V*^*V  V'^^*\^^''  'V'*^^^^^^ 

0^' 


V 

s  •  • 


.0^ 


:  4  A. 


O  > 


r\  >      .  o  " 


-a?  %o 


.0 


4  O 


V 


4  O 


o  "    O  - 


Scanned  from  the  collections  of 
The  Library  of  Congress 


Packard  Campus 
for  Audio  Visual  Conservation 
www.loc.gov/avconservation 

Motion  Picture  and  Television  Reading  Room 
www.loc.gov/rr/mopic 


Recorded  Sound  Reference  Center 
www.loc.gov/rr/record 


«  o  - 


-.^^y  vW<v^  ^^w,/ 


■0^ 


4  o 


-J?* 

■ .     ^  V 


^0^ 


I. 


I 


i 

AL  SUfeSCRIPTiOH  $3;00  tNCLUDIN  G  YEAR  BOOK  NUMB 
TENTS    COPYRilSHTlD    1438    BY    BROA0CASTI N6  Pl||y^lOi^^ 


symbol  of  world  service 
in  every  phase  of  radio! 


To  MILLIONS  the  world  over, 
the  RCA  sign  is  one  of  friendly 
service.  Only  RCA  does  and  makes 


everything  in  radio.  Some  of  RCA's 
activities  in  service  to  you  and  your 
neighbors  the  w^orld  over  include: 


ENTERTAINMENT,  NEWS,  SPORTS. . .  the  two  giant  netwofks  of  the  National 
Broadcasting  Company,  an  RCA  service,  provide  millions  with -the  finest 
in  entertainment,  newest  in  news,  most  thrilling  in  sports,  35  hours  a 
day,  365  days  a  year. 

WINGED  WORDS  THAT  FLY  THROUGH  SPACE . . .  instant  message  communica- 
tion is  another  RCA  service,  through  RCA  Communications,  Inc.,  which 
links  the  United  States  and  45  foreign  countries  with  a  chain  that  con- 
quers time  and  distance. 

SAFE  PASSAGE  ON  SEVEN  SEAS . . .  Annually,  hundreds  of  ships  defeat  storms, 
blizzards  and  fog  at  sea,  aided  by  the  Radiomarine  Corporation  of  America, 
an  RCA  service. 

MAKING  HOME  LIFE  i^iORE  FUN . .  .The  RCA  Manufacturing  Co.  serves  mil- 
lions with  countless  hours  of  pleasure  by  providing  the  finest  radios,  phono- 
graphs, and  records,  that  research,  experiment  and  experience  can  build. 

KCA  presents  the  ''Magic  Key"  every  Sunday,  2  to  3  P.M.,  E.  S.  T.,  on  NBC  Blue  Network 


RADIO  CORPORATION  OF  AMERICA 

RADIO  CITY,  NEW  YORK 

RCA  MANUFACTURING  CO..  Inc.  •  RCA  INSTITUTES,  Inc.  •  RCA  COMMUNICATIONS.  Inc. 
RADIOMARINE  CORPORATION  OF  AMERlGAl    •     NATIONAL  BROADCASTING  COMPANY 
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THERE  ARE  FOURTEEN  POINTS  IN  YOUR 
TRADE  TREATY  WITH  NEW  ENGLAND 


FOURTEEN  points  —  each  the  urban 
shopping  center  of  a  rich  trading 
area,  each  a  vitally  important  factor 
in  your  sales  program;  together  they 
represent  the  entire  New  England 
market. 

The  Yankee  Network  offers  you  direct 
contact,  the  most  economical  and  effec- 
tive coverage  of  this  prosperous  region. 


A  local  station  of  the  network  is  situated 
in  each  of  the  fourteen  urban  centers, 
commanding  the  entire  audience  of  the 
surrounding  territory  through  long  estab- 
lished popularity. 

No  other  combination  of  stations  can 
provide  such  complete  and  productive 
coverage  of  all  the  rich  areas  that  com- 
prise the  New  England  market. 


THE  YANKEE  NETWORK,  INC.  iis?^rM;s^^c^HVs^;rf 

EDWARD  PETRy  &  CO.,  INC.,  Exclusive  National  Sales  Representatives 
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Michigan    Radio   Network — 

Advertisers  using  in  1937    235-236 

Stations  and  personnel    178 

Minnesota — • 

Broadcasting  stations    90 

Radio  homes  by  counties    40 

Miscellaneous  services  and  organiza- 
tions   392 

Mississippi — 

Broadcasting  stations    92 

Radio  homes  by  counties   40 

Missouri — 

Broadcasting   stations    92-94 

Radio  homes  by  counties            _  _  40 

Missouri  Triangle  network,  stations 

composing   and   personnel    178 

Monitors,  frequencv  and  modulation, 

approved  by  FCC    293 

Montana — 

Broadcasting  stations   '__  94 

Radio  homes  by  counties    40 

Municipal  stations  in  U.  S.    351 

Music   licensing   groups    394 

Mutual   Broadcasting   System — 

Advertisers  using  in   1937    224-2''5 

Executives  and  rates   176-177 

Man   of            _    .    174 

Rates  and  Personnel   176-177 


N 

National    and    regional  advertisers 

and  agencies    ^  _   .  239-249 

National  Association  of  Broadcast- 
ers— 

r«^de  of  ethics    355 

Officers   392 

National   Broadcasting  Companv — 

Advertisers  on  NBC  Blue  in  1937  221-22"? 
Advertisers  on  NBC  Red  in  1937  218-220 
Advertisers  on  NBC  Pacific  Coast 

in    1937      -    223 

Executives  and  rates   170-17'? 

Man  of  networks                   -   167 

Owned  and  managed  stations   178 

Rates  and  personnel     .   170-172 

National  Retail  Drv  Goods  Associa- 
tion, guide  for  1938    30 

Nebraska — 

Broadcasting  stations    94-98 

Radio  homes  by  counties  •   40 

C-^rn  Belt  Wireless  Group    178 

Networks — 

Alabama    Mutual  Broadcasting 

System      .    178 

Arizona  Network    178 

Arrowhead  Network  178 
California    Broadcasting    System  178 
Carolina    Combination  178 
Central   States  Broadcasting  Sys- 
tem   178 

Colonial    Network         _   .    178 

Columbia  Broadcasting  System 

152,   165.   178.  214-217 

Owned    and   managed    stations  178 

Corn  Belt  Wireless  Group    178 

Don  Lee  Broadcasting  System   178 

Foothills  Network    178 

Hearst  Radio  Inc.    178 

Inter-City  Broadcasting  System  _  178 
International  Broadcasting  System 

Group    178 

Iowa  Broadcasting  System    178 

Kansas  Network    178 

McClatchy   Broadcasting  System  178 

Maryland    Network    178 

Mason-Dixon  Radio  Group    178 


Michigan  Radio  Network    178 

Missouri   Triangle    178 

Mutual  Broadcasting  System 

174,  176-177  ;  224-225 
National  Broadcasting  Company 

167,   170-172,    178,  218-223 
Owned  and  managed  stations 178 
North  Central   Broadcasting  Sys- 
tem   178 

Northern  California  Broadcasting 

System   178 

Northwest   Triangle    178 

Oklahoma  Network  Inc.    178 

Pacific  Northwest  Coverage  Group  178 
Pennsylvania  Independent  Broad- 
casters   178 

Scripps-Howard  Radio  Inc.    178 

Texas  Quality  Network    178 

Virginia  Broadcasting  System   —  178 

West  Virginia  Network    178 

Wisconsin  Radio  Network    178 

Yankee  Network    178 

Nevada — ■ 

Broadcasting  stations    98 

Radio  homes  by  counties   40 

New  Brunswick,  stations    143 

Newfoundland   stations    360 

New  Hampshire — 

Broadcasting  stations    98 

Radio  homes  by  counties   40 

New  Jersey — 

Broadcasting    stations    98 

Radio  homes  by  counties   40 

New  Mexico — 

Broadcasting    stations    100 

Radio  homes  by  counties   42 

New  stations  authorized  in  1937  —  26 

New  York — 

Broadcasting   stations   100-108 

Radio  homes  by  counties    42 

Inter-City  Broadcasting  System  ._178,238 

News  services — 

Directory  of    392 

Stations   subscribing   to   198-202 

Newspaper   ownership,    U.    S.  and 

Canada  ___      _  205-210 

Newspaper  radio  editors,  U.  S.  and 

Canada    _  _  203-204 

North    American    Regional  Broad- 
casting Agreement,  text  of  314-325 

North  Carolina — 

Broadcasting  stations    108 

Radio  homes  by  counties    42 

North  Central  Broadcasting  System  178 

North  Dakota — 

Broadcasting    stations    112 

Radio  homes  by  counties  -   42 

Northern    California  Broadcasting 
System — 

Advertisers   using   in   1937    238 

Stations   and   personnel   178 

Northwest  Triangle    178 

Nova  Scotia,  stations    143 

o 

Oceanic   stations   365-366 

Officers  of  NAB    392 

Officers   of    regional    networks   178 

Offices,    FCC    field    50 

Ohio- 
Broadcasting   stations   112-116 

Radio   homes   by   counties    42 

Oklahoma — 

Broadcasting  stations    116 

Radio  homes  by  counties    42 

Oklahoma   Network   Inc. — 

Advertisers  using  in  1937    225 

Stations   and    personnel    178 

Ontario,    stations      144 

Order  of  FCC  covering  550  kc.  band  231 
Oregon — 

Broadcasting    stations    118 

Radio  homes  by  counties    42 

Ownership,   newspaper,   U.    S.  and 

and  Canada    205-210 


Pacific  Northwest  Coverage  Group  178 
Pennsylvania — 

Broadcasting   stations   118-121 

Radios    homes    by    counties  42 
Pennsylvania     Independent  Broad- 
casters   178 

Periodicals — 

General    380-381 

Technical    381 

Personnel — 

FCC    _    -  50 

Network,    national  ,-165.170-172,176-177 

Network,  regional         .    178 

Philippine  Islands,  stations    _  360 

Policies,    program,   of   FCC.    as  de- 
fined   in   rulings    338-343 

Population,    radio    homes  .  32 

Possessions    and    territories    of  U. 

S..  stations  _  _  ,    140.360 

Premium   and   contest   services       .  387 
Press  association  news  services,  sta- 
tions subscribing    198-202 

Press  services  listed     _        —   392 

Press,  newspaper  ownership  of  sta- 
tions      _   .  -    205-210 

Prince  Edward  Island,  stations   145 

Program    libraries   .   192-196 

Program   policies  of  FCC   338-343 


Program    production,  transcription, 

recording,   talent  services   180-19'/ 

Promotional  guide  for  1938.  NRDA  3 

Provinces,    Canadian    radio    homes  4- 

Publicity   services    3*' 

Publicly  owned  stations    35. 

Publishers,    list  of    375 

Puerto   Rico,   stations    14 


Q 


Quebec,  .stations 


R 


RCA.   officers   and   subsidiaries    —  32 
Radio  accounts,  agencies  handling  250-27|| 
Radio  advertisers,  national,  regional 

and  agencies    239-24 

Radio  associations  and  committees  388| 
Radio  Commission,  Federal,  former 

members   

Radio  development,  a  chronology  384-38 
Radio  editors  of  newspapers  in  U. 

S.   and   Canada   203-20 

Radio   engineers,   consulting    38 

Radio   educational   groups    39 

Radio  homes  in  Canada  by  province 

and  county   

Radio  homes  in  U.  S.  by  state  and 

county   

Radio  homes,  retail  trade  and  popu- 
lation by  state  and  region  

Radio  legislation.  Congressional  com- 
mittees   dealing    with    15| 

Radio  news  services   198-201 

Radio    receiving    equipment,  manu- 
facturers  of   352-35; 

Radio  stations  subscribing  to  news 

services   198-202] 

Rates,   network — 

CBC    1661 

CBS    165-166| 

MBS   176-177 

NBC   170-172] 

Receiving    equipment,  manufactur- 
ers of    -  352-35 

Recording    equipment,  manufactur- 
ers  of    312-31 

Recording   services     180-19' 

Regional    and    national  advertisers 

and    agencies   —  239-24 

Regional  networks,  stations  and  of- 
ficers   .  —    17 

Regulations  governing  Canadian  sta- 
tions   -    354-355 

Regulations     of     FCC  concerning 

program    policies    338-343 

Religious  stations  in  U.  S.    351 

Representatives,   station — 

U.   S.  and  Canada   146-150 

U.    S.    reps   abroad    394 

Foreign  reps  in  U.   S.    394 

Research  and  marketing  groups  .  392 
Retail      trade,      population,  radio 

homes  by  state  and  region   321 

Retail  sales  in  U.  S.  32| 
Retailers    Promotional    Guide,  Na- 
tional   Dry    Goods  Association 
Rhode  Island — 

Broadcasting  stations    122 

Radio   homes   by   counties    4? 

Rules  and  Regulations — 

Canadian    stations    354-35 

Experimental   stations    33' 

Facsimile    stations    29i 

High     frequency    broadcast  sta- 
tions. -   22,290,35 

International   stations     -    2 

Program    policies.    FCC    rule  338-3431 

Shortwave   stations    22,290.356 

Television    stations    33 


Sales,    retail    and    radio    homes  by 

regions    and  states   

Sales,  retail   in  U.  S.,   

Saskatchewan,  stations   

Schools,     colleges    and  universities 

in  U.   S.  -    351,382- 

Scripps-Howard   Radio  Inc.   

Script   services    - .   

Services   relating  to  broadcasting 

180-190,  387 

Set   manufacturers    352- 

Shortwave  stations — 

World  list   

TJ.  S.   

Canada  -   

South    American    stations   361- 

South   Carolina — 

Broadcasting  stations   

Radio  homes  by  counties  

South  Dakota — 

Broadcasting  stations   

Radio   homes   by  counties 
Speech  input  equipment  in  U.  S.  294- 
Sponsors.     national     and  regional 

with    agencies    239- 

Spot  broadcasting   11-12,239- 

States,  radio  homes  by   

Station  breaks.  FCC  rule  on   

Station   representatives   146- 

Stations — 

Accepting   foreign   language  pro- 
grams -  -   

Authorized  during  1937   

Breaks.   FCC   rule  on   

Canadian,    rules    governing    -  354- 

(Continued  on  page  6) 
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KFPY  KGIR 

SPOKANE  BUTTE 
CBS  NBC 


RENDERING  A  PUBLIC  SERVICE 


IN  THE 
PACIFIC  NORTHWEST 


KXL        KPFA  KRSC 

PORTLAND  HE  LE  N  A  ^^^^^^^^^^^^^^^^^^^^^^^^^  S^^^^^ 


80%  of  the  Listeners  in  the  Pacific  Northwest  with  a  Single  Contract 


nFormation  at  any  member  station  Office  address.  Box  1956,  Butte,  Montana 
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Educational  and   religious,   U.  S. 

and  Canada    351 

Experimental    337 

Equipment,  used  in   294-311 

Facsimile    290 

High    Frequency    290 

International   in    U.    S.    20 

Newspaper-ownership   205-210 

Retail    sales    and    gross  revenue 

by  states  and  regions    32 

Services,    publicity    387 

Shortwave    290 

Subscribing  to  news  services  198-202 

Subscribing    to    transcription  li- 
braries  192-196 

Television,  U.  S.    337 

U.  S.  by  call  letters    14 

U.   S.   by  frequencies    16-20 

T 

Table,    kilocycle-meter    conversion 288 

Talent  services   180-182 

Technical   literature   877-378 

Technique,   broadcast    376 

Television — 

Laboratories  and  experimental  ser- 
vices, U.  S.  and  foreign   337 

Literature   of    379-380 


Stations  in  U.  S.    337 

Temperatures    coefficient    crystals  _  292 

Tennessee — 

Broadcasting   stations    126 

Radio  homes  by  counties    42-46 

Territories    and    possessions    of  U. 

S.,   stations   140,360 

Texas — 

Broadcasting   stations   126-132 

Radio  homes  by  counties   46 

Texas  Quality  Network — 

Advertisers   using   in   1937    236 

Stations  and  personnel  —  —  178 

Towers,  transmitter,  used  in  U.  S.  294-311 
Transcription  libraries,  stations  sub- 
scribing  192-196 

Transcription  and  program  services  180-190 
Treaty,    Havana   allocations   314-325 

u 

United  States — 

Broadcasting  representatives 

abroad    -    394 

Government  agencies  dealing  with 

radio    394 

Homes    with    radio,    states  and 

counties    37 

International  stations   licensed   in  20 


Newspaper  ownership  of  sta- 
tions  205-210 

Radio   editors   203-204 

Retail  sales    32 

Stations  of — 

By  call  letters    14 

By    frequencies    16 

By  states   and  territories   55-140 

Map  of  stations,  inserted. 
Universities    and    colleges — 

Courses  in   radio  offered    382-383 

Instructors    listed   382-383 

Stations    owned    by    351 

Utah- 
Broadcasting  stations    132 

Radio   homes   by   counties    46 

V 

Vermont — 

Broadcasting    stations    132 

Radio  homes  by  counties  :   46 

Virginia — 

Broadcasting    stations    134 

Radio  homes  by  counties   46 

Virginia  Broadcasting  System,  sta- 
tions and   personnel    178 


w 

Washington — 

Broadcasting    stations   134-12;i 

Radio   homes   by  counties   

Washington    attorneys  practicing 

before  FCC    3»| 

West  Virginia — 

Broadcasting   stations    12| 

Radio   homes  by  counties   

West    Virginia    Network,  stations 

and    personnel    17| 

Wisconsin — 

Broadcasting   stations    13J 

Radio  homes  by  counties    4( 

Wisconsin    Radio   Network — 

Advertisers    in    1937    227, 

Stations  and  personnel    17 

World     Broadcasting    System,  sta- 
tions   using   transcriptions   228-231 

World,  shortwave  stations  in    361 

Wyoming — 

Broadcasting   stations    131 

Radio   homes   by  counties    4' 


Yankee  Network — 

Advertisers  using  in   1937   232-234 

Stations    of,    personnel    178 


Nation-Wide  Popularity  Polls 
And  the  Stars  Heard  Over  KSD 


In  the  three  Nation-Wide  popularity  prosram 
polls  announced  during  1937,  KSD  programs 
carried  the  leading  stars  as  follows: 


The  Poll 


World-Telegram  .  .  .  ....  .  .  .  . 

Motion  Picture  Daily  for  Fame  . 
Co-operative  Analysis  of  Broadcasting 


On  KSD 

.  .  The  First  4 
7  of  the  First  9 
4  of  the  First  7 
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tflRGINIA 


THiS  major  southern  radio  market  is  served  effectively 
by  WMBG — ^  the  station  which  ranks  first  w^ith  the 
listeners  in  Virginia's  richest  industrial  and  agricultural 
section. 

WMBC  has  gained  and  held  its  large  responsive  audience 
because  it  has  served  the  cultural,  civic  and  religious  in- 
terests of  the  Richmond  area  with  the  best  NBC  Red  pro- 
grams and  skillfully  produced  local  presentations. 

Your  product  or  service  presented  over  WMBC  will  cash 
in  on  our  popularity.  It's  the  quick,  sure,  economical  way 
to  reach  those  people  in  our  good  service  area  where  an- 
nual-/6tail  sales  exceed  $233300,000. 

We  don't  say  follow  the  leader — but  the  local  merchants 
and  jobbers  prefer  WMBC  —  they've  checked  results. 

*  WMBG  can  be  purchased  as  a  supplementarg  to  the 
NBC  Basic  Red,  independent  of  the  Southeastern  Group. 

^^ef2A^e''%4j^€c/^Cij^:  Ge^e  ^^^^^^^ 
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THE  PRAIRIE  FARMER  STATION  •  CHICAGO 

BL  RRIDGE  D.  BUTLER,  President        CILENN  SMVBER,  Viee-President  &  Manager 


National  Renresentative^g  4fjQhti^  Blali*  and  Compmy,  Ci; 


BVamilGE      BUTLER.  CAalrman      FRB0  PAOf  £R,  Vl<>«-I>rp«.  &  Mana9<>r  | 


ttour  yxttmid      Ajmvi  ^20,000? 


¥7  VERY  once  in  a  while 
■^"^  some  pugnacious  time- 
buyer  sticks  his  finger  into 
our  face  and  demands  to 
know  how  toe  would  spend 
his  dough  if  we  were  in  his 
place. 

That's  the  situation  we  love 
best — because  it  allows  us  to 
make  up  an  integrated  plan 
based  on  our  very  complete 
knowledge  of  retail  markets, 
local  radio  habits  and  station 
peculiarities.  It  enables  us  to 


recommend  safe  passages 
through  the  shifting  currents 
of  listener  -  preferences.  It 
permits  us  to  suggest  the  best 
available  bargains  on  our  in- 
dividual stations.  It  allows  us 
to  offer  a  lot  of  extras  that 
we've  got  to  skip  when  your 
specifications  have  already 
been  written  in  advance. 

Therefore,  let  us  sit  in  with 
you  when  you're  first  "rough- 
ing out"  your  ideas.  That  may 
prove  to  be  the  time  of  our 
greatest  value  to  you. 


Exclusive  Representatives: 

WGR-WKBW   Buffalo 

WCKY   Cincinnati 

WHK-WCLE   Oeveland 

WHKC   Colambus 

woe   Davenport 

WHO   Dea  Moines 

WDAY   Fargo 

WOWO.WGL  Ft.  Wayne 

KMBC   Kansas  City 

WAVE   LonisWlle 

WTCN  Minneapolis-St.  Paul 

KOIL-KFAB   Omaha-Lincoln 

WMBD   Peoria 

KSD   St.  Louis 

WFBL   Syracuse 

WKBN   Youngstown 

Souiheeist 

WCSC   Charleston 

WIS  Columbia 

WPTF   Raleigh 

Southwest 

KTAT   Ft.  Worth 

KTUL   TuUa 

Pacific  Coast 

KOIN-KALE  ForUand 

KSFO  San  FrancUco 

KVI   Seattle-Tacoma 


FREE  &  PETERS,  inc. 


(and  FREE,  JOHNS  &  FIELD,  INC.) 


CHICAGO 

180  Ff.  Michigan 
Franklin  6373 


NEW  YORK 

110  E.  42nd  St. 
Lexington  2-8660 


DETROIT 

New  Center  Bldg. 
Trinity  2-8444 


SAN  FRANCISCO 

One  Eleven  Sutter 
Sutter  4353 


LOS  ANGELES 

C.  of  C.  Bldg. 
Richmond  6184 


ATLANTA 

Bona  Allen  Bldg. 
Jackson  1678 
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Broadcast  Advertising  in  1937 

By  HERMAN   S.   HETTINGER,  Ph.D. 

Wharton  School  of  Finance  and  Commerce,  University  of  Pennsylvania 


THE  determination  of  broadcast 
advertising  trends  during  the  year 
just  closed  has  been  made  more 
difficult  by  the  fact  that  compre- 

:  hensive  data  are  not  available  for 
the  medium  later  than  June,  1937. 

/  However,  it  has  been  possible  to 
assemble  what  seems  to  be  a  rea- 
sonably accurate  picture  of  radio 
advertising  during  the  past  year 

I }  by  recourse  to  existing  figures  sup- 

I,  plemented  by  additional  informa- 
tion   secured   from   stations  and 

I,  agencies  throughout  the  country. 
It  is  but  natural,  though,  that  un- 
der the  circumstances  the  statis- 

i  tical   treatment   of   these  trends 

'  should  be  less  complete  than  in 

'  the  past. 

Available    data    indicate  that 
gross  time  sales  of  the  medium 
I  during   1937   were   in   excess  of 

i I  $140,000,000,  an  increase  of  19% 
over  the  preceding  year.^  Radio 

1  The  estimated   total  volume   of  radio  adver- 
tising   was    secured    in    the    following  manner. 
,1  Complete   eleven   month   and   tentative  December 
;  totals    were    available    for    national  networks. 
These   were    taken    as    the    network   base.  Pub- 
lishers' Information  Rureau  monthly  totals  being 
taken  in  order  to  keep  current  data  as  comparable 
as  possible  to  previous  NAB  statistics. 
,     National    non-network    and    regional  network 
|l  estimates  were  based  upon  the  six  month  figures 
t  of  the  NAB.  plus  additional  Information  secured 
'  from   stations.     Queries   revealed    that    the  first 
I  six  months   gain  of   43.3%   had  not   been  sus- 
tained   in    the    national    non-network    field  and 
that   a  30%   increase  over  the  previous  year  as 
a    conservative   estimate   for  the   second   half  of 
1937.     This  percentage  was   therefore   taken  for 
the  period  in  question. 


has  been  remarkably  successful  in 
maintaining  its  rate  of  relative 
growth,  the  current  year's  gain 
comparing  favorably  with  one  of 
23.5%  in  1936  and  a  20%  increase 
during  1935. 

Actual  Radio  Receipts 

Gross  time  sales  are  the  conven- 
tional form  of  stating  dollar  vol- 
ume among  media  and  are  there- 
fore necessary  to  a  comparative 
picture  of  advertising.  However, 
they  are  confusing  to  the  person 
interested  in  determining  the  ac- 
tual receipts  of  broadcasting. 

Gross  time  sales  are  secured  by 
multiplying  the  facilities  sold  by 
the  rate  charged  for  them  for  a 
single  broadcast.  Discounts  based 
on  frequency  of  use  are  not  sub- 
tracted. Since  these  discounts  tend 
to  average  20%  of  total  volume  in 
the  network  and  national  non-net- 
work fields  and  between  5%  and 
10%  for  local  radio  advertising, 
gross  time  sales  represent  a  figure 


Investigation  revealed  that  local  volume  ex- 
perienced little  or  no  change  in  relative  growth 
during  the  latter  half  of  the  year  just  closed. 
Consequently  a  20%  increase  over  the  latter  half 
of  1936  was  assumed,  as  compared  to  one  of 
21.1%  during  the  first  half  of  the  year.  NAB 
local  volume  was  further  readjusted  in  keeping 
with  the  revisions  indicated  as  being  necessary 
by  the  Census  of  Business  in  1935,  the  procedure 
used  being  the  same  as  that  described  in  the 
1937   Yearbook  Number. 


in  excess  of  the  actual  receipts  of 
the  medium. 

When  allowance  is  made  for  this 
situation,  estimated  receipts  of  the 
medium  during  1937  are  placed  at 
between  $116,000,000  and  $119,000- 
000. 

It  will  be  noted  that  agency 
commissions  have  not  been  de- 
ducted. Since  the  agency  renders 
important  services  to  the  broad- 
caster which  he  would  have  to  do 
for  himself  were  the  agency  non- 
existent, advertising  agency  com- 
missions represent  a  cost  of  sales 
rather  than  discount,  just  as  do 
commissions  paid  to  salesmen  or 
representatives.  Consequently  they 
have  been  retained  in  the  estimated 
gross  receipts  of  the  medium. 

Volume  Within  the  Medium 

Estimated  advertising  volume  ex- 
perienced by  various  portions  of 
the  broadcasting  medium  during 
1937  was  as  follows: 

Gross  Time  Per  Cent 

Sales  Total 

Nat.  Networks  $68,970,000  2  48.9% 

Reg.  Networks                1,200,000  .9% 

Nat.  Non-network  __  33,000,000  23.5% 

Local                              38,000,000  26.7% 

Total   $141,170,000  100.0% 


2  The  network  total  Is  based  upon  P.  I.  B.  re- 
ports and  estimated  December  volume  on  the 
basis  of  preliminary  network  data.  This  In- 
formation   places   the    network   total   below  that 


National  network  advertising 
gained  approximately  16%  during 
the  past  year  as  compared  to 
19.3%  in  1936.  At  least  a  portion 
of  the  lower  rate  of  increase  is 
explainable  by  the  absence  of  po- 
litical time  sales  during  the  fall 
months.  However,  a  slowing  up 
of  general  business  constitutes  the 
principal  reason. 

Regional  network  volume  showed 
a  much  smaller  increase  than  ex- 
pected, rising  but  an  estimated  4%. 
Regional  network  information 
quite  probably  does  not  reflect  the 
complete  situation,  since  data  and 
estimates  are  only  for  networks 
organized  on  a  sufficiently  formal 
basis  to  report  their  figures  sep- 
arately from  those  of  their  mem- 
ber stations.  Total  regional  net- 
work advertising  may  exceed 
reported  volume  by  as  much  as 
50%. 

Available  data  indicate  that  na- 
tional non-network  advertising 
rose  43.3%  during  the  first  half 
of  the  year.  Information  supplied 
by  stations  has  revealed  that  vol- 
ume in  this  field  has  probably 
risen  but  30%  during  the  latter 
half  of  the  year,  so  that  a  gain  of 


secured  by  taking  the  individual  network  figures 
published  monthly  by  Broadcasting— $68,970,000 
versus  $69,315,000.  a  difference  of  0.5%.  Time  of 
publication  has  not  made  reconciliation  possible. 


RETAIL  RADIO  SALES  IN  THE  UNITED  STATES,  1922-1937 


1922.. 
1923. . 
1924. . 
1925. . 
1926. . 
1927. . 
1928. . 
1929. . 
1930. . 
1931 . . 
1932. . 
1933. . 
1934. . 
1935*. 
1936*. 
1937*. 


Total  Sets 

Number  Value 


100,000 
550,000 
1,500,000 
2,000,000 
1,750,000 
1,350,000 
3,281,000 
4,428,000 
3,827,800 
3,420,000 
3,000,000 
3,806.000 
4,084,000 
6,026,800 
8,248,000 
7,700,000 


$5,000,000 
15,000,000 
100,000,000 
165,000,000 
200,000,000 
168,000, 000 
400,000,000 
600,000,000 
300,000,000 
225,000,000 
140,000,000 
230,099,000 
270,000,000 
330, 192,480 
450,000,000 
450,000,000 


(Compiled  for  the  BROADCASTING  YEARBOOK  by  O.  H.  Caldwell,  Editor  of  "Radio  Today") 

Grand  Total;  Sales  of 
Radio  Apparatus  for 
Broadcast  Reception 


Total  Tubes  Sold 


Motor  Car  Sets 


Number 

1,000,000 
4,500,000 
12,000,000 
20,000,000 
30,000,000 
41,200,000 
50,200,000 
69,000,000 
52,000,000 
53,000,000 
44,300,000 
59,000,000 
58,000,000 
71,000,000 
98,000,000 
101,000,000 


Value 

$6,000,000 
12,000,000 
36,000,000 
48,000,000 
58,000,000 
67,300,000 
110,250,000 
172,500,000 
119,600,000 
69,550,000 
48,730,000 
49,000,000 
36,600,000 
50,000,000 
69,000,000 
85,000,000 


Number 


34,000 
108,000 
143,000 
724,000 
780,000 
1,125,000 
1,412,000 
1,750,000 


Value 


$3,000,000 
5,940,000 
7, 150,000 
28,598,000 
28,000,000 
54,562,500 
69,188,000 
87,500, 000 


Value 

$60,000,000 
136,000,000 
358,000,000 
430,000,000 
506,000,000 
425,600,000 
690,550,000 
842,548,000 
496,432.000 
300,000,000 
200,000,000 
300,000,000 
350,000,000 
370,000,000 
500,000,000 
537,000,000 


Homes  with 
Radio  Sets 

Number 

60, 000 
1,500,000 
3,000,000 
4,000,000 
5,000,000 
6,500,000 
7,500,000 
9,000,000 
12,048,762 
14,000,000 
16,809,562 
20,402,369 
21,456,000 
22,869,000 
24,600,000 
26,000,000 


*  Figures  for  sets  include  value  of  tubes  in  receivers.    In  recent  years,  replacement  tubes  have  run  at  about  40%  of  total  tube  sales.    All  figures  are  at  retail  values. 


Anto  Sets 

in  Use  Total  Radia 
Sets  in  Use 

Number  in  V.  S. 

  t400,000 

  tl. 000. 000 

  2.500,000 

  3,500,000 

  5,000,000 

  6,500,000 

  8,500,000 

  10,500,000 

  13.000,000 

100,000  15,000,000 

250,000  18,000,000 

500,000  22,000,000 

1,250,000  28,000  000 

2,000,000  28,500,000 

3,500,000  33,000,000 

5,000,000  37,000,000 

t  Includes  home-built  sets. 


'"i' BR  GAD  CASTING  •  Broadcast  Advertising 


1938  Yearbook  Number  •  Page  11 


approximately  35%  has  been  ex- 
perienced during  1937.  Local 
broadcast  advertising  increased  in 
the  neighborhood  of  20%  during 
the  year  just  closed. 

National  radio  advertising,  both 
network  and  non-network,  experi- 
enced markedly  less  seasonal  de- 
clines during  the  summer  of  1937 
than  in  any  previous  year.  Na- 
tional network  volume  during  July 
and  August  of  the  past  year  was 
83%  of  the  monthly  average  for 
the  year  as  compared  to  76%  in 
1936  and  67%  in  1934.  A  gen- 
erally similar  situation  pertained 
to  the  national  non-network  field. 
Comparison  With  Other  Media 

Broadcast  advertising  in  1937 
continued  to  lead  the  media  field  in 
rate  of  growth.  National  maga- 
zine volume  gained  between  12% 
and  15%  during  the  year.  The 
Weld  Advertising  Index  indicated 
an  increase  of  15%.  in  outdoor  vol- 
ume. Newspaper  advertising  dur- 
ing the  first  11  months  rose  3% 
over  the  1936  level.  Retail  news- 
paper lineage  increased  3.8%  and 
total  display  advertising  1.8%. 
General  newspaper  lineage  de- 
clined 0.6%  and  automotive  lineage 
6.6%.  Farm  paper  volume  rose 
approximately  10%  during  the 
first  eleven  months  of  the  year. 

Radio  By  Type  of  Rendition 

The  greatest  relative  increase 
by  type  of  rendition  seems  to  have 
occurred  in  the  live  talent  field. 
During  the  first  six  months  of  1937 
non-network  programs  of  this  type 
increased  37%  in  volume.  Indi- 
cations are  that  this  gain  has  been 
generally  sustained  during  the 
latter  half  of  the  year.  The  1937 
increase  is  compared  to  a  gain  of 
26%  during  the  previous  year. 

Several  developments  have  char- 
acterized the  live  talent  non-net- 
work field  during  the  past  year. 
National  volume  seems  to  have 
grown  more  rapidly  than  local 
business.  National  live  talent  pro- 
gram gross  time  sales  gained  47% 
during  the  first  half  of  the  year 
and  local  business  but  27.4%.  It 
will  be  noted,  however,  that  local 
live  talent  volume  increased  moi-e 
rapidly  than  did  the  local  field 
as  a  whole. 

Principal  gains  in  national  live 
talent  business  have  been  in  sports 
programs  and  news  broadcasts. 
During  the  closing  months  of  the 
year  there  seems  to  have  been  a 
tendency  toward  increased  use  of 
locally-produced  musical  shows 
upon  the  better  stations.  Stations 
and  agencies  alike  report  an  in- 
creased use  of  so-called  "station- 
tested"  programs. 


Networks'  Gross  Monthly  Time  Sales:  1937 

NBC-Red  CBS 


%  Gain 

19S7 

Over  19SS 

i9se 

Jan.  

-$2,374,633 

37.6% 

$1,725,172 

Feb.  - 

_  2,273,973 

34.0 

1,697,624 

March 

-  2,531,322 

32.2 

1,915,357 

April 

-  2,304,035 

30.7 

1,762,201 

May  — 

-  2,261,344 

37.0 

1,650,046 

June  - 

^  2,209,304 

48.2 

1,490,426 

July  . 

-  2,018,820 

25.1 

1,613,148 

Aug.  - 

1,553,540 

Sept. 

-  2,057,513 

3.2 

1,993,371 

Oct.  _^ 

-  2,222,803 

— 8.1 

2.417,743 

Nov.  _ 

_  2,288,866 

—5.0 

2,408,286 

Dec.  _ 

,  2,535.046 

4.8 

2,418,713 

Total  . 

$27,171,965 

20.0 

$22,645,527 

NBC-Blae 

Jan.  . 

-$1,167,366 

22.0% 

$  956,643 

Feb.  - 

._  1,021,809 

0.5 

1,016,776 

March 

_  1,082,961 

—3.5 

1,122,516 

April 

_  973,802 

—0.6 

979,727 

May  _- 

-  953,475 

4.6 

911,674 

June  - 

-  794.083 

—  4.7 

833,030 

July  . 

._  688,630 

—15.7 

816,835 

690,671 

—20.5 

Sept. 

_  793,068 

—11.2 

893.266 

Oct.  _. 

._  1,116,936 

—12.7 

1,278,746 

Nov.  . 

1,092,480 

3.0 

1,060,442 

Dec.  _. 

._  1,104,040 

—  3.1 

1,139,877 

Total  . 

$11,479,321 

—  3.4 

$11,878,423 

%  Gain 

1937 

Over  1936 

1936 

Jan.  - 

-$2,378,620 

24.2% 

$1,901,023 

Feb.  _ 

_  2,264,317 

18.6 

1,909,146 

March 

-  2,659,716 

17.8 

2,172,382 

April  - 

_  2,563,478 

31.4 

1,950.939 

May  

-  2,660,558 

46.4 

1,749,617 

June 

2,476,576 

64.8 

1,602,768 

July  _ 

-  1,988,412 

53.8 

1,292,775 

68.6 

1   QOO  KQC 

Sept.  _ 

-  2,028,585 

io;3 

1,838.932 

Oct.  __ 

-  2,505,485 

— 6.9 

2,754,808 

Nov.  _ 

_  2,654,473 

9.2 

2,429,917 

Dec.  - 

_  2,786,618 

14.5 

.  . 

2,433,353 

Total 

$28,722,118 

24.0 

$23,168,148 

MBS 

Jan.  . 

-$  187,362 

12.7% 

$  166,266 

Feb.  - 

-  202,088 

24.4 

162,368 

March 

_  220,256 

15.2 

191,483 

April 

-  173,746 

24.3 

139,834 

May  _ 

_  133,431 

2.7 

129,907 

June  - 

99,136 

—5.1 

104.610 

July  - 

84,362 

—23.0 

109,661 

79  556 

 31,5 

lie  ooQ 

X  i.  v,^£iO 

Sept. 

-  119,210 

—29.4 

168,919 

Oct.  _„ 

-  206,194 

— 14.7 

271,629 

Nov.  _ 

_  230,274 

1.2 

227,543 

Dec.  _ 

-  214,039 

10.6 

193,496 

Total  _ 

.$1,949,654 

2.0 

$1,981,729 

In  spite  of  a  generally  prosper- 
ous year,  transcription  business 
was  not  able  to  sustain  the  ex- 
tremely rapid  rate  of  increase 
which  it  experienced  during  1936. 
Transcription  advertising  during 
the  first  six  months  of  1937  rose 
27.5 Si-,  a  rate  of  increase  which 
appears  to  have  been  sustained 
throughout  the  year.  In  1936, 
transcriptions  experienced  an  in- 
crease of  50%. 

Transcription  Trends 

Several  trends  have  been  of  par- 
ticular interest  in  the  transcription 
field.  In  common  with  other  non- 
network  advertising,  national  tran- 
scription business  experienced  less 
than  the  usual  seasonal  decline  in 
the  summer  of  1937.  There  has 
been  evidence  of  a  growing  use  of 
transcriptions  by  regional  distrib- 
utors during  the  year.  A  marked 
growth  also  has  occurred  in  the 
use  of  transcribed  script  shows. 

Local  transcription  business  re- 
mains a  minor  factor,  in  1937  com- 
prising but  15%  of  volume  in  the 
field.  Local  volume  with  regard 
to  this  type  of  rendition  rose  ap- 
proximately one-half  as  fast  dur- 
ing the  past  year  as  did  local  radio 
advertising  as  a  whole. 

National  announcement  business 
has  grown  rapidly  during  the  past 
year,  increasing  71%  during  the 
first  six  months  of  1937  as  com- 
pared to  the  corresponding  period 
of  the  preceding  year.  Transcribed 
announcements  seem  to  have  played 
an  important  part  in  this  develop- 
ment. Local  announcement  volume 
continues  to  lag  behind  general 
local  development  as  a  result  of 


the  continued  growth  of  the  sale 
of  larger  units  of  time  to  local 
sponsors. 

The  effect  of  the  trend  in  the 
use  of  various  types  of  rendition 
in  the  national  non-network  and 
local  radio  advertising  fields  is  in- 
dicated in  the  following  tables  set- 
ting forth  the  composition  of  non- 
network  advertising  in  1934  and 
the  first  half  of  1937,  respectively. 
National  Non-Network  Advertising 

Per  Cent  Total  Volume 
193  i 

Electrical  transcriptions  37.6% 

Live  talent   42.8% 

Announcements   17.5% 

Records  etc.    2.1% 


1937 
35.1% 
47.3% 
17.7% 

1.9% 


Total   100.0%  100.0% 

Local  Radio  Advertising 

Per  Cent  Total  Volume 
193U 

Electrical  transcriptions  8.1% 

Live  talent   52.3% 

Announcements   37.1% 

Records  etc.    2.5% 


1937 
10.7% 
54.1% 
31.3% 

3.9% 


Total   100.0%  100.0% 

Network  Sponsorship  Trends 

A  number  of  interesting  develop- 
ments occurred  with  regard  to  the 
sponsorship  of  network  advertis- 
ing during  1937.  The  greatest 
gain  in  the  national  network  field 
in  1937  was  in  household  equip- 
ment advertising,  which  increased 
210%,  as  contrasted  to  a  26%  de- 
cline in  1936. 

Automotive  volume  remained 
comparatively  steady,  rising  42% 
over  the  previous  year's  level,  as 
compared  to  a  33%  gain  in  1936. 
Soap  and  kitchen  supply  advertis- 
ing exhibited  a  similar  tendency 
and  rose  46%  above  the  1936  level. 


Radio  set  advertising  increased 
56%  over  the  preceding  year,  at 
against  28%  in  1936.  Gasoline 
and  accessory  volume  droppec 
3.3%  as  compared  to  a  10%  in- 
crease in  the  previous  year.  Cloth- 
ing volume  continued  the  down- 
ward trend  shown  in  1936  anc 
dropped  19%  during  the  year. 

Drug  and  pharmaceutical  ad- 
vertising increased  32%  during 
1937.  This  was  contrasted  to  s 
decline  of  18%  in  1936  and  seems 
to  indicate  that  the  networl< 
policy  of  barring  laxative  anc 
similar  advertising  has  achievec 
its  full  effect  and  that  a  norma' 
growth  in  acceptable  business  ir 
the  pharmaceutical  field  has  taker 
place  during  the  year. 

Food,  the  largest  single  network 
sponsoring  group,  increased  its 
advertising  18%  during  1937  as 
compared  to  a  1%  increase  ir. 
1936.  Beverage  advertising  ros€i 
4%  while  confectionery  volumti 
gained  28%.  The  latter  increase 
is  contrasted  to  a  decline  of  2.7% 
during  the  preceding  year. 

Tobacco    advertising  increased 
45%  during  the  year,  a  somewhat- 
greater  gain  than  was  experienced' 
in  1936.    The  miscellaneous  classi 
fication  experienced  a  marked  de 
cline. 

Non-Network  Advertising 

One  of  the  principal  develop-j 
ments  in  the  national  non-networls 
field  has  been  the  decline  of  auto- 
motive volume  following  two  years 
of  intense  activity.  In  the  first 
six  months  of  1937  volume  stood 
36%  below  the  level  of  the  cor- 
responding period  of  1936. 

Food  advertising,  long  the  mosi 
important  national  non-network 
sponsor,  has  continued  to  expand 
and  exceeded  the  previous  year's 
level  by  76.6%  during  the  first  hall 
of  1937.  Other  important  gains 
during  the  first  six  months,  which 
seem  to  have  been  sustained  dur- 
ing the  latter  half  of  1937,  are  as 
follows:  toilet  goods  46.87c  ;  bever- 
ages, 177.87f ;  soap  and  kitcher 
supplies,  141.3%  and  tobacco 
191.4%.  Slight  gains  were  ex- 
perienced in  the  drug  and  gaso- 
line fields,  as  well  as  with  regard 
to  household  appliances.  Cloth- 
ing advertising  rose  47%  during 
the  first  half  of  the  year. 

The  most  encouraging  signs  in 
the  local  field  were  the  continued 
strength  of  food,  household  equip- 
ment and  department  store  adver- 
tising. Department  store  volume 
increased  34.5%  during  the  firs1 
half  of  the  year  as  compared  tc 
13.3%  in  the  corresponding  period 
of  1936. 


National  Network  Advertising  By  Type  of  Sponsoring  Business:  1937^ 

(Gross  Time  Sales) 


1-2.  Automobiles  and  Accessories: 

(1)  Automobiles  

(2)  Accessories  

3.  Clothing  and  apparel  

4-5.  Drugs  and  toilet  goods: 

(4)  Drugs  and  pl^rmaccu- 

ticals   

(6)  Toilet  goods  

6-8.  Food  products: 

(6)  Foodstuffs  

(7)  Beverages  

(8)  Confections  

9-10.  Household  Goods: 

(9)  Household  equipment 
and  furnishings  

(10)  Soap  and  kitchen  sup- 
plies   

11.  Insurance  

12.  Radios  

13.  Retail  establishments  

14.  Tobacco  products  

15.  Miscellaneous  


Jan. 

Feb. 

Mar. 

April 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec.2 

$617,494 
468,051 
29,718 

$551,501 
414,664 
24,534 

$607,592 
484,272 
25,494 

$517,540 
498,919 
9,873 

$532,922 
536,947 
26,040 

$428,208 
476,180 
32,268 

$421,629 
261,385 
26,942 

$475,457 
259,778 
31,500 

$452,055 
240,333 
25,629 

$652,125 
328,613 
28,989 

$653,409 
312,081 
18,708 

$650,000 
315,000 
20,000 

613,537 
1,085,472 

565,705 
1,009,238 

586,200 
1,172,322 

498,504 
1,018,811 

466,901 
1,017,125 

462,065 
1,029,554 

428,651 
883,362 

410,720 
864,293 

447,170 
842,306 

648,113 
930,892 

711,229 
986,640 

780,000 
1,020,000 

1,261,951 
367,242 
131,170 

1,198,143 
315,958 
126,048 

1,333,284 
285,252 
119,232 

1,287,406 
315,536 
116,720 

1,219,108 
300,326 
110,522 

1,115,717 
287,288 
105,228 

887,483 
344,547 
105,228 

893,009 
344,317 
106,700 

945,476 
345,416 
149,638 

1,099,199 
442,920 
184,435 

1,114,624 
436,058 
173,173 

1,175,000 
455,000 
210,000 

39,156 

118,128 

162,386 

164,686 

171,269 

118,244 

100,091 

82,921 

53,468 

86,251 

101,731 

100,000 

355,702 
74,410 
285,710 

407,710 
68,559 
241,397 

517,010 
75,751 
249,802 

603,754 
72,684 
117,515 

527,793 
61,044 
121,134 

560,084 
71,450 
111,197 

454,241 
67,938 
114,227 

474,634 
51,585 
129,835 

521,590 
35,603 
206,151 

541,174 
68,876 
179,231 

557,095 
92,442 
167,660 

590,000 
120,000 
255,000 

421,369 
310,405 

436,473 
236,385 

509,883 
216,030 

593,638 
197,595 

620,961 
163,439 

615,807 
141,697 

'  558,358 
106,442 

'551,307 
130,555 

567,695 
138,844 

594,342 
266,552 

643,915 
224,715 

675.666 
260,000 

TOTAL' 

$6,559,932 
4,596.229 
299.69S 


6.618,796 
11.860.0U 

13,530.4M 
4.239,8G( 
1.638.094 


1,298.331 

6.110.787 
850.342 
2,178.855 

6,788.i48 
2,402,659 


TOTAL   $6,061,387    $5,714,443    $6,344,510    $6,013,181    $5,875,531    $5,554,987    $4,760,524    $4,806,611    $4,970,774    $6,051,712    $6,193,480    $6,625,000  <$68.972,140 

'  Based  upon  Publishers'  Information  Bureau  radio  reports.       *  Estimated.       » Including  December  totals  as  estimated.       <  Actual  total  for  major  networks  was  $69,315,573;  see  table  above.  \ 
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with  the  right  tools  for  the  job 


A THOROUGH  JOB— without  skimping— 
and  in  the  face  of  urgent  demands  for 
speed — that's  what  proper  tools  mean  in  most 
any  undertaking  you  can  name. 
That's  exactly  what  Station  WTIC  means  to 
advertisers  who  want  to  make  the  most  of 
Southern  New  England's  rich,  responsive  mar- 
ket of  nearly  4,000.000  people.  For  one 
thing,  WTIC's  50,000  watts  do  a  grand  job 
of  penetrating  thoroughly  all  through  this 
area — as  shown  by  Jansky  and  Bailey's  ac- 
curate survey. 


First  in  Popularity 

As  for  the  popularity  of  this  top-rank  station 
— Ross  Federal's  investigation  shows  that 
60%  of  the  families  in  the  Hartford  market 
prefer  WTIC  as  compared  to  24%  for  the 
next  most  popular  station  in  this  area.  And 
why  wouldn't  they — when  14  out  of  20  of  the 
country's  most  popular  programs  are  carried 
by  WTIC — (according  to  Sales  Management) . 


And  Look  at  These  Other  Firsts 
for  WTIC 
First  in  number  of  network  adver- 
tisers. 

....    in  number  of  national  spot  ad- 
vertisers. 

....    in  number  of  local  advertisers. 

So.  if  you  want  to  do  a  thorough  selling  job 
in  this  rich  Southern  New  England  Market 
— your  first  choice  is  WTIC! 

/F rite  today  for  our  interesting  32-page 
brochure  giving  full  details  on  the  Ross 
Federal  Survey  and  facts  about  the 
JFTIC  billion  dollar  market. 


WTIC 


5  0,000  WATTS 
HARTFORD,  CONN. 


THE  TRAVELERS  BROADCASTING  SERVICE  CORP.  Member  NBC  Red  Network  and  Yankee  Network 

Paul  W.  Morency,  General  Manager  James  F.  Clancy,  Business  Manager 

National  Representatives:   Weed  &  Co. 
CHICAGO  DETROIT  NEW  YORK  SAN  FRANCISCO 
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K 

KABC  San  Antonio,  Tex. 

KABR  Aberdeen,  S.  D. 

KADA  Ada,  Okla. 

KALB  Alexandria,  La. 

KALE  Portland,  Ore. 

KAND  Corsicana,  Tex. 

KANS  Wichita,  Kan. 

KARK  Little  Rock,  Ark. 

KARM  Fresno.  Cal. 

KASA  Elk    City,  Okla. 

KAST  Astoria,  Ore. 

KATE. Albert   Lea.  Minn. 

KAWM  Gallup,  N.  M. 

KBIX  Muskogee,  Okla. 

KBPS  Portland,  Ore. 

KBST  Big  Spring,  Tex 

KBTM  Jonesboro,  Ark. 

KCKN___Kansas  City,  Kan. 
KCMC.Texarkana,  Tex. -Ark. 

KCMO  Kansas  City,  Mo. 

KCRC  Enid,  Okla. 

KCRJ  Jerome,  Ariz. 

KDAL  Duluth,  Minn. 

KDB-^^Santa  Barbara,  Calif 

KDFN  Casper,  Wye. 

KDKA   Pittsburgh 

KDLR___Devils  Lake,  N.  D. 
*KDNC  — Lewistown,  Mont. 

KDON  Monterey,  Calif. 

*KDTH  Dubuque,  la. 

KDYL  Salt  Lake  City,  Utah 

KECA  Los  Angeles 

KEEN  Seattle,  Wash. 

KEHE  Los  Angeles 

KELA  Centralia,  Wash, 

KELD  El  Dorado,  Ark 

KELO  Sioux  Falls,  S.  D. 

KERN  Bakersfield,  Calif. 

KEUB  Price,  Utah 

KEX  Portland,  Ore. 

KFAB  Lincoln,  Nebr. 

KFAC  Los  Angeles. 

*KFAM  St.  Cloud,  Minn. 

KFBB  Great  Falls,  Mont. 

KFBI  Abilene,  Kan. 

KFBK  Sacramento,  Calif. 

KFDM  Beaumont,  Tex. 

KFDY  Brookings,    S.  D. 

KFEL   Denver 

KFEQ  St.   Joseph,  Mo. 

KFGQ  Boone,  la. 

KFH  Wichita,  Kan. 

^IIJ-  Los  Angeles 

KFIO  Spokane,  Wash. 

KFlZ^_-__Fond  du  Lac,  Wis 

KFJB  Marshalltown,  la. 

KFJI___Klamath  Falls,  Ore 
KPJM__Grand   Forks,   N.  D 

KFJZ  Fort  Worth,  Tex. 

K?KU  .-Greeley,  Colo. 

tt.i'R.u  Lawrence,  Kan. 

KFNF  Shenandoah,  la. 

KFOR  Lincoln,  Nebr. 

KFOX  Long  Beach,  Calif. 

HEJ;  Dublin.  Tex. 

KFPW  Fort  Smith,  Ark. 

KFPY  Spokane,  Wash. 

^^yO— Anchorage,  Alaska 

t^i'SR  Francisco 

i;™'-'  Longview,  Tex. 

KFRU  Columbia,  Mo. 

{^^gD  San  Diego,  Calif. 

K^-nn  Angeles 

KFvn  T 

JiSv^S—  Angeles 

C  ±;^Vb._Cape  Girardeau,  Mo. 

FWB  Hollywood,  Calif. 

vZ^^;^  Nampa,  Idaho 

KJ-XJ  Grand  Junction,  Colo. 
KFXM  San  Bernardino,  Calif. 

KFXR  Oklahoma  City 

 Lubbock,  Tex. 

Kli  YR  Bismarck,   N.  D. 

KGA  Spokane,  Wash! 

KGAR  Tucson,  Ariz. 

 Diego,  Calif. 

KGBU  Ketchikan,  Alaska 

KGBX  Springfield,  Mo. 

KGCA  Deeorah,  la. 

*KGCI__Couer  d'Alene,  Ida. 

KGCU  Mandan,  N.  D 

KGCX.__Wolf  Point,  Mont. 
KGDE__Fergus  Falls,  Minn. 

KGDM  Stockton,  Calif. 

KGDY  Huron,   S.  D. 

KGEK  Sterling,  Colo. 

KGER._^Long  Beach,  Calif. 

KGEZ  Kalispell,  Mont. 

KGFF   Shawnee,  Okla. 

KGFI  Brownsville.  Tex 

KGFJ  Los  Angeles 

KGFL  Roswell,  N.  M 

KGFW  Kearney,  Nebr. 

KGFX  Pierre.  S.  D. 

KGGC  San  Francisco 

KGGF  Coffeyville,  Kan. 

KGGM_^Albuquerque,  N.  M 

KGHF  Pueblo,  Colo. 

KGHI  Little  Rock,  Ark. 

KGHL  Billings,  Mont. 

KGIR  Butte,  Mont. 

KGIW  Alamosa,  Colo. 

KGKB  Tyler,  Tex. 

KGKL  —  San  Angelo,  Tex. 
tKGKO— Wichita  Falls,  Tex. 

KGKY  Scottsbluff.  Nebr. 

KGLO  Mason   City,  la. 

KGMB  Honolulu,  Hawaii 

KGNC  Amarillo,  Tex. 

KGNF  N.  Platte,  Nebr. 


KGNO  Dodge  City,  Kan 

KGO  San  Francisco 

ffGU   Honolulu,  Hawai 

*KGVL___-_Greenville,  Tex 

fCGVO  Missoula,  Mont. 

KGW  Portland,  Ore 

KGY  Olympia,  Wash 

KHBC  Hilo,  Hawaii 

KHBG   Okmulgee,  Okla. 

KHJ  Los  Angeh 

KHQ  Spokane,  Wash 

KHSL  Chico.  Calif 

KHUB   __Watsonville,  Calif. 

KICA  Clovis,    N.  M 

KID  Idaho   Falls,  Idaho 

KIDO  Boise,  Idaho 

KIDW  Lamar,  Colo. 

KIEM  Eureka,  Calif 

KIEV  Glendale,  Calif 

KINY  Juneau,  Alaska 

KIRO  Seattle,  Wash 

KIT  Yakima,  Wash 

KIUL ---Garden   City,  Kans 

KIUN  Pecos,  T 

KIUP  Durango,  Colo. 

KJBS-_San  Francisco,  Calif. 

KJR   Seattle,  Wash 

KLAH  Carlsbad,  N.  M. 

♦KLBM  LaGrande,  Ore 

KLCN  Blytheville,  Ark, 

KLO  Ogden,  Utah 

KLPM  Minot,   N.  D. 

KLRA  Little  Rock,  Ark 

KLS  Oakland,  Calif. 

KLUF  Galveston,  Texas 

KLX  Oakland,  Calif 

KLZ   Denver 

KMA  Shenandoah,  la. 

KMAC___San  Antonio,  Tex. 

KMBC  Kansas  City 

KMED  Medford,  Ore. 

KMJ  Fresno,  Calif. 

KMLB  Monroe,  La. 

KMMJ___Clay  Center,  Nebr, 

KMO  Tacoma,  Wash 

KMOX  St.  Louis 

KMPC_- Beverly  Hills,  Calif. 

KMTR  Hollywood,  Calif 

KNEL  Brady,  Tex. 

KNET  Palestine,  Tex 

KNOW  Austin,  Tex. 

KNX  Los  Angeles 

KOA   Denver 

KOAC  Corvallis,  Ore. 

KOAM  Pittsburg,  Kan. 

KOB  Albuquerque,    N.  M. 

KOBH-_Rapid  City,  S.  Dak. 
KOCA  Kilgore,  Tex. 

KOH  Reno,  Nev. 

KOIL  Omaha,  Nebr. 

KOIN  Portland,  Ore. 

KOKO  La  Junta,  Colo 

KOL  Seattle.  Wash. 

KOMA  Oklahoma  City 

KOMO  Seattle,  Wash 

KONO— San   Antonio,  Tex. 

KOOS  Marshfield,  Ore. 

KORE  Eugene.  Ore. 

KOTN  Pine  Bluff.  Ark. 

KOVC -Valley  City,  N.  Dak. 

KOY  Phoenix,  Ariz. 

KPAC  Port  Arthur,  Tex. 

*tKPBM__PopIar  Bluff,  Mo. 

KPDN  Pampa,  Tex. 

KPFA  Helena,  Mont. 

KPLC  Lake  Charles.  La. 

KPLT  Paris,  Tex. 

KPMC  Bakersfield,  Cal. 

KPO  San  Francisco 

KPOF   Denver 

KPPC  Pasadena,  Calif. 

KPQ  Wenatchee,  Wash. 

KPRG  Houston,  Tex. 

KQV   Pittsburgh 

KQW  San  Jose,  Calif. 

*KRBA  Lufkin,  Tex. 

KRBG  Abilene,  Tex. 

KRE  Berkeley,  Calif. 

KRGV  Weslaco,  Tex. 

KRIS  -Corpus    Christi,  Tex. 

KRKD  Los  Angeles 

KRKO  Everett,  Wash. 

KRLC  Lewiston,  Idaho 

KRLD  Dallas,  Tex. 

KRLH  Midland,  Tex. 

KRMC_Jamestown,   N.  Dak. 

KRMD  Shreveport,  La. 

KRNR  Roseburg,  Ore. 

KRNT  Des  Moines.  la. 

KROC  Rochester.  Minn. 

KROD  El  Paso,  Tex. 

KROW  Oakland,  Calif. 

KROY   --Sacramento,  Calif. 

KRQA  Santa  Fe,  N.  M. 

KRRV  Sherman.  Tex. 

KRSC  Seattle,  Wash. 

KSAC  Manhattan,  Kan. 

KSAL  Salina,  Kan. 

KSCJ  Sioux  City,  la. 

KSD  St.  Louis 

KSEI  Pocatello,  Idaho 

KSFO  San   Francisco.  Calif. 

KSL-__Salt  Lake  City,  Utah 

KSLM  Salem,  Ore. 

KSO  Des  Moines,  la. 

KSOO  Sioux  Falls,  S.  D. 

KSRO  Santa  Rosa.  Calif. 

KSTP-_Minneapolis-St.  Paul 

KSUB  Cedar  City,  Utah 

KSUN  Lowell,  Ariz. 

KTAR   -  Phoenix.  Ariz. 

KTAT  Fort  Worth,  Tex. 


*KTBC  Austin,  Tex. 

KTBS  Shreveport,  La. 

KTEM  Temple,  Tex. 

KTFI  Twin  Falls,  Idaho 

KTHS  Hot  Springs,  Ark. 

KTKC  Visalia,  Cal. 

KTMS__Santa  Barbara,  Cal. 

KTOK  Oklahoma  City 

KTRB  Modesto,  Cn\H 

KTRH  Houston.  Tex. 

*KTRI  Sioux   City.  la. 

KTSA  San  Antonio,  Tex. 

KTSM  El  Paso,  Tex. 

KTUL  Tulsa,  Okla. 

KTW  Seattle,  Wash. 

KUJ  __„Walla  Walla.  Wash. 

KUMA  Yuma.  Ariz. 

KUOA  Siloam  Springs.  Ark. 

KUSD  Vermillion.    S.  D. 

*KUTA  Salt  Lake  City 

KVCV  Redding.  Calif. 

KVEC  San  Luis  Obispo.  Cal. 

KVGB  Great  Bend.  Kan. 

KVI  Tacoma.  Wash. 

KVOA  Tucson,  Ariz. 

KVOD  Denver,  Colo. 

KVOE  Santa  Ana,  Calif. 

KVOL  Lafayette,  La. 

KVOO  Tulsa,  Okla. 

KVOR-_Colo.  Springs,  Colo. 
KVOS-_-.BeIlingham,  Wash. 

KVOX  Moorhead,  Minn. 

*KVRS_Roek  Springs,  Wyo. 

KVSO  Ardmore,  Okla. 

KWBG  Hutchinson,  Kan. 

*KWEW  Hobbs.  N.  M. 

KWG  Stockton,  Calif. 

KWJJ  Portland,  Ore. 

KWK  St.  Louis 

KWKH  Shreveport,  La. 

KWLC  Deeorah,  la. 

*KWLK__-Longview,  Wash. 

KWNO  Winona,  Minn. 

KWOS___JeflEerson  City,  Mo. 

KWSC  Pullman,  Wash. 

KWTN___Watertown,   S.  D. 

KWTO  Springfield.  Mo. 

KWYO  Sheridan,  Wyo. 

KXA   Seattle,  Wash. 

KXBY  Kansas  City,  Mo. 

KXL  Portland,  Ore. 

KXO  El   Centre,  Calif. 

*KXOK  St.  Louis,  Mo. 

KXRO  Aberdeen,  Wash. 

KXYZ  Houston,  Tex. 

KYA  San  Francisco 

KYOS  Merced,  Cal. 

KYW   Philadelphia 

w 

WAAB   Boston 

WA.-VF   Chicago 

WAAT^—Jersey  City,  N.  J. 

WAAW  Omaha,  Nebr. 

WABC  New  York 

WABI  Bangor,  Me. 

WABY  Albany,    N.  Y. 

WACO  Waco,  Tex. 

WADC  Akron,  O. 

WAGA  Atlanta 

WAGE  Dothan,  Ala. 

WAGM  Presque  Isle,  Me. 

WAIM  Anderson,  S.  C. 

WAIR  Winston-Salem,  N.  C. 

WALA  Mobile,  Ala. 

WALR  Zanesville,  O. 

WAML  Laurel,  Miss. 

WAPI  Birmingham,  Ala. 

WAPO— Chattanooga,  Tenn. 

WARD   Brooklyn 

WASH -Grand  Rapids,  Mich. 

WATL  Atlanta,  Ga. 

WATR.__Waterbury,  Conn. 

WAVE  Louisville,  Ky. 

WAWZ  Zarephath,  N.  J. 

WAYX  Waycross,  Ga. 

WAZL  Hazleton,  Pa. 

WBAA-__W.  Lafayette.  Ind. 

WBAL   Baltimore 

WBAP  Fort  Worth,  Tex. 

WBAX___Wilkes-Barre,  Pa. 

WBBC     Brooklyn 

WBBL  Richmond,  Va. 

WBBM   Chicago 

WBBR   Brooklyn 

WBBZ  Ponca  City,  Okla. 

WBCM  Bay  City,  Mich. 

WBEN  Buffalo,  N.  Y. 

WBEO  Marquette,  Mich. 

WBHP  Huntsville.  Ala. 

WBIG  Greensboro,  N.  C. 

WBIL  New   York  City 

WBLK_^Clarksburg,  W.  Va. 

WBLY  Lima,  O. 

WBNO  New  Orleans 

WBNS  Columbus,  O. 

WBNX  New  York 

WBNY  Buffalo,   N.  Y. 

WBOW_...Terre  Haute,  Ind. 

WBRB  Red  Bank.  N.  J. 

WBRC  Birmingham,  Ala. 

WBRE  __^Wilkes-Barre.  Pa 

*WBRK  Pittsfield,  Mass. 

WBRY  Waterbury,  Conn. 

WBT  Charlotte,    N.  C. 

WBTM  Danville.  Va. 

WBZ   Boston 

WBZA  Springfield,  Mass. 

WCAD  Canton,    N.  Y. 

WCAE   Pittsburgh 

WCAL  Northfield,  Minn. 


WCAM  Camden,  N.  J 

WCAO   Baltimore 

WCAP__Asbury  Park,  N.  J. 
WCAT-___Rapid  City,  S.  D. 

WCAU   Philadelphia 

WCAX  Burlington,  Vt. 

WCAZ  Carthage,  111. 

WCBA  Allentown,  Pa. 

WCBD  Chicago,  111. 

WCBM   Baltimore 

WCBS  Springfield.  111. 

WCCO   Minneapolis 

WCFL   Chicago 

WCHS -Charleston,  W.  Va. 
WCHV—Charlottesville,  Va. 

WCKY   Cincinnati 

WCLE    Cleveland 

WCLO  Janesville,  Wis. 

WCLS  Joliet,  111. 

WCMI  Ashland,  Ky. 

WCNW   Brooklyn 

WCOA  Pensacola,  Fla. 

WCOC  Meridian,  Miss. 

WCOL  Columbus,  O. 

WCOP  Boston 

WCPO   Cincinnati 

WCRW  Chicago,  111. 

WCSC  Charleston,  S.  C. 

WCSH  Portland,  Me. 

WDAE  Tampa,  Fla. 

WDAF  Kansas  City,  Mo. 

WDAH  El  Paso,  Tex. 

WDAS   Philadelphia 

WDAY  Fargo,  N.  D. 

WDBJ  Roanoke,  Va. 

WDBO  Orlando,  Fla. 

WDEL  Wilmington,  Del. 

WDEV  Waterbury,  Vt. 

WDGY   Minneapolis 

WDNC  Durham,  N.  C. 

WDOD— Chattanooga,  Tenn. 

WDRC  Hartford,  Conn. 

*WDSM   Superior,  Wis. 

WDSU  New  Orleans 

WDWS  Champaign,  111. 

WDZ  Tuscola,  111. 

WEAF  New  York 

WEAN  Providence,  R.  I. 

WEAU  Eau  Claire,  Wis. 

WEBC  Duluth,  Minn. 

WEBQ  Harrisburg,  111. 

WEBR  Buffalo,    N.  Y. 

WEDC   Chicago 

WEED__Rocky  Mount,  N.  C. 

WE  EI   Boston 

WEEU  Reading,  Pa. 

WELI  — New  Haven,  Conn. 
WELL -Battle  Creek,  Mich. 

WEMP   Milwaukee 

WENR   Chicago 

WEOA  Evansville,  Ind. 

WESG  Elmira,   N.  Y. 

WEST  Easton,  Pa. 

WEVD  New  York 

WEW  St.  Louis 

WEXL  Royal  Oak,  Mich. 

WFAA  Dallas,  Tex. 

WFAB  New  York 

WFAM  South  Bend,  Ind. 

WFAS—White  Plains.  N.  Y. 

WFBC  Greenville.   S.  C. 

WFBG  Altoona,  Pa. 

WFBL  Syracuse,   N.  Y. 

WFBM   Indianapolis 

WFBR   Baltimore 

WFDF  Flint,  Mich. 

WFEA— Manchester,  N.  H. 

WFIL   Philadelphia 

WFLA  Clearwater,  Fla. 

WFMD  Frederick,  Md. 

WFOR  Hattiesburg,  Miss. 

WFOY— St.   Augustine.  Fla. 

WFTC  Kinston.    N.  C. 

WGAL  Lancaster,  Pa. 

*WGAN  Portland.  Me. 

WGAR   Cleveland 

*WGAU  Athens.  Ga. 

WGBB  Freeport,   N.  Y. 

WGBF  Evansville,  Ind. 

WGBI   Scranton.  Pa. 

WGCM  Gulfport,  Miss. 

WGES   Chicago 

WGH  Newport  News,  Va. 

WGL  Fort  Wayne,  Ind. 

WGN   Chicago 

WGNY  Newburgh,  N.  Y. 

WGPC  Albany,  Ga. 

WGR   Buffalo,   N.  Y. 

WGRC  New  Albany,  Ind. 

WGRM  Grenada,  Miss. 

WGST   Atlanta 

WGTM  Wilson,  N.  C. 

*WGVA   Indianapolis 

WGY  Schenectady.  N.  Y. 

WHA  Madison.  Wis. 

*WHAI  Greenfield.  Mass. 

*WHAL  Saginaw.  Mich. 

WHAM  Rochester,  N.  Y. 

WHAS  Louisville.  Ky. 

WHAT   Philadelphia 

WHAZ  ,.__Trov,  N.  Y. 

WHB  Kansas  City,  Mo. 

WHBB  Selma,  Ala. 

WHBC  Canton,  O. 

WHBF  Rock  Island,  111. 

WHBI   Newark,  N.  J. 

WHBL  Sheboygan,  Wis. 

WHBQ   Memphis 

WHBU  Anderson,  Ind. 

WHBY  Green    Bay,  Wis. 

WHDF  Calumet,  Mich. 


WHDH   Boston 

WHDL  Olean,  N. 

WHEB. -.Portsmouth,  N.  H 

WHEC  Rochester,   N.  Y 

WHEF  Kosciusko,  Miss 

WHFC  Cicero,  111. 

WHIO  Dayton 

WHIP  Hammond,  Ind 

WHIS  Bluefield,  W.  Va 

WHJB  Greensburg,  Pa 

WHK   Cleveland 

WHKC  Columbus,  O 

WHLB  Virginia,  Minn 

WHN  New  York 

WHO  Des  Moines,  la 

WHOM— Jersey  City,  N 

WHP  Harrisburg,  Pa 

WIBA  Madison,  Wis 

WIBG  Glenside,  Pa 

WIBM  Jackson,  Mich 

WIBU  Poynette,  Wis 

WIBW  Topeka,  Kan 

WIBX  Utica,  N.  Y 

WICA  Ashtabula,  O 

WICC  Bridgeport,  Conn 

WIL  St.  Louis 

WILL  Urbana,  111 

WILM  Wilmington,  Del 

WIND  Gary,  Ind. 

WINS  New  York 

WIOD   Miami 

WIP   Philadelphia 

WIRE   Indianapolis 

WIS  Columbia,  S.  C 

WISN   Milwaukee 

WJAC  Johnstown,  Pa 

WJAG  Norfolk,  Nebr 

WJAR  Providence,   R.  I 

WJAS   Pittsburgh 

WJAX  Jacksonville,  Fla. 

WJBC  Bloomington,  111 

WJBK   Detroit 

WJBL  Decatur,  111, 

WJBO  Baton  Rouge,  La 

WJBW  New  Orleans 

WJBY  Gadsden,  Ala 

WJDX  Jackson,  Miss 

WJEJ  Hagerstown,  Md 

WJIM  Lansing,  Mich 

WJJD   Chicago 

WJMS  Ironwood,  Mich 

WJNO  W.  Palm  Beach,  Fla. 

WJR   Detroit 

WJRD  Tuscaloosa,  Ala 

WJSV.. .Washington,  D.  C 

WJTN  Jamestown,  N.  Y. 

WJW  Akron,  O 

WJZ  New  York 

WKAQ  San   Juan,  P.  R 

WKAR._.E.  Lansing,  Mich 
WKAT_-Miami   Beach,  Fla. 

WKBB  Dubuque,  la 

WKBH  La  Crosse,  Wis. 

WKBN  Youngstown,  O. 

WKBO  Harrisburg,  Pa. 

WKBV  Richmond,  Ind 

WKBW   Buffalo 

WKBZ  Muskegon,  Mich. 

WKEU   Griffin,  Ga. 

WKOK  Sunbury,  Pa 

WKRC   Cincinnati 

WKY  Oklahoma  City 

WKZO  Kalamazoo,  Mich. 

WLAC  Nashville,  Tenn. 

WLAK  Lakeland,  Fla. 

WLAP  Lexington,  Ky. 

WLAW  Lawrence.  Mass. 

WLB    Minneapolis 

WLBC  Muncie,  Ind. 

WLBL-. Stevens  Point,  Wis. 

WLBZ  Bangor,  Me. 

WLEU  Erie.  Pa. 

WLLH  Lowell,  Mass. 

*WLMU  -_.Middlesboro.  Ky. 

WLNH  Laconia,  N.  H. 

WLS   Chicago 

WLTH   Brooklyn 

WLVA  Lynchburg,  Va. 

WLW   Cincinnati 

WMAL -.Washington,  D.  C. 

WMAQ   Chicago 

WMAS  Springfield,  Mass. 

WMAZ  Macon,  Ga. 

WMBC   Detroit 

WMBD  Peoria,  111. 

WMBG  Richmond,  Va. 

WMBH  Joplin.  Mo. 

WMBI   Chicago 

WMBO  Auburn,  N.  Y. 

WMBQ   Brooklyn 

WMBR  Jacksonville,  Fla. 

WMBS  Uniontown,  Pa. 

WMC   Memphis 

WMCA  New  York 

WMEX  Boston,  Mass. 

WMFD  -.Wilmington,   N.  C. 

WMFF  Plattsburg,  N.  Y. 

WMFG  Hibbing,  Minn. 

WMFJ  Daytona  Beach,  Fla. 

WMFO  Decatur,  Ala. 

WMFR-..High  Point,  N.  C. 

WMIN  St.  Paul.  Minn. 

WMMN__Fairmont,   W.  Va. 

WMPC  Lapeer,  Mich. 

WMPS  Memphis,  Tenn. 

WMSD  Sheffield,  Ala. 

WMT  Cedar  Rapids,  la. 

WNAC   Boston 

WNAD  Norman,  Okla. 

WNAX  Yankton,  S.  D. 

WNBC.New  Britain,  Conn. 
WNBF-.Binghamton,  N.  Y. 


WNBH.New  Bedford,  Mass.: 

WNBX  Springfield.  Vt. 

WNBZ  Saranac  Lake,  N.  Y. 

WNEL  San  Juan,  P.  R.j 

WNEW  New  York, 

WNLC.New  London,  Conn] 

WNOX  Knoxville,  Tenn. 

WNYC  New  York 

WOAI  San  Antonio,  Tex. 

woe  Davenport,  la. 

WOI  Ames,  la. 

WOKO  Albany,  N.  Y.! 

WOL  —Washington,  D.  C' 

WOLS   Florence,  S.  C. 

WOMI  Owensboro,  Ky. 

WOMT  Manitowoc,  Wis, 

WOOD  Grand  Rapids,  Mich. 

WOPI  Bristol,  Tenn. 

WOR  Newark,  N.  J. 

WORC  Worcester,  Mass. 

WORK  York,  Pa. 

WORL  Boston,  Mass. 

WOSU  Columbus,  0. 

WOV  New  York 

WOW  Omaha,  Nebr. 

WOWO— Fort  Wayne,  Ind. 

WPAD  Paducah,  Ky. 

WPAR-Parkersburg,  W.  Va. 

WPAX  Thomasville,  Ga. 

WPAY  Portsmouth,  O. 

WPEN   Philadelphia 

WPG  Atlantic  City,  N.  J. 

WPRA  Mayaguez,  P.  K. 

WPRO  Providence,   R.  I. 

WPRP  Ponce,  P.  K. 

WPTF  Raleigh,    N.  C. 

WQAM   Miami. 

WQAN  Scranton,  Pa. 

WQBC  Vicksburg,  Miss. 

WQDM  St.  Albans,  Vt. 

WQXR  New  York 

WRAK  Williamsport,  Pa. 

WRAW  Reading,  Pa. 

WRBL  Columbus,  Ga. 

WRC  Washington,  D.  C. 

WRDO  Augusta,  Me. 

WRDW  Augusta,  Ga. 

WREC   Memphis 

WREN  Lawrence,  Kan. 

WRGA  Rome,  Ga. 

WRJN  Racine,  Wis. 

WRNL  Richmond,  Va. 

WROK  Rockford,  111.^ 

WROL  Knoxville,   Tenn^  7 

WRR  Dallas,  Tex. 

WRTD  Richmond,  Va. 

WRUF  Gainsville.  Fla.' 

WRVA  Richmond,  Va. 

WSAI   Cincinnati 

WSAJ  Grove  City,  Pa 

WSAL  Salisbury,  Md 

WSAN  Allentown,  Pa 

WSAR  Fall  River,  Mass 

WSAU   Wausau,  Wis 

WSAY  Rochester,   N.  Y 

WSAZ__Huntington,  W.  Va. 

WSB   Atlanta 

WSBC   Chicagc 

WSBT  South    Bend,  Ind 

WSFA  Montgomery,  Ala 

WSGN   Birmingham 

WSIX  Nashville,   Tenn  i 

WSJS.Winston-Salem,    N.  C.  j 

WSM  Nashville,   Tenn;  | 

WSMB  New    Orleans  J 

WSMK  Dayton,  Oji 

WSNJ  Bridgeton,  N.  Ji  f 

WSOC  Charlotte,  N.  C 

WSPA. -Spartanburg,    S.  C 

WSPD  Toledo,  O 

WSPR  Springfield,  Mass 

WSUI  Iowa    City,  la 

WSUN..St.  Petersburg,  Fla 

WSVA  Harrisonburg,  Va 

WSVS  Buffalo,   N.  Y 

WSYB  Rutland,  Vt 

WSYR-WSYU  Syracuse,  N.Y 

WTAD  Quincy,  111 

WTAG  Worcester,  Mass 

WTAL  Tallahassee,  Fla 

WTAM   Clevelanc 

WTAQ  Green  Bay,  Wis 

WTAR  Norfolk,  Va, 

WTAW  College  Station,  Tex 

WTAX  Springfield,  111 

WTBO  Cumberland,  Md 

WTCN   Minneapolis 

WTEL   Philadelphia 

WTHT  Hartford,  Conn 

WTIC  Hartford,  Conn 

WTJS  Jackson,  Tenn 

WTMJ   Milwaukes 

WTMV-_East  St.  Louis,  111 

WTNJ  Trenton,   N.  J 

WTOC  Savannah,  Ga 

*WTOL    Toledc 

WTRC  Elkhart,  Ind 

WVFW   Brooklyi 

WWAE  Hammond,  Ind 

WWJ   Detroil 

WWL  New  Orleans 

WWNC  Asheville,  N.  C 

WWRL-_l_Woodside,   N.  Y 

WWSW   Pittsburg! 

WWVA__Wheeling,  W.  Va 
WXYZ   Detroil 


tKGKO  holds  construction 
permit  to  move  to  Fori 
Worth  on  or  about  May  1, 
tKPBM  on  Jan.  15  changed 
its  call  to  KWOC. 


A  split-second  from  the  micro- 
phone lives  your  listening  and  buy- 
ing audience.  Do  you,  station  or 
sponsor,  definitely  know  the  size, 
listening  habits  and  preferences  of 
this  audience? 

Call  RFRC  —  the  nation's  most 
extensive  research  network  —  to 
determine  accurately,  speedily  and 
impartially  these  vital  statistics  of 
radio: 

Size  of  listening  audiences,  morn- 
ing, afternoon  and /or  night  .  .  . 
Coverage  of  primary  and  second- 
ary areas  and  markets  .  .  .  Accept- 
ance of  sponsored  and  sustaining 
programs  and  features  .  .  .  Listen- 


ing habits  and  comparative  station 
and  program  popularity  .  .  .  Sales 
effectiveness  of  programs. 

The  RFRC  network  employs  all 
recognized  methods  of  radio  re- 
search: coincidental,  recall,  etc.  Its 
3  1  branch  offices  give  you  complete 
coverage.  Its  trained  field  person- 
nel gives  you  accurate,  supervised 
results.  Its  reputation  and  clients'"" 
give  you  confidence. 


N.B.  Ross  Federal  has  prepared  a  typical 
radio  coincidental  report  measuring  sta- 
tion and  program  preferences.  If  you 
haven't  a  copy,  send  for  it  now.  It  is 
free  for  the  asking.  Simply  ask  for 
Report  to  Your  Radio  Station. 


OFFICES:  NEW  YORK 
Philadelphia  ♦  Chicago 
Detroit  ♦  Los  Angeles 
Cleveland  ♦  Boston 
St.  Louis  ♦  Pittsburgh 
San  Francisco  •  Denver 
Buffalo  •  Washington 
Milwaukee  ♦  New 
Orleans  ♦  Cincinnati 
Omaha  ♦  Minneapolis 
Indianapolis  •  Kansas 
City  ♦  Portland,  Ore. 
Seattle  ♦  Memphis 
Atlanta  •  Dallas 
Oklahoma  City  •  New 
Haven  ♦  Salt  Lake  City 
Des  Moines  ♦  Albany 
Charlotte 


mm  raw  mmm  mmmm§ 


AFFILIATED  WITH 

EXECUTIVE    OFFICES:  6 


ROSS       FEDERAL       SERVICE  INC 

EAST   45th    STREET.    NEW    YORK.    N.  Y. 


Such  as  WOR,  KHQ.  WFBR,  WTIC.  KOMO.  WCFL.  WMCA,  WGN,  WOW.  WJSV,  WGR-WKBW.  KWK,  WNAC.  WEAN.  WDAF. 
WTAR,  WTAG — and  National  Broadcasting  Company,  Columbia  Broadcasting  System  and  Mutual  Broadcasting  System. 


HOADCASTING  •  Broadcast  Advertising 
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*CP  granted  for  increase  in  power. 


{Licensed  or  Authorized  hi)  FCC  ns  of  January  1,'>.  19S8) 

jConstruction  permit  for  new  station.         tSpecial  authorization  for  power  or  frequency. 


CP — Congtraction  permit  for  frequency. 


Day 

Night 

Power 

Power 

Call 

in 

in 

Letters 

City 

Watts 

Watts 

550  KC.  REGIONAL 

KFUO 

St.  Louis 

1,000 

600 

KFYK 

Bismarck,  N.  D. 

6,000 

1,000 

KOAC 

Corvallis,  Ore. 

1,000 

1,000 

KSD 

St.  Louis 

5,000 

1,000 

KTSA 

San  Antonio 

5,000 

1,000 

WDKV 

Waterbury,  Vt. 

500 

WGR 

Buffalo,  N.  Y. 

5.000 

1,000 

WKRC 

Cincinnati 

5,000 

1,000 

WSVA 

Harrisonburg,  Va. 

500 

560  KC.  REGIONAL 

KFDM 

Beaumont,  Tex. 

1,000 

500 

ELZ 

Denver 

5,000 

1,000 

KSFO 

San  Francisco 

5.000 

1,000 

KWTO 

Springfield,  Mo. 

5,000 

WFIL 

Philadelphia 

1.000 

+  1,000 

WIND 

Garj',  Ind. 

5.000 

1.000 

WIS 

Columbia.  S.  C. 

5,000 

1,000 

WQAM 

Miami,  Fla. 

1,000 

1.000 

570  KC.  REGIONAL 

••KGKO 

Wichita  Falls,  Tex. 

1,000 

250 

*5.000 

'1.000 

KMTR 

Los  Angeles 

1,000 

1.000 

KVI 

Tacoma,  Wash. 

5,000 

1,000 

WKBN 

Youngstown,  O. 

500 

500 

WMCA 

New  York 

1,000 

1,000 

WNAX 

Yankton,  S.  D. 

5,000 

1.000 

WOSU 

Columbus,  0. 

1,000 

750 

WSYR 

Syracuse,  N.  Y. 

1.000 

1,000 

WWNC 

Asheville,  N.  C. 

1,000 

1.000 

580  KC.  REGIONAL — CANADIAN 
SHARED 


KMJ 

Fresno,  Calif. 

1.000 

1.000 

KSAC 

Manhattan,  Kan. 

1.000 

500 

WCHS 

Charleston.  W.  Va. 

1.000 

500 

WDBO 

Orlando,  Fla. 

*5.000 

1,000 

WILL 

Urbana,  111. 

1.000 

WIBW 

Topeka,  Kan. 

5.000 

T,bbo 

WTAG 

Worcester,  Mass. 

1,000 

1,000 

590  KC.  REGIONAL 


KHQ 
WEEI 
WKZO 
WOW 


Spokane,  Wash. 
Boston 

Kalamazoo,  Mich. 
Omaha,  Nebr. 


600  KC.  REGIONAL- 
SHARED 


5.000 
5.000 
1.000 
5,000 

-CANADIAN 


KFSD 

WCAO 

WICC 

WMT 

WREC 


KFRC 

WDAF 

WIOD 

WIP 

WCLE 


KGW 

KTAR 

WFLA 

WSUN 

WHJB 

WLBZ 

WTMJ 


San  Diego,  Calif 
Baltimore 
Bridgeport,  Conn. 
Cedar  Rapids,  la. 
Memphis 


1.000 
1.000 
1,000 
5.000 
5.000 


610  KC.  REGIONAL 

San  Francisco  5.000 
Kansas  City  5.000 
Miami  1,000 
Philadelphia  1,000 
Cleveland  500 

620  KC.  REGIONAL 


Portland,  Ore. 
Phoenix,  Ariz. 
Clearwater.  Fla. 
St.  Petersburg,  Fla. 
Greensburg,  Pa. 
Bangor.  Me. 
Milwaukee 


6.000 
1.000 
5.000 
5.000 
250 
1.000 
5.000 


630  KC.  REGIONAL  CANADIAN 

SHARED 


KFRU 

Columbia,  Mo. 

1.000 

600 

KGFX 

Pierre,  S.  D. 

200 

WGBF 

EvansviUe,  Ind. 

1.000 

500 

WMAL 

Washington,  D.C. 

500 

250 

WPRO 

Providence.  R.  I. 

1.000 

500 

640  KC.  CLEAR 

KFI         Los  Angeles  50,000 

WHKC     Columbus,  O.  500 

WOI        Ames.  la.  5.000 

+WGAN  Portland,  Me.  500 


1,000 
1.000 
•250 
1.000 


1.000 
500 
500 
1.000 
1.000 


1.000 
1.000 
1.000 
1,000 


1.000 
1,000 
1,000 
1,000 

"500 
1.000 


KIRO 
WSM 


WAAW 
WEAF 


WMAQ 


KFEQ 
KPO 
WLAW 
WPTF 


650  KC.  CLEAR 

Seattle    (t71C  kc.)  250 

n.ooo 

Nashville,  Tenn.  50.000 

660  KC.  CLEAR 

Omaha.  Nebr.  500 
New  York  50.000 


50.000 
500 


250 
11.000 
50.000 


60,000 


670  KC.  CLEAR 

Chicago                   50,000  50,000 

680  KC.  CLEAR 

St.  Joseph,  Mo.  2.500 

San  Francisco           50.000  60,000 

Lawrence,  Mass.  1.000   

Raleigh,  N.  C.            5,000  5.000 


**  Authorized  to  move  to 
or  about  May  1,  1938. 


"^ort  Worth  on 


Day 
Power 


Night 
Power 


Call 
Letters 


City  Watts  Watts 

690  KC.   CANADIAN  EXCLUSIVE 


WLW 


KIRO 
KMPC 
WOR 


700  KC.  CLEAR 

50,000  50.000 

Cincinnati            1600,000  t500,000 

710  KC.  CLEAR 

Seattle                     tl,000  tl,000 

Beverly  Hills,  Calif.      500  500 

Newark,  N.  J.          50,000  50,000 


720  KC.  CLEAR 

WGN       Chicago  50.000  50.000 

730  KC.   CANADIAN  EXCLUSIVE 
740  KC.  CLEAR 


KARK 

Little  Rock.  Ark. 

1,000 

500 

KFNF 

Shenandoah,  la. 

1.000 

500 

•5.000 

•1,000 

KFPY 

Spokane,  Wash. 

6000 

1,000 

KUSD 

Vermillion,  S.  D. 

500 

500 

WBAA 

West  Lafayette,  Ind. 

1,000 

600 

WGST 

Atlanta 

5,000 

1,000 

WJAR 

Providence,  R.  I. 

5,000 

1.000 

WMMN 

Fairmont,  W.  Va. 

1,000 

500 

KMMJ 

Clay  Center.  Nebr. 

1.000 

1,000 

KTRB 

Modesto.  Calif 

250 

WHEB 

Portsmouth.  N.  H. 

250 

WSB 

Atlanta 

50.000 

50.000 

750  KC.  CLEAR 

KGU 

Honolulu,  Hawaii 

2,500 

2.500 

WJR 

Detroit 

50,000 

50,000 

760  KC.  CLEAR 

KXA 

Seattle 

500 

250 

WEW 

St.  Louis 

1.000 

WJZ 

New  York 

50.000 

50.000 

tWBAL 

Poifimore 

t2,500 

WCAL 

(CP)  North'd.Minn 

2.500 

1,000 

•5.000 

WLB 

(CP)  Minneapolis 

i.noo 

1.000 

•5.000 

770  KC.  CLEAR 

KFAB 

Lincoln.  Nebr. 

10.000 

lO.onn 

WBBM 

Chicago 

50.000 

50.000 

780 

KC.  REGIONAL — CANADIAN 

SHARED 

KFHE 

Tjos  Aneeles 

5.000 

1,000 

KFDY 

Bro'^kines.  S.  D. 

1.000 

KFOD 

A  ri,-yioraee.  Alaska 

250 

250 

KGHL 

Billings.  Mont. 

5.000 

1,000 

IKWT  K 

T.-'Tio-i'iew.  Wash. 

250 

WF.AN 

Providence.  R.  I. 

5.000 

i.ono 

WMr, 

^eTTinhis 

5.000 

l.oon 

WTAR 

Norfolk.  Va. 

1.000 

1.000 

790  KC.  CLEAR 

KGO 

San  Francisco 

7.5no 

7.50" 

KGBU 

Ketchikan.  Alaska 

500 

500 

•1.000 

•1,000 

KHJ 

Los  Angeles 

5.000 

1,000 

KSEI 

Pocatello,  Idaho 

1,000 

250 

WBEN 

Buffalo,  N.  Y. 

5.000 

1,000 

WELI 

New  Haven,  Conn. 

500 

WFMD 

Frederick.  Md. 

500 

WJAX 

Jacksonville.  Fla. 

5,000 

Y,66o 

WKY 

Oklahoma  City 

5,000 

l.OOC 

WLBL 

Stevens  Point,  Wis. 

6,000 

WTAD 

Quincy,  111 

1,000 

WGY 

KO.AM 


Scheriectadv.  N.  Y. 

Pittsburg.  Kan. 


so.onn 

1.000 


50.000 


800  KC.  CLEAR 


WBAP     Fort  W'>'-th.  Tex. 
WFAA     Dallas.  Tex. 
WTBO     Cumberland.  Md. 


so.onn     50  onn 

50.000  50.000 
250   


810  KC.  CLEAR 


WCCO  Minneanolis 
WNYC     New  York 


WHAS 


KOA 
WKKTT 
WTTDH 
WRUF 


KWKH 

+WT?SG 

WWL 

WKAR 


WABC 
WHB 


820  KC. 

Louisville 

830  KC. 


so.onn 
1.000 


CLEAR 

50.000 


50.000 


Denver 
Rpading.  Pa. 
B'^stnn 

Gainesville.  Fla 


CLEAR 

50.000 


i.nnn 
l.oon 

5.000 


50.000 


5.000 


I  KC.  CANADIAN  EXCLUSIVE 
850  KC.  CLEAR 

GV      le.  Calif.  250   

Shi     ^port.  La.  (tllOO  kc.) 

10. onn  10.000 

T^lmira.  N.  Y.  1.000 

Npw  Orleans  SO.nnn  50.000 

E.  Lansing,  Mich.  1.000   


860  KC. 

New  York 
Kansas  City 


CLEAR 

50.000 
1,000 


S70  KC.  CLEAR 


WENR  Chicago 
WLS  Chicago 


50.000 
50.000 


50,000 


60,000 
50,000 


880  KC.  REGIONAL  CANADIAN 

SHARED 


Call 
Letters 


aty 


Day  Night 
Power  Power 


Watts  Watts 


890  KC.  REGIONAL— CANADIAJX 
SHARED 


900  KC.  REGIONAL 


910  KC.  CANADIAN  EXCLUSIVE 
920  KC.  REGIONAL 


KFEL  Denver 

KOMO  Seattle 

KPRC  Houston.  Tex. 

KVOD  Denver 

WAAF  Chicago 

WORL  Boston.  Mass. 

WPEN  Philadelphia 

WSPA  Spartanburg.  S.  C. 

WWJ  Detroit 


930  KC.  REGIONAL  CANADIAN 

SHARED 


KMA 

KROW 

WBRC 


Sbeiandoah.  la. 
Oakland.  Calif. 
Birmingham 


WDBJ     Roanoke.  Va. 


5.000 
1,000 
1.000 
•5.000 
5,000 


1,000 
1,000 
1.000 
1.000 
1.000 


940  KC.  REGIONAL 


KOIN 

Portland.  Ore. 

5,000 

1,000 

WAAT 

Jersey  City,  N.  J. 

500 

WAVE 

Louisville 

1,000 

LOOO 

WCSH 

Portland.  Me. 

2.500 

1.000 

WDAY 

Fareo.  N.  D_. 

5.000 

1,000 

WHA 

Madison.  Wis. 

5.000 

WICA 

Ashtabula,  0. 

250 

950  KC.  REGIONAL 


KFWB  Hollywood.  Calif 
KMBC     Kansas  City 

Washington,  D.  C 


WRC 

tWHAL  Saginaw.  Mich 

960  KC.  CANADIAN  EXCLUSIVE 


5.000 

5. onn 

1.000 
•5.000 
500 


1.000 
1.000 

500 
•1.000 


Call 

Letters 


City 
1050  KC. 


Day 

Power 

In 
Watts 
CLEAR 


KFBI       AbUenc,  Kan.  5,000 

KNX       Los  Angeles  50,000 

WEAU    Eau  Claire,  Wis.  1,000 

tWGVA  Indianapolis  1,000 


1060  KC.  CLEAR 


JKTHS 
KWJJ 

WBAL 
WJAG 
WTIC 


Nig 

POV 

in 
Wa 


6,C 
&0,C 
l.C 


10,( 


Hot  Springs  10,000 
Protland,  Ore.  (il040  kc) 

500  E 

Baltimore  (t760  kc)  10,000  10,0 
Norfolk,  Nebr.  1.000  1,C 

Hartford,   Conn.    (11040  kc) 

50,000  50,( 


1070  KC.  CLEAR 


KJBS      San  Francisco 
WCAZ     Carthage,  111. 
WTAM  Cleveland 


500  E 
100 

50,000  60,C 


1080  KC.  CLEAR 


WBT 

WCBD 

WMBI 


Charlotte,  N.  C. 
Chicago  111. 
Chicago 


50,000 
5,000 
6,000 


60.C 
6,t 
5,C 


1090  KC.  CLEAR 


KMOX 

St.  Louis  50,000 

eo.c 

500 

500 

5,000 

1,000 

1100  KC.  CLEAR 

5,000 

+5,000 

500 

500 

KGDM 

Stockton,  Caliif.  1,000 

1,000 

KWKH 

Shreveport,  La.  {10,000 

tio.c 

500 

WBIL 

New  York  5,000 

5,C 

tl.OOO 

tl.OOO 

WPG 

Atlantic  City,  N.  J.  5.000 

5,C 

1,000 

5,000 

t5,000 

1110  KC.  CLEAR 

KSOO 
WRVA 


Sioux  Falls.  S.  D. 
Richmond,  Va. 


2,500 
6,000 


2,£ 
5,0 


1120  KC.  REGIONAL  CANADIAN 

SHARED 


KJR 

WCFL 

WIBG 


KDKA 


WRZ 
WBZA 


KFVD 
WHO 


970  KC.  CLEAR 

Seattle  5.000 
Chicago  5.000 
Glenside.  Pa.  100 

980  KC.  CLEAR 

Pittsburgh  50,000 

990  KC.  CLEAR 


Boston 

Springfield,  Mass. 


50.000 
1,000 


1000  KC.  CLEAR 

Los  Angeles  1,000 


Des  Moines 


50,000 


5,000 
5,000 


50,000 


50,000 
1,000 


1.000 
50,000 


1010  KC.  REGIONAL  CANADIAN 

SHARED 

KGGF      Coffevville.  Kan.  1,000  1,000 

KQW       San  Jose.  Calif.  1,000  1,000 

WHN      New  York  5.000  1,000 

WNAD    Norman.  Okla.  1.000  1,000 

WNOX    Knoxville,  Tenn.  5.000  1.000 


KYW 
WDZ 


1020  KC.  CLEAR 

Philadelphia  10,000 


10,000 


Tuscola,  111. 


250 


1030  KC.  CANADIAN  EXCLUSIVE 

CKLW     Detroit-Windsor        5,000  5,000 

1040  KC.  CLEAR 


KFKA 

Greeley.  Colo. 

1,000 

soo 

KRLD 

Dallas 

10,000 

10,000 

KLX 

Oakland,  Calif. 

1,000 

1,000 

KTHS 

Hot  Springs,  Ark. 

(11060  kc.) 

KPOF 

Denver 

500 

500 

10,000 

10,000 

WCOC 

Meridian,  Miss. 

1,000 

•1,000 

IKWJJ 

Portland.  Ore. 

500 

500 

WGBI 

Scranton.  Pa. 

1,000 

500 

WESG 

Elmira,  N.  Y.  (t8 

50  kc.) 

WRNL 

Richmond.  Va. 

500 

1,000 

50,000 

WQAN 

Scranton,  Pa. 

1,000 

500 

tWTIC 

Hartford,  Conn. 

50,000 

WSUI 

Iowa  City.  la. 

1,000 

500 

KYOS 

Merced.  Cal. 

250 

KFIO 

KFSG 

KRKD 

KRSC 

tKTBC 

WCOP 

WDEL 

WJBO 

WISN 

WTAW 


KSL 

WJJD 

WOV 


KVOO 
WAPI 
WSPR 


Spokane.  Wash. 
Los  Angeles 
Los  Angeles 
Seattle 
Austin,  Tex. 
Boston 

Wilmington,  Del. 
Baton  Rouge 
Milwaukee 
College  Station,  Tex. 

1130  KC.  CLEAR 


100 

2,500 

E 

2.500 

250 

2 

1,000 

500 

500 

"i 

500 

E 

1,000 

2 

500 

E 

Salt  Lake  City 
Chicago 
New  York 


50,000 
20.000 
1,000 


1140  KC.  CLEAR 

Tulsa,  Okla.  25,000 
Birmingham  5,000 
Springfield,  Mass.  500 


1150  KC.  CLEAR 

WHAM   Rochester,  N.  Y.  50,000 

1160  KC.  CLEAR 

WOWO  Fort  Wayne.  Ind.  10,000 
WWVA   Wheeling,  W.  Va.  5,000 


WCAU 


KEX 

KOB 

WDGY 

WINS 

WMAZ 


KTKC 
WATR 

WOAI 
WSAZ 


1170  KC.  CLEAR 

Philadelphia  50,000 


1180  KC.  CLEAR 


Portland,  Ore. 
Albuquerque,  N.M. 
Minneapolis 
New  York 
Macon,  Ga. 


5,000 
10,000 
5,000 
1,000 
1,000 


1190  KC.  CLEAR 

Visalia,  Cal.  250 
Waterbury,  Conn. 

(CP  1290  kc.)  100 
San  Antonio,  Tex.  5O,0Q0 
Huntington,  W.  Va.  1,000 


50.0 
20.0 


25,0 
5,0 
6 


50.0 


10,0 
5,0 


50,0 


5,0 
10,0 
1,0 
1,0 
1,0 


1 

50,0 
1,0 


1200  KC.  LOCAL 

KADA  Ada.  Okla.  100 

KBTM  Jonesboro,  Ark.  100 

tKDNC  Lewistown,  Mont.  250 

KELO  Sioux  Falls,  S.  D.  100 

KFJB  Marshalltown,  la.  250 

KFXD  Nampa.  Idaho  250 

KFXJ  Grand  June, Colo.  250 

tKGCI  Coeur  d'Alene.  Ida.  100 

KGDE  Fergus  Falls,  Minn.  250 

KGEK  Sterling,  Colo.  100 

KGFJ  Los  Angeles  100 

KGHI  Little  Rock.  Ark.  250 

tKGVL  Greenville,  Tex.  100 

KMLB  Monroe,  La.  250 

KOOS  Marshfield,  Ore.  250 

{Continued  on  page  18) 
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I 


A  Footnote 


to  Radio  Progress 


Four  years  ago  scarcely  more  than  a  dozen  stations  were  able  to 
broadcast  news  commercially. 

Today  the  radio  industry  finds  news  its  second  major  attraction,* 
the  largest  single  revenue-producing  service  ever  developed  for 
the  individual  station. 

Transradio  takes  pride  in  the  fact  that,  to  a  large  extent,  its 
efforts  made  this  possible.  It  is  important,  we  feel,  not  only  as  a 
contribution  to  the  industry.  It  has  changed  the  news-reading 
habits  of  many  millions  of  Americans,  saved  hours  of  precious 
time  for  the  well-informed,  and  established  a  high  and  permanent 
place  for  news  within  the  public  service  function  of  American 
broadcasting. 


*  Fortune  magazine  popularity  survey. 


TRANSRADIO  PRESS  SERVICE 


ROADCASTING  •  Broadcast  Advertising 
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DIRECTORY  OF  U.  S.  BROADCASTING  STATIONS  BY  FREQUENCIES 

(Licensed  or  Authorized  hy  FCC  as  of  January  15,  1938) 
*CP  granted  jor  increase  in  power.         ^Construction  permit  for  new  station.       tSpecial  authorization  for  power  or  frequency.  CP — Construction  permit  for  fre<ruen«y. 

(Continued  from  page  16) 


Call 
Letters 


Day 
Power 
In 

City  Watts 
1200  KC.  LOCAL  (Cont.) 


KSUN 

KVCV 

KVEC 

KVOS 

KWG 

KWNO 

WABI 

WAIM 

WAYX 

WBBZ 

WBHP 

WBNO 

WCAT 

WCAX 

WCLO 

WCPO 

tWDSM 

WEST 

WFAM 

WFTC 

WHBC 

WHBY 

WIBX 

WIL 

WJBC 

WJBL 

WJBW 

WJNO 

WJRD 

WKBO 

WLVA 

WMFR 

WMPC 

WOLS 

WRBL 

WSAL 

WTHT 

tWTOL 

WWAE 


KALB 

KANS 
KASA 
KDLR 
KDON 
KFJI 
KFOR 
KFPW 
KFVS 
KFXM 
KGLO 
KGY 
KHBG 
KIUL 
KLAH 
KOCA 
KPFA 
KPPC 
KROY 
KVSO 

KWTN 
WALR 
WBAX 
WBBL 
WBLY 
WBRB 
WOOL 
WCRW 
WEBQ 
WEDC 
WFAS 
WFOY 
WGBB 
WGCM 
WGNY 
tWHAI 
WHBF 
WHBU 
WIBU 
WJBY 
WJEJ 
WJIM 
WJTN 
WJW 
WKOK 
+WLMU 
WMFG 
WGRM 
WOMT 
WPAX 
WSAY 
WSBG 
WSIX 
WSNJ 
WSOC 
WTAX 


Lowell,  Ariz.  250 

Redding.  Cal.  100 

San  Luis  Obispo,  Cal.  250 

Bellingham,  Wash.  100 

StocKton,  Calif.  100 

Winona,  Minn.  100 
*250 

Bangor,  Me.  250 

Anderson,  S.  C.  100 

Waycross,  Ga.  250 

Ponca  City,  Okla.  250 

Huntsville,  Ala.  100 

New  Orleans  100 

Rapid  City,  S.  D.  100 

Burlington,  Vt.  250 

Janesville,  Wis.  250 

Cincinnati  250 

Superior,  Wis.  100 

Easton,  Pa.  250 

South  Bend,  Ind.  100 

Kinston,  N.  C.  250 

Canton,   O.  100 
*250 

Green  Bay,  Wis.  250 

Utica,  N.  Y.  250 

St.  Louis  250 

Bloomington,  111.  250 

Decatur,  111.  100 

New  Orleans  100 

W.  Palm  Beach,  Fla.  250 

Tuscaloosa,  Ala.  250 

Harrisburg,  Pa.  250 

Lynchburg,  Va.  250 

High  Point,  N.  C.  100 

Lapeer,  Mich.  250 

Florence,    S.    C.  100 

Columbus,  Ga.  250 

Salisbury,  Md.  250 

Hartford,  Conn.  100 

Toledo,  O.  100 

Hammond,  Ind.  100 

1210  KC.  LOCAL 

Alexandria,  La.  100 
*250 

Wichita,  Kan.  100 

Elk  City,  Okla.  100 

Devils  Lake,  N.  D.  100 

Monterey,  Calif.  100 

Klamath  Falls,  Ore.  100 

Lincoln,  Nebr.  250 

Fort  Smith,  Ark.  100 

Cape  Girardeau,  Mo.  250 

San  Bernardino,  Cal.  100 

Mason  City,  Iowa  250 

Olympia,  Wash.  100 

Okmulgee,  Okla.  100 

Garden  City,  Kans.  100 

Carlsbad,  N.  M.  250 

Kilgore,  Tex.  250 

Helena,  Mont.  250 

Pasadena,  Calif.  100 

Sacramento,  Cal.  100 

Ardmore,  Okla.  100 
»250 

Watertown,  S.  D.  100 

Zanesville,  O.  100 

Wilkes-Barre,  Pa.  100 

Richmond,  Va.  100 

Lima,  O.  100 

Red  Bank,  N.  J.  lOO 

Columbus,  O.  100 

Chicago  100 

Harrisburg,  111.  250 

Chicago  100 

White  Plains,  N.  Y.  100 

St.  Augustine,  Fla.  250 

Freeport,  N.  Y.  100 
Mississippi  City,  Miss.  250 

Newburgh,  N.  Y.  100 

Greenfield,   Mass.  250 

Rock  Island,  111.  250 

Anderson,  Ind.  250 

Poynette,  Wis.  250 

Gadsden,  Ala.  250 

Hagerstown,  Md.  100 

Lansing,  Mich.  250 

Jamestown,  N.  Y.  250 

Akron,  O.  250 

Sunbury,  Pa.  100 

Middlesboro,  Ky.  250 

Hibbing,  Mmn.  250 

Grenada,  Miss.  100 

Manitowoc,  Wis.  100 

Thomasville,  Ga.  100 

Rochester,  N.  Y.  100 

Chicago  250 

Nashville,  Tenn.  250 

Bridgeton,  N.  J.  lOO 

Charlotte,  N.  C.  250 

Springfield,  111.  lOO 


1220  KC.  REGIONAL 


KTMS 

KFKU 

KTW 

KWSC 

WCAD 

WCAE 

WDAE 

WREN 


KGBX 
KGGM 
KYA 
WFBM 


Night 
Power 


Watts 


100 
100 


100 
100 


100 
100 
100 
100 
100 
100 

Too 

100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 

~ioo 

100 


100 
"lOO 
100 

"ioo 


100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 
100 

100 
100 
100 
100 
100 

~ioo 

100 
100 
100 
100 
100 

Too 

100 
100 
100 
100 
100 
100 
100 
100 
100 

"ioo 

100 
100 
100 
50 
100 
100 
100 
100 
100 
100 
100 
100 


100 
100 


100 
100 


Santa  Barbara 

500 

500 

Lawrence,  Kan. 

5,000 

1,000 

Seattle 

1,000 

1,000 

Pullman,  Wash. 

5,000 

1,000 

Canton,  N.  Y. 

500 

Pittsburgh 

6,000 

iTooo 

Tampa,  Fla. 

5,000 

1,000 

Lawrence,  Kan. 

5,001 

1,000 

1230  KC.  REGIONAL 

Springfield,  Mo.           500  500 

Albuquerque,  N.  M.    1,000  1,000 

San  Francisco           5,000  1,000 

Indianapolis             6,000  1,000 


Day 

Night 

Power 

Call 

in 

Letters 

City 

Watts 

Watts 

1230  KC.  REGIONAL 

(Cont.) 

WNAC 

Boston 

5,000 

1,000 

WOL 

(CP)  Washington, 

D.  C. 

1,000 

1,000 

1240  KC.  REGIONAL 

KGCU 

Mandan,  N.  D. 

250 

250 

KLPM 

Minot,  N.  D. 

250 

250 

(CP  1360) 

*1,000 

♦500 

KTAT 

Fort  Worth,  Tex. 

1,000 

1,000 

KTFI 

Twin  Falls,  Idaho 

1,000 

tl,000 

WKAQ 

San  Juan,  P.  R. 

1,000 

1,000 

WXYZ 

Detroit 

1,000 

1,000 

1250  KC.  REGIONAL 


tKXOK 
KFOX 

WAIR 
WCAL 


WDSU 
WHBI 
WLB 

WNEW 
WTCN 
KIT 


St.  Louis,  Mo.  1 
Long  Beach,  Valif  1 
*5 

Winston-Salem,  N.C. 
Northfield,  Minn. 
(CP  760  kc) 


New  Orleans 
Newark,  N.  J. 
Minneapolis 

(CP  760  kc) 
New  York  City 
Minneapolis 
Yakima,  Wash. 


000 
,000 
000 
250 

500 
000 
,000 
,500 
,000 
000 
500 
,000 
500 


1,000 
1,000 
1,000 


1,000 

1^000 
1,000 
1.000 

1~,000 
1,000 
250 


1260  KC.  REGIONAL 


KGVO 

Missoula,  Mont. 

1,000 

1,000 

KHSL 

Chico,  Cal. 

250 

250 

KOIL 

Omaha 

5,000 

1,000 

KPAC 

Port  Arthur,  Tex. 

500 

KRGV 

Weslaco,  Tex. 

1,000 

i~ood 

KUOA 

Siloam  Springs,  Ark.  6,000 

KVOA 

Tucson,  Ariz. 

1,000 

i~66o 

WHIO 

Dayton,  O. 

5,000 

1,000 

WNBX 

Springfield,  Vt. 

1,000 

1,000 

t500 

WTOC 

Savannah,  Ga. 

1,000 

1,000 

♦5,000 

1.000 

1270  KC.  REGIONAL 


KLS 

Oakland 

250 

260 

KFBB 

Great  Falls,  Mont. 

6,000 

1,000 

WCAM 

Camden,  N.  J. 

500 

500 

WCAP 

Asbury  Park,  N.  J. 

500 

600 

WDOD 

Chattanooga,  Tenn. 

5,000 

1,000 

WIBA 

Madison,  Wis. 

5,000 

1,000 

WORC 

Worcester,  Mass. 

500 

600 

WRR 

Dallas,  Tex. 

500 

500 

WTNJ 

Trenton,  N.  J. 

600 

500 

1290  KC.  REGIONAL 


KDYL 

Salt  Lake  City 

1,000 

1,000 

•5,000 

1,000 

KLCN 

Blytheville,  Ark. 

100 

KTRH 

Houston,  Tex. 

6,000 

Tooo 

WEBC 

Duluth,  Minn. 

6,000 

1,000 

WJAS 

Pittsburgh,  Pa. 

5,000 

1,000 

WNBZ 

Saranac  Lake,  N.  Y.  100 

WNEL 

San  Juan,  P.  R. 

2,600 

Tooo 

WATR 

(CP)  Waterbury, 

Conn. 

250 

250 

1300  KC.  REGIONAL 


Day 

Night 

Power 

Call 

in 

in 

Letters 

City 

Watts 

Watts 

1310  KC.  LOCAL  (Cont.) 

KRQA 

100 

100 

KRRV 

Sherman  Tex. 

250 

KSRO 

Santa  Rosa  Cal. 

250 



KSUB 

Cedar  City,  Utah 

100 

100 

KTSM 

El  Paso  Tex. 

250 

100 

KVOL 

T  .!a  f  Q  \7<lt"t"0  T.Q 

100 

100 

KVOX 

Aloorhead  I^inn 

100 

100 

♦250 

100 

KWOS 

Jefferson  City,  Mo. 

100 

KXRO 

Aberdeen  "^Vash. 

250 

100 

WAML 

Laurel  Miss. 

250 

100 

WBEO 

IMarQuette,  Rlich. 

100 

100 

WBOW 

Terre  Haute  Ind. 

250 

100 

WBRE 

^^ilkes-Barrs  Pa. 

100 

100 

tWBRK 

Pittsfield  Mass. 

250 

100 

WCLS 

Joliet,  111'. 

100 

100 

WCMI 

Ashland,  Ky. 

250 

100 

WDAH 

Jill       £t^O,  ^ 

250 

100 

WEBR 

Buffalo,  N.  Y. 

250 

100 

WEMP 

100 

WEXL 

Roya.1  Os-k,  lAich. 

50 

50 

WFBG 

Altoons. 

100 

100 

WFDF 

Flint,  Mich. 

100 

100 

WGH 

N^GWport  N^GWs,  Vs. 

250 

100 

WGTM 

Wilson  N.  C. 

100 



WHAT 

Phils-ddphis 

100 

100 

WJAC 

Jollnsto^vn  "Psl 

250 

100 

WLAK 

Lakeland.  Fla. 

100 

100 

WLBC 

I\^unci6i  Ind> 

260 

100 

WLNH 

L&Goni£L  N^.  H. 

100 

100 

WMBO 

Auburn  N". 

100 

100 

*250 

100 

WMFF 

Plattsburg,  N.  Y. 

250 

100 

WNBH 

New  Bedford.  Mass. 

250 

100 

WOL 

Washington,  D.  C. 

100 

100 

(CP-1230  kc.) 

♦1.000 

♦1,000 

tKPBM 

Poplar  Bluff,  Mo. 

100 



Call 

change  Jan.  15  to 

KWOC. 

WRAW 

Reading,  Pa. 

100 

100 

WROL 

Knoxville,  Tenn. 

250 

100 

WSAJ 

Grove  City,  Pa. 

100 

100 

WSGN 

Birmingham,  Ala. 

250 

100 

WSJS 

Winston-Salem,  N. 

C.  100 

100 

WTAL 

Tallahassee,  Fla. 

100 

100 

♦250 

100 

WTEL 

Philadelphia 

100 

100 

WTJS 

Jackson,  Tenn. 

250 

100 

WTR(^ 

Elkhart,  Ind. 

250 

100 

tWGAU 

Athens,  Ga. 

250 

100 

KGCA 

Decorah,  la. 

100 

1,000 

1.120  KC.  REGIONAL 

KOL 

Seattle 

6,000 

KVOR 

Colorado  Springs 

1,000 

1,000 

KGHF 

Pueblo,  Colo. 

500 

500 

KWLC 

Decorah,  la. 

100 

KGMB 

Honolulu,  Hawaii 

1,000 

1,000 

WASH 

Grand  Rapids,  Mich. 

500 

600 

KID 

Idaho  Falls,  Idaho 

1,000 

600 

WFBR 

Baltimore 

1,000 

500 

»5,000 

500 

WJDX 

Jackson,  Miss. 

5,000 

1,000 

KRNT 

Des  Moines 

6,000 

1,000 

WOOD 

Grand  Rapids,  Mich. 

600 

500 

WADC 

Akron,  0. 

5,000 

1,000 

WORK 

York,  Pa. 

1,000 

1,000 

WSMB 

New  Orleans 

1,000 

1,000 

1280  KC.  REGIONAL 

♦6,000 

1,000 

1330  KC.  REGIONAL 

KGB       San  Diego,  Calif.       1,000  1.000 

KMO       Tacoma,  Wash.          1,000  1,000 

KRIS      Corpus  Christi,  Tex.     500  500 

KSCJ      Sioux  City,  la.           5,000  1,000 

WDRC    Hartford,  Conn.         5,000  1,000 

WSAI      Cincinnati                 5,000  1,000 

WTAQ    Green  Bay,  Wis.        1,000  1,000 

1340  KC.  REGIONAL 


tKDTH 

Dubuque,  Iowa 

500 

KGDY 

Huron,  S.  D. 

260 

KGIR 

Butte,  Mont. 

2,600 

1,000 

KGNO 

Dodge  City,  Kan. 

250 

250 

WCOA 

Pensacola,  Fla. 

500 

600 

•1,000 

600 

WFEA 

Manchester,  N.  H. 

1,000 

500 

WSPD 

Toledo,  O. 

5,000 

1,000 

1350  KC.  REGIONAL 


KALE 

Portland,  Ore. 

500 

600 

•1,000 

•1,000 

KFAC 

Los  Angeles 

1,000 

1,000 

KFH 

Wichita,  Kan. 

5,000 

1,000 

WBBR 

Brooklyn 

1,000 

1,000 

WEVD 

New  York 

1,000 

1.000 

WFAB 

New  York 

1,000 

1,000 

WFBG 

Greenville,  S.  C. 

5,000 

1,000 

WHAZ 

Troy,  N.  Y. 

1,000 

1,000 

WHBL 

Sheboygan,  Wis. 

250 

250 

KIDO 

Boise,  Idaho 

2,500 

1,000 

•5,000 

1,000 

KWK 

St.  Louis 

6,000 

1,000 

WAWZ 

Zarephath,  N.  J. 

1,000 

500 

WBNX 

New  York 

1,000 

1,000 

WMBG 

Richmond,  Va. 

600 

500 

1310  KC.  LOCAL 


KAND 

KARM 

KCRJ 

KCKN 

KFPL 

KFXR 

KFYO 

KGEZ 

KGFW 


Corsicana,  Tex. 
Fresno,  Cal. 
Jerome,  Ariz. 
Kansas  City,  Kan. 
Dublin,  Tex. 
Oklahoma  City 
Lubbock,  Tex. 
Kalispell,  Mont. 
Kearney,  Nebr. 


KHUB  Watsonville,  Cal. 

KINY  Juneau,  Alaska 
(CP  1430  kc) 

KPDN  Pampa,  Tex. 

tKRBA  Lufkin,  Tex. 

KRMD  Shreveport,  La. 

KROC  Rochester,  Minn. 


100 
100 
250 
100 
250 
250 
250 
100 
100 

♦260 
250 
100 

♦260 
100 
100 
260 
250 


100 
100 
100 
100 
100 
100 
100 
100 
100 

""ioo 

♦250 


100 
100 


1360  KC.  REGIONAL 


KCRC 

Enid,  Okla. 

260 

250 

KGER 

Long  Beach,  Calif. 

1,000 

1,000 

WCSC 

Charleston,  S.  C. 

1,000 

600 

WFBL 

Syracuse,  N.  Y. 

5,000 

1,000 

WGES 

Chicago 

500 

600 

WQBC 

Vicksburg,  Miss. 

1,000 

WSBT 

South  Bend,  Ind. 

500 

500 

KLPM 

(CP)  Minot,  N.  D. 

1.000 

500 

1370  KC.  LOCAL 

KAST  Astoria,  Ore. 

KEEN  Seattle 

KELD  El  Dorado,  Ark. 

KERN  Bakersfield,  Calif. 

KFGQ  Boone,  la. 

KFJZ  Fort  Worth  Tex. 

KFRO  Longview,  Tex. 

KGAR  Tucson,  Ariz. 

KGFL  Roswell,  N.  M. 

KGKL  San  Antonio,  Tex. 

KICA  Clovis,  N.  M. 

KIUP  Durango,  Colo. 

KLUF  Galveston,  Tex. 

KMAC  San  Antonio,  Tex. 

KOBH  Rapid  City,  S.  D. 

KOKO  La  Junta.  Colo. 

KONO  San  Antonio,  Tex. 

KRE  Berkeley,  Calif. 

KRKO  Everett,  Wash. 


100   

100  100 

100  100 

100  100 

100   

260  100 

260   

250  100 

100  100 

250  100 

100  100 

100  100 

100  100 

250  100 

260  100 

100  100 

250  100 

260  100 

60  50 


Day 

Ni 

Power 

Pc 

Call 

in 

i 

Letters 

City 

Watts 

W 

1370  KC.  LOCAL  (Cont.) 

KRMC 

Jamestown,  N.  D. 

250 

KSLM 

Salem,  Ore. 

100 

KTEM 

Temple,  Tex. 

250 

KTOK 

Oklahoma  City 

100 

KUJ 

Walla  Walla,  Wash. 

100 

KVGB 

Great  Bend,  Kan. 

100 

KCMO 

Kansas  City 

100 

tKVRS 

Rock  Springs,  Wyo. 

250 

KWYO 

Sheridan.  Wyo. 

250 

WABY 

Albany,  N.  Y. 

100 
♦250 

WAGE 

Dothan,  Ala. 

250 

WATL 

Atlanta 

250 

WBLK 

Clarksburg,  Va. 

100 

WBTM 

Danville,  Va. 

260 

WBNY 

Buffalo,  N.  Y. 

260 

WCBM 

Baltimore 

250 

WDAS 

Philadelphia 

250 

WDWS 

Champaign,  111. 

100 

WEOA 

Evansville,  Ind. 

250 

WFOR 

Hattiesburg,  Miss. 

100 

WGL 

Fort  Wayne,  Ind. 

100 
♦250 

WGRC 

New  Albany,  Ind. 

250 

_ 

WHBQ 

Memphis 

1  {\(\ 

WHDF 

Calumet,  Mich. 

250 

WHLB 

Virginia,  Minn. 

250 

WIBM 

Jackson,  Mich. 

250 

WLLH 

Lowell,  Mass. 

250 

WMBR 

Jacksonville,  Fla. 

250 

WMFD 

Wilmington,  N.  C. 

100 

- 

WMFO 

Decatur,  Ala. 

100 

WMIN 

St.  Paul,  Minn. 

250 

woe 

Davenport,  la. 

260 

WPAY 

Portsmouth,  0. 

100 

WPRA 

Mayaguez,  P.  R. 

250 

WRAK 

Williamsport,  Pa. 

250 

WRDO 

Augusta,  Me. 

100 

WRJN 

Racine,  Wis. 

250 

WSAU 

Wausau,  Wis. 

100 

WSVS 

Buffalo,  N.  Y. 

50 

1380  KC.  REGIONAL 

KOH 

Reno,  Nev. 

600 

KQV 

Pittsburgh 

500 

WALA 

Mobile,  Ala. 

1,000 

WKBH 

LaCrosse,  Wis. 

1,000 

1 

WNBC 

New  Britain,  (Donn.  250 

♦1,000 

♦1 

WSMK 

Dayton,  0. 

200 

1390  KC.  REGIONAL 


KOY 

Phoenix,  Ariz. 

1,000 

1 

KLRA 

Little  Rock,  Ark. 

6,000 

1 

KRLC 

Lewiston,  Ida. 

260 

WHK 

Cleveland 

2,500 

1 

WQDM 

St.  Albans,  Vt. 

1,000 

KABR 

(CP)  Aberdeen, 

S.  D. 

1,000 

1400  KC.  REGIONAL 


KHBC 

Hilo,  Hawaii 

260 

KLO 

Ogden,  Utah 
Tulsa,  Okla. 

600 

KTUL 

1,000 

WARD 

Brooklyn 

600 

WBBC 

Brooklyn 

600 

WHDL 

Olean,  N.  Y. 

260 

WIRE 

Indianapolis 

6,000 

WLTH 

Brooklyn 

600 

WVFW 

Brooklyn 

600 

1410  KC.  RECIONAL 

KFJM  Grand  Forks,  N.  D.  1,000 

KGNC  Amarillo,  Tex.  2,500 

WAAB  Boston  1,000 

WBCM  Bay  City,  Mich.  1,000 

WHIS  Bluefield,  W.  Va.  1,000 

WROK  Rockford,  111.  1,000 

WSFA  Montgomery,  Ala.  1,000 

KMED  Medford,  Ore.  250 


1420  KC.  LOCAL 


KABC 
KABR 

KATE 

KBPS 

KCMC 

KEUB 

tKFAM 

KFIZ 

KGFF 

KGGC 

KGIW 

KIDW 

KIUN 

tKLBM 

KNET 

KORE 

KRBC 

KRLH 

tKTRI 

KUMA 

KXL 

KWBG 

WACO 

WAGM 

WAPO 

WAZL 

WCBS 

WCHV 


San  Antonio,  Tex. 
Aberdeen,  S.  D. 

(CP  1390  kc.) 
Albert  Lea,  Minn. 
Portland,  Ore. 
Texarkana,  Tex. 
Price,  Utah 
St.  Cloud,  Minn. 
Fond  Du  Lac,  Wis. 
Shawnee,  Okla. 
San  Francisco,  Calif. 
Alamosa,  Colo. 
Lamar,  Colo. 
Pecos,  Tex. 
La  Grande,  Ore. 
Palestine,  Tex. 
Eugene,  Ore. 
Abilene,  Tex. 
Midland,  Tex. 
Sioux  City,  la. 
Yuma,  Ariz. 
Portland,  Ore. 
Hutchinson,  Kans. 
Waco,  Tex. 
Presque  Isle,  Me. 
Chattanooga,  Tenn. 
Hazelton,  Pa. 
Springfield,  IlL 
Charlottesville,  Va. 


♦1 


260 
100 
,000 
250 
100 
250 
100 
100 
100 
260 
100 
100 
100 
100 
250 
100 
100 
260 
100 
250 
100 
260 
100 
100 
100 
260 
100 
260 
260 


(Continued  on  page  20) 


mm 


Potential  radio  "circulation"  areas 
based  on  0.5  mv/m  signal  strength 
tests  by  Glenn  D.  GUlett,  Wash- 
ington. D.  C. 


For  reaching  rich  Ohio  markets  time  buyers  make  no  mistake  when 
they  select  stations  of  the  United  Broadcasting  Company. 

WHK  and  WCLE  in  Cleveland,  WHKC  in  Columbus  and  WKBN 
in  Youngstown  will  gladly  send  full  information  on  coverage  and  rates  to 
you. 


WHK-WCLE 

CLEVELAND 


UNITED 

BROADCASTING 
COMPANY 


WHKC  WKBN 

Columbus  Youngstown 


FREE  &  PETERS,  INC.  NATIONAL  R  E  P  R  E  S  E  N  T  A  T  I  V  E  S  ;  N  E  W  Y  O  R  K  —  C  H  I  C  A  G  O  —  D  E  T  R  O  I  T 
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DIRECTORY  OF  U.  S.  BROADCASTING  STATIONS  BY  FREQUENCIES 


•CP  granted  for  increase  in  power. 


{Licensed  or  Authorized  hy  FCC  as  of  January  15,  1938) 
'\Co7istruction  permit  for  new  station.        XSpecial  authorization  for  power  or  frequency. 

(Continued  from  page  18) 


CP — Construction  permit  for  frequency. 


Day 
Power 


Night 
Power 


Call 
Letters 


WEED 
WELL 

WGPC 

WHFC 

WILM 

WJMS 

WLAP 

WLEU 

WMAS 

WMBC 

WMBH 

WMBS 

WMFJ 

WMSD 

WPAD 

WPAR 

WPRP 


Watts  Watts 


1420  KC.  REGIONAL 


Rocky  Mount.  N.  C. 
Battle  Creek,  Mich. 
Albany,  Ga. 
Cicero,  111. 
Wilmington,  Del. 
Ironwood.  Mich. 
Lexington,  Ky. 
Erie,  Pa. 

Springfield,  Mass. 
Detroit 
Joplin.  Mo. 
Uniontown,  Pa. 
Davtona  Beach,  Fla. 
Sheffield.  Ala. 
Paducah.  Ky. 
Parkersburg,  W.  Va. 
Ponce,  P.  R. 


250 
100 
100 
250 
100 
100 
250 
250 
250 
250 
250 
250 
100 
100 
250 
100 
250 


100 
100 

100 
100 
100 
100 
100 
100 
100 
100 
100 


100 
100 
100 
100 
100 


1430  KC.  REGIONAL 


KECA 

Los  Angeles,  Calif. 

5,000 

1,000 

KGNF 

North  Platte,  Nebr. 

1,000 

KSO 

Des  Moines,  la. 

2.500 

500 

WBNS 

Columbus,  0. 

1.000 

500 

*5,000 

•1,000 

WHEC 

Rochester,  N.  Y. 

1,000 

500 

WHP 

Harrisburg,  Pa. 

1,000 

500 

WMPS 

Memphis 

1,000 

500 

WOKO 

Albany,  N.  Y. 

1,000 

500 

KINY 

(CP)  Juneau.  Alaska  250 

250 

Day 

Night 

Power 

CaU 

in 

in 

Letters 

City 

Watts 

Watts 

1440  KC.  REGIONAL 

KDFN 

Casper.  Wyo. 

500 

500 

tKELA 

Centralia,  Wash 

500 

500 

KXYZ 

Houston,  Tex. 

1,000 

1,000 

WCBA 

AUentown,  Pa. 

500 

500 

WBIG 

Greensboro,  N.  C. 

1,000 

1,000 

WMBD 

Peoria,  111. 

5,000 

1,000 

WSAN 

Allentown,  Pa. 

500 

500 

1450  KC.  REGIONAL 

KGCX 

Wolf  Point.  Mont. 

1,000 

1.000 

KIEM 

Eureka,  Calif. 

1,000 

500 

KTBS 

Shreveport.  La. 

1,000 

1,000 

WGAR 

Cleveland 

1,000 

500 

WHOM 

Jersey  City.  N.  J. 

250 

250 

WSAR 

Fall  River.  Mass. 

1,000 

1,000 

WAGA 

Atlanta.  Ga. 

1,000 

500 

1460 

KC.  HIGH  POWER 

REGIONAL 

KSTP 

Mpls-St.  Paul 

25,000 

10.000 

WJSV 

Washington,  D.  C. 

10,000 

10,000 

1470 

KC.  HIGH  POWER 

REGIONAL 

KGA 

Spokane,  Wash. 

5,000 

5.000 

WLAC 

Nashville,  Tenn. 

5,000 

5,000 

1480  KC.  HIGH  POWER  REGIONAL 

KOMA     Oklahoma  City  5.000       5  000 

WKBW    Buffalo,  N.  Y.  5.000  5,000 

WHIP     Hammond.  Ind.  5.000   


Day 

Night 

Power 

Power 

Call 

in 

in 

Letters 

City 

Watts 

Watts 

1490 

KC.  HIGH  POWER 

REGIONAL 

KFBK 

Sacramento,  Calif. 

5,000 

5,000 

* 

10,000 

•10,000 

WCKY 

Cincinnati 

10,000 

10,000 

1500   KC.  LOCAL 

KAWN 

Gallup,  IN.  M. 

100 

100 

KBIX 

Muskogee,  Okla. 

100 

100 

KBST 

Big  Spring,  Tex. 

100 

100 

KDB 

Santa  Barbara.  Calil 

.  250 

100 

KGFI 

Brownsville,  Tex. 

250 

100 

KDAL 

Duluth.  Minn. 

100 

100 

KGKB 

Tyler,  Tex. 

250 

100 

KGKY 

Scotts  Bluff.  Nebr. 

250 

100 

KNEL 

Brady,  Tex. 

250 

tKWEW 

Hobbs.  N.  M. 

100 

KNOW 

Austin,  Tex. 

100 

"lOO 

•250 

100 

KOTN 

Pljie  Bluff.  Ark. 

100 

KOVC 

Valley  City,  N.  D. 

250 

100 

KPLC 

Lake  Charles,  La. 

250 

100 

KPLT 

Paris,  Tex. 

250 

KPQ 

Wenatchee,  Wash. 

250 

100 

KRNR 

Roseburg.  Ore. 

250 

100 

KSAL 

Salina,  Kan. 

250 

100 

tKROD 

EI  Paso,  Tex. 

100 

100 

tKUTA 

Salt  Lake  City,  Utah 

100 

100 

KVOE 

Santa  Ana,  Calif. 

100 

100 

KXO 

El  Centro,  Calif. 

100 

100 

WCNW 

Brooklyn,  N.  Y. 

250 

100 

WDNC 

Durham,  N.  C. 

100 

100 

WKAT 

Miami  Beach 

100 

100 

WGAL 

Lancaster.  Pa. 

250 

100 

Day  Nigi 
Power  Pov 


Call 

City 

atts 

1500  KC.  LOCAL 

(Cont.) 

WHBB 

Selma,  Ala. 

100 

WHEF 

Kosciusko,  Miss. 

250 

WJBK 

Detroit 

250 

1 

WKBB 

Dubuque,  la. 

250 

WKBV 

Richmond,  Ind. 

100 

WKBZ 

Muskegon,  Mich. 

250 

] 

WKEU 

Griffin,  Ga. 

100 

Brooklyn,  N.  Y. 

100 

WMEX 

Boston 

250 

1 

WMLC 

New  London,  Conn 

100 

WNBF 

Binghamton,  N.  Y. 

250 

"1 

WOMI 

Owensboro,  Ky. 

250 

WOPI 

Bristol,  Tenn. 

100 

] 

WHGA 

Rome,  Ga. 

250 

1 

W  w 

Augusta,  Ga. 

250 

WRTD 

Richmond,  Va. 

100 

WSYB 

Rutland,  Vt. 

100 

WTMV 

East  St.  Louis,  111. 

250 

WWRL 

Woodside,  N.  Y. 

250 

WWSW 

Pittsburgh 

250 

1530  KC.  SPECIAL 

WBRY 

Waterbury,  Conn. 

1,000 

1.0 

KXBY 

Kansas  City 

1.000 

1,0 

1550  KC.  SPECIAL 

WQXR 

New  York  City 

1,000 

1,0 

KPMC 

Bakersfield.  Calif. 

1.000 

1,0 

International  Broadcasting  Stations  in  U.  S. 

/Authorized  hi/  FCC  as  of  -January  1.  lU-lSl 


Call 
Letters 

W^9XAAi 
W2XE2 

W8XAL3 
W2XAD* 
0  W2XAF* 

W6XBE1  (CP) 

W4XB5 

W3XAL6 

W9XF' 

W3XAU« 

W1XK« 

W8XK" 

WIXAL 


1  Also 

2  Also 
^  Also 

*  Also 
^  Also 

*  Also 
'  Also 

*  Also 
»  Also 
"Also 


licensee 
licensee 
licensee 
licensee 
licensee 
licensee 
licensee 
licensee 
licensee 
licensee 


Licensee  and  Location 

Chicago  Federation  of  Labor 

Transmitter:   York   Township,  111. 

Columbia  Broadcasting  System 
Transmitter:  Near  Wayne,  N.  J. 

Crosley  Radio  Corp. 

Transmitter:  Mason,  O. 
General  Electric  Co. 

Transmitter:  S.  Schenectady,  N.  Y. 
General  Electric  Co. 

Transmitter :  S.  Schenectady,  N.  Y. 
General  Electric  Co. 

Transmitter:  Near  Belmont,  Cal. 
Isle  of  Dreams  Broadcasting  Corp. 

Transmitter:  Miami  Beach,  Fla. 
National  Broadcasting  Co. 

Transmitter:  Bound  Brook,  N.  J. 
National  Broadcasting  Co. 

Transmitter:  Downer's  Grove,  111. 
WCAU  Broadcasting  Co. 

Transmitter :  Newtown  Square,  Pa. 
Westinghouse  E.  &  M.  Co. 

Transmitter:  Millis,  Mass. 
Westinghouse  E.  &  M.  Co. 

Transmitter:   Saxonburg,  Pa. 

World  Wide  Broadcasting  Corp. 
Transmitter :  Boston,  Mass. 


of  WCFL,  Chicago. 

of  WABC,  New  York  City. 

of  WLW  and  WSAI.  Cincinnati. 

of  WGY.  Schenectady. 

of  WIOD,  Miami. 

of  WJZ,  New  York  City. 

of  WENR  and  WMAQ,  Chicago. 

of  WCAU.  Philadelphia. 

of  WBZ-WBZA,  Boston-Springfield. 

of  KDKA.  Pittsburgh. 


Frequencies  Power 

in  in 
Kilocycles  Watts 


6080,  11830,  17780 


6120, 
15270, 


6060, 


6140, 
15210, 


9590, 
17760, 


9530, 

6100, 
6100, 

9590, 


9570, 
17780, 


6040,  11790, 


11830 
21520 

9590 
15330 

9530 
15330 

6040 
17780 
17780 
21520 

9570 

11870 
21540 

15250 
21460 


500 

10,000 
10,000 
25,000 

•40,000 
20,000 

••2,500 
35,000 
10,000 
10,000 
10,000 

40,000 

20,000 


I- 


CP — Construction  permit  only. 
•CP  to  construct  100,000-watt  linear  radio  frequency  amplifier. 
**CP  to  increase  power  to  5,000  watts  and  move  transmitter  to  Miami. 


WBKE 

Wilkes-Barre  •  Pa. 

Now 

NBC 

Red  and  Blue 


Serving  Northeastern  Pennsylvania  with  a  full  schedule 
of  NBC  programs  and  local  programs 
of  unusual  interest. 


100  Watts.        1310  Kc.        New  Vertical  Radiator 
Louis  G.  Baltimore,  General  Manager 


RADIO  STATIONS!— We  will  transcribe  any  event  in  the  Nation's 
Capital  that  you  think  would  interest  your  listeners — studio  or  remote. 

For  example:  Let  us  transcribe  in  Washington  a  discussion  between 
your  local  banker  and  an  R.F.C.  official. 

Our  service  includes  announcers,  talent,  program  directors  and 
script  writers. 


U.  S.  RECORDING  Co. 

RIALTO  THEATER  BLDC. 
WASHINGTON,  D.  C. 


Exclusive  Maryland,  Virginia  and  D.  C.  distributors  for  PRESTO  Recording  Equipment  b  Supplies 
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Wher€ 

»  Kansas,  Oklahoma, 

III 

Arkani 

sas  and  Missouri  Meet 

★ 

K  0  A  M 

PITTSBURG 

Kansas 

Dominant  in  the  center  of  America's 
ricli  mining,  agricultural  and 
recreational  area 

790  Kilocycles    iK^         1000  Watts 
NBC  Red  and  Blue 


NATIONAL  REPRESENTATIVES 

HOWARD  H.  WILSON  CO. 

Chicago   •   New  York    •    Kansas  City 


DIRECTORY  OF  CANADIAN  BROADCAST  STATIONS  BY  FREQUENCIES 


(Data  corrected  to  January  1,  1938) 


CaU 
Letters 


CJKM 


CFNB 


City 
540  KC. 

Regina,  Sask. 

550  KC. 

P^edericton,  N.  B. 


Power 


1,000 


1,000— D 
600— N 


B80  KC.   (U.  S.-CANADIAN  SHARED) 


CFPR 
CHRC 
CKCL 
CKUA 


Prince  Rupert,  B.  C. 
Quebec,  Que. 
Toronto,  Ont. 
Edmonton,  Alta. 


60 
100 
100 
600 


600  KC.  (U.  S.-CANADIAN  SHARED) 


CFCP 
CJOR 
CBW 


Montreal,  Que. 
Vancouver,  B.  C. 
Windsor,  Ont. 


500 
600 
1,000— D 
600— N 


630  KC.   (U.  S.-CANADIAN  SHARED) 

CFCO  Chatham,  Ont.  100 
CFCY  Charlottetown,  P.E.I.  1,000 
CJRC        Winnipeg,  Man.  1,000 — D 

500— N 

CKOV       Kelowna,  B.  C.  100 
690  KC.   (CANADIAN  EXCLUSIVE) 


CFRB 
CJCJ 


Toronto,  Ont. 
Calgary,  Alta. 


10,000 
100 


780  KC.   (CANADIAN  EXCLUSIVE) 


CFPL 
CJCA 
CKAC 
CKPR 


London,  Ont. 
Edmonton,  Alta. 
Montreal,  Que. 
Fort  William 


100 
1,000 
5,000 

100 


780  KC.    (U.  S.-CANADIAN  SHARED) 


CHWK  Chilliwack,  B.  C. 
CKSO       Sudbury,  Ont. 


100 
1,000 


Call 
Letters 


City  Power 
840  KC.   (CANADIAN  EXCLUSIVE) 


CFQC 
CRCT 
CBL 


Saskatoon,  Sask. 
Toronto,  Ont. 
Toronto,  Ont. 


1,000 
5,000 
50,000 


880  KC.    (U.  S.-CANADIAN  SHARED) 


CFJC 
CBO 


Kamloops,  B.  C. 
Ottawa,  Ont. 


1,000 
1,000 


910  KC.    (CANADIAN  EXCLUSIVE) 

CJAT  Trail,  B.  C.  1,000 

CKY  Winnipeg,  Man.  15,000 

CBF  Montreal,  Que.  50,000 


930  KC.   (CANADIAN  EXCLUSIVE) 


CFAC 
CFCH 
CFLC 
CHNS 
CKPC 


Calgary,  Alta. 
North  Bay,  Ont. 
Prescott,  Ont. 
Halifax.  N.  S. 
Brantford,  Ont. 


1,000 
100 
100 

1,000 
100 


950  KC.  (U.  S.  REGIONAL  AND 
CANADIAN  LOCAL) 


CJOC 
CRCK 


Lethbridge,  Alta. 
Quebec,  Que. 


100 
1,000 


960  KC.   (CANADIAN  EXCLUSIVE) 


CHNC 
CFRN 
CRCY 


New  Carlisle,  Que. 
Edmonton,  Alta. 
Toronto,  Ont. 


1,000 
100 
100 


1010  KC.    (U.  S.-CANADIAN  SHARED) 


CHML 

CKCD 

CKCK 

CKCO 

CKIC 

CKWX 


Hamilton.  Ont. 
Vancouver,  B.  C. 
Regina,  Sask. 
Ottawa,  Ont. 
Wolfville,  N.  S. 
Vancouver,  B.  C. 


100 
100 
1,000 
100 
50 
100 


1030  KC.   (CANADIAN  EXCLUSIVE) 


CJBR 
CFCN 
CKLW 


Rimouski,  Que. 
Calgary,  Alta. 
Windsor,  Ont. 


1,000 
10,000 
5,000 


Call 
Letters 


City 


1050  KC.  (U.  S.  CLEAR,  NOW  PARTLY 
SHARED) 


CBM 


Montreal,  Que. 


5,000 


1100  KC.  (U.  S.  CLEAR,  NOW  PARTLY 
SHARED) 


GBR 


Vancouver,  B.  C. 


6,000 


1120  KC.   (U.  S.-CANADIAN  SHARED) 


CHLP 
CHSJ 
CKOC 

CKX 
ORGS 


Montreal,  Que. 
Saint  John.  N.  B. 
Hamilton,  Ont. 

Brandon,  Man. 
Ghicoutimi,  Que. 


100 

100 
1,000— D 

600— N 
1,000 

100 


1200  KC.   (U.  S.-CANADIAN  SHARED) 

CHAB  Moose  Jaw,  Sask.  100 
GKNX  Wingham,  Ont.  100 
CKTB  St.  Catharines,  Ont.  100 
GFGP        Grande  Prairie,  Alta.  100 

1210  KC.   (U.  S.-CANADIAN  SHARED) 


CHLT 

GJGS 

CJCU 

CKBI 

GKGH 

CKMC 


Sherbrooke,  Que. 
Stratford,  Ont. 
Aklavik.  N.W.T. 
Prince  Albert,  Sask. 
Hull,  Que. 
Cobalt,  Ont. 


100 
50 
50 
100 
100 
50 


1240  KC.  (U.  S.  REGIONAL) 

GJGB  Sydney,  N.  S.  1,000 

1310  KC.  (U.  S.  AND  CANADIAN  LOCAL) 

CHCK  Charlottetown,  P.  E.  I.  50 

GJKL  Kirkland  Lake,  Ont.  100 

CJLS  Yarmouth.  N.  S.  100 

CKGV  Quebec,  Que.  100 

1370  KC.  (U.  S.  AND  CANADIAN  LOCAL) 


CFAR 
CKCW 
NEW 


Flin  Flon.  Man. 
Moncton,  N.  B. 
Owen  Sound 


100 
100 
100 


Call 


Letters 

City 

Pov. 

1390 

KC.  (U.  S.  REGIONAL  AND 

CANADIAN  LOCAL) 

GJGX 

Yorkton,  Sask. 

100, 

1410 

KC.  (U.  S.  REGIONAL 

AND 

CANADIAN  LOCAL) 

CKFC 

Vancouver,  B.  C. 

50 

CKMO 

Vancouver,  B.  C. 

100  t 

1420  KC. 

(U.  S.  AND  CANADIAN 

LOC  ,  1 

GKGB 

Timmins,  Ont. 

100  '  < 

CHLN 

Three  Rivers,  Que. 

IOC, 

1450 

KC.  (U.  S.  AND  CANADIAN  b 

REGIONAL) 

GFCT 

Victoria,  B.  C. 

500  i 

CHGS 

Summerside,  P.E.I. 

60 

1500  KC. 

CJIC 

Sault  Ste.  Marie,  Ont. 

100 

1510  KC. 

CFRC 

Kingston,  Ont. 

100 

GKGR 

Waterloo,  Ont. 

100 

SHORT  WAVE  BROADCASTEI 

6005  KC. 

GFGX 

Montreal,  Que. 

76 

6010  KC. 

CJCX 

Sydney,  N.  S. 

1,000 

6070  KC. 

CFRX 

Toronto,  Ont. 

1,000 

6090  KC. 

GRCX 

Toronto,  Ont. 

1,000 

6150  KC. 

CJRO 

Winnipeg,  Man. 

2,000 

11720  KC. 

CJRX 

Winnipeg,  Man. 

2,000 

DIRECTORY  OF  CANADIAN  BROADCAST  STATIONS  BY  CALL  LETTERl 


c 

CBF  Montreal,  Que. 

CBL  Toronto,  Ont. 

CBM  Montreal,  Que. 

CBO  Ottawa,  Ont. 

CBR  Vancouver,  B.  C. 

CBW  Windsor,  Ont. 

CFAC  Calgary,  Alta. 

CFAR  Flin  Flon.  Man. 

CFCF  Montreal,  Que. 

CFCH  North  Bay,  Ont. 

CFCN  Calgary,  Alta. 

CFCO  Chatham,  Ont. 

CFCT  Victoria,  B.  C. 

CFCX  Montreal,  Que. 


CFCY  Charlottetown.  P.  E.I. 
CFGP,  Grande  Prairie.  Alta. 

CFJC  Kamloops,  B.  C. 

CFLC  Prescott,  Ont. 

CFNB  Fredericton,  N.  B. 

CFPL  London,  Ont. 

CFPR__Prince  Rupert,  B.  C. 

CFQC  Saskatoon,  Sask. 

CFRB  Toronto.  Ont. 

CFRC  Kingston,  Ont. 

CFRN  Edmonton,  Alta. 

CFRX  Toronto.  Ont. 

CHAB  Moose  Jaw,  Sask. 

CHCK,  Charlottetown,  P.E.I. 
CHGS__Summerside,    P.  E.  I. 


CHLP  Montreal,  Que. 

CHLN__Three   Rivers,  Que. 

CHLT  Sherbrooke,  Que. 

CHML  Hamilton,  Ont. 

CHNC-^^New  Carlisle,  Que. 

CHNS  Halifax,  N.  S. 

CHRC  Quebec,  Que. 

CHSJ  St.  John,  N.  B. 

CHWK  Chilliwack,  B.  C. 

CJAT  Trail,  B.  C. 

CJBR  Rimouski,  Que. 

CJCA  Edmonton,  Alta. 

CJCB  Sydney,  N.  S. 

CJCJ  Calgary,  Alta. 

CJCS  Stratford,  Ont. 

CJCX  Sydnev,  N.  S. 


CJCU  Aklavik,  N.  W  T. 

CJGX  Yorkton,  Sask. 

CJIC-Sault  Ste.  Marie,  Ont. 
CJKL__Kirkland  Lake,  Ont. 

CJLS  Yarmouth,    N.  S. 

CJOC  Lethbridge,  Alta. 

CJOR  Vancouver,  B.  C. 

CJRC  Winnipeg,  Man. 

CJRM  Regina,  Sask. 

CJRO  Winnipeg,  Man. 

CJRX  Winnipeg,  Man. 

CKAC  Montreal,  Que. 

CKBI^_Prince  Albert,  Sask. 

CKCD  Vancouver,  B.  C. 

CKCH  Hull,  Que. 

CKCK  Regina,  Sask. 

CKCL  Toronto,  Ont. 


CKCO  Ottawa,  Ont. 

CKCR  Waterloo,  Ont. 

CKCV  Quebec,  Que. 

CKCW  Moncton,  N.  B. 

CKFC  Vancouver,  B.  C. 

CKGB  Timmins,  Ont. 

CKIC  Wolfville,  N.  S. 

CKLW  Windsor,  Ont. 

CKMC  Cobalt,  Ont. 

CKMO  Vancouver,   B.  C. 

CKNX  Wingham,  Ont. 

CKOC  Hamilton,  Ont. 

CKOV  Kelowna,   B.  C. 

CKPC  Brantford,  Ont. 

GKPR-__Fort  William,  Ont. 

CKSO  Sudbury,  Ont. 

CKTB__St.  Catharines,  Ont. 


CKUA  Edmonton, 

CKWX  Vancouver,  B. 

CKX  Brandon,  » 

CKY  Winnipeg,  K 

CRCK  Quebec,  ( 

CRCS  Ghicoutimi,  C 

CRCT  Toronto,  { 

GRCX  Toronto,  ( 

CRCY  Toronto,  ( 

SHORT  WAVE 

CJCX   Toronto,  C 

CJRO  Winnipeg, 

CJRX  Winnipeg, 

CFCX  Montreal, 

CFRX  Toronto, 

GRCX  Toronto,  ( 


CANADA*S  ^u5ie5t  Station  --  for  Fifteen  Years 


LA  PRESSE  S 


5,000  Watts 


CBS 


CKAC 

•   MONTREAL    •  ISHoursaOay 


Representative  -  JOSEPH  H.  McGILLVRA,  Palmolive  BIdg.,  Chicago  •  366  Madison  Ave.,  New  York 
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■Or. 


'/o  7^  '^dn 

°'-n. 


■  ll. 


'On 


So, 


OOo 


BROADCASTING 
ORPORATION 


•'erf 


1     HAYTER       STREET,  TORONTO 

1231    ST.    CATHERINE      STREET     WEST,  MONTREAL 


1 


1 


Survey  Mankind 

from  China  to 


Peru. 


1709- 


III 


Itaunch  supporters  though  we  are 
of  fact  finding,  we  still  believe  that 
Dr.  Johnson  carried  his  idea  of  surveys 
a  little  too  far.  •  No  station  listed  here 
lays  exaggerated  claim  to  cover- 
age of  distant  markets.  Every  station 
listed  here  thoroughly  covers  the  rich 
domestic  markets  it  is  designed  to 


serve.  •  Facts  about  coverage,  audience 
and  market  data  are  available  on  each 
station.  We  are  pleased  when  adver- 
tisers and  advertising  agencies  make 
their  own  independent  surveys  because 
we  have  found  that  such  surveys  almost 
invariably  corroborate  the  result  of  our 
own  continuous  fact  finding  efforts. 


w  oo 

/\liali.la 

WAnA 

Atlanta 

IN  DO 

Wf  Dn 

Ka  1  ti  nn  AIT  A 

WA  AR 

DOS  i  on 

mod 

WMAP 

Dosion 

MRr* 

W  IV,/^ 

MRT* 

W  EiDSX 

DUIIaiO 

MRr" 

DuIIaiO 

MR/^ 

Wr*  AP 
W  Vj/ixi 

Clevsland 

IX  SO 

\A/Pa  A 
Wf  AA 

WD/vr 

rOii  wonn 

won 

L^nver 

WTR 

UvllOU 

nousion 

MRP 

Indianapolis 

WHAT 

Kansas  City 

MR<^ 

Little  nocK 

MRr" 

INov^ 

Los  Angeles 

Los  Angeles 

WrlAS 

Louisville 

Coo 

WLLn 

Lowell 

VXT 

IN 

WTMJ 

Milwaukee 

KSTP 

Minneapolis -S  t.Pa  uj 

NBC 

WoM 

NasnviUe 

WSMd 

New  Orleans 

WTAn 

Norioik 

NBC 

WFIL 

rnilaaelpma 

NoO 

KGW 

rortland,  L/ie. 

KEX 

rortlana,  Ure. 

XTB/^ 

WEAN 

Providence 

xrD/^ 

WRTD 

mcnmona.  Va. 

XTD/^ 

KSL 

Salt  Lake  City 

Obo 

WOAI 

San  Antonio 

S\\Jm.\J 

oeattie 

KJR 

Seattle 

NBC 

KHQ 

Spokane 

NBC 

KGA 

Spokane 

NBC 

WMAS 

Springfield 

CBS 

KVOO 

Tulsa 

NBC 

KFH 

Wichita 

CBS 

Also 

THE  YANKEE  NETWORK 
THE  COLONIAL  NETWORK 
TEXAS  QUAUTY  NETWORK 

Bepresenfed  fhroughoirt  the  United  States  by 

EDWARD  PETRY  &  CO. 

INCORPORATED 
NEW  YORK  •  DETROIT 

CHICAGO  •  SAN  FRANCISCO 


NEW  STATIONS  AUTHORIZED  BY  THE  FCC  DURING  1937 

*  Asterisks  denote  station  was  on  the  air  as  of  January  15,  1938 


CALIFORNIA 

*KARM,  Fresno — -CP  issued  to  George 
Harm,  operator  of  truck  line  system  and 
distributor  of  Cadillac,  LaSalle  and  Olds- 
mobile  cars  under  Don  Lee,  San  Fran- 
cisco ;  100  watts  on  1310  kc. 

•KTKC,  Visalia,  Cal. — Licensed  to  Tulare- 
Kings  County  Associates  (Charles  A. 
Whitmore,  president,  publisher  of  Visalia 
Times-Delta,  37%%;  Homer  A.  Wood, 
publisher  of  PortervUle  Recorder,  25% ; 
Percy  M.  Whitehead,  publisher  of  Tvlare 
Advance  Register  and  Times,  25% ;  J. 
E.  Richmond,  publisher  of  Hanford  Senti- 
nel and  Journal,  12V4%)  ;  250  watts 
daytime  on  1190  kc. 

•KTMS,  Santa  Barbara,  Cal. — Licensed  to 
News  Press  Publishing  Co.,  publisher  of 
Santa  Barbara  News  and  Press  (T.  M. 
Storke,  95%)  :  BOO  watts  on  1220  kc. 

COLORADO 

•KOKO,  La  Junta,  Col. — Licensed  to  South- 
west Broadcasting  Co.  (Leonard  E.  Wil- 
son, KIDW,  Lamar,  and  KGIW,  Ala- 
mosa, 60% ;  Charles  T.  Miller,  35%  ;  O. 
C.  Samuel,  5%)  ;  100  watts  on  1370  kc. 

FLORIDA 

•WKAT,  Miami  Beach,  Fla. — CP  issued  to 
A.  Frank  Katzentine,  former  mayor  of 
Miami  Beach,  one-third  owner  of  The 
Society  Pictorial,  a  weekly ;  100  watts 
on  1500  kc. 

GEORGIA 

WGAU,  Athens — CP  issued  to  J.  K.  Pat- 
rick, Earl  B.  Braswell,  Tate  Wright,  C. 
A.  Rowland  and  A.  Lynne  Brannen,  a 
partnership  ;  100  watts  night  and  250  day 
on   1310  kc. 

IDAHO 

KGCI,  Couer  d'Alene — CP  issued  to  Clar- 
ence A.  Berger  and  Saul  S.  Freeman, 
equal  partners ;  100  watts  daytime  on 
1200  kc. 

INDIANA 

WGVA,  Indianapolis — CP  issued  to  Glenn 
Van  Auken,  attorney ;  1,000  watts  day- 
time on  1050  kc.  Due  to  start  operating 
about  April  1,  1938. 

IOWA 

KDTH,  Dubuque — CP  issued  to  Dubuque 
Telegraph-Herald  (F.  W.  Woodward, 
publisher)  ;  500  watts  daytime  on  1340 
kc.  Grant  suspended  pending  litigation. 

KTRI,  Sioux  City — CP  issued  to  Sioux  City 
Broadcasting  Co.,  50%  of  the  stock 
owned  by  Sioux  City  Tribune  and  50% 
by  Dietrich  Dirks,  formerly  with  KOIL, 
Omaha,  and  KFAB-KFOR  Lincoln,  Neb.  ; 
100  watts  night  and  250  watts  day  on 
1420  kc. 


ICENTUCKY 

*WOMI,  Owensboro — CP  issued  to  Owens- 
boro  Broadcasting  Co.  (Lawrence  W. 
Hager,  publisher ;  Bruce  Hager,  general 
manager,  and  George  N.  Fuqua,  business 
manager,  of  Owensboro  Messenger  and 
Owensboro  Inquirer)  ;  100  watts  night 
and  250  day  on  1500  kc. 

MARYLAND 

*WSAL,  Salisbury — CP  issued  to  Frank  M. 
Stearns,  insurance  man  of  Washington, 
D.  C. ;  250  watts  daytime  on  1200  kc. 

MASSACHUSETTS 

WHAL  Greenfield — CP  issued  to  John  W. 
Haigis,  president  of  Franklin  County 
Trust  Co. ;  250  watts  daytime  on  1210  kc. 

*WLAW,  Lawrence — CP  issued  to  Hildreth 
&  Rogers  Co.,  publisher  of  Lawrence 
Eagle  and  Tribune;  1,000  watts  daytime 
on  680  kc. 

WBRK,  Pittsfield — CP  issued  to  Harold 
Thomas,  89  7o  owner  of  WATR,  Water- 
bury  ;  100  watts  night  and  250  watts  day 
on  1310  kc.  Due  to  start  operating  about 
Feb.  1. 

MICHIGAN 

WHAL,  Saginaw,  Mich. — CP  issued  to 
Harold  F.  Gross,  WJIM,  Lansing,  and 
Edmund  C.  Shields,  Saginaw,  50%  each ; 
500  watts  daytime  on  950  kc.  Scheduled 
to  start  on  or  about  April  1. 

MINNESOTA 

♦KATE,  Albert  Lea,  Minn. — Licensed  to 
Albert  Lea  Broadcasting  Corp.  (E.  L. 
Hayek,  president,  Trades  Publishing  Co., 
publisher  of  Northwestern  Jeweler ;  Q.  J. 
David,  president,  David  Inc.,  St.  Paul ; 
George  J.  Wolf,  vice-president  of  Meyer 
Wolf  &  Sons  Co.,  Albert  Lea  furniture 
dealers ;  Haskell  Sargent,  assistant  to 
president  of  Twin  City  Rapid  Transit 
Co.,  St.  Paul;  L.  B.  Farrington,  St. 
Paul;  William  B.  Wolf,  Austin)  ;  250 
watts  daytime  on  1420  kc. 

KFAM,  St.  Cloud— CP  to  the  Times  Pub- 
lishing Co.,  publisher  of  the  St.  Cloud 
Times-Journal  (Fred  Schilplin,  publish- 
er) :  100  watts  on  1420  kc.  To  start 
early  in  April. 

*KWNO,  Winona.  Minn. — CP  issued  to 
Winona  Radio  Service,  a  partnership 
(M.  H.  White,  business  manager;  Her- 
man R.  Weicking.  editor,  Winona  Re- 
publican-Herald; Harry  Dahl,  chief  own- 
er of  WKBH,  LaCrosse;  Otto  M.  Schla- 
back,  LaCrosse  attorney)  ;  250  watts  day- 
time on  1200  kc. 

MISSOURI 

WPBM,  Poplar  Bluff— CP  issued  to  Don 
M.  Lidenton  and  A.  L.  McCarthy,  radio 
and  electrical  dealers  and  service  men  : 
100  watts  daytime  on  1310  kc. 


MONTANA 

*KPFA,  Helena,  Mont. — CP  issued  to  Peo- 
ples Forum  of  the  Air  (Barclay  Craig- 
head, Helena,  50%  ;  E.  B.  Craney,  Butte, 
40%;  Sam  C.  Ford,  Helena,  10%)  ;  250 
watts  daytime  and  100  watts  night  on 
1210  kc. 

NEW  JERSEY 
*WSNJ,  Bridgeton,  N.  J.— Licensed  to 
Eastern  States  Broadcasting  Corp.  (How- 
ard S.  Frazier,  consulting  engineer.  Ho- 
tel Pennsylvania,  Philadelphia,  51%)  ; 
100  watts  daytime  on  1210  kc. 

NEW  MEXICO 
KWEW,  Hobbs— CP  issued  to  W.  E.  Whit- 
more, also  owner  of  KGFL,  Roswell,  N. 
M. ;  100  watts  daytime  on  1500  kc. 

NORTH  CAROLINA 

*WGTM,  Wilson,  N.  C— CP  issued  to  H. 
W.  Wilson  and  Ben  Farmer ;  100  watts 
daytime  on  1310  kc. 

OHIO 

•WICA,  Ashtabula,  O.— CP  issued  to  C.  A. 
Rowley,  publisher  of  Ashtabula  Star- 
Beacon;  250  watts  daytime  on  940  kc. 

WTOL,  Toledo — CP  issued  to  Community 
Broadcasting  Co.,  100  watts  daytime  on 
1200  kc.  Stockholders  listed  as  Frazier 
Reams,  president,  prosecuting  attorney 
of  Lucas  County,  O.,  98%  ;  Thomas 
Bretherton,  Toledo  attorney,  1%  ;  Mrs. 
Mildred  Alderman,  1%.  Scheduled  to 
start  Feb.  1. 

OKLAHOMA 
*KHBG,  Okmulgee — CP  issued  to  Okmulgee 
Broadcasting  Corp.  (Harry  B.  Greaves, 
41%  ;  E.  M.  Sepaugh,  27%  ;  T.  B.  Lang- 
ford,  16%;  John  Caruthers,  10%;  R.  M. 
Dean,  6%)  ;  100  watts  daytime  on  1210 
kc. 

OREGON 

KLBM,  LaGrande — CP  issued  to  Harold  M. 
Finley,  publisher  of  the  LaGrande  Eve- 
ning Observer,  and  Mrs.  Eloise  Finley, 
his  mother,  as  partner ;  100  watts  night 
and  250  watts  day  on  1420  kc. 

PENNSYLVANIA 

*WMBS,  Uniontown,  Pa. — Licensed  to 
Fayette  Broadcasting  Corp.  (Harry  A. 
Cottom,  judge  of  Common  Pleas  Court 
of  Fayette  County,  20% ;  Edward  Dum- 
bauld,  attorney,  20%  ;  Joseph  H.  Echard, 
superintendent,  Pennsylvania  State  High- 
way Department,  20% ;  Joseph  C.  Bur- 
well,  radio,  20% ;  W.  Russell  Carr,  at- 
torney 20%)  ;  250  watts  daytime  on  1420 
kc. 

TEXAS 

KTBC,  Austin— CP  issued  to  State  Capitol 
Broadcasting  Association  (R.  B.  Ander- 
son, president,  state  tax  commission ; 
R.  A.  Stuart,  Fort  Worth  attorney; 
A.  W.  Walker,  professor  of  law.  Uni- 
versity of  Texas)  ;  1,000  watts  daytime 
on  1120  kc.  utilizing  time  not  used  by 
WTAW,  College  Station,  Tex. 


KGVL,    Greenville,    Tex. — CP  issued 
Hunt  Broadcasting  Association  (Fred 
Horton,  publisher  of  Greenville  Banr. 
J.  L.  Collins  and  Nobel  W.  Young)  ; 
watts  daytime  on  1200  kc. 

•KRIS,  Corpus  Christi,  Tex. — Licensed 
Gulf  Coast  Broadcasting  Co.  (W.  G.  K 
solving,  publisher  of  Corpus  Christi  C 
ler-Timea;  John  A.  Mobley  and  Marga 
Browning)  ;   500   watts  on   1330  kc. 

KRBA,  Lufkin,  Tex.— CP  issued  to  I 
Lands  Broadcasting  Association  (Ben 
Wilson,  Nagadoches,  Tex.,  auto  dea 
and  garage  man ;  Thomas  W.  Bak 
Nagadoches,  wholesale  oil  distribut 
Thomas  W.  Baker,  Lufkin,  banker  £ 
road  engineer)  ;  100  watts  daytime 
1310  kc. 

VIRGINIA 

•WRTD,     Richmond,     Va.— Licensed 
Times  Dispatch  Publishing  Co.,  publisl 
of  Richmond  Times-Dispatch ;  100  wa 
on  1500  kc. 

*WRNL,  Richmond — Licensed  to  WLI 
Inc. ;  removed  Oct.  31  from  Petersbu 
where  it  operated  as  WLBG.  Chi« 
owned  by  principal  owners  of  the  Ri 
mond  News-Leader.  500  watts  dayti 
on  880  kc. 

WASHINGTON 

*KELA,  Centralia — CP  issued  to  Cent 
Broadcasting  Corp. ;  500  watts  on  1' 
kc.  Stockholders  are  Elroy  McCj 
Chehalis,  Wash.,  formerly  connected  w 
broadcasting  stations  in  the  state 
Washington,  25%  ;  Cecil  L.  Gwii 
Centralia  theater  manager,  37%  ;  Artl 
C.  St.  John,  Chehalis  Ford  dealer,  1 
line  operator  and  theater  owner,  37% 

KWLK — Longview — CP  issued  to  T  w 
City  Broadcasting  Corp. ;  Stockhold 
are  A.  C.  Campbell,  Longview  gr; 
and  fuel  dealer,  82^/2  shares;  J.  Eh 
McCaw,  manager  of  KELA,  Centra] 
65  shares  ;  John  McClelland,  publisher 
Longview  DaUy  News,  62%  shares; 
L.  Raught  Jr.,  local  manager  of  Wey 
hauser  Timber  Co.,  20  shares ;  A. 
Talbot,  Seattle,  20  shares.  250  wa 
daytime  on   780  kc. 

WISCONSIN 
WDSM,  Superior,  Wis. — CP  issued  to  Fi 
A.   Baxter,   retired  former  mayor ;  ] 
watts  on  1200  kc. 

WYOMING 
KVRS,  Rock  Springs — CP  issued  to  W: 
ming  Broadcasting  Co.  ;  R.  R.  West, 
dealer  and  monumental  works  own 
50.98%  ;  Kenneth  M.  Nielsen,  radio  S' 
vice  man,  48.99%.  100  watts  night  a 
250  watts  day  on  1370  kc. 


In  addition,  the  FCC  has  authorized  1 
removal  of  KGKO,  Wichita  Falls,  it 
Fort  Worth,  to  be  completed  on  or  abc 
May  1,  1938. 


A  Virgin  Radio  Territory! 

THE  PENINSULA  OF  PLENTY 

SoutherrfJUelaware  and  the  Sastern  Shores  of  oMaryland  and  Uirginia 


250  Watts 
1200  Kilocycles 


Ohe  CasiexnfSkore's  Own  Station 

#SAL 


This  wealthy  area  receives  its  only  primary  radio  service  froi 
WSAL. 

Because  of  its  central  location  on  the  radio-isolated  Eastern  Shor 
WSAL  is  practically  without  interference  and  competition  — 
reaches  more  Eastern  Shore  people  at  a  much  lower  cost  than  ca 
be  reached  through  any  other  medium.  It  is  typically  an  Eastei 
Shore  station  for  Eastern  Shore  people,  and  they  have  shown  ther 
selves  to  be  unusually  consistent  radio  Usteners  as  evidenced  1: 
the  results  received  by  WSAL  advertisers. 

Write  for  Rates,  Coverage  and  Market  Data,  and  time  availabi 


SALISBURY,  MARYLAN 


I 
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PRIMARY  AREA 


1,230,000 
309,000 


Up  ^^GO"^^  your  St.  Louis  Sales . . .  down  ^^GO^^  costs 
When  you  Advertise  over  ^^^l  \ 


•  Here's  the  kind  of  results  WTMV  is  producing 

—  and  at  lower  cost : 

—  $33,000  worth  of  used  cars  in  30  days 
with  spots. 

—  $15,100  worth  of  sheets  and  pillow 
cases  for  a  department  store  —  with 
spots. 

—  a  34%  increase  in  sales  for  an  elec- 
trical appliance. 


Market?  1,230,000  folks  who  spend  a  billion 
dollars  a  year — that's  nearly  $800  a  head! 

Cost?  One  quarter-hour  period  in  Class  "A" 
time  at  a  cost  of  $40.00  reaches  a  coverage 
area  in  which  there  are  309,000  radio  sets. 

Before  you  buy  time  in  the  St.  Louis  area  you 
need  the  complete  story  of  what  WTMV  is 
doing  for  national,  regional  and  local  adver- 
tisers and  what  it  will  do  for  you. 


Mississippi  Valley  Broadcasting  Co-^^  Inc. 


East  St.  Louis,  Illinois 


On^Ufinaio^  o/  Ae«*l  li^XioioaiU  On  *7<4e  <M<utA,  Cue/uf  cUou^ 
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BRING  HOME  BACON 


and  the  rest  of  the  Hog,  too. 

Your  advertising  money  will  not  only  bring  home  the  bacon 
but  the  rest  of  the  hog  along  with  it,  when  WIS  spreads  your 
message  all  over  the  rich  S.  C.  territory. 

In  South  Carolina  the  rich  tobacco  area  is  blanketed  by  WIS 
.  .  .  Wide  popularity  and  a  favorable  low  frequency  of  560 
kilocycles  have  made  WIS  the  choice  medium  of  merchan- 
disers who  demand  big  results  at  low  cost. 


WIS 

560  KILOCYCLES 

COLUMBIA,  S.  C. 
5000  WATTS,  NBC 

Represented  by  FREE  &  PETERS,  Inc. 


WIS  is  located  right 
in  the  heart  of  the 
rich  Piedmont  sec- 
tion— the  backbone 
of  South  Carolina's 
buying  power. 
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In  North  Carolina 

SPOT  YOUR  SHOTS 
FOR  BEST  RESULTS 


For  the  most  profitable  results  \n  North 
Carolina,  concentrate  your  sales  program  in 
the  rich  tobacco  section.  .  .  .  The  high  aver- 
age income  in  this  area,  coupled  with  a  low 
living  cost,  assures  a  strong  buying  power 
the  year  around. 

WPTF  has  been  a  neighbor  in  this  great 
farming  country  for  years — a  neighbor  that 
is  listened  to  and  respected  by  the  great 
majority.  ...  It's  your  best  bet  for  profitable 
sales  in  North  Carolina. 


WPTF  is  located  in  the  heart  of  the  richest 
farming  area  in  North  Carolina  and  the  larg- 
est hrightleaf  tobacco  market  in  the  world. 


RALEIGH,  N.  C 
5000  WATTS,  NBC 

Represented  by  FREE  &  PETERX  tn^- 
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CALENDAR  OF  EVENTS  AND  PROMOTIONAL  GUIDE:  1938 


Timely  tieups  for  stations  and  sponsors  are  presented  by  the  "Retail- 
er's Calendar  and  Promotional  Guide  for  1938"  published  by  the  National 
Retail  Dry  Goods  Association.  The  calendar  offers  tips  for  programming 
and  merchandising  and  also  will  prove  helpful  to  promotion  and  sales 
departments.  Thomas  Robb,  Manager,  Sales  Promotion  Division,  NRDGA, 
prepa7-ed  the  guide,  j  Indicates  event  date  tentative.  


JANUARY 

Flower — Snowdrop,  carnation;  Birthstone — 
Garnet. 

1 —  New  Years  Day  ;  Paul  Revere,  patriot, 
born,  1735. 

2 —  Georgia  admitted  to  Union,  1788. 

3 —  26th  year  Postal  Banks  est.,  U.  S. 

4 —  Utah  admitted  to  Union,  1896. 

6 —  New  Mexico  joins  Union,  1912  ;  Joan 
of  Arc,  born,  1412. 

7 —  National  Motor  Boat  Show  at  Grand 
Central  Palace,  New  York,  Jan.  7-15; 
telephone  communication  New  York 
&  London,  est.  1927  ;  First  Nat.  elec- 
tion held,  1789 ;  First  regularly  est. 
bank  in  America,  opened  in  Phila. 
1782. 

8 —  Battle  of  New  Orleans,  1815;  legal 
holiday  in  La. 

9 —  Connecticut  joins  Union,  1788 ;  first 
balloon  ascension  in  Am.  by  Blanchard 
of  France  at  Phila.  1793. 

10 —  First  labor  union  in  America  formed 
by  New  York  tailors,  1805. 

11 —  Alexander  Hamilton,  born,  1757. 

12 —  John  Hancock,  patriot,  born,  1737. 

13 —  Modern  printer's  ink  first  used  in 
Phila.  by  Jacob  Johnston,  1804. 

14 —  First  written  constitution  known 
adopted  at  Hartford,  Conn.,  1639. 

15 —  First  locomotive  built  U.  S.,  1831. 

16 —  18th  Amendment  in  effect,  1920 — (Re- 
pealed December  5,  1933). 

17 —  Benjamin  Franklin,  born,  1706  ;  Na- 
tional Thrift  Week,  Jan.  17-23. 

18 —  Daniel  Webster,  born,  1782. 

19 —  Robert  E.  Lee,  born,  1807,  Legal  holi- 
day in  the  South ;  James  Watt,  inven- 
tor steam  engine,  born,  1736  ;  Lt. 
Wilkes  discovered  the  Antarctic  Conti- 
nent, 1840  ;  Edgar  Allen  Poe,  born, 
1809. 

21 —  Thomas  J.  Jackson,  "Stonewall,"  born, 
1824. 

22 —  Lord  Byron,  poet,  born,  1788. 

23 —  In  1845  Congress  scheduled  National 
election  day  for  Tuesday  after  first 
Monday  in  November. 

24 —  Morse  demonstrates  telegraph,  1838  ; 
gold  discovered  in  Calif.,  1848. 

25 —  Robert  Burns,  poet,  born,  1759. 

26—  Michigan  admitted  to  Union,  1837. 

27 —  Edison  Pat.  Incand.  Lamp,  1880  ;  Mo- 
zart, composer,  born,  1756 ;  Lewis 
Carroll  (Charles  Lutwidge  Dodson) 
author  "Alice  in  Wonderland,"  bom, 
1832. 

29 —  Child  Labor  Day  (cel.  in  synagogues)  ; 
Kansas  admitted  to  Union,  1861. 

30 —  Franklin  D.  Roosevelt  (32nd  Pres.), 
bom,  1882.  Warm  Springs  Fund  and 
Birthday  Ball  publicized ;  Child  Labor 
Day  (cel.  in  churches). 

31 —  Franz  Schubert,  born,  1797 ;  Child 
Labor  Day  (cel.  in  schools)  ;  N.R.D. 
G.A.  Convention,  Jan.  31-Feb.  4. 

FEBRUARY 

Flower — Primrose ;   Birthstone — Amethyst. 

1 —  George  Washington  elected  first  Presi- 
dent of  U.  S.,  1789. 

2 —  C  a  n  d  1  e  m  a  s  Day,  also  known  as 
Groundhog  Day. 

3 —  Horace  Greeley,  journalist,  bom,  1811  ; 
Mendelssohn — Bartholdy,   born,  1809. 

5 —  National  Sportsmen's  Show  in  Boston, 
Feb.  5-12. 

6 —  Boy  Scout  Anniversary  Week,  Feb. 
6-12 ;  Mass.  admitted  to  Union,  1788. 

7 —  Charles  Dickens,  bom,  1812 ;  John 
Ruskin,  born,  1819. 

9 — Theodore  Roosevelt  National  Memorial 
Day. 

10 —  Dog  Show  at  Madison  Square  Garden, 
N.  Y.,  Feb.  10,  11  and  12. 

11 —  Thomas  A.  Edison,  bom,  1847. 

12 —  Abraham  Lincoln,  bom,  1809 ;  Georgia 
Day — Legal  holiday  in  Ga. ;  Peter 
Cooper,  inventor  America's  first  loco- 
motive, born,  1791 ;  National  Defense 
Week,  Feb.  12-22. 

13 —  National  Drama  Week,  Feb.  13-20. 

14 —  St.  Valentine's  Day ;  Oregon  admitted 
to  Union,  1859  ;  Arizona  admitted  to 
Union,  1912 ;  Bell  and  Gray  patented 

.   telephone,  1876. 

18 —  National  Sportsmen's  Show  in  New 
York,  Feb.  18-26  ;  phonograph  pat.  by 
Edison,  1878. 

19 —  Ohio  admitted  to  Union,  1803. 

20 —  Better  American  Speech  Week  held 
annually,  Feb.  20-26. 

22 — George  Washington,  born,  1732  ;  Legal 
holiday  in  all  states ;  James  Russell 
Lowell,  born,  1819. 

26 —  W.  F.  Cody,  "Buffalo  Bill,"  born,  1846  ; 

27 —  Henry  Wadsworth  Longfellow,  bom. 
1807. 

MARCH 

Flower — Violet ;  Birthstone — Jasper, 
bloodstone,  aquamarine. 

1 —  Nebraska  joined  Union,  1867  ;  Shrove 
Tuesday  (day  before  Ash  Wednesday)  ; 
observed  as  Mardi  Gras  in  Ala.,  Fla. 
and  La. 

2 —  Texas  Independence  Day;  Ash  Wed- 
nesday, beginning  of  Lent. 

3 —  Florida  admitted  to  Union,  1845  ;  Bell, 
inventor  of  telephone,  bom,  1847  ;  first 
U.  S.  postage  stamps,  1847. 

4 —  Pa.  Day  (charter  granted)  1681 ;  Ver- 
mont joined  Union,  1''91 ;  Bank  Holi- 
day, 1933. 

6 —  First  Sunday  in  Lent. 

7 —  Luther  Burbank,  born,  1849. 


10 — Telephone  First  Used  in  1876. 

12— Girl  Scout  Birthday ;  Girl  Scout  Anni- 
versary Week,  Mar.  12-18 ;  Great  Bliz- 
zard of  1888  ;  General  Post  Office,  est., 
1799. 

14 —  Eli  Whitney  pat.  Cotton  Gin,  1794  ;  Al- 
bert Einstein,  born,  1879  ;  International 
Flower  Show,  Mar.  14-19. 

15 —  Maine  admitted  to  Union,  1820. 

17 — St.  Patrick's  Day;  Feast  of  Lots 
( Purim) . 

20 —  Spring  Begins  Today,  for  Mt.  St.  and 
Pac.  St.  Time  Zones. 

21 —  Spring  Begins  Today  for  Cen.  St.  and 
E.  S.  Time  Zones ;  Bach,  composer, 
born,  1685. 

25 — Maryland  Day — state  holiday. 

30 — Alaska    made    part    of    U.    S.,  1867. 

APRIL 

Flowe  r  —  Daisy ;       Birthstone  —  Sapphire, 
diamond. 

1 —  April  Fool's  Day.  Conservation  Week, 
Apr.  1-7  ;  observed  annually  in  several 

2—  First  '  U.  S.  Mint,  est.,  1792;  Hans 
Christian  Anderson,  born,  1805 ;  fNa- 
tional  Baseball  Week,  Apr.  2-9 ;  Na- 
tional Sportsmen's  Show  at  Detroit, 
Apr.  2-9. 

3 —  Passion  Day ;  National  Negro  Health 
Week,  Apr.  3-10. 

4 —  National  Display  Week,  Apr.  4-9. 

6 — Army  Day  ;  U.  S.  entered  World  War, 
1917 ;  Robt.  E.  Peary,  disc.  No.  Pole, 
1909 ;  circus  at  Madison  Square  Gar- 
den, New  York,  Apr.  6  to  May  8. 

8 — Louisiana  joined  Union,  1812. 
10 — Palm  Sunday. 

14 —  Maundy  or  Holy  Thursday. 

15 —  Good  Friday. 

16 —  End  of  Lent ;  Passover — First  Day. 

17 —  Easter  Sunday  ;  Passover — Second  day. 
tNational  Garden  Week,  Apr.  17-23. 

19 —  Patriot's  Day  (Maine  and  Mass.)  ; 
Paul  Revere's  ride.  1775 ;  Grand  Na- 
tional Bridge  Tournament  in  New 
York,  Apr.  19-24. 

20 —  National  Electrical  and  Radio  Exposi- 
tion, Apr.  20-30;  fWorld  Bridge  Olym- 
pics. 

21 —  Spanish  American  War,  began,  1898. 

22 —  Birthday  of  J.  Sterling  Morton,  foun- 
der of  "Arbor  Day"  ;  P  a  s  s  o  v  e  r — 
Seventh  Day. 

23 —  tNational  Fisherman's  Week,  Apr.  23- 
30  ;  Passover — Last  Day. 

24 —  First  Newspaper,  The  Boston  News 
Letter,  Published,  1704  ;  Daylight  Sav- 
ing 'Time  Begins ;  National  Better 
Homes  Week,  Apr.  24-30 ;  Humane 
Sunday  ;  Be  Kind  to  Animals  Anniver- 
sary, Apr.  24-30 ;  United  States-Can- 
ada Week,  Apr.  24-30. 

25 —  tAmerican  Toy  Fair,  Apr.  25-May  7. 

26 —  Confederate  Memorial  Day  in  Fla., 
Ala.,  Ga.,  and  Miss. ;  also  World  War 
Memorial  Day  in  Florida. 

27 —  -Morse,  inventor  of  telegraphy,  bom, 
1791 ;  J.  J.  Audubon,  naturalist,  bom, 
1780. 

28 —  Maryland  admitted  to  Union,  1788 ; 
Fast  Day  in  New  Hampshire. 

29 —  Navy  Dept.  created,  1789  ;  George 
Washington  inaugurated,  1789 ;  Mov- 
ing Day  in  Many  Cities. 

MAY 

Flower— Hawthorn,  lily  of  the  valley; 
Birthstone — Agate,  emerald. 

1 —  See  April  30  for  Moving  Day ;  Na- 
tional Baby  Week,  May  l-'7 ;  Na- 
tional Foot  Health  Week,  May  1-7; 
May  Day  or  Child  Health  Day;  Na- 
tional Egg  Week,  May  1-7  ;  tNational 
Exhibition  of  American  Art,  May  1  to 
July  15;  Nat'l  Music  Week,  May  1-7. 

2 —  National  Restaurant  Week,   May  2-8. 

7—  tNational   Golf   Week,   May  7-14. 

8 —  Mother's  Day ;  School  Science  Fair, 
(formerly  known  as  Children's  Science 
Fair)  May  8-12 ;  National  Raisin 
Week,  May  8-14. 

10 —  Confederate  Mem.  Day  (Ky.,  No.  C, 
So.  C.) 

11 —  Minnesota    admitted   to    Union,  1858. 

12 —  National  Hospital  Day ;  Peace  Week, 
May  12-18. 

14 —  West  Coast  Relays. 

15 —  Straw  Hat  Day  in  many  cities ;  Air 
Mail  Service,  est.  1918 ;  National  Ice 
Cream  Week,  May  15-21  ;  tNational 
First  Aid  Week,  May  15-21. 

17 —  First  Kentucky  Derby,  1875;  Outdoor 
Cleanliness  Day. 

18 —  International  Good  Will  Day — ^last  day 
of  Peace  Week. 

19 —  Jewish  Scholar's  Festival  (Lag 
B'Omer.) 

21 —  Col.  Lindbergh's  Paris  Flight,  1927 ; 
tNational  Tennis  Week,  May  21-28. 

22 —  Rogation  Sunday ;  Poetry  Week,  May 
22-29  ;  tForeign  Trade  Week,  May  22- 
28 ;  National  Maritime  Day. 

23 —  S.  C.  joined  Union,  1788;  Buddy  Pop- 
py Week,  May  23-30. 


24 —  Telegraph   first   used,  1844. 

25 —  Ralph  Waldo  Emerson,  born,  1803. 

26 —  Ascension  Day  —  Parochial  Schools 
closed. 

28 —  Dionne  Quintuplets  born,  at  Calendar, 
Ontario,  1934. 

29 —  Rhode  Island  joined  Union,  1790.  Wis- 
consin admitted  to  Union,  1848. 

30 —  Memorial  Day.  tN  a  t  i  o  n  a  1  Cotton 
Week,  May  20  to  June  5. 

JUNE 

Flower  ■ — Rose,    honeysuckle  ;   Birthstone  — 
Moonstone,  pearl. 

I —  Kentucky  admitted  to  Union,  1792 ; 
Tennessee  to  Union,  1796. 

3 — Confederate  Mem.  Day,  (La.  Tenn.)  ; 
Jefferson  Davis,  born,  1808  ;  (Cel.  in 
Ala.,  Ark.,  Fla.,  Ga.,  Miss.,  S.  C,  Tex., 
and  Va. ). 

5 —  Whitsunday;  Feast  of  Weeks  (Shav- 
uoth)  1st  day. 

6 —  Feast  of  Weeks  (Shavuoth)  2nd  day; 
Nathan  Hale,  patriot,  born,  1755. 

9 — John   Howard  Payne,  author,  "Home 

Sweet  Home,"  born,  1791. 
10 — National  Flower  Shut-in  Day. 
12 — New    York    City,    incorporated,    1655 ; 

Children's    Day    (cel.     in     churches)  ; 

Trinity  Sunday. 

14 —  Flag  Day ;  Harriet  Beecher  Stowe, 
author  of  "Uncle  Tom's  Cabin,"  bom 
1811. 

15 —  Pioneer  Day  in  Idaho ;  Arkansas  ad- 
mitted to  Union.  1836  ;  Franklin's  kite 
experiment,  1752. 

17 —  Bunker  Hill  Day  in  Boston. 

19 —  Father's  Day. 

20 —  West  Virginia  joined  Union,  1863 ; 
tSend  a  Child  to  Camp  Week,  June 
20-25 ;  tNational  Swim  for  Health 
Week,  June  20-25. 

21—  — Summer    begins;    New  Hampshire 

joined  Union,  1788. 

25 —  Virginia  admitted  to  Union,  1788 ; 
Custer's  Last  Stand,  1876. 

26 —  U.  S.  troops  landed  in  France,  1917. 

JULY 

Flower — Water  Lily,  sweet  pea;  Birthstone 
Onyx,  ruby. 
1 — Dominion  Day  in   Canada ;  First  Air 
Mail,  Chicago  to  New  York,  1919. 

3 —  Idaho  admitted  to  Union,  1890. 

4 —  -Independence  Day  ;  First  road  test  of 
auto,  1894  ;  Nathaniel  Hawthorne, 
born,  1804. 

7 —  Air-mail  service  N.  Y.-Cal.  est.,  1929. 

II-  — -Tri-borough  Bridge,  New  York,  open- 

ed, 1936. 

14 —  Bastile  Day — first  cel.  U.  S.  in  1914. 
Stars  and  Stripes,  adopted,  1777 ;  First 
World's    Fair    in    U.    S.,  1853. 

15 —  St.  Swithin's  Day. 

16 —  Fast  of  Tammuz ;  District  of  Ciolum- 
bia,  est.,  1790. 

18 —  U.  S.-Canada  St.  La-wrence  Treaty, 
1932. 

24 —  Pioneer  Day  in  Utah. 

25 —  Occupation  Day  in  Porto  Rico. 

26 —  Postal  System,  est.  1775;  N.  Y.  ratifies 
Constitution,  1788. 

28 — Beginning  of  World  War,  1914. 


17 —  Constitution  Day  (Constitution  ad<' 
ed,   1787.)  ;   tNational   Felt  Hat  I 

18—  National  Dog  Week,  Sept.  18-24. 

19 —  -American  Legion's  20th  Annual  C 
vention  at  Los  Angeles,  19-22.  I 

23 — Autumn  begins  today  ;  First  Air  I 
Flight  in  U.S.,  1911,  by  Earl  Ovi 
ton,  first  air  mail  pilot. 

25 —  -Daylight  Saving  Time  ends  ;  Gold  ' 
Mother's  Day ;  National  Newspa 
Boys'  Week,  Sept.  25  to  Oct.  1 ;  An 
ican  Indian  Day   (20th  Annual). 

26 —  Rosh  Hashanah  (1st  day)  Jewish  1 
Year. 

OCTOBER  ' 

Flower — Dahlia,  hops  ;  Birthstone — Op 

tourmaline,  beryl. 
1 — Moving  Day  in  many  cities ;  Miss' 

Day  (cel.  in  State's  schools)  ;  Loy 

Days,  Oct.  1  and  2. 
5 — Yom    Kippur     (Day    of  Atoneme 

Jewish  Holiday. 
7 — Opening  of  first  U.  S.  Railroad,  1^ 

tNational  Furniture  Week,  Oct.  7- 

9 —  National  Candy  Week,  Oct.  9-15;  1 
Prevention  Week,  Oct.  9-15 ;  Farm 
Day    (in   Fla.  only.) 

10 — Feast  of  Tabernacles   (1st  day)  ; 
tional     Picture     Week,     Oct.  10- 
World's  Championship  Rodeo  at  M: 
son  Square  Garden,  Oct.  10-30. 

12 —  Columbus     Day     (cel.  discovery 
America,  1492.) 

14 — William  Penn,  bom,  1644. 

17 —  Feast  of  Tabernacles   (8th  day)  ;  : 
tional  Business  Show,  Oct.  17-22 ; 
tional  Pharmacy  Week,  Oct.  17-22. 

27—  Theodore  Roosevelt,  bora,  1858  ;  F 
World  War  shot  fired  by  Ameri 
Troops,  1917 ;  Navy  Day ;  Americ; 
zation  Day. 

28 —  Statue  of  Liberty  unveiled  on  Bedl 
Island,  1886 ;  Ann.  of  Freedom  of 
S.    Press,  1733. 

30 —  Reformation  Day  ;  F  o  u  n  d  e  r's  ! 
(birthday  of  Juliette  Low,  founder 
(iirl  Scouts)  ;  Nevada  admitted 
Union,  1864;  Girl  Scout  Week,  ( 
30  to  Nov.  5. 

31 —  All  Hallowe'en  ;  National  Ap 
Week,  Oct.  31-Nov.  5. 

NOVEMBER 

Flower — Chrysanthemum;  Birthstone — 
paz. 

1 —  National  Author's  Day ;  All  Sai 
Day  ;  Parochial  Schools  Close  ;  Natic 
Art  Week,  Nov.  1-7. 

2—  tNational  Horse  Show,  Nov.  2-8  ;  : 

&  So.  Dakota,  joined  Union,  1889. 

5 —  Official  Speech  Week,  Nov.  5-10. 

6 —  Red   Cross  Sunday. 

7 —  American  Education  Week,  Nov.  7- 
Open  School  Week,  Nov.  7-12  ;  Fat' 
&  Son  Week,  Nov.  7-12  ;  tNational  11 
Week,  Nov.  7-12.  ! 

8 —  Montana  admitted  to  Union,  18° 
Election  Day. 

10 —  Martin  Luther,  bora,  1483. 

11 —  Armistice  Day,  Ending  World  W 
1918 ;  Washington  State  joined  Uni 
1889  ;  National  Red  Cross  Week,  K 
11-24. 

13—  tNational  Milk  Week,  Nov.  13- 
tChildren's  Book  Week,  Nov.  13- 
Robert  Louis  Stevenson,  born,  185( 

16 — Oklahoma  admitted  to  Union,  19 
Russia  recognized  by  U.  S.,  1933. 

18 —  ^longress  adopts  Standard  "Time,  li 

19 —  Lincoln's  Gettysburg  address,  1863. 
21 — No.  Carolina  admitted  to  union,  11 
23 — U.   S.  Patent  System,  founded.  If 


AUGUST 

Flower — Poppy,  Gladiola ;  Birthstone — Car- 
nelian;  Topaz,  Sardonyx;  Peridot, 
1 — Colorado  admitted  to  Union,  1876. 

3 —  Germany  declared  war  on  England  and 
France,  1914. 

4 —  Percy  Bysshe  Shelley,  bom,  1792. 

6 — Alfred    Lord    Tennyson,    born,    1809 ; 

Fast  of  Ab  (Tisha  B'Av). 
9 — Francis  Scott  Key,  born,  1780. 

10 —  Missouri  admitted  to  Union,  1821. 

11 —  Robert  Fulton's  "Claremont"  rides  the 
Hudson  from  New  York  to  Albany, 
1807. 

12 —  Sewing  machine  patents  granted  to 
J.  M.  Singer  and  A.  B.  Wilson,  1851. 

13 —  Occupation  Day  in  Phillipines. 

15 —  Panama  Canal  opened,  1914. 

16 —  Battle  of  Bennington,  cel.  in  Vt. 

17 —  -First  Atlantic  Cable  message,  1858. 
22 — Oliver  Wendell  Holmes,  bom,  1809. 
26— Woman  Suffrage — 19th   amend.,  1920. 

SEPTEMBER 

Flower — Morning  glory,   aster;  Birthstone 
— Beryl,  chrysolite,  sapphire. 

1 —  First  Air  Express  Service,  1927. 

2 —  U.  S.  Treasury  Dept.  created,  1789. 

5 —  Labor  Day ;  First  Continental  Con- 
gress opened  in  Philadelphia,  1774. 

6 —  -Lafayette  Day  (born,  1757.)  ;  also  cel. 
of   Battle  of  Marne,  1914. 

7 —  Boulder  Dam,  put  into  operation,  1936. 

8 —  Globe   circumnavigated   in  1522. 

9 —  Calif,   admitted  to  Union,  1860. 

10 —  Elias  Howe,  pat.  sewing  machine, 
1846  ;  tNational  Open  Polo  Champion- 
ship, Sept.  10-25 ;  tinternational  Life- 
boat Races  in  New  York. 

11 —  Constitution  Week,  Sept.  11-17. 

12 —  Schools  Open  in  New  York.  161st 
birthday  of  New  York  State. 

13 —  Star  Spangled  Banner,  written,  1814. 


24 —  Thanksgiving  Day ;  Christmas  £ 
Campaign,  Nov.  24  to  Dec.  25. 

27 —  First    Sunday   in  Advent. 

28—  First  U.  S.  Govemment  Post  Ofl 
1783  ;  National  Prosperity  Week,  N 
28-Dec.  3  ;  Six  Day  Bicycle  Race,  K 
28  to  Dec.  4. 

29 —  Louisa  May  Alcott,  author  of  "Li, 
Women,"  bora  1832. 

DECEMBER 

Flower — Holly,  poinsettia;  Birthstone — 
quoise,  ruby,  lapis  lazuli,  bloodstone 

3 —  Illinois   admitted  to   Union,  1818. 

4 —  Thomas   Carlyle,   author,  bom,  17 
International  (Jolden  Rvde  Wecic, 
4-11. 

5 —  18th  Amendment  repealed,  1933. 

6 —  North  American  Sports  Exposition 
International   Ski   Meet   at  Mad. 
Garden  Dec.  6-10. 

7 —  Delaware  admitted  to  Union,  1787 

10 —  Mississippi  joined  Union,  1817  ;  K 
Edward  VIII  abdicated  the  Thn 
(1936.) 

11 —  Indiana  admitted  to  Union,  1816. 

12 —  Pennsylvania  joined  Union,  1787. 
14 — Alabama  admitted  to  Union,  1819. 

16 —  Boston  Tea  Party,  1773 ;  Beethov 
composer,  bora,  17'70. 

17 —  John  Greenleaf  Whittier,  bom,  18 
Wilbur  Wright's  first  flight,  1903. 

18 —  Channukah,  first  day ;  New  Jersey 
mitted  to  Union,  1787. 

21 —  Forefather's  Day — ^landing  of  Pilgri 
at  Plymouth  Rock,  1620. 

22 —  ^Winter  Begins  Today. 

25 —  Christmas  Day. 

26 —  Holiday — Christmas  Day. 

28 —  Iowa  admitted  to  Union,  1846. 

29 —  Texas  admitted  to  Union,  1845. 
31 — New  Year's  Eve. 


Proved  Primary  Listening  Area  Facts 


*  COURIER-JOURNAL  &  LOUISVILLE  TIMES  STATION  >k 


pROADCASTING  •  Broadcast  Advertising 


Population    4,932,307 

Families   1,267,519 

Radio  Homes   904,999 

Income  Taxpayers   134,204 

Passenger  Cars  1   962,233 

Food  Sales    $292,726,998 

Drug  Sales    $52,545,833 

Filling  Station  Sales   $77,575,083 

Total  Annual  Sales  $2,738,119,583 

Latest  independent  survey  shows  this 
station  consistently  offers  the  most 
popular  programs  and  has  the  largest 
following  in  its  area. 


50,000  WATTS-NATIONALLY  CLEARED  CHANNEL 

820  Kilocycles— CBS  Outlet 


EDWARD  PETRY  &  COMPANY 
National  Representatives 
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POPULATION,  RADIO  HOMES  AND  RETAIL  TRADE 

United  States  and  Canadian  Totals  and  Percentages  from  Latest  Available  Sources. 


^  Radio 

2%  Families 

%  Total 

'1935  U.  S. 

%  Total 

^  Po'p  utatioTt 

F  aiTtilies 

in  State 

U .  O.  ttCKZii 

states 

1937 

Jan.  1,  1936 

Owning  Radios 

Families 

{In  Thousands) 

Sales 

UNITED  STATES 

129  257  000 

22,869  000 

73  45% 

100 . 0% 

7<in  ?fi7 

100  0% 

NEW  ENGLAND  

  8,597,000 

1,804,800 

86.51% 

7.91% 

2,742,476 

8.36% 

  856,000 

163,600 

77.44% 

.72% 

231,048 

.70% 

  510,000 

99,700 

77.46% 

.44% 

151,052 

.46% 

  383,000 

72,400 

72.62% 

.32% 

98,699 

.30% 

  4,426,000 

946,900 

88.74% 

4.14% 

1,487,485 

4.54% 

  681,000 

150,000 

90.31% 

.66% 

217,562 

.66%  i 

  1,741,000 

372,200 

88.89% 

1.63% 

556,630 

1.70% 

MIDDLE  ATLANTIC  

  27,478,000 

5,829,000 

88.20% 

25.48% 

8,292,655 

25.29%  ^ 

New  York  

  12,959,000 

2,993,100 

92.89% 

13.08% 

4,579,085 

13.96% 

New  Jersey  

  4,343,000 

897,500 

85.82% 

3.92% 

1,215,723 

3.71% 

Pennsylvania  

  10,176.000 

1,938,400 

82.80% 

8.48% 

2,497,847 

7.62% 

EAST  NORTH  CENTRAL   25,841,000  5,201,200  80.36%  22.75%  7,067,101  21.54% 


Ohio   6,733,000  1,396,900  81.23%  6.117o  1,962,396  5.98%, 

Indiana   3,474.000  616,800  68.35%  2.70%  774,303  2.36% 

Illinois   7,878,000  1,674,300  83.53%  7.32%  2,077,222  6.33% 

Michigan   4,830,000  936,600  82.39%  4.10%  1,384,590  4.22% 

Wisonsin   2,926,000  576,600  81.30%  2.52%  868,590  2.65% 


WEST  NORTH  CENTRAL   13,819,000  2,569,500  75.59%  11.24%  3,484,373  10.63% 


Minnesota   2,652,000  535,600  85.63%  2,34%  815,954  2.49% 

Iowa   2,552,000  503,100  77.43%  2.20%  646,211  1.97% 

Missouri   3,989.000  708,500  70.61%  3.10%  921,586  2.81%, 

North  Dakota   706,000  100,500  67.48%  .44%  150,015  .46%, 

South  Dakota   692.000  107,000  68.16%  .47%  146,078  .45% 

Nebraska   1,364,000  266.800  78.24%  1.17%  358,637  1.09% 

Kansas   1,864,000  348,000  73.44%  1.52%  445,892  1.36% 


SOUTH  ATLANTIC   17,260,000  2,154,600  55.517^  9.41%  3,265,235  9.96% 


Maryland   261,000  320,000  80.537o  1.40%  449,253  1.37% 

Delaware   1,679,000  47,100  73.59%  .21%  73,175  .22%, 

District  of  Columbia   627,000  125,800  82  .60%  .55%  327,299  1.00% 

Virginia   2,706,000  336,900  58.77%  1.47%  470,613  1.44% 

West  Virginia   1,865,000  240,000  60.79%  1.05%  330,269  1.01%, 

North  Carolina   3,492,000  341,800  49.01%  1.49%  462,613  1.41% 

South  Carolina   1,875,000  174,600  40.79%  .76%  246,077  .75% 

Georgia   3,085,000  334.500  44.00%  1.46%  484,687  1.48% 

Florida   1.670,000  233,900  56.52%  1.02%  421,249  1.28% 


EAST  SOUTH  CENTRAL   10,731,000 

Kentucky   2,920,000 

Tennessee   2,893,000 

Alabama   2,895,000 

Mississippi   2 . 023 ,  000 


1,067,100 


44.02% 


4.67% 


1,381,850 


4.21': 


313,800 
328.900 
258,000 
166,400 


47.41% 
48 . 70% 
40.97% 
36.49% 


1.37% 
1.44% 
1.13% 
.73% 


386,722 
482,731 
335,127 
177,270 


1.18% 
1.47% 
1.02% 
.54% 


WEST  SOUTH  CENTRAL   12,900,000  1,644,400  54.57%  7.19%  2,300,091  7.017c 


Arkansas   2,048,000  187,300  39.35%  .82%  239,870  .73% 

Louisiana   2,132,000  260,000  52.74%  1.14%  341,854  1.047c  \ 

Oklahoma   2,548,000  335,000  56.087o  1.467o  430,281  1.31% 

Texas   6,172,000  862,100  59.58%  3.77%  1,288,086  3.93% 


MOUNTAIN   3,792,000  636,200  69.32%  2.76%  1,084,225  3.317o 


Montana   539,000  91,700  67.35%  .40%  188,951  .57% 

Idaho   493,000  75,800  64.887o  .33%  139,536  .43% 

Wyoming   235,000  44,600  74.977o  .90%  82,029  .25% 

Colorado   1,071,000  206.600  75.877o  .19%  295,447  .90% 

New  Mexico   422,000  48,300  51.66%  .21%  87,583  .27% 

Arizona   412,000  62,500  66.39%  .27%  116,643  .36% 

Utah   519,000  85,000  72.66%  .37%  131,241  .40% 

Nevada   101,000  21,700  76.727o  .09%  42,795  .13% 


PACIFIC   8,839,000  1,962,200  84.12%  .59%  3,172,261  9.67% 


Washington   1,658,000  346,900  78.60%  1.52%  524,760  1.60% 

Oregon   1,027,000  216,400  77.297o  .957o  335.318  1.02% 

California   6,154,000  1,398,900  86.83%  6.12%  2,312.183  7.07% 


DOMINION  OF  CANADA   nO, 362, 833  '1,672,164  73.507o  100.0% 


Prince  Edward  Island   88,083  7,062  38.167o  .43% 

Nova  Scotia   512,846  58,905  54.55%  3.52% 

New  Brunswick   408,219  36,136  42.117o  2.16% 

Quebec   2.874,255  318.651  58.207o  19.067o 

Ontario   3,431,683  729,880  92.04%  43.65% 

Manitoba   700,139  133,875  88.067o  8.00% 

Saskatchewan   921,785  130,822  61.42%  7.827, 

Alberta   731,605  104.898  62.07%  6.27% 

British  Columbia   694,263  151,935  80.81%,  9.08% 


*  Estimated  by  U.  S.  Census  Bureau  as  of  July  1,  1937. 

•  Estimates  by  the  Joint  Committee  on  Radio  Research.  See  breakdowns  by  counties  in  this 
issue.  Figures  for  1937  were  to  be  issued  by  Joint  Committee  later  in  1938.  Regional  estimates 
by  Gallup  appeared  in  BROADCASTING,  Jan.  1,  1938;  new  state  estimates  by  Radio  Retailing 
in  BROADCASTING,  Feb.  1,  1938. 

2  These  percentages  were  calculated  as  follows:  Estimated  number  of  total  families  in  each 
state  was  derived  as  of  July  1,  :  935  by  dividing  the  estimated  total  population  as  set  forth  by 
the  Bureau  of  Census  by  the  average  number  of  persons  per  family  in  the  state  as  found  in  the 


1930  census.  The  numbers  of  radio  families  was  thus  expressed  as  a  percentage  of  the  former.. 
These  percentages  have  not  been  recalculated  on  a  1937  base  since  no  comparable  radio  set  datfl, 
are  available. 

5  U.  S.  Census  of  Business,  1935.    Retail  Distribution. 
*!  1931  Canadian  Census,  latest. 

'  As  of  January  1,  1937.  Estimates  by  Radio  Trade  Builder  in  cooperation  with  th« 
Radio  Manufacturer's  Association  and  the  Dominion  Bureau  of  Statistics. 
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POPULATION,  RADIO  HOMES  AND  RETAIL  TRADE 

United  States  and  Canadian  Totals  and  Percentages  from  Latest  Available  Sources. 


I 


UNITED  STATE 


NEW  ENGLAND 


Maine  

New  Hampshire 

Vermont  

Massachusetts.  . 
Rhode  Island .  . 
Connecticut .  .  .  . 


MIDDLE  ATLAN  / 


New  York ,  .  . 
New  Jersey  -  . 
Pennsylvania . 


EAST  NORTH  CI 


Ohio  

Indiana  

Illinois  

Michigan  

Wisonsin  

  t 

WEST  NORTH  C  ' 


Minnesota  .... 

Iowa  

Missouri  

North  Dakota.  . 
South  Dakota.  .  . 

Nebraska  

Kansas  


SOUTH  atlant: 


Maryland   , 

Delaware   ': 

District  of  Colun:  I 

Virginia   ' 

West  Virginia ... 

North  Carolina .  ,1 
South  Carolina .  ., 

Georgia  I 

Florida  i 


EAST  SOUTH  CE 


Kentucky  f 

Tennessee  , 

Alabama  

Mississippi  [ 


WEST  SOUTH  CE 


Arkansas . 
Louisiana . 
Oklahoma 
Texas  .  .  . 


MOUNTAIN 


Montana  

Idaho  

Wyoming  

Colorado  

New  Mexico .... 

Arizona  

Utah  

Nevada  


PACIFIC 


Washington 
Oreeon .... 
California .  . 


DOMINION  OF  Cr 

Prince  Edward  Isi  | 
Nova  Scotia .... 
New  Brunswick .  . 

Quebec  

Ontario  

Manitoba  

Saskatchewan .  . . 

Alberta  

British  Columbia  J 


*  Estimated  by , 
'  Estimates  by  th>. 

issue.    Figures  for  1937  _    _   ^  

by  Gallup  appeared  in  BROADCASTING,  Jan.  1,  1938;  new  state  estimates  by  Radio  Retailing 
in  BROADCASTING,  Feb.  1,  1938. 

2  These  percentages  were  calculated  as  follows:  Estimated  number  of  total  families  in  each 
state  was  derived  as  of  July  1,  lti3.5  by  dividing  the  estimated  total  population  as  set  forth  by 
the  Bureau  of  Census  by  the  average  number  of  persons  per  family  in  the  state  as  found  in  the 


»  U.  S.  Census  of  Business,  1935.    Retail  Distribution. 

<  1931  Canadian  Census,  latest. 

5  As  of  January  1,  1937.  Estimates  by  Radio  Trade  Builder  in  cooperation  with  tl« 
Radio  Manufacturer's  Association  and  the  Dominion  Bureau  of  Statistics. 
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BROADCASTING  •  Broadcast  Advertising; 


PACIFIC  TIME 


MOUNTAIN  TIME 


Day  Night 
'ower  Power 
Vatts)  (Watts) 


100 

500 

100 

,000 
,000 
,000 
100 


250 
100 
,000 
,000 
500 


250 

250 

500 

250 

250 

000 

100 
500 
500 
100 
000 

000 


250 
100 
500 
50 
250 
100 
000 

100 

250 
000 
000 
000 
OOO 
250 
OOO 
500 


100 

500 

100 

1,000 

50,000 
100 


100 
100 
500 


100 
100 

100 

100 

1,000 

100 
500 

"lOO 
5,000 

1,000 


100 
100 
500 
50 

100 

1,000 

100 

250 
tl.OOO 
5,000 
1,000 
1,000 

250 
1,000 

250 


CANADA 


Frequency 

Day 

Night 

in 

Power 

Power 

City 

Kilocycles 

(Watts) 

(Watts) 

ALBERTA 

Calgary 

CFAC  . 

...  930 

1,000 

1  000 

CFCN  . 

.  .  .  1030 

10,000 

10,000 

CJCJ  . 

.   .    .  690 

100 

Edmonton 

CFRN  . 

...  960 

100 

100 

CJCA  . 

.   .   .  730 

1,000 

1.000 

CKUA  . 

...  580 

500 

500 

Grande  Prairie 

CFGP  . 

.  .  .  1200 

100 

100 

Lethbridge 

CJOC  . 

...  950 

100 

100 

BRITISH  COLUMBIA 

Chilliwack 

CHWK  . 

...  780 

100 

100 

Kamloops 

CFJC  . 

.   .  .  880 

1,000 

1.000 

Kelowna 

CKOV  . 

...  630 

100 

100 

Prince  Rupert 

CFPR  . 

...  580 

50 

50 

Trail 

CJAT  . 

.  .  .  910 

1,000 

1  000 

Vancouver 

CBR 

1100 

5.000 

5,Q00 

CJOR  . 

.  .  .  600 

500 

500 

CKCD  . 

.  .  .  1010 

100 

100 

CKFC 

.  .  .  mo 

50 

50 

CKMO  . 

.  .  .  1410 

100 

100 

CKWX  . 

.  .  .  1010 

100 

100 

Victoria 

CFCT  . 

.  .   .  1450 

500 

500 

MANITOBA 

• 

Brandon 

CKX 

1120 

1,000 

1,000 

Flin  Flon 

CFAR  . 

.  .  .  1370 

100 

100 

Winnipeg 

CJGX  . 

.  .  .  1390 

100 

100 

CJRC  . 

.   .   .  630 

1.000 

500 

CKY 

910 

15,000 

15,000 

NEW  BRUNSWICK 

Fredericton 

CFNB  . 

.  .   .  550 

1,000 

500 

Moncton 

CKCW  . 

.  .  .  1370 

100 

100 

Saint  John 

CHSJ  . 

.   .   .  1120 

100 

100 

NOVA  SCOTIA 

Halifax 

CHNS  . 

...  930 

1,000 

1,000 

Sydney 

CJCB  . 

.  -   .  1240 

1,000 

1,000 

Woljville 

CKIC  . 

.    .    .  1010 

50 

50 

Yarmouth 

CJLS 

100 

100 

ONTARIO 

Brantford 

CKPC  . 

.   .   .  930 

100 

100 

Chatham 

CFCO  . 

.   .   .  630 

100 

100 

Cobalt 

CKMC  . 

.   .  .  1210 

50 

50 

Fort  Willia 

m-Port  Arthur 

CKPR  . 

.  .  .  730 

100 

100 

Hamilton 

CHML  . 

.  .  .  1010 

100 

100 

CKOC  . 

.  .  .  1120 

1,000 

600 

Kingston 

IS    """"  T 

Ano  ^  Jwn 

T  rmti 

1                XV  J"  Xl.l_l 

le  tsiaue  as 

rouna  in  the 

(  'oy — Aauto  I  ruue  Dtmatrr    in  uvoperatiun 
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Radio  Manufacturer's  Association  and  the  Dominion  Bureau  of  Statistics. 

BROADCASTING  •  Broadcast  Advertising 


Tour  yinger  Tips 


Broadcast  Stations  in  United  States  and  Canada 

(lirviJicd  to  January  1,  1U.1H) 

Exnlanation'  The  first  column  of  figiJreH  indicates  the  frequency  in  kilocycles,  the 
second  the  day  power  in  wattis,  the  third  the  night  power  in  watts.  Dagger  (t)  indi- 
cates conHtruction  pe  rmit,  v.rnwU-d  for  new  station.  An  asterisk  (*)  preceding  the 
(igures  indicate  "I'l:  i  m'  ' pt^rnnit  for  an  increase  in  power  or  a  frequency 
change  A  double  fi'iil^  J  indicates  a  footnote.  A  double  dagger  (J)  preceding 
the  figure  indicates  'hf-  ntation  is  operating  on  the  frequency  or  power  shown 
by  Hpecia!  authorixation.  Italicn  indicate  that  the  station  has  reported  that  it  does 
not  sell  time.  D— Station  operates  daytime  only. 


Fr4^u»nev       D«y  Night 
in  P»vier  Poieer 

KOoeyeUa    (WatU)  fWatU) 


WMKO  . 
''"w'jllY  . 

"  wa'i-a  , 

WHKA  . 
"'WHUII  , 

WJItD  . 

'"kcrj  . 

KHUN  , 

KOY  .  . 


.  1100— n 


KtlMA  .  . 

"'klcn' 

Kl  Dnnito 
KISI.I)  . 

fori  Hinllli 
KITW  . 

kt/is  . 


KAItIC  .  . 
1((I)II  .  . 
KMIA  .  . 

.  .  HBO 

.  .  ma 

T  ,-  IBCIO — . 

.  laoo— 

CAI.II'01 

Kl'MCI  ,  . 

"titia'.  ,  . 

.  III70 

'luisi. .  . 

,  lUDO 

KXO  ,  .  . 

KllCM  .  , 

.  im 

'Ic'IinH  . . 

KUJ  .  .  . 
l*<i<UI* 

KlUV  ,  . 
nix  llMth 

KI'OX  .  . 

■  'Smo 
.  HBO— 

.  laso 

KOKIl  .  . 

hmX 

KKIU4  .  , 
KI'-AO  .  , 
K  l'l  .  .  . 

.  UflO 

.  WHO 

.  mo 

.  IflOO 

.  m 

KK  Vn  ", 
Kl'Wll  ,  . 
KOKJ  ,  , 
KIIJ  .  ,  , 
KM  I'll  .  . 
KM'ni  ,  . 
KNX  .  .  . 
KIIKU  .  . 

,  !  lODD 

.  .  uso 
,  lion 

!  '.  110 

.  .  MO 
,  .  lOBO 

.  .  iiao 

KTHU  .  , 
Mouitr** 
KDON  .  . 


,  1040— D  HBO 
.    140—11  BBO 


KVOV  .  . 

KHOY  ,  . 
KPXU  .  , 


i.ono 

1,000 
1,000 
00,000 


TMO 
too 
ULooQ 

B.00O 


Frer^mncv  Day  Night 

in  PMner  Poictr 

CItu             KUo^vcUm  (WatUt  (WalU) 

"'ksRo",'  .  .  .  lilO— D  JM   

"'kodm  ....  noo— D  1,000   

KW(i                1100  100  100 

VI»1I* 

KTKC  ....  1100— D  260   

*KHUIf".'  .  .  .  1110— D  250   

COLOHADO 

^'kOIW  ....  im  100  100 
Col-M.ln  .Iprtnic. 

KVOn  ....  1170  1,000  1,000 

'kvki  izo  coo  soo 

KL7.  m  fi.OOO  1,000 

KOA  m  60,000  60,000 

KPOP  ....    I'O  soo  soo 

KVOD  ....    t20  EOO  EOO 

Kllfl'  .  .  .  ,  IMO  100  100 
r.„t,i\  JonHlon 

KVXJ  ....  1300  2S0  100 


KIDW  ,  . 
KUKK  .  . 


WNnO  . 

Vki.i  . 


W  "tl"-'" 

WDKL  . 
WILM  . 


1,000 


.  .  too— D 
.  ,  1100— D 


DISTIIlin'  av  COLUMUIA 
W..lili.ilon 

WJflV  ....  WOO  to.ooo 


Wl'LA  .  .  ,  , 


WKAT  .  .  , 
WDIIO  .  .  . 

w'cOA  .  .  . 

'wi^By")".". 


whVo  .  . 

tWOAU  . 


WORT  . 
W8»  .  , 


WKKU  , 
WUAX  . 
WKOA  . 
WTOO  . 


Fttnutnev      Day  Night 
in  Pomr  Fower 

KOoeyeU*    (W<UU>  (fVattt) 


tKOCr  ....  1200— D 
Idaho  Fall! 

KID  1J20 


KRIX;  .  .  . 

'k^xd  .  .  . 


.  .  1070— D 
.  .  1870— D 


WRRM  . 
WOHD  . 
WCPL  . 

wcnw  . 

WEDC  . 


WJJD  . 
WLS  .  . 
WMAQ  . 


WHFC  . 

wVm,  ,  . 

WKHB  ?". 
WTMv''!"' 

'wEnc)".  . 

"WOLS  .  . 

"wISdd  .  . 

WTAD  .  . 

wnoK  .  . 
'"whiIf"''. 

WTAX  '.  '. 
WDZ  .  .  . 

will.  .  . 


WHDU  . 


WGL  .  . 
WOWO  . 


tlxlUnapoll* 

wriiM  .  . 


WLUC  .  . 
(•»  Mhtuy 

WORC  .  . 


13T0— D  £10 


KOIL  .  . 

w'oo".'. 


IOTA 
»I0— O 


.  itso 
. .  ino 


KWU^  ....  itf|>_jj  lof 
UalBH 

J? ST  ....  itM  i^OM  1.0 

5.80  U»  S.MO  I 

Ihi^  ■ 

"•K^Til  ■  .  .  mo— D  WO 

\  (.Vnitrv.iu.,,  partnlt  autpMM 
.„K?Jln«  IIUr«tUm.J 

.  WkBB  .  .  .  .  it-xi  in  I 


KFNP  . 
KUA  .  . 


KGGF  .  . 
KGNO  . 

"kiul'^! 

KVGD  . 


KSAC  .  . 
KOAM  . 

*"ksal  .  . 

WIDW  . 
KANS  .  . 


WCKY  .  .  , 
''wLAp"  .  .  . 

"wave  .  . 

WHA3  .  . 
Mld>llr>bnr» 
tWLMU  .  . 

womV"  .  . 

WPAD   .  . 

'^'kalb'°  .  . 

KVOL  .  .  . 

KPLc"'''.'  . 

'(tMLB  .  .  . 

WBNO  .'  . 

WDSU  .  .  . 

WJBW  .  . 

WSMB  ,  . 

WWL . . , 

krmd'  .  . 


WCAO 
WCBM 
WFBR  . 


WJEJ  . 
WSAL  . 


WCOP  . 
WEEE  . 
WHDH  . 
WMEX  . 
WNAC  . 


W3AR  . 
"tWHAI  . 

wXa'w  . 

S'rw  B«lf>r. 
WNDH  . 

1WBRK  . 


730— D  1.000 


800— D 
ODO— D 


,  .  .  1200— D  260 
MASSACHUSETTS 


830— D 
1600 
12S0 

020— D 


1210— D 

6B0— D 


WJBK  . 
WJR  .  . 
WMBC  . 


Night 
(WatUt 


Frttpunct       Dajf  Night 
it  i'ow  Poto^ 

Ki^oeydit    (WatUt  (ffatU) 


15,000 
1.000 
S.000 


WOOD-WASH  1 


WJIM  .  . 
^WMFC  .  . 
WBEo'.  . 
WKBZ  .  . 

w'exl''.  . 

tWHAL  .  . 


.  960— D 
MIN.VESOTA 


KGDE  ....  1200 


KSTP  . 
WCCO  . 
WDGY  , 
WLB  . 


WFOR  ,  . 
WJDX  .  . 


Cpo  Clr.rdc. 

KFVS  .  .  . 


WSNJ  . 


WTNJ  . 
Zarrpkalh 


KLAH  .  . 
CloH. 
KICA  .  . 

"^"kawm  .  . 

"tKWEW  . 

"kgfl  .  . 
"kbqa  .  . 


WMBO  , 

"wnbf"" 


WLTH  . 
WUBQ  . 
WVFW  . 

WBEN  . 

WBNY  . 

WEBR  . 

WGR  .  . 

WSVS  .' 

WCAD  . 

'  WESG  . 

WGBB  . 

WJTN  . 

WGNY  . 

Vabc  . 
WBIL  .  , 
WBNX  . 


K.t^n,  Cilr 
KCMO  .  . 
KMBC  .  . 
KXBY  .  . 
WDAF  .  . 
WHB  .  .  . 
WREN  .  . 

^'tKPBu'"". 
St.  Joicpb 
KFEQ  .  . 

\fuo  .  . 

KMOX  .  . 
KSD  .  .  . 
KWK . . . 
tKXOK  .  . 
WEW  .  . 
WIL  .  .  . 
WTMV  .  . 


KPFA  .  . 
KGEZ  .  . 


5,000 
5,000 
1,000 


.  560— D  6 
SIONTANA 


G,000 
£,600 


KGVO  . 
KGOx".' 


WJAG  . 

kgnf'! 


WLNH 
WFKA  . 
WBEB  . 


WINS  .  , 
WJZ  .  . 
WMCA  . 
WNEW  . 
WNYC  . 
won  .  . 
WOV  .  . 
WQXR  . 
WWRL  . 

WHDL  .  . 

WMFP  . 

"wham  . 

WHEC  . 
WSAY  . 

WNB2  °  ' 

WGY  .  . 

"^wraii  . 

WSYR- 
W3YU  . 

WHAZ  .  . 

WIBX  .  . 

WFAs''."'. 


WSOC  .  , 
"wDNC  .  , 

■l[«fa  Point 
WMFR  .  . 

WFTC  .  . 

weed""" 

WMFD*?  . 
WGTM  . 

WSJS  .' 

I^YR  .  .  . 
KDLR  .  .  . 
WDAY  .  .  . 

'  kfjm".  .  . 
"i^Mc".  .  , 

KGCU  .  .  . 
kLpm  .  .  . 


NEW  YORK 

.  1370  260 
.  1430  1,000 

.  1310  100 


,  tItO — D  5 
.  t860— D  1.0 
.  1210  1 


60,000 
1,000 


.  1210— D 
.  1200—0 


.  .  1S70— D  lofl 
.  .  ISIO— D  loo 

■  ■  260 

■  ■  »»0  100 
NORTn  DAKOTA 


G60 


6.00 


Frtqutucy       Dny  Night 


6,000 
100 
5.000 


WICA  . 
WHBC  . 


WCKY  . 
WKRC  '. 


WCLE  . 
WGAR  . 
WHK  . 
WTAM  . 


WCOL  .  .  .  . 
WHKC  .  .  .  , 
WOSU  .  .  .  . 

WHIG  .  .  .  . 
WSMK  .  .  .  . 

^'w'bly  .  .  .  . 

WPAY  .  .  .  , 
tWTOL 

WKBN™  .  .  . 

^°WALR  .  .  ,  . 

*KADA  .  .  .  . 

KVSO  .  .  .  . 
Elk  Clly 

KASA  .  .  .  . 
Enid 

KCRC  .  .  .  . 

KBIx".  .  .  , 

'^HWAD  .... 
OklBhoin.  CUr 

KFXR  .  .  .  . 

KOMA  .  .  .  . 

KTOK  .  .  .  . 

WKY  

Okmolir^ 

KHBG  .  .  .  . 


KAST  . 
CorvaUia 
KOAC  . 

KOBE  . 

KFJI  . 

tKLBM  ! 

KOOS  . 

KMED  . 

KALE  . 

KBPS  . 
KEX  .  . 
KGW  .  . 


KRNIt  ....  IGOD  26< 

KSLM  ....  1370  tOi 

PENNSYLVANIA 

WOBA-WSAN  1440  GOi 

WFBG  ....  1810  101 

WEST  ....  1200  26( 

'  WLEU  ....  U20  26( 

WHJB  ....  620— D  250 
IrovB  Cilv 

WSAJ  ....  1310  100 


KYW  . 
WCAU 
WDAS  . 
WFIL  . 


WPEN  . 
WTEL  . 
Pliubarsh 
KDKA  . 
KQV  .  . 
WCAK  . 

WJA8  . 
WWSW  . 


WGBI  . 
WQAN  . 

WKOK  . 


'work  . 


•1.000 
6,000 
U»0 


FrtijumeTf  Daw 
in  Pom 

SOITTB  CAROLINA 


Night 
Potwri 


WAIM  .  . 
WCSC    .  . 

'^'wi's'''  .  . 

WOLS  .  . 
"wFBc'  .  . 

"wspa'^. 


KFDY  . 
KGDY  . 


.  1340— D 

.  630— D 


VermUlion 
KUSD  . 

kwtn". 

^'wNAX  . 


WNOX  .  . 
WROL  .  . 
MomphU 
WHBQ  .  . 
WMC  .  .  . 
WMPS  .  . 
WREC  .  . 


WLAC  . 
WSIX  . 
WSM  .  . 


KRBC  . 
KGNC  . 


KFDM  . 
Big  Spring 
KBST  .  , 


KRLD  . 
WFAA 
WRR  .  . 


KI.UF  .  . 

°KPRC  .  . 
KTRH  .  . 
KXYZ  ,  . 
Kilsnrc 

KOCA  .  . 

kFbo  .  . 

KFYO  .  . 
tKHBA  .  . 
KRLH  .  . 
KNET  ,  . 


1S70— D  250 


.  131ft— D 
.  1420— D 
.  1420 — D 


KPAC  .... 

KGKL  .  .  .  . 

KABc"!  .  . 
KMAC  .... 
KONO  .... 
KTSA  .... 
WOAI  .... 
Sban-an 

KRRV  .... 

Tn.pl. 

KTEH  .... 

'kcmc'.  .  .  . 
KOKn  .... 
WACO  .  .  .  .  : 

KRGV  .  .  ,  .  1 
"KOKO'  .  .  . 
[**AsUmHimI  la 


D  JM 


Freotitnev 
irrAH 


Day  Night 
,n  Paipir  Poietr 

KUoevtUt    (WatU)  (IVallt) 


KEUB 
■lall  Lak» 

KOYL 


WCAX 
WSYB  . 


WSVA 

''wlv'a' 


WMRll  ,  . 
WllNL  .  . 
WRTD  .  . 


KXRO  .  . 


.  1420 

.  ISBO  1 
•6 

.  1130  60 
.  IGOO 

VKRMONT 


.  1380— D 
.    66i>— D 


.  Iil70 
.    660— D 


KOMO  . 
KRSC  . 
KTW  .  , 
KXA  ,  . 
Spphana 


KMO  . 
KVI  . 

Kl'j  .' 


.  1370 
.  050 
tTlO 


WHI8  . 

harlnaon 
WCHS  . 

WBLK  . 

wm'mn  . 

WSAz"? 


WEAU  . 
•nd  ilii  t.. 
KFIZ  .  . 

WTAQ  .' 

Ian><*llU 

WOLD  . 


WTMJ  .  ,  ,  . 

"wfTni;  .  .  .  . 

'WRJN  .  .  .  . 
V/liS" .  .  .  . 


CANADA 


ALBERTA 


NtgM 
(Watt*) 


loiooo 

100 
1.000 


CFGP 

LrlhbrldKi 
CJOC  . 


BRITISH  COLUMBIA 


CKOV 

"^cfpr". 

Trail 
CJAT  . 


cjon  . 

CKCD  . 
CKFV  . 


CKWX  1010 
CFCT  ....  1450 


OKX  .  . 

cfar". 

WInnlprii 
CJGX  . 
CJRO  . 
CKY  .  . 

^'cfnb",", 

CKCW  . 
"cHSj"''."  . 


ckic 


MANITOBA 
■  1120  t, 


Klni.lon 

OPHO  .  .  .  , 
KIrkland  Lakn 

OJKL  .  ,  .  . 


*^^Dn#  . 


CKCR  , 
Laiiiloi. 
CKPI,  . 

"oFCl'l** 


OFLU  .  , 
Si.  <:alliarli 

CKTH  . 
.H.iili  Hif.  f 

cjk;  .  , 
"('kh3  .  . 

CK<"»  .  . 


oKi.w  . ; 

CKNX  .  . 


Cites  .  . 

Hull 

CKCH  .  . 

Munlraal 

ORK  .  .  , 

CDlf  .  .  , 

CPOP  .  . 

CHLP  .  , 

CKAO  .  . 


CHRC  . 
CKCV  . 

cncK  . 

CJDR  .  , 
CHLT  . 

Tbr»  ni.a* 
ClILN  , 

"cHAo'T  , 
P'In»  All», 
CKOI  ,  , 


100 

.  RKO 
.  1010 

too 

100 
100 

IBUO 

100 

12  lu 

noo 

7H0 

1,000 

N20 

lUO 

00,000 

auo 

10,000 

D80 

100 

noo 

1,000 

lONO 

6,001} 

KDWAIID 

IHLANII 

la'io 

'"go 

I4S0 

60 

60,000 
D.OOO 
600 
100 
6,000 


.  .  1430  101 
HABKATrilRICAN 


CFQC 
CJOX  . 


I 

I 

J 

I 

I 

\ 

I 

i 


When  you  deal  with 
Hearst  Radio,  you 
deal  with  one  or- 
ganization from  the 
time  your  order  is 
placed  until  the 
final  Program  is 
Broadcast. 

One  point  of  contact 
and  service  for  10 
Major  Markets. 


HEARST  RADIO 

Serving  the  Public  Interest 

NEW  YORK    •    CHICAGO   •   SAN  FRANCISCO    •   LOS  ANGELES 

Executive  Offices 
20  EAST  57th  STREET     •     NEW  YORK 


Census  of 

Radio  Homes  in  the  United  States  by  States  and  Counties 

(As  of  January  1,  1936) 

(As  prepared  by  Joint  Committee  on  Radio  Research  of  Association  of  National  Advertisers,  American 
Association  of  Advertising  Agencies  and  National  Association  of  Broadcasters: — July  1,  1936) 

MEMBERSHIP  OF  JOINT  COMMITTEE 


FOR  THE  NAB 

James  W.  Baldwin 

NAB  Managing  Director 
Hugh  K.  Boiee 

CBS  sales  vice  president 
Roy  C.  Witmer 

NBC  sales  vice  president 
Arthur  B.  Church 

Manager,  KMBC.  Kansas  City 
J.  O.  Maland 

Manager,  WHO,  Des  Moines 


Chairman :  John  Benson.  President,  AAAA 
Secretary  :  Paul  F.  Peter,  420  Lexington  Ave.,  New  York  City. 

FOR  THE  AAAA 

John  Benson 

President,  AAAA 
L.  D.  H.  Weld 

McCann-Erickson  Inc. 
George  Gallup 

Young  <&  Ruiicam  Inc. 
Chester  La  Roche 

Young  <t  Ruhicam  Inc. 
Frederick  C.  Gamble 

Executive  Secretary,  AAAA 


FOR  THE  ANA 

Paul  B.  West 

President,  ANA 
M.  H.  Leister 

Sun  Oil  Co. 
Stuart  Peabody 

The  Borden  Co. 
D.  P.  Smelser 

Procter  &  Gamble  Co. 
Chester  Lang 

General  Klertric  Co. 


TECHNICAL  SUBCOMMITTEE  WHICH  DRAFTED  COUNTY  FIGURES 


L.  D.  H.  Weld,  chairman 
McCann-Erickson  Inc. 

George  Gallup 

Young  &  Ruhicam  Inc. 


D.  E.  Robinson 

Federal  Advertising  Agency 

D.  P.  Smelser 

Procter  &  Gamble  Co. 


Jiimes  W.  Baldwin 

National  Association  of  Broadcasters 

Hugh  M.  Beville  Jr. 

National  Broadcasting  Co. 


Arthur  W.  Lehman 

Association  of  National  Advertisers 

John  W.  Karol 

Columbia  Broadcasting  System 


Alabama 

Total  Radio  Homes:  258.000 

Autauffs    1,300 

Baldwin    2,300 

Barbour    2,500 

Bibb    1,400 

Blount    1,700 

Bullock    1.400 

Butler    2.400 

Calhoun    5.900 

Chambers    2.700 

Cherokee    1.200 

tChilton    2.000 

Choctaw   !_.  1.100 

Clarke    2.000 

Clay    1.300 

,|CIebume   800 

Coffee    2.300 

IColbert    2.700 

'Conecuh    1.800 

Coosa   800 

j  Covington    3.500 

J  ICrenshaw   1.800 

j  Cullman    3.500 

toale   1.700 

I  [Dallas    5.600 

©e  Kalb   2.800 

1  (Elmore    2.700 

fEscambia    2.800 

i  tetowah   6,800 

j  Payette   1.300 

(Franklin    2.000 

I  tEeneva    2.100 

I  Greene    1.300 

(iPale    1.600 

ijWenry    1,500 

IHouston    4.300 

j  ffackson    2.600 

I  Jefferson   62.100 

Lamar   1.200 

Lauderdale   4.500 

Lawrence   1.600 

iOee   3. BOO 

Limestone    2.700 

'-owndes   1.300 

*facon    2.000 

Madison    6.300 

Warengo   2.600 

Warion    1.700 

iWarshall   3.200 

'"Tobile   19.300 

konroe    2.000 

'Wonteomery    15.400 

jjoreran   4.800 

Perry   1.900 

pVkens   l.fion 

pke    2.800 

WandolDh    2.000 

Russell    1.900 

ft.  Clair   l.SOn 

Shelby    2.200 

tumter    l.snn 

"alladeea    4. 900 

"allanoosa    2.500 

"iis'-aloosa    6.700 

^«^a1ker    5.100 

Washington   1.000 

t^ilcox   1,600 

Pinston    i.suO 

Arizona 

'otal   Radio   Hornes:  6Z,500 

i'.pache   1.400 

liochise    4.900 

Inconino   2.500 

;Hla    3.000 

.iraham   1,200 


Arizona  (Cont'd) 

Greenlee    700 

Maricopa    25.500 

Mohave    1.000 

Navajo    2.700 

Pima    9.400 

Pinal    2.100 

Santa  Cruz   1.300 

Yavapai    4.200 

Yuma    2.600 

Arkansas 

Total  Radio  Homes:  187.300 

Arkansas    2.700 

Ashley   2,100 

Baxter    700 

Benton    3.900 

Boone    1,800 

Bradley    1,800 

Calhoun    600 

Carroll   1,600 

Chicot    2.000 

Clark   2.500 

Clay    2.100 

Cleburne   800 

Cleveland    900 

Columbia    2,300 

Conway   1.800 

Craighead   4.900 

Crawford    1.900 

Crittenden    3.100 

Cross    2.100 

Dallas    1,300 

Desha    2,000 

Drew    1,600 

Faulkner   2.600 

Franklin   1.200 

Fulton    700 

Garland   5.900 

Grant    700 

Greene   2.300 

Hempstead   2.800 

Hot  Spring   1.400 

Howard   1.600 

Independence    2.200 

Izard    800 

Jackson   2.400 

Jefferson    7.200 

Johnson    1,600 

Lafayette    1,300 

Lawrence   1,800 

Lee    1,900 

Lincoln    1,400 

Little  River   1,100 

Logan    2,000 

Lonoke    2,600 

Madison    900 

Marion    500 

Miller    3.800 

Mississippi   6.900 

Monroe    1.700 

Monteomery    700 

Nevada    1.600 

Newton   600 

Ouachita   3.300 

Perry   400 

Phillips    4.600 

Pike   800 

Poinsett    2.300 

Polk    1.400 

Pope    2.500 

Prairie    1,200 

Pulaski    24.900 

Randolph    1.300 

St.  Francis    2.900 

Saline    1,200 

Scott    1,000 

Searcy    700 


Arkansas  (Cont'd) 

Sebastian    9.600 

Sevier    1.300 

Sharp    700 

Stone    500 

Union   —  7,000 

Van  Buren    700 

Washington   5.900 

White   3,400 

Woodruff    1.800 

Yell    1,500 

California 

Total  Radio  Homes:  1,398,900 

Alameda  132,100 

Alpine    20 

Amador    1,600 

Butte   7,200 

Calaveras    730 

Colusa   2,200 

Contra  Costa   13,500 

Del  Norte    910 

Eldorado   1,500 

Fresno   32,100 

Glenn    2,300 

Humboldt   7,900 

Imperial    9,700 

Inye   1,100 

Kern   17,600 

Kings    4,400 

Lake    1,200 

Lassen   2,880 

Los  Angeles   592,800 

Madera    2,400 

Marin    9,300 

Mariposa    670 

Mendocino    3,900 

Merced    6,100 

Modoc    990 

Mono    200 

Monterey   13,200 

Napa   4,900 

Nevada    3,000 

Orange   21,900 

Placer    4,800 

Plumas    1,100 

Riverside   14,300 

Sacramento    33,400 

San  Benito   2,200 

San  Bernardino   25,900 

San  Diego    54,300 

San  Francisco   170,000 

San  Joaquin    22,300 

San  Luis  Obispo   6,700 

San  Mateo  18,600 

Santa  Barbara   16.900 

Santa  Clara   38,400 

Santa  Cruz   9,100 

Shasta   3,200 

Sierra    300 

Siskiyou    4,500 

Solano   7,800 

Sonoma   16.300 

Stanislaus  12.700 

Sutter    1,700 

Tehama   2,700 

Trinity    380 

Tulare  12,900 

Tuolumne   1,600 

Ventura   11,300 

Yolo    4,300 

Yuba    3,000 

Colorado 

Total  Radio  Homes:  206,600 

Adams    3,000 

Alamosa    1,910 


Colorado  (Cont'd) 

Arapahoe   3,600 

Archuleta   460 

Baca    1,160 

Bent   1,260 

Boulder    7,600 

Chaffee    1,720 

Cheyenne    460 

Clear  Creek   460 

Conejos    920 

Costillo    460 

Crowley    690 

Custer    230 

Delta    2,600 

Denver    73,800 

Dolores    120 

Douglas    500 

Eagle   580 

Elbert    800 

El  Paso    13.100 

Fremont   3,200 

Garfield   1,840 

Gilpin    260 

Grand    460 

Gunnison    1,040 

Hinsdale   80 

Huerfano    2.100 

Jackson    340 

Jefferson   3.400 

Kiowa    350 

Kit  Carson    1,380 

Lake    1.270 

La  Plata   2.400 

Larimer    6.800 

Las  Animas   4.900 

Lincoln    1.160 

Logan    3.70B 

Mesa    5.60" 

Mineral   120 

Moffat   800 

Montezuma    1.040 

Montrose    2,300 

Morgan   3,300 

Otero   4,400 

Ouray    350 

Park    460 

Phillips    1,270 

Pitkin    230 

Prowers    2,200 

Pueblo    14,000 

Rio  Blanco   460 

Rio  Grande   1,700 

Routt   1.500 

Saguache    800 

San  Juan   350 

San    Miguel    350 

Sedgwick   •-  920 

Summit   230 

Teller   —  920 

Washington    1.158 

Weld   -   10.000 

Yuma    2.070 

Connecticut 

Total  Radio  Homes:  372.200 

Fairfield    90.300 

Hartford   98.500 

Litchfield   19.600 

Middlesex   11.600 

New  Haven   106.100 

New  London   27.400 

Tolland    6.20fl 

Windham   12,500 

Delaware 

Total   Radio   Homes:  47,100 

Kent    5,100 

New  Castle   86.000 

Sussex   7,000 


District  of  Columbia 

Total  Radio  Homes:  125,800 

Florida 

Total  Radio  Homes:  233,900 

Alachua    4,400 

Baker    600 

Bay    1,600 

Bradford    800 

Brevard   1,900 

Broward    3.200 

Calhoun    600 

Charlotte    600 

Citrus    500 

Clay   600 

Collier   300 

Columbia    1,300 

Dade    35.800 

De  Soto    1,200 

Dixie    600 

Duval    30.800 

Escambia    8,200 

Flagler    300 

Franklin   600 

Gadsden   '   2,600 

Gilchrist    300 

Glades    300 

Gulf    200 

Hamilton    700 

Hardee    1,100 

Hendry    500 

Hernando   600 

Highlands   1,600 

Hillsborough    28.100 

Holmes    700 

Indian  River   800 

Jackson   2,800 

Jefferson   900 

Lafayette   300 

Lake    3,300 

Lee   2.500 

Leon    3,500 

Levy    800 

Liberty    200 

Madison    1.200 

Manatee    3.600 

Marion    3,700 

Martin   700 

Monroe    1,600 

Nassau    800 

Okaloosa   700 

Okeechobee    400 

Orange    10,400 

Osceola    1,000 

Palm  Beach   10.200 

Pasco   1,200 

Pinellas   16.500 

Polk   11.900 

Putnam   2.200 

St.  Johns   2.900 

St.  Lucie   1.300 

Santa  Rosa   1.100 

Sarasota   2.400 

Seminole   2.500 

Sumter    800 

Suwannee   1.300 

Taylor   1.200 

Union    400 

Volusia    7,300 

Wakulla    300 

Walton    1,100 

Washington   900 

Georgia 

Total  Radio  Homes:  S3i,500 

Appling    1,100 

Atkinson   600 

Bacon    600 


Georgia  (Cont'd) 

Baker    800 

Baldwin    2,300 

Banks    600 

Barrow    1,100 

Bartow    2,400 

Ben  Hill   1,500 

Berrien    1,100 

Bibb   14,200 

Bleckley    800 

Brantley   400 

Brooks   1,600 

Bryan    400 

Bulloch    1,900 

Burke    2,300 

Butts    900 

Calhoun    900 

Camden   600 

Campbell   (Incl.  in  Fulton) 

Candler   700 

Carroll   8.100 

Catoosa   600 

Charlton   400 

Chatham   18,900 

Chattahoochee   300 

Chattooga   1,600 

Cherokee   1,700 

Clarke   6,200 

Clay   600 

Clayton   800 

Clinch    600 

Cobb    3,600 

Coffee    1,600 

Colquitt    3,100 

Columbia    600 

Cook    1,000 

Coweta    2,600 

Crawford    400 

Crisp    2,000 

Dade    200 

Dawson   200 

Decatur    2,000 

De  Kalb    9,400 

Dodge    1,800 

Dooly   1,300 

Dougherty    3,700 

Douglas   900 

Early   1,200 

Echols   200 

Eflingham    700 

Elbert    1,800 

Emanuel   2,000 

Evans    600 

Fannin    800 

Fayette   600 

Floyd   7,600 

Forsyth   600 

Franklin   1,200 

Fulton   68,300 

(Incl.  Campbell  &  Milton) 

Gilmer    400 

Glascock    860 

Glynn    2,800 

Gordon    1,400 

Grady    1,500 

Greene    1,100 

Gwinnett    2,300 

Habersham   1,200 

Hall    3,800 

Hancock   900 

Haralson    1,100 


Harris 


800 


Hart    1,200 


Heard 


600 


Henry    1,200 

Houston    900 

Irwin    800 

Jackson    1,700 


Jasper 
Jeff  Davis 
Jefferson  - 


700 
700 
1,600 
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Georgia  (Cont'd) 

Jenkins   1,000 

Johnson    900 

Jones   BOO 

Lamar    900 

Lanier   300 

Laurens   3,000 

Lee   500 

Liberty    500 

Lincoln   STTO 

Long    300 

Lowndea   3,800 

Lumpkin    400 

McDuffie   900 

Mcintosh    500 

Macon   1,300 

Madison    1,100 

Marion    600 

Meriwether    1,800 

Miller    600 

Milton    (Incl.   in  Fulton) 

Mitchell    1,700 

Monroe    1,000 

Montgomery    700 

Morgan   1,100 

Murray    500 

Muscogee    12.700 

Newton   1,900 

Oconee    400 

Oglethorpe   800 

Paulding    800 

Peach    1,100 

Pickens   800 

Pierce    900 

Pike    700 

Polk   2,800 

Pulaski    800 

Putnam    700 

Quitman   200 

Rabun    500 

Randolph    1,400 

Richmond   13,500 

Rockdale    600 

Schley    400 

Screven   1,500 

Seminole    500 

Spalding   3,300 

Stephens   1,200 

Stewart    900 

Sumter    2,800 

Talbot   600 

Taliaferro    400 

Tattnall    900 

Taylor   900 

Telfair   l,40o 

Terrell    1,500 

Thomas   3,500 

Tift   1,700 

Toombs   1,600 

Towns   200 

Treutlen    600 

Troup    5,300 

Turner    900 

Twiggs    600 

Union    300 

Upson    2,300 

Walker    2,300 

Walton    1,800 

5^are    3,709 

Warren    800 

Washington   2  100 

Wayne    1,100 

Webster    300 

Wheeler   50o 

White    300 

Whitiield    2,600 

Wilcox   900 

  1.300 

Wilkinson   700 

Worth    1.400 

Idaho 

Total   Radio   Homes:  75.800 

Ada    8,900 

Adams   40  o 

Bannock   6,200 

Bear  Lake   1,200 

Benewah   800 

Bingham   2  400 

Blaine    600 

Boise    200 

Bonner    1,700 

Bonneville    3.400 

Boundary   700 

Butte    220 

Camas    210 

Canyon    5,40n 

Caribou   400 

Cassia   2,100 

Clark    120 

Clearwater   900 

Custer    440 

Elmore    90n 

Franklin   1.300 

Fremont   l,20ri 

Gem    I'nnn 

Sooding   1,000 

Idaho    l.eoo 

Jefferson   900 

Jerome    1,1  On 

Kootenai   2.600 

Latah   3,600 

Lemhi    700 

Lewis   900 

Lincoln    BOO 

Madison    1.360 

Minidoka    1.200  I 


Idaho  (Cont'd) 

Nez  Perce   4,400 

Oneida    700 

Owyhee   300 

Payette   1,400 

Power    600 

Sheshone    3,500 

Teton   400 

Twin  Falls   6.300 

VaUey    600 

Washington   1,500 

Yellowstone  National 

Park    10 

Illinois 

Total  Radio  Homes :  1,67J,,S00 

Adams   15.000 

Alexander    4,100 

Bond    2,900 

Boone    3,800 

Brown   1,700 

Bureau    7,100 

Calhoun    1,000 

Carroll    4.600 

C&S3   3.400 

Champaign    15,200 

Christian    7,500 

Clark    3.500 

Clay   3.000 

Clinton    3,300 

Coles    8,000 

Cook    908,300 

Crawford    4,600 

Cumberland   1,300 

De  Kalb    8.700 

De  Witt   3.500 

Douglas    3.400 

Du  Page   22.200 

Edgar    4.700 

Edwards   1,400 

Effingham   4,500 

Fayette   3,600 

Ford   3,500 

Franklin   8,100 

Fulton   9,000 

Gallatin    1,400 

Greene   3,400 

Grundy   3,800 

Hamilton    1,800 

Hancock    5,300 

Hardin    700 

Henderson    1,200 

Henry    11.100 

Iroquois    6,300 

Jackson    6,200 

Jasper    1,800 

Jefferson    4,800 

Jersey    2,300 

Jo  Daviess   4.200 

Johnson    1,100 

Kane    29,700 

Kankakee   10,600 

Kendall   1.900 

Knox    13.900 

Lake    24.300 

La  Salle   22,500 

Lawrence   4.000 

Lee    7.400 

Livingston    8,100 

Logan    6.000 

McDonough    7,200 

McHenry    8.500 

McLean   18.900 

Macon    20,200 

Macoupin    8,000 

Madison    28,100 

Marion    7,800 

Marshall   2,600 

Mason    3.800 

Massac    2,000 

Menard   1,900 

Mercer   4.000 

Monroe    2,900 

Montgomery    6,700 

Morgan   8,000 

Moultrie    2.200 

Ogle    6.400 

Peoria   32.300 

Perry    4,000 

Piatt    2.700 

Pike   3.800 

Pope   l,o»0 

Pulaski    1,800 

Putnam   900 

Randolph    5.200 

Richland   3,200 

Rock  Island    21,700 

St.   Clair    32.300 

Saline    6,700 

Sangamon    26.300 

Schuyler   2.000 

Scott    1,500 

Shelby   5. 100 

Stark    2.000 

Stephenson    10.500 

Tazewell    8.800 

Union    3,186 

Vermilion    18.100 

Wabash    2,600 

Warren   5,300 

Washington   3,300 

Wayne    2,800 

White    3,309 

Whiteside   9.500 

Will    21.900 


Illinois  (Cont'd) 

Williamson    7.500 

Winnebago    27,900 

Woodford    4.400 

Indiana 

Total  Radio  Homes:  616.800 

Adams   3,000 

Allen    34,900 

Bartholomew   5,200 

Benton    2.000 

Blackford    2,100 

Boone    4,600 

Brown   400 

Carroll    3,000 

Cass    7,000 

Clark   4.500 

Clay    4,100 

Clinton    6,900 

Crawford    900 

Daviess    2,700 

Dearborn    3,600 

Decatur   3.100 

De  Kalb   4,000 

Delaware    13,100 

DuBois    3,300 

Elkhart   15,000 

Fayette    3,700 

Floyd   6,600 

Fountain    2,800 

Franklin    2,000 

Fulton   3.500 

Gibson   5.200 

Grant    10,800 

Greene   4,100 

Hamilton    4,000 

Hancock    3,200 

Harrison    2,500 

Hendricks   3,300 

Henry    6,100 

Howard   7,700 

Huntington    6,000 

Jackson   3,600 

Jasper   2,200 

Jay    5,100 

Jefferson    3,200 

Jennings    1,500 

Johnson    3,100 

Knox    7,600 

Kosciusko   5,500 

Lagrange   2,200 

Lake    46,100 

La  Porte    12,600 

Lawrence   4,800 

Madison    15,700 

Marion    102,900 

Marshall    4,500 

Martin    1,000 

Miami    5.500 

Monroe    6,100 

Montgomery    5,500 

Morgan   3,000 

Newton   1,900 

Noble    3,900 

Ohio    600 

Orange    2,000 

Owen    1,600 

Parke    2,600 

Perry    2,000 

Pike   1,900 

Porter   4,400 

Posey   2,700 

Pulaski    1,800 

Putnam   3,600 

Randolph    4,900 

Ripley   3,000 

Rush    3,600 

St.  Joseph   29.400 

Scott    900 

Shelby   4.700 

Spencer   2,100 

Starke   1,600 

Steuben   2,300 

Sullivan    4,200 

Switzerland    1,200 

Tippecanoe    11,700 

Tipton   2.800 

Union    1,600 

Vanderburg   24,300 

Vermillion    2,900 

Vigo    21.300 

Wabash   4.800 

Warren   1,100 

Warrick    2,600 

Washington   2,090 

Wayne   11,100 

Wells    2.900 

White    2,960 

Whitley   3,000 

Iowa 

Total  Radio  Homes:  SOS,  100 

Adair    2,500 

Adams   l,9O0 

Allamakee    2,800 

Appanoose   3,800 

Audubon   2,100 

Benton    4.600 

Black  Hawk   15.900 

Boone    4.900 

Bremer    3,400 

Buchanan   3,2tJ0 

Buena  Vista   3.800 

Butler    3,100 

Calhoun    2,6011 

Carroll    5,180 

Cass    5.000 


Iowa  (Cont'd) 

Cedar    3,200 

Cerro  Gordo    8,600 

Cherokee   3,400 

Chickasaw    2,200 

Clarke   1,900 

Clay    3,600 

Clayton   4,200 

Clinton    9,800 

Crawford    3,600 

Dallas    4,900 

Davis   2,100 

Decatur   2,100 

Delaware    2,600 

Des  Moines    8,400 

Dickinson   2,000 

Dubuque   13,500 

Emmet    2,700 

Fayette   5,400 

Floyd   3,400 

Franklin   2,400 

Fremont    2,300 

Greene    3,200 

Grundy    2,400 

Guthrie   3,400 

Hamilton    3,600 

Hancock   2,400 

Hardin    4,700 

Harrison   3,900 

Henry    3,100 

Howard    2,700 

Humboldt   1,800 

Ida    2,200 

Iowa    3,300 

Jackson    3,700 

Jasper   5,700 

Jefferson    3.100 

Johnson    7,900 

Jones   3,200 

Keokuk    3,500 

Kossuth   4,500 

Lee   9,000 

Linn    21,800 

Louisa   1,800 

Lucas    3,100 

Lyon    2.400 

Madison    2.400 

Mahaska    5.200 

Marion    4.400 

Marshall    7.700 

Mills    2.200 

Mitchell   2,600 

Monona   2.600 

Monroe    2.000 

Montgomery    4.100 

Muscatine   6.800 

O'Brien   3.900 

Osceola    1.700 

Page    6.200 

Palo   Alto    2,800 

Plymouth    4,200 

Pocahontas   2,500 

Polk    44,400 

Pottawattamie    14,160 

Poweshiek    4,100 

Ringgold    1,900 

Sac    3,200 

Scott    18,200 

Shelby   3,300 

Sioux   4,700 

Story   7,100 

Tama   4,300 

Taylor   2,800 

Union    3,300 

Van  Buren    2.500 

Wapello   9.000 

Warren   3.100 

Washington   4.500 

Wayne   2.500 

Webster    8,900 

Winnebago   2,600 

Winneshiek    3,800 

Woodbury   24.600 

Worth    1.80n 

Wright    3.800 

Kansas 

Total  Radio  Homes:  SiS.OOO 

Allen    3.300 

Anderson    2.000 

Atchison   4.200 

Barber    1,600 

Barton   4.200 

Bourbon    4.100 

Brown    3,600 

Butler    5,400 

Chase    1,100 

Chautauqua   1,500 

Cherokee    4,500 

Cheyenne    1,100 

Clark    —   800 

Clay    3,000 

Cloud    3.100 

Coffey    2,300 

Comajiche   1,000 

Cowley    7,700 

Crawford    9,200 

Decatur   1,500 

Dickinson   5,509 

Doniphan    2,100 

Douglas   5,000 

Edwards   1.200 

Elk    1,200 

Ellis   2,800 

Ellsworth    2,000 

Finney   2,100 


Kansas  (Cont'd) 

Ford    3,900 

Franklin    4,300 

Geary    3,100 

Gove    700 

Graham   800 

Grant    400 

Gray    700 

Greeley    200 

Greenwood    3,200 

Hamilton    500 

Harper    2.400 

Harvey    4.300 

Haskell    300 

Hodgeman    600 

Jackson   2,200 

Jefferson   1,900 

Jewell    2,400 

Johnson    4,300 

Kearny    400 

Kingman    2,000 

Kiowa    800 

Labette   6,000 

Lane    700 

Leavenworth   7,100 

Lincoln    1,600 

Linn    2,200 

Logan    700 

Lyon    6,400 

McPherson   5,500 

Marion    3,900 

Marshall    4,200 

Meade    1,000 

Miami    3,700 

MitcheU    —   3,600 

Montgomery    9,500 

Morris   2,100 

Morton    600 

Nemaha    3,600 

Neosho    4,100 

Ness    1,600 

Norton    2,600 

Osage    2,300 

Osborne    2,100 

Ottawa    1,600 

Pawnee   1,900 

Phillips   2,000 

Pottawatomie    2,600 

Pratt   2,300 

Rawlins   1,200 

Reno    10,000 

Republic    2,400 

Rice    2,500 

Riley    4.800 

Rooks    1,600 

Rush    1,700 

Russell    1,800 

Saline    7,300 

Scott    600 

Sedgwick    34,600 

Seward    1,500 

Shawnee   21,700 

Sheridan   800 

Sherman   1,300 

Smith    2,200 

Stafford   1,700 

Stanton   300 

Stevens    500 

Sumner   4,700 

Thomas   1,600 

Trego    900 

Wabaunsee   1,800 

Wallace   300 

Washington    2,800 

Wichita    300 

Wilson   2,800 

Woodson    1,100 

Wyandotte    21,90n 

Kentucky 

Total  Radio  Homes:  31S.S00 

Adair    1,100 

Allen    1,500 

Anderson    900 

Ballard    1,000 

Barren    2,700 

Bath    800 

Bell    4,100 

Boone    1,100 

Bourbon    2,500 

Boyd    7,500 

Boyle    2.500 

Bracken    1,200 

Breathitt    1,200 

Breckinridge    1,400 

Bullitt    800 

Butler    800 

Caldwell    1,600 

Calloway   2.20f> 

Campbell    10.000 

Carlisle   800 

Carroll    1,100 

Carter   1,700 

Casey    1.000 

Christian    4,000 

Clark    2,500 

Clay  ,   1,000 

Clinton  ,   500 

Crittenden    1.1 00 

Cumberland   700 

Daviess    6.000 

Edmonson    700 

Elliott    400 

Estill    1,400 

Fayette    18,100 

Fleming    1,400 

Floyd   2.900 


Kentucky  (Cont'd) 

Franklin   8.100 

Fulton   2.300 

Gallatin   400 

Garrard   1.100 

Grant   1.000 

Graves   3.500 

Grayson    1,600 

Green    800 

Greenup   2.000 

Hancock    600 

Hardin    2,600 

Harlan    5.900 

Harrison   2.000 

Hart    1.300 

Henderson    3,000 

Henry    1.300 

Hickman   1,000 

Hopkins    4,100 

Jackson    600 

Jefferson   71.700 

Jessamine    1.300 

John  sop    1.900 

Kenton    17,100 

Knott   800 

Knox    1,700 

Larue    800 

Laurel    1,600 

Lawrence   1,200 

Lee   600 

Leslie   600 

Letcher   2,900 

Lewis    1,100 

Lincoln   1,600 

Livingston    700 

Logan    2,200 

Lyon    600 

McCracken   7,600 

McCreary   1.200 

McLean   1,000 

Madison    3,600 

Magoffin    1,200 

Marion    1,700 

Marshall    1,300 

Martin    500 

Mason    2,700 

Meade    800 

Menifee   300 

Mercer    1 ,900 

Metcalfe    500 

Monroe    l.OOO 

Montgomery    1.600 

Morgan    900 

Muhlenberg    3.500 

Nelson    2.100 

Nicholas    900 

Ohio    2.100 

Oldham    800 

Owen    1,000 

Owsley    400 

Pendleton   1,000 

Perry   4,000 

Pike   4,200 

Powell    300 

Pulaski    3.000 

Robertson   200 

Rockcastle    1,100 

Rowan   ! 

Russell    800 

Scott    1,800 

Shelby    2,100 

Simpson    1,300 

Spencer   (  ' 

Taylor    1,300 

Todd    1,200 

Trigg    1,000 

Trimble   6O0 

Union    1,800 

Warren    4,600 

Washington  ,1   1,300 

Wayne   1,( 

Webster    2,090 

Whitley   2,900 

Wolfe    600 

Woodford    1.4O0 

Louisiana 

Total  Radio  Homes:  260.000 

Acadia   4,900 

AUen    1,400 

Ascension   1,790 

Assumption    1,300 

Avoyelles    2,600 

Beauregard    1,J0C 

Bienville    1,800 

Bossier    2.2<X 

Caddo    23.6011 

Calcasieu    6.6flll 

CaWwell    90(1 

Cameron   3O0 

Catahoula   960 

Claiborne    230" 

Concordia   1,000 

De  Soto    2,600 

East  Baton  Rouge  12,100 

East  Carroll    1,400 

East  Feliciana   1,200 

Evangeline   1,600 

Franklin   2,400 

Grant    1.3O0 

Iberia    2,800 

Iberville    2,300 

Jackson    1,400 

Jefferson    3,500 

Jefferson  Davis   2.2O0 

Lafayette   4^00 

Lafourche    3,000 
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SOOOOWATTS 

Auiikoh-Hij  kaLjutd  Lean,  ^^aniad  ^o-n.  Siaiion  WWL  -to- 
incneaLe  0:6.  jioiA^e^ ^^om  10,000  tor  50,000  watiL^daij  andnigkt 

o  n  the  choice  Frequency  of  850  kc  this  will  make  WWL  one  of 
the  most  outstanding  radio  stations  in  the  United  States. 

With  new  transmitting  equipment  and  a  new  antenna  system^  the  voice 
of  WWL  will  cover  approximately  43,535  square  miles  —  its  good 
service  area  has  a  population  of  approximately  2,000,000  persons — 
many  of  whom  do  not  receive  primary  service  from  other  stations. 

WWL  broadcasts  an  unusually  well  balanced  schedule  of  Columbia 
network  and  local  programs  to  Louisiana,  Mississippi,  Arkansas, 
Alab  ama  and  West  lexas. 

lt*s  your  best  buy  for  complete  coverage  of  the  South  Central  United 
States — where  sales  can  be  increased. 


CBS 


CBS 


NEW    0  K  L  E  A  N  S  ,    L  0  U  I  S  I  A  N  A 

VINCENT     F-    CALLAHAN   g^^pui^taJZ.  Ma^a^^z^t^ 


J^a±C^<Jl.  (Ix'y.A^-ae^Zk^e  •  l-KATZ  SPECIAL  ADVERTISING  AGENCY 


,1 


CENSUS  OF  U.  S.  RADIO  HOMES  BY  STATES  AND  COUNTIES 

(Continued  from  page  38) 


Louisiana  (Cont'd) 

La  Salle   1.200 

Lincoln    1,100 

Livingston    1,100 

Madison    1.600 

Morehouse    2,500 

Natchitoches   3,100 

Orleans   90,800 

Ouachita    8.900 

Plaquemines    700 

Pointe  Coupee   1.500 

Rapides    7,900 

Red  River   1,200 

Richland   2,100 

Sabine    2,200 

St.  Bernard   400 

St.  Charles    900 

St.   Helena    500 

St.  James    1,100 

St.  John  the  Baptist  1,100 

St.  Landry    5,100 

St.   Martin    1,700 

St.  Mary    2,800 

St.    Tammany    2,200 

Tangipahoa   4,300 

Tensas   1,300 

Terrebonne    2.900 

Union    1,500 

Vermilion   2,600 

Vernon    1,600 

Washington   3,400 

Webster    2,600 

West  Baton  Rouge-—  800 

West  Carroll    1.000 

West  Feliciana    800 

Winn    1,300 

Maine 

Total  Radio  Homes:  163,600 

Androscoggin    16,600 

Aroostook   14,600 

Cumberland    30.300 

Franklin    4.000 

Hancock    7.ono 

Kennebec    15.500 

Knox    6,600 

Lincoln   3.200 

Oxford    7,600 

Penobscot   20,000 

Piscataquis    3,300 

Sagadahoc    3,800 

Somerset   6,700 

Waldo    3,800 

Washington   6,407T 

York    14,200 

Maryland 

Total  Radio  Homes:  S20M00 

Allegany   13*00 

Anne  Arundel   8.500 

Baltimore  211,300 

Baltimore  City,  Included 
in  Baltimore  County 

Calvert    1.300 

Caroline    2.400 

Carroll    5,600 

Cecil    4,000 

Charles    1,600 

Dorchester   3,400 

Frederick    8.300 

Garrett   2.000 

Harford   -i.   6,200 

Howard  ^1   2.200 

Kent    2,200 

Montgomery  11,100 

Prince  Georges   9,400 

Queen  Annes    1.600 

St.  Marys   1,500 

Somerset   2.400 

Talbot    3,100 

Washington  10.900 

Wicomico    5.500 

Worcester   3,200 

Massachusetts 

Total  Radio  Homes:  916.900 

Barnstable   8,700 

Berkshire   27.300 

Bristol    73,700 

Dukes    1.300 

Essex  117,900 

Franklin   11,800 

Hampden    80.000 

Hampshire  15.800 

Middlesex   203.20n 

Nantucket    1.000 

Norfolk    68.800 

Plymouth   40.910 

Suffolk   190.900 

Worcester  105, 60n 

Michigan 

Total  Radio  Homes:  9S6.6no 

Alcona   500 

Alger   1,400 

Allegan   5,400 

Alpena    3,700 

Antrim    1,300 

Arenac    1,000 

Baraga    1,100 

Barry    3,500 

Bay    12,400 

Benzie   1,100 

Berrien    16,200 

Branch    4,200 

Calhoun    18,700 


Michigan  (Cont'd) 

Cass    3,000 

Charlevoix    2,100 

Cheboygan   2,000 

Chippewa   4,700 

Clare  —1   1,100 

Clinton    3,400 

Crawford    700 

Delta    6,000 

Dickinson   4,200 

Eaton    5,100 

Emmet    3,200 

Genesee   39,900 

Gladwin    900 

Gogebic   5,500 

Grand  Traverse   4,500 

Gratiot    4,600 

Hillsdale   5,300 

Houghton   8,200 

Huron   5,400 

Ingham  26,100 

Ionia    4,900 

Iosco    1,200 

Iron    3,000 

Isabella    3.600 

Jackson  17,300 

Kalamazoo   21,900 

Kalkaska    500 

Kent    51,800 

Keweenaw    400 

Lake    400 

Lapeer    4,200 

Leelanau    900 

Lenawee  10,200 

Livingston   3,400 

Luce    1,000 

Mackinac    1,300 

Macomb   12,400 

Manistee   3,000 

Marquette    8,300 

Mason    3,400 

Mecosta    2,300 

Menominee   3,800 

Midland    3,200 

Missaukee    1,000 

Monroe    8,100 

Montcalm   4,100 

Montmorency    300 

Muskegon  16,500 

Newaygo    2,500 

Oakland    34,200 

Oceana    2,000 

Ogemaw    1,300 

Ontonagon   1,300 

Osceola    1,900 

Oscoda    200 

Otsego   800 

Ottawa   10,200 

Presque  Isle   1,300 

Roscommon   300 

Saginaw    22,000 

St.  Clair  13,600 

St.  Joseph   5,100 

Sanilac    3,700 

Schoolcraft    1,600 

Shiawassee   6,600 

Tuscola   5,200 

Van  Buren    5,900 

Washtenaw   17,000 

Wayne  398,300 

Wexford   2,800 

Minnesota 

Total  Radio  Homes:  535.600 

Aitkin    2,900 

Anoka   3,100 

Becker   3,600 

Beltrami   4,000 

Benton    14,100 

(Includes  Sherburne 
and  Steams) 

Big  Stone   2,000 

Blue  Earth    8,300 

Brown   5,500 

Carlton    3,800 

Carver   3,200 

Cass   2,800 

Chippewa   8,400 

Chisago   2,700 

Clay   5,100 

Clearwater   1,400 

Cook    500 

Cottonwood    2.800 

Crow  Wing   5,500 

Dakota    5,900 

Dodge    2,200 

Douglas   3,800 

Faribault    5,100 

Fillmore   5,800 

Freeborn   6.100 

Goodhue    7,600 

Grant    2,000 

Hennepin  122,300 

Houston    2,900 

Hubbard   1,500 

Isanti    2,400 

Itasca    5,100 

Jackson    3,000 

Kanabec    1,400 

Kandiyohi    4,700 

Kittson    1,800 

Koochiching    2,400 

Lac  qui  Parle   2,400 

Lake    1,600 

Lake  of  the  Woods—  700 

Le  Sueur   3,500 


Minnesota  (Cont'd) 

Lincoln    1,600 

Lyon    4,400 

McLeod    4,300 

Mahnomen   700 

Marshall    3,000 

Martin    5,200 

Meeker    3,300 

Mille  Lacs    3.200 

Morrison    4,100 

Mower    6,700 

Murray    2,100 

Nicollet    2,600 

Nobles   4.100 

Norman    2.500 

Olmsted    7.900 

Otter  Tail    9,700 

Pennington    2.300 

Pine    3,400 

Pipestone    2.800 

Polk    7.300 

Pope    2.400 

Ramsey   65.200 

Red  Lake   1.100 

Redwood   4.200 

Renville    4.400 

Rice    5.900 

Rock    2.000 

Roseau    2.200 

St.  Louis    41.600 

Scott    3,000 

Sherburne  (IncL  in  Benton  ^ 

Sibley    2.700 

Stearns   (Incl.  in  Benton) 

Steele    4.400 

Stevens    1.900 

Swift    2.800 

Todd    4.7nn 

Traverse   1.500 

Wabasha    4.000 

Wadena    2.600 

Waseca    3.000 

Washington    5.100 

Watonwan    3.000 

Wilkin    1.500 

Winona    8.800 

Wright    5.100 

Yellow  Medicine   2.600 

Mississippi 

Total  Radio  Homes:  166.100 

Adams    2,700 

Alcorn    2,100 

Amite    1,000 

Attala    2,000 

Benton    500 

Bolivar    5,300 

Callioun    1,000 

Carroll    1,100 

Chickasaw    1,500 

Choctaw    700 

Claiborne    900 

Clarke    1,300 

Clay    1,500 

Coahoma    4,700 

Copiah    2,900 

Covington    1.000 

De  Soto    1.600 

Forrest    3,900 

Franklin    700 

George    600 

Greene    600 

Grenada    1,400 

Hancock    90O 

Harrison    5,400 

Hinds    13.000 

Holmes    3,000 

Humphreys    1,600 

Issaquena   300 

Itawamba    900 

Jackson    1,500 

Jasper    1,000 

Jefferson    900 

Jefferson  Davis    900 

Jones    4,500 

Kemper    1,100 

Lafayette   1.600 

Lamar    700 

Lauderdale    6,800 

Lawrence    800 

Leake    1.100 

Lee    3,400 

Leflore    4,700 

Lincoln    2,300 

Lowndes   2,800 

Madison    2,300 

Marion    1,600 

Marshall    1,600 

Monroe    3,000 

Montgomery    1,200 

Neshoba    1,700 

Newton    1,500 

Noxubee    1.700 

Oktibeeha    1,800 

Panola    2.200 

Pearl   River    1,500 

Perry    500 

Pike    3,200 

Pontotoc    1,300 

Prentiss    1,400 

Quitman    1,500 

Rankin    1,200 

Scott    1,600 

Sharkey    1,100 

Simpson    1,300 

Smith    1,000 

Stone    500 


Mississippi  (Cont'd) 

Sunflower    4.700 

Tallahatchie    2,100 

Tate    1,200 

Tippah    1,200 

Tishomingo    1,000 

Tunica    1,500 

Union    1,600 

Walthall    1,100 

Warren    4.500 

Washington    6,100 

Wayne    1,000 

Webster    700 

Wilkinson    1,000 

Winston    l.SOf' 

Yalabusha    1.400 

Yazoo    2.900 

Missouri 

Total  Radio  Homes:  708.500 

Adair    3.900 

Andrew    2,200 

Atchison    2.400 

Audrain    4,100 

Barry    2.900 

Barton    2.200 

Bates    3,500 

Benton    1,600 

Bollinger    90o 

Boone    7.300 

Buchanan    22.800 

Butler    3,500 

Caldwell    2.500 

Callaway    3,300 

Camden    700 

Cape  Girardeau   7,000 

Carroll    3,900 

Carter   400 

Cass    3,700 

Cedar    1,800 

Chariton    3.300 

Christian    1,700 

Clark   1,600 

Clay    5.800 

Clinton    2.500 

Cole    5,500 

Cooper    3.500 

Crawford    1.600 

Dade    1.500 

Dallas    1.000 

Daviess    2,200 

DeKalb    1,800 

Dent    1.300 

Douglas    1.100 

Dunklin    4.200 

Franklin    6.100 

Gasconade    1.900 

Gentry    2,800 

Greene    18.500 

Grundy    2.800 

Harrison    2.900 

Henry    5,900 

Hickory    700 

Holt    2.300 

Howard    2.200 

Howell    2,500 

Iron    1.100 

Jackson   121,000 

Jasper    15.200 

Jefferson    3.800 

Johnson    4.300 

Knox    1.500 

Laclede   2,200 

Lafayette    5.500 

Lawrence    8,100 

Levds    2.400 

Lincoln    2,700 

Linn    6.000 

Livingston    3,300 

McDonald    1.700 

Macon    3,900 

Madison    1,000 

Maries    700 

Marion    6,900 

Mercer    1,000 

Miller    2.100 

Mississippi    1,900 

Moniteau    2.200 

Monroe    2,900 

Montgomery    2,500 

Morgan    1,600 

New  Madrid   2.60O 

Newton    3.100 

Nodaway    5,400 

Oregon    1.200 

Osage    1,400 

Ozark    700 

Pemiscot    3.900 

Perry    2.300 

Pettis    6.90n 

Phelps    2.500 

Pike   3.300 

Platte    1.900 

Polk    2,700 

Pulaski    1.500 

Putnam    1.500 

Ralls    1.600 

Randolph    5.300 

Ray    3,000 

Reynolds    600 

Ripley    1.000 

St.  Charles    4,100 

St.   Clair    1,400 

St.  Francois    4.700 

St.  Louis   240.200 

St.  Louis  City 

(Incl.  in  St.  Louis  C!ounty) 


Missouri  (Cont'd) 

Ste.  Genevieve   1,500 

Saline    5,400 

Schuyler    1,100 

Scotland    1,600 

Scott   3,200 

Shannon    700 

Shelby    2,600 

Stoddard    2,900 

Stone    1,000 

Sullivan    2,100 

Taney    800 

Texas    1,700 

Vernon    4.600 

Warren    1.500 

Washington    1,200 

Wayne    1,000 

Webster    2.400 

Worth   1,300 

Wright    1,800 

Montana 

Total   Radio   Homes:  91,700 

Beaverhead    1,600 

Big  Horn   1,000 

Blaine    1,300 

Broadwater    400 

Carbon    1,500 

Carter    400 

Cascade    8,700 

Chouteau    1,100 

Custer    2,400 

Daniels    600 

Dawson    1,600 

Deer  Lodge   2,300 

Fallon    600 

Fergus    2,900 

Flathead   3,400 

Gallatin    3,500 

Garfield    400 

Glacier    1,100 

Golden  Valley    300 

Granite    400 

Hill    2,400 

Jefferson    600 

Judith  Basin   500 

Lake    1,200 

Lewis  and  Clark   4,500 

Liberty    300 

Lincoln    800 

McCone    600 

Madison    900 

Meagher    300 

Mineral    200 

Missoula    5,200 

Musselshell    800 

Park    2.400 

Petroleum    300 

Phillips    1.000 

Pondera    1,000 

Powder  River    400 

PoweU    1,000 

Prairie    400 

Ravalli    1.800 

Richlend    1,500 

Roosevelt    1,600 

Rosebud    800 

Sanders    700 

Sheridan    1,200 

Silver  Bow   11,500 

Stillwater   700 

Sweet  Grass    600 

Teton    800 

Toole    1,200 

Treasure    200 

Valley    1,300 

Wheatland   600 

Wibaux    300 

Yellowstone   6,900 

Yellowstone  Nat'l  Pk.  (part) 

Nebraska 

Total  Radio  Homes:  266,800 

Adams   6,000 

Antelope    2,300 

Arthur    120 

Banner    210 

Blaine    200 

Boone    2,600 

Box  Butte   2,700 

Boyd    900 

Brown   1,200 

Buffalo    5,400 

Burt    2,400 

Butler    2,500 

Cass    3,000 

Cedar    2,500 

Chase    1,100 

Cherry    1,600 

Cheyenne    2,100 

Clay    2,100 

Colfax    2.600 

Cuming    2,200 

Custer   4,300 

Dakota    1.300 

Dawes    2,400 

Dawson    4,000 

Deuel    700 

Dixon    1,900 

Dodge    5,900 

Douglas  .   53,700 

Dundy    800 

Fillmore    2,200 

Franklin    1,800 

Frontier   1,300 

Furnas    2,300 

Gage    6,100 


Nebraska  (Cont'd) 

Garden    6C 

Garfield    6( 

Gosper    6C 

Grant    24 

Greeley    l^C 

HaU    6,8t 

Hamilton    2,2C 

Harlan    l,8t 

Hayes    «. 

Hitchcock    1,3( 

Holt    2,6t 

Hooker    2C 

Howard    1,8( 

Jefferson    3,2( 

Johnson    1,R 

Kearney    1,68 

Keith    1,2C 

Keyapaha    4t 

Kimball    8C 

Knox    2,4f 

Lancaster   22.3f 

Lincoln    B,lt 

Logan    3f 

Loup    2( 

McPherson    It 

Madison    B,8C 

Merrick    1,9C 

MorriU    1,4C 

Nance    1,4C 

Nemaha    2,8r 

Nuckolls    2,H 

Otoe    4,lt 

Pawnee    1.4< 

Perkins    8C 

Phelps    2,4f 

Pierce    1,6C 

Platte    4,2C 

Polk    1.9f 

Redwfllow    S.S'" 

Richardson    3,9C 

Rock    5C 

Saline    2,9C 

Sarpy    1.4C 

Saunders    3,4C 

Scotts   Bluff    6,8C 

Seward    2.9C 

Sheridan   1.9f 

Sherman  -   I.IC 

Sioux    4f 

Stanton    l.lf 

Thayer    2. Br 

Thomas    2C 

Thurston    1.3C 

Valley    IJf 

Washington    1.9r 

Wavne    2.nr 

Webster    l,Sf 

Wheeler    2-' 

York    8.9C 

Nevada 

Total    Radio   Homes:  !l.7( 

ChurchiU    1.2C 

Clark    2.4f 

Dnnglass   8f 

Elko    2.3r 

T^lsmeralda    V 

T^ureka    24 

Humboldt   9f 

Tjsnder    4'' 

Lincoln    5f 

Lvon    8f 

Mineral    * 

Nye   

Ormshy    B" 

Pershing    6'"' 

Storev    " 

Washoe   6.9f 

White  Pine   2.5fl 

New  Hampshire 

Total   Radio  Homes:  99.7' 

Belknap    B.Hl 

Carroll    2.8f 

Cheshire   6.2' 

Coos    6.9(1 

Grafton    9.T'1 

Hillsborough   30.<»(i 

Merrimack   12.90 

Rockingham   12.0" 

Strafford    8.«ll 

Sullivan    4,6<1 

New  Jersey 

Total  Radio  HoTnes:  S97.5r 

Atlantic   30,60 

Bereen   88.00 

Burlington  17,00 

Camden   B1.70 

Cape  May    7.90 

Cumberland  17,10 

Essex   200..1fl 

Gloucester   13.40 

Hudson   137.B0 

Hunterdon    6.40 

Mercer   38.80 

Middlesex  43.20 

Monmouth   34.60 

Morris  25.40 

Ocean   9.00 

Passaic   67.30 

Salem    7.90 

Somerset   14.20 

SussCT   6.90 

Union   71.00 

Warren    9.3' 
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Facts 


for 

Time  Buyers 


f 


r  o  m 


Radio  Station 
Wichita,  Kansas 

KFH  rrimary 


Kansas   Ceuntles:  47 
OUaiMDM  Counties:  14 

KANSAS 
Radio  Hooks  t  179,300 
IU4to  Listeners:  699,950 

OKLAHOMA 
Radio  Homes:  49,400 
Radio  Listeners:  187,169 

Total  KFH  PRIMARY 
Radio  Homes:  228,900 
Radio   Listeners:  887,110 


Sedgwick  County 
FACTS 


Se^igwrick  Coanty,  is  the  home 
conaty  of  Radio  Station  KFH,  in 
Wichita,  Kansas.  Oil  was  discov- 
ered 8  miles  north  of  Wichita, 
on  Anerust  8,  1928.  Since  that 
time,  13  oil  and  2  gas  pools 
have  been  discovered  in  Sedgwick 
Connty.  More  than  40,000.000 
barrels  of  oil  have  been  with- 
drawn from  the  reservoirs  under- 
lying this  county. 

In  1937,  39,650  Car  Taga, 
and  6,606  Truck  Tags  were  is- 
sued in  this  county. 

1937  BnUding  Permits  (to 
Nov.  15)  totaled  2,158;  amount- 
ing to:  $2,203,598. 

Estimated  1937  Wheat  yield: 
5,202,000  bushels. 

Retail  Sales  exceed:  $52,792,000 
annually. 


KFH 


KFH  Secondary 


Kansas  Counties  i  46 
Oklahoma  Counties :  16 
Nebraska  Counties :  7 

KANSAS 
Radio  Homes:  117,400 
Radio  Listeners:  4S2,460 

OKLAHOMA 
Radio  Homes:  133,200 
Radio  Listeners:  S20,480 

NEBRASKA 
Radio  Homes:  IS.lOO 
Radio  Listeners:  58,890 

TOTAL  KFH  SECONDARY 
Radio  Homes:  26S,70O 
Radio  Listeaevs:  1,031,830 


FACTS 
About  Wichita 

Population:  116,337 
Families:  31,000 
Electric    Refrigerators:  17,100 
Telephones:  33,799 
Motor  Cars,  registered:  41,70S 
Electric  Meters:  32,964 
Gas  Meters:  25,300 
Number   Paying    Income  Tax: 
6,500 

Banks:  9,  with  total  debits  for 
1937,  $463,420,000 

Retail  Outlets:  1,813 

Retail  Sales  Volume: 
$49,464,000 

Division  of  Population:  91.9  per 
cent,  native  white;  2  per  cent, 
foreign  bom;  5.1  per  cent, 
colored ;  1  per  cent,  other 
races. 

Wichita,  Kansas,  is  the  whole- 
sale and  distributing  center  for 
a  rich  agricultural  and  oil  pro- 
ducing territory.  The  Primary 
Trade  Area,  of  Wichita,  extends 
in   all   directions   for  200  miles. 


Kansas 
FACTS 


Kansas  is  the  center  of  the 
rich    Hard    Winter    Wheat  Belt. 

Estimated  1937  Wheat  yield: 
158,000,000  bushels. 

Kansas,  compared  to  states 
with  like  population,  is  one  of 
the  country*s  richest  states,  far 
exceeding  in  retail  sales  other 
comparable  states. 

Retail  Sales  are  more  than 
$448,261,000  annually. 

Kansas  is  a  point  where  your 
sales  efforts  should  be  concen- 
trated. 

Radio  Station  KFH  is  the  per- 
suasive sales  voice  of  this  rich 
*'ready-to-buy'*  territory. 


RADIO  STATION 

KFH 

Wichita,  Kansas  •  1,000  Watts  (Night)  •  5,000  Watts  (L.  S.) 
Basic  Supplementary  National  Representative 

CBS  Edward  Petry  &  Co.  Inc. 


KFH 

OFFERS  THESE  PROVED 
AUDIENCE  SHOWS  — 
FOR  SPONSORSHIP: 


The  Skyriders 

A  14-piece  orchestra,  under  the  direc- 
tion of  Rnssel  L.  Lowe,  experienced 
theatre  and  radio  conductor.  This  is  the 
No.  1  musical  production  of  KFH,  fea- 
ture  modem   arrangements   and  concert 


All-Girl  Minstrels 

The  **top"  variety  show  of  KFH,  written 
and  produced  by  Bob  Kent,  who  also 
works  as  Interlocutor.  This  show  is  built 
on  the  lines  of  the  old-time  Minstrel 
show,  with  the  novelty  of  an  all-girl 
cast,  except  Interlocutor.  5-piece  all-girl 
band,  doubling  12  inatrumenta ;  4  vocal 
soloists ;  harmony  trio ;  tap  dancer. 
(This  show  under  contract  to  Geo.  Innes 
Co.,  locally,  but  open  for  Network  or 
Transcription   sponsorship. ) 


KFH  Ensemble 

5-pie«e  chamber  group.  All  finished 
musicians.  An  excellent  program  for  the 
dinner  hour. 


Luteins  Family 

An  original  serial  Hill-billy  comedy 
skit,  written  and  directed  by  Rnssel  L. 
Lowe.  An  hilarious,  side-splitting  com- 
edy of  the  lives  and  adventures  of  a 
family  of  typical  Hill-billies.  This  U 
without  doubt  one  of  the  top  ranking 
Hill-billy  shows  of  the  entire  country. 
An  original  cast  of  5,  with  1  or  2  in- 
cidental characters  added  as  script 
demands. 


Farm  Service  Hour 

An  early  morning  farm  program,  con- 
ducted by  Bruce  Behymer,  livestock 
man  and  market  editor  of  Wichita  Daily 
Eagle.  The  breezy  style  and  droll  humor 
of  Mr.  Behymer,  has  made  this  the  most 
popular  farm  program  in  the  Southwest. 
A  half  hour  of  farm  news,  market  re- 
ports and  comments,  weather  reports, 
etc.  This  show  is  ideally  suited  to  an 
agricultural  sponsor. 


For  Further  Information 
Write  or  Wire 


KFH 


WICHITA,  KANSAS 


A  transcription  of  any  of  these 
shows  will  be  mailed  for  audi- 
tioning to  any  agency  or  adver- 
tiser. 
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CENSUS  OF  U.  S.  RADIO  HOMES  BY  STATES  AND  COUNTIES 

(Continued  from  page  4©) 


New  Mexico 

Total   Radio   Homes:  iS.SOO 

BernalUlo    9.100 

Catron    200 

Chaves    2.900 

Colfax    2.300 

Curry    2,100 

De  Baca   300 

Dona  Ana   2,400 

Eddy    2,300 

Grant    2,100 

Guadalupe    600 

Harding    300 

Hidalgo   600 

Lea    800 

Lincoln    800 

Luna    900 

McKinley    2.500 

Mora    600 

Otero    1,000 

Quay    1,300 

Rio  Arriba    1,200 

Roosevelt    1,100 

Sandoval    600 

San  Juan    1,200 

San  Miguel    2.600 

Santa  Fe   2.800 

Sierra    600 

Socorro   900 

Taos    1,000 

Torrance    800 

Union    1,100 

Valencia    1,400 

New  York 

Total  Radio  Homes :  2,99.1.1011 

Albany    63.600 

Allegany    7,900 

Bronx   317,000 

Broome    34,900 

Cattaraugus   17,600 

Cayuga   16,400 

Chautauqua   30,500 

Chemung   18,100 

Chenango   8,000 

Clinton    9,800 

Columbia   10.400 

Cortland    8,300 

Delavrare    9,200 

Dutchess   23,400 

Krie  178,200 

Essex    7,200 

Franklin   9,900 

Fulton  12.700 

Genesee    9,900 

Greene    6.000 

Hamilton    800 

Harkimer  18.600 

Jefferson    20.700 

Kings   608.000 

Lewis    4,300 

Livingston    7,900 

Madison    9,600 

Monroe   103.500 

Montgomery   13.500 

Nassau    72.700 

New  York  427.000 

Niagara   3S.30n 

Oneida    46,300 

Onondaga   71,200 

Ontario   12.400 

Orange   31.300 

Orleans   "e.Son 

Oswego   16.700 

Otsego   12.000 

Putnam    3.300 

Queens   276.000 

Rensselaer    30.700 

Richmond   35]oon 

Rockland   12.900 

St.  Lawrence  17.800 

Saratoga   14,500 

Schenectady    30.800 

Schoharie   4  600 

Schuyler   2'.600 

Seneca    6100 

Steuben   19,700 

Suffolk   36900 

Sullivan    8.900 

Tioga    6,100 

Tompkins  11,000 

Ulster    20,600 

Warren    8,900 

Washington    9  200 

Wayne    11,200 

Westchester  120,400 

Wyoming    6,300 

Yates    3_90n 

Nortli  Carolina 

Total  Radio  Homes:  341,800 

Alamance   6,100 

Alexander    900 

Alleghany   600 

Aneon    2,300 

Ashe    1,200 

Avery    700 

Beaufort    3,800 

Bertie    1,700 

Bladen   1,600 

Brunswick    800 

Buncombe    16,200 

Burke    2,7D0 

Cabarrus    6,400 

Caldwell    2,700 

Camden    300 


No.  Carolina  (Cont'd) 

Carteret    1,700 

Caswell    900 

Catawba   4.900 

Chatham    1,700 

Cherokee    1,100 

Chowan    1.100 

Clay    400 

Cleveland    6,000 

Columbus    3,000 

Craven    3,600 

Cumberland    5,200 

Currituck    400 

Dare    500 

Davidson    5,100 

Davie    1,000 

Duplin    2,500 

Durham    11,900 

Edgecombe    6.400 

Forsyth    15,200 

Franklin    2,000 

Gaston    8.700 

Gates    600 

Graham    300 

Granville    2,400 

Greene    1,100 

Guilford    22.300 

Halifax    6,100 

Harnett    3,400 

Haywood    2,900 

Henderson    2,700 

Hertford    1,300 

Hoke    1,000 

Hyde    500 

Iredell    4.500 

Jackson   1.300 

Johnston    4.400 

Jones    600 

Lee    1.700 

Lenoir    4.600 

Lincoln    2,100 

McDowell    1,900 

Macon    1,000 

Madison    1,S00 

Martin    2,400 

Mecklenburg    24,600 

Mitchell    1.100 

Montgomery    1,500 

Moore    3,000 

Nash    4,900 

New  Hanover   7,400 

Northamrjton    1,800 

Onslow  .   900 

Orange    1,900 

Pamlico    600 

Pasquotank    2,800 

Pender    900 

Perquimans    700 

Person    1,500 

Pitt    6,300 

Polk   1.000 

Randolph    3.000 

Richmond   3,600 

Robeson    6,200 

Rockingham    5,600 

Rowan    7,600 

Rutherford    3,600 

Sampson   :   2,800 

Scotland    1,800 

Stanly    3,200 

Stokes    1,100 

Surry    3.700 

Swain    800 

Transylvania    900 

Tyrell    300 

Union    3,400 

Vance    3,200 

Wake    14,600 

Warren   1,700 

Washington   1,100 

Watauga    1.100 

Wayne    5,800 

Wilkes    2,700 

Wilson    6,200 

Yadkin    900 

Yancey    800 

North  Dakota 

Total  Radio  Homes:  100,500 

Adams    1,000 

Barnes    3,400 

Benson    1,500 

Billings    200 

Bottineau   1,800 

Bowman    900 

Burke    1,200 

Burleigh    3.100 

Cass    8,900 

Cavalier    1,400 

Dickey    1,600 

Divide    1,300 

Dunn    900 

Eddy    1,000 

Emmons    1,200 

Foster    1,200 

Golden  Valley    600 

Grand  Forks   6,900 

Grant    800 

Griggs    900 

Hettinger    1,400 

Kidder    70(i 

La  Moure    1,600 

Logan    700 

McHenry    1.900 

Mcintosh    800 

I'cKenzie    900 

McLean    2,000 


No.  Dakota  (Cont'd) 

Mercer    1,000 

Morton    3,600 

Mountrail   1,700 

Nelson    1,500 

Oliver    400 

Pembina    2,000 

Pierce    1,100 

Ramsey    3,300 

Ransom    1,600 

Renville    1,000 

Richland    3,400 

Rolette    1,100 

Sargent    1,100 

Sheridan   800 

Sioux    400 

Slope   500 

Stark   2,700 

Steele    700 

Stutsman    4,100 

Towner    1.000 

Traill    2,300 

Walsh    3,200 

Ward    7,100 

Wells    1,700 

Williams   3.400 

Ohio 

Total  Radio  Homes:  1,396,900 

Adams    2,300 

Allen   17,000 

Ashland    7,000 

Ashtabula   14,900 

Athens    8,400 

Auglaize    5,600 

Belmont   18.000 

Brown    3,200 

Butler    24,200 

Carroll    2,000 

Champaign    4.600 

Clark   18,100 

Clermont    5,600 

Clinton    4,800 

Columbiana   18,000 

Coshocton    5.000 

Crawford    7.600 

Cuyahoga   272,200 

Darke    6,400 

Defiance    4,600 

Delaware    4,600 

Erie    9,700 

Fairfield    8,1.00 

Fayette   3,700 

Franklin   89,100 

Fulton    4,800 

Gallia    3,200 

Geauga    2,900 

Greene    5.800 

Guernsey    7,300 

Hamilton   141,100 

Hancock    7,600 

Hardin    6,000 

Harrison    2,800 

Henry    4,300 

Highland    4,700 

Hocking    2,800 

Holmes    2.300 

Huron    8,000 

Jackson    3,300 

Jefferson   17,400 

Knox    5,800 

Lake    9,400 

Lawrence   6,200 

Licking   12,700 

Logan    6,100 

Lorain    23,500 

Lucas    78,200 

Madison    3,600 

Mahoning   47,000 

Marion    9,800 

Medina    6.400 

Meigs    4.100 

Mercer    4,200 

Miami   10,100 

Monroe    2,400 

Montgomery    63,500 

Morgan    2,400 

Morrow   1,900 

Muskingum   13.900 

Noble    2.50TI 

Ottawa    4.100 

Paulding    2.400 

Perry    4,600 

Pickaway   4.000 

Pike    1,800 

Portage   7,500 

Preble    3.800 

Putnam   4.400 

Richland  14.000 

Ross   8,700 

Sandusky    8.200 

Scioto   14,800 

Seneca   9,400 

Shelby    4.500 

Stark    46.200 

Summit    76.900 

Trumbull   21.700 

Tuscarawas   12,000 

Union    2.900 

Van  Wert   4.800 

Vinton    1.000 

Warren    3,900 

Washington    7,800 

Wayne   10,000 

Williams    5,200 

Wood    7,100 

Wyandot    3.600 


Oklahoma 

Total  Radio  Homes:  33,5.000 

Adair   1,100 

Alfalfa    2,300 

Atoka    1,100 

Beaver   1.000 

Beckham   3,900 

Blaine    2,700 

Bryan    3,600 

Caddo    6,800 

Canadian    4,200 

Carter    6,800 

Cherokee   1,400 

Choctaw    2,200 

Cimarron   600 

Cleveland    3,700 

Coal    1,100 

Comanche   5,400 

Cotton   1,900 

Craig   2,000 

Creek   8,200 

Custer   4,200 

Delaware    800 

Dewey    1,500 

Ellis    1,200 

Garfield   9.800 

Garvin    3.300 

Grady    6,500 

Grant   2,300 

Greer    2,300 

Harmon    1,600 

Harper    1,000 

Haskell    1,300 

Hughes    3.100 

Jackson   4.000 

Jefferson   2,000 

Johnston   1,100 

Kay    9,200 

Kingfisher    2,300 

Kiowa    4,100 

Latimer    900 

Le  Flore   3,600 

Lincoln    3,800 

Logan    4,100 

Love   900 

McClain    1,800 

McCurtain    2,900 

Mcintosh    1.900 

Major    1,500 

Marshall    1,100 

Mayes    1.500 

Murray    1.400 

Muskogee   10,100 

Noble    2,100 

Nowata   1,500 

Okfuskee    2,600 

Oklahoma   60,100 

Okmulgee   7,400 

Osage    5,600 

Ottawa    4,100 

Pawnee   1   2,200 

Payne    5,600 

Pittsburg    5,400 

Pontotoc   3,800 

Pottawatomie    7.900 

Pushmataha   1,100 

Roger  Mills   1,200 

Rogers    2,200 

Seminole   7,300 

Sequoyah    1,400 

Stephens    4,100 

Texas    1.600 

Tillman   3,500 

Tulsa   43,400 

Wagoner   1,760 

Washington   5,000 

Washita    3,200 

Woods    2,800 

Woodward    2,100 

Oregon 

Total  Radio  Homes:  216,1,00 

Baker    3,700 

Benton    3.600 

Clackamas    8.100 

Clatsop    6,200 

Columbia    2,800 

Coos   5,800 

Crook    600 

Curry    500 

Deschutes   3,400 

Douglas   4,500 

Gilliam    800 

Grant   800 

Harney    1,000 

Hood  River   2,100 

Jackson    7,600 

Jefferson   300 

Josephine   2,500 

Klamath    7,400 

Lake    1.100 

Lane    11,700 

Lincoln    1,600 

Linn    4,800 

Malheur    2,000 

Marion    13.300 

Morrow    900 

Multnomah    91.400 

Polk    2,400 

Sherman   600 

Tillamook    2,100 

Umatilla   5,400 

Union    3,800 

Wallowa    1.300 


Oregon  (Cont'd) 

Wasco    3,300 

Washington    5,000 

Wheeler    500 

Yamhill    4,500 

Pennsylvania 

Total  Radio  Homes:  1,93S,J,00 

Adams   5,500 

Allegheny  301,600 

Armstrong  11,600 

Beaver  26,100 

Bedford   5,000 

Berks   54,100 

Blair    28,200 

Bradford  11,800 

Bucks   18,000 

Butler   15,400 

Cambria    33,200 

Cameron   1,100 

Carbon    9,700 

Centre   9,400 

Chester    26,500 

Clarion    6,100 

Clearfield   12,800 

Clinton    5.800 

Columbia    8,000 

Crawford   12,400 

Cumberland  12,100 

Dauphin    40,700 

Delaware    62,500 

Elk   5,200 

Erie    38.200 

Fayette   28.200 

Forest    700 

Franklin  10.600 

Fulton   800 

Greene   6.300 

Huntingdon   ^   6.200 

Indiana  11.400 

Jefferson    9.000 

Juniata   1,700 

Lackawanna    65.200 

Lancaster   43,200 

Lawrence   18,700 

Lebanon   12,400 

Lehigh    34.400 

Luzerne    87.300 

Lycoming   20,300 

McKean   13,000 

Mercer   17,700 

Mifflin    6,500 

Monroe    6.900 

Montgomery    60.000 

Montour    1.900 

Northampton    38.600 

Northumberland  19.600 

Perry    3.200 

Philadelphia   430.300 

Pike    1,300 

Potter    3.500 

Schuylkill   40.600 

Snyder    2,300 

Somerset  10,700 

Sullivan    1,000 

Susquehanna   6,600 

Tioga   7,000 

Union    3,000 

Venango   13.000 

Warren   9.400 

Washington   35.400 

Wayne   6.300 

Westmoreland   46.500 

Wyoming    3.100 

York    34.500 

Rhode  Island 

Total  Radio  Homes:  150,000 

Bristol   3.900 

Kent    8,400 

Newport   9.800 

Providence  120.700 

Washington   7,200 

South  Carolina 

Total  Radio  Homes:  17i,600 

Abbeville    1,800 

Aiken    4,300 

Allendale    900 

Anderson    8,400 

Bamberg   1,600 

Barnwell   1,600 

Beaufort   1.600 

Berkeley    1.300 

Calhoun    1,100 

Charleston    15.600 

Cherokee   2.800 

Chester    3.100 

Chesterfield    2.700 

Clarendon    1.800 

Colleton    1.900 

Darlington    4.30n 

Dillon    2.000 

Dorchester   1.400 

Edgefield    1.400 

Fairfield    1,700 

Florence    6.800 

Georgetown    1,800 

Greenville    17.300 

Greenwood   4.300 

Hampton    1,300 

Horry    3.300 

Jasper    700 

Kershaw   2,700 


So.  Carolina  (Cont'd) 

Lancaster   2,600 

Laurens    3.8O0 

Lee    1.700 

Lexington    2,900 

McCormick   700 

Marion    2,600 

Marlboro    2,800 

Newberry    8,300 

Oconee    3,000 

Orangeburg   4,906 

Pickens   2.900 

Richland   14.100 

Saluda    1.200 

Spartanburg    13.100 

Sumter    4,900 

Union    8,000 

Williamsburg    2.200 

York    5,600 

South  Dakota 

Total  Radio  Homes:  107,000 

Armstrong   10 

Aurora    1,100 

Beadle   4,100 

Bennett   400 

Bon  Homme   1,600 

Brookings    2,900 

Brown    6,100 

Brule    1.100 

Buffalo    160 

Butte   1.400 

Campbell    500 

Charles  Mix    2,300 

Clark    1,500 

Clay   1.500 

Codington    3,800 

Corson   700 

Custer   700 

Davison   3,700 

Day    1,700 

Deuel   1.000 

Dewey    600 

Douglas   1,000 

Edmunds    1,000 

Fall  River   1,400 

Faulk    1.000 

Grant    1,400 

Gregory    1,500 

Haakon    700 

Hamlin    900 

Hand    1.200 

Hanson   900 

Harding    400- 

Hughes    1,600 

Hutchinson    1,800 

Hyde    600 

Jackson    800 

Jerauld    900 

Jones   400 

Kingsbury    1.700 

Lake    2.200 

Lawrence   2.700 

Lincoln    1,800 

Lyman    700 

McCook    1,400 

McPherson   1,000 

MarshaU    1.100 

Meade    1,600 

Mellette    400 

Miner    1.100 

Minnehaha    11.300 

Moody    1.300 

Pennington    4,600 

Perkins    1,300 

Potter    800 

Roberts   2,300 

Sanborn    1,000 

Shannon   300 

Spink    2,500 

Stanley    400 

Sully    600 

Todd    900 

Tripp    2.200 

Turner    2,200 

Union    1,700 

Walworth   1,300 

Washabaugh    140 

Washington   100 

Yankton    2.500 

Ziebach   300 

Tennessee 

Total  Radio  Homes;  328,900 

Anderson    1,800 

Bedford    2,100 

Benton    800 

Bledsoe    600 

Blount   2,700 

Bradley   2.700 

CampbeU    2,800 

Cannon   800 

Carroll    2,800 

Carter    2,900 

Cheatham   600 

Chester    900 

Claiborne    1,500 

Clav    500 

Cocke    1,500 

Coffee    1.700 

Crockett    1,600 

Cumberland   900 

Davidson    47,300 

Decatur    800 

De  Kalb   1.200 

Dickson   1,600 
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BROADCASTING  •  Broadcast  Advertising 


HY  NOT 


OIN 


iDVERTISERS  GETTING 


ESULTS? 


and  the 
Brightest  Spot  in 
New  England  is 


PROVIDENCE 


AND    THE    COMPACT    TERRITORY    IT  SERVES 

—  and  the 

BRIGHTEST  SPOT  in  PROVDENCE  is 

WJAR 


•  15  Years  of  service  to  advertisers  and  their  agencies. 

•  WJAR  was  the  first  independent  radio  station  to 
join  WEAF,  New  York,  and  WCAP,  Washington,  in 
forming  a  network  fo:^  regular  scheduled  programs. 
This  is  now  known  as  the  Basic  Red  Network  of  N.B.C. 


NATIONAL  REPRESENTATIVES  WEED  &  COMPANY 

NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO 


JROADCASTING  •  Broadcast  Advertising 
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NEW  YORK'S  OWN  STATION"  »l 


HILADELPHIA'S  PIONEER  VOICE" 


CENSUS  OF  U.  S.  RADIO  HOMES  BY  STATES  AND  COUNTIES 

(Continued  from  page  42) 


I 


Tennessee  (Cont'd) 

Dyer    3,800 

Fayette    1,800 

Fentress    800 

Franklin   2.800 

Gibson    6,200 

Giles    2,100 

Grainger    700 

Greene    2,900 

Grundy    700 

Hamblen   1,808 

Hamilton    28,300 

Hancock   500 

Hardeman    1,700 

Hardin    1,100 

Hawkins    1,700 

Haywood    2,300 

Henderson    1,600 

Henry    2,800 

Hickman    900 

Houston    400 

Humphreys    900 

Jackson    900 

Jefferson    1,300 

Johnson    900 

Knox    25,300 

Lake    1,000 

Lauderdale   2,300 

Lawrence   2,200 

Lewis    400 

Lincoln   2,600 

Loudon    1,600 

McMinn    2,900 

McNairy   1,600 

Macon    1,200 

Madison   -1   6,800 

Marion    1,600 

Marshall   1,600 

Maury    4,100 

Meigs    300 

Monroe    1,700 

Montgomery    3,700 

Moore    300 

Morgan   1,000 

Obion    3,400 

Overton    1,100 

Perry    500 

Pickett    300 

Polk    1,400 

Putnam   2,300 

Rhea   ,   1,200 

Roane   :   2,400 

Robertson   2,800 

Rutherford   3,800 

Scott    1,000 

Sequatchie    300 

Sevier    1,400 

Shelby    61,400 

Smith    1,600 

Stewart   900 

Sullivan    8,000 

Sumner   2,700 

Tipton    2,400 

Trousdale   600 

Unicoi   1,300 

Union    600 

Van  Buren    200 

Warren   1,900 

Washington   6,900 

Wayne   1,000 

Weakley    3,400 

White    1,300 

Williamson   2,100 

Wilson   2.700 

Texas 

Totul  Radio  Hornet:  S62,100 

Anderson    4,300 

Andrews    60 

Angelina    3,400 

Aransas    200 

Archer   900 

Armstrong   400 

Atascosa   1,400 

Austin   2,500 

Bailey    600 

Bandera    400 

Bastrop   2,200 

Baylor    1,000 

Bee   2,000 

Bell    6,300 

Bexar    58.200 

Blanco   400 

Borden    70 

Bosque    1.700 

Bowie    4,500 

Brazoria    2,500 

Brazos   3.400 

Brewster   990 

Briscoe    500 

Brooks    600 

Brown   3,900 

Burleson   1,600 

Burnet    1,800 

Caldwell    3,500 

Calhoun    600 

Callahan    1,200 

Cameron   9,500 

Camp    1,000 

Carson    1,000 

Cass   2,600 

Castro    400 

Chambers   500 

Cherokee    4,200 

Child»es8   2,50t, 

Clay   1,600 


Texas  (Cont'd) 

Cochran    140 

Coke    400 

Coleman    2,800 

Collin    6,100 

Collingsworth    1,700 

Colorado   2,600 

Comal    1,900 

Comanche   1,900 

Concho    800 

Cooke    3,100 

Coryell    2,100 

Cottle    1,200 

Crane    200 

Crockett    400 

Crosby   1,300 

Culberson   300 

Dallam    1,800 

Dallas    80,400 

Dawson   1,400 

Deaf  Smith   900 

Delta    1.400 

Denton    4,800 

DeWitt    3.700 

Dickens   1.200 

Dimmit   1,000 

Donley   1.200 

Duval    900 

Eastland   4,000 

Ector    600 

Edwards   300 

Ellis    6,000 

El  Paso    20,300 

Erath    2,600 

Falls    3,400 

Fannin    4,300 

Fayette   3,600 

Fisher    1,400 

Floyd    1,800 

Foard    800 

Fort  Bend   3,400 

Franklin    600 

Freestone  ,  2,200 

Frio    800 

Gaines   300 

Galveston    16,200 

Garza    800 

Gillespie    1,900 

Glasscock    100 

Goliad    808 

Gonzales    2,900 

Gray    3,800 

Grayson    9,200 

Gregg    2.500 

Grimes    2,300 

Guadalupe    3,100 

Hale    3.200 

Hall    1.900 

Hamilton    1.800 

Hansford    400 

Hardeman    2.000 

Hardin    1,600 

Harris    88.300 

Harrison   3,900 

Hartley   200 

Haskell    1.800 

Hays    2,000 

HemphiU    700 

Henderson    3.000 

Hidalgo    7.700 

Hill    4,500 

Hockley   900 

Hood    800 

Hopkins    3,100 

Houston    2,900 

Howard    3.500 

Hudspeth    400 

Hunt   ,   6.900 

Hutchinson    2,100 

Irion    200 

Jack   1.100 

Jackson    1,200 

Jasper   1.900 

Jeff  Davis   200 

Jefferson    23,600 

Jim  Hogg    600 

Jim  Wells    1,300 

Johnson    4,100 

Jones   3.500 

Karnes    2.300 

Kaufman    4,300 

Kendall    1,000 

Kenedy    60 

Kent    400 

Ken-/   1.600 

Kimble    600 

King    100 

Kinney    400 

Kleberg   1.600 

Knox    900 

Lamas    6.600 

Lamb    1.600 

Lampasas   1.400 

La  Salle   700 

Lavaca    2,900 

Lee    1.200 

Leon    1,800 

Liberty    2,100 

Limestone    4.000 

Lipscomb    700 

Live  Oak    600 

Llano   800 

Loving    30 

Lubbock    7,400 

Lynn    1,100 

McCuUoch    2,100 


Texas  (Cont'd) 

McLennan    16,300 

McMullen    80 

Madison    1.400 

Marion    800 

Martin    400 

Mason    900 

Matagorda    2,200 

Maverick    900 

Medina    1,600 

Menard   600 

Midland    1.400 

Milam    3.300 

Mills    1,100 

MitcheU    1,700 

Montague   2,200 

Montgomery    2,8(10 

Moore    200 

Morris   900 

Motley    600 

Nacogdoches    3,100 

Navarro    6,300 

Newton   1,000 

Nolan    2,800 

Nueces    8,600 

Ochiltree    900 

Oldham   200 

Orange    1,800 

Palo  Pinto   2,500 

Panola   1.700 

Parker    2.300 

Parmer   600 

Pecos    1.000 

Polk    1.600 

Potter  i   10.700 

Presidio    900 

Rains    500 

Randall   800 

Reagan    500 

Real    300 

Red  River   2,700 

Reeves    1.200 

Refugio    1.500 

Roberts    200 

Robertson   2,600 

Rockwall    800 

Runnels    3,300 

Rusk    6,600 

Sabine   1.000 

San  Augustine   1,100 

San  Jacinto   600 

San  Patricio   2,400 

San  Saba   1.100 

Schleicher    400 

Scurry   1,400 

Shackelford    900 

Shelby    2,700 

Sherman   200 

Smith    10,200 

Somervell   300 

Starr    700 

Stephens    2.300 

Sterling    300 

Stonewall    600 

Sutton   600 

Swisher    1,100 

Tarrant    40,700 

Taylor    7,400 

Tefrell   400 

Terry    800 

Throckmorton   600 

Titus    1.600 

Tom  Green    7,700 

Travis   16,300 

Trinity    1.000 

Tyler    900 

Upshur    2.100 

Upton    1.100 

Uvalde    1,800 

Val  Verde   2,100 

Van  Zandt    3,000 

Victoria    3,400 

Walker    1,900 

Waller   1.200 

Ward    500 

Washington   3,100 

Webb    6,600 

Wharton    4,000 

Wheeler    1,800 

Wichita    14,100 

Wilbarger   3,600 

Willacy    800 

Williamson   6,600 

Wilson    1,900 

Winkler    600 

Wise    2.000 

Wood    2,700 

Yoakum    70 

Young    2.600 

Zanata    100 

Zavala   1.000 

Utah 

Tota}    Radio    Homes:  fS.OOd 

Beaver   600 

Box  Elder   2,400 

Cache    4,300 

Carbon    2,800 

Daggett    30 

Davis    1 ,800 

Duchesne    800 

Emery    600 

Garfield    400 

Grand    280 

Iron    1,200 


Utah  (Cont'd) 

Juab    1,100 

Kane    180 

Millard    1,000 

Morgan    300 

Piute    150 

Rich    _-_   140 

Salt  Lake    41,600 

San  Juan    300 

Sanpete   1.800 

Sevier    1,500 

Summit   1,100 

Tooele    1,000 

Uintah    900 

Utah    7,000 

Wasatch    600 

Washington    1,000 

Wayne   120 

Weber    10.100 


Vermont 

Totai    Radio   Homes:  7  2.1,00 

Addison    3,400 

Bennington    4,500 

Caledonia    5,100 

Chittenden    10,600 

Essex   900 

Franklin   6,700 

Grand  Isle   600 

Lamoille    2,000 

Orange    2,700 

Orleans    3,900 

Rutland    10,200 

Washington   9,000 

Windham  ___    6,200 

Windsor    7,600 

Virginia 

Total  Radio  Hom^s:  336,900 

Accomac   3,600 

Albemarle   7,900 

Alleghany    3,900 

Amelia    400 

Amherst    1.300 

Appomattox    600 

Arlington   12.200 

Augusta    7.700 

Bath    900 

Bedford   2.600 

Bland    300 

Botetourt  -   2,800 

Brunswick    1,600 

Buchanan   900 

Buckingham    800 

Campbell    12,400 

Caroline    1,200 

Carroll    2,000 

Charles  City   300 

Charlotte    900 

Chesterfield    1.900 

Clarke    900 

Craig   300 

Culpeper   1,800 

Cumberland   400 

Dickenson    1,108 

Dinwiddle    8,200 

Elizabeth  City    4,300 

Essex   600 

Fairfax   2,900 

Fauquier    2,900 

Floyd   1,400 

Fluvanna    600 

Franklin   2,300 

Frederick    4.300 

Giles    1,300 

Gloucester    1.600 

Goochland    500 

Grayson    2,200 

Greene   400 

Greensville   1,400 

Halifax    3,200 

Hanover   1,600 

Henrico   47,100 

Henry    3,200 

Highland    600 

Isle  of  Wight   1,200 

James  City    1,200 

King  and  Queen   500 

King  George   300 

King  William   900 

Lancaster    1,100 

Lee   2,100 

Loudoun    2,700 

Louisa   1,100 

Lunenburg   1,100 

Madison    700 

Mathews   700 

Mecklenburg    2,600 

Middlesex    600 

Montgomery    3,300 

Nansemond    4,100 

Nelson   1,200 

New  Kent   400 

Norfolk    44,800 

Northampton    2,200 

Northumberland   900 

Nottoway    1,700 

Orange    1,900 

Page    1.600 

Patrick    1,200 

Pittsylvania   9,100 

Powhatan   400 


Virginia  (Cont'd) 

Prince  Edward   1,600 

Prince  George   2,600 

Prince  William    1,700 

Princess  Anne   1,700 

Pulaski    2,700 

Rappahannock    600 

Richmond    700 

Roanoke    22,300 

Rockbridge    3,300 

Rockingham    6,600 

RusseU    1,800 

Scott    1.400 

Shenandoah   2.800 

Smyth    2,500 

Southampton    2,300 

Spotsylvania    3,000 

Stafford    500 

Surrey    500 

Sussex  -.:   1,000 

TazeweU   SJOO 

Warren   1,300 

Warwick    9,000 

Washington   6,200 

Westmoreland   800 

Wise    4,900 

Wythe    2,500 

York    600 

Washington 

Total  Radio  Homes:  31,6,900 

Adams   1,300 

Asotin    800 

Benton    1,800 

Chelan    7,900 

Clallam    4,400 

Clark    6,900 

Columbia    1,100 

Cowlitz    5,400 

Douglas    900 

Ferry    400 

Franklin   1,400 

Garfield    800 

Grant    900 

Grays  Harbor  10,400 

Island    900 

Jefferson    1,500 

King   120.200 

Kitsap    7.300 

Kittitas   3.700 

Klickitat    1.800 

Lewis    6.80(3 

Lincoln    2,400 

Mason    1,700 

Okanogan   3,30" 

Pacific   2,400 

Pend  OreiUe   800 

Pierce    35,800 

San  Juan   600 

Skagit   6,600 

Skamania   300 

Snohomish   16,100 

Spokane    38,000 

Stevens   2,400 

Thurston    6,100 

Wahkiakum   700 

Walla  Walla    7,000 

Whatcom   12,600 

Whitman    6,600 

Yakima   16,900 

West  Virginia 

Total  Radio  Homes:  21,0,000 

Barbour    1,400 

Berkeley    4,200 

Boone    2,500 

Braxton    1,800 

Brooke    5,000 

CabeU    16,400 

Calhoun    1,200 

Clay    1,000 

Doddridge   1,100 

Fayette    8,800 

Gilmer   800 

Grant    700 

Greenbrier    3,800 

Hampshire   1,200 

Hancock    4,200 

Hardy    700 

Harrison   13,600 

Jaekson    2,100 

Jefferson    2,200 

Kanawha    28,800 

Lewis   3,100 

Lincoln    1,300 

Logan    6,900 

McDowell    9.200 

Marion    10.900 

Marshall   4.800 

Mason    2,000 

Mercer    9,500 

Mineral   2.600 

Mingo    4,600 

Monongalia    8,000 

Monroe    900 

Morgan    700 

Nicholas    l,8O0 

Ohio   16,900 

Pendleton   600 

Pleasants    900 

Pocahontas   1,400 

Preston   2,700 

Putnam   1,300 

Raleigh    9,200 

Randolph    2,900 


W.  Virginia  (Cont'd) 

Ritchie    2,100 

Roane    2,300 

Summers    2,600 

Taylor    2,800 

Tucker    1,200 

Tyler    1,800 

Upshur    1,800 

Wayne   4,600 

Webster    1,200 

Wetzel    2,700 

Wirt    700 

Wood   11,000 

Wyoming    1,800 

Wisconsin 

Total  Radio  Homes:  376,600 

Adams   900 

Ashland    3,300 

Barron    6,100 

Bayfield    1.700 

Brown  14,300 

Buffalo    2,600 

Burnett   1,300 

Calumet    2,800 

Chippewa   6,300 

Clark    4,800 

Columbia    6.400 

Crawford    2,800 

Dane   27,100 

Dodge    8.600 

Door    3,000 

Douglas   9,200 

Dunn   4,000 

Eau  Claire   9,100 

Florence   400 

Fond  du  Lac  13,100 

Forest   1,200 

Grant    7,600 

Green    6,100 

Green  Lake   2,400 

Iowa    2,900 

Iron    1,200 

Jackson    2,400 

Jefferson    8,700 

Juneau  — ^   2,600 

Kenosha   11,400 

Kewaunee   2.700 

La  Crosse  12,600 

Lafayette   8,100 

Langlade    3,800 

Lincoln    3,700 

Manitowoc  11,100 

Marathon   10.000 

Marinette  4.600 

Marquette    1.300 

Milwaukee  167,800 

Monroe    4,200 

Oconto   3,000 

Oneida   3,300 

Outagamie  13,600 

Ozaukee    3,000 

Pepin    1.400 

Pierce    3,600 

Polk   4,8ao 

Portage   6,800 

Price    2,600 

Racine  18,200 

Richland   2,900 

Rock   16,100 

Rusk    2,100 

St.  Croix    4400 

Sauk    6,800 

Sawyer    1,300 

Shawano   4,6pO 

Sheboygan   14,80r 

Taylor    2,1" 

Trempealeau   4,2i 

Vernon    3,900 

Vilas    l,30g 

Walworth   7,90fl 

Washburn    1,600 

Wasnington   6,3O0 

Waukesha   10,700 

Waupaca    6,100 

Waushara   1,900 

Winnebago  17,000 

Wood   7,700 

Wyoming  j 

Total   Radio   Holies:  il,,60i 

Albany    2,80(1 

Big  Horn   1,700 

CampbeU    800 

Carbon    2,600 

Converse    1,20? 

Crook    60(| 

Fremont   2,30(| 

Goshen    1,90< 

Hot  Springs    SOU 

Johnson    80? 

Laramie    6,20( 

Lincoln   1.70< 

Natrona    6.40( 

Niobrara    70! 

Park    1.60( 

Platte    1,20( 

Sheridan    3,8i 

Sublette    21 

Sweetwater    3,90( 

Teton   37i 

Uinta    1,31 

Washakie   901 

Weston    » 

Yellowstone  Park  — 
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Heres  Ulhi)  m 
elecMRLD 


I 


It's  Columbia's  Oldest  and  Largest  Texas  Out- 
let ..  .  It  covers  the  Rich  Dallas  -  Ft.  Worth 


Market  "WITHOUT  WAS  T  E 


// 


It's  only  32  miles  from  Dallas  to  Fort  Worth.  KRLD  covers  this  high  income  territory  for 
Columbia.  Fifty-two  per  cent  of  all  KRLD  programs  are  Columbia  sustaining  or  com- 
mercial broadcasts.  This  insures  listener  response  in  a  thickly  populated  area  where 
43.2%  of  all  Texas  radio  sets  are  concentrated. 

According  to  Sales  Management's  1937«  survey  of  buying 
power  in  counties  having  cities  with  50,000  population 
and  over,  Dallas  County  ranks  fourth  among  all  cities 
of  the  nation  in  effective  buying  income — $3,584.00  per 
family — and  Tarrant  County,  Fort  Worth,  ranks  seventh 
— with  $3,418.00  per  family. 

KRLD  offers  the  economical  way  to  reach 
Texas'  biggest  market  at  small  cost.  Full 
particulars  on  request. 


STUDIOS  IN  ADOLPHUS  HOTEL 

.TCHAi HEPMSENiATVE         BRANHAM  COMPANY 

Cl  Lexington  Ave.,  New  York,  Tel.  Mohawk  4-2430 — 360  N.  Michigan  Ave.,  Chicago,  Tel.  Central  5726 
it  DETROIT  .  .  .  ATLANTA  ...  ST.  LOUIS  .  .  .  KANSAS  CITY 

WNED   AND   OPERATED   BY   THE    DALLAS   TIMES  HERALD 


CENSUS  OF  CANADIAN  RADIO  HOMES  BY  PROVINCES  AND  COUNTIES 

(Rstimates  as  of  January  1,  1936,  by  Radio  Trade-Builder oi  Canada;  population  census  official  for  1931,  latest) 


Popu- 

tiOiUflO 

l<ituyn 

... 

r  Q-7nilt6S 

H  otn€8 

1 

28.849 

6.663 

5.222 

2 

57.186 

13.207 

8.271 

3 

15,066 

3.479 

2.601 

4 

29,067 

6.713 

6.086 

5 

26.651 

6.156 

5.301 

6 

140.624 

32,447 

28.004 

7 

38,106 

8,800 

6,667 

8 

6l!016 

14,091 

9,062 

9 

24,503 

5,660 

3.043 

10 

58,049 

13.406 

4.896 

11 

126,832 

29.291 

17.701 

12 

13,815 

3.191 

1.308 

13 

24,936 

5,759 

1.022 

14 

39.508 

9,124 

2.759 

15 

13.6«4 

3.156 

716 

16 

27.945 

6.454 

2.046 

17 

5.788 

1.337 

194 

731.605 

168.963 

104.898 

British  Columbia 

Popu- 
laticm 


Radio 
Families  Homes 


Census  Div.  No.  1 

22.566 

6.099 

3  034 

2 

40,455 

10,934 

5!323 

3 

40.523 

10.952 

6.863 

4 

379,858 

102,664 

94,972 

5 

120,933 

32,685 

31,076 

6 

30.026 

8.115 

3.664 

7 

12,658 

3,421 

2.293 

8 

21,534 

5.820 

2.434 

9 

18.698 

6.054 

1.868 

10 

7.013 

1.895 

408 

694.263 

187.639 

151.936 

Manitoba 

Popu- 

Radio 

lation 

Families 

Homf,s 

Census  Div.  No.  1 

22.817 

4.960 

2,202 

2 

38.810 

8.437 

7.931 

3 

26.763 

5.816 

5.467 

4 

18.253 

3.966 

3,730 

5 

46.228 

10.060 

9,446 

6 

283.828 

61.702 

58.027 

7 

36.912 

8.022 

7,744 

8 

19,846 

4.314 

4.064 

9 

45.414 

9.873 

9.281 

10 

17.916 

3.895 

3.661 

11 

28.100 

6.109 

5.742 

12 

24.344 

5,292 

2,937 

13 

24.263 

5.277 

3,895 

14 

25.978 

6.647 

4.328 

16 

10.008 

2.176 

2.032 

16 

30,669 

6.667 

3.398 

700.139 

152.205 

133.875 

New 

Brunswick 

Popu- 

Radio 

County 

lation 

Families 

Homes 

Albert 

7.679 

1,613 

472 

Carleton 

20.796 

4.369 

1,910 

Charlotte 

21.337 

4,483 

3,323 

Gloucester 

41.914 

8.805 

829 

Kent 

23.478 

4.9.32 

371 

Kings 

19,807 

4.162 

2.106 

Madawaska  

24.527 

5.163 

1.137 

New  Brunswick — Continued 


Popu- 

Radio 

County 

lation. 

Families 

Homes 

Northumberland 

34.124 

7.169 

1.526 

Queens 

11.219 

2,357 

713 

Restigouche   

29,859 

6,273 

1.373 

St.  John 

61,613 

12,944 

11.190 

Sunbury 

6,999 

1.470 

388 

Victoria 

14,907 

3.132 

944 

Westmoreland  _ 

57.506 

12.081 

5.877 

York  - 

32.464 

6,818 

3.978 

408.219 

85.761 

36,136 

Nova  Scotia 

Popu- 

County  lotion  Families 

Annapolis   16,297  3,424 

Antigonish    10.07  3  2.116 

Cape  Breton  —  92.419  19,416 

Colchester    25.051  6,263 

Cumberland    36.366  7.640 

Digby    18.353  3.856 

Guysborough   ___  15,443  3,244 

Halifax    100.204  21,051 

Hants    19.393  4.074 

Inverness    21.055  4.423 

Kings    24,357  5,117 

Lunenburg    31,674  6,654 

Pictou    39,018  8.197 

Queens    10,612  2.229 

Richmond    11,098  2.332 

Shelburne    12.885  2,623 

Victoria    8,009  1,683 

Yarmouth    20,939  4.399 


Radio 
Homes 
2.092 

442 
8.815 
3.066 
4.467 
1,934 

892 
17.138 
1.779 

525 
3.092 
3.289 
6.345 
1.169 

273 
1,2^ 

292 
2,998 


512,846    107,742  58,905 


Ontario 

Popu- 

County  latum 

Addington    6.879 

Algoma    46.444 

Brant    58.476 

Bruce    42,286 

Carleton    179.040 

Cochrane    68.033 

Dufferin    14.892 

Dundas    16.098 

Durham    25.782 

Elgin    43.436 

Essex    159.780 

Frontenac   45,756 

Glengarry   18,666 

Grenville   16,327 

Grey    57,699 

Haldimand    21.428 

Haliburton    5.997 

Halton    26.558 

Hastings   58.846 

Huron    46.180 

Kenora    21.946 

Kent   62,865 

Lambton   54.674 

Lanark    32.856 

Leeds    35.157 

Lennox    12,004 

Lincoln    54.199 

Manitoulin    10,734 

Middlesex    118.241 

Muskoka  20.985 


Radio 

Families 

Homes 

1,689 

1.038 

10.726 

9.556 

12.350 

11,725 

9.766 

7,329 

39.270 

37,806 

13.403 

9.068 

3.439 

3.027 

3.718 

3.531 

5.954 

5.639 

18.031 

9.525 

36.901 

35.056 

10.567 

10,039 

4.311 

2,087 

3.771 

3.581 

13.325 

11,621 

4.949 

4.697 

1.385 

600 

6.133 

6.823 

13.590 

12.910 

10.434 

9.904 

5.068 

4.424 

14.518 

13.792 

12.627 

11.999 

7.588 

6.933 

8.119 

7,713 

2.772 

2.633 

12.517 

11,889 

2.479 

1.153 

27.307 

25,921 

4.846 

4.334 

Ontario — Continued 


Popu- 

County  lation 

Nipissing    41.207 

Norfolk    31.359 

Northumberland.  31,452 

Ontario    59,667 

Oxford    47,825 

Parry  Soand  —  25.900 

Peel    28,156 

Perth    61,392 

Peterborough  43.958 

Prescott    24.596 

Prince  Edward.-  16.693 

Rainy  River   17,359 

Renfrew    52,227 

Russell    18,487 

Simcoe    83,667 

Stormont    32,624 

Sudbury    58,251 

Thunder  Bay   66,118 

Temiskaming  37,043 

Victoria   25.844 

Waterloo   89,852 

Welland    82,731 

Wellington    58,164 

Wentworth    190.019 

York    866.956 

Dist.  of  Patricia  3,973 


3.431.683  792.505  729.880 

Prince  Edward  Island 

Popu-  Radio 

County                  lation  Families  Homes 

Kings                        19,147  4.022  904 

Prince                        31,500  6.617  2.529 

Queens                       37,391  7.855  3.629 

88,838  18,494  7.062 


Radio 

Families 

Homes 

9,517 

6,781 

7,250 

6.874 

7,271 

6,894 

13,780 

13,008 

11,045 

10.485 

5,982 

5,042 

6,503 

6,173 

1 1,869 

1 1,266 

10,152 

9,636 

5,680 

3.483 

3,855 

3,662 

4,009 

2,548 

12,062 

11,414 

4  270 

2  434 

19  [323 

18!343 

7,511 

6.986 

13.453 

12.198 

14,993 

13.441 

8.555 

8.127 

5.969 

6,966 

20,751 

19.699 

19,106 

18.144 

13.433 

12.751 

43,884 

41.658 

1^7,911 

187,869 

918 

145 

Quebec 


Popu- 

Ceunty  lation 

Abitibi    23.692 

Argenteuil    18.976 

Arthabaska    27,169 

Bagot    16.914 

Beauce    44.793 

Beauharaois   26.163 

Bellechasse   22,006 

Berthier    19,506 

Bonaventure   32,432 

Brome    12.433 

Chambly    26,801 

Champlain    69,936 

Charlevoix    22.940 

Chateauguay   13.125 

Chicoutimi    55.724 

Compton    21.917 

Deux    Montagnes  14.284 

Dorchester    27,994 

Drummond   26.179 

Frontenac   25,681 

Gaspe    45,617 

Hull    63.870 

Huntingdon   12,345 

Iberville    9.402 

Joliette   -  27.585 


Radio 

Families 

Homes 

4.513 

788 

3.614 

2.273 

6.173 

1.258 

3.221 

1.731 

8.532 

1.510 

4.793 

2.571 

4.192 

425 

3.715 

1.071 

6.178 

614 

2.368 

2.082 

6.105 

4.668 

11.416 

4.358 

4.370 

665 

2,500 

1.322 

16.614 

2.581 

4.175 

2.075 

2.721 

769 

5.332 

552 

4.986 

1.998 

4,892 

719 

8.689 

877 

12.166 

4,861 

2.351 

1,243 

1.791 

861 

6.254 

1.874 

Quebec — Continued 


Pojm- 

County  lation 

Kamouraska    23.954 

Labelle    20,140 

Lac  St.   Jean—.  50,263 

Laprairie    13,401 

L'Assomption   15,323 

Levis    35.666 

L'Islet    19,404 

Lethbiniere    23,034 

Maskinonge   16,039 

Matane    45,272 

Megantic    35,492 

MissLsquoi    19,636 

Montcalm    13.865 

Montmagny   20,239 

Montmorency  16.955 
Montreal  and 

Jesus  Island-_1,020,018 

Napierville    7,600 

Nicolet    28,673 

Papineau    29,246 

Pontiac    21,241 

Portneuf    36,890 

Quebec    170,915 

Richelieu    21,483 

Richmond    24,956 

Rimonski    33.151 

Rouville    13.776 

Saguenay    21,764 

Shefford    28,262 

Sherbrooke    37,386 

Stanstead    25,118 

Soulanges    9,099 

St.  Hyacinthe  —  25,854 

St.  Jean    17,649 

St.  Maurice   69,095 

Temiscamingue  _  20,609 

Temiscouata    50,294 

Terrebonne   38.611 

VaudreuU    12.015 

Vereheres    12,603 

Wolfe    16.911 

Yanxaska   16,820 


Radu. 
Families  Horn* 


4.563 
3,836 
9,572 
2,570 
2,919 
6,792 
3,696 
4,387 
3.055 
8.623 
6.760 
3,740 
2.641 
3,856 
3.230 

194,289 
1.448 
5.462 
6.571 
4.046 
6,836 
32,555 
4,092 
4,764 
6.314 
2.624 
4.144 
5,383 
7.121 
4.784 
1.733 
4.925 
3.362 
13,161 
3.926 
9.580 
7.364 
2,289 
2.401 
3,221 
3.206 


5f 
42 
l,4i 
9.'; 
1,01 
3.7e 
51 
76 
7£ 
9i 
1,84 
2,96 
78 
62 
82 

180.5* 

43 
l.OS 
1,47 

99 
2,48 
23,36 
2,21 
2,72 
1,0S 
1,59 

4G 
2,6.3 
6,6* 
3,62 

81 
4,16 
2,7« 
7.52 
1.2€ 

3,2J 
1,3-, 
1,0? 
5i 
81 


2.874,255    547,481  318.6; 


Saskatchewan 


Popu- 

lation 

Families 

.  1 

41,544 

9,694 

2 

42.831 

9.892 

3 

46,881 

10,827 

4 

28,126 

6.496 

5 

53,948 

12.459 

6 

109,906 

25.383 

7 

63.230 

14,603 

8 

49,361 

11.400 

9 

60,539 

13.981 

10 

41,890 

9,674 

11 

87,976 

20,318 

12 

40,612 

9,379 

13 

42,632 

9,848 

14 

46,222 

10.675 

16 

83,697 

19.330 

16 

48,736 

11.263 

17 

27,315 

6.308 

18 

6.339 

1.464 

921.785 

212.894 

Radi 


RADIO 

BROADCASTING 


MAS 


EVERYONE  WHO  SELLS  TIME  OR  BUYS  TIME 
NEEDS    THIS    UP-TO-THE-MINUTE  STUDY! 

SIZE  18  X  24  inches. 

Printed  in  two  colors. 

—  .4   map  showing  the  coverage   of  Stations  less  than  500  watts. 

  A   map  showing  the  coverage  of  Stations  of  500  and   1^000  watts. 

—  A  map  showing  the  coverage  of  Stations  with  2,500  and  5,000  watts. 
— —  A  map  showing  coverage  of  Stations  with   10,000  watts  or  more. 

—  Latest  map  of  the  N.B.C,   Columbia  and  Mntual  Networks. 

—  A  map   showing  the  density  of  radio  homes  per  scpiare  mile. 

Computed  from  latest  figures  of  the  Joint  Committee  on  Radio  Research.  Densities  in 
color,  counties  and  all  cities  with  broadcasting  stations  in  black. 

  An    illustrated    table    that    explains    as    never    before    the    variations    in    coverage    due    to  power, 

frequency  and  soil  conditions. 

All  maps  show  counties  and  cities  in  the  United  States  and  Canada. 

The  supply  is  limited  to  1.000  copies.  ORDER  AT  ONCE. 

THE  PRICE — S5.00. 

WALTER  P.  BURN  &  ASSOCIATES 

7  West  44th  Street,  New  York,  N.  Y.  Murray  Hill  2-7462 
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BROADCASTING  •  Broadcast  Advertisin 


-.nnDcompfinv 

jRaJuy  Station.  J^eptjase^tdatiiAea. 

NEW  YORK  •  DETROIT* CHICAGO;  SAN  FRANCISCO 


ALBERTA 


CFAC  Calgary 
CJCA  Edmonton 
CJOC  Lethbridge 


BRITISH  COLUMBIA  CJAT  Trail 

CKWX  Vancouver 


MANITOBA 


CKX 
CKY 


Brandon 
Winnipeg 


NOVA  SCOTIA     CHNS  Halifax 

ONTARIO  CJKL  Kirkland  Lake 

CFCH  North  Bay 

CJCS  Stratford 

CKGB  I  immins 

QUEBEC  CFCF  Montreal 

SASKATCHEWAN  CHAB  Moose  Jaw 

CKCK  Reglna 


Executive  and  Staff  Personnel  of  the  Federal  Communications  Commission 

Headquarters  Office:  Postoffice  Building,  Washington,  D.  C,  Phone  District  1654 


Commissioners    and  Assistants 
Frank   R.   McNinch.  Chairrr'an 
(Democrat;  term  19.'?7-1942( 

Secretary:  Julia  Josephs. 

Special  Counsel:  William  J.  Dempsey. 

Special  Counsel:  John  Murray. 
T.  A.  M.  Craven.  Commissioner 
(Democrat:    term  1937-1944) 

Secretary:    Margaret  Preston. 

Asst.  Secretary:  Miriam  Eastburn. 

Clerk:  Margaret  O'Leary. 
George  H.  Payne,  Commissioner 
(Republican;  term  1934-1943) 

Secretary:   Abraham  Miller. 

Asst.  Secretary:  Ruth  T.  Koppialky. 

Clerk:  Elizabeth  B.  Walter. 
Eugene  O.   Sykes,  Commissioner 
(Democrat:  term  1934-1941) 

Asst.  Secretary:  Annette  E.  Hutterly. 

Clerk:  Lucille  S.  Smith 
Thad  H.  Brown,  Commissioner 

(Republican;  term  1934-1940) 

Secretary:  Joseph  E.  Keller. 

Asst.  Secretary:  Rose  L.  Stough. 

Clerk:   Fausta  M.  Puffenberger. 
Paul  A.  Walker,  Commissioner. 
(Democrat;  term  1934-1939) 

Secretary:  Omar  L.  Crook. 

Asst.  Secretary:  Lenah  J.  Ferro. 
Norman   S.   Case,  Commissioner 
(Republican;  term  1934-1938) 

Secretary:  Henry  M.  Barry. 

Asst.  Secretary:  Minnie  Sparks. 

Secretary's  Office 
T.  J.  Slowie,  Secretary. 

Secretary:  Laura  L.  Hollings worth. 
John  B.  Reynolds,  Assistant  Secretary. 

Secretary:  Pansy  E.  Wiltshire. 

Law  Department 
Hampson  Gary.  General  Counsel. 

Secretary:  Agnes  Martin. 
George  B.  Porter.  Assistant  General  Counsel. 

Secretary:  Elizabeth  Childress. 
Vacant.  Assistant  General  Counsel. 

Secretary:  Margaret  H.  McMahon 
Vacant.   Assistant  General  Counsel. 

Secretary:   Louise  Duncan. 
William  H.  Bauer,  Head  Attorney. 
David  H.  Deibler,  Principal  Attorney. 
Fanney  Neyman,  Principal  Attorney. 
Ralph  Walker.  Principal  Attorney. 
James  A.  Kennedy,  Principal  Attorney. 
Walter  D.  Humphrv,  Principal  Attorney. 
J.  Fred  Johnson.  Jr.,  Principal  Attorney. 
Theodore  L.  Bartlett,  Senior  Attorney. 
James  D.  Cunningham.  Senior  Attorney. 
Frank  B.  Warren,  Senior  Attorney. 
A.  V.  Dalrvmole,  Attorney. 
Marshall    S.    Orr,  Attorney 
Elizabeth  C.  Smith,  Attorney 
Andrew  G.  Haley.  Attorney. 
James   L.    McDowell.  Attorney. 


Basil  P.  Cooper,  Attorney. 
Max  H.  Aronson,  Associate  Attorney. 
George  M.  Harrington,  Associate  Attorney. 
Annie  Perry  Neal,  Associate  Attorney. 
Frank  U.   Fletcher,  Associate  Attorney. 
Walter  Johnson,  Assistant  Attorney. 
Robert  M.  Fenton,  Assistant  Attorney. 
Hugh  B.  Hutchison,  Assistant  Attorney. 
Stephen  Tuhy,  Jr.,  Assistant  Attorney. 
Mary  Elizabeth  Erickson,  Junior  Attorney. 
Violet  L.   Haley,  Junior  Attorney. 
John  A.  Hartman,  Jr.,  Junior  Attorney. 
Russell  Rowell,  Junior  Attorney. 

Engineering  Department 
E.  K.  Jett,  Chief  Engineer. 
Andrew  D.  Ring,  Assistant  Chief  Engineer. 

Secretary:  Helvi  Mustaparta. 
Vacant,   Assistant  Chief  Engineer. 

Secretary:    Irene  Durgin. 
Andrew  Cruse,  Assistant  Chief  Engineer. 
Gerald  C.  Gross,  Principal  Scientist   (Chief  of  Interna- 
tional Section) 

Secretary:  Lillian  Conley. 


Members  of  Former 
FEDERAL  RADIO  COMMISSION 

Feb.  23,  1927— July  10,  193U 

Admiral  W.  H.  G.  Bullard,  Pennsylvania. 

March  15,  1927 — November  2i.  1927  {Deceased) 
Orestes  H.  Caldwell.  New  York. 

March  15.  1927 — February  23.  1929 
Eugene  O.  Sykes,  Mississippi. 

March  15,  1927 — 
Henry  A.  Bellows,  Minnesota. 

March  15,  1927 — October  31,  1927 
Colonel  John  F.  Dillon,  California. 

March  15,  1927 — October  8,  1927  (Deceased) 
Sam  Pickard,  Kansas. 

November  1,  1927 — January  31,  1929 
Harold  A.  Lafount,  Utah. 

November  H,  1927— July  10,  1931, 
Ira  E  Robinson,  West  Virginia. 

March  29,  192g — January  15,  1932 
General  C.  McK.  Saltzman,  Towa. 

May  2,  1929 — July  19,  1932 
William  D.  L.  Starbuck,  New  York 

May  2,  1929 — May  23,  1931, 
Thad  H.  Brown,  Ohio. 

January  21,  1932 — 
James  H.  Hanley,  Nebraska. 

April  1,  1933~-July  10,  193U 

Former    Members    of  Federal 
COMMUNICATIONS  COMMISSION 
Anning  S.  Prall,  New  York 

January  17,  1935 — July  23,  1937  ( Decea.<ied) 
Irvin  Stewart,  Texas 

July  11.  1931, — June  SO.  1937 


William  D.  Terrell,  Chief,  Field  Section. 

Secretary:  Mary  E.  Poloske. 
George   E.   Sterling,   Assistant  Chief,   Field  Section. 
Lynde  P.  Wheeler,  Principal  Physicist  (Chief,  Technic! 
Section ) 

E.   M.  Webster,   Principal  Engineer. 
R.   D.   Jones,   Principal  Engineer. 
Manfred  Toeppen,  Principal  Engineer. 
Raymond  Asserson,  Senior  Engineer. 
Edwin   Lee  White,   Senior  Engineer. 
John   A.    Willoughby,   Senior  Engineer. 
George  P.  Adair,  Senior  Engineer. 

A.  T.   Jenkins,   Senior  Engineer. 
Marion  H.  Woodward,  Senior  Engineer. 
William  N.   Krebs,   Senior  Engineer. 
Paul  M.  Lion,  Senior  Engineer. 
Philip  F.  Siting.  International  Communications  Enginee 
James   P.    Buchanan.   Jr..   Associate  Engineer. 

K.   A.   Norton.   Associate  Engineer. 
L.  C.  Quaintance.  Associate  Engineer. 
Clure  H.  Owen,  Associate  Engineer. 
George  J.  Dempsey.  Associate  Engineer. 
Ralph   L.   Clark.   Associate  Engineer. 
Edward  W.  Allen.  Associate  Engineer. 

B.  J.  Shimeall.  Associate  Engineer. 
Howard  C.  Looney,  Associate  Engineer. 
Leslie  R.  Brady.  Assistant  Engineer. 
H.  E.  Broyles,  Assistant  Engineer. 

S.   H.    Pearee,   Assistant  Engineer. 
Glen  E.  Nielsen,  Assistant  Engineer. 
Harold  Link,   Engineering  Aide. 
James  A.   Beaver,  Jr.,   Engineering  Aide. 

Examining  Department 
Davis  G.  Arnold,  Chief  Examiner. 

Secretary:  Gwendolyn  Marcyes. 
P.  W.  Seward,  Assistant  Chief  Examiner. 
John  P.  Bramhall,  Principal  Examiner. 
Melvin  H.  Dalberg,  Principal  Examiner. 
George  H.  Hill.  Senior  Examiner. 
Rosel  H.  Hyde.  Senior  Examiner. 
Tyler  Berry,  Senior  Examiner. 
Robert  L.  Irwin,  Examiner. 

License   Bureau  | 
Wm.  P.  Massing,  Chief.  ' 

Secretary :  Ruth  Richter. 

Chief  of  Broadcast  Section :  Clara  M.  lehl. 

Chief  of  Commercial  Section:  John  Fulmer. 

Chief  of  Amateur  Section:  J.  B.  Beadle. 
Accounting,  Statistical  and  Tariff  Department 
William  J.  Norfleet,  Chief  Accountant. 

Secretary :   Frances  Groom. 
Riley  A.   Gwynn,  Assistant  Chief. 

Secretary:  Doreen  Clark. 

Information     (Press)  Section 
G.  Franklin  Wisner,  Chief. 

Other  Sections 
Robert  E.   Hodson,   Minute  Clerk. 
L.  A.  Corridon,  Chief  of  Audits  &  Accounts. 
Paul  Sheehy,  Chief  of  Duplicating  Section. 
N.   F.   Cureton,  Chief  Supplies. 

W.    Theodore    Pierson.    Chief.    Docket.    Mail   and  File 


FIELD  OFFICES  OF  THE  FEDERAL  COMMUNICATIONS  COMMISSION 

Director  of  Field  Section:  William  D.  Terrell,  Washington,  D.  C. 


District 
No. 


Address  Phone  No. 

U.  S.  Customhouse.  Hubbard 
Boston,  Mass.  6739 


10 


641  Washington  St.,  Canal 
New  York  City  6-2100 


Customhouse,  Market 

Philadelphia,  Pa.  6000 

Fort  McHenry,  South 

Baltimore,  Md.  2370 


New  Post  Office  Bldg..  24963 

Norfolk,  Va. 

411  Federal  Annex,  Main 

Atlanta,  Ga.  3517 

Sub-Office — 208  Post  7602 

Post  Office  Bldg., 

Savannah,  Ga. 

P.  O.  Box  150,  2-4788 

Miami,  Florida. 

Sub-Office— Stovall's  M-1773 

Bldg.,   Tampa,  Fla. 

Customhouse,  Main 

New  Orleans,  La.  6980 

404  Federal  Bldg.,  1332 
Galveston,  Texas 

302  U.  S.  Terminal  2-5943 
Annex  Bldg., 
Dallas,  Texas 

Rives-Strong  Bldg.,  Mich. 

Los  Angeles,  Cali*.  60O8 


Sub-Office — New  Calif. 
Bldg., 

San  Diego,  Calif. 


Inspectors 

Charles  C.  Kolster,  Inspector  in 
Charge 

Walter  J.  Butterworth,  Myron  A. 
Tong,  Roger  E.  Phelps,  Nathan  Hal- 
lenstein,  Ralph  J.  Renton,  W.  D. 
.Tohnson. 

Arthur  Batcheller,  Inspector  in 
Charge 

Charles  T.  Manning,  Eugene  C.  Coch- 
ran, Walter  J.  Howell,  Forest  F.  Red- 
fern,  Martin  W.  Bannister,  Wayne 
Mason,  Alvin  C.  Holmes.  Amos  B. 
Collins,  William  B.  Bernard,  Cecil  G. 
Harrison,  Jesse  W.  Holland. 
Louis  E.  Kearney,  Inspector  in 
Charge 

Ivan  H.  Loucks.  Harold  R.  Woodyard 
Charles  A.  EHert.  Inspector  in  Charge 
L.  A.  Newcomb.  Hyman  A.  Cohen. 
Edward  W.  Chapin,  Adolph  Andersen, 
Albert  L.  Kreis. 

Edward  Bennett,  Inspector  in  Charge 
Harry  D.  Pickett,  Darra  H.  Donahue 
George  S.  Turner.  Inspector  in  Charge 
George   Llewellyn.   John    G.  Preston. 
Henry  Dunphey. 

William  R.  Foley.  Inspector  in  Charge 


Arthur  S.  Fish.  Inspector  in  Charge 
Ross  Bateman 

Paul  Herndon.  Jr.,  Inspector  in 
Charge 

Theodore  G.  Deiler,  Inspector  in 
Charge 

Louis  J.  N.  duTreil,  W.  I.  Abbott. 
Louis  L.  McCabe,  Inspector  in  Charge 
Dale  L.  Scanlon 

Frank  M.  Kratokvil,  Inspector  in 
Charge 

Wm.  C.  Boese.  Benjamin  Parzen. 

Bernard  H.  Linden,  Inspector  in 
Charge 

John  H.  Homsy,  James  M.  Chappie, 
Victor  G.  Rowe,  James  A.  Homsy, 
Alfred  L.  Ritter. 

William  E.  Downey,  Inspector  in 
Charge 


District 
No. 

12 


Address 
Customhouse, 

San  Francisco,  Calif. 


New  Courthouse  Bldg., 
Portland,  Ore. 

New  Federal  Bldg., 
Seattle,  Wash. 


Sub-Office — P.  O.  Box 
2719, 

Juneau,  Alaska 
1-5  Customhouse, 

Denver,  Colo. 

16  Main  P.  O.  Bldg.. 

St.  Paul,  Minn. 

17  Pickwick  Bldg., 

Kansas  City,  Mo. 

18  246  U.  S.  Court  House 

Bldg., 

Chicago,  III. 

19  New  Federal  Bldg., 

Detroit,  Mich. 

20  Federal  Bldg., 

Buffalo,  N.  Y. 


21  Aloha  Tower, 

Honolulu,  Hawaii 

22  Naval  Radio  Station. 

San  Juan,  Puert» 
Rico 

Grand  Island,  Nebr. 
( Central  Frequency 
Monitoring  Station) 


Naval  Training  Sta- 
tion, 

Great  Lakes,  III. 
Monitoring  Station 


Phone  No 

Sutter 
6208 


Tabor 
3325 


Seneca 
3100 


Keystone 

4151 
Cedar 

2686 
Harrison 

2920 

Harrison 
4700 

Cherry 
9330 

Washington 
1744 


3979 


Grand  Island 
1240 


575 


Inspectors 

V.  Ford  Greaves,  Inspector  in  Charg 
Francis   V.    Sloan,    Paul   R.  Fenne: 
Frank  L.  Kellogg,  Herbert  H.  Smitl 
Arthur  A.  Johnson. 
Kenneth  G.  Clark,  Inspector  in  Charg 
Robert  Landsburg,  Joseph  H.  HallocI 
Earl  D.  Scott,  Alfred  H.  Brodie. 
Landon  C.  Herndon,  Inspector  in 
Charge 

George  V.  Wiltse,  Alfred  K.  Robii 
son,  Sigfred  F.  Berge,  Martin  V.  Ki< 
bert,  Jr. 

Stacy  W.  Norman,  Inspector  in 
Charge 

Edwin  S.  Heiser,  Inspector  in  Charg 

C.  W.  Loeber,  Inspector  in  Charge 

Robert  M.  Silliman 

William  J.  McDonnell,  Inspector  in 

Charge 
Arnold  Shostak 

H.  D.  Hayes,  Inspector  in  Charge 
H.   T.   Gallaher,   Donald   A.  Murra) 
Cyril  M.  Braum. 

Emery  H.  Lee,  Inspector  in  Charge 
John    A.    Russ,    Richard    J.  Cottoi 
Glen  W.  Earnhart. 
Milton  W.  Grinnell,  Inspector  in 
Charge 

Frank  J.  Smith,  Raymond  H.  Hai 
denbergh. 

Lee  R.  Dawson,  Inspector  in  Charg 

Joe  H.  McKinney,  Inspector  in 
Charge 

Benjamin  E.  Wolf,  Inspector  in 
Charge 

George  L.  Jensen,  H.  Underwoo 
Graham,  Fendell  B.  Peterson,  Orri 
R.  Buchanan,  Samuel  W.  Lichtman. 
Irving  L.  Weston,  Inspector  in  Charg 
Irl  D.  Ball 


46  Broadway, 

New  York,  N.  Y. 


Accounting   Field  Office 

Whitehall        Jack  E.  Buckley,  Accountant  in 
4-6930  Charge 


The 

SAGE 

of  WESTMINSTER 


•  The  shrewd  merchant  of  JSf^estminster  Street  (the 
principal  business  thoroughfare  of  Providence), 
Hke  other  local  advertisers,  uses  the  radio  station 
he  knows  to  be  FIRST.  .  .  WPRO  has  more  local 
advertisers  than  any  other  Providence  station. 


WPRO  in  Providence 

Basic  Columbia  Broadcasting  System  Station  .  .  630  kc.  .  .  Cherry  and  Webb 
Broadcasting  Company.  .  .  National  Representatives:  Paul  H.  Raymer  Co. 

New  York,  Chicago,  Detroit,  San  Francisco 
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1938  Yearbook  Number  •  Page  51 


Mutual  delivers  results. 
From  the  advertiser's  angle 
here's  the  Biggest  Dollar 
in  Radio— from  the  station 
owner's,  the  Biggest  Future. 

Mutual  1937  clients  sym- 
bolized on  the  preceding 
page  are,  from  left  to  right: 

MACFADDEN  PUBLICATIONS 

BECKER  PRODUCTS 

FRESH  MILK  INDUSTRY 

BARBASOL  RAZOR  BLADES 

VARADY  OF  VIENNA 

ELIZABETH  ARDEN  COSMETICS 

WILLIAMS  SHAVING  CREAM 

DENBY  CIGARS 

MUSTEROLE  & 
E. W.ROSE  CO. 

ADMIRACION  LABORATORIES 

LIBBY  MCNEILL  &  LIBBY 

SHEAFFER  PENS 

LUCKY  STRIKE  CIGARETTES  . 

PARKER  WATCHES 

DUART  COSMETICS 

DELV  HAND  CREAM 

THE  MUTUAL  BROADCASTING 
SYSTEM  OFFICES: 

Chicago  .  .  .  WGN 
New  York  .  .  .  WOR 
Detroit ....  CKLW 
Boston  .  Colonial  Network 
Cincinnati  .  .  WLW 
California,  Don  Lee  Network 
Cleveland  .  WCLE-WHK 
Coulsdon- Surrey,  England 


FROM  THE  STATION  OWNER'S  POINT  OF  VIEW 

Mutual  offers  these  important  advai\tages: 


Much  greater  percentage 
of  the  profits  from  each 
commercial  broadcast 


More  than  $2,000,000  annual  bill- 
ing divided  among  Mutual  stations 
without  outside  profit  absorptior 


CXI 

Every  station  its  own 
Boss,  free  to  make 
ts  own  d( 


An  active  voice  in  Mutual's 
management  is  the  right 
of  each  station  owner 


More  active  program  exchange 
Greater  opportunity  for  each  station 
to  moke  itself  better  known  nationally 


Directory  of 

IjBROADCASTING  STATIONS  OF  THE  UNITED  STATES 

j      *—Non-C<mi7nercial  Station.      D—Day.  N— Night.  ST— Shares  Time.       STN— Shares   Time  Night.         SH— Specified  Hours.       SHN— Specified  Hours  Night. 
LS— Local  Sunset.  L— Limited  Tim^  ii  ith  Dominant  Station.  SA— Special  Authorization.  CP — Construction  Permit  Issued. 

(Data  corrected  to  January  1,  1938) 


Call 

City  Letters 
EiJMINGHAM   WAPI 

WBRC 

WSGN 

:ATUB   WMFO 

THAN   WAGF 

bSDEN   WJBY 

fNTSVILLE   WBHP 


Frequency  Power 
in  Kilocycles       in  Watts 


1140  5,000 
STN-KVOO 


930 


1310 


1370-D 


1370-D 


1210 


1200 


1,000 
5,000-LS 


250-LS 
100-N 


100 


250 


250-LS 
100-N 


100 


ALABAMA 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 


Voice  of  Alabama  Inc. 
Protective  Life  Bldg. 
3-8116 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


CBS 


Birmingham  Broadcasting  Co.,  Inc.  NBC 
Bankhead  Hotel 
3-9293 

Birmingham  News  Co.  NBC 
Fifth  Ave.  &  20th  St. 
7-2184 

James  R.  Doss,  Jr.  Alabama 
418K  Second  Ave. 
Decatur  1010 


Dothan  Broadcasting  Co.   

204?,  E.  Main  St. 
1430 

Gadsden  Broadcasting  Co.,  Inc.  Alabama 
108  Broad  St. 


Wilton  Harvey  Pollard  Alabama 
Huntsville 


Thad  Holt 
Thad  Holt 
H.  H.  Holtshouser 

K.  G.  Marshall 
John  M.  Connolly 
J.  C.  Bell 

Birmingham  News 
Henry  P.  Johnston 
Henry  P.  Johnston 

James  R.  Doss,  Jr. 
Ted  R.  Woodard 
R.  H.  Albright 

Partnership 
Julian  C.  Smith 
Fred  C.  Mosely 

B.  H.  Hopson 
J.  W.  Buttram 
J.  W.  Buttram 

Wilton  H.  Pollard 
Wilton  H.  Pollard 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 


Dick  Faulkner 
James  Merrill 
Clayton  H.  Dow,  Jr. 

Will  Rushing 

j.'  C.  Beil 

Robert  McRawey 

Paul  B.  Cram 

M.  E.  Summer 
Ted  R.  Woodard 
Rex  White 

Samuel  Hall 
John  T.  Hubbard 

B.  T.  Wright 
Sam  Benton 
Vernon  Story 


Representative 


Radio  Sales 


Paul  H.  Raymer  Co. 


Kelly-Smith 


J.  J.  Devine 


Sears  &  Ayer 


»BILE   WALA 


»NTGOMERY   WSFA 


LMA. 


WHBB 


EFFIELD   WMSD 


SCALOOSA   WJRD 


1380 


1410 


1500 


1420 


1200-D 


1,000-LS 
500-N 


1,000-LS 
500-N 


100 


100 


250 


Pape  Broadcasting  Co. 
lOfi  St.  Joseph  St. 
Dexter  5893 

Montgomery  Bcstg.  Co.,  Inc. 
Jefferson  Davis  Hotel 
Cedar  5880 

Selma  Broadcasting  Co.,  Inc. 
Selma 
1233 

Muscle  Shoals  Broadcasting  Corp. 
Sheffield 
821 

James  R.  Doss,  Jr. 
Tuscaloosa 
1401 


CBS 


CBS 


Alabama 


W.  O.  Pape 
W.  O.  Pape 
H.  K.  Martin 

S.  G.  Persons 
Howard  E.  Pill 
J.  B.  DeMotte 

W.  J.  Reynolds,  Jr. 
W.  J.  Reynolds,  Jr. 
W.  J.  Reynolds,  Jr. 

Dr.  E.  L.  Chapman 
Joe  Vansandt 
Joe  Vansandt 

James  R.  Doss,  Jr. 
James  R.  Doss,  Jr. 
J.  L.  Doss 


H.  J.  Grant 
R.  M.'Coie  " 
Caldwell  Stewart 
S.  G.  Persons 


W.  A.  Coleman 
Homer  Johnson 

Mrs.  Howard  Sutton 
Mrs.  Howard  Sutton 
Bill  Atkinson 

Wilhelmina  Quarles 
J.  L.  Doss 
Ellis  H.  Eudy 


Jos.  H.  McGillvra 


J.  J.  Devine 


J.  J.  Devine 


J.  J.  Devine 


ARIZONA 


City 


Call 
Letters 


ROME   KCRJ 


WELL   KSUN 


iOENIX   KOY 


KTAR 


'C80N   KGAR 


KVOA 


!MA.,   KUMA 


Frequency  Power 
in  Kilocycles       in  Watts 

1310  250-LS 
100-N 


1200 


1390 


620 


1370 


1260 


260-LS 
100-N 


1,000 


1,000 


250-LS 
100-N 


1,000 


1420-SH  100 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Chas.  C.  Robinson 
Jerome 
124W 

Copper  Electric  Co.,  Inc. 
Lowell 
Bisbee  9 

Salt  River  Valley  Broadcasting  Co. 
838  N.  Central  Ave. 
4-4144 

KTAR  Broadcasting  Co. 
Heard  Bldg. 
4-4161 

Tuscon  Motor  Service  Co. 
S.  Sixth  Ave.  &  12th  St. 
2929 

-Arizona  Broadcasting  Co. 
P.  O.  Box  2888 
3703 

A.  H.  Schermann 
30  Fourth  St. 
88 


ROADCASTING  •  Broadcast  Advertising 


Chief  Owner  or  Executive  Program  Director 

Station  Manager  Mdsg.  or  Promotion  Mgr. 

Network         Commercial  Manager  Chief  Engineer  Representatives 

  Chas.  C.  Robinson  Melvin  S.  Vittum   

Chas.  C.  Robinson  Melvin  S.  Vittum 

Melvin  S.  Vittum  Irvin  L.  Faulkner 

Arizona         James  S.  Maffeo  Robert  B.  Thompson   

Carleton  W.  Morris   

Robert  B.  Thompson  David  C.  Karbach 

CBS           Burridge  D.  Butler  John  R.  Williams  International 

Arizona         Fred  A.  Palmer  Harold  R.  Gates 

Fred  A.  Palmer  E.  E.  Alden 

NBC          Sam  Kahan  J.  Howard  Pyle  E.  Katz 

Richard  O.  Lewis  K.  M.  Pennington  Walter  Biddick 

J.  R.  Heath  A.  C.  Anderson 

CBS          Frank  Z.  Howe  Victor  Gillard  Jos.  H.  McGillvra 

Arizona        Frank  Z.  Howe    Walter  Biddick 

Harvey  Davis  Clifford  Livingston 

  Harold  Steinfeld  Carl  C.  Hickman  E.  Katz 

E.  B.  Williams    Walter  Biddick 

E.  B.  Williams  L.  L.  Nalley 

  A.  H.  Schermann    Walter  Biddick 

E.  N.  Studrivant   

E.  N.  Sturdivant  Ted  Kieling 
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DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATES 


-Non-Commercial  Station. 

LS — Local  Sunset. 


-Day.  N — Night.  ST — Shares  Time.  STN— Shares  Time  Night. 
L — Limited  Time  with  DO'miriant  Station.  SA — Special  Authorization. 

(Data  corrected  to  January  1,   IH.IH ) 


SH — Specijiid  Hours.  .S7/.V — Sper-ijied  Hours  Night. 

CP — Construction  Permit  Issued. 


Call  Frequency 

City  Letters  in  Kilocycles 

BLYTHEVILLE   KLCN  1290-D 

KL  DORADO   KELD  1370 

FORT  SMITH   KFPW  1210 

HOT  SPRINGS   KTHS  1040t 

JONESBORO   KBTM  1200-D 

LITTLE  ROCK   KARK  890 


KGHI 


KLRA 


PINE  BLUFF   KOTN 


SILOAM  SPRINGS.  .  KUOA 


1200 


1390 


1500-D 


1260-D 


Power 
in  Watts 


100 


TEXARKANA   KCMC  1420 

tKTHS  holds  special  experimental  authorization 


100 


100 


10,000 


100 


1,000-LS 
500-N 


250-LS 
100-N 


5,000-LS 
1,000-N 


100 


250-LS 
100-N 


ARKANSAS 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number  Network 

Charles  Leo  Lintzenich   

Blytheville 
122 

Radio  Enterprises  Inc.   

Exchange  Bldg. 
1314 

Southwestern  Hotel  Co.   

Goldman  Hotel 
4106 

Hot  Springs  Chamber  of  Commerce  NBC 
Chamber  of  Commerce  Bldg. 
212 

W.  J.  Beard   

104K  W.  Washington 
438 

Arkansas  Radio  &  Equipment  Co.  NBC 
212  Center  St. 
2-1841 

Arkansas  Broadcasting  Co.   

Arkansas  Gazette  Bldg. 
9166 

Arkansas  Broadcasting  Co.  CBS 
Gazette  Bldg. 
5427 

Universal'Broadcasting  Corp.   

505     Main  St. 
464 

KUOA  Inc.   

Siloam  Springs 
77 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

C.  L.  Lintzenich 
C.  L.  Lintzenich 
C.  L.  Lintzenich 

T.  H.  Barton 
F.  E.  Bolls 
Paul  Thompson 

.John  A.  England 
Dorothy  A.  Gibson 
.Jimmy  Barry 

S.  A.  Kemp 
S.  A.  Cisler 
Howard  A.  Shuman 

W.  J.  Beard 
•Jay  P.  Beard 
Jay  P.  Beard 

T.  H.  Barton 
Larry  Meinert 
C.  K.  Beaver 

A.  L.  Chilton 
R.  G.  Terrill 
R.  G.  Terrill 

.K.  L.  Chilton 

S.  C.  Vinsonhaler 

S.  C.  Vinsonhaler 

B.  3.  Parrish 

B.  J.  Parrish 
R.  W.  Etter 

.John  E.  Brown 

C.  M.  Books 
Storm  Whally 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

.Algie  Bishop 
Algie  Bishop 
C.  L.  Lintzenich 

Rodney  Smith 
Leon  Si  pes 
Charlie  Mathis,  Jr. 

Alton  Blake 
Jimmy  Barry 
L.  Willard  Doan 

S.  A.  Cisler 
Howard  A.  Shuman 
J.  C.  Norman 


RepresenlativeM 


Jav  P.  Beard 
J.  D.  Miller 

.Jack  Lewis 
C.  K.  Beaver 
Dan  L.  Winn 

Henry  Frick 
Bob  Buice 
K.  F.  Tracy 

AUene  Abies 
Ray  Lang 
K.  F.  Tracy 

Lucille  Grubbs 
J.  R:.  Whitworth 


Jesse  Miller 


Gene  Furgason  &  f'|;. 


Edw.  Petrv  &  Co.  i 


E.  Katz 


Howard  H.  Wibion 


(See  Texarkana  Ter.) 

to  operate  simultaneously  daytime  and  specified  hours  night  with  WBAL,  Baltimore,  on  1060  kc. 


CALIFORNIA 


Call 

City  Letters 
BAKERSFIELD   KERN 

KPMC 

BERKELEY   KRE 

CHICO   KHSL 

EL'CENTRO   KXO 


Frequency 
in  Kilocycles 

1370 


1550 


1370 


1500 


Power 
in  Watts 


100 


1,000 


250-LS 
100-N 


250 


100 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

McClatchy  Broadcasting  Co. 
Elks  Bldg. 
5700 

Pioneer  Mercantile  Co. 
P.  O.  Box  1709 
4500 

Central  Calif.  Broadcasters,  Inc. 
2337  Shattuck  Ave. 
7713 

Golden  Empire  Bcstg.  Co. 
Golden  Empire  Bldg. 
237 

E.  R.  Irey-F.  M.  Bowles 
Main  St. 
1100 


Network 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 


NBC  G.  C.  Hamilton 

California       Robert  Stoddard 
Robert  Stoddard 


MBS 
Don  Lee 


MBS 
Don  Lee 


F.  G.  R.  Schamblin 
L.  A.  Schamblin 

E.  McCafTrey 

Calif.  Crematorium,  Inc. 
Arthur  Westlund 
M.  Donald  Hambly 

Harold  Smithson 
Harold  Smithson 
Harold  Smithson 

[F.  M.  Bowles 
\E.  R.  Frey 

F.  M.  Bowles 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Phil  McHugh 

Lu%erne  Shatto 

C.  C.  Sturm 
L.  A.  Schamblin 
L.  P.  Jarvis 

Frederick  MacPherson 
Frederick  MacPherson 
K.  Gordon  Morrison 

Harold  Smithson 
Harold  Smithson 
Charles  Sherburne 


Representatives 

Paul  H.  Raymer  Co. 

John  Blair  &  Co. 


John  Blair  &  Co. 


E.  R.  Irey 


EUREKA   KIEM 


FRESNO . 


GLENDALE . 


LONG|BEACH, 


KARM 


KMJ 


KIEV 


KFOX 


KGER 


1310 


580 


850-D 


1250 


1360 


1,000-LS 
500-N 


lOO 


1,000 


250 


1,000 
CP-5,000-LS 


1,000 


Redwood  Bcstg.  Co.,  Inc. 
Vance  Hotel 
93 

George  Harm 
1333  Van  Ness  St. 
2-4151 

McClatchy  Broadcasting  Co. 
Calaveras  &  Van  Ness  Sts. 
2-8817 

Cannon  System  Ltd. 
701  E.  Broadway 
Douglas  3010 

Nichols  &  Warriner,  Inc. 
1220  E.  Anaheim  St. 
672-81 

Consolidated  Bcstg.  Corp.,  Ltd. 
435  Pine  Ave. 
6-6041 


MBS 
Don  Lee 


CBS 


NBC 
California 


California 


Wm.  B.  SmuUin 
Wm.  B.  SmuUin 
Hugh  A.  Gilmore 

George  Harm 
Lou  Keplinger 
Lou  Keplinger 

G.  C.  Hamilton 
Keith  Collins 
Keith  Collins 

David  H.  Cannon 


Hal  G.  NichoU 
Hal  G.  Nichols 
Lawrence  W.  McDowell 

C.  Merwin  Dobyns 
C.  Merwin  Dobyns 
Tom  Hunter 


Dean  Metcalf 
Wm.  B.  SmuUin 
Alvor  Olson 

Richard  Wegener 

John  Scales 

George  Ross 

Irvin  Dickinson 


John  Blair'&  Co. 


Paul  H.  Raymer  Co. 


Hal  G.  Nichols 
Lawrence  W.  McDowell 
Lawrence  B.  Weston 

Helene  Smith 
Lee  Wynne 
Jay  Tapp 


Howard  H.  Wilson 
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SACRAMENTO 

KFBK  I 


STOCKTON  'I 

®  ! 

KWG  I 


RENO; 


KOH 


FRESNO  \ 

KMJ 


From  the  great  Interior  Valleys  comes 
most  of  California's  agricultural  and 
mineral  resources.  Southern  Califor- 
nia has  its  beaches  and  movie  stars; 
San  Francisco  has  its  bridges — but  the 
Interior  Valleys  produce  the  wealth. 
Your  advertising  should  cover  this 
great  market.  The  McClatchy  Broad- 
casting Company  stations  provide  the 
only  COMPLETE  coverage  of  the  area. 


KFBK's 

10.000  WATTS  j 

smashes  your  sales  mes- 
sage  into  prosperous 
homes  from  the  Oregon  ^ 
line  to  the  San  Joaquin.  ^ 
You  get  PLUS  value  in  : 
the  thousands  of  listeners  ! 
In  Oregon,  Washington,  | 
Montana,  Idaho  and  Ne-  j 


BAKERSFIELD 

KERN 


For  Information  See  Our  Representatives 

THE  PAUL  H.  RAYMER  COMPANY 


NEW  YORK      CHICAGO       SAN  FRANCISCO 


McClatchy  Broa^dcasting  Company 


Sacramento?"California 


McClatchy  Newspapers:  Sacramento  Bee,  Fresno  Bee,  Modesto  Bee 


DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATES 


• — Non-Commercial  Station. 

LS — Local  Sunset. 


D — Day.  N — Night.         ST — Shares  Time.  STN — Shares  Time  Night. 
L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization. 

{Data  corrected  to  January  1,  19SS) 


SH— Specified  Hours.  SUN — Specified  Hours  Night. 
CP — Construction  Permit  Issued. 


CALIFORNIA — (Continued) 


Ci«y 

LOS  ANGELES. 

(Hollywood) 


Call 
Letters 


KECA 


KEHE 


KFAC 


Frequency  Power 
in  Kilocycles      in  Watts 


KFI 


*KFSG 


KFVD 


KFWB 


KGFJ 


KHJ 


1430 


780 


1300 


640 


5,000-LS 
1,000-N 


5,000-LS 
1.000-N 


1,000 


50,000 


1120  2,500-LS 
ST-KRKD  500-N 


1000 
L-WHO 


950 


1200 


900 


KMPC  710 
(Beverly  Hills)  L-WOR 


KMTR 


KNX 


KRKD 


MEBCED   KYOS 


MODESTO   KTRB 


1050 


1120 

ST-KFSG 


1040-D 


740-D 


MONTEREY. 


KDON  1210 


OAKLAND   KLS 


KLX 


1280 


880 


1,000 


5,000-LS 
1,000-N 


100 


5,000-LS 
1,000-N 


500 


1,000 


50,000 


2,500-LS 
500-N 


250 


250 


100 


250 


1,000 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Earl  C.  Anthony,  Inc. 
1000  S.  Hope  St. 
Richmond  6111 


Hearst  Radio,  Inc. 
141  N.  Vermont  Ave. 
Exposition  1341 

Los  Angeles  Bcst^.  Co.,  Inc. 
645  S.  Mariposa 
Fitzroy  1231 

Earle  C.  Anthony,  Inc. 
1000  S.  Hope  St. 
Richmond  6111 


Echo  Park  Evangelistic  Assn. 
1100  Glendale  Blvd. 
Exposition  1141 

Standard  Broadcasting  Co. 
338  S.  Western  Ave. 
Drexel  6621 

Warner  Bros.  Bcstg.  Corp. 
5833  Fernwood  Ave. 
Hempstead  5151 

Ben  S.  McGlashan 
1417  S.  Figueroa  St. 
Prospect  2434 


Don  Lee  Broadcasting  System 
1076  W.  Seventh  St. 
Vandike  7111 

KMPC  The  Station  of  the  Stars,  Inc. 
9631  Wilshire  Blvd. 
Oxford  6211 

KMTR  Radio  Corp. 
1000  Cahuenga  Blvd. 
Hillside  1161 

Coliunbia  Bcstg.  System,  Inc. 
5939  Sunset  Blvd. 
Hollywood  2484 

Radio  Broadcasters,  Inc. 
Spring  Arcade  Bldg. 
Madison  2281 

Merced  Star  Publishing  Co. 
G  St.  Grade 
1430 

Central  Calif.  Bcstg.  Co. 
McHenry  &  Sylvan  Aves. 
774 

Montreal  Peninsula  Bcstg.  Co. 
275  Pearl  St. 
8111 

S.  W.  Warner-  E.  N.  Warner 
327  21st  St. 
Higate  1212 


Tribune  Bldg.  Co. 
Tribune  Tower 
Lakeside  6000 


Chief  Owner  or  Executive  Program  Director 

Station  Manager  Mdsg.  or  Promotion  Mgr. 

Network         Commercial  Manager  Chief  Engineer 

NBC-Blue      Earle  C.  Anthony  Kelly  Anthony 

Harrison  HoUiway  Karl  Kellogg 

Carl  Haverlin  /Curtis  Mason 

IH.  L.  Blatterman 

  Hearst  Radio,  Inc.  Al  Poska 

Jack  Gross   

Jack  Gross  Fred  Ragsdale 

  E.  L.  Cord  Robert  W.  Swan 

Calvin  J.  Smith   

Calvin  J.  Smith  H.  W.  Andersen 

NBC-Red      Earie  C.  Anthony  Kelly  Anthony 

Harrison  HoUiway  Karl  Kellogg 

Carl  Haverlin  (H.  L.  Blatterman 
(Curtis  Mason 

  Aimee  Semple  McPherson      Phil  Kerr 

Dr.  Giles  N.  Knight   

  Myron  E.  Kluge 

  J.  F.  Burke  Carter  Wright 

Frank  Burke   

C.  E.  Watts  Jack  Smithson 

California      Warner  Bros.  William  V.  Ray 

Harry  Maizlish   

Chester  C.  Mittendorf  Harry  Myers 

  Ben  S.  McGlashan  Thelma  Kirchner 

Ben  S.  McGlashan  H.  Duke  Hancock 

H.  Duke  Hancock  [George  Butcher 
IChas.  Whitney 

MBS          Thomas  S.  Lee  Jack  Joy 

Lewis  Allen  Weiss  R.  W.  Webster 

Thayer  Ridgeway  Frank  Kennedy 

  G.  A.  Richards  Arthur  E.  Sutton 

Leo  B.  Tyson  Edith  E.  Black 

Leo  B.  Tyson  Roger  Love 

  Victor  E.  Dalton  Rudie  Cornell 

Kenneth  O.  Tinkham  Carrol  Hauser 

CBS  CBS— D.  W.  Thornburgh      Charles  A.  Vanda 

Donald  W.  Thornburgh  Edwin  W.  Buckalew 

Harry  W.  Witt  Lester  H.  Bowman 

  Frank  P.  Doherty  Howard  Bell 

John  A.  DriscoU   

John  A.  Driscoll  Willis  O.  Freitag 

  Ray  McClung  Charles  Foil 

M.  F.  Woodling  Charles  Foil 

M.  F.  Woodling  John  W.  Crews 

  T.  R.  McTammany  Margery  Van  Loon 

T.  R.  McTammany   

T.  R.  McTammany   


MBS 
Don  Lee 


Allen  Griffin 
Howard  V.  Walters 
Howard  V.  Walters 

/S.  W.  Warner 
\E.  N.  Warner 

S.  W.  Warner 

F.  Wellington  Morse 

J.  R.  Knowland,  Jr. 
P.  D.  Allen 
P.  D.  Allen 


Cecil  Lynch 
Howard  V.  Walters 
BiU  Crabbe,  Jr. 


Chas.  Lloyd 
Roswell  Smith 


Bepresentatrre 
Edw.  Petry  &  Co. 

International 


Edw.  Petry  &  Co. 


Transamerican 
Walter  Biddick  Co 


Cox  &  Tanz 


John  Blair  &  Co. 


Howard  H.  Wilson 


Radio  Sales,  Inc. 


Walter  Biddick  Co. 


Walter  Biddick  Co. 
Cox  &  Tanz 


John  Blair  &  Co. 


KROW 


PASADENA   *KPPC 


REDDING   KVCV 


SACRAMENTO   KFBK 


KROY 


930 


1210  100 
ST-KFXM 


1200 


100 


1490  5,000 
CP-10,000 


1210-D 


SAN  BERNARDINO . 


KFXM 


SAN  DIEGO   KFSD 


KGB 


1210  100 
ST-KPPC 


600 


1330 


1,000  Educational  Broadcasting  Corp. 

Radio  Center  Bldg. 
Glencourt  6774 

Pasadena  Presbyterian  Church 
585  E.  Colorado  St. 
Terrace  2193 

Golden  Empire  Bcstg.  Co. 
Redding 
900 

McClatchy  Broadcasting  Co. 
708  Eye  St. 
Main  8700 

Royal  Miller 
10th  &  K  Sts. 
Main  666 

Lee  Bros.  Broadcasting  Co. 
California  Hotel 
4761 

1,000  Airfan  Radio  Corp.,  Ltd. 

tr.  S.  Grant  Hotel 
Franklin  6353 

1,000  Don  Lee  Broadcasting  System 

1012  First  Ave. 
Franklin  615] 


100 


NBC 
CaKfomia 


CBS 


MBS 
Den  Lee 


NBC 


MBS 
Don  Lee 


H.  P.  Drey 
H.  P.  Drey 
Howard  L.  Wilson 

Fred  Nash 
David  Black 


Harold  Smithson 
Harold  Smithson 
Harold  Smithson 

G.  C.  Hamilton 
Howard  Lane 
Leo  Ricketta 

Royal  Miller 
E.  E.  Wolfle 
A.  F.  Becker 

J.  C.  &  E.  W.  Lee 
J.  C.  I/ee 
E.  W.  Lee 

Thos.  E.  Sharp 
Thos.  E.  Sharp 
John  Babcock 

Thomas  S.  Lee 
S.  W.  Fuller 
Dan  Donnelly 


M.  Scott  Weakley 
H.  L.  Wilson 
C.  E.  Downey 

Leon  Hall 

N.  Vincent  Parsons 

Harry  De  Lasaux 
Harold  Smithson 
Charles  Sherburne 

George  Breece 
Henry  Jacobsen 
Stam  Sronce 


Bob  Oakley 
Milton  Cooper 

Howard  Baichly 
Gene  I^ee 
Paul  Card 

Leah  McMahon 

Harold  Hasenbeck 

David  Young 
Richard  Webster 
Milan  Cater 


Paul  H.  Raymer  Co. 


John  Bl^  &  Co 


John  Blair  &  Co. 
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EDWARD  RETRY  &  CO. 

National  Sales  R  e  presents  ti  V9S 

-  ..J 
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S on-Commercial  Station. 

LS — Locai  Sunset. 


D — Day.  N — Night.  ST — Shares  Time.        STN — Shares  Time  Night. 

'limited  Time  vith  Dominant  Station.  SA — SpeciaJ  Authorization. 

(Data  corrected  to  January  1,  1938) 


SH- 


-Specificd  Hours.         SHN — Specified  Hours  Night. 
CP — Construction  Permit  Issiifid. 


City 

SAN  FRANCISCO. 


Call 
Letters 


KFRC 


KGGC 


KGO 


KJBS 


KPO 


KSFO 


KYA 


SAN  JOSE   KQW 


SAN  LUIS  OBISPO .  KVEC 


SANTA  ANA   KVOE 


SANTA  BARBARA.  .  .  KDB 


KTMS 


SANTA  ROSA   KSRO 


STOCKTON   KG  DM 


KWG 


VISALIA   KTKC 


WATSONVILLE  KHL"B 


Frecniency 
in  Kilocycles 

610 


1420 


1070 

I^WTAM 


680 


560 


1230 


1200-D 


1500 


1500 


1310-D 


1100-D 


1200 


1190-D 


1310-D 


Power 
in  Watts 


5,000-LS 
1,000-N 


7,500 


500 


50,000 


5,000-LS 
1,000-N 


5,00O-LS 
1,000-N 


1,000 


100 


250-LS 
100-N 


260 


1,000 


250 


250 


CALIFORNIA — (Continued) 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Don  Lpp  Broadcasting  System 
1000  Van  Ness  Ave. 
Prospect  0100 

Golden  Gate  Beste.  System 
230  Eddv  St. 
Ordway  8963 

National  Broadcasting  Co.,  Inc. 
Ill  Sutter  St. 
Sutter  1920 

Julius  Brunton  &  Sons  Co. 
1470  Pine  St. 
Ordway  4148 

National  Broadcasting  Co.,  Inc. 
Ill  Sutter  St. 
Sutter  1920 

-^ociated  Broadcasters,  Inc. 
Russ  Bide. 
Garfield  4700 

Hearst  Radio,  Inc. 
Hearst  Bldg. 
Douglas  2536 

Pacific  Agricultural  Foundation,  Inc. 
87  E.  San  Antonio  St. 
Ballard  2616 

Valley  Electric  Co. 
Mountain  View  &  Hill  Sts. 
134 

Voice  of  the  Orange  Empire,  Inc.  Ltd 
Walter  L.  Moore  BIdg. 
4901-R 

Santa  Barbara  Broadcasters,  Ltd. 
15  Halev  St. 
2-1427 

News-Press  Publishing  Co. 
Dela  Guerra  Plaza 
6111 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


MBS 
Don  Lee 


NBC-'Pacific 
(Blue) 


No.  Calif. 


NBC-Pacific 

(Red) 


CBS 


California 


MBS 
Don  Lee 
No.  Calif 


MBS 
Don  Lee 


MBS 
Don  Lee 


NBC 


Press-Democrat  Publishing  Co.   

427  Mendocino  Ave. 
110 

E.  E.  Peffer   

42  S.  California  St. 
794 

McClatchv  Broadcasting  Co.  NBC 

Hotel  Wolf  California 
580-J 

Tulare-Kings  Counties  Radio  Assoc. 
Visalia 
574 

Anna  Atkinson   

Atkinson  Road 
1700 


Thomas  S.  Lee 
Wilbur  Eickelberg 
Ward  Ingrim 

Robert  J.  Craig 
S.  H.  Patterson 
S.  H.  Patterson 

Gen.  Elec.  Co.— NBC 
Llovd  E.  Yoder 
William  B.  Ryan 

Ralph  P..  Brunton 
Ralph  R.  Brunton 
Ralph  R.  Brunton 

NBC— Don  Gilman 
Llovd  E.  Yoder 
William  B.  Ryan 

W.  1.  Dumm 
Philip  G.  Lasky 
Philip  G.  Lasky 

Hearst  Radio,  Inc. 
M.  E.  Roberts 
M.  E.  Roberts 

Ralph  R.  Brunton 
C.  S.  Harper 
E.  L.  Barker 

Christina  M.  Jacobson 
Les  H.  Hacker 
John  C.  Clifton 

Ernest  L.  Spencer 
Ernest  L.  Spencer 
Ernest  L.  Spencer 

Thomas  S.  Lee 
Don  Hastings 
Earl  Pollock 

T.  M.  Storkc 

Norman  R.  McLaughlin 

Norman  R.  McLaughlin 

E.  L.  Finley 
Russell  Bjorn 
Don  Avery 

E.  F.  Peffer 


Guy  C.  Hamilton 
Bernard  E.  Cooney 
Bernard  E.  Cooney 

Chas.  A.  Whitmore 
Chas.  P.  Scott 
Miliard  Kibbe 

Anna  Atkinson 
John  H.  Bennett 


Program  Director 
Mdeg.  or  Promotion  Mgr. 
Chief  Engineer 

William  D.  Pabst 

Ernest  G.  Underwood 

Gordon  Willis 
S.  H.  Patterson 
William  C.  Grove 

Kenneth  B.  Carney 
David  McKay 
A.  H.  Saxton 

E.  P.  Franklin 

S.  A.  Melnicoe 

Kenneth  B.  Carney 
David  McKay 
A. H.  Saxton 

J.  C.  Morgan 
R.  W.  Dumm 
R.  V.  Howard 

Reiland  Ouinn 
M.  E.  Roberts 
Paul  C.  Schulz 

James  E.  Doyle 
E.  L.  Barker 
Cedric  V.  Davey 

Donald  Ralph 

Earl  Travis 


Representatrre 

John  Blair  &  Co. 


NBC 


Walter  Biddick  Cr 


Wallace  S.  Wiggins 
A.  G.  Dimond 
Wallace  S.  Wiggins 

Tony  La  Frano 
Ear!  Pollock 
Robert  Arne 

William  Randoll 
Norman  R.  McLaughlin 
C.  C.  Van  Cott 

Andy  Potter 
Russell  Bjorn 
Jack  van  Groos 


NBC 


Free  &  Peters 


International 


John  Blair  &  Co. 


Walter  Biddick  Co 
Joseph  McGillvra 

John  Blair  &  Cc 


John  Blair  &  Co. 


McClatchy 


Dean  Banta 
B.  E.  Cooney 
Lewis  C.  Heinzman 

Chas.  P.  Scott 
Chas.  P.  Scott 
Bert  Williamson 


John  Blair  &  Co. 


Paul  H.  Raymer  C< 


Walter  Biddick 


I.  G.  Hamma 


COLORADO 


Call 

City  Letters 
ALAMOSA   KGIW 

COLORADO 

SPRINGS   KVOR 

DENVER   KFEL 


KLZ 


KOA 


*KPOF 


KVOD 


Frequency  Power 

in  Kilocycles  in  Watts 

1420  100 
SH-KIDW 


1270 


560 


830 


1,000 


920  500 
ST-KVOD 


5,00{^-LS 
1,000-N 


50,000 


880  500 
ST-KFKA 


920  500 
ST-KFEL 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

L.  E.  Wilson 
Alamosa 
26 

Out  West  Broadcasting  Co. 
Antlers  Hotel 
Main  278 

Eugene  P.  O'Fallon,  Inc. 
Albany  Hotel 
Keystone  0178 

KLZ  Broadcasting  Co. 
Shirlev-Savoy  Hotel 
Main  4271 

National  Broadcasting  Co.,  Inc. 
NBC  BIdg. 
Main  6211 

Pillar  of  Fire  Church 
1845  Champa  St. 
Tabor  3733 

Colorado  Radio  Corp. 
Continental  Oil  BIdg. 
Tabor  2291 


Network 


CBS 


MBS 
NBC 


CBS 


NBC-Red 


NBC 


Chief  Owner  or  Execnlive 
Station  Manager 
Commercial  Manager 

L.  E.  Wilson 


E.  K.  Gaylord 
Hugh  B.  Terry 
Fred  C.  Mueller 

Gene  O'Fallon 
Gene  O'Fallon 
Frank  Bishop 

E.  K.  Gaylord 

F.  W.  Meyer 
Frank  Quinn 

Gen.  Elec.  Co.  (NBCi 
Robert  H.  Owen 
A.  W.  Crapsey 

Dr.  Arthur  K.  White 
Dr.  Ray  B.  White 


W.  D.  Pyle 
T.  C.  Ekrem 
Jerry  Akers 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 


Miss  W.  Lahay 
Hugh  B.  Terry 
E.  H.  Taylor 

Wm.  S.  Wales 
Holly  Mover 
J.  P.  Veatch 


Representatfre 


E.  Katz 


John  Blair  &  Co. 


Howard  R.  Chamberlain  E.  Katz 
Charles  Inglis 
T.  A.  McClelland 


C.  C.  Moore 

J.  R.  McPherson 

C  A.  Peregrine 

Dr.  Ray  B.  White 

Paul  H.  Schia?ler 

Budd  Heyde 
B.  H.  Stanton 
.T.  E.  Finch 


NBC 


Edward  Petty  &  Co. 
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1.  KLZ  has  the  FACILITIES! 

•  Its  new,  high-fidelity  eqviipment  gives  KLZ  the  transmission  facilities 
to  cover  the  Denver-Rocky  Mountain  region.  Its  experienced,  nimble- 
minded  staff  provides  the  production  facilities  with  which  it  has  estab- 
lished the  highest  standard  of  radio  showmanship,  listener-service  and 
program-quality  in  this  area. 


2.  KLZ  has  the  AUDIENCE! 

•  By  the  sheer  quality  of  its  programming,  by  the  spontaneity  of  its 
showmanship,  by  the  imselfishness  of  its  service,  by  the  vitality  of  its 
every  activity,  KLZ  has  established  for  itself  a  distinct  and  magnetic 
personaUty  which  attracts  majority  listener  interest  in  the  Denver-Rocky 
Movmtain  region  the  majority  of  the  time. 


3.  KLZ  has  the  ADVERTISERS! 

•  KLZ  has  attracted,  too,  the  majority  interest  of  advertisers  in  the  Denver- 
Rocky  Mountain  region.  Local  department,  furniture,  jewelry,  men's  and 
women's  stores  all  are  spending  more  of  their  radio  money  with  KLZ 
than  with  any  other  station.  And  KLZ's  1937-1938  winter  schedule  of 
commercially  sponsored  programs  is  the  heaviest  ever  carried  by  a 
Denver  station. 


■ 


AND  THE  RESULT  STANDS  OUT  LIKE  THIS: 


SSOCIATED  STATION  OF  THE 
DLUMBIA    BROADCASTING  SYSTEM 


ATIONAL  REPRESENTATIVE: 
KATZ  SPECIAL  ADV.  AGENCY 


AFFILIATED  WITH  WKY,  O  K  LA  H  O  M  A  CITY,  AND  THE  OKLAHOMA  PUBLISHING  COMPANY 
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* — Non-Commercial  Station. 

TJS~Local  Sunset. 


D—Day.         N—Night.         ST — Shares  Time.        STN—Shares  Time  Night. 
L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization. 

(Data  corrected  to  January  1,  1938) 


SH—Specified  Hours.         SHN—Specified  Hours  Night. 
CP — Construction  Permit  Issued. 


Call 

City  Letters 

DUKANGO   KIUP 

GRAND  JUNCTION.  .  KFXJ 

GREELEY   KFKA 

LA  JUNTA   KOKO 

LAMAR   KIDW 

PUEBLO   KGHF 

STERLING   KGEK 


Frequency  Power 
in  Kilocycles      in  Watta 


1370 


1200 


1370 


1320 


1200-SH 


100 


250-LS 
100-N 


880  '-  1,000-LS 
ST-KPOF  500-N 


100 


1420  100 
ST-KGIW 


500 


100 


COLORADO-(Continued) 

Name  of  Licensee  Chief  Owner  or  Executive 

Headquarters  Address  Station  Manager 

Telephone  Number  Network        Commercial  Manager 

San  Juan  Broadcasting  Co.,  Inc.    M.  L.  Cummins 

2800  Main  Ave.  Ray  M.  Beckner 

117  Ray  M.  Beckner 

Western  Slope  Bcstg.  Co.    fRex  Howell 

Grand  Junction  ( C.  H.  Howell 

126  Rex  Howell 

Chas.  Howell 

Mid- Western  Radio  Corp.  MBS          H.  E.  Green 

620  8th  Ave.  H.  E.  Green 

450  Geo.  Provol 

Southwest  Bcstg.  Co.    Leonard  E.  Wilson 

La  Junta   

Southwest  Broadcasting  Co.    Leonard  E.  Wilson 

129  W.  Elm  St.  Sherrill  Ellsworth 

16  SherriU  Ellsworth 

Curtis  P.  Ritchie  NBC         Curtis  P.  Ritchie 

113  Broadway  J.  H.  McGiU 

3877   

Elmer  G.  Beehler    Elmer  G.  Beehler 

Fleming  Rd.   

679   


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Ch  ef  Engineer 


Ray  M.  Beckner 
Mel  WtlUams 


Fred  Mendenhall 


Patricia  Murphy 
Geo.  Provol 


Ralph  Rea 

Sherrill  Ellsworth 
Leonard  E.  Wilson 
Jack  E.  Phillips 

Fred  Amos 
George  Ikelman 


Repre8entatiTe8 


Cox  &lTanz 


CONNECTICUT 


City 

BRIDGEPORT. 


Call 
Letters 


WICC 


HARTFORD   WDRC 


WTHT 


WTIC 


NEW  BRITAIN   WNBC 


NEW  HAVEN   WELI 


NEW  LONDON   WNLC 


WATERBURY   WATR 


WBRY 


Frequency 
in  Kilocycles 


600 


1330 


1200 


1060-ST 
SA-1040 


1380 


900-D 


1500-D 


1190 
CF-1290 


1530 


Power 
in  Watts 


1,000-LS 
500-N 


5,000-LS 
1,000-N 


100 


50,000 


250-D 
CP-1,000-D 
CP-250-N 


100 


100 
CP-250-U 


1,000 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 


Yankee  Network  Inc. 
1241  Main  St. 

6-  1121 

WDRC  Inc. 
750  Main  St. 
Hartford  7-1188 

Hartford  Times  Inc. 
983  Main  St. 

7-  6481 

Travelers  Broadcasting  Service  Corp. 
26  Grove  St. 

2-  3181 

State  Broadcasting  Corp. 
147  Main  St. 
240 

City  Broadcasting  Corp. 
221  Orange  St. 

8-  1133 

Thames  Broadcasting  Corp. 
Mohican  Hotel 
3353 

WATR  Co.,  Inc. 
71  Grand  St. 

3-  5161 

American-Republican  Inc. 
136  Grand  St. 
3-1125 


Network 


Chief  Owner  or  Executive  Program  Director 

Station  Manager  Mdsg.  or  Promotion  Mgr. 

Commercial  Manager  Chief  Engineer 


NBC-Blue 
Colonial 
Yankee 

CBS 


MBS 
Colonial 


NBC-Red 
Yankee 


MBS 
Yankee 
Colonial 

Intercity 


MBS 
Colonial 


John  Shepherd,  3rd 
Joseph  Lopez 
Richard  Voynow 

Franklin  M.  Doolittle 
Franklin  M.  Doolittle 
William  F.  Malo 

Frank  E.  Gannett 
Cedric  Wilkinson  Foster 
Norbert  O'Brien 

Daniel  A.  Read 
Paul  W.  Morency 
James  F.  Clancy 

Patrick  J.  Goode 
Richard  W.  Davis 
Richard  W.  Davis 

Patrick  J.  Goode 
James  T.  Milne 
James  T.  Milne 

Roderick  L.  Morey 
Gerald  J.  Morey 
Gerald  J.  Morey 

Harold  Thomas 
Harold  Thomas 
S.  R.  Elman 

William  J.  Pape 
E.  J.  Frey 
E.  J.  Frey 


Judson  LaHaye 
Carleton  McVarish 
Garo  Ray 

Walter  B.  Haase 
Russell  C.  Shailer 
Italo  A.  Martino 

Walcott  Wyllie 
Norbert  O'Brien 
Richard  K.  Blackburn 

Thomas  C.  McCray 

J.  Clayton  Randall 

Harold  L.  Goodwin 

Rogers  b!  Holt 

Charles  Wright 
James  T.  Milne 
J.  Gordon  Keyworth 

Paul  R.  Swemelar 
Gerald  G.  Morey 
Neil  Spencer 

James  Parker 
S.  R.  Elman 
Norman  Blake 

David  Hale  Hali)em 
E.  J.  Frey 
Sydney  E.  Warner 


Representativee 


Edw.  Petry  &;Co. 


Craig  &  HoUingbery 


J.  P.  McKinney  &  Si 


Weed  &  Co. 


Jos.  H.  McGillvra 


DELAWARE 


City 

WILMINGTON . 


Call 
Letters 


WDEL 


Frequency 
In  Kilocycles 


1120 


Power 
in  Watts 


500-LS 
250-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 


WDEL  Inc. 
10th  &  King  St3. 
7268 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


NBC-Red      Clair  R.  McCoUough 
Intercity       Gorman  Walsh 
Gorman  Walsh 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 


Edward  Browning 
Lonny  Starr 
J.  K.  Mathiot 


Representatives 


Paul  H.  Raymer  Co. 


WILM 


1420 
ST-WAZL 


100 


Delaware  Broadcasting  Co.,  Inc. 
920  King  St. 
7268 


Clair  R.  McCoUough 
Gorman  Walsh 
Gorman  Walsh 


Sidney  Horwitz 
Irene  Barry 
J.  E.  Mathiot 


Paul  H.  Raymer  Co. 
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Where  53% 


COH^^^IlZ---^  are  Mad 


e! 


MORE  than  half  of  Connecticut's  population, 
taxable  property  and  radio  homes  are  situated 
in  Fairfield  and  New  Haven  counties,  within  WICC's 
1000  nnicrovolt  area,  where  WICC  has  the  strongest 
signal  in  seventeen  of  the  twenty-four  cities  and  towns. 

Population  density  and  the  large  industrial  payroll 
make  this  an  area  of  concentrated  spending  power. 

WICC  —  local  station  for  both  Bridgeport  and 
New  Haven,  with  studios  In  both  cities  —  is  the  only 
station  that  covers  this  territory  completely. 

EDWARD  RETRY  &  CO,  INC. 

Exclusive  National  Sales  Representatives 
New  York,  Detroit,  Chicago,  San  Francisco 


ABSOLUTELY  ESSENTIAL 

BECAUSE  IT  IS  THE  STATE'S 
DOMINANT  SALES  INFLUENCE 

^REMENDOUS  purchasing  power  is  concen- 
trated within  the  state  that  is  Lilliputian  in 
size.  And  for  more  than  fifteen  years  Station 
WEAN  has  maintained  its  position  of  leader- 
ship in  this  densely  populated,  highly  indus- 
trious, traditionally  prosperous  market. 

5000  watts  days/  1000  watts  nights 

EDWARD  RETRY  &  CO.,  INC 

Exclusive  National  Sales  Representatives 
New  York,  Detroit,  Chicago,  San  Francisco 


theYankEEItheYanKEE 

NetworkInetwork 
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*— Non-Commercial  Station.         V—Dav.         N— Night.         ST— Shares  Tim4:.        STN— Shares  Tim^  Night.  SH— Specified  Hours.         SHN— Specified  Hours  Night. 
•^■S — LoeaJ  Sunset.  L — Limited  Time  u-ith  Dominant  Station.  SA — Special  Authorization.  CP — Construction  Permit  Issued. 

(Data  corrected  to  January  1.  19SS) 


DISTRICT  OF  COLUMBIA 


City 

WASHINGTON . 


Call 
Letters 


WJSV 


WMAL 


WOL 


WRC 


Frequency 
in  Kilocycles 

1460 


630 


1310 
CP-1230 


950 


Power 
in  Watts 

10,000 


250-N 
500-LS 


100 
CP-1,000 


500-N 
1,000-LS 
CP  1,000-N 
CP  5,000-D 


Name  of  Licensee 
Headquarters  Address 
Telephone  Numbers  Network 

Columbia  Broadcasting  System,  Inc.  CBS 
Earle  BIdg. 
MEtrolpolitan  3200 

M.  A.  Leese  Radio  Corp.  NBC-Blue 
Trans  Lux  Bldg. 
District  0300 


Americam  Broadcasting  Co.  MBS 
1627  K  St.,  N.  W.  Intercity 
MEtropolitan  0012 

National  Broadcasting  Co.,  Inc.  NBC-Red 
Trans  Lux  BIdg. 
District  0300 


Chief  Owner  or  Executive 
(■^Station  Manager 
Commercial  Manager 

CBS-Harry  C.  Butcher 
A.  D.  Willard,  Jr. 
A.  D.  Willard,  Jr. 

NBC-Frank  M.  RusseU 
Kenneth  H.  Berkeley 
John  H.  Dodge 


LeRoy  Mark 
WUliara  B.  Dolph 
H.  V.  Seay 

NBC-Frank  M.  Russell 
Kenneth  H.  Berkeley 
John  H.  Dodge 


Program  Ehrector 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

F.  A.  Long 

Clyde  M.  Hunt 

Carleton  D.  Smith 
1  Fred  Shawn 
John  H.  Dodge 
A  .  E.  Johnson 

Madeline  E.  Cronan 
M.  L.  Moy 
H.  H.  Lyon 

'Carelton  D.  Smith 
1  Fred  Shawn 

John  H.  Dodge 

A.  E.  Johnson 


Representative 

Radio  Sales  Inc. 

NBC 

Transameri  can 
NBC 


FLORIDA 


Call 

City  Letters 
CLEAHWATER   WFLA 

DAYTONA  BEACH  .  WMFJ 

GAINESVILLE   WRUF 

JACKSONVILLE   WJAX 

WMBR 

LAKELAND   WLAK 

MIAMI   ^\^OD 

WQAM 

MIAMI  BEACH   WKAT 

ORLANDO   WDBO 

PENSACOLA   WCOA 

ST.  AUGUSTINE   WFOY 

ST.  PETERSBURG  .  WSUN 

TALLAHASSEE   WTAL 

TAMPA   WDAE 

WEST  PALM  BEACH  WJNO 


Frequency  Power 

in  Kilocycles  in  Watts 

620  5,000-LS 

ST-WSUN  1,000-N 


1420 


830 

L-KOA 


900 


1370 


1310 


560 


580 


1340 


1210 


5,000 


5,000-LS 
1,000-N 


250-LS 
100-N 


1,000 


1,000 


100 


1,000 

CP-5,000-LS 


500 
CP-1,000-LS 


250-LS 
100-N 


5,000-LS 


ST-WLA  1,000-N 


1310 


1220 


100 
CP-250-LS 


5,000-LS 
1 ,000-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number  Network 

Florida  West  Coast  Bcstg.  Co.,  Inc.  NBC 
Tarr  Bldg.,  Tampa 
H-1357 


W.  Wright  Esch 
126'j'  Magnolia  Ave. 
91 

University  of  Florida 
Gainesville 
Gaines\-ille  1000 

City  of  Jacksonville 
1  Broadcast  Place 
5-5821 

Florida  Broadcasting  Co. 
Atlantic  Natl.  Bk.  Annex  Bldg. 
5-4387 

Lake  Region  Bcstg.  Co.,  Inc. 
New  Florida  Hotel 
2128 

Isle  of  Dreams  Broadcasting  Corp. 
News  Tower 
3-1133 

Miami  Broadcasting  Co. 
Postal  Bldg. 
Miami  26121 

A.  Frank  Katzentine 
1759  N.  Bav  Road 
5-6123 

Orlando  Broadcasting  Co.,  Inc. 
Fort  Gatlin  Hotel 
6181 

Pensaeola  Broadcasting  Co. 
San  Carios  Hotel 
Pen.  2159 


NBC 


CBS 


NBC 


CBS 
Florida 


CBS 


CBS 


250-LS 
100-N 


Fountain  of  Youth  Properties,  Inc.   

Magnolia  Ave. 
1400 

St.  Petersburg  Chamber  of  Com.  NBC 
Recreation  Pier 
4748 

Florida  Capital  Broadcasters,  Inc.   

Thomasville  Highway 
1310-R 

Tampa  Times  Co.  CBS 
Tampa  Terrace  Hotel 
M-1818 

Hazeiwood  Inc.  CBS 
P.  O.  Box  189 
8233 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

H.  H.  Baskin 
W.  Walter  Tison 
W.  Walter  Tison 

W.  Wright  Esch 
W.  Wright  Esch 
Ed.  Sims 

State  of  Florida 
Garland  Powell 
Gariand  Powell 

Thomas  C.  Imeson 
John  T.  Hopkins,  III 
John  F.  Hopkins,  III 

Ed.  Norton 
Frank  King 
Frank  King 

J.  P.  Marchant 
D.  M.  Brown 
D.  M.  Brown 

D.  J.  Mahoney 
Hal  Leyshon 
S.  A.  Vetter 

Fred  W.  Borton 
Fred  Mizer 
Norman  MacKay 

A.  Frank  Katzentine 
Jan  Musselman 


Col.  Geo.  C.  Johnston 
Harold  P.  Danforth 
Harold  P.  Danforth 

John  H.  Perry 
Henry  G.  Wells,  Jr. 
R.  R.  Powell 

Walter  B.  Eraser 
R.  M.  Tigert 


City  of  St.  Petersburg 
Harold  H.  Meyer 
Jerry  A.  Wigley 

Gilbert  Freeman 
Richard  Kingston 
Richard  Kingston 

David  E.  Smiley 
L.  S.  Mitchell 
L.  S.  Mitchell 

J.  R.  Beachara 
Geo.  A.  Hazlewood 
Geo.  A.  Hazlewood 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Mardi  Liles 

Col.  Tom  Morton 

Joe  Mitchell 

A.  B.  Esch 

Ed.  Sims 

W.  K.  EUenwood 

Russell  McCaughan 

Joseph  Weil 


Ralph  P.  Feather 
John  T.  Hopkins,  III 

Glenn  Marshall,  Jr. 
Glenn  Marshall,  Jr. 
Jack  Greene 

G.  G.  Fletcher 
G.  G.  Fletcher 
W.  P.  Hunter 

Bob  Nolan 

Milton  Scott 

Hazel  McGuire 
Norman  MacKay 
Ralph  Nulsen 


Emily  Beckett 
W.  Gage  McBride 
James  E.  Yarbrough 

James  Hendrix 
R.  R.  Powell 
B.  Hayford 

Ruth  Tanksley 

Bradley  Overton 

Maurice  F.  Hayes 

Louis  J.  Fink 


J.  H.  Bailey 


Kenneth  W.  Skelton 
L.  S.  Mitchell 
Wm.  Pharr  Moore 

Geo.  A.  Hazlewood 
Geo.  A.  Hazlewood 
Francis  G.  Carroll 


Representatives 

Craig  &  HoUingberv 
Gene  Furgason  &  Cr 


Cox  &  Tanz 


Craig  &  HoUingbery 


Paul  Raymer  &  Co. 


Craig  &  HoUingbery 


Gene  Furgason  &  Co. 


Paul  H.  Raymer  Co. 


John  H.  Perry 


Wellman  Service 


Transameri  can 


E.  Katz 


Weed  &  Co. 


GEORGIA 


City 


Call 
Letters 


ALBANY   WGPC 


ATHENS   WGAU 


Frequency 
in  Kilocycles 

1420 


Power 
in  Watts 


1310  250-LS 
100-N 

(Construction  permit) 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Americus  Broadcast  Corp. 
127K  N.  Jackson  St. 
1370 

J.  K.  Patrick  &  Co. 
Athens 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


J.  W.  Woodruff,  Sr. 
Robert  L.  Finch,  Jr. 
Robert  L.  Finch,  Jr. 


J.  K.  Patrick 
A.  L.  Brannen 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Hubert  Batey 
Robert  L.  Finch.  Jr. 
Jimmie  Cunningham 


Representatives 


J.  J.  Devine 
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5000  W  ■  DAY 
1000  W  -  NIGHT 


RECREATION  PIER  •  ST.  PETERSBURG,  FLA. 

HAROLD  MEYER,  General  Manager 
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• — Non-Commercial  Station. 

LS — Local  Suvset, 


D — Day.        N — Night.         ST — Shares  Time.        STN — Shares  Time  Night. 
L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization. 

(Data  corrected  to  January  1,  1938) 


SH — Specified  Hours.         SHN — Specified  Hours  Night. 
CP — Construction  Permit  Isstied. 


GEORGIA-(Contmiied) 


City 

ATLANTA .  .  . 


Call 
Letters 


WAGA 


WATL 


WGST 


WSB 


AUGUSTA   WRDW 


COLUMBUS   WRBL 


GRIFFIN   WKEU 


MACON   WMAZ 


ROME   WRGA 


SAVANNAH   WTOC 


THOMASVILLE   WPAX 


WAYCROSS   WAYX 


Frequency 
in  Kilocycles 

1450 


1370 


890 


740 


1500 


1200 


1500-D 


1180  1.000 
I^KEX-KOB 


Power 
in  Watts 


1,000-LS 
500-N 


250-LS 
100-N 


5,000-LS 
1,000-N 


50,000 


250-LS 
100-N 


250-LS 
100-N 


1500 


1260 


250-LS 
100-N 


1,000 
CP-5,00O-LS 


1210-D 


1200 


100 


250-LS 
100-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number  Network 

Liberty  Broadcasting  Co.,  Inc.  NBC 
Western  Union  BIdg. 
Main  5101 

Atlanta  Broadcasting  Co.   

Henry  Grady  Bldg. 
Walnut  4377 

Georgia  School  of  Technology  CBS 
Ansley  Hotel 
Walnut  8841 

Atlanta  Journal  Co.  NBC 
7  N.  Forsyth  St. 
Hemlock  1045 

Augusta  Broadcasting  Co.  CBS 
Tenth  &  Broad  Sts. 
2976 

Columbus  Broadcasting  Co.,  Inc.   

1420  Second  Ave. 
4300 

Radio  Station  WKEU   

Griffin  Hotel 
90 

Southeastern  Bcstg.  Co.,  Inc.  CBS 
211  Cotton  Ave. 
3131 

Rome  Broadcasting  Corp.   

National  City  Bank  Bldg. 
1995 

Savannah  Broadcasting  Co.,  Inc.  CBS 
De  Soto  Hotel 
2-0127 

H.  Wimpy   

117  Remington  Ave. 
909 

Wavcross  Broadcasting  Co.  ...... 

620  Plant  Ave. 
965 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

John  A.  Brice 
Jess  M.  Swicegood 
Jess  M.  Swicegood 

J.  W.  Woodruff,  Sr. 
Maurice  C.  Coleman 


Operated  under  Lease 
W.  H.  Summerville 
W.  H.  Summerville 

Inman  Gray 
Lambdin  Kay 
John  M.  Cutler,  Jr. 

Lucas-Jenkins-Miller 

Thurston  Bennett 

J.  W.  Woodruff,  Sr. 
J.  W.  Woodruff,  Jr. 
Doug  Youngblood 

A.  W.  Marshall,  Jr. 
A.  W.  Marshall,  Jr. 


E.  K.  Cargill 
E.  K.  Cargill 
Frank  Crowther 

John  W.  Quarles 
Happy  Quarles 
Price  Selby 

W.  T.  Knight,  Jr 
W.  T.  Knight,  Jr. 
Robert  R.  Feagin 

H.  Wimpy 
H.  Wimpy 
Charles  Lawton 

S.  F.  Sapp 
S.  F.  Sapp 
S.  F.  Sapp 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Earle  J.  Pudney 
Douglas  Edwards 
Cliff  H.  Hanson 

Ken  Keese 
Harry  Lomar 
Jim  Comer 

A.  John  Fulton 
Frank  Gaither 
Ben  Akerman 

Roy  McMillan 

C.  F.  baugherty 

James  A.  Davenport 
Ben  B.  Boeckman 
Harvey  Aderhold 

Bill  Dougherty 
Bill  Dougherty 
Oliver  Heely 


A.  W.  Marshall.  Jr. 

AUie  Williams 

Wilton  Cobb 

Geo.  P.  Rankin,  Jr. 

Jimmy  Kirby 
Mather  Payne 
Frank  Murphree 

James  H.  Knox 
W.  B.  Smart 
L.  L.  Meador 

Charles  Lawton 

James  W.  Poole 

Gerald  L.  Winters 
G.  L.  Winters 
John  J.  Tobola 


Representatlree 

Edw.  Petry  &  Co. 

J.  J.  Devine 
E.  Katz 

Edw.  Petry  &  Co. 
J.  J.  Devine 
J.  J.  Devine 


J.  J.  Devine 


J.  J.  Devine 


Paul  H.  Raymer  Co 


J.  J.  Devine 


IDAHO 


City 


Call 
Letters 


BOISE   KIDO 


Frequency 
in  Kilocycles 

1350 


Power 
in  Watts 

2,500-LS 
1,000-N 
CP-5,000-LS 


COEUR  D'ALENE 


KGCI 


1200  100-D 
(Construction  Permit) 


IDAHO  FALLS   KID 


LEWISTON   KRLC 


NAMPA   KFXD 


POCATELLO   KSEI 


TWIN  FALLS   KTFI 


1320 


1390 


1200 


900 


1240 


1,000-LS 
500-N 
CP-5,000-LS 

250 


250-LS 
100-N 


1,000-LS 
250-N 


1,000-LS 
50O-N 
SA-l,00O-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Boise  Broadcast  Station 
Hotel  Boise 
660 


Network 

NBC 


Clarence  A.  Berger-Saul  S.  Freeman 
Coeur  d  Alene 

KID  Broadcasting  Co.,  Inc. 
B.  W.  &  M.  Bldg. 
4 

H.  E.  Studebaker 
Lewis-Clark  Hotel  Bldg. 
1950 

Frank  E.  Hurt 
1024  12th  Avenue  South 
1200 

Radio  Service  Corp. 
Pocatello 
960 

Radio  Broadcasting  Corp. 
Radio  Center 
30 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

rC.  G.  Phillips 
IFrank  L.  Hill 

C.  G.  Phillips 

Bonnie  Scotland 


Jack  W.  Duckworth 
Jack  W.  Duckworth 
Jack  W.  Duckworth 

H.  E.  Srudebaker 
Donald  H.  Wike 
Arthur  Q.  Moore 

Frank  E.  Hurt 
Edward  Hurt 
Doyle  C.  Cain 

O.  P.  Soule 
Henry  H.  Fletcher 
Henry  H.  Fletcher 

O.  P.  Soule 
John  E.  Gardner 
John  E.  Gardner 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

BiUy  PhiUips 
Leroy  Civille 
Harold  W.  Toedtemeier 


Representatives 
John  Blair  &  Co. 


Charles  Crabtere 
Charles  Crabtree 
W.  J.  Provis 


Otto  Powers 
Edward  Hurt 


Cox  &  Tanz 
Walter  Biddick 


Ruthe  A.  Fletcher 
Julian  H.  Boone 
James  E.  Mitchell 

F.  M.  Soule 
Jay  Spracher 
Franklyn  V.  Cox 


ILLINOIS 


City 

BLOOMINGTON.  , 
CARTHAGE  


Call 
Letters 


WJBC 


WCAZ 


CHAMPAIGN   WDWS 


Frequency 
in  Kilocycles 

1200 


1370-D 


Power 
in  Watts 


250-LS 


ST-WJBL  100-N 
1070-D  100 


100 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Radio  Station  WJBC 
Bloomington 
535 

Superior  Bcstg.  Service,  Inc. 
Carthage 
520 

Champaign  News-Gazette,  Inc. 
48  Main  St. 
5252 


Network 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

A.  M.  McGregor 
A.  M.  McGregor 
Hugh  L.  Gately 

Bob  Compton 
Bob  Compton 
John  Palmer 

Helen  M.  Stevick 
L.  G.  Collison 
G.  J.  Gilmer 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Riley  Jackson 
Hugh  L.  Gately 
Marshall  Seacrist 

Doris  Bennett 

Allen  Doyle 

P.  L.  Fahnestock 
G.  J.  Gilmer 
J.  M.  Wainscott 


Representatives 

Sears  &  Ayer 


Sears  &  Ayer 
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DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATES] 


-Non-Commercial  Station. 

LS — Local  Sunset. 


D—Day.        N— Night.         ST — Shares  Time.        STN—Sharea  Time  Night. 
L — Limited  Time  with  Dominant  Station.  SA — Special  Authorizatiov . 

(Data  corrected  to  January  1,  1938) 


SH — Specified  Hours.         SHN — Specified  Houm  Night.  I 
CP — Construction  Permit  Issued. 


ILLINOIS-(Coiitmued) 


City 

CHICAGO.  .  . 


Call 
Letters 


WAAF 


Frequency 
in  Kilocycles 

920-D 


Power 
in  Watts 


1,000 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Drovers-Journal  Publishing  Co. 
Palmer  House 
Randolph  1932 

WBBM  770  50,000  Columbia  Broadcasting  Co.,  Inc. 

(Synchronizes  at  night  with  KFAB,  Lincoln,  Neb.)      410  N.  Michigan  Ave. 

Whitehall  6000 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


Ward  A.  Neff 
William  E.  Hutchinson 
Arthur  F.  Harre 


WCBD 


WCFL 


WCRW 


WEDC 


WENR 


WGES 


WGN 


1080  5,000 
I^WBT 
ST-WMBI 


970 


5,000 


1210  100 
ST-WEDC-WSBC 


1210  100 
ST-WCRW-WSBC 


870  50,000 
ST-WLS 


1360 

ST-WSBT 


720 


WHIP  1480-LS 
(Hammond,  Ind.) 


1,000-LS 
(Sunday) 
500 

50,000 


5,000 


WJJD 


WLS 


WMAQ 


*WMBI 


WSBC 


1130  20,000 
L-KSL 


870  50,000 
ST- WENR 


50,000 


1080  5,000 
L-WBT 
ST- WCBD 

1210  250-LS 
ST-WCRW-  100-N 
WEDC 


WWAE  1200  100 

(Hammond,  Ind.)  STN-WFAM 


CICERO   WHFC 

DECATUR   WJBL 

EAST  ST.  LOUIS   WTMV 

HARRISBURG   WEBQ 

JOLIET   WCLS 

PEORIA   WMBD 

QUINCY   WTAD 

ROCKFORD   WROK 

ROCK  ISLAND   WHBF 

SPRINGFIELD   WCBS 

WTAX 


1420 


250-LS 
100-N 


1200  100 
ST-WJBC 


1500  250-LS 
100-N 

1210  250-LS 
ST-KFVS  100-N 


1310-U-D  100 
SHN 


TUSCOLA . 
URBANA .  . 


WDZ 


900-D 


1410 


1420 


1210 


1020-D 


580-D 


5,0OO-LS 
1,000-N 


1,000 


1,000-LS 
500-N 


250-LS 
100-N 


250-LS 
100-N 


250 


1,000 


WCBD,  Inc. 
2400  W.  Madison  St. 
Seeley  8066 

Chicago  Federation  of  Labor 
666  Lake  Shore  Drive 
Superior  5300 

Clinton  R.  White 
2756  Rne  Grove  Ave. 
Diversey  4440 

Emil  Denemark,  Inc. 
3860  Ogden  Ave. 
Crawford  4100 

National  Broadcasting  Co.,  Inc. 
Merchandise  Mart 
Superior  8300 

Oak  Leaves  Bcstg.  Station 
2400  W.  Madison  St. 
Seeley  8066 

WGN,  Inc. 
441  N.  Michigan  Ave. 
Superior  0100 

Hammond  Calumet  Bcstg.  Corp. 
1525  E.  53rd  St. 
Ptaza  4300 

WJJD,  Inc. 
201  N.  Wells  St. 
State  5466 

Agricultural  Broadcasting  Co. 
1230  W.  Washington  Blvd. 
Haymarket  7500 


CBS 


NBC 


NBC-Blue 


NBC-Blue 


Corp. 


National  Broadcasting  Co., 
Merchandise  Mart 
Superior  8300 

Moody  Bible  Institute 
153  Institute  Place 
Diversey  1570 

WSBC,  Inc. 
2400  W.  Madison  St. 
Seeley  8066 

Hammond-Calumet  Bcstg. 
1525  E.  53rd  St. 
Plaza  4300 

WHFC,  Inc. 
6138  W.  Cermak  Rd. 
Lawndale  8228 

Commodore  Broadcasting.Inc. 
301  N.  Water  St. 
5371 

(See  St.  Lonis  Mo.) 

Harrisburg  Broadcasting  Co. 
100  E.  Poplar  St. 
28 

WCLS,  Inc. 
Joliet 
5656 

Peoria  Broadcasting  Co. 
Alliance  Life  BIdg. 
7133 

Illinois  Broadcasting  Corp. 
W.  C.  U.  Bldg. 
364 

Rockford  Broadcasters,  Inc. 
News  Tower 
Main  5632 

Rock  Island  Bcstg.  Co. 
Safety  Bldg. 
Rock  Island  918 

WCBS,  Inc. 
205'  ,  S.  5th  St. 
Main  8228 

WTAX,  Inc. 
Reisch  Bld^. 
Main  1600 

WDZ  Broadcasting  Co. 
Star  Store  Bldg. 
Tuscola  98 

University  of  Illinois 
Administration  Bldg.  (W) 
7-2616 


Inc.  NBC-Red 


CBS 


CBS— H.  Leslie  Atlass 
H.  Leslie  Atlass 
J.  Kelly  Smith 

Gene  T.  Dyer 
Joe  Rudolph 
Joe  Rudolph 

John  Fitzpatrick 
Maynard  Marquardt 
Melvin  B.  Woleng 

Clinton  R.  White 


Emil  Denemark 
Emil  Denemark 
Frank  J.  Kotnour 

NBC— Niles  Trammel! 
Niles  Trammell 
W.  W.  Smith 

Harry  Guyon 
Gene  T.  Dyer 
Gene  T.  Dyer 

W.  E.  Macfarlane 
Quin  A.  Ryan 
Edward  W.  Wood,  Jr. 

George  F.  Courrier 

Doris  Keane 

O.  E.  Richardson 

Ralph  L.  Atlass 
Ralph  L.  Atlass 
H.  P.  Sherman 

Burridge  D.  Butler 
Glenn  Snyder 
Wm.  R.  Cline 

NBC— Niles  Trammell 
Niles  Trammell 
W.  W.  Smith 

Henry  C.  Crowell 
Henry  C.  Crowell 


Gene  T.  Dyer 
Frank  A.  Stanford 
Frank  A.  Stanford 

George  F.  Courrier 

Doris  Keane 

O.  E.  Richardson 

R.  W.  Hoffman 
R.  W.  Hoffman 
R.  W.  Hoffman 

Chas.  R.  Cook 
Chas.  R.  Cook 
Chas.  R.  Cook 


Harrisburg  Bcstg.  Co. 
Inglis  M.  Taylor 
Inglis  M.  Taylor 

R.  W.  Hoffman 


Edgar  L.  Bill 
Edgar  L.  Bill 
Charles  Caley 

W.  Emery  Lancaster 
R.  H.  Malcomson 
W.  J.  Rothschild 

Lloyd  C.  Thomas 
Lloyd  C.  Thomas 
Walter  M.  Koessler 

Ben  H.  Potter 
John  W.  Potter 
Maurice  Corken 

Harold  L.  Dewing 
Harold  L.  Dewing 
Harold  L.  Dewing 

Jay  A.  Johnson 
Jay  A.  Johnson 
C.  W.  Neeld 

Edgar  L.  Bill 
Clair  B.  Hull 
Clair  B.  Hull 

Dr.  A.  C.  WiUard 
Jos  F.  Wright 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

John  P.  Odell 
Joseph  Silver 
Cari  LHrich 

Robert  N.  Brown 
Wayde  Grimstead 
Frank  B.  Falknor 

Edwin  Roberts 
Max  Arbeiter 
E.  W.  Jacker 

Everett  Holland 

Maynard  Marquardt 


William  P.  Brady 

Paul  Gerard 

H.  V.  Fitzcharles 

Sidney  N.  Strotz 
Emmons  C.  Carlson 
Howard  Luttgens 

Kenneth  Parker 
Richard  Kross 
Ed  Jacker 

Quin  A.  Ryan 
Prank  P.  Schreiber 
Carl  J.  Meyers 

Doris  Keane 

M.  E.  SchradermeTer 

J.  Allabough 

W.  Gunther 

Harold  Safford 

T.  L.  Rowe 

Sidney  N.  Strotz 
Emmons  C.  Carlson 
Howard  Luttgens 

Wendell  P.  Loveless 

A.  P.  Frye 

Wm.  Burghart 
S.  Shulman 
Caleb  Frisk 

Doris  Keane 

M.  E.  Schradermeier 


W.  H.  Scott 
D.  Meams 

Nate  Egnor 
Glenn  C.  Becker 


Virginia  Crane 
Eddie  Wise 
Joseph  R.  Tate 


Harold  Bean 

Ted  Giies 

A.  L.  Bert 
A.  L.  Bert 
Stanley  G.  Jones 

John  C.  McCloy 
Allen  O.  Brophy 
Thomas  C.  Cameron 

Ivan  Streed 
Clair  Heyer 
J.  E.  Gray 

John  J.  Corrigan 
William  Nelms 
Don  Burrichter 

Don  HUl 


Edward  Ring 
Clair  B.  Hull 
Mark  Spies 
Frank  E.  Schooley 
A.  James  Ebel 


Representative  i 

Craig  &  HoUingbe- 


Radio  Sales 


E.  Katz 


NBC 


WGN,  Inc. 


Paul  H.  Raymer  Co. 


International 


NBC 


J.  J.  Devine 


Free  &  Peters 

Kelly-Smith  Co. 
Gene  Furgason  &  Co. 
Sears  &  Ayer 
Howard  H.  Wilson 
Charies  Caley 
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Chicago  —  Ask  Chicago 
radio  men  '"What  station 
is  Chicago's  most  successful?'"  The  answer 
usually  is  "WGES."  Ask  local  advertisers  and 
you'll  get  the  same  answer  just  as  quickly. 

FIRST  WITH  LOCAL  CHICAGO  ACCOUNTS 


WSBC. 


|-S  Ife      Chicago — When  a  radio 

•~  ^_^M*M^^  station  almost  continual- 
ly hangs  out  the  ""S-R-O"  sign,  you  can  be 
pretty  sure  that  it's  producing  for  its  clients. 
That's  the  almost  invariable  experience  at 
WCBD  —  indeed,  there  is  a  waiting  list  for 
many  of  our  hours. 

THE  MIDWEST'S  BEST  PUBLICITY  BUY 


Chicago  It's  an  astound- 

'3  ing  fact  that  WSBC  still 
carries  more  than  70%  of  the  same  accounts 
it  carried  five  years  ago  despite  the  fact  that 
our  volume  of  business  has  quadrupled  in 
those  five  years.  Our  rates  are  still  at  a  sensi- 
ble level. 

FIRST  AMONG  CHICAGO  LOCALS 


WEMP. 


Milwaukee  —  Licensed 
^  two  years  ago,  WEMP 
is  one  of  -4anerica's  best  publicity  invest- 
ments. Milwaukee's  only  purely  local  station 
has  been  built  on  common-sense  mindfulness 
of  public  need,  some  call  it  "showmansliip." 

FIRST  IN  NUIVIBER  OF  MILWAUKEE 
ACCOUNTS 


Personal  Direction  of 

GEI\E  T.  DYER 
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5000 
WATb 


1480  KILOCYCLES 


WHIP  offers  a  new  approach  to 
a  distinct  audience.  WHIP  is 


WHIP  COVERS 

1.  Entire  Chicago  audience  at  lowest  cost. 

2.  Mid- America's  biggest  concentration  of 
radio  sets. 

3.  The  Calumet  Region,  one  of  the  most  im- 
portant skilled  worker  areas  of  the  world. 

4.  A  four  state  population  group  with  one  of 
the  highest  dollar  income  ratios  in  the 

u.  s. 


equipped  to  give  the  best 
quality  of  production  known  to 
radio  today.  The  new  5,000 
watt  Western  Electric  Transmitter  with  three  tower 
directional  antenna,  phased  to  give  a  maximum  signal 
in  the  direction  of  the  greatest  nimiber  of  listeners, 
assures  a  greater  than  usual  signal  strength. 


you/L  Aa£z>iL 

W4II? 
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Add  tAis  to  Your  List  of  ProverLs 


THE  REN  EWAL 
IS  WHAT  COUNTS! 


A  Good  Salesman  .  .  .  An  Enterprising  Advertiser  .  ,  . 
An  Attractive  Proposition  ...  A  SALE  IS  MADE  ! 

The  Contractual  Period  Expires  .  .  .  and  Then,  WHAT?  .  .  .  RENEWAL?  .  .  . 

CANCELLATION?  .  .  .  WJJD,  Answers  RESULTS  and  results  alone  will  determine  the 

answer.  All  the  persuasive  salesmanship  in  the  world  is  of  lillle  value  unless  the  station  has  produced. 

One  Year  Ago  the  KELLOGG  COMPANY  said:  "All  right,  we*ll  see  if  your  station  can 
sell  corn  flakes  in  as  highly  a  competitive  market  as  is  Chicago!** 

The  answer  is:  KELLOGG  RENEWS  FOR  1938  !  I 

Four  Years  Ago  CONSOLIDATED  DRUG  TRADE  PRODUCTS,  Inc.,  tried  a  IS-minnte 

period  daily.  Their  challenge:  "So  you  think  you  can  out-pull  in  quantity  as  well  as  on  a  cost  basis, 
any  station  in  Chicago?**  The  answer  is:  "THIS  ACCOUNT  HAS  EXPANDED  THEIR  TIME  WITH  US 
TO  2  FULL  HOURS  PER  DAY— 7  DAYS  PER  WEEK— AND  HAVE  JUST  RENEWED  FOR  1938!** 

JUST  TWO  EXAMPLES — Space  does  not  permit  the  list  we  would  like  to  show.  The  following  are 
just  a  few  WJJD  advertisers  whose  company  you  will  keep  on  WJJD  and  who  know  that  we  provide — 

"THE  LARGEST  AUDIENCE  PER  DOLLAR  SPENT  IN  THE  CHICAGO  MARKET!" 


THEY    KNOW     OF    WJJD  EFFECTIVENESS 


ALLIKD  FLORISTS'  ASSOC. 
AMERICAN  BANDAGE  CO. 
AMERICAN  POP  CORN  CORP 
ARMAND  COMPANY 
BALDWIN  PIANO  COMPANY 
BATA  SHOE  COMPANY 
BATHASWEET 
BROMO  SELTZER 
BUILDERS'  LIFE  INS.  CO. 
BROWN  &  WILLIAMSON  TOBACCO 
CORP 

CHARLES  DENBV  CIGARS 
CHICAGO  DAILY  NEWS 
CHICAGO  MAIL  ORDER  CO. 
CHICAGO  &  NORTHWESTERN  RY. 
CONTINENTAL  COFFEE  COMPANY 
CORZON  COMPANY 
CURTISS-W  RIGHT  INST.  OF 
AERONAUTICS 


DR.  PRESTON  BRADLEY 
DRUG  TRADE  PRODUCTS 
DODGE  TRUCKS 
EVANS  FUR  COMPANY 
FATHER  CHAS.  E.  COUGHLIN 
FOX  BREWING  CO..  PETER 
GARDNER  NURSERY 
GLOBE  LIFE  INSURANCE  CO. 
GRANT  W  ATCHES 
CREYHOI  >D  BUS  LINES 
MRS.  -GRASS'  NOODLES 
ILL.  BELL  TELEPHONE  CO. 
INLAND  INVESTMENT  PLAN 
INTERSTATE  TRANSIT  LINES 


IRONI/ED  YEAST 
KELLOGG  COMPANY 
KNOX  COMPANY 
REM 

MARSHALL  FIELD  *  CO. 

McCLOSKEY  VARNISH  CO. 

NAT  L  BRANDS  LEAD.  STORES 

NATIONAL  TEA  CO. 

NAT  L  WEEKLIES 

NELSON  FURNITURE  &  STORAGE 

NU-ENAMEL  CORP. 

PACKARD  MOTOR  CO.  OF  CHGO. 

PURINA  MILLS 

PIRSANG  (McKESSON  &  ROUBINS) 


remin<;ton-rand  co. 
sears-roebuck  *  co. 
smithfiei.d  hvm  products 
sterling  casualty  ins. 
sure  laboratories 

TEXACO 

THOR   WASHING  MACHINES 
TOWER  FINANCE  CO. 
VAUGHAN'S  SEED  STORES 
WALGRKEN'S  DRU(;  STORES 
W  ASEV  PRODUCTS 
WILLARD  TABLET  CO. 
WONDER  BREAD 
WDRLirZER  COMPANY 


Chicago's  Largest  ^  %A#'  I  1^1^  201  N.  Wells  Street 
Independent  Station      WW  4ir,  w  \    Chicago,  Illinois 

NATIONAL    REPRESENTATIVES:     THE    PAUL    H-    RAYMER  CO. 


DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATES 


* — Non-Commercial  Station. 

LS — Local  Sunset. 


D—Day.  N — Night.        ST — Shares  Time.        STN — Shares  Time  Night. 
L — Limited  Time  ivith  Dominant  Station.  SA — Special  Authorization. 

(Data  corrected  to  January  1,  1938) 


SH — Specified  Hours.  SHN — Specified  Hours  Night. 
CP — Construction  Permit  Issued. 


INDIANA 


Call 

Cit7  Letters 
ANDEHSON   WHBU 

ELKHART   WTRC 

EVANSVILLE   WEOA 

WGBF 

PORT  WAYNE   WGL 

WOWO 

GABY   WIND 

HAMMOND   WHIP 

WWAE 

INDIANAPOLIS   WFBM 

WGVA 


Frequency  Power 
in  Kflocydes      in  Watts 


1210 


1310 


1370 


630 


250-LS 
100-N 


250-LS 
100-N 


250-LS 
100-N 


1,000-LS 


STN-KFRU  500-N 


1370 


100 

CP-260-LS 


1160  10,000 
STN-WWVA 


560 


1480-D 


5,000-LS 
1,000-N 


1200 
STN-WFAM 


5,000 
100 


1230 


5,000-LS 
1,000-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number  Network 


Chief  Owner  or  Ezecative 
Station  Manager 


Program  Director 
Mdsg.  or  Promotion  Mgr. 


1050-D  1,000 
(Construction  permit) 


Anderson  Broadcasting  Corp. 
Citizens  Bank  Bldg. 
234 

Truth  Publishing  Co.,  Inc. 
Hotel  Elkhart 
948 

Evansville  on  the  Air  Inc. 
519  Vine  St. 
2-1171 

Evansville  on  the  Air  Inc. 
519  Vine  St. 
2-1171 

Weetinghouse  Radio  Stations  Inc. 
925  S.  Harrison  St. 
Anthony  2136 

Westinghouse  Radio  Stations  Inc. 
925  S.  Harrison  St. 
Anthony  2136 

Johnson  &  Kennedy 
Gary  State  Bank  Bldg. 
9191 


(See  Chicago,  Dl.) 
(See  Chicago,  HL) 


Indianapolis  Power  &  Light  Co.  CBS 
48  Monument  Circle 
Lincoln  8506 

Glenn  Van  Auken   

Meridian  Life  Bldg. 


CBS 


NBC 


NBC 


NBC-Blue 


WLW-Iine 


H.  T.  Pritchard 
R.  E.  Blossom 
R.  E.  Blossom 

Glenn  Van  Auken 


Commercial  Manager 

Chief  Engineer 

RepresentatlTe: 

L.  M.  Kennett 
L.  M.  Kennett 
Loyal  Podhaski 

J.  B.  Burton 
F.  R.  Fulwider 

J.  J.  Devine 

C.  D.  Greenleaf 
R.  R.  Baker 
R.  R.  Baker 

Cari  Schrodc 
Kenneth  Singleton 

Clarence  Leich 
Martin  L.  Leich 
Clarence  Leich 

Martin  L.  Leich 

Clarence  Leich 

John  B.  Caeaway,  Jr. 

Gene  Purgason  &  (i 

Clarence  Leich 
Clarence  Leich 
Clarence  Leich 

Pat  Roper 
Clarence  Leich 
Fay  Gehres 

Gene  Furgaaon  &  ( 

Westinghouse  Co. 
W.  Ward  DorreU 
C.  R.  Durbin 

Franklin  Tooke 
Paul  Mills 
Fred  W.  Fischer 

Free  &  Peters 

Westinghouse  Co. 
W.  Ward  DorreU 
C.  R.  Durbin 

Franklin  Tooke 
Paul  Mills 
Fred  W.  Fischer 

Free  &  Peters 

Ralph  L.  Atlass 
E.  S.  Miftendorf 
H.  R.  MakeUm 

N.  L.  Reglein 
Al  Hollander 
K.  C.  Shirk 

F.  O.  Sharp 
M.  R.  Wililams 


Edward  Petry  &  C< 


WIRE 


MUNCIE   WLBC 


NEW  ALBANY   WGRC 


RICHMOND   WKBV 


SOUTH  BEND   WFAM 


WSBT 


TERRE  HAUTE   WBOW 


WEST  LAFAYETTE. .  *WBAA 


1400 


1310 


1870-D 


1500-SH 


5,000-LS 
1,000-N 


250-LS 
100-N 


250 


100 


1200  100 
STN-WWAE 


1360  500 
ST-WGES 


1310 


250-LS 
100-N 


890-SH  1,000-LS 
500-N 


Indianapolis  Bdcstg.,  Inc.  NBC-Red 
540  N.  Meridian  St.  MBS 
Riley  4471 

Donald  A.  Burton   

125  S.  Walnut  St. 
5411 

Northside  Broadcasting  Corp.   

407  Vincennes  St. 
150 

Knox  Radio  Corp.   

Richmond 
7322 

South  Bend  Tribune  CBS 
225  W.  Colfax 
3-6161 

South  Bend  Tribune  CBS 
225  W.  Colfax 
3-6161 

Banks  of  Wabash  Inc.  NBC 
118  N.  6th  St. 
Crawford  3394 

Purdue  University   

Electrical  Engineering  Bldg. 
6076 


Eugene  C.  Pulllam 
Wm.  A.  Clark 
Robert  E.  Bausman 

Donald  A.  Burton 
Donald  A.  Burton 
W.  F.  Craig 

Charles  Lee  Harris 
George  M.  Kuhn 
George  M.  Kuhn 

William  O.  Knox 


F.  A.  Miller 
Franklin  D.  Schurz 
Robert  H.  Swintz 

F.  A.  Miller 
Franklin  D.  Schurz 
Robert  H.  Swintz 

Alvin  Eades 
W.  W.  Behrman 
W.  W.  Behrman 

Purdue  University 


Medford  E  Maxwell 
Lawrence  O.  Hammer 
Earl  W.  Lewis 

D.  E.  Russell 
P^ed  Ayer 
M.  M.  Grain 

Robert  J.  Mcintosh 
Robert  J.  Mcintosh 
Jack  Gardner 


Robert  Drain 
Robert  H.  Swintz 
Herbert  Cole 

Robert  Drain 
Robert  H.  Swintz 
Herbert  Cole 

Horace  Capps 
Ralph  Tucker 
Stokes  Gresham,  Jr. 

Gilbert  D.  Williams 

Ralph  R.  Townsley 


Wm  G  Rambcau( 


Sears  &  Ayer 


Paul  H.  Raymer  Co. 


Paul  H.  Raymer  Co. 


Gene  Furgason  &  Cc 


IOWA 


City 


Call 
Letters 


AMES.  . 


*WOI 


BOONE   *KFG<3 


CEDAR  RAPIDS   WMT 


DAVENPORT   WOC 


DECORAH . 


*KGCA 


•KWLC 


Frequency 
in  Kilocycles 

640-D 


600 


1370 


1270-D 
ST-KWLC 


1270-D 
ST-KGCA 


Power 
in  Watta 


5,000 


1870-SH-D  100 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Iowa  State  College 
Iowa  State  College 
2500,  Branch  544 

Boone  Biblical  College 
924  W.  2nd  St. 
616-W 


Network 


5,000-LS  Iowa  Broadcasting  Co. 

l,0OO-N  Paramount  Theatre  Bldg.,  Cedar  Rapids 
Russell-Lamson  Hotel,  Waterloo 
6127 


NBC-Blue 
Iowa 
MBS 


250-LS 
100-N 


100 


100 
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Tri-City  Broadcasting  Co. 
1000  Brady  St. 
2-3521 

Charles  Walter  Greenley 
211  Winnebago  St. 
131 

Luther  College 
Decorah 
690 


CBS 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

Iowa  State  U 
W.  I.  Griffith 


Boone  Biblical  College 


Gardner  Cowles,  Jr. 
Sumner  Quarton 
W.  B.  Quarton 


Col.  B.  J.  Palmer 
Clark  A.  Luther 
Clark  A.  Luther 

Charles  W.  Greenley 


Dr.  O.  J.  H.  Preuss 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

W.  I.  Griffith 
W.  iE.'stewart " 


Douglas  Grant 
Leo  Cole 
Charles  Quentin 


J.  Neil  Reagan 
Clark  A.  Luther 
Harold  Higby 


Representa  tires 


E.  Katz 


Free  &  Peters 


BROADCASTING  •  Broadcast  Advertising} 


MICH. 


lO/XK)  Watts 
1160  Kc. 
NBC  Bask  Biu«  Network 


For  Coverage  in 
the  Fort  Wayne 
Metropolitan  Area  Only 

Use  WGL 


wo  wo  is  the  one  medium  to  reach  this  big  audience,  which 
includes  all  the  elements  that  make  up  a  great  midwestem 
market  .  .  .  Population,  2,143,412  (1930)  .  .  .  Living 
in  61  counties  of  Indiana,  Ohio  and  Michigan  .  .  .  Annual 
retail  sales  in  the  area  are  $515,380,000  (1935)  .  .  .  Wire 
or  write  for  current  market  data  and  availabilities. 

WESTINGHOUSE  RADIO  STATIONS,  Inc. 

Fort  Wayne,  Indiana 


n 


FREE&PETERS.  INC.  NATIONAL  REPRESENTATIVES 


CHICAGO  NEW  yORK  DETROIT  ATLANTA  SAN  FRANQSCO  LOS  ANGELES 


ROADCASTING  •  Broadcast  Advertising 


1938  Yearbook  Number  •  Page  73 


DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATES 


Son-Commercial  Station. 

LS — Local  Sunset. 


D—Day. 


N— Night. 


ST — Shares  Time.        STN — Shares  Time  Night. 


SH — Specified  Hours. 


SHN — Specified  Hours  Night. 


L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization. 

(Data  corrected  to  January  1,  1938) 


CP — Construction  Permit  Issued. 


IOWA — (Continued) 


City 

DES  MOINES. 


Call 
Letters 


KRNT 


KSO 


DUBUQUE   KDTH 


WKBB 


IOWA  CITY   *WSUI 


MARSHALLTOWN  .  .  KFJB 


MASON  CITY   KGLO 


SHENANDOAH   KFNF 


KMA 


SIOUX  CITY. 


KSCJ 


KTRI 


Call 

City  Letters 
ABILENE   KFBI 

COFFEYVILLE   KGGF 

DODGE  CITY   KONG 

GARDEN  CITY   KIUL 

GREAT  BEND   KVGB 

HUTCHINSON   KWBG 

KANSAS  CITY   KCKN 

LAWRENCE   *KFKU 

WREN 

MANHATTAN   *KSAC 

PITTSBURG   KOAM 

SALINA   KSAL 

TOPEKA   WIBW 

WICHITA  , .  KANS 

KFH 


Frequency 
in  Kilocycles 

1320 


1430 


1000 


1340- D 


Power 
in  Watts 


5,C00-LS 
1,000-N 


2,500-LS 
500-N 


50,000 


500 


(Construction  permit 
suspended  pending  litigati 


1500 


880 


1200 


1210 


250-LS 
100-N 


1,000-LS 
500-N 


250-1.8 
100-N 


250-LS 
100-N 


890  1,000-LS 
ST-KUSD  500-N 
CP-5,000-LS 
CP-l.OOO-N 


930 


1330 


5.000-LS 
1,000-N 


5,000-LS 
1.000-N 


1420  250-LS 
100-N 

(Construction  permit; 


Frequency 
in  Kilocycles 

1050 
L-KNX 


Power 
in  Watts 


5.000 


1010  1,000 
SH-WNAD 


1340 


1210 


1370 


1420 


1310 


100 


100 


100 


1220  5,000-LS 

ST-WREN  1,000-N 

1220  5,000-LS 

ST-KFKU  1,000-N 

580  1,000-LS 

ST-WIBW  500-N 


790-D 


1500 


1,000 


250-LS 
100-N 


580  5,000-LS 
ST-KSAC  1,000-N 


1210 


100 


5,000-LS 
1,000-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Iowa  Broadcasting  Co. 
715  Locust  St. 
3-2111 

Iowa  Broadcasting  Co. 
715  Locust  St. 
3-2111 

Central  Broadcasting  Co. 
914  Walnut  St. 
3-7147 

Dubuque  Telegraph-Herald 
Dubuque 


Sanders  Bros.  Radio  Station 
Hotel  Julien 
572 

University  of  Iowa 
'     Iowa  City 
2111-237 

Marshall  Electric  Co. 
1603  W.  Main  St. 
1419 

Globe  Gazette  Co. 
Hanford  Hotel 
2800 

KFNF,  Inc. 
407  Sycamore  St. 
1 


May  Seed  &  Nursery  Co. 
Shenandoah 
192 

Perkins  Bros.  Co. 
415  Douglas  St. 
5-7993 

Sioux  City  Bcstg.  Co. 
304  Pierce  St. 
5-8031 


Network 


CBS 
Iowa 


NBC-Blue 
Iowa 
MBS 

NBC-Red 
Cornbelt 


CBS 


CBS 


CBS 


KANSAS 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number  Network 

Farmers  &  Bankers  Bcstg.  Corp.  ...... 

410  N.W.  3rd  St. 
1200 

Powell  &  Platz  MBS 
Journal  Bldg. 
147 

Dodge  City  Broadcasting  Co.   

National  Bank  Bldg. 
1340 

Garden  City  Broadcasting  Co.   

404  N.  Main  St. 
666 

Ernest  Edward  Ruehlen   

2103  Forest 
1080 

Nation's  Center  Broadcasting  Co.   

100  E.  Ave.  A. 
5202 

KCKN  Broadcasting  Co.  Kansas 
901  N.  8th  St. 
Drexel  4300 

University  of  Kansas   

Lawrence 
KU-87 
(See  Kansas  City.  Mo.) 


Kansas  State  College   

College  Campus 
2236 

Pittsburg  Broadcasting  Co.  NBC 
Commerce  Bldg. 
2165 

R.  J.  Laubengayer   

Journal  Bldg. 
100 

Topeka  Bcstg.  As.sn.,  Inc.  CBS 
1035  Topeka  Blvd.  Kansas 

3-  2377 

KANS  Broadcasting  Co.  NBC 
Hotal  Lassen 

4-  2387 

Radio  Station  KFH  Co.  CBS 
York  Rite  Temple 
3-5254 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

Gardner  Cowles.  Jr. 
Luther  L.  Hill 
Craig  Lawrence 

Gardner  Cowles,  Jr. 
Luther  L.  Hill 
Craig  Lawrence 

B.  J.  Palmer 
J.  O.  Maland 
Hale  Bondurant 

F.  W.  Woodward 


Walter  E.  Klauer 
James  D.  Carpenter 
James  D.  Carpenter 

Iowa  State  U 
Carl  H.  Menzer 


E.  N.  Peak 
Homer  Griffith 
Homer  Griffith 

E.  P.  Adler 

F.  C.  Eighmey 
V.  C.  Hicks 

Henry  Field 
Fred  E.  TunniclifT 
Wm.  E.  Macdonald 


Earl  E.  May 
J.  Rapp 
J.  Rapp 

W  H.  Sammons 
C.  W.  Corkhill 
C.  W.  Corkhill 

Sioux  City  Tribune 
Dietrich  Dirks 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

H.  K.  Lindsley 
K.  W.  Pyle 
K.  W.  Pyle 

Hugh  J.  Powell 
Hugh  J.  Powell 
W.  B.  Darrah 

J.  C.  Denious 
N.  C.  Petersen 
N.  C.  Petersen 

F.  D.  Conard 
F.  D.  Conard 
F.  D.  Conard 

Ernest  Edward  Ruehlen 
Ernest  Edward  Ruehlen 
Ernest  Edward  Ruehlen 

W.  B.  Greenwald 
W.  B.  Greenwald 
W.  B.  Greenwald 

Arthur  Capper 
Ellis  Atteberry 
Owen  Balch 

University  of  Kansas 
Harold  Ingham 


Kansas  State  College 


E.  Victor  Baxter 
Ed  Cunniflf 
Ed  CunnifT 

R.  J.  Laubengayer 
Andrew  E.  Crockett 
Andrew  E.  Crockett 
-Arthur  Capper 
Ben  Ludy 
Ben  Ludy 

Charles  C.  Theis 
Herb  Hollister 
Herb  Hollister 
John  Rigby 
Russel  L.  Lowe 
Russel  L.  Lowe 


Program  Director 
Mdsg.  or  Promotiun  Mgr. 
Chief  Engineer 

Ranny  Daly 

G.  Phender  Greenburg 

Paul  Huntsir.ger 

Ranny  Daly 

G.  Phender  Greenburg 

Paul  Huntsinger 

Harold  Fair 
Harold  Fulton 
Paul  A.  Loyet 


Representatives 

E.  Katz 

E.  Katz 
Free  &  Peters 


Melville  K.  Galliart 
Al  M.  Link 
Leonard  Carlson 

Mrs.  Pearl  Broxam 

S.  J.  Ebert 

Irene  W.  Griffith 

Wayne  Peak 

John  Price 
George  Milloy 
Leo  W.  Born 

E.  R.  Hamilton 
Wm.  E.  Macdonald 
Wiley  D.  Wenger 


Fred  D.  Greenlee 
Gene  Shipley 
Ray  Schroeder 

Ruth  M.Fachman 
C.  W.  Corkhill 
S.  C.  Dier 


Howard  H.  Wilson 


Weed  &  Co. 


Gene  Furgason  &  ' 


Howard  H.  Wilson 
Waller  Biddick 


Craig  &  HoUingber; 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Marie  Gunzelman 


Representatives 
Howard  H.  Wilson 


Howard  H.  Wilson 


H.  G.  Johnstone 

Melvin  E.  Drake 
Hugh  J.  Powell 
J.  Fred  Case 

John  Drake    t 

Vaughn  Kimball 

Emil  Doane  _ 

A: 

Clem  Morgan 
F.  D.  Conard 

Morris  M.  Ming  ( 

Earl  Brewster   

Ernest  Edward  Ruehlen  I  jl 

Leo  Legleiter 

W.  B.  Greenwald    _ 

W.  B.  Greenwald  iK 
Harold  Bourrel 

Ralph  Nelson 
Ruth  Sullivan 
Clark  Smith 

Harold  Ingham 
R.  P.  Stringham 

L.  L.  Longsdorf 
Ray  Meisenheimer 

Merwyn  Love 
Ed  Cunniff 
W.  L.  Brown 

W.  Wendell  Elliott 
Andrew  E.  Crockett 
Newton  E.  Vance,  Jr. 


Capper  PubUcationai  jg 


Howard  H.  Wilson 


E.  Katz 


Karl  Troeglen 
Jack  Todd 
Phil  McKnight 
Herb  Hollister 
Vernon  Reed 
Bob  Kent 
Amos  Dadisman 


C  apper  Publications 


Gene  Furgason  &  Ct 


Edward  Petry  &  Co, 


I 
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I^JIGH  power  alone  isn''t  necessarily  a  good 
index  of  a  station's  value  —  but  when  a 
^ig  station  can  out-pull  a  lot  of  smaller 
Itations  and  save  yon  money  besides,  that's 
T!  And  that's  it  with  WHO. 

Vo  informed  person  hereabouts  will  deny 
hat  WHO  is  the  only  station  that  covers 
♦COWA  PLUS  ....  In  fact,  to  match  WHO 
overage,  you'd  have  to  use  every  other 
•tation  in  the  State  —  and  then  some.  But 
WTSO  gives  you  nearly  90%  of  the  night- 
:ime  power  of  all  commercial  Iowa  stations 
ombined,  at  less  than  one-third  the  cost! 
That's  why  we  say  —  if  WHO  can't  quadruple 
:he  results-per-dollar  of  all  other  Iowa  sta- 
tions rolled  together,  we'll  call  it  quits!  May 
v,e  send  you  the  proof? 


^DAY  AND  NIGHT) 


POWER 

COSTi 

iHTi  Y 


(NIGHTl 


('/,  HOUR  NIG» 


t 


RADIO  STATION  WHO 
DES  MOINES,  IOWA 


ALL  OTHER  IOWA 
STATIONS  COMBINED 


WHO  operates  on  a  clear  channel,  at  50,000  watts,  full  time.  The 
combined  nighttime  power  of  all  eleven  other  commercial  stations 
in  Iowa  is  6,400  watts.  .  .  The  cost-figures  speak  for  themselves. 


HTHOWOWA-PLUS 


DES  MOINES 
.0.  M ALAND,  MANAGER  .... 


50,000  WATTS 

FREE  &  PETERS,  INC.,  REPRESENTATIVES 
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THREE  MILLION  BABY  CHICKS  I 


Sold  for  one  single  advertiser  by  KM  A 
at  a  time  when  baby  chicks  were  a  drug  on 
the  market  I 


? 


Yes,  it  would  be  "screwy"  if  this  were  the  only 
successful  selling  job  that  KMA  had  done.  But  the 
part  that  interests  YOU  is  the  fact  that  this  is  the 
kind  of  selling  that  KMA  does  day  in  and  day  out. 

KMA  does  more  than  advertise  ...  it  does  a 
large  part  of  your  selling  job,  too.  For  example, 
KMA's  merchandising  crew  called  on  1600  local 
dealers  in  KMA's  service  area  between  October  15 
and  December  1.  How's  this  for  backing  up  your 
advertising  program  with  point-of-sale  promotion? 

Three  hundred  local  merchants  within  a  100  mile 
radius  use  KMA  programs  to  sell  in  their  own  home 
towns.  Results  have  proved  that  KMA  is  the  quick- 
est, surest  way  of  getting  your  share  of  the  spend- 
able income  in  America's  No.  1  Farm  Market. 


National  advertisers,  too,  ofPer  even  further 
proof  that  KMA  is  the  station  for  driving  your 
sales  story  home  where  people  have  money  to 
spend.  Our  list  of  enthusiastic  clients  includes  such 
names  as  Armour  &  Company,  General  Mills,  Skel- 
gas,  Fairbanks-Morse,  Olson  Rug,  Aladdin  Lamp, 
Flex-O-Glass,  Capper  Publications,  Pinex  and 
many  others. 

Facts  can't  lie  .  .  .  and  these  are  facts! 

Take  a  tip  from  these  successful  users  of  KMA 
...  let  us  prove  to  you  just  how  your  sales  mes- 
sage, shouted  into  four  states*  by  the  full-time, 
5000  watt  RCA  voice  of  KMA,  will  resuh  in  a 
climbing  line  that'll  knock  the  A^ery  top  off  of  your 
sales  chart. 


KMA  dominates  in  the  wealthiest  farm  regions 
of  Iowa,  Nebraska,  Kansas  and  Missouri. 
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in  562^645  farm  and  small  town  homes;  ^Vacfio"  means  WIBW 
•fl^e  ^c^st  po  personalized  selling  4ofce  in  Kansas 
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DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATES 


-Non-Commercial  Station. 

LS — Local  Sunset. 


-Day.  .  N — Night.  ST — Shares  Time.  STN— Shares  Time  Night. 
L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization. 

/Data  corrected  to  January  1,  1938) 


SH — Specified  Hours.         SHN — Specified  Hours  Night. 
CP — Construction  Permit  Issued. 


KENTUCKY 


Call 

City  Letters 
ASHLAND   WCMI 

COVINGTON   WCKY 

LEXINGTON   WLAP 

LOUISVILLE   WAVE 

WHAS 

MIDDLESBORO   WLMU 

OWENSBORO   WOMI 

PADUCAH   WPAD 


Frequency  Power 
in  Kilocycles       in  Watts 


250-LS 
100-N 


1310 

1490 
1420 

940 

820 

1210  250-LS 
100-N 

(Construction  permit) 


10,000 


250-LS 
100-N 


1,000 


50,000 


1500 


1420 


250-LS 
100-N 


250-LS 
100-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 


Asliland  Broadcasting  Co.,  Inc. 
WCMI  Bldg 
363 

(See  Cincinnati.  Ohio) 


American  Bcstg.  Corp.  of  Ky. 
Walton  Bld(|. 
1721 

WAVE  Inc. 
Brown  Hotpl 
Jackson  8391 

Louisville  Times  Co. 
308  W.  Liberty  St. 
Wabash  2211 

Lincoln  Memorial  University 
Harrogate,  Tenn. 


Owensboro  Bcstg.  Co.,  Inc. 
Byers  Ave.  &  Livermore  Road 
420 

Paducah  Bcstg.  Co.,  Inc. 
9th  &  Terrell  St. 
4100 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


  James  F.  Kyler 

James  F.  Kyler 
James  F.  Kyler 


  Gilmore  N.  Nunn 

Winston  L.  Clark 
Winston  L.  Clark 

NBC  George  W.  Norton,  Jr. 

Nathan  Lord 
James  F.  Cox 

  Barry  Bingham 

Credo  Fitch  Harris 
W.  Lee  Coulson 


Program  Director 
Mdsg.  or  Promotion  Mgr. 

Chief  Engineer  Representatives 


Lawrence  W.  Hager 
Lyell  L.  Ludwig 
G.  Colby  Blackwell 

Pierce  E.  Lackey 
Pierce  E.  Lackey 
W.  Prewitt  Lackey 


Hester  Kyler 

Jack  Bell 

E.  D.  Herdier 


Ted  Grizzard 
Sanford  Helt 


George  C.  Patterson 
Lou  Reker 
Wilbur  Hudson 

Joe  Eaton 
Dolly  Sullivan 
Orin  Towner 


Edna  Mae  Brown 
Earl  Jagoe 

Gene  Peak 

W.  Prewitt  Lackey 

C.  G.  Sims 


J.  J.  Devine 


J.  J.  Define 


Free  &  Peters 


Edw.  Petry  &  Co. 


LOUISIANA 


Call 

City  Letters 
ALEXANDRIA   KALB 

BATON  ROUGE   WJBO 

T.AFAYETTE   KVOL 

LAKE  CHARLES   KPLC 

MONROE   KMLB 

NEW  ORLEANS   WBNO 

WDSU 

WJBW 

WSMB 


Frequency  Power 
in  Kilocycles       in  Watts 


SHREVEPORT . 


WWL 


KRMD 


KTBS 


KWKH 


1210 


1310 


1500 


1200 


250-LS 
100-N 


500 


100 


250-LS 
100-N 


250-LS 
100-N 


1200  100 
ST-WJBW 


1250 


1,000 


1200  100 
ST-WBNO 


850 


1310 


1100-SA 


1,000 
CP-5,000-LS 


10,000 
CP-50,000 


250-LS 
100-N 


1,090 


10,000 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 


Alexandria  Bcstg.  Co.,  Inc. 
Third  &  Jackson  Sts. 
65 


Baton  Rouge  Bcstg  Co., 
334  Florida  St. 
3647 


Inc. 


Evangeline  Bcstg.   Co.,  Inc. 
330  Jefferson  St. 
336 

Calcasieu  Bcstg.  Co. 
Majestic  Hotel 
82 

Liner's  Bcstg.  Station,  Inc. 
Frances  Hotel 
4321 

Coliseum  Place  Baptist  Church 
St.  Charles  Hotel 
Raymond  2429 

WDSU,  Inc. 
Hotel  Monteleone 
Raymond  7135 

Charles  C.  Carlson 
947  Howard  Ave. 
Raymond  5717 

WSMB,  Inc. 
Maison  Blanche  Bldg. 
Main  5920 

Loyola  University 
Roosevelt  Hotel 
Raymond  2196 

Radio  Station  KRMD,  Inc. 
Jefferson  Hotel  Bldg. 
6171 

Tri-State  Bcstg.  System  Inc. 
Commercial  Bldg. 
4171 

International  Bcstg.  Corp, 
Commercial  Bldg. 
4171 


Chief  Owner  or  Executive  Program  Director 

Station  Manager  Mdsg.  or  Promotion  Mgr. 

Network         Commercial  Manager  Chief  Engineer  Representatives 

  Walter  H.  Allen  Virgil  G.  Evans   '  

W.  L.  Waltman  W.  L.  Waltman 

W.  L.  Waltman  James  F.  Manship 

NBC          Chas.  P.  Manship,  Sr.  Paul  Goldman   

H.  Vernon  Anderson  H.  Vernon  Anderson 

J.  Roy  Dabadie  Wilbur  T.  Golson 

  Morgan  Murphy     

Geo.  H.  Thomas  Hazel  S.  Guilbeau 

R.  A.  Escudier  J.  G.  Cooper 

  L.  M.  Sepaugh  K.  McDaniels  J.  J.  Devine 

C.  R.  Porter  Edward  Wilkerson 

G.  F.  Carroll  E.  C.  Moses 

  J.  C.  Liner,  Sr.  Don  Breitenmoser   

J.  0.  Liner,  Sr.  J.  C.  Liner,  Jr. 

J.  C.  Liner,  Jr.  O.  L.  Morgan 

  J.  E.  Richards     

Walter  F.  Williams   

Walter  F.  Williams    • 

NBC          Joseph  H.  Uhalt  Earl  Smith  John  Blair  &  Co. 

Joseph  H.  Uhalt   

P.  K.  Ewing  Fred  Fabre 

Charles  C.  Carlson  Charles  C.  Carlson   

Charles  C.  Carlson   

Charles  C.  Carlson  Charles  C.  Carlson 

NBC          E.  V.  Richards  Bill  Brengel  Edw.  Petry  &  Co. 

H.  Wheelahan  H.  Wheelahan 
H.  Wheelahan  H.  G.  Nebe 

CBS           Rev.  Harold  A.  Gaudin,  S.J.  James  V.  Willson  E.  Katz 

Vincent  F.  Callahan   

W.  P.  Seville  J.  D.  Bloom,  Jr. 

  R.  M.  Dean  W.  E.  Rowens  J.  J.  Devine 

G.  V.  Wilson  Mrs.  Lyle  Barnett 

G.  V.  Wilson  W.  J.  Wilkinson,  Jr. 

NBC          John  D.  Ewing  B.  G.  Robertson  Branham  Co. 

John  C.  McCormack  Jack  Keasler 

Jack  O.  Gross  C.  H.  Maddox 

CBS           John  D.  Ewing  Fred  Ohl  Branham  Co. 

John  C.  McCormack  Jack  Keasler 

Jack  O.  Gross  W.  E.  Antony 
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NO 

CHINESE 
COVERAGE 

IS 

INCLUDED! 

u    .  radio  in  Kentucky,  by  aU  mean* 
„  you  are  thinking  ,He  new  WAVE 

,  J  Free  &  Peters  (or -)        »  ''"P^ 

Data  Book.  Kentucky  market  in  a  way  that 

U  give,  the  fact.  ^^^^^  2:^p:„l„..y  true,  o«.»iou.. 
,„.U  aPP;ee-;X^^^^^^  planning  a  campaign  that 
de-bunked,  and  -»«^  J  j„„„,  „^  expend""-  .  •  • 
produce  more  resuUs  per  ^ 
U  proves  that  we  don't  have  any  covera  J  •  ^^^^^ 

"T;rpr'Sh,\:e'».Ueve  you'U  agree, 
book  for  seuMble  people 
U  sun^tHin!  Won't  yon  wrUe-eoday 


^„  N.  B.  C.  Outlet  ...tnn^  ^  ^  ^  A^AuA. 


WAVE 


INCORPORATED 


940  K.  C. 


1000  WATTS 
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DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATE.^ 


-Non-Commercial  Station. 

LS — Local  Sunset. 


D — Day.  N — Sight.        ST — Shares  Time.       STN— Shares  Time  Night. 
L — himited  Time  iviifi  Dominant  Station.  SA — Special  Authorization. 

{Data  corrected  to  January  1,  19S8) 


SH — Specified  Hours.         SHN — Specified  Hours  Night. 
CP — Construction  Permit  Issued. 


MAEVE 


Call 

City  Letters 
AUGUSTA   WRDO 

BANGOR   WABI 

WLBZ 

PORTLAND   WCSH 

WGAN 

PRESQUE  ISLE   WAGM 


FteqnencT 
in  Kilocycles 

1370 


1200 


620 


Power 
in  Watts 


100 


250-LS 
100-N 


1,000-LS 
500-N 


2,60O-LS 
1,000-N 


640  500 

L-KFI 
(Construction  Pennit) 

1420-SH  100 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

WRDO  Inc. 
1  Commercial  St. 
2285 

Community  Broadcasting  Service 
57  State  St. 
6658 

Maine  Broadcasting  Co.,  Inc. 
100  Main  St. 
6023 

Congress  Square  Hotel  Co. 
579  Congress  St. 
3-9667 

Portland  Broadcasting  System 
Portland 
3-9667 

Aroostook  Broadcasting  Co. 
National  Bank  Bldg. 
Presque  Isle  60 


Network 

Yankee 
Colonial 
MBS 


CBS 
Yankee 
Colonial 

NBC-Red 
Yankee 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

Henry  P.  Rines 
Conrad  E.  Kennison 
Conrad  E.  Kennison 

F.  B.  Simpson 
R.  M.  WaUace 
Guy  Corey 

Thompson  L.  Guernsey 
Thompson  L.  Guernsey 
Edw.  Guernsey 

Henry  P.  Rines 
Linwood  T.  Pitman 
Linwood  T.  Pitman 

W.  N.  Campbell 
Lloyd  C.  Greene 


(L.  E.  Hughes 
\R.  W.  Macintosh 
R.  W.  Macintosh 
L.  E.  Hughes 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 


Harold  T.  Dinsmore 


Nelson  Lawson 


Representatrr 


Stuart  Mosher  Weed  &  Co. 

Thompson  L.  Guernsey 
Bernard  Kellom 


Albert  W.  Smith 
George  F.  Crandon 


R.  T.  Coffin 
A.  C.'  Hughes 


Weed  &  Co. 


MARYLAND 


aty 


Call 
Letters 


BALTIMORE   WBAL 


WCAO 


WCBM 


WFBR 


CUMBERLAND   WTBO 


FREDERICK   WFMD 


HAGERSTOWN . 


WJEJ 


SALISBURY   WSAL 


Fre<iueivcy 
in  Kilocycles 

loeot 


600 


1370 


1270 


800-D 


900-D 


Power 
in  Watts 


10,000 


l.OOO-LS 

500-N 


250-LS 
lOO-N 


1,000-LS 
600-N 


250 


500 


1210-SH 


1200-D 


100-D 
50-N 


250 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

WBAL  Broadcasting  Co. 
Lexington  Bldg. 
Plaza  4900 

Monumental  Radio  Co. 
811  W.  Lanvale  St. 
Madison  7222 

Baltimore  Broadcasting  Corp. 
Hearst  Tower  Bldg. 
Plaza  5350 

Baltimore  Radio  Show  Inc. 
7  St.  Paul  St. 
Plaza  6030 

Associated  Broadcasting  Corp. 
31  Frederick  St. 
Cumberland  299 

Monocracy  Broadcasting  Co 
Winchester  Hall 
Frederick  1466 

Hagerstown  Broadcasting  Co. 
16  W.  Washington  St. 
2323 

Frank  M.  Steams 
315  E.  Main  St. 
1266 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


NBC-Blue 
MBS 


CBS 


Intercity 
Maryland 

NBC-Red 


Maryland 


Maryland 


Hearst  Radio,  Inc. 
Harold  Burke 
Harold  Burke 

Lewis  M.  Milbourne 
J.  Thomas  Lyons 
J.  Thomas  Lyons 

John  Elmer 
George  H.  Roeder 
John  Elmer 

Robert  S.  Maslin 
Hope  H.  BarroU,  Jr. 
Purnell  H.  Gould 

Roger  W.  Clipp 
H.  B.  McNaughton 
H.  B.  McNaughton 

Laurence  Leonard 
A.  V.  Tidmore 
A.  V.  Tidmore 


Marjiand       Arthur  L.  Blessing 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Gustav  Klemm 
Edward  Codel 
Gerald  W.  Cooke 

Gordon  A.  Scheihing 
J.  Thomas  Lyons 
Martin  L.  Jones 

Michael  Murray 

Porter  Houston 

W.  Bertram  Hanauer 
Robert  S.  Maslin,  Jr. 
William  Q.  Ranft 

Robert  Rosamond 

George  R.  Lenhert 

R.  L.  Longstreet 

John  Fels 


Repree«ntatlTe) 
International 


Edw.  Petry  &  Co. 


Jos.  H.  McGillvra 


tWBAL  holds  special  experimental  authorization  to  operate  simultaneously  until  9  P.M.  with  KTHS. 


Deane  S.  Long   

Richard  W.  Builers 

Hot  Springs,  on  1060  kc;  then  it  synchronizes  with  WJZ,  New  York,  on  760  kc  with  2,500  wa 


Frank  M.  Steams 
J.  Roy  McLennan 
J.  Roy  McLennan 


MASSACHUSETTS 


City 


Call 
Letters 


BOSTON   WAAB 


Frequency  Power 
in  Kilocycles       in  Watts 

1410  1,000-LS 
500-N 


WBZ  990  50,000 

(Synchronizes  with  WBZA,  Spring5Seld1 


WCOP 


WEEI 


1120-D 


590 


WHDH  830-D 


WMEX  1500 


WNAC 


1230 


500 


5,000-LS 
1,000-N 


1,000 


250-LS 
100-N 


5.000-LS 
1,000-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Yankee  Network  Inc. 

21  Brookline  Ave. 
Commonwealth  0800 

Westinghouse  E.  &  M.  Co. 
Hotel  Bradford 
Hancock  4261 

Massachusetts  Broadcasting  Corp. 
Copley  Plaza  Hotel 
Commonwealth  1717 

Columbia  Broadcasting  System,  Inc. 
182  Tremont  St. 
Hubbard  2323 


Network 


Colonial 
MBS 


NBC-Blue 


Matheson  Radio  Co., 
Hotel  Touraine 
Hancock  0900 


Inc. 


WORL  920-D 


Northern  Corp. 
WMEX  Bldg. 
Commonwealth  3900 

Yankee  Network,  Inc. 

21  Brookline  Ave. 
Commonwealth  0800 

Broadcasting  Service  Org.,  Inc. 
Myles  Standish  Hotel 
Commonwealth  5100 


CBS 


Intercity 


NBC-Red 
Yankee 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

John  Shepard,  3rd 
R.  L.  Harlow 
Wm.  Warner 

Westinghouse — NBC 
John  A.  Holman 
Frank  R.  Bowes 

Harold  .4.  Lafount 
Gerard  H.  Slattery 
Arthur  Leary 

Boston  Elec.  Co.— CBS 
Harold  E.  Fellows 
H.  Roy  Marks 

John  J.  Matheson 
Ralph  G.  Matheson 
Ralph  G.  Matheson 

John  E.  Reilly 
Alfred  J.  Bote 
S.  Alfred  Wasser 

John  Shepard,  3rd 
R.  L.  Harlow 
C.  W.  Phelan 

Harold  A.  Lafount 
W.  Cort  Treat 
W.  Cort  Treat 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Linus  Travers 
Carleton  McVarish 
Paul  de  Mars 

John  F.  McNamara 
George  A.  Harder 
Dwight  A.  Myer 

Katherine  F.  Batchelder 

Whitman  N.  Hall 

Arthur  F.  Edes 
George  R.  Dunham,  Jr. 
Philip  K.  Baldwin 

Kenneth  Wilson 

Watson  Kownaski 

John  E.  Reilly 

Alfred  j.  PoVe 

Linus  Travers 
Carleton  McVarish 
Paul  de  Mars 

Richard  Bates 
W.  Cort  Treat 
Irving  Crandall 


Representatives 

Edw.  Petry  &  Co. 

NBC 


Radio  Sales  Inc. 


Craig  &  HoUingbery 


Edw.  Petry  &  Co. 


J.  J.  Devine 
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WFBR  MAKES  NEWS  WITH  A  COMPLETE 
IrOADCASTING  station  on  WHEELS! 


0, 


lutstanding  radio  event  of  1937  in 
Baltimore  was  the  introduction  of  the 
first  complete  mobile  radio  station, 
mounted  on  truck  and  trailer  by  WFBR. 

The  equipment  is  complete  with  studio, 
transmitter,  loud  speaking  equipment, 
generator,  etc.,  and  can  put  a  program  on 
the  air  from  the  ''front  lines"  of  the  news 
action. 

In  successful  operation  at  the  Mary- 
land State  Fair,  the  Fishing  Fair,  the 
Food  Show,  the  Auto  Show,  and  other 
newsworthy  Maryland  events — some  as 
far  as  150  miles  from  Baltimore — WFBR's 
mobile  station  has  won  wide  acclaim. 

Marylanders  like  it  .  .  .  and  LOCAL 
FLAVOR  means  LOCAL  FAVOR 


iNBAiliriiii«N^i4& 

THEY  LfSTEN  TO 
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DIRECTORY  OF  BROADCASTIfNG  STATIONS  OF  THE  UNITED  STATE^! 

* — Non-Commercial  Station.         D — Day.  N — Night.         ST — Shares  Time.        STN — Shares  Time  Night.  SH — Specified  Hours.         SHN — Specified  Hours  Night.  \ 

LS — Local  Sunset.  L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization.  CP — Construction  Permit  Issued.  | 

{Data  corrected  to  January  1,  193S) 


MASSACHUSETTS — (Continued) 


City 

Call 
Letters 

Frequency 
in  Kilocycles 

Power 
in  Watts 

Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Network 

Chief  Owner  or  Executive 
Commercial  Manager 

Program  Director 
IVIdss>  or  ProiTiotion  r^^r 
Chief  Engineer 

Representative  1 

FALL  RIVER  

WSAR 

1450 

1,000 

Doughty  &  Welch  Electric  Co.,  Inc. 
Academy  of  Music  Bldg. 
Fall  River  450 

MBS 

Wm.  T.  Welch 

Josephine  Y.  Welch 
Francis  J.  McLaughlin, 
John  C.  P&vflo 

Yankee 
Colonial 

Wm.  T.  Welch 
Lfon&rd  C.  Cox 

Jr.  1 

GREENFIELD  

WHAI 

1210-D 

250 

John  W.  Haigis 
Greenfield 

John  W.  Haigis 

(Construction  permit) 

LAWRENCE  

WLAW 

680-D 

1,000 

Hildreth  &  Rogers,  Inc. 
285  Essex  St. 
4172 

Intercity 

A.  H.  Rogers 
Irving  E.  Rogers 
David  M.  Kimel 

Stanley  N.  Schultz 
Frederick  A.  Sullivan 
George  R.  Luckey 

Weed  &  Co. 

LOWELL  

WLLH 

1370 

250-LS 
100-N 

Merrimac  Broadcasting  Co.,  Inc. 
Lowell 
2121 

MBS 
Yankee 
Colonial 

A.  S.  Moffat 
Robert  F.  Donahue 
Haskell  Bloomberg 

Harlan  Newell 
William  MacDonald 

Edw.  Petry  &  Co. 

NEW  BEDFORD 

WNBH 

1310 

250-LS 

E.  Anthony  &  Sons,  Inc. 
251  Union  St. 
5533 

MBS 

Times-Mercury 
Irving  Vermilya 
Sol  Chain 

So!  Chain 

100-N 

Yankee 
Colonial 

Sol  Chain 
Clyde  Pierce 

PITTSFIELD  

WBRK 

1310 

250-LS 

Harold  Thomas 

CBS 

Harold  Thomas 

Sears  &  Ayer 

100-N 
(Construction  permit;  to 

Pittsfield  Coal  Gas  Bldg. 
start  about  Feb.  1,  1938) 

Harold  Thomas 
S.  R.  Elman 

SPRINGFIELD 

WBZA 

(Synchronizes 

990  1,000 
with  WBZ,  Boston) 

Westinghouse  E.  &  M.  Co. 
Hotel  Kimball 
6-8336 

NBC-Blue 

Westinghouse — NBC 
John  A.  Holman 

John  F.  McNamara 
George  A.  Harder 
H.  E.  Randol 

NBC 

WMAS 

1420 

250-LS 
100-N 

WMAS,  Inc. 
Hotel  Charles 
Springfield  7-1414 

CBS 

A.  S.  Moffat 
Albert  W.  Marlin 
Gordon  W.  Ewing 

F.  Turner  Cooke 
Edward  J.  Samuel 
James  L.  Spates 

Edward  Petry  &  C 

WSPR 

1140  500 
L-KVOO-WAPI 

Conn.  Valley  Broadcasting  Co. 
63  Chestnut  St. 
6-2757 

Yankee 
Colonial 
MBS 

Quincy  A.  Brackett 
Quincy  A.  Brackett 
Milton  W.  Stoughton 

Wayne  H.  Latham 
Milton  W.  Stoughton 
Hillis  W.  Holt 

Sears  &  Ayer 
James  F.  Fay 

WORCESTER  . 

WORC 

1280 

500 

A.  F.  Kleindienst 
65  Elm  St. 
5-3101 

CBS 

A.  F.  Kleindienst 
E.  E.  Hill 
W.  R.  Moran 

E.  E.  Hill 

A.  F.  Kleindienst 

Craig  &  Hollingber^ 

WTAG 

580 

1,000 

Worcester  Telegram  Publishing  Co. 
18  Franklin  St. 
Worcester  5-4321 

NBC-Red 
Yankee 

Harry  G.  Stoddard 
John  J.  Storey 
Howard  J.  Perry 

Lillian  Murphy 
Hobart  H.  Newell 

Weed  &  Co. 

MICHIGAN 

City 

Call 
Letters 

Frequency 
in  Kilocycles 

in  Watts 

Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Network 

Chief  Owner  or  Executive 
Station  IVlanager 
Commercial  Manager 

Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Representatives 

BATTLE  CREEK 

WELL 

1420 

100 

Enquirer-News  Co. 
1  W.  Michigan  Ave. 
Battle  Creek  5655 

Michigan 

(NBC) 

A.  L.  Miller 
D.  E.  Jayne 
Forrest  Flagg  Owen 

Alden  Haight 
Forrest  Flagg  Owen 
Raymond  B.  Roof 

J.  J.  Devine 

BAY  CITY  

WBCM 

1410 

1,000-LS 
500-N 

James  E.  Davidson 
Hotel  Winonah 
4212 

Michigan 

James  E.  Davidson 
Stanley  F.  Northcott 
Stanley  F.  Northcott 

Lionel  H.  Deremer 
Ralph  H.  Carpenter 

Howard  H.  Wilson 

CALUMET  

WHDF 

1370-SH 

250-LS 

Upper  Mich.  Broadcasting  Co. 
Calumet 
869 

A.  L.  Burgan 
John  W.  Rice 
Robert  Morrison 

Albert  W.  Payne 
Robert  Morrison 
William  Jackson 

Small,  Brewer 

100-N 

DETROIT  

WJBK 

1500 

250-LS 

James  F.  Hopkins,  Inc. 
6559  Hamilton  Ave. 
Trinity  2-2000 

James  F.  Hopkins 

T  TTi      IT         1  • 

James  r .  Hopkms 
Paul  Y.  Clark 

Sybil  KrieghofI 
Bob  Liongwell 
Paul  Frinke 

Howard  H.  Wilson 

100-N 

WJR 

750 

50,000 

WJR,  The  Goodwill  Station 
Fisher  Bldg. 
Madison  4440 

CBS 

G.  A.  Richards 
Leo  Fitzpatrick 
Owen  Uridge 

Eric  Hewlett 
Neal  Tomy 
Andrew  Friedenth&l 

Edw.  Petry  &  Co. 

WMBC 

1420 

250-LS 
100-N 

Michigan  Broadcasting  Co. 
7310  Woodward  Ave. 
Madison  9100 

Edw.  J.  Hunt 
H.  M.  Steed 
xi.  ivi,.  oceea 

Bill  Jory 
Harry  Moler 
Ed.  C.  Clark 

WWJ 

920 

5,000-LS 
1,000-N 
SA-5.000-N 

The  Evening  News  Ass'n. 
615  Lafayette  Blvd. 
Randolph  2000 

NBC-Red 

Wm.  E.  Scripps 
Wm.  J.  Scripps 
Harry  Bannister 

Wynn  Wright 
Jacob  Albert 
Walter  Hoffman 

Craig  &  Hollingbery 

WXYZ 

1240 

1,000 

King-Trendle  Broadcasting  Corp. 
300  Madison  Theatre  Bldg. 
Cherry  8321 

NBC-Blue 
Michigan 

George  W.  Trendle 
H.  Allen  Campbell 
Arch  Shawd 

Russell  Neff 
Harold  Christian 
Lynne  C.  Smeby 

Paul  Raymer  Co. 

CKLW  1020 
(Windsor,  Ontario) 

5,000 

Western  Ontario  Bcstg.  Co.,  Ltd. 
Union  Guardian  Bldg. 
Cadillac  7-200 

MBS 

Frank  Ryan 
J.  E.  Campeau 
L.  J.  DuMahaut 

Stephen  Douglas 
Val  Clare 
W.J.  Leaner 

Jos.  H.  McGillvra 

EAST  LANSING 

*WKAR 

850-D 

1,000 

Michigan  State  College 
East  Lansing 
Lansing  59113 

R.  S.  Shaw 
Robert  J.  Coleman 

Robert  J.  Coleman 

Norris  Grover 

FLINT  

WFDF 

1310 

100 

Flint  Broadcasting  Co. 
Union  Industrial  Bldg. 
2-7158 

Michigan 
(NBC) 

Frank  D.  Fallain 

Adrian  R.  Cooper 
R.  V.  Osgood 
F.  D.  Fallain 

Howard  M.  Loeb 
Frederick  S.  Loeb 

GRAND  RAPIDS . 

.  WOOD- 
WASH 

1270 

500 

King-Trendle  Broadcasting  Corp. 
Grand  Rapids  Nat'l  Bk.  Bldg. 
9-4211 

Michigan 
(NBC) 

George  W.  Trendle 
Stanley  W.  Barnett 
Stanley  W.  Barnett 

Sandy  Meek 
David  H.  Harris 
Lynne  C.  Smeby 

Paul  Raymer  Co. 

IRONWOOD  

WJMS 

1420 

100 

WJMS  Inc. 
St.  James  Hotel  Annex 

Arrowhead 

Wm.  L.  Johnson 
Noel  C.  Ruddell 

Harry  Wills 

Mitchell  &  Ruddell 

20 

Noel  C.  Ruddell 

R.  L.  Johnson 

JACKSON  

WIBM 

1370 

250-LS 
100-N 

WIBM  Inc. 
306  W.  Michigan  Ave. 
Jackson  6121 

Michigan 
(NBC) 

Herman  Radner 
Roy  Radner 

W.  H.  Dunn 

William  A.  Cizek 
Charles  W.  Wirtanen 

« 
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Coverage?  Market? 
Just  Digest  These  Facts! 

j-or  unequaled  state-wide  coverage  we  of- 
;the  Michigan  Radio  Network— WXYZ 
Greater  Detroit,  plus  the  seven  mem- 
stations  serving  Michigan's  largest  ad- 

onal  markets. 

( 

rhe  Michigan  Radio  Network  is  a  close- 
[knit  unit  now  in  its  fifth  year,  operating 
hours  daily  on  sustaining  and  commer- 
programs  produced  by  WXYZ,  sup>- 
mented  by  sustaining  features  of  the 
iSC  Blue  Network. 

Each  of  these  MRN  affiliates  is  the 
jtninant  broadcaster  of  its  whole  home 
rket.  Its  wave  is  the  strongest.  Its  pro- 
lans compete.  It  holds  the  overwhelming 
ference  of  its  public. 


ORE  big  Detroit-sponsored  programs 
by  WXYZ  than  by  any  other  Michigan 
station!  That's  the  best  proof  you  can 
have  that  WXYZ  PULLS. 

These  major  Detroit  advertisers  know 
their  radio  stations.  Follow  their  lead  to 
WXYZ  and  SELL. 

Several  good,  established  programs  are 
waiting  for  you  right  now.  Write ! 

"Variety's"  1937  Showmanship  Award  for 
Program  Origination  was  won  by  WXY^ 


KING-TRENDLE  BROADCASTING  CORP. 
300  Madison  Theatre  Building  —  Detroit 
THE  PAUL  H.  RAYMER  CO. 

Representative 
New  York  —  San  Francisco  - —  Chicago  —  Detroit 


Originated  and 
Produced  by  WXYZ 

Silvercup  Bread's  LONE  RANGER 
(* Coast  to  coast  special  Net). 

Golden  Jersey  Milk's  GREEN  HORNET 
(MRN). 

Farmcrest  Bakmg's  CHILDREN'S  THE- 
ATER (MRN). 

Michigan  Beet  Sugar's  BETTY  BARTON 
(MRN). 

Hi  Speed  Gasoline's  FACT  FINDER 
(Special  Net). 

Mills  Baking's  ANN  WORTH,  HOUSE- 
WIFE 

Oldsmobile's  MICHIGAN  STATE  COL- 
LEGE FOOTBALL  (MRN). 

Pfeiffer  Brewing's  HARRY  HEILMANN 
in  recorded  Tiger  Training  Gossip 
(MRN). 

Ford  Motor's  LIVE  STOCK  MARKET 
(MRN). 

Colonial  Department  Store's  KIDDIES 
KARNIVAL 

and  many  other  sponsored  and  sustaining 
features  of  similarly  outstanding  interest 
and  originality. 

*SiIvercup  sponsorship  WXYZ,  WGN 
and  WOR  only. 


WXYZ-.  DETROIT 


asic  Station  NBC  Blue  Network 


Key  Station  Michigan  Radio  Network 
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Detroit  Is  Third  In  U.  S.  Payroll 
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If  WJ; Favorite  Station  in  Detroit 


Bq  Actual  Surveq,  39%  of  Detroit's  Families 
Prefer  WWJ  to  Anq  Other  Station  in 
This  Important  Market 


The  latest  United  States  Census  of  Manufac- 
tures, (1935)  showed  that  Detroit  (Wayne  County, 
Michigan)  wage-earners  received  3.67%  of  the 
total  U.  S.  payroll  and  represented  1.95%  of  the 
Nation's  personnel  in  business  and  in  industry. 
Since  these  figures  are  exceeded  only  by  New 
York  and  Chicago,  Detroit  is  America's  third 
market,  judged  by  the  size  of  its  payroll  and  by 
the  number  of  people  employed.  This  fact  takes 
on  added  significance  when  it  is  remembered 
that  Detroit  industries  have  been  expanding  at  the 
rate  of  $100,000,000  during  1937,  as  recently 
revealed  by  the  Board  of  Commerce. 


Just  as  the  Detroit  market  provides  a  peculiarly 
favorable  field,  so  does  WWJ,  Detroit's  favorite 
radio  station,  ofFer  advertisers  a  unique  opportu- 
nity in  this  important  market.  Actual  survey  reveals 
that  39%  of  the  homes  of  Defroit  prefer  Y/WJ  to 
any  other  station  in  this  area!  Add  to  this  vast  cover- 
age of  the  homes  in  Detroit  which  prefer  WWJ, 
this  station's  additional  audience  of  745,970  peo- 
ple within  the  local  Detroit  trading  area,  and  still 
another  756,130  people  within  the  WWJ  primary 
coverage  area*  and  it  will  be  easy  to  understand 
why  leading  radio  advertisers  are  placing  Detroit 
and  WWJ  on  all  must  schedules  for  1938. 

*Jansk/  &  Bailey,  Standard  Coverage  and  Market  Data  Service. 


Owned  and  Operated  by  The  Detroit  News    •    Member  NBC  Basic  Red  Network 

920  Kilocycles— 5000  Watts  Daytime 
5000  Watts  Night— Temporary  Authority  F.  C.  C. 

★ 

National  Representatives 

The  PAUL  H.  RAYMER  COMPANY 

New  York   •   Chicago   •  Detroit 
San  Francisco 
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Myrtle  Labbitt,  the  woman  commentator  with  the  ''rocking-chair''  style 
that  appeals  to  ALL  women.  University  graduate,  Home  Economics 
expert  and  editor,  mother  and  housewife.  Myrtle  Labbitt  KNOWS 
"household  problems":  Her  informal  and  helpful  morning  chats  draw  a 
big  audience;  her  natural  but  effective  way  of  introducing  a  sponsor's 
product  is  PRODUCING  RESULTS  for  advertisers.  If  you  want  to  cap- 
ture CKLW'S  large  and  responsive  woman's  audience,  include  your 
message  on  Myrtle  Labbitt's  "Home  Chats." 
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MICHIGAN5  GREATEST  ADVERTI5IN0  MEDIUM 

C^oodutill  Station 


DETROIT; 


G.  A.  RICHARDS 


REPRESENTATIVES 


ALMANAC 


-  7  ^i?e  m, 


Cleveland's  Friendly  Station    •    John  F.  Patt,  Vice-President  and  General  Manager 
Edward  Petry  and  Company,  National  Representatives 
HIGHLIGHTS  FROM  ANOTHER  GREAT  YEAR  IN  THE  GROWTH  OF  A  GREAT  RADIO  STATION 


NU  AR  Y 


Ort-the-scene  coverage 
Ohio  River  flood. 

Inaugurated  series 
of  programs  presented 
by  Cleveland  Adver- 
tising Agencies. 

23  Special  Event 
Programs. 

13  New  Accounts. 


^y^^^  -A  P  R  I  L 


Third  Annual 
WGAR'Senior  High 
Declamation  Contest. 

25  Special  Event 
Programs. 

10  New  Accounts. 


UL  Y 


More  Sports  C«lebri- 
ties  interviewed  than 
any  month  in  history. 

9   Special  Event 
Programs. 

12  New  Accounts. 


^DCTOBER 


Complete  sell-out  in 
football  coverage. 

Largest  number  of 
local  and  national  spot 

  program  accounts  in 

f[;=£^  history. 

22  Special  Event 
Programs. 

23  New  Accounts. 


-J^  »R  U  A  R  Y 


Complete  coverage  of 
Cleveland  Food  Snow, 
in  co'operation  with 
food  brokers  and 
manufacturers. 

18  Special  Event 
Programs. 

24  New  Accounts. 


MAY 

Greatest  Publicity 
Lineage  in  a  single 
i^^CaV  month  in  history. 
>fJ*^cJ^^^.     23  Special  Event 
t^*^^^  Programs. 

10  New  Accounts. 


A  U  GUST 


Second  Annual 
WGAR-Orphans 
Outing  at  Great  Lakes 
Exposition. 

13  Special  Event 
Programs. 

11  New  Accounts. 


MBER 


Complete  coverage 
Cleveland  AutoShow. 

"  On-the'spot  " 
coverage  of  local  elec- 
tion. 

19  Special  Event 
Programs. 

13  New  Accounts. 


^^£E^  A  R  C  H 


Largest  mail  response 
for  a  single  month  in 
history. 

"Vox  Pup"  from 
Cleveland  Dog  Show. 
19  Special  Event 
Programs. 
'23  New  Accounts. 


JUNE 


Greatest  Number  of 
Civic  Leaders  and  Per- 
sonalities presented 
from  studio  in  any 
month  in  history. 

13  Special  Event 
Programs. 

15  New  Accounts. 


EPTEMBER 


Joined  Columbia 
Broadcasting  System. 

On-thc'scene  cover- 
age  National  Air  Races 
and  Western  Open 
Golf  Tournament. 

15  Special  Event 
Programs. 

21  New  Accounts. 


i^ECEMBER 


Extensive  coverage  of 
hockey  games. 

Irtcrease  in  schedule 
of  operating  hours^ 
11  Special  ~ 


i.iJ> 


TThROUGH  another  year  American  radio 
has  served  the  public  need.  In  local  and 
national  emergencies,  in  dissemination  of 
knowledge,  it  towered  above  the  pettinesses 
of  private  prejudices.  It  championed  the 
broader  view.  It  brought  happiness  into  the 
home.  Despite  its  frailties  —  and  they  were 
admittedly  many,  to  be  expected  in  any  young 
enterprise — it  strove  for  public  good.  Greater 
achievements  will  be  gained  in  1938. 


OACmSTI  NG 
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DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATES 


-Non-Commercud  Station. 

LS — Local  Sunset. 


D—Day.  N— Night.  ST — Shares  Time.  STN — Shares  Time  Night. 
L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization. 

(Data  corrected  to  January  1,  1933) 


SH — Specified  Hours.  SHN— Specified  Htmra  Night. 
CP- — Construction  Permit  Issued. 


MICHIGAN — (Continued) 


Call 

City  Letters 
KALAMAZOO   WKZO 

LANSING   WJIM 

LAPEEB  *WMPC 

MABQUETTE   WBEO 

MUSKEGON   WKBZ 

ROYAL  OAK   WEXL 

SAGINAW   WHAL 


Frequency  Power 
in  Kilocycles      in  Watta 

590  1,000-LS 
CP-  250-N 


1200 


1200-SH 


1310-SH 


1500 


1310 


250-LS 
100-N 


250-LS 
100-N 


100 


250-LS 
100-N 


50 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

WKZO  Inc. 
Burdick  Hotel 
3-1223 

Harold  F.  Gross 
City  National  Bldg. 
2-1333 


Chief  Owner  or  Executive 
Station  Manager 
Networls        Commercial  Manager 


Michigan 
(NBC) 


Michigan 
(NBC) 


950-D  500 
(Construction  Permit) 


First  Methodist  Prostetant  Church 
81  Liberty  St. 
Lapeer  455J 

Lake  Superior  Broadcasting  Co. 
146  W.  Washington  St. 
616 

K.  L.  Ashbacker 
Michigan  Theatre  Bldg. 
26-051 

Royal  Oak  Broadcasting  Co. 
212  W.  Sixth  St. 
Elmhurst  6524 

Harold  F.  Gross-Edmund  C.  Shields 
Saginaw 


John  E.  Fetzer 
John  E.  Fetzer 
Guy  Stewart 

Harold  F.  Gross 
Harold  F.  Gross 
Fred  Wagenvoord 

Frank  S.  Hemingway 
Frank  S.  Hemingway 


Frank  J.  Russell,  Sr. 

Leo  G.  Brott 

G.  F.  Ashbacker 
G.  F.  Ashbacker 
G.  F.  Ashbacker 

George  B.  Hartrick 
Ellis  C.  Thompson 
Ellis  C.  Thompson 

Harold  F.  Gross 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Dorothy  Tuttle 
Guy  Stewart 
Edward  Rector 

Bob  Innes 
O.  S.  Jones 
Leo  A.  Jylha 

Frank  S.  Hemingway 

Holiis  F.  Hayes 

Merle  Trapp 

Gordon  H.  Brozek 

R.  Van  Wyck 
F.  G.  Ashbacker 
Geo.  Krivitzky 

Kirk  Knight 

j.  L.  McFarland 


RepresentatlTe<i 

Howard  H.  Wilson 


J.  J.  Devine 


J.  J.  Devine 


MINNESOTA 


City 
ALBERT  LEA. 


CaU 
Letters 

KATE 


DULUTH   KDAL 


WEBC 


FERGUS  FALLS   KGDE 

HIBBING   WMFG 

MINNEAPOLIS. 

ST.  PAUL   KSTP 


WCCO 


WDGY 


*WLB 


WMIN 


WTCN 


MOOBHEAD   KVOX 


NOBTHFIELD   *WCAL 


ROCHESTER. 


KROC 


ST.  CLOUD   KFAM 


VIRGINIA   WHLB 


WINONA   KWNO 


Frequency 
in  Kilocycles 

1420-D 


1500 


Power 
in  Watta 


250 


1290 


1200 


1210 


1460 


810 


100 


5,000-LS 
1,000-N 


250-LS 
lOO-N 


250-LS 
100-N 


25,0O0-LS 
10,00O-N 


50,0000 


5,000-LS 


1180 

L-KEX-KOB  1,000-N 


1250-SH  1,000 
CP-760-D-ST  CP-5,000-LS 


1370 


1260 


1310 


250-LS 
100-N 


5,000-LS 
1,000-N 


100 
CP-250-LS 


1250-SH  2,600-LS 
CP-760-D-ST  1,000-N 
CP-6,000-LS 


1310 


250-LS 
100-N 


1420  100 
(Construction  permit; 


1370 


1200-D 


250-LS 
100-N 


250 


Name  of  Licensee 
Hea«}qnarter8  Address 
Telephone  Number 

Albert  Lea  Broadcasting  Co.,  Inc. 
332  S.  Broadway 
2338 

Red  River  Broadcasting  Co. 
Bradley  Bldg. 
Melrose  2230 

Head  of  the  Lakes  Bcstg.  Co. 
4th  Ave.  W.  &  Superior  St. 
Melrose  1537 

Charles  L.  Jaren 
Fergus  Falls 
898 

Head  of  the  Lakes  Bcstg.  Co. 
Androy  Hotel 
1150 

National  Battery  Bcstg.  Co. 
Hotel  St.  Paul 
Cedar  5511 

WCCO-Columbia  Bcstg.  System 
Nicollet  Hotel,  Minneapolis 
Main  1202 

Geo.  W.  Young 
909  W.  Broadway,  Minneapolis 
Cherry  3377 

University  of  Minnesota 
Minneapolis 
Main  8177 

WMIN  Broadcasting  Co. 
1287  St.  Anthony  Ave.,  St.  Paul 
Nestor  6501 

Minnesota  Broadcasting  Corp. 
Wesley  Temple  Bldg.,  Minneapolis 
Main  6562 

KVOX  Broadcasting  Co. 
Comstock  Hotel 
Fargo  1232 

St.  Olaf  College 
Northfield 
731-J 

Southern  Minn.  Bcstg.  Co. 
Rochester 
2727 

Times  Publishing  Co. 
St  Cloud 


Network 


CBS 


NBC 
Arrowhead 


CBS 
Arrowhead 


NBC-Red 


CBS 


NBC-Blue 


Head  of  the  Lakes  Bcstg.  Co. 
Virginia 
2000 

Winona  Radio  Service 
216  Center  St. 


CBS 
Arrowhead 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

Edgar  L.  Hayek 
Edgar  L.  Hayek 
Roland  E.  Olson 

Dalton  Le  Masurier 
Dalton  Le  Masurier 
\.  H.  Flaten 

Morgan  Murphy 
Walter  C.  Bridges 
Thomas  W.  Ga%'in 

C.  L.  Jaren 
C.  L.  Jaren 
C.  L.  Jaren 

Morgan  Murphy 
H.  S.  Hyett 
H.  S.  Hyett 

Stanley  E.  Hubbard 
Stanley  E.  Hubbard 
Ray  C.  Jenkins 

CBS-E.  H.  Gammons  . 
E.  H.  Gammons 
K.  Wallace  Husted 

Dr.  Geo.  W.  Young 
Dr.  Geo.  W.  Young 
Edward  P.  Shurick 

U.  of  Minnesota 


Edward  Hoffman 
Edward  Hoffman 
Edward  Hoffman 

Leo  E.  Owens 
C.  T.  Hagman 
L.  L.  Whiting 

R.  K.  Herbst 
Manny  Marget 
Manny  Marget 

Dr.  L.  W.  Boe 
M.  C.  Jensen 


Gregory  Gentling 
Gregory  Gentling 
M.  M.  Jacobs 

Fred  Schilplin 
George  B.  Bairey 


Morgan  Murphy 
Harry  Hyett 
Barney  Irwin 

M.  H.  White 
A.  E.  Mickel 
L.  L.  McCumin 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

George  B.  Russell 


George  Church 

Gilbert  Fawcett 
D.  D.  Bandy 
Robert  A.  Dettman 


Earl  Almquist 
Charles  Persons 

Hub  Warner 
Hub  Warner 
M.  Walz 

Kenneth  Fageriin 

C.  B.  Persons 

Kenneth  M.  Hance 
Ray  C.  Jenkins 
Hector  R.  Skitter 

Hayle  C.  Cavanor 
Arthiir  H.  Lund 
Hugh  S.  McCartney 

Gertrude  E.  Faue 
Jack  Rawen 


H.  B.  Gislason 

Wiliiam  C.  Boese 

Frank  Devaney 
Frank  Devaney 
Mat  E.  Walz 

Hal  Lansing 

John  M.  Sherman 

Robert  Schiilz 

David  Johnson 

M.  C.  Jensen 

Peter  Lyman 
Gerald  H.  Wing 
Fred  C.  Clarke 


Gleason  Kistler 
Harry  Hyett 
G.  B.  Persons 


Maurice  Reutter 


Representatives 

Jos.  H.  McGiUvra 
Craig  &.  HoUingberj' 
J.  J.  Devine 
Craig  &  HoUingbery 
Edw.  Petry  &  Co. 
Radio  Sales,  Inc. 
Howard  H.  Wilson 


Free  &  Peters 


Craig  &  HoUingbery 
Walter  Biddick 
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DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATES 


-Non-Commercial  Station. 

LS — Local  Sunset. 


D — Day.         N — Night.  ST — Shares  Time.        STN — Shares  Time  Night. 
L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization. 

(Data  corrected  to  January  1,  1938) 


SH—Specified  Hours.  SHN— Specified  Hours  Night. 
CP — Construction  Permit  Issued. 


Call 

Chy  Letters 

GRENADA   WGRM 

GULFPOBT-BILOXI  .  WGCM 
(Mississippi  City) 

HATTIESBUHG   WFOR 

JACKSON   WJDX 

KOSCIUSKO   WHEF 

LAUREL   WAML 

MERIDIAN   WCOC 

VICKSBURG   WQBC 


Frequency  Power 
in  Kilocycles       in  Watts 

1210  100 


1210 


1370 


1270 


1500 


1310 


880 


250-LS 
100-N 


100 


5,000-LS 
1,000-N 


250-LS 
100-N 


250-LS 
100-N 


1,000-LS 
500-N 
CP-1,000-N 


1360-D 


1,000 


MISSISSIPPI 

Name  of  Licensee  Chief  Owner  or  Executive 

Headquarters  Address  Station  Manager 

Telephone  Numlxs'  Network        Commercial  Manager 

P.  K.  Ewing    P.  K.  Ewing 

Grenada  F.  C.  Ewing 

172   

WGCM,  Inc.    P.  K.  Ewing 

Buena  Vista  Hotel,  Biloxi  F.  C.  Ewing 

1111  George  Blumenstock 

Forrest  Broadcasting  Co.    C.  J.  Wright 

109  Walnut  St.  C.  J.  Wright 

55  C.  J.  Wright 

Lamar  Life  Insurance  Co.  NBC          P.  K.  Lutken 

Lamar  Life  Bldg.  Wiley  P.  Harris 

7416  Allan  C.  Lacy,  Jr. 

Attala  Broadcasting  Corp.    Roy  L.  Heidelberg 

Heidelberg  Hotel,  Jacl^on,  Miss.  J.  E.  Richards 

Jackson  7566   

New  Laurel  Radio  Station,  Inc.    D.  A.  Matison 

312  K  Central  Ave.  R.  V.  DeGruy 

288  Hugh  M.  Smith 

Mississippi  Broadcasting  Co.  CBS           R.  S.  &  D.  W.  Gavin 

Strand  Bldg.  D.  W.  Gavin 

1042  D.  W.  Gavin 

Delta  Broadcasting  Co.,  Inc.    L.  P.  Cashman 

Hotel  Vicksburg  O.  W.  Jones 

312   


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 


Bill  Rohmer 
C.  E.  Davidson 

B.  M.  Wright 

C.  H.  byess 

Maurice  Thompson 
Frank  Gentry 
Percy  G.  Root 

Ralph  Rogers 
Ralph  Rogers 
C.  A.  Perkins 

Walter  Kuschler 
A.  A.  Touchstone 


D.  W.  Gavin 


RepresentatiTf 


J.  J.  Devine 


Craig  &  HoUingbf^i 


J.  J.  Devine 


J.  J.  Devine 


MISSOURI 


City 

CAPE  GIRARDEAU. 


Call 
Letters 


KFVS 


Frequency 
in  Kilocycles 


Power 
in  Watts 


COLUMBIA   KFRU 


JEFFERSON  CITY .  . 


KWOS 


JOPLIN   WMBH 


K.1NSAS  CITY   KCMO 


KMBC 


KXBY 


WDAF 


WHB 


POPLAR  BLUFF   KPBM 

ST.  JOSEPH   KFEQ 

ST.  LOUIS   *KFUO 

(Clayton) 


KMOX 


1210  250-LS 
ST-WEBQ  100-N 


630  1,000-LS 
STN-WGBF  500-N 


1310-D 


1420 


1370 


950 


1530 


610 


860-D 


WREN  1220 
ST-KFKU 


100 


250-LS 
100-N 


5,000-LS 
1,000-N 


1,000 


5,000-LS 
1,000-N 


1,000 


5,000-LS 
1,000-N 


1310-D  100 
(Construction  permit) 


680-D 


2,500 


550  500-N 
ST-KSD  1,000-LS 


50,000 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Radio  Station  KFVS 
Hotel  Marquette 
2104 

KFRU  Inc. 
9th  &  Elm 
4141 

Tribune  Printing  Co. 
400  E.  Capitol  Ave. 
4000 

Joplin  Broadcasting  Co. 
Keystone  Hotel 
330 

KCMO  Broadcasting  Co. 
Commerce  Trust  Bldg. 
Victor  2647 

Midland  Broadcasting  Co. 
Pickwick  Hotel 
Harrison  2654 

First  National  Television  Inc. 
Fidelity  Bldg. 
Harrison  5818 

■       Kansas  City  Star  Co. 
1729  Grand  Ave. 
Harrison  1200 

WHB  Broadcasting  Co. 
Scarritt  Bldg. 
Harrison  1161 

WREN  Broadcasting  Co.  Inc. 
WREN  Bldg.,  Lawrence,  Kans. 
110 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 

  Oscar  C.  Hirsch 

Oscar  C.  Hirsch 
Oscar  C.  Hirsch 

Cornbelt        Elzey  Roberts 

C.  L.  Thomas 
Walter  E.  Weiler 

  R.  C.  Goshorn 

Ben  T.  Weaver 
Ben  T.  Weaver 

  D.  J.  Poynor 

D.  J.  Poynor 
W.  H.  Clark 

  T.  L.  Evans 

Larry  Sherwood 
A.  F.  Schlieeker 

CBS  Arthur  B.  Church 

.\rthur  B.  Church 
J.  Leslie  Fox 

  Sidney  Q.  Noel 

Sidney  Noel 
Harry  W.  Clifford 

NBC-Red       George  B.  Lbngan 
H.  Dean  Fitzer 
R.  Gardner  Reames 

MBS  Donald  D.  Davis 

John  T.  Schilling 
Donald  D.  Davis 

NBC-Blue  Vernon  H.  Smith 
Vernon  H.  Smith 
Vernon  H.  Smith 


Program  Director 
Mdsg.  or  Promotion  Mgr. 

Chief  Engineer  Representative 


Don  M.  Lidenton-A.  L.  McCarthy 
417  Vine  St. 
1234 

KFEQ  Inc. 
Schneider  Bldg. 
6-1314 

Evangelical  Lutheran  Synod 
801  De  Mun  St. 
Cabany  2499 


Columbia  Broadcasting  System,  Inc. 
Mart  Bldg. 
Central  8240 


CBS 


Barton  Pitts 
Barton  Pitts 
Glenn  G  Griswold 

Evangelical  Luth.  Synod 
Herman  H.  Hohenstcin 


CBS-Merle  S.  Jones 
Merle  S.  Jones 
Ken  W.  Church 


Virginia  Bahn 
Oscar  C.  Hirsch 
Ralph  L.  Hirsch 

George  Guyan 
David  Frederick 
Arthur  F.  Rekart 

Randall  Jessee 
James  C.  Haynes,  Jr. 

Stella  Lukens 
V.  Rue 
R.  J.  Stark 

Lee  Roberts 
L.  C.  Sigmon 

Fran  Heyser 
Mark  N.  Smith 
A.  Ray  Moler 

Jerry  Burns 

C.  E.  Salzer 

Harry  J.  Kaufmann 

j.  A.  Flaherty 

Nelson  J.  Rupard 
M.  H.  Straight 
Henry  E.  Goldenberg 

Veri  D.  Bratton 
Ernest  Pontius 
Vern  Omer 


Jiggs  Miller 
J.  Ted  Branson 
J.  Wesley  Koch 


Gene  Furgason  &  C 


Herman  H.  Hohenstein 
Cari  H.  Meyer 
C.  G.  Rcnier 
Graham  L.  Tevis 


Free  &  Peters 


Jos.  H.  McGillvra 


Edw.  Petry  &  Co. 


Craig  &  HoUingbery 


Kelly-Smith  Co. 


Radio  Sales 
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DRAMATIC  SUCCESS  STORY! 


itory  headed  "Achievement"  in 
ogram  standards  for  radio  .  .  . 
^d  in  welcome  black  on  the 
i  of  advertisers  .  .  .  written  by 
\  staff  of  quick-thinking  people 
lory  whose  sequel  is  showman- 
id  modem  merchandising.  A 
eller"  with  two  million  loyal  lis- 
in  the  KMBC  Market,  and  on 
{-  stations  of  the  countryl 


KMBC  Success 
Story  Author: 

ARTHUR  B. 
CHURCH 

President 

J.  LESLIE  FOX 
Director  oi  Sales 

GEORGE  E.  HALLEY 
Director  National 
Program  Sales 

FRAN  HEYSEH 
Production  Director 


r  MENON  — 

!■  g  History" 
;  ig  Claude 

£h  Conrad. 

ost  roman- 
'  (ure  story, 
II  ;r  for  pow- 
I  ht  industry. 
•  id  produced 

staff  mem- 


V  ENS,  The 
■  ger" — Sing- 
»   man  show 

'e  friends 
•  other  living 
V  anality.  Now 
«    year  with 

isor. 


"TEXAS  RANGERS" — Long  time  all-family  favorites,  now  on  coast-to-coast  CBS  network  Sunday 
mornings.    Songs  the  people  love,  folk  music  dear  to  the  hearts  of  millions. 


't 


"LIFE  ON  RED  HORSE  RANCH" — Transcribed  music-dramatic  series  with  a  reccia  oi-  two  successful 
sponsorships  behind  it.  A  sure  bet  for  the  all-family  audience. 


"ACROSS  THE  BREAKFAST  TABLE" — Early  morning  show  that  steals  the  audience  for  the  sale 
story  of  any  product  the  family  buys.   Twsnty-six  big  weeks  for  Household  Finance. 


mi 


^4 


"HAPPY  HOLLOW" — Always  a  first  in  the  hearts  of  millions  of  listeners, 
for  months  top  sustaining  mail  puller  on  CBS.  A  truly  all-family  program, 
one  of  the  first  of  its  kind,  and  still  "first"  In  audience  popularity. 


DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATED 

• — N cm-Commercial  Station.  D — Day.  N — Night.  ST — Shares  Time.       STN — Shares  Time  Night.  SH — Specified  Hours.  SHN— Specified  Hours  Night. 
LS — Local  Sunset.  L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization.  CP — Construction  Permit  Issued. 

(Data  corrected  to  January  1,  19S8) 


MISSOURI — (Continued) 


C5ty 


ST.  LOUIS  . .  . 
(ContiDued) 


Call 
Letters 


KSD 


Frequency  Power 
in  Kilocycles      in  Watts 


550 


5,000-LS 


ST-KFTJO  1,000-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Pulitzer  Publishing  Co. 
12th  &  Olive  Sts. 
Main  1111 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


NBC-Red 


George  M.  Burbach 
George  M.  Burbach 
Edward  W.  Hamlin 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 


I 


Frank  Eschen 
Robert  L.  Coe 


Bepresentativi , 
Free  &  Peters 


KWK 


1360 


B,000-LS 
1,000-N 


Thomas  Patrick  Inc. 
Hotel  Chase 
Rosedale  3210 


NBC-Blue      Robert  Thomas  Convey         Sterling  Harkins 
MBS  Clarence  Cosby  John  Conrad 

Clarence  Cosby  James  Burke 


Paul  H.  Raymer  ' 


KXOK 


1250 


1,000 


(Construction  permit) 


Star-Times  Publishing  Co. 
12th  &  Delmar  Blvds. 
Chestnut  6000 


Elzey  Roberts 
Ray  V.  Hamilton 
Walter  E.  Weiler 


Arthur  F.  Rekart 


WEW 


760-D 


1,000 


St.  Louis  University 
3642  Lindell  Blvd. 
Jefferson  6260 


St.  Louis  University 
Rev.  W.  A.  Burk 
A.  S.  Foster 


Arthur  T.  Jones 
Hugh  H.  Sanders 
George  Rueppel 


WTL 


1200 


250-LS  Missouri  Broadcasting  Corp. 

100-N  Melbourne  Hotel 

Jefferson  8403 


Lester  A.  Benson 
Lester  A.  Benson 
Edgar  P.  Shutz 


Neil  Norman 
Bill  Dumey 
Chal  Stoup 


Small  &  Brewer 


WTMV  l&OO 

(East  St.  Louis) 


250-LS  Mississippi  Valley  Bcstg.  Co. 

100-N  Hotel  Broadview 

East  4390 


Lester  E.  Cox 
William  H.  West 
William  H.  West 


Woody  Klose 
Thos.  J.  Connelly 
Thomas  R.  McLean 


SPRINGFIELD   KGBX 


1230 


500 


Springfield  Broadcasting  Co. 
508  St.  Louis  St. 
1860 


NBC 


Lester  E.  Cox 
R.  D.  Foster 
John  E.  Pearson 


Terry  Moes 
Carl  S.  Ward 
Fritz  Bauer 


Howard  H.  TTOsc  i 


KWTO  560-D 


5,000 


Ozarks  Broadcasting  Co. 
508  St.  Louis  St. 
1360 


R.  D.  Foster 
R.  D.  Foster 
John  E.  Pearson 


George  Earle  Wilson 
Carl  S.  Ward 
Fritz  Bauer 


Howard  H.  Wilscr 


MONTANA 


Call 

City  Letters 

BILLINGS   KGHL 

BCTTE   KGIR 

GREAT  FALLS   KFBB 

HELENA   KPFA 

KALISPELL   KGEZ 

LEWISTOWN   KDNC 

MISSOULA   KGVO 

WOLF  POINT   KGCX 


Frequency  Power 
in  mtoeydeB      in  Watts 


780 


1340 


1280 


1210 


1310 


1200 


5,000-LS 
1,000-N 


2,500-LS 
1,000-N 


5,000-LS 
1,000-N 


250-LS 
100-N 


100 


250-LS 
100-N 

(Construction  Permit) 


1260 


1460 


1,000 


1,000 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Northwestern  Auto  Supply  Co.,  Inc. 
5th  Ave.  &  N.  Broadway 
3121 

KGIR  Inc. 
Butte 
22-3-44 

Buttrey  Broadcast  Inc. 
First  National  Bank  Bldg. 
4377 

Peoples  Forum  of  the  Air 
Helena 
857 

Donald  C.  Treloar 
203  First  Ave.,  E. 
32 

Lewistown  Democrat-News 
Lewistown 
7 

Mosby's  Inc. 
240  N.  Higgins  Ave. 
2155 

E.  E.  Krebsbach 
Main  &  4th  Sts. 
102 


Network 


NBC 


NBC 
Z-Bar 
Pacific  N.W. 


CBS 


Z-Bar 
Pacific  N.W. 


CBS 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

C.  O.  Campbell 
Ed  Yocum 
Ed  Yocum 


E.  B.  Craney 
E.  B.  Craney 
Leo  McMullen 


F.  A.  Buttrey 
Jessie  Jacobsen 
Joe  WUkins 

E.  B.  Craney 
E.  B.  Craney 
Leo  McMullen 

Donald  C.  Treloar 
Donald  C.  Treloar 
Franz  Robischon 

Earl  F.  McGinnis 


A.  J.  Mosby 
A.  J.  Mosby 
A.  J.  Mosby 

E.  E.  Krebsbach 
Milton  J.  Severson 
Milton  J.  Severson 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Julia  Richards 
Lear  Mucoy 
Jeff  Kiichli 

Ernie  Neath 
E.  B.  Craney 
E.  B.  Craney 

Tommy  Cafferty 
John  Parker 

Ernie  Neath 
Leo  McMullen 
E.  B.  Carney 

Oliver  J.  Hockley 
Donald  C.  Treloar 
Don  Gorman 


RepresentatiT 


E.  Katz 


Weed  &  Co. 


James  A.  Barber 

Lee  Nash 

Tom  Atherstone 

A.  E.  Richmond 
Milton  J.  Severson 
Harold  Klimpel 


Jos.  H.  McGillvTa 


NEBRASKA 


Name  of  Licensee 
Call  Frequency         Power  Headquarters  Address 

City  Letters         in  Kilocycles      in  Watts  Telephone  Number  Netwwk 

CLAY  CENTER   KMMJ  740  1,000  KMMJ  Inc.   

L-WSB  Clay  Center 

207 

KEARNEY   KGFW  1310  100  Central  Nebraska  Broadcasting  Corp   

CP-250-LS  Kearney 
3-1551 

LINCOLN   KFAB  770  10,000  KFAB  Broadcasting  Co.  CBS 

(Synchronizes  at  night  with  WBBM,  Chicago)  Hotel  Lincoln  Central  States 

B-3214 


KFOR 


1210 


250-LS  Combelt  Broadcasting  Corp.  CBS 

100-N  Hotel  Lincoln  MBS 

B-3214  Central  States 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

Don  Searle 
Randall  Ryan 
Randall  Ryan 

Clark  Standiford 
Clark  Standiford 
Clark  Standiford 

Frank  D.  Throop 
Reginald  B.  Martin 
Reginald  B.  Martin 

Frank  D.  Throop 
Don  Searle 
Reginald  B.  Martin 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Mott  Johnson 
Mott  Johnson 
Marvin  Price 

N.  B.  Weisenberger 
Don  V.  Tostenson 
Don  V.  Tostenson 

Lyle  DeMoss 
Bruce  Wallace 
Harry  Harvey 

John  Shafer 
Joseph  DiNatale 
Harry  Harvey 


RepresentatiTes 

Gene  Furgason  £ 


Walter  Biddick  Co 


Free  &  Peters 


Weed  &  Co. 
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GREATER 
DAYTIME  POPULATION 
COVERAGE  AREA 
THAN  ANY  OTHER  ST.  LOUIS 
BROADCASTING  STATION 

KSD  daytime  program  area  includes  a  population  of 

5,099,800 

Based  on  the  population  of  counties  receiving 
one-half  millivolt  service  or  better 

Operating  an  RCA  High  Fidelity  5000  Watt  Transmitter 


Station  KSD— The  St.  Louis  Post -Dispatch 

POST-DISPATCH  BUILDING.  ST.  LOUIS.  MO. 
FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK 


CHICAGO 


DETROIT 


ATLANTA 


SAN  FRANCISCO 


LOS  ANGELES 
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NEIGHBOR  TO  NEIGHBOR 
 THAT'S 


KMMJ 


t  " 


In  other  words,  you're  on  their  side  of  the  fence 
.  .  .  the  side  you've  got  to  be  on  if  you  want  to  sell 
them.  Such  national  advertisers  as  Chevrolet,  Con- 
solidated Drug,  Olson  Rug,  Flex-O-Glass,  Allis- 
Chalmers,  Montgomery- Ward,  Dr.  Caldwell,  Inter- 
national Harvester,  Aladdin  Lamps,  and  a  host  of 
others,  have  found  KMMJ  to  be  the  gateway  to 
the  Nebraska  Farm  Market. 

They've  found  that  our  slogan,  "The  Old  Trusty 
Station,"  applies  to  them  as  well  as  our  listeners. 


RANDY  RYAN,  MANAGER 
REPRESENTED  BY  GENE  FURGASON  6-  CO. 
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TO  J% 


IS  THE  THING! 


«^MISSOURI> 
SHOW  YOU  / 


yES,  MR.  TIME -BUYER,  AND  WHAT  WE  HAVE  TO  SHOW  YOU! 


MARKET 

Springfield  is  the  very  center  of  a  year-round  agri- 
cultural and  industrial  market  that  stands  right  up 
in  the  top  brackets  of  National  Income  Figures,  not 
to  mention  the  ^50,000,000  that  tourists  spend  an- 
nually during  the  vacation  season.  Here's  one  mar- 
ket that  actually  goes  up  in  the  Summer-Time. 

What's  more,  it's  a  cosmopolitan  market  .  .  .  great 
for  testing.  Beginning  in  May  and  continuing  till 
October,  you're  able  to  give  that  planned  cam- 
paign an  acid  test  before  an  audience  that  includes 
everything  from  the  practical  farmer  to  the  most 
"hoity  toity"  of  the  elite. 


MEDIUM 

This  prosperous  area  is  completely  dominated  by 
KWTO-KGBX.  The  very  newest,  up-to-the-minute 
equipment,  including  finest  transcription  facilities, 
assures  you  that  your  program  will  be  heard  as  it 
should  be  heard. 

RESULTS 

Convincing  proof  of  tremendous  pulling  power 
and  intense  coverage  is  contained  in  the  story  of 
Crystal  White  Soap.  Using  only  one-minute  spot 
announcements  during  a  two-month  test  campaign. 
Crystal  White  offered  a  small  premium  and  drew 
a  total  of  13,197  letters  from  942  towns  and  cities 
in  TWELVE  STATES.  THESE  LETTERS  CON- 
TAINED  125,535  SOAP  WRAPPERS. 


|r      THATS  WHY  WE'RE  SO  SURE  MISSOURI  AND  KWTO-KGBX 

CAN  SHOW  YOU,  TOO! 


KWTO 


SPRINGFIELD  •MISSOURI 


★  560  Kc.  ★ 

'Keep  Watching  the 
Ozarks" 


I 


National  Representatives 
HOWARD  H.  WILSON  CO. 
CHICAGO,  NEW  YORK,  KANSAS  CITY 


1 


KGBX 


*  1230  Kc.  * 
Full  Time  iSBC 
Red  or  Blue  I\etwork 
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DffiECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATE! 


• — Non-Commercial  Station.  D — Day.  N — Night.  ST — Shares  Time.  STN — Shares  Time  Night.  SH — Specified  Hours.  SHN — Specified  Hours  Night. 

LS — Local  Sunset.  L — Limited  Time  tcith  Dominant  Station.  SA — Special  Authorization.  CP — Construction  Permit  Issued. 

(Data  corrected  to  January  1,  19S8) 


NEBRASKA —  (  Continued  ) 


City 

NORFOLK .  . 


NORTH  PLATTE. 


Call 
Letters 


WJAG 


KGNF 


OMAHA   KOIL 


WAAW 


SCOTTSBLUFF. 


WOW 


KGKY 


Frequency 
in  Kilocycles 


Power 
in  Watts 


1060  1,000 
L-WBAL-WTIC 


1430-D 


1260 


660-D 


590 


1500 


1,000 


6,000-LS 
1,000-N 


500 


6,000-LS 


250-LS 
100-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Norfolk  Daily  News 
Norfolk 
20 

Great  Plains  Broadcasting  Co. 
1521  W.  12th  St. 
132 

Central  State  Broadcasting  Co. 
Omaha  National  Bank  Bldg. 
Jackson  7626 


Omaha  Grain  Exchange 
19th  &  Harney  Sts. 
Atlantic  2228 

Woodmen  of  the  World  Ins.  Soc. 
17th  &  Famam  Sts. 
Jackson  6844 

Hillard  Co.,  Inc. 
1517,'i  Broadway 
856 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


Gene  Huse 
Art  Thomas 
Art  Thomas 

W.  I.  LeBarron 
W.  I.  LeBarron 
Ralph  Jones 


NBC-Blue  Frank  Throop 

MBS  Don  Searle 

Central  States  Gene  Willoughby 
Corn  Belt 


Frank  P.  Manchester 
Frank  P.  Manchester 
W.  K.  Bailey 

DeEmmet  BradBhaw 
John  J.  Gillin,  Jr. 
John  J.  Gillin,  Jr. 

L.  L.  Hillard 
L.  L.  HiUard 
R.  M.  Stewart 


NBC-Red 
Com  Belt 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Art  Thomas 
Art  Thomas 
Frank  Weidenbach 

John  Alexander 

J.  B.  Eaves 

James  C.  Douglass 
R.  Bruce  Wallace 
Mark  Bullock 


Walter  Myers 

Harry  Burke 
Howard  O.  Patterson 
WiUiam  J.  Kotera 

Al.  Mehling 

Harlan  Morrison 


Bepresentativ 

Howard  H.  Wilsc 

Howard  H.  Wilso 
Free  &  Peters 

Howard  H.  Wilsoi 
John  Blair  &  Co. 


NEVADA 


City 


Call 
Letters 


RENO   KOH 


Fre«iuency  Power 
in  Kilocycles      In  Watts 


1380 


600 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

The  Bee  Inc. 
440  N.  Virginia  St. 
5106 


Chief  Owner  or  Executive 
Station  Manager 
Network        Commercial  Manager 


CBS 


G.  C.  Hamilton 
Wallie  D.  Warren 
WallieT).  Warren 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

E.  Leonard 
S.  H.  Bourne 
Allan  A.  Kees 


Bepresentatire 

Paul  H.  Raymer  ( 


NEW  HAMPSHIRE 


Call 

City  Letters 
LACONIA   WLNH 

MANCHESTER   WFEA 

PORTSMOUTH   WHEB 


Frequency 
in  Kilocycles 

1310 


1340 


740-D 


Power 
in  Watts 


100 


1,000-LS 
500-N 


250 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Northern  Broadcasting  Co. 
653  Main  St. 
501 

N.  H.  Broadcasting  Co. 
Carpenter  Hotel 
Manchester  7970 

Granite  State  Broadcasting  Corp. 
39  Congress  St. 
2670 


Chief  Owner  or'Executive 
Station  Manager 
Network        Commercial  Manager 


MBS 
Yankee 
Colonial 

NBC 
Yankee 
Colonial 


M.  and  C.  S.  Jenney 
Edward  J.  Lord 
Edward  J.  Lord 

Henry  P.  Rines 
Charles  G.  H.  Evans 
Charles  G.  H.  Evans 

H.  J.  Wilson 
H.  J.  Wilson 
H.  C.  Wilson 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

M.  B.  Avery 
Edward  J.  Lord 
Kenneth  A.  Taylor 

Arch  Souter 
Leslie  F.  Smith 
Vincent  H.  Chandler 

V.  E.  Bennett 
H.  C.  Wilson 
G.  E.  Knightly 


Representative 
Weed  &  Co. 


Weed  &  Co. 


Cox  &  Tanz 


NEW  JERSEY 


City 

ASBCRY  PARK. 


Call 
Letters 


WCAP 


ATLANTIC  CITY. 


BRIDGETON . 


WPG 


WSNJ 


CAMDEN   WCAM 

JERSEY  CITY   WAAT 

WHOM 

NEWARK   WHBI 

WOR 

RED  BANK   WBRB 

TRENTON   WTN  J 

ZAREPHATH   *WAWZ 


Frequency  Power 
in  Kilocycles       In  Watts 

1280  600 
ST-WCAM-WTNJ 


1100  5,000 
SH-WBIL 


1210-D 


100 


1280  500 

St-wcap-wtnj 


940-D 


1450 


260 


1250  2,500-LS 
ST-WNEW  1,000-N 


50,000 


1210  100 

ST-WFAS-WGBB-WGNY 


1280  500 
ST-WCAM-WCAP 


1350 

ST-WBNX 


1,000-LS 
500-N 


Name  of  Licensee 
Headqnartera  Address 
Telephone  Number  Network 

Radio  Industries  Broadcast  Co.  

Conventional  Hall 
1911 

City  of  Atlantic  City  CBS 
Convention  Hall 
4-6538 

Eastern  States  Bcstg.  Corp.   

Bridgeton 
1600 

City  of  Camden   

City  HaU 
9000 

Bremer  Broadcasting  Corp.   

50  Journal  Square 
Journal  Square  2-0716 


New  Jersey  Broadcasting  Corp.   

29  W.  57th  St.,  N.  Y.  C. 
Plaza  3-4204 

May  Radio  Broadcast  Co.   

100  Chipman  St. 
MitcheU  2-7354 

(See  New  York  City) 

Monmouth  Broadcasting  Co.  ^  

63  Broad  St. 
980 

WOAX,  Inc.   

Hotel  Hildebrecht 
6876 

Hilar  of  Fire   

Zarepahth,  N.  J. 
Bound  Brook  223 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

G.  A.  Burley 
V.  N.  Scholes 
A.  Corby 

Mayor  C.  D.  White 
Norman  Reed 
William  H.  Appleby 

Howard  S.  Frazier 
Paul  Alger 
Burt  McKinnie 

City  of  Camden 
Frederick  Caperoon 
L.  M.  Maxwell 

(A.  H.  Pollock 
tPaul  H.  La  Stayo 
Paul  H.  La  Stayo 
Paul  H.  La  Stayo 

Paul  F.  Harron 
Joseph  Lang 
Joseph  Lang 

James  L.  Shearer 


Thomas  F.  Burley,  Jr. 
Lillian  Mayhew 
Thomas  F.  Burley,  Jr. 

C.  E.  &  J.  V.  Loew 


Bishop  Alma  White 
Rev.  Ray  B.  White 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Eiigineer 

D.  Johanson 

Ernest  G.  Ruckle 

Margaret  Keever 

Earle  Godfrey 

Paul  Alger 

Russel  Ely 

Betty  Bowen 
Robert  Horn 
C.  E.  Owens 

Gabrielle  C.  Haas 

A.  Cast^ani 


West  W.  Willcox 

J.  Compter 

Allison  W.  Bumham 


Arthur  Mayhew,  Jr. 
Robert  Johnson 


Orland  Wolfram 
Nathaniel  L.  Wilson 


Representatirec 


J.  J.  Devine 
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No.  1  Bonus  Station 


When  a  radio  station  regularly  reaching  over  221,000  radio  homes  in  20  rich  coun- 
ties in  New  Jersey  and  the  eastern  shore  (Delaware,  Maryland,  Virginia)  also  can 
point  to  a  bonus  audience  of  16,000,000  yearly  visitors,  that's  America's  No.  1 
Bonus  Station.  The  station  .  .  .  WPC. 


Only  CBS  Outlet  in  the  State  of 
New  Jersey 


5.000  Watts 


Cleared  National  Channel 


NBC  Thesaurus  Lihrary 


Covering  20  Rich  Counties 


There  is  only  one  way  to  cover  the  prosperous  mar- 
ket comprising  New  Jersey  and  the  eastern  shore 
(Delaware,  Maryland,  Virginia)  with  one  low  cost. 
That  way  is  WPG.  5,000  watts  on  cleared  national 
channel,  and  the  only  CBS  outlet  in  the  state  of  New 
Jersey,  makes  WPG  the  dominant  advertising  me- 
dium in  a  dominant  market  ($323,419,000  an- 
nual retail  sales).  Located  in  the  heart  of  the  na- 
tion's playground,  with  16,000,000  visitors  yearly, 
it's  a  must  station  for  national  and  regional  sales. 
Wire  collect  for  rates  and  reservations. 

WPG 

ATLANTIC  CITY,  N.  J. 

NORMAN  REED,  Manager 
NEW  YORK  OFFICE:  350  MADISON  AVE. 
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DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATES 


* — Non-Commercial  Station. 

LS — Local  Sunset. 


-Day.  N — Night.  ST — Shares  Time.  STN — Shares  Time  Night. 
L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization. 

(Data  corrected  to  January  1,  1938) 


SH — Specified  Hours.  SHN — Specified  Hours  Night. 
CP — Construction  Permit  Issued. 


NEW  MEXICO 


City 

ALBUQUERQUE 


Call 
Letters 


KGGM 


KOB 


CARLSBAD   KLAH 


CLOVIS   KICA 


GALLUP . 


KAWM 


ROSWELL   KGFL 


SANTA  FE   KRQA 


HOBBS 


KWEW 


Frequency  Power 
in  Kilocycles       in  Watta 


1230 


1180 

STN-KEX 


1210 


1,000 


10,000 


lOO-N 
250-D 


1370 

SHN-KGFL 


100 


1500 


100 


1370  100 
SH-KICA 


1310 


100 


1500-D  100 
(Construction  permit) 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

New  Mexico  Broadcasting  Co. 
Kimo  Theatre  Bldg. 
929 

Albuquerque  Broadcasting  Co. 
424  W.  Gold  Ave. 
1180 

Carlsbad  Broadcastig  Co. 
Crawford  Hotel 
244 

Western  Broadcasters  Inc. 
412  Pile  St. 
3 

A.  W.  Mills 
Gallup 
19 

KGFL  Inc. 
502  W.  Second  St. 
288 

J.  Laurance  Martin 
759  Cerrillos  Rd. 
1456 


W.  E.  Whitmore 
Hobbs 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


NBC 


A.  R.  Hebenstreit 
Mike  Hollander 
Mike  Hollander 

T.  M.  Pepperday 
T.  M.  Pepperday 
J.  C.  McGrane 

Jack  Hawkins 
Jack  Hawkins 
Lucille  Neilson 

Chas.  C.  Alsup 
Chas.  C.  Alsup 
Leon  Womack 


A.  W.  Mills 
A.  W.  Mills 
A.  W.  Mills 

W.  E.  Whitmore 
W.  E.  Whitmore 
W.  E.  Whitmore 

J.  Laurance  Martin 
J.  Laurance  Martin 
J.  Laurance  Martin 

W.  E.  Whitmore 
W.  E.  Whitmore 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Elmer  Fondren 
Mike  Hollander 
Leonard  Dodds 

Mary  Hickox 

Geo.  S.  Johnson 

Wray  Guye 
Gene  CoUey 
Harry  Boehnemann 

Ed.  Safford,  Jr. 
Chas.  C.  Alsup 
Ralph  DuBois 

Donald  Bennet 

Don  S.  Bowles 

W.  J.  Burke 

G.  c!  Farmer 

Ivan  Head 

J.  Laurance  Martin 


RepresentatiTfr 

Howard  H.  Wilsor 

John  Blair  &  Co. 


Cox  &  Tanz 


NEW  YORK 


City 


Call 
Letters 


Frequency  Power 
in  Kilocycles       in  Watts 


ALBANY   WAB  Y 


WOKO 


AUBURN   WMBO 


BINGHAMTON   WN  BF 


BROOKLYN   WARD 


WBBC 


*WBBR 


WCNW 


WLTH 


WMBQ 


WVFW 


BUFFALO   WBEN 


WBNY 


WEBR 


WGR 


WKBW 


*WSVS 


1370 


1430 


1310 


1500 


250-LS 
100-N 


1,000-LS 
500-N 


100 
CP-250-LS 


250-LS 
100-N 


1400-STi  500- 


1400-STi  500 


1300-ST'  1,000 


1500-ST3  250-LS 
100-N 


1400-STi  500 


1500-ST3  100 


1400-STI 


900 


1370 


1310 


1480 


500 


5,000-LS 
1,000-N 


250-LS 
100-N 


250-LS 
100-N 


5,000-LS 
1,000-N 


1370-SH 


5,000 


50 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Adirondack  Broadcasting  Co. 
110  N.  Pearl  St. 
4-4194 

WOKO,  Inc. 
Hotel  Ten  Eyck 
4-4193 

WMBO,  Inc. 
Metcalf  Bldg. 
433 

Howitt-Wood  Radio  Co.,  Inc. 
Arlington  Hotel 
2-3461 

United  States  Broadcasting  Corp. 
427  Fulton  St. 
Triangle  5-3301 

Brooklyn  Broadcasting  Corp. 
WBBC  Bldg. 
Triangle  5-6690 

Peoples  Pulpit  Ass'n 
124  Columbia  Heights 
Main  4-9735 

Arthur  Faske 
846  Flatbush  Ave. 
Ingersol  2-1500 

Voice  of  Brooklyn,  Inc. 
105  Second  Ave.,  N.  Y.  C. 
Orchard  4-1203 

Metropolitan  Broadcasting  Corp. 
95  Leonard  St. 
Stagg  2-9307 

Paramount  Broadcasting  Corp. 
1  Nevins  St. 
Triangle  5-0313 

WBEN,  Inc. 
Hotel  Statler 
Cleveland  6400 

Roy  L.  Albertson 
485  Main  St. 
Cleveland  3365 

WEBR,  Inc. 
23  North  St. 
Lincoln  7133 

Buffalo  Broadcasting  Corp. 
Rand  Bldg. 
Washington  3100 

Buffalo  Broadcasting  Corp. 
Rand  Bldg. 
Washington  3100 

Seneca  Vocational  High  School 
666  E.  Delavan  Ave. 
Fillmore  7192 


Chief  Owner  or  Executive 
k  P-  Station  Manager 
Network         Commercial  Manager 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 


NBC 


CBS 


CBS 


NBC-Red 


NBC-Blue 


CBS 
MBS 


CBS 
MBS 


Harold  E.  Smith 
Harold  E.  Smith 
Harold  E.  Smith 

Raymond  E.  Curtis 
Harold  E.  Smith 
Harold  E.  Smith 

Roy  L.  Albertson 
Fred  L.  Keesee 
Fred  L.  Keesee 

John  C.  Clark 
Cecil  D.  Mastin 
Harry  Trenner 

Aaron  Kronenberg 
Aaron  Kronenberg 
Oscar  Kronenberg 

Peter  Testan 
Peter  Testan 
Arnold  J.  Jaffe 

Judge  Rutherford 
M.  A.  Hewlett 


Arthur  Faske 
L.  W.  Berne 
James  Ringgold 

Samuel  Gellard 
Samuel  Gellard 
Samuel  Gellard 

Paul  J.  GoUhofer 
Lillian  E.  Kiefer 
Lillian  E.  Kiefer 

Harold  J.  Burke 
Salvatore  D'Angelo 
Salvatore  D'Angelo 

A.  H.  Kirchhofer 
Edgar  H.  Twamley 
Clifford  M.  Taylor 

Roy  L.  Albertson 
Roy  L.  Albertson 
Roy  L.  Albertson 

A.  H.  Kirchhofer 
Louis  W.  Kaiser 
William  Doerr,  Jr. 

/H.  W.  Deyo 
1 1.  R.  Lounsberry 
I.  R.  Lounsberry 
Lewis  H.  Avery 

/H.  W.  Deyo 

II.  R.  Lounsberry 

I.  R.  Lounsberry 

Lewis  H.  Avery 

Elmer  S.  Pierce,  Principal 


Herbert  House 

Elizabeth  Lamb 
Thomas  Pritchard 
Lester  H.  Gilbert 

Jack  Martin 

Abe  Haas 

Bert  Child 

Peter  Testan 


Roger  Wayne 
J.  Ringgold 
Arthur  Faske 

Norman  H.  Warembud 
W.  J.  Zallis 
Norwood  Bradshaw 

Lillian  E.  Kiefer 
Anthony  Napolitano 
Charles  P.  Evans 

L.  Delson 

Herman  Florez 

Edgar  H.  Twamley 

Ralph  J.  Kingsley 

John  A.  McLean 

Thomas  L.  Vines 


Representatives 


Craig  &  Hollingber; 


Lawrence  Bailey 

Herbert  C.  Rice 
Addison  F.  Busch 
Karl  B.  Hoffman 


Herbert  C.  Rice 
Addison  F.  Busch 
Karl  B.  Hoffman 


Edw.  Petry  &  Co. 


Edw.  Petry  &  Co. 


Free  &  Peters 


Free  &  Peters 
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!i  year  shows  a  higher  and: 
'}  higher  percentage  of  chents 
Jwing  their  WBEN  contracts. 

s  on  Dec.  15,  1937,  797% 
-tOC^BEN  advertisers  were  on  a 
iwal  basis,  demonstrating  that 


ADEQUATE 

RADIO  COVERAGE  of 


BUFFALO 


AND    WESTERN    NEW  YORK 


REQUIRES 

W  B  E 


In  a  recent  identical  test  on  ALL  Buffalo  Stations,  WBEN  re- 
turns exceeded  the  COMBINED  TOTAL  of  ALL 
OTHERS. 

Consistent  WBEN  advertisers  have  grown  to  expect  unusual 
results,  because  surveys  frequently  have  shown  that  it  is  not 
uncommon  for  WBEN  to  have  more  listeners  than  all  other 
local  stations  combined. 


900  kcs.  O        L  ' 

5,000  Watts  Days.  \VV^         \tm      \wr  Statler, 

1,000  Watts  Nights.  y    V  JLJ^      ll    V     X      N  Buffalo,  N.  Y. 


INC. 


NATIONAL  REPRESENTATIVES :  Ewd.  Petry  &  Co.,  Inc.,  New  York,  Chicago,  Detroit,  San  Francisco 
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New  Stations 


V 


f  r"a  W  F  0  r  d 


^  Westf4K 
North  I  Ma^'^ 

j^.hT  I  laktwood 

c      R     I      t  L 

*eambridg*Sprs.  \  WA*  R/R..! 


TOM.  M»a»'tM  n4» 


S  Xlji  B  E  N 


Toronto 


0 


V 


Falls  '* 


I 

I 

1 
I 


New  Listeners 


npODAY  WGR  and  WKBW  de- 
liver  the  greatest  primary  lis- 
tening coverage  to  advertisers  in 
the  history  of  Buffalo's  pioneer 
stations.  Increased  daytime  power 
for  WGR  and  new,  modern  trans- 
mitting equipment  for  both  sta- 
tions has  added  thousands  of  new- 


listeners  to  "the  stations  at  the 
ends  of  the  dial".  Take  advantage 
of  this  greatly  increased  coverage 
to  reach  Western  New  York  at  the 
lowest  cost  per  listener  in  WGR 
and  WKBW  history.  Buffalo's  old- 
est stations  are  today  new  stations 
with  new  listeners. 


BUFFALO  BROADCASTING  CORPORATION 


Chautauqua 


CATTAAAU^Ul 


I 


DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATES 


on-Commercial  Station. 

LS — Local  Sunset. 


D—Day.         N— Night.         ST — Shares  Time.        STN— Shares  Time  Night. 
L — -Limited  Time  with  Dominant  Station.  SA- — Special  Authorization. 

(Data  corrected  to  January  1,  1938) 


SH — Specified  Hours.         SHN — Specified  Hours  Night. 
CP — Construction  Permit  Issued.  - 


NEW  YORK — (Continued) 


City 


Call 
Letters 


Frequency  Power 
in  Kilocycles      in  Watts 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 


Chief  Owner  or  Executive 
Station  Manager 
Network        Commercial  Manager 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 


Representative* . 


CANTON   *WCAD 


1220-SHD 


500 


St.  Lawrence  University 
St.  Lawrence  University 
Canton  276 


St.  Lawrence  U. 
Harold  K.  Bergman 


Ruth  Willard 

Dr.  Ward  C.  Priest 


ELMIBA   WESG 


SA-850-D 
L-WWL 


1,000 


Cornell  University 
Mark  Twain  Hotel 
5959 


CBS  Star-Gazette,  Inc.,  Lessee      Hal  Wagner 

Dale  L.  Taylor  Ernest  Oliver 

Dale  L.  Taylor  True  McLean 


J.  P.  McKinney  & 


FBEEPORT   WGBB 


1210-ST* 


100 


Harry  H.  Carman 
44  S.  Grove  St. 
2418 


Harry  H.  Carman 
Harry  H.  Carman 
Harry  H.  Carman 


A.  Cheesman 

A.  E.  Granbacker 


JAMESTOWN . 


WJTN 


1210 


250-LS  James  Broadcasting  Co.,  Inc. 

100-N  Wellman  Bldg. 

7151 


NBC 


Harry  C.  Wilder 
Basil  F.  Blizzard 
Simon  Goldman 


Gardner  Smith 
Harold  J.  Kratzert 


Paul  H.  Raymer  C 


NEWBUHGH . 


NEW  YORK  CITY. 


WGNY 


WABC 


1210-ST*  100 


860 


50,000 


Peter  Goelet 
Newburgh 
4600 

Columbia  Broadcasting  System 
485  Madison  Ave. 
Wickersham  2-2000 


CBS 


Peter  Goelet 
Peter  Goelet 


CBS— William  S.fPaley 
Mefford  R.  Runyon 
A.  H.  Hayes 


W.  B.  Lewis 
V.  M.  Ratner 
Henry  Grossman 


Radio  Sales 


WBIL 


1100  5,000 
SH-WPG 


Arde  Bulova 
132  W.  43rd  St. 
Bryant  9-6080 


Arde  Bulova 
Hyla  Kiczales 
John  Nardella 


John  C.  Schramm 

Robert  E.  Study 


WBNX 


1350  1,000 
ST-WAWZ 


WBNX  Broadcasting  Co.,  Inc. 
260  E.  161st  St. 
Melrose  6-0333 


A.  L.  Haskell 
W.  C.  Alcorn 
S.  W.  Caulfield 


F.  Johnson 
E.  Ervin 
H.  L.  Wilson 


WEAF 


660 


50,000  National  Broadcasting  Co.,  Inc. 

30  Rockefeller  Plaza 
Circle  7-8300 


NBC-Red      NBC— Lenox  R.  Lohr 
M. M.  Boyd 


John  F.  Royal 
E.  P.  H.  James 
O.B.  Hanson 


NBC 


WEVD 


1300-ST2 


1,000 


Debs  Memorial  Radio  Fund 
160  W.  44th  St. 
Bryant  9-2360 


Adolph  Held 
Henry  Greenfield 
Henry  Greenfield 


Morris  S.  Novik 
Charles  W.  Brown 


WFAB  1300-ST2  1,000  Fifth  Ave.  Broadcasting  Corp. 

154  57th  St. 
Circle  7-2610 


Paul  F.  Harron 
Joseph  Lang 
Joseph  Lang 


Ida  Mortenghi 
J.  Compter 
T.  Gempp 


WHN 


1010 


5,000-LS        Marcus  Loew  Booking  Agency         Yankee         Loew's,  Inc. 
1,000-N  1540  Broadway  Colonial        Louis  K.  Sidney 

Brvant  9-7800  Herbert  L.  Pettey 


Fred  Raphael 
Herbert  L.  Pettey 
G.  R.  Windham 


WINS 


1180 

L-KEX-KOB 


1,000 


Hearst  Radio,  Inc. 
110  E.  58th  St. 
Eldorado  5-6100 


Hearst  Radio'Inc. 
Albert  A.  Cormier 
Albert  A.  Cormier 


A.  A.  Grobe 
Frank  P.  Foster  II 
William  Boher 


International 


WJZ 


50,000  National  Broadcasting  Co.,  Inc. 

30  Rockefeller  Plaza 
Circle  7-8300 


NBC-Blue 


NBC— Lenox  R.  Lohr 
M.  M.  Boyd 


John  F.  Royal 
E.  P.  H.  James 
O.  B.  Hanson 


NBC 


WMCA 


570 


1,000  Knickerbocker  Broadcasting  Co.,  Inc.  Intercity 

1657  Broadway 
Circle  6-2200 


Donald  Flamm 
Donald  Flamm 
Bertram  Lebhar,  Jr. 


Alfred  Hall 
Al  Rose 
Frank  Marx 


Ray  Linton 
(Chicago) 


WNEW 


1250 

ST-WHBI 


2,500-LS 
1,000-N 


Wodaam  Corp. 
501  Madison  Ave. 
Plaza  3-3300 


;  Richard  E.  O'Dea 
(M.  H.  Biow 

Bernice  Judis 

Herman  Bess 


Al  Eisenstadt 
John  Jaeger 


Wm.  Rambeau 


*WNYC 


810-D 


1,000 


City  of  New  Y'ork 
Municipal  Bldg. 
Worth  2-4740 


Municipality 
F.  J.  H.  Kracke 


Seymour  N.  Siegel 
Bert  Dickson 
Isaac  Brimberg 


WOR  710 
(Newark) 


50,000  Bamberger  Broadcasting  Service 

1440  Broadway 
Pennsylvania  6-8383 


MBS  Alfred  J.  McCosker 

Theodore  C.  Streibert 
Frank  Braucher 


Julius  F.  Seebach,  Jr. 
Joseph  Creamer 
J.  R.  Poppele 


R.  J.  Barrett,  Jr. 

(Chicago) 
Paul  A.  Belair 

(Boston) 
E.  S.  Townsend 

(San  Francisco) 


WOV 


1130-SH 


OLEAN. 


WQXR  1550 


WWRL  1500-ST' 
(Woodside) 


WHDL  1400-D 


PLATT8BUBG   WMFF  1310 


1,000 


1,000 


250-LS 
100-N 


250 


250-LS 
100-N 


International  Broadcasting  Corp. 
132  W.  43rd  St. 
Bryant  9-6080 

International  Broadcasting  Co.,  Inc. 
730  Fifth  Ave. 
Columbua  5-6366 

Long  Island  Bcstg.  Corp. 
41-30  58th  St. 
Newtown  93300 

WHDL,  Inc. 
Exchange  National  Bank  Bldg. 
Olean  3300 

Plattsburg  Broadcasting  Corp. 
Hotel  Cumberland 
802 


Arde  Bulova 
Hyla  Kiczcales 
John  Mardella 


John  V.  L.  Hogan 
Elliott  M.  Sanger 
Norman  S.  McGee 

William  H.  Reuman 
William  H.  Reuman 
Frank  R.  Clarke 


E.  B.  Fitzpatrick 
Leonard  L.  Hofmann 
Leonard  L.  Hofmann 


E.  H.  &  L.  F.  Bragg 
George  F.  Bissell 

F.  Leonard 


John  C.  Schramm 
Robert  E.  Study 


Elliott  M.  Sanger 
Norman  S.  McGee 
Russell  Valentine 

Lou  Cole 
Walter  H.  Maier 
Percy  Meade 


Thomas  L.  Brown 
Tom  Brown 
Hubert  Hathaway 


Earl  Baker 
John  Farquhar 
Robert  Mathewson 


Wellman  Service 


Weed  &  Co. 
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DISCOVER 
THE  ITALIAN  MARKET 
AND  YOU  WILL  FIND 
A  BILLION  DOLLAR 

MARKET 

THE  ITALIAN  MARKET  concentrated  one  hundred  miles 
around  the  city  of  New  York  is  a  billion  dollar  market,  with 
its  own  buying  habits,  its  own  wholesale  and  retail  outlets  and  its 
own  advertising  mediums.  There  are  2,300,000  italo- Americans 
living  and  prospering  in  New  York,  New  Jersey,  Connecticut, 
Pennsylvania  and  Delaware.  We  reach  this  market  every  hour  of 
the  day  and  every  day  of  the  year  through  WOV,  WBIL,  and 
WPEN,  broadcasting  programs  especially  designed  and  produced 
to  entertain  and  sell  the  Italo-American  listeners.  We  have  done 
so  for  the  past  five  years  coming  to  the  conclusion  that  the  only 
way  to  sell  the  Italian  Market  is  the  Italian  way.  We  will  be  glad 
to  place  at  your  disposal,  with  no  obligation  on  your  part,  whatever 
knowledge  we  possess  of  the  Italian  Market  of  America. 

INTERNATIONAL  BROADCASTING  CORP.,  132  W.  43rd  St.,  New  York,  Tel.  BRryanfc  9-6080 

WPEN  *  WOV  *  WBIL 


PHILADELPHIA,  lOOO  Watts         NEW  YORK,  lOOO  WaUs 


NEW  YORK,  5000  Watts 


D0MINAN1 


In  Western  N.  Y 


National 
Representatives 
CRAIG  &  HOLLING- 
BERY,  Inc. 

New  York  Chicago 
Detroit  Jacksonville 
San  Francisco 


William  Fay,  Gen,  Mgr. 


50,000  WATTS     -     -     CLEAR  CHANNE 

*NEW  BLAW-KNOX  450  FT.  RADIATC 

*NEW  WESTERN- ELECTRIC  COMPRE. 
SION  AMPLIFIER 

*  These  additions  to  WHAM's  technical  facilitii 
extend  the  station's  range  an  amount  equal  to  a 
increase  in  power  to  200,000  WATTS. 
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DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATE ) 


-Non-Commercial  Staiion. 

LS — Local  SuTiset. 


D—Dau-  N— Night.  ST — Shares  Time.  STN — Shares  Time  Night. 
L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization. 

(Data  corrected  to  January  1,  19S8) 


SH — Specified  Hours.  SHN — Specif^  Hours  Night 
CP — Construction  Permit  Issued. 


NEW  YORK— (Continued) 


Call 
Letters 


BOCHESTER   WHAM 


WHEC 


WSAY 


SAKANAC  LAKE   WNBZ 


SCHENECTADY   WGY 


SYRACUSE   WFBL 


TBOY   WHAZ 


CTICA   WIBX 


WHITE  PLAINS. 


Frequency 
in  Kilocycles 

1150 


1430 


Name  of  Licensee 
Power  Headquarters  Address 

in  Watts  Telephone  Number 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


1210-D 


1290-D 


790 


1360 


WSYR-  570 
WSYU 


WFAS 


1200 


1210-ST* 


50,000        Stromberg  Carlson  Station  WHAM  NBC-Blue 
111  East  Ave. 
Stone  1862 


1,000-LS 
500-N 


100 


100 


50,000 


5,000-LS 
1,000-N 


1,000 


1300-ST«  1,000 


250-LS 
100-N 


100 


WHEC,  Inc.  CBS 
40  Franklin  St. 
Stone  1320 


Brown  Radio  Service   

Taylor  Bldg. 
Stone  702 

E.  Smith  &  W.  Mace   

70  Broadway 
824 

General  Electric  Co.  NBC-Red 
1  River  Road 
4-2211 

Onondaga  Radio  Bcstg.  Co.  CBS 
Onondaga  Hotel 

2-  1147 

Central  New  York  Bcstg.  Corp.  NBC-Blue 
Starrett-Syracuse  Bldg. 

3-  0158 

Rensselaer  Polytechnic  Institute   

110  Eighth  St. 
6810 

WIBX,  Inc.  CBS 
187  Genesee  St. 
2-2101 

Westchester  Broadcasting  Corp.   

Roger  Smith  Hotel 
8353 


»  WARD,  WBBC,  WLTH  and  WVFW  share  time  on  1400  kc. 
»  WBBR,  WEVD,  WFAB  and  WHAZ  share  time  on  1300  kc. 
•  WCNW,  WMBQ  and  WWRL  share  time  on  1500  kc. 

«  WGBB,  WFAS,  WGNY  and  WBRB,  Red  Bank,  N.  J.,  share  time  on  1210  kc. 


E.  A.  Hanover 
William  Fay 


/Frank  E.  Gannett 
;  Clarence  Wheeler 
Gunnar  O.  Wiig 
Le  Moine  C.  WTieeler 

Gordon  P.  Brown 
Gordon  P.  Brown 
E.  K.  Johnson 

Earl  J.  Smith 
Earl  J.  Smith 


General  Electric  (NBC) 
Kolin  Hager 
Kolin  Hager 

Samuel  H.  Cook 
Samuel  Woodworth 
Charles  F.  Phillips 

Harry  C.  Wilder 
Harry  C.  Wilder 
Charles  Denny 

William  O.  Hotchkiss 
W.  J.  Williams 
M.  L.  Bounds 

Scott  Howe  Bowen 
Dale  Robertson 
A.  W.  Triggs 

Frank  A.  Seitz 

Selma  Seitz 

Beverly  M.  Middleton 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Chas.  W.  Siverson 
Arthur  W.  Kelly 
John  J.  Long,  Jr 

Morden  Buck 

Maurice  H.  Clarke 


Ken  Sparnon 
Mortimer  Nusbaum 
Bert  Allis 


Bepresentati 


Craig  &  Rolling 


Paul  H.  Raymer 


A.  O.  Coggeshall 
Alexander  MacDonald 
W.  J.  PurceU 

George  M.  Perkins 
Robert  G.  Soule 
Alfred  R.  Marcy 

Fred  R.  Ripley 
Edward  Robinson 
Armand  G.  Belle  Isle 

A.  Olin  Niles 
W.  C.  Stoker 
H.  D.  Harris 

Elliott  Stewart 

David  Foote 

Frank  A.  Seitz 
Beverly  M.  Middleton 
Harry  C.  Laubenstein 


NBC 


Free  &  Peters 


Paul  H.  Raymer 


Craig  &  Hollingbe 


NORTH  CAROLINA 


City 

ASHEVILLE. 


CaU 
Letters 


WWNC 


Frequency  Power 
in  Kilocycles      in  Watts 


CHABLOTTE   WBT 


WSOC 


DURHAM   WDNC 


GBEENSBORO   WBIG 


HIGH  POINT   WMFR 


KIN8TON   WFTC 


BALEIGH   WPTF 


BOCKY  MOUNT   WEED 


WILMINGTON   WMFD 


WILSON. 


WGTM 


WINSTON-SALEM  . .  WAIR 


WSJS 


570 


1080 


1210 


1500 


1440 


1200-D 


1200 


680 


1,000 


50,000 


250-LS 
100-N 


100 


1,000 


100 


250-LS 
100-N 


5,000 


1420  250-LS 
STN-WCHV  100-N 


1370-D 


1310-D 


1250-D 


1310 


100 


100 


250 


100 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Asheville  Citizen-Times  ,Inc. 
Flat  Iron  Bldg. 
850 

Columbia  Bcstg.  System,  Inc. 
Wilder  Blsg. 
3-7107 

WSOC,  Inc. 
516  W.  Trade  St. 
7139 

Durham  Radio  Corp. 
Washington  Duke  Hotel 
J-1001 

North  Carolina  Bcstg.  Co.,  Inc. 
O.  Henry  Hotel 
6125 

Radio  Station  WMFR,  Inc, 
156K  S.  Main  St. 
4593 

Jonas  Weiland 
Queen  St. 
1200 

WPTF  Radio  Co. 
324  Fayetteville  St. 
3007 

W.  Avera  Wynne 
Rocky  Mount 
1420 

Richard  Austin  Dunler 
320  N.  Front  St. 
3 


H.  W.  Wilson-Ben  Farmer 
115  W.  Nash  St. 
2188 

G.  Hill-G.  D.  &  S.  H.  Walker 
Robert  E.  Lee  Hotel 
2-1133 

Piedmont  Publishing  Co. 
416  N.  Marshall  St. 
4141 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


NBC  Charles  A.  Webb 

Don  S.  Elias 
Jammie  W.  Mclver 

CBS  CBS— Wm.  A.  Schudt,  Jr. 

WiUiam  A.  Schudt,  Jr. 
Royal  E.  Penny 

NBC  E.  J.  Gluck 

E.  J.  Gluck 
W.  C.  Irwin 

CBS  C.  C.  Council 

J.  F.  Jarman,  Jr. 
C.  J.  Woodhouse 

CBS  Edney  Ridge 

Edney  Ridge 
Edney  Ridge 

  Wayne  M.  Nelson 

Wayne  M.  Nelson 
E.  Z.  Jones,  Jr. 

  Jonas  Weiland 

Jonas  Weiland 
Jonas  Weiland 

NBC  J.  R.  Weatherspoon 

Carolina        Richard  H.  Mason 
Richard  H.  Mason 

  W.  Avera  Wynne 

W.  Avera  Wynne 

B.  W.  Frank 

  R.  A.  Dunler 

R.  A.  Dunlea 
Sol  Sternberger 

  H.  W.  Wilson 

H.  W.  Wilson 
Allen  Wannamaker 

  Partnership 

George  D.  Walker 

C.  G.  Hill 

Gordon  Gray 
N.  L.  O'Neil 
N.  L.  O'Neil 


CBS 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Ezra  A.  Mcintosh 
Jamie  W.  Mclver 
Cecil  B.  Hoskins 

Charles  H.  Crutchfield 

J.  J.  Beloungy 

Chas.  Hicks 
Paul  W.  Norris 
L.  L.  Caudle 

Lee  E.  Vickers 

R.  A.  Daiton 

Ernie  Smith 
Edney  Ridge 
Earl  Allison 

G.  C.  Davis 
E.  Z.  Jones,  Jr. 
E.  J.  Day 

Jimmy  Barber 
Robert  Wasdon 
Harry  E.  Layman 

Wesley  Wallace 
J.  B.  Clark 
Henry  Hulick 

Don  O'Connor 


J.  M.  Johnston 
Sol  Sternberger 
R.  Plank 

Billy  Steadman 
Hal  Wilson 
Ben  Farmer 

Charles  Keaton 
George  D.  Walker 
Earl  F.  Downey 

John  Miller 

b.' j.  Lee 


Representatlre  | 
Branham  Co. 

Radio  Sales,  Inc. 

Sears  &  Ayer 

E.  Katz 


Craig  &  Hollingbe: 


1 


Free  &  Peters 


J.  J.  Devine 


Bryant,  Griffith  & 
Brunson 


Bryant,  Griffith  & 
Brunson 


Kelly-Smith  Co. 
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ROCHESTER 


^  nese  merchants  which 
ii  ester  Station  they  would 
•i  ;r  to  have  you  use  to  move 
ii  merchandise  from  their 
U  es  


tiy  family  group  in  the 
»ester  territory  which 
ts  on  they  tune  to  most  of 
li  time  


We  know  the  answers,  of  course,  because  we've 
spent  hard  cash  a  plenty  to  build  and  maintain 
WHEC  preference.  Furthermore,  we've  used 
every  known  type  of  test  and  survey  to  unques- 
tionably prove  that  that  preference  exists! 


S»ADCASTING  •  Broadcast  Advertising 
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Ho  Station 

Supporf'  -  proud  of 

That  is  why     ^'7„„„gist  study- 

danati  voted 

local  stMion.  ,,ytag 
thetefote,  [.^^.^etLoy^V""^ 


*Made  recently  by  an  independent  research  organization 
through  personal  interviews  in  88  key  retail  drug  and 
grocery  stores  in  Greater  Cincinnati. 
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NE . .  .1 


There's  nothing  staged  about  this  photograph  of  an  average  food  store  .  .  .  but  it 
serves  to  illustrate  two  important  factors  in  the  sale  of  consumer  merchandise. 

dealers  give  WLW- advertised  products  preferential  display  and  .  .  . 


TWO..  ■  WLWs  cultivation  of  "Dealer  Support"  for  its  advertisers  is  paying  definite 
advertising  dividends. 

We  believe  that  dealer  support  is  still  vital  to  the  success  of  any 
advertising  campaign  .  .  .  after  all,  most  products  are  purchased  through  retail  dealers. 


THE 


ON'S  ST 


DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATES 


* — Non-Commercial  Station. 

LS — Local  Sunset. 


D—Day.  N — Night.  ST— Shares  Time.  STN — Shares  Time  Night. 
L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization. 

{Data  corrected  to  January  1,  19S8) 


SH — Specified  Hours.  SHN — Specified  Hours  Night. 
CP — Construction  Permit  Issued. 


NORTH  DAKOTA 


Call 

City  Letters 

BISMARCK   KFYR 

DEVILS  LAKE   KDLR 

FARGO   WD  AY 

GRAND  FORKS   KFJM 

JAMESTOWN   KRMC 

MANDAN   KGCU 

MINOT   KLPM 

VALLEY  CITY   KOVC 


Frequency 
in  Kilocycles 

550 


1210 


940 


1410 


1370 


Power 
in  Watts 

5,000-LS 
1,000-N 


100 


5,000-LS 
1,000-N 


1,000-LS 
50a-N 


25e-LS 
100-N 


1240  250 
SH-KLPM 


1240  250 
SH-KGCU  CP-1,000-LS 
CP-1360  CP-  500-N 


1500 


100 
CP-250-LS 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Meyer  Broadcasting  Co. 
320  Broadway 
19 

KDLR  Inc. 
1025  3rd  St. 
1090 

WDAY  Inc. 
Black  Bldg. 
6800 

University  of  North  Dakota 
First  National  Bank  Bldg. 
1200 

Roberts  McNab  Hotel  Co. 
Gladstone  Hotel 
100 


Mandan  Radio  Assn.  Inc. 
Mandan 
566 

KLPM 
Fair  Block 
1267 


KOVC,  Inc. 
Valley  City 
408 


Network 

NBC 


NBC 


Chief  Owner  or  Ezecotive 
Station  Manager 
Commercial  Manager 

P.  J.  Meyer 

F.  E.  Fitzsimonda 

F.  E.  Fitzsimonda 

Bert  Wick 
Bert  Wick 
Bert  Wick 

E.  C.  Reineke 
E.  C.  Reineke 
Barney  J.  Lavin 

Univ.  of  No.  Dakota 
Dalton  Le  Masurier 
Elmer  Hanson 

I  A.  L.  Roberts 
\A.  J.  Breitbach 

Roy  H.  Brant 

A.  Clark 

J.  K.  KenneUy 


John  B.  Cooley 
Richard  J.  Schmidt 
E.  H.  Cooley 

Milton  Holliday 
Mark  C.  CrandaU 
Jack  Carter 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

R.  E.  Burris 

F.  E.  Fitzsimonds 

Ivar  Nelson 

Hildur  Marie  Wick 

Richard  Moritz 

Ken  Kennedy 
David  B.  Henley 
Juliiis  Hetland 

Helen  LaVeUe 

Elwin  O'Brien 

Victor  Bell 
Urb  Muenz 
Don  F.  Holaday 


Representative 

Gene  Furgason  & 

Cox  &  Tanz 
Free  &  Peters 
Jos.  H.  McGiUvra 


I 


Helen  M.  Burnstad 
J.  A.  Solga 
C.  W.  Baker 

Albert  E.  Stephens,  Jr. 

ii.  C.  bberbaugh 


Transamerican 
Sears  &  Ayer 


OfflO 


City 


Call 
Letters 


Frequency  Power 
in  Kilocycles       in  Watts 


AKRON   WADC 


WJW 


ASHTABULA   WICA 


CANTON   WHBC 


CINCINNATI   WCKY 


WCPO 


WKRC 


WLW 


WSAI 


CLEVELAND   WCLE 


WGAR 


WHK 


WTAM 


COLUMBUS   WBNS 


WCOL 


WHKC 


*WOSU 


1320 


1210 


940-D 


1200 


1490 


1200 


550 


1330 


610-D 


1450 


1390 


1430 


1210 


5,000-LS 
1,000-N 


250-LS 
100-N 


250 


100 

CP-250-LS 


10,000 


250-LS 
100-N 


5,000-LS 
1,000-N 


50,000 
SA-500,000 


5.000-LS 
1,000-N 


500 


1,000-LS 
500-N 


2,500-LS 
1,000-N 


50,000 


5,000-LS 
1,000-N 


640  500 
L-KFI 


570  1,000-LS 
SH-WKBN  750-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Allen  T.  Simmons 
Akron 
Hemlock  5151 

WJW,  Inc. 
41  S.  High  St. 
Jefferson  6111 

C.  A.  Rowley 
221  Center  St. 


E.  P.  Graham 
319  W.  Tuscarawas  St. 
5385 

L.  B.  Wilson,  Inc. 
Netherland  Plaza  Hotel 
Hemlock  7655 

Scripps-Howard  Radio,  Inc. 
Keith  Theatre  Bldg. 
Main  3314 

Columbia  Bcstg.  System,  Inc. 
Hotel  Alms 
Woodburn  7640 

Crosley  Radio  Corp. 
1329  Arlington  St. 
Kirby  4800 

Crosley  Radio  Corp. 
1329  Arlington  St. 
Kirby  4800 


'  Cleveland  Radio  Bcstg.  Corp. 
Terminal  Tower 
Prospect  5800 

WGAR  Broadcasting  Co. 
Hotel  Statler 
Prospect  0200 

Radio  Air  Service  Corp. 
Terminal  Tower 
Prospect  5800 

National  Broadcasting  Co.,  Inc. 
815  Superior  Ave.  N.  E. 
Cherry  0942 

WBNS,  Inc. 
33  N.  High  St. 
Adams  9265 


WCOL,  Inc. 
33  N.  High  St. 
Adams  8207 

Associated  Radiocasting  Corp. 
22  E.  Gay  St. 
Adams  1101 

Ohio  State  University 
Columbus 
University  3148 


Network 

CBS 


NBC 


CBS 


NBC 
MBS 


NBC 
MBS 


MBS 


CBS 


NBC-Blue 
MBS 


NBC-Red 


CBS 


NBC 


MBS 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

Allen  T.  Simmons 
Allen  T.  Simmons 
E.  A.  Marchal 

John  F.  Weimer 
S.  W.  Townsend 
S.  W.  Townsend 

C.  A.  Rowley 
Robert  B.  Rowley 
Robert  C.  Marvin 

E.  P.  Graham 

Ralph  H.  Bruce 

L.  B.  Wilson 
L.  B.  Wilson 
Lloyd  George  Venard 

Jack  R.  Howard 
Mortimer  C.  Watters 
Mortimer  C.  Watters 

CBS-— John  McCormick 
John  McCormick 
William  J.  Williamson 

Powel  Crosley,  Jr. 
James  D.  Shouse 
Robert  G.  Jennings 

Powel  Crosley,  Jr. 
/James  D.  Shouse 
\  Robert  Dunville 

Robert  G.  Jennings 

Cleveland  Plain  Dealer 
H.  K.  Carpenter 
J.  T.  Vorpe 

G.  A.  Richards 
John  F.  Patt 

Ellis  C.  Vander  Pyl 

Cleveland  Plain  Dealer 

H.  K.  Carpenter 
J.  T.  Vorpe 

NBC— Vernon  H.  Pribble 
Vernon  H.  Pribble 
Howard  Barton 

Robert  Wolfe 
Richard  A.  Borel 
W.  I.  Orr 


Kenneth  B.  Johnston 
C.  R.  Thompson 
A.  H.  KeUy 

Cleveland  Plain  Dealer 
Carl  M.  Everson 
H.  H.  Hoessly 

George  W.  Rightmire 
R.  C.  Higgy 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

H.  L.  Hageman 

John  Aitkenhead,  Jr. 

Arthur  W.  Graham 
S.  W.  Townsend 
Gerald  Roberts 

Harrison  Bailey 
Robert  C.  Marvin 
George  E.  Gautney 

Truesdale  Mayer 
Ralph  H.  Bruce 
Kenneth  L.  Sliker 

Lee  Goldsmith 
Lloyd  George  Venard 
C.  H.  Topmiller 


Representatives 


Walter  Corning 
Walter  Corning 
Glenn  Davis 

Ruth  Lyons 
Margaret  Maloney 
Frank  Dierringer 

Eldon  Park 

R.  J.  Ro'ckweU 

Eldon  Park 

R.  j.  Rockweli 


Russell  W.  Richmond 
J.  T.  Vorpe 
E.  L.  Gove 

Worth  Kramer 
Graves  Taylor 
R.  Morris  Pierce 

Russell  W.  Richmond 
J.  T.  Vorpe 
E.  L.  Gove 

Hal  Metzger 
Howard  Barton 
S.  E.  Leonard 

Jack  Price 
Jim  Yerian 
Lester  Nafzger 


Robert  Seal 
Edward  Bronson 
James  E.  Lowe 

Robert  S.  French 
H.  H.  Hoessly 
J.  E.  Anderson 

Dr.  Byron  B.  Williams 

C.  S.  Bidlack 


Howard  H.  Wilson 
Free  &  Peters 

Radio  Sales 
Transamerican 
Transamerican 

Free  &  Peters 
Edw.  Retry  &  Co. 
Free  &  Peters  [ 


John  Blair  &  Co.  f 


Craig  &  Hollingbery 


Free  &  Peters 


t 


Page  112  •  1938  Yearbook  Number 


BROADCASTING  •  Broadcast  Advertising 


MUCKS,  YCLLCnS 


WS  CtOT  LOTS  MOnC 
WflCRE  TfllS  COMS  Twm ! 


^on*t  kid  yourself  about  onr  hayseeds  out  here, 
^^you  Eastern  people— the  average  farmer  in  the 
led  River  Valley  has  a  better  living  and  more  cash 
than  the  average  in  almost  any  other  section  of  the 
wnntry  ....  In  several  money-spending  dassifica- 
lions,  for  instance,  the  Red  River  Valley  led  all 
|«ther  parts  of  the  U.  S.  during  1937*  And  the  per 
jjtopita  value  of  Red  River  farm  lands  and  bitildings 
|for  another  f*r  instance]  is  $9X7*18,  as  compared 
With  $695.62  for  the  rest  of  the  West  North  Central 
irea  [Minnesota,  Iowa,  Kansas,  Missouri,  Nebras- 
:fa,  and  North  South  Dakota]. 
|| 

WDAY  at  Fargo  g^ves  you  complete  coverage  of 
Shis  richest  section — is  the  only  chain  station  in 
Che  ^strict!. 

ROADCASTING  •  Broadcast  Advertising 


If  you  don^t  fully  appreciate  the  busring  power  of 
this  tremendous,  ONE  STATION  section,  ask  Free 
&  Peters  to  8>ve  you  a  trip  through  the  WDAY 
data  book— or  write  for  a  copy,  yourself.  We 
believe  you^ll  get  the  surprise  of  your  life! 

WDAY,  INC 


—  n 


Z 


N.  B.  C. 

Affiliated  with  the  Fargo  Forum 

FARGO 
N.  D. 
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FREE  tind 
PETERS,  INC. 
NATIONAL 
REPRESENTATIVES 


940  KILOCYCLES 
5«oo  WATTS  DAY 
looo  WATTS  NIGHT 


NORTHERN  OHIO 


COVERAGE 


w 

J 

f 

Number  o£  Counties   16 

Urban  Population   1,987,831 

Rural  Population   638,748 

Total  Population   2,626,579 

Total  Families   650,931 

Radio  Homes   554,130 

Radio  Listeners   1,994,868 


 ~   '1 

MARKET 

Resident  Telephones  

69,944 

Passenger  Autos  

598,819 

Dom.  Gas  Customers  

116,415 

Electric  Wired  Homes  

138,290 

Retail  Outlets  

14,252 

$144,261 

(Thousands) 

HIGH  FREQUENCY 
BROADCASTING  STATION  ^ 

W  8  X  O  Y 


niLEn  T.  Simmons 

OWNER   and  MANAGER 


AKRON  and  CANTON 
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heNeWWKBN 


iVKBN — about  two  months  ago — finished  its  Big 
j37  Expansion  Program.  A  complete  new  trans- 
jtting  plant  and  350  ft.  vertical  radiator — repre- 
|\ting  the  latest  advancements  in  radio  engineer- 
jr — are  now  in  operation. 

KBN,  with  its  former  facilities,  DOMINATED  its 
iimary  Market  (shown  on  the  map  below)  with  the 
length  of  its  signal.  THAT  SIGNAL  STRENGTH 
I  NOW  THREE  TIMES  STRONGER  THAN 
ferORE! 


★  WKBN,  with  its  old  facilities,  was  POPULAR  for 
the  clearness  of  its  programs  and  its  freedom  from 
fading  and  distortion.  THAT  STEADY  STRENGTH 
AND  CLEARNESS  IS  NOW  GREATER  THAN 
EVER  and  EXTENDS  OVER  A  GREATER  AREA. 

To  get  the  ear  of  this  huge  market  representing 
WKBN's  primary  coverage — the  great  Mahoning 
Valley,  100  miles  wide,  incorporating  57  towns  and 
900,000  potential  purchasers  of  your  product — 
YOU  MUST  HAVE  WKBN! 


!  vminesTouiniiniaiin 


WKBN  BROADCASTING  CORPORATION -YOUNGSTOWN,  OHIO 

Member  Columbia  Broadcasting  System  and  Buckeye  Network 


DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATES 


• — Non-Commereial  Station. 

LS — Local  Sunset, 


D — Day.  N — Night.  ST — Shares  Time.  STN — Shares  Time  Night. 
L— Limited  Time  with  Dominant  Station.  SA — Special  Authorization. 

(Data  corrected  to  January  1,  19S8) 


SH — Specified  Hours.  SHN — Specified  Hours  Night. 
CP — Construction  Permit  Issued. 


OHIO — (Continued) 


City 


Call 
Letters 


DAYTON   WHIG 


WSMK 


LIMA   WBLY 


PORTSMOUTH   WPAY 


TOLEDO   WSPD 


WTOL 


YOUNGSTOWN   WKBN 


ZANESVILLE   WALK 


Freqneficy 
in  Kilocycles 

1260 


1380 

SHN-KQV 

1210-D 


1370 


1340 


Power 
in  Watts 

5.000-LS 
1,000-N 


200 


100 


100 


5,000-LS 
1,000-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Miami  Valley  Broadcasting  Corp. 
39  S.  Ludlow  St. 
Adams  2261 

WSMK,  Inc. 
Loew'a  Theatre  Bldg. 
Adams  3288 

Herbert  Lee  Blye 
117  S.  McDonnell  St. 
High  5321 

Vee  Bee  Corp. 
1007  Gallia  St. 
2504 

Fort  Industry  Co. 
Commodore  Perry  Hotel 
Adams  3175 


Network 

CBS 


1200-D  100  Community  Broadcasting  Co. 

(Construction  permit;  starts  Feb.  1)       Bell  Bldg. 


570  500 
SH-WOSU 


1210 


100 


WKBN  Broadcasting  Corp. 
17  N.  Champion  St. 
4-2122 

WALR  Broadcasting  Corp. 
17  K  S.  Fourth  St. 
Main  5044 


NBC-Blue 


CBS 


Ciiief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

James  M.  Cox,  Jr. 
Leonard  Reinsch 
Dave  Brown 

Stanley  M.  Krohn,  Jr. 
Stanley  M.  Krohn,  Jr. 
Chester  Hinkle 

Herbert  Lee  Blye 


M.  F.  Rubin 

Marie  W.  Vandegrift 

Marie  W.  Vandegrift 

George  B.  Storer 
J.  H.  Ryan 
E.  Y.  Flanigan 

Frazier  Reams 
Michael  E.  Kent 


W.  P.  Williamson,  Jr. 
J.  L.  Bowden 
E.  E.  Evans 

Frazier  Reams 
Ronald  B.  Woodyard 
H.  Hoag 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Lester  Spencer 
James  LeGates 
Ernest  L.  Adams 

Helene  Blue 
Sidney  Ten  Eyck 
Paul  Braden 


Orville  Fields 
Marie  W.  Vandegrift 
Maurice  Myers 

Russell  Gohring 
George  L.  Young 
Vern  C.  Alston 


William  Siegman 

G.  J.  Sharp 
J.  L.  Bowden 
B.  T.  Wilkins 

Robert  Horn 
Ronald  B.  Woodyard 
William  Hunt,  Jr. 


Representatives 

Craig  &  HoUingber;. 


Cox  &  Tanz 


John  Blair  &  Co. 


Free  &  Peters 


John  Blair  &  Co. 


OKLAHOMA 


City 


ADA. 


Call 
Letters 


KADA 


Frequency  Power 
in  Kilocycles      in  Watts 


ARDMORE   KVSO 


ELK  CITY   KASA 


ENID   KCRC 


MUSKOGEE   KBIX 


NORMAN   *WNAD 


OKLAHOMA  CITY. . .  KFXR 


KOMA 


KTOK 


WKY 


OKMULGEE   KHBG 


PONCA  CITY   WBBZ 


SHAWNEE   KGFF 


TULSA   KTTIL 


KVOO 


1200-D 


1210 


1210 


1360 


100 


100 
CP-250-D 


1500 


100 


250 


100 


1010  1,000 
SHN-KGGF 


1310 


1480 


1370 


900 


250-LS 
100-N 


5,000 


1210-D 


1200 


1420 


1400 


1140 
STN-WAPI 


100 


5,000-LS 
1,000-N 


250-LS 
100-N 


250-LS 
100-N 


1,000-LS 
500-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number  Network 

C.  C.  Morris  Oklahoma 

115K  S.  Rennie  St.  (MBS) 
1212 

Ardraoreite  Publishing  Co.,  Inc.  Oklahoma 

114  N.  Washington  (MBS) 
3030 

E.  M.  Woody  Oklahoma 

Casa  Grande  Hotel  (MBS) 
730 

Enid  Radiophone  Co.  Oklahoma 

Wilson  &  Kennedy  Sts.  (MBS) 
447 


Oklahoma  Press  Publishing  Co.  Oklahoma 
Barnes  Bldg.  (MBS) 
302 


CBS 


Oklahoma 
(MBS) 


NBC 


25,000 


University  of  Oklahoma 
Norman 
900  Station  123 

Exchange  Ave.  Baptist  Church 
Hightower  Bldg. 
3-4333 

Hearst  Radio,  Inc. 
Biltmore  Hotel 

2-  3291 

Oklahoma  Bcstg.  System,  Inc. 
1800  W.  Main  St. 

3-  8352 

WKY  Radiophone  Co. 
Skirvin  Tower  Hotel 
3-4306 

Okmulgee  Broadcasting  Corp. 
Parkinson  Hotel 
3646 


C.  L.  Carrell  Estate  Oklahoma 
615  W.  Grand  Ave.  (MBS) 
2300 

KGFF  Broadcasting  Co.,  Inc.  Oklahoma 
Aldridge  Hotel  (MBS) 
4390 

Tulsa  Broadcasting  Co.,  Inc.  CBS 
320  S.  Boston  St. 
4-8188 

Southwest  Sales  Corp.  NBC 
Philtower  Bldg. 
2-2254 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

C.  C.  Morris 
John  M.  Whitney 
John  M.  Whitney 

John  F.  Easley 
Albert  Riesen 
Jas.  Griffith 

E.  M.  Woody 

F.  E.  Mayhew 
F.  E.  Mayhew 

/Wm.  M.  Taylor 
1  M.  C.  Garber 
Craig  Campbell 
Craig  Campbell 

Joel  H.  Bixby 
J.  H.  Speck 
J.  H.  Speck 

U.  of  Oklahoma 
Homer  Heck 
H.  H.  Leake 

B.  C.  Thomason 
B.  C.  Thomason 
Bob  Elliston 

Hearst  Radio 
Neal  Barrett 


Harold  V.  Hough 
Joseph  W.  Lee 
Tom  Johnson 

E.  K.  Gaylord 
Gayle  V.  Grubb 
M.  H.  Bonebrake 

Harry  B.  Greaves 
Thomas  R.  Putman 
Thomas  R.  Putnam 

A.  L.  Carrell 
A.  L.  Carrell 
A.  L.  Carrell 

Oscar  Stauffer 
Ross  Porter 
Ross  Porter 

J.  T.  Griffin 
W.  C.  Gillespie 
Lawson  Taylor 

W.  G.  Skelly 
Wm.  B.  Way 
Willard  D.  Egolf 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Warren  Moore 
Bob  Kniseley 
Leiland  Seay 

Dolly  Dutton 
Jas.  Griffith 
Paul  Ross 

Lyman  Brown 

George  M.  Patterson 

Ralph  Rogers 

a!  B.  Clopton' ' 

Franklin  Whitehead 
G.  W.  Brock 


Clyde  L.  Farrar 

M.  L.  Thomason 
Frank  Godsoe 
Tom  G.  Banks,  Jr. 

Waymond  Ramsey 

M.  w!  Thomas 

Paul  Buenning 

Bruce  Howard 


Allan  Clark 
J.  I.  Meyerson 
E.  C.  Hull 

Duane  Hoisington 
Sherwood  Durkin 
Adelbert  F.  Schultz 

Ted  Compton 
Carl  Metcalf 
Don  Mitchell 

Frank  Jackson 
Richard  Peters 
John  MoUoy 

Fenton  Jefifers 

J.  Buryl  Lottridge 

Nathan  Wilcox 


Gordon  S.  Avery 
L.  W.  Stinson 


Representatives 

Jos.  H.  McGUlvra 

Jos.  H.  McGillvra 


Jos.  H.  McGillvra 
Branham  Co. 

Cox  &  Tanz 

International 

Jos.  H.  McGillvra 

E.  Katz 

J.  J.  Devine 

Jos.  H.  McGillvra 

Jos.  H.  McGillvra 

Free  &  Peters 

Edw.  Petry  &  Co. 
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DOES  THinCS 

roRvou 

IN  OKLAHOMA! 


#  WKY  gives  your  radio  advertising 
entree  to  more  Oklahoma  homes  than 
any  other  station.  Its  effective  and  inten- 
sive influence  in  these  homes  generates 
buying  action  which  dealers  feel  forcibly 
at  their  sales  counters. 

That's  why  WKY  advertising  makes 
the  best  impression  on  Oklahoma  deal- 
ers. They're  eager  to  talk  business  with 
the  salesman  who  talks  WKY. 


If  you  want  your  radio  advertising  to 
do  these  things  in  Oklahoma — sell  your 
dealers  as  well  as  your  customers — ^WKY 
is  the  station  which  does  it  most  effec- 
tively and  economically.  Its  known  ca- 
pacity for  doing  these  things  is  the  rea- 
son why  WKY  is  carrying  the  radio  ad- 
vertising of  more  advertisers  than  is  any 
other  station  in  Oklahoma. 


ilKV  OKLRHOmn  CITV 


OWNED  AND 


THE      OKLAHOMA      PUBLISHING  COMPANY 


OPERATED      BY        THE       OKLAtlUMA       f  D  is  L 
Represented  NationallY  by  E.  Katz  Special  Advertising  Agency 
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DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATE 


-Non-Commercial  Station. 

LS — Local  Sunset. 


-Day.         N— Night.         ST — Shares  Time.  STN — Shares  Time  Night, 
^timited  Time  with  Dominant  Station.  SA — Special  Authorization. 

{Data  corrected  to  January  1,  1938) 


SH — Specified  Hours.  SHN — Specified  Hours  Night. 
CP — Construction  Permit  Issued. 


City 


Call 
Letters 


ASTORIA   KAST 


CORVALLIS   *KOAC 


EUGENE   KORE 


Frequency  Power 
in  Kilocycles       in  Watts 

1370-D  100 


KLAMATH  FALLS 


KFJI 


550 


1420 


1210 


1,000 


100 


100 


LA  GRANDE   KLBM  1420  250-LS 

(Construction  Permit)  100-N 

MARSHFIELD   KOOS  1200  250-LS 

100-N 

MEDFORD   KMED  1410  250 

PORTLAND   KALE  1300  500 

CP-1,000 


*KBPS 


KEX 


KGW 


KOIN 


KWJJ 


KXL 


1420  100 
ST-KXL 


1180  5,000 
STN-KOB 


620 


940 


1040-SA 


5,000-LS 
1,000-N 


5,000-LS 
1,000-N 


500 


1420  250-LS 
ST-KBPS  100-N 


ROSEBURG   KRNR 


SALEM   KSLM 


1500 


1370 


250-LS 
100-N 


Call 

City  Letters 

ALLENTOWN   WCBA  1 

WSAN  / 

ALTOONA   WFBG 

EASTON   WEST 

ERIE   WLEU 

GREENSBURG   WHJB 

GROVE  CITY  *WSA.J 

HARRISBITRG   WHP 


WKBO 


Frequency 
in  Kilocycles 

1440 


Power 
in  Watts 


1310  100 
ST-WJAC 


1200  250-LS 
STN-WKBO  100-N 


1420 


620-D 


250-LS 
100-N 


250 


1310-SHN 


1430 


100 


1,000-LS 
500-N 


OREGON 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Astoria  Broadcasting  Co. 
Hotel  Astoria 
95 

Oregon  State  Agricultural  College 
Corvallis 
526 


Eugene  Broadcast  Station 
Route  3 
3 

KFJI  Broadcasters,  Inc. 
213  Main  St. 
2125 

Harold  M.  Finley-Eloise  Finley 
La  Grande 


Pacific  Radio  Corp. 
Marshfield 
432 

Mrs.  W.  J.  Virgin 
Sparta  Bldg. 
305 

KALE  Inc. 
New  Heathman  Hotel 
Atwater  7209 

Benson  Polytechnic  School 
546  E.  12th  Ave.,  N. 
East  8131 

Oregonian  Publishing  Co. 
Oregonian  Bldg. 
Atwater  2121 


Oregonian  Publishing  Co. 
Oregonian  Bldg. 
Atwater  2121 


KOIN  Inc. 
Broadway  &  Salmon  Sts. 
Atwater  3333 

KWJJ  Broadcast  Co.,  Inc. 
622  S.  W.  Salmon  St. 
Atwater  4393 

KXL  Broadcasters 
KXL  Bldg. 
Atwater  5124 

News  Review  Publishing  Co. 
Umpqua  Hotel  Bldg. 
4 

Oregon  Radio  Inc. 
343  Court  St. 
6131 


Network 


Don  Lee 
MBS 
NBC 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

M.  R.  Chessman 
James  C.  Wallace 
Laurence  R.  Kirk 

Oregon  State  Agricultural 

College 
Luke  L.  Roberts 


NBC 


MBS 


NBC-Pacific 

Blue 
Northwest 
Triangle 

NBC-Pacific 
Red 
Northwest 
Triangle 

CBS 


Frank  L.  Hill 
Glenn  McCormiek 
Glenn  McCormiek 

J.  A.  Kincaid 
George  Kincaid 
George  Kincaid 

Harold  M.  Finley 


Walter  L.  Read 
Walter  L.  Read 
Ben  E.  Stone 

Mrs.  W.  J.  Virgin 
Mrs.  W.  J.  Virgin 
L.  P.  Bishop 

C.  Roy  Hunt 
Ted  Kooreman 
John  Walker 

R.  T.  Stephens,  Agent 
William  AUinghara 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Leonard  Shreve 
Mildred  Mowe 
Lawrence  King 

Luke  L.  Roberts 

Grant  S.  iPeikert 


Day  Foster 
Glen  McCormiek 
Harold  Gander 


RepresentsUi 

Cox  &  Tanz 
Walter  Biddick 


John  Blair  &  Co, 


Pacific  N.W. 


Don  Lee 
MBS 


Don  Lee 
MBS 


NBC— C.  O.  Chatterton 
W.  Carey  Jennings 
Chester  L.  Blomsness 


C.  O.  Chatterton 
W.  Carey  Jennings 
Chester  L.  Blomsness 


C.  W.  Myers 
C.  Roy  Hunt 
John  Walker 

Wilbur  J.  Jerman 
John  C.  Egan 
John  C.  Egan 

T.  W.  Symons,  Jr. 
T.  W.  Symons,  Jr. 
T.  W.  Symons,  Jr. 

Frank  Jenkins 
Justin  B.  Toles 
Marshall  Pengra 

H.  B.  Read 
Thomas  Hoxie 
Thomas  Hoxie 


Jack  Keating 
Joe  Carroll 


Sylvia  L.  Chandler 
Ben  E.  Stone 
Paul  Spargo 

Raymond  Scott 
A.  A.  Adier 
D.  H.  Reea 

Dick  Rand 
Charles  E.  Couche 
Louis  S.  Bookwalter 

William  Allingham 

William  Allingham 

Merton  H.  Bones 
H.  Quenton  Cox 
Harold  C.  Singleton 

Merton  H.  Bones 
H.  Quenton  Cox 
Harold  S.  Cingleton 


Walter  Biddick 


F^ee  &  Peters 


Free  &  Peters 


Edw.  Retry  &  Co 


Edw.  Petry  &  Co, 


Henry  B.  Swartwood      Free  &  Peters 

Chas.  E.  Couche 

Louis  Sumner  Bookwalter 


Gerald  E.  Speerstra 
Gerald  E.  Speerstra 
Wilbur  J.  Jerman 

George  Wilhelm 

Robert  Prather 

Justin  B.  Toles 
Marshall  Pengra 
Justin  B.  Toles 


Clyde  Wiegand 


Howard  H.  Wilsoi 


John  Blair  &  Co. 


John  Blair  &  Co. 


PENNSYLVANIA 


1200  250-LS 
STN-WEST  100-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

WSAN,  Inc. 
39  N.  10th  St. 
9511 

Gable  Broadcasting  Co. 
1320  11th  Ave. 
6467 

Associated  Broadcasters,  Inc. 
516  Northampton  St. 
8001 

Leo  J.  Omelian 
Commerce  Bldg. 
22-129 

Pittsburgh  Radio  Supply  House 
Greensburg 
3740 

Grove  City  College 
Hall  of  Science 
168-J 

WHP,  Inc. 
Telegraph  Bldg. 
4-3211 

Keystone  Broadcasting  Corp. 
Penn  Harris  Hotel 
4-0191 


Chief  Owner  or  Executive  Program  Director 

Station  Manager  Mdsg.  or  Promotion  Mgr. 

Network         Commercial  Manager  Chief  Engineer 

NBC          Maj.  J.  G.  Shumberger  George  Y.  Snyder 

B.  Bryan  Musselman  Chas.  R.  Petrie 

B.  Bryan  Musselman  Wra.  McCutcheon 

  George  P.  Gable   

Roy  Thompson   

  James  E.  Moflfatt 

  Clair  R.  McCollough  Wilbert  Markle 

Walter  Kirkwood  Richard  West 

Walter  Kirkwood  J.  E.  Mathiot 

NBC          Leo  J.  Omelian   

Leo.  J.  Omelian   

V.  Hamilton-Weir  Harold  Roess 

  H.  J.  Brennen  Roy  Verett 

H.  E.  Clark   

Robert  M.  Thomspon,  Sr.      Walter  McCoy 

Pres.  Wier  C.  Ketler  Dr.  A.  J.  Calderwood 

'.'.['.......  H.  W.  Harmon 

CBS           E.  J.  Stackpole,  Jr.  E.  K.  Smith 

A.  K.  Redmond  Dick  Redmond 

C.  L.  Bailey  R.  S.  Duncan 

  A.  H.  Stackpole  Clyde  Morse 

C.  G.  Moss   

George  C.  Smith  Charles  Myers 


Representativet 


Cox  &  Tanz 


Paul  H.  Raymer  Ct' 


Weed  &  Co. 


Gene  Furgason  &  C 


Wellman  Service 
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TIME  BUYERS -these  Sacts  ASSURE  coverage! 


KEX 

1.  5000  watts. 

2.  Clear  channel. 

3.  Vertical  antenna. 


KGW 

1.  5000  watts  DT,  1000  watts  NT. 

2.  620  kc. 

3.  625  ft.  vertical  antenna. 


4.  Modern  high  fidelity  transmitter.  4.  RCA  equipped  throughout. 

5.  Oregon's  most  powerful  station.  5.  Oregon's  pioneer  radio  station. 

TIME  BUYERS  are  interested  in  market  coverage! 

1.  Population  in  KGW  primary  market  1,265,200. 

2.  Population  in  KEX  primary  market,  1,881,800. 

TIME  BUYERS  know  showmanship  means  listeners! 

KEX— 721  remotes  in  1937.  KGW— 301  remotes  in  1937. 
Special  events  staff  covered  Presidential  visit  to  Bonneville  and 
Timberline — Auto  Show,  Hockey,  Baseball,  Football,  Wrestling, 
Boxing,  Air  Circus,  Russian  Flyers,  Symphony,  Back-stage  Inter- 
views and  hundreds  of  other  outstanding  events  totaling  over 
1,000  remote  broadcasts  .  .  .  averaging  3  a  day! 
Oregon  keeps  abreast  of  the  times  thru  KGW-KEX! 

TIME  BUYERS- 

A  full  commercial  schedule  with  hundreds  of  renewals  year  after 
year  prove  results  for  advertisers.  Write  to  KGW  -  KEX  or 
Edward  Petty  &  Company  for  full  details.  You  will  find  KGW 
and  KEX  are  the  sales-result  stations  in  Portland  .  .  . 

Where  Contract  Renewals  are  a  Habit! 


KGW 

NBC  Red 


RADIO  STATIONS  OF  THE 


0 


KEX 

NBC  Blue 


PORTLAND,  OREGON 

Representatives— EDWARD  PETRY  &  CO.,  Inc.,  New  York,  Chicago,  Detroit,  San  Francisco 


■ROADCASTING  • 


Broadcast  Advertising 
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• — Non-Commercial  Station.  D — Day.  N — Night.  ST — Shares  Time.  STN — Shares  Time  Night.  SH — Specified  Hours.         SHN — Specific  Hours  Night. 
LS — Local  Sunset.  L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization.  CP — Construction  Permit  Issued. 
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PENNSYLVANIA— (Continued) 


Call 

City  Letters 
HAZLETON   WAZL 

JOHNSTOWN   WJAC 

LANCASTER   WGAL 

PHILADELPHIA   KYW 

WCAU 
WDAS 
WFIL 


WHAT 


WIBG 

(Glenside) 


WIP 


WPEN 


WTEL 


PITTSBURGH   KDKA 


KQV 


WCAE 


WJAS 


wwsw 


BEADING   WEEU 


WRAW 


SCRANTON   WGBI 


*WQAN 


SUNBURY   WKOK 


UNIONTOWN   WMBS 


WILKES-BARRE . 


WILLIAMSPORT . 


WBAX 


WBRE 


WRAK 


Frequency  Power 

in  Kilocycles  in  Watts 

1420  100 
ST-WILM 


1310  250-LS 
ST-WFBG  100-N 


1500 


1020 


1370 


560 


250-LS 
100-N 


10,000 


250-LS 
100-N 


1,000-LS 
500-N 
CP-1,000 
SA-1,000-N 


1310  100 
ST-WTEL 


970-D 


610 


920 


1,000 


500-LS 
250-N 
SA-1,000-N 


1310  100 
ST-WHAT 


980 


50,000 


1380  500 
STN-WSMK 


1220 


1290 


1500 


5,000-LS 
1,000-N 


5,000-LS 
1,000-N 


250-LS 
100-N 


830-D  1.000 


1310 


100 


880  1,000-LS 
ST-WQAN  500-N 


880  1,000-LS 
ST-WGBI  500-N 


1210  100 
SH-WBAX 


1420-D 


250 


1210  100 
SH-WKOK 


YORK   WORK 


1310 


1370 


1320 


100 


250-LS 
100-N 


1,000 


Name  of  Licensee 
Headquarters  Address 
Telephone  Numbers  Network 

Hazleton  Bcstg.  Service,  Inc.   

Hazleton  Natl.  Bank  Bldg. 
1488 

WJAC,  Inc.   

Tribune  Annex 
244 

WGAL,  Inc. 
8  W.  King  St. 
5252 

Westinghouse  E.  &  M.  Co. 
1619  Walnut  St. 
Locust  3760 

WCAU  Broadcasting  Co. 
1622  Chestnut  St. 
Locust  7700 

WDAS  Bcstg.  Station,  Inc. 
1211  Chestnut  St. 
Locust  7400 

WFIL  Broadcasting  Co. 
Widener  Bldg. 
Rittenhouse  6900 


Intercity 


NBC-Red 


CBS 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

Clair  R.  McCoUough 
V.  C.  Diehm 
V.  C.  Diehm 

Walter  W.  Krebs 
J.  C.  TuUy 
J.  C.  Tully 

Clair  R.  McCuUough 
Walter  O.  Miller 
Walter  O.  Miller 

Westinghouse  (NBC) 

Leslie  Joy 

J.  S.  K.  Hammann 

Dr.  Leon  Levy 
Dr.  Leon  Levy 
Robert  A.  Street 

A.  W.  Dannenbaum,  Sr. 

P.  J.  Stanton 

A.  W.  Dannenbaum,  Jr. 


Intercity 


NBC-Blue 


NBC-Red 
MBS 


CBS 


Independence  Bcstg.  Co.  Inc. 
Public  Ledger  Bldg. 
Lombard  2390 

Seaboard  Radio  Bcstg.  Corp. 
Keswick  Theatre  Bldg. 
Ogontz  4570 

Pennsylvania  Broadcasting  Co. 
35  S.  9th  St. 
Walnut  6800 

Wm.  Penn  Broadcasting  Co. 
22nd  &  Walnut  Sts. 
Rittenhouse  4140 

Foulkrod  Radio  Engineering  Co. 
3701  N.  Broad  St. 
Radcliffe  6647 

Westinghouse  E.  &.  M  Co. 
Grant  Bldg. 
Grant  4200 

KQV  Broadcasting  Co. 
Chamber  of  Commerce  Bldg. 
Grant  4860 

WCAE,  Inc. 
Hotel  William  Penn 
Atlantic  5184 

Pittsburgh  Radio  Supply  House 
Chamber  of  Commerce  Bldg. 
Grant  4860 

Walker  &  Downing  Radio  Corp. 
Hotel  Keystone 
Grant  5200 

Berks  Broadcasting  Co. 
533  Penn  St. 
7335 

Reading  Broadcasters  Co. 
533  Penn  St. 
7335 

Scranton  Broadcasters,  Inc. 
1000  Wyoming  Ave. 
6296 

The  Scranton  Times 
149  Penn  Ave. 
5151 

Sunbury  Broadcasting  Corp. 
1150  N.  Front  St. 
1326 

Fayette  Broadcasting  Corp.   

Fayette  Title  &  Trust  Bldg. 
800 

John  H.  Rtenger,  Jr. 
141  S.  Main  St.  . 

2-  2736 

Louis  G.  Baltimore  NBC 
16  N.  Main  St. 

3-  3101 

WRAK,  Inc.   

244  W.  4th  St. 
2-6116 

York  Broadcasting  Co.,  Inc.  NBC 
13  S.  Beaver  St.  Intercity 
6629 


CBS 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Edward  Beisel 
Henry  Cohn 
J.  E.  Mathiot 


NBC-Blue      Samuel  R.  Rosenbaum 
MBS  Donald  Withycomb 

Jack  Stewart 


W.  Porter  Ogelsby,  Jr. 
L.  H.  Bailey 
L.  H.  Bailey 

Joseph  M.  Nassau 
Joseph  M.  Nassau 
T.  G.  Tinsley,  II 

Benedict  Gimbel,  Jr. 
Benedict  Gimbel,  Jr. 
Edward  A.  Davies 

Hyla  Kiczales 
George  Lasker 
George  Lasker 

Henry  N.  Cocker 


Westinghouse  (NBC) 
A.  E.  Nelson 
W.  E.  Jackson 

H.  J.  Brennen 
J.  J.  Laux 

Robert  M.  Thompson 

Hearst  Radio 
Leonard  Kapner 
Leonard  Kapner 

H.  J.  Brennen 
Howard  E.  Clark 
Robert  M.  Thompson,  Sr. 

Paul  Block 

Frank  R.  Smith,  Jr. 

Frank  R.  Smith,  Jr. 

ClifTord  M.  Chafey 
Clifford  M.  Chafey 
W.  A.  Riple 

Clifford  M.  Chafey 
Raymond  A.  Gaul 
W.  H.  Riple 

Frank  Megargee 
R.  E.  McDowell 
George  D.  Coleman 

E.  J.  Lynett 


Harry  H.  Haddon 
Melvin  Lahr 


Joseph  C.  Bur  well 
Louis  R.  Bennett 
Michael  E.  Slagel 

John  H.  Stenger,  Jr. 
Hal  A.  Seville 
Hal  A.  Seville 

Louis  G.  Baltimore 
Louis  G.  Baltimore 
S.  R.  Baltimore 

E.  M.  Case 
George  E.  Joy 
O.  M.  Linn 

Clair  R.  McCoUough 
J.  Robert  Gulick 
J.  Robert  Gulick 


A.  J.  Reid 

Ernest  Stanziola 
Paul  Rodenhauser 
J.  E.  Mathiot 

James  P.  Begley 
Lambert  B.  Beeuwkes 
E.  H.  Gager 

Stan  Lee  Broza 
Thomas  Ruane 
John  G.  Leitch 

Harold  Davis 
Jerry  Stone 
Frank  Unterberger 

John  L.  Clark 
Roger  W.  Clipp 
Frank  V.  Becker 


M.  L.  Laughlin 

J.  C.  Geise,  Jr. 

Margaret  R.  Collins 
James  A.  Nassau 
John  H.  Henninger 

James  Allan 
Murray  Arnold 
Clifford  C.  Harris 

Thomas  B.  Smith 

Charles  wi  Burtis 


Lynden  Morrow 
J.  E.  Baudino 

Chris  Christensen 
Joe  ViUella 
Walter  McCoy 

Clifton  Daniel 
James  F.  Murray 
James  Schultz 

James  Hughes 

Walter  McCoy 

Walter  E.  Sickles 
Kieran  Balfe 
Ancil  A.  Lewis 


Paul  J.  Breedy 
H.  O.  Landis 
Paul  J.  Breedy 
a.  6.  Landis 
Frank  Menaghan 
Kenneth  R.  Cooke 


Paul  Miller 

Clifford  kerstetter 

Sullivan  Sages 
Michael  E.  Slagel 
Kenneth  M.  Meredith 

Richard  Mawson 
Richard  Evans 
John  H.  Stenger,  Jr. 

Franklin  D.  Coslett 
S.  R.  Baltimore 
Charles  Sakoski 

Paul  M.  Breining 
J.  Wright  Mackey 
Louis  N.  Persio 

Harold  Miller 
John  Neff 
J.  E.  Mathiot 


Representati 

Paul  H.  Raymer 

Cox  &  Tanz 
Paul  H.  Raymer 
NBC 


Transamerican 
(Chicago) 


NBC 


Transamerican 
Gene  Furgason  & 


Internatioanl 
Gene  Furgason  & 

Craig  &  HoUingber 
Craig  &  HoUingber 
John  Blair  &  Co. 

Wellman  Service 
Paul  H.  Raymer  Col 
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* — Non-Commercial  Station.        D — Day.         N — Night.         ST — Shares  Time.        STN — Shares  Time  Night.  SH — Specified  Hours.         SHN — Specified  Hours  Nigh' 
LS — Local  Sunset.  L — Limited  Time  with  Dominant  Statio7i.  SA — Special  Authorization.  CP — Construction  Permit  Issued. 
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RHODE  ISLAND 


City 

PROVIDENCE. 


Call 
Letters 


WEAN 


WJAR 


WPRO 


Frequency 
in  Kilocycles 

780 


890 


630 


Power 
in  Watts 

1,000 
CP-5,000-LS 


5,000-LS 
1,000-N 


1,000-LS 
500-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Yankee  Network  Inc. 
208  Weybosset  St. 
Dexter  1500 

The  Outlet  Co. 
Weybosset  St. 
Gaspee  1071 

Cherry  &  Webb  Broadcasting  Co. 
15  Chestnut  St. 
Plantations  9776 


Network 

NBC-Blue 
Yankee 
Colonial 

NBC-Red 


CBS 
Intercity 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

John  Shepard,  3rd 
James  S.  Jennison 
Richard  F.  Voynow 

Joseph  Samuels 
John  J.  Boyle 
John  J.  Boyle 

William  S.  Cherry,  Jr. 
Stephen  P.  Willis 
William  T.  Bush 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

James  S.  Jennison 
Carleton  McVarish 
Harry  H.  Tilley 


Thomas  C.  J.  Prior 

H.  William  Koster 
Albert  C.  Rider 
Howard  W.  Thornley 


Representati 

Edw.  Petry  &  C 

Weed  &  Co. 
Paul  H.  Raymei 


SOUTH  CAROLINA 


Call 

City  Letters 

ANDERSON   WAIM 

CHARLESTON   WCSC 

COLUMBIA   WIS 

FLORENCE   WOLS 

GREENVILLE   ^TBC 

SPARTANBURG   WSPA 


Frequency 
in  Kilocycles 

1200 


1360 


560 


1200-D 


1300 


920-D 


Name  of  Licensee 
Power  Headquarters  Address 

in  Watts  Telephone  Number 

100  Wilton  E,  Hall 

Anderson  College 
800 

1,000-LS        So.  Carolina  Broadcasting  Co. 
500-N  Francis  Marion  Hotel 

344 

5,000-LS  Station  WIS.  Inc. 

1,000-N  1811  Main  St. 

2-2135 

100  O.  Lee  Stone 

Sanborn  Hotel 
1178 

5,000-LS  Greenville  News-Piedmont  Co. 
1,000-N  Hotel  Greenville 

362 

1.000  The  Voice  of  South  Carolina 

Radio  Bldg. 
2900 


Network 


CBS 


NBC 


NBC  . 
Carolina 


NBC 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

Wilton  E.  Hall 
Wilton  E.  Hall 
Ennis  Bray 

W.  Frank  Hipp 
J.  M.  Rivers 
J.  M.  Rivers 

W.  Frank  Hipp 
G.  Richard  Shafto 
G.  Richard  Shafto 

O.  Lee  Stone 
O.  Lee  Stone 
Henry  Mosses 

Roger  C.  Peace 
B.  T.  Whitmire 
W.  S.  Lindsay 

Virgil  Evans 
Virgil  Evans 
Pat  McSwain 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

James  Bulleit 
G.  Paul  Browne 
John  Peoples 

Francis  Fitzgerald 
Francis  Fitzgerald 
J.  B.  Fuqua 

Victor  H.  Lund 
Floyd  D.  Rodgers,  Jr. 
Scott  Helt 

William  F.  Melia 


Paul  Dillon 

Charles  Batson 
P.  W.  Cook 
Clyde  Etheredge 

James  D.  Mugford 
William  F.  Melia 
Robert  M.  Wallace 


Representatii 

J.  J.  Devine 


Free  &  Peters 


Free  &  Peters 


Bryant,  Griffith  i 
Brunson 


Cox  &  Tanz 


Call  Frequency  Power 

City  Letters         in  Kilocycles       in  Watts 

ABERDEFN   KABR  1420  100 

CP-1390  CP-1,000-LS 
CP-  500-N 

BROOKINGS   *KFDY  780-SH-D  1,000 

HURON   KGDY  1340-D  250 

PIERRE   KGFX  630-SH-D  200 

RAPID  CITY   KOBH  1370  250-LS 

100-N 

*WCAT  1200-SH-D  100 

SIOUX  FALLS   KELO  1200  100 

KSOO  1110  2,500 

L-WRVA 

VERMILLION   'KUSD  890  500 

ST-KFNF 

WATERTOWN   KWTN  1210  100 

YANKTON   WNAX  570  5,000-LS 

1,000-N 


SOUTH  DAKOTA 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number  Network 

Aberdeen  Broadcast  Co.   

Alonzo  Ward  Hotel 
4626 

South  Dakota  State  College   

Campus 
702-K 

Voice  of  South  Dakota  Inc.   

K.  P.  Bldg. 
4280 

Dana  McNeil  Estate   

(Ida  A.  McNeil,  Administratrix) 
203  W.  Summit  Ave. 
2251 

Black  Hills  Broadcast  Co.   

Alex  Johnson  Hotel 
2000 

South  Dakota  School  of  Mines   

E.  St.  Joe  St. 
1600 

Sioux  Falls  Broadcast  Ass'n,  Inc.  NBC 
317  S.  Phillips  Ave. 
757 

Sioux  Falls  Broadcast  Ass'n.  Inc.  NBC 
317  S.  Phillips  Ave. 
757 

University  of  South  Dakota   

VermiUion 
210-W 

Greater  Kampeska  Radio  Corp.   

Midland  Life  Bldg. 
5050 

WNAX  Broadcasting  Co.  CBS 
Second  &  Capitol  Sts. 
2710 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

H.  C.  Jewett,  Jr. 
A.  A.  Fahy 
A.  A.  Fahy 

Dr.  C.  W.  Pugsley 
S.  W.  Jones 


Dr.  F.  Koren 


Ida  A.  McNeil 
Ida  A.  McNeil 
Ida  A.  McNeil 


Robert  Lee  Dean 
Robert  J.  Dean 
Robert  J.  Dean 

J.  P.  Connolly 
C.  M.  Rowe 


Joseph  Henkin 
Joseph  Henkin 
George  R.  Hahn 

Joseph  Henkin 
Joseph  Henkin 
George  R.  Hahn 

I.  D.  Weeks 
B.  B.  Brackett 


Dr.  F.  Koren 
M.  W.  Plowman 
M.  W.  Plowman 

Charles  H.  Gvrney 
Ted  Matthews 
Ted  Matthews 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

W.  L.  Dean 
belbert  T.  Hunt 
Jack  Towers 
W.  ii.  Gamble 


Represen  ative 

Transamerican 


Ida  A.  McNeil 
Lynn  E.  Oldaker 
Robert  H.  Dye 


William  E.  Welch 
Robert  J.  Dean 
Earl  H.  Carter 

C.  M.  Rowe 

E.  E.  idlark 

Morton  Henkin 
Morton  Henkin 
Max  Staley 

Morton  Henkin 
Morton  Henkin 
Max  Staley 

B.  B.  Brackett 

R.  E.  Rawiins,  Jr. 

Norman  Schmeling 
Morris  Wisott 
E.  A.  Blackburn 

Orie  Kerwood 
Ted  Matthews 
Clifton  Todd 


Paul  H.  Raymer  C 
Paul  H.  Raymer 


Howard  H.  Wilson 
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WNAX 


570  KILOCYCLES 


526  METERS 


YANKTON 

South  Dakota 

5000  WATTS  DAY 
1000  WATTS  EVENING 


Primary  Secondary 
Area  Area 

Population   3,917,100  5,721,400 

Families   932,700  1,430,600 

Radio  Homes   719,590  1,240,400 

Radio  Listeners   2,725,670  4,523,430 

Passenger  Autos   879,625  1,267,794 

Representatives 

Affiliated  Howard  H.  Wilson  Company 

with  CBS  Chicago,  Kansas  City,  New  York 
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MARME^IIVG  PLAN 


call  for  SCRIPPS-HOWARD  RAD 

in  these  three  cities 


These  four  Scripps-Howard  radio  stations  give  C  O  N  C  E  N 
TRATED  COVERAGE  of  their  markets  .  .  .  where  sales  an 
sales  outlets  are  concentrated  .  .  .  where  buying  action  is  fastei 
.  .  .  where  there  are  most  buying  dollars  and  sales  prospects 
If  you  are  marketing  a  product  in  these  cities,  you  can  adver 
tise  by  radio  more  eflSciently,  more  effectively  and  at  less  cost 
in  Knoxville  through  WNOX,  in  Memphis  through  WMC  oi 
WMPS,  and  in  Cincinnati  through  WCPO. 


PO 


C I N  C I N  N ATI 


WM 


MEMPHIS 


WMPS 


MEMPHIS 


WNOX 

KNOXVILLE 


Cincinnati's  No.  1  News  Service  Station 

Affiliated  with  The  Cincinnati  Post 

Featuring  localized  radio  programs 

1200  kilocycles  •  250  watts  day  •  100  watts  night 


The  first  choice  in  Memphis 

Affiliated  with  The  Memphis  Commercial  Appeal 
NBC  Red  Network  programs 

780  kilocycles  •  5000  watts  day  •  1000  watts  night 
The  Branham  Company,  Representatives 


New  ideas  for  the  Old  South 

Affiliated  with  The  Memphis  Press-Scimitar 

NBC  Blue  Network  programs 

1430  kilocycles  •  1000  watts  day  •  500  watts  night 


Tennessee's  pioneer  radio  station.  Established  1922 

Affiliated  with  The  Knoxville  JSews-Sentinel 

A  Columbia  Broadcasting  outlet 

1010  kilocycles  •  5000  watts  day  •  1000  watts  night 

E.  Katz  Special  Advertising  Agency,  Representatives 
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A  Man  Waited  in  the  Belfry 


On  July  3,  1776  a  man  waited  in 
the  belfry  of  Independence  Hall,  Phila- 
j  delphia. 

'j  Below  him,  spread  round  the  public 
I  square,  hundreds  more  waited,  too. 

^1  The  old  man  peered  over  the  bannister,  down 

1  the  shaft  below. 

j  Suddenly  a  barefoot  boy  rushed  to  the  foot  of 

.j  the  stairs,  looked  up  and  shouted: 

i 

I  "Grandfather:  They've  signed  the  Declaration 
of  Independence!  Ring  the  bell!" 

Tears  came  to  the  old  man's  eyes.  This  was  the 
j  moment.  Out  went  his  gnarled  hands  to  grasp 
,  the  heavy  rope.  And  he  rang  the  Liberty  Bell 
.    *'in  the  public  interest,  convenience  and  necessity.'' 

Of  such  is  the  soul  of  radio,  then  and  now. 

Had  radio  then  existed,  the  strong,  proud  notes 
I  of  the  Liberty  Bell  would  have  sounded  in  every 
home  in  city  and  village  so  that  all  might  hear 
what  had  happened  when  it  happened;  so  that 
all  might  know  a  great  day  was  at  hand. 

I    For  under  the  American  System  of  Broadcasting, 


all  barriers  of  time  and  distance  and  cir- 
cumstance are  swept  aside  in  the  public 
interest,  convenience  and  necessity. 

No  moment  of  transcendent  impor- 
tance occurs  in  the  state,  nation  or  the 
world,  that  radio  is  not  there  to  record  — 
instantly,  impartially,  fully.  .  .  . 

And  yet  no  tax,  no  charge  of  any  kind  is  im- 
posed upon  the  American  people  for  such  serv- 
ice. This  is  the  broadcaster's  obligation  as 
trustee  in  the  public  interest. 

In  America  radio  is  free:  tax-free;  and  free  from 
partisan  domination. 

In  our  competitive  system  no  one  can  be  com- 
pelled to  listen.  The  problem  of  getting  the 
listeners'  ear  challenges  only  the  ingenuity  of 
the  broadcaster  and  not  that  of  .the  police  force. 
Here  one  is  free  to  select  the  things  he  will 
listen  to— if,  as  and  when  he  cares  to  listen. 
That  is  the  American  way. 

Here,  a  man  waits  in  the  belfry  .  .  .  "in  the 
public  interest,  convenience  and  necessity." 


A  message  in  the  interests  of  the  American  System  of  Broadcasting  by 
one  proud  to  be  a  part  thereof;  by  one  privileged  from  time  to  time  to 
have  contributed  to  its  progress;  by  one  seeking  new  opportunities  to 
broaden  its  service  to  the  American  listener. 


W    S  M 

The  Air  CasiXe  of  the  South 
50,000  WATTS 

E.  W.  CRAIG,  Vice-President  in  Charge  of  Radio    »    .    »    »    HARRY  STONE,  General  Manager 

OWNED    AND    OPERATED  BY 
The  National  Life  and  Accident  Insurance  Company,  Inc.,  Nashville,  Tennessee 
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♦ — Non-Commercial  Station. 

LS — Local  Sunset. 


D — Day.  N — Night.         ST — Shares  Time.  STN — Shares  Time  Night. 

'Amited  Time  with  Dominant  Station.  SA — Special  Authorization. 

(Data  corrected  to  January  1,  1938) 


SH- 


-Specified  Hours.  SHN — Specified  Hours  Night. 
CP — Construction  Permit  Issued. 


1 1 

1 


TENNESSEE 


City 


Call 

Letters 


BRISTOL   WOPI 


CHATTANOOGA 


WAPO 


WDOD 


lACKSON   WTJS 


KNOXVILLE . 


WNOX 


WROL 


MEMPHIS   WHBQ 


WMC 


WMPS 


WREC 


NASHVILLE   WLAC 


WSIX 


WSM 


City 


Call 
Letters 


ABILENE   KRBC 


AMARILLO   KGNC 


AUSTIN . 


KNOW 


KTBC 


BEAUMONT   KFDM 


BIG  SPRING   KBST 


BRADY . 


KNEL 


BROWNSVILLE   KGFI 


COLLEGE  STATION.  *WTAW 


CORPUS  CHRISTI. . .  KRIS 


CORSICANA   KAND 


Frequency 
in  Kilocycles 

1500 


1420 


1280 


1310 


1010 


1310 


1370 


780 


1430 


600 


1470 


1210 


650 


Frequency 
in  Kilocycles 

1420 


1410 


1500 


1120 


Power 
in  Wafts 


100 


250-I-S 
100-N 


5,000-LS 
1,000-N 


250-LS 
100-N 


5,000-LS 
1,000-N 


260-LS 
100-N 


100 


5,000-LS 
1,000-N 


1,000-LS 
500-N 


5,000-LS 
1,000-N 


5,000 


250-LS 
100-N 


60,000 


Power 
in  Watts 


250-LS 
100-N 


2,500-LS 
1,000-N 


250-LS 
100-N 


1,000 
SH-D-WTAW 
(Construction  permit) 


560 


1500-D 


1500 


1120-SH 


1,000-LS 
500-N 


100 


250 


250-LS 
100-N 


1330 


1310-D 


500 


100 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Radiophone  Broadcasting  Station 
410  State  St. 
1241 

W.  A.  Patterson 
Foust  St.  &  Rossvil  Blvd. 
6-6141 

WDOD  Broadcasting  Corp. 
Hotel  Patten 
6-5117 

Sun  Publishing  Co. 
Baltimore  &  Market  Sts. 
1106 

Scripps-Howard  Radio,  Inc. 
110  S.  Gay  St. 
3-3171 

Stuart  Broadcasting  Corp. 
524  S.  Gay  St. 
2-7112 

Bcstg.  Station  WHBQ,  Inc. 
Hotel  Claridge 
8-6868 


Commercial  Appeal  Co. 
Hotel  Gayoso 
8-7464 

Memphis  Broadcasting  Co. 
Columbian  Mutual  Tower  Bldg. 

5-  2127 

WREC,  Inc. 
Hotel  Peabody 

6-  1313 

WLAC,  Ihc. 
2421  West  End  Ave. 

7-  3425 

WSIX,  Inc. 
Andrew  Jackson  Hotel 
6-5431 

Nat'l  Life  &  Accident  Ins.  Co. 
301  Seventh  Ave.,  North 
6-7181 


Network 


CBS 


CBS 


NBC 


NBC 


NBC 


CBS 


CBS 


NBC 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

Max  Marks 
W.  A.  Wilson 
W.  A.  Wilson 

W.  A.  Patterson 


N.  A.  Thomas 
Frank  S.  Lane 
Frank  S.  Lane 

C.  E.  Pigford 
Albert  A.  Stone 
Aaron  B.  Robinson 

Jack  R.  Howard 
R.  B.  Westergaard 
O.  L.  Smith 

S.  E.  Adcock 
C.  H.  Frazier 
Roland  Weeks 

/Thos.  Thompson 

IH.  B.  Wooten 
E.  A.  Alburty 
Eugene  Pournelle 

John  H.  Sorrells 
H.  W.  Slavick 
J.  C.  Eggleston 

John  H.  Sorrells 

J.  Coleman  Hanrahan 

Wm.  A.  Kirkendale 

Hoyt  B.  Wooten 
Hoyt  B.  Wooten 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 


Represenlatii 


J.  T.  Ward 
F.  C.  Sowell 
F.  C.  Sowell 

Jack  M.  Draughon 
Jack  M.  Draughon 
Harry  C.  Krone 

Edwin  W.  Craig 
Harry  Stone 
Harben  Daniel 


TEXAS 


Name  of  Licensee  Chief  Owner  or  Executive 

Headquarters  Address  Station  Manager 

Telephone  Number  Network         Commercial  Manager 

Reporter  Broadcasting  Co.    M.  Bernard  Hanks 

Hilton  Hotel  Max  Bentley 

6255  Howard  Barrett 

Plains  Radio  Broadcasting  Co.  NBC          O.  L.  Tavlor 

Radio  Bldg.  O.  L.  Taylor 

4242   

KUT  Broadcasting  Co.  CBS           Hearst  Radio  Inc. 

Norwood  Bldg.  James  W.  Pate 

2-6213  James  W.  Hagood 

State  Capitol  Bcstg.  Assn.    R.  B.  Anderson 

Austin   

Sabine  Broadcasting  Co.,  Inc.  NBC          Magnolia  Petroleum  Co. 

Hotel  Beaumont  J.  M.  Gilliam 

3883  J.  M.  Gilliam 

Big  Spring  Herald  Bcstg.  Co.    Joe  Galbraith 

Crawford  Hotel  J.  F.  Willson 

1499  C.  M.  Games 

G.  L.  Burns    G.  L.  Burns 

Brady  G.  L.  Burns 

77  G.  L.  Burns 

Eagle  Broadcasting  Co.,  Inc.    E.  E.  Wilson 

Brownsville  F.  R.  Wilson 

1044  O.  F.  Sensabaugh 

Agricultural  &  Mech.  College  of  Tex   T.  O.  Walton 

College  Station  F.  C.  Bolton 

19   

Gulf  Coast  Bcstg.  Co.  NBC          M.  Tilford  Jones 

Medical  &  Professional  Bldg.  T.  Frank  Smith 

475  T.  Frank  Smith 

Navarro  Bcstg.  Assn.    J.  C.  West 

State  Natl.  Bank  Bldg.  Charles  L.  Whittier 

30   


W.  A.  Wilson  Cox  &  Tanz 

Adrian  J.  Flanter,  N.  Y. 
R.  H.  Smith 


Dorothy  Wood  McCurdy  Paul  H.  Raymc 
James  R.  Donovan 


Leslie  Brooks 
Aaron  B.  Robinson 
Cary  B.  Brummell 

Lowell  Blanchard 
Robert  Hopkinson 
J.  B.  Epperson 

John  Reese 
Roland  Weeks 
J.  H.  Wofiford 

Emmett  McMurry 
M.  Vun  Kannon 
Weldon  Roy 


John  Cleghorn 
Wm.  Fielding 
Clyde  E.  Baker 

Geo.  H.  Engelter 
W.  J.  Towner 
J.  G.  Deaderick 


S.  D.  Wooten,  Jr. 

Tim  Sanders 
Eddie  Gleaves 
F.  D.  Binns 


Robt.  Chaudoin 
Bascom  E.  Porter 

Tom  Stewart 

Ed  Kirby 

J.  H.  DeWitt,  Jr. 


Branham  Co. 


E.  Katz 


John  Blair  &  Co. 


J.  J.  Devine 


Branham  Co. 


E.  Katz 


Paul  H.  Raymer  ( 


Edw.  Petry  &  Co. 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 


Howard  Barrett 
W.  W.  Robertson,  Jr. 

Wesley  S.  Izzard 
Raymond  Hollingsworth 
W.  S.  Bledsoe 

Walton  Newton 
Paul  Forchheimer 
Paul  Shaw 


Representative 

Graham  A.  Robert 

Howard  H.  Wilson 
International 


Geo.  W.  Caldwell 

W.  C.  Douglas 

Mary  V.  Keneaster 
C.  M.  Games 

E.  I.  McKinney 

J.  S.  Sloane 
J.  S.  Sloane 
Marion  Crawford 

F.  R.  Wilson 
Howard  K.  Cummins 
Fred  Hammond 

E.  P.  Humbert 

H.  C.  Diliingham 


John  Blair  &  Co. 


Graham  A.  Robertf 


-li 
t 


cuff  Tatom 
H.  B.  Lockhart 

Bob  Syler 

Burton  C.  Boatright 


Graham  A.  Robertai 
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^,';"'pyii 

FOR  YOUR  FILE 
ON  ^M^^  MEMPHIS 

owNio  AND  oMutxrea 

THE  COMMERCIAL /WEAL 

2.730.703 

M/     POPULATION  1  693,524,000 
tiin  CnllTH     1     SPENDABLE  INCOME  $  i,072.744.870 
f|||U''VVV  ■  ■■     I     v^HOLESALE  SALES   $.554,084,000 
II  D  K  E  T    \     RETAIL  SALES    279,800 
H  It  n         ■     ^    p^^o  HOMES  

MfT  WORK- NBC  RED 

WMC  carries  83  per  c« 

BFSULTS-  p>-^"*^^ 

■*  ^  LOCAL  BUSINESS 

j„^.TH<;ina  than  the 
•     A7  t^er  cent  more  local  aave 
WMC  carries  4i  per  ce 

second  station 

SHORT  WBVE  STATIONS  ^^^^^ 

WflBG      •  ^^^^^ 

..CORDING  EQUIPMEHT  ^^^^^^^^^  ^^^^^^.^^ 

Both  permanent  ana  p 
available  to  advertisers 

FACILITIES  \  . 


2ESULTS  PROVE  WMC  SELLS  THE  MID- 


NflTIONflL     RE  P  RE  S  E  N  T  H  T  I  V  E  :     THE     BRANHflM  COMPANY 
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TEXAS — (Continued) 


City 


Call 
Letters 


DALLAS   KRLD 


WFAA 


WRR 


Frequency  Power 
in  Kilocycles       in  Watts 

1040  10,000 


800  50,000 
ST-WBAP 


1280 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

KRLD  Radio  Corp. 
Hotel  Adolphus 
2-6811 

A.  H.  Belo  Corp. 
Baker  Hotel 
2-9215 

City  of  Dallas 
Southland  Life  BIdg. 
2-1411 


Chief  Owner  or  Executive 
Station  Manager 
Networl(         Commercial  Manager 

CBS  Dallas  Times-Herald 

John  W.  Runyon 
Clyde  W.  Rembert 

NBC  G.  B.  Dealey 

Texas  Quality    Martin  B.  Campbell 
Alexander  Keese 


MBS 


City  of  Dallas 
John  Thorwald 
John  Thorwald 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Ruth  Clem 
Roy  M.  Flynn 

Ralph  "W.  Nimmons 
Irvin  Gross 
Raymond  Collins 

Chas.  B.  Jordan 
Harry  L.  Thomas 
V.  R.  Simpson 


Representative!. 
Branham  Co. 

Edw.  Petry  &  Co. 


DUBLIN . 


KFPL 


1310 


250-LS  KFPL  Broadcasting  Station 

100-N  205  Grafton  St. 

183 


C.  C.  Baxter 
C.  B.  Baxter 
C.  C.  Baxter 


C.  B.  Baxter 
C.  B.  Baxter 
C.  C.  Baxter 


EL  PASO. 


KROD 


KTSM  1 
WDAHf 


1500  100 
(Construction  permit) 


1310 


250-LS 
100-N 


Dorrance  D.  Roderick 
El  Paso  Times 
Main  2020 

Tri-State  Bcatg.  Co.,  Inc. 
Hotel  Paso  del  Norte 
Main  46 


NBC 


Dorrance  D.  Roderick 


Mrs.  L.  E.  Bredberg 
Karl  O.  Wyler 
Karl  O.  Wyler 


Roy  T.  Chapman,  Jr. 
E.  L.  Gemoets 


Craig  &  Hollingber 
Walter  Biddick 


FORT  WORTH. 


KFJZ 

KGKO 
KTAT 

WBAP 

GALVESTON   KLUF 

GREENVILLE   KGVL 

HOUSTON   KPRC 

KTRH 


KILGORE. 


KXYZ 


KOCA 


LONGVIEW   KFRO 


LUBBOCK   KFYO 


LUFKIN   KRBA 


2.';0-T.S 
100-N 


CP-5,000-LS 
CP-1,000~N 

1,000 


1370 

570 
1240 

800  50,0( 
ST-WFAA 

1370  100 


1200-D  100 
(Construction  permit) 


920 


1290 


1440 


1210 


1370-D 


1310 


5,000-LS 
1,000-N 
SA-5,00O-N 

5.000-T.S 
1,000-N 


1,000 


250-15 
100-N 


250 


250-LS 
100-N 


1310-D  100 
(Construction  permit) 


Fort  Worth  Broadcasters,  Inc. 
Trinity  Life  Bldg. 
3-3474 

(See  Wichita  Falls  Tex.) 


Tarrant  Broadcasting  Co. 
Hotel  Texas 
3-1381 

Carter  Publications,  Inc. 
Star-Telegram  Bldg. 
3-2301 

George  Roy  Clough 
1225  23rd  St. 
760 

Hunt  Broadcasting  Assn. 
Greenville 


Houston  Printing  Corp. 
Lamar  Hotel 
Fairfax  7101 

KTRH  Broadcasting  Co. 
Rice  Hotel 
Preston  4361 

Harris  County  Broadcast  Co. 
Gulf  Bldg. 
Capitol  6151 

Oil  Canitol  Bcstg.  Assn. 
Kilgore  Hotel 
616 

Voice  of  Longvipw 
Glover-Crim  Bldg. 
411 

Plains  Radio  Broadcasting  Co. 
914  Ave.  J. 
1700 

Redlands  Bcstg.  Co. 
Lufkin 


NBC 
Texas  Quality 


NBC 
Texas  Quality 


CBS 


NBC 


R.  S.  Bishop 
R.  S.  Bishop 
Harry  Hutchinson 


Raymond  E.  Buck 
Sam  H.  Bennett 
Sam  H.  Bennett 

Amon  G.  Carter 
Harold  V.  Hough 
George  Cranston 

George  Roy  Clough 
Lawrence  D.  Yates 
bawrence  D.  Yates 

Fred  Horton 


W.  P.  Hobby 
TCern  Tips 
Kern  Tips 

Houston  Chronicle 
B.  F.  On- 
Ray  Bright 

Tilford  Jones 
T.  Frank  Smith 
T.  Frank  Smith 

Dr.  James  G.  Ulmer 
H.  A.  Degner 
V.  A.  Coker 

.Tames  R.  Curtis 
Harold  C.  Johnson 


O.  L.  Tavlor 
DeWitt  Landis 
DeWitt  Landis 

Ben  T.  Wilson 


George  Cranston 
Elbert  Haling 
R.  C.  Stinson 

Robt.  L.  Easley 
Darrell  E.  Yates 
John  K.  Taylor 


Harvey  T.  Wheeler 

Harrv  Grier 
Ray  Bright 
Tom  Hiner 

Charles  Nethery 

Jerry  Chinski 

Betty  Ford 

H.'C.'siife 

John  MacDonald 
.Tames  R.  Curtis 
Edward  E.  Bumpass 

OUie  Cook 
Ouanah  F.  Parker 
Wm.  H.  Torrey 


Free  &  Peters 


Edw.  Petry  &  Co. 


Edw.  Petry  &  Co. 


John  Blair  &  Co. 


Graham  A.  Robert3< 


n  i 


Howard  H.  Wilson  S 


MIDLAND   KRLH 


PALESTINE   KNET 


PAMPA   KPDN 


PARIS   KPLT 


PECOS   KIUN 


PORT  ARTHUR   KPAC 


SAN  ANGELO   KGKL 


1420-D 


1420-D  100 


1310-D  100 


1500-D  250 


1420 


1260-D 


1370 


100 


250-LS 
100-N 


Clarence  Scharbauer 
Midland 
1070 

Palestine  Broadcasting  Assn. 
P.  O.  Box  467 
411 

B.  C.  Hoiles 
212  N.  Ballard 
1100 

North  Texas  Brstg.  Co. 
Gibraltar  Hotel 
1124 

Jack  W.  Hawkins  &  B.  H.  Hubbs 
KIUN  Bldg. 
21 

Port  Arthur  College 
1500  Procter  St. 
3320 

KGKL,  Inc. 
St.  Angelus  Hotel 
6715 


Clarence  Scharbauer 
Thomas  K.  Betzel 
Ray  Lackland 

Bonner  Frizzell 


R.  C.  Hoiles 
S.  L.  Patterson 
S.  L.  Patterson 

A.  G.  Pat  Mavse 
.T.  Bert  Mitchell.  Jr. 
J.  Bert  Mitchell,  Jr. 

Jack  Hawkins 
Jack  Hawkins 
Jack  Hawkins 


H.  C.  Ragsdale 
Earle  Yates 
Earle  Yates 


Pete  Gates 
I«ster  F.  Hale 
Robert  Harmon 


Ravmond  G.  Monday 
S.  L.  Patterson 
Herman  E.  Kreiger 

Richard  Schlaudroff 
Weldon  Jeffus 


Southwest  Broad- 
casters 


Graham  Robertson 


Dick  Jay 
Pete  Gates 
C.  A.  Roark 


Lynn  Bigler 
Earle  Yates 
Frank  M.  Jones 
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^GKO 


MAY 


^ /liaAJie^     a  7i£&/0NA£  HATE/ 

CHOICE  TIMES  NOW  BEING  RESERVED  ' 


••FULLTIME   NBC  AFFILIATE 


5000  WATTS  DAY  -  1000  WATTS  NIGHT 

Address:  KGKO,  Fort  Worth  Star-Telegram  Bldg.,  Fort  Worth.  Texas:  Phone  3- 1 234 

rugll.  Gen,  Mgr.:  D.  A.  Kahn,  Bus.  Mgr. 
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HIZZONER, 

THE  MAYOR  OF  PRAIRIE  DOQ  TOWN 


^  There  was  a  time  when  the  Mayor  of  Prairie  Dog  Town  was  an  important  personage  in  Texas  —  but  he  is  just  a 
vanishing  American  today. 

^  For  today  Texas  is  the  fifth  most  populous  state  in  the  Union.  (1930  Census — 5,824,715).  Its  four  great  cities— 
important  markets  though  they  be — account  for  only  16.3%  of  the  total  population  of  the  state.  The  other  83% 
live  in  smaller  towns  and  rural  communities  scattered  throughout  the  265,896  square  miles  of  Texas. 

^  There  is  only  one  economical  and  efficient  way  to  cover  a  territory  so  vast,  in  which  live  so  many  people — The 
Texas  Quality  Network.  Powered  and  programmed  to  perfection,  this  group  of  four  NBC  stations  not  only  covers 
every  city  and  town  in  Texas — every  hamlet  and  radio  home — but  reaches  out  to  neighboring  states  to  accumulate 
a  total  of  12,237,400  people  who  live  within  its  sphere  of  influence. 

^  This  large  slice  of  America  is  yours  for  the  telling — over  T.Q.N. 

EACH   STATION  AFFILIATED  WITH  THE  NATIONAL  BROADCASTING  CO.  || 

THE  TEXAS  QUALITY  NETWORK  I 
WFAA-WBAP     KPRC      WOAI  I 

DALLAS  FT.  WORTH  HOUSTON  SAN  ANTONIO  1 

Edward  Petry  &  Company,  Inc.  —  National  Representatives 

ASK  FOR  TEXAS  QUALITY  NETWORK  STANDARD  MARKET  DATA  BROCHURE  | 
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TEXAS 


COTTON 
INCOME 


FARM  OIL  PRODUCTION  CATTLE  »  SHEEP 
INCOME  INCOME  INCOME 


WOAIwlft 


800,000 


C 


RADIO  FAMILIES       POPULARITY       SHOWMANSHIP    NEW  FACILITIES 
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DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATES 


• — Non-CommeTciai  Statimi. 

LS — Local  Sunset. 


D — Day.        N — Night.         ST— Shares  Time.        STN — Shares  Time  Night. 
L — Limited  Time  vAth  Dominant  Station.  SA — Special  Authorization . 

(Data  corrected  to  January  1,  1938) 


SH— Specified  Hours.  SHN— Specified  Hours  Night. 

CP — Construction  Permit  Issued. 


City 

SAN  ANTONIO. 


Call 
Letters 


KABC 


KMAC 


KONO 


KTSA 


WOAI 


SHERMAN   KRRV 


TEMPLE   KTEM 


TEXAKKANA. 


KCMC 


TYLER   KGKB 


WACO   WACO 


WESLACO   KRGV 


WICHITA  FALLS. . 


KGKO 


TEXAS — (Continued) 

Name  of  Licensee  Chief  Owfler  or  Executive 

Frequency          Power                Headquarters  Address  Station  Manager 

in  Kilocycles       in  Watts                 Telephone  Number  Network         Commercial  Manager 

1420  250-LS  Alamo  Bcstg.  Co.,  Inc.    Henry  Lee  Taylor 

100-N                         Milam  Bldg.  Wm.  D.  McCabe 

Garfield  4241   

1370  250-LS  W.  W.  McAllister    W.  W.  McAllister 

ST-KONO     100-N                   Smith  Young  Tower  Howard  W.  Davis 

Cathedral  6211   

1370  100-N  Mission  Broadcasting  Co.    Eugene  J.  Roth 

ST-KMAC     250-D                         Milam  Bldg.  Eugene  J.  Roth 

Fannin  1371  James  M.  Brown 

550                   5,00O-LS            KTSA  Broadcasting  Co.  CBS           Hearst  Radio  Inc. 

1,000-N                      Gunter  Hotel  G.  W.  Johnson 

Garfield  1251  G.  W.  Johnson 

1190                 50,000               Southland  Industries,  Inc.  NBC          G.  A.  C.  Halff 

1031  Navarro  St.  Texas  Quality    Beeman  Fisher 

Garfield  4221  Hugh  A.  L.  Halff 

1310-D  250  Red^River  Valley  Bcstg.  Corp.    G.  H.  Wilcox 

1910  S.  Crockett  St.  L.  L.  Hendriek 

201  L.  L.  Hendriek 

1370-D  250  Bell  Broadcasting  Co.    Ruth  Mayborn 

Kyle  Hotel  Burton  Bishop 

4646  Burton  Bishop 

1420  250-LS  KCMC,  Inc.    C.  E.  Palmer 

100-N                         817  Pine  St.  Foster  W.  Fort 

958  Foster  W.  Fort 

1500  250-LS  East  Texas  Broadcasting  Co.    W.  M.  Roberts 

100-N           Tyler  Commercial  College  Bldg.  Roy  G.  Terry 

1106  M.  E.  Danbom 

1420                 100                     KTSA  Broadcasting  Co.  CBS           Hearst  Radio  Inc. 

Amicable  Bldg.  James  W.  Pate 

2700  R.  E.  Lee  Glasgow 

1260                 1,000                           KRGV,  Inc.  NBC          M.  S.  Niles 

201  Border  St.  Ken  L.  Sibson 

375  Ingham  S.  Roberts 

570  1,000-LS        Wichita  Falls  Broadcasting  Co.    Amon  S.  Carter 

250-N                 Star-Telegram  Bldg.  Harold  V.  Hough 

CP-5,000-LS                        3-2301  D.  A.  Kahn 
CP-1,000-N 

(Construction  permit  to  move  to  Forth  Worth,  to  join  NBC  on  May  1,  1938) 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Charles  L.  Belfi 

G.  R.  Rumble 


RepresentatiTea 


Gerald  Morgan 

George  W.  Ing 

Paul  Girard 

Wm.  G.  Egerton 

Lew  Valentine 
Carl  A.  Doty 
Fred  Sterling 

Roy  Pickett 

T.  E.  SpeUman 

Rupert  Bogan 

W.  T.  Casper 
Georgene  Wilson 
W.  H.  Robertson 

M.  E.  Danbom 
M.  E.  Danbom 
John  B.  Sheppherd 

H.  Adelman 
Frank  Ruetz 
L.  H.  Appleman 

Dick  Watkins 
Sibson  &  Roberts 
Neal  McNaughton 

D.  A.  Kahn 

C.  B.  Locke 


International 


Edw.  Petry  &  Co. 


Graham  Robertson 


International 


Howard  H.  Wilson 


UTAH 


Call 

City  Letters 
CEDAR  CITY   KSUB 

OGDEN   KLO 

PRICE   KEUB 


SALT  LAKE  CITY. 


KDYL 


KSL 


KUTA 


Frequency 
in  Kilocycles 

1310 


1400 


1420 


1290 


1130 


Power 
in  Watts 


100 


500 


100 


1,000 
CP  5,000-LS 


50,000 


1500  100 
(Construction  Permit) 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Johnson  &  Perry 
El  Escalante  Hotel 
398 


Interstate  Broadcasting  Corp. 
Hotel  Ben  Lomond 
84 

Eastern  Utah  Broadcasting  Co. 
Price 
200 

Intermountain  Broadcasting  Corp. 
Ezra  Thompson  Bldg. 
Wasatch  7180 


Radio  Service  Corp.  of  Utah 
Union  Pacific  Bldg. 
Wasatch  3901 

Utah  Broadcasting  Co. 
Salt  Lake  City 


Network 


NBC-Blue 


NBC-Red 


CBS 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

(Harold  Johnson 
\L.  M.  Perry 
Archie  L.  Madsen 
Archie  L.  Madsen 

A.  L.  Glasmann 
Paul  R.  Heitmeyer 
Merrill  J.  Bunnell 

Sam  G.  Weiss 
Sam  G.  Weiss 
John  Richards 

S.  S.  Fox 
S.  S.  Fox 
W.  E.  Wagstaff 


Sylvester  Q.  Cannon 
Earl  J.  Glade 
Dan  H.  Vincent 

Frank  C.  Carman 
Frank  C.  Carman 
Jack  L.  Powers 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  I^gineer 

Archie  L.  Madsen 
Archie  L.  Madsen 
Cutler  R.  Miller 


Ethel  G.  Clark 

W.  b'Orr  Cozzens 

John  Richards 
John  Richards 
Frank  C.  Carman 

(Ted  Kimball 
[George  Snell 

George  Snell 

John  M.  Baldwin 

Lennox  Murdoch 
Lennox  Murdoch 
E.  G.  Pack 

David  G.  Smith 

Frank  C.  Carman 


Representatives 


Bryant,  Griffith  & 

Brunson 
Walter  Biddick 


John  Blair  &  Co. 


Edw.  Petry  &  Co. 


VERMONT 


Call 

City  Letters 

BURLINGTON   WCAX 

RUTLAND   WSYB 

SPRINGFIELD   WNBX 

ST.  ALBANS   WQDM 

WATERBURY   WDEV 


Frequency 
in  Kilocycles 

1200-SH 


1500-SH 


1390-D 


550-D 


Power 
in  Watts 


250-LS 
100-N 


100 


1,000-LS 
500-N 


1,000 


500 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number  Network 

Burlington  Daily  News  Inc.   

203  College  St. 
134 

Philip  Weiss  Music  Co.   

80  West  St. 
1247 

Twin  States  Broadcasting  Corp. 

Woolson  Block  CBS 
663 

E.  J.  Regan-F.  A.  Bostwick 

32  N.  Main  St.   

126 


Radio  Bcstg.  Station  WDEV 

8  Stowe  St.   

13 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

H.  Nelson  Jackson 
H.  Nelson  Jackson 
William  J.  Kennedy 
Philip  Weiss 
J.  H.  Weiss 
J.  H.  Weiss 

H.  C.  Wilder 
Phil  Hoffman 
Phil  Hoffman 

/E.  J.  Regan 
\F.  A.  Bostwick 

F.  A.  Bostwick 

F.  A.  Bostwick 

/Wm.  G.  Ricker 
\  Lloyd  E.  Squier 

Lloyd  E.  Squier 

Wm.  G.  Ricker 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Jack  Tiemey 
Jack  Tierney 
James  W.  Tierney 


Representatives 


J.  A.  Houser 

Lansing  Bennett 
Lansing  Bennett 
Wm.  F.  Moore 

Florence  Bostwick 
John  Barrett 
E.  J.  Regan 


Harold  Deal 
Wm.  G.  Ricker 
Melvin  H.  Stickles 


Paul  H.  Raymer  Co 
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OCAL  point  in  the  cultural,  enter- 
tainment and  shopping  life  of  a  quar- 
ter-million people  .  .  .  the  richest  and 
most  concentrated  market  between 
Denver  and  the  Pacific  Coast!  It  is  an 
audience  worth  cultivating  ...  an  au- 
dience easily  reached  over  the  popular 
station. 

KDYl 

SALT  LAKE  CITY 

Nationally  Represented  by 

JOHN  BLAIR  &  COMPANY 
!\ew  York  Chicago  Detroit 

San  Francisco  Los  Angeles 


DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATED- 

* — Non-Commercial  Station.        D — Day.        N — Night.         ST — Shares  Time.        STN — Shares  Time  Night.  SH — Specified  Hours.         SHN — Specified  Hours  Night. 

LS — Local  Sunset.  L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization.  CP — Construction  Permit  Issued. 

(Data  corrected  to  January  J,  1938) 


VIRGINIA 


City 


Call 
Letters 


CHARLOTTESVILLE.  WCHV 


Frequency 
in  Kilocycles 


Power 
in  Watts 


1420  250-LS 
STN-WEED  100-N 


Name  of  Licensee 
Headquarters  AdHress 
Telephone  Number 

Community  Broadcasting  Corp. 
7th  &  Main  Sts. 
444 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 

Virginia        A.  T.  Dulaney 

Hugh  M.  Curtler 
CD.  Taylor 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

O.  B.  Woodward 
C.  D.  Taylor 
Walter  W.  Gray 


Representative 

J.  J.  Devine 


DANVILLE   WBTM 


1370 


250-LS  Piedmont  Broadcasting  Corp. 

100-N  427  Main  St. 

2350 


Virginia 


L.  N.  Dibrell 
S.  C.  Ondarcho 
S.  C.  Ondarcho 


W.  P.  Heffernan 
J.  M.  Croft 
Phil  Briggs 


HARRISONBURG  .  .  .  WSVA 


550-D 


Shenandoah  Valley  Broadcasting  Corp.  Virginia 
Newman  Bldg. 
875 


Floyd  William's  Estate 
Chas.  P.  Blackley 
Chas.  P.  Blackley 


Wendell  Siler 
U.  L.  Lynch 


LYNCHBURG   WLVA 


1200 


250-LS  Lynchburg  Broadcasting  Corp. 

100-N  Allied  Arts  Bldg. 

3030 


Virginia 


Edward  A.  Allen 
Philip  P.  Allen 
Glenn  E.  Jackson 


James  H.  Moors 
James  L.  Howe 
Albert  E.  Reiser 


NEWPORT  NEWS.  WGH 


1310 


250-LS  Hampton  Roads  Bcstg.  Corp. 

100-N  2813  Washington  Ave. 

2297 


Virginia 


James  W.  Baldwin 
Edward  E.  Bishop 
Edward  E.  Edgar 


J.  Marshall  Braxton 
Gene  Stratton 
Raymond  P.  Aylor,  Jr. 


Horace  Hagedorn 


NORFOLK   WTAR 


780 


1,000 


WTAR  Radio  Corp. 
Bank  of  Commerce  Bldg. 
2-5671 


NBC 


P.  S.  Huber 
Campbell  Arnoux 
John  W.  New 


Shirley  Hosier 
Ralph  S.  Hatcher 
J.  L.  Grether 


Edw.  Petry  &  Co. 


RICHMOND  *WBBL 


1210-SH  100  Grace  Covenant  Presbyterian  Church 

1627  Monument  Ave. 
4-8885 


M.  A.  Sitton 


WMBG 


1350 


500 


Havens  &  Martin  Inc. 
914  W.  Broad  St. 
3-6776 


NBC-Red  Wilbur  M.  Havens 
Wilbur  M.  Havens 
Wm.  J.  Filer 


Robert  E.  Mitchell 
Robert  E.  Mitchell 
Wilfred  H.  Wood 


Gene  Furgason  Co. 


WRNL 


880-D 


500 


WLBG  Inc. 
323  E.  Grace  St. 
3-4242 


Virginia 


John  Stewart  Bryan 
Earl  Sowers 
C.  Alden  Baker 


Walter  Selden 


WRTD  1500 


100  Times-Dispatch  Publishing  Co.,  Inc. 

State-Planters  Bank  Bldg. 
3-7471 


NBC 


John  D.  Wise 
Ovelton  Maxey 
Ovelton  Maxey 


Margaret  Hickerson 
Bernard  Dabney 
David  Bain 


Edw.  Petry  &  Co. 


WRVA  1110 


5,000 


Larus  &  Bro.  Co.,  Inc. 
Richmond  Hotel 
3-6633 


CBS 
MBS 


P.  L.  Reed 
C.  T.  Lucy 
Barron  Howard 


Burt  T.  Repine 
W.  R.  Bishop 
H.  S.  Lucy 


Paul  H.  Raymer  C: 


ROANOKE. 


WDBJ  930 


5,000-LS 
1,000-N 


Times- World  Corp. 
124  W.  Kirk  Ave. 
8131 


CBS 


Junius  P.  Fishburn 
Ray  P.  Jordan 
Frank  D.  Kesler 


Ray  P.  Jordan 
Marvin  Naff 
Robert  D.  Avery 


Sears  &  Ayer 
Craig  &  HoUingber; 


WASHINGTON 


City 
ABERDEEN  . 


Call 
Letters 


KXRO 


Frequency 
in  Kilocycles 

1310 


Power 
in  WatU 


250-LS 
100-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

KXRO  Inc. 
Aberdeen 
4098 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 

MBS  Harry  R.  Spence 

Harry  R.  Spence 
Fred  G.  Goddard 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Ben  K.  Weatherwax 
Edwin  J.  Alexander 
W.  M.  McGoffin 


Representatives 


John  Blair  &  Co. 


BELLINGHAM   KVOS 


1200 


100 


KVOS  Inc. 
115  Magnolia  St. 
4200 


MBS 
Don  Lee 


Rogan  Jones 
Ton  Schafer 


Henry  Ehlers 
Joseph  Ernst 


John  Blair  &  Co. 


CENTRALIA   KELA 


1440 


500 


Central  Broadcasting  Corp.  MBS 
Centralia  Don  Lee 

721 


Arthur  C.  St.  John 
J.  Elroy  McCaw 
Joseph  Chytil 


Paul  Corbin 
Edward  Specht 
Arnold  C.  Werner 


John  Blair  &  Co. 


EVERETT   KRKO 


1370  50 
ST-KEEN 


Lee  E.  Mudgett 
Clark  Bldg. 
Main  526 


Lee  E.  Mudgett 
Lee  E.  Mudgett 
David  F.  Wells 


Cliffe  Hanson 
Lee  E.  Mudgett 


LONGVIEW   KWLK 


780-D  250 
(Construction  permit) 


Twin  City  Broadcasting  Corp. 
Longview 


Arthur  C.  Campbell 


OLYMPIA   KGY 


1210 


KGY  Inc. 
Capitol  Park  Bldg. 
746 


MBS 
Don  Lee 


/Louis  A.  Wasmer 
1  Archie  G.  Taft 

W.  R.  Taft 

W.  R.  Taft 


Evelyn  M.  Krause 
Freda  A.  Tilden 
John  H.  Thatcher 


John  Blair  &  Co. 


PULLMAN   *KWSC 


1220  5,000-LS 
ST-KTW  1,000-N 


State  College  of  Washington 
Pullman 
376-M 


E.  O.  Holland 
Kenneth  E.  Yeend 


Kenneth  E.  Yeend 
H.  V.  Carpenter 


SEATTLE   KEEN 


KIRO 


1370  100 
ST-KRKO 


650 

710-SA 


250 

1,000-SA 


KVL,  Inc. 
Smith  Tower 
Seneca  0700 

Queen  City  Broadcasting  Co. 
Cobb  Bldg. 
Seneca  1500 


CBS 


Arthur  C.  Dailey 
Arthur  C.  Dailey 
Arthur  C.  Dailey 

Louis  K.  Lear 
H.  J.  Quilliam 
Loren  B.  Stone 


Harold  D.  Porter 
Harold  D.  Porter 
A.  C.  Dailey 

Henry  M.  Norton 
J.  A.  Morton 
James  B.  Hatfield 


Hal  E.  Pearce 


E.  Katz 
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mem 


WTAR  is  FIRST  in  ShowmansMp — ^in  Listener  Preference 

WTAR  is  Tidewater  Virginia's  SOLE  network  station  and 
delivers  the  cream  of  NBC  Red  d  Blue  programs. 

WTAR  ALONE  offers  dependable,  satisfactory  radio  re- 
ception throughout  Tidewater  Virginia 

WTAR'S  directional  antenna  gives  power  equivalent  to 
4000  watts  (1,000  watt  rates) 

PROOF  OF  WTAR'S  POPULARITY  is  the  approval  of  both  local  and 
nalionol  adveiiisers — 80%  of  clients  using  the  station  14  years  ago- 
when  WTAB  slarled  broadcasting  in  1923,  are  STILL  on  fee  station. 
Over  95%  renewals  during  1937.  Results  bring  renewals.  Tell  us  your 
product  and  we'll  give  you  data  on  a  similar  or  allied  product  adver- 
tising on  WTAR — how  long  on  station,  type  and  broadcast  results. 


Population  served  *DaY  *Night 

Primary    414.116  336,803 

Secondary   342.000  79,600 

TOTAL   756.116  416.403 

•SOURCE:  Jansky  <S  Bailey  Report,  July,  1937.  Copy  on  request 
YEAR  ■ROUND  MAilKET  for  radio  advertisexs: 
4.6  averoge  persons  per  family — S2,04S  average  family,  buying  power. 
Supported  by  Stabilized  Income  ... 

(Fifth  Naval  District  (Base  and  Yard),  Ship  Yards,  Exporting  and 
Importing,  Resort,  Agriculture  and  Manufacturing). 
WTAR  is  the  ONLY  station  serving  rich,  compact  Tidewater  Virginia 
and  Eastern  North  Carolina  .  .  .  owned  and  operated  by  publishers 
of  Norfolk's  morning  and  evening  newspapers. 


jCompkte  N  BCS« 


VIRGINIA'S  OLDEST  BROADCASTERS 
First  High  Fidelity  Station  —  Operates  Full  Time 


National  Representatives 
EDWARD  PETRy  &  CO. 
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DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATE; 


-Non-Commercial  Station. 

LS — Local  Sunset. 


D — Day.  S — Night.  ST — Shares  Time.  STN — Shares  Time  Night. 
L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization. 

(Data  corrected  to  January  1,  19S8) 


SH — Specified  Hours.         SHN — Specified  Hours  Night. 
CP — Construction  Permit  Issued. 


WASfflNGTON— (Ccmtinued) 


City 


SEATTLE  

(Continued) 


CaU 
Letters 


KJR 


KOL 


Frequency 
in  Kilocycles 


1270 


Power 
in  Watts 

5,000 


5,000-LS 
1,000-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Fisher's  Blend  Station,  Inc. 
Skinner  Bldg. 
Elliott  5890 

Seattle  Broadcasting  Co. 
Northern  Life  Tower 
Main  2312 


Chief  Owner  or  Executire 
Station  Manager 
Network         Commercial  Manager 


NBC-Blue 
Northwest 
Triangle 

MBS 


NBC— O.  W.  Fisher 
Birt  F.  Fisher 
H.  M.  Feltis 

f  Archie  Taft 

\  Louis  Wasmer 
Elmer  D.  Pederson 
Elmer  D.  Pederson 


Program  Director 
Mdsg.  or  Promotion  Mgr 
Chief  Engineer 

W.  W.  Warren 
Chas.  A.  Bailie 
Francis  J.  Brott 


Representati' 

Edw.  Petry  &  C 


Dudley  E.  Williamson  John  Blair  &  Co 
A.  L.  Henderson 


KOMO 


KRSC 


920 


1120 


5,000-LS 
1,000-N 


250 


Fisher's  Blend  Station,  Inc. 
Skinner  Bldg. 
Elliott  5890 

Radio  Sales  Corp. 
819  Fairview  Place 
Elliott  3480 


NBC-Red 
Northwest 
Triangle 

Pacific  N.W. 


O.  W.  Fisher 
Birt  F.  Fisher 
H.  M.  Feltis 

Palmer  K.  Leberman 
Robt.  E.  Priebe 
Romig  C.  Fuller 


W.  W  Warren 
Chas.  A.  Bailie 
Francis  J.  Brott 

Ted  Bell 
Robert  McCaw 
George  Freeman 


Edw.  Petry  &  C 


*KTW 


1220  1,000 
ST-KWSC 


First  Presbyterian  Church 
7th  Ave.  &  Spring  St. 
Main  4177 


First  Presbyterian  Church 
Dr.  M.  A.  Matthews 


Mrs.  C.  R.  Foss 
James  S.  Ross 


KXA 


SPOKANE   KFIO 


760 

L-WJZ 


1120-D 


KFPY 


KGA 


KHQ 


TACOMA   KMC 


KVI 


WALLA  WALLA   KUJ 


WENATCHEE   KPQ 


YAKIMA   KIT 


890 


1470 


590 


1330 


570 


1370 


1500 


1250 


500-LS  American  Radio  Telephone  Co. 

250-N  Bigelow  Bldg. 

Seneca  1000 

100  Spokane  Broadcasting  Corp. 

526  Riverside  Ave. 
Main  3400 

5,000— LS  Symons  Broadcasting  Co. 

1,000-N  Symons  Bldg. 

Main  1218 

5,000  Louis  Wasmer,  Inc. 

Radio  Central  Bldg. 
Main  5383 

5,000-LS  Louis  Wasmer,  Inc. 

1,000-N  Radio  Central  Bldg. 

Main  5383 

1,000  KMO,  Inc. 

914 '  2  Broadway 
Main  4144 

5,000-LS  Puget  Sound  Bcstg.  Co. 

1,000-N  Rust  Bldg. 

Broadway  4211 

100  KUJ,  Inc. 

2nd  &  Rose  Sts. 
1230 

250-LS  Weseoat  Broadcasting  Co. 

100-N  KPQ  Bldg. 

45 

500-LS  Carl  E.  Raymond 

250-N  109M  E.  Yakima  Ave. 

8115 


CBS 
Pacific  N.W. 


NBC-Blue 
Northwest 
Triangle 

NBC-Red 
Northwest 
Triangle 

MBS 
Don  Lee 


CBS 


MBS 
Don  Lee 


MBS 

Don  Lee 


R.  F.  Meggee 
Florence  Wallace 
Florence  Wallace 

Arthur  L.  Smith 
Arthur  L.  Smith 
B.  E.  Woolston 

T.  W.  Symons,  Jr. 
T.  W.  Svmons,  Jr. 
A.  L.  Bright 

NBC — Louis  Wasmer 
Harvey  Wixson 
Harvey  Wixson 

Louis  Wasmer 
Harvey  Wixson 
Harvey  Wixson 

Carl  E.  Haymond 
Carl  E.  Haymond 
Jack  Buchanan 

Mrs.  Vernice  D.  Boulianne 
Mrs.  Vernice  D.  Boulianne 
Edward  J.  Jansen 

H.  E.  Studebaker 
H.  E.  Studebaker 
M.  F.  Jensen 

Rogan  Jones 
Cole  E.  Wylie 
John  Dykeman 

Carl  E.  Haymond 
James  A.  Murphy 
James  A.  Murphy 


Jackson  Latham 

Maurice  M.  McMullen 

Gertrude  Longmeier 

Curtis  T.  Strong 

Ralph  Rogers 
R.  W.  Brazeal 
George  Langford 

Herbert  Wixson 
Herbert  Wixson 
Bert  S.  Cole 

Herbert  Wixson 
Herbert  Wixson 
Bert  S.  Cole 

Larry  Huseby 
Roscoe  Smith 
Joe  Kolesar 


Dorothy  Doernbecher 
James  W.  Wallace 

Richard  Crombie 
Nerval  Armes 
Milton  MacLafferty 

Fred  Pyrdom 


Chestine  E.  Pearson 
James  A.  Murphy 
Harry  B.  Murphy 


Walter  Biddick 
(Pacific  C-oast) 


Edw.  Petry  &  Co 


Edw.  Petry  &  Co 


John  Blair  &  Co. 


Free  &  Peters 


Cox  &  Tanz 
Walter  Biddick 


John  Blair  &  Co. 


John  Blair  &  Co. 


Call 

City  Letters 

BLUEFJELD   WHIS 

CHARLES  rON   WCHS 

CLARESBUKG   WBLK 

FAJBMONT   WMMN 

HUNTINGTON   WSAZ 

PARKERSBURG   WPAR 

WHEELING   WWVA 


Frequency  Power 
in  Kilocycles      in  Watts 


1410 


1370 


890 


1,000-LS 
500-N 


1,000-LS 
500-N 


100 


1,000-LS 
600-N 


WEST  VIRGINIA 


1190 

L-WOAI 


1420 


1,000 


1160  5,000 
STN-WOWO 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Daily  Telegraph  Printing  Co. 
621  Commerce  St. 
2618 

Charleston  Broadcasting  Co. 
1016  Lee  St. 
Capital  28-133 

Exponent  Co. 
Robinson-Grand  Theatre  Bldg. 
3040 

Monongahela  Valley  Bcstg.  Co. 
208  Main  St. 
3100 

WSAZ  Inc. 
929  K  4th  Ave. 
4106 

Ohio  Vallev  Broadcasting  Corp. 
701 ' ;  Market  St. 
2530 

West  Virginia  Broadcasting  Corp. 
Hawley  Bldg. 
Wheeling  5383 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


H-  I.  Shott 

C.  H.  Murphey 

C.  H.J  Murphey 


CBS  John  A.  Kennedy 

W.  Virginia      D.  E.  Kendrick 
E.  B.  Fergiison 


W.  Virginia 


CBS 


CBS 
W.  Virginia 


CBS 


John  A.  Kennedy 
Monte  Myer 
M.  Layman 

George  B.  Storer 
O.  J.  Kelchner 
O.  J.  Kelchner 

W.  C.  McKellar 
W.  C.  McKellar 
John  L.  Henry 

John  A.  Kennedy 
L.  L.  Jaquier 
Abe  Rauch 

George  B.  Storer 
George  W.  Smith 
George  W.  Smith 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

G  .W.  Saunders 
E.  B.  Jarrett 
P.  T.  Flanagan 

Nicholas  Pagljara 
H.  O.  MoUey 
William  Bradley 

Paul  Grose 
Joseph  Herget 
William  Heitzman 


Representativei 

E.  Katz 

Branham  Co. 
Branham  Co. 


Murrell  Poor 
C.  W.  Swiger 
A.  Clyde  Heck 

Fred  Burns 
V.  C.  Bailey 
Glenn  E.  Chase 

George  Gow 

Marion  McDowell 

Wayne  Sanders 

Glenn  G.  Boundy 


John  Blair  &  Co. 


Branham  Co. 


John  Blair  &  Co. 


Page  136  •  1938  Yearbook  Number 


BROADCASTING  •  Broadcast  Advertisir 


ARE  THE  ONLV 
tflDIO  STATIONS  DELIVERING  SEATTLE, 
fRCOmR  AND  WESTERN  WASHINGTON 


V 


Primary  Area 
Secondary  Area 


Komo 

NBC • RED 

5000  UIATTS  L.S. 


COMPLETE  MARKET 
DATA  AVAILABLE 


K  J  R 

NBC«BLUE 

5000  UIATTS 


SEATTLE    •  UJASHINGTDN 

NATIONAL    REPRESENTATIVE  . 

EDWARD   RETRY  &   CO.,  INC. 
NEW  YORK      •      CHICAGO      •      DETROIT      •      SAN  FRANCISCO 
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DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATE 


-Non-Commercial  Station. 

LS — Local  Sunset. 


D—Day.         N— Night.         ST— Shares  Time.        STN— Shares  Time  Night. 
L — Limited  Time  with  Dominant  Station.  SA — Special  Authorization. 

(Data  corrected  to  January  1,  1938) 


SH — Specified  Hours.  SHN — Specified  Hours  Night 
CP — Construction  Permit  Issued. 


WISCONSIN 


Call 

City  Letters 
EAU  CLAIRE   WEAU 

FOND  DU  LAC   KFIZ 

GREEN  BAY   WHBY 

WTAQ 

JANESVILLE   WCLO 

LA  CROSSE   WKBH 

MADISON   *WHA 

WIBA 

MANITOWOC   WOMT 

MILWAUKEE   WEMP 


WISN 


Frequency  Power 
in  Kilocycles       in  Watts 


1050 
L-KFBI 


1420 


1200 


1330 


1200 


1380 


940-D 


1280 


1210 


1310-D 


1120 


1,000 


100 


250-LS 
lOO-N 


1,000 


250-LS 
lOO-N 


1,000 


5,000 


5,000-LS 
1,000-N 


100 


100 


1,000-LS 
250-N 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Central  Broadcasting  Co. 
203  S.  Barstow  St. 
5312 


Reporting  Printing  Co. 
18  W.  First  St. 
356 

WHBY  Inc. 
Bellin  Bldg. 
Adams  1 

WHBY  Inc. 
Bellin  Bldg. 
Adams  1 

Gazette  Printing  Co. 
200  E.  Milwaukee  St. 
2500 

WKBH  Inc. 
Radio  Bldg. 
450 

University  of  Wisconsin 
Radio  Hall 
University  779 


Badger  Bcstg.  Co., 
Ill  King  St. 
Fairchild  8800 


Inc. 


Francis  M.  Kadow 
Radio  Bldg. 
167 

Milwaukee  Broadcasting  Co. 
Empire  Bldg. 
Marquette  7722 

Hearst  Radio  Inc. 
123  W.  Michigan  St. 
Daly  3900 


Network 


Wisconsin 


Wisconsin 


CBS 


Wisconsin 


CBS 


NBC 


Wisconsin 


Wisconsin 


CBS 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

W^  C.  Bridges 
John  J.  Stack 
John  J.  Stack 


A.  H.  Lange 
Lynn  N.  Fairbanks 
Wm.  E.  O'Brien 

Rt.  Rev.  B.  H.  Pennings 
Rev.  James  A.  Wagner 
Val.  E.  Schneider 

Rt.  Rev.  B.  H.  Pennings 
Rev.  James  A.  Wagner 
Val.  E.  Schneider 

Sidney  H.  Bliss 
Sidney  H.  Bliss 
V.  A.  Weber 

Otto  M.  Schlabach 
Otto  M.  Schlabach 
Chas.  F.  Callaway 

U.  of  Wisconsin 
H.  B.  McCarty 


William  T.  Evjue 
W.  E.  Walker 
W.  E.  Walker 

Francis  M.  Kadow 
R.  E.  Shireman 
Everet  Cobb 

Gene  T.  Dyer 
Chas.  J.  Lanphier 
Roy  O.  Pearson 

Hearst  Radio,  Inc. 
G.  W.  Grignon 
R.  N.  Weil 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Jack  Lellman 
Chas.  B.  Persons 

Lucille  Fairbanks 
Fahey  Flynn 
Wendell  S.  Meyers 

Bert  Mulroy 
Val.  E.  Schneider 
Wallace  Stangel 

Bert  Mulroy 
Val.  E.  Schneider 
Wallace  Stangel 

John  Dixon 
George  Gressman 
Chas.  Brannen 

Ralph  O'Connor 
Chas.  F.  Callaway 
Al  Leeman 

H.  B.  McCarty 
H.  A.  Engel 
Glenn  Koehler 

K.  F.  Schmitt 
W.  E.  Walker 
M.  F.  Chapin 

R.  Steinley.  Jr. 
R.  Steinley,  Jr. 
W.  C.  Duben 

Chas.  A.  LaForce 
Glen  D.  Roberts 
Ray  Host 

Neil  Searles 
b.  A.  Weiler 


Representati 

Craig  &  HoUing 

Small  &  Brewer 
Small  &  Brewer 
Small  &  Brewer 
Small  &  Brewer 
Small  &  Brewer 


Small  &  Brewer 


Weston,  Frykma 
Allen 


International 


WTMJ 


620 


5,000-LS 
1,000-N 


The  Journal  Co. 
333  W.  State  St. 
Marquette  6000 


NBC 


Walter  J.  Damm 
D.  B.  Abert 
W.  F.  Dittmann 


Russ  Winnie 
Harry  Eldred 
D.  W.  Gellerup 


Edw.  Retry  &  C 


POYNETTE   WIBU 


1210 


250-LS 
100-N 


Wm.  C.  Forrest 
Poynette 
97R5 


Wisconsin 


Wm.  C.  Forrest 
Wm.  C.  Forrest 
Wm.  C.  Forrest 


Don  Zook 
Wm.  C.  Forrest 
Leonard  Doese 


RACINE   WRJN 


1370 


250-LS  Racine  Broadcasting  Corp. 

100-N  Hotel  Racine 

Jackson  290 


Frank  R.  Starbuck 
H.  J.  Neweomb 
H.  J.  Neweomb 


Richard  Conrad 
Kenneth  Hegard 
F.  Lee  Dechant 


Small  &  Brewer 


SHEBOYGAN   WHBL 


STEVENS  POINT  *WT.BL 


1300  250  Press  Publishing  Co. 

626  Center  Ave. 
1900 

900-D  5,000  State  of  Wisconsin 

(Dept.  of  Agriculture  &  Markets) 
444  Main  St. 
525 


Wisconsin 


C.  E.  Broughton 
Harold  P.  Furstenau 
Harold  P.  Furstenau 

State  Owned 
F.  R.  Calvert 


Mona  J.  Pape 
Herbert  J.  Mayer 
W.  P.  Wichmann 
H.  6.  Brickson' 


Weed  &  Co. 


SUPERIOR   WDSM 


1200  100 
(Construction  permit) 


Fred  A.  Baxter 
Superior 


Fred  A.  Baxter 


WAUSAU . 


WEBC 
WSAU 


1290 
1370 


5,000-LS 
1,000-N 

100 


(See  Duluth.  Minnesotai 


Northern  Bsctg.  Co.,  Inc. 
113  Third  St. 
6521 


W.  E.  Walker 
Wayne  W.  Cribb 
Wayne  W.  Cribb 


Donald  R.  Burt 
Denman  Arnold 
Roland  Richardt 


Small  &  Brewer 


WYOMING 


City 


Call 
Letters 


CASPER   KDFN 


Frequency 
in  Kilocycles 

1440 


Power 
in  Watts 


500 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Donald  Lewis  Hathaway 
First  &  Lennox  Sts. 
407 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


D.  L.  Hathaway 
D.  L.  Hathaway 
D.  L.  Hathaway 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

D.  L.  Hathaway 

F.  Hufsmith 

F.  W.  Wickencamp 


Represents 

Walter  Biddick  C( 
Sears  &  Ayer 
Craig  &  Hollingbe 


ROCK  SPRINGS 


KVRS  1370  250-LS 

100-N 

(Construction  permit) 


Wyoming  Broadcasting  Co. 
Rock  Springs 


R.  R.  West 
Ken  Nielsen 


Ken  Nielsen 


SHERIDAN   KWYO 


1370 


250-LS  Big  Horn  Broadcasting  Co. 

100-N  340  N.  Main  St. 

601 


R.  E.  Carroll 
B.  H.  Middleton 
B.  H.  Middleton 


Herb  Siebert 
Cecil  Taggart 
Eli  Daniels 


Cox  &  Tanz 
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C  ice  your  skirmishers  of  trade  have  planted 
t  -S  market  with  merchandise,  WTMJ  soon 
3  :s  sizzling  the  fuses  of  desire  that  dynamite 
cstomers  from  chair  to  counter.  With  far- 
F  mg  coverage  that  effectively  influences  dis- 


MILWAUKEE  JOURNAL  STATION 

EDWARD  PETRY  &  CO.,  INC.,  Representatives 
New  York,  Detroit,  Chicago,  San  Francisco 

|ROADCASTING  •  Broadcast  Advertising 


tribution  as  well  as  home  deliveries,  WTMJ 
is  the  vehicle  to  take  you  places  in  worth- 
while Wisconsin  this  year.  If  WTMJ  is  not 
now  on  your  schedule  .  .  .  well,  this  might  be 
the  time  when  it  would  be  wise  to  revise! 


WTWJ 
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DIRECTORY  OF  BROADCASTING  STATIONS  OF  THE  UNITED  STATl 


* — Non-Commercial  Station. 

LS — Local  Sunset. 


D — Day  N — Night.         ST — Shares  Time 
L — Limited  Time  with  Dominant  Station. 


STN — Shares  Time  Night. 
SA — Special  Authorization. 

(Territories  and  Possessions) 

(Data  corrected  to  January  1,  1938) 


SH- 


-Specified  Hours.         SHN — Specified  Hours  Nigh : 
CP — Construction  Permit  Issued 


1 


ALASKA 


Call 

City  Letters 
ANCHORAGE   KFQD 

JUNEAU   KINY 

KETCHIKAN   KGBU 


Frequency 
in  Kilocycles 

780-SH 


Power 
in  Watts 


250 


1310 
CP-1430 


900 


100 
CP-250 


500 
CP-1,000 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Anchorage  Radio  Club  Inn 
KFQD 
Black  143 

Edwin  A.  Kraft 
Goldstein  Bldg. 
197 

Alaska  Radio  &  Service  Co.,  Inc. 
KGBU  Bldg. 
311 


Network 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 


R.  E.  McDonald 
R.  E.  McDonald 
R.  E.  McDonald 

Edwin  A.  Kraft 
C.  B.  Arnold 
C.  B.  Arnold 

/James  A.  Britton 
1 R.  W.  Britton 
James  A.  Britton 
R.  W.fBrittonJ 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Kenneth  Laughlin 

Wm.  J.  Wagner 

R.  E.  Barringer 
R.  E.  Barringer 
C.  Fred  Heister 

R.  W.  Britton 
R.  W.  Britton 
James  A.  Britton 


RepresenUi 

Walter  Biddick 
Jos.  H.  McGiU- 


Northwest  Had 


HAWAII 


Call 


Frequency 


Power 


Name  of  Licensee 
Headquarters  Address 


Chief  Owner  or  Executive 
Station  Manager 


Program  Director 
Mdsg.  or  Promotion  Mgr. 


City 

Letters 

in  Kilocycles 

in  Watts 

Telephone  Number 

Network 

Commercial  Manager 

Chief  Engineer 

HILO  

KHBC 

1400 

250 

Honolulu  Broadcasting  Co.  Ltd. 
1283  Kalanianaole  St. 
7877 

CBS 
MBS 

Fred  J.  Hart 
Webley  Edwards 
J.  Howard  Worrall 

Earl  Nielsen 
Eugene  T.  Goldrup 

HONOLULU 

KGMB 

1320 

1,000 

Honolulu  Broadcasting  Co.  Ltd. 
1129  Kapiolani  Blvd. 
2323 

CBS 
MBS 

Fred  J.  Hart 
Webley  Edwards 
J.  Howard  Worra'l 

Leo  Rumsey 
Henry  Putnam 
Eugene  T.  Goldrup 

KGU 

750 
L-WJR 

2,500 

Advertiser  Publishing  Co.  Ltd. 
Advertiser  Square 
2311 

NBC 

Lorrin  P.  Thurstcn 
Marion  A.  Mulrony 
Marion  A.  Mulrony 

Don  Fitzgerald 
Robert  S.  Thurston 
Marion  A.  Mulrony 

Representati 

Conquest  AUiar. 

Conquest  AUiar. 
E.  Katz 


PUERTO  RICO 


Call 

City  Letters 
MAYAGUEZ   WPRA 

PONCE   WPRP 

SAN  JUAN   WKAQ 

WNEL 


Frequency 
in  Kilocycles 

1370-SH 


1420-SH 


1240 


1290 


Name  of  Licensee 
Power  Headquarters  Address 

in  Watts  Telephone  Number 

250-LS  Puerto  Rico  Advertising  Co. 

100-N  26  Del  Rio  St. 

269 

100  Julio  M.  Conesa 

21  Christina  St. 


1,000  Radio  Corp.  of  Puerto  Rico 

P.  R.  Telephone  Bldg. 
2014 

2,500-LS  Juan  Piza 

1,000-N  S.  Brau  59 

107 


Network 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

Andres  Camara 
Ralph  P.  Perry 
Andres  Camara 

Julio  M.  Conesa 


I.  T.  &  T.  Co. 
John  E.  Howell 
Jose  C.  Irizarry 


Program  Director 
Mdsg.  or  Promotion  Mgr 
Chief  Engineer 

Celso  Torres 
Ralph  Perez  Perry 


David  A.  Brown 
David  A.  Brown 
Angel  P.  del  Valle 


Representati' 


BOUND 

TO   GIVE    GREATER  VALUE 

A  NEW  BINDER  has  been  produced,  and  we  have  contracted  for  a  supply, 
which  we  believe  answers  your  filing  and  library  needs.  It  is  neat  and  con- 
venient. It  is  bound  like  a  book — looks  like  a  book  in  every  respect  except 
that  you  can  snap  each  current  issue  for  a  year  into  the  cover  and  remove  it 
at  will.  The  narrow  binding  wire  does  not  cut  or  mutilate  the  copies  in  any 
way. 

The  binder  as  shown,  holds  24  copies  (one  year's  issues)  of  BROADCASTING 
Magazine.  It  is  your  perfect  reference  of  the  year's  business  of  broadcasting. 


PRICE  $2.50 
POSTPAID 

(Your  name  in  gold  25c  extra) 


BROAaCmSTING 


Advertising" 
National  Press  Bldg., 
Washington,  D.  C. 
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'Hawau 

CalU! 


witif  noi  iforu  ? 

65  National  Accounts 
CAN'T  BE  WRONG 


POP.  73.325 


POP.  48,756 


HBC 

HILO 


ABC  Washers 
Albers  Milling  Co. 
Alka  Seltzer 
Anacin 

Associated  Oil  Co. 
Bulova  Watches 
California  Rice 
Carter  Medicine  Co. 
Charis  Corsets 
Chesterfield 
Chevrolet 

Colgate  Dental  Cream 
Crisco 

Dodge  Motors 
Dermetics  Cosmetics 
Dr.  West  Toothbrushes 
Durkees 
Easy  Washers 
Electro- Lux 
Elmo  Cosmetics 
Fteischmann 
Ford  Motor  Co. 


Frigidaire  Refrigerators 

General  Electric 

G.  E.  Refrigerators 

General  Electric  Washers 

General  Mills 

General  Motors 

Gillette 

Glidden  Paint 

Grunow  Refrio erators 

Ivory 

Karo 

Kelvinator 
Kolynos 

Kool  and  Raleigh 
Lucky  Strike 
Max  Factor 
Maxwell  House  Coffee 
National  Carbon  Co. 
Norge  Refrigerators 
Oldsmobile 
Ovaltine 


Oxydol 

Palmolive 

Phiico  Radio 

Pond's 

Post  Bran 

Pro-  Phy-  Lac-Tic 

Prudential  Life 

RCA  Radio 

Royal  Gelatin  Dessert 

Schillings  Co. 

Sherwin  Williams 

Sloan's  Liniment 

Southern  Pacific  R  R  Co. 

Spry 

Standard  Brands 
Standard  Oil 
Stewart  Warner 
Vicks  Chemical  Co. 
Vouge  Foundations 
White  King  Soap 
Wrigleys 
Zenith  Radio 


55  Leading  Island  Advertisers 
ARE  NOT  WRONG 


Aloha  Motors 
American  Drug  Co. 
American  Factors.  Ltd. 
American  Hawaiian  Motors 
Ben  Stoddard.  Ltd. 
Bergstrom  Music  Co. 
Boy  Scouts  of  America,  Hon. 
Casa  Loma,  Ltd. 
Castle  &.  Cook.  Ltd. 
Castner's  Garage,  Ltd. 
China  G  ift  Chest 
Consolidated  Amusement  Co. 
Crfvne  Furniture 
De  Silva  Garage 
Diamond  Bakery 
Fair  Department  Store 
Frank  Cox 

Fred  L.  Waldron.  Ltd. 


Fuji   Junichi  Shoten 
Hawaiian  Brewing  Co. 
Hawaiian  Cane  Products 
Hawaiian  Electric  Co. 
Hawaiian  Sugar  Planters  Assn. 
Hawaii  Chemical  Supply 
Hawaii  Trust  Co. 
Hind  Clarke  Dairy 
Home  Insurance  Co.  of  Hawaii 
Honolulu  Dairymen  Assn. 
Honolulu  Gas  Co. 
Honolulu  Japanese  Hotel  Assn. 
Honolulu  Sewing  School 
Honolulu  Star  Bulletin 
K.  Kawano  Drug  Store 
Liberty  House 
Margaret  L.  Smith 
Mclnerny.  Ltd. 


Mutual  Telephone  Co. 
Pacific  Motors  Co.,  Ltd. 
.Pang  See  &  Co. 
Pan  Pacific  Shoe  Co. 
Radio  Appliance  Co. 
Rapid  Transit  Co. 
Service  Cold  Storage 
Sewing  Teacher's  School 
Standard  Trading  Co. 
Thayer  Piano  Co. 
The  Cherry  Co. 
The  Electric  Center 
The  Japanese  Bazaar 
Universal  Motor  Co. 
Van  Cleve 

Von  Hamm-Young  Co. 
Walsh  Shops 
W.  A.  Ramsey.  Ltd. 
Wahiawa  Motors 


The  foregoing  firms  are  the  LARGE  ST  LOCAL  Hawai  ian  Advertisers — They  are  in  a  position 
to  check   RESULTS— Thats  why  they  chose   KGMB  &.  KHBC. 


KH  BC 


H  I  L  O  ,  H  AW Al  I 


KGMB  U<yn&LuU  and  KHBC.-fiila  a/tc  ^awaLian  0ri4.iLai6.  fo^  C.B.S  tfW  M.B,S. 
THE  HAWAIIAN  BROADCASTING  SYSTEM  ADVERTISING  DOES  NOT  COST- IT  PAYS 


KG  M  B 


HONOLULU,  OAHU 


Fop  more  details,  consult 
THE   HAWAIIAN   BROADCASTING  SYSTEM 
Hotel  Californian,  San  Francisco 
CONQUEST   ALLIANCE  CO. 
NEW   YORK:  515  Madison  Ave.  CHICAGO:  228  N.   LaSalle  St. 

C.    P.  MacGREGOR 


729  So.  Western  Ave. 


Hollywood 


i 
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ALBERTA 


City 

CALGARY. . . 


Call 
Letters 


CFAG 


CFCN 


Frequency 
in  Kilocycles 

930 


1030 


Power 
in  Watts 

1,000 


10,000 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

South  Western  Publishers  Ltd. 
Southam  Bldg. 
Renfrew  1036 

Voice  of  the  Prairies  Ltd. 
Toronto  General  Trusts  Bldg. 
M-1161 


Network 


CBC 
Foothills 


Chief  Owner  or  ExecutiTe 
Station  Manager 
Commercial  Manager 

H.  R.  Carson 
Gordon  S.  Henry 
Ian  McDonald 

H.  G.  Love 
H.  G.  Love 
E.  H.  McGuire 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

T.  W.  Tweed 
Fred  McDowell 
Rudolph  Erickson 


Chas.  Nyall 

P.  B.  McCaflery 


Representatine 

All-Canada 


Jos.  H.  McGillvra 


CJCJ 


690 


100 


Albertan  Publishers  Ltd. 
Cal  gars' 
Main  5858 


CBC 


Gordon  Bell 


EDMONTON   CFRN 


960 


100  Sunwapta  Broadcasting  Co.  Ltd. 

C.  P.  R.  Bldg. 
2-3561 


G.  R.  A.  Rice 

G.  R.  A.  Rice 

H.  F.  Nielsen 


S.  S.  Lancaster 
G.  Williamson 
F.  G.  Makepeace 


Jos.  H.  McGillvra 
All-Canada 


CJCA 


*CKUA 


730 


580 


1,000  Northwestern  Publishers  Ltd. 

Birks  Bldg. 

2-  6131 

500  University  of  Alberta 

Campus 

3-  2233 


CBC 
Foothills 


CBC 


Edmonton  Journal 
Frank  H.  Elphicke 
William  T.  Cranston 

U.  of  Alberta 
Donald  Cameron 


Norman  Botterill 
Frank  Johnson 
Hastings  McMahon 

Sheila  Marryat 
Vf.  E.  Cornish 


All-Canada 
Weed  &  Co. 


GRANDE  PRAIRIE.  .  CFGP 


LETHBRIDGE   CJOC 


1200 


100  Northern  Broadcasting  Corp.  Ltd. 

Grand  Prairie 
153 

100  Lethbridge  Broadcasting  Ltd. 

Marquis  Hotel  Bldg. 
3-872 


Foothills 


CBC 
Foothills 


C.  L.  Berry 
H.  W.  Brooker 
H.  W.  Brooker 

J.  G.  Hutchings 

G.  Gaetz 

A.  H.  NichoU 


Paul  Guy 

H.  W.  Brooker 

George  Sinclair 

R.  Buss 
R.  Reagh 


-All-Canada 


Weed  &  Co. 
Ail-Canada 


BRITISH  COLUMBIA 


Call 

City  Letters 
CHILUWACK   CHWK 

KAMLOOPS   CFJC 

KELOWNA   CKOV 

PRINCE  RUPERT   .  .  CFPR 

TRAIL   CJAT 

V.ANCOUVER   CBR 

CJOR 

CKCD 


Frequency 
in  Kilocycles 


780 


880 


630 


580 


910 


1100 


600 


1010 


Power 
in  Watts 


100 


1,000 


100 


50 


1,000 


5,000 


500 


100 


Name  of  Licensee 
Headquarters  .\ddress 

Telephone  Number  Network 

Chilliwack  Broadcasting  Co.  Ltd.  CBC 
Chilliwack 
6106 

Kamloops  Sentinel  Ltd.  CBC 
209  Victoria  St. 
1000 

Okanagan  Broadcasters  Ltd.  CBC 
Mill  Ave. 
200 

Felix  E.  Batt   

336  Second  Ave. 
863 

Kootenay  Broadcasting  Co.  Ltd.  CBC 
Victoria  St. 
73 

Canadian  Broadcasting  Corp.  CBC 
C.  N.  R.  Hotel 
Trinity  2511 

George  C.  Chandler   

846  Howe  St. 
Trinity  5321 

Vancouver  Daily  Province   

198  Hasting  St.  W. 
Seymour  2750 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

C.  Casey  Wells 
C.  Casey  Wells 

C.  Casey  Wells 

R.  E.  White 

D.  Homersham 
D.  Homersham 

J.  W.  B.  Brown 


F.  E.  Batt 

C.  H.  Insulander 

C.  H.  Insulander 

B.  A.  Stimmel 
T.  G.  Robinson 
W.  W.  Baggs 

CBC — Gladstone  Murray 
J.  R.  Radford 
E.  A.  Weir 

George  Clarke  Chandler 
George  Clarke  Chandler 

D.  E.  Laws 

Daily  Province 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Ronald  G.  Wells 
C.  Casey  Wells 
Jack  Pilling 


Bepresentativej  j 


R.  Desmond 
L.  Irwine 


J.  R.  Stevens 
J.  R.  Stevens 
C.  H.  Insulander 

C.  R.  Smith 
W.  W.  Baggs 
E.  C.  Connor 


R.  G.  Wilmot 
R.  E.  Ford 
W.  B.  Smith 


All-Canada 


Weed  &  Co. 
All-Canada 


CBC 


Jos.  H.  McGillvra 


*CKFC 


CKMO 


CKWX 


VICTORIA   CFCT 


1010 


1450 


100 


100 


500 


LTnited  Church  of  Canada 
Hemlock  &  12th  .Ave. 
Trinity  3338 

British  Columbia  Bcstg.  System 
812  Robson  St. 
Seymour  8778 

Western  Bcstg.  Co.  Ltd. 
Hotel  Georgia 
Seymour  2288 

Victoria  Broadcasting  Assn. 
Central  Bldg. 
Garden  2014 


R.  J.  Sprott 
H.  M.  Cooke 
H.  M.  Cooke 

Arthur  Holstead 
Arthur  Holstead 
Reg.  M.  Dagg 

Geo.  Deaville 
Geo.  Deavnlle 
Lee  Holberg 


Alan  Thompson 
H.  M.  Cooke 
Ernest  Ruzicka 

Fred  C.  Bass 

Reg.  M.  Dagg 

E.  Ross  Maclntyre 

Clarence  Carville 
Don  Home 


Weed  &  Co. 


Jos.  H.  McGilhTa 
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Son-Commercial  Stations 


D—Day. 


N— Night. 


(Data  corrected  to  January  1,  193S) 


MANITOBA 


City 
«n)ON .  . 


Call 
Letters 


CKX 


FLOX   CFAR 


NIPEG . 


CJGX 
CJRC 


CKY 


City 
DERICTON 

"iCTON  


Call 
Letters 


CFXB 


CKCW 


iJT  JOHN   CHSJ 


Frequency 
in  Kilocycles 

1120 


1370 


1390 
630 


910 


Frequency 
in  Kilocycles 


1370 


1120 


Power 
in  Watts 


1,000 


100 


1,000-D 
500-N 


15,000 


Power 
in  Watts 


1,000-D 
500-N 


100 


100 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Manitoba  Telephone  System 
Rosser  Ave. 
4532 

Artie  Radio  Corp. 
120  Main  St. 
290 

(See  Yorkton,  Sask.) 

James  Richardson  &  Sons,  Ltd. 
Roval  Alexandra  Hotel 
92-266 

Manitoba  Telephone  System 
Manitoba  Telephone  Bldg. 
92-191 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 

CBC  Man  Telephone  System 

William  F.  Seller 
John  Craig 

  George  W.  Bridgeman 

J.  M.  Bridgeman 
J.  R.  Cousineau 


CBC  J.  Richardson  &  Sons  Ltd. 

Prairie         H.  R.  McLaughlin 

J.  L.  C.  MacPherson 

CBC  Man.  Telephone  System 

W.  H.  Backhouse 
G.  F.  Herbert 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 


NEW  BRUNSWICK 


Name  of  Licensee 
Headquarters  .\ddress 
Telephone  Number 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


Jas. 


S.  Neill  &  Sons  Ltd. 
Fredericton 
209 


Moncton  Broadcasting  Co.  Ltd. 
Knights  of  Pythias  Bldg. 
1302 

New  Brunswick  Brcstg.  Co.  Ltd. 
Admiral  Beattv  Hotel 
3-2307 


CBC 


CBC 


CBC 


J.  Stewart  Neill 
J.  Stewart  Neill 
J.  Stewart  Neill 

J.  L.  Black 
Fred  Lynds 
Fred  Lynds 

H.  P.  Robinson 
L.  W.  Bewick 
George  Cromwell 


C.  E.  R.  Collins 


Harold  Green 
George  Titus 
H.  R.  McLaughlin 

R.  H.  Roberts 
G.  F.  Herbert 
G.  H.  Mills 


Representatives 

.'^U-Canada 
Weed  &  Co. 


All-Canada 


All-Canada 


All-Canada 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

C.  G.  Stillwell 
J.  Stewart  Neill 
Thos.  B.  Young 

Earl  McCarron 
Fred  Lynds 
A.  J.  White 

deB.  Holly 
L.  W.  Bewick 
J.  G.  Bishop 


Representatives 
Jos.  H.  McGillvra 


Jos.  H.  McGiUvra 


Jos.  H.  McGillvra 


NOVA  SCOTIA 


City 


Call 
Letters 


JFAX   CHNS 


dNEY   CJCB 


LFVILLE  *CKIC 


ItMOUTH   CJLS 


Frequency 
in  Kilocycles 

930 


1310 


Power 
in  Watts 


1,000 


1,000 


50 


100 


Name  of  Licensee 
Headquarters  .4ddress 
Telephone  Number 

Maritime  Broadcasting  Co.  Ltd. 
Lord  Nelson  Hotel 
Bishop  8318 

Eastern  Broadcasters  Ltd. 
Radio  Bldg. 
209 

Acadia  University 
Wolfville 
270 

Laurie  L.  Smith 
Grand  Hotel 
500 


Network 

CBC 


CBC 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

Andrew  W.  Robb 
Wm.  Coates  Borrett 
John  Redmond 

N.  Nathanson 
N.  Nathanson 
N.  Nathanson 

Acadia  University 
Roy  T.  Steeves 


Laurie  L.  Smith 
Laurie  L.  Smith 
Laurie  L.  Smith 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Lionel  Shatford 
Fletcher  Coates 
A.  W.  Greig 

R.  H.  Wright 

C.  Nunn 

F.  G.  O'Brien 

Frances  M.  Patterson 

Roy  f.  Steeves 


Laurie  L.  Smith 


Representatives 
Jos.  H.  McGillvra 

Jos.  H.  McGiUvra 
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* — Son-Commercial  Stations. 


D — Day. 


N — Xight. 


(Data  corrected  to  January  1,  1938) 


ONTARIO 


CaU 

CSty  Letters 
BBANTFORD   CKPC 

CHATHAM   CFCO 

COBALT  *CKMC 

FOBT  Wn^LLAM-  CKPR 
PORT  ARTHUR 

HAMILTON   CHML 

CKOC 

KINGSTON   CFRC 

KHIKLAND  LAKE .  .  .  C JKL 
KITCHENEK   CKCR 

LONDON   CFPL 

NORTH  BAY   CFCH 

OTTAWA   CBO 

CKCO 

OWEN  SOUND  

PRESCOTT   CFLC 

ST.  CATHARINES ..  .  CKTB 
SAUXT  STE.  MARIE.  CJIC 


STRATFORD . 


SUTJBURY. 


CJCS 


CKSO 


TIMMINS   CKGB 


TORONTO   CBL 


ORGY 


CFRB 


CKCL 


WTNDSOR   CBW 


CKLW 


WINGHAM   CKNX 


Frequency 
in  Kilocycles 

930 


630 


Power 
in  Watts 


100 


1210 


730 


1010 


1120 


1510 


1310 


1510 


730 


930 


880 


1010 


50 


100 


1,000-D 

500-X 


100 


100 


100 


1,000 


100 


1370  100 
(Construction  permit) 


930 


1200 


1210 


780 


1420 


840 


960 


580 


600 


1030 


1200 


100 


100 


100 


500 


1.000 


100 


50,000 


100 


10.000 


100 


1,000-D 
500-X 


5,000 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Telephone  City  Broadcast  Ltd. 
Arcade  Bldg. 
625 

John  Beardall 
Wm.  Pitt  Hotel 
2626 

R.  L.  MacAdam 
Cobalt 


Dougall  Motor  Car  Co.  Ltd. 
Radio  Hall 
South  315 

Maple  Leaf  Radio  Co.  Ltd. 
Pigott  Bldg. 
7-1539 

Wentworth  Radio  Bcstg.  Co.  Ltd. 
Wentworth  Bldg. 
2-4661 

Queen's  University 
Whig-Standard  Bldg. 
616 

Northern  Broadcasting  Co.  Ltd. 
R.  &  E.  Bldg. 
27 

K.  &  W.  Broadcasting  Co. 
Waterloo  Trust  Bldg. 
4360 


London  Free  Press  Printing  Co.  Ltd. 
Richmond  St. 
Metcalfe  5200 

Northern  Broadcasting  Co.  Ltd. 
North  Bav 
374 

Canadian  Broadcasting  Corp. 
Chateau  Laurier  Hotel 
2-1151 

Dr.  G.  M.  Geldert 
272  Somerset  St.  W. 
2-3611 

Howard  Fleming 
869  Second  Ave.  E. 
113 

Radio  Assn.  of  Preseott 
307  George  St. 
302 

Silver  Spire  Bcstg.  Station  Ltd. 
Well  and  House 
3900 

J.  C.  Whitby  &  J.  G.  Hyland 
Sault  Ste.  Marie 
360 

Central  Broadcasting  Co. 
Windsor  Hotel 
1675 

Sudburv  Star  Ltd. 
21  Elgin  St. 
280 

Northern  Broadcasting  Co.  Ltd. 
Timmins 
500 

Canadian  Broadcasting  Corp. 
805  Davenport  Rd. 


Canadian  Broadcasting  Corp. 
805  Davenport  Road 
Lakeside  2817 

Rogers  Radio  Bcstg.  Co.  Ltd. 
37  Bloor  St.  W. 
Midway  3515 

Dominion  Battery  Co.  Ltd. 
444  University  Ave. 
Adelaide  1014 

Canadian  Broadcasting  Corp. 
Prince  Edward  Hotel 
4-4282 

Western  Ontario  Bcstg.  Co.  Ltd. 
Guaranty  Trust  Bldg. 
4-1155 

Wingham  Radio  Club 
Wingham 
158-W 


Chief  Owner  or  Executive 
Station  Manager 
Network         Commercial  Manager 


CBC 


CBC 


CBC 


CBC 


CBC 


CBC 


CBC 


CBC 


CBC 


CBC 


NBC 
CBC 


CBC 


CBC 


CBC 


CBC 
NBC 


CBC 
NBC 


CBS 


CBC 


CBC 


CBC 
MBS 


J.  D.  Buchanan 
J.  D.  Buchanan 
J.  D.  Buchanan 

John  Beardall 
John  Beardall 
Peter  A.  Kirkey 

R.  L.  MacAdam 


H.  F.  Dougall 
H.  F.  Dougall 
Ralph  H.  Parker 

A.  C.  Hardy 
Kenneth  D.  Soble 
Kenneth  D.  Soble 

James  Midgley 
Gordon  Anderson 


Queen's  University 
■James  Annand 
James  Annand 


W.  C.  Mitchell 
I  G.  Liddle 
W.  C-  Mitchell 
G.  Liddle 

Walter  J.  Blackburn 
Philip  H.  Morris 
Philip  H.  Morris 

R.  H.  Thomson 
Tom  Darling 
Victor  E.  Brooks 

CBC— Gladstone  Murray 
Walter  Anderson 
E.  A.  Weir 

Dr.  G.  M.  Geldert 

A.  W.  Ryan 

Dr.  G.  M.  Geldert 

Howard  Fleming 


Program  Director 
.Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

Hugh  Bremner 
Hugh  Bremner 
Hugh  Clarke 

Ross  Wright 
Peter  A.  Kirkey 
Gordon  Brooks 


Ralph  H.  Parker 
I.  Jones 
Tom  Ross 

Gordon  W.  McClain 
L.  C.  Brintnell 
Clarence  R.  Snelgro%'e 


Charles  Plumb 


E.  T.  SandeU 
Pauline  Smyth 


J.  G.  Hvland 
J.  G.  Hvland 
J.  G.  Hyland 

Frank  M.  Squires 
F.  M.  Squires 
F.  M.  Squires 

W.  E.  Mason 
John  D.  Kemp 
John  D.  Kemp 

R.  H.  Thomson 
Wm.  Wren 
Gordon  Archibald 

CBC — Gladstone  Murray 
Peter  Avlen 
E.  A.  Weir 

CBC — Gladstone  Murray 
Peter  .\ylen 
E.  A.  Weir 

E.  S.  Rogers 
Harry  Sedgwick 
E.  L.  Moore 

Henry  S.  Gooderham 


CBC — Gladstone  Murray 
J.  T.  Carlyle 
E.  A.  Weir 

Frank  Ryan 
J.  E.  Campeau 
L.  J.  DuMahaut 

W.  T.  Cruickshank 
W.  T.  Cruickshank 
B.  Howard  Bedford 


Representatives 

All-Canada 
Associated 


.\I1-Canada 
-Associated 


I 


Harold  Stewart 


Phil  Clayton 
G.  Liddle 
Ion  Hartman 


Philip  H.  Morris 

Lloyd' J.'  Yorke 

Bruce  McLeod 
Jack  Cooke 
Allan  K.  Taylor 

Tedd  Briggs 

R.  K.  Anderson 

Lawrence  Moss 
E.  V.  O'Meara 
I.  R.  Henderson 


Leslie  Horton 


J.  B.  Mitchell 

W.  ii.' Allen  "  " 

J.  C.  Whitbv 
J.  G.  Hyland 
S.  C.  Cusack 

Alex.  L.  Smith 
F.  M.  Squires 
W.  J.  Stauffer 

Wilf  J.  Woodill 

Leonard  C.  Parkes 

Perry  Seaborn 
Jack  Cooke 
Ed.  Ryan 


W.  A.  Nichols 

W.  C.  Littie 
Roy  Locksley 
Henrv  Parker 


S.  J.  Garrod 

Stephen  Douglas 
Val  Clare 
W.  J.  Carter 

B.  Howard  Bedford 
Harrv  J.  Boyle 
W.  T.  Cruickshank 


All-Canada 


Dominion 


Northern 


CBC 


Jos.  H.  McGiUvTa 


All-Canada 


Jos.  H.  McGillvra 


Northern 


CBC 


CBC 


CBC 


Jos.  H.  McGillvra 


Jos.  H.  McGillvra  i 
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• — Non-Commereial  Stations.  D — Day.  N— Night. 
(Data  corrected  to  Jantuiry  1,  193S) 


Call 

City  Letters 
ARLOTTETOWN  .  CFCY 

CHCK 

HMESSroE   CHGS 


Frequency  Power 
in  Kilocycles       in  Watts 


630 


1310 


1450 


1,000 


50 


50 


City 
ICOUTIMI. 


IX. 


Call 
Letters 


CRCS 


CKCH 


Frequency  Power 
in  Kilocycles      in  Watts 


JNTREAL   CBF 


CBM 


CFCF 
CHLP' 
CKAC 

fW  CARLISLE   CHNC 

i-EBEC   CHRC 

CKCV 
CRCK 

WIOUSKI   CJBR 

£RBROOKE   CHLT 

^REE  RIVERS   CHLN 


1120 


1210 


910 


1050 


600 


1120 


730 


960 


580 


1310 


950 


1030 


1210 


1420 


100 


100 


50,000 


5,000 


500 


100 


5,000 


1,000 


100 


100 


1,000 


1,000 


100 


100 


City 
i»OSE  JAW  . 


iNCE  ALBERT 


Call 
Letters 


CHAR 


CKBI 


Frequency  Power 
in  Kilocycles       in  Watts 


tolNA   C  JRM 

CKCK 

SKATOON    CFQC 

(RKTON   CJGX 

LAVIK   C  JCU 


1200 
1210 

540 
1010 
840 
1390 

1210 


100 
100 

1,000 
1,000 
1,000 
100 

50 


PRINCE  EDWARD  ISLAND 

Name  of  Licensee  Chief  Owner  or  Executire 

Headquarters  Address  Station  Manager 

Telephone  Number  Network         Commercial  Manager 

Island  Radio  Bcstg.  Co.  Ltd.  CBC           K.  S.  Rogers 

Brace  Block,  Queen  St.  K.  S.  Rogers 

741  L.  A.  MacDonald 

J.  A.  Gesner    J.  A.  Gesner 

Charlottetown   

R.  T.  Holman  Ltd.  CBC           H.  T.  Holman 

Summerside   

134   


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

L.  A.  MacDonald 
K.  S.  Rogers 
John  Q.  Adams 


Representatives 

Jos.  H.  McGiUvra 


QUEBEC 


Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Canadian  Broadcasting  Corp. 
Chicoutimi 
Saguenay  155 

CKCH  Hull  Bcstg.  Co. 
85  Champlain  Ave. 
2-1701 

Canadian  Broadcasting  Corp. 
1231  St.  Catherine  St.  W. 
Marquette  5211 

Canadian  Broadcasting  Corp. 
1231  St.  Catherine  St.  W. 
Marquette  5211 

Canadian  Marconi  Co.  Ltd. 
1231  St.  Catherine  St.  W. 
Marquette  7086 


Network 

CBC 


CBC 


CBC 
NBC 


CBC 
NBC 


NBC 


La  Patrie  Publishing  Co., 
Sun  Life  Bldg. 
Plateau  5225 


Ltd. 


CBS 


CBC 


CBC 


CBC 
NBC 


CBC 


Dept.  of  Mines  &  Resources 
Ottawa,  Ont. 


BROADCASTING  •  Broadcast  Advertising 


Chief  Owner  or  Executire 
Station  Manager 
Commercial  Manager 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 


CBC— Gladstone  Murray   

Vilmond  Fortin   

  J.  E.  Roberts 

J.  Pharand  Alexandre  Dupont 

Alexandre  Dupont   

Paul  Cormier  J.  L.  Champagne 

CBC— Gladstone  Murray       J.  M.  Beaudet 

John  C.  Stadler   

J.  A.  Dupont  Gordon  W.  Olive 

CBC  J.  M.  Beaudet 

John  C.  Stadler   

J.  A.  Dupont  W.  A.  Reid 

A.  H.  Ginman  .Tames  A.  Shaw 

V.  F.  Nielsen  Ernest  H.  Smith 

V.  F.  Nielsen  Kenneth  R.  Paul 


La  Patrie 
Marcel  Lefebvre 
Marcel  Lefebvre 


La  Presse  Publishing  Co. 
980  St.  Catherine  St.  W. 
Lancaster  5125 

Gaspesian  Radio  Bcstg.  Co. 
New  Carlisle 
38 

CHRC  Ltd. 
Victoria  Hotel 
2-8178 

CKCV  Ltd. 
142  St.  John  St. 
2-1585 

Canadian  Broadcasting  Corp. 
Chateau  Frontenac 
5658 

Lower  St.  Lawrence  Power  Co. 
Rimousld 
119 

La  Tribune  Ltd. 
Sherbrooke 
971 

Le  Nouvelliste  Ltd. 
Chateau  de  Blois 
3000 


SASKATCHEWAN 

Name  of  Licensee 
Headquarters  Address 
Telephone  Number  Network 

CHAB,  Ltd.  CBC 
Grant  Hall  Hotel 
2377 

Prince  Albert  Radio  Club  CBC 
Sanderson  Block 
3133 

James  Richardson  &  Sons  Ltd.  CBC 
Saskatchewan  Life  Bldg.  Prairie 
8424 

Leader-Post  Ltd.  CBC 
Leader-Post  Bldg. 
8525 

A.  A.  Murphv  &  Sons  Ltd.  CBC 
216  First  Ave.  N. 
7282 

James  Richardson  &  Sons  Ltd.  CBC 
Royal  Alexandra  Hotel,  Winnipeg,  Prairie 
Man. 
Winnipeg  92-266 

NORTHWEST  TERRITORY 


P.  R.  Du  Tremblay 
Phil  Lalonde 
Phil  Lalonde 

Gaspesian  Radio  Bcstg.  Co. 
Charles  Houde 
Charles  Houde 


Emile  Fontaine 
J.  N.  Thivierge 
J.  N.  Thivierge 

Jules  Brillant 
Paul  Lepage 
Paul  Lepage 

Gladstone  Murray 
A.  H.  Houde 
A.  H.  Houde 

J.  A.  Brilliant 
G.  A.  Lovoie 
Francis  Laroche 

.Jacob  Nicol 
Marcel  Provost 
Marcel  Provost 

Emil  Jean 
Yvan  de  Seve 
Yvan  de  Seve 


Chief  Owner  or  Executive 
Station  Manager 
Commercial  Manager 

.\.  E.  Jacobson 
H.  C.  Buchanan 
E.  W.  Glover 
'L.  E.  MofTat 
1  R.  E.  Price 
R.  E.  Price 
R.  E.  Price 
James  Richardson 
Fred  V.  Scanlon 
Bruce  Pirie 
Victor  Sifton 
M.  V.  Chestnut 
A.  J.  Balfour 
A.  \.  Murphy 
A.  A.  Murphy 
Vernon  Dallin 
James  Richardson 
H.  R.  McLaughlin 
J.  L.  C.  MacPherson 


F.  F.  Tambling 

Yves  Bourassa 
Louis  Morriset 
Leonard  Spencer 

Viateur  Bernard 
Yvos  Theriault 
McGough-Doiron 

Gaston  Voyer 
J.  A.  Hardy 
Oscar  Marcoux 

Jean  Nel 

Charles  Frenette 


Chas.  Frenette 

P.  E.  Corbeil 
G.  A.  Lavoie 
Ray  Laine 

Marcel  Provost 
Marcel  Provost 
C.  Charlebois 

Yvan  de  Seve 
Joe  Sparton 
Leon  Trepanier 


Program  Director 
Mdsg.  or  Promotion  Mgr. 
Chief  Engineer 

L.  k.  Bourgeois 
L.  A.  Bourgeois 
A. E.  Jacobson 
W.  R.  Hart 
Gerald  Brest 
L.  E.  MofTat 

Don  Wright 

A.  W.  Hooper 
W.  A.  Speers 
E.  Stock 
E.  A.  Strong 
Vernon  Dallin 
Cy  Cairns 
Stan  Clifton 
Harold  Green 
George  Titus 
Sam  Haggerty 


Representatives 

CBC 

Dominion 

CBC 

CBC 

Weed  &  Co. 


Jos.  H.  McGiUvra 


Jos.  H.  McGiUvra 


Jos.  H.  McGiUvra 


Associated 


CBC 


Dominion 


Representatives 

All-Canada 
Associated 


All-Canada 


All-Canada 


Weed  &  Co. 
All-Canada 


Jos.  H.  McGillvTa 
All-Canada 
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'^Indicates  company  is  engaged  in  newspaper  representation  and  also  represents  stations 


NAME  OF  COMPANY 

CITY 

ADDRESS 

TELEPHONE  NO. 

MANAGER 

All-Canada  Radio  Facilities  Ltd. 

Calgary,  Alberta 

Winnipeg,  Manitoba 

Toronto,  Ontario 
Montreal,  Quebec 
Vancouver,  British  Columbia 

Southam  Bldg. 

Manitoba  Govt.  Telephone  Bldg. 

80  Richmond  St.  W. 
Dominion  Square  Bldg. 
541  W.  Georgia  St. 

R-2021 

/ 92-481 
192-191 

Elgin  9279 

Lancaster  6400 

/H.  R.  Carson 
\F.  W.  Cannon 
/Dawson  Richardson 
\P.H.  Gayner 

G.  F.  Herbert 

Burt  Hall 

John  E.  Baldwin 

Associated  Broadcast  Adv.  Co. 

(Sales  office  for  WFAS,  White  Plains,  N.  Y.) 

New  York  City 

152  W.  42nd  St. 

Wisconsin  7-2299 

Irving  T.  Porter 

Associated  Broadcasting  Co.,  Ltd. 

Toronto,  Ont.,  Canada 
Montreal,  Que.,  Canada 

Hermant  Bldg. 
Crescent  Bldg. 

Elgin  3345 
Belair  3325 

E.  A.  Byworth,  President 
M.  Maxwell,  Vice-Presidei 

Bamberger  Broadcasting  Service  Inc.,  (WOR) 

Chicago,  111. 
Boston,  Mass. 
San  Francisco,  Cal. 

Tribune  Tower 
80  Federal  St. 
Russ  Bldg. 

Superior  5110 
Liberty  0437 
Douglas  1294 

R.  J.  Barrett,  Jr. 
Paul  A.  Belaire 
Edward  S.  Townsend 

Bertha  Bannan 

Boston,  Mass. 

80  Boylston  St. 

Hancock  6178 

Bertha  Bannan 

Walter  Biddick  Co. 

Los  Angeles,  Cal. 

San  Francisco,  Cal. 
Seattle,  Wash. 

Chamber  of  Commerce  Bldg. 

Russ  Bldg. 
Exchange  Bldg. 

Richmond  6184 

Sutter  5415 
Main  6440 

/Walter  Biddick 
i  James  C.  McCormick,  Jr. 
Walter  Monroe,  Jr. 
John  Kiewel 

John  Blair  &  Co. 

Chicago,  111. 
New  York  City 
Detroit,  Mich. 
Los  Angeles,  Cal. 
San  Francisco,  Cal. 
Seattle,  Wash. 

520  N.  Michigan  Ave. 
341  Madison  Ave. 
New  Center  Bldg. 
Chamber  of  Commerce  Bldg. 
Russ  Bldg. 

1411  Fourth  Avenue  Bldg. 

Prospect  8660 
Murray  Hill  9-6084 
Madison  7889 
Prospect  3584 
Douglas  3188 
Seneca  2377 

John  Blair 

George  W.  Boiling 

R.  H.  Boiling 

Carleton  Coveny 

Lindsey  Spight 

Richard  G.  McBroora  ' 

*The  Branham  Co. 

Chicago,  111. 
New  York  City 
Detroit,  Mich. 
St.  Louis,  Mo. 
Kansas  City,  Mo. 
Atlanta,  Ga. 
Dallas,  Tex. 
San  Francisco,  Cal. 
Los  Angeles,  Cal. 
Seattle,  Wash. 
Portland,  Ore. 

360  N.  Michigan  Ave. 
420  Lexington  Ave. 
General  Motors  Bldg. 
Arcade  Bldg. 

National  Fidelity  Life  Bldg. 
Rhodes-Haverty  Bldg. 
Mercantile  Bldg. 
235  Montgomery  St. 
1151  S.  Broadway 
1004  Second  Ave. 
920  S.  W.  Sixth  Ave. 

Central  5726 
Mohawk  4-2430 
Madison  8893 
Chestnut  6192 
Harrison  1023 
Walnut  4851 
2-8569 

Garfield  6740 
Prospect  3471 
Seneca  4480 
Atwater,  2414 

John  Petrie 
J.  H.  Connolly 
E.  R.  Bornman 
W.  F.  Patzlaff  1 
Geo.  F.  Dillon  i 
J.  B.  Keough 
•     A.  J.  Putman 
Austin  B.  Fenger 
Geo.  D.  Close 

Arthur  G.  Neitz  1 
G.  A.  Wellington  i 

*Thomas  W.  Briggs  Co. 

i.VJLC 111 ^1X19^    X  dill* 

Oolunfil)ia  I^utual  Tower 

6-4739 

Sernard  L.  Cohn  i 

Broadcasting  Abroad,  Ltd. 

(Foreign  Station  Representation) 

New  York  City 

119  W.  57th  St. 

Circle  7-4161 

Henry  G.  Hobert 

Howard  C.  Brown 

(3XY,  Melbourne,  Australia) 

How&rd  C  Brown 

•Bryant-Griffih  &  Brunson,  Inc. 

New  York  City 
Cnicafeo,  ill. 
Detroit,  Mich. 
Boston,  Mass. 
Atlanta,  Ga. 

9  E.  41st  St. 
360  N.  Michigan  Ave. 
General  Motors  Bldg. 
201  Devonshire  St. 
Walton,  Bldg. 

Murray  Hill  2-2174 
Andover  1040 
Madison  3534 
Liberty  4259 
Walnut  1231 

Harry  C.  Griffith 
Fred  F.  Parsons 
Harry  W.  Pollard 
Joseph  Walsh 
B.  Frank  Cook 

Charles  C.  Caley  (WDZ,  Tuscola,  111.) 

Peoria,  111. 

Alliance  Life  Bldg. 

7133 

Charles  C.  Caley 

*Capper  Publications 

New  York  City 
Detroit,  Mich. 
Chicago,  111. 
San  Francisco,  Cal. 

420  Lexington  Ave. 
General  Motors  Bldg. 
180  N.  Michigan  Ave. 
1207  Russ  Bldg. 

Mohawk  4-3280 
Madison  2125 
Central  5977 
Douglas  5220 

Philip  Zack 

Frank  X.  Gaughen 

H.  M.  Breneisa 

W.  B.  Flowers  ' 

ConQUGSt  ^lli^ncG  Co.t  Inc- 

(Foreign  Station  Representation) 

Broadcast  Enterprizes,  Ltd. 
Informations  et  Publicite 
Ricardo  Vivado  0. 
P.  F.  Saborio 

"Mqxi,  VrtrL-  r'lf^/ 

iNew  I  orK  *.>ity 

Chicago,  111. 
Havana,  Cuba 
Buenos  Aires,  Argentina 
Rio  de  Janeiro,  Brazil 

London,  England 
Paris,  France 
Santiago,  Chile 
San  Jose,  Costa  Rica 

515  Rii&dison  Ave. 

228  N.  LaSalle  St. 
Edificio  La  Metropolitana 
Sarmiento  559 
Edificio  Odeon  710 

Abbey  House 

50  Rue  de  Chateaudun 

Casilla  627 

Calle  lA;  Entre  Avenidas,  lA  y  3A 

f  laza  a-oDou 

State  5096 
M-2953 
Retiro  0664 
42-0945 

Abbey  4093 
Trinite  81-12 
66764 
4012 

iQ  jj_  Venner  Jr. 
ik.  M.  Martinez  ■ 
Fred  R.  Jones 
Rene  Canizares 
Carlos  Deges 
R.  Constantinesco 

E.  R.  Voigt 
Jacques  Parsons 
R.  Vivado 
P.  F.  Saborio 

Cox  &  Tanz 

Philadelphia,  Pa. 
New  York  City 
Chicago,  111. 

Drexel  Bldg. 
535  Fifth  Ave. 
228  N.  LaSalle  St. 

Lombard  1720 
Murray  Hill  2-8284 
Franklin  2095 

E.  R.  Tanz 
A.  P.  Cox 
Joseph  Cox 

Craig  &  Hollingbery,  Inc. 

New  York  City 
Chicago,  111. 
Detroit,  Mich. 
Jacksonville,  Fla. 
San  Francisco,  Cal. 

50  Park  Ave. 
307  No.  Michigan  Ave. 
Park  &  Adams  Sts. 
Florida  Nat'l  Bank  Bldg. 
564  Market  St. 

Plaza  3-8989 
State  2898 
Cherry  5200 
Jacksonville  3-0381 
Garfield  7511 

F.  E.  Spencer,  Jr. 
George  Hollingbery 
Fred  Hague 
Harry  E.  Cummings 
J.  Leslie  Meek 

*J.  J.  Devine  &  Associates,  Inc. 

New  York  City 
Chicago,  111. 
Detroit,  Mich. 
Pittsburgh,  Pa. 
Atlanta,  Ga. 

405  Lexington  Ave. 
307  N.  Michigan  Ave. 
New  Center  Bldg. 
Oliver  Bldg. 
Palmer  Bldg. 

Murray  Hill  6-1118 
Central  4270 
Madison  3350 
Atlantic  4723 
Walnut  3149 

J.  J.  Devine 
John  A.  Toothill 
Don  F.  Daubel 
L.  H.  McCamic 
E.  J.  Hayes 

Dominion  Broadcasting  Co. 

Toronto,  Ont. 

C.  P.  R.  Bldg. 

Waverley  1990 

Hal  B.  Williams 

James  F.  Fay  (Radio  Broadcasting  Co.,  Inc.) 

Boston,  Mass. 

Statler  Bldg. 

Hubbard  1225 

James  F.  Fay 

George  H.  Field 

New  York  City,  N.  Y. 

152  W.  42nd  St. 

Wisconsin  7-3754 

George  H.  Field 

Free  &  Peters,  Inc. 

Chicago,  III. 
New  York  City 
Detroit,  Mich. 
San  Francisco,  Cal. 
Los  Angeles,  Ca\. 
Atlanta,  Ca. 

180  N.  Michigan  Ave. 

110  E.  42nd  St. 
New  Center  Bldg. 

111  Sutter 

Chamber  of  Commerce  Bldg. 
Bona  Allen  Bldg. 

Franklin  6373 
Lexington  2-8660 
Trinity  2-8444 
Sutter  4353 
Richmond  6184 
Jackson  1678 

James  L.  Free 
H.  Preston  Peters 
Charles  G.  Burke 
A.  Leo  Bowman 
Walter  Biddick 
F.  Lacelle  Williams 

(Continued  on  page  148) 
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NAME  OF  COMPANY 

CITY 

1  C/LrjrrlOiNc.  ISO. 

MANAGER  1 

Gene  Furgason  &  Co. 

Chicago,  111. 
New  York  City 
Detroit,  Mich. 
Kansas  City,  Mo. 

221  N.  LaSalle  St. 
17  E.  45th  St. 
Stephenson  Bldg. 
314  D wight  Bldg. 

State  5241 
Murray  Hill  2-3734 
1  nnity  l-u-iyz 
Victor  2968 

Gene  Furgason  1 

James  M.  Wade 

S.  M.  Aston 

C.  M.  Lintecum 

Norman  B.  Furman 

(Foreign  Language  Representation) 

New  York  City 

505  Fifth  Ave. 

Vanderbilt  3-5175 

Norman  B.  Furman 

Horace  Hagedorn 

New  York  City 
Chicago,  111. 
Kansas  City,  Mo. 

551  Fifth  Ave. 

75  E.  Wacker  Drive 

1002  Walnut  St. 

Murray  Hill  6-1230 
Central  8744 
Grand  0810 

Horace  Hagedorn 
Howard  H.  Wilson 
R.  G.  Patterson 

Hearst  Radio,  Inc.  (See  International  Radio  Sales) 

International  Broadcasting  Co.,  Ltd. 

London  W-1,  England 

37  Portland  Place 

Langham  1221 

R.  L.  Meyer 

International  Radio  Sales 

(Division  of  Hearst  Radio,  Inc.) 

New  York  City 
Chicago,  111. 
Detroit,  Mich. 
Los  Angeles,  Cal. 
San  Francisco,  Cal. 
Boston,  Mass. 

20  E.  57th  St. 
326  W.  Madison  St. 
General  Motors  Bldg. 
141  N  Vermont 
Hearst  Bldg. 
Statler  Bldg. 

Plaza  8-2600 
Central  6124 

Exposition  1341 
Douglas  2536 
Plaza  8-2600 

Murray  Grabhorn 
Naylor  Rogers 
Robert  Howard 
John  Livingston 

James  F.  Fay 

Jewish  Radio  Zone  Adv.  Co. 

(Specializes  in  placement  of  Jewish  programs) 

New  York  City 

110  W.  40th  St. 

Pennsylvania  6-0043 

Benjamin  Waxelbaum 

*E.  Katz  Special  Advertising  Agency 

New  York  City 
Chicago,  111. 
Philadelphia,  Pa. 
Detroit,  Mich. 
Kansas  City,  Mo. 
Dallas,  Tex. 
Atlanta,  Ga. 
San  Francisco,  Cal. 

500  Fifth  Ave. 
307  N.  Michigan  Ave. 
260  S.  Broad  St. 
General  Motors  Bldg. 
Bryant  Bldg. 
Republic  Bank  Bldg. 
22  Marietta  St. 
Monadnock  Bldg. 

Longacre  5-4594 
Central  4238 
Kingsley  1950 
Trinity  2-7685 
Victor  7095 
Dallas  2-7936 
Walnut  4795 
Sutter  7498 

G.  R.  Katz 
Paul  Ray 
M.  J.  Flynn 
Ralph  Bateman 
C.  P.  Slater 
Frank  Brimm 
Fred  M.  Bell 
R.  S.  Railton 

*Kelly-Smith  Co. 

New  York  City 
Chicago,  111. 
Detroit,  Mich. 

420  Lexington  Ave. 
180  N".  I\^ichigan  Ave. 
New  Center  Bldg. 

Mohawk  4-2434 
r  rcinK.iin  4Do  i 
Madison  4675 

Frank  M.  Headley 
i-'wignc  o.  x\,eeci 
Robert  B.  Rains 

Ray  Linton 

\  vv  LviKjA  dnu  inter-v^iiy  iNetworKj 

Chicago,  111. 

360  N.  Michigan  Ave. 

State  9493 

Walt  Wyne 

Fally  IWarkus 

(Representing  Primera  Cadena  Argentina  de 
Broadcasting,  Buenos  Aires) 

N'ew  York  City 

Buenos  Aires,  Argentina,  S.  A. 

Santa  Fe  2043 

iVicUalilOn  o~4o^D 

Fally  Rtarkus 
Antonio  Diliello 

McClatchy  Broadcasting  Co. 

San  Francisco,  Cal. 

Russ  Bldg. 

Douglas  2373 

Don  C.  Robbins  ' 

Joseph  Hershey  McGillvra 

Mqti,  "V/-irL-  t~*it-Tr 

iNew  X  orK  ^.^iry 
Chicago,  111. 
Toronto,  Ont.,  Canada 
San  Francisco,  Cal. 
Los  Angeles,  Cal. 

366  ^ladison  Ave. 
919  N.  Michigan  Ave. 
Metropolitan  Bldg. 
Russ  Bldg. 

Title  Guarantee  Bldg. 

vanQeroiir  o-'OUOO 
Superior  3444 
Adelaide  4429 
Exbrook  1697 
Madison  1313 

J.  n.  ivicLiiuvra 
James  Blevin 
N.  P.  Colwell 
Harlan  G.  Cakes 
Harlan  G.  Oakes 

*J.  P.  McKinney  &  Son 

New  York  City 

Chicago,  111. 

San  Francisco,  Cal. 

Circle  7-1178 

400  No.  Michigan  Ave. 

742  Market  St. 

30  Rockefeller  Plaza 
Superior  9866 
Garfield  4917 

R.  H.  McKinney 
R.  J.  Bidwell 

^Mitchell  &  Kuddell  Inc. 

New  York  City 
Chicago,  111. 
Kansas  City,  Mo. 
St.  Louis,  Mo. 

295  Madison  Ave. 
180  N.  Michigan  Ave. 
1004  Baltimore  Ave. 
Insurance  Exchange  Bldg. 

Ashland  4-6698 
Central  1160 
Victor  0971 
Chestnut  1965 

P.  J.  Bogner 
H  B.  Ruddell 
R.  W.  Mitchell 
Fred  Wright 

National  Broadcasting  Co. 
(National  Spot  Sales'! 

New  York  City 
Chicago,  III. 
San  Francisco,  Cal. 
Hollywood,  Cal. 
Washington,  D.  C. 
Philadelphia,  Pa. 
Schenectady,  N.  Y. 
Detroit,  Mich. 
Boston-Springfield 
Cleveland,  O. 
Pittsburgh,  Pa. 
Denver,  Colo. 

30  Rockefeller  Plaza 
Merchandise  Mart 

ILL  ourrer  ot. 

5515  Melrose  Ave. 

Trans-Lux  Bldg 
1619  Walnut  St. 

1  River  Road 

Fisher  Bldg. 

Hotel  Bradford,  Boston 

815  Superior  Ave.  NE. 

Grant  Bldg. 

1625  California 

Circle  7-8300 
Superior  8300 

Hollywood  3631 
District  0300 
Locust  3760 
Schenectady  4-2211 
Trinity  2-7900 
Hancock  4261 
Cherry  0942 
Grant  4200 
Main  6211 

Maurice  M.  Boyd 

Oliver  Morton 

Sydney  Dixon  . 

Tracy  Moore 

J.  H.  Dodge  ( 
J.  S.  K.  Hamman  i 
Kolin  Hager  i 
R.  H.  White 

John  Holman  i 
Don  Stratton  ) 
A.  L.  Hasenbalg  f 
A.  W.  Cropsey  J 

Northern  Broadcasting  Co.,  Ltd. 

Toronto,  Ont. 
Montreal,  Que. 

Victory  Bldg. 
Dominion  Square  Bldg. 

Waverly  4391 
Lancaster  4028 

.lack  Cooke  I 
Don  L.  Bassett 

Northwest  Radio  Advertising  Co. 
(KINY,  Juneau,  Alaska) 

Seattle,  Wash. 

American  Bank  Bldg. 

Main  9282 

Edwin  A.  Kraft 

Pan-American  Broadcasting  Co. 

(Representing  Stations  in  Latin  America) 

New  York  City 

285  Madison  Ave. 

Caledonia  5-2500 

E.  Bernald 

Pan-American  Radio  Productions,  Inc. 

(Representing  Latin  American  Broadcasting 
Stations) 

Hollywood,  Cal. 

6305  Yucca  St. 

Hillside  4027 

Lucio  Villegas 

Hal  E.  Pearce 

Seattle,  Wash. 

White-Henry-Stuart  Bldg. 

Main  6626 

Hal  E.  Pearce 

*John  H.  Perry  Associates 

New  York  City 
Chicago,  111. 
Detroit,  Mich. 
Atlanta,  Ga. 
San  Francisco,  Cal. 

225  W.  39th  St. 
122  S.  Michigan  Ave. 
7338  Woodward  Ave. 
Chamber  of  Commerce  Bldg. 
742  Market  St. 

Bryant  9-3357 
Harrison  8085 
Madison  0790 
Walnut  3443 
Garfield  4917 

William  K.  Dorman 
0.  J.  Ranft 
J.  J.  Higgins 
R.  S.  Kendrick 
R.  J.  Bidwell  Co. 

Edward  Petry  &  Co.,  Inc. 

New  York  City 

Chicago,  111. 
Detroit,  Mich. 
San  Francisco,  Cal. 

17  E.  42nd  St. 

400  N.  Michigan  Ave. 
General  Motors  Bldg. 
Ill  Sutter  St. 

Murray  Hill  2-3850 

Superior  7742 
Madison  1035 
Garfield  4010 

(Edward  Petry 
1  Henry  I.  Christal 
Edward  E.  Voynow 
Joseph  R.  Spadea 
Earle  H.  Smith 

Ralph  L.  Power 

(Representing  2GB  and  2UE,  Sydney,  and 
5DN,  Adelaide,  Australia) 

Los  Angeles,  Cal. 

Van  Nuys  Bldg. 

Madison  5617 

Ralph  L.  Power 

Radio  Sales,  Inc. 

(Division  of  Columbia  Broadcasting  System) 

New  York  City 

Chicago,  111. 
Detroit,  Mich. 
Los  Angeles,  Cal. 
San  Francisco,  Cal. 

485  Madison  Ave. 

410  N.  Michigan  Ave. 
Fisher  Bldg. 
5939  Sunset  Blvd. 
Russ  Bldg. 

Wickersham  2-2000 

Whitehall  6000 
Trinity  2-5500 
Hollywood  3101 
Garfield  4700 

(J.  Kelly  Smith,  Gen.  Mgr. 

(a.  E.  Joscelyn,  Eastern  Sales 
Paul  S.  Wilson  i 
Herbert  A.  Carlborg  M 
George  L.  Moskovics  ■ 
J.  K.  Craig  .| 

(Continued  on  page  150) 
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COMPLETE- 

26  salesmen  in  8  strategically  located 
offices 

An  effective  research  and  promotion  de- 
partment 

i 

J 

j  A  billing  and  collecting  service  which  ends 

your  worries  by  guaranteed  payment  in 
i  one  lump  sum  every  month. 

50  years'  experience  in  selling  national 

i  advertisers. 

■I 

— COMPLETE  radio  station  representa- 
I  tion. 

! 

li 

1 

I  E.  KATZ  SPECIAL  ADVERTISING  AGENCY 

ESTABLISHED  1888 

NEW  YORK 
CHICAGO 
DETROIT 
PHILADELPHIA 
ATLANTA 
KANSAS  CITY 
DALLAS 

SAN  FRANCISCO 


i 

I 

■•i 


i 
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DIRECTORY  OF  BROADCASTING  STATION  REPRESENTATIVES 

^'Indicates  company  is  en 

jaged  in  newspaper  representation  and  also  represents  stations 

(Continued  from  Page  148) 

NAME  OF  COMPANY 

CITY 

ADDRESS 

TELEPHONE  NO. 

MANAGER  i 

William  G.  Rambeau  Co. 

Chicago,  111. 

New  York  City,  N.  Y. 
Detroit,  Mich. 
San  Francisco,  Cal. 

Tribune  Tower 

Chanin  Bldg. 
General  Motors  Blag. 
Russ  Bldg. 

Delaware  3838 

Caledonia  5-4940 
Madison  6828 
Garfield  5533 

(William  G.  Rambeau 
I  William  H.  Cartwright 
Richard  D.  Buckley 
Clark  Branion 
Ross  C.  Rambeau 

r^aul  rl.  Kaymer  ^.^o. 

New    ork  City 
Chicago,  III. 
Detroit,  Mich. 
San  Francisco,  Cal. 

366  Madison  Ave. 
435  N.  Michigan  Ave. 
General  Motors  Bldg. 
Russ  Bldg. 

Murray  Hill  2-8690 
Superior  4473 
Trinity  2-8060 
Douglas  2373 

-raul  rl.  Kaymer 
Edward  H.  Bowers 
H.  W.  MaUinson 
E.  S.  Townsend 

Graham  A.  Robertson 

New  York  City 
Chicago,  111. 
i.^aLias,  1  ex. 

250  Park  Ave. 

35  E.  Wacker  Drive 

401  Mercantile  Bldg. 

Plaza  3-7370 
Andover  3042 
2-4844 

Graham  A.  Robertson 

Sears  &  Ayer 

Chicago,  111. 
New  York  City 

520  No.  Michigan  Ave. 
350  Madison  Ave. 

Superior  8177 
Murray  Hill  2-2046 

B.  H.  Sears 
Hibbard  Ayer 

*Small  &  Brewer,  Inc. 

Chicago,  III. 

Wqti7  V/^rV 

iNew  I  orK  v.yicy 
Boston,  Mass. 

307  N.  Michigan  Ave. 
250  Park  Ave. 
80  Boylston  St. 

State  8152 
Wickersham  2-8383 
Hancock  1524 

Frank  M.  Brewer  ' 
John  Brewer  ; 
J.  G.  Gavin 

Southwest  Broadcasters,  Inc. 

Dallas,  Tex. 

Mercantile  Bldg. 

2-6057 

Thomas  W.  Dalton 

Spot  Broadcasting  Inc. 

New  York  City 

303  W.  42nd  St. 

Circle  6-9375 

Helen  A.  Thomas 

Transamerican  Broadcasting  &  Television  Corp. 

MciTi7  'Vi^rlr  r^it-ir 

IN  ew  1  OrK  y^izy 

Chicago,  111. 
Hollywood,  Cat. 

521  Fifth  Ave. 

333  No.  Michigan  Ave. 
5833  Fernwood  Ave. 

Murray  Hill  6-2370 

State  0366 
Hollywood  5315 

ijonn  Lj.  oiark 
1 E.  J.  Rosenberg 
C.  P.  Jaeger 
William  V.  Kay 

Van  Cronkhite  Associates  Inc. 

(Foreign  Language  Programs  Only) 

Chicago,  III. 

360  N.  Michigan  Ave. 

State  5080 

J.  Franklin  Viola  &  Co. 

(Foreign  Language  Representation) 

New  York  City,  N.  Y. 

152  W.  42nd  St. 

Wisconsin  7-3754 

J.  F.  Viola 

Weed  cfc  L.'O. 

i\ew  I  orK  oity 
Chicago,  111. 
Detroit  Mich. 
San  Francisco,  Cal. 

350  Madison  Ave. 
203  N.  Wabash  Ave. 
Michigan  Bldg. 
Ill  Sutter  St. 

Vanderbilt  3-6966 
Randolph  7730 
Cadillac  3810 
Douglas  6446 

J.  J.  Weed 
C.  C.  Weed 

TVjf    T  TViOTTinn 

Roy  Frothingham 

*Wellman  Service 

Philadelphia,  Pa. 

1631  Chestnut  St. 

Rittenhouse  6576 

F.  A.  Wellraan 

WGN,  Inc. 


New  York  City 
San  Francisco 


220  E.  42nd  St. 
Russ  Bldg. 


Murray  Hill  2-1243 
Douglas  1294 


Howard  H.  Wilson  Co. 


Chicago,  III. 
New  York  City 
Kansas  City,  Mo. 


75  E.  Wacker  Drive 
551  Fifth  Ave. 
1002  Walnut  St. 


Central  8744 
Murray  Hill  6-1230 
Grand  0810 


William  A.  McGuineas 
Edward  S.  Townsend 

Howard  H.  Wilson 
Horace  Hagedorn 
R.  G.  Patterson 


MORE  THAN  20  YEARS  IN  ADVERTISING 


J.  J.  DEVINE 

&ASSOCIATES,..a 

RADIO  STATION 
REPRESENTATIVES  k 


Aggressive  Account  Solicitation 

Market  Surveys 
Sales  Promotion  Material 

Complete  Advertising  Representative  Service 
For  Independent  and  Network  Stations 


Headquarters:  NEW  YORK,  CHRYSLER  BLDG.,  405  Lexington  Ave. 


CHICAGO —  DETROIT —  ATLANTA — 

307  N.  Michigan  Ave.    817  New  Center  Bldg.        206  Palmer  Bldg. 


PITTSBURGH — 
438  Oliver  Bldg. 


PROFITABLE  .  . 

: 
1 

14  years  of  experience  havei 
given  us  on  intimate  knowl-^ 
edge  of  stations,  markets  and 
merchandising  that  enable  us 
to  give  profitable  personalizedi 
service  ... 

TO 

STATION  AND 
ADVERTISER 

HOWARD  H.  WILSON,  CO. 

CHICAGO  NEW  YORK  KANSAS  CITY  i 
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commhtees  of  congress  dealing  with  radio  legislation 


SENATE  interstate 

commerce  committee 

mmittee  Clerk:  Mrs.  Maude  MitcheH 

MOCRATS— Burton  K.  Wheel- 
Montana,  chairman;  Ellison  D. 
ith,  South  Carolina;  Robert  F. 
gner,  New  York;  Alben  W. 
rkley,  Kentucky;  Matthew  M. 
ly,  West  Virginia;  William  H. 
terich,  Illinois;  Augustine  Lon- 
an,  Connecticut;  Fred  H.  Brown, 
w  Hampshire;  Homer  T.  Bone, 
shington;  Vic  Donahey,  Ohio; 
erman  Minton,  Indiana;  A. 
rry  Moore,  New  Jersey;  Harry 
Truman,  Missouri;  C.  0.  An- 
ws,  Florida;  Edwin  C.  Johnson, 
orado;  Harry  H.  Schwartz,  Wy- 
ing. 

5PUBL  IC  A  NS— Wallace  H. 
lite,  Jr.,  Maine;  James  J.  Davis, 
tinsylvania;  Warren  R.  Austin, 
rmont. 


.RMER-LABOR— Henrick  Ship- 
iad,  Minnesota. 

\ln  which  aU  radio  legislation  originates. 

senate  COMMERCE 
COMMITTEE* 

Committee  Clerk:  Roger  Williamson 


MOCRATS— Royal  S.  Copeland, 
!w  York,  chairman;  Morris  Shep- 
rd,  Texas;  Josiah  W.  Bailey, 
kth  Carolina;  Hattie  W.  Cara- 
j.y,    Arkansas;    Bennett  Champ 


Clark,  Missouri;  John  H.  Overton, 
Louisiana;  George  L.  Berry,  Ten- 
nessee; Theodore  G.  Bilbo,  Mis- 
sissippi; Vic  Donahey,  Ohio;  Jo- 
seph F.  Guffey,  Pennsylvania; 
Francis  T.  Maloney,  Connecticut; 
George  L.  RadclifFe,  Maryland; 
Claude  Pepper,  Florida;  Josh  Lee, 
Oklahoma. 

REPUBLICANS  —  Charles  L.  Mc- 
Nary,  Oregon;  Hiram  W.  Johnson, 
California;  Gerald  P.  Nye,  North 
Dakota;  Arthur  H.  Vandenberg, 
Michigan;  Wallace  H.  White  Jr., 
Maine;  Ernest  W.  Gibson,  Ver- 
mont. 

'Regulation  of  sale  and  advertising  of 
food,  drugs,  cosmetics  and  other  articles  in 
interstate  commerce. 

SENATE  PATENTS 
COMMITTEE 

Committee  Clerk:   Vera  Ward 

DEMOCRATS— William  Gibbs  Mc- 
Adoo,  California,  chairman;  Ellison 
D.  Smith,  South  Carolina;  Homer 
T.  Bone,  Washington;  George  L. 
Radcliffe,  Maryland;  F.  Ryan 
Duffy,  Wisconsin. 

REPUBLICANS— George  W.  Nor- 
ris,  Nebraska;  Wallace  H.  White, 
Jr.,  Maine. 

*//!  which  copyright  legislation  origi- 
nates. 


HOUSE  INTERSTATE  AND 
FOREIGN  COMMERCE 
COMMITTEE* 

Committee  Clerk:  Elton  J.  Layton 

DEMOCRATS  —  Clarence  F.  Lea, 
California,  chairman;  Robert  Gros- 
ser, Ohio;  Alfred  L.  Bulwinkle, 
North  Carolina;  Virgil  Chapman, 
Kentucky;  Paul  H.  Maloney,  Lou- 
isiana; William  P.  Cole,  Jr.,  Mary- 
land; Samuel  B.  Pettengill,  In- 
diana; Edward  A.  Kelly,  Illinois; 
Edward  A.  Kenney,  New  Jersey; 
George  G.  Sadowski,  Michigan; 
John  A.  Martin,  Colorado;  Edward 
C.  Eicher,  Iowa;  Martin  J.  Ken- 
nedy, New  York;  Thomas  J.  O'Bri- 
en, Illinois;  Henry  Ellenbogen, 
Pennsylvania;  Herron  Pearson, 
Tennessee;  Jerry  J.  O'Connell, 
Montana;  George  B.  Kelly,  New 
York;  Lyle  H.  Boren,  Oklahoma; 
Gardner  R.  Withrow,  Wisconsin. 

REPUBLICANS  —  Carl  E.  Mapes, 
Michigan;  Charles  A.  Wolverton, 
New  Jersey;  James  Wolfenden, 
Pennsylvania;  Pehr  G.  Holmes, 
Massachusetts;  B.  Carroll  Reece, 
Tennessee;  James  W.  Wadsworth, 
New  York;  Charles  A.  Halleck, 
Indiana. 

'In  which  all  radio  legislation  originates, 
and  which  also  handles  regulation  of  sale 
and  advertising  of  products  in  interstate 
commerce. 


HOUSE  PATENTS 
COMMITTEE* 

Committee  Clerk:   Emil  Lang 

DEMOCRATS  —  William  I.  Siro- 
vich.  New  York,  chairman;  Fritz 
G.  Lanham,  Texas;  Braswell  D. 
Deen,  Georgia;  Thomas  O'Malley, 
Wisconsin;  Matthew  A.  Dunn, 
Pennsylvania;  Charles  Kramer, 
California;  John  L.  McClellan,  Ar- 
kansas; Frank  W.  Boykin,  Ala- 
bama; Leon  Sacks,  Pennsylvania; 
Thomas  R.  Amlie,  Wisconsin; 
Dewey  W.  Johnson,  Minnesota; 
Lawrence  J.  Connery,  Massachu- 
setts; Charles  L.  South,  Texas; 
Chas.  A.  Buckley,  New  York. 

REPUBLICANS  —  Fred  A.  Hart- 
ley, Jr.,  New  Jersey;  Leslie  C. 
Arends,  Illinois;  Ralph  E.  Church, 
Illinois;  Charles  A.  Wolverton, 
New  Jersey;  Karl  Stefan,  Nebras- 
ka; Robert  Luce,  Massachusetts. 

PROGRESSIVE  —  Thomas  R.  Am- 
lie, Wisconsin. 

FARMER-  LABOR— Dwight  W. 
Johnson,  Minnesota. 

"In  which  copyright  legislation  origi- 
nates. 


U.  S.  CAPITOL 

Senate  Office  Bldg.    "1  Telephones 
House  Office  Bldg.     J    NAtional  3120 


1000  Watt!  on  570  KC 


KEY  TO  MAP 

PRIMARY 
SECONDARY 


S  OCCASIONAL 


JAMSSTOWM 


**tPominate5  fhc  Center 
of  the  Largest  State** 
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SALES 


THE  Columbia  Broadcasting  System 

wirn  oFFicss  in-,  kew  yurk  •  Chicago  ^  petroit 

BISMINCHAM    .   LOS  ANGELES   •    SAN  FRANCISCO 


cv 


49^ 


469 


CO 


jSharing  radio's  contempt  of  city  limits,  county  lines,  and  state  bound- 
iries,  the  ten  stations  represented  by  radio  sales  have  spread  huge 
neiv  maps  around  ten  of  the  country's  greatest  and  wealthiest  cities. 
Actually,  they  serve  737  cities  of  more  than  5,000  population!  They 
nake  the  audience  in  the  next  state  as  easy  to  reach  as  the  listener  in 
he  next  block.  They  make  city,  suburb,  and  back-country  all  one. 
;CC  Years  of  habit  have  built  permanent,  predictable  audiences  for  all 


RADIO  SALES  stations.  Years  of  research  have  classified,  indexed,  and 
tabulated  these  audiences  so  thoroughly  that  RADIO  SALES  clients  are 
fore-armed  with  a  mass  of  material  before  they  start  advertising,  radio 
SALES  has  introduced  the  finest  "network"  service  in  the  country  to  the 
sale  of  "local"  time.  (S^  Each  of  the  following  ten  pages  defines  a  major 
station-market;  a  radio  sales  market.  The  last  page  explains  the 
services  that  make  radio  sales  unique  among  station-representatives. 


lOT  JIIST  NEW  YORK- 


but  204  cities  of  more  than  5,000  population! 


NEW  YORK  is  a  whopping  big 
market.  WABc's  market  is  bigger. 
New  York's  population  is  about 
7  million.  More  than  14  million 
people  live  in  wabc's  daytime 
primary  area  alone.  New  York  is  distinctly  urban  in 
character,  wabc's  listening  area  includes  all  the  urban 
population  and  2  million  rural  listeners  beside. 
(J[  WABC  is  "at  home"  18%  hours  a  day  in  50  counties 
of  5  states:  in  204  cities  of  5000  and  over.  Because 
this  area  is  such  a  big  package  of  population  and 
wealth,  there  is  intense  rivalry  among  stations  and 
networks.  For  radio's  largest  and  most  critical  audi- 
ence all  the  networks  maintain  key  stations  in  the 
New  York  area.  Many  of  the  most  important  inde- 


pendent stations  in  the  country  are  located  here.  Yet, 
in  the  midst  of  this  welter  of  competition,  WABC  has 
remained  for  the  past  five  years  the  most  popular  sta- 
tion in  this  gigantic  market  — as  every  comprehensive 
audience-study  has  shown.  ((  The  weight  of  Colum- 
bia's eminently  popular  schedule  is  behind  every 
advertiser  who  uses  WABC  locally.  The  amount  of  local 
and  national  spot  advertising  on  the  station  in  1937 
showed  a  sharp  increase  over  other  years,  largely  due 
to  a  new  policy  which  made  available  to  local  spon- 
sorship those  golden  hours  of  the  day,  7  to  9  A.M., 
and  permits  the  use  of  transcriptions  during  those 
periods.  WABC  is  easily  the  most  economical  advertis- 
ing medium  in  New  York's  5-state  market— a  quick  way 
of  interesting  thousands  of  customers  in  a  product. 


NEW  YORK 

50,000  WATTS 
860  KILOCYCLES 


WABC:  THE  MOST  POPULAR  STATION 
IN  THE  WORLD'S  LARGEST  MARKET. 


WBBM:  ENJOYING  GREATER  AUDIENCE 
AND  ADVERTISING  ACCEPTANCE  THAN  ANY 
OTHER  CHICAGO  STATION. 


WBBM 

CHICAGO 

50,000  WATTS 
770  KILOCYCLES 


Primary  Zone 


Secondary  Zone     (See  last  page) 


lOT  JUST  CHIflfifl- 


but  146  cities  of  more  than  5,000  population! 


CHICAGO  is  the  second  largest  market  in  the  country. 
WBBm's  market  is  twice  as  big.  In  wbbm's  daytime 
primary  listening  area  — including  146  cities  of  more 
than  5000  population  — live  one-tenth  of  the  nation's 
radio  listeners.  77%  of  the  station's  audience  is  found 
in  urban  centers,  but  there  is  an  important  group  of 
well  over  2  million  wbbm  listeners  in  the  rural  com- 
munities of  the  5  neighborhood  states.  0[  Five  major 
outlets  of  the  three  major  networks  compete  for  the 
attention  of  the  "Chicago"  listener.  Yet  WBBM,  the 
only  Chicago  station  carrying  the  Columbia  Network 
schedule,  has  made  a  habit  through  the  years  of  hold- 
ing the  greatest  share  of  the  local  audience.  And  for 
three  cogent  reasons:  1.  local  programs  of  network 
calibre  produced  by  the  Columbia  Program  Depart- 


ment; 2.  wide  coverage  of  sporting  events  by  Chi- 
cago's favorite  sports  announcers  in  a  "sports-goofy" 
town  (cf.  variety)  ;  3.  consistent  leadership  in  com- 
munity showmanship  (cf.  variety)  .  ((  Local  and 
national  spot  advertisers  in  all  lines  of  business 
acknowledge  wbbm's  first-place  position  with  "first- 
place"  volume  and  with  repeated  contracts.  The  sta- 
tion's contract-renewal  ratio  consistently  exceeds  80%. 
More  specifically  (and  this  tells  the  whole  story)  : 
over  the  past  few  years  WBBM  has  carried  40%  of  the 
totallocal  and  national  spot  busi- 
ness placed  on  all  five  major 
stations  in  Chicago.  (i[  wbbm 
is  another  of  those  radio  sales 
stations  that  have  everything! 


JUST  ST. 


—  but  38  cities  of  more  than  5,000  population! 


KMOX  is  the  most  powerful  sta- 
tion in  St.  Louis— in  many  more 
ways  than  one.  Its  wattage  is  ten 
times  greater  than  that  of  any 
competitor.  With  such  a  strong 
signal  KMOX  gets  into  every  nook  and  corner  of  St. 
Louis ;  and,  simultaneously,  penetrates  into  the  tribu- 
tary markets  surrounding  the  city.  (![  KMOX,  also  has 
the  greatest  audience  power.  A  recent  study  of  23,000 
coincidental  telephone  calls,  through  the  hours  of  the 
day,  through  the  days  of  a  week,  found  KMOX  with 
58.37o  of  the  three  St.  Louis-station  audience  and 
with  51.77o  of  the  six-station  audience.  In  seven  prin- 
cipal markets  from  80  to  145  miles  distant,  KMOX 
held  74.8%  of  the  audience  listening  to  all  St.  Louis 


stations.  C[  Over  and  above  the  Columbia  Network 
schedule,  the  KMOX  program,  production  and  talent 
staffs  can  be  thanked  for  this  tremendous  audience 
approval.  Locally -produced  KMOX  programs  are 
radio  features  of  the  Mississippi  Valley.  KMOX  origi- 
nates more  than  1200  programs  a  year  to  the  Columbia 
Network.  ((  Salient  recognition  of  the  station's  in- 
fluence is  written  in  its  local  commercial  schedule: 
907c  of  all  the  grocery  advertising  and  over  507°  of 
all  the  drug,  cosmetic,  apparel,  and  automotive  adver- 
tising, placed  on  the  3  St.  Louis  network  stations,  are 
carried  by  KMOX.  (![  KMOX  maintains  a  noteworthy 
merchandising  service  for  its  sponsors.  A  notable 
part  of  this  service  is  a  mobile  recording  unit  which 
tours  St.  Louis  for  consumer  interviews  and  sampling. 


Primary  Zone 


Secondary  Zone      (See  last  page) 


K  H  0  X 

ST.  LOUIS 

50,000  WATTS 
1090  KILOCYCLES 


KMOX:  DELIVERS  90%  MORE  LISTENERS 
THAN  ITS  TWO  COMPETING  NETWORK 
STATIONS  COMBINED. 


WCCO:  THE  MOST  POPULAR  STATION  IN 
THE  URBAN  AND  RURAL  NORTHWEST.* 


W  (  t  fl 

MINNEAPOLIS 
&  ST.  PAUL 

5  0,0  0  0  WATT  S 
810  KILOCYCLES 


Secondary  Zone     (See  last  page) 


SOT  JUST  "TWO  (ITlES'l 


but  44  cities  of  more  than  5,000  population! 


WCCO  is  the  only  station  in  the  Twin  Cities  that  de- 
livers "both  halves"  of  the  Northwest  market.  Many 
people  are  apt  to  think  that  the  entire  population  of 
the  state  of  Minnesota  is  crowded  into  the  Twin  Cities. 
0[  Actually  Minneapolis  and  St.  Paul  account  for 
only  %  the  population  and  the  market  of  this  area. 
And  that  works  to  the  advantage  of  WCCO  because  of 
its  tremendous  power  in  watts  and  programs  in  that 
rich  part  of  the  Northwest.  WCCO  delivers  intensive 
coverage  of  both  cities  and  is  the  only  local  station 
serving  the  entire  state.  ((  wcco's  dominance  in 
44  cities  of  more  than  5,000  population  has  been 
definitely  measured.  The  Parent-Teachers'  Associa- 
tion last  year  studied  10,032  returned  radio  ques- 
tionnaires from  every  section  of  Minnesota.  53%  of 
*  Western  Michigan  and  Wisconsin,  all  of  Minnesota,  and  the 


all  Minnesota  listeners  preferred  WCCO  over  the  24 
other  stations  that  can  be  heard  in  the  state  — a  lead 
of  nearly  2  to  1  over  the  second  ranking  station. 
((  The  Minneapolis  Radio  Grain  Market  Research 
Bureau  did  a  survey  last  summer  to  determine  the 
best  station  for  them  to  use  for  statewide  coverage. 
WCCO  received  1119  votes  to  the  555  polled  by  all 
other  11  stations  mentioned.  (![  wcco's  large  pro- 
gram and  talent  staff  originates  some  70  programs 
a  week.  In  addition  it  carries  the  complete  CBS 
schedule  in  the  Northwest. 
((  Small  w^onder  that  most  of  ^ 
the  big  local  radio  advertisers 
use  WCCO:  why  the  biggest  ones  jf^j^^^f  ^ ' 
use  only  wcco  in  the  Twin  Cities.  _ 
Dakotas. 


lOT  JUST  CHIRLOTTE- 


but  38  cities  of  more  than  5,000  population! 


Located  in  almost  the  exact  geo- 
graphical center  of  the  Carolinas, 
WBT  has  no  single  competitor 
in  serving  (within  100  miles  of 
Charlotte)  a  population  larger 
■^han  the  city  of  Detroit.  Charlotte  is  the  distributing 
center  for  both  North  and  South  Carolina.  Situated 
in  the  heart  of  the  Piedmont  Plateau,  it  is  the  shop- 
ping center  for  the  rich  cotton  and  tobacco  country 
and  for  the  thriving  industrial  centers  where  furniture 
and  textiles  are  manufactured.  ((  wbt's  50,000  watts 
make  it  the  most  powerful  station  south  of  Phila- 
delphia and  north  of  Atlanta.  Because  of  its  power 
WBT  is  news-source  for  scores  of  southern  commun- 
ities remote  from  city  papers.  One  sponsor,  curious 


to  test  the  station's  coverage,  had  to  fill  requests  from 
37  states.  WBT  is  known  in  the  advertising  profes- 
sion as  a  "mail-puller."  The  station  has  a  roster  of 
talent  which  sponsors  use  to  great  advantage,  know- 
ing in  advance  the  tremendous  audiences  these  per- 
sonalities have  developed.  70%  of  all  local  accounts 
are  on  renewal  4  years  or  longer.  C[  WBT  is  known  as 
the  "Showmanship  Station  of  the  Nation."  In  1937, 
as  the  result  of  scores  of  unique  and  compelling 
locally-originated  programs,  VARIETY  acknowledged 
wbt's  superiority  in  this  phase  of  broadcasting  with 
its  annual  award.  The  station  is  alert  to  report  all 
events  of  civic  and  sectional  interest.  WBT  inaugurated 
broadcasts  from  the  tobacco,  peach  and  strawberry 
markets.  "Radio"  means  WBT— in  both  the  Carolinas. 


Primary  Zone  Secondary  Zone     (See  last  page) 


W  B  T 

CHARLOTTE 

50,000  WATTS 
1080  KILOCYCLES 


WBT:  "THE  SHOWMANSHIP  STATION  OF 
THE  NATION." 


WKRC:  "COLUMBIA'S  STATION  FOR  CIN- 
CINNATI" WITH  MORE  LOCAL  BUSINESS 
THAN    ANY    OTHER   LOCAL  STATION. 


WKRC 

CINCINNATI 

5,000  WATTS,  DAY 
1,000  WATTS,  NIGHT 

550  KILOCYCLES 
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Primary  Zone 


Secondary  Zone     fSee  /ast  page) 


m  JUST  f  iNdumi- 


but  17  cities  of  more  than  5,000  population! 


WKRC  is  the  only  local  station  covering  the  entire 
Cincinnati  trading  area  at  a  rate  in  keeping  with  the 
market.  In  March  1937  WKRC  installed  a  new  high- 
fidelity  transmitter  (right  in  the  heart  of  the  city)  and 
dedicated  new  offices  and  studios.  Broadcasting  on 
radio's  ideal  frequency  (550  kilocycles)  wkrc  de- 
livers the  most  efficient  signal  in  the  city  and  the  sur- 
rounding urban  and  rural  market.  With  the  entire 
weight  of  the  Columbia  Network  program  schedule 
behind  it,  WKRC  is  the  most  popular  local  Cincinnati 
station  with  both  advertisers  and  listeners.  (i[  wkrc 
carries  more  than  40%  of  the  major  network  com- 
mercial programs  broadcast  in  Cincinnati  by  all  sta- 
tions. Over  50%  of  the  local  time  purchased  from  all 
Cincinnati  network  stations  is  on  wkrc.  Owned  and 


operated  by  the  Columbia  Broadcasting  System, 
wkrc  is  the  only  station  in  Cincinnati  carrying  the 
complete  schedule  of  a  major  network.  (![  WKRC  is 
always  in  the  forefront  in  service  to  its  community.  It 
takes  an  active  part  in  civic  matters;  is  the  only  Cin- 
cinnati station  to  have  a  permanent  microphone  in- 
stallation in  the  City  Hall.  (![  "Columbia's  Station  for 
Cincinnati"  produces  a  score  of  live  talent  programs 
each  week;  and  its  coverage  of  local  sporting  events 
is  outstanding  among  the  stations  of  the  city,  wkrc 
is  a  powerful  influence  in  the 
lives  of  1,127,000  people  in  a 
three-state  neighborhood.  Over 
800,000  of  these  live  in  urban— 
and  well-to-do  communities. 


IflT  JUST  BflSTflJI- 


but  116  cities  of  more  than  5,000  population! 


BOSTON  is  New  England's  big 
market-place.  The  cities  which 
cluster  about  Boston,  the  cities 
along  the  Coast  and  up  the  pop- 
ulous Merrimack  Valley  come  to 
Boston  to  do  their  shopping.  WEEi  15  the  only  single 
station  that  reaches  all  of  this  wealthy  community  of 
cities.  60%  of  New  England's  eight  millions  live  in 
WEEl's  daytime  primary  listening  area.  WEEl's  high- 
fidelity  wave  is  the  strongest  signal  in  the  city  of 
Boston:  and  it  quickly  out-strips  its  competitors  in 
getting  to  the  smaller  commercial  highways  of  New 
England.  C[  The  1937  study  of  national  spot  adver- 
tising ranked  weei  first  in  New  England  and  fourth 
in  the  nation  in  the  amount  of  business  carried.  (![  The 


marked  preference  for  weei,  displayed  by  listeners 
throughout  this  wealthy  region,  is  based  on  the  pop- 
ularity of  the  Columbia  Network  schedule  (which 
WEEI  carries  complete  and  exclusively  in  Boston) 
and  its  own  originations  (which  have  become  New 
England  favorites).  Its  alert  reporting  of  the  news, 
the  weather— the  only  station-maintained  weather 
bureau  and  consulting  service  in  the  country,  and  the 
political  scene;  its  ingenuity  in  uncovering  human 
interest  stories ;  its  pleasant  interviews  with  the  great 
and  near-great  who  come  to  Boston  display  a  brand 
of  showmanship  unrivalled  in  New  England.  (![  WEEI 
is  the  key  station  of  the  Columbia  New  England  Net- 
work. And,  on  every  count,  the  foundation  of  broad- 
casting in  that  compact,  prosperous  section  of  the  U.S. 


Primary  Zone 


Secondary  Zone      (See  last  page) 


ton*""  Wood^i'^ 

J.  '  Kee  -  ?  ^,ui>o«' 


WEE! 

BOSTON 

5,000  WATTS,  DAY 
1,000  WATTS,  NIGHT 

590  KILOCYCLES 


WEEI:  MORE  LOCAL  ADVERTISERS  THAN 
THE  NEXT  TWO  STATIONS  COMBINED. 


WJSV:  CARRIES  MORE  NETWORK  AND 
NON-NETWORK  COMMERCIAL  BUSINESS 
THAN  ANY  OTHER  WASHINGTON  STATION. 


WJSV 

WASHINGTON 

1  0,0  0  0  WATTS 
1460  KILOCYCLES 


lOT  JUST  WASHIJII 

While  Washington  is  generally  not  considered  an  in- 
dustrial city,  the  industry  of  government  gives  stable 
employment  to  over  100,000  people  at  wages  which 
are  maintained  well  above  the  average  for  other  busi- 
nesses. There  are  123  registered  automobiles  for 
every  100  families  in  the  District  of  Columbia.  There 
are  67  income  tax  returns  filed  for  every  100  families. 
Washington's  annual  retail  sales  are  equivalent  to 
those  of  a  city  more  than  twice  its  size.  And  the  Dis- 
trict of  Columbia  has  a  higher  percentage  of  radio 
ownership  than  any  state  in  the  Union.  ^  wjsv,  as 
Columbia's  station  for  the  nation's  Capital,  originates 
to  the  Network  more  than  1,000  programs  a  year.  It 
is  the  only  Washington  station  to  have  originated  a 
commercial  program  to  a  national  network,  wjsv  has 


—  but  the  wealthiest  city  in  the  U.  S.!* 

a  habit  of  developing  outstanding  local  programs 
and  talent  which  later  become  famous  when  com- 
mercially sponsored  on  the  national  networks.  In 
popularity  polls  conducted  by  a  Washington  news- 
paper, one  WJSV  personality  ranks  among  the  first 
four  programs  on  the  air —  all  programs  considered. 
When  the  Government  discontinued  long-wave  broad- 
casting of  weather  reports  from  the  Naval  Observatory 
at  Arlington,  so  many  complaints  were  received  that 
WJSV  was  asked  to  take  over.  Local  and  national  spon- 
sors will  tell  you  wjsv  has  ad- 


vertising effectiveness.  Listeners 
will  tell  you  that  Wjsv  has  show- 
manship. *SALES  management's 
Buying  Power  Index,  1937. 


IT  JUST  lOS  ilGElES- 


but  126  cities  of  more  than  5,000  population! 


LOS  ANGELES,  the  first  market  on 
the  Pacific  Coast,  is  the  fourth 
market  in  the  U.  S.  In  the  11 
counties  of  Southern  California 

^   \i\e  31.5%  of  the  population  of 

the  7  western  states,  knx's  powerful  signal  covers  the 
entire  city  perfectly  — and  more  of  the  back  country 
than  any  other  Los  Angeles  station.  C[  In  the  matter 
of  station  preference  in  Los  Angeles,  KNX  is  unques- 
tioned leader  (with  more  "first"  places  in  actual 
audience  listening  habits  than  all  the  other  Los 
Angeles  stations  combined) .  (![  The  West  Coast  Divi- 
sion of  the  Columbia  Network  Program  Department 
at  KNX  originates  many  coast-to-coast  network  fea- 
tures. The  personnel  of  this  department  also  serves 


the  local  and  regional  sponsor,  (knx  is  the  key  sta- 
tion of  the  Columbia  California  and  the  Columbia 
Pacific  Networks.)  ((  At  "Columbia  Square,  Holly- 
wood" a  magnificent  new  studio  and  office  build- 
ing will  be  dedicated  early  in  1938.  Here  the  most 
modern  production  facilities  in  radio  %vill  assist  net- 
work sponsors  who  center  their  broadcasts  in  Holly- 
wood. ((  Early  in  the  year  KNX  will  also  complete  a 
new  transmitting  plant  at  a  new  site  some  20  miles 
southwest  of  Los  Angeles.  From  here  a  new-type 
vertical  radiator  will  deliver  a  signal  of  maximum 
efficiency  to  San  Diego  and  Southern  California.  To 
an  impressive  roster  of  local  features  the  Columbia 
Network  adds  the  weight  of  its  program  schedule  — 
making  KNX  the  foremost  station  on  the  Pacific  Coast. 


WAPI:  THE  LARGEST  STATION  IN  THE 
STATE  OF  ALABAMA. 


WAPI 

BIRMINGHAM 

5,000  WATTS 
1140  KILOCYCLES 


INFLUENCE 


Secondary  Zone     (See  last  page) 


SOT  im  BIRMIIfiHlM- 


but  the  richest  industrial  area  in  the  South! 


BIRMINGHAM  has  been,  for  generations,  the  South's 
major  industrial  center.  Great  industries,  giant  mines 
and  vast  concentration  of  railroads  and  highways 
bring  to  Birmingham  much  of  the  wealth  of  the  new 
South.  (1[  Families  from  42  counties  in  the  State  use 
a  network  of  railways  and  highways  to  reach  Birming- 
ham, the  shopping  center.  Here  are  located  the  great 
stores,  the  food  and  drug  wholesalers,  the  educational 
and  civic  centers,  the  wholesale  distributors  for  all 
this  rich  area.  C[  WAPi  is  the  sole  Columbia  network 
outlet  for  the  Birmingham  market,  wapi  alone  broad- 
casts L  nited  Press  News  Service  in  Alabama.  It  is  the 
primary  source  of  radio  news  for  all  the  area;  it  is  the 
only  source  of  Columbia  Network  shows.  C[  Adver- 
tisers like  WAPI.  Every  big  Birmingham  department 


store  and  almost  every  other  retail  advertiser  in 
Birmingham  uses  the  station;  more  national  spot 
advertisers  use  it  than  use  any  other  Alabama  sta- 
tion; it  ranks  among  the  first  50  stations  in  the  coun- 
try in  advertiser  popularity.*  ((  wapi  is  owned  by 
three  great  Alabama  seats  of  learning:  Alabama 
Polytechnic  Institute,  the  University  of  Alabama  and 
Alabama  College.  This  joint  ownership  assures  con- 
tinued high  program  and  operating  standards;  con- 
sistent local  support.  ((  wapi  is  the  largest  (as  well 
as  the  oldest)  station  in  Ala- 
bama. It  is  the  only  clear- 
channel  station  in  the  State.  It  is 
by  every  test  the  most  popular. 

*SALES    MANAGEMENT,   AugUSt,  1937. 


THE  LUMW  umm  mmi 
m  mimmmu... 


I 


RADIO  SALES  offers  the  most  complete  station  representation  in  radio.  It  makt 
available  to  its  advertisers  the  full  facilities  of  the  CBS  Market  Research,  Mei 
chandising  and  Program  Departments.  It  is  in  constant  communication  with  a 
its  stations  over  the  Columbia  Netw^ork  teletype  system.  It  supplies  day  and  nigl. 
listening  area  maps ;  day  and  night  dealer  maps ;  and  market  data  in  28  classifies 
tions  for  all  its  stations— as  well  as  complete  descriptions  of  tested  programs  an< 
talent  available  at  each.  Many  local  features  are  transcribed  and  may  be  heard 
any  office  of  radio  sales.  And  radio  sales  presents  only  one  contract  to  the  adver 
tiser— regardless  of  the  number  of  stations  he  uses.  In  addition  to  its  10  station; 
RADIO  sales  represents  3  regional  networks:  the  Columbia  California  Network 
Columbia  Pacific  Network,  and  Columbia  New  England  Network. 


HOW   THE    DEALER    ZONE    MAPS    WERE  MADS 


1  These  maps  are  based  entirely  and  directly 
on  DEALER  REPORTS  of  Listening  to  the  individual 
Radio  Sales  stations.  They  filled  in  the  reports 
themselves,  and  mailed  them  to  the  Radio  Re- 
search Bureau,  New  York.  No  mention  was  made 
of  CBS  or  Radio  Sales  in  the  study.  The  Primary 
Zone  includes  counties  where  50%  to  100%  of 
the  dealers  responding  listen  regularly  to  the 
station.  The  Secondary  Zone  includes  counties 
where  more  than  5%  and  less  than  50%  of  the 
dealers  listen  to  the  station. 

2  Since  we  found  that  dealers,  like  other  peo- 
ple, listen  during  the  DAY  as  well  as  in  the  eve- 
ning; these  maps  reveal  the  Daytime  Dealer 


Zones  of  Influence  for  all  Radio  Sales  stations.; 
Evening  data  are  available  on  request. 

3  The  maps  are  based  on  a  complete  CROSSJ 
SECTION  of  dealers,  including  Food,  Drug,  Auto-i 
motive.  Gasoline  and  General  Stores  throughoulj 
the  United  Slates. 

4  The  maps  are  based  on  dealer  reports  re- 
ceived from  2,770  counties  — 90.2%  of  all  U.S. 
counties— which  contain  98.6%  of  all  radio  fam- 
ilies in  the  United  States.  And  66%  of  the  dealers) 
use  radios  in  their  places  of  business. 

5  These  maps  show  where  products  on  Radio: 
Sales  stations  can  be  STRONGLY  MERCHANDISED. 


RADIO  SALES  *  a  division  of  the  COLUMBIA  BROADCASTING  SYSTEM 


Offices:  New  York,  485  Madison  Ave.,  WIckersham  2-2000  •  Chicago,  410  N.  Michigan  Ave.,  WHItehall  6000  •  Detroit, Fisher  Bldg.,  TRInity  2-5500 
Birmingham,  Protective  Life  Bldg.,  3-8116  •  Los  Angeles,  5939  Sunset  Blvd.,  HOLlywood  3101  •  San  Francisco,  601  Russ  Bldg.,  GARfield  4700 


COLUMBIA  BROADCASTING  SYSTEM,  Inc.:  EXECUTIVES  and  RATES 


485  Madison  Ave.  New  York  City 

Telephone:  Wickersham  2-2000 


RATE  CARD 

(Rates  in  effect  Jan.  1, 1938) 

ht  Rates  (6  P.M.  to  H  P.M.)  are  in  Bold  Face,  Day  Rates 
a.  to  6  P.M.  and  11  P.M.  to  midnight)  are  in  Light  Face, 
lition  Rates  (two-thirds  of  the  night  rates)  apply  to  all 
,ns  broadcasting  on  current  New  York  time  from  6  P.M. 
10  P.M.    Sunday  Afternoon  Rates  (12  Noon  to  6  P.M.) 
fo-thirds  of  night  rates.    After  Midnight  Rates  (midnight 
A.M.)  are  one-third  of  night  rates.    Day  and  Night 
and  Sunday  Afternoon  Rates  are  figured  on  the  basis 
rrent  local  time  in  each  city.    Network  operations  prior 
P.M.  (local  time)  may  be  scheduled  by  special  arrange- 
All  rates  apply  to  network  broadcasts  only.  Rates 
jriods  in  excess  of  one  hour  in  exact  proportion  to  one-hour 

STATION  RATES 

is  rate  card  is  published  for  the  convenient  reference  of 
■tisers  and  is  not  to  be  considered  as  an  offer  of  facilities, 
ata  herein  are  subject  to  change  without  notice.  When 
■am  originates  at  points  other  than  the  studios  of  the 
mbia  Broadcasting  System  in  New  York,  Chicago  and 
lington,  a  special  charge  is  made. 

BASIC  NETWORK 
Minimum  24  Cities 
duding  the  following  21  cities: 


ny  (WOKO)  

more  (WCAO) .  . 

on  (WEEI)  

ilo  (WGR-  

KBW)  

ago  (WBBM) .  .  . 
innati  (WKRC) . 
I  eland  (WGAR) .  . 
;  Moines  (KRNT) . 

oit  (WJR)  

;ford  (WDRC) .  .  . 
knapolis  (WFBM) 
teas  City  (KMBC) 
sville  (WHAS) .  .  . 
York  (WABC) .  . 
j.ha-Lincoln 

tPAB)  

kdelphia  (WCAU) 
iburgh  (WJAS) .  . 
lidence  (WPRO)  . 
,ouis  (KMOX) .  .  . 
cuse  (WFBL)  .  .  . 
ihington  (WJSV)  . 
jus  at  least  3  of  the 

l)n  (WADC)  

mbus  (WBNS)  .  . 

[ton  (WHIG)  

aester  (WHEC)  .  . 
•ster  (WORC)  .  . 

iDtal  24  Cities  only 


Time 
Zone 


Et 

E 

Et 

Et 

ct 

E 
E 
C 

E- 
Et 
C 

c 
c 

Et 


Full 
Hour 


S175  88 
275  138 
425  213 


300 
725 
300 
300 
200 
625 
175 
200 
300 
450 
1250 


150 
363 
150 
150 
100 
313 
88 
100 
150 
225 
625 


C  200  100    120  60 

Et  550  275   330  165 

Et  350  175 

Et  200  100 

0  500  250 

E  200  100 

E  300  150 
following  5  Optional  Basic  cities: 


Half 
Hour 


105  53 
165  83 

255  128 


180 
435 
180 
180 
120 
375 
105 
120 
180 
270 
750 


90 
218 
90 
90 
60 
186 
53 
60 
90 
135 
375 


210  105 

120  60 

300  150 

120  60 

180  90 


Quarter 
Hour 


70 
110 
170 

120 
290 
120 
120 
80 
250 
70 
80 
120 
180 
500 


80 
220 
140 

80 
200 

80 
120 


E 
E 
E 

E 
Et 


175 
175 
175 
175 
175 


88 


105 
105 
105 
105 
105 


$8525  4267  5115  2560  3410  1705 


70 
70 
70 
70 
70 


35 
55 
85 

60 
145 
60 
60 
40 
125 
35 
40 
60 
90 
250 

40 
110 
70 
40 
100 
40 
60 


35 
35 
35 
35 
35 


nly  3  Optional  Basic  cities  are  included  in  above  totals. 

BASIC  SUPPLEMENTARY  GROUP 
17  cities 

hese  stations  available  individually  with  Basic  Network. 


.ntic  City  (WPG) . 

Et 

$125 

63 

75 

38 

50 

25 

gor  (WLBZ) 

Et 

125 

63 

75 

38 

50 

25 

rhamton  (WNBF) 

E 

125 

63 

75 

38 

50 

25 

nsville  (WEOA) .  . 

C 

125 

63 

75 

38 

50 

25 

miont  (WMMN)  , 

E 

125 

63 

75 

38 

50 

25 

risburg  (WHP) .  .  . 

E 

125 

63 

75 

38 

50 

25 

*aukee  (WISN)  .  . 

C 

175 

88 

105 

53 

70 

35 

ria  (WMBD)  

C 

125 

63 

75 

38 

50 

25 

inton   (WGBI) .  .  . 

E 

150 

75 

90 

45 

60 

30 

th  Bend  (WSBT) 

Ct 

125 

63 

75 

88 

50 

25 

ngfield,  Mass. 

flMAS)  

Et 

150 

75 

90 

45 

60 

30 

ngfield,  Vt. 

iVNBX)  

eka  (WIBW)  .... 

Et 

125 

63 

75 

38 

50 

25 

C 

175 

88 

105 

53 

70 

35 

:a  (WIBX)  

Et 

125 

63 

75 

38 

50 

25 

eeling  (WWVA) .  . 

E 

175 

88 

105 

53 

70 

35 

hita  (KFH)  

C 

150 

75 

90 

45 

60 

30 

ingstown  (WKBN) 

E 

150 

75 

90 

45 

60 

30 

roup  Total  

$2375 

1194 

1425 

719 

950 

475 

SOUTHEASTERN  GROUP 
'  12  Cities 

fhese  stations  available  individually  with  Basic  Network 


ierson  (WAIM) .  .  . 

E 

$125 

63 

75 

38 

50 

25 

irleston,  W.  Va. 

WCHS)  

E 

150 

75 

90 

45 

60 

30 

irlotte  (WBT)  

E 

300 

150 

180 

90 

120 

60 

rham  (WDNC)  .  .  . 
lensboro  (WBIG)  . 

E 

125 

63 

75 

38 

50 

25 

E 

125 

63 

75 

38 

50 

25 

con  (WMAZ) 

E 

125 

63 

75 

38 

50 

25 

kersburg  (WPAR) 

E 

125 

63 

75 

38 

50 

25 

Ihmond  (WRVA) .  . 

E 

200 

100 

120 

60 

80 

40 

anoke  (WDBJ) .  .  . 

E 

125 

63 

75 

38 

50 

25 

•annah  (WTOC)  .  . 

E 

150 

75 

90 

45 

60 

30 

at  Palm  Beach 

jWJNO)  

E 

125 

63 

75 

38 

50 

25 

tiston-Salem 

WSJS)  

E 

125 

63 

75 

38 

50 

25 

Jroup  Total  

$1800 

904 

1080 

544 

720 

360 

Officials 

William  S.  Paley,  President 

Edward  Klauber,  Executive  Vice-President 

Paul  W.  Kesten,  Vice-President 

Mefford  R.  Runyon,  Vice-President 

Lawrence  W.  Lowman,  Vice-President  (Operations) 

Hugh  Kendall  Boice,  Vice-President  (Sales) 

Herbert  V.  Akerberg,  Vice-President  (Station  Relations) 

Sam  Pickard,  Vice-President 

W.  B.  Lewis,  Vice-President  (Programs) 

Frank  K.  White,  Treasurer 

Frederic  A.  Willis,  Assistant  to  President 

S.  R.  Dean,  Assistant  Treasurer 

James  M.  Seward,  Assistant  Treasurer 

Joseph  H.  Ream,  General  Attorney 

William  C.  Gittinger,  Sales  Manager 

William  H.  Ensign,  Assistant  Sales  Manager 

Bernard  J.  Prockter,  Manager  of  Sales  Service 

Victor  M.  Ratner,  Director  of  Sales  Promotion 

John  J.  Karol,  Director  of  Market  Research 

Frank  N.  Stanton,  Manager  of  Market  Research 

Hugh  A.  Cowham,  Commercial  Engineer  (Traffic) 

Edwin  King  Cohan,  Director  of  General  Engineering 

A.  B.  Chamberlain,  Chief  Engineer 

Luther  J.  Reid,  Acting  Director  of  Public  Relations 

Paul  W.  White,  Director  of  Public  Affairs 

Davidson  Taylor,  Director  of  Music  Division 

Jan  Schimek,  Director  of  Copyright  Division 

Julius  Mattfeld,  Music  Librarian 

Sterling  Fisher,  Director  of  Radio  Talks 

John  S.  Carlile,  Production  Manager 

Gilson  B.  Gray,  Director  of  Commercial  Editing 

John  E.  Forsander,  Purchasing  Agent 

G.  Stanley  McAllister,  Manager  of  Construction  and  Building 
Radio  Sales,  Inc. — J.  Kelly  Smith,  General  Sales  Manager; 

Arthur  H.  Hayes,  Eastern  Sales  Manager;  Paul  S.  Wilson, 

Chicago  Sales  Manager. 

Artists  Bureau — Herbert  I.  Rosenthal,  General  Manager; 
I.  S.  Becker,  Business  Manager. 

Chicago  Office — H.  Leslie  Atlass,  Vice-President;  J.  J. 
King,  Assistant  to  Vice-President;  J.  L.  Van  Volkenburg, 
Assistant  to  Vice-President;  Leonard  Erikson,  Western  Sales 
Manager. 

Washington  Office — Harry  C.  Butcher,  Vice-President;  A. 
D.  Willard,  Jr.,  Sales  Manager. 

Detroit  Office — Webster  H.  Taylor,  Manager 

Los  Angeles  Office — Donald  W.  Thornburgh.  Vice-President 

BOARD  OF  DIRECTORS 


William  S.  Paley 
Leon  Levy 

Jerome  H.  Louchheim 
Samuel  Paley 
Jacob  Paley 
Ralph  F.  Colin 
Edward  Klauber 


Prescott  S.  Bush 
Herbert  Bayard  Swope 
Isaac  D.  Levy 
J.  A.  W.  Iglehart 
Dorsay  Richardson 
Mefford  R.  Runyon 
Paul  W.  Kesten 


OWNED  AND  OPERATED  STATIONS 

WABC     New  York  WBBM  Chicago 

WJSV      Washington  WKRC  Cincinnati 

WBT       Charlotte  WCCO  Minneapolis 

KMOX    St.  Louis  WEEI  Boston 

KNX     Los  Angeles  WAPI  Birmingham 

ADMINISTRATIVE  OFFICES 

New  York — 485  Madison  Ave. 
Chicago — 410  No.  Michigan  Ave. 
Philadelphia— 1622  Chestnut  St. 
Washington,  D.  C— 817  Earle  Bldg. 
Hollywood,  5939  Sunset  Blvd. 
Detroit— 902  Fisher  Bldg. 
San  Francisco — 601  Russ  Bldg. 

London — 14  Langham  PI.,  W.  1.    Cable  Address,  Columbia, 
N.  Y. 

SOUTHCENTRAL  GROUP 
13  Cities 

These  stations  available  individually  with  Basic  Network. 


Atlanta  (WGST)  ... 

Ct 

$200 

100 

120 

60 

80 

40 

Augusta  (WRDW)  .  .  . 

C 

125 

63 

75 

38 

50 

25 

Birmingham  (WAPI) 

C 

150 

75 

90 

45 

60 

30 

Chattanooga(WDOD) 

C 

125 

63 

75 

38 

50 

25 

Knoxville  (WNOX)  .  . 

c 

125 

63 

75 

38 

50 

25 

Little  Rock  (KLRA)  . 

c 

150 

75 

90 

45 

60 

30 

Memphis  (WREC).  .  . 

c 

200 

100 

120 

60 

80 

40 

Meridian  (WCOC>    .  . 

c 

125 

63 

75 

38 

50 

25 

Mobile  (WALA) 

c 

125 

63 

75 

38 

50 

25 

Montgomery  (WSFA) 

c 

125 

63 

75 

38 

50 

25 

Nashville  (WLAC) .  .  . 

c 

225 

113 

135 

68 

90 

45 

New  Orleans  (WWL) . 

c 

275 

138 

165 

83 

110 

55 

Pensacola  (WCOA)  . 

c 

125 

63 

75 

38 

50 

25 

Group  Total  

$2075 

1042 

1245 

627 

830 

415 

SOUTHWESTERN  GROUP 
8  Cities 

These  Stations  are  available  with  the  Basic  Network  in  a 
group  of  not  less  than  5  of  the  following  cities: 


Dallas  (KRLD) 

C 

$300 

150 

180 

90 

120 

60 

Houston  (KTRH)  .  .  . 

C 

225 

113 

135 

68 

90 

45 

Oklahoma  City 

113 

(KOMA)  

C 

225 

135 

68 

90 

45 

San  Antonio-Austin 

(KTSA-KNOW)  .  .  . 

C 

250 

125 

150 

75 

100 

50 

Shreveport  (KWKH) . 

C 

175 

88 
63 

105 

53 

70 

35 

Tulsa  (KTUL)  

C 

125 

75 

38 

50 

25 

Waco  (WACO)  

C 

125 

63 

75 

38 

50 

25 

Wichita  Falls(KGKO 

C 

125 

63 

75 

38 

50 

25 

$1550 

778 

930 

468 

620 

310 

FLORIDA  GROUP 
4  Cities 


Jacksonville  (WMBR) 

E 

$125 

63 

75 

38 

50 

25 

Miami  WQAM) 

E 

125 

63 

75 

38 

50 

25 

Orlando  (WDBO) .... 

E 

125 

63 

75 

38 

50 

25 

Tampa  (WDAE)  ... 

E 

125 

63 

75 

38 

50 

25 

Group  Total  

$500 

252 

300 

152 

200 

100 

NORTHWESTERN  GROUP 

9  Cities 

These  stations  available  individually  with  Basic  Network. 


Davenport  (WOC) .  .  . 

C 

S125 

63 

75 

38 

50 

25 

Dubuque  (WKBB) .  .  . 

C 

125 

63 

75 

38 

50 

25 

Duluth  (KDAL) 

c 

125 

63 

75 

38 

50 

25 

Green  Bay  (WTAQ) .  . 

c 

125 

63 

75 

38 

50 

25 

La  Crosse  (WKBH) .  . 

c 

125 

63 

75 

38 

50 

25 

Mason  City  (KGLO) . 

c 

125 

63 

75 

38 

50 

25 

Minneapolis-St.  Paul 

(WCCO)  

c 

475 

238 

285 

143 

190 

95 

Sioux  City  (KSCJ) .  .  . 

c 

125 

63 

75 

38 

50 

25 

Yankton  (WNAX) .  .  . 

c 

150 

75 

90 

45 

60 

30 

Group  Total  

$1500 

754 

900 

454 

600 

300 

MOUNTAIN  GROUP 
7  Cities 

These  stations  available  individually  with  Basic  Network. 


Colorado  Springs 

(KVOR)  

Denver  (KLZ)  

Salt  Lake  City  (KSL) 


$125 
200 
300 


63 
100 
150 


75 
120 
180 


50 
80 
120 


25 
40 
60 


These  stations  available  individually  only  when  Pacific  Coast 
Group  is  used. 


Great  Falls  (KFBB).  . 

M 

$125 

63 

75 

38 

50 

25 

Missoula  (KGVO)  . 

M 

125 

63 

75 

38 

50 

25 

Phoenix-Tucson 

(KOY-KGAR) .... 

M 

125 

63 

75 

38 

50 

25 

Reno  (KOH)  

P 

125 

63 

75 

38 

50 

25 

Group  Total  

$1125 

565 

675 

340 

450 

225 

PACIFIC  COAST  GROUP 
5  Cities 

These  Stations  are  available  only  as  a  group. 


Los  Angeles  (KNX) .  . 

P 

$500 

250 

300 

150 

200 

100 

Portland  (KOIN) .... 

P 

225 

113 

135 

68 

90 

45 

San  Francisco  (KSFO) 

P 

325 

163 

195 

98 

130 

65 

Seattle-Tacoma 

(KOL-KVI)  

P 

225 

113 

135 

68 

90 

45 

Spokane  (KFPY)  

P 

175 

88 

105 

53 

70 

35 

Group  Total  

$1450 

727 

870 

437 

580 

290 

When  the  Pacific  Coast  and  the  Basic  Network  are  joined 
Denver  and  Salt  Lake  City  must  be  used. 

CANADIAN  GROUP 
2  Cities 

These  stations  available  individually  with  Basic  Network. 


-Montreal  (CKAC)  .  .  . 
Toronto  (CFRB) .... 

Group  Total  

Et 
Et 

$200  100 
300  150 

120  60 
180  90 

80  40 
120  60 

$500  250 

300  150 

200  100 

HAWAIIAN  STATION 
1  City 

Honolulu  (KGMB)  .  . 

$220  195 

140  125 

100  90 

TOTAL  OF  ALL  CITIES  LISTED 

Full  Hour 

Half  Hour 

Quarter  Hour 

$21,970  11,104 

13,190  6,682 

8,800  4,440 

IROADCASTING  •  Broadcast  Advertising 


tObserves  daylight  saving. 
.  .        hrs.  earlier  than  P.S.T. 

CBS  on  Jan.  15,  1938,  also  added  KARM,  Fresno,  and 
KROY,  Sacramento,  as  California  outlets;  on  Feb.  1  adds 
WBRK,  Pittsfield,  Mass. 

WEEKLY  DISCOUNTS 
(Applicable  only  to  rates  on  this  card) 

The  following  weekly  discounts,  computed  on  gross  weekly 
billing  for  time,  will  be  allowed  to  each  advertiser  using  net- 
work broadcasts  for  thirteen  or  more  consecutive  weeks: 

Less  than  5  station-hours  per  week   Net 

5  or  more  but  less  than  10  station-hours  per  week.  .  Z14% 
10  or  more  but  less  than  15  station-hours  per  week.  .  5% 
15  or  more  but  less  than  25  station-hours  per  week .  .  11/2% 
25  or  more  but  less  than  45  station-hours  per  week .  .  10% 
45  or  more  but  less  than  70  station-hours  per  week  .  12^4% 

70  or  more  station-hours  per  week   15% 

Station-hours  will  be  calculated  as  follows: 

1  hr.  (day  or  night)  on  1  station  1.0  station-hour 

' .  hr.  (day  or  night)  on  1  station  6  station-hour 

'4  hr.  (day  or  night)  on  1  station  4  station-hour 

(Thus,  in  computing  station-hour  discounts,  M  hour  and  % 
hour  periods  are  given  a  weight  equivalent,  respectively,  to 
their  proportioned  cost — 60%  and  40%  of  the  full-hour  rate.) 

Two  or  more  network  contracts  for  the  same  advertiser 
may  be  combined  in  computing  station-hour  discounts. 

{Continued  on  page  166) 
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NATIONAL  NETWORK  STATIONS 


Atlantic  Standard  Time 

Svdnev,  N.  S  CJCB*  1240 

Halifax.  N.  S  CHNS*  930 

Charlottetown,  P.  E.  I  CFCY*  630 

Summerside,  P.  E.  I  CHGS  1450 

Moneton.  N.B  CKCW*  1370 

Fredericton,  N.  B  CFNB*  550 

Saint  John,  N.  B  CHSJ*  1120 

Eastern  Standard  Time 

Quebec.  P.  Q  CKCV  1310 

Montreal.  P.  Q  CFCF  600 

Montreal.  P.  Q  CHLP  1120 

Ottawa,  Ont  CBO*  880 

Ottawa,  Ont  CKCO  1010 

Kingston,  Ont  CFRC  1510 

Toronto,  Ont  CRCT*  840 

Toronto,  Ont  CRCY*  960 

Toronto,  Ont  CRCX*  6090 

Toronto.  Ont  CKCL  580 

Hamilton.  Ont  CROC  1120 

Hamilton,  Ont.   CHML  1010 

St.  Catharines,  Ont  CKTB  1200 

Brantford.  Ont  CKPC  930 

London,  Ont  CFPL  730 

Chatham,  Ont  CFCO  630 

Windsor.  Ont  r^^r*  gOO 

Windsor,   Ont.   CKLW*  1030 

North  Bav.  Ont.  CFCH  930 

Kirkland  Lake,  Ont  CJKL  530 

Timmins.  Ont  CKGB  1420 

Sudburv.  Ont.   CKSO*  780 

Fort  William,  Ont  CKPR*  730 

Central  Standard  Time 

Winnipeg.  Man  CKY*  910 

Winnipeg.  Man  CJRC  630 

Winnipeg.  Man  CJRO*  6150 

Winnipeg.  Man  CJRX*  11720 

Brandon.  Man  CKX  1120 

Yorkton.  Sask  CJGX  1390 

Mountain  Standard  Time 

Regina.  Sask  CKCK*  1010 

Belle  Plaine.  Sask  CJRM  540 

Moose  Jaw.  Sask  CHAB  1200 


Canadian 
Broadcasting  Corporation 

National  Research  Bldg. 
Ottawa,  Ontario 

Telephone:  2-8211 
OFFICIALS 
Gladstone  Murray,  General  Manager 
Dr.  Augustin  Frigon,  Assistant  General  Manager 

BOARD  OF  GOVERNORS 
L.  W.  Brockington,  K.C.,  Winnipeg.  Man..  Chairman 
Rene  Morin.  Montreal,  P.  Q.,  Vice-Chairman 
Brig.  Gen.  Victor  W.  Odium.  Vancouver,  B.  C. 
J.  W.  Godfrey,  Halifax,  N.  S. 

Prof.  A.  Vaehon,  Laval  University,  Quebec,  P.  Q. 

N.  L.  Nathanson,  Toronto,  Ont. 

Rev.  Canon  W.  E.  Fuller.  Campbellton.  N.  B. 

Alan  B.  Plaunt,  Ottawa,  Ont. 

Mrs.  Nellie  McClung,  Victoria.  B.  C. 


Calgary,  Alta.  _ 


Chilli wack,  B.  C. 


840 

CKBI 

1210 

— i^r  AC 

930 

CJCJ 

690 

CJCA* 

730 

CFRN 

960 

XJOC* 

950 

Time 

910 

CKOV 

630 

CFJC 

880 

CHWK 

780 

GBR* 

1100 

STATIONS 

Time 

-  CHNC* 

960 

Time 

CJBR 

1030 

ORGS* 

1120 

CRCK* 

950 

-CBM* 

1050 

XKCH 

1210 

Quebec.  P.  Q.   

Montreal.  P.  Q  

Hull.  P.  Q  

NATIONAL  NETWORK  SUBDIVISIONS 

EASTERN  Maritime    Provinces,    Quebec   and  On 

tario  Stations. 
MARITIME  Nova     Scotia,     New     Brunswick  ar.. 

Prince  Edward  Island  Stations. 

MIDEAST  Ontario  and  Quebec  Stations. 

WESTERN  Stations  in  Winnipeg  and  West. 

CENTRAL  Stations  in  Central  Time  Zone. 

MIDWEST   Manitoba,    Saskatchewan    and  Albert: 

Stations. 

MOUNTAIN  Stations  in  Mountain  Time  Zone. 

PACIFIC   Stations  in  Mountain  and  Pacific  Zones. 

*  Basic  stations  on  Corporation  Network.  Certain  hour 
are  reserved  by  these  stations  for  Corporation  programs 
With  the  other  stations  use  of  Corporation  program 
optional. 

Daily  listings  show  the  stations  to  which  programs  ar. 
available.  At  points  where  more  than  one  station  use 
Corporation  programs  the  daily  schedule  will  designab 
the  station  to  which  each  program  is  available. 

Stations  whose  call  letters  begin  with  "CB"  and  "CRC 
are  owned  and  operated  by  the  Canadian  Broadcastinj 
Corporation. 


CANADIAN  BROADCASTING  CORP. 

1  Hayter  St.,  Toronto.  Ont. 

1231  St.  Catherine  St.,  Montreal.  Que. 

{Rates  in  Effect  Jan.  1,  1938) 

CBC  NETWORK  RATES 

The  individual  rates  shown  apply  when  stations  are  used  in 
conjunction  with  CBC  basic  national  or  regional  networks. 

la.  Gross  Rates  6.00  P.M.  to  11.00  P.M.  Local  Time. 

(Rates  for  periods  longer  than  one  hour  are  in  exact  pro- 
portion to  the  corresponding  one-hour  rate.) 

STATION  RATES  ONLY 

(See  Section  III  for  Wire  Line  Rates.) 

MARITIME  REGIONAL  NETWORK 

(Atlantic  Standard  Time) 

Cities— Call  1  Hr.  'iHr.  Hr. 

Sydney  (CJCB  1   $45.00  $27.00  $18.00 

Halifax  (CHNS)   50.00  30  00  20.00 

Charlottetown  iCFCY) .  .  .  .  40.00  24.00  16.00 

Moneton  (CKCW)   25.00  15.00  10.00 

Saint  John  (CHSJ)   35.00  21.00  14.00 

Fredericton  (CFNB)   40.00  24.00  16.00 

Total  for  Group   $235.00      $141.00  $94.00 


COLUMBIA  BROADCASTING 
SYSTEM 

(Continued  from  page  165) 

ANNUAL  DISCOUNTS 
(Applicable  only  to  rates  on  this  card) 

At  the  end  of  52  consecutive  weeks  of  network  broadcasting, 
there  will  be  due  and  payable  to  the  advertiser  an  additional 
discount  on  network  time  computed  as  follows:  52  times 
10%  of  the  largest  amount  of  weekly  gross  billing  that  has 
run  consecutively  for  52  weeks. 

If  an  advertiser  broadcasts  weekly  for  a  period  longer  than 
52  weeks,  but  shorter  than  104  weeks,  he  will  be  paid  the 
maximum  discount,  under  the  foregoing  terms,  tor  any  con- 
secutive 52  weeks  during  the  period  of  his  broadcasting. 

COMMISSIONS 

A  commission  of  15^^  is  allowed  to  recognized  agencies  on 
net  station  time  charges  and  on  any  line  charges. 

NO  CASH  DISCOUNT 

Charges  for  facilities  are  payable  immediately  after  each 
broadcast. 

CLASSIFICATIONS 

Rates  listed  herein  apply  to  all  classes  of  acceptable  accounts 
and  advertising. 

SERVICE  FACILITIES 

The  Columbia  Broadcasting  System  makes  available  a 
complete  supplementary  service  for  advertising  agencies  and 
radio  advertisers,  through  the  following:  Columbia  Artists, 
Inc.;  ColumbiaConcerts  Corporation;  Continuity  Department; 
Engineering  Department;  Program  Department;  Promotion 
&  Research  Dept.;  Publicity  Department;  Sales  Service 
Department;  Station  Relations  Department. 


QUEBEC  REGIONAL  NETWORK 

(Eastern  Standard  Time) 

New  Carlisle  fCHNC)   $40.00  $24.00 

Rimouski  (CJBR)   50.00  30.00 

Chicoutimi  (CRCS)   25.00  15.00 

Quebec  (CRCK)   70.00  42.00 

Montreal  (CBF-CBM)   325.00  195.00 

(See  supplementary  note) 

Total  for  Group   $510 . 00      $306 . 00 

ONTARIO  REGIONAL  NETWORK 

(Eastern  Standard  Time) 

Ottawa  (CBO)   $80.00  $48.00 

Kingston  (CFRC)   25.00  15.00 

Toronto  (CBL)   300.00  180.00 

Windsor  (CKLW)   160.00  96.00 

Sudburv  (CKSO)   40.00  24.00 

North  Bav  (CFCH)   25.00  15.00 

Kirkland  Lake  (CJKL)  ....  25.00  15.00 

Timmins  (CKGB)   25.00  15.00 

Fort  William  (CKPR)   35.00  21.00 

Total  for  Group   $715.00  $429.00 


$16.00 
20.00 
10.00 
28.00 

130.00 


$204.00 


$32 .  00 
10.00 

120.00 
64.00 
16.00 
10.00 
10.00 
10.00 
14.00 

$286.00 


PRAIRIE  REGIONAL  NETWORK 

(Central  Standard  Time) 

Winnipeg  (CKY)   $120.00  $72.00  $48.00 

Brandon  (CKX)   33.00  20.00  13.00 

(Mountain  Standard  Time) 

Regina  (CKCK)   70.00  42.00  28.00 

Moose  Jaw  (CHAB)   25.00  15.00  10.00 

Saskatoon  (CFQC)   60.00  36.00  24.00 

Prince  Albert  (CKBI)   30.00  18.00  12.00 

Edmonton  (CJC A)   80.00  48.00  32.00 

Calgary  (CFAC)   80.00  48.00  32.00 

Lethbridge  (CJOC)   30.00  18.00  12.00 

Total  for  Group   $528.00      $317.00  $211.00 

BRITISH  COLUMBIA  REGIONAL  NETWORK 

(Pacific  Standard  Time) 

Kamloops  (CFJC)   $25.00  $15.00  $10.00 

Kelowna  (CKOV)   25.00  15.00  10.00 

Trail  (CJAT)   35.00  21.00  14.00 

Vancouver  (CBR)   120.00  72.00  48.00 

$205.00      $123.00  $82.00 

Totals  for  National  Service.  $2. 193. 00  $1 . 316 . 00  $877.00 
(34  outlets) 

Supplementary  Note 

1.  When  only  one  Montreal  station  is  included  in  Quebec 

Region  the  following  rates  apply: 

2.  CBF   $250.00      $150.00  $100.00 

CBM   150.00         90.00  60.00 

3.  Announcements  are  made  in  French  on  programs  transmitted 

from  CBF  (French  outlet) ;  no  charge  made  to  sponsor  for 
translation  of  continuity.    CBM — English  Outlet. 

4.  Supplementary  station  rate."  available  on  application. 

lb.  60%  Gross  Rates  apply  after  11.00  P.M.  and  before 
6.00  P.M.  Local  Time  (between  12.00  noon  and  6  P.M.  local 
lime  Sunday  75%  of  the  gross  rates  apply). 


m. 

WIRE  LINE 

RATES 

a.  Region 

1  Hr. 

K  Hr. 

•A  Hr 

Maritime  

$.53 

$.50 

$.46 

56 

52 

48 

Ontario  

89 

82 

75 

Prairie  

91 

84 

78 

British  Columbia .  .  .  . 

56 

52 

48 

Total  Line  Cost 

$345 

$320 

$295 

II.  DISCOUNTS 

a.  Frequency  discount  on  Gross  Station  Rates  for  num 
of  periods  under  contract  within  12  month 

Less  than  13  times   Net 

13  to  25   5% 

26  to  51 ;   10% 

52  and  over  (Maximum  allowed)   15% 

b.  Regional  discount  after  frequency  discount  deduct 
applicable  to  contracts  for  13  or  more  consecutive  periods. 

1  Region   5% 

2  Regions   10% 

3  Regions   15% 

4  Regions   20% 

5  Regions  (The  National  Network)   25% 


$. 


h.  Above  line  rates  apply  when  programs  are  supplied 
the  national  network  or  to  individual  regions  providing  po 
of  program  pickup  is  within  such  region.  A  special  line  chai 
is  made  when  point  of  program  pickup  does  not  conform  to  1 
above  conditions,  and  where  additional  facilities  are  require 

c.  Wire  line  costs  listed,  applicable  to  day  or  evening  perio 


d.  Wire  line  costs  are  net  per  occasion;  subject  to  IE 
agency  commission  only. 

IV.  COMMISSIONS  AND  CASH  DISCOUNTS 

a.  Gross  billing  after  deduction  of  percentage  discounts, 
any,  on  station  rates  and  on  net  wire  rates  shall  be  subject  to 
advertising  agency  commission  of  15%. 

b.  No  commission  on  program  charges. 

c.  No  cash  discounts — bills  due  and  payable  when  renden 


V.  TERMS  OF  USE 

a.    No  contract  accepted  for  less  than  one  occasion  I 
week   for   thirteen   consecutive  weeks — except  in  cas* 
SPECIAL  EVENTS. 


b.  Minimum  period  accepted  is  fifteen  minutes.  No  peric 
are  sold  in  bulk  for  re-sale. 


c.  All  contracts  are  accepted  subject  to  the  Broadcast] 
Act,  Broadcasting  Regiilations  and  approval  of  the  Canadi 
Broadcasting  Corporation. 

d.  Rates  quoted  herein  Subject  to  Change  Without  Notio 


Page  166  •  1938  Yearbook  Number 


BROADCASTING  •  Broadcast  Advertisin 


Page  168  •  1938  Yearbook  ISumber 


BROADCASTING  •  Broadcast  Advertisingl} 


sk  any  thousand  civilized  people  where 
le  world's  "Broadcasting  Headquar- 
;rs"  is  located,  and  the  vast  majority 
ould  say,  "Radio  City,  New  York." 
Lnd  they  would  he  right,  for  Radio  City 
the  home  of  NBC,  world's  largest 
broadcasting  organization. 

PAKE  PROGRAMS  .  .  . 

NBC  sent  out  over  54,000  programs  dur- 
ing 1937.  Each  NBC  Network,  Red  and 
Blue,  averages  17  .S  hours  of  programs  a 
day — a  daily  total  of  35  hours  of  the  most 
popular  programs  made  available  to  24,- 
500,000  radio  families,  free  for  the  tuning! 

TAKE  STATIOIVS  .  .  . 

Each  NBC  Network  station  is  an  accepted 
leader  in  its  locality.  Today,  as  NBC  com- 
pletes its  eleventh  year,  there  are  142  aflBl- 
iated  stations  broadcasting  Blue  and  Red 
Network  programs.  Many  of  these  go  out 
to  all  parts  of  the  world  over  NBC's  ten 
associated  shortwave  stations,  for  NBC 
has  always  been  the  leader  in  the  sending 
and  receiving  of  international  broadcasts. 

TAKE  PROGRAM  RUILDI^G  .  .  . 

Throughout  its  11  years,  NBC  has  set 
the  style  in  programs.  These  styles  have 


become  radio  patterns.  Among  NBC  Net- 
works' "Famous  Firsts"  are:  Top  Come- 
dians, Full -Hour  Dramas,  Daily  Serials, 
All-Star  Varieties,  Grand  Opera,  Public 
Forums,  Championship  Fights,  Educa- 
tionalPrograms,InternationalShortwave. 

TAKE  TRANSCRIPTIONS  .  .  . 

NBC  Transcription  Service  represents  the 
combined  facilities  of  NBC  and  RCA — 
leaders  in  broadcasting,  leaders  in  mechan- 
ical reproduction  and  recording.TheNBC 
Recorded  Program  Service  offers  complete 
facilities  for  the  creation,  casting,  produc- 
tion and  recording  of  programs  for  Nation- 
al Spot  and  Local  Advertising.  NBC  The- 
saurus is  used  by  220  station  subscribers! 

TAKE  SPOT  and 

LOCAL  ADVERTISING  .  .  . 

NBC's  Managed  Stations  are,  by  all  odds, 
"Tops  in  Spot!"  The  majority  are  super- 
power transmitters  on  clear  channels, 
covering  major  markets  ...  in  every  case 
the  combination  of  adequate  power  and 
favorable  frequency  delivers  splendid 
coverage.  This  makes  a  particularly  eco- 
nomical lineup  for  spot  advertisers,  be- 
cause you  need  fewer  stations  to  cover 
broad  territories.  Fifteen  fine  stations  in 
ten  key  markets. 


TAKE  ARTISTS  SERVICE  .  .  . 

NBC  Artists  Service  is  the  largest  talent 
sales  organization  in  the  world.  No  other 
talent  agency  does  a  greater  volume  of 
yearly  business,  nor  boasts  a  more  varied 
roster  of  talent.  A  division  of  NBC,  it 
offers  artists  both  personal  management 
and  valuable  guidance.  It  offers  this  talent 
to  radio,  theatre,  opera,  concert,  motion 
pictures  and  night  clubs  -to  all  types,  in 
short,  of  both  public  and  private  enter- 
tainment. To  radio  advertisers  and  their 
agencies  in  particular,  NBC  Artists  Service 
provides  not  only  specific  talent  to  answer 
advertisers'  sales  problems,  but  sound 
program  ideas  as  well,  with  complete  casts. 

"IN  THE  PUBLIC  INTEREST,  CONVE- 
NIENCE, AND  NECESSITY..."  This 
phrase,  part  of  the  National  Broadcast- 
ing Company's  ''dedication  creed",  is 
forever  in  the  forefront  of  NBC's  activi- 
ties. It  keys  every  action.  NBC — in  times 
of  public  necessity,  as  well  as  daily  con- 
venience—  carries  one  ideal  above  all 
others,  that  the  listener  be  served! 

For  these  convincing  reasons,  NBC  is 
known  wherever  radio  is  known  as 

"BROADCASTING  HEADQUARTERS" 
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NATIONAL  BROADCASTING  CO.,  Inc.:  EXECUTIVES  and  RATES 


BOARD  OF  DIRECTORS 


Cornelius  N.  Bliss 
Arthur  E.  Braun 
James  G.  Harbord 
Edward  W.  Harden 
Lenox  R.  Lohr 


DeWitt  Millhauser 
Edward  J.  Nally 
David  Sarnoff 
Jams  R.  Sheffield 
George  K.  Throckmorton 


OFFICERS 

David  Sarnoff,  Chairman  of  ike  Board 
Lenox  R.  Lohr,  President 

A.  h.  Ashby,  Vice-President  and  General  Counsel 

George  Engles,  Vice-President 

Don  E.  Oilman,  Vice-President 

O.  B.  Hanson,  Vice-President 

William  S.  Hedges,  Vice-President 

Frank  E.  Mason.  Vice-President 

John  F.  Royal,  Vice-President 

Frank  M.  Russell.  Vice-President 

Niles  Trammell,  Vice-President 

Roy  C.  Witmer,  Vice-President 

Mark  Woods,  Vice-President  and  Treasurer 

R.  J.  Teichner,  Assistant  Treasurer 

Lewis  MacConnach,  Secretary 

Mark  Woods,  Assistant  Secretary 

C.  E.  Pfautz,  Assistant  Secretary 

OWNED  AND  MANAGED  STATIONS 

^Ir^n^n'^  ^S'.i^x  S'^"  WRC,  Washington. 

^'^^Sk'^S'''^^,?-      WENR,  Chicago.     WTAM,  Cleveland. 
KPO,  San  Francisco.    WMAL,  Washington  (leased). 

General  Electric  Co.  Stations  (Programmed) 

WGY,  Schenectady.      KOA,  Denver.      KGO,  San  Francisco 

Westinghouse  Stations  (Programmed) 

KDKA,  Pittsburg.        WBZ,  Boston.        WBZA,  Springfield 
KYW,  Philadelphia. 

NBC-Owned  (Leased  to  other  Operators) 

KEX,  Portland,  Ore.  KJR,  Seattle  KGA,  Spokane 

DEPARTMENTS  AND  DIVISIONS 

President's  Office 

Lenox  R.  Lohr,  President 

J.  de  Jara  Almonte,  Assistant  to  President 

James  Rowland  Angell,  Educational  Counselor 

Clarence  Farrier,  Television  Coordinator 

Frank  E.  Mason,  Vice-President  and  Assistant  to  President 

Martha  McGrew,  Assistant  to  President 

Artists  Service  Department 

George  Engles,  Vice-President  and  Manaaing  Director 

Daniel  S.  Tuthill,  Assistant  Managing  Director 

O.  O.  Bottorff,  Vice-President  of  Civic  Concerts'^ Inc 
(Subsidiary  of  NBC) 

Frances  Rockefeller  King,  Manager  of  NBC  Private  Entertain- 
ment 

Marks  Levine,  Manager  of  Concert  Division 

Continuity  Acceptance 

Janet  MacRorie,  Editor 

Electrical  Transcription  Department 

C.  Lloyd  Egner.  Manager 

Frank  E.  Chizzini,  Assistant  Manager 

Reginald  Thomas,  Program  Director 


NBC  -  RED  NETWORK  RATES 


GENERAL  BROADCAST  ADVERTISING 

(Rates  in  Effect  Jan.  1,  1938) 

(a)  Gross  rates  6:00  P.M.  to  11:00  P.M.  Local  Time. 
Rates  for  periods  longer  than  one  hour  are  in  exact  proportion 
to  the  corresponding  one  hour  rate.) 

BASIC  RED  NETWORK 

Cities                                        1  Hr.      14  Hr  l<r  Hr 

New  York(WEAF)                           $1,200  ^  $720  $4^0 

Boston  (WNAC)                                    400         240  160 

Hartford  (WTIC)                                   360         216  144 

Providence  (WJAR)                               200         120  80 

Worcester  (WTAG)                                160           96  64 

Portland,  Me.  (WCSH)                           160          96  64 

Philadelphia  (KYW)                               480         288  192 

Wilmington  (WDEL)                                120           72  48 

Baltimore  (WFBR)  ' .         240         144  96 

Washington  (WRC)                                200         120  80 

Schenectady  (WGY)   380  228 

Buffalo  (WBEN)                                    300         180  120 

Pittsburgh  (WCAE)                                380         228  152 

Cleveland  (WTAM)                                480         288  192 

Detroit  (WWJ)                                      380         228  152 

Cincinnati  (Choice)  (See  Note) 

Indianapolis  (WIRE)                              200         120  80 

Chicago  (WMAQ)                                  720         432  288 

St.  Louis  KSD                                       360         216  144 

Mmneapohs-St  Paul  (KSTP)                 280         168  112 

Des  Moines  (WHO)                                480         288  192 

Omaha  (WOW)                                      320         192  128 

Kansas  City  (WDAF)                             360         216  144 

Total  for  Network                      $8,160    $4,896  $3,264 

(Without  Cincinnati) 


30  Rockefeller  Plaza,  New  York  City 

Telephone:  Circle  7-8300 


Engineering  Department 

0.  B.  Uanson   Vice-President  in  Charge  of  Engineering 

1,  -  i;  9.  ^"^^ser  of  Technical  Services 
K.  F.  Guy,  Radio  Facilities  Engineer 
George  McElrath,  Operating  Engineer 
George  O.  Milne,  Eastern  Division  Engineer 
Robert  M.  Morris,  Development  Engineer 

C.  A.  Rackey,  Audio  Facilities  Engineer 

General  Service  Department 

Walter  G.  Preston,  Jr.,  Head,  General  Service 
Edward  M.  Lowell,  Manager  Office  Services  Division 
William  Neubeck,  Manager,  Building  Maintenance  Division 
Charles  H.  Thurman,  Manager.  Guest  Relations  Division 

D.  B.  Van  Houten,  Manager,  Staff  Division 
Dwight  G.  Wallace,  Personnel  Manager 

Legal  Department 

A.  L.  Ashby,  Vice-President  and  General  Counsel 

I.  L.  Gnmshaw,  Attorney 

P.  J.  Hennessey,  Jr.,  Attorney,  Washington 

Henry  Ladner,  Attorney 

Frederick  Leuschner,  Attorney.  Hollywood 

J.  A.  McDonald,  Attorney,  Chicago 

R.  P.  Myers,  Attorney 

E.  G.  Prime,  Attorney 

Operated  Stations  Department 

A.  H.  Morton,  Manager 

Lee  B.  Wailes,  Assistant  to  Manager 

Program  Department 

John  F.  Royal,  Vice-President  in  Charge  of  Programs 
Ihomas  H.  Belviso,  Manager,  Music  Division 
Frank  Black,  General  Music  Director 

Su-i'i"?^  ^™P.ard,  Manager.  Commercial  Programs  Division 
i^hilUps  Carlin,  Manager.  Sustaining  Programs  Division 
Margaret  Cuthbert,  Director.  Women's  Programs  Division 
Zale  Dillon,  Supervisor  of  N.  Y.  Sound  Effects  Section 
franklin  Dunham,  Educational  Director 
C.  W.  Fitch.  Business  l^anagcT 

Thomas  H.  Hutchinson,  Manager.  Television  Program  Division 
Patrick  J.  Kelly,  Supervisor,  Announcing  Division 
N.  Ray  Kelly,  Manager  of  Sound  Effects  Development  and  Main- 
tenance 

Ernest  La  Prade,  Director,  Music  Research 
Douglas  W.  Meservey, 

William  Burke  Miller,  Evening  Program  Manager 
William  S.  Rainey,  Production  Division  Manager 

A.  A.  Schechter,  Head  of  Netcs  and  Special  Events 
Lewis  H.  Titterton,  Manager,  Script  Division 
Paul  Wmg,  Director  Children's  Programs 

Percy  Winner,  Director,  International  Division 

Publicity  Department 

Clay  Morgan,  Director  of  Promotion 
Wayne  L.  Randall,  Director  of  Publicity 

J.  Vance  Babb.  Manager.  Press  Inform  and  Service  Division 
L.  P.  H.  James,  Manager,  Advertising  and  Sales  Promotion 

Relations  with  Stations  Department 

William  S.  Hedges,  Vice-President  in  Charge  of  Station  Relations 
^^i;  tT^'^^"^'  ^'^^'^Ser,  Station  Relations  Division 

B.  F.  McClancy,  Manager,  Traffic  Division 

Research  and  Development 

C.  W.  Horn,  Director 


Sales  Department 

Roy  C:.  Witmer,  Vice-President  in  Charge  of  Saks 
Maurice  M  Boyd  Manager,  National  Spot  Sales  Divisio 

the  Eastern  Sales  Department 
Ken  R.  Dyke,  Eastern  Sales  Manager 
F.  MelviUe  Greene,  Sales  Traffic  Manager 
James  V  McConnell,  Assistant  to  Sales  Vice-President 
Irving  Edward  Showerman,  Assistant  Sales  Manager  Eo 

Division 

Victor  Van  der  Linde,  General  Sales  Counsel 
Treasury  Department 

Mark  Woods,  Vix^^President,  Treas.  and  Asst.  Secretary 

H.  M.  Beville,  Jr.,  Chief  Sstalistician 

William  H.  Bloxham,  Purchasing  Agent 

John  H.  MacDonald,  Budget  Director 

Harry  F.  McKeon,  Auditor 

Glenn  W.  Payne,  Commercial  Engineer 

R.  J.  Teichner,  Assistant  Treasurer 

C.  A.  Wall,  Assistant  to  Treasurer 

Central  Division — Chicago 

Niles  Trammell,  Vice-President  in  Charge  of  Central  Divisic 

Kenneth  Carpenter,  Sales  Manager,  Central  Division 

A.  W.  Kaney,  Assistant  to  Vice-President 

Howard  C.  Luttgens,  Central  Division  Engineer 

J.  A.  McDonald,  Attorney 

Clarence  L.  Menser,  Production  Manager 

William  B.  Ray,  Manager,  Press  Division 

Alex  S.  Robb,  Manager,  Artists  Service 

Edward  Stockmar,  Traffic  Supervisor 

Sidney  Strotz,  Program  Manager,  Central  Division 

John  F.  Whalley,  Office  Manager 

Western  Division — Hollywood 

Don  E.  Gilman,  Vice-President  in  Charge  of  Western  Divisi 

Harold  Bock,  Manager  of  Press  Division 

F.  V.  Dellett,  Auditor,  Western  Division 

Donald  A.  DeWolf,  Engineer  in  Charge 

Sydney  L.  Dixon,  Sales  Manager,  Western  Division 

Lewis  Frost,  Assistant  to  Vice-President 

Dema  Elaine  Harshbarger,  Artists  Service 

Frederick  Leuschner,  Attorney 

A.  H.  Saxton,  Western  Division  Engineer 

John  Swallow,  Program  Manager,  Western  Division 

Western  Division — San  Francisco 

Lloyd  Yoder,  Manager,  San  Francisco  Office 

Kenneth  B.  Carney,  Program  Manager 

S.  P.  Dorais,  Audidor 

Paul  B.  Gale,  Traffic  Supervisor 

Curtis  D.  Peck,  Engineer  in  Charge 

Milton  Samuel,  Manager  of  Press  Division 

Washington,  D.  C. 

Frank  M.  Russell,  Vice-President  in  Charge 

Kenneth  H.  Berkeley,  General  Manager  WRC  and  WMAL 

P.  J.  Hennessey,  Jr.,  Attorney 

Albert  E.  Johnson,  Engineer  in  Charge 

FOREIGN  REPRESENTATIVES 
England 

Fred  Bate,  Electra  House,  Victoria  Embankment,  London 

Central  European 
Max  Jordan,  31  Aeschengraben,  Basle,  Switzerland 


NOTE— One  of  the  following  Cincinnati  stations  must  be 
used  with  Basic  Red  Network. 

Cincinnati  (WLW).                           $1,200       $800  $532 

Cincinnati  (WCKY)                               320         192  128 

Cincinnati  (WSAI)                                 240         144  96 

SUPPLEMENTARY  BASIC  SERVICE 

(Individually  available  with   Basic  Network.    All  stations 
subject  to  availability.) 

Manchester  (WFEA)                           ^$^20         $72  ^  $48 

AUentown,  (WSAN)                                120          70  it 

York  (WORK)  ;         120          72  Is 

Richmond  (WMBG)                               120          72  48 

Columbus  (WCOL)                                120          72  48 

Fort  Wayne  (WGL)  '.         120          72  48 

Grand  Rapids  (WOOD) .                        120          72  48 

Terre  Haute  (WBOVf)                           120          72  48 

Evansville  (WGBF)                                120          72  48 

Duluth-Superior  (WEBC)                       140           84  56 

Sioux  Falls  (KSOO)                                140          84  56 

Sioux  Falls  (KELO)                                120          72  48 

(KELO  available  only  when  KSOO  is  off  the  air) 

Wichita  (KANS)                                    120          72  48 

SUPPLEMENTARY  FACILITIES 

(For  use  with  Basic  Red  Network,  subject  to  availability,) 

CANADIAN  GROUP 

(Individually  available) 

Toronto  (CBL)                                     $300       $180  $120 

Montreal  (CBM)                                    240         144  96 

Supplementary 

(French  Language  Station) 

Montreal  (CBF)                                   $300       $180  $120 

Comb,  rate  (CBF-CBM)                         325         195  130 


SOUTHEASTERN  GROUP 

(Available  in  a  group  of  not  less  than  four) 


$140 

$84 

140 

84 

120 

72 

120 

72 

120 

72 

120 

72 

120 

72 

$880 

$528 

Norfolk  (WTAR) 
Raleigh  (WPTF)  . 
Charlotte  (WSOC) 
Greenville  (WFBC) 
Asheville  (WWNC) 
Columbia  (WIS) 
Charleston  (WCSC) . 

Total  for  Group . 


MIDSOUTH  GROUP 

(Southcentral  Group  must  be  used  in  conjunction  with 
Midsouth  Group) 

Louisville  (WAVE)   $200       $120  $i 

Nashville  (WSM)   36O  216 

Total  for  Group   $560       $336  $22 

SOUTHCENTRAL  GROUP 

(Available  in  a  group  of  not  less  than  four.  Midsoutf 
Group,  if  available,  must  be  used  in  conjunction  with  Soutl 
central  Group.) 

Memphis  (WMC)                                 $200  $120  $8 

Atlanta  (WSB)                                      320  192  12 

Birmingham  fWBRC)                            160  96  6 

Jackson  (WJDX)                                   120  72  4 

New  Orleans  (WSMB)                            200  120  8 

Total  for  Group   $1,000       $600  $40 

Supplementary 

Knoxville  (WROL)   $120         $72  $4 
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FLORIDA  GROUP 

(Available  for  use  with  either  Southeastern 
or  Southcentral  Groups) 


=  jnviUe  (WJAX)  .  .  , 
I  a  (WFLA-WSUN) . 
■  (WIOD)  


otal  for  Group 


$160 

$96 

$64 

140 

84 

56 

140 

84 

56 

$440 

$264 

$176 

SOUTHWESTERN  GROUP 

(Available  in  a  group  of  not  less  than  five.) 


»field.  Mo.  (KGBX)  

,urg,  Kan.  (KOAM)  

(KVOO)  

oma  City  (WKY)  

iUo  (KGNC)  

5-Fort  Worth  (WFAA-WBAP) 

eport  (KTBSl  

prings  (KTHS)  

Rock  (KARK)  

:on  (KPRC)  

.ntonio  (WOAI)  


$120 

$72 

$48 

120 

72 

48 

240 

144 

96 

240 

144 

96 

120 

72 

48 

400 

240 

160 

120 

72 

48 

120 

72 

48 

120 

72 

48 

240 

144 

96 

260 

156 

104 

$2,100 

$1,260 

$840 

mont  (KFDM)  .  , . 
IS  Christi  (KRIS) . 
ico  (KRGV)  


5itut  i 


Supplementary 

(For  use  individually  with  Southwestern  Group.) 


$120 
120 
120 


NORTHCENTRAL  GROUP 


aukee  (WTMJ) . 
son  (WIBA) .  .  . 


$320 
160 


Total  for  Group   $480 

NORTHWESTERN  GROUP 


3  (WDAY)  

arck  (KFYR) ,  . 

Total  for  Group . 


$160 
200 


$360 


$72 
72 
72 


$192 
96 

$288 


$96 
120 


$216 


RED  MOUNTAIN  GROUP 

(For  use  with  Basic  Red  or  Pacific  Coast  Red.) 


ll>er  (KOA)  

I  take  City  (KDYL) . 

Total  for  Group .  .  .  . 


$280 
200 

$480 


120 


$48 
48 
48 


$128 
64 


$192 


$64 
80 


$144 


$112 
80 


$288 


$192 

![FIC  COAST  RED  NETWORK  AND  SUPPLEMENTARY 
FACILITIES 

or  use  with  Red  Mountain  Group  in  conjunction  with 
Network.  Special  program  production  in  San  Francisco 
ollywood  studios  required  for  use  as  separate  networks, 
upplementary  Facilities  subject  to  availability.) 

i  PACIFIC  COAST  RED  NETWORK 

Francisco  (KPO)  

Angeles  (KFI)  

land,  Ore.  KGW)  

;:le  (KOMO)  

ane  (KHQ)  


$380 

$228 

$152 

480 

288 

192 

220 

132 

88 

220 

132 

88 

160 

96 

64 

$1,460 

$876 

$584 

Supplementary 

(Individually  available.) 


fnix  (KTAR) .  . 
tford  (KMED)  . 


$120 
120 


$72 
72 


48 


CALIFORNIA  SUPPLEMENTARY  GROUP 

 j       $160  $96 


lamento  (KFBK) 
Ikton  (KWG)  .  .  . 

Ibo  (KMJ)  

Iprsfield  (KERN) 


120 


72 


"Total  for  Group   $280  $168 

NORTH  MOUNTAIN  GROUP 

(Individually  available) 

(KXDO)  

>  (KGIR)  

ngs  (KGHL)  


$112 


I  Total  for  Group . 


$120 

$72 

$48 

120 

72 

48 

120 

72 

48 

$360 

$216 

$144 

SOUTH  MOUNTAIN  GROUP 


(Individually  available) 

^'blo  (KGHF)  

iquerque  (KGB)  

"aso  (KTSM)   


$120 
120 
120 


$72 
72 
72 


48 


SPECIAL  HAWAIIAN  SERVICE 


liolulu  (KGU)   t$160  t$96 

IThese  rates  apply  for  all  periods,  day  and  night. 

TOTALS  FOR  NATIONAL  SERVICE 

.J  Outlets      1  Hr.     M  Hr. 

(  .'  Network  with  WLW— 

icl.  allsupps   94  $21,105  $12,743 

Network  with  WCKY— 

cl.  all  supps   94    20,225  12,135 

-  -  Network  with  WSAI— 

icl.  allsupps   94    20,145  12,087 


t$64 

K  Hr. 
$8,494 
8,090 
8,058 

ote:  Canadian  Broadcasting  Corporation  facilities  are 
liable  in  combination  with  NBC  Networks.  Rates  can  be 
jiined  upr  n  request. 


NATIONAL  BROADCASTING  CO. 

General  Service  Data 


TOTALS  FOR  NATIONAL  SERVICE 

Outlets    1  Hr.      '  ,  Hr.     '4  Hr. 

Blue  Network  with  WLW — 

incl.  all  supps   99  $20,  025  $12, 095  $8,062 

Blue  Network  with  WCKY— 

incl.  app  supps   99    19,145    11,487  7,658 

Blue  Network  with  WSAI — 

incl.  all  supps   99    19,065    11,439  7,626 

Note:  Canadian  Broadcasting  Corporation  facilities  are 
available  in  combination  with  NBC  Networks.  Rates  can  be 
obtained  upon  request. 

b.  Three-quarters  Gross  Rates  12:00  Noon  to  6:00  P.M. 
Local  Time  Sunday  only — except  Honolulu. 

c.  One-half  Gross  Rates  11:00  P.M.  to  12:00  Midnight  and 
8:00  A.M.  to  6:00  P.M.  Local  Time  (exclusive  of  Sunday  after- 
noon)— except  Honolulu. 

d.  One-third  Gross  Rates  12:00  Midnight  to  8:00  A.M' 
Local  Time — except  Honolulu.  Service  available  only  if 
a  regularly  scheduled  program  precedes  or  follows. 

e.  This  rate  card  is  for  informative  purposes,  and  does  not 
constitute  an  offer  on  the  part  of  the  National  Broadcasting 
Company. 


COMMISSIONS  AND  DISCOUNTS 

a.  Weekly  Discounts  for  13  or  more  consecutive  weeks 
Network  Broadcasting. 

All  network  contracts  for  the  same  advertiser  may  be  com- 
bined for  determining  rate  of  discount. 

Percentage  Discount 
Contracted  Value  of  Network  Time  on  Weekly 

at  Gross  Rates  Gross  Billing 

Less  than  $1,000  per  week   None 

$1,000  or  more  but  less  than  $2,000  per 

week   2K% 

$2,000  or  more  but  less  than  $4,000  per 

week   5  % 

$4,000  or  more  but  less  than  $8,000  per 

week   7 '-2% 

$8,000  or  more  but  less  than  $12,000  per 

week   10% 

$12,000  or  more  but  less  than  $18,000  per 

week   12 ''2'% 

$18,000  or  more  per  week   15% 

b.  Annual  Rebate  for  52  consecutive  weeks  Network 
Broadcasting. 

A  rebate  will  be  allowed  the  advertiser  for  each  52  weeks  of 
consecutive  network  broadcasting,  said  rebate  to  be  10%  of 
the  gross  billing  on  facilities  under  contract  for  broadcasting 
during  each  and  every  week  of  the  52-week  period.  The  rebate 
will  be  due  and  payable  at  the  end  of  each  52  weeks  of  con- 
secutive service.  Interruptions  of  the  series  necessitated  by 
the  broadcasting  of  special  events  of  importance  will  not 
affect  the  advertiser's  right  to  the  rebate. 

c.  Gross  billing  after  deductions  of  percentage  discounts,  if 
any,  shall  be  subject  to  an  advertising  agency  commission  of 
15%;  from  the  annual  rebate,  if  any,  the  company  shall  deduct 
the  excess  agency  commission  previously  allowed.  Commis- 
sions allowed  only  to  recognized  advertising  agencies. 

d.  No  commission  on  program  charges. 

e.  No  cash  discounts — Bills  due  and  payable  when  rendered 

TERMS  OF  USE 

a.  Minimum  period  sold  is  15  minutes.  No  periods  are 
sold  in  bulk  for  re-sale.  Advertisers  cooperating  in  group 
broadcasts  are  required  to  make  individual  contracts  with  the 
National  Broadcasting  Company,  subject  to  card  rates  and 
regulations. 

b.  All  programs  are  subject  to  the  program  policies  and  to 
the  approval  of  the  National  Broadcasting  Company. 

c.  The  closing  date  is  three  weeks  in  advance  of  initial 
program. 

PRODUCTION  SERVICES 

a.  Services  of  the  NBC  Artists  Service,  Program  Depart- 
ment and  Staff  Announcers  in  arranging  and  presenting 
programs,  are  included  without  extra  charge. 

b.  No  special  charge  is  made  for  facilities  when  programs 
originate  in  NBC  Studios  in  New  York,  Chicago,  Washington, 
San  Francisco  and  Los  Angeles  (Hollywood)  provided  the 
City  in  which  the  program  originates  is  included  in  the  Net- 
work facilities  ordered.  Special  charge,  subject  to  agency 
commission  but  not  to  discount  or  rebate,  made  for  facilities 
when  program  origination  does  not  conform  to  these  conditions 
— and  for  programs  requiring  special  production. 


REPRESENTATIVES 

RCA  Bldg.,  New  York,  N.  Y. 

Hotel  Bradford  (WBZ),  Boston,  Mass. 

Grant  Bldg.  (KDKA),  Pittsburgh,  Pa. 

Trans-Lux  Building,  Washington,  D.  C. 

Hotel  Kimball  (WBZA),  Springfield,  Mass. 

815  Superior  Ave.  N.E.  (WTAM),  Cleveland.  Ohio 

Merchandise  Mart,  Chicago,  III. 

1619  Walnut  St.,  Philadelphia,  Pa. 

802  Fisher  Building,  Detroit,  Mich. 

Ill  Sutter  St.,  San  Francisco,  Calif. 

1  River  Rd.,  (WGY),  Schenectady,  N.  Y. 

1625  California  St.  (KOA),  Denver,  Colo. 

5515  Melrose  Ave.,  Hollywood,  Calif. 


NBC  BLUE  NETWORK  RATES 


BASIC  BLUE  NETWORK 

Cities  1  Hr.      >i  Hr. 

New  York  (WJZ)   $1,200  $720 

Boston  (WBZ)   480  288 

Springfield  (WBZA)   160  96 

Providence  (WEAN)   200  120 

Bridgeport  (WICC)   160  96 

Philadelphia  (WFIL)   400  240 

Baltimore  (WBAL)   320  192 

Washington  (WMAL)   200  120 

Syracuse  (WSYR)   220  132 

Rochester  (WHAM)   360  216 

Buffalo  (WEBR)   120  72 

Pittsburgh  (KDKA)   480  288 

Cleveland  (WHK)   340  204 

Toledo  (WSPD)   220  132 

Detroit  (WXYZ)   360  216 

Cincinnati  Choice  (See  Note) 

Fort  Wayne  (WOWO)   220  132 

Chicago  (WENR-WLS)   720  432 

St.  Louis  (KWK)   300  180 

Cedar  Rapids  (WMT)   300  180 

Minneapolis-St.  Paul  (WTCN) ...  180  108 

Des  Moines  (KSO)   180  108 

Omaha  (KOIL)   200  120 

Kansas  City  (WREN)   240  144 

Total  for  Network   $7,  560 


Hr. 

$480 
192 
64 
80 
64 
160 
128 
80 
88 
144 
48 
192 
136 
88 
144 


288 
120 
120 
72 
72 
80 
96 


$4,. 536  $3,024 


(Without  Cincinnati) 

NOTE — One  of  the  following  Cincinnati  stations  must  be 
used  with  Basic  Blue  Network. 

Cincinnati  (WLW)   $1,200       $800  $532 

Cincinnati  (WCKY)   320         192  128 

Cincinnati  (WSAI)   240         144  96 


SUPPLEMENTARY  BASIC  SERVICE 

( Individually   available   with   Basic  Network.  All  stations 
subject  to  availability.) 

Manchester  (WFEA)                             $120  $72  $48 

Albany  (WABY)                                    120  72  48 

Allentown  (WSAN)                                120  72  48 

York  (WORK)                                       120  72  48 

Richmond  (WRTD)                                120  72  48 

Jamestown  (WJTN)                               120  72  48 

Erie  (WLEU)                                         120  72  48 

Columbus  (WCOL)                                 120  72  48 

Fort  Wayne  (WGL)                                120  72  48 

Grand  Rapids  (WOOD)                          120  72  48 

Terre  Haute  (WBOW)                            120  72  48 

Evansville  (WGBF)                                120  72  48 

Duluth-Superior  (WEBC)                       140  84  56 

Sioux  Falls  (KSOOi                                140  84  56 

Sioux  Falls  (KELO)                                120  72  48 

(KELO  available  only  when  KSOO  is  off  the  air) 

Wichita  (KANS)                                    120  72  48 

SUPPLEMENTARY  FACILITIES 

(For  use  with  Basic  Blue  Network,  subject  to  availability) 


CANADIAN  GROUP 

(Individually  available) 

  $300 

  240 


Toronto  (CBL) .  .  . 
Montreal  (CFCF) . 


Supplementary 

(French  Language  Station) 

Montreal  (CBF)   $300 

Comb,  rate  (CBF-CFCF)   325 


$180 
144 


$180 
195 


$120 
96 


$120 
130 


SOUTHEASTERN  GROUP 

(Available  in  a  group  of  not  less  than  four) 

Norfolk  (WTAR)                                  $140  $84  $56 

Raleigh  (WPTF)                                    140  84  56 

Charlotte  (WSOC)                                  120  72  48 

Greenville  (WFBC)                                120  72  48 

Asheville  WWNC)                                  120  72  48 

Columbia  (WIS)                                     120  72  48 

Charleston  (WCSC)                                120  72  48 

Total  for  Group                             $880  $528  $352 

MIDSOUTH  GROUP 

(Southern  Group  must  be  used  in  conjunction  with  Midsouth 
Group) 

Louisville  (WAVE)                               $200  $120  $80 

Nashville  (WSM)                                   360  216  144 

Total  for  Group                             $560  $336  $224 

SOUTHERN  GROUP 

(Available  individually,    Midsouth  Group,  if  available,  must 
be  used  in  conjunction  with  Southern  Group,) 

Memphis  (WMPS)                                $160  $96  $64 

Birmingham  (WSGN)                             120  72  48 

Atlanta  (WAGA)                                    180  108  72 

New  Orleans  (WDSU)                             180  108  72 

Houston  (KXYZ)                                   200  120  80 

Baton  Rouge  (WJBO)                             120  72  48 

Total  for  Group                             $960  $576  $384 

Supplementary 

Knoxville  (WROL)                               $120  $72  $48 

{Continued  on  page  172) 
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Without  Adding 
Another  Station 

NBC  Advertisers 

Cam  Schedule 
West  Coast  Programs 
Whether  On 

NBC  Red  or  Blue 
Network 

over 

KGI 

BUTTE  •  MONTAXA 


MONTANA 


OFFICE  BUTTE  MONTANA  box  |9S6 


/^RTHWE^ 
f COVERAGE  f 

WITH  A 
IsiNGLE 

^jCONTRACJj^ 


NATIONAL  BROADCASTING  C 

(Continued  from  page  1 71 } 

FLORIDA  GROUP 

lAvailable  for  use  with  either  Southeastern  or  Southern  G- 

Jacksonville  ("WJAX)   $160  $96 

Tampa  rWFLA-WSUN)   140  84 

Miami  (WIOD)   140  84 

Total  for  Group   $440  $264 

SOUTHWESTERN  GROUP 

(■Available  in  a  group  of  not  less  than  five; 

Springfield,  Mo.  fKGBX;   $120  $72 

Pittsburg,  Kan.  (KOAM)   120  72 

Tulsa  (KVOO)   240  144 

Oklahoma  City  fWKYj   240  144 

.^marillo  (KGNC )   120  72 

Dallas-Fort  Worth  (WFAA-WBAPj  400  240 

Shreveport  (KTBS)   120  72 

Hot  Springs  fKTHS)   120  72 

Little  Rock  fKARK)   120  72 

San  Antonio  (WOAI;   260  156 

Total  for  Group   $1 , 860  $1,116 

Sopplementary 

fFor  use  individually  with  Southwestern  or  Southern  G- 

Beaumont  (KFDMj   $120  $72 

Corpus  Christi  (KRIS)   120  72 

Weslaco  (KRGV)   120  72 

NORTHCENTRAL  GROUP 

Milwaukee  fWTMJ)   $320  $192 

Madison  (WIBA;   160  96 

Total  for  Group   $480  $288 

NORTHWESTERN  GROUP 

Fargo  (WDAY)   $160  $96 

Bismarck  (KFYR)   200  120 

Total  for  Group   $360  $216 

BLUE  MOUNTAIN  GROUT 

(For  use  with  Basic  Blue  or  Pacific  Coast  Blue) 

Denver  (KVOD)   $120  $72 

Ogden  (KLO)   120  72 

Total  for  Group   $240  $144 

PACIFIC  COAST  BLUE  NETWORK  AND 
SUPPLEMENTARY  FACILITIES 

TFor  use  with  Blue  Mountain  Group  in  conjunction  ^  jj_ 
Blue  Network.    Special  program  production  in  San  Franc 
or  Hollywood  studios  required  for  use  as  separate  netwo 
AU  Supplementary  Facilities  subject  to  availability.) 

PACIFIC  COAST  BLUE  NETWORK 

San  Francisco  (KGO)   $280  $168 

Los  Angeles  (KECA)   240  144 

San  Diego  (KFSD)   140  84 

Portland,  Ore.  (KEX)   160  96 

Seattle  (KJR)   200  120 

Spokane  (KGAJ   120  72 

Total  for  Network   $1,140  $684 

Supplementary 

(Individually  available) 

Phoenix  (KTAR)   $120  $72 

Medford  (KMED)   120  72 

Santa  Barbara  (KTMS)   120  72 

SPECIAL  HAWAIIAN  SERVICE 

Honolulu  (KGU)   t$160       t$96  tl 

tThese  rates  apply  for  all  periods,  day  and  night. 

CALIFORNIA  SUPPLEMENTARY  GROUP 

Sacramento  (KFBK)  1        $160  $96 

Stockton  (KWG)  / 

Fresno  (KMJ)  1         120  72 

Bakersfield  (KERN)  / 

Total  for  Group   $280       $168  $1 

NORTH  MOUNTAIN  GROUT 

(Individually  available) 

Boise  (KIDO)   $120         $72  $ 

Butte  (KGIR)   120  72 

Billings  (KGHL)   120   72 

Total  for  Group   $360       $216  $1- 

SOUTH  MOUNTAIN  GROUP 

(Individually  available) 

Pueblo  (KGHF)   $120         $72  $< 

Albuquerque  ( KGB)   120  72  ' 

El  Paso  (KTSM)   120  72 

Note — WBRE,  Wilkes  Barre,  Pa.,  on  Jan.  1,  1938,  join 
Red  and  Blue  Supplementary. 
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DCASTING  •  Broadcast  Advertisin 


32.79%  of  total  Florida  RetaU  Sales 
.  .  .  Florida's  Largest  Market  ...  in 
WIOD  Airea  . .  .  Craig  &  Hollingbery 
Inc.,  National  Representatives. 

MIAMI   FLORIDA   6  1  Okg 

Broadcast  Advertising  1938  Yearbook  JSumber  •  Page  173 


A  typical  audience  in  W-G-N's  public  broad- 
cast studio  on  Michigan  Avenue  in  Chicago 

SINCE  1925  W-G-N  has  consistently  led  the 
field  in  radio;  pioneering  more  programs  and 
broadcasting  ideas  than  any  other  station  in 
the  country.  Its  facilities  are  unequalled,  its  serv- 
ice unsurpassed  and  its  listening  audience  is  the 
largest  of  any  station  in  the  middle  west.  W-G-N 
has  been  tested  by  thousands  of  advertisers  and 
has  always  produced. 


W-G-N,  Inc. 

441-445  North  Michigan  Avenue 
Chicago,  III. 

Member — The  Mutual  Broodcasfing  System 
ROADCASTING  •  Broadcast  Advertising  1938  Yearbook  ]\iimber  •  Page  175 


EASTERN  SALES  OFFICE 
William  A.  McGuineos 
220  East  42nd  Street 
New  York  City 


PACIFIC  COAST  OFFICE 
Edward  S.  Townsend 

Russ  Building 
San  Francisco,  Cal. 


MUTUAL  BROADCASTING  SYSTEM,  Inc.:  EXECUTIVES  and  RATES 


1440  Broadway,  New  York  City 

Phone:  Pennsylvania  6-8383 


Tribune  Tower.  Chicago.  III. 

Phone:  Superior  0100 


A.  J.  McCosker,  Chairman  of  Board 
W.  E.  Macfarlane,  President 
T.  C.  Streibert,  Vice  President 
E.  M.  Antrim,  Secretary-Treasurer 
Fred  Weber,  General  Manager 
Miles  E.  Lamphiear,  Auditor 


OFFICIALS 

Lester  Gottlieb,  Publicity  Coordinator 
Adolph  Opfinger,  Program  Coordinator 
Andrew  Poole,  Traffic  Manager 
Robert  A.  Schmid,  Sales  Promotion  Manager 
John  S.  Steele,  London  and  European  Representative 
Keith  Masters,  Legal  Advisor 

Note — Evening  rates  are  shown  in  Bold  Face.  Day  rates  are  in  Light  Face.  All  rates  are 
based  on  local  time  in  each  city  used  on  the  network.  Evening  Rates  shown  on  this  card  apply 
to  all  stations  from  7  P.M.  to  10:30  P.M.  (and  most  stations  from  6  to  11  P.M.)  weekdays  and 
Sundays,  except  in  the  cases  of  the  Iowa  Network,  KWK,  St.  Louis;  KTAT,  Fort  Worth,  which 
use  the  day  rate  after  10  P.M.;  and  in  the  case  of  KFOR,  Lincoln  (lower  rate  after  10  P.M.). 
Day  Rates  shown  on  this  card  apply  to  all  stations  from  9  A.M.  to  5  P.M.  (and  a  majority  of  the 
stations  from  9  A.M.  to  6  P.M.)  each  weekday  except  in  the  case  of  the  Iowa  Network  (lower 
rate  1-5  P.M.);  KFOR,  Lincoln  and  KOIL,  Omaha  (higher  rate  12-1  noon);  WRBA,  Richmond 
Uower  rate  1-5);  WSM,  Nashville  (lower  rate  1:30-4  P.M.);  KWK,  St.  Louis  (lower  rate  9-10 
A.M.);  WCLE,  Cleveland  (higher  rate  from  12  noon  to  2  P.M.  and  a  lower  rate  from  2-4  P.M.). 
Sunday  Rates  and  all  rates  not  shown — consult  any  office  of  the  Mutual  Broadcasting  System. 
tAJl  Rates  Quoted  net  after  quantity  discount  and  (in  case  of  52  week  schedules)  after  annual 
rebates  are  allowed  and  earned,  but  before  agency  commissions  have  been  deducted. 


BASIC  NETWORK  STATIONS 

{Rates  in  effect  Jan.  1,  1938) 
13  WEEKS 


Minimum  I  3  Stations*" 
All  Rates  Net  after 


Hour 


Hair  Hour 


Quarter  Hour 


Quantity  Discount  t 

N. 

D. 

N. 

D. 

N. 

D 

Boston  (WAAB)  

$200 

00 

$100 

00 

$120 

00 

$60 

00 

$80 

00 

$40 

00 

♦Chicago  (WGN)  

675 

00 

384 

75 

427 

50 

238 

87 

292 

50 

160 

87 

♦Cincinnati  (WLW)  

1110 

00 

555 

00 

760 

00 

380 

00 

518 

70 

259 

35 

Cleveland'  (WCLE-WHK) 

323 

00 

71 

25 

193 

80 

42 

75 

129 

20 

28 

50 

Detroit-Windsor  (CKLW) 

304 

00 

152 

00 

190 

00 

95 

00 

118 

75 

59 

35 

♦Newark  (WOR)  

1045 

00 

585 

00 

643 

50 

360 

00 

440 

00 

240 

00 

Calif.  Don  Lee  Net.2  (Com- 

plete)   

831 

25 

451 

25 

527 

25 

277 

87 

361 

00 

185 

25 

So.  California^  

542 

50 

294 

50 

344 

10 

181 

35 

235 

60 

120 

90 

No.  California*  

376 

25 

204 

25 

238 

65 

125 

77 

163 

40 

83 

85 

Total  Basic  Group  .  .  . 

$4488 

25 

$2299 

25 

$2862 

05 

$1454 

49 

$1940 

15 

$973 

32 

26  WEEKS 


Boston  (WAAB)  

$190 

00 

$95 

00 

$114 

00 

$57 

00 

$76 

00 

$38 

00 

♦Chicago  (WGN)  

675 

00 

384 

75 

427 

50 

238 

87 

292 

50 

160 

87 

♦Cincinnati  (WLW) .  .  . 

1110 

00 

555 

00 

760 

00 

380 

00 

518 

70 

259 

35 

Cleveland'  (WCLE-WHK) 

306 

00 

67 

50 

183 

60 

40 

50 

122 

40 

27 

00 

Detroit-Windsor  (CKLW) 

288 

00 

144 

00 

180 

00 

90 

00 

112 

50 

56 

25 

♦Newark  (WOR)  

1045 

00 

585 

00 

643 

50 

360 

00 

440 

00 

240 

00 

Calif.  Don  Lee  Net.'  (Com- 

plete)   

783 

75 

427 

50 

498 

75 

263 

62 

342 

00 

175 

75 

So.  California'  

511 

50 

279 

00 

325 

50 

172 

05 

223 

20 

114 

70 

No.  California'  

354 

75 

193 

50 

225 

75 

119 

32 

154 

80 

79 

55 

Total  Basic  Group  .  .  . 

$4397 

75 

$2258 

75 

$2807 

35 

$1429 

99 

$1904 

10 

$957 

22 

52  WEEKS 


Boston  (WAAB)  ' 

$166 

50 

$83 

25 

$99 

90 

$49 

95 

$66 

60 

$33 

30 

"Chicago  (WGN)  

637 

50 

364 

50 

405 

00 

226 

62 

277 

50 

152 

62 

*Cincinnati  (WLW)  

999 

00 

499 

50 

684 

00 

342 

00 

466 

83 

233 

42 

Cleveland'  (WCLE-WHK) 

289 

00 

63 

75 

173 

40 

38 

25 

115 

60 

25 

50 

Detroit-Windsor  (CKLW) 

272 

00 

136 

00 

170 

00 

85 

00 

106 

25 

53 

10 

-Newark  (WOR)  

935 

00 

525 

00 

577 

50 

324 

00 

396 

00 

216 

00 

Calif.  Don  Lee  Net.'  (Com- 

plete)   

736 

25 

403 

75 

470 

25 

249 

37 

323 

00 

166 

25 

So.  Cahfomia'  

480 

50 

263 

50 

306 

90 

162 

75 

210 

80 

108 

50 

No.  California'  

333 

25 

182 

75 

212 

85 

112 

87 

146 

20 

75 

25 

Total  Basic  Group  .  .  . 

$4035 

25 

$2075 

75 

$2580 

05 

$1315 

19 

$1751 

78 

$880.29 

BASIC  SUPPLEMENTARY  STATIONS 
13  WEEKS 


Arailable  Individually  with 
Basics 


Albany  (WABY)  

Baltimore  (WBAL) .  .  . 

Buffalo  (WGR-WKBW) . . 

Cincinnati  (WSAI)   

Columbus  (WHKC)   .  . 

Denver  (KFEL)  

Greeley  (KFKA)  

Indianapolis  (WIRE)  .  .  .  . 

Iowa  Network  

Des  Moines  (KSO)  

Cedar  Rapid*  (WMT)  . 

Kansas  City  (WHB)  

Lincoln  (KFOR)  

Minn.  St.  Paul*  (WDGY) . 

Nashville  (WSM)  

Omaha  (KOIL)  

Philadelphia  (WFIL)  

Pittsburgh  (WCAE)  

Richmond  (WRVA)  

St.  Louis  (KWK)  

Washington  (WOL)  


Total  Basic  Supplementary 
Group  


Hour 


Half  Hour 


Quarter  Hour 


N. 

D. 

N. 

D. 

N. 

D. 

$114 

00 

$57 

00 

$68 

40 

$34 

20 

$45 

60 

$22.80 

325 

00 

162 

00 

200 

00 

100 

00 

130 

00 

65.00 

285 

00 

90 

25 

171 

00 

54 

15 

114 

00 

36. 10 

228 

00 

114 

00 

136 

80 

68 

40 

91 

20 

45.60 

104 

50 

52 

25 

62 

70 

31 

35 

41 

80 

20.90 

114 

00 

85 

50 

66 

50 

49 

88 

38 

00 

28.50 

66 

50 

66 

50 

39 

90 

39 

90 

26 

60 

26.60 

219 

38 

121 

88 

131 

63 

68 

25 

78 

00 

42.90 

313 

50 

156 

75 

188 

10 

94 

05 

125 

40 

62.70 

152 

00 

76 

00 

91 

20 

45 

60 

60 

80 

30.40 

218 

50 

109 

25 

131 

10 

65 

55 

87 

40 

43.70 

228 

00 

114 

00 

136 

80 

68 

40 

91 

20 

38.00 

53 

20 

40 

38 

32 

30 

24 

23 

17 

10 

13.30 

178 

00 

144 

00 

106 

00 

86 

00 

71 

00 

57.00 

342 

00 

199 

50 

218 

50 

123 

50 

133 

00 

76.00 

190 

00 

95 

00 

114 

00 

57 

00 

61 

75 

30.40 

380 

00 

190 

00 

228 

00 

114 

00 

136 

80 

68.40 

451 

25 

225 

63 

285 

00 

142 

50 

180 

50 

90.25 

213 

75 

109 

25 

128 

25 

65 

55 

85 

50 

43.70 

350 

00 

160 

00 

200 

00 

90 

00 

110 

00 

50.00 

120 

00 

75 

00 

75 

00 

50 

00 

45 

00 

25.00 

$4646 

58 

$2444 

14 

$2811 

18 

$1472 

51 

$1770 

25 

$917.25 

26  WEEKS 


Albany  (WABY)  

Baltimore  (WBAL)  

Buffalo  (WGR-WKBW) . 

Cincinnati  (WSAI)  

Columbus  (WHKC)  ... 

Denver  (KFEL)  

Greeley  (KFKA)  

Indianapolis  (WIRE)  .  .  . 
Iowa  Network  

Des  Moines  (KSO)  .  .  . 

Cedar  Rapids  (WMT) 
Kansas  City  (WHB)  .... 

Lincoln  (KFOR)   

Minn.  St.  Paul*  (WDGY) 

Nashville  (WSM)  

Omaha  (KOIL)  

Philadelphia  (WFIL)  .  .  . 
Pittsburgh  (WCAE) .... 
Richmond  (WRVA)  .... 

St.  Louis  (KWK)  

Washington  (WOL)  

Total  Basic  Supplementary 
Group  


Albany  (WABY')  

Baltimore  (WBAL)  

Buffalo  (WGR-WKBW).  . 

Cincinnati  (WSAI)   

Columbus  (WHKC)  

Denver  (KFEL)  

Greeley  (KFKA)  

Indianapolis  (WIRE)  .  .  .  . 

Iowa  Network  

Des  Moines  (KSO)  

Cedar  Rapids  (WMT)  . 

Kansas  City  (WHB)  

Lincoln  (KFOR)   

Minn.  St.  Pauls'  (WDGY) . 

Nashville  (WSM)   

Omaha  (KOIL)  

Philadelphia  (WFIL)   

Pittsburgh  (WCAE)  

Richmond  (WRVA)   

St.  Louis  (KWK)  

Washington  i  WOL)  

Total  Basic  Supplementary 
Group  


$108 

00 

$54 

00 

$64 

80 

$32 

40 

$43 

20 

$21 

310 

00 

155 

00 

195 

00 

98 

00 

120 

00 

60 

270 

00 

85 

50 

162 

00 

51 

30 

108 

00 

34 

216 

00 

108 

00 

129 

60 

64 

80 

86 

40 

43 

99 

00 

49 

50 

59 

40 

29 

70 

39 

60 

19 

108 

00 

81 

00 

63 

00 

47 

25 

36 

00 

27 

63 

00 

63 

00 

37 

80 

37 

80 

25 

20 

25 

213 

75 

118 

75 

128 

25 

66 

50 

76 

00 

41 

297 

00 

148 

50 

178 

20 

89 

10 

118 

80 

59 

144 

00 

72 

00 

86 

40 

43 

20 

57 

60 

28 

207 

00 

103 

50 

124 

20 

62 

10 

82 

80 

41 

216 

00 

108 

00 

129 

60 

64 

80 

86 

40 

36 

50 

40 

38 

25 

30 

60 

22 

95 

16 

20 

12 

168 

00 

135 

00 

101 

00 

81 

00 

68 

00 

54 

333 

00 

194 

25 

212 

75 

120 

25 

129 

50 

74 

180 

00 

90 

00 

108 

00 

54 

00 

58 

50 

28 

360 

00 

180 

00 

216 

00 

108 

00 

129 

00 

64 

427 

50 

213 

75 

270 

00 

135 

00 

171 

00 

85 

202 

50 

103 

50 

121 

50 

62 

10 

81 

00 

41 

332 

50 

152 

00 

190 

00 

85 

50 

104 

50 

47 

114 

00 

71 

00 

71 

00 

47 

00 

43 

00 

24 

$4419 

65 

$2324 

50 

$2679 

20 

$1402.75 

$1680 

70 

$871 

52  WEEKS 

$102 

00 

$51 

00 

$61 

20 

$30 

60 

$40 

80 

$20 

290 

00 

145 

00 

180 

00 

90 

00 

115 

00 

57 

255 

00 

80 

75 

153 

00 

48 

50 

102 

00 

32 

204 

00 

102 

00 

122 

40 

61 

20 

81 

60 

40 

93 

50 

46 

75 

56 

10 

28 

05 

37 

40 

18 

102 

00 

76 

50 

59 

50 

44 

63 

34 

00 

25 

59 

50 

59 

50 

35 

70 

35 

70 

23 

80 

23 

202 

50 

112 

50 

121 

50 

63 

00 

72 

00 

39 

280 

50 

140 

25 

168 

30 

84 

15 

112 

20 

56 

136 

00 

68 

00 

81 

60 

40 

80 

54 

40 

27 

195 

50 

97 

75 

117 

30 

58 

65 

78 

20 

39 

204 

00 

102 

00 

122 

40 

61 

20 

81 

60 

34 

47 

60 

36 

13 

28 

90 

21 

68 

15 

30 

11 

159 

00 

128 

00 

95 

00 

77 

00 

64 

00 

51 

324 

00 

189 

00 

207 

00 

117 

00 

126 

00 

72 

170 

00 

85 

00 

102 

00 

51 

00 

55 

25 

27 

340 

00 

170 

00 

204 

00 

102 

00 

122 

00 

61 

403 

75 

201 

88 

255 

00 

127 

50 

161 

50 

80 

191 

25 

97 

75 

114 

75 

58 

65 

76 

50 

39 

315 

00 

144 

00 

180 

00 

81 

00 

99 

00 

45 

108 

00 

67 

50 

68 

00 

45 

00 

41 

00 

23 

$4183 

10 

$2201 

26 

$2533 

65 

$1327.31 

$1593 

55 

$825 

NORTHEAST  (Colonial)  STATIONS 
13  WEEKS 


Available  Individually  with 
Basics 

Augusta  (WRDO)  

Bangor  (WLBZ)  

Bridgeport  (WICC)  

Fall  River  (WSAR)  

Hartford  (WTHT)  

Laconia  (WLNH)  

Lowell  (WLLH)  

Manchester  (WFEA)  .... 
New  Bedford  (WNBH)  .  . 
New  London  (WNLC) 

Providence  (WEAN)  

Springfield  (WSPR)  

Waterbury  (WBRY)  


Hour 


Half  Hour 


Quarter  Hour 


N. 

D. 

N. 

D. 

N. 

D 

$60 

00 

$30 

00 

$36 

00 

$18 

00 

$24 

00 

$12. 

120 

00 

60 

00 

72 

00 

36 

00 

48 

00 

24. 

160 

00 

80 

00 

96 

00 

48 

00 

64 

00 

32. 

120 

00 

60 

00 

72 

00 

36 

00 

48 

00 

24. 

100 

00 

50 

00 

60 

00 

30 

00 

40 

00 

20. 

60 

00 

30 

00 

36 

00 

18 

00 

24 

00 

12.. 

80 

00 

40 

00 

48 

00 

24 

00 

32 

00 

16. 

120 

00 

60 

00 

72 

00 

36 

00 

48 

00 

24. 

100 

00 

50 

00 

60 

00 

30 

00 

40 

00 

20. 

80 

00 

40 

00 

48 

00 

24 

00 

32 

00 

16. 

200 

00 

100 

00 

120 

00 

60 

00 

80 

00 

40. 

120 

00 

60 

00 

72 

00 

36 

00 

48 

00 

24. 

100 

00 

50 

00 

60 

00 

30 

00 

40 

00 

20. » 

- 

$1420 

00 

$710 

00 

$852 

00 

$426.00 

$568.00 

$284. 

26  WEEKS 


Augusta  vWRDO)  

Bangor  (WLBZ)  

Bridgeport  (WICC)  

Fall  River  (WSAR)  

Hartford  (WTHT)  

Laconia  (WLNH)  

Lowell  (WLLH)  

Manchester  (WFEA)  . . 
New  Bedford  (WNBH) 
New  London  (WNLC) 
Providence  (WEAN) .  .  . 
Springfield  (WSPR)  .  .  . 
Waterbury  (WBRY)  .  .  . 

Total  No  theast  Group 


$57.00 
114.00 
152.00 
114.00 
95.00 
57.00 
76.00 
114.00 
95.00 
76.00 
190.00 
114.00 
95.00 


$1349.00 


$28.50 
57.00 
76.00 
57.00 
47.50 
28.50 
38.00 
57.00 
47.50 
38.00 
95.00 
57.00 
47.50 


$674.50 


$34.20 
68.40 
91.20 
68.40 
57.00 
34.20 
45.60 
68.40 
57.00 
45.60 

114.00 
68.40 
57.00 


$809.40 


$17.10 
34.20 
45.60 
34.20 
28.50 
17.10 
22.80 
34.20 
28.50 
22.80 
57.00 
34.20 
28.50 


$404.70 


$22.80 
45.60 
60.80 
45.60 
38.00 
22.80 
30.40 
45.60 
38.00 
30.40 
76.00 
45.60 
38.00 


$539.60 


$11.1 
22. 
30. 

11. 

15. 
22. 
19. 
15. 
38. 
22. 
19. 

$269. 


52  WEEKS 


Augusta  (WRDO)  

$49 

95 

$24 

98 

$29 

97 

$14 

99 

$19 

98 

$9 

Bangor  (WLBZ)  

99 

90 

49 

95 

59 

94 

29 

97 

39 

96 

19 

Bridgeport  (WICC)  

133 

20 

66 

60 

79 

92 

39 

96 

53 

28 

26 

( 

Fall  River  iWSAR)  

99 

90 

49 

95 

59 

94 

29 

97 

39 

96 

19 

Hartford  (WTHT)  

83 

25 

41 

63 

49 

95 

24 

98 

33 

30 

16 

( 

Laconia  (WLNH)  

49 

95 

24 

98 

29 

97 

14 

99 

19 

98 

9 

f 

Lowell  (WLLH)  

66 

60 

33 

30 

39 

96 

19 

98 

26 

64 

13 

Manchester  (WFEA)   

99 

90 

49 

95 

59 

94 

29 

97 

39 

96 

19 

f 

New  Bedford  (WNBH)  . . 

83 

25 

41 

63 

49 

95 

24 

98 

33 

30 

16 

i 

New  London  (WNLC)    .  . 

66 

60 

33 

30 

39 

96 

19 

98 

26 

64 

13 

Providence  (WEAN) 

166 

50 

83 

25 

99 

90 

49 

95 

66 

60 

33 

Springfield  (WSPR) 

99 

90 

49 

95 

59 

94 

29 

97 

39 

96 

19 

( 

Waterbury  (WBRY) 

83 

25 

41 

63 

49 

95 

24 

98 

33 

30 

16 

( 

Total  Northeast  Group.  . 

$1182 

15 

$591 

10 

$709 

29 

$354 

67 

$472 

86 

$236 
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BROADCASTING  •  Broadcast  Advertisin\n 


•  -feyviUe  (KGGF)   

■jlas  (WRRI  

$63 

75 

$38 

25 

$34 

00 

$21 

25 

$21 

25 

$12 

75 

90 

00 

70 

00 

50 

00 

40 

00 

25 

00 

20 

00 

.    t  Worth  (KTAT) 

106 

25 

55 

25 

63 

75 

31 

88 

38 

25 

21 

25 

iahoma  Network 

:  ,da  (KADA)  

37 

50 

18 

75 

22 

50 

11 

25 

15 

00 

7 

50 

■  -  .rdmore  (KVSO) 

37 

50 

18 

75 

22 

50 

11 

25 

15 

00 

7 

50 

Slk  City  (KASA) 

37 

50 

18 

75 

22 

50 

11 

25 

15 

00 

7 

50 

':nid  (KCRC1  

42 

50 

21 

25 

25 

50 

12 

75 

17 

00 

8 

50 

.iduskogee  (KBIX)   

42 

50 

21 

25 

25 

50 

12 

75 

17 

00 

8 

50 

ilklahoma  City  (KTOK) 
■onca  City  (WBBZ)  .  .  . 

67 

50 

33 

75 

40 

50 

20 

25 

27 

00 

13 

50 

37 

50 

18 

75 

22 

50 

11 

25 

15 

00 

7 

50 

hawnee  (KGFF) 

42 

50 

21 

25 

25 

50 

12 

75 

17 

00 

8 

50 

ita]  Southwest  Group.  . 

si 

$605 

00 

$336 

00 

$354 

75 

$196 

63 

$222 

50 

$123 

00 

SOUTHWEST  STATIONS 
13  WEEKS 


jfsMe  Indniduallj-  with 
r  Basics 


U^-ille  iKGGF)   

ias  iWRR^  

■I  Worth  (KTAT)  

iLhoma  Network 

Jda  (KADA)  

ij-draore  (KVSO)  

iilk  Citv  (KASA)  

■  nid  (KCRC)   

J  uskogee  (KBIX)   

iklahoma  Citv  (KTOK) 
onca  Citv  (WBBZ) .  .  . 
lawnee  (KGFF)  


lal  Southwest  Group.  .  $685.00 


Hour 


Half  Hour 


Quarter  Hour 


N. 

D. 

N 

N. 

Lf. 

$71 . 25 

$42 

75 

$38 

00 

tp^O  .  t  o 

- 

75 

110.00 

90 

00 

60 

00 

50  00 

35 

00 

25  00 

118 . 75 

61 

75 

71 

25 

35  62 

42 

75 

.  1  o 

42.50 

21 

25 

25 

50 

12.75 

17 

00 

8.50 

42.50 

21 

25 

25 

50 

12.75 

17 

00 

8.50 

42.50 

21 

25 

25 

50 

12.75 

17 

00 

8.50 

47.50 

23 

75 

28 

50 

14.25 

19 

00 

9.50 

47 . 50 

23 

75 

28 

50 

14.25 

19 

00 

9  50 

72^50 

36 

25 

43 

50 

2l!75 

29 

00 

14^50 

42.50 

21 

25 

25 

50 

12.75 

17 

00 

8.50 

47.50 

23 

75 

28 

50 

14.25 

19 

00 

9.50 

$685.00 

$387 

00 

$400 

25 

$224.87 

$255 

50 

$140.00 

26  WEEKS 


levviUe  (KGGF)    .  .  .  . 

Jas  (WRR)  

It  Worth  (KTAT)  

'ahoma  Network 

!da  (KADA)  

I  rdmore  vKVSO)   

'ik  Citv  (KASA)  

mid  (KCRC)   

luskogee  (KBIX)  .  .  .  . 
fklahoma  City  (KTOK) 
onca  Citv  (WBBZ) .  .  . 
ifcawnee  (KGFF)   

tal  Southwest  Group.  . 


$67.50 

$40 

50 

$36 

00 

$22.50 

$22 

50 

$13 

50 

100.00 

80 

00 

55 

00 

45.00 

30 

00 

22 

50 

112.50 

58 

50 

67 

50 

33.75 

40 

50 

22 

50 

40.00 

20 

00 

24 

00 

12.00 

16 

00 

8 

00 

40.00 

20 

00 

24 

00 

12.00 

16 

00 

8 

00 

40.00 

20 

00 

24 

00 

12.00 

16 

00 

8 

00 

45.00 

22 

50 

27 

00 

13.50 

18 

00 

9 

00 

45.00 

22 

50 

27 

00 

13.50 

18 

00 

9 

00 

70.00 

35 

00 

42 

00 

21.00 

28 

00 

14 

00 

40.00 

20 

00 

24 

00 

12.00 

16 

00 

8 

00 

45.00 

22 

50 

27 

00 

13.50 

18 

00 

9 

00 

$645.00 

$361 

50 

$377 

50 

$210.75 

$239 

00 

$131 

50 

52  WEEKS 


PACIFIC  NORTHWEST  STATIONS 
13  WEEKS 


Lee  Northwest  Group* 
Rented  Don  Lee 
.W.'  


Hour 


Half  Horn- 


Quarter  Hour 


N. 

$503.12 
568.75 


D. 
$273.60 
308.75 


N. 
$319.12 
360.75 


D. 
$168.67 
190.12 


N. 
$218.50 
247.00 


D. 

$112. 12 
126 . 75 


26  WEEKS 


Lee  Northwest  Group* 

$474 

37 

$259.20 

$301 

87 

$160 

02 

$207.00 

$106.37 

mented  Don  Lee  | 

.W.'  1 

536 

25 

292.50 

341 

25 

180 

37 

234,00 

120.20 

52  WEEKS 


.  Lee  Northwest  Group' 
mented  Don  Lee 
W.'  


$445.62 
503.75 


$244.80 
276.25 


$284.62 
321 . 75 


$151.37 
170.62 


$195.50 
221.00 


$100.62 
113.70 


HAWAHAN  STATIONS 
13  WEEKS 


lolulu-Hilo 
KGMB-KHBC) . 


Hour 


Half  Hour 


Quarter  Hour 


N. 
$181.50 


D. 

$159.50 


N. 
$115.50 


D. 

$104.50 


N. 
$82.50 


D. 
$71.50 


26  WEEKS 


Jaolulu-Hilo 
KGMB-KHBC) . 


$173.25  $152.25 


$110.25         $99.50  $78.75 


$69.25 


52  WEEKS 


nolulu-Hilo 

KGMB-KHBC)  

$165.00 

$145.00 

$105.00 

$95.00 

$75.00 

$65.00 

lOADCASTING  •  Broadcmt  Advertising 


13  WEEKS 


USTED  

$11926.33 

$6285.89 

i 

$7373.98  $3867.87 

$4844.40 

$2503.07 

26  WEEKS 

TOTAL  ALL  CITIES 

LISTED  

$11399.65 

$6041.50 

$7099.70 

$3714.19 

$4658.15 

$2409 . 77 

52  WEEKS 

TOTAL  ALL  CITIES 

LISTED  

$10635.50 

$5604.11 

$6579.74 

$8446.30 

$4319.69 

$2235.37 

MUTUAL  BASIC  RATES  BY  PERIODS 
13  WEEKS 


Minimum:  3  Stations'^ 


Boston  (WAAB)   

*Chicago  (WGN)  

*Cincinnati  (WLW)   

Cleveland'  (WCLE-WHK) 

Detroit-Windsor  (CKLW) 
*Newark  (WOR)  

Calif.  Don  Lee  Net.= 

(Complete)  

Total  per  week  


2  Quarter  Honrs 


3  Quarter  Hours 


5  Quarter  Hours 


N. 

D. 

N. 

D. 

N. 

D. 

$152 

00 

$76 

00 

$228 

00 

$114 

00 

$370 

00 

$185 

00 

555 

00 

313 

50 

726 

75 

399 

00 

1211 

25 

665 

00 

984 

20 

492 

10 

1436 

40 

718 

20 

2261 

00 

1130 

50 

244 

80 

54 

00 

367 

20 

81 

00 

578 

00 

127 

50 

225 

00 

112 

50 

302 

81 

151 

33 

504 

69 

252 

22 

858 

00 

480 

00 

1254 

00 

702 

00 

1980 

00 

1140 

00 

684 

00 

361 

00 

969 

00 

527 

25 

1615 

00 

831 

25 

$3703 

00 

$1889 

10 

$5284 

16 

$2692 

78 

$8519 

94 

$4331 

47 

26  WEEKS 


Boston  (WAAB)  '. . 

$148 

00 

$74 

00 

$222 

00 

$111 

00 

$360 

00 

$180 

00 

*Chicago  (WGN)  

555 

00 

313 

50 

707 

62 

388 

50 

1179 

37 

647 

50 

♦Cincinnati  (WLW)   

984 

20 

492 

10 

1436 

40 

718 

20 

2261 

00 

1130 

50 

Cleveland'  (WCLE-WHK) 

231 

20 

51 

00 

346 

80 

76 

50 

544 

00 

120 

00 

Detroit-Windsor  (CKLW) 

212 

50 

106 

20 

270 

94 

135 

40 

451 

56 

225 

67 

*Newark  (WOR)  

858 

00 

480 

00 

1254 

00 

702 

00 

1980 

00 

1140 

00 

Calif.  Don  Lee  Net.= 

(Complete)  

646 

00 

342 

00 

912 

00 

498 

75 

1520 

00 

783 

75 

Total  per  week  

$3634 

90 

$1858 

80 

$5149 

76 

$2630 

35 

$8295 

93 

$4227 

42 

52  WEEKS 


Boston  (WAAB)   

$129 

60 

$64 

80 

$189 

00 

$94 

50 

$306 

00 

$153 

00 

^Chicago  (WGN)  

525 

00 

297 

00 

688 

50 

378 

00 

1147 

50 

630 

00 

^Cincinnati  (WLW)   

885 

78 

442 

90 

1292 

76 

646 

38 

2034 

90 

1017 

45 

Cleveland'  (WCLE-WHK) 

217 

60 

48 

00 

326.40 

72 

00 

544 

00 

120 

00 

Detroit-Windsor  (CKLW) 

200 

00 

100 

00 

255 

00 

127 

44 

425 

00 

212 

40 

*Newark  (WOR)  

770 

00 

432 

00 

1122 

00 

630 

00 

1760 

00 

1020 

00 

Calif.  Don  Lee  Net.- 

(Complete)  

608 

00 

323 

00 

855 

00 

470 

25 

1425 

00 

736 

25 

Total  per  week  

$3335 

98 

$1707 

70 

$4728 

66 

$2418.57 

$7642 

40 

$3889 

10 

*  Minimum  required  hookup — WGN,  WOR,  WLW.  Nominal  wire  charge  on  all  hookupe 
eliminating  any  one  of  these  stations  unless  station  is  unavailable. 

'  Rates  quoted  represent  night  rates  of  WHK;  day  rates  of  WCLE. 

'  Combination  rate  for  use  of  both  Northern  and  Southern  California  Groups. 

3  Rates  quoted  for  the  Southern  California  Don  Lee  Network  are  for  the  following  7  stations: 
KHJ,  Los  Angeles;  KGB,  San  Diego;  KDB,  Santa  Barbara;  KFXM,  San  Bernardino;  KPMC, 
Bakersfield;  KVOE,  Santa  Ana;  KXO,  El  Centro. 

'  Rates  quoted  for  the  Northern  California  Don  Lee  Network  are  for  the  following  5  station 
KFRC,  San  Francisco;  KQW,  San  Jose;  KGDM,  Stockdon;  KDON,  Monterey;  KIEM,  Eureka. 

*  For  details  of  Minneapolis-St.  Paul  coverage  consult  Mutual  Broadcasting  System. 

'  Rates  quoted  for  Mutual's  Don  Lee  Pacific  Northwest  Group  are  for  the  following  4  station 
in  Oregon:  KALE,  Portland;  KSLM,  Salem;  KORE,  Eugene;  KRNR,  Rosenburg;  and  for  the 
following  7  stations  in  Washington:  KOL,  Seattle;  KMO,  Tacoma;  KVOS,  Bellingham;  KIT. 
Yakimo;  KPQ,  Wenatchee;  KXRO,  Aberdeen;  KGY,  Olympia. 

'  Rate  includes  Spokane  outlet  which  can  be  added  by  special  arrangement. 

Data  listed  subject  to  change  without  notice.  This  rate  card  is  for  the  convenient  reference 
of  advertisers  and  does  not  constitute  an  offer  on  the  part  of  Mutual  Broadcasting. 


WOL 


''MutttaVs  Station  for  the  District  of  Columbia^ 
WASHINGTON.  D.  C. 

Where  .48  per  cent  of  the 
nation's  population  pay  more 
income  tax  than  28  other 
States  combined. 

A  compact  ready  -  to  -  buy 
audience  is  completely  covered 


by 


WOL 
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Regional  Networks  and  Group  Operated  Stations 


(For  rates  and  details,  consult  headquarters  indicated) 


ALABAMA    MUTUAL    BROADCASTING    SYSTEM    —  A 

North  Alabama  regional  network  comprising  WMFO. 
Decatur;  WBHP,  Huntsville :  WMSD.  Sheffield;  WJBY. 
Gadsden  (optional).  Headquarters:  Times  Bldg..  Hunts- 
ville.  President :  John  S.  Allen. 

ARIZONA  NETWORK  —  Comprising  KOY.  Phoenix  ; 
KGAR,  Tucson  ;  KSUN,  Lowell.  Available  as  a  regional 
network.  Represented  nationally  by  John  Blair  &  Co. 
Headquarters :   KOY.  Director :  Fred  Palmer. 

ARRO\^'HEAD  NETWORK — Comprising  WEBC.  Duluth, 
Minn.  ;  WMFG.  Hibbing,  Minn.  ;  WHLB.  Virginia. 
Minn.  Available  as  a  hookup,  with  WJMS.  Ironwood. 
Mich.  Represented  nationally  by  Craig  &  Hollingbery. 
Headquarters :  WEBC.  General  Manager :  Walter  C. 
Bridges. 

CALIFORNIA  BROADCASTING  SYSTEM- — Comprising 
KFWB.  Los  Angeles ;  KYA.  San  Francisco ;  KFBK. 
Sacramento ;  KMJ.  Fresno :  KWG.  Stockton  ;  KERN. 
Bakersfield ;  KFOX,  Long  Beach.  Represented  nationally 
by  Transamerican.  President:  Guy  C.  Hamilton,  KFBK. 
Managing  Director :  Howard  Lane,  KFBK. 

CAROLINA  COMBINATION — Comprising  WIS,  Colum- 
bia. S.  C,  and  WPTF.  Raleigh,  N.  C.  Available  as  a 
hookup.  Repi'esented  nationally  by  Free  &  Peters.  Head- 
quarters :  either  station.  Directors :  G.  Richard  Shafto, 
WIS ;  Richard  Mason,  WPTF. 

CBS  OWNED  AND  OPERATED  STATIONS  —  Owned: 
WABC,  New  York;  WJSV,  Washington:  WBT,  Char- 
lotte; KMOX,  St.  Loiiis:  KNX,  Los  Angeles;  WBBM. 
Chicago;  WKRC,  Cincinnati;  WCCO.  Minneapolis. 
Leased :  WEEI,  Boston.  All  members  of  CBS  network ; 
all  represented  nationally  by  Radio  Sales  Inc. 

CENTRAL  STATES  BROADCASTING  SYSTEM — Compris- 
ing KOIL,  Omaha-Council  Bluffs  ;  KFAB,  Lincoln,  Neb.  : 
KFOR,  Lincoln.  Available  as  a  hookup.  Represented 
nationall.v  by  Free  &  Peters.  Headquarters :  KOIL. 
Director:  Don  Searle,  KOIL. 

COLONIAL  NETWORK— Comprising  WAAB,  Boston  ; 
WEAN,  Providence:  WICC,  Bridgeport,  Conn.:  WSAR, 
Fall  River,  Mass.  :  WSPR,  Springfield.  Mass.  ;  WLBZ, 
Bangor,  Me.  :  WFEA,  Manchester,  N.  H.  :  WNBH.  New 
Bedford,  Mass.  :  WTHT,  Hartford,  Conn.  ;  WLLH, 
Lowell,  Mass.  ;  WBRY,  Waterburv,  Conn.  :  WLNH,  La- 
conia,  N.  H.  ;  WRDO,  Augusta,  Me.  ;  WNLC,  New  Lon- 
don, Conn.  Available  as  a  regional  network  and  as 
adjunct  of  the  Mutual  Broadcasting  System.  Avai'able 
also  with  WOR,  WHN  or  WINS.  New  York  City.  Rep- 
resented nationally  by  Edward  Petry  &  Co.  Headnua"- 
ters :  21  Brookline  Ave.,  Boston.  President:  John  Shep- 
ard,  3rd. 

CORN  BELT  WIRELESS  GROUP— Office :  WHO.  Des 
Moines.  This  is  a  service  supplied  by  WHO,  Des  Moines, 
which  sells  time  for  regional  coverage,  offering  supple- 
mentary service  by  stations  which  can  consistently  pick 
up  and  rebroadcast  its  50,000-watt  emanations.  Rate  is 
a  combination  of  the  spot  broadcasting  rate  of  each  sta- 
tion used  withort  '^nv  cbar*?e  fc-  lines  P^^'^rams  are 
rebroadcast  by  KMBC,  Kansas  City :  WOW,  Omaha ; 
woe,  Davenport.  la.  :  WIBW,  Topeka,  Kan.  :  KOIL, 
Omaha,  Neb.  :  KFOR,  Lincoln.  Neb.  :  KGLO.  Mason 
City,  la.  :  KROC,  Rochester,  Minn.  :  KFRU,  Columbia, 
Mo.  :  were  also  carrying  its  programs.  Advertisers  se- 
lects stations  desired  and  can  use  any  number  of  sta- 
tions. Contracts  are  made  direct  with  individual  sta- 
tions as  this  is  not  an  organized  network  but  provides 
for  an  exchange  of  programs  without  use  of  lines. 
Headquarters:  WHO,  Des  Moines.  Director:  Joe  Maland. 

DON  LEE  BROADCASTING  SYSTEM— Soutfcereri  Cali- 
fornia: KHJ,  Los  Angeles;  KGB,  San  Diego;  KDB, 
Santa  Barbara  ;  KFXM.  San  Bernardino  ;  KPMC.  Bakers- 
field  :  KVOE,  Santa  Ana :  KXO,  El  Centro.  Northern 
California:  KFRC,  San  Francisco:  KQW.  San  Jose; 
KGDM,  Stockton;  KDON.  Monterey;  KIEM.  Eureka. 
Northivest  {Oregon):  KALE,  Portland;  KRNR,  Rose- 
burg;  KSLM.  Salem:  KORE.  Eu<rene.  Northwest  (Wash- 
ington): KOL,  Seattle;  KMO,  Tacoma ;  KIT,  Yakima; 
KPQ,  Wenatchee:  KVOS.  Bellingham :  KXRO,  Aber- 
deen ;  KGY,  Olympia ;  KELA,  Centralia-Chehalis.  Avail- 
able in  groups  or  in  whole ;  also  as  part  of  Mutual 
Broadcasting  System.  Represented  nationally  bv  John 
Blair  &  Co.  Headquarters  :  KHJ,  Los  Angeles,  or  KFRC, 
San   Francisco.    General   Manager :    Lewis   Allen  Weiss. 

FOOTHILLS  NETWORK — Comprising  CFAC,  Calgary: 
CJCA,  Edmonton  :  CJOC,  Lethbridge — all  in  Alberta. 
Represented  in  Canada  by  All-Canada  Radio  Facilities 
Ltd.  :  ■  in  United  States  by  Weed  &  Co.  Headquarters : 
Southam  Bldg.,  Calgary,  Alta.  General  Manager :  E.  R. 
Carson. 


HEARST  RADIO  Inc.  —  Stations  operated  by  Hearst 
interests  but  not  linked  as  a  network:  WBAL.  Balti- 
more: WCAE,  Pittsburgh;  KEHE,  Los  Angeles;  WACO, 
Waco,  Tex.  ;  WINS,  New  York  City ;  KNOW,  Austin, 
Tex.  ;  WISN.  Milwaukee :  KOMA,  Oklahoma  City  ; 
KTSA.  San  Antonio ;  KYA,  San  Francisco.  Headquar- 
ters:  20  E.  57th  St.,  New  York  City.  Chairman  of  Board: 
J.  V.  Connolly  ;  President  and  General  Manager :  Elliott 
Roosevelt ;  Vice-President  in  charge  of  Sales :  Murra;' 
Grabhorn.   Station  Relations  Manager :   Peggy  Stone. 

INTER-CITY  BROADCASTING  SYSTEM  —  Comprising 
WMCA,  New  York;  WIP,  Philadelphia;  WDEL.  Wil- 
mington, Del.  ;  WCBM.  Baltimore :  WOL.  Washin?tin  : 
WATR,  Waterburv,  Conn.;  WPRO,  Providence:  WMEX. 
Boston :  WGAL,  Lancaster,  Pa.  :  WORK.  Yo-k.  Pa  ; 
WLAW,  Lawrence,  Mass.  Avai'able  as  a  network.  Head- 
quarters: WMCA.  Officials:  Donald  Flamm.  president; 
Bertram  Lebhar  Jr.,  director  of  sales  ;  Richard  E.  Fishel, 
director  of  special  events ;  Leon  Goldstein,  director  of 
publicity ;   Ray  Linton,  Chicago  representative. 

INTERNATIONAL  BROADCASTING  SYSTEM  GROUP — 
Comprising  WOV  and  WBIL,  New  York  :  WPEN.  Phi'a- 
delphia  :  WCOP  and  WROL.  Boston  :  WMBC,  New  Brit- 
ain, Conn.  ;  WELL  New  Haven,  Conn.  Available  as  a 
regional  network.  Headquarters ;  WOV  Bldg..  132  W. 
43rd  St.,  New  York  City.  Acting  Manager:  Hyla  Kic- 
zales. 

IOWA  BROADCASTING  SYSTEM — Comprising  KSO  and 
KRNT.  Des  Moines  :  WMT,  Cedar  Rapids-Waterloo. 
Available  as  a  regional  network  known  as  Iowa  Net- 
work. Represented  nationally  by  E.  Katz  Special  Adv. 
Agency.  Headquarters  :  Any  station.  President :  Gardner 
Cowles  Jr.  Vice  President  and  General  Manager :  Lu- 
ther L.  Hill. 

KANSAS  NETWORK— Comprising  KCKN,  Kansas  City, 
Kan.,  and  WIBW,  Topeka.  Headquarters :  Either  sta- 
tion. Represented  nationally  by  Copper  Publications. 
Directors :  Ellis  Atterbury,  KCKN ;  Don  Searle,  WIBW. 

MARYLAND  NETW  ORK  —  Comnrising  WCBM.  Balti- 
more ;  WJEJ.  Hagerstown  ;  WTBO,  Cumberland  :  WFMD, 
Frederick.  Headquarters:  WCBM,  Baltimore.  Director: 
John  Elmer,  WCBM. 

MASON-DIXON  RADIO  GROUP  —  Comprisin-j  WDEL, 
Wilmington  ;  WORK,  York,  Pa.  :  WGAL.  Lancaster, 
Pa.;  WAZI,  Hazleton.  Pa.;  WEST,  Easton.  Pa.  Repre- 
sented nationally  by  Paul  H.  Raymer  Co.  Headquarters : 
WGAL.  General  Manager:  Clair  R.  McCollough. 


McCLATCHY'  BROADCASTING  SYSTEM  —  Stations  con- 
trolled by  McClatchy  newspaper  interests  (see  Cali- 
fornia Broadcasting  System  for  network  data)  :  KFBK, 
Sacramento ;  KMJ,  Fresno :  KWG,  Stockton  :  KERkI, 
Bakersfield  ;  KOH.  Reno,  Nev.  Headquarters ;  KFBK, 
Sacramento.  President :  Guy  C.  Hamilton. 

MICHIGAN  RADIO  NETWORK  —  Comprising  WXYZ, 
Detroit-  WBCM.  Bay  City:  WFDF,  Flint;  WJIM,  Lan- 
sing ;  WIBM,  Jackson  ;  WKZO,  Kalamazoo  ;  WELL,  Bat- 
tle Creek :  WOOD,  Grand  Rapids.  Available  as  a  re- 
gional network  and  also  sold  as  a  unit  of  NBC.  Repre- 
sented nationally  by  Paul  Raymer  Co.  Headquarters : 
Madison  Theatre  Bldg.,  Detroit.  President :  George  H. 
Trendle.  General  Manager ;  H.  Allen  Campbell. 

MISSOURI  TRIANGLE  —  Comprising  KWTO  and 
KGBX,  Springfield ;  KCMO,  Kansas  City ;  WTMV,  East 
St.  Louis,  III.  Not  operated  as  network  but  available  at 
group  rates.  Stations  represented  by  Howard  H.  Wilson 
Co.  Headquarters:  KWTO-KGBX,  Springfield.  Director: 
Lester  E.  Cox. 

NBC  OWNED  AND  MANAGED  STATIONS  —  Ojrnerf : 
WEAF  and  WJZ,  New  York  :  WRC.  Washington  ; 
WMAQ  and  WENR,  Chicago  ;  WTAM.  Cleveland  ;  KPO. 
San  Francisco.  Leased:  WMAL,  Washington.  Managed 
for  General  Electric  Co. :  WGY,  Schenectady  ;  KOA,  Den- 
ver ;  KGO,  San  Francisco.  Managed  for  Westinghotise 
Electric  rf-  Mfg.  Co. :  WBZ,  Boston  ;  WBZA.  Springfie'd. 
Mass.  ;  KDKA,  Pittsburgh :  KYW,  Philadelphia.  All 
members  of  NBC  networks ;  all  represented  nationally 
by  NBC  Local  Sales. 

NORTHERN  CALIFORNIA  BROADCASTING  SYSTEM— 
Comprising  KJBS.  San  Francisco :  KQW,  San  Jose. 
Available  as  a  hookup.  Headquarters:  1470  Pine  St., 
San  Francisco.  President :  Ralph  R.  Brunton.  General 
Manager :  C.  L.  McCarthy. 


NORTHWE.ST  TRIANGLE— Comprising  KOMO  or  K( 
Seattle;  KGW  or  KEX,  Portland;  KHQ  or  KGA,  S 
kane.    Available  as  a  cooperative  regional  network.  B 
resented  nationally  by  Edward  Petry  &  Co.  Headq 
ters :  any  station  of  group. 

NORTH  CENTRAL  BROADCASTING  SYSTEM— Comp 
ing  WEBC,  Duluth,  Minn.  ;  KVOX,  Moorhead,  Min 
KSTP,  St.  Paul,  and  WTCN,  Minneapolis  (altern 
stations)  ;  KATE,  Albert  Lea,  Minn.;  KWNO,  Win^^ 
Minn.  ;  WEAU,  Eau  Claire.  Wis.  ;  KRMC.  Jamest'j' 
N.  D.  ;  WKBH,  LaCrosse,  Wis.  (supplementary)  ;  KGl 
Mason  City.  la.  (supplementary).  New  regional  r 
work  scheduled  to  go  into  operation  early  in  1938  w 
n-c  re  stations  to  be  added.  Headquarters :  Empire  B: 
B;dg.,  St.  Paul.  General  Manager:  John  W.  Boler. 

OKLAHOMA  NETWORK  Inc.— Comprising  KTOK.  i  , 
lahoma  City :  WBBZ.  Ponca  Citv :  KCRC,  Enid  ;  KB  I 
Muskogee:  KASA,  Elk  City;  KGFF,  Shawnee;  KAI 
Ada  ;  KVSO,  Ardmore.  Available  as  a  regional  netwo 
Represented  nationally  by  Joseph  H.  McGillvra.  He 
quarters:  1800  W.  Main  St.,  Oklahoma  Citv.  Manag 
Director :  Joseph  W.  Lee. 

PACIFIC  NORTHWEST  COVERAGE  GROUP— Compi 
mg  KFPY,  Spokane ;  KRSC,  Seattle ;  KXL,  Portlat 
KGIR,  Butte,  Mont.  ;  KPFA,  Helena.  Mont.  Availa 
at  group  rates  or  as  two  separate  networks :  Washii 
ton-Oregon  net  (Pacific  Time),  comprising  KFI 
KRSC  and  KXL,  and  Z-Bar  Net  (Mountain  Timi 
comprising  KGIR  nd  KPFA.  Director  of  Group :  E. 
Craney,  Box  1956,  Butte,  Mont.  Director  of  Washii 
ton-Oregon  Net:  T.  W.  Symons  Jr.,  KXL,  Portlai 
Director  of  Z-Bar  Net :  E.  B.  Craney,  Box  1956,  But 

PENNSYLVANIA   INDEPENDENT  BROADCASTERS 

Comprising  Pennsylvania  .stations  available  as  a  regioi 
network  ;  scheduled  to  begin  operating  early  in  Februs 
with  following  stations :  WCBA,  AUentown :  WFE 
Altoona  ;  WEST,  Easton  ;  WLEU,  Erie  ;  WKBO,  Harr 
burg ;  WAZL,  Hazleton  ;  WJAC,  Johnstown  :  WGA 
Lancaster;  WRAK,  Williamsport ;  WRAW,  Readin 
WGBI,  Scranton  :  WKOK,  Sunbury ;  WERE,  Wilk 
Barre;  WORK,  York.  Secretary:  C.  G.  Moss,  WKB 
Harrisburg. 

SCRIPPS-HOW  ARD  RADIO  Inc.  —  Stations  operat 
under  Scripps-Howard  control  but  not  linked  as  networ 
WNOX,  Knoxville,  Tenn.,  WCPO,  Cincinnati ;  WM 
Memphis ;  WMPS,  Memphis.  Headquarters :  230  Pa 
Ave.,  New  York  City.  President:  Jack  Howard. 

TEXAS  QUALITY  NETWORK  —  Comprising  WFA 
Dallas ;  WBAP,  Fort  Worth ;  WOAI,  San  Antoni 
KPRC.  Houston.  Available  as  a  cooperative  regional  m 
work.  Represented  nationally  by  Edward  Petry  L 
Headquarters :  Any  station,  each  acting  as  sales  offi( 
Directors :  Martin  Campbell,  WFAA ;  Harold  Houg 
WBAP ;  Beeman  Fisher,  WOAI ;  Kern  Tips,  KPRC. 

VIRGINIA  BROADCASTING  SYSTEM  —  Comprisu 
WRNL,  Richmond  ;  WCHV,  Charlottesville  ;  WGH,  Ne 
port  News;  WLVA,  Lynchburg;  WBTM,  Danvil 
Available  as  a  regional  network.  Headquarters :  WRN 
Officials :  Earl  Sowers,  WRNL,  president ;  Hugh  1 
Curtler,  WCHV,  vice-president;  S,  C.  Ondarcho,  WBTI 
secretary-treasurer. 

WEST  VIRGINIA  NETWORK  —  Comprising  WGH 
Charleston ;  WBLK,  Clarksburg ;  WPAR,  Parkersbur 
Available  as  a  regional  network.  Headquarters,  WBLl 
President:  .T  A.  Kennedy.  WCHS.  Managing  Dire 
tor :  D.  E.  Kendrick.  Represented  nationally  by  the  Brai 
ham  Co. 

WISCONSIN  RADIO  NETWORK  —  Comprising  KFI 
Fond  du  Lac  ;  WHBY,  Green  Bay :  WIBU,  Poynett< 
WEMP,  Milwaukee;  WHBL,  Sheboygan;  WCLO,  Jane 
ville :  WOMT,  Manitowoc.  Available  as  a  network.  Hea( 
quarters :  Any  station.  Officers :  Rev.  James  A.  Wagne 
WHBY,  president ;  William  Forrest,  WIBU,  vice-pres 
dent :  A.  H.  Lange,  KFIZ,  secretary-treasurer ;  Lynn  I 
Fairbanks,  KFIZ,  assistant  secretary ;  Louis  Lang 
KFIZ,  assistant  treasurer. 

YANKEE  NETWORK  —  Comprising  WNAC,  Boston 
WNLC,  New  London,  Conn.  ;  WTIC,  Hartford  ;  WEAf 
Providence ;  WTAG,  Worcester ;  WICC,  Bridgepor 
Conn.  ;  WCSH,  Portland,  Me.  ;  WLBZ,  Bangor,  Me. 
WFEA,  Manchester,  N.  H.  ;  WSAR,  Fall  River,  Mass. 
WNBH,  New  Bedford,  Mass.  ;  WLLH,  Lowell,  Mass. 
WLNH,  Laconia,  N,  H.  ;  WRDO,  Augusta,  Me.  Avai 
able  also  with  WOR,  WHN  or  WINS,  New  York  Citj 
Represented  nationally  by  Edward  Petry  &  Co.  Heac 
quarters:  21  Brookline  Ave.,  Boston.  President:  Joh: 
Shepard,  3rd. 


One   of  the  Best   "-Spot  Huui 


I  n 


the  Eastern   Radio  Market 


MASON  DIXON 
RADIO  GROUP 


WDEL,  Wilmington,  Del. 
WGAL,  Lancaster,  Penna. 
WAZL,  Hazel  on,  Penna. 


WORK,  York,  Penna. 
WEST,  Easton,  Penna. 
WILM,  Wilmington,  Del. 


Address  Inquiries  to  Lancaster,  Penna.,  or  The  Paul  Raymer  Co.,  New  York  •  Chicago  •  San  Francisco 
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Business  is  GOOD 


IN  WEST  VIRGINIA! 


WCHS 
CHARLESTON 
Key  Station 
580  Kc. 
1000-500  Watts 


WPAR 
PARKERSBURG 
1420  Kc. 
100  Watts 


Affiliated  With 
The  Columbia 
Broadcasting 
System 


WBLK 
CLARKSBURG 
1370  Kc. 
100  Watts 


Why  not  advertise  where  people  have  money  to  buy? 

The  WEST  VIRGINIA  NETWORK,  comprising  three 
owned  and  operated  stations  —  WCHS,  CHARLESTON, 
WPAR,  PARKERSBURG  and  WBLK,  CLARKSBURG  - 
serves  areas  where  customers  still  have  money  to  buy 
because  they  are  still  employed! 

WCHS  —  Columbia  affiliate  —  serves  the  rich  Kanawha 
Valley  and  southern  West  Virginia. 

WPAR  —  also  a  Columbia  affiliate  —  serves  the  prosper- 
ous mid-Ohio  river  valley. 

WBLK  carries  your  message  to  prosperous  central  sec- 
tion of  West  Virginia  where  retail  sales  are  still  ahead  of 
last  year. 

These  stations  may  be  purchased  individually  at  standard 
rates,  and  at  a  savings  when  bought  as  one  package! 

Announcement 

The  West  Virginia  Network  is  pleased  to  announce 
the  appointment  of 

THE  BRANHAM  COMPANY 

As  exclusive  National  Representatives  for 
both  the  network  and  the  individual  stations  of  the  network 


CHARLESTON  BROADCASTING  CO. 


John  A.  Kennedy,  President,  General  Manager 
CHARLESTON,  WEST  VIRGINIA 
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Directory  of 

Transcription,  Recording,  Program  Producing, 

Script  and  Talent  Services 

Because  of  interchangeable  nature  of  services  ofifered  by  various  com  panies  in  combination  fields,  these  directories  are  herewith  combined. 
For  reference  convenience  it  is  suggested  the  type  of  service  desired  be  located  by  first  consulting  the  column  headed  "Nature  of  Service." 

*Indicates  concern  has  own  recording  plant. 


NAME  OF  COMPANY 

CITY 

ADDRESS 

TELEPHONE 

MANAGER 

NATURE  OF  SERVICE 

Advertisers'  Recording  Service,  Inc. 

New  York  City 

113  W.  57th  St. 

Circle  7-6982 

D.  L.  Provost 

^Recording  service 

Aerial-Publicizing,  Inc. 

New  York  City 

509  Madison  Ave. 

Eldorado  5-0381 

Herbert  Weston 

Production,  transcribed  shows,  scripts 

Aerogram  Corp. 

Hollywood,  Cal. 

1611  Cosmo  St. 

Hillside  7211 

G.  Curtis  Bird 

^Transcribed  shows,  production,  air  checks 

Air  Features,  Inc. 

New  York  City 

247  Park  Ave. 

Wickersham  2-0077 

J.  E.  Sauter 

Production,  transcriptions 

Airshow.s,  Inc. 

Chicago,  111. 

220  S.  State  St. 

Harrison  2225 

Abbott  Ross 

Transcribed  dramas 

Norman  Alexandroff  &  Co. 

Chicago,  m. 

410  S.  Michigan  Ave. 

Wabash  6762 

Norman  Alexandroff 

Productions,  scripts,  talent 

All-Canada  Radio  Facilities,  Ltd. 

Toronto,  Ontario 
Montreal,  Quebec 
Winnipeg,  Manitoba 
Calgary,  Alberta 
Vancouver,  British 
Columbia 

Victory  Bldg. 
Dominion  Square  Bldg. 
Manitoba  Govt.  Tel.  Bldg. 
Southam  Bldg. 
541  W.  Georgia  St. 

Elgin  2464 
Lancaster  6400 
92-191 
R-2021 

G.  F.  Herbert 
Burt  Hall 
X  .  xi.  vTdyner 
F.  W.  Cannon 
John  E.  Baldwin 

.1  1  dllSk,]  1^  L  1  (JllCt}    }J1  UUU(.(.IUIJ 

Allied  Radio  Corp. 

Chicago,  111. 

833  W.  Jackson  Blvd. 

Haymarket  6800 

Leroy  W.  Beier 

*Recording  service 

American  Foundation  for  the  Blind,  Inc. 

New  York  City 

15  W.  16th  St. 

Chelsea  3-2821 

J.  0.  Kleber 

*Recordings  (special  long-playing  records) 

American  Radio  Features 

Los  Angeles,  Cal. 

5658  Wilshire  Blvd. 

York  8161 

Frederick  C.  Dahlquist 

Transcriptions,  productions,  scripts 

American  Record  Co. 

(See  Columbia  Transcription  Service) 

American  Record  Corp.  of  California 

Hollywood,  Cal. 
Los  Angeles,  Cal. 
San  Francisco,  Cal. 
Seattle,  Wash. 

DD<5't  rvoniaine  oT. 
1206  Maple  St. 
ooo  iNinin  ot. 
24  W.  Connecticut  St. 

Granite  4134 

i  lUoMtfi-l.  (j01_'1 

Garfield  1723 

IVJ. dill  \j\}£d\} 

G.  W.  Yates 

P  Ppnnin 

F.  F.  Berry 

-TV  .   JjJ .    J.V1.  nil 

*Transcription  processing,  recordings 

Artists  &  Authors  Corp.  of  America 

Hollywood,  Cal. 

6331  Hollywood  Blvd. 

Hollywood  6281 

Pete  de  I/ima 

Talent,  scripts 

Artists  Management  Bureau 

New  York  City 

17  E.  45th  St. 

Murray  Hill  2-1888 

Irving  Strouse 

Talent,  scripts 

Associated  Broadcasting  Co.,  Ltd. 

Montreal,  Que.,  Canada 
Toronto,  Ont.,  Canada 

Crescent  Bldg. 
Hermant  Bldg. 

Belair  3325 
i^jigin  0040 

Martin  Maxwell 
SLi.  A.  jjywortn 

'Transcriptions,  production,  script,  talent 

Associated  Cinemas  Studios 

Hollywood,  Cal. 

1357  N.  Gordon  St. 

Hempstead  2131 

Fi^nk  W.  Purkett 

*Transcriptions,  productions,  recording,  air  check 

.Associated  Music  Publishers,  Inc. 

New  York  City 

25  W.  45th  St. 

Bryant  9-0847 

M.  E.  Tompkins 
Loren  L.  M^atson 

Transcription  library,  production,  scripts 

Associated  Radio  Artists 

New  York  City 
Chicago,  III. 

1650  Broadway 
39  S.  La  Salle  St. 

Circle  7-4452 
Central  6536 

Harry  Moss 
Joe  Karper 

Artist  representatives 

Associated  Radio  Writers,  Inc. 

Boston,  Mass. 

137  Newbury  St. 

Commonwealth  2385 

Ralph  Rogers 

Scripts 

Associated  Transcriptions  of  Hollywood 

Hollywood,  Cal. 

6604  Melrose  Ave. 

Walnut  4736 

Wendell  Hatch 

♦Transcribed  shows,  production,  scripts 

Atlas  Radio  Distributing  Corp. 

New  York  City 
Chicago,  111. 
Hollywood,  Cal. 
Dallas,  Tex. 

1540  Broadway 
33  N.  Nichigan  Ave. 
Eouitable  Bldg. 
2011  Jackson  St. 

Bryant  9-3040 
Franklin  5390 
Granite  1211 
Long  Distance  271 

Herbert  R.  Ebenstein 
L.  Daniel  Blank 
Ray  Coffin 
Claude  C.  Ezell 

♦Transcriptions 

Audio-Scriptions,  Inc. 

New  York  City 

20  W.  47th  St. 

Bryant  9-7480 

Ezekiel  Rabinowitz 

♦Recording  service,  library  of  recorded  voices 

Audio-Vision,  Inc. 

New  York  City 

285  Madison  Ave. 

Ashland  4-1368 

WiUiam  H.  Lloyd 

Production 

Audisk  Recording  Co. 

Oakland,  Cal. 
San  Francisco,  Cal. 

1441  Franklin  St. 

116  New  Montgomery  St. 

Highgate  4214 
Sutter  6266 

Walt  Gerric 

♦Recording  service 

Don  AvIon*s  Greek  Hour 

New  York  City 

414  W.  57th  St. 

Circle  7-7188 

Don  Avion 

Greek  programs 

David  S.  Ballou  Productions 

Los  Angeles  ,Cal. 

1611  Cosmo  St. 

Hillside  7211 

Da\'id  S.  Ballou 

Production,  transcribed  shows 

Batchelor  Enterprises,  Inc. 

New  York  City 
Hollywood,  Cal. 

234  W.  44th  St. 
8782  Sunset  Blvd. 

Chickering  4-3364 
Crestview  4181 

Walter  Batchelor 
Walter  Batchelor 

Production,  talent 

Herman  Bernie,  Inc. 

New  York  City 

1619  Broadway 

Circle  7-6344 

Herman  Bernie 

Artist's  representative 

Walter  Biddick  Co. 

(Radio  Programs  Civision) 

Los  Angeles,  Cal. 

Chamber  of  Commerce 
Bldg. 

Richmond  6184 

T.  N.  Turner 

Transcriptions,  productions 

Blair  Productions 

Chicago,  111. 

520  N.  Michigan  Ave. 

Superior  8660 

Del  Owen 

Production,  scripts 

Bob  Brandies  Agency 

Beverly  Hills,  Cal. 

8776  Sunset  Blvd. 

Oxford  7238 

Jack  Blask 

Talent,  production 

Bridges  Recording  Studios 

Toronto,  Ont.,  Canada 

Royal  York  Hotel 

Waverley  251 1 

J.  J.  Bridges 

♦Recording  service 

E.  V.  Brinckerhoff  &  Co.,  Inc. 

New  York  City 

29  W.  57th  St. 

Plaza  3-3015 

E.  V.  Brinckerhoff 

♦Recording  service 

British-American  Productions,  Inc. 

New  York  City 

509  Madison  Ave. 

Eldorado  5-0381 

Arthur  R.  Learey 

Production,  transcribed  shows,  scripts 

Broadcasting  Association  of  America 

Louisville,  Ky. 

307  W.  Walnut  St. 

Wabash  3773 

C.  George  Wiederhold 

♦Production,  recording  service 

Broadcast  Producers  of  N.  Y.,  Inc. 

New  York  City 

501  Madison  Ave. 

Eldorado  5-9300 

Gf  orge  W.  Dan  Junas 

♦Transcriptions,  production,  air  checks 

Edgar  Rice  Burroughs,  Inc. 

Tarzana,  Cal. 

18354  Ventura  Blvd. 

Reseda  222 

C.  R.  Rothmund 

Scripts,  transcribed  shows 

Gordon  Butler  Radio  Productions 
CButler  Recording  Studios) 

Dallas,  Tex. 

Melba  Bldg. 

2-2584 

Gordon  Butler 

♦Recording  service,  production,  scripts 

Laboratory  of  E.  P.  Carter,  Inc. 

Pitman,  N.  J. 
Louisville,  Ky. 

112  Cedar  Ave. 
307  W.  Walnut  St. 

Pitman  511 
Wabash  3773 

Eari  P.  Carter 
George  Wiederhold 
F.  A.  Greene 

♦Recording  service 

Bruce  Chapman-Jesse  Butcher  Inc. 

New  York  City 

2  W.  45th  St. 

Murray  Hill  2-0277 

Bruce  Chapman 

Production,  scripts 

(Continued  on  page  183) 
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SINCE  entering  the  highly  competitive  field  of 
recording — we  have  discovered  much  that's 
new  "under  the  sun". . .  new  and  better  ways 
of  selecting  material  for  recording  .  .  .  new  talent  .  .  . 
new  and  fresher  ways  of  writing  scripts  ...  in  fact, 
almost  new  everything. 

Of  course,  you  know  all  about  Associated  Recorded 
Program  Service,  and  Associated  Library  "A".  In  fact, 
you  are  probably  using  one  or  both  library  services 
now — or  your  opposition  is.  All  recordings  of  libraries 
are  vertical  and  made  under  ERPI  license  for  Western 
Electric  Wide  Range. 

li|*addition  to  our  famous  libraries  .  .  .  we  are  pre- 
paring to  provide  new  services  for  stations  and  adver- 
tisers! We  will  build  a  complete  series  of  productions 
...  or  we  will  }ust  furnish  the  script  ...  or  We  %ill 
discuss  the  best  talent  available  and,  working  hand  in 
glove  with  your  production  department,  build  a  "custom 
made"  program  tailored  to  your  individual  require- 
ments. The  same  famous  standards  of  quality  and 
craftsmanship  that  have  made  our  library  services  the 
best  In  the  radio  industry  naturally  apply  to  individual 
programs. 

How  best  may  we  serve  you? 

Surprise  Note:  AND  we've  other  big  news  breaking 
soon  . .  .  Watch  for  it! 


NEW  UNDER 
THE  SUNP" 

"NOTHING  NEW  UNDER  THE  SUN?  IF 
THERE  IS...  THEN  GO  AND  FIND  IT.  IF 
THERE'S  NOT...  THEN  NEVER  MIND  IT!" 


ASSOCIATED  MUSIC  PUBLISHERS,  INC.,  25  WEST  45th  STREET,  NEW  YORK  CITY 
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NAME  OF  COMPANY 

CITY 

ADDRESS 

TELEPHONE 

MANAGER 

NATURE  OF  SERVICE 

Chase  &  Ludlam 

iNew  I  ork  uiry 

30  Rockefeller  Plaza 

Circle  7-4366 

Frank  Chase 
George  Ludlam 

Production,  scripts,  transcribed  shows 

Chicago  Recording  Studios,  Inc. 

Chicago,  III. 

64  E.  Jackson  Blvd. 

Webster  7288 

*Recording  service 

Chicago  Tribune — N.  Y.  News  Syndicate 

Mqti/  (~*itxr 

i\  ew  I  orK  K^izy 
Chicago,  III. 

220  E.  42nd  St. 
Tribune  Tower 

Murray  Hill  2-1243 
Superior  0100 

Arthur  W.  Crawford 

Newspaper  features  adaptable  to  broadcast!! 

Clark  Phonograph  Record  Co.,  Inc. 

Newark,  N.  J. 

216  High  St. 

Humboldt  2-0880 

George  H.  Clark 

♦Transcription  processing,  phonograph  record 

Columbia  Artists  of  N.  Y.,  Inc.                New  York  City 
(Subsidiary  of  Columbia  Broadcasting  System) 

485  Madison  Ave. 

Wickersham  2-20O0 

Herbert  I.  Rosenthal 

Talent  bookings 

Columbia  Management  of  California  Inc. 

Hollywood,  Cal. 

Station  KNX 

Hollywood  7181 

W.  Arthur  Rush 

Columbia  Concerts  Corp. 

(Subsidiary  of  Columbia  Broadcasting 
System) 

New  York  City 
Chicago,  111. 
Hollywood,  Cal. 

113  W.  57th  St. 
Wrigley  Bldg. 
Equitable  Bldg. 

Circle  7-6900 
Whitehall  6000 
Hollywood  7181 

Arthur  Judson 
Arthur  Wisner 
W.  Arthur  Rush 

Artist  management 

Columbia  Transcription  Service 

(Division  of  American  Record  Corp.) 

New  York  City 
Chicago,  111. 

1776  Broadway 
952  N.  Mich.  Blvd. 

Circle  7-6224 
Delaware  8263 

William  C.  Monroe 
Girard  D.  Ellis 

♦Transcription  processing,  production,  record 

Commercial  Recording  Co. 

r niiaaeipnia,  xa. 

Shubert  Bldg. 

Kingsley  3477 

Leon  S.  Gross 

♦Recording  service,  production 

Commercial  Recording  &  Sound  Co. 

"V*!,.!^  f*it-mT 

rsiew  I  orK  L^ity 

117  W.  48th  St. 

Pennsylvania  6-0864 

Stanley  Goreck 

♦Recording  service 

The  Compo  Co.,  Ltd. 

Lachine,  Montreal,  Que., 
Canada 

131  18th  Ave. 

Dexter  0905 

E.  M.  Kirke  Boyd 

♦Transcriptions,  recordings 

Conquest  Alliance  Co.,  Inc. 

Mii,Tt   V#%,.1^  f^it-tr 

L\  ew  I  orK  t>ity 
Chicago,  III. 

515  Madison  Ave. 
^Zo  N,  La  Salle  St. 

Plaza  3-5650 
State  5096 

C.  H.  Venner 
F.  F.  Morr 

Transcriptions,  production,  scripts,  talent 

Consolidated  Radio  Artists,  Inc. 

New  York  City 

Hollywood,  Cal. 
Cleveland,  0. 
Chicago,  III. 
Dallas,  Tex. 
San  Francisco,  Cal. 

30  Rockefeller  Plaza 

6253  Hollywood  Blvd. 
838  Keith  Bldg. 
32  W.  Randolph  St. 
109  N.  Akard  St. 
Ill  Sutter  St. 

Columbus  5-3580 

Hillside  7124 
Main  3454 
Franklin  8300 
7-9384 

/Charles  E.  Green,  Pres.      Orchestra  and  talent  bookings 
(Stanford  Zucker,  Gen.  Mgr. 

Bob  Sanders 

Ben  Zucker 

Bert  Gervis 

Frank  Foster 

Don  Haynes 

J.  Ralph  Corbett,  Inc. 

Chicago,  111. 

-520  N.  Mich.  Ave. 

Delaware  3265 

Fred  Jacky 

Production,  tanscribed  shows,  scripts 

^^alter  Craig 

New  York  City 

1  University  Place 

Gramercy  7-4999 

Walter  Craig 

Production 

Curtis  &  Allen 

New  York  City 

RKO  Bldg. 

Circle  7-4124 

Charles  H.  Allen 

Artist  representative 

D'Arcy  Laboratories 

Chicago,  111. 

421  S.  Wabash  Ave. 

Webster  0914 

E.  W.  D'Arcy 

♦Recordings,  production 

Benjamin  David 

Hollywood,  Cal. 

8555  Sunset  Blvd. 

Oxford  1005 

Benjamin  David 

Production,  talent 

Decca  Records,  Inc. 

New  York  City 
Chicago,  III. 

50  W.  57th  St. 

22  W.  Hubbard  St. 

Columbus  5-5662 
Delaware  8800 

C.  D.  MacKinnon 
S.  C.  Schurz 

♦Phonograph  records 

Harry  S.  Dube — Radio  Productions 

New  York  City 

R.K.O.  Bldg. 

Columbus  5-7035 

J.  Knight 

Talent,  scripts,  production 

Earnshaw  Radio  Productions 
(Earnshaw-Young,  Inc.) 

Hollywood,  Cal. 
New  York  City 

6425  Hollywood  Blvd. 
116  Broad  St. 

Hempstead  5050 
Bowling  Green  9-8925 

H.  Lewis  Earnshaw 
Charles  Michelson 

Transcribed  shows,  production,  scripts 

Gus  C.  Edwards — Artists  Representative 

Chicago,  111. 

First  National  Bank  Bldg.     State  4699 

Gus  C.  Edwards 

Talent  bookings 

Electro-Vox  Recording  Studios 

Hollywood,  Cal. 

5546  Melrose  Ave. 

Gladstone  2189 

Bert  B.  Gottschalk 

♦Recordings,  air  checks 

W.  M.  Ellsworth 

Chicago,  III. 

75  E.  Wacker  Drive 

Central  0942 

W.  M.  Ellsworth 

Productions,  scripts,  talent 

Evans  &  Salter,  Inc. 

(Division  of  Columbia  Concerts  Corp.) 

XT  _        XT"       1  . 

New  York  City 

113  W.  57th  St. 

Circle  7-6900 

/Lawrence  Evans 
(Jack  Salter 

Talent 

Famous  Artists  Corp. 

Beverly  Hills,  Cal. 

9441  Wilshire  Blvd. 

Crestview  4151 

Myron  Kirk 

Talent,  production 

Fanchon  &  Marco  Agency,  Inc. 

New  York  City 
Los  Angeles,  Cal. 

30  Rockefeller  Plaza 
5600  Sunset  Blvd. 

Circle  7-5630 
Hollywood  5341 

John  A.  Schultz 
John  A.  Schultz 

Talent,  production 

Featured  Artists  Service,  Inc. 

New  York  City 

247  Park  Ave. 

Plaza  5-9555 

Robert  Goldstein 

Production,  scripts,  talent  (handles  shows  or 
nated  by  Blackett-Sample-Hummert,  Inc.) 

Fidelitone  Records,  Inc. 

New  York  City 

424  Madison  Ave. 

Eldorado  5-1720 

Maurice  Lichten 

♦Recording  service,  phonograph  records,  air  che 

Fidelity  Sound  Studios 

Los  Angeles,  Cal. 

3819  Wilshire  Blvd. 

Fitzroy  7520 

Neil  P.  Jack 

♦Recording  service,  air  checks 

Field,  Moses  &  Jones,  Inc. 

New  York  City 

730  Fifth  Ave. 

Circle  6-2677 

John  H.  Moses 

Talent  Bookings 

Fitra  Productions,  Inc. 

Hollywood,  Cal. 

8609  Sunset  Blvd. 

Oxford  4133 

W.  H.  Voeller 

Production,  transcribed  shows,  scripts 

Irving  Fogel 

Los  Angeles,  Cal. 

1041  N.  Las  Palmas 

Gladstone  8172 

R.  N.  Dickey 

Productions,  transcribed  shows 

Bernie  Foyer 

New  York  City 

1501  Broadway 

Lackawanna  4-0721 

Bernie  Foyer 

Production,  scripts,  talent 

Gags,  Inc. 

New  York  City 

48  W.  48th  St. 

Longacre  3-4705 

Samuel  W.  Dobrans 

Scripts 

General  Broadcasting  System 

Detroit,  Mich. 
Cleveland,  O. 

Buhl  Bldg. 

3910  Carnegie  Ave. 

Cherry  0400 
Henderson  2295 

Donald  C.  Jones 
Donald  C.  Jones 

♦Production,  recording  service,  scripts 

Gennett  Records 

(Division,  the  Starr  Piano  Co.) 

Richmond,  Ind. 
New  York  Citv 
Los  Angeles,  Cal. 

Richmond 

729  Seventh  Ave. 

1344  S.  Flower  St. 

1117 

Bryant  9-5543 
Prospect  2035 

I.  M.  Hill 

T.  J.  Valentino 

Harry  Gennett,  Jr. 

♦Recorded  sound  effects  library 

Harry  S.  Goodman 

New  York  City 
Chicago,  111. 

420  Madison  Ave. 
323  S.  Franklin  St. 

Wickersham  2-3338 
Webster  3285 

H.  S.  Goodman 
Harold  Krelstein 

Production,  transcribed  shows 

Lillian  Gordoni  Radio  Productions 

Chicago,  III. 

Crillon  Hotel 

Calumet  6700 

Lillian  Gordoni 

Productions,  scripts,  talent 

Max  Graf  Productions 

San  Francisco,  Cal. 

1040  Geary  St. 

Ordway  3671 

Max  Graf 

Transcriptions,  production,  scripts 

Grant  Recording  &  Research  Laboratories  Chicago,  III. 

6006  Kenmore  Ave. 

Edgewater  1952 

John  Grant 

♦Recording  service 

David  E.  Green  Associates 

New  York  City 

RKO  Bldg. 

Circle  7-7159 

David  E.  Green 

Production,  scripts 

Jean  V.  Grombach,  Inc. 
Grombach  Productions,  Inc. 

New  York  City 
New  York  City 

113  W.  57th  St. 
113  W.  57th  St. 

Circle  7-6982 
Circle  7-6982 

D.  L.  Provost 
Jean  V.  Grombach 

♦Transcriptions,  production 

Guild  Production,  Inc. 

Cleveland,  O. 

5209  Euclid  Ave. 

Henderson  3320 

William  A.  D.  Millson 

Production,  scripts,  talent 

Mark  Hanna 

New  York  City 

654  Madison  Ave. 

Regent  4-6250 

Mark  Hanna 

Talent  bookings 

(Continued  on  page  184) 
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^^That^s  radio  arithmeticV^ 


ATLAS  RADIO  DISTRIBUTING  CORPORATION 

Home  Office— 1540  BROADWAY,  N.  Y.  C.  Studios — ^930  N.  WESTERN  AVE.,  HOLLYWOOD,  CAL. 

  REGIONAL  HEADQUARTERS   


1S40  BROADWAY 
NEW  YORK  CITY 
HAROLD  C.  HOPPER,  Dir. 


333  N.  MICHIGAN  AVE. 

CHICAGO 
L.  DANIEL  BLANK,  Dir. 


EQUITABLE  BLDG. 

HOLLYWOOD 
RAY  COFFIN,  Dir. 


2011  JACKSON  ST. 
DALLAS 
CLAUDE  C.  EZELL,  Dir. 
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TtfATi^li'  r»F  COMPANY 

CITY 

ADDRESS 

TELEPHONE 

U&ms  R^dio  Productions 

Coif  T.nlfp  Citv  TTtah 

First  Natl.  Bank  Bldg. 

Wasatch  699 

Production,  transcribed  shows 

Boston  I^£tSS« 

581  Boylston  St. 

Commonwealth  0466 

Production,  t ra nscn bed  shows,  scripts 

Leland  Hayward  Inc. 

New  York  City 

654  Madison  Ave. 
9200  Wilshire  Blvd. 

Regent  4-700 
Crestview  1-5151 

Harry  Schacter 
John  Swope 

Artist  representatives 

Nelson  S.  Hesse  &  William  McCafifrey 

New  York  City 

501  Madison  Ave. 
Equitable  Bldg. 

Eldorado  5-1076 

William  McCaffrey 
N^elson  S.  If  esse 

Talent,  production,  scripts 

Oonst^ncc  fIop€  ^Lssocistcs 

MoTO  Vnrlf  Oifv 

673  Fifth  Ave. 

Plaza  3-3390 

Constance  Hope 

Artist  representative 

Hood  Sducfltionsl  Bro£idc£istSf  Inc* 

"MoTO  YnrV  C\i-\j 

142  E.  32nd  St. 

Murray  Hill  4-«777 

John  Seniler 

Educational  programs 

Intercontinental  Audio  Video  Corp. 

New  York  City 

9  Rockefeller  Plaza 

Circle  7-4560 

Mark  H.  Hawley 

^Transcriptions,  production,  scripts  (associate 
Transradio  Press) 

—     ■   :  -rr-—  

Intemstion&l  Production  Studios 

TCpw  YnrTr  Hitv 

33  W.  60th  St. 

Columbus  5-7366 

ICenneth  Howard 

^Recording  service,  air~checks 

International  Radio  Productions              Hollywood,  Cal. 
(Division  of  Hearst  Radio's  International  Radio  Sales) 

141  No.  Vermont  Ave. 

Howard  Esary 

*Production,  transcribed  shows,  etc. 

Iowa  Network  Artist  Bureau 

Des  Moines,  Iowa 

Register  &  Tribune  Bldg. 

3-2111 

xv.  x^diy 

Sam  Jaffee,  Inc. 

Hollywood,  Cal. 

8555  Sunset  Blvd. 

Oxford  6121 

Jess  Smith 

Talent 

Jewish  Radio  Zone  Advertising  Co. 

New  York  City 

110  W.  40th  St. 

Pennsylvania  6-0043 

Benjamin  M^axelbaum 

Jewish  programs 

Archie  Josephson  Enterprises,  Inc. 

Hollywood,  Cal. 

6624  Romaine  St. 

Granite  4134 

Archie  Josephson 

Production,  transcribed  shows 

Kasper-Gordon  Studios,  Inc. 

Boston,  Mass. 

140  Boylston  St. 

Devonshire  7357 

f  Aaron  S.  Bloom 
^Edwin  H.  ICasper 

*Transcriptions.  productions,  scripts 

Kass-Tohrner,  Inc. 

New  York  City 
Hollywood,  Cal. 

RKO  Bldg. 
Taft  Bldg. 

Circle  7-4428 
Hempstead  2177 

Arthur  Kass 
ivj  itcneii  Lrerxz 

Talent,  production,  scripts 

Jesse  L.  Kaufman,  Inc. 

New  York  City 

22  West  48th  St. 

Pennsylvania  6-2409 

f  Jesse  L.  Kaufman 
\R.  L.  FergTX"^on 

♦Production,  script,  talent 

Mayfield  Kaylor  Radio  Productions 

Hollywood,  Cal. 

1041  N.  Las  Palmas  Ave. 

Hollywood  5107 

Mayficld  Kaylor 

Production,  scripts 

Keighley  &  Keate 

Hollywood,  Cal. 

8979  Sunset  Blvd. 

Woodbury  63621 

wiiiara  xiau 

Talent 

James  B.  Keysor  Co.,  Inc. 

Salt  Lake  City,  Utah 

Mclntyre  Bldg. 

Wasatch  2552 

J.  D,  jveysor 

♦Recording  service,  air  checks 

King  Feature  Syndicate 

New  York  City 

235  E.  45th  St. 

Murray  Hill  2-5600 

Fred  Smith 

Newspaper  features  adaptable  to  broadcastinf. 

KMBC  Features  Kansas  City,  Mo.  Pickwick  Hotel  Harrison  2654  George  Halley  Productions,  scripts 


Langlois  &  Wentworth,  Inc.  New  York  City  420  Madison  Ave.  Eldorado  5-1620  Ralph  C.  Wentworth  Transcriptions,  production 

Lang- Worth  Feature  Programs,  Inc.         New  York  City  420  Madison  Ave.  Eldorado  5-1620  C.  O.  Langlois  Transcription  library  (public  domain)  transcrii 


tions,  production 

Leading  Attractions,  Inc. 

New  York  City 

515  Madison  Ave. 

Plaza  3-8093 

L.  Schaad 

Production,  script?,  talent 

Thomas  Lee  Artists  Service 

Hollywood,  Cal. 
San  Francisco,  Cal. 

6253  Hollywood  Blvd. 
1000  Van  Ness  Ave. 

Granite  7171 
Prospect  0100 

Robert  Braun 
Harold  C.  Moore 

♦Talent,  productions,  transcribed  shows 

Lippe  &  Lazarus  Productions 

Los  Angeles,  Cal. 

848  S.  Oxford 

Federal  1460 

M.  M.  Lippe 

Production,  transcribed  shows,  scripts 

Little  Theatre  of  the  Air 

Chicago,  III. 

154  E.  Erie  St. 

Delaware  6940 

Adela  Kay 
Gale  Maritano 

Production,  transcribed  shows,  scripts 

A.  &  S.  Lyons,  Inc. 

New  York  City 
Beverly  Hills,  Cal. 

1501  Broadway 
Calif.  Bank  Bld;r., 

Lackawanna  4-7460 
Oxford  1116 

Sam  Lyons 
Arthur  Lyons 

Talent,  production 

C.  P.  MacGregor,  Inc. 

Hollywood,  Cal. 

729  S.  Western  Ave. 

Fitzroy  4191 

Gene  K.  Walker 

♦Transcription  librarj',  transcriprions,  pro- 
duction, air  checks 

Masque  Sound  Recording  Corp. 

New  York  City 

521  Fifth  Ave. 

Murray  Hill  2-4282 

H.  J.  Gluskin 

♦Recorded  sound  effects 

R.  U.  Mcintosh  &  Associates,  Inc. 

Los  Angeles,  Cal. 

5658  Wilshire  Blvd. 

Whitney  7713 

R.  U.  Mcintosh 

♦Transcriptions,  production 

McKnight  &  Jordan,  Inc. 

New  York  City 

17  E.  49th  St. 

Eldorado  5-6110 

Wallace  S.  Jordan 

Transcriptions,  production,  scripts,  talent 

Mertens  &  Price,  Inc. 

Los  Angeles,  Cal. 

1240  S.  Main  St. 

Prospect  2840 

fF.  C.  Mertens 

t  George  Logan  Price 

Transcriptions,  production,  scripts,  talent, 
library 

Metro  Artist  Bureau 

New  York  City 

1650  Broadway 

Circle  7-2829 

Ted  Nelson 

Talent  bookings 

Michelson  &  Sternberg,  Inc. 

New  York  City 

116  Broad  St. 

Bowling  Green  9-8925 

A.  Michelson 

Buys  transcriptions  and  scripts  for  export 

Mid-West  Recordings  Inc. 

Minneapolis,  Minn. 

24  S.  7th  St. 

Atlantic  4461 

L.  M.  Knopp 

♦Transcriptions,  production,  scripts 

Mills  Artists,  Inc. 

New  York  City 
Hollywood,  Cal. 

799  Seventh  Ave. 
9132  Sunset  Blvd. 

Circle  7-7162 
Crestview  1-2181 

Chas.  Weintraub 
Sam  Weiss 

Talent  bookings 

Raymond  R.  Morgan  Co. 

Hollywood,  Cal. 

6362  Hollywood  Blvd. 

Hempstead  4191 

R.  E.  Messer 

Production,  transcribed  shows,  scripts 

Momer  Productions  Ltd. 

New  York  City 

2  W.  45th  St. 

Murray  Hill  2-5170 

Gosta  Morner 

Production,  transcribed  shows 

William  Morris  Agency 

New  York  City 
Chicago,  m. 

Rockefeller  Center 
203  N.  Wabash  Ave. 

Circle  7-2160 
State  3632 

William  B.  Murray 
Morris  S.  Silver 

Talent,  production 

Sidney  P.  Morse 

Chicago,  111. 

32  W.  Randolph  St. 

Franklin  5396 

Sidney  P.  Morse 

Talent  bookings 

Music  Corporation  of  America 

Chicago,  111. 
New  York  City 
Cleveland,  O. 
Dallas,  Tex. 
San  Francisco,  Cal. 
Beverly  Hills,  Cal. 
London,  England 

430  N.  Michigan  Ave. 
745  5th  Ave. 
Union  Trust  Bldg. 
Tower  Petroleum  Bldg. 
Ill  Sutter  Ave. 
9300  Burton  Way 
16  Old  Bond  St.,  W-1 

Delaware  1100 
Wickersham  2-8900 
Cherry  6010 
2-1448 

Exbrook  8922 
Woodbury  6-3211 
Regent  6506 

J.  C.  Stein 
William  Goodheart 
Darv  Barton 
Norman  Steppe 
Lyie  Thaver 
Taft  F.  Schreiber 
Earl  Bailey 

Orchestra  bookings 

NAB  Bureau  of  Copyrights,  Inc. 

Washington,  D.  C. 

National  Press  Bldg. 

Republic  0466 

James  W.  Baldwin 

Public  domain  music,  transcription  library 

Robert  S.  Nash  Co. 

St.  Louis,  Mo. 

5437  Lisette  Ave. 

Flanders  4758 

Robert  S.  Nash 

♦Production,  scripts,  talent,  recordings 

National  Broadcasting  Co. 

New  York  Citv 
Chicago,  111. 

30  Rockefeller  Plaza 
Merchandise  Mart 

Circle  7-8300 
Superior  8300 

C.  Lloyd  Egner 
Maurice  Wetzel 

♦Transcription  library  (Thesaurus):  production, 
scripts 

NBC  Artists  Service 

New  York  City 
Chicago,  111. 
San  Francisco,  Cal. 
Hollywood,  Cal. 
Boston,  Mass. 
Detroit,  Mich. 

30  Rockefeller  Plaza 
Merchandise  Mart 
111  Sutter  St. 
5515  Melrose  Ave. 
Hotel  Bradford 
Fisher  Bldg. 

Circle  7-8300 
Superior  8300 
Sutter  1920 
Hollywood  3631' 
Hancock  4261 
Trinity  2-7900 

George  Engles 

Alex  Robb 

Lloyd  Yoder 

Miss  Dema  Harshbarger 

Cleon  B.  White 

R.  H.  White 

♦Talent,  production,  scripts 

(Continued  on  page  186) 
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1 

NAME  OF  COMPANY 

CITY 

ADDRESS 

TELEPHONE 

MANAGER 

NATURE  OF  SERVICE  1 

National  Radio  Advertising  Agency 

Hollywood,  Cal. 

Hollywood  Center  Bldg. 

Hempstead  1561 

D.  D.  Crawford 

Transcriptions,  production 

National  Recording  Co. 

New  York  City 

2  W.  46th  St. 

Medallion  3-3860 

B.  A.  Greene 

♦Recording  service,  air  checks 

National  Transcription  Features 

New  York  City 

2  E.  45th  St. 

Murray  Hill  2-0648 

George  H.  Field 

Production  A 

NelBon-Gilliam  Associates 

New  York  City 

1650  Broadway 

Circle  7-2811 

I  eu  iNeison 

Production,  transcribed  shows,  scripts  1 

Oil  Features  Syndicate 

Wichita,  Kan. 

Brown  Bldg. 

4-2121 

Sara  Kornfeld 

Scripts,  transcriptions  (on  oil  industry)  11 

Pan-American  Broadcasting  Co. 

New  York  City 

285  Madison  Ave. 

Caledonia  5-2500 

A.  Alexander 

Production,  transcribed  shows,  scripts  9 

Pan-American  Radio  Productions,  Inc. 

Hollywood,  Cal. 

6305  Yucca  St. 

Hillside  4027 

Lucio  Villegas 

Producers  of  Spanish  radio  programs  ' 

Paramount  Radio  Productions 

Hollywood,  Cal. 

1560  N.  Vine  St. 

Gladstone  3794 

C.  C.  Mcintosh 

Transcriptions  i 

Donna  Parker  Productions 

Chicago,  111. 

25  E.  Jackson  Blvd. 

Webster  2873 

Donna  Parker 

Productions,  talent  | 

Peterson  Radio  Productions 

New  York  City 

1467  Broadway 

Wisconsin  7-0069 

Donald  Peterson 

Production,  transcribed  shows,  scripts 

Playcrafters 

Haddon  Heights,  N.  J. 

1305  Keswick  Ave. 

Audubon  3693 

Jack  B.  Plumley 

Scripts,  production 

Philip  L.  Ponce,  Inc. 

New  York  City 

444  Madison  Ave. 

Wickersham  2-8221 

Philip  L.  Ponce 

Artist  representative 

Poinsettia,  Inc. 

Pitman,  N.  J. 
Chicago,  111. 
New  York  City 

Pitman 

4451  Irving  Park  Blvd. 
440  Riverside  Drive 

91-J 

Cathedral  8-8112 

Frank  H.  Warner 
H.  L.  Ottofy 
C.  J.  Lebel 

♦Phonograph  records 

Ralph  L.  Power                                    Los  Angeles,  Cal. 
(American  Radio  Transcription  Agency) 

Van  Nuys  Bldg. 

Madison  5617 

Ralph  L.  Power 

Buys  transcriptions  for  export 

Premier  Radio  Enterprises,  Inc. 

St.  Louis,  Mo. 
Dallas,  Texas 

Mart  Bldg. 
Thomas  Bldg. 

Garfield  3395 
2-6128 

H.  S.  Somson 
Erie  Racey 

♦Recording  service,  transcribed  shows,  producti^ 
air  checks 

Frank  Presbrey  Co.  of  111. 

Chicago,  111. 

Merchandise  Mart 

Delaware  4096 

Leroy  A.  Kling 

Production,  transcribed  shows 

Press-Radio  Features,  Inc. 

Chicago,  111. 

360  N.  Michigan  Ave. 

Randolph  9333 

F.  W.  Hemingway 

Distributor  of  recorded  programs 

Dick  Pritchard  Entertainment  & 
Orchestra  Service 

Milwaukee,  Wis. 

Commerce  Bldg. 

Broadway  1200 

Dick  Pritchard 

Talent,  production 

Publication  Enterprises  Co. 

Cleveland,  O. 

10622  Kimberley  Ave. 

Liberty  0327 

Jerome  Siegel 

Scripts 

Radiad  Service 

Chicago,  III. 

5919  S.  Wood  St. 

Prospect  6011 

Edward  L.  Foertsch 

Transcriptions,  scripts 

Radiage  Studios 

Chicago,  III. 

154  E.  Erie  St. 

Delaware  2691 

Leslie  Noel  Zemer 

♦Talent,  transcriptions,  scripts. 

Radioaids,  Inc. 

Hollywood,  Cal. 

1041  N.  Las  Palmas  Ave. 

Hollywood  6107 

E.  D.  Bedell 

Transcriptions,  production 

Radioart  Guild  of  America 

Los  Angeles,  Cal. 

122  S.  Benton  Way 

Federal  4083 

Ruth  Clarke 

Production,  transcribed  shows 

Radio  Associates 

Washington,  D.  C. 

National  Press  Bldg. 

National  7846 

Laura  Staggers 

Production,  transcribed  shows,  scripts 

Radio  Central  Casting  Bureau 

Los  Angeles,  Cal. 

Cham,  of  Commerce  Bldg. 

Prospect  2626 

Helyn  E.  Noid 

Talent,  production 

Radio  Events,  Inc. 

New  York  City 

535  5th  Ave. 

Murray  Hill  6-3487 

Joseph  M.  Koehler 

Scripts,  productions,  transcribed  shows 

Radio  &  Film  Methods  Corp. 

New  York  City 

101  Park  Avenue 

Caledonia  6-7630 

A.  R.  Steinberg 

♦Transcriptions,  productions,  scripts,  air  checla 

Radio  Merchandising  Service 

Chicago,  III. 

520  N.  Michigan  Ave. 

Superior  4627 

James  A.  lago 

Scripts,  programs 

Radio  Producers  of  Hollywood 

Hollywood,  Cal. 
New  York  City 

930  N.  Western  Ave. 
1540  Broadway 

Hollywood  6288 
Bryant  9-3040 

Lou  R.  Winston 
H.  R.  Ebenstein 

♦Transcription,  production,  scripts 

Radio  Program  Associates 

New  York  City 

40  E.  49th  St. 

Eldorado  5-4227 

Bernard  Zisser 

Production,  transcribed  shows 

Radio  Receiving  Record  Co. 

Providence,  R.  I. 

304  Smith  St. 

Dexter  4081 

Lewis  A.  McGowan,  Jr. 

♦Recording  service 

Radio  Recorders,  Inc. 

Hollywood,  Cal. 

932  N.  Western  Ave. 

Hollywood  3917 

J.  Joseph  Sameth 

♦Recording  service 

Radio  Recording  Studios 

Chicago,  III. 

4701  N.  Winchester  Ave. 

Edgewater  6461 

Myron  Bachman 

♦Recording  service 

Radio-Rundfunk  Corp. 

New  York  City 

XVIlllimHllUCt   t— 7W£7 

/Herbert  F.  Oettgen 
\Wm.  C.  Foerster 

Recording  service,  production,  Telefunken 
phonograph  record. 

Radio  Station  WFAA 

Dallas,  Tex. 

Baker  Hotel 

2-2915 

Martm  o.  Campbell 

Talent 

Radio  Transcription  Co.  of  America,  Ltd.  Hollywood,  Cal. 

Chicago,  III. 
New  York  City 

1.509  N.  Vine  St. 
666  Lake  Shore  Drive 
330  E.  43rd  St. 

Hollywood  3545 
Delaware  2326 

Charles  C  ryie 
J.  M.  Hayes 
Jos.  G.  Corey 

♦Transcriptions,  production 

Radio  Transcription  Representatives 

Seattle,  Wash. 

TV  uiL^Tienry— oiuan  X3iug. 

Main  fiR9fi 
main  dd^d 

Hal.  E.  Pearce 

Transcription  companies  representation 

Radio  Writers  Laboratory 

Lancaster,  Pa. 

Breneman  Bldg. 

2-1387 

M.  S.  Miller 

Scripts 

RCA  Mfg.  Co.  Inc. 

RCA  Victor  Division  (Recording 
Dept.) 

Camden,  N.  J. 
New  York  City 
Chicago,  III. 
Hollywood,  Cal. 

Front  £  Cooper  Sts. 
155  E.  24th  St. 
1143  Merchandise  Mart 
1016  No.  Sycamore  Ave. 

Camden  8000 
Bogardus  4-6200 
Delaware  4774 
Hillside  5171 

Frank  B.  Walker 
Frank  B.  Walker 
Edwin  G.  Foreman,  Jr. 
Harry  Meyerson 

♦Transcriptions,  recordings,  production 

Recordings.  Inc. 

Los  Angeles,  Cal. 

5506  Melrose  Ave. 

Hillside  6138 

L.  N.  Pfeiffer 

♦Recording  Service 

Reeves  Sound  Studios,  Inc. 

New  York  City 

1 600  Broadway 

Circle  6-6686 

Hazard  E.  Reeves 

♦Recording  Service 

H.  A.  Ripley 

Eau  Claire,  Wis. 

122  S.  Barston  St. 

7356 

H.  A.  Ripley 

Scripts 

RMA  Radio  Productions 

Hollywood,  Cal. 

1558  N.  Vine  St. 

Granite  8612 

Frank  Baum 

Productions,  transcribed  shows,  scripts 

Robinson  Recording  Laboratories 

Philadelphia,  Pa. 

35  S.  9th  St. 

Walnut  6800 

William  Robinson 

♦Recording  service 

Rocke  Productions,  Inc. 

New  York  City,  N.  Y. 

1270  Sixth  Ave. 

Circle  7-7630 

Ben  Rocke 

Production,  talent 

Rockwell-O'Kecfe,  Inc. 

New  York  City 
Chicago,  TU. 
Hollywood,  Cal. 

RKO  Bldg. 

32  W.  Randolph  St. 

9028  Sunset  Blvd. 

Circle  7-7550 
State  6288 
Crestview  4101 

Warren  H.  Pearl 
Thos.  Thatcher 
Thomas  G.  Rockwell 

Talent 

Norman  Ro^  Inc. 

Chicago,  111. 

Merchandise  Mart 

Superior  2168 

Norman  Ross 

Productions,  scripts 

Roth  &  Berdun 

Detroit,  Mich. 

4464  Cass  Avenue 

Temple  1-2552 

Cecil  Berdun 

♦Recording  service 

RubinofI  Orchestras 

New  York  City 

1501  Broadway 

Lackawanna  4-7147 

Phil  Rubinoff 

Orchestra  bookings 

James  L.  Saphier 

New  York  City,  N.  Y. 

RKO  Bldg. 

Circle  7-2135 

James  L.  Saphier 

Talent,  production 

(Continued  on  page  188) 
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NAME  OF  COMPANY 

CITY 

ADDRESS 

TELEPHONE 

MANAGER 

NATURE  OF  SERVICE  | 

The  Script  Library 

New  York  City 

53S  Fifth  Ave. 

Murray  Hill  6-3487 

Genevieve  Pace 

Scripts 

Script  Shop 

New  York  City 

10  W.  47th  St. 

Wisconsin  7-4779 

B.  Kraut-T.  Marcuse 

Scripts 

Seattle  Recording  Studios 

Seattle,  Wash. 

315  Seneca  St. 

Elliot  1492 

Orin  B.  Johnston 

^Recording  service 

Josie  Sedgewick-Ray  West  &  Associates 

Hollywood,  Cal. 

8609  Sunset  Blvd. 

Oxford  4133 

Wm.  H.  VoeUer 

Talent 

SeKiair  Broadcasting  Sj-Btem,  Inc. 

Chicago,  m. 

75  E.  Wacker  Drive 

Randolph  8877 

Arthur  A.  Kohn 

♦Transcriptions,  productions,  scripts,  talent 

Service  Programs,  Inc. 

New  York  City 
HoUj-wood,  Cal. 

535  Fifth  Ave. 
601  N.  Rossmore 

Murray  HiU  6-3489 
Hempstead  8898 

Gladys  Miller 
Marque  Richard 

Transcribed  shows,  scripts,  women's  features 

Shank  &  Tuvim 

New  York  City 

RKO  BIdg. 

Columbus  5-1332 

Mary  L.  Shank 

Production,  talent 

Shapiro-Bushman  Co. 

Philadelphia,  Pa. 

1011  Chestnut  St. 

Walnut  9787 

/Milton  Shapiro 
(Samuel  Bushman 

Production 

Stephen  Slesinger,  Inc. 


New  York  City 


250  Park  Ave. 


Eldorado  5-2544 


Stephen  Slesinger 


Exclusive  representatives  for  NEA  daily 
radio  news  features 


The  Small  Co. 


Hollywood,  Cal. 


6331  Hollywood  Blvd. 


Hollywood  2722 


Morris  Small 


Talent,  production 


Sound  Masters,  Inc. 


New  York  City 


1560  Broadway 


Bryant  9-2463 


Teddy  Bergman 


♦Film  recording  service 


Sound  Recording  Studios,  Ltd. 


Sydney,  Australia 


160  Castlereagh  St. 


MA-4035 


S.  E.  Tatham 


♦Recording  and  processing 


Sound  Reproducrions  Corp. 


New  York  City 


15  W.  46th  St. 


Bryant  9-8265 


E.  L.  Bresson 


♦Recording  service,  air  checks 


Southern  Radio  Features 


Dallas,  Tex. 


Mercantile  Bldg. 


2-8292 


A.  M.  Cohen 


Radio  cooking  schools 


Henry  Souvaine,  Inc. 


New  York  City 


30  Rockefeller  Plaza 


Circle  7-5666 


Henry  Souvaine 


Production,  scripts 


Speak-O-Phone  Recording  &  Equip.  Co.    New  York  City 


23  W.  60th  St. 


Columbia  5-1350 


C.  A.  Austin 


♦Recording  service  and  equipment 


Standard  Radio,  Inc. 


HoUjTvood,  Cal. 
Chicago,  111. 
Dallas,  Tex. 
Seattle,  Wash. 
Toronto,  Ont.,  Canada 
London,  England 
Paris,  France 
Sydney,  Atistralia 


6404  Hollywood  Blvd. 
180  N.  Michigan  Ave. 
P.  0.  Box  933 
W.  H.  Stuart  Bldg. 
Dominion  Bank  Bldg. 
5/6  Argyll  St. 

12  Rue  Abel  Ferry,  Paris  16 


Granite  0555 
State  3153 

Main  6626 

Gerrard  3746 


Gerald  King 
M.  M.  Blink 
Herbert  Denny 
Hal  Pearce 

All-Canada  Radio  Faciliries  Ltd 
Kenneth  Hall 
Herbert  Rosen 

Commonwealth  Bcstg  Co.  Ltd. 


Transcription  librarj',  transcription,  product!' 


Star  Radio  Programs 


New  York  City 


250  Park  Avenue 


Plaza  3-4991 


Daniel  C.  Studin 


Scripts 


Steele  Advertising  Agency,  Inc. 


Houston,  Tex. 


Merchants  &  Mfg.  Bldg.        Preston  9997 


H.  Wirt  Steele 


♦Productions,  recording  service 


William  Stephens,  Inc. 


Beveriy  Hills,  Cal. 


8913  Sunset  Blvd. 


Crestview  15161 


Richard  Cherwin 


Talent 


Sam  H.  Stiefel  Enterprises,  Inc. 


New  York  City 


1619  Broadway 


Columbus  5-2137 


Fred  Robbing 


Production,  scripts 


Douglas  F.  Storer 


New  York  City 


RKO  Bldg. 


Circle  7-7672 


Douglas  F.  Storer 


Program  service,  scripts 


Stowe-A-Gram  Producrions 


Chicago,  III. 


360  N.  Michigan  Ave. 


State  7719 


Arthur  W.  Stowe 


Production,  transcribed  shows,  scripts 


H.  N.  Swanson,  Inc. 


Hollywood,  Cal. 


8523  Sunset  Blvd. 


Crestview  15115 


Don  Clark 


Talent  (writers  and  producers  only) 


Technisonic  Recording  Laboratories 


St.  Louis,  Mo. 


818  S.  Kingshighway 


Franklin  2060 


J.  M.  Althouse 


♦Recording  service 


Time  .\broad  Ltd. 


New  York  City 


29  W.  57th  St. 


Plaza  3-3016 


F.  V.  Meeker 


♦Foreign  language  programs 


Titan  Production  Co.,  Inc. 


San  Francisco,  Cal. 


1040  Geary  St. 


Ordway  3671 


Max  Graf 


♦Transcriptions,  production,  air  checks 


Trsn.camerican  Broadcasting  & 
Television  Corp. 


New  York  City 

Chicago,  111. 
Hollywood,  Cal. 


521  Fifth  Ave. 

333  N.  Michigan  Ave. 
5833  Fernwood  Ave. 


Murray  Hill  6-2370 


State  0366 
Hollywood  5315 


'John  L.  Clark 
IE.  J.  Rosenberg 
C.  P.  Jaeger 
William  V.  Ray 


Transcriptions,  production 


Transcribed  Radio  Shows,  Inc. 


New  York  City 


2  W.  47th  St. 


Longacre  5-3440 


M.  E.  Moore 


Scripts,  transcribed  shows,  production 


Transcriptions,  Inc. 


New  Y'ork  City 


56  W.  45th  St. 


Murray  Hill  2-2103 


Chester  H.  Miller 


♦Transcriptions,  productions,  scripts 


Transradio  News  Features,  Inc. 
Subsidiary  of  Transradio  Pressi 


New  York  City 
Chicago,  111. 
Los  Angeles,  Cal. 
Washington,  D.  C. 


9  Rockefeller  Plaza 
20  N.  Wacker  Drive 
357  S.  Hill  St. 
National  Press  Bldg. 


Circle  7-4560 
State  8091 
Michigan  3477 
National  1178 


W.  G.  Quisenberry 
Rex  Goad 
J.  B.  Copeland 
Wallace  Werble 


♦News  features,  scripts,  transcribed  producriom 


Tullen  Sound  Recording  Studio 


Hartford,  Conn. 


660  Farmington  Ave. 


3-1737 


David  B.  Tullen 


♦Recording  serrice 


Twentieth  Century  Radio  Productions      Hollywood,  Cal. 


1611  Cosmo  Ave. 


Hillside  7211 


Archie  Josephson 


Production 


Tyro  Productions.  Inc. 


New  York  City 


1697  Broadway 


Columbus  5-3737 


Lou  Goldberg 


Talent  bookings 


LTnited  Features  S^^>dicate 


New  York  City 


220  E.  42nd  St. 


Murray  Hill  2-3020 


George  C.  Carlin 


Newspaper  features  adaptable  to  broadcasting 


L'^nited  Radio  Ser%'ice  of  America 


Montreal,  Que.,  Canada     14-34  St.  Catherine  St.,  W.     Plateau  17 


S.  Vineberg 


Transcriptions,  production,  scripts,  talent 


L'^nited  Radio  Shows,  Inc. 

"  CAffiliated  with  United  Press) 


New  York  City 


220  E.  42nd  St. 


Murray  Hill  2-0400 


LeRoy  KeUer  ' 


Productions,  scripts 


L'nited  States  Recording  Co. 

Washington,  D.  C. 

Rialto  Theatre  Bldg. 

District  1640 

James  S.  Moran 

♦Recording,  transcriptions,  scripts,  talent 

L'niversal  Radio  Features 

San  Francisco,  Cal. 

333  Montgomery  St. 

Sutter  6780 

Ronald  Guy  Patrick 

Production,  transcribed  shows,  scripts 

Universal  Radio  Productions 

Chicago,  111. 

180  N.  Michigan  Ave. 

State  3153 

L.  M.  Rush 

Production,  air  checks 

Universal  Radio  Programs,  Inc. 

New  York  City 

545  Fifth  Ave. 

Murray  Hill  2-0648 

Lawrence  N.  Marks 

Scripts 

Universal  Recording  Co.,  Inc- 

New  York  Citj- 

RKO  Bldg. 

Circle  6-2168 

Lester  Troob 

♦Transcriprions,  productions,  air  checks 

Van  Cronkhite  Associates,  Inc. 

Chicago,  III. 

360  N.  Michigan  Ave. 

State  5080 

Scripts,  transcribed  shows,  producrion,  talent 

Wamboldt  &  Holden 

Chicago,  lU. 

221  N.  La  SaUe  St. 

Harrison  9617 

/M.  P.  Wamboldt 
\Jack  Holden 

Program  service 

Weco  Radio  Productions 

ij'rogram  subsidiary  of  James  R. 
Lunke  &  Associates,  Chicago) 

Seattle,  Wash. 
Chicago,  m. 

315  Seneca  St. 

919  N.  Michigan  Ave. 

Elliot  1492 
Superior  8941 

Gene  Baker 

Production,  transcribed  shows,  scripts 

Wells  Feature  Syndicate 

Alhambra,  Cal. 

P.O.  Box  68 

Atlantic  10942 

Bill  Wells 

Production,  scripts 

West  Coast  Features 

Los  Angeles,  Cal. 

570  S.  Coronado  St. 

Fitzroy  6040 

Walt  Clay 

Production 

Carl  Wester  &  Co. 

Chicago,  lU. 

360  N.  Michigan  Ave. 

Randolph  6922 

Carl  Wester 

Production,  scripts 

(Continued  on  page  190) 
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In  The  Mad  Scramble  For  Listeners 

Insure  listeners  for  your  transcription  programs  by 
having  them  recorded  by  expert  engineers  in  a 
modern,  up-to-date  studio,  on  specially  built 
equipment  that  is  exclusive  with  us! 

•  Recording      •  Transcriptions 

•  Studio  •  Off -the -air 

WIDEST  DIRECT  LINE  RECORDING  FACILITIES  IN 
METROPOLITAN  NEW  YORK  AREA 

Sound  Reproductions  Corp. 

EUGENE  L  BRESSON,  President 

17  W.  46th  St.  Telephone 
New  York  City  BRyant  9-8265 
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NAME  OF  COMPANY 

CITY 

ADDRESS 

TELEPHONE 

MANAGER 

NATURE  OF  SERVICE 

Roger  White  Organizatjon 

New  York  City 

RKO  Bldg. 

Circle  7-4943 

Roger  White 

Production 

WHN  Artist  Service 

New  York  City 

1540  Broadway 

Bryant  9-7800 

Talent 

Wxiu  Artist  Dure&u 

Des  KloineSf  la. 

wainUL  oi. 

3-7147 

Irving  Grossman 

'''Talent,  productions 

Wicker  Recording  Co. 

Chicago,  111. 

4334  ICeniuore  Ave. 

weiiin|gLun  o^vi 

^Recording  service 

^^ilsotif  Powell  &  Hsyward,  Inc. 

Moxw  Vr»rlr  C^it\r 

444  ^ladison  Ave. 

piano  PiARO 

Janses  V«  Peppe 

Talent,  production 

Leonard  F.  Winston  Co. 

New  York  City 

11  W.  42nd  St. 

Pennsylvania  6-8933 

Leonard  F.  Winston 

Production,  scripts 

I.  O.  Witte  Radio  Productions 

Los  Angeles,  Cal. 

4190  Third  Ave. 

University  7238 

I.  O.  Witte 

Production,  transcribed  shows,  scripts 

WI^  Artists  Bureau 

Chicago,  III. 

1230  W.  Washington  Blvd. 

Haymarket  7500 

/  Earl  W.  Kurtze 
1  George  Ferguson 

Talent  bookings 

WLW  Artists  Bureau 

Cincinnati,  O. 

1329  Arlington  St. 

Kirby  4800 

Talent 

WM.L/A  Artistfl  uureau 

XT^iai  V^\rL-  Cit\r 

IN tw  1  orK  v^ity 

109 1  croaoway 

\.-'ircie  D-^^uu 

^naries  o.  wusnin 

Talent 

Wolf  Associates,  Inc. 

New  York  City 
Hollywood,  Cal. 

RKO  Bldg. 

6912  Hollywood  Blvd. 

Columbus  5-1621 
Gladstone  0676 

Ed.  Wolf 

L.  Wolfe  Gilbert 

Talent,  production 

Wood  Radio  Productions 

Hollywood,  Cal. 

Markham  Bldg. 

Granite  7434 

George  R.  Wood 

Production,  transcribed  shows,  scripts 

H7^T}    A  »f  luf  a  Tinman 

wwiv  AriiBis  xjureau 

(Radio  Quality  Group  Service,  Inc.) 

XTatu  V^i.lr  f^i^n 

iNew  1 OFK  ^.yjiy 

1440  Broadway 

<  ennsyivania  d-oooo 

Nathan  Abramson 

Talent,  production 

WOR  Electrical  Transcription  & 
Recording  Service 

New  York  City 

1440  Broadway 

Pennsylvania  6-8383 

Ray  S.  Lyon 

♦Transcriptions,  production 

World  Broadcasting  System,  Inc. 

New  York  City 
Chicago,  111. 
San  Francisco,  Cal. 
Hollywood,  Cal. 
Wa.shington,  D.  C. 
Atlanta,  Ga. 

711  Fifth  Avenue 
301  E.  Erie  St. 
1050  Howard  St. 
1000  N.  Seward  Ave. 
Wardman  Park  Hotel 
Mortgage  Guarantee  Bldg. 

Wickersham  2-2100 
Superior  9114 
Douglas  3310 
Hollywood  6231 
Columbia  2000 
Walnut  1562 

P.  L.  Deutsch 
A.  J.  Kendrick 
C.  C.  Langevin 
Pat  Campbell 
Harold  Lafount 
John  Pitts 

♦Transcription  library,  transcriptions,  production 
scripts,  talent 

World  Wide  Radio  Productions  Corp. 

Los  Angeles,  Cal. 

639  S.  Spring  St. 

Trinity  8921 

Lt.  William  L.  Biber 

Production,  transcribed  shows,  scripts 

Writer's  Service 

Cleveland,  O. 

Hippodrome  Bldg. 

Will  Herman 

Scripts 

Yankee  Network  Artists  Bureau 

Boston,  Mass. 

21  Brookline  Ave. 

Commonwealth  0800 

Van  D.  Sheldon 

Talent 

For  further  iniormation  see  pages  229-230  of  this  Yearbook 


WORLD  BROADCASTING  SYSTEM 


N  TWO  YEARS,  WOR's 
Electrical  Transcription  and 
lecording  Service  has  risen  from  zero  to 
nationally-accepted  niche  among  the 
top  services  now  tacking  sound  down 
!|i  discs  to  be  heard. 
The  rise  came  about  by  the  same  sort 
primer  steps  which  built  the  house 
tat  Jack,  built. 

Except  that  WOR's  technicians  were 
-ibued  with  a  certain  thing  called  .  .  . 
^ter  than. 

Thus: — 

*'Let  us  make  recordings,"  they  said. 
(But  .  .  .  better  than  any  that  have  hith- 
rfore  changed  hands  between  maker 
nd  buyer." 

V  "Let  us  make  recordings,"  they  con- 
'nued.  "But  let  us  sell  them  at  prices 
ftter  than  any  previously  offered.  Let 
jfS,  above  all  other  things,"  they  finally 

JROADCASTING  •  Broadcast  Advertising 


agreed,  "make  this  day's  recording  better 
than  the  recording  that  preceded  it." 

This  kind  of  thinking  naturally  im- 
pressed some  odd  hundreds  of  people 
who've  made  a  business  of  thinking  like- 


wise. We've  put  a  few  of  their  names  down 
in  nice  black  type  should  you  care  to  ask 
them  what  they  think  of  us.  But  we  can 
always  tell  you  a  bit  bettrr  than  anyone 
else  at  1440  Broadway,  in  New  York. 


Atherton  ft  Currier,  Inc. 
Alvin  Austin  Company 
Batten,  Barton,  Durstine  ft  Osbom,  Inc. 
Brooke,  Smith,  French  ft  Dorrance,  Inc. 
Compton  Advertising,  Inc. 
Donahue  &  Coe,  Inc. 
Erwin,  Wasey  ft  Company,  Inc. 
Franklin  Bruck  Advertising  Corp. 
H.  M.  Kiesewetter  Advertising  Agency 


Lennen  ft  Mitchell,  Inc. 
Lord  ft  Thomas,  Inc. 
Neif-Bogow,  Iitc. 
Pedlar  ft  Byan,  Inc. 
Ruthrauff  ft  Ryan,  Inc. 
Chas.  Dallas  Reach  Company 
Schillin  Advertising  Corp. 
Small  and  Seiifer,  Inc. 
Young  ft  Rubicam 


WOR 
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AMP — Associated  Music  Publishers      LW — Lang-Worth  Feature  Programs  Inc.  MG — C.  P.  MacGregor  Inc. 
25  W.  45th  St.,  New  York  City.  420  Madison  Ave.,  New  York  City.  '^^9  So.  Western  Ave., 

Los   Angeles,  Cal. 


SR — Standard  Radio  Inc. 

6404  Hollywood  Blvd., 
Hollywood,  Cal. 


NAB — NAB  Bureau  of  Copyrights 

National  Press  Bldg.,  Washington.  D.  C. 


NBC— NBC  Thesaurus 

RCA  Bldg.,  New  York  City 


WBS— World  Broadcasting  System 

711  Fifth  Ave.,  New  York  City 


(As  reported  to  January  1.   1933,   by  stations:  see  pages  180-190  for  complete  list  of  transcription  producers) 


IOWA 

City 

Station 

Service 

Cedar  Rapids 

WMT 

WBS 

Davenport 

woe 

WBS 

Des  Moines 

KRNT 

AMP 

KSO 

AMP.  NAB 

WHO 

NBC.  NAB 

Dubuque 

WKBB 

WBS 

Mason  City 

KGLO 

N dC,  N  Ad 

Shenandoah 

KFNF 

MG 

KMA 

WBS 

Sioux  City 

KSCJ 

MG 

KANSAS 

City 

Station 

Service 

Abilene 

KFBT 

W  DO. 

Coff  es'ville 

KGGF 

NBC 

KGNO 

NBC 

Grest  Send 

KVGB 

WBS 

KWBG 

WBS 

K^^nscis  City 

KCKN 

SR,  MG, 

LW,  NAB 

LsTvrence 

WREN 

'  NBC 

Pittsburg" 

KOAM 

WBS 

Salina. 

KSAL 

NBC,  SR 

Topeka 

WIBW 

SR.  NAB 

Wichita 

KANS 

SR,  NBC 

KFH 

AMP 

KENTUCKY 

City 

Station 

Service 

Ashland 

WCMI 

NBC 

Lexington 

WLAP 

WBS 

Louisville 

WAVE 

NBC 

Owengboro 

WOMI 

NBC 

LOUISIANA 

Alexandria 

KALB 

SR,  NBC 

Baton  Rouge 

WJBO 

WBS,  NBC 

Lake  Charles 

KPLC 

SR 

Monroe 

KMLB 

WBS,  NBC 

New  Orleans 

WDSU 

WBS 

WSMB 

NBC 

WBNO 

LW 

Shreveport 

KRMD 

WBS 

KTBS 

NBC 

KWKH 

SR,  NAB 

MAINE 

City 

Station 

Service 

Bangor 

WLBZ 

LW,  WBS 

Portland 

WCSH 

WBS 

MARYLAND 

City 

Station 

Service 

Baltimore 

WBAL 

AMP,  LW 

WCBM 

NBC,  NAB 

WFBR 

WBS 

Cumberland 

WTBO 

WBS 

Frederick 

WFMD 

WBS 

Hagerstown 

WJEJ 

NBC,  NAB 

Salisbury 

WSAL 

SR,  NAB 

MASSACHUSETTS 

City 

Station 

Service 

Boston 

WAAB 

AMP,  NAB 

WBZ 

NBC 

WCOP 

WBS 

WEEI 

WBS 

WHDH 

SR,  LW,  MG 

WMEX 

NAB 

WNAC 

AMP 

WORL 

SR 

Fall  River 

WSAR 

SR 

Lawrence 

WLAW 

SR 

Lowell 

WLLH 

AMP.  LW 

New  Bedford 

WNBH 

NBC 

Springfield 

WBZA 

NBC 

WMAS 

AMP,  LW 

WSPR 

SR 

Worcester 

WORC 

NBC 

WTAG 

WBS 

MICHIGAN 

City 

Station 

Service 

Bay  City 

WBCM 

NBC 

Calumet 

WHDF 

WBS,  LW 

Detroit 

WJBK 

AMP,  SR,  NAB 

WJR 

WBS,  SR,  NAB 

WMBC 

LW 

WWJ 

NAB,  NBC 

WXYZ 

AMP 

E.  Lansing 

WKAR 

LW 

Flint 

WFDF 

SR,  NBC 

Grand  Rapids 

WOOD-WASH  AMP, 

NBC 

Ironwood 

WJMS 

NBC 

Kalamazoo 

WKZO 

SR 

Lansing 

WJIM 

SR 

Muskegon 

WKBZ 

NBC 

Jackson 

WIBM 

NBC 

Royal  Oak 

WEXL 

NAB 

MINNESOTA 

City 

Station 

Sem  * 

A.lbei*t  LesL 

KATE 

W  DiJ,  OA,  Si  1 

Duluth 

KDAL 

WEBC 

Minne.-St.  Pziul 

KSTP 

WBS  S ' 

NBC  N^  " 

WDGY 

SR'  Nj^  - 

WMIN 

SR  L  ' 

WTCN 

AIV 

IVIooFhe^d 

KVOX 

Wl 

RocHester 

KROC 

WBS.  NI 1 

i    i  n  i  £L 

WHLB 

'  Wl ' 

Winons 

KWNO 

m  J  J  IS  J 1  tr  Mr  I 

City 

Station 

Servi-  4 

Jackson 

WJDX 

Nil 

Kosciusko 

WHEF 

Wif 

Laurel 

WAML 

Wl ' 

Vicksburg 

WQBC 

Wl 

MISSOURI 

City 

Station 

Servi) 

Cape  Girardeau 

KFVS 

s 

Columbia 

KFRU 

SR.  NE 

Jefferson  City 

KWOS 

SR,  NE 

Joplin 

WMBH 

NE  , 

Kansas  City 

KCMO 

AMP,  SR,  NbJ 

KMBC 

WBS,  naI 

KXBY 

amI 

St.  Joseph 

KFEQ 

NB  1 

St.  Louis 

KMOX 

AMP,  S  1 

KSD 

NB  ' 

KWK 

WB  I 

WEW 

AMP,  L\  i 

WIL 

SR,  LW,  M  ' 

WTMV 

AMP,  NB 

(East  St.  Louis) 

Springfield 

KGBX 

WBS,  NE 

KWTO 

WB 

MONTANA 

City 

Station 

Servi  c 

Billings 

KGHL 

SR,  NB 

Butte 

KGIR 

SR,  LW,  NA 

Great  Falls 

KFBB 

SI 

Helena 

KPFA 

LW,  Sj 

Kalispell 

KGEZ 

IK 

Missoula 

KGVO 

LW,  NAI 

Wolf  Point 

KGCX 

SR,  LV 

NEBRASKA 

ALABAMA 

City 

Station 

Service 

Birmingham 

WAPI 

AMP 

'* 

WSGN 

NBC,  WBS 

Decatur 

WMFO 

WBS 

Gadsden 

WJBY 

NBC 

Mobile 

WALA 

NBC 

Biont^omery 

WSFA 

NAB  NBC 

Sheffield 

WMSD 

'  NBC 

WJRD 

NBC 

ARIZONA 

City 

Station 

Service 

Phoenix 

KOY 

WBS,  LW 

KTAR 

AMP,  SR, 

NBC,  MG 

Tucson 

KGAP 

LW 

Ytuna 

KUMA 

MG 

ARKANSAS 

City 

Station 

Service 

El  Dorado 

KELD 

NBC 

Fort  Smith 

KFPW 

WBS,  NBC 

Hot  Springs 

KTHS 

NBC 

Little  Rock 

KARK 

AMP 

KLRA 

NBC 

Pine  Bluff 

KOTN 

MG 

Siloam  Springs 

KUOA 

WBS.  SR.  LW 

CALIFORNIA 

City 

Station 

Service 

Bakersfield 

KERN 

SR 

KPMC 

WBS.  MG 

Berkeley 

KRE 

SR 

Eureka 

KIEM 

WBS,  MG 

Fresno 

KMJ 

NBC 

KARM 

AMP 

Long  Beach 

KFOX 

SR.  MG 

KGER 

WBS,  SR,  NAB 

Los  Angeles 

KECA 

AMP.  NBC,  NAB 

KEHE 

AMP.  MG 

KFI 

AMP,  NBC 

KFWB 

AMP,  SR 

KGFJ 

AMP,  SR.  MG 

KHJ 

WBS 

KNX 

AMP.  MG 

KFVD 

NAB 

(Beverly  Hills) 

KMPC 

MG 

Merced 

KYOS 

SR,  NBC 

Modesto 

KTRB 

MG 

Monterey 

KDON 

MG 

Oakland 

KLX 

WBS 

KROW 

MG 

Sacramento 

KFBK 

NBC 

KROY 

SR 

San  Bernardino  KFXM 

SR 

San  Diego 

KFSD 

NBC 

KGB 

WBS 

San  Francisco 

KFRC 

WBS 

KGGC 

SR 

KGO 

NBC 

KJBS 

SR.  LW,  NAB 

KSFO 

SR 

KYA 

AMP 

San  Jose 

KQW 

SR.  NBC 

San  Luis  Obispo  KVEC 

SR 

Santa  Ana 

KVOE 

MG 

Santa  Barbara 

KDB 

WBS 

KTMS 

SR 

Santa  Rosa 

KSRO 

NBC.  WBS 

Stockton 

KWG 

SR 

Visalia 

KTKC 

SR.  MG 

Watsonville 

KHUB 

SR 

COLORADO 

City 

Station 

Service 

Colorado  Springs  KVOR 

SR.  NBC.  LW 

Denver 

KFEL 

WBS,  NAB 

KLZ 

AMP 

KOA 

NBC 

KVOD 

AMP,  SR 

Durango 

KIUP 

SR 

Grand  Junction  KFXJ 

SR.  MG 

Lamar 

KIDW 

MG 

La  Junta 

KOKO 

NBC 

Pueblo 

KGHF 

WBS 

CONNECTICUT 

City 

Station 

Service 

Bridgeport 

WICC 

AMP 

Hartford 

WDRC 

NBC 

WTHT 

AMP.  SR 

WTIC 

WBS 

New  Haven 

WELI 

WBS 

New  Britain 

WNBC 

SR 

New  London 

WNLC 

NBC 

Waterbury 

WATR 

MG 

WBRY 

NBC 

City 
Wilmington 


DELAWARE 

Station 

WDEL 
WILM 


Service 
LW 
LW 


DISTRICT  OF  COLUMBIA 


City 
Washington 


City 

Daytona  Beach 
Gainesville 
Jacksonville 

Lakeland 
Miami 

Miami  Beach 
Orlando 
Pensacola 
St.  Augustine 
St.  Petersburg 
Tallahassee 
Tampa 

West  Palm  Beach 


City 
Albany 
Atlanta 


Augusta 

Columbus 

Macon 

Savannah 

Waycross 


City 

Boise 

Idaho  Falls 
Lewis  ton 
Nampa 
Pocatello 
Twin  Falls 


City 

Anderson 

Elkhart 

Evansville 

Fort  Wayne 
Gary 

Hammond 

Indianapolis 

Lafayette 
Muncie 
New  Albany 
Richmond 
South  Bend 
Terre  Haute 


City 

Bloomington 

Champaign 

Chicago 


Station 

WMAL 

WJSV 

WOL 

WRC 

FLORIDA 

Station 
WMFJ 

WRUF 
WJAX 
WMBR 
WLAK 
WIOD 
WQAM 
WKAT 
WDBO 
WCOA 
WFOY 
WSUN 
WTAL 
WDAE 
WFLA 
WJNO 

GEORGIA 

Station 

WGPC 

WAGA 

WATL 

WGST 

WSB 

WRDW 

WRBL 

WMAZ 

WTOC 

WAYX 

IDAHO 

Station 

KIDO 

KID 

KRLC 

KFXD 

KSEI 

KTFI 


NBC,  NAB 
WBS,  NAB 
AMP.  SR. 
LW,  NAB 
NBC,  NAB 


Service 

LW 
WBS 
NBC 
WBS 
WBS,  MG 
AMP,  NBC 
WBS,  NAB 
AMP 
WBS 
NBC 
WBS 
WBS 
WBS 
SR 
NBC 
WBS 


Service 
AMP 
WBS 
AMP 
SR 

NAB,  NBC 
WBS 
AMP 
WBS 
WBS,  LW 
WBS 


Service 

WBS 
WBS,  SR 
WBS,  LW 
NBC,  LW,  NAB 
LW,  MG 
LW 


Station 

WHBU 
WTRC 
WEOA 
WGBF 
WOWO 
WIND 
WHIP 
WWAE 
WFBM 
WIRE 
WBAA 
WLBC 
WGRC 
WKBU 

WSBT-WFAM 
WBOW 


LW,  NBC 
WBS,  NBC 
NBC 
NBC 
NBC 
AMP,  MG 
SR 
SR 
SR 

NBC,  MG 
MG 
WBS 
SR,  MG 
LW,  NBC 
AMP 
NBC 


Decatur 

East  St.  Louis 

Peoria 

Quincy 

Rockford 

Rock  Island 

Springfield 

Tuscola 
Urbana 


ILLINOIS 

Station 

WJBC 

WDWS 

WAAF 

WBBM 

WCBD 

WENR 

WGN 

WGES 

WJJD 

WMAQ 

WSBC 

WJBL 

WTMV 

WMBD 

WTAD 

WROK 

WHBF 

WCBS 

WTAX 

WDZ 

WILL 


Service 

LW,  SR 
NBC 

LW.  NAB,  SR 
SR 
NAB 
NBC 
WBS 
NAB 
SR 
NBC 
NAB 
WBS,  SR 
AMP,  NBC 
SR,  NAB 
NBC 
NBC 
NBC 
NBC 
WBS 
NBC 
LW 


City 

Clay  Center 
Lincoln 

North  Platte 
Omaha 


Scottsbluffi 


City 
Reno 


Station 

Servic' 

KMMJ 

SR,  NAI 

KFAB 

WBi 

KFOR 

WBi 

KGNF 

MC 

KOIL 

WBS 

WAAW 

SI 

WOW 

NBC,  NAI: 

KGKY 

NBC.  MC 

NEVADA 

Station 

Service. 

KOH 


NEW  HAMPSHIRE 
City  Station 
Manchester  WFEA 
Portsmouth  WHEB 


SB 


Service 

NBC 
NBC 


City 
Atlantic  City 
Bridgeton 
Camden 
Jersey  City 
Trenton 


City 
Albuquerque 

Carlsbad 
Clovis 
Gallup 
Santa  Fe 


City 

Albany 


Auburn 
Binghamton 
Brooklyn 
Buffalo 


NEW  JERSEY 
Station 
WPG 
WSNJ 
WCAM 
WAAT 
5VTNJ 

NEW  MEXICO 
Station 

KGGM 

KOB 

KLAH 

KICA 

KAWM 

KRQA 

NEW  YORK 
Station 
WABY 
WOKO 

WMBO 

WNBF 

WARD 

WBEN 

WBNY 

WEBR 

WGR 

WKBW 


Service 
NBC 
NBC 
SR 

SR,  NBC,  LW 

NAB 


Service 
WBS,  SR 
NBC,  MG 
MG 
NBC,  MG 
NBC 
WBS 


Servi  c« 
LW 
WBS,  LW, 
NAB 
SR 
NBC 
SR 

SR,  NBC 
SR 
SK 

AMP,  WBS 
AMP,  WBS 


{Continued  on  page  196) 
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THE  most  impressive  symbol  of  the  amazing 
growth  of  Standard  Radio  is  this  Single  Fact: 
over  500  radio  stations  throughout  the  world 
have  broadcast  a  Quarter  of  a  Million  Hours 
of  Standard  Transcriptions  during  1937  .  .  our 
biggest,  most  successful  year.  A  recognized  flair  for 
Showmanship,  unsurpassed  Technical  Excellence, 
and  an  unusually  high  degree  of  Salability,  are 
among  the  reasons  why  Standard  Radio  is  today  the 
fastest-growing  organization  in  the  transcription  field, 

STANDARD  LIBRARY  SERMCE  •  POPULAR  SUPPLEMENT  LIBRARY  •  SUPER  SOUND  EFFECTS 
SONS  OF  THE  PIONEERS      •      ORGAN  TREASURES      •     AND  OTHER  FEATURES 


180  North  Michigan  Avenue,  Chicago,  111. 
6404  Hollywood  Boulevard,  Hollywood,  Cal. 


Directory  of 

STATIOINS  SUBSCRIBING  TO  TRANSCRIPTION  PROGRAM  LIBRARIES 


(Continued  from  page  192) 


YORK  (Cont.) 

City 

Station 

c 

service 

Elmira 

WESG 

WBS 

WGBB 

NBC 

Jamestown 

w  d  X  IN  oxv. 

IN  D^-/,  1NAX3 

NewbtiTgli 

WGNY 

SR 

jNew  X  orK  *^ixy 

WRIT 

LW 

W  15  IN  A. 

WEAF 

IN  ti\^ 

WHN 

AMP 

W  IJN  25 

A  ■VTTJ    T  TH7 
AaLr ,  J_iW 

W  JZ 

TXTTurr*  A 
W  iVH-yA 

WNYC 

T  TX7 

WOR 

WBS 

( Newark ) 

wov 

LW 

WQXR 

WBS 

WWRL 

LW 

(Woodside) 

Olean 

WHDL 

IN  X3\^,    W  DC 

Plattsburg 

WMFF 

NBC 

Rochester 

WHAM 

WBS 

WHEC 

AMP 

Schenectady 

WGY 

NBC 

Syracuse 

WFBL 

WBS 

WSYR 

SR 

Utica 

WTBX 

SR 

White  Plains 

WFAS 

LW 

NORTH  CAROLINA 

City 

Station 

Service 

Asheville 

WWNC 

NBC 

Charlotte 

WBT 

AMP 

WSOC 

NBC 

Durham 

WDNC 

SR 

Greensboro 

WBIG  NAB.WBS.LW 

High  Point 

WMFR 

NAB 

Kinston 

WFTC 

SR,  LW 

Raleigh 

WPTF 

NBC,  LW. 

NAB 

Rocky  Mount 

WEED    SR,  NBC,  NAB 

Wilmington 

WMFD 

NBC 

Wilson 

WGTM 

SR.  MG 

Winston-Salera 

WAIR  WBS.NBCNAB 

WSJS 

SR,  LW 

NORTH  DAKOTA 

City 

Station 

Service 

Bismarck 

KFYR 

NBC 

Devils  Lake 

KDLR 

MG 

Fargo 

WDAY 

NBC 

Grand  Forks 

KFJM 

LW 

Jamestown 

KRMC 

NBC.  WBS 

Minot 

KLPM 

WBS.  MG 

Valley  City 

KOVC 

SR 

OHIO 

City 

Station 

Service 

Akron 

WADC 

AMP 

WJW 

WBS 

Ashtabula 

WICA 

NBC 

Canton 

WHBC 

WBS.  NBC 

Cincinnati 

WCKY 

WBS,  NBC, 

NAB 

WCPO 

AMP 

WKRC 

AMP 

WSAI 

AMP,  NBC 

Cleveland 

WGAR   AMP,  SR,  NAB 

WHK 

WBS,  NAB 

WTAM 

NBC 

Columbus 

WBNS 

AMP 

WCOL 

NBC 

WHKC 

WBS,  NAB 

Dayton 

WHIG 

AMP 

WSMK 

WBS 

Portsmouth 

WPAY 

NBC 

Toledo 

WSPD  AMP.  NBC.  NAB 

WTOL 

AMP.  SR 

Youngs  town 

WKBN 

WBS.  SR. 

LW.  NAB 

Zanesville 

WALR 

NBC 

OKLAHOMA 

City 

Ada 

Ardmore 
Enid 

Muskogee 
Oklahoma  City 


Okmulgee 

Shawnee 

Tulsa 


City 

Astoria 
Klamath  Falls 
Medford 
Portland 


Salem 


Station 

KADA 

KVSO 

KCRC 

KBIX 

KOMA 

KTOK 

WKY 

KHBG 

KGFF 

KTUL 

KVOO 

OREGON 

Station 

KAST 
KFJI 
KMED 
KALE 

KOIN 

KEX 
KGW 
KXL 
KSLM 


Service 

WBS 
WBS 
WBS 
WBS 
AMP 
SR,  NAB 
NBC,  SR 
SR 
SR,  MG 
NBC,  NAB 
WBS,  NAB 


Service 

NAB 
WBS,  MG 

SR 

AMP,  WBS.  SR. 
LW.  NAB.  MG 
AMP,  WBS. 
SR,  LW 
SR,  NBC 
SR,  NBC 
LW,  NAB 
SR 


PENNSYLVANIA 


City 

Station 

Service 

Allen  town 

WSAN 

WBS 

Altoona 

WFBG 

WBS 

Easton 

WEST 

LW 

Erie 

WLEU 

WBS.  NBC 

Harrisburg 

WHP 

NBC 

WKBO 

WBS 

Hazleton 

WAZL 

NBC,  LW 

Johnstown 

WJAC 

SR,  NBC,  NAB 

Lancaster 

WGAL 

LW 

Philadelphia 

KYW 

NBC 

WCAU 

WBS 

«« 

WD  AS 

LW.  NAB 

•' 

WFIL 

AMP,  SR 

"  (Glenside) 

WIBG 

NBC 

Philadelphia 

WIP 

WBS 

Pittsburgh 

KDKA 

NBC 

KQV 

SR 

WJAS 

NAB 

WCAE 

AMP,  WBS 

WWSW 

MG 

Reading 

WEEU 

NBC.  NAB 

WRAW 

LW 

Scranton 

WGBI 

WBS,  SR,  NBC 

Sunbury 

WKOK 

NBC,  NAB 

Uniontown 

WMBS 

SR,  NBC 

Wilkes-Barre 

WBAX 

SR,  NAB 

Williamsport 

WRAK 

NBC 

York 

WORK 

LW 

RHODE  ISLAND 

City 

Station 

Service 

Providence 

WEAN 

AMP 

WJAR 

WBS 

WPRO 

NBC 

SOUTH  CAROLINA 

City 

Station 

Service 

Anderson 

WAIM 

LW.  MG 

Charleston 

WCSC 

NBC 

Columbia 

WIS 

NBC 

Florence 

WOLS 

WBS 

Greenville 

WFBC 

NBC 

Spartanburg 

WSPA 

LW 

SOUTH  DAKOTA 

City 

Station 

Service 

Aberdeen 

K  ABR 

WBS 

xiapiQ  i./ixy 

olOUX  r  alls 

KELO 

MG 

XTTX**  fill 

Yankton 

WNAX 

SR 

TENNESSEE 

City 

Station 

Service 

Bristol 

WOPI 

WBS,  NBC 

Chattanooga 

WOOD 

WBS 

Jackson 

WTJS 

NBC 

Knoxville 

WROL 

NBC 

WNOX 

AMP 

Memphis 

WMC 

NBC 

WMPS 

AMP.  LW 

WREC 

WBS 

Nashville 

WLAC 

WBS,  SR 

WSIX 

SR.  NBC.  MG 

WSM 

AMP.  NAB 

TEXAS 

City 

Station 

Service 

Abilene 

KRBC 

SR.  NBC 

Amarillo 

KGNC 

NBC.  NAB 

Austin 

KNOW 

AMP 

Beaumont 

KFDM 

WBS.  SR,  NBC 

Big  Spring 

KBST 

SR,  NBC 

Brownsville 

KGFI 

WBS 

Corpus  Christi 

KRIS 

WBS,  MG 

Corsicana 

KAND 

SR 

Dallas 

KRLD 

MG 

WFAA 

NBC 

Dublin 

KFPL 

AMP 

El  Paso 

KTSM 

WBS,  SR. 

NBC.  MG 

Fort  Worth 

WBAP 

WBS.  SR.  NAB 

Galveston 

KLUF 

SR 

Houston 

KPRC 

NBC 

KTRH 

SR 

KXYZ 

WBS,  MG 

Kilgore 

KOCA 

SR 

Lubbock 

KFYO 

SR,  NAB.  MG 

Midland 

KRLH 

WBS,  SR 

Pampa 

KPDN 

SR,  WBS 

Paris 

KPLT 

SR,  NBC 

San  Angelo 

KGKL 

NBC 

San  Antonio 

KABC 

MG 

KONO 

SR,  MG 

KTSA 

AMP,  LW 

WOAI 

WBS 

KMAC 

NBC 

Sherman 

KRRV 

SR 

Temple 

KTEM 

MG 

Texarkana 

KCMC 

WBS,  MG 

Tyler 

KGKB 

NBC 

Waco 

WACO 

AMP.  LW 

Weslaco 

KRGV 

SR,  NBC 

Wichita  Falls 

KGKO 

WBS 

UTAH 

City 

Station 

Service 

Cedar  City 

KSUB 

NBC,  MG 

Ogden 

KLO 

MG 

Price 

KEUB 

NBC.  MG 

Salt  Lake  City 

KDYL 

WBS.  NBC 

KSL 

AMP,  SR,  MG 

VERMONT 

City 

Station 

Service 

Burlington 

WCAX 

WBS 

Rutland 

WSYB 

SR 

St.  Albans 

WQDM 

LW 

Springfield 

WNBX 

WBS,  SR 

Waterbury 

WDEV 

NBC 

VIRGINIA 

City 

Station 

Service 

Charlottesville 

WCHV 

SR 

Harrisonburg 

WSVA 

WBS 

Lynchburg 

WLVA 

SR.  LW,  NAB 

Newport  News        WGH     LW,  NAB,  NBC 

Norfolk 

WTAR 

NAB 

Richmond 

WMBG 

NBC,  MG 

WRNL 

LW,  NAB 

WRTD 

AMP,  SR 

WRVA 

WBS,  NAB 

Roanoke 

WDBJ 

WBS,  NAB 

WASHINGTON 

City 

Station 

Service 

Aberdeen 

KXRO 

LW,  WBS 

Bellingham 

KVOS 

LW,  WBS,  MG 

Centralia 

KELA 

LW 

Olympia 

KGY 

LW,  WBS 

Seattle 

KIRO 

SR,  LW 

KJR 

NBC 

KOL 

WBS,  NAB 

KOMO 

NBC 

KRSC 

LW 

Spokane 

KFPY 

LW,  NAB 

KGA 

NBC 

KHQ 

NBC 

Tacoma 

KMC 

WBS.  NAB 

Walla  Walla 

KUJ 

WBS,  LW 

Wenatchee 

KPQ 

NBC,  MG 

Yakima 

KIT 

WBS.  SR.  MG 

WEST  VIRGINIA 

City 

Station 

Service 

Bluefield 

WHIS 

WBS 

Charleston 

WCHS 

AMP 

Clarksburg 

WBLK 

NBC 

Fairmont 

WMMN 

SR.  NAB 

Huntington 

WSAZ 

LW,  SR,  MG 

Parkeraburg 

WPAR 

NBC 

Wheeling 

WWVA 

NBC.  NAB 

WISCONSIN 

City 

Station 

Service 

Eau  Claire 

WEAU 

WBS.  MG 

Green  Bay 

WHBY 

WBS 

WTAQ 

WBS.  NBC.  MG 

Janesville 

WCLO 

NBC 

La  Crosse 

WKBH 

WBS 

Madison 

WIBA 

WBS,  NBC 

Manitowoc 

WOMT 

WBS 

Milwaukee 

WEMP 

NAB 

WISN 

AMP,  LW 

WTMJ 

AMP,  SR.  NBC 

Poynette 

WIBU 

SR,  LW.  MG 

Racine 

WRJN 

NBC.  LW 

Sheboygan 

WHBL 

NBC,  WBS,  SR 

Wausau 

WSAU 

WBS 

WYOMING 

City 

Station 

Service 

Casper 

KDFN 

SR,  LW 

Sheridan 

KWYO 

SR,  MG 

ALASKA 

City 

Station 

Service 

Anchorage 

KFQD 

MG 

Juneau 

KINY 

MG 

HAWAII 

CitT 

Station 

Service 

Hilo 

KHBC 

SR.  MG 

Honolulu 

KGMB 

AMP,  WBS, 

SR.  MG 

KGU 

SR,  NBC 

PUERTO  RICO 

City 

Station 

Service 

San  Juan 

WKAQ 

LW,  NBC 

ALBERTA 

City 

Station 

Service 

Calgary 

CFAC 

WBS,  NBC,  MG 

CFCN 

SR,  LW,  MG 

CJCC 

LW 

Edmonton 

CFRN 

LW.  MG 

CJCA 

WBS.  NBC 

Lethbridge 

CJOC 

NBC 

City 
Kelowna 
TraU 

Vancouver 


City 

Flin  Flon 
Winnipeg 


BRITISH  COLUMBIA 

Station  Service 

CKOV  NBC 

CJAT  NBC,  MG 

CJOR  NBC 

CKWX  WBS 

CRCV  SR 


NEW  BRUNSWICK 

City  Station  Servi« 

Fredericton              CFNB  NH 

Moncton                   CKCW  WBS,  SJ 

Saint  John               CHSJ  WB| 


City 

Halifax 

Sydney 
Yarmouth 


NOVA  SCOTIA 
Station 

CHNS 

CJCB 
CJLS 

ONTARIO 


Servijf 
WBI. 
NBC,  LW.  Ml  t 
NB< 

LM'I 


City 

Station 

Servir 

Brantford 

CKPC 

WBS,  SI 

rort  Wiiliani 

CKPR 

NB( 

Hamilton 

CHML 

NB^ 

CKOC 

WE  J 

Kingston 

CFRC 

NBC 

Kirkiana  l^aKe 

C  JKL 

•SI 

Kitcliener 

SI 

London 

CFPL 

NB( 

iNortn  rJaj- 

CFCH 

ST 

Ottawa 

CKCO 

LW.  WB! 

CRCO 

Sf 

Prescott 

CFLC 

LW 

Sault  Ste.  Marie 

CJIC 

WBS.KBt 

Stratford 

CJCS 

SI 

Sudbury 

CKSO 

SR,  NEC 

Timmins 

CKGB 

SB 

Toronto 

CBL 

NBC 

CRCY 

NBC 

CFRB 

EE 

CKCL 

LW 

Windsor 

CKLW 

WBS 

PRINCE 

EDWARD 

ISLAND 

City 

Station 

Servic  * 

C  harlottetown 

CFCY 

SR,  L7f 

QUEBEC 

Citv 

Station 

Serv  i  <  * 

Hull 

CKCH 

NBC 

Montreal 

CFCF 

NBC 

CHLP 

SE 

CKAC 

WBS.  LV' 

New  Carlisle 

CHNC 

LW.  Mr 

Quebec 

CHRC 

CKCV 

WBS 

Sherbrooke 

CHLT 

WBS 

Three  Rivers 

CHLN 

WBS 

SASKATCHEWAN 

City 

Station 

Scn'icf 

Moose  Jaw 

CHAB 

LW 

Prince  Albert 

CKBI 

SR 

Regina 

CJRM 

WBS.  SR.  Lv; 

CKCK 

SR.  NBC 

Saskatoon 

CFQC 

NBC,  MG 

MANITOBA 
Station 

CFAR 
CJRC 
CKY 


Service 
WBS 
WBS,  SR.  LW 
NBC.  MG 


U/ken  in  JQ^adio 
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lER  CUGAT  AND  HIS  WALDORF-ASTORIA  HOTEL  ORCHESTRA  •  GEORGE  HALL  AND  HIS  HOTEL  TAFT  ORCHESTRA 
RHYTHM  MAKERS  ORCHESTRA  •  JOE  GREEN'S  NOVELTY  ORCHESTRA  •  ROSARIO  BOURDON'S  SYMPHONY  ORCHESTRA 
lY  RESER  AND  HIS  ORCHESTRA  •  NATHANIEL  SHILKRET  AND  HIS  ORCHESTRA  •  FERDE  GROFE  AND  HIS  ORCHESTRA 
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ITY  CHOIR  •  CAROLERS  •  DOLLY 
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RLES  MAGNANTE  •  EDWARD  BRADER  •  FRANK  NOVAKl 
:ENT  PEPER  •  SOUND  EFFECTS  AND  SCENE  SETTING  MUSIC  •  I 
/lER  CUGAT  AND  HIS  WALDORF-ASTORIA  HOTEL  ORCHI 
RHYTHM  MAKERS  ORCHESTRA  «  JOE  GREEN'S  NOVELTY 
;RY  RESER  AND  HIS  ORCHESTRA  •  NATHANIEL  SHILKRET 
lERT  HOOD  BOWERS'  BAND  •  SENATOR  FRANKENSTEIN  FISHFA| 
Y  AND  CHUCK    •    DR.  SIGMUND  SPAETH    •    RAYMOND  (CU( 

1Y  LEWIS  •  RICHARD  LIEBERT  •  SAMUEL  KISSEL  •  FRANK  BANTB?  ^^^^^...-iJTO^  •  JOHN  SEAGLE  •  THOMAS  THOMAS 

DS  AND  HALL  MOUNTAINEERS  •  ARTHUR  FIELDS  AND  FRED  HALL^  BOYS  •  BETSY  WHITE  •  REVELERS  MALE  QUARTET 

JTER  SINGERS  •  BUCCANEERS  MALE  CHORUS  •  DREAMERS  TRIO  •  MELODEERS  WITH  BETTY  BARTHEL  •  CARMEN  CASTILLO 
liTY  CHOIR  •  CAROLERS  •  DOLLY  DAWN  •  CAROL  DEIS  •  DOROTHY  MILLER  •  HARRY  RESER  •  BUDDY  CLARK  •  DON  REED 
NNY  McKEEVER  ♦  FRANK  BANTA  •  JOHN  SEAGLE  •  THE  JESTERS  •  BILL  WIRGES  •  ARTHUR  F.  PAUL  •  JOHNNY  CALI 
kRLES  MAGNANTE  •  EDWARD  BRADER  •  FRANK  NOVAK  •  WALTER  PRESTON  •  EVELYN  McGREGOR  •  FLOYD  SHERMAN 
,CENT  PEPER  •  SOUND  EFFECTS  AND  SCENE  SETTING  MUSIC  •  FIVE-MINUTE  MYSTERIES  •  HOLIDAl,ANDJtl|ECIAL  EVENT  PROGRAMS 
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ALABAMA 

City 

Station 

Service 

Birmingliani 

WAPI 

UP 

Birminghani 

WBRC 

INS 

Birmingham 

WSGN 

INS 

Decatur 

WMFO 

UP 

Dothan 

WAGF 

TP 

Gadsden 

WJBY 

TP 

Huntsville 

WBHP 

TP 

Montgomery 

WSFA 

INS.  TP 

Selma 

WHBB 

TP 

Sheffield 

WMSD 

TP 

Tuscaloosa 

WJRD 

TP 

ARKANSAS 

City 

Station 

Service 

El  Dorado 

KELD 

TP 

Fort  Smith 

KFPW 

TP,  UP 

Jones  bo  ro 

KBTM 

TP 

Little  Rock 

KARK 

INS 

Siloam  Springs 

KUOA 

UP 

ARIZONA 

City 

Station 

Service 

Jerome 

KCRJ 

TP 

Lowell 

KSUN 

TP 

Phoenix 

KTAR 

UP 

Phoenix 

KOY 

TP 

Tucson 

KGAR 

TP 

City 

Bakers  field 
Bakers  field 
Berkeley 
Beverly  Hills 
Chico 
El  Centro 
Eureka 
Fresno 
Fresno 
Long  Beach 
Los  Angeles 
Los  Angeles 
Los  Angeles 
Los  Angeles 
Los  Angeles 
Los  Angeles 
Los  Angeles 
Los  Angeles 
Los  Angeles 
Los  Angeles 
Merced 
Modesto 
Monterey 
Oakland 
Oakland 
Redding 
Sacramento 
Sacramento 
San  Bernardino 
San  Diego 
San  Diego 
San  Francisco 
"San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Jose 
Santa  Ana 
Santa  Barbara 
Santa  Rosa 
Stockton 
Stockton 
Visalia 


CALIFORNIA 
Station 

KERN 
KPMC 
KRE 
KMPC 
KHSL 
KXO 
KIEM 
KMJ 
KARM 
KGER 
KECA 
KEHE 
KFAC 
KFI 
KFVD 
KFWB 
KGFJ 
KHJ 
KNX 
KRKD 
KYOS 
KTRB 
KDON 
KLS 
KROW 
KVCV 
KFBK 
KROY 
KFXM 
KFSD 
KGB 
KFRC 
KGGC 
KGO 
KJBS 
KYA 
KPO 
KSFO 
KQW 
KVOE 
KDB 
KSRO 
KWG 
KGDM 
KTKC 

COLORADO 


City 

Station 

Alamosa 

KGIW 

Denver 

KFEL 

Denver 

KLZ 

Denver 

KOA 

Denver 

KVOD 

Durango 

KIUP 

Grand  Junction 

KFXJ 

Greeley 

KFKA 

Lamar 

KIDW 

CONNECTICUT 


Service 

INS 
UP 

INS 
UP 

INS 
TP 
UP 
UP 

INS 
TP 
UP 

INS 
UP 
UP 
UP 

INS 

INS 

INS 
UP 
UP 
UP 
UP 
UP 

INS 
UP 

INS 
UP 

INS 
TP 
INS.  UP 
INS,  TP 
INS,  TP 

INS 

INS 
UP 

INS 

INS 
UP 
UP 
TP 
INS,  TP 
UP 
UP 

INS 
UP 


Service 
TP 
TP 
INS 
INS 
UP 
TP 
TP 
UP 
TP 


City 

Station 

Service 

Bridgeport 

WICC 

INS 

Hartford 

WDRC 

UP 

Hartford 

WTIC 

INS 

New  Britain 

WNBC 

TP 

New  Haven 

WELI 

TP 

New  London 

WNLC 

INS.  UP 

Waterbury 

WATR 

TP 

Waterbury 

WBRY 

UP 

DELAWARE 

City 

Station 

Service 

Wilmington 

WDEL 

TP 

Wilmington 

WILM 

TP 

DISTRICT  OF  COLUMBIA 


Station 

Washington 

WMAL 

Washington 

WJSV 

^^ashington 

WOL 

Washington 

WRC 

FLORIDA 

City 

Station 

Daytona  Beach 

WMF  J 

Jacksonville 

WMBR 

Lakeland 

WLAK 

Miami 

WIOD 

Miami 

WQAM 

Miami  Beach 

WKAT 

Orlando 

WDBO 

St.  Augustine 

WFOY 

St.  Petersburg 

WSUN 

Tampa 

WDAE 

W.  Palm  Beach 

WJNO 

GEORGIA 

City 

Station 

Atlanta 

WAGA 

Atlanta 

WATL 

Augusta 

WRDW 

Columbus 

WRBL 

Rome 

WRGA 

Savannah 

WTOC 

Waycross 

WAYX 

IDAHO 

City 

Station 

Boise 

KIDO 

Lewiston 

KRLC 

Nampa 

KFXD 

Pocatello 

KSEI 

Twin  Falls 

KTFI 

ILLINOIS 

City 

Station 

Bloomington 

WJBC 

Champaign 

WDWS 

Chicago 

WAAF 

Chicago 

WBBM 

Chicago 

WCFL 

Chicago 

WENR 

Chicago 

WJJD 

Chicago 

WLS 

Chicago 

WMAQ 

Decatur 

WJBL 

East  Dubuque 

WKBB 

East  St.  Louis 

WTMV 

Peoria 

WMBD 

Quincy 

WTAD 

Rockford 

WROK 

Rock  Island 

WHBF 

Springfield 

WCBS 

Springfield 

WTAX 

Tuscola 

WDZ 

City 

Ames 

Cedar  Rapids 
Davenport 
Des  Moines 
Des  Moines 
Des  Moines 
Marshalltown 
Mason  City 
Shenandoah 
Shenandoah 


IOWA 
Station 
WOI 
WMT 

woe 

KRNT 

KSO 

WHO 

KFJB 

KGLO 

KFNF 

KMA 


Service 
UP 
UP 
TP 
UP 


Service 
TP 
TP.  UP 
TP 
INS.  UP 
TP.  UP 
UP 
UP 
TP 
INS 
TP 
TP 


Service 

UP 
INS 

TP.  UP 
INS 
UP 
UP 

TP,  UP 


Service 
TP.  UP 
TP.  UP 
UP 
TP 
TP 


Service 
INS.  TP 
UP 
UP 
INS,  UP 
TP 
UP 
INS 
TP.  UP 
UP 
INS 
TP 
INS 
UP 
UP 
UP 
UP 
INS 
INS 
INS 


INDIANA 

City 

Station 

Service 

Anderson 

WHBU 

INS 

Elkhart 

WTRC 

UP 

Fort  Wayne 

WGL 

UP 

Fort  Wayne 

WOWO 

UP 

Gary 

WIND 

INS 

Hammond 

WHIP 

UP 

Hammond 

WWAE 

UP 

Indianapolis 

WFBM 

INS 

Indianapolis 

WIRE 

UP 

Muncie 

WLBC 

INS.  TP 

New  Albany 

WGRC 

INS 

Richmond 

WKBV 

INS 

South  Bend 

WBST 

UP 

South  Bend 

WFAM 

UP 

Service 

UP 
INS.  UP 
UP 
INS.  UP 
INS,  UP 
TP.  UP 
INS 
UP 
INS 
UP 


KANSAS 

City 

Station 

Service 

Abilene 

KFBI 

TP 

Garden  City 

KIUL 

TP 

Great  Bend 

KGVB 

TP 

Hutchinson 

KWBG 

UP 

Kansas  City 

KCKN 

UP 

Lawrence 

WREN 

INS 

Pittsburg 

KOAM 

INS 

ToDeka 

WIBW 

UP 

Wichita 

KANS 

UP 

Wichita 

KFH 

UP 

City 

Lexington 
Louisville 
Louisville 


City 

Alexandria 
Lake  Charles 
Monroe 
New  Orleans 
New  Orleans 
New  Orleans 
Shreveport 
Shreveport 
Shreveport 


KENTUCKY 
Station 

WLAP 
WAVE 
WHAS 

LOUISIANA 
Station 

KALB 

KPLC 

KMLB 

WDSU 

WSMB 

WWL 

KRMD 

KTBS 

KWKH 


Service 

UP 
INS 
UP 


Service 

TP 
TP 
TP 
TP 
UP 
UP 
TP 
UP 
UP 


MAINE 

City 

Station 

Service 

WRDO 

TXTO 

Bangor 

WLBZ 

INS 

Portland 

WCSH 

INS 

Presque  Isle 

WAGM 

TP 

MARYLAND 

City 

Station 

Service 

Baltimore 

WBAL 

INS.  UP 

Baltimore 

WCAO 

INS 

Baltimore 

WCBM 

INS 

Baltimore 

WFBR 

TP 

Cumberland 

WTBO 

TP 

Frederick 

WFMD 

TP 

Hagerstown 

WJEJ 

TP 

Salisbury 

WSAL 

UP 

MASSACHUSETTS 

City 

Station 

Service 

Boston 

WAAB 

INS 

Boston 

WBZ 

UP 

Boston 

WCOP 

TP 

Boston 

WEEI 

UP 

Boston 

WHDH 

TP 

Boston 

WNAC 

INS 

Boston 

WORL 

TP 

Fall  River 

WSAR 

INS 

Lowell 

WLLH 

INS 

New  Bedford 

WNBH 

INS 

Pittsfield 

WBRK 

TP 

Springfield 

WBZA 

UP 

Springfield 

WMAS 

TP 

Springfield 

WSPR 

TP 

Worcester 

WORC 

TP 

Worcester 

WTAG 

INS 

MICHIGAN 

City 

Station 

Service 

Detroit 

WJBK 

TP 

Detroit 

WJR 

INS 

Detroit 

WMBC 

TP 

Detroit 

WWJ 

UP 

Detroit 

WXYZ^ 

UP 

Flint 

WFDF 

UP 

Iron  wood 

WJMS 

TP 

Kalamazoo 

WKZO 

TP 

Lansing 

WJIM 

TP 

Marquette 

WBEO 

TP 

Muskegon 

WKBZ 

TP 

Royal  Oak 

WEXL 

INS 

MINNESOTA 

City 

Station 

Service 

Albert  Lea 

KATE 

UP 

Duluth 

KDAL 

TP 

Duluth 

WEBC 

UP 

Minneapolis 

WCCO 

UP 

Minneapolis 

WDGY 

TP 

Moorhead 

KVOX 

UP 

Rochester 

KROC 

UP 

St.  Paul 

KSTP 

UP 

St.  Paul 

WMIN 

INS 

MISSISSIPPI 

City 

Station 

Service 

Gulf  port 

WGCM 

TP 

Hattiesburg 

WFOR 

INS 

Jackson 

WJDX 

TP 

Laurel 

WAML 

TP 

MISSOURI 

City 

Station 

Cape  Girardeau 

KFVS 

Columbia  ^ 

KFRU 

Joplin 

WMBH 

Kansas  City 

KCMO 

Kansas  City 

KMBC 

Kansas  City 

KXBY 

Kansas  City 

WHB 

St.  Louis 

KMOX 

St.  Louis 

KWK 

St.  Louis 

WEW 

St.  Louis 

WIL 

St.  Louis 

WTMV 

Springfield 

KGBX 

Springfield 

KWTO 

Manchester 


City 

Atlantic  City 

Bridgeton 

Camden 

Newark 

Trenton 


City 

Albuquerque 
Clovis 
Gallup 
Roswell 
Santa  Fe 


City 

Albany 

Albany 

Binghamton 

Buffalo 

Buffalo 

Buffalo 

Elmira 

Jamestown 

New  York 

New  York 

New  York 

New  York 

New  York 

New  York 

New  York 

New  York 

Olean 

Plattsburg 

Rochester 

Rochester 

Schenectady 

Syracuse 

Syracuse 

Utica 


WFEA 

NEW  JERSEY 
Station 

WPG 

WSNJ 

WCAM 

WOR 

WTNJ 

NEW  MEXICO 
Station 

KOB 

KICA 

KAWM 

KGFL 

KRQA 

NEW  YORK 
Station 

WABY 

WOKO 

WNBF 

WBNY 

WGR 

WKBW 

WESG 

WJTN 

WEAF 

WHN 

WINS 

WJZ 

WMCA 

WNEW 

WNYC 

WOR 

WHDL 

WMFF 

WHAM 

WHEC 

WGY 

WFBL 

WSYR 

WIBX 


Ser 


MONTANA 

City 

Station 

Serv) 

Billings 

KGHL 

TP.l 

Butte 

KGIR 

Great  Falls 

KFBB 

1 

Helena 

KPFA 

i 

Kalispell 

KGEZ 

i 

Missoula 

KGVO 

Wolf  Point 

KGCX 

f 

NEBRASKA 

City 

Station 

SerrS 

Clay  Center 

KMMJ 

Lincoln 

KFAB 

Lincoln 

KFOR 

Norfolk 

WJAG 

ti 

North  Platte 

KGNF 

T 

Omaha 

KOIL 

INS, ! 

Omaha 

WAAW 

r 

Omaha 

WOW 

I 

Scottsbluff 

KGKY 

1 

NEVADA 

Reno 

KOH 

I 

NEW  HAMPSHIRE 

City 

Station 

Serri 

Laconia 

WLNH 

11 

INS.  I 
Ser|| 


1 
1 

XI 


Servii 

INS,  T 
T 
T 
1 
T 


Servic 
U 

u 

T 
T 
U 

V 

v: 

V. 

u 

IT 
IN 

V 
IN 

IN: 
IN! 

Tl 
Ul 

TP,  Ul 
U 
IN 
INS,W 
IN! 

in 

TP,  W 
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AST 

V  \ 


EST 


O  U  T  H 


PRE 
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Radio  Stations  Subscribing 
TO  MAJOR  PRESS  ASSOCIATION  NEWS  SERVICES 


(Continued  from  page  198) 


NORTH  CAROLINA 


City 

Station 

Service 

Asheville 

WWNC 

UP 

Charlotte 

WBT 

UP 

Charlotte 

WSOC 

TP 

Greensboro 

WHIG 

TP 

High  Point 

WMFR 

UP 

Einston 

WFTC 

UP 

Raleigh 

WPTF 

TP,  UP 

Wilmington 

WMFD 

TP 

Wilson 

WGTM 

UP 

Winston-Salem 

WAIR 

TP 

Winston-Salem 

WSJS 

UP 

NORTH  DAKOTA 

City 

Station 

Service 

Bismarck 

KFYR 

TP 

Fargo 

WDAY 

TP.  UP 

Grand  Forks 

KFJM 

TP 

Jamestown 

KRMC 

TP 

Minot 

KLPM 

TP 

Valley  City 

KOVC 

TP,  UP 

City 

Akron 
AshtabvlA 

Cincinnati 

Cincinnati 

Cincinnati 

Cincinnati 

Cincinnati 

Cleveland 

Cleveland 

Cleveland 

Cleveland 

Columbus 

Columbus 

Columbus 

Dayton 

Dayton 

Lima 

Portsmouth 

Toledo 

Youngstown 

Zanesville 


OHIO 
Station 

WADC 

WICA 

WCKY 

WCPO 

WKRC 

WLW 

WSAI 

WCLE 

WGAR 

WHK 

WTAM 

WBNS 

WHKC 

WCOL 

WSMK 

WHIG 

WBLY 

WPAY 

WSPD 

WKBN 

WALR 


City 

Ada 

Elk  City 

Oklahoma  City 

Oklahoma  Citj- 

Okmulgee 

Tulsa 

Tulsa 


City 

Corvallis 

Eugene 

Klamath  Falls 

Marshfield 

Medford 

Portland 

Portland 

Portland 

Portland 

Portland 

Salem 


OKLAHOMA 

Station 

KADA 
KASA 
KOMA 
KTOK 
KHGB 
KTUL 
KVOO 

OREGON 

Station 

KOAC 

KORE 

KFJI 

KOOS 

KMED 

KALE 

KEX 

KGW 

KOIN 

KXL 

KSLM 


Service 
TP 
TP 
INS 
UP 
TP 
UP 
INS.  TP 


Service 
UP 
TP,  UP 
INS 
TP,  UP 
TP 
INS 
INS,  TP 
INS.  TP 
INS 
UP 
TP,  UP 


PENNSYLVANIA 


Service 

City 

Station 

Service 

TP 

Allentown 

WCBA 

UP 

UP 

Allen  town 

WSAN 

UP 

INS,  TP 

Altoona 

WFBG 

INS 

UP 

Easton 

WEST 

TP 

UP 

Erie 

WLEU 

TP 

INS,  UP 

Greensburg 

WHJB 

TP 

INS,  UP 

Harrisburg 

WHP 

TP 

UP 

Harrisburg 

WKBO 

UP 

INS 

Hazleton 

WAZL 

TP 

UP 

Lancaster 

WGAL 

TP 

UP 

Philadelphia 

KYW 

UP 

INS,  TP 

Philadelphia 

WCAU 

TP 

UP 

Philadelphia 

WFIL 

INS 

INS 

Philadelphia 

WIP 

TP 

INS 

Philadelphia 

WIBG 

UP 

UP 

Pittsburgh 

KDKA 

UP 

INS 

Pittsburgh 

WCAE 

INS 

UP 

Pittsburgh 

WJAS 

TP.  OT 

UP 

Pittsburgh 

KQV 

TP,  UP 

TP 

Pittsburgh 

WWSW 

INS 

UP 

Reading 

WEEU 

TP 

PENNSYLVANIA —  (  Cont. ) 


Reading 

WRAW 

TP 

Scran  ton 

WGBI 

TP 

Sunbury 

WKOK 

UP 

Williamsport 

WRAK 

TP 

Wilkes  Barre 

WBRE 

TP 

York 

WORK 

TP 

RHODE  ISLAND 

City 

Station 

Service 

Providence 

WEAN 

INS 

Providence 

WJAR 

TP 

Providence 

WPRO 

UP 

SOUTH  CAROLINA 

City 

Station 

Service 

Charleston 

WCSC 

UP 

Columbia 

WIS 

UP 

Florence 

WOLS 

TP 

Spartanburg 

WSPA 

TP,  UP 

SOUTH  DAKOTA 

City 

Station 

Service 

Aberdeen 

KABR 

TP 

Rapid  City 

KOBH 

TP 

Sioux  Fails 

KELO 

UP 

Sioux  Falls 

KSOO 

TP  UP 

Yankton 

WNAX 

UP 

TENNESSEE 

City 

Station 

Service 

Bristol 

WOPI 

TP 

Chattanooga 

WDOD 

TP 

Chattanooga 

WAPO 

INS 

Knoxville 

WROL 

TP 

Knoxville 

WNOX 

UP 

Memphis 

WMPS 

TP 

Memphis 

WREC 

UP 

Nashville 

WLAC 

TP 

Nashville 

WSM 

INS 

TEXAS 

City 

Station 

Servi 

KRBC 

T 
I 

JY\  3.7*1  Ho 

KGNC 

T 
I 

Austin 

KNOW 

KFDM 

Corp  lis  Chris^j 

KRIS 

Corsic3.iifl 

KAND 

Dallas 

KRLD 

Dallas 

WFAA 

T 

Dallas 

WRR 

n 
J 

El  Paso 

KTSM 

T 

L 

El  Paso 

KROD 

INS  T 

Fort  Worth 

KFJZ 

TP 't 

GalV63tOA 

KLUF 

n 
J 

Sous  ton 

KXYZ 

KOCA 

■^^ 

Lubbock 

KFYO 

X. 

Alidland 

KRLH 

n 
1 

Palestine 

KNET 

1 

Pampa 

KPDN 

1 

Pecos 

KIUN 

1 

Port  Arthur 

KPAC 

1 

San  Antonio 

KABC 

1 

San  Antonio 

WOAI 

u 

San  Antonio 

KTSA 

i> 

Sherman 

KRRV 

1 

Temple 

KTEM 

ti 

Texarkana 

KCMC 

L" 

Tyler 

KGKB 

T 

Waco 

WACO 

IN 

Weslaco 

KRGV 

•J 

UTAH 

City 

Station 

Sen  ii 

Cedar  City 

KSUB 

T 

Price 

KEUB 

T 

Salt  Lake  City 

KDYL 

T 

Salt  Lake  City 

KSL 

INS,  U 

VERMONT 

City 

Station 

Sen"i< 

Burlington 

WCAX 

T 

Rutland 

WSYB 

T 

Springfield 

WNBX 

U 

St.  Albans 

WQDM 

TP.  U 

Waterbury 

WDEV 

TP,  V 

(Continued  on  page  202) 


The  World's  Greatest  Feature  Service 
With  over  800  daily  newspaper  clients 

OFFERS  RADIO  SPONSORS 

COMICS 
NEWS  FEATURES 

SCRIPT  SERVICE 

Write  for  Details 


Represented  exclusively  by 

STEPHEN   SLESINGER.  Inc. 


250  PARK  AVENUE 


NEW  YORK,  N.  Y. 
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What  a  Popular 
Radio  Newscaster 
Learned  from 
His  Listeners 


Mr.  Walter  E.  Moss 
International  News  Service 
New  York,  N.  Y. 

Dear  Mr.  Moss: 

May  I  express  my  appreciation  and  thanks  ta 
you  for  your  telegram  which  aided  materially  in 
a  fitting  climax  to  a  contest  conducted  on  my  news- 
casts, and  in  observance  of  the  fifth  anniversary  of 
the  KVOO  news  bureau,  and  my  six-thousandth 
news  broadcast. 

You  may  be  interested  in  a  few  details  of  the 
campaign  which  I  conducted  on  the  news  reports 
and  the  ultimate  results. 

I  went  on  the  air  with  the  announcement  of  my 
anniversary,  6,000  broadcasts,  five  years,  etc.,  and 
asked  every  listener  to  help  me  celebrate.  I  told 
them  I  wanted  a  letter.  I  wanted  them  to  tell  me 
why  they  listened  to  the  KVOO  news  reports,  or 
why  they  didn't.  Why  they  liked  them,  or  why 
ihey  didn't  like  them.  Anything  they  wanted  to 
write,  just  so  long  as  it  concerned  the  news  re- 
ports. For  the  best  three  letters  I  would  award  just 
three  radios,  and  I  was  to  be  the  sole  judge. 

I  would  have  been  pleased  with  five  thousand 
letters.  But— the  total  stands  at  approximately 
16,000  letters  received.  I  received  letters,  cards, 
telegrams  and  telephone  calls  from  thirty-one 
states,  Canada  and  Mexico,  and  all  on  daytime 
broadcasts.  The  16,000  letters  exceed  any  pre- 
vious mail  count  on  the  station  for  any  type  of 
program. 

The  contents  of  those  letters  have  provided 
some  interesting  information.  Almost  invariably 
the  comment  was  that  the  KVOO  news  is  so  easily 
understood.  There  are  no  long  complex  sentences, 
no  difficult  phrases,  and  that  the  news  is  easier  to 
understand,  from  the  standpoint  of  con-tent  than 
most  other  news  reports. 


I  can't  take  credit  for  that.  Almost  universally 
at  the  news  editors'  meeting  in  Chicago,  those  men 
were  of  the  opinion  that  news  had  to  be  rewritten 
for  radio.  I  argued  that  it  did  not  have  to  in  all 
instances.  Today  I  am  rewriting  very  little  of  my 
news,  reiving  upon  verbatim  INS  copy.  The  listen- 
ing audience  has  accepted  it,  and  likes  it— so  why 
make  the  job  too  difficult? 

I  felt  somewhat  vindicated  by  the  comments 
and  criticisms  in  the  letters,  for  I  have  argued  for 
nearly  two  years  that  INS  is  the  most  suitable  radio 
service.  I  have  used  two  news  services  on  radio, 
and  have  had  occasion  to  freouently  peruse  the 
reports  from  a  third,  and  still  I  believe  in  INS. 

I  believe  I  am  right  in  this  from  the  standpoint 
of  ease  of  handling  INS  service,  adaptability  to 
radio  broadcast,  and  the  many  other  than  spot 
news  features  available. 

Here  I  might  suggest  a  few  features  which  I 
have  found  in  the  INS  service,  which  can  be  used 
aside  from  straight  news  reports,  or  which  may 
be  injected  into  other  programs,  either  for  sus- 
taining service  or  commercial: 
HoUywod  news 
Fashion  news 
Stock  markets 
The  Man  of  the  Hour 
Sports 

Overnight  sports  review  (ideal  early 

morning  5  min.) 
Biographical  sketches 
Weekly  market  reviews 
Human  interest  stories  in  the  news 
Funny  facts  in  the  news 
\V'ashington  gossip 

Weekly  conunent  on  drama  and  theater 
Weekly  conunent  on  music  news 
Women's  news 
Business  barometer 

These  are  just  a  few  that  come  to  my  mind  at 
this  time,  and  I  have  had  experience  in  building 
every  one  of  these  from  INS  service. 

W'ith  best  wishes,  I  remain, 

Thoroughly  satisfied  with  INS  for  radio, 


KEN  MILLER 

Radio  Station  KVOO 
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McKITTRICK 
DIRECTORY  SERVICE 


4  Aids  to  the 
Advertising 
Business 

1  The  McKittrick  Directory  of 
Advertisers,  with  supplemen- 
tal corrections,  bulletins  is- 
sued weekly. 

This  valuable  reference  book  con- 
tains about  11,000  listings  of  na- 
tional advertisers  with  address,  list- 
ing of  important  personnel,  name  of 
agency  and  agency  account  execu- 
tive. 

2  Geographical  Directory 

Advertisers  arranged  alphabetically 
by  states  and  cities. 

3  Classified  Directory 

Advertisers  broken  down  into  58 
Qassifications.  Invaluable  for  find- 
ing all  advertisers  in  certain  lines  of 
business. 

4  Agency  List 

Complete  list  of  advertising  agen- 
cies, piersonnel,  branch  offices  and 
accounts  handled.  Issued  three 
times  a  year. 


Write  for  complete  facts, 
Sample  pages  and  Rates. 


GEORGE  McKITTRICK 
&  COMPANY 

Originators  of  the  Directory 
of  Advertisers 

Established  in  1899 
108  Fulton  Street, 
New  York 
Chicago    •  Boston 


Subscribers  to 

PRESS  ASSOCIATIONS 

(Continued  from  page  200) 


VIRGINIA 

City 

Station 

Service 

Charlottesville 

WCHV 

TP 

Danville 

WBTM 

TP 

Harrisonburg 

WSVA 

TP 

Lynchburg 

WLVA 

TP 

Newport  News 

WGH 

TP 

Norfolk 

WTAR 

UP 

Richmond 

WRVA 

UP 

Richmond 

WRNL 

UP 

Richmond 

WMBG 

TP 

WASHINGTON 

Aberdeen 

KXRO 

TP 

Bellingham 

KVOS 

T'D 
1  r 

Centralia 

KELA 

TP 

Everett 

KRKO 

TP 

Longview 

KWLK 

TP 

Olympia 

KGY 

TP 

Seattle 

KIRO 

INS 

Seattle 

KJR 

UP 

Seattle 

KOL 

TP 

Seattle 

KRSC 

TP 

Spokane 

KFPY 

UP 

Spokane 

KGA 

TP 

Spokane 

KHQ 

TP 

Tacoma 

KMO 

TP 

Walla  Walla 

KUJ 

TP 

Wenatchee 

KPQ 

TP 

Yakima 

KIT 

TP 

WEST  VIRGINIA 

Charleston 

WCHS 

UP 

Clarksburg 

WBLK 

UP 

Fairmont 

WMMN 

UP 

Parkersburg 

WPAR 

TP.  UP 

Wheeling 

WWVA 

UP 

WISCONSIN 

Eau  Claire 

WEAU 

TP 

Fond  du  Lac 

KFIZ 

UP 

Green  Bay 

WHBY 

TP 

Green  Bay 

WTAQ 

TP 

Janesville 

WCLO 

TP 

La  Crosse 

WKBH 

TP 

Madison 

WIBA 

UP 

Manitowoc 

WOMT 

UP 

Milwaukee 

WEMP 

TP 

Milwaukee 

WISN 

INS 

Milwaukee 

WTMJ 

UP 

Poynette 

WIBU 

TP.  UP 

Racine 

WRJN 

TP 

Sheboygan 

WHBL 

UP 

Wausau 

WSAU 

UP 

WYOMING 

Casper 

KDFN 

TP 

Sheridan 

KWYO 

TP 

HAWAII 

Honolulu 

KGU 

TP 

Honolulu 

KGMB 

UP 

ALASKA 

Ketchikan 

KGBU 

TP 

PUERTO  RICO 

San  Juan 

WKAQ 

TP 

San  Juan 

WNEL 

TP 

ALBERTA 

Calgary 

CFCN 

TP 

BRITISH  COLUMBIA 

Vancouver 

CJOR 

TP 

MANITOBA 

Winnipeg 

CJRG 

TP 

NOVA  SCOTIA 

Sydney 

CJCB 

X  ir 

ONTARIO 

Hamilton 

CHML 

TP 

Kirkland  Lake 

CJKL 

TP 

North  Bay 

CFCH 

TP 

Ottawa 

CKCO 

TP 

Sault  St.  Marie  CJIC 

TP 

Stratford 

CJCS 

TP 

Tiramins 

CKGB 

TP 

Toronto 

CFRB 

TP 

Windsor 

CKLW 

UP 

QUEBEC 

Montreal 

CFCF 

TP 

Montreal 

CKAC 

UP 

SASKATCHEWAN 

Regina 

CJRM 

TP 

Yorkton 

CJGX 

TP 

Al  R  FEATURES 
INC. 


Radio  Productions 


247  Park  Ave. 

NEW  YORK  CITY 


WIckersham  2-0077 


IN  HOLLYWOOD 

You  can  save  time,  money  and  trouble 
by  using  the  services  of  an  experi- 
enced and  dependable  organization, 
for 


<  a 


s  Ik 


ram  Ideas 
s 


Talent 


Productions 


- 

in 
;  i 

i  c 


American  Radio  Features! 

5658  Wilshire  Boulevard 


Telephone 
York  8161 


Frederick  C.  Dahlquist, 
President. 
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Radio  Editors  of 
NEWSPAPERS  IN  THE  UNITED  STATES  AND  CANADA 

(In  using  as  mailing  list,  use  title  of  "Radio  Editor"  as  well  as  name  because  of  frequent  personnel  changes) 


ASSOCIATED  PRESS 

(iarles  Butterfield,  383  Madison  Ave., 
'  ^ork. 

LTVITED  PRESS 
fcbb  Artz,  220  E.  42d  St.,  New  York. 

ALABAMA 

rmingham  News  &  Age-Herald — Tur- 
jjordan. 

tmingham  Post — James  Shipley. 
I  ijnningham   Southern   Radio   News  ■ — 


RnsseU. 


ARIZONA 


gbee  Ore  Review — Fulton  Moore. 

bbe  Arizona  Record — Klondike  Dodd. 
1  ligales  Herald — H.  J.  Sisk. 

loenix  Gazette — P.  S.  Allen. 
I  toenix  Arizona  Republic — Frank  Ross. 

•oenix   Arizona   Weekly  Gazette — Brit 

kler. 

rescott  Yavapai  Weekly  Independent — 
per  Black. 

(icson  Arizona  Daily  Star  —  Howard 
ty. 

iicson  Daily  Citizen — ^Mrs.  James  F. 
I  lace. 

ARKANSAS 

Dorado    Daily    News — Robert  Hays, 
I  W.  Copeland  Jr. 
»yetteville  Northwest  Arkansas  Times 
ps.  L.  S.  Reed. 

I  t)t  Springs  New  Era  &  Sentinel  Rec- 
I  —Robert  Dean. 

»nesboro  Daily  Tribune — Horace  Gate. 

•nesboro   Evening   Sun — Fred  Troutt. 

Ittle  Rock  Arkansas  Democrat — Deane 

n. 

I  ittle  Rock  Arkansas  Gazette — Edgar 
j  Btnntt 

Ogers  Daily  News — E.  W.  Pate. 
I  Uoam  Springs  Herald  Democrat  —  A. 
Perrine. 

iloam  Springs  Ozark  American — How- 
Keech. 

CALIFORNIA 

I  maheim   Bulletin — Lotus  Luden. 

iakersfield    Califomian — Ralph  Kreiser. 
tierkeley  Gazette — Helane  Peters. 
Tevcrly  Hills  Citizen — Horton  Fait. 
I  tureka     Humboldt     Standard   —  Don 
pane. 

I  lureka  Humboldt  Times — J.  H.  Cro- 
rs. 

jresno  Bee — A.  J.  Welter. 

lullerton    News  Tribune — B.    K.  Max- 

lendale  Star — Miss  D.  T.  Register. 
Slendale   News-Press — Homer  Canfield. 
'anford    Sentinel    and  Journal — J.  E. 
jmond. 

lollywood  Citizen  News  —  Miss  Zuraa 
tner. 

i«ong  Beach  Press-Telegram  —  Fulton 
Id, 

•ong  Beach  Sun — Dave  Lewis. 

Angeles  DaUy  News — James  Har- 

los  Angeles  Times — Dale  Armstrong, 
^s    Angeles    Examiner  —  John  Clark, 
Bolph  Block. 

-OS  Angeles  Herald-Express  —  Raine 
inett 

lerced  Sun-Star — John  Schmidt, 
ladera  Tribune — George  Clarke, 
lonterey  Peninsula  Herald — Mrs.  Mary 
nkins. 

)akland  Tribune — Jack  Burroughs, 
'asadena   Star-News — Charles  Prisk. 
^asadena  Post — ^W.   L.  Blair, 
'orterville    Recorder — Homer    W.  Wood, 
tiverside  Press  &  Enterprise — Harry  A. 
irell. 

bedding  Independent — Thomas  R.  Ken- 

jalinas    Index — Miss    Beatrice  Denton. 
Sacramento  Bee — Ronald  Schofield. 
=an  Bernardino  Sun  &  Telegram — Earl 
ie. 

San   Diego   Sun — Willis  Werner. 

;an   Diego   Union   and  Tribune — Maurv 

>'age. 

5an  Francisco  Call-Bulletin — Bob  Hall. 
5an  Francisco  Daily  News — Claude  La 
lie. 

5an  Francisco  Chronicle — Herbert  Caen. 
San  Jose  Mercury  -  Herald  —  Mrs.  Jos- 
hine  Hughston. 

Ban  Jose  News — Dick  Barrett. 
Banta  Ana   Journal — Dave  Diehl. 
Santa  Ana  Register — Mason  Yould. 
Santa   Barbara   News-Press  —  Eleanor 
lyes. 

Santa  Barbara  Shopping  News — Harry 
Willis. 

Tulare  Advance-Register-Times  —  Percy 
Whiteside. 

Turlock    Daily  Journal — Andy  Curtin. 
Visalia    Times-Delta — Charles    A.  Whit- 
jre. 

Watsonvilie  Register  &  Pajaronian — Ed 


DISTRICT  OF  COLUMBIA 

Washington  Daily  News — -Leo  Fitzger- 
ald. 

Washington  Herald — Bemie  Harrison. 

Washington  Post — Charles  Moore. 

Washington  Star — Chris  Mathison. 

Washington  Times — Dorothy  Moore. 

COLORADO 

Colorado  Springs  Gazette-Telegraph — 
Wauhillau  Lahay. 

Denver  Post — Betty  Craig. 

Denver  Rocky  Mountain  News  —  Idell 
Durrett. 

Denver  Daily  Record  Stockman — Mahlon 
B.  Johnson. 

Greeley  Tribune — F.   E.  Merrill. 

Lamar  Daily  Sparks — Maj.  J.  Donald 
Blevins. 

Lamar  Register — John   W.  Merrill. 

CONNECTICUT 

Bridgeport  Post — Rocky  Clark. 
Bridgeport    Times-Star — Fred  Thomas. 
Bristol  Press — Clarkson  F.  Barnes. 
Hartford  Courant — Donald  Smith. 
Hartford  Times — Harold  Waldo. 
New   Britain   Herald — Kenneth   J.  Saun- 
ders. 

New   Haven  Register — Colby  Driessens. 
Waterbury  Democrat  — -  Raymond  Fitz- 
patrick. 

Waterbury  Republican  &  American  — 
Christy  Erk. 

DELAWARE 

Wilmington  Sunday  Star — Henry  ShoUy. 

FLORIDA 

Clearwater  Sun. — Victor  Morgan. 
DeLand  Sun-News — Stanley  Kulp. 
Gainesville  Sun — L.  C.  Pepper. 
Jacksonville  Journal  —  James  F.  Mas- 
sey. 

Jacksonville  Florida  Times  Union  — 
Richard  Moffett. 

Lakeland  Ledger  and  Star-Telegram— 
Evelyne  Whitaker. 

Lakeland  News — C.  W.   Bloom  Jr. 

Miami  Daily  News — Boorman  Byer. 

New  Smyrna  Daily  News — Arthur  L. 
Himbert. 

Orlando  Sentinel  and  Reporter  Star — 
L.  J.  Hagood. 

Pensacola    News — Don  Hogan. 

Pensacola  Journal- — Marion  Gaines. 

Sebring    Daily    American — Rod  Arkell. 

St.    Petersburg   Times — Russell  Coombs. 

St.  Petersburg  Independent  —  William 
Dunlap. 

Tallahassee  Florida  State  News — Charles 
W.  Hunter. 

Tampa  Times — Virginia  James. 
Tampa  Tribune — Harry  Schaden. 

GEORGIA 

Atlan  ta  Constitution — Sam  Clarke. 
Atlanta  Georgian — Tom  Ham. 
Albany  Herald — James  Robinson. 
Atlanta  Journal — Ernest  Rogers. 
Macon  Telegraph — W.  T,  Anderson. 
Macon  News — Charles  J.  Bayne. 
Pelham  Journal — James  Chism. 
Rome  News-Tribune — Ernestine  Homa- 
day. 

IDAHO 

Boise  Idaho  Daily  Statesman  —  W.  T. 
Roberts. 

Boise  Capital  News — Mrs.  Mendenhall. 
Caldwell    News  Tribune — Maurice  Rus- 
sell. 

Twin  Falls  Idaho  Evening  Times  — 
James   J.  Mullen. 

ILLINOIS 

Champaign  News-Gazette  —  John  Mac- 
Aleney. 

Chicago   American — Esther  Schultz. 
Chicago    Daily    News  —  Charles    J.  Gil- 
chrest. 

Chicago   Daily   Times — Don  Foster. 

Chicago  DaUy  Svornost  (Bohemian)  — 
George  Vares. 

Chicago  Herald  &  Examiner  —  Ulmer 
Turner. 

Chicago  Denni  HIasatel  (Bohemian)  — 
Carl  Vrzal. 

Chicago  Jewish  Daily  Forward  —  Max 
Sosewitz. 

Chicago  Narod  (Bohemian)  — Rev.  E. 
Ziska. 

Chicago  Polish  Union  Daily — W.  Hele- 
zer. 

Chicago  Tribune — Larry  Wolters. 
Danville  (Commercial  News — Ed  Hughes. 
Decatur   Herald   &   Review — E.    O.  Mc- 
Cann. 

East  St.  Louis  Journal  — -  Miss  Mildred 
Glatthaar. 

Mattoon  Journal-Gazette — Ed  Hammell. 
Moline   Dispatch — Russell  Gingles. 
Peoria  Star — F.   R.  Oakley. 
Peoria  Journal-Transcript — R.  M.  Shep- 
herdson. 

Rockford  Register  Republic  —  Jean 
Grimm. 


ILLINOIS  (Cont.) 

Rockford  Morning  Star — Curtis  West. 
Rock  Island  Argus — J.  W.  Ramsey. 
Springfield  Illinois   State  Journal — Har- 
ry Moody. 

Springfield  Illinois  State  Register  — 
Frank  Dooling. 

Tuscola    Review — Everett  Bruhn. 
Urbana  Daily  lUini — John  Mabley. 
Urbana   Evening   Courier — Robert  Sink. 
INDIANA 

Elkhart  Daily  Truth — Dan  Albrecht. 
Evansville  (Courier — -J.  C.  Kerlin. 
Evansville  Press — Clifton  Brooks. 
Fort    Wayne    Journal-Gazette  —  Chester 
Brouwer. 

Fort  Wayne  News-Sentinel  —  Charles 
Keefer. 

Goshen  News-Times  and  Democrat  — 
Herb  Swartz. 

Hammond   Daily   Times — Larry  George. 

Indianapolis   News — Herbert   Kenny  Jr. 

Indianapolis  Star — Robert  G.  Tucker. 

Indianapolis  Times— Cecil  Coons. 

Lafayette  Journal-Courier —  Richard  M. 
Greenwood. 

New  Albany  Sentinel — Franklin  Schoon- 
over. 

New  Albany  Tribune — James  Montgom- 
ery. 

South  Bend  News-Times — Margery  Foth- 
ergill. 

South   Bend  Tribune — Carlos  Lane. 
IOWA 

Cedar  Rapids  Gazette — Ed  Dose. 
Cedar  Rapids  Tribune — Joe  McCormick. 
Davenport   Democrat  — ■  Miss   Ina  Wick- 
ham. 

Davenport  Times — Tom  O'Hearn. 
Des  Moines  Register  and  Tribune — Mary 
Little. 

Dubuque  Catholic  Daily  Tribune — Carl 
Ochs. 

Dubuque  Telegraph-Herald  —  Virginia 
Jones. 

Mason    City  Globe-Gazette — Hank  Hook. 
Shenandoah    Evening    Sentinel  —  Paul 
Lange. 

Sioux  City  Tribune — Miss  Marion  Kes- 
lie. 

Waterloo  Courier — Jackson  McCoy. 
KANSAS 

Abilene  Daily  Chronicle — "Red"  Wheel- 
er. 

Abilene  Daily  Reflector — H.   G.  Harger. 
Coffeyville   Journal — Clair  Foster. 
Dodge   City  Globe — Jay  Baugh. 
Kansas  City  Kansan — -C.   H.  Nohe. 
Salina   Journal — Russell  Sinere. 
Topeka   State  Journal — Steve  O'Rourke. 
Topeka   Daily   Capital — E.    D.  Keilman. 
Wichita    Beacon — S.    A.  Coleman. 
Wichita  Eagle — Ted  Noel. 

KENTUCKY 
Ashland  Daily  Independent — -Ann  Tenny. 
Lexington  Herald-Leader — -Dan    M.  Bo- 
mar. 

Louisville  Courier-Journal  and  Times — 
Miss  Gladys  Sullivan. 

Owensboro  Inquirer^ — John  Potter. 

Owensboro  Messenger — Clyde  Watson. 
LOUISIANA 

Alexandria  Daily  Tovm  Talk  —  H.  H. 
Mobley. 

Baton  Rouge  Morning  Advocate — A.  J. 
Alleman. 

Baton  Rouge  State-Times — C.  P.  Liter. 
New  Orleans  Item-Tribune— Gus  Koorie. 
New  Orleans  Times-Picayune  and  States 
—Mrs.  O.  Stafford. 

Shreveport  Journal — Tom   Ashley  Jr. 
Shreveport   Times — -Jack  Keasler. 
MAINE 

Bangor    Commercial — Frank  Bass. 

Bangor  Daily  News — James  Whittimore. 

Portland  Evening  News — Timothy  Ward. 

Portland  Press  Herald  and  Evening  Ex- 
press— Mrs.  Clifford  Somerville. 

Portland  Sunday  Telegram  —  Harold 
Cram. 

MARYLAND 

Baltimore  Evening  Sun — Harry  Stewart. 
Baltimore    Morning    Sun — E.    J.  Chap- 
man. 

Baltimore  News  Post  &  Sunday  Amer- 
ican— J.   Hammond  Brown. 

Baltimore   Sunday   Sun — Harry  Haller. 

North  Baltimore  Home  News  — -  Micky 
Willis. 

Frederick  News-Post — Bill  Delplaine. 
MASSACHUSETTS 

Boston  American  &  Sunday  Advertiser 
— Newcomb  Thompson. 

Boston  Daily  Record — S.  E.  Fitzgibbons. 

Boston  Christian  Science  Monitor — -Al- 
fred Hughes. 

Boston  Globe— Elizabeth  Sullivan. 

Boston  Herald  &  Traveler — Alice  Quin- 
lan. 

Boston  Post — Howard  Fitzpatrick. 
Boston    Evening    Transcript  —  F.  W. 
Hobbs. 


MASSACHUSETTS  (Cont. ) 

Chelsea  Chronicle — Sidney  Akeil. 
Fall  River  Herald-News — Edward  J.  De- 
laney. 

Gloucester  Times — John  A.  Radcliffe. 

Lawrence  Eagle  -  Tribune  —  Sebastian 
Bartolotta. 

Lawrence  Telegram — Fred  Samia. 

Lowell  Courier-Citizen  &  Leader- — Ethel 
K.  Billings. 

Lowell  Sun — Charles  Sampas. 

Lynn   Item — Hazel  Anerson. 

Medford  Mercury — John  S.  Quinn. 

New    Bedford  Mercury — Paul  Williams. 

New  Bedford  Standard  Times  —  Dean 
Baker. 

Peabody   Times — Ralph  Sawyer. 
Somerset  Spectator — Ernest  Halliwell. 
Springfield  Republican — Buxton. 
Springfield  Union — Henry  P.  Lewis. 
Worcester  Post — Edward  Eaton. 
Worcester    Telegram    &    Gazette  —  Mrs. 
Dorothy  Mattison. 

MICHIGAN 

Battle  Creek  Enquirer  &  News — Frank 
Lynn. 

Battle  Creek  Moon-Journal — Ray  Sim- 
mons. 

Bay  City  Times — Alize  Zingg. 
Calumet  News — Chester  Prideaux. 
Detroit  Free  Press — Edgar  A.  Guest  Jr. 
Detroit   News — Herschell  Hart. 
Detroit  Times — Pat  Dennis. 
Grand  Rapids  Herald — W.  B.  McClaren. 
Grand  Rapids  Press — Evelyn  Kruse. 
Grand  Rapids  Times — K.  C.  Clapp. 
Houghton    Daily    Mining  Gazette — John 
B.  Brown. 

Jackson  Citizen  Patriot — Carl  Saunere. 
Lansing  State  Journal — Kenneth  Park. 
Lapeer  Ounty  Press — Harry  M.  Myers. 
Midland  Daily  News — Robert  Gildart. 
Muskegon  Heights  Record — Glenn  Curry. 
Royal  Oak  Daily  Tribune— Floyd  Miller. 
Saginaw  County  Tribune  —  Clarence 
Roeser. 

Saginew  Daily  News — Leslie  A,  Wahl. 

MINNESOTA 
Duluth  Herald— J.   T.  Watts. 
Duluth    News  Tribune — Nathan  CJohen. 
Fergus   Falls   Journal — -William  Robert- 
son. 

Fergus   Falls  Tribune — Leo  Gardner. 

Hibbing  Tribune — George  Fisher. 

Minneapolis  Journal  —  Phil  Schulte, 
Ralph  Zeuthen. 

Minneapolis  Star — Eleanor  Shaw. 

Minneapolis  Tribune — Phil  Shipley,  E. 
A.  Ahlstrom. 

Rochester  Post-BuUetin — E.   J.  Branley. 

St.  Paul  Daily  News — Jack  Conner. 

St.  Paul  Pioneer  Press  and  Dispatch — 
Ted  Peterson. 

MISSISSIPPI 

Jackson  Daily  News— Frederick  Sullens. 
Kosciusko    Star-Herald — Stokes  Sanders. 

MISSOURI 

Columbia    Missourian — Ed  Soderstrom. 
Independence    Examiner  —  Frank  W. 
Rucker. 

Kansas  City  Journal-Post — John  Camer- 
on Swayze. 

Kansas  City  Star — H.   Dean  Fitzer. 

St.    Joseph  Gazette — Dow  Mooney. 

St.  Joseph  News-Press  —  Prentiss  Moo- 
ney. 

St.  Louis  Globe-Democrat  —  Harry  La- 
Mertha. 

St.  Louis  Post-Dispatch  —  James  L. 
Spencer. 

St.  Louis  Star-Times  —  Ray  Hamilton, 
Roberta  Reynolds. 

Springfield  News  -  Leader  — -  Richard 
Terry. 

MONTANA 

Kalispell  Daily  Interlake  —  L.  D.  Spa- 
ford. 

Wolf  Point  Herald  —  Charles  Marshall 
(weekly) . 

Wolf  Point  Roosevelt  County  News  — 
Joe  Dolin  (weekly). 

NEBRASKA 

Clay  Center — Milt  Cox. 
Lincoln  Newspapers — Bruce  Nicoli. 
Norfolk  Daily  News — Art  Thomas. 
Omaha  World-Herald — Keith  Wilson. 

NEVADA 

Reno  Nevada  State  Journal  —  Nick 
Bourne. 

Reno  Evening  Gazette — Joe  McDonald. 

NT:W  HAMPSHIRE 
Dover  Democrat — William  Stearns. 
Portsmouth  Herald — Percy  Moulton. 

NEW  JERSEY 

Atlantic  City  Daily  Press  &  Union — 
Howard  P.  Dimon. 

Atlantic  City  Daily  World  —  Howard 
Kimble. 

(Continued  on  page  20^) 
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NEW  JERSEY — (Cont.) 

Camden  Morning  Post  and  Courier — 
Isabell  Bendinger. 

Jersey  City  Jersey  Journal — C.  J.  In- 
gram. 

Long  Branch  Daily  Record — H.  Brown. 
Newark  Evening  News — H.   R.  Ede. 
Newark   Ledger — Jack  Sheaffer. 
Newark  Star-Eagle — AI  Mehl. 
Newark  Sunday  Call — Al  Sonn. 
Passaic   Herald  News — Lee  Stark. 
Passaic  Sunday  Eagle — Betty  Lee. 
Paterson    Evening    News  —  Henry  C. 
Schwartz. 

Red  Bank  Register — T.  Brown. 
Reb   Bank    Standard — S.  Wain. 

NEW  MEXICO 
Albuquerque  Journal — H.   P.  Pickrell. 
Albuquerque  Tribune — E.    H.  Shaffer. 

NEW  YORK 

Albany  Knickerbocker  News — Ed  Healy. 
Mary  O'Neil. 

Binghamton  Press — George  Curtis. 

Binghamton  Sun — Miss  Letitia  Lyon. 

Brooklyn    Citizen — Murray  Rosenberg. 

Brooklyn  Eagle — Joe  Ransom. 

Bronx   Home  News — ^William  Germain. 

Buffalo   Courier-Express — George  Oliver. 

Buffalo  Evening  News — Rod  Reed,  Joe 
Haeffner. 

Buffalo   Times — Don  Tranter. 

Elmira  Advertiser — George  Givens. 

Elmira  Star-Gazette — George  McCann. 

Elmira  Sunday  Telegram — Donald  Seely. 

New  York  Daily  News — Ben  Gross. 

New  York  Herald-Tribune — -John  C. 
Bogart,  Max  Kaplan. 

New  York  Journal — Tom  Brooks,  J.  E. 
(Dinty)  Doyle. 

New  York  Mirror — Nick  Kenny. 

New  York  Post — Aaron  Stein. 

New  York  Sun — E.  L.  Bragdon,  Moe 
Entler. 

New  York  Times — Orrin  Dunlap  Jr.,  T. 
Kennedy. 

New  York  World  -  Telegram  —  Alton 
Cook. 

Olean  Times-Herald — G.  Donald  Walker. 
Plattsburg  Daily  Press — William  Lynch. 
Plattsburg     Republican  —  Thomas  Far- 
rell. 

Rochester  Democrat  &  Chronicle  — 
Dwight  Manning. 

Rochester    Times-Union — Don  Yerger. 

Schenectady  Gazette — Ned  Wintersteen. 

Schenectady  Union-Star  —  John  L. 
Blawis. 

Syracuse    Herald — Robert  Hoffman. 
Syracuse   Journal — E.    R.  Vadenonceur. 
Syracuse  Post-Standard — Jack  Baker. 
Troy  Times-Record — ^Walter  Demers. 
Utica   Observer  -  Dispatch— William  Mc- 
Gurty. 

NORTH  CAROLINA 

Asheville  Citizen-Times  —  Robert  B.  G. 
Bingham. 

Durham  Herald — Fred  Haney. 

Durham  Sun — Wyatt  Dixon. 

High  Point  Journal-Advertiser  (week- 
ly )  — Jack   Furguson . 

Kinston  Daily  Free  Press  —  Ellsworth 
Roberts. 

Raleigh  News  &  Observer  — •  Charles  J. 
Parker. 

Raleigh  Times — Wade  Lucas. 
Rocky    Mount    Telegram  — -  Vernon  Se- 
chriest. 

Twin  City  Sentinel — Art  King. 
Winston-Salem  Journal — John  Langston. 

NORTH  DAKOTA 

Bismarck  Tribune — William  Moeller. 
Bismarck   Capital — Charles  Goodvirin. 
Devils  Lake  Daily  Journal — Art  Timboe. 
Devils    Lake   World  — ■  Gordon  Stevono- 
wicz. 

Fargo  Forum — Alma  Riggle. 
Jamestown   Sun — Mrs.  Ina  Cook. 

OHIO 

Akron    Beacon    Journal — Dorothy  Dom. 
Akron  Times  Press — Margariete  Petran. 
Ashtabula    Star   Beacon — John  Gotshall. 
Canton    Repository — Clifford  Grass. 
Cincinnati    Enquirer — Jack  Rogers. 
Cincinnati  Post — Paul  Kennedy. 
Cincinnati  Radio  Dial — George  Vogele. 
Cincinnati  Times-Star — France  Raine. 
Cleveland  News — Elmore  Bacon. 
Cleveland  Plain  Dealer — ^Robert  Stephan. 
Cleveland   Press — Norman  Siegel. 
Columbus  Citizen — Virginia  Lemont. 
Columbus  Dispatch — Adrian  Fuller. 
Columbus   Ohio   State  Journal  —  Harold 
Eckert. 

Conneaut  News   Herald — Earl  Hankins. 
Dayton  Daily  News — Chuck  Gay. 
Dayton   Journal-Herald — Jack  Carl. 
Fostoria    Daily    Review  —  LaVeme  J. 
Huth. 

TifRn  Advertiser-Tribune — Arnold  Wha- 
len. 

Toledo  Blade— Richard  Pheatt 
Toledo  News-Bee — Marie  Cochran. 
Toledo  Times— V.   K.  Richards. 


OHIO — (Cont.) 

Youngstown  Vindicator  —  Marion  Mc- 
Donald. 

Zanesville  Herald — George  Bailey. 

Zanesville  Times  Recorder  —  C.  E. 
Granger. 

Zanesville  Signal — Fred  Bohn. 

Zanesville  Sunday  Times  Signal — Harry 
Basehart. 

OKLAHOMA 

Ada  News — W.  D.  Little. 
Ardmore    Daily    Ardmoreite  —  Ramon 
Martin. 

Elk  City  Journal — George  Peeler. 

Enid  News  and  Eagle — A.  J.  Strauss. 

Muskogee  Phoenix  and  Times-Democrat 
— Paul  A.  Brumer. 

Oklahoma  City  News — R.  T.  Fredericks. 

Oklahoma  City  Oklahoman  and  Times 
— Dale  Clark. 

Ponca  City  News — M.  R.  Cracraft. 

Tulsa  World — Harry  Leferte. 

Tulsa  Tribune — Joseph  Myers. 

OREGON 

Astoria    Astorian-Budget — Fred  Andrus. 
Eugene  Daily  News — Don  Gomez. 
Eugene   Register  -  Guard  —  Horace  Bur- 
nett. 

Medford  Mail  Tribune — E.  C.  Ferguson. 
Medford  News — Moore  Hamilton. 
Portland  Oregonian — William  Moyes. 
Portland    Oregon    Journal  • — ■  Larry  Gil- 
bertson. 

Portland    News-Telegram — Eddie  Volk. 
Salem     Oregon     Statesman  —  Ralph  C 
Curtis. 

PENNSYLVANIA 

Allentown  Call — Clifford  Bush. 
Allentown    Chronicle    and    News — Floyd 
Stickle. 

Altoona  Mirror — -Ted  Holsinger. 
Altoona  Tribune — Walter  Bischoft. 
Grove  City  Reporter-Herald — Floyd  Mc- 
Climonds. 

Harrisburg  News  —  Mrs.  Jean  Dodge 
Miller. 

Harrisburg  Telegraph — Rick  Redmond, 
Kaye  Witmer. 

Lancaster  New  Era  and  Intelligencer- 
Journal — Earl  Keyser. 

Lancaster  Sunday  News — -Thomas  Bar- 
ber. 

Norristown  Times  -  Herald  —  Wilmer 
Cressman. 

Philadelphia  Bulletin — Elmer  Cull. 

Philadelphia  Daily  News — Miss  Dorothy 
Guinan. 

Philadelphia   Inquirer — Frank  Rosen. 
Philadelphia  Record — George  Lilley. 
Philadelphia    Public    Ledger  —  George 
Opp. 

Pittsburgh  Post-Gazette  —  Darrell  V. 
Martin. 

Pittsburgh  Press — S.  H.  Steinhauser. 
Pittsburgh     Sun-Telegraph — -Zora  Unko- 
vich. 

Pottsville  Schuylkill  Reporter  — ■  Melville 
May. 

Sunbury  Item — Reg  Mirridew. 

Uniontown  News  -  Standard  —  O'Neal 
Kennedy. 

Wilkes  Barre  News — Pat  Fisher. 

Wilkes    Barre   Record — Paul  Aurthur. 

Wilkes  Barre  Times  Leader  —  Holland 
Beever. 

Williamsport  Gazette  and  Bulletin — Q. 
Beauge. 

Williamsport  Sun — J.   Mark  Good. 

RHODE  ISLAND 

Newport  Herald — William  Douglas  Haz- 
ard. 

Pawtucket  Times — Sylvester  Sprague. 
Providence  Journal — Stephen  A.  Greene. 
Providence  Star-Tribune — John  C.  Min- 
kins. 

Woonsocket  Call — Gregory  C.  Greene. 
Woonsocket    Sunday    Eagle  —  James  S. 
Harrington. 

SOUTH  CAROLINA 

Anderson  Daily  Mail — R.  Glover  Miller. 
Anderson   Independent — Lawrence  Hem- 
bree. 

Charleston  News  and  Courier — William 
W.  Ball. 

Columbia    Record — -Henry  Cauthen. 
Columbia  State — McDavid  Horton. 
Greenville  News — Dan  Crosland. 
Greenville  Piedmont — Mrs.   W.    P.  Bar- 
ton. 

SOUTH  DAKOTA 
Brookings  Co.  Press — R.  A.  Turner. 
Brookings  Register — Bob  Wick. 
Pierre  Daily  Capital  Journal — James  B. 
Hippie. 

Rapid  City  Daily  Journal — R.  H.  Dib- 
ble. 

Sioux  Falls  Argus-Leader — Robert  Den- 
nis. 

Yankton  Press  &  Dakotan — Fred  Mon- 
fore. 

Yankton  Public  Opinion  —  Waldemar 
Weverstad. 


TENNESSEE 
Chattanooga    Free    Press  —  Ralph  San- 
ders. 

Jackson    Sun — David  Banks. 
Knoxville  News-Sentinel — B.  F.  Henry. 
Memphis    Commercial    Appeal  —  Robert 
Gray. 

Memphis  Press-Scimitar — Robert  -lohn- 
son. 

Nashville  Banner — Earl  Rogers. 
Nashville    Tennessean — Bill  Breyer. 

TEXAS 

Abilene  Reporter-News — Finis  Mothers- 
head. 

Austin  American  -  Statesman  — William 
Woog. 

Austin  Daily  Texan  (Texas  U.) — Dick 
Wntts. 

Reaumont  Enterprise  &  Journal — Merita 
Mills. 

Brady  Heart  O  Texas  News — J.  B.  Mc- 
Shann. 

Brady    Standard — S.  Smith. 

Corpus  Christi  Caller  Times  —  Grady 
Kinsolving. 

Dallas   Dispatch — Charles  Kelley. 

Dallas  News  &  Journal  —  John  Rosen- 
field. 

Dallas    Times    Herald — Douglas  Hawley. 

El  Paso  Herald  Post — Chester  Chope. 

El  Paso  Times — Bill  Hooten. 

Ft.  Worth  Press — Lee  Roy  Manuel. 

Ft.  Worth  Star-Telegram  —  Mark  Bor- 
rowe.  Mary  Wynn. 

Houston  Chroniclo — Mildred  Stockard. 

Houston  Post — Edith  Rilev. 

Houston   Press — Anthnnv  T'-inlo. 

Kilgore  Daily  News — Ted  Reed. 

Pampa  Daily  News — Tex  DeWeese. 

Pecos  Enterprise — Vestel  H.  Lott. 

San  Angelo  Standard-Times  —  Grady 
Hill. 

San  Antonio  Express — A.  W.  Grant. 
San   Antonio  Light — Renwicke  Cary. 
San  Antonio  News — A.  W.  Walliser. 
Sherman  Democrat — ^W.  E.  Atkins. 
Texarkana  Daily  News — -Alfred  Weeks. 
Texarkana  Gazette — J.   Q.  Mahaffey. 
Waco    News-Tribune   &   Times-Herald — 
Tom  Coflfield. 

Waco  Record — Richard  C.  Bush. 

UTAH 

Ogden  Standard-Examiner  —  Bryce  An- 
derson. 

Salt  Lake  Desert  News — Mark  Peterson. 
Salt  Lake  Tribune-Telegram — Waide  M. 
Condon. 

VERMONT 

Burlington  Daily  News — Bertha  Jack- 
son. 

Waterbury  Record — William  G.  Ricker. 
VIRCmiA 

Norfolk  Ledger-Dispatch — Charles  Hoof- 
nagle. 

Norfolk  Virginian-Pilot — Frank  Pace. 
Richmond  News-Leader — Elizabeth  Cope- 
land. 

Richmond  Times  -  Dispatch  —  Norman 
Rowe. 

Roanoke  Times — Carl  Andrews. 
Roanoke   World-News — Wallace  Davies. 

WASHINGTON 

Aberdeen  Daily  World — Harold  Plumb. 

Centralia  Chronicle — Ray  Edinger. 

Everett   Herald — Walter  Butler. 

Everett  News — Fred  A.  Boone. 

Hoaquim  Grays  Harbor  Washingtonian 
• — Elmer  Holmberg. 

Olympia  Daily  Olympian — Earl  McCal- 
lum. 

Olympia  News — E.  F.  Hultgrenn. 
Pullman  Herald — Karl  Allen. 
Seattle  Times — Richard  Williams. 
Seattle   Star  —  Mrs.   Helen   DeVos.  Roy 
Ryerson. 

Seattle  Post-Intelligencer  —  Edwin  J. 
Mitchell. 

Tacoma  News  Tribune — Paul  Anderson. 
Tacoma  Times — -Mrs.  Paul  Mattau. 
Spokane  Press — -Dave  Dryden. 
Yakima  Independent — E.  W.  Jorgenson. 

WEST  VIRGINIA 
Charleston  Daily  Mail — Robert  Bull. 
Charleston  Gazette — John  Hunt. 
Clarksburg  Exponent — H.  G.  Rhawn. 
Huntington  Advertiser — J.  Haworth. 
Huntington    Herald-Dispatch  —  J.  Clen- 
dennin. 

WISCONSIN 

Fond  du  Lac  Commonwealth  Reporter — 
Lynn  N.  Fairbanks. 

Janesville  Gazette — -John  Dixon. 

Madison  Capital  Times — K.  F.  Schmitt. 

Madison  Wisconsin  State  Journal  —  W. 
L.  Doudna. 

Milwaukee  Journal — Edgar  Thompson. 

Milwaukee  News  and  Sentinel — Athlyn 
Deschaise. 

Racine  Journal-Times — ^Kenneth  Hegard. 
Sheboygan  Press — Mona  J.  Pape. 
Stevens  Point  Journal — James  W.  Hull. 
Superior  Telegram — Seegar  Swanson. 


Cheyenne  State  Tribune — Alfred  Hil 
Cheyenne   Wyoming  Eagle — Trace:. 
Quaken. 

Sheridan  News — Archie  Nash. 
Sheridan  Press — Hal  Cotton. 

HAWAII 

Hilu  Tribune-Herald — Virginia  Her 
Honolulu  Advertiser — Henry  Doughi 
Honolulu  Star  Bulletin— Paul  Findr; 
Lihue  Garden  Island  News  —  Ch: 
Fern. 

Maui  News — Ezra  Crane. 

ALBERTA 

Calgary  Albertan — Miss  Pats  Parker 
Calgary    Broadcast    Programs  (weei 

— T.  Meade. 

Calgary  Daily  Herald — ^Mrs.  Helen  1 

ser. 

Edmonton  Bulletin — ^Reginald  Hammi 
Edmonton  Journal — Gordon  McCallc 
Grande  Prairie  Herald — E.  Claud  Yo> 
Grande  Prairie  Northern  Tribune — 
Youle. 

Lethbridge  Daily  Herald — Miss  M.  SI 
hard. 

BRITISH  COLUMBIA 
Chilliwack  Progress — C.  A.  Barber. 
Kamloops  Sentinel — L.  E.  Irvine. 
Trail  Times — N.  McKelvie. 
Vancouver    Daily    Province    —  (Jor 
Southam, 

Vancouver  News-Herald — Jack  Scott. 
Vancouver  Sun — Wm.  Newell. 
Vancouver  Western  Canada  Radio  Ni 
(weekly) — H.  W.  Reeder. 
Victoria  Colonist — W.  Fletcher. 
Victoria   Times — Ormond  Marrion. 

MANITOBA 

Brandon  Daily  Sun — E.  Whitehead. 
Winnipeg    Free   Press— Peter   B.  Wl 
tall. 

Winnipeg  Tribune — ^Denny  Brown. 

NEW  BRUNSWICK 

Fredericton    Daily    Gleaner  —  James 
Crockett. 

Fredericton   Daily   Mail — James  Nevi 
Moncton  Times — J.  C.  Keating. 
Moncton  Transcript — B.  S.  Robb. 
St.   Johns  Telegraph  Journal  &  TinM|Ji 
Globe — Mrs.  W.  C.  Fewings. 

NOVA  SCOTIA 
Glace  Bay  Gazette — A.  D.  MacNeill. 
Halifax  Chronicle  &  Star — Harold 
anson. 

Halifax    Herald    and    Mail  —  Lionel 
Shatford. 

ONTARIO 

Chatham  News — Wm.  Robertson. 
Ft.   William   News   Chronicle  —  P. 
Young. 

Ft.    William    Times    Journal    —  J. 
Lumby.  _., 

Ft.  William  Twin  City  Press  —  Safj 
Young. 

Hamilton  Review — Mark  L.  Staunton, 
Hamilton  Spectator — Tom  Mills. 
Kitchener  Record — Mr.  Fahrenbach. 
Kitchener  Telegram — J ames  Hunter. 
London  Free  Press — J.  C.  Burns. 
Ottawa  Citizen — Claude  Hamerstrom.  flBet: 
Ottawa  Journal — Monte  Tachereau.  ^ 
Owen    Sound    Sun-Times — M.    B.  Diftjv, 
mage. 

St.    Catharines    Standard — ^Donald  Si{ 
clair. 

Samia  Observer — A.  W.  Tenant, 
Sudbury  Star— W.  J.  Woodill. 
Timmins  Press — Wm.  Wren. 
Toronto  Globe  &  Mail— Charles  Jenkin; 
Toronto  Star — J.  T.  Annan. 
Toronto  Telegram — James  Hunter 
Windsor  Star-Ross  Mason. 
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QUEBEC 

Montreal  Gazette — Thomas  Archer. 

Montreal  Herald — Owen  Channon. 

Montreal  La  Patrie — Lucien  Champeai 

Montreal  La  Presse — Romeo  LeBlanc. 

Montreal  Le  Canada — Benoit  Lafleur.     '  i 

Montreal  Le  Devoir — Lucien  Desbiens,-|tii 

Montreal  Star  and  Standard  —  E.  (»» 


Gannon. 

Quebec  City  Chronicle  -  Telegraph 
George  A.  Penney. 

Quebec  City  L' Action  Catholique — G. 
DuBerger. 

Quebec  City  Le  Journal — Bona  Arsen 
ault.  ' 

Quebec  City  Le  Soleil  and  L'Evenemenl||5 
— C.  M.  Boissonnault.  [ 

Three    Rivers  Chronicle — Robert  Clari 


SASKATCHEWAN  ^ 
Moose  Jaw  Times  Herald — Victor  Maet 
kie. 

Moose  Jaw  Western  Spotlight — D.  A 
Miller. 

Prince  Albert  Daily  Herald  —  Ralpl 
Jordon. 

Regina  Leader-Post — G.  Johnson. 
Regina  Star — Andy  McDermott. 
Saskatoon   Star  Phoenix — Arthur  Walls 
Wakaw  Broadcast — S.  Smith. 
Yorkton  Enterprise — Ken  Mayhew. 
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ALABAMA 

GN,  Birmingham  —  Licensed  to 
.irmingham  News  Co. ;  85%  of 
,:ock  owned  by  Victor  Hanson,  pub- 
sher  of  Birmingham  jVeics  and 
irmingham  Age-Herald. 

ARIZONA 

'■'AR,  Phoenix — Licensed  to  KTAR 
broadcasting  Co. ;  77.390  of  stock 
fwned  by  Arizona  Publishing  Co., 
lublishers  of  Phoenix  Arizona  Re- 
ublic  and  Phoenix  Gazette. 
Y.  Phoenix — Licensed  to  Salt  Riv- 
r  Valley  Broadcasting  Corp.,  100% 
wned  by  Burridge  D.  Butler,  pub- 
[sher  of  The  Prairie  Farmer,  Chi- 
lago,  also  owner  of  WLS,  Chicago. 

ARKANSAS 
JLD,  El  Dorado — -Licensed  to  Ra- 
tio Enterprises  Inc. ;  80%  of  stock 
wned  by  T.  H.  Barton,  chief  own- 
r  of  Arkansas  Farmer,  Little  Rock, 
Lnd  Pulaski  Weekly  Herald,  Little 
Rock. 

M  C,  Texarkana  —  Licensed  to 
SCMC,  Inc.;  90%  owned  by  Tex- 
rkana  Newspapers  Inc.,  publisher 
kf  Texarkana  Gazette  and  Texar- 
pana  News  and  10%  owned  equally 
iy  board  of  five  directors. 
IHI,  Little  Rock  —  Licensed  to 
Arkansas  Broadcasting  Co. ;  16.1% 
*t  stock  owned  by  Gazette  Publish- 
jig  Co.,  Little  Rock  Arkansas  Dem- 
(icrat;  68.9%  by  Mr.  and  Mrs.  A. 
'L.  Chilton  ;  10%  by  R.  E.  Steuber, 
Little  Rock. 

r^iRA,  Little  Rock — Licensed  to  Ark- 
ansas Broadcasting  Co. ;  same  own- 
ership as  KGHI. 

LRK,  Little  Rock — Licensed  to  Ra- 
dio Enterprises  Inc. ;  see  KELD, 
El  Dorado. 


CALIFORNIA 


SRN,  Bakersfield — Licensed  to  Mc- 
Clatchy  Broadcasting  Co. ;  same 
ownership  as  Sacramento  Bee,  Fres- 
no Bee,  Modesto  Bee  (McClatchy 
Newspapers ) . 

MJ,  Fresno — Licensed  to  McClatchy 
Broadcasting  Co. ;  same  ownership 
'as  Fresno  Bee,  Sacramento  Bee, 
Modesto  Bee  (McClatchy  News- 
papers) . 

EHE,  Los  Angeles  —  Licensed  to 
JHearst  Radio  Inc.,  aflSliated  with 
Zios  Angeles  Herald. 
DON,  Monterey- — Licensed  to  Mon- 
terey Peninsula  Broadcasting  Co. ; 
50%%  of  stock  owned  by  Allen 
Griffen,  publisher  of  Monterey  Pen- 
insula Herald;  49%%  by  Salinas 
Newspapers,  Inc.,  publishers  of  Sa- 
linas Index-J  oumaL 
;TOS,  Merced — Licensed  to  Merced 
Star  Publishing  Co.,  publisher  of 
[Merced  Sun-Star. 
(LX,  Oakland — Licensed  to  Tribune 
Building  Co. ;  same  ownership  as 
Tribune  Publishing  Co.,  publisher 
of  Oakland  Tribune. 
TBK,  Sacramento — Licensed  to  Mc- 
Clatchy Broadcasting  Co. ;  same 
ownership  as  Sacramento  Bee.  Fres- 
no Bee,  Modesto  Bee  (McClatchy 
Newspapers) . 

TA,  San  Francisco  —  Licensed  to 
Hearst  Radio  Inc. ;  interlocking 
ownership  with  San  Francisco  Ex- 
aminer. 

TMS,  Santa  Barbara — Licensed  to 
News  Press  Publishing  Co.,  pub- 
lisher of  Santa  Barbara  Neics  and 
Press  (T.  M.  Storke,  publisher, 
owns  95%). 

SRO,  Santa  Rosa  — ■  Licensed  to 
Press  -  Democrat  Publishing  Co., 
publisher  of  Santa  Rosa  Press- 
1  Democrat  and  Santa  Rosa  Republi- 
can. 

IWG,  Stockton  —  Licensed  to  Me- 
Clatchy    Broadcastin„'    Co. ;  same 
•  ownership  as  Sacramento  Bee,  Mo- 
desto Bee,  Fresno  Bee  (McClatchy 
Newspapers) . 


EXACTLY  211  broadcasting  stations  in  the  United  States  and  Hawaii 
and  21  in  Canada  liad  newspaper  interests  identified  with  their  owner- 
ship as  of  Jan.  1,  1938.  In  addition,  17  others  are  under  options  to  news- 
papers, with  FCC  action  of  transfers  of  ownership  still  pending.  All 
are  listed  hereivith.  Of  the  211  stations  now  in  operation  or  authorized 
for  construction  which  may  be  classified  as  having  corporate  newspaper 
connections,  all  but  32  are  owned  in  whole,  tnajority  or  equal  parts  by 
ne%vspaper  interests.  In  the  32,  newspaper  ownership/  is  in  the  minority. 
The  detailed  tabulation,  showing  stock  interests  and  including  the  17 
pending  purchases,  is  presented  herewith. 


KTKC,  Visalia — Licensed  to  Tulare- 
Kings  County  Associates ;  Charles 
A.  Whitmore.  publisher  of  Visalia 
Times-Delta,  37%%  of  stock;  Ho- 
mer A.  Wood,  publisher  of  Porter- 
ville  Recorder,  25% ;  Percy  M. 
Whiteside,  publisher  of  Tulare  Ad- 
vance-Record and  Times,  25% ;  J. 
E.  Richmond,  publisher  of  Hanford 
Sentinel  and  Journal,  12%%. 

COLORADO 

KVOR,  Colorado  Springs  —  Licensed 
to  Out  West  Broadcasting  Co. ; 
33%  stockholders  each  are  E.  K. 
Gaylord  and  Edgar  T.  Bell,  officers 
and  directors,  and  33%  by  the  Ok- 
lahoma Publishing  Co.,  publisher  of 
Oklahoma  City  Daily  Oklahoman. 
Oklahoma  City  Times  and  The  Far- 
mer Stockman;  a  director  also  is  T. 
E.  Newells,  managing  editor  of  Col- 
orado Springs  Gazette  and  Colorado 
Springs  Telegram. 

KLZ,  Denver  —  Licensed  to  KLZ 
Broadcasting  Co. ;  stockholders  are 
E.  K.  Gaylord,  Inez  K.  Gaylord, 
Edgar  T.  Bell  and  Herbert  M.  Peck, 
all  officers,  directors  or  stockholders 
in  the  Oklahoma  Publishing  Co., 
publisher  of  the  Oklahoma  City 
Daily  Oklahoman.  Oklahoma  City 
Times  and  The  Farmer  Stockman. 

CONNECTICUT 

WHTH,  Hartford  —  Licensed  to  the 
Hartford  Times  Inc.,  publisher  of 
Hartford  Times;  73.58%  of  stock 
owned  by  the  Gannett  Newspapers ; 
13.93%  owned  by  Lewis  Henry. 

WBRY.  Waterbury — Licensed  to  the 
American-Republican  Inc..  publish- 
er of  Waterbury  Republican  and 
Waterbury  American. 

DELAWARE 

WDEL,  Wilmington  —  Licensed  to 
WDEL  Inc. ;  same  ownership  as 
Lancaster  (Pa.)  New  Era  and  Lan- 
caster Intelligencer-Journal  (Mason- 
Dixon  Group). 

WILM,  Wilmington — Licensed  to  Del- 
aware Broadcasting  Co. ;  same  own- 
ership as  Lancaster  (Pa.)  New  Era 
and  Lancaster  Intelligencer-Journal 
(Mason-Dixon  Group). 

FLORIDA 

WIOD,  Miami — Licensed  to  Isle  of 
Dreams  Broadcasting  Corp. ;  stock 
all  owned  by  Metropolis  Publishing 
Co.,  publisher  of  Miami  Daily  News; 
same  ownership  as  Dayton  (O.) 
Daily  News,  Springfield  (O.)  News 
and  Springfield  (O.)  Sun. 

WKAT,  Miami  Beach  —  Licensed  to 
A.  Frank  Katzentine,  33-1/3% 
owner  of  The  Society  Pictorial,  a 
weekly  resort  newspaper. 

WCOA,  Pensacola — Licensed  to  Pen- 
sacola  Broadcasting  Go. ;  all  stock 
owned  by  News-Journal  Co.,  pub- 
lisher of  Pensacola  Journal  and 
Pensacola  News;  John  H.  Perry, 
80%  stockholder,  is  also  publisher 
of  Jacksonville  Journal,  Panama 
City  (Fla.)  News  -  Herald ;  Lynn 
Haven  (Fla.)  Free  Press;  St.  And- 
rews Bay  (Fla.)  News;  Reading 
(Pa.)  Times. 

WTAL,  Tallahassee  —  Licensed  to 
Florida  Capitol  Broadcasters  Inc. ; 
30  out  of  60  shares  of  stock  owned 
by  Gilbert  Freeman,  major  stock- 
holder in  Highlands  County  Pilot, 
Scenic  Highlands  Sun,  Lake  Placid 


News,  all  Florida  weeklies  with 
headquarters  in  Avon  Park,  Fla. ; 
10  shares  owned  by  Vera  Freeman, 
10  by  G.  C.  Rankin,  10  by  J.  C. 
Cardwell. 

WDAE,  Tampa — Licensed  to  Tampa 
Times  Co.,  publisher  of  Tampa 
Times. 

GEORGIA 

WGAU,  Athens  —  Construction  per- 
mit issued  to  .J.  K.  Patrick.  Earl 
Braswell,  Tate  Wright,  C.  A.  Row- 
land and  A.  Lynne  B  a  n  u  e  n,  a 
partnership.  Mr.  Braswell  is  pul)- 
lisher  of  the  Athens  Banner-Herald. 

WSB,  Atlanta  —  Licensed  to  Atlanta 
Journal  Co.,  publisher  of  Atlanta 
Journal. 

WAGA,  Atlanta  —  Licensed  to  Lib- 
erty Broadcasting  Co. ;  90%  of 
stock  owned  by  Norman  K.  Win- 
ston, New  York ;  10%  by  Harold 
A.  Lafount.  Station  operated  un- 
der management  contract  by  Atlan- 
ta Journal. 


ILLINOIS 

WAAF,  Chicago — Licensed  to  Drov- 
ers Journal  Publishing  Co.,  publish- 
er of  Chicago  Daily  Drovers  Journal. 

WGN,  Chicago — Licensed  to  WGN. 
Inc..  100%  subsidiary  of  The  Tri- 
bune Co..  publisher  of  Chicago  Tri- 
bune. 

WLS,  Chicago — Licensed  to  Agricul- 
tural Broadcasting  Co. ;  98%  of 
stock  owned  by  Prairie  Farmer 
Publishing  Co.,  publisher  of  The 
Prairie  Farmer,  a  weekly. 

WDWS,  Champaign  —  Licensed  to 
Champaign  News-Gazette,  Inc.,  pub- 
lisher of  Champaign  Newt-Gazette. 

WJBL,  Decatur — 49%  of  stock  owned 
by  Decatur  Herald  and  Revieto; 
51%  by  Charles  R.  Cook. 

WROK,  Rockford — Licensed  to  Rock- 
ford  Broadcasters  Inc. ;  49%  of 
stock  owned  by  Rockford  Consoli- 
dated Newspapers  Inc.,  publisher  of 
Rockford  Morning  Star  and  Rock- 
ford Register-Republic. 

WHBF,  Rock  Island  —  Licensed  to 
Rock  Island  Broadcasting  Co. ;  eon- 
trolling  stockholders,  ofiicers  and  di- 
rectors own  all  stock  of  J.  W.  Pot- 
ter Publishing  Co.,  publisher  of 
Rock  Island  Argus. 

WCBS,  Springfield  —  Licensed  to 
WCBS,  Inc.,  49%  of  stock  owned 
by  Ira  C.  Copley,  publisher  of  the 
Springfield  Illinois  State  Journal, 
1%  by  A.  W.  Shipton.  general 
manager  of  Illinois  State  Journal. 

{Continued  on  page  206) 
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INDIANA 

WTRC,  Elkhart  —  Licensed  to  the 
Truth  Publishing  Co.  Inc.,  publisher 
of  Elkhart  Daily  Truth. 

WIRE,  Indianapolis  —  Licensed  to 
Central  Newspapers  Inc.  (E.  C. 
Pulliam),  publisher  of  Huntington 
Herald  -  Press,  Lebanon  Reporter 
and  Vincennes  Sun-Commercial,  all 
Indiana  dailies. 

WSBT,  South  Bend — Licensed  to  the 

South  Bend  Tribune. 
WFAM,  South  Bend — Licensed  to  the 

South  Bend  Tribune. 

IOWA 

WMT,  Cedar  Rapids  ■ —  Licensed  to 
Iowa  Broadcasting  Co.,  subsidiary 
of  the  Register  &  Tribune  Co.,  pub- 
lisher of  Des  Moines  Register  and 
Des  Moines  Tribune. 

KRNT,  Des  Moines — Licensed  to  Iowa 
Broadcasting  Co.,  subsidiary  of  the 
Register  &  Tribune  Co.,  publisher 
of  Des  Moines  Register  and  Des 
Moines  Tribune. 

KSO,  Des  Moines — Licensed  to  Iowa 
Broadcasting  Co.,  subsidiary  of  the 
Register  &  Tribune  Co.,  publisher  of 
Des  Moines  Register  and  the  Des 
Moines  Tribune. 

KDTH,  Dubuque— CP  issued  to  Du- 
buque Telegraph-Herald  (Grant 
suspended  pending  litigation). 

KGLO,  Mason  City  —  Licensed  to 
Mason  City  Globe-Gazette  Co.,  pub- 
lisher of  Mason  City  Globe-Oazette. 

KSCJ,  Sioux  City — Licensed  to  the 
Perkins  Brothers  Co.,  publisher  of 
Sioux  City  Journal. 

KTRI,  Sioux  City  —  CP  issued  to 
Sioux  City  Broadcasting  Co. ;  50% 
owned  bv  Sioux  City  Tribune  and 
50%  by  Dietrich  Dirks. 


KANSAS 

KGGF,  Co.feyville — Licensed  to  Hugh 
J.  Powell  and  Stanley  Platz,  pub- 
lishers of  Coffey ville  Daily  Journal. 

KGNO,  Dodge  City  —  Licensed  to 
Dodge  City  Broadcasting  Co.  Inc. ; 
94%  of  stock  owned  by  J.  C.  Den- 
ious,  publisher  of  the  Dodge  City 
Daily  Globe. 

KCKN,  Kansas  City  —  Licensed  to 
KCKN  Broadcasting  Co. ;  95%  of 
stock  owned  by  Senator  Arthur 
Capper,  head  of  Capper  Publica- 
tions Inc.,  publisher  of  Kansas  City 
Kansan  and  Topeka  Capital. 

KSAL,  Salina  —  Licensed  to  R.  J. 
Laubengayer,  publisher  of  Salina 
Journal,  who  also  holds  interests  in 
the  Hays  Daily  News,  Ooodland 
Daily  News  and  Hill  City  Times 
(weekly),  all  in  Kansas. 

WIBW,  Topeka — Licensed  to  Topeka 
Broadcasting  Association  Inc. ;  all 
officers,  directors  or  stockholders  ex- 
ecutives of  Capper  Publications 
Inc.,  publisher  of  Topeka  Capital 

>  and  Kansas  City  Kansan. 

KFH,  Wichita — Licensed  to  Radio 
Station  KFH  Co.;  50%  of  stock 
owned  by  Victoria  Murdock  Estat*-. 
publisher  of  the  Wichita  Eaglf : 
25%  of  stock  owned  by  John  Rig- 
by,  Beverly  Hills,  Cal. ;  25  %  by 
Mrs.  Anna  Scott  Gray,  Piedmont, 
Cal.  (Mr.  Rigby  and  Mrs.  Gray  are 
former  owners  of  the  Hotel  Las- 
sen, Wichita.) 

KENTUCKY 

WCMI,  Ashland  —  Licensed  to  Ash- 
land Broadcasting  Co. ;  42%%  of 
stock  owned  by  officers  of  Ashland 
Publishing  Co.,  publisher  of  Ash- 
land Independent. 


Forward  for  1938, 

Of  Course^  But 
"^^Please  Forward'' 


Is  the  instruction  WEBC  has  left  with  the  postoffice,  for 
1938  finds  the  Head  of  the  Lakes  Broadcasting  Company 
in  its  NEW  home — the  WEBC  Building — in  Duluth. 

To  all  clients  the  needless  reassurance  that  in  ALL  homes 
in  the  Northwest,  old  and  new,  your  message  meets  atten- 
tive and  receptive  response  when  carried  by 

WEBC 

Head  of  the  Lakes  Outlet  for  NBC  Red  and  Blue 

DULUTH  SUPERIOR 


WLAP,  Lexington  —  Licensed  to 
American  Broadcasting  Corp.  of 
Kentucky  ;  85%  owned  by  J.  Lind- 
sey  Nunn,  chief  owner  of  Roswell 
(N.  M.)  Morning  Dispatch;  13% 
owned  by  Gilmore  N.  Nunn. 

WHAS,  Louisville — Licensed  to  Louis- 
ville Courier-Journal  Co.  and  Louis- 
ville Times  Co.,  publisher  of  Louis- 
ville Courier- Journal  and  Louisville 
Times. 

W  O  M  I,  Owensboro  —  Licensed  to 
Owensboro  Broadcasting  Co.  (Law- 
rence W.  Hager,  publisher,  Bruce 
Hager,  general  manager,  and  George 
N.  Fuqua,  business  manager,  of 
Owensboro  Messenger  and  Inquir- 
er. ) 

LOUISIANA 

WJBO,  Baton  Rouge  —  Licensed  to 
Baton  Rouge  Broadcasting  Co.  Inc. ; 
99.2%  of  stock  owned  by  Charles 
P.  Manship.  president  of  the  Capi- 
tal City  Press,  publisher  of  fhe 
Baton  Rouge  Advocate  and  Baton 
Rouge  State  Times. 

KVOL.  Lafayette — Licensed  to  Evan- 
geline Broadcasting  Co.  Inc. :  50% 
of  stock  owned  by  Lafayette  Adver- 
tiser-Gazette Inc.,  publisher  of  the 
Lafayette  Daily  Advertiser.  Morgan 
Murphy,  president  of  newspaper 
corporation,  also  owns  controlling 
interest  in  Superior-Telegram,  Chip- 
pewa Falls  Herald,  Manitowoc 
Times  and  Two  Rivers  Reporter,  all 
in  Wisconsin. 

KTBS,  Shreveport — Licensed  to  Tri- 
State  Broadcasting  System  Inc. ; 
99.94%  of  stock  owned  by  Times 
Publishing  Co.  Ltd.,  publisher  of 
Shreveport  Times. 


KWKH,  Shreveport— Licensed  to  L 
ternational  Broadcasting  Corp 
100%  of  stock  owned  by  Times  Pu 
lishing  Co.  Ltd.,  publisher  oi  Shret 
port  Times.  \ 

MAINE 

WGAN,  Portland — Construction  p« 
mit  issued  to  Portland  Broadcastii 
System  Inc.;  247  of  500  shares 
stock  owned  by  Gannett  Publishii 
Co.  Inc.,  publisher  of  Portlai 
Press  Herald  and  Portland  Expres: 
Augusta  Kennebec  Journal  ar 
Waterville  Sentinel. 

MARYLAND 

WBAL,  Baltimore — Licensed  toWBA 
Broadcasting  Co. ;  affiliate  of  Hear 
Radio  Inc.,  and  Baltimore  New 
Post  and  American. 

MASSACHUSETTS 

W  L  A  W,  Lawrence  —  Licensed  t' 
Hildreth  &  Rogers  Co.,  publisher  ( 
Lawrence  Eagle  and  Tribune. 

WNBH,  New  Bedford  —  Licensed  I 
E.  Anthony  &  Sons  Inc.,  publish^  - 
of  New  Bedford  Mercury  and  Ne: 
Bedford  Standard-Times. 

WTAG,  Worcester — Licensed  to  Wo; 
cester  Telegram  Publishing  Co.  Inc 
publisher  of  Worcester  Telegram  . 
Worcester  Gazette. 

MICHIGAN 

WELL,  Battle  Creek  —  Licensed  t 
Enquirer-News  Co.,  publisher  c 
Battle  Creek  Enquirer  d  News. 

WHDF,  Calumet— 27%  of  stock  hel 
by  William  G.  Rice,  publisher,  an 
5.5%  by  John  W.  Rice,  genera 
manager,  of  Calumet  News  an 
Houghton  Daily  Mining  Gazette. 

WWJ,  Detroit — Licensed  to  Evenin, 
News  Association,  publisher  of  De 
troit  News. 


Primary 
Coverage 
includes 

1000  NEW  WATTS 

Lawrence 

Lowell 

Haverhill 

in  the  Heart  of 
Industrial  New  England 

Lynn 
Melrose 

• 

Salem 
Nashua 
Exeter 
Beverly 

WLAW  provides  first 
hand  service  to  2,336, 

Peabody 
Newbury- 

port 
Etc. 

259  persons  in  its  30- 
mile  primary  area. 

• 

680 
Kilocycles 

WLAW 

V 

National 

Rep. 

LAWRENCE,  MASS. 

WEED 

Owned  and  Operated  By 

& 

Hildreth  &  Rogers  Co.,  Publishers  of 

CO. 

Lawrence  Daily  Eagle,  The  Evening  Tribune 
Essex  County's  Greatest  Newspapers 
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jEO,  Marquette — Licensed  to  Lake 
Hjperior  Broadcasting  Co. ;  95%  of 
.jock  owned  by  Daily  Mining  Jour- 
Jal  Co.  Ltd.,  publisher  of  Marquette 
{ininff  Journal.  Same  interests  are 
jiief  ownerb  of  Rhinelander  (Wis.) 
letcs  and  Iron  Mountain  (Mich.) 
etcs. 

MINNESOTA 

•JTE,  Albert  Lea — Licensed  to  Al- 
ert Lea  Broadcasting  Corp.,  one- 
Jxth  owned  by  E.  L.  Hayek,  presi- 
tent  of  Trades  Publishing  Co.,  Al- 
ert Lea,  publisher  of  Northwestern 
Jeweler,  a  monthly  trade  journal. 

CBC.  Duluth — Licensed  to  Head  of 
"he  Lakes  Broadcasting  Co. ;  329o 
.(  stock  owned  by  Evening  Tele- 

jram  Co.,  Superior,  Wis.,  publisher 

f Superior  Telegram;  32%  by 
orthwest  Paper  Co.,  Duluth  ;  20% 
ly  Morgan  Murphy,  president  of 
"noming  Telegram  Co. ;  10%  by  W. 
p.  Bridges,  manager  of  WEBC. 

^AL,  Duluth — Stock  owned  by  same 
bterests  owning  WDAY,  Fargo,  N. 
0.  (including  The  Fargo  Forum) 
jut  station  is  under  sale  option  to 
-^ew  interests  headed  by  Dalton  Le 
^lasurier,  manager. 

•"FG,  Hibbing — Licensed  to  Head 
f  the  Lakes  Broadcasting  Co.;  see 
EBC,  Duluth. 

._CN,   Minneapolis  —  Licensed  to 
'  innesota  Broadcasting  Corp. ;  50% 
f  stock  owned  by  Dispatch-Pioneer 
ress  Co.,  publisher  of  the  St.  Paul 
ispatch    and    St.    Paul  Pioneer 
frressj  50%  of  stock  owned  by  Min- 
esota  Tribune  Co.,  publisher  of  the 
inneapolis  Tribune. 


.  AM,  St.  Cloud  —  CP  issued  to 
4'imes  Publishing  Co.,  publisher  of 
t.  Cloud  Times-Journal. 

liB,  Virginia — Licensed  to  Head 
f  the  Lakes  Broadcasting  Co. ;  see 
,EBC,  Duluth. 

SVXO,  Winona  —  Licensed  to  Win- 
ona Radio  Service ;  a  partnership 
including  H.  R.  Weicking,  editor, 
land  M.  H.  White,  business  manager 
pf  Winona  Repuhlican-Herald. 

MISSISSIPPI 

'*COC,  Meridian — Licensed  to  Miss- 
dssippi  Broadcasting  Co.  Inc. ;  100% 
(of  stock  owned  by  R.  S.  Gavin  and 
D.  W.  Gavin,  owners  of  Clark 
County  Tribune,  Quitman,  Miss., 
II  (weekly) . 

'■QBC,  Vicksburg — Licensed  to  Delta 
Broadcasting  Co.  Inc. ;  all  stock 
owned  by  officers  and  directors  of 
Vicksburg  Herald  and  Vicksburg 
Evening  Post. 

MISSOURI 

J'RU,  Columbia — Licensed  to  KFRU 
Inc. ;  98-6/7  per  cent  of  stock 
,  owned  by  St.  Louis  Star-Times 
t  Publishing  Co.,  publisher  of  St. 
(LoMW  Star-Times. 

fWOS,  Jefferson  City — Licensed  to 
Tribune  Printing  Co.,  publisher  of 
Jefferson  City  Capital-News  and 
Jefferson  City  Post-Tribune. 

^MBH,  Joplin — Licensed  to  Joplin 
Broadcasting  Co. ;  controlled  by  ex- 
ecutives of  Joplin  Globe  Publish- 
ing Co.,  publisher  of  Joplin  Olobe 
and  Joplin  News-Herald ;  28%  of 
stock  owned  by  D.  J.  Poyner,  man- 
ager of  WMBH. 

7DAF,  Kansas  City  —  Licensed  to 
Kansas  City  Star  Co.,  publisher  of 
Kansas  City  Star. 

I  G  B  X,  Springfield — Licensed  t  o 
Ozarks  Broadcasting  Co.  Inc. ;  20% 
of  stock  owned  by  H.  S.  Jewell, 
president,  20%  by  Edison  K.  Bixby, 
editor,  5%  by  T.  W.  Duvall,  busi- 
ness manager  of  Springfield  News 
and  Press;  5%  by  Joel  Bixby,  ed- 
itor of  Muskogee  Phoenix  and  Mus- 
kogee Times-Democrat ;  23.6%  by 
Lester  E.  Cox;  16.9%  by  R.  D. 
Foster ;  8.1%  by  C.  A.  Johnson ; 
1.4%  by  L.  M.  Magruder. 


T\  '  Springfield  —  Licensed  to 
Ozark  Broadcasting  Co. ;  same  ow- 
nership as  KGBX,  Springfield. 
KFEQ,  St.  Joseph — Licensed  to  KFEQ 
Inc.;  491/2%  of  stock  owned  by 
News  Broadcasting  Co.;  48%%  of 
stock  owned  by  Barton  Pitts,  pres- 
ident and  manager  of  KFEQ  Inc. ; 
directors  include  S.  Ralph  Douglas, 
business  manager  of  St.  Joseph 
News-Press  and  St.  Joseph  Gazette. 
and  Arthur  V.  Burrowes,  assistant 
managing  editor  of  St.  Joseph  News- 
Press. 

KSD,  St.  Louis — Licensed  to  Pulitzer 
Publishing  Co.,  publisher  of  St. 
Louis  Post-Dispatch. 

KXOK,  St.  Louis — Construction  per- 
mit issued  to  Star-Times  Publishing 
Co.,  publisher  of  St.  Louis  Star- 
Times.  (Grant  suspended  pending 
litigation.) 

MONTANA 

KFBB,  Great  Falls— 10%  of  stock 
owned  by  Crreat  Falls  Tribune; 
10%  by  Mrs.  Jessie  Jaeobson ;  70% 
by  F.  A.  Buttrey. 

KDNC,  Lewistown — Construction  per- 
mit issued  to  Democrat-News  Co. 
Inc.,  publisher  of  Lewistown  Demo- 
crat-News and  Lewistown  Telegram. 

NEBRASKA 

KMMJ,  Clay  Center  —  Licensed  to 
KMMJ  Inc. ;  same  owners  also  own 
Clay  County  Sun,  a  weekly. 

KFAB,  Lincoln — Licensed  to  KFAB 
Broadcasting  Co. ;  50.1%  of  stock 
owned  by  Sidles  Co.,  Lincoln ;  25% 
of  stock  owned  by  Lincoln  Nebras- 
ka State  Journal;  24%  of  stock 
owned  by  Lincoln  Star. 

KFOR,  Lincoln — Licensed  to  Cornbelt 
Broadcasting  Corp. ;  same  owner- 
ship as  KFAB. 

WJAG,  Norfolk — Licensed  to  the  Nor- 
folk Daily  News. 

KOIL,  Omaha  —  Licensed  to  Central 
States  Broadcasting  Co. ;  same  own- 
ership as  KFAB  and  KFOR. 

NEVADA 

KOH,  Reno  —  Licensed  to  The  Bee 
Inc.,  afiiliated  with  McClatchy 
Broadcasting  Co. ;  same  ownership 
as  Sacramento  Bee,  Fresno  Bee, 
Modesto  Bee,  all  in  California  (Mc- 
Clatchy Newspapers). 

NEW  MEXICO 

KOB,  Albuquerque — Licensed  to  Al- 
buquerque Broadcasting  Co. ;  100% 
of  stock  owned  by  T.  M.  Pepper- 
day,  president,  Albuquerque  Pub- 
lishing Co.,  publisher  of  Albuquer- 
que Journal;  Mr.  Pepperday  is  also 
business  manager  of  the  Rocky 
Mountain  Division,  Scripps-Howard 
Newspapers. 

KICA,  Clovis  —  Licensed  to  Western 
Broadcasters  Inc. ;  33  1/3%  of  stock 
owned  by  J.  Lindsay  Nunn  and 
33 1/3%  owned  by  Gilmore  N. 
Nunn ;  33 1/3%  owned  by  Charles 
C.  Alsup.  manager  of  KICA.  J. 
Lindsey  Nunn  and  Gilmore  N.  Nunn 
are  chief  owners  of  Roswell  (N.M.) 
Dispatch. 

KLAH,  Carlsbad — Licensed  to  Carls- 
bad Broadcasting  Co.,  a  partner- 
ship consisting  of  Barney  Hubbs, 
A.  J.  Crawford,  Jack  Hawkins  and 
Harold  Miller.  Mr.  Hubbs  and  Mr. 
Hawkins  are  owners  of  Pecos 
(Tex.)  Enterprise. 

NEW  YORK 

WABT,  Albany — Licensed  to  Adiron- 
dack Broadcasting  Co.  Inc. ;  20% 
of  stock  owned  by  the  Press  Co. 
Inc.,  publisher  of  the  Knickerbocker 
Press-Albany  Evening  Neics  (Gan- 
net  Newspaper)  ;  35%  of  stock 
owned  by  Harold  E.  Smith,  man- 
ager of  WABT;  35%  of  stock 
owned  by  R.  M.  Curtis,  Garrison, 
N.  Y. ;  10%  of  stock  owned  by  O. 
T.  Griffin,  Hudson  Falls,  N.  Y. 

{Continued  on  page  208) 
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#  WTCN  has  the  baseball  announcer  with  the 
largest  audience  in  proportion  to  population  in  the 
United  Sta*—  * 

GEORGE  HIGGINS 

#  7th  Year  on  the  Air 

%  1,175  sports  programs  in  the  last  12  months 

%  24  different  remote  points  of  sports  pro- 
gram origination  in  5  states 

One  reason  why  WTCN  carries  more 
local  advertisers  than  the  other  tvro  major 
Twin  City  stations  combined. 


WTCN 


NBC  BLUE  NETWORK  STATION 
Owned  and  operated  by 
MINNEAPOLIS  TRIBUNE 
ST.  PAUL  DISPATCH-PIONEER  PRESS 
FREE  AND  PETERS,  INC.,    NATIONAL  REPS. 
'General  Mills  nationwide  conlest. 


A  Sales  Message  Over 

KFR  V 

Covers  the  Heart  of  Missouri 


630  Kilocycles 
1000  WaUs  . 


(5  00  WATTS 
NIGHT  TIMt) 
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NEW  YORK— (Continued) 

WOKO,  Albany — Licensed  to  WOKO 
Inc. ;  25%  of  stock  owned  by  the 
Press  Co.  Inc.,  publisher  of  Alhnnij 
Enickerlocker  Press-Albany  Eve- 
ning News;  25%%  of  stock  owned 
by  Harold  E.  Smith,  manager  of 
WOKO;  25yo%  of  stock  owned  by 
R.  M.  Curtis,  Garrison.  N.  Y. ; 
24%  of  stock  owned  by  R.  K. 
Phelps,  Kansas  City. 

WBEN,  Buffalo— Licensed  to  WBEN 
Inc. ;  stock  owned  by  same  owner- 
ship as  Buffalo  Evening  Netcs. 

WEBR,  Buffalo — Licensed  to  WEBR 
Inc. ;  stock  owned  by  same  owner- 
ship as  Buffalo  Evening  Neivs. 

WESG,  Elmira,  N.  Y. — Licensed  to 
Cornell  University,  Ithaca,  but 
operated  under  lease  by  Gannett 
Newspapers  (Elmira  Star-Gazette 
and  Elmira  Advertiser) . 

WBVD,  New  York  City — Licensed  to 
Debs  Memorial  Radio  Fund  Inc. ; 
among  cooperative  backers  are  pub- 
lishers of  Jewish  Daily  Forward. 

WINS,  New  York  City — Licensed  to 
Hearst  Radio  Inc. ;  interlocking 
ownership  with  New  York  Journal- 
American. 

WHDL,  Olean  —  Licensed  to  Olean 
Broadcasting  Co.  Inc. ;  100%  of 
stock  owned  by  Olean  Times-Her- 
ald Corp.,  publisher  of  Olean  Times- 
Herald   (Gannett  Newspapers). 

WHEC,  Rochester — L  i  c  e  n  s  e  d  to 
WHEC  Inc.;  60%  of  stock  owned 
by  the  Gannett  Co.  Inc.,  publisher 
of  Rochester  Democrat  d  Chronicle 
and  Rochester  Times-Union;  20% 
by  Blanche  M.  Wheeler ;  10%  by 
Clarence  Wheeler;  10%  by  F.  P. 
Pickard. 


NORTH  CAROLINA 

WWNC,  Asheville  —  Licensed  to 
Asheville  Citizen  -  Times  Inc.,  pub- 
lisher of  Asheville  Citizen  and  Ashe- 
ville Times. 

WDNC,  Durham  —  Licensed  to  Dur- 
ham Radio  Corp. ;  100%  owned  by 
Durham  Herald  Co.,  publisher  of 
Durham  Morning  Herald  and  Dur- 
ham Sun. 

WSJS,  Winston-Salem  —  Licensed  to 
Piedmont  Publishing  Co.,  pub- 
lisher of  Winston-Salem  Journal 
and  Twin  City  Sentinel. 

NORTH  DAKOTA 

WDAY,  Fargo — Licensed  to  WDAY 
Inc. ;  4:4:.44:%  of  stock  owned  by 
stockholders  of  Forum  Publishing 
Co..  publisher  of  Fargo  Forum: 
33.34%  of  stock  owned  by  E.  C. 
Reineke ;  22.22%  of  stock  owned  bv 
C.  H.  Reineke. 

OHIO 

WICA,  Ashtabula  —  Licensed  to  C. 
A.  Rowley,  publisher  of  the  Ashta- 
bula Star -Beacon,  Geneva  Free 
Press,  Painesville  Telegraph,  Con- 
neant  Neics  and  Herald,  all  Ohio 
dailies. 

WCPO.  Cincinnati  —  Licensed  to 
Scripps-Howard  Radio  Inc. ;  100% 
owned  by  E.  W.  Scripps  Co.,  chief 
stockholders  in  Scripps-H  o  w  a  r  d 
Newspapers    (Cincinnati  Post). 

WHK.  Cleveland — Licensed  to  U.  B. 
Company ;  of  1.000  shares.  756  6/24 
owned  by  Plain  Dealer  Publishing 
Co..  publisher  of  Cleveland  Plain 
Dealer  and  chief  owner  of  Cleveland 
Netvs;  24318/24  shares  owned  by 
Monroe  F.  and  Ruth  Rubin. 


WCLE,  Cleveland — Licensed  to  Cleve- 
land Radio  Broadcasting  Corp. ; 
100%  of  stock  held  by  U.  B.  Com- 
pany. (See  WHK.  Cleveland). 

AVBNS,  Columbus  —  Licensed  to 
WBNS  Inc. ;  28%  of  stock  held  by 
Edgar  T.  Wolfe,  publisher  of  Ohio 
State  Journal;  24%  by  Richard  H. 
Wolfe,  officer  and  director  of  Ohio 
State  Journal  and  of  Columbus 
Dispatch;  24%  by  Preston  Wolfe, 
director  of  Columbus  Dispatch; 
24%  by  Robert  Wolfe. 

WHKC,  Columbus  - —  Licensed  to  A.s- 
sociated  Radiocasting  Corp. ;  100% 
owned  by  Radio  Air  Service  Corp., 
same  ownership  as  Cleveland  Plain 
Dealer. 

WHIO,  Dayton  —  Licensed  to  Miami 
Valley  Broadcasting  Corp. ;  same 
ownership  as  Dayton  Daily  News. 
Springfield  (O.)  News,  Springfield 
(O.)  Sun,  and  Miami  Daily  News. 

WKBN,  Youngstown  —  Licensed  to 
WKBN  Broadcasting  Corp. ;  40.4% 
of  stock  owned  by  Plain  Dealer  Pub- 
lishing Co.,  publisher  of  Cleveland 
Plain  Dealer  and  chief  owner  of 
Cleveland  News;  44.5%  owned  by 
W.  P.  Williamson  Jr.,  manager  of 
WKBN;  14.6%  owned  by  W.  P. 
Williamson. 

OKLAHOMA 

KVSO,  Ardmore — Licensed    to  Ard- 
moreite  Publishing  Co.  Inc..  publish- 
'  er  of  Ardmore  Daily  Ardmoreite. 

KCRC,  Enid — Licensed  to  Enid  Ra- 
diophone Co. ;  all  stock  owned  by 
same  interests  owning  Enid  Pub- 
lishing Co.,  publisher  of  Enid  News 
and  Enid  Eagle. 


KBIX,  Muskogee  —  Licensed  to  ( 
lahoma  Press  Publishing  Co..  p 
lisher  of  Muskogee  Daily  Phoeii 
and  Muskogee  Times-Democrat  (I, 
terlocking  ownership  with  Sprin 
field  (Mo.)  News  and  Press). 

KTOK.  Oklahoma  City— Licensed 
Oklahoma   Broadcasting   Co.  Inc 
66%  of  stock  owned  by  Harold 
Hough,    circulation    manager,  1 
2/3%  by  J.  M.  North,  editor,  at 
16-2/3%  by  B.  N.  Honea,  busine, 
manager,    of   Fort    Worth    (Tex'  |ji 
Star-Telegram. 

KOMA.  Oklahoma  City — Licensed  t| 
Hearst  Radio  Inc..  affiliate  of  HearSJ 
newspapers. 

WKY.  Oklahoma  City  —  Licensed  (| 
WKY  Radiophone  Co. ;  same  stocf 
owners  as  Oklahoma  Publishing  Co 
publisher  of  Oklahoma  City  OkU 
homan,  Oklahoma  City  Times  an 
The  Farmer  Stockman. 

KGFF,  Shawnee — Licensed  to  KGl" 
Broadcasting  Co.  Inc.;  controlli'i 
stock    interest    (94%)    owned  b 
Stauffer  Publication  Co.,  Arkansa 
City,   Ark.,   publisher  of  Shawne 
Morning  News  and  Shawnee  Eve 
ning  Star;  same  concern  also  own 
or  controls  Grand  Island  (Neb.)  In 
dependent,  Arkansas  City  Travele) 
Maryville  (Mo.)  Forum,  Indepeni.: 
ence    (Kan.)    Reporter,  Pittsburr 
(Kan.)    Headlight  &  Sun;  corpo 
rately  affiliated  with  same  group  ar 
Garden  City  (Kan.)  Telegram.  Po , 
catello  (Ida.)  Tribune ;  Boise  (Ida.)^ 
State  Journal,  and  Sante  Fe  Neui^- 
Mexican. 


HE'S  GROWN  A  LOT  IN  TEN  MONTHS 

So  much,  in  fact,  that  he  LEADS  BY 
FAR  IN  THE  NUMBER  OF  LOCAL 
SPONSORED  PROGRAMS,  even 
though  the  rate  per  program  is  higher. 

These  sponsors  have  found  Baby  WAIR  to  be  a  natu- 
ral born  salesman.  He  has  a  personality  that  keeps  the 
majority  of  the  listeners  tuned  to  his  voice  whenever  he 
is  on  the  air.  He  has  what  it  takes  to  bring  RESULTS. 

We're  mighty  proud  of  this  baby  of  ours.  Let  us 
prove  with  positive  facts  that  all  the  things  we've  said 
about  him  are  true.  A  wire,  telephone  call  or  a  letter 
will  bring  his  life's  story. 

WA  I  R 

National  Representatives:  Bryant,  GriflSth  &  Brunson,  Inc. 
hc'INSTON-SALEM  NORTH  CAROLINA 


Born  6:00  A.  M.,  March  24,  1937 
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OREGON 

lir,  Astoria — Licensed  to  Astoria 
jadcasting  Co. ;  37%  of  stock 
oed  by  M.  R.  Chessman,  pnb- 
ler  of  Astoria  Astorian-Budget ; 
7c  owned  by  E.  B.  Aldricli,  pub- 
ler  of  the  Pendelton  East  Ore- 
lian;  29%  by  Dorothy  Engle, 
rtland,  Ore. 

pi,  La  Grande  —  CP  issued  to 
rold  N.  Finley,  publisher  of  La 
Ifande     Morning     Observer,  and 
s.  Eloise  Finley,  his  mother,  as 
1  :tners. 

E,  Portland — Licensed  to  KALE 
'cT;  33  1/3%  of  stock  owned  by 
rtland  Oregon  Journal;  33  1/3% 
'  C.  W.  Myers;  33  1/3%  by  C. 
I  Hunt. 

Portland  — •  Licensed  to  Ore- 
lian  Publishing  Co.,  publisher  of 
rtland  Oregonian.  (Operated  un- 
:  lease  from  NBC.) 
lT,  Portland  —  Licensed  to  Ore- 
■i^ian  Publishing  Co.,  publisher  of 
irtland  Oregonian. 
N,  Portland — Licensed  to  KOIN 
'ic. ;  25%  of  stock  owned  by  Port- 
'■^d  Oregon  Journal,  52V2%  owned 
'i  C.  W.  Myers;  221/2%  owned  by 
ti  R.  Hunt. 

ilR,  Roseburg — Licensed  to  The 
tews-Review  Co.,  publishers  of 
aseburg  News  -  Review  and  Kla- 
ith  FalU  (Ore.)  Herald  -  News ; 
me  interests  also  own  20%  inter- 
t  in  Medford  (Ore.)  Mail-Tribune. 

PENNSYLVANIA 

N,  AUentown  —  Licensed  Lo 
SAN  Inc.,  subsidiary  of  Allen- 
Iton  Call. 

:^T,  Easton — Licensed  to  Associ- 
fsfed  Broadcasters  Inc. ;  same  own- 
[fehip  as  Lancaster  (Pa.)  Nexc 
a  and  Lancaster  Intelligencer- 
urnal   (Mason-Dixon  Group). 

IP,  Harrisburg — Licensed  to  WHP 
|c. ;  74.6%  of  stock  owned  by 
iplegraph  Printing  Co.,  publisher 
Harrisburg  Telegraph ;  11.4% 
pned  by  Sam  Pickard. 
BO,  Harrisburg  —  Licensed  to 
eystone  Broadcasting  Corp. ;  75% 
stock  owned  by  Telegraph  Print- 
jg  Co.,  publisher  of  Harrisburg 
Blegraph;  12%  each  by  B.  F.  and 
L  R.  Hoffman,  Harrisburg. 

3ZL,  Hazleton — Licensed  to  Hazel- 
n  Broadcasting  Service  Inc. ;  same 

Knership  as  Lancaster  (Pa.)  New 
a    and    Lancaster  Intelligencer- 
\urnal  (Mason-Dixon  Group). 

^C,    Johnstown  —  Licensed  to 
JAC  Inc. ;  100%  owned  by  Johns- 
wn  Tribune  Publishing  Co.,  pub- 
'  sher  of  Johnstown  Tribune. 

V  AL,  Lancaster  —  Licensed  to 
'GAL  Inc. ;  same  ownership  as 
ancaster  New  Era  and  Lancaster 
!  telligencer-J ournal  ( Mason-Dixon 
roup ) . 

y  !AT,  Philadelphia  —  Licensed  to 
jdependence  Broadcasting  Co.  Inc., 
ibsidiary  of  Public  Ledger  Inc., 
iblisher  of  Philadelphia  Public 
edger. 

V  AE,  Pittsburgh — L  i  c  e  n  s  e  d  to 
.'CAE  Inc. ;  same  ownership  as 
ittsburgh  Sun-Telegraph  (Hearst 
adio  Inc.). 

V  ,'SW,  Pittsburgh  —  Licensed  to 
Talker  &  Downing  Radio  Corp., 
ibsidiary  of  Pennsylvania  News- 
iper  Co.  (Paul  Block,  president), 
ublisher  of  the  Pittsburgh  Post- 
azette. 

^  'AN,  Scranton  —  Licensed  to  the 
'■ronton  Times. 

^  '.OK,  Sunbury — Licensed  to  Sun- 
ury  Broadcasting  Corp. ;  37%  of 
:ock  each  owned  by  H.  H.  Haddon 
nd  B.  A.  Beck,  chief  owners  of 
unhury  Item. 

\  LAK,  Williamsport  —  Licensed  to 
TRAK  Inc.;  66  2/3%  of  stock 
wned  by  Sun  Gazette  Co.,  pub- 
.sher  of  Williamsport  Oazette  £ 
'ulletin  and  Williamsport  Sun  ; 
3  1/3%  owned  by  R.  T.  S.  Steele, 
i^illiamsport. 


WORK,  York  —  Licensed  to  York 
Broadcasting  Co. ;  same  ownership 
as  Lancaster  (Pa.)  New  Era  and 
Lancaster  Intelligencer  -  Journal 
(Mason-Dixon  Group). 

SOUTH  CAROLINA 

WAIM,  Anderson — Licensed  to  Wil- 
ton E.  Hall,  publisher  of  Anderson 
Independent  and  Anderson  Mail. 

WFBC,  Greenville  — -Licensed  to 
Greenvihe  News-Piedmont  Co.,  pub- 
lisher of  Greenville  News  and 
Oreenville  Piedmont. 

TENNESSEE 

WTJS,  Jackson  —  Licensed  to  Sun 
Publishing  Co.  Inc..  publisher  of 
Jackson  Sun. 

WNOX,  Knoxville  —  Licensed  to 
Scripps-Howard  Radio  Inc.,  sub- 
sidiary of  E.  W.  Scripps  Co.,  chief 
stockholder  in  Scripps  -Howard 
Newspapers  (Knoxville  News-Sen- 
tinel). 

WMC,  Memphis — Licensed  to  Mem- 
phis Commercial  Appeal  Co.,  pub- 
lisher of  Memphis  Commercial  Ap- 
peal, a  Scripps-Howard  newspaper ; 
92%  stock  voted  by  Memphis  Press 
Scimitar  Co.,  publisher  of  Mem- 
phis Press  Soimitar,  also  a  Scripps- 
Howard  newspaper ;  5%  by  The  E. 
W.  Scripps  Co.,  3%  by  Enoch 
Brown.  Jr.,  Memphis. 


WNBR,  Memphis — Licensed  to  Mem- 
phis Press  Scimitar,  also  a  Scripps- 
of  Memphis  Commercial  Appeal  Co. 
(See  WMC.) 

TEXAS 

KRBC,  Abilene — Licensed  to  Report- 
er Broadcasting  Co. ;  56%  of 
stock  owned  by  M.  Bernard  Hanks, 
director  and  a  principal  stockholder 
in  Abilene  Reporter,  Abilene  News, 
Sweetwater  Reporter.  Big  Spring 
Herald,  Paris  News,  Corpus  Christi 
Caller-Times,  all  in  Texas ;  10% 
owned  by  Houston  Harte,  director 
and  a  principal  stockholder  in  Son 
Angela  Standard,  San  Angelo  Times, 
Sweetwater  Reporter.  Big  Spring 
Herald,  Paris  News,  Corpus  Christi 
Caller-Times ;  20%  owned  by  George 
S.  Anderson,  secretary  of  Reporter 
Publishing  Co. 

KGNC,  Amarillo — Licensed  to  Plains 
Broadcasting  Co. ;  80%  of  stock 
owned  by  Globe  News  Publishing  Co. 
Inc.,  publisher  of  Amarillo  Globe 
and  News;  10%  owned  by  Glohe- 
News  employes  pool ;  6%  by  O.  L. 
Taylor;  3%  by  Wesley  Izzard ;  1% 
by  De  Witt  Landis.  Same  interests 
also  control  Lubbock  Avalanche. 
Lubbock  Journal,  Midland  Reporter- 
Telegram,  Dalhart  Texan,  Shamrock 
Texan,  Childress  Index,  all  in 
Texas,  and  Atchison  (Kan.)  Globe 
and  Falls  City  (Neb.)  Journal. 


KNOW,  Austin  —  Licensed  to  KUT 
Broadcasting  Co. ;  affiliated  with 
Hearst  Radio  Inc. 

KBST,  Big  Spring— Licensed  to  Big 
Spring  Herald  Broadcasting  Co. ; 
51%  owned  by  J.  W.  Galbraith, 
publisher  of  Big  Spring  Herald: 
24.5%  by  M.  B.  Hanks,  Abilene; 
24.5%  by  Houston  Harte,  San 
Angelo  (see  KRBC,  Abilene). 

KRIS,  Corpus  Christi  —  Licensed  t© 
Gulf  Coast  Broadcasting  Co. ;  40% 
owned  by  W.  G.  Kinsolving,  pub- 
lisher of  Corpus  Christi  Caller- 
Times,  and  50%  by  Tilford  Jones, 
Houston. 

KRLD,  Dallas  —  Licensed  to  KRLD 
Radio  Corp. ;  subsidiary  of  Times- 
Herald  Printing  Co.,  publisher  of 
Dallas  Times-Herald. 

WFAA,  Dallas  —  Licensed  to  A.  H. 
Belo  Corp.,  publisher  of  Dallas 
News  and  Dallas  Journal. 

KROD,  El  Paso — Construction  per- 
mit issued  to  D.  D.  Roderick,  pub- 
lisher of  El  Paso  Times. 

KGKO,  Fort  Worth  —  Licensed  to 
Wichita  Falls  Broadcasting  Co. ; 
99%  owned  by  Amon  Carter,  pub- 
lisher of  Fort  Worth  Star-Telegram, 
and  removal  from  Wichita  Falls 
into  Fort  Worth  authorized. 

WBAP,  Fort  Worth  —  Licensed  to 
Carter  Publications  Inc.,  publisher 
of  Fort  Worth  Star-Telegram. 
(Continued  on  page  210) 
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75,740 

RADIO  HOMES  IN 
KGNCCOVERAGE 


I  CANNOT  SPEAK  TOO  HIGHLY  OF  THE  WOND- 
ERFUL CO-OPERATION  WHICH  YOU  AND  YOUR 
ASSOCIATES  IN  KGNC  HAVE  EXTENDED  TO 
GENERAL  FOODS  IN  MERCHANDISING  THESE 
VARIOUS  PROGRAMS.  THIS  CO-OPERATION  IS 
FAR  IN  EXCESS  OF  ANY  WE  HAVE  RECEIVED 
FROM  OTHER  RADIO  STATIONS  CARRYING  OUR 
PROGRAMS  IN  THE  OKLAHOMA  CITY  DISTRICT 
AND,  FRANKLY.    7.  -y/  .    1    Tt  T  r- 

I  Imn/ilcls  ooTne- 
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TEXAS— (Cont.) 

KGVL,  Greenville  —  CP  issued  tn 
^lunt  Broadcasting  Association 
(Fred  E.  Horton.  publisher  of 
G-reenville  Banner;  J.  L.  Collins, 
hotel  owner ;  Nobel  W.  Young, 
merchant) . 

KPRC,  Houston — Licensed  to  Hous- 
ton Printing  Co.,  publisher  of  Hous- 
ton Post ;  85.13%  of  stock  owned  by 
Houston  Printing  Co. ;  13.48% 
owned  by  Fidelity  Securities  Co. 

KTRH,  Houston — Licensed  to  KTRH 
Broadcasting  Co.,  subsidiary  of 
Houston  Chronicle  Publishing  Co., 
publisher  of  Houston  Chronicle. 

KXYZ,  Houston — Licensed  to  Harris 
County  Broadcast  Co.;  interlocking 
ownership  in  part  with  Houston 
Chronicle  and  Houston  Post. 

KOCA,  Kilgore  —  Licensed  to  Oil 
Capitol  Broadcasting  Ass'n. ;  20% 
owned  by  publisher  of  Kilgore  Daily 
News. 

KFYO,  Lubbock- — Licensed  to  Plains 
Radio  Broadcasting  Co. ;  80%  of 
stock  owned  by  Globe-Xews  Pub- 
lishing Co.,  publisher  of  Lubbock 
Avalanche  and  News  (see  KGXC. 
Amarillo) . 

KPDN,  Pampa  —  Licensed  to  R.  C. 
Hoiles,  publisher  of  Pampa  Daily 
News.  Santa  Ana  ( Cal. )  Register. 
Clovis  (X.  M.)  News-Journal,  and 
Bucyrus  (O.)  Telegraph-Forum. 

KPLT,  Paris  —  Licensed  to  North 
Texas  Broadcasting  Co. ;  50.13%  of 
stock  owned  by  A.  G.  Mayse,  pub- 
lisher of  Paris  News;  24.93%  owned 
by  M.  B.  Hanks,  Abilene;  24.93% 
owned  by  Houston  Harte,  San  An- 
gelo  (see  KRBC,  Abilene). 

KIUN,  Pecos  —  Licensed  to  Jack  W. 
Hawkins  and  Barney  H.  Hubbs, 
publishers  of  Pecos  Enterprise. 

KGKL,  San  Angelo  —  Licensed  to 
KGKL  Inc. ;  33%  of  stock  owned 
by  Houston  Harte,  publisher  of  San 
Angelo  Standard  and  San  Angelo 
Times  (see  KRBC,  Abilene)  ;  re- 
mainder of  stock  variously  held  by 
local  residents. 

KTSA,  San  Antonio  —  Licensed  to 
KTSA  Broadcasting  Co.,  subsidi- 
ary of  Hearst  Radio  Inc.,  affiliated 
with  Hearst  newspapers  (Son  An- 
tonio Light). 

KRRV,  Sherman  —  Licensed  to  Red 
River  Valley  Broadcasting  Corp ; 
30%  of  stock  owned  by  G.  I.  Wil- 
cox, publisher  of  Sherman  Demo- 
crat; 10%  owned  by  George  H. 
Wilcox,  general  manager  of  Sher- 
man Democrat ;  10%  owned  by  J. 
Newell  Johnston,  managing  editor 
of  Sherman  Democrat ;  16%  owned 
by  L.  M.  Sepaugh,  Shreveport ;  17% 
owned  by  R.  M.  Dean,  Shreveport ; 
17%  owned  by  T.  B.  Lanford, 
Shreveport. 

KTEM,  Temple  —  Licensed  to  Bell 
Broadcasting  Co. ;  10%  of  stock 
owned  by  Walter  R.  Humphrey, 
publisher  of  Temple  Telegram:  85% 
owned  by  Ruth  Mayborn.  Temple 
Telegram:  5%  owned  by  J.  C. 
Mitchell,  Temple. 

KCMC,  Texarkana — See  Arkansas. 

WACO,  Waco  —  Licensed  to  KTSA 
Broadcasting  Co.,  affiliated  with 
Hearst  Radio  Inc. 

UTAH 

KLO,  Ogden — Licensed  to  Interstate 
Broadcasting  Corp. ;  67.93%  of 
stock  owned  by  A.  L.  Glassman, 
publisher  of  Ogden  Standard-Exam- 
iner; remainder  of  stock  variouslv 
held. 

KSL,  Salt  Lake  City  —  Licensed  to 
Radio  Service  Corp.  of  Utah  ; 
19.55%  of  stock  owned  by  John  F. 
Fitzpatrick,  publisher  of  Salt  Lake 
Tribune  and  Salt  Lake  Telegram; 
50.05%  held  by  Sylvester  Q.  Can- 
non, presiding  bishop  of  Latter  Day 
Saints  Church ;  remainder  of  stock 
variously  held. 


VERMONT 

WCAX,  Burlington- — Licensed  to  Bur- 
lington Daily  N'^ews  Inc.,  publisher 
of  Burlington  Daily  Netcs. 

WDEV,  Waterbury — L  i  c  e  n  s  e  d  to 
Mary  M.  W^hitehill,  executrix  of  es- 
tate of  Harry  C.  Whitehill ;  owner 
of  Waterbury  Record  (weekly). 

VIRGINIA 

WTAR,  Norfolk— Licensed  to  WTAR 
Radio  Corp. ;  subsidiary  of  Norfolk 
N'ewspapers  Inc.,  publisher  of  Nor- 
folk Ledger-Dispatch  and  Norfolk 
Virginia-Pilot ;  same  interests  con- 
trol Richmond  Times-Dispatch. 

WRNL,  Richmond  —  Licensed  to 
WLBG  Inc.;  60%  owned  by  John 
Stewart  Bryan,  publisher  of  Rich- 
mond News-Leader;  20%  by  Ten- 
nant  Bryan,  Richmond  News-Lead- 
er; 20%  by  Douglas  S.  Freeman, 
editor,  Richmond  News-Leader. 

WRTD,  Richmond  —  Licensed  to 
Times  Publishing  Co.,  publisher  of 
Richmond  Times  -  Dispatch ;  same 
interests  as  WTAR,  Norfolk. 

WDBJ,  Roanoke — Licensed  to  Times- 
World  Corp.,  publisher  of  Roanoke 
Times  and  Roanoke  World-News. 

WASHINGTON 

KWLK,  Longview — CP  issued  to  Twin 
City  IBroadcasting  Corp. ;  62^4  out 
of  250  shares  owned  by  John  Mc- 
Clelland, publisher  of  Longview 
Daily  Neics. 

WEST  VIRGINIA 

WHIS,  Bluefield — Licensed  to  Daily 
Telegraph  Printing  Co.,  publisher 
of  Bluefield  Daily  Telegraph  and 
Bluefield  Sunset  News. 

WBLK,  Clarksburg — Licensed  to  Ex- 
ponent Co.,  publisher  of  Clarksburg 
Exponent. 

WCHS,  Charleston  —  Licensed  to 
Charleston  Broadcasting  Corp., 
owned  by  interests  headed  by  John 
A.  Kennedy,  publisher  of  Clarks- 
burg Exponent. 

WSAZ,  Huntington — L  icensed  to 
WSAZ  Inc.;  52%  of  stock  owned 
by  Huntington  Publishing  Co.,  pub- 
lisher of  Huntington  Advertiser  and 
Huntington  Herald-Dispatch ;  48% 
owned  by  W.  C.  McKellar. 

WPAR,  Parkersburg  —  Licensed  to 
Ohio  Valley  Broadcasting  Co.; 
same  interests  also  control  WBLK 
and  WCHS. 

WISCONSIN 

KFIZ,  Fond  du  Lac — Licensed  to  Re- 
porter Printing  Co.,  publisher  of 
Fond  du  Lac  Commonwealth  Re- 
porter. 

WCLO,  Janesville  —  Licensed  to  Ga- 
zette Printing  Co.,  publisher  of 
•Janesville  Daily  Gazette. 

WEAU,  Eau  Claire  —  Licensed  to 
Central  Broadcasting  Co.;  24-2/3% 
of  stock  owned  by  Eau  Claire  Press 
Co..  publisher  of  Eau  Claire  Tele- 
gram and  Eau  Claire  Leader:  40% 
owned  by  Elizabeth  Murphy,  wife 
of  publisher  of  Superior  (Wis.) 
Telegram:  18-2/3%  owned  by  Wal- 
ter C.  Bridges,  manager  of  WEBC. 
Duhith.  Minn. ;  14-1/3%  owned  by 
Morgan  Murphy,  publisher  of  Su- 
perior Telegram. 

WKBH.  LaCrosse  —  Licensed  to 
WKBH  Inc. ;  minority  stock  inter- 
est held  by  LaCrosse  Tribune  and 
Leader-Press :  75%  of  stock  owned 
hv  Harry  Dahl.  president  of  G. 
Heileman  Co.,  automobile  agency. 

WIBA.  Madison — Licensed  to  Badger 
Broadcasting  Co.  Inc.;  66  2/3%'of 
stock  owned  by  Capital  Times  Co. 
Inc.,  publisher  of  Madison  Capital- 
Times;  other  stockholders  and  di- 
rectors include  officers  of  Wisconsin 
State  Journal  Publishing  Co.,  pub- 
lisher of  iVisconsin  State  Journal, 
Madison. 


WISN,  Milwaukee- — L  icensed  to 
Hearst  Radio  Inc. ;  affiliated  with 
Milwaukee  Sentinel  and  Milwaukee 
News,  Hearst  newspapers. 

WTMJ,  Milwaukee — Licensed  to  The 
Journal  Co.,  publisher  of  Milwau- 
kee Journal. 

WRJX^,  Racine — Licensed  to  Racine 
Broadcasting  Corp. ;  69%  of  stock 
owned  by  Frank  S.  Starbuck.  pub- 
lisher of  Racine  Journal  -  Times  : 
30%  owned  by  H.  S.  Mann,  gen- 
eral manager  of  Racine  Journal- 
Times. 

WHBL,  Sheboygan  —  Licensed  to 
Press  Publishing  Co.,  publisher  of 
Sheboygan  Press ;  26.56%  of  stock 
owned  by  C.  E.  Broughton,  pub- 
lisher of  Sheboygan  Press:  36.72% 
owned  by  E.  R.  Bowler,  Sheboygan 
attorney ;  36.72%  owned  by  Mrs. 
M.  A.  Werner,  Sheboygan. 

WEBC,  Superior — See  WEBC.  Dn- 
luth.  Minn. 

HAWAII 

KGMB,  Honolulu — Licensed  to  Hono- 
lulu Broadcasting  Co.  Ltd. ;  mi- 
nority stock  held  by  Honolulu  Star- 
Bulletin. 

KGU,  Honolulu  —  Owned  by  stock- 
holders in  Honolulu  Advertiser. 

KHBC.  Hilo — Licensed  to  Honolulu 
Broadcasting  Co.  Ltd. ;  minority 
stock  held  bv  Honolulu  Star-Bulle- 
tin. 

CANADA 

CHNS,  Halifax,  N.  S.  —  Owned  by 
Halifax  Herald  and  Mail. 

CKAC,  Montreal  —  Owned  by  Mon- 
treal La  Presse. 

CHLP,  Montreal  —  Owned  by  Mon- 
treal La  Patrie. 

CKCK,  Regina,  Sask. — Owned  by  Re- 
gina  Leader-Post. 

CFAC,  Calgary,  Alta.  —  Owned  by 
Calgary  Herald. 

CJCJ,  Calgary,  Alta. — Owned  by  Cal- 
gary Albertan. 

CJCA,  Edmonton,  Alta.  —  Owned  by 
Edmonton  Journal. 

CKCD,  Vancouver,  B.  C. — Owned  by 
Vancouver  Daily  Province. 

CFJC,  Kamloops,  B.  C.  —  Owned  by 
Kamloops  Sentinel. 

CKOV,  Kelawna,  B.  C.  —  Affiliated 
(corporate)  with  Kelawna  Courier, 
Vernon  News  and  Pentioton  Herald 
( weeklies ) . 

CHSJ,  St.  John,  N.  B.  —  Controlled 
by  St.  John  Telegraph-Journal  and 
Times-Olobe. 

CFCH,  North  Bay,  Ont.— Affiliated 
(corporate)  with  Timmins  (Ont.) 
Press. 

CJKL.  Kirkland  Lake,  Ont.  —  Affili- 
ated (interlocking  control)  with 
Timmins,  (Ont.)  Press. 

CKGB.  Timmins,  Ont.  —  Affiliated 
(corporate)  with  Timmins  Press. 

CFPL,  London,  Ont.  Owned  by  Lon- 
don Free  Press. 

CFRC,  Kingston,  Ont.  —  Licensed  to 
Queen's  University  but  operated  on 
partnership  basis  with  Kingston 
Whig-Standard. 

CKCO.  Sudbury,  Ont.  —  Licensed  to 
Snilbury  Star. 

X'EW.  Owens  Sound.  Ont. — Licensed 
to  Owens  Sound  Sun-Times. 

CHLN.  Three  Rivers.  Que. — Licensed 
to  La  Nouvelli^te.  French  language 
daily. 

CHLT.  Sherbrooke.  Que.  —  Licensed 
to  Sherbrooke  La  Tribune.  French 
language  daily. 

CKCW.  Moncton.  N.  B. — Licensed  to 
Moncton  Broadcasting  Co.  Ltd. 
Stock  partially  held  by  Moncton 
Transcript.  Moncton  Times  and 
New  Brunswick  Publishing  Co., 
publisher  of  St.  John  Telegraph- 
Journal  and  Times-Globe. 


Stations  Under  Option  | 
To  Be  Sold  to  Newspapere  "  ^ 

As  of  January  15,  19.38 

(Pending  FCC  Approval)     i  j 

 ;  1 


KVOA,  Tucson,  Ariz.  —  Under  pu ' 
chase  option  to  Arizona  Broadcat 
ing  Co.  Inc.,  chief  of  whose  stoc  i 
holders  are  publishers  of  the  Pho 
nix  Arizona  Republic  and  Phoen 
Gazette. 

KTHS,  Hot  Springs,  Ark.— License 
to  Hot  Springs  Chamber  of  Cor 
merce ;    under  purchase  option 
Radio  Enterprises  Inc.,  headed  t 
T.  H.  Barton,  chief  owner  of  A 
kansas  Farmer,  Little    Rock,    ar  i 
Pulaski     Weekly     Herald,     Litt  | 
Rock.   (Application  ror  transfer  < 
ownership  and  removal  into  Litt 
Rock  pending.) 

WHUB,  Watsonville,  Cal. — License 
to  Anna  Atkinson,  executrix ;  unde 
option  to  be  sold  to  John  I 
Scripps,  publisher  of  Watsonvill 
Pajaronian  and  Register,  Ventur 
County  Star  and  Free  Press,  an 
Santa  Ana  Journal. 

KIEM,  Eureka.  Cal.  —  Licensed  t 
Redwood  Broadcasting  Co.  Inc.,  ur 
der  purchase  option  to  William  E 
Smullin,  The  Humboldt  Times  an 
the  Humboldt  Standard. 

KGIW,  Alamosa,  Colo. — Under  sale 
option  to  John  L.  and  William  i 
Dier,  publishers  of  the  Alamos 
Daily  Courier.  i 

WLAK,  Lakeland,  Fla. — Licensed  tijj 
Lake  Region  Broadcasting  Co.  I 
under  purchase  option  to  David  BJ] 
Smiley  and  Ralph  Nicholson,  publj 
lishers  of  Tampa  Times.  ! 

WAYX,  Waycross,  Ga. — Under  pur 
chase  option  to  Jack  Williams,  pub 
Usher  of  Waycross  Journal-Herald 

WREN,  Lawrence,  Kan. — Licensed  U 
WREN'    Broadcasting    Co. ;    unde)  / 
purchase    option    to    Kansas  Citi 
Star. 

WMBO,  Auburn,  N.  Y. — Under  pur 
chase  option  to  Auburn  Publishina 
Co.,  publisher  of  Auburn  Citizen 
Advertiser. 

WLTH,  Brooklyn — Licensed  to  Voic- 
of  Brooklyn,  Inc. ;  under  purchase 
option  to  Kings  Broadcasting  Co., 
in  which  majority  of  stock  is  held^^ 
by  New  York  Jewish  Day.  ^ 

WARD,  Brooklyn — Licensed  to  United* 
States  Broadcasting   Corp. ;  under 
same  purchase  option  as  WLTH. 

WCAD,  Canton.  N.  Y. — Under  option 
to  be  operated  under  lease  from  St 
Lawrence  University  by  Watertourn 
Times  and  to  be  moved  into  Water- 
town,  N.  Y. 

WFAB,  New  York — Under  purchase 
option  to  owners  of  WEVD.  which 
is  largely  backed  by  the  Jewish 
Daily  Foricard. 

WHBC,  Canton,  O. — Licensed  to  Ed-  r 
ward  P.  Graham ;  under  purchase  i 
option  to  publishers  of  Canton  Be-^y 
pository.  '  f 

KOOS.  Marshfield.  Ore. — Licensed  to  ,, 
Pacific  Radio  Corp..  which  is  under  '  f 
option  to  be  sold  to  KOOS  Inc.,  of  f 
which  principal  stockholder  is  Shel-  I  < 
don   F.   Sackett,  publisher  of  the  ! 
Coos  Bay   Times,   Marshfield ;  the 
Eugene  News  and  co-publisher  of 
the  Salem  Statesmen. 

WNAX,  Yankton,  S.  D. — Under  pur- 
chase option  to  same  interests  that 
publish  the  Des  Moines  Register 
and  Tribune. 

KGRV.  Weslaco.  Tex.  —  Under  pur-  / 
chase  option  to  owners  of  KGXC. 
Amarillo.    publishing   the  Amarillo 
Globe  and  News. 
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To  Ring  the  Ben  in 
jThe  South^s  First  Market 

Irhe  DALLAS - 
FORT  WORTH 

AREA 


50,000  WATTS  -  -  800  KILOCYCLES 

WFAA-WBAP 

MARTIN  CAMPBELL,  Gen.  Mgr.,  WFAA 
National  Sales  Manager,  WFAA-WBAP 
National  Representatives:  EDWARD  PETRY  &  CO.,  INC. 


You  must  have  the  power,  the 
coverage,  the  prestige  and  the 
showmanship  of  the  South- 
west's  standout  Station  .... 
first  choice  of  listeners,  local 
and  national  advertisers  and 
their  agencies,  and  the  retail- 
ers who  annually  account  for 
more  than  $188,000,000 
sales  volume  in  Dallas-Fort 
Worth  alone. 
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BROADCAST  STATIONS  ACCEPTING  FOREIGN  LANGUAGE  PROGRAMS 

(All  others  either  reject  announcements  or  speeches  in  foreign  tongues,  or  else  failed  to  reply  to  questionnaires)  ' 


ALABAMA 

City 
Birmingham 
Tuscaloosa 

ARIZONA 


City 
Jerome 
Lowell 

Phoenix 
Tucson 
Yuma 

ARKANSAS 

City 
Little  Rock 

CALIFORNIA 

City 

Bakersfield 
Berkeley 
Chico 
Eureka 
Long  Beach 

Los  Angeles 


Merced 
Modesto 
Monterey 
Oakland 

Sacramento 
San  Bernardino 
San  Francisco 
San  Jose 
San  Luis  Obispo 
Santa  Ana 
Santa  Barbara 

Santa  Rosa 

Visalia 

WatsonvlUe 


Station 
WSGN 
WJRD 


Station 

KCRJ 
KSUN 
KOY 
KTAR 
KGAR 
KUMA 


Station 

KARK 
KLRA 


Station 

KPMC 

KRE 
KHSL 
KIEM 
KFOX 
KGER 
KFSG 
KFVD 
KGFJ 

KHJ 
KMTR 
KRKD 
KYOS 
KTRB 
KDON 

KLS 
KROW 
KROY 
KFXM 
KGGC 
KQW 
KVEC 
KVOE 

KDB 
KTMS 
KSRO 
KTKC 
KHUB 


COLORADO 

City  Station 

Denver  KFEL 

Durango  KIUP 

Greeley  KFKA 

Lamar  KIDW 

Pueblo  KGHF 


CONNECTICUT 


City 

Hartford 

New  Haven 
New  Britain 
New  London 
Waterbury 


Station 
WTHT 
WTIC 
WELI 
WNBC 
WNLC 
WATR 
WBRY 


DELAWARE 

City 

Wilmington 


Station 

WDEL 
WILM 

DISTRICT   OF  COLUMBIA 


City 

Washington 

FLORIDA 

City 
Daytona  Beach 
Gainesville 
Jacksonville 
Miami 

Miami  Beach 

Tallahassee 

Tampa 


City 
Albany 
Atlanta 

Macon 
Savannah 
Thomasville 
Waycross 


Station 
WOL 


Station 

WMFJ 
WRUF 
WMBR 
WIOD 
WQAM 
WKAT 
WTAL 
WDAE 


Station 

WGPC 
WATL 
WSB 
WMAZ 
WTOC 
WPAX 
WAYX 


City 

Station 

Boise 

KIDO 

Idaho  Falls 

KID 

Lewis  ton 

KRLC 

Nampa 

KFXD 

ILLINOIS 

City 

Station 

Carthage 

WCAZ 

Chicago 

WCBD 

WEDC 

WGES 

WSBC 

Cicero 

WHFC 

Decatur 

WJBL 

East  St.  Louis 

WTMV 

Harrisburg 

WEBQ 

Rockford 

WROK 

Rock  Island 

WHBF 

Springfield 

WCBS 

WTAX 

Tuscola 

WDZ 

Urbana 

WILL 

INDIANA 

City 

Station 

Elkhart 

WTRC 

Evansville 

WEOA 

Hammond 

WHIP 

WWAE 

New  Albany 

WGRC 

South  Bend  WSBT-WFAM 

10\PA 

City 

Station 

Cedar  Rapids 

WMT 

Des  Moines 

KRNT 

KSO 

Iowa  City 

WSUI 

Marshalltown 

KFJB 

Shenandoah 

KFNF 

Sioux  City 

KSCJ 

KTRI 

KANSAS 

City 

Station 

Abilene 

KFBI 

Coffeyville 

KGGF 

Garden  City 

KIUL 

Great  Bend 

KVGB 

Kansas  Cit>' 

KCKN 

Lawrence 

KFKU 

Pittsburg 

KOAM 

Salina 

KSAL 

Topeka 

WIBW 

Wichita 

KANS 

KFH 

KENTUCKY 

City 

Station 

Ashland 

WCMI 

Lexington 

WLAP 

Paducah 

WPAD 

LOUISIANA 

City 

Alexandria 
Lake  Charles 
Lafayette 
Monroe 
New  Orleans 

Shreveport 

MAINE 

City 
Augusta 
Bangor 
Presque  Isle 

MARYLAND 

City 
Baltimore 


Frederick 
Salisbury 


Station 

KALB 
KPLC 
KVOL 
KMLB 
WDSU 
WJBW 
KRMD 

Station 

WRDO 
WABI 
WAGM 


Station 
WCBM 
WFBR 
WFMD 

WSAL 


MASSACHUSETTS 


MASSACHUSETTS  (Cont'd) 

City  Station 

Lowell  WLLH 

New  Bedford  WNBH 

Pittsfield  WBRK 

Springfield  WMAS 
WSPR 


MICHIGAN 


Citv 

Bay  City 
Calumet 
Detroit 

Iron  wood 

Kalamazoo 

Marquette 

Muskegon 

Lapeer 

Royal  Oak 


Station 

WBCM 
WHDF 
WJBK 
WMBC 
WJMS 
WKZO 
WBEO 
WKBZ 
WMPC 
WEXL 


MINNESOTA 

City 

Albert  Lea 
Duluth 

Fergus  Falls 
Hibbing 

Minneapolie-St.  Paul 


Station 

KATE 
KDAL 
WEBC 
KGDE 
WMFG 
WCCO 
WMIN 
WTCN 
KVOX 
KROC 
WHLB 


Moorhead 
Rochester 
Virginia 

MISSISSIPPI 
City  Station 

Hattiesburg  WFOR 
Kosciusko  WHEF 
MISSOURI 
City  Station 
Columbia  KFRU 
Jefferson  City  KWOS 
Kansas  Citv  KCMO 
KXBY 
WHB 
KFEQ 
KFUO 
KMOX 
WEW 

Station 
KGHL 
KGEZ 
KGVO 
KGCX 


St.  Joseph 
St.  Louis 


MONTANA 

City 

Billings 
Kalispell 
Missoula 
Wolf  Point 

NEBRASKA 

City 
Clay  Center 
Kearney 
Lincoln 

Norfolk 
North  Platte 
Omaha 


Station 

KMMJ 
KGFW 
KFAB 
KFOR 
WJAG 
KGNF 
KOIL 
WAAW 
KGKY 


NEVADA 

Station 
KOH 

HAMPSHIRE 

Station 


Scottsbluff 

Cit 

Reno 

NEW 
City 

Manchester  WFEA 
Portsmouth  WHEB 

NEW  JERSEY 

City  Station 

Asbury  Park  WCAP 

Atlantic  City  WPG 

Bridgeton  WSNJ 

Camden  WCAM 

Jersey  City  WHOM 

Red  Bank  WBRB 

Zarepath  WAWZ 


City 

Station 

NE^ 

MEXICO 

Boston 

WAAB 

City 

Station 

WCOP 

Albuquerque 

KGGM 

WHDH 

KGB 

WMEX 

Carlsbad 

KLAH 

Fall  River 

WORL 

Clovis 

KICA 

WSAR 

Gallup 

KAWM 

Greenfield 

WHAI 

Roswell 

KGFL 

Lawrence 

WLAW 

Santa  Fe 

KRQA 

NEW  YORK 

City 
Albany 
Auburn 
Binghamton 
Brooklyn 


Buffalo 

Elmira 
Freeport 
Jamestown 
New  York 


Plattsburg 
Rochester 


Syracuse 
Utica 

White  Plains 


Station 

WABY 
WMBO 
WNBF 
WARD 
WBBC 
WCNW 
WLTH 
WMBQ 
WVFW 
WBNY 
WEBR 
WESG 
WGBB 
WJTN 
WBNX 
WEVD 
WFAB 
WOV 
WWRL 
( Woodside) 
WMFF 
WHAM 
WHEC 
WSAY 
WFBL 
WSYR 
WIBX 
WFAS 


NORTH  CAROLINA 

City  Station 

High  Point  WMFR 

Kinston  WFTC 

Wilmington  WMFD 


NORTH  DAKOTA 


City 
Devils  Lake 
Fargo 

Grand  Forks 
James  to\m 
Minot 
Valley  City 


OHIO 


City 
Akron 

Canton 

Cincinnati 

Cleveland 


Columbus 

Dayton 

Portsmouth 

Toledo 

Youngstown 

OKLAHOMA 

City 

Elk  City 
Norman 
Oklahoma  City 


Okmulgee 
Ponea  City 
Shawnee 
Tulsa 


OREGON 


City 

Astoria 

Marshfield 

Portland 


Station 

KDLR 
WDAY 
KFJM 
KRMC 
KLPM 
KOVC 


Station 

WADC 
WJW 
WHBC 
WCPO 
WCLE 
WGAR 
WHK 
WBNO 
WOSU 
WSMK 
WPAY 
WSPD 
WTOL 
WKBN 


Station 

KASA 
WNAD 
KOMA 
KTOK 
WKY 
KHBG 
WBBZ 
KGFF 
KVOO 


Station 

KAST 
KOOS 
KWWJ 


PENNSYLVANIA 


City 
Allentown 
Altoona 
Easton 
Erie 

Greensburg 

Harrisburg 

Hazleton 

Johnstown 

Lancaster 

Philadelphia 


Pittsburgh 


Station 

WSAN 
WFBG 
WEST 
WLEU 
WHJB 
WKBO 
WAZL 
WJAC 
WGAL 
WDAS 
WHAT 
WPEN 
KQV 


PENNSYLVANIA 
City 

Reading 

Scran  ton 
Sunbury 
Uniontown 
Wilkes  Barre 

Williamsport 

RHODE  ISLAND 
City  Station 
Providence  WPRO 
SOUTH  DAKOTA 
City  Station 
Sioux  Falls  KELO 
KSOO 
KUSD 
KWTN 


(Cont'd) 
Station 

WJAS 
WWSW 
WEEU 
WRAW 

WGBI 
WKOK 
WMBS 
WBAX 
WERE 
WRAK 


Vermillion 
Watertown 

TENNESSEE 

City 
Memphis 

TEXAS 

City 
Big  Spring 
Brady 
Brownsville 
Corpus  Christ! 
Corsicana 
Dallas 

Galveston 
Houston 


Kilgore 

Lubbock 

Pecos 

San  Angelo 
San  Antonio 


Sherman 
Temple 
Texarkana 
Weslaco 

UTAH 

City 

Price 

VERMONT 

City 
Rutland 
Springfield 
St.  Albans 
Waterbury 

VIRGINIA 

City 
Danville 
Newjwrt  News 
Norfolk 
Richmond 
Roanoke 

WASHINGTON 

City 

Aberdeen 
Bellingham 
Centralia 
Everett 
Olympia 
Seattle 


Station 

WHBQ 
WMC 

Station 

KBST 
KNEL 
KGFI 
KRIS 
KAND 
KRLD 
WRR 
KLUF 
KPRC 
KTRH 
KXYZ 
KOCA 
KFYO 
KIUN 
KGKL 
KABC 
KONO 
WOAI 
KRRV 
KTEM 
KCMC 
KRGV 

Station 

KEUB 

Station 

WSYB 
WNBX 
WQDM 
WDEV 

Station 

WBTM 
WGH 
WTAR 
WRNL 
WDBJ 

Station 

KXRO 
KVOS 
KELA 
KRKO 
KGY 
KEEN 
KIRO 
KJR 
KRSC 
KXA 
KFIO 
KGA 
KHQ 
KMC 
KUJ 
KIT 


Spokane 


Tacoma 
Walla  Walla 
Yakima 


WEST  VIRGINIA 

City  Station 

Charleston  WCHS 

Clarksburg  WBLK 

Fairmont  WMMN 

Huntington  WSAZ 

Parkersburg  WPAR 

Wheeling  WWVA 


WISCONSIN 

City 

Eau  Claire 
Fond  du  Lac 
Green  Bay 

Janesville 
Madison 

Manitowoc 
Milwaukee 


Poynette 
Racine 
Sheboygan 
Stevens  Point 
Wausau 

WYOMING 

City 
Rock  Springs 
City 

ALASKA 

Juneau 
Ketchikan 


HAWAII 


City 
Hilo 

Honolulu 


City 

Calgary 


Edmonton 


Grande  Prairie 
Lethbridge 


Statki 

WEA 
KF 

WHB. 

WTA<I 
WCL 
WH 
WIB 

WOM 

WEM 
WIS 

WTM 
WIB 

wrj: 

WHB 
WLB 
WSA 


Statio 

KVR 
Statio 

KIN' 
KGBl 


Statioi 
KHB< 
K6M1 
KGX 


Statioi 

CFA( 
CFO 
CFR> 
CJC; 
CFGI 
CJOC 


BRITISH  COLUMBIA 
City  Statioi 

ChUliwack  CHWK 
Prince  Rupert  CFPE 
Vancouver  CJOE 

MANITOBA 

City 
Winnipeg 


Sutler  t 

CJRC  I 


NEW 
City 

Moncton 


BRUNSWICK 

Station 

CKCW 


NOVA  SCOTIA 
City  StatioE 

Sydney  CJCB 


ONTARIO 

City 
Brantford 
Chatham 
Fort  William 
Hamilton 


Kitchener 

London 

North  Bay 

Ottawa 

St.  Catharines 

Sault  Ste.  Marie 

Sudbury 

Timmins 

PRINCE  EDWARD 
City 
Charlottetown 


City 
Hull 

Montreal 

New  Carlisle 
Quebec 

Sherbrooke 
Three  Rivers 


QUEBEC 


Station 

CKPC 
CFCO 
CKPE 
CHML 
CROC 
CKCRt 
CFPL 
CFCH 
CKCO 
CKTB 
CJIC 
CKSO 
CKGB 

ISLAND 
Station 

CFCY 


Station 
CKCH 
CHLP 
CKAC 
CHNC 
CKCV 
CRCK 
CHLT 
CHLN 


SASKATCHEWAN 


City 
Prince  Albert 
Regina 

Saskatoon 
Yorkton 


Station 

CKBl 
CJRM 
CKCK 
CFQC 
CJGX 


ii 


Tops"  In  Jewish  Programs 

2,000,000  JEWISH  AMERICANS  LIVE  IN  NEW  YORK 


A  FEW  of  our  ACCOUNTS: 


NEW  YORK 
JEWISH 
AMERICAN 
STATION 


SAMUEL  GELLARD 
105  SECOND  AVENUE 
ORCHARD  4-1203 


WLTH' 
IRADI 
FOODSTORES 


EMBLEM  or  OUR  MERCHANDISING  DEPT 


Bond  Bread,  Sante  Cheese,  Gude's  Pepto  Mangan 
Coward  Shoes,  Physical  Culture  Shoes. 


Write  For  Ross  Federal 
Market  Survey  "Mrs.  Cohen 
Goes  A- Buying" 


NEW  YORK 
JEWISH 
AMERICAN 
S  T  ATI  0  N 


NATIONAL  FOREIGN  LANGUAGE 


BROADCASTING  SERVICE 


piONEERS  in  the  specialized  field 
of  Foreign  Language  Broadcasting. 

We  offer  Productive  Program  Ideas 
in  every  Language,  Pertinent  Facts, 
Figures  and  Capable  Station  Presen- 
tation. 


J.  FRANKLYN  VIOLA  and  COMPANY 

1 52  W.  42nd  Street  New  York  City 


•  Reaches  Boston's  Purchasing  Power 
at  Lowest  Audience  Cost. 

1VCOP 

•  A  Boston  Program  is  • 
Incomplete  Without  WCOP 

COPLEY  PLAZA  HOTEL  BOSTON,  MASS. 

Gerard  H.  Slattery,  Gen.  Mgr. 
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Advertisers  Using  CBS  Network  During  1937 


*Ineludes  Pacific  Coast  Stations. 


**Pacifie  Coast  Stations  Only. 


***  New  England  Stations  Only. 


Sponsor 

American  Home  Products, 
Jersey  City 


American  Home  Products, 
Jersey  City 

American  Home  Products, 
Jersey  City 

American  Home  Products, 
Jersey  City 

American  Home  Products, 
Jersey  City 

American  Home  Products, 
Jersey  City 

American  Home  Products, 
Jersey  City 

American  Home  Products, 
Jersey  City 

American  Tobacco  Co.,  New  York 


American  Tobacco  Co.,  New  York 
American  Tobacco  Co.,  New  York 


Product  Program 

Kolynoa  Dentifrice         Hammerstein  Music  Hall 


Time 


No.  of 
Stations 


Duration  of 
Contract 


Tues.,  8:00-8:30  P.M.  45*  6/30/36- 

Efif  8/6  Fri.,  8:00-8:30  P.M.     31*  from 
6/29-10/1 


Agency  &  City 
Blackett-Sample-Hummert,  N.  Y, 


Edna  Wallace  Hopper 
Cosmetics 


Hills  Nose  Drops 

Jo-cur,  Delica  Brow, 
Kissproof,  Outdoor  Girl 

Anacin 
Fly-Ded 

Old  English  Floor  Wax 

Kolynos  Dentifrice 

Lucky  Strikes 
Lucky  Strikes 
Roi  Tan  Cigars 


Atlantic  Refining  Co.,  Philadelphia  White  Flash 

Atlantic  Refining  Co.,  Philadelphia  White  Flash 

Atlantic  Refining  Co.,  Philadelphia  White  Flash 

Atchison,  Topeka  &  Sante  Fe  RR.,  Travel 
Chicago 


Bank  of  America,  San  Francisco 
Barnsdall  Refining  Co.,  Tulsa 

Barnsdall  Refining  Co.,  Tulsa 

Beneficial  Management  Corp., 
Newark 

Brown  &  Williamson  Tobacco  Co., 
Louisville 

Burdett  College,  Boston 
Campbell  Soup  Co.,  Camden 

Campbell  Soup  Co.,  Camden 

Campbell  Soup  Co.,  Camden 

Carborundum  Co.,  Niagara  Falls 

Chesebrough  Mfg.  Co.,  New  York 

Chrysler  Sales  Corp.,  Detroit 

Coca  Cola  Co.,  Wilmington 


Colgate-Palmolive-Peet  Co., 
Jersey  City 


Colgate-Palmolive-Peet  Co., 
Jersey  City 

Colgate-Palmolive-Peet  Co., 
Jersey  City 

Colgate-Palmolive-Peet  Co., 
Jersey  City 


Colgate-Palmolive-Peet  Co., 
Jersey  City 

Colgate-Palmolive-Peet  Co., 
Jersey  City 

Colgate-Palmolive-Peet  Co., 
Jersey  City 


Banking  Service 
Gas  and  Oil 

Gas  and  Oil 
Personal  Loans 


Kool  and  Raleigh 
Cigarettes 

Business  College 
Soups,  Tomato  Juice 

Soups,  Tomato  Juice 

Soups,  Tomato  Juice 

Abrasives 

Vaseline  Products 

Chrysler,  Plymouth, 
Dodge,  De  Soto 

Coca  Cola 
Palmolive  Soap 

Palmolive  Soap 
Super  Suds 
Super  Suds 

Dental  Products 
Shaving  Cream 
Kirkman's  Soap 


Romance  of  Helen  Trent 

Romance  of  Helen  Trent 
Rich  Man's  Darling 

Our  Gal,  Sunday 
Our  Gal,  Sunday 
Our  Gal,  Sunday 

Our  Gal,  Sunday 

Your  Hit  Parade 
Your  News  Parade 
Man  to  Man  Sports 

Ma  and  Pa 

Football  Games 
Football  Resume 


Mon.-Fri.,  12:30-12:45  P.M.         32*        9/28/36-11/24/37        Blackett-Sample-Hummert,  N.  Y, 


Mon.-Fri.,  12:30-12:45  P.M. 


Mon.,  Fri.,  12:45- 
1:00  P.M. 


Mon.,  Tues.,  Wed.,  12:45- 
1:00  P.M. 

Thurs.,  Fri.,  12:45-1:00  P.M. 
Thurs.,  Fri.,  12:45-1:00  P.M. 

Thurs.,  Fri.,  12:45-1:00  P.M. 


Saturday,  10:00-10:30  P.M. 
Eff  2/13  Sat.  10:00-10:45  P.M. 

Mon.-Fri.,  12:15-12:30  P.M. 
Rebr.  2:30-2:45  P.M. 


32*  11/25/37- 

32*  9/28/36-3/26/37 

32*  3/29/37- 

32*  6/28/37-8/26/37 


32*  3/29/37-6/25/37; 
9/2/37-10/28/37 


32*  11/4/37- 


86*  8/1/36- 


90* 


Mon.,  Wed.,  Fri.,  10:30-45  P.M.  6** 
Efif  5/24  Sun.,  Wed.,  Fri., 

10:30-10:45  P.M. 
Eff  10/5  Tuesday,  11:15-11:30 

P.M. 

Tues.,  Thurs.,  Sat.,  7:15-30  P.M.  25 
Eff  3/1  Mon.-Fri.,  7:15-30  P.M. 


4/5/37- 

Rebr.  5/3/37-9/24/37 

4/5/37-7/2/37; 
10/5/37- 


Blackett-Sample-Hummert,  N.  Y, 
Blackett-Sample-Hummert,  N.  Y. 

Blackett-Sample-Hummert,  N.  Y. 
Blackett-Sample-Hummert,  N.  Y. 
Blackett-Sample-Hummert,  N.  Y.  "J 

Blackett-Sample-Hummert,  N.  Y. 

Lord  &  Thomas,  N.  Y. 
Lord  &  Thomas,  N.  Y. 


Lawrence  C.  Gumbinner  Adv. 
Agency,  N.  Y. 


12/29/36-6/25/37 


Saturday,  2:00-4:30  P.M. 
Friday,  6:15-6:30  P.M. 


5***  9/25/37-11/27/37 
5***  9/24/37-11/26/37 


Sam  Hayes,  News 
Courteous  Colonels 

The  Fun  Bag 

Your  Unseen  Friend 


Saturday,  7:30-8:00  P.M.       9  Midwest   5/8/37  only 


Sun.-Fri.,  10:00-10:15  P.M.  PST  2** 
10 


Saturday,  10:30-10:45  P.M. 
Eff  2/13  Sat.,  10:45-11:15  P.M. 
4/18  Sun.,  7:00-7-.30  P.M. 

Sunday,  2:00-2:30  P.M. 


18 


6/6/37- 

12/19/36-6/13/37 

9/26/37-12/26/37 
10/4/36- 


Neal  O'Hara's  Radio  Gazette 

Finding  Yourself 
Hollywood  Hotel 

Burns  and  Allen 

Eff  3/31  Ken  Murray  &  Oswald 

Dicken's  Christmas  Carol 
Carbonurdum  Band 
Dr.  Christian 

Major  Bowes  Amateur  Hour 

Coca  Cola  Presents  the 
Song  Shop 

Palmolive  Community  Sing 
Eff  1/13  Palmolive  Beauty  Box 
Theatre 

Hilltop  House 
Goose  Creek  Parson 
Myrt  and  Marge 

Your  Adventures  with 
Floyd  Gibbons 

Gang  Busters 

Jack  and  Loretta  Clemens 


Sun.,  5:00-5:30  P.M.;  eff  4/27  44 
Tues.,  10:30-11:00  P.M.;       12  4/27-9/21 

eff  6/29 
Tues.,  10:00-10:30  P.M.; 

eff  10/2  Sat.  8:00-8:30  P.M. 

Mon.,  Wed.,  Fri.,  7:30-7:45  P.M.  6***  6/28/37-12/6/37 
Eff  10/4  Mon.  &  Fri.  only 


Tuesday,  6:15-6:30  P.M. 
Friday,  9:00-10:00  P.M. 

Wednesday,  8:30-9:00  P.M. 
Rebr.  11:30-12:00  Mid 

Saturday,  4:00-5:45  P.M. 

Saturday,  7:30-8:00  P.M. 

Sunday,  2:30-3:00  P.M. 
Rebr.  5:30-6:00  P.M. 

Thursday,  9:00-10:00  P.M. 
Friday,  10:00-10:45  P.M. 
Wednesday,  9:30-10:00  P.M. 

Mon.-Fri.,  5:45-6:00  P.M. 


3***  1/12/37-6/15/37 
68*  10/2/36- 


70* 

79* 

18 

59* 

92* 

92* 

68* 

67* 


Mon.,  Wed.,  Fri.,  7:80-7:45  P.M.  64* 
Rebr.  11:00-11:15  P.M. 

Mon.-Fri.,  2:45-3:00  P.M.  57* 
Eff  8/2  Mon.-Fri.,  10:15-30  A.M. 
Rebr.  4:00-4:15  P.M. 


9/30/36-9/22/37 
12/25/37  only 

10/17/36-4/10/37 
10/16/37- 

11/7/37- 
9/17/36- 
9/10/37- 
7/1/36-10/6/37 

11/1/37- 

8/30/36-1/1/37 

1/4/37- 


N.  W.  Ayer  &  Son,  Philadelphia 

N.  W.  Ayer  &  Son,  Philadelphia 
N.  W.-  Ayer  &  Son,  Philadelphia 

Stack  Goble  Adv.  Agency,  Chicaga  | 

Charles  R.  Stuart,  San  Francisco 
Co-Operative  Adv.,  Tulsa 

Co-Operative  Adv.,  Tulsa 

Albert  Frank-Guenther-Law,  N.  Y. 

BBDO,  N.  Y. 

N.  W.  Ayer  &  Son,  N.  Y. 

Cockfield,  Brown  &  Co.,  Montreal 
F.  Wallis  Armstrong  Co.,  Phila. 

Cockfield,  Brown  &  Co.,  Montreal 
F.  Wallis  Armstrong  Co.,  Phila. 

Cockfield,  Brown  &  Co.,  Montreal 
F.  Wallis  Armstrong  Co.,  Phila. 

BBDO,  N.  Y. 
McCann-Erickson,  N.  Y. 


Thursday,  10:00-10:30  P.M. 


57*  1/7/37-9/30/37 


Wednesday,  19:00-10:30  P.M.       58*  1/13/36- 
Mon.-Fri.,  2:15-2:30  P.M.  8  5/3/37-10/29/37 


Walsh  Adv.  Co.,  Windsor,  Can. 
Ruthrauff  &  Ryan,  N.  Y. 

D'Arcy  Adv.  Co.,  St.  Louis 
Benton  &  Bowles,  N.  Y. 

Benton  &  Bowles,  N.  Y. 
Benton  &  Bowles,  N.  Y. 
Benton  &  Bowles,  N.  Y. 

Benton  &  Bowles,  N.  Y. 
Benton  &  Bewles,  N.  Y. 
N.  W.  Ayer  &  Son,  N.  Y. 


Ml 
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'all 


Sponsw 

dental  Baking  Co.,  New  York 


4as  Cook  &  Son,  Wagon-Lits, 
k  York 

iProducts  Refining  Co., 
»r  York 

ay  Packing  Co.,  Chicago 
Davis  Co.,  Hoboken 


Prodnct 

Wonder  Bread 


Travel  Service 
Linit,  Karo 


Program 

Renfrew  of  the  Mounted 
Eff  3/1  Pretty  Kitty  Kelly 


Cook's  Travelogue 
Five  Star  RevTie 


Time 


No.  of 
Stations 


Duration  of 
Contract 


Old  Dutch  Cleanser        Bachelor's  Children 


Mon.-Fri.,  6:45-7:00  P.M.; 

11:15-11:30  P.M. 
4,  26  1:15-1:30  P.M.;  4:15-30  P.M. 
7.-19  10-10:15  A.M.;  4:15-30  P.M. 

Sunday,  2:45-3:00  P.M.  ] 


Mon.,  Wed.,  Fri.,  1:00-1:15  P.M.  22 


Mon.-Fri.,  9:45-10:00  A.M.  18 


40*  4/10/36- 


Afuey  A  City 

Benton  &  Bowles,  N.  Y. 


puPont  de  N 
Imington 


emours  &  Co., 


IDuPont  de  Nemours  &  Co., 
Imington 

ee's  Famous  Foods,  Berkeley, 


Cocomalt 
Institutional 

Zerone  AnCi-freeze 
Food  Products 


Joe  Penner 


Cavalcade  of  America 


Irene  Beasley, 
Zerone  Jesters 

Good  Afternoon,  Neighbor 


Sunday,  6:00-6:30  P.M. 


Wed.,  8-8:30  P.M.  Rebr.  Thurs.  46" 
11:30-12  Mid  Eff  10  6 
Rebr.  Wed.,  12-12:30  A.M. 

Tuesday,  7:30-7:45  P.M.  2 


Tues.,  Fri.,  2:45-3  P.M.  PST  Eff  9* 
11/2  Tues.,  Thurs.,  2:30- 
10:45  P.M.  PST 


National  Watch  Co.,  Chicago 
d  Candy  Co.,  San  Francisco        Candy  Bars 


Clocks  and  Watches        Lord  Elgin,  London, 
Calling  Elgin,  Illinois 


Thursday,  7:15-7:30  P.M. 


54* 


Knox  Manning,  Commentator      Tuesday,  5:30-5:45  P.M.  PST  2** 


"  Laboratories,  Chicago 
^  Co.,  Philadelphia 

^  Co.,  Philadelphia 


F  &  F  Cough  Drops 
Fels  Naptha  Soap 

Fels  Naptha  Soap 


:3  Citrus  Com.,  Lakeland,  Fla,    Citrus  PVuits 


Ford  Co.,  Wyandotte,  Mich, 
"ord  Co.,  Wyandotte,  Mich, 
ilotor  Co.,  Detroit 

Motor  Co.,  Detroit 

Motor  Co.,  Detroit 

ral  Baking  Co.,  New  York 
ra!  Foods  Corp.,  New  York 

:al  Foods  Corp.,  New  York 

ra.  Foods  Corp.,  New  Y"ork 
T  ral  Mills,  Minneapolis 

i  ral  Mills,  San  Francisco 

}  ral  MiUs,  San  Francisco 

J   ral  Mills,  San  Francisco 

J  ral  Motors  Corp.,  Detroit 
1  rral  Motors  Corp.,  Detroit 

J  'ral  Motors  Corp.,  Detroit 

3  ?raJ  Meters  Corp.,  Detroit 
3  tte  Safety  Razor  Co.,  Boston 


Wyandotte  Cleanser 

Wyandotte  Cleanser 

Ford,  Lincoln, 
Lincoln  Zephyr 

Ford,  Lincoln, 
Lincoln  Zephyr 

Ford,  Lincoln, 
Lincoln  Zephyr 

Bond  Bread 
Sanka  Coffee 


Swansdown  Flour, 
Calumet  Baking  Powder 


Jenny  Peabody 

Jack  Berch  and  Mark  Wamow 
Orchestra 


Centre\-iUe  Sketches 


How  to  Gel  the  Most  Out  of 
Life — Emily  Post 

Tell  Us  Y'our  Story 

Petticoat  on  the  Air 

Ford  Sunday  Evening  Hour 


Al  Pearce  and  Gang  in 
Watch  the  Fun  Go  By 

Universal  Rhythm 


Guy  Lombardo  Orchestra 
We,  the  People 

Kate  Smith 


Mon.,  Wed.,  Fri.,  3:30-3:45  P.M.  43* 
18 


Tues.,  Thurs.,  1:00-1:15  P.M. 

Eff  7/19 
Mon.,  Wed.,  Fri.,  9:30-45  A.M 

Mon.,  Thurs.,  7:45-8:00  P.M.; 

Eff  4  12 
3:30-3:45  P.M.;  Eff  4,  27 
4:30-4:45  P.M. 


Minute  Tapioca 


Wheaties,  Softasilk, 
Gold  Medal,  Bisquick 


Sperry  Flour 

Sperry  Flour 

Sperry  Flour 

Che\Tolet  Cars 
Che\Tolet  Cars 

Fisher  Body 

Pontiac  Cars 
Razors  and  Blades 


Mary  Margaret  McBride 
Gold  Medal  Feature  Time 

Sperrj'  Male  Chorus 


Tues.,  Thurs.,  10:30-10:45  A.M.  32 

Tues.,  Thurs.,  Sat.,  2-2:15  P.M.  16 

Tues.,  Thurs.,  2:00-2:15  P.M.  13 

Sunday,  9:00-10:00  P.M.  95* 


Tuesday,  9:00-9:30  P.M.  96* 
Rebr.  12:00-12:30  A.M. 

Sat.,  7:30-8:00  P.M.;  Rebr.  97* 
10:45-11:15  P.M.;  Eff  6/20 
Sunday,  9:00-10:00  P.M. 

Sunday,  5:30-6:00  P.M.  27 

Thursdav,  7:30-8:00  P.M.  46* 
Rebr.  10:30-11:00  P.M. 

Thurs.,  8:00-9:00  P.M.;  Rebr. 
11:15-12:15  A.M.;  Eff  11  25 
Rebr.  11:30-12:30  A.M. 

Mon.,  Wed.,  Fri.,  12:00-  46* 
12:15  P.M. 

Mon.-Fri.,  10:00-11:00  A.M.;  32* 
"Rebr.  1:00-2:00  P.M. 
Eff  7  19  Mon.-Fri.  1:00-2:00 

P.M.  only 
Tues.,  7:45-S:00  P.M.  PST 

Eff  4  20 
Tues.,  7:15-7:30  P.M.  PST 


Western  Home  Hour 
Participation 

Western  Home  Hour 
Participation 

Rubinoff 

Romantic  Rhythms 

Fisher  Body 
Craftsman's  Guild 

News  through  a  Woman's 
Eyes — Kathryn  Cravens 

Original  Gillette  Community  Sing 
Eff  5..  30  Summer  Hotel 


Thurs.,  3:15-3:30  P.M.  PST  6** 

Fri.,  3:15-3:30  P.M.  PST  6** 
Eff  6/23  Wed.,  3:30-3:45  P.M.  PST 

Sunday,  6:30-7:00  P.M.  88* 

Sunday,  6:30-7:00  P.M.  97* 

Wed.,  Fri.,  7:30-7:45  P.M.;  51* 
10:45-11:00  P.M. 

Mon.,  Wed.,  Fri.,  2:00-2:15  P.M.  59* 
Rebr.  5:30-5:45  P.M. 

Sun.,  10:00-10:45  P.M.  Eff  4/25  95* 
Sun.,  10:00-10:30  P.M.  Eff  7/4 
Sun.,  8:00-8:30  P.M.;  11:00- 
11:30  P.M. 


12/6/36-4/18/37         L.  D.  Wertheimer  Co.,  N.  Y. 
11/16/36-5/28/37        E.  W.  Hellwig  Co.,  N.  Y. 
9/28/36- 

Ruthrauff  &  Ryan,  N.  Y. 
BBDO,  N.  Y. 


Roehe,  Williams  &  Cnnnyngbam, 

Chicago 


10/4,  36-6/27,  3 
10/3/37- 


10/14/36- 

10/13/36-1/5/37 
12/1/36- 

10/21/37  only 

11/23/37- 

10/18/37- 


BBDO,  N.  Y. 


Botsford,  Constantino  &  Gardner, 
San  Francisco 


J.  Walter  Thompson  Co.,  Chicago 


Sidney  Garfinkel  Adv.  Agency, 
San  Francisco 

Blackett-Sample-Hummert,  Chicago 


1/19/37-10/15/37        Young  &  Rubicam,  N.  Y. 


6**      l/18/37-7/16,'37         Y'oung  &  Rubicam,  N.  Y. 


10/21/37- 


Ruthrauff  &  Ryan,  N.  Y. 


3/2/37-5/29/37  N.  W.  Ayer  &  Son,  N.  Y. 

9/14/37-12/14/37        N.  W.  Ayer  &  Son.,  N.  Y. 

N.  W.  Ayer  &  Con,  N.  Y. 


9/20/36-6/13/37; 
9/12/37- 

1/5/37- 

4/17/37-9/5/37  . 

2/23/36- 
10/7/37- 


76*  9/30/37- 

10/4/37- 
6/1/36- 


N.  W.  Ayer  &  Son,  N.  Y. 
N.  W.  Ayer  &  Son,  N.  Y. 

BBDO,  N.  Y. 

Young  &  Rubicam,  N.  Y. 
Baker  Adv.  Agency,  Toronto 

Young  &  Rub  icam,  N.  Y. 
Baker  Adv.  Agency,  Toronto 

Young  &  Rubicam,  N.  Y. 


Blackett-Sample-Hummert,  Chicago 
Knox  Reeves  Adv.,  Minneapolis 


6**      9/10/36-5/11/37         Westco  Adv.  Agency,  San  Francisco 


2/11/  37  and  10/  28,  37  Westco  Adv.  Agency,  San  Francisco 
only 


5/21/37-7/14/37 


W'estco  Adv.  .\gency,  San  Francisco 


10/18/36-7/11/37  CampbeU-Ewald  Co.,  Detroit 
9/26/37-12/19/37  C  ampbell-E wald  Co.,  Detroit 
Arthur  Kudner  Co.,  N.  Y. 


3/ 10/37-3/19  3' 
10/12/36- 
9/'6/36-8/29/37 


MeManus,  John  &  Adams,  Detroit 
Ruthrauff  &  Ryan,  N.  Y. 


(Continued  on  page  216) 
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Sponsor  Product 
Gilmore  Oil  Co.,  Los  Angeles  Oil  and  Gas 


Program 

Strange  As  It  Seems 


Time 


No.  of 
Stations 


Duration  of 
Contract 


Tues.,Thurs.,  7:30-7 :45  P.M.  PST  5**  12/29/36-1/29/37 


Great  A  and  P  Tea  Co.,  New  York  Coffee,  Food  Products  Kate  Smith 
Group  of  American  Banks  Banking  Service 


Gulf  Refining  Co.,  Pittsburgh  Gas  and  Oil 

H.  J.  Heinz  Co.,  Pittsburgh  57  Varieties 


Philadelphia  Orchestra 
Modern  Symphonies 

Phil  Baker 

Eff  7/4-9/26  Summer  Stars 
Heinz  Magazine  of  the  Air 


9/17/36-6/24/37 
9/13/36-8/6/57 

1  3/37- 


Holland  Furnace  Co.,  Holland,  Mich.  Heating  Equipment        Holland  Tulip  Festival 

Homemaker'a  Council  of  the  Air 


Homemaker's  Coimcil  of  the  Air, 
Boston 


Geo.  A.  Hormel  &  Co., 
Austin,  Minn. 


Hudson  Motor  Co.,  Detroit 


Hudson  Motor  Co.,  Detroit 


Illinois  Central  RR.  Co.,  Chicago 

International  Silver  Co., 
Meriden,  Conn. 

Knox  Gelatine  Co., 
Johnstown,  N.  Y. 

A.  J.  Krank  Co.,  St.  Paul 


A.  J.  Krank  Co.,  St.  Paul 
Lady  Ester  Co.,  Evanston,  111. 


Participating 
Sponsorship 

Soups  and 
Chili  Con  Carne 


Hudson  and 
Terraplane  Cars 

Hudson  and 
Terraplane  Cars 

Travel 

1847  Rogers  Silver 

Sparkling  Gelatine 

Toilet  Articles 

Toilet  Articles 
Cosmetics 


Thursday,  8:00-9:00  P.M.  45 
Friday,  10:00-10:30  P.M.  37* 

Sunday,  7:30-8:00  P.M.  51 

Mon.,  "Wed.,  Fri.,  11:00-11:30       58*  9/2/36- 

A.M.;  3:00-3:30  PM. 
Eff  8/31  Mon.,  Tues.,  Thurs., 

11:15-11:30  A.M.;  3:15-3:30; 
Wed.,  Fri.,  11:00-11:30;  3:00-3:30 

Saturday.  2:15-2:45  P.M. 

Tues.,  Thurs.,  9:15-9:30  A.M. 


41         5/15/37  only 
6***  1/19/37-6/24/37 


Lambert  Pharmacal  Co.,  St.  Louis      Listerine  Dentifrice 


Lehn  &  Fink  Products  Co., 
New  York 

Lehn  &  Fink  Products  Co., 
New  York 

Lehn  &  Fink  Products  Co., 
New  York 

Lehn  &  Fink  Products  Co., 
New  York 

Lehn  &  Fink  Products  Co., 
New  York 

Lehn  &  Fink  Products  Co., 
New  York 

Lever  Bros.  Co.,  Cambridge,  Mass. 


Lysol 

Pebeco 

Pebeco 

Hind's  Honey  & 
Almond 

Hind's  Honey  and 
Almond 

Tussy  Lipstick 
Lux  Toilet  Soap 


Lever  Bros.  Co.,  Cambridge,  Mass.  Spry- 


Lever  Bros.  Co.,  Cambridge,  Mass.  Rinso 


Lever  Bros.  Co.,  Cambridge,  Mass. 
Lever  Bros.  Co.,  Cambridge,  Mass. 


Liggett  &  Myers  Tobacco  Co., 
New  York 


Liggett  &  Myers  Tobacco  Co., 
New  York 

Liggett  &  Myers  Tobacco  Co., 
New  York 


Liggett  &  Myers  Tobacco  Co., 
New  York 

P.  LoriUard  Co.,  New  York 
Los  Angeles  Soap  Co.,  Los  Angeles 
Manhattan  Soap  Co.,  New  York 
Marjorie  Mills  Hour,  Boston 


Rinso 

Rinso  and  Lifebuoy 
Chesterfields 

Granger  Tobacco 

Chesterfields  and 
Granger 

Chesterfields  and 
Granger 

Old  Golds 
White  King  Soap 
Sweetheart  Soap 


Swing  with  the  Strings 

On  the  Air 

Hobby  Lobby 

Headin'  South 
Silver  Theatre 

Quality  Twins 

Lloyd  Pantages  Covers 
Hollywood 

Minute  Mysteries 

Wayne  King  Orchestra 

The  Newlyweds 

Dr.  Dafoe 

The  Gumps 

Follow  the  Moon 

Between  the  Bookends 

Life  of  Mary  Sothem 

Hawaiian  Moon  Casino 

Lux  Radio  Theatre 

Aunt  Jenny's  Real  Life  Stories 

Big  Sister 

Big  Town 
Al  Jolson 

Chesterfield  Program 
Alexander  WooUcott 


Chesterfield  Daily  Sports 
Column 


Football  Scores 
Hollywood  Screenscoops 
Gus  Edwards  School  Days 
The  Wife  Saver 


Mon.,  8:00-8:30  P.M.  Eff 
4/28  Tues.,  10:45-11:15 
P.M.  Eff  8/13  Thurs.,10:45- 
11:15;  Eff  9/19  Sat.  8:00- 
8:30  P.M. 

Tuesday,  8:45-9:15  PM.  PST 


7  Midwest  1/20/36-2/13/37 


6**      6/15/37-8/3  37 


Wednesday,  7:15-7:45  P.M. 
Rebr.  10:30-11:00  P.M. 

Sunday,  7:30-8:00  P.M. 

Sunday,  5:00-5:30  P.M. 


10/6/37- 


Agency  &  City 

Raymond  R.  Morgan  Co.,  HoU. 
wood 

Paris  &  Peart,  N.  Y. 
Wessel  Co ,  Chicago 

Young  &  Rubicam,  N.  Y. 

Maxon,  Detroit 


Ruthrauff  &  Ryan,  N.  Y. 
James  F.  Fay,  Boston 

BBDO,  N.Y. 


Brooke,  Smith  &  French,  Detroi' 
Brooke,  Smith  &  French,  Detroit 


9  Midwest  11/22/36-2/14/37        Caples  Co.,  Chicago 


44*  and  10/3/37-12/26/37 
31  Canadian 


Tues.,  Thurs.,  11:15-11:30  A.M.  22 


9/29/36-6/24/37 


Wed.,  7:30-7:45  P.M.  PST  6**  5/26/37-8/26/37 

Eff  6/3  Thurs.,  7:15-7:30  P.M.  PST 

Tuesday,  11:15-11:30  P.M.     8  Midwest  5/25/37-8/17  37 

Monday,  10:00-10:30  P.M.  37*  2/24/36- 


Mon.-Fri.,  10:45-11:00  A.M.  PST  6** 
9/27  Mon.-Fri.,  12:45-1:00  P.M. 
PST  11/25  Mon.,  Tues.,  Wed., 
Fri.,  only 

Mon.,  Wed.,  Fri.,  11:45-12  Noon  27* 
Mon.,  Wed.,  Fri.,  4:45-5:00  P.M.  27* 


Mon.-Fri.,  12:00-12:15  P.M. 
Eff  4/26  rebr.  4:00-4:15  P.M. 


Mon.-Fri.,  5:00-5:15  P.M. 


Mon.-Fri.,  12:15-12:30  P.M. 


Mon.-Fri.,  5:15-5:30  P.M. 


Mon.,  Wed.,  Fri.,  5:30-5:45 
P.M.  PST 

Monday,  9:00-10:00  P.M. 


Mon.-Fri.,  1:45-2:00  P.M.; 

Rebr.  4:45-5:00  Eff  3/9 
Rebr.  2:15-2:30  P.M.  Eff  5/3 
Eff  7/8  11:45-12:00;  2:15-2:30 

Mon.-Fri.,  11:30-11:45  A.M. 
Rebr.  2:00-2:15  P.M. 

Tuesday,  8:00-8:30  P.M. 

Tuesday,  8:30-9:00  P.M.; 
11:30-12:00 

Wednesday,  9:00-9:30  P.M. 
Fri.,  8:30-9:00  P.M.;  11:30- 
12:00  Mid 

Tues.,  Thurs.,  7:30-7:45  P.M. 
Rebr.,  12:30-12:45 'A.M. 

Mon.-Sat.,  6:35-6:45  P.M. 
Eff  9/11  Mon.,  Tues.,  Wed., 
Fri.,  only 

Thurs.,  Sat.,  6:30-6:45  P.M. 


Tues.,  Thurs.,  7:15-7:30  P.M. 
Rebr.  11:15-11:30  P.M. 


22* 


23* 


19* 


8/30/37- 


10/5/36-7/2/37 
10/4/37- 

10/5/36-7/2/37 
10/4/37- 
10/5/36-4/2/37 
10/4/37- 


2**  9/27/37- 

59*  7/27/36-7/5/37; 
9/13/37- 

44  1/18/37- 
47*  3/9 

P.M. 

63*  9/14/36: 

63*  10/19/37- 

57*  3/24/36- 

93*  9/30/36- 

84*  1/7/37-7/6/37 

60*  4/19/37-10/1/37 

61*  9/16/37-12/11/37 
60* 


Participating  Sponsors    Marjorie  Mills  Hour 


Mon.,  8:30-9:15  P.M.  PST  6 
Eff  9/12  Sun.,  7:30-8:00  P.M.  PST 

Wed.,  Fri.,  9:30-9:45  A.M.  18 
Eff  4/23  Mon.,  1:30-1:45  P.M. 

Tues.,  Thurs.,  1:15-1:45  P.M. 
Eff  2/18  Tues.,  1:15-1:45  P.M.; 
Thurs.,  1:15-1:30;  2:00-2:15  P.M. 


11/16/37- 
7/19/37-10/10/37 
1/13/37-6/21/37 
6***  1/5/37-4/1/37 


Young  &  Rubicam,  N.  Y. 
A.  J.  Denne  &  Co.,  Toronto 

Federal  Adv.,  N.Y. 

Milton  Weinberg  Co.,  Los  Angela 

McCord  Co.,  Minneapolis 

Lord  &  Thomas,  Chicago 
Stack-Goble  Adv.  Agency,  Chicai 

Lambert  &  Feasley,  N.  Y. 


A.  McKim,  Ltd.,  Toronto 
Lennen  &  Mitchell,  N.  Y. 

A.  McKim,  Ltd.,  Toronto 
Lennen  &  Mitchell,  N.  Y. 

A.  McKim,  Ltd.,  Toronto 
Lennen  &  Mitchell,  N.  Y. 

William  Esty  &  Co.,  N.  Y. 
William  Esty  &  Co.,  N.  Y. 
William  Esty  &  Co.,  N.  Y. 
J.  Walter  Thompson  Co.,  N.  Y. 
Ruthrauff  &  Ryan,  N.  Y. 

Ruthrauff  &  Ryan,  N.  Y. 

Ruthrauff  &  Ryan,  N.  Y, 
Ruthrauff  &  Ryan,  N.  Y, 

Newell-Emmett  Co.,  N.  Y. 

Newell-Emmett  Co.,  N.  Y. 
Newell  Emmett  Co.,  N.  Y. 

Newell-Emjnett  Co.,  N.  Y. 
Lennen  &  Mitchell,  N.  Y. 
Barnes-Chase  Co.,  Los  Angeles 
Peck  Adv.  Agency,  N.  Y. 
Broadcast  Advertising,  Boston 
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Advertisers  Using  CBS  Network  During  1937 


Sponsor 
ib  Morris  &  Co.,  New  York 


It-Kelvinator  Corp., 
I  nosha.  Wise. 

-Kelvinator  Corp., 
Jiosha,  Wise 

.-Kelvinator  Corp.,  Detroit 


anal  Biscuit  Co.,  New  York 
3nal  Biscuit  Co.,  New  York 

onal  Ice  Adv.  Inc.,  Chicago 

sema  Chemical  Co.,  Baltimore 

[on  State  Highway  Commission, 
jirtland 

jisylvania  Publicity  Commission, 
arrisburg 

iMilk  Sales  Co.,  St.  Louis 

i 

jMilk  Sales  Co.,  St.  Louis 

j 

bo  Radio  &  Television  Corp., 
oiladelphia 


Product 

P  M  Cigarettes 

Nash  Cars 
Nash  Cars 
Kelvinators 

Crackers 
Crackers 

Natural  Ice 
Refrigerators 

Skin  and  Shaving 
Cream 

Travel 
Publicity 
Pet  Milk 
Pet  Milk 

Radios  and  Tubes 


pps  Packing  Co.,  Cambridge,  Md.  Canned  Soups 
Gas  and  Oil 


Ups  Petroleum  Co., 
artlesville,  Okla. 


ends,  St.  Paul 


Program 

Johnnie  Presents  .  .  . 

Nash  Speedshow 
Professor  Quiz 
Professor  Quiz 

1937  Edition  of  Twin  Stars 

National  Amateur  Golf 
Championship  Finals 

Homemaker's  Exchange 
Hollywood  News 
Portland  Ad  Club  Gleeman 
Gov.  G.  H.  Earle 
Pet  Milky  Way 
Saturday  Night  Serenade 
Boake  Carter 

Dinning  with  George  Rector 
Phillips  Poly  Follies 


|m( 


.  Reynolds  Tobacco  Co., 
Tinston-Salem,  N.  C. 

I  Grande  Oil  Co.,  Los  Angeles 


I'el,  New  York 

tlair  Refining  Co.,  New  York 
Illy  Oil  Co.,  Kansas  City,  Mo. 

rting  Products,  Inc.,  New  York 
wart  Warner  Corp.,  Chicago 

Ift  &  Co.,  Chicago 


Dona  Ray  Cosmetics  Lloyd  Pantages  Covers 
Nu  Ray  Permanent  Wave  Hollywood 


Camels  and  Prince 
Albert 

Gas  and  Oil 

Electrolu.x 
Gas  and  Oil 
Gas  and  Oil 

Bayer  Aspirin 

Alemite,  Radios, 
Refrigeration 

Sunbrite  Cleanser 


taar  Packing  Corp.,  Los  Angeles  Food  Products 
»le  Products,  Inc.,  Vernon,  Calif. 


Jack  Oakie's  College 
6/29-9/21  Swing  School 

Calling  All  Cars 


March  of  Time 
Babe  Ruth 

Skelly  Court  of  Missing  Heirs 

Famous  Actor's  Guild 
Horace  Heidt's  Brigadiers 

Sunbrite  Junior  Nurse  Corps 
Casandra 


^sas  Co.,  New  York 

iewater  Associated  Oil  Co., 
an  Francisco 

iewater  Associated  Oil  Co., 
kan  Francisco 

'iewater  Associated  Oil  Co., 
Ian  Francisco 

ne.  New  York 

!S.  Tobacco  Co.,  New  York 

d£  Chemical  Co.,  New  York 

tk  Chemical  Co.,  New  York 

ird  Baking  Co.,  New  York 
jieatena  Corp.,  Rahway,  N.  J. 
ra.  Wrigley  Jr.  Co.,  Chicago 

31.  Wrigley  Jr.  Co.,  Chicago 

tn.  Wrigley  Jr.  Co.,  Chicago 
m.  Wrigley  Jr.  Co.,  Chicago 
nith  Radio  Corp.,  Chicago 


Duchess  Salad  Dressing  Fletcher  Wiley 
Gas  and  Oil  Texaco  Fire  Chief 


Gas  and  Oil 

Gas  and  Oil 

Gas  and  Oil 

Time,  Life  and 

Fortune  Magazine 

Dill's  Best  and 
Model  Tobacco 

Vapo-Rub  and 
Nose  Drops 

Vapo-Rub  and 
Nose  Drops 

Bread  and  Cake 

Wheatena 

Chewing  Gum 


Chewing  Gum 

Chewing  Gum 
Chewing  Gum 
Radios 


East- West  Football  Game 

Associated  Oil  Football  Rally 

Play-by-Play  Football  Games 

March  of  Time 

Pick  and  Pat 

Vick's  Open  House 

Tony  Wons 

News  of  Youth 
Popeye  the  Sailor 
Poetic  Melodies 


Mortimer  Gooch 

Scattergood  Baines 
Double  or  Nothing 
Zenith  Foundation 


Time 

Saturday,  8:30-9:00  P.M. 
Rebr.  11:30-12:00  Mid 

Saturday,  9:00-9:30  P.M. 


Saturday,  9:00-9:30  P.M. 
Rebr.  12:00-12:30  A.  M. 


No.  of 
Stations 


Duration  of 
Contract 


51*  2/13/37- 

53*  10/3/36-6/26/37 


62* 
60* 


Saturday,  8:00-8:30  P.M. 
Eff  6/5  add  Rebr.  12:00-12:30 
Eff  7/3  Sat.,  9:00-9:30;  12:00-12:30 

Sunday,  8:00-8:30  P.M.  66* 

Saturday,  7:00-8:45  P.M.  62* 

Tues.,  Thurs.,  11:45-12:00  Noon  53* 
Eff  4/27  Tues.,  11:45-12:00  only 

Mon.  &  Fri.,  7:30-7:45  P.M.  3 


9/4/37- 

3/6/37-8/28/37 

3/28/37-6/20/37 
8/28/37  only 

10/27/36-6/1/37 

5/14/37-8/9/37 


Sunday,  1:30-2:00  P.M.  PST 


Sunday,  10:00-10:15  P.M. 


Tues.,  Thurs.,  11:00-11:15  A.M. 
Rebr.  3:00-3:15  P.M. 

Saturday,  9:30-10:00  P.M. 


13*       5/16/37  only 


28 


10/10/37  only 


58*  11/3/36- 


52* 


Mon.-Fri.,  7:45-8:00  P.M.  23 
Eff  7/5  Mon.,  Wed.,  Fri.,      Eff  7/5  60* 

7:45-8:00  P.M. 
Rebr.  11:15-11:30  P.M. 

Wed.  Thurs.,  Fri.,  1:30-  32 
1:45  P.M. 

Tuesday,  10:30-11:00  P.M.  21 


10/3/36-6/28/37; 
10/2/37- 

1/1/36- 


Sunday,  1:45-2:00  P.M.  19* 
Rebr.  11:00-11:15  P.M. 

Tuesday,  9:30-10:30  P.M.  80* 
6/29-9/21  9:30-10:00  only 

Wednesday,  9:00-9:30  P.M.  PST  2** 
Eff  9/28  Tues.,  7:30-8:00  P.M.  PST 

Thursday,  10:30-11:00  P.M.  55* 

Wed.,  &  Fri.,  10:30-10:45  P.M.  59 

Mon.,  7:00-7:30  P.M.  Eff  12/5  17 
Sunday,  10:30-11:00  P.M. 

Tuesday,  7:30-8:00  P.M.  32* 

Thurs.,  10:00-10:30  P.M.  43* 
Eff  7/6  Mon.,  8:00-8:30  P.M. 
Eff  9/28  add  Rebr.  12:00-12:30 

Mon.,  Wed.,  Fri.,  5:00-5:15  21 
P.M.;  6:00-6:15  P.M. 

Tuesday,  5:00-5:30  P.M.  PST  6** 

Mon.,  &  Thurs.,  3:45-4:00  P.M.  2** 
PST 

Sun.,  8:30-9  P.M.;  11-11:30  P.M.  89* 
4/25-9/22  Rebr.  12-12:30  A.M. 
Eff  9/29  Wed.,  8:30-9;  11:30-12 


2/17/37-6/25/37 

11/10/36- 

10/17/37-11/21/37 

6/30/36- 

2/3/37- 

4/15/37-7/8/37 
4/14/37-7/9/37 
10/11/37- 

8/3/37- 

1/7/37-12/20/37 


Agency  &  City 
Biow  Co.,  N.  Y. 

J.  Walter  Thompson  Co.,  N.  Y. 

Geyer,  Cornell  &  Newell,  N.  Y. 

Geyer,  CorneU  &  Newell,  N.  Y. 

McCann-Erickson,  N.  Y. 
McCann-Erickson,  N.  Y. 

Donahue  &  Coe,  N.  Y. 

Ruthrauff  &  Ryan,  N.  Y. 

Botsford,  Constantine  &  Gardner, 
Portland,  Ore. 

Walker  &  Downing,  Pittsburgh 

Gardner  Adv.  Co.,  St.  Louis 

Gardner  Adv.  Co.,  St.  Louis 
Gilham  Adv.  Co.,  Salt  Lake  City 

Hutchins  Adv.  Co.,  Rochester,  N.  Y 

Compton  Adv.  Co.,  N.  Y. 

Lambert  &  Feasley,  N.  Y. 

Milton  Weinberg  Adv.  Co.,  Los 
Angeles 

William  Esty  &  Co.,  N.  Y. 
Hixson  &  O'Donnell,  Los  Angeles 
BBDO,  N.  Y. 

Federal  Adv.  Agency,  N.  Y. 
Blackett-Sample-Hummert,  Chicago 

Blackett-SamplerHummert,  N.  Y. 
Hays  MacFarland  &  Co  ,  Chicago 


10/12/36-4/23/37       Stack-Goble  Adv.  Agency,  Chicago 


5/25/37-8/17/37 
6/7/37-9/2/37 

9/20/36- 


Fri.,  1:45-4:30  P.M.  PST 


Wed.,  8:00-9:00  P.M.  PST 


Sat.,  2:00-4:30  P.M. 


Thursday,  10:30-11:00  P.M.  35* 


7*       1/1/37  only 


9*       9/22/37  only 


9/25/37-12/5/37 


10/15/36-4/8/37 
7/15/37-10/7/37 


Monday,  8:30-9:00  P.M.              50*  6/1/36- 
Rebr.  11:30-12:00  Mid 

Sunday,  8:00-8:30  P.M.               76*  9/27/36-3/21/37 

Eff  9/26/37  Sun.,  7:00-7:30  P.M.  61*  9/26/37- 

Mon.,  Wed.,  Fri.,  10:30-10:45       36  9/27/37- 
A.M. 

Mon.,  Wed.,  Fri.,  6:15-6:30  P.M.  21  12/14/36-3/19/37 

Mon.,  Wed.,  Fri.,  7:15-7:30  P.M.  32  8/31/36-2/26/37 

Mon.-Thurs.,  7:00-7:15;  11:00-      44*  11/9/36- 

11:15  P.M.                       Eff  2/22  38 
Eff  3/29  Mon.-Fri.,  7-7:15  P.M. 
Rebr.  11:00-11:15  P.M. 


Friday,  7:00-7:15  P.M.; 
11:00-11:15  P.M. 

Mon.-Fri.,  11:00-11:15  P.M. 

Sunday,  6:30-7:00  P.M. 

Sunday,  10:00-10:30  P.M. 


44*  11/9/36-3/22/37 


6** 
65* 
48* 


2/22/37- 

12/26/37- 

12/5/37- 


Pacific  Market  Builders,  Los  Angeles 
Lord  &  Thomas,  Los  Angeles 

Buchanan  &  Co.,  N.  Y. 

Lord  &  Thomas,  San  Francisco 

Lord  &  Thomas,  San  Francisco 

Lord  &  Thomas,  San  Francisco 

BBDO,  N.  Y. 

Arthur  Kudner,  N.  Y. 

Morse  International,  N.  Y. 

Morse  International,  N.  Y. 

Fletchner  &  EUis,  N.  Y. 
Rohrabaugh  &  Gibson,  Philadelphia 
Neisser-Myerhaff,  Chicago 


Niesser-Myerhoff,  Chicago 

Neisser-Myerhoff,  Chicago 
Frances  Hooper,  Adv.,  Chicago 
J.  Walter  Thompson  Co.,  Chicago 
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Advertisers  Using  NBC-Red  Network  During  1937 


Sponsor 

Acme  White  Lead  &  Color  Works, 
Detroit 

American  Cigarette  &  Cigar  Co., 
New  York 

American  Home  Products  Corp., 
New  Haven 

American  Home  Products  Corp., 
New  Haven 

American  Home  Products  Corp., 
New  Haven 

American  Radiator  Co.,  New  York 

American  Tobacco  Co.,  New  York 

Babbitt  Co.,  New  York 
Bowey's  Inc.,  Chicago 

Bowey's  Inc.,  Chicago 
Bowey's  Inc.,  Chicago 
Bristol-Myers  Co.,  New  York 

Buick  Motor  Co.,  Detroit 
Buick  Motor  Co.,  Detroit 
Cadillac  Motor  Car  Co.,  Detroit 
Campana  Sales  Co.,  Batavia,  111. 
Campana  Sales  Co.,  Batavia,  111. 
Carnation  Co.,  Milwaukee 
Cities  Service  Co.,  New  York 
Cummer  Products  Co.,  Bedford,  O. 


Product 

Paints 


Program 

Sunshine  Melodies 


No.  of 
Stations 


32 


Cyde  Trades  of  America, 
New  York 


Duart  Sales  Co.  Ltd., 
San  Francisco 

Duflf-Norton  Mfg.  Co.,  Pittsburgh 

Falstaff  Brewing  Corp.,  St.  Louis 

Fendrick,  H.,  Inc.,  EvansviUe,  Ind. 

Firestone  Tire  &  Rubber  Co., 
Akron 

F.  W.  Fitch  Co.,  Des  Moines 

F.  W.  Fitch  Co.,  Des  Moines 

F.  W.  Fitch  Co.,  Des  Moines 

F.  W.  Fitch  Co.,  Des  Moines 
General  Electric  Co.,  New  York 
General  Electrical  Co.,  New  York 
General  Foods  Corp.,  New  York 

General  Foods  Corp.,  New  York 

General  Foods  Corp.,  New  York 
General  Foods  Corp.,  New  York 
General  Foods  Corp.,  New  York 

General  Foods  Corp.,  New  York 


Pall  Mall  Cigarettes        Dorothy  Thompson 


Old  English  Floor  Wax  Mrs.  Wiggs  of  the  Cabbage 
Flyded,  3-in-l  Oil  Patch 

Louis  Phillippc  John's  Other  Wife 

E.  W.  Hopper  Youth  Pack 


Anacin,  Bisodol, 
Kolynos 


Just  Plain  Bill 


Heating  Equipment        Fireside  Recitals 


Thos.  Cook  &  Sons  Inc. 
Cummer  Products  Co.,  Bedford,  O.  Energine 

Bicycles 

Drackett  Co.,  Cincinnati 


Lucky  Strike  Cigar- 
ettes 

Babo-O  Cleaner 
Dari-Rich  Milk 

Dari-Rich  Milk 
Dari-Rich  Milk 
Ipana  &  Sal  Hepatica 

Motor  Cars 
Motor  Cars 
Motor  Cars 
Italian  Balm 
Dreskin 

Carnation  Milk 
Gas  &  Oil 
Molle 

Travel  Service 


Drano 
Creme  of  Milk 

Lifting  Jacks 

Beer 

Cigars 

Tires  &  Tubes 

Shampoo 

Shampoo 

Shampoo 

Shampoo 

Electrical  Appliances 
Electrical  Appliances 
Grape  Nuts 

JeUo 


Your  Hit  Parade 

Your  Hollywood  Parade 

David  Harum 
Adventures  of  Dari-Dan 

While  the  City  Sleeps 
Terry  and  the  Pirat«s 
Town  Hall  Tonight 

Farr-Louis  Fight 
Braddock-Louis  Fight 
LaSalle  Fashion  Show 
First  Nighter 
Grand  Hotel 
Contented  Program 
Cities  Service  Concert 
Vox  Pop 


Travel  Talks  by  Malcolm 
LaPrade 

Radio  Newsreel 


Bicycle  Party 

Hello  Peggy 

The  Passing  Parade 

House  that  Jack  Built 
Public  Hero  No.  1 
Smoke  Dreams 
Voice  of  Firestone 

Sunset  Dreams 

Fitch  Jingle  Program 

Interesting  Neighbors 

Fitch  Romances 
Hour  of  Charm 
Hour  of  Charm 
Burns  &  Allen 

Jack  Benny 


Maxwell  House  Coffee  Showboat 
Maxwell  House  Coffee    Good  News  of  1938 
Huskies  Believe  It  or  Not 


Log  Cabin  Syrup 


Jack  Haley's  Log  Cabin 


Time 

Sunday,  5:30-6:00  P.M. 

Friday,  10:45-11:00  P.M.  29 

Mon.-Fri.,  10:00-10:15  A.M.;  30 
1:15-1:30  P.M. 

Mon.-Fri.,  10:15-10:30  A.M.;  30 
1:30-1:45  P.M. 

Mon.-Fri.,  10:30-10:45  A.M.;  30 
1:45-2:00  P.M. 

Sunday,  7:30-7:45  P.M.  22 

Wednesday,  10:00-10:45  P.M.  75 
Wednesday,  10:00-11:00  P.M. 

Mon.-Fri.,  11:00-11:15  A.M.  23 

Mon.,  Wed.,  Fri.,  5:00-5:15  P.M.;  24 
5:45-6:00  P.M. 

Mon.,  Wed.,  Fri.,  5:15-5:30  P.M.  11 

Mon.,  Wed.,  Fri.,  5:15-5:30  P.M.  11 

Wednesday,  9 :00-10 :00  P.M.;  57 
12:00-1:00  A.M. 

Monday,  10:00-11:15  P.M.  46 

Tuesday,  11:00-11:50  P.M.  47 

Thursday,  4:00-4:30  P.M.  47 

Friday,  10:00-10:30  P.M.  44 

Sunday,  3:30-4:00  P.M.  34 

Monday,  10:00-10:30  P.M.  57 

Friday,  8:00-9:00  P.M.  42 

Tuesday,  9:00-9:30  P.M.  29 
Monday,  12:30-1:00  A.M. 

Sunday,  2:15-2:30  P.M.  13 

Sunday,  3:00-3:30  P.M.  .23 

Sunday,  3:30-4:00  P.M.  40 

Wed.  &  Fri.,  11:45-12:00  Noon  20 

Sunday,  9:15-9:30  P.M.  PST  13 

Friday,  7:45-8:00  P.M.  3 

Monday,  10:30-11:00  P.M.  18 

Sunday,  1:30-2:00  P.M.  16 

Monday,  8:30-9:00  P.M.;  71 
11:30-12:00  P.M. 

Sunday,  7:45-8:00  P.M.;  34 
11:00-11:15  P.M. 

Sunday,  7:45-8:00  P.M.;  32 
11:00-11:15  P.M. 

Sunday,  7:45-8:00  P.M.;  46 
11:00-11:15  P.M. 

Saturday,  11:45-12:00  Noon  6 

Monday,  4:00-4:80  P.M.  52 

Monday,  9:30-10:00  P.M.  55 

Monday,  8:00-8:30  P.M.;  72 
10:30-11:00  P.M. 

Sunday,  7:00-7:30  P.M.;  83 
11 -.30-12:00  P.M. 

Thursday,  9:00-10:00  P.M.  63 

Thursday,  9:00-10:00  P.M.  69 

Saturday,  8:00-8:30  P.M.;  57 
12:00-12:30  A.M. 

Saturday,  8:30-9:00  P.M.;  57 
12:30-1:00  A.  M. 


Duration  of 
Contract 

Aug.  '36-July  '37 
Aug.  '37— 
Sept.  '36— 
Sept.  '36— 
Sept.  '36 — 

June  '35 — 

April  '35-Dec.  "37 
Dec.  '37— 

June  '36 — 
March  '37-July  '37 

July  ■37-Nov.  '37 
Nov.  '37— 
July  '34— 

8/30/37  only 
6/22/37  only 
Nov.  ■36-Jan.  '37 
Sept.  '36— 
Oct.  '36-Apri!  '37 
May  '31— 
Feb.  '27— 
Oct.  '35— 

Dee.  '37— 

Oct.  '37- 

Sept.  '37-Dec.  '37 

Aug.  '37- 
July  '36-July  '37 

Feb.  •37-May  '37 
Oct.  '37— 
Sept.  '37— 
Dec.  '34- 

Sept.  '34-July  "37 

July  '37-Sept.  '37 

Sept.  '37— 

Mar.  '37-June  '37 
Nov.  '36-April  "37 
April  '37— 
April  '37— 

March  '36 — 

Oct.  '32-Nov.  '37 
Nov.  '37— 
Oct.  '37— 

Oct.  '37— 


Agency  ft  City 

Henri,  Hurst  &  McDonald,  Chi' 

Compton  Advertising,  N.  Y. 

Blackett-Sample-Hummert,  N.  ' 

Blackett-Sample-Hummert,  N.  " 

Blackett-Sample-Hummert,  N. 

Blaker  Adv.  Agency,  N.  Y. 
Lord  &  Thomas,  N.  Y. 

Blackett-Sample-Hummert,  N.  V 
Russell  C.  Comer  Adv.  Co.,  Chic 

Russell  C.  Comer  Adv.  Co.,  Chic 
Stack  Gable  Adv.  Agency,  New  Y 
Young  &  Rubicam,  N.  Y. 

Arthur  Kudner,  N.  Y. 
Arthur  Kudner,  N.  Y. 
MacManus,  John  &  Adams,  Deu 
Aubrey,  Moore  &  Wallace,  Chicaj 
Aubrey,  Moore  &  Wallace,  Chicai 
Erwin  Wasey  &  Co.  Ltd.,  Chicag< 
Lord  &  Thomas,  N.  Y. 
Stack-Goble  Adv.  Agency,  Chicag 

L.  D.  Wertheimer  Co. 

Stack-Goble  Adv.  Agency,  Chieag 

CampbeU-Ewald  Co.  of  N.  Y. 

Ralph  H.  Jones  Co.,  N.  Y. 
Howard  E.  Williams,  San  Franciw 

Walker  &  Downing,  Pittsburgh 
Gardner  Adv.  Co.,  St.  Louis 
Ruthrouff  &  Ryan,  Chicago 
Sweeney  &  James  Co.,  Cleveland 


fj 


L.  W.  Ramsey  Co.,  Davenport,  la-'y' 

L.  W.  Ramsey  Co.,  Davenport,  la. 

L.  W.  Ramsey  Co.,  Davenport,  la. 

L.  W.  Ramsey  Co.,  Davenport,  la.  'f* 
Maxon,  N.  Y. 
Maxon,  N.  Y. 
Young  &  Rubicam,  N.  Y. 

Young  &  Rubicam,  N.  Y. 

Benton  &  Bowles,  N.  Y. 
Benton  &  Bowles,  N.  Y. 
Benton  &  Bowles,  N.  Y. 


Benton  &  Bowles,  N.  Y. 


General  Mills  Inc.,  Minneapolis 

Wheaties 

Jack  Armstrong 

Mon.-Fri.,  5:30-5:45  P.M. 

15 

Sept.  '37— 

Blackett-Sample-Hummert,  Chicago 

General  Mills  Inc.,  Minneapolis 

Wheaties 

Jack  Armstrong 

Mon.-Fri.,  5:30-5:45  P.M. 

16 

Aug.  '36-April  '37 

Blackett-Sample-Hummert,  Chicago 

General  Mortors  Corp.,  New  York 

Motor  Cars 

General  Motors  Concert 

Sunday,  10:00-11:00  P.M. 

65 

Sept.  '36-Mar.  '37 

CampbeU-Ewald  Co.  of  N.  Y. 

Gruen  Watch  Co.,  Cincinnati 

Watches 

Time  of  Your  Life 

Sunday,  5:30-6:00  P.M. 

52 

Oct.  '37-Dec.  '37 

McCann-Erickson,  N.  Y. 

Hudson  Coal  Co.,  Scranton,  Pa. 

Coal 

Beneath  the  Surface 

Sunday,  2:00-2:30  P.M. 

11 

Sept.  '36-April  '37 

Leighton  &  Neilson,  Schenectady  i 

International  Cellucotton  Products 
Co.,  Chicago 

Kleenex 

The  Story  of  Mary  Marlin 

Mon.-Fri.,  12:15-12:30  P.M. 

29 

Sept.  '36-Mar.  '37 

Lord  &  Thomas,  Chicago 
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Broadcast  Advertising 

Sponsor 

I  rnadonal  Silver  Co.,  Meriden, 
>Dn. 

';  ens- Woodbury  Sales  Corp., 
ncinnati 

Johnson  &  Son  Inc.,  Racine, 


og  Co.,  Battle  Creek,  Mich, 
jpers  Coke  Co.  Inc.,  New  York 
't-Phenix  Cheese  Corp.,  Chicago 

eger  Brewing  Co.,  Newark 
y  Ester  Ltd.,  Evanston,  III. 
is-Howe  Co.,  St.  Louis 


v.-  Be-Wiles  Biscuit  Co.,  New  York 

|enB  Inc.,  Reading,  Pa. 

^Fadden  Publication  Inc., 
jew  York 

phattan  Soap  Co.,  New  York 
U.  Marrow  Mfg.  Co.,  Chicago 
I?.  Marrow  Mfg.  Co.,  Chicago 
lybelline  Co.,  Chicago 
es  Laboratories  Inc.,  Elkhart, 

'  jamin  Moore  &  Co.,  New  York 
|n  Morrell  &  Co.,  Ottumwa,  la. 
lip  Morris  &  Co.  Ltd.,  New  York 

tonal  Ice  Adv.  Inc.,  Chicago 
|..onal  Ice  Adv.  Inc.,  Chicago 
jtional  Ice  Adv.  Inc.,  Chicago 


ekard  Motor  Co.,  Detroit 
|;kers  Tar  Soap  Inc.,  New  York 
e  Pepsodent  Co.,  Chicago 

isbury  Flour  Mills,  Minneapolis 
ptiac  Motor  Co.,  Pontiac,  Mich. 

ncess  Pat  Ltd.,  Chicago 
bctor  &  Gamble  Co.,  Cincinnati 
t>ctor  &  Gamble  Co.,  Cincinnati 
jjctor  &  Gamble  Co.,  Cincinnati 
pctor  &  Gamble  Co.,  Cincinnati 
t)ctor  &  Gamble  Co.,  Cincinnati 


bctor  &  Gamble  Co., 
octor  &  Gamble  Co., 
octor  &  Gamble  Co., 
joetor^  Gamble  Co., 
octor  &  Gamble  Co., 
octor  &  Gamble  Co., 
octor  &  Gamble  Co., 
octor  &  Gamble  Co. 
roctor  &  Gamble  Co., 
octor  &  Gamble  Co. 
octor  &  Gamble  Co 


Cincinnati 
Cincinnati 
Cincinnati 
Cincinnati 
Cincinnati 
Cincinnati 
Cincinnati 
,  Cincinnati 
,  Cincinnati 
Cincinnati 
Cincinnati 


aaker  Oats  Co.,  Chicago,  III. 
alston-Pyrina  Co.,  St.  Louis,  Mo. 
'alston-Purina  Co.,  St.  Louis,  Mo. 
lalston-Purina  Co.,  St.  Louis,  Mo. 


Prodnct 

Program 

Time 

No.  of 
Stations 

Duration  of 
Contract 

Agency  &  City 

Silver 

Musical  Camera 

Sunday,  4:30-6:00  P.M. 

24 

Oct.  '36-April  '37 

N.  W.  Ayer  &  Son,  N.  Y. 

Follow  the  Moon 

M.on.-rri-,  4:oU-4:4o  i^.M. 

51 

Jan.  37-July  o7 

Leunen  &  iviitcneii.  in.  x- 

Johnsons  ^^ax 

f  iDuer  ivicuee  mt,  inoiiy 

Monaay,  y.uu-y!ou  t  .ivi., 
12:00-12:30  P.M. 

68 

April  36 — 

Needham.  Louis  &  Brorby.  Chicago 

Cereals 

Girl  Alone 

Mon.-Fri.,  12:00-12:15  P.M. 

8 

July  '36— 

N.  W.  Ayer  &  Son,  N.  Y. 

Coke 

Eddie  Duchin's  Orchestra 

Friday,  7:30-8:00  P.M. 

2 

Sept.  '37-Dec.  '37 

BBDO,  N.  Y. 

Dressings 

1  ne  ivraii^  iviusic  xiau 

1  nursoay,  iu:uu-ii:uu  r.M., 

60 

June  '33 — 

J.  Walter  Thompson  Co.,  Chicago 

Beer  &  Ale 

Krueger's  Musical  Toast 

Monday.  10;30-11:00  P.M. 

18 

Dec.  '36-Mar.  '37 

Blow  Co.  Inc.,  N.  Y. 

Cosmetics 

Lady  Ester  Serenade 

Tues.  &  Wed..  8:30-9:00  P.M. 

39 

Sept.  '31— 

Lord  &  Thomas,  Chicago 

Vocal  Varieties 

T^,,__     P_  'PI,,,— T.IK  T.OA  "D  \Jf 

lues,  oi  inurs..  { iity-iiov  ".M.. 
Tues.,  11:15-11:30  P.M. 

32 

Jan.  '37 — 

ri.  w.  Jvastor  <sl  oons  aqv.  uo., 
Chicago 

Crackers 

Snow  Village 

Saturday,  9:00-9:30  P.M. 

29 

Oct.  '36-June  '37 

Newell-Emmett  Co.,  N.  Y. 

Cough  Drops 

Jimmy  Fiddler 

Tuesday,  10:30-10:45  P.M. 

29 

Oct.  '36-Mar.  '37 

J.  M.  Mathes,  N.  Y. 

True  Story  Magazine 

Court  of  Human  Relations 

Friday,  9:30-10:00  P.M.; 
11:30-12:00  Mid 

34 

Sept.  '35— 

Arthur  Kudner,  N.  Y. 

Sweetheart  Soap 

The  Wife  Saver 

Tues.  &  Thurs.,  11:45-12:00  Noon  13 

June  '36-Aug.  '37 

Peck  Adv.  Agcy.,  N.  Y. 

Shampoo 

Henry  Busse's  Orchestra 

sunaay.  ii:4o-i^:uu  rJoon 

12 

Feb.  '35-Nov.  '37 

Baggaley.  Horton  &  Hoyt,  Chicago 

Shampoo 

Henry  Busse's  Orchestra 

weanesaay,  4.UU-4.10  x.ivie 

91 

March  '37-Apr.  '37 

Baggaley,  Horton  &  Hoyt,  Chicago 

Mascara 

Pehthouse  Serenade 

Sunday,  4:00-4:30  P.M. 

18 

Dec.  '36-Mar.  '37 

Craraer-Krasselt  Co..  Milwaukee 

A  lira  Cal+.7fiv 

AiKa-oeirzer 

Uncle  Ezra's  Radio  Station 
EZRA 

Mon.-Wed.-Fri.,  7:15-7:30  P.M. 

1  1  •!  r  11  .OA  TJ  Hff 

ii:io-ii:oU  Jr.iVi. 

;  54 

rsiov.  o4 — 

Wade  Adv.  Agency.  Chicago 

Paints 

Betty  Moore  Triangle  Club 

i nursciay.  ii:o"-ii:'io  a.m.. 

29 

Jan.  '37-May  '37 

Red  Heart  Dog  Food 

Tea  Time  at  MorreUs 

ITiMffoir    A  .AA  A  .QA  \y  \II 

28 

Sept.  '38-May  '37 

Henri,  Hurst  &  McDonald,  Chicago 

Cigarettes 

Philip  Morris  Program 

1  uesaay,  o:ui>-o:ou  r.jvi.; 
11:30-12:00  Mid 

57 

April  33 — 

rJlOW  l-'O..  iN,  I, 

Ice  Promotion 

Gladys  Swarthout 

Wednesday.  10:30-11:00  P.M. 

53 

r  eo.  oi-Apru  o/ 

i^onanue  oc  oo.  in  .  i . 

Ice  Promotion 

Gladys  Swarthout 

Sunday,  10:00-10:30  P.M. 

57 

April  o  (-lYiay  o  i 

uonanue  sl  KjO^  in.  i> 

Ice  Promotion 

Homemaker's  Exchange 

Tues.  &  Thurs..  11:30-11:45 

52 

INOV.    oi — - 

x^onanue      v^o.  in.  i. 

jviotor  cars 

Irvin  o.  L'ODD  oc  nis  r^auucan 
Plantation 

Saturday,  i0:oU-H:00  r.M. 

63 

UCt,   ob-April   o  / 

\j.  r.  rirotner  &  y^o.y  JJetroit 

Motor  Care 

Hollywood  Mardi  Gras 

Tuesday,  9:30-10:00  P.M. 

64 

Sept.  '36— 

Young  &  Hubicam,  N,  Y. 

Soap 

1  natcner  ^^oit  Mysteries 

?5Unuay,  ^:aU-o:iMi  r.M. 

30 

&ept.  ob-aept.  o  i 

Stack-Goble  Adv.  Agency.  N.  Y. 

Toothpaste 

Amos'n'Andy 

Mon.-r n.,  7:UU-7:lo  ir.M.j 
11:00-11:15  P.M. 

41 

Juiy  oo-i-'ec  o  ( 

Lord  &  Thomas.  Chicago 

Flour 

Today's  Children 

Mon.-Fri.,  10:45-11:00  A.M. 

35 

June  '36— 

Hutchinson  Adv.  Co..  Minneapolis 

Motor  Cars 

Pontiac  Varsity  Show 

Friday,  10:30-11:00  P.M. 

71 

Jan.  '37-May  '37 

MacManus,  John  &  Adams. 
L^etroit 

Cosmetics 

A  i  ale  oi  1  oaay 

Sunday,  6:30-7:00  P.M. 

14 

June  ijd — 

M^cJunkin  Adv.  Co..  Chicago 

Camay 

Pepper  Young's  Family 

Mon.-Fri.,  3:00-3:15  P.M. 

46 

June  '36— 

Pedlar  &  Ryan,  N.  Y. 

Chipao 

The  Road  of  Life 

Mon.-Fri.,  4:45-5:00  P.M. 

23 

June  '37— 

Compton  Adv.,  N.  Y. 

Crisco 

Vic  &  Sade 

Mon.-Fri.,  3:30-3:45  P.M. 

57 

Nov.  '34— 

Compton  Adv.,  N.  Y. 

Dreft 

Kitty  Keene 

Mon.-Fri.,  4:45-5:00  P.M. 

12 

Sept.  '37— 

Blackett-Sample-Hummert,  Chicago 

Drene 

Jimmy  Fiddler 

Tues.  &  Fri.,  10:30-10:45  P.M. 

49 

Oct.  '37— 

H.  W.  Kasthr&  Sons  Adv.  Co., 
Chicago 

Ivory  Flakes 

Story  of  Mary  Martin 

Mon.-Fri.,  4:30-4:46  P.M. 

32 

June  37 — 

Compton  Adv.,  N.  Y. 

Ivory  Soap 

1  ne  \j  n  euis 

Mon.-Fri.,  3:45-4:00  P.M. 

58 

June  36 — 

Compton  Adv.,  N.  Y. 

Oxydol 

1  ne  vjOiaDergs 

Mon.-Fri.,  12:15-12:30  P.M. 

10 

oepc.  OI — 

Blackett-Sample-Hummert,  Chicago 

Oxydol 

Oxydol's  Own  Ala  Perkins 

Mon.-Fri.,  3:13-3:30  P.M. 

54 

Tin/.  'QQ 

L'ec.  oo — 

Blackett-Sample-Hummert,  Chicago 

White  Naptha 

l  ne  uuiding  i^gnr. 

Mon.-Fri.,  4:15-4:30  P.M. 

52 

Jan.  '37 — 

Compton  Adv.,  N.  Y. 

Ivory  Soap 

The  Gospel  Singer 

Mon.-Fri.,  4:15-4:30  P.M. 

14 

June  o/-oept.  ot 

t^ompion  Aav.,  in.  i. 

Ivory  Soap 

The  Gospel  Singer 

Mon.-Fri.,  12:15-12:30  P.M. 

8 

Sept.  '37-Oct.  '37 

Compton  Adv.,  N.  Y. 

Ivory  Soap 

Vic  &  Sade 

Tuesday,  10:45-11:00  P.M. 

30 

June  '37-Sept.  '37 

Compton  Adv.,  N.  Y. 

Chipso 

Personal  Column  of  the  Air 

Mon.-Fri.,  2:45-3:00  P.M. 

17 

Nov.  '36-June  '37 

Compton  Adv.,  N.  Y. 

Ivory  Soap 

Vic  &  Sade 

Wednesday,  7:45-8:00  P.M. 

4 

Mar.  '37-June  '37 

Compton  Adv.,  N.  Y. 

Drene 

Jerry  Cooper 

Wednesday,  7:30-7:45  P.M. 

2 

Nov.  '36-Mar.  '37 

H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago 

Cereals 

Kaltenmeyer's  Kindergarten 

Saturday,  5:30-6:00  P.M. 

48 

Jan.  '36-Dec.  '37 

Lord  &  Thomas,  Chicago 

Ry-Krisp 

Marion  Talley 

Sunday,  5:00-5:30  P.M. 

35 

Sept.  '37— 

Gardner  Adv.  Co.,  St.  Louis 

Ry-Krisp 

Marion  Talley 

Sunday,  5:00-5:30  P.M. 

33 

Oct.  '36-June  '37 

Gardner  Adv.  Co.,  St.  Louis 

Wheat  Cereal 

Tom  Mix 

Mon.-Fri.,  5:15-5:30  P.M. 

19 

Sept.  ■35-Mar.  '37 

Gardner  Adv.  Co.,  St.  Louis 

Gas  Promotien 

The  Mystery  Chef 

Tues.  &  Thurs.,  11:45-12  Noon 
2:45-3:00  P.M. 

18 

Dec.  '36-Nov.  '37 

McCann-Erickson,  N.  Y. 

(Continued  on  page  220) 
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Advertisers  Using  NBC-Red  Network  During  1937 

(Continued  from  Page  219) 


No.  of 


Duration  of 


Sponsor 

Product 

Program 

Time 

Stations 

Contract 

Sealtest  Inc.,  New  York 

Milk 

Saturday  Night  Party 

Saturday,  8:00-9:00  P.M. 

37 

Oct.  '36-May  '37 

Sealtest  Inc.,  New  York 

Milk 

Sunday  Night  Party 

Sunday,  10:00-11:00  P.M. 

42 

May  '37-Oct.  '37 

^oqI+oqI"  T n r*     ^Joto  "Vnrlf 
Ot;<*l  I. Col.  JL                  C  W    J.  v^i  tv 

Milk 

Sunday,  10:00-10:30  P.M. 

41 

Oct.  '37  

Shell  Union  Oil  Corp.,  New  York 

Gas  &  Oil 

The  Shell  Show 

Saturday,  9:30-10:00  P.M. 

40 

Jan.  '37-June  '37 

Sherwin-Williams  Co.,  Cleveland 

Paints 

Metropolitan  Opera  Audition? 

Sunday,  3:00-3:30  P.M. 

55 

Oct.  '36-Mar.  "37 

Smith  Bros.,  Poughkeepsie,  N.  Y. 

Cough  Drops 

Melody  Matinee 

Sunday,  1:30-2:00  P.M. 

34 

Nov.  '36-March  '37 

Standard  Brands  Inc.,  New  York 

Tender  Leaf  Tea 

One  Man's  Family 

Wednesday,  8:00-8:30  P.M. 

57 

Jan.  '35—  ■ 

Standard  Brands  Inc.,  New  York 

Chase  &  Sanborn 
Coffee 

Good  Will  Court 

Sunday,  8:00-9:00  P.M. 

57  ' 

Sept.  '36-Jan.  '37 

Standard  Brands  Inc.,  New  York 

Chase  &  Sanborn 
Coffee 

Do  You  Want  to  be  an  Actor 

Sunday,  8:00-9:00  P.M. 

57 

Jan.  '37-May  '37 

Standard  Brands  Inc.,  New  York 

Chase  &  Sanborn 
Coffee 

The  Chase  &  Sanborn  Program 

Sunday,  8:00-9:00  P.M. 

60 

May  '37— 

Standard  Brands  Inc.,  New  York 

Royal  Desserts 

The  Royal  Gelatin  Program 

Thursday,  8:00-9:00  P.M. 

60 

Sept.  '29— 

Sterling  Products  Inc.,  New  York 

Milk  of  Magnesia 

Waltz  Time 

Friday,  9:00-9:30  P.M. 

21 

Sept.  '33— 

StprliniT  PrnHiiftq  Tti<^    "^ow  Yr^rlr 
J.  1  Lf ±11^.,  itew  AUIIV 

Sunday,  9:30-10:00  P.M. 

55 

Oct.  '31  

Sterling  Products  Inc.,  New  York 

Dr.  Lyons 

Manhattan  Merry-Go-Round 

Sunday,  9:00-9:30  P.M. 

53 

Nov.  '32— 

Sterling  Products  Inc.,  New  York 

Dr.  Lyons 

Backstage  Wife 

Mon.-Fri.,  11:15-11:30  A.M. 

24 

Sept.  '36 — 

Sterling  Products  Inc.,  New  York 

Milk  of  Magnesia 

How  to  be  Charming 

Mon.,  Wed.,  Fri.,  11:30-11:45 
A.M.;  2:30-2:45  P.M. 

42 

Sept.  '36 — 

Sterling  Products  Inc.,  New  York 

Milk  of  Magnesia 

Lorenzo  Jones 

Mon.-Fri.,  4:00-4:15  P.M. 

21 

April  '37— 

Studebaker  Corp.,  South  Bend,  Ind. 

Motor  Cars 

Studebaker  Champions 

Friday,  10:00-10:30  P.M. 

39 

May  '36-May  '37 

Swift  &  Co.,  Chicago 

Meats 

Swift  &  Co. 

Saturday,  8:00-8:15  A.M.; 
10:00-10:15  A.M. 

64 

10/2/37  only 

Vocational  Service,  Inc. 

School 

Doctor  Dollar 

Tuesday,  7:45-8:00  P.M. 

2 

Dec.  '37— 

The  Wander  Co.,  Chicago 

Ovaltine 

Little  Orphan  Annie 

Mon.-Fri.,  5:45-6:00  P.M.; 
6:45-7:00  P.M. 

24 

April  'Si- 

Wasey  Products  Co.,  Cleveland 

Musterole-Kreml 

Voice  of  Experience 

Mon.,  Wed.,  Fri.,  11:45-12:00 
Noon;  7:15-7:30  P.M. 

39 

May  '37-May  '37 

Agency  &  City 

J.  Walter  Thompson  Co.,  N.  Y. 
J.  Walter  Thompson  Co.,  N.  Y. 
McKee,  Albright  &  Ivey,  N.  Y. 
J.  Walter  Thompson  Co.,  N.  Y.  * 
Cecil-Warwick  &  Legler,  N.  Y.  ' 
Brown  &  Tarcher,  N.  Y. 
J.  Walter  Thompson  Co.,  N.  Y. 
J.  Walter  Thompson  Co.,  N.  Y. 

J.  Walter  Thompson  Co.,  N.Y.  ^ 
J.  Walter  Thompson  Co.,  N.  Y. 

J.  Walter  Thompson  Co.,  N.  Y. 
Blackett-Sample-Hummert,  N.  Y. 
Blackett-Sample-Hummert,  N.  Y. 
Blackett-Sample-Hummert,  N.  Y. 
Blackett-Sample-Hummert,  N.  Y. 
Blackett-Sample-Hummert,  N.  Y. 

Blackett-Sample-Hummert,  N.  Y. 

Roche  Williams  &  Cunningham, 
Chicago 

J.  Walter  Thompson  Co.,  Chicago 

Critchfield  &  Co.,  Chicago 
Blackett-Sample-Hummert,  Chicae 

Erwin  Wasey  &  Co.,  N.  Y. 


Advertisers  Using  California  Radio  System  During  1937 


Sponsor 

Product 

Program 

Time 

No.  of 
Stations 

Duration  of 
Contract 

Agency  &  City 

Gospel  Broadcasting  Assn., 
Los  Angeles 

Religions 

Old  Fashioned  Revival  Hour 

Sunday,  9:15-10:15  P.M. 

3 

52  weeks 

R.  H.  Alber  Co.,  Los  Angelea 

Constitution  Society  of  U.  S., 
Los  Angeles 

Patriotic  Talk 

Constitution  Society 

Wednesday,  8:15-8:30  P.M. 
Friday,  9:15-9:30  P.M. 

2 

1  time  only 

R.  H.  Alber  Co.,  Los  Angelea 

Tidewater-Associated  Oil  Co., 
Los  Angeles 

Gas  &  Oil 

Football 

Sunday  only 

2:00-5:00  P.M.  approx. 

2 

3  weeks,  Sunday  only  Allied  Adv.  Agency,  Los  Angeles 

League  of  Supreme  Court  Ind., 
Los  Angeles 

Political  Talk 

League  of  Supreme  Court  Ind. 

Thursday,  12:45-1:00  P.M. 

6 

1  time  only 

Emil  Brisaeher  &  Staff, 
San  Francisco 

Dr.  D.  Jayne  &  Son,  Philadelphia 

Vermifuge 

Tom  Wallace 

Tues.  &  Thurs.,  10:30-10:45  A.M.  6 

13  weeks 

Carter-Thomson  Co.,  Philadelphia 

Lydia  E.  Pinkham  Co.,  New  York 

Medicine 

Voice  of  Experience 

Mon.-Fri.,  1:45-2:00  P.M. 

6 

52  weeks 

Erwin-Wasey  &  Co.,  Los  Angeles 

Dr.  Johann  Strasska,  Los  Angeles 

Toothpaste 

Charley  Hamp 

Friday,  9:30-9:45  A.M. 

3 

3  programs 

Glasser  Adv.  Agency,  Los  Angeles 

Food  Specialties  Corp.,  Los  Angeles    Seasonettes  (Food 

Seasoning) 

Fiseta  Days 

Tuesday,  9:30-9:45  A.M. 

4 

9  programs 

Hauff-Metzger  of  Calif.,  Los  Angelea 

Johnson,  Carvell  &  Murphy, 
Los  Angeles 

Kelloggs  Ant  Paste 

Listen,  Ladies  Option 

Friday,  2:15-2:30  P.M. 

6 

13  weeks 

Wm.  A.  Ingoldsby  Co.,  Los  .Angeles 

P.  J.  LeRoy,  San  Diego 

Piano  Course 

P.  J.  LeRoy 

Mon.-Fri.,  12:00-12:15 
Sunday,  1:15-1:30 

6 

130  programs 

Wilson  Daugherty,  N.  Y. 

Associated  Oil  Co.,  San  Francisco 

Gas  &  Oil 

Sports 

Saturday,  9:00-10:00  P.M. 

6 

1  time  only 

Lord  &  Thomas,  San  Francisco 

Standard  Oil  Co.  of  Cal., 
San  Francisco 

Gas  &  Oil 

Calif.  Symphony 

Thursday,  8:30-9:00  P.M. 

6 

1  time  only 

McCann-Erickson,  San  Francisco 

Clairol,  New  York 

Hair  Rejuvinator 

Let's  Go  Hollywood 

Friday,  8:30-9:00  P.M. 

6 

52  programs 

Wm.  H.  Rankin  Co.,  N.  Y. 

San  Francisco  Examiner, 
San  Francisco 

Newspaper 

Examiner  Show 

Wednesday,  9:00-10:00  P.M. 

4 

1  time  only 

Direct 

Guaranty  Union  Life  Ins.  Co., 
Los  Angeles 

Insurance 

News  Behind  Headlines 

Tuesday,  4:10-4:15  P.M. 
Thursday,  9:10-9:15  P.M. 

6 

2  programs 

Stodel  Adv.  Agency,  Los  .Angeles 

Japanese  Assn.  of  San  Francisco 

Patriotic  Talk 

Thursday,  8:15-8:30  P.M. 

5 

4  programs 

Brewer-Weeks  Co.,  San  Francisco 

General  Milk,  San  Francisco 

Bisquick 

Hollywood  in  Person 

11:15-11:30  A.M. 

7 

52  weeks 

Russel  M.  Seeds  Co.,  Chicago 

Knights  Templar,  San  Francisco 

Lodge 

Christmas  Program 

9:15-9:30  A.M. 

6 

1  time  only 

Direct 
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Product 

Program 

No.  of 

Time  Stations 

Duration  of 
Contract 

Agency  &  City 

Paints 

Sunday  Afternoon  with  Smiling 
Ed  McConnell 

Sunday,  5:30-6:00  P.M. 

22 , 

Aug.  '37-Nov.  '37 

Henri,  Hurst  &  McDonald,  Chicago 

Paints 

Sunday  Afternoon  with  Smiling 
Ed  McConnell 

Sunday,  5:30-5:45  P.M. 

■  .  r 
22 

Nov.  '37— 

Henri,  Hurst  &  McDonald,  Chicago 

Paints 

Acme  Sunshine  Melodies 

Sunday,  5:30-6:00  P.M. 

21 

Aug.  '36-July  '37 

Henri,  Hurst  &  McDonald,  Chicago 

Hats 

Madison  Square  Garden 
Boxing  Bouts 

Fri.,  Nov.  26,  10:00-10:53  P.M. 
Dpf   17   10*00  PA/T 

19 

Nov.  '37— 

Glicksman  Adv.  Agency,  N.  Y. 

Steel 

Allegheny  Metal  Show 

Friday,  7:15-7:30  P.M. 

29 

Nov.  '36-May  '37 

Walker  &  Downing,  Pittsburgh 

Cans 

Ben  Bernie  &  All  the  Lads 

55 

Oct.  '35-Oct.  '37 

Fuller  &  Smith  &  Ross,  N.  Y. 

Anacin 

Easy  Aces 

Tues.,  Wed.,  Thurs.,  7:00- 
7:15  P.M. 

21 

June  '35 — 

Blackett-Sample-Hummert,  N.  Y. 

Bisodol 

Mr.  Keen,  Tracer  of  Lost 
Persons 

Tues.,  Wed.,  Thurs.,  7:15- 
7:30  P.M. 

22 

Oct.  '37— 

Blackett-Sample-Hummert,  N.  Y. 

Gasoline 

The  Preakness 

Saturday,  6:16-6:45  P.M. 

26 

May  15,  1937  only 

Jas.  Katz  Co.,  Baltimore 

Steel 

Armco  Ironmaster 

Tuesday,  10:00-10:30  P.M. 

26 

Nov,  36-reD.  37 

IN .  w,  Ayer  oc  oon,  in  .  i . 

Cosmetics 

Eddie  Duchin's  Orchestra 

Wednesday,  8:00-8:30  P.M. 

36 

Sept.  '37-Dec.  '37 

Cecil,  Warwick  &  Legler,  N.  Y. 

Spud  Cigarettes  & 
Twenty  Grand 

Ed  Wynn 

Saturday,  8:00-8:30  P.M.; 
12:00-12:30  Mid 

41 

Nov.  '36-May  '37 

Young  &  Rubicam,  N.  Y. 

Study  Courses 

Your  English 

Sunday,  3:00-3:15  P.M. 

39 

Oct.  '36-Jan.  '37 

Auspitz  &  Lee,  Chicago 

Raleigh  &  Kool 
Cigarettes 

Kentucky  Derby 

Saturday,  6:15-7:00  P.M. 

67 

5/8/37  only 

BBDO,  N.  Y. 

Raleigh  &  Kool 
Cigarettes 

Tommy  Dorsey's  Orchestra — 
Ask  Yourself  Another 

Friday,  9:30-10:00  P.M. 

58 

Nov.  '37— 

BBDO,  N.  Y. 

Raleigh  &  Kool 
Cigarettes 

Tommy  Dorsey's  Orchestra          Monday,  9:30-10:00  P.M. 
Jack  Pearl  Raleigh  Kool  Summer  Show 

44 

Nov.  '36-Nov.  '37 

BBDO,  N.  Y. 

Motor  Cars 

(see  Red  Network  for  schedule  of  Fight  Broadcasts) 

Italian  Balm 

Vanity  Fair 

Monday,  8:30-9:00  P.M. 

31 

Sept.  '37— 

Aubrey,  Moore  &  Wallace,  Chicago 

Bicycles 

Ridin'  High 

Thursday,  7:15-7:30  P.M.; 
11:15-11:30  P.M. 

84 

April  '37-June  '37 

Southmayd,  N.  Y. 

Bromo-Seltzer 

Sid  Skolsky 

Wednesday,  8:30-8:45  P.M. 

31 

Oct.  '37— 

J.  Walter  Thompson  Co.,  N.  Y. 

Tires 

International  Livestock  Ex- 
position 

Mon.-Fri.,  4:00-4:15  P.M. 

96 

11/29/37-12/3/37 

Sweeney  &  James  Co.,  Cleveland 

Motor  Cars 

Universal  Rhythm 

Friday,  9:00-9:30  P.M.;  12:00- 
12:30  P.M. 

59 

Jan.  '36-April  '37 

N.  W.  Ayer  &  Son,  N.  Y. 

Huskies 

Believe  It  or  Not 

Friday,  9:00-9:30  P.M.;  12:30- 
1:00  P.M. 

61 

July  '37-Oct.  '37 

Benton  &  Bowles,  N.  Y. 

Calumet 

We,  the  People 

Sunday,  5:00-5:30  P.M. 

65 

Oct.  '36-May  '37 

Young  &  Rubicam,  N.  Y. 

Minute  Tapioca 

Stoopnagle  &  Budd 

Sunday,  5:30-6:00  P.M. 

64 

Oct.  '36-May  '37 

Young  &  Rubicam,  N.  Y. 

Diamond  Crystal  Salt 

Adventures  of  Capt.  Diamond 

Sunday,  3 :00-3 :30  P.  M . 

23 

Nov.  '36-April  '37 

Benton  &  Bowles,  N.  Y. 

Sanka 

Helen  Hayes  in  Bambi 

Monday,  8:00-8:30  P.M.»' 

38 

Sept.  '36-Mar.  '37 

Young  &  Rubicam,  N.  Y. 

Log  Cabin  Syrup 

Log  Cabin  Dude  Ranch 

Tuesday,  8:00-8:30  P.M. 

34 

Sept.  '36-Mar.  '37 

Benton  &  Bowles,  N.  Y. 

Diamond  Crystal  Salt 

On  Broadway 

Sunday,  3:00-3:30  P.M. 

13 

Oct.  '37— 

Benton  &  Bowles,  N.  Y. 

Motor  Cars 

General  Motors  Concerts 

Sunday,  8:00-9:00  P.M. 

58 

Oct.  '37-Dec.  '37 

Campbell-Ewald  Co.  of  N.  Y. 

Shoe  Polish 

Time  to  Shine 

Monday,  7:00-7:30  P.M. 

45 

May  '37-Nov.  '37 

Bermingham,  Castleman  &  Pierce, 
N.  Y. 

Aluminum  Ware 

J.  Alden  Edkins 

Sunday,  8:45-9:00  P.M. 

3 

Jan.  '37-May  '37 

BBDO,  N.  Y. 

Banking 

Philadelphia  Orchestra 

Monday,  9:00-10:00  P.M. 

22 

Oct.  '37— 

Wessel  Co.,  Chicago 

Bromo  Quinine 

General  Hugh  S.  Johnson 

Mon.  &  Thurs.,  8:00-8:15  P.M. 
Tues.  &  Wed.,  10:15-10:30  P.M 

24 

Sept.  '37— 

Stack-Gable  Adv.  Co.,  Chicago 

Malted  Milk 

Lum  and  Abner 

Mon.-Fri.,  7:80-7:45  P.M.; 
11:15-11:30  P.M. 

21 

Sept.  '35-Nov.  '37 

Lord  &  Thomas,  Chicago 

Malted  Milk 

Lum  and  Abner 

Mon.,  Wed.,  Fri.,  7:30-7:45 
P.M.;  11:15-11:30  P.M. 

17 

Nov.  '37— 

Lord  &  Thomas,  Chicago 

Loans 

It  Can  Be  Done 

Tuesday,  8:30-9:00  P.M. 

23 

Jan.  '35— 

BBDO,  Chicago 

Cough  Remedy 

Sweethearts  of  the  Air 

Tues.  &  Thurs.,  5:45-6:00  P.M. 

7 

Dec.  '36-Feb.  '37 

Biow  Co.,  N.  Y. 

Toothpaste 

Dress  Rehearsal 

Sunday,  11:30-12:00  Noon 

30 

Nov.  '36-April  '37 

Maxon,  N.  Y. 

Maple  Mix  Dessert 

Melody  of  Romance 

Saturday,  11:15-11:80  A.M. 

18 

Nov.  '36-Feb.  '37 

Rogers  &  Smith  Adv.  Agency 

Woodbury 

Rippling  Rhythm  Review 

Sunday,  9:00-9:30  P.M.;  11:30- 
12:00  Mid 

54 

Jan.  '37-Oct.  '37 

Lennen  &  Mitchell,  N.  Y. 

Woodbury 

Hollywood  Playhouse 

Sunday,  9:00-9:30  P.M.;  11:30- 
12:00  Mid 

54 

Oct.  '37- 

Lennen  &  Mitchell,  N.  Y. 

Jergens  Lotion 

Walter  Winchell 

Sunday,  9:30-9:45  P.M.;  11:15- 
11:30  P.M. 

52 

Sept.  '35— 

Lennen  &  Mitchell,  N.  Y. 

Cereals 

Kellogg  Singing  Lady 

Mon.-Thurs.,  5:30-5:45  P.M. 

15 

Jan.  '32— 

N.  W.  Ayer  &  Son,  N.  Y. 

Listerine 

Grand  Central  Station 

Friday,  8:00-8:30  P.M. 

22 

Oct.  '37— 

Lambert  &  Feasley,  N.  Y. 

Ponds 

Husbands  &  Wives 

Tuesday,  8:00-8:30  P.M. 

30 

Oct.  '36— 

J.  Walter  Thompson  Co.,  N.  Y. 

Sponsor 

White  Lead  &  Color  Works, 
i|troit 

•  White  Lead  &  Color  Works, 
itroit 

li  White  Lead  &  Color  Works, 
I  troit 

ji  Hat  Stores 

■ 

theny  Steel  Co.,  Bracken- 
fee,  Pa. 

Ecan  Can  Co.,  New  York 
can  Home  Products  Corp., 
1  York 

(rican  Home  Products  Corp., 
|w  York 

rican  Oil  Co. 

Mean  Rolling  Mill  Co.,  Middle- 
vn,  O. 

beth  Arden,  New  York 
B-PMsher  Tobacco  Co.,  Louisville 


r^r  Speech  Institute  of  America, 
licago 


rl 

tn  &  Williamson  Tobacco  Corp., 
juisville 

'jfn  &  Williamson  Tobacco  Corp., 
|uisville 

i^n  &  Williamson  Tobacco  Corp., 
iuisville 

jik  Motor  Co.,  Detroit 

jpana  Sales  Co.,  Chicago 

jje  Trades  of  America,  New  York 

! 

pon  Drug  Co.,  Baltimore 

ftone  Tire  &  Rubber  Co., 
^on,  O. 

Motor  Co.,  Dearborn,  Mich. 

iral  Foods  Corp.,  New  York 

tral  Foods  Corp.,  New  York 
G.!ral  Foods  Corp.,  New  York 
G  eral  Foods  Corp.,  New  York 
G  ?ral  Foods  Corp.,  New  York 
G  !ral  Foods  Corp.,  New  York 
G  Tal  Foods  Corp.,  New  York 
G  -ral  Motors  Corp.,  Detroit 
G  in  Mfg.  Co.,  Brooklyn 

iold  Mfg.  Co.,  Erie,  Pa. 
G  ip  of  American  Banks,  Chicago 
G  e  Laboratories  Inc.,  St.  Louis 

B  ick's  Malted  Milk  Corp., 
■'icine,  Wis. 

H;  ick's  Malted  Milk  Corp., 
icine.  Wis. 

H?5ehold  Finance  Corp.,  Chicago 

H  iphrey's  Homeopathic  Medicine 
).,  New  York 

-  nt  Chemical  Co.,  Detroit 

Ti  ^ert  Co. 

J<  ?ns-Woodbury  Sales  Co., 
ncinnati 

J(  ?ns- Woodbury  Sales  Co., 
ncinnati 

J<  ins-Woodbury  Sales  Co., 
ncinnati 

K  jgg  Co.,  Battle  Creek,  Mich. 

L  bert  Co.,  New  York 

pnt  Corliss  &  Co.,  New  York 


(Continued  on  page  222) 
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Sponsor 

Prodact 

Program 

Time 

No.  of 
Stations 

Duration  of 
Contract 

f 

Agency  &  Chy 

T/flTTiont-  Corliss  &  Co*.  New  York 

Ponds 

Mrs.  Franklin  D.  Roosevelt 

Wednesday,  7:15-7:30  P.M. 

27 

April  '37-July  '37 

J.  Walter  Thompson  Co.  N.  Y 

Ikfiles  I^flborstoriGS  Inc<  £ilkh&rt 
Ind. 

Alka-Seltzer 

National  Bam  Dance 

Saturday,  9:00-10:00  P.M.; 
11:00-12:00  Mid 

70 

Jan.  '33 — 

Modern  Food  Process  Co.,  Phila- 

Dog  Food 

Dog  Heroes 

Tuesday,  4:30-4:45  P.M. 

9 

Oct.  '36-May  '37 

Clements  Co.,  Philadelphia 

delphia 

Sunday,  4:45-5:00  P.M. 

7 

Oct.  '37  

V^IITlIltrll  I'D  V/Vt'f   <  UIIaUcIUHIcI 

Modern  Magazines  Inc.,  New  York 

Modern  Romance 

Modem  Romances 

Wednesday,  2:00-2:30  P.M. 

5 

Oct.  '36-Mar.  '37 

Lennen  &  Mitchell,  N.  Y. 

C.  F.  Mueller  Co.,  Jersey  City,  N.  J. 

Macaroni 

Kitchen  Cavalcade 

Mon.-Fri.,  10:45-11:00  A.M. 

6 

Feb.  '37-June  '37 

Kenyon  &  Eckhardt,  N.  Y. 

C.  F.  Mueller  Co.,  Jersey  City,  N.  J. 

Macaroni 

Kitchen  Cavalcade 

Mon.-Fri.,  10:45-11:00  A.M. 

7 

Sept.  '37— 

Kenyon  &  Eckhardt,  N.  Y. 

National  Biscuit  Co.  New  York 

Biscuit 

Twin  Stars 

Friday,  9:30-10:00  P.M. 

72 

Oct.  '36-Mar.  '37 

Ivf  cCana-Srickson  N,  Y. 

Pacific  Coast  Borax  Co.  ^^ew  Tt^ork 

20  Mule-Team  Borax 

T^onf}!  Vnllpv  T^avs 

23 

Sept.  '32 — 

Pepperell  Mfg.  Co.,  Boston 

Sheets 

Dr.  Karl  Reiland 

Friday,  7:15-7:30  P.M. 

35 

Nov.  '37  

I  ■ 

BBDO,  N.  Y.  ) 

Pontiac  Motor  Co.  Pontiac  \licli. 

Motor  Cars 

Pontiay  Varsity  Show 

Friday,  9:00-9:30  P.M. 

68 

Oct.  '37-Dec.  '37 

1 

Proctor  &  Gamble  Co.,  Cincinnati 

Camay 

Pepper  Young's  Family 

Mon.-Fri.,  10:30-10:45  A.M. 

10 

Aug.  '36 — 

Pedlar  &  Ryan.  N.  Y. 

Proctor  &  Gamble  Co.,  Cincinnati 

Chipso 

The  Road  of  Life 

Mon.-Fri.,  11:1.5-11:30  A.M. 

15 

June,  '37— 

Compton  Adv.,  N.  Y.  * 

Proctor  &  Gamble  Co.,  Cincinnati 

Crisco 

Vic  &  Sade 

Mon.-Fri.,  11:30-11:45  A.M. 

14 

Apr.  '36 — 

Compton  Adv.,  N.  Y. 

Proctor  &  Gamble  Co.  Cincinnati 

Ivory  Flake 

The  Story  of  Marv  Mariin 

Mon.-Fri.  10:00-10:15  A.M. 

11 

June  '37 — 

Compton  Adv.,  N^.  Y. 

Proctor  &  Gamble  Co.  Cincinnati 

Ivory  Soap 

The  O'Neills 

Mon.-Fri.,  11:00-11:15  A.M. 

13 

July  '36  

Compton  Adv.,  N.  Y. 

Proctor  &  Gamble  Co.  Cincinnati 

Ivory  Soap  J 

The  Gospel  Singer 

Mon.-Fri.,  11:45-12:00  Noon 

13 

June  '37 — 

Compton  Adv.,  N.  Y. 

Proctor  &  Gamble  Co.  Cincinnati 

Oxydol 

Oxydol's  Own  Ma  Perkins 

Mon.-Fri.  10:15-10:30  A.M. 

10 

June  '37 — 

Blackett"Sample~Hummert,  Chics 

Quaker  Oats  Co.,  Chicago 

^unt  Jemima  Flour 

.A.unt  Jemima  in  the  Cabin  at 
the  Cross  Roads 

Tues.-Sat.  9:45-10:00  A. M . 

g 

Aug.  '37  

Lord  &  Thomas,  Chicago 

Hadio  Corp.  of  America,  ^Jew  York 

I^adios 

The  Magic  Key  of  RCA 

SunHnv   9  •00-^-00  P  M 

100 

Sept.  '35 — 

Hadio  Corp.  of  America,  New  York 

Kadios 

Carnival  of  Champions 

Thursday,  8:00-12:00  P.M. 

61 

9/23/37  only 

Direct 

Radio  Corp.  of  America,  New  York 

Radios 

Metropolitan  Opera 

Saturday,  2:00-5:30  P.M. 

66 

Dec.  '36-Mar.  '37 

Direct 

Radio  Guide 

Magazine 

Court  of  Honor 

Friday,  10:00-10:30  P.M. 

24 

Oct.  '36-Jan.  '37 

Lord  &  Thomas 

Ralston-Purina  Co.,  St.  Louis 

Wheat  Cereals 

Tom  Mix  Straight  Shooters 

Mon.-Fri.,  5:45-6:00  P.M.: 
fi  •45-7*00  P  M 

22 

Sept.  '37— 

Gardner  Adv.  Co.,  St.  Louis 

Real  Silk  Hosiery  Co.,  Indianapolis 

Edwin  C.  Hill 

Sunday,  9:45-10:15  P.M. 

24 

Oct.  '36-Mar.  '37 

1^0  Burnett  Chicago 

Sherwin-^^illiaros  Co.  Cleveland 

\Ietropolitan  Opera  Auditions 
of  the  Air 

Sunday,  5:00-5:30  P.M. 

68 

Oct.  '37  

Cecil  Warwick  &  Legler,  N.  Y. 

David  A.  Smart 

Magazines 

Coronet  on  the  Air 

Friday,  9:30-10:00  P.M. 

37 

April  '37-June  '37 

BBDO,  N.  Y.  R 

Sinclair  Refining  Co. 

Oil  &  Gas 

Sinclair  Minstrels 

Monday,  9:00-9:30  P.M. 

50 

Feb.  '32-Jan.  '37 

Federal  Adv.  Agency 

Standard  Brands  Inc.,  New  York 

Yeast 

Fleischmann's  Yeast  Program 

Friday,  9:00-9:30  P.M. 

34 

April  '37-June  '37 

J.  Walter  Thompson  Co.,  N.  Y. 

Standard  Brands  Inc.,  New  York 

Yeast 

The  Bakers  Broadcast 

Sunday,  7:30-8:00  P.M. 

63 

Oct.  '35— 

J.  Walter  Thompson  Co.,  N.  Y. 

Stewart- Warner  Corp.,  Chicago 

Alemite 

Horace  Heidt  &  His  Brigadiers 

Tuesday,  9:00-9:30  P.M. 

53 

Dec.  '37— 

Hays  MacFarland  Co.,  Chicago 

Sun  Oil  Co.,  Philadelphia 

Gas  &  Oil 

Lowell  Thomas 

Mon.-Fri.,  6:45-7:00  P.M. 

19 

June  '32 — 

Rocke,  Williams  &  Cunningham, 
Philadelphia 

Swift  &  Co.,  Chicago 

Sunbrite  Cleanser 

Junior  Nurse  Corps 

Mon.-Fri..  6:00-5:15  P.M.; 
6:00-6:15  P.M. 

6 

Sept.  '37— 

Stack-Gable  Adv.  Co.,  Chicago 

Tastyeast  Inc.,  Trenton  N.  J. 

Yeast 

Tfuit'vpARt  .Tnat^na 

Tuesday,  7:16-7:30  P.M. 

20 

Mar.  '37-May  "37 

Peck  Adv.  Agency,  N.  Y. 

Time  Inc.,  New  York 

Time  Magazine 

The  March  of  Time 

Thursday,  8:30-9:00  P.M. 

41 

Oct.  '37— 

BBDO,  N.  Y. 

Wm.  R.  Warner  Co.,  New  York 

Sloan's  Liniment 

Behind  Prison  Bars 

Monday,  10:00-10:30  P.M. 

31 

Oct.  '37— 

Cecil,  Warwick  &  Legler,  N.  Y.  if 

Wm.  R.  Warner  Co.,  New  York 

Sloan's  Liniment 

Warden  Lawes  in  20,000  Years 
in  Sing  Sing 

Monday,  9:30-10:00  P.M. 

36 

Oct.  '36-April  '37 

Cecil,  Warwick  &  Legler,  N.  Y. 

I 

Wasey  Products  Co.,  Cleveland 

Barbasol 

Singin'  Sam 

Friday,  7:45-8:00  P.M. 

29 

Sept.  '36-May  '37 

Erwin,  Wasey  &  Co.,  N.  Y.  ' 

G.  Washington  Refining  Co., 
Mottib  PlainB,  N.  J. 

Coffee 

Uncle  Jim's  Question  Bee 

Saturday,  7:30-8:00  P.M. 

7 

Sept.  "36— 

Cecil,  Warwick  &  Legler,  N.  Y.  ? 

■ 

Welch  Grape  Juice  Co.,  Westfield. 
N.  J. 

Zenith  Radio  Corp.,  Chicago 


Grape  Juice 
Radios 


Irene  Rich 
Zenith  Foundation 


Sunday,  9:45-10:00  P.M.;  11:00-  47 
11:15  P.M. 


Sunday,  10:00-10:30  P.M. 


52 


Oct.  '33— 

Sept.  '37-Dec.  '37 


H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago 

E.  H.  Brown  Adv.  Co.,  Chicago  tU 


Advertisers  Using  Mohawk  Network  During  1937 


(Network  discontinued  Jan.  15,  1938) 


Sponsor 

Product 

Program 

Time 

No.  of 
Stations 

Duration  of 
Contract 

Agency  &  City 

Carter  Medicine  Co.,  New  York 

Pills 

Musical 

Tues.,  Thurs.,  Sat.,  9:00- 
9:15  A.M. 

WSYR 

Dec.  6 — 13  weeks 

Street  &  Finney,  N.  Y. 

Hecker  Products  Corp.,  New  York 

Cereal 

Musical 

Mon.-Fri.,  11:45-12  Noon 

WABY 

52  weeks 

Erwin  Wasey  &  Co.,  N.  Y. 

Maine  Development  Commission, 
Bangor 

Potatoes 

Talks 

Tues.,  Thurs.,  11:15-11:30 
A.M. 

WABY 

13  weeks 

Brooke,  Smith,  French  &  Dorrance, 
N.  Y. 

American  Chicle  Co.,  Long  Island 
City 

Chewing  Gum 

Lou  Little 

Twice  weekly  10:00-10:15 
P.M. 

WABY 

13  weeks 

Badger  and  Browning  &  Hersey, 
N.Y. 

Rev.  Elmo  Bateman,  New  York 

Religious 

Talks 

Sunday,  5:00-6:00  P.M. 

Full 
Network 

1  year 

Direct 

Rev.  Gerald  K.  Smith,  New  York 

Political 

Talks 

Sunday,  4:00-4:30  P.M. 

Full 
Network 

26  weeks 

Direct 

Clear-Again  Inc.,  Chicago 

Proprietary 

Musical 

Tues.,  Thurs.,  10:00-10:15 
P.M. 

Full 
Network 

13  weeks 

Schwimmer  &  Scott,  Chicago 
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Product 

Cereals 

Banking 
Mayonnaise 
Store  Promotion 

Foods 


Sponsor 

B  Bros.  Milling  Co.,  Seattle 

of  America,  San  Francisco 

Foods  Inc.,  New  York 

'  »mia  Chain  Stores,  San 
mcisco 

iwnia  Conserving  Co.,  San 
incisco 

inet  Candy  Co.,  Oakland,  Calif.  Candy  Bars 
W.  Caswell  Co.,  San  Francisco  Coflfee 

t  Sales  Co.,  San  Francisco  Cosmetics 
'  Morse  Seed  Co.,  San  Francisco  Seeds 

nkamp  Stores  Co.,  San  Shoes 
incisco 


lore  Oil  Co.,  Los  Angeles 


fie  Grain  &  Milling  Co.,  Los 
Igeles 


Gas  &  Oil 
Flour 


Program 
Good  Morning  Tonite 

House  of  Melody 
Dr.  Kate 
California's  Hour 

Who  Am  I 

Night  Editor 

Woman's  Magazine  of  the  Air 

The  Passing  Parade 

Martha  Phillipp's  Garden  Class 

Professor  Puzzlewit 

Gilmore  Circus 

The  Best  of  the  Week 


Time 

Tuesday,  9:30-10:00  P.M. 


No.  of 
Stations 


Monday,  9:00-9:30  P.M.  7 

Thursday,  8:00-8:30  P.M.  9 

Sunday,  7:15-8:15  P.M.  7 

Tuesday,  7:15-7:30  P.M.  10 

Sunday,  9:00-9:15  P.M.  9 

Monday,  2:45-3:00  P.M.  5 

Sun.  &  Mon.,  9:00-9:15  P.M.  7 

Sunday,  9:15-9:30  A.M.  10 

Sunday,  4:00-4:30  P.M.  4 


Duration  of 
Contract 

Sept.  '36 — 

Aug.  '36-Aug.  '37 
Dec.  '36-Mar.  '37 
Jan.  '37-Mar.  '37 

Nov.  '36-May  '37 

Sept.  '36— 

May  '33— May  "37 

April  'Se-July  '37 
Jan.  ■37-Apr.  '37 
Mar.  '37— 


Friday,  9:00-9:30  P.M.  6         Feb.  '37— 

Wed.  &  Fri.,  11:45-12:00  Noon       7         Oct. '37— 


Agency  &  CHy 

Erwin  Wasey  of  the  Pacific  Coast, 
Seattle 

Chas.  R.  Stuart  Co.,  San  Francisco 
Benton  &  Bowles,  N.  Y. 
Lord  &  Thomas,  Los  Angeles 

Emil  Brisacker  &  Staff,  San 
Francisco 

Tomaschke-Elliott,  Oakland 

Emil  Brisacher  &  Staff,  San 
Francisco 

Howard  E.  Williams,  San  Francisco 

Gerth-Knollin  Co.,  San  Francisco 

Long  Adv.  .Service,  San  Francisco 


Botsford,  Constantine  &  Gardner, 
Los  Angeles 

Dan  B.  Miner  Co.,  Los  Angeles 


A  (national  Shoe  Co.,  St.  Louis 

Peters  Shoes 

Dr.  Peter  Puzzlewit 

Tuesday,  7:30-8:00  P.M. 

7 

Apr.  '37-July  "37 

Long  Adv.  Service,  San  Francisco 

1  iert  Co.,  Chicago 

Maple-Mix  Desert 

Woman's  Magazine  of  the  Air 

Thursday,  3:15-3:30  P.M. 

7 

Dec.  '36-Jan.  '37 

Rogers  &  Smith,  Chicago 

ij  Jewelry  Co.,  Oakland 

Jewelry 

Stars  on  Parade 

Sunday,  4:15-4:30  P.M. 

2 

Jan.  '37-April  "37 

Sidney  Garfinkel  Adv.  Co.,  San 
Francisco 

ont  Corliss  Co.,  New  York 

Hand  Lotion 

Woman's  Magazine  of  the  Air 

Wed.  &  Fri.,  3:30-3:45  P.M. 

5 

Nov.  '37- 

J.  Walter  Thompson  Co.,  N.  Y. 

'endorf  Bakeries  San  Francisco 

Bakery  Goods 

Langendorf  Pictorial 

Mon.-Fri.,  4:45-5:00  P.M. 

3 

Jan.  '33-Sept.  '37 

I^cCann— Eri ckson  Inc.  San 
Francisco 

,  ,1  Loan  Co.,  San  Francisco 

Loans 

Meet  Your  Neighbor 

Tuesday,  8:30-9:00  P.M. 

4 

Oct.  '37— 

Long  Adv.  Service,  San  Francisco 

lhattan  Soap  Co.,  New  York 

Sweetheart  Soap 

Thomas  Conrad  Sawyer 

Wednesday,  4:30-4:45  P.M. 

2 

Apr.  '37-July  '37 

Milton  Weinberg  Adv.  Co.,  Los 
Angeles 

, .  Marrow  Mfg.  Co.,  Los  Angeles 

Shampoo 

Sweet  Rhythms 

Friday,  1:00-1:15  P.M. 

6 

July  •37-Dec.  '37 

Janes-Morton  Inc.,  Los  Angeles 

dental  Life  Insurance  Co. 

Insurance 

Winning  the  West 

Wednesday,  7:30-8:00  P.M. 

5 

Oct.  '33-June  '37 

Chas.  R.  Stuart,  San  Francisco 

jorug  Co.,  San  Francisco 

Drugs 

Treasure  Island 

Sunday,  9:15-9:30  P.M. 

5 

Feb.  '37— 

D'Evelyn  &  Wadsworth,  San 
Francisco 

■  '  Ltd.,  Montreal,  Can. 

Beef  Cubes 

Clarence  Hayes 

Tues.  &  Fri.,  9:30-9:45  A.M. 

4 

Nov.  '37— 

Doremus  &  Co.,  San  Francisco 

I  iic  Coast  Borax  Co.,  Wil- 
ington,  Calif. 

20  Mule  Team  Borax 

Death  Valley  Days 

Tuesday,  9:00-9:30  P.M. 

5 

Oct.  '35- 

McCann-Erickson,  San  Francisco 

I  fic  Guano  Co.,  Berkeley 

Fertilizer 

Garden  Guide 

Sunday,  10:15-10:30  A.M. 

2 

Feb.  '37-May  '3.7 

Tomaschki-Elliott,  Oakland 

f  Ker  Laboratories,  New  York 

Hair  Tonic 

Hair  Raising  Mysteries 

Sunday,  1:15-1:30  P.M. 

2 

Sept.  '37— Dec.  '37 

General  Adv.  Agency,  Los  Angeles 

I  ifield  Oil  Corp.,  Los  Angeles 

Gas  &  Oil 

Richfield  Reporter 

Daily,  except  Sat.,  10:00-10:15 
P.M. 

7 

Apr.  '31— 

Hixson-O'Donnell,  Los  Angeles 

I  ifield  Oil  Corp.,  Los  Angeles 

Gas  £  Oil 

Olsen  &  Johnson 

Wednesday,  8:30-9:00  P.M. 

11 

June  '37 — 

Hixson-O'Donnell,  Los  Angeles 

S  t  Paper  Co.,  Chester  Pa. 

Towels 

Woman's  Magazine  of  the  Air 

Wed.  &  Fri.,  2:45-3:00  P.M. 

5 

Jan.  '37-July  '37 

J.  Walter  Thompson  Co.,  N.  Y. 

f  al  Oil  Co.,  Loe  Angeles 

Gas  &  Oil 

Signal  Carnival 

Sunday,  7:30-8:00  P.M. 

11 

No.  '36— 

Logan  &  Stebbins,  Los  Angeles 

f  -ry  Flour  Co.,  San  Francisco 

Flour 

S perry  Day-time  Special 

Mon.-Fri.,  2:30-2:45  P.M. 

6 

Feb.  '37— 

Westco  Adv.  Agency,  San  Francisco 

5  -ry  Flour  Co.,  San  Francisco 

Flour 

Spcrry  Sunday  Special 

Sunday,  4:30-5:00  P.M. 

6 

Oct.  '34— 

Westco  Adv.  Agency,  San  Francisco 

^  -ry  Flour  Co.,  San  Francisco 

Flour 

Gloria  Gale 

Mon.-Fri.,  2:45-3:00  P.M. 

6 

July  '37— 

Westco  Adv.  Agency,  San  Francisco 

^  -ry  Flour  Co.,  San  Francisco 

Flour 

Woman's  Magazine  of  the  Air 

Friday,  3:30-3:45  P.M. 

5 

10/29/37  only 

Westco  Adv.  Agency,  San  Francisco 

'  -ry  Flour  Co.,  San  Francisco 

Flour 

Woman's  Magazine  of  the  Air 

Various  Days,  2:16-2:30  P.M. 

5 

6/21/37-7/2/37 

Westco  Adv.  Agency,  San  Francisco 

i  :dard  Brands  Inc.,  New  York 

Tender  I^af  Tea 

One  Man's  Family 

Sunday,  9:30-10:00  P.M. 

6 

Mar.  '35— 

J.  Walter  Thompson  Co.,  N.  Y. 

Kidard  Oil  of  Calif.,  San  Francisco 

Gas  &  Oil 

Standard  School  Broadcasts 

Thursday,  11:00-11:45  A.M. 

6 

Oct.  '36-May  '37 

McCann-Eriskson,  San  Francisco 

S  idard  Oil  of  Calif.,  San  Francisco 

Gas  &  Oil 

Standard  School  Broadcasts 

Thursday,  11:00-11:45  A.M. 

6 

Sept.  '37— 

McCann-Erickson,  San  Francisco 

f  idard  Oil  of  Calif.,  San  Francisco 

Gas  &  Oil 

Standard  Symphony 

Thursday,  8:15-8:15  P.M. 

5 

Sept.  '32— 

McCann-Erickson,  San  Francisco 

f'Lman,  Wormser  &  Co.,  San 

Foods 

I  Want  a  Divorce 

Sunday,  8:15-8:30  P.M.; 

11 

Oct.  '37— 

Emil  Brisacher  &  Staff,  San 

J  3man,  Wormser  &  Co.,  San  Foods 
Irancisco 

'  ewater  Associated  Oil  Co.,  San      Gas  &  Oil 
rancisco 

'  amook  County  Creamery  Assn.,  Cheese 
'illamook,  Ore. 

'  amook  County  Creamery  Assn.,  Cheese 
'illamook.  Ore. 

on  Oil  Co.,  Los  Angeles  Gas  &  Oil 

jsson  Oil  &  Snowdrift  Co.,  San  Salad  Oil 
''rancisco 


Junior  News 
Associated  Football 


Bennie  Walker's  Tillamook 
Kitchen 


Bennie  Walker's  Tillamook 
Kitchen 


Thrills 

Hawthrone  House 


Wednesday,  7:45-8:00  P.M. 
Wed.  &  Fri.,  5:45-6:00  P.M.  PST  10 

Saturday,  2:00-4:45  P.M.  5 

Friday,  10:00-10:15  A.M.  5 

Friday,  10:00-10:15  A.M.  5 

Wednesday,  6:30-7:00  P.M.  10 

Sunday,  7:00-7:30  P.M.  5 


Feb.  '37-Sept.  '37 

Sept.  '37-Nov.  '37 

Sept.  '37— Dec.  '37 

Sept.  '36-July  '37 

Jan.  '37 — 
Oct.  '35— 


Francisco 

Botsford,  Constantine  &  Gardner, 
San  Francisco 

Lord  &  Thomas,  San  Francisco 


Botsford  Constantine  &  Gardner, 
Portland,  Ore. 

Botsford  Constatine  &  Gardner, 
Portland,  Ore. 

Lord  &  Thomas,  Los  Angeles 

Fitzgerald  .\dv.  Co.,  New  Orleans 
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Sponsor 

Admiracion  Labs.,  Harrison,  N.  J. 

American  Bird  Products,  Chicago 

American  Chicle  Co.,  Long  Island 
City 

American  Tobacco  Co.,  New  York 
Barbasol  Co.,  New  York 


Product 

Shampoo,  Hair  Tonic 

Bird  Food 

Black  Jack  Chewing 
Gum 

Lucky  Strike  Cigarettes 

Shaving  Cream  & 
Razor  Blades 


Campbell  Cereal  Co.,  Minneapolis  Malt-o-Meal 
Chicago  Engineering  Works,  Chicago 


Air  Cond.  &  Refrig. 
Inst. 


Commentator  Magazine,  New  York  Magazine 


Consolidated  Drug  Trade  Products, 
Chicago 


Crazy  Water  Hotel  Co.,  Mineral 
Wells,  Tex. 

Crown  Overall  Co.,  Cincinnati 

Crusaders,  New  York 

Cudahy  Packing  Co.,  Chicago 

D.  L.  &  W.  Coal  Co.,  New  York 
Delv  Ltd.,  New  York 

Democratic  State  Com.,  New  York 
Duart  Sales  Co.,  New  York 

Fels  &  Co.,  Philadelphia 

H.  Fendrich,  Evansv-ille,  Ind. 

E.  Fougera  &  Co.  Inc.,  New  York 

Fresh  Milk  Industry,  Chicago 

General  Mills,  Minneapolis 

Gordon  Baking  Co.,  Detroit 

Gordon  Baking  Co.,  Detroit 

Gospel  Broadcasting  Assn.,  Los 
Angeles 

Grove  Laboratories,  St.  Louia 


Proprietaries 


Program 

Fun  in  Swing  Time 

Canary  Chorus 

Lou  Little's  Forecasts 

Melody  Puzzles 
Mary  Jane  Walsh 

Ruby  Applebarry 
New  Dixie  Demons 

Commentator  Forum 

Charley  Stookey 


Hotel  &  Crazy  Water      Music  from  Texas 
Fizz 


Crown  Overalls 

Old  Dutch  Cleanser 

Blue  Coal 

Delv  Hand  Cream 

Political 
Creme  of  Milk 

Fels  Naphtha  Soap 


Denby  Cigars 
Vapex 

Milk  &  Milk  Products    Stars  of  Milky  Way 


Pleasant  Valley  Frolics 
Current  Events,  Talk 
Bachelor's  Children 

The  Shadow 
Jack  Burch 

Political  Talks 
The  Passing  Parade 

Tom,  Dick  &  Harry 

Smoke  Dreams 
Let's  Play  Games 


Gold  Medal  Flour 
Silver  Cup  Bread 
Silver  Cup  Bread 
E%'angelical  Talks 

Bromo-Quinine 


Love  Song 
Lone  Ranger 
Hockey  Game 

Old  Fashioned  Revival 

Gabriel  Heatter 


Health  Products  Corp.,  Newark  .\3per-Gum 
Hecker  Products  Corp.,  New  York      Hecker  H-0  Cereals        Information  Bureau 


Ray  Knight's  Cuckoos; 
1937  Radio  Show 


Hecker  Products  Corp.,  New  York     Silver  Dust 


Journal  of  Li%-ing  Pub.  Corp., 
New  York 

Katro-Lek  Laboratories,  Dorchester, 
Mass. 

Kellogg  Co.,  Battle  Creek,  Mich. 

Lehn  &  Fink  Products  Co., 
New  York 

Libby,  McNeill  &  Libby,  Chicago 

Little  Crow  Milling  Co.  Inc., 
Warsaw,  Ind. 

Local  Cooperative  Campaign, 
New  York 


Journal  of  Living 
Magazine 

Katro  Balsam 


Cereals 

Hinds  Cream,  Lj-sol 

Food  Products 
Coco  Wheats 


Beatrice  Fairfax 
Victor  H.  Lindlahr 

Polish  Music 

Singing  Lady 

Life  of  Mary  Sothem 

We  Are  Four 
Jolly  Joe 


Cooperative  Sponsors      30  Minutes  in  Hollywood 


Local  Department  Stores,  New  York  Dept.  Store  Adv. 
Lovely  Lady  Inc.,  Chicago  Cosmetics 
Luther  Laymen's  League,  St.  Louis  Religious 


Morning  Matinee 
Your  Parlor  Playhouse 
Lutheran  Hour 


Macfadden  Publications,  New  York  True  Detective  Stories  True  Detective  Mysteries 

Macfadden  PubUcations,  New  York  True  Story  Magazine  Good  Will  Hour 

Maine  Development  Commission,  Maine  Products  Marjorie  Mills 
Augusta 


McKesson  &  Robbins,  New  York        Tooth  Powder 


Mennen  Co.,  Newark 

Murine  Co.,  Chicago 

Musterole  Co.  &  E.  W.  Rose  Co., 
New  York 


Shaving  Cream 
Eye  Wash 
Musterole  &  Zemo 


Meadows  Beauty  Forum 

Famous  Jury  Trials 
Listen  to  This 
Carson  Robinson 


Time 

Sunday,  6:30-7:00  P.M. 
Sunday,  11:45-12:00  Noon 
Friday,  10:00-10:15  P.M. 

Tuesday,  8:00-8:30  P.M. 
Friday,  8:00-8:15  P.M. 


No.  of 
Stations 


21 


10 

2 
25 


Tues.,  Thu.,  Sat.,  7:45-8:00  P.M.  2 
Tuesday,  7:45-8:00  P.M.  6 


Sunday,  9:30-9:45  P.M.;  12 
Thursday,  10:00-10:15  P.M. 

Mon.-Fri.,  5:00-6:00  P.M.  to  2 
11/26; 

Mon.-Sat.,  5:00-6:00  P.M. 

Mon.,  Wed.,  Fri.,  1:00-1:15  P.M.  24 


Thursday,  7:45-8:00  P.M.  4 

Thursday,  8:00-8:15  P.M.  35 

Mon.-Fri.,  10:15-10:30  A.M.  2 

Sunday,  4:00-4:30  P.M.  11 

Mon.,  Wed.,  Fri.,  9:45-10:00  2 
A.M. 

Varying  5  to  7 

Sunday,  1:15-1:30  P.M.;  27 
9:00-9:15  P.M. 

Mon.,  Wed.,  Fri.,  12:15-12:30  15 
P.M. 

Sunday,  1:30-2:00  P.M.  8 

Friday,  8:45-9:00  P.M.  2 

Sunday,  6:30-7:00  P.M.  23 

Mon.-Fri.,  11:30-11:45  P.M.  2 
Mon.,  Wed.,  Fri.,  7:30-8:00  P.M.  3 

Thursday,  8:30-10:30  P.M.  3 

Sunday,  10:30-11:30  P.M.  15 


Mon.,  Tues.,  7:45-8:00  P.M.;  8 
Wed.,  Thurs.,  9:00-9:15  P.M. 

Sunday,  6:00-6:30  P.M.  21 


Tues.-Fri..  11 :45-12 :00  Noon ;  42 
Mon.-Fri.,  1:30-1:45  P.M. 

Tues.-Fri.,  2:45-3:00  P.M.  42 

Mon.,  Wed.,  Fri.,  12:00-12:30  5 
P.M. 

Sunday,  12:15-12:30  P.M.  10 


Sunday,  5:00-5:30  P.M.  3 

Mon.-Fri.,  4:15-4:30  P.M.  2 

Mon.-Fri.,  12:45-1:00  P.M.  2 

Mon.-Fri.,  5:00-5:15  P.M.  3 

Sunday,  6:00-6:30  P.M.  37 

Thursday,  9:00-9:45  A.M.  19 

Sunday,  10:30-11:00  P.M.  3 

Sunday,  1:00-1:30  P.M.;  4:30-  45 
5:00  P.M. 

Tuesday,  9:30-10:00  P.M.  3 

Sunday,  10:00-10:30  P.M.  4 

Tues.,  Thurs.,  1:15-1:30  P.M.;  15 
1:45-2:00  P.M. 

Thursday,  9:45-10:00  A.M.;  7 
10:30-10:45  A.M. 

Mondays,  10:00-10:45  P.M.  4 

Tuesday,  8:30-9:00  P.M.  8 

Mon.,  Wed.,  Fri.,  1:15-1:30  P.M.  46 


Duration  of 
Contract 

4/18/37-4/10/38 

10/10/37-5/8/38 

10/15/37-12/13;  37 


Agency  &  City 
Charles  Dallas  Reach,  Newark 
Weston-Bamett,  Chicago 
Badger,  Browning  &  Hersey,  N.  Y 


11/2/37-10/25/38       Lord  &  Thomas,  N.  Y. 
10/29/37-10/21/38      Erwin,  Wasey  &  Co.,  N.  Y. 


9/29/37-12/24/37 
3/30/37-4/20/37 

9/19/37-12/19/37 

10/8/37-4/9/38 

2/13/36-7/1/37 

2/13/36-7/1/37 
2/10/37  only 
9/27/37-9/27/38 

9  25/37-3/20/38 
4  19/37-7/9/37 

Varjnng 

9  12/37-9/4/38 

1/18  '37-10/15  37 

9/27/36-3/23/37 

11/5/37-4/1/38 

9  27/36-3/21/37 

8/31/36-3/5/37 

11/28/34-9/25/38 

4/15/37  only 

1/3/37-12/26/37 

9/28/36-1/21/37 
5/24/36-5/16/37 

9/7/37-9/5/38 

8/31/37-8/27/38 
9/14/37-9/10/38 


Mitchell-Faust  Adv.  Co.,  Chicago 
Critchfield  &  Co.,  Chicago 

Cecil,  Warwick  &  Legler,  N.  Y. 

Benson  &  Dall,  Chicago 

Luckey,  Bowman,  Inc.,  N.  Y. 

H.  W.  Kaster  &  Sons,  Chicago 

Marschalk  &  Pratt,  N.  Y. 

Roche,  Williams  &  Cunnyngham, 
Chicago 

Ruthrauff  &  Ryan,  N.  Y. 

Erwin,  Wasey  &  Co.,  N.  Y. 

Fisher,  Zealand  &  Co.,  N.  Y. 
Direct 

Young  &  Rubicam,  N.  Y. 

P- 

Ruthrauff  &  Ryan,  Chicago  ^r- 
Small  &  Seiflfer  Adv.  Agency,  N.  Y.  f 
Aubrey,  Moore  &  Wallace,  Chicago 
Blackett-Sample-Hummert,  Chicagt 
Young  &  Rubicam,  Detroit 
Brooke,  Smith  &  French,  Detroit 
R.  H.  Alber  &  Co.,  Los  Angeles  — 

Stack-Goble  Adv.  Agency,  Chicago 

WilUam  Esty  &  Co.,  N.  Y. 

Erwin,  Wasey  &  Co.,  N.Y. 

BBDO,  N.  Y. 

Franklin  Brack  Adv.  Corp.,  N.  Y. 


10/17,'37-ll/14/37      Chambers  &  WisweU,  Boston 


10/3/37-12/'26 ''37 
11/2/36-4/30/37 

3/1/37-5/6/38 
11/1/37-10/28/38 

10/10/37-4/3/38 

9/10/36-3/4/37 
5/9/37-6/13/37 
10/24/37-4/17/38 

9/8/36-8/31 /37 

7/25/37-7/17/38 

9/21/37-3/17/38 

1/7/37-4/29/37 

9/27/37-6/20/38 
11/10/36-4/6/37 
10/4/37-4/1/38 


N.  W.  Ayer  &  Son,  N.  Y. 
William  Esty  &  Co.,  N.  Y. 


J.  Walter  Thompson  Co.,  Chicago  n 
Rogers  &  Smith,  Chicago 

Redfield-Johnstone,  N.  Y. 

Dorland  International,  N.  Y. 

Kirtland-Engle  Co.,  Chicago 

Kelly,  Stuhlman  &  Zahmdt,  St. 
Louis 

Ruthrauff  &  Ryan,  N.  Y. 

Ruthrauff  &  Ryan,  N.  Y.  ( 

Brooke,  Smith,  French  &  Dorrance,  ) 
N.  Y. 

Brown  &  Tarcher,  N.  Y. 

H.  M.  Kieswetter  Co.,  N.  Y. 
Vanderbie  &  Rubins,  Chicago 
Erwin  Wasey  &  Co.,  N.  Y. 
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j  Sponsor 

loal  Silver  Co.,  New  York 

^  American  Accident  Ins.. 
#wark 

I  Rug  Co.,  Chicago 
^-Illinois  Glass  Co.,  Toledo 

i 

^  Watch  Co.,  New  York 
|x>r  &  Gamble  Co.,  Cincinnati 
j  Milk  Cheese  Co.,  Chicago 

Id  Co.,  Los  Angeles,  Calif. 

po.,  Atlanta 

L.  Sheaffer  Pen  Co.,  Fort 
pdison,  la. 

Products,  New  York 

tl  Justice  Pub.  Co.,  Royal  Oak, 
pch. 

ing  Products,  Wheeling 
'fing  Products,  Wheeling 
idy  of  Vienna,  Chicago 
T  ace  Biscuit  Co.,  Chicago 

?  der  Co.,  Chicago 

?v  Products  Co.,  New  York 


jgeles 


Product 


Program 


Time 


No.  of 
Stations 


Duration  of 
Contract 


.Agency  &  City 


Tableware 

Variety 

Sunday,  11:30-12:00  Noon 

2 

e  /oo  /OT     /tin  /OT 

o/Zo/oi-o/isO/o  ( 

r  r&nK  x^resDrey  t^o.,  in.  i.  ■ 

Accident  Insurance 

Gabriel  Heatter 

Sunday,  9:30-9:45  P.M. 

3 

2/21/37-5/16/37 

Franklin  Bruck  Adv.  Corp.,  N.  Y. 

Rugs 

Romantic  Serenaders 

Sunday,  3:30-3:45  P.M. 

4 

1/10/37-4/4/37 

Presba,  Fellers  &  Presba,  Chicago 

Glass  Containers  & 
Coffee 

Coffee  Club 

Friday,  8:00-8:30  P.M.;  10:00- 

9 

2  5/37-6/18/37 

U.  S.  Adv.  Corp.,  Toledo 

Watches 

Sunday  Morning  Quarterback 

Sunday,  11:30-11:45  A.M. 

2 

9/12/37-12/5/37 

Da  Garmo  Corp.,  N.  Y. 

Ox>-dol 

Couple  Next  Door 

Mon.-Fri.,  2:45-3:00  P.M. 

2 

4/12/37-9/16/37 

Blackert-Sample-Hummert,  Chicago 

Gold-n-Rich  Cheese 

Petticoat  Philosophy 

Tues.  &  Thurs.,  11:45-12:00 
Noon 

5 

12/1/36-4/22  37 

Banff,  Metzger  of  111.,  Inc.,  Chicago 

Cosmetics 

Just  Between  Us 

Sunday,  2:15-2:30  P.M.;  3:l.=i- 
3:30  P.M. 

15 

5,  2  37-7/25,  37 

Hayes,  MacFarland  Co.,  Chicago 

Tonic 

Music  for  the  Family 

Wednesday,  8:30-9:00  P.M. 

4 

5/  27, '36-5/19/  37 

Direct 

Fountain  Pens 

Harold  Stokes'  Orchestra 

Friday,  8:15-8:30  P.M. 

3 

8  27/37-12  10  37 

Russell  M.  Seeds,  Chicago 

Skol  Antiseptic 

Hollywood  Sunshine  Giris 

Tuesday,  12:15-12:30  P.M. 

16 

5/11/37-8/3  37 

Peck  Adv.  Agency,  N.  Y, 

Current  Events 

Father  Coughlin 

Sunday,  3:00-4:00  P.M.;  8:00- 
8:30  P.M. 

44 

1/24/37-7/18  37 

Albert  M.  Ross,  N.  Y. 

Cal-Aspirin 

Painted  Dreams 

Mon.-Sat.,  2:30-2:45  P.M. 

4 

9/28/36-9/24/37 

Blackett-Sample-Hummert,  Chicago 

Calirad  Wafers 

Get  Thin  to  Music 

Mon.-Sat.,  11:00-11:30  A.M. 

4 

l/25/'37-4 '24/37 

Thompson-Koch  Co.,  Cincinnati 

Cosmetics 

Ted  Weem's  Orchestra 

Sunday,  12:30-1:00  P.M. 

14 

4/12/36-12/5/37 

Baggaley,  Horton  &  Hoyt,  Chicago 

Biscuits 

Get  Thin  to  Music 

Mon.-Sat.,  10:30-10:45  P.M. 

3 

9  27'37-9  24  38 

Reincke,  Ellis,  Younggreen  &  Finn. 
Chicago 

Oval  tine 

MoUie  of  the  Movies 

Mon.-Fri.,  3:00-3:15  P.M. 

14 

10/19/86-4/23/37 

Blackett-Sample-Hummert,  Chicago 

Proprietaries 

Jacob  Tarshish 

Mon.,  Tues.,  Wed.,  Fri.,  9:30- 
9:45  A.M.;  2:00-2:15  P.M.; 
Sunday,  3:00-3:15  P.M. 

9  -27,  36-4/30  '37 

Erwin  Wasey  &  Co.,  N.  Y. 

Weber  Bread 

Lone  Ranger 

Mon.,  Wed.,  Fri.,  10:30-11:00 
P.M. 

10 

1  18  37-12,  26  37 

Scholts  Adv.  Ser%-ice,  Los  Angeles 

Willys  Motor  Cars 

Willys  Surprise  Party 

Sunday,  10:00-10:30  P.M. 

30 

5  2  37-7/25/37 

U.  S.  Adv.  Corp.,  Toledo 

Advertisers  Using  Oklahoma  Network  During  1937 


Sponsor  Product 

•homa  Gas  &  Electric  Co.,  Lighting 
kla.  City 


<  ihoma  Gas  &  Electric  Co., 
kla.  City 


Lighring 

1  ys-Overland  Motor  Co.,  Toledo     Willys-Overland  Car 

Old  Milwaukee  Beer 
I  deman-King  Co.,  Oklahoma  City  Merit  Feed 

University 

1  ie  Distributors  of  Oklahoma 


C  tral  Dairy  Products  Co., 
klahoma  City 


i  n  Brown  University,  Siloam 
prings.  Ark. 


Dixie  Gasoline  &  Oil 
Religious 


(  pel  Broadcasting  Assoeiarion, 
OS  Angeles 

1  heran  Laj-man's  League,  St.  Louis  Religious 

Vick's  Cough  Drops 


^  £  Chemical  Co.,  New  York 
<  ler  Medicine  Co.,  New  York 

1  Electric  Co.,  Okla.  City 
:  erior  Feed  Mills,  Okla.  City 

•  leral  Shaver  Corp.,  New  York 
:  >.  0.  F.  of  Oklahoma 
el  Black,  Oklahoma  City 


Carter's  Little  Liver 
puis 

Zenith  Radios 

Superior  Feeds 

Electric  Razor 

Fraternal 

Hotel 


el  Wells-Roberts,  Oklahoma  City  Hotel 

'  ahoma  State  Fair,  Okla.  City  State  Fair 

.  n.  A.  Brown  Co.,  Okla.  Citj'  Clothing 

.  jciated  Industries  of  Oklahoma  Political 

I  lahoma  Assn.  of  Insurers  Political 


Program 
Your  Next  Door  Neighbor 

30  Minutes  in  Hollywood 

Willys  Susprise  Party 

Sports  Commentator 

The  Crossroad  Store 

The  Cathedral  of  the  Ozarks 

The  Dixie  Belles 

Old  Fashioned  Re\"ival 

The  Lutheran  Hour 

Announcements 
Announcements 

Announcements 
Announcements 

Announcements 
Talk 

Announcements 

Announcements 

Announcements 

Announcements 

Talk 

Talk 


No.  of 
Stations 

6 
6 
3 


Time 

Mon.-Sat.,  6:45-7:00  P.M. 
Sunday,  5:00-5:30  P.M. 
Sunday,  8:00-8:30  P.M. 


Daily  (Seven  days  weekly  , 
5:45-6:00  P.M. 

Mon.,  Wed.,  Fri.,  12:00- 
12:15  P.M. 

Sunday,  8:00-9:00  A.M. 


Mon.,  Wed.,  Fri.,  6:00-6:15  P.M.  8 

Sunday,  9:30-10:30  P.M.  8 

Sunday,  3:30-4:00  P.M.  8 

Nighttime  8 

Daytime  8 

Nighttime  8 

Daytime  5 

Daytime  8 

Nighttime  8 

Daytime  8 

Daytime  8 

Daytime  6 

Daytime-Nighttime  8 

8:00-8:30  P.M.  8 

11:00-11:30  A.M.  8 


Duration  of 
Contract 

April  1,  1937-Julv  1,  Direct 
1937 


Agency  &  City 


Oct.  10,  1937— 


Redfield-Johnstone,  N.  Y, 


Mav  2,  1937-Julv  25,  U.  S.  Adv.  Corp.,  Toledo 
1937 


April  6-Oct.  5,  1937 


April  26,  1937- 
Nov.  5,  1937 

May  30,  1937— 


Sept.  27,  1937— 
Nov.  7,  1937— 

Oct.  24,  1937— 

Oct.  18,  1937— 
Oct.  25,  1937— 

Oct.  11,  1937— 

Sept.  1,  1937-Sept. 
30,  1937 

Nov.  6,  1937— 

One  time 

Aug.  11,  1937-Nov. 
1,  1937 

Oct.  15,  1937— 

Sept.  7-Sept.  17 

Oct.  7-Oct.  10,  1937 

One  time 

One  time 


Harold  HalseU  Co.,  Okla.  City 
Ray  K.  Glenn,  Adv.,  Okla.  City 
Direct 

Ray  K.  Glenn,  Adv.,  Okla.  City 
R.  H.  Alber  Co.,  Los  Angdes 

Kelly,  Stuhlman  &  Zahrndt,  St. 
Louis 

Morse  International,  N.  Y, 
Street  &  Finney,  N.  Y. 

Direct 
Direct 

Leeford  Adv.  Agency,  N.  Y, 
Direct 

Harold  Halselt  Co.,  Okla,  City 

Direct 
Direct 
Direct 
Direct 
Direct 
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Sponsor 

Acme  White  Lead  &  Color  Works, 
Detroit 

American  Popcorn  Co.,  Chicago 


American  State  Magazine,  Los 
Angeles 

George  A.  Belsey  Co.,  Los  Angeles 
Bathasweet  Co.,  New  York 

American  Stove  Co.,  Los  Angeles 

Brown  &  Williamson  Tobacco  Co., 
New  York 

John  Brown  University,  Los  Angeles 

Cadillac  Motor  Car  Co.,  Detroit 

Dr.  W.  B.  Caldwell  Co.,  Monticello, 
111. 

Calif.  Bldg.  &  Loan  Assn.,  Los 
Angeles 


Calif.  West.  States  Life  Ins.,  San 
Francisco 


Risley's  Motor  Clinic 

Chamberlain  Labs.,  Chicago 

Chevrolet  Motor  Co.  (L.  A.  ZoneJ, 
Los  Angeles 

Chevrolet  Motor  Co.,  Detroit 

Chicago  Engineering  Works,  Chicago 

Chicago  Engineering  Wks.,  Chicago 

Norman  W.  Church,  Los  Angeles 

Colonial  Poultry  Farms,  Los  Angeles 


Product 

Lin-ei 

Jolly  Time  Popcorn 

Am.  State  Magazine 

Gen.  Electric  Products 
Bathasweet 

Magic  Chef  Stove 

B.  &  W.  Best  Tobacco 
Viceroy  Cigarettes 

J.  B.  University 

Cadillac 

Caldwell's  Syrup 
Pepsin 

Calif.  Bldg.  &  Loan 
Assn. 

Calif.  W.  States  Life 
Ins. 

Auto  Repairs 
Chamberlain's  Lotion 
Chevrolet 

Chevrolet 
Chicago  Eng.  Wks. 
Chicago  Eng.  Wks. 

N.  W.  Church 

Colonial  Poultry  Farms 


Program 

Smilin'  Ed  McConnell 

Jolly  Time 
Talk 

David  Broekman 
Bathasweet  News 

Easy  Home  Decoration 

Sports  Bulls-Eyes 

John  Brown  Univ. 
Royal  Troubadors 
Monticello  Party  Line 

Romance  of  California 
Talk 

Rise  and  Shine 
Announcements 
Fiesta  De  Los  Senanos 

Musical  Moments 
Modern  Miracles 
Modern  Miracles 

Talk  J 

Rise  and  Shine 


No.  of 

Time  Stationa 

Sunday,  5:30-5:45  P.M.  9 


Sunday,  4:00-4:05  P.M.;  11 
12:25-12:30  P.M. 

Thursday,  7:30-7:45  P.M.  7 


Friday,  7:00-7:30  P.M.  11 

Mon.,  Wed.,  Fri.,  7:45-8:00  7 
A.M. 


Mon.,  Wed..  Fri.,  9:00-9:15  2 
A.M. 

Tues.,  Thurs.,  Sat.,  6:30-6:45  24 
P.M. 

Friday,  5:15-5:30  P.M.  10 

Tuesday,  7:30-8:00  P.M.  9 

Mon.-Fri.,  10:00-10:45  A.M.  10 


Tuesday,  9:30-9:35  A.M.; 
Wednesday,  2:55-3:00  P.M.; 
Thursday,  9:15-9:20  A.M. 

Sun.,  Wed.,  Thurs.,  6:15-6:20 
P.M. 


Thursday,  7:15-7:30  A.M. 


Wednesday,  7:30-8:30  A.M. 


10 

4 

5 
7 


Tues.  &  Thurs.,  8:45-9:00  P.M.  10 
Thurs,  9:15-9:20  P.M.  10 
Wednesday,  9:15-9:30  P.M.  25 


Sat.,  Tues.,  Thurs.,  7:30-7:45  10 
P.M. 

Mon.,  Wed.,  Fri.,  8:00-8:05  10 
A.M. 


Duration  of 
Contract 

3/7/37-5/30/37 

1/17/37-12/19/37 

8/12/37-9/9/37 

6/11/37-9/9/38 
3/15/37-9/16/38 

3/1/37-5/28/37 

4/27/37-1/22/38 

3/26/37-6/4/37 

6/15/37-7/20/37 

9/21/37-9/23/38 

5/4/37-8/19/37 
4/25/37-4/29/37 

6/17/37-9/9/37 

10/1/37-3/31/38 

6/2/37-6/2/37 

3/9/37-12/2/37 
2/4/37-4/29/37 
10/10/37-5/4/38 

2/6/37-2/11/37 

2/22/37-3/19/37 


Agency  ■ 

Henri,  Hurst  &  McDonald,  Ch : 

Coolidge  Adv.  Agency,  Des  Mo. 
R.  H.  Alber  Co.,  Los  Angeles 
Direct 

H.  M.  Kieswetter  Adv.  Agency, 
N.  Y. 

Richardson-Oswald,  Los  Angeles 

BBDO,  N.  Y. 

Lisle  Sheldon,  Los  Angeles 
Direct 

Cramer-Krasselt  Co.,  N.  Y. 
Elwood  J.  Robinson,  Log  Angeles 

Emil  Busacher  &  Staff,  San 
Francisco 

Shattuck  &  Ettinger,  Los  Angeles 
Coolidge  Adv.  Agency,  Chicago 
Campbell-Ewald  Co.,  Detroit 

Campbell-Ewald  Co.,  Detroit 

Strong  &  Prosser,  Seattle 

James  R.  Lunke  &  Associates, 
Chicago 

Direct 
Direct 


Commentator  Magazrne,  New  York 

Constitution  Society  of  the  U.  S., 
Los  Angeles 

Crazy  Water  Hotel  Co.,  Mineral 
Wells,  Tex. 

Crusaders,  New  York 

Duart  Sales  Co.,  San  Francisco 


Commentator 
Constitution  Society 
Crazy  Water  Crystals 
The  Crusaders 
Duart  Cream  of  Milk 


Commentator  Forura 
Constitution  Society 
Music  from  Texas 
The  Crusaders 
Passing  Parade 


Sunday,  6:30-6:45  P.M.;  MBS,  9/23/37-12/19/37 

Thursday,  7:00-7:15  P.M.        11  Don  Lee 


Friday,  8:30-8:45  P.M. 


1/15/37-3/12/37 


Mon.  &  Fri.,  10:00-10:15  A.M.    MBS,  1/4/37-2/22/37 
11  Don  Lee 


Thursday,  8:00-8:15  P.M. 
Sunday,  9:15-9:30  P.M. 


MBS,  2/18/37-2/18/37 
1 1  Don  Lee 

MBS,  9/12/37-12/5/37 
24  Don  Lee 


Cecil,  Warwick  &  Legler,  N.  Y. 
R.  H.  Alber  Co.,  Los  Angeles 
Luckey  Bowman,  N.  Y. 
Fairfax  Adv.  Agency,  N.  Y. 
Direct 


Electric  Auto-Lite  Co.,  Los  Angeles  Electric  Auto-Lite 
Pels  &  Co.,  Philadelphia  Fels  Soap 


Gaffers  &  Sattler,  Los  Angeles 

General  Motors  Corp.,  Detroit 

General  Motors  Acceptance  Corp., 
New  York 

General  Foods,  New  York 

Gilmore  Oil  Co.,  Los  Angeles 

General  Mills,  New  York 


Gaffers  &  Sattler  Stoves 

Pontiac 

G.  M.  A.  C. 

La  France  &  Satina 
Gilmore  Oil  &  Gas 
Wheaties 


Golden  Bear  Coffee  Co.,  San  Diego     Golden  Bear  Coffee 


Announcements 
Tom,  Dick  &  Harry 

30  Minutes  in  Hollywood 

Announcements 

News  &  News 

House  Undivided 
Announcements 
Jack  Armstrong 
Sycamore  Street 


Daily 

Mon.,  Wed.,  Fri.,  9:15-9:30 
A.M. 

Sunday,  3:00-3:30  P.M. 
Various 

Daily,  6:45-7:00  P.M. 

Mon.-Fri.,  11:15-11:30  A.M. 
3  daily 

Mon.-Fri.,  600-6:15  P.M. 

Mon.,  Wed.,  Fri.,  9:00-9:15 
A.M. 


2  7/21/37-8/17/37 

MBS,  7/19/37-10/11/37 
12  Don  Lee 


11 
2 
10 

12 
11 
10 

3 


9/26/37-3/20/38 

10/24/37-11/6/37 

4/1/37-12/29/37 

4/19/37-4/15/38 
5/31/37-6/24/37 
9/27/37-4/22/38 
7/19/37-1/14/38 


Shattuck  &  Ettinger,  Los  Angeles 
Young  &  Rubicam,  N.  Y. 

J.  H.  Withington  Co.,  Los  Angeles 
MacManus,  John  &  Adams,  Detroit 
Campbell-Ewald  Co.  of  N.  Y. 

Young  &  Rubicam,  Hollywood 
Raymond  R.  Morgan,  Hollywood     ^ ' 
Westco  Adv.  Agency,  San  Franciai 
Direct 


Gospel  Broadcasting  Association, 
Los  Angeles 

Health  Products  Corp.,  New  York 


Harta  Mountain  Products  Co., 
San  Francisco 

Hecker  Products  Corp.,  New  York 

Hecker  Products  Corp.,  New  York 

Jeffersonian  Democrats,  Los  Angeles 
Kellogg's  Ant  Paste,  Los  Angeles 
Kindy  Optical  Co.,  Los  Angeles 


Langendorf  United  Bakeries,  San 
Francisco 


Religious 

Feenamint 

Hartz  Mt.  Products 

H-O  Oats 

Silverdust 

Jeffersonian  Democrats 
Kellogg's  Ant  Paste 
Kindy  Optical  Co. 

Langendorf  Bread 


Gospel  Hour 
National  Amateur  Hour 
Feminine  Fancies 
Information  Bureau 
Beatrice  Fairfax 
Talk 

Morning  Merrymakers 
Announcements 

The  Phantom  Pilot 


Sunday,  7:30-8:30  P.M. 
Sunday,  3:00-3:30  P.M. 
Monday,  3:00-3:10  P.M. 


MBS,  1/3/37-9/18/38 
20  Don  Lee 

MBS,  1/3/37-5/16/37 
10  Don  Lee 


10 


2/15/37-2/7/38 


Mon.-Fri.,  10:30-10:45  A.M.        MBS,  9/7/37-9/5/38 
24  Don  Lee 

Tues.-Fri.,  11:45-12:00  Noon       MBS,  10/12/37-8/26/38 
24  Don  Lee 


Friday,  8:45-9:00  P.M.  10 

Wednesday,  9:45-10:00  A.M.  12 

Varying  2 

Mon.-Fri.,  6:15-6:38  P.M.  24 


5/14/37-5/28/37 
6/23/37-8/25/37 
3/24/37-7/6/37 


R.  H.  Alber  Co.,  Los  Angeles 

William  Esty,  N.  Y. 

Ernest  Daniels,  N.  Y. 

Erwin  Wasey  &  Co.,  N.  Y. 

BBDO,  N.  Y. 

W.  A.  Ingoldsby  &  Co.,  Los  Angeles 
W.  A.  Ingoldsby  &  Co.,  Los  Angeles 


Irving  Fogel  Adv.  Agency,  Los 

Angeles  i 


10/18/37-10/13/38      McCann-Erickson,  San  Francisco 


Page  226  •  1938  Yearbook  Number 


BROADCASTING  •  Broadcast  Advertising 


Advertisers  Using  the  Don  Lee  Network  During  L937 


Product 

Program 

Time 

No.  of 
Stations 

Duration  of 
Contract 

Agency  &  City 

LaVida  Water 

Announcements 

Varying 

4 

4/16/37-7/11/37 

Sholtz  Adv.  Service,  Los  Angeles 

Philco  Radio 

Announcements 

Varying 

3 

1/4/37-2/2/37 

Stuart  Klingelsmith,  Los  Angeles 

Philco  Radio 

Phyl  Coe  Radio  Mysteries 

Monday,  8:30-8:45  P.M. 

12 

9/6/37-12/20/37 

Stuart  Klingelsmith,  Los  Angeles 

Longines  Watches 

Announcements 

Daily,  10:30  P.M. 

9 

4/1/37-3/31/38 

Arthur  Rosenburg  Co.,  N.  Y. 

Religious 

Lutheran  Hour 

Sunday,  1:30-2:00  P.M. 

MBS  1/24/37-4/17/38 
12  Don  Lee 

Kelly-Stuhlman  &  Zahrndt,  St. Louis 

Dr.  McCoy 

Pages  from  Experience 

Sunday,  9:30-9:45  A.M.,  2 
Mon.,  Wed.,  Fri.,  8:45-9:00  A.M. 

10/4/37-10/17/38 

J.  H.  Withington  Co.,  Los  Angeles 

Mennen  Products 

Mennen  News 

Tues.,  Thurs.,  Sat.,  7:45- 
8:00  A.M. 

7 

9/28/37-9/24/38 

M.  Kieswetter  Adv.  Agency,  N.  Y. 

Alka-Seltzer 

Alka-Seltzer  News 

Daily,  9:00-9:15  P.M. 

21 

9/26/37-9/25/38 

Associated  Adv.  Agency,  Los  Angeles 

Moore  Electric 
Products 

Morning  Merrymakers 

Friday,  9:45-10:00  A.M. 

12 

5/7/37-7/30/37 

M.  E.  Harlan  Adv.  Agency, 
San  Francisco 

Murine 

Tuesday,  5:30-6:00  P.M. 

MBS,  12/29/36-4/6/37 
10  Don  Lee 

Vanderbee  &  Rubens,  N.  Y. 

Seaboard  Finance 
Announcements 

Announcements 

Daily,  9  per  day 

3 

8/15/37-8/31/38 

Allied  Adv.  Agency,  Los  Angeles 

Oldsmobile 

Glen  Gray 

Sunday,  7:00-7:15  P.M. 

11 

10/11/37-1/3/38 

D.  P.  Brother  &  Co.,  Detroit 

Paramount 

Wednesday,  8:30-9:00 

MBS,  8/11/37-8/11/37 
10  Don  Lee 

Buchanan  &  Co.,  Los  Angeles 

Parker  Dental  System 

Radio  University 

Mon.,  Wed.,  Fri.,  1:30-1:45  P.M.  11 

8/16/37-8/12/38 

Emil  Brisacher  &  Staff,  Los  Angeles 

Townsend  Plan 

Townsend  Plan 

Monday.  8:45-9:00  P.M. 

11 

1/25/37-7/26/37 

Lisle  Sheldon,  Los  Angeles 

Pinex 

In-Laws 

Mon.-Fri.,  4:45-5:00  P.M. 

10 

4/19/37-7/30/37 

Lord  &  Thomas,  Los  Angeles 

Ruth  Rogers  Cosmetics 

Just  Between  Us 

Sunday,  11:15-11:30  A.M. 

MBS,  6/13/37-7/25/37 
9  Don  Lee 

Hays  McFarland,  Los  Angeles 

Rio  Grande  Products 

Calling  All  Cars 

Thursday,  8:00-8:30  P.M. 

11 

8/19/37-8/11/38 

Hixon-O  Donnell  Adv.  Agency, 
Los  Angeles 

Dr.  Robinson 

Psychiana 

Sunday,  10:45-11:00  A.M. 

12 

10/17/37-11/7/37 

Izzard  Co.,  Seattle 

Samaritan 

1  ue  wia  juage 

Tues.  &  Fri.,  3:30-3:45  P.M. 

10 

4/20/37-6/1/37 

Allied  Adv.  Agency,  Los  Angeles 

Seven-Up 

The  Marines  Tell  It  To  You 

Monday,  7:00-7:30  P.M. 

3 

11/15/37-2/7/38 

Glasser  Adv.  Agency,  Los  Angeles 

Sherwin-Williams 
Products 

Feminine  Fancies 

Wed.  &  Fri.,  3:20-3:30  P.M. 

24 

3/24/37-12/24/37 

T.  J.  Maloney,  N.  Y. 

7th  Day  Adventista 

Voice  of  Prophecy 

Friday,  8:30-9:00  P.M. 

11 

1/13/37-1/7/38 

Lisle  Sheldon,  Los  Angeles 

Skol 

Hollywood  Sunshine  Girls 

Tuesday,  8:15-8:30  P.M. 

MBS. 

5/11/37-8/31/37 

Peck  Adv.  Agency,  N.  Y. 

Sponsor 

U  Mineral  Springs  Co.,  Los 
teles 


y  Health  Institutions,  Los 
[eles 

en  Co.,  New  York 


e  Electric  Co.,  San  Francisco 
le  Co.,  New  York 


Motor  Works,  Detroit 
ount  Pictures,  Los  Angeles 

■  Dental  System,  Los  Angele 
lerity  Pub.  Co.,  Los  Angeles 
Corp.,  Los  Angeles 
Co.,  Los  Angeles 

Srande  Oil  Co.,  Los  .A.ngeles 

ank  Robinson,  Seattle 


rin-Williams  Co.,  Cleveland 


I  Conference  of  7th  Day 
I  Iventists,  Los  Angeles 


Products,  New  York 
.1  .Tustice  Pub.  Co.,  New  York      Social  Justice 


I  imittee  for  Supreme  Court 
I  dependence,  Los  Angeles 

III  Edison  Co.,  Los  Angeles 

j,^ng  Products  Co.,  Chicago 

,  Stuart  Co..  Chicago 

»ar  Packing  Co.,  Los  Angeles 


S.  C.  Com.  for  Sup. 
Court  Independence 

S.  C.  Edison  Co. 

Calif.  Syrup  of  Figs 

Stuart's  Dispepsia 
Tablets 

Sylmar  Olives 
Townsend  Plan 


nsend  Nat'l  Radio  Club,  Los 
|igeles 

I  n  Pacific  R.  R.,  Los  Angeles        U.  P.  R.  R. 
^    on  Nussbaum  Co.,  Los  Angeles    Ve  Nus.  Dried  Fruits 
y  Products,  New  York 


^  ey  Products,  New  York 


ng  Democrats  Club  of  Calif., 
13  Angeles 

V  tern  Bakeries,  Los  Angeles 


Musterole-Zemo 
Barbasol 

Young  Democrats 
Webers  Bread 


Father  Coughlin 

Political  Talk 

Stockholders  Meeting 
Young  Widder  Jones 
Rise  and  Shine 

Cassandra 

Townsend  Plan 

Announcements 

Andy  and  Virginia 

Carson  Robinson  &  His  Bucaroos  Mon.,  Wed.,  Fri.,  10:15-10:30 

A.M. 


Sunday,  5:00-5:30  P.M. 

Monday,  8:15-8:30  P.M. 

Friday,  12:00-1:00  P.M. 

Mon.-Fri.,  2:45-3:00  P.M. 

Mon.,  Wed.,  Fri.,  7:30-7:45 
A.M. 

Mon.,  Wed.,  Fri.,  5:30-5:45 
P.M. 

Monday,  8:45-9:00  P.M. 

Announcements 
Tues.-Sat.,  8:00-8:15  A.M. 


10  Don  Lee 

MBS,  6/24/37-7/18/37 
10  Don  Lee 

7  3/22/37-3/29/37 


5 
11 
11 

10 

12 

2 
7 


3/19/37-3/11/37 
9/27/37-4/29/38 
9/27/37-11/5/37 

2/22/37-5/21/37 

8/2/37-1/24/38 

1/19/37-2/6/38 
9/13/37-11/6/37 


^  ys-Overland  Motor  Co.,  Toledo     Willys  Automobiles 

Z  :e  Rebottoming  Shoe  Co.,  Los       The  Ballards 

Ingeles 


Mary  Jane  Walsh 

Pslitical  Talk 

The  Lone  Ranger 

Willys  Surprise  Party 
The  Ballards-Talk 


Friday,  8:15-8:30  P.M. 

Saturday,  2:00-2:30  P.M. 

Mon.,  Wed.,  Fri.,  7:30-8:00 
P.M. 

Sunday,  6:00-6:30  P.M. 
Daily,  9:30-9:45  P.M. 


MBS,  10/4/37-4/1/38 
24  Don  Lee 

MBS,  10/29/37-10/21/38 
24  Don  Lee 


5/22/37-5/22/37 
1/18/37-1/14/38 


MBS,  5/2/37-7/25/37 
10  Don  Lee 

2  6/22/37-7/21/37 


Albert  M.  Ross,  N.  Y. 

Walter  Biddick,  Los  Angeles 

Mayers  Co.,  Los  Angeles 
Thompson-Koch  Co.,  Chicago 
John  H.  Dunham  Co.,  Chicago 

Pacific  Market  Builders,  Los  Angeles 

Lisle  Sheldon,  Los  Angeles 

Caples  Co.,  Los  Angeles 

Glasser  Adv.  Agency.  Los  Angles 

Erwin  Wasey  &  Co..  N.  Y. 

Erwin  Wasey  &  Co.,  N.  Y. 

Direct 

Scholtz  Adv.  Agency,  Los  Angeles 

U.  S.  Adv.  Corp.,  N.  Y. 

Allied  Adv.  Agency,  Los  Angeles 


Advertisers  Using  The  Wisconsin  Radio  Network  During  1937 


Sponsor 

I  13  Co.,  St.  Paul 
:  ner-Wittkopp  Co.,  Hartland 

■  H.  Anderson  Co.,  Madison 

I' 


Product 

Sims-Malt'-O- Wheat 

Pal-O-Pak  Insulation 

Clean-Easy  Milking 
Machine 


Program 

Sim's  Rangers 
Pal-O-Pak  Songsters 
The  Clean-Easy  Twins 


No.  of 
Stations 


Time 

Daily,  except  Sun.,  8-8:30  A.M.  3 

Sunday.  9:00-9:30  A.M.  3 

Sunday,  2:15-2:30  P.M.  3 


Duration  of 
Contract 


1  Year 
1  Year 
1  Year 


Agency  &  City 

Direct 

Arthur  Towel,  Madison 
Arthur  Towel,  Madison 
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Advertisers  Using 

World  Broadcasting  System  Transcriptions  During  193 


Sp 


Thirty-Minute  Programs 

Product 


Agency 


California  Fruit  Growers  Exchange,   Sunkist  Oranges     Lord  &  Thomas,  N."  Y. 
Los  Angeles,  Cal. 


Larus  &  Bro.  Co.,  Richmond,  Va.  Edgeworth 

Tobacco 


Skelly  Oil  Co.,  Tulsa,  Okla. 


Oil  &  Gas 


Marschalk  &  Pratt,  N.  Y. 


Blackett-Sample-Hummert, 
Chicago 


Fifteen-Minute  Programs 

Allis-Chalmers  Mfg.  Co.,  Milwaukee  Farm  Machinery      Bert  S.  Gittins  Adv.  Agency 

Milwaukee 

American  Bankers'  Assn.,  N.  Y.       Banking  Service  Direct 

American   Stove  Co.,  Cleveland,  O.    Magic   Chef   Gas     Batten,  Barton,  Durstine  &  Os- 

Range  born.  New  York 


Bayer  Co.,  New  York 
Cal-Aspirin  Co.,  Chicago 


Aspirin 
Cal-Aspirin 


Chevrolet  Motor  Co.,  Detroit  Autos 

Chicago  Evening  American,  Chicago  Newspaper 

Chicago  Motor  Club,  Chicago  Safety 

Coca  Cola  Co.,  Atlanta  Coca  Cola 

De  Soto  Motor  Corp.,  Detroit  Autos 
Drackett  Co.,  Cincinnati 


Blackett-Sample-Hummert ,  N.  Y. 

Blackett-Sample-Hummert. 
Chicago 

Campbell-Ewald  Co.,  Detroit 

Direct 

McJunkin  Adv.  Agency,  Chicago 
D'Arcy  Adv.  Co.,  St.  Louis 
J.  Stirling  Getchell,  Detroit 
Drano,  Windex         Ralph  H.  Jones  Co.,  Cincinnati 
BBDO,  N.  Y. 


McJunkin  Adv.  Agency,  Chicago 

Blackett-Sample-Hummert, 
Chicago 

Direct 

BBDO.  N.  Y. 


E.  I.  Du  Pont  de  Nemours  &  Co.,  Paint 
New  York 

H.  Fendrich,  Evansville,  Ind.  Cigars 
J.  A.  Folger  &  Co.,  San  Francisco  Coffee 

I.  J.  Fox  Co.,  Boston  Furs 
General  Baking  Co.,  New  York  Bond  Bread 
Ge^er^l   Electric  Co.,   Schenectady,  Elec.  Appliances      Maxon,  Detroit 

General  Motors  Corp.,  Detroit  Oldsmobile  D.  P.  Brother  &  Co.,  Detroit 

H.  J.  Heinz  Co.,  Pittsburgh  Baby  Food  Maxon,  Detroit 

Hulman  &  Co.,  Terre  Haute,  Ind.  Baking  Powder        Arbee  Agency,  Terre  Haute 

Independent  Grocers'  Alliance.  Grocery  Products      Chas.  Daniel  Frey  Co.,  Chicago 
Chicago 


Kroger  Grocery  &  Baking  Co.,  Coffee 
Cincinnati 

Larus  &  Bro.  Co.,  Richmond.  Va.  Tobacco 

Methodist  Church  Religion 

Mid-Continent  Petroleum  Co.,  Tulsa  Gas  &  Oil 

Miles  Laboratories,  Elkhart,  Ind.  Alka-Seltzer 

Montgomery  Ward  &  Co.,  Chicago  Mail  Order 

Natl.  Assn.  of  Mfrs.,  New  York  Institutional 

Natl.  Lead  Co.,  New  York  Dutch  Boy 

White  Lead 


Ralph  H.  Jones  Co.,  Cincinnati 

Blackett-Sample-Hummert,  N.  Y. 

Sam  Bartlett,  Chicago 

R.  J.  Potts  &  Co.,  Kansas  City 

Wade  Adv.  Co.,  Chicago 

Ferry-Hanly  Co.,  Kansas  City 

Direct 

Marschalk  &  Pratt,  N.  Y. 


Natl.  Oil  Products  Co.,  Harrison,  Admiracion  Chas.  Dallas  Reach,  Newark 

New  Jersey  Shampoo 


Natl.  Retail  Owned  Grocers, 
Chicago 


Natl.  Tuberculosis  Assn.,  N.  Y. 


Coffee 


Institutional 


Niagara  Hudson  Power  &  Light       Elec.  Service 
Co.,  Buffalo 

Oneida  Ltd.,  Oneida.  N.  Y.  Tudor  Plate 

Pennsylvania    State    Publicity,  Institutional 
Harrisburg,  Pa. 

Philco  Radio  &  Television  Corp.,  Radios 
Philadelphia 

Procter  &  Gamble  Co.,  Cincinnati  Dreft 


Procter  &  Gamble  Co.,  Cincinnati  Dreft 

Procter  &  Gamble  Co.,  Cincinnati  Drene 

Procter  &  Gamble  Co.,  Cincinnati  Lava  Soap 

Procter  &  Gamble  Co.,  Cincinnati  Oxydol 


Duane  Wanamaker.  Chicago 
Direct 

BBDO.  N.  Y. 
BBDO.  N.  Y. 

Walker  &  Downing.  Pittsburgh 
Geare-Marston,  Philadelphia 


Blackett-Sample-Hummert. 
Chicago 

Compton  Adv.,  N.  Y. 

H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago 

Blackett-Sample-Hummert, 
Chicago 

Blackett-Sample-Hummert, 
Chicago 


Fifteen-Minute  Programs — (Continued) 


Sponsor  Product 

E.  P.  Reed  &  Co.,  Rochester,  N.  Y.  Matrix  Shoes 

Republic  Steel  Corp.,  Youngstown,  O.  Steel  Products 

Schlitz  Brewing  Co.,  Milwaukee  Beer 

Schwob  Co.,  Atlanta,  Ga.  Clothing 

Skelly  Oil  Co.,  Tulsa,  Okla.  Oil  &  Gas 
Sterling  Products  Inc.,  Wheeling 

Sterling  Products  Inc.,  Wheeling  Haley's  M.  O. 

Studebaker  Corp..  South  Bend,  Ind.  Autos 


Swift  &  Co.,  Chicago 

Wander  Co.,  Chicago 

Willys-Overland  Co.,  Toledo,  O. 
Young  Men's  Christian  Assn.,  N.  Y. 


Agency 

Geyer,  Cornell  &  Newell,  > 

Meldrum  &  Fewsmith,  Clevi 

McJunkin  Adv.  Agency,  Chi 

James  A.  Greene  &  Co.,  Atl 

Russell  C.  Comer,  Kansas  C 

Cal.  Syrup  of  Figs  Blackett-Sample-Hummert,  > 

Blackett-Sample-Hummert,  > 

Roche,  Williams  &  Cunnyngl 
Chicago 

Blackett-Sample-Hummert. 
Chicago 

Blackett-Sample-Hummert. 
Chicago 

U.  S.  Adv.  Corp.,  Toledo 

Frank  Presbrey  Co.,  N.  Y. 


Meats 

Ovaltine 

Autos 

Institutional 


Five-Minute  Announcements 


H.  B.  Davis  Co.,  Baltimore 

Berry  Brothers,  Detroit 

Chas.  Marchand  Co.,  New  York 

Peaslee-Gaulbert  Co.,  New  York 

Schlitz  Brewing  Co.,  Milwaukee 

Standard  Oil  Co.,  New  York 

U.  S.  Fidelity  &  Guarantee  Co., 
Baltimore 

Wadsworth,  Howland  &  Co., 
New  York 

Willys-Overland  Co.,  Toledo 


Paint 
Paints 

Golden  Hair  Wash 

Paints 

Beer 

Esso 

Insurance 

Paints 

Autos 


Van  Sant,  Dugdale  &  Co., 
Baltimore 

Maxon,  Detroit 

Burgher,   Zealand,  Kent  &  < 
N.  Y. 

J.  Stirling  GetcheU,  N.  Y. 

McJunkin  Adv.  Agency,  Chic: 

Marschalk  &  Pratt,  N.  Y. 

Van  Sant,  Dugdale  &  Co.. 
Baltimore 

J.  Stirling  Getchell,  N.  Y. 
U.  S.  Adv.  Corp.,  Toledo 


Two-Minute  Announcements 

Fitzpatrick  Bros.  Inc.,  Chicago  Kitchen  Klenzer       Neisser-Meyerhoff,  Chicago 

One-Minute  Announcements 


Aero  Mayflower  Transit  Co.,  Moving  Service 
Chicago 

American  Oil  Co.,  Baltimore  Oil  &  Gas 

Assoc.  Distributors  Inc.,  Chicago  Face  Cream 


Aurora   Laboratories   Inc.,    Chicago    Cold  Tablets 
Beaumont  Laboratories,   St.  Louis 
Booth  Fisheries  Corp.,  Chicago 


Four-Way  Cold 
Tablets 


E.  L.  Bruce  Co.,  Memphis 
Buick  Motor  Co.,  Flint,  Mich. 
Calvin  Mfg.  Co.,  Chicago 
Central   Laboratories,  Detroit 

Champion  Coal  Co.,  Pittsburgh 
De  Soto  Motor  Corp.,  Detroit 
Eaton  Paper  Corp.,  Pittsfield, 


Dr.  Peter  Fahrney  &  Sons  Co., 
Chicago 

Foley  &  Co.,  Chicago 

French   Lick   Springs  Hotel  Co., 
French  Lick,  Ind. 

General  Baking  Co.,  New  York 

General  Cigar  Co.,  New  York 


General  Foods  Corp.,  New  York 
General  Mills,  Minneapolis 

Gold  Dust  Corp.,  New  York 

H.  P.  Hood  &  Sons,  Charlestown, 
Mass. 


Hydrox  Corp.,  Chicago 


Fish  &  Sea  Foods 

Terminix 
Autos 
Motorola 
Tonic 

Coal 
Autos 
Stationery 
Forni's  Alpen 

Krauter 
Cough  Syrup 
Pluto  Water 

Bond  Bread 
Wm.  Penn  Cigar 

Certo 
Bisquick 

Silver  Dust 
Milk 

Ginger  Ale 


Direct 


Joseph  Katz  Co.,  The,  Baltimo 

H.  W.  Kastor  &  Sons  Adv.  O 
Chicago 

Aubrey,  Moore  &  Wallace, 
Chicago 

H.  W.  Kastor  &  Sons  Adv.  Ct 
Chicago 

H.  W.  Kastor  &  Sons  Adv. 
Chicago 

The  Buchen  Co.,  Chicago 

Arthur  Kudner,  N.  Y. 

Direct 

Beckraan,  Vogel  &  Beerbohm. 
Detroit 

Walker  &  Downing,  Pittsburg 

J.  Stirling  Getchell,  N.  Y. 

Badger  &  Browning,  Boston 

H.  W.  Kastor  &  Sons  Adv.  Co. 

Chicago 

Lauesen  &  Salomon,  Chicago 

H.  W.  Kastor  &  Sons  Adv.  Co.,' 
Chicago 

BBDO,  N.  Y. 

H.  W.  Kastor  &  Sons  Adv.  Co.; 
Chicago  i 

Benton  &  Bowles,  N.  Y. 

Blackett-Sample-Hummert, 
Chicago 

BBDO,  N.  Y. 

BBDO,  N.  Y. 


Radio   Bridge  Ad   Service.  Des  Bridge  Lessons  Direct 

Moines 


H.  W.  Kastor  &  Sons  Adv.  Co 
Chicago 

(Continued  on  page  231) 
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•  World's  remarkable  Vertical  recording  method  enables 
you  to  present  dependable,  quality  programs  on  leading 
stations  in  markets  specially  selected  by  you. 

At  Transcription  Headquarters,  you  will  find  complete 
facilities  for  that  superior  recording  which  is  acclaimed  by 
advertisers,  engineers,  artists  and  listeners  alike.  Vertical 
Wide  Range  recording  provides  a  new  life-like  quality  and 
dependability  of  performance — the  results  of  many  years  of 
research  combining  the  resources  of  Bell  Laboratories,  West- 
em  Electric  Company  and  World  Broadcasting  System,  allied 
leaders  in  the  science  of  sound  reproduction. 


Through  World,  you  control  every  step  of  your  radio  cam- 
paign. No  matter  where  your  markets  are  located,  or  how 
much  your  budget.  World  strikes  an  economic  balance  be- 
tween your  radio  coverage  of  each  market  and  your  sales  in 
each  market.  And  Vertical  quaUty  guarantees  uniform,  effec- 
tive program  performance  in  every  market. 

Ask  the  120  advertisers  who  last  year  showed  the  way  to 
their  competitors  by  using  World's  method  of  Selective  Broad- 
casting— their  names  are  listed,  with  their  agencies,  on  adjoin- 
ing pages  of  this  Yearbook.  Write  or  wire  the  nearest  World 
office  for  full  information. 


Ii 


ORID  BROADCASTING  SYSTEM 


ATLANTA    •    CHICAGO    •    NEW  YORK    •     HOLLYWOOD     •    SAN  FRANCISCO    •  WASHINGTON 


•  Cold  figures  prove,  as  nothing  else  can,  that  WORLD 
means  business!  In  the  steady  advance  of  Selective  Broad- 
casting, WORLD  has  been  and  continues  to  be  the  one  im- 
portant creative  force.  With  WORLD  and  its  stations,  the  way 
is  still  upw^ard,  the  inevitable  result  of  eight  years  of  unswerv- 
ing effort  to  make  radio  a  more  productive  medium. 

•        •  • 

jjiWorld  Program  Service  subscribers  are  listed  elsewhere  in 


this  Yearbook.  Note  that  these  stations  are  leaders  in  their 
markets.  World  Program  Service  is  the  only  complete  tran- 
scription library  service,  with  these  exclusive  features:  2,500 
musical  selections,  with  48  new  numbers  each  month,  all 
recorded  by  the  Wide  Range  Vertical  method;  original  con- 
tinuities covering  171/2  hours  of  playing  time  each  week;  spe- 
cial Vertical  reproducing  equipment  on  all  stations;  and 
regularly  issued  time-selling  aids. 


For  full  information,  write  to  Station  Relations  Manager,  711  Fifth  Avenue,  New  York. 


WOED  BROADCASTING  SYSTEM 

Operaling  the  mosl  modern  and  complete  radio  recording  facilities  in 

NEW  YORK,  CHICAGO  AND  HOLLYWOOD  j 
OFFICES  ALSO  IN  ATLANTA  •  SAN  FRANCISCO  •  WASHINGTON  j 


(DVERTISERS  using  WBS  during  1937 


(Continued  from  page  228) 


One-Minute  Announcements — Continued 


Agency 
ator  Corp.,  Detroit 


Product 

Refrigerators 


*nheimer,  B.,  &  Co.,  Chicago  Clothing 

4rt  Pharmacal  Co.,  St.  Louis  Listerine  Brush- 
'  less  Shaving 

Cream 

.-Howe  Med.  Co.,   St.  Louis  Turns 

'inc.,  Des  Moines  ^ook  Magazine 

ison    &    Bobbins,    Bridgeport,  Pursang 
n. 

;n  Co.,  Newark  Skin  Balm 

|a  Ltd.,  Oneida,  N.  Y.  Silverware 

lin  Co.,  New  York  Cosmetics 

I.  Phillips  Co.,  Orlando,  Fla.  Citrus  Fruits 

lurgh  Coal  Co.,  Pittsburgh  Coal 

^r   &  Gamble  Co.,   Cincinnati  Camay  Soap 

pr  &  Gamble  Co.,  Cincinnati  Crisco 

;r  &  Gamble  Co.,  Cincinnati  Kirk's  Castile 

&   Gamble  Co.,   Cincinnati  ^ava  Soap 

|sr  &  Gamble  Co.,  Cincinnati  White  Naptha 

;r  &  Bros.,  Pittsburgh  l^em'Ti  Blend 
roducts  Corp.,  Chicago 


&  Kade,  New  York 

70od  Bros.,  Baltimore 

King  Baking  Powder  Co., 
cinnati 

ns  Hotel,  Chicago 
5il  Co.,  Philadelphia 
Laboratories,  Chicago 

Vitamin  Corp. 
Baking  Corp.,  New  York 
ise  Baking  Co.,  Louisville 


Pertussin 

Betholene 

Baking  Powder 

Hotel 
Oil  &  Gas 
Deodorizer 

Visyneral 
Bread 

Bakery  Products 


1  Grape  Juice  Co.,  Westfield,  Grape  Juice 
Y. 


>mson  Candy  Co.,  Chicago 


Candy 


Sponsor 

Geyer,  Cornell  &  Newell,  Detroit 
Direct 

H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago 

H.  W.  Kastor  &  Sons  Adv.  Co.. 
Chicago 

Schwimmer  &  Scott,  Chicago 

H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago 

H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago 

Geyer,  Cornell  &  Newell,  N.  Y. 

H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago 

Direct 

Walker  &  Downing,  Pittsburgh 

Pedlar  &  Ryan,  N.  Y. 

Compton  Advertising  Inc.,  N.  Y. 

H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago 

Blackett-Sample-Hummert, 
Chicago 

Compton  Adv.,  N.  Y. 

Walker  &  Downing,  Pittsburgh 

H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago 

H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago 

Van  Sant,  Dugdale  &  Co., 
Baltimore 

H.  W.  Kastor  &  Sons  Adv.  Co.. 
Chicago 

Maxon,  Chicago 

Roche,  Williams  &  Cunnyngham, 
Chicago 

Selviair  Broadcasting  System, 
Chicago 

Frank  Presbrey  Co.,  N.  Y. 

Fletcher  &  Ellis,  N.  Y. 

W.  E.  Long  Co.,  Chicago 

H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago 

John  H.  Dunham  Co..  Chiraao 


^CC  Rule  (No.  175)  Covering  Station  Breaks 

|»ch  licensee  of  a  broadcast  station  shall  announce  the  call  letters  and  loca- 
I  as  frequently  as  practicable  during  the  hours  of  operation,  and  in  any 
|t  before  or  after  each  program  being  broadcast.  In  no  event  shall  more 
j  30  minutes  elapse  between  such  announcements,  and  in  so  far  as  practi- 
these  announcements  shall  be  made  on  the  hour  and  half  hour.  These  re- 
ments  are  waived  when  such  announcements  would  interrupt  a  single  con- 
ive  speech,  play,  symphony  concert  or  operatic  production  of  longer  dura- 
than  30  minutes ;  and  in  such  cases  the  announcement  of  the  call  letters 
location  shall  be  made  as  soon  as  possible. 


FCC  Order  Covering  550  Kc.  Band 

(Issued  Sept.  7,  1937) 

o  station  will  be  licensed  with  greater  night  power  than  1  kilowatt,  or  day 
|er  greater  than  5  kilowatts,  on  550  kilocycles.  No  application  for  a  new 
deast  station  or  increase  in  power  or  time  of  operation  of  an  existing  sta- 
will  be  considered  which  is  located  at  a  distance  less  than  300  miles  from 
Inearest  coast  of  the  United  States,  unless  approval  of  the  Navy  Department 
[ubmitted  in  writing  with  the  application.  5vo  new  station  or  increase  in 
i^r  or  time  of  operation  of  an  existing  station  will  be  authorized  which  is 
|ted  at  a  distance  from  300  to  ,500  miles  from  the  nearest  coast,  unless  ap- 
'ed  by  the  Navy  Department.  The  above  mileages  may  be  decreased  if  it  is 
^'n  that  a  signal  intensity  of  not  greater  than  100  microvolts  per  meter  will 
"It  at  the  nearest  coast  or  point  of  naval  communications  activities.  In  case 
rectional  antenna  is  used  that  increases  the  signal  toward  the  coast,  the 
age  may  be  increased  until  not  more  than  100  microvolts  per  meter  result 
he  nearest  coast  or  point  of  naval  communication. 


Northeri 
California 

With  all-new  transmission  equipment,  new  power, 
KSFO  sends  your  message  into  primary  and  second- 
ary zones  throughout  Northern  California.  Our  radio 
box  office  is  thus  open  to  upwards  of  2,000,000  for  your 
network  program  or  smartly-produced  local  show  .  .  . 
with  more  and  more  of  the  latter  going  network  from 
this  alert  Columbia  outlet. 

KSFO 

SAN  FRANCISCO 

560  KC  •  5000  watts  day  •  1000  watts  nights 
RUSS  BUILDING 

PHILIP  G.  LASKY,  GENERAL  MANAGER 

National  Representatives:  FREE  &  PETERS,  Inc. 

COLUMBIA  BROADCASTING  SYSTEM 
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Advertisers  Using  the  Yankee  Network  During  1937 


Sponsor 

Product 

Program 

No.  of 

Time  Stations 

Duration  of 
Contract 

Agency  &  City 

Arneric&n  CcrGal  Co.»  Clinton,  IVIass. 

"^^eetabix 

News  Participation 

Wed.  &  Fri.,  1:00  P.M. 

13 

A  /OI  /0'7  n  t \  c:  ion 

H.  B.  Humphrey  Co.,  Boston 

American  Cereal  Co.,  Clinton,  Mass. 

M^eetabix 

News  Participation 

Mon.,  Wed.,  Fri.,  1:00  P.M. 

13 

t  /l^/ Sl-G/  i\j/61 

H.  B.  Humphrey  Co.,  Boston 

American  Cereal  Co.,  Clinton,  IVXass. 

"W/'eetabi  x 

News  Participation 

Thursday,  6:00  P.M. 

13 

A  /OO  /0'7       /1  C  /0'7 

H.  B.  Humphrey  Co.,  Boston 

American  Cereal  Co.,  Clinton,  Mass. 

Weetabix 

News  Participation 

Tues.  &  Thurs.,  6:00  P.M. 

13 

7/20/37-8/19/37 

H.  B.  Humphrey  Co.,  Boston 

American  Cereal  Co.,  Clinton,  Mass- 

Weetabix 

News  Participation 

Tues.  &  Thurs.,  7:15-8:00  A.M. 

13 

4/20/37-8/29/37 

H.  B.  Humphrey  Co.,  Boston 

American  Cereal  Co.,  Clinton,  Mass. 

Weetabix 

Gretchen  McMuUen  Hour 

Mon.,  Wed.,  Fri.,  9:15-9:30  A.M. 

13 

4/19/37-6/4/37 

H.  B.  Humphrey  Co.,  Boston 

American  Cereal  Co.,  Clinton,  Mass. 

Weetabix 

Weetabix  Salute 

Monday,  7:30-7:45  P.M. 

7 

4/19/37  only 

H.  B.  Humphrey  Co.,  Boston 

Bakers  Extract  Co.,  Springfield, 
Mass. 

Flavoring  Extracts 

Gretchen  McMuUen  Hour 

Thursday,  9:15-9:30  A.M.; 

2 

9/23/37-12/23/37 

Wm.  B.  Remington,  Springfield 

Borden's  Sales  Co.,  New  York 

Chateau  Cheese 

The  Chateau  News  Reporter 

Tuesday,  7:30-8:00  P.M. 

5 

5/4/37-12/21/37 

Young  &  Rubicam.  N.  Y. 

Boston  Food  Products,  Boston 

Prudence  Meat 
Products 

Gretchen  McMullen  Hour 

Friday,  9:15-9:30  A.M. 

11 

10/2/36-6/25/37 

Ferry-Hanly  Adv.  Co.,  N.  J. 

Boston  Food  Products,  Boston 

Prudence  Meat 
Products 

Majorie  Mills  Hour 

Mon.,  Wed.,  Fri.,  1:30-2:00  P.M. 

6 

4/6/37-12/20/37 

Ferry-Hanly  Adv.  Co.,  N.  Y. 

Boston  Molasses  Co.,  Boston 

Molasses 

Gretchen  McMuUen' Hour 

Wednesday,  2:00-2:15  P.M. 

2 

9/29/36-3/24/37 

Franklin  P  Shumway  Co.,  Boston 

Boston  Molasses  Co.,  Boston 

Molasses 

Gretchen  McMullen  Hour 

Thursday,  9:15-9:30  A.M.; 

O-AK  Q«nrt  T"->  TIT 

2 

9/30/37-12/23/37 

Franklin  P.  Shumway  Co.,  Bostor 

Broadcast  Advertising,  Boston 

Food  Products 

Majorie  Hills  Hour 

Tues.  &  Thurs.,  1:30-2:00  P.M. 
ivion.,  weu.,  rn.,  i.ou-^.uu  x  .iVi. 

6 
6 

4/6/37-9/9/37 
9/13/37-9/19/38 

Broadcast  Advertising,  Boston 

Broadcast  Advertising,  Boston 

Food  Products 

Majorie  Mills  Hour 

Friday,  1:30-1:45  P.M. 

6 

4/9/37-6/11/37 

Broadcast  Advertising,  Boston 

Canada  Dry  Ginger  Ale  Inc.,  New 
York 

Ginger  Ale 

News  Participation 

Mon.,  Wed.,  Fri.,  6:00  P.M. 

12 

1/4/37-2/22/37 

J.  M.  Mathes,  N.  Y. 

Canada  Dry  Ginger  Ale  Inc.,  New 
York 

Ginger  Ale 

News  Participation 

Mon.,  Wed.,  Fri.,  6:00  P.M. 

12 

10/25/37-2/14/38 

J.  M.  Mathes,  N.  Y. 

Chamberlain  &  Co.,  Boston 

Leadership  Products 

Gretchen  McJVIullen  Hour 

1  uesoay,  y:io-y:oU  A.jvi. 

2 

Q  /OA  /OK  1  /10  /0'7 

Unaries  w.  Moyt  Co.,  J\,  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey 
City 

Supersuds 

News  Participation 

Mon.-Fri.,  7:15,  8:00  A.M.; 
1:00  P.M. 

13 

5/6/37-6/25/37 

Benton  &  Bowles,  N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey 
City 

Supersuds 

News  Participation 

Mon.-Fri.,  7:15.  8:00  A.M.; 
1:00  P.M. 

13 

9/13/37-12/10/37 

Benton  &  Bowles,  N.  Y. 

Cosmos  Chemical  Co.,  Boston 

Sanovan 

Gretchen  McMullen  Hour 

Monday,  9:15-9:30  A.M. 

15 

12/28/36-12/27/37 

BBDO,  N.  Y. 

Cosmos  Chemical  Co.,  Boston 

Sanovan 

Majorie  Mills  Hour 

Thursday,  1:30-2:00  P.M. 

6 

4/8/37  only 

BBDO.,  N.  Y. 

Curtice  Brothers  Inc.,  Rochester 

Blue  Label  Ketchup  & 
Cocktail 

Majorie  Mills  Hour 

Tuesday,  1:30-2:00  P.M. 

6 

4/6/37-6/24/37 

N.  W.  Ayer  &  Son,  N.  Y. 

Curtice  Brothers  Inc.,  Rochester 

Blue  Label  Ketchup  & 
Cocktail 

Majorie  Mills  Hour 

Wednesday,  1:30-2:00  P.M. 

6 

9/14/37-11/29/37 

N.  W.  Ayer  &  Son,  N.  Y. 

R.  B.  Davis  Co.,  Hoboken,  N.  J. 

Davis  Baking  Powder 

Gretchen  McMullen  Hour 

Mon.  &  Thurs.,  9:15-9:30  A.M. 

15 

10/18/37-4/14/38 

Ruthrauff  &  Ryan,  N.  Y. 

Delaware,  Lackawana  &  Western 
Coal  Co.,  New  York 

Blue  Coal 

The  Shadow 

Sunday,  4:00-4:30  P.M. 

4 

9/26/37-3/20/38 

Ruthrauff  &  Ryan,  N.  Y. 

Department  Stores,  Boston  & 
Hartford 

General  Merchandise 

Variety  Show 

Thursday,  9:00-9:45  A.M. 

2 

9/10/36-3/4/37 

Donahue  &  Coe,  N.  Y. 

Derby  Food  Inc.,  Chicago 

Derby  Products 

Majorie  Mills  Hour 

Tuesday,  1:30-2:00  P.M. 

6 

6/29/37-6/28/38 

Stack-Goble,  Chicago 

Durkee-Mower,  Lynn,  Mass. 

Marshmellow  Fluff 

Fluff  erettes 

Sunday,  6:45-7:00  P.M. 

5-6 

9/27/36-3/21/37 

Harry  M.  Frost  Co.,  Boston 

Durkee-Mower,  Lynn,  Mass. 

Marshmellow  Fluff 

Flufferettes 

Sunday,  6:4.5-7:00  P.M. 

2 

3/28/37-4/18/37 

Harry  M.  Frost  Co.,  Boston 

Durkee-Mower,  Lynn,  Mass. 

Marshmellow  Fluff 

Gretchen  McMullen  Hour 

Tuesday,  9:15-9:30  A.M. 

2 

Q  /OQ  /OC  Q  /OO  /0'7 

y/ jy/oD-y/^z/o i 

Harry  M.  Frost  Co.,  Boston 

Durkee-Mower,  Lynn,  Mass. 

Marshmellow  Fluff 

Flufferettes 

Sunday,  6:45-7:00  P.M. 

6 

10/24/37-4/17/38 

Harry  M.  Frost  Co.,  Boston 

First  National  Stores,  Somerville, 
Mass. 

Food  Chain 

Finast  News 

Wed.,  Fri.,  Sat.,  9:30-9:45  A.M. 

6 

9/27/36-3/27/37 

Badger  &  Browning,  Boston 

First  National  Stores,  Somerville, 
Mass. 

Food  Chain 

Finast  News 

Wed.  &  Fri.,  9:30-9:45  A.M. 

6 

3/31/37-6/25/37 

Badger  &  Browning,  Boston 

First  National  Stores,  Somerville, 
Mass. 

Food  Chain 

First  National's  Family  Party 

Tuesday,  7:30-8:00  P.M. 

11 

3/9/37-4/27/37 

Badger  &  Browning,  Boston 

First  National  Stores,  Somerville, 
Mass. 

Food  Chain 

Finast  News 

Mon. -Sat.,  9:30-9:45  A.M. 

6-7 

9/27/37-6/28/38 

Badger  &  Browning,  Boston 

Fleischmann  Yeast  Co.,  New  York 

Fleischmann  Yeast 

letting  tne  iviost  uut  oi  ijiie 

Mon.-Fri.,  12:00-12:15  P.M. 

14 

Q  /0'7  /O'?  10/0/1  /Q'7 

J,  waiter  inompson  oo.^  in.  i« 

Foster  Canning  Co.,  Inc.,  Brooklyn, 
N.  Y. 

Dr.  Olding  Pet  Ration 

Gretchen  McMullen  Hour 

Wednesday,  9:15-9:30  A.M. 

15 

5/19/37-11/10/37 

Nathan  Feist  Agency,  N.  Y. 

Friend  Brothers  Inc.,  Melrose,  Mass. 

Baked  Beans 

Majorie  Mills  Hour 

Monday,  1:30-2:00  P.M. 

6 

9/6/37-9/5/38 

Ingalls  Adv.,  Boston 

General  Foods  Corp.,  New  York 

Diamond  Crystal  Salt 

Majorie  Mills  Hour 

Thursday,  1:30-2:00  P.M. 

6 

7/15/37-9/2/37 

Benton  &  Bowles,  N.  Y. 

General  Foods  Corp.,  New  York 

Minute  Tapioca 

Majorie  Mills  Hour 

Tuesday,  1:30-2:00  P.M. 

6 

8/3/37-8/2/38 

Young  &  Rubicam,  N.  Y. 

W.  H.  Graham  Corp.,  Boston 

Funeral  Service 

The  Graham  Quartette 

Sunday,  9:00-9:30  A.M. 

2 

12/20/36-2/28/37 

Harry  M.  Frost  Co.,  Boston 

Good  Luck  Food  Co.,  Rochester 

Good  Luck  Desserts 

Majorie  Mills  Hour 

Tues.,  Wed.,  1:30-2:00  P.M. 

6 

4/6/37-12/22/37 

Hughes,  Wolff  &  Co.,  Rochester 

Heckers  Products  Corp.,  New  York 

H-0 

Gretchen  McMullen  Hour 

Wed.  &  Fri.,  9:15-9:30  A.M. 

15 

9/15/37-9/9/38 

Erwin  Wasey  &  Co.,  N.  Y. 

Heckers  Products  Corp.,  New  York 

Silver  Dust 

Advice  to  the  Lovelorn, 
Beatrice  Fairfax 

Tues.,  Wed.,  Thurs.,  Fri.,  2:15- 
2:30  P.M. 

4 

9/28/37-10/18/37 

Erwin  Wasey  &  Co.,  N.  Y. 

Heckers  Products  Corp.,  New  York 

Silver  Dust 

Advice  to  the  Lovelorn, 
Beatrice  Fairfax 

Tues.,  Wed.,  Thurs.,  Fri.,  2:15- 
2:30  P.M. 

2 

10/15/37-9/9/38 

Erwin  Wasey  &  Co.,  N.  Y. 
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Product 

Program 

Time 

No.  of 
Stations 

Duration  of 
Contract 

Agency  &  City 

ers  Products  Corp.,  New  York 

Presto  Flour 

Majorie  Mills  Hour 

Wednesday,  1:30-2:00  P.M. 

6 

9/13/37-9/12/38 

Erwin  Wasey  &  Co.,  N.  Y. 

iDhill  Diesel  Eng.  School, 
■  3ton 

Engineering  School 

The  March  of  Diesel 

Sunday,  12:15-12:30  P.M. 

7 

5/23/37-6/12/37 

West  &  Associates,  Glendale,  Cal. 

:.nd  Butter  Co.,  Boston 

Butter 

Gretchen  McMuUen  Hour 

Wednesday,  2:00-2:15  P.M. 

2 

9/29/36-3/24/37 

Direct 

1 .  Hughes  Co.,  Boston 

Salicon 

The  Affairs  of  the  Hemingways 

Tues.  &  Thurs.,  1:30-1:45  P.M. 

11/17/36-4/1/37 

Badger  &  Browning,  Boston 

I  ird  D.  Johnson  Co.,  Boston 

Restaurants 

Alton  Hall  Blackington 

Wed.  &  Fri.,  6:30-6:45  P.M. 

2 

4/23/37-7/21/37 

Louis  Glaser,  Boston 

i  1  Crab  Meat  Assn.,  New  York 

3  Diamond  Brand 
Crab  Meat 

Gretchen  McMullen  Hour 

Thursday,  9:45-10:00  A.M. 

2 

2/11/37-3/18/37 

Maxon,  N.  Y. 

nal  of  Living  Corp.,  New  York 

Magazine 

Journal  of  Living  fVictor  H. 
Lindlahr) 

Tues.,  Thurs.,  Sun.,  8:30-9:00 
A.M.;  10:30-11:00 

2 

9/16/37-1/27/38 

Schillin  Adv.  Corp.,  N.  Y. 

gg  Co.,  Battle  Creek 

Cereals 

Bill  Cunningham,  Sports  Review 

Friday,  7:30-7:45 

10-11 

1/8/37-12/31/37 

N.  W.  Ayer  &  Son,  N.  Y. 

eg  Co.,  Battle  Creek 

All-Bran 

Majorie  Mills  Hour 

Wednesday,  1:30-2:00  P.M. 

6 

4/7/37-12/29/37 

N.  W.  Ayer  &  Son,  N.  Y. 

[  Gelatine  Co.,  Johnstown, 

Sparkling  Gelatine 

Gretchen  McMullen  Hour 

Wed.  &  Fri.,  9:15-9:30  A.M. 

15 

10/27/37-1/21/38 

Federal  Adv.  Agency,  N.  Y. 

aas  J.  Leeming  &  Co.,  New 
.  rk 

Baume  Bengue 

News  Participation 

Mon.,  Wed.,  Fri.,  1:00  P.M. 

13 

9/27/37-12/24/37 

Wm.  Esty  &  Co.,  N.  Y. 

knina  Products  Corp.,  New 
;^rk 

Lemonina 

Gretchen  McMullen  Hour 

Thursday,  9:15-9:30  A.M. 

2 

7/22/37-8/26/37 

John  0.  Powers  Co.,  N.  Y. 

r  Brothers  Co.,  Cambridge 

Life  Buoy  Soap 

Baseball  Results  &  Resumes 
(BiU  O'Connell) 

Sunday,  6:45-7:00  P.M. 

6 

4/25/37-10/3/37 

Ruthrauff  &  Ryan,  N.  Y. 

^  Brothers  Co.,  Cambridge 

Life  Buoy  Soap 

Review  of  World  Serries 
(Jack  Onslow) 

Sunday,  6:45-7:00  P.M. 

6 

10/10/37-10/17/37 

RuthrauiT  &  Ryan,  N.  Y. 

say  Ripe  Olive  Co.,  Lindsay, 
1 

:  *- 

Lindsay  Ripe  Olives 

Marjoie  Mills  Hour 

Wednesday,  1:30-2:00  P.M. 

6 

4/7/37-1/26/38 

Lord  &  Thomas,  San  Francisco 

cran  Layinan's  League^  New 
krk 

Religious  Program 

Religious  Program 

bunaay,  4.oU-o:uu  r^.jVL. 

2 

lyj/^i/o  1  -4/  li/oQ 

ivelly,  t>tuniman,  /janrnat,  ot.  JjOUIs 

'le  Development  Commission, 
1  Lgusta 

Maine  Potatoes 

Maine  Development  Commission 
Presents  Riajorie  Mlills 

Tues.,  &  Thurs.,  1:45-2:00  P.M. 

7 

9/21/37-12/16/37 

Brooke,  Smith,  French  &  Dorrance, 

iN .  I  . 

!■. 

.esson  &  bobbins,  Bridgeport 

^diOA  X  ootn  i  owuer 

Joyce  Jordan 

ivion.-r ri.,  i..io-j..ou  r^.ivi. 

Q 
O 

i/O (-D/ ^D/ O  i 

rsrown  cz.  larcner,  in.  i. 

lesson  &  Robbins,  Bridgeport 

Calox  Tooth  Powder 

Joyce  Jordan 

Mon.-Fri.,  1:15-1:30  P.M. 

2-3 

6/28/37-1/1/38 

Brown  &  Tarcher,  N.  Y. 

i-Ripe  Fruit  Co.,  Boston 

Bananas 

Gretchen  McMullen  Hour 

Wed.  &  Fri.,  9:15-9:30  A.M. 

13 

1/29/37-5/28/37 

BBDO,  N.  Y. 

1  Morrell  &  Co.,  Ottumwa,  la. 

Red  Heart  Dog  Food 

News  Participation 

Tues.  &  Thurs.,  1:00  P.M. 

12 

9/29/36-4/8/37 

Henri,  Hurst  &  McDonald,  Chicago 

)h  Middleby  Co.,  Boston 

Midco 

Majorie  Mills  Hour 

Tuesday,  1:30-1:45  P.M. 

6 

4/6/37-7/1/37 

Doremus  &  Co.,  Boston 

ie  Co.,  Roxbury,  Mass. 

Moxie 

News  Participation 

Tues.  &  Fri.,  7:15  A.M.;  8:00 
A.M. 

13 

5/28/37-6/29/37 

Direct 

ie  Co.,  Roxbury,  Mass. 

Moxie 

News  Participation 

Mon.  &  Thurs.,  11:00  P.M. 

12 

5/31/37-7/1/37 

Direct 

ie  Co.,  Roxbury,  Mass. 

Moxie 

News  Participation ' 

Friday,  7:15  A.M.  &  8:00  A.M. 

13 

8/13/37  once  only 

Direct 

.  Mueller  Co.,  Jersey  City 

Macaroni  &  Spaghetti 

Majorie  Mills  Hour 

1  tiursaay,  i.ou-^.uu  r.Ni. 

6 

A  /Q  /Of?  C  /OO  /on 

4/0/ 0  (-0/Zo/o  ( 

ivenyon  &  EjCKnarat,  JN.  i- 

.  Mueller  Co.,  Jersey  City 

Macaroni  &  Spaghetti 

Majorie  Mills  Hour 

Monday,  1:30-2:00  P.M. 

6 

9/13/37-12/15/37 

Kenyon  &  Eckhardt,  N.  Y. 

agansett  Racing  Assn., 
.wtucket     R.  I. 

Race  Track 

Race  Highlights 

Friday,  7:45-8:00  P.M. 

4 

4/30/37-5/21/37 

Chambers  &  Wiswell,  Boston 

■agansett  Racing  Assn., 
iwtueket,  R.  I. 

Race  Track 

Race  Highlights 

Wed.  &  Fri.,  6:30-6:45  P.M. 

5 

8/13/37-9/17/37 

Chambers  &  Wiswell,  Boston 

on-Washington  Pear  Bureau, 
attle 

Bosco  Pears,  Anjou 
Pears 

Gretchen  McMullen  Hour 

Friday,  9:15-9:30  A.M. 

11 

11/20/36-2/26/37 

Izzard  Co.,  Seattle 

|.  Parker  Dental  System,  Boston 

Parker  Dental  System 

Knox  Manning,  Commentator 

Mon.-Sat.,  7:45-8:00  A.M. 

3 

1/4/37-6/4/37 

Harry  M.  Frost  Co.,  Boston 

pk  &  Ford  Ltd.  Inc.,  New  York 

Brer  Rabbit  Molasses 

Majorie  Mills  Hour 

Monday,  1:30-2:00  P.M. 

6 

9/13/37-3/28/38 

J.  Walter  Thompson  Co.,  N.  Y. 

i  Tobacco  Co.,  Wilkes-Barre, 
I. 

Kentucky  Club  Tob., 
Kentucky  Winners 

News  Participation 

Mon.-Sat.,  6:00  P.M. 

11 

4/12/37-4/17/37 

RuthraufT  &  Ryan,  N.  Y. 

V  Tobacco  Co.,  Wilkes-Barre, 

Kentucky  Club  Tob., 
Kentucky  Winners 

Baseball  &  Racing  Results 

Mon.-Sat.,  6:15-6:30  P.M. 

8 

4/19/37-9/29/37 

Ruthrauff  &  Ryan,  N.  Y. 

i  Tobacco  Co.,  Wilkes-Barre, 

Kentucky  Club  Tob., 
Kentucky  Winners 

News  Participation 

Tues.,  Wed.,  Thurs.,  Sat., 
11:00  P.M. 

12 

10/5/37-11/13/37 

Ruthrauff  &  Ryan,  N.  Y. 

f  Tobacco  Co.,  Wilkes-Barre, 
I. 

Kentucky  Club  Tob., 
Kentucky  Winners 

News  Participation 

Mon.,  Tues.,  Wed.,  Thurs., 
11:00  P.M. 

12 

11/15/37-4/7/38 

Ruthrauff  &  Ryan,  N.  Y. 

II  Tobacco  Co.,  Wilkes-Barre, 
1. 

Kentucky  Club  Tob., 
Kentucky  Winners 

News  Participation 

Fri.  &  Sun.,  6:00  P.M.; 
6:30  P.M. 

13 

10/8/37-4/10/38 

Ruthrauff  &  Ryan,  N.  Y. 

*  Food  Factory  "Hansa",  New 
brk 

Herb-Ox 

Gretchen    McMullen  Hour 

Wednesday,  9:15-9:30  A.M. 

13 

10/7/36-1/20/37 

Charies  W.  Hoyt  Co.,  N.  Y. 

ible  Flour  Co.,  Boston 

Reliable  Flour 

Gretchen  McMullen  Hour 

Friday,  9:15-9:30  A.M. 

13 

4/16/37-6/18/37 

Direct 

able  Flour  Co.,  Boston 

Reliable  Flour 

Gretchen  McMullen  Hour 

Tues.  &  Thurs.,  9:15-9:30  A.M. 

2 

3/23/37-6/15/37 

Direct 

able  Flour  Co.,  Boston 

Reliable  Flour 

Gretchen  McMullen  Hour 

Thursday,  9:15-9:30  A.M. 

2 

6/24/37-9/9/37 

Direct 

■mas  D.  Richardson  Co.,  Phila- 
^Iphia 

U-AU-Know-Mints 

Majorie  Mills  Hour 

Thursday,  1:30-2:00  P.M. 

6 

4/8/37-12/30/37 

N.  W.  Ayer  &  Son,  N.  Y. 

c  Furriers  Inc.,  Boston 

Furs 

Figure,  Fun  &  Fashion  Club 

Mon.,  Wed.,  Fri.,  7:30-7:45  A.M 

4 

12/23/36-1/18/37 

Direct 

iam  Scull  Co.,  Camden 

Bosco 

Majorie  Mills  Hour 

Thursday,  1:30-2:00  P.M. 

6 

4/8/37-4/7/38 

Kenyon  &  Eckhardt,  N.  Y. 

am  Scull  Co.,  Camden 

Bosco 

News  Participation 

Tues.  &  Thurs.,  1:00  P.M. 

13 

7/6/37-9/9/37 

Kenyon  &  Eckhardt,  N.  Y. 

am  Scull  Co.,  Camden 

Bosco 

News  Participation 

Mon.,  Wed.,  Fri.,  1:00  P.M. 

13 

4/5/37-7/2/37 

Kenyon  &  Eckhardt,  N.  Y. 

(Continued  on  page  234) 
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Sponsor 

Product 

Program 

No.  of 

Time  Stations 

Duration  of 
Contract 

Agency  &  City 

Sherwin-Williams  Co.,  Cleveland 

Paints 

Gretchen  McMuUen  Hour 

Mon.,  Wed.,  Fri.,  9:15-9:30  A.M. 

13 

3/15/37-5/21/37 

T.  J.  Maloney,  N.  Y. 

Sherwin-Williams  Co.,  Cleveland 

Paints 

Gretchen  McMuUen  Hour 

Mon.  Wed.  Fri.  9:15-9:30  A.M. 

15 

9/8/37-11/15/37 

T.  J.  Maloney,  N.  Y. 

Smith  Brothers,  Poughkeepsie,  N.  Y. 

Cough  Drops 

News  Participation 

Wed.  &  Fri.,  8:00  A.M.;  7:15 
A.M. 

12 

11/23/36-2/19/37 

Brown  &  Tarcher,  N.  Y. 

Smith  Brothers,  Poughkeepsie,  N.  Y. 

Cough  Drops 

News  Participation 

Tues.,  Thurs.,  Sun.,  6:00  P.M. 

12 

11/22/36-2/14/37 

Brown  &  Tracher,  N.  Y. 

Smith  Brothers,  Poughkeepsie,  N.  Y. 

Cough  Drops 

News  Participation 

Wed.  &  Fri.,  7:15  A.M.;  8:00 
A.M. 

13 

11/17/37-3/25/38 

Brown  &  Tarcher,  N.  Y. 

Smith  Brothers,  Poughkeepsie,  N.  Y. 

Cough  Drops 

News  Participation 

Tues.,  Thurs.,  Sun.,  6:00  P.M. 

13 

11/16/37-3/27/38 

Brown  &  Tracher,  N.  Y. 

Socony-Vacuum  Oil  Co.,  New  York 

Gas  &  Oil 

Football  Games, 
Yale  Home  Game 

Saturday,  1:45-4:30  P.M. 

17 

10/2/37-11/13/37 

J.  Stiriing  Getchell,  N.  Y. 

Socony-Vacuum  Oil  Co.,  New  York 

Gas  &  Oil 

Yale  University  Band 

Saturday,  12:00-12:30  P.M. 

13 

11/20/37  once  only 

J.  Stirling  GetheU,  N.  Y. 

Stickney  &  Poor  Spice  Co.,  Boston 

Spices 

Gretchen  McMuUen  Hour 

Monday,  9:15-9:30  A.M. 

15 

9/13/37-10/4/37 

Badger  &  Browning,  Boston 

Stickney  &  Poor  Spice  Co.,  Boston 

Spices 

Gretchen  McMullen  Hour 

rnaay,  y:io-y:ou  A.ivi. 

15 

10/15/37-11/19/37 

Badger  &  Browning,  Boston 

Swift  &  Co.,  Chicago 

All  Sweet  Margerine 

Majorie  Mills  Hour 

Mon.,  Wed.,  Fri.,  1:30-2:00  P.M. 

6 

10/15/37-4/1/38 

J.  Walter  Thompson  Co.,  Chicagc 

Joseph  Tetley  &  Co.,  New  York 

Tetley  Teas 

Majorie  Mills  Horn- 

Thursday,  1:30-2:00  P.M. 

6 

4/8/37-1/6/38 

Direct 

Tidewater  Associated  Oil  Co.,  New 
York 

Tydol-Veedol 

News  Participation 

Mon.-Sat.,  6:00  P.M. 

13 

12/7/36-9/25/37 

Lennen  &  Mitchell,  N.  Y. 

Tidewater  Associated  Oil  Co.,  New 
York 

Tydol-Vcedol 

Casey  at  the  Mike 

Thurs.,  Fri.,  Sat.,  6:15-6:30  P.M. 

11 

9/30/37-12/4/37 

Lennen  &  Mitchell,  N.  Y. 

WiUi&m  Underwood  Co.  W^fltcr* 
town,  Mass. 

Deviled  Ham 

Gretchen  I^cl^ullen  Hour 

Wednesday,  9:15-9:30  A.M. 

11 

1 2 /I  fi /3fi-'^ /I  n /^7 

William  Underwood  Co.,  Water- 
town,  Ad  ass. 

Deviled  Ham 

Gretchen  McMullen  Hour 

Friday,  9:15-9:30  A.M. 

15 

9/17/37-12/10/37 

Alley  &  Richards  Co.,  Boston 

United  Fruit  Co.,  New  York 

Melo-Ripe  Bananas 

Majorie  Mills  Hour 

Thursday,  1:30-2:00  P.M. 

6 

4/8/37-12/30/37 

BBDO,  N.  Y. 

Volunteer  Citizens'  Committee 

Politics 

Political  Speech 

Friday,  7:45-8:00  P.M. 

2 

4/2/37-  once  only 

Harry  M.  Frost  Co.,  Boston 

Wait  &  Bond,  Newark 

Quincy  Cigars 

News  Participation 

Mon.,  Wed.,  Fri.,  6:00  P.M. 

12 

3/15/37-4/9/37 

BBDO,  N.  Y. 

Ward  Baking  Co.,  New  York 

Hetty  Hoppee  Mixer 

Majorie  Mills  Hour 

Thursday,  1:30-2:00  P.M. 

6 

4/8/37-6/10/37 

Direct 

Webster-Eisenlohr,  New  York 

Webster  Cigars 

News  Participation 

Sat.  &  Sun.,  6:00  P.M.;  6:30 
P.M. 

13 

11/28/37-5/9/37 

N.  W.  Ayer  &  Son,  N.  Y. 

Wilson  &  Co.,  Chicago 

Tender  Made  Hams 

Majorie  Mills  Hour 

Tuesday,  1:30-2:00  P.M. 

6 

5/18/37-5/7/38 

U.  S.  Adv.  Corp.,  Chicago 

Advertisers  Using  the  Colonial  Network  During  1937 


Sponsor 

Product 

Program 

Time 

No.  of 
Stations 

Duration  of 
Contract 

Agency  &  City 

Barbasol  Co.,  Indianapolis 

Barbasol 

Variety  Show 

Friday,  8:00-8:15  P.M. 

3 

10/29/37-10/21/38 

Erwin,  Wasey  &  Co.,  N.  Y. 

Committee  of  One  Million,  New 
York 

Educational 

Rev.  Gerald  L.  K.  Smith 

Sunday,  4:00-4:30  P.M. 

12 

11/4/37-5/8/38 

Direct 

Drums,  Detroit 

Drums 

Chandler  Chats 

Thursday,  2:30-2:45  P.M. 

13 

4/22/37-6/24/37 

C.  C.  Winningham,  Detroit 

Drums,  Detroit 

Drums 

Chandler  Chats 

Thursday,  11:30-11:45  A.M. 

13 

6/24/37-10/14/37 

C.  C.  Winningham,  Detroit 

Franciscan  Fathers,  Graymoor,  N.  Y. 

Religious 

St.  Anthony  Hour 

Sunday,  9:30-10:00  A.M. 

2 

1/17/37-3/7/37 

Direct 

Franciscan  Fathers,  Graymoor,  N.  Y. 

Religious 

St.  Anthony  Hour 

Sunday,  9:30-10:00  A.M. 

3 

3/7/37-3/28/37 

Direct 

Franciscan  Fathers,  Graymoor,  N.  Y. 

Religious 

St.  Anthony  Hour 

Sunday,  9:30-10:00  A.M. 

4 

3/28/37-9/5/37 

Direct 

Franciscan  Fathers,  Graymoor,  N.  Y. 

Religious 

St.  Anthony  Hour 

Sunday,  2:00-2:30  P.M. 

2 

9/12/37-9/4/38 

Direct 

General  Mills,  Minneapolis 

Wheaties 

Baseball  Games 

Mon.-Sat.,  3:00-5:00  P.M. 

15 

4/17/37-10/2/37 

Knox-Reeves,  Minneapolis 

Heckers  Products  Corp.,  New  York 

Heckers  H-O 

Myra  Kingsley-Jean  Paul  King 

Mon.-Fri.,  11:45-12:00  A.M. 

8 

9/7/37-9/2/38 

Erwin,  Wasey  &  Co.,  N.  Y. 

Journal  of  Living  Pub.  Corp.,  New 
York 

Magazine 

Journal  of  Living  (Victor  H. 
Lindlahr) 

Mon.,  Wed.,  Fri.,  12:00-12:30 
P.M. 

2 

1/25/37-9/10/37 

Schillin  Adv.  Corp.,  N.  Y. 

Katro-Lek  Laboratories,  Boston 

Katro-Lek 

Concert  Music 

Sunday.  12:15-12:30  P.M. 

3 

10/17/37-2/13/38 

Chambers  &  Wiswell,  Boston 

La  Rosa  Co.,  New  York 

Spaghetti 

Concert  Music 

Daily,  including  Sunday, 
12:30-1:00  P.M. 

3 

9/27/36-9/11/38 

Commercial  Radio  Service,  N. 

Lutheran  Church,  New  York 

Religious 

Religious 

Sunday,  1:00-1:30  P.M. 

2 

10/4/36-4/4/37 

Kelly  &  Stuhlman,  N.  Y. 

Modern  Packing  Co.,  Brooklyn 

Food  Product 

On  Wings  of  Melody 

Sunday,  1:00-1:30  P.M. 

2 

9/19/37-9/11/38 

Commercial  Radio  Service,  N. 

Musterole  Co ,  Cleveland 

Musterole 

Carson  Robinson 

Mon.,  Wed.,  Fri.,  1:15-1:30 
P.M. 

4 

10/4/37-4/6/38 

Erwin,  Wasey  &  Co.,  N.  Y. 

Lydia  Pinkham  Medicine  Co., 
Lynn,  Mass. 

Proprietary 

Voice  of  Experience 

Mon.-Fri.,  2:00-2:30  P.M. 

13 

9/13/37-9/9/38 

Erwin,  Wasey  &  Co.,  N.  Y. 

Socony-Vacuum  Oil  Co.,  New  York  Mobilgas 

Ovaltine 


Wander  Co.,  Chicago 
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Baseball  Games 
Molly  of  the  Movies 


Mon.-Sat.,  3:00-5:00  P.M.  15 
Mon.-Fri.,  3:00-3:15  P.M.  4 


4/17/37-10/2/37 
10/19/36-4/16/37 


J.  Stiriing  Getchell,  N.  Y. 
Blackett-Sample-Hummert,  Chicago 


BROADCASTING  •  Broadcast  Advertising 


I 


Sponsor 

.^obile  Club  of  Mich.,  Detroit 

Owners'  Ins.  Co.,  Detroit 

•.  Agricultural  Chemical  Co., 
iw  York 

ronic  Co.,  Atlanta 

an  Cleanser  Co.,  Detroit 

0  League  of  the  Little  Flower, 

itroit 

1  Co. 


tical  Diesel  Training  School, 
etroit 

lhain  &  Ewell,  Detroit 
L|id  Valley  Brewery,  Sona,  Mich. 
I  iRay  Products  Co.,  Grand 

I  bfut  Products  Co.,  Grand 
I  ppids 

f  &  Sons,  Detroit 

I 

{ per  Brewing  Co.,  Detroit 
ffornia  Syrup  of  Figs,  New  York 


Product 

Auto  Club 


Program 

Last  Moment 


Time 

Kvening 


No.  of  Duration  of 

Stations  Contract  Agency  &  City 

8        July  19-Jan.  15,  1938  Stockwell  &  Marcuse,  Detroit 


ard  Schwartz  Cigar  Corp., 
(etroit 


I  irnational  Harvester  Co., 
I  iJhicago 

Laboratories,  Inc.,  Elkhart 

te  Bros.,  Chicago 

er  Medicine  Co.,  New  York 

volet  Motor  Co.,  Detroit 

tvrolet  Motor  Co.,  Detroit 
roit  Creamery  Co.,  Detroit 
roit  Creamery  Co.,  Detroit 
'j-d  Motor  Co.,  Detroit 
id  Motor  Co.,  Detroit 
d  Motor  Co.,  Detroit 
d  Motor  Co.,  Detroit 
:don  Baking  Co.,  Detroit 
^kok  Oil  Co.,  Toledo 
^mphill-Deisel  Schools,  Detroit 


pwu^  vacuum  vjii  v-'U.,  J.>tt;w  iuiu. 

ffld-Murdock  Co.,  Chicago 

aerican  Gas  Machine  Co., 
V^lbert  Lea,  Minn. 

tLoriUard  Co.,  New  York 

I 

'jneral  Mills  Inc.,  Minneapolis 

^ited  Drug  Co.,  Boston 

ifrig.  &  Air  Cond.  Inst.,  Chicago 
'aham  Motor  Corp.,  Detroit 
ekman  Biscuit  Co.,  Detroit 

iter  Pan  Bakeries,  Detroit 

irysler  Airtemp.  Corp.,  Detroit 

'ankenmuth  Brewing  Co.,  Detroit 

1  lillips  Petroleum  Corp., 
BartlesviUe,  Okla. 

irm  Crest  Baking  Co.,  Detroit 

ids  Motor  Works,  Lansing 

^nith  Radio  Dealers,  Detroit 

candard  Oil  Co.,  New  York 


IROADCASTING  • 


Auto  Insurance 

Coach  Bachman 

8:45-9:00  P.M. 

7 

Sept.  22-Nov.  10 

Direct 

Fertilizer 

Announcements 

12:30  P.M. 

8 

Sept.  22-Sept.  28 

Direct 

SSS  Tonic 

Tonic  Time 

9:00-9:15  P.M. 

7 

Renewed  for  1  yr. 
Sept.  27-Sept.  26,  '38 

Transamerican  Broadcasting  & 
Television  Corp.,  N.  Y. 

Roman  Cleanser 

Announcements 

±Jay  CiiUc 

g 

Holmes  Detroit 

Church 

Children's  Hour 

4:00-5:00  P.M. 

8 

Feb.  7-July  11 

Direct 

Cystex 

Extra!  Extra! 

12:30-12:45  P.M. 

8 

Oct.  11-Apr.  4,  '38 

Allen  C.  Smith  Adv.  Co.,  Kansas 
City 

Diesel  Training 

Diesel  Opportunities 

12:45-1:00  P.M. 

8 

Nov.  14-Feb.  6,  '38 

Brace  Beemer,  Detroit 

Tiger  Zip 

Coach  Zip 

10  min.  preceding  baseball  agme 

8 

Baseball  season 

Aircasters,  Detroit 

Friar's  Ale 

Gus  Clark 

10  min.  preceding  baseball  game 

8 

Baseball  season 

Holden,  Graham  &  Clark,  Detroit 

Wheat-Selex 

The  Wishing  Ring 

9:30-9:45  A.M. 

8 

Feb.  22-May  21 

Stevens,  Grand  Rapids 

Nu-Nuts 

Gus  Clark 

10:00-10:15  A.M. 

8 

Jan.  17-Apr.  16 

John  L.  Wierengo  &  Staff,  Grand 
Rapids 

Hardware  & 
Sports  Supplies 

Mich,  on  Tour 

9:00-9:15  A.M. 

8 

Mar.  17-June  30 

Bass-Luckoff,  Detroit 

Brewery 

Baseball  Extra 

7:00-7:15  P.M. 

8 

Mar.  8-Apr.  19 

Grace  &  Bement,  Detroit 

Syrup  of  Figs 

Dick  Tracy 

5:45-6:00  P.M. 

8 

9  months  ending 
Sept.  22,  1937 

Transamerican  Broadcasting  & 
Telv.  Corp.,  N.  Y. 

R.  G.  Dun  Cigars 

Big  Broadcast 

9:00-9:30  P.M. 

8 

1  yr.  period  ending 
ivpni  i.0,  Luo  t 

S.  M.  Epstein  Co.,  Detroit 

f  31*111  Implements  & 
Trucks 

Announcements 

Daytime 

Q 
O 

iviar.  iu-duiy  y,  at 

AUDrey,  iVLOorc  ot  YVtiiicn*c»  vyiin^gv* 

Alka-Seltzer 

Day  in  Review 

6:30-6:45  P.M. 

8 

To  Sept.  6,  1937 

Wade  Adv.  Agency,  Chicago 

Tango  Candy  Bars 

Jr.  Matinee 

5:00-5:15  P.M. 

8 

To  Feb.  5,  1937 

Fred  A.  Robbins,  Chicago 

Liver  Pills 

Announcements 

Daytime 

8 

1  year 

Street  &  Finney,  Chicago 

Chevrolet 

Musical  Moments 

Evening 

8 

1  year 

Campbell  Ewald  Co.,  Detroit 

Chevrolet 

Announcements 

Day  &  evening 

8 

Intermittent 

Campbell  Ewald  Co.,  Detroit 

Golden  Jersey  Milk 

The  Green  Hornet 

7:30-8:00  P.M. 

9 

1  year 

N.  W.  Ayer  &  Son,  Detroit 

Milk  &  Ice  Cream 

Announcements 

Day  &  evening 

8 

1  year 

N.  W.  Ayer  &  Son,  N.  Y. 

Ford  &  Lincoln 

Hockey  Scores 

11:00-11:05  P.M. 

7 

To  March  21 

N.  W.  Ayer  &  Son,  N.  Y. 

Ford  Trucks 

Livestock  Reports 

12:15-12:30  P.M. 

8 

Sept,  '36-June,  '37 

N.  W.  Ayer  &  Son,  N.  Y. 

Ford  &  Lincoln 

Al  Pearce 

8:00-8:30  P.M. 

8 

Feb. — April 

N.  W.  Ayer  &  Son,  N.  Y. 

Ford  &  Lincoln 

Announcements 

Day  &  evening 

8 

1  year 

N.  W.  Ayer  &  Son,  N.  Y. 

Silvereup  Bread 

The  Lone  Ranger 

7:30-8:00  P.M. 

28 

1  year 

Brooke,  Smith  &  French,  Detroit 

Hi-Speed  Gas 

The  Factfinder 

6:15-6:30  P.M. 

6 

1  year 

Tracy  Adv.  Agency,  Toledo 

Diesel  School 

Diesel  Opportunities 

6:45-6:50  P.M. 

8 

Feb.  thru  May,  1937 
Nov.  14-Feb.  6,  '38 

Stack  Goble  Adv.  Agency,  Chicago 
Brace  Beemer,  Detroit 

Mobil  Freezoone 

Announcements 

Day  &  evening 

8 

Seasonal,  Oct.  22- 
Nov.  28 

J.  Sterling  Getchell,  N.  Y. 

White  Star  Gas 

Baseball  Games 

Daytime 

7 

Baseball  season 

J.  Sterling  Getchell,  Detroit 

Monarch  Foods 

Announcements 

Daytime 

8 

1  year 

Rogers  &  Smith,  Chicago 

Kitchenkook 

Kitchenkook  Time 

12:10-12:15  P.M. 

7 

April  26-May  28 

Greene  Adv.  Agency,  St.  PauV 

Friend's  Tobacco 

Harry  Heilmann 

6:00-6:15  P.M. 

8 

Baseball  season 

Lennen  &  Mitchell,  N.  Y. 

Wheaties 

Baseball  Games 

Daytime 

7 

Baseball  season 

Knox-Reeves  Adv.  Agency, 
Minneapolis 

Rexall  Ic  Sale 

Magic  Hour 

10:15-10:30  A.M. 

8 

Annual  renewal.          Street  &  Finney,  N.  Y. 
10  seasonal  broadcasts 

School 

Tom  Donnelly's  Orch. 

Daytime,  K  hr. 

8 

February,1937 

Critchfield  &  Co.,  Chicago 

Graham 

Announcements 

Day  &  evening 

8 

Aug.  2-Aug.  18,  '37 

J.  Walter  Thompson  Co.,  Detroit 

Hekman  Biscuits 

Man-on-the-Street 

12:05-12:15  P.M. 

7 

1  year  starting 
June  14,  '37 

Neisser-Meyerhoff,  Chicago 

Bread 

uee  waiKer— xiaseDaii 

B.oU-o.40  x^.M. 

8 

July  20-Oct.  14,  '37 

Packard  &  Neff,  Detroit 

Air  Conditioning 

Hour  of  Dreams 

Sunday,  6:30-6:45  P.M. 

8 

Aug.  9,  '37-1938 

Direct 

Beer  &  Ale 

Bob  Evans — Sports 

6:40-6:45  P.M. 

8 

Baseball  season 

Packard  &  Neff,  Detroit 

Phillips  66  Gas 

Noonday  News 

12:00-12:05  P.M. 

7 

1  year  ending 
Aug.  8,  '38 

Lambert  &  Feasley,  N.  Y. 

Cakes  &  Cookies 

Children's  Theater 

Sunday,  12:00-1:00  P.M. 

8 

Sept.  5-Nov.  28,  '37 

Packard  &  Neff,  Detroit 

Oldsmobile 

Football 

Daytime 

8 

Sept.  25-Nov.  27,  '37 

D.  P.  Brother  &  Co.,  Detroit 

Zenith  Radios 

Football  Flashes 

Saturday  afternoon 

8 

9/25-11/27/37 

Simons-Michelson  Co.,  Detroit 

Stanco 

Announcements 

Day  &  evening 

8 

6/11-6/23/37 

McCann-Erickson,  N.  Y. 

(Continued  on  page  236) 
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Sponsor 

Best  Foods,  New  York 


Product 

Nucoa 


Commercial  Milling  Co.,  Detroit  Henkel  Flour 
Smith  Brothers,  Poughkeepsie,  N.  Y.  Cough  Drops 
H.  J.  Heinz  Co.,  Pittsburgh  Rice  Flakes 


Swift  &  Co.,  Chicago 
Goebel  Brewing  Co.,  Detroit 
Kosto  Co.,  Chicago 
Quaker  Oats  Co.,  Chicago 


Pard 

Goebel  Beer 
Kosto  Dessert 
Quaker  Macaroni 


Program 
Announcements 

Announcements 

Announ  cements 

Adv.  of  Tommy  Thatcher 

News  of  the  World 
George  Jessel 
Announcements 
Announcements 


Time 

Daytime 

Daytime 
Evening 
4:45-5:00  P.M. 

9:40-9:45  A.M. 
6:00-6:15  P.M. 
Daytime 
Daytime 


No.  of 
Stations 


Duration  of 
Contract 
Oct.  18-Nov.  29,  '37 

Nov.  10,  till  forbid 

11/15/37-2/25/38 

10/18/37-1/14/38 

11/12/37-12/2/37 
10/10/37-4/3/38 
9/14/37-4/11/38 
9/27/37-12/25/37 


Agency  &  City 
Benton  &  Bowles,  N.  Y 

Karl  G.  Behr  Adv.  Agency,  l)r- 

Brown  &  Tarcher,  N.  Y. 

Transamerican  Broadcasting  & 
Telv.  Corp.,  N.  Y. 

J.  Walter  Thompson  Co.,  Chicag' 

Maxon,  Detroit 

Perrin  Pans  Co.,  Chicago 

Mitchell-Faust  Adv.  Co.,  Chicago  , 


Advertisers  Using  The  Texas  QuaHty  Network  During  1937 


Sponsor 

Product 

Program 

No.  of 

Time  Stations 

Duration  of 
Contract 

Armstrong  Packing  Co.,  Dallas 

Birdbrand  Shortening 

Birdbrand  Cowboys 

ivionuay,  4.4U-4.'iO  r^.Jyl. 

3 

3/1/37-8/30/37 

Baker-Moise  Hosiery  Mills,  Dallas 

Vanette  Hose 

ijaii  JN  ortne 

Wednesday,  8:00-8:15  A.M. 

3 

9/16/36-4/28/37 

Bewley  Mills,  Fort  Worth 

Bewley's  Best  Flour 

Chuck  Wagon  Gang 

Mon.-Sat.,  1:00-1:15  P.M.; 
Sunday,  9:00-9:15  A.M. 

3 

9/11/34-1938 

Burrus  Mill  &  Elevator  Co., 
Ft.  Worth 

Light  Crust  Flour 

Light  Crust  Doughboys 

Mon.-Fri.,  12:30-12:45  P.M. 

3 

9/11/34-1938 

Byer  Rolnick  Co.,  Dallas 

Resistol  Hats 

For  Gentlemen  Only 

Glln^loir     Q-1t    a  •f\C\    "P  Afl" 

ounaay,  o.-io-'i.uu  x  .ivi. 

Q 
O 

Ci  Inn  /o*?  1  1  /T  /OT 

y/2b/.-)7-ll/7/d  / 

Wm.  Cameron  &  Co.,  Waco,  Texas 

Building  Supplies 

Ideal  Time 

Tues.,  Thurs.,  Sat.,  7:15-7:30 
A.M. 

3 

2/1/35-1/30/37 

CSO  Laboratories,  Dallas 

Germicidal  Antiseptic 

Monte  Magee 

Tues.,  Thurs.,  4:30-4:45  P.M.; 
Sunday,  2:45-3:00  P.M. 

3 
3 

4/22/37-5/23/37 

Crazy  Water  Co.,  Mineral  W^ells 

Crazy  Crystals 

Jack  Amlung's  Orch. 

Mon.-Fri..  12:45-1:00  P.M. 
Sunday,  2:45-3:00  P.M. 

3 
3 

Q  /I  1  /O  A    1  OOO 

y/ii/d4-iyt5o 

Coca  Cola  Bottlers  of  Texas,  Dallas 

Coca  Cola 

College  Nights 

Thurs.,  Sat.,  6:.30-7:00  P.M. 

3 

9/30/37-11/27/37 

Dairj'land  Ice  Cream  Co.,  Houston 

Dairy  Products 

Safety  Legion 

jiv.Lun.,  f  ri.,  O-Xu-O.ou  x.iv^. 

9/28/36-5/10/37 

Dr.  Pepper  Co.,  Dallas 

Dr.  Pepper  Beverage 

Pepper-Uppers 

Sunday,  5:30-6:00  P.M. 

3 

4/  i/a.o-iyoo 

Employers  Casualty  Co.,  Dallas 

Casualty  Insurance 

Music  Parade 

Sunday,  3:00-3:15  P.M. 

3 

2/10/35-1938 

The  Frito  Co.,  San  Antonio 

Fritos 

Frito  Rumba  Kings 

Sunday,  2:00-2:15  P.M. 

3 

8/1/37-1938 

Fant  Milling  Co.,  Sherman 

Gladiola  Flour 

Gladiola  Gloom  Chasers 

Thursday,  8:00-8:30  A.M. 

3 

4/30/35-5/27/87 

Ford  &  Lincoln  Dealers,  Houston 

Ford  Motor  Cars 

Ford  Rangers 

Tuesday,  6:30-7:00  P.M. 

2 

7/27/36-2/9/37 

Gulf  Oil  Corp.,  Houston 

Gulf  Spray  &  No-Nox 
Ethyl 

Rambling  Cowboys 

Tues.,  Fri.,  8:00-8:15  A.M. 

3 

4/27/37-1938 

Gulf  Oil  Corp.,  Houston 

Gas  &  Oil 

Ken  Milliken 

Mon.-Sat.,  5:45-6:00  P.M. 

3 

8/30/37-9/13/37 

Hawk  &  Buck  Co.,  Fort  Worth 

Work  Clothing 

The  Red  Hawks 

Saturday,  12:45-1:00  P.M. 

3 

1/4/36-1938 

Humble  Oil  &  Refg.  Co.,  Houston 

Humble  Products 

Football  Games 

Saturday  Afternoons 

3 

10/5/35-12/7/35 
10/3/36-12/5/36 
9/25/37-12/4/37 

Interstate  Cotton  Oil  Refg.  Co., 
Sherman 

Mrs.  Tucker's 
Shortening 

Mrs.  Tucker's  Smile 

Mon.,  Wed.,  Fri.,  12:15-12:30 
P.M. 

3 

4/2/37-1938 

Imperial  Sugar  Co.,  Sugarland 

Imperial  Sugars 

Rhapsody  in  Rhythm 
Melody  Souvenirs 
Songs  to  Remember 

Mon.,  Wed.,  Fri.,  8:45-9:00  A.M. 

3 

10/1/37-1938 

Knight  Kap  Inc. 

Knight  Kap 

Knight  Kappers 

Wednesday,  8:45-9:00  P.M.; 
Saturday,  9:15-9:30  P.M. 

2 

9/1/37-9/25/37 

Kellogg  Co.,  Battle  Creek,  Mich. 

Kellogg  Cereals 

Riding  with  Rang€rs 

Mon.,  Wed.,  Fri.,  5:30-5:45  P.M. 

3 

7/1/35-1938 

Lehn  &  Fink,  Bloomfield,  N.  J. 

Hinds'  Honey  & 
Almond  Cream 

Helen's  Home 
The  Songfellow 

Mon.-Fri.,  8:30-8:45  A.M.; 
Mon.,  Wed.,  Fri.,  4:00-4:15  P.M. 

2 
2 

10/4/37-1938 
11/4/35-5/1/36 

W.  Lee  O'Daniels  Co.,  Fort  Worth 

HiUbilly  Flour 

W.  Lee  O'Daniels  &  His  Hill- 
billy Boys 

Sunday,  3:45-4:00  P.M. 

3 

8/18/35-6/20/37 

Morten  Milling  Co.,  Dallas 

La  France  Flour 

Friendship  Corners 

Mon.,  Wed.,  Fri.,  4:15-4:30  P.M. 

3 

6/2/37-10/11/37 

Peter  Molyneaux  Co.,  Dallas 

Texas  Weekly 

The  American  Liberal 

Sunday,  2:45-3:00  P.M. 

3 

3/1/36-1938 

Practical  Drawing  Co.,  Dallas 

School  Supplies 

Capt.  Jolly  &  His  Crew 

Tuesday,  5:15-5:30  P.M. 

1 

1/6/37-10/26/37 

Southland  Life  Ins.  Co.,  Dallas 

Life  Insurance 

Voice  of  the  Southland 

Sunday,  8:30-9:00  P.M. 

3 

9/14/36-7/11/37 

Southwestern  Drug  Corp.,  Dallas 

Red  Arrow  Products 

Red  Arrow  Review 

Tues.,  Thurs.,  Sat.,  12:15-12:30 
P.M. 

2 

1/2/37-2/18/37 

Agency  &  City 
Haney-Taylor,  Dallas 

W.  T.  Grant  Adv.,  Dallas 

Direct 

J.  Walter  Thompson  Co.,  Chicago 
Direct 

Erie  Racey  .\dv.  Agcy.,  Dallas 
Ratcliffe  Adv.  .\gcy.,  Dallas 
Rogers  &  Smith  Adv.  Agcy.,  Dallai 


Crook  Adv.  Agcy.,  Dallas 

John  L.  DeBrueys  .Agency,  Housloi]! 

Tracy-Locke-Dawson,  Dallas 

Ira  De  Jernett  Adv.  Agcy.,  Dallas  ' 

Erie  Racey  Adv.  Agcy.,  Dallas 

Crook  Adv.  Agcy.,  Dallas 

Franke-Wilkinson-Schiwet2,H  ous'on 

Young  &  Rubicam,  N.  Y. 

Young  &  Rubicam,  N.  Y. 
Direct 

Frank6-Wilkinson-Schiwetz,Houston 

Crook  Adv.  Agency,  Dallas 
Tracy-Locke-Dawson,  Dallas 

Payne  Adv.  Agency,  San  Antonio 

N.  W.  Ayer  &  Son.,  N.  Y. 

Wm.  Esty  &  Company,  N .  Y. 
Kenyon  &'Eckhardt,  N.  Y  . 

.Albert  Evans  Adv.  Agcy.,  Fort 
Worth 

J.  Walter  Thompson  Co.,  Ciicija 
Direct 

Beaumont  &  Hohman,  Dallas 
Direct 

Erie  Racey  Adv.  Agcy  .,  Dallas 


Advertisers  Using  Corn  Belt  Wireless  Group  During  1937 

(  Using  stations  carrying  direct  rebroadcasfs of  WHO,  Des  Moines) 


Sponsor 
Kellogg  Co.,  Battle  Creek 
Paxton  &  Gallagher  Co.,  Omaha 

DeKalb  Agricultural  Assn., 
Des  Moines 

General  Mills  Inc.,  Minneapolis 

J.  A.  Folger  &  Co.,  Kansas  City 

Crescent  Macaroni  &  Cracker  Co., 
Des  Moines 


Product 

Cereals 

Butternut  Coflfee 
Hy-bred  Seed  Corn 

Gold  Medal,  etc. 

Folgers  Coffee 
Food 


Program 

Gene  &  Glenn 
Coffee  Pot  Inn 
Husking  King's  Sweepstakes 

Betty  &  Bob;  Hymns  of  All 
Churches 

Judy  &  Jane 

Crescent  Hour  of  Music 


Time 

Mon.-Fri.,  8:00-8:15  A.M. 
Mon.-Fri.,  8:00-8:15  A.M. 
12:00-12:15  Noon 

Mon.-Fri.,  11:30-12:00  P.M. 

Mon.-Fri.,  1:45-2:00  P.M. 
Sunday,  9:30-10:00  A.M. 


No.  of 
Stations 

5 
5 
2 


Duration  of 
Contract 
To  July  1,  1937 
To  April  9,  1938 
Nov.  11,  1937  only 

Dec.  29,  1937 

May  6,  1938 
Dec.  26,  1937 


Agency  &  City 
N.  W.  Ayer  &  Son,  Philadelphia 
Buchanan-Thomas,  Omaha 
Direct 

Blackett-Sample-Hummcrt,  Chicago 

Blackett-Sample-Hummert,  Chicago 
Direct 
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BROADCASTING  •  Broadcast  Advertising 


I  Sponsor 

trican  Tobacco  Co.,  New  York 

|>ciate<i  Serum  Producers, 
ies  Moines 

tr  Medicine  Co.,  Xew  York 
berlain  Laboratories,  Des 
j!oines 

|vTolet  Motor  Co.,  Detroit 
"Vrolet  Motor  Co.,  Detroit 

cago  Mail  Order  Co.,  Chicago 
Bt-to-Coast  Stores,  Minneapolis 


Product 

Roi  Tan  Cigars 
Serums 

Liver  Pills 
Lotion 

Autos 
Autos 

Dry  Goods 
Hardware 

Crazy  Water  Crvstals 


Water  Hotel  Co.,  Mineral 
|7e!ls,  Tex. 

^1-Wemmert-Gilbert,  Detroit        San  Felice  Cigars 


^ge  Brothers  Corp.,  Detroit 
^  &  Co.,  Philadelphia 

k'l  Foods  Corp.,  New  York 
1 

111  Braude,  Chicago 


fears 


Wholesale  Corp.,  Des 
oines 


and  Potato  Chip  Co.,  Des  Moines 

jjsehold  Finance  Corp.,  Chicago 

(bbard  Milling  Co.,  Mankato, 
Kinn. 


Dodge  Cars 

Fels  Naphtha 

Huskies 

Grant  Watches 

Tall  Corn  Coffee  and 
GWC  Coffee 

Hiland  Potato  Chips 

Financing 

Mother  Hubbard 
Cereal 


^mat'l  Harvester  Co.,  Cedar 
jTapids 

»k  Inc.,  Des  Moines 


jConnon  &  Co.,  Winona 

ther  7-Up  Co.,  Des  Moines 

ier  7-Up  Co.,  Des  Moines 

rl  E.  May  Seed  Co.,  Shenandoah 

w  England  Mutual  Life,  Boston 

'^aega  Oil,  Brooklyn,  N.  Y. 

3Ctor  &  Gamble  Co.,  Cincinnati 

octor  &  Gamble  Co.,  Cincinnati 

|Sd  Murdoch  &  Co.,  Chicago 

,  Frank  B.  Robinson,  Moscow,  Id. 

jycraft  Iowa  Co.,  Des  Moines 

rgent  Feed  Co.,  Des  Moines 

rgent  Feed  Co.,  Des  Moines 

(Tgent  Feed  Co.,  Des  Moines 

A.  Schneiderhahn  Co., 
|X>es  Moines 


Farm  Machinery 


Program 
Announcements 
Announcements 

Announcements 
Announcements 

Musical  Moments 
Announcements 

Tall  Corn  Time 
Annoxin  cements 
Crazy  Water  Hotel 

Baseball  Scores 
Sports  Headlines 

Frank  Morgan 

Scotty  Views  the  News 

Basket-ball 

Announcements 

Freshest  Things  in  Town 

Annoimcements 
Announcements 
Adventure  Bound 

Announcements 


Time 

Various 
12:30  P.M. 

Various 
Various 

Various 
Various 

7:15-7:30  A.M. 
12:55  P.M. 
11:00-11:15  A.M. 

5:30-5:35  P.M. 
5:40-5:45  P.M. 

6:45-7:00  P.M. 

9:15-9:30  A.M. 

Various 

Various 

4:30-4:45  P.M. 

Various 
Various 
5:15-5:30  P.M. 

12:30-12:34  P.M. 


No.  of 
Stations 


Duration  of 
Contract 

10/1/36-3/31  38 

5/24/37-6/21/37 


2  3/5/37-3  2 '38 

2  9/26/37-9/25/38 

2  3/23/37-12/2/37 

3  2/22/37-3/7/37 
10/17/37-10/30/37 

2  11/4/36-1/15/87 

2  11/4/37-12/24/37 

2  9/4/36-3/1/37 

2  4/31/37-T.F. 

2  5/31/37-8/23/37 

2  1/18/37-6/24/37 

2  3/18/37-3/19  37 

2  9/20/37-12/24,37 

2  1/26/37-8/5/37 

2  8/2/37-9/6/37 

2  1/5/37-12/28 '37 

2  10/18/37-T.F. 

2  5/17/37-6/26/37 


Agency  &  City 
Lawrence  C.  Gumbinner,  N.  Y. 
Fairall  &  Co.,  Des  Moines 

Street  &  Finney.  N.  Y. 
Coolidge  Adv.  Co.,  Des  Moines 

Campbell-Ewald  Co.,  Detroit 
Campbell-Ewald  Co.,  Detroit 

Matteson-Fogarty-Jordan,  Chicago 
McCord  Co.,  Minneapolis 
Luckey  Bowman,  N.  Y. 

Brace-Beemer,  Detroit 

Ruthrauff  &  Ryan,  N.  Y. 
Young  &  Rubicam,  N.  Y. 

Benton  &  Bowles,  N.  Y. 
Morris  &  Davidson,  Chicago 
R.  J.  Potts,  Kansas  City 


BBDO,  N.  Y. 

McCord  Co.,  Minneapolis 

Aubrey,  Moore  &  Wallace,  Chicago 


ott  Paper  Co.,  Chester,  Pa. 

fcrwin  Williams  Co.,  Cleveland 

".elly  Oil  Co.,  Tulsa 

eriing  Products  Inc.,  Wheeling, 
Va. 

IJiited  Drug  Co.,  Boston 


shington  State  Apples, 
fenatchee.  Wash 

inder  Co.,  Chicago 

ebster  Eisenlohr,  New  York 

■estem  Growers  Protective  Assn.. 
Salinas,  Cal. 


Look  Magazine 

Stream  Lined  Revue 

11:00-12:00  P.M. 
10:30-11:00  P.M. 

2 

8/20/37-9/26/37 
9/27/37-10/23/37 

Schwimmer  &  Scott,  Chicago 

Flavorings,  Spices 

Programs 

7:43-7:48  A.M. 

2 

1/18/37-2/8/37 

McCord  Co.,  Chicago 

7-Up 

Day  Dreamer 

8:30-8:45  A.M. 

2 

4/11/37-8/4/37 

7-Up 

Cupid's  Court 

6:00-6:30  P.M. 

2 

9/27/36-4/6/37 

Nursery  Products 

Earl  May  Talks 

1:45-2:00  P.M. 

2 

2/1/37-4/30/37 

Insurance 

Programs 

12:40-12:45  P.M. 

2 

1/17/37-1/30, '38 

Harry  S.  Goodman,  N.  Y. 

Omega  Oil 

Announcements 

Various 

2 

10/4/37-2/18,/38 

Husband  &  Thomas,  N.  Y. 

Camay 

Announcements 

Various 

2 

4,/21/37-4/30/37 

Pedlar  &  Ryan,  N.  Y. 

Crisco 

Announcements 

Various 

2 

l/4/37-l,/8/37 

Compton  Adv.,  N.  Y. 

Monarch  Foods 

Announcements 

Various 

2 

11/1/37-T.F. 

Rogers  &  Smith,  Chicago 

Psychiana 

Dr.  Frank  B.  Robinson 

9:15-9:30  A.M. 

2 

10/17/37-1/9/38 

Izzard  Co.,  Seattle 

Philco  Radios 

Phyl  Coe  Mysteries 

5:45-6:00  P.M.  and  6:4.5-7  P.M. 

2 

9/5/37-12/21/37 

Sargent  Feeds 

Morning  News 

7:00-7:15  A.M. 

2 

12/14/36-7/26/37 

Fairall  &  Co.,  Des  Moines 

Sargent  Feeds 

Tall  Com  Time 

6:00-6:10  A.M. 

2 

7/26/37-8/17,'37 

Fairall  &  Co.,  Des  Moines 

Sargent  Feeds 

Announcements 

Various 

2 

8/17/37-T.F. 

Fairall  &  Co.,  Des  Moines 

Radios 

Announcements 

9:15  P.M. 

2 

9,'5/37-T.F. 

Battenfield  &  Ball,  Des  Moines 

Scott  Towels 

Magic  Kitchen 

10:15-10:30  A.M. 

2 

1/18/37-4/16/37 

J.  Walter  Thompson  Co.,  N.  Y. 

.A.cme  White  Lead 

Magic  Kitchen 

Various 

2 

9/8/37-11/16/37 

T.  J.  Maloney,  N.  Y. 

Skelgas 

German  Band 

11:15-11:30  A.M. 

4/12/37-10/9/37 

Ferry-Hanly,  St.  Louis 

Proprietary 

Young  Widder  Jones 

9:15-9:30  A.M.;  9:45-10:00  A.M. 

2 

9/27/37-4/29,'38 

Thompson-Koch  Co.,  Cincinnati 

Rexall  Drugs 

Magic  Hour 

Various 

2 

4/28/36-4/27/37 
11/2/37-11/6/87 

Street  &  Finney,  N.  Y. 

Feeds 

Announcements 

Various 

2 

8/2/37-10/4/87 

Feeds 

Programs 

12:05-12:10  P.M. 

2 

9,  27,'37-10,'4,/37 

Apples 

Magic  Kitchen 

10:00-10:15  A.M. 

2 

4/7/37-4/28,'37 

J.  Waiter  Thompson  Co.,  San 
Francisco 

Oval  tine 

Orphan  Annie 

5:45-6:00  P.M. 

2 

ll,/2/36-6,/25/37 

Blackett-Sample-Hummert,  Chicago 

Tom  Moore  Cigars 

Time  Signals 

Various 

3 

1/25/37-7/25/37 

N.  W.  Ayer  &  Son,  N.  Y. 

Iceberg  Lettuce 

Magic  Kitchen 

10:00-10:15  A.M. 

2 

3/15/87-6/12 '37 

J.  Walter  Thompson  Co.,  San 
Francisco 
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Advertisers  Using  Inter-City  Broadcasting  System  During  1937 


Sponsor 

Product 

Program 

Time 

No.  of 
Stations 

Duration  of 
Contract 

Agency  &  City 

Remington-Rand,  New  York 

Typewriters 

Five  Star  Final 

Mon.-Fri.,  8:00-8:15  P.M. 
Sunday,  9:00-9:30  P.M. 

10 

52 

weeks 

Leeford  Adv.  Agency,  N.  Y. 

MacFadden  Publications,  New  York 

True  Story  Magazine 

Good  Will  Hour 

Sunday,  10:00-11:00  P.M. 

10 

26 

weeks 

Ruthrauff  &  Ryan,  N.  Y. 

St.  Christopher's  Inn,  Garrison, 
N.  Y. 

Sanctuary  for  Home- 
less Men 

Ave  Marie  Hour 

Sunday,  6:30-7:00  P.M. 

2 

52 

weeks 

Direct 

Young  People's  Church  of  the  Air, 
Philadelphia 

Religious 

Dr.  Percy  Crawford 

Sunday,  5:00-6:00  P.M. 

4 

52 

weeks 

Direct 

Rev.  F.  F.  Bosworth,  River  Forest, 
111. 

Religious 

Rev.  F.  F.  Bosworth 

Sunday,  8:30-8:45  A.M. 

2 

52 

weeks 

Direct 

Fitch  Investors  Service,  New  York 

Investment  Service 

Safeguarding  Investments 

Mon.-Fri.,  6:15-6:20  P.M. 

2 

52 

weeks 

E.  C.  Van  Dyke,  N.  Y. 

Dentists  Supply  Co.  of  New  York 

Dental  Care 

The  Dentist  Says 

Tues.  &  Thurs.,  11:00-11'15 
A.M. 

3 

26 

weeks 

River  Bank  Canning  Co.,  River 
Bank,  Cal. 

Madonna  Brand 
'Tomato  Paste 

Zeke  Manners 

Sunday,  9:45-10:00  P.M. 

3 

13 

weeks 

Klinger  Adv.  Corp.,  N.  Y. 

Victor  H.  Lindlahr,  New  York 

Serutan 

Victor  H.  Lindlahr- 
Zeke  Manners 

Mon.-Sat.,  12:00-12:30  P.M. 

3 

52 

weeks 

Schillin  Adv.  Corp.,  N.  Y. 

Rev.  Donald  Gray  Barnhouse, 

Religious 

Rev.  Donald  Gray  Barnhouse 

Sunday,  4:30-5:00  P.M. 

2 

26 

weeks 

Direct 

Advertisers  Using  Northern  California  Network  During  1937 


Sponsor 


Product 


Program 


Time 


No.  of 
Stations 


Duration  of 
Contract 


Leo  J.  Meyberg  Co.,  San  Francisco 

RCA  Service  Meetings 
of  the  Air 

RCA  Service  Meetings 

KJBS  & 

Wednesday,  9:00  A.M. 

KQW 
2 

March  24-June  16 

Sinu-Zone,  San  Francisco 

Drugs 

Waltz  Time 

Daily,  2:45-3:00  P.M. 

2 

Jan.  17-23 

Albert  S.  Samuels  Co.,  San  Francisco 

Jewelry 

To  The  Ladies 

Mon.,  Wed.,  Fri.,  11:00-11:30 
A.M. 

2 

May  19-July  16 

E.  W.  Bennett  &  Co.,  San  Francisco 

Silver  Polish 

To  The  Ladies 

Various,  11:00-11:30  A.M. 

2 

May  26,  1937  only 

Charles  Art  Hairdressers,  San 
Francisco 

Beauty  Salon 

Muaicale  Beautiful 

Tuesday,  11:00-11:30  A.M. 

2 

April  1-May  31 

Electric  Refrigeration,  San  Francisco 

Electric  Appliances 

Announcements 

Daily,  11:15-11:30  A.M. 

2 

April  5-30 

Tidewater  Associated  Oil  Co.,  San 
Francisco 

Associated  Oil 

Track  Meets 

Saturday,  2:00-4:30  P.M. 

2 

March  20-May  8 

Heald's  College,  San  Francisco 

Business  College 

Announcements 

2:45-3:00  P.M. 

2 

Jan.  3.  1937  only 

Benatar's,  San  Francisco 

Drug  Stores 

Hit  Tunes  of  Big  Town 

2;^  hrs.  each  Sunday 

2 

Jan.  1-Dec.  31 

Sherman  Clay  &  Co.,  San  Francisco 

Pianos 

Magic  Hour  of  Finest  Music 

Daily,  10:00  P.M.-12  midnight 

2 

Jan.  1-Dec.  31 

Noblett  Sparks  Industries,  San 

Ar\in  Radios 

This  Rhythmic  Age 

Daily,  various  times 

2 

Jan.  1-Dec.  31 

Francisco 


Agency  &  City 

Kelso  Norman  Org.,  San  Francisco 

Frank  Wright  &  Assn.,  San  Francisc 
Will  Russell  Agency,  San  Francisofc  ^ 

Direct 
Direct 

Jean  Scott  Frickelton,  San  Frandsoj^ 
Lord  &  Thomas,  San  Francisco 

Direct 
Direct 

Kelso  Norman  Org.,  San  Francisco 
Direct 


Advertisers  Using  the  Foothills  Network  (Alberta)  During  1937 


Sponsor 

Product 

Program 

Time 

No.  of 
Stations 

Duration  of 
Contract 

Agency  &  City 

Banker's  Assn.,  Calgary 

Banks 

Talks 

Tuesday,  12:15  P.M.; 
Friday,  8:30  P.M. 

3 

Sept.  2-Oct.  12 

McLaren  Adv.  Agcy.,  Calgary 

Bell  Thread  Co.,  Hamilton,  Ont. 

Threads 

Announcements 

Daytime 

3 

4  months 

United  Broadcast  Sales,  Totonto 

British  Columbia  Tree  Fruit  Board, 
Kelowna,  B.  C. 

Fruit 

Vitamin  Varieties 

Daily,  9:45  A.M. 

3 

32  weeks 

United  Broadcast  Sales,  Calgarj- 

Bulova  Watch  Co.,  Toronto 

Watches 

Annoim  cements 

4  Daily  (evenings) 

3 

17  months 

United  Broadcast  Sales,  Totonto 

Canadian  Industries  Ltd.,  New 
Westminster,  B.  C. 

Paints 

Brighter  Side 

Mon.  &  Fri.,  4:30-4:45  P.M. 

3 

3  months 

United  Broadcast  Sales,  Toronto 

Canadian  National  Carbon  Co.  Ltd., 
Toronto 

Batteries 

Eveready  Music  Makers 

Mon.,  Wed.,  Fri.,  9:30  P.M. 

3 

55j  months 

United  Broadcast  Sales,  Toronto 

Central  Alberta  Dairy  Pool,  Red 
Deer,  Alta 

Canned  Milk 

Funfest  and  Mirth  Parade 

Mon.,  Wed.,  Fri.,  10:30-10:45 
A.M. 

3 

4  months 

United  Broadcast  Sales,  Calgary 

Coleman  Lamp  &  Stove  Co., 
Kansas  City 

Lamps 

Lamplighting  Time 

Tues.  &  Thurs.,  12:00  Noon 

3 

3  months 

Potts-Turnbull  Co.,  Kansas  City,  ' 
Mo. 

Carter  Medicine  Co.,  New  York 

Pills 

Transcribed  Announcements 

Daytime 

3 

2  years 

Street  &  Finney,  N.  Y. 

Dodd's  Medicine  Co.,  Toronto 

PiUs 

Transcribed  Announcements 

Daytime 

3 

2  years 

United  Broadcast  Sales,  Toronto 

Great  West  Garment  Co., 
Edmonton,  Alta. 

Clothing 

Tarzan  and  Talking  Drums 

Daily,  12:30  P.M. 

3 

Indefinite 

United  Broadcast  Sales,  Calgary 

Ironized  Yeast  Co.,  New  York 

Ironized  Yeast 

Whispering  Jack  Smith 

Mon.  &  Thurs.,  6:30  P.M. 

3 

1  year 

Ruthrauff  and  Ryan,  N.  Y. 

Kelly-Douglas  Co.,  Vancouver,  B.  C. 

Nabob  Tea,  Coffee 

Hollywood  Spotlight 

Mon.,  Fri.,  6:15  P.M. 

3 

13  weeks 

United  Broadcast  Sales,  Vancouver 

Life  Underwriters  Assn.  of  Canada, 
Toronto 

Insurance 

Gratton  O'Leary 

Sun.,  Thurs.,  9:30-9:45  P.M. 

3 

6  months 

LTnited  Broadcast  Sales,  Toronto 

North  Star  Oil  Co.,  Winnipeg 

Petroleum  Products 

Pinto  Pete 

Tuesday,  8:15-8:30  P.M. 

3 

13  weeks 

United  Broadcast  Sales,  Winnipeg 

Ogilvie  Flour  Mills  Ltd.,  Toronto 

Flour 

Barnacle  Bill 
Pinto  Pete 

Mon.,  Wed.,  Fri. 
Tues..  &  Thurs. 

3 

26  weeks 

J.  J.  Gibbons  Ltd.,  Montreal 

Royal  Canadian  Tobacco  Co., 
■Toronto 

Tobacco 

Hit  of  the  Day 
News  Quirlcs 
Royal  Can.  Singers 

3  Daily 

3 

One  year 

United  Broadcast  Sales,  Toronto 

Simmons  Bed  Co.,  Winnipeg,  Man. 

Mattresses 

Slumber  Hour 

2  weekly 

3 

3  weeks 

Cockfield-Brown  &  Co.,  Winnipeg 

Western  Canada  Flour  Co., 
Toronto 

Purity  Flour 

Kitchenette  Review 

Tues.  &  Thurs.,  10:45  A.M. 

3 

13  weeks 

McConnell  Baxter-Eastman,  Toronto 

Western  Grain  Dealers  Assn., 

Grain  Prices 

Quotations 

Daily,  8:45  A.M.,  12:45  P.M. 

3 

Renewed  yearly 

United  Broadcast  Sales,  Calgary 

Calgary,  Alta. 
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ta.  Transcription  announcements 
sa.  Local  studio  announcements 


OTS  DAIRY,  Philadelphia.  Agency: 
ard  A.  Foley  Adv.  Agency,  Phila.  sp 
ORENE  MFG.  Co.,  St.  Louis  (clean- 
i  Agency:  Ross-Gould  Co.,  St.  Louis,  sa 
I  E  FEEDS,  Forest  Park,  111.  (hog 
i.  Agency:  Shepard  Adv.  Agency, 
igo.  sa 

:e  white  lead  &  color  works, 

ait  (paint).  Agency:  Henri,  Hurst  & 
anald,  Chicago,  n  rn  sa  t 
USTICON  DICTOGRAPH  Co.,  Toron- 
Agency:    All-Canada   Radio  Facilities, 
nto. 

.M  HAT  STORES.  New  York  (chain 
stores).  Agency:  Glicksman  Adv.  Co., 
sp  n 

JtlRACION   LABORATORIES,  Harri- 
N.   J.    (shampoo).   Agency:  Charles 
IS  Reach  Co.,  Newark,  n 
ILIATED    PRODUCTS,  Chicago 
sproof,  Louis  Phillippe,  Edna  Wallace 
per,  etc.,  cosmetics).  Agencies:  Black- 
'l^mple-Hummert  Inc.,   Chicago ;  Mon- 
F.  Dreher,  Newark    (Kissproof,  Out- 
Girl),  n  sp  t 
!'A-ANSCO  Corp.,  Binghamton,  N.  Y. 
leras,  films).  Agency:  Young  &  Rubi- 
I  N.  Y.  sa 

ELECTRIC  SALES  Co.,  Kansas  City 
Jh  Dynamo  for  farms ) .  sp 
LBAMA-GEORGIA  SYRUP  Co.,  Mont- 
tery,  Ala.  (Alaga  syrup).  Agency: 
.ferald  Adv.  Agency,  New  Oreans.  t 
.SKA  PACIFIC  SALMON  Corp.,  Se- 
(canned  salmon).  Agency:  J.  William 
[ts,  Seattle,  sp  sa 

;ANY  packing  Co.,  Albany,  N.  Y. 

iERS  BROS.  MILLING  Co.,  Seattle 
ers  Flapjack  flour).  Agency:  Erwin. 
ijey  &  Co.,  San  Francisco,  t  rn 
tiNE  LABORATORIES,  New  Bruns- 
L  N.  J.  ( Flemolun  cough  remedy ) . 
ticy:  Schillin  Adv.  Corp.,  N.  Y.  sa 
LEGHENY  STEEL  Co.,  Pittsburgh, 
pcy:  Walker  &  Downing,  Pittsburgh. 

iLlED  INDEPENDENT  MERCHANTS, 
|r  York  (retail  association).  Agency: 
ikril  Adv.  Co.,  N.  Y. 

'Lied  mills  inc.,  Chicago  (O-Brand 
■).  Agency:  Morris  -  Schenker  -  Roth, 
jago. 

WS-CHALMERS  MFG.  Co.,  Milwaukee 
ficultural  machinery).  Agency:  Bert  S. 
^ins,  Milwaukee,  t 

koND  PRODUCTS  Co.,  Glendale,  Cal. 

jnon  Desserts).  Agency:  Charles  H. 
1  Tie  Co.,  Los  Angeles,  t 
AJMINUM  COOKING  UTENSIL  Co., 
^^  Kensington,  Pa.  (Wear-Ever).  Agen- 
c:  Fuller  &  Smith  &  Ross,  Cleveland,  sp 
^jSRICAN  AGRICULTURAL  CHEMI- 
C  ^,  Co.,   New  York    (Agrico  fertilizer). 

ncy:  Cowan  &  Dengler,  N.  Y.  sp 

3RICAN  ASPHALT  PAINT  Co.,  Chi- 

(Valdura). 
:RICAN    BANDAGE    Corp.,  Chicago 

IC  Gauzeband).  Agency:  Jim  Duffy, 
C  ago.  sp 

^  ERICAN  BIRD  PRODUCTS,  Chicago 
(  d  food) .  Agency  :  Weston  -  Barnett, 
CI  ago.  sp  n 

/  ERICAN  BOOK  MART,  Chicago  (cat- 
3s).  Agency :  E.  H.  Brown  Adv.  Agen- 
:  Chicago,  sp 

i  KRICAN  CAN  Co.,  New  York.  Agen- 
c    Fuller  &  Smith  &  Ross,  N.  Y.  n 

ERICAN  CEREAL  FOOD  Corp.,  Clin- 
t  Mass.  (Weetabix).  Agency:  H.  B. 
I  aphrey,  Boston,  sp  sa  rn 

ERICAN  CHICLE  Co.,  Long  Island 
(  !,  N.  Y.  (chewing  gum).  Agency: 
I  irer  and  Browning  &  Hersey,  N.  Y.  ta 

ERICAN  CRANBERRY  EXCHANGE, 
!■  .'  York  (Eatmor  cranberries).  Agency: 
C  lam  Adv.  Co.,  N.  Y.  so 
f  ERICAN  GAS  MACHINE  Co.,  Minne- 
a  'is.  Agency:  Greve  Adv.  Agency,  St. 
I  \.  sa  t 

A  ERICAN  HOME  PRODUCTS  Corp., 
^  York  (Remedies).  Agency:  Blackett- 
S  iple-Hummert,  N.  Y.  «  f 

/  ERICAN  KITCHEN  PRODUCTS  Co., 
ty  York  (Steero  boullion  cubes).  Agen- 
c  Geare-Marston,  Philadelphia,  sa 
A  ERICAN  MEMORIAL  Co.,  Atlanta 
tj  iPbstones ) .  Agency:  Groves-Keen,  At- 
lia.  sa 


AMERICAN  MOP  Co.,  Kansas  City  (Mar- 
no  Dust  mops).  Agency:  Bozell  &  Jacobs. 
Chicago,  sa 

AMERICAN  NATIONAL  BANK  & 
TRUST  Co.,  Chicago.  Agency:  Charles 
Daniel  Frey  Co.,  Chicago,  sp 

AMERICAN  OIL  Co.,  Baltimore  (Amoco 
gas).  Agency:  Joseph  Katz  Co.,  Baltimore. 
n  rn  sa  sp 

AMERICAN  PACKING  &  PROVISION 
Co.,  Ogden,  Utah,  t 

AMERICAN  PAD  &  TEXTILE  Co.. 
Greenfield,  O.  Agency :  Rogers  &  Smith 
Adv.  Agency,  Dallas,  sa 
AMERICAN  POP  CORN  Co.,  Sioux  City, 
la.  (Jolly  Time  popcorn).  Agency:  Cool- 
idge  Adv.  Co.,  Des  Moines,  sp 
AMERICAN  POULTRY  JOURNAL,  New 
York.  Agency :  Schillin  Adv.  Agency,  N. 
Y.  sa 

AMERICAN  PRODUCTS  Co.,  Cincinnati 
(food).  Agency:  Presba,  Fellers  &  Presba, 
Chicago,  t 

AMERICAN  RADIATOR  &  STANDARD 
SANITARY  Corp.,  New  York  (heating 
apparatus  etc.).  Agency:  Blaker  Adv. 
Agency,  N.  Y.  m  t  so  ta 
AMERICAN  ROLLING  MILLS  Co.,  Mid- 
dletown,  O.  Agency :  N.  W.  Ayer  &  Son, 
N.  Y.  n 

AMERICAN  SEED  Co.,  Lancaster,  Pa. 
Agency:  Chas.  Blum  Adv.  Corp.,  Phila- 
delphia, so 

AMERICAN  STOVE  Co.,  Lorain,  O. 
Agency :  Richardson-Oswald,  Cleveland,  sp 
AMERICAN  TOBACCO  Co.,  New  York. 
Agencies:  Lord  &  Thomas,  N.  Y.  (Lucky 
Strike  cigarettes)  ;  N.  W.  Ayer  &  Son, 
N.  Y.  (Half  &  Half  tobacco)  ;  Lawrence 
C.  Gumbinner  Adv.  Agency,  N.  Y.  (Roi 
Tan  cigars)  ;  Compton  Adv.,  N.  Y.  (Pall 
Mall  cigarettes)  ;  L.  H.  Hartman  Co.,  N.  Y. 
(Herbert  Tareyton).  n  t  ta  sa  sp 
AMERICAN  WRITING  MACHINE  Co., 
New  York  (typewriters),  sa 
ANACIN  Co.,  Chicago  (headache  tablets). 
Agency :  Blackett-Sample-Hummert,  Chi- 
cago, n  t 

ANDERSON  Co..  Gary,  Ind.  (Sleet  Mas- 
ter). Agency:  Schwab  &  Beatty,  N.  Y. 
sp  sa 

BEN  H.  ANDERSON  Co.,  Madison 
(Clean-Easy  milking  machine).  Agency: 
Arthur  Towel,  Madison,  rn 

ANTROL  LABORATORIES,  Los  Angeles 
(Antrol,  Snarol  insecticides).  Agency: 
Blackett-Sample-Hummert,   Chicago,  sp 

APEX  ROTAREX  MFG.  Co.,  San  Fran- 
cisco (washing  machines).  Agency:  Emil 
Brisacher  &  Staff,  San  Francisco,  rn 
ELIZABETH  ARDEN,  New  York  (cos- 
metics). Agency:  Cecil,  Warwick  &  Leg- 
ler,  N.  Y.  ri  .sp 

ARMAND  Co.,  Des  Moines  (cosmetics). 
Agencies :  Coolidge  Adv.  Co.,  Des  Moines  ; 
H.  W.  Kastor  &  Sons  Adv.  Co.,  Chicago, 
to  f  sp  sa 

ARMSTRONG  PACKING  Co.,  Dallas. 
Agency :  Haney  Adv.  Agency,  Dallas,  sp 
ARROWHEAD  SPRING  WATER  Co., 
Los  Angeles.  Agency :  Allied  Adv.  Agen- 
cies, Los  Angeles,  rn  sp 

ASSOCIATED  DISTRIBUTORS,  Chicago 
(Essence  of  Life  face  cream).  Agency: 
H.  W.  Kastor  &  Sons  Adv.  Co.,  Chicago, 
sa  sp  to 

ASSOCIATED  SERUM  PRODUCERS, 
Omaha  (hog  serum).  Agency:  R.  J.  Potts 
&  Co.,  Kansas  City,  so 

ASSN.  OF  PACIFIC  FISHERIES,  Seattle. 
Agency :  J.  Walter  Thompson  Co.,  San 
Francisco,  so 

ATCHINSON,  TOPEKA,  &  SANTA  FE 
RR,  Chicago  (travel).  Agency:  Stack-Goble 
Adv.  Agency,  Chicago,  rn 

E.  0.  ATKINS  &  Co.,  Indianapolis  (tools). 
Agency:  Russel  M.  Seeds  Co.,  Indianapolis, 
so 

ATKINS  CHEMICAL  Co.,  New  York 
(Baruvacol  remedy).  Agency:  Alexander 
Adv.  Agency,  N.  Y.  so 

ATLANTIC  ICE  &  COAL  Co.,  Atlanta 
(beer).  Agency:  Rawson-Morrill,  Atlanta, 
so  sp 

ATLANTIC  REFINING  Co.,  Philadelphia 
(White  Flash  gasoline,  oil).   Agency:  N. 

W.  Ayer  &  Son,  Philadelphia,  n  sa  sp 

ATLANTIS  SALES  Corp.,  Rochester 
(Coleman's  mustard).  Agency:  J.  Walter 

Thompson  Co.,  N.  Y.  sp  so 


ATLAS  BREWING  Co.,  Chicago  (Atlas 
Special  brew).  Agency:  Henri,  Hurst  & 
McDonald,  Chicago,  n 

AURORA  LABORATORIES,  Chicago 
(Clear  Again  remedy).  Agency:  Aubrey, 
Moore  &  Wallace,  Chicago,  so  sp  ta 

AUTOCAR  CO.  OF  AMERICA,  Philadel- 
phia (trucks).  Agency:  Jerome  B.  Gray 
&  Co.,   Philadelphia,  so 

AXTON-FISHER  TOBACCO  Co.,  Louis- 
ville. Agencies :  Young  &  Rubicam,  N.  Y. 
(Spud)  ;  McCann-Erickson,  N.  Y.  (Twen- 
ty Grand),  n  t  so  sp 

HARRIET  HUBBARD  AYER,  New  York 
(cosmetics)    Grey  Adv.  Agency,  N.  Y.  so 


B 


B.  C.  REMEDY  Co.,  Durham,  N.  C.  (pro- 
prietary). Agencies:  Harvey-Massengale 
Co.,  Atlanta:  Chas.  W.  Hoyt  Co.  Inc., 
N.  Y.  sp  so 

B.  T.  BABBITT,  New  York  (Bab-O  cleans- 
er). Agency:  Blackett-Sample-Hummert, 
N.  Y.  «  t 

BACHMAN  CHOCOLATE  MFG.  Co.,  New 
York  (candy).  Agency:  E.  W.  Hellwig 
Co.,  N.  Y.  sp 

BAKER  EXTRACT  Co.,  Springfield,  Mass. 
Agency :  William  B.  Remington,  Spring- 
field, so  rn 

BAKON  YEAST,  New  York  (seasoning). 
Agency :  Wortman,  Barton  &  Co.,  N.  Y. 
BALDWIN  LABORATORIES,  Sagertown, 
Pa.  (Dwin).  Agency:  Yount  Co.,  Erie,  Pa. 

sp  sa 

BALLARD  &  BALLARD  Co.,  Louisville 
(Ovenready  biscuits).  Agency:  Henri, 
Hurst  &  McDonald,  Chicago,  sp 

BANFI  Corp.,  New  York.  Agency :  Pettin- 
gell  &  Fenton,  N.  Y.  sa 


BANK  OF  AMERICA  NATIONAL 
TRUST  &  SAVINGS  Assn.,  San  Francisco. 
Agency :  Charles  R.  Stuart,  San  Francisco. 
rn 

REV.    DONALD    GRAY  BARNHOUSE, 
Philadelphia    (religious),  rn 
BARNSDALL  REFINERIES,   Tulsa  (pe- 
troleum   products).    Agency:  Cooperative 
Adv.  Co.,  Tulsa,  n  rn  sp 
BARTLETT  PEAR  ADVISORY  BOARD, 
San  Francisco.  Agency :  J.  Walter  Thomp- 
son Co.,  San  Francisco,  so 
BARTON    MFG.    Co.,    St.    Louis  (shoe 
polish).   Agency:  Anfenger  Adv.  Agency, 
St.  Louis,  so 

H.  M.  BASFORD  Co.,  San  Francisco. 
Agency :  M.  E.  Harlan  Agency,  San  Fran- 
cisco, sa 

BATHASWEET  Corp.,  New  York  (Batha- 
sweet) .  Agency :  H.  M.  Kiesewetter  Adv. 
Agency,  N.  Y.  sp  rn 

BATTLE  CREEK  FOOD  Co.,  Battle 
Creek  Mich.  (Zo  &  Pep).  Agency:  Erwin, 
Wasey  &  Co.,  Chicago,  t 

BAUER  &  BLACK,  Chicago  (Blue  Jay 
corn  plaster,  Velure  hand  lotion).  Agen- 
cies :  Needham,  Louis  &  Brorby,  Chicago ; 
Ruthrauff  &  Ryan,  N.  Y.  (Blue  Jay)  ; 
Blackett-Sample-Hummert,  Chicago  (Ve- 
lure) .  n  ta  sa  t 

BAYER  Co.,  New  York  (Bayer's  aspirin). 
Agency :  Blackett-Sample-Hummert,  N.  Y. 

n  sp  t 

BAYER-SEMESAN  Co.,  Wilmington,  Del. 
(seed  innoculator) .  Agency:  Thompson- 
Koch  Co.,  Cincinnati,  so 

BAYUK  CIGARS,  Philadelphia  (Havana 
Ribbon  cigars).  Agency:  McKee,  Albright 
&  Ivey,  Philadelphia,  sa 

BEACON  LABORATORIES,  Athol,  Mass. 
Agency :  Earl  C.  Noyes  Adv.  Agency,  Rut- 
land,  Vt.  so 


PENSACOLA,  FLORIDA 

INCREASES    POWER  TO 

1000  WATTS 

NO  INCREASE  IN  RATES! 

Number  of  radio  homes  in  day-time  listening  area 
will  be  more  than  five  times  the  number  reached  by 
this  station  in  1937;  covering  the  rich  agricultural 
sections  of  north  Florida  and  southern  Albama. 


Night-time  signal  strength,  through  improved  broad- 
casting facilities  of  WCOA,  will  be  four  times  greater 
than  last  year! 

For  extra  radio  value  at  no  extra  cost,  include 
WCOA  on  all  southern  broadcast  schedules. 
Write  direct  to  station  or  representatives  for 
complete  details  regarding  coverage. 

Owned  by  the  News-Journal  Company,  assuring  thor- 
ough newspaper  cooperation. 


Representatives:  John  H.  Perry,  Assoc. 
o».rajWMiFioriarss;pirt.i,  Wm.  K.  Dorman,  Manager 

225  West  39th  St.,  New  York  City — Telephone  BRyant  9-3357 
Chicago  •  Detroit  •  Atlanta 

(R.  J.  Bidwell,  San  Francisco,  Los  Angeles) 
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BEAUMONT  LABORATORIES.  St.  Louis 
(4-\vay  cold  tablets).  Agency:  H.  W.  Kas- 
tor  &  Sons  Adv.  Co.,  Chicago,  ta  t  rn 
BECTIN-SEYMOUR,  New  York  (Blue 
Beard  shaving  cream),  t 
BEECHAM'S  PILLS,  New  York  (proprie- 
tary). Agency:  Atherton  &  Currier,  N.  Y. 
t 

BEEMAN'S  LABORATORY,  Atlanta 
(BGO,  BQR  remedies).  Agency:  Groves- 
Keen,  Atlanta,  sp 

BELL   BAKERIES,   Chicago  (bread). 
Agency :  D.  T.  Campbell,  Chicago,  sp 
BELL  TELEPHONE  Co.  of  Penna.,  Phil- 
adelphia. Agency :  Horace  L.  Gross  Agen- 
cy, Philadelphia,  sa 

BELL  &  Co.,  Orangeburg,  N.  Y.  (Bell- 
Ans).  Agency :  Anderson,  Davis  &  Platte, 
N.  Y.  sp 

BENEFICIAL  MANAGEMENT  Corp., 
Newark  (financial).  Agencies:  Berming- 
ham,  Castleman  &  Pierce,  N.  Y.  :  Albert 
Frank-Guenther  Law,  N.  Y.  ;  NefE-Rogow, 
N.  Y.  sp  «  rn 

BENRUS  WATCH  Co.,  New  York.  Agen- 
cy :  Brown  &  Tarcher,  N.  Y. 
BERNARD  PERFUMERS,  St.  Louis  (Love 
Charm).    Agency:    Johnson    Sel    Co.,  St. 
Louis,  sa  sp 

BERRY  BROTHERS,  Detroit  (varnishes). 
Agency :   Maxon,  Detroit,  t 

BEST  FOODS  Inc.,  New  York  (Hell- 
man's  mayonnaise,  Nucoa,  etc.).  Agency: 
Benton  &  Bowles,  N.  Y.  n  sa  t  rn  ta 

BETHLEHEM  STEEL  Co.,  York,  Pa. 
(steel),  t 

BETTER  SPEECH  INSTITUTE  OF 
AMERICA,    Chicago    (instruction).  Agen- 
cy :  Young  &  Rubicam,  Chicago,  n  sp 
BEVERWYCK    BREWERY,  Albany. 
Agency :  Peck  Adv.  Agency,  N.  Y.  sp 

BIGELOW-SANFORD  CARPET  &  RUG 
Co.,  New  York.  Agency :  Newell-Emmett 
Co.,  N.  Y.  sp  rn  t 

B  I  L  LI  N  G  S  -  CHAPIN  Co..  Cleveland 
(paint).  Agency:  Bayless-Kerr  Co.,  Cleve- 
land, ta  sa 

BIRELEY'S,  Hollywood  (Bireley's  orange 
ade) .  Agency :  J.  Walter  Thompson  Co., 
Los  Angeles,  t 


BISCEGLIA  BROS.,  St.  Helena,  Cal. 
(Greystone  wine).  Agency:  Dake  Adv. 
Agency,  San  Francisco,  sp 
BI-SO-DOL  Co.,  New  Haven,  Conn.  (Bi- 
So-Dol).  Agency:  Blackett-Sample-Hum- 
mert,   Chicago,  n 

BLACK  EAGLE  OIL  Co.,  Milwaukee,  sa 
BLACKSTONE  PRODUCTS  Co.,  New 
York  (Tasty -Lax).  Agency:  Redfield- 
Johnstone,  N.  Y.  sp 

BLANTON  Co.,  St.  Louis  (Creamo  mar- 
garine), sp 

BLATCHFORD  CALF  MEAL  Co..  West 
Toronto  (stock  feed).  Agency:  Industrial 
Adv.  Agency,  Toronto,  sa 
BLOCK  DRUG  Co.,  Brooklyn  (Omega  oil). 
Agency :  Husband  &  Thomas,  N.  Y.  rn  t 
sp  ta 

BLUE  MOON  CHEESE  P  R  O  D  U  C  TS, 
Minneapolis.  Agency :  BBDO,  Minneapolis. 

sa 

BLUE  PLATE  FOODS,  New  Orleans. 
Agency :  Fitzgerald  Adv.  Agency,  New 
Orleans,  sp 

BOISE  PAYETTE  LUMBER  Co.,  Boise, 
Id.  (Mirrolac  enamel).  Agency:  Cline  Adv. 
Service,  Boise,  sa 

BONA  ALLEN,  Buford.  Ga.  (shoes). 
Agency:   Groves-Keen,  Atlanta,  sa 

BOOTH  FISHERIES,  Chicago.  Agency: 
H.  W.  Kastor  &  Sons  Adv.  Co..  Chicago. 
ta 

BORDEN  Co.,  San  Francisco  (milk). 
Agency :  McCann-Erickson,  San  Francisco. 
rn  sp 

BORDEN'S  FARM  PRODUCTS  Co.  Inc.. 
New  York  (dairy  products).  Agencv: 
BBDO,  N.  Y.  sp 

BORDEN  Co.,  New  York  (ice  cream). 
Agency :   Young  &  Rubicam,   N.   Y.  sp 

BORG-WARNER  Corp.,  Detroit  (Norge 
refrigerator).  Agency:  Cramer  -  Krasselt 
Co.,  Milwaukee,  f 

BOSCO  Co.,  New  York  (milk  amplifier). 
Agency :  Kenyon  &  Eckhardt,  N.  Y.  sa  sp 

BOSTON  &  MAINE  RR,  Boston  (trans- 
portation). Agency:  Doremus  &  Co.,  Bos- 
ton, sa 

BOSTON  FOOD  PRODUCTS  Co.,  Boston. 
Agency :  Ferry-Hanly  Co.,  N.  Y.  f 


REV.  F.  F.  BOSWORTH,  River  Forest. 
111.  sp  t  rn 

BOWEY'S,  Chicago  (Dari-Rich  chocolate 
drink).  Agency:  Stack-Goble  Adv.  Agency, 

Chicago,  sp  sa  t  n 

E.  J.  BRACH  &  SONS,  Chicago  (Zolo  nut 
bar).  Agency:  Needham,  Louis  &  Brorby, 
Chicago,  sa 

MILTON  BRADLEY  Co.,  Springfield, 
Mass.  (games).  Agency:  RuthraufI  & 
Ryan,  N.  Y.  so 

BRANDER  Co.,  New  York  (No.  7  Sun- 
burn lotion).  Agency:  Norman  H.  White 
Jr.,  N.  Y.  sp 

JOSEPH  BRECK  &  SON  Corp.,  Boston 
(seeds).  Agency:  Huber  &  Creeden,  Bos- 
ton, sp 

M.  J.  BREITENBACH  Co.,  New  York 
(Pepto  Mangan).  n  sa  ta 
BREWER  &  Co.,  Worcester,  Mass.  (Sun 
Glow  tablets).  Agency:  DeForest  Merchan- 
dising Bureau,  Springfield,  Mass.  rn  sp 
BREYER  ICE  CREAM  Co.,  Philadelphia 
(Breyer's  ice  cream).  Agency:  McKee  & 
Albright,  Philadelphia,  sa 
BRISTOL-MYERS  Co.,  New  York  (Sal 
Hepatica,  Ipana  toothpaste,  etc.)  Agen- 
cies: Young  &  Rubicam,  N.  Y.  (Minit 
Rub,  Sal  Hepatica);  Pedlar  &  Ryan, 
N.  Y.  (Rubberset  products,  Ingram's 
shaving  cream,  Vitalis  hair  tonic),  n  sp  t 
BROADCAST  FOODS  Co.,  Chicago 
(Broadcast  corned  beef  hash).  Agency: 
Neisser-Meyerhoff,  Chicago,  n 
BROWN  &  WILLIAMSON  TOBACCO 
Corp..  Louisville  (Raleigh,  Kool  cigarettes. 
Bugler  cigarette  tobacco).  Agency:  BBDO, 
N.  Y.  t  sp  n 

BROWN  ELECTRIC  Co.,  Oklahoma  City. 
rn 

E.  L.  BRUCE  Co..  Memphis  (Terminix). 
Agency :  B.  Buchen  Co.,  Chicago,  ta 
W.  K.  BUCKLEY  Ltd.,  Toronto.  Agency: 
Broadcast  Adv.  Service,  Toronto,  t 
BUICK  MOTOR  Co.,  Flint.  Mich,  (autos). 
Agency :   Arthur  Kudner,  N.  Y.  n  sa  ta 
BULOVA  WATCH  Co.,  New  York  (Bulo- 
va  timepieces).  Agency;  Blow  Co.,  N.  Y. 
sa 

BUNTE  BROTHERS,  Chicago  (Tango 
Bars  and  Malteasers).  Agency;  Homer 
McKee.  Chicago,  sp  sa  t  ta 
BURDETT  COLLEGE,  Boston  (business 
courses).  Agency:  N.  W.  Ayer  &  Son, 
N.  Y.  rn 

BURLINGTON  TRAILWAYS,  Chicago 
(bus  line).  Agency;  Reincke-Ellis- Young- 
green  &  Finn,  Chicago,  sa  sp 
BURNHAM  &  MORRILL  Co.,  Portland, 
Me.  (B  &  M  baked  beans).  Agency:  Lavin 
&  Co.,  Boston,  to 

BURRUS  MILL  &  ELEVATOR  Co.,  Fort 
Worth    (flour),  t  rn  sp 

BUSCH  JEWELRY  Co.,  Pittsburgh.  Agen- 
cy:  Sayre  Adv.   Co.,   Pittsburgh,  sa 

c 

CAL-ASPIRIN  Corp.,  Chicago  (aspirin). 
Agencies  :  Thompson-Koch  Co.,  Cincinnati : 
Blackett-Sample-Hummert,  Chicago,  n  sp 
CALCIUM  CARBONATE  Co.,  Chicago 
(Hen-Dye).  Agency:  K.  E.  Sheppard  Adv. 
Agency,  Chicago,  sa 

CALCO  CHEMICAL  Co.,  Bound  Brook, 
N.  J.  (Little  Dutchess  bluing).  Agency: 
Ferry-Hanly  Co.,  N.  Y.  ta 
DR.  W.  B.  CALDWELL,  Monticello,  111. 
(proprietary).  Agency:  Cramer-Krasselt 
Co.,  Milwaukee,  t 

CALIFORNIA  ASSN.  OF  CHAIN 
STORES,  San  Francisco.  Agency :  Lord 
&  Thomas,  San  Francisco,  rn 
CALIFORNIA  BUILDING  &  LOAN 
ASSN.,  Los  Angeles.  Agency:  Elwood  J. 
Robinson  Adv.  Agency,  Los  Angeles,  rn 
CALIFORNIA  CHAIN  STORES,  San 
Francisco  ( promotion ) .  Agency  ;  Lord  & 
Thomas,  Los  Angeles,  rn 
CALIFORNIA  CONSERVING  Co.,  San 
Francisco  (C-H-B  foods).  Agency:  Emil 
Brisacher  &  Staff,  San  Francisco,  n 
CALIFORNIA  FRUIT  GROWERS  EX- 
CHANGE. Los  Angeles  (Sunkist  oranges). 
Agency ;  Lord  &  Thomas,  Los  Angeles. 
t  sa 

CALIFORNIA  FRUIT  PRODUCTS  Ltd., 
Los  Angeles  (Sun  Gold  fruit).  Agency: 
General  Adv.  Agency,  Los  Angeles,  so 
CALIFORNIA  LOBAKNAMEL  Co.,  Los 
Angeles  (auto  finish).  Agency;  Allied  Adv. 
Agencies,  Los  Angeles,  sp 
CALIFORNIA  PACKING  CORP.,  San 
Francisco  (Del  Monte  canned  fruits). 
Agency :  McCann-Erickson,  San  Francisco. 
n  rn  sp  t 

CALIFORNIA  PEAR  ADVISORY  COM- 
MITTEE, Sacramento.  Agency :  J.  Walter 
Thompson  Co..  San  Francisco,  sa 


CALIFORNIA     PRESERVING  Co 
Angeles    (jelly,  pectin,  etc.).  Agency) 
Austin  Campbell  Co.,  Los  Angeles.  ;«i 
CALIFORNIA     SANITARY  CANK 
Co.,    Los    Angeles.    Agency :  CharleE 
Mayne  Co.,  Los  Angeles,  sp 
CALO    DOG    FOOD    Co.,  Oakland, 
(pet    food).    Agency:    Emil  Erlsache 
Staff.  San  Francisco,  f  ' 
CALVIN  MFG.   Co.,   Chicago  (Mot<jr 
ta 

CAMPANA  Corp.,  Batavia,  111.  (It; 
balm).  Agency;  Aubrey,  Moore  &  Wai 
Chicago,  n 

CAMPBELL  CEREAL  Co.,  Northi 
Minn.  ( Malt-O-Meal)  Agencies;  Ruth) 
&  Ryan,  Chicago  ;  Emil  Brisacher  &  S 
San  Francisco,  sp  t  sa 
CAMPBELL  SOUP  Co.,  Camden  (Ca 
bell  soups).  Agencies:  F.  Wallis  A 
strong  Co.,  Philadelphia ;  Ruthrauff 
Ryan,  N.  Y.  (Franco-American  divi£i< 
n  sp 

CAMPBELL-TAGGART  ASSOCIAT 
BAKERIES.    Agency;    Russel    C.  Co 
Adv.  Co.,  Kansas  City,  t 
CANADA  DRY  GINGER  ALE,  New  Y 
(Canada    Dry).    Agency;    J.    M.  Mati 
N.  Y.  ta 

CANADA  STARCH  Co.,  Toronto.  Agen 
Vickers  &  Benson,  Toronto,  sp  t 
CANADIAN    NATIONAL    CARBON  ( 
Toronto    (Everready).  Agency:  Clarke 
Locke,  Toronto,  sp 

CAPITAL  CITY  PRODUCTS  Co.,  Coli 
bus     (Dixie     mayonnaise).  Agency; 
Horace  Lytle  Co.,  Columbus,  O.  so 
CAPUDINE     CHEMICAL     Co.,  Ralei. 
N.     C.      (medicinals) .     Agency:  Dill. 
Jacobs  Agency,  Atlanta,  Ga.  t  sa 
CARBONA    PRODUCTS    Co.,    New  Yii 
(Carbona  cleaning  fluid).  Agency;  E.  ~ 
Howard  Co.,  N.  Y.  sp  sa 
CARBORUNDUM   Co.,    Niagara  Fa 
N.  Y.    (carborundum  abrasives).  Agent 
BBDO,  N.  Y.  n 

CARDINET  CANDY  Co.,  Oakland,  C 
Agency;  Tomaschke-Elliott,  Oakland,  rr 
CARLETON  &  HOVEY  Co.,  Lowell,  Ma 
(tather  Johns  medicine).  Agency:  Jo 
W.  Queen,  Boston,  n  sa  sp 
CARNATION  Co.,  Milwaukee  (cann 
milk).  Agency:  Erwin,  Wasey  &  Co.,  CI 
eago.  7!  sp  sa 

CAROLINA  BAKING  Co.,  C  o  1  u  m  b  i 
Greenville,  S.  C.  (O'Boy  bread).  Agenc 
Freitag  Adv.  Agency,  Atlanta,  sp 
CARTER  MEDICINE  Co.,  New  Yo 
(liver  pills).  Agency;  Street  &  Finne 
N.  Y.  sa  t  ta 

CASCO  Co.,  Canton,  O.    (food).  Agenc: 
R.  W.  Clark  Adv.  Service,  Akron,  f 
CASTLEBERRY'S    FOOD    Co.,  Aug-jit 
Ga.  Agency :  Groves-Keen  Co.,  Atlanta,  i 
GEO.  W.  CASWELL  &  Co.,  San  Francisc 
(coffee  &  tea).  Agency:  Long  Adv.  Ser 
ice,  San  Francisco,  n 
CATARACT    SHARPE    MFG.  Co., 
York   (glassware).  Agency:  BBDO,  N.  ^ 
ta 

CE-LECT  BAKING  Co.,  Brighton,  Masr 
Agency ;  Harry  M.  Frost  Co.,  Boston,  s 
CELOTEX  Corp.,  Chicago  (building  mt 
terial).  Agency:  Hays  MacFarland  &  Cv 
Chicago,  sp 

CENTAUR  Co.,  New  York  (Fletcher' 
Castoria)  Agencies;  Young  &  Rubicam 
N.  Y.  ;  Thompson-Koch  Co.,  Cincinnati 
Buchanan  Co.,  N.  Y.  (radio  for  ZB1 
line),  n 

CENTRAL  DAIRY  PRODUCTS  Co.,  Ok 
lahoma  City  (beer).  Agency;  Harold  Hal 
sell  Co.,  Oklahoma  City,  rn 
CENTRAL  SHOE  Co.,  St.  Louis  (Robir 
Hood  shoes ) .  Agency ;  KeUy,  Stuhlman  i 
Zahrndt,   St.   Louis.  * 

CHAMBERLAIN  LABORATORIES,  Des 
Moines  ( hand  lotion )  Agencies :  Coolidge 
Adv.  Co.,  Des  Moines  ;  Ruthrauff  &  Ryan, 
N.  Y.  n  so  t  ta 

CHAMPION  COAL  Co.,  Pittsburgh.  Agen- 
cy :  Walker  &  Downing,  Pittsburgh,  ta 
CHAPPEL  BROS.,  Rockford,  111.  (Ken-L- 
Ration  dog  food).  Agency;  C.  Wendd 
Muench  &  Co.,  Chicago,  n  sp 
CHATTANOOGA  MEDICINE  Co.,  Chat- 
tanooga (proprietary).  Agency;  Aubrey, 
Moore  &  Wallace,  Chicago. ;  Nelson 
Chesman  &  Co.,  Chattanooga ;  Neisser- 
Meyerhoff,  Chicago ;  Purse  Co.,  Chattt- 
nooga.  ta  sp 

CHEF  BOIARDI  FOOD  PRODUCTS  Co., 
Cleveland  (Spaghetee  dinner).  Agency; 
Frank  Presbrey  Co.,  Chicago,  sp 

CHENEY  BROS.,  New  York  (sUks). 
Agency :   Jay  Lewis  Associates,  N.  Y.  sa 

CHESAPEAKE  &  OHIO  RAILROAD, 
Washington.  Agency :  Campbell-Ewald  Co., 
N.  Y.  sp  t  sa  )i 


FIVE 


reasons  why  WSOC  had 


a  139%  increase  in  spot  business  during  1937: 


Complete  merchandising  service. 
Sensible  showmanship. 

Low  cost-per-listener  coverage  of  26.4%  of  North 
Carolina's  radio  homes. 

Complete  coverage  of  a  166  million  dollar  test  market. 
Sears  &  Ayer,  National  Representatives. 
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APEAKE     &     POTOMAC  TELE- 
IE  Co..  of  Md..  Baltimore,  sa 
EBROUGH    MFG.    Co.,    New  York 
ine     products).     Agency:  McCann- 
;on.  N.  Y.  n 

■ROLET  MOTOR  Co..  Detroit  (mot- 
rsi.  Agency:  Campbell-Ewald  Co., 
t.  n  sp  sa  t 

AGO  ENGINEERING  WORKS,  Chi- 
(technical  school).  Agencies:  Strang 
losser,  Chicago;  James  R.  Lunke  & 
iates,  Seattle,  t  n  ta  rn 
AGO  EVENING  AMERICAN,  Chi- 
( newspaper),  t 

AGO  MAIL  ORDER  Co.,  Chicago, 
y  ■  Gale  &  Pietseh.  Chicago,  sa 
\AG0.  MILWAUKEE  &  ST.  PAUL 
IChicago.  Agency :  Roche-Williams  & 
y-ngham,  Chicago,  sa 
AGO  MOTOR  CLUB.  Chicago  (safe- 
ive).  Agency:  McJunkin  Adv.  Agen- 
hicago.  t 

AGO  &  NORTHWESTERN  R.  R.. 
aul  (transportation)  Agency:  Caples 
Chicago,  sa  sp 

■lAGO  ROOSEVELT  STEAMSHIP 
IChicago  (transportation).  Agency: 
)iikin  Adv.  Co.,  Chicago,  t 
lOPEE  S.ALES  Corp.,  New  York 
'kdown  diapers ) .  Agency :  Campbell- 
(lee  Inc.,  N.  Y.  sa 

j.EAN     NITRATE  EDUCATIONAL 
EAU,  New  York  (fertilizer).  Agency: 
b,  Sheldon  &  Co.,  N.  Y.  t 
COLATE    PRODUCTS    Co..  Chicago 
io  bottled  drink).  Agency:  George  H. 

fian   Co.,   Adv.,    Chicago,   sp  sa 
STIAN  HERALD  MAGAZINE.  New 
1.    Agency :  Blackett-Sample-Hummert 
I  N.  Y.  rn  sp 

fYSLER  Corp.,  Detroit  (Chrysler, 
le.  DeSoto,  Plymouth,  Fargo  autos  & 
Is).  Agencies:  Ruthrauff  &  Ryan,  N. 
''1.  Stirling  Getchell,  N.  Y.  ;  Lee  Ander- 
lAdv.  Co.,  Detroit,  n  rn  sp  sa  t  ta 
JeS  SERVICE  Co.,  New  York  (petro- 
products,  power) .  Agency :  Lord  & 
jtias,  N.  Y.  n 

IROL  Inc.,  New  York  (hair  rinse). 
Lcy:  Lum  H.  Rankin  Co.,  N.  Y.  sp  rn 
'1AR-AGAIN  Inc.,  Chicago  (proprie- 
Ageney :  Schwimmer  &  Scott,  Chi- 
i  m 

X,.  CLEIN  &  Co.,  Atlanta  (Mentho- 
fion).  Agency:  Mabel  Loeb  Adv.  Agen- 
^tlanta.  sp  sa  t 

.WAX  CLEANER  MFG.  Co.,  Cleve- 
(wall  paper  cleaner).  Agency:  Krich- 
i-Liggett  Co.,  Cleveland,  sa 
ST-TO-COAST  STORES,  Minneapolis 
dware).  Agency:  McCord  Co.,  Minnea- 
.  rn 

A  COLA  Co.,  Atlanta  (beverage) 
icy :   D'Arcy   Adv.    Co.,    St.    Louis,  n 


COLA  BOTTLERS  OF  TEXAS, 
erages).  Agency:  Crook  Adv.  Co.,  Dal- 
m 

COLA  OF  CANADA  Ltd.,  Toron- 
&«ency:  D'Arcy  Adv.  Co.,  St.  Louis. 

^EMAN  LAMP  &  STOVE  Co.,  Wich- 
,  Kan.  (house  appliances).  Agencies: 
.is-Tumbull  Co.,  Kansas  City,  sa  f  ta 
.GATE-PALMOLIVE-PEET  Co.,  Jer- 
City  (soaps,  etc.).  Agencies:  Benton 
;iowles,  N.  Y.  ;  Benton  &  Bowles — Chi- 
,  Chicago,  n  sp  t 

.LEGE  INN  FOOD  PRODUCTS  Co.. 
ago  (College  Inn  canned  foods),  sp  sa 
.ONIAL  POULTRY  FARMS,  Pleas- 
a  Hills,  Mo.  (hatchery),  rn 
C  .UMBIA  BAKING  Co.,  Atlanta  (O 
£  Vitex  Vitamin  bread.  Southern  cakes. 
S  e  cakes,  Sey  holds  cakes).  Agency: 
I  tag  Adv.  Agency,  Atlanta,  sp 
C  .UMBIA  PICTURES  Corp.,  New  York 
<  tion  picture).  Agency:  Blow  Co.,  N. 
^  -.a  t 

(  lET  RICE  Co.,  New  York.  Agency: 
I  "ag  Adv.  Agency,  Atlanta,  sp 
C  IMANDER  LARABEE  Corp.,  Minne- 
£  -s  (Sunfed  flour,  Sunfed  5-Vitamin 
i  d).  Agencies:  Hays  MacFarland  & 
(  Chicago ;  Mitchell-Faust  Adv.  Co., 
(  ago ;  Chappelow  Adv.  Co.,-  St.  Louis ; 
C  nier-Krasselt  Co.,  Milwaukee  (Sunfed 
f  r ) .  sp 

{  .IMERCIAL     MILLING     Co.,  Detroit 

■nkel's    cake    flour)    Agency:    Karl  G. 
Agency,  Detroit,  sp  sa 
PAGNIE  PARISIENNE,  San  Antonio 
.ume).     Agency:     Northwest  Radio 
Co.,  Seattle,  t  ta 
'     GOIN  Co.,  Los  Angeles    (health  bev- 
t  -'65)      Agency:  Lockwood-Schackelford 
(     Los  Angeles,  sp  t 

(  nGRESS  cigar  Co.,  Newark  (La  Pa- 
i  cigars  etc. ) .  Agency :  Gotham  Adv. 
t    N.  Y.  sp  sa 

C  N"SOLIDATED  BISCUIT  Co.,  LouisvUle. 
.  -ncy :  Mitchell-Faust  Adv.  Co.,  Chicago. 
(  \'SOLIDATED   CIGAR    Corp.,  New 
k;   (Dutch  Masters,  etc.).  Agency:  Er- 

t.  Wasey  &  Co.  N.  Y.  n 
NSOLIDATED  DRUG  TRADE  PROD- 
TS,  Chicago.  Agency:  Benson  &  Dall. 
cago.  sp  sa 
i  NSOLIDATED  GAS  Co.,  New  York 
j  ility).  Agency:  McCann-Erickson,  N. 
1i  sp 


CONTI  PRODUCTS  Corp.,  New  York 
(castile  soap).  Agency:  Bermingham,  Cas- 
tleman  &  Pierce,  N.  Y.  t  sp 
CONTINENTAL  BAKING  Co.,  New  York 
(Wonder  bread  and  Hostess  cake)  Agen- 
cy :  Benton  &  Bowles,  N.  Y.  n  sp  sa  t 

CONTINENTAL  FOOD  CORP.,  Los  An- 
geles (Brown  Crock  Baked  Beans).  Agen- 
cy :  Scholts  Adv.  Service,  Los  Angeles,  ta 

CONTINENTAL  OIL  Co.,  Ponca  City,  Ok- 
ha.  Agency :  Tracy-Locke-Dawson,  N.  Y. 
n  t 

THOMAS  COOK  &  SON-WAGON-LITS, 
Inc.  New  York  (tourist  agents).  Agency: 
L.  D.  Wertheimer  Adv.  Co.,  N.  Y.  n 

COOLERATOR  Co.,  Duluth  (refrigera- 
tors). Agency:  Ferry-Hanly  Co.,  Chicago. 
t  sp 

COOPER  &   COOPER,  Brooklyn,  sa 
COPELAND  REFRIGERATOR  Corp.,  De- 
troit    (Copeland    refrigerators).  Agency: 
Baldwin  &  Strachan,  Buffalo. 
CORN  PRODUCTS  REFINING  Co.,  New 
York  (Karo,  Mazola,  Linit,  etc.).  Agency: 
E.  W.  Hellwig  Co.,  N.  Y.  n 
CORZON   Corp.,    Chicago    (cold  remedy). 
Agency :  RuthraufI  &  Ryan,  Chicago,  sp 
COSDEN  OIL  Corp.,  Fort  Worth.  Agency: 
Advertising  Business  Co.,  Fort  Worth,  sp 
COSMETIC    DISTRIBUTORS,    Los  Ange- 
les   (Doraldina  Cosmetics).   Agency:  Adv. 
Arts  Agency,  Los  Angeles,  sa 
COSMO    CHEMICAL   Co.,   Boston  (Sano- 
van).  Agency:  BBDO,  N.  Y.  rn 


COUNTRY  CLUB  SODA  Co.,  Springfield, 
Mass.  (Country  Club  beverage).  Agency: 
Chas.  E.  Vautrain  Associates,  Holyoke, 
Mass.  sp 

REV.    CHARLES   E.    COUGHLIN,  Royal 
Oak,  Mich,    (religious,  political),  n 
COVERED   WAGON   TRAILER   Co.,  Mt. 
Clemens,   Mich.   Agency:   Rupert   L.  Lar- 
sen,  Los  Angeles,  sp 

CRANBERRY  CANNERS,  S.  Hanson, 
Mass.  (Ocean  Spray).  Agency:  Harry  M. 
Frost  Co.,  Boston,  sa 

CRAZY  WATER  HOTEL  Co.,  Mineral 
Wells,  Tex.  (Crazy  Water  Crystals). 
Agencies :  Cowan  &  Dengler,  N.  Y.  ; 
Luckey  Bowman,  N.  Y.  n  rn  sp  sa  t 
CROSLEY  RADIO  Corp.,  Cincinnati  (ra- 
dios and  refrigerators).  Agency:  Douglas, 
Allen  &  Leland  Davis,  Cincinnati. 
CROWELL  PUBLISHING  Co.,  New  York 
(American,  Woman's  Home  Companion, 
Colliers).  Agencies:  Geyer-Cornell  &  New- 
ell, N.  Y.  ;  Ralph  H.  Jones  Co.,  N. 
Y.    (Colliers),  sp 

CROWN  OVERALL  MFG.  Co.,  Cincinnati. 
Agency :  H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago,   sp  n  t 

CUDAHY  PACKING  Co.,  Chicago  (Puri- 
tan ham.  Old  Dutch  Cleanser) .  Agency : 
Roche,  Williams  &  Cunnyngham,  Chicago. 

t  sp  t 

CUMMER  PRODUCTS  Co.,  Bedford,  O  . 
(MoUe  shaving  cream,  Energine) .  Agency: 
Stack-Goble  Adv.  Agency,  Chicago,  n 


CURRIER'S  TABLETS,  Los  Angeles 
(proprietary) .  Agency :  General  Adv. 
Agency,  Los  Angeles,  t  sa 
CURTICE  BROTHERS  Co.,  Rochester 
(Blue  Label  canned  foods).  Agency:  N. 
W.  Ayer  &  Son,,  N.  Y.  sp  rn 
CURTISS  CANDY  Co.,  Chicago  (Baby 
Ruth,  etc.).  Agencies:  E.  W.  HeUwig  Co.. 
N.  Y.  ;  McJunkin  Adv.  Co.,  Chicago,  t  sa 
sp 

CYCLE  TRADES  OF  AMERICA,  New 
York  (bicycles).  Agency:  Campbell-Ewald 
Co.,  N.  Y.  sa  sp  n 


D 


DAGGETT  CHOCOLATE  Co.,  Cambridge 
(chocolate).  Agency:  Muzzy  Adv.  Co., 
Cambridge,  sp 

DAIRY  ASSN.  Co.,  LyndonviUe  (Cow 
Care ) .  Agency :  DeRouville  Adv.  Agency, 
Albany,  sa 

DAIRYLAND  ICE  CREAM  Co.,  Houston. 
Agency :  John  L.  DeBrueys  Agency,  Hous- 
ton, rn 

JOHN  B.  DANIEL,  Atlanta  (proprietary). 
Agency :  Groves-Keen  Co.,  Atlanta,  sa 
D'ARRIGO  BROS.  Co.,  Boston  (Andy-Boy 
broccoli).  Agency:  Harold  F.  Lewis  Adv. 
Service,  Boston,  sp  sa 

H.  B.  DAVIS  Co.,  Baltimore  (paint). 
Agency:  Van  Sant,  Dugdale  &  Co.,  Balti- 
more, sa  t 

R.  B.  DAVIS  Co.,  Hoboken,  N.  J.  (food 
products).  Agencies:  Ruthrauff  &  Ryan. 
N.  Y.  ;  Charles  Dallas  Reach,  Newark 
(Cut-Rite  waxed  paper)  ;  Charles  W.  Hoyt 
Co.,  N.  Y.  (O.  K.  baking  powder),  n  sp  t 


IN  CHICAGO 
IT'S  SMART  TO  CALL 
DELAWARE  2601 


Whether  it  be  for  a  complete  musical  production — 
or  talent — a  recording  or  a  rehearsal  studio — those  in 
the  know  call  RADIAGE  STUDIOS. 

Our  beautiful  new  studios  were  planned  with  you  in 
mind,  your  comfort  and  the  service  you  require. 

The  newest  Radiotone  studio  recorder  and  Knabe 
Concert  Grand  Piano  is  at  your  disposal. 

There  is  always  available  at  Radiage  Studios  the  finest 
musical  talent  of  the  Mid- West. 

Conveniently  located  in  the  heart  of  the  Radio  and 
Advertising  district. 


RADIAGE  STUDIOS 

154  East  Erie  Street 
CHICAGO 


TALENT 


RECORDINGS 


DIRECTORY  OF  1937  NATIONAL-REGIONAL  RADIO  ADVERTISERS 


DAVIS  DOG  PRODUCTS  Co..  Chicago. 
Agency :  Baggaley,  Horton  &  Hoyt,  Chi- 
cago, ta 

DECORATIVE  CABINET  Corp.,  New 
York  (E-Z-Dor  cabinets).  Agency:  Edwin 
M.  Phillips  &  Co.,  N.  Y.  sp 
DE  ELZORA  COSMETICS.  Hollywood 
(Maillard's  shampoo).  Agency:  Janes-Mor- 
ton, Los  Angeles,  sp 

DEISEL-WEMMER-GILBERT  Corp.,  De- 
troit (El  Verso.  San  Felice,  Donalda 
cigars).  Agencies:  Simons-Michelson  Co., 
Detroit;  Williams  &  Bramen.  Chicago  (Do- 
nalda) ;  S.  M.  Epstein  Co.,  Detroit;  Brace 
Beemer,  Detroit,  sp  sa 

DELAUNAY  BEVERAGE  Co.,  New  York 
(Kik  soft  drink).  Agency:  M.  H.  Hackett, 
N.  Y.  sa 

DELAWARE.  LACKAWANNA  &  WEST- 
ERN COAL  CO..  New  York  (Blue  coal). 
Agency:  RuthraufF  &  Ryan.  N.  Y.  «  * 
DELCO  APPLIANCE  Corp..  Rochester. 
N.  Y.  f  electrical  appliances).  Agency: 
Lord  &  Thomas,  N.  Y.  n 
DELECE  Inc.,  Hollywood  (cosmetics). 
Agency :  Margaret  Kuhns.  Beverley  Hills. 
Cal.  sp 

DELL  PUBLISHING  Co..  New  York 
fModern  Magazines).  Agency:  Lennen  & 
Mitchell.  N.  Y.  n 

DELTOX  RUG  Co..  Oshkosh.  Wis.  Agen- 
cy :  Grey  Adv.  Agency.  N.  Y. 

DELV  Ltd..  New  York  (cosmetics).  Agen- 
cy: Erwin.  Wasey  &  Co..  N.  Y.  rn 

HELLER  DELTAH  Co..  New  York  (Del- 
tah  cosmetics).  Agency:  Arthur  Rosen- 
berg Co..  N.  Y.  sp 

DEMPSTER  MILL  MFG.  Co..  Beatrice. 
Neb.  (windmills).  Agency:  Potts-TurnbuU 
Co..  Kansas  City,  sa 

DERBY  OIL  Co.,  Wichita.  Agency:  Potts- 
Turnbull  Co.,  Kansas  City,  sp 
DE  SOTO  MOTOR  Corp..  Detroit  (autos). 
Agency:  J.  Sterling  Getchell.  Detroit,  f 

DETROIT  CREAMERY  Co..  Detroit  (Arc- 
tic dairy  products).  Agency:  N.  W.  Ayer 
&  Son.  Detroit,  rn  sa 

DETROIT  WHITE  LEAD  WORKS.  De- 
troit (Rogers  brushing  lacquer).  Agency: 
Simons-Michelson  Co..  Detroit,  sp  t  sa  ta 

DEVOE  &  RAYNOLDS.  New  York 
(paint).  Agency:  J.  Stirling  Getchell.  N. 
Y.  t  ta 

DIAMOND  MCDONNELL  &  Co..  Philadel- 
phia (bluing).  Agency:  J.  M.  Korn  &  Co.. 
Philadelphia,  sa 


DICTOGRAPH  PRODUCTS  Corp..  New 
York  (Acousticon  pads).  Agency:  Cowan 
&  Van  Leer,  N.  Y.  t 

DIXIE  TRAILWAYS  &  SUNSHINE  BUS 
LINES,  Dallas,  sp 

D  &  M  FINANCE  Co..  Chicago  (silver- 
ware) .  Agency :  First  United  Broadcasters. 
Chicago,  so 

DIXIE  DISTRIBUTORS  OF  OKLAHOMA. 
Oklahoma  City.  Agency :  Ray  K.  Glenn 
Adv..  Oklahoma  City,  rn 

DODGE  BROTHERS  Corp..  Detroit  (mo- 
tor cars).  Agency:  Ruthrauff  &  Ryan. 
N.  Y.  rn  sp  sa  t  ta 

J.  G.  DODSON  PROPRIETARIES.  At- 
lanta. Agency :  Ruthrauff  &  Ryan.  N.  Y.  f 
PETER  DOELGER  Corp..  New  York 
(beer).  Agencv :  Ravett  Adv.  Agency. 
N.  Y.  sp 

JACOB    DOLD    PACKING    Co..  Buffalo 
(meat).  Agency:  BBDO.  N.  Y.  sa 
DOMESTIC   PRODUCTS  Co..  Minneapolis 
fKlak-Dri-Kleen) .    Agency:    McCord  Co.. 
Minneapolis,  rn 

DORALDINA  Inc..  Hollywood  (cosmetics). 
Agency:  Adv.  Arts  Agency.  Los  Angeles. 
sa 

E.  H.  DOUGHERTY  Co..  Chicago  (Sport 
Eye  magazine) .  sp 

DOYLE  PACKING  Co..  Newark  (Strong- 
heart  pet  food).  Agency:  Beaumont  & 
Hohman.  Chicago,  so 

DRACKETT  Co.  Cincinnati  (Drano). 
Agency:  Ralph  H.  Jones  Co..  Cincinnati. 
t  n 

PRTTG  TRADE  PRODUCTS.  Chicae-o  (pro- 
prietary). Agency:  Benson  &  Dall.  Chi- 
cacro.  sp  f 

DRUMS  Inc..  Detroit    (chemicals).  Agen- 
cy :  C.  C.  Winningham,  Detroit,  ta  rn 
DUART   MFG.    Co.,   San    Francisco  (cos- 
metics).   Agency:    Howard    E.  Williams 
Adv.  Agency,  San  Francisco,  sp  rn 

DUDLEY  Lock  Corp.,  New  York.  Agency : 
Bachenheimer,  Dundes  &  Frank.  N.  Y.  * 
DUFAY   COLOR   FILM   Co..    New  York. 
Agency :  Wm.  H.  Rankin  Co..  N.  Y.  sa 
DUFF-NORTON    MFG.     Co.,  Pittsburgh 
(industrial    jacks).    Agency:    Walker  & 
Downing,  Pittsburgh,  t  n 
DUKE    POWER    Co.,    Charlotte,    N.  C. 
Agency :  J.  Carson  Brantley  Adv.  Agency. 
Salisbury.  N.  C.  sp  t 

E.  L  DU  PONT  DB  NEMOURS  &  Co.. 
Wilmington.  Del.  Agency:  BBDO.  N.  Y. 
sa  sp  n  t 


Just  Published  and  Copyrighted 


SALARY  DIRECTORY 


of  the 


Principal  American  Executives  in  Amusement  (Film, 
Radio,  Theatre),  Commerce,  Industry,   and  Utilities 


Alphabelirally  classified  by  eompanies 
and  indexed  by  individual  names  with 
OFFICE  AND  HOME  ADDRESSES.  A 
handbook  in  loose-leaf  form  or  bound 
in  black  leatherette  cover,  conveniently 
compiled  from  many  institutional  and 
official  sources  to  suit  executives  in  any 
walks  of  life:  professional  and  business 
men.  It  is  replete  with  authentic  infor- 
mation of  incalculable  value  to  those 
who  wish  to  contact  the  outstanding 
men  and  women  of  the  country. 

This  business  manual  iias  no  equal  for  the 
accuracy  of  spelling  the  proper  names  or  quot- 
ing the  figures  and  addresses.  No  other  direc- 
tory surpasses  this  guidebook  in  dependability 
of   its   fact-finding,   or  in   the  scope   of  its 


reports  relating  to  the  salaries  of  rated  cor- 
poration offlclals  ranging  from  a  lower  bracket 
of  $5,000  and  up  to  the  higher  bracket  of 
$3,000,000  or  more. 

There  is  nothing  comparable  to  this  unique 
book  anyn-here.  It  Is  indispensable  for  any 
new  or  old  business,  for  credit  men  and  also 
for  those  who  have  important  merchandise  to 
sell  to  people  difficult  to  reach  otherwise.  The 
direct  approach  to  such  people  is  via  the 
SALARY  DIRECTORY — a  ready  reference 
book  of  tlie  hour! 

Order  your  copy  now  before  you  forget  it. 
for  the  present  copies  are  limited  and 
exhaustible. 


$10  Complete  1938  edition  with  12,000  select  listings  and  indexes 

^15  Complete  1938  edition  and  regular  quarterly  supplements  for 
1938  of  more  than  8,000  new  names  to  come. 

Postage  prepaid.  Remittances  should  be  mailed  to: 

UNIVERSAL  SYNDICATE,  Publishers 
11  East  44th  St.,  B.  A. 

New  York,  N.  Y. 


DUQUESNE  BREWING  Co..  Pittsburgh 
(Silvertop  beer),  .sp 

DURHAM-DUPLEX    RAZOR    Co..  Jersey 
City    (razors).    Agencies:    A.    A.  Butter- 
worth  Adv.  Agency,  Los  Angeles ;  H.  W. 
Fairfax  Adv.  Agency,  N.  Y.  sa 
DURKEE    FAMOUS    FOODS,  Elmhurst. 
N.    Y.    (salad   dressing,    etc.).  Agencies: 
Federal  Adv.  Agency,  N.  Y. ;  C.  Wendell 
Munench  &  Co.,  Chicago,  rn  so  t 
DURKEE-MOWER,  Lynn,  Mass.  (marsh- 
mallow  fluff  dessert) .   Agency :  Harry  M. 
Frost  Co.,  Boston,  rn  t  sa  sp 
DURR  PACKING  Co.,  Utica,  N.  Y.  Agen- 
cy :  Moser  &  Cotins,  Utica.  sa 

DUTCHLAND  FARMS,  Boston  (restau- 
rant chain).  Agency:  Ingalls  Adv.,  Bos- 
ton, sa 
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EARLY  &  DANIEL  Co..  Cincinnati 
(feed).  Agency:  Keelor  &  Stites  Co.,  Cin- 
cinnati, sp  t 

EASY  WASHING  MACHINE  Corp..  Syra- 
cuse. Agency :  BBDO,  N.  Y.  n  sp  sa  rn 
EATON   PAPER   Corp.,    Pittsfield,  Mass. 
(stationery).    Agency:    Badger   &  Brown- 
ing, Boston,  f  sa  ta 

EDISON  ELECTRIC  ILLUMINATING 
Co.,  Boston  (utility).  Agency:  BBDO, 
Boston. 

EDWARDS  DRUG  Co..  Raleigh,  N.  C. 
(Tina-Cide).  Agency:  J.  Carson  Brantley 
Adv.  Agency,  Salisbury,  N.  C.  sa 
EL  PASO.  Santa  Barbara.  Cal.  (night 
club).  Agency:  Buchanan  Co..  Los  Ange- 
les, sp  rn 

ELECTRIC  APPLIANCE  SOCIETY  OF 
NORTHERN  CALIFORNIA.  Agency: 
Jean  Scott  Frickleton,  San  Francisco,  sa 
ELECTRIC  HOME  INSTITUTE  OF  SO. 
CALIF.,  Los  Angeles.  Agency:  Mayers  Co., 
Los  Angeles,  sp 

ELECTRIC     AUTO    LITE     Co.,  Toledo 
(auto  ignition  systems).  Agency:  Shattuck 
&  Ettinger,  Beverly  Hills,  Cal.  ta 
ELECTROLUX  Co..  New  York  (refriger- 
ators). Agency:  BBDO.  N.  Y.  so 
ELGIN    NATIONAL    WATCH    Co..  Chi- 
cago  (Elgin  watches).  Agency:  J.  Walter 
Thompson  Co.,  Chicago,  n  sa 
ELIN  Inc.,  Newark  (refrigerators).  Agen- 
cy: Schillin  Adv.  Corp.,  N.  Y.  rn 
DR.   ELLIS   SALES   Co.   Inc.,  Pittsburgh 
(cosmetics).  Agency:  Walker  &  Downing, 
Pittsburgh,  sp  t 

EMERSON  DRUG  Co..  Baltimore  (Bromo- 
Seltzer) .  Agency:  J.  Walter  Thompson  Co.. 
N.  Y.  n  sp  sa 

EMPIRE  PLOW  Co..  Cleveland  (plows), 
so 

EOPA  Co..  San  Francisco  (home  reme- 
dies). Agency:  Doremus  &  Co.,  San  Fran- 
cisco, sp 

EUCLID  CANDY  Co.  of  Calif.,  San  Fran- 
cisco (Red  Cap  candy).  Agency:  Sidney 
Garfinkel  Adv.  Agency.  San  Francisco. 

EXCELL  LABORATORY.  Chicago  (ferti- 
lizer) .  Agency :  Campbell-Sanford  Adv. 
Co.,  Cleveland,  sa 


F  &  F  LABORATORIES.  Chicago  (cough 
lozenges).  Agency:  Blackett-Sample-Hum- 
mert.  Chicago,  sa  7i  sp 

J.  H.  FAGAN  Co..  Milwaukee  (hot  water 
heaters).  Agency:  Hoifman  &  York,  Mil- 
waukee, sa 

DR.  PETER  FAHRNEY  &  SONS  Co., 
Chicago  (Forni's  Alpenkrauter  tonic). 
Agency:  H.  W.  Kastor  &  Sons  Adv.  Co.. 
Chicago,  ta 

FAIRBANKS-MORSE  Co..  Chicago  (in- 
dustrial equipment) .  so 

FALSTAFF  BREWING  Corp..  St.  Louis 
(Falstaff  beer).  Agency:  Gardner  Adv. 
Co.,  St.  Louis,  sp  sa  n 

FAWCETT  PUBLICATIONS.  Minneapo- 
lis (True  Confession  magazine,  etc.). 
Agency :  J.  M.  Mathes,  N.  Y.  sa  ta  sp 
FRED  FEAR  &  Co.,  Brooklyn  (Chick 
Chick,  Magic  Wand  egg  dye).  Agency: 
Menkin  Adv.,  N.  Y.  sa  t 

CHRISTIAN  FEIGENSPAN  BREWING 
Co.,  Newark.  Agency:  E.  T.  Howard  Co.. 
N.  Y.  sp  rn  sa 

FELBER  BISCUIT  Co.,  Columbus  (Ken- 
neth crackers).  Agency:  Harry  M.  Miller. 
Columbus,  so 

FELLOWS  MEDICAL  MFG.  Co..  New 
York  (hypophosphates) .  Agency:  Nelson- 
Gilliam  Associates,  N.  Y.  rn 

FELS  &  Co.,  Philadelphia  (Fels  Naptha 
soap).  Agency:  Young  &  Rubicam,  N.  Y. 

n  sp  t 

H.   FENDRICH,  Evansville,  Ind.  Agency : 
Ruthrauff  &  Ryan,  Chicago,  sp  n 
EARL  FERRIS  NURSERY.  Hampton.  la. 
Agency :  Lessing  Adv.  Co.,  Des  Moines,  sp 


FERRY-MORSE  SEED  Co.,  Philade^lp 
San  Francisco  (packaged  seeds).  Agenc 
N.  W.  Ayer  &  Son.  N.  Y.  ;  Ge 
Knollin  Adv.  Agency,  San  Francisco,  aj, 
t  rn 

ARTHUR    FERTZ    Co..    Atlanta  ffe 
lizer).  Agency:  Gottschaldt-Humphrey, 
lanta. 

FINE  CANDY  Co..  Augusta.  Ga.  Ager 
Rawson-Morris,  Atlanta,  sa 
FIRESTONE  TIRE  &  RUBBER  Co..  . 
ron    (tires  &  tubes).  Agency:  Sweeney 
James  Co.,  Cleveland.  «  rn  so 
FIRST  NATIONAL  STORES.  Somervi 
Mass.    (chain  retailers).  Agency:  Alley 
Richards  Co..  Boston,  so  sp 
FISHER     BODY     Corp..     Detroit  fai 
iwdies).  Agency:  Arthur  Kudner.  N.  Y. 
FISK    TIRE    Co.    Chiconee    Falls.  Ma 
Agency :  Chambers  &  Wis  well,  Boston. 
F.  W.  FITCH  Co..  Des  Moines  fshampot 
Agencv:   L.   W.  Ramsey  Co..  Davenpo 
n  so  t  ta 

FITCH     INVESTORS     SERVICE.  N. 
York.  Agency:  E.  C.  Van  Dyke.  N.  Y. 
FITGER  BREWING  Co.,  Duluth.  Agenc 
Leo  Burnett  Co.,  Chicago,  so  sp  rn 
FITZPATRICK  BROS.,  Chicago  (Kitcb 
Kleanser,  Automatic  Soap  Flakes) .  Age 
cy:  Neisser-Meyerhoff,  Chicago,  sp 
FLEX-O-GLASS  MFG.  Co.,  Chicago.  Age 
cy :  Presba,  Fellers  &  Presba,  Chicago, 
sp 

FLORENCE  STOVE  Co.,  Florence.  Ma= 
Agency :  Wm.  B.  Remington,  Springfiel 
Mass.  sp  t 

FLORIDA   CITRUS  COMMISSION.  Tar 
na,    Fla.     (fruit).    Agency:  Ruthrauff 
Ryan,  N.  Y.  f  n 

FOLEY  &  Co..  Chicago  (Honey  &  Tf 
compound) .  Agency :  Lauesen  &  Salomoi 
Chicago,  sp  *  ta 

J.  A.  FOLGER  &  Co..  Kansas  City  (food 
Agencies  :  Raymond  R.  Morgan  Co..  Holl; 
wood  :  Blackett-Sample-Hummert,  Chicagi 
rn  t 

FOOD  SPECIALTIES  Corp.,  Los  Angelt 
(Seasonettes) .  Agency:  Buchanan  Co.,  Lc 
Angeles,  rn 

J.  B.  FORD  SALES  Co.,  Wyandotte.  MicV 

(Wyandotte    cleanser) .    Agency :    N.  W 

Ayer  &  Son.  Philadelphia,  n 

FORD  DEALERS  OF  AMERICA.  Detroit 

Agencies:  N.  W.  Aver  &  Son.  Philadelphia 

McCann-Erickson.  N.  Y.  «  f  ta 

FORD  MOTOR  Co..  Detroit  (motor  cars) 

Agency :  N.  W.  Ayer  &  Son,  N.  Y.  n  »j 

so  t 

FORTY-SECOND  STREET  SALES  Co. 
Chicago  (cosmetics).  Agency:  McGiveran 
Child  Adv.  Agency,  Chicago,  so  sp 

H.  D.  FOSS  &  Co..  Cambridge.  Mass.  (con- 
fectionery). Agency:  Albert  Frank-Guen- 
ther  Law.  N.  Y.  C. 

FOSTER-MILBURN  Co..  Buffalo  (Doan's 
pills).  Agency:  Street  &  Finney,  N.  Y.  so" 
t  ta 

E.  FOUGERA  &  Co.,  New  York  (Vapex. 
etc.).  Agency:  Small  &  Seiffer,  N.  Y.  sa 

t  ta  sp 

F.  H.  FOWLES,  Philadelphia  (Know- 
Mark  polish  distrib. ) .  Agency  :  Courtland 
D.  Ferguson,  Philadelphia,  so 

FOX  WEST  COAST  THEATRES,  Los 
Angeles,  rn 

I.  J.  FOX,  New  York  (furs).  Agency: 
Schillin  Adv.  Corp.,  N.  Y.  n  ta  sa 
PETER  FOX  BREWING  Co.,  Chicago 
(Fox  De  Luxe  beer).  Agency:  Schwimmer 
&  Scott  Adv.  Agency,  Chicago,  sp  t 
FREE  STATE  BREWERY  Corp.,  Balti- 
more. Agency :  Harry  J.  Patz  Co.,  Balti- 
more, so 

FREEDOM  OIL  WORKS  Co.,  Freedom, 
Pa.  (gas  and  oil).  Agency:  Albert  P.  Hill 
Co.,  Pittsburgh,  so  t  sp 
FRENCH  LICK  SPRINGS  HOTEL  Co., 
French  Lick,  Ind.  (Pluto  water).  Agency: 
H.  W.  Kastor  &  Sons  Adv.  Co.,  Chicago. 
sp  t  ta 

FRIGIDAIRE  SALES  Corp.,  Dayton,  0. 
(electrical  refrigeration).  Agencies:  Lord 
&  Thomas,  Chicago  (refrigerators)  ;  Geyer, 
Cornell  &  Newell,  Rochester,  N.  Y.  (oil 
burners,  fans,  etc.).  n 

FRITO  Co.,  San  Antonio  (Fritos  confec- 
tion ) .  Agency :  Erie  Racey  Adv.  Agency, 
Dallas,  sp  sa 

FROSTED  FOODS  Co.,  New  York  (Bird's 
Eye) .  Agency :  Young  &  Rubicam,  N.  Y. 

sp  so 

FRYE  Co..  Watertown.  Mass.  (Pancreo- 
Bismuth).  Agency:  Lawrence  M.  O'Con- 
nell,  Springfield.  Mass.  sp 


GAEFFERS  &  SATTLER.  Los  Angeles 
(gas  range,  refrigerator  mfrs.).  Agency: 
J.  H.  Withington  Adv.  Agency,  Los  An- 
geles, sp  rn 

GALLENKAMP  STORES  Co.,  San  Fran- 
cisco (shoes).  Agency:  Long  Adv.  Service 
San  Francisco,  so  rn  i 
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JLE  STORES,  Minneapolis  (Anti- 
;) .  Agency :  BBDO,  Minneapolis,  sa 
NER  &  MATTERN  Co.,  San  Fran- 
(swim  suits).  Agency:  Emil  Bris- 
&  Staff,  San  Francisco,  sa 
)NER  NURSERY  Co.,  Osage,  Iowa 
ts).  Agency:  Northwest  Radio  Adv. 
leattle.  sp  t  ta  sa 

APPLIANCE  SOCIETY  of  Califor- 
San  Francisco.  Agency :  Jean  Scott 
elton,  San  Francisco,  sp  sa 
PRODUCTS  SALES  Co.,  Camden, 
( laundry  soap ) .  Agency  :  Robert  M. 
1  Co.,  Philadelphia,  sp  sa  t 
ERAL  BAKING  Co.,  New  York 
i  bread).  Agency:  BBDO,  N.  Y.  n 
t  ta 

I'ERAL  CIGAR  Co..  New  York  (Wil- 
Ipenn  cigar).  Agency:  H.  W.  Kastor 
ns  Adv.  Co.,  Chicago,  n  sa  ta 
ERAL  ELECTRIC  Co.,  Schenectady, 
Y.,  Cleveland  (electrical  devices), 
cies :  Maxon  Inc.,  Cleveland ;  BBDO. 
I.;  Foster  &  Davies,  Cleveland,  n  sa  t 

IeRAL  FOODS  Corp.,  New  York 
(twell  House  coffee.  Grape  Nuts,  etc. ) . 
icies:  Young  &  Rubicam,  N.  Y. 
pe  Nuts,  Jell-O,  Calumet  Baking 
ier.  Frosted  Foods,  La  France,  Pos- 
;  Benton  &  Bowles  N.  Y.  (Certo, 
well  House  coffee)  ;  Advertisers  Broad- 
ng  Co.,  N.  Y.  (Diamond  Crystal 
,  n  t  sa 

ERAL  GROCER  Co.,  St.  Louis  (Cob- 
:orn,  Manhattan  coffee).  Agency:  Ridg- 
Co.,  St.  Louis,  sa 

rERAL  MILLS  Inc.,  Minneapolis  (Gold 
al  flour,  etc.).  Agencies:  McCord  Co., 
leapolis  ;  Blackett  -  Sample  -  Hummert, 
!ago ;  Knox  Reeves  Adv.,  Minneapolis  ; 
|:ill  Adv.  Co.,  N.  Y.  ;  Simons-Michelson 
}  Detroit,  n  t  sp  sa 

IERAL  MILLS,  San  Francisco  (Bis- 
k ) .  Agency :  Westco  Adv.  Agency,  San 

jicisco.  rn  t 

^ERAL  MOTORS  Corp.,  Detroit  (mo- 
cars).  Agencies:  Campbell-Ewald  Co., 
•oit ;  Arthur  Kudner,  N.  Y.  n  sp  sa  t 

•JERAL  MOTORS  ACCEPTANCE 
b.,  Detroit  (auto  financing).  Agency: 
ipbell-Ewald  Co.  of  New  York,  N.  Y. 


S»rERAL  PAINT  Corp.,  San  Francisco, 
ncy:  Walter  Adv.  Agency,  Los  Ange- 
rn  t 

LETTE    RUBBER    Co.,    Eau  Claire, 
(Gillette   tires).    Agency:  Cramer- 
Isselt  Co.,  Milwaukee,  sp  sa  t 

liLETTE  SAFETY  RAZOR  Co.,  Boston 
jzor  blades).  Agency:  Maxon  Inc.,  De- 
lit.  n  rn  sp  sa  t 

fPMORE    OIL    Co.,    Los    Angeles  (Red 
n.  Record  Breaker  gasoline) .   Agency : 
sford,  Constantine  &  Gardner,  Los  An- 
m  sa  t  sp 


GLASS  CONTAINER  ASSN.  OF  AMER- 
ICA, Toledo.  Agency:  U.  S.  Adv.  Corp.. 
Toledo,  sp 

GLOBE  BREWING  Co.,  Baltimore  (Arrow 
Special  beer).  Agency:  Joseph  Katz  Co., 
Baltimore,  sp 

GLOBE  GRAIN  &  MILLING  Co.,  Los  An- 
geles. Agency :  Dan  B.  Miner  Co.,  Los  An- 
geles, rn 

ADOLF    GOBEL.    New    York  (sausage). 

Agency :  Lester  A.  Loeb,  N.  Y. 

GOETZ   BREWING   Co.,   St.   Joseph,  Mo. 

Agency:  Potts-TurnbuU  Co.,  Kansas  City. 

sp 

GOLDEN  AGE  Corp.,  New  York  (noo- 
dles). Agency:  Gotham  Adv.  Co.,  N.  Y.  sa 
GOLDEN  BEAR  COFFEE  Co.,  Los  An- 
geles (Breakfast  Club  coffee).  Agency: 
Philip  J.  Meany  Co.,  Los  Angeles,  rn 
GOLDEN  NUGGET  FUDGE  Co.,  San 
Francisco.  Agency :  Lord  &  Thomas,  San 
Francisco,  sp 

GOOCH  FOOD  PRODUCTS  Co.,  Lincoln, 
Neb.  (flour).  Agency:  Potts-TurnbuU  Adv. 
Co.,  Kansas  City,  t  sa 

GOODAL  WORSTED  Co.,  Sanford,  Me. 
(Palm  Beach  cloth).  Agency:  Lawrence  C. 
Gumbinner  Adv.  Agency,  N.  Y.  so  sp 
GOOD  LUCK  FOOD  Co.,  Rochester,  N.  Y. 
(prepared  desserts).  Agency:  Hughes. 
Wolff  &  Co.,  Rochester,  sp 
B.  F.  GOODRICH  RUBBER  Co.,  Akron 
(tires).  Agency:  Ruthrauff  &  Ryan,  N.  Y. 
n  sp  sa  t 

GOODYEAR  TIRE  &  RUBBER  Co.,  Ak- 
ron. Agency :  Arthur  Kudner,  N.  Y.  n  sp 
GORDON  BAKING  Co.,  Detroit  (Silver 
Cup  bread).  Agency:  Young  &  Rubicam, 
Detroit,  n  rn  sp 

GORDON  &  DILWORTH,  Long  Island 
City,  N.  Y.  (food).  Agency:  Topping  & 
Lloyd,  N.  Y.  sp 

GORTON  PEW  FISHERIES  Co.,  Glou- 
cester, Mass.  Agency :  H.  B.  LaQuatte,  N. 
Y.  so 

GOSPEL    BROADCASTING    ASSN.,  Los 
Angeles   (religious),  sp  rn  n 
GRAHAM-PAIGE    MOTORS    CORP.,  De- 
troit   (motor    cars).    Agency:    J.  Walter 
Thompson  Co.  sp  so 

GRANADA  VINEYARDS  Inc.,  Cambridge, 
Mass.  (Bear  Creek  wine).  Agency:  David 
Malkiel  Adv.  Agency,  Boston,  sa 

W.  T.  GRANT  ,  Co.,  New  York  (variety 
stores).  Agency":  N.  W.  Ayer  &  Son, 
N.  Y.  t 

GRANT  WATCH  Co.,  Chicago.  Agency: 
Morris  &  Davidson,  Chicago,  sa 

GREAT  ATLANTIC  &  PACIFIC  TEA  Co., 
New  York  (A&P  Stores).  Agency:  Paris 
&  Peart,  N.  Y.  n  rn  sp  so  t 

GREAT  WESTERN  LIFE  INSURANCE 
Co.,  Chicago.  Agency  :  Schwimmer  &  Scott, 
Chicago,  sp 


GRENNAN  BAKERIES,  Chicago  (cakes). 
Agency :  Hanff-Metzger,  Chicago,  sp 
GREYHOUND  MANAGEMENT,  Cleve- 
land (bus  transportation).  Agency:  Beau- 
mont &  Hohman,  Cleveland,  so  t 
GRIFFIN  MFG.  Co.,  Brooklyn  (shoe  pol- 
ish). Agency:  Bermingham,  Castleman  & 
Pierce,  N.  Y.  so  n 

GRISWOLD  MFG.  Co.,  Erie,  Pa.  (alumi- 
num ware).  Agency:  BBDO,  N.  Y.  sp  rn 
GROCERY  STORE  PRODUCTS,  New 
York  (Fould's  macaroni,  etc.).  Agency: 
McCann-Erickson  Inc.,  N.  Y.  so 
GROUP  OF  AMERICAN  BANKS,  Chi- 
cago. Agency:  Wessel  Co.,  Chicago,  n 
GROVE  LABORATORIES,  St.  Louis  (pro- 
prietary). Agencies:  H.  W.  Kastor  &  Sons 
Adv.  Co.,  N.  Y. ;  Stack-Goble  Adv.  Agency, 
N.  Y.  n  ta  t  sa 

GROWERS  FERTILIZER  Co.,  San  Fran- 
cisco (Grozit).  Agency:  Gerth-Knollin  Adv. 
Agency,  San  Francisco,  so 
GRUEN  WATCH  Co.,  Cincinnati 
(watches).  Agencies:  McCann-Erickson, 
Cleveland ;  Schwimmer  &  Scott,  Chicago. 
n  sa 

GUARANTY  UNION  LIFE  INSURANCE 
Co.,  Beverley  Hills,  Cal.  Agency:  Stodel 
Adv.  Co.,  Los  Angeles,  sp 
CHARLES  GULDEN,  New  York  (mus- 
tard). Agency:  Charles  W.  Hoyt  Co., 
N.  Y.  sp 

GULF  OIL  Corp.,  Pittsburgh  (oil  prod- 
ucts). Agency:  Young  &  Rubicam,  N.  Y. 

n  sa  sp 

S.    GUMPERT    Co.,    Brooklyn  (dessert). 
Agency :  Gardner  Adv.  Co.,  N.  Y.  sp 
GUNTHER     BREWING     Co.,  Baltimore. 
Agency :  Erwin,  Wasey  &  Co.,  N.  Y. 


H 


HACKNEY'S,  Atlantic  City  (restaurant), 
so 

HALLICRAFTERS,  Chicago  (radio  equip- 
ment). Agency:  Ford,  Browne  &  Mathews, 
Chicago,  sp 

HAMLIN'S  WIZARD  OIL  Co.,  Chicago 
(Wizaroyal).  Agency:  Vanderbie  &  Rub- 
ens, Chicago,  sp  so  t 

HAMM  BREWING  Co.,  St.  Paul  (beer). 
Agency:  McCord  Co.,  Minneapolis,  t  so  ta 
HAMMER-BRAY  Co.,  Oakland,  Cal. 
(Spark  stoves).  Agency:  D'Evelyn  & 
Wadsworth,  San  Francisco,  t 
HAMMOND  LUMBER  Co.,  Los  Angeles. 
Agency :  Lockwood-Shackleford  Co.,  Los 
Angeles,  sp 

HARDEMAN-KING  Co.,  Oklahoma  City. 
Agency :  Ray  K.  Glenn  Adv.,  Oklahoma 
City,  rn 

HARTZ  MOUNTAIN  PRODUCTS,  New 
York  (bird  seed).  Agency:  Hirsch-'Turpen, 
N.  Y.  so  sp 
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RADIO 
PRODUCTIONS 


ON  THE  AIR: 

*"CharHe  Chan" 

Sponsored  Nationally  by:  Stokely  Bros.,  Von  Camp  Co. 
European,  South  African  and  Canadian  rights  available. 

*"The  In-Laws" 

Sponsored  by:  Pepsodent,  General  Mills  and  Dr.  Jackson's  Wonder 
Bread. 

Regional  rights  in  the  United  States  available. 


IN  PREPARATION: 

**Elliott   Roosevelt's   Interpretation   of  World  Events 

I  available  for  immediate  sponsorship) 

**Jack  London's,  "The  Sea  Wolf,"  with  other  famous  London 
novels  available. 


'^On  Transcription. 


**Avaiiable  either  Live  or  on  Transcription 


K  J  BS 

San  Francisco's 
Outstanding  Independent 
and 

One  of  the  Nation's 
Leading  Part  Time 

Stations. 

For  13  years  our  program 
policies  have  brought  KJBS 
more  local  advertising  than  any 
other    San    Francisco  Station. 


MAY 


WE 


SERVE 


YOU? 


For  rates  and  information 
write  or  wire 


KJBS 


Julius   Brunton   &   Sons  Co., 
1470  Pine  St.,         San  Francisco.  Calif. 


KQW 

San  Jose,  California 
"The  Oldest  Station  in 
The  West" 

Under  the  same  management 
and  available  with  KJBS 

The  only  station  in  the 
rich  Santa  Clara  Valley 
whose  225,000  people  make 
San  Jose  their  buying 
headquarters. 

18  Hours  Daily 

News,   sports,   agricultural  ser- 
vice and  local  interest  programs 
plus   a   full   network  schedule 
of  the 
Mutual-Don  Lee 
Broadcasting  System 


KQW 


Pacific  Agricultural    Foundation  Ltd. 
87   East  San  Antonio  St. 
San  Jose,  Calif. 

Studios  in  San  Francisco  and 
San  Jose 

Represented  Nationally  by 
John  Blair  8C  Company 
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HARVARD  BREWING  Co.,  Lowell,  Mass. 
(Green  Label  beer).  Agency:  Louis 
Glaser,  Boston,  sp 

HARVEY-WHIPPLE.  Springfield.  Mass. 
.4gency :  Willard  G.  Myers  Adv.,  N.  Y.  sp 
HASEROT  COFFEE  Co.,  Cleveland  (Mello 
Cup),  sa 

R.  G.  HASTINGS  Co.,  Atlanta  (seeds). 
Agency :  Freitag  Adv.  Agency,  Atlanta,  ta 
HATHAWAY  BAKING  Co.,  Cambridge. 
Mass.  Agency:  W.  E.  Long  Co.,  Chicago. 
sa 

HEALTH    AIDS,    Jersey    City  (Serutan 
vitamin   beverage).   Agency:  Franklin 
Bruck  Adv.  Corp.,  N.  Y.  t  m  sp 
HEALTH     RESEARCH  FOUNDATION, 
Ann  Arbor,  Mich,   (proprietary).  Agency: 
Andrews  Adv.  Agency,  Detroit,  sa 
HECKER   PRODUCTS   Corp.,   New  York 
((Sold  Dust,  Silver  Dust.  Shinola,  Two-in- 
One,  Fairy  soap.  Force  cereal,  flour,  etc. ) . 
Agencies:  BBDO.  N.  Y.    (soap,  shoe  pol- 
ish) :  Erwin,  Wasey  &  Co.,  N.  Y.  (flour. 
Force  cereal),  n  sp  t  ta  sa 
HEINRICK  FRANCK  &  SONS,  Flushing. 
L.  I.    (coffee),  sa 

H.    J.    HEINZ    Co.,    Pittsburgh  (food). 
Agency :  Maxon  Inc..  Detroit,  n  t  sa 
HEMPHILL  DIESEL  SCHOOLS  of  Long 
Island,   New  York.   Agency :   Equity  Adv. 
Agency,  N.  Y.  sa 

HERB-TEX  Co..  Wheeling,  W.  Va.  (Herb- 
tex  liquid  tonic ;  Protex  feminine  antisep- 
tic), direct. 

HICKOK  OIL  Co.,  Toledo,  sp 
HIGH'S    ICE    CREAM    Co.,  Washington 
(dairy   products).    Agency:    Courtland  D. 
Ferguson,  Washington,  sa 

HISTEEN  Corp.,  Chicago  (hay  fever  rem- 
edy). Agency:  Ruthrauff  &  Ryan,  Chicago. 
sa  ta 

HOFFMAN  BEVERAGE  Co.,  Newark. 
Agency:  BBDO,  N.  Y.  sp  sa 

HOLLAND  FURNACE  Co..  Holland,  Mich. 
Agency :  Ruthrauff  &  Ryan,  (Chicago,  rri 
HOME    MAKERS    COUNCIL    OF  THE 
AIR,    Boston    (foods).    Agency:    James  F. 
Fay,  Boston,  rn 

HOMEOPATHIC  MEDICINE  Co.,  New 
York  (remedies).  Agency:  Blow  Co.,  N.  Y. 
n 

HONOR  BRAND  FROSTED  FOODS 
Corp.,  New  York.  Agency:  N.  W.  Ayer  & 
Son,  N.  Y.  sa 

H.  P.  HOOD  &  SONS.  Charlestown,  Mass. 
(milk).  Agency:  BBDO,  N.  Y.  ta 

HOOKER  GLASS  &  PAINT  MFG.  Co.. 
Chicago.  Agency :  Albert  Kircher  Co.,  Chi- 
cago, sp 

HOOVER  LINIMENT  Co.,  Carlisle,  Ind. 
(Dr.  Cox's  liniment).  Agency:  Wade  Adv. 
Agency,  Chicago,  sa 

HORLICK  MALTED  MILK  Corp.,  Racine. 
Wis.  (malted  milk).  Agency:  Lord  & 
Thomas.  Chicago,  n  sp  t 
HORN  &  HARDART  BAKING  Co..  Phila- 
delphia (restaurants).  Agency:  Clements 
Co.,  Philadelphia,  sp 

HORSE  &  MULE  ASSOCIATION  OF 
AMERICA,  Dallas.  Agency:  Rogers  & 
Smith.  Dallas,  sa 

HOUSEHOLD  FINANCE  Corp.,  Chicago 
(family  finance  service).  Agency:  BBDO. 
Chicago,  n  ryi  sa  t  sp 

HOUSEHOLD  MAGAZINE.  Topeka.  Agen- 
cy :  Presba,  Fellers  &  Presba.  Chicago,  sp 

D.  P.  HOWARD  MFG.  &  HARDWARE 
Co.,  New  York  (skates,  bicycles).  Agency 
H.  H.  Kiesewetter  Adv.,  Isf.  Y.  sa 

HOWE     Co..     Los    Angeles  (cosmetics). 
Agency:  S.  L.  Kay.  San  Francisco  sp 
HUDNUT    SALES   Co.,   Inc.,    New  York 
(perfumes   &   powders).    Agency:  BBDO, 
N.  Y.  n  rn  sp 

HUDSON  COAL   Co.,   Scranton.  Agency: 
Leighton  &  Nelson  Inc.,  Schenectady,  n 
HUDSON     MOTOR     CAR     CO.,  Detroit 
(Motor    cars).    Agency:    Brooke.  Smith, 
French  &  Dorrance,  Detroit,  n  t  sa  rn 

HUFFMAN-HOLMES  Co..  Los  Angeles 
(foot  exercisers).  Agency:  Advertising 
Arts  Agency,  Los  Angeles,  f 

E.  GRIFFITH  HUGHES.  Rochester,  N. 
Y.  (Kruschen  salts).  Agency:  Stack- 
Goble  Adv.  Agency,  N.  Y.  t  rn 

HULMAN  &  Co.,  Terre  Haute,  Ind.  (Clab- 
ber Girl  baking  powder).  Agency:  Arbee 
Agency,  Terre  Haute,  t 

HUMBLE  OIL  &  REFINING  Co.,  Hous- 
ton. Agency :  Franke-Wilkinson-Schiwetz, 
Houston,  n  sa  sp 

HUMPHREY'S  HOMEOPATHIC  MEDI- 
CINE Co.,  New  York  (dog  remedies). 
Agency:  Biow  Co.,  N.  Y.  n  sp 

HYDROX  Corp.,  Chicago  (gingerale). 
Agency:  H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago,  ta 


I 

IDAHO  FRUIT  &  VEGETABLE  ADV. 
Com.,  Boise.  Agency :  Botsford,  Constan- 
tine  &  Gardner,  Portland,  Ore.  sa 
ILLINOIS  BOTTLED  GAS  Co.,  Chicago 
(Dri-Gas).  Agency:  Wade  Adv.  Agency, 
Chicago,  sp  sa 

ILLINOIS    CENTRAL   RAILROAD,  Chi- 
cago. Agency:  Caples  Co.,  Chicago,  sa  n 
ILLINOIS  MEAT  Co.,  Chicago   (com  beef 
hash).   Agency:   J.   L.    Sugden   Adv.  Co., 
Chicago,  sp 

IMPERIAL   OIL    Ltd.,   Toronto.  Agency: 
MacLaren   Adv.  Co.,  Toronto,  n 
IMPERIAL  OPTICAL  Co.,  Toronto,  t 
IMPERIAL  SUGAR  Co.,  Sugarland,  Tex- 
as.   Agency :    Tracy-Locke-Dawson,  Dallas. 
sp  t 

IMPERIAL  TOBACCO  Co.,  Montreal. 
Agency :  Whitehall  Brdcstg.  Ltd.,  Mon- 
treal, n 

IMPERIAL  VALLEY  ASPARAGUS 
GROWERS  Assn.,  El  Centro,  Cal.  Agen- 
cy :  Logan  &  Stebbins,  Los  Angeles,  sp 
INDEPENDENT  GROCERS  ALLIANCE 
DISTRIBUTING  Co.,  Chicago  (I  G  A 
brands).  Agency:  Russell  M.  Seeds  Co., 
Chicago,  sp  t  rn 

INDIANAPOLIS  BREWING  Co..  Indian- 
apolis (Burgomaster  beer),  sp 
INTERNATIONAL  CELLUCOTTON 
PRODUCTS  Co..  Chicago  (Kleenex. 
Quest).  Agency:  Lord  &  Thomas,  Chica- 
go, n 

INTERNATIONAL  CORRESPONDENCE 
SCHOOLS,  Scranton.  Pa.  Agency:  Frank 
Wright  &  Associates,  San  Francisco,  sp  t 
INTERNATIONAL  HARVESTER  Co.. 
Chicago  (twine).  Agency:  Aubrey,  Moore 
&  Wallace.  Chicago,  sa  sp 
INTERNATIONAL  PAINT  Co..  Montreal. 
.Agency :  All-Canada  Radio  Facilities.  To- 
ronto, t 

INTERNATIONAL  SHOE  Co.,  St.  Louis 
(Red  Goose  shoes).  Agency:  D'Arcy  Adv. 
Co.,  St.  Louis,  sa  rn 

INTERNATIONAL  SILVER  Co.,  Meri- 
den.  Conn,  (silverware).  Agencies:  Young 
&  Rubicam.  N.  Y.  ;  A.  J.  Drenne  &  Co., 
Toronto.  ?i 

INTERNATIONAL  STORES,  Minneapo- 
lis   (feed).    Agency:    BBDO,  Minneapolis. 

sp 

INTERSTATE  TRANSIT  LINES,  Salt 
Lake  City.  Agency :  Beaumont  &  Hohman. 
Omaha,  sp 

lODENT  CHEMICAL  Co..  Detroit  (tooth 
paste) .  Agency :  Vanderbie  &  Rubens, 
Chicago,  sp  t 

IOWA  SOAP  Co.,  Burlington,  la.,  Cam- 
den, N.  J.  (Magic  Washer,  etc.).  Agen- 
cy: Briggs  &  Varley,  N.  Y. 
IRONIZED  YEAST  Co.,  Atlanta.  Ga. 
(yeast  tablets).  Agency:  Ruthrauff  & 
Ryan,  N.  Y.  n  sp  sa  t 

ITALIAN  SWISS  COLONY,  San  Fran- 
cisco (wine).  Agency:  Harvey  Best  Co., 
Philadelphia,  sa 

IVANHOE  FOODS,  Auburn,  N.  Y.  (Sal- 
anaise  salad  dressing).  Agency:  Moser  & 
Cotins.  Utica.  N.  Y.  sa 

J 

JAMES  MFG.  Co..  Fort  Atkinson.  Wis. 
(farm  equipment).  Agency:  Wade  Adv. 
Agency.  Chicago,  sa 

JAPAN    CANNED    CRAB    PACKERS  & 
EXPORTERS.     Tokyo.     Japan.  Agency: 
Maxon  Inc..  New  York,  sp 
JAPANESE    RICE    DISTRIBUTORS  OF 
CAL..    Sacramento,    Cal.    Agency:  Scholts 
Adv.  Service,  Los  Angeles,  sp 
JEFFERSON  STANDARD  LIFE  INSUR- 
ANCE   Co..    Greensboro.    N.    C.    Agency : 
Freitag  Adv.  Agency,  Atlanta,  sp 
JOHN    F.    JELKE    Co.,    Chicago  (Good 
Luck  margarine) .   Agency :  Blackett-Sam- 
ple-Hummert.  Chicago,  sp 
JEL-SERT  Co..  Chicago   (dessert).  Agen- 
cy :  Rogers  &  Smith,  Chicago,  sp  rn 
JENNY    WREN     Co..     Lawrence,  Kan. 
(prepared   flour).   Agency:  Mitchell-Faust 
Adv.  Co.,  Chicago,  sp  sa 
JERGENS  -  WOODBURY    SALES  Corp., 
Cincinnati    (Woodbury's  soap,  Jergens  lo- 
tion). Agency:  Lennen  &  Mitchell,  N.  Y. 
n  rn 

JOHNS-MANVILLE  Corp.,  New  York 
(building  supplies).  Agency:  J.  Walter 
Thompson  Co.,  N.  Y.  t 

JOHNSON.  CARVELL  &  MURPHY.  Los 
Angeles  (ant  paste).  Agency:  Wm.  A. 
Ingoldsby  Co.,  Los  Angeles,  sa 
JOHNSON  EDUCATOR  FOOD  Co.,  Cam- 
bridge, Mass.  (Educator  crackers).  Agen- 
cy: John  W.  Queen,  Boston,  rn  so  t  sp 


JOHNSON,  HOWARD  D.  Co.,  Boston. 
Mass.  (Roadside  Stand  Chain).  Agency: 
Harry  M.  Frost  Co.,  Boston,  sp 
S.  C.  JOHNSON  &  SON,  Racine,  Wis. 
(Johnson's  floor  wax).  Agency:  Needhara, 
Louis  &  Brorby,  Chicago,  n  sp 
BOB  JONES  COLLEGE,  Cleveland.  Tenn. 
Agency :  Allied  Adv.  Agency,  Los  An- 
geles, t 

JULEP  TOBACCO  Co.,  Boston  {Julep 
cigarettes).  Agency:  O'Dea  Sheldon  &  Co., 
N.  Y.  sa 

JUSTRITE  Co.,  Milwaukee  (bird  seed). 
Agency :  Hoffman  &  York,  Milwaukee,  sp 

K 

KALAMAZOO  VEGETABLE  PARCH- 
MENT Co.,  Kalamazoo.  Agency :  N.  W. 
Ayer  &  Son,  Detroit,  rn 
KATRO-LEK  LABS,  Boston  (Katro-Bal- 
sa).  Agency:  Chambers  &  Wiswell,  Bos- 
ton, n 

KAY  JEWELRY  Co.,  Boston  (jewelry 
stores).  Agency:  Salinger  &  Publicover, 
Boston,  rn 

KAY  JEWELRY  Co.,  Oakland,  Cal. 
(stores).  Agency:  Sidney  Garfinkel  Adv. 
Agency,  San  Francisco,  rn 
KELLOGG  Co.,  Battle  Creek,  Mich,  (corn 
flakes.  Pep,  etc. ) .  Agencies :  N.  W.  Ayer 
&  Son,  N.  Y. ;  Kenyon  &  Eekhardt.  N.  Y. 
n  sp  sa  t  ta 

KELLOGG  ANT  PASTE,  Los  Angeles. 
Agency :  W.  A.  Ingoldsby  Co.,  Los  An- 
geles, rn 

KELLY-DOUGLAS  Co.,  Vancouver,  B.  C. 
( Nabob  tea,  coffee) .  Agency :  United 
Broadcast  Sales,  Vancouver,  rn 
KENDALL  DOG  FOOD  Co.,  Portland, 
Ore.  Agency :  W.  S.  Kirkpatrick,  Port- 
land, t 

KENT  &  LANE.  Leroy,  N.  Y.  (Orangeine 
powders).  Agency:  Hughes,  Wolff  &  Co., 
Rochester,  sa 

KERN  FOOD  PRODUCTS,  Los  Angeles 
(jellies).  Agency:  Charles  H.  Mayne  Co., 
Los  Angeles,  sp 

KESTER  SOLDER  Co.,  Chicago  (metal 
mender).  Agency:  Aubrey,  Moore  &  Wal- 
lace, Chicago,  sp  sa 

KEYSTONE  MACARONI  MFG.  Co.,  Leb- 
anon. Pa.  Agency :  Aitkin-Kynett  Co., 
Philadelphia,  sa 

KEYSTONE  STEEL  &  WIRE  Co.,  Peoria, 
111.  (fences).  Agencies:  Mace  Adv.  Co., 
Peoria,  111.  :  Russell  M.  Seeds  Co..  Chica- 
go (  WLW  only),  rn  sp 

KINOX  Co.,  Rutland,  Vt.  (Callouse-Ease) . 
Agency :  Hays  Adv.  Agency,  Burlington, 
Vt.  sp  sa 

KIRKMAN   &    SON,    New   York  (soap). 
Agency :  N.  W.  Ayer  &  Son,  N.  Y.  n 
KLING  BROS..  Chicago   (clothing  chain — 
Bradford  clothes).  Agency:  Selvair  Broad- 
casting System.  Chicago,  ta  sa 
KLINGTITE    PRODUCTS    Co.,    Los  An- 
geles    (fabric    adhesive).    Agency:  Allied 
Adv.  Agencies,  Los  Angeles,  sp 
KNAPP-MONARCH  Co..  St.  Louis  (health 
products).     Agency:     Ridgway    Co.,  St. 
Louis,  sa 

E.  L.  KNOWLES.  Springfield.  Mass.  (Ru- 
bine  liniment) .  Agency :  DeForest  Mer- 
chandising Bureau,  Springfield.  Mass.  sa  t 
KNOX  Co.,  Kansas  City  (Cystex).  Agen- 
cies :  Dillon  &  Kirk.  Kansas  City :  Allen 
C.  Smith  Adv.  Co.,  Kansas  City,  sa  sp  n 
KNOX  GELATINE  Co.,  Johnstown,  N. 
Y.  (Knox  Sparkling  gelatin).  Agency: 
Kenyon  &  Eekhardt.  N.  Y.  sa  t  n 
KOLYNOS  Co.,  New  Haven  (toothpaste). 
Agencies :  Blackett-Sample-Hummert.  Chi- 
cago :  t  n  :  John  F.  Murray  Adv.  Agency. 
N.  Y.  m  « 

KOPPERS  Co.,  New  York.  Agency  BBDO. 
N.  Y.  sp  sa 

KRAFT-PHENIX  CHEESE  Corp.,  Chica- 
go ( cheese,  etc. ) .  Agencies :  J.  Walter 
Thompson  Co.,  Chicago :  Needham,  Louis 
&  Brorby,  Chicago  (Magic  Test  eggs. 
Parkay  oleo ) .  n  sp  sa 

A.  J.  KRANK  &  Co.,  St.  Paul  (cosmetics, 
etc. ) .  Agency :  Milton  Weinberg  Adv.  Co., 
Los  Angeles,  sp  rn 

KREMAY  LABORATORIES.  Chicago 
(proprietary).  Agency:  Schwimmer  & 
Scott,  Chicago,  sa  sp 

KREMOLA     Co.,     Chicago  (cosmetics). 
Agency :  Van  Hecker-MacLeod.  Chicago. 
S.  S.  KRESGE  Co.,  Detroit  (chain  stores). 

sp 

KROGER  GROCERY  &  BAKING  Co., 
Cincinnati  (grocers).  Agency:  Ralph  H. 
Jones  Co.,  Cincinnati,  t  sa 
K  R  U  E  G  E  R  BREWING  Co..  Newark 
(beer).  Agency:  Monroe  F.  Dreher,  N.  Y. 
sa  t  n 

B.  KUPPENHEIMER  &  Co.,  Chicago 
(men's  clothing),  t  ta 


L 

LABORITE    SALES    Co..  Portland, 
(cleanser).   Agency:   Allied  Adv.  A-^c 
San   Francisco,  sa 

LA  CHOY  FOOD  PRODUCTS.  De 
(Chinese  food  products).  Agency:  Bl 
ett-Sample-Hummert,  Chicago,  sa  sp 
LACO  PRODUCTS,  Baltimore  (:o: 
Agency:  Joseph  Katz  Co.,  Baltimort 
LADY  ESTHER  Co.,  Evanston,  III.  ( r- 
der,  etc. ) .  Agency :  Lord  &  Thomas,  < 
cago.  n 

LAKE  SHORE  ELECTRIC  RAILW 
Sandusky.  O.  Agency :  Carapbell-Sanf 
Adv.  Co.,  Cleveland,  sa 
LAKESIDE  BISCUIT  Co.,  Toledo  (But 
maid  cookies ) .  Agency  :  Neisser-Meyerh 
Chicago,  sp 

LALLEMAND  REFINING  Co.,  Monti 
(yeast).  Agency:  Associated  Broadcast 
Co.,  Montreal,  sa 

LAMBERT  PHARMACAL  Co.,  St.  Lo 
(listerine).  Agency:  Lambert  &  Feas! 
N.  Y.  n  sa 

LAMONT,   CORLISS   &   Co.,   New  Y( 
(Nestle's     Pond's).     Agency:    J.  Wal 
"Thompson  Co.,  N.  Y.  n  t  sa  rn 
LANCASTER  COUNTY  SEED  Co.,  Pa 
dise,    Pa.    (seeds).    Agency:    C.    F.  Ke 
Adv.  Agency,  Philadelphia,  sp  t 
LANGENDORF  UNITED  BAKERIE 
San  Francisco.  Agency :  McCann-Erickscj 
San  Francisco,  rn 

LARNED  Co.,  New  York  (Hill's  nc! 
drops ) .  Agency :  Blackett  -  Sample  -  Hm 
mert,  N.  Y.  n  ta 

V.  LaROSA,  Brooklyn  (macaroni),  rn. 
sp  ' 
LARUS  &  BROS.  Co.,  Richmond,  V' 
(Edgeworth  tobacco).  Agency:  Blacket 
Sample-Hummert,  N.  Y.  n  rn  sp  t 
LAUNDRY  OWNERS  NATL.  ASSN.  r 
U.  S.  and  Canada,  Joliet,  111.  Agencj 
BBDO,  Chicago. 

LAVENA  Corp.,  Chicago   (bath  powder 
Agency:  H.  W.  Kastor  &  Sons  Adv.  Cc  ', 
Chicago,  sp  t  sa 

LA  VIDA  PRODUCTS,  Placentia,  Ca 
(mineral  water,  beverages).  Ageno 
Scholts  Adv.  Service,  Los  Angeles,  ta 
LEA  &  PERRINS,  New  York  (Worcestei 
shire  sauce).  Agency:  Schwimmer  ■ 
Scott,  Chicago,  sa 

H.  D.  LEE  MERCANTILE  Co.,  Kansa 
City.  Agencies :  J.  Stirling  Getchell.  Kan 
sas  City.  Terry-Hanly  Co.,  Kansas  City,  s 
WM.  W.  LEE  &  Co..  Troy,  N.  Y.  (Save 
the-Baby  remedy).  Agency:  Leighton  i 
Nelson,  Schenectady,  N.  Y.  sa 
THOMAS  LEEMING  &  Co.,  New  Yorl 
(Baume  Bengue).  Agency:  Wm.  Esty  i 
Co.,  N.  Y.  n  sa  sp 

LEHN    &    FINK    PRODUCTS    Co..  Ne^> 
York.   Agencies :  Kenyon  &  Eekhardt,  N 
Y.  :    Lennen    &    Mitchell,    N.    Y.    ( Lyso! 
Pebeco)  ;  Kimball,  Hubbard  &  Powell.  N 
Y.     (Lesquendieu    &    Tussy  cosmetics) 
Merrill   Adv.   Co..   N.   Y.    (special  Pebeco 
program)  ;  Wm.  Esty  &  Co..  N.  Y.  (Hind-. 
"Tussy  cosmetics),  n  sp  t  ta 
LEVER     BROS     Co.,     Cambridge,  Mass., 
(Lux.    Rinso,    Lifebuoy).    Agency:  Ruth- 
rauff &  Ryan,  N.  Y.  n  sp  t  sa 
LEWIS-HOWE    Co.,    St.    Louis  (Tums), 
Agency :  H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago  so  t  sp  n  ta 

EDGAR  P.  LEWIS,  Maiden,  Mass.  (Viva, 
candy  bar).  Agency:  Louis  Glaser.  Boston. 
m  so  sp 

LIBBY,  McNeill  &  LIBBY.  Chicago 
(food  products).  Agencies:  J.  Walter 
Thompson  Co..  Chicago ;  Needham,  Loais 
&  Brorby,  Chicago,  n 

LIFE  UNDERWRITERS  ASSN.  OF  CAN- 
ADA. Toronto.  Agency :  United  Broadcast 
Sales.  Toronto,  rn 

LIGGETT  &  MYERS  TOBACCO  Co..  New 
York  (Chesterfield).  Agency:  Newell-Em- 
mett  Co.,  N.  Y.  n 

LINDSAY  RIPE  OLIVE  Co.,  Lindsay, 
Cal.  Agency :  Lord  &  Thomas.  San  Fran- 
cisco, sa 

THOMAS  J.  LIPTON,  Hoboken,  N.  J. 
(teas).  Agency:  Young  &  Rubicam,  N.  Y. 
rn  sp  sa 

LISTENWALTER    &    GOUGH.    Los  An- 
geles   (Philco  radios).  Agency:   Stuart  L. 
Klingelsmith  &  Co.,  Los  Angeles,  rn 
LITTLE  CROW  MILLING  Co.,  Warsaw.  ] 
Ind.    (pancake  flour).  Agency:   Rogers  &| 
Smith,  Chicago,  sp  rn 

GEORGE     LIVINGSTON     Co..  Hartford 

( Shavettes ) .  sp 

LOCAL  LOAN  Co.,  San  Francisco.  Agen- 
cy :  Long  Adv.  Service,  San  Francisco,  m 
LOMA  LINDA  FOOD  Co.,  Loma  Linda. 
Cal.  Agency :  Lisle  Sheldon  Radio  Adv., 
Los  Angeles,  sp 
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NES-WITTNAUER  Co.,  New  York 
.  watches).  Agencies:  J.  Lewis  As- 
i,  N.  Y. ;  Arthur  Rosenberg  Co.,  N. 
•P 

Inc..  Des  Moines  (magazine),  Des 
.  Agency :  Schwimmer  &  Scott,  Chi- 
:o  sp  t  ta 

3-WILES  BISCUIT  Co..  Long  Island 
N.  Y.  (Krispy  Krackers,  etc.). 
/:  Newell-Emmett  Co.,  N.  Y.  rn  sa 


)KILLAED  Co.,  New  York  (Old 
igarettes ) .  Agency  :  Lennen  &  Mitch- 
Y.  n  t 

KNGELES  soap  Co.,  Los  Angeles 
t)s  King  soap).  Agency:  Raymond  R. 
n  Co.,  Los  Angeles,  sa  sp 
EN  PACKING  Co.,  Terre  Haute, 
Doggie  Dinner).  Agency:  McJunkin 
po.,  Chicago,  t 

PVILLE  &  NASHVILLE  RAIL- 
li,  Louisville,  Ky.  Agency :  Gardner 
po.,  Louisville,  sp 

1;LY  lady  Inc.,  Chicago  (cosmet- 
Kgency :  L.  W.  Ramsey  Co.,  Chicago. 

I 

tlY  TIGER  MFG.  Co.,  Kansas  City 
-j  tonic).  Agency:  Midland  Adv.  Agen- 
'Bnsas  City,  sp  rn 

l(3NS,    Reading,    Pa.     (cough  drops) 
[  |:y :  J.  M.  Mathes,  N.  Y.  n  so 
ftERAN    LAYMEN'S    LEAGUE,  St. 
L. .  Agency :  Kelly,  Stuhlman  &  Zahrndt, 
fbuis.  n 

|k  VAN  &  STORAGE  Co.,  Los  An- 
I    Agency:    Charles    H.    Mayne  Co., 
Lingeles.  m  sp  t 


M 


rADDEN  PUBLICATIONS,  New 
Agencies :  Erwin,  Wasey  &  Co.  Inc., 
;  . ;  Stack-Goble  Adv.  Agency,  N.  Y.  : 
■pr  Kudner,  N.  Y.  n  .sa  sp  rn 
^InOLIA  PETROLEUM  Co..  Dallas 
>iloil  &  Mobilgas ) .  Agency :  Johnston 

Co.,  Dallas,  sa 
NE  DEVELOPMENT  COMMISSION, 
^jsta  (Potato  Campaign).  Agency; 
f  ke.  Smith  &  French,  N.  Y.  t  sp  n 
j,TEX  CEREAL  Co.,  Burlington,  Vt. 
itex).  Agency:  J.  M.  Mathes,  N.  Y. 
I  sa 

IffHATTAN  SOAP  Co.,  New  York 
['iky  Mouse  soap).  Agencies:  Peck  Adv. 

key.    Inc.,    N.    Y. ;    Milton  Weinberg 

'  Co.,  Los  Angeles,  n  rn 
JiTLE  LAMP  CO.  OF  AMERICA,  Chi- 

U(  Aladdin   lamps).    Agency:  Presba. 
&  Presba,  Chicago,  sp  sa  t 

f'l.E  LEAF  MILLING  Co.,  Toronto. 
Bcy:   Cockfield- Brown  &  Co.,  Toronto. 

'.I.RLES  MARCHAND  Co.,  New  York 
den  hair  wash).  Agency:  M.  H.  Haek- 
N.  Y.  t 

JCO  DOG  FOOD  Co.,  Los  Angeles. 
cQcy:  F.  Wallin  &  Associates,  Los  An- 
;  e.  sp 

>RLIN  FIREARMS  Co.,  New  Haven 
"Mr  blades).  Agency:  Grady  &  Wag- 
'  N.  Y.  t 

v.  MARROW  MFG.  Co.,  Los  Angeles 
;hicago  (Mar-O-Oil  shampoo).  Agency: 
galey,  Horton  &  Hoyt,  Chicago,  n  sa 

RS  Inc.,  Chicago  (candy).  Agency: 
I  rge  Willard  Davis  Adv.   Co.,  Chicago. 

jSEPH  MARTINSON,  New  York  (Jo- 
I'  coffee  &  chocolate  malted).  Agency: 
iert  Frank-Guenther  Law,  N.  Y.  sp  sa 

EYLAND  PHARMACEUTICAL  Co.. 
timore  (Rem,  Rel).  Agency:  Joseph 
z  Co.,  Baltimore,  sa  ta 

RIMAX  Inc.,  Chicago  (razor  strops), 
mcy :  Adv.   Service  Co.,  Chicago,  sp 

Y  OIL  BURNER  Corp.,  Baltimore, 
mcy:  U.  S.  Adv.  Corp.,  N.  Y.  sa 

'RL  E.   may  seed   Co.,  Shenandoah. 

(seeds).  Agency:  L.  W.  Ramsey  Co.. 
'enport.  la.  sp 

LYBELLINE  Co.,  Chicago  (eyelash 
) .  Agencies :  Cramer-Krasselt  Co.,  Mil- 
ukee;  Kirtland-Engel  Co.,  Milwaukee, 
n  sa  t 

FRED  W.  McCANN  LABORATORIES, 
w  York   ( food ) .  sp 

,GAUGH  HOSIERY  MILLS,  Dallas, 
ency:  Stanley  W.  Foran  Adv.  Agency, 
lias,  ta 

KENZIE  MILLING  Co.,  Quincy,  Mich. 
Eincake  flour).  Agency:  Rogers  &  Smith, 
icago.  sp  sa 

KESSON  &  R  O  B  B  I  N  S,  Bridgeport, 
nn.  (Calox,  Abolene,  etc.).  Agencies: 
own  &  Tarcher,  N.  Y.  :  H.  W.  Kastor  & 
ns  Adv.  Co.,  Chicago   (Pursang).  sa  sp 


McLaughlin  -  gormley  -  king  Co., 

Minneapolis  (insecticide).  Agency:  BBDO, 
Minneapolis,  t 

MELVILLE  SHOE  Corp.,  New  York 
(John  Ward,  Thom  McAn  shoes).  Agency: 
Schwimmer  &  Scott,  Chicago,  sa 

MENNEN  Co.,  Newark  (cosmetics,  etc.). 
Agency :  H.  M.  Kiesewetter  Adv.  Agency, 
N.  Y.  sp  n 

MENTHOLATUM  Co.,  Wichita  (proprie- 
tary). Agency:  Dillard- Jacobs  Adv.  Agen- 
cy, Atlanta,  sa 

METRO-GOLDWYN-MAYER.  New  York 
(motion  pictures).  Agency:  Donahue  & 
Coe,  N.  Y.  sa 

JOHN  C.  MICHAEL  Co.,  Chicago  (Mickey 
quilt  patches).  Agency:  Northwest  Radio 
Adv.  Co.,  Seattle,  sp  sa 

MICKELBERRY'S  FOOD  PRODUCTS 
Co.,  Chicago  (sausage).  Agency:  Neisser- 
Meyerhoff,  Chicago,   t  sp 

MID-CONTINENT  PETROLEUM  Co.. 
Tulsa,  Okla.  Agency :  R.  J.  Potts  &  Co., 
Kansas  City,  sa  t  ta 

MIDLAND  FLOUR  MILLING  Co.,  Kansas 
City  (Town  Crier  flour).  Agency:  Stack- 
Goble  Adv.  Agency,  Chicago,  sp  ta  sa 

MID-STATES  STEEL  &  WIRE  Co..  Craw- 
fordsville.  Ind.  (fence  posts).  Agency: 
Mace  Adv.  Co.,  Peoria,  III.  sa 


MIDWEST  RADIO  Corp.,  Cincinnati  (Mi- 
raco  radios).  Agency:  Key  Adv.  Co..  Cin- 
cinnati, sa  sp 

MILES  LABORATORIES,  Elkhart,  Ind. 
(Alka  Seltzer).  Agencies:  Wade  Adv. 
Agency,  Chicago  ;  Associated  Adv.  Agency, 
Los  Angeles,  n  sp  t 

DR.  MILES  CALIFORNIA  Co.,  Los  An- 
geles ( Alka-Seltzer) .  Agency:  Associated 
Adv.  Agency,  Los  Angeles,  sp 

ALBERT  MILLS  GROCERIES,  Cincin- 
nati. Agency:  Matteson  -  Fogarty  -  Jordan, 
Chicago,  t 

MILYNOR  Inc..  San  Diego  (gift  shop). 
Agemcy :  Barnes-Chase  Co.,  San  Diego,  rn 

MISHAWAKA  RUBBER  &  WOOLEN 
MFG.  Co.,  Mishawaka,  Ind.  (woolens). 
Agency :  Campbell-Ewald  Co.,  Chicago,  sa 

MODE  O'D  A  Y  CORP.,  Los  Angeles 
(dresses).  Agency:  Lockwood-Shackelford 
Co.,  Los  Angeles,  ta 

MODELL'S  SPORTING  GOODS  Co.,  New 
York  (chain  sporting  goods  stores).  Agen- 
cy :  Peck  Adv.  Agency,  N.  Y.  sa 

MODERN  FOOD  PROCESS  Co.,  Phila- 
delphia (Thrivo  dog  food).  Agency:  Clem- 
ents Co.  Philadelphia,  n  sp  t 

MODERN  MAGAZINES,  New  York. 
Agency :  Lennen  &  Mitchell.  N.  Y.  n 

MOLINARD  Inc.,  New  York  (perfume). 
Agency:  U.   S.   Adv.   Corp.,  N.  Y. 


MONTGOMERY  WARD  &  Co.,  Chicago 
(retailers,  raw  fur  marketing  service). 
Agency :  Lord  &  Thomas,  Chicago,  n  sp  t 
MOON  GLOW  COSMETICS  Co.,  Holly- 
wood (Campana  subsid. ).  Agency:  Milton 
Weinberg  Adv.  Co.,  Los  Angeles,  n 
BENJAMIN  MOORE  &  Co.,  New  York 
(paint).  Agency:  Merrill  Adv.  Co.,  N.  Y. 
n  sp  sa 

MOORE  ELECTRIC  Co.,  San  Francisco 
(refrigerators).  Agency:  M.  E.  Harlan 
Adv.,  San  Francisco,  rn 

MOORMAN  MFG.  Co.,  Quincy,  111.  (poul- 
try feed ) .  sa 

MORE  MILES  Co.,  Chicago.  Agency:  Rich- 
ard T.  Robb  &  Assoc.,  Chicago,  sa 
MOREY  MERCANTILE  Co.,  Denver 
(Solitaire  food  products).  Agency:  Ball  & 
Davidson,  Denver. 

MOREY  Co.,  Los  Angeles  (Vitafoot). 
Agency :  Steller-Millar  Agency,  Los  An- 
geles, sa 

JOHN  MORRELL  &  Co.,  Ottumwa,  la. 
( Red  Heart  dog  food,  soup,  etc. ) .  Agency : 
Henri,  Hurst  &  McDonald,  Chicago,  n  m 
sp  t  sa 

PHILIP  MORRIS  &  Co.,  New  York  (Phil- 
lip Morris  cigarettes).  Agency:  Blow  Co., 
N,  Y.  n  rn  sp  sa  ta 

MORTEN  MILLING  Co.,  Dallas  (La 
France  flour),  rn 


WALLOP; 


YOUR  MESSAGE  spoken  in  the 
language  of  America's  Most 
Prosperous  Farm  Region  .  .  . 
that's  what  you're  assured  of 
getting  when  your  program  goes 
on  KFNF.  More  than  that,  it  has 
all  the  selling  punch  that  goes 
with  being  on  the  oldest  strictly 
farm  station  in  the  country. 


HE^RY  FIELD  speaks  this  lan- 
guage because  he  holds  a  unique 
position  among  station  owners. 
He  is  a  "dyed-in-the-wool"  dirt 
s"""'  farmer.  For  15  years  he  has 

been  both  neighbor  and  trusted  friend  to  every  one  of  his  five  million 
listeners. 

YOUR  SALES  campaign  in  America's  Wealthiest  Farm  Market  is  a  cinch 
to  click  from  the  very  start  with  this  unbeatable  combination  pulling  and 
selling  for  you. 

RESULTS  from  your  program  on  KFNF  will  show  that  it  isn't  how  loud, 
but  how  sincerely,  your  message  is  told,  that  really  counts. 


Represented  by  GENE  FVRGASON  &  CO. 


KFN  F^^SH  ENANDOAHJ  A. 
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MORTON    SALT    Co.,    Chicago.    Agency : 
Wade  Adv.  Agency,  Chicago,  rn  sp  sa 
MOTHERS    HOME    LIFE  MAGAZINE. 
Chicago.  Agency:  Albert  Kircher  Co.,  Chi- 
cago, so 

MOXIE  Co.,  Boston    (beverage).  Agency: 
Harry  M.  Frost  Co.,  Boston,  sa  rn 
C.  F.  MUELLER  Co.,  Jersey  City,  N.  J. 
(Mueller's  macaroni).  Agency:  Kenyon  & 
Eckhardt,  N.   Y.  n  sa 

MURINE  Co..  Chicago  (eye  wash).  Agen- 
cy :  BBDO,  Chicago,  n  sp  sa 
MURPHY  FEED  PRODUCTS  Co.,  Bur- 
lington, Wis.  (fodder).  Agency:  Wade 
Adv.  Agency,  Chicago,  sp 
MUSTEROLE  Co.,  Cleveland  (Musterole 
&  Zemo).  Agency:  Erwin,  Wasey  &  Co., 
N.  Y.  sa  n  t 

MUTUAL  CITRUS  PRODUCTS  Co.,  Ana- 
heim, Cal.  Agency:  Charles  H.  Mayne  Co., 
Los  Angeles,  sa 

N 

NANTASKET-BOSTON  STEAMSHIP  Co.. 
Boston,  sa 

A  &  C  Co.,  New  Bern,  N.  C.  (proprie- 
tary). Agency:  J.  Carson  Brantley  Adv. 
Agency,  Salisbury,  N.  C.  sa 
NASH  -  KELVINATOR  Corp.,  Kenosha. 
Wis.  (autos,  refrigerators).  Agency:  Gey- 
er,  Cornell  &  Newell,  N.  Y.  sp  n  sa  t 
NATIONAL  ASSN.  OF  ENGINE  &  BOAT 
MFRS..  New  York  (motor  boat  show). 
Agency :  Wortman,  Barton  &  Co.,  Utica, 
N.  Y.  sp 

NATIONAL  ASSN.  OF  LIFE  UNDER- 
WRITERS, New  York  (insurance).  Agen- 
cy :  Harry  S.  Goodman,  N.  Y. 
NATIONAL  BELLAS  HESS,  Kansas  City 
(mail  order  house).  Agency:  RuthraufI  & 
Ryan,  N.  Y.  sa  sp 

NATIONAL  BISCUIT  Co.,  New  York 
(Shredded  Wheat,  etc. )  .Agency  :  McCann- 
Erickson,  N.  Y.  n  sa 

NATIONAL  BREWERIES  Ltd.,  Montreal 
(yeast),  n 

NATIONAL  BREWING  Co..  Baltimore. 
Agency :  D.  Stuart  Webb  Adv.  Services, 
Baltimore,  sa 

NATIONAL  CARBON  Co.,  New  York 
(Eveready  Prestone).  Agency:  J.  M. 
Mathes,  N.  Y.  so 

NATIONAL  DAIRY  PRODUCTS  Corp.. 
New  York  (Sealtest).  Agency:  McKee, 
Albright  &  Ivey,  N.  Y.  n 
NATIONAL  ICE  ADV.  Inc..  Chicago  (ice. 
ice  boxes).  Agency:  Donahue  &  Coe,  N. 
Y.  n 

NATIONAL  LEAD  Co.,  New  York 
(paint).  Agency:  Marschalk  &  Pratt,  N. 
Y.  sp  t 

NATIONAL  LIFE  &  ACCIDENT  INSUR- 
ANCE Co.,  Nashville.  Agencies:  C.  P. 
Clark.  Nashville;  C.  Ellsworth  Wylie  Co., 
Los  Angeles,  sp  sa 

NATIONAL  OATS  Co.,  E.  St.  Louis,  111. 
(Corno  feeds),  sa 

NATIONAL  OIL  PRODUCTS  Co.,  Harri- 
son, N.  J.  (Admiracion  soapless  shampoo 
and  Vitex).  Agency:  Chas.  Dallas  Reach 
Adv.,  Newark,  n  sp  sa 

NATIONAL  RETAILER  OWNED  GRO- 
CERIES, Chicago.  Agency :  Duane  Wana- 
maker,  Chicago,  f 

NATIONAL  TRAV-O-TEL  Co.,  Tulsa 
(Tourist  Cabins). 

NATIONAL  WEEKLIES,  Chicago  (Ger- 
man magazine).  Agency:  Albert  Kircher 
Co.,  Chicago,  sa 

NATONE.  Los  Angeles  ( Sav-A-Nail) . 
Agency :  Janes-Morton,  Los  Angeles. 

NATURAL  BLOOM,  New  York  (cigars). 
Agency :  Montrose-Rosenberg  Co.,  N.  Y.  sp 

NATURE  FRIEND,  New  York  (Magic 
bird  food).  Agency:  Wales  Adv.  Co.,  N. 
Y.  rn  sa  sp 

NEHI  Corp.,  Columbus,  Ga.  (Nehi  & 
Chero  beverages).  Agency:  James  A. 
Greene  &  Co.,  Atlanta,  Ga.  t 

B.  F.  NELSON  MFG.  Co.,  Minneapolis 
(roofing).  Agency:  Erwin,  Wasey  &  Co.. 
Minneapolis,  sa 

NELSON  BROS.  FURNITURE  WARE- 
HOUSE, Chicago  (furniture,  rugs).  Agen- 
cy :  Selviair  Broadcasting  System,  Chica- 
go, sp 

NESTLE'S  MILK  PRODUCTS  Co.,  New 
York  (chocolate).  Agency:  Lord  &  Thom- 
as, N.  Y.  sp  rn 

NESTLE-LEMUR  Co.,  New  York  (hair 
lotion).  Agency:  Monroe  F.  Dreher,  N.  Y. 

NEUMODE  HOSIERY  Co.,  Chicago.  Agen- 
cy :  J.  L.  Sudgen  Adv.  Co.,  Chicago,  sa 

NEW  DEPARTURE  MFG.  Co.,  Bristol, 
Conn,  (bicycle  brakes).  Agency:  Lord  & 
Thomas,  N.  Y.  so 


NEW  ENGLAND  MUTUAL  LIFE  IN- 
SURANCE Co.,  Boston.  Agency:  Harry  S. 
Goodman  Adv.  Agency,  N.  Y.  rn 
NEW  ENGLAND  TELEPHONE  &  TEL- 
EGRAPH Co.,  Boston.  Agency:  Broadcast 
Adv.,  Boston,  so 

NEW  YORK,  New  Haven  &  Hartford 
Railway,  Boston.  Agencies :  Dowd  &  Os- 
treicher,  N.  Y.  ;  Goulston  Co.,  Boston,  so 
NEW  YORK  STATE  MILK  CAMPAIGN 
(1937).  Agency:  J.  M.  Mathes,  N.  Y.  rn  t 
NEW  YORK  WOMAN,  New  York  (pub- 
lication). Agency:  BBDO,  N.  Y.  sp 
NEXT  Inc.,  Mineral  Wells,  Tex.  (shaving 
cream).  Agency:  Luckey  Bowman,  N.  Y. 
so 

NEXT  SHAVING  CREAM  Co.,  Charlotte, 
N.  C.  Agency :  Rawson  Morrill,  Atlanta,  fo 
NIAGARA  HUDSON  POWER  Corp..  New 
York  (electric  &  gas  power).  Agency: 
BBDO,  N.  Y.  t 

T.  NOON  AN  &  SONS.  Boston  (toiletries). 
Agency :  Doremus  &  Co.,  Boston,  so 
NORGE  Corp.,  Detroit    (Norge  refrigera- 
tors).  Agency:   Cramer-Krasselt  Co.,  Mil- 
waukee, t 

NORTH  AMERICAN  ACCIDENT  IN- 
SURANCE Co.,  Newark.  Agency:  Frank- 
lin Bruck  Adv.  Corp.,  N.  Y.  sp  n 
NORTHLAND  GREYHOUND  LINES. 
Chicago  (bus  line).  Agency:  Beaumont  & 
Hohman,  Chicago,  sp 

NORTHRUP,  KING  &  Co..  Minneapolis 
(seeds).  Agency:  Olmstead-Hewitt,  Minn- 
eapolis, t  sa  sp 

NORTH  STAR  OIL  Co..  Winnipeg.  Agen- 
cy :  United  Broadcast  Sales,  Winnipeg. 
NORTHWESTERN  YEAST  Co..  Chicago 
(Yeast  Foam.  Maca).  Agency:  Hays  Mac- 
Farland  &  Co..  Chicago,  n  sp  t 
NOSS  PRETZEL  &  CONE  Co.,  Cleve- 
land. Agency :  J.  Walter  Thompson  Co., 
Chicago,  sa 

NOURISHINE  MFG.  Co.,  Los  Angeles 
(hair  tonic).  Agency:  Janes-Morton,  Los 
Angeles,  sp  t 

NOXZEMA  CHEMICAL  Co..  Baltimore 
(Noxzema  cream).  Agency:  Ruthrauff  & 
Ryan,  N.  Y.  t  «  sp 

NU-ENAMEL  PACIFIC  Corp.,  Los  An- 
geles (heat  and  acid  resisting  paints),  so 
VERNON  NUSSBAUM  Co.,  Los  Angeles 
(Venue  dried  fruit).  Agency:  Glasser 
Adv.  Agency,  Los  Angeles,  rn 
NUTONE  CHIMES.  New  York  (dinner 
chimes).  Agency:  Merrill  Adv.  Co.,  N. 
Y.  ta 

o 

OAKITE  PRODUCTS.  New  York  (Oak- 
ite  cleanser).  Agencies:  Calkins  &  Holden, 
N.  Y. :  Rickard  &  Co.,  N.  Y.  rn  sp  sa 
O'BRIEN  VARNISH  Co..  South  Bend, 
Ind.  Agency:  Behel  &  Waldie,  Chicago. 
sa  sp 

OCCIDENTAL  LIFE  INSURANCE  Co., 
San  Francisco.  Agency:  Charles  R.  Stuart, 
San   Francisco,   rn  n 

W.    LEE    O'DANIELS    Co.,    Fort  Worth 
(Hillbilly  flour).  Agency:    Albert  Evans 
Adv.  Agency,  Fort  Worth,  rn 
OFFICIAL  DETECTIVE   STORIES,  Chi- 
cago   (magazine),  t 

OGILVIE  FLOUR  MILLS,  Montreal  (Roy- 
al Household  flour).  Agency:  Associated 
Broadcasting  Co.,   Toronto,  t. 

OKLAHOMA  GAS  &  ELECTRIC  Co.,  Ok- 
lahoma City,  rn 

OLDS  MOTOR  WORKS,  Lansing,  Mich, 
(motor  cars).  Agency:  D.  P.  Brother  & 
Associates,  Detroit,  n  t 

OLSON  RUG  Co.,  Chicago  (rugs).  Agen- 
cy: Presba,  Fellers  &  Presba,  Chicago,  sp 
so  rn  n 

OMAR  BAKERIES  AND  OMAR  MILLS, 
Omaha.  Agency:  J.  Walter  Thompson  Co., 
Chicago,   t  sa 

OMEGA  CHEMICAL  Co.,  (Omega  oil). 
Agency :  Husband  &  Thomas,  N.  Y.  so  sp 
ONEIDA  COMMUNITY,  Oneida,  N.  Y. 
(Tudor  Plate  silverware).  Agency:  BBDO, 
N.   Y.  sa  t 

ONTARIO  BISCUIT  Co..  Buffalo  (Club 
biscuits).  Agency:  Addison  Vars,  Buffalo. 
sa  sp 

ORBIT  GUM  Co.,  Chicago.  Agency:  Bag- 
galey,  Horton  &  Hoyt.  Chicago,  ta 
OREGON  STATE  HIGHWAY  COMMIS- 
SION, Portland.  Agency:  Bostford,  Con- 
stantine  &  Gardner,  Portland,  sp  rn 
OREGON  STATE  REALTY  COMMIS- 
SION, Portland,  .sp 

ORANGE  CRUSH  Co.,  Chicago  (bever- 
ages). Agency:  J.  Walter  Thompson  Co., 
Chicago,  sp 

OSHKOSH  OVERALL  Co.,  Oshkosh.  Wis. 
(Oshkosh  B'Gosh  overalls).  Agency:  Ruth- 
rauff &  Ryan,  Chicago,  sp  t 


EDWARD  J.  O'TOOLE  Co.,  New  York 
(religious  articles).  Agency:  Niles-Rich- 
man  Co.,  N.  Y.  sa 

OVERHAUL  SALES  Co.,  Detroit.  Agen- 
cy :  Brace  Beemer,  Detroit,  so 
OWENS  ILLINOIS  GLASS  Co.,  Toledo. 
Agency :  U.  S.  Adv.  Corp.,  Toledo,  n 
OWL  DRUG  Co.,  San  Francisco  (chain 
stores).  Agency:  D'Evelyn  &  Wads  worth, 
San  Francisco,  rn 

OXO  Ltd.,  Montreal  (bouillon  cubes). 
Agency :  Doremus  &  Co.,  San  Francisco, 
sp  rn 

OYSTER  SHELL  PRODUCTS  Co.,  New 
York  (poultry  grit).  Agency:  Husband  & 
Thomas  Co.,  N.  Y.  sa 

P 

PAAC  CHEMICAL  Corp..  Greensburg, 
Pa.  Agency :  Walker  &  Downing,  Pitts- 
burgh, sa 

PACIFIC     COAST     BORAX     Co..  New 
York    (20    Mule    Team    Borax).  Agency: 
McCann-Erickson.  N,  Y.  n  rn 
PACIFIC     GREYHOUND     LINES,  San 
Francisco     (bus    travel).    Agency:  Beau- 
mont &  Hohman.  San  Francisco,  t  sa 
PACIFIC    GUANO   &   FERTILIZER  Co., 
San     Francisco.     Agency :  Tomaschke-El- 
liott.  Oakland,  Cal.  sp  rn 
PACKARD    MOTOR    CAR    Co.,  Detroit. 
Agency :  Young  &  Rubicam,  N.  Y.  rn  sa 
PACKARD    PAINT    &    VARNISH  Co.. 
Boston.  Agency :  Dowd  &  Ostreicher,  Bos- 
ton, sp 

PACQUIN  Inc.,  New  York  (hand  cream). 
Agency:  Wm.  Esty  &  Co.,  N.  Y.  t 
PALMER  WITTKOPP  Co..  Hartland.  Wis. 
(Pal-o-Pak    insulation).    Agency:  Arthur 
Towel,  Madison,  rn 

PARAMOUNT  PICTURES.  Los  Angeles. 
Agency  :  Buchanan  &  Co.,  Los  Angeles,  rn 
PARKER  WATCH  Co..  New  York.  Agen- 
cy :  de  Garmo  Corp.,  N.  Y.  sp  rn 
E.  R.  PARTRIDGE,  Atlanta  (overalls). 
Agency :  Harvey-Massengale  Adv.  Agency, 
Atlanta,  sa  ta 

PASADENA  PRODUCTS  Co.,  Pasadena, 
Cal.  (proprietary).  Agency:  Guenther- 
Bradford  &  Co.,  Los  Angeles. 
PETER  PAUL,  Naugatuck,  Conn. 
(Mounds.  Dreams  candy).  Agency:  Platt- 
Forbes.  N.  Y.  t  sa  sp 

PAXTON  &  GALLAGHER.  Omaha  (But- 
ternut coffee).  Agency:  Buchanan-Thomas 
Co..  Omaha,  sp  rn 

PAYSON  PUBLISHING.  New  York. 
Agency :  Cecil,  Warwick  &  Legler,  N.  Y. 

sp 

PEASLEE-G  A  U  B  E  R  T  Co.,  Louisville 
(paint).  Agency:  J.  Sterling  Getchell. 
N.  Y.  t 

PENICK  &  FORD,  New  York  (Brer 
Rabbitt  molasses,  My-T-Fine  dessert). 
Agencies :  J.  Walter  Thompson  Co.,  N.  Y. 
(Brer  Rabbit)  ;  BBDO,  N.  Y.  (My-T- 
Fine)  .  t  fa  sa 

PENN  TOBACCO  Co.,  Wilkes-Barre,  Pa. 
(Kentucky  Winners  cigarettes).  Agency: 
Ruthrauff  &  Ryan,  N.  Y.  n  rn  sp  t 

PENNSYLVANIA  RUBBER  Co.,  Jean- 
nette.  Pa.  (tires).  Agency:  Walker  & 
Downing,  Pittsburgh,  ta 

PENNSYLVANIA  STATE  PUBLICITY 
COMMITTEE,  Harrisburg.  Agencies : 
Barnes  &  Aaron.  Philadelphia ;  Walker  & 
Downing.  Pittsburgh,  sp  sa  n 

PENNZOIL  Co.,  Philadelphia  (oil  prod- 
ucts). Agency:  Fuller  &  Smith  &  Ross, 
Cleveland,  sp  so  t 

PEOPLES  DRUG  STORES,  Washington 
(Eastern  drug  chain),  sp  so  t 

DR.  PEPPER  BOTTLING  Co..  Washing- 
ton. D.  C.  Agency :  Henry  J.  Kaufman 
Adv..  Washington,  sp 

DR.  PEPPER  Co.,  Dallas  (Dr.  Pepper 
beverages).  Agency:  Tracy-Locke-Da wson, 
Dallas,  so  t  rn 

PEPPERELL  MFG.  Co.,  Boston  (sheets). 
Agency:  BBDO,  N.  Y.  sp  n 
PEPSI-COLA  Co.,  Long  Island  City,  N.  Y. 
(beverage),  so 

PEPSODENT  Co.,  Chicago  (Pepsodent 
toothpaste).  Agency:  Lord  &  Thomas, 
Chicago,  n  t 

PERFECT  MFG.  Co.,  Cincinnati  (rubber 
products).  Agency:  Frederick  W.  Ziv, 
Cincinnati. 

PERFECTION  BISCUIT  Co.,  Fort  Wayne, 
Ind.  sp 

DOROTHY  PERKINS  Co.,  St.  Louis  (cos- 
metics). Agency:  Gardner  Adv.  Co.,  St. 
Louis,  t  sa 

PET  MILK  SALES  Corp.,  St.  Louis  (con- 
densed milk).  Agency:  Gardner  Adv.  Co., 
St.  Louis,  sp  n 


PETERS  SHOE  Co.,  St.  Louis.  Ageri 
Long  Adv.  Service,  San  Francisco,  ea 
PHARMA-CRAFT  Corp.,  Louisville  (Fl 
cosmetics,  deodorants).  Agency:  Yovjnf 
Rubicam,  N.  Y.  sa  sp 
PHILCO  RADIO  &  TELEVISION  Co 
Philadelphia  (radios).  Agencies:  Hut'Y  I 
Adv.  Co.,  Rochester,  N.  Y. ;  Julian 
Pollock,  Philadelphia;  Geare-Marston,  P 
adelphia.  n  t 

PHILCO   RADIO   &  TELEVISION  O 
of  California,  San  Francisco,  ta  t 

PHILLIPS  PACKING  Co.,  Cambrid 
Md.  (canned  goods).  Agency:  Com  pi 
Adv.  N.  Y.  sp  sa  n 

PHILLIPS    PETROLEUM    Co.,  Bartl 
ville,    Okla.     (Phillips    66    gas).  Agenc 
Lambert  &  Feasley,  N.  Y.  sp  to  n 
PIEL   BROS.,   Brooklyn    (beer).  Agenc 
Kenyon  &  Eckhardt,  N.  Y.  sp  so 
PILLSBURY  FLOUR  MILLS  Co.,  Minr 
apolis     (Pillsbury    Best    Flour).  Agenc 
Hutchins  Adv.  Co.,  Minneapolis,  n  rn  ep 
PINAUD    Inc.,    New    York  (cosmeticf 
Agency :  Grey  Adv.  Agency,  N.  Y.  n  t 
PINEX  Co.,  Fort  Wayne,  Ind.  (Pinex  cc 
remedy).   Agency:   Russell   M.   Seeds  Ci 
Chicago,  sa  n  t  rn 

LYDIA  PINKHAM  MEDICINE  Co.,  Lyn 
Mass.  (proprietary).  Agency:  Erwi 
Wasey  &  Co.,  N.  Y.  t  sp 
PINOLEUM  Co.,  New  York  (cold  rer 
edy).  Agency:  Pedlar  &  Ryan,  N.  Y.  sa 
PIONEER  CANNERIES,  Seattle  (Pione. 
clams).  Agency:  Beaumont  &  Hohmai 
Seattle,  n 

PITTSBURGH  COAL  Co.,  Pittsburg! 
Agency :  Walker  &  Downing,  Pittsburg! 
fa 

PLOUGH  Inc.,  Memphis  (St.  Joseph 
aspirin).  Agency:  Lake-Spiro-Cohn,  Men- 
phis,  n  sp  sa  t 

PLYMOUTH  MOTOR  Corp.,  Detroit  (mc 
tor  cars ) .  Agency :  J.  Stirling  Getchei 
so  f  n 

PLYMOUTH     ROCK     GELATINE  Co 
Boston  (dessert).  Agency:  John  W.  Queen  - 
Boston,  sp  sa  m 

PONTIAC  MOTOR  Co.,  Pontiac,  Mich 
(motor  ears).  Agencies:  MacManus,  Johi 
&  Adams,  Detroit ;  Campbell-Ewald  Co. 
Detroit,  n  t  so 

POPULAR  BRANDS  Inc.,  New  Yor) 
(dishwashing  powder).  Agency:  Tracy 
Locke-Dawson,  N.  Y.  sp  sa 

POPULAR  FOODS,  Los  Angeles  (Congoir 
beverage).  Agency:  R.  H.  Alber  Co.,  Lo' 
Angeles,  so 

POSTAL  TELEGRAPH-CABLE  Co.,  New 
York.  Agency :  Marschalk  &  Pratt,  N.  Y. 

rn  sa 

PREMIER-PABST  SALES  Corp.,  Chicago 
(Blue  Ribbon  malt,  beer).  Agency:  Mor- 
ris-Schenker-Roth,  Chicago,  n  sp  sa 

PRINCE  MACARONI  Co.,  Boston.  Agen- 
ey :  Moss  Associates,  N.  Y.  sp 

PRINCESS  PAT  Ltd.,  Chicago  (cosmet- 
ics). Agency:  McJunkin  Adv.  Agency. 
Chicago,  n  sp 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(soap).  Agencies:  Compton  Adv.  Inc.,  N. 
Y.  (Ivory,  P  &  G,  Crisco)  ;  Blackett-Sam- 
ple-Hummert,  Chicago  (Oxydol,  Lava. 
Dreft)  ;  Pedlar  &  Ryan,  N.  Y.  (Camay. 
Chipso)  ;  H.  W.  Kastor  &  Sons  Adv.  Co 
Chicago  (Drene,  Kirks,  American  Family i 
n  sp  so  t  ta 

PRO-KER  LABORATORIES,  New  York 
(scalp  normalizer).  Agency:  General  Adv. 
Agency,  Los  Angeles,  rn  sp 
PRO-PHY-LAC-TIC  BRUSH  Co.,  Flor- 
ence, Mass.  (toothbrushes).  Agency:  Lam- 
bert &  Feasley,  N.  Y.  so  t 

PROSPERITY  PUB.  Co.,  Los  Angeles 
(political).  Agency:  Lisle  Sheldon  Radio 
Adv.,  Los  Angeles,  rn 

P  R  O  T  E  N  DISTRIBUTORS,  Hollywood 
(shampoo).  Agency:  Janes-Morton,  Los 
Angeles,  sp 

PROVIDENT  FINANCE  Co.,  San  Fran- 
cisco (loans).  Agency:  Frederick  Seid 
Adv.  Agency,  San  Francisco,  so 
PROVIDENT  LOAN  SOCIETY  OF  NEW 
YORK,  New  York.  Agency:  McCann-Er- 
ickson, N.  Y.  sp 

PURATOAN  PRODUCTS  Co.,  St.  Joseph, 
Mo.  (proprietary).  Agency:  Frank  E. 
Whalen  Adv.  Co.,  Kansas  City,  to 
PURE  MILK  CHEESE  Co.,  Chicago 
(Gold-'n-Rich).  Agency:  Hanff-Metzger  of 
111.,  Chicago,  n 

PURE  OIL  Co.,  Chicago  (Purol  gasoline). 
Agency :  Freitag  Adv.  Agency  Inc.,  Chi- 
cago, n  sp  sa 

PUREX  Corp.,  Los  Angeles  (bleaching 
fluid).  Agency:  Lord  &  Thomas,  Los  An- 
geles, rn 
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[TAN  BAKED  BEANS,  Portland,  Me. 
cy :  Louis  Robert  Korn,  Portland,  sa 
lllITAN    MILLS,    Chicago  (Py-O-My). 
cy :  George  H.  Hartman  Co.,  Chicago. 

iTY   BAKERIES   Corp.,  Chicago 
vstee   bread).    Agency:  Blackett-Sam- 
p  [ummert,   Chicago,   rn  sp  t 
hiTY  PRODUCTS,  Jersey  City  (VBEV 
) .    Agency :     Franklin     Bruck  Adv. 
N.  Y.  71  m  sp 


KER  OATS  Co.,  Chicago.  Agencies: 
&  Thomas,  Chicago  (Quaker  Oats, 
Jemima)  ;  Fletcher  &  Ellis  Inc.,  Chi- 
( Puffed  Wheat  &  Rice)  ;  Gale  & 
ch  Inc.,  Chicago  (Full  O'Pep)  ;  Ar- 
Kudner  Inc.,  N.  Y.  (Muffets)  ; 
<lhell-Faust  Adv.  Co.,  Chicago  (maca- 
n  sp  sa  t 

R 

)tIN  Co.,  Los  Angeles  ( cosmetics ) . 
cy:  Hays  MacFarland  &  Co..  Chicago. 

10  GUIDE,  Chicago  (magazine), 
icy :  Al.  Paul  Lefton  Co.,  Philadelphia. 


iIO  LEAGUE  OF  THE  LITTLE 
WER,  Royal  Oak,  Mich.  (Father 
:hlin).  Agency:  E.  W.  Hellwig  Co., 
f.  n 

ILWAY     EXPRESS    AGENCY,  New 
^  Agency:  Caples  Co.,  N.  Y.  t  sa 
fil-STON  PURINA  Co.,  St.  Louis  (cere- 
ti  Seeds).   Agency:  Gardner  Adv.  Co., 
Louis,  n  sa  t 

if-I-DOL  LABORATORIES,  New  York 
'impoo).  Agency:  Erwin-Wasey  &  Co.. 
If.  t  sa 

fINWAX  PAPER  Co.,  St.  Paul  (wax 
^er).  Agency:  W.  I.  Tracy,  N.  Y.  sa  sp 
'fMOND'S,  St.  Paul  (cosmetics).  Agen- 
i  Milton  Weinberg  Adv.  Co.,  Los  An- 
n 

MFG.    Co.,    Camden,    N.    J.  (radio 
tubes).    Agency:    Lord    &  Thomas, 
.  71  sp  sa  t  to 
>L   SILK   HOSIERY   MILLS,  Indian- 
|is.  Agency :  Burnett  Co.,  Chicago,  n 
TOP    BREWING    Co.,  Cincinnati 
Top  beer).  Agency:  Jesse  M.  Joseph 
Agency,  Cincinnati,  so 
,jP.   REED   &   Co.,   Rochester  (Matrix 
s) .  Agency :  Geyer,  Cornell  &  Newell, 
t 

FRIGERATION  &  AIR  CONDITION- 
Corp.,  Youngstown,  O.  Agency :  Na- 
;*|al  Classified  Adv.  Agency,  Youngstown. 

RIGERATION  &  AIR  CONDITION- 
INSTITUTE,  Chicago.  Agency : 
:hfield  &  Co.,  Chicago,  t 
lONAL  ADVERTISERS,  New  York 
association).  Agency:  McCann-Erick- 
N.  Y.  71 

D,  MURDOCH  &  Co.,  Chicago  (Mon- 
foods).  Agencies:  Roy  Alden  &  As- 
|ates,    Los    Angeles ;    Rogers    &  Smith 
Agency,  Chicago,  sp  sa 
lANCE  MFG.  Co.,  Chicago  (Big  Yank 
_'-ts).  Agency:  Mitchell-Faust  Adv.  Co., 
I  'Cago.  sp  sa  n 

]  MINGTON-RAND,  Buffalo  (Remington 

'  <'writers ).   Agencies:   Leeford  Adv. 

.  ;ncy :    N.    Y.  ;    Franklin    Bruck  Adv. 

I  p.,  N.  Y.  n  sp  sa 
;  P  U  B  L  I  C   STEEL   Corp.,  Cleveland 
nee).   Agency:   Meldrum   &  Fewsmith, 

'  veland.  t 
SINOL     CHEMICAL     Co.,  Baltimore 
ap,  ointment).  Agency:  L.  A.  Sandlass, 
timore.  sa 

YMER  &  BROS.,  Pittsburgh  (Lem'n 
nd).  Agency:  Walker  &  Downing,  Pitts- 
tfh.  sa 

J.   REYNOLDS  TOBACCO   Co.,  Win- 
n-Salem    (Camel    cigarettes).  Agency: 
n.  Esty  &  Co.,  N.  Y.  71 
.■HARDSON  &  ROBBINS,  Dover,  Del. 
inned  food).  Agency:  Charles  W.  Hoj't 

N.  Y.  so  sp 
;HFIELD  OIL  Co.,  of  California,  Los 
seles   (Richfield  gas).  Agency:  Hixson- 
(onnell,  Los  Angeles,  n  rn  t  ta 
ECK-McJUNKIN    DAIRY    Co.,  Pitts- 
rgh    (dairy  products).   Agency:   N.  W. 
er   &   Son,   Philadelphia,  sa 
ESER    Co.,    New    York    (Venida  hair 
'   ).  Agency:  E.  T.  Howard  Co.,  N.  Y. 
sa  sp  t 

GRANDE  OIL  Co.,  Los  Angeles, 
ency:  Hixon-O'Donnell,  Los  Angeles. 
t  sp 

GRANDE    VALLEY    CITRUS  EX- 
ANGE,     Weslaco,    Tex.     (grapefruit! . 
fancy:  Leche  &  Leche  Adv.,  Dallas,  ta 


KIT  PRODUCTS  Co.,  Chicago  (Koolox 
shaving  cream,  dyes).  Agency:  H.  W. 
Kastor  &  Sons  Adv.  Co.,  Chicago,  sp  sa 
n  ta 

HAROLD  F.  RITCHIE  &  Co.,  New  York 
(Eno  salts).  Agency:  N.  W.  Ayer  &  Son, 
N.  Y.  74  ( 

P.  J.  RITTER  Co.,  Bridgeton,  N.  J. 
(catsup,  etc.).  Agency:  Geare-Marston, 
Philadelphia,  sa 

RIVAL  PACKING  Co.,  Chicago  (Rival 
dog  food).  Agency:  Ralph  H.  Jones  Co., 
Cincinnati,  sp  t  sa 

RIVERBANK  CANNING  Co.,  Riverbank, 
Cal.  (Madonna  tomato  paste).  Agency: 
Klinker  Adv.  Corp.,  N.  Y.  f 

ROAMAN'S  DEPARTMENT  STORE,  New 
York.  Agency :  Albert  Frank  -  Guenther 
Law  Inc.,  N.  Y.  .so 

ROBERTS,  JOHNSON  &  RAND  SHOE 
Co.,  St.  Louis  (Poll  Parrot  shoes),  so  t 
ROBIN  HOOD  MILLS,  Montreal.  Agency: 
All-Canada  Radio  Facilities,  t 
DR.  FRANK  B.  ROBINSON,  Moscow,  Id. 
(religious).  Agency:  Izzard  Co.,  Seattle,  t 

ROGER  &  GALLET,  New  York  (cos- 
metics ) .   Agency :   Marschalk  &  Pratt,  N. 

Y.  71 

ROGERS  HOSIERY  Mills,  Des  Moines,  sa 


ROGERS  PEET  Co.,  New  York  (men's 
clothing,  stores).  Agency:  Marschalk  & 
Pratt,  N.  Y.  sp 

ROLLS  RAZOR,  New  York  (Rolls  razor). 
Agency :     Dorland    International,     N.  Y. 

sp  t  sa 

ROMAN  CLEANSER  MFG.  Co.,  Detroit. 
Agency :  Holmes  Inc.,  Detroit. 
E.    W.    ROSE    Co.,    Cleveland  (Zemo). 
Agency  :  Erwin,  Wasey  &  Co.,  N.  Y.  t 
ROSICRUCIAN     BROTHERHOOD,  San 
Jose,    Cal.    Agency :    Richard  Jorgensen 
Adv.  San  Francisco,  rn  t  sp 
ROSS   Co.,   New   York    (Winx  Mascara). 
Agency :   Hudson  Adv.  Co.,  N.  Y.  sp 
ROXY     CLOTHES     Corp.,     New  York. 
Agency:  Gussow,  Kahn  &  Co.,  N.  Y.  so  ta 
ROY    TOY    Co.,    New    York  (games). 
Agency :  Reiss  Adv.,  N.  Y.  sa 
ROYAL  CANADIAN  TOBACCO  Co.,  To- 
ronto.   Agency :    United    Broadcast  Sales, 
Toronto,  rn 

ROYAL  LACE  PAPER  WORKS,  Brook- 
lyn.    Agency :     Lawrence    C.  Gumbinner 
Adv.  Agency,  N.  Y.  sa  t 
ROYAL   TOY   Co.,    New   York  (games). 
Agency :  Reiss  Adv.  N.  Y.  sa 

ROYAL  TYPEWRITER  Co.,  New  York. 
Agency :   Buchanan  Co.,  N  .Y.  n 


RULO  Corp.,  Iios  Angeles  (automotive 
device).  Agency:  Volney  T.  James  &  As- 
sociates, Los  Angeles,  t  rn 
RUMFORD  CHEMICAL  WORKS,  Provi- 
dence, R.  I.  (baking  powder).  Agency: 
Atherton  &  Currier,  N.  Y.  rn  sp  sa  t 


SAFEWAY  STORES,  Oakland,  Cal.  Agen- 
cy: J.  Walter  Thompson  Co.,  San  Fran- 
cisco. 71  to  t 

ST.  GERMAINE  PRESS,  Chicago  (re- 
ligious). Agency:  Allied  Adv.  Agencies, 
Los  Angeles,  t  sp 

DR.  SALSBURY'S  LABORATORIES, 
Charles  City,  la.  (poultry  products). 
Agency :  N.  A.  Winter  Adv.  Agency,  Des 
Moines,  to 

SALTESEA  PACKING  Co.,  Providence 
(clam  chowder).  Agency:  Livermore  & 
Knight  Co.,  Providence,  so  sp 
SAMARITAN  INSTITUTE,  Los  Angeles 
(treatment  for  alcholism).  Agency:  Allied 
Adv.  Agencies,  Los  Angeles,  t 

SATISFACTORY  SHOE  Co.,  Chicago  (Dr. 
Edward's    Health    Shoes).    Agency:  First 
United  Broadcasters,  Chicago,  sp 
SAWYER   BISCUIT   Co.,   Chicago.  Agen- 
cy :  Neisser-Meyerhoff,  Chicago,  sp 


FAIACHILD      AERIAl  SURVEVt.luC- 


we're  not  a  50,000  waiter.  But  our  500  good  watts  carry 
to  12,000,000  metropolitan  New  Yorkers  who  can  get  WAAT  just 
as  clearly  and  distinctly  as  any  of  the  50,000  watters.  Remember, 
too,  the  reason  for  WAAT's  cordial  reception  in  these  homes  is  that 
its  well-balanced  programming  of  definite  metropolitan  interest 
emanate  from  a  transmitter  which  is  located  approximately  in  the 
center  of  the  largest  mass  popidation  in  the  U.  S.  A.  That  these 
12,000,000  do  listen  to  WAAT  is  proved  by  the  score  of  success 
stories  available  for  your  inspection.  .  .  .  Best  of  all,  WAAT  reaches 
most  of  these  12,000,000  at  only  a  fraction  of  the  cost. 
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MISS  BAYLOR'S  CHOCOLATES,  San 
Francisco.  Agency:  Doremus  &  Co.,  San 
Francisco,  sa 

T.  M.  SAYMAN  PRODUCTS  Co.,  St. 
Louis  (soap).  Agency:  Benson  &  Dall, 
Chicago,  .sa 

S.  A.  SCHERER  Corp.,  Los  Angeles  (auto 
loans).  Agency:  Allied  Adv.  Agencies, 
Los  Angeles,  sa 

SCHERING  Corp.,  Bloomfield,  N.  J. 
(Saraka  laxative).  Agency:  Marscha!k  & 
Pratt,  N.  Y. 

5  C  H  L  I  T  Z  BREWING  Co..  Milwaukee 
(Schlitz  beer).  Agency:  McJunkin  Adv. 
Co.,   Chicago,  n  .so  f 

SCHMIDT  BAKERY  Co.,  Baltimore  (bak- 
ery chain).  Agency:  W.  E.  Long  Co., 
Chicago,  ta  t 

SCHOENHOFEN-EDELWEISS  Co..  Chi- 
cago (beer).  Agency:  Blackett-Sample- 
Hummert,  Chicago. 

SCHOLL  MFG.  Co..  Chicago  (Dr.  SchoU's 
foot  appliances).  Agency:  Donahue  &  Coe. 
N.  Y.  sa 

CARL  H.  SCHULTZ  Corp.,  Brooklyn  (Dr. 
Bowen's  celery  tonic).   Agency:  Humbert 

6  Jones,  N.  Y.  sp 

SCHUTTER-JOHNSON  CANDY  Corp.. 
Chicago  (Old  Nick  candy  bars),  sa 
BERNARD  SCHWARTZ  CIGAR  Corp.. 
Detroit  (R.  G.  Dun  cigars).  Agency: 
Brace  Beemer,  Detroit,  sp  sa 
SCHWOB  Co.,  Columbus.  Ga.  (clothing). 
Agency:  James  A.  Greene  &  Co.,  Atlanta. 
t 

SCOTT  PAPER  Co..  Chester.  Pa.  (Scotfs 
tissue).  Agency:  J.  Walter  Thompson  Co., 
N.  Y.  71  rn  sp  sa  ta 

SCOTT  PRODUCTS  Co..  Chicago  (propri- 
etary). Agency:  First  United  Broadcast- 
ers. Chicago,  sa  sp 

WILLIAM  S.  SCULL  Co..  Camden.  N.  J. 
(Boscul  coffee.  Bosco  food  drinks).  Agen- 
cies ;  F.  Wallis  Armstrong  Co..  Philadel- 
phia;  Kenyon  &  Eckhardt.  N.  Y.  (Bosco). 
sa  rn  sp 

SEARS.  ROEBUCK  &  Co..  Chicago  (re- 
tail). Agency:  Blackett-Sample-Hummert. 
Chicago,  t  n  sa  sp 

SEECK  &  KADE.  New  York  (Pertussin). 
Agency :  H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago,  ta 

SEMINOLE  FLAVOR  Co..  Chattanooga 
(beverage  flavors).  Agency:  McJunkin 
Adv.  Co.,  Chicago,  t  ta 

SENDOL  Co..  Kansas  City  (Sendol). 
Agency :  Hogan  Adv.  Co..  Kansas  City. 
sp  sa 

SERVEL  SALES,  New  York  (Electrolux 
refrigerators).  Agency:  BBDO.  N.  Y.  (  ti 
SEVEN-UP  BOTTLING  Co..  Philadelphia 
(soft  drink).  Agency:  Philip  Klein.  Phila- 
delphia, sa  t 

W.  A.  SHEAFFER  PEN  Co..  Fort  Madi- 
son, la.  (fountain  pens).  Agency:  Russel 
M.  Seed  Co..  Chicago,  sp  t  sa 
SHEFFIELD  Co.,  New  London.  Conn, 
(toothpaste).  Agency:  Vanden  Co.,  Chi- 
cago, sa 

SHEFFIELD  FARMS  Co.,  New  York 
(dairy  products).  Agency:  N.  W.  Aver 
&  Son,  N.  Y.  t  sp 

SHELL  PETROLEUM  Corp.,  St.  Louis 
(Shell  gasoline).  Agency:  J.  Walter 
Thompson  Co.,  Chicago.  «  sp  sa  t 
SHELL  OIL  Co.,  San  Francisco  (petro- 
leum products).  Agency:  J.  Walter 
Thompson  Co.,  San  Francisco,  n  sp 
SHELL  UNION  OIL  Corp..  New  York 
(Shell  gasoline).  Agency:  J.  Walter 
Thompson  Co.,  N.  Y.  n 

SHERWIN-W  I  L  L  I  A  M  S  Co..  Cleveland 
(paint).  Agencies:  Cecil.  Warwick  &  Leg- 
ler.  N.  Y.  ;  T.  J.  Maloney.  N.  Y.  ti  sa  sp 

SHERWOOD  BROTHERS.  Baltimore 
(Betholine).  Agency:  Van  Sant.  Dugdale 
&  Co..  Baltimore,  sa  ta 

SIEBERLING  RUBBER  Co.,  Akron 
(tires),  ta 

SIEMS  Co.,  St.  Paul  ( Malt-O-Wheat) .  rn 
SIGNAL  OIL  Co..  Los  Angeles.  Agency : 
Logan  &  Stebbins,  Los  Angeles,  rn  sp 

SILEX  Co.,  Hartford,  Conn,  (glass  per- 
colators). Agency:  Schwimmer  &  Scott, 
Chicago,  sa 

SILVER  FOAM  BREWING  Co.,  Battle 
Creek,  sa 

SIMMONS  Co..  Chicago  (beds  &  mat- 
tresses). Agency:  J.  Walter  Thompson 
Co..  N.  Y.  «  t  sa 

SIMMONS  Co.,  Winnipeg.  Agency:  Cock- 
field.  Brown  &  Co.,  Winnipeg,  rn 

SINCLAIR  REFINING  Co..  New  York 
(H-C  gasoline,  etc.).  Agency:  Federal 
Adv.  Agency.  N.  Y.  n  sp 

PHILIP  A.  SINGER  &  BROS,.  Newark 
and  New  York  (fur  dyers).  Agency:  Al- 
bert Frank-Guenther  Law.  N.  Y. 


SIROIL  LABORATORIES  Inc.,  Detroit 
(proprietary).  Agency:  Frank  V.  Martin, 
Deti'oit.  sp 

SKELLY  OIL  Co..  Kansas  City  (gasoline 
&  oil).  Agency:  Blackett-Sample-Hummert. 
Chicago,  t  rn 

SKINNER  MFG.  Co..  Omaha  (Skinner's 
raisin  bran).  Agency:  Buchanan-Thomas 
Adv.  Co.,  Omaha,  sp  fa  sa  t 
SKINNER  &  EDDY  Corp..  Seattle 
(canned  salmon).  Agency:  Beaumont  & 
Hohman.  Seattle,  sp 

SKOL  Co..  New  York  (cosmetics).  Agen- 
cy: J.  Walter  Thompson  Co.,  N.  Y.  n  sp 
SKRUDLAND  PHOTO  SERVICE.  Chica- 
go. Agency  :  Northwest  Radio  Adv.  Co.. 
Seattle,  sp 

SLEETEX  Co..  New  York  (auto  acces- 
sories). Agency:  Humbert  &  Jones  Adv.. 
N.  Y.  sa  sp 

SLENDEREEN,  Los  Angeles  (liquid  re- 
ducer). Agency:  Associated  Adv.  Agency, 
Los  Angeles,  sa 

DAVID  A.  SMART.  Chicago  (Coronet 
magazine).  Agency:  BBDO.  Chicago,  sp  n 
SMITH  BROTHERS  Co..  Poughkeepsie. 
N.  Y.  (cough  drops).  Agency:  Brown  & 
Tarcher.  N.  Y.  n  sa 

REV.  GERALD  L.  K.  SMITH.  New  York. 

n 

SNIDER  PACKING  Corp..  Rochester,  cat- 
sup, etc.).  Agency:  Stewart,  Hanford  & 
Frohman,  Rochester,  sp 

SNUGFIT  SALES  Co.,  Los  Angeles  (den- 
tal preparation).  Agency:  Record  Adv. 
Agency.  Los  Angeles,  t 

SOBOL  BROS.  SERVICE  STATIONS. 
New  York  (chain).  Agency;  J.  Stirling 
Getchell.  N.  Y.  sp  sa 

SOCIAL  JUSTICE  PUBLISHING  Co.. 
(Fr.  Coughlin),  Detroit.  Agency:  Albert 
M.  Ross.  N.  Y.  n 

SOCONY-VACUUM  OIL  Co..  New  York 
(Mobilgas  &  Mobiloil).  Agency:  J.  Stir- 
ling Getchell.  N.  Y.  n  rn  sa  t  sp 
SOF-WASH  PRODUCTS  Co..  Chicago 
(water  softener).  Agency:  Schwimmer  & 
Scott.  Chicago,  sa 

SOILOFF  MFG.  Co..  Los  Angeles.  Agen- 
cy :  Gerth-KnoUin  Adv.  Agency.  Los  Ange- 
les, sa  sp 

SONOTONE  Corp..  New  York  (earphones 
for  deaf).  Agency:  Topping  &  Lloyd.  N. 
Y.  sp  n 

SOUTH  TEXAS  COTTON  OIL  Co.. 
Houston  (Crustene).  Agency:  Franke- 
Wilkinson-Schiwetz.  Houston,  sp 
SOUTHERN  CALIFORNIA  EDISON  Co.. 
Los  Angeles  (utility).  Agency:  Mayers 
Co..  Los  Angeles,  rn 

SOUTHERN  PACIFIC  RAILROAD.  San 
Francisco  (rail  transportation).  Agency: 
Lord  &  Thomas.  San  Francisco,  sa  sp 

SOY  BEAN  PRODUCTS  Co..  Chicago 
(confection).  Agency:  Wade  Adv.  Agen- 
cy. Chicago,  sa 

SPERRY  FLOUR  Co.,  San  Francisco 
(flour,  cereals).  Agency:  Westco  Adv.  Co., 
San  Francisco,  rn  sp  t 

SSS  Co..  Atlanta  (proprietary).  Agency: 
Southern  States  Adv.  Corp..  Atlanta,  t 

STANARD-TILTON  MILLING  Co..  Dal- 
las (American  Beauty  flour).  Agency: 
Tracy-Locke-Dawson.  Dallas,  rn 

STANBACK  MEDICINE  Co.,  Salisbury, 
N.  C.  (remedy).  Agency:  J.  Carson 
Brantley  Adv.  Agency.  Salisbury.  N.  C. 
rn  sp  sa  t 

STANDARD  BRANDS.  New  York 
( Fleischmann.  Chase  &  Sanborn,  etc.) 
Agency :  J.  Walter  Thompson  Co..  N.  Y. 
n  sp 

STANDARD  MILLING  Co..  New  York 
(Cerosota  flour).  Agency:  Benton  & 
Bowles,  N.  Y.  so  f 

STANDARD  OIL  Co..  of  Calif..  San 
Francisco.  Agency :  McCann-Erickson.  San 
Francisco,  rn 

STANDARD  OIL  Co.  of  Indiana.  Chicago. 
Agency:  McCann-Erickson.  Chicago.  (  n 
STANDARD    OIL    CO.    OF    N.    J..  New 
York.  Agency :  Marschalk  &  Pratt.  N.  Y. 

sp  t  n 

STANDARD  OIL  CO.  OF  OHIO.  Cleve- 
land. Agency :  McCann-Erickson.  Cleve- 
land, sp  sa 

STAR  OUTFITTING  Co..  Los  Angeles. 
Agencies :  Allied  Adv.  Agencies.  Los  An- 
geles :  Gerald  J.  Norton  Adv.  Agency.  San 
Francisco,  sp  rn 

STATE  AUTOMOBILE  MUTUAL  INS. 
Co..  Columbus,  sp 

FREDERICK  STEARNS  &  Co.,  Detroit 
(Astringosol) .  Agency:  Erwin,  Wasev  & 
Co.,  N.  Y.  f 

STEPHANO  BROS.,  Philadelphia  (Marvel 
cigarettes).  Agency:  Aitkin-Kynett  Co., 
Philadelphia,  sp 


STERLING  ALE  BREWERS.  Evansville. 
Ind.  Agency:  Hays  MacFarland  &  Co.. 
Chicago,  sp 

STERLING    CASUALTY  INSURANCE 
Co..    Chicago.    Agency :   Presba.    Fellers  & 
Presba,  Chicago,  sp  so  rn 
STERLING    PRODUCTS.    New  York 

(Bayer  aspirin,  etc.).  Agencies:  Blackett- 
Sample-Hummert.    Chicago  ;  Cramer-Kras- 
selt     Co..     Milwaukee.     Stack-Goble  Adv. 
Agency.  Chicago,  n  t  sp 
JOHN    B.    STETSON    Co.,  Philadelphia 

(hats).  Agency:  Kenyon  &  Eckhardt, 
N.  Y.  so 

STEVENS  HOTEL.  Chicago.  Agency: 
Maxon  Inc..   Detroit,  so 

STEWART-WARNER  Corp.,  Chicago  (re- 
frigerators, radios,  auto  accessories). 
Agency  :  Hays  MacFarland  &  Co..  Chicago. 
STICKNEY  &  POOR  SPICE  Co.,  Charles- 
town.  Mass.  (poultry  stuffing).  Agency: 
Badger  &  Browning.  Boston,  so 

STILES  &  SONS,  Stoneham,  Mass.  (can- 
dy). Agency:  Commonwealth  Adv.  Agen- 
cy, Boston,  sp 

STOKELEY  BROS.  &  Co..  Indianapolis 
(Van  Camp  food).  Agency:  Raymond  R. 
Morgan  Co..  Hollywood.  ( 

STORZ   BREWING  Co..  Omaha.  Agency: 
Buchanan-Thomas   Adv.   Co..   Omaha,  sa 
STRASSKA    LABORATORIES,    St.  Louis 
(toothpaste).  Agency:  Glasser  Adv.  Agen- 
cy, Los  Angeles,  t  sp 

STREET  &  SMITH,  New  York  (maga- 
zines), so 

F.  A.  STUART  Co.,  Marshall.  Mich,  (pro- 
prietary). Agency:  Benson  &  Dall.  Chicago. 

sp 

STUDEBAKER  SALES  Corp.  of  America. 
South  Bend,  Ind.  (autos).  Agency:  Roche, 
Williams   &   Cunnyngham,   Chicago,   n  sa 

sp  t 

R.  G.  SULLIVAN.  Manchester.  N.  H. 
(7-20-4  cigars).  Agency:  Broadcast  Ad- 
vertising. Boston,  sa 

SUN  OIL  Co..  Philadelphia  (Sunoco  mo- 
t)r  oils).  Agencies:  Roche,  Williams  & 
Cunnyngham.  Chicago;  (insecticides) 
Stewart-Jordan  Co..  Philadelphia,  n  sa  t  ta 

SUNBEAM  LABORATORIES.  Los  An- 
geles (Nailife).  Agency:  Ivar  F.  Wallin 
Jr.  &  Staff.  Los  Angeles,  so 

SUN-MA'D  RAISIN  GROWERS  ASSN.. 
Fresno.  Cal.  Agency :  Lord  &  Thomas.  San 
Francisco,  sa 

SUN  RAY  PRODUCTS  Co..  Grand  Rapids 
(Selex  cereal).  Agency;  Allen  G.  Miller 
Co..  Grand   Rapids,  sp  t 

SUN-RAYED  Co..  Frankfort.  Ind.  (Kemps 
Sun-Rayed  tomato  juice) .  Agency ;  Cald- 
well-Baker Co..  Indianapolis,  sp  so 

SURE  LABORATORIES.  Chicago  (breath 
purifier).  Agency:  Kirtland-Engel  Co.. 
Chicago,  sp  ta  sa 

SUSSMAN.  WORMSER  &  Co..  San  Fran- 
cisco (S  &  W  food).  Agency:  Emil  Bris- 
acher  &  Staff.  San  Francisco,  sp  rn 

H.  SUTCLIFF  Co..  San  Francisco  (tobac- 
co). Agency:  D'Evelyn  &  Wadsworth,  San 
Francisco,  sp  rn 

SWIFT  &  Co..  Chicago  (meat,  dairy  prod- 
ucts). Agencies:  J.  Walter  Thompson  Co.. 
Chicago :  Stack-Goble  Adv.  Agency.  Chi- 
cago :  Blackett-Sample-Hummert.  C!hicago 
(Brookfield  cheese),  n  rn  sp  t 

T 

TABLE  PRODUCTS.  Los  Angeles  (Duch- 
ess mayonnaise).  Agency:  Lord  &  Thomas. 
Los  Angeles,  rn  sa 

TASTYEAST  Inc..  Trenton.  N.  J.  (Tasty- 
east).  Agency:  Peck  Adv.  Agency,  N.  Y. 
sp  n 

TATTOO  Co..  Chicago  (cosmetics).  Agen- 
cy: H.  W.  Kastor  &  Sons  Adv.  Co..  Chi- 
cago, ta 

TEA  MARKET  EXPANSION  BUREAU. 
New  York.  Agency :  William  Esty  &  Co.. 
N.  Y.  .so 

TEA  MARKET  EXPANSION  BUREAU. 
Toronto.  Agency :  Baker  Adv.  Agency,  To- 
ronto, sa 

JOSEPH  TETLEY  &  Co..  New  York 
( tea ) .  rn 

TEXAS  Co..  New  York  (Texaco  gasoline). 
Agency:  Buchanan  &  Co.,  N.  Y.   n  sp  sa  t 

TEXAS  PACIFIC  COAL  &  OIL  Co.,  Fort 
Worth  (gasoline).  Agency:  Albert  Evans. 
Fort  Worth,  sp 

TEX  -  O  -  KAN  FLOUR  MILLS.  Dallas. 
Agency :  J.  Walter  Thompson  Co..  St. 
Louis  &  Chicago  offices. 

TIDEWATER  ASSOCIATED  OIL  Co.. 
New  York  (Veedol  &  Tydol).  Agencies: 
Lennen  &  Mitchell.  N.  Y.  ;  Lord  & 
Thomas.  San   Francisco,  n  sp  sa 


TILLAMOOK  COUNTY  C  R  E  A  M  L 
ASS'N.,  Tillamook,  Ore.  (dairy  produ' 
Agency :  Botsford  Constantine  &  Gar'J 
Portland,  Ore.  n 

TIME,  Inc.,  New  York  (Time  magazir, 
newsreel).  Agency:  BBDO,  N.  Y.  n  k 
TIVOLI  BREWING  Co.,  Detroit.  Agcn 
MacManus.  John  &  Adams,  Detroit,  r 
TOMLINSON  OF  HIGH  POINT,  H 
Point.  N.  C.  (furniture).  Agency:  Go 
chaldt-Humphrey,  Atlanta,  sa 
TOWNSEND  NATIONAL  WEEK] 
Chicago  (political).  Agencies:  Lisle  .SI 
don  Adv.,  Los  Angeles ;  Burton  Ke 
Chicago,  t 

TREE  SWEET  PRODUCTS  Co..  Los  i 
geles.  Agency:  Dana  Jones  Co..  Los  An 
les.   rn  sa  sp 

JOHN  F.  TROMMER  Inc..  Brook) 
(beer).  Agency:  Cecil,  Warwick  &  Legl 
N.  Y.  sp 

u 

WILLIAM  UNDERWOOD  Co..  Bost 
(deviled  ham).  Agency:  Richardson,  Alt 
&  Richards,  N.  Y.  rn 

UNDERWOOD  -  ELLIOTT  -  FISHER  Cl 
New  York  (office  equipment).  Agenc 
Marschalk  &  Pratt,  N.  Y.  rn  n  so 
UNION  OIL  CO.  OF  Cal..  Los  Angel 
(Aristo  oil).  Agency:  Lord  &  Thom. 
Los  Angeles,  ta  sa  rn 

UNION  PACIFIC  SYSTEM.  Omaha  (n 
transportation).  Agencies:  Caples  G 
Chicago  ;  Ernest  Bader  &  Co..  Omaha ; 
S.  Gillham  Co.,  Salt  Lake  City  (Uta; 
Idaho,  Montana),  sp  sa  t 
UNITED  AIR  LINES.  Chicago  (air  tran 
portation ) .  Agency :  J.  Walter  Thomps' 
Co.,  Chicago,  sp  t  ta 

UNITED  BISCUIT  Co.,  Chicago.  Agenc: 
Neisser-Meyerhoff,  Chicago,  rn 

UNITED  DRUG  Co..  Boston  (Rexall  ar 
Puretest  drug  products).  Agency;  Stre 
&  Finney.  N.  Y.  n  rn  sa  t  ta  sp 

UNITED  FACTORIES.  Kansas  City  (He> 
King  oil  burner).  Agency:  Presba.  Felle 
&  Presba.  Chicago,  so 

UNITED   FRUIT  Co.,   New  York  (ban: 
nas).  Agency:  BBDO,  N.  Y.  rn 
V.    S.    FIDELITY   &   GUARANTEE  Co 
Baltimore      (insurance).      Agency;  Va 
Sant.  Dugdale  &  Co.,  Baltimore,  f 

UNITED  STATES  RUBBER  Co..  Nc 
York  (tires).  Agency:  Campbell-Ewal 
Co.  of  N.  Y.  so  n 

UNITED  STATES  TOBACCO  Co.,  Nex 
York  (Dill's  mixture).  Agency:  Arthu 
H.  Kudner,  N.  Y.  n  t 

U.  S.  VITAMIN  Corp..  New  York  (Vi 
Syneral  tonic).  Agency:  Frank  Presb: 
Co..  N.  Y.  ta 

UNITY  SCHOOL  OF  CHRISTIANITY 
Kansas  City,  sp 

U  R  E  DRUGGISTS,  Cleveland  (indepen 
dent  chain).  Agency:  C.  Wendel  Muencl 
&  Co..  Chicago,  sa 

UTICA  KNITTING  Co..  Utica.  N.  Y 
(underwear).  Agency:  John  Thomas  Mil 
ler,  N.  Y.  to  sa 

UTILITIES  ENGINEERING  INSTIv 
TUTE.  Chicago  (air  conditioning  courses),^ 
Agency ;  First  United  Broadcasters.  Chi- 
cago, sp 

V 

VADSCO  SALES  Corp.,  New  York  (cos 
metics ) .   Agency :   Albert  M.   Ross,  N.  'S 

VALMOR  PRODUCTS  Co..  Chicago 
( Sweet  Georgia  Brown  cosmetics ) .  Agen- 
cy :  Frankel-Rose  Co.,  Chicago,  so 

G.  W.  VAN  SLYKE  &  HORTON.  Albany 
(Peter  Schuyler  cigars).  Agency:  Moser 
&  Cotins,  Utica.  sp 

VAN-TAGE  MEDICINE  Co.,  Los  Angeles. 
Agency :  General  Adv.  Agency.  Los  An- 
geles, sp 

VARADY  OF  VIENNA.  Chicago  (cos- 
metics). Agency:  Baggaley.  Horton  & 
Hoyt.  Chicago,  n  sp 

VERMONT  MAID  SYRUP.  New  York. 
Agency ;  J.  Walter  Thompson  Co..  N.  Y. 
to 

VICK  CHEMICAL  Co..  Greensboro.  N.  C. 
(Vick's  Voratone.  Vaporub.  Vatronal). 
Agency:  Morse  International,  N.  Y.  nsat 
VIRGINIA  DARE  EXTRACT  Co.,  Brook- 
lyn (wines).  Agency:  C.  Frederic  Bell, 
N.  Y.  sp 

VITAMIN    PRODUCTS    OF  AMERICA, 
Chicago   ( Geba  tablets ) .  rn 
VOCATIONAL    SERVICE    Inc.,  Chicag 
( Instruction ) .   Agency  ;   Critchfield  &  Co 
Chicago,  sp 
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.JWORTH-HOWLAND  &  Co..  Mal- 
ilass.  Agency :  J.  Stirling  Getchell  N. 


T  &  BOND,  Newark  (Blackstone 
igar).  Agency:  BBDO,  N.  Y.  rn  sp 
3REEN  Co..  Chicago  (chain  drug 
).  sp  so 

KER'S  AUSTEX  CHILI  Co..  San 
•Tio  (chili  products).  Agency:  Crook 
[Agency.  Dallas,  sa 

K-OVER  SHOE  STORES.  Boston, 
fy:  Joseph  H.  Weed  &  Co..  N.  Y.  sa 
IKER-GORDON  LABORATORY  Co.. 
I.boro.  N.  J.  (acidophilus  '  milk), 
l-y :  Young  &  Rubicam.  N.  Y.  sp  sa 
|KER  REMEDY  Co..  Waterloo.  la., 
jco  poultry  remedy).  Agency:  Weston- 
Itt.  Waterloo.  la.  sa  ta 
LACE  BISCUITS,  Chicago.  Agency: 
jke-EUis-Younggreen  &  Finn,  Chicago. 

JLACE    WOOLEN    MILLS,  Detroit 
"fients ) .    Agency  :    Bass-Luckoff ,  De- 
t 

SY  K.  WAMPOLE  &  Co.,  Toronto. 
:y :   Ronalds    Adv.    Agency,  Toronto. 

DER  Co.,  Chicago  (Ovaltine).  Agen- 
Jlackett  -  Sample  -  Hummert,  Chicago, 
t 

ID  BAKING  Co.,  New  York  (Ward 
ig  products ) .  Agency :  Fletcher  & 
I  N.  Y.  n  sp  ta 

j    R.     WARNER     Co.,     New  York 
(n's    Liniment    &    Vince) .    Agency : 
i  Warwick  &  Legler,  N.  Y.  n  f 
^Y  PRODUCTS,  New  York  (Zemo, 
erole,  Barbasol,  Kreml,  etc).  Agency: 
n.  Wasey  &  Co.,  N.  Y.  n 
fASHINGTON  COFFEE  REFINING 
(Morris  Plains,  N.  J.    (George  Wash- 
n  coffee).  Agency:  Cecil,  Warwick  & 
ir,  N.  Y.  71  (  sp 
.IHINGTON  STATE  APPLES,  Seattle, 
•^y:   J.   Walter   Thompson   Co.,  Seat- 
ijo  ta  sp 

CHTOWER  BIBLE  SOCIETY, 
klyn  (Judge  Rutherford's  talks). 
«y :   Acoma  Adv.   Agency,   N.   Y.  rn 

.  WATKINS  Co.,  New  York  (Dr. 
I  toothpowder  etc.).  Agency:  Black- 
mple-Hummert,  N.  Y.  n  sp  f 

EER  MILLING  Co..  Sunman.  Ind.  t 
B  S  T  E  R  -  EISENLOHR,   New  York 
ird  cigars).  Agency:  N.  W.  Ayer  & 
Philadelphia,  sp  sa  t 

O  PRODUCTS  Co.,  Chicago  (Dr. 
s  toothbrushes ) .  Agency :  J.  Walter 
pson  Co.,  Chicago,  n  sa  sp 

-CH  GRAPE  JUICE  Co..  Westfield. 
.  (grape  juice).  Agency:  H.  W.  Kas- 
i  Sons  Adv.  Co..  Chicago,  n  sa  t 

'{SON  OIL  &  SNOWDRIFT  Co..  New 
'»ns   (Wesson  salad  oil,  etc).  Agency: 
{erald    Adv.    Agency,    New  Orleans. 
aa 

'{TERN   BAKERIES,   California,  rn 

iSTERN  CANADA  FLOUR  Co.,  Toron- 
^^gency  :  McConnell  -  Baxter  -  Eastman, 
into,  rn 

"STERN    GROCER   Co.,  Marshalltown, 
gency :  Coolidge  Adv.  Co.,  Des  Moines. 


TERN  GRAIN  DEALERS  Assn.,  Cal- 
■  '  (grain  quotations).  Agency:  United 
3  dcast  Sales,  Calgary,  rn 

■»  5TERN  GROWERS  PROTECTIVE 
\  .,  Los  Angeles  (vegetables).  Agency: 
f  .Valter    Thompson    Co..    Los  Angeles. 

■TINGHOUSE    ELECTRIC    &  MFG. 

East    Pittsburgh     (electrical  appli- 
-I.  Agency:  Fuller  &  Smith  &  Ross. 
.  eland,  t  ta 

7  -TINGHOUSE  ELECTRIC  &  MFG. 
Mansfield,  O.  (refrigerators).  Agen- 
ruller  &  Smith  &  Ross,  Cleveland,  sa 

:  1.  D.  WETHERILL  &  Co.,  Philadel- 
3     (paint),  sa 

V>  2ATENA  Co.,  Rahway,  N.  J.  ( cere- 
1  Agency :  Rohrabaugh  &  Gibson  Adv. 
'  :ioy,  Philadelphia,  n  t 

EELING  STEEL  Corp.,  Wheeling.  W. 
V    (institutional),  n 

F  R  V  E  Y  WHIPPLE,  Springfield.  O. 
-  ere  raft  oil  burners).  Agency:  Willard 
1;  ers.  N.  Y.  sp 

TE  HOUSE  RICE  Co..  Houston. 
■icy:  Wm.  A.  Ingoldsby  Co..  Los  An- 

sp 

TE  KING  SOAP  Co..  Los  Angeles. 
.     :    Raymond    R.    Morgan    Co.,  Los 

-  eies.  sa  t  m 


WHITTEMORE  BROS..  Cambridge,  Mass. 
(shoe  polish).  Agency:  Stoddard-Sampson 
Co..  Boston,  sa 

WILLARD  STORAGE  BATTERY  Co.. 
Cleveland.  Agency :  Meldrum  &  Fewsmith. 
Cleveland,  sa 

WILLARD  TABLET  Co.,  Chicago  (pro- 
prietary). Agency:  First  United  Broad- 
casters, Chicago,  sp  sa  t 
WILLIAMSON  CANDY  Co.,  Chicago  (Oh 
Henry  candy  bars).  Agency:  John  H. 
Dunham  Co.,  Chicago,  ta  sa 

WILLYS-OVERLAND  MOTOR  Co.,  To- 
ledo (autos).  Agency:  U.  S.  Adv.  Corp., 
Toledo,  n  rn  t 

WILMINGTON  TRANSPORTATION  Co.. 
Avalon,  Santa  Catalina  Island.  Cal.  Agen- 
cy :  Neisser-Meyerhoff,  Los  Angeles,  sp 
WILSHIRE  OIL  Co..  Los  Angeles.  Agen- 
cy: Dan  B.  Miner  Co..  Los  Angeles,  sp 
sa  t 

WILSON  &  Co..  Chicago  (meat  products 
etc.).  Agencies:  Erwin,  Wasey  &  Co., 
Chicago ;  U.  S.  Adv.  Corp.,  Chicago 
(Tender-Made  hams)  ;  Harvey  &  Howe, 
Chicago  (Bakery  Products)  Campbell- 
Ewald  Co.,  Chicago,  sp  sa  rn  t 
WINCHARGER  Corp.,  Sioux  City,  la. 
(farm  generators).  Agency:  Hays  Mac- 
Farland  &  Co.,  Chicago,  ta  t 


WINGET  KICKERNICK  Co..  Minneapolis 
(underwear).  Agency:  Radpress  Adv. 
Counsellors.  Sheboygan.  Wis.  sa 

WINKELMAN  SHOE  Co..  New  York 
( women's  "shoes ) .  Agency:  Jay  Lewis  As- 
sociates. N.  Y.  sp  rn 

WIPE-ON  Corp..  Brooklyn  (lacquer). 
Agencv :  E.  M.  Frevstadt  Associates. 
N.  Y.  sp 

WOMAN'S  WORLD,  New  York  (maga- 
zine). Agency:  Albert  Kircher  Co..  Chi- 
cago, sa  sp 

WOMEN'S  CHRISTIAN  TEMPERANCE 
UNION.  Evanston,  111.  Agencv:  Critch- 
field  &  Co.,  Chicago,  t 

JOHN  H.  WOODBURY  Co.,  Cincinnati 
(soap).  Agencv:  Lennen  &  Mitchell,  N. 
Y.  n 

WOODWARD  CANDY  Co.,  Council  Bluffs, 
la..  Candy.  Agency :  Buchanan-Thomas 
Co.,  Omaha.  Nebr.  sa 

WRIGHT  Co..  Old  Bridge,  N.  J.  (plant 
food).  Agency:  H.  B.  LeQuatte,  N.  Y. 
sa  sp 

WM.  WRIGLEY  JR.  Co.  Chicago  (chew- 
ing gum).  Agencies:  Neisser-Meyerhoff. 
Chicago  :  Francis  Hooper  Adv.  Agency. 
Chicago,  n 


YOUR    LIFE,    Scarsdale    (magazine) . 
Agency :   Alvin  Austin  Co.,  N.  Y.  sp 
ZANOL   PRODUCTS   Co..  Cincinnati. 
Agency :    Presba,    Fellers    &   Presba  Inc., 
Chicago,  sp 


ZENITH  RADIO  Corp.,  Chicago  (re- 
ceivers ) .  Agencies :  J.  Walter  Thompson 
Co..  Chicago :  Hays  MacFarland  &  Co., 
Chicago  ( Wincharger) .  sa  n  sp 
ZERBST  PHARMACAL  Co.,  St.  Joseph, 
Mo.  (proprietary).  Agencies:  Barrons 
Adv.  Co..  Kansas  City;  Ruthrauff  &  Rvan, 
N.  Y.  sa 


RESERVE 
SPACE  NOW 
for  the 
1939  YEARBOOK 
Number 


HOST  io  the  WORLD 


WASHINGTON'S 


MODERN 


HOTEL 


The 


Where  Broadcasters  Meet 
In  The  National  Capital 

Rates  No  Higher  Than  At 
Less  Finely  Appointed  Hotels 

Single  Rooms  from  $4 
Double  Rooms  from  $6 
All  with  Bath,  of  course 

R.  L.  POLLIO,  Manager 

AYFLOWER 

WASHINGTON,.    D.  C. 
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Directory  of 

ADVERTISING  AGENCIES  HANDLING  RADIO  ACCOUNT 


And  Executives  in  Charge  of  Radio 


Agency 

Aarons,  Sill  &  Caron,  Inc. 

ABC  Adv.  Agency 
Acorn  Agency,  Inc. 
Adcrafters  Inc. 
Adirondack  Adv.  Agency 
Advertisers'  Broadcasting  Co. 
Advertisers'  Service,  Inc. 
Advertising  Arts  Agency 
Advertising  Associates 
Advertising  Associates 

Advertising-Business  Co. 
Advertising  Counselors,  Inc, 
Advertising  Guild  Inc. 
Advertising  Inc. 

Advertising  Management  Inc. 
Advertising  Trade  Service  Inc. 
Aircasters  Inc. 

Aitken-Kynett  Go. 
R.  H.  Alber  Co. 

Roy  Alden  &  Associates  Inc. 
Milton  Alexander  Co. 

Douglass  Allen  &  Leland 
Davis  Inc. 

Earl  Allen  Co. 
Martin  Allen  Adv. 
Alley  &  Richards  Co. 

Allied  Adv.  Agency  Inc. 

Alvin  Adv.  Agency 
Ambro  Adv.  Agency,  Inc. 

Amsterdam  Agency  Inc. 
Lee  Anderson  Adv.  Co. 

Andrews  Adv.  Agency 
Anfenger  Adv.  Agency  Inc. 


CHy 

Detroit 

Los  Angeles 
New  York 
Baltimore 
Albany,  N.  Y. 
New  York 
Milwaukee 
Los  Angeles 
Newark 
Chattanooga 

Fort  Worth 
Phoenix,  Ariz. 
New  York 
Richmond,  Va. 

Boston 
New  York 
Detroit 

Philadelphia 
Los  Angeles 

Los  Angeles 
Detroit 
Cincinnati 
Omaha,  Neb. 
Los  Angeles 
New  York 
Boston 
Los  Angeles 
San  Francisco 
New  York 


Address 
Telephone  Number 

415  Brainard  St. 
Temple  1-3515 

Broadway  Arcade  Bldg. 
Michigan  9910 

RKO  Bldg. 
Circle  7-4396 

16  St.  Paul  St. 
Plaza  2992 

119  State  St. 
4-9518 

205  East  42d  St. 
Murray  Hill  4-1364 

229  E.  Wisconsin  Ave. 
Daly  6383 

1121  S.  Hill  St. 
Prospect  3088 

850  Broad  St. 
Market  3-0007 

Chattanooga 

Bank  Bldg. 
6-0241 

1213  Throckmorton  St, 

3-  2421 

Ellis  Bldg. 

4-  4177 

258  Fifth  Ave. 
Caledonia  5-6690 

Central  Natl. 

Bank  Bldg. 
3-2800 

143  Newberry  St. 
Commonwealth  2720 

315  5th  Ave. 
Murray  Hill  4-3800 

4949  W.  Lafayette 

Blvd. 
Lafayette  6350 

1400  S.  Penn  Square 
Rittenhouse  7810 

Chamber  of  Com- 
merce Bldg. 
Prospect  3331 

1031  S.  Broadway 
Prospect  9920 

343  John  R  St. 
Randolph  7990 

Enquirer  Bldg. 
Cherry  3414 

Insurance  Bldg. 
Atlantic  2150 

3275  Wilshire  Blvd. 
Drexel  8194 

370  Lexington  Ave. 
Lexington  2-3020 

Statler  Office  Bldg. 
Hubbard  8850 

553  S.  Western  Ave. 
Drexel  7331 

Russ  Bldg. 
Douglas  7018 

71  West  45th  St. 
527  Fifth  Ave. 
Vanderbilt  3-6220 


ExecDtives 
In  Charge  of  Radio 

John  H.  Caron 

Howard  Ray 

Sidney  Matthew  Weiss 

S.  J.  Lichtman 

Thomas  Dumery 

M.  Keilson 

V.  A.  Fleischmann 
Jerome  Bamberger 

Paul  R.  Winans 
Arthur  C.  Richards 

J.  M.  Kcsslinger 
John  D  Stanard 


Thomas  L.  Yates 
A.  E.  Hubbard 

E.  V.  Graham 
I.  N.  Shun 

Walter  H.  Marin 
Sigmund  Gottlober 

J.  Lynn  Miller 
Mrs.  A.  G.  Smithers 


Joseph  Blue 
John  Garden 

Phil  B.  Abrahams 
Stanley  Boynton 

H.  H.  Kynett 
R.  H.  Alber 

J.  B.  Young 

H.  L.  Vehon 

Douglass  M.  Allen 

Earl  Allen 
Milton  Reynolds 

Martin  Alien 
H.  M.  Billerbeck 
E.  V.  Alle 
Walter  McCreery 
Robert  Davis 


Alvin  I.  Gardner 
Cass  Mussler 


Cedar  Rapids,  la.  Merchants  Natl. 

Bank  Bldg. 
4139 


New  York 


Detroit 


590  Madison  Ave. 
Eldorado  5-4089 


H.  J.  Rowe 


William  M.  Tyack 


8415  E.  Jefferson  Ave.  Fred  Barrett 
Lenox  5000 


Los  Angeles,  Cal.    1823  S.  St.  Andrews 
Place 

Detroit  Dime  Bank  Bldg. 

Cadillac  7620 


St.  Louis 


1706  Olive  St. 
Chestnut  6380 


Hugh  A.  Forker 
Harry  Jewell 


G.  G.  Hertslet 
M.  O.  Launch 


A — (Continued) 


Agency 
Applegate  Adv.  Agency 

Arbee  Agency  Inc. 

F.  Wallis  Armstrong  Co. 


John  Falkner  Arndt  &  Co. 
Inc. 

J.  L.  Arnold  Co.,  Inc. 
Artwil  Co. 


City 
Muncie,  Ind. 


Address 
Telephone  Number 


212  Rose  Court 
6160 


Terre  Haute,  Ind.  Advertising  Arts  Bldg. 

Crawford  5017 


Executives 
In  Charge  of  Ea. 

M.  Ray  Applegar* 
Duane  Wanamake 


Philadelphia 
Hollywood 
Philadelphia 
New  York 
New  York 


Associated  Adv.  Agency  Inc.     Los  Angeles 


16th  &  Locust  St. 
Pennypacker  8086 

Equitable  Bldg. 
Granite  0580 

Lewis  Tower 
Pennypacker  3540 

71  West  45th  St. 
Bryant  9-8650 

22  West  48th  St. 
MedalUon  3-0813 

1151  S.  Broadway 
Richmond  6218 


Associated  Adv.  Agency  Inc.     Jacksonville,  Fla.    Florida  National 

Bank 


Richard  B.  Atchison  Adv. 
Atherton  &  Currier  Inc. 
Harry  Atkinson  Inc. 
Atlantic  Adv.  Agency 


Los  Angeles 
New  York 
Chicago 
Miami,  Fla. 


Aubrey,  Moore  &  Wallace  Inc.  Chicago 


Auspitz  &  Lee 
Alvin  Austin  Co. 

A-W  Adv.  Inc. 

N.  W.  Ayer  &  Son  Inc. 


Chicago 
New  York 
Chicago 
New  York 
Philadelphia 

New  York 

Chicago 

San  Francisco 

Detroit 

Boston 


3-1253 

5225  WiUhire  Blvd. 
Oregon  6606 

420  Lexington  Ave. 
Mohawk  4-8795 

155  E.  Ohio  St. 
Del.  5800 

Postal  Bldg. 
3-5865 

230  N.  Michigan  Ave. 
Randolph  0830 

360  N.  Michigan  Ave. 
State  7782 

515  Madison  Ave. 
Eldorado  5-1270 

400  N.  Michigan  Ave. 
Delaware  7860 

420  Lexington  Ave 
Mohawk  4-8393 

West  Washington 

Square 
Lombard  0100 

500  Fifth  Ave. 
Chickering  4-5600 

135  S.  LaSalle  St. 
Randolph  3456 

235  Montgomery  St. 
Sutter  2534 

Penobscot  Bldg. 
Randolph  3800 

Statler  Office  Bldg. 
Hubbard  4970 


B 


New  York 
Boston 
New  York 
Baggaley,  Horton  &  Hoyt  Inc.  Chicago 
A.  N.  Baker  Adv.  Agency  Chicago 


Backenheimer-Dundes  & 
Frank 

Badger  &  Browning  Inc. 


Badger,  Browning  & 
Hersey  Inc. 


Baker  and  Baker  &  Asso- 
ciates Inc. 


Cleveland 


64  W.  48th  St. 
Columbus  5-0340 

75  Federal  St. 
Liberty  3364 

RCA  Bldg. 
Circle  7-3720 

8  S.  Michigan  Ave. 
State  2154 

189  W.  Madison  St. 
Franklin  8895 

Union  Trust  Bldg. 
Main  4172 


Diana  Bourbon 
Edward  A.  Da\-ies 
J.  L.  Arnold 
Arthur  Bandman 
P.  O.  Narveson 
Hunter  Lynne 

Richard  A.  Atehisor 
John  M.  Lyden 
John  T.  Fortman 
L.  D.  Carlton 


Bakers'  Consulting  Bureau,      South  Bend,  Ind.    Ill  N.  Lafayette  Blvd 
Inc.  4-2167 

Baldwin  &  Strachan  Inc. 


Ball  &  Davidson  Inc. 


Buffalo 
Denver 


374  Delaware  Ave. 
Washington  6854 

Colorado  Natl.  Bank 

Bldg. 
Main  1291 


J.  T.  Ainley 
J.  H.  North 

I  D.  Auspitz 
Adolph  F.  Lee 

Alvin  Austin 
Emil  Mogul 

R.  M.  Singer,  Jr. 
William  D.  Edward 
Gerald  M.  Lauck 

H.  L.  McClinton 
C.  H.  Cottington 

B.  C.  Herrick 
Ben  Ward 
Robert  Mortenson 
Don  Gardner 

Norman  Winter 

Clifford  P.  Parcber 
J.  L.  Badger 

W.  B.  Lowther 
S.  V.  Horton 
M.  H.  Wright 
Walter  Morrison 
S.  K.  Dickstine 
W.  M.  Baldwin 


Barlow  Adv.  Agency  Inc. 
Barnes  &  Aaron  Adv.  Agency  Philadelphia 


Syracuse,  N.  Y.      Starrett-Syracuse  Bldg. 
3-0134 


1616  Walnut  St. 
Pennypacker  0437 


C.  A.  Salstrand 
C.  H.  Phillips 
P.  H.  Gray 

E.  S.  Barlow 
J.  R.  Coleman 

Warren  S.  Barnes 
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I  nc7 

i)9^hase  Co.  ". 
I  Adv.  Co. 


City 

San  Diego,  Gal. 

Kansas  City 


ije  Barry-Adv  Fort  Smith,  Ark. 

Basford  Co.  New  York 

Cleveland 
N.  Baskin  Adv.  Agency  Chicago 


j-Luckoff  Inc. 


[  S.  Batt  Co. 


Detroit 


St  Louis 


^,  Barton,  Dtuatine  &      New  York 
Km  Inc. 

Boston 

Chicago 
Buffalo 
Pittsburgh 
Minneapolis 

Bauer  Adv.  Agency  Philadelphia 
I  New  York 

plein  Inc.  New  Orleans 


i»n  Adv.  Agency 


New  York 


BT  S.  Beans  Advertising  Denver,  Colo, 
ency 

tnont  &  Hohman  Inc.  Cleveland 
Chicago 


Seattle 

Omaha 
Atlanta 
Kansas  City 
Dallas 

Los  Angeles 

San  Francisco 

St.  Louis 

Detroit 

Toledo 

Chicago 

Detroit 

High  Point,  N.  C. 


j  her  Adv.  Co. 

9  Beemer  Inc. 
jing  Beeson  Inc. 

I  &  Waldie 

G.  Behr  Agency 
!iett-Adv. 


Address 
Telephone  Number 

530  Broadway 
Franklin  7771 

1737  McGee  St. 
Harrison  7730 


Executives 
In  Charge  of  Radio 


David  F.  Titus 


Goldman  Hotel 
7069 

60  East  42d  St. 
Murray  HUl  2-8200 

Leader  Bldg. 
Cherry  0090 

333  N.  Michigan  Ave. 
Randolph  0787 


on  &  Dall  Inc. 


on-McPheron  & 
jpln  Inc. 


on  &  Bowles  Inc. 


Chicago 
Louisville 
New  York 


Lafayette  Bldg. 
Randolph  0707 


317  N  11th  St 
Central  4447 

383  Madison  Ave. 
Eldorado  5-5800 

178  Tremont  St. 
Hubbard  0430 

919  N.  Michigan  Ave. 
Superior  9201 

Rand  Bldg. 
Cleveland  7915 

Grant  Bldg. 
Grant  8060 

Northwestern 

Bank  Bldg. 
Atlantic  4575 

Architects  Bldg. 
Rittenhouse  4331 

22  E.  41st  St. 
Caledonia  5-4031 

Hibernia  Bldg. 
Raymond  8601 

67  W.  44th  St. 
Murray  HiU  2-5728 

U.  S.  National 
Bank  Bldg. 
Tabor  7982 

815  Superior  Ave. 
Cherry  3658 

6  N.  Michigan  Ave. 
Central  7144 


2nd  Ave.  &  Marion  St. 
Seattle  0066 

1502  Farnam  St. 
Atlantic  0369 

32  Peachtree  St.  NW 
Walnut  8633 

1012  Baltimore  Ave. 
Harrison  4861 

1905  Elm  St. 
2-5388 

555  S.  Flower  St. 
Trinity  8183 

220  Montgomery  St. 
Garfield  0848 

1706  Olive  St. 
Garfield  0661 

Maccabees  Bldg. 
Temple  1-1774 

2nd  Natl.  Bank  Bldg. 
Main  5815 

400  W.  Madison  St. 
Central  0610 

Francis  Palms  Bldg. 
Cadillac  1088 

Security  Natl. 

Bank  Bldg. 
2991 

360  N.  Michigan  Ave. 
State  2774 

Martin  Brown  Bldg. 
Wabash  1466 

444  Madison  Ave. 
Wickersham  2-0400 


J.  M.  Eynon 

F.  H.  Little 
Otto  Grasse 

Jimmie  Barry 
Florence  L.  Kusewitt 

George  J.  Sherwin 

W.  S.  Leech 

A.  S.  Gourfain 
W.  J.  Cobb 

G.  F.  Ganser 

Louis  H.  Luckoff 
Louis  Bass 
Samuel  Rubin 

Joseph  S.  Batt 
Arthur  Pryor,  Jr. 
Frank  Baldwin 
Henry  Klein 
Clarence  Davis 
Leon  Hansen 
George  McNamee 

Henry  Haas 
O.  J.  Hartwig 

H.  S.  McGehee 
A.  Goldberg 
Walter  S.  Beans 

T.  R.  McCabe 


H.  C.  Vogel 
H.  A.  Hohman 
Guy  Davis 

S.  Schlenther 


Nelson  Carter 


J.  L.  Laube 


C.  O.  Puffer 


Paul  H.  Leech 


W.  C.  Beaumont 


H.  D  Cayford 
A.  W.  Scott 

Joseph  Maxwell 
Edward  Beecher 

Brace  Beemer 
Bromley  House 

Sterling  Beeson 


B.  D.  Waldie 

Kari  G.  Behr 

C.  Huber 

E.  A.  Reseh 

R.  J.  Dooley 

J.  Dale  McPheron 

Tom  Revere 


through  public  service 
and  aid  to  commerce. 


An  intelligent  mer- 
chandising service 
makes  programs,  not 
wattage,  sell  merchan- 
dise. 

1,000  watts 
unlimited  time 


WBIG 

GREENSBORO,  N.  C. 

EDNEY  RIDGE, 

Director 

CRfllMHOLLINGBERYInc 
Mgfma/ fieprese/itat/ves 
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Agency 


B — (Continued) 

City 


Address 
Telephone  Number 


Executives 
In  Charge  of  Radio 


Benton  &  Bowles-Chicago  Inc.  Chicago 

919  N.  Michigan  Ave. 

J-'CidWeiie  IOaJ'* 

Ed  Aleshire 

Bermingham,  Castleman  & 
Pierce  Inc. 

New  York 

136  E.  38th  St. 
Lexington  2-7550 

Arch  Bermingham 
Stew&rt  ^V&rk 

Gerald  S.  Beskin  Agency 

Minneapolis 

Phoenix  Bldg. 
Geneva  5171 

Gerald  S.  Beskin 

Frank  Best  &  Co.  Inc. 

New  York 

9  Rockefeller  Plaza 
Circle  7-6760 

A.  H.  Van  Buren 

Harvey  Best  Co.  Inc. 

Philadelphia 

1606  Walnut  St. 
Kingsley  1528 

Harry  B.  Schwartz 

Bob  Betts,  Inc. 

Denver 

810  14th  St. 
Main  1206 

George  Luck 

Lee  S.  Biespiel  Adv.  Agency 

Chicago 

664  N.  Michigan  Ave. 
Delaware  1816 

L.  S.  Biespiel 

George  Bijur  Inc. 

New  York 

9  Rockefeller  Plaza 
Circle  6-6330 

George  Bijur 

Biow  Co.  Inc. 

New  York 

9  Rockefeller  Plaza 
Circle  6-9300 

Milton  Biow 
Miss  R.  Schuebel 
Charles  Martin 

Bisberne  Adv.  Co.  Inc. 


Blackett-Saraple-Hummert 
Inc. 


Blackstone  Co. 
Blaine-Thompson  Co.  Inc. 
Blaker  Adv.  Agency  Inc. 
Adolph  L.  Bloeh  Adv.  Agency 


Chicago 
Chicago 
New  York 

New  York 
New  York 
New  York 
Portland.'Ore. 


58  E.  Washington  St. 
Randolph  1111 

221  N.  LaSalle  St. 
Dearborn  0900 

247  Park  Ave. 
Wickersham  2-2701 


1270  Sixth  Ave. 
Circle  7-7890 

321  W.  44th  St. 
Circle  6-0170 

120  E.  41st  St. 
Caledonia  5-7351 

108  N.  W.  Ninth  Ave. 
Broadway  5664 


F.  P.  Nelson 
Kirby  Hawkes 


George  G.  Tormey 
Mrs.  Anne  Ashenhurst 
Hummert 

Milton  Blackstone 
Leon  Lee 


Sidney  Sundell 
Bob  Hargreaves 


tranSCRIPTshows 


500  VARIED 

Radio  Continuities 

at  SYNDICATE 
RATES 

A DIVERSIFIED 
assortment  of 
tested  radio  continuity 
now  available  from  one 
to  26  weeks  in  both 
script  and  transcribed 
forms.  Included  are 
dramatic  scripts,  com- 
mercials, spot  an- 
nouncements and  cus- 
tom built  shows. 


THE  LITTLE  THEATRE  OF  THE  AIR 
154  E.  ERIE  STREET 
CHICAGO 

Catalog  Upon  Request 


RAN  SCRIPTS  HOWS 


B — (Continued) 


Agency 

Block  &  Co. 

Chas.  Blum  Adv.  Corp. 

Bolton  Adv.  Agency 
Booth,  Pelham  &  Co.  Inc. 


Address  Executives  « 

City  Telephone  Number      In  Charge  or  R  ■* 


Los  Angeles 
Philadelphia 


1010  S.  Olive  St. 
Prospect  2991 

1120  Spruce  St. 
Pennypacker  4424 


Youngstown,  O.     Box  537 
2-3604 

Shreveport,  La.      Slattery  Bldg. 

2-2834 


E.  Herman 

Edward  A.  Mcr  ; 
Walter  W.  Mirhc 
Charles  Blum 

Paul  H.  Bolton 
Burch  Lee,  Jr. 


Botsford,  Constantine  & 
Gardner 


Portland,  Ore. 
Seattle 

San  Francisco 
Los  Angeles 

Luckey  Bowman  &  Co.,  Inc.     New  York 
Bowman  &  Block  Inc.  Buffalo 


Bowman,  Deute,  Cummings     San  Francisco 
Inc. 


115  S.W.  Fourth  Ave  

Atwater  9541 

Second  Ave.  Bldg.   

Elliott  3523 

Rubs  Bldg.   

Exbrooke  7565 

Petroleum  Securities   

Bldg. 
Prospect  0206 

Empire  State  Bldg.  Martin  Munzer,  Ji 
Chickering  4-5448 


Rand  Bldg. 
Washington  0137 

215  Market  St. 
Sutter  4933 


A.  A.  Bowman 
N.  J.  Block 

L.  G.  Moseley 


Los  Angeles 


714  W.  Olympic  Blvd.  S.  P.  Trood 
Petroleum  Securities 


Bldg. 
Prospect  9221 

New  York 

522  Fifth  Ave. 
Murray  Hill  2-0392 

Thomas  Steep 

Washington,  D.  C. 

Rust  Bldg. 
National  8508 

W.  H.  Doherty 

Honolulu,  T.  H. 

Castle  &  Cooke  Bldg. 
Honolulu  6239 

W.  O.  Cogswell 

J.  Clement  Boyd  Inc. 

Montclair,  N.  J. 
New  York 

14  S.  Park  St. 
2-8360 

205  E.  42d  St. 
Murray  Hill  4-6406 

J.  Clement  Boyd 

Boyd  Co.  Inc. 

Los  Angeles 

1709  West  8th  St. 
Exposition  1251 

John  R.  Boyd 

Bozell  &  Jacobs  Inc. 

Chicago 

122  S.  Michigan  Ave. 
Wabash  1546 

Edward  Roache 

Arthur  Braitsch 

Providence,  R.  I. 

Hospital  Trust  Bldg. 
Dexter  5313 

Arthur  Braitsch 
J.  A.  Lorimer 

Brandt  Adv.  Co. 

Chicago 

400  W.  Madison  St. 
Franklin  2870 

C.  T.  Beall 

J.  Carson  Brantley  Adv. 
Agency 

Salisbury,  N.  C. 

123  W.  Innes  St. 
371 

J.  Carson  Brantley 
A.  N.  Cheney 

Braun  &  Co. 

Los  Angeles 

Edison  Bldg. 
Mutual  3161 

E.  A.  Waite 

Brearley  Service  Org. 

New  York 

7  East  44th  St. 
Murray  Hill  2-1519 

Henry  R.  Gall 

Murray  Breese  Associates  Inc.  New  York 

12  East  4l8t  St. 
Ashland  4-2336 

Dr.  I.  L.  Nichols 

Chicago 

919  N.  Michigan  Ave. 
Superior  0706 

John  M.  Nixon 

Bresnick  &  Soloraont 

Boston 

120  Boylston  St. 

Oscar  Bresnick 

R.  C.  Breth  Inc. 
Brewer- Weeks  Co. 
Briggs  &  Varley  Inc. 
Brinckerhoff-Caron  Inc. 
Emil  Brisacher  &  Staff 


Broadcast  Adv.  Inc. 
Clifford  F.  Breeder 
Rowland  Broiles  Co. 
Bromberg  Adv.  Agency 


Liberty  4732 

Green  Bay,  Wis.     310  Pine  St. 

Howard  134 


San  Francisco 
New  York 
Chicago 
San  Francisco 

Los  Angeles 

Boston 
St.  Louis 
Fort  Worth 
Brooklyn 


564  Market  St. 
Douglas  8234 

14  E.  48th  St. 
Wickersham  2-8534 


Fred  T.  Weeks 
W.  A.  Brewer 

Tom  Varley 


540  N.  Michigan  Ave,  Joel  Caron 
Delaware  1185 


Crocker  Bldg. 
Garfield  0276 


Petroleum 

Securities  Bldg. 
Prospect  9368 

8  Newberry  St. 
Kenmore  0854 


Robert  T.  Van  No 
Emil  Brisacher  * 
Weston  Settlemier 

Robert  J.  Davis 


James  E.  Murley 
J.  J.  Manning 


7171  Manchester  Ave.  Clifford  F.  Breeder 

Hiland  6664  Wm.  H.  Hoelke 

Dan  Waggoner  Bldg.  Rowland  Broiles 

3-4224  J.  H.  Richards 


90  Livingston  St. 
Triangle  5-1250 


Frank  Bromberg 
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B — (Continued) 


Agency 


City 


Address 
Telephone  Number 


Executives 
In  Charge  of  Radio 


jjoke.  Smith  &  French  Inc. 

:  'i 

Detroit 

82  E.  Hancock  Ave. 
Columbia  0860 

Lewis  R.  Amis 

^  'j>oke,  Smith,  French  & 
Oorrance  Inc. 

New  York 

347  Madison 
Vanderbilt  3-1800 

Lewis  R.  Amis 

•fnard  M.  Brooks  Adv. 

1 

San  Antonio 

Insurance  Bldg. 
Fannin  3972 

1 

|)oks  Adv.  Agency 

Los  Angeles 

Western  Pacific  Bldg. 
Prospect  9207 

k.  R.  Brooks 

|p.  Brother  &  Co.  Inc. 

Detroit 

General  Motors  Bldg. 
Trinity  2-8250 

C.  Georgi,  Jr. 

New  York 

1790  Broadway 
Cicrle  7-6383 

Louis  E.  Dean 

1 

Los  Angeles 

Petroleum 

Securities  Bldg. 

Willard  S.  Wood 

Portland,  Ore. 

13th  &  Burnside  Sts. 

L.  F.  Carlson 

Ih.  Brown  Adv.  Agency 

Chicago 

140  S.  Dearborn  St. 
State  9383 

Jack  Dice 

lown-Alexander  Inc. 

Baltimore 

Court  Square  Bldg. 
Plaza  7130 

Paul  E.  Brown 

|own  &  Tarcher  Inc. 

New  York 

630  Fifth  Ave. 
Circle  6-2626 

William  Larcombe 

(Bnklin  Bruck  Adv.  Corp. 

New  York 

1270  Sixth  Ave. 
Circle  7-7661 

M.  J.  Kleinfeld 
Raymons  Spector 

fcn  L.  deBrueya  Agency 

Hoviston 

Ben  Milam  Hotel 
Capitol  2241 

Charles  J.  Giezen- 
danner,  Jr. 

jichanan  &  Co.  Inc. 

il 

New  York 

1501  Broadway 
Medallion  3-3380 

Louis  A.  Witten 

i 

Los  Angeles 

929  S.  Broadway 

Fred  M.  Jordan 

j  ■ 

Chicago 

520  N.  Michigan  Ave. 
Superior  2195 

Walter  W.  Hoops 

Uchanan-Thomas  Adv. 
Agency 

Omaha 

412  S.  19th  St. 
Atlantic  2125 

J.  A.  Reinemund 

B — (Continued) 


Agency 

City 

Address 
Telephone  Number 

Executives 
In  Charge  of  Radio 

Buchen  Co. 

Chicago 

400  W.  Madison  St. 
Randolph  9305 

H.  R.  Safford 

J.  0.  Buckeridge  &  Co.,  Inc. 

Detroit 

Schmidt  Power  Bldg 
Cherry  4263 

A.  L.  Bogue 

Budke-Connell  Adv.  Agency 

St  Louis 

1127  Pine  St. 
Central  2988 

L.  H.  Budke 

Burnet-Kuhn  Adv.  Co. 

Chicago 

520  N.  Michigan  Ave. 
Superior  3800 

M.  Lewis  Goodkind 

Leo  Burnett  Co.  Inc. 

Chicago 

360  N.  Michigan  Ave. 
Central  5959 

E.  R.  Gamble 

Charles  L.  Burns  &  Associates 

Cleveland 

1245  Rockwell  Ave. 
Main  0654 

Charles  L.  Burns 

Burton-Keith  Adv. 

Chicago 

360  N.  Michigan  Ave. 
Central  8664 

H.  K.  Conover 
M.  E.  Hodge 

John  L.  Butler  Co. 

Fnilaaelpma 

(tn  &  Cnestnut  sis. 
Lombard  6285 

jonn  Li,  Duller 

Bert  Butterworth  Agency 

Los  Angeles 

40/  Ujast  r^ico  r>l%a. 
Pruspect  3024 

Bert  Butterworth 

Byer  &  Bowman  Inc. 

Columbus,  w. 

Main  3276 

c 

JOCl  iVl.  ourglldilLL 

Harold  Cabot  &  Co.  Inc. 

Boston 

24  Milk  St. 
Hancock  7690 

Harold  Cabot 

Cahn,  Miller  &  Nyburg  Inc. 

Baltimore 

413  N.  Charles  St. 
Vernon  4411 

C.  LeRoy  Miller 
Louis  F.  Cahn 

Caldwell-Baker  Co. 

Indianapolis 

Merchants  Bank  Bldg. 
Lincoln  3666 

Howard  C.  Caldwell 

Calhoun  Adv.  Agency 

Denver 

Colorado  Bldg. 
Main  5059 

Calkins  &  Holden  Inc. 

New  York 

247  Park  Ave. 
Wickersham  2-6900 

R.  P.  Clayberger 
J.  J.  Griffin 

l^ea^  afU^  Ifea^  . . . 

THE  DEPENDABLE  SALES  AID 


Standard  Advertising  Register  is  the  only  advertising 
Directory  service  that  has  exclusively  access  to  infor- 
mation both  on  Spot  and  Network  radio  advertising, 
making  it  possible  to  indicate  the  national  advertisers 
using  Radio.  That  is  important  but  only  part  of  the 
story;  it  lists  over  9500  national  advertisers,  giving 
the  personnel  of  each,  the  advertising  agency  placing 
the  account,  time  of  year  when  advertising  plans  are 
made  and  other  data  of  real  sales  promotion  value. 

There  is  no  time  like  the  present  to  investigate  a  serv- 
ice that  offers  such  real  sales  building  possibilities  .  .  . 
Let  us  tell  you  more  about  it. 

Write  our  nearest  office 

NATIONAL  REGISTER  PUB.  CO. 


Illustrated  is  the  PRODUCT  Register, 
which  is  corrected  by  monthly  supple- 
ments. The  Register  is  also  published  in 
GEOGRAPHICAL  form  corrected  by 
weeklv  stickers. 


330  W.  42nd  St. 
New  York 


333  N.  Michigan  Ave. 
Chicago 
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C — (Continued) 


Agency 
Callaway  Associates 

D.  T.  Campbell  Inc. 

W.  Austin  Campbell  Co. 

Campbell-Ewald  Co.  Inc. 

Campbell-Mitbun  Inc. 

CampbcU-Sanford  Adv.  Co. 


Capitol  Adv.  Agency  Inc. 
Caples  Co. 


Carlson  Adv.  Agency 


City 

Boston 

Chicago 
Los  Angeles 
Detroit 
Minneapolis 

Cleveland 
New  York 
Chicago 
Toledo,  O. 
New  York 
Chicago 
Los  Angeles 
New  York 
Omaha 
Pittsburgh 


Address 
Telephone  Number 

210  South  St. 
Hancock  9471 

222  W.  Adams  St. 
State  2713 

542  S.  Broadway 
Michigan  3875 

General  Motors  Bldg. 
Trinity  2-6200 

Northwestern 
Bank  Bldg 
Atlantic  3231 

Farley  Bldg. 
Prospect  4391 

342  Madison  Ave. 
Murray  Hill  2-8397 

608  S.  Dearborn  St. 
Wabash  6770 

1922  Linwood  St. 
Adams  8623 

370  7th  Ave. 
Pennsylvania  6-6459 

225  E.  Erie  St. 
Superior  6016 

1151  S.  Broadway 
Prospect  9141 

230  Park  Ave. 
Vanderbilt  3-8191 

1416  Dodge  St. 
Jackson  1107 

Investment  Bldg. 
Atlantic  4672 


Executives 
In  Charge  of  Radio 

Morris  Susman 
E.  C.  Hanson 
W.  Austin  Campbell 
Garfield  C.  Packard 
E.  E  Erickson 

L.  J.  Kraft 

Fred  W.  Koenig 

S.  Geasey 

R.  L.  Sisson 

Charles  Blumenstock 

H.  G.  Bullock 

E.  F.  Bader 
Mejel  Cronk 

Albert  Woodley 
L.  M.  Branch 


A.  G.  Carlson 
P.  A.  Boyd 


BUT  WHBF 

DOES  Bie 

BUSINESS 


Local  advertisers  pre- 
fer WHBF.  National 
advertisers  are  discov- 
ering that  only  WHBF 
can  thoroughly  cover 
this  tri-city  market  that 
includes  150,000  peo- 
ple in  one  metropolitan 
area.  Actual  results 
prove  it!  Over  140 
local  and  over  40  na- 
tional and  regional  ad- 
vertisers in  1937.  There 
must  be  a  reason! 


Maurice  Corken.  CommcTcial  Mg 
Clair  Meyer,  T^ational  Sales  Mgr. 


C — (Continued) 


Agency 

Carpenter  Adv.  Co. 

Carter,  Jones  &  Taylor 


Carter-Owens  Adv.  Agency, 
Inc. 


City 

Cleveland 

South  Bend,  Ind. 
Kansas  City,  Kans. 


Carter-Thompson  Co.  Inc. 
Casey  .\dv.  Co.  Inc. 

Charles  R.  Cassidy 

Edward  Cave  Co. 

Cecil.  Warwick  &  Legler  Inc. 

Central  Adv.  Corp. 

Harold  S.  Chamberlin  & 
Associates 

Chambers  &  Wiswell,  Inc. 

Curtis  C.  Chapman  Co. 

Chappelow  Adv.  Co. 

Charles  Adv.  Service 

Cheltenham  .\dv.  Inc. 

Nelson  Chesman  Co. 

Chicago  Union  Adv.  Agency 
Inc. 

Church-Green  Co. 
C.  P.  Clark  Inc. 

E.  A.  Clarke  Co. 
Clements  Co.  Inc. 
Cline  Adv.  Service 
Robert  M.  Clutch  Co. 
Cole's  Inc. 

Harold  I.  CoUen  -Adv.  Agency 
Lorin  Collins  &  .Associates 
Wendell  P.  Colton  Co. 
Russell  C.  Comer  Adv.  Co. 


Commercial  Broadcast  Co. 

Commercial  Radio  Service 
Adv.  Agency 

Commonwealth  Adv.  .Agency 
Compton  Adv.  Inc. 


Condon  Co.  Inc. 
Andrew  Cone  Agency 


Philadelphia 
Nashville 

Philadelphia 

New  York 

New  York 

Indianapolis 

St.  Paul,  Minn. 

Boston 

Chicago 

St.  Louis 

New  York 

New  York 

Chattanooga, 
Tenn. 

Chicago 
Boston 

Nashville,  Tenn. 

Philadelphia 

Philadelphia 

Boise,  Id. 

Philadelphia 

Des  Moines 

Chicago 

Chicago 

New  York 

Kansas  City,  Mo. 

Chicago 

New  York 

Salt  Lake  City 

New  York 

Boston 

New  York 

Chicago 
Tacoma,  Wash. 
New  York 


Address 
Telephone  Number 

850  Euclid  Ave. 
Main  1570 

Associates  Bldg. 
3-3171 

Commercial  Nat  1. 

Bank  Bldg. 
Drexel  3077 

1420  Walnut  St. 
Pennypacker  9650 

Third  Natl. 

Bank  Bldg. 
6-7197 

1211  Chestnut  St. 
Rittenhouse  2127 

205  E.  42d  St. 
Murray  Hill  4-3135 

230  Park  Ave. 
Murray  Hill  2-7890 

Board  of  Trade  Bldg. 
Lincoln  7648 

Endicott  Bldg. 
Garfield  4895 

38  Newbury  St. 
Commonwealth  5860 

520  N.  Michigan  Ave. 
Delaware  7172 

3615  Olive  St. 
Jefferson  0700 

32  E.  57th  St. 
Plaza  3-7677 

551  Fifth  Ave. 
Vanderbilt  3-9158 

Hamilton  Tnist  Bldg. 

6-  4942 

20  W.  Jackson  St. 
Wabash  5732 

248  Boylston  St. 
Kenmore  5440 

2411  West  End  Ave. 

7-  6602 


505  Chestnut  St. 
Lombard  4037 

1601  Chestnut  St. 
Rittenhouse  0236 

1st  Natl.  Bank  Bldg. 
2491 

121  N.  Broad  St. 
Rittenhouse  9805 

720  Grand  Ave. 
4-0029 

160  N.  LaSalle  St. 
Franklin  4427 


Executives 
In  Charge  of  Rac 


F.  F.  Lamorellf- 
L.  J.  Carter 


Charles  Carter 
Merritt  Owens 


A.  M.  Fanning 
M.  E.  Suiter' 

Charles  R.  Cassidy 
Edward  Cave 
Preston  H.  Pumphrc 

G.  Vance  Smith 

W.  Schindler 

H.  S.  Chamberlin 

George  J.  Chambers 
George  C.  Wiswell 

C.  C.  Chapman 
Glenn  W.  Hutchinsoi 
Joseph  Boorster 
Baxter  Pickering 
Henry  Tristschler 
Simon  Levin 
Charles  E.  Beckwith 

B.  T.  Gregory 

H.  M.  Lupton,  Jr. 
N.  W.  Brandon 

E.  A.  Clarke 
Miss  A.  V.  West 
Win  Cline 


Robert  S.  Cole 
Harold  I.  Collen 


737  N.  Michigan  Ave.  Lorin  C.  Collins 
Superior  7860 


122  East  42d  St. 
Ashland  4-7444 

Fairfax  Bldg. 
Harrison  3964 


A.  F.  Dermody 


H.  F.  Kett 


540  N.  Michigan  Ave.  F.  W.  Hemingway 
Superior  2541 


11  W.  42nd  St. 
Penn  6-3742 


K.  K.  Hansen 


Continental  Bank  Bldg.  Leo  R.  Jensen 
Wasatch  6908  Howard  W.  Pingree 


30  Rockefeller  Plaza 
Columbus  5-0771 

38  Chauncy  St. 
Hubbard  0230 

630  Fifth  Ave. 
Circle  6-2800 


221  N.  LaSalle  St. 
State  8747 

Washington  Bldg. 
Main  3483 

400  Madison  Ave. 
Pennsylvania  6-4492 


A.  Luotto 


George  J.  M.  Riseman 
Jerome  O'Leary 

L.  T.  Bush 
John  McMillin 
Murray  Carpenter 

Lee  Graves 


Wm.  R.  Melton 
Hayes  Cone 
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Agency 
I  ar  Adv.  Agency  Inc. 

;  nental  Adv.  Agency 
nental  Adv.  Service 
Conover  Co. 
e  Adv.  Co. 

tir  Adv.  Agency 

It  E.  Cox  &  Staff 

^^^in  &  Dengler  Inc. 

IBS  &  Goehring 
ter-Krasselt  Co. 

fhfield  &  Co. 

Ik  Adv.  Agency 

I 

uel  C.  Croot  Co.  Inc. 
bley  &  Ham  Inc. 

Crosaley  Inc. 
-don  Adv.  Agency  Inc. 
d.  Curtis,  Adv. 
ties  J.  Cutajar  Adv. 


e  Adv.  Agency  Inc. 

o  Adv.  Agency 

rge  W.  Danielson-Adv. 

■trey  Adv.  Co. 


|ail  Daugherty  Inc. 
"id  Inc. 

Davidson  Adv.  Agency 

lert  B.  Davis 

Ipt.  Davis,  Adv. 

Ink  T.  Day  Inc. 

I   Dean  Adv.  Agency 

I  Biasi  Adv.  Agency  Inc. 

1  Cvelyn  &  Wadsworth  Inc. 

1  Everest  Merchandising 
tiureau 


C — (Continued) 


Citr 

Denver 

Boston 
Los  Angeles 
Boston 
Des  Moines 

Boston 

Oakland,  Cal. 

New  York 

New  York 
Milwaukee 

Chicago 

Dallas 

New  York 
San  Francisco 
Portland,  Ore. 
Portland,  Ore. 
New  York 
Utica,  N.  Y. 
New  York 


Address 
Telephone  Namber 

1523  Wei  ton  St. 
Keystone  5351 


47  Portland  St. 
Capitol  0120 

1142  Glendon  Ave. 
W.  Los  Angeles  3-4494 

75  Federal  St:. 
Hancock  4769 

Insurance  Exchange 

Bldg. 
3-5195 

120  Boylston  St. 
Hancock  2424 

365  17th  St. 
Higate  0323 

30  Rockfeller  Plaza 
Circle  7-6190 

250  Park  Ave. 

733  N.  Van  Buren  St. 
Daly  3500 

720  N.  Michigan  Ave. 
Superior  3061 

Southwestern  Life 

Bldg. 
2-2076 

28  West  44th  St. 
Bryant  9-2588 

500  Sansome  St. 
Garfield  7785 

Oregonian  Bldg. 
Atwater  0213 

Oregonian  Bldg. 
Atlantic  0213 

18  E.  41st  St. 
Ashland  4-5508 

250  Genesee  St. 
2-8583 

19  E.  47th  St. 
Plaza  3-0726 


Executives 
In  Charge  of  Radio 

Cecil  R.  Conner 
Wm.  H.  Wagner 
C.  E.  Brace 

Peter  Benson 


Will  Grant 


Albert  H.  Climes 


Paul  Blakemore 
R.  H.  Gary 
Henry  J.  Kroeger 

James  Cotter 


Frank  E.  Cox 
Fred  G.  Cox 


Helen  B.  Donovan 


J.  E.  Giebish 
H.  T.  Enns 


S.  S.  Smith,  Jr. 


Wilson  W.  Crook 
Dale  Drake 


D.  B.  Brant 
J.  T.  Crossley 
Ernest  R.  Ham 
D.  L.  Gordon 
Saul  Kamps 
T.  L.  Curtis 
Charles  J.  Cutajar 


D 


San  Francisco 

Minneapolis 

Providence  ,R.  I. 

St.  Louis 

New  York 

Cleveland 

Atlanta 

Toronto,  Ont. 
St.  Louis 

St.  Paul 

San  Diego,  Cal. 

Cedar  Rapids,  la. 
AsheviUe,  N.  C. 
Boston 

Grand  Rapids 
New  York 
San  Francisco 
Springfield,  Mass. 


116  New  Mont- 
gomery St. 
Sutter  2403 

300  Nicollett  Ave. 
Geneva  5044 

15  Westminister  St. 
Dexter  5312 

Missouri  Pacific  Bldg. 
Central  6700 

515  Madison  Ave. 
Eldorado  5-3765 

Terminal  Bldg. 
Cherry  0158 

P.  O.  Box  1734 
Hemlock  7608 

90  Broadway  Ave. 

211  N.  Seventh  St. 
Main  0790 

First  Natl.  Bank  Bldg. 
Garfield  3872 

S.  D.  Trust  & 

Savings  Bldg. 
Franklin  3627 

330  29th  St.  Drive 
2-5032 

Arcade  Bldg. 
1245 

729  Boylston  St. 
Kenmore  4854 

Houseman  Bldg. 
8-0666 

51  Chambers  St. 
Worth  2-7093 

486  California  St. 
Garfield  8267 

31  Elm  St. 
2-7850 


L.  E.  Dake 
Fred  W.  Rea 


Walter  Heynacker 
C.  Arthur  Braitsch 
F.  W.  Coste 
F.  W.  Coste 


G  B.  Simpson 
Angeline  Clement 
Ed.  Davidson 

Robert  B.  Davis 

W.  H.  Davis 

Harry  L.  Stone 
Frances  E.  Day 

Ben  Dean 
A.  De  Biasi 
Leiand  L.  Levinger 


(Continued) 


Agency 

City 

Address 
Telephone  Number 

Executives 
In  Charge  of  Radio 

DeRouville  Adv.  Agency 

.\lbany,  N.  Y. 

UN.  Pearl  St. 

3-3051 

Rosemary  Cramb 

J.  H.  Diamond  &  Co. 

San  Francisco 

580  Market  St. 
Garfield  7700 

J.  H.  Diamond 

Dickie-Raymond  Inc. 

Boston 

80  Broad  St. 
Hancock  3360 

E.  Wright  Thomson 

Dicklow  Adv.  Agency 

Dallas 

Thomas  Bldg. 
2-8295 

Irene  Scott  Dicklow 

Diener  &  Dorskind  Inc. 

New  York 

147  W.  42d  St. 
Bryant  9-8300 

Nathan  A.  Diener 

Dillard  Jacobs  Agency,  Inc. 

Atlanta,  Ga. 

Candler  Bldg 
Walnut  3481 

P.  W.  Smith 

Frank  E.  Dodge  &  Co. 

Providence,  R.  I. 

Industrial  Trust  Bldg. 
Dexter  2470 

Richard  Lewis 
William  E.  Dodge 

^7fw  White  Spot 


Nebraska  Has 
Money  to  Spend 

It  is  the  only  state  with  NO  income  tax,  NO  sales  tax,  NO 
luxury  taxes.  Nebraska  is  debt-free,  has  reduced  its  taxes  and 
has  a  policy  of  "No  new  forms  of  taxation". 

The  pioneer's  word  was  as  good  as  gold  and  in  Nebraska  the 
spoken  word  has  always  carried  the  assurance  of  a  legal  docu- 
ment. Today  the  spoken  word  of  radio  advertising  is  received 
into  thousands  of  Nebraska  homes,  with  the  same  respect  that 
bound  the  old  timers  in  their  contracts. 

Yes,  Nebraskans  are  responsive  to  the  spoken  word,  but  more 
than  that,  they  have  the  wealth  with  which  to  respond.  The  spirit 
of  the  thrifty  farmers  has  built  Nebraska  production  in  hay, 
live  stock,  meat,  corn,  butter,  rye,  and  oats  to  a  dominant  place 
among  the  productive  states  of  the  nation.  The  Nebraska  market, 
with  one-third  of  a  million  people,  is  most  easily  and  most 
economically  reached  by  radio. 

Profitable  results  are  yours  for  the  asking, — by  voice.  For 
market  and  station  coverage  details  write  to  any  member  station. 


Nebraska  Broadcasters  Assoc. 


KFAB,  Lincoln 
KFOR,  Lincoln 
KGFW,  Kearney 


KGKY,  ScottsbluCf 
KGNF,  North  Platte 
KOIL,  Omaha 


W.4AW,  Omaha 
WJAG,  Norfolk 
WOW,  Omaha 
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D — (Continued) 


Agency 
Elmer  H.  Doe  Adv.  Agency 


City 

Louisville 


Lee  E.  Donnelley  Co. 
Doremus  &  Co. 


Cleveland 
New  York 
San  Francisco 
Los  Angeles 
Chicago 
Boston 
Philadelphia 
Ralph  L.  Dombrower  Co.  Inc.  Richmond,  Va. 

Washington 
New  York 


Donahue  &  Coe  Inc. 


Dorland  International  Inc. 


Albert  H.  Dorsey  Adv. 
Agency  Inc. 

Charles  F.  Dowd  Inc. 


Dowd  &  Ostreicher,  Inc. 


Monroe  F.  Dreher  Inc. 


New  York 

Philadelphia 

Toledo 

Boston 

New  York 


Address 
Telephone  Number 

Martin  Brown  Bldg. 
Wabash  3193 

Union  Trust  Bldg. 
Main  5194 

120  Broadwav 
Rector  2-1600 

544  Market  St. 
Garfield  6688 

811  W.  Seventh  St. 
Trinity  8821 

208  S.  LaSalle  St. 
Central  9132 

50  Congress  St. 
Hubbard  1510 

1520  Sansom  St. 
Rittenhouse  0925 

210  E.  Franklin  St. 
3-111-3 

Woodward  Bldg. 
District  5180 

1270  Sixth  Ave. 
Columbis  5-4252 


RCA  Bldg. 
Circle  7-1360 


Bulletin  Bldg. 
Locust  5547 

Richardson  Bldg. 
Main  6234 

137  Newbury  St. 
Commonwealth  1941 


Executives 
In  Charge  of  Radio 

Elmer  H.  Doe 
Warwick  Anderson 

Lee  E.  Donnelley 
Clifford  B.  Reeves 
Frank  J.  Kihm 
Ronald  C.  Brindley 
H.  R.  Henderson 
John  H.  McCuUough 
William  Reid 
Wilbur  Havens 
Philip  Rosenfeld 


Lynn  Farnol 
Eileen  Douglas 
D.  R.  Parman 

H.  Douglas  Hadden 
(Branches  in  63 
countries) 

George  Graham 


RCA  Bldg. 
Circle  6-0720 


Bernard  F.  Ostreicher 
John  C.  Dowd 
Dwight  W.  Norris 

Winthrop  Williams 


D — (Continued) 


Agency 

John  Austin  Driscoll 

Driver  &  Co. 

Jim  Duffy  Inc. 

John  H.  Dunham  Co. 

Dunlap  Advertising  Co. 

Alvin  E.  Dyer  Adv.  Agency 

Eastman,  Scott  &  Co.  Inc. 

Eddy-Rucker-Nickels  Co. 

Stanley  J.  Ehlinger,  Adv. 

Elliott  Adv.  Agency 

A.  W.  Ellis 

Ellis  Adv.  Co. 

Joseph  EUner  Co. 

Emery  Adv.  Co.  Inc. 

Dade  B.  Epstein  Adv.  Agency 

S.  M.  Epstein  Co. 

Equity  Adv.  Agency  Inc. 

Erwin,  Wasey  &  Co.  Inc. 


City 
Newark 

Los  Angeles 

Omaha 

Chicago 

Chicago 

Quincy,  III. 

Spokane,  Wash. 


Address 
Telephone  Number 

951  Broad  St. 
Mitchell  2-7918 

Soring  Arcade  Bldg. 
Madison  2281 

Redick  Tower 
Jackson  4640 

111  W.  Washington  St. 
Randolph  4827 

333  N.  Michigan  Ave. 
State  0511 

644  Hampshire  St. 
719 

S.  204  Howard  St. 
Riverside  0026 


Executives 
In  Charge  of  Ba< 


John  Austin  DriEo  '  | 

H.  E.  Hansen 

James  A.  Duffy 
Donald  C.  Graves 


O.  G.  Dunlap 
Alvin  E.  Dyer 


E 


Atlanta 


Essig  Co.  Ltd. 

Wm.  Esty  &  Co.  Inc. 

Albert  Evans  &  Le  May 
Lloyd  Evans  Adv.  Agency 


Fairall  &  Co. 

H.  W.  Fairfax  Adv. 
Agency  Inc. 

Federal  Adv.  Agency 

Fehling  &  Jourdet  Inc. 

Harry  Feigenbaum  Adv. 
Agency 

Courtland  D.  Ferguson  Inc. 


Cambridge,  Mass. 

Tulsa,  Okla. 

Boston 

Boston 

Buffalo 

New  York 

Baltimore 

Chicago 

Detroit 

New  York 

New  York 

Philadelphia 

Chicago 

San  Francisco 

Seattle 

Minneapolis 

Los  Angeles 

Los  Angeles 
New  York 

Hollywood 
Fort  Worth 
Los  Angeles 


Ferry-Hanly  Co. 
Lawrence  G.  Fertig  &  Co. 


Des  Moines 

New  York 
New  York 

Philadelphia 
Philadelphia 
Washington 
Baltimore 

Philadelphia 

New  York 
New  York 


Mortgage  Guarantee 

Bldg. 
Walnut  9642 
1400  Massachusetts 

Ave. 
Kirkland  4284 
421  W.  Sixth  St. 
4-2628 

470  Stuart  St. 
Kenmore  7974 
24  School  St. 
Capital  1544 
3053  Main  St. 
University  4591 
331  Fourth  Ave. 
Stuyvesant  9-0537 
Baltimore  Life  Bldg. 
Plaza  7440 
202  S.  State  St. 
Harrison  8893 
Industrial  Bank  Bldg. 
Cadillac  7760 
113  W.  42d  St. 
Bryant  9-0060 
420  Lexington  Ave. 
Mohawk  4-8700 
Packard  Bldg. 
Locust  1225 
230  N.  Michigan 
Randolph  4952 
333  Montgomery  St. 
Exbrook  7004 
Skinner  Bldg. 
Main  6435 
Security  Bldg. 
Atlantic  1233 
Petroleum  Security 

Bldg. 
Prospect  5317 
1121  S.  Hill  St. 
Prospect  4381 
100  E.  42d  St. 
Caledonia  5-1900 

6253  Hollywood  Blvd. 

Hillside  7331 

Dan  Waggoner  Bldg. 

2-4184 

524  S.  Spring  St. 
Madison  6606 


F 


Capitol  Theatre  Bldg. 
3-5255 


19  E.  47th  St. 
Plaza  3-1966 

444  Madison  Ave. 
Eldorado  5-6400 

1524  Chestnut  St. 
Rittenhouse  5152 

Widener  Bldg. 
Locust  0643 

National  Press  Bldg. 
National  8794 
Lexington  Bldg. 
Plaza  6080 

Phila.  Saving 

Fund  Bldg. 
Lombard  7272 

500  Fifth  Ave. 
Longacre  5-5000 

149  Madison  Ave. 
Murray  Hill  4-3300 


u 


E.  Gerry  Eastman 


Henry  O.  McCrack 


Stanley  J.  Ehlinger 
Joe  N.  Shidler 
Roy  D.  Elliott 

H.  Wesley  Curtis 
Lester  L.  Mays 
Henry  Weil 


Samuel  H.  Ellner 
Herbert  Schuckle 
Robert  Kahn 
Norman  R.  Thai 


John  T.  Adams 
John  E.  Burns 
Holland  C.  Engle 
Louis  Honig 
Wm.  E.  Kraft 
MacMartin 
H.  A.  Stebbins 


Albert  C.  Essig 
J.  S.  Macaulay 
John  C.  Esty 
Harry  Holcombe 
Almon  Taranto 
Savington  CramptOB 

Albert  Evans,  Jr.  ft 


Lloyd  Evans 


L.  R.  Fairall 
C.  R.  Dudley 
J.  S.  McLaren 

Mrs.  Janice  S. 
Hamilton 

George  Comtois 
Joseph  J.  Hill 
Frederick  C.  Bruns 


David  Werman 
Ralph  Hart 

Courtland  D.  Fergusc 
Jon  Embretsen 

John  C.  Mevius 
H.  E.  Lehman 


Miss  Elsie  Meyer 
Henry  Bretzfield 


No  advertising  campaign  in  this  area 
complete  without  the  use  of  this  station. 

J.  T.  WARD,        ,  F.  C.  SOWEIiL, 

President  Vice  President  and  General  Mgr. 


PAUL  H.  RflYMER  &  COMPANY, 
National  Representatives 
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F — (Continued) 


Agency 

G.  Fields  &  Co. 


H&  Doner  Inc. 
|tone  Adv.  Agency 

United  Broadcasters 
j  jer,  Zealand  &  Co.  Inc. 
Uerald  Adv.  Agency  Inc. 
|c  Adv.  Agency 


.er  Adv.  Inc. 

I  R.  Flanagan  Adv. 
ncy 

her  &  Ellis  Inc. 


F  Ttraffik  Service 


i  lard  A.  Foley  Adv. 
gency  Inc. 

f  z-Wessinger  Inc. 


S  iley  W.  Foran  Adv. 
gency 


3,  Browne  &  Mathews 


City 

Xash\ille,  Tenn. 

Detroit 

St.  Paul 

Minneapolis 

Chicago 

Xew  York 

New  Orleans,  La. 

Syracuse,  N.  Y. 

Buffalo 

Xew  York 

X'ew  York 
Chicago 
Los  Angeles 
San  Francisco 

Philadelphia 

Lancaster,  Pa. 

Dallas 

Chicago 


Address 
Telephone  Number 

Bennie-Dillon  Bldg. 
6-1977 

Penobscot  Bldg. 
Cherry  0244 

Pioneer  Bldg. 

Cedar  3138 

Wesley  Temple  Bldg. 

Main  3925 

201  N.  Wells  St. 

Randolph  7800 

2  W.  45th  St. 
Vanderbilt  3-6752 

833  Howard  Ave. 
Raymond  5194 

527  S.  Warren  St. 
2-3129 


73  W.  Eagle  St. 
Cleveland  0925 

505  Fifth  Ave. 
Vanderbilt  3-0088 

500  Fifth  Ave. 
Lackawanna  4-3570 
141  W.  Jackson  Blvd. 
Harrison  8612 
1709  W.  8th  St. 
Federal  9111 
130  Bush  St. 
Garfield  5232 

1616  Walnut  St. 
Kingsley  1560 

26  W.  Orange  St. 
2-4183 

Thomas  Bldg. 
2-5428 

100  E.  Ohio  St. 
Delaware  3800 


Executives 
In  Charge  of  Radio 

R.  G.  Fields 

Wilfred  B.  Doner 

Allan  L.  Firestone 
Judson  Anderson 
Maurice  Wolff 

Hugh  Rager 

Leon  Kelley 

Joseph  L.  Killeen 
Temple  H.  Black 

John  B.  Flack 
Frank  G.  Harrington 

M.  I.  Flagler 

Donald  Peterson 

Lawrence  Holcomb 
Clifford  L.  Fitzgerald 
Chet  Crank 
John  B.  Parsons 

Lawrence  I.  Everling 

F.  S.  Foltz 

Max  Shippee 

George  H.  Incledon 


F — (Continued) 

- 

Agency 

City 

Address 
Telephone  Number 

Executives 
In  Charge  of  Radio 

Foster  &  Davies  Inc. 

Cleveland 

Keith  Bldg. 
Cherry  5792 

S.  R.  Boal 

Don  F.  E.  Fox 

Utica,  N.  Y. 

Paul  Bldg. 
4-0313 

Don  F.  E.  Fox 

Martin  Fox  Adv.  Corp. 

New  York 

1440  Broadway 
Lackawanna  4-1705 

Irwin  O.  Cohen 

Fox  Adv.  Co. 

Baltimore,  Md. 

Court  Square  Bldg. 
Plaza  6099 

Merral  A.  Fox 

Fox  &  Mackenzie 

Philadelphia 

1214  Locust  St. 
Pennypacker  0531 

J.  B.  Mackenzie 

R.  F.  Foulk  Adv.  Agency 

Pittsburgh 

331  Fourth  Ave. 
Court  4385 

R.  F.  Foulk 

Albert  Frank-Guenther  Law 
Inc. 

New  York 

131  Cedar  St. 
Cortland  7-5060 

Robert  J.  Herts 

Boston 

10  Post  Office  Square 

JrLaiiCOCK  osuu 

Leonard  A.  Monzert 

Philadelphia 

Packard  Bldg. 
Rittenhouse  3915 

Robert  L.  Ingold 

Chicago 

1  LaSalle  St. 
Dearborn  8910 

Geo.  Knott 

San  Francisco 

111  Sutter  St. 
Sutter  2522 

Vincent  Beschel 

London  EC2, 
London,  Eng. 

65  London  Wall 
Metropolitan  1571 
Cable  "Frankine- 
London" 

F.  D.  Oakley 

Franke- Wilkinson  Schiwetz 
Inc. 

Houston 

Cotton  Exchange  Bldg.  Joe  B.  Wilkinson 
Capital  0168                 P.  C.  Franke,  Jr. 

D.  K.  Williams 

Frankel-Rose  Co. 

43  E.  Ohio  St. 
Superior  0707 

Herbert  M.  Alexander 

Franklin  Adv.  Service 

Boston 

234  Boylston  St. 
Kenmore  4644 

Melvin  B.  Summer- 
field 

Freitag  Adv.  Agency  Inc. 

Atlanta 

Standard  Bldg. 
Walnut  3493 

Joseph  V.  Freitag 

Chicago 

35  E.  Wacker  Drive 
Central  5772 

H.  R.  Talbot 

Vl  Miiilvdit 
Ursa  im  Watts 
Retail  Sales  \m,  $^1,023,000 


BASIC     MEMBER  CBS 

OWNED  AND  OPERATED  BY 
THE   DAYTON    DAILY  NEWS 

DAYTON,  OHIO 


The  primary  area  of  WHIO>  with  its  two  million  popula- 
tion, is  big  enough  to  produce  quantity  sales  for  any 
product  —  but  it  isn't  too  big  for  WHIG  to  get  into  the 
key  towns  and  build  community  good  will  as  well  as 
listener  loyalty. 
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Agency 

Oakleigh  R.  French  & 
Associates 

Morton  Freund-Adv. 
Charles  Daniel  Frey  Co. 


E.  M.  lYeystadt  Associates 
Inc. 


Jean  Scott  Frickelton  Adv. 
Agency 

Friend  Adv.  Agency 
Friend- Wiener  Adv.  Co.  Inc. 
Frizzell  Adv.  Agency 
Harry  M.  Frost  Co.  Inc. 

Fuller  &  Smith  &  Ross  Inc. 

Fiilton-deGarmo  &  Ellis  Inc. 
Fulton,  Home,  Morrissey  Co. 
Norman  B.  Furman  Inc. 
Furman-Gold  Co. 


City 

St.  Louis 

New  York 
Chicago 
New  York 

San  Francisco 
New  York 
New  York 
Minneapolis 
Boston 
Lynn,  Mass. 
New  York 
Cleveland 
New  York 
Chicago 
New  York 
New  York 


Address 
Telephone  Number 

4235  Lindell  Blvd. 
Newstead  0037 

400  Madison  Ave. 
Wickersham  2-7985 


ExecutiTes 
In  Charge  of  Radio 

Mary  Shaunty 
Martin  Willsted 


333  N.  Michigan  Ave.  L.  F.  Triggs 
State  8161 


570  Lexington  Ave. 
Plaza  3-1253 


1355  Market  St. 
Hemlock  6030 

220  W.  42d  St. 
Wisconsin  7-4708 

233  Broadway 
Cortland  7-5350 

Plymouth  Bldg. 
Main  1915 

260  Tremont  St. 
Liberty  0813 

90  Exchange  St. 
Jackson  0600 

444  Madison  Ave. 
Eldorado  5-5750 

1501  Euclid  Ave. 
Cherry  7700 

30  Rockefeller  Plaza 
Circle  7-1085 

612  N.  Michigan  Ave. 
Delaware  5430 

505  Fifth  Ave. 
Vanderbilt  3-5175 

1123  Broadway 
Chelsea  3-8698 


E.  M.  Freystadt 

Jean  Scott  Frickelton 
Benjamin  Friend 
Ernest  H.  Wiener 

F.  L.  Frizzell 


Karl  M.  Frost 
Harvey  P.  Newcomb 


John  E.  Wiley 
M.  M.  Scott 
Louis  deGarmo 
E.  H.  Morrissey 
Norman  B.  Furman 
H.  J.  Gold 


Representing 
The  Shortest  List 

WMC  A 

New  York  City 


G 


Agency 

Gale  &  Pietsch  Inc. 

Gallagher  &  Muir  Inc. 
Jerome  G.  Galvin  Adv.  Co. 
Gans  Adv.  Agency 
Gardner  Adv.  Co. 


City 

Chicago 

Philadelphia 
Kansas  City 
Newark 
St.  Louis 
New  York 


Address 
Telephone  Number 


Ezecu  tires 
In  Charge  of  Radk 


333  N.  Michigan  Ave.  R.  F.  Pietach 
SUte  9570 


21  S.  12th  St. 
Rittenhouse  1457 

3619  Broadway 
Valentine  1661 

810  Broad  St. 
Market  5680 

Mart  Bldg. 
Garfield  2915 

9  Rockefeller  Plaza 
Columbus  5-2000 


Edwin  A.  McKeon 


Jerome  G.  Galvin 
M.  T.  Tanner 


F.  Kurland 


Charles  E.  Claggetc 
E.  A.  W.  Schulenbun 

Roland  Martini 
Fred  H.  Kenkel 


Gardner-Rothsehild  Inc. 
W.  W.  Garison  &  Co.  Chicago 
Sidney  Gariinkel  Adv.  .\gency  San  Francisco 
Geare-Marston  Inc.  Philadelphia 
New  York 
Los  Angeles 


West  Coast  Offices — (See  Botsford,  Constantine  &  Gardner) 
New  York 


527  Fifth  Ave. 
Vanderbilt  3-6220 


Alvin  Gardner 
Cass  Musler 


General  Adv.  Agency 
Gerber  &  Crossley  Inc. 


Portland,  Ore. 


Gerth-KnoUin  Adv.  Agency      San  Francisco 


J.  Stirling  Getchell  Inc. 


Geyer,  Cornell  &  Newell  Inc. 
George  H.  Gibson  Co. 
Gillham  Adv.  Agency 

Bert  S.  Gittins 
Louis  Glaser,  Inc. 
Glasser  Adv.  Agency 

Ray  K.  Glenn  Adv. 

Francis  K.  Glew  Adv. 
Glicksman  Adv.  Co.  Inc. 
Max  Goldberg  Adv.  .\gency 
I.  A.  Goldman  &  Co. 
Goldsmith  Adv.  Co. 
H.  H.  Good  Adv.  Agency 
Gotham  Adv.  Co. 
Gottschaldt-Humphrey  Inc. 
Goulston  Co.  Inc. 
Grace  &  Bement  Inc. 


Los  Angeles 
New  York 
Detroit 
Kansas  City 
Chicago 
New  York 
New  York 
Salt  Lake  City 

Milwaukee 
Boston 
Los  Angeles 

Oklahoma  City 
Dallas 

Grand  Rapids 

New  York 

Denver 

Baltimore 

Newark 

New  York 

New  York 

Atlanta 

Boston 

Detroit 


400  N.  Michigan  Ave.  H.  P.  Falvey 
Superior  8191 


153  Kearney  St. 
Exbrook  4320 

1600  Arch  St. 
Rittenhouse  3572 

420  Lexington  Ave. 
Mohawk  4-0880 


Sidney  Garfinkel 
Bert  Van  Cleve 

Frank  Murphy 
Radcliffe  Romeyn 


672  S.  Lafayette  Park  Ralf  M.  Soangler 

Place  Lou  Landfield 
Drexel  2165 

1305  S.  W.  12th  Ave.  C.  H.  Devlin 


Broadway  0515 


111  Sutter  St. 
Garfield  1081 

C.  of  C.  Bldg. 
Prospect  2938 

405  Lexington  Ave. 
Vanderbilt  3-4800 

New  Center  Bldg. 
Trinity  2-3600 

Bryant  Bldg. 
Harrison  8102 

59  E.  Van  Buren  St. 
Harrison  2606 

745  Fifth  Ave. 
Wickersham  2-5400 

100  Gold  St. 
Beekman  3-5280 

Continental  Bank 

Bldg. 
Wasatch  1347 

739  N.  Broadway 
Daly  6230 

Statler  Bldg. 
Liberty  6044 


Dan  Gerber 
J.  D.  Simon 

Edwin  P.  Gerth 
James  C.  KnoUin 

J.  J.  Dikely 

Frank  L.  Sharpe 
Carolyn  R.  Moser 

I.  H.  MacKenzie 
R.  A.  Richardson 


Gordon  Cooke 
Luis  Gibson 
M.  C.  Nelson 


Everett  Doten 


672  S.  Lafayette  Park    Kenyon  Ivie 

Place 
Fitzroy  2141 


First  National  Bldg. 
3-5439 

Liberty  Bank  Bldg. 
2-3334 

Murray  Bldg. 
8-1848 

400  Madison  Ave. ' 
P'aza  8-0716' 


U.  S.  Natl.  Bank  Bldg.  Max  Goldberg 
Main  8666  Lois  Brown 

100  N.  Eutaw  St.  I.  A.  Goldman 

Plaza  3357 

1181  Raymond  Blvd.  Louis  F.  Herman 
Market  2-6817 


Lowe  W.  Rankle 


Francis  K.  Glew 
Willis  W.  Atwell 

Norman  Lessing 


53  Park  Place 
Cortland  7-3120 

250  Park  Ave. 
Eldorado  5-3726 

Norris  Bldg. 
Walnut  6341 

35  Court  St. 
Lafayette  5866 

New  Center  Bldg. 
Madison  4514 


H.  H.  Hoyt 


A.  A.  Kron 


Bruce  Moran 


Gerald  G.  King 
Robert  S.  Lambert 

L.  C.  Grace 
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Agency 

,  rt  L.  Gracemill  Adv. 
ijency 

y  &  Wagner  Inc. 
t  Adv.  Agency 

it  &  Wadsworth  & 
ismir.  Inc. 

ihic  Guild 

i'es  &  .\ssociat*s  Inc. 


e  B.  Gray  &  Co. 
■I  T.  Gray  Inc. 
y  H.  Greene  Adv.  Agency 
ies  A.  Greene  &  Co. 

leaf  Co. 

e  Adv.  Agency  Inc. 

|y  Adv.  Agency  Inc. 

IjBBth  Adv.  Agency  Inc. 

old-Eshleman  Co. 

I  irace  L.  Gross  Adv. 
I  ^gency  Inc. 

I  ^n  Gross  Adv.  Agency 
I  j>veB-KeeD,  Inc. 

nther-Bradlord  &  Co.  Inc. 


I^genheim  Adv.  Agency 
I"- 

I  iwrence  C.  Gumbinner  Adv. 
I  Kgency 

indlach  Adv.  Agency 
I  bward  E.  Gymer 


Inn.  J.  Hackenberg 
('Advertising 

H.  Hackett  Inc. 
•elvin  F.  Hall  Adv. 
alpern  Adv.  Agency 
alsell-Humphrey  Inc. 

|[ason  L.  Ham  Adv. 

j  R.  Hamilton  -Adv.  Agency 

tm.  Irving  Hamilton  Inc. 

■!ammer  .Adv.  Co. 

[ansell-Zook,  Inc. 

1.  E.  Harlan  Adv.  Agency 


City 

Telephone  Number 

Executives 
In  Charge  of  Radio 

San  Diego,  Cal. 

So.  Title  &  Trust  Bldg. 
Franklin  3553 

Jack  Van  Keuren 
Dan  Donnelly 

New  York 

570  Lexington  Ave. 
Eldorado  5-1625 

Frank  A.  Grady 

Dallas 

Gulf  States  Bldg. 
2-5062 

Claudine  A.  French 

Chicago 

Palmolive  Bldg. 

J.  R.  Waller 

^Cew  \  ork 

Chrysler  Bldg. 
Murray  HiU  2-4592 

^^ew  York 

11  W.  42d  St. 
Pennsylvania  6-0391 

Alex  D.  Sniff  en 

\iinneapolis 

ICadisson  Hotel 
Atlantic  4531 

Ivan  H.  Graves 
H.  M.  Thompson 
Wallace  Stone 

Philadelphia 

12  S.  12th  St. 
Walnut  3636 

205  W.  Wacker  Drive 
Central  7750 

R.  V.  Barr 

Buffalo 

360  Dslflwsrc  A.vc 
Washington  3371 

Finley  H.  Greene 

.\tlanta 

Ten  Pryor  St.  Bldg. 
Walnut  6701 

Tucker  Wayne 
James  A.  Greene 
C.  C.  Fuller 

Boston 

20  Newbury  St. 
Kenmore  9315 

Charles  A.  Holcomb 
G.  R.  Dunham 

St.  Paul 

Minnesota  Bldg. 
Cedar  5400 

B.  Connolly 

New  York 

128  W.  3l8t  St. 
Chickering  4-3900 

James  H.  Lang,  Jr. 

St.  Petersburg, 
Fla. 

Times  Bldg. 
4311 

Robert  F.  Bullard 
T.  M.  Griffith 

Cleveland 

Terminal  Tower  Bldg. 
Main  7626 

Earl  R.  Preble 

Philadelphia 

1528  Walnut  St. 
Kingsley  4086 

Horace  L.  Gross 

Hartford,  Conn. 

11  Asylum  St. 
7-7179 

G.  A.  Kenney 

Atlanta 

Bona  Allen  Bldg. 
Walnut  4517 

W.  R.  Christian 

Chicago 

15  E.  Huron  St. 
Superior  9474 

William  O'Brien 

Los  Angeles 

Paramount  Bldg. 
Tucker  5598 

J.  C.  Conway 

Ssn  FrsnciBCO 

215  Kearny  St. 
Sutter  6780 

George  L.  Guggen- 
heim 

New  York 

9  E.  41st  St. 
Vanderbilt  3-3550 

Herschel  Deutsch 

Chicago 

400  N.  Michigan  Ave. 
Sui>erior  2292 

Irving  J.  Rosenbloom 
A.  DeFord  Pitney 

Cleveland 

Caxton  Bldg. 
Cherry  0494 

Frederick  E.  Gymer 

H 

Wheeling,  W.  Va. 

Hawlev  Bldg. 
1787 

Wm.  J.  Hackenberg 

New  York 

9  Rockefeller  Plaza 
Circle  6-1950 

John  J.  Hagan 

Buffalo 

220  Delaware  Ave. 
Cleveland  4461 

M.  F.  Hall 

New  York 

151  W.  40th  St. 
Longacre  5-7167 

Samuel  Halpern 

Oklahoma  City 

First  National  Bldg. 
2-0605 

Warren  A.  Humphrey 

Boston 

31  St.  James  Ave. 
Liberty  2070 

I^ason  L.  Ham 

Chicago 

180  N.  Michigan  Ave. 
Randolph  7060 

J.  R.  Hamilton 
G.  Ator 

New  York 

267  Fifth  Ave. 
Murray  Hill  5-1737 

Wm.  Irving  Hamilton 

Hartford,  Conn. 

983  Main  St. 
5-4883 

M.  H.  Hammer 

H.  Was 

I.  Goldstein 

Philadelphia 

Land  Title  Bldg. 
Ritt«nhouse  6131 

I.  Isenberg 
Charles  Adarai 

San  Francisco 

525  Market  St. 
Douglas  5721 

Paul  Harlan 
M.  E.  Harlan 
Leo  von  Heygendorff 
M.  C.  Lodge 

The  Favored  ''Test"  Station 
of  a  Nationally  Favored 
"TEST»»  MARKET 


1 .  Full  Columbia  Service 

2.  The  Favorite  of 

Listeners 

3.  The  Choice  of 

Advertisers 

4.  Leads  in  Civic  Interest 

5.  5,000  Watts  Days; 

1,000  Watts  Nights 

6.  Clear  Regional 

Channel 

7.  Non-directional 

Radiation 

8.  Seasoned  Radio 

Organization 

9.  First  in  Equipment 

10.  Leads  in  News  Service 

11.  Complete  Merchan- 

dising Service 

1 2.  Trained  Selling 

Announcers 

13.  Trained  Publicity 

Personnel 

14.  Competent  Program  . 

Department 


r  Offers  "tested"  cover- 
age of  men,  women 
and  children  in  all  in-  ]^ 
come  groups.  J 


Proved  by  exhaustive  sur- 
veys to  be  the  favorite  sta- 
tion of  men,  women  and 
children  in  all  occupational 
and  income  groups,  WFBL 
is  the  favored  "test"  station 
in  Syracuse — a  market  na- 
tionally favored  for  test 
campaigns. 

No  single  industrial,  com- 
mercial, or  other  economic 
or  racial  group  predomi- 
nates in  Syracuse.  It  pre- 
sents a  typical  cross-section 
of  the  average  American 
market.  In  the  same  manner, 
and  for  the  same  reasons, 
the  WFBL  audience  presents 
a  typical  cross-section  of  the  average  American  listener 
— men,  women  and  children  alike. 

For  complete  data  regarding  Syracuse  as  a  market  .  .  . 
for  a  complete  analysis  of  WFBL  coverage  of  that  market 
.  .  .  and  for  station  rates  and  times  available  .  .  .  phone  or 
write  today. 


WFBL 


Syracuse,  N.  Y. 

Member  Basic  Network  Columbia  Broadcasting  System 

National  Representatives,  Free  and  Peters,  Inc. 


110  East  42nd  Street 
NEW  YORK  CITY 


180  North  Michigan  .4venue 
CHICAGO 


403  New  Center  Bldg. 
DETROIT 


111  Sutter  Street 
SAN  FRANCISCO 


Chamber  of  Commerce  Bldg. 
LOS  ANGELES 
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Harris  Adv.  Agency 
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City 


Address 
Telephone  Number 


Salt  Lake  City       1st  Natl.  Bank  Bldg. 

Wasatch  699 


Harrison-Rippey  Adv.  Co.        St.  Louis 
Hart-Conway  Co.  Inc. 
George  H.  Hartman  Co. 


Arcade  Bldg. 
Main  1977 


Rochester,  N.  Y.    45  Exchange  St. 

Main  2073 


Harvey-Massengale  Co. 


Chicago  307  N.  Michigan  Ave 

Statte  0055 

New  York  420  Lexington  Ave. 

Mohawk  4-0258 

Atlanta  Walton  Bldg. 

Walnut  9117 

Durham,  N.  C.       Snow  Bldg. 

J-8451 


Executives 
In  Charge  of  Radio 

R.  T.  Harris 
Milton  Rippey 


H.  L.  Hart 

J.  P.  Street,  Jr. 


Thomas  Kivlan 
Robert  Collins 


Hawes  General  Adv.  Agency  Boston 

Hawley  Adv.  Co.  Inc.  New  York 

Haynes  Adv.  Co.  Omaha 
Hays  Adv.  Agency  Inc. 

Heintr,  Pickering  &  Co.  Ltd.  Los  Angeles 

E.  W.  Hellwig  Co.  Inc.  New  York 


Henri,  Hurst  &  McDonald  Chicago 
Inc. 


37  Temple  Place 
Liberty  3008 

95  Madison  Ave. 
Caledonia  5-1860 

4007  Farnam  St. 
Jackson  0827 


Burlington,  Vt.       252  College  St. 
852 


Ward  Hicks  Inc. 
Albert  P.  Hill  Co.  Inc. 
W.  S.  Hill  Co. 


Albuquerque, 
N.  M. 

Pittsburgh 
Pittsburgh 


323  W.  6th  St. 
Michigan  6062 

9  E.  40th  St. 
Lexington  2-3080 

520  N.  Michigan  Ave. 
Superior  3000 

First  Natl.  Bank  Bldg. 
280 

233  Oliver  Ave. 
Grant  3700 

323  Fourth  Ave. 
Court  0240 


C.  Knox  Massey 

Lester  B.  Hawes 

John  H.  Hawley,  Jr. 

J.  W.  Haynes 

N.  H.  Myers 

Carl  Heintz 
William  T.  Pickering 

George  V.  Carhart 
Frank  Terrin 
Ward  Hicks 
Herbert  Gesregan 

Allen  F.  Heinecke 
V.  H.  McClure 


RADIO 
HEADLINERS 

I.  Hilltop  House 

Sponsored  hy  PalmolivR  Soap 

X.  Louise  Massey  and  the  Westerners 

Forzmost  Western  Singing 
and  Instrumental  Group 


3.  The  0*Neills 

Sponsorid,  hy  Ivory  Soap 

4.  Pick  and  Pat 

Sponsored  hy  Dills  Best 
and  Model  Tobacco 

5.  Mary  Small 

Radio's  Brightest  Little  Star 

6.  Three  X  Sisters 

Radio's  Foremost  Harmony-Novelty  Trio 

7.  Niela  Goodelle 

Radio's  Glamorous  Singing  Star 

8.  Molasses  and  January 


Associates  Inc 

1270  6th  Avenue 
NEW  YORK  CITY 


H — (Continued) 


Agency 

City 

Address 
Telephone  Number 

Executives 
In  Charge  of  Radio 

Hillraan-Shane  Adv.  Agency 

Los  Angeles 

412  W.  6th  St. 
Vandike  5111 

David  Hillman 

Hirshon-Garfield  Inc. 

New  York 

580  Fifth  Ave. 
Bryant  9-9350 

Marie  C.  Dowling 

Hixson-O'Donnell  Adv.  Inc. 

Los  Angeles 

Richfield  Bldg. 
Mutual  8331 

G.  K.  Breitenstein 
R.  M.  Hixson 
Mel  Williamson 

B.  H.  Hockswender  Agency 

Pittsburgh 

Commonwealth  Bldg. 
Atlantic  3389 

B.  H.  Hockswender 
K.  Von  Senden 
Eric  Zimmerman 

Hoffman  Bros.  Co. 

Baltimore 

Charles  &  22nd  Sts. 
University  9494 

Hoffman  &  York 

Milwaukee,  Wis. 

808  N.  Third  St. 
Daly  6510 

Howard  L.  Peck 
Wilford  York 

Holden,  Graham  &  Clark  Inc. 

Detroit 

Donovan  Bldg. 
CadiUac  7810 

R.  C.  Flint 

Holmes  Inc. 

Detroit 

David  Stott  Bldg. 
Cherry  0970 

A.  I.  Gleason 

Frances  Hooper  Agency 

Chicago 

400  N.  Michigan  Ave. 
Superior  5480 

Frances  Hooper 

Houck  &  Co.,  Adv. 

Roanoke,  Va. 

Shenandoah  Life  Bldg. 
2-3411 

Norman  Frankel 

James  Houlihan  Inc. 

San  Francisco 

564  Market  St. 
Garfield  2352 

James  A.  Houlihan 

E.  T.  Howard  Co.  Inc. 

New  York 

40  E.  49th  St. 
Plaza  3-6861 

Arthur  Lippmann 

Howard  &  Gymer 

Cleveland 

Caxton  Bldg. 
Cherry  0494 

Frederick  Gymer 

Hower  Adv.  Agency  Co. 

Denver 

Midland  Saving  Bldg. 
Tabor  5221 

Fred  Foley 

Charles  W.  Hoyt  Co.  Inc. 

New  York 

551  Fifth  Ave. 
Vanderbilt  3-4690 

Everett  Hoyt 
C.  B.  Donovan 

Hartford,  Conn. 

650  Main  St. 
5-6066 

Frank  A.  Whipple 

Boston 

216  Tremont  St. 
Liberty  6587 

F.  P.  Walther.  Jr. 

HSG  Adv.  Agency  Inc. 

New  York 

420  Madison  Ave. 
Wickersham  2-3338 

Harry  S.  Goodman 

Chicago 

134  N.  LaSalle  St. 
Randolph  5263 

H.  Knuth 

Huber  &  Creeden 

Boston 

45  Newbury  St. 
Kenmore  3600-3601 

John  S.  Giffin 
Elmer  J.  Huber 
Leo  F.  Creeden 

Hubbell  Adv.  Agency  Inc. 

Cleveland 

1227  Prospect  Ave. 
Cherry  0212 

Frank  Hubbell 

Hudson  Adv.  Co. 

New  York 

75  W.St. 

Bowling  Green  9-8950 

Michael  Gore 

Hughes  Adv.  Co. 

Omaha,  Nebr. 

Omaha  Loan  Bldg. 
Atlantic  0868 

Hughes,  Wolff  &  Co.  Inc. 

Rochester,  N.  Y. 

Taylor  Bldg. 
Stone  2080 

F.  A.  Hughes 
John  P.  McCarthy 

Humbert  &  Jones 

New  York 

228  E.  45th  St. 
Vanderbilt  3-1045 

K.  E.  Humbert 

Christy  Humburg  Adv. 
Agency 

St.  Louis 

904  Pine  St. 
Chestnut  1558 

Christy  C.  Humburg 

H.  B.  Humphrey  Co. 

Boston 

Statler  Bldg. 
Liberty  4714 

John  C.  Strouse 

Humphrey,  Prentke  & 
Associates  Inc. 

Cleveland 

Engineers  Bldg. 
Cherry  2056 

Ralph  B.  Humphrey 

Husband  &  Thomas  Co.  Inc. 

New  York 

370  Lexington  Ave. 
Caledonia  5-8297 

Theodore  R.  Harris 

Hutchins  Adv.  Co.  Inc. 

Rochester,  N.  Y. 

42  East  Ave. 
Main  3528 

Frank  I.  Hutchins 

Toronto,  Ont. 

330  Bay  St. 
Waverly  5311 

John  Bennett 

Hutchinson  Adv.  Co. 

Minneapolis 

Hodgson  Bldg. 
Atlantic  5238 

H.  K.  Painter 

Hyde-Reeves-Hyde 

RenBsellaer,  N.  Y. 

920  First  St. 
Albany  4-4624 

Cameron  W.  Hyde 

Ingalls  Adv. 

I 

Boston 

137  Newbury  St. 
Commonwealth  5767 

J.  Raymond  Miniter 
S.  M.  Fisher 

Wm.  A.  Ingoldsby  Co.  Los  Angeles 

Interstate  Adv.  Agency  Inc.  Cleveland 
B.  D.  lola  Co.  Inc.  New  York 


610  S.  Broadway 
Mutual  6254 

Marshall  Bldg. 
Main  9444 

551  Fifth  Ave. 
Murray  Hill  2-6332 


A.  W.  Ingoldsby 
Goe.  A.  Kirkendale 
Irving  Berk 
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Agency 
rd  Co. 


Agency 

ard  Jacobs  Agency  Inc. 

ney  T.  James  &  Associates 

-Morton  Inc. 
liam  Jenkins  Adv. 
nson-Dallis  Co. 

son,  Read  &  Co.  Inc. 
nson  Sel  Co. 

i 

1 

i 

Ink  B.  Johnston  Adv. 
Igency 

|€  T.  Johnston  Co. 
jjnston  Adv.  Agency 
;iiston  Adv.  Co. 
na  Jones  Co. 


City 

Seattle 

Tacoma,  Wash. 
Portland,  Ore. 


City 

Atlanta 

Hollywood 

Los  Angeles 

Philadelphia 

Atlanta 

Chicago 

St.  Louis 

Chicago 

New  York 

St.  Louis 

San  Francisco 

Dallas 

Los  Angeles 


Address 
Telephone  Number 

G05  Union  St. 
Elliott  4884 


Rust  Bldg. 
Main  4621 

Fenton  Bldg. 
Atwater  8897 


.Address 
Telephone  Number 

Candler  Bldg. 
Walnut  3481 

1811  N.  Whitley  St. 
Hillside  5191 

1220  Maple  Ave. 
Prospect  1154 

220  S.  16th  St. 
Kingsley  2800 

Glenn  Bldg. 
Walnut  8672 

222  W.  Adams  St. 
Franklin  6080 

122  S.  Eighth  St. 
Central  0816 

2415  N.  Seminary  Ave 
Lincoln  8396 

117  Liberty  St. 
Barclay  7-3337 

1706  Olive  St. 
Chestnut  3799 

625  Market  St. 
Douglas  8288 

1901  McKinney  Ave. 
7-2122 

1206  Maple  Ave. 
Prospect  2248 


Executives 
In  Charge  of  Radio 

F.  G.  Mullins 
M.  McPherson 

John  B.  Goff 
Harold  R.  Stone 


Executives 
In  Charge  of  Radio 

R.  S.  Peacock 

Volney  T.  James 

Earl  De  Roy  Morton 
Carl  W.  Culpepper 

William  Jenkins 
Burton  E.  Wyatt 
A.  T.  Lewis 
John  Feinstein 
Selvar  G.  Johnson 
Frank  B.  Johnston 
Lyle  T.  Johnston 
Jess  T.  Yeates 
Stanley  W.  Foran 


Dana  Jones 
O.  V.  Johnson 


J —  (  Continued  ) 


Agency 
Ralph  H.  Jones  Co. 


Wylie  B.  Jones  Adv.  Agency 
Inc. 


Jones  &  Brakeley  Inc. 
Wm.  A.  Joplin  Adver.  Agency 
Richard  Jorgensen 
Joseph  Adv.  Agency 

Kal  Adv.  Inc. 
John  Karch  .Adv.  .Agency 


H.  W.  Kastor  &  Sons 
Adv.  Co. 


Joseph  Katz  Adv.  Co. 

Alan  M.  Kaufman 
Henrv  J.  Kaufman  Adv. 


City 
Cincinnati 

New  York  • 

Bingham  ton, 
N.  Y. 

New  York 
New  York 
Portland,  Ore. 
San  Jose,  Cal. 
Cincinnati 

Washington 

New  York 
Chicago 
New  York 
St.  Louis 
Baltimore 
New  York 
Washington 
Washington 


K 


Address  Executives 
Telephone  Number      In  Charge  of  Radio 

Carew  Tower  C.  M.  Robertson,  Jr. 

Main  3351  Charles  J.  Coward 

400  Madison  Ave.   

Plaza  3-0101 

Capitol  Theatre  Bldg.  B.  W.  Heimer 

2-6491  C.  A.  Cleveland 

366  Madison  Ave.   

Murray  Hill  2-5767 

150  Nassau  St.  Alex  W.  Burger 
Beekman  3-1981 

Woodlark  Bldg.  W.  A.  Joplin 
Atwater  9853 

74  N.  First  St.   

Ballard  662 

1801  Reading  Road  J.  M.  Joseph 

Parkway  7850  Eli  Cohan 

A.  -A.  Hirsch 

Star  Bldg.  David  B.  Stein 

Metropolitan  0863  R.  F.  Chamberlain 
I.  T.  Cohen 

280  Broadway  Michael  Altomari 
Barclay  7-1045 

360  N.  Michigan  Ave.  H.  H.  Hudson 
Central  5331 


RCA  Bldg. 
Columbus  5-6135 

Arcade  Bldg. 
Main  3655 

16  E.  Mt.  Vernon  PI. 
Vernon  7094 

247  Park  Ave. 
Wickersham  2-2740 

Star  Bldg. 
District  7443 

Homer  Bldg. 
District  7400 


J.  C.  Bridgwater 
O.  B.  Bond 


O.  B.  Bond 


James  J.  McNally 
Alan  M.  Kaufman 

Jeffrey  A.  Abel 
Helen  Stewart 


EVERY  HOUR! 

NEWS  that  is  never  stale  or  "saved  up"  — 
News  that  scoops  every  other  source  of  in- 
formation! WORL  makes  News,  too!  An  agency 
writes;  "More  results  from  one  WORL  broadcast, 
than  from  five  broadcasts  on  other  stations." 
Official  station  of  the  Massachusetts  Federation  of 
Women's  Clubs.  Only  station  with  direct  U.  S. 
Weather  Bureau  reports.  Only  station  which 
broadcasts  Elizabeth  Hart  in  "Woman  of  Tomor- 
row," Boston's  most  popular  woman's  program. 
And  New  England  listens! 

WORL 

BOSTON,  MASS. 

NEWS 

Studios:  Myles  Standish  Hotel 


OF  THE  HOUR 
ON  THE  HOUR 
EVERY  HOUR 
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Agency 
S.  L.  Kay  Inc. 

Tyler  Kay  Co.  Inc. 

Kayton-Spiero  Inc. 


City 

San  Francisco 

Buffalo 
New  York 


Ra>itiond  Keane  Adv.  Agency  Denver 


Keelor  &  Stites  Co. 

M.  Keilson  Adv.  Co. 

Kelly,  Nason  &  Winsten  Inc. 

Kelly,  Stuhlman  &  Zahrndt 
Inc. 

Kelso  Norman  Organization 
Kenyon  &  Eckhardt  Inc. 


Ketchum,  MacLeod  &  Gro\  e 
Inc. 


Key  Adv.  Co. 


H.  M.  Kiesewetter  Adv. 
Agency 


Kimball,  Hubbard  &  Powell 
Inc. 

Kingshall  Adv.  Agency,  Inc. 


Cincinnati 
New  York 
New  York 
San  Francisco 
St.  Louis 
San  Francisco 
New  York 
Pittsburgh 
Cincinnati 
New  York 

New  York 
Pasadena,  Cal. 


Address 
Telephone  Number 

155  Sansome  St. 
Exbrook  2583 

775  Main  St. 
Lafayette  6111 

230  W.  41st  St. 
Pennsylvania  6-8891 

Railway  Exchange 

Bldg. 
Tabor  4967 

Carew  Tower 
Parkway  1311 

205  E.  42d  St. 
Murray  Hill  4-1360 

30  Rockefeller  Plaza 
Columbus  5-6300 

Monadnock  Bldg. 
Garfield  3816 

Mart  Bldg. 
Garfield  0777 

26  O'Farrell  St. 
Douglas  2848 

247  Park  Ave. 
Wickersham  2-3920 

Koppers  Bldg. 
Atlantic  1100 

505  Walnut  St. 
Main  1164 

9  E.  40th  St. 
Lexington  2-0025 


400  Madison  Ave. 
Wickersham  2-3100 


328  N.  Lake  Ave. 
Terrace  6533 


Executives 
In  Charge  of  Radio 

Sidney  L.  Kay 

H.  Tyler  Kay 

Gerald  B.  Spiero 

Raymond  Keane 
Ethel  N.  Hines 
Wesley  Batt«rsea 

Sam  Malcolm  hevy 

M.  Keilson 

Joseph  Burland 

J.  Malcolm  Dewees 

Charles  F.  Kelly,  Jr. 
Walter  W.  Zahrndt 

Louis  L.  Lev>- 

Tyler  Davis 

Emil  Hofsoos 
Ernest  T.  Giles 

Leonard  M.  Sive 

H.  M.  Kiesewetter 
A.  C.  Christensen 
S.  H.  Baker 

William  L.  Obrion 
Charles  E.  Svdnor 


Shows  that  Sell 
and  Stay  Sold 


•  176  weeks  Hollywood 

(Show-shop  of  the  World.) 

•  156  weeks  El  Paso 

•  156  weeks  Baltimore 


•  104  weeks  Kansas  City 

•  104  weeks  Toledo 

•  78  weeks  Denver 

•  65  weeks  San  Diego 


•  52  weeks  in  scores  of  other  major  centers 

THE  SUNDAY  PLAYERS  BIBLE  DRAMAS 
WADE  LANE'S  "HOME  FOLKS." 
THE  AMERICAN  KITCHEN 

Of  the  Same  Calibre 

DINING  WITH  DAD  .  .  .  ROMANCE  OF  SONG 
THE  BEST  OF  THE  WEEK  FROM  HOLLYWOOD 
EL  PATIO  EVENINGS 

SAMPLES  S2.00  per  side  c.o.d.  (refundable)   with  high-powered 
proven  audition,  presentation  and  promotion  programs. 

"Your  Hollywood  Producers" 

Mertens  and  Price.  Inc. 


1240  South  Main 


Los  Angeles,  California 


K — (Continued) 


Agency 

Albert  Kircher  Co. 


Kirkgasser-Drew  Co. 

Kirtland-Engel  Co. 

Klau-Van  Pietersom-Duniap 
Associates  Inc. 

Philip  Klein  Inc. 

Kleppner  Co.  Inc. 

Stuart  L.  Klingelsmith  &  Co. 

Klinger  Adv.  Agency 

Knox  Reeves  Adv.  Inc. 

Edward  D.  Kollock 

M.  R.  Kopmeyer  Co. 

J.  M.  Korn  &  Co.  Inc. 

Kraff  Adv.  Agency 

Paul  D.  Kranzberg  &  Assoc. 

Merrill  Kremer  Inc. 

Krichbaum  Co. 

Arthur  Kudner  Inc. 


City 
Chicago 

Philadelphia 

Chicago 

Chicago 

Milwaukee 

Philadelphia 

New  York 

Los  Angeles 

New  York 

Minneapolis 

Boston 

Louisville 

Philadelphia 

Minneapolis 

St.  Louis 

Memphis 

Cleveland 

New  York 

Detroit 

San  Francisco 

Washington 


Address 
Telephone  Number 

111  N.  Canal  St. 
Dearborn  8467 

12  S.  12th  St. 
Walnut  4341 

400  N.  Michigan  Ave. 
Superior  9794 

333  N.  Michigan  Ave. 
Franklin  0315 

744  N.  Fourth  St. 
Marquette  6780 


1420  Walnut  St. 
Kingsley  1420 

551  Fifth  Ave. 
Murray  HiU  2-6467 

810  W.  Sixth  St. 
Mutual  8371 

119  W.  57th  St. 
Columbus  5-5990 

307  Fourth  Ave.  S. 
Bridgeport  4291 

140  Federal  St. 
Liberty  3649 

Realtv  Bldg. 
Jackson  7729 

1528  Walnut  St. 
Pennypacker  2500 

807  Marquette  Ave. 
Bridgeport  3166 

Loudennan  Bldg. 
Central  1463 

Exchange  Bldg. 
6-4853 

Leader  Bldg. 
Cherry  8070 

630  Fifth  Ave. 
Circle  6-3200 

New  Center  Bldg. 
Madison  5315 

1601  Van  Ness  Ave. 


Execotives 
In  Charge  of  Badit 

Roy  E.  Dodge 

E.  M.  Davis 

Leslie  A.  Drew 

M.  M.  Mendelsohn 
G.  B.  McDermott 

Lee  I.  Archer 
Jesse  J.  Kagel 
Otto  Kleppner 


Atwood  A.  Klinger 

B.  N.  Robinson 
Lloyd  Griffin 

E.  D.  Kolloek 
M.  R.  Kopmeyer 


Norm  E.  Kraff 


Samuel  Krupnick 
Paul  D.  Kranzberg 

Homer  D.  Gentry 
MeriU  Kremer 

Norman  G.  Krich- 
baum 

Charles  F.  Gannon 


Robert  Copeland 


La  Brum  Adv.  Agency 

Lake-Spiro-Cohn  Inc. 
Lambert  &  Feasley  Inc. 
Lamport,  Fox  &  Co. 
A.  B.  Landau  Inc. 
Landsheft  i-  Warman  Inc. 
Lang,  Fisher  &  Kirk  Inc. 
Lanpher  &  Schonfarber  Inc. 
Rupert  L.  Larson  Adv. 
Lauesen  &  Salomon 
Lavenson  Bureau 
Lavnn  Co.,  Inc. 
Leche  &  Leche  Adv.  Co. 
Wilson  H.  Lee  Adv.  Agency 


Philadelphia 

Memphis 

New  York 

South  Bend,  Ind. 

New  York 

Buffalo 

Cleveland 

Providence,  R.  I. 

Los  Angeles 

Chicago 

Philadelphia 

Boston 

Dallas 

New  Haven 

Hartford,  Conn. 

Bridgeport,  Conn. 


Albee  Bldg. 
National  5506 


2014  Franklin  Tr. 

Bldg. 
Locust  2162 

Sterick  Tower 

6-  6341 

9  Rockefeller  Plaza 
Columbus  5-3721 

J.  M.  S.  Bldg. 

3-  2161 

270  Broadwa.y 
Rector  2-5341 

Liberty  Bank  Bldg. 
Cleveland  7260 

1010  Euclid  Ave. 
Main  6579 

58  Weybosset  St. 
Gaspee  4813 

407  E.  Pico  St. 
Prospect  9013 

520  N.  Michigan  Ave. 
Superior  0738 

12  S.  12th  St. 
Lombard  1158 

Statler  Bldg. 
Liberty  0030 

Mercantile  Bldg. 

7-  1479 

246  Meadow  St. 

8-  1181 

197  Asylum  St. 
2-9074 

301  John  St. 

4-  2167 


Frank  Getty 


Thomas  J.  La  Brum 

Avron  Spiro 
Martin  Horrell 
C.  F.  Prell 
Herman  Younglieb 
Sterling  J.  Hiles 
Alvin  B.  Fisher 


Gordon  Schonfarber 
Lawrence  Lanpher 

Rupert  L.  Larson 


Wendell  Walker 
F.  P.  Wagener 

Roland  Israel 
Robert  C.  Foster 
Harry  L.  DeLashmutt 
Wilson  H.  Lee 
Eugene  M.  Fleming 
L.  P.  MaeAdams 
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Agency 


City 


Address 
Telephone  Number 


Executives 
In  Charge  of  Radio 


1  ford  Adv.  Agenc>'  Inc. 

New  York 

315  Fotirth  Ave. 
Steuyvesant  9-1742 

David  D.  hee 

?aul  Lefton  Co.  Inc. 

Philadelphia 

1617  Pennsylvania 

Blvd. 
Rittcnhouse  1500 

Paul  Brown 

New  York 

521  Fifth  Ave. 
Vanderbilt  3-5067 

Thomas  A.  Ballanty 

Chicago 

435  N.  Michigan  Ave. 
Superior  3567 

Ray  C.  Nelson 

•t  Lehman  Adv. 

New  York 

116  Broad  St. 

Bowling  Green  9-9838 

^hton  &  Nelson 

Schenectady 

243  State  St. 
6-4202 

George  R.  Nelson 
Robt.  S.  Cragin 

|nen  &  Mitchell  Inc. 

New  York 

17  E.  46th  St. 
Murray  Hill  2-9170 

Robert  W.  Orr 
Mann  Holiner 
Jay  Clark 

j 

Hollywood 

8954  Sunset  Blvd. 
Crestview  1-4946 

Jay  Clark 

R.  Leon,  Inc. 

1 

New  York 

1775  Broadway 
Columbus  5-0020 

S.  R.  Leon 

p.  Le  Quatte  Inc. 

New  York 

200  Madison  Ave. 
Ashland  4-5571 

John  E.  Shepard 

jaing  Adv.  Co.  Inc. 

Des  Moines 

Walnut  Bldg. 
3-«928 

R.  J.  Flynn 
D.  L.  Dungan 

imond  Levy 

New  York 

551  Fifth  Ave. 
Murray  HiU  2-7580 

Raymond  Le\'y 
L.  J.  Alles 

\.  Levy  Adv.  Agency 

Denver 

Temple  Court  Bldg. 
Keystone  0159 

Ted  Le^-y 

-•y-Myerson  Agency 

i  . 

Chicago 

330  S.  Wells  St. 
Harrison  7588 

Ir\in  P.  Myerson 

pison  Lewis  &  Associates 

Minneapolis 

Foshay  Tower 
Atlantic  6235 

L — (Continued) 


Agency 

Harold  F.  Lewis  Adv.  Service 
Jay  Lewis  Associates 
Lewis  Agency  Inc. 
Elsie  Lichtenstul 
Carr  Liggett  Inc. 
Monte  Little  Co. 


Livermore  &  Knight  Agency 
Inc. 


Leon  Livingston  Adv.  Agency 
Lockwood-Shackelford  Co. 

Jesse  Loeb,  Adv. 
Lester  A.  Loeb  Adv.  Agency 
Loeb  Adv.  Agency 
Loewy  Adv.  Agency 
Logan  &  Stebbins 


Qity 

Address 
Telephone  Number 

Elxecutives 
In  Charge  of  Radio 

Boston 

48  Summer  St. 

Harold  F.  Lewis 

New  York 

45  E.  45th  St. 
Murray  Hill  2-5347 

Jay  Lewis 
Rose  Sorens 

Washington 

Star  Bldg. 
Metropolitan  4638 

G.  A.  Lewis 

Pittsburgh 

State  Theatre  Bldg. 
Grant  3334 

Elsie  Lichtenstul 

Cleveland 

Guaranty  Title  Bldg. 
Cherry  3434 

Rocky  Austin 

Huntington 

First  National  Arcade 
6146 

Monte  Little 
Chas.  Gressle 

Providence 

42  Pine  St. 
Gaspee  6111 

Arthur  L.  Dean 

Boston 

lOJ.  v.'iareDuuii  oi. 
Kenmore  4324 

I.  E.  Blaine 

San  Francisco 

Mills  Bldg. 
Sutter  7340 

W.  C.  Day 

Los  jVngeles 

122  E.  Seventh  St. 
Trinity  9801 

Ralph  D.  Lockwood 
Norman  Boroughs 
William  James 

Washington 

Southern  Bldg. 
National  9009 

Jesse  Loeb 

New  York 

25  W.  45th  St. 
Bryant  9-4440 

Lester  A.  Loeb 

Atlanta 

Norris  Bldg. 
Main  6935 

Mabel  H.  Loeb 
V.  A.  Pairo 

New  York 

5  Beekman  St. 
Cortland  7-8585 

Henry  Loewy 

Los  Angeles,  Cal. 

811  W.  7th  St. 
Trinity  8821 

Barton  A.  Stebbins 
Arthur  W.  Gudelman 

SERVING    ONE  OF 
A  M  E  R  I  C  A'  S 
GREATEST  MARKETS 


The  only  Columbia  Network  outlet 
reaching  the  4^  million  people  of 
the  rich  Pittsburgh  District. 


BASIC  COLUMBIA 
NETWORK 


W  J  AS 


GENE  FURGASON  &  CO. 
Representatives 
New  York  •  Chicago  •  Detroit 


5000  WATTS 


PITTSBURGH 
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City 


Address 
Telephone  Number 


Executives 
In  Charge  of  Radio 


W.  E.  Long  Co. 

Chicago 

155  N.  Clark  St. 
Randolph  4606 

V.  E.  Carr 

Long  Adv.  Service 

San  Jose,  Cal. 

19  N.  Second  St. 
Ballard  5600 

Mrs.  G.  B.  Murphy 
Alvin  Long 

San  Francisco 

Russ  Bldg. 
Douglas  3168 

Ray  Rogers 
Hassel  W.  Smith 

Loomis  Adv.  Co. 

Kansas  City 

Telephone  Bldg. 
Harris  1270 

Wesley  H.  Loomis, 

Loomis  &  Hall  Inc. 

Miami 

Congress  Bldg. 
2-7448 

D.  L.  Brown 

Lord  &  Thomas 

New  York 

247  Park  Ave. 
Wickersham  2-6600 

Edgar  Sisson 

1 

Chicago 

919  N.  Michigan  .Ave. 
Superior  4800 

Basil  Langhrane 
Miss  Holly  Shively 

Los  Angeles 

6331  Hollywood  Blvd. 
Hollywood  6265 

Thomas  M.  Mc.Anit 
John  W.  Runyon 

San  Francisco 

235  Montgomery  St. 
Sutter  2355 

Harold  W.  David 

James  R.  Lunke  &  Associates 

Chicago 

919  N.  Michigan  Ave. 
Superior  8941 

James  R.  Lunke 

Seattle 

315  Seneca  St. 
Elliott  1492 

Gene  Baker 

Lucerna  Co. 

New  York 

17  E.  45th  St. 
Murray  Hill  7-7267 

Nicholas  Goldman 

Earl  Ludgin  Inc. 

Chicago 

230  N.  Michigan  Ave. 
Franklin  1762 

Vincent  R.  Bliss 

I^ynn-Fieldhouse 

Wilkes-Barre,  Pa. 

15  S.  Franklin 
2-7182 

L.  S.  Fieldhouse 

New  York 

75  West  St. 

Bowling  Green  9-35  88 

Phil  O'NeiU 

Lyon  Agency 

San  Francisco 

116  New  Montgomery 
Douglas  3546 

D.  E.  Lyon 

J.  Horace  Lytle  Co. 

Dayton 

333  W.  First  St. 
Adams  2286 

J.  E.  Romig 

Columbus 

79  E.  State  St. 
Adams  7461 

C.  L.  Jaycox 
M.  L.  Brand 

250  WATTS 


1370  KC. 


^  UTILE /a(/^ 


KRMC 


NO  INFERIORITY  COMPLEX  IN  THIS  "SMALLIE' 


A  Local 


That 


Does 

A  BIG  TIME 
JOB! 


Write  for  our  Merchandising  Plan 
Member  North  Central  Broadcasting  System 


Operated  by 
Roberts-McNab  Co. 
Jamestown,  N.  Dakota 


Managed  by 
Van  Cronkhite  Associates 
Chicago 


M 


Agency 

City 

Address 
Telephone  Number 

Exceutires 
In  Charge  of  Rx 

MacDonald-Cook  Co. 

South  Bend,  Ind. 

Sheriand  Bldg. 
3-8244 

Fred  Cook 

MacDonald-Potter  Inc. 

Chicago 

230  N.  Michigan  Ave. 
Randolph  4333 

Robert  E.  Potter 

Mace  .Adv.  Agency 

Peoria,  111. 

Lehmann  Bldg. 
7197 

M.  J.  Matusak 
J.  J.  Keith 

Hays  MacFarland  &  Co. 

Chicago 

333  N.  Michigan  Ave. 
Randolph  9360 

Evelyn  Stark  j 

Mackay-Spaulding  Co.  Inc. 

New  York 

420  Lexington  Ave. 
Mohawk  4-1490 

Frederick  Ehli 
W.  L.  Rech 

(Chicago — See  Sandmeyer- Mackay-Spaulding  Co.) 

MacKenzie,  Inc. 

Minneapolis 

431  Clifton  Ave. 
Kenwood  4511 

Eben  MacKenzie 
W.  M.  Highfield 
Lowell  Swenson 

MacManus,  John  &  .^dams 

Detroit 

Fisher  Bldg. 
Trinity  2-8300 

C.  E.  O'Connor 

Los  Angeles 

Petroleum  Securities 
Bldg. 

Jack  Hutchinson 

Ssin  f^r&ncisco 

Sutter  3797 

MacVeagh  &  Co.  Inc. 

New  York 

630  Fifth  Ave. 

Charlton  MacVeagh 

Mac  Wilkins  &  Cole  Inc. 

Seattle 

Lloyd  Bldg. 
Eliot  0855 

Wm.  Sandiford 

Maggart  Corp. 

Chicago 

203  N.  Wabash  Ave. 
Central  3861 

M.  E.  Maggart 

L.  G.  Maison  &  Co. 

Chicago 

30  W.  Washington  St. 
Franklin  7566 

L.  G.  Maison 

Malcolm-Howard  .Adv. 
Agency 

Chicago 

20  E.  Jackson  Blvd. 
Webster  2110 

Arthur  M.  Holland 
John  L.  Sullivan 

David  Malkiel  Adv.  .Agency 

Boston 

260  Tremont  St. 
Liberty  1421 

Harry  Love 

1.  J.  Maloney  Inc. 

New  York 

381  Fourth  Ave. 
Murray  Hill  4-0766 

Mrs.  Anne  Gibbons 

Manternach  Inc. 

Hartford 

170  High  St. 
2-0193 

Arthur  H.  Patterson 

Marschalk  &  Pratt  Inc. 

New  York 

535  Fifth  Ave. 
Vanderbilt  3-1525 

Curt  Peterson 

TerriU  Belknap  Marsh 
Associates 

New  York 

480  Lexington  Ave. 
Eldorado  5-4570 

T.  B.  Marsh 

Martin  Inc. 

Detroit 

Fox  Theatre  Bldg. 
Randolph  6220 

F.  V.  Martin 
Frank  Atherton 

Ej.  \J  .  fldnK 

Gustav  Marx  .Adv.  .Agency 
Inc. 

Milwaukee 

125  E.  Wells  St. 
Marquette  0726 

Gustav  Marx 

Chas.  .A.  Mason 

Detroit 

David  Stott  Bldg. 
Cherry  1945 

Rockwood  Bullard 
C.  S.  Yarnell 

Mason  Warner  Co.  Inc. 

Chicago 

360  N.  Michigan  Ave. 
State  7550 

D.  D.  Warner 

J.  M.  Mathes  Inc. 

New  York 

122  W.  42d  St. 
Lexington  2-7450 

John  Davidson 
Wilfred  S.  King 

Matteson-Fogartj'-Jordan  Co. 

Chicago 

307  N.  Michigan  Ave. 
xvanaoipn  juuu 

C.  C.  Fogarty 

SrSiiTueT  J.  L/iarK 

Maxon  Inc. 

Detroit 

2761  E.  Jefferson  Ave. 
Fitzroy  5710 

p.  C.  Beatty 

New  York 

570  Lexington  Ave. 
Eldorado  5-2930 

Robert  C.  Wilson,  Jr 

Cleveland 

Nela  Park 
Mulberry  2600 

W.  Ray  Baker 

Chicago 

919  N.  Michigan  Ave. 
Delaware  3536 

L.  J.  Sholty 

Mayers  Co.  Inc. 

Los  Angeles 

1240  S.  Main  St. 
Prospect  0101 

Theodore  W.  Gate 

Chas.  H.  Mayne  Co. 

Los  Angeles 

318  W.  9th  St. 
Trinity  5579 

N.  V.  Mayne 
E.  J.  Carman 

McCann-Erickson  Inc. 

MewYork 

285  Madison  Ave. 
Lexington  2-1700 

Donald  S.  Shaw 
Dorothy  Barstow 
Margaret  Jessup 

Chicago 

910  S.  Michigan  Ave. 
Webster  3701 

Homer  Havermale 

Cleveland 

629  Euclid  Ave. 
Cherry  3490 

R.  M.  Alderman 

Denver 

Patterson  Bldg. 
Keystone  4297 

J.  S.  Barrows 

Los  Angeles 

448  S.  Hill  St. 
Michigan  4049 

A.  J.  Bruhn 

San  Francisco 


114  Sansome  St.  Walter  Burke 

Douglas  5560  H.  Q.  Hawes 


G 
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Agency 
)  Carty  Co. 


I  Cord  Co.  Inc. 


Cormick  Co. 

tDaniel,  Fisher  & 
>pelman  Inc. 

^ougall  &  Weiss 


City 
Lo3  Angeles 

San  Francisco 
Minneapolis 


Address  Executives 
Telephone  Number      In  Charge  of  Radio 


1206  Maple  Ave. 
Prospect  9132 


M.  L.  Gowans 
H.  E.  Cassidy 


116  New  Montgomery  E.  W.  Shafer 
St. 

Sutter  8224 


First  National-Soo 

Line  Bldg. 
Bridgeport  1225 


Amarillo,  Texas      217  E.  7th 
5333 


Akron,  Ohio 
Chicago 


B.  Grove 


John  R.  Forkner 


First  Central  Tower      A.  C.  Fisher 
Franklin  7108 

410  N.  Michigan  Ave.  Charles  H.  McDougall 


tGivem-Child  Adv.  Agency  Chicago 


^unkin  Adv.  Co. 

1 

Imer  McKee  Inc. 


eKee  &  Albright  &  Ivey 
Inc. 


Lain  Organization  Inc. 
Bnk  A.  McMahon 

i 

ilip  J.  Meany  Co. 
pek  &  Wearstler  Inc. 

I 

•ward  Meermans,  Inc. 
^Idrum  &  Fewsmith  Inc. 

ienken  Adv.  Inc. 


Chicago 
Chicago 

Philadelphia 
New  York 
Philadelphia 
New  York 
Los  Angeles 


Superior  2012 

10  S.  LaSalle  St. 
Franklin  3322 


228  N.  LaSalle  St. 
State  5060 

400  W.  Madison  St. 
Franklin  4243 


1400  S.  Penn  Square 
Locust  4737 

RCA  Bldg. 
Columbus  5-2058 

12  S.  12th  St. 
Walnut  1131 

Wellington  Hotel 
Circle  7-5570 

816  W.  Fifth  St. 
Michigan  3601 


Edward  H.  Weiss 

Dorothy  H.  Mc- 

Giveran 
Janet  H.  Child 

Frank  R.  Steel 


Homer  McKee 
J.  D.  DriscoU 
R.  G.  McKee 


Youngstown,  O.     20  W.  Front  St. 

3-4311 


Cleveland  3030  Euclid  Ave. 

Henderson  4220 

Cleveland  Leader  Bldg. 

Cherry  4505 

Toledo  2325  Madison  Ave. 

Adams  5235 

New  York  1776  Broadway 

Circle  7-1186 

lerchandising  Associates  Inc.  South  Bend,  Ind.    211  Service  Court 

3-1275 

erbert  V.  Mercready,  Adv.     Garwood,  N.  J.      Dif  Bldg. 

Westfield  2-2500 

11  W.  42d  St. 
Pennsylvania  6-6923 

C.  of  C.  Bldg. 
Cherry  3006 

92  Liberty  St. 
Rector  2-0450 


Talcott  Bldg. 
Main  1456 

24  Wealthy  St. 
9-3451 

Enquirer  Bldg. 
Cherry  1844 

71  W.  35th  St. 
Wisconsin  7-3996 

8  S.  Michigan  Ave. 
Franklin  1310 

911  Washington  St. 
Central  3010 

1736  Franklin  St. 
Templebar  3983 


2144  Madison  Ave. 
Main  6194 

14  Lisbon  St. 
3417 

Exchange  Bldg. 
Main  2136 


Fred  C.  Selby 
Frank  A.  McMahon 
H.  H.  Wright 


Albert  M.  Wearstler 
Dudley  S.  Hawkins 


C.  E.  Meermans 
R.  G.  Simmons 


Anna  R.  Belman 
W.  Donald  Dunkle 
Herbert  V.  Mercready 


errill  Adv.  Co.  Inc. 

New  York 

Cincinnati 

etropolitan  Adv.  Co. 

[ 

New  York 

idwest  Adv.  Agency 

Rockford,  111. 

len  G.  Miller  Co. 

Grand  Rapids 

jirry  M.  Miller  Inc. 

Cincinnati 

hn  Thomas  Miller 

New  York 

.  Glenn  Miller 

Chicago 

iUiam  J.  Miller  &  Co. 

St.  Louis 

'.  A.  Miller  Adv.  Agency 

Oakland,  Cal. 

Harry  D.  Adair 
Larry  Reis 
P.  McKenna 

W.  A.  Pitschke 
Allen  G.  Wilier 


George  Hecker 
Marian  A.  MacKenzie 


iUer  Agency  Co. 
ay  Mills  Adv.  Agency 
1  ilne  &  Co.  Inc. 
an  B.  Miner  Co. 


Toledo 

Lewiston,  Me. 

Seattle 

Los  Angeles 

Minneapolis 


W.  A.  Miller 
John  B.  Hart 
Julia  M.  Menken 

David  Heer 
Raymond  T.  Mills 


R.  P.  Milne 

Jaa.  K.  Heffernan 


1151  S.  Broadway  Clyde  P.  Scott 

Chamber  of  Com-  Fred  Meyer 

merce  Bldg.  John  Guedel 

Richmond  3101 


Essex  Bldg. 
Main  5387 


J.  H.  Mitchell 


M— (Continued) 


Agency 
Mitchell-Faust  Adv.  Co. 

Mithoff  &  White 
Arthur  R.  Mogge  Inc. 

Howard  H.  Monk,  Adv. 
Montrose-Rosenberg  Co. 
Ralph  Moore  Inc. 
Chester  C.  Moreland  Co. 
Raymond  R.  Morgan  Co. 

R.  A.  Moritz  Co. 
Morris  &  Davidson  Inc. 
Morris-Schenker-Roth  Inc. 
Morrison  Adv.  Agency  Inc. 
Morse  International  Inc. 
Moser  &  Cotins  Inc. 


City 

Address 
Telephone  Number 

Executives 
In  Charge  of  Radio 

Chicago 

230  N.  Michigan  Ave. 
State  6610 

Paul  Holman  Faust 
C.  J.  Turner 
Dorothy  L.  Parsons 

El  Paso 

Martin  Bldg. 
Main  4500 

Gerald  F.  Perry 

Chicago 

307  N.  Michigan  Ave. 
State  2908 

Albert  Swanson 

St.  Louis 

Arcade  Bldg. 
Central  4123 

E.  E.  Kromnacker 

Rockford,  111. 

Brown  Bldg. 
Main  2020 

Howard  H.  Monk 

New  York 

8  W.  40th  St. 
Bryant  9-6345 

J.  J.  Rosenberg 

St.  Louis 

208  N.  Broadway 
Chestnut  8728 

Ralph  Moore 

Cincinnati 

114  Garfield  Place 
Parkway  1178 

Chester  C.  Moreland 

Hollywood 

6362  Hollywood  Blvd. 
Hempstead  4194 

Raymond  R.  Morgan 
Richard  E.  Messer 
Ernest  Hix 

Indianapolis 

Security  Trust  Bldg. 

L.  W.  Holson 

Davenport,  la. 

Kahl  Bldg. 
2-3181 

R.  A.  Moritz 

Chicago 

430  N.  Michigan  Ave. 
Superior  3933 

W.  Pinsker 
H.  Kingston 

Chicago 

230  N.  Michigan  Ave. 
State  4050 

Nathan  Pearlstein 

Milwaukee 

709  N.  11th  St. 
Marquette  5372 

E.  J.  Morrison 

F.  C.  Schnake 

New  York 

122  E.  42d  St. 
Lexington  2-6727 

J.  L.  Rawlinson 

Utica,  N.  Y. 

10  Hopper  St. 
4-6141 

New  York 

420  Lexington  Ave. 
Mohawk  4-7187 

Miss  C.  V.  Welch 

Warner  Bros. 

K  ^  F  ^  W  ^  B 

HOLLYWOOD 


Hollywood  station  of  the  California  Radio  System 
which  network  reaches  94%  of  California  popula- 
tion. 

In  the  center  of  the  great  Hollywood  talent  market. 
Staffed  to  do  any  major  production  job. 
Carries  the  bulk  of  dealer  broadcasting  load  in  the 
Nation's  fourth  market. 


KFWB  opens  a  direct  channel  and  makes 
contact  for  you  with  the  3,000,000  popu- 
lation of  Southern  California. 


Represented  Nationally  By 

TRANSAMERICAN  BROADCASTING  8C  TELEVISION 

CORP. 

521  Fifth  Ave.       333  No.  Michigan  Ave.       5833  Fernwood 
New  York  Chicago  Hollywood 
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Agency 
Moss  Adv.  Agency 

Mosa  Associates 

Faraon  Jay  Moss  &  Associates 

Moss-Chase  Co. 

Mottram  Adv.  Co. 

C.  Wendel  Muench  &  Co. 

J.  P.  MuJler  &  Co. 

C.  N.  Mullican  Co. 


Mumm,  Romer,  Robbins  & 
Pearson  Inc. 


Willard  G.  Myers 


Wesley  K.  Nash  Co. 

National  Adv.  Inc. 

Needham,  Louis  &  Brorby 
Inc. 

Neff-Rogow  Inc. 
Neisser-Meyerhoflf  Inc. 


Nelson-Gilliam  Associates 

Nesbitt  Service  Co. 

Newell-Emmett  Co.  Inc. 

Newhoff-Kaufman  Adv. 
Agency 

EXavid  A.  Newman  Inc. 

N.  J.  Newman  Adv.  Agency 

Howard  W.  Newton  Co. 
Niles-Richman  Co. 


Northwest  Radio  Adv.  Co. 
Inc. 


City 

Greensboro,  N.  C. 
New  York 
Los  Angeles 
Buffalo 
Milwaukee 
Chicago 
New  York 
Louisville,  Ky. 
Columbus,  O. 
New  York 


Address 
Telephone  Number 

808  Summit  Ave. 
2-0672 

110  W.  40th  St. 
Lackawanna  4-3966 

318  W.  9th  St. 
Trinity  5584 

425  Franklin  St. 
Grant  8614 

207  E.  Michigan  St. 
Daly  5515 

210  E.  Ohio  St. 
WhitehaU  7717 

19  W.  44th  St. 
Murray  Hill  2-2085 

Realty  Bldg. 
Jackson  5834 

33  N.  Grant  Ave. 
Main  1386 

RCA  Bldg. 
Circle  7-5572 


Executives 
In  Charge  of  Radio 

Edgar  Allen  Moss 

Hines  Hatchette 

Faraon  Jay  Moss 
Amos  Baron 

E.  J.  Felt 

Harold  M.  Mottram 

George  R.  Euwema 
Carl  Forsberg 

A.  H.  Lange 
C.  N.  Mullican 


William  Mumm,  Jr. 
L.  J.  Sullivan 

Willard  G.  Myers 
C.  G.  Norton 


N 


St.  Louis 
San  Francisco 
Chicago 
New  York 
Chicago 
Milwaukee 
Los  Angeles 
New  York 
Cleveland 
New  York 
Baltimore 
New  York 
Los  Angeles 

Beverly  Hills,  Cal. 
New  York 
Seattle 


Norton  Adv.  Service 
Earl  C.  Noyes  Adv.  Agency      Rutland,  Vt. 


Niagara  Falls, 
N.  Y. 


Mart  Bldg. 
Central  0929 

Phelan  Bldg. 
Exbrook  7321 

360  N.  Michigan  Ave. 
State  5152 

30  Rockefeller  Plaza 
Circle  7-4231 

400  N.  Michigan  Ave. 
Delaware  7860 

759  N.  Milwaukee  St. 
Marquette  3144 

530  W.  Sixth  St. 
Tucker  2607 

1650  Broadwav 
Circle  7-2811 

Hanna  Bldg. 
Cherry  4804 

40  E.  34th  St. 
.Ashland  4-4900 

Calvert  Bldg. 
Plaza  7155 

152  W.  42d  St. 
Wisconsin  7-7216 

416  W.  8th  St. 

Commercial  Ex- 
change Bldg. 

Trinity  7664 

9533  Brighton  Way 
Woodbury  6-2801 

366  Madison  Ave. 
Murray  Hill  2-5239 

American  Bank  Bldg. 
Main  9282 

615  Orchard  Parkway 
3508 

129  State  St. 
56 


H.  W.  SmaUey 
Mr.  Samuel  Lewis 


Helen  Wing 

Otto  R.  Stadelman 

Walter  J.  Neff 
William  Rogow 

Walter  R.  Neisser 
A.  E.  Myerhoff 

Fred  Hinrichs 


Richard  Kornhauser 


M.  K.  Gilliam 
Ted  Nelson 

K.  A.  Nesbitt 
M.  C.  Nesbitt 

William  Reydel 
Newman  F.  McEvoy 

Marx  S.  Kaufman 


David  A.  Newman 


N.  J.  Newman 


Paul  Pierce 


David  Niles 


Edwin  A.  Kraft 
W.  L.  Paul 

M.  Bradley  Norton 


o 


Ogden  Adv  Kalamazoo 


O'Dea,  Sheldon  &  Canaday      New  York 
Inc. 

Ohio  Adv.  Service  Cleveland 


P.  F.  O'Keefe  Adv.  Agency  Boston 
Inc. 

Oimsted-Hewitt  Inc.  Minneapolis 

O'Malley  Adv.  &  Selling  Co.  Boston 

Burton  A.  Osterhoudt  Albany 


American  Natl.  Bank 

Bldg. 
4967 

400  Madison  Ave. 
Plaza  3-1670 

1740  E.  12th  St. 
Prospect  7177 

45  Bromfield  St. 
Liberty  1700 

1200  Second  Ave.  S. 
Atlantic  0202 

244  Washington  St. 
Capitol  0060 

State  Bank  Bldg. 
2-3780 


Al  Taylor 

Lloyd  Melvin 


M.  Dale  Ogden 
Frank  Pero 


J.  F.  Quick 


S.  L.  Abrams 
Clay  Herrick 

W.  C.  Sampson 


Ward  H.  Olmsted 
Gordon  Daline 

Charles  D.  O'MaUey 
Louis  J.  O'Malley 

B.  A.  Osterhoudt 


Agency 
Pacific  Adv.  Staff 

Pacific  Market  Builders 

Packard  &  Neff 

Paris  &  Peart 

Amos  Parrish  &  Co.  Inc. 

Tom  Jones  Parry  Inc. 

Harry  J.  Patz  Co.,  Adv. 

W.  Montague  Pearsall 

Peck  Advertising  Agency  Inc. 

Pedlar  &  Ryan  Inc. 

Harry  G.  Penman  Adv. 

Perrin-Paus  Co. 

Perry  Adv.  Organization 

Pettinella  Adv.  Co. 

Pettingell  &  Fenton  Inc. 

Pettinger-LaGrange  Inc. 

Stanley  Pflaum  Associates 

Phelps-Engel-Phelps  Inc. 

Harry  C.  Phibbs  Adv.  Co. 

Edwin  M.  PhilUps  &  Co. 

Picard  Adv.  Inc. 

Harold  W.  Pickering,  Adv. 

Pitluk  Adv.  Co. 

Platt-Forbes  Inc. 
R.  J.  Potts  &  Co. 

Potts-TurnbuU  Co.  Inc. 
Edward  M.  Power  Co.,  Inc. 
John  O.  Powers  Co. 
Powers-House  Co. 
Presba,  Fellers  &  Presba,  Inc. 

Frank  Presbrey  Co. 
Prins  &  Keifer 


Pritchard  &  Thompson  Adv. 
Agency  Inc. 

Purse  Co. 


City 
Oakland,  Cal. 

Los  Ajigeles 

Detroit 

New  York 

New  York 

Seattle 

Baltimore 

New  York 

New  York 

New  York 

Seattle 

Chicago 

Balrimore 

New  York 

New  York 

Indianapolis 

Chicago 

Chicago 

Chicago 

New  York 

New  York 

Salt  Lake  City 

San'Antonio 

New  York 
Kansas  City 

Kansas  City 
Pittsburgh 
New  York 
Cleveland 
Chicago 

New  York 
Chicago 
New  York 
New  Orleans 
Chattanooga 


Address 
Telephone  Number 

414  13th  St. 
Templebar  2885 

Pershing  Square  Bldg. 
Trinity  4937 

2210  Park  Ave. 
Cadillac  9154 

370  Lexington  Ave. 
Caledonia  5-9840 

500  Fifth  Ave. 
Pennsylvania  6-6190 


Hoge  Bldg. 
Seneca  0989 

Hearst  Tower  Bldg. 
Calvert  3887 

30  Vesey  St. 
Cortland  7-3700 

444  Madison  Ave. 
Plaza  3-0900 

250  Park  Ave. 
Eldorado  5-7700 

2603  Third  Ave. 
Seneca  1345 

8  S.  Michigan  Ave. 
Central  7971 

218  Water  St. 
Plaza  5087 

1  Union  Square 
Algonquin  4-1165 

630  Fifth  Ave. 
Columbus  5-7947 

28  E.  Georgia  St. 
Lincoln  3554 

737  N.  Michigan  Ave. 
Delaware  2722 

919  N.  Michigan  Ave. 
Superior  7656 

43  E.  Ohio  St. 
Superior  9677 

420  Lexington  Ave. 
Mohawk  4-5590 

250  W.  57th  St. 
Columbus  5-4121 

12  E.  South  Temple  St. 
Wasatch  2658 


Executives 
In  Charge  of  Radi  1 

R.  George  Gibbs 


Fred  G.  Swartz 
Hume  Seymour 

M.  A.  Neff 


Eugene  J.  Cogan 
Frank  H.  Pamentel 

Beck  Jorden 

Tom  Jones  Parry 

Harry  J.  Patz 
Theo.  J.  Patz 

W.  Montague  Pear- 
Arthur  Sinsheimer 

Gregory  Williamson 
John  Wiggin 

H.  G.  Penman 

D.  L.  Paus 

A.  J.  Perry 

Fernando  Pettinella 

Louis  Loewenatein 

C.  J.  Pettinger 
H.  L.  Bird 

Stanley  F.  Pflaum 
W.  B.  Booth 

Ann  Lindgren 
T.  J.  Ditchfield 
Edwin  M.  Phillips 


Richard  A.  P*icard 
L.  G.  Sherman 


Alamo  National  Bank   Ben  Lee 

Bldg. 
Garfield  7268 


386  Fourth  Ave. 
Caledonia  5-4440 


101  W.  11th  St. 
Victor  4433 


912  Baltimore  Ave. 
Victor  9400 

Oliver  Bldg. 
Atlantic  0827 

220  E.  42d  St. 
Vanderbilt  3-9747 

Terminal  Tower 
Main  9090 

60  N.  Michigan  Ave. 
Central  7683 


247  Park  Ave. 
Wickersham  2-8200 

Merchandise  Mart 
Delaware  4096 

6  E.  45th  St. 
Murray  Hill  2-0155 

Baronne  St. 
Raymond  7516 

435  Chestnut  St. 
7-1264 


Rutherford  Piatt. 


J.  B.  Woodbury 
R.  J.  Potts 
D.  B.  Mendlin 

G.  F.  MaGiU 


Edward  M.  Power,  J 
George  E.  Eisenhaue: 

Robert  W.  Powers 


John  .\nderson,  Jr. 

E.  A.  Fellers 
Bert  S.  Presba 
Will  B.  Presba 

Fulton  Dent 
Leroy  A.  Kling 


Robert  H.  True 


Q 


John  W.  Queen 


Boston 

Portland,  Me. 


5  Park  Square 
Hancock  2810 

Falmouth  Hotel 
3-8141 


John  W.  Queen 
Alice  E.  Potter 

Daniel  Hoegg 
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Agency 
Racey  Adv.  Agency 


City 
Dallas 


J.  Ramsey  Co. 


M.  Randall  Co. 
am  H.  Rankin  Co. 

tliffe  Adv.  Agency 
i'son-Morrill  Inc. 


I  diffe-Scott  &  Associates      Little  Rock 


o  Broadcast  Sales  Agency  Los  Angeles 


taymond  Co. 

I 

Irles  Dallas  Reach  Adv. 


!| 

il3er\ice  Inc. 

ifield-Johnstone  Inc. 

jmond  Co. 

id  Service  Inc. 
irin  I.  Reeser 

tram  Reibel  Adv. 

|aetanz  &  Co.  Inc. 

ocke-Ellis-Younggreen  & 
jinn  Inc. 

il  Reinhardt  Agency 

il  T 
63  Adv.  Inc. 

ter  B.  ReUdn  Co. 

liam  B.  Remington  Inc. 

[miek  Adv.  Agency 

fer  Adv.  Agency 


!fu3  Rhoades  &  Co 

oades  Waddell  Agency 

[hardson-Oswald  Inc. 

4kard  Adv.  Agency  Inc. 

E.  Rickerd  Adv.  .Agency 
tec 

igway  Co. 

iSn  Rieselbach  Adv.  Agency 
!  Ringer  Adv.  Agency 
ichie,  Colby,  Thompson  & 
Jip  Ritter  Co.  Inc. 
;ood  Roberts  &  Associates 
berts  &  MacAvnnche 


Davenport,  la. 

Chicago 

Detroit 

New  York 

Dallas 

Atlanta 

Los  Angeles 
Newark 

Syracuse,  N.  Y. 

New  York 

New  York 

Boston 

Buffalo 
Tulsa,  Okla. 

Chicago 

Baltimore 

Chicago 

Oakland,  Cal. 

New  York 

New  York 

Springfield,  Mass. 

Milwaukee 

New  York  City 

Los  Angeles 

San  Francisco 

Kansas  City 

Cleveland 

Trenton,  N.  J. 

Detroit 

St.  Louis 

Milwaukee 

Los  Angeles 

Houston 

New  York 

Washington 


Address 
Telephone  Number 

Thomas  Bldg. 
2-6128 

National  Standard 
Bldg. 

2-  2539 

411  W.  Seventh  St. 
Vandike  5509 

Union  Bank  Bldg. 

3-  1889 

230  N.  Michigan  Ave. 
Franklin  6996 

Book  Tower 
Cadillac  4662 

9  Rockefeller  Plaza 
Circle  6-3550 

Magnolia  Bldg. 

2-  8035 

Commercial  Ex- 
change Bldg. 
Walnut  3594 

1151  S.  Broadway 
Prospect  3511 

58  Park  Place 
Market  3-5100 

Onondago  Co.  Bank 
Bldg. 

3-  3136 

110  W.  34th  St. 
Pennsylvania  6-4411 

247  Park  Ave. 
Plaza  3-6120 

38  Newbury  St. 
Kenmore  8766 

201  White  Blvd. 

127  W.  3rd  St. 
3-6156 

823  S.  Wabash  Ave. 
State  2125 

Kej-ser  Bldg. 
Calvert  0716 

520  N.  Michigan  Ave. 
WhitehaU  7440 

324  13th  Street 
Templebar  2408 

Rockefeller  Center 
Columbus  5-4632 

370  Lexington  Ave. 
Ashland  4-3531 

21  Beese  Place 
2-2135 

714  N.  Eleventh  St. 
Daly  3670 

1125  Teller  Ave. 
Topping  2-6717 


Executives 
In  Charge  of  Radio 

Erie  Racey 
R.  T.  Scott 

William  Richman 
E.  G.  Naeckel 


George  Dow 
William  H.  Rankin,  Jr. 
Morelle  K.  Ratcliffe 
Chas.  A.  Rawson 

Lawrence  Raymond 
Chas.  Dallas  Reach 


J.  T.  Hanft 
Norman  Livingston 
C.  A.  Dana  Redmond 


Edwin  I.  Reeser 
Bertram  Reibel 
Edgar  F.  Reibetanz 
R.  B.  Williams 
Robert  Baungaertner 

C.  Motta 
Roger  B.  Relkin 

D.  M.  Ricks 
H.  F.  King 

Max  Resnick 


Fay  Permy 
William  J.  Salva 


519  N.  Alexandria  St.    Fay  Permy 


Chicago 


De  Young  Bldg. 
Exbrook  6469 

Lathrop  Bldg. 
Victor  5012 

NBC  Bldg. 
Cherry  2890 

28  W.  State  St. 
6467 

550  Maccabees  Bldg. 
Temple  1-3636 

1901  Locust  St. 
Central  6622 

828  N.  Broadway 
Marquette  4242 

3923  W.  6th  St. 
Drexel  8131 

Marine  Bank  Bldg. 
Preston  9207 

130  W.  42d  St. 
Wisconsin  7-0895 

Barr  Bldg. 
Metropolitan  3346 
30  N.  Dearborn  St. 
Randolph  1461 


A.  W.  Scott 

Kenyon  Stevenson 

M.  E.  Rickard 

Kenneth  Wright 

Mrs.  M.  D.  Corbett 

Robert  E.  Hart 

Lee  Ringer 
Thelma  Francis 

Frank  O.  Colby 
Philip  Ritter,  Jr. 
Osgood  Roberts 
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Agency 

Roberts  &  Reimers 


City 

New  York 


Richard  T.  Robb  &  Associates  Chicago 
Fred  A.  Robbins  Inc.  Chicago 

Los  Angeles 
San  Francisco 


Elwood  J.  Robinson  Adv. 
Agency 


Roche,  William  &  Cunnyng-  Chicago 
ham  Inc. 

Philadelphia 
Milwaukee 

Lincoln  Roden  Inc.  Philadelphia 
Rogers  &  Smith  Adv.  Agency  Chicago 
Dallas 

Rogers,  Gano  &  Gibbons  Inc.  Chicago 

Tulsa,  Okla. 

Rogers-Gano  Adv.  Agency  of  Houston 
Texas 

Rohrabaugh  &  Gibson  Philadelphia 

Romer  Adv.  Service  Washington 

Root-Mandabach  Adv.  Chicago 
Agency 


.\ddress 
Telephone  Number 

551  Fifth  Ave. 
Murry  Hill  2-3175 

28  E.  Jackson  Blvd. 
Wabash  8670 

360  N.  Michigan  Ave. 
SUte  6273 

541  S.  Spring  Street 
Mutual  1142 

660  Market  Street 
Douglas  5407 

310  S.  Michigan  Ave. 
Harrison  8490 

1500  Chestnut  St. 
Rittenhouse  3750 

Carpenter  Bldg. 
Marquette  5249 

Lewis  Tower 
Pennypacker  5971 

20  N.  Wacker  Drive 
Dearborn  0021 

Wholesale  Merchants 

Bldg. 
7-1477 

Mather  Tower 
Franklin  4883 

National  Bank  of 

Tulsa  Bldg. 
2-2222 

Bankers  Mort.  Bldg. 
Fairfax  6301 

Lincoln  Liberty  Bldg. 
Rittenhouse  0557 

Woodward  Bldg. 
District  7161 

646  N.  Michigan  Av  e. 
Superior  8247 


Ezecn  tires 
In  Charge  of  Radio 

Robert  P.  Reimers 

R.  T.  Robb 

Ralph  N.  Gushing 
Fred  N.  Robbins 

Robert  F.  Dennis 
Carl  C.  Wakefield 
N.  J.  Cavanagh 
G.  C.  Pierce 
Edwin  B.  Self 
Lincoln  Roden,  Jr. 
Roland  R.  Blair 
Connie  Joan  Connor 

J.  C.  Bachrodt 
J.  Burr  Gibbons 


C.  M.  Rohrabaugh 
Frank  Romer 
Perrin  B.  Root 


YOU  GET 

ACTION 

When  Your  Sales  Message  Is 
Linked  With  The  Community 
Service  Programs  Of 

WROK 


lOOO  WATTS 


1410  K  C. 


ROCKFORD,  ILLINOIS 

Serving  the  Rich 
Northern  Illinois  -  Southern  Wisconsin 
Farming  and  Industrial  Area 


KELLY  -  SMITH  CO. 


National  Representatives 
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Agency 

Wm.  Ganson  Rose  Inc. 


City 

Cleveland 


Rose-Martin  Inc.  New  York 

Arthur  Rosenberg  Co.  Inc.  Xew  York 
Albert  M.  Ross  Inc.  New  York 

Ross-Gould  Co.  St.  Louis 

Charles  L.  Rumrill  &  Co.  Inc.  Rochester 
Will  Russell  &  Co.  San  Francisco 

Ruthrauff  &  Ryan  Inc.  New  York 

Chicago 
Detroit 
St.  Louis 
Hollywood 
Lakeland,  Fla. 
Howard  J.  Ryan  &  Associates  Seattle 
Lewis  Edwin  Ryan  Inc.  Washington 
Ryder  &  Ingram  Inc.  Oakland,  Cal. 

Robert  St.  Clair  Co.  Adv.        New  York 


Address  Executives 
Telephone  Number      In  Charge  of  Radio 

3030  Euclid  Ave.  Wm.  Ganson  Rose 

Henderson  1551 

21  W.  46th  St.  Ahnn  H.  Kaplan 

Bryand  9-4621 

570  Seventh  Ave.  Arthur  Rosenberg 

Chickering  4-4420 

9  Rockefeller  Plaza       Marion  Gunn 
Circle  6-3340 

10th  &  Olive  Sts.  Harry  Mever 

Central  1646 

364  East  Ave.  Charles  L.  Rumrill 

Stone  592 

100  Sutter  St.  Will  Russell 

Garfield  8776 

405  Lexington  Ave.        C.  L.  Campbell 
Vanderbilt  3-6400  E.  B.  Ruffner 

360  N.  Michigan  Ave.   Dale  M.  Perrill 
Randolph  2625  Ros.  Metzger 

7430  Second  Blvd  

Madison  1980 

812  Olive  St.   

Main  0128 

1680  N.  Vine  St.   

Hillside  7593 

Spencer  Futch  Bldg  

2-4131 

Stuart  Bldg.  Howard  J.  Ryan 

Seneca  2777 

726  Jackson  PI.  Mahlon  A.  Glascock 

National  9643 

337  17th  St.  Ross  H.  Ryder 

Glencourt  4317  Robert  L.  Ingram 


s 


30  Rockefeller  Plaza 
Circle  7-5052 


Wilkes-Barre,  Pa.   2d  National  Bank 
Bldg. 


St.  Paul  Adv.  Co. 
Richard  Salinger  Adv. 


St.  Paul 

Boston 


Sandmeyer-Mackav-Spaulding  Chicago 
Co. 

(New  York — See  Mackay-Spaulding  Inc.) 

Scranton,  Pa. 


William  A.  Schautz  Adv. 
Agency 

Scheck  Adv.  Agency,  Inc. 
Scheel  Adv.  Agency 
Hugo  Scheibner  Inc.,  Adv. 
Schillin  Advertising  Corp. 

Scholts  Adv.  Service 
Schwab  &  Beatty  Inc. 
Schwimmer  &  Scott 
Scott-Telander  Inc. 
Edward  L.  Sedgwick  Co. 

Russell  M.  Seeds  Co.  Inc. 

Theodore  H.  Segall  .Adv. 
Agency 

RoBcoe  W.  Segar,  Adv. 
Sehl  Adv.  Agency 


Newark 
Cleveland 
Los  Angeles 
New  York 
Newark,  N.  J. 
Los  -Angeles 
New  York 
Chicago 
Milwaukee 
Peoria,  111. 
Chicago 
Indianapolis 
San  Francisco 
Portland,  Ore. 

Chicago 


4-117S 

96  S.  Wabasha  St. 
Riverside  1822 

99  Chauncy  St. 
Liberty  5332 

175  N.  Michigan  -Ave. 
Randolph  7880 


C.  of  C.  Bldg. 
5174 

9  Clinton  St. 
Market  2-0480 

1740  E.  12th  St. 
Cherry  2644 

219  W.  7th  St. 
Michigan  6636 

1270  Si.xth  Ave. 
Circle  7-0861 

744  Broad  St. 
Mitchell  2-0830 

1201  W.  4th  St. 
Michigan  2396 

386  Fourth  Ave. 
Ashland  4-5496 

75  E.  Wacker  Drive 
Dearborn  1816 

312  E.  Wisconsin  Ave. 
Daly  1080 

Alliance  Life  Bldg. 
6637 

58  E.  Washington  St. 
Franklin  0951 

Lemcke  Bldg. 
Riley  8396 

544  Market  St. 
Sutter  6557 

2125  N.  E.  48th  Ave. 
Trinity  3445 


360  N.  Michigan  Ave. 
State  7344 


Austin  E.  Stutzman 
Arthur  R.  Griswold 

Hubert  F.  Johnson 

B.  E.  Howard 
Richard  Salinger 
R.  E.  Sandmever 


William  A.  Schautz 
Willard  Zurflich 


Julius  Scheck 
Morris  Scheck 


Fred  W.  Fry 


Hugo  Scheibner 
N.  Ackerman 

A.  Schillin 


W.  Wright  Beck 


T.  D.  Scholts 
William  G.  Scholts 

R.  W.  Beatty 
Ralph  H.  Butler 

Walter  Schwimmer 
Robert  J.  Scott 

Harry  H.  Scott 
M.  A.  Lemkuhl 

Edward  L.  Sedgwick 
W.  Harper  Arlingast 

W.  Howard  Schendorf 


Paul  Richey 
Jack  Harding 

Theodore  H.  Segall 


Roscoe  W.  Segar 
D.  D.  Segar 
M.  Dasch 

H.  W.  Sehl 


S — (Continued) 


Agency  City 

Frederick  Seid  Adv.  Agency      San  Francisco 


Selviair  Broadcasting  System  Chicago 
Inc. 


Address 
Telephone  Number 

127  Montgomery  St. 
Garfield  0360 

75  E.  Wacker  Drive 
Randolph  8877 


Shaffer-Brennan  Adv.  Co. 
J.  Albert  Shaffer 
Shappe  Adv.  Agency 
John  B.  Shaw 
Shaw  &  Miles  Inc. 
Louis  E.  Shecter,  Adv. 
J.  William  Sheets 
Lisle  Sheldon  Adv. 

Robert  L.  Shepherd  Adv. 
Agency 

Shepard  Adv.  Agency 
Franklin  P.  Shumway  Co. 
Sidner  &  Van  Riper  Inc. 
Charles  Silver  &  Co. 
Silver  &  Douce  Co.,  Inc. 
Silverman  Adv.  Co. 
Simmonds  &  Simmonds  Inc. 
Simon  &  Gwynn  Inc. 
Simons-Michelson  Co. 


Simpers  Co. 

Jay  H.  Skinner  Adv.  Agency 
Small  &  Seiffer  Inc. 
.Allen  C.  Smith  Adv.  Co. 
C.  Brewer  Smith  Adv.  Agency 
Sam  K.  Smith  &  Associates 
Smith  &  Drum  Inc. 


Smith,  Hoffman  &  Smith  Inc. 
Spangler  &  Berry 

Sparrow  Adv.  Agency 

Spector-Goodman  Adv. 
Agency 

Rolfe  C.  Spinning  Inc. 
Spot  Broadcasting  Inc. 


St.  Louis 

Washington,  D.  C. 
New  York 
Los  Angeles 
Los  Angeles 
Baltimore 
Seattle 

Los  -Angeles,  Cal. 

Chicago 
Chicago 
Boston 
Indianapolis 
Chicago 
Birmingham 
Chicago 
Chicago 
Memphis 
Detroit 

New  York 

Chicago 

New  York 

Houston 

New  York 

Kansas  City 

Boston 

Pittsburgh 

Los  -Angeles" 

San  Francisco 

Seattle,  Wash. 

Portland,  Ore. 

Pittsburgh 

Washington,  D.  C. 

Birmingham 
Chicago 

Detroit 
New  York 


4  N.  8th  St. 
Main  2579 

Evening  Star  Bldg. 
National  5252 

1440  Broadway 
Bryant  9-3558 

816  W.  Fifth  St. 
Mutual  5161 

309  W.  12th  St. 
Prospect  2193 

Hearst  Tower  Bldg. 
Plaza  4089 

Central  Bldg. 
Main  2442 

Spring  Arcade  Bldg. 
Michigan  1357 


230  N.  Michigan  -Ave. 
State  4430 

360  N.  Michigan  Ave. 
Franklin  3781 

453  Washington  St. 
Liberty  1559 

Circle  Tower 
Riley  3541 

612  N.  Michigan  Ave. 
Superior  6625 

Protective  Life  Bldg. 
3-1191 

236  N.  Clark  St. 
-Andover  1144 

201  N.  Wells  St. 
Central  1166 

Commerce  Title  Bldg. 
5-2404 

Washington  Blvd. 

Bldg. 
Cherry  3000 

225  Fifth  Ave. 
Murray  Hill  3-8077 

155  N.  Clark  St. 
Dearborn  1928 

444  Madison  Ave. 
Eldorado  5-5040 

Sterling  Bldg. 
Capital  6278 

469  Fifth  Ave. 
Caledonia  5-3490 

20  W.  Ninth  St. 
Harrison  7438 

27  School  St. 
Lafayette  2394 

William  Penn  Hotel 
-Atlantic  2474 

650  S.  Grand  Ave. 
Trinity  3454 

417  Montgomery  St. 
Exbrook  6411 

1519  Railroad  Ave.  S. 
Main  3765 

Woodlark  Bldg. 
Beacon  7101 

323  Fourth  Ave. 
Atlanric  9313 

1319  F  St. 
District  3355 


Executives 
In  Charge  of  Rad' 


Frederick  Seid 


Irving  Rocklin 
Arthur  A.  Kohn 
Walter  Zivi 

Sam  B.  Margulis 
Ray  C.  Strieker 

J.  Albert  Shaffer 


Louis  Shappe 

John  B.  Shaw 

Ken  Miles 

J.  L.  Levin 
L.  E.  Shecter 

J.  William  Sheets 

Lisle  Sheldon 
Richard  F.  Connor 
-Alice  Holsdaw 

Robert  L.  Shepherd 
K.  E.  Shepard 


Wm.  F.  Kegley 

B.  R.  Solomon 
-Allan  S.  Becker 

Harry  J.  Douce 
M.  B.  Silverman 

C.  0.  Brewer 


Milton  Simon 
H.  N.  Gwj'nn 

Ivan  Frankel 


Florence  Dart 
Francis  Gilbert 
M.  Small 
Allen  C.  Smith 
C.  Brewer  Smith 
Sam  K.  Smith 
A.  Carman  Smith 


Farley  Bldg. 
3-0287 

75  E.  Wacker  Drive 
Dearborn  7375 

5057  Woodward  Ave. 
Columbus  0531 

303  W.  42d  St. 
Circle  6-9375 


Lambert  Smith 


Howard  W.  Berry 
Ralph  F.  Spangler 
Edward  J.  Major 

J.  Martin  Smith 


E.  J.  Goodman 
I.  Weiss 
L.  Spector 

R.  C.  Spinning 
Paul  H.  Bruske 

Miss  H.  A.  Thomas 
I.  H.  Iverson 
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4  1  Agency 

City 

Address 
Telephone  Number 

Executives 
In  Charge  of  Radio 

Chicago 

Superior  8441 

1  itke  &  SchoonniflkGr  Co. 

ICalamazoo,  Mich. 

American  Nat*l  Bank 

Bldg. 
3-1403 

C.  B.  Schoonmaker 
U'.  H.  Moss 

!  ck-Goble  Adv.  Agency 

Chicago 

8  S.  Michigan  Ave. 
Randolph  0160 

Wynthrop  Orr 

New  York 

400  Madison  Ave. 
Plaza  3-7445 

Richard  A.  Porter 

Detroit 

1397  E.  Jefferson  St. 
Cherry  5315 

Cliff  KnnhlA 

ndish  Inc. 

Providence  R.  I. 

Union  Trust  Bldg. 
Gaspee  4505 

V.7 1        V  lilt;  o.  OiallUibll 

|pl6S  &  Stsples  Inc. 

Richmond,  Va. 

10  S.  10th  St. 
2-0210 

Henry  L.  Staples 

Adv.  Agency  Xnc. 

j 

Houston 

Merchants  &  Mfrs 

Bldg. 
Preston  9997 

H.  Wirt  Steele 

pier-Millar  Agency 

Los  Angeles 

112  W.  9th  St. 
Mutual  4308 

Otto  A.  Steller 
Helen  V.  Millar 

j 

,p  Sterling  &  Associates 

'l 

N.  Hollywood, 
Cal. 

12024  Addison  St. 
North  Hollywood  2877 

Lou  Sterling 

-jrling  Adv.  Agency 

New  York 

70  W.  40th  St. 
Longacre  5-4614 

Leon  A.  Friedman 

thur  I^  Stprn&u 

Philadelphia 

1700  Sansom  St. 
Pennypacker  1450 

Arthur  li  Sternau 

1  rnfield-Godley  Inc. 

New  York 

280  Broadway 
Barclay  7-3030 

S.  I.  Godlev 
Philip  Scheft 

iuerman  Adv.  Agency 
! 

New  York 

370  Lexington  Ave. 
Caledonia  5-4334 

Mrs.  L.  Steuerman 

1 

■fron  Stevens  Adv.  Agency 
j 

Detroit 

Stormfeltz-Lovelev 

Bldg. 
Madison  0318 

Farron  Stevens 

td  D.  Stevens  Adv. 
1 

Utica 

1 4  Devereux  St. 
4-9339 

Fred  D.  Stevens 

1 

fpell  F.  Stevens  Co. 

j 

Chicago 

19  S.  LaSalle  St. 
Central  2202 

Wilson  Brown 

fvens  Inc. 

Grand  Rapids 

Assn.  of  Commerce 

Bldg. 
9-8175 

A.  W.  Erhardt 
A.  G.  Miller 

,!vens-Davis  Co. 

Chicago 

1234  Jackson  Blvd. 
Haymarket  7855 

C.  C.  Swearingen 
Conrad  Campbell 

jvens  &  Wallis  Inc. 

Salt  Lake  City 

36  Richards  St. 
v^asaicn  looo 

David  W.  Evans 
Harold  Farley 
Mark  Hampton 

1  MXTHTf"— T~)i> vHc   A  Hv     A  rTanr^\T 

Cliicfigo 

400  N.     ichican  Ave. 
Superior  1612' 

ewart,  Hanford  &  Frohman 
[Inc. 

Rochester,  N.  Y. 

11  James  St. 
Stone  1453 

L.  A.  easier 
Albert  T.  Stewart 

r 

New  York 

ouy  r  iirn  av e. 
Murray  Hill  2-4579 

Kj.  \j.  (^^arpenier 

ewart-Jordan  Co. 

Philadelphia 

L  incolr-T  iherty  Bldg. 
Locust  4637 

Herman  J.  Bub 

Wart-Taylor  Co. 

Duluth,  Minn. 

326  W.  Michigan  St. 
Melrose  114 

L.  E.  Marvin 

ockton-West-Burkhart  Inc. 

Cincinnati 

1st  Natl.  Bank  Bldg. 
Cherry  3517 

W.  Z.  Purkhart 
R.  S.  West 

Joctwell  &  Marcuse 

Detroit 

National  Bank  Bldg. 
Cadillac  4484 

William  H.  Stoekwell 

foddard  Sampson  Co. 

1 

Boston 

80  Federal  St. 
Liberty  4848 

Arthur  W.  Sampson 

Codel  Adv.  Co. 

Los  Angeles 

219  W.  7th  St. 
Trinity  8577 

Edward  C.  Stodel 

-one— Stevens-Howcott- 
Halsey  Inc. 

New  Orleans 

Whitney  Bldg. 
Raymond  0479 

ioneton  Adv.  Agency 

Hallowell,  Me. 

145  Water  St. 
Augusta  1280 

E.  M.  Everett 

[creet  &  Finney  Inc. 

New  York 

330  W.  42d  St. 
Bryant  9-2400 

J.  F.  Mayer 

uds.  IV.  oruart  inc. 

Pan  Francisco 

Douglas  2438 

Charles  P.  Johnson 

1 

Los  Angeles 

412  W.  Sixth  St. 
Tucker  2822 

Charles  Levitt 

Jedhoff  &  Co.  Inc. 

Fort  Wayne,  Ind. 

Citizens  Trust  Bldg. 
Anthony  5421 

Carl  Suedhoff 

harles  F.  Sullivan  & 
Associates 

South  Bend,  Ind. 

La  Salle  Hotel  Bldg. 
3-1181 

Charles  F.  Sullivan 

S — (Continued) 


Agency 

City 

Address 
Telephone  Number 

Executives 
In  Charge  of  Radio 

G.  Lynn  Sumner  Co.  Inc. 

New  York 

285  Madison  Ave. 
Caledonia  5-4103 

G.  Lynn  Sumner 
E.  R.  Wood 

Swafford  &  Koehl  Inc. 

New  York 

551  Fifth  Ave. 
Murray  Hill  2-9550 

Charles  K.  Swafford 

Sweeney  &  James  Co. 

Cleveland 

1501  Euclid  Ave. 
Main  7142 

Frank  G.  James 
W.  B.  Watterson 

Hilmer  V.  Swenson  Co. 

Chicago 

loui  w.  oryon  or. 
Buckingham  9601 

H.  V.  Swenson 

Sy verson-Kelley  Inc. 

Spokane 

MonawK  rJlag. 
Main  4311 

T 

H.  A.  Brassard 

Henry  H.  Teplitz 

Chicago 

540  N.  Michigan  Ave. 
Delaware  3381 

Henry  H.  Teplitz 

J.  Walter  Thompson  Co. 

New  York 

420  Lexington  Ave. 
Mohawk  4-7700 

John  U.  Reber 

Chicago 

Wrigley  Bldg. 
Superior  0303 

Richard  Marvin 
Gene  Fromherz 

San  Francisco 

Shell  Bldg. 
Garfield  3510 

Hollywood 

6331  Hollywood  Blvd. 
Hollywood  5992 

Dan  Danker 

Los  Angeles 

5527  Melrose  Ave. 
Hillside  7241 

Thompson  Adv.  Agency 

Youngstown 

324  W.  Federal  St. 
6-6159 

Ray  M.  Thompson 

Thompson-Koch  Co. 

Cincinnati 

32  W.  6th  St. 
Cherry  5221 

W.  S.  Groom 

Thornley  &  Jones  Inc. 

New  York 

70  Pine  St. 
Whitehall  4-8900 

Wm.  A.  Anderson 
Marie  Meighan 

Chicago 

134  S.  LaSalle  St. 
Randolph  2920 

Charles  J.  KeUer 

Writing  and  Producing 

FOUR  NETWORK  HEADLINERS 

* 


* 
* 
* 

CARL 


"ATTORNEY  AT  LAW" 

For  S.  C.  JOHNSON  dc  SON,  Inc.,  and 
NEEDHAM,  LOUIS  &  BRORBY,  Inc. 
Writer:  Jim  Pease 

"THE  WOMAN  IN  WHITE" 

For  PILLSBURY  FLOUR  MILLS  COMPANY  and 
HUTCHINSON  ADVERTISING  COMPANY 

Writer:  Irna  Phillips 

"GUIDING  LIGHT" 

For  THE  PROCTER  Sc  GAMBLE  COMPANY  and 
COMPTON  ADVERTISING,  Inc. 
Writer:  Irna  Phillips 

"ROAD  OF  LIFE" 

For  THE  PROCTER  &  GAMBLE  COMPANY  and 
PEDLAR  &:  RYAN,  Inc. 
Writer:  Irna  Phillips 


WESTER 


&  CO. 


RADIO  ADVERTISING 
360  N.  Michigan  Ave.  •  Randolph  6922 

CHICAGO 

* 
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Agency 
J.  J.  Tissier  Adv.  Agency 

Norman  W.  ToUe  & 
Associates 

Tomaschke-EUiott  Inc. 
Tomowske  Adv.  Agency 

Topping  &  Lloyd  Inc. 
Arthur  Towell  Inc. 

W.  I.  Tracy  Inc. 
Tracy-Locke-Dawson  Inc. 


Turner  Adv.  Agency 
Trades  Adv.  Agency 
Tuthill  Adv.  Agency  Inc. 
O.  S.  Tyson  &  Co.  Inc. 


R.  G.  E.  Ullman  Organization 
Unwin  Adv.  Agency 


City 

San  Francisco 

San  Diego,  Cal. 

Oakland 

Spokane 

New  York 
Madison,  Wis. 

New  York 
Dallas 

New  York 
Chicago 
New  York 
New  York 
New  York 
Philadelphia 

Philadelphia 
Detroit 


Address 
Telephone  Number 

544  Market  St. 
Garfield  8965 

631  Third  Ave. 
Franklin  6606 

6124  Franklin  St. 
Glencourt  4941 

Chronicle  Bldg. 
Riverside  1159 


485  Madison  Ave. 
Wickersham  2-0842 

Commercial  Bank 

Bldg. 
Fairchild  682 

205  E.  42d  St. 
Murray  Hill  4-6406 

1921  Elm  St. 
7-8655 


22  E.  40th  St. 
Ashland  4-1690 

520  N.  Michigan  Ave. 
Superior  2161 

180  Madison  Ave. 
Ashland  4-9136 

1133  Broadway 
Chelsea  3-4931 

230  Park  Ave. 
Murray  Hill  2-3663 

3701  N.  Broad  St. 
Sagamore  6067 


u 


1520  Locust  St. 
Pennypacker  4521 

5144  14th  St. 
Tyler  6-5451 


Executives 
In  Charge  of  Radio 

Joseph  J.  Tissier 

Norman  W.  ToUe 

Wallace  F.  Elliott 

J.  Walter  McLean 

Wm.  T.  Ogle 

Mrs.  Elva  Tomowske 

Frank  J.  Leiss 
Raplh  Timmons 

Wm.  Irwin  Tracy 

Glenn  Addington 
Raymond  P.  Locke 
James  J.  Jefferies 

Joe  M.  Dawson 
John  K.  Turner 
G.  Walter  Lindsey 
L.  W.  C.  Tuthill 
Oscar  S.  Tyson 
C.  E.  Hayes 

Nan  M.  Collins 
B.  V.  LTnwin 


If  your  message  is  for  the  East's  most  fertile  farm 
region,  that  broad  rich  area  where  outside  recep- 
tion is  notoriously  poor  .... 

W  S  N  J 

Serving  South  Jersey  From  Bridgeton 

With- 


•  NBC  THESAURUS  PROGRAMS 

•  LOCAL  TALENT  THAT  RATES 

•  INTERNATIONAL  NEWS 

•  ANNOUNCERS  THAT  SELL 

•  MERCHANDISING  THAT  CLICKS 


And-- 


A  Community  Enterprise  as  Stimulating  as 

Turpentine  on  an  old  Mare's  Tail  THEN, 

There's  No  Question  About  It —  J 

IS  THE  MEDIUM 
FOR  YOU! 


WSNJ  IS  OWNED  AND  OPERATED  BY  THE  EASTERN 
STATES  BROADCASTING  CORP.  PHONE  BRIDGETON  1600 

ISational  Representation  THE  WELLMAN  SERVICE 

1324  Empire  State  Bldg.,  NYC 
1631  Chestnut  St.,  Phila. 


U — (Continued) 


Agency 

Universal  Adv.  Agency 

United  States  Adv.  Corp. 


Van  Auken-Ragland,  Inc. 


Van  De  Mark  Adv.  Inc. 


City 

Maiden,  Mass. 

Toledo 
Chicago 

Chicago 

Cincinnati 
Minneapolis 


Chicago 

Vanden  Co.  Chicago 
Vanderbie  &  Rubens  Inc.  Chicago 
Van  Hecker-MacLeod  Inc.  Chicago 
Van  Sant,  Dugdale  &  Co.  Inc.  Baltimore 
Clyde  Varney  Adv.  Agency  Detroit 
Addison  Vars  Inc.  Buffalo 


Chas.  E.  Vautrain  Associates    Holyoke,  Mass. 
Inc. 


Vox  Co.  of  Adv.  Inc. 


New  York 


Address 
Telephone  Number 

32  Union  St. 
Maiden  2925 

240  Huron  St. 
Main  8205 

612  N.  Michigan  Ave. 
Delaware  4466 


20  N.  Wacker  Drive 
Franklin  2911 


Times  Star  Tower 
Parkway  6660 

Lumber  Exchange 

Bldg. 
Main  7471 

Mather  Tower 
Central  2865 

612  N.  Michigan  Ave. 
Superior  9608 

540  N.  Michigan  Ave. 
Superior  8436 

75  E.  Wacker  Drive 
State  5615 

Court  Square  Bldg. 
Plaza  5280 

40  W.  Milwaukee 
Madison  0112 

Vars  Bldg. 
Cleveland  2351 


.560  Dwight  St. 
2-3884 

19  W.  44th  St. 
Vanderbilt  3-1354 


Executives 
In  Charge  of  Radii, 

Clarence  E.  Wotheni 


Carl  U.  FauBter 
Harold  V.  Barrett 


J.  C.  Ewell 


Kenneth  L.  Van  Auk 
Chester  A.  Ragland 
Leo  J.  Reynolds 
B. F.  Stevens 

Curtis  W.  Van  DeMa 


Claude  Efnor 

Claude  Efnor 
G.  W.  Vanden 


H.  S.  Vanderbie 
Walter  L.  Rubens 


Wm.  R.  Rosencren 
W.  C.  Johnson 


Clyde  Varney 


Henry  W.  Comatock 
W.  B.  Tanner 
G.  P.  Swift 

Chas.  E.  Vautrain 


A.  Holtzman 
Henry  Brenner 


w 


Wade  Adv.  Agency  Chicago 

Wadsworth  &  Walker  Inc.  New  York 

Waetjen  Agency  New  York 

Hugo  Wagenseil  &  Associates  Dayton 

I.  J.  Wagner  Agency  Chicago 

L.  H.  Waldron  Adv.  Agency  New  York 

Ivar  F.  Wallin  Jr.  &  Staff  Los  Angeles 

Wales  Adv.  Co.  Inc.  New  York 

Walker  &  Downing  Pittsburgh 

Walter  Adv.  Agency  Los  Angeles 

Wank  &  Wank  San  Francisco 

Wardle  Co.  Detroit 

W.  S.  Warner  Co.  San  Francisco 

Watts,  Payne  Adv.  Inc.  Tulsa,  Okla. 

Waxelbaum  Jewish  Adv.  New  York 
Service 

Luther  Weaver  &  Associates  St.  Paul 

Frank  D.  Webb  Adv.  Co.  Baltimore 

John  P.  Weidenhamer  &  Harrisburg 
Associates 

Sidney  H.  Weiler  Adv.  Agency  Philadelphia 

Armand  S.  Weill  Co.  Inc.  Buffalo 


208  W.  Washington  St. 
State  7369 

369  Lexington  Ave. 
Caledonia  5-6100 

10  E.  43d  St. 
Murray  Hill  6-1984 

Third  National  Bldg. 
Hemlock  1151 


W.  A.  Wade 
E.  N.  Nelson 

Ralph  K.  Wadsworth 
Robert  M.  S.  Walker 

Mrs.  J.  Waetjen 


612  N.  Michigan  Ave. 
Delaware  6031 

19  W.  44th  St. 
Vanderbilt  3-8342 

3806  Beverly  Blvd 
Federal  6530 

230  Park  Ave. 
Vanderbilt  3-4000 

Oliver  Bldg. 
Randolph  7393 

313  S.  Central  Ave. 
Mutual  1720 

580  Market  St. 
Garfield  2921 

Stevenson  Bldg. 
Madison  7992 

369  Pine  St. 
Exbrook  3050 

205  S.  Cheyenne  Ave. 

3-  8108 

110  W.  40th  St. 
Pennsylvania  6-0043 

Globe  Bldg. 
Cedar  3777 

10  W.  Read  St. 
Vernon  5671 

26  N.  18th  St. 

4-  1808 

1420  Chestnut  St. 
Rittenhouse  8674 

Franklin  St. 
Washington  6250 


Ralf  Kitcher 
Hugo  Wagenseil 
Frederic  Harwood 

I.  J.  Wagner 
L.  H.  Waldron 
I.  F.  WaUin,  Jr. 
James  A.  Wales 
William  W.  Rose 
Richard  C.  Walter 


F.  M.  Wardle 


A.  T.  Clifton,  Jr. 


Oscar  Payne 
Don  Watts 

B.  Waxelbaum 


Luther  Weaver 
Evelyn  M.  Peterson 

Mary  Jane  Durnham 


John  P.  Weiden- 
hamer 

Sam  Taubman 
Mabel  Peoples 

Robert  K.  Weill 
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Agency 


^  'ion  Weinberg  Adv.  Co. 
|er  Service  Inc. 

Wemple,  Adv. 
idt  Adv.  Agency 
t?ard  L.  Wertheim 
ip.  Wertheimer  Co.  Adv. 

i 

^ley  Associates 
^1  Co. 

ktamerica  Co. 

I 

pt  &  Associates  Inc. 

^tco  Adv.  Agency 

ptern  Adv.  Agency  Inc. 

ii 
i: 

^13  E.  Westheimer  &  Co. 

bton-Barnett  Inc. 

I 

ink  E.  Whalen  Adv.  Co. 
^man  H.  White,  Jr.,  Inc. 

|Enund  S.  Whitten  Inc. 

.1 

ic  Wilkins  &  Cole  Inc. 
ward  E.  Williams  Adv. 
|B  Carl  Williams  Inc. 

Ison  &  Haight,  Inc. 

I, 

(C  Winningham  Inc. 
'.A.  Winter  Adv.  Agency 

H.  Withington  Co. 

I 

I.  Wolff  &  Associates 
Terson  Kaye  Wood,  Adv. 


City 

Los  Angeles 

Seattle 

Portland,  Ore. 

Green  Bay,  Wis. 

Toledo 

New  York 

New  York 

Chicago 

New  York 

Chicago 

Los  Angeles 

Glendale,  Cal. 

San  Francisco 

Racine,  Wis. 

Chicago 

St.  Louis 

Waterloo,  la. 

Chicago 

Kansas  City 

New  York 

Boston 

Seattle,  Wash. 
San  Francisco 
Worcester,  Mass. 
Hartford,  Conn. 
Detroit 
Des  Moines 
Los  Angeles 
Rochester 
Los  Angeles 


'3od,  Brown  &  Wood  Inc.  Boston 


Ijodman-Stewart  Co. 
3olley  &  Hunter  Inc. 
orld  Wide  Adv.  Corp. 
.Drtman,  Barton  &  Co.  Inc. 
"ank  Wright  &  Associates 
.  L.  Wright  Co. 
yatt,  Aniol  &  Avdd,  Adv. 
Ellsworth  Wylie  Co. 


Chicago 
Denver 
New  York 
New  York 
San  Francisco 
Rochester 
San  Antonio 
Los  Angeles 


Address 
Telephone  Number 

325  W.  8th  St. 
Trinity  6878 

Vance  BIdg. 
Seneca  0433 

Pacific  Bldg. 
Beacon  5151 

310  Pine  St. 
Howard  1498 

Spitzer  Bldg. 
Adams  4713 

151  W.  40th  St. 
Wisconsin  7-5978 

230  Park  Ave. 
Murray  Hill  2-6860 

230  N.  Michigan  Ave. 
Franklin  8833 

347  Madison  Ave. 
Vanderbilt  3-7077 

458  E.  30th  St. 
Victory  1300 

412  W.  Sixth  St. 
Vandike  9772 

102  N.  Brand  Blvd. 
Omaha  3-4832 

625  Market  St. 
Sutter  6744 

214  Fifth  St. 
Jackson  974 

35  E.  Wacker  Drive 
Central  7565 

317  N.  11th  St. 
Garfield  1515 

Arts  &  Crafts  Bldg. 
766 

520  N.  Michigan  Ave. 
Whitehall  7725 

21  W.  10th  St. 
Victor  7200 

151  E.  45th  St. 
Plaza  3-8518 

216  Tremont  St. 
Liberty  1861 

Lloyd  Bldg. 
Elliott  0855 

485  California  St. 
Douglas  2990 

201  Commercial  St. 

3-  4789 

410  Asylum  St. 
2-3209 

General  Motors  Bldg. 
Madison  8970 

Capitol  Theatre  Bldg. 

4-  0601 

Architects  Bldg. 
Michigan  9437 

Taylor  Bldg. 
Stone  191 

Foreman  Bldg. 
Michigan  9856 


209  Washington  St. 
Hancock  1530 


520  N.  Michigan  Ave. 
Superior  6183 

Steel  Bldg. 
Keystone  8194 

11  W.  42d  St. 
Longacre  5-4500 

381  Fourth  Ave. 
Murray  Hill  4-2757 

Rialto  Bldg. 
Douglas  8487 

82  St.  Paul  St. 
Main  6452 

Smith  Young  Tower 
Fannin  9418 

Beaux  Arts  Bldg. 
Drexel  3239 


Executives 
In  Charge  of  Radio 

Bernard  Weinberg 

E.  R.  Weller 

Elwood  Enke 

Jack  C.  Wemple 

H.  F.  Wendt 

E.  L.  Wertheim 
E.  T.  Wertheim 

Mark  Mitchell 

George  Enzinger 

H.  Weiner 

Stanley  L.  Wessel 
T.  T.  Weldon 

George  W.  S.  Reed 
John  R.  West 
E.  E.  Sylvestre 
T.  J.  Brokaw 
H.  A.  Hutchins 
Louis  E.  Westheimer 


Wells  H.  Barnett 
Phillips  Taylor 

A.  C.  Barnett 


James  Reese 
Frank  E.  Whalen 

Norman  H.  White,  Jr . 
William  Elliott,  Jr. 

E.  S.  Whitten 
W.  S.  Clapp 

Wm.  Sandiford 


Howard  E.  Williams 
Joseph  Sill,  Jr. 

Otis  Carl  Williams 


Howard  C.  Wilson 
Jesse  J.  Haight 

C.  C.  Winningham 
Geo.  B.  Sherman 

N.  A.  Winter 
J.  H.  Withington 


Ed.  Wolff 
John  Larmer 

Jefferson  K.  Wood 
Stuart  Buchanan 
J.  J.  Bickely 

William  E.  Torrey 
Allen  H.  Wood,  Jr. 
Arthut  A.  Sisson 

J.  L.  Stewart 


Cloyd  F.  WooUey 
E.  M.  Hunter 

Emil  M.  Scholz 
Bryce  Oliver 

E.  B.  M.  Wortman 


Frank  Wright 
Pearl  Randolph 

W.  L.  Wright 
Claude  B.  Aniol 
C.  Ellsworth  Wylie 


Agency 

City 

Address 
Telephone  Number 

Executives 
In  Charge  of  Radi 

Fred  D.  Yates,  Adv. 

New  York 

150  Nassau  St. 
Beekman  3-3548 

M.  Reimer 

Yeomans  &  Foote  Adv. 
Agency 

San  Francisco 

1200  Van  Ness  Ave. 
Ordway  4494 

Lewis  H.  Yeomans 

John  Yonker 

Syracuse 

316  S.  Warren  St. 
2-6534 

John  Yonker 

Charles  E.  Yost  Adv.  Agency 

Pittsburgh 

Oliver  Bldg. 
Atlantic  5845 

L.  H.  Neiplin 

J.  O.  Young  Adv. 

Kansas  City 

1207  Grand 
Harrison  6772 

J.  O.  Young 
W.  H.  Webb 

Chicago 

Merchandise  Mart 
Superior  1884 

L.  H.  Scurlock,  Jr. 

Young  &  Rubicam  Inc. 

New  York 

285  Madison  Ave. 
Ashland  4-8400 

Donald  Statiffer 
Wm.  R.  Stuhler 
Carlos  Franco 

Chicago 

333  N.  Michigan  Ave. 
Central  3144 

G.  D.  Schneider 

Hollywood 

6253  Hollywood  Blvd. 
Hollywood  2734 

T.  F.  Harrington 
Fred  Wile 

Detroit 

7430  Second  Blvd. 
Trinity  2-1810 

Yount  Co. 

Erie,  Pa. 

12  E.  10th  St. 
22-816 

7 

M.  A.  Yount 

Edward  W.  Zabel  Co. 

Chicago 

230  E.  Ohio  St. 
Superior  3574 

Edward  W.  Zabel 

Alfred  P.  Zabin  Adv.  Agency 

New  York 

56  W.  45th  St. 
Murray  Hill  2-6797 

Alfred  P.  Zabin 

Zinn  &  Meyer  Inc. 

New  York 

1819  Broadway 
Columbus  5-4456 

Richard  A.  Zinn 

Zimmer-Keller  Inc. 

Detroit 

2210  Park  Ave. 
Cadillac  9151 

W.  F.  Zimmer 

Frederick  W.  Ziv  Inc. 

Cincinnati 

2436  Reading  Road 
University  6124 

John  L.  Sinn 

IN  WESTERN  NEBRASKA 

KGNF 

IS  FIRST 

—  IN  SHOWMANSHIP 

—  IN  LISTENER  POPULARITY 

—  IN  CLEAREST  SIGNAL 

—  IN  CONSTANT  ADVERTISING  GAINS 

KGNF 

"WESTERN  NEBRASKA'S 
DEPENDABLE  DAYTIME  STATION" 

Great  Plains  Broadcasting  Co. 

North  Plahl  Nebr. 
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Directory  of  i 

Major  Canadian  Advertising  Agencies  and  Radio  Executives! 

I 


Agency 
Ardiel  Adv.  Agency  Ltd. 


N.  W.  Ayer  &  Son  of 
Canada  Ltd. 


Baker  Adv.  Agency  Ltd. 
Benison  Adv.  Agency 


Benwell  Atkins  Ltd. 

Duncan  S.  Blaikie  Adv. 
Agency  Ltd. 

Broadcast  Advertising  Service 
Broadcast  Programs  Corp 
Canadian  Adv.  Agency  Ltd. 


Canadian  Broadcasting  Co. 


Clark  Adv.  Service 


City 

Toronto  2,  Ont. 

Oakville,  Ont. 

Toronto,  Ont. 

Montreal,  Que. 

Toronto,  Ont. 

Montreal,  Que. 

Vancouver,  B.  C. 

Toronto  2,  Ont. 

Vancouver,  B.  C. 

Montreal,  Que. 

Toronto,  Ont. 

Calgary,  Alb. 

Montreal,  Que. 

Toronto  2,  Ont. 

Paris,  France 
Montreal,  Que. 

Victoria,  B.  C. 


Address 
Telephone  Number 

137  Wellington  St.  W. 
Adelaide  4994 


1016 

Victory  Bldg. 
Adelaide  6156 

Sun  Life  Bldg. 
Plateau  6886 

199  Bay  St. 
Adelaide  2171 

Canada  Cement  Bldg. 
Plateau  6666 

317  Royal  Bank  Bldg. 
Trinity  306 

Imperial  Bank  Bldg. 
Adelaide  2301 

413  Grantville  St. 
Seymour  2361 

1411  Crescent 
Marquette  9356 

204  Richmond  St.  W. 
Elgin  5088 

2nd  Ave.  at  6th  St.  W. 
M  7373 

1050  Beaver  Hall  Hill 
Plateau  8046 

85  Richmond  St.  W. 
Waverley  3261 

13  de  Marivaux  St. 

1231  St.  Catherine 

St.  W. 
Harbour  8875 

Pemberton  Bldg. 
Empire  9613 


Executives 
In  Charge  of  Radio 

Clark  Wright 
W.  A.  Chant 
John  F.  Graydon 
J.  F.  Graydon 
W.  Nicholas 
Lionel  Benison 
V. Irons 
E.  V.  Hammond 


A.  M.  Blaikie 
J.  J.  Murray 

L.  E.  Schofield 
L.  D.  Jamieson 


U.S.    REPRESENTATIVE  * 


Effectively  delivers  the  ad- 
vertiser's message  to  more 
consumers  per  dollar  than 
any  other  medium  avail- 
able in  Canada's  wealth- 
iest yet  most  difficult 
market.  Owned  and  ope- 
rated by  the  Canadian 
MARCONI  Company, 
leaders  in  the  field  of 
radio  communication, 
CFCF  impresses  the  finest 
Canadian  and  NBC  pro- 
grams upon  a  strong, 
clearcut  signal  overriding 
the  obstacle  of  poor  re- 
ception in  the  great  Mon- 
treal   trading  area. 


IN  CANADA'S 
RICHEST 
MARKET 

CFCF 

6  00  KC 


and 

SHORT  WAVE 
C  F  C  X 

6005  KC 

MONTREAL 


CANADIAN   MARCONI  COMPANY 
MARCONI  BUILDING,  MONTREAL 


NBC  ■0^^tUate^ 


m 
m 
D 

n 
O 
2 

> 


Agency 
Cockfield-Brown  &  Co.  Ltd. 


Consolidated  Adv.  Service 
Ltd. 


Dairy  Products  Advertising 
A.  J.  Denne  &  Co.  Ltd. 
Desbarats  Adv.  Agency  Ltd. 

Ellis  Adv.  Co. 
Ferres  Adv.  Service 


Financial  Adv.  Co.  of 
Canada  Ltd. 


James  Fisher  Co.  Ltd. 


Fletcher  &  Ellis  Ltd. 


J.  J.  Gibbons  Ltd. 


Grow  &  Pitcher  Agencies 
F.  H.  Hayhurst  Co.  Ltd. 

L.  J.  Heagerty  &  Assoc.  Ltd. 

C.  A.  Allen  Heeney  Ltd. 

Roy  A.  Hunter 

J.  E.  Huot  Publicite  En- 
registre 

Hutchins  Adv.  Co.  of 
Canada  Ltd. 

Industrial  Adv.  Agency,  Ltd. 
Russell  T.  Kelley  Ltd. 


City 
Montreal,  Que. 

Toronto  2,  Ont. 

Vancouver,  B.  C. 


London,  W.C.2, 
England 

Winnipeg,  Man. 


Toronto  2,  Ont. 
Montreal,  Que. 
Toronto,  Ont. 
Toronto  2,  Ont. 
Montreal,  Que. 

Toronto  2,  Ont. 
Hamilton,  Ont. 
Montreal,  Que. 
Toronto  2,  Ont. 
Toronto,  Ont. 
Montreal,  Que. 
Toronto,  Ont. 

Toronto  2,  Ont. 
Montreal,  Que. 
Vancouver,  B.  C. 
Calgary,  Alb. 
Regina,  Sask. 
Edmonton,  Alb. 
London,  Eng. 
Winnipeg,  Man. 
Calgary,  Alb. 
Toronto,  Ont. 
Toronto,  Ont. 
Montreal,  Que. 

Toronto  2,  Ont. 
Vancouver,  B.  C. 
Vancouver,  B.  C. 
Montreal,  Que. 
Toronto,  Ont. 
Toronto,  Ont. 
Hamilton,  Ont. 
Vancouver,  B.  C. 


Address 
Telephone  Number 

Canada  Cement  Bldg. 
Harbour  4171 

Metropolitan  Bldg. 
Elgin  9201 

Royal  Bank  Bldg. 
Trinity  2588 

Brettenham  House, 
Lancaster  Place 

Electric  Railway 

Chambers 
97-068 

71  Richmond  St.  W. 
6218 

376  Craig  St.  W. 
Harbour  1245 

331  Bay  Street 
Adelaide  2955 

80  King  St.  W. 
Elgin  3444 

1184  St.  Catherine 

St.  W. 
Plateau  5025 

465  Bay  St. 
Adelaide  6101 

Pigott  Bldg. 
7-1884 

651  Craig  St.  W. 
Lancaster  2139 

226  Bay  St. 
Elgin  7204 

204  Richmond  St.  W. 
Adelaide  4426 

Confederation  Bldg. 
Lancaster  1205 

C.  P.  R.  Bldg. 
Adelaide  3051 


Executives 
In  Charge  of  Badi 

H.  R.  Conway 
C.  W.  McQuillin 
Colin  Harris 
Eric  Choyce 
H.  Lavender 

Mrs.  E.  MacDonald 
C.  S.  Richardson 
Miss  Florence  Fowlei 
Miss  F.  M.  Wright 


J.  W.  CuUiner 
A.  A.  Muter 


159  Bay  St. 
Elgin  2111 

Dominion  Square  Bldg. 
Harbour  6207 


Province  Bldg. 
Seymour  6324 

Lancaster  Bldg. 
M-5437 

Leader-Post  Bldg. 
6-141 

301  Northern  Invest- 
ment Bldg. 

22  Old  Queen  St., 
Westminister 

Scott  Bldg. 
97-373 

127  Seventh  Ave.  E. 
M  5204 

100  Adelaide  St.  W. 
Waverley  2036 

38  King  St.  W. 
Adelaide  7418 

1184  St.  Catherine 

St.  W. 
Belair  3988 

Sterling  Tower 
Adelaide  0366 

Province  Bldg. 
Seymour  1788 

325  Howe  St. 
Trinity  4503 

34  Rue  Notre-Dame  E. 
Lancaster  0581 


Sam  Ghent 
Hal  Watson 
W.  R.  Johnston 
H.  V.  Petersen 
R.  W.  Ashcroft 

Miss  Betty  Mc- 
Cracken 

H.  M.  Reid 
Leander  Manley 
R.  G.  Smith 
E.  G.  Macpherson 
J.  H.  Fulton 
Lt.-Col.  H.  A.  Moore 
G.  Hunter 
N.  H.  Pitcher 

D.  S.  Grow 

W.  P.  Hayhurst 

E.  A.  Goodeve 

L.  J.  Heagerty 


t.  It, 


330  Bay  St. 
Waveriey  5311 

59  Spadina  Ave. 
Waverley  4555 

150  Main  St.  E. 
2-1155 

431  Granville  St. 
Trinity  3855 


John  Bennett 
G.  M.  Smith 
R.  T.  Kelley 
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Agency 
k  E.  Locke  Ltd. 


'i  &  Thomas  of  Canada, 
:d. 


I  old  C.  Lowrey 


onnell,  Baxter  & 
astman,  Ltd. 


McKimm  Ltd. 


icLaren  Adv.  Co.  Ltd. 


stropolitan  Broadcasting 
Service  Ltd. 

■rris-Patterson  Ltd. 


prgaret  Pennell 


lorn  ton  Purkis 


Iward  W.  Reynolds  &  Co. 
Ltd. 

snalds  Adv.  Agency  Ltd. 


C.  Smith  &  Son  Ltd. 
pevenson  &  Scott  Ltd. 
';ewart-McIntosh  Ltd. 


City 

Toronto 

Toronto  2,  Ont. 
Montreal,  Que. 
Toronto  2,  Ont. 
London,  Ont. 
Toronto  2,  Ont. 
Montreal,  Que. 

Vancouver 
Winnipeg,  Man. 

London,  S.W.I, 
England 

Montreal,  Que. 

Toronto,  Ont. 

London,  W.C.2, 
England 

Winnipeg,  Man. 

Vancouver,  B.  C. 

Halifax,  N.  S. 

Toronto  2,  Ont. 

Vancouver,  B.  C. 
Winnipeg,  Man. 
Calgary,  Alb. 

Montreal,  Que. 

Toronto,  Ont. 

Toronto,  Ont. 

Montreal,  Que. 

Ottawa,  Ont. 

Edmonton,  Alb. 

Saint  John,  N.  B. 

Vancouver,  B.  C. 
Winnipeg,  Man. 
Toronto  2,  Ont. 

Toronto  2,  Ont. 
Montreal,  Que. 
Toronto  2,  Ont. 
Montreal,  Que. 
Toronto,  Ont. 
Toronto  2,  Ont. 
Montreal,  Que. 
Vancouver,  B.  C. 


Address 
Telephone  Number 

Harbour  Commission 

Bldg. 
Elgin  6271 

67  Yonge  St. 
Waverley  1151 

Dominion  Square  Bldg. 
Plateau  7924 

36  Toronto  St. 
Waverley  4050 

Huron  &  Erie  Bldg. 
Metcalf  544 

254  Bay  St. 
Adelaide  7004 

1010  St.  Catherine 

St.  W. 
Plateau  1146 

789  West  Pender 
Seymour  1788 

Confederation  Life 

Bldg. 
95-757 


Executives 
In  Charge  of  Radio 

Crawford  U.  Ha  li 


W.  M.  Mills 

C.  D.  Dennis 

Harold  C.  Lowrey 

T.  H.  YuU 

E.  Gould 

W.  D.  Moffatt 

C.  A.  Allen  Heeney 

D.  C.  Coutts 


2,  3,  &  4  Cockspur  St.   Viggo  Kihl 


Confederation  Bldg.  E.  W.  Brodie 
Lancaster  5192 


320  Bay  St. 
Elgin  5351 

376  Strand 


Royal  Bank  Bldg. 
97-627 

Province  Bldg. 
Seymour  3435 

Dennis  Bldg. 
B-6917 

372  Bay  St. 
Elgin  0321 

Province  Bldg. 

Curry  Bldg. 

Union  Bldg. 
M  4560 

Dominion  Square  Bldg. 
J'lateau  9556 

210  Dundas  St.  W. 
Adelaide  0393 

105  Bond  St. 
Elgin  8461 

University  Tower  Bldg. 
Harbour  3256 

Journal  Bldg. 
Queen  1095 

Richardson  Bldg. 
25326 

Bank  of  Montreal 

Bldg. 
3-3478 

Province  Bldg. 
Trinity  931 

Curry  Bldg. 
93-833 

Harbour  Commission 

Bldg. 
Elgin  2079 

Northern  Ontario  Bldg. 
Adelaide  6221 

231  St.  James  St.  W. 
Harbour  6988 

Yardley  House 
Waverley  6157 

Keefer  Bldg. 
Plateau  4803 

New  Wellington  Bldg. 
Adelaide  0237 


Don  Henshaw 

D.  E.  Longmore 
R.  F.  Griffiths 

F.  S.  Auger 
W.  J.  McKay 
C.  M.  Pasmore 

G.  W.  Stevens 
Walter  Henderson 
Martin  H.  MacKay 

Walter  P.  Downs 

Ken  Soble 

A.  Jarvis 

C.  W.  Davis 

M.  Graham 

E.  H.  Stutchbury 
P.  N.  Woodley 


R.  A.  Diespecker 
W.  D.  M.  Patterson 

H.  C.  Skinner 


80  King  St.  W. 
Elgin  9396 

University  Tower 
Harbour  4131 

Province  Bldg. 
Trinity  5437 


Miss  Margaret  Pennell 

T.  Purkis 
W.  T.  Purkis 
J.  M.  Bowman 

E.  M.  Putnum 
R.  J.  Avery 
G.  A.  Phare 

F.  E.  Scott 


Agency 


City 


Address  Executives 
Telephone  Number      In  Charge  of  Radio 


Tandy  Adv.  Agency  Ltd.  Toronto  2,  Ont.      204  Richmond  St.  W.    J.  P.  Hamilton 

Adelaide  6362 


Taylor  Adv.  Agencies 


Calgary,  Alb.         306  Maclean  Blk. 

M  9085-6 


J.  Walter  Thompson  Co.  Ltd.    Montreal,  Que.       Dominion  Square  Bldg.  W.  Telford 

Marquette  7794 

Toronto  2,  Ont.      80  Richmond  St.  W.      A.  F.  Head 
Waverley  2648 


United  Radio  Service  of 
America  Regd. 


Vickers  &  Benson  Ltd. 


Wallace  Adv.  Ltd. 


Walsh  Adv.  Co.  Ltd. 


Montreal 


1434  St.  Catherine  R.  Vineberg 
Plateau  1788  S.  Vineberg 


Montreal,  Que.       Keefer  Bldg. 

Plateau  5051 


Toronto,  Ont.         Retord  Bldg. 

Waverly  1603 


Halifax,  N.  S.         Roy  Bldg. 

B  7557 


H.  G.  Gonthier 


D.  F.  Benson 


F.  R.  Wallace 


Windsor,  Ont. 


Guaranty  Trust  Bldg.  W.  A.  McGuire 
3-2416 


Toronto  2,  Ont.      80  Richmond  St.  W.      R.  E.  S.  Green 
Adelaide  3055 


Whitehall  Broadcasting  Ltd.     Montreal,  Que.       Dominion  Square  Bldg.  W.  Vic  George 

Lancaster  6500 


Young  &  Rubicam  Ltd. 


Montreal,  Que.       702  University  Tower    L.  Arbuthnot 
Plateau  4691 


Toronto  2,  Ont.      80  King  St.  W. 

Elgin  0397 


C.  F.  Goodman 


Canadian  Representatives 

ALL-CANADA 
RADIO  FACILITIES 

LIMITED 

MONTREAL  TORONTO 
WINNIPEG  CALGARY 
VANCOUVER 


WEED  &.  CO. 

U.S.A. 

Covering  20.2%  of  Canada's  radio  fami- 
lies, these  seven  western  Canadian  stations 
are  located  in  an  area  where  radio  means 
more  than  possibly  anywhere  else  on  the 
North  American  continent  ...  an  area 
where  the  number  of  radio  receivers 
EXCEEDS  THE  TOTAL  CIRCULATION 
OF  ALL  DAILY  NEWSPAPERS! 
In  western  Canada  they  DEPEND  on  local 
radio  .  .  .  they're  listening  to  radio  out 
there  .  .  .  and  the  stations  they  prefer  are 
listed  above. 
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Directory  of 

BROADCASTING  EQUIPMENT  MANUFACTURERS 


NAME  OF  COMPANY 

CITY 

ADDRESS 

TELEPHONE  NO. 

MANAGER 

PRODUCTS 

Acnis  Electric  &  ]Wfg.  Co. 

Cleveland,  O. 

1440  Hamilton  Ave. 

Cuba  4 
Main  6500 

v_/ .  in.  oun(,ii 

J.  A.  Comstock 

Transformers,  voltage  adjusters 

Aerovox  Corp. 

Brooklyn,  N.  Y. 

70  Washington  St. 

Cumberland  6-0110 

S.  I.  Cole 

Condensers,  resistors 

Allen-Bradley  Co. 

Milwaukee,  Wis. 

1326  So.  Second  St. 

Mitchell  5151 

F.  F.  Loock 

Fixed  and  adjustable  resistors,  adjustable  carbon  rl-r  i 
stats,  attenuators,  L,  T  and  H  pads,  overload  rela; 

Allied  Phonograph  &  Record  Mfg.  Co. 

Hollywood,  Cal. 

1041  N.  Las  Palmas  Ave. 

Hollywood  5107 

Louis  I.  Goldberg 

Recording  blanks,  reproducing  units 

Allied  Radio  Corp. 

Chicago,  111. 

833  W.  Jackson  Blvd. 

Haymarket  6800 

A.  D.  Davis 

Recorders,   discs,   needles,   turntables,  microphom 
stands,  cables,  accessories,  transmitting  tubes,  spe^^ 
input  equipment,  amplifiers,  radio  parts  for  trar 
mitters  and  monitors 

Allied  Recording  Products  Co. 

New  York  City 

126  W.  46th  St. 

Bryant  9-1435 

I.  H.  Goldman 

Recording  machines,  recording  blanks 

American  Bridge  Co. 

Pittsburgh 

A.  ^Vagner 

Radio  towers 

American  Microphone  Co. 

Los  Angeles,  Cal. 

1915  So.  Western  Ave. 

Parkway  0778 

F.  A.  Yarbrough 

Carbon,  crystal,  dynamic  and  condenser  microphor.< 
microphone   repairs,   microphone  stands  and  j 
cessories 

American  Piezo  Supply  Co. 

Kansas  City,  Mo. 

3921  Agnes  Ave. 

Wabash  0495 

Howard  F.  Hill 

Crystals,  crystal  holders,  temperature  control  ovens 

American  Transformer  Co. 

Newark,  N.  J. 

178  Emmet  St. 

Bigelow  3-4444 

Thos.  M.  Hunter 

Transformers,  rectifiers,  reactors,  voltage  regulators! 

Amperex  Electronic  Products  Inc. 

Brooklyn,  N.  Y. 

79  Washington  St. 

Cumberland  6-4430 

S.  Norris 

Air   cooled   and   water   cooled   transmitting  tuba 
mercury  vapor  and  high  voltage  rectifiers  1 

Amperite  Company 

New  York  City 

561  Broadway 

Canal  6-1446 

S.  Ruttenburg 

Microphones,  stands,  preamplifiers  1 

Amplifier  Co.  of  America 

New  York  City 

37  W.  20th  St. 

Watkins  9-0954 

N.  M.  Haynes 

Modulating  amplifiers,  pre-amplifiers,  mixers,  tranl 
formers  1 

Amplion  Products  Corp. 

New  York  City 

38  W.  21st  St. 

Watkins  9-5524 

W.  L.  Wolff 

Recording  machines,  sound  equipment,  amplifiers  1 

Amplitone  Products  Co. 

New  York  City 

135  Liberty  St. 

Barclay  7-7084 

L.  Werner 

Sound  equipment,  recording  apparatus  1 

Victor  J.  Andrew 

Chicago,  III. 

7221  S.  Francisco  Ave. 

Prospect  8811 

Victor  J.  Andrew 

Coaxial  cables,  antenna  coupling  units,  phasing  equin 
ment  for  directional  systems,  phase  monitors,  lightin 
filters,  remote  reading  antenna  meters,  custom  bui' 
transmitting  equipment 

Ansley  Radio  Corp. 

New  York  City 

240  W.  23rd  St. 

Chelsea  3-4980 

A.  C.  Ansley 

Portable  playback  equipment 

Armstrong  Cork  Products  Co. 

Lancaster,  Pa. 

Lancaster  5151 

H.  R.  Peek 

Linoleum,  cork  tile,  cork  walls,  interior  finishes 

Astatic  Microphone  Laboratory 

Youngstown,  O. 

830  Market  St. 

3-2115 

C.  E.  Semple,  Jr. 

Crystal  microphones,  pickups 

Atlas  Resistor  Co. 

New  York  City 

423  Broome  St. 

Canal  6-1054 

W.  A.  Merrill 

Transmitting  bleeders 

Audak  Co.  Inc. 

New  York  City 

500  5th  Ave. 

Lackawanna  4-3723 

George  V.  Sullivan 

Transcription    turntables,    electric   pickups,  cuttin; 
heads 

.^udio  Products  Co. 

Hollywood,  Cal. 

1016  N.  Sycamore  Ave. 

Hillside  2605 

A.  J.  Edgcomb 

.Attenuators,  potentiometers,  main  gain  controls,  fixe( 
pads,    special    resistive    networks,  transmittini 
variable  condensers 

John  F.  Beasley  Construction  Co. 

Muskogee,  Okla. 

P.  0.  Box  1547 

4762 

J.  F.  Beasley 

Antenna  installation,  foundations,  lighting,  painting 

Bell  Sound  Systems  Inc. 

Columbus,  O. 

61  E.  Goodale  St. 

Main  2436 

A.  W.  Blanchard 

Crystal,  velocity  and  dynamic  microphones 

Bendix  Radio  Corp. 

Baltimore,  Md. 
Chicago,  111. 

920  E.  Fort  Ave. 
60  E.  25th  St. 

South  1821 
Victory  5701 

L.  A.  Hyland 
W.  P.  Hilliard 

Radio  equipment  for  all  aviation  uses 

Blaw-Knox 

(Division  of  Blaw-Knox  Co.) 

Pittsburgh,  Pa. 
New  York 
Philadelphia 
Birmingham,  Ala. 
Chicago 

342  Madison  Ave. 
Broad  St.  Station  Bldg. 
B-M  Bldg. 
Peoples  Gas  Bldg. 

Sterling  2700 
Vanderbilt  3-3746 
Rittenhouse  1681 
3-4931 

Harrison  7633 

R.  F.  McCloskey 
T.  M.  Avery 
Wendell  Simmons 
W.  E.  Balliett 
J.  C.  McQuide 

Vertical  Radiators 

Bliley  Electric  Co. 

Erie,  Pa. 

Union  Station  Bldg. 

2-3227 

G.  E.  Wright 

Quartz  crystals,  holders,  ovens 

Bond  Electric  Corp. 

New  Haven,  Conn. 

146  Munson  St. 

6-0101 

J.  C.  Calhoun 

Dry  batteries 

Boonton  Radio  Corp. 

Boonton,  N.  J. 

P.  O.  Box  344 

Boonton  8-0795 

W.  D.  Loughlin 

Beat  frequency  generators,  Q-meters 

Bright  Star  Battery  Co. 

Clifton,  N.  J. 

200  Crooks  Ave, 

Lambert  3-3200 

I.  Koretsky 

"A",  "B"  and  "C  "  dry  batteries 

Brush  Development  Co. 

3311-25  Perkins  Ave. 

Endicott  3315 

W.  R.  Burwell 

Microphones,  vibration  pickups 

Bud  Radio  Inc. 

Cleveland,  O. 

5205  Cedar  Ave. 

Henderson  7166 

Max  L.  Haas 

Racks,  panels,  microphone  stands 

Burgess  Battery  Co. 

Freeport,  111. 

Foot  of  Exchange  St. 

Main  3300 

D.  W.  Hirtle 

Dry  cell  batteries 

Wm.  W.  L.  Burnett-Radio 
Laboratory 

San  Diego,  Cal. 

4814  Idaho  St. 

Hilcrest  6350-R 

Wm.  W.  L.  Burnett 

Piezo  electric  crystals,  frequency  monitoring  equip 
ment 

Canadian  Aiarconi  Co. 

Montreal,  Quebec 
Toronto,  Ontario 
Halifax,  Nova  Scotia 
Vancouver,  British  Col. 
St.  John's,  Newfoundland 

211  St.  Sacrament  St.            Marquette  7081 
92  Adelaide  St.,  West            Elgin  9275 
47  Argyle  Street                    Bishop  6712 
500  Beatty  Street                  Seymour  8841 
Adelaide  &  New  Gower  Sts  

iVl.  iVL.  HjillOTT 

G.  F.  Eaton 
W.  F.  Souch 
L.  S.  Hawkins 
J.  J.  Collins 

Broadcast  transmitters,  frequency  monitors,  nsodu 
lation  meters,  studio  amplifiers,  auditioning  equip- 
ment, remote  control  amplifiers,  auto-carrier  alarm 
systems,  mobile  transmitting  apparatus,  transmitting 
and  receiving  tubes,  microphones 

Cellutone  Record  Mfg.  Co. 

Los  Angeles,  Cal. 

1135  W.  42nd  St. 

University  2604 

Sam  W.  Hawver 

Recording  blanks,  cutting  stylii 

Celotex  Corp. 

Chicago,  111. 

919  N.  Michigan  Ave. 

Whitehall  7010 

Broi  G.  Dahlberg 

Acoustical  products 

Centralab 

Milwaukee,  Wis. 

900  E.  Keefe  Ave. 

Edgewood  9200 

H.  E.  Osmun 

"H",  "T",  "L"  pad  attenuators,  "T"  pad  faders,  gain 
controls,  straight  faders 

Cinaudagraph  Corp. 

Stamford,  Conn. 

2  Selick  St. 

D.  P.  O'Brien 

Microphones,  loud  speakers 

Clarostat  Mfg.  Co. 

Brooklyn,  N.  Y. 

285  No.  6th  St. 

Evergreen  8-6770 

Victor  Mucher 

Wire  wound  and  carbon  potentiometers,  attenuators 
T  and  L  pads,  series  mixers,  fader  controls,  resistors 
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Amperex  tubes  are  not  fashioned  along  design  and  engineering 
principles  ot  a  previous  decade. 

Independent  research  and  experiment  has  resulted  in  the  application 
of  new  engineering  principles  and  an  advanced  concept  of  vacuum 
tube  mathematics,  to  the  design  of  the  exclusive  Amperex  types, 
and  to  the  redesigning  of  the  older  models. 

The  unquestioned  leadership  of  Amperex  In  the  design  and  pro- 
duction of  U.H.F.  tubes  such  as  the  HF  100,  200,  300,  849H,  the 
popularity  of  the  redesigned  older  models  and  the  wide  acceptance 
of  the  newly  designed  water-cooled  line,  containing  structural  and 
design  improvements  and  refinements  which  enhance  their  effi- 
ciency and  increase  their  longevity,  are  mainly  due  to  this  modern 
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NAME  OF  COMPANY 


CITY 


ADDBESS 


TELEPHONE  NO. 


MANAGES 


PRODUCTS 


Clough-Brengle  Co. 


Chicago,  111. 


2815  W.  19th  St. 


Lawndale  3121 


Kendall  Clough 


Signal  generators,  vacuum  tube  voltmeters,  osciUato  | 
audio  oscillators,  decibel  meters 


Collins  Radio  Co. 


Cedar  Rapids,  Iowa 
New  York  City 
Mexico,  D.  F. 


11  W.  42nd  St. 
Edificio  La  Nacional 


8197 

Lackawanna  4-0229 


Arthur  A.  Collins  Relay  broadcast  transmitters,  broadcast  transmitt*  | 
W.  J.  Barkley,  H.  F.  and  U.  H.  F.  transmitters,  pre-ampUfie  1 

W.  E.  Houk,  remote  pick-up  amplifiers  (portable),  bridging,  powi  | 

program,  recording  and  monitoring  amplifiers,  U  I 
equalizers,  volume  indicator  panels,  power  suppU  I 
mixing  panels,  attenuators,  studio  control  consol  1 
transmitter  control  consoles,  studio  speech  inp  | 
assemblies  (rack  mounted),  transmitter  speech  inpl 
assemblies  (rack  mounted) ,  special  speech  equipmei  j 


Commercial  Radio  Equipment  Co. 


Kansas  City,  Mo. 


216  E.  74th  St. 


Jackson  5302 


Everett  L.  Dillard       Crystals,  ultra-high  frequency  equipment 


Compo  Board  Co. 


Minneapolis,  Minn. 


4400  Lyndale  Ave.,  N. 


Cherry  2724 


A.  M.  Youngren 


Studio  construction  material 


Conquest  Alliance  Co.,  Inc. 


New  York  City 


515  Madison  Ave. 


Plaza  3-5650 


C.  H.  Venner  Portable  playback  units  with  microphone  attachmenlj 

portable  combination  radio  and  playback  units  wi  ! 
microphone  attachemnta 


F.  L.  Cook 


Los  Angeles,  Cal. 


606  Parkman  Ave. 


Fitzroy  9833 


F.  L.  Cook 


Acetate  and  flexible  recording  discs,  cutting  compoun 
cutting  needles,  recording  supplies 


Cornell-Dubilier  Corp. 


South  Plainfield,  N.  J.       1000  S.  Hamilton  Blvd. 


Plainfield  6-9000 


O.  Blake 


Paper,  mica,  oil,  wet  and  dry  electrolytic  condensers 


Corning  Glass  Works 


Corning,  N.  Y. 


Corning  372 


A.  H.  Houghton 


Insulators 


Henry  L.  Crowley  Co. 


W.  Orange,  N.  J. 


1  Central  Ave. 


Orange  3-8602 


Henry  L.  Crowley       Resistors,  insulators,  condensers 


Curtis  Condenser  Corp. 


Cleveland,  O. 


3088  W.  106th  St. 


Clearwater  1257 


J.  T.  Curtis 


Electrolytic  condensers 


The  Daven  Co. 


Newark,  N.  J. 


158  Summit  St. 


Market  2-2468  Lewis  Newman  Attenuators,  rheostats, .  potentiometers,  f aders,  voluo 

indicators,  power  level  indicators,  decade  resistam 
units,  wire  wound  resistors,  output  meters,  attem 
ation  boxes,  decade  resistance  boxes,  test  equii 
ment  logarithmic  resistor,  power  supply,  ratio  an 
box,  decade  voltage  divider,  output  power  meten 
fixed  pads,  rotary  contact  switches 


Tobe  Deutschman  Corp. 


Canton,  Mass. 


Canton  0650 


Tobe  C.  Deutsch- 
mann 


Condensers,  condenser  testing   equipment,  automati 
audio  frequency  recorder,  fUtercttes 


Doolittle  &  Falknor,  Inc. 


Chicago,  111. 


7421  S.  Loomis  Blvd. 


Stewart  2809 


E.  M.  Doolittle  Broadcast,  relay,  police,  ultra-high  frequency  tram 

mitters,  concentric  transmission  lines,  antenn 
coupling  units,  frequency  monitors,  tower  lightin 
chokes,  remote  meter  filters 


Allen  B.  DuMont  Laboratories 


Upper  Montclair,  N.  J.      532  Valley  Road 


Montclair  2-2176 


Allen  B.  DuMont 


Cathode    ray    tubes,    oscillographs     and  accessor 
apparatus 


Eastern  Mike-Stand  Co. 


Brooklyn,  N.  Y. 


56  Christopher  Ave. 


Dickens  2-3538 


Samuel  Sherman 


Microphone  stands 


Eisler  Engineering  Co. 


Newark,  N.  J. 


750  S.  13th  St. 


Bigelow  3-5310 


Charles  Eisler 


Electronic  equipment,  tubes 


Eithel-McCullough,  Inc. 


San  Bruno,  Cal. 


798  San  Mateo  Ave. 


San  Bruno  117 


W.  W.  Eitel 

J.  A.  McCuUough 


Transmitting  tubes 


Electrical  Research  Products,  Inc. 


New  York  City 
Altanta,  Ga. 
Boston,  Mass. 
Chicago,  111. 
Cincinnati,  O. 
Dallas,  Texas 
Kansas  City,  Mo. 
Philadelphia,  Pa. 
Washington,  D.  C. 


195  Broadway 
87  Walton  St. 
20  Providence  St. 
624  S.  Michigan  Ave. 
617  Vine  St. 
2011-A  Jackson  St. 
1717  Wyandotte  St. 
219  North  Broad  St. 
1435  G  St.,  N.W. 


Courtlandt  7-1707 
Jackson  4000 
Hubbard  4710 
Wabash  6644 
Parkway  6720 
Dallas  7-1361 
Harrison  7330 
Locust  7110 
Metropolitan  0784 


F.  C.  Bisbee 

A.  Fiore 

A.  F.  Lyman 

W.  W.  Simons 

F.  W.  Johnson 

O.  Hunt 

J.  A.  Cameron 

E.  O.  Wilschke 

D.  L.  Turner 


Turntable  reproducing  systems 


Electronic  Equipment  Corp. 


Philadelphia,  Pa. 


1200  E.  Mermaid  Ave. 


Chestnut  Hill  5700 


John  F.  Maxwell 


Farnsworth  television  broadcast  equipment 


Electro-Voice  Mfg.  Co.,  Inc. 


South  Bend,  Ind. 


324  E.  Colfax  Ave. 


3-7764 


A.  R.  Kahn 


Microphones  and  stands 


Emar  Instrument  Corp. 
Epiphone,  Inc. 


New  York  City 


29  W.  57th  St. 


Plaza  3-3015 


M.  P.  Frutchey,  Jr.     Recording  heads,  transcription  equipment,  equalizers 


New  York  City 


142  W.  14th  St. 


Chelsea  2-4408 


H.  Sunshine 


Microphones,  resonoscopes 


Evanston  Sound-Proof  Door  Co. 


Evanston,  111. 


1500  Lincoln  St. 


Greenleaf  1975 


Irving  Hamlin 


Sound-proof  doors 


Fairchild  Aerial  Camera  Corp. 


Jamaica,  L.  I.,  N.  Y. 


88-06  Van  Wyck  Blvd. 


Jamaica  6-3800 


R.  H.  Lasche 


Sound  recording  and  reproducing  equipment 


Federal  Telegraph  Co. 


Newark,  N.  J. 


200  Mt.  Pleasant  Ave. 


Humboldt  2-7000 


St.  G.  Lafitte 


Transmitting  tubes,  mercury  vapor  rectifier  tu 
power  rectifying  tubes 


Ferranti  Electric,  Inc. 


New  York  City 


30  Rockefeller  Plaza 


Circle  7-0912 


W.  R.  Spittal 


Audio  transformers,  power  transformers,  aero  ty 
transformers,  chokes,  modulation  units 


Gates  Radio  &  Supply  Co. 


Quincy,  III. 
Hollywood 
St.  Louis 


5324  Hollywood  Blvd. 
1915  Washington  Ave. 


Main  735 


P.  S.  Gates  Speech  input  equipment  and  accessories,  remote  contr 

Norman  D.  Neely  equipment,  transcription  equipment,  power  suppl 

F.  J.  Bullivant  microphones,  auditioning  equipment 


General  Communication  Products,  Inc.  Hollywood,  Cal. 


Lexington  and  Vine 


Granite  6181 


W.  E.  Brainard 


Transmitters,     transmitting     equipment,  recordini 
equipment,  wax,  acetate,  film 


General  Electric  Co. 


Schenectady,  N.  Y. 


1  River  Road 


Schenectady  4-2211 


G.  W.  H.  Enyan 


Police  transmitters  and  tubes,  transmitting  capacitors 


General  Engineers 


Drexel  Hill,  Pa. 


2241  Garrett  Road 


Clearbrook  878 


A.  S.  Burke 


Remote  amplifiers,  speech  input  equipment,  trans 
mitters,  custom  Ijuilt  equipment 


General  Radio  Co. 


Cambridge,  Mass. 
New  York  City 


15  Windsor  St. 
90  West  St. 


Trowbridge  4400  C.  T.  Burke  Frequency  and  modulation  monitors,  distortion  ane 

Cortland  7-0850  Myron  T.  Smith  noise  meters,  wave  analyzers,  power-level  indicators 

transformers,  volume  controls,  oscillators,  filters 
attenuator,  laboratory  and  test  equipment 


Gould  Storage  Battery  Corp. 


Depew,  N.  Y. 


35  Neoga  St. 


Jefferson  7907 


J.  L.  Rupp 


Standby  control  batteries,  portable  batteries,  steel  racks, 
copper  oxide  rectifiers 
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HAVE  YOU  A 
COPY? 

If  not  .  .  .  WRITE 
for  the  NEW  UTC 
BROADCAST  BULLE- 
TIN, describing  trans- 
former, equalizer  and 
annplifier  components 
for  every  broadcast 
and  recording  applica- 
tion. 


$85 


Appearance  of  3A,  3D,  3R,  4B  equalizers 

UTC  EQUALIZERS 

UTC  MODEL  3  A 

The  UTC  3A  equalizer  is  an  ideal  universal  equalizer  for  broadcast  and  recording 
service.  H'  combines  tap  switches  and  pad  controls  permitting  accurately  controlled 
equalization  up  to  25  DB  at  both  low  and  high  frequencies.  This  unit  will  equalize 
telephone  lines,  pickups,  cutting  heads,  sound  on  film,  and  other 
applications  of  similar  nature.    Net  price  to  broadcast  stations  

MODEL  3  D  UNIVERSAL  ATTENUATOR 

The  UTC  model  3D  attenuator  is  similar  to  the  3A  equalizer,  but  is  designed  to 
ATTENUATE  the  low  or  high  frequencies.  The  low  frequency  control  consists  of  a 
switch  for  adjusting  the  point  at  which  cutoff  starts  to  100,  175  or  250  cycles,  and  a 
calibrated  pad  control  to  adjust  the  slope  of  the  attenuation  curve.  The  high 
frequency  portion  is  tapped  at  4000,  6000,  8000  and  10000  cycles  with  a  similar  at- 
tenuation control.  This  type  of  equalizer  finds  many  applications  in  recording, 
dialogue  equalization,  and  P.A. — theatre  applications.  d!7K 
Net  price  to  broadcast  stations     «p/^ 

UTC  MODEL  3  R 

The  UTC  Model  3R  equalizer  combines  the  high  frequency  equalizer  sections  of 
the  3A  unit  and  the  low  frequency  attenuator  section  of  the  3D  unit  into  one 
equalizer  ideal  for  disc  recording.  The  low  end  can  be  attenuated  to  the  exact 
degree  to  prevent  overrunning  the  track  and  still  obtain  the  best  low  frequency 
response  possible.  The  high  frequency  equalizer  compensates  for  the  loss  of  highs 
normally  encountered  in  the  mechanical  part  of  disc  or  film  recording  and  also 
increases  the  ratio  of  signal  to  noise  at  the  scratch 

frequencies.    Net  to  broadcast  stations  

MODEL  4  B  SOUND  EFFECTS  FILTER 

The  UTC  model  4B  filter  is  an  improved  design  based  on  the  sound  effects  filter 
developed  by  UTC  for  the  Columbia  Broadcasting  System.  The  low  pass  control 
has  cutoff  frequencies  of  500,  1000,  2000,  and  3000  cycles  and  incorporates  a  pad 
control  to  govern  the  rapidity  of  attenuation.  The  high  pass  section  has  a  switch 
for  cutoff  frequencies  of  500,  1000,  2000  and  4000  cycles,  with  a  calibrated  d^70 
attenuator.  Net  price  to  broadcast  stations    »p  f  w 


LINEAR  STANDARD  TRANSFORMERS 


UTC  linear  standard  transformers  are  available  in  sizes 
from  minus  130  DB  operating  level  to  50  kw.  All 
standard  units  are  guaranteed  to  be  ±  I  DB  from  30 
to  20000  cycles.  The  UTC  LS-lOx  input  transformer 
illustrated  above  incorporates  trialloy  magnetic  filter- 
ing, which,  combined  with  the  UTC  hum  balanced  coil 
structure,  assures  lowest  hum  pickup  ever  attained  in 
an  input  transformer. 


$75 


ULTRA  COMPACT 
HIGH  FIDELITY  AUDIO  UNITS 

The  UTC  ultra  compact  audio  units  are  extremely  small 
and  weigh  only  Bl/j  ounces.  The  fidelity,  however,  is 
excellent,  the  frequency  response  being  uniform  ±  2 
DB  from  30  to  20000  cycles.  These  units  are  ideal 
for  remote  pickup  equipment  and  similar  applications 
where  both  weight  and  size  are  paramount  factors. 
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NAME  OF  COMPANY 


CITY 


ADDRESS 


TELEPHONE  NO. 


MANAGER 


PRODUCTS 


Graybar  Electric  Co.,  Inc. 


New  York  City 

New  York  City 

Boston 
Philadelphia 

Richmond 

Atlanta 

Cleveland 

Pittsburgh 

Detroit 

Cincinnati 

Chicago 
Minneapolis 
St.  Louis 
Kansas  City 

DaUas 

San  Francisco 
Los  Angeles 
Seattle 


420  Lexington  Ave. 

180  Varick  St. 

287  Columbus  Ave. 
910  Cherry  St. 

6th  &  Gary  Sts. 

167-173  Walton  St.,  N.W. 
1010  Rockwell  Ave. 
37  Water  St. 
55  W.  Canfield  Ave. 
310  Elm  St. 

500  S.  Clinton  St, 
413-17  S.  4th  St. 
1220  Spruce  St. 
1644  Baltimore  Ave. 

Austin  &  Wood  Sts. 

9th  &  Howard  Sts. 
201  Santa  Fe  Ave. 
King  &  Occidental  Sts. 


Mohawk  4-4000 

Walker  5-8000 

Kenmore  4567 
Walnut  5405 

2-2833 

Jackson  2261 
Cherry  1360 
Court  4000 
Columbia  5500 
Main  0600 

Webster  2800 
Main  1188 
Main  1610 
2-4101 

2-6454 

Hemlock  3121 
Trinity  3321 
Main  4635 


A.  J.  Eaves 

G.  L.  Donnett 
F.  J.  Stahl 

J.  W.  LaMarque 
J.  P.  Lynch 
W.  W.  Ponsford 
A.  S  Wise 
L.  E.  Walker 

F.  L.  AUman 

J.  P.  Sponseller 
L.  B.  Hathaway 
W.  A.  Wayman 
K.S.  Deichman 
D.  B.  McKey 
R.  E.  Moore 

H.  S.  Taylor 

G.  E.  Brown 
W.  E.  Henges 
R.  G.  McCurdy 
J.  A.  Costelow 
Vernon  R.  Young 
Cecil  Ross 

W.  H.  Johnson 
J.  H.  Ganzenhuber 
C.  A.  Marten 


Transmitters,  vertical  radiators,  speech  input  eqj. 
ment,  microphones,  tubes,  frequency  monitors,  aj 
plifiers,  rectifiers,  meters,  resistances,  transfonnt 
motor  generators,  and  associated  apparatus;  po^i 
radio  equipment 


Variable  condensers,  trimming  and  padding  condenser 
plug-in  coils,  coil  forms,  sockets,  transformers,  cho 
professional  receivers,  laboratory  equipment 


Hammarlund  Mfg.  Co.,  Inc. 


New  York  City 


424  W.  33rd  St. 


Lackawanna  4-3023 


L.  A.  Hammarltmd 


Hardwick,  Hindle,  Inc. 


Newark,  N.  J. 


40  Hermon  St. 


Market  2-8200 


A.  H.  Hardwick 


Fixed  and  adjustable  resistors,  power  rheostats 


D.  H.  HarreU 


Chicago 


7731  Essex  Ave. 


D.  H.  HarreU 


Tubular  vertical  radiators 


Hartenstine-Zane  Co.,  Inc. 


Heintz  &  Kaufman,  Ltd. 


New  York  City 


225  Broadway 


Barclay  7-8390 


Charles  J.  Hartenstine  Radiator  installation,  including  counterpoise,  groi 
systems,  piers,  painting  and  lighting,  inspectio 
servicing 


So.  San  Francisco,  Cal. 


P.  O.  Box  69 


So.  San  Francisco  1515    R.  C.  Shermund 


Transmitting  tubes,  compressed  nitrogen  condensen 
concentric  transmission  line  and  accessories 


Hipower  Crystal  Co.  Chicago,  111.  2035  Charleston  St.  Armitage  0654  F.  Lazarick  Quartz  crystals  &  holders 


Hoke  Vertical  Radiator  Co. 

Petersburg,  Va. 

John  J.  Hoke 

Vertical  radiators 

HoUister  Crystal  Co. 

Wichita,  Kansas 

c/o  KANS,  Hotel  Lassen 

5-2464 

Herb  HoUister 

Crystals  and  mountings 

HoUoway  Co. 

New  York  City 

72  Spring  St. 

Canal  6-1552 

Jack  HoUoway 

Playbacks,  16  inch  turntables,  sound  equipment 

Ideal  Commutator  Dresser  Co. 

Sycamore,  111. 

Syaamore  77 

B.  E-  Holub 

Blowers,  portable  vacuum  cleaners,  motor  maintenai 
products,  commutator  maintenance  equipment,  w 
connectors,  fuse  clamps  and  puUers,  fuse  reducers 

Insulite  Co 

Minneapolis,  Minn. 

Builders  Exchange  Bldg. 

Atlantic  4551 

E.  W.  MorriU 

Acoustical  material,  tUe,  building  board 

International  Resistance  Co. 

Philadelphia,  Pa. 

401  N.  Broad  St. 

Walnut  2166 

Dan  Fairbanks 

Insulated  resistors,  power  wire  wound  resistors,  p 
cision  resistors,  volume  controls 

Isolantite,  Inc. 

New  York  City 

233  Broadway 

Rector  2-9273 

H.  G.  Beebe 

Antenna  strain  insulators,  stando£f  insulators,  lead  in 
bushings,  coil  forms,  concentric  transmission  lini 
and  fittings 

Insuline  Corp.  of  America 

New  York  City 

25  Park  Row. 

Barclay  7-4460 

S.  J.  Spector 

Racks,  panels,  chokes,  coil  forms,  condensers,  couple 
dial  plates,  shields,  dials,  plugs  and  switches 

International  Derrick  and  Equip-  Columbus,  O.  875  Michigan  Ave.  University  2123  Charles  E.  Schuler  Vertical  radiators,  antenna  systems,  ground  screens 
ment  Co. 

Charles  F.  Jacobs  New  York  City  270  Lafayette  St.  Canal  6-0715  Chas.  F.  Jacobs  Antenna  spreaders  and  adjustable  separators 

Jefferson  Electric  Co.  BeUwood,  lU.    Mansfield  7161  J.  A.  Brennan  F^ament-plate  transformers,  chokes,  audio  transformei 


Johns-ManviUe  Co. 

New  York  City 

22  E.  40th  St. 

Lexington  2-7600 

Harold  R.  Berlin 

Acoustical  materials,  sound  isolation  construction 

E.  F.  Johnson  Co. 

Waseca,  Minn. 

Waseca  432 

E.  F.  Johnson 

Antenna  coupling  units,  tower  lighting  chokes,  variabl 
and  fixed  air  capacitors,  pressure  type,  fixed  an 
variable  capacitors,  inductors,  special  and  euston 
built  transmitters,  rectifiers  and  associated  equip 
ment,  tube  sockets,  insulators,  flexible  couplings 
RF  filters,  RF  chokes,  phasing  networks,  concentri 
transmission  lines,  ultra-high  frequency  equipment 

J.  Nat  Johnson 

Chicago,  111. 

1048  N.  Lorel 

Austin  7182 

J.  Nat  Johnson 

Tower  erector 

Kenyon  Transformer  Co.,  Inc. 

New  York  City 

840  Barry  St. 

Intervail  9-7000 

F.  P.  L.  Kenyon 

Audio  components,  power  transformers,  chokes 

Lapp  Insulator  Co. 

LeRoy,  N.  Y. 

Gilbert  St. 

LeRoy  385 

Tower ,  mast,  footing  and  guy  insulators,  pipe  mas 
instJators,  vertical  radiator  insulators,  porcelaii 
water  coils,  pipe  entrance  insulators,  stand-off  an( 
transmission  line  insulators,  special  radio  insulators 

Lefebure  Corp. 

Cedar  Rapids,  Iowa 

3117  First  Ave.  East 

6541 

Ralph  T.  Ackerman 

Steel  transmitter  and  relay  rack  cabinets,  control  desks 
amplifier  cabinets,  custom  buUt  cabinets 

Lehigh  Structural  Steel  Co. 

New  York  City 

17  Battery  Place 

Whitehall  4-1424 

J.  F.  Neary 

Vertical  radiators,  radio  towers 

Lifetime  Corp. 

Toledo,  O. 

1010  Madison  Ave. 

Main  2935 

Wm.  H.  Manoff 

Carbon  and  velocity  microphones 

John  E.  Lingo  &  Son 

Camden,  N.  J. 

28th  St.  and  Buren  Ave. 

Camden  487 

A.  E.  Lingo 

Tubular  steel  vertical  radiators  (guyed  or  free-stand- 
ing) ;  turnstile  antennas,  sectionalized  radiators 

Lipman  Engineering  Co. 

Pittsburgh,  Pa. 

416  Van  Braam  St. 

Atlantic  5454 

H.  H.  Lipman 

Custom  built  amplifiers,  transformers 

Littelfuse  Laboratories  Chicago,  lU.  4238  Lincoln  Ave.  Bittersweet  2333    Transmitting  fuses,  neon  testers,  instrument  fuses, 

television  fuses 


Locke  Insulator  Corp.  Baltimore,  Md.  So.  Charles  &  CromweU         South  2620  F.  H.  Reagan  Radio  insulators 


Magnavox  Co.  Fort  Wayne,  Ind.  2131  Beuter  Road  Anthony  5474  Richard  A.  O'Connor  Loud  speakers  and  amplifiers 


Masonite  Corp. 

Chicago,  lU. 

111  W.  Washington 

Franklin  5645 

R.  G.  WaUace 

Structural  insulation 

MUes  Reproducer  Co. 

New  York  City 

812  Broadway 

Gramercy  5-9466 

J.  Burns 

Microphones,  recording  equipment 

(Continued  on  page  282) 
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JCORNELLm 
DUBILIER 


tor  broadtmsti  transmission 


t  f  hen  the  layman  thinks  of  radio,  he  thinks  of  personalities 
— famous  names.  But  ask  the  broadcast  engineer,  who  the 
REAL  performers  are. 

He'll  give  you  great  names,  but  not  of  entertainers.  He'll 
mention  names  like  Cornell-Dubilier.  He'll  talk  of  the  solid, 
in-built  dependability  of  C  D's.  And  should  you  ask  him, 
"Why  always  Cornell-Dubilier  condensers?",  he'll  tell  you 
that  in  radio  there  is  no  substitute  for  a  reputation  built  on 
engineering  experience. 

IT  hen  radio  men  specify  C-D's  you  know  they  are  thinking 
of  the  iiventy-eight  years  Cornell-Dubilier  has  devoted 
exclusii^ely  to  the  building  of  condensers  anrl  of  the 
world-ivide  reputation  those  years  have  won  for  the 
product  behind  the  C-D  emblem. 

.  .  .  take  Dykanol  Transmitting  Capacitors  for  instance:  im- 
pregnated and  filled  with  non-inflammable  Dykanol,  these 
capacitors  are  available  in  a  complete  capacity  range  from 
GOO  to  1 00.000  vohs.  . . .  C-D  heavy  duty  mica  capacitors  are 
scientifically  designed  to  operate  under  conditions  of  full  load 
duty,  abnormal  temperatures  and  high  voltages.  For  complete 
listing  of  C-D  Capacitors,  send  for  catalog  No.  ISO. 

WORLD'S  LARGEST  &  OLDEST  EXCLUSIVE  MANUFACTURER  OF  CAPACITORS 
DYKANOL  •  PAPER  •  MICA  •  WET  &  DRY  ELECTROLYTICS 


mRNELL'DVBIUER 

^       ELECTRIC  CORPORATEON 

I004  Hamilton  Eoulevard,  South  Plainlield,  New  Jersey 


Rcn  TMnsmiTTinc  nno  specirl 

PURPOSE  TUBES 

SPECIAL  PURPOSE  TUBES  AND  ACCESSORIES 

CATHODE-RAY  TYPES  Max.  Anode 

List                                                                                                                               Etec-  No.  2 

Type       Price                                                         Description                                                      trades  Volts 

903  S86.00  9  in..  Electromagnetic  Denectlon.  High-Vacuum                                                           5  7.000 

904  52.50  5  in..  Electrostatic-Magnetic  Deflection.  High-Vacuum                                                  5  4.600 

905  45.00  5  in..  Electrostatic  Deflection.  High-Vacuum                                                                4  2.000 

900         13.50  3  iu..  Electrostatic  Deflection.  High-Vacuum                                                                4  1.200 

907  48.75  5  in.,  Electrostatic  Deflection.  High-Vacuum.  Short-Persistence  Screen                            4  2.000 

908  18.00  3  in.,  Electrostatic  Deflection.  High-Vacuum.  Short-Persistence  Screen                            4  1.200 

909  49.00  5  in..  Electrostatic  Deflection.  High-Vacuum,  Long-Persistence  Screen                            4  2.000 

910  21.25  3  In.,  Electrostatic  Deflection,  High-Vacuum,  Long-Persistence  Screen                            4  1,200 

911  22.50  3  in..  Electrostatic  Deflection.  High-Vacuum.  (Electron  gun  of  low-magnetic  material)    4  1,200 

912  163.40  5  in.,  Electrostatic  Deflection.  High-Vacuum.  High-Voltage                                           5  15.000 

913  4.00  1  In..  Electrostatic  Deflection,  High-Vacuum.  Low-Voltage                                            4  500 

914  on  request  9  in..  Electrostatic  Deflection.  High-Vacuum                                                                5  7,000 

1800  60.00  9  in,.  Kinescope,  Electromagnetic  Deflection                                                                5  7,000 

1801  40.00  5  in..  Kinescope,  Electromagnetic  Deflection                                                            4  3,000 

RECTIFIERS-FOR  CATHODE-RAY  TUBES  Max.Peak 

List                                                                                                                               Elcc-  Inverse 

Type      Price                                                        Description                                                       trades  Volts 

878  Sll.OO  Half-Wave.  High-Vacuum                                                                                          2  20.000 

879  3.00  Half-Wave.  High-Vacuum                                                                                          2  7,500 

884  2.00  Gas-Triode  for  Cathode-Ray  Sweep-Circuit  Control  ■.                                              3  300 

885  2.00  Gas-Triode  for  Cathode-Ray  Sweep-Circuit  Control                                                   3  300 

LUt  PHOTOTUBES  ^^ax.  Anode 

Type       Price                                                     Description                                                   trades  Volts 

868        S3. 70  Gas  Phototube                                                                                                   2  90 

917  4.75  Vacuum  Phototube                                                                                                    2  500 

918  4.50  Gas  Phototube  (High  Sensitivity)                                                                                2  90 

919  4.75  Vacuum  Phototube                                                                                                    2  500 

920  5.25  Twin  Phototube  (Gas  Type)                                                                                       2  90 

921  2.00  Gas  Phototube  (Cartridge  Type)                                                                                 2  90 

922  2.00  Vacuum  Phototube  (Cartridge  Type)                                                                           2  250 

923  2.60  Gas  Phototube  (High  Sensitivity)                                                                                2  90 


MISCELLANEOUS  TYPES 

List  Elec- 

Type  Price  Description  trades 

840  S6.00    R-F  Pentode   5 

864  1.00    Amplifier  (Low-Microphonlc  Design)   3 

954  5.00    Detector  Amplifier  Pentode  (Acorn  Type)   5 

955  3.00    Amplifier.  Detector.  Oscillator  (Acorn  Type)   3 

956  5.00    Super-Control  R-l-'  Amplifier  Petitode  (Acorn  Type)   5 

991  .90    Voltage  Regulator  (Glow  Discharge)   2 

1602  2.75    Amplifier  Triode  (  Low-Microphonic  Type)   3 

1603  4.75    Triple-Grid  Detector  Amplifier  (Low-Mlcrophonic  Design)   5 

1608  4.00    R-F  Power  Amplifier.  Oscillator.  Class  B  Modulator   3 

1609  1.60    Amplifier  Pentode  (Low-Microphonic  Design)   5 

1610  2.00    Crystal-Oscillator  Pentode   5 

1612  3.25    Pentagrid  Amplifier  (Low-Mlcroplionlc  Design)   7 


Max.  PlaU 
Dissipation 
WaUs 


15 
20 
6 


RECTIFIERS  Max.  Peak 

List                                                                                                                               Elec-  Inverse 

Type      Price                                                     Description                                                   trades  Volts 

217-A    S20.00  Half-Wave,  High-Vacuum   2  3,500 

217-C     20.00  Half- Wave.  High  Vacuum   2  7,500 

836         11.50  Half-Wave.  High- Vacuum   2  5,000 

857-B    275.00  Half-Wave.  Mercury-Vapor  (Supersedes  Type  857)   2  22,000 

866           1.50  Half- Wave,  Mercury-Vapor   2  7.500 

866-A       4.00  Half-Wave,  Mercury-Vapor   2  10,000 

869-A    140.00  Half- Wave.  Mercury-Vapor   2  20.000 

870  1,040.00  Half- Wave.  Mercury-Vapor   2  16,000 

871  7.50  HaU-Wave,  Mercury-Vapor   2  5,000 

872  14,00  Half-Wave,  Mercury-Vapor   2  7,500 

872-A      16.50  Half-Wave,  Mercury-Vapor   2  10.000 


/ 

/ 

/ 


TRANSMITTING  RADIOTRONS 

AIR-COOLED  TYPES 

LUt  Elec- 

Type  Price  Description  trades 

203-  A  S15.00  R-F  Power  Amplifier.  Oscillator.  Class  B  Modulator   3 

204-  A  97.50  Oscillator,  R-F  Power  Amplifler,  Class  BModulator  '.   3 

211  15.00  R-F  Power  Amplifier.  Oscillator.  A-F  Power  Amplifier,  Modulator   3 

800  10.00  R-F  Power  Amplifier.  Oscillator.  Class  B  Modulator   3 

801  3.45  R-F  and  A-F  Power  Amplifler.  Oscillator.  Modulator   3 

802  3.50  R-F  Power  Amplifler  Pentode   ...  5 

803  34.50  R-F  Power  Amplifler  Pentode   5 

804  15.00  R-F  Power  Amplifler  Pentode     5 

805  13.50  R-F  Power  Amplifler.  Oscillator.  Class  B  Modulator    3 

806  22.00  R-F  Power  Amplifler.  Oscillator,  Class  B  Modulator   3 

807  3.50  Beam  Power  Amplifler     4 

808  7.75  R-F  Power  Amplifier.  Oscillator.  Class  B  Modulator   3 

809  2.50  R-F  Power  Amplifler,  Oscillator,  Class  B  Modulator   3 

814  17.50  Beam  Power  Amplifier   ....  4 

830-B  10.00  Class  B  Modulator.  R-F  Power  Amplifler.  Oscillator   3 

831  265.00  Oscillator.  R-F  Power  Amplifler   3 

833  85.00  R-F  Power  Amplifler.  Oscillator   3 

834  12.50  R-F  Power  Amplifier.  Oscillator   3 

835  18.50  R-F  Power  Amplifler.  Oscillator.  A-F  Power  Amplifler.  Modulator   3 

837  8.50  R-F  Power  Amplifler  Pentode   5 

838  16.00  Class  B  Modulator.  R-F  Power  Amplifler.  Oscillator   3 

841  3.25  R-F  Power  Amplifier.  Oscillator.  A-F  Voltage  Amplifier   3 

842  3.25  A-F  Power  Amplifler.  Modulator   3 

843  12.50  Power  Amplifier.  Oscillator   3 

844  18.00  Screen-Grid  R-F  Power  Amplifler   4 

845  15.00  Modulator.  A-F  Power  Amplifler   3 

849  135.00  Modulator.  A-F  Power  Amplifler.  R-F  Power  Amplifler,  Oscillator   3 

850  37.50  Screen-Grid  R-F  Power  Amplifier   4 

851  350.00  Modulator.  A-F  Power  Amplifler,  R-F  Power  Amplifier,  Oscillator   3 

852  16.40  Oscillator.  R-F  Power  Amplifler   3 

860  32.50  Screen-Grid  R-F  Power  Amplifler   4 

861  295.00  Screen-Grid  R-F  Power  Amplifler   4 

865  12.75  Screen-Grid  R-F  Power  Amplifler   4 

891-  R    450.00*  R-F  Power  Amplifler.  Oscillator.  Modulator  (mu  =8)   3 

892-  R    450.00*  Oscillator.  R-F  Power  Amplifler,  Class  B  Modulator  (mu  =  50)   3 

♦Credit  of  SlOO  allowed  for  return  of  radiator  and  crate  in  good  condition. 

WATER-COOLED  TYPES 

207  S350.00  Oscillator.  R-F  Power  Amplifier,  Class  B  Modulator  :   3 

520-B  210.00  Oscillator.  R-F  Power  Amplifler   3 

846  300.00  Oscillator,  R-F  Power  Amplifler   3 

858  500.00  Oscillator,  R-F  Power  Amplifler   3 

862  1,6,50.00  Oscillator,  R-F  Power  Amplifler.  Class  B  Modulator   3 

887  200.00  UHF  Power  Amplifler,  Oscillator  (mu  =  10)   3 

888  200.00  UHF  Power  Amplifler.  Oscillator  (mu  =  30)   3 

891  325.00  R-F  Power  Amplifler.  Oscillator.  Modulator  (Supersedes  Type  848)   3 

892  325.00  Oscillator.  R-F  Power  Amplifler,  Class  B  Modulator  (Supersedes  Type  863)   3 

898  1.650,00  Oscillator,  R-F  Power  Amplifier.  Class  B  Modulator   3 

1652  325.00  Oscillator.  R-F  Power  Amplifler   3 


Max.  Plate 
Dissipation 
Watts 
100 
250 
100 
35 
20 
10 
125 
40 
125 
150 
25 
50 
25 
50 
60 
400 
300 
50 
100 
12 
100 
15 
12 
15 
15 
75 
400 
100 
750 
100 
100 
400 
15 
5.000 
5,000 


10,000 
5.000 
2,500 

20.000 
100,000 
1,000 
1,000 

10,000 

10.000 
100.000 
5.000 


TRANSMITTING  TUBE  ACCESSORIES 


SOCKETS,  END  MOUNTINGS  AND 
WATER  JACKETS 


Bescription  List  Price 

Socket  (4803)   S2.25 

End  Mountings  (4833)   12.50 

Socket  (50-watt  size)   1.75 

Socket  (7M-watt  size)   1.50 

End  Mountings  (for  204-A, 

849,  851.  etc.)   S4.65  per  pair 

UT-1285-A    Water  Jacket  (for  207,  848, 

863.  891.  892)   S35.00 

UT-1289       Water  Jacket  (for  862-898) 

(less  mounting)   310.00 

Mounting  Insulator  and 

Clamp  (for  UT-1285-A)   21.50 

Technical  Information 


Type 

UT-102-A 

I^T-IOS 

rT-541-A 

UR-542-A 

UT-1085-6 


UT-4289 


GASKETS  (Lead  Rubber) 

Type  Description  List  Price 

PX-1178      (For  207,  848.  863,  1652,  891,  892)  SO. 17  each 

PX-1181      (For  862.  898)   .98  each 

PX-1281      (For  858)  80  each 

MISCELLANEOUS 

Hose  Nipples— Type  PT-4  (Stock  No.  16679) 

(For  207.  848,"863,  1652,  891,  892)  ** 
MI-7422-A  Outside   filament   connector  (for 

891,  892)  S2.95  each 

M 1-7432     Center    filament    connector  (for 

891.892)   2.30  each 

Stock  Filament  transformer  for  Scott  con- 

No.  16402   nection  (for  891,  892)  (2  required 

per  tube)   ** 

**Prices  on  request. 

Available  on  Request. 


RCA  MANUFACTURING  CO.,  INC.,  Camden,  N.  J.  •  A  Service  of  the  Radio  Corp.  of  Amtrica 


DIRECTORY  OF  BROADCASTING  EQUIPMENT  MANUFACTURERS  H 

(Continaed  from  Page  278) 

NAME  OF  COMPANY 

CITY 

ADDRESS 

TEUEFHONE  NO. 

MANAGER 

PRODUCTS 

Mirror  Record  Corp. 

New  York  City 

68  W.  25th  St. 

Chelsea  8-1343 

Paul  K.  Trautwein 

Recording  equipment,   recording  blanks,  reconi 
needles,  playback  needles,  needle  sharpeners  i 

National  Battery  Co. 

St.  Paul,  Minn. 

172  Roblyn  Ave. 

Nestor  6371 

Herbert  King 

Storage  batteries 

National  Carbon  Co.,  Inc. 

New  York  City 

30  E.  42nd  St. 

Vanderbilt  8-8700 

John  M.  Spankler 

A  and  B  batteries,  dry  cells 

Newark  Transformer  Co. 

Newark,  N.  J. 

17  Freylinghuysen  Ave. 

Bigelow  3-3577 

A.  R.  Morton 

Custom  built  transformers 

New  Jersey  Erectors 

Newark,  N.  J. 

346  Broadway 

Humbolt  3-9720 

Bernard  I.  Samuels 

Raidator  erection,  foundations,  painting,  lighting 

Northern  Electric  Co.,  Ltd. 

Montreal,  Que. 
Toronto,  Ont. 
Winnipeg,  Man. 
Vancouver,  B.  C. 
Halifax,  N.  S. 

1261  Shearer  St. 
131  Simcoe  St. 
65  Rorie  St. 
150  Robson  St. 
86  Hollis  St. 

Wilbank  3131 
Adelaide  0651 
86-651 

Seymour  1511 
Bishop  8127 

0.  R.  Harvey 
W.  R.  Ostrom 
W.  T.  Hunt 
T.  C.  Clark 
F.  W.  Johnson 

Transmitters,  speech  input  equipment,  tubes,  vert  ■ 
radiators.  World  Program  Service 

Pacent  Engineering  Corp. 

New  York  City 

79  Madison  Ave. 

Ashland  4-1586 

Louis  G.  Pacent 

Amplifiers,  pickups,  tone  compensators 

Perrine  Quality  Products  Corp. 

Waltham,  Mass. 

55  Rumford  Ave. 

Waltham  4020 

Lester  Perrine 

Storage  batteries 

Precision  Piezo  Service 

Baton  Rouge,  La. 

427  Asia  St. 

658 

C.  E.  Pearce 

Quartz  crystals,  holders,  ovens  j 

Premier  Crystal  Laboratories,  In:. 

New  York  City 

719  Pulitzer  BIdg. 

Beekman  3-2514 

Arthur  A.  Glass 

Piezoelectric  crystals,  frequency  control  measuring 
paratus,  crystal  control  units,  holders,  reacta 
meters,    temperature    ovens,    crystal  heterod'i 
frequency  meters,  precision  dials,  heat«r  oven  tj 
holders 

Presto  Recording  Corp. 

New  York  City 

139  W.  19th  St. 

Chelsea  2-6425 

S.  S.  Sholes 

Instantaneous  recording  equipment,  recording  di 
cutting  and  playback  needles,  cutting  heads,  mit 
scopes 

B.  A.  Proctor  Co.,  Inc. 

New  York  City 

17  W.  60th  St. 

Circle  7-3774 

F.  C.  W.  Thiede 

Crystal  pickups,  transcription  equipment,  record 
equipment,  sound  effects  reproducing  equipment 

Radio  Engineering  &  Mfg.  Co. 

Jersey  City,  N.  J. 

26  Journal  Square 

Journal  Square  2-2537 

Paul  A.  Girard 

Portable    field  amplifiers,  speech  input  equipme 
frequency  measuring  and  control  equipment,  tra 
mitter  parts  and  accessories 

Radio  Engineering  Labs.  Inc. 

Long  Island  City,  N.  Y. 

25-14  4l8t  Ave. 

StiUwell  4-3071 

Chas.  M.  Srebroff 

Inductances,  condensers,  power  tube  sockets,  tra. 
mitters,  dual  transcription  units,  cabinets,  stati 
and  remote  amplifiers.  > 

Radio  Receptor  Co.,  Inc. 

New  York  City 

251  W.  19th  St. 

Chelsea  3-1382 

Ludwig  Arnson 

Transmitters,  microphones,  remote  amplifiers,  spec 
input  equipment,  antenna  coupling  units 

Radio  Specialties  Co. 

Los  Angeles,  Cal. 

20th  &  Figueroa  Sts. 

Prospect  7271 

Pat  Marinack 

Wholesale  radio  parts  and  equipment 

Radio  Television  Industries  Corp. 

Reading,  Mass. 

2  Linden  St. 

Reading  0440 

L.  E.  Dickinson 

Studio  amplifiers,  microphones  and  stands,  mijce 
transmitters,  speech  input  equipment 

Radiotone  Inc. 

Hollywood,  Cal. 

6103  Melrose  Ave. 

Hollywood  3558 

W.  H.  Snow 

Recording    instruments,  playback  systems,  acetj 
recording  discs 

Radio  Transceiver  Laboratories 

Richmond  Hill,  N.  Y. 

8627  115th  St. 

Virginia  7-6428 

Frank  Jacobs 

Portable  transmitters  and  receivers 

Rangertone,  Inc. 

Newark,  N.  J. 

201  Verona  Ave. 

Humboldt  2-0123 

Major  R.  H.  Ranger 

Cutting  needles  for  acetate,  signature  chimes 

Ray-O-Vac  Co. 

Madison,  Wis. 

Badger  193 

L.  H.  KeUer 

Radio  batteries 

Raytheon  Mfg.  Co. 

Waltham,  Mass. 

190  Willow  St. 

Waltham  4610 

G^E.  Bertram 

Rectifiers,  automatic  storage  battery  charging  rectifie 
rectifier  and  audio  magnetic  components 

RCA  Manufacturing  Co. 
fRCA  Victor  Division) 

Camden,  N.  J. 
New  York,  N.  Y. 
Chicago,  111. 
San  Francisco,  Cal. 
Dallas,  Tex. 
Atlanta,  Ga. 

Front  &  Cooper  Sts. 
1270  Sixth  Ave. 
589  E.  Illinois  St. 
170  Ninth  St. 
2211  Commerce  St. 
492  Peachtree  St. 

Camden  8000 
Columbus  6-6500 
Randolph  4626 
Underbill  2302 
Dallas  7-1371 
Walnut  5946 

I.  R.  Baker 
B.  Adler 
A.  R.  Hopkins 
W.  H.  Beltz 
W.  M.  Witty 
D.  A.  Reesor 

Transmitters,  tubes,  microphones,  speech  input  equi 
ment  and  associated  apparatus,  field  intensity  metei 
frequency  monitors,  modulation  monitors,  beat  ft 
quency  oscillators,  cathode  ray  oscillographs,  mi 
condensers,  transcription  turntables,  laboratory  ai 
test  equipment 

rv^_//i.  Victor  ^o.,  i^ui. 

Montreal,  Quebec,  Can. 
Vancouver,  B.  C. 

Calgary,  Alta. 
Winnipeg,  Man. 
Toronto,  Ont. 
Halifax,  N.  S. 

976  La  Casse  St. 
1206  Homer  St. 

537  Eighth  Ave. 
168  Market  St. 
36  Breadalbane  St. 
181  Brunswick  St. 

Wellington  3671 
Seymour  8305 

M-4476 
97-201 

Midway  8454 
B-6187 

r .  Kj.  i.'ixon 
H.  S.  Walker 
F.  A.  Boyle 
F.  T.  Myles 
E.  P.  Burns 
N.  J.  Sims 
C.  C.  Bowers 

Transmitters,  microphones  and  stands,  micropboi 
plugs,  patch  cords  and  accessories,  racks,  shelve 
pre-amplifiers,     mixers,    jack    panels,  equalizei 
portable  broadcast  amplifiers  and  associated  equii 
ment,  monitor  speakers  and  associated  equipmer 
transcription  turntables  and  associated  equipmet 
test  and  measuring  equipment,  tubes 

Recoton  Corp. 


New  York 


178  Prince  St. 


Walker  5-6151 


F.  Behrendt 


Recording  blanks,  sapphire  and  steel  cutting  needlt 


needle  dispensers 

Remler  Co.  Ltd. 

San  Francisco,  Cal. 

19th  &  Bryant  Sts. 

Valencia  3435 

F.  G.  Hawkinson 

Microphones,  amplifiers,  speech  input  and  contn 
equipment,  transcription  reproducing  units,  tun 
tables,  pickups,  attenuators 

Scientific  Radio  Service 

University  Park,  Md. 

124  Jackson  Ave. 

HyattsviUe  849 

H.  D.  Eisenhauer 

Piezo  eletric  crystals  and  holders 

Seairland  Products  Co. 

Chicago,  111. 

20  E.  Jackson  Blvd. 

Wabash  3758 

H.  L.  Lamberton 

Dynamic    microphones,    amplifiers,    P.A.  system 
microphone  stands,  cables,  connectors 

Seattle  Radio  Supply 

Seattle,  Wash. 

2117  Second  Ave. 

Seneca  2345 

R.  C.  James,  Sr 

Equipment  manufacturers  representative 

Shure  Brothers 

Chicago,  111. 

226  W.  Huron  St. 

Delaware  8883 

S.  N.  Shure 

Microphones  and  stands,  pickups 

Hector  R.  Skifter 

St.  Paul,  Minn. 

St.  Paul  Hot«l 

Cedar  5511 

Hector  R.  Skifter 

Field  intensity  measuring  equipment,  audio  equip 
ment,  transmitting  components,  special  equipment 
design  and  building  service 

Sound  Apparatus  Co. 

New  York  City 

160  W.  46th  St. 

Bryant  9-8776 

A.  W.  Niemann 

Synchronous  recording  motors 

Speak-O-Phone  Recording  & 
Equipment  Co. 

New  York  City 

23  West  60th  St. 

Columbus  5-1350 

C.  A.  Austin 

Instantaneous  recording  equipment 

Standard  Sound  Equipment  Co. 

Berkeley,  Cal. 

1  Northgate  Ave. 

Douglas  4553 

Franklin  Dougherty 

Remote  pickup  installations 

Standard  Transformer  Corp. 

Chicago,  111. 

850  Blackhawk  St. 

Lincoln  5600 

J.  J.  Kahn 

Transformers,  chokes,  speech  equipment  j 

Stromberg  Carlson 
Telephone  Mfg.  Co. 

Rochester,  N.  Y. 

Kansas  City,  Mo. 
Chicago,  111. 
San  P^ancisco 

100  Carlson  Road 

2017  Grand  Ave. 
564  W.  Adams  St. 
1355  Market  St. 

Culver  260 

Hassison  6618 
State  4236 
Underbill  5388 

Wesley  Angle 
Geo.  A.  Scoville 
A.  J.  Roberts 
H.  T.  McCaig 
F.  K.  Cannon 

Radio  tuners,  amplifiers,  keys,  relays,  plugs,  jacfcil 
condensers,  cables  || 

(Continued  on  page  284) 
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(Continued  from  page  282) 


NAME  OF  COMPANY 


CITY 


ADDRESS 


TELEPHONE  NO. 


MANAGER 


PRODUCTS 


Stuyvesant  Electrical  Co.,  Inc. 


New  York  City 


140  Washington  St. 


Cortland  7-4410 


H.  Guttman 


Microphone,  microphone  equipment,  amplifiers 
able  and  stationary;,  recording  apparatiis 


Sundt  Engineering  Co. 


Chicago,  111. 


4238  Lincoln  Ave. 


Bitterwseet  2333 


E.  V.  Sundt 


Neon    tubes,    neon    pocket   testers,   tuning  wi 
neobeam  oscilloscope,  special  amplifiers 


Taylor  Tubes  Inc. 


Chicago,  111. 


2341  Wabansia  Ave. 


Armitage  1730 


Frank  J.  Hajek 


Transmitting  tubes 


Tech  Laboratories 


Jersey  City,  N.  J. 


703  Newark  Ave. 


Journal  Sq.  2-2751  Magmus  Bjorndal       Resistance    boxes,     attenuators,     volume  contr 

potentiometers,  vertical  mixers,  volume  indicat 
condensers,  special  bridges,  output  meters,  mi  Q 
panels,  switching  panels,  line  equalizers,  tap  switcl  n 
anti-capacity  switches,  non-inductive  resistors,  g  'I 
sets 


Thordarson  Electric  Mfg.  Co. 


Chicago,  111. 


500  W.  Huron  St. 


WhitehaU  6444 


C.  P.  Cushway 


Transformers,  amplifiers 


Timber  Engineering  Co. 


Washington,  D.  C. 


1337  Connecticut  Ave.  N.W.  Decatur  1052 


Harry  G.  Uhl 


Plans,  specifications  and  quantity  surveys  for 
radio  towers,  wood  tower  timber  connectors 


Transducer  Corp. 


New  York  City 


30  Rockefeller  Plaza 


Circle  7-5895 


G.  M.  Giannini 


Microphones,  inter-communicating  systems,  co-ai 
cable 


Triplett  Electrical  Instrument  Co. 


Bluffton,  Ohio 


Harmon  Drive 


323-W  Bluffton  R.  L.  Triplett  Millimeters,   ammeters,   voltmeters,  microammeti 

millivoltmeters,  thermo  ammeters,  volt-ohm-ra 
ammeters 


Truscon  Steel  Co. 


Youngstown,  O. 


1315  Albert  St. 


3-2171 


A.  C.  Wallen 


Self    supporting    radiators,    copper    ground  scrt 
uniform  cross  section  guyed  antennas 


Turner  Co. 


Cedar  Rapids,  la. 


909  17th  St.  N.  E. 


2-3527 


F.  W.  Clemens 


Crystal  microphones  and  stands,  cable,  pre-amplifi. 
speech  amplifiers 


United  Electronics  Co. 


Newark,  N.  J. 


42  Spring  St. 


Humbolt  2-0577  R.  H.  Amberg  Transmitting  tubes,  mercury  rectifiiers 


H.  M.  Richardson       Oscillographs,  remote  pre-amplifiers,  audio  osclllatoi 


United  Sound  Engineering  Co. 
United  States  Gypsum  Co. 


St.  Paul,  Minn. 


2233  University  Ave. 


Nestor  3106 


Chicago,  111. 


300  W.  Adams  St. 


State  6100 


S.  P.  Walker 


Sound  insulative  construction 


United  Transformer  Corp. 


New  York  City 


72  Spring  St. 


Canal  6-1080 


I.  A.  Mitchell  Audio,    plate   and   filament   transformers,  reactt 

regulators,  voltage  controls,  amplifiers,  rectifii 
high  and  low  pass  filters 


Universal  Battery  Co. 


Chicago,  111. 


3410  So.  La  Salle  St. 


Boulevard  6065 


Robert  D.  Mowry       Storage  batteries 


Universal  Microphone  Co.,  Ltd. 


Inglewood,  Cal. 


424  Warren  Lane 


Inglewood  2150 


J.  R.  Fouch 


Microphones,  recording  units,  record  blanks,  sty 
amplifiers,  inter-communicating  phone  systems 


Upco  Engineering  Laboratories  Inc.      New  York 


254  Canal  St. 


Canal  6-3835 


George  Silber 


Cutting  heads,  magnetic  pickups. 


Utah  Radio  Products  Co. 


Chicago,  111. 


812  Orleans  St. 


Superior  8388 


G.  Hamilton  Beasley  Speakers,   transformers,   volume  and  tone  contrc ' 
jacks,  switches,  potentiometers,  rheostats,  plugs 


Ward  Leonard  Electric  Co. 


Mt.  Vernon,  N.  Y. 


31  South  St. 


Fairbanks  4-1015 


Leonard  Kebler 


Rheostats,    relays,    resistors,  rectifiers, 
control  panels,  voltage  regulators 


Webster  Co. 


Chicago,  111. 


5622  Bloomingdale  St. 


Merrimac  3100 


John  Erwood 


Microphones,  amplifiers,  turntables 


Webster  Electric  Co. 


Racine,  Wis. 


Jackson  6776 


S.  A.  Loeb 


Phonograph  pickups,  microphones,  amplifiers 


Western  Electric  Co. 

(See  Graybar  Electric  Co.) 


Westinghouse  Electric  &  Mfg.  Co. 


Chicopee  Falls,  Mass. 


Main  Street 


Chicopee  600 


Walter  C.  Evans  High  voltage  rectifiers,  high  voltage  condensers  u 
air,  nitrogen) ;  transmitting  inductances,  ton 
lighting  and  protective  equipment,  motor  generato. 
transformers  and  reactors,  voltage  regulators,  i 
struments  and  meters 


Weston  Electrical  Instrument  Corp.       Newark,  N.  J. 


614  Freylinghuysen  Ave.        Bigelow  3-4700 


H.  L.  Gerstenberger  Panel,  AC  and  DC  ohmeters,  power  level  indicatoi 
oscillators,  vacuum  tube  voltmeters,  capacity  metei 
volt-ohm  milliameters 


Willard  Storage  Battery  Co.  Cleveland,  O. 

Wright's  Electrical  Instrument  Portland,  Ore. 

Laboratory 


246  E.  131st  St. 


Glenvill  2600 


S.  W.  Rolph 


Storage  batteries 


Reed  College 


Sellwood  1234 


John  Wright 


Special  indicating  instruments,  repair    and  rebu: 
instruments 


UNIVERSAL  RECORDING  MACHINES 


Professional  Model 

Precision  machined.  Compact  and  rug- 
ged. No  waver.  Records  in  either  direc- 
tion at  33  1/3  or  78  RPM  ...  90,  110 
or  130  lines  per  inch  .  .  .  110  v.  AC. 
100  percent  synchronous  motor.  Solid 
16  in.  turntable.  Constant  speed  rim  belt 
drive.  Reinforced  black  leatherette  carry- 
ing case. 


UNIVERSAL  manufactures  a  complete  line  of 
recording  machines  for  wax  or  instantaneous 
recording,  including  the  models  shown,  a  school 
and  college  model  and  other  types;  blank  discs, 
stylii,  needles  and  accessories.  Also  a  complete 
microphone  line  including  the  new  dynamic, 
crystals,  carbons,  condensers,  velocity,  ribbon 
and  others  as  well  as  stands  and  accessories. 
Send  for  catalog  of  the  recording  or  the  mi- 
crophone division. 


UNIVERSAL  MICROPHONE  CO.,  LTD. 


424  Warren  Lane 


Inglewood,  Calif.,  U.S.A. 


Portable  Model 

New,  improved  design.  Scientifically  cor- 
rect. Superlative  performance.  Solid, 
heavy,  dependable.  16  in.  distortion-proof 
turntable.  Records  at  33  1/3  or  78  RPM 
...  90,  110  or  130  lines  per  inch.  A 
professional    recorder    for  professional 
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Complete  Satisfaction 

with 

I  LEHIGH  VERTICAL  RADIATOR 

(liisidated  or  Grounded) 


Lehiflt  oUers  you  many  years  of  experience  In  the  field  of 
designinSy  fabricating^  galvanltins  and  erecting  steel  In  order 
to  obtain  the  most  efficient  and  economical  radiator  to  meet 
'>  your  requirements. 

\^ 
V 

s 


Weary: 


By 


Illustrated:  3  Shunt-Excited 
350  ft.  Lehigh  Antennas  at 
WHIP,  Hammond,  Ind.  One 
of  a  number  of  Lehigh  in- 
^#iStallations  of  thistype  tower. 


RADIO  DIVISION 


LEHIGH  STRUCTURAL  STEEL  CO. 

17  BATTERY  PLACE,  NEW  YORK,  N.  Y. 


PLANT  AT  ALLENTOWN,  PA. 


OFFICES  IN  PRINCIPAL  CITIES 
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GREEN  SEAL  DISC  —  The  original  cellulose 
coated  disc,  first  produced  commercially  by 
PRESTO.  Used  for  instantaneous  recording 
and  for  master  recordings  from  which  shellac 
or  vinyl-acetate  pressings  are  made.  PRESTO 
discs  are  shipped  day  order  is  received. 


PRESTO  STATIONARY  RECORDER  —  For  commercial  transcription  studios,  phonogra||: 
record  manufacturers  and  radio  stations  that  can  afford  the  best  in  equipment.  Three  of  tl| 
four  largest  record  manufacturers  now  use  this  recorder.  For  making  masters  they  use  Pres<^- 
Green  Seal  discs  instead  of  wax. 


>RESTO  RIM  DRIVE  MECHANISM  -  Used 

>n  all  Presto  recording  and  transcription  turn- 
:ables.  Assures  absolutely  constant  speed  and 
eliminates  vibration  without  the  use  of  fly- 
wheels or  mechanical  filters.  Permits  changing 
peed  in  less  than  two  seconds. 


PRESTO  HIGH  FIDELITY  CUTTING  HEAD 

—  The  only  cutting  head  designed  specifically 
to  match  the  characteristics  of  the  Presto 
Green  Seal  cellulose  coated  disc.  Makes  re- 
cordings at  78  or  33  1/3  RPM  giving  flat 
response  from  50  to  6000  cycles. 


PRESTO  CUTTING  H»D  MOUNTING 

furnished  on  the  stationary  recorder.  Perm  ^ 
rapid  adjustment  of  the  angle  of  the  cutt{| 
needle.  Equipped  with  cam  lever  to  lower 
ter  on  disc  and  scale  showing  minutes  record^. 


STATIONARY  MOUNTING  BASE  for  the 

Presto  16"  portable  recording  chassis.  A  high 
grade  iron  casting  equipped  with  adjustable 
legs  for  levelling  the  turntable. 


PRESTO  MICROSCOPE -A  high  grade  40 
power  microscope  for  examining  the  depth, 
spacing  and  quality  of  the  record  groove.  An 
essential  for  good  recording  used  by  oil  ex- 
perienced recording  engineers. 


PRESTO  WAX  RECORDER  for  cutting  eith(|i 
wax  or  cellulose  coated  discs.  Equipped  wi|| 
independent  cutting  head  drive  mechanist]^ 
and  spiraling  attachment  for  starting  and  rvLL 
out  grooves. 


PRESTO  RECORDING  CORPORATION 


147  W.  lOth  STR 
NEW  YORK  •  Ni 


hro  EQUALIZING  AMPLIFIER  -  An 

Jer  having  the  special  characteristics 
I'd  for  33  1/3  RPM  recording.  Handles 

}les  for  continuous  recording.  Gain  95 
||put  10  watts,  response  30  to  12,000 

Also  available  on  relay  rack  panel. 


PRESTO  PORTABLE  RECORDER  -  The 

table  used  to  record  the  "Hindenburg  dis- 
aster" and  other  outstanding  news  events. 
Makes  records  up  to  16"  size  at  either  78  or 
33  1/3  RPM. 


PRESTO  TRANSCRIPTION  TURNTABLE 

—  A  16"  78/33  1/3  RPM  table  equipped 
with  the  exclusive  Presto  instantaneous  speed 
change.  Furnished  with  lateral  magnetic 
pickup.  Provision  made  for  adding  vertical 
pickup  or  recording  mechanism. 


■if 


ErO  PREAMPLIFIER  AND  MIXER  — 

'  !  with  Presto  Recording  amplifier.  Con- 
i  three  channel  mixer,  two  stage  amplifier 
4  }wer  cable  in  carrying  case.  Also  avail- 
f  ;r  relay  rack  mounting. 


PRESTO  RADIO  TUNER -A  TRF  radio 

tuner  for  off-the-air  recording.  Band  pass  cir- 
cuits provide  flat  top  response  curve  prevent- 
ing loss  of  high  frequencies  experienced  with 
ordinary  radio  receivers.  Also  available  on 
relay  rack  panel. 


PRESTO  TURNTABLE  CHASSIS-Suitable 

for  mounting  in  a  table  or  desk.  This  is  the 
basic  unit  used  in  the  Presto  transcription 
table,  shown  above,  and  the  Presto  portable 
recorder. 


0  OVERHEAD  GUTTING  MEGH- 

•  A  complete  feed  screw  assembly 
i '  tting  head  which  may  be  added  to  any 
H'rade  turntable  for  making  instantane- 
ordings.  Available  in  12"  and  16"  sizes. 


PRESTO  JUNIOR  RECORDER  -  A 

small,  lightweight  recorder  ideal  for  re- 
mote pickup,  stunts,  etc.  Dimensions  20"x 
I5"xl0".  weight  38  pounds.  Records 
voice  with  sufficiently  good  quality  for 
broadcasting.  Operates  at  78  RPM  only. 


GRID'S  LARGEST  MANUFACTURERS  GF 
STANTANEGUS  RECORDING  EQUIPMENT 


Official  Kilocycle-Meter  Conversion  Table 

Kilocycles  (kc)  to  Meters  (m),  or  Meters  to  Kilocycles 
(Columns  are  Interchangeable) 


m  6r  kc  kc  or  m 

1,000 


30,000 
15,000 
10,000 
7,500 
6.000 
5,000 
4,286 
3,750 
3,333 
3,000 
2,727 
2,500 
2,308 
2,143 
2,000 
1,875 
1,765 
1,G67 
1,579 
1,500 
1,429 
1,364 
1,304 
1,250 
1,200 
1,154 
1,111 
1,071 
1,034 
1,000 
968 
938 
909 
882 
857 
833 
811 
789 
769 
750 
732 
714 
698 
682 
667 
652 
638 
625 
612 
600 
588 
577 
566 
556 
545 
536 
526 
517 
509 
500 
492 
484 
476 
469 
462 
455 
448 
441 
435 
429 
423 
417 
411 
405 
400 
395 
390 
385 
380 
375 
370 
366 
361 
357 
353 
349 
345 
341 
337 
333 
330 
326 
323 
319 
316 
313 
309 
306 
303 


m  or  kc  kc  or  m       ra  or  kc  kc  or  m 


1,010 
1 ,020 
1,030 
1,040 
1,050 
1,060 
1 ,070 
1,080 
1,090 
1,100 
1,110 
1,120 
1,130 
1,140 
1,150 
1,160 
1,170 
1 ,180 
1,190 
1,200 
1,210 
1  ,220 
1,230 
1,240 
1,250 
1,260 
1,270 
1.280 
1,290 
1,300 
1,310 
1,320 
1,330 
1,340 
1,350 
1.360 
1,370 
1 ,380 
1,390 
1,400 
1,410 
1,420 
1,430 
1,440 
1,450 
1 ,460 
1,470 
1,480 
1 ,490 
1,500 
1,510 
1 , 520 
1 , 530 
1,S40 
1,550 


560 
570 
580 
590 
600 


1,610 
1,620 
1,630 
1,640 
1,650 
1,660 
1,670 
1,680 
1,690 
1,700 
1,710 
1,720 
1,730 
1,740 
1,750 
1.760 
1,770 
1,780 
1 .790 
1,800 
1,810 
1 ,820 
1,830 
1,840 
1,850 
1,860 
1,870 
1 ,880 
1,890 
1,900 
1,910 
1,920 
1 ,930 
1 ,940 
1  .950 
1,960 
1 ,970 
1  ,980 
1,990 


300.0 

297.0 

294.1 

291.3 

288.5 

285.7 

283.0 

280.4 

277.8 

275.2 

272.7 

270.3 

267.9 

26^.5 

263.2 

260.9 

258.6 

256.4 

254.2 

252.1 

250.1/ 

247.9 

245.9 

243.9 

241.9 

240.0 

238.1 

236.2 

234.4 

232.6 

230.8 

229.0 

227.3 

225.6 

223.9 

222.2 

220.6 

219.0 

217.4 

215.8 

214.3 

212.8 

211 .3 

209.8 

208.3 

206.9 

205.5 

204.1 

202.7 

201.8 

200.0 

198.7 

197.4 

196.1 

194.8 

193.5 

192.3 

191.1 

189.9 

188.7 

187.5 

186.3 

185.2 

184.0 

182.9 

181.8 

180.7 

179.6 

178.6 

177.5 

176.5 

175.4 

174.4 

173.4 

172.4 

171.4 

170.5 

169.5 

168.5 

167.6 

166.7 

165.7 

164.8 

163.9 

163.0 

162.2 

161.3 

160.4 

159.6 

158.7 

157.9 

157.1 

156.3 

155.4 

1.54.6 

153.8 

153.1 

152.3 

151.5 

150.8 


2,000 
2,010 
2,020 
2,030 
2,040 
2.050 
2,060 
2,070 
2,080 
2,090 
2,100 
2,110 
2,120 
2,130 
2,140 
2,150 
2,160 
2,170 
2,180 
2,190 
2,200 
2,210 
2,220 
2,230 
2,240 
2,250 
2,260 
2,270 
2,280 
2,290 
2,300 
2,310 
2,320 
2,330 
2,340 
2,350 
2,360 
2,370 
2,380 
2,390 
2,400 
2,410 
2,420 
2,430 
2,440 
2,450 
2,460 
2,470 
2,480 
2,490 
2,500 

2,510 
2,520 
2,530 
2 , 540 
2,550 
2,560 
2,570 
2,580 
2,590 
2,600 
2,610 
2,620 
2,630 
2,640 
2,65vJ 
2 ,660 
2,670 
2,680 
2,690 
2,700 
2,710 
2,720 
2,730 
2,740 
2,750 
2,760 
2.770 
2,780 
2.790 
2,800 
2,810 
2,820 
2,830 
2,840 
2,850 
2,860 
2,870 
2,880 
1,890 
2,900 
2,910 
2,920 
2,930 
2,940 
2,950 
2,960 
2,970 
2,980 
2,990 


150.0 

149.3 

148.5 

147.8 

147.1 

146.3 

145.6 

144.9 

144.2 

143 . 5 

142.9 

142.2 

141.5 

140.8 

140.2 

139.5 

138.9 

138.2 

137.6 

137.0 

136.4 

135.7 

135.1 

134.5 

133.9 

133.3 

132.7 

132.2 

131.6 

131.0 

130.4 

129.9 

129.3 

128.8 

128.2 

127.7 

127.1 

126.6 

126.1 

125.5 

125.0 

124.5 

124.0 

123.5 

123.0 

122.4 

122.0 

121.5 

121.0 

120.5 

120.0 

119.5 

119.0 

118.6 

118.1 

117.6 

117.2 
116.7 
116.3 
115.8 
115.4 
114.9 
114.5 
114.1 
113.6 
113.2 
112.8 
112.4 
111.9 
111.5 
lU.l 
110.7 
110.3 
109.9 
109.5 
109.1 
108.7 
108.3 
107.9 
107.5 
107.1 
106.7 
106.4 
106.0 
105.6 
105.3 
104.9 
104.5 
104.2 
103.8 
103.4 
103.1 
102.7 
102.4 
102.0 
101.7 
101.4 
101.0 
100.7 
100.3 


3,000 

3,010 

3,020 

3,030 

3,040 

3,050 

3,060 

3,070 

3,080 

3,090 

3,100 

3,110 

3,120 

3,130 

3,140 

3,150 

3,160 

3,170 

3,180 

3,190 

3,200 

3,210 

3.220 

3,230 

3,240 

3,250 

3,260 

3,270 

3,280 

3,290 

3,300 

3,310 

3,320 

3,330 

3,340 

3,350 

3.360 

3,370 

3,380 

3,390 

3,400 

3,410 

3,420 

3,430 

3,440 

3,450 

3,460 

3,470 

3,480 

3,490 

3,500 

3,510 

3,520 

3,530 

3,540 

3,550 

3,560 

3,570 

3,580 

3,590 

3,600 

3,610 

3,620 

3,630 

3,640 

3,650 

3,660 

3,670 

3,680 

3,690 

3.700 

3,710 

3,720 

3,730 

3,740 

3,750 

3,760 

3,770 

3,780 

3,790 

3,800 

3,810 

3,820 

3,830 

3,840 

3,850 

3,860 

3,870 

3,880 

3,890 

3.900 

3,910 

3,920 

3,930 

3,940 

3,950 

3,960 

3,970 

3,980 

3,990 


m  or  kc  kc  or  m 

100.0  4.000 


99.7 

99.3 

99.0 

98.7 

98.4 

98.0 

97.7 

97.4 

97.1 

96.8 

96.5 

96.2 

95.8 

95.5 

95.2 

94.9 

94.6 

94.3 

94.0 

93.8 

93.5 

93.2 

92.9 

92.6 

92.3 

92.0 

91.7 

91.5 

91.2 

90.9 

90.6 

90.4 

90.1 

89.8 

89.6 

89.3 

89.0 

88.8 

88.5 

88.2 

88.0 

87.7 

87.5 

87.2 

87.0 

86.7 

86.5 

86.2 

86.0 

85.7 

85.5 

85.2 

85.0 

84.7 

84.5 

84.3 

84.0 

83  8 

83.6 

83.3 

83.1 

82.9 

82.6 

82.4 

82.2 

82.0 

81.7 

81.5 

81.3 

81.1 

80.9 

80.6 

80.4 

80.2 

80.1/ 

79.8 

79 .6 

79.4 

79.2 

78.9 

78.7 

78.5 

78.3 

78.1 

77.9 

77.7 

77.5 

77.3 

77.1 

76.9 

76.7 

76.5 

76.3 

76.1 

75.9 

75.8 

75.6 

75.4 

75.2 


4,010 

4,020 

4,030 

4,040 

4,050 

4,060 

4,070 

4,080 

4,090 

4 , 100 

4,110 

4,120 

4.130 

4,140 

4,150 

4,160 

4,170 

4,180 

4,190 

4.200 

4,210 

4,220 

4,230 

4,240 

4,2fa0 

4,260 

4,270 

4,280 

4,290 

4.300 

4,310 

4,320 

4,330 

4,340 

4,350 

4.360 

4,370 

4,380 

4.390 

4,400 

4,410 

4,420 

4,430 

4,440 

4,450 

4,460 

4,470 

4,480 

4,490 

4.500 

4,610 

4,520 

4 , 530 

4,540 

4,550 

4,560 

4,570 

4.58j 

4,590 

4.600 

4,610 

4,620 

4,630 

4,640 

4,650 

4,660 

4,670 

4 ,680 

4,690 

4,700 

4,710 

4,720 

4,730 

4,740 

4,750 

4,760 

4,770 

4,780 

4,790 

4,800 

4,810 

4,820 

4,830 

4,840 

4,850 

4,860 

4,870 

4,880 

4,890 

4,900 

4,910 

4,920 

4,930 

4,940 

4,950 

4,960 

4,970 

4,980 

4,990 


m  or  kc 

75  00 
74.81 
74.63 
74.44 
74.26 
74.07 
73.89 
73.71 
73.53 
73.35 
73.17 
72.99 
72.82 
72.64 
72.46 
72.29 
72.12 
71.94 
71.77 
71.60 
71.43 
71.26 
71.09 
70.92 
70.75 
70.59 
70.42 
70.26 
70.09 
69.93 
69.77 
69.61 
69.44 
69.28 
69.12 
68.97 
68  81 
68.65 
68.49 
68.34 
68.18 
68.03 
67.87 
67.72 
67.57 
67.42 
67.26 
67.11 
66.96 
66.82 
66.67 
66.52 
66.37 
66.23 
66.08 
65.93 

65.79 
65.65 
65.50 
65.36 
65.22 
65.08 
64.94 
64.79 
64.66 
64.52 
64.38 
64.24 
64.10 
63.97 
63.83 
63.69 
63.56 
63.42 
63.29 
63.16 
63.03 
62.89 
62.76 
62.63 
62.50 
62.37 
62.24 
62.11 
61.98 
61.86 
61.73 
61.60 
61.48 
61.35 
61.22 
61.10 
60.98 
60.85 
60.73 
60.61 
60.48 
60.36 
60.24 
60.12 


Uc  or  m 

5,000 
5,010 
5,020 
5,030 
5,040 
5,050 
5,060 
5,070 
5,080 
5,090 
5,100 
5,110 
5,120 
5,130 
5,140 
5,150 
5,160 
5,170 
5,180 
5,190 
5,200 
5,210 
5,220 
5,230 
5,240 
5,250 
5,260 
5,270 
5.280 
5,290 
5,300 
5,310 
5,320 
5,330 
5,340 
5,350 
5,360 
5,370 
5,380 
5,390 
5,400 
5,410 
5,420 
5,430 
5,440 
5,450 
6,460 
5,470 
5,480 
5,490 
5,500 
5,510 
5,520 
5,530 
5,540 
5,550 
5,560 
5,570 
5,580 
5,590 
5,600 
5,610 
5,620 
5,630 
5,640 
5,650 
5,660 
5,670 
5,680 
5,690 
5,700 
5,7ia 
5,720 
"5,730 
5,740 
5,750 
5,760 
5,770 
5,780 
5,790 
5,800 
5,810 
5,820 
5,830 
5,840 
5,850 
5,860 
5,870 
5,880 
5,890 
5,900 
5,910 
5,920 
5,930 
5,940 
5,950 
5,960 
5,970 
5,980 
5,990 


m  or  kc 

60.00 

59'.  88 

59.76 

59.64 

59.52 

59.41 

59.29 

59.17 

59.06 

58.94 

58.82 

58.71 

58.59 

58.48 

58.37 

58.25 

58.14 

58.03 

57.92 

57.80 

57.69 

57.58 

57.47 

57.36 

57.25 

57.14 

57.03 

56.93 

56.82 

56.71 

56.60 

56.50 

56.39 

56.29 

56.18 

56.07 

55.97 

55.87 

55.76 

55.66 

55.56 

55.45 

55.35 

55.25 

55.15 

55.05 

54.95 

54  84 

54.74 

54.64 

54.55 

54.45 

54.35 

54.25 

54.15 

54.05 

53.96 

53.86 

53.76 

53.67 

53.57 

53.48 

53.38 

53.29 

53.19 

53.10 

53.00 

52.91 

52.82 

52.72 

52.63 

52.54 

52.45 

52.36 

52.26 

52.17 

52.08 

51.99 

51.90 

51.81 

51.72 

51.64 

51.55 

51.46 

51.37 

61.28 

51.19 

51.11 

51.02 

50.93 

50.85 

60.76 

50.68 

50.59 

50.51 

50.42 

50.34 

50.25 

50.17 

50.08 


kc  or  m 

6,000 

6,010 

6,020 

6,030 

6,040 

6.050 

6,060 

6,070 

6,080 

6,090 

6,100 

6,110 

6,120 

6,130 

6,140 

6.150 

6,160 

6,170 

6,180 

6,190 

6,200 

6,210 

6,220 

6,230 

6,240 

6,250 

6,260 

6,270 

6,280 

6.290 

6,300 

6.310 

6,320 

6,330 

6,340 

6,3.50 

6,360 

6,370 

6,380 

6,390 

6,400 

6,410 

6,420 

6,430 

6,440 

6,450 

6,460 

6,470 

6,480 

6,490 

6,500 

6,510 

6,520 

6,530 

6,540 

6,550 

6,560 

6,570 

6,580 

6,590 

6,600 

6,610 

6,620 

6,630 

6,640 

6,650 

6,660 

6,670 

6,680 

6,690 

6,700 

6,710 

6,720 

6,730 

6,740 

6,750 

6,760 

6 , 770 

6,780 

6,790 

6,800 

6,810 

6,820 

6,830 

6,840 

6,850 

6,860 

6,870 

6,880 

6,890 

6,900 

6,910 

6,920 

6,930 

6,940 

6,950 

6,960 

6,970 

6,980 

6,990 


This  table  gives  approximate  values  in  meters  corresponding  to  any 
number  of  kilocycles  and  vice  versa.  The  table  is  based  on  the  factor 
300,000.  To  obtain  kilocycles  divide  300,000  by  the  number  of  meters, 
or  to  obtain  meters  divide  300,000  by  the  number  of  kilocycles.  This 
table  gives  values  for  every  10  kilocycles  or  meters  between  the  limits 
of  10  and  10,000.  The  table  is  entirely  reversible,  that  is,  for  example, 
80  kilocycles  equals  3,750  meters  and  also  3,750  meters  equals  80  kilo- 
cycles.  The  range  of  the  table  is  easily  extended  by  shifting  the  decimal 
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m  or  kc 

50.00 

49.92 

49.83 

49.75 

49.67 

49.59 

49.50 

49.42 

49.34 

49.26 

49.18 

49.10 

49.02 

48.94 

48.86 

48.78 

48.70 

48.62 

48.54 

48.47 

48.39 

48.31 

48.23 

48.15 

48.08 

48.00 

47.92 

47.85 

47.77 

47.69 

47.62 

47.54 

47.47 

47  39 

47.32 

47.24 

47.17 

47.10 

47.02 

46.95 

46.88 

46.80 

46.73 

46.66 

46.58 

46.51 

46.44 

46.37 

46.30 

46.22 

46.15 

46.08 

46.01 

45.94 

45.87 

45.80 

45.73 

45.66 

45.59 

45.52 

45.46 

45.39 

45.32 

45.25 

45.18 

45.11 

45.05 

44.98 

44.91 

44.84 

44.78 

44.71 

44 .64 

44.58 

44.51 

44.44 

44.38 

44.31 

44.25 

44.18 

44.12 

44.05 

43.99 

43.92 

43.86 

43.80 

43.73 

43.67 

43.60 

43.54 

43.48 

43.42 

43.35 

43.29 

43.23 

43.17 

43.10 

43.04 

42.98 

42.92 


kc  or  m 

7,000 

7,010 

7,020 

7,030 

7,040 

7,050 

7,060 

7,070 

7,080 

7,090 

7,100 

7,110 

7,120 

7,130 

7,140 

7,150 

7,160 

7,170 

7,180 

7,190 

7,200 

7,210 

7,220 

7,230 

7,240 

7,250 

7,260 

7,270 

7,280 

7,290 

7,300 

7,310 

7,320 

7,330 

7,340 

7,350 

7,360 

7,370 

7,380 

7,390 

7,400 

7,410 

7,420 

7,430 

7,440 

7.450 

7,460 

7,470 

7,480 

7,490 

7,500 

7.510 

7,520 

7,530 

7,540 

7,550 

7,560 

7,570 

7,580 

7,590 

7,600 

7,610 

7,620 

7,630 

7,640 

7,650 

7,660 

7,670 

7,680 

7,690 

7,700 

7,710 

7,720 

7,730 

7,740 

7,750 

7,760 

7,770 

7,780 

7,790 

7,800 

7,810 

7,820 

7,830 

7,840 

7,850 

7,860 

7,870 

7,880 

7,890 

7,900 

7,910 

7,920 

7,930 

7,940 

7,950 

7,960 

7,970 

7,980 

7.990 


m  or  kc 

42.86 

42.80 

42.74 

42.67 

42.61 

42.55 

42.49 

42.43 

42.37 

42.31 

42.25 

42.19 

42.13 

42.08 

42.02 

41.96 

41.90 

41  84 

41.78 

41 .72 

41.67 

41.61 

41.55 

41.49 

41.44 

41.38 

41.32 

41.27 

41.21 

41.15 

41.10 

41.04 

40.98 

40.93 

40.87 

40.82 

40.76 

40.71 

40.65 

40.60 

40.54 

40.49 

40.43 

40.38 

40.32 

40.27 

40.21 

40.16 

40.11 

40.05 

40.00 

39.95 

39.89 

39.84 

39.79 

39.74 

39.68 

39.63 

39.58 

39.53 

39.47 

39.42 

39.37 

39.32 

39.27 

39.22 

39.16 

39.11 

39  06 

39.01 

38.96 

38.91 

38.86 

38.81 

38.76 

38.71 

38.66 

38.61 

38.56 

38.51 

38.46 

38.41 

38.36 

38.31 

38.27 

38.22 

38.17 

38.12 

38.07 

38.02 

37.97 

37.93 

37.88 

37.83 

37.78 

37.74 

37.69 

37.64 

37.59 

,37 . 55 


kc  or  m 

8,000 

8,010 

8,020 

8,030 

8,040 

8,050 

8,060 

8,070 

8,080 

8,090 

8,100 

8,110 

8,120 

8,130 

8,140 

8,150 

8,160 

8,170 

8,180 

8,190 

8.200 

8,210 

8,220 

8,230 

8,240 

8.250 

8,260 

8,270 

8,280 

8,290 

8.300 

8,310 

8,320 

8,330 

8,340 

8,350 

8,360 

8,370 

8,380 

8,390 

8,400 

8,410 

8,420 

8,430 

8,440 

8,450 

8,460 

8,470 

8,480 

8,490 

8,500 

8,510 

8,520 

8,530 

8,540 

8,550 

8,560 

8,570 

8,580 

8,590 

8,600 

8,610 

8,620 

8,630 

8,640 

8.650 

8,660 

8,670 

8,680 

8,690 

8,700 

8,710 

8,720 

8,730 

8,740 

8,750 

8,760 

8,770 

8,780 

8,790 

8.800 

8,810 

8,820 

8,839 

8,840 

8,850 

8,860 

8,870 

8,880 

8,890 

8,900 

8,910 

8,920 

8.930 

8,940 

8.950 

8,960 

8,970 

8,980 

8,990 


m  or  kc 

37.50 

37.45 

37.41 

37.36 

37.31 

37.27 

37.22 

37.17 

37.13 

37.08 

37.04 

36.99 

36.95 

36.90 

36.86 

36.81 

36.76 

36.72 

36.67 

36.63 

36.59 

36.54 

36.50 

36.45 

36.41 

36  36 

36.32 

36.28 

36.23 

36.19 

36.14 

36.10 

36.06 

36.01 

35.97 

35.93 

35.89 

35.84 

35.80 

35.76 

35.71 

35.67 

35.63 

35.59 

35.55 

35.50 

35.46 

35.42 

35.38 

35.34 

35.29 

35.25 

35.21 

35.17 

36.13 

35.09 

35.05 

35.01 

34.97 

34.92 

34.88 

34.84 

34.80 

34.76 

34.72 

34.68 

34.64 

34.60 

34.56 

34.52 

34.48 

34.44 

34.40 

34.36 

34.32 

34.29 

34.25 

34.21 

34.17 

34.13 

34.09 

34.06 

34.01 

33.98 

33.94 

33.90 

33.86 

33.82 

33.78 

33.75 

33.71 

33.67 

33.63 

33.59 

33.56 

33.52 

33.48 

33.44 

33.41 

33.37 


kc  or  m 

9,000 
9,010 
9,020 
9,530 
9,040 
9,050 
9,060 
9,070 
9,080 
9,090 
9,100 
9,110 
9,120 
9,130 
9,140 
9,150 
9,160 
9,170 
9,180 
9,190 
9,200 
9,210 
9,220 
9,230 
9,240 
9,250 
9,260 
270 
280 
290 
300 
310 
320 
9,330 
9,340 
9,350 
9,360 
9,370 
9,380 
9,390 
9,400 
9,410 
9,420 
9,430 
9,440 
9,450 
9,460 
9,470 
9,480 
9,490 
9,500 
9,510 
9,520 
9,530 
9,540 
9,550 
9,560 
9,570 
9,580 
9,590 
9.600 
9,610 
9,620 
9,630 
9,640 
9,650 
9,660 
9,670 
9,680 
9,690 
9,700 
9,710 
9,720 
9,730 
9,740 
9,750 
9,760 
9,770 
9,780 
9,790 
9.800 
9,810 
9.820 
9,830 
9.840 
9.850 
9,860 
9.870 
9,880 
9.890 
9,900 
9,910 
9.920 
9.930 
9.940 
9.950 
9.960 
9,970 
9,980 
9.990 
10.000 


point;  the  shift  is  in  opposite  directions  for  each  pair  of  values.  Foi 
example,  one  can  not  find  567  in  the  first  column,  but  its  equivalent  ii 
obtained  by  finding  later  in  the  table  that  5.670  kilocycles  or  meter! 
equals  52.91  meters  of  kilocycles,  from  which  567  kilocycles  or  meters 
equals  529.1  meters  or  kilocycles.  A  similar  method  can  be  employed  ii 
determ-ining  higher  and  lower  frequencies  above  10  kilocycles  and  heloy 
10,000  kilocycles. 
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Why  You  Should  Subscribe  to 
This  RCA  Service 


Stringent  FCC  regulations  make  imperative  vigilant  supervision  of  emitted  signals. 

No  modem  transmitter,  while  stable,  reliable,  and  skUlfully  operated  is  totally 
immune  from  occasional  frequency  drifts.  Such  drifts  occur  when  least  expected.  It 
is  extremely  important  that  they  be  detected  and  corrected  before  they  assume  serious 
proportions. 

Local  checking  equipment  is  of  value,  but  can  only  be  relied  upon  if  such  equip- 
ment is  occasionally  calibrated  against  standards  of  unquestioned  accuracy. 

RCA's  laboratories,  which  make  several  thousand  measurements  per  month,  have 
gained  an  imrivaled  background  of  many  years  of  experience  in  systematic,  precise, 
measurements  of  the  frequencies  of  RCA  and  foreign  commercial  radio  stations,  oper- 
ating on  frequencies  ranging  from  15  KC  to  100  Megacycles. 

Numerous  Broadcasting,  Police,  Aviation,  and  Commercial  stations  throughout 
the  United  States,  and  in  Canada,  Mexico,  and  the  West  Indies,  rely  with  confidence 
upon  this  RCA  Service. 

Regular  scanning  of  all  frequency  bands  permits  close  supervision  of  the  accu- 
racy of  any  transmitter  subscribing  to  the  Measuring  Service. 

Excessive  frequency  deviations  or  development  of  spurious  radiations  in  a 
subscriber's  transmitter  are  reported  immediately  to  the  subscriber  by  telephone  or 
telegraph. 

The  accuracy  of  RCA  Standard  Oscillators  is  better  than  one  part  in  a  million 
which  means  that  measurements  in  the  broadcast  band  are  covered  within  a  fraction 
of  a  cycle  per  second. 

Measurements  made  by  RCA  Laboratories  are  acceptable  to  the  FCC. 


For  Routine  Service  Apply  at  the  Nearer  Office 


For  Emergency  Service  Phone  or  Wire  the  Nearer  Laboratory 
(Always  Open) 


Commercial  Department 
New  York,  N.  Y. 
66  Broad  Street 

Phone:  HAnover  2-1811 


Commercial  Department 
San  Francisco.  Calif. 

28  Geary  Street 
Phone:  Garfield  4200 


Riverhead,  N.  Y. 
Phone:  Riverhead  2290 
W.  U.  Telegraph  Only 
Riverhead,  New  York 


Point  Reyes.  CaliL 

Phone:  Inverness  9-W 
W.  U.  Telegraph  Only 
Point  Reyes  Station 
Marin  Co.,  Calif. 


R.  C.  A.  COMMUNICATIONS,  Inc. 

A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
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High  Frequency  (Apex)  Broadcast  Stations  in  the  United  States 

(Authorized  by  FCC  at  of  Jmnaary  1,  1938) 


' — Group  C:  31600,  36600,  38600  and  41000  kc. 


Frequency  Groups  listed  is  Rule  1953: 

2— Group  E  (sdectWe)  :  41000,  86S00.  111000  kc. 


3 — Group  E  (selective)  :  88900,  120900,  240000  and  500000  kc. 


* — Group  E 

(selective)  :  88000. 

128000,  164000  and  205000 

kc. 

Power 

Frequency 

Power 

Fre<iaenc 

Call 

in 

in  Kc. 

Call 

in 

in  Kc. 

Location 

Letters 

Licensee 

Watts 

or  Group* 

Location 

Letters 

Licensee 

Watts 

or  Group* 

Akron,  O. 

W8XOY 

Allen  T.  Simmons  (WADC) 

100 

c 

Albany,  N.  Y. 

W2XOY 

General  Electric  Co.  ( WGY) 

150 

C-1 

Newark,  N.  J. 

W2XJI 

Bamberger  Broadcasting  Service 

Baltimore,  Md. 

W3XES 

Monumental  Radio  Co.  (WCAO) 

300 

c 

( New  York ) 

(WOR) 

100 

c 

Baltimore,  Md. 

W3XEY 

Baltimore  Radio  Show  (WFBR) 

100 

c 

New  Bedford,  Mass. 

Tl  r  1  -wr  T>  /-V 

WIXEQ 

E.  Anthony  &  Sons  (WNBH) 

100 

c 

■•Boston,  Mass. 

•WIXER 

Yankee  Network 

500 

c 

New  York  City 

W2XDV 

Ck>lumbia  Broadcasting  System 

50 

c 

Boston,  Mass. 

tWlXOJ 

Yankee  Network 

50000 

41200 

New  York  City 

W2XDG 

National  Broadcasting  Co. 

160 

c 

Boston,  Mass. 

WIXOE 

Columbia  Broadcasting  System 

New  York  City 

W2  XHG 

National  Broadcasting  Co. 

160 

c 

(WEED 

100 

E-* 

New  York  City 

W2XMN 

Edwin  H.  Armstrong 

40,000 

E-^ 

'•Boston,  Mass. 

WIXKA 

Westinghouse  E.  &  M.  Co.  (WBZ) 

60 

c 

New  York  City 

W2XQO 

Knickerbocker  Broadcasting  Co. 

r  >        „  1 , ,    XT  V 

W8XH 

WHEN,  Inc. 

100 

C 

(WMCA) 

100 

26650 

onarleston,  w.  Va. 

TT70  VXTrt 

WoXNO 

Charleston  Broadcasting  Co. 

Norfolk,  Va. 

^  1  r  '1 V  T."'  V 

WdXEX 

WTAR  Radio  Corp.  (WTAR) 

50 

C 

(WCHS) 

50 

26100 

Oklahoma  City,  Okla. 

W5XAU 

WKY  Radiophone  Co. 

100 

C 

Chattanooga,  Tenn. 

W4XBW 

WOOD  Broadcasting  Corp. 

100 

C 

Umaha,  Neb. 

T17Q  VTT  V 

Central  States  Broadcasting  Co. 

Chicago,  111. 

W9XBS 

National  Broadcasting  Co. 

50 

C 

(KOIL) 

100 

C 

Cincinnati,  O. 

••W8XNU 

Crosley  Radio  Corp.  (WLW) 

200 

26960 

Philadelphia,  Pa. 

W3XKA 

Westinghouse  E.  &  M.  Co.   (KYW)  50 

C 

Cleveland,  O. 

W8XNT 

Radio  Air  Service  Orp.  (WHK) 

50 

C 

Philadelphia,  Pa. 

W3XIR 

WCAU  Broadcasting  Co. 

100 

C 

Dallas,  Tex. 

W5XD 

A.  H.  Belo  (WFAA) 

100 

c 

Pittsburgh,  Pa. 

W8XKA 

Westinghouse  E.  &  M.  Co. 

Des  Moines,  la. 

W9XTB 

Iowa  Broadcasting  Co.  (KSO) 

100 

26660 

(KDKA) 

150 

C 

Detroit,  Mich. 

WSXWJ 

Evening  News  Ass'n.  (WWJ) 

100 

C 

Rochester,  N.  Y. 

W8XAI 

Stromberg-Carlson  Co.  (WHAM) 

100 

C 

Harrisburg,  HI. 

W9XTA 

Schonert  Radio  Service 

100 

C 

South  Bend,  Ind. 

W9XH 

South   Bend  Tribune  (WSBT) 

100 

26060 

Kansas  City,  Mo. 

W9XER 

Midland  Broadcasting  Co.  (KMBC)  50 

C 

Spartanburg,  S.  C. 

W4XH 

Virgil  V.  Evans,  (WSPA) 

50 

25960 

Xos  Angeles,  CaL 

W6XKG 

Ben  S.  McGlashan  (KGFJ) 

1000 

25950 

Springfield,  Mass. 

WIXKB 

Westinghouse  E.  &  M.  Co. 

Xroa  Angeles,  CaL 

W6XRE 

Ben  S.  McGlashan  (KGFJ) 

500 

E-' 

(WBZA) 

500 

C 

Memphis,  Tenn. 

W4XCA 

Memphis  Commercial  Appeal  Co. 

St.  Louis,  Mo. 

W9XOK 

Star  Times  Publishing  Co. 

(WMC) 

260 

C 

(KTOK) 

100 

C 

Milwaukee,  Wis. 

W9XAZ 

The  Journal  Co.  (WTMJ) 

500 

26400 

St.  Louis,  Mo. 

W9XPD 

Pulitzer  Publishing  Co.  (KSD) 

100 

C 

Minneapolis,  Minn. 

W9XHW 

Columbia  Broadcasting  System 

St.  Paul,  Minn. 

W9XUP 

National  Battery  Broadcasting  Co 

(WCCO) 

50 

C 

(KSTP) 

'  1000 

25960 

Minneapolis,  Minn. 

W9XTC 

Minnesota  Broadcasting  Corp. 

Superior,  Wis. 

W9XJL 

Head  of  the  Lakes  Broadcasting  Co. 

(WTCN) 

150 

26060 

(WEBC) 

80 

26100 

•  CP  to  move  transmitter  to  Sargents  Purchase,  N.  H. 


CP  for  1,000  watts 
t  CP  to  move  transmitter  to  summit  of  Mt.  Wachusett,  Princeton,  Mass. 


Now  in  the  Third  Year  of  Successful  Practice 

JOHN  BARRON 

Radio  Engineer 
Earle  Building,  Washington,  D.  C. 

A  specialized  service  in  broadcast  and  allocation  engineering  based  upon 
a  unique  background  of  experience  in  these  fields.  Examples  of  cases 
prepared:  Directive  antenna  design  and  adjustment  2,  3,  4  and  9 
antennas: 

•  First  Half -Wave  Antenna  for  New  Local  Station 
(WRTD,  Richmond,  Va.) 

•  Marine;  Ship  and  Coastal  Stations 

•  International  Broadcast  Stations 

•  High  Frequency  Stations,  Broadcast  and  Experi- 
mental 


Field  Intensity  Surveys,  Analysis  of  Interference  and  Ceverage  Prob- 
lems, Transmitter  Site  Surveys,  Plant  Appraisals,  Station  Construction 
and  Operation,  Etc. 


Telephone:  NAtional  7757 


*  Experimental  Facsimile  Broadcast  Stations 

(AuihorLed  hy  FCC  as  of  January  1,  1938) 


AITHORIZED  TO  USE  REGIXAR  BROADCAST  BA.ND 


(Midnight    to  6   a.  m. 

> 

Fre<luencie3 

Powrr 

Call 

in 

in 

Letters 

Licensee  and  Location 

Kilocycles 

Watts 

WGH 

Hampton  Roads  Broadcasting  Corp. 

Newport  News,  Va. 

1310 

100 

WHO 

Central  Broadcasting  Co. 

Des  Moines,  la. 

1000 

60,000 

WOR 

Bamberger  Broadcasting  Service 

Newark,  N.  J. 

710 

50,000 

KSTP 

National  Battery  Broadcasting  Co. 

St.  Paul,  Minn. 

1460 

10,000 

KFBK 

McClatchy  Broadcasting  Co. 

Sacramento,  Cal. 

1490 

5,000 

KMJ 

McClatchy  Broadcasting  Co. 

Fresno,  Cal. 

580 

1,000 

KSD 

Pulitzer  Publishing  Co. 

St.  Louis,  Mo. 

550 

1,000 

WSM 

National  Life  &  Accident  Insurance 

Co. 

Nashville.  Tenn. 

650 

50,000 

SHORT  WAVES 

WIXMX 

The  Yankee  Network  Inc.  (WNAC-WAAB) 

41000 

500 

W7XBD 

Oregonian  Publishing  Co.  (KEX-KGW) 

Portland,  Ore. 

1614, 

2398,  3492.5 

1,000 

W2XR 

Radio  Pictures  Inc. 

New  York  City 

1614, 

2012, 

2398,  23100 

41000,  86000-400000 

1.000 

W9XAG 

The  Journal  Co.  (WTMJ) 

Milwaukee,  Wis. 

1614, 

2398,  3492.5 

4797.5,  6425,  8655 

1,000 

W9XAF 

The  Journal  Co.  (WTMJ) 

600 

Milwaukee,  Wis. 

41000 

•Companies  manufacturing  facsimile  equipment:  Finch  Telecommunications  Labora- 
tories, 37  W.  57th  St.,  New  York  City  (W.  G.  H.  Finch)  ;  Fulton  Facsimile  Corp.,  342 
Madison  Ave.,  New  York  City  (John  T.  Parkinson)  ;  Radio  Pictures  Inc.,  730  Fifth 
Ave.,  New  York  City  (John  V.  L.  Hogan)  ;  International  Business  Machines  Co..  Radio- 
type  Division,  95  Madison  Ave.,  New  York  City  (Walter  Lemmon)  ;  RCA  Manufacturing 
Co.,  Camden,  N.  J.   (Harold  F.  Vance). 


PAUL  R  GQDLEY 

Consulting  T^odio  Sngineer 

Phone:     Montclair  (N.  J.)  2-7859 
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HE  A  B  C  OF 


lie 


RADIO'S  MOST 
DRAMATIC  FORWARD-STEP 
OF  THE  YfAR! 


Facsimile  Recorder  which,  early  in 
1938,  pioneer  broadcasters  will  place 
in  test  homes  for  experimental  trans- 
mission. Hardly  more  than  a  foot 
square;  complete  In  a  single  unit; 
automatic;  works  on  any  radio. 

Facsimile  Copy  as  it  issues  from  the  Recorder.  Two  columns 
wide;  carries  news  bulletins,  photographs,  advertising,  open- 
ing up  tremendous  new  sources  of  revenue  to  broadcasters. 
Recorder  holds  week's  supply  of  paper;  cost  to  consumer, 
opprox.  20c  week. 

.   here  ^"*'tacl>««'**' 

reS«^""  ^u-iSO  •^"■^^  ^.^S\.  'es.^o^* 

05,000  ^«^^^^Desf^°  ,'^,^*\enn. 

50  000  „„dcas»ers  , 


Electric  "Pen"  in  Recorder,  which,  actuated  by  signals 
from  broadcasting  station,  swings  to  and  fro  in  auto- 
matic step  with  transmitter,  silently  printing  while  citi- 
zens sleep.  With  few  moving  parts,  these  simplified 
Recorders  moke  facsimile  possible  in  remote  districts. 


I  N  C 


M  M  U  N  IC 


X 


Scanning  Head  with  photoelectric  eye,  in  compact,  easily  oper- 
ated transmitting  apparatus,  which  plugs  into  ordinary  broad- 
casting amplifiers  without  equipment  changes;  translates  printed 
matter,  line-cuts,  half-tones,  photos,  into  electrical  signals  which 
can  be  sent  over  regular  channels. 

L  A  B  O  R  A  TO  R  I  E  5  ,     I  N  C  r 


37    WEST    57th    S  T  R  E  E       N  5  W    Y  O  R  K  CITY 
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18th  St., 

Broadcast 
Cat.  No. 

Sta- 


These  manufacturers  have  filed 
with  the  Engineering  Department 
of  the  FCC  blue  prints  and  specifi- 
cations of  the  apparatus  herein  de- 
scribed. Applicants  intending  to 
use  any  of  this  equipment  need  not 
file  with  the  FCC  blue  prints  and 
other  descriptive  matter  in  pre- 
senting applications  covering  use 
of  such  equipment.  Mention  of  the 
type  number  will  be  sufficient. 

AMERICAN  PIEZO  SUPPLY  CO.— 40th  & 
Woodland  Ave.,  Kansas  City,  Mo. 

Type  No.  C-X-1:  Automatic  Frequency 
Control  Unit. 

Type:  No.  C-X-l-P :  Automatic  Frequency 
Control  Unit  with  Power  Supply. 

Type  No.   C-X-7-C :  Automatic  Frequency 

.   Control  Unit. 

AMERICAN  SAEES  CO. — 44  W. 
New  York  City. 

Catalogue  No.  601:  50  watt 
Transmitter  (includes  REL 
285  AFCU). 

BLILEY  ELECTRIC   CO. — 203  Union 
tion  Bldg.,  Erie,  Pa. 

Type  No.  BC  46 :  Automatic  Temperature 
Control  Unit. 

COLLINS   RADIO  CO. — Cedar  Rapids,  la. 

Type  No.  lOL :  Automatic  Frequency  Con- 
trol Unit. 

Type  No.  lOS :  Automatic  Frequency  Con- 
trol Unit. 

Type  No.  lOS-1 :  Automatic  Frequency  Con- 
trol Unit. 

Type  No.  20A :  500  watt  Broadcast  Trans- 
mitter. 

Type  No.  20C :  1000  watt  Broadcast  Trans- 
mitter. 

Type  No.  20C-1 :  1000  watt  Broadcast 
Transmitter. 

Type  No.  20C-2  :  1000  watt  Broadcast 
Transmitter. 

Type  No.  20D  :  1000  watt  Broadcast  Trans- 
mitter. 

Type  No.  20E :  500  watt  Broadcast  Trans- 
mitter. 

Type  No.  21C:  5000  watt  Broadcast  Trans- 
mitter. 

Type  No.  40A :  Automatic  Frequency  Con- 
trol Unit. 

Type  No.  40A-1 :  Automatic  Frequency 
Control  Unit. 

Type  No.  40C :  Automatic  Frequency  Con- 
trol Unit. 

Type  No.  40D :  Automatic  Frequency  Con- 
trol Unit. 

Type  No.  300B-100w :  100  watt  Broadcast 
Transmitter. 

Type  No.  300B-250w:  250  watt  Broadcast 
Transmitter. 

Type  No.  300C  :  250  watt  Broadcast  Trans- 
mitter. 

Type  No.  300C-1 :  250  watt  Broadcast 
Transmitter. 

Type  No.  300D :  100  watt  Broadcast  Trans- 
mitter. 

Type  No.  300D-1 :  100  watt  Broadcast 
Transmitter. 

Type  No.  300D-2 :  100  watt  Broadcast 
Transmitter. 

Type  No.  300D-3 :  100  watt  Broadcast 
Transmitter. 

Type  No.  300E :  100  watt  Broadcast  Trans- 
mitter. 

Type  No.  300F :  250  watt  Broadcast  Trans- 
mitter. 

COMMERCIAL  RADIO  EQUIPMENT  CO. — 

7205  Baltimore  St.,  Kansas  City. 
Type  No.  FC-2 :  Automatic  Frequency  Con- 
trol Unit. 

DEFOREST  RADIO  CO. —  (Now  owned  by 
RCA  Victor  Co.,  Inc.,  Camden,  N.  J.). 

Type  No.  ABM  104 :  Automatic  Frequency 
Control  Unit  Model  B. 

Type  No.  107-A :  50  watt  Broadcast  Trans- 
mitter Model  TBM  104. 

Type  No.  107-B :  100  watt  Broadcast  Trans- 
mitter Model  TBM  105. 

Type  No.  109-C  :  250  watt  Broadcast  Trans- 
mitter. 

Type  No.  104-A :  500  watt  Broadcast  Trans- 
mitter. 

Type    No.    116-A :    1000    watt  Broadcast 

Transmitter. 
Type    No.    105-B:    5000    watt  Broadcast 

Transmitter. 

DOOLITTLE  &  FALKNOR,  Inc. — 1306  W. 
74th  St.,  Chicago. 

Type  No.  OB-1 :  Automatic  Frequency  Con- 
trol Oscillator  and  Amplifier  Unit  (in- 
cludes Type  1-B  ATCC). 

Type  No.  OB-2  :  Automatic  Frequency  Con- 
trol  Unit    (includes   Type   1-B  ATCC). 

Type  No.  OB-5 :  Automatic  Frequency  Con- 
trol Unit   (includes  Type  TC-1  ATCU). 

Type  No.  TC-1 :  Automatic  Temperature 
Control  Unit  (includes  Type  2-A  ATCC). 

Type  No.  100-B :  100  watt  Broadcast 
Transmitter  (includes  Type  OB-2  or 
OB-5  AFCU). 

Type  No.  250-B :  250  watt  Broadcast 
Transmitter  (includes  Type  OB-2  or  OB- 
5  AFCU). 


Manufacturers  of  Low  Temperature 
COEFFICIENT  CRYSTALS  FOR  BROADCAST  STATIONS 

(Products  Approved  by  FCC) 


American  Piezo  Supply  Co. — P.  0. 
Box  6026,  Kansas  City,  Mo. 

Bellefonte  Engineering  Laborator- 
ies— Bellefonte,  Pa. 

Bliley  Electric  Co. — Union  Station 
Bldg.,  Erie,  Pa. 

William  W.  L.  Burnett  — 4814 
Idaho  St.,  San  Diego,  Cal. 

Collins  Radio  Co. — Cedar  Rapids, la. 

Commercial  Radio  Equipment  Co. 
—216  E.  74th  St.,  Kansas  City. 

Hipower  Crystal  Co.— 2035  Char- 
leston St.,  Chicago,  111. 

Hollister  Crystal  Co.  —  Wichita, 
Kan. 


Piezo  Electric  Laboratories — New 
Dorp,  N.  Y. 

Precision  Crystal  Laboratories — 
P.  O.  Box  326,  Springfield,  Mass. 

Precision  Piezo  Service  —  Baton 
Rouge,  La. 

Premier  Crystal  Laboratories  Inc. 
—53  Park  Row,  New  York  City. 

RCA  Mfg.  Co.— Camden,  N.  J. 

Scientific  Radio  Service  —  Hyatts- 
ville,  Md. 

Western  Electric  Co.— 195  Broad- 
way, New  York  City. 


250  watt  Broadcast 
500    watt  Broadcast 


750  watt  Broadcast 
500  watt  for  Broad- 


1  kw  Broadcast  Trans- 
5  kw  Broadcast  Trans- 


10  kw  Broadcast  Trans- 


HYGRADE    SYLVANIA    CORP. — Electronics 

Dept.,   Clifton,   N.  J. 
Type  No.  120-A :  100  watt  Broadcast  Trans- 
mitter  (only  one  built  for  WNRA). 
Type    No.     121-A:     100    watt  Broadcast 

Transmitter. 
Type    No.  162-A 

Transmitter. 
Type    No.  190-A 

Transmitter. 
Type    No.  210-A 

Transmitter  (Rated 

cast  Service). 
Type  No.  241-A 

mitter. 
Type  No.  260-A 

mitter. 
Type  No.  270-A 

mitter. 

INTERNATIONAL  BROADCASTING  EQUIP- 
MENT CO. — 312  W  51st  Street,  Chicago. 
111. 

Type  No.  6-B :  Automatic  Frequency  Con- 
trol Unit   (for  use  WE  equipment). 

Type  No.  52-A :  Automatic  Frequency  Con- 
trol Unit. 

Type  No.  52-B  :  Automatic  Frequency  Con- 
trol Unit. 

Type  No.   100-250-38 :  250  watt  Broadcast 

Transmitter. 
KLUGE   RADIO    CO. — 1041    North  Bonnie 

Brae,    Los    Angeles    (formerly  National 

Broadcasting  Equipment  Co.,  Scottsbluff, 

Neb. ) . 

Type  No.  4-B :  100  watt  Broadcast  Trans- 
mitter. 

Type  No.  4-C :  250  watt  Broadcast  Trans- 
mitter. 

Type  No.  4-D :  100  watt  Broadcast  Trans- 
mitter. 

PIEZO     ELECTRIC     LABORATORIES. — 612 

Rockland  Ave.,  New  Dorp,  N.  Y. 
Type  No.  TC-210:  Automatic  Temperature 

Control  Oven  and  Relay  Unit. 
Type  No.  TC-350 :  Automatic  Temperature 

Control  Oven  and  Relay  Unit. 
Type  No.  OB-10 :  Oscillator  and  Amplifier 

Unit    (Oscillator    and    first    buffer,  no 

ATCU  or  crystal). 
Type  No.  OB-20 :  Amplifier  Unit  (second 

buffer). 

PRECISION    PIEZO  SERVICE. — 427  Asia 

St.,    Baton    Rouge,  La. 
Type  No.    50-M :    Automatic  Temperature 

Control  Unit. 

PREMIER  CRYSTAL  LABORATORIES  Inc. — 

53-63  Park  Row,  New  York  City. 
Type    No.    350-A :    Automatic  Frequency 
Control  Unit. 

RCA   VICTOR  CO   Inc. — Camden,   N.  J. 

Type  No.  EX-4170 :  Automatic  Frequency 
Control  Unit. 

Type  No.  UL-4252-X :  Automatic  Fre- 
quency Control  Unit. 

Type  No.  UL-4292 :  Automatic 


Frequency 
Frequency 
Frequency 


Control  Unit. 
Type   No.    OA-IA :  Automatic 

Control  Unit. 
Type   No.    OA-IB:  Automatic 

Control  Unit. 
Type    No.    100-E :     100    watt  Broadcast 

Transmitter. 
Type    No.    100-G : 

Transmitter. 
Type    No.    100-H : 

Transmitter. 
Type    No.    100-W : 

Transmitter. 
Type    No.    250-D : 

Transmitter. 
Type    No.    250-E : 

Transmitter. 
Type  No.  250-F : 

citer  Unit. 
Type    No.    250-G : 

Transmitter. 
Type  No.  250-W :  100/250  watt  Broadcast 
Transmitter. 


100  watt  Broadcast 
100    wrftt  Broadcast 


100  watt  Broadcast 
250    watt  Broadcast 


250    watt  Broadcast 


250  watt  Broadcast  Ex- 


250    watt  Broadcast 


Type    No.    ET-4230 :    100    watt  Broadcast 

Transmitter. 
Type   No.    ET-4240 :    100    watt  Broadcast 

Transmitter. 
Type  No.  ET-4240-A :  100  watt  Broadcast 

Transmitter. 
Type   No.    ET-4250 :    250    watt  Broadcast 

Transmitter. 
Type  No.  ET-4250-A:  250  watt  Broadcast 

Transmitter. 
Type  No.  1001-C  :  500/1000  watt  Broadcast 

Transmitter  (NG  250  watts). 
Type  No.  1001-D :  500  &  1000  watt  Broad- 
cast Transmitter. 
Type    No.    ET-4251AA:    1    kw  Amplifier 

Unit. 

Type  No.  AA-4251 :  1  kw  Power  Amplifier 
and  Modulator  Unit  (added  to  Type 
ET-4250    makes    Type  1001-D). 

Type  No.  1-D-A :  500  watt  Broadcast 
Transmitter    (modified    for    500  watts). 


Type    No.    1-D-A:    1000    watt  Broadcai 

Transmitter. 
Type  No.  1-G :  1000  watt  Broadcast  Tran: 

mitter. 

Type  No.  1005-B :  5  kw  Broadcast  Trarr 
mitter. 

Type  No.  1005-C   (5-C)  :  5  kw  Broadeai 

Transmitter. 
Type  No.  5-C-l  :  5  kw  Broadcast  Tran: 

mitter. 

Type  No.  5-C-B :  5  kw  Broadcast  Tran; 

mitter. 
Type   No.  5-D 

mitter. 
Type  No.  A-IO-A 
Type  No.   10-C : 

mitter. 
Type  No.  10-C-A 

mitter. 

Type  No.  10-C-B  :  10  kw  Broadcast  Trans 
mitter. 

Type  No.  1050-B :  50  kw  Broadcast  Tram 
mitter. 

Type  No.  50-C :   50  kw  Power  Amplifie- 
Type  No.  50-C:   50  kw  Broadcast  Tram 
mitter. 

Type  No.  500-A :  500  kw  Power  Amplifif 
and  Modulator  Unit. 

RADIO  ENGINEERING  LABORATORIES 
Inc.— —100  Wilbur  Ave.,  Long  Island  Cit"; 
N.  Y. 

Catalogue  No.   285  :   Automatic  Frequenc 

Control  Unit. 
Catalogue   No.    256 :    100    watt  Broadcas 

Transmitter. 


5   kw    Broadcast  Tran; 


10  kw  Power  Amplifie 
10  kw  Broadcast  Tran; 


10  kw  Broadcast  Tran; 


&  CO.  Inc. —  (No  longe 
Temperatur 


R.   C.  POWELL 

in  business). 
Type    No.    3-K :  Automatic 

Control  Chamber. 
Type  No.  1-K :  Automatic  Frequency  Con 

trol  Unit. 

Type  No.  43-B :  100  watt  Broadcast  Trans 
mitter. 

Type  No.  21-K:  250  watt  Broadcast  Trans 
mitter. 

Type  No.  8-K:  1000  watt  Broadcast  Trans 
mitter. 

D.  V.  TOSTENSON — Moorhead,  Minn. 
Type  No.  1-C :  Automatic  Frequency  Con 
trol  Unit. 

Type  No.  2-C :  Automatic  Frequency  Con 
trol  Unit. 


m 


CRYSTALS 

B'-'ey  Crystals  are 
manufactured  for  all 
frequencies  from  20 
fo  30  Mc.  Pre- 
C'S'on  holders  and 
ovens  are  available 
fo'  Jfandard  and  spe 

8'''ey  Broadcast  Fre- 
I'-ency  Crystals  are 

P'efe  line. 

Beetrie  Co 
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II 


250    watt  Broadcast 


,|pe  No.  3-B :  Automatic  Temperature 
Oontrol  Chamber. 

,|pe  No.  101-B :  100  watt  Broadcast  Trans- 
jKitter. 

(pe    No.  250-B: 

Transmitter.  ,    _  ;  ,  • 

•iSTERN  ELECTRIC  CO.— 195  Broadway, 
>Iew    York  City, 
'.pe    No.    700-A:    Automatic  Frequency 
Control    Unit.--  .  ^ 

pe  No.  702-A:  Automatic  Frequency 
tm  Control .  Unit.  .  ■ 

pe  No.  D-90684 :  Automatic  Frequency 
Oontrol  Unit.  ■  „  , 

■  pe  No.  20-A:  100/250  watt  Biroadcast 
'Transmitter.  „  , 

>T)e    No.    301-A:    100    watt  Broadcast 
Xj-ansmitter.  _ 
'  -pe  No.   12-A :  former  code  number. 
'  'pe    No.    302-A :    250    watt  Broadcast 
Transmitter. 

rpe    No.    303-A :    500    watt  Broadcast 
Transmitter.  ~ 
rpe  No.  304-A :  1  kw  Broadcast  Trans- 
;rc*r  mitter. 

;pe  No.  3D1-B :  100  watt  Broadcast 
Transmitter. 

rpe  No.  12-B :  former  code  number, 
/pe    No.    302-B :    250    watt  Broadcast 
Transmitter. 

/pe  No.  303-B :  500  watt  Broadcast 
'Transmitter. 

!/pe  No.  304-B :  1  kw  Broadcast  Trans- 
I  mitter. 

V pe    No.     302-C :     250    watt  Broadcast 
Transmitter. 
•  |ype    No.     303-C :     500    watt  Broadcast 
1  Transmitter. 
;jlv'pe    No.    304-C:    lOOQ    watt  Broadcast 
I  Transmitter. 

Vpe  No.  306-A:  50  kw  Broadcast  Trans- 
I  mitter. 

lype  No.  306-B :  50  kw  Broadcast  Trans- 
I  mitter. 

ype  No.  310-A:  100  w  Broadcast  Trans- 
mitter. 

Vpe  No.  310-B :  250  w  Broadcast  Trans- 
mitter. 

ype  No.  310-C :  500  w  Broadcast  Trans- 
mitter. 

ype  No.  310-D:  1000  watt  Broadcast 
Transmitter. 

ype  No.  350C-1:  100  w  Broadcast  Trans- 
mitter. 

iype  No.  351E-1 :  250  watt  Broadcast 
Transmitter. 

ype  No.  352E-1 :  500  watt  Broadcast 
Transmitter. 

ype  No.  353B-1 :  1  kw  Broadcast  Trans- 
mitter. 

ype  No.  353E-1:  1  kw  Broadcast  Trans- 
mitter. 

■ype  No.  355B-1 :  5  kw  Broadcast  Trans- 
mitter (Type  No.  301B  transmitter  with 
D-97088   amplifier) . 

ype  No.  355D-1 :  5  kw  Broadcast  Trans- 
mitter (Former  Type  No.  5  kw  AC), 
ype  No.  406-A :  10  kw  Broadcast  Trans- 
mitter. 

ype  No.  407-A-l :  50  kw  Broadcast  Trans- 
mitter. 

'ype  No.  407-A-2  :  50  kw  Broadcast  Trans- 
mitter. 

'ype  No.  D94989  :  5  kw  Broadcast  Trans- 
mitter. 

'ype  No.  D-94990  :  5  kw  Broadcast  Trans- 
mitter. 

'ype  No.  D-94991 :  5  kw  Broadcast  Trans- 
mitter. 

'ype  No.  D-94992:  5  kw  Broadcast  Trans- 
mitter. 

:ype  No.  D-94993:  1  kw  Broadcast  Trans- 
mitter. 

Ipype  No.  D-94994:  1  kw  Broadcast  Trans- 
mitter. 

ype  No.  D-94995 :  50  kw  Broadcast  Trans- 
mitter. 

ype  No.  D-96020:  1  kw  Broadcast  Trans- 
mitter. 

!|:ype  No.  D-96021:  1  kw  Broadcast  Trans- 
mitter. 

Type  No.  D-97088:  5  kw  Power  Amplifier 
(may  be  used  with  301-A  or  B,  302-A 
or  B  303-A  or  B  or  304-A  or  B). 

Type  No.  D-97088  Modified  for  21/2  kw 
Broadcast  Transmitter. 

Type  No.  D-96847  :  5  kw  Broadcast  Trans- 
mitter. 

Type  No.  D-96847  :  Modified  21/2  kw  Broad- 
cast Transmitter. 

»T:STERN  radio  engineering  CO.  inc. — 

5th  &  St.  Peter  St.,  St.  Paul,  Minn. 
Type  No.   F-IOO-A:  Automatic  Frequency 
Control  Unit. 


PAUL  GODLEY 

Consulting  "^adio  Sngineer 
Phone:  Montclair  (N.  J.)  2-7859 


FREQUENCY  MONITORS 

Approved  by  FCC  Under  Rule  145 


Manufacturer 

DeForest  Radio  Co. , 

(Now  owned  by  RGA  Mfg.  Co.) 
General  Radio  Co. 


Western  Electric  Co. 

RCA  Victor  Co. 
Doolittle  and  Falknor,  Inc. 
Bremer  Broadcasting  Corp. 
H.  0.  Boehme,  Inc. 
International  Broadcasting 

Equipment  Co. 
Piezo  Electric  Laboratories 
Pillar  of  Fire 
Hygrade  Sylvania  Corp. 


Type 

ABM-106  Model  A 


Approval 
No. 

1451 

1452 


Oscillator  Type  475A 
Deviation  Meter  Type  681 

Quartz  Plate  Type  376-J  or  L 

1-A  1453 
Oscillator  700-A  modified 

EX-4180  1454 

FD-l  1455 

A  1456 

5-M  1456 


Type  60 

PM-125-A 

A 

Model  30J 


1457 
1458 
1459 
1460 


MODULATION  MONITORS 

Approved  by  FCC  Under  Rule  139 


Manufacturer 

General  Radio  Co. 
RCA  Mfg.  Co.,  Inc. 
RCA  Mfg.  Co.,  Inc. 


Type 

731-A 
66-A 
66-B 


Approval 
No. 
1551 
1552 
1553 


ROUND  HOLE 


SCIENTIFIC  RADIO  CRYSTALS 

remove  every  fear  of  inefficient  misfit.  Scientifically  ground  to  better 
than  .01  yo  accuracy,  they  are  recognized  the  world  over  for  dependa- 
bility, output  and  accuracy  of  frequency.  Supplied  for  any  frequency 
between  I  3  and  8000  K.  C. 

LOW  TEMPERATURE 
CO-EFFICIENT  CRYSTALS 

In  Precision  Isolantlte  Air-Gap  Holders  in  the  550-1500  k.  c.  band. 
Frequency  drift  guaranteed  to  be  LESS  THAN  THREE  CYCLES  per 
million  cycles,  per  degree  centigrade   change   in  temperature. 


Two  for  $75.  Approved  by  F.C.C. 


$40 

each 


SCIENTIFIC  RADIO  SERVICE 

124  JACKSON  AVE..  UNIVERSITY  PARK.  HYATTSVILLE.  MD. 

Write  Dept.  BYB-8  for  Price  List 


Quick  Economical 
Results  for 
CLASSIFIED  ADVERTISERS 

Help  Wanted  and  Situations  Wanted, 
7c  per  word.  All  other  classifications, 
12c  per  word.  Minimum  charge  $1.00. 
Payable  in  advance.  Forms  close  25th 
and   10th  of  month  preceding  issues. 


BROADmSTING 


iroadcast 
Advertising" 


National  Press  Bldg. 
Washington,  D.  C. 


ACCURACY- 
KNOWLEDGE 

&  39  YEARS 

EXPERIENCE 

IS  THE  FIRM 
FOUNDATION 
UPON  WHICH 
OUR  BUSINESS 

IS  BUILDED. 


if  Field  Intensity  and  Station 
Location  Surveys. 

if  Directional  Antenna 
Systems. 

if  Allocation  Problems. 

if  Television  Specialists. 

if  Broadcast,  High  Frequency 
and  Ultra  High  Frequency 
Bands. 

if  Management  and  Sales 
Analyses. 

if  Coverage  Presentations  for 
Sales  Purposes. 

if  Market  Data. 


A  COMPLETE  SERVICE 
FOR  THE 
BROADCASTING  STATION 


Lieut.  Comdr.  Thomas  Appleby, 
U.  S.  N.  R.,  Pres.  and 
Chief  Engineer 
— Special  Appointment- 
Civilian  Radio  Engineer  U.  S. 
Navy  Dept.  in  1919 


Appleby 

and 

Appleby 

Consulting  Radio 
Engineers 

Jasper  8i  Winchester  Aves. 
ATLANTIC  CITY,  N.  J. 

Telephone  2-2535 


NEW  YORK  OFFICE 
350    MADISON  AVE. 
PHONE— MURRAY  HILL  2-2046 
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Equipment  in  Use  in 

BROADCAST  STATIONS  IN  UNITED  STATES  AND  CANADA 


ALABAMA 

WAPI,  Birmingham — Location  of  Trans- 
mitter: Sandusky  Mountain,  near  Pratt 
City,  Ala.  Make:  WE.  Toners:  Two. 
200  feet.  Speech  Input:  RCA.  Micro- 
phoTiea:  WE. 

WBRC,  Birmingham — Location  of  Trans- 
mitter: Coalburg  Road,  North  Birming- 
ham. Make:  RCA.  Tower:  1  Blaw-Knox, 
293  feet.  Speech  Input:  RCA.  Micro- 
phones:  RCA,  WE. 

WSGN.  Birmingham — Location  of  Trans- 
mitter: Druid  HiUs,  Birmingham.  Make: 
WE.  Towers:  Two,  100  feet.  Speech  In- 
put:  WE.    Microphones:  WE. 

WMFO,  Decatur — Location  of  Transmit- 
ter: Decatur.  Make:  Composite.  Tower: 
1  Comi>osite,  110  feet.  Speech  Input: 
Composite.   Microphones:  Astatic. 

WAGE,  Dothan — Location  of  Transmitter: 
Southeast  Ala.  Fair  Grounds,  Dothan. 
Make:  Composite.  Towers:  Two,  70 
feet.  Speech  Input:  WE.  Microphones: 
WE. 

WJBY,  Gadsden — Location  of  Transmit- 
ter: 108  Broad  St.  Make:  Composite. 
Tower:  1  Blaw-Knox,  154  feet.  Speech 
Input:  RCA.  Microphones:  RCA. 

WBHP,  Huntsville  —  Location  of  Trans- 
mitter :  Huntsville.  Make:  Composite. 
Tower:  One.  175  feet.  Speech  Input: 
Composite.  Microphones:  Turner. 

WALA,  Mobile— L^atio-n  of  Transmitter: 
Mobile.  Make:  WE.  Towers:  2  Mobile 
Steel  Co.,  95  feet.  Speech  Input:  WE 
Microphones:  WE. 

WSFA,  Montgomery — Location  of  Trans- 
mitter: Montgomery.  Make:  WE. 
Speech  Input:   WE.   Microphones:  WE. 

WHBB,  Selma — Location  of  Transmitter: 
Selma.  Make:  WE.  Towers:  Two,  150 
feet.  Speech  Input:  Collins.  Micro- 
phones:  Amperite,  Astatic. 

WMSD,  Sheffield — Location  of  Trans^mit- 
ter:  Second  St.  &  Woodward  Ave.. 
Muscle  Shoals,  Ala.  Make:  Hygrade  Syl- 
vania.  Tower:  One,  168  feet.  Speech  In- 
put: Hygrade  Svlvania.  Microphones: 
Shure. 

WJRD,  Tuscaloosa — -Location  of  Trann- 
mitter:  Greensboro  &  Jug  Factory  Road, 
Tuscaloosa.  Make:  RCA.  Toiver:  One. 
165  feet.  Speech  Input:  RCA.  Micro- 
phones :  RCA. 


ARIZONA 

KCRJ,  Jerome — Location  of  Transmitter: 
Jerome.  Make;  Composite.  Tower:  One, 
145   feet.   Microphones:  Amperite. 

KSUN,  Lowell — Location  of  Transmitter: 
Lowell.  Make:  Composite.  Tower:  1 
Composite,  210  feet.  Speech  Input: 
Composite.  Microphones:  WE,  Amper- 
ite. 

KOY,  Phoenix — Location  of  Transmitter : 
12  St.  &  Camelback  Road.  Make:  Col- 
lins. Tower:  1  Blaw-Knox,  285  feet. 
Speech  Input:  Collins.  Microphones: 
RCA. 

KTAR,  Phoenix — Location  of  Transmit- 
ter: Heard  Bldg.  Make:  WE.  Towers: 
2  Pacific  Iron  &  Steel  Co.,  179  feet 
atop  279  ft.  building.  Speech  Input: 
RCA.  Microphones:  RCA,  WE. 

KGAR,  Tucson — Location  of  Transmitter: 
S.  Sixth  Ave.  &  12th  St.  Make:  Com- 
posite. Tower:  One,  80  feet.  Speech  In- 
put:   Composite.    Microphones:  Remler. 

KVOA,  Tucson — Location  of  Transmitter: 
W.  Lee  at  10th  St.,  Tucson.  Make: 
Composite.  Tower:  One.  190  feet.  Speech 
Input:  Composite.  Microphones:  RCA, 
Amperite. 

KUMA.  Yuma — Location  of  Transmitter: 
Yuma.  Make:  Composite.  Tower:  One, 
170  feet.  Speech  Input:  Gates.  Micro- 
phones: Amperite. 

ARKANSAS 

KFPW,  Fort  Smith — Location  of  Trans- 
mitter: Fort  Smith.  Make:  Composite. 
Towers:  Two,  120  feet.  Speech  Input: 
Composite.  Microphones:  WE. 

KLCN,  Blytheville  —  Location  of  Trans- 
mitter: Blytheville.  Make:  Composite. 
Speech  Input:  Composite.  Microphones: 
RCA,  Amperite,  Sure,  WE. 

KELD,  El  Dorado — Location  of  Trans- 
mitter: Country  Club  Colony,  P.  O.  Box 
610.  Make:  RCA.  Tower:  1  Blaw-Knox, 
180  feet.  Speech  Input:  RCA.  Micro- 
phones:  RCA,  WE. 

KTHS,  Hot  Springs — Location  of  Trans- 
mitter: Country  Club  grounds,  near  Hot 
Springs.  Make:  WE  &  composite.  Tow- 
ers: Two,  200  feet.  Speech  Input:  WE. 
Microphones:  WE. 


PAGE  &  DAVIS 

CONSULTING  RADIO  ENGINEERS 

DIRECTIVE  ANTENNA 
DESIGN 


Complete  Field 
Measuring  Service 


E.  C.  PAGE 

659  Munsey  Bldg. 


GEO.  C.  DAVIS 
Vv/ashington,  D.  C. 


Field  Office  in  Evanston, 


KBTM,  Jonesboro  —  Location  of  Trans- 
mitter: State  Highway  No.  1,  Jonesboro. 
Make:  Composite.  Tower:  1  Tmscon, 
200  feet.  Speech  Input:  CoUinB.  Micro- 
phones :  Amperite,  Shure. 

KARK,  Little  Rock — Location  of  Trans- 
mitter: 2%  miles  N.  E.  of  Little  Rock 
on  Highway  67.  Make:  RCA.  Tower:  1 
Blaw-Knox,  310  feet.  Speech  Input: 
RCA.  Microphones:  RCA. 

KGHI,  Little  Rock — Location  of  Trans- 
mitter: Atop  Arkansas  Gazette  Bldg. 
Make:  Composite.  Tower:  One,  171 
feet.  Speech  Input:  Composite.  Micro- 
phones :  RCA. 

KLRA,  Little  Rock — Location  of  Trans- 
mitter: Adjacent  to  N.  Little  Rock,  P. 
O.  Box  550.  Make:  Composite.  Tower: 
1  Truscon,  300  feet.  Speech  Input:  WE. 
Microphones:  WE,  RCA. 

KOTN,  Pine  BluS—Location  of  Trans- 
mitter: Pine  Bluff.  Make:  Composite. 
Speech  Input:  Composite.  Microphones: 
RCA. 

KUOA,  Siloam  Springs  —  Location  of 
Transmitter:  Siloam  Springs.  Make: 
WE.  Tower:  1  Blaw-Knox.  450  feet. 
Speech  Input:  WE.  Microphones:  WE. 


CALIFORNIA 

KERN,  Bakersfield  —  Location  of  Trans- 
mitter: Elks  Bldg.  Make:  Composite. 
Tower:  One,  251  feet.  Speech  Input: 
McClatchy  Broadcasting  Co.  Micro- 
phones: RCA. 

KPMC,  BakersfieM  —  Location  of  Trans- 
mitter: Bakersfield.  Make:  RCA.  Tow- 
ers: Two,  150  feet.  Speech  Input:  RCA, 
WE.  Microphones:  RCA,  WE. 

KRE,  Berkeley — Location  of  Transmitter: 
Ashby  Ave.  &  East  Shore  Highway. 
Make:  WE.  Tower:  1  Blaw-Knox,  190 
feet.  Speech  Input:  WE.  Microphones: 
WE,  RCA,  Brush. 

KHSL.  Chico — Location  of  Transmitter: 
Hooker  Oak  &  Madrone  Ave.  Make: 
RCA.  Tower:  1  Bethlehem,  270  feet. 
Speech  Input:  RCA.  Microphones:  RCA. 

KIEM,  Eureka — Location  of  Transmitter: 
Eureka  Inlet,  Humboldt  Bay,  Eureka. 
Make:  WE.  Tower:  1  Blaw-Knox.  168 
feet.  Speech  Input:  Remler.  Micro- 
phones: WE,  Remler. 

KXO,  El  Centro — Location  of  Transmit- 
ter: 793  Main  St.,  El  Centro.  Make: 
Composite.  Towers:  Two,  86  feet. 

KARM,  Fresno — Location  of  Transmitter: 
Fresno.  Make:  RCA.  Tower:  One,  183 
feet. 

KMJ,  Fresno  —  Location  of  Transmitter: 
Fresno.  Make:  Composite.  Tower:  One, 
203  feet.   Microphones:  RCA. 

KIEV,  Glendale — Location  of  Transmitter : 
701  E.  Broadway,  Glendale.  Make:  RCA. 
Towers:  Two,  137  feet. 

KFOX,  Long  Beach — Location  of  Trans- 
mitter: 220  E.  Anaheim  St.  Make:  WE. 
Towers:  2  Bethlehem,  142  feet.  Speech 
Input:  WE.  Microphones:  WE. 

KGER,  Long  Beach — -Location  of  Trans- 
mitter: Long  Beach.  Make:  RCA.  Tow- 
er: 1  Blaw-Knox,  186  feet.  Speech  In- 
put: RCA,  WE.  Microphones:  RCA, 
WE. 

KECA,  Los  Angeles — Location  of  Trans- 
mitter: 1418  E.  81st  St..  Los  Angeles. 
Make:  RCA.  Tower:  1  Ideco,  365  feet. 
Speech  Input:  RCA.  Microphones:  RCA. 
WE. 

KEHE,  Los  Angeles — Location  of  Trans- 
mitter: 2951  Moynier  Lane.  Los  An- 
geles. Make:  RCA.  Tower:  1  Ideco,  485 
feet.  Speech  Input:  RCA.  Microphones: 
RCA. 

KFAC,  Los  Angeles — Location  of  Trans- 
mitter: 8581  W.  18th  St..  Los  Angeles. 
Make:  WE.  Towers:  Two,  140  feet. 
Speech  Input:  WE.  Microphones:  WE. 

KFI.  Los  Angeles — Location  of  Trans- 
mitter: Buena  Park,  Cal.  Make:  RCA. 
Tower:  1  Pacific  Iron  &  Steel  Co.,  400 
feet.  Speech  Input:  RCA.  Microphones: 
RCA,  WE. 

KFSG,  Los  Angeles — Location  of  Trans- 
mitter: 1100  Glendale  Blvd.,  Los  An- 
geles. Make:  Composite.  Towers:  Two. 
Speech  Input:  Composite.  Microphones: 
WE,  Amperite. 

KFVD,  Los  Angeles — Location  of  Trans- 
mitter: 9300  Cattaraugus  St.,  Culver 
City.  Cal.  Make:  WE.  Tower:  One,  250 
feet.  Speech  Input:  WE.  Microphones: 
WE. 

KFWB.  Los  Angeles — Location  of  Trans- 
mitter: 3531  Moynier  Lane,  Los  An- 
geles. Make:  RCA.  Tower:  1  Beco,  465 
feet.  Speech  Input:  RCA.  Microphones: 
RCA. 

KGFJ,  Los  Angeles — Location  of  Trans- 
mitter: 1828  Oak  St.,  Los  Angeles. 
Make:  Composite.  Tower:  1  Composite 
200  feet.  Speech  Input:  WE.  Micro- 
phones: WE. 


KHJ,    hos  Angeles — Location    of  Tra 
mitter:   1076  W.   Seventh   St.,   Los  j 
geles.  Make:  WE.   Towers:  2  WE, 
feet.  Speech  Input:   WE.  Uicrophon 
WE.  RCA. 

KMPC,   Los  Angeles — Location  of  Tra 
mitter:    9631    Wilshire    Blvd.,  Bcve 
Hills.   Make:    RCA.    Towers:  Two. 
feet.     Speech     Input:     Collins.  Mlc 
phones:  RCA,  WE. 

KMTR,  Los  Angeles — Location  of  Tra 
mitter:  1000  Cahuenga  Blvd.,  Ho 
wood.  Make:  RCA.  Towers:  2  Cons, 
dated  Steel  Co.,  263  feet  Speech  Inp 
WE.    Microphones:    WE,  RCA. 

KNX,    Los    Angeles — Location    of  Tra 
mitter:  Sherman  Oaks,  Cal.  Make: 
Tower:    1   Pacific   Coast   Steel   Co.,  • 
feet.   Speech  Input:   WE,   RCA.  Mic 
phones:  WE.  RCA. 

KRKD,  Los  Angeles — Location  of  Tra 
mitter:  1100  Glendale  Blvd.,  Los  t 
geles.  Make:  WE.  Tower:  One,  260  U 
Speech  Input:  WE.  Microphones:  W 
RCA. 

KYOS,  Merced — Location  of  Transmittj  1 
P.    O.    Box    662,    Merced.    Make:  V, 
Tower:    One.    224   feet.    Speech  Inp 
RCA.  Microphones:  RCA. 

KTRB,  Modesto — Location  of  Transrr 
ter:  P.  O.  Box  406,  Modesto.  Ma) 
Composite.  Towers:  Two,  54  feet.  Spei 
Input:  Composite.  Microphones:  Ame 
can,  Amperite. 

KDON,   Monterey — Location  of  Transm  ^ 
ter:  Monterey.  Make:  WE.  Tower:  0 
210  feet.  Speech  Input:  Remler.  Mic 
phones :  Remler. 

KLS,  Oakland — Location  of  Transmitti 
327  21st  St.,  Oakland.  Make:  WE.  To 
er:  1  Blaw-Knox,  179  feet.  Speech  , 
put:  WE.  Microphones:  WE. 

KLX,  Oakland — Location  of  Transmitt< 
Oakland.  Make:  WE.  Antenna:  S 
pended  between  two  buildings,  340  fe 
Speech  Input:  WE.  Microphones:  W 

KROW,  Oakland — Location  of  Tra 
ter:  1520  Eighth  Ave.,  Oakland.  Afi 
WE.  Towers:  2  Composite.  128  fe 
Speech  Input:  Remler.  Microphone 
Remler. 

KPPC,  Pasadena — Location  of  Transm 
ter:  585  E.  Colorado  St.,  Pasadei 
Make:  Composite  (rebuilt  RCA).  To, 
ers:  Two,  129%  feet.  Speech  Inpi 
Harrison. 

KVCV,  Redding — Location  of  Transm 
ter:  Redding.  Make:  RCA.  Tower:  O; 
178  feet  Speech  Input:  RCA.  Mic 
phones:  RCA. 

KFBK,  Sacramento  —  Location  of  Trat 
mitter:  Yolo  County,  Cal.  Make:  RO 
Tower:  1  Truscon,  365  feet.  Speech  i 
put:  RCA.  Microphones:  RCA. 

KROY,  Sacramento  —  Location  of  Tra; 
mitter:  65th  St  &  14th  Ave.,  Sacs, 
mento.  Make:  WE.  Tower:  1  Blaj 
Knox,  179  feet.  Speech  Input:  Co« 
posite,  WE.  Microphones:  WE. 

KFXM,    San    Bernardino   —  Location 
Transmitter:  512  Fifth  St.  Make:  Co 
posite.  Towers:  Two,  155  and  107  fe 
Speech  Input:  Oard.  Microphones:  W 

KFSD,  San  Diego — Location  of  Transm 
ter:  U.  S.  Grant  Hotel.  Make:  W 
Towers:  Two,  231  feet.  Speech  Inpi 
Composite.  Microphones:  WE. 

KVSC,  San  Diego — Location  of  Transm 
ter:  Atop  Pickwick  Terminal  Hotel,  S 
Diego.  Make:  WE.  Towers:  Two,  I 
feet 

KGB,  San  Diego — Location  of  Transm 
ter:  1012  First  St.  Make:  WE.  Towe-, 
2  Pacific  Steel  Co.,  190  feet  Spee 
Input:   WE.   Microphones:  WE. 

KFRC,  San  Francisco — Location  of  Tra, 
mitter:  1000  Van  Ness  Ave.  Make:  W 
Towers:  Two,  125  feet.  Speech  Inpi 
WE.  Microphones:  WE. 

KGGC,  San  Francisco — Location  of  Trat 
mitter:  230  Eddy  St.  Make:  RCA.  To 
er:  1  Truscon,  179  feet.  Speech  Inpi 
Composite.  Microphones:  RCA,  WE. 

KGO,  San  Francisco — Location  of  Trai 
mitter:  54th  Ave.  &  E.  18th  St,  Oe 
land.  Make:  General  Electric.  Towei 
2  Pacific  Coast  Steel  Co.,  150  fe 
Speech  Input:  RCA.  Microphones:  RC 

KJBS,  San  Francisco — Location  of  Trai 
mitter:  1470  Pine  St  Make:  De  Fore 
Tower:  1  Bethlehem,  250  feet  Sp€€ 
Input:   Composite.   Microphones:  WE. 

KPO,  San  Francisco — Location  of  Trat 
mitter:  Belmont,  Cal.  Make:  RC 
Towers:  2  Pacific  Coast  Steel  Co.,  3 
feet.  Speech  Input:  RCA.  Microphont 
RCA. 

KSFO,  Ban  Francisco — Location  of  Trai 
mitter:  Pier  92,  San  Francisco.  Mak 
WE.  Tower:  1  Truscon,  400  feet.  Spee 
Input:  WE,  RCA.  Microphones:  W 
RCA. 

KYA,  San  Francisco — Location  of  Trar 
mitter:  Hearst  Bldg.  Make:  RCA.  To 
er:  1  Bethlehem  Steel  Corp.,  450  fe 
Speech  Input:  RCA.  Microphones:  RC 
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W,   San  Jose — LocatU>7t    of  Tratismit- 
r-  87  E.  San  Antonio  St.  Make;  WE, 
'nters:  2  Pacific  Coast  Steel  Co..  150 
d  125  feet.  Speech  Input:  WE.  Micro- 
nes:  WE,  RCA. 

IC.  San  Luis  Obispo  —  Location  of 
aiismitter:  Morro  Road,  San  Luis 
lispo.  Make:  RCA.  Tower:  1  Bethle- 
Steel  Co.,  218  feet.  Speech  Input: 
A.  Microphones:  RCA. 
E.  Santa  Ana — Location  of  Trans- 
:iitter:  2825  W.  5th  St,  Santa  Ana. 
■lake:  Composite.  Toirer:  1  Consoli- 
'Uted  Steel  Co..  162  feet.  Speech  Input: 
pmposite.  Microphctnes :  WE. 
.-•IMS.  Santa  Barbara  —  Location  of 
*  'mmsmitter:  Santa  Barbara.  Make: 
\  jomposite.  Towers:  2  Bethlehem,  250 
i'fet.  Speech  Input:  RCA.  Microphones: 
A. 

1P,  Santa  Barbara — Location  of  Trans- 
Mter:  15  E.  Haley  St.  Make:  WE. 
owers:  Two.  60  feet.  Speech  Input: 
v'E.  Microphones:  WE. 
\iO,  Santa  Rosa — Location  of  Trans- 
mitter: 3  miles  west  of  Santa  Rosa. 
take:  RCA.  Tower:  1  Truscon,  200 
pet.  Speech  Input:  RCA.  Microphones: 
i  j[C.A.. 

M,  Stockton — Location  of  Transmit- 
i>T:  Stockton.  Make:  WE.  Tower:  1 
llaw-Knox,  224  feet. 

G.  Stockton — Location  of  Transmitter: 
l«eber  &  E  Sts.,  Make:  Composite. 
I'owers:  Two,  100  feet.  Speech  Input: 
k)mposite.  Microphones:  WE,  RCA. 
KG,  Visalia — Location  of  Transmitter: 
rTsalia.  Make:  WE.  Tower:  1  Bethle- 
,em,  195  feet.  Speech  Input:  RCA.  Afi- 
■opho7ies:  RCA. 

JB.  Watsonville — Location  of  Trans- 
itter:  Watsonville.  Make:  RCA.  Tow- 
1  Bethlehem,  185  feet.  Speech  In- 
t:  RCA,  Composite.  Microphones: 
CA. 

COLORADO 

IW,  Alamosa — Location  of  Transmit- 
Jer:  600  feet  East  of  Alamosa  on  La- 
i|eta  Highway.  Make:  Composite.  Toic- 
jrs:   Two,   71  feet. 

'CR.  Colorado  Springs  —  Location  of 
Transmitter:  Platte  Ave.,  outside  citv 
limits.  Make:  WE.  Tower:  1  Blaw-Knox, 
no  feet.  Speech  Input:  RCA.  Micro- 
ohones:  RCA. 

EL,  Denver — Location  of  Transmitter: 
ibSO  W.  20th  Ave.,  Edgewater  Branch. 
Denver.    Make:    Composite.    Toxcer:  1 
"ruscon,  285  feet.  Speech  Input:  Com- 
osite.  Microphones:  RCA. 
Z,  Denver — Location    of  Transmitter: 
!nglewood.  Make:  WE.  Tower:  1  Blaw- 
inox.  444  feet.  Speech  Input :  WE.  Mi- 
'pTophones:  WE,  RCA. 
A.    Denver — Location    of  Transmitter: 
■Ifax  Ave.  Make:  RCA.  Tower:  1  In- 
rnational  Stacey,  470  feet.  Speech  In- 
ut:  RCA.  Microphones:  RCA. 
OF.  Denver — Location  of  Transmitter : 
^elleview    Junior    College,    near  West- 
inster,  Colo.  Make:  Composite.  Tower: 
E|JjOne.  260  feet.  Speech  Input:  Composite. 
'icrophones:  WE. 

OD,  Denver — Location  of  Transmitter: 
lameda  &  S.  Federal  Sts.,  Denver. 
'ake:  RCA.  Tower:  1  Lehigh,  320  feet. 
&€'Speech  Input:  RCA.  Microphones :  RCA. 
:-  WE. 

;UP,  Durango — Location  of  Transmitter : 
2S00  Main  Ave.  Make:  Composite.  Tow- 
(r:  One.  180  feet.  Speech  Input:  Com- 
.  P'isite.  Microphones :  WE. 

;|,,  FXJ,  Grand  Junction  —  Location  of 
Transmitter :  Hillcrest  Manor,  Grand 
J  unction.     Make :     Composite.     Towers : 

■ri?  Two,  85  feet.  Speech  Input :  Composite. 
Microphones:  RCA,  Carrier. 

^j,FKA,  Greeley — Location  of  Transmitter: 
Greeley.  Make:  Composite.  Tower:  1 
Blaw-Knox,  279  feet.  Speech  Input: 
Comi>osite. 

OKO,  La  Junta — Location  of  Transmit- 
ter:  Half  mile  West  of  La  Junta.  Make: 

■    RCA.  Tower:  One.  203  feet. 

■•  IDW,  Lamar — Location  of  Transmitter : 
Lamar.  Make:  RCA.  Towers:  Two.  60 
feet.   Speech   Input:    Jenkins   &  Adair. 

'■  Microphones:  Shure,  Amperite. 

f'-GHF,  Pueblo — Location  of  Transmitter: 
113  Broadway.   Make:   Composite.  Tow- 

■r^'  ers:   2   Composite,   90   feet.   Speech  In- 

W'  put:    Composite.    Microphones :  Univer- 

r-*  sal 

GEK,  Sterling — Location  of  Transmitter : 
m  Fleming  Road,  Sterling.  Make:  Compos- 
DsK  ite.  Towers:  Two,  82  feet. 

m  CONNECTICUT 

Jj^ICC,  Bridgeport,  Conn.  —  Location  of 
M  Transmitter:    Bridgeport.    Make:  WE. 

Composite.  Towers:  2  Blaw-Knox,  300 
f:  feet.  Speech  Input:   WE.  Microphones: 

;  WE. 

r^i^'DRC,  Hartford — Location  of  Transmit- 
'.i;  ter;  869  Blue  Hills  Ave.,  Bloomfield, 
X  Conn.  Make:  WE.  Tower:  1  Truscon. 
"   310    feet.    Speech    Input;    WE.  Micro- 

.  phones:  WE. 
JjVTHT,   Hartford — Location   of  Transmit- 
,1.  ter;  983  Main  St.,  Hartford.  Make:  WE. 
jjj  Tower:   1   Blaw-Knox,  204  feet.  Speech 
Input:   Collins.  Microphones:  WE. 

VTIC,  Hartford — Location  of  Transmit- 
r:,  ter:  Avon,  Conn.  Make:  RCA.  Towers: 
it  2  Blaw-Knox,  200  feet.  Speech  Input: 
^  RCA,  WE.  Microphones:  RCA,  WE. 


WNBC,  New  Britain — Location  of  Trans- 
mitter; Cedar  St.,  Newington,  Conn. 
Make:  RCA.  Tower:  1  Truscon,  178 
feet.  Speech  Input;  RCA.  Microphone: 
RCA. 

WELI,  New  Haven — Location  of  Trans- 
mitter; Front  Ave.,  West  Haven,  Conn. 
Make:  RCA.  Tower:  1  Truscon,  281 
feet.  Speech  Input:  RCA.  Microphones: 
RCA. 

WNIC,  New  London — Location  of  Trans- 
mitter: Winthrop  Point,  New  London. 
McU:e:  Collins.  Tower:  One  Lehigh.  195 
feet.  Speech  Input:  Collins.  Micro- 
phones: Brush,  RCA. 

WATR,  Waterbury — Location  of  Trans- 
mitter: 47  Grand  Street,  Waterbury. 
Make;  Composite.  Towers:  2  Composite, 
50  feet.  Speech  Input:  Composite.  Mi- 
crophones;  WE. 

WBRY,  Waterbury  —  Location  of  Trans- 
mitter: Prospect.  Conn.  Make:  RCA. 
Towers:  2  Blaw-Knox.  189  feet.  Speech 
Input:   RCA.  Microphones:  RCA. 

DISTRICT  OF  COLUMBIA 

WJSV,  Washington  —  Location  of  Trans- 
mitter: Mt.  Vernon  Memorial  Highway. 
Alexandria.  Va.  Make :  WE,  Composite. 
Towers:  Two.  152  feet.  Speech  Input: 
Composite.  Microphones :  WE. 

WMAL,  Washington — Location  of  Trans- 
mitter: 712  11th  St.  N.  W.  Make:  WE. 
Tower:  One,  100  feet  and  1  mast.  75 
feet.  Speech  Input:  WE.  Microphones: 
RCA. 

WOL.  Washington  —  Location-  of  Trans- 
mitter :  Annapolis  Hotel,  Washington. 
Make;  WE.  Towers;  2  guyed  pipe- 
masts,  80  feet  above  110  ft.  bldg.  Speech 
Input :  WE.  1  miscellaneous  bay.  Micro- 
phones :  WE. 

WRC.  Washington  ■ —  Location  of  Trans- 
mitter: 3308  14th  St.  Make:  RCA. 
Towers:  2  RCA,  100  feet.  Speech  Input: 
RCA.  Microphones:  RCA. 

FLORIDA 

WMFJ.  Daytona  Beach  —  Location  of 
Transmitter:  Daytona  Beach.  Make: 
RCA.  Speech  Input:  RCA.  Microphones: 
RCA. 

WRUF.  Gainesville — Location  of  Trans- 
mitter: Gainesville.  Make:  WE.  Towers: 
2  American  Bridge  Co..  200  feet. 
Speech  Input:  WE,  Composite.  Micro- 
phones; WE.  RCA.  Turner. 

WJAX.  Jacksonville — Location  of  Trans- 
mitter; 1  Broadcast  Place.  Make:  WE. 
Tower:  1  Truscon.  274  feet.  Speech  In- 
put: WE.  Microphones:  WE.  RCA. 

WMBR.  Jacksonville — Location  of  Trans- 
mitter: Foot  of  Vine  St..  South  Jack- 
sonville. Make;  Composite.  Tower:  1 
Blaw-Knox.  180  feet.  Speech  Input;  WE. 
Microphones:  RCA. 

WLAK.  Lakeland — Location  of  Transmit- 
ter: Shore  Acres.  Lakeland.  Make:  Com- 
posite. Tower:  1  Tampa  Shipbuilding 
Co..  197  feet.  Speech  Input;  Composite. 
Microphones ;  WE,  Amperite. 

WIOD.  Miami — Location  of  Transmitter : 
Miami.  Make;  RCA.  Toioer:  1  Blaw- 
Knox.  200  feet.  Speech  Input:  RCA. 
Microphones :  RCA. 

WKAT.  Miami  Beach — Location  of  Trans- 
mitter: 1759  N.  Bay  Road.  Miami  Beach. 
Make:  WE.  Tower:  1  Blaw-Knox.  154 
fp^^t.  Speech  Input;  WE.  Microphones: 
WE. 

WQAM.  Miami — Location  of  Transmitter: 
Miami.  Make;  1  RCA.  1  WE.  Tower:  1 
Blaw-Knox,  239  feet.  Speech  Input : 
WE.  Microphones:  RCA,  WE. 

WDBO.  Orlando — Location  of  Transmit- 
ter: Dudsdread  Country  Club  Area.  Or- 
ange County.  Fla.  Make;  WE.  Tower: 
1  Blaw-Knox.  370  feet.  Speech  Input: 
RCA.  Microphones :  RCA. 

WCOA.  Pensacola — Location  of  Transmit- 
ter: Pensacola  Bay  Bridge.  Make:  WE. 
Touer;  1  Blaw-Knox,  185  feet.  Speech 
Input:  WE.  Microphones;  WE,  RCA. 

M'FOY,  St.  Augustine — Location  of  Trans- 
mitter: Fountain  of  Youth  Park.  Make: 
WE.  Tower:  1  Truscon,  204  feet.  Speech 
Input:  WE.  Microphones;  WE. 

WSUN,  St.  Petersburg  —  Location  of 
Transmitter:  R.  F.  D.  No.  1,  Clear- 
water. Fla.  Make:  WE.  Towers:  Two, 
200  feet.  Speech  Input:  WE.  Micro- 
phones: WE,  RCA. 

WTAL.  Tallahassee — Location  of  Trans- 
mitter: Tallahassee.  Make:  Collins.  Tow- 
er: One,  168  feet.  Microphones;  Brush. 

WDAE,  Tampa — Location  of  Transmit- 
ter: Forest  Hills  Country  Club  Area, 
Tampa.  Make;  Composite.  Tower:  1 
Truscon,  240  feet.  Speech  Input:  RCA. 
Microphones :  RCA. 

WFLA,  Tampa — Location  of  Transmitter: 
Bay  to  Bay  Blvd.,  Clearwater,  Fla. 
Make:  WE.  Towers:  2  International 
Stacey,  207  feet.  Speech  Input:  WE. 
Microphones:  RCA. 

WJNO,  West  Palm  Beach— Location  of 
Transmitter:  West  Palm  Beach.  Make; 
Composite.  Tower;  One  Lehigh,  180 
feet.  Speech  Input :  Composite.  Mi'cro- 
phones:  RCA,  Radio  Receptor. 

(Continued  on  page  300) 
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In  general,  VOLUME  INDICATORS  are  designed  for  bridging 
across  a  500  ohm  program  Hne.  When  used  across  lines  of  other  values  a 
correction  chart  must  be  consulted. 

★ An  outstanding  feature  of  the  Type  185  is  that  it  may 
be  used  across  lines  of  various  impedances  without 
the  use  of  correction  charts.  To  set  up  for  operation  across 
various  line  impedances,  it  is  only  necessary  to  rotate  the  inner 
Decibel  Dial  and  set  the  zero  opposite  the  impedance  value  of 
the  line  in  test.  The  pointer  on  the  meter  multiplier  control 
then  reads  Direct  the  value  necessary  to  add  to  the  indicating 
meter  reading. 

Another  unique  feature  of  this  instrument  is  that  its  input 
impedance  does  not  vary  appreciably  over  the  audio  cycle. 
Unlike  the  usual  rectifier  type  instrument,  this  equipment  does  not  produce 
distortion  when  bridged  across  high  quality  program  circuits. 


The  meter  element  is  a  copper  oxide- 
rectifier  volt  meter  of  5.000  ohms  re- 
sistance impedance.  The  meter  ranges  are 
calibrated  for  readings  from  -10  to  plus 
46  DB  or  from  -20  to  plus  36  DB.  The 
instrument  range  is  increased  by  the 
variable  attenuator  between  the  line  and 
the  meter.  The  L  type  attenuators  serve 
to  keep  the  input  impedance  of  the  in- 
strument constant  at  5,000  ohms  through- 
out the  entire  range.  Meter  indicators  are 
accurate  to  2%  of  mid-scale  readings  for 
all  frequencies  up  to  10,000  cycles.  These 
instruments  may  also  be  used  at  higher 
frequencies  by  adding  approximately  '/2°o 
of  full  scale  reading  for  each  KC  above 
this  point. 

Manufactured  in  both  cabinet  and  panel 
mounting  styles,  v»ith  the  latter  finished 
to  order  in  either  W.E.  or  RCA  gray  or 
flat  black. 


ENGINEERING  SPECIFICATIONS 

INTERNAL   INPUT  I MPEDANCE— 3000  ohms. 

INSERTION  LOSS— From  0.8  Db  when  bridged  across  a 
500  ohm  line,  to  zero  when  bridged  across  a  5  ohm 
line. 

POWER  LEVEL  RANGE— Minus  10  Db  to  plus  46  Db 
when  bridged  across  a  500  ohm  line,  across  other 
impedance  lines  see  correction  dial. 


-  Xo  appreciable 


FREQUENCY  CHARACTERISTICS 

correction  over  the  audio  range. 

SCALE  READING — Meter  graduated  from  minus  10  Dh 
to  plus  6  Db  in  steps  of  2  Db. 

ACCURACY — Within  0.1  Db  at  midscale  indicating  meter 
reading. 

MOUNTING — Designed  for  rack  type  mounting  on  a  stand- 
ard 314"  X  19"  panel.  Standard  Instrument  painted 
W.  E.  Gray  or  B.  C.  A.  Gray  or  Flat  Black. 

DIMENSIONS— Width  3H".  length  19",  depth  1". 

WEIGHT— Net  "  pounds. 


WRITE  for  complete  detailed  information.  Also  for  our  bulletin  listing 
complete  line  of  Daven  products. 

THE  DAVEN  CO. 


158-160  SUMMIT  STREET 


NEWARK,  NEW  JERSEY 
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RCn  CIUES  VOU  R  COmPlETE  linE  OF  BROHDCnST  EQUIPmEII 
FOR  EUERV  PURPOSE-IR  THE  SIRTIOR  OR  STUDIO 


RCA  equipment  gives  you  more  for  your  money  becaus 
years  of  experience  in  every  phase  of  radio  .  .  .  progressi^ 
research  and  sound  engineering... modern  factory  facilities  an 
skilled  workers ...  a  cooperative  and  friendly  field  organizatio 
— all  combine  to  produce  first-class  products  at  reasonable  price 
That's  why  it  will  pay  you  to  follow  the  lead  of  hundreds  ( 
other  stations  —  go  RCA  All  The  Way  for  better  hroadcastin^ 


m  OFFERS  VOU  BETIER 

BROnDMSTinC  WITH 
HIGH  qunilTV,  LOUl  COSI 
miCROPHOHES 

A  complete  assortment  of  microphones  for 
every  purpose  is  available . . .  including  RCA's 
high  quality  velocity  microphones  now  in 
standard  use  on  networks  . . .  ingenious  uni- 
directional velocity  microphones  which  pro- 
vide excellent  pickups  under  difficult  condi- 
tions in  studio  or  auditorium  . .  .  low  priced 
velocity  or  pressure-type  microphones  for  use 
in  the  field  or  studio.  In  addition,  RCA  pro- 
vides a  complete  line  of  microphone  stands. 


RM  SPEECH  IHPUT 

EquipmEnT...HumLnBiE 

FOR  EUERV  PURPOSE 

You  may  have  your  choice  of  complete  assem- 
blies or  individual  units.  No  matter  what  type 
of  speech  input  equipment  you  desire,  RCA 
has  it  for  you.  Deluxe  or  economy  amplifiers, 
monitors,  pre-amplifiers,  consoles,  loud- 
speakers, turntables.  Styled  in  the  modern 
manner,  offering  high  fidelity  performance, 
typical  RCA  reliability,  convenience  of  oper- 
ation— this  superb  equipment  is  yours  at  a 
price  you  can  afford  to  pay. 


HIGH  FIDEIITV,  lOlU  OPERIIIinC  COST  WITH  RCn  TRnnsmiTTERS 


No  matter  what  power  you  want  —  RCA  has  it. 
RCA  transmitters  from  100  to  500,000  watts 
are  available.  Designed  by  experienced  engi- 
neers familiar  with  the  problems  of  broadcast- 
ing, these  transmitters  fulfill  all  your  needs, 
offer  excellent  service.  RCA  transmitters  feature 
high  fidelity  performance,  low  cost  operation, 
dependable  service  and  utmost  reliability. 

Two  lines  of  RCA  transmitters  are  offered. 
First,  deluxe  equipment  with  every  facility  for 


convenient  operation  and  provision  for  increas- 
ing power  by  adding  standard  amplifier  units. 
Second,  an  economy  line  for  high  fidelity,  low 
cost  service.  Some  of  RCA's  many  features  are 
vertical  chassis  construction;  air-cooled  5  kilo- 
watt equipment;  modern,  attractive  appearance; 
full  metering;  low  cost  tubes;  heavy,  over-size 
components;  high  quality  insulation.  And  re- 
member, behind  every  RCA  transmitter  stands 
RCA  service  and  cooperation. 


RM  TEST  nno  moniTORinc  EQuipmEnT-PLUs  nppnRRTus 

FOR  Hll  BROHDCHSTIHG  HEEDS  IS  RURILRBIE 


Equipment  for  checking  opera- 
tion of  station  apparatus — or  for 
adjusting  it  to  maximum  per- 
formance—  is  made  for  you  by 
RCA.  RCA  field  intensity  meters 
check  coverage.  RCA  beat  oscil- 
lators determine  frequency  re- 
sponse and  equalization.  RCA 
also  offers  distortion  measuring 
units,  frequency  and  modulation 
monitors,  volume  indicators, 
cathode  ray  oscillographs,  and  a 
full  line  of  special  test  equipment. 

There  are  many  other  RCA 
products  you  can  use  to  excel- 
lent advantage.  Remember — 
only  RCA  makes  such  a  complete 
line  of  broadcasting  equipment. 
And  only  RCA  gives  you  the 
extra  value  of  its  experience  in 
every  phase  of  radio.  For  full 
information  about  RCA's  com- 
plete line  of  broadcast  apparatus, 
write  to  the  nearest  district  ofl&ce 
for  your  copy  of  the  RCA  catalog. 


RCn  manufacturing  Co.,  Inc.,  nmDEn,  n.  j. 

A    SERVICE    OF    THE    RADIO    CORPORATION    OF  AMERICA 

New  York:  1270  Sixth  Ave.,  Chicago:  589  E.  Illinois  St.,  Atlaptta:  490  Peachtree  St.,  N.  E.,  Dallas:  2211  Commerce  St 

San  Francisco:  170  Ninth  St.,  Hollywood:  1016  North  Sycamore  Avenue 

IH  VOUR  STRTIOH  GO  "RCH  Rll  THE  UIRV" 


RRORDCHST  EQUIPRIERT 


Equipment  in  Use  in 

BROADCAST  STATIONS  IN  UNITED  STATES  AND  CANADA 
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GEORGIA 

WGPC,  Albany — Location  of  Transmitter: 
127%  N.  Jackson  St.  Make:  RCA.  Tow- 
er: One,  154  feet.  Speech  Input:  WE. 
Microphones:  Shure,  WE. 

WAGA.  Atlanta — Location  of  Transmit- 
ter: East  Atlanta.  Make:  RCA.  Totver: 
1  Truseon,  375  feet.  Speech  Input: 
RCA.  Microphones:  RCA. 

WATL.  Atlanta — Location  of  Transmitter: 
Henry  Grady  Hotel.  Make:  WE.  Tower: 
1  Truseon,  154  feet  atop  14-story  struc- 
ture. Speech  Input:  WE.  Microphones: 
WE,  RCA. 

WGST,  Atlanta — Location  of  Transmit- 
ter: Cheshire  Bridge  Road,  Atlanta. 
Make:  RCA.  Tower:  1  Truseon,  290 
feet.  Speech  Input:  WE.  Microphones : 
WE,  RCA. 

WSB,  Atlanta — Location  of  Transmitter : 
Atlanta.  Make:  WE.  Towers:  2  Lehigh 
(main),  350  feet;  2  U.  S.  Wind  Engine 
&  Pump  Co.  (auxiliary),  200  feet. 
Speech  Input:  WE.  Microphones:  WE, 
RCA. 

WRDW.  Augusta — Location  of  Transmit- 
ter: Buena  Vista  Ave.,  North  Augusta, 
South  Carolina.  Make:  RCA.  Tower:  1 
Blaw-Knox,  179  feet.  Speech  Input: 
Gates.  Microphones :  RCA. 

WRBL,  Columbus — Location  of  Transmit- 
ter: Columbus.  Make:  WE.  Tower:  1 
Truseon,  210  feet.  Speech  Input:  WE. 
Microphones :  WE. 

WKEU:  Griffin — Location  of  Transmitter: 
Griffin  Hotel.  Make:  Composite.  Tower: 
One.  100  feet. 

WMAZ,  Macon — Location  of  Transmitter: 
Log  Cabin  Blvd.,  Macon.  Make :  Com- 
posite. Tower:  1  Blaw-Knox,  249  feet. 
Speech  Input:  RCA.  Microphones :  WE, 
RCA. 

WRGA,  Rome — Location  of  Transmitter : 
National  City  Bank  Bldg,  Make:  Com- 
posite. Tower:  1  dural-mast.  215  feet. 
Speech  Input:  Composite.  Microphones: 
RCA. 

WTOC,  Savannah — Location  of  Transmit- 
ter: 7  miles  N.  of  Savannah.  Make: 
Composite.  Tower:  One  composite,  206 
feet.  Speech  Input:  Composite.  Micro- 
phones: RCA. 


WPAX,  Thomasville — Location  of  Trans- 
mitter: Thomasville.  Make:  Composite. 
Tower:  1  Blaw-Knox,  205  feet.  Speech 
Input:  Composite.  Microphones:  Am- 
perite. 

WAYX,  Waycross — Location  of  Transmit- 
ter: Waycross.  Make:  Composite.  Tow- 
er: 1  Albany  (Ga.)  Welding  Co.,  160 
feet  Speech  Input:  Collins.  Microphones: 
Amperite. 

IDAHO 

KIDO,  Boise — Location  of  Transmitter : 
4i'2  miles  W.  of  Boise.  Make:  Com- 
posite. Tower:  1  Blaw-Knox,  235  feet. 
Speech  Input:  Composite.  Microphones: 
Radio  Receptor. 

KGCL  Coeur  d'  Alene — Location  of  Trans- 
mitter: Third  &  Bancroft  Sts.  Make: 
WE.    Tower:   One,   215  feet. 

KID,  Idaho  Falls — Location  of  Transmit- 
ter: Idaho  Falls.  Make:  Composite. 
Tower:  1  Truseon,  330  feet.  Speech  In- 
put :  Gates. 

KRLC,  Lewiston — Location  of  Transmit- 
ter :  Lewiston  Orchards.  Make :  Seattle 
Laboratories  Inc.  Tower:  One.  Speech 
Input:  WE.  Microphones:  WE. 

KFXD,  Nampa — Location  of  Transmitter: 
1024  12th  Ave.  Make:  WE.  Tower:  1 
Blaw-Knox,  230  feet.  Speech  Input: 
WE.  Microphones:  WE. 

KSEI,  Pocatello — Location  of  Transmit- 
ter :  Pocatello.  Make :  Composite.  Tow- 
ers: 2  Blaw-Knox,  165  feet.  Speech  In- 
put:  Composite.  Microphones:  RCA. 

KTFI,  Twin  Falls — Location  of  Transmit- 
ter: Twin  Falls.  Make:  Composite.  Tow- 
er: 1  Lehigh,  437  feet.  Speech  Input: 
WE.  Microphones:  WE,  RCA. 

ILLINOIS 

WJBC,  Bloomington — Location  of  Trans- 
mitter: Normal,  111.  Make:  Composite. 
Tou-er :  One.  205  feet.  Speech  Input: 
Composite.   Microphones :  Brush. 

WCAZ,  Carthage — Locatian  of  Transmit- 
ter: Carthage.  Make:  Composite.  Tower: 
1  Blaw-Knox,  229  feet.  Speech  Input: 
RCA.  Microphones:  RCA. 


Model  RA 

FIELD  INTENSITY  METER 

By 


SIX  IMPORTANT  FEATURES 

Frequency  Range  500  to  15000  Kcs. 
Complete  in  one  aluminum  case 
Lightweight;  only  43  lbs.  Complete 
Integral  D.  C.  recording  amplifier 
Low  First  Cost 
Low  Operating  Cost 

DOOLITTLE  &  FALKNOR  INC 


7421   So,   Loomis  Blvd. 
CHICAGO,  ILL. 


WDWS,  Champaign — Location  of  Trans- 
mitter: V2  mile  S.  of  Champaign.  Make: 
Composite.  Tower:  1  Truseon,  152  feet. 
Speech  Input:  Collins.  Microphones: 
RCA,  WE. 

WAAF,  Chicago — Location  of  Transmitter : 
Exchange  Bldg.,  Chicago.  Make:  Com- 
posite. Tower:  1  Truseon,  231  feet. 
Speech  Input:  Composite.  Microphones: 
RCA,  WE,  Amperite. 

WBBM,  Chicago — Location  of  Transmit- 
ter: Glen  view.  111.  Make:  Composite. 
Towers:  2  Blaw-Knox,  300  feet.  Speech 
Input:  WE,  RCA.  Microphones:  WE, 
RCA. 

WCBD,  Chicago — Location  of  Transmitter : 
Church  Road,  Elmhurst,  111.  Make:  WE. 
Tower:  1  Truseon.  420  feet.  Speech  In- 
put: WE,  RCA.  Microphones:  RCA. 

WCFL,  Chicago — Location  of  Transmit- 
ter:  Downers  Grove,  111.  Make:  RCA. 
Tower:  1  Blaw-Knox,  490  feet.  Speech 
Input:   RCA.    Microphones:   RCA,  WE. 

WCRW,  Chicago — Location  of  Transmit- 
ter: 2756  Pine  Grove  Ave.  Make:  Com- 
posite. Towers:  Two,  125  feet. 

WEDC,  Chicago — Location  of  Transmit- 
ter :  3860  Ogden  Ave.  Make :  Composite. 
Tower:  1  Truseon,  250  feet.  Speech  In- 
put: Turner.  Microphones:  Turner. 

WENR,  Chicago — Location  of  Transmit- 
ter: Downers  Grove,  111.  Make:  RCA. 
Towers:  2  U.  S.  Wind  Engine  &  Pump 
Co.,  300  feet.  Speech  Input:  RCA.  Mi- 
crophones:  RCA. 

WGES,  Chicago — Location  of  Transmit- 
ter: 4000  Washington  Blvd.  Make:  Com- 
posite. Tower:  1  U.  S.  Windmill  Co., 
188  feet.  Speech  Input:  WE,  RCA. 
Microphones :  RCA. 

WGN,  Chicago — Location  of  Transmitter : 
Elgin,  111.  Make:  Composite.  Towers: 
Two,  250  feet.  Speech  Input:  RCA. 
Microphones :   RCA,  WE. 

WHIP,  Chicago — (See  Hammond.  Ind.) 

WJJD,  Chicago — Location  of  Transmitter: 
DesPlaines,  111.  Make:  Composite.  Tower: 
1  Truseon.  281  feet.  Speech  Input:  WE. 
Microphones:  WE. 

WLS,  Chicago — Location  of  Transmitter: 
Uses    transmitter    of    WENR,  Chicago. 

WMAQ.  Chicago  —  Location  of  Transmit- 
ter: Elmhurst,  111.  Make:  RCA.  Tower: 
1  International  Stacey  Co.,  490  feet. 
Speech  Input:  RCA.  Microphones:  RCA. 

WMBI,  Chicago — Location  of  Transmitter : 
Addison,  111.  Make:  WE.  Tower:  1 
Blaw-Knox,  490  feet.  Speech  Input:  WE. 
Microphones :  WE,  Jenkins  &  Adair. 

WSBC,  Chicago — Location  of  Transmitter: 
2400  W.  Madison  St.,  Chicago.  Make: 
Composite.  Tower:  1  Truseon,  189  feet. 
Speech  Input:  WE.  Microphones:  WE, 
RCA. 

WWAE,  Chicago — (See   Hammond,  Ind.) 

WHFC,  Cicero — Location  of  Transmitter: 
Cicero.  Make:  WE.  Tower:  1  Blaw- 
Knox,  175  feet.  Speech  Input:  WE. 
Microphones:  WE. 

WJBL,  Decatur — Location  of  Transmitter: 
Decatur.  Make:  Composite.  Tower:  1 
Truseon,  189  feet.  Speech  Input:  Gates. 
Microphones:  RCA,  Brush. 

WTMV,  East  St.  Louis — (See  St.  Louis, 
Mo.) 

WEBQ,  Harrisburg — Location  of  Trans- 
mitter: 100  E.  Poplar  St.  Make:  Com- 
posite. Tower:  1  Blaw-Knox.  204  feet. 
Speech  Input:  Remler.  Microphones: 
RCA. 

WCLS,  Joliet — Location  of  Transmitter: 
222  N.  Chicago  St.  Make:  Composite. 
Toivers:  Two,  168  feet. 

WMBD.  Peoria — Location  of  Transmitter : 
Peoria.  Make:  WE.  Tower:  1  Blaw- 
Knox.  254  feet.  Speech  Input:  WE, 
Composite.  Microphones:  WE.  RCA. 

WTAD.  Quincv — Location  of  Transmitter : 
N.  24th  St.,  Quincy.  Make:  Collins. 
Totver:  1  Truseon,  280  feet.  Speech  In- 
put: Collins.  Microphones:  RCA,  WE, 
Brush. 

WROK,  Rockford  —  Location  of  Trans- 
mitter: Kilburn  Ave.  road.  Rockford. 
Make:  RCA.  Tower:  1  Truseon.  238 
feet.  Speech  Input:  Remler.  Micro- 
phones :  WE. 

WHBF,  Rock  Island — Location  of  Trans- 
mitter: Rock  Island.  Make:  RCA.  Tow- 
ers: 2  Windmill,  120  feet.  Speech  In- 
put:   RCA.    Microphones:  RCA. 

WCBS,  Springfield  —  Location  of  Trans- 
mitter: 2200  S.  Sixth  St.  Make:  Com- 
posite. Tower:  One.  165  feet.  Speech 
Input:  Composite.  Microphones:  WE, 
Amperite. 

WTAX,  Springfield — Location  of  Trans- 
mitter: Reisch  Bldg.  Make:  RCA.  Tow- 
ers: Two,  90  feet.  Speech  Input:  RCA. 
Microphones :  RCA. 

WDZ,  Tuscola — Location  of  Transmitter : 
Tuscola.  Make:  RCA.  Tower:  1  Blaw- 
Knox,  241  feet.  Speech  Input:  RCA. 
Microphones:  WE. 

WILL,  Urbana — Location  of  Transmitter : 
Urbana.  Make :  Composite.  Towers :  2 
Truseon.  325  feet.  Speech  Input:  Com- 
posite. Microphones:  RCA,  WE. 


INDIANA 

WHBL,  Anderson  —  Location  of  Tra 
mitter :  Citizens  Bank  Bldg.  Make:  ( 
lins.  Towers:  Two.  Speech  Input:  (' 
lins.  Microphones:  RCA.  | 

WTRC  Elkhart — Location  of  Transit 
ter:  Elkhart.  Make:  RCA.  Tower: 
Truseon,  174  feet.  Speech  Input:  R( 
Microphones:  RCA. 

WEOA,  Evansville  —  Location  of  Tra 
mitter:  519  Vine  St.  Make:  (Jompos 
Tower:  1  L-S,  256  feet.  Speech  Inp 
Composite.   Microphones:  RCA. 

WGBF,  Evansville — Location  of  Transn 
ter:  8  miles  N.  of  Evansville.  Ma, 
Composite.  Towers:  2  Lehigh,  125  ft 
Speech  Input:  Oimposite.  Microphon 
RCA. 

WGL,  Fort  Wayne — Location  of  Tra 
mitter:  925  S.  Harrison  St.  Afafce.  Wi 
inghouse.  Tower:  1  International  D 
rick  &  Equipment  Co.,  175  feet.  Spe< 
Input:  WE,  RCA.  Microphones:  M 
RCA. 

WOWO,  Fort  Wayne — Location  of  Tra 
mitter:  Washington  Township,  at 
tersection  of  Lincoln  Highway  s 
State  Road  No.  2,  Fort  Wayne.  Mai 
Composite.  Tower:  1  Blaw-Knox, 
feet.  Speech  Input:  WE,  RCA.  Mie 
phones:  WE,  RCA, 

WHIP,  Hammond — Location  of  Transn, 
ter:  137th  St.  &  Pochman  Ave.,  Ha 
mond.  Make:  WE.  Towers:  3  Lehi| 
350  feet.  Speech  Input:  RCA.  Mic] 
phones:  WE,  RCA.  ; 

WWAE,  Hammond — Location  of  Tra; 
mitter:  137th  St.  &  Pochman  A\ 
Hammond.  Make:  WE.  Towers:  3  I 
high,  350  feet.  Speech  Input:  RC 
Microphones:  WE,  RCA. 

WIND,  Gary — Location  of  Transmittc 
R.  R.  No.  2,  Gary.  Make:  WE  &  Co 
posite.  Towers:  1  Martin,  350  feet; 
Blaw-Knox,  350  feet,  and  1  Trusa 
250  feet.  Speech  Input:  Collins,  W 
Microphones:  WE,  RCA. 

WFBM,  Indianapolis — Location  of  Trai 
mitter:  Millersville,  Ind.  Make:  RC 
Tower :  1  International  Stacey,  420  fe 
Speech  Input:  RCA.  Microphones:  RC! 

WIRE,  Indianapolis — -Location  of  Trai 
mitter:  Indianapolis.  Make:  RCA.  To 
ers:  2  Truseon,  322  feet.  Speech  Inpi 
RCA.  Microphones:  RCA. 

WLBC,  Muncie — Location  of  Transmittt 
125    S.    Walnut   St.   Make:  Doolittle 
Falknor.  Tower:  1  Aluminum  Co.  Ami 
ica,  164  feet.  Speech  Input:  Collins.  A 
crophones:  RCA. 

WGRC,  New  Albany — Location  of  Trai 
mitter:  McCuUoeh  Pike,  Clark  Coun' 
Jeffersonville,  Ind.  Make:  RCA.  Towe 
1  Truseon,  231  feet.  Speech  Input:  RC 
Microphones :  RCA. 

WKBV,  Richmond  —  Location  of  Trat 
mitter:  2  miles  North  of  Richmor 
Make:  Composite.  Tower:  One,  170  fe' 

WSBT-WFAM,    South    Bend — Location 
Transmitter:    R.    R.    2,    Box    2,  Sou 
Bend.   Make:    RCA.   Towers:   Two,  2 
feet.  Speech  Input:  RCA.  Microphone 
RCA,  WE. 

WBOW,  Terre  Haute — Location  of  Tran 
mitter:  S.  25th  &  Dimmick  Sts.,  Ter 
Haute.  Make:  Composite.  Tower:  Or 
220  feet.  Speech  Input:  RCA.  Micr 
phones:  RCA.  ; 

WBAA,     West     Lafayette  —  Location 
Transmitter:     West     Lafayette.  Mak'. 
Composite.  Towers:  Two.  Speech  Inpu 
Composite.  Microphones:  WE,  RCA,  At] 
perite. 


IOWA 


I: 

J 

WOI,  Ames  —  Location  of  Transmitte  ■ 
Iowa  State  College,  Ames.  Make:  Con 
posite.  Antenna:  Suspended  betwe< 
water  tank  and  smoke  stack,  106  fee 
Speech  Input:  WE,  RCA,  Composit 
Microphone:   WE,  RCA. 

KFGQ,  Boone — Location  of  Transmitte; 
924  W.  Second  St.  Make:  Composit 
Towers:  Two,  83  feet. 

WMT,  Cedar  Rapids — Location  of  Tran 
mitter:  Marion,  Iowa.  Make:  CoUin 
Towers:  2  International  Stacey  Co.,  41 
feet.  Speech  Input:  Collins,  WE.  Micr. 
phones:  RCA. 

woe,  Davenport — Location  of  Transmitter 
Davenport.  Make:  RCA.  Tower:  On 
180  feet.  Speech  Input:  RCA.  Micri 
phones:  RCA. 

KGCA,  Deeorah — Location  of  Transmit 
ter:  201  Water  St.  Make:  Compositi 
Toivers:  Two,  55  feet. 

KWLC,  Deeorah — Location  of  Transmit, 
ter:  600  Leiv  Eiriksson  Drive.  Make 
Composite.  Towers:   Two,  82  feet. 

KRNT,  Des  Moines — Location  of  Tran 
mitter:  N.  12th  Road,  Des  Moines 
Make:  RCA.  Towers:  Three,  370,  19( 
and  190  feet.  Speech  Input:  WE.  Micrc 
phones:  RCA,  WE. 
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WOMI,  Owensboro  —  Location  of  Trans- 
mitter: Bvers  Ave.  &  Livermore  Rd. 
Ma.ke:  RCA.  Tower:  1  Truscon,  180  feet. 
Speech  Input:  RCA.  Microphones:  RCA. 

WPAD,  Paducah- — Location  of  Transmit- 
ter: 8th  &  Terrell  Sts.  Make:  Composite. 
Tower:  1  Blaw-Knox,  179  feet.  Speech 
Input:  Composite.  Microphones:  As- 
tatic. 

LOUISIANA 

KALB,  Alexandria — Location  of  Transmit- 
ter: II4  miles  N.  of  city  hall.  Make: 
WE.  Tower:  One,  210  feet.  Speech  In- 
put:  Collins.   Microphones:  WE. 

WJBO,  Baton  Rouge — Location  of  Trans- 
mitter: Roosevelt  Rd..  Baton  Rouge. 
Make:  WE.  Tower:  1  Lehigh,  485  feet. 
Speech   Input:   WE.   Microphones:  WE. 

KPLC,  Lake  Charles — Location  of  Trans- 
mitter: La  Grange  St.  MaJ^e:  Composite. 
Tower:  1  Hoke  Co.,  164  feet.  Speech 
Input:  Composite.  Microphones :  Am- 
perite.  WE. 

KVOL,  Lafayette — Location  of  Transmit- 
ter: Lafayette.  Make:  Composite.  Tow- 
ers: Two.  90  feet.  Speech  Input:  Com- 
posite.  Microphones :  Amperite. 

KMLB,  Monroe — Location  of  Transmitter : 
Milhaven  Rd.,  Monroe.  Make:  Compos- 
ite. Tower:  1  Hoke  C-o.,  246  feet.  Speech 
Input:  Composite.  .Microphones ;  Am- 
perite, WE. 

WBNO.  New  Orleans — Location  of  Trans- 
mitter: 1376  Camp  St.  Make:  Com- 
posite. Towers:  Two,  100  feet. 

WDSU,  New  Orleans — Location  of  Trans- 
mitter: Gretna,  La.  Make:  WE.  Tower: 
I  Blaw-Knox,  165  feet.  Speech  Input : 
WE.  Microphones :  WE. 


WJBW,  New  Orleans — Location  of  Irans- 
mittcr:  947  Howard  Ave.  Make:  Com- 
posite. Towers:  Two,  100  feet.  Speech 
Input:    Composite.   Microphones:  Shure. 

WSMB,  New  Orleans — Location  of  Trans- 
mitter: Behrman  Highway,  Algiers,  La. 
Make:  WE.  Toivers:  1  Truscon.  375 
feet ;  1  Blaw-Knox,  200  feet.  Speech 
Input:  W^E.  Microphones:  W^E. 

WWL,  New  Orleans — Location  of  Trans- 
mitter: Kenner,  La.  Make:  RCA.  Tow- 
ers: Two,  200  feet.  Speech  Input:  RCA. 
Microphones:  RCA. 

KRMD,  Shreveport  —  Location  of  Trans- 
mitter: 901  Louisiana  Ave.  Mafce :  Com- 
posite. Tower:  1  Blaw-Knox.  176  feet 
Speech  Input:  Composite.  Microphones: 
Amperite. 

KTBS,  Shreveport — Location  of  Transmit- 
ter:  Shreveport.  Make:  Composite.  Tow- 
ers: 2  Blaw-Knox,  196  feet.  Speech  In- 
put:  RCA.   Microphones:  RCA. 

KWKH.  Shreveport — Location  of  Trans- 
mitter: Shreveport.  Make:  Composite. 
Tower:  One,  155  feet.  Speech  Input; 
RCA.  Microphones:  RCA. 

MAINE 

WRDO.  Augusta — Location  of  Transmit- 
ter: Augusta.  Make:  RCA.  Towers: 
Two.  60  feet.  Speech  Input:  Composite. 
Microphones:  Gates. 

WABI,  Bangor — Location  of  Transmitter : 
Brewer,  Me.  Make:  Composite.  Tower: 
One  American  Bridge  Co.,  265  feet. 
Speech  Input:  WE.  Microphones:  WE. 

WLBZ,  Bangor — Location  of  Transmitter : 
Bangor.  Make:  WE,  Composite.  Tower: 
One,  404  feet.  Speech  Input:  WE.  Mi- 
crophones: WE. 


v\  csxi,  rortiana — Location  oj  iransmii- 
ter:  Scarborough,  Me.  Make:  RCA. 
Towers:  2  Blaw-Knox,  300  feet.  Speech 
Input:  RCA.  Microphones:  RCA. 

WGAN.  Portland — Location  of  Transmit- 
ter: 8  miles  N.  E.  of  Portland.  Make: 
WE.   Toivers:   Two,   350  feet. 

WAGM,  Presque  Isle — Location  of  Trans- 
mitter: Presque  Isle.  Make:  Composite. 
Towers:  Two.  96  feet.  Speech  Input: 
Composite.  Microphones :  WE,  RCA. 

MARYLAND 

WBAL.  Baltimore — Location  of  Transmit- 
ter: Pikesville.  Md.  Make:  WE.  Towers: 
Two,  200  feet.  Speech  Input:  RCA,  WE. 
Microphones :   RCA.  W^E. 

WCAO.  Baltimore — Location  of  Transmit- 
ter: 811  W.  Lanvale  St.  Make:  RCA. 
Towers:  2  Blaw-Knox.  165  feet.  Speech 
Input:  RCA.  Microphones:  RCA. 

WCBM,  Baltimore — Location  of  Transmit- 
ter: 1100  Cold  Spring  Lane,  Baltimore. 
Make:  RCA.  Tower:  1  Truscon.  237  feet. 
Speech  Input:  RCA.  Microphones :  RCA, 
WE. 

WFBR.  Baltimore — Location  of  Transmit- 
ter: 5801  Radio  Ave.,  Baltimore.  Make: 
RCA:  WE  (auxiliar>-) .  Toicer:  I  Blaw- 
Knox,  224  feet.  Speech  Input:  RCA. 
WE.  Microphones:  RCA,  W'E. 

WTBO,  Cumberland — Location  of  Trans- 
mitter: Fort  Hill.  Cumberland.  Make: 
Composite.  Tower:  Two.  90  feet.  Speech 
Input:  Composite.  Microphones:  Astatic. 

WFMD,  Frederick — Location  of  Transmit- 
ter: Frederick.  Make:  Composite.  Tow- 
er: 1  Truscon,  257  feet.  Speech  Input: 
Composite.   Microphones :  Amperite. 

{Continued  on  page  30^) 


K.ANSAS 

',FBI.  Abilene — Location  of  Transmitter : 
(Milford.  Kansas.  Make:  Composite.  Tow- 
ers: Two.  100  feet.  Speech  Input:  WE. 
Micro p  hon  es :  WE. 

3GF.  Coffewille — Location  of  Transm<t- 
-  ter:  South  CoffeyvUle.  Okla.  Make:  WE. 
Tovers:  2  Blaw-Knox.  200  feet.  Speech 
Input:  WE.  Microphones :  WE. 
GNO.  Dodo-e  Citv — Location  of  Trans- 
mitter: Dodee  Citv.  Make:  Collins.  Tow- 
ers: 2  H.  F..  105  feet.  Speech  Input: 
ColUns.  WF.  Composite.  Microphones : 
WE.  RCA.  Brush. 
..lUL.  Garden  Citv — Location  of  Trnrt.t- 
r^itter:  Wame"-  Terrace.  Garden  Citv. 
Make-  RCA.  Towers:  Two.  100  feet. 
S-peech  Input:  RCA.  Microphones :  RCA. 
VGR.  Gr°at  Bend — Location  of  Trans- 
mitter: S.  Great  Bend.  Make:  Collins. 
Tower:  1  Hutchinson  Foundry.  169^^2 
feet.  Speech  Input:  Collins.  Micro- 
nhanes:  Brush. 
rWBG.  Hutchinson — Location  of  Trans- 
mitter: 101  E.  Ave..  A.  Make:  Collins. 
Tower:  1  Lehi<'h.  150  feet.  Speech  In- 
nut:  Collins.  Microphones:  Brush. 
ICKN.  Kansas  Citv — Location  of  Trans- 
mitter: 901  N.  gth  St..  Kansas  City. 
Kan.  Make:  Composite.  Tower:  1  B^aw- 
Knox.  178  feet.  Speech  Input:  Collins. 
Microphones:  Bru'sh. 
IFKXJ.  Law'^""" — Transmitter :  Uso  trans- 

ittor  "f  WREN  o"  a  rental  basis. 
TREN.  Lawrence — (See  K.  C.  Mo.) 
CSAC.  Manhattan  —  Location  of  Trans- 
mitter: Manhattan.  Make:  WE.  Towers: 
2  U.  S.  Wind  Engine  Co..  160  feet. 
Speech  Input:  WE.  Microphones:  WE. 
RCA. 

lOAM.  Pittsburg — Location  of  Transmit- 
ter: Pittsbnre.  Make:  WE.  To-wer:  1 
Blaw-Knox.  275  feet.  Speech  Input:  Col- 
lins. Microphones:  WE. 

<SAL.  Salina — Location  of  Transmitter: 
State  Street  Road,  Salina.  Make:  WE. 
Tower:  1  Blaw-Knox,  194  feet.  Speech 
Input:  WE.  Microphones:  WE. 

i^'IBW,  Topeka — Location  of  Transmitter: 
Topeka.  Make:  RCA.  Tower:  1  Blaw- 
Knox.  256  feet.  Speech  Input:  RCA. 
Microphones:  RCA,  WE. 

KANS.  Wichita — Location  of  Transmit- 
ter: Hotel  Lassen.  Wichita.  Make:  Col- 
lins. Tower:  1  Lehigh.  180  feet.  Speech 
Input:  Collins.  Microphones:  Brush. 

KFH.  Wichita — Location  of  Transmitter : 
Wichita.  Make:  WE.  Tower:  1  Blaw- 
Knox,  220  feet.  Speech  Input:  WE. 
Microphones:  WE. 

KENTXCKY 

WCMI.  Ashland — Location  of  Transmitter : 
WCMI  Bldg.  Make:  Composite.  Tower: 
One.  200  feet.  Speech  Input:  RCA. 
Microphones:  RCA. 

WCKY,  Covington — (See  Cincinnati,  O.) 

WLAP,  Lexington — Location  of  Transmit- 
ter: Lexington.  Make:  WE.  Tower:  One, 
147  feet.  Speech  Input:  WE.  Micro- 
phones: WE. 

WAVE.  Louisville  —  Location  of  Trans- 
mitter: Brown  Hotel.  Make:  R(jA.  Tow- 
er: 1  Blaw-Knox.  229  feet.  Speech  In- 
put: RCA.  Microphones:  RCA.  WE. 

WHAS.  Louisville — Location  of  Transmit- 
ter: Route  No.  2,  Anchorage,  Ky.  Make: 
WE.  Tower:  1  Blaw-Knox,  650  feet. 
Speech  Input:   WE.   Microphones:  WE. 

WLMU,  Middlesboro — Location  of  Trans- 
mitter: 1800  Cumberland  Ave.  Make: 
RCA.  Tower:  One,  157  feet. 


Write  or  Telephone  for 

PRECISION  MEASUREMENTS 

■  24  Hour  Service 

■  Broa(icast  Frequency  Measurements  guaranteed 
accurate  within  14  cycle 

■  All  latest  type  General  Radio  equipment  mounted 
on  floating  concrete  base 

■  Primary  and  Secondary  Standards 

■  Accurate  365  days  each  year 

■  \ou  don't  have  to  sign  contracts  to  do  business 
with  us 

DONNELLEY  MONITORING  SERVICE 

Phone  Lake  Bluff  546 
Donnellev  &  Sheridan  Rds.  Lake  Bluff.  111. 
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•  •  •  with  equipment  by  this 

All -Star  Trio! 


it 


Bell  Telephone  Laboratories 

. . .  whose  engineers  have  pioneered  and  perfected  many  outstanding  contributions  to  broad* 
casting,  enabling  stations  to  improve  greatly  their  service  to  clients  and  listeners. 

Western  Electric  Company 

.  .  .  whose  manufacturing  precision  has  resulted  in  recognized  leadership  in  radio  tele* 
phone  apparatus  for  aviation,  marine  and  police  use  as  well  as  in  broadcasting. 

Graybar  Electric  Company 

.  .  .  whose  nation-wide  organization  assures  fast,  dependable  service — and  through  which 
special  engineering  services  of  Bell  Telephone  Laboratories  axe  always  available. 


FoT  full  details  about  Western  Electric  equipment  for  every  broadcasting  need,  write  to 
Graybar  Electric,  Graybar  Building,  New  York.  In  Canada:  Northern  Electric  Co.,  Ltd. 
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□  CASTING  EQUIPMENT 


Equipment  in  Use  in 

BROADCAST  STATIONS  OF  UNITED  STATES  AND  CANADA 


{Continued  from  page  301) 


MARYLAND  (  Cont. ) 

WJEJ,  Hagerstx)wn — Location  of  Trans- 
mitter: Near  Hagerstown.  Make:  WE. 
Tower:  One,  190  feet. 

WSAL.  Salisbury — Location  of  Transmit- 
ter:  Salisbury.  Make:  Doolittle  &  Falk- 
nor.  Tower:  1  Lehigh,  150  feet.  Speech 
Input:    RCA.    Microphones:    WE,  RCA. 

MASSACHUSETTS 

WAAB,  Boston — Location  of  Transmitter: 
Quincy,  Mass.  Make:  WE,  Composite. 
Tower:  1  Blaw-Knox.  420  feet.  Speech 
Input:  WE.  Microphones:  WE. 

WBZ,  Boston  —  Location  of  Transmitter: 
Dover  Rd.,  Millis,  Mass.  Make:  Westing- 
house,  RCA.  Towers:  2  McClintock  Mar- 
shall Co.,  300  feet.  Speech  Input:  West- 
inghouse.   Microphones:   RCA,  WE. 

WCOP,  Boston — Location  of  Transmitter: 
Near  Speedway,  Brighton,  Mass.  Make: 
RCA.  Tower:  1  Truscon.  226  feet. 
Speech  Input:  RCA.  Microphones:  RCA. 

WEEI,  Boston — Location  of  Transmitter: 
Mystic  Valley  Parkway,  Medford.  Mass. 
Make:  WE.  Towers:  2  Truscon,  350  feet. 
Speech  Input:  WE.  Microphones:  WE. 

WHDH,  Boston — Location  of  Transmitter: 
Saugus,  Mass.  Make:  WE.  Towers:  2 
Blaw-Knox,  170  feet.  Speech  Input:  WE. 
Microphones:  WE. 

WMEX,  Boston  —  Location  of  Transmit- 
ter: Powderhorn  Hill,  Chelsea,  Mass. 
Make:  Eastern  Sound  Co.  Tower:  1 
Lehigh.  150  feet.  Speech  Input:  Eastern 
Sound   Co.   Microphones:   RCA,  WE. 

WNAC,  Boston — Location  of  Transmitter : 
Quincy.  Mass.  Make:  WE.  Tower:  1 
Blaw-Knox,  420  feet.  Speech  Input:  WE. 
Microphones:  WE. 

WORL,  Boston — Location  of  Transmitter : 
Great  Plains  Ave.,  Needham,  Mass. 
Make:  Composite.  Tower:  1  Truscon, 
310  feet.  Speech  Input:  Composite.  Mi- 
crophones: RCA. 

WSAR,  Fall  River  —  Location  of  Trans- 
mitter: 20  Walker  St.,  Somerset.  Mass. 
Make:  WE.  Towers:  2  U.  S,  Wind  En- 
gine Co.,  206  feet.  Speech  Input:  WE. 
Microphones:  WE. 

WHAI,  Greenfield — Location  of  Transmit- 
ter: Greenfield.  Make:  Collins.  Tower: 
One.  150  feet.  Speech  Input:  Collins. 


WLAW,  Lawrence — Location  of  Transmit- 
ter: River  Rd.,  Andover,  Mass.  Make: 
RCA.  Tower:  1  Lehigh,  300  feet.  Speech 
Input:   RCA.    Microphones:   RCA,  WE. 

WLLH.  Lowell — Location  of  Transmitter: 
Cregg  Bldg..  Lowell.  Make:  WE-310A. 
Tower:  1  Lehigh  150  feet.  Speech  In- 
put: WE.  Microphones:  WE.  (WLLH 
on  Dec.  1,  1937,  also  began  operating  a 
"booster"  station  of  100  watts  at  Lawr- 
ence, Mass.,  synchronized  with  Lowell 
transmitter. ) 

WNBH,  New  Bedford — Location  of  Trans- 
mitter: Fairhaven,  Mass.  Make:  Com- 
posite Piezo-Electric.  Antenna:  Sus- 
pended between  smokestacks.  180  feet. 
Speech  Input:  Composite.  Microphones: 
Amperex. 

WBRK.  Pittsfield — Location  of  Transmit- 
ter: Pittsfield.  Make:  Western  Electric. 
Tower:  1  Lehigh.  170  feet. 

WBZA,  Springfield  —  Location  of  Trans- 
mitter: 653  Page  Blvd.  Make:  Westing- 
house.  Towers:  2  Millikan  Steel  Co.,  220 
feet.  Speech  Input:  Westinghouse.  Mi- 
crophones: RCA.  WE. 

WMAS.  Springfield  —  Location  of  Trans- 
mitter:  Springfield.  Make:  WE.  Tower: 
1  Blaw-Knox.  350  feet.  Speech  Input : 
WE.    Microphones:  WE. 

WSPR.  Springfield  —  Location  of  Trans- 
mitter: West  Springfield,  Mass.  Make: 
Composite.  Tower:  1  Truscon,  225  feet. 
Speech  Input:  RCA.  Microphones:  RCA. 

WORC,  Worcester — Location  of  Transmit- 
ter: Pakachoag  Hill,  Auburn.  Mass. 
Make:  RCA.  Towers:  Three.  100  feet. 
Speech  Input:  RCA.  Microphones:  RCA. 

WTAG,  Worcester  —  Location  of  Trans- 
mitter: Holden.  Mass.  Make:  RCA.  Totr- 
ers:  3  Blaw-Knox.  360.  360.  and  260 
feet.  Speech  Input:  WE.  Microphones: 
RCA. 

MICHIGAN 

WELL.  Battle  Creek — Location  of  Trans- 
mitter: 1  W.  Michigan  Ave.,  Battle 
Creek.  Make:  Composite.  Towers:  2 
Flint  &  Walling.  90  feet,  atop  building 
100  feet.  Speech  Input:  Composite.  Mi- 
crophones: International  Broadcasting 
Equip.  Co..  Brush. 


DO  YOr  KXO^ 


7 


That  you  can  get  a  cus- 
tom-built Newark  trans- 
former built  to  your  ex- 
act specifications  for  the 
same  price  or  possibly 
less  than  you  pay  for  a 
"stock  job". 

Send  your  "SPEC"  to 
"NEWARK"  for  a  quota- 
tion! 

No  Job  Too  Large 


XEWARK  TRANSFORMER 

COMPANY 
21  FRELINGHUYSEN  AVENUE 
NEWARK,  NEW  JERSEY 

TELEPHONE  BIgelow  3-3577-8 


WBCM,  Bay  City — Location  of  Transmit- 
ter: Tuscola  Rd..  Hampton  Township, 
near  Bay  City.  Make:  WE.  Towers:  2 
Milliken,  201  feet.  Speech  Input:  WE. 
Microphones:  WE.  RCA,  Shure. 

WHDF,  Calumet — Location  of  Transmit- 
ter: Larium.  Make:  Doolittle  &  Falk- 
nor.  Towers:  Two.  88  feet.  Speech  In- 
put: RCA.  Microphones:  WE. 

WJBK,  Detroit  —  Location  of  Transmit- 
ter:  12897  Woodward  Ave.  Make:  RCA. 
Towers:  2  Composite,  40  feet.  Speech 
Input:   RCA.   Microphones:  RCA. 

WJR.  Detroit  —  Location  of  Transmitter: 
Trenton.  Mich.  Make:  WE.  Tower:  1 
Blaw-Knox.  733  feet.  Speech  Input: 
WE.   Microphones:  WE. 

WMBC,  Detroit — Location  of  Transmitter : 
7310  Woodward  Ave.  Make:  WE.  Toto- 
ers  2  Blaw-Knox.  125  feet.  Speech  In- 
put: WE,  Composite.  Microphones:  WE. 

WW  J.  Detroit — Location  of  Transmitter: 
Eight  Mile  &  Meyers  Rd..  Detroit. 
Make:  WE.  Tower:  1  Blaw-Knox.  408 
feet.  Speech  Input:  WE.  Microphones: 
WE. 

WXYZ.  Detroit — Location  of  Transmitter: 
Maccabees  Bldg.,  Detroit.  Make:  WE. 
Tower:  1  Truscon.  283  feet.  Speech  In- 
put: RCA.  Microphones:  RCA. 

CKLW.  Windsor — (Equipment  listing  un- 
der Ontario.) 

WKAR.  East  Lansing — Location  of  Trans- 
mitter: East  Lansing.  Make:  Composite. 
Tower:  One.  255  feet.  Speech  Input: 
RCA.  Microphones:  RCA.  WE. 

WFDF.  Flint — Location  of  Transmitter: 
Union  Industrial  Bldg.  Make:  Collins, 
Toivers:  Two.  65  feet.  Speech  Input: 
WE.  Microphones:  WE. 

WOOD-WASH.  Grand  Rapids  —  Loootion 
of  Transmitter:  Route  M-50.  G'and 
Rapids.  Make:  Composite.  Towers-  Two. 
90  feet.  Speech  Input:  WE.  RCA.  Mi- 
crophones :  RCA. 

WJMS.  Iron  wood — Location  of  Transmit- 
ter:  N.  of  Iron  wood  on  U.  S.  Highway 
No.  2  near  Douglas  Blvd.  Make:  RCA. 
Tower:  One.  165  feet.  Sneech  Input: 
Gates.  Microphones:  WE.  Remler.  Gates. 

WIBM.  Jackson — Location  of  Transmit- 
ter: 306  W.  Michigan  Ave.  Make:  Com- 
posite. Toiver:  1  Harrell.  179V2  feet. 
Speech  Input :  Composite.  Microphones : 
RCA. 

WKZO.  Kalamazoo  —  Location  of  Trans- 
mitter: Kalamazoo.  Make:  WE.  Towers: 
Four.  85  feet.  Speech  Input:  Collins. 
Microphones :  RCA. 

WJIM.  Lansing — Location  of  Transmit- 
ter:  City  National  Bldg.  Make:  RCA. 
Tower:  1  Jarvis  Engineering  Co..  365 
feet.  Speech  Input:  RCA.  Microphones: 
RCA. 

WMPC.  Lapeer — Location  of  Transmitter: 
Lapeer.  Make:  Doolittle  &  Fa'knor. 
Tower:  1  Blaw-Knox.  154  feet.  Speech 
Input:  Gates.  Microphones:  Gates  & 
RCA. 

WBEO,  Marquette — Location  of  Transmit- 
ter: 146  W.  Washington  St.  Make: 
RCA.  Tower:  One.  188  feet.  Sveech  In- 
put:   RCA.    Microphones:  RCA. 

WKBZ.  Muskegon — Location  of  Transmit- 
ter: Forest  Ave.  at  Creston.  Muskegon. 
Make:  R.  C.  Powell.  Tower:  1  D.  H. 
Harrell  Co..  210  feet.  Speech  Input: 
RCA.  Microphones :.  RCA. 

WEXL.  Royal  Oak — Location  of  Transmit- 
ter: Royal  Oak.  Make:  WE.  Towers:  2 
Blaw-Knox.  128  feet.  Speech  Input:  WE. 
Microphones:   RCA,  Brush. 

MINNESOTA 

KATE.  Albert  Lea — Location  of  Trans- 
mitter: 332  S.  Broad  wav.  Make:  WE. 
Tower:  1  Blaw-Knox.  212  feet.  Sveech 
Input:  WE.   Microphones:  WE.  RCA. 

KDAL.  Duluth — Location  of  Transmitter: 
16th  St.  -S  St.  Louis  Ave.  Make:  Com- 
posite. Tower:  1  Blaw-Knox.  165  feet. 
Speech  Input:  Composite.  Microphones: 
RCA.  WE. 

WEBC.  Duluth — Location  of  Transmitter : 
39th  &  Tower.  Superior.  Wis.  Make: 
Composite.  Tower:  1  Wood.  357  feet. 
Speech  Input:  RCA,  WE.  Microphones: 
RCA,  WE. 

KGDE.  Fergus  Falls — Location  of  Trans- 
mitter: Fergus  Falls.  Make:  Composite. 
Towers:  Two.  90  feet.  Speech  Input: 
Composite.  Microphones:  Amperite.  WE. 

WMFG,  Hibbing — Location  of  Transmit- 
ter: Androy  Hotel.  Make:  Composite. 
Tower:  1  American  Bridge  Co..  165 
feet.  Speech  Input:  WE.  Microphones: 
RCA,  WE. 

WCCO,  Minneapolis — Location  of  Trans- 
mitter: Route  No.  3,  Anoka,  Minn. 
Make:  WE.  Towers:  2  Blaw-Knox.  300 
feet.  Speech  Input:  WE,  RCA.  Micro- 
phones: WE,  RCA. 

WDGY,  Minneapolis — Location  of  Trans- 
mitter: 909  W.  Broadway,  Minneapolis. 
Make:  WE.  Tower:  1  Truscon,  226  feet. 
Speech  Input:   WE.   Microphones:  WE. 


WLB,  Minneapolis — Location  of  Tran>  ^ 
ter:  One  Mile  North  of  St.  Paul  M' 
RCA.  Tower:  One,  325  feet. 

WTCN,  Minneapolis — Location  of  Tm 
mitter:  %  mile  N.  of  County  Road  h 
Snelling  Ave.,  Rose  Township.  Ram. 
County,  Minn.  Make:  WE.  Tower- 
Blaw-Knox,  329  feet.  Speech  Inpt 
RCA.  Microphones:  RCA. 

KVOX,  Moorhead — Location  of  Transm 
ter:  Moorhead.  Make:  WE.  Tower - 
Blaw-Knox,  179  feet.  Speech  Inp\ 
WE.  RCA.  Microphones:  WE,  RCA. 

WCAL,  Northfield  —  Location  of  Tra; 
mitter:  Northfield.  Make:  Compos! 
Towers:  Two,  105  feet.  Speech  Inpi 
H.  R.  Skifter.  Microphones:  RCA. 

KROC.  Rochester — Location  of  Transm 
ter:  1  mile  W.  of  Rochester.  Mah 
RCA.  Towers:  Two.  177  feet.  Spee 
Input:  Western  Radio  Engineering  ( 
Microphones :  RCA. 

KFAM,  St.  Cloud — Location  of  Transm 
ter:  St.  Cloud.  Make:  RCA.  Tout 
Truscon.  178  feet. 

KSTP.  St.  Paul— Locotton  of  Transm 
ter:  St.  Paul.  Make:  Composite.  To 
ers:  1  Blaw-Knox.  165  feet;  1  Intern 
tional.  355  feet.  Speech  Input:  Comp< 
ite.  Microphones :  RCA.  Western. 

WMIN,  St.  Paul — Location  of  Transm 
ter:  1287  St.  Anthony  Ave.  Make:  W 
Tower:  1  WE,  199  feet.  Speech  Inpu 
WE.  Microphones:  RCA.  WE. 

WHLB.  Virginia — Location  of  Transm' 
ter:  Sixth  Ave.  W.  &  16th  St.  S.  Mak 
Composite  (Cornell  Dubilier.  UT# 
RCA).  Tower:  One.  166  feet.  Speech  I 
put :  General  Radio,  RCA.  Microphone 
RCA. 

KWNO.    Winona — Location    of  Transm 
ter:    831    W.    Samia    St,    Make:  W 
Tower:   1   Blaw-Knox,  199  feet.  Speer 
Input:  WE.  Microphones:  WE. 

MISSISSIPPI 

WGCM,    Gulfport-Biloxi — L  oc  at  i  on 
Transmitter:    Great    Southern  Count 
Club.   Mississippi   City.   Make:  Compc 
ite.  Tower:  One,  105  feet.  Speech  Inpu 
Gates.   Microphone:   WE,  Shure. 

WGRM.  Grenada — Location  of  Transmi 
ter:  Half  mile  South  of  Grenada.  Mak. 
Composite.  Tower:  One,  193  feet. 

WFOR.  Hattiesburg — Location  of  Tran 
mitter:  Hattiesburg.  Make:  Comoosit 
Tower:  One.  180  feet.  Speech  Inpu 
Composite.  Microphones :  Brush. 

WJDX.  Jackson — Location  of  Transmitte 
Highway    No.     51.     3V,     miles  N. 
Jackson.   Make:   RCA.   Tower:   1  Tru 
eon.   330  feet.  Speech  Input:  RCA. 

WHEF.  Kosciusko — Location  of  Transmi 
ter:  Koscuisko.  Make:  Collins.  Tower. 
Two,  90  feet.  Microphones:  Brush.  RC. 

WAML.  Laurel — Location  of  Transmitte: 
New  Fairgrounds.  Laurel.  Make:  RC/ 
To2fer :  One.  187  feet.  Speech  Inpu 
RCA.   Microphones :  RCA. 

WCOC,  Meridian — Location  of  Transmi 
ter:  One  mile  North  of  Meridian  c 
Highwav  No.  45.  Make:  Composit 
Tower:  1  Truscon.  280  feet. 

WQBC,  Vicksburg.  Location  of  Transmi f 
ter:  %  mile  S.  of  Highway  No.  8' 
Vicksburg.  Make:  RCA.  Tower:  One,  ' 
feet. 

MISSOURI 

KFVS.  Cape  Girardeau — Location  of  Tran' 
mitter:  Cape  Girardeau.  Make:  Con 
posite.  Tower:  1  Blaw-Knox,  254  fee 
Sveech  Input:  Composite. 

KFRU.  Columbia — Location  of  Transmi, 
ter:  Columbia.  Make:  WE.  Towers:  , 
T  type.  165  feet.  Speech  Input:  WI 
Microphones:  WE.  Amperite. 

KWOS.  Jefferson  City  —  Location  < 
Transmitter:  St.  Mary's  Blvd.,  Jefferso 
City.  Make:  Collins.  Tower:  1  Blav 
Knox.  204  feet.  Speech  Input:  Collin 
Microphones :  WE. 

WMBH.  Joplin — Location  of  Transmitter 
1334  Roosevelt  Ave.  Make:  WE.  Towerii 

2  Composite.    100   feet.    Speech  Input 
WE,  Composite.  Microphones:  WE. 

KCMO,  Kansas  City — Location  of  Tran 
mitter:  Kansas  City,  Mo.  Make:  Con 
posite.  Tower:  1  Blaw-Knox.  179  fet 
Speech  Input:  Collins.  Microphone; 
WE.    RCA,  Brush. 

KMBC,  Kansas  City — Location  of  Tran 
mitter:  50th  &  Belinder  Rd.,  Johnsc 
County,  Kansas.  Make:  WE,  Compo 
ite.  Tower:  1  Blaw-Knox,  274  fee 
Speech  Input:  WE.  Microphones:  Wl  - 
RCA. 

KXBY,  Kansas  City — Location  of  Tran 
mitter:    86   Terrace   &    Summit.    Afat<  - 
RCA.    Tower:    1    Blaw-Knox,   142  fee 

3  wooden  poles,  120  feet  (reflectois 
Speech  Input:  RCA.  Microphones:  RCj 
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'li[B.  Kansas  City — Location  of  Trans- 
Mtter:  North  Kansas  City,  Mo.  Make: 
WE.  Towers:  2  Havens  Structural 
keel  Co.,  230  feet.  Speech  Input:  WE. 
Microphones :  WE. 

(»AF.  Kansas  City — Location  of  Trans- 
iiitter:  82nd  &  Mission  Road.  Kansas 
ity,  Mo.  Make:  WE.  Tower:  1  Blaw- 
Inox.  420  feet.  Speech  Input:  WE.  Mic- 
iophones:  WE. 

lEN,  Lawrence — Location  of  Transmit- 
;>er;  Between  Lawrence  and  Kansas 
ity.  Make:  RCA.  Towers:  2  Blaw-Knox 
00  feet.  Speech  Input:  WE.  Micro- 
hones:  WE. 
ijPM.  Poplar  Bluff — Location  of  Trans- 
aitter:  One  mile  West  of  Poplar  Bluff. 
take:  Composite.  Tower:  One,  192 
eet. 

I'EQ,  St.  Joseph — Location  of  Transmit- 
er:  St.  Joseph.  Make:  RCA.  Compos- 
te.  Tower:  1  Truseon,  330  feet.  Speech 
nput:  RCA.  Composite.  Microphones : 
ICA. 

"UO.  St.  Louis — Location  of  Transmit- 
er:  801  DeMun  St.  Make:  WE.  Towers: 
I  U.  S.  Wind  Engine  &  Pump  Co..  200 
feet  Speech  Input:  RCA,  WE.  Micro- 
ohones:  WE,  Amperite. 
!10X,  St.  Louis — Location  of  Transm.it- 
'fr;  Southwestern  part  of  St.  Louis 
Tounty.  Make:  WE.  Towers:  2  U.  S. 
Wind  Engine  &  Pump  Co.,  300  feet. 
Speech  Input:  RCA,  WE.  Microphones- 
RCA,  WE. 

4D,  St.  Louis — Location  of  Transmitter : 
St.  Louis.  Make:  RCA,  Towers:  3  Com- 
ixjsite;  two  100  feet,  one  150  feet. 
Speech  Input:  RCA,  WE.  Microphones- 
EGA,  WE. 

V>'K.  St.  Louis — Location  of  Transmit- 
ter: 500  E.  Logan.  Baden  Station.  St. 
iLouis.  Make:  WE.  Tower:  1  Blaw-Knox, 
■335  feet.  Speech  Input.  WE.  Micro- 
phones: RCA,  WE. 

EW,  St.  Louis — Location  of  Transmit- 
■tcr:  St.  Louis  University,  S.  St.  Louis. 
Make:  Composite.  Towers:  2  Inverted 
L,  50  and  75  feet.  Speech  Input:  Com- 
posite. Microphones:  WE,  RCA. 
IL.  St.  Louis — Location  of  Transmitter : 
loth  floor.  Melbourne  Hotel,  St.  Louis 
Make:  WE.  Tower:  1  Blaw-Knox,  186 
feet  atop  190  ft.  bldg.  Speech  Input: 
We,  Collins.  Mi^:rophones :  WE,  RCA 
TMV,  St.  Louis  (East  St.  Louis) — Loco- 
tion  of  Transmitter:  Hotel  Broadview 
East  St.  Louis.  111.  Make:  RCA.  Tower '- 
1  Truseon,  225  feet.  Speech  Input:  WE 
Microphones:  WE. 

GBX,  Springfield — Lodation  of  Trans- 
mitter: 508  St.  Louis  St.  Make:  Com- 
posite,  Collins.  Towers:  2  Blaw-Knox 
179  feet.  Speech  Input:  Collins,  Com- 
posite. Microphones:  Brush,  Collins, 
RCA,  WE. 

WTO,  Springfield — Location  of  Transmit- 
ter: 508  St.  Louis  St.,  Springfield. 
.•dake:  Composite.  Tower:  1  Blaw-Knox. 
436  feet.  Speech  Input:  Composite  Mic- 
rophones: Collins,  RCA,  WE. 

MONTANA 

-GHL,  Billings — Location  of  Transmitter - 
"r  't  °f    Billings.    Make:  RCA. 

■i   Tower:    1    Truseon,    558ii    feet.  Speech 
\  Input:    Composite.    M-lcrophones :  RCA. 
-GIR.  Butte — Location     of     Transmitter  ■ 
Butte.    Make:    W.    P.    Hilliard.  Tou-er- 
One,    224    feet.    Speech     Input:  RCA 
Micorphones:  RCA. 

FBB,  Great  Falls — Location  of  Trans- 
mitter: Great  Falls.  Make:  WE.  Toic- 
er:  1  Blaw-Knox,  420  feet.  Speech  Ln- 
put :  Composite. 

PFA.  Helena — Location  of  Transmitter: 
Helena,  Make:  RCA.  Tower:  1  Truseon, 
164  feet.  Speech  Input:  RCA.  Micro- 
phones: RCA. 
IGEZ,  Kalispell — Location  of  Transmitter  - 
Kalispell  (CP  for  transmitter  S.  of 
Kalispell).  Make:  Composite.  Toicer-  'i 
Carnegie  Steel  Co.,  250  feet,  2  inches. 
Speech  Input:  Composite.  Microphones: 
Astatic,  Shure. 
CGVO.  Missoula — Location  of  Transmit- 
ter: Missoula.  Make:  International  Broad- 
cast  Equipment  Co.  Tower:  1  Truseon 
220  feet.  Speech  Input:  WE.  Micro- 
phones: WE. 
<GCX,  Wolf  Point — Location  of  Trans- 
mitter: Wolf  Point.  Make:  RCA.  Toicer: 
,  1  Harrell  pipe  mast,  183  feet.  Speech 
Input:  Radio  Laboratories.  Microphones: 
RCA. 

N"EBR.4SK.\ 

[t?MMJ,  Clay  Center — Location  of  Trans- 
mitter: Radio  Bldg..  Clav  Center.  Make: 
Collins.  Towers:  2  Dempster  Mill  Mfg. 
I  Co.,  150  feet.  Speech  Input:  Collins. 
;   Microphones:  Brush. 

SGFW,  Kearney — Location  of  Transmit- 
ter: 919  W.  27th  St.  Make:  Composite. 
Towers:  2  Composite,  65  feet.  Speech 
Input :  Composite. 
KFAB,  Lincoln — Location  of  Transmitter: 
17th  &  Holdrege  St.  Make:  Composite. 
Towers:  2  Dempster,  100  feet.  Speech 
Input:  RCA.  Microphones:  RCA. 
KFOR,  Lincoln — Location  of  Transmitter : 
4706  S.  48th  St.  Make:  Composite. 
.  Towers:  Two.  80  feet.  Speech  Input: 
'  RCA.  Microphones:  RCA. 
,WJAG.  Norfolk — Location  of  Transmitter: 
W.  Koenigstein  Ave.  Make:  Composite. 
I  Towers:  2  Composite,  150  feet.  Speech 
'•    Input:  Composite. 


KGNF.  North  Platte — Location  of  Trans- 
mitter: 1521  W.  12th  St.  Make:  O)mpos- 
ite.  Tower:  1  Blaw-Knox.  190  feet. 
Speech  Input:  Composite.  Microphones: 
Astatic. 

KOIL.  Omaha — Location  of  Transmitter : 
Lewis  township.  Pottawattomie  Coun- 
ty. Iowa.  Make:  RCA.  Tower:  1  Trus- 
eon. 310  feet.  Speech  Input:  RCA.  AfiC- 
rophones:  RCA,   WE.  Amperite. 

WA.A.W.  Omaha — Location  oi  Transmit- 
ter: 60th  &  Girard  Sts.  Make:  Compos- 
ite. Tou-ers:  2  Blaw-Knox.  200  feet. 
Speech  Input:  WE.  Microphones:  RCA, 
WE. 

WOW.  Omaha — Location  of  Transmitter: 
56th  &  Kansas  Ave.  Make:  WE.  Tower: 
1  Blaw-Knox.  458  feet.  Sneech  Input: 
WE.  Microphones:  WE.  RCA. 

KGKY.  ScottsMuff — Location  of  Trans>mit- 
ter :  SeottsblufT.  Make:  Cnmnosite.  Tow- 
ers: Two.  93  feet.  Sp'erh  Input:  Com- 
posite. Microphones:  RCA.  Internation- 
al, Brush. 

NEVADA 

KOH.  Reno — Location  of  Transmitter : 
440  N.  Virginia  St.  Make :  Composite. 
Antenna:  Suspended  between  two  poles. 
125  feet.  Sveech  Input:  Composite.  Mic- 
rophones: RCA,  Amperite. 

NTIW  H.4MPSHIRE 

WLNH.  Laeonia — L'^-af'""  of  Trans-mit- 
ter :  Brieham  St..  Laeonia.  Make:  Com- 
posite. Tower:  One.  174  feet.  Speech  In- 
put:  General   Radio.   Microphones:  WE. 

WFEA.  Manchester — Locat^'on  nf  Tra-rj<t- 
mitter:  Merrima'-k.  N.  H.  Make:  WE. 
Tmvers:  Blaw-Knox.  exciter  antenna. 
350  feet.  refi<"-tor.  190  feet.  Speech  In- 
put:   WE.    Microphones:    WE.  RCA. 

WHEB.  Portsmouth — Location  of  Trans- 
mitter: Portsmouth.  Make:  De  Forrest. 
Towers:  Two.  165  feet.  Sneech  Input: 
Composite.  Microphones:  WE,  Compos- 
ite. 

NTIW  JERSEY 

WCAP.  Ashurv  Park — Location  of  Trans- 
mitter: Whitesville.  N.  J.  Make:  WE. 
Tower:  One.  174  feet.  Microphones :  WE. 

WPG.  Atlantic  City — Location  of  Trans- 
mitter: Municipal  Airport.  Atlantic 
City.  Make:  WE.  Tou-ers:  2  WE.  165 
feet.  Speech  Input:  WE.  Microphones: 
WE.  RCA. 

WSNJ.  Brideeton — Location  of  Trans- 
mitter: Brideeton.  Make:  RCA.  Tou-er: 
1  Lehieh.  180  feet.  Speech  Input:  RCA. 
Microphones:  B.CA. 

WCAM.  Camden — Location  of  Transmit- 
ter: Civic  Center.  Camden.  Make:  WE. 
Totcers:  2  Blaw-Knox.  125  feet.  Speech 
Input:  WE.  Microphones:  WE,  Amper- 
ite. 

WAAT.  Jersey  Citv — Location  of  Trans- 
mitter: Jersey  City.  Make:  Comnosite. 
.Speech  Input:  Composite.  Microphones: 
Brush.  WE. 

WHOM.  Jersey  Citv — Location  of  Trans- 
r^itter:  Foot  of  8th  St-  &  River  Road, 
Hoboken.  Ma'^-e :  RCA.  Tower:  1  Lehieh. 
175  feet.  Speech  Input:  Comnosite 
(transmitter).  RCA  (studios).  Micro- 
phones: Brush. 

WFRT.  Newark — L"'-a1!ov  of  Transmitter : 
155  Wa=hir?rton  St.  Make:  WE.  Towers: 
Tv.-o.  261  feet. 

WVKW.   Newark— 'See  New  York  City) 

WOR.    Newark — (See   New   York  City) 

WBRB.  R°d  Bank — Lo'-ntinn  of  Tran<!- 
^itter:  63  BroaH  St.  Make:  CnrriDosite. 
Tnirers:    Two.    Microphones :  WE. 

WTNJ.  Trenton — Location  of  .Transmit- 
ter: 6^0  W.  In<'ham  St.  Make:  De  For- 
rest. Totcers:  Two.  150  feet. 

W.A.WZ.  Zare^^ath — Location  of  Transmit- 
ter: Za'-eoath.  Mak":  Compo.=:ite.  Toic- 
er: 1  Blaw-Knox.  300  feet.  Speech  In- 
put:   Composite.    Microphones:  WE. 

NT:W  MEXICO 

KGGM.  Alb'iouerque — Location  of  Trans- 
mitter: AlT^UQueroue.  Make:  Collins. 
Tower:  1  Blaw-Knox.  239  fpet.  Speech 
Input:    WE.    Microphones:  WE. 

KOB.  Albuoueroue — Locafif>n  of  Tra-n<f- 
mitter:  .A.lar"=da  Township.  New  Mexi- 
ieo.  Make:  RCA.  Speech  Input:  Rem- 
ler.  Microphones :  RCA. 

KLAH.  Carlsbad  —  Locat^"-"  of  Transmit- 
ter: Carlsbad.  Make:  JIC \.  Toicer:  1 
Cimposite.  183  feet.  Speech  Input:  RCA. 
Microphones:  RCA. 

KICA.  Clovis — Location  of  Tran.smitter : 
("■lovis.  Make:  Comnosite.  Tower:  1 
Truseon.  179  feet.  Speech  Input:  Com- 
posite. Microphones:  Shure. 

KAWM.  Gallup — Location  of  Transmitter: 
1100  E.  Aztec  Ave.  Make:  Comnosite. 
Tower:  One.  140  feet.  Speech  Input: 
Composite.  Microphones:  Shure,  Ameri- 
can.  Electro  Voice. 

KGFL.  Roswell — Location  of  Transmitter : 
511  W.  16th  St.  Make:  Comnosite.  Totc- 
er :  One.  179  feet.  Speech  Input:  Com- 
posite, Turner.  Microphones:  RCA.  Tur- 
ner. 

KRQA,  Santa  Fe — Location  of  Transmit- 
ter: 759  Cerrillos  Rd.  Make:  Compos- 
ite. Tower:  Two,  65  feet.  Speech  Input: 
Composite. 


NTW  YORK 

WABY,  Albany — Location  of  Transmitter : 
Braintree  St.,  Town  of  Colonie.  N.  Y. 
Make:  Collins,  Tower:  1  Blaw-Knox.  184 
feet.  Speech  Input:  Collins.  Microphones: 
RCA. 

WOKO,  Albany — Location  of  Transmit- 
ter: Central  Ave.,  Albany.  Make:  Col- 
lins. Tou-er:  1  Truseon.  180  feet.  Speech 
Input.   Collins.  Microphones:  RCA. 

WMBO.  Auburn — Location  of  Transmit- 
ter: Division  St.  &  Citv  line.  Auburn. 
Make:  RCA.  Tower:  1  Blaw-Knox.  208 
feet.  Speech  Input:  RCA.  Microphones: 
RCA. 

WNBF,  Binghamton — Location  of  Trans- 
mitter:  Stokes  &  Cleveland  Aves..  Bing- 
hamton. Make:  Piezo  Electric.  Toicer: 
1  Truseon,  227  feet.  Speech  Input:  RCA. 

-  Microphones:  WE.  RCA. 

WARD.  Brooklyn — Location  of  Transmit- 
ter:  Long  Island  City. 

WBBC.  Brooklvn — Location  of  Transmit- 
ter:  Ave.  X  &  E.  70th  St.  Bereen  Beach, 
Brookh-Ti.  Make:  Comoosite.  Speech  In- 
put: WE.  Ckjmposite.  Microphones:  WE, 
RCA.  Gates. 

WBBR.  Brooklyn — Location  of  Transmit- 
ter:  1111  Woodrow  Rd..  Rossville.  Staten 
Island.  N.  Y.  Make:  WE.  Towers:  Two, 
200  feet. 

WCNW.  Brooklyn — Location  of  Transmit- 
ter:  180  Morgan  Ave..  Williamsburg, 
Brooklyn.  Make:  Faske  Engineering  Co. 
Tower:  1  Lehieh,  180  feet.  Speech  In- 
put: Faske  Engineering  Co.  Micro- 
phones: WE. 

WLTH,  Brooklyn — Location  of  Transmit- 
ter:  2568  Fatbush  Ave..  Brooklyn. 
Make:  WE.  Composite.  Tou-er:  One.  160 
feet.  Speech  Input:  WE,  Microphones: 
WE. 

WMBQ.  Brooklyn — Location  of  Transmit- 
ter: 95  Leonard  St.  Make:  Piezoelectric 
Laboratories.  Speech  Input:  RCA.  Micro- 
phones: RCA. 

WVFW.  Brooklyn — Location  of  Transmit- 
ter:  E.  Flatbush,  Brooklyn.  Make:  Com- 
posite. Towers:  Two.  100  feet.  Speech 
Input:  RCA.  Microphones:  RCA.  WE. 

WBEN.  Buffalo — Location  of  Transmitter : 
Shawnee  Road,  Martinsville,  N.  Tona- 
wanda.  N.  Y.  Make:  RCA.  Tower:  1 
Blaw-Knox,  300  feet.  Speech  Input: 
RCA..  Microphones:  RCA. 

WBNY.  Buffalo — Location  of  Transmit- 
ter: 154  E.  Eagle  St.  Make:  RCA.  Toic- 
er: 1  Blaw-Knox.  179  feet.  Speech  In- 
put:   RCA.    Microphones:  RCA. 

WCAD,  Canton — Location  of  Transmitter: 
Science  Hall,  St.  Lawrence  University. 
Canton.  Make:  GE.  Towers:  Two.  112 
feet.  Speech  Input:  GE.  Microphones: 
RCA.  GE. 

WEBR.  Buffalo — Location  of  Transmitter: 
Sene"a  &  Van  Rensselaer  Sts..  Buffa- 
lo. Make:  RCA.  Tower:  1  Blaw-Knox, 
304  feet  (416  f^et  above  ground  level). 
Speech  Input:  RCA..  Microphones:  RCA. 

WGR.  Buffalo — Location  of  Transmitter: 
.Amherst.  New  York.  Make:  RCA.  Toic- 
er: 1  Truseon.  400  feet.  Speech  Input: 
RCA.  WE.   Microphones:  RCA.  WE. 

WKBW.  Buffalo — Location  of  Transmitter: 
Amherst.  New  York.  Make:  WE.  Tow- 
er: 1  Truseon.  400  feet.  Speech  fnput: 
RCA.  WE.  Microphones:  RCA.  WE. 

WSVS.  Buffalo — Location  of  Transmitter: 
666  E.  De'avan  Ave.  Make:  De  Forrest. 
Tou-ers:  Two.  104  feet. 

WESG.  Elmira — Location  of  Transmitter: 
Cornpll  Universitv  Campus.  Ithi'-a.  N. 
Y.    Make:    GE.    Tower:    Two.    165  feet. 

WGBB.  Fre°Dort — Location  of  Transmit- 
ter: 215  Bedell  St.  Make:  Cnmnosite. 
Tnv-ers:  Two.  100  feet.  Speech  Input: 
RCA.  Microphones:  RCA. 

WJTN.  Jamestown — f-ocation  of  Trans- 
m.itter:  Jones  &  Gifford  Ave.  at  Hal- 
lock  St..  Jamestown-  Make:  WE.  Tow- 
er: 1  wood  pole  with  5 '8  inch  copner 
tubing  susnended  parallel  to  pole.  200 
feet.  Sneech  Input:  UTC.  Microphones: 
RCA.  WE. 

WGNY.  Newburgh —  Location  of  Trans- 
ryitfer:  Cosehecton  Turnpike.  Newburgh. 
Make:  RCA.  Tou-er:  One.  208  feet. 

W.ABC.  New  York  Citv — Location  of 
Transmitter:  Wayne  Townshin.  N.  J. 
Make:  WE.  Tower:  1  Blaw-Knox.  550 
feet.  Speech  Input:  WE.  Microphones: 
WE. 

WBIL.  New  Yorl^ — Location  of  Transmit- 
ter:  Belleville  Turnpike.  Kearnv.  N.  J. 
Make:  WE.  Towers:  Two.  225  feet. 
.'Speech  Input:  Composite.  Microphones: 
RCA. 

WBNX.  New  York — Location  of  Trans- 
mitter: 138  Pine  St..  Cliffside.  N.  J. 
Make:  Allied  Research  Laboratories. 
Composite.  Towers:  2  Truseon.  229  feet. 
Speech  Input:  Allied  Research  Labora- 
tories. Composite.  Microphones:  Dyna- 
mic. 

WEAF.  New  York  City— Location  of 
Transmitter:  Bellmore.  Long  Island.  N. 
Y.  Make:  RCA.  Towers:  2  Milliken  Co., 
300  feet.  Speech  Input:  RCA.  Micro- 
phones: RCA. 

WEVD,  New  York — Location  of  Transmit- 
ter: 1335  Grand  St.,  Brooklvn.  Make: 
RCA.  Tower:  One,  208  feet.  Speech  In- 
put: RCA.  Microphones:  RCA. 

(Continued  on  page  306) 


•  If. I 


BROADCASTING  •  Broadcast  Advertising 


1938  Yearbook  Number  •  Page  305 


jlre  you  getting 

all  these  EXTRA  FEATMS 

from  your  J±ntennaf 


STATION  EQUIPMENT 

(Continued  from  page  305) 


PERFORMANCE? 

Actual  working  and  field  tests  have  proven 
that  LINGO  TUBE  Radiators  of  copper- 
bearing  seamless  steel  give  an  optimum 
performance  within  3%  of  100%  efficiency. 
Recent  comparison  tests  made  by  our  well- 
known  consulting  engineer,  Paul  F.  Godley, 
reveal  that  LINGO  TUBULAR  STEEL 
RADIATORS  give  a  new  performance^ 
value  NEVER  BEFORE  ATTAINED 
ANY  ANTENNA  '  These  facts  await/our 
inspection. 


LOWERED  CySTS? 

Radiators  already  install^  for  United  Stales 
and  Canadian  comme/^ial  broadcast  sUtions 
and  the  U  S.  Go/ernment  .  .  .  ha*e  been 
constructed  and/ erected  at  savings  up  to 
ONE-HALF /the  usual  cost  ofr  other  types 
of  Vertical/Radiators. 


Write  for  lUustrat/d  Folder 


5-YEAR  INSURANCE? 

Every  LINGO  erected  Radiator  is  insured 
against  BREAKAGE,  LOSS  OR  DAMAGE 
FOR  A  PERIOD  OF  5  YEARS  AT  NO 
EXTRA  COST.  The  LINGO  TUBE  Radi- 
ator will  withstand  a  wind  velocity  of  100 
m.p.h.,  attested  by  UNFAILING  SERVICE 
since  1925  m  the  tropical  hurricane  zone  .  . 
^and  wherever  erected. 


lABILITY? 

For  oveK40  years  the  firm  of  JOHN  E. 
LINGO  &\SON  has  been  CONSTRUCT- 
ING  and  ERECTING  vertical  structures. 

ecause  we  ERECT  our  own  Radiators  you 
eriioy  SINGLE  RESPONSIBILITY  on  the 
job.  Our  seniWs  include  Construc- 
tion, tirection,  PaintingXConcrete  Founda- 
tions, Dept.  of  Commerce  i^gulation  Light- 
ing, Climbintf  Steps,  Insulators\and  all  other 
fittings. 


dards  for  \ertical  Radiators" 


E.  LING(/  &  SON,  IN^.  i  i^aiP^  M  D  E  N  ,  Ve  W  J 

/       /:^|B|iHi|i|iffll^_  \ 

m 


VERTICA 


RADIATORS 


NEW    YORK  (Cont'd) 

WFAB,     New     York  City — Location 
Transmitter:    Washinrton     Ave.,  Ca 
stadt,  N.  J.  Make:  WE.  Towers:  2  M 
liken.  154  feet.  Speech  Input:  Comp. 
ite.  Microphones :  RCA. 

WHN,  New  York  City — Location  of  Trai 
mitter:  Astoria,  L.  I.  Make:  WE.  To 
er:  1  Blaw-Knox,  280  feet.  Speech  I 
put:   WE.   Microphones:  WE. 

WINS,  New  York — Location  of  Tranam 
ter:  Paterson  Plank  Road,  Carlstadt 
J.  Make:  WE.  Towers:  2  WE,  300  fe. 
Speech  Input:  WE.   Microphones:  W 

WJZ,  New  York  City — Location  of  Trar 
mitter:  Bound  Brook,  N.  J.  Make:  RC 
Tower:  1  Lehigh,  640  feet.  Speech  I 
put:  RCA.  Microphones:  RCA. 

WMCA,  New  Yor^i— Location  of  Transm 
ter:  College  Point  Causeway,  CoUe 
Point,  N.  Y.  Make:  Composite.  Tower 
2  Lehigh,  300  feet.  Speech  Input:  RC 
Microphones:  RCA. 

WNEW,     New    York  City—Location 
Transmitter:  2771/2  Paterson  Plank  Roa 
Carlstadt,    N.    J.    Make:    WE.  Towe 
1    Blaw-Knox,   424  feet.   Speech  Inpn 
WE,  RCA.  Microphones:  WE,  RCA. 

WNYC.  New  York — Location  of  Trar, 
mitter:  10  Kent  St.,  Greenpoint,  Broo 
lyn,  N.  Y.  Make:  WE.  Towers:  2  Amei 
can  Bridge  Co.,  304  feet.  Speech  Inpu 
RCA.  Microphones:  WE. 

WOR,  New  York — Location  of  Transmi 
ter:  Carteret.  N.  J.  Make:  WE.  T01 
ers:  2  Blaw-Knox,  385  feet.  Speech  I:\ 
put:  WE.  Microphones:  WE. 

WOV,  New  York — Location  of  TransmiMt 
ter:  Secaueus,  N.  J.  Make:  WE.  Toim 
ers:  Two,  100  feet.  Speech  Input:  Con 
posite.    Microphones:  RCA. 

WQXR,    New    York — Location    of  Tran 
mitter:   3104  Northern   Blvd.,   Long  I 
land   City,   N.   Y.   Make:   Radio  Invei! 
tions  Inc.  Tower:  One,  170  feet.  Spec 
Input :    Radio  Inventions  Inc. 

WWRL,    New    York    ( Woodside)  —  Lor. 
tion    of    Transmitter:    Woodside,  L. 
Make:  Composite.  Tower:  1  Blaw-Knc 
229  feet.  Speech  Input:  Composite.  M 
crophones:   Brush,  RCA. 

WHDL,  Olean — Location  of  Transmittei 
Town  of  Allegany.  Make:  WE.  Tower 
1  Truscon,  308  feet.  Speech  Input:  Co 
lins.  Microphones:  WE,  RCA. 

WMFF,  Plattsburg — Location  of  Tran 
mitter:  Plattsburg.  Make:  Collins.  Toi. 
er:  1  U.  S.  Wind  Engine  &  Pump  Cc 
182  feet.  Speech  Input:  Collins.  Mien 
phones:   RCA,   Amperite,  Gates. 

WHAM.  Rochester — Location  of  Transmi 
ter:  Township  of  Victor,  N.  Y.  Makf 
WE.  Tower:  1  Blaw-Knox.  450  fee 
Speech  Input:   WE.  Microphones:  WI 

WHEC,  Rochester — Location  of  Transmi 
ter:  979  Mt.  Read  Blvd.,  Cold  Wate: 
N.  Y.  Make:  RCA.  Tower:  1  Blaw 
Knox,  329  feet.  Speech  Input:  RC/ 
Microphones:  RCA.  WE. 

WSAY,  Rochester — Location  of  Transmit 
ter:  Taylor  Bldg.,  Rochester.  Make 
Brown  Radio  Service  &  Lab.  Antennae 
150  ft.  vertical  feed  to  65  ft.  flat  to 
strung  between  two  high  elevations 
Speech  Input:  Brown  Radio  Service  1 
Lab.  Microphones:  Amperite. 

WNBZ.  Saranac  Lake—  Location  of  Tram 
mitter:  70  Broadway.  Make:  Composit* 
Towers:  Two,  80  feet. 

WGY.  Schenectady — LcHiation  of  Tram 
mitter:  S.  Schenectady.  Make:  GE.  Tow. 
er:  1  American  Bridge  Co.,  625  feeti 
Speech  Input:  GE.  Microphones:  RCAr 

WFBL.  Syracuse — Location  of  Transmit^ 
ter:  Collamer.  N.  Y.  Make:  WE.  Tow 
ers:  2  Blaw-Knox,  200  feet.  Speech  In 
put:   WE.  Microphones:   WE,  RCA.  , 

WSYR.  Syracuse — Location  of  Tranamitx 
ter:  2341  Valley  Drive,  Syracuse.  Make) 
RCA.  Towers:  2  International  Stacey. 
335  feet.  Speech  Input:  RCA.  Microi 
phones :  RCA. 

WHAZ,    Troy — Location    of  Transmitter 
Troy.  Make :  Composite.  Towers :  2  Wes 
Side    Structural    Steel    Co..     80  feet 
Speech  Input:  Composite.  Microphones t 
RCA. 

WIBX.  Utica — Location  of  Transmitter  t 
Schuyler  St..  Marcy,  N.  Y.  Make:  WE: 
Tower:  1  Blaw-Knox,  204  feet.  Speech 
Input:  WE.  Microphones:  WE.  Amper' 
ite.  Brush. 

WFAS.  White  Plains — Location  of  Trans- 
mitter: White  Plains.  Make:  R.  C.  Pow-, 
ell.  Toiver:  1  Lehigh,  290  feet.  Speech 
Input:  R.  C.  Powell.  Microphones.' 
Brush.  RCA,  Amperite. 

NORTH  CAROLINA 

WWNC.  Asheville — Location  of  Transmit- 
ter: Battery  Park  Place.  Make:  RCA,' 
Towers:  2  U.  S.  Wind  Engine  &  Pump: 
Co.,  225  feet.  Speech  Input:  RCA.  Afr- 
crophones :  RCA. 

WBT,  Charlotte — Location  of  Transmit- 
ter: 10  miles  S.  of  Charlotte.  Make: 
RCA.  Tower:  1  Blaw-Knox,  435  feet.. 
Speech  Input:  RCA.  Microphones :  RCA. 
WSOC,  Charlotte — Location  of  Transmit- 
ter: 516  W.  Trade  St.  Make:  Composite.' 
Towers:  Two,  50  feet  atop  80  ft.  build-" 
ing.  Speech  Input:  Composite.  Micro- 
phones :  RCA. 
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\   liNC,    Durham — Location    of  Transmit- 
It;    Washington    Duke    Hotel.  Make: 
iii    >mposite.  Towers:  Two,  100  feet  atop 
)0   ft.    building.    Speech    Input:  Com- 
"^BJiJsite.   Microphones:  RCA. 

;IG,  Greensboro — Location  of  Transmit- 
::t:  Atop  the  Jefferson  Standard  Life 
{isurance  Building.  Make:  Composite. 
\<twer:  1  Blaw-Knox,  168  feet.  Speech 
'tput:  WE.  Microphones:  WE. 
'IFR,  High  Point — Location  of  Trans- 
mitter: 156V2  S.  Main  St.  Make:  RCA. 
.mj  Oloer:  1  Lehigh,  150  feet.  Speech  In- 
'«t;  UTC  components.  Microphones: 
,  .mperite. 

;'TC,    Kinston — Location    of  Transmit- 
13t:    Kinston.     Make.    Collins.  Tower: 
ne,    160    feet.    Speech    Input:  Collins, 
t  crop/um  es:  RCA. 

'TF,  Raleigh — Location  of  Transmitter : 
lary,  N.    C.    Make:   RCA.    Towers:  2 
?|deco,    380    feet.    Speech    Input:  RCA. 

'icrophones:  RCA. 
^  ED,  Rocky  Mount — Location  of  Trans- 
{litter:  Rocky  Mount.  Make:  Composite. 
^ower:  1  Hoke  Co.,  195  feet.  Speech 
nput:  WE.  Microphones:  WE. 
MFD,  Wilmington — Location  of  Trans- 
mitter: Wilmington  Hotel.  Make:  Doo- 
Ittle  &  Falknor.  Towers:  2  Composite, 
10  feet.  Speech  Input :  Composite.  Mi- 
Tophones:  Amperite. 

JTM,  Wilson — Location  of  Transmitter : 
Vilson.  Make:  Composite.  Tower:  One, 
72  feet.  Speech  Input:  Gates.  Micro- 
ihones:  RCA. 

MR,  Winston-Salem — Location  of  Trans- 
nitter:  Reynolda,  Winston-Salem,  N.  C. 
Make:  WE.  Tower.  1  Lehigh,  179  feet. 
ipeech  Input:  WE.  Microphones:  WE, 
JCA. 

3JS,  Winston-Salem — Location  of  Trans- 
mitter: Winston-Salem.  Make:  RCA. 
Towers:  1  Blaw-Knox,  83  feet;  1  Caro- 
ina  Steel  Co.,  83  feet.  Speech  Input: 
RCA.  Microphones:  RCA. 

NORTH  DAKOTA 

fYR.  Bismarck — Location   of  Transmit- 
ter: Menoken,  N.  D.  Make:  RCA.  Tow- 
1  Truscon,  700  feet.  Speech  Input: 
RCA.  Microphones :  RCA. 
3LR,    Devils  Lake — Location   of  Trans- 

*  mitter:  Devils  Lake.  Make:  Composite. 
Tower:  1  Blaw-Knox,  199  feet,  1  inch. 
Speech  Input:  Collins,  WE.  Microphones: 

*|iWE,  RCA. 

*  DAY,  Fargo — Location  of  Transmitter: 
Cl  Fargo.    Make:    Composite.    Towers:  2 

Blaw-Knox,    128    feet.     Speech  Input: 
I  Composite.  Microphones:  RCA,  WE. 
f"   FJM,  Grand  Forks — Location  of  Trans- 
mitter:  University  Station,  Grand  Forks. 
iMake:    Collins.    Tower:    One,    165  feet. 
I  Speech  Input:  Collins. 
RMC,  Jamestown — Location  of  Transmit- 
ter: Jamestown.  Make:  WE.  Tower:  1 
Blaw-Knox,    200    feet.     Speech  Input: 
WE.   Microphones:   RCA,  WE. 
GCU,  Mandan — Location  of  Transmitter: 
111   First  Ave.,   N.   W.   Make:  Collins. 
Tower:  One,  70  feet. 

LPM.  Minot — Location   of  Transmitter: 
K.  of  Minot.  Make:  Composite.  Tower: 
1  Lehigh,  180  feet.  Speech  Input:  Com- 
posite.  Microphones:   Amperite,  RCA. 
tilOVC,    Valley  City — Location   of  Trans- 
it mitter:  Valley  City.  Make:  Collins.  Tow- 
aiifr;   One,   164  feet.   Speech  Input:  Col- 
lins. Microphones:  Collins. 


I  OHIO 

TADC,  Akron — Location  of  Transmitter : 
'  Tallmadge,  O.  Make:  WE.  Tower:  1 
Truscon,  360  feet.  Speech  Input:  WE. 
Microphmie:  WE,  RCA. 

^JW,  Akron — Location  of  Transmitter : 
41  S.  High  St.  Make:  Composite.  Tow- 
>  rs;  2  U.  S.  Wind  Engine  &  Pump  Co., 
110  feet  atop  roof.  Speech  Input:  Com- 
posite. Microphones:  RCA,  Brush,  As- 
tatic. 

ICA,  Ashtabula — Location  of  Transmit- 
ter: Ashtabula.  Make:  WE.  Tower:  1 
Truscon,  220  feet.  Speech  Input:  RCA. 
Microphones:  RCA,  WE. 
HBC,  Canton — Location  of  Transmitter: 
617  McKinley  Ave.,  N.  W.  Make:  Com- 
-  posite.  Antenna:  Suspended  between 
'j  smoke  stack  and  school  bldg.  Speech 
Input:  Composite.  Microphones:  RCA, 
Amperite. 

WCKY,  Cincinati — Location  of  Transmit- 
i  ter:  Crescent  Springs,  Ky.  Make:  RCA. 
t  Tower:  1  Blaw-Knox,  350  feet.  Speech 
I  Input:  RCA.  Microphones:  RCA. 
WCPO,  Cincinnati — Location  of  Transmit- 
H  ter:  Daylight  Bldg.  Make:  WE.  Tower: 

1  Ideco,  129y2  feet.  Speech  Input:  RCA. 

Microphones :  RCA. 
i^'KRC,  Cincinnati — Location  of  Transmit- 
f  ter:    Hotel    Alms.    Make:    WE.  Tower: 

1  Blaw-Knox,  154  feet.  Speech  Input: 
!,  WE  and  RCA  Composite.  Microphones : 
i  RCA,  WE. 

(VLW,  Cincinnati — Location  of  Transmit- 
ter: Mason,  Ohio.  Make:  WE.  Towers: 
;j  One,   831   feet ;  2   Truscon  suppressors, 
5  325    feet.    Speech    Input:    Crosley.  Mi- 
,  crophones:  Crosley,  RCA,  WE. 
5^^SAI,  Cincinnati — Location  of  Transmit- 
ter:    Warner   &   Roh   Sts.   Make:  WE. 
I  Tower:  1  Truscon,  225  feet.  Speech  In- 
i.  put:  Crosley.  Microp/iomes:  Croslev,  RCA, 
WE. 


WCLE,  Cleveland — Location  of  Transmit- 
ter: Seven  Hills,  O.  Make:  WE.  Tow- 
er: One,  300  feet.  Speech  Input:  Sound 
Systems    Inc.   Microphones:    WE,  RCA. 

WGAR,  Cleveland — Location  of  Transmit- 
ter: 1000  Harvard  Ave.,  Cuyahoga 
Heights,  O.  Make:  WE.  Tower:  1  Trus- 
con, 374  feet.  Speech  Input:  WE.  Afi'c- 
rophones:  WE,  RCA. 

WHK,  Cleveland — Location  of  Transmit- 
ter:  Seven  Hills,  O.  Make:  WE.  Tow- 
er: One,  300  feet.  Speech  Input:  Sound 
Systems,  Inc.   Microphones:   WE,  RCA. 

WTAM,  Cleveland — Location  of  Transmit- 
ter: Brecksville,  O.  Make:  RCA.  Tow- 
er: 1  Truscon,  470  feet.  Speech  Input: 
RCA.   Microphones :  RCA. 

WBNS,  Columbus — Location  of  Transmit- 
ter: 1037  Barnett  Rd.  Make:  WE.  Tow- 
er: 1  Blaw-Knox,  379  feet.  Speech  In- 
put: WE,  Collins.  Microphones:  WE, 
RCA. 

WCOL — Columbus — Location  of  Transmit- 
ter: 33  N.  High  St.  Make:  Collins. 
Tower:  One,  189  feet.  Speech  Input: 
WE.  Microphones:  WE. 

WHKC,  Columbus — Location  of  Transmit- 
ter: Sharon  Rd.,  Columbus.  Make:  WE. 
Towers:  2  Composite,  150  feet.  Speech 
Input:  Sound  Systems,  Inc.  Microphones: 
WE. 

WOSU,  Columbus — Location  of  Transmit- 
ter: Ohio  State  University,  Columbus. 
Make:  WE.  Towers:  2  International 
Stacey,  138  feet.  Speech  Input:  WE. 
Microphones:  WE,  RCA. 

WHIO,  Dayton — Location  of  Transmitter: 
Virginia  Drive,  Dayton.  Make:  RCA. 
Towers:  2  International  Steel  Co.,  293 
feet.  Speech  Input:  RCA.  Microphones: 
RCA. 

WSMK,  Dayton — Location  of  Transmitter: 
7  miles  S.  of  Southern  Hills,  O.  Make: 
Composite.  Towers:  Two,  120  feet. 
Speech  Input:  RCA.  Microphones: 
RCA. 

WBLY,  Lima — Location  of  Transmitter: 
1424  Rice  Ave.  Make:  Doolittle  &  Falk- 
nor. Tower:  One,  154  feet. 

WPAY,  Portsmouth — Location,  of  Trans- 
mitter: Portsmouth.  Make:  Composite. 
Towers:  Two,  65  feet.  Speech  Input: 
Composite.  Microphones:  Shure,  Ampe- 
rite. 

WSPD,  Toledo — Location  of  Transmitter : 
R.  F.  D.,  Perrysburg,  O.  Make:  WE. 
Tower:  1  Blaw-Knox,  214  feet.  Speech 
Input:  WE.  Microphones:  WE. 

WTOL,  Toledo — Location  of  Transmitter. 
Bell  Bldg.  Make:  WE.  Tower,  1  Blaw- 
Knox,  204  feet.  Speech  Input:  WE. 
Microphones:  WE. 

WKBN,  Youngstown — Location  of  Trans- 
mitter: 17  N.  Champion  St.  Make: 
Composite.  Tower:  1  Truscon,  350  feet. 
Speech  Input:  RCA.  Microphones: 
RCA. 

WALR,  Zanesville — Location  of  Transmit- 
ter: 434  Main  St.  Make:  RCA.  Towers: 
2  Composite,  50  feet.  Speech  Input: 
RCA.   Microphones :  WE. 

OKLAHOMA 

KVSO.  Ardmore — Location  of  Transmti- 
ter:  Ardmore.  Make:  RCA.  Tower:  1 
Lehigh,  185  feet.  Speech  Input:  RCA. 
Microphones:  RCA. 

KADA,  Ada — Location  of  Transmitter: 
N.  Broadway,  Ada.  Make:  Collins.  Tow- 
er: 1  Lehigh,  185  feet.  Speech  Input: 
Collins.    Microphones:    Brush,  RCA. 

KASA,  Elk  City — Location  of  Transmit- 
ter:  Casa  Grande  Hotel.  Make:  WE. 
Towers:  2  WE,  105  feet.  Speech  In- 
put: WE. 

KCRC,  Enid — Location  of  Transmitter: 
Willow  &  Kennedy  Sts.,  Enid.  Make: 
Composite.  Tower:  1  Blaw-Knox,  179 
feet.  Speech  Input:  WE.  Microphones: 
WE,  RCA. 

KBIX,  Muskogee — Location  of  Transmit- 
ter: Barnes  Bldg.  Make:  WE.  Tower: 
1  Blaw-Knox,  179  feet.  Speech  Input: 
WE.   Microphones :  WE. 

WNAD,  Norman — Location  of  Transmit- 
ter: Norman.  Make:  Composite.  An- 
tenna: Suspended  between  smoke  stack 
and  Union  tower.  Speech  Input:  WE. 
Microphones:  WE,  RCA. 

KFXR,  Oklahoma  City — Location  of  Trans- 
mitter:  1305  S.  Pennsylvania  St.  Make: 
Collins.  Towers:  2  Collins,  108  feet. 
Speech  Input:  Collins.  Microphones: 
Bruno,  Shure. 

KOMA,  Oklahoma  City — Location  of 
Transmitter:  R.  R.  No.  66,  Oklahoma 
City.  Make:  WE.  Tower:  1  Interna- 
tional Derrick  &  Equipment  Co.,  196  feet. 
Speech  Input:  WE.  Microphones:  WE. 

KTOK,  Oklahoma  City — Location  of  Trans- 
mitter: 1800  W.  Main  St.,  Oklahoma 
City.  Make:  RCA.  Toxver:  1  Lehigh, 
210  feet.  Speech  Input :  RCA.  Micro- 
phones: WE. 

WKY,  Oklahoma  City — Location  of  Trans- 
mitter: Skirvin  Tower  Hotel.  Make: 
RCA.  Tower:  1  Truscon,  285  feet. 
Speech  Input:  RCA.  Microphone:  RCA. 

KHBG,  Okmulgee — Location  of  Transmit- 
ter: Okmulgee.  Make:  RCA.  Tower: 
1  Blaw-Knox,  204  feet.  Speech  Input: 
WE.  Microphones:  RCA,  WE. 

WBBZ,  Ponca  City — Location  of  Trams- 
mitter :  Ponca  City.  Make:  Composite. 
Tower:  1  Blaw-Knox.  165  feet.  Speech 
Input:  Composite.  Microphones:  RCA, 
Amperite. 


KGFF,  Shawnee — Location  of  Transmit- 
ter: Shawnee  Country  Club.  Make:  Col- 
lins. Tower:  1  Lehigh,  300  feet.  Speech 
Input:   Collins.  Microphones:  WE. 

KTUL,  Tulsa — Location  of  Transmitter: 
3904  S.  Newport  St.  Make:  WE.  Tow- 
er: 1  Blaw-Knox,  215  feet.  Speech  In- 
put: WE.  Microphones:  WE,  RCA. 

KVOO,  Tulsa — Location  of  Transmitter: 
Tulsa.  Make:  WE.  Towers:  2  Blaw- 
Knox,  225  feet.  Speech  Input:  WE. 
Microphones:  WE. 

OREGON 

KAST,  Astoria — Location  of  Transmitter: 
Hotel  Astoria.  Make:  Composite.  Tow- 
ers: Two,  55  feet  atop  8  story  build- 
ing. Speech  Input:  Composite.  Micro- 
phones: Brush,  American,  Radio  Recep- 
tor. 

KOAC,  Corvallis — Location  of  Transmitter : 
Corvallis.  Make:  WE.  Towers:  Two, 
120  feet.  Speech  Input:  WE.  Micro- 
phones: WE. 

KORE,  Eugene — Location  of  Transmitter : 
Route  3,  Eugene,  Ore.  Make :  Composite. 
Tower:  1  Blaw-Knox,  179  feet.  Speech 
Input:  Composite.  Microphones:  RCA. 
Astatic. 

KFJI,  Klamath  Falls — Location  of  Trans- 
mitter: 213  Main  St.  Make:  Composite. 
Towers:  Two,  135  feet.  Speech  Input: 
Composite. 

KLBM,  La  Grande — Location  of  Transmit- 
ter: 1  mile  from  La  Grande.  Make: 
Composite.  Tower:  1  Jones  and  Laugh- 
lin  Co.,   173  feet. 

KOOS,  Marshfield — Location  of  Transmit- 
ter: Hall  Bldg.,  Marshfield.  Make:  Com- 
posite. Tower:  1  Hoke,  160  feet.  Speech 
Input:  UTC.  Microphones:  Remler,  Am- 
perite, WE. 

KMED,  Medford — Location  of  Transmit- 
ter: Ross  Lane,  R.  F.  D.,  Medford, 
Ore.  Make:  Composite.  Tower:  1  Blaw- 
Knox,  179  feet.  Speech  Input:  Compos- 
ite. Microphones :  WE. 

Kale,  Portland — Location  of  Transmitter: 
Weatherly  Bldg.,  Portland.  Make:  Com- 
posite. Tower:  1  Blaw-Knox,  179  feet 
atop  161  foot  building.  Speech  Input: 
Composite.  Microphones :  WE. 

KEX,  Portland — Location  of  Transmitter : 
N.  Portland,  Ore.  Make :  Composite. 
Tower:  1  Portland  Spar  Co.,  300  feet 
Speech  Input:  RCA.  Microphones:  RCA. 

KGW,  Portland — Location  of  Transmitter: 
N.  Portland,  Ore.  Make:  RCA.  Tower: 
1  Truscon,  625  feet.  Speech  Input:  RCA. 
Microphones:  RCA. 


KOIN,  Portland — ■l.ocation  of  Transmit- 
ter: Sylvan,  Ore.  Post  Office,  Portland, 
Ore.  Make:  Composite.  Tower:  1  In- 
ternational, 540  feet.  Speech  Input:  Com- 
posite. Microphones:  WE. 

KWJJ,  Portland — Location  of  Transmit- 
ter: Oaks  Park,  Portland.  Make:  Com- 
posite. Tower:  1  Portland  Spar  Co.,  229 
feet.  Speech  Input:  Composite.  Micro- 
phones: Amperite,  Remler,  Electro 
Voice. 

KXL,  Portland — Location  of  Transmitter: 
Multnomah  Hotel.  Make:  Composite. 
Tower:  One,  150  feet.  Speech  Input: 
We.  Microphones:  RCA,  WE. 

KRNR,  Roseburg  —  Location  of  Trans- 
mitter: Umpqua  Hotel  Bldg.  Make: 
Composite,  Tower:  One,  140  feet.  Speech 
Input:  Composite.  Microphones:  WE. 
Composite. 

KSLM,  Salem — Location  of  Transmitter: 
Portland  Road,  Salem.  Make:  Composite. 
Tower:  One,  130  feet.  Speech  Input: 
Composite.  Microphones:  Astatic,  Trans- 
ducer. 

PENNSYLVANIA 

WSAN,  Allentown — Location  of  Transmit- 
ter: Allen  town,  R.  F.  D.  No.  1.  Make: 
WE.  Tower:  1  Lehigh,  167  feet.  Speech 
Input:  We.  Microphones:  WE. 

WFBG,  Altoona — Location  of  Transmit- 
ter: Altoona.  Make:  WE.  Towers:  Two, 
89  feet.  Speech  Input:  WE.  Micro- 
phones: WE. 

WEST,  Easton — Location  of  Transmitter: 
Williams  Township,  Easton.  Make : 
Composite.  Tower:  1  Blaw-Knox,  170 
feet.  Speech  Input:  Composite.  Micro- 
phones :  RCA. 

WLEU,  Erie — Location  of  Transmitter : 
Commerce  Bldg.,  Erie.  Make:  RCA. 
Towers:  2  Composite,  60  feet.  Speech 
Input:    RCA.   Microphones:  RCA. 

WHJB,  Greensburg — Location  of  Transmit- 
ter: 128  Pennsylvania  Ave.  Make: 
Composite.  Towers:  2  Blaw-Knox,  100 
feet.  Speech  Input:  Composite,  WE. 
Microphones:  WE. 

WSAJ,  Grove  City — Location  of  Transmit- 
ter: Hall  of  Science,  Grove  City.  Make: 
Composite,  WE.  Antenna:  Between  two 
poles,  100  feet  atop  the  Hall  of  Science. 
Speech  Input:  Composite,  WE.  Micro- 
phones :  Astatic. 

WHP,  Harrisburg — Location  of  Transmit- 
ter :  Harrisburg.  Make :  Composite. 
Tower:  1  Lehigh,  325  feet.  Speech  In- 
put: Composite.  Microphones:  Amper- 
ite. 

(Continued  on  page  308) 
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PENNSYLVANIA  (Cont'd) 

WKBO,  Harrisburg — Location  of  Trans- 
mitter: Third  &  Walnut  Sts.  Make: 
Composite.  Towers :  2  Composite ;  240 
feet  and  180  feet.  Speech  Input:  Com- 
posite.  Microphone:   RCA,  Amperite. 

WAZL,  Hazleton — Location  of  Transmit- 
ter: Hazleton  National  Bank  Bldg. 
Make:  R.  C.  Powell.  Tower:  1  Lehigh, 
165  feet.  Speech  Input:  Composite.  Mi- 
crophones :  RCA. 

WJAC,  Johnstown — Location  of  Transmit- 
ter: Tribune  Bldg.  Make:  Composite. 
Tower:  1  Blaw-Knox,  179  feet.  Speech 
Input:    Ferranti.    Microphones:  RCA. 

WGAL,  Lancaster — Location  of  Transmit- 
ter: 4-10  W.  King  St.,  Lancaster. 
Make:  Composite.  Tower:  1  Blaw-Knox, 
170  feet.  Speech  Input:  Composite.  Mic- 
rophones: RCA. 

KYW,  Philadelphia — Location  of  Transmit- 
ter: R.  F.  D.  No.  4,  Norristown,  Pa. 
Make:  Westinghouse.  Towers:  4  John 
E.  Lingo  &  Son,  245  feet.  Speech  In- 
put: Westinghouse,  RCA.  Microphones: 
RCA.  WK. 

WCAU.  Philadelphia — Location  of  Trans- 
mitter: Newton  Square,  Pa.  Make: 
RCA.  Tower:  1  Blaw-Knox,  407  feet. 
Speech  Input:  RCA.  Microphones:  RCA. 

WDAS,  Philadelphia— LocafioK  of  Trans- 
mitter: Woodside  Park.  Philadelphia. 
Make:  RCA.  Tower:  1  Blaw-Knox,  154 
feet.  Speech  Input:  RCA.  Microphones: 
RCA. 

WFIL,  Philadelphia — Location  of  Trans- 
mitter:: 63rd  &  Passy  Ave.  Make: 
RCA.  Tower:  One,  330  feet.  Speech  In- 
put: Composite.  Microphone:  RCA. 
Note :  New  transmitter  being  erected 
on  Schuylkill  River  in  Southwest  Phil- 
adelphia. 

WHAT,  Philadelphia — Location  of  Trans- 
mitter: Public  Ledger  Bldg.  Make:  WE. 
Towers:  Two,  100  feet  above  hotel  roof. 
Speech  Input:   WE.   Microphones:  WE. 

WIBG,  Philadelphia  ( Glenside) —Locatio« 
of  Transmitter:  7801  Old  York  Road, 
Elkins  Park,  Pa.  Towers:  Two,  100  feet. 
Speech  Input:  WE,  Collins.  Micro- 
phones: RCA. 


WIP,  Philadelphia — Location  of  Transmit- 
ter: 2108  Spring  Garden  St.  Make: 
RCA.  Tower:  1  Blaw-Knox,  320  feet. 
Speech  Input:  WE.  Microphones:  RCA, 
WE. 

WPEN,  Philadelphia — Location  of  Trans- 
mitter: 7701  Columbia  Ave.  Make: 
RCA.  Towers:  3  Blaw-Knox,  230  feet. 
Speech  Input:  Composite.  Microphones: 
WE. 

WTEL,  Philadelphia — Location  of  Trans- 
mitter: H  St.  and  Wyoming  Ave.  Make: 
Composite.  Tower:  One,  181  feet. 

KDKA,  Pittsburgh — Location  of  Transmit- 
ter: Saxonburg,  Pa.  Make:  Westing- 
house. Tower:  1  Truscon,  718  feet. 
Speech  Input:  Westinghouse.  Micro- 
phones: RCA,  WE. 

KQV,  Pittsburgh — Location  of  Transmit- 
ter: 1475  Crane  Rd.,  Greentree  Borough, 
Pittsburgh.  Make:  WE.  Tower:  1  Blaw- 
Knox,  175  feet.  Speech  Input:  WE.  Mic- 
rophones: WE. 

WCAE,  Pittsburgh — Location  of  Trans- 
mitter: Agnew  Rd.,  Baldwin  Township, 
Pittsburgh.  Make:  RCA.  Tower:  1  Beth- 
lehem Steel  Corp.,  341  feet.  Speech  In- 
put: RCA,  WE.  Microphones:  RCA, 
WE. 

WJAS,  Pittsburgh — Location  of  Transmit- 
ter:  1475  Crane  Rd.,  14th  Ward,  Pitts- 
burgh. Make:  WE.  Tower:  1  Blaw- 
Knox,  175  feet.  Speech  Input:  WE. 
Microphones:  WE. 

WWSW,  Pittsburgh—  Location  of  Trans- 
mitter: Fourth  Ward.  Pittsburgh.  Make: 
RCA.  Tower:  1  Blaw-Knox.  157  feet. 
Speech  Input:  RCA.  Microphones:  WE. 

WEEU,  Reading — Location  of  Transmit- 
ter: Reading.  Make:  RCA.  Towers:  2 
Blaw-Knox,  200  feet.  Speech  Input: 
RCA.  Microphones:  RCA. 

WRAW,  Reading — Location  of  Transmit- 
ter: Reading.  Make:  RCA.  Tower:  1 
Lehigh,  176  feet  atop  829  ft.  Bldg. 
Speech  Input:  RCA.  Microphones:  RCA. 

WGBI,  Scranton — Location  of  Transmit- 
ter: Drinker  Turnpike,  Dunmore.  Pa. 
Make:  Composite.  Tower:  1  Lehigh, 
265  feet.  Speech  Input:  Composite.  Mi- 
crophones: WE. 
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WQAN,  Scranton — Location  of  Transmit- 
ter: East  Mountain,  Scranton.  Make: 
Composite.  Towers:  Two,  270  feet. 

WKOK,  Sunbury — Location  of  Transmit- 
ter: 1150  N.  Front  St.  Make:  WE. 
Tower:  One,  153  feet.  Speech  Input: 
Custom  built.  Microphones :  Astatic, 
Turner,  Gates. 

WMBS,  Uniontown — Location  of  Trans- 
mitter: 3  miles  S.  of  Uniontown.  Make: 
RCA.  Tower:  One.  150  feet.  Speech  In- 
put :    RCA.   Microphones :  RCA. 

WBAX,  Wilkes-Barre — Location  of  Trans- 
mitter: Plains  Township,  Luzern  Coun- 
ty, Pa.  Make:  WE.  Towers:  Two  158 
feet.  Speech  Input:  RCA.  Microphones: 
RCA. 

WBRE,  Wilkes-Barre — Location  of  Trans- 
mitter: Kingston,  Pa.  Make:  RCA. 
Tower:  1  Lehigh,  206  feet.  Speech  In- 
put :  RCA.  Microphones :  RCA. 

WRAK,  Williamsport — Location  of  Trans- 
mitter: 1561  W.  Fourth  St.  Make: 
RCA.  Tower:  1  Blaw-Knox,  204  feet. 
Speech  Input,  RCA.  Microphones:  RCA. 

WORK,  York — Location  of  Transmitter: 
R.  F.  D.  No.  1,  Manchester  Township 
York  ,Pa.  Make:  Composite:  Towers:  3 
Blaw-Knox,  154  feet.  Speech  Input:  R. 
C.  Powell  &  Co.,  WE.  Microphones: 
RCA.  Brush. 

RHODE  ISLAND 

WEAN,  Providence — Location  of  Transmit- 
ter: East  Providence.  R.  I.  Make:  WE. 
Towers:  2  Blaw-Knox.  325  feet.  Speech 
Input:   WE.    Microphones:  WE. 

WJAR,  Providence — Location  of  Trans- 
mitter: Rumford,  R.  I.  Make:  WE. 
Towers:  2  Blaw-Knox,  320  feet.  Speech 
Input:   WE.   Microphones:  WE. 

WPRO.  Providence — Location  of  Trans- 
mitter: 680  Barrington  Parkway.  East 
Providence.  Make:  WE.  Towers:  2  Blaw- 
Knox,  254  feet.  Speech  Input:  WE. 
Microphones:  WE,  RCA. 

SOUTH  CAROLINA 

WAIM.  Anderson — Location  of  Transmit- 
ter: Anderson  College.  Make:  WE.  Toil- 
ers: Two.  100  feet.  Speech  Input:  WE. 
Microphones:  WE. 

WCSC.  Charleston — Location  of  Transmit- 
ter: Charleston.  Make:  WE.  Towers: 
Two.  100  feet.  Speech  Input:  WE.  Mi- 
crophones: WE.  RCA. 

WIS.  Columbia — Location  of  Transmitter: 
Columbia.  Make:  WE.  Towers:  2  Trus- 
con, 357  and  260  feet.  Speech  Input : 
WE.  Microphones:  WE. 

WOLS.  Florence — Location  of  Transmit- 
ter: Charleston  Highway.  1  mile  S.  of 
Florence.  Make:  Composite.  Tower:  One. 
150  feet.  Speech  Input:  Gates.  Micro- 
phones: Amperite,  RCA. 

WFBC.  Greenville — Location  of  Transmit- 
ter: Gantt,  S.  C.  Make:  RCA.  Tower: 
1  Truscon,  377  feet.  Speech  Input:  RCA, 
Microphones:  RCA. 

WSPA,  Spartanburg — Location  of  Trans- 
mitter: Evanston  Heights,  Spartanburg. 
Make:  Composite.  Toicer:  One.  288  feet. 
Speech  Input :  Collins,  RCA,  Micro- 
phones: RCA. 

SOUTH  DAKOTA 

KABR,  Aberdeen — Location  of  Transmit- 
ter: Wylie  Park,  Aberdeen.  Make:  RCA. 
Totver:  1  Blaw-Knox,  179  feet.  Speech 
Input:  Composite.  Microphones :  Brush, 
Amperite. 

KFDY.  Brookings — Location  of  Transmit- 
ter: Brookings.  Make:  Composite.  Tow- 
ers: Two.  102  feet.  Speech  Input:  Gates 
Microphones:  Gates. 

KGDY,  Huron — Location  of  Transmitter : 
%  mile  N.  of  Huron.  Make :  Composite. 
Towers:  Two,  75  feet. 

KGFX,  Pierre — Location  of  Transmitter : 
Pierre.  Make :  Composite.  Towers :  Two, 
60  feet.  Speech  Input:  Composite.  Mic- 
rophones: WE. 

KOBH,  Rapid  City — Location  of  Transmit- 
ter: Rapid  City.  Make:  RCA.  Tower: 
1  Truscon,  168  feet.  Speech  Input:  RCA. 
Microphones:  RCA. 

WCAT,  Rapid  City — Location  of  Trans- 
mitter: Rapid  City.  Make:  New  Pre- 
cision. Tower:  1  Ideco,  205  feet.  Speech 
Input :   Gates.   Microphones :  RCA. 

KELO,  Sioux  Falls — Location  of  Transmit- 
ter:  Sioux  Falls.  Make:  RCA.  Tower: 
One,  215  feet.  Speech  Input:  RCA.  Mic- 
rophones: RCA. 

KSOO,  Sioux  Falls — Location  of  Transmit- 
ter: Sioux  Falls.  Make:  Composite. 
Tower:  1  Blaw-Knox,  234  feet.  Speech 
Input:   RCA.    Microphones:  RCA. 

KUSD,  Vermillion — Location  of  Transmit- 
ter: Science  Hall,  University  of  S.  D. 
Make:  Composite.  Towers:  Two,  100 
feet.  Speech  Input:  Composite.  Micro- 
phones: RCA,  Gates. 

KWTN,  Watertown — Location  of  Trans- 
mitter: Mellette  Hill,  Watertown.  Make: 
Composite.  Towers:  Two,  100  feet. 
Speech  Input:  UTC.  Microphones:  Amp- 
erite, Shure. 


WNAX,  Yankton — Location  of  Transrn 
ter:  4V2  miles  E.  of  Yankton.  Mak 
WE.  Tower:  1  Blaw-Knox,  449  fo 
Speech  Input:  WE.  Microphones:  W 
RCA. 

TENNESSEE 

WO  PI,  Bristol — Location  of  Transmitte 
State  &  22nd  Sts.,  Bristol.  Make:  Cm 
posite.  Towers:  2  Composite,  103  fe 
Speech  Input:  Composite.  Microphoni 
Shure. 

WAPO,  Chattanooga — Location  of  Trar 
mitter:  Rossville  Blvd.,  near  Faust  S 
Chattanooga.  Make:  Collins.  Tower  -  Or 
205  feet. 

WDOD,  Chattanooga  —  Location  of  Trar, 
mitter:  Chattanooga.  Make:  Composi* 
Tower:  1  Truscon,  320  feet.  Speech  I 
put:  RCA.  Microphones:  RCA. 

WTJS,  Jackson — Location  of  Transrn 
ter:  Jackson.  Make:  Composite.  Tower 
Two,  85  feet.  Speech  Input:  WE.  M 
crophones:  RCA. 

WNOX,  Knoxville — Location  of  Transrn, 
ter.    Knoxville.    Make:    WE.  Tower: 
Ideco,  475  feet.  Speech  Input:  WE.  M 
crophones:  RCA. 

WROL,  Knoxville — Location  of  Transm\\ 
ter:  524  S.  Gay  St.  Make:  WE.  Cor 
posite.  Tower:  One,  155  feet.  Micr 
phones :  RCA. 

WHBQ.  Memphis — Location  of  Transmt] 
ter:  46  Neely  St.  Make:  Composit 
Towers:  Two.  66  feet.  Speech  Inpu' 
RCA.   Microphones:  WE. 

WMPS.  Memphis — Location  of  Transmt 
ter:  1690  S.  Lauderdale  St.  Make:  Cor 
posite.  Towers:  Two,  100  feet.  Spee< 
Input:   RCA.    Microphones:  RCA. 

WLAC,  Nashville — Location  of  Transmi 
ter:  Murfreesboro  Rd.,  Nashville.  Mak< 
WE.  Towers:  2  WE,  200  feet.  Speech  I: 
put:  WE,  Microphones:  WE. 

WMC,  Memphis — Location  of  Transmitte. 
Five  Points.  Tenn.  Make:  Composit 
Towers:  2  Blaw-Knox.  611  feet  and  3: 
feet.  Speech  Input:  RCA.  Microphone: 
RCA.  WE. 

WREC.  Memphis — Location  of  Transmi 
ter:  Radio  Center,  near  Rugby  Par 
Tenn.  Make:  Composite.  Towers:  Tw 
410  feet. 

WSIX.  Nashville — Location    of  Transmi^ 
ter   Nashville.    Make:    RCA.  Tower: 
Truscon,    195   feet.    Speech   Input:  Co 
lins.    Microphones :  RCA. 

WSM,  Nashville — Location  of  Transmi 
ter:  Route  No.  5,  Franklin,  Tenn.  Makt 
RCA.  Tower:  1  Blaw-Knox,  878  fee 
Speech  Input:  WE.  Microphones:  WI 
RCA. 

TEXAS 

KRBC,  Abilene — Location  of  Transmitter 
341  Ambler  St.  Make:  RCA.  Tower: 
Ideco,  179  feet.  Speech  Input:  RC./ 
Microphones:  WE,  RCA. 

KGNC,  Amarillo — Location  of  Transmi 
ter:    Radio    Bldg.    Make:    WE.  Tower 

1  Blaw-Knox,  224  feet.  Speech  Input 
Composite.  Microphones:  WE. 

KNOW.  Austin — Location  of  Transmi 
ter:  Austin.  Make:  Composite.  Anter 
na:  Suspended  vertically  from  buildin; 
135  feet.  Speech  Input:  WE.  Micri 
phones:  WE. 

KFDM.  Beaumont — Location  of  Transmi 
ter:    Beaumont.    Make:    WE.  Towen 

2  WE,  200  feet.  Speech  Input:  WF 
Microphones:  WE. 

KBST,  Big  Spring — Location  of  Transmit 
ter:  Big  Spring.  Make:  RCA.  Tower 
International  Derrick  &  Equipment  Co 
165  feet.  Speech  Input:  RCA,  Micrc 
phones:  RCA. 

KNEL,  Brady — Location  of  Transmitter 
Brady.  Make:  Doolittle  &  Falknor  In< 
Tower:  One,  164  feet.  Speech  Input 
Gates. 

KGFI,  Brownsville — Location  of  Transmit 
ter:  Brownsville.  Make:  RCA.  Tower 
One.  160  feet.  Microphones:  RCA. 

WTAW,  College  SUtion— Locotion 
Transmitter :  College  Station.  Make 
Composite.  Towers:  2  Composite,  13 
feet.  Speech  Input:  Composite.  Micro 
phones:  WE.  Amperite. 

KRIS.  Corpus  Christi — Location  of  Trans 
mitter:  21/2  miles  from  Corpus  Christi 
Make:  Composite.  Tower:  One.  185  feet 
Speech  Input :  Collins :  Microphones, 
RCA.  ! 

KAND.  Corsicana  —  Location  of  Trans: 
mitter:  Corsicana.  Make:  Composite 
Tower:  1  Composite,  179  feet.  Speed 
Input:  Combination  Composite  and  RCA 
Microphones:  Brush,  RCA,  Amperite. 

KRLD,  Dallas — Location  of  Transmitter 
Seven  miles  North  of  Dallas,  ilfafce 
RCA.  Tower:  Two,  200  feet. 

WFAA,  Dallas — Location  of  Transmitter 
Grapevine,  Tex.  Make:  RCA.  Towers 
2  Blaw-Knox,  300  feet.  Speech  Input 
RCA.   Microphones:  RCA.  | 
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,R,  Dallas — Location  of  Transmitter : 
Itete  Fair  Grounds,  Dallas.  Make:  WE. 
lU'er;  1  Blaw-Knox,  229  feet.  Speech 
•  put:  WE.  Microphone:  WE. 
)'L,  Dublin — Location  of  Transmitter: 
jablin.  Make:  Composite.  Tower:  1 
jmposite,  182  feet.  Speech  Input: 
impson  Electric,  Composite.  Micro- 
>.ones :  Brush. 

IM,  El  Paso — Location  of  Transmitter : 
'y^tdlls    BIdg.    Make:    Composite.  Tower: 
Truscon,   158  feet  atop   bidg.  Speech 
put:    Composite.    Microphones:  RCA. 
^H,    El  Paso — -Uses    transmitter  of 

:rsM. 

;C0 — (See  Wichita   Falls,  Tex.) 
'  rZ,    Fort  Worth — Location    of  Trans- 
"i^jjitter:    Sunny   Hill   Dairy   Farm,  Fort 
brth.   Make:   RCA.   Tower:   One,  155 
ftet. 

KT,  Fort  Worth — Location  of  Trans- 
itter:  Birdville,  Tex.  Make:  WE.  Tow- 
':  One.  200  feet. 
■lAP,  Fort  Worth — Location  of  Trans- 
litter:  Fort  Worth.  Make:  RCA.  Tow- 
fs:  2  Blaw-Knox.  300  feet.  Speech  In- 
ktt;  RCA.  Microphones:  WE. 
jUF,  Galveston — -Location  of  Transmit- 
;r:  American  National  Insurance  Bldg. 
Tafce:  Composite.  Towers:  2  Composite, 
90  feet.  Speech  Input:  Gates.  Micro- 
Jiones :  Gates. 

iVL,  Greenville — Location  of  Transmit- 
kr:  2610  Washington  St.  Make:  Com- 
osite.  Tower:  One,  205  feet. 
EC,  Houston — Location  of  Transmit- 
\er:  Deep  water,  Texas.  Make:  RCA. 
fewer;  1  Truscon,  376  feet.  Speech  In- 
•ut:  RCA.  Microphones:  RCA.  WE. 
RH,  Houston — Location  of  Transmit- 
ter: Deepwater,  Tex.  Make:  RCA.  Tow- 
r:  1  Truscon,  375  feet.  Speech  Input: 
tCA.  Microphones:  RCA. 
!YZ,  Houston — Location  of  Transmitter : 
lulf  Bldg.  Make:  Composite.  Tower:  1 
J.  Bayer  Co.,  590  feet.  Speech  In- 
tut:  RCA.  Microphones:  RCA. 
•CA,  Kilgore — Location  of  Transmitter: 
Cilgore.  Make:  Collins.  Tower:  1  Com- 
losite,  186  feet.  Speech  Input:  Collins. 
iicrophones :  Asiatics. 
'RO,  Longview — Location  of  Transmit- 
er:  South  Green  at  Radio  St.,  Long- 
7iew.  Make:  RCA.  Tower:  185  feet. 
speech  Input:  RCA.  Microphones:  RCA. 
YO,  Lubbock — Location  of  Transmitter : 
•iLubbock.  Make:  RCA.  Tower:  I  Lehigh, 
11:145  feet.  Speech  Input:  RCA,  Compos- 
ilii  te.  Microphones:  Turner, 
f  kLH,  Midland — Location  of  Transmitter: 
Midland.  Make:  Composite.  Tower:  1 
Ideco,  154  feet.  Speech  Input:  Com- 
Dosite.  Microphones :  Shure. 


KNET,  Palestine — Location  of  Transmit- 
ter: 1  mile  N.  E.  of  Palestine.  Make: 
Composite.  Tower:  One,  175  feet. 

KPIN,  Pampa — Location  of  Transmitter: 
Pampa.  Make:  RCA.  Tower:  One,  180 
feet.  Speech  Input :  Composite.  Micro- 
phones: Amperite,  American. 

KPLT,  Paris  —  Location  of  Transmitter : 
Paris.  Make:  RCA.  Tower:  1  Interna- 
tional Derrick  &  Equipment  Co.,  169 
feet.  Speech  Input:  RCA.  Microphones: 
RCA,  Turner. 

KIUN,  Pecos — Location  of  Transmitter: 
Pecos.  Make:  RCA.  Tower:  1  Composite. 
164  feet.  Speech  Input:  RCA.  Micro- 
phones :  RCA. 

KPAC,  Port  Arthur — Location  of  Trans- 
mitter: 1500  Procter  St.  Make:  Compos- 
ite. Towers:  Two,  118  feet  and  149  feet. 

KGKL,  San  Angelo — Location  of  Trans- 
mitter: 50  S.  Milton  St.  Make:  Compos- 
ite. Tower:  One,  171  feet.  Speech  In- 
put: Composite.  Microphones:  WE. 

KABC,  San  Antonio — Location  of  Trans- 
mitter: 811  E.  Myrtle  St.  Make:  WE. 
Tower:  1  Composite,  192  feet.  Speech 
Input:    RCA.    Microphones:   RCA,  WE. 

KMAC,  San  Antonio — Location  of  Trans- 
mitter: 319  Ave  A.  Make:  WE.  Tower: 
One,  184  feet. 

KONO,  San  Antonio — Location  of  Trans- 
mitter: 317  Arden  Grove,  San  Antonio. 
Make:  Composite.  Tower:  1  Lehigh,  154 
feet.  Speech  Input:  Composite.  Micro- 
phones: WE,  RCA. 

(Application  is  on  file  for  this  permit 
at  the  present  time,  but  has  not  been 
granted  as  yet. ) 

KTSA,  San  Antonio — Location  of  Trans- 
mitter: St.  Hedwig  Road— (extension  of 
E.  Houston  St.,  San  Antonio).  Make: 
WE.  Towers:  2  Ideco,  200  feet.  Speech 
Input:  WE.  Microphones:  WE,  RCA. 

WOAI,  San  Antonio — Location  of  Trans- 
mitter: Selma,  Tex.  Make:  RCA.  Tower: 
1  Truscon,  430  feet.  Speech  Input:  RCA. 
Microphones:  RCA,  WE. 

KRRV,  Sherman — Location  of  Transmit- 
ter: 1910  S.  Crockett  St.  Make:  Com- 
posite. Tower:  1  Blaw-Knox,  179  feet. 
Speech  Input:  Composite.  Microphones: 
Amperite. 

KTEM,  Temple — Location  of  Transmitter: 
Temple.  Make:  RCA.  Tower:  1  Lehigh, 
175  feet.  Speech  Input:  RCA.  Micro- 
phones: RCA. 

KCMC,  Texarkana — Location  of  Trans- 
mitter: 317  Pine  St.,  Texarkanna,  Tex. 
Make:  WE.  Tower:  1  Blaw-Knox,  197 
feet.  Speech  Input:  RCA.  Microphones: 
WE. 


Controls 


irire-wound   mixers,  L-pads, 
pads.  Input  attenuators,  etc 


hiny  resistance  value;  taper: 
pngle,  double  and  triple 
1  in  its. 

i  • 

%\sa  carbon-element  controls 
4tr  higher  resistances. 

I  • 

Mallasts    and  voltage-drop- 

^ling  resistors, 
i  • 

llrmored  strip  resistors, 
'apped  resistors,  hum  bal- 
ancers, etc. 


Constant  -  impedance 
output  attenuator. 
25-watt  rating.  Lin- 
ear up  to  45  db.  in 
3   db.  steps. 


Here's  a  typical  CLAROSTAT  solution 
of  a  difficult  problem  —  a  constant-im- 
pedance output  attenuator.  Substantial. 
Properly  designed.  Built  by  craftsmen — to 
last.  Let  CLAROSTAT  solve  your  control 
problem.  Just  submit  it.  Loose-leaf  data  on 
request. 


CMROST/IT 


285-287  \Or\TH  SIXTH  STUCET 

BnooHiYix/,  xEWYonn,  i/.s.a. 


KGKB,  Tyler — Location  of  Transmitter : 
1  mile  N.  of  Tyler.  Make:  RCA.  Tower: 
One,  167  feet.  Speech  Input:  RCA.  Mi- 
crophones :  RCA. 

WACO,  Waco — Location  of  Transmitter : 
Amicable  Life  Bldg.  Make:  RCA.  Tow- 
er: 1  Blaw-Knox,  174  feet.  Speech  In- 
put:  RCA.    Microphones:   RCA,  WE. 

KRGV,  Weslaco — Location  of  Transmitter : 
Weslaco.  Make:  Composite.  Tower:  One, 
210  feet.  Speech  Input:  WE.  Micro- 
phones:  RCA.  WE. 

UTAH 

KSUB,  Cedar  City  —  Location  of  Trans- 
mitter: Cedar  City.  Make:  Composite. 
Tower:  1  National  Pole  and  Tube  Co.. 
160  feet.  Speech  Input:  Composite.  Mi- 
crophones: Shure. 

KLO.  Ogden  —  Location  of  Transmitter: 
Riverdale.  Utah.  Make:  Composite.  Tow- 
er: 1  Blaw-Knox,  144  feet.  Speech 
Input:  Composite.  Microphones:  RCA. 
WE. 

KEUB,  Price- — Location  of  Transmitter: 
Price.  Make:  Composite.  Tower:  1  Beth- 
lehem Steel  Corp.,  175  feet.  Speech 
Input:  Composite.  Microphones:  Shure, 
Bruno. 

KDYL,  Salt  Lake  City  —  Location  of 
Transmitter:  898  W.  33rd  S.  Salt  Lake 
City.  Make:  WE.  Towers:  2  Interna- 
tional Derrick  &  Equipment  Co.,  200 
feet.  Speech  Input:  WE.  Microphones: 
WE. 

KSL.  Salt  Lake  City — Location  of  Trans- 
mitter: Saltair,  Utah.  Make:  WE.  Tow- 
ers: 2  American  Bridge  Co.,  225  feet. 
Speech  Input:  WE.  Microphones:  RCA. 

KUTA,  Salt  Lake  City  —  Location  of 
Transmitter:  Salt  Lake  City.  Make: 
Composite.  Tower:  One,  150  feet.  Speech 
Input:  Composite.  Microphones:  Ameri- 
can. 

VERMONT 

WCAX.  Burlington  —  Location  of  Trans- 
mitter: 203  College  St.  Make:  RCA. 
Tower:  1  Truscon.  220  feet.  Speech  In- 
put: RCA.  Microphones:  RCA. 

WSYB,  Rutland  • —  Location  of  Transmit- 
ter: 80  West  St.  Make:  RCA.  Tower: 
One.  80  feet.  Speech  Input:  RCA.  Mi- 
crophones :  RCA,  WE. 

WDEV,  Waterbury  — ■  Location  of  Trans- 
mitter: Blush  Hill.  Waterbury.  Make: 
RCA.  Totver:  1  Blaw-Knox.  435  feet. 
Speech  Input:  RCA  Microphones:  RCA. 

WNBX.  Springfield  —  Location  of  Trans- 
mitter: Mt.  Ararat,  Springfield.  Make: 
Composite.  Tower:  One,  200  feet.  Speech 
Input:   RCA.   Microphones:  RCA. 

WQDM,  St.  Albans — Location  of  Transmit- 
ter: St.  Albans.  Make:  Composite.  Tow- 
er: 1  Lehigh,  200  feet.  Speech  Input: 
WE.  Microphones:  WE. 

VIRGINIA 

WCHV,  Charlottesville — Location  of  Trans- 
mitter: Free  Bridge  Rd.  Make:  Com- 
posite. Tower:  One.  180  feet.  Speech 
Input:  RCA.  Microphones:  RCA. 

WBTM,  Danville — Location  of  Transmit- 
ter: Atop  Hotel  Danville.  Make:  Com- 
posite. Microphones:  WE. 

WSVA,  Harrisonburg — Location  of  Trans- 
mitter: Route  No.  1,  Harrisonburg. 
Make:  Composite.  Tower:  1  Truscon, 
184  feet.  Speech  Input:  Composite.  Mi- 
crophones :  Amperite. 

WLVA,  Lynchburg  • —  Location  of  Trans- 
mitter: Page  St.,  between  Morgan  & 
Mt.  View  Sts.  Make:  Composite.  Tower: 

1  Blaw-Knox,  172  feet.  Speech  Input: 
RCA.  Microphones:  RCA. 

WGH,  Newport  News — Location  of  Trans- 
mitter: Newport  News.  Make:  RCA. 
Tower:  1  International  Derrick  &  Equip- 
ment Co.,  186  feet.  Speech  Input:  RCA. 
Microphones:  RCA,  Shure. 

WTAR,  Norfolk  —  Location  of  Transmit- 
ter: Glen  Rock.  Princess  Anne  County. 
Make:  RCA.  Towers:  3  John  E.  Lingo 
&  Son  Inc.  ;  two,  210  feet  and  one.  280 
feet.  Speech  Input:  Composite.  Micro- 
phones: RCA. 

WBBL,  Richmond — Location  of  Transmit- 
ter: 1627  Monument  Ave.  Make:  WE. 
Towers:  Two,   100  feet. 

WMBG,  Richmond — Location  of  Transmit- 
ter:    Richmond.    Make:    RCA.  Towers: 

2  Lehigh,  215  feet.  Speech  Input:  Col- 
lins. Microphones:  RCA. 

WRNL,  Richmond  —  Location  of  Trans- 
mitter:  Richmond.  Make:  WE.  Tower: 
1  Blaw-Knox,  280  feet.  Speech  Input: 
WE.  Microphones:  WE. 

WRTD,  Richmond — Location  of  Transmit- 
ter:  Richmond.  Make:  RCA.  Tower:  1 
John  E.  Lingo  &  Son  Inc.,  331  feet. 
Speech  Input:  RCA,  WE.  Microphones: 
RCA.  WE. 

WRVA.  Richmond — Location  of  Transmit- 
ter:  Mechanicsville.  Va.  Make:  WE. 
Tower:  One.  326  feet.  Speech  Input: 
WE.  Microphones:  WE,  RCA. 

WDBJ,  Roanoke — Location  of  Transmit- 
ter: Colonial  Heights,  Roanoke.  Make: 
RCA.  Tower:  1  Blaw-Knox.  312  feet. 
Speech  Input:  RCA.  Microphones:  RCA. 

WASHINGTON 

KXRO,  Aberdeen — Location  of  Transmit- 
ter: Finch  Farms.  Aberdeen.  Wash. 
Make:  WE.  Tower:  1  Blaw-Knox.  179 
feet.  Speech  Input:  WE.  Microphones : 
WE. 

(Contbmed  on  page  310) 


Tubular  Type 

Vertical 
Antenna  Mast 


Sectional  construction  of  seamless  steel 
tubing. 


Comparatively  light  weight — suitable  for 
roof  installations  without  expensive  build- 
ing preparation. 


Weight  of  typical  175-foot  mast  only  ap- 
proximately one  thousand  pounds. 


Standard  lighting  may  be  used.  Can  be 
prepared  at  the  factory  if  desired. 


Designed  for  safe  performance  under  ice 
load  and  ninety  mile  winds. 


Furnished  with  steps  as  optional  equip- 
ment. 


Concentric  cable  and  coupling  units  avail- 
able. 


Lighting  and  filter  equipment  optional. 
• 

An  illustrated  booklet  of  instructions  and 
suggestions  for  erecting  will  be  furnished 
with  each  mast. 

Erection  service  available  at  reasonable 
costs. 

D.  H.  HARRELL 

7731  Essex  Ave. 
CHICAGO,  ILL 


BROADCASTING  •  Broadcast  Advertising 


1938  Yearbook  Number  •  Page  309 


Equipment  in  Use  in 

BROADCAST  STATIONS  OF  UNITED  STATES  AND  CANADA 


(Continued  from  page  309) 


WASHINGTON  (Cont'd) 

KVOS,  Bellingham  ■ —  Location  of  Trans- 
mitter: Luther  BIdg.  Make:  RCA.  An- 
tenna: Suspended  from  city  hall  to 
Cissna  Apt.  Hotel.  Speech  Input:  Com- 
posite. Microphones :  Astatic. 

KELA,  Centralia — Location  of  Transmit- 
ter: Centralia.  Make:  WE.  Tower:  1 
Bethlehem,  190  feet.  Speech  Input:  WE. 
Microphones:  WE,  RCA. 

KRKO,  Everett — Location  of  Transmit- 
ter: 28141/2  Rucker  Ave.  Make:  WE. 
Towers:  2  Lallice  Co.,  80  feet.  Speech 
Input:  Composite.  Microphones:  WE, 
RCA,  American. 

KGY,  Olympia — Location  of  Transmitter: 
1063  Capitol  Way,  Olympia.  Make:  WE. 
Towers:  Two,  75  feet.  Speech  Input: 
Composite.  Microphones:  WE,  RCA. 

KWSC,  Pullman — Location  of  Transmit- 
ter: Pullman.  Make:  Composite.  Tower: 
One,  224  feet.  Speech  Input:  Composite. 
Microphones :  Brush,  Radio  Receptor. 

KEEN,  Seattle — Location  of  Transmitter: 
Smith  Tower.  Make:  Composite.  Speech 
Input:  Radio  Laboratory.  Microphones: 
Shure,  Astatic. 

KIRO,  Seattle — Location  of  Transmitter: 
Seattle.  Make:  Composite.  Towers:  Two, 
120  feet.  Speech  Input:  WE.  Micro- 
phones: WE. 

KJR,  Seattle  —  Location  of  Transmitter: 
2600  26th  Ave.,  S.  W.  Make:  RCA. 
Tower:  1  Truscon,  570  feet.  Speech  In- 
put: RCA.  Microphones:  RCA. 

KOL,  Seattle — Location  of  Transmitter : 
1110  W.  Florida  St.  Make:  Composite. 
Tower:  1  Ideco,  370  feet.  Speech  Input: 
Composite.  Microphones:  WE. 

KOMO,  Seattle — Location  of  Transmitter: 
2600  26th  Ave.,  S.  W.  Make:  RCA. 
Tower:  1  Truscon,  570  feet.  Speech  In- 
put:  RCA.  Microphones:  RCA. 

KRSC,  Seattle — Location  of  Transmitter : 
819  Fairview  Place.  Make:  Composite. 
Tower:  1  Truscon,  218  feet.  Speech  In- 
put: WE.  Microphones:  WE.  RCA. 

KTW,  Seattle — Location  of  Transmitter: 
7th  Ave.  &  Spring  St.  Make:  Com- 
posite. Towers:  2  Composite,  170  feet. 
Speech  Input:  Composite.  Microphones: 
RCA. 


KXA,  Seattle — Location  of  Transmitter: 
Bigelow  BIdg.  Make:  Composite.  Tow- 
ers: Two,  175  feet.  Speech  Input:  Com- 
posite. Microphones:  RCA. 

KFIO,  Spokane — Location  of  Transmitter: 
526  Riverside  Ave.  Make:  Composite. 
Tower:  One,  178  feet.  Speech  Input: 
Collins.  Microphones :  Shure. 

KFPY,  Spokane — Location  of  Transmitter: 
R.F.D.  3,  Spokane.  Make:  WE.  Tower:  1 
Truscon,  468  feet.  Speech  Input:  RCA. 
Microphones:  RCA,  WE. 

KGA,  Spokane — Location  of  Transmitter : 
Spokane.  Make:  WE.  Tower:  1  Beth- 
lehem, 225  feet.  Speech  Input:  WE, 
RCA.  Microphones:  WE,  RCA. 

KHQ,  Spokane — Location  of  Transmitter: 
Spokane.  Make:  WE.  Tower:  1  Bethle- 
hem Steel  Co.,  803  feet.  Speech  Input: 
WE,  RCA.  Microphones:  WE,  RCA. 

KMO,  Tacoma — Location  of  Transmitter: 
Tacoma.  Make:  WE.  Tower:  1  Blaw- 
Knox,  200  feet.  Speech  Input:  WE. 
Microphones:  WE. 

KVI,  Tacoma — Location  of  Transmitter: 
Point  Heyer.  Vashon  Island,  Wash. 
Make:  WE.  Tower:  1  Truscon,  444  feet. 
Speech  Input:  WE.  Microphones:  WE, 
RCA. 

KUJ,  Walla  Walla — Location  of  Transmit- 
ter: 2nd  &  Rose  Sts.  Make:  Composite, 
Seattle  Lab  Design  Co.  Towers:  2  Com- 
posite, 130  feet.  Speech  Input:  Compos- 
ite. Microphones:  Turner. 

KPQ,  Wenatchee — Location  of  Transmit- 
ter: North  end  of  Miller  St.  Make: 
Composite.  Tower:  1  Truscon,  188  feet. 
Speech  Input:  Collins. 

KIT.  Yakima — Location  of  Transmitter: 
109%  E.  Yakima  Ave.  Make:  WE.  Tow- 
er: 1  Lehigh,  195  feet.  Speech  Input: 
WE.  Microphones:  WE. 

WEST  VIRGINIA 

WHIS,  Bluefield  —  Location  of  Transmit- 
ter: Bramwell  Rd..  Harry  Heights,  Blue- 
field.  Make:  Collins.  Tower:  1  Blaw- 
Knox,  183  feet.  Speech  Input:  Collins. 
Microphones :  WE. 


High  Fidelity- 

with 

AMERTRAN 

Audio-Frequency 

Transformers 

Foremost  in  the  minds  of  AmerTran's 
audio  engineers  are  the  requirements  of 
broadcasting  stations.  For  more  than  30 
years  AmerTran  has  specialized  in  sup- 
plying all  types  of  transformer  equip- 
ment to  the  communication  industry, 
and,  since  the  advent  of  broadcasting,  we 
have  been  the  acknowledged  leader  in 
supplying  audio  transformers  of  high 
quality. 

Let  us  send  you  a  copy  of  Bulletin  1002 
describing  AmerTran  Audio  Products.  It 
contains  the  most  complete  listing  avail- 
able of  standard  high-quality  transform- 
ers for  broadcasting.  You  will  also  find 
illustrations  of  special  equipment  which 
will  be  of  interest. 


AMERICAN  TRANSFORMER  COMPANY 
170  Emmet  St.,  Newark,  N.  J. 


Transfo  rme  rs 


SINCE 


of  Excellence 


1901 


WCHS,  Charleston  —  Location  of  Trans- 
mitter: 4  miles  southwest  of  Charleston. 
Make:  WE.  Towers:  2  Blaw-Knox,  154 
feet.  Speech  Input:  Collins.  Microphones: 
RCA,  WE. 

WBLK,  Clarksburg  — -  Location  of  Trans- 
mitter: Clarksburg.  Make:  Collins.  Tow- 
er: 1  Lehigh,  239  feet.  Speech  Input: 
Collins.  Microphones :  RCA. 

WMMN,  Fairmont  —  Location  of  Trans- 
mitter: Fairmont.  Make:  WE.  Tower: 
1  International  Derrick  &  Equipment 
Co.,  279  feet.  Speech  Input:  WE.  Micro- 
phones :  WE. 

WSAZ,  Huntington — Location  of  Trans- 
mitter: Pleasant  Heights,  Huntington, 
W.  Va.  Make:  WE.  Tower:  1  Blaw- 
Knox,  204  feet.  Speech  Input:  WE. 
Microphones:  WE. 

WPAR,  Parkersburg — Location  of  Trans- 
mitter: Gihon  Road,  Parkersburg.  Make: 
Composite.  Tower:  1  International 
Stacy,  178  feet.  Speech  Input:  Collins. 
Microphones:  RCA,  WE,  Amperite. 

WWVA,  Wheeling  —  Location  of  Trans- 
mitter: West  Liberty.  Make:  Composite. 
Tower:  1  Blaw-Knox  Vertical  Radiator, 
280  feet.  Speech  Input:  WE.  Micro- 
phones: WE. 

WISCONSIN 

WEAU,  Eau  Claire — Location  of  Trans- 
mitter: 26th  &  Crescent  Road.  Make: 
RCA,  Composite.  Tower:  One,  252  feet. 
Speech  Input:  WE,  Composite.  Micro- 
phones: WE. 

KFIZ,  Fond  du  Lac — Location  of  Trans- 
mitter: 18  W.  First  St.  Make:  WE. 
Towers:  Two,  90  feet.  Speech  Input: 
Composite.  Microphones:  Remler. 

WHBY,  Green  Bay — Location  of  Trans- 
mitter: West  De  Pere,  Wis.  Make:  Cus- 
tom built.  Towers:  Two,  196  feet. 
Speech  Input :  Collins.  Microphones : 
RCA,  WE. 

WTAQ,  Green  Bay — Location  of  Trans- 
mitter: West  De  Pere.  Wis.  Make:  RCA. 
Towers:  2  Truscon.  196  feet.  Speech 
Input:  Collins.  Microphones:  RCA,  WE. 

WCLO,  Janesville — Location  of  Transmit- 
ter: S.  Oakhill  Ave.  Make:  WE.  Tower: 
1  Truscon,  260  feet.  Speech  Input:  Col- 
lins. Microphones:  WE. 

WKBH,  La  Crosse — Location  of  Trans- 
mitter: R.F.D.  No.  1,  La  Crosse.  Make: 
WE.  Tower:  1  Blaw-Knox,  279  feet. 
Speech  Input:  WE.  Microphones:  WE, 
RCA. 

WHA,  Madison — Location  of  Transmitter : 
Radio  Hall,  Madison.  Make :  Composite. 
Towers:  2  U.  S.  Wind  Engine  &  Pump 
Co.,  200  feet.  Speech  Input:  Composite. 
Microphoties :  RCA,  WE. 

WIBA.  Madison — Location  of  Transmitter: 
Madison.  Make:  RCA.  Toxvers:  3  Trus- 
con ;  1  main.  450  feet  and  2  reflectors. 
195  feet.  Speech  Input:  RCA.  Micro- 
phones: RCA,  WE. 

WOMT,  Manitowoc — Location  of  Trans- 
mitter: Manitowoc.  Make:  Composite. 
Towers:  2  Composite,  60  feet.  Speech 
Input:   Composite.   Microphones:  WE. 

WEMP.  Milwaukee — Location  of  Trans- 
mitter: 710  N.  Plankinton  Ave.  Make: 
RCA.  Tower:  1  Truscon.  323  feet. 
Speech  Input:  RCA.  Microphones:  RCA, 
WE. 

WISN,  Milwaukee  —  Location  of  Trans- 
mitter: 231  W.  Michigan  St.  Make: 
RCA.  Tower:  1  Blaw-Knox,  254  feet. 
Speech   Input:   WE.  Microphones:  WE. 

WTMJ,  Milwaukee  —  Location  of  Trans- 
mitter: Route  5,  town  of  Brookfield. 
Waukesha,  Wis.  Make:  WE.  Tower:  1 
Blaw-Knox,  405  feet.  Speech  Input: 
WE,  RCA.  Microphones:  WE,  RCA. 

WIBU,  Poynette — Location  of  Transmit- 
ter: R.F.D.  No.  3,  Poynette.  Make:  Col- 
lins. Tower:  One.  185  feet.  Speech  In- 
put: WE.   Microphones:  RCA. 

WRJN,  Racine — Location  of  Transmitter: 
Victory  &  Kentucky  Sts.,  Mt.  Pleasant. 
Wis.  Make:  RCA.  Totver:  1  Harrell, 
187  feet.  Speech  Input:  RCA.  Micro- 
phones: RCA. 

WHBL,  Sheboygan  —  Location  of  Trans- 
mitter:  1  mile  S.  of  city  limits  on  High- 
way No.  141.  Make:  RCA.  Tower:  1 
Truscon,  286  feet.  Speech  Input:  RCA. 
Microphones :  RCA. 

WLBL,  Stevens  Point — Location  of  Trans- 
mitter: Auburndale,  Wis.  Make:  Com- 
posite. Tower:  One.  450  feet.  Speech 
Input:  WE.  Microphones:  RCA. 

WDSM,  Superior — CP  granted  but  not  is- 
sued  pending  appeal  before  court. 

WEBC,  Superior— (See  Duluth,  Minn.) 

WSAU,  Wausau — Location  of  Transmit- 
ter: 113  Third  St.  Make:  Composite. 
Tower:  1  Harrell,  178  feet.  Speech  In- 
put: Composite.  Microphones:  WE. 


i 


WYOMING 

KDEN,  Casper — Location  of  Transmit 
Casper.   Make:   Composite.  General 
dio,  RCA.  Tower:  One,  305  feet.  Mi 
phones :  RCA. 

KVRS,  Rock  Springs — Location  of  Tn 
mitter:  Rock  Springs.  Tower:  1  H 
Radiator  Co.,  150  feet.  Speech  Inj 
Collins.  Microphones:  WE. 

KWYO,  Sheridan — Location  of  Trans: 
ter:  1  mile  N.  W.  of  Sheridan.  Ma 
DooHttle  &  Falknor.  Tower:  1  Tmsi 
186  feet.  Speech  Input:  Compf.- 
Microphones:    Amperite,  Astatic. 

ALASKA 

KFQD,    Anchorage  —  Location    of  Tri_ 
mitter:    Anchorage.    Towers:  Two, 
feet.   Speech   Input:  Collins. 

KINY,  Juneau — Location  of  Transmit 
Goldstein  BIdg.,  Juneau.  Make:  ( 
posite.  Tower:  One,  145  feet.  Spr 
Input:  WE. 

KGBU,  Ketchikan  —  Location  of  Trc 
mitter:  Radio  House,  East  &  Stedni 
Sts.  Make:  Collins.  Tower:  1  Bl; 
Knox,   280   feet.   Speech  Input:  Coll 

HAWAII 

KHBC,  Hilo  —  Location  of  Transmitt 
1283  Kalanianaole  St.  Make:  Ri 
Tower:  1  Blaw-Knox,  179  feet.  Spe^ 
Input:   RCA.  Microphones:  RCA. 

KGMB,  Honolulu — Location  of  Transt. 
ter:  1129  Kapiolani  Blvd.  Make:  RI: 
Tower:  1  Blaw-Knox,  179  feet.  Spe 
Input:    RCA.    Microphones:  RCA. 

KGU,  Honolulu  —  Location  of  Transr 
ter:  Honolulu.  Make:  Composite.  T' 
ers:  Two.  160  feet.  Speech  Input:  Ci 
posite.  Microphones :  RCA. 

PUERTO  RICO 

WPRA.  Mayaguez — Location  of  Transr 

ter:     %    mile    from    Mayaguez.  Ma 

Composite.    Tower:    1  Blaw-Knox. 

feet.    Speech   Input:    Composite.  Mi< 

phones :  RCA. 
WPRP,  Ponce — Location   of  Transmiti 

4   Trujillo   St.   Make:    Composite.  T: 

ers:  Two,  145  feet. 
WKAQ.    San    Juan — Location    of  Tra. 

mitter:   San  Juan.  Make:  WE.  Tow 

1  Lehigh,  252  feet.  Speech  Input:  V 

Microphones:  WE. 
WNEL,  San  Juan.  Location  of  Transr, 

ter:  99  Sol  St.  Make:  Composite.  T. 

er:  One,  179  feet. 

ALBERTA 

CFAC,  Calgary — Location  of  Transmitt 
7  miles  E.  of  Calgary.  Make:  Marcc 
Tower:  1  John  E.  Lingo  &  Son 
feet.  Speech  Input:  Marconi.  Mic 
phones :  RCA. 

CFCN,  Calgary — Location  of  Transn 
ter:  Strathmore.  Alberta.  Make:  Cc 
posite.  Tower:  1  Blaw-Knox.  170  f< 
Speech  Input:  Northern.  Microphon 
RCA,  WE. 

CFRN,  Edmonton — Location  of  Transn: 
ter:  Jasper  Place,  Edmonton.  Mak 
Marconi.  Tower:  One,  210  feet.  Spe,' 
Input :  Marconi.  Microphones :  Marco 

CJCA,  Edmonton — Location  of  Transn^ 
ter:  Belmont,  Alberta.  Make:  Marco 
Towers:  2  Ajax.  150  feet.  Speech  ■ 
put:  Marconi.  Microphones:  RCA,  W 

CKUA,  Edmonton — Location  of  Transn"^ 
ter:  University  Campus,  Edmont 
Make:  Composite.  Towers:  2  Fairban: 
Morse,  110  feet.  Speech  Input:  Com. 
site.  Microphones:  Remler,  Jenkins 
Adair. 

CFCP,  Grande  Prairie — Location  of  Tra 
mitter:  Grande  Prairie.  Make:  Marco 
Tower:  1  Ajax,  215  feet.  Speech  /njrr 
Marconi.    Microphones :  RCA. 

CJOC,  Lethbridge — Location  of  Transn 
ter:  Lethbridge.  Make:  Marconi.  Tc 
ers:  Two,  55  feet.  Speech  Input:  M 
coni.  Microphones:  WE. 

BRITISH  COLUMBIA 

CHWK,  Chilliwack  —  Location  of  Tra 
mitter:  Chilliwack.  Make:  Composi 
Towers:  Two,  100  feet.  Speech  Inpf^ 
Composite. 

CFJC,  Kamloops — Location  of  Transn. 
ter:  N.  Kamloops,  B.  C.  Microphon 
RCA. 

CFPR,  Prince  Rupert — Location  of  Tra 
mitter:  Prince  Rupert.  Make:  Com) 
site.  Towers:  Two,  80  feet.  Speech  . 
put:  Composite.  Microphones:  Shu 
Universal. 

CJAT,  Trail  —  Location  of  Transmitt 
Warfield,  B.  C.  Make:  RCA.  Tower: 
Teco,  272  feet.  Speech  Input:  RC 
Microphones :  RCA. 


Page  310  •  1938  Yearbook  Number 


BROADCASTING  •  Broadcast  Advertisin 


a,  Vancouver — Location  of  Transmit- 

Sea  Island.  B.  C. 
ilO,  Vancouver  —  Location  of  Trans- 
itter:  New  Sun  Bldg.,  Vancouver. 
]'.ke:  Composite.  Speech  Input:  Coi- 
rs. Microphones:  WE. 
rX.  Vancouver  —  Location  of  Trans- 
tter:  1220  Seymour  St.  Make:  Corn- 
site.  Towers:  Tvfo.  95  feet.  Speech 
imt:  Composite,  WE.  Microphones: 
ilA,  WE. 

T    Victoria  —  Location    of  Transmit- 
:'  Midland  Rd.,  Portage  Inlet,  B.  C. 
'»  like:  Composite.  Tower:  One,  179  feet. 


MANITOBA 

Brandon — Location  of  Transmitter : 
St.,     Brandon.     Make:  Northern. 
yu-ers :   Two,   100  feet.   Speech  Input : 
jrthern.    Microphones:  Northern. 
C,   Winnipeg — Location   of  Transmit- 
Middlechurch.      Make:  Northern, 
ri  iM'er;  1  Blaw-Knox,  404  feet.  Speech 
fiput:   Northern.   Microphones:  North- 
n. 

Winnipeg — Location  of  Transmit- 
r:  Headingly,  Manitoba.  Make:  WE. 
twer:  1  Blaw-Knox,  219  feet.  Speech 
/put:  WE.  Microphones:  WE. 

NEW  BRUNSWICK 

,BB,  Fredericton  —  Location  of  Trans- 
'itter:  Fredericton.  Make:  Marconi, 
jjuers;  Two,  150  feet.  Speech  Input: 
jarconi.  Microphones:  WE. 
;W,  Moncton — Location  of  Transmit- 
r:  Moncton.  Make:  Northern.  Tow- 
:  One,  120  feet.  Speech  Input:  North- 
n.  Microphones :  Northern. 
3J,  Saint  John — Location  of  Trans- 
itter:  Admiral  Beatty  Hotel,  Saint 
)hn.  Make:  Northern.  Towers:  Two, 
feet  atop  80  ft.  building.  Speech  In- 
it :  Northern.  Microphones:  Northern, 
CA. 

NOVA  SCOTIA 

MS,  Halifax — Location  of  Transmitter: 
edford.  Nova  Scotia.  Make:  North- 
Tower:  1  Blaw-Knox,  224  feet. 
peech  Input:  Northern.  Microphones: 
brthern. 

;B,  Sydney — Location  of  Transmitter: 
3uth  Bar-Whitney  Pier  Post  Office, 
ydney.  Make:  Marconi.  Towers:  2  On- 
irio  Wind  Engine  Co.,  200  feet.  Speech 
\iput:  Marconi.  Microphones:  Western, 
emler. 

'C,  Wolfville — Location  of  Transmitter: 
Mfville.  Make:  Marconi.  Tower:  One, 
30  feet.  Speech  Input:  Marconi. 


ONTARIO 

PC,  Brantford — Location  of  Transmit- 
\ir:  Glebe  Property,  Brantford.  Make: 
omposite.  Towers:  Two,  114  feet. 
,  ■  Hpeech  Input:  Composite.  Microphones: 
iLmperite,  Bruno. 

CO,    Chatham — Location    of  Transmit- 
ar:  Wm.  Pitt  Hotel.  Make:  Composite. 
■i;]trowers:  Two,  60  feet  atop  40  ft.  build- 
iftpg.    Speech    Input:    Composite.  Micro- 
\hones:  Amperite. 

iPR,  Fort  William — Location  of  Trans- 
'  litter:  12th  Ave.,  Port  Arthur,  Ont. 
take:  Marconi.  Towers:  Two,  110  feet. 
reech  Input:  Northern.  Microphones: 
lorthern. 

ML,  Hamilton — Location  of  Transmit- 
pr:  Saltfleet  Township,  Hamilton. 
lake:  Marconi.  Towers:  Two,  100  feet. 
•peech  Input:  Marconi.  Microphones: 
■  VE. 

OC,  Hamilton  —  Location  of  Trans- 
mitter: Fruitland,  Ont.  Make:  Northern. 
'owers:  2  Brantford  Windmill  Co.,  115 
eet.  Speech  Input:  Northern.  Micro- 
'hones:  Northern, 
'i  RC,  Kingston — Location  of  Transmit- 
er:  Queen's  University. 
CR,   Kitchener — Location  of  Transmit- 

■  rr:    24    King    St.,   S.   Waterloo,  Ont. 
"owers:    Two,    75    feet.  Microphones: 

"  -Torthern. 

PL,  London — Location  of  Transmitter: 
lotel  London.  Make:  Northern.  Tow- 
rs:  2  Walkerville  Bridge  Co.,  75  feet 
top  110  ft.  bldg.  Speech  Input:  Com- 

"  losite.   Microphones:  Northern. 

'  !  CH,  North  Bay — Location  of  Transmit- 
er:  North  Bay.  Make:  Marconi.  Tow- 
rs:  Two,  100  feet.  Speech  Input:  Com- 
losite.  Microphones:  RCA. 
CO,  Ottawa — Location  of  Transmitter: 
Joom  Island.  Que.  Make:  WE.  Towers: 
;  Dominion  Bridge  Co.,  125  feet.  Speech 
t/put:  WE.  Microphones:  WE. 
;w,  Owen  Sound — Location  of  Transmit- 
ir:  Near  Owen  Sound.  Station  under 
•cnstruction. 

-TB,  St.  Catharines — Location  of  Trans- 
knitter:  Rural  Route  No.  2,  St.  Catha- 
'•ines,  Ont.  Make:  RCA.  Tower:  1  Blaw- 
Snox,  250  feet.  Speech  Input:  RCA. 
Microphones:  RCA. 

IG,     Sault     Ste.     Marie  —  Location  of 
■Transmitter:    Sault    Ste.    Marie.  Make: 
'  WE.  Towers:  Two,  97  feet.  Speech  In- 
iitt:  WE.  Microphones:  WE. 
OS,    Stratford — Location    of  Transmit- 
<r:   Windsor  Hotel.   Make:  Composite. 
Towers:  2  Composite.   150  feet.  Speech 
:  'vput:    Composite.    Microphones:  RCA, 
[Tniversal. 

;S0,    Sudbury  —  Location   of  Transmit- 

■  -'rr:  Coniston  Road,  Sudbury.  Make: 
;  Marconi.  Speech  Input.  Marconi.  Micro- 

ohones:  WE. 

IGB,    Timmins — Location    of  Transmit- 
ter:  Timmins.   Make:   Composite.  Tow- 
Kprs:  Two,  125  feet.  Speech  Input:  Com- 
f'lposite.  Microphones:  RCA. 


CBL,  Toronto — Location  of  Transmitter: 
Hornby,  Ont.  Make:  Nor.thern.  Tower: 
1  Blaw-Knox,  647  feet.  Speech  Input: 
Composite.  Microphones:  WE,  RCA. 

CFRB,  Toronto — Location  of  Transmitter: 
Aurora,  Ont.  Make:  Rogers  Radio  Tubes 
Ltd.  Towers:  Two,  300  feet.  Speech  In- 
put:  Northern.  Microphones:  Northern. 

CRCY,  Toronto — Location  of  Transmitter: 
805  Davenport  Rd.  Make:  Northern. 
Toivers:  Two,  80  feet.  Speech  Input: 
Composite.  Microphones:  WE,  RCA. 

CKLW,  Windsor — Location  of  Transmit- 
ter: Highways  No.  2  and  No.  3,  Sand- 
wich South,  Ont.  Make:  WE.  Tower:  1 
Blaw-Knox,  279  feet.  Speech  Input: 
Northern.    Microphones:  WE. 

CBW,  Windsor — Location  of  Transmitter: 
Sandwich  South,  Ont.  Make:  Northern. 
Toivers:  2  Canadian  Bridge  Co.,  200 
feet.  Speech  Input:  Northern.  Micro- 
phones:  WE,  RCA. 

CKNX,  Wingham  —  Location  of  Trans- 
mitter: Wingham.  Make:  Composite. 
Towers:  Two,  100  feet.  Speech  Input: 
Composite.  Microphones:  Astatic,  Am- 
perite, WE. 

PRINCE   EDWARD  ISLAND 

CFCY,  Charlottetown — Location  of  Trans- 
mitter: West  Royalty,  Prince  Edward 
Island.  Make:  Composite.  Towers:  2  Do- 
minion Bridge  Co.,  150  feet.  Speech  In- 
put: American  Transformer  Co.  Micro- 
phones: WE,  RCA,  Aerovox,  Remler. 
QUEBEC 

CRCS,  Chicoutimi — Location  of  Transmit- 
ter: 4  Larouche  St.  Make:  Marconi. 
Tower:  One,  76  feet.  Speech  Input: 
Marconi.  Microphones:  RCA. 

CKCH,  Hull  — •  Location  of  Transmitter : 
620  St.  Joseph  Blvd.  Make:  Marconi. 
Toiver:  1  Blaw-Knox,  204  feet.  Speech 
Input:  Marconi.  Microphones:  Marconi, 
Brush,  Shure. 

CBF,  Montreal — Location  of  Transmitter: 
Contrecoeur,  Que.  Make:  Northern. 
Tower:  1  Blaw-Knox,  586  feet.  Speech 
Input:  Northern.  Microphones:  North- 
ern, RCA. 

CBM,  Montreal — -  Location  of  Transmit- 
ter: Laprairie,  Que.  Make:  Marconi. 
Toivers:  Two,  600  feet.  Speech  Input: 
WE.  Microphones:  WE,  RCA. 

CFCF,  Montreal — Location  of  Transmit- 
ter: Mount  Royal  Hotel.  Make:  Mar- 
coni. Toivers:  Two,  75  feet.  Speech  In- 
put: Marconi.  Microphones:  Marconi, 
WE,  RCA. 

CHLP,  Montreal — Location  of  Transmit- 
ter: 180  E.  St.  Catherine  St.  Make: 
Northern.  Tower:  1  Dominion  Bridge 
Co.,  80  feet.  Speech  Input:  Northern. 
Microphones:  GE. 

CKAC,  Montreal — Location  of  Transmit- 
ter: St.  Hyacinthe,  Que.  Make:  WE. 
Towers:  2  Dominion  Bridge  Co.,  310 
feet.  Speech  Input:  WE.  Microphones: 
RCA,  WE. 

CHNC,  New  Carlisle — Location  of  Trans- 
mitter: Church  Line  Rd.,  New  Carlisle. 
Make:  Northern.  Towers:  Two.  130 
feet.  Speech  Input :  Northern.  Micro- 
phones: Northern. 

CHRC,  Quebec. — Location  of  Transmitter: 
Victoria  Hotel.  Make:  Marconi.  Towers: 
Two,  63  feet.  Speech  Input:  Marconi. 
Microphones :   RCA,  WE. 

CKCV,  Quebec  —  Location  of  Transmit- 
ter: 254  Marguerite  Bourgeois  Ave. 
Make:  Marconi.  Toivers:  Two,  100  feet. 
Speech  Input:  Northern.  Microphones: 
Northern. 

CRCK.  Quebec — Location  of  Transmitter: 
Charlesbourg.  Que.  Make:  Marconi.  Tow- 
ers: 2  Dominion  Bridge  Co.,  208  feet. 
Speech  Input:  Northern.  Microphones: 
Northern. 

CJBR,  Rimouski — Location  of  Transmit- 
ter: Notre  Dame  du  Sacre  Couer,  Que. 
Make:  Marconi.  Tower:  1  Ajax.  194 
feet.  Speech  Input:  Marconi.  Micro- 
phones: Marconi. 

CHLT,  Sherbrooke  —  Location  of  Trans- 
mitter: Sherbrooke.  Make:  Marconi. 
Tower:  1  Ajax  Engineers  Ltd.,  200 
feet.  Speech  Input:  Collins,  Marconi. 
Microphones :  WE. 

CHLN.  Three  Rivers — Location  of  Trans- 
mitter: Three  Rivers.  Make:  Marconi. 
Tower:  One,  200  feet.  Speech  Input: 
Marconi.  Microphones :  WE,  RCA. 

SASKATCHEWAN 

CHAB,  Moose  Jaw — Location  of  Transmit- 
ter: Grant  Hall  Hotel,  Moose  Jaw. 
Make:  Marconi.  Towers:  Two,  120  feet. 
Speech  Input:  Marconi,  Collins,  North- 
ern. Microphones:  RCA. 

CKBI.  Prince  Albert — Location  of  Trans- 
mitter: Prince  Albert.  Make:  North- 
ern. Toiver:  One,  125  feet.  Speech  In- 
put: Northern. 

CJRM,  Regina — Location  of  Transmitter: 
Belle  Plaine,  Sask.  Make:  Northern. 
Tower:  1  Blaw-Knox.  404  feet.  Speech 
Input:  Northern.  Microphones:  North- 
ern. 

CKCK,  Regina — Location  of  Transmitter: 
Victoria  Plains,  Sask.  Make:  RCA. 
Tower:  1  Timber  Engineering  Co.,  255 
feet.  Speech  Input:  RCA.  Microphones: 
RCA. 

CFQC,  Saskatoon  —  Location  of  Trans- 
mitter: Saskatoon.  Make:  Marconi. 
Towers:  Two,  175  feet.  Speech  Input: 
Marconi.  Microphones:  Marconi,  Gates, 
Brush,  Amperite. 

CJGX,  Yorkton  —  Location  of  Transmit- 
ter: 1  mile  from  Yorkton.  Make:  Mar- 
coni. Towers:  Two.  120  feet.  Speech 
Input:  Northern.  Microphones:  North- 
em. 


YEARS 

-  and  Oke  - 
on  t/te  JOB 

Since  1917  installers  of 
U.  S.  Government  radio  tow- 
ers; since  1922,  of  commer- 
cial broadcasting  towers. 
That's  the  Hartenstine-Zane 
record  . . .  and  experience. 

You  will  find  Hartenstine- 
Zane  tower  installations — 
and  tower  repairs  —  in  every 
part  of  the  country,  and  in 
several  foreign  countries. 
Recommendations?  Harten- 
stine-Zane has  them  by  the 
score,  and  invites  your  inquiry. 

COMPLETE  VERTICAL 
RADIATOR  INSTALLATION 

includins: 

1.  Preliminary  estimates  for 
all  designs  and  all  locations. 

2.  Radial  ground  system  and 
counterpoise;  reinforced 
concrete  foundation  piers; 
erecting,  painting  and  light- 
ing all  radiator  designs. 

3.  Complete  insurance  protec- 
tion thruTHETRAVELERS. 

Old  towers  inspected,  field  bolts  tightened, 
surface  repainted  and  lighting  system  cor- 
rected to  comply  with  standard  requirements. 


INGINEIRS  AND  BUILDERS 

★  
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Sound  Recording 

EQUIPMENT 


ALLIED 

, , .  precision  built . , .  superb  in  quality 


•  There  is  no  compromise  with  quality  in  Allied 
Equipment.  No  attempt  has  been  made  to  build 
down  to  a  price,  yet  laboratory  precision  has  been 
achieved  at  prices  within  the  reach  of  all  potential 


You  can  depend  on  Allied  Equipment,  just  as  many 
users  are  already  doing,  for  the  maintenance  of 
highest  standards  in  recording  and  transcription  per- 
formance. 

Wrile  for  detailed  information. 

•  Many  of  the  most  prominent  recording  studios 
in  the  country,  as  well  as  many  of  the  most  dis- 
criminating users  are  relying  on  Allied  Blanks  for 
their  high  fidelity  transcription  requirements. 


ALLIED  offers  a  Single  Urut  Recorder 
assuring  the  same  high  fidelity  recordings 
as  those  obtained  with  the  multi-unit  studio 
equipment  shown  above. 

In  both  models,  the  same  16-inch  profes- 
sional   turn   table,   cutting    apparatus  and 


pick-up  are  used. 

The  single  unit  recorder  also  offers  a  large 
high  fidelity  speaker,  as  well  as  a  means 
of  mixing  microphone  with  radio  and  tran- 
scription playback.  May  also  be  used  as  a 
PA  system. 


ALLIED  RECORDING  PRODUCTS  CO. 

126  WEST  46TH  STREET         NEW  YORK,  N.  Y. 
Cable  Address:  ALLRECORD 


Manufacturers  of 


Recording  and  Associated  Equipment 


ALLIED  PHONOGRAPH  &  REC- 
ORD MFG.  Co.— 1041  N.  Las  Pal- 
mas  Ave.,  Hollywood,  Cal.  Telephone  : 
Hollywood  5107.  Manager :  Louis  I. 
Goldberg.  Manufactures :  recording 
blanks,  reproducing  units. 

ALLIED  RADIO  Corp.  — 833  W. 
Jackson  Blvd.,  Chicago,  111.  Tele- 
phone: Haymarket  6800.  Manager:  A. 
D.  Davis.  Manufactures :  recorders, 
discs,  needles,  turntables. 

ALLIED  RECORDING  PRODUCTS 
Co.— 126  W.  46th  St.,  New  York 
City.  Telephone :  Bryant  9-1435.  Man- 
ager :  I.  H.  Goldman.  Manufactures : 
recording  machines,  recording  blanks. 

AMPLION  PRODUCTS  Corp.  — 38 
W.  21st  St.,  New  York  City.  Tele- 
phone :  Watkins  9-5524.  Manager :  W. 
L.  Wolff.  Recording  machines,  sound 
equipment. 

AMPLITONE  PRODUCTS  Co.— 135 
Liberty  St.,  New  York  City.  Tele- 
phone :  Barclay  7-7084.  Manager :  L. 
Werner.  Manufactures :  sound  equip- 
ment, recording  apparatus. 

ASTATIC  MICROPHONE  LAB.— 
830  Market  St.,  Youngstown,  O. 
Telephone:  3-2115.  Manager:  C.  E. 
Semple,  Jr.  Manufacturers  :  pickups. 

AUDAK  Co.— 500  Fifth  Ave.,  New 
York  City.  Telephone :  Lackawana 
4-3723.  Manager:  George  V.  Sullivan. 
Manufactures  :  transcription  t  u  r  n- 
tables,  electric  pickups,  cutting  heads. 

BRUSH  DEVELOPMENT  Co.— 3311 
Perkins  Ave.,  Cleveland,  O.  Telephone : 
Endicott  3315.  Manager:  W.  R.  Bur- 
well.  Manufactures :  pickups. 


CELLUTONE  RECORD  MFG.  ( 
1135  W.  42nd  St.,  Los  Angeles,  <>., 
Telephone  ;  University  2604.  Manage 
Sam  W.  Hawver.  Manufactures :  i 
cording  blanks,  cutting  stylii. 

F.  L.  COOK— 606  Parkman  Ave.,  L 
Angeles,  Cal.  Telephone  :  F  i  t  z  r  c 
9833.  Manager:  F.  L.  Cook.  Manufa 
tures :  acetate  and  flexible  recordii 
discs,  cutting  compound,  cutting  nee 
les,  recording  supplies. 

ELECTRICAL  RESEARCH  PRO] 
UCTS  Inc.— 195  Broadway,  Ne 
York  City.  Telephone :  Courtlan 
7-1707.  Manager:  F.  C.  Bisbee.  Ma 
ufactures :  transcription  turntables. 

BMAR  INSTRUMENT  Corp.— 29  \ 
57th  St.,  New  York  City.  Telephon> 
Plaza  3-3015.  Manager:  M.  P.  Fru 
chey,  Jr.  Manufactures :  recordii' 
heads,  transcription  equipment,  equt 
izers. 

FAIRCHILD  AERIAL  CAMER 
Corp.— 8806  Van  Wyck  Blvd.,  J 
maica,  L.  I.,  N.  Y.  Telephone :  J 
maica  6-3800.  Manager :  R.  H.  Lasch 
Manufactures :  sound  recording  ai 
reproducing  equipment. 

GATES  RADIO  &  SUPPLY  Co 
Quincy,  111.  Telephone :  Main  73 
Manager :  P.  S.  Gates.  Manufacturer 
transcription  equipment. 

GENERAL  COMMUNICATIO 
PRODUCTS  Inc.  —  Lexington  an 
Vine,  Hollywood,  Cal.  Telephone 
Granite  6181.  Manager :  W.  E.  Bran 
ard.  Manufactures :  recording  equi] 
ment,  acetate  records. 


recOton 

''Superior"  Playback  Needles 

(Illustrated)  Lower  surface  noise  without  loss  of 
high  frequency.  Oil  rolled,  rounded  point,  rides 
smoothly,  special  body  prevents  damage  to  the 
sidewalls.  Made  for  use  on  acetate,  transcription 
or  shellac  records.  A  scientific  needle  for  you! 


SAPPHIRE  CUTTER 
— A  flawless  gem. 
precision  -  ground  and 
highly  polished,  gives 
true  fidelity  and  neg- 
ligible background 
scratch  (even  on  33'/3 
r.p.m.  when  you're  in 
toward  the  center!) 
Use  with  acetate  or 
celluloid  as  well  as 
SIMPLAT  blanks. 

STEEL  CUTTING 
NEEDLES— Of  finest 
tempered  steel,  high- 
ly polished,  for  ace- 
tate or  celluloid.  In- 
sures low  scratch 
level,  acclaimed  by 
sound  engineers  in 
many  studios. 


Sim  plot   Recording  Blanks 


10"  12"  16"  Diameters.  Feature 
wider  frequency  response,  due 
both  to  soft  colloidal  coating  and 
glass  base  —  endorsed  by  studio 
technicians  who  cannot  afford  to 
use  less  than  the  very  best. 


Simple  hardening  before  repro- 
duction by  special  fluid ;  takes 
but  a  few  minutes— absolute  flat- 
ness due  to  the  glass  base— yet 
less  breakable  because  of  strati- 
fied   coating.   Exceptionally  final 


SAJA  Recording  Motors  in  stock 


RECQTON  Corporation 

178  Prince  Street       New  York  City 
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J  LLOWAY  Co.— 72  Spring  St., 
York  City.  Telephone:  Canal  6- 
i(2.  Manager :  Jack  Holloway.  Man- 
•tures :    turntabless.    .sound  equip- 
t. 

.ES    REPRODUCER    Co.  —  812 
iadway,    New    York    City.  Tele- 
:    Gramercy    5-9406.    Manager : 
Burns.    Manufactures :  recording 
ipment. 

RROR  RECORD  Corp.— 58  W. 
1  St.,  New  York  City.  Telephone  : 
Isea  3-1343.  Manager:  Paul  K. 
utwein.  Manufactures:  recording 
ipment,  recording  blanks,  recording 
dies,  playback  needles,  needle 
i(rpeners. 

STO  RECORDING  Corp.  — 139 
19th  St.,  New  York  City.  Tele- 
ne:  Chelsea  2-6425.  Manager:  S. 
lies.   Manufactures :  instantaneous 
,.rding  equipment,  recording  discs, 
,~  letting  and  playback  needles,  cutting 

I  A.  PROCTOR  CO.  Inc.  — 17  W. 
Ih  St.,  New  York  City.  Telephone: 
}cle  7-3774.  Manager:  F.  C.  W. 
ede.  Manufactures :  crystal  pick- 
,  transcription  equipment,  record- 
equipment,  reproducing  equipment. 

iDIOTONE  Inc.  —  6103  Melrose 
e.,  Hollywood,  Cal.  Telephone :  Hol- 
ood  3558.  Manager:  W.  H.  Snow, 
jnufactures :  recording  instruments, 
ffback  systems,  acetate  recording 
*ps. 

iNGERTONE  Inc.  —  201  Verona 
i.,  Newark,  N.  J.  Telephone :  Hum- 
it  2-0123.  Manager:  Major  R.  H. 
!-|nger.  Manufactures :  cutting  need- 
for  acetate. 

,A  MANUFACTURING  Co.— 
,i)nt  &  Cooper  Sts.,  Camden,  N.  J. 
'.ephone :  Camden  8000.  Manager : 
~.  Baker.  Manufactures :  transcrip- 
turn  tables. 

teOTON  Corp.  — 178  Prince  St., 
jw  York  City.  Telephone :  Walker 
1151.  Manager:  F.  Behrendt.  Manu- 
Itures :  recording  blanks,  sapphire 
p  steel  cutting  needles,  recording 
ftors,  transcription  needles,  auto- 
Itic  needle  dispensers. 

MLER  Co.  Ltd.— 19th  &  Bryant 
i.,  San  Francisco,  Cal.  Telephone: 
Qencia  3435.  Manager:  F.  G.  Haw- 
jnson.  Manufactures:  turntables, 
ckups,  transcription  reproducing 
its. 

[URE  BROS.— 225  W.  Huron  St., 
icago.  Telephone:  Delaware  8383. 
Imager:  S.  W.  Shu  re.  Manufactures: 
'•kups. 

iuND  APPARATUS  Co.— 150  W. 
th  St.,  New  York  City.  Telephone: 
jyant  9-8776.  Manager:  A.  W.  Nie- 
nn.  Manufactures :  synchronous  re- 
[•ding  motors. 

'EAK-O-PHONE  RECORDING  & 
iJUIPMENT  Co.— 23  W.  60th  St., 
iw  York  City.  Telephone :  Columbus 
1350.  Manager:  C.  A.  Austin.  Man- 
actures:  instantaneous  recording 
uipment. 

rUYVESANT  ELECTRICAL  Co. 
140  Washington  St.,  New  York 
ty.  Telephone:  Courtland  7-4410. 
anager  :  H.  Guttman.  Manufactures  : 
sording  apparatus. 

N'lVERSAL  MICROPHONE  Co. 
jd. — 424  Warren  Lane,  Inglewood, 
|tl.  Telephone :  Inglewood  2150.  Man- 
"ier :  J.  R.  Fouch.  Manufactures :  re- 
jrding  units,  record  blanks,  stylii. 

bcO  ENGINEERING  LABORA- 
DRIES  Inc.  — 254  Canal  St.,  New 
»rk  City.  Telephone:  Canal  6-3835. 
Bnager:  George  Silber.  Manufac- 
|res :  cutting  heads,  magnetic  pick- 
fs. 

EBSTER  Co.— 5622  Bloomingdale 
! .,  Chicago.  Telephone :  Merrimac 
lOO.  Manager:  John  Erwood.  Manu- 
ctures :  turntables. 

EBSTER  ELECTRIC  Co.— Racine, 
!is.  Telephone:  Jackson  6776.  Man- 
|er :  S.  A.  Loeb.  Manufactures  :  pick- 

I'S. 


PROMISE 


A  year  ago  we  said  in  these  pages  that  recording  equip- 
ment of  the  same  high  quality  found  in  all  other  Fair- 
child  products  would  be  available  to  the  radio  industry. 

FULFILLMENT 

Many  radio  broadcast  stations  have  installed  our  Model 
F-26  Sound  Recorder  during  the  past  year.  These  users 
and  scores  of  others  that  have  seen  and  heard  this 
splendid  recorder  pronounce  it  the  finest  in  the  portable 
class.  They  go  even  further  and  rate  it  better  than  the 
studio  recorders  of  other  makes.  The  crystal  cutter  head, 
exclusive  Fairchild  development,  is  one  of  the  many  fine 
features  that  have  made  friends  for  Fairchild. 

FOR  THE  FUTURE 

As  in  the  past,  we  will  continue  to  welcome  constructive 
criticism.  Already,  recording  engineers  have  passed  on 
many  helpful  hints  that  have  resulted  in  improvements 
in  the  modeb  now  being  manufactured. 

//  will  pay  you  to  investigate  Fairchild  Recorders  before  you 
make  your  decision  to  purchase. 


FAIRCHILD  AERIAL 
CAMERA  CORR 

Sound  Equipment  Division 

88-06  Van  Wyck  Boulevard,  Jamaica 

Long  Island  •  New  York 
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Full  Text  of  North  American  Regional  Broadcasting  Agreement 

(Allocations  Treaty  Adopted  at  Havana,  December  13,  1937) 

Governments  Participating — Canada,  Cuba,  Dominican  Republic,  Haiti,  Mexico  and  United  States 


Purpose  and  Scope  of  This  Agreement 

1.  Purpose  of  Agreement — The  pur- 
pose of  this  Agreement  is  to  regulate 
and  establish  principles  covering  the 
use  of  the  standard  broadcast  band 
in  the  North  American  Region  so 
that  each  country  may  make  the 
most  effective  use  thereof  with  the 
minimum  technical  interference  be- 
tween broadcast  stations. 

2.  North  American  Region  —  The 
North  American  Region  (hereinafter 
referred  to  as  "Region" )  for  the  pur- 
pose of  this  Agreement  shall  be 
deemed  to  include  and  to  consist  of 
the  following  countries:  Canada, 
Cuba,  Dominican  Republic,  Haiti, 
Mexico,  Newfoundland,  and  United 
States  of  America. 

3.  Standard  broadcast  hand  —  The 
standard  broadcast  band  shall  be 
deemed  to  be  the  band  of  frequencies 
extending  from  550  to  1600  kc,  both 
inclusive,  both  550  kc.  and  1600  kc. 
being  the  carrier  frequencies  of  broad- 
casting channels  as  hereinafter  de- 
fined. The  Governments  agree,  subject 
to  the  provisions  of  Article  7  of  the 
General  Radio  Regulations  annexed 
to  the  International  Telecommunica- 
tions Convention  Madrid,  1932,  that 
this  band  of  frequencies  shall  be  allo- 
cated exclusively  to  broadcasting  in 
the  Region. 

4.  Sovereign  right  to  use  channels — 
The  sovereign  right  of  all  countries, 
parties  to  this  Agreement,  to  the  use 
of  every  channel  in  the  standard 
broadcast  band  is  recognized.  The 
Governments  recognize,  however,  that 
until  technical  developments  reach  a 
state  permitting  the  elimination  of 
radio  interference  of  international 
character,  a  regional  arrangement  be- 
tween them  is  necessary  in  order  to 
promote  standardization  and  to  mini- 
mize interference. 

5.  Regional  character  of  Agreement 
— The  Governments  recognize  that  this 
Agreement,  and  each  provision  thereof, 
is  a  regional  arrangement  within  the 
meaning  of.  and  authorized  by  the 
International  Telecommunications 
Convention  and  the  General  Radio 
Regulations  annexed  thereto. 


Technical 
A.  Definitions 

1.  Broadcast  station — A  station  the 
emissions  of  which  are  primarily  in- 
tended to  be  received  by  the  general 
public. 

2.  Broadcast  channels — 550  to  1600 
fcc. — A  broadcast  channel  is  a  band 
of  frequencies  ten  CIO)  kc.  in  width, 
with  the  carrier  frequency  at  the 
center.  Channels  shall  be  designated 
by  their  assigned  carrier  frequencies. 
Carrier  frequencies  assigned  to  broad- 
cast stations  shall  begin  at  550  kc. 
and  be  in  successive  steps  of  10  kc. 
No_  intermediate  frequency  shall  be 
assigned  as  the  carrier  frequency  of 
any  broadcast  station. 

3.  Service  areas: 

(a)  Primary  service  area — The  pri- 
iriary_  service  area  of  a  broadcast  sta- 
tion is  the  area  in  which  the  ground 
wave  is  not  subject  to  objectionable 
interference  or  objectionable  fading. 

(b)  Secondary  service  area  —  The 
secondary  service  area  of  a  broadcast 
station  is  the  area  served  by  the  sky 
wave  and  not  subject  to  objectionable 
interference.  The  signal  is  subject  to 
intermittent  variations  in  intensity. 

4.  Dominant  stations  —  A  "domi- 
nant" station  is  a  Class  I  station,  as 
hereinafter  defined,  operating  on  a 
clear  channel. 

5.  Secondary  station  —  A  "secon- 
dary" station  is  any  station  except 
a  Class  I  station  operating  on  a  clear 
channel. 

6.  Oijectionahle  interference  —  Ob- 
jectionable interference  is  the  degree 
of  interference  produced  when,  at  a 
specified  boundary  or  field  intensity 
contour  with  respect  to  the  desirjed 


Following  is  the  complete  text  of  the  treaty  on  distribution  of  the  106  channels 
in  the  broadcast  band,  ranging  from  550  to  1600  kc,  reached  at  the  Inter-American 
Radio  Conference  in  Havana,  Nov.  1  to  Dec.  IS,  1937.  The  treaty  does  not  become 
operative  until  three  of  the  four  principal  nations  ( United  States,  Canada,  Mexico, 
and  Cuba)  have  ratified  it,  and  the  fourth  signifies  its  intention  of  doing  so.  Then  the 
treaty  becomes  effective  one  year  after  ratification  and  remains  in  force  for  five 
years.  Cuba  ratified  Dec.  22,  19S7. 


Station,  the  field  intensity  of  an  un- 
desired  station  (or  the  root-mean- 
square  value  of  field  intensities  of  two 
or  more  stations  on  the  same  fre- 
quency) exceeds  for  ten  (10)  percent 
or  more  of  the  time  the  values  here- 
inafter set  forth  in  this  Agreement. 

7.  Poioer  —  The  power  of  a  radio 
transmitter  is  the  power  supplied  to 
the  antenna.  The  power  in  the  an- 
tenna of  a  modulated-wave  transmit- 
ter shall  be  expressed  in  two  numbers, 
one  indicating  the  power  of  the  car- 
rier frequency  supplied  to  the  anten- 
na, and  the  other  the  actual  maximum 
percentage  of  modulation. 

8.  Spurious  radiation  —  A  spurious 
radiation  from  a  transmitter  is  any 
radiation  outside  the  frequency  band 
of  emission  normal  for  the  type  of 
transmission  employed,  including  any 
harmonic  modulation  products,  key 
clicks,  parasitic  oscillations  and  other 
transient  effects. 

9.  English,  French  and  Spanish 
equivalents — It  is  agreed  that,  as  used 
in  this  Agreement,  the  French  and 
Spanish  words  below  set  forth  are  re- 
spectively the  equivalent  of,  and  mean 
the  same  as.  the  English  terms  oppo- 
site which  they  appear : 

Enahph  French  Spanish 

Clear  channel  Frequence  Canal  despejado 
libre 

Objectionable  Brouilla^e  Interferencia 
interference     nuisible  objetable 

Classes  of  Channels  and  Allocation  Thereof 

1.  Three  classes  —  The  106  chan- 
nels in  the  standard  broadcast  band 
are  divided  into  three  principal  classes 
— clear,  regional  and  local. 

2.  Clear  channel — A  clear  channel 
is  one  on  which  the  dominant  station 
or  stations  render  service  over  wide 
areas  and  which  are  cleared  of  objec- 
tionable interference,  within  their  pri- 
mary service  areas  and  over  all  or  a 
substantial  portion  of  their  secondary 
service  areas. 

3.  Regional  channel  —  A  regional 
channel  is  one  on  which  several  sta- 
tions may  operate  with  powers  not  in 
excess  of  5  kw.  The  primary  service 
area  of  a  station  operating  on  any 
such  channel  may  be  limited,  as  a  con- 
sequence of  interference,  to  a  given 
field  intensity  contour. 

4.  Local  channel — A  local  channel 
is  one  on  which  several  stations  may 
operate  with  powers  not  in  excess  of 
250  watts.  The  primary  service  area 
of  a  station  operating  on  any  sucli 
channel  may  be  limited,  as  a  conse- 
quence of  interference,  to  a  given  field 
intensity  contour. 

f>.  IVumher  of  channels  of  each  ola^s 
— The  number  of  channels  of  each 
class  shall  be  as  follows : 

Clear  channels  59 
Regional  channels  41 
Local  channels  6 

106 

6.  Allocation  of  specific  channels  to 
each  class — The  channels  are  allocated 

to  the  several  classes  as  follows  : 

Clear  channels.  The  following  channels 
are  designated  as  clear  channels :  640 
650  660  670  680  690  700  710  720  730  740  750 
760  770  780  800  810  820  830  840  850  860 
870  880  890  900  940  990  1000  1010  1020 
1030  1040  1050  1060  1070  1080  1090  1100 
1110  1120  1130  1140  1160  1170  1180  1190 
1200  1210  1220  1500  1510  1520  1530  1540 
1550  1560  1570  and  1580. 

Regional  channels.  The  following  chan- 
nels are  designated  as  regional  channels : 
550  560  570  580  590  600  610  620  630  790 
910  920  930  950  960  970  980  1150  1250 
1260  1270  1280  1290  1300  1310  1320  1330 
1350  1360  1370  1380  1390  1410  1420  1430 
1440  1460  1470  1480  1590  1600. 

Local  channels.  The  following  channels 
are  designated  as  local  channels :  1230 
1240  1340  1400  1450  and  1490  kc. 


7.  Use  of  regional  and  local  chan- 
nels hy  countries — All  countries  may 
use  all  regional  and  all  local  channels, 
subject  to  the  power  limitations  and 
standards  for  prevention  of  objecticm- 
able  interference  set  forth  in  this 
Agreement. 

8.  Priority  of  use  of  clear  channels 
hy  countries — 

(a)  The  clear  channels  are  as- 
signed for  priority  of  use  by  Class  I 
and  II  stations  in  the  several  coun- 
tries in  accordance  with  the  table  set 
forth  in  Appendix  I. 

(b)  Each  such  channel  shall  be 
used  in  a  manner  conforming  to  the 
best  engineering  practice  with  due 
regard  to  the  service  to  be  rendered 
by  the  dominant  stations  operating 
thereon,  as  set  forth  elsewhere  in  this 
Agreement.  If,  for  one  year  within 
the  term  of  this  Agreement,  a  coun- 
try fails  to  make  any  use  of  a  cl^ar 
channel  thus  assigned  to  it,  the  chan- 
nel shall  be  considered  open  for  use 
by  the  other  countries,  parties  to  this 
Agreement,  pursuant  to  such  arrange- 
ment as  may  be  agreed  upon  by  their 
respective  administrations  and  with- 
out any  necessity  for  revision  of  this 
Agreement. 

(c)  No  country  to  which  a  clear 
channel  has  been  thus  assigned  shall 
permit,  or  agree  to  permit,  any  other 
country  to  use  such  channel  in  a  man- 
ner not  in  conformity  with  this 
Agreement  without  first  giving  6Q  days 
(calendar  days)  advance  notice  of 
its  intention  so  to  do  to  all  other 
countries,  parties  to  this  Agreement. 
If  during  Uiis  period  of  60  days  (cal- 
endar days)  any  other  country  shall 
present  objections  to  such  propoged 
use  of  the  channel,  the  oount^  to 
which  the  clear  channel  has  been 
assigned  shall  not  permit,  or  agree  to 
permit,  such  proposed  use  until  the 
difference  presented  by  the  objection 
has  been  amicably  resolved. 

(d)  If  within  the  period  of  this 
Agreement  the  country  to  which  a 
clear  channel  has  been  assigned  shall 
have  made  use  of  the  channel  but  not 
in  the  manner  above  prescribed  or 
not  to  the  extent  required  by  the  pro- 
visions of  this  Agreement,  such  coun- 
try shall  be  considered  as  having  re- 
linquished that  portion  of  the  rights 
which  it  has  not  used  and  at  tte  ex- 
piration of  this  Agreement  the  other 
countries  party  thereto  shall  have  the 
right,  if  they  see  fit,  to  withdraw  the 
unused  privileges  from  such  country 
and  to  reassign  them  to  any  or  all  of 
the  other  interested  countries. 


C  Clas 


of  Stations  and  Use  of 


The  Several  Classes  of  Channels 

1.  Classes  of  stations  —  Broadcast 
stations  are  divided  into  four  princi- 
pal classes,  to  be  designated  Class  I, 
Class  II,  Class  III,  and  aass  IV, 
respectively. 

2.  Definitions  of  classes — The  four 
classes  of  broadcast  stations  are  de- 
fined as  follows : 

Class  I:  A  dominant  station  oper- 
ating on  a  clear  channel  and  designed 
to  render  primary  and  secondary  serv- 
ice over  an  extended  area  and  at 
relatively  long  distances.  Class  I  sta- 
tions are  subdivided  into  two  classes : 

Class  I- A:  A  Class  I  station  which 
operates  with  power  of  50  kw  or  more 
and  which  has  its  primary  service 
area,  within  the  limits  of  the  country 
in  which  the  station  is  located,  free 
from  objectionable  interference  from 
other  stations  on  the  same  and  ad- 
jacent channels,  and  its  secondary 
service  area,  within  the  same  limits, 
free   from    objectionable  interference 


from  stations  on  the  same  channel, 
accordance  with  the  engineerini 
standards  hereinafter  set  forth. 

Class  I-B:  A  Class  I  station  whi< 
operates  with  power  of  not  less  ths 
10  kw  or  more  than  50  kw  and  whit 
has  its  primary  service  area  free  fro 
objectionable  interference  from  oth' 
stations  on  the  same  and  adjace; 
channels  and  its  secondary  service  an 
free  from  objectionable  interfereni 
from  stations  on  the  same  channel.  , 
accordance  with  the  engineering  stari' 
ards  hereinafter  set  forth. 

(a)  When  two  Class  I-B  statioi 
on  the  same  channel  are  separated  \ 
a  distance  of  2800  miles  or  mor 
neither  station  shall  be  required  \ 
install  a  directional  antenna. 

(b)  When  two  Class  I-B  stalioi 
on  the  same  channel  are  separated  Y 
a  distance  of  more  than  1800  mill 
and  less  than  2800  miles,  it  will,  i 
the  absence  of  proof  to  the  contrar; 
be  assumed  that  each  station  is  frt 
of  objectionable  interference  caused  t 
the  other  and  neither  shall  be  require 
to  install  directional  antennae  or  tal 
other  precautions  to  avoid  such  ii 
terference.  In  case  the  existence  ( 
objectionable  interference  is  provei 
the  governments  concerned  will  coi 
suit  with  each  other  regarding  the  d< 
sirability  and  practicality  of  install; 
tion  of  directional  antennae  or  tt 
taking  of  other  precautions  to  elim 
nate  the  interference  and  will  dete: 
mine  by  special  arrangement  the  mea; 
ures,  if  any,  to  be  taken. 

(c)  When  two  Class  I-B  station 
on  the  same  channel  are  separated  b 
a  distance  less  than  1800  miles, 
will,  in  the  absence  of  proof  to  ti 
contrary,  be  assumed  that  the  instaUsi 
tion  of  directional  antennae  or  ti 
taking  of  other  precautions  to  avoi 
interference  is  necessary,  and  the  go^ 
ernments  concerned  will  consult  wit 
each  other  and  will  take  such  meas 
ures  as  may  be  agreed  upon  betwee 
them  to  the  end  that  the  objectionabl 
interference  may  be  reduced  or  eUm: 
nated. 

Cl-ass  II:  A  "secondary"  statio 
which  operates  on  a  clear  channel  an 
is  designed  to  render  service  over 
primary  service  area  which,  depenc 
ing  on  geographical  location  a  n 
power  used,  may  be  relatively  larg< 
but  which  is  limited  by  and  subjec 
to  such  interference  as  may  be  r( 
ceived  from  Class  I  stations.  A  sts 
tion  of  this  class  shall  operate  wit 
power  of  not  less  than  0.25  kw.  o 
more  than  50  kw.  Whenever  necessar 
a  Class  II  station  shall  use  a  direc 
tional  antenna  or  other  means  t 
avoid  interference,  in  accordance  wit 
the  engineering  standards  hereinafte 
set  forth,  with  Class  I  stations  an 
with  other  Class  II  stations. 

Class  III:  A  station  which  operate 
on  a  regional  channel  and  is  designe 
to  render  service  primarily  to  a  metre 
politan  district  and  the  rural  are 
contained  therein  and  contiguous  ther( 
to.  Class  III  stations  are  subdivide 
into  two  classes : 

Class  III-A:  A  Class  III  statio; 
which  operates  with  power  not  les 
than  one  kilowatt  or  more  than  fiv 
kilowatts  and  the  service  area  o 
which  is  subject  to  interference  in  ac 
cordance  with  the  engineering  stand 
ards  hereinafter  set  forth. 

Class  III-B:  A  Class  III  statio 
which  operates  with  a  power  not  les 
than  0.5  kw  or  more  than  1  kw  nigh 
and  5  kw  daytime  and  the  servic 
area  of  which  is  subject  to  inter 
ference  in  accord  with  the  engineer 
ing  standards  hereinafter  set  forth : 

Class  IV:  A  station  using  a  loca 
channel  and  designed  to  render  ser 
vice  primarily  to  a  city  or  town  am 
the  suburban  and  rural  areas  contig 
nous  thereto.  The  power  of  a  static] 
of  this  class  shall  not  be  less  thai 
0.1  kw  or  more  than  0.25  kw  and  it 
service  area  is  subject  to  interferenC' 
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in  accord  with  the  engineering  stand- 
ards hereinafter  set  forth. 

3.  Change  of  class — If  a  station  or 
stations  in  Class  III-B  located  in  any 
country  can,  through  the  use  of  di- 
rectional antennae  or  otherwise,  so  re- 
duce the  interference  caused  or  re- 
ceived by  such  station  or  stations  to 
the  field  contour  to  which  interfer- 
ence to  stations  in  Class  III-A  is  al- 
lowed, such  station  or  stations  shall 
automatically  be  classified  and  in- 
cluded in  Class  III-A  and  shall  there- 
after be  so  recognized  and  treated  by 
the  Administrations  of  all  countries 
within  the  Region. 

4.  Use  of  clear  channels: 

(a)  In  principle  and  subject  only 
to  the  exception  hereinafter  set  forth. 
Class  I  stations  shall  be  assigned  only 
to  clear  channels. 

(b)  Class  II  stations  may  be  as- 
signed to  clear  channels  only  on  con- 
dition that  objectionable  interference 
will  not  be  caused  to  any  Class  I  sta- 
tions. Where  any  country  has  priority 
of  use  of  a  clear  channel  for  any  class 
I-A  station,  no  other  country  shall 
assign  any  Class  II  station  to  that 
channel  for  nightime  operation  (from 
sunset  to  sunrise  at  the  location  of 
the  Class  II  station)  unless  such  Class 
II  station  is  located  not  less  than  650 
miles  from  the  nearest  border  of  the 
country  in  which  the  Class  I-A  sta- 
tion is  located ;  provided,  however, 
that  where  an  assignment  for  a  Class 
II  station  is  specifically  stated  in  Ap- 
pendix I,  such  assignment  shall  be 
deemed  as  authorized  under  the  limi- 
tations therein  set  forth. 

5.  Use  of  regional  channels: 

(a)  In  general  only  Class  III-A 
and  Class  III-B  stations  shall  be  as- 
signed to  regional  channels. 

(b)  On  condition  that  interference 
be  not  caused  to  any  Class  III-A  or 
Class  III-B  station,  and  subject  to 


such  interference  as  may  be  received 
from  Class  III-A  or  Class  III-B  sta- 
tions. Class  IV  stations  may  be  as- 
signed to  regional  channels. 

(c)  Because  of  their  geographical 
location  with  respect  to  the  North 
American  continent,  special  considera- 
tion will  be  given  to  the  use  by  Cuba, 
the  Dominican  Republic,  Haiti  and 
Newfoundland  of  stations  of  Classes 
I  and  II  assigned  to  certain  regional 
channels  under  certain  conditions,  with 
respect  to  power  and  precautions  to 
avoid  objectionable  interference  as  set 
forth  in  Appendix  VII. 

6.  Use  of  local  channels — Only  Class 
IV  stations  shall  be  assigned  to  local 
channels. 

D.  Service  and  Interference 

1.  Satisfactory  signal — It  is  recog- 
nized that,  in  the  absence  of  inter- 
ference from  other  stations  and  in 
regions  where  the  natural  electrical 
noise  level  is  not  abnormally  high,  a 
signal  of  100  microvolts  per  meter 
constitutes  a  usable  signal  in  rural 
and  sparsely  settled  areas  but  that, 
because  of  the  higher  electrical  noise 
levels  in  more  thickly  populated  com- 
munities, greater  field  intensities 
(ranging  as  high  as  25  millivolts  or 
more  in  cities)  are  necessary  to  ren- 
der satisfactory  service.  It  is  further 
recognized  that  it  is  not  possible  to 
accord  protection  to  stations  from  ob- 
jectionable interference  over  the  en- 
tire areas  over  which  their  signals  are 
or  may  be  above  the  electrical  noise 
level,  particularly  at  night,  and  that 
it  is  necessary  to  specify  boundaries 
or  contours  at  or  within  which  sta- 
tions are  protected  from  objection- 
able interference  from  other  stations. 

2.  Areas  protected  from  obfection- 
ahle  interference — The  boundaries  or 
contours  at  and  within  which  the  sev- 
eral classes  of  stations  shall  be  pro- 
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tected  from  objectionable  interference 
are  as  set  forth  in  Appendix  II.  No 
.station,  however,  need  be  protected 
from  objectionable  interference  at  any 
point  outside  the  boundaries  of  the 
country  in  which  such  station  is  lo- 
cated. 

With  respect  to  the  root-mean- 
square  values  of  interfering  field  inten- 
sities referred  to  herein,  it  shall  be 
understood  to  apply  in  determining 
the  interference  between  existing  sta- 
tions and  no  station  thereafter  as- 
signed the  channel  shall  increase  the 
root-mean-square  value  of  the  inter- 
fering field  intensity  above  the  maxi- 
ma specified  in  the  attached  tables. 

3.  Objectionable  interference  on  the 
same  channel — Objectionable  interfer- 
ence shall  be  deemed  to  exist  to  a  sta- 
tion when,  at  the  boundary  or  field 
intensity  contour  specified  in  Appen- 
dix II  with  respect  to  the  class  to 
which  the  station  belongs,  the  field  in- 
tensity of  an  interfering  station  (or 
the  root-mean-square  value  of  the  field 
intensities  of  two  or  more  interfering 
stations)  operating  on  the  same  chan- 
nel, exceeds  for  ten  (10)  percent  or 
more  of  the  time  the  value  of  the 
permissible  interfering  signal  set  forth 
opposite  such  class  in  Appendix  II. 

4.  Interference  to  dominant  clear 
channel  stations — A  station  shall  be 
considered  as  not  capable  of  causing 
objectionable  interference  to  a  Class  I 
clear  channel  station  on  the  same  fre- 
quency when  it  is  separated  from  the 
dominant  clear  channel  station  by  a 
difference  of  70  degrees  or  more  of 
longitude. 

5.  Objectionable  interference  on  ad- 
jacent channels — It  is  recognized,  in 
principle,  that  objectionable  interfer- 
ence may  be  caused  to  a  desired  sta- 
tion when,  at  or  within  the  specified 
contours  of  a  desired  station,  the  field 
intensity  of  the  ground  wave  of  an 
undesired  station  operating  on  an  ad- 
jacent channel  (or  the  root-mean- 
square  value  of  the  field  intensities  of 
two  or  more  such  undesired  stations 
operating  on  the  same  adjacent  chan- 
nel) exceeds  a  value  determined  by 
the  following  ratio : 

-1/  inimum 
permissible  ratio 
Separation  of  desired  to 

between  cha 

1^  kc.  1  to  an 

20  kc.  1  to  10 

30  kc.  1  to  m 

For  convenient  reference,  the  maxi- 
mum i>ermiesible  values  of  interfering 
signals  on  such  adjacent  channels  at 
specified  contours  are  set  forth  in  Ap- 
pendix III,  Table  I. 

6.  Application  of  standards  to  ex- 
isting stations: 

(a)  For  the  purpose  of  estimating 
objectionable  interference,  all  stations 
(other  than  those  of  Class  II)  shall 
be  assumed  to  use  the  maximum  power 
permitted  to  their  respective  classes. 
In  this  connection,  the  power  of 
Class  I-A  stations  shall  be  considered 
to  be  50  kw.  or  the  actual  power,  if 
higher. 

(b)  After  this  agreement  has  been 
placed  in  operation  a  station  there- 
after assigned  a  channel  already  as- 
signed to  other  stations  shall  not  be 
considered  as  preventing  existing  sta- 
tions from  increasing  their  xwwer  to 
the  maximum  allowed  their  class,  even 
though  such  power  increase  may  limit 
the  newly  assigned  station  to  a  field 
intensity  contour  of  higher  value  than 
that  permitted  its  class. 

7.  Frequency  stability — The  operat- 
ing frequency  of  each  broadcast  sta- 
tion shall  be  maintained  to  within  50 
cycles  of  the  assigned  frequency  until 
.January  1,  1939,  and  thereafter  the 
frequency  of  each  new  station  or  each 
station  where  a  new  transmitter  is 
installed  shall  be  maintained  within 
20  cycles  of  the  assigned  frequency, 
and  after  January  1,  1942,  the  fre- 
quency of  all  stations  shall  be  main- 
tained within  20  cycles  of  the  as- 
signed frequency. 


8.  Spurious  radiation — The  govi- 
ments  shall  endeavor  to  reduce  ami, 
possible,  eliminate  spurious  radiatir 
from  broadcast  stations.  Such  rail 
tions  shall  be  reduced  in  all  ca: 
until  they  are  not  of  sufficient  int. 
sity  to  cause  interference  outside  t 
frequency  band  required  for  the  tv 
of  emission  employed.  With  respecf 
type  A-3  emis.sions  ( radio-telephon 
the  transmitter  should  not  be  mrx 
lated  in  excess  of  its  modulation  cai 
bility  to  the  extent  that  interferi 
spurious  radiations  occur,  and,  wi 
respect  to  amplitude  modulation,  t 
operating  percentage  of  modulati. 
should  not  be  less  than  seventy-fi 
(75)  percent  on  peaks  of  frequp 
recurrence.  Means  should  be  employ 
to  insure  that  the  transmitter  is  n 
modulated  in  excess  of  its  modulati. 
capability. 

E.  Determination  of  Presence  of  Objrctii 
able  Interference 

1.  Antenna  performance  —  For  t 
purpose  of  calculating  the  presen 
and  the  degree  of  objectionable  int€ , 
ference,  stations  of  the  several  class 
shall  be  assumed  to  produce  effecti 
field,  corrected  for  absorption,  for  oi 
kilowatt  of  input  power  to  the  ante 
na.  as  follows : 


Class  of 
Station 


At  One 
Mile 


At  Om  ' 
Kilomet 


I  225  mv/m       362  mv ' 

II  and  III      175  mv/m       282  mv/ 
IV  1.50  mv/m       241  mv ' ! 

In  case  a  directional  antenna 
employed,  the  interfering  signal  of ; 
broadcasting  station  will  vary  in  diL 
ferent  directions.  To  determine  the  i 
terference  in  any  direction,  in  t 
absence  of  actual  interference  me 
surements,  the  horizontal  and  vertic 
field  intensity  patterns  of  the  dire 
tional  antenna  must  be  calculated  ai 
by  comparing  the  appropriate  vecto 
in  the  horizontal  or  vertical  pattei 
with  that  of  a  nondirectional  witi  0 
same  effective  field,  the  interferii 
signal  toward  any  other  station  ea 
be  expressed  in  terms  of  kilowatt 
This  rating  in  kilowatts  shall  be  a] 
plied  in  the  use  of  mileage  separatic 
tables  or  in  computing  distances  froi 
the  propagation  curves  or  tables. 

2.  Power — The  power  of  a  static 
shall,  for  the  purposes  of  notificatior, 
required  by  this  Agreement,  be  dete 
mined  in  one  of  the  following  mai 
ners : 

(a)  By  taking  the  product  of  tl 
square  of  the  antenna  current  an 
the  antenna  resistance  (antenna  inpi 
power). 

(b)  By  determination  of  the 
tion's  effective  field  intensity,  co: 
rected  for  absorption,  by  making  su 
ficient  field  intensity  measurements  o 
at  least  eight  radials  as  nearly  equaD 
spaced  as  practicable  and  by  relatin 
the  field  intensity  thus  determined  t 
the  effective  field  intensity  of  a  stt 
tion  having  the  antenna  eflieienc 
stipulated  above  for  its  class. 

3.  Methods  of  determining  the  pre-i 
ence  of  objectionable  interference  - 
The  existence  or  absence  of  objectior_ 
able  interference  from  stations  on  th 
same  or  adjacent  channels  shall  be  d< 
termined  by  one  of  the  followin 
methods : 

(a)  By  actual  measurements  eon 
tained  in  the  method  hereinafter  pre 
scribed  ; 

or,  with  the  mutual  consent  of  th 
countries  concerned  : 

(b)  By  reference  to  the  propaga. 
tion  curves  in  Appendices  IV  and  V 
or 

(c)  By  reference  to  the  distanc 
tables  set  forth  in  Appendix  VI. 

4.  Actu<il  proof  of  existence  or  a-l 
sence  of  objectionable  interference— 
The  existence  or  absence  of  objection 
able  interference  may  be  proved  b; 
field  intensity  measurements  or  re 
cordings  made  with  suitable  app8 
ratus,  duly  calibrated,  by  Governmen 
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engineers  or  other  engineers  as  may 
be  mutually  acceptable  to  the  Gov- 
ernments concerned.  Such  field  inten- 
sity measurements  shall  be  made  in 
the  manner  and  for  the  periods  of 
time  mutually  agreed  upon  by  the 
Governments  concerned. 

The  contracting  Governments  agree 
to  facilitate  the  making  of  the  mea- 
surements by  requiring  the  stations 
involved  to  remain  silent  or  operate  in 
the  manner  deemed  necessary,  and  at 
such  times  as  not  to  interrupt  regular 
schedules. 

5.  Proof  hased  on  propagation 
curves  and  distance  taMes: 

(a)  Blcy  wave  curves — In  comput- 
ing the  distance  to  the  50  per  cent 
sliy  wave  field  intensity  contour  of  a 
Class  I  station  of  a  given  power,  and 
also  in  computing  the  10  percent  sky- 
wave  field  intensity  of  an  alleged  in- 
terfering station,  of  any  class  and 
given  power,  at  a  specified  distance, 
use  may  be  made  of  the  appropriate 
graphs  set  forth  in  Appendix  V,  en- 
titled "Average  Sky  Wave  Field  In- 
tensity Corresponding  to  the  Second 
Hour  after  Sunset  in  the  Recording 
Station,  100  Millivolt  per  Meter  at 
One  Mile    (IGl  at  one  kilometer)"'. 

(b)  Ground  wave  curves — The  dis- 
tance to  any  specified  ground  wave 
field  intensity  contour  may  be  deter- 
mined from  appropriate  ground  j/aye 
curves  plotted  for  the  frequency  under 
consideration  and  the  conductivity 
and  dielectric  constant  of  the  earth 
between  the  station  and  desired  con- 
tour. The  frequency  and  the  conduc- 
tivity of  the  earth  must  be  consid- 
ered in  every  case  and  where  the  dis- 
tance is  great  due  allowance  must  be 
made  for  loss  due  to  curvature  of  the 
earth.  A  family  of  curves  is  neces- 
sary for  this  purpose.  A  graph  for  a 
conductivity  of  10-13  is  set  forth  in 
Appendix  IV,  entitled  "Ground  Wave 


Field  vs.  Distance  for  One  Kilowatt 
Radiated  From  Short  Antenna".  Three 
frequencies  in  the  standard  broadcast 
band  are  given.  For  other  frequencies 
and  soil  conditions  (conductivity  and 
dielectric  constant)  other  curves  are 
required.  A  conductivity  of  10-13  is 
considered  average  and  is  used 
throughout  in  determining  the  ground 
wave  value  for  computing  the  mileage 
separation  tables. 

(c)  Distance  tables — Table  I  shows 
the  required  day  separation  in  miles 
between  broadcast  stations  on  the 
same  channel.  Table  II  gives  the  re- 
quired distance  in  miles  from  the 
boundary  of  a  country  in  which  a 
Class  I-A  station  is  located  for  the 
daytime  operation  of  a  Class  II  sta- 
tion on  the  same  channel  in  another 
country.  Table  III  gives  the  required 
separation  in  miles  between  broad- 
cast stations  on  adjacent  channels 
during  both  daytime  and  nighttime. 
Table  IV  gives  the  required  night 
separation  in  miles  between  broad- 
cast stations  operating  on  the  same 
channel.  The  assumed  conditions  of 
operation  ai'e  given  in  Appendix  VI. 

The  tables  are  based  upon  the  use 
of  nonrtirectional  antennas  but,  in 
case  a  directional  antenna  is  em- 
ployed at  a  particular  station,  it  will 
be  necessary  to  consider  the  radiation 
distribution  of  the  directional  anten- 
na involved  and  to  modify  the  mile- 
age separation  accordingly.  The  night 
separation  tables  for  stations  on  tjie 
same  frequency  are  computed  from 
the  skywave  curve  given  in  Appen- 
dix V.  These  curves  are  based  on  ex- 
tensive measurements  of  the  skywave 
Ijroduced  by  broadcasting  stations  and 
shall  be  considered  as  accurate  in  all 
cases  unless  proof  to  the  contrary  is 
available  as  set  out  in  Section  E  4. 
The  mileage  separation  tables  for  the 
same  channel  during  daytime  and  for 


adjacent  channels  day  and  night  are 
computed  from  the  groundwave  curve 
in  Appendix  IV.  Tables  apply  only 
in  ease  the  frequency  is  1000  kc  and 
the  assumed  soil  conductivity  and 
dielectric  constant  prevail.  Since  these 
values  vary  in  every  case  the  tables 
for  daytime  and  adjacent  channel 
separation  cannot  be  used  except  as 
a  general  guide.  In  any  case  under 
consideration  an  estimate  of  the  mile- 
age separation  required  may  be  made 
from  the  operating  frequency  and 
known  or  assumed  soil  conditions.  To 
determine  the  interference  accurately, 
measurements  must  be  made  in  ac- 
cordance with  Section  E  4  on  the 
frequenc.v  under  consideration  or  on 
another  frequency  and  from  the  curves 
the  values  may  be  determined  for  the 
desired  frequency. 

F.  Miscellaneous 

1.  Engineering  standards — The  en- 
gineering standards  set  forth  in  this 
Agreement  are  subject  to  revision 
when  justified  by  technical  advances 
in  the  art,  with  the  mutual  consent 
of  the  governments  iiarties  to  this 
Agreement. 
Attachments  : 

Appendix  T  —  Priority  of  use  of 
clear  channels  for  Class  I  and  II  sta- 
tions. 

Appendix  II — Protected  service  and 
interference. 

Appendix  III — Adjacent  channel  in- 
terference. 

Appendix  IV — Ground  wave  graphs. 

Appendix  V — Sky  wave  graphs. 

Appendix  VI — Mileage  separation 
tables. 

Appendix  VII  —  Engineering  re- 
quirements for  use  of  regional  chan- 
nels by  Class  II  stations. 

Ill 

Notification   and   Effect  Thereof 

1.  Initial  notification — Each  Gov- 
ernment shall,  as  soon  as  possible  af- 


ter ratification  of  this  Agreement,  ai 
in  any  event  not  later  than  180  da 
prior  to  the  effective  date  there  >' 
transmit  to  the  other  Governments 

(a)  A  complete  list  of  all  broada 
stations  actually  in  operation  in 
country  in  the  standard  broadcast  ba 
both  as  of  the  date  of  the  signing 
this  Agreement  and  as  of  the  date 
transmitting  said  list,  showing  wi 
respect  to  each  station  its  call  sign" 
location,   frequency,   power,   and  s 
tenna  characteristics  together  with 
changes  authorized  to  be  made  wi 
respect  to  said  stations  on  or  befc 
the  effective  date  of  this  Agreemei 
and  the  classification  claimed  for  ea 
such  station. 

(b)  A  complete  list  of  aU  chang 
authorized  to  be  made  with  respect 
said  stations  after  the  effective  date 
this  Agreement,  the  dates  on  or  1 
fore  which  such  changes  are  to 
consummated,  and  the  classificati'i 
claimed  for  each  such  station  und 
this  Agreement  when  the  propos 
change  has  been  consummated. 

(c)  A  complete  list  of  all  n( 
broadcast  stations  authorized  but  n 
yet  in  operation,  showing  with  i 
spect  to  each  such  station  its  ci 
signal,  location,  frequency,  power  ai 
antenna  characteristics,  the  date  ai 
or  before  which  each  such  station  shi 
commence  operation,  and  the  classi 
cation  claimed  for  it  under  this  Agr( 
ment. 

(d)  The  Governments  agree  th 
prior  to  the  effective  date  of  th 
Agreement,  they  wiU,  so  far  as  pc 
sible,  resolve  all  conflicts  that  ms 
arise  between  them  as  a  result  of  tl 
foregoing  initial  listings,  and  that,  nc 
withstanding  some  such  conflicts  ms 
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builds  public  confidence  by  supplying  advantages  in 
design,  in  dependable  product,  thus  meeting  in  cred- 
itable manner  the  requirements  of  the  field  it  serves; 
With  accepted  leadership  comes  a  new  obligation  . . ; 
the  necessity  of  forecasting  future  needs,  and  of  being 
prepared  to  satisfy  them  as  rapidly  as  constant  prog- 
ress in  usage  may  demand. 


Such  is  Lapp's  position  in  radio  insulation  today. 
With  the  growth  of  radio  transmission,  amazingly 
rapid  as  that  has  been,  Lapp  has  kept  pace  to  the 
consistent  satisfaction  of  radio  engineers.  Lapp  still 
sets  the  pace  ...  an  obligation  imposed  by  Lapp's  un- 
questioned leadership.  In  constant  touch  with  tech- 
nical progress,  Lapp  foresees  the  problems  of  tomor- 
row, provides  solutions  as  comprehensively  adequate 
as  those  already  provided  for  the  problems  of  today. 


BULLETIN  137  TELLS  THE  STORY  OF  LAPP  WATER  COILS 
AND  TOWER  FOOTING  INSULATORS.  WRITE  FOR  YOUR  COPY. 


LAPP 


LAPP  iNSULATqi>.  ca,Nc|  I N  s  U  L  ATO  RS  i  le  roy-  n.y.-u.s.a. 
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INCREASE  £^EFFICIEKCY 
YOUR  RADIATOR 
1  15  PERCENT 


Text  of  North  American  Agreement 

(Continued  from  page  3 IS) 


RECENT  IDECO 


Additional  radiation  obtained 
by  the  use  of  the  new  Schuier 
Patented  Ground  Screen  rs 
due  to  reduction  of  losses. 


Several  hundred  of  these 
screens  are  being  used  by 
++ve  U.  S.  Department  of 
Commerce  on  radio  beacon 
stations. 

The  performance  of  your 
Ideco  Vertical  Radiator  is 
assured  by  the  early  pioneer- 
ing and  years  of  experience 
which  this  organization  gives 
you  in  the  engineering  and 
construction  of  radio  broad- 
casting towers.  Stations  now 
using  the  new  Ideco  Radiator 
report  increased  field 
strength  and  remarkable  re- 
duction in  fading. 

Write  for  complete  perform- 
ance data  compiled  from 
actual  tests. 


VERTICAL.  RADIATOR 

INSTALLATIONS 

KOA 

A70  (i.  Denver 

KPLC 

I70  (t.  Abilene, 

Texas 

KOL 

540  ft.  SeaHle, 

Wa.h. 

KRNT 

365  ft.  Dei 

Mo  ; nei 

KRLH 

150  ft.  Mtdland, 

Texas 

KECA 

3  6  S  ft.  Lo.  An- 

geles 

KFWB 

45  O  ft.  Los  An- 

geles 

KEHE 

47  5  ft.  Lot  An- 

geles 

KSTP 

365  ft.  St.  Paul, 

H'mn. 

KRBC 

I70  ft.  Paris, 

Texas 

KOMA 

lOO  ft.  OLIaho- 

ma  City 

WMT 

412  ft.  Cedar  Ra- 

pids, lo«a 

WPAR 

175  ft.  Parkers- 

bo  rg,  W.  Va. 

WMMN 

275  ft.  Monon- 

gafi,  W.  Va. 

WFBM 

5  00  ft.  Indian- 

apolis 

WGPC 

>54  ft.  Albany, 

Ga. 

WSYR 

330  ft.  Syracuse, 

N.  Y. 

WBLY 

154  ft.  Lima, 

Ohio 

WNOX 

47Sft.Kno>«ille, 

Tenn. 

WMAQ 

490  ft.  Chicago 

WCPO 

200  ft.  Cncin- 

WDZ 

nati 

240  ft.  Tuscola, 

IIL 

WPTF 

370  ft.  Raleigh, 

N.  C 

WHIO 

290   ft.  Dayton, 

Ohio 

WLBL 

450  ft.  Auburn. 

dale.  Wis. 

WCAT 

204  ft.  Rapid 

City,  S.  DaV. 

WGL 

175    ft.  Fort 

Wanye,  Ind. 

WPDH 

215  ft.  Richmond, 

Ind. 

WFLA 

200  ft.  Clear- 

water, Ha. 

WGH 

186   ft.  Newport 

News.  Va. 

THE  INTERNATIONAL 
DERRICK  6-  EQUIPMENT  CO. 

DIVISION  OF  INTERNATIONAL— STACEY  CORPORATION 

Columbus,  Ohio 


remain  unresolved,  they  will  coope- 
rate to  the  end  that  there  be  no  de- 
Lay  in  putting  the  provisions  of  this 
Agreement  into  full  force  and  effect 
on  that  date. 

(e)  In  resolving  conflicts  in  the  use 
of  clear  channels,  and  in  the  listing 
of  Class  I  and  Class  II  stations,  the 
provisions  of  this  Agreement  and  par- 
ticularly of  Appendix  I  shall  be  con- 
trolling. In  resolving  conflicts  in  the 
use  of  regioual  and  local  channels,  and 
in  the  listing  of  Class  III  and  Class 
IV  stations,  priority  of  use  shall  be 
recognized  in  each  country  with  re- 
spect to  stations  which  at  the  time 
of  signing  of  this  Agreement  are  in 
actual  operation,  which  in  substance 
conform  to  the  definitions  of  said 
classes  as  set  forth  in  this  Agreement, 
and  with  respect  to  which  no  sub- 
stantial change  is  made  or  proposed ;  a 
change  of  frequency  in  order  to  con- 
form to  the  designation  of  channels  in 
this  Agreement  shall  not  be  deemed 
a  substantial  change. 

2.  Subsequent  notifications  —  After 
the  effective  date  of  this  Agreement 
and  throughout  the  period  during 
which  it  shall  remain  in  effect,  each 
Government  shall  promptly  notify  the 
other  Governments  by  registered  let- 
ter of  all  further  changes  in  existing 
broadcast  stations  and  of  all  further 
new  broadcast  stations,  together  with 
similar  information  with  regard  to 
each  such  change  or  new  station,  and 
the  proposed  date  on  which  each 
such  change  is  to  go  into  effect  and 
on  which  each  such  new  station  is  to 
actually  commence  operation. 

3.  Effect  of  notification — Each  gov- 
ernment may,  within  30  days  of  re- 
ceiving notification  of  any  proposed 
change  in  the  assignment  of  an  exist- 
ing station  or  of  the  authorization  of 
a  new  station  in  another  country,  not- 
ify the  Government  of  the  latter  coun- 
try of  any  objection  it  may  have  there- 
to under  the  terms  of  this  Agree- 
ment. 

4.  Conflict  between  notifications — 
To  be  valid,  notifications  of  changes 
in  the  assignments  of  existing  sta- 
tions, or  of  authorizations  of  new  sta- 
tions must  be  such  that  the  assign- 
ments proposed  therein  are  in  accor- 
dance with  this  Agreement  and  are 
such  as  not  to  involve  objectionable 
interference  to  existing  stations  in 
other  countries,  assigned  and  operat- 
ing in  accordance  with  this  Agree- 
ment. As  between  two  or  more  noti- 
fications of  changes  or  authorizations 
of  new  stations  proceeding  from  differ- 
ent countries,  after  the  effective  date 
of  this  Agreement,  priority  in  the  date 
of  mailing  of  notification  shall  govern. 

5.  Cessation  of  effect — (a)  A  noti- 
fication of  a  proposed  change  in  the 
assignment  of  an  existing  station  or 
of  an  authorization  of  a  new  station 
shall  cease  to  have  any  force  and  ef- 
fect if.  within  one  year  of  the  date 
thereof  such  change  shall  not  have 
been  actually  consummated  or  such 
new  station  shall  not  have  actually 
commenced  continuous  operation. 

(b)  In  special  cases  in  which  cir- 
cumstances beyond  the  control  of  the 
Administration  concerned  have  pre- 
vented the  completion  of  the  change 
or  the  construction  of  the  new  sta- 
tion, the  term  of  the  original  notifi- 
cation may  be  extended  for  a  period  of 
six  months. 

6.  Berne  Bureau  ■ —  The  foregoing 
notifications  shall  be  made  indepen- 
dently of  and  in  addition  to  those 
which,  under  current  practice,  are  sent 
to  the  Bureau  of  the  International 
Telecommunications  Union. 

IV 

Arbitration 

In  case  of  disagreement  between  two 
or  more  contracting  Governments  con- 
cerning Ijie  execution  of  this  Agree- 
ment the  dispute,  if  it  is  not  settled 
through  diplomatic  channels,  shall  be 
submitted  to  arbitration  at  the  request 
of  one  of  the  Governments  in  dis- 
agreement. Unless  the  garties  in  dis- 
agreement agree  to  adopt  a  procedure 
already  established  by  treaties  con- 
cluded between  them  for  the  settle- 
ment  of   international   disputes,  the 


procedure  shall  be  that  provided  f 
in  Article  15  of    the  Intematio 
Telecommunications  Convention 
Madrid,  19,32. 

V 

Ratiiieation,    Execution    and  Denunciati 

1.  Ratification — To  be  valid  tl 
Agreement  must  be  ratified  by  Ca 
ada,  Cuba,  Mexico  and  the  Unit 
States  of  America. 

If  and  when  three  of  said  fo 
countries  shall  have  ratified  and  t 
fourth  shall,  through  unavoidable  c: 
cumstances,  have  been  unable  to  ra 
fy  but  shall  have  signified  to  tho 
countries  that  have  ratified  its  reac 
ness,  pending  ratification  and  as 
administrative  measure,  to  put  tJ" 
provisions  of  this  Agreement  (incla' 
ing  the  contents  of  Appendix  I)  i' 
to  effect  in  whole  or  in  part,  then  sui 
country,  together  with  those  cou 
tries  which  shall  have  ratified,  ma 
by  administrative  agreement  betwei 
them.  fi.x  a  definite  date  on  which  thi 
shall  give  effect  to  such  provision 
which  date  shall  preferably  be  oi 
year  from  the  date  of  such  admini 
trative  agreement. 

The  ratification  must  be  deposite 
as  soon  as  possible,  through  dipl 
matic  channels,  in  the  archives  of  tl 
Government  of  Cuba.  This  same  Go 
ernment  shall,  through  diplomat 
channels,  notify  the  other  signatoi 
(Governments  of  the  ratifications 
soon  as  they  are  received. 

2.  Effect  of  ratification — This  Agre 
ment  shall  be  valid  only  as  betwet 
such  countries  as  shall  have  ratifii 
it. 

3.  Execution — -The  contracting  Go- 
ernments  undertake  to  apply  the  pn 
visions  of  this  Agreement,  and  to  tat 
steps  necessary  to  enforce  said  pn 
visions  upon  the  private  operatin 
agencies  recognized  or  authorized  bi 
them  to  establish  and  operate  broat 
cast  stations  within  their  respecti\ 
c-ountries. 

4.  Denunciation  —  Each  contractin 
Government  shall  have  the  right 
denounce  this  Agreement  by  a  notj 
fieation  addressed,  through  diplomats 
channels,  to  the  Government  of  Cuba] 
and  announced  by  that  Government 
through  diplomatic  channels,  to  al 
the  other  contracting  Government;^ 
This  denunciation  shall  take  effect  a 
the  expiration  of  the  period  of  on 
year  from  the  date  on  which  the  n<  j 
tification  was  received  by  the  Govern! 
ment  of  Cuba.  This  effect  shall  ar 
ply  only  to  the  author  of  the  denut 
ciation.  This  Agreement  shall  remai 
in  force  for  the  other  contractin 
Governments  but  only  as  between  sue. 
Governments.        yj  '] 

Effective  Date  and  Term  of  the  .Agreemec 

1.  Except  for  the  provisions  of  Sec' 
tion  1  of  Part  III,  Section  1  of  Par 
V,  and  paragraph  3  of  Table  VI  &. 
Appendix   I  annexed  hereto  (which 
provisions  shall  go  into  effect  immei 
diately  upon  this  Agreement  becomin; 
valid),  this  Agreement  shall  become 
effective  one  year  after  the  date  1„ 
shall  have  been  ratified  by  the  fourtt  jj 
of   those   Governments   whose   ratifS  \ 
cation  is  requisite  to  the  validity  o^'' 
this    Agreement.    The  Government^ 
will  cooperate  to  the  end  that,  wher^j- 
ever  possible,  the  provisions  of  thL 
Agreement   shall   be   carried   out  ii 
advance  of  said  effective  date. 

2.  This  Agreement  shall  remain  ii 
effect  for  a  period  of  five  years  aftei 
said  effective  date. 

VII 

Adherence 

This  Agreement  shall  be  open  t< 
adherence  in  the  name  of  Newfound 
land. 

In  witness  whereof  the  respectivt 
plenipotentiaries  have  signed  the  Agree 
ment  in  triplicate,  one  copy  in  Eng 
lish.  one  in  Spanish,  and  one  copy  in 
French,  each  of  which  shall  remain 
deposited  in  the  archives  of  the  Gov- 
ernment of  Cuba  and  a  copy  of  each 
of  which  shall  be  forwarded  to  each 
Government. 

Done  at  Habana.  Cuba.  December 
1.3.  3937. 
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APPENDIX  I 

nder  the  provisions  of  Section  II  of  this  Agreement  each  country  may  use 
±e  106  channels  when  technical  conditions  with  respect  to  interference  to 
blished  stations  are  such  as  to  render  such  use  practicable.  However,  pri- 
Y  of  use  on  specified  clear  channels  is  recognized  for  the  following  number 
liplass  I  and  II  stations  in  each  country. 

TABLE  I 

Canada    14 

Cuba    9* 

Dominican  Republic    1 

Haiti    1  . 

Mexico    15 

Newfoundland    2* 

United  States    63 


See  Table  V  for  special  arrangements  provided  for  Cuba  and  Newfoundland. 

Irhese  stations  and  the  conditions  of  their  operation  are  as  specified  in 
,Wes  II.  III.  IV.  V.  YI.  YII  and  VIII  following  herewith. 

TABLE  II 
Class  I-A  Stations 

(Canada,  Cuba,  and  Mexico) 
Frequency  Location  of  Stations 

690    Quebec,  Canada 

730    Mexico,  D.  F. 

740    Ontario,  Canada 

800    Sonera,  Mexico 

860    Ontario,  Canada 

900    Mexico.  D.  F. 

990    Manitoba,  Canada 

1010    Alberta,  Canada 

1050    Nuevo  Leon,  Mexico 

1220    Yucatan,  Mexico 

1540    Santa  Clara,  Cuba 

1570    Nuevo  Leon,  Mexico 

1580    Quebec,  Canada 

TABLE  III 

Class  I-B  Stations 

Power 

Location  Limitation  Requirements  as  to 

of  stations  (Ku>.)  directional  antennas 

New  York,  U.  S.  A.  —  None 

California,  U.  S.  A.  —  To  be  determined 

Quebec,  Canada  5  kw.  min.  Determine  from  operation 
permissible 

Mexico,  D.  F.  —  Determine  from  operation 

Jalisco,  Mexico  20  To  be  determined 

Washington,  U.  S.  A.  —  To  be  determined 

Illinois,  U.  S.  A.  —  To  be  determined 

Havana,  Cuba  —  Determine  from  operation 

Mexico,  D.  F.  —  To  be  determined 

Pennsylvania,  U.  S.  A.  —  To  be  determined 

Maritime  Provinces.  Canada    —  None 

California,  U.  S.  A.  —  None 

Connecticut,  U.  S.  A.  —  To  be  determined 

Texas,  U.  S.  A.  —  To  be  determined 

Baja  Calif.,  Mexico  —  To  be  determined 

Maryland,  U.  S.  A.  —  To  be  determined 

Arkansas,  U.  S.  A.  —  To  be  determined 

North  Carolina,  U.  S.  A.  —  To  be  determined 

Nebraska,  U.  S.  A.  —  To  be  determined 

British  Columbia.  5  kw.  min.  None 

Canada  permissible 

New  York-New  .Tersev,  —  None 
U.  S.  A. 

Chihuahua,  Mexico  —  To  be  determined 

Virginia,  U.  S.  A.  —  To  be  determined 

Oregon,  U.  S.  A.  —  To  be  determined 

Oklahoma,  U.  S.  A.  —  To  be  determined 

West  Virginia,  U.  S.  A.  —  To  be  determined 

Sinaloa,  Mexico  —  To  be  determined 

Indiana,  U.  S.  A.  —  To  be  determined 

Ontario,  Canada  —  Determine  from  operation 

Vera  Cruz,  Mexico  20  Determine  from  operation 

Havana.  Cuba  — 


L 

hq*tency 
«810 
«810 
940 


940 

1000 

tooo 

000 
010 
1060 
1060 
1070 
1070 
1080 
1080 
1090 
1090 
1090 
1110 
1110 
1130 


1130 

1140 
1140 
1170 
1170 
1170 
1190 
J1190 
1550 
1550 
1560 


PAUL  F»  GODLEY 

Qonsulting  Ti^io  Sngineer 

Phone:      Montclair  (N.  J.)  2-7859 


Frequency 


Location 
of  stations 


TABLE  IV 
Class  II  Stations 
P<np»r 

Limitation 
(Kw.) 


Requirements  «m  to 
directional  antennas 


640 

Newfoundland 



None 

690 

Kansas-Oklahoma,  U.  S.  A. 



To 

be 

determined  * 

740 

Calif.,  U.  S.  A. 



To 

be 

determined  *> 

800 

Ontario,  Canada 

o 

To 

be 

determined 

810 

Tamaulipas  (Tampico) 
Mexico 

50 

To 

be 

determined 

900 

Quebec,  Canada 

5 

To 

be 

determined 

990 

Tennessee,  U.  S.  A. 

To 

be 

determined 

1000 

Oriente,  Cuba 

10 

To 

be 

determined 

1050 

New  York,  U.S.A. 

To 

bo 

determined 

1060 

Alberta,  Canada 

10 

To 

be 

determined 

1070 

Alabama,  U.  S.  A. 

To 

be 

determined 

1080 

Manitoba,  Canada 

15 

To 

be 

determined 

1080 

Haiti 

10 

To 

be 

determined 

1110 

Mexico,  D.  F. 

20 

To 

be 

determined 

1130 

Louisiana,  U.  S.  A. 

To 

be 

determined 

1170 

Dominican  Republic 

10 

To 

be 

determined 

1190 

Havana,  Cuba 

15 

To 

be 

determined 

a  Permissible  to  increase  field  intensity  above  25  >iv/m  (10%  sky  wave)  west 
of  Minnesota  on  Canadian  border. 

*>  Same  as  »  except  west  of  North  Dakota. 

c  Same  as  ^  except  east  of  Minnesota.  Also  650  miles  from  border  require- 
ment waived. 

TABLE  V 

Class  II  Stations  *  on  Regional  Channels 

(Cuba  and  Newfoundland) 


Frequency 
560 
570 
590 
630 
1270 


Location  of  Stations 
Newfoundland 
Santa  Clara,  Cuba 
Havana,  Cuba 
Havana,  Cuba 
Havana.  Cuba 


Maximum 
Power  in  kir. 
10 
15 
25 
15 
10 


a  These  stations  shall  use  directional  antennas  to  prevent  objectionabk 
interference  to  the  Class  III  stations  on  the  channel  in  accordance  with 
Appendix  VII. 

TABLE  VI 

Special  Conditions  Affecting  the  United  States 

The  24  Class  I  and  II  stations  in  the  United  States  which  use  clear  channels 
with  other  countries  party  to  this  agreement  are  given  in  Tables  III  and  IV. 

The  remaining  39  Class  I  and  II  stations  of  the  United  States  will  be 
assigned  the  following  clear  channels : 

640  650  660  670  680  700  710  720  750  760  770  780  820  830  840  850  870 
880  890  1020  1030  1040  1100  1120  1160  1180  1200  1210  1500  1510  1520  1530 

It  is  recognized  that  the  United  States  must  make  extensive  adjustments  in 
the  assignments  of  its  existing  stations  in  order  to  make  possible  the  carrying 
out  of  this  Agreement,  that  these  adjustments  will  require  approximately  a 
year,  and  that  it  is  not  possible  for  the  United  States  at  this  time  to  specify 
on  which  of  the  said  32  channels  it  will ,  have  priority  of  use  for  Class  I-A 
stations.  Class  I-B  stations  and  Class  II  stations  respectively,  nor  the  loca- 
tions of  such  stations,  power  and  other  information  with  respect  thereto.  The 
United  States  may  assign  Class  I-A  stations  to  at  least  25  of  said  channels. 
The  United  States  agrees  that  ninety  days  before  the  effective  date  of  this 
Agreement  it  will  communicate  this  information  to  each  of  the  other  countries 
parties  to  this  Agreement,  and  such  information,  when  communicated,  shall  be 
considered  part  of  this  Agreement  as  if  fully  set  forth  herein. 

Nothing  stated  in  this  Agreement  shall  be  construed  to  preclude  the  United 
States  of  America  from  asserting,  and  enjoying  recognition  of,  priority  of  use 
with  reference  to  certain  other  Class  II  stations  (not  included  in  the  63  sta- 
tions mentioned  in  Table  I)  which  are  now  in  actual  operation  in  the  band 
640-1190  kcs.  and  which  are  known  under  the  Regulations  of  the  Federal 
Communications  Commission  as  "limited  time  stations"  and  "daytime  stations" 
(having  hours  of  operation  limited  to  sunset  taken  either  at  their  respective 
locations  or  at  the  locations  of  the  respective  dominant  stations  on  clear 
channels  and  in  some  eases  including  hours  not  actually  used  by  said  dominant 
stations)  which  stations  may,  so  far  as  permitted  by  the  terms  of  this  Agree- 
ment and  the  engineering  standards  herein  set  forth,  be  given  assignments 
substantially  equivalent  to  those  they  now  enjoy. 


TABLE  VII 

Special  Conditions  Regarding  the  Use  of  1010  kc.  by  Cuba  and  Canada 

With  regard  to  the  use  of  the  clear  channel  of  1010  kc  by  a  Class  I-A 
station  in  Canada,  and  by  a  Class  I-B  station  in  Cuba,  both  countries  mutually 
agree  that  the  interfering  signal  shall  not  exceed  for  10  per  cent  of  the  time 
or  more  the  value  of  50  microvolts  per  meter  at  the  following  points  of 
measurement :  in  Cuba  at  any  point  east  of  the  province  of  Camaguey,  and  in 
Canada  at  any  point  west  of  the  province  of  Manitoba. 


TABLE  VIII 
Special  Conditions  Affecting  Canada 

Nothing  stated  in  this  Agreement  shall  be  construed  to  preclude  Canada 
from  asserting  priority  of  use  with  reference  to  certain  Class  III  and  IV 
stations  now  in  operation  in  Canada  on  existing  clear  and  regional  channels 
which  through  this  Agreement  will  become  of  a  class  of  channel  which  may  not 
permit  their  use  by  Class  III  and  IV  stations. 
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PROTECTED  SERVICE  CONTOURS  AND  PERMISSIBLE 
INTERFERENCE  SIGNALS  FOR  BROADCAST  STATIONS 

APPENDIX  II 

TABLE  I 

Boundary  or  signal  intensity 


Class  of 

contour  of 

area  protected 

Permissible 

Class  of 

channel 

Permissible 

from  objectionable 

interfering 

station 

used 

po^ver 

interference  a 

signal  b 

Day 

Night 

Day 

Night  0 

I  A 

Clear 

50  kw  or  more 

Boundary 

of  country  in 

5  uv/m 

25  uv/m  d 

which  station  is  located 

I  B 

Clear 

10  kw  to  50  kw 

100  uv/m 

500  uv/m 
(50%  sky  wave) 

5  uv/m 

25  uv/m 

II 

Clear  d 

0.25  kw  to  50  kw 

500  uv/m  e 

2500  uv/m  e 

25  uv/m  c 

125  uv/m  e 

(Ground  wave) 

III  A 

Regional 

1  kw  to  5  kw 

500  uv/m 

2500  uv/m 

25  uv/m 

125  uv/m 

( Ground  wave) 

III  B 

Regional 

0.5  kw  to  1  kw 

500  uv/m 

4000  uv/m 

25  uv/m 

200  uv/ra 

night  and  5  kw 
day 

( Ground  wavej 

IV 

Local 

0.1  kw  to  0.25  kw 

500  uv/m 

4000  uv/m 
(Ground  wave) 

25  uv/m 

200  uv/m 

a  In  accordance  with  other  provisions  in  this  Agreement  this  freedom  of  interference 
does  not  apply  outside  the  boundaries  of  the  country  in  which  the  station  is  located. 

b  From  other  stations  on  same  channel  only.  For  adjacent  channels  see  Appendix  III, 
Table  I. 

c  Sky  wave  field  intensity  exceeded  for  10%  of  the  time. 

d  No  Class  II  station  shall  be  assigned  to  the  same  channel  as  a  Class  I-A  station  for 
nighttime  operation  (from  sunset  to  sunrise)  less  than  650  miles  of  the  nearest  border 
of  the  country  in  which  the  Class  I-A  station  is  located. 

e  These  values  are  with  respect  to  interference  from  all  stations  except  Class  I,  which 
stations  may  cause  interference  to  a  field  intensity  contour  of  higher  value.  However, 
it  is  recommended  that  Class  II  stations  be  so  located  that  the  interference  received 
from  Class  I  stations  will  not  exceed  these  values.  If  the  Class  II  stations  are  limited  by 
Class  I  stations  to  higher  values,  then  such  values  shall  be  the  standard  established  with 
respect  to  interference  from  all  other  classes  of  stations. 


APPENDIX  III 

TABLE  I 

ADJACENT  CHANNEL  INTERFERENCE 

Channel  separation  Maximum  ground  icave 

heticeen  desired  and  field  intensity  p/ 

undesired  stations  undesired  station 

10  ke  0.25  mv/m 

20  kc  5,0  mv/m 

30  kc  25,0  mv/m 

The  undesired  ground  wave  signal  shall  be  measured  at  or  within 
0.5  mv/m  ground  wave  contour  of  the  desired  station.  These  values  apply  t' 
classes  of  stations  both  day  and  night  and  are  based  on  ground  waves  f 
No  adjacent  channel  interference  is  considered  on  the  basis  of  an  interfi^ 
sky  wave. 

APPENDIX  VI 

Mileage  Separation  Tables 

The  required  separations  between  broadcasting  stations  as  tabulated  \> 
are  based  upon  the  following  conditions : 

1.  The  use  of  nondirectional  antennas. 

2.  Antenna  efficiencies  (in  mv/m  at  one  mile  for  one  kilowatt). 

Class  I — 225  mv/m 

Class  II  and  III — 175  mv/m 

Class  IV — 150  mv/m 

3.  Frequency,  1000  kc. 

4.  Soil  conductivity,  s  =  10-13. 

5.  Soil  dielectric  constant,  e  =  15. 

6.  Groundwave  transmission  as  shown  on  chart  in  Appendix  IV. 

7.  Skywave  transmission  as  shown  on  chart  in  Appendix  V. 

8.  Protection  to  service  areas  as  shown  in  Appendix  II.  Table  I. 

9.  Ratio  of  desired  to  undesired  signal : 

Ratio  of 

Channel  Separation  Desired  to  Undesired 

Same  frequency  20  :1 

10  kc.  2:1 
20  kc.  1:10 
30  kc.  1 :50 


TABLE  I 

REQUIRED  DAY  SEPARATION  IN  MILES  BETWEEN  BROADCAST  STATIONS  ON  THE  SAME  CHANNEL 


Class  and  Power 
Class  IV 
100  W. 
250  W. 


Class  IV 
100  W.       250  W. 


143 
165 


165 
173 


0.25  Kw,      0.5  Kw. 


172 
180 


Classes  11  and  III 
1  Kw.         5  Kw.        10  Kw. 


192 
200 


213 
221 


265 
273 


285 
293 


25  Kw. 


310 
318 


50  Kw. 


335 
343 


10  Kw.       25  Kw. 


390 
415 


Class  I 

50  Kw.      100  Kw.     250  Kw.     500  K 


417 
442 


437 
462 


462 
487 


486 
511 


513 
538 


Classes  II  and  III 

0.25  Kw.  172  180  183  203  224  276  296  321  346  418  446  465  490  514  541 

0 . 5  Kw.  192  200  203  210  231  283  303  328  353  446  473  493  518  542  569 

1  Kw.  213  221  224  231  239  291  311  336  361  467  494  514  539  563  590 

5  Kw.  265  273  276  283  291  313  333  358  383  520  547  567  592  61S  643 

10  Kw.  285  293  296  303  311  333  345  370  395  540  567  587  612  636  «63 

25  Kw.  310  318  321  328  336  358  370  389  414  665  592  612  637  661  688 

50  Kw.  335  343  346  353  361  383  395  414  430  687  614  634  639  683  710 


Class  I 


10  Kw. 

390 

415 

418 

446 

467 

520 

540 

565 

587 

556 

585 

605 

620 

655 

682 

25  Kw. 

417 

442 

446 

473 

494 

547 

567 

592 

614 

586 

612 

632 

657 

682 

709 

50  Kw. 

437 

462 

465 

493 

514 

567 

587 

612 

634 

605 

632 

652 

677 

702 

729 

100  Kw. 

462 

487 

490 

518 

539 

592 

612 

637 

669 

628 

657 

677 

697 

727 

754 

250  Kw. 

486 

511 

514 

542 

563 

616 

636 

661 

683 

666 

682 

702 

727 

751 

778 

500  Kw. 

513 

538 

641 

569 

590 

643 

663 

688 

710 

682 

709 

729 

754 

778 

805 

TABLE  n 

REQUIRED  DISTANCE  IN  MILES  FROM  THE  BOUNDARY  OF  A  COUNTRY  IN  WHICH  A  CLASS  I-A  STATION  IS  LOCATED  FOR  DAYTIME  OPERATION  OF  A  CLASS  H 

ON  THE  SAME  CHANNEL 


Class  II 

Power  of  Station  0.25  Kw.  0.5  Kw  1  Kw.  5  Kw.  10  Kw.  25  Kw.  50  Kw. 

Miles  from  Boundary   237  261  282  335  355  380  402 
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FROM  COAST  TO  COAST 

THE  ISOLANTITE  NETWORK 


Across  the  country  from  coast  to  coast  spreads  a  great 
JL\.  network  of  more  than  75  broadcasting  stations — the 
network  of  stations  using  Isolantite*  co-axial  transmission 
line.  Selected  by  leading  manufacturers  of  broadcasting 
equipment  for  their  installations,  Isolantite  co-axial  line 
has  brought  to  broadcasters  everywhere  new  standards  of 
transmission  line  efficiency. 

Isolantite  co-axial  line  is  more  than  two  copper  tubes  held 
in  concentric  relation — it  is  a  complete  system  from  trans- 
mitter to  antenna.  Every  detail  has  been  carefully  engi- 
neered and  is  being  constandy  improved.  The  heavy  copper 
tubing  and  couplings,  manufactured  to  close  tolerances, 
assure  trouble-free  installation.  Flexible  internal  connectors 
in  right-angle  fittings  permit  differential  thermal  expansion. 
Gas-tight  end  seals  can  be  equipped,  if  desired,  with  light- 
ning protection  gaps.  Low-loss  insulators  are  scientifically 
designed  for  uniform  flux  density  and  maximum  flash-over. 

iROADCASTING  •  Broadcast  Advertising 


Isolantite  co-axial  transmission  line  is  regularly  furnished 
in  diameters  of  V2,  %,  1%,  and  2%  inches;  other  sizes  are 
supplied  when  requested.  The  smaller  sizes  are  extensively 
used  in  police  radio,  airway  beacon,  and  communica- 
tions equipment.  Bulletin  No.  101  describes  the  %-inch 
line;  information  on  other  sizes  will  be  sent  on  request. 

*  Registered  Trade-name  for  the  products  of  Isolantite  Inc. 

SOLD  ONLY  THROUGH  GRAYBAR  ELECTRIC  CO.  AND  MANUFACTURERS  OF  TRANSMITTING  EQUIPMENT 


ISOLANTITE  INC. 


CERAMIC  INSULATORS 

Faefory:  Belleville,  N.  J.  •  Sales  Office:  233  Broadway,  New  York,  N.  Y. 
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TABLE  m 


Class  & 
Power 

Class  IV 
0.1  Kw. 
0.25  Kw. 

Classes 
II  &  III 
0.25  Kw. 
0.5  Kw. 
1  Kw. 
5  Kw. 

10  Kw. 

25  Kw. 

50  Kw. 

Class  I 
10  Kw. 
25  Kw. 
50  Kw. 
500  Kw. 


Class  rv 

0.1  Kw. 
10  Kc.    20  Kc.  30  Kc. 


REQUIBED  DAY  AND  NIGHT  SEPARATION  IN  MILES  BETWEEN  BEOADCAST  STATIONS  ON  ADJACENT  CHANNELS 

Classes  H  and  III 


e.25  Kw. 
10  Kc.  20  Kc  30  Kc. 


0.25  Kw. 
10  Kc.  20  Kc.   30  Kc. 


0.5  Kw. 
10  Kc.  20  Kc  30  Kc. 


1  Kw. 

10  Kc  20  Kc.  30  Kc 


10  Kc 


5  Kw. 

20  Kc  30  Kc 


73 

37 

32 

82 

45 

40 

86 

47 

42 

94 

56 

50 

105 

63 

58 

133 

84 

79 

149 

98 

82 

45 

40 

90 

48 

41 

94 

50 

43 

102 

68 

51 

113 

66 

59 

141 

87 

80 

157 

101 

86 

47 

42 

94 

50 

43 

96 

51 

43 

104 

59 

51 

115 

67 

59 

143 

88 

80 

159 

102 

94 

65 

50 

102 

58 

61 

104 

59 

51 

112 

62 

52 

123 

70 

60 

161 

91 

81 

167 

105 

106 

63 

58 

113 

66 

59 

116 

67 

59 

123 

70 

60 

131 

73 

62 

169 

94 

83 

175 

108 

133 

84 

79 

141 

87 

80 

143 

88 

80 

151 

91 

81 

159 

94 

83 

180 

104 

87 

196 

118 

149 

98 

93 

157 

101 

94 

159 

102 

94 

167 

106 

95 

175 

108 

97 

196 

118 

101 

210 

123 

172 

115 

110 

180 

118 

111 

182 

119 

111 

190 

122 

112 

198 

125 

114 

219 

136 

118 

233 

140 

190 

131 

126 

198 

134 

127 

200 

135 

127 

208 

138 

128 

216 

141 

130 

237 

151 

134 

251 

156 

162 

107 

102 

170 

110 

103 

172 

111 

103 

180 

114 

104 

188 

117 

10« 

209 

127 

118 

223 

132 

183 

126 

121 

191 

129 

122 

193 

130 

122 

201 

138 

128 

209 

136 

126 

230 

146 

129 

244 

151 

203 

144 

139 

211 

147 

140 

218 

148 

140 

221 

161 

141 

229 

164 

143 

250 

164 

147 

264 

169 

277 

211 

206 

286 

214 

107 

287 

215 

207 

295 

218 

208 

303 

221 

210 

324 

231 

214 

338 

236 

10  Kw. 
10  Kc  20  Kc  30 


9'J 

9! 
9'.' 
101)1 

w\ 

121 1 

13', 


lU 
135 
15( 
21' 


Class  n 


Class  and 

25  Kw. 

50  Kw. 

10  Kw 

Power 

10  Kc. 

20  Kc. 

30  Kc. 

10  Kc. 

20  Kc. 

30  Kc. 

10  Kc. 

20  Kc 

Class  IV 

0.1  Kw. 

172 

115 

110 

190 

131 

126 

162 

107 

0.25  Kw. 

180 

118 

111 

198 

134 

127 

170 

110 

Classes 

II  and  III 

0.25  Kw. 

182 

119 

111 

200 

135 

127 

172 

111 

0.5  Kw. 

190 

122 

112 

208 

138 

128 

180 

114 

1  Kw. 

198 

125 

114 

216 

141 

130 

188 

117 

5  Kw. 

219 

135 

118 

237 

151 

134 

209 

127 

10  Kw. 

233 

140 

121 

251 

166 

137 

223 

132 

25  Kw. 

260 

149 

125 

268 

165 

141 

242 

146 

50  Kw. 

268 

165 

141 

284 

172 

145 

260 

161 

Class  I 

10  Kw. 

242 

145 

123 

260 

161 

139 

232 

137 

25  Kw. 

261 

160 

136 

279 

168 

144 

253 

156 

50  Kw. 

281 

178 

164 

297 

185 

158 

273 

174 

00  Kw. 

355 

245 

221 

371 

252 

225 

347 

241 

Class  I 


26  Kw. 

50  Kw. 

500  Kw. 

SO  Kc. 

10  Kc. 

20  Kc 

30Kc 

10  Kc 

20  Kc. 

30  Kc. 

10  Kc 

20  Kc 

30  K 

102 

188 

126 

121 

203 

144 

139 

277 

211 

20( 

108 

191 

129 

122 

211 

147 

140 

285 

214 

201 

103 

193 

130 

122 

213 

148 

140 

287 

215 

201 

104 

201 

133 

123 

221 

151 

141 

295 

218 

20> 

106 

209 

136 

125 

229 

154 

143 

303 

221 

210 

110 

230 

146 

129 

250 

164 

147 

324 

231 

214 

113 

244 

161 

132 

264 

169 

150 

338 

236 

211 

123 

261 

160 

136 

281 

178 

164 

355 

245 

221 

139 

279 

163 

144 

297 

185 

158 

371 

252 

225 

116 

253 

166 

134 

273 

174 

152 

347 

241 

219 

134 

272 

163 

139 

292 

181 

157 

366 

248 

224 

152 

292 

181 

157 

310 

190 

161 

384 

257 

227 

219 

366 

248 

224 

384 

257 

227 

451 

291 

247 

TABLE  IV 

Required  Night  Separation  in  Miles  Between  Broadcast  Stations  on  the 

Same  Channels 

The  following  tables  indicate  the  mileage  protection  each  class  must  give  all 
other  classes. 

Class  I-A 


TABLE  rv— C 

CLASS  ni-Aa  MUST  PROTECT  OTHER  CLASSES  AS  SHOWN  BELOW 
Qass  m-A  Class  IH-B 


Class  I-A 


Not  required  to  protect  Class  II 
stations  on  same  channel  at  night. 


Class  I-B 


Class 
IB 

10  kw. 
25  kw. 
50  kw. 


TABLE  IV  A 

Class  I-B       Must  protect  other  Class  I-B 


5  kw. 


stations  as  shown  below. 
10  kw.  25  kw.  50  kw. 


2665 
3010 
3280 


3010 
3243 
3500 


3280 
3500 
3660 


aass  m-A 
1  Kw. 
6  Kw. 


1  Kw. 

739 
1025 


S  Kw. 

1025 
1039 


.5  Kw. 

550 
847 


1  Kw. 

553 
861 


aSee  Appendix  VII  for  protection  Class  III  stations  should  give  Class  II  stations  on  region 
channels. 


Class  III  Bb 


Class  III  B 
.5  kw. 
1.  kw. 


TABLE  IV  D 

Must  protect  other  classes  as  shown  below. 


Class  III  A 
1  kw.  5  kw. 

735  1020 
739  1025 


Class  III  B 
.5  kw.  1  kw. 

383  550 
550  553 


TABLE  IV-B 

CLASS  II— MUST  PROTECT  OTHER  CLASSES  AS  SHOWN  BELOW 


Class  U  Stations 

Class  I-B  Stations 

Distance  from  Nearest  Border 

of  Country  in  Which  Class  I-A 

Class  U 

.25  Kw. 

.5  Kw. 

1  Kw. 

5  Kw. 

10  Kw. 

25  Kw. 

50  Kw. 

10  Kw. 

25  Kw. 

50  Kw. 

Station  is  Located 

.26  Kw. 

451 

602 

732 

1018 

1136 

1271 

1529 

1378 

1610 

1760 

1038 

.5  Kw. 

602 

606 

736 

1022 

1140 

1275 

1633 

1508 

1735 

1890 

1180 

1  Kw. 

732 

736 

739 

1025 

1143 

1280 

1535 

1658 

1886 

2080 

1336 

5  Kw. 

1018 

1022 

1025 

1039 

1157 

1292 

1547 

2166 

2395 

2550 

1830 

10  Kw. 

1136 

1140 

1143 

1157 

1162 

1298 

1553 

2450 

2680 

2830 

2122 

25  Kw. 

1271 

1275 

1280 

1292 

1298 

1310 

1560 

2880 

3120 

3260 

2675 

50  Kw. 

1629 

1533 

1535 

1547 

1553 

1560 

1570 

3090 

3330 

3480 

2730 

Class  I-A  Stations 
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Class  IV- 


Class  IT 
.1  kw. 

.25  kw. 


TABLE  IV E 

-Must  protect  other  classes  as  shown  below. 


Class  III  A 
1  kw.       5  kw. 
300  300 


3&5 


407 


Cluss  III  B  Class  IV 

.5  kw.        1  kw. 

Daytime  Daytime 

separation  separation 

determine.*  determines 


RADIO  CORPORATION  OF  AMERICA 

RCA  Bldg.,  New  York  City 

Telephone:  Columbus  5-5900 


iee  Note  a.  Table  IV 


TABLE  IV  F 

Distance  Class  II  Stations  must  be  from  Class  I  A  and  I  B 
Stations  to  obtain  recommended  protection  to  Class  II  Station 
(2.5  mv/m  ground  wave  contour). 


Cornelius  N.  Bliss 
Bertram  Cutler 
Edward  W.  Harden 
Edward  J.  Nally 
James  R.  Sheffield 


Board  of  Directors 
Gen.  James  G.  Harbord,  Chairman 


Arthur  E.  Braun 
John  Hays  Hammond,  Jr. 
DeWitt  Millhauser 
David  Sarnoff 
Edward  F.  McGrady 


Class  I  A  and  IB  Stations 

Class 

IHa, 

25  kw. 

50  kic. 

500  kio. 

.25 

kw. 

1248 

1462 

1520 

2767 

.5 

kw. 

1252 

1470 

1523 

2771 

1. 

kw. 

1256 

1473 

1528 

2775 

5. 

kw. 

1270 

1484 

1541 

2789 

10. 

kw. 

1275 

1490 

1546 

2793 

25. 

kw. 

1285 

1498 

1743 

2803 

50. 

kw. 

1293 

1510 

1750 

2812 

ote  (a)  :  Must  use  directional  antenna  to  protect  dominant  station  or 
ions  with  these  separations. 

TABLE  IV  G 

Distance  Class  IV  Stations  must  be  from  Class  III-A  and 
III-B  Station  to  obtain  recommended  protection  to  Class  IV 
Station  (4.0  mv/m  ground  wave  contour). 


Class  IV 
Power 


Class  III-A  or  III-B 
'<  1.0  5.0 


.10 
.25 


377 
381 


547 
551 


847 
851 


OflScers 

Gen.  James  G.  Harbord,  Chairman  of  Board 
David  Sarnoff,  President 

Manton  Davis,  Vice  President  and  General  Counsel 

Otto  S.  Schairer,  Vice  President  in  Charge  of  Patent  Dept. 

George  S.  DeSousa,  Treasurer 

Lunsford  P.  Yandell,  Assistant  Treasurer 

Henry  A.  Sullivan,  Comptroller 

Lewis  McConnach,  Secretary 

Robert  C.  Proppe,  Assistant  Secretary 

Subsidiary  Companies 

National  Broadcasting  Co.  Inc.,  30  Rockefeller  Plaza,  New  York  City. 

Telephone:  Circle  7-8300.  President:  Lenox  R.  Lohr. 
RCA  Manufacturing  Co.,  Inc.,  Camden,  N.  J.  Telephone:  Camden  8000. 

President:  G.  K.  Throckmorton. 
RCA  Communications,  Inc.,  66  Broad  St.,  New  York  City.  Telephone: 

Hanover  2-1829.  Vice  President  and  General  Manager:  William  A. 

Winterbottom. 

Radiomarine  Corporation  of  America,  75  Varick  St.,  New  York  City. 

Telephone:  Walker  5-3716.  President:  Charles  J.  Pannill. 
RCA  Institutes,  Inc.,  75  Varick  St.,  New  York  City.  Telephone:  Walker 

5-2253.  Superintendent:  WiUiam  F.  Aufenanger. 


APPENDIX  VII 

ngineering  Requirements  for  the  Use  of  Regional  Channels  by  Class  II 
ion  under  the  Provisions  of  Section  C  5  c. 

Class  II  station  assigned  to  a  regional  channel  in  accordance  with  Section 
c  shall  use  a  directional  antenna  or  other  means  to  limit  the  interfering 
.al  within  the  protected  service  area  of  any  Class  II  station  on  the  channel 
he  value  set  forth  in  Appendix  II,  Table  I.  The  interfering  signal  in  case 
irojeeted  operation  shall  be  determined  from  the  characteristics  of  the  an- 

■jia.  and  appropriate  curve  in  Appendix  V.  In  case  of  actual  operation  the 

V-rfering  signal  shall  be  determined  by  the  method  described  in  Section  E  4. 
!5ass  III  stations,  operating  on  a  channel  to  which  a  Class  II  station  is 

jgned,  should  limit  the  interference  to  the  Class  II  station  in  conformity 

:ii  the  provisions  of  Appendix  II,  Table  I. 


PERFECT 

STELII 

"ACETATE"  RECORDING  NEEDLES 


by  the 


used 
MAJOR 


networks 


C  JCA 

cjoc 

C  JOR 
C  K  C  K 
K  F  A  B 
K  F  K  U 
KFNF 
KFOR 
K  G  U 
KLZ 
K  M  B  C 
KOIL 
K  S  T  P 
K  T  R  H 
W  A  A  W 
WBBM 
W  B  N  S 
W  F  BR 
W  F  I  L 


WGBI 
W  G  L 

W  G  R 
W  H  B 
W  H  I  S 
W  I  O  D 
W  K  A  R 
W  K  B  W 
W  K  Y 
W  L  V  A 
W  L  W  L 
W  M  T 
W  N  B  S 
W  O  W  O 
W  Q  A  M 
W  R  J  N 
W  S  Y  R 
W  T  H  T 
W  W  L 


LETTERGRAM  SERVICE 


AIRMAIL  SPECIAL  DELIVERY 

Write  for  Particulars 

FGERTONEJNC. 
Electric -Music 

201  Verona  Avenue 
NEWARK,  NEW  JERSEY 


Paul  R  Godley 

Qonsulting  T^dio  Sngineer 

PKonc:  Montclair  (N.J.)  2-7859 
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Frequency  Allocations  to  Services  in  Bands  from  10  to  300,000  KG 

(FCC  Orders  Nos.  18  and  19,  Promulgated  Oct.  13,  1937,  to  he  Effective  Oct.  13,  1938) 


NOTES 


a  Available  for  non-government  assignments. 

6  Available  for  non-government  assignments  in  Alaska. 

d  Available  for  non-government  stations  for  assignment  to  Merchant  Fleet 
Corporation  vessels  for  communication  with  government  stations. 

e  Available  for  non-government  assignments  provided  no  interference  is  caused 
with  government  assignments. 

/  Not  to  be  used  by  the  government  in  the  vicinity  of  the  Great  Lakes. 

g  Available  for  government  use  on  basis  of  no  interference  to  any  fixed  service. 

h  Available  for  government  use  provided  no  interference  is  caused  to  any  other 
existing  service. 

i  Available  for  use  by  government  station  provided  no  interference  is  caused 

to  non-government  operation. 
i  Not  to  be  used  within  300  miles  of  the  Canadian  border. 

h  Available  for  use  during  daylight  hours  (2  hours  after  local  sunrise  until 
2  hours  before  local  sunset)    provided  no  interference  is  caused  to  the 


service  of  any  other  country. 
#Not  to  be  used  within  500  miles  of  the  Canadian  border. 
*  In  use  continually  for  the  protection  of  life  and  property. 
**  All  frequencies  allocated  as  general  experimental  frequencies  are  availa 

for  assignment  to  broadcast  service  on  an  experimental  basLs. 
r  Available  for  assignment  in  Alaska  under  Rule  419. 

s  Available  for  assignment  in  accordance  with  Article  7,  Paragraph  1  of 
General  Radio  Regulations  Annexed  to  the  International  Telecommunicar 
Convention,  Madrid.  1932,  provided  no  interference  is  caused  to  the  int 
national  mobile  service. 

t  Available  for  assignment  in  accordance  with  Article  7,  Paragraph  1  of  ' 
General  Radio  Regulations  Annexed  to  the  International  Telecommunicafi 
Convention,  Madrid,  1932,  provided  no  interference  is  caused  to  the  mt 
national  fixed  service. 

z  Assigned  for  low  power  fixed  service  in  Hawaii. 


ABBREVIATIONS 


Exp.  Vis.  B/C — Experimental  Visual. 

Broadcasting 
Exp. — Experimental 
Gen. — General 
Govt. — Government 
TeJeg. — Telegraph 


Ship  Phone — Ship  Radiotelephone 
Int.  Broadcast — International  Broad- 
cast 

Emerg. — Emergency 

Relay  B/C — ^Relay  Broadcast 

Temp. — Temporary 


Docket  No.  3929;  Commission  Order  No.  18;  Effective  October  13,  1938. 


At  a  regular  meeting  of  the  Federal  Communications  Commission  held  at  its 
offices  in  Washington.  D.  C.  on  the  13th  day  of  October,  1937 : 

The  Commission  having  under  consideration  the  provisions  of  Section  303  fc). 
(f)  and  (g)  of  the  Communications  Act  of  1934,  and  Rule  229  of  its  Rules 
and  Regulations  ;  and 

A  public  informal  hearing  having  been  conducted  at  the  offices  of  the  Com- 
mission from  June  15  to  June  29,  1936  at  which  time  persons  representing  the 
departments  of  the  Federal  Government,  the  agencies  of  state  and  municipal 
governments  interested  in  radio,  and  persons  representing  all  radio  services  and 
all  important  phases  of  the  radio  industry,  presented  testimony  :  and 

The  record  of  the  hearing,  having  been  made  available  to  the  interdepartment 
Radio  Advisory  Committee,  and  said  Committee  having  made  certain  recom- 
mendations with  respect  to  the  allocation  .of  frequencies  to  Federal  Government 
agencies ;  and 

The  Commission  having  considered  the  recommendations  of  the  Interdepart- 
ment Radio  Advisory  Committee,  and  being  fully  advised  in  the  premises, 
found,  as  a  result  of  its  investigation  and  hearing,  that  public  convenience, 
interest  or  necessity  require  that  Rule  229  of  its  Rules  and  Regulations  be 
revised  ; 

It  is  ordered.  That  Rule  229  of  the  Rules  and  Regulations  of  the  Com- 


mission in  so  far  as  it  allocates  the  frequencies  from  25.000  kc.  to  28.000 
be  and  the  same  is  hereby  amended,  effective  at  3  :00  a.  m.,  E.S.T.,  October 
1938,  in  accordance  with  the  table  identified  as  Part  I  of  Rule  229  attact 
hereto  and  made  a  part  of  this  Order ;  and  Provided,  however,  that  the  Co 
mission  may  make  assignments  in  accordance  with  the  allocation  given  in 
table  prior  to  October  13,  1938. 

It  is  fukther  ordered.  That  any  hold"er  of,  or  applicant  for,  an  instrumf 
of  authorization,  whose  frequency  or  frequencies  heretofore  assigned  or  appl 
for  may  be  changed  by  the  provisions  of  this  Order,  who  objects  to  such  char 
may  within  ninety  (90)  days  from  the  date  of  this  Order,  file  with  this  C" 
mission  his  ob.iections  in  writing  and  request  a  hearing. 

It  is  further  ordered.  That  the  holder  of.  or  an  applicant  for.  an  insi 
ment  of  authorization  who.  prior  to  ninety  (90)  days  from  this  date,  fails 
file  written  objections  and  a  request  for  hearing  as  hereinabove  set  out,  sh 
be  deemed  to  have  consented  to  such  change. 

It  is  further  ordered.  That  any  applicant  who.  after  the  date  of  this  Or( 
requests  an  instrument  of  authorization  or  an  authorization  renewal  for  a  f 
quency  or  frequencies  which  will  be  changed  after  3  :00  a.  m.,  E.S.T.,  Octol 
13,  1938.  will  without  further  notice  be  deemed  to  have  consented  to  the  eft' 
five  time  and  date  of  such  change  of  the  frequency  or  frequencies  requested 


Rule  229.    Subject  to  the  foregoinz  provisloni, 

Frequency 

Frequency 

Frequency 

the  center  frequencies  of  communication  bands 

(kilocycles) 

Allocation 

(kilocycles) 

Allocation 

(kilocycles')  Allocation 

that  will  be  designated  are  as  follows:' 

^Allocations  are  indicated  for  information 

16 

40 

Fixed 

27 

.70 

Fixed 

47 

20 

Fixed 

purposes.    Indented  frequencies  indicate  agBign- 

16 

60 

28 

.00 

47 

47 

50 

ments  which  have  been  made  up  to  October  6, 

16 

80 

28 

.30 

70 

1937  in  accordance  with  the  proviso  In  Rule  228. 

17 

00 

28.50 

Government 

48 

20 

For  more   detailed   information   regarding  re- 

17 

20 

28 

60 

48 

70 

strictions  on  the  use  of  frequencies,  consult  the 

17 

40 

28 

.90 

Fixed 

49 

20 

chapter  of  the  Rules  and  Regulations  of  this  Com- 

17 

60 

29 

20 

49 

70 

mission  dealing  with  the  service  to  which  the  fre- 

17 

80 

Government 

29 

50 

50 

20 

quency  is  allocated. 

18 

00 

29 

80 

50 

80 

18 

20 

Fixed 

30 

20 

51 

40 

Frequency  Allocation 

18 

40 

30 

60 

Government 

51 

68 

(.kihcycles) 

18 

60 

Government 

31 

00 

Fixed 

52 

00 

18 

80 

Fixed 

31 

40 

52 

60 

19 

00 

31 

80 

53 

20 

10.05  Fixed 

19 

20 

32 

20 

53 

80 

Government 

10.20 

19 

40 

32 

60 

54 

00 

10.35 

19 

60 

32.80 

Government 

54 

40 

Fixed 

10.50 

19 

80 

Government 

33 

00 

55 

00 

10.65 

20 

00 

Fixed 

33 

40 

Fixed 

55 

36 

10.80 

20 

25 

33 

80 

Government 

55 

60 

10.95 

20 

50 

34 

20 

Fixed 

56 

00 

Government 

11.10 

20 

75 

34.50 

56 

20 

11.25 

21 

00 

34 

60 

56 

80 

Fixed 

11.40 

21 

25 

35 

00 

67 

40 

11.55 

21 

50 

35 

40 

58 

00 

Government 

11.70 

21 

75 

35 

80 

58 

50 

11.85 

21.80 

36 

20 

If 

68 

60 

12.00 

22 

00 

36 

60 

59 

20 

12.15 

22.10 

37 

00 

59 

80 

60.00  Fixed 

12.30 

22 

25 

37 

40 

12.45 

22.35 

37 

80 

60 

40 

12.60 

22 

50 

38.00 

Government 

61 

20 

12.75 

22.60 

38 

20 

61 

50 

12.90 

Z2 

75 

38 

60 

Fixed 

62 

00 

13.05 

22.90 

Government 

39 

00 

62 

80 

13.20 

23 

00 

39.39 

63 

18 

13.35 

23 

25 

Fixed 

39 

40 

63 

60 

13.50 

23 

50 

39 

80 

64 

00 

Government 

13.65 

23 

75 

40 

20 

64 

40 

13.80 

24 

00 

Government 

40 

70 

66 

20 

Fixed 

13.95 

24 

25 

Fixed 

41 

20 

66 

00 

Government 

14.10 

24 

50 

41 

70 

66 

50 

14.25 

24 

75 

42 

20 

66 

80 

68.00  Fixed 

14.40  " 

25 

00 

42 

70 

Government 

67 

60 

14.55  " 

25 

30 

42.80 

68 

40 

92 

14.70  " 

25 

60 

43 

20 

Fixed 

68 

14.85 

25.82 

43 

70 

69 

20 

15.00 

25 

90 

44 

20 

69 

50 

15.20  " 

26.10 

Government 

44 

.70 

70 

00 

15.40  " 

26 

20 

45 

20 

70 

80 

26 

15.60  " 

26 

50 

Fixed 

45 

.70 

71 

15.80 

26 

80 

46.00 

Government 

71 

60 

16.00 

27 

10 

46 

20 

72 

40 

16.20 

27 

40 

46 

70 

Fixed 

78 

20 
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iprequency 

ijcilocydes) 


Allocation 


'4.00 
•4.80 

75.00 
'5.60 
'6.40 
(7.20 

rs.oo 
rs.so 

79.32 
r9. 60 
50.40 

80.50 
51.20 
32.00 
32.80 

83.00 
33.60 

83.86 
4.40 
,5.20 
6.00 
6.80 
7.60 
18.40 
;9.20 
10.00 
10.80 
tel.  60 
192.40 

92.76 
93.20 
94.00 
-94.80 

95.00 
(95.60 
96.40 
97.20 

97.50 
98.00 
98.80 
99.00 
100 
101 
102 
103 
104 
105 
106 
107 
108 
109 
110 
111 
112 
113 
114 
115 
■  116 
117 
118 
119 
al20 
121 
122 
123 
124 
125 
126 
127 
128 
129 
130 
131 
132 
al33 
134 
135 
136 
137 
138 
139 
140 
141 
142 
143 
144 
145 
146 
147 
148 
149 
150 
151 
152 
153 
154 
al55 
156 
157 
158 
159 
160 
161 
162 
163 
164 
165 
/fcl66 


167 
168 
169 
170 
171 
6fl72 
173 
174 
A175 
176 
177 
/ftfl78 


Fixed 

Government 


Fixed 


Government 
Fixed 


Government 
Fixed 


Government 
Fixed 

Government 
Fixed 

Government 
Coastal  Teleg. 
Government 
Coastal  Teleg. 
Government 
Coastal  Teleg. 


Government 
Coastal  Teleg. 
Government 
Coastal  Teleg. 


Coastal  Teleg.  &  Govt. 
Coastal  Teleg. 
Government 
Coastal  Teleg. 
Coastal  Teleg. 


Government 
Coastal  Teleg. 


Government 

Coastal  Teleg.  &  Govt. 

Coastal  Teleg. 


Guard  Band 
Maritime  Calling 
Guard  Band 
Coastal  Teleg. 


179 
al80 

181 
rl82 
fl83 

184 


Ship  Teleg. 


Ship  Teleg.  &  Govt. 
Ship  Teleg. 


Government 
Ship  Teleg. 

Fixed  &  Coastal  Teleg. 


Govt,,  Fixed  &  Coastal 

Teleg. 
Fixed  &  Coastal  Teleg. 


Govt.  &  Fixed 

Fixed  &  Coastal  Teleg. 

Government 

Fixed  &  Coastal  Teleg. 

Govt.,  Fixed  &  Coastal 

Teleg. 
Fixed  &  Coastal  Teleg. 
Govt.,Fixed  &  Coastal  Teleg. 
Fixed  &  Coastal  Teleg. 


Frequency 

Frequency 

Frequency 

Allocation 

(kilocycles) 

Allocation 

(kihcyclea) 

Allocation 

ikiloeyclea) 

185 

Government 

293 

(jrovernment 

424 

Guard  Band 

rl86 

r  ixea  ot  ooastav  i  eieg. 

*294 

a  425 

Coastal  Teleg.,  Ship  Teleg., 

rl87 

295 

Intership  Phone,  &  Govt. 

bfhrlSS 

vjovt.,  rixeci  <K  ooaatRi 

*296 

296 

426 

Guard  Band 

Teleg. 

297 

428 

Government 

rl89 

nxea  ot  C'OaBcai  leieg. 

*298 

430 

Coastal  Teleg. 

ol90 

otate  r^oiice  &  yjvz. 

299 

432 

191 

r  ixea  oc  ooastai  leieg. 

299 

434 

Government 

6rl92 

VjOVt.  OS  J7  1X9(1 

'*300 

436 

Coastal  Teleg. 

rl93 

Fixed  &  Coastal  Teleg. 

301 

438 

2194 

\jOvt.,  rixea  &  uoastal 
Teleg. 

*302 
303 

302 

440 
442 

Government 
Coastal  Teleg. 

195 

Government 

*304 

444 

\J  KJ  V  tJI  11 1 LICLI  li 

196 

805 

446 

197 

305 

448 

^Uootai   J.  cicg. 

198 

*306 

G' over  n  men  t 

199 

307 

452 

Coastal  Teleg. 

200 

*308 

308 

ah454 

Pnaqtal  TpIpi?     ShiD  Teleff.. 

201 

201 

309 

jPr  flnvf 

202 

*310 

456 

KJHal  Kl  JL>ailU 

A203 

311 

457 

Aircraft 

204 

311 

458 

Guard  Band 

205 

Gen.  Oommunicatlon 

*312 

460 

Coastal  Teleg. 

ft206 

Government 

313 

462 

207 

*314 

314 

ft464 

Government 

208 

315 

466 

Coastal  Teleg. 

ftr209 

209 

316 

468 

cViirv  TpIpi7 

OIlip    J.  CLC)^. 

hr210 

317 

470 

Government 

211 

317 

472 

6;ir212 

318 

474 

213 

Gen.  Communication 

319 

a476 

Coastal  Teleg.,  &  Govt, 

6r214 

Government 

320 

320 

478 

215 

321 

480 

Government 

216 

322 

482 

Coastal  Teleg. 

217 

323 

323 

484 

218 

324 

486 

Guard  Band 

219 

219 

325 

488 

220 

326 

326 

ft 

490 

tt 

221 

327 

492 

tt 

222 

328 

494 

It 

221 

329 

496 

222 

329 

498 

Maritime  Calling  &  Govt. 

223 

330 

aSOO 

224 

224 

331 

502 

Guard  Band 

6r225 

332 

332 

504 

226 

0333 

LioVL.  q£  Aircrait 

506 

tt 

br221 

334 

508 

n 

227 

335 

510 

tt 

228 

335 
336 
337 
338 
339 
340 
341 

512 

229 
230 

230 

514 
515 

Government 

231 
232 
233 
233 

338 

Government 

516 
518 
520 
522 

fa 

234 

Oil 

t^ 

235 

341 

526 

It 

k236 

236 

342 

528 

t. 

237 

343 

344 

OoU 

■« 

238 

344 

oo^ 

,t 

239 

345 

534 

n 

239 

346 

536 

fi 

240 

347 

538 

tt 

241 

347 

540 

tt 

242 

242 

Government 

348 

542 

tt 

243 

349 

544 

244 

350 

350 

LiOvernmen  t 

545 

Guard  Band 

245 

351 

546 

245 

352 

548 

6r246 

353 

[550  1 

247 

354 

Guard  Band 

a  to  i 

Government 

248 
249 

248 

d355 
356 

357 
358 
359 
ft360 

Government 

( 1500 
550 

Broadcast 

250 

560 

251 
251 
br252 

359 

570 
580 
590 

tt 

253 

361 
362 

600 

It 

254 

254 

DiU 

It 

255 

620 

t. 

f)r256 

362 

630 

ti 

257 

363 

640 

257 

364 

650 

„ 

258 

fc365 

365 

660 

„ 

259 

366 

670 

tt 

260 

260 

367 

680 

,t 

261 

368 

690 

Governm  en  t 

6r262 

369 

n        A  A 

viuard  ijano, 

700 

Broad  cas  t 

263 

370 

710 

263 

ft371 

—  . 
(jOvernroen  t 

720 

tt 

264 

372 

Guard  Band 

730 

tt 

265 

373 

740 

tt 

266 

266 

374 

,« 

750 

tt 

267 

a375 

J^irection  x*  inomg 

760 

tt 

6r268 

376 

Guard  Band 

770 

.  tt 

269 

377 

780 

tt 

269 

378 

1, 

790 

It 

270 

A379 

Vjf  overnmeni 

800 

It 

271 

380 

\jUCIIV1  UUIIU 

810 

It 

6r272 

272 

381 

820 

It 

273 

382 

,« 

830 

It 

6r274 

383 

tt 

840 

t. 

275 

384 

t, 

850 

tt 

275 

fe385 

Oovernnnen  t 

860 

It 

276 

386 

Gen.  Comniunication 

870 

tt 

277 

387 

880 

t4 

a278 

278 

Govt.  &  Airport 

;!388 

Liovernment 

890 

t% 

279 

389 

Gen.  Communication 

900 

tt 

280 

390 

910 

tt 

281 

ft  391 

\jOvernmen  t 

920 

tt 

281 

392 

930 

tt 

282 

t394 

940 

It 

283 

Teleg. 

950 

tt 

284 

284 

Government 

396 

396 

Government 

960 

tt 

285 

398 

VTuaiu  uaim 

970 

It 

*286 

400 

oiiip  1  eieg. 

980 

tt 

287 

402 

Guard  Band 

990 

It 

287 

„ 

404 

Government 

1000 

It 

*288 

406 

v^oaBcai  1  eieg. 

1010 

tt 

289 

408 

1020 

„ 

*290 

290 

a410 

v^ouBLui  1  eieg.f  onip  xcieg.f 

1030 

It 

291 

1040 

t. 

*292 

412 

Guard  Band 

1050 

" 

293 

414 
416 

Aircraft 
Guard  Band 

1060 
1070 

tt 

418 

^oasrai  i  eieg. 

1080 

'Authorized  for  non-government  use  in  Puerto 

420 

Rico. 

422 

(Lontmuea  on  page  ^zii) 
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Frequency  Allocations  to  Services  in  Bands  from  10  to  300,000  KC. 

(FCC  Orders  Nos.  18  and  19,  Promulgated  Oct.  13,  1937,  to  be  Effective  Oct.  13,  1938) 

{Continued  from  Page  327) 


Frequency 

Allocation 

Frequency 

Frequency 

Allocation 

{Jcilocycles) 

{kilocycles) 

Allocation 

{kilocycles) 

1090 

Broadcast 

1768 

Amateur 

2172 

1100 

** 

1772 

** 

)2174 

Ship  Harbor 

1110 

** 

1776 

" 

2176 

1120 

** 

1780 

2180 

1180 

1784 

i  )2182 

Ship  Harbor  &  Govt. 

1140 

1788 

** 

2184 

1150 

1792 

*' 

2188 

1160 

1796 

)2190 

Relay  Broadcast 

1170 

1800 

" 

2192 

1180 

1804 

** 

02196 

Government 

1190 

** 

1808 

" 

)2198 

Ship  Harbor 

1200 

1812 

** 

2200 

1210 

1816 

" 

ifc2204 

1220 

1820 

hik  )2206 

Ship  Harbor  &  Govt. 

1230 

1824 

*' 

tA:2208 

1240 

1828 

** 

2212 

Gen.  Communication 

1250 

1832 

#2216 

Government 

1260 

1836 

j2220 

1270 

1840 

tah  )2222 

1280 

1844 

2224 

1290 

1848 

2228 

Gen.  Communication 

1300 

1852 

" 

#2232 

Government 

1310 

1856 

2236 

Gen.  Communication 

1820 

1860 

;2240 

Government 

1830 

1864 

2244 

Gen.  Communication 

1340 

1868 

" 

j2248 

Government 

1350 

1872 

a2252 

Fixed  &  Govt. 

1360 

** 

1876 

42256 

1370 

1880 

*■  )2258 

Government 

1380 

1884 

fc2260 

1390 

1888 

2264 

Fixed 

1400 

1892 

i2268 

Government 

1410 

1896 

** 

#2272 

'* 

1420 

1900 

2276 

Gen.  Communication 

1430 

1904 

i2280 

Government 

1440 

1908 

** 

j2284 

*' 

1450 

** 

1912 

" 

i2288 

1460 

** 

1916 

2292 

Gen.  Communication 

1470 

'* 

1920 

** 

i2296 

Government 

1480 

** 

1924 

** 

2300 

Gen.  CommunicHtion 

1490 

1928 

" 

2304 

Government 

1500 

1932 

** 

ifc2308 

1510 

** 

1936 

** 

hik  )2310 

Police  &  Govt. 

1620 

1940 

rmi2 

1630 

1944 

2316 

rl540 

1948 

)2318 

Police 

1650 

1952 

y2320 

Government 

1660 

1956 

2324 

1570 

1960 

)2326 

Police 

1680 

Government 

1964 

Amateur 

2328 

M684 

1968 

2332 

1588 

** 

1972 

)2334 

'* 

1590 

Broadcast 

1976 

2336 

Government 

fl692 

Alaska  (Rule  419) 

1980 

V2340 

Government 

1596 

State  Police 
(temp.) 

1984 
1988 

)2342 

2344 

Police 

1600 

Broadcast 

1992 

2348 

)1602 

Geophysical 

1996 

** 

)2350 

1604 

2000 

2352 

r  )1606 

Relay  Broadcast 

o2004 

Govt.  &  Exp.  Via.  B/C 

2356 

1608 

fe2008 

)2358 

)1610 

Police 

2012 

Exp.  Vis.  B/C 

ii2360 

Government 

1612 

2016 

2364 

h**  )1614 

Gen.  Exp.  &  Govt. 

2020 

)2366 

Police 

1616 

)2022 

Relay  B/C  &  Exp.  Vis.  B/C 

2368 

1620 

02024 

i2372 

r      ) 1622 

Relay  Broadcast 

)2026 

Govt.  &  Exp.  Vis.  B/C 

i  )2374 

Police  &  Govt. 

1624 

2028 

i2376 

i  )1626 

Police  &  Govt. 

i2032 

2380 

1628 

Geophysical 

2036 

Police  &  Exp.  Vis.  B/C 

)2382 

Police 

)1630] 

Marine  Fire 

2040 

fe2384 

Government 

1632 

2044 

2388 

)1634 

Police 

i2048 

Govt.  &  Exp.  Vis.  B/C 

)2390 

Police 

1636 

02052 

2392 

1636 

2056 

2396 

)1638 

Aviation 

)2058 

Relay  B/C  &  Exp.  Vis.  B  C 

**  )2398 

Gen.  Exp. 

1640 

2060 

2400 

i  )1642 

Police  &  Govt. 

2064 

2404 

1644 

)2066 

Govt.  &  Exp.  Vis.  B  C 

)2406 

Police 

r  )1646 

Relay  Broadcast 

2068 

2408 

1648 

ft2072 

2412 

ftl652 

Motion   Picture.  (Geophysi- 
cal &  Govt. 

12076 
2080 

)2414 

2416 

" 

1656 

)2082 

2420 

)1658 

Police 

h2084 

** 

)2422 

rl660 

2088 

2424 

1664 

)2090 

Relay  B/C  &  Exp.  Vis.  B  C 

2428 

h  )1666 

Police  &  Govt. 

2092 

)2430 

1668 

a2096 

Govt.  &  Exp.  Vis.  B/C 

2432 

1672 

Police 

2100 

Relay  Broadcast 

2436 

Government 

)1674 

)2102 

2440 

i  )2442 
2444 
2448 

1676 
1680 
h  )1682 
1684 

Geophysical 
Police  &  Govt. 

2104 
2108 
a  )2110 
2112 

Ship  Harbor  &  Govt. 

r^OilCe  qC  LrOvt. 

1688 

h  )2450 

)1690 

Police 

2452 

1692 
1696 

PoUce 

i  )2118 
2120 

2456 

)2458 

Police 

)1698 

2124 

2460 
2464 

1700 

Geophysical 

)2126 

Ship  Harbor 

1704 

Police 

2128 

i  )2466 

x^olice  cfe  LrOVt. 

)1706 

2132 

2468 
2472 

rl708 

)2134 

ftl712 

Police  &  Govt. 

2136 

i  )2474 
2476 
2480 

<< 

1716 

Amateur 

2140 

1720 

)2142 

1724 

2144 

)2482 

Police 

1728 
1732 
1736 
1740 

02148 

Government 

ft{2484 

Government 

)2150 

2152 

Relay  Broadcast 

2488 

)2490 

Police 

1744 

2156 

2492 

Government 

1748 

)2158 

Ship  Harbor 

2496 

1752 

2160 

2500 

1756 

2164 

2504 

1760 

)216€ 

)2606 

Coastal  Harbor 

1764 

2168 

2508 

Frequency 

^kilocycles) 


Allocation 


tr2512 
i  )2514 
/!t2516 
i2520 

i  )2522 
12524 
2528 

)2530 

2532 
2536 

r  )2538 
y2540 

2544 

2548 

)2550 

2552 
2556 
hi  )2558 
2560 
t2564 

ir  >2566 

i2568 
fti2572 

A2576 

12580 

i  )2582 
i2584 
2588 

)  2.590 

2.592 
2596 

12.598 

2600 
2604 
2608 
2612 
r<2616 
i  )2618 
i2620 
fe2624 
012628 
oi  )2630 
air2632 
2636 
2640 
2644 
2648 
fei2652 
a/!2656 
2660 

)2662 

2664 
2668 
h  12670 
2672 
2676 
2680 
2684 
fe2688 
2692 
2696 
h  )2698 
2700 
2704 
at2708 
at  )2710 
at2712 
hil<21\6 
2720 
2724 

)2726 

2728 

2732 

2736 
a  )2738 

2740 

2744 

2748 

2752 
a  )2754 
02756 

)2758 

2760 
fe2764 
i2768 
hi  )2770 
ofei2772 
2776 
2780 
2784 
2788 

)2790 

oft2792 
02796 

12798 

ft2800 

2804 

2808 

2812 
ft2816 
;zi2820 
t  12822 
t2824 

2828 

12830 

2832 
2836 
2840 
o«2844 
2848 
fc2852 

12854 

2856 
fc2860 
k  12862 
fc2864 


Coastal  Harbor  &  Govi 
Government 

Coastal  Harbor  &  Go  v 
Coastal  Harbor 

Government 
Coastal  Harbor 
Coastal  Harbor  &  Govt 


Government 

Coastal  Harbor  &  Govt 


Coastal  Harbor 


Government 
Aviation 


Aviation  &  Govt. 
Aviation 

Aviation  &  Govt. 
Aviation 

-\viation  &  Govt. 
Aviation 


.Aviation  &  Govt. 
Government 


Aviation 

Aviation  &  Govt. 
Aviation 
Government 
Aviation 

Special  Emergency 

Aviation 

Coastal  Harbor,  Ship  II 
bor,  Intership  &  Gov' 
Government 
Aviation 

Government 

Relay  Broadcast 

Government 


Fixed 


Relay  Broadcast 
Government 


Police 


Government 
Government 


Relay  Broadcast 

Rxed 
Fixed 

Government 
Fixed 

Government 
Aviation 


Aviation  &  Govt. 
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IFrequency 

{^kiloeycles\ 


Allocation 


2868 

)2870 

2872 
2876 

)2878 

2880 
2884 
t2888 

)2890 
t2892 
2896 

)2898 

2900 
2904 

)2906 

£908 
,2912 
2916 
2920 

)2922 

2924 
2928 

)2930 

2932 
2936 

)2938 

2940 
2944 

>2946 

2948 
A2952 

2956 
A2960 

2964 

2968 

h  )2970 

2972 

2976 
A2980 

2984 

r  )2986 
2988 
2992 
litr  )2994 
2996 
3000 

)8002 . 5 

c3005 
3010 
63015 

ifc  )3017.5 
fc3020 

3026 

3030 

si^oas 

13037.5 
ifc3040 
3046 
3050 
3055 
3060 

)3062.5 

e3065 
O3070 

)3072.5 

3075 

3080 
a  )3082.5 
^085 

3088 

3090 

r  )8092.5 
63095 

3100 
h  )3105 

3110 

3115 
iAi3120 


3125 

)3127.5 

3130 
3135 

)3137.5 

3140 
3145 

)3147.5 

li  3150 
3160 

)3162.5 

3165 
3170 

)3172.5 

3175 
3180 

)3182.5 

3185 
,  r3190 
efo3195 
,j  3200 

•I  ij  )3202.5 
f  3205 
i  3210 

II  •;'  )3212.5 
3215 
3220 
jh  )3222.5 
S3225 
3230 

)  3232. 5 

e3235 
3240 

)3242.5 

J  3246 
'  3250 
;  3255 

)3257.5 

3260 
tifcr3266 

3270 
:  3276 


Aviation 


Government 
Aviation  &  Govt. 


Aviation 


Government 
Aviation 


3285 
3290 
/32S5 
3300 


Government 

Aviation 

Government 

Aviation 

Government 


Aviation 

Aviation  &  Govt. 


Aviation 

Government 

Gen.  Communication 

Government 

Fixed 

Gen.  Communication 
Government 


Fixed 

Gen.  Communication 


Aviation 
Government 


Aviation 


Aviation  &  Govt. 

Government 

Aviation 


Government 

Maritime  Calling, 
Aircraft  &  Govt. 
Ship  Teleg.  &  Coastal  Teleg. 
Ship  Teleg.,  Coastal  Telpg.. 
Aircraft  &  Govt. 

Aviation 


Aviation  &  Govt. 
Aviation 

Aviation 


Special  Emergency 
Aviation  &  Govt. 


Aviation  &  Govt. 

Aviation 
Government 

Aviation 

Agriculture 

Aviation 

Aviation  &  Govt. 
Fixed 


Fixed  &  Govt. 
Fixed 


Frequency 

(kiloeyeles) 


Allocation 


it3305 

k       13307. 5 

mio 

3315 
3320 

) 3322. 5 

3325 
ftfc3330 

hk  )3332.5 
fei:3335 

3340 

3345 

3350 

3355 

3360 

3365 

3370 

3375 

3380 
6^3385 

3390 

3395 
h  )3397.5 

3400 

)3402.5 

3405 
3410 
e3415 
ftfc3420 

hk  )3422.5 

fe*:3425 

feA:3425 

ij       )3427 . 5 
3430 

)3432.5 

3435 
ij       )  3437. 5 

3440 
e3445 

)3447.5 

3450 

)8452.5 

3455 

)3457.5 

3460 
3465 

)3467.5 

3470 
63475 

)3477.5 

3480 
A;3485 

3490 
**  )3492.5 

3495 

3497 . 5 

3500 
03505 

3510 

3515 

3520 

3525 

3530 
03535 

3540 

3545 

3550 

3555 

3560 

3565 

3570 

3575 

3580 
03585 

3590 

3595 

3600 

3605 

3610 
03615 

3620 

3625 

3630 

3635 

3640 

3645 

3650 

3655 

3660 
03665 

3670 

3675 

3680 

3685 

3690 
03695 

3700 

3705 

3710 

3715 

3720 
03725 

3730 

3735 

3740 

3745 

3750 
o3755 

3760 

3766 

3770 

3775 

3780 
03785 

3790 

3795 

3800 

3805 

3810 
o3815 

3820 

3825 

3830 

3835 

3840 
o3845 


Fixed  &  Govt. 
Fixed 


Aviation 
Fixed 

Fixed  &  Govt. 
Fixed 

Government 


Aviation  &  Govt. 

Aviation  &  Govt. 
Aviation 

Aviation  &  Govt. 

Government 
Aviation 


Government 
Aviation 

Aviation  &  Govt. 

Gen.  Experimental 

Government 
Amateur 
Amateur  &  Govt. 
Amateur 


Amateur  &  Govt. 
Amateur 


Amateur  &  Govt. 
Amateur 


.Amateur  &  Govt. 
Amateur 


Amateur  &  Govt. 
Amateur 


Amateur  &  Govt. 
Amateur 


Amateur  &  Grovt. 
Amateur 


Amateur  &  Govt. 
Amateur 


Amateur  &  Govt. 
Amateur 


Amateur  &  Govt. 
Amateur 


Amateur  &  Govt. 


Frequency 

ikiloeyclea) 


Allocation 


)4097.5  Fixed 


)4122.5 


3850 

3855 

3860 
03865 

3870 

3875 

3880 

3885 

3890 

3895 

3900 
o3905 

3910 

3916 

3920 

3925 

3930 
03935 

3940 

3946 

3960 

3955 

3960 
03965 

3970 

3975 

3980 
o3985 

3990 

3995 

4000 
fe4005 
MOlO 

4016 

4020 

4025 

4030 
A4035 
fe4040 

4046 

4060 

4055 

4060 

4066 

4070 
ft4075 

4080 

4085 

4090 

4095 

) 

4100 
4105 
4110 
4115 
4120 

)■ 

4125 
/ti4130 

4135 

4140 

4146 
04150 

4155 
W4160 
04165 

4170 

4176 

) 

4180 

4186 

4190 

4195 

4200 

4205 
fe4210 
^4215 
A4220 
M225 

4230 

4235 
fe4240 

4246 

4250 

4256 

4260 

4266 

4270 

) 4272. 5 

4275 
ftfc4280 

h  )4282 . 5 
ftfc4285 

hk  )4287.5 
ftit4290 

4295 

4300 

4306 

4310 

4316 

)4317.5 

4320 
A4325 

h  )  4327. 5 
M330 

4335 

4340 

4345 

4350 

4366 
fei4360 

4366 

4370 

4376 

4380 

4385 

4390 

4395 

440O 

4405 
4410 


Amateur 


Amateur  &  Govt. 
Amateur 


Amateur  &  Govt. 
Amateur 


Amateur  &  Govt. 
Amateur 


Amateur  &  Govt. 
Amateur 


Amateur  &  Govt. 
Amateur 


Government 


)4177.5 


Government 
Aviation 


Government 

Maritime  Calling 

Ship  Teleg. 

Ship  Teleg.  &  Govt. 

Government 

Ship  Telej|.  &  Govt. 

Ship  Teleg. 

Coastal  Phone 

Coaatal  Teleg. 
Fixed 

Government 


Agriculture 

Gen.  Communication 

Government 

Fixed 

Government 

Coastal  Phone 

Coastal  Phone  &  Govt. 
Coastal  Phone  &  Govt. 


Government 


Aviation 

Gen,  Communication 


Government 


4416 
4420 


Gen.  Communication 
)4402.6    Ship  Phone 

)4412.5 


4426 


)4422.5 


Frequency 

ikiloeyclea) 


fe4425 

h  )  4427. 5 
ft4430 

4435 

4440 

4445 

4450 

4456 

) 4457. 5 

4460 
fe4465 

h  )4467.5 

fe4470 

ft4475 

)4477.5 

14480 
4485 
h       )  4487. 5 
h4A90 
fei4495 

ft  )4497.5 
ft4500 

4505 

4510 
fe4515 

4520 

4526 

4530 

4535 

4540 

4545 

4550 

4556 

4560 

4665 

4570 

4575 
ft4580 

4585 
fe4590 
ft4595 
ft4600 

4605 
04610 

4615 
ft       14617. 5 

4620 
o«ft4625 
ftit4630 

4635 

4640 

4645 

4650 

4656 

4660 

4666 

4670 

4675 

4680 

4685 

4690 

4696 

4700 

4705 

4710 

4715 

4720 

4726 

4730 

4736 

4740 

)4742.5 

4745 
4750 

)4752.5 

.  4755 

4760 
a4765 

4770 

4775 

4780 

4785 

4790 

4795 
**  )4797.5 

4800 

4805 

4810 

4815 

4820 

4825 
ft4830 

4835 

4840 

4845 
fe4850 

4855 

4860 

4865 
ft4870 

4876 

4880 

4885 
ftt4890 

4895 

4900 

4905 
ft4910 

4915 

)4917.5 

4920 


4925 

) 

4930 
4935 

) 

4940 
4946 

) 

4950 
4960 

4965 
4960 


Government 

Gen.  Communication 
Ship  Phone 

Government 

Aviation 

Government 

Aviation 
Government 

Gen.  Communication 

Government 
Fixed 

Government 
Fixed 


Gen.  Communication 

Government 

Fixed 

Government 

Gen.  Communication 

Government 


Gen.  Commimication 
Government 


Gen.  Communication 

Gen.  Communication 

Fixed 

Aviation 

Fixed 


Aviation 

Gen.  Commimication 

Mobil  e  Press 
Fixed 


) 4927. 5 


Coastal  Phone 

Gen.  Communication 

Government 

Gen.  Communication 

Coastal  Teleg. 


Gen.  Experimental 
Fixed 

Gen.  Communication 


Government 

Gen.  Communication 


Government 

Gen.  Communication 


Government 

Gen.  Communication 


Government 

Gen.  Communication 


Government 
Aviation 


Government 
Aviation 


)  4937. 5 

i 

)4947.5 

)4952.5  Aviation 

Gen.  Communication 
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Frequency  Allocations  to  Services  in  Bands  from  10  to  300,000  KC. 

(FCC  Orders  Nos.  18  and  19,  Promulgated  Oct.  13,  1937,  to  be  Effective  Oct.  13,  1938) 

(Continued  from  Page  329) 


Frequency 

Frequency 

Allocation 

(kilocycles) 

Allocation 

(kilocycles) 

Allocation 

Gen.  Communication 

5970 
5975 
5980 
5985 
5990 

Gen.  Communication 
Fixed 

it 

6820 
6830 
6840 

6845 
6850 

Fixed 
*« 

Ship.  Teleg.  &  Govt. 

5995 

Government 

6852.5 

ShipTeleg. 

6000 

Guard  Band 

6860 

6010 

6870 

Maritime  Calling 

6020 

6020 

Int.  Broadcast 

6875 

t€ 

Ship  Teleg. 

6030 

6880 

tt 

6030 
6040 

6040 

6890 
6900 

Coastal  Teleg.  &  Govt. 

6050 

ffft6910 

Fixed  &  Govt, 

Coastal  Teleg. 

it 
i< 

6050) 

6920 

Fixed 

6060 
6070 
6070 

6060 

6927.5 
6930 
6935 

tt 
tt 

(( 

6080 

6080 

it 

ft6940 

Fixed  &  Govt. 

6090 

6942 . 5 

Fixed 

Aviation 
<< 

6090 
6100 
6110 
6110 

6100 

6950 

6957.5 
6960 

6965 

tt 
tt 
It 

6120 

6120 

Government 

56970 

Fixed  &  Govt, 

6130 

6980 

Fixed 

6130 

6990 

Government 

6140 

6140 

Int. 'Broadcast 

7000 

Amateur 

Government 

6150 

7010 

Aviation 

6160 

Ship.  Teleg. 

7020 

6170 

7030 

€1 

6180 

7040 

<• 

a;i6190 

Ship  Teleg.  &  Govt. 

7050 

'< 

6200 

Ship  Teleg. 

7060 

i< 

ft6210 

Maritime  Calling,  Aircraft, 
&  Govt. 

7070 
7080 

It 

;i6220 

Ship  Teleg.  &  Govt. 

7090 

h  6225 

Government 

7100 

(* 

ft6230 

Ship  Teleg.  &  Govt. 

7110 

** 

ft6240 

7120 

a6250 

Coastal  Teleg.  &  Govt. 

7130 

ti 

6260 

Coastal  Teleg. 

7140 

6270 

7150 

6280 

7160 

c6290 

Coastal  Teleg.  &  Govt. 

7170 

II 

6300 

Coastal  Teleg. 

7180 

It 

6310 

7190 

II 

" 

6320 

7200 

/A6330 

Coastal  Teleg.  &  Govt. 

7210 

„ 

6340 

Coastal  Teleg. 

7220 

It 

» 

6350 

7230 

It 

h  6355 

Government 

7240 

tt 

6360 

Coastal  Teleg. 

7250 

tt 

(( 

6370 

7260 

It 

6380 

7270 

It 

e  6385 

Government 

7280 

11 

Aviation 

^26390 
6400 

Coastal  Teleg.  &  Govt. 
Coastal  Teleg. 

7290 
7300 

tt 

e  6405 

Government 

g  7305 

Government 

6410 

Coastal  Teleg. 

7310 

Fixed 

a6420 

Government 

7320 

<• 

a**  16425 

Gen.  Exp.  &  Govt. 

ff7330 

Fixed  &  Govt. 

a6430 

Government 

7340 

Fixed 

Gen-  Communication 

6440 

Mobile  Press 

7350 

Fixed 

h  6445 

Government 

7355 

Gen.  Communication 

6450 
a6460 

Mobile  Press 

Coastal  Phone  &  Govt. 

7360 
7370 

Government 

e  6465 

Government 

7380 

a6470 

Coastal  Phone  &  Govt. 

g  7385 

Government 

c  6475 

Government 

7390 

Fixed 

ft6480 

Coastal  Phone  &  Govt. 

7400 

6490 

Aviation 

7407 . 5 

Fixed 

e6500 

Aviation  &  Govt, 

7410 

Gen.  Communication 

6510 
6520 
6530 
A6540 

Aviation 
It 

Aviation  &  Govt. 

7415 
7420 
7430 

7437.5 

„ 

Government 

6550 

Aviation 

7440 

** 

Gen*  Communication 

(1 
<i 

6560 
6570 
6580 
6590 

tt 

7445 
7450 
g  7455 
g7460 

'* 

Government 
Fixed  &  Govt, 

It 

066OO 

Aviation  &  Govt, 

7470 

Fixed 

ft6610 

Government 

7480 

** 

•  • 

h  )6615 

Aviation  &  Govt. 

7490 

" 

Fixed  &  Govt. 

Government 

fe6620 

Government 

J7500 

Gen.  Communication 

e  6625 

7510 

Fixed 

** 

66630 

Aviation  &  Govt. 

7520 

Fixed  &  Govt. 

e  6635 

Government 

ff7530 

Government 

C6640 

Aviation  &  Govt. 

g  7535 

Government 

Gen.  Communication 

e  6615 

Government 

(|7540 

Fixed  &  Govt, 

Fixed 

a6650 

Ship  Phone  &  Govt. 

7560 

Fixed 

e  6655 

Government 

7555 

a6660 

Ship  Phone  &  Govt. 

7560 

e  6665 

Government 

7565 

tt 

Gen.  Communication 

a6670 

QV»ir^  PVirMip  iCf  Govt 

7570 
7580 

11 
II 

Government 

6680 

Fixed 

II 

Gen.  Communication 

6690 

Government 

7590 
7600 
7610 
7615 

It 

Government 

Gen.  Communication 

6700 
6710 
6717.5 

Fixed 
tt 

tt  , 
tt 

Aviation 

6720 
6725 

tt 
tt 

7620 
7625 

II 
tt 

Gen.  Communication 

6730 

tt 

7630 

tt 

6732 . 5 

.t 

7640 

II 

" 

6740 

tt 

g  7645 

Government 

" 

6745 

tt 

7650 

Fixed 

n  6747 

Government 

7655 

6750 

Fixed 

7660 

II 

Go  vernmen  t 

6755 

7662.5 

It 

6760 

7670 

6770 

ff7680 

Fixed  &  Govt, 

6777.5 

7690 

Fixed 

6780 

7700 

Aviation 

6785 

7710 

Fixed 

6790 

7715 

6800 

7720 

6810 

7730 

6815 

7737.5 

1 

Frequency 

(kilocycles) 


Allocation 


4965 

) 

4970 
4975 
4980 
4985 
4990 
4995 
5000 
5005 
5010 
5015 

t"5020 
5025 

t5030 

)' 

5035 
5040 

). 

5045 
5050 

) 

5055 
5060 
fe5065 

) 

5070 
5075 

5080 
5085 
i5090 
5095 
5100 
5105 
5110 
5115 
5120 

5125 
5130 
5135 

r  ). 
5140 
5145 
5150 
5155 
5160 
5165 

r  ) 
5170 
5175 
5180 
5185 
5190 
5195 
5200 
5205 

5210 
5215 
5220 
5225 
5230 
5235 
5240 
5245 
5250 
5255 
5260 
5265 
5270 
5275 
5280 
5285 
5290 
i5295 
5300 
5305 
5310 
5315 
5320 
5325 


)4967.5  Aviation 


Government 
Fixed 


) 5032. 5 


Government 

Gen.  Communication 

Fixed 

Gen.  Communication 

Government 

Gen.  Communication 

Government 

Aviation 


)5042.5  Aviation 


) 5052. 5  Fixed 


)5067.5 


)5077.5 


Gen.  Communication 

Government 

Fixed 


Fixed 

Government 
Fixed 


Gen.  Communication 

)  5122. 5  Aviation 

Gen.  Communication 
Police 

)5137.5    Alaska  (Rule  419-B) 
Police 

Gen.  Communication 


Aviation 
)5167.5    Alaska  (Rule  419-B) 


Gen.  Communication 
Fixed 


Police 

Government 
)5207.5    Alaska  (Rule  419-B) 
Gen.  Communication 
Fixed 


Gen.  Communication 
Fixed 


Gen.  Communication 

Government 

Fixed 

Fixed  &  Govt. 
Fixed 

Aviation 
Fixed 


5330 
5335 
5340 
5345 
5350 
5355 
5360 
5365 
5370 
fe5375 

) 

5380 
5385 
5390 
5395 
5400 
5405 
5410 
5415 
5420 
5425 
5430 
5435 
5440 
5445 
5450 
5455 
5460 
5465 
5470 
ft5475 


)  5327. 5 


)5377.5 


Government 
Fixed 


Agriculture 
Fixed 

Government 
Aviation 

Gen.  Communication 


Aviation 

Gen.  Communication 


Government 


Frequency 

(kilocycles) 


5480 

5485 

5490 

5495 

5500 
05505 

5510 

5515 

5520 

5525 

5530 

5535 
a5540 

5545 

5550 

5555 

5560 

5565 

5570 

)5572.5 

5575 
5580 

)  5582. 5 

5585 
5590 

)5592.5 

5595 
a5600 

)5602.5 

5605 
5610 

)5612.5 

5615 
5620 

)  5622. 5 

5625 
5630 

) 5632. 5 

5635 
5640 

)  5642. 5 

5645 
5650 

)5652.5 

5655 
5660 

)  5662. 5 

5665 
5670 

^5672.5 

5675 
5680 

)5682.5 

5685 
5690 

) 5692. 5 

5695 

)5697.5 

5700 
5705 

)  5707. 5 

5710 
5715 
5720 
5725 
5730 
t5735 

h  )5737.5 
5740 

)  5742. 5 

5745 

5750 

5755 

5760 

5765 

5770 
ft5775 

5780 

5785 

5790 

5795 

5800 

5805 

5810 
;!5815 

5820 

5825 

5830 
fti5835 

5840 

5845 

5850 


)  5852. 5 


5855 
5860 
5865 
5870 
fti5875 
5880 
5885 

) 

5890 
5895 
5900 
5905 
5910 
5915 

ft5920 
5925 
5930 
5935 

;!5940 
5945 
5950 
5955 

;!5960 
5965 


)  5887. 5 
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Frequency 

(kiloeyeles) 


Allocation 


7740 

7745 
7750 

7752.5 
7760 
7770 

7775 
7780 
7790 
7800 
7810 
7820 
7830 
7840 
7850 
k7860 
7870 
7880 
7890 
7900 
7910 
A7920 
7930 
7940 
7950 

7955 
7960 
7970 
7980 
7990 
*  7995 
8000 
MOlO 
a  )8016 
8020 
8030 
8040 
8050 
8060 
r8070 

8075 
ft8080 
8090 
8100 
8110 
8120 
e8130 
8140 
8150 
8160 
8170 
8180 
8190 

moo 

8210 
8220 
8230 
8240 
8250 
8260 
8270 
8280 
8290 


Fixed 


8310 
A{8320 


8340 
8350 
8360 

8370 
8380 
8390 
8400 
8410 
8420 
8430 
8440 
8450 
8460 
8470 
8480 
8490 

a8500 
8510 

J;8520 
8530 
8540 
8550 
8560 
8570 
8580 
8590 
8600 
8610 
8620 
8630 
8640 
8650 


8660 
8670 
8680 
8690 
8700 
8710 
8720 
8730 
8740 
8750 
8760 
8770 
8780 
8790 
8800 
8810 
8820 
8830 
8840 
8850 


)8655 


8870 
8880 
a  8885 
8890 
8900 

8905 
8910 


Fixed  &  Govt. 
Fixed 


Fixed  &  Govt. 
Fixed 


Government 
Fixed 

Government 
Aviation  &  Govt. 

Government 


Fixed  &  Aviation 
Fixed 

Government 


Aviation  &  Govt. 
Government 


Fixed 

Fixed  &  Govt. 
Government 
Aviation 
Ship  Teleg. 

Ship  Teleg.  &  Aviation 
Ship  Teleg. 

Government 

Maritime  Calling 

Ship  Teleg. 

Ship  Teleg.  &  Govt. 

Government 

Ship  Teleg.  &  Govt. 

Ship  Teleg. 
Mobile  Press 

Coastal  Telegraph 


Government 
Coastal  Teleg. 

« 

Government 

Coastal  Teleg. 

Coastal  Teleg.  &  Govt. 

Government 

Coastal  Teleg.  &  Govt. 

Government 

Coastal  Phone 

Coastal  Teleg. 
Government 

Coastal  Teleg. 

Gen.  Experimental 
Coastal  Teleg. 

Fixed 

Government 


Fixed 

Ship  Phone  &  Fixed 
Ship  Phone 


Ship  Phone  &  Fixed 
Fixed  &  Govt. 
Government 


Fixed 


Frequency 

(.kilocycles) 


Allocation 


8920 
8930 
8940 
8950 
8960 
8970 
8980 
8990 
9000 
9010 
9020 
A9030 
9040 
9050 
9060 
9070 
9080 
A9090 
WlOO 
9110 
h9120 
9130 
9140 
9150 
9160 
9170 
09180 
9190 
9200 
9210 
9220 
9230 
9240 
9260 
9260 
9270 
9280 
h  9285 

9290 
A9300 
9310 
9320 
9330 
9340 
9350 

9355 
9360 

9365 
9370 
9380 
9390 
9400 
9410 
9420 
h  9425 
9430 
9440 
9450 
9460 
9470 
9480 
9490 
95001 
9510  [9510 
9520 
9520 

9530  [9530 

95401 

9540' 

»9550i9550 
9560 
9560' 
9570 
9580 
9580 

9590  i9590 


Government 
Fixed 


9570 


9600) 

9610 

9620 

9630 

9640 

9650 
;fc9660 

9670 

9680 

9690 

9700 

9710 

9720 

9730 

9740 

9750 

9760 

9770 

9780 

9790 

9800 

9810 

9820 

9830 

9840 

9850 

9860 

9870 

9880 

9890 

9900 
9905 

9910 

9920 

9930 

9940 

9950 

9960 

9970 

9980 

9990 
10000 
10010 
10020 
10030 
h  10035 


Fixed  &  Govt. 
Government 


Fixed 


Government 
Fixed  &  Govt. 
Fixed 

Fixed  &  Govt. 
Fixed 


Fixed  &  Govt. 
Fixed 


Government 
Fixed 


Government 
Fixed 

Fixed  &  Govt. 
Aviation 
Government 
Fixed 


Fixed 

Government 
Fixed 


Int.  Broadcast 


Government 
Int.  Broadcast 


Fixed 


Fixed  &  Govt. 
Fixed 


Government 
Fixed 

Government 
Fixed 


Government 
Fixed 


Government 
Fixed 


Government 


'Available  for  non-government  assignments  to 
International  Broadcast  Stations  on  a  temporary 
basis  and  subject  to  cancellation  at  the  discretion 
of  the  Commission  without  advance  notice  or 
hearing. 


Frequency 

(kilocyclea) 


Allocation 


10040 
10050 
10060 
10070 
10080 
10090 
10100 
10110 
10120 

10125 
10130 
tl0140 
10150 
10160 
10170 
10180 
10190 
10200 
10210 
10220 
10230 
10240 
10250 
f  10255 
10260 
10270 
10280 
10290 
10300 
10310 
10320 
10330 
10340 
10350 
10360 
10370 
10380 
10390 
10400 
10410 
10420 
10430 
10440 
10450 
10460 
10470 
10480 
10490 
10500 
lO.-^m 
10520 
10530 
10540 
10550 
10560 
10570 
105«0 
10590 
lOfioO 
lOfilO 
10620 
10630 
10640 
10650 
10660 
10670 

10675 
10680 
10690 
10700 
10710 
10720 
10730 
tfc]0740 
10750 
10760 
10770 
10780 
10790 
10800 
10810 
10820 
10830 
10840 
10850 

10855 
10860 
10870 
10880 
10890 
10900 
10910 
10920 
10930 
10940 
10950 

10955 
10960 
10970 
10980 
10990 
11000 
allOlO 
11025 
11040 
11055 
11070 
11085 
11100 
11115 
11130 
11145 
11160 
11175 
11190 
11205 
11220 
11235 
11250 
11265 
11280 
11295 
11310 
11325 
11340 
11355 


Fixed 


Aviation 


Fixed  &  Govt. 
Fixed 


Aviation 
Fixed 


Government 
Fixed 


Fixed  &  Govt. 
Fixed 


Aviation 
Fixed 


Aviation 
Fixed 


Ship  Teleg.  &  Govt. 
Ship  Teleg. 
Maritime  Calling 
Ship  Teleg. 


Coastal  Teleg. 


Coastal  Teleg. 
Mobile  Press 


Frequency 

(.kiloeycleg) 


Allocation 


11370 

11385 

11400 

11415 

11430 
i)fcll445 

11460 
11470 

11475 

11490 

11505 
11510 

11520 
11525 

11535 

11550 

11665 

11680 

11696 
«tll610 

11626 

11640 

11655 

11670 
11680 

11685 

11710 
'11730 

11750 

11770 

11790 

11810 

11830 

11860 

11870 

11890 

11910 

11925 

11940 
11950 

11956 
11960 

11970 

11985 

12000 
A12015 

12030 

12046 

12060 

12075 

12090 

12106 

12120 

12135 

12160 

12165 

12180 

12195 

12210 

12226 

12240 

12256 

12270 

12285 

12300 

12315 
A12330 

12346 

12360 

12375 
h  12380 

12390 
112405 

12420 

12435 
012450 

12465 
;k12480 

12495 
al2510 

12525 

12540 
12550 

12556 

12570 

12585 

12600 

12615 
tl2630 

12645 

12660 

12675 

12690 

12705 

12720 

12735 

12750 

12765 
ftl2780 

12795 

12810 
12825 
12840 
12855 

)  12862. 6 
12870 
12885 
12900 
fel2915 
12930 

12940 
12945 

12955 
12960 

12970 
12976 
12990 

13000 
13005 
13015 


»* 


Coastal  Phone 


Fixed 

Fixed  &  Govt. 

Fixed 

Aviation 

Government 

Fixed 


Government 
Fixed 

Government 
Fixed 

Fixed  &  Govt. 
Fixed 


Int.  Broadcast 
Government 
Int.  Broadcast 


Aviation 
Fixed 

Government 
Fixed 

Aviation 
Fixed 


Fixed  &  Govt. 
Fixed 

Government 


Fixed 

Government 


Fixed 

Government 
Aviation  &  Govt. 
Ship  Teleg. 


Government 

Ship  Teleg. 

Government 

Maritime  Calling 

Ship  Teleg. 

Ship  Teleg.  &  Govt. 

Government 

Ship  Teleg.  &  Govt. 

Coastal  Teleg. 

Coastal  Teleg.  &  Govt. 

Coastal  Teleg. 

Government 

Coastal  Teleg. 


Government 

Coastal  Teleg.  &  Govt. 
Coastal  Teleg. 


Government 
Coastal  Teleg. 


Government 
Coastal  Teleg.  &  Govt. 
Government 
Coastal  Phone 


Gen.  Experimental 

Government 

Fixed  &  Govt. 
Fixed 


'Available  for  non-government  assignments  to 
International  Broadcast  Stations  on  a  temporary 
basis  and  subject  to  cancellation  at  the  discretion 
of  the  Commission  without  advance  notice  or 
hearing. 
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Frequency  Allocations  to  Services  in  Bands  from  10  to  300,000  KC. 

(FCC  Orders  Nos.  18  and  19,  Promulgated  Oct.  13,  1937,  to  be  Effective  Oct.  13,  1938) 

(Continued  from  Page  331) 


Freijiieiicy 

Frequency 

Fre<iuency 

Fre<jnency 

(kilocycles) 

Allocation 

(kilocycles)  Allocation 

(kilocycles) 

Allocation 

(kilocycles ) 

At  location 

13020 

Fixed 

14650  Fixed 

16315 

Fixed 

18520 

Fixed 

13030 

14665 

16320 

Government 

18540 

13035 

14680 

16330 

Fixed 

18560 

13050 

Coastal  Teleg. 

14695 

16340 

Government 

18.580 

'* 

13065 

14710 

16346 

Fixed 

18600 

'* 

13080 

** 

14726 

16360 

*' 

18620 

** 

13095 

Government 

14740 

16370 

18640 

** 

13110 

14755 

16376 

18660 

'* 

13125 

14770 

16390 

18680 

13140 

'* 

14786 

16405 

Ship  Teleg. 

18700 

13155 

** 

14800 

16420 

Government 

18720 

'* 

13170 

Coastal  Teleg. 

14816 

16440 

Aviation 

18730 

13185 

Fixed 

14830 

16460 

Ship  Teleg. 
'* 

18740 

18200 

Ship  Phone 
** 

14846 

16480 

18760 

13210 

14860  " 

16500 

18780 

13215 

** 

14875 

16520 

18800 

** 

13220 

14890 

16540 

Government 

18820 

13230 

14906 

16560 

Maritime  Calling 

18840 

18245 

14920 

16580 

Ship  Teleg. 

18860 

13260 

14935 

al6600 

Ship  Teleg.  &  Govt. 

18880 

13275 

14950 

16620 

Government 

18900 

* 

18290 

Government 

14966 

il6640 

Ship  Teleg.  &  Govt. 

18920 

13305 

14980 

16660 

Ship  Teleg. 
** 

18940 

13320 

14995 

16680 

18960 

13335 

** 

15000  Government 

16700 

Mobile  Press 

18980 

13350 

Fixed 

15010  Fixed 

16720 

** 

19000 

** 

13360 

15025  " 

16740 

Coastal  Teleg. 

19020 

'* 

13370 

^* 

15040 

16760 

Coastal  Teleg. 

19040 

" 

13375 

15066 

16780 

19060 

** 

13380 

Government 

16070  " 

16800 

19080 

*' 

13390 

Fixed 

15085  " 

16820 

Government 

19100 

'* 

13405 

15110               Int.  Broadcast 

16840 

Coastal  Teleg. 
** 

19120 

13410 

'15130  Government 

16860 

19140 

13420 

15150               Int.  Broadcast 

16880 

'* 

19160 

13435 

15170 

16900 

'* 

19180 

13450 

15190 

al6920 

Coastal  Teleg.  &  Govt. 

19200 

13465 

*' 

15210 

16940 

Government 

19220 

13480 

'* 

15230 

al6960 

Coastal  Teleg.  &  Govt. 

19240 

13495 

*' 

15250 

16980 

Coastal  Teleg. 

19260 

** 

13510 

** 

15270 

17000 

Coastal  Teleg.  &  Aviation 

19280 

'* 

13626 

16290  " 

17020 

Government 

19300 

** 

13640 

15310 

17040 

Coastal  Teleg. 

19320 

*' 

h  13545 

Government 

15330 

17060 

Government 

19340 

'* 

13555 

Fixed 

15356  Fixed 

17080 

Coastal  Phone 

19360 

13570 

** 

15370 

17100 

19380 

13575 

Government 

15385  " 

17120 

19400 

13585 

Fixed 

15400 

17140 

Fixed 

19420 

** 

13600 

** 

15415 

17160 

19440 

13615 

15430 

17180 

Government 

19460 

13630 

" 

15445 

17200 

** 

19470 

13645 

** 

15460 

17220 

Fixed 

19480 

13660 

*' 

15475 

17240 

Government 

19500 

13675 

** 

15490 

17260 

Fixed 

19520 

13690 

** 

15505 

17280 

** 

19540 

13705 

15520 

17300 

19560 

13720 

'* 

15535 

**        ) 17310 

Gen.  Experimental 

19580 

13735 

15550 

17320 

19600 

13750 

'* 

15566 

17340 

Fixed 

19620 

13765 

** 

15580 

17360 

19640 

13780 

** 

15595 

17380 

** 

19660 

13790 

** 

15610 

17400 

19680 

** 

13796 

15625 

17420 

19700 

13810 

** 

15640 

17440 

19720 

13825 

15655 

17460 

Government 

19740 

13840 

15670 

17480 

19760 

13855 

15675 

17500 

19780 

13870 

1.5685 

17510 

** 

19800 

13886 

15700 

17520 

Fixed 

19820 

13900 

** 

16715 

17540 

Government 

19840 

13915 

15730 

17560 

Fixed 

19860 

13930 

** 

15745 

17680 

19880 

13946 

* 

16760 

17600 

Ship  Phone 
** 

19900 

13960 

15775 

17610 

19920 

13976 

** 

15790 

17620 

** 

19940 

13990 

** 

15805 

17640 

'* 

19960 

'* 

14005 

Amateur 

15820 

17660 

19980 

14020 

** 

15836 

17680 

** 

20000 

Government 

14036 

" 

15850 

17700 

Fixed 

20020 

Fixed 

14050 

** 

15865 

17720 

Government 

h  20025 

Government 

14066 

15880 

17740 

20040 

Fixed 

14080 

" 

15895 

17760 

Int.  Broadcast 

20060 

** 

14095 

** 

15910 

17780 

20075 

Government 

14110 

*' 

15925 

17800 

** 

20080 

Fixed 

14126 

'* 

15940 

17820 

Fixed 

20100 

14140 

*' 

15956 

17840 

20120 

14165 

15970 

17860 

20125 

Government 

14170 

15985 

17880 

20140 

Fixed 

14185 

16000 

17900 

20150 

Government 

14200 

16016 

17920 

20160 

Fixed 

14215 

h     16020  Government 

17940 

20180 

14230 

16030  Fixed 

17960 

20200 

14245 

16045 

17980 

20220 

14260 

16060  Government 

18000 

** 

20225 

Government 

14276 

16075  Fixed 

18020 

20240 

Fixed 

14290 

16080  Government 

18040 

20260 

14306 

16090  Fixed 

M8060 

Fixed  &  Govt. 

20280 

14320 

16100  Government 

18080 

Fixed 

20300 

14335 

16105  Fixed 

18100 

Government 

20320 

14350 

16120  Government 

18120 

Fixed 

20340 

14365 

** 

16135  Fixed 

18140 

20360 

14380 

** 

16150  Government 
16160 

18160 

20380 

Government 

14395 

** 

18180 

20400 

*' 

14410 

Fixed 

16165  Fixed 

18200 

20420 

Fixed 

14426 

** 

16180  Government 

18220 

" 

20440 

14440 

16195  Fixed 

18240 

20460 

14465 

16210 

18260 

20480 

14470 

16225  Government 

18280 

20500 

14485 

16240  Aviation 

18300 

OACOrt 

14500 

16255  Fixed 

18320 

I  20525 

Government 

14515 

16270 

18340 

20540 

Fixed 

14630 

16285 

18360 

Aviation 

20560 

14545 

16300  Government 

18380 

Fixed 

20580 

14560 

18400 

20600 

14576 

'Available  for  non-government  assignments  to 

18420 

20620 

14590 

International  Broadcast  Stations  on  a  temporary 

18440 

20640 

14606 

basis  and  subject  to  cancellation  at  the  discretion 
of  the  Commission  without  advance  notice  or 

18460 

20660 

Government 

14620 

18480 

20680 

14636 

hearing. 

18500 

20700 

Fixed 
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Frequency 

\.lcHocyeles) 


Allocation 


20720 
20740 
20760 
m  20775 
20780 
20800 
20820 
20840 
20860 
20880 
20900 
20920 
20940 
20960 
20980 
21000 
21020 

21025 
21040 
21060 
21080 
21100 
21120 
21140 
21160 
21180 
21200 
21220 
21240 
I  21260 
I  21280 
21300 
21320 
21340 
21360 
21380 
21400 
21420 
21440 
21460 
21480 
'21500 
21520 
21540 
21575 
21600 
21625 
21650 
21675 
21700 
21725 
21750 
21775 
21800 
21825 
21850 
21875 
21900 
21925 
21950 
21975 
22000 
22025 
22050 
22075 

22080 
22100 
22125 
22150 
22175 
22200 
22225 
22250 
22275 
22300 
22325 
22350 
22375 
22400 
22425 
22450 
22475 
22500 
22525 
22550 
A22575 
22600 
22625 
22650 

22660 
22675 
22700 
22725 
22750 
22775 
22800 
22825 
22850 
22875 
22900 
22925 
22950 
22975 
23000 
23025 
23050 
23075 
**23100 
23125 
23150 
23175 
23200 
23225 
23250 
23275 
23300 
23325 
23350 
23375 
23400 
23425 
23450 


Fixed 


Government 
Fixed 


Frequency 


Allocation 


Government 
Fixed 


Government 
Fixed 


Government 
Fixed 


Int.  Broadcast 

Government 
Int.  Broadcast 

Coastal  Teleg. 


Government 
Coastal  Teleg. 

Ship  Teleg. 


Maritime  Calling 
Ship  Teleg. 


Government 
Ship  Teleg. 
Mobile  Press 

Coastal  Teleg. 


Coastal  Teleg.  &  Govt. 
Coastal  Teleg. 
Government 
Coastal  Teleg. 
Fixed 

Coastal  Phone 
Coastal  Phone  &  Fixed 
Coastal  Phone 
Fixed 


Ship  Phone 


Gen.  Communication 


Gen.  Experimental 
Gen.  Communication 


I  'Available  for  non-government  assignments  to 
International  Broadcast  Stations  on  a  temporary 
basis  and  subject  to  cancellation  at  the  discretion 
lOf  the  Commission  without  advance  notice  or 

J  pearing. 


23475 
23500 
23525 
23550 
23575 
23600 
23625 
23650 
23675 
23700 
23725 
23750 
23775 
23800 
23825 
23850 
23875 
23900 
23925 
23950 
23975 
24000 
24025 
24050 
24075 

24090 
24100 
h  24120 

24125 
;i24150 
24175 

24180 
24200 
24225 
24250 

24270 
24275 
24300 
24325 
24350 
24375 
24400 
24425 
24450 
24475 

24480 
24500 

24510 
24525 

24540 
24550 
24575 
24600 
24625 

24630 
24650 
24675 
24700 
24725 
24750 
24775 
24800 
24825 
24850 
24875 
24900 
24925 

24930 
24950 
24975 
25000 
»t25025 
»i25050 
8i25075 
si25100 
»!25125 
»i25150 
8125175 
»j25200 
»i25225 
si  25230 
»i25250 
m"25275 
8125300 
8125325 
8125350 
m25375 
8i25400 
81  25410 
8125425 
s/25450 
8i25475 
8125500 
8125525 
8i  25530 
8t25550 
8125575 
St  25590 
t25600 
i25625 
225650 
125675 
125700 
125725 
i25750 
i  25770 
i25775 
J25800 
t25825 
725850 
i25875 
i2.'5900 
125925 
125950 
i25975 
i26000 
i26025 
226050 
J26075 
126100 
i26125 
i26150 
126175 
i  26190 
J26200 
i  26220 
i26225 
i26250 


Gen.  Communication 


Government 

Gen.  Communication 

Government 

Gen.  Communication 

Government 

Gen.  Communication 

Government 

Gen.  Communication 

Government 

Gen.  Communication 


Government 

Gen.  Communication 


Government 

Gen.  Communication 

Government 

Gen.  Communication 

Government 

Gen.  Communication 

Government 

Gen.  Communication 


Government 

Gen.  Communication 


Government 

Gen.  Communication 


Government 

Gen.  Communication 


Government 
Broadcast  &  Govt. 


Frequency 

l^kiloeyeles) 


Allocation 


126275 

i  26280 

J26300 

126325 

126350 

126375 

f26400 

126425 

126450 

126475 

126500 

126525 

126550 

126575 
tt26600 
«t26625 
h26650 
«i26675 
<i26700 
<i26725 
<i26750 
<i26775 
(126800 
(126825 
(126850 
(i26875 
(126900 
(126925 
(126950 
(126975 
e27000 

627025 
e27050 
e27075 
«27100 
627125 
627150 
627175 
627200 
627225 
627250 
627275 
627300 
627325 
627350 
627375 
627400 
627425 
627450 
627475 
627500 
627525 
627550 
627575 
627600 
627625 
627650 
627675 
627700 
627725 
627750 
627775 
627800 
627825 
627850 
627875 
627900 
627925 
627950 
627975 
280001 
to  \ 
30000) 


Broadcast  &  Govt. 


Frequency 

(kiJoeyeles) 


Allocation 


Gen.  Communication 
&  Govt. 


Amateur 


Above  30,000  Kc. 


Rule  229.  Subject  to  the  foregoing  provisions, 
the  center  frequency  will  be  designated  as 
follows:' 

'Allocations  are  for  information  purposes  only. 
For  more  detailed  information  r^arding  re- 
strictions on  the  use  of  frequencies,  consult 
chapter  of  the  Rules  and  Regulations  of  this 
Commission  dealing  with  the  service  to  which 
the  frequency  is  allocated. 


Frequency 

ikiloeyeles) 


Allocation 


30020 
060 
100 
140 
180 
220 
260 
300 
340 
340 
380 
420 
i60 
500 
540 
580 
620 

660 
700 
740 
780 

30820 
860 
900 
940 
980 

31020 
060 


Government 


Coastal  and  Ship  Harbor 
Police 

Geophysical  and  Motion 

Picture 
Experimental 
Police 

Special  Services 
Fixed 

Relay  Broadcast 
Mobile  Press 
Government 
Forestry 
Police 

Special  Services 
Geophysical  and  Motion 
Picture 


31100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
500 
540 
580 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

32020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
600 
640 
680 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

33020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
500 
540 

580 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

34020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
500 
540 
580 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

35020 
060 
100 
140 
180 
220 
260 
300 
340 
380 

35420 
460 
500 
540 

580 
620 
660 
700 
740 
780 
820 


Police 

Experimental 
Fixed 

Relay  Broadcast 

Coastal  and  Ship  Harbor 

Government 

Forestry 

Fixed 

Special  Emergency 

Fixed 

PoUce 

Special  Services 

Forestry 

Relay  Broadcast 

Coastal  and  Ship  Harbor 

Government 

Special  Emergency 

Police 

Forestry 

Fixed 

Police 

Fixed 

Mobile  Press 
Government 


Mobile  Press 
Fixed 
Police 
Fixed 

Special  Emergency 
PoUce 

Mobile  Press 

Government 

Experimental 

Relay  Broadcast 

Aviation 

Special  Services 

Police 

Geophysical  and  Motion 

Picture 
Mobile  Press 
Special  Services 
Marine  Fire 
Government 
Relay  Broadcast 
Police 

Special  Emergency 

Fixed 

Police 

Fixed 

Mobile  Press 
Government 


Relay  Broadcast 

Experimental 

Police 

Special  Emergency 
Mobile  Press 
Police 

Relay  Broadcast 
Government 

Coastal  and  Ship  Harbor 

Fixed 

Forestry 

Special  Services 

Police 

Geophysical  and  Motion 

Picture 
Aviation 
Relay  Broadcast 
Coastal  and  Ship  Harbor 
Government 
Forestry 
Police 

Relay  Broadcast 
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Frequency 

(kHocyclen) 


Allocation 


35860 
900 
940 
980 

36020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
500 
640 
580 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

37020 
060 
100 
140 
180 
220 
260 
800 
340 
380: 
420 
460 
500 
540 
680 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

38020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
500 
540 
580 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

39020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
SOO 
540 
5802 
i820 
"660 
•7'00 
-7*0 
■780 
■820 
■860 
'900 
!940 
•980 

--40020 
060 
100 
140 
180 
■220 
■260 
.300 


Intership 
Police 
Forestry 
Mobile  Press 

Government 


Relay  Broadcast 

Fixed 

Police 

Special  Services 
Special  Emergency 
Police 

Coastal  and  Ship  Harbor 
Government 
Relay  Broadcast 
Police 

Mobile  Press 

Fixed 

Police 

Experimental 

Coastal  and  Ship  Harbor 

Relay  Broadcast 

Intership 

Government 

Marine  Fire 

Police 

Special  Emergency 

Aviation 

Police 

Coastal  and  Ship  Harbor 
Relay  Broadcast 

Government 


Mobile  Press 

Aviation 

Police 

Special  Services 
Police 

Coastal  and  Ship  Harbor 

Relay  Broadcast 

Government 

Special  Emergency 

Police 

Forestry 

Experimental 

Police 

Special  Services 

Coastal  and  Ship  Harbor 

Relay  Broadcast 

Special  Emergency 

Government 

Forestry 

Police 

Relay  Broadcast 
Special  Emergency 
Police 
Forestry 
Mobile  Press 

Government 


Frequency 

(kilocycles) 


Allocation 


40340 
380 
420 
460 
500 
540 
580 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

41020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
500 
540 
580 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

42020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
500 
540 
580 
620 
660 
700 
740 
780 
820 
860 
900 
940 

42980 

43020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
500 
540 
580 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

440001 

50000 j 

50000 1 

56000 J 

560001 

60000  J 

60020 
060 
100 
140 
180 


Government 


Broadcasting 


Broadcasting 


Frequency 

(kilocycles) 


Allocation 


Broadcasting 
Broadcasting 


Television* 

Television 

Amateur 
Government 


'Existing  authorizations  for  low  powered  fixed 
service  in  the  Territory  of  Hawaii  to  remain  un- 
changed for  the  present. 


60220 
260 
300 
340 
380 
420 
460 
500 
540 
580 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

61020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
500 
540 
680 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

62020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
500 
540 
580 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

63020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
500 
540 
580 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

64020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
500 
540 
580 
620 
660 
700 


Government 


Government 


Government 


Government 


Frequency 

(kilocycles) 


Allocation 


Government 


64740 
780 
820 
860 
900 
940 
980 

65020 
060 
100 
140 
180 
220 
260 
300 
340 
380 
420 
460 
500 
540 
580 
620 
660 
700 
740 
780 
820 
860 
900 
940 
980 

66000 

72000 

72040 
120 

72200 
280 
360 
440 
520 
600 
680 
760 
840 
920 

73000 
080 
160 
240 
320 
400 
480 
560 
640 
720 
800 
880 
960 

74040 
120 
200 
280 
360 
440 
520 
600 
680 
760 
840 
920 

75000 
080 
160 
240 
320 
400 
480 
560 
640 
720 
800 
880 
960 

76040 
120 
200 
280 
360 
440 
520 
600 
680 
760 
840 
920 

77000 
080 
160 
240 
320 
400 
480 
560 
640 
720 
800 


Government 


Government 


Television 

Government 

Government 


Government 


Government 


Government 


Government 


Government 
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Frequency 

(kilocyeles) 


Allocation 


77880 
960 

780001 

84000 J 

840001 

90000  J 

90040 
120 
200 
280 
360 
440 
520 
600 
680 
760 
840 
920 

91000 
080 
160 
240 
320 
400 
480 
560 
640 
720 
800 
880 
960 

92040 
120 
200 
280 
360 
440 
520 
600 
680 
760 
840 
920 

93000 
080 
160 
240 
320 

.  400 
480 
560 
640 
720 
800 
880 
960 

94040 

120 
200 
280 
360 
440 
520 
600 
680 
760 
840 
920 

95000 
080 
160 
240 
320 
400 
480 
560 
640 
720 
800 
880 
960 

96000| 
1020001 


1020001 
108000 1 

108040 
120 
200 
280 
360 
440 
520 
600 
680 
760 
840 
920 

109000 
080 
160 
240 
320 
400 
480 
560 
640 
720 
800 
880 
960 


Government 

Television 

Television 
Government 


Government 


Government 


Government 


Government 


Government 


Television 

Television 
Government 


Government 


Frequency 

(kilocycles) 


Allocation 


110040 
120 
200 
280 
360 

110440 
520 
600 
680 
760 
840 
920 

111000 
080 
160 
240 
320 
400 
480 
560 
640 
720 
800 
880 
960 

112000 

118000 

118060 
180 
300 
420 
540 
660 
780 
900 

119020 
140 
260 
380 
500 
620 
740 
860 
980 

120100 
220 
340 
460 
580 
700 
820 
940 

121060 
180 
300 
420 
540 
660 
780 
900 

122020 
140 
260 
380 
500 
620 
740 
860 
980 

123100 
220 
340 
460 
580 
700 
820 
940 

124060 
180 
300 
420 
540 
660 
780 
900 

125020 
140 
260 
380 
500 
620 
740 
860 
980 

126100 
180 
300 
420 
540 

660 
780 
900 

127020 

140 
260 
380 
500 

620 
740 
860 


Government 


Government 


Government 


Amateur 
Government 


Government 


Government 


Government 


Government 


Government 


Government 


Government 


Government 


(Airport  traffic 
control) 


Government  (Airport  Traffic 

Control) 
Government 


Government  (Airport  Traffic 

Control) 
Government 


Frequency 

(kilocycles) 


Allocation 


127980 


128100 
220 
340 
460 

580 
700 
820 
940 


129060 
180 
300 

420 
540 
660 
780 

900 

130020 
160 
300 

440 

580 
720 
860 


131000 
140 

280 
420 

560 
700 
840 

980 

132120 
260 
400 
540 
680 
820 
960 

133100 
240 
380 
520 
660 
800 
940 

134080 
220 
360 
500 
640 
780 
920 

135060 
200 
340 
480 
620 
760 
900 

136040 
180 

136320 
460 
600 
740 
880 

137020 
160 
300 
440 
580 
720 
860 

138000 
140 
280 
420 
560 
700 
840 
980 

139120 
260 
400 
540 
680 
820 
960 

140100 
240 
380 
520 
660 
800 
940 

141080 
220 
360 
500 
640 
780 
920 


Government  (Airport  Traffic 
Control) 

Government 


Government  (Airport  Traffic 

Control) 
Government 


Government  (Airport  Traffic 
Control) 

Guard  Band 

Aviation  (Airport  Traffic 

Control) 
Guard  Band 


Aviation  (Airport  Traffic 

Control) 
Guard  Band 

Guard  Band 

Aviation  (Airport  Traffic 

Control) 
Guard  Band 


Aviation  (Airport  Traffic 
Control) 

Guard  Band 


Aviation  (Airport  Traffic 

Control) 
Guard  Band 

Aviation  (Airport  Traffic 

Control) 
Guard  Band 

Aviation 

Broadcast 

Special  Services 

Coastal  and  Ship  Harbor 

Experimental 

Police 

Broadcast 

Broadcast 
Fixed 

Special  Services 
Police 

Special  Emergency 

Fixed 

Aviation 

Broadcast 

Mobile  Press 

Experimental 

Police 

Fixed 

Broadcast 


Police 

Aviation 

Special  Services 

Coastal  and  Ship  Harbor 

Special  Services 

Broadcast 

Mobile  Press 

Fixed 
Police 

Aviation 

Special  Emergency 

Fixed 

Broadcast 


Aviation 

Coastal  and  Ship  Harbor 
Police 

Special  Services 
Marine  Fire 
Fixed 

Special  Services 

Mobile  Press 

Experimental 

Aviation 

Police 

Broadcast 

Special  Services 
Aviation 

Police 

Special  Emergency 
Fixed 

Special  Services 
Mobile  Press 
Aviation 
Experimental 

Marine  Fire 
Fixed 

Special  Emergency 
Aviation 
Broadcast 
Special  Services 
Police 

Fixed 
Aviation 
Experimental 
Fixed 

Special  Emergency 
Aviation 
Special  Services 


Frequency 

(kilocycles) 


Allocation 


142060 
200 
340 
480 
620 
760 
900 

143040 
180 
320 
460 
600 
740 
880 

144080 
220 
360 
500 
640 
780 
920 

145060 
200 
340 
480 
620 
760 
900 

146040 
180 
320 
460 
600 
740 
880 

147020 
160 
300 
440 
580 
720 
860 

148000 
140 
280 
420 
560 
700 
840 
980 

149120 
260 
400 
540 
680 
820 
960 

150120 
280 
440 
600 
760 
920 

151080 
240 
400 
560 
720 
880 

152040 
200 
360 
520 
680 
840 

153000 
160 
320 
480 
640 
800 
960 

154120 
280 
440 
600 
760 
920 

155080 
240 
400 
560 
720 
880 

1560001 

162000  J 

1620001 

168000 J 

168040 
200 
360 
520 
680 
840 


Broadcast 


Broadcast 


Government 


Government 


Government 


Government 


Government 


Government 


Government 


Government 


Government 


Government 


Government 


Government 


Broadcast' (Television) 


Broadcast  (Television) 


Government 


{Continued  on  page  336) 
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Frequency  Allocations  to  Services  in  Bands  from  10  to  300,000  KC. 

(FCC  Orders  Nos.  18  and  19,  Promulgated  Oct.  13,  1937,  to  be  Effective  Oct.  13,  1938) 
(Continued  from  Page  335) 


Frequency 

(kilocycles) 


Allocation 


169000 
160 
320 
480 
640 
800 
960 


170140 
320 
500 
680 
860 

171040 
220 
400 
580 
760 
940 

172120 
300 
480 
660 
840 

173020 
200 


173380 
560 
740 
920 

174100 
280 
460 
640 
820 

175000 
180 
360 
540 
720 
900 

176080 
260 
440 
620 
800 
980 

177160 
340 
520 
700 
880 

178060 
240 
420 
600 
780 
960 

179140 
320 
500 
680 
860 

1800001 

186000  J 

186000| 

192000 I 

192140 
340 
540 
740 
940 

193140 
340 
640 
740 
940 

194140 
340 
540 
740 
940 

195140 
340 
640 
740 
940 

196140 
340 
640 
740 
940 

197140 
340 
540 
740 
940 


Government 

Government 
Government 

Government 

Government 
Government 

Government 
Government 

Government 

Government 
Government 

Government 

Broadcast  (Television) 

Broadcast  (Television) 
Government 

Government 

Government 

Government 

Government 

Government 


Fre<inency 

(kiloevcUs\ 


Allocation 


198140 
340 
640 
740 
940 

199140 
840 
540 
740 
940 

200140 
340 
540 
740 
940 

201140 
340 
540 
740 
940 

202140 
340 
540 
740 
940 

203140 
240 
340 
540 
740 
940 

204000| 

210000) 

2100001 
V 

216000) 

216110 
330 
550 
770 
990 

217210 
430 
650 
870 

218090 
310 
530 
750 
970 

219190 
410 
630 
850 

220070 
290 
510 
730 
950 

221170 
390 
610 
830 

222050 
270 
490 
710 
930 

223150 
370 
590 
810 

2240001 

230000  I 

230120 
360 
fiOO 
840 

231080 
320 
560 
800 

232040 
280 
520 
760 

233000 
240 
480 
720 

234000 I 
240000) 


Government 
Government 
Government 
Government 
Government 
Government 

Broadcast  (Television) 

Broadcast  (Television) 
Government 

Government 
Government 

Government 
Government 

Government 
Government 

Government 

Amateur 
Government 

Government 

Government 

Government 

Broadcast  (Television) 


Fregnency 

{kihcyeles) 


Allocation 


240000 I 

246000  J 

246120 
360 
600 
840 


247080 
320 
560 
800 


248040 
280 
520 
760 

249000 

249240 
480 
960 

250220 
480 
740 

251000 
260 
520 
780 

252040 
300 
660 
820 

253080 
340 
600 
860 

254120 
380 
640 
900 

255160 
420 
680 
940 

256200 
460 
720 
980 

257240 
500 
760 

258000) 

264000) 

2640001 

270000) 

271140 
420 
700 
980 


Broadcast  (Television) 
Government 

Government 

Government 

Government 
Government 
Government 

Government 

Government 

Government 

Government 

Government 

Government 

Broadcast  (Television) 

Broadcast  (Television) 
Government 


Frequency 

ikilocycleg^ 


Allocation 


272260 
540 
820 

273100 
880 
660 
940 

274220 
500 
780 

275060 
340 
620 
900 

276180 
460 
740 

277020 
300 
580 
860 

278140 
420 
700 
980 

279260 
540 
820 

280100 
380 
660 
940 

281220 
500 
780 

282000 

288000 

288000 I 

294000) 

294150 
450 
750 

295050 
350 
650 
950 

296250 
550 
850 

297150 
450 
750 

298050 
350 
650 
950 

299250 
550 
850 


Government 
Government 

Government 
Government 

Government 
Government 

Government 

Government 
Government 

Government 

Broadcast  (Television'! 

Broadcast  (Television ) 
Government 

Government 


Government 


Government 


Government 


Paul  F.  Godley 

Qonsulting  T^Jio  Engineer 
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Experimental  Television  Broadcast  Stations  in  the  United  States 

(Authorized  hy  FCC  as  of  January  1,  1938) 


u 

;ers 


iXK' 

:XG« 


XAX 
iXAQs 
XD» 
XE 
XEP 
OXX 
XDRs 


Licensee  and  Location 


Power 
in  Watts 


Call 

Letters 


Licensee  and  Location 


Power 
in  Watu 


2,000-2,100  Kilocycles 


University  of  Iowa.  Iowa  City,  la   100 

Purdue  University.  W.  LaFayette,  Ind.  ,   1,500 


W9XAK2 


Kansas   State  College  of  Agriculture  &  Applied  Science,  Man- 
hattan. Kan.   


126 


42,000-56,000  and  60,000-86,000  Kilocycles 


XBT  (CP) 


Columbia  Broadcasting  System.  Inc..  New  York  City 

Don  Lee  Broadcasting  System,  Los  Angeles   

The  Journal  Co.,  Milwaukee,  Wis   

Phiico  Radio  &  Television  Corp.,  Philadelphia   

RCA  Mfg.  Co.,  Camden,  N.  J.   

RCA  Mfg.  Co.,  Camden,  N.  J.  (portable-mobile)  — _ 
Radio  Pictures,  Inc.,  Long  Island  City,  N.  Y.   

92,000  and  175,000-180,000  Kilocycles 

National  Broadcasting  Co.,  New  York  City  


60 
150 
500 
10,000 
30,000 
50 
1,000 

400 


W8XAN 
W9XAT« 
WIXG 
W9XAL ' 
W9XU1  1 
W2XBS 
W3XPF  (CP) 

W3XP  (CP) 


  100 

  500 

  500 

  300 

  100 

National   Broadcasting  Co.,  New  York  City    12,000 

Farnsworth  Television  Inc.,  Philadelphia    4,000 

204,000-210,000  Kilocycles 

Phiico  Radio  &  Television  Corp.,  Philadelphia   


Sparks-Withington  Co.,  Jackson.  Mich.   

Dr.  George  W.  Young,  Minneapolis,  Minn.   

General  Television  Corp.,  Boston   

First  National  Television  Corp.,  Kansas  City 
University  of  Iowa,  Iowa  City,  la. 


15 


Any  6,000  Kc  Band  Above  110,000  Kc.  Excluding  400,000-401,000  Kc. 

W3XAD  RCA  Mfg.  Co.,  Camden,  N.  J.   (portable)    500 


CP — Construction  Permit  only  as  of  Jan.  1,  1938. 


Jso  licensee  of  station  WSUI.  Iowa  City,  Iowa. 
iJso  licensee  of  station  KSAC,  Manhattan,  Kan. 
Jso  licensee  of  station  KHJ,  Los  Angeles 
Jso  licensee  of  station  WTMJ,  Milwaukee 


^  Also  licensee  of  station  WQXR,  New  York  City. 

"  Also  licensee  of  station  WDGY,  Minneapolis 

'  Also  licensee  of  station  KXBY.  Kansas  City,  Mo. 

*  Also  licensee  of  station  WBAA,  W.  LaFayette,  Ind. 


U.  S.  and  Foreign  Television  Laboratories 
and  Experimental  Services 

(See  log  of  U.  S.  experimental  stations  above) 


United  States 
HA  MANUFACTURING  Co.— 
imden,  N.  J.  Telephone :  Camden 
GO.  Vice  President  in  Charge  of  Re- 
arch  and  Engineering :  L.  M.  Clem- 
t.  Director  of  General  Research : 
W.  Engstrom.  Television  Scientist : 
adimir  Zworykin.  (Experimental 
tions). 

ILCO  RADIO  &  TELEVISION 

—Tioga  &  C  Streets,  Philadelphia, 
k.  Telephone:  Nebraska  5100.  Chief 
I  felevision  Engineer :   A.  F.  Murray. 
)l  jSxperimental  station ) . 

IiIaRNSWORTH  TELEVISION  Inc. 
I  -127  E.  Mermaid  Lane,  Philadelphia, 
t  a.  Telephone :   Chestnut  Hill  5966. 

i  irector:  Philo  T.  Farnsworth.  Chief 
i]  jngineer :  A.  H.  Brally.  ( Experi- 
|i  ental  station ) . 

ii  ELL  TELEPHONE  LABORA- 
i  CRIES— 463  West  St.,  New  York 
(' aty.  (Visual  transmission  and  eo- 
i|  kial  cable  experimentation ) . 

IRST  NATIONAL  TELEVISION 
orp. — Fidelity  Bldg.,  Kansas  City, 
[o.  Telephone :  Harrison  5818.  Direc- 
.)r:  Sidney  Q.  Noel.  (Experimental 
EBtion  and  school). 

)1>0N  LEE  BROADCASTING  SYS- 
SCfEM  —  Television  division,  7th  & 
llfixel  St.,  Los  Angeles,  Cal.  Tele- 
pone:  Vandike  7111.  Director:  Harry 
j|ubcke.   (Experimental  station). 

flOLUMBIA  BROADCASTING 
llYSTEM — 185  Madison  Ave.,  New 
fork  City.  Telephone :  Wickersham 
1-2000.  Executives  in  Charge :  Paul 
N.  Kesten,  Adrian  Murphy.  Chief 
plevision  Engineer :  Peter  C.  Gold- 
Ifiark.  (Experimental  station  and  re- 
(iearch ) . 

ijTATIONAL  BROADCASTING  Co. 
;I-RCA  Bldg.,  New  York  City.  Tele- 
phone:  Circle  7-8300.  Television  Co- 
wdinator:  C.  W.  Farrier,  Manager. 
'iTelevision  Program  Division  :  Thomas 
|3.  Hutchinson.  Chief  Engineer :  O. 
B.  Hanson.  Development  Engineer : 
iRobert  M.  Morris.  (Experimental  sta- 
lion). 

International  television 

RADIO  Corp.— 71  W.  23rd  St.,  New 
tork  City.  Telephone :  Stuyvesant 
|)-2416.  President:  William  H.  Priess. 

AIIDLAND  TELEVISION  Inc.— 
Power  &  Light  Bldg.,  Kansas  City. 
(Telephone  :  Harrison  5852.  President : 
p.  L.  Taylor.  ( School  and  television 
lire-search ) . 


THE  MILWAUKEE  JOURNAU— 
383  W.  State  St.,  Milwaukee,  Wis. 
Telephone:  Marquette  6000.  Director: 
Walter  J.  Damm.  (Experimental  sta- 
tion). 

PURDUE  UNIVERSITY  — West 
Lafayette.  Ind.  Telephone:  2917.  Di- 
rectors: Dr.  C.  F.  Harding,  Prof.  R. 
H.  George,  H.  J.  Heim.  (Experi- 
mental station). 

UNIVERSITY  OF  IOWA  — Iowa 
City,  la.  Directors  of  Television  :  Prof. 
E.  B.  Kurtz,  J.  L.  Potter.  (Experi- 
mental station). 

KANSAS  STATE  COLLEGE  OF 
AGRICULTURE  —  Manhattan,  Kan. 
Director:  R.  G.  Kloeffler.  (Experi- 
mental station). 

DR.  GEORGE  W.  YOUNG— Radio 
Station  WDGY,  Minneapolis,  Minn. 
Telephone:  Cherry  3377.  Technical 
Director:  George  K.  Jacobson.  (Ex- 
perimental station). 

GENERAL  ELECTRIC  Co.— Sche- 
nectady, N.  Y.  Telephone :  Schenec- 
tady 4-2211.  Manager  of  Broadcast- 
ing :  C.  H.  Lang.  Assistant  Manager 
of  Broadcasting:  B.  W.  Bullock.  (Tel- 
evision research). 

Foreign 

BRITISH  BROADCASTING  Corp. 
— Broadcasting  House,  London  W-1, 
England.  Telephone:  Welbeck  4468. 
Director  of  Television :  Gerald  Cock. 
Assistant  Director  of  Television :  R. 
A.  Rendall.  Television  Executive :  L. 
Schuster.  (Operates  television  broad- 
casting service,  all  others  either  pro- 
ducing, transmitting  or  receiving 
equipment,  or  both). 

ELECTRIC  &  MUSICAL  INDUS- 
TRIES Ltd.  (EMI)— Blythe  Road, 
Hayes,  Middlesex,  England.  Tele- 
phone:  Southall  2468.  Technical  Di- 
rector :  I.  Schoenberg.  Affiliated  with 
Marconi-B.M.I.  Television  Co.  Ltd., 
the  Marconiphone  Co.,  and  H.M.V. 
(the  Gramophone  Co.). 

BAIRD  TELEVISION  Ltd.  — 66 
Haymarket,  London,  England.  Tele- 
phone :  Whitehall  5454.  Chairman : 
Sir  Harry  Greer.  Joint  Managing  Di- 
rectors :  John  Logic  Baird,  H.  Clay- 
ton. (Associated  with  Gaumont  Brit- 
ish Films,  which  also  owns  Bush  Ra- 
dio Ltd.). 


MARCONIPHONE  Co.  Ltd.  —  210 
Tottenham  Court  Road,  London,  Eng- 
land. Telephone :  Museum  4144.  Exec- 
utive in  Charge :  J.  H.  Williams. 
(Manufacturers  HMV  receivers). 

THE  GRAMOPHONE  Co.  Ltd.— 
Hayes,  Middlesex,  England.  Tele- 
phone:  Southall  2468. 

EDISON  SWAN  ELECTRIC  Co. 
Ltd. — 155  Charing  Cross  Road,  Lon- 
don WC-2,  England.  Telephone:  Ger- 
rard  8660.  Manager  of  Radio  Divi- 
sion :  W.  W.  Burnham. 

SCOPHONY  Ltd.— Thorn  wood  Lodge, 
Campbell  Hill,  London  W-8,  England. 
Telephone:  Park  8181.  Director:  Sol- 
omon Sagall.  (Television  transmitting 
and  receiving  apparatus). 

BUSH  RADIO  Ltd.— Woodger  Road, 
Shepherds  Bush,  London,  England. 
Telephone :  Shepherds  Bush  5341-4. 
(Manufacturers  Baird  receivers). 

GENERAL  ELECTRIC  Co.  Ltd.— 
Magnet  House,  Kingsway,  London, 
England.  Telephone :  Temple  Bar 
8000.  Director  of  Research:  C.  C. 
Paterson. 

FERRANTI  Ltd.  —  Radio  Works, 
Moston,  Manchester  10,  England.  Tel- 
ephone :  Failsworth  2271.  Manager  of 
Television  Department:  M.  K.  Taylor. 

PYB  Ltd. — Radio  Works,  Cambridge, 
England.  Telephone :  Cambridge  3434. 
General  Manager:  W.  L.  Tregonining. 

A.  C.  COSSOR  Ltd.— Cossor  Works, 
Highbury  Grove,  London,  England. 
Telephone :  Canonbury  1234.  Chief  of 
Television  Department :  L.  H.  Bed- 
ford. 

HALCYON  RADIO  Ltd.  —  Sterling 
Works,  Dagenham,  Essex,  England. 
Telephone  :  Seven  Kings  3466. 

FERNSEH  A.  G.— Berlin  Zehlendorf 
Goerzollee,  Berlin,  Germany.  Tele- 
phone:  84-00-11.  Directors:  Dr.  Paul 
Goerz,  Dr.  Georg  Schubert. 

TELEFUNKEN  G  m.b.  H.— (Affili- 
ated with  RCA),  Berlin,  Germany. 
Director :  Dr.  Rukop. 

DR."  ARTHUR  KORN  —  Grunewald 
Wangenheimstrasse,  Berlin  -  Charlot- 
tenberg,  Germany,  Telephone :  97-25- 
98. 

REICHSPOSTMINISTERIUM— 
Collaborating  with  Reichs-Rundfunk- 
Gesellschaft,  Leipziger  Strasse,  Ber- 
lin W-66,  Germany.  Telephone :  12-00- 
42.  Director :  Dr.  H.  Giess. 

RADIO  AKTIENGESELLSCHEFT 
— Weisenwey  10,  Berlin,  Germany. 
Telephone:  Berlin  Albrecht  1111.  Di- 
rector :  Dr.  Sigmund  Loewe. 


REICHS  -  RUNDFUNK  -  GESELL- 
SCHAFT — German  Broadcasting  Co., 
Rundfunk  Haus,  Berlin,  Germany. 
Telephone:  Berlin  93-69-51.  Director: 
Dr.  H.  Glasmeier. 

N.  V.  PHILIPS'  GLOEILAMPEN- 
FABRIEKEN  —  (Philips  Works) 
Eindhoven,  Holland.  President :  Dr. 
A.  F.  Philips.  Director:  Dr.  Balth 
van  der  Pol. 

EMYRADIO — 19  Rue  de  FAncienne 
Comedie,  Paris,  France.  Telephone : 
Danton  49-78.  Directors:  M.  Barthel- 
emy,  M.  Jean  Genet. 

La  TELEVISION  (SARL)— 29  Ave- 
nue des  Champs  Elysees,  Paris.  Tele- 
phone :  Balzac  .59-48.  Directors :  M. 
Jean  Genet,  M.  Barthelemy. 

ENTE  ITALIANTO  AUDIZIONI 
RADIOFINICHI  —  (EIAR),  Italian 
Broadcasting  Co.,  Turin,  Italy.  Direc- 
tor of  Television :  Allensandro  Banfi. 

JAPAN  BROADCASTING  Coi-p.— 
Television  laboratory,  Kinuta,  near 
Tokyo.  Director :  Dr.  Kenjiro  Taka- 
yanagi,  on  leave  from  Hamamatsu  En- 
gineering College. 


PAUL  F.  GODLEY 


Consulting  l^adio  Sngineer 


Phone:  Montclair  (N.  J.)  S-7859 
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Digest  of  FCC  Decisions  Involving  Broadcast  Program  Service 

(Excerpted  from  FCC  Reports,  Volume  II,  July  1935-June  1936) 


ADVERTISING. 

While  the  Commission  recognizes  that  United  States  broadcast  stations  are 
for  the  most  part  partially  supported  by  advertising,  nevertheless  privileges 
granted  said  stations  by  the  Government  are  primarily  for  benefit  of  the  pub- 
lic and  benefit  derived  to  advertisers  must  be  incidental  and  secondary  thereto. 
U.  S.  Broadcasting  Corporation  et  al.,  208  (224).  (Second  Annual  Report  of 
the  Federal  Radio  Commission  to  the  U.  S.  Congress  (1928),  at  page  168). 

ADVERTISING  CONTINUITY. 

Under  the  Communications  Act  of  1934  licensees  have  duty  of  examining 
into  propriety  of  advertising  to  be  broadcast.  McGIashan  et  ah,  145  (152). 

ADVERTISING  MATERIAL. 

MiSREPEESENTATiONS :  Evidence  that  applicant  made  careful  check  of  all 
advertising  material  broadcast  in  order  to  eliminate  misrepresentations  con- 
sidered by  Commission  in  determining  that  granting  of  application  would  serve 
public  interest.  WCAE,  Inc.,  72  (73). 

In  general:  Held,  under  Sec.  11  of  Radio  Act  of  1927  the  Radio  Commis- 
sion was  necessarily  called  upon  to  consider  the  character  and  quality  of  the 
service  to  be  rendered  and,  in  considering  an  application  for  renewal,  the  past 
conduct  of  the  applicant  is  an  important  consideration.  McGIashan  et  ah, 
145  (149). 

Held,  a  primary  consideration  in  determining  the  need  for  additional  serv- 
ice in  a  given  area  is  the  nature  and  extent  of  the  service  already  ren- 
dered therein.    The  Journal  Company,  180  (181). 

Held,  the  question  as  to  the  need  for  additional  broadcast  service  in  the 
area  proposed  to  be  served  depends  in  large  part  on  the  public  need  for  the 
particular  service  the  applicant  proposes  to  render.  The  Journal  Co.,  180 
(182). 

The  famUiar  rule  that  past  conduct  may  be  taken  into  account  in  the  con- 
sideration of  applications  for  broadcasting  privileges  found  to  have  a  cogent 
application  in  this  case.    Yount,  200  (207). 

Held,  complete  supervision  of  and  control  over  programs,  including  careful 
examination  of  their  content,  directly  affects  the  rendition  of  a  public  service. 
United  States  Broadcasting  Corp.  et  al.,  208  (225). 

Held,  the  Congress  having  specifically  found  by  the  enactment  of  the  postal 
fraud  statutes  that  for  the  protection  of  our  citizens  generally  the  mails  may 
not  be  used  to  hoodwink  and  defraud,  affords  grounds  for  this  Commission  to 
find  that  the  radio  should  not  be  used  for  such  purposes,  and  any  licensee  who 
permits  the  use  of  its  facilities  in  that  manner  acts  contrary  to  the  public  in- 
terest.   Hammond-Calumet  Broadcasting  Corp.,  321  (325). 

Held,  in  awarding  broadcast  facilities,  where  there  are  conflicting  applica- 
tions, public  interest,  convenience,  and  necessity  will  best  be  served  by  award- 
ing the  facilities  to  those  who  can  or  will  likely  render  the  best  service  to  the 
area  involved.  Glass  and  Kirkland  et  al.,  365  (372). 

Held,  it  is  an  essential  element  in  granting  applications  that  the  Commis- 
sion find  that  there  is  a  need  for  the  particular  service  proposed,  and  where 
the  record  discloses  only  a  general  plan,  the  Commission  cannot  determine  the 
question  of  public  interest.    East  Texas  Broadcasting  Co.  et  al.,  402  (409). 

Held,  Section  307(b)  of  the  Communications  Act  of  1934  contemplates  as  an 
element  of  "public  interest,  convenience,  and  necessity"  that  stations  will 
render  a  needed  service  and  that  mere  addition  to  the  number  of  existing  sta- 
tions, when  no  need  is  shown,  does  not  serve  public  interest,  convenience  and 
necessity.    East  Texas  Broadcasting  Co.  et  al.,  402  (409). 

Evidence  that  program  service  afforded  little  substance  in  determining 
whether  the  listeners  in  the  area  involved  would  derive  benefit  from  the  service 
proposed,  considered,  in  denying  application  for  new  station.  Cramer  and 
Anderson,  418  (420). 

Held,  Parties  applying  for  broadcast  facilities  should  familiarize  themselves 
with  the  conditions  prevailing  in  the  community,  so  that  they  may  testify 
accordingly  concerning  the  commercial,  economic,  and  social  conditions  pre- 
vailing in  such  community  in  order  that  the  Commission,  when  passing  upon 
the  whole  record,  may  be  able  to  determine  that  the  proposed  enterprise  will 
likely  be  sustained  by  the  community,  and  unless  an  applicant  is  conversant 
with  the  matters  indicated,  he  is  not  in  a  position  to  render  the  type  of  service 
required  by  the  statute.    DeBogory,  422  (425). 

Held,  in  considering  the  renewal  of  license  of  an  established  station,  the 
Commission  will  take  into  consideration  the  service  of  the  station  as  a  whole 
and  determine  whether  or  not  that  service  is  of  such  character  as  to  outweigh 
the  station's  dereliction  in  the  broadcasting  of  programs,  such  as  those  enum- 
erated, which  cannot  be  said  to  be  in  the  public  interest.  Farmers  and  Bankers 
Life  Insurance  Co.,  455  (457)  ;  The  Journal  Co.,  609  (612)  ;  Don  Lee  Broad- 
casting System,  642  (646). 

Held,  in  order  to  determine  whether  the  future  operation  of  a  broadcast 
station  will  serve  public  interest,  convenience,  and  necessity  the  Commission 
must  be  able  to  ascertain  the  nature  and  character  of  the  program  service 
intended  to  be  rendered.  Thellman,  548  (550). 

Failure  of  applicant  for  new  broadcast  station  to  make  a  sufficient  showing 
as  to  need  for  proposed  service,  not  already  met  by  existing  facilities,  con- 
sidered by  Commission  in  denying  application.    Clifford,  573  (575). 

The  fact  that  applicant  for  new  station  was  committed  against  any  station 
policy  that  would  tend  to  over-emphasize  or  advance  the  private  interests  of 
the  applicant  at  the  expense  of  the  public  service  considered  in  approving 
proposed  program  service  of  applicant.  Fountain  of  Youth  Properties,  Inc., 
617  (619). 

Held,  the  Commission  conceives  it  to  be  its  duty  in  the  public  interest  to 
assist  existing  licensees,  who  are  making  a  real  effort  to  i-ender  a  meritorious 
service  to  the  listening  public,  to  improve  that  service  wherever  possible. 
Portland  Broadcasting  System,  Inc.,  et  al.,  656  (664). 

Comparison  of  services  rendered  by  applicant  requesting  facilities  of  an 
existing  station  with  the  services  rendered  by  such  existing  station  found  not 
to  warrant  depriving  existing  station  of  part  of  the  hours  of  operation  now 
assigned  to  it.    Portland  Broadcasting  System,  Inc.,  et  al.,  656  (677-679). 

Applicant  for  authority  to  transmit  programs  to  foreign  stations: 
Application  for  authority  to  transmit  programs  to  foreign  radio  stations  denied 
when  (1)  applicant  was  inextricably  tied  up  with  the  management  of  the  licen- 
see of  a  foreign  station  whose  past  program  service  was  found  to  have  been 
highly  undesirable;  (2)  evidence  of  proposed  program  service  was  unsatis- 
factory; (3)  the  character  of  the  programs  likely  to  be  arranged  and  trans- 
mitted from  the  proposed  studio  did  not  appear  to  be  such  as  would  promote 
better  international  relations  or  to  serve  the  public  interest  in  any  of  the  other 
ways  suggested  in  the  application.    Yount,  200. 


Evidence  that  proposed  program  service  appeared  to  be  of  the  same  type 
that  broadcast  by  station  whose  renewal  application  had  been  previously  denii 
by  Commission  because  not  found  to  be  in  public  interest,  considered,  | 
denying  authority  to  transmit  programs  to  a  foreign  station.    Morris  et  a 
269  (271). 

Applicant  foe  New  Broadcast  Station  :  New  broadcast  station  authc 
ized  when  program  service  proposed  appeared  suited  to  meet  the  needs  of  t) 
area  to  be  served  and  included  sustaining  programs  of  civic  and  religious  i 
terest  as  well  as  the  use  of  local  talent.  Welch,  Keller,  and  Frizzell,  V 
(108)  ;  etc. 

Lack  of  evidence  sufficient  to  enable  the  Commission  to  determine  with  cf 
tainty  the  type  of  program  service  which  would  be  offered  by  the  applicar 
considered,  in  denying  application  for  new  station.  V .  S.  Broadcasting  Cor 
et  al.,  208  (231,  232). 

Evidence  that  new  broadcast  station  proposed  to  conduct  a  purely  loc 
service  and  applicant,  a  non-resident,  was  not  shown  to  be  conversant  wi 
the  needs  of  the  community,  the  talent  available,  nor  the  possibilities  of 
new  station  there,  considered,  in  denying  application  for  new  station  thei 
Kennett,  273  (275). 

New  broadcast  station  authorized  when  it  appeared  from  the  testimony  th: 
the  plans  of  the  applicant  were  to  provide  a  regional  station  which  would  d 
vote  itself  to  the  interests  of  the  area  sought  to  be  served  with  an  availab 
outlet  for  local  programs  and  a  need  for  same  was  shown.  Brackett,  Bre< 
and  LaPort,  326  (328). 

Lack  of  evidence  to  show  that  proposed  new  station  would  receive  sufficie 
commercial  support  to  enable  it  to  render  a  service  which  would  be  in  t 
interest  of  the  public  considered,  in  denying  application.  DeBogory  et  a 
336  (340). 

Failure  to  adduce  evidence  as  to  character  of  the  service  applicants  pr 
posed  to  offer,  further  than  general  offer  of  establishing  a  local  station,  co 
sidered,  in  denying  application  for  new  station.  East  Texas  Broadcastii 
Co.  et  al,  402  (409). 

Application  for  new  broadcast  station  denied  when  no  sufficient  showii 
was  made  of  the  quality  and  nature  of  the  programs  applicant  proposed 
broadcast  and  no  substantial  proof  was  made  of  the  availability  of  live  tale: 
qualified  for  broadcasting.    Helena  Broadcasting  Company  et  al.,  507  (510 

Failure  of  applicant  for  new  station  to  show  adequate  program  plan,  co 
sidered,  in  denying  application.  Carter,  Wolfe,  and  Knight,  .544  (  546' 
Thellman,  548  (550). 

Application  for  new  broadcast  station  denied  when  no  adequate  progra 
plan  was  submitted  by  the  applicant  and  no  conclusive  evidence  was  submitb 
as  to  the  availability  of  live  talent  to  produce  programs  in  the  public  interes 
Clifford,  573  (575). 

Application  for  new  broadcast  station  denied  when,  even  though  there  w; 
some  evidence  introduced  intended  to  show  that  the  applicant  would  have  tl 
cooperation  of  certain  civic  and  religious  organizations,  the  record  did  not  d 
close  how  the  applicant  intended  to  utilize  the  organizations  in  connect! 
With  his  program  service  or  that  the  existing  service  with  respect  to  civic  a 
religious  programs  was  either  inadequate  or  unsatisfactory.    Goff,  585  (587 

New  broadcast  station  authorized  when  diversified  programs  were  propos 
which  would  be  different  from  those  presently  broadcast  by  stations  in  tl 
same  area  and  a  need  for  same  was  shown.  National  Battery  Broadcast  C 
et  ah,  .594  (400). 

New  broadcast  station  authorized  when  the  applicant  proposed  to  broadca 
programs  of  general  interest  and  the  facts  shown  concerning  the  applicant 
qualifications  and  character  afforded  substantial  assurance  that  a  meritorioi 
program  service  of  general  interest  would  be  provided  for  the  public  and 
need  for  same  was  shown.  Fountain  of  Youth  Properties,  Inc.,  617  (619). 

Evidence  that  applicant  proposed  to  offer  a  diversified  service  of  particuli 
interest  to  citizens  of  the  area  sought  to  be  served,  considered,  in  granting  app 
cation  for  new  station.  Patterson,  647  (649). 

New  broadcast  station  authorized  when  the  record  disclosed  that  applicai 
proposed  to  render  a  service  which  would  cater  to  local  interests,  and  hf 
made  extensive  plans  for  a  well-balanced  and  varied  program  service  whi( 
would  find  interest  among  all  members  and  classes  of  the  listening  public  ai 
a  need  appeared  therefor.  Portland  Broadcasting  System,  Inc.,  et  al.,  6; 
(670). 

Evidence  of  tentative  programs  of  the  proposed  station  which  indicat 
that  applicant  expected  to  render  a  suitable  local  broadcast  service,  considere 
in  granting  application  for  new  broadcast  station.  Big  Spring  Herald  Broa 
casting  Co.  et  al.,  694  (697). 

Evidence  that  enough  time  was  available  over  existing  radio  facilities  f 
all  local  programs,  both  sustaining  and  commercial,  and  for  the  employment 
most  of  the  available  first-class  local  talent,  considered,  in  denying  applicatic 
for  new  station.    Florida  West-Coast  Broadcasting  Co.,  Inc.,  728  (730). 

Chains  :  Evidence  that  there  was  no  other  station  carrying  Columbia  pr 
grams  which  rendered  consistently  satisfactory  service  to  that  area  served  I 
applicant,  considered,  in  granting  increased  power  to  broadcast  static 
WDRC,  Inc..  121  (122). 

Commercial  :  Held,  when  the  matters  presented  over  a  broadcast  statir 
are  commercial,  for  the  financial  gain  of  the  business  of  the  organizatio 
they  should  be  presented  as  commercial  and  not  cloaked  under  the  guise  of  r 
ligious  talks.    United  States  Broadcasting  Corp.  et  al.,  208  (219). 

Duplication  of  Existing  Service:  Evidence  that  program  service  re 
dered  by  applicant  was  duplicated  by  other  stations  in  that  area,  considere 
in  denying  increased  power  to  broadcast  station.    McGIashan.  142  (143). 

Evidence  that  applicant  proposed  to  add  another  service  similar  to  that  :i 
ready  ofi'ered ;  that  the  program  schedule  was  similar  in  arrangement  to  tb: 
of  an  existing  station  owned  by  applicant  and  applicant's  failure  to  show  th; 
nothing  new  or  different  was  proposed  which  would  reflect  a  different  poii 
of  view  in  the  community  would  be  made  available  through  the  new  servi( 
considered,  in  denying  application  for  new  broadcast  station.  The  Journal  €< 
180  (182). 

Evidence  that  program  service  proposed  by  applicants  would  be  largely 
duplication  of  existing  service,  considered,  in  denying  applications  for  ne 
stations.    Hartford  Broadcasting  Co.  et  ah,  330  (334). 

Educational  Station  :  Evidence  that  station  had  been  operating  solely  ti 
the  purpose  of  disseminating  knowledge  and  information  to  the  public,  co? 
sidered,  in  granting  modification  of  broadcast  license.  Michigan  State  Co 
lege,  302  (303). 

{Continued  on  Page  SAO) 
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Pioneers  in  Broadcasting  look  to 


It 


One  of  the  new  WWJ  studios  treated  on  walls  and  ceilings  with  J-M  Sound-';,  .ontroi 
Materials  and  isolated  from  the  rest  of  the  structure  by  the  J-M  system  of  sound  isolation. 
Note  the  adaptability  of  the  material  to  the  modern  decorative  style. 


Modern  studios  of  America's 
two  oldest  stations... KDKA 
and  WWJ... are  designed 
and  built  in  accordance  with 
the  latest  sound-control 
methods  developed  by  J-M 

Two  NAMES  that  have  made 
broadcasting  history  are  Pitts- 
burgh's KDKA  and  Detroit's  WWJ 
. . .  oldest  U.  S.  stations. 

That  they  should  call  upon  the  pio- 
neers in  sound  control  for  improving 
and  protecting  broadcasting  quality  in 
their  nev^^est  studios  is  far  more  than  a 
matter  of  sentiment.  It  is  based  purely 
on  their  knov^^ledge  of  the  fact  that 
since  those  first  pioneering  days,  Johns- 
Manville's  work  in  the  field  of  sound 
control  has  kept  abreast  of  progress  in 
broadcasting. 

And  that,  today — the  best  assurance 
of  perfect  acoustical  conditions  lies  in 
studios  designed  and  built  in  accord- 
ance v^fith  the  present-day  sound-control 
methods  developed  by  Johns-Manville. 

•  •  • 

If  acoustical  conditions  in  your  studios 
are  not  all  that  they  should  be,  a  check- 
up by  a  Johns-Manville  Acoustical  En- 
gineer may  help  you  improve  materially 
the  quality  of  your  broadcasts.  For  com- 
plete details,  write  Johns-Manville,  22 
E.  40th  St.,  New  York,  N.  Y. 


At  this  new  KDKA  studio,  an  interesting  decorative  theme  was  carried  out  with  no 
sacrifice  in  acoustical  efi&cieney.  Here,  too,  complete  sound  control  is  achieved  by  the 
usp  of  Johns-Manville  Materials  and  the  J-M  system  of  sound  isolation. 


STATIONS  WITH  'STUDIOS  BY  JOHNS-MANVILLE^ 

Leaders  in  broadcasting  look  to  the  leader  in  sound  control ! 
Each  station  in  the  following  list  has  been  equipped 
with  one  or  more  ''Studios  by  Johns-Manville'' 


KDKA— Pittsburgh,  Pa. 
KMBC— Kansas  City,  Mo. 
KRLD— Dallas,  Texas 
KTBS — Shreveport,  La, 
KyiffKll—Shreveport,  La. 
W ABC— New  York,  N.  Y. 
"WBBM-Chicago,  III. 
WCCO — Minneapolis,  Minn, 
CHS— Charleston,  W.  Va, 


WT>B]— Roanoke,  Va. 
yfJ\y^C— Hartford,  Conn. 
WEAY—New  York,  N.  Y. 
WEBC—Duluth,  Minn. 
WENR-Chicago,  III. 
WGN— Chicago,  III. 
WHAS-Louisville,  Ky. 
WJSy— Washington,  D.  C. 
WJZ—New  York,  N.  Y. 
WKRC — Cincinnati,  Ohio 


'WKY— Oklahoma  City,  Okla. 
'^ES— Chicago,  III. 
WMAQ— Chicago,  III. 
V^N AX— Yankton,  S.  D. 
WOR-Newark,  N.  J. 
WOW— Omaha,  Nebraska 
WOWO— F/.  Wayne,  Ind. 
WT AM— Cleveland,  Ohio 
WW]— Detroit,  Mich. 


Johns-Manville 

SOUND-CONTROL  MATERIALS 
and  ACOUSTICAL 
ENGINEERING  SERVICE 

,  Actually  it  costs  no  more  to  use  / 
the  best  acoustical 
materials 


\ 
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Digest  of  FCC  Decisions  Involving  Broadcast  Program  Service 

(Continued  from  page  338) 


Increased  facilities  granted  University  station  when  the  Commission  was  of 
the  opinion  that  the  continuation  and  enlargement  of  a  program  service  of  the 
class  rendered  by  applicant  was  in  the  public  interest.  University  of  Illinois, 
311  (513). 

Existing  Broadcast  Station  :  Increased  facilities  granted  broadcast  sta- 
tion when  its  program  service  was  found  to  have  been  meritorious.  Enid 
Radiophone  Co.,  61  (62)  ;  WJW,  Inc.,  et  al.,  110  (113)  ;  etc. 

Renewal  of  broadcast  license  granted,  when  except  for  certain  programs 
found  by  the  Commission  not  to  be  in  the  public  interest,  the  program  service 
offered  by  the  applicant  had  been  diversified  and  generally  meritorious. 
Knickerbocker  Broadcasting  Co.,  Inc.,  76  (77)  ;  etc. 

Evidence  that  educational  programs  of  the  University  which  had  theretofore 
been  given  over  the  station  would  continue  for  a  period  of  three  years  and 
at  the  expiration  of  that  time  a  new  arrangement  would  be  entered  into, 
considered,  in  approving  assignment  of  broadcast  license.  Parmer  et  al., 
172  (175). 

Evidence  that  broadcast  licensees  had  been  rendering  a  meritorious  service, 
considered,  in  granting  renewals.  Stenger,  Jr.,  et  al.,  51  (54)  ;  Parmer  et  al., 
172  (175)  ;  U.  8.  Broadcasting  Corp.  et  ah,  208  (222)  ;  Portland  Broadcast- 
ing System,  Inc.,  et  al.,  (556  (679). 

Renewal  application  of  broadcast  station  denied  when  applicant  failed  to 
establish  that  it  had  rendered  an  acceptable  public  service.  TJ .  S.  Broad- 
casting Corp.  et  al.,  208  (221). 

Evidence  that  program  service  which  had  been  rendered  by  the  station  in  the 
past  had  been  decidedly  mediocre  considered  in  denying  application  for  renewal 
of  broadcast  license.    V.  8.  Broadcasting  Corp.  et  al.,  208  (228). 

Renewal  application  of  broadcast  license  denied  when  it  was  clearly  evi- 
dent that  tJ)e  financial  condition  of  the  station  was  such  as  to  preclude  it 
from  rendering  a  satisfactory  service  in  the  public  interest.  JJ .  8.  Broad- 
easting  Corp.  et  ah,  208  (228). 

Evidence  that  station  had  been  used  to  maintain  an  open  forum  for  dis- 
cussion of  social  and  economic  questions  as  well  as  the  encouragement  of 
education  generally  considered  in  granting  renewal  of  broadcast  license. 
United  States  Broadcasting  Corp.  et  al,  208  (232,  233). 

Renewal  of  broadcast  licenses  granted  when  it  was  conceded  by  counsel  for 
applicant  requesting  their  facilities  that  the  operation  of  the  stations  had  been 
in  the  public  interest  and  the  Commission  found  that  their  applications  for 
renewal  should  be  granted.  United  States  Broadcasting  Corp.  et  al.,  208 
(234). 

Failure  to  make  a  satisfactory  showing  with  regard  to  program  service 
considered  in  denying  application  for  change  of  operating  assignment  of 
broadcast  station.  Pape  Broadcasting  Corp.,  Inc.,  et  al.,  286  (291)  ;  Wi/nne, 
447  (449). 

Objectionable  material  :  Practice  of  licensee  in  carefully  guarding  all 
classes  of  programs  against  objectionable  material  considered  in  approving  ap- 
plication for  increase  of  broadcast  facilities.  WOAE,  Inc.,  72  (73). 

Removal  of  broadcast  station  from  one  town  to  another  :  Evidence 
that  a  well-balanced  program  schedule  would  be  maintained  by  the  station 
considered  in  granting  application  to  remove  broadcast  station  from  one  town 
to  another.    Gillette  Rubber  Co.  et  al,  127  (130). 

Evidence  that  the  area  from  which  a  station  requested  permission  to  move 
would  continue  to  receive  service  from  one  local  station  and  several  othej-s 
considered  in  granting  application  for  removal  of  broadcast  station  from  one 
city  to  another.    Lancaster  Broadcasting  Service,  Inc.,  et  al,  164  (167). 
PROGRAMS. 

Agricultural  :  Applicant's  inclusion  of  agricultural  broadcasts  considered 
by  the  Commission  in  approving  program  service  proposed  for  new  broadcast 
station.  Olass  and  Kirkland  et  al,  365  (373,  374)  ;  Golden  Empire  Broad- 
casting Co.,  478  (480)  ;  Champaign  News-Gazette,  Inc.,  629  (631)  ;  Big 
Spring  Herald  Broadcasting  Co.  et  al,  656  (697). 

Licensee's  inclusion  of  agricultural  broadcasts  considered  by  the  Commis- 
sion in  approving  program  service  of  broadcast  station.  Stenger,  Jr.,  et  al, 
51  (53);  etc.;  Theis,  711  (713). 

Alhambra  Electronic  Institute:  Certain  programs  sponsored  by  the 
Alhambra  Electronic  Institute  or  the  California  Electronic  Institute,  being 
the  trade  names  of  one  Fred  Bezuzi  and  Stephen  T.  Mayes,  advertising  the 
alleged  diagnostic  efficacies  of  an  "Blectronometer",  found  to  be  inimical 
to  public  welfare  and  not  in  the  public  interest  when  (1)  they  contained  false 
representations  as  to  prices  usually  charged;  (2)  one  member  of  the  partner- 
ship was  not  a  licensed  medico  of  any  sort  and  had  been  found  guilty  of 
violating  the  California  State  Medical  Act;  (3)  promises  made  in  broadcast 
advertisements  were  not  sustained  by  the  advertiser;  (4)  expert  testimony 
showed  the  impossibility  of  the  claims  made  by  the  broadcaster  for  the  instru- 
ment in  question.    McGlashan  et  al,  145  (149,  152). 

Americanization  :  Applicant's  inclusion  of  "Americanization"  broadcasts 
considered  by  the  Commission  in  approving  program  service  of  broadcast  station 
which  had  a  large  foreign  element  in  its  service  area.  Johnson-Kennedy  Radio 
Corp.,  139  (140). 

Astrological  :  A  certain  ijrogram  pertaining  to  astrology  presented  by  a 
"Doctor"  or  "Professor"  Rood,  under  a  division  of  profits  arrangement, 
found  not  to  be  in  the  public  interest.  Youni,  200  (206). 

Certain  programs  sjjonsored  by  one  "Koran"  consisting  of  advice  on  prob- 
lems of  domestic  life,  love,  happiness,  employment,  buying  and  selling  prop- 
erty, vocations,  etc.,  coupled  with  an  offer  of  sale  of  an  astrological  chart 
fmmd  not  to  be  in  the  public  interest.  Farmers  and  Bankers  Life  Insurance 
Oo.  455  (  458). 

Baker  Hospital  :  Authorization  to  transmit  programs  to  foreign  stations 
denied  when  proposed  program  service  included  Baker  Hospital  programs, 
found  not  to  be  in  the  public  interest.    Yotin-t,  200  (205). 

"Bank  Night"  :  Certain  programs  advertising  "Bank  Night"  found  not  to 
be  in  the  public  interest  and  contrary  to  Section  316  of  the  Cc>mmunications 
Act  of  1934,  when  such  scheme  was  held  to  be  a  lottery.  WRBL  Radio 
Station,  Inc.,  687  (  692). 

Better  Housing  Exposition  ;  A  certain  program  sponsored  by  the  Better 
Housing  Exposition  held  to  constitute  a  lottery  in  violation  of  Section  316  of 
the  Communications  Act.    WRBL  Radio  Station,  Inc.,  687  (  689,  691). 


"Birconjel"  :   Certain  programs  advertising  this  product,  containing 
vice  that  through  the  use  of  particular  medical  or  chemical  compound  t 
consequence  either  of  child  birth  or  moral  impropriety  might   be  avoidf 
found  not  to  be  in  the  public  interest.    Knickerbocker  Broadcasting  Co  In 
76  (77). 

"Blood  and  Thunder"  :  Licensee's  practice  in  banning  "blood  and  thunde. 
entertainment  for  children  considered  by  the  Commission  in  approving  tl 
program  service  of  a  broadcast  station.  Ham,mond-Calumet  Broadeastii 
Corp.,  321  (323). 

Brinkley,  De.  :  Authority  to  transmit  programs  to  a  foreign  station  denii 
when  proposed  program  service  included  talks  by  Dr.  .John  R.  Brinkle 
found  not  to  be  in  the  public  interest  and  it  was  shown  that  this  applica'i 
was  a  former  licensee  of  broadcast  station  whose  renewal  had  been  denied  b 
cause  of  unfavorable  program  service.    Morris  et  al,  269  (271). 

Certain  programs,  sponsored  by  one  Dr.  Brinkley,  medical  in  charaete 
covering  discussions  of  various  ailments,  including  the  reading  of  testimonia 
and  claims  of  cures,  advertising  a  "Doctor's  Book,"  etc.,  found  not  to  be 
the  public  interest.    Farmers  &  Bankers  Life  Insurance  Co.,  4.55  (457). 

BuRRUS  Motor  Company  :  A  certain  program  sponsored  by  the  Burn  t 
Motor  Company  held  to  constitute  a  lottery  in  violation  of  Section  316  <! 
the  Communications  Act.    WRBL  Radio  Station,  Inc.,  687  (  689,  691). 

Cancer  Cures  :  Program  service  proposed  by  applicant  including  progran ) 
sponsored  by  one  Norman  Baker  on  "cancer  cures"  found  not  to  be  in  til 
public  interest.    Yount,  200  (207).  I 

Chain  :  Applicant's  plans  to  carry  the  programs  of  a  national  chain  syste  ' 
considered  by  the  Commission  in  approving  program  service  proposed  for  ne 
broadcast  station.     Glass  &  Kirkland  et  al,  365   (373,  374). 

Evidence  that  proposed  station  planned  a  "three  station  hook-up"  to  assui 
diversified  programs,  considered,  in  granting  application  for  new  statio: 
Head  of  the  Lakes  Broadcasting  Co.,  176  (178). 

Licensee's  afiiliation  with  a  national  chain  system,  programs  of  which  wei 
shown  to  be  meritorious  and  of  interest  to  the  listening  public  considered  i' 
approving  program  service  of  broadcast  station.  Central  New  York  Broat 
casting  Corp.,  263  (265)  ;  Pape  Broadcasting  Corp.,  Inc.,  et  al,  286  (  288) 
Pittsburgh  Radio  Supply  House,  451  (452)  ;  The  Outlet  Co.,  464  (  46.5J 
Indianapolis  Po  w€-r  &  Light  Go.  €t  o/.,  -169  ( 471 )  Ta-tnpd  Times  Oo.^  61 1 
(615). 

Chancellor  Company  :  A  certain  program  sponsored  by  the  Chancellc 
Company  held  to  constitute  a  lottery  in  violation  of  Section  316  of  the  Con" 
munications  Act.  WRBL  Radio  Station,  Inc.,  687  (  689,  691). 

Charitable  :  Evidence  that  ample  time  would  be  made  available  for  tb 
broadcast  of  charitable  programs,  considered,  in  granting  applications  fc 
broadcast  stations.  Daughty  &  Welch  Electric  Co.,  Inc.,  243  (244)  ;  Georgi 
School  of  Technology,  378  (380)  ;  East  Texas  Broadcasting  Co.  et  al  40 
(406);  Pittsburgh  Radio  Supply  House,  451  (453);  Patterson,  647  (  649). 

Child  Welfare:  Applicant's  inclusion  of  child  welfare  broadcasts  coi 
sidered  by  the  Commission  in  approving  program  service  proposed  for  nei 
broadcast  station.  Reporter  Broadcasting  Co.  et  al,  518  (.523)  ;  Nationc 
Battery  Broadcast  Co.  et  al,  394  (400). 

Children's  :  Licensee's  inclusion  of  children's  broadcasts  considered  by  tli 
Commission  in  approving  program  service  of  broadcast  station.  KID  Broad 
casting  Co.,  537  (  539). 

Civic  :  Licensee's  inclusion  of  civic  broadcasts  considered  by  the  Com 
mission  in  approving  program  service  of  broadcast  station.  Stenger,  Jr\ 
et  al,  51  (53)  ;  etc. 

Applicant's  inclusion  of  civic  broadcasts  considered  by  the  Commission  i: 
approving  program  service  proposed  for  new  broadcast  station.  U .  8.  Broad 
casting  Corp.  et  al,  208  (230)  ;  Oklahoma  Publishing  Co..  317  (319)  ;  Hart 
ford  Broadcasting  Co.  et  al,  330  (333)  ;  North  Side  Broadcasting  Corp 
580  (583)  ;  Blye,  732  (733). 

Coll,  Dr.  :  Certain  programs  presented  by  one  Dr.  Coll  and  his  associate 
consisting  of  "health  discussions"  containing  false  and  misleading  promises  o, 
free  consultation  and  examination  and  cure  without  pain  or  surgery  found  ti' 
be  contrary  to  the  public  interest.    Bremer  Broadcasting  Co.,  79  (81,  82).  ; 

"Commanders"  :  Certain  programs  advertising  a  product  known  as  "Com 
manders",  which,  although  harmless,  had  no  special  beneficiary  benefits,  con 
taining  statements  calculated  to  mislead  the  public,  found  to  be  not  in  th' 
public  interest.    The  Journal  Co.,  609  (611,  612). 

Commercial  :  Licensee's  inclusion  of  commercial  broadcasts  considered  b\ 
the  Commission  in  approving  program  service  of  broadcast  station.  Stenger 
Jr.,  et  al,  51  (54)  ;  Racine  Broadcasting  Corporation,  169  (170)  ;  U.  N 
Broadcasting  Corp.  et  al,  208  (222,  233)  ;  Central  New  York  Broadcastim 
Corp.,  263  (265)  ;  Rockford  Broadcasters.  Inc..  384  (386)  ;  Arkansas  Radi< 
d  Equipment  Co.,  389  (391)  ;  Simmons.  605  (607). 

Held,  when  the  matters  presented  over  a  broadcast  station  are  commercial 
for  the  financial  gain  of  the  business  of  the  organization,  they  should  ht 
presented  as  commercial  and  not  cloaked  under  the  guise  of  religious  talks 
U.  S.  Broadcasting  Corp.  et  al,  208  (219). 

Applicant's  inclusion  of  commercial  broadcasts  considered  by  the  Com 
mission  in  approving  program  service  proposed  for  new  broadcast  station 
Oklahoma  Publishing  Co.,  317  (319). 

"Congoin"  :  Certain  programs  advertising  a  product  known  as  "Congoin' 
falsely  claiming  its  medicinal  properties,  and  against  which  a  fraud  order  had 
been  issued  by  the  Postal  authorities  found  not  to  be  in  the  public  interest 
Don  Lee  Broadcasting  System,  642  (645). 

Crop  Reports  :    Licensee's  inclusion   of  crop   reports   considered  by  thf 

Commission    in    approving   program   service   of   broadcast   station.  Racint 

Broadcasting  Corporation,  169  (170)  ;  May  Seed  and  Nursery  Co.  et  al, 
559  (563). 

Applicant's  inclusion  of  crop  reports  considered  by  the  Commission  in  ap- 
proving program  service  proposed  for  new  broadcast  station.  Big  Spring 
Herald  Broadcasting  Co.  et  al,  694  (697), 

Cultural  :  Applicant's  inclusion  of  cultural  broadcasts  considered  by  the 
Commission  in  approving  program  service  proposed  for  new  broadcast  sta- 
tion. Brackett,  Breed  and  La  Port,  326  (  328)  ;  Hartford  Broadcasting  Co. 
et  al,  330  (:i.33). 
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''censee's  inclusion  of  cultural  broadcasts  considered  by  the  Commission  in 
ijoving  program  service  of  broadcast  station.  U.  S.  Broadcasting  Corp.  et 
f.08  (232,  233)  ;  the  Journal  Co.,  609  (612). 

liTOBCE  Ad\TCE  ;  Programs  in  which  were  included  offers  to  give  divorce 
ij^e  found  not  in  the  public  interest.  Yount,  200  (  207). 
UAMATic  Presentations:  Licensee's  inclusion  of  dramatic  presentations 
sidered  by  the  Commission  in  approving  program  service  of  broadcast 
on.  Stenger.  Jr.,  et  al.,  51  (54)  ;  Evening  News  Association  et  aL, 
_  (190). 

DI'CATIOXAL :  Licensee's  inclusion  of  educational  broadcasts  considered  by 
Commission  in  approving  program  service  of  broadcast  station.  Stenger. 
et  al.,  51  (53)  ;  etc. 
Applicant's  inclusion  of  educational  broadcasts  considered  by  the  Com- 
liion  in  approving  program  service  proposed  for  new  broadcast  station. 
5.  Broadcasting  Corp.  et  al.,  208  (230)  ;  Blye,  732  (733). 
LECTKICAL  Tkanscbiptions  :  Licensee's  use  of  electrical  transcriptions  con- 
red  by  the  Commission  in  approving  program  service  of  broadcast  station. 
iger,  Jr.,  et  al.,  51  (53). 

'pplicant's  plans  to  use  electrical  transcriptions  considered  by  the  Com- 
jsion  in  approving  program  service  proposed  for  new  broadcast  station. 
Ickett,  Breed  &  La  Port,  326  (328). 

'pLECTBO  Magnetic  Treatment  :  Programs  sponsored  by  one  Dr.  Shyman 
fertising  free  electro  magnetic  treatments  along  with  an  herb  tonic  found 
i|  to  be  in  the  public  interest.    W8BC,  Inc.,  293  (296). 

SpMERGENCY  ASSISTANCE  :  Applicant's  plans  to  render  emergency  assistance 
bugh  broadcasts  of  flood  warnings,  etc.,  considered  by  the  Commission  in 
skroving  program  service  proposed  for  new  broadcast  station.  Northside 
wdcasting  Corp..  580  (  583). 

pieensee's  inclusion  of  emergency  assistance  broadcasts  considered  by  the 
rnmission  in  approving  program  service  of  broadcast  station.  Redwood 
hadcasting  Co.,  192  (194)  :  Meyer  Broadcasting  Co.,  432  (439)  :  AlasTca 
\clio  cf  Service  Co..  Inc.,  502  (503)  ;  KID  Broadcasting  Co.,  537  (539)  ; 
|rnpa  Times  Co..  613  (615). 

.Licensee's  inclusion  of  broadcasts  of  farm  news  and  farm  information  con- 
jered  by  the  Commission  in  approving  program  service  of  broadcast  station. 
.^nson-Kennedy  Radio  Corp.,  139  (140)  ;  Evening  News  Association  et  al.. 
!)  (188)  ;  Oklahoma  PuhUshing  Co.,  317  (319)  ;  Portland  Broadcastinq 
item.  Inc.,  et  al.,  656  (  670). 

.-'oed's.  Dr.,  Reducing  Tea  :  Certain  programs  containing  announcements 
•  iit  Dr.  Ford's  tea  would  reduce  weight  without  harm  to  the  patient  during 
•  course  of  which  listeners  were  offered  free  membership  in  a  Reducing 
,jb  as  an  inducement  to  buy  the  tea  found  not  to  be  in  the  public  interest. 
\rmers  and  Bankers  Life  Insurance  Co.,  455  (458)  ;  May  Seed  and  Nursery 
.  et  al.  559  (569). 

Foreign  Language  :  Licensee's  use  of  foreign  language  programs  con- 
iered  by  the  Commission  in  approving  program  service  of  broadcast  station 
kieh  had  a  large  foreign  element  among  its  listening  audience.  Stenger,  Jr., 
A>al.,  51  (53)  :  U.  S.  Broadcasting  Corp.  et  al,  208  (  223)  ;  Doughty  d  Welch 
\ectric  Co.,  Inc..  243  (245)  ;  Hammond-Calumet  Broadcasting  Corp.,  321 
!-22). 

Evidence  that  program  service  had  included  a  large  portion  of  foreign  langu- 
e  programs  shown  to  be  almost  entirely  of  a  commercial  nature  designed  for 
e  purpose  of  selling  merchandise  by  direct  advertising,  and  were  not  intended 
educate  or  assist  the  foreign  populace  in  becoming  better  citizens  or  to 
miliarize  them  with  American  principles  and  ideals  considered,  in  denying 
newal  of  broadcast  license.  U.  S.  Broadcasting  Corp.  et  al.,  208  (218,  223. 
.4). 

Held,  foreign  language  programs  cannot  be  said  to  serve  public  interest 
erely  because  they  are  given  in  a  foreign  language.  U.  S.  Broadcasting 
■>rp.  et  al.,  208  (224). 

Fortune  Telling  :  Certain  programs  broadcast  by  one  "Omar"  consisting 
the  reading  of  questions  and  answers  in  connection  with  an  oifer  of  sale  of 
amphlets  and  booklets  found  to  be  of  the  ordinary  fortune-telling  type,  and 
pt  in  the  public  interest.  Farmers  and  Bankers  Life  Insurance  Co.  455  (457). 
Fraternal  :  Licensee's  donation  of  broadcast  time  to  fraternal  organizations 
pusidered  by  the  Commission  in  approving  program  service  of  broadcast  station. 
antral  New  York  Broadcasting  Corp.,  263  (265)  ;  Tampa  Times  Co.,  613 
315). 

Grain  and  Li\^estock  Quotations  :  Licensee's  broadcasts  of  grain  and 
I  vestock   quotations  considered   by   the   Commission  in   approving  program 
rvice  of  broadcast  station.    May  Seed  and  Nursery  Go.  et  al.,  559  (563). 

< Governmental  :  Applicant's  inclusion  of  governmental  broadcasts  con- 
lered  by  the  Commission  in  approving  program  service  proposed  for  new 
:i>adcast  station.  Evening  News  Association  et  al.,  185  (188)  ;  Hammond- 
'ihimet  Broadcasting  Corp.,  321  (323)  ;  Hartford  Broadcasting  Co.  et  ah, 
30  (333)  ;  Pittsburgh  Radio  Supply  House,  451  (453)  ;  Don  Lee  Broad- 
■Jiting  System,  642  (646)  ;  Portland  Broadcasting  System,  Inc.,  et  al.,  656 
';70,  674). 

Licensee's  inclusion  of  governmental  broadcasts  considered  by  the  (3ommis- 
I'ln  in  approving  program  service  of  broadcast  station.    Farmers  &  Bankers 
.ife  Insurance  Go.  455  (457);  May  Seed  &  Nursery  Company  et  al.,  559 
i  563). 

Health  Broadcasts  :  Licensee's  inclusion  of  health  broadcasts  by  respon- 
,'iible  organizations  considered  by  the  Commission  in  approving  program  serv- 
ice of  broadcast  station.  Doughty  &  Welch  Electric  Co.,  Inc.,  243   (245)  ; 
Sational  Battery  Broadcast  Co.  et  al.,  394  (  400)  ;  North  Side  Broa  dcasting 
■porp.,  580  (  583). 

ii   Herb  Tea,  Z-G  Herbs,  No.  17.:  A  certain  program  advertising  the  product 
^Jnown  as  "Herb  Tea,  Z-G  Herbs,  No.  17"  found  not  to  be  in  the  public 
nterest.    Oak  Leaves  Broadcasting  Station,  Inc.,  298  (  299,  301). 

Herb  Tonics  :  A  certain  series  of  programs  including  continuity  advertis- 
•  ng  products  of  "Dr.  Michael's  All  Herb  Laboratories,"  sponsored  by  one  con- 
.icted  of  practicing  medicine  without  a  license  found  not  to  be  in  the  public 
.nterest.  W8BG,  Inc.,  293  (  295,  296)  ;  Oak  Leaves  Broadcast  Station,  Inc.. 
298  (  301)  ;  Emil  Denemark,  Inc.,  474  (476). 

A  certain  series  of  programs  advertising  the  Pure  Herb  Tonic  of  "Dr. 

^•hyman's"  found  to  be  not  in  the  public  interest  when  the  sponsor  with  two 
lissociates  had  pleaded  guilty  to  violation  of  the  Federal  Food  and  Drug  Act 
;>vhen  prosecuted  on  charges  that  the  alleged  curative  effects  of  products  ad- 

ivertised  over  applicant's  station  were  false  and  fraudulant ;  and  the  sponsor 
,|with  certain  of  his  companies  had  been  cited  by  the  Post  Office  Department 

^BROADCASTING  •  Broadcast  Advertising 


to  show  cause  why  a  fraud  order  should  not  be  issued  against  them  for 
using  the  mails  for  sale  of  the  products  and  services  advertised  over  appli- 
cant's station.  W8BC,  Inc.,  295  (296)  ;  Oak  Derives  BroadcaMing  Station, 
Inc.,  298  (  300);  Hammond-Calumet  Broadcasting  Corp.,  321   (323,  325). 

Home  Economics  :  Licensee's  broadcasts  of  home  economics  programs  con- 
sidered by  the  Commission  in  approving  program  service  of  broadcast  station. 
Evening  News  Association  et  al.,  185  (188)  ;  Rockford  Broadcasters,  Inc., 
384  (  386)  ;  Reporter  Broadcasting  Co.  et  al,  518  (523). 

Horse  Racing  Broadcasts  :  Certain  programs  using  a  code  system  in 
broadcasting  horse-race  results  which  was  intelligible  only  to  a  particular 
group  which  had  subscribed  to  a  so-called  "scratch  sheet"  found  to  be  a  vio- 
lation of  the  Commission's  Regulations  and  the  station's  license,  which  au- 
thorized disseminations  to  the  general  public  and  not  particular  individuals 
or  classes  thereof.    Bremer  Broadcasting  Co.,  79  (83). 

Household  Problems  :  Program  Service  of  broadcast  station  including 
three  programs  each  week  devoted  to  household  problems,  the  material  for 
which  was  obtained  from  the  U.  S.  Department  of  Agriculture,  the  Rhode 
Island  College  Extension  Service  and  the  local  Farm  Bureau  considered  in 
granting  application  for  modification  of  broadcast  license.  The  Outlet  Co., 
464  (466). 

"Jack  Pot"  Prize  Schemes  :  "Jack  Pot"'  prize  schemes  as  evidenced  herein 
held  to  constitute  a  lottery,  and  the  broadcasting  of  advertisements  thereof  a 
violation  of  Section  316  of  the  Communications  Act  of  1934.  WRBL  Radio 
Station,  Inc.,  687  (  691). 

Kateo-Lek  :  Certain  programs  advertising  a  product  known  as  "Katro-Lek" 
found  not  to  be  in  the  public  interest.  Oak  Leaves  Broadcasting  Station,  Inc.. 
298  (301). 

"Koran"  :  Certain  programs  presented  by  one  "Koran"  during  the  course 
of  which  the  announcer  undertook  to  give  advice  to  members  of  the  listening 
audience  on  problems  of  domestic  life,  love  affairs,  employment,  buying  and 
selling  of  property,  and  the  vocation  one  should  choose  based  upon  inquiry  by 
letter  and  in  connection  with  which  a  character  analysis  was  offered  for  sale 
found  not  to  be  in  the  public  interest.  Farmers  <£  Bankers  Life  Insurance 
Co.,  455  (458). 

Little  Artist  Radio  School  :  Program  known  as  "Little  Artist  Radio 
School"  wherein  announcement  was  made  that  all  those  who  enrolled  in  the 
school  would  be  given  opportunities  to  appear  in  broadcasts  although  the 
evidence  did  not  indicate  that  anyone  had  ever  been  permitted  to  broadcast 
as  a  result  of  enrollment  in  the  school,  found,  not  to  be  in  the  public  interest. 
U.  S.  Broadcasting  Corp.  et  al,  208  (218). 

Livestock  Reports  :  Licensee's  inclusion  of  live  stock  reports  considered  by 
the  Commission  in  approving  program  service  of  broadcast  station.  Evening 
News  Association  et  al.,  185  (190). 

Local  :  Applicant's  inclusion  of  local  broadcasts  considered  by  the  Com- 
mission in  approving  program  service  proposed  for  new  broadcast  station. 
Glass  d  Kirkland  et  al,  365  (370)  ;  Golden  Empire  Broadcasting  Co.,  478 
(480). 

Licensee's  inclusion  of  local  broadcasts  considered  by  the  Commission  in 
approving  program  service  of  broadcast  station.    Newton,  281  (283)  ;  Evening 
News  Association  et  al,  185  (188)  ;  Central  New  York  Broadcasting  Corp.. 
263  (  265)  ;  Breed  and  La  Port,  326  (328)  ;  Tampa  Times  Co.,  613  (615). 
(Contimied  on  Page  31.2) 
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IN  THE  HUDDLE! 

Filial  quarter  .  .  .  Turkey  Day  classic 
....  University  of  Richmond's  ball 
.  .  .  College  of  William  and  Mary  hold- 
ing on  their  ten  yard  line  .  .  . 

Actual  words  of  the  quarterback  .  .  . 
on  the  air  .  .  .  on  WRVA  .  .  .  from  the 
huddle! 

Not  missing  any  bets  is  what  makes 
WRVA  "Virginia's  Premier  Radio 
Station." 
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RICHMOND 
VIRGINIA 


1938  Yearbook  Number  •  Page  341 


li 


Digest  of  FCC  Decisions  Involving  Broadcast  Program  Service 

{Continued  from  Page  3^1) 


Lotteries:  Broadcasting  of  certain  programs  containing  information  rela- 
tive to  lotteries  held  to  constitute  violations  of  Section  316  of  the  Communica- 
tions Act  of  1934.    WRBL  Radio  Station,  Inc.,  687  (689,  691). 

]\L\RKET  Reports  :  Applicant's  inclusion  of  market  reports  considered  by 
the  Commission  in  approving  program  service  proposed  for  new  broadcast 
station.  Glass  t&  Kirkland  et  al.  365  (.373,  374)  ;  Weiss,  375  (377)  ;  Golden 
Empire  Broadcasting  Co.,  478  (480)  ;  Reporter  Broadcasting  Co.  et  al,  518 
(532)  ;  North  Side  Broadcasting  Corp.,  580  (583). 

Licensee's  inclusion  of  market  reports  considered  by  the  Commission  in  ap- 
proving program  service  of  broadcast  station.  Rape  Broadcasting  Corp.,  Inc., 
et  al,  286  (288)  ;  Metjer  Broadcasting  Co.,  432  (438)  ;  The  Outlet  Co.,  464 
(466)  ;  KID  Broadcasting  Company,  537  (539). 

"Marmola":  Certain  programs  advertising  a  product  called  "Marmola" 
against  which  a  Cease  and  Desist  Order  had  been  issued  by  the  Federal  Trade 
Commission  and  claims  for  which  were  greatly  exaggerated,  found  not  to  be 
in  the  public  interest.  The  Journal  Co.,  609  (610,  611)  ;  Don  Lee  Broadcast- 
ing System,  642  (644). 

Medical  :  Practice  of  licensee  in  having  all  medical  programs  supervised  in 
advance  by  a  responsible  physician  and  following  his  recommendations  with 
respect  to  the  same  considered  by  the  Commission  in  approving  program 
service  of  broadcast  station.    Mayer  Broadcasting  Co.,  432  (438). 

Program  of  the  licensee  of  foreign  radio  station  proposed  to  be  broadcast 
by  applicant  for  studio  in  the  United  States  describing  remedy  for  cancer 
cure,  cross-eyes,  etc.,  found  not  to  be  in  the  public  interest.    Youni,  200  (207). 

Medical  Educational  :  Licensee's  inclusion  of  medical  educational  broad- 
casts considered  by  the  Commission  in  approving  program  service  of  broadcast 
station.  Bremer  Broadcasting  Co.,  79  (80). 

Medicinal  :  Held  continuities  advertising  medicinal  beverages  which,  al- 
though harmless,  contain  no  useful  properties,  in  connection  with  which  state- 
ments calculated  to  mislead  the  public  are  made,  are  not  in  the  public  inter- 
est; and  it  is  a  duty  on  the  part  of  broadcast  stations  diligently  to  inquire 
into  the  representations  made  as  to  the  product  and  the  reputation  and  stand- 
ing of  the  manufacturers.    Don  Lee  Broadcasting  System,  642  (645). 

Michael,  Dr.  :  A  certain  series  of  programs  including  continuity  advertising 
products  of  "Dr.  Michael's  All  Herb  Laboratories",  sponsored  by  one  convicted 

Practicing  medicine  without  a  license  found  not  to  be  in  the  public  interest. 
}\>^r-P'  Jj^"-'  ^2^^'  '  ^'^^  Leaves  Broadcasting  Station,  Inc.,  298 

(dOl)  ;  Hammond-Calumet  Broadcasting  Corp.,  321  (323,  325)  :  Emil  Dene- 
mark,  Inc.,  474  (476). 

Miller,  Dr.  George  R.  :  Certain  advertising  programs  promoting  the  sale  of 
stock  m  extremely  questionable  business  enterprises  in  which  the  president  of 
the  licensee  corporation  participated  found  to  be  highly  detrimental  to  public 
interest.  May  Seed  and  Nursery  Company  et  al,  5.59  (569,  572). 

"Modern  Women's  Serenade":  Certain  programs  advertising  this  product 
containing  advice  that  through  the  use  of  a  particular  medical  or  chemical 
compound  the  consequence  either  of  childbirth  or  moral  impropriety  might  be 
avoided,  held  not  to  be  in  the  public  interest.  KnickerUcker  Broadcasting  Co., 
Inc.,  76  (77). 

Municipal  :  Applicant's  inclusion  of  municipal  broadcasts  considered  by  the 
Commission  in  approving  program  service  proposed  for  new  broadcast  station. 
Patterson,  647  (649). 

Licensee's  inclusion  of  municipal  broadcasts  considered  by  the  Commission 
in  approving  program  service  of  broadcast  station.  Johnson-Kennedy  Radio 
Corp.,  139  (140). 

News  :  Applicant's  inclusion  of  news  broadcasts  considered  by  the  Commis- 
sion in  approving  program  service  proposed  for  new  broadcast  station.  Okla- 
homa Puhhshmg  Co.,  317  (319)  ;  Hartford  Broadcasting  Co.  et  al,  330  (332). 

"Omar'':  Certain  programs  broadcast  by  one  "Omar",  consisting  of  the 
reading  of  questions  and  answers  in  connection  with  an  offer  of  sale  of  pam- 
phlets and  booklets,  found  to  be  of  the  ordinary  fortune  telling  type,  and  not 
in  the  public  interest.  Farmers  and  Bankers  Life  Insurance  Co.,  455  (457). 

Pack,  Lloyd:  Certain  programs,  presented  by  one  Lloyd  Pack,  a  public 
entertainer,  who  was  given  free  time,  consisting  in  part  of  representations  as 
to  the  cure  all  effect  of  a  product  known  as  "Texas  Crystals",  found  to  be 
false,  fraudulent,  misleading,  and  not  in  the  public  interest.  May  Seed  and 
Nursery  Company  et.  al,  559  (569).  j  uni 

Pas,  Dr.  W.  :  Application  for  renewal  of  license  designated  for  hearing  to 
determine  whether  certain  programs  sponsored  by  Dr.  W.  Pas  was  in  the 
public  interest.  Hammond-Calumet  Broadcasting  Corp.,  321  (323). 

Patriotic  :  Licensee's  inclusion  of  patriotic  broadcasts  considered  by  the 
Commission  in  approving  program  service  of  broadcast  station.  Stenger,  Jr , 
et  al.,51  (53)  ;  Hammond-Calumet  Broadcasting  Corp.,  321  (323)  :  Hummer 
and  Dee,  411  (413). 

Philanthropic:  Licensee's  inclusion  of  philanthropic  broadcasts  considered 
by  the  Commission  in  approving  program  service  of  broadcast  station.  The 
Journal  Co.,  609  (612)  ;  Don  Lee  Broadcasting  System,  642  (646). 

Phonograph  Records:  Licensee's  use  of  phonograph  records  considered  by 
the  Commission  in  approving  program  service  of  broadcast  station.  Stenger, 
Jr.,  et  Of-.  51  (53)  ;  Enid  Radiophone  Co.,  61  (62)  ;  Evening  Neics  Association 
et  al.,  185  (190)  ;  Burton  et  al,  247  (248,  249)  ;  Hammond-Calumet  Broad- 
casting Corp.,  321  (322)  ;  Arkansas  Radio  and  Equipment  Co.,  389  (391).  ' 

Expectation  of  applicant  that  he  would  avoid  the  use  of  phonograph  records 
and  electrical  transcriptions  considered  by  the  Commission  in  approving  pro- 
gram service  proposed  for  new  broadcast  station.  Hartford  Broadcasting  Co. 
€*  Q  I.  y  ooO  ( 332 ) . 

Evidence  that  licensee  used  a  substantial  portion  of  its  station's  time  in  the 
broadcasting  of  recordings  considered  by  the  Commission  in  finding  that  appli- 
cant s  showing  with  respect  to  program  service  was  not  impressive.  Pane 
Broadcasting  Corp.,  Inc.,  et  al,  286  (290). 

Police:  Licensee's  inclusion  of  broadcasts  for  the  Police  Department  consid- 
ered by  the  Commission  in  approving  program  service  of  broadcast  station 
Rockford  Broadcasters,  Inc.,  384  (386)  ;  Farmers  and  Bankers  Life  Insurance 
Co.,  4.55  (4.57). 


Political  {see  also  Governmental  [this  title])  :  Licensee's  inclusior, 
political  broadcasts  considered  by  the  Commission  in  approving  program  ^. 
ice  of  broadcast  station.  Stenger,  Jr.,  et  al,  51  (53). 

Public  Forum  :  Licensee's  maintenance  of  public  forum  for  the  discuss  . 
of  both  social  and  economic  questions  as  well  as  the  encouragement  of  ed  ,. 
tion  generally,  considered  by  the  Commission  in  approving  program  servic< 
broadcast  station.  United  States  Broadcasting  Corp.  et  al,  208  (2.32,  2.33). 

Public  Service  :  Licensee's  inclusion  of  public  service  broadcasts  consider 
by  the  Commission  m  approving  program  service  of  broadcast  station  Ta,n 
Times  Co.,  613  (615). 

Public  Welfare:  Licensee's  inclusion  of  public  welfare  broadcasts  con':i 
ered  by  the  commission  in  approving  program  service  of  broadcast  statir 
Stenger,  Jr.,  et  al,  51  (53). 

Pur-Erb  Laboratories:  A  certain  program  sponsored  by  Pur-Erb  Laboi 
tones  containing  allegations  as  to  the  therapeutic  and  curative  effects  of  t 
products  advertised  found  to  be  not  in  the  public  interest,  when  the  3  per^o 
associated  with  the  sponsor  had  pleaded  guilty  to  a  violation  of  the  Feder 
Food  and  Drug  Act  in  connection  with  the  same  products  advertised  over  apn 
cants  station,  and  the  sponsor  had  been  cited  by  the  Post  Office  to  she 
cause  why  a  fraud  order  should  not  be  issued  for  using  the  mails  to  sell  ai 
advertise  the  product  advertised  over  applicant's  station,  and  had  entered 
stipulation  to  discontinue  the  use  of  the  mails.  Hammond-Calumet  Broadca' 
tng  Corp.,  321  (323-325)  ;  Emil  Denemark,  Inc.,  474  (476,  477). 

RiTHOLZ  Optical  Co.:  Application  for  renewal  of  license  designated  i 
hearing  to  determine  whether  certain  programs  sponsored  by  Ritholz  Optic  ■ 
yo.  was  in  the  public  interest.  Hammond-Calumet  Broadcasting  Corp.,  3;j 

SiNO  Laboratories  :  Application  for  renewal  of  license  designated  for  hea' 
mg  to  determine  whether  certain  programs  sponsored  by  Sino  Laboratories  w 
m  the  public  interest.  Hammond-Calumet  Broadcasting  Corp.,  321  (323). 

Union  Dentists  :  Application  for  renewal  of  license  set  for  hearing  to  d 
termine  whether  certain  programs  sponsored  by  Union  Dentists  were  in  publ 
interest  Hammond-Calumet  Broadcasting  Corp.,  321  (323). 

Varicur  Institute:  Application  for  renewal  of  license  set  for  hearing  ^ 
determine  whether  certain  programs  sponsored  by  Varicur  Institute  were  ' 
public  interest.  Hammond-Calumet  Broadcasting  Corp.,  321  (323). 

Question  Box  :  Proposal  of  applicant  to  broadcast  a  program  known  as  tl' 
question  box"  in  which  the  sponsor  offered  to  answer  three  questions  of  at- 
nature  for  one  dollar,  considered  by  the  Commission  in  disapproving  proTa 
service  proposed  by  applicant  for  authority  to  transmit  programs  to  forei' 
radio  stations.  Yoimt,  200  (207).  - 

Raboid  :  Program  sponsored  by  one  "Raja  Raboid"  offering  mystery  bool 
pertaining  to  astrology  to  the  public,  and  the  sponsor  made  what  he  termt 
"psychological  deductions"  in  answer  to  questions  asked,  considered  in  denvir 
application.  Yount,  200  (206). 

Rat-Dio  Salve  :  A  certain  program  advertising  a  program  known  as  "Ra; 
Dio  Salve"  alleged  to  be  a  cure  for  rheumatism,  neuralgia  and  similar  paii 
found  not  to  be  in  the  public  interest.  Oak  Leaves  Broadcasting  Station,  Ln 
298  (299,  301). 

Rebroadcasting  :  Certain  programs  involving  a  restating  of  the  broadca; 
of  a  world  series  baseball  game  found  to  be  deceptive  to  the  public  upon  tl 
whole,  and  contrary  to  the  interests  thereof.  Newton,  281  (284). 

Religious  :  Held,  when  the  matters  presented  over  a  broadcast  station  ai 
commercial,  for  the  financial  gain  of  the  business  of  the  organization,  the 
should  be  presented  as  commercial  and  not  cloaked  under  the  guise  of  religioi 
talks.  U.  S.  Broadcasting  Corp.  et  al,  208  (219). 

Applicant's  inclusion  of  religious  programs  considered  by  the  Commission  i 
approving  program  service  proposed  for  new  broadcast  station.  U.  S.  Broai 
casting  Corp.  et  al,  208  (230)  ;  Oklahoma  Publishing  Co.,  317  (319) 
Brackett,  Breed  and  LaPort,  326  (328)  ;  National  Battery  Broadcast  Co.  et  ai 
394  (400). 

Licensee's  inclusion  of  religious  broadcasts  considered  by  the  Commission  i 
approving  program  service  of  broadcast  station.  Stenger,  Jr.,  et  al,  51  (53,  54 

Remote  Control  :  Licensee's  inclusion  of  remote  control  broadcasts  consio 
ered  by  the  Commission  in  approving  program  service  of  broadcast  statioi 
Racine  Broadcasting  Corp.,  169  (170)  ;  Redwood  Broadcasting  Co.,  192  (194  |i 
Doughty  &  Welch  Electric  Co.,  Inc.,  243  (244). 

Road  Information  :  Licensee's  inclusion  of  road  information  broadcasts  coi 
sidered  by  the  Commission  in  approving  program  service  of  broadcast  statici 
Rockford  Broadcasters,  Inc.,  384  (386). 

Rood,  "Doctor"  or  "Professor"  :  A  certain  program  pertaining  to  astrolog, 
presented  by  a  "Doctor"  or  "Professor"  Rood,  under  a  division  of  profit 
arrangements,  considered  in  denying  application.  Yount,  200  (206). 

Safety  :  Licensee's  inclusion  of  safety  broadcasts  considered  by  the  Commif 
sion  in  approving  program  service  of  broadcast  station.  Hammond-Calume 
Broadcasting  Corp.,  321  (323). 

School  :  Licensee's  inclusion  of  school  broadcasts  considered  by  the  Commi> 
sion  in  approving  program  service  of  broadcast  station.  Johnson-Kennedy  Radi 
Corp.,  139  (140)  ;  Press  Puhlishing  Co.,  426  (428). 

"School  of  the  Air"  :  Applicant's  plans  to  inaugurate  a  "school  of  the  air 
employing  outstanding  educators  considered  by  the  Commission  in  approvin 
program  service  proposed  for  new  broadcast  station.  North  Side  Broadcastin 
Corp.,  580  (583). 

Schyman,  Dr.  Peter  B.  :  Certain  series  of  programs  advertising  the  pur-er 
tonic  of  Dr.  Schyman  found  not  to  be  in  the  public  interest.  WSBC,  Inc.,  20 
(296)  ;  Oak  Leaves  Broadcasting  Station  Inc.,  298  (300). 

Special  Feature  :  Licensee's  inclusion  of  special  feature  broadcasts  con 
sidered  by  the  Commission  in  approving  program  service  of  broadcast  station 
Redwood  Broadcasting  Co.,  192  (194). 

Sports  :  Applicant's  inclusion  of  sports  broadcasts  considered  by  the  Com 
mission  in  approving  program  service  proposed  for  new  broadcast  station 
Oklahoma  Publishing  Co.,  317  (319)  ;  Reporter  Broadcasting  Co.  et  al,  51; 
(523)  ;  Portland  Broadcasting  System,  Inc.,  et  al,  656  (  670). 

Licensee's  inclusion  of  sports  broadcasts  considered  by  the  Commission  ii 
approving  program  service  of  broadcast  station.  WCAE,  Inc.,  72  (73)  ;  Eve 
ning  Netos  Association  et  al,  185  (188). 
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>Jterlixg  Co.  :  In  connection  with  certain  programs  consisting  of  announce- 
its  regarding  a  contest  being  conducted  by  the  Sterling  Co.  offering  prizes 
:hose  submitting  the  best  names  for  a  new  tooth  paste  preparation  being 
keted  by  the  sponsor  it  was  held  that  the  evidence  was  insufficient  to  estab- 
the  fact  that  the  carrying  of  this  program  constituted  a  departure  from 
obligations  of  the  station  in  serving  the  public  interest  under  the  law. 
I  Lee  Broadcasting  System.  642  (645). 

TOOK  Market  Reports  :  Licensee's  inclusion  of  stock  market  reports  con- 
red  by  the  Commission  in  approving  program  service  of  broadcast  station. 
Iwood  Broadcasting  Co.,  192  (194)  ;  Burton  et  a1.,  247  (249). 
.rsTAiNiNG :  Licensee's  inclusion  of  sustaining  broadcasts  considered  by  the 
nmission  in  approving  program  service  of  broadcast  station.  Stenger,  J r.,  et 
51  (54)  ;  Racine  Broadcasting  Corp..  169  (170)  ;  U.  S.  Broadcasting  Corp. 
al.  208  (222,  233)  ;  Central  New  York  Broadcasting  Corp.,  263  (265)  ; 
kford  Broadcasters,  Inc..  384  (386)  ;  Arkansas  Radio  &  Equipment  Co., 

(391)  ;  Simmons,  605  (607). 
Texas  Crystals  :  A  certain  program  advertising  "Texas  Crystals"  consisting 
part  of  representations  as  to  the  "cure-all"  effect  of  such  product  found  to  be 
;e.  fraudulent,  misleading  and  not  in  the  public  interest.  May  Seed  and 
rsery  Company  et  al.,  559  (567-571). 

Time  Signaxs  :  Licensee's  inclusion  of  time  signals  considered  by  the  Com- 
;sion  in  approving  program  service  of  broadcast  station.  Stenger,  Jr.,  et  al., 
55). 

^.pplicant's  inclusion  of  time  signals  considered  by  the  Commission  in  approv- 
program  service  proposed  for  new  broadcast  station.  Hughes  et  al.,  85 
)  ;  Redwood  Broadcasting  Co.,  192  (194)  ;  North  Side  Broadcasting  Corp., 
(583). 

i'AN-NAE  Herb  Tea  :  A  certain  program  advertising  "Van-Nae  Herb  Tea" 
sisting  in  part  of  representations  as  to  the  "cure-all"'  effect  of  such  product 
nd  to  be  false,  fraudulent,  misleading  and  not  in  the  public  interest. 
'y  Seed  and  Nursery  Company  et  al.,  559  (.567-571). 

?AN  Nae  Reducing  Tea  :  Certain  programs  containing  announcements  that 
Ford's  tea  would  reduce  weight  without  harm  to  the  patient,  during  the 
irse  of  which  listeners  were  offered  free  membership  in  a  Reducing  Club  as 
inducement  to  buy  the  tea.  found  not  to  be  in  the  public  interest.  Farmers 
1  Bankers  Life  Insurance  Co.,  455  (458). 

IR'eather  Reports  :  Applicant's  inclusion  of  weather  reports  considered  by 
;  Commission  in  approving  program  service  proposed  for  new  broadcast 
tion.  Glass  &  Kirkland  et  al..  365  (.373.  374)  ;  Golden  Empire  Broadcasting 
.,  478  (480)  ;  North  Side  Broadcasting  Corp.,  580  (583)  ;  Big  Spring  Herald 
oadcasting  Co.  et  al.,  694  (697). 

Licensee's  inclusion  of  weather  reports  considered  by  the  Commission  in 
proving  program  service  of  broadcast  station.  Hughes  et  al..  85  (87)  ;  John- 
i-Kennedy  Radio  Corp.,  139  (140)  :  Racine  Broadcasting  Corporation,  169 
70)  ;  Redwood  Broadcasting  Co.,  192  (194)  ;  Pape  Broadcasting  Corp..  Inc., 
\  al,  286  (  288):  Rockford  Broadcasters.  Inc.,  384  (386):  Meyer  Broad- 
Ming  Co..  432  (438)  ;  The  Outlet  Co.,  464  (  466)  ;  KID  Broadcasting  Com- 
ky,  .537  (5.39). 

all  ADDITIONAL  DIGESTS 

[Additional  excerpts  on  broadcast  station  operations  from  FCC  deci- 
,!)ns  as  digested  by  its  Law  Department: 


|)MMERCIAL  SUPPORT  FOR  BROADCAST  STATION. 
[In  General  :  Application  for  new  broadcast  station  denied  when  record 
gt-losed  that  a  radio  station  which  had  been  at  one  time  operating  in  the 
jme  town  had  not  proved  successful  from  a  financial  viewpoint  either  while 
(erated  by  the  original  licensee  or  while  leased  to  another  party,  and  it  ap- 
lared  that  his  station  had  not  received  the  commercial  support  of  that  area. 
,|5  Bogory  et  al.,  336  (339). 

BnTRIBUTION  by  LISTENERS. 

{Application  for  new  broadcast  station  denied  when  applicant  proposed  to 
llpport  the  station,  in  part,  by  appeals  to  his  listeners  for  voluntary  contribu- 
bns.  Whitesell,  118  (119). 


DNTROL  OVER  PROGRAMS  BROADCAST. 

I  Renewal  of  broadcast  license  denied  when  evidence  indicated  that  licensee. 
V  virtue  of  certain  arrangements,  had  lost  control  over  its  programs.  United 
kates  Broadcasting  Corp.  et  al..  208  (218). 

I  Authority  to  transmit  programs  to  a  foreign  station  denied  when  it  appeared 
lat  the  applicants  would  have  no  control  over  the  programs  to  be  transmitted. 
orris  et  al,  269  (272). 

Renewal  of  broadcast  license  denied  when  evidence  indicated  that  licensee 
i<l  completely  divested  itself  of  its  control  over  certain  programs,  in  violation 
:  Section  12  of  the  Radio  Act  of  1927.  United  States  Broadcasting  Corp.  et 


L  208  (224). 


K' Application  by  broadcast  station  for  experimental  authorization  to  install 
|pBw  equipment,  increase  power,  and  change  hours  of  operation  on  a  clear 
hannel  frequency  denied.  Young  et  al,  704. 

INANCIAL  QUALIFICATIONS. 

In  General:  Financial  showing  found  t«  be  inaeceptable  when  applicant 
ii|ii1id  not  possess  the  necessary  finances  to  construct  the  station  and  he  proposed 
'«(fi|!)  obtain  over  50%  of  his  operating  revenues  through  contributions  to  be 
'  olieited  from  listeners.  Whitesell.  118  (119). 

Held,  the  burden  of  proof  is  on  the  applicant  to  show  that  he  is  in  a  position 
-    nancially  to  make  the  contemplated  changes  to  operate  the  station  as  proposed, 
r^jine,  447  (448). 

Financial  showing  of  applicant  for  new  broadcast  station  considered  insuffi- 
iftit  when  it  was  proposed  to  raise  cash  through  local  subscriptions  as,  when, 
■    ik]  if  the  construction  permit  were  granted.  Matthews,  576  (578). 

Held,  an  indispensable  requirement  upon  any  application  for  the  construction 
r  operation  of  a  radio  broadcast  station  in  the  public  interest,  convenience, 
nd  necessity  is  a  competent  showing  of  adequate  finances  on  the  part  of  the 
pplicant.  KWIL  Broadcasting  Co.,  625  (627)  ;  Heitmeyer  et  al.,  637  (640). 

Motion  to  substitute  name  of  a  corporation  for  the  name  of  an  individual 
lio  made  application  for  new  broadcast  station  denied  on  the  ground  that  the 
reposed  change  constituted  a  substantial  amendment  and  it  was  found  that 
uch  amendment  tvould  be  prejudicial  since  the  respondents  had  come  prepared 
0  rebut  the  showing  of  finances  made  as  to  an  individual  and  not  a  corpora- 
'|,iion.  Portland  Broadcasting  System,  Inc.,  656  (672,  673). 


Applicant  for  Authority  to  Transmit  Programs  to  Foreign  Radio 
Stations:  Application  for  authority  to  transmit  programs  to  foreign  radio  sta- 
tions denied  when  the  financial  status  of  the  applicant  was  not  disclosed. 
Yount,  200  (  204). 

Financial  showing  of  applicant  considered  sufficient  when  no  detailed  state- 
ment appeared  in  the  record  as  to  the  applicant's  financial  standing  but  it 
appeared  they  were  financially  responsible.  Morris  et  al,  269  (270). 

Applicant  for  Consent  to  Transfer  of  Control  of  Corporation  :  Appli- 
cation for  Commission  approval  of  transfer  of  control  of  licensee  corporation 
granted  when  the  price  to  be  paid  for  the  purchase  of  stock  would  enable  the 
licensee  to  continue  operation  of  the  station  on  a  sound  financial  basis. 
Lancaster  Broadcasting  Service,  Inc.,  et  al,  164  (167). 

Applicant  for  Consent  to  Voluntary  Assignment  of  License  :  Applica- 
tion for  consent  to  voluntary  assignment  of  license  granted  when  the  record 
disclosed  that  the  proposed  assignee  was  financially  capable  of  operating  the 
station.  Gillette  Rubber  Co.,  127  (129). 

Application  for  consent  to  voluntary  assignment  of  license  granted  when  it 
appeared  that  the  sole  purpose  in  seeking  the  transfer  was  to  correct  what  was 
asserted  by  the  applicant  to  be  an  impracticable  capital  structure  and  the 
consideration  which  the  assignor  was  to  receive  was  equivalent  to  the  present 
appraised  value  of  the  physical  equipment  of  the  station.  Lancaster  Broadcast- 
ing Service,  Inc.,  et  al,  164  (166). 

Application  for  consent  to  voluntary  assignment  of  license  granted  when  it 
appeared  that  the  commercial  operation  of  the  station  by  the  University 
licensee  had  become  a  source  of  embarrassment  and  the  proposed  assignee  was 
amply  able  financially  to  operate  the  station.  Parmer  et  al,  172  (174). 

INTERNATIONAL  RELATIONS. 

Application  for  authority  under  Sec.  325  to  transmit  programs  to  foreign 
radio  stations  denied  when  the  character  of  the  programs  likely  to  be  arranged 
and  transmitted  from  the  proposed  studio  did  not  appear  to  be  such  as  would 
promote  better  international  relations  or  to  serve  the  public  interest  in  any  of 
the  other  ways  suggested  in  the  application.  Yount,  200  (207). 

LEASING  OF  BROADCAST  FACILITIES. 

Increased  power  granted  broadcast  station  when  the  University  licensee  had 
entered  into  a  contract  with'a  commercial  concern  to  operate  the  station  and  by 
the  terms  of  the  contract  the  President  of  the  University  had  the  right  to 
approve  and/or  disapprove  any  program  proposed  to  be  broadcast  by  the 
operating  agency  and  also  controlled  the  policy  of  the  station.  Georgia  School 
of  Technology,  378  (379). 

SURVEYS. 

Evidence  that  the  applicant  had  made  a  survey  to  determine  availability  of 
program  service  in  city  to  which  station  was  to  be  moved  and  that  it  was 
indicated  there  were  many  programs  available  designed  to  serve  the  proposed 
area  considered  in  gi-anting  application  to  remove  broadcast  station  from  one 
city  to  another.  Lancaster  Broadcasting  Service,  Inc.  et  al,  164  (168). 

TALENT. 

Commercial  :  Licensee's  use  of  commercial  talent  considered  in  approving 
program  service  of  broadcast  station.  Burton  et  al,  247  (249). 

Live  :  Assignee's  plans  to  make  increased  use  of  and  to  develop  live  talent 
considered  by  the  Commission  in  approving  assignment  of  broadcast  license. 
Parmer  et  al,  172  (175). 

Applicant's  failure  to  offer  proof  as  to  the  availability  of  live  talent  qualified 
for  broadcasting  considered  by  the  Commission  in  denying  application  for  new 
broadcast  station.  Helena  Broadcasting  Co.  et  al,  507  (510)  ;  Clifford,  573 
(575). 

Licensee's  use  of  live  talent  considered  by  the  Commission  in  approving 
program  service  of  broadcast  station.  Stenger,  Jr.,  et  al,  51  (53,  55)  ;  Enid 
Radiophone  Co.,  61  (62)  ;  Knickerbocker  Broadcasting  Co.,  Inc.,  76  (77)  ; 
WJW  et  al,  110  (113)  ;  Newton,  281  (283)  ;  East  Texas  Broadcasting  Co. 
et  al,  402  (  405)  ;  Press  Publishing  Co.,  426  (428). 

Local  :  Applicant's  plans  to  use  local  talent,  shown  to  be  available,  consid- 
ered by  the  Commission  in  approving  program  service  proposed  for  new  broad- 
cast station.  Welch,  Keller,  and  Frizsell,  107  (108). 

Evidence  that  area  to  which  broadcast  station  desired  to  move  had  ample 
talent  support  considered  by  the  Commission  in  approving  removal  of  broadcast 
station  from  one  town  to  another.  Gillette  Rubber  Co.  127  (130). 

Evidence  that  a  large  part  of  the  local  talent  which  applicant  mentioned  as 
being  "available"  was  already  being  heard  over  existing  facilities  considered 
bv  the  Commission  in  denying  application  for  new  broadcast  station.  Goff,  585 
(587)  ;  Florida  West  Coast  Broadcasting  Co.,  Inc.,  728  (730). 

Licensee's  use  of  local  talent  considered  by  the  Commission  in  approving 
program  service  of  broadcast  station.  Doughty  <&  Welch  Electric  Co.,  Inc., 
243  (  244)  ;  Rockford  Broadcasters,  Inc.,  384  (386)  ;  Hummer  and  Dee,  411 
(413)  ;  Tampa  Times  Co.,  613  (615). 

Sustaining  :  Licensee's  use  of  sustaining  talent  considered  by  the  Commis- 
sion in  approving  program  service  of  broadcast  station.  Burton,  et  al,  247 
(249). 

TIME  BROKERS. 

Evidence  that  licensee  had  surrendered  control  over  its  programs  by  means 
of  arrangements  whereby  payments  by  sponsors  for  talent  used  on  programs 
were  made  to  the  salesmen  who  negotiated  the  sales  of  time,  arranged  pro- 
grams, selected  the  artists  and  paid  them,  considered,  in  denying  application  for 
renewal  of  broadcast  license.  U.  S.  Broadcasting  Corp.  et  al,  208  (218). 

TRANSCRIPTION  SERVICE. 

Licensee's  use  of  a  nationally  known  transcription  service  considered  by  the 
Commission  in  approving  program  service  of  broadcast  station.  Arkansas  Radio 
and  Equipment  Co.,  389  (391)  ;  Alaska  Radio  d  Service  Co.,  Inc.,  502  (504). 

UNLAWFUL  OPERATION  OF  RADIO  FACILITIES. 

Held,  operator  has  duty  of  acquainting  himself  with  the  laws  and  regulations 
governing  his  operations.  Wilhur,  306  (307). 

USE  OF  BROADCAST  OPERATING  ASSIGNMENT.  See  also  Efficient 
Use  of  Broadcast  Facilities. 
In  General  :  Held,  in  view  of  the  limited  facilities  available  for  broadcast- 
ing in  the  United  States,  public  interest,  convenience  and  necessity  requires 
that  a  station  make  efficient  use  of  the  facilities  already  assigned  to  it  before 
making  application  for  additional  facilities.  Florida  Broadcasting  Company. 
49  (50). 
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The  Communications  Act  of  1934 

(Provisions  Relating  to  Broadcasting  and  Allied  Services,  With  Sections  Dealing  Exclusively  With 

Public  Utility  Common  Carriers  Omitted) 

Passed  by  73rd  Congress;  Approved  June  19,  193 U;  With  Amendments 


TITLE  I— GENERAL  PROVISIONS  . 

PURPOSES  OF  ACT;  CREATION  OF  FEDERAL  COMMUNICATIONS 

COMMISSION 

Section  1.  For  the  purpose  of  regulating  interstate  and  foreign  commerce 
in  communication  by  wire  and  radio  so  as  to  malce  available,  so  far  as  possible, 
to  all  people  of  the  United  States  a  rapid,  efficient,  Nation-wide,  and  world-wide 
wire  and  radio  communication  service  with  adequate  facilities  at  reasonable 
charges,  for  the  purpose  of  the  national  defense,  for  the  purpose  of  promoting 
safety  of  life  and  property  through  the  use  of  wire  and  radio  communication, 
and  for  the  purpose  of  securing  a  more  effective  execution  of  this  policy  by 
centralizing  authority  heretofore  granted  by  law  to  several  agencies  and  by 
granting  additional  authority  with  respect  to  interstate  and  foreign  commerce 
in  wire  and  radio  communication,  there  is  hereby  created  a  commission  to  be 
known  as  the  "Federal  Communications  Commission,"  which  shall  be  consti- 
tuted as  hereinafter  provided,  and  which  shall  execute  and  enforce  the  pro- 
visions of  this  Act.^ 

APPLICATION  OF  ACT 

Sec.  2.  (a)  The  provisions  of  this  Act  shall  apply  to  all  interstate  and 
foreign  communication  by  wire  or  radio  and  all  interstate  and  foreign  trans- 
mission of  energy  by  radio,  which  originate  and/or  is  received  within  the 
United  States,  and  to  all  persons  engaged  within  the  United  States  in  such 
communication  or  such  transmission  of  energy  by  radio,  and  to  the  licensing 
and  regulating  of  all  radio  stations  as  hereinafter  provided  ;  but  it  shall  not 
apply  to  persons  engaged  in  wire  or  radio  communication  or  transmission  in 
the  Philippine  Islands  or  the  Canal  Zone,  or  to  wire  or  radio  communication 
or  transmission  wholly  within  the  Philippine  Islands  or  the  Canal  Zone. 

(b)  Subject  to  the  provisions  of  section  301,  nothing  in  this  Act  shall 
be  construed  to  apply  or  to  give  the  Commission  jurisdiction  with  respect  to 
(1)  charges,  classifications,  practices,  services,  facilities,  or  regulations  for 
or  in  connection  with  intrastate  communication  service  of  any  carrier,  or  (2) 
any  carrier  engaged  in  interstate  or  foreign  communication  solely  through 
physical  connection  with  the  facilities  of  another  carrier  not  directly  or  indi- 
rectly controlling  or  controlled  by,  or  under  direct  or  indirect  common  control 
with,  such  carrier ;  except  that  sections  201  to  205  of  this  Act,  both  inclusive, 
shall,  except  as  otherwise  provided  therein,  apply  to  carriers  described  in 
clause  (2). 

DEFINITIONS 

Sec.  3.    For  the  purposes  of  this  Act,  unless  the  context  otherwise  requires — 

(a)  "Wire  communication"  or  "communication  by  wire"  means  the  trans- 
mission of  writing,  signs,  signals,  pictures,  and  sounds  of  all  kinds  by  aid  of 
wire,  cable,  or  other  like  connection  between  the  points  of  origin  and  reception 
of  such  transmission,  including  all  instrumentalities,  facilities,  apparatus,  and 
services  (among  other  things,  the  receipt,  forwarding,  and  delivery  of  com- 
munications) incidental  to  such  transmission. 

(b)  "Radio  communication"  or  "communication  by  radio"  means  the  trans- 
mission by  radio  of  writing,  signs,  signals,  pictures,  and  sounds  of  all  kinds, 
including  all  instrumentalities,  facilities,  apparatus,  and  services  (among  other 
things,  the  receipt,  forwarding,  and  delivery  of  communications)  incidental  to 
such  transmission. 

(c)  "Licensee"  means  the  holder  of  a  radio  station  license  granted  or 
continued  in  force  under  authority  of  this  Act. 

(d)  "Transmission  of  energy  by  radio"  or  "radio  transmission  of  energy" 
includes  both  such  transmission  and  all  instrumentalities,  facilities,  and  services 
incidental  to  such  transmission. 

(e)  "Interstate  communication"  or  "interstate  transmission"  means  com- 
munication or  transmission  (1)  from  any  State,  Territory,  or  possession  of  the 
United  States  (other  than  the  Philippine  Islands  and  the  Canal  Zone),  or  the 
District  of  Columbia,  to  any  other  State,  Territory,  or  possession  of  the  United 
States  (other  than  the  Philippine  Islands  and  the  Canal  Zone),  or  the  District 
of  Columbia,  (2)  from  or  to  the  United  States  to  or  from  the  Philippine  Islands 
or  the  Canal  Zone,  insofar  as  such  communication  or  transmission  takes  place 
within  the  United  States,  or  (3)  between  points  within  the  United  States  but 
through  a  foreign  country ;  but  shall  not  include  wire  communication  between 
points  within  the  same  State,  Territory,  or  possession  of  the  United  States,  or 
the  District  of  Columbia,  through  any  place  outside  thereof,  if  such  communica- 
tion is  regulated  by  a  State  commission. 

(f)  "Foreign  communication"  or  "foreign  transmission"  means  communica- 
tion or  transmission  from  or  to  any  place  in  the  United  States  to  or  from  a 
foreign  country,  or  between  a  station  in  the  United  States  and  a  mobile  station 
located  outside  the  United  States. 

(g)  "United  States"  means  the  several  States  and  Territories,  the  Dis- 
trict of  Columbia,  and  the  possessions  of  the  United  States,  but  does  not  include 
the  Philippine  Islands  or  the  Canal  Zone. 

(h)  "Common  carrier"  or  "carrier"  means  nny  person  engaged  as  a  common 
carrier  for  hire,  in  interstate  or  foreign  communication  by  wire  or  radio  or  in 
interstate  or  foreign  radio  transmission  of  energy,  except  where  reference  is 
made  to  common  carriers  not  subject  to  this  Act ;  but  a  person  engaged  in 
radio  broadcasting  shall  not,  insofar  as  such  person  is  so  engaged,  be  deemed 
a  common  carrier. 

(i)  "Person"  includes  an  individual,  partnership,  association,  joint-stock 

company,  trust,  or  corporation. 


(j)     "Corporation"    includes    any    corporation,    joint-stock  company, 
Association 

(k)    "Radio  station"  or  "station"  means  a  station  equipped  to  engage 
radio  communication  or  radio  transmission  of  energy. 

(1)     "Mobile  station"  means  a  radio-communication  station  capable  of  b<; 
moved  and  which  ordinarily  does  move. 

(m)     "Land  station"  means  a  station,  other  than  a  mobile  station,  u 
for  radio  communication  with  mobile  stations. 

(n)     "Mobile  service"  means  the  radio-communication  service  carried 
between  mobile  stations  and  land  stations,  and  by  mobile  stations  commu 
eating  among  themselves. 

(o)     "Broadcasting"  means  the  dissemination  of  radio  communications 
tended  to  be  received  by  the  public,  directly  or  by  the  intermediary  of  rel 
stations. 

(p)     "Chain  broadcasting"  means  simultaneous  broadcasting  of  an  identt^ 
program  by  two  or  more  connected  stations. 

(q)  "Amateur  station"  means  a  radio  station  operated  by  a  duly  authorii 
person  interested  in  radio  technique  solely  with  a  personal  aim  and  withe 
pecuniary  interest. 

(r)  "Telephone  exchange  service"  means  service  within  a  telephone  i 
change,  or  within  a  connected  system  of  telephone  exchanges  within  the  sa 
exchange  area  operated  to  furnish  to  subscribers  intercommunicating  serv 
of  the  character  ordinarily  furnished  by  a  single  exchange,  and  which  is  cover 
by  the  exchange  service  charge. 

(s)    "Telephone  toll  service"  means  telephone  service  between  stations 
different  exchange  areas  for  which  there  is  made  a  separate  charge  not  incluc 
in  contracts  with  subscribers  for  exchange  service. 

(t)  "State  commission"  means  the  commission,  board,  or  official  (by  wh; 
ever  name  designated)  which  under  the  laws  of  any  State  has  regulatory  jur 
diction  with  respect  to  intrastate  operations  of  carriers. 

(u)    "Connecting  carrier"  means  a  carrier  described  in  clause  (2)  of  secti, 
2  (b). 

(v)    "State"  includes  the  District  of  Columbia  and  the  Territories  a, 
possessions. 

PROVISIONS  RELATING  TO  THE  COMMISSION 

Sec   4     (a)     The  Federal  Communications  Commission  (in  this  Act 
ferred'  to  as  the  "Commission")   shall  be  composed  of  seven  commission^ 
appointed  by  the  President,  by  and  with  the  advice  and  consent  of  the  Sena 
one  of  whom  the  President  shall  designate  as  chairman. 

(b)  Each  member  of  the  Commission  shall  be  a  citizen  of  the  United  Stat 
No  member  of  the  Commission  or  person  in  its  employ  shall  be  financially  int^ 
ested  in  the  manufacture  or  sale  of  radio  apparatus  or  of  apparatus  for  wi 
or  radio  communication  ;  in  communication  by  wire  or  radio  or  in  radio  trai 
mission  of  energy;  in  any  company  furnishing  services  or  such  apparatus 
any  company  engaged  in  communication  by  wire  or  radio  or  to  any  compa 
manufacturing  or  selling  apparatus  used  for  communication  by  wire  or  radi 
or  in  any  company  owning  stocks,  bonds,  or  other  securities  of  any  such  co 
pany;  nor  be  in  the  employ  of  or  hold  any  official  relation  to  any  person  subj« 
to  any  of  the  provisions  of  this  Act,  nor  own  stocks,  bonds,  or  other  securiti 
of  any  corporation  subject  to  any  of  the  provisions  of  this  Act.  Such  coi 
missioners  shall  not  engage  in  any  other  business,  vocation,  or  employmei 
Not  more  than  four  commissioners  shall  be  members  of  the  same  political  pari 

(c)  The  commissioners  first  appointed  under  this  Act  shaU  continue 
office  for  the  terms  of  one,  two,  three,  four,  five,  six,  and  seven  years,  i 
spectively,  from  the  date  of  the  taking  effect  of  this  Act,  the  term  of  ea 
to  be  designated  by  the  President,  but  their  successors  shall  be  appointed  t 
terms  of  seven  years ;  except  that  any  person  chosen  to  fill  a  vacancy  shall 
appointed  only  for  the  unexpired  term  of  the  commissioner  whom  he  succeec 
No  vacancy  in  the  Commission  shall  impair  the  right  of  the  remaining  coi 
missioners  to  exercise  all  the  powers  of  the  Commission. 

(d)  Each  commissioner  shall  recei%'e  an  annual  salary  of  $10,000,  payat 
in  monthly  installments. 

(e)  The  principal  office  of  the  Commission  shall  be  in  the  District 
Columbia,  where  its  general  sessions  shall  be  held ;  but  whenever  the  convenien 
of  the  public  or  of  the  parties  may  be  promoted  or  delay  or  expense  preven^ 
thereby,  the  Commission  may  hold  special  sessions  in  any  part  ot  the  Unit. 
States. 

(f)  Without  regard  to  the  civil-service  laws  or  the  Classification  Act  ; 
1923,  as  amended,  (1)  the  Commission  may  appoint  and  prescribe  the  duti. 
and  fix  the  salaries  of  a  secretary,  a  director  for  each  division  a  chief  engine, 
and  not  more  than  three  assistants,  a  chief  accountant  and  not  more  tha 
three  assistants,^  a  general  counsel  and  not  more  than  three  assistants,  ai 
temporary  counsel  designated  by  the  Commission  for  the  performance  of  speci: 
services  and  (2)  each  commissioner  may  appoint  and  prescribe  the  duties  > 
a  secretary  at  an  annual  salary  not  to  exceed  $4,000.  The  general  couns 
and  the  chief  engineer  and  the  chief  accountant  =  shall  each  receive  an  anmi 
salary  of  not  to  exceed  ?9,000 ;  the  secretary  shall  receive  an  annual  salai 
of  not  to  exceed  $7,500;  the  director  of  each  division  shall  receive  an  annu. 
salary  of  not  to  exceed  $7,500;  and  no  assistant  shall  receive  an  annual  salar 
in  ex-cess  of  $7,500.    The  Commission  shall  have  authority,  subject  to  th 
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1  The  provision  relating  to  safety  of  life  and  property  were  added  by  An  Act  I 
amend  the  Communications  Act  of  1934.  approved  June  19,  ^^^\l°lJ^%?Ti7ctmmunic. 
mating  safety  of  life  and  property  at  sea  through  the  use  of  wire  ^^d  radio 
tion\  to  make  more  effective  the  International  Convention  for  the  Safety  of  «*^f 
S  andfor  oVier  purposes."  Public-No.  97-75th  Congress.  Ist  Sessif>n.  approve 
May  20,  1937. 
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Wsions  of  the  civil-service  laws  and  the  Classification  Act  of  1923,  as 
ijiiiled.  to  appoint  such  other  officers,  engineers,  accountants,-  inspectors, 
jrneys,  examiners,  and  other  employees  as  are  necessary  in  the  execution 
Its  functions. 

l|g)    The  Commission  may  make  such  expenditures  (including  expenditures 

I  rent  and  personal  services  at  the  seat  of  government  and  elsewhere,  for 
ke  supplies,  law  books,  periodicals,  and  books  of  reference,  and  for  printing 

binding)  as  may  be  necessary  for  the  execution  of  the  functions  vested  in 
Commission  and  as  from  time  to  time  may  be  appropriated  for  by  Congress, 
expenditures  of  the  Commission,  including  all  necessary  expenses  for  trans- 
itation  incurred  by  the  commissioners  or  by  their  employes,  under  their 
i^rs,  in  making  any  investigation  or  upon  any  official  business  in  any  other 
:;es  than  in  the  city  of  Washington,  shall  be  allowed  and  paid  on  the  presen- 
on  of  itemized  vouchers  therefor  approved  by  the  chairman  of  the  Commis- 
j  or  by  such  other  member  or  officer  thereof  as  may  be  designated  by  the 
Inmission  for  that  purpose. 

jh)    Four  members  of  the  Commission  shall  constitute  a  quorum  thereof. 
Commission  shall  have  an  official  seal  which  shall  be  judicially  noticed. 
)    The  Commission  may  perform  any  and  all  acts,  make  such  rules  and 
Illations,  and  issue  such  orders,  not  inconsistent  with  this  Act,  as  may  be 
fessary  in  the  execution  of  its  functions. 

j)  The  Commission  may  conduct  its  proceedings  in  such  manner  as  will 
t  conduce  to  the  proper  dispatch  of  business  and  to  the  ends  of  justice.  No 
imissioner  shall  participate  in  any  hearing  or  proceeding  in  which  he  has  a 
uniary  interest.  Any  party  may  appear  before  the  Commission  and  be 
rd  in  person  or  by  attorney.  Every  vote  and  official  act  of  the  Commission 

II  be  entered  of  record,  and  its  proceedings  shall  be  public  upon  the  request 
my  party  interested.  The  Commission  is  authorized  to  withhold  publication 
;records  or  proceedings  containing  secret  information  affecting  the  national 
lense. 

k)  The  Commission  shall  make  an  annual  report  to  Congress,  copies  of 
tch  shall  be  distributed  as  are  other  reports  transmitted  to  Congress.  Such 
ort  shall  contain  such  information  and  data  collected  by  the  Commission  as 
y  be  considered  of  value  in  the  determination  of  questions  connected  with 
regulation  of  interstate  and  foreign  wire  and  radio  communication  and  ra- 
transmission  of  energy,  together  with  such  recommendations  as  to  additional 
islation  relating  thereto  as  the  Commission  may  deem  necessary.  Provided, 
at  the  Commission  shall  make  a  special  report  not  later  than  February  1, 
jB5,  recommending  such  amendments  to  this  Act  as  it  deems  desirable  in  the 
(blic  interest :  Provided  further.  That  each  year,  at  the  beginning  of  the  session 
(jthe  Congress,  the  Commission  shall  report  to  the  Congress  whether  or  not 
I.'  new  wire  or  radio  communication  legislation  is  required  better  to  insure 
jfety  of  life  and  property.  If  any  such  new  legislation  is  considered  necessary 
'  Commission  shall  make  specific  recommendations  thereof  to  the  Congress.' 
[1)  All  reports  of  investigations  made  by  the  Commission  shall  be  entered 
record,  and  a  copy  thereof  shall  be  furnished  to  the  party  who  may  have 
-bplained,  and  to  any  common  carrier  or  licensee  that  may  have  been  com- 
ined  of. 

'((m)  The  Commission  shall  provide  for  the  publication  of  its  reports  and 
[jpsions  in  such  form  and  manner  as  may  be  best  adapted  for  public  informa- 
m  and  use,  and  such  authorized  publications  shall  be  competent  evidence 
the  reports  and  decisions  of  the  Commission  therein  contained  in  all  courts 
;!  the  United  States  and  of  the  several  States  without  any  further  proof  or 
thentieation  thereof. 

n)  Rates  of  compensation  of  persons  appointed  under  this  section  shall 
'i  subject  to  the  reduction  applicable  to  officers  and  employes  of  the  Federal 
'itvernment  generally. 

\{o)  ^For  the  purpose  of  obtaining  maximum  effectiveness  from  the  use  of 
dio  and  wire  communications  in  connection  with  safety  of  life  and  property, 
p  Commission  shall  investigate  and  study  all  phases  of  the  problem  and  the 
\fit  methods  of  obtaining  the  cooperation  and  coordination  of  these  systems. 


'J 


DIVISIONS  OF  THE  COMMISSION 


Sec.  5.  (a)  The  Commission  is  hereby  authorized  by  its  order  to  divide 
e  members  thereof  into  not  more  than  three  divisions,  each  to  consist  of  not 
IS  than  three  members.  Any  commissioner  may  be  assigned  to  and  may  serve 
lon  such  division  or  divisions  as  the  Commission  may  direct,  and  each  division 
.  all  choose  its  own  chairman.  In  case  of  a  vacancy  in  any  division,  or  of 
I  isence  or  inability  to  serve  thereon  of  any  commissioner  thereto  assigned, 
^le  chairman  of  the  Commission  or  any  commissioner  designated  by  him  for 
liHt  purpose  may  temporarily  serve  on  said  division  until  the  Commission 
,(;  ijall  otherwise  order. 

ijt  I  (b)    The  Commission  ma.y  by  order  direct  that  any  of  its  work,  business, 
[is  ij  functions  arising  under  this  Act,  or  under  any  other  Act  of  Congress,  or  in 
4!  fcpect  of  any  matter  which  has  been  or  may  be  referred  to  the  Commission  by 
,  u  Jbngress  or  by  either  branch  thereof,  be  assigned  or  referred  to  any  of  said 
Wfflvisions  for  action  thereon,  and  may  by  order  at  any  time  amend,  modify, 
■  ■  pplement,  or  rescind  any  such  direction.    All  such  orders  shall  take  effect 
rthwith  and  remain  in  effect  until  otherwise  ordered  by  the  Commission, 
(c)    In  conformity  with  and  subject  to  the  order  or  orders  of  the  Commission 
the  premises,  each  division  so  constituted  shall  have  power  and  authority 
■  a  majority  thereof  to  hear  and  determine,  order,  certify,  report,  or  otherwise 
:t  as  to  any  of  said  work,  business,  or  functions  so  assigned  or  referred  to 


M  Tfee  provisions  relating  to  accountants  were  added  by  "An  Act  to  amend  paragraph 
'■  !/)  o/  Sec.  4  o/  the  Communications  Act  of  1934."  Public.  No.  423,  lith  Congress, 
■■'^  'proved,  Jan.  22,  1936. 

'  The  second  proviso  was  added  by  Public — No.  97 — 75t/i  Congress,  1st  Session,  ap- 
'  oved  May  20,  1937. 

I  \*  Subsection  (o)  of  section  4  was  added  by  "An  Act  to  amend  the  Communications  Act 

II  1934",  Public — No.  97 — 75tfc  Congress,  approved  May  20,  1937. 


it  for  action  by  the  Commission,  and  in  respect  thereof  the  division  shall  have 
all  the  jurisdiction  and  powers  now  or  then  conferred  by  law  upon  the  Com- 
mission, and  be  subject  to  the  same  duties  and  obligations.  Any  order,  decision, 
or  report  made  or  other  action  taken  by  any  of  said  divisions  in  respect  of  any 
matters  so  assigned  or  referred  to  it  shall  have  the  same  force  and  effect,  and 
ma.y  be  made,  evidenced,  and  enforced  in  the  same  manner  as  if  made,  or  taken 
by  the  Commission,  subject  to  rehearing  by  the  Commission  as  provided  in 
section  405  of  this  Act  for  rehearing  cases  decided  by  the  Commission.  The 
secretary  and  seal  of  the  Commission  shall  be  the  secretary  and  seal  of  each 
division  thereof. 

(d)  Nothing  in  this  section  contained,  or  done  pursuant  thereto,  shall  be 
deemed  to  divest  the  Commission  of  any  of  its  powers. 

(e)  The  Commission  is  hereby  authorized  by  its  order  to  assign  or  refer 
any  portion  of  its  work,  business,  or  functions  arising  under  this  or  any  other 
Act  of  Congress  or  referred  to  it  by  Congress,  or  either  branch  thereof,  to  an 
individual  commissioner,  or  to  a  board  composed  of  an  employe  or  employes 
of  the  Commission,  to  be  designated  by  such  order,  for  action  thereon,  and  by 
its  order  at  any  time  to  amend,  modify,  supplement,  or  rescind  any  such  assign- 
ment or  reference :  Provided,  hoivever.  That  this  authority  shall  not  extend 
to  investigations  instituted  upon  the  Commission's  own  motion  or,  without 
the  consent  of  the  parties  thereto,  to  contested  proceedings  involving  the  taking 
of  testimony  at  public  hearings,  or  to  investigations  specifically  required  by  this 
Act.  All  such  orders  shall  take  effect  forthwith  and  remain  in  effect  until 
otherwise  ordered  by  the  Commission.  In  case  of  the  absence  or  inability  for 
any  other  reason  to  act  of  any  such  individual  commissioner  or  employe 
designated  to  serve  upon  any  such  board,  the  chairman  of  the  Commission  may 
designate  another  commissioner  or  employe,  as  the  case  may  be,  to  serve 
temporarily  until  the  Commission  shall  otherwise  order.  In  conformity  with 
and  subject  to  the  order  or  orders  of  the  Commission  in  the  premises,  any  such 
individual  commissioner,  or  board  acting  by  a  majority  thereof,  shall  have 
power  and  authority  to  hear  and  determine,  order,  certify,  report,  or  otherwise 
act  as  to  any  of  said  work,  business,  or  functions  so  assigned  or  referred  to 
him  or  it  for  action  by  the  Commission  and  in  respect  thereof  shall  have  all 
the  jurisdiction  and  powers  now  or  then  conferred  by  law  upon  the  Commissioa 
and  be  subject  to  the  same  duties  and  obligations.  Any  order,  decision,  or  re- 
port made  or  other  action  taken  by  any  such  individual  commissioner  or  board 
in  respect  of  any  matters  so  assigned  or  referred  shall  have  the  same  force  and 
effect,  and  may  be  made,  evidenced,  and  enforced  in  the  same  manner  as  if 
made  or  taken  by  the  Commission.  Any  party  affected  by  any  order,  decision, 
or  report  of  any  such  individual  commissioner  or  board  may  file  a  petition  for 
rehearing  by  the  Commission  or  a  division  thereof  and  every  such  petition  shall 
be  passed  upon  by  the  Commission  or  a  division  thereof.  Any  action  by  a 
division  upon  such  a  petition  shall  itself  be  subject  t©  rehearing  by  the  Com- 
mission, as  provided  in  section  405  of  this  Act  and  in  subsection  (c).  The 
Commission  may  make  and  amend  rules  for  the  conduct  of  proceedings  before 
such  individual  commissioner  or  board  and  for  the  rehearing  of  such  action 
before  a  division  of  the  Commission  or  the  Commission.  The  secretary  and 
seal  of  the  Commission  shall  be  the  secretary  and  seal  of  such  individual 
commissioner  or  board. 

***** 

TITLE  III— PROVISIONS  RELATING  TO  RADIO 
PART  I— GENERAL  PROVISIONS 

LICENSE  FOR  RADIO  COMMUNICATION  OR  TRANSMISSION 

OF  ENERGY 

Section  301.  It  is  the  purpose  of  this  Act,  among  other  things,  to  maintain 
the  control  of  the  United  States  over  all  the  channels  of  interstate  and  foreign 
radio  transmission ;  and  to  provide  for  the  use  of  such  channels,  but  not  the 
ownership  thereof,  by  persons  for  limited  periods  of  time,  under  licenses  granted 
by  Federal  authority,  and  no  such  license  shall  be  considered  to  create  any 
right,  beyond  the  terms,  conditions,  and  periods  of  the  license.  No  person 
shall  use  or  operate  any  apparatus  for  the  transmission  of  energy  or  com- 
munications or  signals  by  radio  (a)  from  one  place  in  any  Territory  or  pos- 
session of  the  United  States  or  in  the  District  of  Columbia  to  another  place 
in  the  same  Territory,  possession,  or  District;  or  (b)  from  any  State,  Territory, 
or  possession  of  the  United  States,  or  from  the  District  of  Columbia  to  any 
other  State,  Territory,  or  possession  of  the  United  States;  or  (c)  from  any 
place  in  an.y  State,  Territory,  or  possession  of  the  United  States,  or  in  the 
District  of  Columbia,  to  any  place  in  any  foreign  country  or  to  any  vessel ; 
or  (d)  within  any  State  when  the  effects  of  such  use  extend  beyond  the  borders 
of  said  State,  or  when  interference  is  caused  by  such  use  or  operation  with  the 
transmission  of  such  energy,  communications,  or  signals  from  within  said 
State  to  any  place  beyond  its  borders,  or  from  any  place  beyond  its  borders 
to  any  place  within  said  State,  or  with  the  transmission  or  reception  of  such 
energy,  communications,  or  signals  from  and/or  to  places  beyond  the  borders 
of  said  State;  or  (e)  upon  any  vessel  or  aircraft  of  the  United  States;  or 
(f)  upon  any  other  mobile  stations  within  the  jurisdiction  of  the  United  States, 
except  under  and  in  accordance  with  this  Act  and  with  a  license  in  that  behalf 
granted  under  the  provisions  of  this  Act. 

ZONES  = 

GENERAL  POWERS  OF  COMMISSION 

Sec.  303.    Except  as  otherwise  provided  in  this  Act,  the  Commission  from 
time  to  time,  as  public  convenience,  interest,  or  necessity  requires,  shall — 
(a)    Classify  radio  stations; 


=  Sec.  302  was  repealed  by  "AN  ACT  relating  to  the  allocation  of  radio  facilities." 
Public — No.  652 — Tith  Congress,  approved,  June  5,  1936.    The  text  of  Sec.  302  was  as 

follows : 
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The  Communications  Act  of  1934 

(Provisions  Relating  to  Broadcasting  and  Allied  Services,  With  Sections  Dealing  Exclusively  With  Public  Utility  Common  Carriers  Omitted) 

Passed  by  73rd  Congress;  Approved  June  19,  1934;  With  Amendments 


(h)  Prescribe  the  nature  of  the  service  to  be  rendered  by  each  class  of 
licensed  stations  and  each  station  vcithin  any  class ; 

(e)  Assign  bands  of  frequencies  to  the  various  classes  of  stations,  and 
assign  frequencies  for  each  individual  station  and  determine  the  power  which 
each  station  shall  use  and  the  time  during  which  it  may  operate ; 

(d)  Determine  the  location  of  classes  of  stations  or  individual  stations; 

(e)  Regulate  the  kind  of  apparatus  to  be  used  with  respect  to  its  external 
effects  and  the  purity  and  sharpness  of  the  emissions  from  each  station  and 
from  the  apparatus  therein ; 

(f)  Make  such  regulations  not  inconsistent  with  law  as  it  may  deem 
necessary  to  prevent  interference  between  stations  and  to  carry  out  the  pro- 
visions of  this  Act :  Provided,  however,  That  changes  in  the  frequencies,  author- 
ized power,  or  in  the  time  of  operation  of  any  station,  shall  not  be  made  without 
the  consent  of  the  station  licensee  unless,  after  a  public  hearing,  the  Commis- 
sion shall  determine  that  such  changes  will  promote  public  convenience  or 
interest  or  will  serve  public  necessity,  or  the  provisions  of  this  Act  will  be 
more  fully  complied  with ; 

(g)  Study  new  uses  for  radio,  provide  for  experimental  uses  of  frequencies, 
and  generally  encourage  the  larger  and  more  effective  use  of  radio  in  the  public 
interest ; 

(h)  Have  authority  to  establish  areas  or  zones  to  be  served  by  any  station; 

( i )  Have  authority  to  make  special  regulations  applicable  to  radio  stations 
engaged  in  chain  broadcasting ; 

( j  )  Have  authority  to  make  general  rules  and  regulations  requiring  stations 
to  keep  such  records  of  programs,  transmissions  of  energy,  communications,  or 
signals  as  it  may  deem  desirable ; 

(k)  Have  authority  to  exclude  from  the  requirements  of  any  regulations 
in  whole  or  in  part  any  radio  station  upon  railroad  rolling  stock,  or  to  modify 
such  regulations  in  its  discretion ; 

( 1 )  Have  authority  to  prescribe  the  qualifications  of  station  operators,  to 
classify  them  according  to  the  duties  to  be  performed,  to  fix  the  forms  of  such 
licenses,  and  to  issue  them  to  such  citizens  of  the  United  States  as  the  Com- 
mission finds  qualified ; 

(m)  (1)  Have  authority  to  suspend  the  license  of  any  operator  upon  proof 
sufficient  to  satisfy  the  Commission  that  the  licensee — ■ 

(A)  has  violated  any  provision  of  any  Act,  treaty,  or  convention  binding  on 
the  United  States,  which  the  Commission  is  authorized  to  administer,  or  any 
regulation  made  by  the  Commission  under  any  such  Act,  treaty,  or  conven- 
tion ;  or 

(B)  has  failed  to  carry  out  a  lawful  order  of  the  master  or  person  lawfully 
in  charge  of  the  ship  or  aircraft  on  which  he  is  employed  ;  or 

(C)  has  willfully  damaged  or  permitted  radio  apparatus  or  installations  to 
be  damaged  ;  or 

(D)  has  transmitted  superfluous  radio  communications  or  signals  or  com- 
munications containing  profane  or  obscene  words,  language,  or  meaning,  or  has 
knowingly  transmitted — 

(1)  false  or  deceptive  signals  or  communications,  or 

(2)  a  call  signal  or  letter  which  has  not  been  assigned  by  proper  authority 
to  the  station  he  is  operating  ;  or 

(E)  has  willfully  or  maliciously  interfered  with  any  other  radio  communica- 
tions or  signals ;  or 

(F)  has  obtained  or  attempted  to  obtain,  or  has  assisted  another  to  obtain 
or  attempt  to  obtain,  an  operator's  license  by  fraudulent  means. 

(2)  No  order  of  suspension  of  any  operator's  license  shall  take  effect  until 
fifteen  days'  notice  in  writing  thereof,  stating  the  cause  for  the  proposed  sus- 
pension, has  been  given  to  the  operator  licensee  who  may  make  written  appli- 
cation to  the  Commission  at  any  time  within  said  fifteen  days  for  a  hearing 
upon  such  order.  The  notice  to  the  operator  licensee  shall  not  be  effective  until 
actually  received  by  him,  and  from  that  time  he  shall  have  fifteen  days  in 
which  to  mail  the  said  application.  In  the  event  that  physical  conditions  pre- 
vent mailing  of  the  application  at  the  expiration  of  the  fifteen-day  period,  the 
application  shall  then  be  mailed  as  soon  as  possible  thereafter,  accompanied  by 
a  satisfactory  explanation  of  the  delay.  Upon  receipt  by  the  Commission  of 
such  application  for  hearing,  said  order  of  suspension  shall  be  held  in  abeyance 
until  the  conclusion  of  the  hearing  which  shall  be  conducted  under  such  rules 
as  the  Commission  may  prescribe.  Upon  the  conclusion  of  said  hearing  the 
Commission  may  afiirm,  modify,  or  revoke  said  order  of  suspension." 

(n)  Have  authority  to  inspect  all  radio  installations  associated  with  sta- 
tions required  to  be  licensed  by  any  Act  or  which  are  subject  to  the  provisions 
of  any  Act,  treaty,  or  convention  binding  on  the  United  States,  to  ascertain 
whether  in  construction,  installation,  and  operation  they  conform  to  the  re- 
quirements of  the  rules  and  regulations  of  the  Commission,  the  provisions  of 
any  Act.  the  terms  of  any  treaty  or  convention  binding  on  the  United  States, 
and  the  conditions  of  the  license  or  other  instrument  of  authorization  under 
which  they  are  constructed,  installed,  or  operated." 

Sec.  302.  (a)  For  the  purposes  of  this  title  the  United  States  is  divided  into  five 
zones,  as  follows:  The  first  zone  shall  embrace  the  States  of  Maine,  New  Hampshire, 
Vermont,  Massachusetts,  Connecticut,  Rhode  Island,  New  York,  New  Jersey,  Delaware, 
Maryland,  and  the  District  of  Columbia:  the  second  zone  shall  embrace  the  States  of 
Pennsylvania,  Virginia,  West  Virginia,  Ohio,  Michigan,  and  Kentucky;  the  third  zone 
shall  embrace  the  States  of  North  Carolina,  South  Carolina,  Georgia,  Florida,  Alabama. 
Tennessee,  Mississippi,  Arkansas,  Louisiana,  Texas,  and  Oklahoma;  the  fourth  zone  shall 
embrace  the  States  of  Indiana,  Illinois,  Wisconsin,  Minnesota,  North  Dakota,  South 
Dakota,  Iowa,  Nebraska,  Kansas,  and  Missouri;  and  the  fifth  zone  shall  embrace  the 
States  of  Montana,  Idaho,  Wyomina,  Colorado,  New  Mexico,  Arizona,  Utah,  Nevada, 
Washington.  Oregon,  and  California. 

(6)  The  Virgin  Islands,  Puerto  Rico,  Alaska,  Guam,  American  Samoa,  and  the 
Territory  of  Hawaii  are  expressly  excluded  from  the  zones  herein  established. 

(o)    *  Have  authority  to  designate  call  letters  of  all  stations; 

(p)    Have  authority  to  cause  to  be  published  such  call  letters  and  such 


"Subsections  (m)  and  (n)  of  section  303  were  amended  and  subsection  (r)  of  sec- 
tion 303  was  added  by  Public — No.  97— 75t/i  Congress,  1st  Session,  approved  May  20,  1937. 
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other  announcements  and  data  as  in  the  judgment  of  the  Commission  may 
required  for  the  efficient  operation  of  radio  stations  subject  to  the  jurisdictk 
of  the  United  States  and  for  the  proper  enforcement  of  this  Act ; 

(q)  Have  authority  to  require  the  painting  and/or  illumination  of  rac 
towers  if  and  when  in  its  judgment  such  towers  constitute,  or  there  is 
reasonable  possibility  that  they  may  constitute,  a  menace  to  air  navigatic 

(r)  Make  such  rules  and  regulations  and  prescribe  such  restrictions  a 
conditions,  not  inconsistent  with  law,  as  may  be  necessary  to  carry  out  the  ju 
visions  of  this  Act,  or  any  international  radio  or  wire  communications  trea 
or  convention,  or  regulations  annexed  thereto,  including  any  treaty  or  conve 
tion  insofar  as  it  relates  to  the  use  of  radio,  to  which  the  United  States  is 
may  hereafter  become  a  party." 

WAIVER  BY  LICENSEE 

Sec.  304.    No  station  license  shall  be  granted  by  the  Commission  until  t 
applicant  therefor  shall  have  signed  a  waiver  of  any  claim  to  the  use  of  a: 
particular  frequency  or  of  the  ether  as  against  the  regulatory  power  of  t| 
United  States  because  of  the  previous  use  of  the  same,  whether  by  license 
otherwise.  GOVERNMENT-OWNED  STATIONS 

Sec.  305.  (a)  Radio  stations  belonging  to  and  operated  by  the  Unit 
States  shall  not  be  subject  to  the  provisions  of  sections  301  and  303  of  tl: 
Act.  All  such  Government  stations  shall  use  such  frequencies  as  shall 
assigned  to  each  or  to  each  class  by  the  President.  All  such  stations,  exee' 
stations  on  board  naval  and  other  Government  vessels  while  at  sea  or  beyoi' 
the  limits  of  the  continental  United  States,  when  transmitting  any  radio  cor 
munication  or  signal  other  than  a  communication  or  signal  relating  to  Gover 
ment  business,  shall  conform  to  such  rules  and  regulations  designated  to  pi 
vent  interference  with  other  radio  stations  and  the  rights  of  others  as  t: 
Commission  may  prescribe. 

(b)  Radio  stations  on  board  vessels  of  the  United  States  Shipping  Boa' 
Bureau  or  the  United  States  Shipping  Board  Merchant  Fleet  Corporation 
the  Inland  and  Coastwise  Waterways  Service  shall  be  subject  to  the  provisio 
of  this  title. 

(c)  All  stations  owned  and  operated  by  the  United  States,  except  mob; 
stations  of  the  Army  of  the  United  States,  and  all  other  stations  on  land  ai 
sea,  shall  have  special  call  letters  designated  by  the  Commission. 

FOREIGN  SHIPS 

Sec.  306.  Section  301  of  this  Act  shall  not  apply  to  any  person  sendi) 
radio  communications  or  signals  on  a  foreign  ship  while  the  same  is  with 
the  jurisdiction  of  the  United  States,  but  such  communications  or  signals  shi 
be  transmitted  only  in  accordance  with  such  regulations  designed  to  preve 
interference  as  may  be  promulgated  under  the  authority  of  this  Act. 

ALLOCATION  OF  FACILITIES;  TERMS  OF  LICENSES 

Sec.  307.  (a)  The  Commission,  if  public  convenience,  interest,  or  nec€ 
sity  will  be  served  thereby,  subject  to  the  limitations  of  this  Act,  shall  gra 
to  any  applicant  therefor  a  station  license  provided  for  by  this  Act. 

(b)  In  considering  applications  for  licenses,  and  modifications  and  renew£- 
thereof,  when  and  insofar  as  there  is  demand  for  the  same  the  Commissi< 
shall  make  such  distribution  of  licenses,  frequencies,  hours  of  operation,  and 
power  among  the  several  States  and  communities  as  to  provide  a  fair,  efficiei 
and  equitable  distribution  of  radio  service  to  each  of  the  same.' 

(c)  The  Commission  shall  study  the  proposal  that  Congress  by  statu 
allocate  fixed  percentages  of  radio  broadcasting  facilities  to  particular  typ 
or  kinds  of  non-profit  radio  programs  or  to  persons  identified  with  particul 
types  or  kinds  of  non-profit  activities,  and  shall  report  to  Congress,  not  lat 
than  February  1,  1935,  its  recommendations  together  with  the  reasons  f 
the  same. 

(d)  No  license  granted  for  the  operation  of  a  broadcasting  station  shall 
for  a  longer  term  than  three  years  and  no  license  so  granted  for  any  other  cla" 
of  station  shall  be  for  a  longer  term  than  five  years,  and  any  license  grant> 
may  be  revoked  as  hereinafter  provided.  Upon  the  expiration  of  any  licens 
upon  application  therefor,  a  renewal  of  such  license  may  be  granted  from  tic 
to  time  for  a  term  of  not  to  exceed  three  years  in  the  case  of  broadcastii 
licenses  and  not  to  exceed  five  years  in  the  case  of  other  licenses,  but  actit 
of  the  Commission  with  reference  to  the  granting  of  such  application  for  tl 
renewal  of  a  license  shall  be  limited  to  and  governed  by  the  same  consider 
tions  and  practice  which  affect  the  granting  of  original  applications. 

(e)  No  renewal  of  an  existing  station  license  shall  be  granted  more  ths 
thirty  days  prior  to  the  expiration  of  the  original  license. 

APPLICATIONS  FOR  LICENSES;  CONDITIONS  IN  LICENSE  FO, 
FOREIGN  COMMUNICATION 

Sec.  308.  (a)  The  Commission  may  grant  licenses,  renewal  of  license' 
and  modification  of  licenses  only  upon  written  ^'  n  therefor  received  F 

it:  Provided,  however,  That  in  cases  of  eme  tound  by  the  Commissio 

licenses,  renewals  of  licenses,  and  modifications  of  licenses,  for  stations  <" 
vessels  or  aircraft  of  the  United  States,  may  be  issued  under  such  conditio!' 
as  the  Commission  may  impose,  without  such  formal  application.  Such  license 
however,  shall  in  no  case  be  for  a  longer  term  than  three  months :  Provide 
further,  That  the  Commission  may  issue  by  cable,  telegraph,  or  radio  a  perm 
for  the  operation  of  a  station  on  a  vessel  of  the  United  States  at  sea,  effecti' 
in  lieu  of  a  license  until  said  vessel  shall  return  to  a  port  of  the  continent' 
United  States. 


'Subsection  (b)  of  section  307  was  amended  by  Public — No.  652 — lith  Congret. 
approved  June  5,  1936. 
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\b)  All  such  applications  shall  set  forth  such  facts  as  the  Commission  by 
julation  may  prescribe  as  to  the  citizenship,  character  and  financial,  technical, 
K  other  qualifications  of  the  applicant  to  operate  the  station  ;  the  ownership 
)l  location  of  the  proposed  station  and  of  the  stations,  if  any,  with  which 
'is  proposed  to  communicate ;  the  frequencies  and  the  power  desired  to  be 
jd :  the  hours  of  the  day  or  other  periods  of  time  during  which  it  is  proposed 
ioperate  the  station ;  the  purposes  for  which  the  station  is  to  be  used ;  and 

(■h  other  information  as  it  may  require.  The  Commission,  at  any  time  after 
filing  of  such  original  application  and  during  the  term  of  any  such  license, 
y  require  from  an  applicant  or  licensee  further  written  statements  of  fact 
[enable  it  to  determine  whether  such  original  application  should  be  granted 
I  denied  or  such  license  revoked.  Such  application  and/or  such  statement  of 
\x  shall  be  signed  by  the  applicant  and/or  licensee  under  oath  or  affirmation. 
|(c)  The  Commission  in  granting  any  license  for  a  station  intended  or  used 
I'  commercial  communication  between  the  United  States  or  any  Territory  or 
fesession,  continental  or  insular,  subject  to  the  jurisdiction  of  the  United 
ptes,  and  any  foreign  country,  may  impose  any  terms,  conditions,  or  restric- 
jns  authorized  to  be  imposed  with  respect  to  submarine-cable  licenses  by 
|:tion  2  of  an  Act  entitled  "An  Act  relating  to  the  landing  and  the  operation 
submarine  cables  in  the  United  States,"  approved  May  24,  1921. 

I    HEARINGS  ON  APPLICATIONS  FOR  LICENSES;  FORM  OF 
j  LICENSES;  CONDITIONS  ATTACHED  TO  LICENSES 

,JSec.  309.  (a)  If  upon  examination  of  any  application  for  a  station  license 
1?  P  for  the  renewal  or  modification  of  a  station  license  the  Commission  shall 
iltermine  that  public  interest,  convenience,  or  necessity  would  be  served  by 
iB  granting  thereof,  it  shall  authorize  the  issuance,  renewal,  or  modification 
jereof  in  accordance  with  said  finding.  In  the  event  the  Commission  upon 
iamination  of  any  such  application  does  not  reach  such  decision  with  respect 
ereto,  it  shall  notify  the  applicant  thereof,  shall  fix  and  give  notice  of  a 
is  jme  and  place  for  hearing  thereon,  and  shall  afford  such  applicant  an  oppor- 
03  flnity  to  be  heard  under  such  rules  and  regulations  as  it  may  prescribe. 

(b)    Such  station  licenses  as  the  Commission  may  grant  shall  be  in  such 
ineral  form  as  it  may  prescribe,  but  each  license  shall  contain,  in  addition 
other  provisions,  a  statement  of  the  following  conditions  to  which  such 
eense  shall  be  subject : 

(1)  The  station  license  shall  not  vest  in  the  licensee  any  right  to  operate 
,e  station  nor  any  right  in  the  use  of  the  frequencies  designated  in  the  license 
jfyond  the  term  thereof  nor  in  any  other  manner  than  authorized  therein. 

(2)  Neither  the  license  nor  the  right  granted  thereunder  shall  be  assigned 
otherwise  transferred  in  violation  of  this  Act. 

(3)  Every  license  issued  under  this  Act  shall  be  subject  in  terms  to  the 
ijght  of  use  or  control  conferred  by  section  606  hereof. 

!     LIMITATION  ON  HOLDING  AND  TRANSFER  OF  LICENSES 

1  Sec.  310.    (a)    The  station  license  required  hereby  shall  not  be  granted 

■»  or  held  by — 

^  (1)  Any  alien  or  the  representative  of  any  alien; 
j  (2)  Any  foreign  government  or  the  representative  thereof; 
•'  (3)  Any  corporation  organized  under  the  laws  of  any  foreign  government: 
■  (4)  Any  corporation  of  which  any  officer  or  director  is  an  alien  or  of  which 
Ijiore  than  one-fifth  of  the  capital  stock  is  owned  of  record  or  voted  by  aliens 
t  their  representatives  or  by  a  foreign  government  or  representative  thereof, 
(T  by  any  corporation  organized  under  the  laws  of  a  foreign  country  ; 

(5)  Any  corporation  directly  or  indirectly  controlled  by  any  other  corpora- 
Ion  of  which  any  officer  or  more  than  one-fourth  of  the  directors  are  aliens, 
-IT  of  which  more  than  one-fourth  of  the  capital  stock  is  owned  of  record  or 
-loted,  after  June  1,  1935,  by  aliens,  their  representatives,  or  by  a  foreign 
Wvernment  or  representative  thereof,  or  by  any  corporation  organized  under 
'be  laws  of  a  foreign  country,  if  the  Commission  finds  that  the  public  interest 
ViU  be  served  by  the  refusal  or  the  revocation  of  such  license. 

*  '  Nothing  in  this  subsection  shall  prevent  the  licensing  of  radio  apparatus  on 
II  jK)ard  any  vessel,  aircraft,  or  other  mobile  station  of  the  United  States  when 

*  ^Ihe  installation  and  use  of  such  apparatus  is  required  by  Act  of  Congress  or 
ny  treaty  to  which  the  United  States  is  a  party. 

(b)    The  station  license  required  hereby,  the  frequencies  authorized  to  be 
sed  by  the  licensee,  and  the  rights  therein  granted  shall  not  be  transferred, 
kssigned,  or  in  any  manner  either  voluntarily  or  involuntarily  disposed  of, 
if  'fr  indirectly  by  transfer  of  control  of  any  corporation  holding  such  license,  to 
jiny  person,  unless  the  Commission  shall,  after  securing  full  information,  decide 
^rhat  said  transfer  is  in  the  public  interest,  and  shall  give  its  consent  in  writing. 


-Jr. 


REFUSAL  OF  LICENSES  AND  PERMITS  IN  CERTAIN  CASES 


Sec.  811.    The  Commission  is  hereby  directed  to  refuse  a  station  license 
knd/or  the  permit  hereinafter  required  for  the  construction  of  a  station  to 
g  feny  person  (or  to  any  person  directly  or  indirectly  controlled  by  such  person) 
"Whose  license  has  been  revoked  by  a  court  under  section  313,  and  is  hereby 
authorized  to  refuse  such  station  license  and/or  permit  to  any  other  person 
(or  to  any  person  directly  or  indirectly  controlled  by  such  person)  which  has 
jjpibeen  finally  adjudged  guilty  by  a  Federal  court  of  unlawfully  monopolizing  or 
^jtittempting  unlawfully  to  monopolize,  radio  communication,  directly  or  indi- 
vi'rectly,  through  the  control  of  the  manufacture  or  sale  of  radio  apparatus, 
^-  through  exclusive  traffic  arrangements,  or  by  any  other  means,  or  to  have  been 
1  using  unfair  methods  of  competition.    The  granting  of  a  license  shall  not  stop 
,,  the  United  States  or  any  person  aggrieved  from  proceeding  against  such  person 
for  violating  the  law  against  unfair  methods  of  competition  or  for  a  violation 
of  the  law  against  unlawful  restraints  and  monopolies  and/or  combinations, 
C')ntracts,  or  agreements  in  restraint  of  trade,  or  from  instituting  proceedings 
■■'  .'for  the  dissolution  of  such  corporation. 
'! 
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REVOCATION  OF  LICENSES 

Sec.  312.  (a)  Any  station  license  may  be  revoked  for  false  statements 
either  in  the  application  or  in  the  statement  of  fact  which  may  be  required  by 
section  308  hereof,  or  because  of  conditions  revealed  by  such  statements  of  fact 
as  may  be  required  from  time  to  time  which  would  warrant  the  Commission 
in  refusing  to  grant  a  license  on  an  original  application,  or  for  failure  to  operate 
substantially  as  set  forth  in  the  license,  or  for  violation  of  or  failure  to  observe 
any  of  the  restrictions  and  conditions  of  this  Act  or  of  any  regulation  of  the 
Commission  authorized  by  this  Act  or  by  a  treaty  ratified  by  the  United  States  : 
Provided,  however,  That  no  such  order  of  revocation  shall  take  effect  until 
fifteen  days'  notice  in  writing  thereof,  stating  the  cause  for  the  proposed  revoca- 
tion, has  been  given  to  the  licensee.  Such  licensee  may  make  written  applica- 
tion to  the  Commission  at  any  time  within  said  fifteen  days  for  a  hearing  upon 
such  order,  and  upon  the  filing  of  such  written  application  said  order  of  revoca- 
tion shall  stand  suspended  until  the  conclusion  of  the  hearing  conducted  under 
such  rules  as  the  Commission  may  prescribe.  Upon  the  conclusion  of  said 
hearing  the  Commission  may  affirm,  modify,  or  revoke  said  order  of  revocation. 

(b)  Any  station  license  hereafter  granted  under  the  provisions  of  this  Act 
or  the  construction  permit  required  hereby  and  hereafter  issued,  may  be 
modified  by  the  Commission  either  for  a  limited  time  or  for  the  duration  of 
the  term  thereof,  if  in  the  judgment  of  the  Commission  such  action  will  pro- 
mote the  public  interest,  convenience,  and  necessity,  or  the  provisions  of  this 
Act  or  of  any  treaty  ratified  by  the  United  States  will  be  more  fully  complied 
with  :  Provided,  however.  That  no  such  order  of  modification  shall  become  final 
until  the  holder  of  such  outstanding  license  or  permit  shall  have  been  notified 
in  writing  of  the  proposed  action  and  the  grounds  or  reasons  therefor  and  shall 
have  been  given  reasonable  opportunity  to  show  cause  why  such  an  order  of 
modification  should  not  issue. 

APPLICATION  OF  ANTITRUST  LAWS 

Sec.  313.  All  laws  of  the  United  States  relating  to  unlawful  restraints  and 
monopolies  and  to  combinations,  contracts,  or  agreements  in  restraint  of  trade 
are  hereby  declared  to  be  applicable  to  the  manufacture  and  sale  of  and  to 
trade  in  radio  apparatus  and  devices  entering  into  or  affecting  interstate  or 
foreign  commerce  and  to  interstate  or  foreign  radio  communications.  Whenever 
in  any  suit,  action,  or  proceeding,  civil  or  criminal,  brought  under  the  provisions 
of  any  said  laws  or  in  any  proceedings  brought  to  enforce  or  to  review  findings 
and  orders  of  the  Federal  Trade  Commission  or  other  governmental  agency  in 
respect  of  any  matters  as  to  which  said  Commission  or  other  governmental 
agency  is  by  law  authorized  to  act,  any  licensee  shall  be  found  guilty  of  the 
violation  of  the  provisions  of  such  laws  or  any  of  them,  the  court,  in  addition 
to  the  penalties  imposed  by  said  laws,  may  adjudge,  order,  and/or  decree  that 
the  license  of  such  licensee  shall,  as  of  the  date  the  decree  or  judgment  becomes 
finally  effective  or  as  of  such  date  as  the  said  decree  shall  fix,  be  revoked  and 
that  all  rights  under  such  license  shall  thereupon  cease :  Provided,  however. 
That  such  licensee  shall  have  the  same  right  of  appeal  or  review  as  is  provided 
by  law  in  respect  of  other  decrees  and  judgments  of  said  court. 

PRESERVATION  OF  COMPETITION  IN  COMMERCE 

Sec.  314.  After  the  effective  date  of  this  Act  no  person  engaged  directly, 
or  indirectly  through  any  person  directly  or  indirectly  controlling  or  controlled 
by,  or  under  direct  or  indirect  common  control  with,  such  person,  or  through 
an  agent,  or  otherwise,  in  the  business  of  transmitting  and/or  receiving  for 
hire  energy,  communications,  or  signals  by  radio  in  accordance  with  the  terms 
of  the  license  issued  under  this  Act,  shall  by  purchase,  lease,  construction, 
or  otherwise,  directly  or  indirectly,  acquire,  own,  control,  or  operate  any  cable 
or  wire  telegraph  or  telephone  line  or  system  between  any  place  in  any  State, 
Territory,  or  possession  of  the  United  States  or  in  the  District  of  Columbia, 
and  any  place  in  any  foreign  country,  or  shall  acquire,  own,  or  control  any 
part  of  the  stock  or  other  capital  share  or  any  interest  in  the  physical  property 
and/or  other  assets  of  any  such  cable,  wire,  telegraph,  or  telephone  line  or 
system,  if  in  either  case  the  purpose  is  and/or  the  effect  thereof  may  be  to 
substantially  lessen  competition  or  to  restrain  commerce  between  any  place 
in  any  State,  Territory,  or  possession  of  the  United  States,  or  in  the  District 
of  Columbia,  and  any  place  in  any  foreign  country,  or  unlawfully  to  create 
monopoly  in  any  line  of  commerce ;  nor  shall  any  person  engaged  directly,  or 
indirectly  through  any  person  directly  or  indirectly  controlling  or  controlled  by, 
or  under  direct  or  indirect  common  control  with,  such  person,  or  through  an 
agent,  otherwise,  in  the  business  of  transmitting  and/or  receiving  for  hire 
messages  by  any  cable,  wire,  telegraph,  or  telephone  line  or  system  (a)  between 
any  place  in  any  State,  Territory,  or  possession  of  the  United  States,  or  in 
the  District  of  Columbia,  and  any  place  in  any  other  State,  Territory,  or 
possession  of  the  United  States;  or  (b)  between  any  place  in  any  State,  Ter- 
ritory, or  possession  of  the  United  States,  or  the  District  of  Columbia,  and 
any  place  in  any  foreign  country,  by  purchase,  lease,  construction,  or  otherwise, 
directly  or  indirectly  acquire,  own,  control,  or  operate  any  station  or  the 
apparatus  therein,  or  any  system  for  transmitting  and/or  receiving  radio 
communications  or  signals  between  any  place  in  any  State,  Territory,  or  pos- 
session of  the  United  States,  or  in  the  District  of  Columbia,  and  any  place  in 
any  foreign  country,  or  shall  acquire,  own,  or  control  any  part  of  the  stock 
or  other  capital  share  or  any  interest  in  the  physical  property  and'or  other 
assets  of  any  such  radio  station,  apparatus,  or  system,  if  in  either  case  the 
purpose  is  and/or  the  effect  thereof  may  be  to  substantially  lessen  competition 
or  to  restrain  commerce  between  any  place  in  any  State,  Territory,  or  pos- 
session of  the  United  States,  or  in  the  District  of  Columbia,  and  any  place 
in  any  foreign  country,  or  unlawfully  to  create  monopoly  in  any  line  of  com- 
merce. 
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FACILITIES  FOR  CANDIDATES  FOR  PUBLIC  OFFICE 

Sec.  315.  If  any  licensee  shall  permit  any  person  who  is  a  legally  qualified 
candidate  for  any  public  ofiice  to  use  a  broadcasting  station,  he  shall  afford 
equal  opportunities  to  all  other  such  candidates  for  that  office  in  the  use  of 
such  broadcasting  station,  and  the  Commission  shall  make  rules  and  regulations 
to  carry  this  provision  into  effect :  Provided,  That  such  licensee  shall  have  no 
power  of  censorship  over  the  material  broadcast  under  the  provisions  of  this 
section.  No  obligation  is  hereby  imposed  upon  any  licensee  to  allow  the  use 
of  its  station  by  any  such  candidate. 

LOTTERIES  AND  OTHER  SIMILAR  SCHEMES 

Sec.  316.  No  person  shall  broadcast  by  means  of  any  radio  station  for 
which  a  license  is  required  by  any  law  of  the  United  States,  and  no  person 
operating  any  such  station  shall  knowingly  permit  the  broadcasting  of,  any 
advertisement  of  or  information  concerning  any  lottery,  gift  enterprise,  or 
similar  scheme,  offering  prizes  dependent  in  whole  or  in  part  upon  lot  or  chance, 
or  any  list  of  the  prizes  drawn  or  awarded  by  means  of  any  such  lottery,  gift 
enterprise,  or  scheme,  whether  said  list  contains  any  part  or  all  of  such  prizes. 
Any  person  violating  any  provision  of  this  section  shall,  upon  conviction  thereof 
be  fined  not  more  than  $1,000  or  imprisoned  not  more  than  one  year,  or  both 
for  each  and  every  day  during  which  such  offense  occurs. 

ANNOUNCEMENT  THAT  MATTER  IS  PAID  FOR 

Sec.  317.  All  matter  broadcast  by  any  radio  station  for  which  service, 
money,  or  any  other  valuable  consideration  is  directly  or  indirectly  paid,  or 
promised  to  or  charged  or  accepted  by,  the  station  so  broadcasting,  from  any 
person  shall,  at  the  time  the  same  is  so  broadcast,  be  announced  as  paid  for 
or  furnished,  as  the  case  may  be,  by  such  person. 

OPERATION  OF  TRANSMITTING  APPARATUS 

Sec.  318.  The  actual  operation  of  all  transmitting  apparatus  in  any  radio 
station  for  which  a  station  license  is  required  by  this  Act  shall  be  carried  on 
only  by  a  person  holding  an  operator's  license  issued  hereunder,  and  no  person 
shall  operate  any  such  apparatus  in  such  station  except  under  and  in  accord- 
ance with  an  operator's  license  issued  to  him  by  the  Commission :  Provided, 
however.  That  the  Commission  if  it  shall  find  that  the  public  interest,  conveni- 
ence, or  necessity  will  be  served  thereby  may  waive  or  modify  the  foregoing 
provisions  of  this  section  for  the  operation  of  any  station  except  (1)  stations 
for  which  licensed  operators  are  required  by  international  agreement,  (2)  sta- 
tions for  which  licensed  operators  are  required  for  safety  purposes,  (3)  stations 
engaged  in  broadcasting,  and  (4)  stations  operated  as  common  carriers  on  fre- 
quencies below  thirty  thousand  kilocycles :  Provided  further.  That  the  Commis- 
sion shall  have  power  to  make  special  regulations  governing  the  granting  of 
licenses  for  the  use  of  automatic  radio  devices  and  for  the  operation  of  such 
devices." 

CONSTRUCTION  PERMITS 

Sec.  319.  (a)  No  license  shall  be  issued  under  the  authority  of  this 
Act  for  the  operation  of  any  station  the  construction  of  which  is  begun  or  is 
continued  after  this  Act  takes  effect,  unless  a  permit  for  its  construction  has 
been  granted  by  the  Commission  upon  written  application  therefor.  The  Com- 
mission may  grant  such  permit  if  public  convenience,  interest,  or  necessity 
will  be  served  by  the  construction  of  the  station.  This  application  shall  set 
forth  such  facts  as  the  Commission  by  regulation  may  prescribe  as  to  the 
citizenship,  character,  and  the  financial,  technical,  and  other  ability  of  the 
applicant  to  construct  and  operate  the  station,  the  ownership  and  location  of 
the  proposed  station  and  of  the  station  or  stations  with  which  it  is  proposed 
to  communicate,  the  frequencies  desired  to  be  used,  the  hours  of  the  day  or 
other  periods  of  time  during  which  it  is  proposed  to  operate  the  station,  the 
purpose  for  which  the  station  is  to  be  used,  the  type  of  transmitting  apparatus 
to  be  used,  the  power  to  be  used,  the  date  upon  which  the  station  is  expected 
to  be  completed  and  in  operation,  and  such  other  information  as  the  Commis- 
sion may  require.  Such  application  shall  be  signed  by  the  applicant  under 
oath  or  affirmation. 

(b)  Such  permit  for  construction  shall  show  specifically  the  earliest  and 
latest  dates  between  which  the  actual  operation  of  such  station  is  expected  to 
begin,  and  shall  provide  that  said  permit  will  be  automatically  forfeited  if  the 
station  is  not  ready  for  operation  within  the  time  specified  or  within  such  fur- 
ther time  as  the  Commission  may  allow,  unless  prevented  by  causes  not  under 
the  control  of  the  grantee.  The  rights  under  any  such  permit  shall  not  be  as- 
signed or  otherwise  transferred  to  any  person  without  the  approval  of  the  Com- 
mission. A  permit  for  construction  shall  not  be  required  for  Government  sta- 
tions, amateur  stations,  or  stations  upon  mobile  vessels,  railroad  rolling  stock, 
or  aircraft.  Upon  the  completion  of  any  station  for  the  construction  or  con- 
tinued construction  of  which  a  permit  has  been  granted,  and  upon  it  being 
made  to  appear  to  the  Commission  that  all  the  terms,  conditions,  and  obligations 
set  forth  in  the  application  and  permit  have  been  fully  met,  and  that  no  cause 
or  circumstance  arising  or  first  coming  to  the  knowledge  of  the  Commission 
since  the  granting  of  the  permit  would,  in  the  judgment  of  the  Commission, 
make  the  operation  of  such  station  against  the  public  interest,  the  Commission 
shall  issue  a  license  to  the  lawful  holder  of  said  permit  for  the  operation  of 
said  station.   Said  license  shall  conform  generally  to  the  terms  of  said  permit. 

*  The  provisos  in  section  318  were  added  by  "An  Act  to  amend  section  318  of  the  Com- 
munications Act  of  1934."  Public — No.  26 — 15th  Congress,  1st  Session,  approved  March 
29,  1937. 


DESIGNATION  OF  STATIONS  LIABLE  TO  INTERFERE  WITH 
DISTRESS  SIGNALS 

Sec.  320.  The  Commission  is  authorized  to  designate  from  time  to  tin 
radio  stations  the  communications  or  signals  of  which,  in  its  opinion,  a 
liable  to  interfere  with  the  transmission  or  reception  of  distress  signals 
ships.  Such  stations  are  required  to  keep  a  licensed  radio  operator  listenii 
in  on  the  frequencies  designated  for  signals  of  distress  and  radio  communie 
tions  relating  thereto  during  the  entire  period  the  transmitter  of  such  static 
is  in  operation. 

DISTRESS  SIGNALS  AND  COMMUNICATIONS 

Sec.  321'.     (a)    The  transmitting  set  in  a  radio  station  on  .shipboard  may  1 
adjusted  in  such  a  manner  as  to  produce  a  maximum  of  radiation,  irrespecti 
of  the  amount  of  interference  which  may  thus  be  caused,  when  such  station 
sending  radio  communications  or  signals  of  distress  and  radio  communieatioi 
relating  thereto." 

(b)  All  radio  stations,  including  Government  stations  and  stations  c 
board  foreign  vessels  when  within  the  territorial  waters  of  the  United  State 
shall  give  absolute  priority  to  radio  communications  or  signals  relating  to  shij 
in  distress ;  shall  cease  all  sending  on  frequencies  which  will  interfere  wii 
hearing  a  radio  communication  or  signal  of  distress,  and,  except  when  engap' 
in  answering  or  aiding  the  ship  in  distress,  shall  refrain  from  sending  ar 
radio  communications  or  signals  until  there  is  assurance  that  no  interfereri' 
will  be  caused  with  the  radio  communications  or  signals  relating  thereto,  ar 
shall  assist  the  vessel  in  distress,  so  far  as  possible,  by  complying  with  i 
instructions. 

INTERCOMMUNICATION  IN  MOBILE  SERVICE 

Sec.  322.°  Every  land  station  open  to  general  public  service  between 
coast  and  vessels  or  aircraft  at  sea  shall,  within  the  scope  of  its  normal  oper, 
tions,  be  bound  to  exchange  radio  communications  or  signals  with  any  ship  ( 
aircraft  station  at  sea  ;  and  each  station  on  shipboard  or  aircraft  at  sea  sha!- 
within  the  scope  of  its  normal  operations,  be  bound  to  exchange  radio  cot. 
munications  or  signals  with  any  other  station  on  shipboard  or  aircraft  at  sc 
or  with  any  land  station  open  to  general  public  service  between  the  coast  ar 
vessels  or  aircraft  at  sea:  Provided.  That  such  exchange  of  radio  communici 
tion  shall  be  without  distinction  as  to  radio  systems  or  instruments  adopted  1 
each  station,' 

INTERFERENCE  BETWEEN  GOVERNMENT  AND  COMMERCIAL 

STATIONS 

Sec.  323.  (a)  At  all  places  where  Government  and  private  or  commercii 
radio  stations  on  land  operate  in  such  close  proximity  that  interference  wit 
the  work  of  Government  stations  cannot  be  avoided  when  they  are  operatin 
simultaneously,  such  private  or  commercial  stations  as  do  interfere  with  tb 
transmission  or  reception  of  radio  communications  or  signals  by  the  Goven 
ment  stations  concerned  shall  not  use  their  transmitters  during  the  first  fiftee 
minutes  of  each  hour,  local  standard  time. 

(b)  The  Government  stations  for  which  the  above-mentioned  division  ( 
time  is  established  shall  transmit  radio  communications  or  signals  only  durin 
the  first  fifteen  minutes  of  each  hour,  local  standard  time,  except  in  eas 
of  signals  or  radio  communications  relating  to  vessels  in  distress  and  vessr 
requests  for  information  as  to  course,  location,  or  compass  direction. 

USE  OF  MINIMUM  POWER 

Sec.  324.  In  all  circumstances,  except  in  case  of  radio  communications  u 
signals  relating  to  vessels  in  distress,  all  radio  stations,  including  those  owne 
and  operated  by  the  United  States,  shall  use  the  minimum  amount  of  powe)' 
necessary  to  carry  out  the  communication  desired. 

FALSE  DISTRESS  SIGNALS;  REBROADCASTING ;  STUDIOS  1 
OF  FOREIGN  STATIONS  t 
Sec.  325.  (a)  No  person  within  the  jurisdiction  of  the  United  State 
shall  knowingly  utter  or  transmit,  or  cause  to  be  uttered  or  transmitted,  an 
false  or  fraudulent  signal  of  distress,  or  communication  relating  thereto,  no 
shall  any  broadcasting  station  rebroadcast  the  program  or  any  part  thereo 
of  another  broadcasting  station  without  the  express  authority  of  the  originatin 
station. 

(b)  No  person  shall  be  permitted  to  locate,  use,  or  maintain  a  radi 
broadcast  studio  or  other  place  or  apparatus  from  which  or  whereby  soun^ 
waves  are  converted  into  electrical  energy,  or  mechanical  or  physical  reprodnc 
tion  of  sound  waves  produced,  and  caused  to  be  transmitted  or  delivered  to  . 
radio  station  in  a  foreign  country  for  the  purpose  of  being  broadcast  fror 
any  radio  station  there  having  a  power  output  of  sufficient  intensity  and/o 
being  so  located  geographically  that  its  emissions  may  be  received  consistentl; 
in  the  United  States,  without  first  obtaining  a  permit  from  the  Commissioi' 
upon  proper  application  therefor. 

(c)  Such  application  shall  contain  such  information  as  the  Commission  ma;^ 
by  regulation  prescribe,  and  the  granting  or  refusal  thereof  shall  be  subjee 
to  the  requirements  of  section  309  hereof  with  respect  to  applications  fo 
station  licenses  or  renewal  or  modification  thereof,  and  the  license  or  permisi 
sion  so  granted  shall  be  revocable  for  false  statements  in  the  application  S' 
required  or  when  the  Commission,  after  hearings,  shall  find  its  continuatioi 
no  longer  in  the  public  interest. 

"  Sections  321,  322  and  329  ivere  amended  by  Public — No.  97 — 15th  Congress.  1st  Srs 
sion,  approved  May  20,  1937. 
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Passed  by  7Srd  Congress;  Approved  June  19,  1934;  With  Amendments 


CENSORSHIP;  INDECENT  LANGUAGE 

3ec.  326.  Nothing  in  this  Act  shall  be  understood  or  construed  to  give  the 
;mmission  the  power  of  censorship  over  the  radio  communications  or  signals 
nsmitted  by  any  radio  station,  and  no  regulation  or  condition  shall  be 
imulgated  or  fixed  by  the  Commission  which  shall  interfere  with  the  right 
free  speech  by  means  of  radio  communication.  No  person  within  the  juris- 
tion  of  the  United  States  shall  utter  any  obscene,  indecent,  or  profane  lan- 
ige  by  means  of  radio  communication. 

USE  OF  NAVAL  STATIONS  FOR  COMMERCIAL  MESSAGES 

3ec.  327.  The  Secretary  of  the  Navy  is  hereby  authorized,  unless  restrained 
international  agreement,  under  the  terms  and  conditions  and  at  rates 
scribed  by  him,  which  rates  shall  be  just  and  reasonable,  and  which,  upon 
aplaint,  shall  be  subject  to  review  and  revision  by  the  Commission,  to  use  all 
lio  stations  and  apparatus,  wherever  located,  owned  by  the  United  States  and 
3er  the  control  of  the  Navy  Department,  (a)  for  the  reception  and  trans- 
3sion  of  press  messages  offered  by  any  newspaper  published  in  the  United 
ites,  its  Territories  or  possessions,  or  published  by  citizens  of  the  United 
fetes  in  foreign  countries,  or  by  any  press  association  of  the  United  States, 
JIJ  (b)  for  the  reception  and  transmission  of  private  commercial  messages 
J:ween  ships,  between  ship  and  shore,  between  localities  in  Alaska  and  be- 
jeen  Alaska  and  the  continental  United  States :  Provided,  That  the  rates 
fid  for  the  reception  and  transmission  of  all  such  messages,  other  than  press 
Usages  between  the  Pacific  coast  of  the  United  States,  Hawaii,  Alaska, 
iam,  American  Samoa,  the  Phillipine  Islands,  and  the  Orient,  and  between 
!■  United  States  and  the  Virgin  Islands,  shall  not  be  less  than  the  rates 
arged  by  privately  owned  and  operated  stations  for  like  messages  and  service : 
ovided  further,  That  the  right  to  use  such  stations  for  any  of  the  purposes 
ned  in  this  section  shall  terminate  and  cease  as  between  any  countries  or 
alities  or  between  any  locality  and  privately  operated  ships  whenever  pri- 
;ely  owned  and  operated  stations  are  capable  of  meeting  the  normal  com- 
inication  requirements  between  such  countries  or  localities  or  between  any 
jality  and  privately  operated  ships,  and  the  Commission  shall  have  notified 
r  Secretary  of  the  Navy  thereof. 


SPECIAL  PROVISION  AS  TO  PHILIPPINE  ISLANDS  AND 
CANAL  ZONE 

Sec.  328.  This  title  shall  not  apply  to  the  Philippine  Islands  or  to  the 
nal  Zone.  In  international  radio  matters  the  Phillipine  Islands  and  the 
nal  Zone  shall  be  represented  by  the  Secretary  of  State. 

ADMINISTRATION  OF  RADIO  LAWS  IN  TERRITORIES  AND 
POSSESSIONS 

Sec.  329.°  The  Commission  is  authorized  to  designate  any  ofiicer  or  em- 
gityee  of  any  other  department  of  the  Government  on  duty  in  any  Territory 
I  possession  of  the  United  States  to  render  therein  such  service  in  connection 
|th  the  administration  of  this  Act  as  the  Commission  may  prescribe  and  also 
i  designate  any  officer  or  employee  of  any  other  department  of  the  Govern- 
Ijnt  to  render  such  services  at  any  place  within  the  United  States  in  connec- 
!n  with  the  administration  of  title  III  of  this  Act  as  may  be  necessary :  Pro- 
J!.ed,  That  such  designation  shall  be  approved  by  the  head  of  the  department 
i  which  such  person  is  employed.' 

fITLE  IV— PROCEDURAL  AND  ADMINISTRATIVE  PROVISIONS 

flRISDICTION  TO  ENFORCE  ACT  AND  ORDERS  OF  COMMISSION 

jSection  401.  (a)  The  district  courts  of  the  United  States  shall  have 
isdiction,  upon  application  of  the  Attorney  General  of  the  United  States  at 
p  request  of  the  Commission,  alleging  a  failure  to  comply  with  or  a  violation 
any  of  the  provisions  of  this  Act  by  any  person,  to  issue  a  writ  or  writs 
mandamus  commanding  such  person  to  comply  with  the  provisions  of  this 


i(b)  If  any  person  fails  or  neglects  to  obey  any  order  of  the  Commission 
ler  than  for  the  payment  of  money,  while  the  same  is  in  effect,  the  Com- 
jssion  or  any  party  injured  thereby,  or  the  United  States,  by  its  Attorney 
'imeral,  may  apply  to  the  appropriate  district  court  of  the  United  States 
the  enforcement  of  such  order.  If  after  hearing,  that  court  determines 
at  the  order  was  regularly  made  and  duly  served,  and  that  the  person  is 
disobedience  of  the  same,  the  court  shall  enforce  obedience  to  such  order 
I  a  writ  of  injunction  or  other  proper  process,  mandatory  or  otherwise,  to 
btrain  such  person  or  the  officers,  agents,  or  representatives  of  such  person, 
<m  further  disobedience  of  such  order,  or  to  enjoin  upon  it  or  them  obedience 
the  same. 

(c)     Upon  the  request  of  the  Commission  it  shall  be  the  duty  of  any  district 
orney  of  the  United  States  to  whom  the  Commission  may  apply  to  institute 
j  the  proper  court  and  to  prosecute  under  the  direction  of  the  Attorney 
)j«  5'neral  of  the  United  States  all  necessary  proceedings  for  the  enforcement  of 
|)|  |b  provisions  of  this  Act  and  for  the  punishment  of  all  violations  thereof,  and 
costs  and  expenses  of  such  prosecutions  shall  be  paid  out  of  the  appropria- 
•ns  for  the  expenses  of  the  courts  of  the  United  States. 

|(d)    The  provisions  of  the  Expediting  Act,  approved  February  11,  1903, 
amended,  and  of  section  238  (1)  of  the  Judicial  Code,  as  amended,  shall  be 
!jd  to  apply  to  any  suit  in  equity  arising  under  Title  II  of  this  Act,  wherein 
E  United  States  is  complainant. 


PROCEEDINGS  TO  ENFORCE  OR  SET  ASIDE  THE  COMMISSION'S 
ORDERS— APPEAL  IN  CERTAIN  CASES 

Sec.  402.  (a)  The  provisions  of  the  Act  of  October  22,  1913  (38  Stat. 
219),  relating  to  the  enforcing  or  setting  aside  of  the  orders  of  the  Interstate 
Commerce  Commission,  are  hereby  made  applicable  to  suits  to  enforce,  enjoin, 
set  aside,  annul,  or  suspend  any  order  of  the  Commission  under  this  Act  (except 
any  order  of  the  Commission  granting  or  refusing  an  application  for  a  con- 
struction permit  for  a  radio  station,  or  for  a  radio  station  license,  or  for  renew- 
al of  an  existing  radio  station  license,  or  for  modification  of  an  existing  radio 
station  license,  or  suspending  a  radio  operator's  license"),  and  such  suits  are 
hereby  authorized  to  be  brought  as  provided  in  that  Act. 

(b)  An  appeal  may  be  taken,  in  the  manner  hereinafter  provided,  from 
decisions  of  the  Commission  to  the  Court  of  Appeals  of  the  District  of  Colum- 
bia in  any  of  the  following  cases : 

(1)  By  any  applicant  for  a  construction  permit  for  a  radio  station,  or 
for  a  radio  station  license,  or  for  renewal  of  an  existing  radio  station  license, 
or  for  modification  of  an  existing  radio  station  license,  whose  application  is 
refused  by  the  Commission. 

(2)  By  any  other  person  aggrieved  or  whose  interests  are  adversely  affected 
by  any  decision  of  the  Commission  granting  or  refusing  any  such  application. 

(3)  By  any  radio  operator  whose  license  has  been  suspended  by  the  Com- 
mission." 

(c)  Such  appeal  shall  be  taken  by  filing  with  said  court  within  twenty 
days  after  the  decision  complained  of  is  effective,  notice  in  writing  of  said 
appeal  and  a  statement  of  the  reasons  therefor,  together  with  proof  of  service 
of  a  true  copy  of  said  notice  and  statement  upon  the  Commission.  Unless  a 
later  date  is  specified  by  the  Commission  as  part  of  its  decision,  the  decision 
complained  of  shall  be  considered  to  be  effective  as  of  the  date  on  which 
public  announcement  of  the  decision  is  made  at  the  office  of  the  Commission  in 
the  city  of  Washington.  The  Commission  shall  thereupon  immediately,  and 
in  any  event  not  later  than  five  days  from  the  date  of  such  service  upon  it, 
mail  or  otherwise  deliver  a  copy  of  said  notice  of  appeal  to  each  person  shown 
by  the  records  of  the  Commission  to  be  interested  in  such  appeal  and  to 
have  a  right  to  intervene  therein  under  the  provisions  of  this  section,  and 
shall  at  all  times  thereafter  permit  any  such  person  to  inspect  and  make 
copies  of  the  appellant's  statement  of  reasons  for  said  appeal  at  the  office  of 
the  Commission  in  the  city  of  Washington.  Within  thirty  days  after  the 
filing  of  said  appeal  the  Commission  shall  file  with  the  court  the  originals 
or  certified  copies  of  all  papers  and  evidence  presented  to  it  upon  the  applica- 
tion or  order"  involved,  and  also  a  like  copy  of  its  decision  thereon,  and  shall 
within  thirty  days  thereafter  file  a  full  statement  in  writing  of  the  facts  and 
grounds  for  its  decision  as  found  and  given  by  it,  and  a  list  of  all  interested 
persons  to  whom  it  has  mailed  or  otherwise  delivered  a  copy  of  said  notice  of 
appeal. 

(d)  Within  thirty  days  after  the  filing  of  said  appeal  any  interested  person 
may  intervene  and  participate  in  the  proceedings  had  upon  said  appeal  by 
filing  with  the  court  a  notice  of  intention  to  intervene  and  a  verified  state- 
ment showing  the  nature  of  the  interest  of  such  party,  together  with  proof 
of  service  of  true  copies  of  said  notice  and  statement,  both  upon  appellant  and 
upon  the  Commission.  Any  person  who  would  be  aggrieved  or  whose  interests 
would  be  adversely  affected  by  a  reversal  or  modification  of  the  decision  of 
the  Commission  complained  of  shall  be  considered  an  interested  party. 

(e)  At  the  earliest  convenient  time  the  court  shall  hear  and  determine 
the  appeal  upon  the  record  before  it,  and  shall  have  power,  upon  such  record, 
to  enter  a  judgment  affirming  or  reversing  the  decision  of  the  Commission, 
and  in  event  the  court  shall  render  a  decision  and  enter  an  order  reversing  the 
decision  of  the  Commission,  it  shall  remand  the  case  of  the  Commission  to  carry 
out  the  judgment  of  the  court :  Provided,  however.  That  the  review  by  the 
court  shall  be  limited  to  questions  of  law  and  that  findings  of  fact  by  the 
Commission,  if  supported  by  substantial  evidence,  shall  be  conclusive  unless 
it  shall  clearly  appear  that  the  findings  of  the  Commission  are  arbitrary  or 
capricious.  The  court  judgment  shall  be  final,  subject,  however,  to  review 
by  the  Supreme  Court  of  the  United  States  upon  writ  of  certiorari  on  petition 
therefor  under  section  240  of  the  Judicial  Code,  as  amended,  by  appellant,  by 
the  Commission,  or  by  any  interested  party  intervening  in  the  appeal. 

(f)  The  court  may,  in  its  discretion,  enter  judgment  for  costs  in  favor 
of  or  against  an  appellant,  and/or  other  interested  parties  intervening  in  said 
appeal,  but  not  against  the  Commission,  depending  upon  the  nature  of  the 
issues  involved  upon  said  appeal  and  the  outcome  thereof. 

INQUIRY  BY  COMMISSION  ON  ITS  OWN  MOTION 
Sec.  403.  The  Commission  shall  have  full  authority  and  power  at  any 
time  to  institute  an  inquiry,  on  its  own  motion,  in  any  case  and  as  to  any 
matter  or  thing  concerning  which  complaint  is  authorized  to  be  made,  to  or 
before  the  Commission  by  any  provision  of  this  Act,  or  concerning  which  any 
question  may  arise  under  any  of  the  provisions  of  this  Act,  or  relating  to  the 
enforcement  of  any  of  the  provisions  of  this  Act.  The  Commission  shall  have 
the  same  powers  and  authority  to  proceed  with  any  inquiry  instituted  on  its 
own  motion  as  though  it  had  been  appealed  to  by  complaint  or  petition  under 
any  of  the  provisions  of  this  Act,  including  the  power  to  miki'  and  enforce 
any  order  or  orders  in  the  case,  or  relating  to  the  matter  or  thing  concerning 
which  the  inquiry  is  had,  excepting  orders  for  the  payment  of  money. 
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"  The  provisions  in  sections  402  (a)  and  (h)  (3)  relating  to  suspension  of  a  radio 
operator's  license  were  added  by  Public — No.  97 — 15th  Congress,  1st  Session,  approved 
May  20,  1937. 

*i  The  words  "or  order"  were  added  by  Public — No.  97 — 15th  Congress,  1st  Session,  ap- 
proved May  20,  1937. 
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REPORTS  OF  INVESTIGATIONS 

Sec.  404.  Whenever  an  investigation  shall  be  made  by  the  Commission 
it  shall  be  its  duty  to  make  a  report  in  writing  in  respect  thereto,  which  shall 
state  the  conclusions  of  the  Commission,  together  with  its  decision,  order,  or 
requirement  in  the  premises ;  and  in  case  damages  are  awarded  such  report 
shall  include  the  findings  of  fact  on  which  the  award  is  made. 

REHEARING  BEFORE  COMMISSION 

Sec.  405.  After  a  decision,  order,  or  requirement  has  been  made  by  the 
Commission  in  any  proceeding,  any  party  thereto  may  at  any  time  make  appli- 
cation for  rehearing  of  the  same,  or  any  matter  determined  therein,  and  it  shall 
be  lawful  for  the  Commission  in  its  discretion  to  grant  such  a  rehearing  if 
sufficient  reason  therefor  be  made  to  appear:  Provided,  however.  That  in  the 
case  of  a  decision,  order,  or  requirement  made  under  Title  III,  the  time  within 
which  application  for  rehearing  may  be  made  shall  be  limited  to  twenty  days 
after  the  effective  date  thereof,  and  such  application  may  be  made  by  any 
party  or  any  person  aggrieved  or  whose  interests  are  adversely  affected  thereby. 
Applications  for  rehearing  shall  be  governed  by  such  general  rules  as  the 
Commission  may  establish.  No  such  application  shall  excuse  any  person  from 
complying  with  or  obeying  any  decision,  order,  or  requirement  of  the  Com- 
mission, or  operate  in  any  manner  to  stay  or  postpone  the  enforcement  thereof, 
without  the  special  order  of  the  Commission.  In  case  a  rehearing  is  granted, 
the  proceedings  thereupon  shall  conform  as  nearly  as  may  be  to  the  proceed- 
ings in  an  original  hearing,  except  as  the  Commission  may  otherwise  direct ; 
and  if,  in  its  judgment,  after  such  rehearing  and  the  consideration  of  all  facts, 
including  those  arising  since  the  former  hearing,  it  shall  appear  that  the 
original  decision,  order,  or  requirement  is  in  any  respect  unjust  or  unwar- 
ranted, the  Commission  may  reverse,  change,  or  modify  the  same  accordingly. 
Any  decision,  order,  or  requirement  made  after  such  rehearing,  reversing, 
changing,  or  modifying  the  original  determination,  shall  be  subject  to  the 
same  provisions  as  an  original  order. 

***** 

GENERAL  PROVISIONS  RELATING  TO  PROCEEDINGS— WIT- 
NESSES AND  DEPOSITIONS 

Sec.  409.  (a)  Any  member  or  examiner  of  the  Commission,  or  the  director 
of  any  division,  when  duly  designated  by  the  Commission  for  such  purpose, 
may  hold  hearings,  sign  and  issue  subpenas,  administer  oaths,  examine  wit- 
nesses, and  receive  evidence  at  any  place  in  the  United  States  designated 
by  the  Commission ;  except  that  in  the  administration  of  Title  III  an  examiner 
may  not  be  authorized  to  exercise  such  powers  with  respect  to  a  matter  involv- 
ing (1)  a  change  of  policy  by  the  Commission,  (2)  the  revocation  of  a  station 
license,  (3)  new  devices  or  developments  in  radio,  or  (4)  a  new  kind  of  use 
of  frequencies.  In  all  cases  heard  by  an  examiner  the  Commission  shall  hear 
oral  arguments  on  request  of  either  party. 

(b)  For  the  purposes  of  this  Act  the  Commission  shall  have  the  power  to 
require  by  subpena  the  attendance  and  testimony  of  witnesses  and  the  pro- 
duction of  all  books,  papers,  schedules  of  charges,  contracts,  agreements,  and 
documents  relating  to  any  matter  under  investigation.  Witnesses  summoned 
before  the  Commission  shall  be  paid  the  same  fees  and  mileage  that  are  paid 
witnesses  in  the  court  of  the  United  States. 

(c)  Such  attendance  of  witnesses,  and  the  production  of  such  documentary 
evidence,  may  be  required  from  any  place  in  the  United  States,  at  any 
designated  place  of  hearing.  And  in  case  of  disobedience  to  a  subpena  the 
Commission,  or  any  party  to  a  proceeding  before  the  Commission,  may  invoke 
the  aid  of  any  court  of  the  United  States  in  requiring  the  attendance  and 
testimony  of  witnesses  and  the  production  of  books,  papers,  and  documents 
under  the  provisions  of  this  section. 

(d)  Any  of  the  district  courts  of  the  United  States  within  the  jurisdiction 
of  which  such  inquiry  Ls  carried  on  may,  in  case  of  contumacy  or  refusal  to 
obey  a  subpena  issued  to  any  common  carrier  or  licensee  or  other  person,  issue 
an  order  requiring  such  common  carrier,  licensee,  or  other  person  to  appear 
before  the  Commission  (and  produce  books  and  papers  if  so  ordered)  and  give 
evidence  touching  the  matter  in  question ;  and  any  failure  to  obey  such  order 
of  the  court  may  be  punished  by  such  court  as  a  contempt  thereof. 

(e)  The  testimony  of  any  witness  may  be  taken,  at  the  instance  of  a 
party,  in  any  proceeding  or  investigation  pending  before  the  Commission,  by 
deposition,  at  any  time  after  a  cause  or  proceeding  is  at  issue  on  petition  and 
answer.  The  Commission  may  also  order  testimony  to  be  taken  by  deposition 
in  any  proceeding  or  investigation  pending  before  it,  at  any  stage  of  such 
proceeding  or  investigation.  Such  depositions  may  be  taken  before  any  judge 
of  any  court  of  the  United  States,  or  any  United  States  commissioner,  or  any 
clerk  of  a  district  court,  or  any  chancellor,  justice,  or  judge  of  a  supreme  or 
superior  court,  mayor,  or  chief  magistrate  of  a  city,  judge  of  a  county  court, 
or  court  of  common  pleas  of  any  of  the  United  States,  or  any  notary  public,  not 
being  of  counsel  or  attorney  to  either  of  the  parties,  nor  interested  in  the 
event  of  the  proceeding  or  investigation.  Reasonable  notice  must  first  be  given 
in  writing  by  the  party  or  his  attorney  proposing  to  take  such  deposition  to 
the  opposite  party  or  his  attorney  of  record,  as  either  may  be  nearest,  which 
notice  shall  state  the  name  of  the  witness  and  the  time  and  place  of  the 
taking  of  his  deposition.  Any  person  may  be  compelled  to  appear  and  depose, 
and  to  produce  documentary  evidence,  in  the  same  manner  as  witnesses  may  be 
compelled  to  appear  and  testify  and  produce  documentary  evidence  before  the 
Commission,  as  hereinbefore  provided. 

(f)  Every  person  deposing  as  herein  provided   shall  be  cautioned  and 


sworn  (or  affirm,  if  he  so  request)  to  testify  the  whole  truth,  and  shall  I 
carefully  examined.  His  testimony  shall  be  reduced  to  writing  by  the  magi 
trate  taking  the  deposition,  or  under  his  direction,  and  shall,  after  it  has  bee 
reduced  to  writing,  be  subscribed  by  the  deponent. 

(g)  If  a  witness  whose  testimony  may  be  desired  to  be  taken  by  depositio 
be  in  a  foreign  country,  the  deposition  may  be  taken  before  an  officer  or  perso 
designated  by  the  Commission,  or  agreed  upon  by  the  parties  by  stipulation  i 
writing  to  be  filed  with  the  Commission.  All  depositions  must  be  prompt] 
filed  with  the  Commission. 

(h)  Witnesses  whose  depositions  are  taken  as  authorized  in  this  Act,  an 
the  magistrate  or  other  officer  taking  the  same,  shall  severally  be  entitled  f 
the  same  fees  as  are  paid  for  like  services  in  the  courts  of  the  United  State 

(i)  No  person  shall  be  excused  from  attending  and  testifying  or  froi 
producing  books,  papers,  schedules  of  charges,  contracts,  agreements,  an  , 
documents  before  tlie  Commission,  or  in  obedience  to  the  subpena  of  the  Con 
mission,  whether  such  subpena  be  signed  or  issued  by  one  or  more  commi 
sioners,  or  in  any  cause  or  proceeding,  criminal  or  otherwise,  based  upon  <: 
growing  out  of  any  alleged  violation  of  this  Act,  or  of  any  amendmem 
thereto,  on  the  ground  or  for  the  reason  that  the  testimony  or  evidenc- 
documentary  or  otherwise,  required  of  him  may  tend  to  incriminate  him  c 
subject  him  to  a  penalty  or  forfeiture ;  but  no  individual  shall  be  prosecute 
or  subjected  to  any  penalty  or  forfeiture  for  or  on  account  of  any  transactioi 
matter,  or  thing  concerning  which  he  is  compelled,  after  having  claimed  h 
privilege  against  self-incrimination,  to  testify  or  produce  evidence,  documentar 
or  otherwise,  except  that  any  individual  so  testifying  shall  not  be  exemt 
from  prosecution  and  punishment  for  perjury  committed  in  so  testifying. 

(j)    Any  person  who  shall  neglect  or  refuse  to  attend  and  testify,  or  t  t 
answer  any  lawful  inquiry,  or  to  produce  books,  papers,  schedules  of  charge; 
contracts,  agreements,  and  documents,  if  in  his  power  to  do  so,  in  obedienc  ' 
to  the  subpena  or  lawful  requirement  of  the  Commission,  shall  be  guilty  of 
misdemeanor  and  upon  conviction  thereof  by  a  court  of  competent  jurisdictio 
shall  be  punished  by  a  fine  of  not  less  than  $100  nor  more  than  $5,000,  or  b  , 
imprisonment  for  not  more  than  one  year,  or  by  both  such  fine  and  imprisoi 
ment. 

***** 
TITLE  V— PENAL  PROVISIONS— FORFEITURES 

GENERAL  PENALTY 

Section  501.  Any  person  who  willfully  and  knowingly  does  or  causes  o 
suffers  to  be  done  any  act,  matter,  or  thing,  in  this  Act  prohibited  or  declare 
to  be  unlawful,  or  who  willfully  and  knowingly  omits  or  fails  to  do  an. 
act,  matter,  or  thing  in  this  Act  required  to  be  done,  or  willfully  and  kno'vi 
ingly  causes  or  suffers  such  omission  or  failure,  shall,  upon  conviction  thereo: 
be  punished  for  such  offense,  for  which  no  penalty  (other  than  a  forfeiture 
is  provided  herein,  by  a  fine  of  not  more  than  $10,000  or  by  imprisonmen 
for  a  term  of  not  more  than  two  years,  or  both. 

VIOLATIONS  OF  RULES,  REGULATIONS,  AND  SO  FORTH 
Sec.  502.  Any  person  who  willfully  and  knowingly  violates  any  rul' 
regulation,  restriction  or  condition  made  or  imposed  by  the  Commission  undc 
authority  of  this  Act,  or  any  rule,  regulation,  restriction,  or  condition  mad 
or  imposed  by  any  international  radio  or  wire  communications  treaty  c 
convention,  or  regulations  annexed  thereto,  to  which  the  United  States  is  o 
may  hereafter  become  a  party,  shall,  in  addition  to  any  other  penaltie 
provided  by  law,  be  punished,  upon  conviction  thereof,  by  a  fine  of  not  moi 
than  $500  for  each  and  every  day  during  which  such  offense  occurs. 

*****  -I 
VENUE  OF  OFFENSES 

Sec.  505.  The  trial  of  any  offense  under  this  Act  shall  be  in  the  district  i; 
which  it  is  committed ;  or  if  the  offense  is  committed  upon  the  high  seas,  o 
out  of  the  jurisdiction  of  any  particular  State  or  district,  the  trial  shall  be  i 
the  district  where  the  offender  may  be  found  or  into  which  he  shall  be  firs 
brought.  Whenever  the  offense  is  begun  in  one  jurisdiction  and  completed  i 
another  it  may  be  dealt  with,  inquired  of,  tried,  determined,  and  punished  i, 
either  jurisdiction  in  the  same  manner  as  if  the  offense  had  been  actually  an- 
wholly  committed  therein. 

***** 

TITLE  VI— MISCELLANEOUS  PROVISIONS 

UNAUTHORIZED  PUBLICATION  OF  COMMUNICATIONS  [ 

Sec.  605.  No  person  receiving  or  assisting  in  receiving,  or  transmittini 
or  assisting  in  transmitting,  any  interstate  or  foreign  communication  by  wir 
or  radio  shall  divulge  or  publish  the  existence,  contents,  substance,  purpor; 
effect,  or  meaning  thereof,  except  through  authorized  channels  of  transmissio 
or  reception,  to  any  person  other  than  the  addressee,  his  agent,  or  attorney,  o 
to  a  person  employed  or  authorized  to  forward  such  communication  to  if 
destination,  or  to  proper  accounting  or  distributing  officers  of  the  variou- 
communicating  centers  over  which  the  communication  may  be  passed,  or  t 
the  master  of  a  ship  under  whom  he  is  serving,  or  in  response  to  a  subpen 
issued  by  a  court  of  competent  jurisdiction,  or  on  demand  of  other  lawfv 
authority ;  and  no  person  not  being  authorized  by  the  sender  shall  intercep 
any  communication  and  divulge  or  publish  the  existence,  contents,  substanci 
purport,  effect,  or  meaning  of  such  intercepted  communication  to  any  person? 
and  no  person  not  being  entitled  thereto  shall  receive  or  assist  in  receiving  an. 
interstate  or  foreign  communication  by  wire  or  radio  and  use  the  same  o' 
any  information  therein  contained  for  his  own  benefit  or  for  the  benefit  c 
another  not  entitled  thereto ;  and  no  person  having  received  such  intercepte : 
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iijamunication  or  having  become  acquainted  with  the  contents,  substance, 
■port,  effect,  or  meaning  of  the  same  or  any  part  thereof,  knowing  that  such 
armation  was  so  obtained,  shall  divulge  or  publish  the  existence,  contents, 
•stance,  purport,  effect,  or  meaning  of  the  same  or  any  part  thereof,  or 
the  same  or  any  information  therein  contained  for  his  own  benefit  or  for 
benefit  of  another  not  entitled  thereto:  Provided,  That  this  section  shall 
apply  to  the  receiving,  divulging,  publishing,  or  utilizing  the  contents  of  any 
lio  communication  broadcast,  or  transmitted  by  amateurs  or  others  for  the 
of  the  general  public,  or  relating  to  ships  in  distress. 

WAR  EMERGENCY— POWERS  OF  PRESIDENT 


Sec.  606.  (a)  During  the  continuance  of  a  war  in  which  the  United 
ites  is  engaged,  the  President  is  authorized,  if  he  finds  it  necessary  for  the 
tional  defense  and  security,  to  direct  that  such  communications  as  in  his 
'Igment  may  be  essential  to  the  national  defense  and  security  shall  have 
■^jference  or  priority  with  any  carrier  subject  to  this  Act.  He  may  give 
bse  directions  at  and  for  such  times  as  he  may  determine,  and  may  modify, 
inge,  suspend,  or  annul  them  and  for  any  such  purpose  he  is  hereby 
thorized  to  issue  orders  directly,  or  through  such  person  or  persons  as  he 
iignates  for  the  purpose,  or  through  the  Commission.  Any  carrier  com- 
'ing  with  any  such  order  or  direction  for  preference  or  priority  herein 
thorized  shall  be  exempt  from  any  and  all  provisions  in  existing  law  imposing 
il  or  criminal  penalties,  obligations,  or  liabilities  upon  carriers  by  reason 
giving  preference  or  priority  in  compliance  with  such  order  or  direction, 
(b)  It  shall  be  unlawful  for  any  person  during  any  war  in  which  the 
lited  States  is  engaged  to  knowingly  or  willfully,  by  physical  force  or 
imidation  by  threats  of  physical  force,  obstruct  or  retard  or  aid  in  obstruct- 
»  or  retarding  interstate  or  foreign  communication  by  radio  or  wire.  The 
esident  is  hereby  authorized,  whenever  in  his  judgment  the  public  interest 
ibuires,  to  employ  the  armed  forces  of  the  United  States  to  prevent  any  such 

ttruction  or  retardation  of  communication :  Provided,  That  nothing  in  this 
_  tion  shall  be  construed  to  repeal,  modify,  or  affect  either  section  6  or  section 
of  an  Act  entitled  "An  Act  to  supplement  existing  laws  against  unlawful 


as 


restraints  and  monopolies,  and  for  other  purposes,"  approved  October  15,  1914. 

(c)  Upon  proclamation  by  the  President  that  there  exists  war  or  a  threat 
of  war  or  a  state  of  public  peril  or  disaster  or  ofeer  national  emergency,  or 
in  order  to  preserve  the  neutrality  of  the  United  States,  the  President  may 
suspend  or  amend,  for  such  time  as  he  may  see  fit,  the  rules  and  regulations 
applicable  to  any  or  all  stations  within  the  jurisdiction  of  the  United  States 
as  prescribed  by  the  Commission,  and  may  cause  the  closing  of  any  station 
for  radio  communication  and  the  removal  therefrom  of  its  apparatus  and 
equipment,  or  he  may  authorize  the  use  or  control  of  any  such  station  and/or 
its  apparatus  and  equipment  by  any  department  of  the  Government  under  such 
regulations  as  he  may  prescribe,  upon  just  compensation  to  the  owners. 

(d)  The  President  shall  ascertain  the  just  compensation  for  such  use  or 
control  and  certify  the  amount  ascertained  to  Congress  for  appropriation  and 
payment  to  the  person  entitled  thereto.  If  the  amount  so  certified  is  unsat- 
isfactory to  the  person  entitled  thereto,  such  person  shall  be  paid  only  75 
per  centum  of  the  amount  and  shall  be  entitled  to  sue  the  United  States  to 
recover  such  further  sum  as  added  to  such  payment  of  75  per  centum  will 
make  such  amount  as  will  be  just  compensation  for  the  use  and  control. 
Such  suit  shall  be  brought  in  the  manner  provided  by  paragraph  20  of  section 
24,  or  by  section  145,  of  the  Judicial  Code,  as  amended. 

EFFECTIVE  DATE  OF  ACT 

Sec.  607.  This  Act  shall  take  effect  upon  the  organization  of  the  Com- 
mission, except  that  this  section  and  sections  1  and  4  shall  take  effect  July  1, 
1934.  The  Commission  shall  be  deemed  to  be  organized  upon  such  date  as  four 
members  of  the  Commission  have  taken  ofiice. 

SEPARABILITY  CLAUSE 

Sec.  608.  If  any  provision  of  this  Act  or  the  application  thereof  to  any 
person  or  circumstance  is  held  invalid,  the  remainder  of  the  Act  and  the 
application  of  such  provision  to  other  persons  or  circumstances  shall  not  be 
affected  thereby. 


EDUCATIONAL  AND  RELIGIOUS  STATIONS  IN  UNITED  STATES  AND  CANADA 

College,  Church  and  Publicly  Owned  Stations 

Asterisk  (*)  Indicates  time  is  sold  commercially. 


EDUCATIONAL 
INSTITUTIONS 


VAPI,  Birmingham,  Ala.  —  Owned 
University  of  Alabama,  Alabama 
(lytechnic  Institute  and  Alabama 
i)llege;  leased  to  WAPI  Broadcast- 
g  Corp.  Director :  Thad  Holt. 

jBAA,  West  Lafayette,  Ind.  —  Pur- 
I  e  University.  Program  Director : 
llbert  D.  Williams. 

Ji 

liCAD,  Canton,  N.  Y.— St.  Lawrence 
laiversity ;  under  lease  option  to 
atertown  (N.  Y. )  Times,  to  be 
bved  to  Watertown  and  operated 
[immercially. 

■CAL,  Northfield,  Minn.  —  St.  Olaf 
lollege.  Director:  M.  C.  Jensen. 

CAT,  Rapid  City,   S.  D.  —  South 
llftkota  State  School  of  Mines.  Direc- 
C.  M.  Rowe. 

IjVESG,  Elmira,  N.  Y.— Licensed  to 
ornell  University,  Ithaca,  N.  Y.  Op- 
ated  under  lease  to  Elmira  Star- 
azette.  Director:  Dale  Taylor. 

Irt'EW,  St.  Louis,  Mo.— St.  Loui.s 
niversity.  Director :  Rev.  W.  A. 
'urk,  S.J. 

tVGST,  Atlanta,  Ga.  — Licensed  to 
leorgia  School  of  Technology ;  oper- 
ted  commercially  under  lease.  Direc- 
r :  W.  H.  Summerville. 

THA,  Madison,  Wis. — University  of 
f^isconsin.  Director:  H.  B.  McCarty. 


^^VHAZ,  Troy,  N.  Y.  —  Rensselaer 
tolytechnic  Institute.  Director:  W.  J. 
"illiams. 


^7  ILL,  Urbana,  111.  —  University  of 
.linois.  Director:  Joseph  F.  Wright. 

i^KAR,  East  Lansing,  Mich. — Michi- 
,Bn  State  College.  Director :  Robert  J. 
»leman. 


ilVVHBY  and  WTAQ,  Green  Bay, 
^flis. — St.  Norbert's  College.  Director : 
'''ather  James  A.  Wagner. 


WLB,  Minneapolis,  Minn.  — ■  Univer- 
sity of  Minnesota.  Program  Director : 
H.  B.  Gislason. 

WLMU,  Middlesboro,  Ky. — Construc- 
tion permit  issued  for  new  station  to 
Lincoln  Memorial  University,  Harro- 
gate, Tenn. 

WNAD,  Norman,  Okla.  —  University 
of  Oklahoma.  Director :  Homer  Heck. 

WOI,  Ames,  la. — Iowa  State  College 
of  Agriculture  &  Mechanic  Arts.  Di- 
rector: W.  I.  Griffith. 

WOSU,  Columbus,  O.  —  Ohio  State 
University.  Director :  R.  C.  Higgy. 
*WRUF,  Gainesville,  Ga. — University 
of  Florida.  Director:  Garland  Powell. 
WSAJ,  Grove  City,  Pa.— Grove  City 
College.  Director :  Dr.  A.  .1.  Calcler- 
wood. 

WSUI,  Iowa  City,  la. — University  of 
Iowa.  Director :  Carl  Menzer. 
WSVS,  Buffalo,  N.  Y.— Seneca  Voca- 
tional High  School.  Director :  Lowell 

C.  Kitchin. 

WTAW,  College  Station,  Tex.— Agri- 
cultural &  Mechanical  College  of 
Texas.  Director:  E.  P.  Humbert. 
*WWL,  New  Orleans,  La.  — •  Loyola 
University.  Director :  Vincent  F.  Cal- 
lahan. 

KBPS,  Portland,  Ore.— Benson  Poly- 
technic School.  Director :  William 
Allingham. 

KFDY,  Brookings,  S.  D.  —  South 
Dakota  State  College.  Director :  S.  W. 
.lones. 

*KFJM,  Grand  Forks,  N.  D.  —  Uni- 
versity  of  North   Dakota.   Director : 

D.  LeMasurier. 

KFKU,  Lawrence,  Kan.  — •  University 
of  Kansas.  Director :  H.  G.  Ingham. 
*KFXR,  Oklahoma  City,  Okla.— Ex- 
change Ave.  Baptist  Church.  Direc- 
tor :  B.  C.  Thomason. 
KOAC,  Corvallis,  Ore. — Oregon  State 
System  of  Higher  Education  ( State 
Agricultural  College,  operator).  Direc- 
tor :  Luke  L.  Roberts. 
*KPAC,  Port  Arthur,  Tex.  —  Port 
Arthur  College.  Director:  Glenn  Hew- 
itt. 


KSAC,  Manhattan,  Kan.  —  Kansas 
State  College  of  Agriculture  &  Applied 
Sciences. 

KUSD,  Vermillion,  S.  D. — University 
of  South  Dakota.  Director:  B.  B. 
Brackett. 

*KUOA,  Siloam  Springs,  Ark. — .Tohn 
Brown  University.  Director:  C.  M. 
Books. 

KWLC,  Decorah,  la.  — Luther  Col- 
lege. Director :  Dr.  W.  L.  Strunk. 

KWSC,  Pullman,  Wash.  —  Washing- 
ton State  College.  Director :  Kenneth 
E.  Yeend. 


CANADIAN 


*CFRC,  Kingston,  Ont. — Queens  Uni- 
versity. Director :  James  Annand. 

CKIC,  Wolfville,  N.  S.— Acadia  Uni- 
versity. Director :  Frances  M.  Patter- 
son. 

CKUA,  Edmonton.  Alta. — University 
of  Alberta.  Director:  Donald  Cameron. 


KFSG,  Los  Angeles,  Cal. — Echo  Park 
Rvangelical  Association.  (Aimie  Sem- 
ple  McPherson.) 

KFUO,  St.  Louis,  Mo.  —  Evangelical 
Lutheran  Synod  of  Missouri,  Ohio 
and  Other  States.  Director :  H.  H. 
Hohenstein. 

KPOF,  Denver,  Colo.— Pillar  of  Fire. 
Director :  Arthur  K.  White. 

KPPC,  Pasadena,  Cal.  —  Pasadena 
Presbyterian  Church.  Director :  David 
Black. 

*KSL,  Salt  Lake  City  —  Licensed  to 
Radio  Service  Corp.  of  Utah,  control- 
ling interest  in  which  is  owned  by 
Latter  Day  Saints  (Mormon)  Church. 
Director :  Earl  J.  Glade. 

KTW.  Seattle,  Wash.  — First  Pres- 
byterian Church.  Director:  M.  A. 
Matthews. 


MUNICIPAL  STATIONS 


RELIGIOUS  INSTITUTIONS 


WAWZ,  Zaraphath,  N.  J.— Pillar  of 
Fire.  Director:  Ray  B.  White. 

WBBL,  Richmond,  Va. — Grace  Cove- 
nant Presbyterian  Church.  Director: 
M.  A.  Sitton. 

WBBR,  Brooklyn,  N.  Y.  —  Peoples 
Pulpit  Association.  Director :  M.  A. 
Howlett. 

*WBNO,  New  Orleans,  La. — Coliseum 
Place  Baptist  Church.  Director :  Ed- 
ward R.  Musso. 

WMBI,  Chicago,  111.  —  Moody  Bible 
Institute.  Director :  Henry  C.  Crowell. 

WMPC,  Lapeer,  Mich.  —  First  Meth- 
odist Protestant  Church.  Director :  F. 
S.  Hemingway. 

KFGQ,  Boone,  la.  —  Boone  Biblical 
College.  Director:  Lois  Crawford. 


*WCAM,  Camden,  N.  J.  —  City  of 
Camden.  Director :  F.  S.  Caperoom. 

*WJAX,  Jacksonville,  Fla. — City  of 
.lacksonville.  Director :  Thomas  C. 
Imeson. 

WLBL,  Stevens  Point,  Wis.  —  State 
of  Wisconsin.  Director :  F.  R.  Calvert. 

WNYC,  New  York  City— City  of  New 
York.  Director:  F.  J.  H.  Kracke. 

*WPG,  Atlantic  City,  N.  J.— City  of 
Atlantic  City.  Director  :  Norman  Reed. 

*WRR,  Dallas,  Tex.— City  of  Dallas. 
Director :  John  Thorwald. 

*WSUN,  St.  Petersburg,  Fla.  —  St. 
Petersburg  Chamber  of  Commerce. 
Director :  Harold  H.  Meyer. 

*KTHS,  Hot  Springs,  Ark.  —  Hot 
Springs  Chamber  of  Commerce.  Direc- 
tor:  S.  A.  Cisler. 


Directory  of 

RADIO  SET  AND  OTHER  RECEIVING  EQUIPMENT  MANUFACTURERS 

(Official  Membership  of  Radio  Manufacturers  Association  as  of  January  1,  1938) 


ABLER  MFG.  CO. — 29th  &  Chestnut 
Sts.,  Louisville,  Ky.  Products:  radio 
cabinets,  cabinets  for  electrical  and 
music  trades,  card  tables,  carpet 
sweepers.  Trade  Name :  Adler-Royal. 

AEROVOX  CORP.— 70  Washington 
St.,  Brooklyn,  N.  T.  Products:  fixed 
condensers,  resistors,  such  as  electro- 
lytic condensers,  mica  condensers, 
fixed  paper  condensers,  both  oil  and 
wax.  padder  condensers,  carbon  resis- 
tors, fixed  and  adjustable  vitreous 
enamel  resistors.  Trade  Names  :  Aero- 
vox,  Hi-Farad,  Metalohms,  Resistofor- 
mer,  Pyrohms. 

ALLEN-BRADLEY  CO.  — 1326  S. 
Second  St.,  Milwaukee,  Wis.  Prod- 
u  c  t  s  :  bradleyometers.  bradleyunits. 
bradleystats,  radioleaks.  Trade  Name : 
Bradley. 

AMERICAN  ELECTRO  METAL 
CORP. — Lisbon  St.,  Lewiston,  Me. 
Products :  molybdenum  wires  and 
molybdenum-tungsten  alloy  wires. 
Trade  Name :  Elmet. 

AMERICAN  STEEL  PACKAGE 
CO. — Squire  Ave.,  Defiance,  O.  Prod- 
ucts :  variable  gang  condensers.  Trade 
Name:  Defiance. 

AMPERITE  CORP. — 561  Broadway, 
New  Tork  City.  Products :  amperite 
current  voltage  regulators,  velocity 
microphones,  microphone  stands,  mic- 
rophone transformers,  pre-amplifiers. 
Trade  Name :  Amperite. 

ARCTURUS  RADIO  TUBE  CO.— 
720  Frelinghuysen  Ave.,  Newark,  N. 
J.  Products :  radio  receiving  tubes. 
Trade  Name :  Arcturus. 

AUTOMATIC  RADIO  MFG.  CO., 
INC. — 122  Brookline  Ave.,  Boston. 
Mass.  Products  :  receiving  sets — mid- 
get, table,  console,  automobile.  Trade 
Names:  Antomatic.  Auto  Rola,  Tom 
Thumb,  Automaster,  Airmaster. 

BEAD  CHAIN  MFG.  CO.  — 110 
Mountain  Grove  St.,  Bridgeport, 
Conn.  Products :  radio  tube  contact 
pins. 

BELMONT  RADIO  CORP.  — 1257 
Fullerton  Ave.,  Chicago,  111.  Prod- 
ucts :  receiving  sets  —  consoles,  mid- 
gets, automobile.  Trade  Names :  Bel- 
mont, Freshman. 

BENDIX  RADIO  CORP.— 9th  & 
Kearny  Sts.,  N.  E.,  Washington,  D.  C. 
Products :  aviation  radio  equipment 
for  commercial  and  military  service. 

BENTLEY,  HARRIS  MFG.  CO.— 
Hector  &  Lime  Sts.,  Conshohocken. 
Pa.  Products :  varnished  tubing  and 
sleeving.    Trade  Name :  B.H. 

BIRNBACH  RADIO  CO.,  INC.— 
145  Hudson  St.,  New  York  City. 
Products :  aerial  wire,  hook-up  wires, 
lead-in  wires,  aerial  accessories,  stand- 
off insulators,  aerial  kits,  double  an- 
tenna systems,  automotive  radio  ac- 
cessories, short-wave  parts,  rubber- 
covered  colored  wires,  etc.  Trade 
Name :  Brintex. 

BLILEY  ELECTRIC  CO.  —  Union 
Station  Bldg.,  Erie,  Pa.  Products : 
crystals,  crystal  holders  and  crystal 
ovens.  Trade  Name :  Bliley. 

WILLIAM  BRAND  &  CO. —276 
Fourth  Ave.,  New  York  City.  Prod- 
ucts ;  varnished  tubing,  saturated 
sleeving,  mica  condenser  films  and 
fabricated  parts,  varnished  cambric, 
paper  in  rolls,  tape,  etc.,  sheet  and 
fabricated  bakelite,  fibre,  etc.  Trade 
Name :  Turbo. 

WALTER  C.  BRAUN,  INC.  — 601 
W.  Randolph  St.,  Chicago,  111.  Prod- 
ucts :  amplifiers.  Trade  Names :  Rado- 
lek,  Ozarka,  Pioneer. 

C.  F.  CANNON  CO.  — MAIN  St., 
Springwater,  N.  Y.  Products:  head- 
sets. Trade  Name:  Cannon-BaU. 


CAPEHART  INC.— E.  Pontiac  St., 
Fort  Wayne,  Ind.  Products :  combina- 
tion automatic  phonograph-radios  and 
automatic  phonographs.  Trade  Name  : 
Capehart. 

CENTRALAB— 900  E.  Keefe  Ave., 
Milwaukee,  Wis.  Products :  rheostats 
and  potentiometer  resistances,  plain 
and  with  switch  for  volume  and  tone 
control,  fixed  resistors,  suppressor  re- 
sistors, wave  change  switches.  Trade 
Name :  Centralab. 

CHAMPION  RADIO  WORKS  — 88 
Holten  St.,  Danvers,  Mass.  Products : 
radio  tubes,  resistance  tubes.  Trade 
Name :  Champion. 

CHICAGO  TELEPHONE  SUPPLY 
CO.  —  1142-1228  W.  Beardsley  Ave., 
Elkhart,  Ind.  Products :  volume  con- 
trols, tone  controls,  switches,  fixed  re- 
sistances, head  phones,  etc.  Trade 
Names:  Frost-Radio,  Chipone. 

CHICAGO  TRANSFORMER  CORP. 
—3501  Addison  St.,  Chicago,  111. 
Products :  small  transformers  and  re- 
actors. 

CINAUDAGRAPH  CORP.— 2  Sel- 
leck  St.,  Stamford,  Conn.  Products : 
speakers  for  radio  and  public  address 
systems.  Trade  Name :  Cinaudagraph 
Corp. 

CINCH  MFG.  CORP.— 2335  W.  Van 
Buren  St.,  Chicago,  111.  Products : 
tube  sockets,  soldering  lugs,  terminal 
strips,  connector  plugs,  etc.  Trade 
Name :  Cinch, 

CLAROSTAT  MFG.  CO.,  INC.— 
285  N.  Sixth  St.,  Brooklyn,  N.  Y. 
Products :  fixed  resistors,  variable  re- 
sistors, wire  and  carbon.  Trade  Name : 
Clarostat. 

COLONIAL  RADIO  CORP.  —  254 
Rano  St.,  Buffalo,  N.  Y.  Products: 
receiving  sets — midget,  table,  console, 
battery,  automobile,  combination  ra- 
dio-phonograph. Trade  Names :  Colon- 
ial, King. 

CONTINENTAL  CARBON  INC.— 
13900  Lorain  Ave.,  Cleveland,  O. 
Products :  resistors,  suppressors,  re- 
sistor kits  and  paper  dielectic  con- 
densers, Filternoys,  to  eliminate  radio 
interference.  Trade  Name :  Continen- 
tal. 

CORNELL-DUBILIER  ELECTRIC 
CORP.— 1000  Hamilton  Blvd.,  South 
Plainfield,  N.  J.  Products :  capacitors. 
Trade  Names :  Micadon,  Ducon,  Tubu- 
lar. C  D.  Cub.  Tigers.  Ui-Mike.  Dyka- 
nol. 

CORNING  GLASS  WORKS  — Wal- 
nut St.,  Corning,  N.  Y.  Products: 
bulbs  and  tubing  for  radio  and  tele- 
vision tubes,  insulators. 

CORNISH  WIRE  CO.  INC. —  30 
Church  St.,  New  York  City.  Prod- 
ucts :  radio  hook-up  wires,  antenna  ac- 
cessories, antenna  kits,  shielded  auto 
radio  wires.  Trade  Names :  Gorwico, 
Cor-Lac,  Nu-Cor,  Super-Cor,  Braidite, 
Flexibus. 

CORONA  RADIO  &  TELEVISION 
CORP.  — 420  N.  Sacramento  Blvd., 
Chicago,  111.  Products :  receiving  sets 
— table,  console,  automobile,  combina- 
tion radio-phonograph.  Trade  Name : 
Corona. 

CROSLEY  RADIO  CORP.  — 1329 
Arlington  St.,  Cincinnati,  O.  Prod- 
ucts :  receiving  sets  —  midget,  table, 
console,  combination  radio-phonograph, 
battery,  automobile,  duplex  antennae. 
Trade  Name :  Crosley. 

CROWE  NAME  PLATE  &  MFG. 
CO. — 3701  Ravenswood  Ave.,  Chicago, 
111.  Products :  tuning  units  for  house- 
hold and  automobile  radios ;  dials, 
scales  on  glass,  metal,  pyralin  and 
bakelite :  embossed,  etched,  or  litho- 
graphed escutcheons  and  nameplates ; 


controls  and  decorated  panels  for 
sound  equipment  and  analyzers,  metal 
grilles  and  cabinets.  Trade  Name : 
Crowe. 

DeJUR-AMSCO  corp.— 6  Bridge 
St.,  Shelton,  Conn.  Products :  variable 
condensers,  trimmer  and  padding  con- 
densers, rheostats,  dials  and  remote 
controls.  Trade  Name:  DeJur-Amsco. 

JAMES  W.  DOYLE,  INC.— 311  N. 
Desplaines  St.,  Chicago,  111.  Prod- 
ucts :  coils  and  transformers.  Trade 
Name :  Robertson-Davis  Co.,  Inc. 

DRAKE  ELECTRIC  WORKS  INC. 
— 3656  Lincoln  Ave.,  Chicago,  111. 
Products :  electric  soldering  irons  and 
electric  solder  pots. 

DRIVER-HARRIS  CO.— 201  Middle- 
sex St.,  Harrison,  N.  J.  Products :  re- 
sistance wire,  ribljon,  pure  nickel  wire 
and  strip,  special  alloys.  Trade  Names  : 
Nichrome-Nichrome,  V-Radiohm-Ohm- 
ax. 

WILBUR  B.  DRIVER  CO.  — 150 
Riverside  Ave.,  Newark,  N.  J.  Prod- 
ucts :  filament  wire,  support  wire, 
grid  wire,  bare  and  carbonized  nickel 
ribbon,  bare  and  enameled  resistance 
wire,  silk  and  cotton  (covered)  re- 
sistance wire.  Trade  Names :  Tophet 
A.  Tophet  C,  Tophet  D,  Ciipron. 
Cromin  D,  Fecralog,  Hilo  Radiocarb, 
Policarb. 

HUGH  H.  EBY,  INC.— 2066  Hunt- 
ing Park  Ave.,  Philadelphia,  Pa. 
Products :  binding  posts,  switches, 
plugs,  jacks,  terminal  strips,  sockets, 
metal  and  bakelite  punchings,  electric 
eyes,  radio  and  electrical  specialities. 
Trade  Name:  Eby. 

ELECTRICAL  RESEARCH  LABO- 
RATORIES, INC.  —  2222  Diversey 
Parkway,  Chicago,  111.  Products :  re- 
ceiving sets  —  midget,  table,  console, 
combination  radio  -  phonograph,  bat- 
tery, automobile.  Trade  Names :  Erla. 
Sentinel. 

ELECTRO  MOTIVE  MFG.  CO., 
INC.— 797  East  140th  St.,  New  York 
City.  Products :  carbon  resistors,  all 
types  of  wire  wound  resistors,  fixed 
bakelite  condensers,  padders  and  trim- 
mers, automobile  suppressors.  Trade 
Name :  Elmenco. 

EMERSON  RADIO  &  PHONO- 
GRAPH CORP.  — Ill  Eighth  Ave., 
New  York  City.  Products :  receiving 
sets — midget,  table,  console,  combina- 
tion radio-phonograph,  battery,  auto- 
mobile. Trade  Name :  Emerson. 

ERIE  RESISTOR  CORP.— 644  W. 
12th  St.,  Erie,  Pa.  Products :  resistors 
and  automobile  suppressors,  radio 
knobs,  dials,  bezels,  escutcheons,  coil 
forms,  insulators,  etc.  Trade  Name : 
Erie. 

ESSEX  WIRE  CORP.— 14310  Wood- 
ward Ave.,  Detroit,  Mich.  Products : 
radio  wires,  magnet  wire  and  cord 
sets.  Trade  Names :  Iletoill,  Paranite, 
S-X. 

FAIRBANKS,  MORSE  &  CO.— 
Home  Appliance  Division,  Indianapo- 
lis, Ind.  Products :  receiving  sets — 
midget,  table,  console,  battery.  Trade 
Name :  Fairbanks-Morse. 

.lOHN  E.  FAST  &  CO.  — 3123  N. 
Crawford  Ave.,  Chicago,  111.  Prod- 
ucts :  fixed  electrical  condensers.  Trade 
Name  :  Fast. 

FROST -MINTON  CORP.  —  12  E. 
41st  St.,  New  York  City.  Products: 
receiving  sets — -midgets.  Trade  Name  : 
Frost-Minton. 

GALVIN  MFG.  CORP. — 4545  Augus- 
ta Blvd..  Chicago,  111.  Products :  re- 
ceiving sets — console,  table,  midget, 
automobile,  battery.  Trade  Name :  Mo- 
torola. 


GENERAL  ELECTRIC  CO.  — 12J 
Boston  Ave.,  Bridgeport,  Conn.  Pro 
ucts :  receiving  sets — console,  tabl 
midget,  combination  radio-phonograp 
automobile,  battery.  Handy  Phone,  r 
dio  tubes.  Trade  Name  :  GE. 

GENERAL  HOUSEHOLD  UTIL 
TIES  CO.— 2638  N.  Pulaski  Rd..  Ch 
cago.  111.  Products :  receiving  sets- 
console,  table,  midget,  battery,  auti 
mobile  ;  antennas.  Trade  Name :  Gri 
now. 

GENERAL  INSTRUMENT  CORl 
— 829  Newark  Ave.,  Elizabeth,  N.  , 
Products :  multiple  variable  conden 
ers.  Trade  Name :  G.I. 

GENERAL  RADIO  CO.  — 30  Stai 
St.,  Cambridge  A,  Mass,  Products 
laboratory  and  production  test  equij 
ment  and  apparatus,  radio  parts  fc 
general  experimental  purposes.  Trad 
Name :  General  Radio. 

GENERAL  TRANSFORME] 
CORP.— 500  S.  Throop  St.,  Chicagc 
111.  Products:  transformers  an 
chokes.  Trade  Names:  GTC,  Ste, 
torian,  Multi-tap. 

EDWIN    I.    GUTHMAN   &    CO - 
400  S.  Peoria  St.,  Chicago,  111.  Pn 
ucts :    r.f.    coils,    chokes,  oscillate 
i.f.  transformers,  padder  and  trimn 
condensers,  textile  covered  and  Litz< 
draht  wire,  radio  cabinets,  coil  wirn 
ing  machinery.    Trade  Name :  Guth 
man.  Super  Q. 

HAMMARLUND  MFG.  CO.,  INC.- 
424  W.  33rd  St.,  New  York  Citj : 
Products :  variable  condensers,  trin ' 
mers.  short-wave  Darts,  receiving  sets 
Trade  Names:  Hammarlund.  Comet 
Pro,  Super-Pro. 

HAWLEY  PRODUCTS  CO.— 201 
First  Ave..  St.  Charles,  111.  Products 
moulded    fibre    diaphrams    for  radi 
loud    speakers,    housings,  acoustics 
adapters,  etc. 

HAZELTINE  CORP.— 15  Exchang 
PL,  Jersey  City,  N.  J.  Products:  pat 

ents  and  engineering  service  to  man 
ufacturers. 

HYGRADE  SYLVANIA  CORP.- 
500  Fifth  Ave.,  New  York  Citj 
Products :  radio  receiving  tubes.  Trad 
Names :  Sylvania,  Hygrade. 

HYTRON  CORP.— 76  Lafayette  St 
Salem,  Mass.  Products :  radio  tubes 
Trade  Name  :  Hytron. 

INTERNATIONAL  RADIO  CORP, 
— Fourth  &  William  Sts.,  Ann  Arbor 
Mich.  Products :  receiving  sets — midg 
ets,  short  wave,  automobile.  Tradt 
Names:  Kadette,  International. 

INTERNATIONAL  RESISTANCE 
CO.^01  N.  Broad  St.,  Philadelj 
phia.  Pa.  Products  :  resistors  —  fixec 
and  variable,  metallized,  precision 
power  wire  wound,  voltage  dividers 
volume  controls  and  tone  controls 
Trade  Names:  I.R.C.  Metallized.  . 

IRVINGTON  VARNISH  &  INSU 
LATOR  CO. — 6  Argyle  Terrace,  Irv: 
ington,    N.    J.    Products :    insulatinj  I 
materials  used  in  the  manufacture  c  | 
radio  parts,  such  as  varnished  cam  I 
brie,  varnished  paper,  irv-o-slot  insi 
lation   and   saturated  and  varnishi  i 
tubing.  Trade  Names :  Irvington  In 
sulation.  Standard  of  the  World. 

JEFFERSON  ELECTRIC  CO.— 25rl 
Ave.  &  Madison  St.,  Bellwood.  Ill 
Products :  radio,  electric  and  automo 
five  transformers,  chokes,  coils,  fiisf; 
and  switches.  Trade  Names:  Jeffer 
son.  Gem.  Union. 

JENSEN  RADIO  MFG.  CO.— 660: 
So.  Laramie  Ave..  Chicago,  111.  Prod 
ucts :    loud    speakers.   Trade   Name  ' 
■Jensen.  , 
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-^'-RAD  TUBE  AND  LAMP 
JRP.  —  Owensboro,  Ky.  Products  : 
]io  tubes  and  incandescent  electric 
^ps.  Trade  Name :  Ken-Rad. 

Aster  solder  co.  —  4201 

ijighrsvood  Ave.,  Chicago.  111.  Prod- 
Us:  solder,  plastic  resin  flux  filled 
ler,  special  flux  solders  for  radio 
electric  work.  Trade  Name  :  Kes- 


NZ  ELECTRIC  MFG.  CO.— 1751 
Western  Ave..  Chicago.  111.  Prod- 
b:  cords,  ■wires  and  cables  for  radio. 

R.  MALLORY  &  CO.,  IXC— 3029 
.  Washington  St..  Indianapolis,  Ind. 
'■)ducts:  dry  electrolytic  condensers 
if  AC  and  DC  auto-radio  vibrators. 
(Iwave  switches,  volume  controls, 
Wen  rheostats,  heavy  duty  and  flexi- 
resistors,  dial  light  assemblies,  grid 
&  cells,  jacks,  jack  switches,  push 
[ton  switches,  plugs,  cable  connec- 
p,  radio  convenience  outlets,  dry 
ic  rectifiers,  battery  chargers,  re- 
cance  welding  electrodes,  electrical 
itacts.  Trade  Names  :  ilallory,  Yax- 

llGXATOX  CO.— 2131  Bueter  Rd.. 
(Tt  Wayne,  Ind.  Products :  radio 
td  speakers,  wet  and  dry  types  elec- 
l-lytic  filter  and  by-pass  capacitors, 
jj-iied  and  printed  dials.  Trade 
Imes :  Magnavox,  Mershon. 

-ICAMOLD  RADIO  CORP.— 10S7 
lashing  Ave.,  Brooklyn,  X.  T.  Prod- 
is :  mica,  paper,  electrolytic  con- 
iisers :  carbon  resistors,  wirewouud 
dstors.  ballast  tubes.  Trade  Xame  : 
'\camold. 

X^TEB.  CO.— 12.5.5  S.  Mich.  Ave.. 
"  icago.  111.  Products :  candohm  re- 

rtors,  aerial  accessories,  voltage  reg- 

itors,    switches,    hygrometers,  etc. 

tade     Xames :     Candohm.  Compo. 

liter. 

ATIOXAL  CARBOX  CO.  — 30  E. 
nd  St.,  Xew  York  City.  Products : 
Bio  A.  B,  and  C  batteries.  Trade 
,.me :  Eveready. 

i.TIOXAL  CO..  IXC— 61  Sherman 
Maiden,  Mass.  Products :  convert- 
,8,  dials,  eliminators,  choke  coils, 
jnsformers,  condensers,  couplings, 
iplifiers,  grid  grips.  Trade  Xame: 
itional. 

ATIOXAL  UXIOX  RADIO  CORP. 
'570  Lexington  Ave.,  X'ew  York  City, 
joducts  :  radio  tubes.  Trade  Names  : 
\tional  Union,  Sonatron. 

;-l.OBLITT-SPARKS  INDUSTRIES. 
.rv'C. — Columbus,  Ind.  Products:  re- 
iving sets — table,   console,  battery, 
ttomobile.  Trade  Name.  Arvin. 

AK  MFG.  CO.— 711  W.  Lake  St.. 
icago,  ID.  Products:  switches, 
age,  rotor,  tap,  vibrators,  synchro- 
j,ns  and  non  synchronous.  Trade 
^me :  Oak. 
%  i, 

*iGE  OHIO  CARBON  CO.,  —  12508 
■ufJirea  Rd.,  Lakewood,  O.  Products: 
rbon    resistors.    Trade    Xame : 
'ohm. 

HRADIO  MFG.  CO.— St.  Charles, 
Products :  loud  speakers,  ampli- 
s.  public  address  equipment,  theatre 
md  systems.    Trade  Xame :  Opera- 

ilLADELPHIA  STORAGE  BAT- 
2RY  CO.— Ontario  &  C  Sts.,  Phila- 
Iphia,  Pa.  Products :  receiving  sets 
^midget,  table,  console,  combination 
dio  -  phonograph,  battery  ;  automo- 
-e.  police,  short  wave  ;  tubes,  ampli- 
TS  and  sound  distribution  equip- 
?nt.  Trade  X'ames :  Philco,  PhUco- 
■ansitone. 


3ILM0RE  MFG.  CO..  IXC.  —  113 
diversity  PL,  X'ew  York  City.  Prod- 
its  :  receiving  sets — midget,  battery  ; 
<:rophones.  amplifiers,  aerial  elimina- 
-.  headphones,  fixed  crystals,  erys- 
sets.  Trade  Xames:  Philmore.  Se- 
■tive.  Ajax,  Deluxe.  Supertone,  Blue- 
■d.  Little  Wonder.  Eompalct  Radio. 

lERCE  AIRO.  IXC.  (United  Scien- 
ac  Lab.) — 510  Sixth  Ave.,  X"ew 
»rk  City.  Products :  receiving  sets — 


midget,  table,  console,  combination 
radio  -  phonograph,  battery,  atrtomo- 
bile.  Trade  X'ames :  Pierce  Airo,  De- 
wald. 

PILOT  RADIO  CORP.  — 3706  36th 
St.,  Long  Island  City,  X.  Y.  Prod- 
ucts :  receiving  sets — table,  console, 
combination  radio-phonograph,  bat- 
tery ;  aerial  kits.  Trade  Xame :  Pilot. 

QUALITY  HARDWARE  &  MA- 
CHIXE  CORP.  — 5831  Ravenswood 
Ave.,  Chicago,  111.  Products :  all  types 
of  metal  stampings  and  light  manu- 
facture. 

QUAM-XICHOLS  CO.  — 33rd  PI.  & 
Cottage  Grove,  Chicago,  111.  Products : 
quam  chromatic  and  dynamic  speak- 
ers, quam  aerial  kits,  private  brand 
kits,  permanent  magnet  dynamic 
speakers,  toy  telephones.  Trade  Xame  : 
Quam-Nichols  Company,  Quam  Speak- 
ers. 

RADIART   CORP.  — Shaw  Ave.  at 

E.  133rd  St..  Cleveland.  O.  Products: 
auto  radio  vibrators,  auto  radio  aeri- 
als, relays.  Trade  Xame :  Radiart. 

RADIO  COXDEXSER  CO.  — Davis 
St.  &  Copewood  Ave.,  Camden,  X.  .1. 
Products :  variable  air  condensers. 
Trade  X*ame :  Radio  Condenser  Com- 
pany. 

RADIO  SPEAKERS.  IXC.  — 1338 
S.  Mich.  Ave.,  Chicago,  111.  Prod- 
ucts :  radio  loud  speakers.  Trade 
Xame:  Radio  Speakers. 

RAYTHEON'  PRODUCTIOX  CORP. 
- — 55  Chapel  St.,  Xewton,  Mass.  Prod- 
ucts :  radio  tubes.  Trade  Xame :  Ray- 
theon. 

RCA  MFG.  CO.,  IXC— 201  X.  Front 
St.,  Camden,  X.  J. 

RCA  VICTOR  DIVISIOX,  Camden, 
N'.  J.  Products :  receiving  sets — midg- 
et, table,  console,  combination  radio- 
phonograph,  battery,  automobile,  po- 
nce ;  broadcasting  and  transmitting 
equipment  ;   photophoue  equipment. 

RCA  RADIOTRON  DIVISION,  Har- 
rison, N.  J.  Products :  vacuum  tubes, 
including  radio  receiving  tubes,  trans- 
mitting tubes,  and  parts  therefor. 
Trade  Names:  RCA  Victor,  RCA 
Raditron. 

REA  MAGNET  WIRE  CO.  INC.— 
East  Pontiac  St..  Extended,  Fort 
Wayne,  Ind.  Product :  enameled  mag- 
net wire.    Trade  Name :  REA. 

RELIANCE  DYE  &  STAMPING 
CO. —  1260  Clybourn  Ave.,  Chicago, 
111.  Products :  variable  condensers. 

REMLER  CO.,  LTD.— 2101  Bryant 
St.,  San  Francisco,  Cal.  Products : 
receiving  sets — midget,  table  console, 
battery,  antomobile.  police  ;  public  ad- 
dress and  broadcast  speech  amplifier 
and  control  equipment,  microphones, 
etc.  Trade  Xame :  Rentier . 

ROLA  CO.  — 2530  Superior  Ave., 
Cleveland,  O.  Products :  loud  speakers 
for  radio  receiving  sets  and  public 
address  equipment.  Trade  Xame : 
Rola. 

F.  W.  SICKLES  CO.— 300  Main  St.. 
Springfield,  Mass.  Products :  radio 
coils. 

SOLAR  MFG.  CORP.  —  599  Broad- 
way, Xew  York  City.  Products :  dry 
and  wet  electrolytics,  paper  bypass 
condensers,  trimmer,  molded  mica  con- 
densers, elim-o-stats,  capacitor  analys- 
ers. Trade  Xames :  Solar,  Sealdtite. 
Duravolt,  Elim-O-Stat,  Little  Giant, 
Star  Midget,  Perma-Set,  Minicap. 

SPARKS-WITHIXGTOX  CO.— 2400 
E.  Ganson  St.,  Jackson,  Mich.  Prod- 
ucts :  receiving  sets  —  midget,  table, 
console,  combination  radio-phonograph, 
battery,  automobile.  Trade  Xame : 
Spartan. 

SPAULDIXG  FIBRE  CO.  IXC— 
310  Wheeler  St.,  Tonawanda,  N.  Y. 
Products :  vulcanized  fibre  and  lami- 
nated phenolic  insulation,  armite  in 
sheets,  rolls  and  coils ;  spider  stock, 
coil  form  tubing,  finished  coil  forms, 
fibre  grommets,  fibre  solenoid  coil  bob- 
bins ;  punching  and  fabricated  parts. 
Trade  Names:  Spaiildite,  Armite, 
Spaiilding.  Spauldo. 


SPEER  RESISTOR  CORP.  —  Saint 
Marys,  Pa.  Products :  radio  resistors 
and  suppressors.  Trade  Name:  Speer. 

STACKPOLE  CARBON  CO.— Tan- 
nery St.,  Saint  Marys,  Pa.  Products : 
variable  resistors,  fixed  carbon  resis- 
tors ( insulated  and  uninsulated  I , 
snap  switches-tone  switches,  contacts, 
graphite  anodes  for  radio  transmitting 
and  power  tubes.  Trade  Name:  Stack- 
pole. 

STANDARD  TRANSFORMER 
CORP.— 850  Blackhawk  St.,  Chicago, 
111.  Products :  transformers  to  manu- 
facturers, specifications,  amateur 
transmitting  sound,  replacement  and 
electrical  specialities.  Trade  Name : 
Stancor. 

STEWART-WARNER  CORP.— 1826 
Diversey  Parkway,  Chicago,  111.  Prod- 
ucts :  receiving  sets  —  consoles,  table, 
midget,  combination  radio-phonograph, 
battery,  automobile :  reproducers. 
Trade  Name:  Stetcart-Warner. 

STROMBERG  -  CARLSON  TELE- 
PHONE MFG.  CO. —  100  Carlson 
Rd.,  Rochester,  N.  Y.  Products :  re- 
ceiving sets  —  consoles,  short  wave, 
automobile,  police,  radio  -  phonograph 
combinations  and  aircraft  radio  sets 
Loud  speakers  in  cabinets,  centralizeu 
radio  systems,  paging  systems,  etc. 
Trade  Names  :  Stromlerg  -  Carlson, 
Te-Lek-Tor,   Duratex.  Mine-A-Phone. 

SUPREME  INSTRUMENTS  CORP. 
— Greenwood,  Miss.  Products :  radio 
testing  instruments.  Trade  Name : 
Supreme  Testing  Instruments. 

SYNTHANE  CORP.  —  Oaks,  Pa. 
Products :  synthane  laminated  bake- 
lite  sheets,  rods  and  tubes,  plain  and 
printed  panels,  sub  -  panels,  terminal 
blocks,  synthographic  dials,  pierced 
and  threaded  coil  forms,  speaker 
spiders  and  voice  coil  bobbins,  punch- 
ings  and  machined  parts.  Trade 
Names:  Synthane,  Synthographic. 

TRIAD  MFG.  CO.  INC— Middle  & 
Fountain  Sts.,  Pawtucket,  R.  I.  Prod- 
ucts :  radio  tubes.  Trade  Name : 
Triad. 

TUNG-SOL  LAMP  WORKS,  INC 
(Radio  Tube  Division) — 95  Eighth 
Ave.,  Newark.  N.  J.  Products :  radio 
tubes,  radio  panelbulbs.  Trade  Name : 
Tung-Sol. 

UNITED  AMERICAN  BOSCH 
CORP. — X.  Main  St..  Springfield. 
Mass.  Products  :  receiving  sets — mid- 
get, table,  console,  battery,  automo- 
bile, police.  Trade  Xame:  American- 
Bosch. 

UTAH  RADIO  PRODUCTS  CO.— 
820  Orleans  St.,  Chicago,  111.  Prod- 
ucts :  speakers,  vibrators,  transform- 
ers, chokes,  resistors,  jacks,  volume 
controls,  tone  controls,  jack  switches, 
push  button  switches,  and  plugs. 
Trade  Name :  Utah. 

WEBSTER  CO.— 5622  Bloomingdale 
Ave.,  Chicago.  111.  Products :  ampli- 
fiers and  accessories.  Trade  Name : 
Wehster-Ch  icago. 

WELLS-GARDNER  &  CO.— 2701  N. 
Kildare  Ave..  Chicago,  111.  Products : 
receiving  sets — table,  console,  combi- 
nation radio-phonograph,  battery,  au- 
tomobile.  Trade   Name :  Wella-Gard- 


WESTON  ELECTRICAL  IXSTRU- 
MEXT  CORP.  —  614  Frelinghuysen 
Ave.,  Xewark,  X.  J.  Products :  elec- 
trical measuring  instruments,  sensi- 
tive relays  and  associated  devises, 
radio  servicing  and  tube  testing  equip- 
ment, electrical  speed  measuring 
equipment,  photoelectric  devises  and 
photographic  exposure,  meters,  west- 
o-therm  bi-metallic  therometers.*  Trade 
Names:  Weston,  Photronic,  Jewell, 
West-O-Therm. 

ZENITH  RADIO  CORP.— 6001  Dick- 
ens Ave.,  Chicago,  111.  Products :  re- 
ceiving sets — automobile,  home,  boat 
and  trailer, — A.  C,  AC/DC  and  farm, 
consoles,  midgets,  broadcast,  short  and 
long  wave  radio  phonograph  combi- 
nations. Trade  Name:  Zenith. 
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REGULATIONS  GOVERNING  CANADIAN  BROADCASTING  STATIONS 

Made  Under  Canadian  Broadcasting  Act,  1936 

(As  Promulgated  by  Canadian  Broadcasting  Corporation,  Effective  November  1,  1937) 


Authority.  The  attached  regulations,  numbered  1  to  23,  were  passed  at  a 
meeting  of  the  Canadian  Broadcasting  Corporation  held  at  To- 
ronto, in  the  Province  of  Ontario,  on  the  8th  day  of  September,  1937,  as  and 
for  the  regulations  of  the  Canadian  Broadcasting  Corporation,  and  were  made 
under  authority  of  subsection  one  of  section  twenty-two  of  The  Canadian 
Broadcasting  Act,  chapter  twenty-four  of  the  Statutes  of  1936,  which  reads  as 
follows : — 

"The  Corporation  may  make  regulations 

(a)  to  control  the  establishment  and  operation  of  chains  or  networks  of  sta- 
tions in  Canada ; 

(6)  to  prescribe  the  periods  to  be  reserved  periodically  by  any  private  station 
for  the  broadcasting  of  programs  of  the  Corporation ; 

(c)  to  control  the  character  of  any  and  all  programs  broadcast  by  Corpora- 

tion or  private  stations  ; 

(d)  to  determine  the  proportion  of  time  which  may  be  devoted  to  advertising 

in  any  programs  broadcast  by  the  stations  of  the  Corporation  or  by 
private  stations  and  to  control  the  character  of  such  advertising ; 

(e)  to  prescribe  the  proportion  of  time  which  may  be  devoted  to  political 

broadcasts  by  the  stations  of  the  Corporation  and  by  private  stations, 
and  to  assign  such  time  on  an  equitable  basis  to  all  parties  and  rival 
candidates." 

Definitions.       1.  In  these  regulations,  unless  the  context  otherwise  requires, 
(a)  The  "Act"  means  The  Canadian  Broadcasting  Act,  chapter  twenty-four 

of  the  Statutes  of  19,36; 
(6)  "Corporation"  means  the  Canadian  Broadcasting  Corporation; 
(e)  "licence"  means  a  licence  issued  to  a  broadcasting  station  under  the  Ra- 
diotelegraph Act ;  and  "licensee"  means  the  holder  of  such  licence ; 

(d)  "private  station"  means  any  broadcasting  station  licensed  to  a  person 

other  than  the  Corporation  ; 

(e)  "regulations"  means  these  regulations; 

(/)  "representatives  of  the  Corporation"  means  the  General  Manager  of  the 
Corporation,  the  Assistant  General  Manager  of  the  Corporation  or 
persons  authorized  in  writing  by  the  General  Manager  of  the  Corpora- 
tion ; 

ig)  "station"  refers  to  stations  owned  or  operated  by  the  Corporation  as  well 
as  by  others  and  it  may  also  refer  to  the  owner  or  licensee  of  a  station. 

Scope  of  2.  These  regulations  apply  to  all  stations  in  Canada  and  to  all 

Regulations,    matter  broadcast  by  such  stations. 

Program  Log.       3.  (1)  Each  station  shall  maintain  a  program  log  in  a  form 
acceptable  to  the  Corporation  and  shall  cause  entries  to  be 
made  therein  as  follows : — 

(0)  date,  call  letters,  location,  frequency; 

(6)  the  time  at  which  each  station  identification  announcement  is  made; 

(e)  the  title  and  brief  description  of  each  program  broadcast,  with  the  time 
of  the  beginning  and  ending  so  as  to  give  a  continuous  record  of  each 
day's  broadcast.  If  a  mechanical  reproduction  is  used,  that  fact  shall  be 
noted,  together  with  a  statement  whether  or  not  announcement  thereof 
was  made.  In  the  case  of  a  talk  or  speech,  the  name  of  the  speaker 
and  the  auspices  under  which  the  talk  or  speech  was  given  shall  be 
entered.  If  the  speech  is  made  by  a  political  candidate  or  on  behalf  of 
of  a  political  candidate  or  political  party,  the  political  affiliation  of 
the  candidate  or  party  shall  also  be  entered  ; 

id)  the  duration  of  each  spot  or  other  similar  announcement  and  the  broad- 
cast hour  during  which  it  was  transmitted  ; 

(e)  the  name  of  the  sponsor  of  any  program  or  announcement  for  which  the 
station  is  paid. 

C2)  Key  letters  or  abbreviations  may  be  used  if  the  explanation  of  each  is 
plainly  given  in  the  loe.  The  logs  shall  he  produced  for  the  inspection  of  the 
representatives  of  the  Corporation  iipon  the  reauest  of  such  representatives. 

(3)  Each  station  shall  keep  on  file  a  copy  of 
(a)  the  continuity  used  for  any  program: 

(6)  all  program  or  other  announcements  containing  advertising  matter; 
(c)  the  manuscript  of  addresses  or  talks. 

(4)  In  the  case  of  chain  broadcasts  these  records  shall  be  kept  by  the  origi- 
nating station. 

(.5)  Such  records  shall  be  retained  by  the  station  for  a  period  of  one  year 
and  shall  be  open  for  inspection  by  representatives  of  the  Corporation  upon 
request  of  such  representatives. 

Time.        4.  The  time  mentioned  in  all  program  logs  and  contracts  used  in  con- 
nection with  broadcasting  shall  be  local  standard  time  (or  local  day- 
light-saving time  if  that  is  in  force)  unless  otherwise  specified  or  agreed. 

Program  5.  Each  station  shall,  each  week,  file  with  the  Corporation  in  a 

Schedules,    form  acceptable  to  the  Corporation  an  advance  copy  of  its  pro- 
gram schedule  for  the  following  week,  showing  the  exact  hours  and 
how  they  are  to  be  occupied  each  day. 

Station  6.  Each  station  shall  announce  its  call  letters  not  less  than 

Identification,    once  nor  more  than  four  times  an  hour,  during  hours  of  opera- 
tion. 

Programs 

in  General.       *7.  No  one  shall  broadcast 
(a)  anything  contrary  to  law; 

(h)  the  actual  proceeding  at  any  trial  in  a  Canadian  Court; 

( c)  abusive  comment  on  any  race,  religion  or  creed; 

(d)  obscene,  indecent  or  profane  language; 

( e)  malicious,  scandalous,  or  defamatory  matter; 

(/)  advertising  matter  contafning  false  or  deceptive  statements; 

(g)  false  or  misleading  news; 

(h)  upon  the  subject  of  birth  control;  * 

( 1)  upon  the  subject  of  venereal  disease,  or  other  subjects  relating  to  public 

health  which  the  Corporation  may  from  time  to  time  designate,  unless 
such  subjects  be  presented  in  a  manner  and  at  a  time  approved  by  the 
General  Manager  as  appropriate  to  the  medium  of  broadcasting ; 
(/)  (i)  programs  presenting  a  person  who  claims  supernatural  or  psychic 
powers,  or  a  fortune-teller,  character  analyst,  crystal-gazer  or  the  like, 
or  programs  which  lead  or  may  lead  the  listening  public  to  believe 
that  the  person  presented  claims  to  possess  or  possesses  supernatural 
or  psychic  powers  or  is  or  claims  to  be  a  fortune-teller,  character 
analyst,  crystal-gazer  or  the  like. 


(ii)  programs  in  which  a  person  answers  or  solves  or  purports  to  answer 
solve  questions  or  problems  submitted  by  listeners  or  members  of 
public  unless  such  programs  prior  to  being  broadcast  shall  have 
approved  in  writing  by  a  representative  of  the  Corporation. 

Political  8.  (1)  Political  broadcasts  are  governed  bv  subsections  i 

broadcasts.     (4)  and  (.5)  of  section  22  of  The  Canadian"  Broadcasting  ' 
1936,  which  read  as  follows  : — 
"(3)  Dramatized  political  broadcasts  are  prohibited. 
"(4)  The  names  of  the  sponsor  or  spon.sors  and  the  political  party,  if 
upon  whose  behalf  any  political  speech  or  address  is  broadcast  shali  he 
nounced  immediately  preceding  and  immediately  after  such  broadcasts. 

"(5)  Political  broadcasts  on  any  Dominion,  Provincial  or  Municipal  . 
tion  day  and  on  the  two  days  immediately  preceding  anv  such  election 
are  prohibited." 

(2)  Each  station  shall  allocate  time  for  political  broadcasts  as  fairly  as  |, 
sible  between  the  different  parties  or  candidates  desiring  to  purchase  or  obt 
time  for  such  broadcasts. 

Advertising       9.  (1)  The  advertising  content  of  any  program  shall  not  e\<^ 
.  Content.       in  time  ten  per  cent  of  any  program  period. 

(2)  Notwithstanding  the  provisions  of  subsection  (1)  any  station  shall  ui 
instruction  in  writing  from  the  Corporation  reduce  the  total  dailv  advertis 
content  of  its  programs  if  the  said  total  daily  advertising  content  in  the  opin 
of  the  Corporation  occupies  an  undue  proportion  of  the  daily  broadcast  time 

(3)  Upon  notice  in  writing  from  the  Corporation  any  station  shall  chai 
the  quality  or  nature  of  its  advertising  broadcasts. 

10.  Notwithstanding  the  provisions  of  these  regulations  the  Corporation  m 
upon  satisfactory  evidence  being  submitted  to  it  of  a  contract  or  contracts 
the  use  of  mechanical  reproductions  outstanding  on  November  1,  1937,  wh 
contain  more  than  the  advertising  content  prescribed  in  section  9  (1)  or  wh 
relate  to  the  subjects  mentioned  in  section  7  (;)  permit  the  continued  >is<' 
the  said  mechanical  reproductions  until,  but  not  beyond  December  .31,  19.37 

Advertising  pro-         11.  (1)  In  any  program  no  one  .shall  advertise 
grams  in  general. 

(a)  any  act  or  thing  prohibited  by  law; 

(6)  the  prices  of  goods  or  services,  except  the  prices  of  publications  auxii; 
to  the  information  services  of  the  Corporation ; 

(c)  any  insurance  corporation  not  registered  to  do  business  in  Canada; 

(d)  bonds,  shares,  or  other  securities  or  mining  or  oil  properties  or  royalt 

or  other  interests  in  mining  or  oil  properties  other  than  the  securit 
of  the  Dominion  or  Provincial  governments  or  municipalities  or  otl 
public  authorities,  provided  nothing  herein  shall  prevent  anyone  fn 
sponsoring  a  program  giving  quotations  of  market  prices  without  en 
ment ; 

(e)  spirituous  liquors  ; 

(/)  wine  and  beer  in  any  province  of  Canada  wherein  the  provincial  law  p 
hibits  the  direct  advertisement  of  wine  and  beer,  nor  in  any  otl 
province  unless  immediately  prior  to  the  coming  into  force  of  thi 
Regulations  wine  and  beer  have  in  fact  been  directly  advertised 
such  province  through  the  facilities  of  radio. 

(2)  Whenever  wine  and  beer  are  advertised  through  radio  facilities,  the  f 
lowing  special  regulations  shall  apply : — 

(a)  no  spot  announcements  shall  be  used  for  the  direct  or  indirect  advert i 
ment  of  wine  or  beer ; 

(6)  all  continuities  in  programs  directl.v  or  indirectly  advertising  wine 
beer  shall,  prior  to  their  broadcast,  be  approved  by  the  Corporation 
to  the  continuity  and  the  form,  quantity  and  quality  of  the  advert 
ing  content  thereof. 

Spot  Annoinicements.       12.  (1)  "Spot"  announcements  shall  not  exceed  t 
minutes  for  each  broadcasting  hour,  subject  always 
the  provisions  of  subsection  (2)  of  this  regulation. 

(2)  No  "spot"  announcement  .shall  be  broadcast  on  week-days  between  7: 
p.  m.  and  11  p.  m.  nor  on  Sundays  at  any  time,  provided  that  where  exceptior 
conditions  prevail  owing  to  the  geographical  situation  stations  may  be  giv 
permission  by  the  Corporation  to  broadcast  "spot"  announcements  on  week-da 
during  the  hours  prohibited  in  this  section. 

(3)  Subsections  (1)  and  (2)  of  this  regulation  shall  not  apply  to  time  s 
nals  or  weather  reports,  provided  that  no  advertising  other  than  the  name 
the  sponsor  is  mentioned. 

Foods  and  Drugs :  13.  (1)  No  continuity  advertising  ah  article  marketed  u 
Proprietary  or  der  the  Proprietary  or  Patent  Medicine  Act  or  the  Food  a_ 
Patent  Medicines.    Drugs  Act  may  be  broadcast  until  it  has  been  approved 

the  Department  of  Pensions  and  National  Health.  Cc 
tinuities  submitted  for  approval  shall  be  forwarded,  in  duplicate,  to  the  0 
nadian  Broadcasting  Corporation,  Ottawa,  at  least  two  weeks  in  advance 
intended  use.  The  formula  for  any  article  Iiearing  a  distinctive  or  trade  nai 
distinguishing  it  from  any  other  product,  and  marketed  under  the  Food  a 
Drugs  Act,  shall  be  submitted  with  each  pertinent  continuity. 

(2)  No  electrical  transcription  advertising  an  article  marketed  under  t 
Proprietary  or  Patent  Medicine  Act  or  the  Food  and  Drugs  Act  shall  be  bron 
cast  by  any  station  unless  certified  by  an  affidavit  that  the  advertising  cc 
tinuity  has  been  approved  by  the  Department  of  Pensions  and  National  Heali 

(3)  No  announcer  may  broadcast  any  statement  concerning  -my  article  m: 
keted  under  the  Food  and  Drugs  Act  or  the  Proprietary  or  Patent  Medici 
Act  that  is  not  contained  in  the  continuity  approved  by  the  Department  of  Pe 
sions  and  National  Health. 

(4)  Testimonials  referring  to  an  article  marketed  under  the  Food  and  Drn 
Act  or  the  Proprietary  or  Patent  Medicine  Act  shall  be  regarded  as  constitt 
ing  a  part  of  the  advertising  continuity. 

(5)  No  continuity  recommending  any  treatment  for  anv  ailment  shall 
broadcast  until  it  has  been  approved  by  the  Department  of  Pensions  and  N 
tional  Health. 


*  Note  to  Section  7.  It  is  not  the  intention  of  the  Corporation  to  restrict  freedc 
of  speech  nor  the  fair  presentation  of  controversial  material.  On  the  contrary,  the  poli 
of  the  Corporation  is  to  encourage  the  fair  presentation  of  controversial  questions, 
the  same  time,  it  should  be  realized  that  the  message  of  broadcasting  is  received  at  t 
fireside  in  the  relatively  unguarded  atmosphere  of  the  home,  reaching  old  and  you 
alike.  Certain  subjects,  while  meriting  discussion  elsewhere  in  the  public  interest  a 
not  necessarily  suitable  for  this  intimate  medium.  „ 
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(6)  Inspectors  of  Food  and  Drugs,  Department  of  Pensions  and  National 
:ialth,  are  authorized  to  act  as  representatives  of  the  Corporation  for  the  pur- 
se of  enforcing  tiis  regulation. 

-|r«  Broadcasts.       14.  Stations  shall  not  transmit  any  news  or  information 
of  any  kind  published  in  any  newspaper  or  obtained,  col- 
jed.  collated,  or  coordinated  by  any  newspaper  or  association  of  newspapers 
any  news  agency  or  sert'ice,  except  the  following : — 

a  I  Such  news  bulletins  as  are  released  regularly  from  the  various  bureaus 
of  The  Canadian  Press  for  the  express  use  of  broadcasting  stations  in 
Canada ; 

h  I  Local  news  under  arrangements  to  be  made  by  each  station  individually 
with  its  local  newspaper  or  newspapers,  or  such  news  as  it  may  col- 
lect through  its  own  employees ; 
ici  News  from  sources  other  than  those  provided  for  in  subsections  (a)  and 
;  (  6 )  herein,  shall  not  be  broadcast  unless  the  express  permission  in 

writing  of  the  Corporation  through  its  General  Manager  is  secured  in 
j  advance. 

\terialto  15.  Representatives  of  the  Corporation  may  require  the  pro- 

euhmitted.  duction  of  material  to  be  broadcast  before  any  broadcast  is  ar- 
j  ranged  to  take  place. 

{-poratioit        16.  Time  reserved  for  the  broadcasting  of  Corporation  pro- 
ograms.       grams  shall  be  used  only  for  such  programs  unless  approval  to 
the  contrary  has  been  received  in  writing  from  the  Coriwration 
ijeach  specific  case. 

r^onfj/  for  17.  Stations  shall  upon  request  of  the  Corporation  give  right  of 
rtgrams.  way  to  such  Corporation  or  other  programs  as  the  Corporation 
I  shall  designate.  In  such  event  neither  the  station  nor  ^e  Cor- 

S-ation  shall  incur  any  liability  for  compensation  or  damages. 

\-lroadcastiiig       IS.  No  station  shall  "pick  up"  and  re-broadcast  any  pro- 
'programs.         gram  unless  permission  in  writing  has  first  been  obtained  from 
the  Corporation. 

chttnical  19.  (1)  No  station  shall  use  a  mechanical  reproduction  (ex- 

^roductions.    cept  when  its  use  is  merely  incidental  as  for  an  identification 
or  background)  between  the  hours  of  7:30  p.  m.  and  11:00 
cm.  except  with  the  previous  consent  of  the  Corporation  in  writing. 
jl2)  A  mechanical  reproduction  shall  be  announced  as  such  immediately  be- 
le  and  after  the  program  concerned,  except  when  its  use  is  merely  incidental 

for  an  identification  or  background.  The  exact  form  of  announcement  is  not 
rscribed.  but  the  language  shall  be  clear  and  in  terms  commonly  used  and 
^derstood.  The  following  are  examples  of  statements  sufficient  for  the  pur- 
*e: — 


(o)  "This  is  a  recorded  program." 

(6)  "This  is  a  program  of  electrical  transcription." 

(3)  No  program  of  mechanical  reproductions  shall  contain  any  reference  to 
the  name  of  any  person,  firm  or  corporation  connected  with  the  manufacture, 
sale,  hire  or  ownership  of  the  said  mechanical  reproductions  used  in  the  said 
program. 

Chain  Broadcasting.       20.  Unless  permission  in  writing  is  first  obtained  from 
the  Corporation 

(a)  no  station  shall  continue  to  be  a  part  or  shall  form  a  part  of  a  chain  or 
network  originating  outside  of  Canada  ; 

(6)  no  chain  or  network  of  two  or  more  stations  shall  continue  to  be  oper- 
ated within  Canada  or  shall  be  set  up  or  operated  within  Canada  ; 

(c)  no  station  shall  continue  to  be  or  become  an  outlet  for  any  station,  chain 
or  network  existing  or  originating  outside  of  Canada ; 

(rf)  no  station  shall  continue  to  be  or  become  an  associate  station  of  or  with 
any  station,  chain  or  network  existing  or  originating  outside  of 
Canada. 

Station  Contracts.  21.  Every  station  shall  file  with  the  Corporation  a  copy 
of  the  forms  of  contract  used  by  it  and  a  statement  of  its 
charges.  Every  such  contract  shall  expressly  make  the  enjoyment  of  the  privilege 
to  broadcast  conditional  upon  the  observance  of  these  regulations.  The  licensee 
of  each  station  shall  see  that  a  copy  of  these  regulations  is  available  at  the 
station  and  that  the  station  employees  and  persons  broadcasting  are  familiar 
with  them. 

Violation  of  22.  The  Corporation  may  send  a  written  or  telegraph  notice 
Regulations,  to  the  licensee  of  any  station  informing  him  of  any  alleged  viola- 
tion of  these  regulations  and  he  shall  have  a  delay  of  six  days 
within  which  to  answer  in  writing,  giving  in  full  his  reply  to  the  notice.  The 
Corporation  may  make  such  investigation  of  the  facts  as  it  shall  consider  ap- 
propriate and  for  this  purpose  its  representatives  may  examine  the  records  and 
question  the  employees  of  any  station. 

Repeal.       23.  These  regulations  shall  have  full  force  and  effect  as  of  the  1st 
day  of  November,  1937,  and  on  and  after  that  date  all  regulations 

inconsistent  therewith  shall  be  deemed  to  have  been  repealed. 

Note  :  The  penalty  for  violation  of  these  regulations  is  provided  for  under 

section  22  (6)  of  the  Act  which  reads: 

"(6)  In  case  of  any  violation  or  non-observance  by  a  private  station  of 
the  regulations  made  by  the  Corporation  under  this  section,  the  Cori)oration 
may  order  that  the  license  of  such  private  station  be  suspended  for  a  period 
not  exceeding  three  months  and  any  such  order  shall  be  forwarded  to  the 
Minister  who  shall  forthwith  communicate  the  same  to  the  licensee  of  the 
station  and  shall  take  such  steps  as  may  be  necessary  to  carry  out  the  terms 
of  such  order." 


Code  of  Ethics  of  the  National  Association  of  Broadcasters 


Adopted  at  1935  Convention 


1.  Recognizing  that  the  radio  audience  includes  persons  of  all  ages 
d  all  types  of  political,  social  and  religious  belief,  each  member  station 
111  endeavor  to  prevent  the  broadcasting  of  any  matter  which  would 
mmonlj'  be  regarded  as  offensive. 

When  the  facilities  of  a  member  station  are  used  by  others  than 
e  owner,  the  member  shall  ascertain  the  financial  responsibility  and 
aracter  of  such  client,  that  no  dishonest,  fraudulent  or  dangerous 
irson,  firm  or  corporation  may  gain  access  to  the  radio  audience. 

!3.  Matter  which  is  barred  from  the  mails  as  fraudulent,  deceptive  or 
escene  shall  not  be  broadcast  by  a  member  station. 

4.  Each  member  station  shall  refuse  any  advertising  matter  regard- 
g  products  or  services  injurious  to  health. 

5.  Each  member  station  shall  maintain  a  public  record  of  its  current 
Ites  charged  to  advertisers  for  the  use  of  broadcasting  time  together 
th  all  discounts,  rebates,  refunds  and  agency  commissions  which  shall 

allowed  to  the  users  of  such  time  or  to  their  recognized  agents. 

}G.    Each  member  station  shall  refuse  to  accept  any  business  on  a  cost 


per  inquiry,  contingent,  or  percentage  basis,  or  to  accord  free  time  for 
commercial  use. 

7.  No  member  station  shall  permit  the  broadcasting  of  advertising 
statements  or  claims  which  he  knows  or  believes  to  be  false,  deceptive 
or  grossly  exaggerated. 

8.  No  member  station  shall  defame  or  disparage  a  competitor,  di- 
rectly or  indirectly,  by  words  or  acts  which  untruthfully  call  in  question 
such  competitor's  business  integrity,  ability  to  perform  contracts,  credit 
standing  or  quality  of  service. 

9.  No  member  station  shall  claim  for  its  service  a  character,  scope 
or  quality  which  cannot  be  substantiated,  nor  shall  it  claim  as  regular 
characteristics  of  its  service  features  which  it  knows  to  be  purely  tempo- 
rary or  accidental. 

10.  Where  charges  of  violation  of  any  article  of  the  code  of  ethics  of 
the  National  Association  of  Broadcasters  are  filed  in  writing  with  the 
Managing  Director,  the  Board  of  Directors  shall  investigate  such 
charges,  give  opportunity  for  hearing  and  aftei-wards  notify  the  station 
of  its  findings. 
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MAJOR  SHORT  WAVE  BROADCASTING  STATIONS  OF  THE  WORLIJ 

(Compiled  as  of  Dec.  24,  1937,  hy  World-Radio  of  London) 


Frequency 

Poiver 

Call 

in  Kc. 

in  Watts 

Letters 

Location 

3150 

1,000 

PMY 

Bandoeng,  Java 
Caracas,  Venezuela 

5800 

1,000 

YV5RC 

5830 

500 

TIGPH 

San  Jose,  Costa  Rica 
Maracaibo.  Venezuela 

5850 

250 

YVIRB 

5970 

15,000 

HV.J 

Vatican  City.  Italy 

6000 

20,000 

RW59 

Moscow,  Russia 

6000 

1,000 

XEBT 

Mexico  City,  Mexico 

6000 

100 

CFCX 

Montreal,  Canada 

6010 

2.500 

COCO 

Havana,  Cuba 

6010 

30,000 

0LR2A 

Podebrady,  Czechoslovakia 

6010 

1.000 

C.ICX 

Sydney,  Nova  Scotia 

6010 

1,000 

HJ3ABH 

Bogota,  Colombia 

6010 

5,000-40,000 

D.TC 

Zeesen,  Germany 

6030 

200 

HP5B 

Panama.  Panama  Republic 

6040 

10,000 

WIXAL 

Boston,  Mass. 

6040 

5,000 

AV4XB 

Miami,  Fla. 

6040 

1.000 

FI.TIABG 

Barranquilla.  Colombia 

6050 

10.000-50.000 

GSA 

Daventry.  England 

6060 

10,000 

W8XAL 

Cincinnati.  Ohio 

6060 

10,000 

W3XAU 

Philadelphia.  Pa. 

6060 

750 

SBO 

Motala.  Sweden 

6070 

200 

VP3MR 

Georgetown.  British  Guiana 

6070 

1,000 

H.J5ABD 

Cali.  Colombia 

6070 

1,500 

0ER2 

Vienna,  Austria 

6080 

15.000 

0AX4Z 

Lima.  Peru 

6080 

50 

ZH.I 

Penang,  Straits  Settlements 

6080 

500 

W9XAA 

Chicago,  111. 
Nairobi.  Kenya 

6080 

500 

VQ7L0 

6080 

Delhi.  India 

6090 

500 

CFRX 

Toronto.  Canada 

6090 

2,500 

ZBW2 

Hong  Kong.  China 

6100 

5,000 

ZTJ 

Johannesburg.  South  Africa 

6100 

15,000-35,000 

W3XAL 

Bound  Bi-ook.  N.  .1. 

6100 

10,000 

W9XF 

Chicago.  111. 
Belgrade.  Yugoslav!,'! 

6100 

1,000 

YUA 

6110 

1,000 

H.T4ABB 

Manizales.  Colombia 

6110 

10,000-50.000 

GSL 

Daventry.  England 

6110 

500 

VTTC 

Calcutta.  India 

6120 

1,000 

LK.J 

Jeloy.  Norway 

6130 

1,000 

COCD 

Havana.  Cuba 

6130 

500 

VE9HX 

Halifax.  Nova  Scotia 

6140 

30,000 

W8XK 

Pittsburgh.  Pa. 

6150 

2,000 

C.TRO 

Winnipeg.  Canada 

6240 

750 

HIN 

Tru.iillo  City,  Dominican  Republic 

6320 

100 

HIZ 

Trujillo  City.  Dominican  Republic 

6410 

1,000 

TIPG 

Snn  Josp,  Costa  Rica 

6610 

2,000 

PRADO 

Riobamba.  Ecuador 

6630 

100 

HIT 

Trujillo  City.  Dominican  Republic 

6660 

200 

HC2RL 

Guayaquil,  Ecuador 

7500 

EAJl 

Barcelona,  Spain 

7540 

25,000 

RKI 

Moscow.  Russia 

7800 

20,000 

HBP 

Radio-Nations,  Geneva,  Switzerland 

8830 

150 

HCJB 

Quito,  Ecuador 

9120 

6,000 

HAT4 

Budapest.  Hungary 

9340 

20,000 

HBL 

Radio-Nations.  Geneva,  Switzerland 

9430 

10,000 

COCH 

Havana,  Cuba 

9480 

10.000 

EAR 

Madrid,  Spain 

9500 

12.000 

PRF5 

Rio  de  Janeiro.  Brazil 

9500 

1,500 

VK3ME 

Melbourne,  Australia 

9510 

5,000 

HS8PJ 

Bangkok.  Siam 

9510 

10.000-50.000 

GSB 

Daventry.  England 

9520 

6,000 

OZF 

Skamlebaek,  Denmark 

9520 

2,500 

ZBW3 

Hong  Kong.  China 

9520 

ZRX 

Joliannesburg.  South  Africa 

9530 

1,000 

LKC 

Jeloy.  Norway 

9530 

25,000 

W2XAF 

Schenectady.  N.  Y. 

9540 

2,000 

YPD2 

Suva.  Fiji  Islands 

9540 

50,000 

.TZI 

Tokyo.  .Taijan 
Zeesen,  Germany 

9540 

5,000-40,000 

D.TN 

9550 

30,000 

OLR3A 

Podebrady,  Czechoslovakia 

9550 

1.000 

YDB 

Sourabaya.  Java 

9560 

5.000-40.000 

n.TA 

Zeesen,  Germany 

9560 

10,000 

OAX4T 

Lima.  Peru 

9560 

4,500 

VUB 

Bombay.  India 

9570 

10,000 

WIXK 

Mill  is.  Mass. 

9570 

6,000 

KZRM 

Manila,  Philippine  Islands 

9580 

10,000-50  000 

GSC 

Daventry.  England 

9580 

1.000 

VLR 

Lyndhurst.  Australia 

9590 

10.000 

W3XAU 

Philadelphia.  Pa. 

9590 

20,000 

VK2ME 

Sydney.  Australia 

9590 

2,000 

VK6ME 

Perth,  W^est  Australia 

9590 

60,000 

PC.T 

Huizen,  Holland 

9600 

20,000 

RAN 

Moscow.  Russia 

9610 

1,000 

YDB 

Sourabaya.  Java 

9630 

25.000 

I2R03 

Rome,  Italy 

9650 

2,000 

CS2WA 

Li.sbon,  Portugal 

9660 

10,000 

LRX 

Buenos  Aires.  Argentina 

9740 

1,000 

COCQ 

Havana,  Cuba 
Madrid,  Spain 

9830 

10,000 

EAQl 

9830 

CO  CM 

Havana,  Cuba 

9940 

5.000 

CSW3 

Lisbon,  Portugal 

10260 

1,500 

PMN 

Bandoeng,  Java 

10270 

PSH 

Rio  de  Janeiro,  Brazil 

10330 

9.000 

ORK 

Ruysselede,  Belgium 
Buenos  Aires,  Argentina 

10350 

12.000 

LSX 

10360 

4,000 

EAJ43 

Tenerife  Radio  Club,  Canary  Island 

11000 

1,500 

PLP 

Bandoeng,  Java 

11040 

5.000 

CSW2 

Lisbon,  Portugal 

11400 

20,000 

HBO 

Radio-Nations,  Geneva,  Switzerland 

11490 

1,000 

COCX 

Havana,  Cuba 

Frequency 

Power 

Call 

in  Kc. 

in  Watts 

Letters 

11530 

10  ooo 

SPD 

11700 

Ti^O 
1  o\j 

SBP 

11700 

CB1170 

11720 

2.000 

('.JRX 

11720 

12.000 

TPA4 

11730 

25  000 

PHI 

11750 

1  0  000- (^0  OOft 

GSD 

11770 

T  000-40  000 

D.JD 

11790 

10.000 

WIXAL 

11800 

.50.000 

.IZ.I 

11800 

1.500 

0ER3 

11810 

25  OOf) 

I2R04 

11820 

1 0  000  '^0  OOO 

GSN 

11830 

500 

W9XAA 

118,30 

10  000 

W2XE 

11840 

.SO^OOO 

OLR4A 

11840 

5  000 

CWS4 

11850 

^  000-40  000 

D.JP 

11860 

10  000- lO  000 

GSE 

11870 

24.000 

W8XK 

11890 

1 2.or>o 

TPA3 

12000 

20.0f>0 

RNE 

12230 

7.500 

TFJ 

13630 

10.000 

SPW 

14920 

1,500 

LZA 

15000 

EAJl 

15110 

5,000-40.000 

DJL 

15120 

10.000 

HVJ 

15140 

10  000-.50  000 

GSF 

15150 

SM5SX 

151.50 

1.500 

YDC 

151 80 

10,000-50.000 

GSO 

15190 

2.600 

ZBW4 

15200 

5.000-40.000 

DJB 

1.5210 

18.000 

W8XK 

1.5220 

60.000 

PCJ 

1 5230 

.30.000 

0LR5A 

15240 

12.000 

TPA2 

1 52.50 

loiooo 

WIXAL 

1 5260 

1 0.000-50,000 

GSI 

1 5270 

io"ooo 

AV2XE 

1 52S0 

.5  000-40.000 

DJQ 

15290 

7.000 

LRU 

1  0 

1 0.000-,50.000 

GSP 

1 5330 

1 8^000 

AV2XAD 

1 .5340 

K  000-40  000 

DJR 

1 .5370 

6.000 

HA  S3 

1 7.^1 0 

.5.000 

W2XGB 

1 77.50 

2,. 500 

ZBW5 

17760 

5  OOO  40  nnn 

D.TE 

17760 

1  0  000 

W2XE 

17770 

25!000 

PHI 

17780 

1 5.000-35.000 

W.3XAL 

17790 

10.000.50.000 

GSG 

18110 

5.000 

LSY 

19020 

5.000 

HSSPJ 

21470 

1O.OOO-.50.000 

OSH 

21520 

10.000 

W2XE 

21.5.^0 

10.000-50.000 

GSJ 

21.540 

6.000 

WSXK 

21550 

10.000-,50.000 

GST 

Location 
Warsaw,  Poland 
Motala,  Sweden 
Santiago,  Chile 
Winnipeg,  Canada 
Radio-C(jlonial,  Paris,  France 
Huizen,  Holland 
Daventry.  England 
Zeesen,  Germany 
Boston.  Mass. 
Tokyo.  Japan 

Vienna,  Austria  (Experiment 
Rome,  Italy 
Daventry,  England 
Chicago,  111. 
Wayne,  N.  J. 

Podebrady,  Czechoslovakia 
Lisbon,  Portugal 
Zeesen,  Germany 
Daventry.  England 
Pittsburgh,  Pa. 
Radio-Colonial,  Paris,  France 
Moscow,  Russia 
Reykjavik,  Iceland 
Warsaw,  Poland 
Sofia,  Bulgaria 
Barcelona,  Spain 
Zeesen,  Germany 
Vatican  City,  Italy 
Daventry,  England 
Stockholm  Tech.  University 
Bandoeng,  .Java 
Daventi-y,  England 
Hong  Kong,  China 
Zeesen,  Germany 
Pittsburgh,  Pa. 
Huizen.  Holland 
Podebrady,  Czechoslovakia 
Radio-Colonial,  Paris,  France 
Boston,  Mass. 
Daventry,  England 
Wayne,  New  Jersey 
Zeesen,  Germany 
Buenos  Aires,  Argentina 
Daventry,  England 
Schenectady,  N.  Y. 
Zeesen,  Germany 
Budapest.  Hungary 
Hicksville,  N.  Y. 
Hong  Kong,  China 
Zeesen,  Germany 
Wayne,  N.  J. 
Huizen,  Holland 
Bound  Brook,  N.  J. 
Daventry,  England 
Buenos  Aires,  Argentina 
Bangkok,  Siam 
Daventry,  England 
Wayne,  N.  .1. 
Daventry,  England 
Pittsburgh.  Pa. 
Daventry.  England 


FOREIGN  BROADCASTING 
ASSOCIATIONS 


ASOCIACION  DE  BROADCAST- 
ERS ARGENTINOS—  (Argentine 
Broadcasters  Association).  Diagonal 
R.  S.  Pena  760-3  Erpiso-D.  Buenos 
Aires,  Argentina.  Telephone :  M.T.  35- 
4285. 

ATTSTRALIAN  FEDERATION  OF 
COMMERCIAL  BROADCASTING 
STATIONS— 29  Bligh  St..  Sydney. 
N.  S.  W..  Australia.  Telephone : 
B-7876.  President :  A.  E.  Bennett. 
COMITE  INTERNATIONAL  DE 
LA  RADIOELECTRICITE— (Inter- 
national Committee  on  Radio),  30 
Rne  du  General  Foy.  Paris,  France. 
VIII-E.  Secretary  -  General  :  Robert 
Homl)urg.  Telephone :  Laborde  25-28. 

SOUTH  AMERICAN  BROADCAST- 
ING UNION— Palacio  Salvo  5,  Piso- 
Bscrit  3.  7  &  11.  Montevideo.  Uru- 
guay. Telephone :  U.T.E.  8-4456.  Cable 
Address  :  US  ARD-Montevideo.  Direc- 
tor :  Rafael  .1.  Abella. 

UNION  INTERNATIONAL  DE 
RADIODIFUSION  —  (International 
Broadcasting  Union),  51  Quai  Wil- 
son, Geneva,  Switaerland.  Telephone : 
Geneva  29-055.  Cable  Address :  Inte- 
radio-Geneve.  Secretary-General :  Ar- 
thur R.  Burrows.  President :  Antoine 
Dubois,  Utrecht,  Holland. 


New  ImproTed 
Radio  Outline 

MAP 


Same  as  inserted  in  this 
issue  .  .  .  Delivered  flat. 


See  page  398 
For  Prices 


Page  356  •  1938  Yearbook  Number 


BROADCASTING  •  Broadcast  Advertisin 


DIRECTORY  OF  CENTRAL  AMERICAN  BROADCASTING  STATIONS 
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COSTA  RICA 

[Receiving  Sets.  15,000 1.    No  Set  Tax] 


City 

Call  Letters 

Operator 

Frequency 
in  Kilocycles 

in'watts 

1  juela 

TI5CV 

*Carlos  Videche  Aguilar 

575 

100 

itago 

1  13  1  O 

*Tobias  Solano  A. 

900 

100 

TIRA 

Compania  Radiografica  Internacional  560 

"edia 

*Armando  Cespedes  M. 

980 

750 

T'T  A'XXT'V 

*Guillermo  Gonzalez 

690 

250 

1  Jose 

TICA 

*Jose  Manuel  Herrera 

1120 

75 

Gobierno  de  Costa  Rica 

911 

75 

*Celimo  Sanchez  M. 

1070 

450 

1  IJlir 

*Eduardo  Pinto  H. 

830 

3  000 

*Francisco  Arie 

600 

250 

1  ivjx  ri 

*Gonzalo  Pinto  H. 

/lOOO 
I  650 

1  300 

liooo 

TIGZR 

*Guillerrao  Zuniga  R. 

1030 

TILJ 

*Lola  Monge  Peralta 

775 

450 

TILS 

*Luis  Saenz  Mata 

886 

500 

1  " 

TIMC 

♦Mariano  Coronado 

560 

100 

TIPG 

*Perry  Girton 

625 

1,000 

*Carlos  Borge  (Prbo) 

1200 

500 

*Ruben  Hoffman 

950 

1  800 

♦Rafael  Merino 

750 

500 

*Rogelio  Sotela 

925 

100 

*Gonzalo  Pinto  H. 

1225 

500 

TIVL 

*Vincente  Lines 

860 

50 

TIXD 

*John  Gilbert  Daly 

800 

100 

TI4GH 

*Gonzalo  Garcia 
SHORT  WAVE  STATIONS 

730 

1,000 

rtago 

TIRA 

Compania  Radiografica  Internacional  /6080 

19590 

1  Jose 

TIEP 

*Eduardo  Pinto  H. 

6710 

TIGPH 

*Gonzalo  Pinto  H. 

5820 

2,000 

TIPG 

*Perry  Girton 

6410 

1,500 

TIRCC 

*Carlos  Borge  (Prbo) 

6550 

500 

■As  of  Dec.  15,  1937. 

CUBAf 

[Receiving 

Sets,  150,000 1.    No  Set  Tax] 

City 

Call  Letters 

Operator 

Frequency 
in  Kilocycles 

J*ower 
in  Watts 

jbarien 

CMHD 

*Manuel  Alvarez 

1270 

250 

knaguey 

CMJA 

*Rafael  Valdef!  Jimenez 

1010 

250 

CMJC 

*Miguel  Guillen  Perez 

1390 

200 

CMJE 

*Primo  Alonso  Casares 

1220 

75 

CMJF 

*John  L.  Stowers 

1150 

200 

CMJK 

*Cia  Cubana  Nac.  Radio  S.A. 

1290 

200 

^denas 

CMGE 

*Genaro  Sabater 

1370 

200 

,fgo  Avila 

CMJH 

*Luis  Marauri 

1360 

200 

CMJl 

♦Gilberto  Gessa 

1130 

50 

. 

CM  JO 

♦Bonifacio  Ildefonso 

1180 

50 

infuegos 

CMHJ 

♦Romualdo  Ugalde 

1160 

100 

GMHM 

*Jose  R.  Femenias 

1450 

150 

CMHX 

♦Francisco  Chavarry  Fuster 

1300 

120 

|ices 

CMHK 

♦Virgilio  Villanueva 

1330 

250 

antanamo 

CMKS 

♦Cancido  Savon 

960 

60 

'As  reported  by  the  Ministry  of  Communications,  Dec.  10,  1937.  A  sweeping  reallocation  of 
Slities  was  scheduled  for  early  in  1938,  which  will  considerably  alter  the  foregoing. 

BROADCASTING  •  Broadcast  Advertising 


CUBA — (Continued) 


City 

Call  Letters 

Operator 

Frequency 
in  Kilocycles 

Power 
in  Watts 

Havana 

CMBC 

♦Domingo  Fernandez  Cruz 

950 

1,700 

CMBD 

♦Luis  Perez  Garcia 

1170 

250 

CMBF 

*J.  C.  Rumbaut 

770 

5,000 

CMBG 

♦John  L.  Stowers 

1440 

150 

" 

CMBL 

♦Cambo  y  Gabriel  S.A. 

750 

2,300 

CMBQ 

♦Rufino  Pazos 

680 

5,000 

CMBS 

♦Enrique  Artalejo 

770 

250 

CMBX 

♦Vicente  Espinosa 

1070 

200 

CMBY 

♦Joaquin  Estefani 

970 

256 

" 

CMBZ 

♦Manuel  y  GuiMermo  Salas 

1000 

500 

" 

CMC 

♦Rafael  Valdes 

1260 

500 

CMCA 

♦Augusto  Testar 

13.50 

200 

CMCB 

♦Antonio  Capablanca 

1230 

200 

CMCD 

*La  Voz  del  Aire  S.A. 

630 

1,000 

CMCF 

♦Dr.  Oscar  Gutierrez 

810 

250 

CMCG 

♦La  Onda  S.A. 

680 

300 

" 

CMCH 

♦Leonardo  Cano 

1110 

5,000 

" 

CMCJ 

♦Rafael  Rodriguez 

1110 

250 

CMCK 

♦Luis  Casas  Romero 

1030 

5,000 

CMCL 

♦Radio  City  S.A. 

730 

10,000 

CMCM 

♦Cia  Transradio  Columbia  S.A. 

850 

300 

CMCG 

♦Enrique  Lasanta 

1200 

150 

CMCQ 

♦Andres  Martinez 

1410 

200 

CMCR 

♦.Aurelio  Hernandez 

1380 

150 

CMCU 

♦Jorge  Garcia  Serra 

1290 

200 

CMCW 

♦Jose  Vilarino 

1140 

150 

" 

CMCX 

♦Juan  de  Dios  Carreno 

1380 

250 

CMCY 

♦Manuel  D.  Autran 

570 

10,000 

CMK 

♦Fausto  Montiel 

720 

500 

CMOA 

♦Juan  Fernandez  Duran 

1440 

400 

" 

CMOX 

♦Perez  y  Chisholni 

1320 

200 

,  CMQ 

♦Cambo  y  Gabriel  S.A. 

600 

21,000 

CMW 

♦Troncoso  y  Gil 

880 

500 

CMX 

♦Francisco  Lavin 

920 

1,200 

X 

♦Ejercito  Constitucional 

1500 

5,000 

t 

♦Marina  de  Guerra  Constitucional 

1470 

5,00» 

t 

♦Alberto  A.  Ferrera 

880 

5,000 

t 

♦La  Voz  del  Aire,  S.A. 

680 

10,000 

Holguin 

CMKF 

♦Manuel  J.  de  Gongora 

1460 

2.50 

CMKO 

♦Manuel  Angulo  Farran 

1280 

200 

Manzanillo 

CMCM 

♦Raimundo  Comas  Soler 

1120 

100 

Matanzas 

CMGC 

♦Oscar  S.  Mechoso 

1400 

200 

" 

CMGF 

♦Bernabe  R.  de  la  Torre 

1120 

75 

CMGH 

♦Manuel  Garcia  Alvarez 

790 

250 

Moron 

CMJP 

♦Cesar  Canals 

1430 

75 

Pinar  del  Rio 

CMAB 

♦Francisco  Martinez 

1340 

100 

Sagua  Grande 

CMHA 

♦Abelardo  Menocal 

1070 

50 

Santa  Clara 

CMHI 

♦Laviz  y  Paz 

1210 

250 

CMHW 

♦Guillermo  D.  Calicha 

820 

100 

Santiago  de  Cuba 

CMKD 

♦Emisora  Orinetal 

1050 

250 

CMKG 

♦Emilio  Grau  Medina 

1160 

100 

CMKR 

♦Jaime  Nadal 

1400 

250 

CMKW 

♦Claudio  Alvarez  Soriano 

1350 

200 

CMKX 

♦Oscar  Vidal  Benitez 

1190 

75 

Sti-Spiritus 

CMHB 

♦V.  E.  Weiss  y  O.  Ramirez 

1240 

50 

JNew  stations  authorized  to  be  constructed  in  Havana. 
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CUBA —  (  Continued  ) 


Ci(y  Call  Letters  Operator 

SHORT  WAVE  STATIONS 


Frequency  Power 
in  Kilocycles     in  Watts 


Havana 

COCD 

*La  Voz  del  Aire  S.A. 

6180 

250 

COCH 

♦General  Broadcasting  Co. 

9428 

1,000 

COCM 

*Transradio  Columbia  S.A. 

9833 

1,000 

COCO 

*Luis  Casas  Romero 

6010 

1,000 

COCQ 

*Cambo  y  Gabriel 

9740 

1,000 

COCX 

*Fran  Cisco  Lavin 

11650 

1,000 

DOMINICAN  REPUBLIC 

[Receiving  Sets,  7,000 1.    No  Set  Tax] 

Ciudad  Trujillo 

HIG 

♦Andres  Cordero 

900 

100 

HIJ 

♦Frank  Hatton 

1190 

25 

HIL 

*J.  C.  Teixido 

1111 

20 

HIT 

*F.  A.  Sanabia 

1050 

100 

HIX 

♦Gobierno  Dominicano 

800 

800 

HIZ 

♦Frank  Hatton 

1370 

100 

HI4D 

♦Dr.  L.  Santamaria 

1010 

20 

HI4M 

♦Jorge  L.  Rodriguez 

1150 

20 

HI5E 

♦Chavez  Hermanos 

1220 

10 

HI6Y 

♦Alfonso  Cuervo 

1400 

25 

HI7P 

♦J.  M.  Roques  Roman 

1300 

25 

" 

HI8Q 

♦Abbes  &  Garcia 

1475 

100 

Moca 

HI5N 

♦J.  Belisario  Curiel 

1440 

250 

San  Feo.  Macoris 

HI4V 

♦Luis  Raul  Betances 

850 

100 

San  P.  Macoris 

HIH 

♦Domingo  Dominguez 

1391 

V.'i 

HIIJ 

*F.  M.  Donastorg 

930 

40 

Santiago 

HIIA 

♦Rafael  Western 
SHORT  WAVE  STATIONS 

1410 

75 

Ciudad  Trujillo 

HIG 

♦Andres  Cordero 

6280 

100 

HIL 

♦J.  C.  Teixido 

6500 

20 

•• 

HIN 

♦Guido  Alessandro 

f  6243 
111260 

700 

HIT 

*F.  A.  Sanabia 

63i30 

100 

HIZ 

♦Frank  Hatton 

6316 

100 

mix 

♦Gobierno  Dominicano 

6340 

900 

HI2D 

♦Accion  Catolica  Dom. 

6900 

100 

HI2X 

♦Gobierno  Dominicano 

11960 

900 

HI3X 

15380 

900 

HI4D 

♦Dr.  L.  Santamaria 

6555 

20 

HI5E 

♦Chavez  Hermanos 

9550 

10 

HI6H 

♦Luis  A.  Prince,  Sr. 

6600 

25 

HI7P 

♦J.  M.  Roques  Roman 

6800 

25 

HI8Q 

♦Abbes  &  Garcia 

6240 

100 

La  Romana 

HI3C 

♦Moises  Garip 

6105 

30 

La  Vega 

HI5G 

♦Jose  J.  Secin 

6660 

30 

HI8J 

♦Antonio  Batista 

6383 

30 

Moca 

HI5N 

♦J.  Belisario  Curiel 

6150 

250 

San  Fco.  Macoris 

HI4V 

♦Luis  Raul  Betances 

6450 

100 

San  P.  Macoris 

HIH 

♦Domingo  Dominguez 

6814 

75 

HIIJ 

♦F.  M.  Donastorg 

5865 

40 

Santiago 

HIIA 

♦Rafael  Western 

6182 

75 

HIIL 

♦Maria  Josefa  Tavarez 

6480 

100 

HIIS 

♦Generoso  Sarnelli 

6420 

20 

HI3U 

♦Fernando  Beltran 

6015 

100 

HI9B 

♦Jacinto  L.  Sanchez 

6050 

100 

tAs  of  Nov.  1,  1937. 


EL  SALVADOR 

(Receiving  Sets,  8,000-10,0001.    Set  Tax,  5  colones] 


City 

San  Salvador 

San  Salvador 


Call  Letters 

YSS 


YSM 
YSD 

tAs  of  Nov.  10,  1937. 


Operator 

♦Government 

SHORT  WAVE  STATIONS 

Government 


Frequency  Pom e 
in  Kilocycles     in  Wal 

640  £0 


11710 
7894 


GUATEMALA 

[Receiving  Sets,  12,000  f.    Set  Tax,  $3.00  Per  Annum] 


City 

Guatemala 


Guatemala 


Call  Letters 
TGI 
TOW 
TGX 


TG2 
TG2X 
TGS 

TGWA 
tAs  of  Oct.  5,  1937. 


Operator 

Direccion  General  de  Telegrafos 
♦Ministerio  de  Fomento 
♦Periodico  "Liberal  Progresista" 
SHORT  WAVE  STATIONS 

Direccion  General  de  Telegrafos 

Policia  Nacional 

Casa  Presidencial 
♦Ministerio  de  Fomento 


Frequency 
in  Kilocycles 

1510 

1210 

1400 


6310 
5940 
5713 
9450 


HAITI 

[Receiving  Sets,  2,500  f.    Set  Tax,  20c  per  tube] 


City 

Port  au  Prince 


Port  au  Prince 


Call  Leners 


Operator 


HH2S 
HH3W 
tAs  of  Sept.  30,  1937. 


HHK  Government 

(Temporarily  off  air  as  of  Dec.  1,  1937) 

HHW  *Ricardo  C.  Widmaier,  Jr. 

SHORT  WAVE  STATIONS 

♦Societe  Haitienne  de  Radiofusion 

♦Ricardo  C.  Widmaier,  Jr. 


Frequency 
in  Kilocycles 

1200 
1230 

5915 
9645 


HONDURAS 

[Receiving  Sets,  15,000  f.    No  Set  Tax] 


City 

Tegucigalpa 

La  Ceiba 

San  Pedro  Sula 

Tegucigalpa 


Call  Letters  Operator 

HRN  ♦Rafael  Ferrari, 

Paul  John 

SHORT  WAVE  STATIONS 

HRD  *Emilio  Crespo 

HRPl  *Filiberto  Diaz  Zelaya. 

HRN  *Rafael  Ferrari, 

Paul  John 


Frequency 
in  Kilocycles 

1340 


6235 
6351 
5875 


tAs  of  Oct.  15,  1937. 


City 

Aguascalientes 

Cananea 

Chihuahua 

Cordoba 
Durango 


MEXICO 

[Receiving  Sets  300,000-350,0001 

Call  Letters  Operator 


XEBI  *Pedro  C.  Rlvas 

XEFQ  ♦Pedro  L.  Diaz 

XEBU  ♦Feliciano  Lopez  Islas 

XEFI  ♦Feliciano  Lopez  Islas 

XEAG  ♦Diodoro  Zuniga 

XEBP  ♦Manual  Cano  Maldonado 

XEE  ♦Alejandro  O.  Stevenson,  Jr. 


No  Set  Tax] 

Frequency 
in  Kilocycles 

1000 

1010 

1200 

1440 

1310 

1150 

1210 


40 

4r, 


Powe 
in  Wat 


10' 
lO.OOi 


21)1 
25- 
Ifi- 
10,0 


Powei 
in  Wat 


1,001 
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MEXICO —  (  Continued  ) 


MEXICO —  (  Continued  ) 


Frequency 


Power 


h 

City 

Call  Letters 

Operator 

Frequency  Power 
in  Kilocycles     in  Watts 

City 

Call  Letters                 Operator                            in  Kilocycles 

in  Watts 

•-\ 

ialajara 

XEA 

*Alberto  Palos  Sauza 

1060 

125 

Jrueoia 

XETH 

*Ramon  Huerta 

1210 

100 

XED 

^Cia  Radiofonografica,  S.  A. 

1160 

500 

Reynosa 

XEAW 

*Cia  Internacional  Difusora  de  Reynosa 

960 

1 nrt  AHA 

3ral  A  nay  a 

XEDA 

^Augusto  Garcia  Diaz 

1220 

200 

Sabinas 

XEBX 

*Benito  Garza  Ortegon 

640 

Iman 

XEBA 

*Javier  Velasco 

1080 

20 

Golf  ^ll 

XEAS 

*Manuel  R.  Rodriguez 

1160 

1  AAA 

mosillo 

AJiiUxl 

^Carlos  Balderrama 

930 

500 

San  Luis  Potosi 

XECZ 

*Zeferino  Z.  Jimenez 

1370 

1  AA 

ilgo  del  Parral 

"VTP  A  T 
A  Hi  A  I 

^David  G.  Cervantes 

1210 

250 

Tampico 

XEFW 

*Jose  Expedite  Martinez 

1310 

300 

ueto 

XEBO 

*Alfonso  Martinez 

1310 

25 

XES 

*Fernando  Sada 

990 

1  AA 

ez 

XEF 

*Gilberto  Gil 

1450 

100 

Tia  Juana 

XEAC 

*Jorge  I.  Rivera 

980 

1,000 

XEFV 

*Dario  Cordoba 

1210 

100 

XEBG 

*Angel  B.  Fernandez 

820 

1,000 

'ft 
% 

XEJ 

^Pedros  Meneses,  Jr. 

1020 

1,000 

XEC 

*Luis  E.  Enciso 

1150 

100 

*Esteban  Parra 

1160 

500 

XEMO 

*Fernando  Federico  Ferreira 

860 

5,000 

;,i 

n 

*Raul  Ortiz  Gonzalez 

1160 

20 

XEOK 

*Carlos  de  la  Sierra 

760 

200 

*Heninier  y  Romero  S. 

1240 

500 

L  oiuca 

XEAB 

*Dario  Jorge  Alva 

1060 

250 

^Moros 

YT?  A  TIT 

*Manuel  L.  Salinas 

750 

25 

Torreon 

XETB 

*Aurelia  G.  Zaragoza 

1310 

125 

; 

latlan 

XEBIj 

^Ignacio  L.  Sais 

1220 

50 

Vera  Cruz 

XETF 

*Jose  Rodriguez  Lopez 

1220 

12 

ida 

-\jjr 

*Julio  Molina  Font 

550 

100 

XEU 

*Fernando  Pazos 

1010 

250 

3 

dcali 

XEZ 

Ytr  A  A 

*Perfecto  Villamil  Cisero 
^Jorge  L.  Palonie<iue 
*Rosendo  Herrera 

1240 
630 

750 

50 
500 
200 

Villa  Acuna 
Zucatecas 

XERA 
XEAZ 

*Cia  Mex.  Radiodifusora  Fronteriza, 
S.  A. 

*Eduardo  Thompson 

840  180,000 
CP-850 , 000 

1080  20 

*Luis  L.  Castro 

660 

250 

lico  City 

^Carmen  Gutierrez 

1250 

500 

SHORT  WAVE  STATIONS 

YTT"  A  T 

'^Cia.  Pan-Anaerican  de  Radio 

660 

1,000 

wuadaiajara 

XECU 

*Ramon  Loreto 

6075 

45 

XEAP 

^Emilio  Manzanilla 

1340 

50 

XEDQ 

♦Radiofonografica  de  Guadalajara 

9520 

100 

on  % 

XEB 

*E1  Buen  Tono  S.  A. 

1030 

10 , 000 

Hermosillo 

XEBR 

*Carlos  Bolderrama 

11820 

150 

Vl  1 

i  3 

XEBS 

*Maria  Remedies  Delgadio 

1840 

200 

Jalapa 

XEBF 

*Pedro  Coronel  Aburto 

6090 

100 

XEBZ 

*Refugio  Esparza  Vda.  de  Valezzi 

810 

100 

Mexico  City 

XEBT 

*E1  Buen  Tono,  S.  A. 

6000 

500 

li  ( 

XEFO 

*Partido  Nacional  Revolucionario 

940 

5,000 

XEGW 

*Jose  G.  Garza  Fox 

6110 

250 

XEJP 

*Salvador  Monterrubio  R. 

1130 

100 

XEWW 

*Codena  Radiodifusora  Mexicano 

15160 

10,000 

I  it 

XEJW 

*Dr.  Jose  Luis  Garza  G. 

870 

500 

l^ampico 

XETW 

*Flores  y  Martinez 

6045 

100 

S  < 

XEK 

*Arturo  Martinez 

990 

100 

Vera  Cruz 

*Jose  Rodriguez  Lopez 

9550 

12 

XEL 

*Financeria  de  Inversiones,  S.  A. 

1100 

250 

XEUW 

*Fernando  Pasos  Sosa 

6020 

20 

XELZ 

*Maria  Cardona  de  Zetina 

1370 

100 

CULTURAL  STATIONS 

XEMX 

*Alfonso  Traslosheros  Avalos 

1280 

100 

Guadalajara 

XEWB 

Camara  de  Propietarios 

11710 

15 

XEN 

*Guillermina  P.  de  del  Conde 

780 

1,000 

Mexico  City 

XEWI 

Institucion  Mundial  de  la  V.  I. 

1  60151 
111900/ 

400 

on  i! 
We  i! 

! 

XENC 

*Cooperativa  de  Trabajadores 

860 

50 

Saltillo 

XELA 

Enrique  Gomez 

1240 

50 

•< 

XEW 

*Cadena  Radiodif.  Mexicana,  S.  A. 

890 

50 , 000 

>  j 

latitlan 

XEDW 

*Hector  Silva  Canto 

1150 

20 

OFFICIAL  STATIONS 

nterrey 

XEFB 

*Jesus  Quintanilla 

870 

200 

Jalapa 

XEXB 

Gobierno  del  Estado  de  Veracruz 

1270 

250 

»  !j 

XEG 

*Rudolfo  Junco  de  la  Vega 

1230 

250 

XEXD 

Gobierno  del  Estado  de  Veracruz 

1340 

350 

1 

ill  i! 

! 

f 

XEH 

♦Constantino  de  Tarnava 

720 

100 

Mexico  City 

XECR 

Secretaria  de  Relaciones  Exteriores 

610 

500 

relia 

XET 
XEX 
XEI 

*E1  Pregonero  del  Norte,  S.  A. 
*Luis  F.  Petit  Jean 
*Carlos  Gutierrez 

690 
1310 
1370 

5,000 
125 
125 

XEDP 
XEXS 

Dept.  de  Publicidad  y  Propagando 
Dept.  de  Salubridad  Publica 

f73801 
11080/ 

(13101 
16200/ 

20,000 
100 

\ 

;ales 

XEAF 

*Francisco  G.  Elias 

990 

750 

XER 

Secretaria  de  Educacion  Publica 

11896 

100 

'1 

evo  Laredo 

XEBK 

*G.  Guajardo  y  M.  M.  Cortes 

1080 

100 

XEYO 

Partido  Nacional  Revolucionario 

610 

500 

« i| 
ft  1 

XEDF 

*Ruperto  Villarreal 

810 

100 

XEXA 

Secretaria  de  Educacion  Publica 

(  61331 
111880/ 

100 

A 

XEFE 

*Rafael  T.  Carranza 

850 

20 

XEXM 

Secretaria  de  Educacion  Publica 

610 

500 

XENT 

*Cia  Industrial  Universal,  S.  A. 

910 

50,000 
CP-150,000 

XEXX 

Universidad  Nacional  de  Mexico 

1170 

1,000 

11  j 

dras  Negras 

XELO 

XEMU 
XEPN 

*Cia  Radio  Difusora  de  Piedras 
Negras,  S.  A. 

*Radiodif.  de  Piedras  Negras 

*Cia  Radio  Difusora  de  Piedras 
Negras,  S.  A. 

1110 

580 

1580 
\730 

10,000 
CP-50,000 

250 

50,0001 
CP-IOO.OOO/ 

Monterrey 
San  Luis  Potosi 
Texcoco 

XEXP 
XEXH 
XEXE 

Presidencia  Municipal  Monterrey 
Ayuntamiento  de  San  Luis  Potosi 
M.  Ayuntamiento  de  Texcoco 
{Continued  on  page  360) 

2500 
1250 
1270 

30 
250 
17 
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NICARAGUA 

[Receiving  Sets,  4,000+.    No  Set  Tax] 


City 

Frequency 

Call  Letters                    Operator                            in  Kilocycles 

Power 
in  Watts 

Managua 

YNLF 

*La  voz  de  Nicaragua, 
Moises  Lefranc 

1275 

50 

YNOP 

*Radio  Bayer,  Edmundo  Tefel  & 
Ernesto  Andrea 

SHORT  WAVE  STATIONS 

1230 

1,000 

Granada 

YNLAT 

Leonidas  Tenorio 

7500 

15 

Managua 

YNGU 

*Alma  Nica,  Matilda  Aydee  Diaz 

9300 

30 

YNLF 

*La  voz  de  Nicaragua, 
Moises  Lefranc 

9650 

80 

YNLG 

*Ruben  Dario,  Constantino  Lacayo  and 
Benjamin  Guerra 

4640 

100 

YNLGG 

*La  voz  de  los  Lagos, 

Justo  Garcia  Saldana 

6540 

80 

YNOP 

*Radio  Bayer,  Edmundo  Tefel  & 
Ernesto  Andrea 

5758 

200 

YNPR 

*Pilot,  Rodolfo  Sengelmann 

(8580 
7700 
]7900 
8400 
(8200 

500 

YNIHS 

Humberto  Salvo 

15000 

500 

YNIRH 

R.  Herrera  Cells 

15000 
7500 

50 

YNIX 

Carlos  Malespin 

7500 

10 

tAs  of  Oct.  15,  1937. 

PANAMA 

[Receiving  Sets,  8.500 1.    No  Set  Tax] 

Colon 

HPoO 

*La  Voz  de  la  Victor 

1440 

25 

Panama  City 

HP5C 

*Estacion  Miramar 

730 

100 

HP6J 

*Servieio  Publico  de  Radio  S.A. 
SHORT  WAVE  STATIONS 

1358 

200 

Aguadulee 

HP5I 

*La  Voz  del  Interior 

11895 

25 

Colon 

HP5F 

*La  Voz  de  Colon 

6080 

200 

HP5K 

*La  Voz  de  la  Victor 

6005 

200 

Panama  City 

HP5A 

*Radio-Teatro  Estrella  de  Panama 

11700 

300 

HP5B 

*Estacion  Miramar 

6030 

100 

HP5H 

*Voice  of  the  People 

6122 

200 

HP5J 

*La  Voz  de  Panama 

9590 

200 

tAs  of  Nov.  1,  1937. 

NEWFOUNDLAND 

[Receiving 

Sets,  10,000 1.    Set  Tax,  $2.00  Annually] 

St.  Johns 

VOWR 

Wesley  United  Church 

675 

500 

VOGY 

*Dominion  Broadcasting  Co.,  Ltd. 

840 

100 

VONF 

*Dominion  Broadcasting  Co.,  Ltd. 

1195 

100 

VOCM 

*Colonial  Broadcasting  System 

1006 

100 

VOAC 

Seventh  Day  Adventists 
ST.  PIERRE-MIQUELON 

1300 

20 

[Receiving  Sets.  oOOt.    Set  Tax.  25  Francs  Annually] 

St.  Pierre 

FQK 

St.  Pierre  Radio  Club 

609 

500 

tAs  of  Nov. 

15,  1937. 

PHILIPPINE  ISLANDS 

[Receiving  Sets  25,000] 

Manila 

KZRM 

*Erlanger  &  Galinger  Inc. 

618.5 

25,000 

KZEG 

780 

1,000 

KZIB 

*I.  Beck  Inc. 

SHORT  WAVE  STATION 

900 

1,000 

Manila 

KZRM 

*Erlanger  &  Galinger  Inc. 

9570 

1,000 

PAN  AMERICAN 
RADIO  PRODUCTIONS  Inc. 

6305  Yucca  St. 
HOLLYWOOD,  CALIFORNIA 


'Chandu,  The  Magician" 

'Radio  Dramas'^ 

'The  Adventures  of  Charlie 
Chan'' 

'Famous  Jury  Trials'' 

'One  Gaucho  in  Hollywood'' 


Outstanding 

Spanish 

Radio 

Program 
Producers 


Exclusive  Representatives  in  the  United  States  for  the 
Following  Latin  American  Broadcasting  Stations: 


PRAS 

CPX 

CB73 

HJ3ABX 

HC2JSB 

CX18 

HP50 
YVSRI 


Radio  Sao  Paulo 
Radio  Nacional 
Estacion  '*EI  Mercuric" 
"■'La  Voz  de  Colombia** 
Radio  Ecuador 

Difusoras    **E1    Espectador  Llda 
*'La  Voz  de  la  Victor" 
"La   Voz  de   la  Esfera" 


Sao  Paulo,  Brazil 
La   Paz,  Bolivia 
Santiago,  Chile 
Bogota,  Colombia 
Guayaquil,  Ecuador 
Montevideo,  Uruguay- 
Colon,  Panama 
Caracas,  Venezuela 


Representing  Also  Radio  Stations  in  Argentina,  Peru, 
Mexico,  Cuba  and  Puerto  Rico. 


The  War's  on  .  .  .  but--- 


WHY  FIGHT 


When  the  price  of  peace  is  so  small  . 
To  be  exact 

PER 
YEAR 


*3 


And  your  personal  subscription  to 
BROADCASTING  includes 

YEARBOOK  NUMBER 

Send  Your  Order  Today! 

BROADCASTING,  National  Press  Bldg.  Washington,  D.  C. 
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ARGENTINE 

[Receiving  Sets,  1,000,000 1-    No  Set  Tax] 


City 

Ms.  Blanca 


nos  Aires 


n.  Rivadavia 
doba 

rrientes 
ndoza 

I 

ir  del  Plata 
Plata 

Rioja 
^istencia 
Gallegos 


1  Juan 


Call  Letters 

LU2 

LU7 

LRl 

LR2 

LR3 

LR4 

LR5 

LR6 

LR8 

LR9 

LRIO 

LRA 

LSI 

LS2 

LS3 

LS4 

LS5 

LS6 

,  LS8 

LS9 

LSIO 

LU4 

LV2 

LV3 
LT7 

LVIO 

LU6 

LRU 

LSI! 

LV14 

LT5 

LU12 

LTl 

LT3 
LT8 
LVl 
LV5 


Frequency 
in  Kilocycles 

900 
1240 


Operator 

*Radio  Bahia  Blanca 

(Camilio  V.  Bertorini) 

*Radio  General  San  Martin 
(Volturno  Gennari) 


*Radio  El  Mundo  1070 
(Empresa  Edit.  Haynes  Ltda.  S.A.) 

*Radio  Argentina  910 
(Alfredo  Sehroeder) 

*Radio  Belgrano  950 
(Jaime  Yankelevich) 

*Radio  Splendid  990 
(Antonio  C.  Devoto) 

*Radio  Excelsior  830 
(Alfredo  B.  Dougall) 

*Radio  Mitre  870 
(S.A.  La  Nacion) 

*Radio  Paris  1150 
(C.  R.  Scherrer  y  Cia.) 

*Radio  Fenix  1030 
(Gregorio  Echavarria) 

*Radio  Cultura  790 
(Alberto  de  Bary  y  Cia) 

*Radio  del  Estado  750 
(Direccion  General  de  Correos 
Telegrafos) 

*Radio  Municipal  710 
(Municipalidad  de  la  ciudad  de 
Buenos  Aires) 

*Radio  Prieto  1190 
(Teedoro  Prieto) 

*Radio  Ultra  630 
(S.A.  Radiodifusora  Ultra) 

*Radio  Portena  670 
(Juan  G.  Gonzalez  Speroni) 

*Radio  Rivadavia  1110 
(Enrique  Caride) 

*Radio  del  Pueblo  1350 
(Ricardo  A.  Bernotti) 

*Radio  Stentor  1230 
(S.  A.  Stentor,  Publicidad  y  Radiodifuaion) 

1270 


*Radio  La  Voz  del  Aire 
(S.A.  La  Voz  del  Aire) 


*Radio  Callao 

(Victor  J.  Ruano) 


590 


*Radio   680 

(Cia  Broadcasting  de  la  Patagonia) 


960 

620 
1340 

1210 

1300 


*Radio  Central 

(Luis  Maunier) 


*Radio  Provincia  Corrientes 

(Gobierno  Prov.  Corrientes) 

*Radio  de  Cuyo 

(Marcelino  Aparicio) 

*Radio  Atlantica 

(Jose  Zaccagnini) 


Radio  Universidad  Nacional  de  La  Plata  1390 
(Universidad  Nacional  de  La  Plata) 

*Radio  Provincia  de  Buenos  Aires  1440 
(Gobierno  Prov.  Bs.  Aires) 

Radio  Prov.  La  Rioja  1240 
(Gobierno  La  Rioja) 

*Radio  Chaco  1160 
(Jose  M.  Noveri) 

*Radio   640 

(Cia  Broadcasting  de  la  Patagonia) 

*Radio  del  Literal  780 
(Fernando  Maliandi) 

*Radio  Soc.  Rural  Cerealistas  1080 
(Soc.  Rural  de  Cerealistas) 

*Radio  Rosario  840 
(Alfredo  B.  Dougall) 

*Radio  Graffigna  730 
(S.  A.  Graffigna  Ltda.) 

*Radio  Los  Andes  1120 
(Soc.  C.  Rodriguez  Vila  y  Cia.) 


ROADCASTING  •  Broadcast  Advertising 


Power 
in  Watts 

500 
1,400 
66,400 
11,000 
31,700 
15,900 
29,250 
24,000 
6,200 
4,300 
11,100 
10.000 

5,600 

30,000 
5, 100 
7,100 
5,100 
4,000 

14,200 

4,500 

5.800 

1,000 

1,600 

2.000 
500 

500 

500 

700 

700 

250 

500 

1,000 

5,000 

5, 100 
500 

1,000 
500 


ARGENTINE —  (  Continued  ) 


City 

San  Rafael 

Santa  Fe 


Stgo.  del  Estero 
Tucuman 


Buenos  Aires 


Call  Letters 

LV4 

LT9 

LTIO 

LVll 

LV7 

LV12 

LRU 
LRX 


Operator 

*Radio  La  Capital 
(Julio  Silva) 

*Radio  Roca  Soler 

(Roca  Hnos  y  Cia.) 

Radio  del  Inst.  Social  de  la 
Universidad  Litoral 

*Radio  del  Norte 

(S.A.  El  Liberal) 

*Radio  Tucuman 
(Munoz  y  Cia) 


Frequency 
in  Kilocycles 

1330 
1200 
1300 
1170 
820 
580 


*Radio  Aconquija 

(Soc.  Resp.  Lda.  Radio  Aconquija) 

SHORT  WAVE  STATIONS 

*Radio  El  Mundo  15290 
(Empresa  Editorial  Haynes  I..tda.) 

*Radio  El  Mundo  9690 
(Empresa  Editorial  Haynes  Ltda.) 


tAs  of  Nov.  20,  1937. 


BOLIVIA 

fReceiving  Sets,  20,000  f.    No  Set  Tax] 


City 

La  Paz 


La  Paz 


Oruro 


Call  Letters  Operator 

CP4  *National  Department  of  Propaganda 

CPX  *Radio  Nacional 

CPIO  *Senor  Gonzalo  Munoz  Ascarruns 

SHORT  WAVE  STATIONS 
CP5  Government 


Frequency 
in  Kilocycles 


1040 
1300 
1150 


/15300D\ 
\  608eNf 


CPQ 

tAs  of  Feb.  15,  1937. 


5550 


BRAZIL 

[Receiving  Sets,  420,000  f.    No  Set  Tax] 


City 

Araraquara 
Belem 

Bello  Horizonte 

Blumenau 
Campinas 

Campos 

Cruzeiro 

Curityba 

Fortaleza 

Franca 

Juiz  de  Fora 

Nictheroy 

Pelotas 
Pernambuco 
Petropolis 
Pocos  de  Caldas 
Porto  Alegre 


Recife 


Call  Letters  Operator 

PRD4  *Radio  Cultura  de  .Araraquara 

PRCS  *Radio  Club  de  Para 

PRH6  *Sociedade  Radio  Guarany 

PRI3  *M.  Geraes 

PRC4  *Radio  Club  de  Blumenau 

PRC9  *Sociedade  Radio  Educadora  de 
Campinas 

PRF7  *Radio  Cultura  de  Campos 

PRG6  *Radio  Sociedade  Mantiqueira 

PRB2  *Radio  Club  Paranaense 

PRE9  *Ceara  Radio  Club 

PRB5  *Radio  Club  Hertz 

PRB3  *Radio  Sociedade  de  Juiz  de  Fora 

PRE6  *Radio  Sociedade  Fluminense 

PRD8  *Radio  Club  Fluminense 

PRH4  *Sociedade  Radiocultura  de  Pelotas 

PRA8  *Radio  Club  Pernambuco 

PRD3  *Petropolis  Radio  DufTusora  S.A. 

PRH5  *R.  Cultura  de  Pocos  de  Caldas 

PRH2  *Radio  Sociedade  Farroupilha  Ltda. 

PRC2  *Radio  Sociedade  Gaucha 

PRF9  *Radio  DifTusora  Porto  Alegrense 

PRA8  *Radio  Club  de  Pernambuco 

(Continued  on  page  362) 


Frequency 
in  Kilocycles 


Power 
in  Watts 

1,000 
500 
50O 
1,000 
2,500 
2,500 

5,000 
5,000 


Power 
in  Watts 

10,000 

100 

10 

1,000 
200 


Power 
in  Watts 


1090 

500 

670 

2,000 

1300 

3,000 

880 

22,800 

1370 

1,500 

1170 

500 

1450 

2.000 

1500 

1,000 

1480 

5,000 

1920 

2,000 

1410 

500 

620 

500 

1170 

2,000 

1320 

1.000 

1330 

720 

25,000 

1480 

1,000 

1330 

500 

600 

20,000 

1170 

5,000 

1440 

5.0(0 

720 

25,500 
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BRAZIL — (Continued) 


City 

Call  Letters 

Operator 

Frequency 
in  Kilocycles 

Power 
in  Watts 

Ribeirao  Preto 

PRAT 

*Radio  Club  de  Ribeirao  Preto 

670 

1,000 

" 

PRH7 

*Louzada  Bueno  &  Cia 

5.000 

Rio  Claro 

PRF2 

*Radio  Club  de  Rio  Claro 

1460 

500 

Rio  Preto 

PRB8 

*Radio  Rio  Preto  S.A. 

690 

1,000 

Santos 

PRG5 

*Sociedade  Radio  Atlantica 

720 

750 

PRB4 

*Radio  Club  de  Santos 

1450 

1.000 

Sao  Paulo 

PRA5 

*Radio  Sao  Paulo 

1260 

5.000 

PRA6 

*Soeiedade  Radio  Educadora  Paulista  800 

10,000 

PRB6 

*Sociedade  Radio  Cruzeiro  de  Sul 

1200 

10,000 

PRB9 

*Radio  Sociedade  Record 

1000 

20,000 

PRE7 

*Sociedade  Radio  Cosmos 

1410 

1.000 

PRF3 

*Radio  Diffusora  Sao  Paulo 

960 

7.500 

PRG2 

*Radio  Tupy  S.A. 

1040 

25.000 

PRG9 

*Radio  Excelsoir 

1100 

20.000 

PRH3 

*Radio  Piratininga 

1120 

10.000 

PRH9 

*S.  Bandeirante  de  R.  Diffusao 

840 

5.000 

Sao  Salvador 

PRA4 

*Radio  Sociedade  da  Bahia 

740 

10, 000 

Soroeaba 

PRD7 

*Radio  Club  de  Soroeaba 

1320 

600 

PRD9 

*Radio  Sociedade  de  Soroeaba 

690 

1,000 

Rio  de  Janeiro 

PRA2 

*Ministerio  da  Ecucacao 

780 

1.  500 

PRA3 

*Radio  Club  de  Brasil 

860 

10. 000 

PRA9 

*Radio  Sociedade  Mayrink  Veiga 

1220 

22,000 

PRE  7 

*Sociedade  Radio  Educadora  de  Brasil  900 

5,000 

PRC8 

*Radio  Sociedade  Guanabara 

1360 

5,000 

PRD2 

*Sociedade  Radio  Cruzeiro  de  Sul 

1240 

5.000 

PRD5 

*Institutot  de  Educacao 

1470 

1.000 

PRE2 

*Radio  Vera  Cruz 

1430 

5.000 

PRE3 

*Radio  Transmissora  Brasileira 

1180 

10,000 

PRE8 

*Sociedade  Radio  Nacional 

980 

22,000 

PRF4 

*S.  A.  Jornal  de  Brasi! 

940 

13,000 

PRG3 

*Radio  Tupy  S.A. 

1280 

10,000 

PRH8 

*Radio  Ipanema  S.A. 
SHORT  WAVE  STATION 

1080 

5.000 

Pcrnambuco 

PRA8 

Radio  CI  ub  Pernambuco 

6010 

5,  000 

"t^A-B  of  ^jOV, 

15,  1937. 

CHILE 

[Receiving  Sets,  75,000  f.    No  Set 

Tax] 

City 

Call  Letters 

Operator 

Frequency 
in  Kilocycles 

Power 
in  Watts 

Antofagasta 

CA127 

*RaqueI  Palma 

1270 

100 

CAUl 

*Angel  Garcia  y  Cia 

1410 

1.000 

Chilian 

CC127 

*Rafael  Barrios 

1270 

100 

CC135 

*MigueI  Arrau 

1330 

100 

Concepcion 

CC64 

Hucke  y  Cia  Ltd. 

640 

100 

CC117 

*Frederico  Sanchez 

1170 

100 

CC141 

*Pedro  Lopez  de  Heredia 

1410 

100 

Coquirabo 

CB96 

*Puerta  Roldan  Hnos 

960 

200 

Curico 

CC96 

*Alberto  Guerra 

960 

100 

Iquique 

CA63 

*Antonio  Cajiao 

630 

250 

Magallanes 

CD103 

*Ranion  Verde 

1030 

100 

CDlll 

*Emilio  Turina 

1110 

100 

CD136 

*Inez  Diaz  Paz 

1360 

100 

Page  362  •  193S  Yearbook  Number 


CHILE —  (  Continued  ) 


City 

Call  Letters 

Operator 

Frequency 
in  Kilocycles 

Powfrr 
in  Watt 

Osorno 

CD112 

*David  Arriagada 

1120 

100 

Puerto  Montt 

CD147 

*Temas  Ginart 

1470 

100 

Quill  Ota 

CB113 

*Abdon  Salinas 

1130 

100 

Rancagua 

CC109 

*Jorge  Romero 

1090 

lOO 

CC145 

*Guillermo  Espinoza 

1450 

100 

Santiago 

CB57 

*Soc.  Nac.  de  Agricultura 

570 

10,009- 

CB62 

*International  Machinery  Co. 

620 

1,000> 

CB73 

*Luis  E.  Brain 

730 

1,000 

CB78 

*Cooperativa  Vitalicia 

780 

1 . 000  1 

CB82 

*Soc.  Per  El  Diario  Ilustrado 

820 

1 . 000  . 

CB89 

*Gtto  Becker 

890 

1,000 

CB93 

*Orlandini  y  Raggio  Ltd. 

930 

10,000 

CB97 

*Soc.  Industrial  de  Maquinarias 

970 

1,000 

CBlOl 

*Heriberto  Bewais 

1010 

1 , 000_ 

CB106 

*Manuel  Casablanca 

1060 

5.  000  T 

CB114 

*Spencer  y  Vivado  Ltd. 

1140 

5 ,  000  1 

CB118 

*MarkofiE  Brothers  Ltd. 

1180 

10. 000  1 

CB126 

*Felix  Vasquez 

1260 

1, 000 

CB130 

*Enrique  Becker  Germain 

1300 

1.000 

CB134 

*German  Holtehuer 

1340 

1 , 000 

CB138 

*Empresa  Per.  El  Mereurio 

1380 

5,  OOO 

CB144B 

*Spitz  y  Cia 

1140 

100 

CB144C 

*Luis  Desmaras 

1440 

150 

CB150 

*MarkofI  Hnos.  Ltd. 

1500 

10. 000 

San  Antonio 

CB140 

*Luis  Galindo 

1400 

100 

Talca 

CC67 

*Raul  Grez 

670 

100 

CC143 

*Enrique  Garcia 

1430 

100 

Talcahuano 

CC84 

*Francisco  Morales 

840 

100 

Temuco 

CC58 

*Luis  E.  Brain 

580 

500 

CC125 

*CarIos  Kaehler 

1250 

100 

Tocopilla 

CA90 

*Hilda  Cuellar 

900 

100 

Valdivia 

CD69 

♦Alberto  Carrasco 

690 

1,000 

CD132 

*Carlos  Cockbaine 

1320 

100 

CD1190 

*Alberto  Carrasco 

1190 

250 

Valparaiso 

CB68t 

*R.  y  Garcia  Tello  Ltd. 

680 

1.000 

CB76 

♦Cooperative  Vitalicia 

10  000 

CB84 

*Spencer  y  Vivado  Ltd. 

840 

1,000 

« 

CB90 

*Emp.  Per.  El  Mereurio 

900 

1,000 

CB103 

*Fundacion  Santa  Maria 

1030 

400 

CB116 

*Oscar  Cornejo  Harker 

1160 

1,000 

CB120 

*Spencer  y  Vivado 

1200 

1,000 

CB124 

*Ramon  y  Fernando  Garcia  y  Cia 

1240 

250  ■ 

CB132 

*David  Wallace 

1320 

1,001 

CB139 

*Calcagno  y  Widow  Ltd. 

1390 

1,000 

CB147 

*Calcagno  y  Widow  Ltd. 

1470 

1,000 

Vina  del  Mar 

CB64 

*Adriano  Iz 

640 

1,000 

CB68 

*Renard  y  Garcia 

680 

1,000 

CBlll 

*Joaquin  Venegas 
SHORT  WAVE  STATIONS 

1110 

1,000 

Santiago 

CB960 

*Enrique  Humeres 

9600 

100 

CB1170 

*Otto  Becker 

11700 

150  . 

CB11741: 

*Orlandini  y  Raggio 

11740 

4,000 

tAs  of  Nov.  30,  1937. 
JUnder  construction. 
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DIRECTORY  OF  SOUTH  AMERICAN  BROADCASTING  STATIONS 

(From  Latest  Data  Available  at  U.  S.  Department  of  Commerce  and  Other  Official  Sources) 


*  Denotes  time  is  sold  for  advertising,  according  to  best  available  information. 
(Corrected  to  December  1,  1937,  but  Accuracy  not  guaranteed  due  to  frequent  changing) 


City 
rranquilla 


caramanga 


rtagena 

icuta 

Bnizales 
« 

ledellin 


|isto 

^menia 
nrranquilla 


ucaramanga 


COLOMBIA 


COLOMBIA —  (  Continued  ) 


fEeceiving  Sets,  58,000 1.    No  Set 

Tax] 

Frequency 

Power 

City 

Call  Letters  Operator 

in  Kilocycles 

in  Watts 

Call  Letters 

Operator 

FreQuency 
In  Kilocycles 

in  Watts 

Cali 

HJ5ABD 

*Voz  del  Valle, 

Eduardo  Cordoba 

6085 . 7 

720 

HJIABA 

*Voz  de  Barranquilla, 

1330 

251 

Cartagena 

HJIABE 

*Laboratorio3  Fuentes, 
Rafael  Fuentes  L. 

4860 

525 

HJIABI 

*Emisora  Atlantico, 
Andres  G.  Jimeno 

1080 

251 

HJIABP 

*Radio  Cartagena, 
R.  Lequerica  G. 

9616 

608 

HJIABK 

*Voz  de  la  Patria, 

Mario  Luis  Hernandez 

1310 

251 

Ibague 

HJ6ABC 

*Ecos  del  Combeima, 

Lamus  &  Rivera  y  Barrios 

4740 

501 

HjaABB 

*Emisora  Nueva  Granada, 
Roberto  Ramirez 

1120 

960 

Manizales 

HJ6ABB 

*Radio  Manizales, 
Alberto  Hoyos 

6105 , 1 

t  u\f 

XT  TO  A  T5T«^ 

*Voz  de  Bogota, 
Gustavo  Uribe 

1220 

5,000 

Medeliin 

HJ4ABE 

*Voz  de  Antioquia, 
Carlos  Escobar  P. 

6145 

1 , 000 

HJ3ABI 

*Voz  de  la  Victor 

Manuel  J.  Gaitan 

1160 

501 

HJ4ABP 

*Emisora  Claridad 
Alberto  Estrada 

4880 

501 

HJ3ABK 

*Eco3  del  Tecjuendama^ 
Pedro  P.  Martinez  Q. 

1290 

251 

HJ4ABU 

University  of  Antioquia, 

Clodomiro  Ramirez,  Rector 

8650 

259 

XTTQ  A  'DXT 

±lJoAx5iN 

Colonabian  Government 

1200 

5,000 

Pereira 

HJ6ABA 

*Voz  de  Pereira, 

6054.3 

501 

HJ3ABZ 

*Voz.  de  Colombia,  S.A. 

1040 

1, 128 

Cesar  y  Mario  Arango  M. 

Cipriano  Rios  Hoyos 

Quibdo 

HJ4ABG 

Government  of  the  National 

5984 

150 

HJ7ABA 

*Radio  Santander, 

1280 

280 

Intendency  of  Choco 

Francisco  Bueno 

Santa  Marta 

HJ2ABJ 

*Voz  de  Santa  Marta, 

4660 

50 1 

HJ7ABE 

*Radio  Bucaramanga, 

1130 

251 

Julio  Sanchez  T. 

Emilio  Montoya 

tAs  of  Nov.  15,  1937. 

HJ5ABB 

*Voz  del  Valle, 

Eduardo  Cordoba 

1150 

251 

ECUADOR 

HJ5ABC 

*Voz  de  Colombia, 

1300 

251 

[Receiving 

Sets,  6,500 1-    Set  Tax  10.00  Sucres] 

Rafael  Angulo 

Frequency 

Power 

HJ5ABE 

*Radio  Cali, 

1090 

251 

City 

Call  Letters 

Operator 

in  Kilocycles 

in  Watts 

Jose  T.  Calderon  N. 

Guayaquil 

HC2CW 

*Ondas  del  Pacifico 

1000 

40 

HJ5ABF 

*Voz  de  Higueronia, 
Oscar  Mallerino 

1340 

251 

HC2ET 

*El  Telegrafo 

1160 

40 

♦Laboratories  Fuentes, 

1240 

251 

HC2JSB 

♦Ecuador  Radio 

1100 

200 

HJIABF 

Rafael  Fuentes  L. 

HC2RB 

*Erick  Williams 

1250 

150 

HJIABR 

*Radio  Cartagena, 
R.  Lequerica  G. 

1400 

262 

Quito 

HCJB 

*La  Voz  de  los  Andes 

978 

50 

*Voz  de  Cucuta, 

1270 

251 

SHORT  WAVE  STATIONS 

HJ2ABC 

Pompilio  Sanchez 

Ambato 

HCIVT 

*La  Voz  del  Tunguragua 

6550 

HJ6ABC 

*Radio  Manizales, 
Alberto  Hoyos 

1390 

251 

Guayaquil 

HCODA 

*La  Voz  del  Alma 

9447 

200 

1260 

251 

HCT 

Government 

5003 

300 

HJ6ABX 

*Emisora  Electra, 

Antonio  Pinzon 

HC2CW 

*Ondas  del  Pacifico 

8400 

Ov 

HJ4ABA 

*Voz  de  la  Montana, 

Francisco  A.  Cuartas 

1360 

251 

HC2ET 

*E1  Telegrafo 

4600 

300 

1250 

1,000 

HC2FA 

Radio  Paris 

26500 

50 

TTTdA'RK' 
XltJ  1  -  X 1  >  IV 

Carlos  Escobar  P. 

HC2RL 

Quinta  Piedad 

6668 

150 

HJ4ABQ 

*Emisora  Claridad, 

1320 

1,800 

HC2JSB 

♦Ecuador  Radio 

7854 

200 

Alberto  Estrada 

HJ4ABR 

*Voz  del  Triumfo, 

1380 

251 

HC2ROZ 

*Radio  Ortiz 

7200 

100 

Luis  Eduardo  Ramirez 

Portoviejo 

HCJB4 

*La  Voz  de  Manabi 

7416 

25 

HJ4ABT 

*Emisora  Indo-America 

1370 

251 

Quito 

HCETC 

*Teatre  Bolivar 

9351 

100 

Marco  Xulio  Ospina 

HJ8ABA 

*Radio  Narino, 

Jorge  Rosero  Rivera 

1350 

251 

HCJB 

*La  Voz  de  los  Andes 

/4107 

200 

\8831 

SHORT  WAVE  STATIONS 

HCIEC 
HCIPM 

*E1  Comercio 
*E1  Palomar 

8600 
9419 

150 

HJ6ABH 

'^Voz  de  Armenia 

9516.6 

600 

Hoyos  &  Gutierrez 

Riobamba 

PRADO 

Carlos  Cordovez 

6618 

200 

HJIABB 

*Vo2  de  BarranQuilla 
Elias  Pellet  B. 

4780 

600 

Zaruma 

*La  Voz  de  Zaruma 

5600 

tAs  of  Nov.  15,  1937. 

HJIABG 

^Emisora  Atlantico 
Andres  G.  Jimeno 

6042 . 3 

600 

PARAGUAY 

HJ3ABA 

Colombian  Government 

14300 

2  000 

[Receiving  Sets,  10,000 1.    No  Set 

Tax] 

\9574.6 

Frequency 

Power 

HJ3ABD 

*Emisora  Nuevo  Granada, 

4841 

720 

City 

Call  Letters 

Operator 

in  Kilocycles 

in  Watts 

Roberto  Ramirez 

Asuncion 

ZPl 

*Artaza  Hermanos 

970 

100 

HJ3ABF 

*Voz  de  Bogota, 

6070.5 

501 

ZP4 

*Isem  &  Sacarello 

730 

100 

Gustavo  Uribe 

ZP5 

♦Alfonso  Sa 

1360 

100 

HJ3ABH 

*Voz  de  la  Victor, 

4900 

720 

ZP6 

♦Jornad  Livieres  y  Copi 

1300 

100 

Manuel  J.  Gaitan 

ZP9 

♦Artaza  Hermanos 

920 

1,500 

HJ3ABX 

*Voz  de  Colombia,  S.A., 

6122 

750 

ZPll 

♦Juventud  Antoniana 

1200 

100 

Cipriano  Rios  Hoyos 

ZP13 

♦Julio  Picozzi  Villagra 

1430 

100 

HJ7ABB 

*Radio  Santander, 

4820 

750 

Encarnacion 

ZP3 

♦Julio  Coriulot 

900 

100 

Francisco  A.  Buena 

Villarrica 

ZP15 

♦Friedmann  Hermanos 

700 

1,000 

HJ7ABD 

*Radio  Bucaramanga, 

9630 

650 

tAs  of  Oct.  15.  1937. 

{Contimied  on  page  36 i) 

Emilio  Montoya 

ROADCASTING  •  Broadcast  Advertising 


1938  Yearbook  Number  •  Page  363 


DIRECTORY  OF  SOUTH  AMERICAN  BROADCASTING  STATIONS 
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(Continued  from  page  363) 


PERU 

[Receiving  Sets,  39,000 1-    No  Set 


Taxi 


City 
Arequipa 
Ica 
Lima 


Arequipa 

Chiclayo 

Cuzco 

Huancayo 

Ica 

Lima 


tAs  of  Nov 


Call  Letters 

OAX6B 
OAX5B 
OAX4A 
0AX4B 
OAX4C 
OAX4E 
OAX4H 
OAX4J 
OAX4L 
OAX40 

OAX6A 
OAXIA 
0AX7A 
OAX4P 
OAX5C 
OAX4G 
OAX4I 
OAX4T 
OAX4Z 
30,  1937. 


Operator 

*Maximo  J.  Landa 
*Macchiavello  &  Umbert 
*Cia  Nacional  de  Radiodifusion 
*Roberto  Grellaud  &  Son 
*Difusora  Universal 
*Ing.  Juan  P.  Goicochea 
*Samuel  Davila 
*Radio  Internacional 
*Radio  Miraflores 

Gildred  Corp. 
SHORT  WAVE  STATIONS 
*Eduardo  L.  Caceres 
*J.  Carlos  Montjoy  D. 
*Carlos  Lizarraga  F. 

J.Alberto  Madueno 
*Macchiavello  &  Umbert 
*Roberto  Grellaud  y  Cia 
*Radio  Internacional 
*Government 


Frequency 
in  Kilocycles 

1405 

1280 

854 
1200 
1300 

960 
1150 
1100 
1260 
1000 

6122 
6150 
6128 
6122 
9590 
6230 
9520 
9562 
6092 


URUGUAY 

[Receiving  Sets,  125,000 1.    No  Set  Tax] 


Power 
in  Watts 

60 
150 
10,000 
350 

60 
200 

60 
250 

60 
100 

100 
200 
100 
250 
200 
400 
125 
10,000 
15,000 


Canelones 

CW47 

*Rafael  J.  Espiga 

1480 

250 

Colonia 

CW37 

*R.  Bernotti 

1400 

4,500 

Durazno 

CW25 

*Artola,  Evangelista  Cia. 

1430 

500 

Florida 

CW33 

*0.  F.  Barreiro 

1200 

75 

Lavalleja 

CW43 

*Volante  y  Harispuru 

1470 

100 

Montevideo 

CX4 

Direccion  Agronomia 

610 

1.000 

CX6 

Government  Station 

650 

10.000 

CX8 

*Ramon  Duval 

690 

500 

CXIO 

Ferrera  Gestoso  y  Cia. 

730 

1,000 

CX12 

*Luis  A.  Artola 

770 

1,000 

CX14 

*"E1  Espectador" 

810 

5.000 

CX16 

*S.  A.  D.  R.  E.  P. 

850 

10,000 

CX18 

*"E1  Espectador" 

890 

1,000 

CX20 

*Carlos  L.  Romay 

930 

2.000 

CX22 

*Harispuru  Hnos. 

970 

250 

CX24 

*S.  A.  D.  R.  E.  P. 

1010 

2,500 

CX26 

*Figuera,  Canepa  y  Cia. 

1050 

2,000 

CX28 

*Miguel  Biere 

1090 

3,000 

CX30 

*Barlecce,  Silva  y  Larrea 

1130 

500 

CX32 

*Bianchi  y  Patron 

1170 

500 

CX34 

*Figuera,  Canepa  y  Cia. 

1210 

500 

CX36 

*Vasquez  y  Walder 

1250 

250 

CX38 

tS.O.D.R.E. 

1290 

5,000 

CX40 

*Julio  J.  Rabassa 

1330 

500 

CX42 

*Heetor  Vernazza 

1370 

500 

CX44 

tS.A.D.R.E.P. 

1410 

500 

CX46 

*Vitale  y  Bertacehi 

1450 

1.500 

CX48 

*Vasquez  y  Cia. 

1490 

1,500 

CX50 

Dr.  B.  Ayala 

1530 

300 

Paysandu 

CW35 

*S.A.D.R.E.P. 

1240 

250 

CW39 

*Miguel  Pena 

1320 

100 

Rivera 

CW19A 

*J.  D.  Garcia 

1340 

50 

Rocha 

CW19 

*Harispuru  y  Machado 

1340 

50 

Salto 

CW23 

*Domingo  y  Giordano 

820 

250 

CW27 

♦Ernesto  Popolka 

680 

250 

CW31 

♦Salvador  E.  Pera 

1120 

250 

URUGUAY —  (  Continued  ) 


City 

San  Jose 

Soriano 
Montevideo 


Call  Letters 

CW41 
CW47 
CW29 

CXAl 

CXA2 

CXA3 

CXA4 

CXA5 

CXA6 

CXA7 

CXA8 

CXA9 

CXAIO 

CXAll 

CXA12 

CXA13 

CXA14 

CXA15 

CXA16 

CXA17 

CXA18 

CXA19 

CXA20 

CXA21 

CXA22 

CXA23 

CXA24 


tAs  of  Nov.  15,  1937. 
tUnder  construction  as  of  Nov 


Operator 

♦Harispuru  y  Bruccoleri 
*Fassola  Hnos.  y  Munoz 
♦Pedro  Telesca 
SHOBT  WAVE  STATIONS 
tS.A.D.R.E.P. 
♦Racine  y  Cassiols 
JH.L.A.  Landeira 
Government  Station 
JFigueira  Canapa  y  Cia. 
tS.O.D.R.E. 
JFigueira  Canapa  y  Cia. 
♦Isaac  Raisenv'tz 
t"El  Espectador 
tS.O.D.R.E. 

{Francisco  Gomez  Cibils  Cia. 

tFrancisco  Gomez  Cibils  Cia. 

tJaime  Yanelevich 

tisaac  Raisenvitch 

JJaime  Yanklevich 

JFigueira  Canapa  y  Cia. 

JFigueira  Canapa  y  Cia. 

tS.O.D.R.E. 

t"El  Espectador" 

tS.A.D.R.E.P. 

tS.O.D.R.E. 

tS.O.D.R.E. 

tS.O.D.R.E. 

tS.O.D.R.E. 


Frequency 
in  Kilocycles 

1360 


Po»CJ 

in  Wal 


Bolivar 
Caracas 


Maracaibo 


Maracay 
Valencia 

Barquisimeto 

Bolivar 

Caracas 


Coro 

Maracaibo 


Maracay 

San  Cristobal 

Valencia 

Valera 

tAs  of  May  31 


1460 

I'K 

1080 

,",f 

11945 

2 

0' 

6000 

2 

6075 

2 

5'i' 

6125 

1 

oft' 

9485 

2 

5'i' 

9550 

2 

o(i' 

11735 

2 

oOf 

9625 

2 

5(1' 

9440 

2. 

5('' 

11895 

2. 

5('( 

5920 

2. 

5(if 

11945 

2. 

o'l' 

6155 

2. 

50ri 

15160 

2. 

5(i0 

9735 

2. 

sno 

15380 

2. 

500 

17800 

2. 

500 

15300 

2. 

5on 

11695 

2. 

500 

9700 

2. 

oOi:' 

26500 

2. 

50(1 

29500 

2. 

500 

43500 

2. 

50(1 

58000 

2. 

500 

15,  1937. 

VENEZUELA 

[Receiving  Sets,  80,000 1.    No  Set  Tax] 

YV6RA  *Enrique  Torres 

YV5RA  ♦Almacen  Americano 

YV5RB  ♦Herman  Degwitz 

YV5RE  *Santiago  Martin  Vegas 

YV5RG  ♦Gonzalo  Veloz  Mancera 

YVIRA  ♦Luis  Garcia 

■     YVIRD  *Luis  Mantellini 

YVIRF  *Valle  Quintero 

YV4RG  ♦Luis  Croquer 

YV4RA  ♦Herman  Degwitz 

SHORT  WAVE  STATIONS 

YV3RA  *Arturo  Ramos  Maggi 

YV6RB  *Enrique  Torres 

YV5RC  ♦Almacen  Americano 

YV5RD  ♦Herman  Degwitz 

YV5RF  ♦Santiago  Martin  Vegas 

YV5RH  *Gonzalo  Veloz  Mancera 

YVIRI  ♦Roger  Leyba 

YVIRB  ♦Luis  Garcia 

YVIRE  *Luis  Mantellini 

YVIRH  ♦Valle  Quintero 

YVQ  Government 

YV4RD  ♦Luis  Croquer 

YV2RA  ♦L.  Diaz  Gonzalez 

YV4RB  ♦Herman  Degwitz 

YVIRG  ♦L.  Jelambi 
1937. 


1400 

250 

960 

5 

.  OOf 

1200 

1 

.20C 

1110 

300 

1100 

250 

1500 

200 

1153 

75 

1120 

250 

1153 

100 

1350 

500 

5880 

250 

6545 

250 

5800 

1 

000 

6150 

1. 

000 

6170 
6400 
6210 
5850 
5810 
6360 
6445 
6300 
5720 
6520 
6345 


300 
250 
150 
250 
150 
250 
10.000 
100 
200 
300 
200 
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DIRECTORY  OF  OCEANIC  BROADCASTING  STATIONS 

(From  Latest  Data  Available  from  Australian  and  New  Zealand  Governments) 

*  Denotes  time  is  sold  for  advertising,  according  to  best  available  information. 
(Corrected  to  December  1,  19S7) 


AUSTRALIA 


City 


jjoidale 

"i" 

I 

=jlarat 
|:huTSt 

;  idigo 
-isUp 
sbane 


iken  HiU 
idaberg 

Tiie 

ims 
■i. 

/jiberra 
krleviile 


"lowa 
•tistal  Brook 

o|-  " 

iHinock 
liliquin 

mantle 

'llong 
'  aldton 
ilburn 
tifton 

ffith 
tnedah 

^nilton 
isham 
S'aart 


goorlie 

]ianning 

1 

oomba 

npsey 

jtnceston 

1 

aiore 
'lie  Plain 
Igreaeh 

leek 
i=kay 

5>'borough 


AUSTRALIA —  (  Continued  ) 


(Receiving  Sets,  985,983  f.    Annual  Lcense  Fee 

'-^ 

Prequency 

Power 

Frequency 

Power 

City 

^aii  Lieiiers 

Operator  in 

Kilocycles 

in  Watts 

Call  Letters 

Operator  in 

Kilocycles 

in  Watts 

Melbourne 

620 

4,500 

Q  A  T? 

Government 

5CL 

Government 

730 

4,  000 

770 

3.500 

oLO 

Government 

5AD« 

*Advertiser  Newspapers  Ltd. 

1310 

500 

♦Melbourne  Broadcasters  Pty.  Ltd. 

1500 

200 

3AK 

5DN 

*Hume  Broadcasters  Ltd. 

960 

500 

♦3AW  Broadcasting  Co.  Pty.  Ltd. 

1280 

boo 

3AW 

SKA 

*Sport  Radio  Broadcasting  Co.  Ltd. 

1200 

500 

♦3DB  Broadcasting  Co.  Pty.  Ltd. 

1030 

600 

3DB 

2AY 

*Amalgamated  Wireless  (A'sia)  Ltd. 

1480 

100 

♦3KZ  Advertising  Service  Pty.  Ltd. 

1180 

600 

3KZ 

2AD 

*New  England  Broadcasters  Ltd. 

1080 

100 

600 

3UZ 

♦Nilsen  s  Broadcasting  Service  Pty.  Ltd.  930 

4AY 

*Ayr  Broadcasters  Pty.  Ltd. 

860 

500 

♦Station  3XY  Pty.  Ltd. 

1420 

600 

3XY 

3BA 

*Ballarat  Broadcasters  Pty.  Ltd. 

1320 

500 

Mildura 

♦Sunraysia  Broadcasters  Pty.  Ltd. 

1360 

100 

3MA 

2BS 

*Bathurst  Broadcasters  Ltd. 

1500 

200 

Mount  Gambier 

♦Advertiser  Broadcasting  Services 

1340 

100 

5SE 

2BE 

*Bega  &  Far  South  Coast  Bcstdg.  Lrd. 

1490 

100 

Murray  Bridge 

♦Murray  Bridge  Broadcasting  Co.  Ltd. 

1450 

100 

5MU 

3BO 

*Amalgamated  Wireless  (A'sia)  Ltd. 

970 

500 

Murwillumbah 

2MW 

♦Tweed  Radio  &  Broadcasting  Co.  Ltd. 

1470 

100 

3MB 

^Alallee  Broadcasters  Pty.  Ltd. 

1490 

100 

4QG 

800 

Newcastle 

2NC 

Government 

1230 

2, 000 

Government 

2.500 

4BC 

♦Commonwealth  Broadcasting  Corp.  Lt< 

.  1120 

1,  000 

2HD 

♦Airsales  Broadcasting  Co. 

1140 

500 

4BH 

♦Broadcasters  (Aust.)  Ltd. 

1380 

1,  000 

2K0 

♦Newcastle  Broadcasting  Co.  Ltd. 

1410 

500 

4BK 

♦Brisbane  Broadcasting  Pty.  Ltd. 

1290 

500 

Northam 

6AM 

♦6AM  Broadcasters  Ltd. 

980 

2,000 

2BH 

♦Radio  Silver  City  Ltd. 

1060 

lUU 

Oakey 

4AK 

♦Brisbane  Broadcasting  Pty.  Ltd. 

1220 

2,000 

4BU 

♦Bundaberg  Broadcasters  Pty.  Ltd. 

1480 

100 

Orange 

2GZ 

♦Country  Broadcasting  Services 

990 

2,000 

7BU 

♦Findlays  Broadcasting  Service 

660 

100 

Perth 

6WF 

Government 

690 

3,500 

4CA 

♦Amalgamated  Wireless  (A'sia)  Ltd. 

1390 

200 

6IX 

*W.  A.  Newspapers  Ltd. 

1240 

500 

2CA 

♦.A.  J.  Ryan  Broadcasters  Ltd. 

1050 

6ML 

♦W.  A.  Broadcasters  Ltd. 

1130 

500 

500 

4VL 

♦Charleville  Broadcasting  Service 
Pty.  Ltd. 

1430 

50 

Port  Moresby 
(Papua) 

4PM 

♦Amalgamated  Wireless  (A'sia)  Ltd. 

1360 

100 

2XL 

♦Cooma  Broadcasters  Pty.  Ltd. 

880 

100 

Queenstown 

7QT 

♦West  Coast  Broadcasters  Pty.  Ltd. 

900 

100 

2C0 

Government 

670 

7,500 

Ren  mark 

5RM 

♦River  Murray  Broadcasters  Ltd. 

850 

1,000 

5CK 

Government 

640 

7.500 

Rockhampton 

4RK 

Government 

910 

2,  000 

oPI 

1040 

2.000 

4RO 

♦Rockhampton  Broadcasting  Co.  Pty. 
Ltd. 

1330 

50 

2CR 

Government 

550 

10  000 

Roma 

4ZR 

♦Maranoa  Broadcasting  Co.  Ltd. 

1450 

100 

2QN 

♦Deniliquin  Broadcasting  Co.  Ltd. 

1440 

100 

Sale 

3TR 

♦Gippsland  Publicity  Pty.  Ltd. 

1240 

1,000 

2DU 

♦Central  Western  Radio  SerNnces  Ltd. 

660 

100 

3GI 

Government 

830 

7,000 

6PM 

♦6PM  Broadcasters  Ltd. 

1390 

100 

Shepparton 

3SR 

♦The  Argus  Broadcasting  Services 

1260 

2,000 

6PR 

♦Nicholson  Ltd. 

880 

500 

Pty.  Ltd. 

3GL 

♦Geelong  Broadcasters  Pty.  Ltd. 

1350 

100 

Singleton 

2HR 

♦Hunter  River  Broadcasters  Pty.  Ltd. 

680 

300 

6GE 

♦Great  Northern  Broadcasters  Ltd. 

Swan  Hill 

3SH 

♦Swan  Hill  Broadcasting  Co. 

1330 

100 

2GN 

♦Goulburn  Broadcasting  Co.  Pty.  Ltd. 

1390 

200 

Sydney 

2BL 

Government 

740 

3,000 

2GF 

'  vrraiton  j^roaocasting  i-'O.  xty.  i..tci. 

1210 

100 

" 

2FC 

Government 

610 

3,500 

<< 

2CH 

♦Amalgamated  Wireless  CA'sia)  Ltd. 

1190 

1,000 

2NR 

Government 

700 

7,000 

2GB 

♦Theosophical  Broadcasting  Station  Ltd. 

870 

1,000 

2RG 

♦Irrigation  Area  Newspapers  Ltd. 

1470 

50 

2KY 

♦2KY  Broadcasting  Station 

1020 

1,000 

2M0 

♦2MO  Gunnedah  Ltd. 

1370 

100 

2SM 
2UE 

♦Catholic  Broadcasting  Co. 
♦Radio  2UE  Sydney  Ltd. 

1270 
950 

1, 000 
1 , 000 

3HA 

*  Western  Province  Radio  Ptv.  Ltd. 

1010 

750 

2UW 

♦Commonwealth  Broadcasting  Corp. 

1110 

750 

3WV 

Governiuent 

580 

10  000 

Ltd. 

7ZL 

Government  ■ 

600 

1.  000 

Tamworth 

2TM 

♦Tamworth  Radio  Development  Co. 

1300 

2,000 

Toowoomba 

4GR 

♦Gold  Radio  Service  Pty.  Ltd. 

1000 

500 

7HO 

^Commercial  Broadcasters  Pty.  Ltd. 

860 

100 

Townsville 

4TO 

♦Amalgamated  Wireless  (A'sia)  Ltd. 

1160 

200 

7HT 

*Metropolitan  Broadcasters  Pty.  Ltd. 

1080 

300 

4QN 

Government 

630 

7,  000 

4IP 

*Ipswich  Broadcasting  Co.  Pty.  Ltd. 

1440 

100 

Ulverstone 

7UV 

♦Northern  Tasmania  Broadcasters  Ltd. 

1460 

300 

6KG 

vjoiQneiQs  uroaacasiers  i!7oo  i^lu. 

1210 

500 

Wagga 

2WG 

♦Riverina  Radio  Broadcasting  Co. 

1150 

2.  000 

6GF 

Government 

720 

2,  000 

Wagin 

Pty.  Ltd. 

6WB 

6WA 

Government 

560 

10,000 

♦W.  A.  Broadcasters  Ltd. 

1070 

2,000 

4WK 

Warwick 

♦Warwick  Broadcasting  Co.  Pty.  Ltd. 

1340 

100 

2KA 

♦Radio  Katoomba  Ltd. 

1160 

100 

WoUongong 

2WL 

♦WoUongong  Broadcasting  Pty.  Ltd. 

1430 

300 

2KM 

♦Radio  Kempsey  Ltd. 

980 

100 

Warragul 

3UL 

♦.A.rgus  Broadcasting  Services  Pty.  Ltd. 

1000 

200 

7NT 

Government 

710 

7,000 

Warrnambool 

3YB 

♦Argus  Broadcasting  Services  Pty.  Ltd. 

1210 

100 

7LA 

♦Findlay  &  Wills  Broadcasters  Pty.  Ltd. 

1100 

300 

SHORT  WAVE  STATIONS 

2LM 

♦Richmond  River  Broadcasters  Ltd. 

900 

500 

Braybrook 

VK3ME 

2ZN 

Amalgamated  Wireless  (A'sia)  Ltd. 

9510 

5.000 

♦Northern  Broadcasters  Ltd. 

1170 

2,000 

Lyndhurst 

VK3LR 

Government 

9580 

1,000 

4LG 

♦Central  Western  Broadcasting  Co. 
Pty.  Ltd. 

1100 

500 

Perth 

VK6ME 

Amalgamated  Wireless  (A'sia)  Ltd. 

9590 

2,000 

Sydney 

VK2ME 

Amalgamated  Wireless  (.^'sia  Ltd. 

9588 

12.000 

3LK 

*3DB  Broadcasting  Co.  Pty.  Ltd. 

1090 

2.000 

tSets  licensed 

as  of  September  1,  1937. 

4MK 

♦Mackay  Broadcasting  Service 

1080 

100 

Number  in  call  letters  indicates  state  where  station  is  located.    Key:  2- 
3 — Victoria.    4 — Queensland.    5 — South  Australia.    6 — Western  Australia. 

-New  South  Wales. 
7 — Tasmania. 

4MB 

♦Maryborough  Broadcasting  Co.  Ltd. 

1400 

100 

(Continued  on  page  366) 
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NEW  ZEALAND 


(Receiving  Sets, 

274,911 1-    Annual  License  Fee  £1/5/-) 

City 

Call  Letters 

Operator 

Frequency 
in  Kilocycles 

City 

Call  Letters  Operator 

Frequency 
in  Kilocycles 

Power 
in  Watts 

Invercargill 

4YZ 

Government 

680 

Auckland 

lYA 

Government 

650 

10,000 

Napier 

2ZH 

Government 

820 

lYX 

Government 

880 

100 

Nelson 

2ZR 

920 

IZB 

*Government 

1090 

1,000 

New  Plymouth 

2YB 

760 

IZJ 

Johns  Ltd. 

1310 

65 

Wairoa 

2ZP 

Government 

900 

IZM 

Government 

1250 

1.000 

Wellington 

2YA 

Government 

570 

Christchurch 

3YA 

Government 

'TO  ft 

10,000 

2YC 

Government 

840 

3YL 

Government 

1200 

250 

2YD 

990 

3ZB 

*Government 

1430 

1,000 

2ZB 

*Government 

1120 

Cromwell 

4ZC 

Government 

1280 

45 

tSets  licensed  as  of  Sept.  30,  1937. 

Dunedin 

4YA 
4ZB 

Government 
*Government 

790 
1220 

10,000 
1,000 

4ZD 

Radio  Club 

1010 

20 

CROWN  COLONY  OF  FIJI 

4ZM 
4YO 

McCracken  &  Walls 
Government 

1010 
1140 

100 
200 

City 

Call  Letters 

Operator 

Frequency 
in  Kilocycles 

Gisborne 

2ZJ 

Government 

980 

250 

Suva 

ZJV 

*Fiji  Broadcasting  Co.  Ltd. 

920 

2ZM 

Atwater  Kent  Radio  Service 

1150 

15 

SHORT  WAVE 

Greymouth 

3ZR 

Government 

940 

175 

Suva 

VPD2 

♦Amalgamated  Wireless  (A'sia)  Ltd. 

9540 

NEW  ZEALAND — (Continued) 


in  Wat 

5,00' 
6 
3' 
lOi 
i: 

60,001 
5,00( 
201 
1,00( 


10,00' 


Allocations  of  Call  Letters  to  Countries 

(As  Contained  in  the  International  Radio  Convention  Drawn  Up  at  World  Telecommunications  Conference,  Madrid,  1932) 


COUNTRY 


Chile  

Canada  

Cuba  

Morocco  

Cuba  

Bolivia  

Portuguese  Colonies . 

Portugal  

Uruguay  

Canada  

Germany  

Spain  

Irish  Free  State .... 
Republic  of  Liberia . . 

Persia  

Estonia  

Ethiopia  

Sarre  Territory  

France  and  Colonies 
and  Protectorates . 

Great  Britain  

Hungary  

Swiss  Confederation . 

Ecuador  

Republic  of  Haiti ... 
Dominican  Republic. 


CALL 
SIGNAL 


CAA-CEZ 

CFA-CKZ 

CLA-CMZ 

CNA-CNZ 

COA-COZ 

CPA-CPZ 

CQA-CRZ 

CSA-CUZ 

CVA-CXZ 

CYZ-CZZ 

D 

EAA-EHZ 

EIA-EIZ 

ELA-ELZ 

EPA-EQZ 

ESA-ESZ 

ETA-ETZ 

EZA-EZZ 

F 
G 

HAA-HAZ 
HBA-HBZ 
HCA-HCZ 
HHA-HHZ 
HIA-HIZ 


COUNTRY 


Republic  of  Colombia 

Republic  of  Panama . 

Republic  of  Honduras 

Siam  

Vatican  City  State . . . 

Hedjaz  

Italy  and  Colonies. . . 

Japan  

United  States  of 
America  

Norway  

Republic  of  Argen- 
tina   

Luxembourg  

Lithuania  

Bulgaria  

Great  Britain  

United  States  of 
America  

Peru  

Austria  

Finland  

Czechoslovakia  

Belgium  and  Colonies 

Denmark  

Netherlands  


CALL 
SIGNAL 


HJA-HKZ 

HPA-HPZ 

HRA-HRZ 

HSA-HSZ 

HVA-HVZ 

HZA-HZZ 

I 

J 

K 

LAA-LNZ 

LOA-LWZ 

LXA-LXZ 

LYA-LYZ 

LZA-LZZ 

M 


N 

OAA- 
OEA- 
OFA- 
OKA- 
ONA- 
OUA- 
PAA- 


OCZ 
OEZ 
OHZ 
OKZ 
OTZ 
OZZ 
PIZ 


COUNTRY 


Curacao  

Dutch  East  Indies.  .  , 

Brazil  

Surinam  

(Abbreviations) .  . . 
Union  of  Socialist 

Soviet  Republics . 

Sweden  

Poland  

Egypt  

Greece  

Turkey  

Iceland  

Guatemala  

Costa  Rica  , 

France  and  Colonies 

and  Protectorates 
Union  of  Socialist 

Soviet  Republics . 

Canada  

Australian  Common 

wealth  

Newfoundland  

British  Colonies  and 

Protectorates. .  . . 


CALL 
SIGNAL 


PJA-PJZ 

PKA-POZ 
PPA-PYZ 
PZA-PZZ 
Q 

R 

SAA-SMZ 

SOA-SRZ 

STA-SUZ 

SVA-SZZ 

TAA-TCZ 

TFA-TFZ 

TGA-TGZ 

TIA-TIZ 

TKA-TZZ 

U 

VAA-VGZ 

VHA-VMZ 
VOA-VOZ 

VPA-VSZ 


COUNTRY 


British  India  

Canada  

United  States  of 

America  

Mexico  

China  

British  India  

Afghanistan  

Dutch  East  Indies. . 

Iraq  

New  Hebrides  

Latvia  

Free  City  of  Danzig. 

Nicaragua  

Rumania  

Republic  of  El  Salva 

dor  

Yugoslavia  

Venezuela  

Albania  

British  Colonies  and 

Protectorates .... 

New  Zealand  

Paraguay  

Union  of  South  Afria 


CALL 
SIGNAL 


VTA-VWZ 
VXA-VYZ 

W 

XAA-XFZ 

XGA-XUZ 

XYA-XZZ 

YAA-YAZ 

YBA-YHZ 

YIA-YIZ 

YJA-YJZ 

YLA-YLZ 

YMA-YMZ 

YNA-YNZ 

YOA-YRZ 

YSA-YSZ 
YTA-YUZ 
YVA-YWZ 
ZAA-ZAZ 

ZBA-ZJZ 
ZKA-ZMZ 
ZPA-ZPZ 
ZSA-ZUZ 


BOUND 


TO  GIVE 

GREATER  VALUE! 


A  NEW  BINDER  has  been  produced,  and  we  have  contracted 
for  a  supply,  which  we  believe  answers  your  filing  and  library 
needs.  It  is  neat  and  convenient.  It  is  bound  like  a  book — looks 
like  a  book  in  every  respect  except  that  you  can  snap  each  cur- 
rent issue  for  a  year  into  the  cover  and  remove  it  at  will.  The 
narrow  binding  wire  does  not  cut  or  mutilate  the  copies  in 
any  way. 


PRICE  $2.50 
POSTPAID 


(Your  name  in  gold  25c  extra) 


BROAD^STING 
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*  Denotes  time  is  sold  for  advertising,  according  to  best  available  information. 
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AUSTRIA 

[Receiving  Sets,  612,142  f.    Registering  Tax,  24  Shillings] 


City 

raz 

nsbruck 

lagenfurt 

nz,  Donau 

ilzburg 

jararlberg 

{ienna 


Call  Letters 


OER2 


Operator 

Oesterr.  Radio  Verkehrs  A.G. 
(Government) 


SHORT  WAVE  STATIONS 


Oesterr.  Radio  Verkehrs  A.G. 
(Government) 


0ER2 
tAs  of  Oct.  31,  1937. 


Frequency 
in  Kilocycles 


519 
1294 

886 
1348 
1294 

592 

6072 
11801 


Power 
in  Watts 

15,000 

1.000 
5,000 
15,000 
2,000 
5,000 
100,000 

1,500 
1,500 


AZORES 

[Receiving  Sets,  1,200.      Set  Tax,  6  Escudos  Monthly] 


City 

onta  Delgada 


Call  Letters 

CT2AJ 


Operator 


Frequency  Power 
in  Kilocycles     in  Watts 

4000  50 


City 

Vn  twerp 

inche 
—  -trussels 


|hatelineau 

[ointe 

iourtrai 


lege 

^ttomont 
ichaerbeek 
eraing 
erviers 

'jTaUonia 

J 

tuysselede 


BELGIUM 

[Receiving  Sets,  976,343  f.    Annual  License  Fee,  60  Francs] 

Frequency 
in  Kilocycles 


Call  Letters 

ON4EB 


Operator 

*M.  Decaluwe 


[14651 
1492 1- 
14831 


I.N.R. 

ON4RC 
0N4CE 
ON4FC 


*M.  Laveine  1492 
Institut  National  Beige  de  RadiodifFusion  620 
"     "  "  932 


ON4RW 
ON4EX 


ORK 


*M.  Rombauts 

*M.  Lucas 

*M.  Lamboray 

*West-Vlaamsche 
Radio-Omroep 

Radio  Vlaanderen 

*M.  Delvigne 
*M.  Habran 
*M.  Houben 
*M.  Mestag 
*M.  Henrion 
*M.  Masson 


1122 

1465 

1500 

[1465 
n483 
[1492 

/ 14831 
11122/ 

1492 

1492 

1500 

1122 

1492 

fl4921 
11500/ 

1492 


*M.  Tricote 
SHORT  WAVE  STATION 

Institut  National  Beige  de  RadiodifFusion  10330 


Power 
in  Watts 


65 

65 

15,000 
15,000 
100 
65 
65 

65 


65 
65 
65 
65 
65 
65 

65 
9,000 


tAa  of  Aug.  31,  1937. 


BULGARIA 


[Receiving  Sets,  35,000  f.    Annual  Set  Tax,  60  to  600  Levas] 


City 

iofia 

,  •% 

Itara-Zagora 
jama 

Iofia 


Call  Letters 


LZA 


Operator 

Administration  des  P.T.T. 
(Government) 


SHORT  WAVE  STATION 

Administration  des  P.T.T. 
(Government) 


Frequency 
in  Kilocycles 

850 

850 

1402 

1267 

14970 


Power 
in  Watts 

750 

100,000 

2,000 

2,000 

1,500 


'II 


tAs  of  Nov.  15,  1937. 
tCompleted  Nov.  15,  1937. 


ij (BROADCASTING  •  Broadcast  Advertising 


CZECHOSLOVAKIA 


City 

Banska  Bystrica   

Bratislava   

Brno   

Kosice   

Moravska-   

Ostrava 
Prague  I   

Prague  II   

Prague  OLR2A 
OLR3A 
0LR4A 
tAs  of  Oct.  1,  1937. 


[Receiving  Sets,  985,500  f 

Call  Letters  Operator 

  Government 


Set  Tax,  120  Crowns] 


Frequency 
in  Kilocycles 

392 
1004 

922 
1152 
1113 

638 
1204 


SHORT  WAVE  STATIONS 

Government 


60101 

I 

9551  y 
II839] 


Power 
in  Watts 

30,000 

13,500 

32,000 

10.000 

11,200 

120,000 

5,000 


24,000 

to 
34,000 


DENMARK 

[Receiving  Sets,  689,389  f.    Set  Tax,  10  Crowns] 


City 

Copenhagen 
Kalundborg 
Skamlebaek 

Skaralebaek 


Call  Letters 
OXQ 
OXP 
0x0 

OZF 


Operator 

Radioraadet  (Government) 


SHORT  WAVE  STATION 

Radioraadet  (Government) 


Frequency 
in  Kilocycles 

1176 

238 

238 


9520 


Power 
in  Watts 

10,000 

60,000 

2,000 

6,000 


tAs  of  Nov.  30,  1937. 


ESTONIA 

[Receiving  Sets,  44,941.    Ekr.  9.00  to  Ekr.  15.00] 


City  Call  Letters 

Tallinn   

Tartu    *  " 

Turi    *  " 

tMay  be  changed  to  1462  kc.  in  1938. 


Operator 

*Riigi  Ringhaaling  (Government) 


Frequency 
in  Kilocycles 

t731 

512 

731 


Power 
in  WatU 

12,000 

500 

50,000 


FINLAND 

[Receiving  Sets,  210,000  f.    Set  Tax,  100  Finnish  Marks] 


City 
Helsinski 
Kuopio 
Lahti 
Oulu 

Pietarsaari 
Pori 

Sortavala 

Tampere 

Turku 

Vaasa 

Viipuri 

Helsinki  t 


Call  Letters  Operator 

  Suomen  Yleisradio  (Government) 


Frequency 
in  Kilocycles 

895 

253 

166 

431 

1500 

749 

776 

1348 

1429 

1420 

527 


Power 
in  Watt 

10,000 

1,000 

220,000 

10,000 

200 

1,000 

150 

500 

500 

500 

10,000 


tAs  of  Nov.  15,  1937. 
tExperimental. 


SHORT  WAVE  STATION 

Suomen  Yleisradio  (Government)  6120  150 

(Continued  on  page  368) 
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FRANCE 

[Receiving  Sets,  4,018.992 1.    Set  Tax,  50-200  Francs] 


City 


Call  Letters 


Operator 
GOVERNMENT  STATIONS 


Frequency 
in  Kilocvcles 


Alpes  Grenoble 

Bordeaux-Lafayette 

Limoges  P.T.T. 

Lyon-P.T.T. 

Marseille-Provence 

Montpellier- 
Languedoc 

Nice-Cote  d'Azur 

Paris,  P.T.T. 

Radio  P.T.T.  Nord 

Radio-Paris 

Rennes-Bretagne 

Strasbourg- 
Brumath 

Toulouse-Pyrenees 

Tour  Eiffel 

*Bordeaux  Sud 
Ouest 

*Ille-de-France 

*Poste  Parisien 

*Radio  Agen 

*Radio-Cite 

*Radio  Lyon 

*Radio 

Mediterranee 

*Radio  Nimes 

*Radio  Normandie 

*Radio  Toulouse 

*Rueil-Malmaison  t 

Radio  Coloniale 
(Station  d'Etat) 


tAs  of  Sept.  30,  1937. 
tExperimental  Station. 


Power 
in  Watts 


1  Rue  Hauquelin  Grenoble 

593 

15.000 

Hotel  des  Postes,  Bordeaux 

1077 

25,000 

Rue  des  Anglais,  Limoges 

895 

1 .  500 

47  Cours  Gambetta,  Lyon 

648 

90. 000 

32  Rue  Croix-de-Regnier,  Marseille 

749 

100.000 

9  Blvd.  General  Sarrail,  I^ontpellier 

1339 

1 . 200 

Nice 

1185 

60.000 

103  Rue  de  Grenelle,  Paris 

695 

120,000 

36  Blvd.  de  la  Liberie,  Lille 

1213 

60,000 

11  Rue  Francois  ler,  Paris 

182 

120.000 

Hotel  des  Postes,  Rennes 

1040 

120.000 

30  Rue  du  22  Novembre,  Strasbourg 

859 

50  Rue  Gambetta,  Toulouse 

776 

120. 000 

Grand  Palais,  Porte  C,  Paris 

1456 

20.000 

PRIVATE  STATIONS 

2  Cours  Tournon,  Bordeaux 

968 

30.000 

11  Rue  Christophe  Colomb,  Paris 

1366 

2,  000 

116  bis  Av.  des  Charaps-Elysees,  Paris 

959 

60. 000 

Rue  Amouroux,  Agen 

832 

1,000 

1  Blvd.  Haussmann,  Paris 

1097 

2,500 

1  Rue  du  Plat,  Lyons 

1393 

90.000 

Les  Plateaux  Fleuris,  Antibes 

1276 

15,000 

4  Rue  Cremieux,  Nimes 

1492 

100 

Villa  la  Grandiere,  Fecamp 

1113 

5.000 

51  Rue  Alsace-Lorraine,  Toulouse 

913 

60,000 

Rueil 

835 

HORT  WAVE  STATIONS 

103  Rue  de  Grenelle,  Paris 

117201 

11885 y 

15243 J 

20. 000 

GERMANY 

[Receiving  Sets,  8,285,193 1.    Set  Tax,  2  Reichmark  per  month] 

W 

'  Frequency  Power 

City                Call  Letters                    Operator  in  Kilocycles     in  Watts 

Berlin                                              Reichs-Rundfunk-Gesellschaft  841  100.000 

(Government) 

Bremen                     ......                              "  1330  2.000 

Breslau                                                             "  950  100.000 

Dresden                                                             "  1285  250 

"  t                                                                   "  1465  5.000 

Flensburg                                                              "  1330  2,000 

Frankfurt  Main                                                 "  1195  25,000 

Frieburg                                                            "  1195  5,000 

Gleiwitz                                                            "  1231  5.000 

Goerlitr                                                             "  1231  5,000 

Hamburg                                                              "  904  100,000 

Hanover                                                            "  1330  2,000 

Heilsberg                                                           "  1031  100,000 

Kaiserslautern                                                   "  1429  500 

Kassel                                                               "  1195  500 


City 

Koeln 

Koblenz 

Koenigswuster- 
hausen 

Koenigsberg 

Leipzig 

Magdeburg 

Munich 

Nuernberg 

Stettin 

Stuttgart 

Stolpt 

Trier 

Saarbniecken 
Zeesen 


GERMANY —  (  Continued  ) 

Operator 


Call  Letters 


Frequency 
in  Kilocycles 


Power 
in  Watt 


SHORT  WAVE  STATIONS 


Rei  chs-Run  df  unk-Gesellschaf  t 
(Government) 


DJA 

DJB 
DJC 
DJD 
DJE 
DJL 
DJM 
DJN 
DJO 
DJP 
DJQ 
DJR 

tAs  of  Sept.  30,  1937. 
tin  course  of  construction,  Nov.  1.  1937. 

FREE  CITY  OF  DANZIG  t 

City  Call  Letters  Operator 

Daniz    Freie  Stadt  Danzig 

tReceiving  Sets  included  in  total  for  Germany. 

GREAT  BRITAIN 

[Receiving  Sets,  8,347,800 1.    Set  Tax,  10  Shillings 


658 

100.000 

1195 

2 .  m> 

1195 

60,00(J 

1348 

2.000 

785 

120,  OOl 

1330 

500 

740 

100.000 

1267 

2.000 

1330 

2,000 

574 

100.000 

1330 

1195 

2,000 

1249 

17,000 

9560 

40,  00<' 

15200 

40.  000 

6020 

40.000 

11770 

40.000 

17760 

40.000 

15110 

40.000 

6079 

40.000 

9540 

40.000 

11795 

40,000 

11855 

40.000 

15280 

40,000 

15340 

40,000 

Frequency 
in  Kilocycles 

1303 


City 

Aberdeen 

Bournemouth 

Brookmans  Park, 
National 

Brookmans  Park, 
Regional 

Burghead 

Droitwich,  National 

Regional 

Lisnagarvey 

Moorside  Edge, 
National 

Moorside  Edge, 
Regional 

Penmon 

Plymouth 

Stagshaw 

Washford,  National 

Regional 

Westerglen, 
National 

Westerglen, 
Regional 


Call  Letters 


Operator 

British  Broadcasting  Corporation 


Frequency 
in  Kilocycles 

1285 

1474 

1149 

877 

767 
200 

1013 
977 

1149 

668 

804 

1474 

1122 
804 
1050 
1149 

767 


Power 
in  Walts 


500 


Power 
in  Watts 

1,000 

1,000 

20, 000 

70.000 

60,000 
150.000 

70,000 
100,000 

20.000 

70.000 

5,000 

300 

60,000 
70.000 
50,000 
50.000 

70,000 
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GREAT  BRITAIN —  (  Continued  ) 


fj  {Sty 


i  ventry 


Call  Letters  Operator 

SHORT  WAVE  STATIONS  J 
GSA  British  Broadcasting  Corporation 

GSB 
GSC 

GSD  N 

GSE 

GSF 

GSG 

GSH 

GSI 

GSJ 

GSK 

GSL 

GSX 

GSG 

GSP 

GST 


Frequency 
in  Kilocycles 


6050 
9510 
9580 
11750 
11860 
15140 
17790 
21470 
15260 
21530 
26100 
6110 
11820 
15180 
15310 
21550 


Power 
in  Watts 


10.000 
10,000 
10.000 
10.000 
10,000 
10,000 
10,000 
10,000 
10,000 
10,000 
10.000 
10,000 
15,000 
15,000 
15,000 
15,000 


,tAs  of  Sept.  30,  1937. 

tSix  transmitters  of  10,000  to  50,000  watts  are  used  for  these  16  stations. 


GREECE 

[Receiving  Sets,  20,000 1.    No  Set  Tax] 


aty 

denst 


Call  Letters 


Operator 

*Government 


Frequency 
in  Kilocycles 


Power 
in  Watts 


15.000 


tAs  of  Jtily  17,  1937. 
ifTo  begin  operation  early  in  1938. 


HUNGARY 

[Receiving  Sets,  376,596 1.    28.80  Pengo  annually! 


Idapest 


jgjrarovar 

skolc 

Tregj'haza 


!kesfeher\'ar 


Call  Letters 

Operator 

Frequency 
in  Kilocycles 

Power 
in  Watts 

HAG 

Magj'ar  Telefonhirmondo  es  Radio 

'Government) 

546 

120, 000 

HAL 

360 

18, 000 

HAE2 

1321 

1,250 

HAE3 

1438 

1.250 

HAE 

1122 

6,200 

HAE4 

SHORT  WAVE  STATIONS 

1465 

1,250 

HAS3 

Magj'ar  Telefonhirmondo  es  Radio 
(Government) 

15370 

6.000 

HAT4 

9125 

6.  000 

As  of  Nov.  15,  1937. 


ICELAND 

[Receiving  Sets,  14,000 1.    Set  Tax,  30  Crowns] 


CSty 

[ykjavik 

^ykja^'ik 


I  "  TF 
TAs  of  Nov.  15,  1937. 


Call  Letters  Operator 
TFXJ  Rikisutvarpid 

SHORT  WAVE  STATIONS 

TFJ  Rikisutvarpid 
TFK 
TFT 


Frequency 
in  Kilocycles 

208 


12235 
9060 
5058 


City 
alone 
tk 

tblin 


IRELAND 

[Receiving  Sets,  110,190  f.    Set  Tax,  10  Shillings] 

Call  Letters 


Operator 

*Department  of  Post  &  Telegraph 


6CK 
2RN 


Frequency 
in  Kilocycles 

565 

1240 

1348 


Power 
in  Watts 

100, 000 

7.000 
7,000 
7,000 


Power 
in  Watts 

100,000 

1,000 

1.000 


'Advertising  from  Irish  industrv  onlv. 
rAs  of  Sept.  30,  1937. 


?  R  O  A  D  C  A  S  T I N  G  •  Broadcast  Advertising 


ITALY 

[Receiving  Sets,  800,000 1.    Set  Tax.  81  Lira] 

Frequency  Power 

City  Call  Letters  Operator  in  Kilocycles     in  Watts 

Bari  I                       IB.A.1             *Ente  Italiano  per  le  Audizioni                 1059  20.000 

Radiofoniche  (E.I..4.R.) 

Bari  11                     IBA2                                  "                                      1357  1,000 

Bologna                   IBO                                   "                                       986  50,000 

Bolzano                    IBZ                                .    "                                       536  10,000 

Florence  I                 IFIl                                   "                                        610  20,000 

Florence  II               IFI2                                   "                                      1258  1.000 

Genoa  I                   IGEl                                  "                                      1140  10,000 

Genoa  II                  IGE2                                  "                                      1357  1.000 

Milan  I                    IMIl                                  "                                        814  50.000 

MUan  II                   IMI2                                  "                                      1357  4.000 

Naples  I                   INAl                                 "                                      1104  10.000 

Naples  II                 INA2                                 "                                      1348  1.000 

Palermo                   IPA                                   "                                        565  3.000 

Rome  I                    IROl                                  "                                        713  120.000 

Rome  II                   IR02                                 "                                      1222  60, 000 

Rome  III                 IR03                                  "                                      1357  1,000 

Trieste                     ITS                                    "                                      1140  10.000 

Turin  I                    ITOl                                  "                                      1140  7.000 

Turin  II                   IT02                                  "                                      1357  200 
SHORT  WAVE  STATIONS 

Rome  Prato              I2R01           *E.I.A.R.                                               6085  25.000 
Smeraldo 

I2R02                     "                                                 7000  25,000 

I2R03                     "                                                 9635  25,000 

I2R04                     "                                                11810  25.000 

Vatican  City             HVJ               Cite  du  Vatican                                     59691  11,000 

15121; 

t-A.s  of  Nov.  15,  1937. 

LATVIA 

[Receiving  Sets,  107,600 1.    7-10-20-40  Lats.] 

Ktxldiga                                           Ministry  of  Social  and  Public  Affairs       1104  50,000 

Liepaja                                                  "   '       "       "           1734  100 

Madona                                                  "       .<-...                             j^5g3  50  qoo 

Riga                                                      "       "      "      "       .<         "           1258  15.000 

tAs  of  Nov.  6,  1937. 

LITHUANIA 

[Receiving  Sets,  38,962 1.    Set  Tax,  Lits  2.  to  Lits  9.] 

Kaunas                    LYX             *Direction  Generales  des  Postes                 153  7.000 

Klaipeda                  LYY             *       "              "        "       "                    565  10.000 
tAs  of  June  30,  1937. 

LUXEMBURG 

[Receiving  Sets,  30,000 1-    No  Set  Tax; 

Luxemburg                                    *Luxemburg  Radio  Co.                             232  200.000 

tAs  of  Nov.  15,  1937. 

MADEIRA 

[Receiving  Sets,  1,000 1-    Set  Tax  6Tscudos  Monthly] 

  CT3AQ           Gabriel  Ornelas  4000   

NETHERLANDS 

[Receiving  Sets,  1,009,973  f.    No  Set  Tax] 

Bloemendaal                                    N.  V.  Philips                                         1220  100 

Hilversum                                         "  "         "                                            997  ,15,000 

160, 000 
I  10,000 

Kootwijk    Government  160  •il20,000 

[150, 000 

SHORT  WAVE  STATIONS 

Huizen                     PCJ                N.V.Philips                                      f  9590  /40,000 

1.15220  150,000 

PHI                M.V.Philips                                     ,11730  '23,600 

117770  123,600 

t-As  of  Sept.  30,  1937:  Includes  348,804  "wired  radio"  connections. 

(Continued  on  page  370) 
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NORWAY 

[Receiving  Sets,  280,383  f.    Set  Tax,  20  Kronen] 


Frequency 

Power 

City 

Achkhabad 

City 

Call  Letters 

Operator                            in  Kilocycles 

in  Watts 

Bergen 

LKB 

♦Norsk  Rigskringkasting  (Government) 

850 

20, 000 

850 

10,000 

Alma-Ata 

Bodo 

LKD 

347 

10,000 

Alexandrovsk 

Finnmark 

LKI 

Fredrikstad 

LKF 

t,!                                              tt  tt 

776 

1,000 

Arkhangelsk 

519 

700 

Astrakhan 

Hamar 

LKH 

it  it 

629 

20, 000 

Baku 

Kristiansand 

LKK 

(t                                              tl  tt 

1222 

Chita 

Narvik 

LKG 

«(                                              tt  ** 

300 

1357 

150 

Dnepropetrovsk 

Notodden 

LKN 

it                                              tt  ft 

Oslo 

LKO 

260 

60, 000 

Engelsk 

850 

1, 000 

Erivan 

Porsgrunn 

LKP 

Rjukan 

LKR 

1348 

150 

Frunse 

850 

10, 000 

Gomel 

Stavanger 

LKS 

282 

10, 000 

Gorki 

Tromso 

LKM 

Trondelag 

LKT 

629 

20,000 

Grosnyt 

LKA 

260 

10,000 

Igarka 

Ijevsk 

SHORT  WAVE  STATIONS 

6130 

loschkar-Ola 

Jeloy 

LKJ 

*Norsk  Rigskringkasting  (Government) 

1,000 

9530 

Irkutsk 

LKC 

1,000 

9572 

Ivanovo 

LKE 

1,000 

6990 

Kalinin 

LKL 

1,000 

♦Advertising 

is  sold  only  during  a  brief  evening  period. 

Karaganda 

tAs  of  Nov.  15.  1937. 

Kasan 

POLAND 

Khabarovsk 

[Receiving  Sets,  71 1.646 1.    Set  Tax.  1  to  3  Zlotys  Per  Month 

Kharkov 

Cracow 

Katowice 

Lodz 

Luckt 

Lwow 

Poznan 

Torun 

Warsaw 
(Raszyn) 

Warsaw  II, 
(Mokotow) 

Wilno 
Warsaw 


Polski  Radjo  (Government) 


SP5 
SPl 

SP8 

SPIO 

SPW 
SPD 


tAs  of  Feb.  1.  1937. 
tUnder  construction. 


Lisbon 


Lisbon 


Emissora 

Nacional 
CS2ZA 


CSW 


SHORT  WAVE  STATIONS 

Ministerstwo  Poczt  i  Telegrafow 


PORTUGALf 

s.  65,280 1-    Set  Tax,  6  ] 

Government 
♦Radio  Club  Portugues 
SHORT  WAVE  STATIONS 

Government 


1022 
758 
1339 

795 
868 
986 

224 

1384 
536 

13635 
11535 


2,000 
12,000 
2,000 

50,000 
16,000 
24,000 
120,000 

7,000 

50,000 

10,000 
2,000 


"  CTIAA  Abilio  Nunes  dos  Santos  Junior 

tin  addition,  there  are  various  stations  of  power  of  250  watts  or  less. 
JAs  of  Aug.  31,  1937. 


RUMANIA 


Brasov 
Bucharest 


Chisinau 

tAs  of  Nov.  1,  1937. 


Societatea  Romana  de  Radiodifuziune 


University  of  Bucharest 


Societatea  Romana  de  Radiodifuziune 


Kiev 

Krasnodar 

Krasnoiarsk 

Kuibyshev 

Kursk 

Leningrad 
Kolpino 

Leningrad 

Makhach-Kala 

Minsk- 

Kolodistchi 

Moscow 

Moscow 
Komintern 

Moscow 
Stchelkovo 


Call  Letters 

RV19 
RV60 
RV38 
RV36 
RV35 
RV8 
RV52 
RV30 
RV55 
RV21 
RV6 
RV40 
RV42 
RV23 
RV85 
RV78 
RV61 
RV14 
RV31 
RV71 
RV46 
RV17 
RV54 
RV4 
RV20 
RV20 
RV9 
RV33 
RV66 
RV16 
RV58 

RV53 
RV70 
RV27 

RVIO 

RCZ-RV43 
RVl 


WZSPS 
RV49 


SOVIET  RUSSIA! 

[Set  Tax  3-12-24  Roubles] 

Operator 

Narkomsviaz  (Soviet  Government) 


Montiily] 

Moscow 

RV39 

629 

20,000 

Murmansk 

RV79 

1031 

5,000 

Naltchik 

RV51 

Novosibirsk 

RV76 

110401 

5,000 

Odessa 

RV13 

9940/ 

9665 

1,000 

Oirot-Toura 

RV83 

Omsk 

RV44 

Ordshonikidse 

RV64 

ij 

Orenbourg 

RV45 

Oufa 

RV37 

160 

150,000 

Oukhta 

RV67 

823 

12,000 

Penea 

RV56 

1400 

200 

9680 

250 

Petrosavodsk 

RV29 

1032 

20,000 

Piatigorsk 

RV18 

Rostov  Don 

RV12 

Frequency 
in  Kilocycles 

333 

310 

662 

586 

598 

200 

556 

913 

937 

380 

608 

959 

565 

676 

340 

767 

888 

185 

668 

959 

686 

686 

340 

232 

1185 

1185 

722 

1050 

333 

625 

804 

232 
1040 
390 

208 
271 

172 


Po»«, 
in  Wat 

4,00i 
10,001 

2,00(. 
10, 0« 

io,oo<; 
io,ooc 

20,00Ct 

lO.OOC 
l.OOOl 

10,000 
2,500 
1,000 

10,000 
1,000 
2,000 
4,000 

i,ooo: 

20,000i 
10,  OOOl 
2,500i 
1,000 
10,000 
10,000 
10,000 
10,000 
10,000 
35,000 
1.000 
1,000 
10,000 
2,500 

100,000 
10,000 
4,000 

35,000 
100,000 

500,000 


401 

100,000 

832 

100,000 

610 

10,000 

556 

1,000 

218 

100, 000 

968 

10,000 

390 

1,000 

472 

1,000 

749 

10,000 

461 

1,000 

436 

10,000 

968 

2,000 

640 

1,200 

648 

10,000 

610 

1,000 

355 

20,000 
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SOVIET  RUSSIA — (Continued) 


'  City 

Call  Letters 

RV65 

Operator 

Narkomsviaz  (Soviet  Government) 

Frequency 
in  Kilocycles 

734 

Power 
in  Watts 

1,000 

City 

[Receiving  Sets,  1,041,737 f.    Set  Tax,  10  Swedish  Kn.] 

Frequency 

Call  Letters                    Operator                            in  Kilocycles 

Power 
in  Watts 

'  itov 

RV3 

'■ 

340 

20.000 

Boden 

SEE 

Direction  Generate  des  Telegraphes 

392 

600 

•  ■   l\  feropol 

RV73 

859 

10, 000 

Boras 

SCA 

Foreningen  Boras  Radiostation 

1447 

200 

■  1  )i  tlensk 

RV24 

364 

10,000 

Eskilstuna 

SCB 

Eskilstuna  Radioklubb 

1240 

200 

'  i  inabad 

V47 

421 

2,000 

Falun 

sec 

Falu  Radioklubb 

1086 

2,000 

''■1  t  ingrad 

RV34 

522 

10,000 

Gavle 

SCD 

Gavle  Radioklubb 

1483 

200 

' '  1  i.  .ino 

RV26 

776 

10,000 

Goteborg 

SBB 

Direction  Generate  des  Telegraphes 

941 

10,000 

(irdlovsk 

RV5 

375 

40, 000 

Halmstad 

SCE 

Halmstads  Radioklubb 

1411 

200 

|l  ;tyvkar 

RV41 

472 

1,000 

Halsingborg 

SBQ 

Direction  Generale  des  Telegraphes 

1384 

500 

■ '  L  hkent 

RVll 

256 

25,000 

Horby 

SBH 

Direction  Generale  des  Telegraphes 

1131 

10,000 

' '  theliabinsk 

RV72 

577 

10, 000 

Hudilisvall 

SBM 

Direction  Generale  des  Telegraphes 

1402 

1,000 

■■'  5  lelvoksary 

RV74 

472 

1,000 

Jonkoping 

SCH 

Jonkopings  Radioklubb 

1515 

200 

•  I  icrnigov 

RV86 

1013 

4,000 

Kalmar 

SCI 

Kalmar  Radioklubb 

1447 

200 

'  (lis 

RV7 

283 

35.000 

Karlskrona 

SBR 

Direction  Generale  des  Telegraphes 

1530 

500 

'    ii  aspol 

RV57 

1068 

4,000 

Karlstad 

SBK 

Direction  Generale  des  Telegraphes 

1312 

250 

[:.-tkui 

RV81 

350 

2,000 

Kiruan 

SCL 

Kiruna  Radioklubb 

1258 

200 

RV37 

**  " 

436 

10,000 

Kristinehamn 

SCM 

Kristenehamns  Radioklubb 

500 

200 

»  :|.n-Ude 

RV63 

350 

10,000 

Malmberget 

SCN 

Malraberget-Gallivare  Radioklubb 

704 

200 

>  inisa 

RV75 

1095 

10,000 

Malmo 

SBC 

Direction  Generale  des  Telegraphes 

1312 

2,500 

.divostok 

RV32 

635 

10,000 

Motala 

SBG 

Direction  Generale  des  Telegraphes 

216 

150,000 

.«  dj-onej 

RV25 

413 

10,000 

Norrkoping 

SBI 

Direction  Generale  des  Telegraphes 

1312 

250 

,» 

SHORT  WAVE  STATIONS 

Orebro 

SCV 

Orebro  Radioklubb 

1240 

200 

.'!■  abarovsk 

RV15 

Narkomsviaz  (Soviet  Government) 

4273.5 

20.  000 

Ornskoldsvik 

SBN 

Direction  Generale  des  Telegraphes 

1402 

500 

.»  JSCOW 

VZSPS 

f  6000 

[  9600 
] 15038 

Ostersund 

SBF 

Direction  Generale  des  Telegraphes 

414 

600 

» 

RW96 

Saffle 
Stockholm 

SCP 
SBA 

Saffle  Radioklubb 

Direction  Generale  des  Telegraphes 

1240 
704 

400 
55,000 

if    fAs  of  Dec.  22,  1936;  latest  available  data. 

Sundsvall 

SBD 

Direction  Generale  des  Telegraphes 

601 

10,000 

Trollhattan 

SBJ 

Direction  Generale  des  Telegraphes 

1312 

250 

sPAmt 

[Set  Tax,  5  Pesetas] 
Operator 

Uddevalla 

SCR 

Foreningen  Uddevalla  Rundradio  Station  1411 

50 

1 

*  '  City 

Call  Letters 

Frequency 
in  Kilocycles 

Power 
in  Watts 

Umea 

Uppsala 

Varberg 

SBL 
SCT 
SCU 

Direction  Generale  des  Telegraphes 
Uppsala  Radioklubb 
Varbergs  Radioklubb 

1402 
1492 
1240 

1,000 
200 
200 

Jcelona 

*  I 

EAJ 

♦Union  Radio  S.A. 

795 

7.600 

SHORT  WAVE  STATIONS 

■1.  )' 

EAJ15 

*Radio  Association 

1022 

1.000 

Motala 

SBO 

Direction  Generale  des  Telegraphes 

6065 

500 

Bdrid 

Ii  jl 

EAJ7 

*Union  Radio  S.A. 

1095 

12,000 

SBP 

11705 

500 

EAJ2 

♦Radio  Espana 

731 

3,000 

tAs  of  Oct. 

1,  1937. 

»    In  Sebastian 

EAJ8 

♦Union  Radio 

1258 

3,000 

«  iilla 

EAJ5 

♦Union  Radio 

731 

5.000 

tiencia 

>) 

»■  i 

!  iadrid 

EAJ3 
FCl 

EAQ 

♦Union  Radio 

Communications 
SHORT  WAVE  STATION 

Transradio  Espanola 

850 
731 

10000 

1.500 
1,000 

20,000 

City 

Call  Letters 

TURKEY 

[Receiving  Sets,  21,500 1] 

Operator 

Frequency 
n  Kilocycles 

Power 
in  Watts 

tBecause  of  war  in  Spain,  the  above  dat«  is  incomplete.  Among  important  short  wave  stations 
lout  which  no  accurate  information  could  be  obtained  are  those  at  Salamanca  and  Bilbao. 


SWITZERLAND 

[Receiving  Sets,  500,000  f.    Set  Tax,  15  Swiss  fr. 


City 

bromunster 
onte  Ceneri 
•ttens 


Call  Letters 


rangins  HBL 
HBP 

i  "  HBH 
tAs  of  Dec.  1,  1937. 


Operator 

Societe  Suisse  de  Radiodiflusion 


SHORT  WAVE  STATIONS 

Societe  des  Nations 


Frequency 
in  Kilocycles 

556 

1167 

677 


9595 
7797 
18480 


Power 
in  Watts 

100,000 

15,000 

100,000 

20,000 
20,000 
20,000 


SWEDEN 


Ankara 


TAE 


Direction  Generale  des'P.T.T. 
(Government) 


Istanbul  TAL 
tAs  of  Nov.  15,  1937. 


230 
186 


7,000 
5,000 
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YUGOSLAVIA 

[Receiving  Sets,  104,821  f.    Set  Tax,  300  Dinars] 

Frequency  Power 

City                Call  Letters                    Operator                            in  Kilocycles  in  Watts 

Belgrade                                        *Radio  A.  D.                                            686  20, 000 

Ljubljana                                       *Radio  Prosvetna  Sveza                            527  5,000 

Zagreb                                           ♦Radiostanica                                         1086  800 

SHORT  WAVE  STATION 

Belgrade                   YUA             Bureau  de  Presse  (Government)              6100  1,000 
tAs  of  Dec.  1,  1937. 
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RRTTTSH  nvniA 

HONGKONG 

[xieceiving  5>et 4o,uuoy.    aet  lax,  lU 

Rupees] 

Receiving  Sets,  8,000 1.    Set  Tax,  $3.72  (U.  S.)] 

Frequency 

Power 

Frequency 

Powf 

City 

Call  Letters  Operator 

in  Kilocycles     in  Watts 

City 

Call  Letters 

Operator 

in  Kilocycles 

in  Wa 

Allahabad 

VUA               Agricultursl  Institute 

1071 

100 

Hong  Kong 

ZBW 

Colonial  Government 

845 

2  0(j 

Bombay 

VTTT5                   AII-Tnrfin  RnHio 

1231 

1,500 

ZEK 

640 

25 

Calcutta 

VUC              AU-India  Radio 

810 

1,500 

SHORT  WAVE  STATIONS 

Dehra  Dun 

VUU              Village  Assn. 

1333 

250 

Delhi 

886 

Hong  Kong 

ZBW2 

Colonial  Government 

6090 

2, 60 

VUD              All-India  Radio 

on  AAA 

Lahore 

VUL 

1086 

5,000 

ZBW3 

9525 

2,60 

Madras 

VUM              Corporation  of  Madras 

769 

200 

ZBW4 

15190 

2,60 

Peshawar 

VUP               AU-India  Radio 

1500 

250 

ZBW5 

17755 

2,60 

SHORT  WAVE  STATIONS 

tAs  of  Nov.  20,  1937. 

Bombay 

VUB2              AU-India  Radio 

9565 

10,000 

JAPAN 

Calcutta 

VUC2 

6110 

10, 000 

Delhi 

VUD2 

9575 

10,000 

[Receiving  Sets,  3,434,172  f.    Set  Tax,  50  Sen  Monthly  f] 

" 

VUD3 

11870 

5,000 

JAPAN  PROPER.  CHOSEN  (KOREA)  &  TAIWAN  (FORMOSA) 

VUD4 

15290 

5,000 

VUE 

6085 

10  000 

Akita 

JOUK 

Nippon  Hoso  Kyokai 

650 

30  ; 

(Japan  Broadcasting  Corp.) 

PROPOSED  PLAN  SHORTLY  TO  GO  IN  EFFECT 

.\sahigawa 

JOCQ 

700 

30; 

Bombay 

....  Government 

1281 

2,000 

Fukui 

JOFG 

it            tt  ft 

1020 

30. 

Calcutta 

1276 

2.000 

Fukuoka 

JOLK 

910 

50 

Dacca 

1167 

5,000 

Fusan,  Chosen 

JBAK 

Chosen  Hoso  Kyokai 

1030 

Delhi 

886 

OA  nnn 
^u, uuu 

Hakodate 

JOVK 

Nippon  Hoso  Kyokai 

680 

0') 

Lahore 

1086 

100 

Hamamatsu 

JODG 

640 

so- 

Lucknow 

1022 

5  000 

Heijo 

JBBK 

Chosen  Hoso  Kyokai 

Madras 

1420 

250 

Hiroshima 

JOFK 

Nippon  Hoso  Kyokai 

OoU 

lo,  on 

Peshawar 

1500 

250 

Kagoshima 

JOHG 

1050 

50' 

Trichinopoly             ....  " 

758 

Kanasawa 

JOJK 

610 

3  00' 

SHORT  WAVE 

Keijo 

JODK 

Chosen  Hoso  Kyokai 

/610\ 

10  OCH 

\900/ 

Band  A 

11700-11900 

Kochi 

JORK 

Nippon  Hoso  ICyokai 

720 

50' 

"  B 

9500-  9600 

Kokura 

JOSK 

740 

1, 00' 

"  C 

6000-  6150 

Kumamoto 

JOGK 

790 

10,00' 

"  D 

4900-  5000 

Kyoto 

JOCK 

1070 

301 

'■  E 

3300-  3500 

Matsuye 

JOTK 



670 

50 

tAs  of  Dec.  15,  1937. 

CEYLON 

Mayebashi 

JOBG 

1000 

50< 

Miyazaki 

JOMG 

600 

501 

Receiving  Sets,  4,763.    Set  Tax.  Rs.  10  .\nnually 

600 

Nagano 

JONK 

501 

Colombo 

VPB               Post  &  Telegraph  Department 

700 

5,000 

JOAG 

930 

501 

Nagazaki 

6160 

300 

/730\ 

Nagoya 

JOCK 

10,00' 

CHINAf 

Niigata 

JOQK 

(990/ 
920 

5f)i 

[No  Set  Tax] 

Obihiro 

JOOG 

950 

501 

Nanking 

XGOA  Government 

600 

75,000 

JOKK 

630 

501 

Okayama 

Shanghai 

XMHD 

1420 
1800 

1,000 

2,000 

JOBK 

/690I 
[940/ 

10.001 

XQHC 

Osaka 

SHORT  WAVE  STATIONS 

Sapporo 

JOIK 

810 

10,001 

Nanking 

XGOX  Government 

6820 

500 

Sendai 

JOHK 

770 

10,00( 

tDue  to  military  occupation  and  seizure  of  stations,  no  complete  record  of  existing  stations 

Shizuoka 

JOPK 

780 

50( 

available  as 

of  Jan.  1,  1938;  see  1937  Yearbook  Number  for  last  list 

Taiwan  Sotokufu  Kotsukyoku 

580 

Taichu,  Taiwan 

JFCK 

1  00( 

DUTCH  EAST  INDIESf 

Taihoku,  Taiwan 

JFAK 

670 

10, 00( 

[Receiving  Sets,  53,268 J.    Set  Tax,  1.50  Florins  Monthly] 

Tainan,  Taiwan 

JFBK 

720 

1.00( 

SHORT  WAVE  STATIONS 

Tokyo 

JOAK 

Nippon  Hoso  Kyokai 

(5901 
1870/ 

10,001 

Bandoeng 

PLP               Netherlands  Indian  Radio 

11000 

3,000 

JOXK 

50( 

Broadcasting  Co. 

Tokushima 

980 

PMH 

6720 

1,500 

Tottori 

JOLG 

890 

501 

Toyama 

JOIG 

1060 

50( 

PMN 

10260 

3.000 

1080 

50( 

Yamagata 

JOJG 

YDC 

15150 

1,500 

SHORT  WAVE  STATIONS 

Batavia 

YDA 

3040 

10,000 

Nippon  Hoso  Kyokai 

14600 

20,00( 

6040 

Tokyo 

JVH 

Soerabaja 

YDB 

9610 

1,000 

JVM 

10740 

20,00( 

15300 

JOAK 

6750 

20.00< 

tin  addition  to  the  stations  listed  above  there  are  8  longwave  and  10  shortwave  Government 
stations  of  less  than  1,000  watts  and  34  privately  owned  stations  of  less  than  1.000  watts. 
tAs  of  Dec.  17„  1937. 


tAs  of  Nov.  1.  1937. 

tSet  Tax  in  Chosen  and  Taiwan,  1  Yen  Monthly. 

(Continued  on  page  373) 
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ALGERIA 

[Receiving  Sets,  71,683+.    Set  Tax,  15  to  200  Francs] 


Frequency  Power 
in  Kilocycles     in  Watts 


Cj(y  Call  Letters  Operator 

^„  PTT  Gouvernement  General  de  I'Algerie  944  12.500 

t-^  of  Sept.  30,  1937. 

ANGOLA 

[Receiving  Sets,  800.      No  Set  Tax] 

ito  CR6AA    7174  500 

CANARY  ISLANDS 

[Receiving  Sets,  4,000.    Set  Tax,  5  to  50  Pesetas] 

Palmaa  EAJ50  *Inter-Radio  Martin  &  Co.  1500  200 

EGYPT 

[Receiving  Sets,  70,000 f.    Set  Tax,  P.T.80  Plus  P.T.5  per  Tube] 

!candria               I  Egyptian  State  Broadcasting  1120  1,000 

II                          "           "           "  1420  500 

Mut                     ....                      "           "           "  731  1,000 

ro                       I                           «           ..           «  620  20,000 

I                         II                          "           "           ■'  1348  1,000 

|As  of  Nov.  30,  1937. 

Relays  Arabic  programs  only. 

KENYA 

[Receiving  Sets,  1,152.    Set  Tax,  30  Shillings] 


irobi 


irobi 


VQ7LO 


WQ7LO 


it  iPSer 


aananve 

As  of  Sept.  30,  1937. 


lata 
^lilla 


Tl^lilla 
ituan 


.bat 


EAJ46 
EAJ21 

EA7BA 
EA9ME 
FET8 
EA9AH 


Cable  &  Wireless  Ltd. 
SHORT  WAVE  STATIONS 

Cable  &  Wireless  Ltd. 

MADAGASCAR 

[Receiving  Sets,  623  +  ] 

SHORT  WAVE  STATIONS 

.Administration  des  P.T.T. 


MOROCCO 

[Receiving  Sets,  35,405 1] 

INTERNATIONAL  ZONE 

Radio-Tanger 

SPANISH  ZONE 

Government 

SHORT  WAVE  STATIONS 

Government 


FRENCH  ZONE 

Government 


857 


6082 


500 


6000 


400 


1455 

1492 
1500 

7134 

7200 

7202 

3992 
6996 

600 


1.000 


200 
200 


100 
20,000 


500 


25.000 


tin  International  and  French  Zone,  as  of  Nov.  15,  1937. 

REUNION  ISLAND 

[Receiving  Sets,  500  tl 


City 

Denis 


Call  Letters  Operator 
....  Administration  des  P.T.T. 


Frequency  Power 
in  Kilocycles     in  Watts 


625 


160 


tAs  of  Sept.  30,  1937. 


TUNISIA 


Bizerte 
Sfax 
Sousse 
Tunis 


[Receiving  Sets,  18,000.  Set  Tax,  20  Francs] 

FT4AA         *M  Solet  '  1435 

  *M.  Costa  1410 

FT4AP          *Mlle.  Costa  •  •  1457 

FT4AQ         *H.  de  Matteis  1395 


UNION  OF  SOUTH  AFRICA 


[Receiving  Sets,  157,077.    Set  Tax,  i  1.0,  Od  to 


Bloemfontein 

Capetown 

Durban 

Grahamstown 

Johannesburg 

Pietermaritzburg 

Pretoria 

Durban 

Johannesburg 

Klipheuvel 


ZTE 

ZTC 

ZTD 

ZTY 

ZTJ 

ZTM 

ZTP 

ZRD 
ZRJ 
ZRK 


South  African  Broadcasting  Corp. 


SHORT  WAVE  STATIONS 

South  African  Broadcasting  Corp. 


1.15  Od] 

808.6 

600 

749.6 

560 

645 

697.7 

952.38 

6147.5 
6097.56 


Roberts  Heights  ZRH 


SOUTHERN  RHODESIA 


60981 
9605  J 

95231 
6007  f 


City 

Bulawayo 
Salisbury 

Bulawayo 
Salibury 


Call  Letters  Operator 

  Government 

ZEC 

SHORT  WAVE  STATIONS 

ZEB  Government 
ZEA 


Frequency 
in  Kilocycles 

619 

682 


6148 
5882 


350 
30 
30 

200 


500 
10,000 
1,000 
10,000 
10,000 
10,000 
50 

10 

200 
5,000 

5.000 


Power 
in  Watts 


570 
600 


325 
325 


Dairen 
Harbin 
Hsinking 

Mukden 


(Continued  from  page  372) 

MANCHUKUO  f 

MQAK  *Manchuria  Tel.  &  Tel.  Co. 

MTFY  * 

MTCY  * 

MTCY  *       •'  "      "    "  " 

MTBY  *       "  "      "    "  " 


650  500 

674  3,000 

560  10,000 

180  100.000 

890  1.000 


tAdditional  stations  have  been  established  in  Manchukuo  but  records  were  unavailabl  i  as  of 
Jan.  1,  1938. 

PALESTINE 

[Receiving  Sets,  26,176 1.    Set  Tax,  $2.50  .Annually] 

Jerusalem    Palestine  Broadcasting  Service  668  20,000 

tAs  of  Sept.  30,  1937 


Palestine  Broadcasting  Service 
(Government) 


SIAM 

[Receiving  Sets,  28,898 f.    Set  Tax,  5  to  10  Baht] 

Bangkok                   HS7PJ          *Post  &  Telegraph  Department  750  10.000 

SHORT  WAVE 

Bangkok                  HS8PJ          *Post  &  Telegraph  Department  9500 1  20,000 

19020 

tAs  of  Dec.  15,  1937. 

STRAITS  SETTLEMENTS  AND  FEDERATED 
MALAY  STATES! 


Kuala  Lumpur  ZGE 
Penang  ZHJ 
Singapore  ZHL 


Post  &  Telegraph  Dept. 
Penang  Wireless  Society 
British  Malay  Brdcstg.  Corp. 


6135  300 
6080  50 
1333.34  2.000 


tBritish  Malay  Brdcstg.  Corp.  will  erect  a  shortware  station  in  Singapore  early  in  1938  to 
serve  the  whole  of  Malay. 
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GENERAL 


ANNUAL  REPORT  of  Columbia  Broad- 
casting System  for  fiscal  year  ended 
Dec.  28,  1935.  Columbia  Broadcasting 
System.  1936. 

BROADCASTING.  National  Broadcasting 
Co.  1935.  4  vols. 

Radio  in  the  home,  and  the  broad- 
casting of  literature,  drama,  art, 
music,  religion,  education,  agricul- 
ture, and  public  affairs. 

BROADCASTING  AND  A  CHANGING 
CIVILISATION.  By  E.  H.  Robinson. 
John  Lane,  The  Bodley  Head  Ltd.  Lon- 
don. 1935. 

Broadcasting  as  it  affects  the 
home,  music,  drama,  sports,  reli- 
gion, and  propaganda. 

BROADCASTING  AND  BROADCAST  AD- 
VERTISING YEARBOOK  NUMBER. 
Broadcasting  Publications  Inc.,  Wash- 
ington, D.  C.  1935-date. 

Comprehensive  reference  hand- 
book of  directories  and  informa- 
tion relating  to  all  phases  of  radio. 

BROADCASTING  AND  PEACE.  Interna- 
tional Institute  of  Intellectual  Co-opera- 
tion. Paris.  1933. 

Studies  and  projects  for  radio 
in  the  matter  of  international 
agreements. 

BROADCASTING  AND  THE  AMERICAN 
PUBLIC.  Columbia  Broadcasting  Svstem. 
1936. 

Forum  on  radio  conducted  by 
CBS,  with  discussions  by  eminent 
men.  Treats  of  control.  Federal 
Communications  Commission,  cen- 
sorship, news  broadcasts,  politics. 

BROADCASTING  IN  THE  U.  S.  Na- 
tional Association  of  Broadcasters.  1933. 

Advantages  of  American  system 
of  broadcasting.  Includes  outline 
for  negative  side  of  debate  on 
question  whether  U.  S.  should 
adopt  British  system. 

BUSINESS  CENSUS  REPORT  ON 
BROADCAST  STATIONS.  U.  S.  Bu- 
reau of  the  Census.  1936. 

Sectional  reports  and  U.  S.  sum- 
mary of  net  revenue,  employment 
statistics,  and  pay  rolls  of  the 
broadcasting  stations  in  the  U.  S. 

COMMERCIAL  RADIO  ADVERTISING. 
U.  S.  72nd  Congress.  1st  Session.  Senate 
Document  No.  137.  Govt.  Printing  Office. 
1932. 

Comprehensive  report  to  the 
Senate  by  the  Federal  Radio  Com- 
rnission  relative  to  use  of  radio  fa- 
cilities for  advertising;  also  con- 
tains data  on  educational  broad- 
casting, and  summary  of  radio  ad- 
vertising in  other  countries. 

COMMUNICATION  AGENCIES  AND  SO- 
CIAL LIFE.  By  M.  M.  Willey  and  S.  A. 
Rice.   McGraw-Hill   Book  Co.  Inc.  1933. 

A  monograph  published  under 
the  direction  of  The  President's 
Research  Committee  on  Social 
Trends.  Chapter  on  broadcasting 
presents  data  on  its  growth  and 
significance. 

THE  EDUCATIONAL  ROLE  OF  BROAD- 
CASTING. International  Institute  of 
Intellectual  Co-operation.   Paris.  1935. 

Studies  by  experts  from  many 
countries.  International  exchange 
of  programs,  recreational  broad- 
casts, news  bulletins,  politics,  his- 
tory, social  questions  and  music 
are  among  subjects  discussed. 

THE  IMPORTANCE  OF  BROADCAST- 
ING. International  Broadcasting  Union. 
Geneva.  1932. 


A  study  of  the  extent  and  vari- 
eties of  the  functions  of  radio. 

IS  AMERICAN  RADIO  DEMOCRATIC? 
By  S.  E.  Frost,  Jr.  Univ.  of  Chicago 
Press.  1937. 

Present  day  radio  is  discussed 
from  the  angle  of  federal  regula- 
tion, station  owners,  advertisers, 
educators  and  listeners,  to  deter- 
mine whether  it  is  leading  toward 
greater  democracy. 

LISTEN  IN.  AN  AMERICAN  MANUAL 
OF  RADIO.  Bv  Maurice  Lowell.  Dodge 
Publishing  Co.  1937. 

Explanation  for  the  layman  of 
how  radio  programs  are  wi-itten, 
produced,  etc.  A  radio  glossary, 
and  short  chapters  on  network  or- 
ganization, audience  reaction,  and 
station  organization  are  included. 

MEN  AND  RADIO  MUSIC.  By  P.  W. 
Dykema.  Radio  Institute  of  the  Audible 
Arts.  1935. 

Possibilities  of  increasing  love 
and  appreciation  of  music  in  men. 

MICROPHONE  MEMOIRS  OF  THE 
HORSE  AND  BUGGY  DAYS  OF  RA- 
DIO. By  Credo  F.  Harris.  Bobbs-Mer- 
rill  Co.  1937. 

An  entertaining  account  of  early 
days  in  radio  bv  the  manager  of 
WHAS. 

MUSIC  AS  PRESENTED  BY  THE  RA- 
DIO. By  P.  W.  Dykema.  Radio  Institute 
of  the  Audible  Arts.  1935. 

Suggestions  to  listeners  who  de- 
sire to  gain  more  from  music. 

NOT  TO  BE  BROADCAST.  By  Ruth 
Brindze.  Vanguard  Press.  1937. 

A  volume  intended  to  expose  the 
radio  industi-y.  Treats  of  freedom 
of  the  air.  monopoly,  radio  chains, 
government  interference,  propa- 
ganda, etc. 

ON  THE  AIR.  By  J.  J.  Floherty.  Double- 
day,  Doran  &  Co.  Inc.  1937. 

A  well  illustrated  non-technical 
book  giving  theory  and  practice  of 
both  radio  broadcasting  and  com- 
munications. 

THE  PROBLEMS  OF  BROADCASTING. 
International  Broadcasting  Union. 
Geneva.  1931. 

An  account  of  five  years  of  radio 
study. 

THE  PSYCHOLOGY  OF  RADIO.  By  Had- 
ley  Cantril  and  G.  W.  Allport.  Harper 
&  Bros.  1935. 

An  exhaustive  study  by  leading 
psychologists  of  the  "new  mental 
world  created  by  radio."  First  sec- 
tion is  an  "analysis  of  the  general 
psychological  and  cultural  factors 
that  shape  radio  programs  and  de- 
termine response  of  listeners."  Sec- 
tion 2  concerns  experiments:  voice 
and  personality,  sex  differences  in 
radio  voices,  speaker  vs.  loud-speak- 
er, listening  vs.  reading,  effective 
conditions  for  broadcasting.  Part 
3  summarizes  and  applies  findings 
to  present  problems  in  radio. 

RADIO.  Ed.  by  Irvin  Stewart.  (The  An- 
nals of  the  American  Academy  of  Po- 
litical &  Social  Science.  Supp.  to  vol. 
142.  1929.) 

A  discussion  by  authorities  of 
leading  broadcasting  and  commun- 
ication problems. 

RADIO  AND  ITS  FUTURE.  Ed.  by  Mar- 
tin Codel.  Harper  &  Bros.  1930. 

Chapters  on  all  phases  of  radio 
communication  by  leaders  in  their 
respective  fields. 

RADIO  AND  THE  FARMER.  By  E.  deS. 
Brunner.  Radio  Institute  of  the  Audible 
Arts.  1935. 

Symposium  on  relation  of  radio 
to  rural  life.  Includes  list  of  na- 
tional and  state  agricultural  pro- 
grams. 


THE  RADIO  INDUSTRY:  The  story  of 
its  development,  as  told  by  leaders  of 
the  industry  to  the  students  of  the 
Graduate  School  of  Business  Adminis- 
tration, Harvard  University.  A.  W. 
Shaw  Co.  1928. 

Development  of  radio  broadcast- 
ing and  communication. 

RADIO  MUSIC  FOR  BOYS  AND  GIRLS. 
By  P.  W.  D.vkema.  Radio  Institute  of 
the  Audible  Arts.  1935. 

Suggestions  for  utilizing  radio 
music  more  completely  in  develop- 
ment of  youth. 

RADIO  PERSONALITIES.  A  pictorial 
and  biographical  annual.  Ed.  by  Don 
Rockwell.   Press  Bureau  Inc.  1935. 

In  addition  to  artists,  it  includes 
sections  on  radio  executives,  ad- 
vertising agency  executives,  elec- 
trical transcription  experts,  pro- 
gram directors,  production  man- 
agers, script  writers,  publicity  rep- 
resentatives, etc. 

RADIO  STARS  OF  TODAY.  By  Robert 
Eichberg.  L.  C.  Page  &  Co.  Boston. 
1937. 

More  than  50  radio  stars  are  in- 
cluded. Other  chapters  are:  Behind 
the  scenes;  amateur  broadcasters; 
radio  police;  radio  at  sea;  aviation 
and  radio. 

RADIO :  THE  FIFTH  ESTATE.  Ed.  by 
Herman  S.  Hettinger.  (Annals  of  the 
.American  Academy  of  Political  &  Social 
Science,  v.  177.  Jan.  1935.) 

Compilation  of  studies  by  ex- 
perts on  broadcasting  in  general. 
Subject  matter  includes  descrip- 
tions of  radio  in  various  countries, 
its  services  to  the  public,  and  its 
problems,  such  as  advertising, 
press,  freedom  of  speech,  interna- 
tional relations. 

RECENT  SOCIAL  TRENDS  IN  THE 
UNITED  STATES.  Report  of  the  Pres- 
ident's Research  Committee  on  Social 
Trends.  McGraw-Hill  Book  Co.  Inc.  1933. 
2  vols. 

Contains  a  brief  discussion  of 
radio's  development  and  its  social 
significance.  One  section  lists  150 
social  effects  of  radio. 

REPORTS  TO  THE  ADVISORY  COUN- 
CIL of  the  National  Broadcasting  Co. 
together  with  a  summary  and  detailed 
analysis  of  programs.  1927-date. 

SOME  FUNDAMENTAL  ASPECTS  OF 
RADIO  BROADCASTING  ECONOMICS. 
By  H.  S.  Hettinger.  (Reprint  from 
Harvard  Business  Review,  Autimin , 
1935.) 

Discussion  of  the  economic  prob- 
lems of  broadcasting,  which  divide 
themselves  into  those  of  structure, 
trade  practice  and  government  reg- 
ulation. 

SOME  PUBLIC  SERVICE  BROADCAST- 
ING. By  C.  M.  Koon.  National  Advisory 
Council  on  Radio  in  Education.  Infor- 
mation Series  No.  12.  1934. 

Survey  of  radio  programs  and 
activities  for  public  service. 

THE  STORY  OF  RADIO.  By  O.  E.  Dun- 
lap.  Dial  Press.  1935. 

A  non-technical  account  of  the 
rise  of  radio  communication.  New 
edition  contains  chapters  on  fac- 
simile, short  waves,  American  vs. 
European  radio, 

TELECOMMUNICATIONS:  ECONOMICS 
AND  REGULATION.  By  J.  M.  Herring 
and  G.  C.  Gross.  McGraw-Hill  Book  Co., 
Inc.  1936. 

Comprehensive  factual  discus- 
sion of  the  development  of  com- 
munication agencies,  sources  of 
revenue,  factors  affecting  costs, 
rate-making,  etc.  Description  and 
analysis  of  federal  and  state  reg- 
ulation. 


TEN   YEARS  BEFORE  THE  MIKE. 
Ted    Husing.    Farrar   &    Rinehart,  . 
1935. 

His  experiences  as  a  radio  h 

nouncer.  i 

I 

THIS  THING  CALLED  BROADCAS 
ING.  By  A.  N.  Goldsmith  &  A.  0.  L. 
earboura.  Henry  Holt  &  Co.  1930. 

A  review  of  events,  ideas,  ai 
personalities  in  radio  make  this 
most  popularly  written  history 
broadcasting. 

THE  USE  OF  THE  RADIO  IN  LEISUI 
TIME.  By  Lyman  Bryson.  Radio  Ins 
tute  of  the  Audible  Arts.  1935. 

The  possible  influence  of  :ad 
for  the  listener's  happiness. 

WHO'S  WHO  IN  RADIO:  A  Quarteij 
Review  of  American  Broadcasting  Pc  I 
sonalities.  Distinctive  Radio  PublicatiotJ 
Inc.  1935-36.  I 

Radio  artists,  executives,  dire  I 
tors,  writers,  and  others.  I 

WOMEN  AND  RADIO  MUSIC.  By  P.  ^  '\ 
Dvkema.  Radio  Institute  of  the  Andil  J 
Arts.  1935.  I 

Radio  music  in  relation  to  wonl 
an  herself,  her  place  in  the  homl 
and  her  influence  on  tastes  t| 
others.  1 


BROADCAST  ADVERTISING : 
GENERAL 


THE  ADVERTISER  LOOKS  AT  EADI 
By  Crossley  Inc.  Ass'n  of  National  .-.  i 
vertisers  Inc.  1930. 

Audience,  networks,  program 
costs,  listening  data,  etc.,  fror 
advertiser's  point  of  view. 

THE  ADVERTISING  AGENCY  LOCI' 
AT  RADIO.  Ed.  by  NeviUe  O'Neill.  : 
Appleton  &  Co.  1932. 

A  discussion  by  agency  execi 
tives  of  the  important  phases  ( 
radio  advertising. 

ADVERTISING    FOR  IMMEDIAT 
SALES.    By    John    Caples.  Harper 
Bros.  1936. 

Chapter  on  "Results  from  Ri 
dio"  gives  experiences  of  radio  a(: 
vertisers,  and  a  summing  up  c 
best  procedure  for  program  pr< 
duction,  merchandising,  etc.  Chaj 
ters  on  use  of  premiums,  contestji 
and  testimonials.  ' 
ADVERTISING  MEDIA.  By  H.  E.  Agne^ 

D.  Van  Nostrand.  1932. 

Evaluating  various  advertisin. 
media.  Includes  chapter  on  radi 
advertising. 

ADVERTISING  PROCEDURE.  By  Of- 
Kleppner.  Prentice-Hall.  1933.  ■ 

Chapter  on  planning  the  broac" 
cast  advertising  campaign  is  c- 
interest. 

BROADCAST     ADVERTISING:  TH 
FOURTH   DIMENSION.    By   Frank  Ji- 
Amold.  John  Wiley  &  Sons,  Inc.  Tel 
vision  edition.  1933.  '.t 

Discussion  of  radio  advertising 
together  with  other  aspects  _  c 
broadcasting.  Chapters  on  studio: 
radio  and  the  law,  tele-vision.  Sair, 
pie  continuities  given. 

CAREERS  IN  ADVERTISING.  Ed.  l'' 
Alden  James.  Macmillan  Co.  1932. 

Includes  chapters  on  radio  advei 
tising,  organization  of  network: 
sales  staff,  program  productioi 
station  management,  electricf 
transcriptions  by  authorities  i  j 
their  respective  fields.  I 

COMMERCIAL  RADIO  ADVERTISIN' 
U.  S.  72nd  Congress,  1st  Session.  Sc^ 
ate  Document  No.  137.  Govt.  Printin 
Office.  1932. 

Com.prehensive  report  to  the  Ser 
ate  by  the  Federal  Radio  Commis 
sion  relative  to  use  of  radio  facil 
ties  for  advertising.  Contains  sun: 
niary  of  radio  advertising  in  othe 
countries. 
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iSONS.  POTIONS  AND  PROFITS: 
le  antidote  to  radio  advertising.  By 
^eter  Morell.  Knight  Publications  Inc. 
P37. 

.Inother  of  the  "guinea  pig"  va- 
of  books,  this  time  directed 
:(iinst  radio  advertising. 

kcTICAL  RADIO  ADVERTISING.  By 
Sierman  S.  Hettinger  and  W.  J.  Neff. 
tentice  Hall,  Inc.  1938. 

A  complete  account  of  radio  ad- 
rtising  from  the  time  a  program 
'^eing  considered  until  it  is  on  the 

blO  ADVERTISING  IN  AUSTRALIA. 
,fy  W.  A.  McNair.  Angus  &  Robertson 
ltd.  1937. 

1^11  phases  of  broadcast  adver- 
ing  are  dealt  with  by  Mr.  Mc- 
Lir  who  is  director  of  the  Aus- 
klian  interests  of  J.  Walter 
|ompson  Co. 

JDIO  IN  ADVERTISING.  By  O.  E. 
Jtunlap.  Harper  &  Bros.  1931. 

^IA.  full  discussion  of  all  aspects 
I  radio  advertising. 


RETAIL  ADVERTISING  AND  SALES 
PROMOTION.  By  C.  M.  Edwards  &  W. 
H.  Howard.  Prentice-Hall  Inc.  1936. 

Thorough  discussion  of  the  sub- 
ject. Nearly  50  pages  devoted  to 
a  detailed  study  of  radio  advertis- 
ing in  this  connection. 

STRAIGHT  ACROSS  THE  BOARD.  Na- 
tional Broadcasting  Co.  1936. 

No.  2  of  the  series  "Let's  Look 
at  Radio  Together"  showing  the 
growth  of  broadcast  advertising; 
accompanied  by  many  charts  and 
tables. 

USING  RADIO  IN  SALES  PROMOTION. 
By  E.  H.  Felix.  McGraw-HiU  Book  Co. 
Inc.  1927. 

A  comprehensive  account  of  ra- 
dio advertising. 

WHAT  ABOUT  RADIO?  By  K.  M.  Goode. 
Harper  &  Bros.  1937. 

The  author  has  assembled  ma- 
terial from  countless  surveys  and 
records,  and  has  compiled  a  book 
of  do's  and  don't's  for  radio  men. 


BROADCAST  ADVERTISING: 
STATISTICAL  SERVICES 


COOPERATIVE  ANALYSIS  OF  BROAD- 
CASTING. Crossley,  Inc. 

Ratings  for  commercial  network 
programs. 

NAB  REPORTS:  Monthly  Reports  of 
Volume  of  Broadcast  Advertising.  Na- 
tional Association  of  Broadcasters. 

Contains  statistical  tables  on  to- 


tal broadcast  advertising;  advertis- 
ing by  major  media;  non-network 
advertising  by  power  of  station, 
geographical  districts,  type  of  ren- 
dition; radio  advertising  by  type 
of  sponsoring  business;  retail  ra- 
dio advertising  over  individual  sta- 
tions. Also  a  six  months  summary. 

NATIONAL  ADVERTISING  RECORDS. 
Radio  Section.  National  Advertising  Rec- 
ords Inc.  1927-1936. 

A  monthly  service  containing 
records  of  all  expenditures  over 
national  networks  and  spot  radio 
broadcasting  by  individual  com- 
panies and  by  industrial  groups. 
Yearly  summaries.  (Purchased  by, 
and  combined  with.  Publishers' 
Information  Service.  1936). 

PUBLISHERS'  INFORMATION  BU- 
REAU: Radio  Section.  Publishers'  In- 
formation Bureau,  Inc.  1931-1936. 

A  monthly  service  containing 
records  of  all  expenditures  over 
networks  by  individual  companies 
and  by  individual  groups. 

PUBLISHERS'  INFORMATION  BU- 
REAU'S NATIONAL  ADVERTISING 
RECORDS.  Publishers'  Information  Bu- 
reau, Inc.  1936-date. 

This  Bureau  purchased  National 
Advertising  Records  in  the  fall  of 
1936  and  is  combining  the  two 
services. 

RADIO  ADVERTISING  RATES  AND 
DATA.  Standard  Rate  and  Data  Service. 
1929-date. 

A    monthly    service  containing 


rate  and  other  important  informa- 
tion regarding  networks  and  all 
stations  in  the  U.  S.  and  Canada. 


BROADCAST  ADVERTISING: 
USERS  AND  USES 


BROADCAST  MERCHANDISING:  A  re- 
view, Aug.  1933 — Aug.  1936.  National 
Broadcasting  Co.  1936. 

Experience  stories  on  broadcast 
merchandising. 

NBC  INDUSTRIAL  STUDIES.  National 
Broadcasting  Co. 

Automotive  industry. 
Building  industry. 
Clothing  and  dry  goods  industry. 
Confectionery  and  soft  drinks  in- 
dustry. 

Drug  industry. 

Financial  and  insurance  industry. 
Food  industry. 
Garden  industry. 
House  furnishings  industry. 
Jewelry  and  silverware  industry. 
Laundry  soaps  and  cleansers  in- 
dustry. 

Lubricants  and  petroleum  indus- 
try. 

Miscellaneous. 

Paint  and  varnish  industry. 
Radio  industry. 
Shoe  industry. 
Tobacco  industry. 
Travel  and  hotel  industry. 
Exhaustive  record  of  all  network 
(Continued  on  page  376) 


Publishers  of  Literature  Pertaining  to  Broadcasting 


AMS,    R.    G.,    &    Co.— 15th    Ave.  and 
ligh  St.,  Columbus,  O. 
(VERTISING  FEDERATION  OF 
lMERICA— 330  W.  42nd  St.,  New  York 
:ity. 

■ERICAN  ACADEMY  OF  POLITICAL 
VND  SOCIAL  SCIENCE— 3457  Walnut 
3t.,  Philadelphia. 

lERICAN  ASSOCIATION  FOR  ADULT 
EDUCATION  — 60  E.  42nd  St..  New 
Ifork  City. 

HERICAN  ASSOCIATION  OF  ADVER- 
TISING AGENCIES  —  420  Lexington 
Ave.,  New  York  City. 
HERICAN  BAR  ASSOCIATION— 1140 
N.  Dearborn  St.,  Chicago. 
4ERICAN  NEWSPAPER  PUBLISH- 
ERS ASS'N — 370  Lexington  Ave.,  New 
STork  City. 

ilERICAN  RADIO  RELAY  LEAGUE. 
Inc.— West  Hartford,  Conn. 
IIERICAN  TECHNICAL  SOCIETY  — 
B50  E.  58th  St.,  Chicago. 
MERICAN  TELEPHONE  &  TELE- 
IGARPH  Co. — 195  Broadway,  New  York 
City. 

PPLETON,    D.  -  CENTURY    CO  Inc.— 
35  W.  32nd  St.,  New  York  City. 
RCHER.    DENIS,    PUBLISHER— Pater- 
noster   House.    32-34    Paternoster  Row, 
London  E.  C.  4. 
SSOCIATED    RADIO   WRITERS  Inc.— 
137  Newbury  St.,  Boston. 
BSOCIATION  OF  NATIONAL  ADVER- 
TISERS,  Inc.— 330   W.    42nd    St.,  New 
York  City. 

B 

LACK,  A.  &  C,  Ltd.— 4-6  Soho  Square. 
London  W.  1. 
LACKIE  &  SON,  Ltd.— 17  Stanhope  St., 
Glasgow,  C.  4. 
ILAKISTON'S,  P.  Son  &  Co.,  Inc.— 1012 
Walnut  St.,  Philadelphia. 
lOBBS-MERRILL    Co. — 724    N.  Meridian 
St.,  Indianapolis,  Ind. 
lOOKNIGA  Corp.— 255  Fifth  Ave.,  New 
York. 

ROADCASTING  PUBLICATIONS,  Inc.— 
870  National  Press  Bldg.,  Washington, 
D.  C. 

HE    BROOKINGS    INSTITUTION— 711 
Jackson  Place,  N.  W.,  Washington,  D.  C. 
mSINESS    BOURSE  — 80    W.    40th  St., 
New  York  City. 


ALDWELL-CLEMENTS,  Inc.— 480  Lex- 
ington Ave.,  New  York  City. 

ALLAGHAN  &  Co.— 401  E.  Ohio  St., 
Chicago. 


CENTURY  Co.— See  D.  Appleton-Century 
Co.,  Inc. 

CHAPMAN  &  HALL,  Ltd.— 11  Henrietta 
St.,  Covent  Garden,  London,  W.  C.  2. 

COLUMBIA  UNIVERSITY  PRESS— 2960 
Broadway,  New  York  City. 

COVICI  FRIEDE,  Inc.— 432  4th  Ave.,  New 
York  City. 

CROSSLEY.  Inc.— 330  W.  42nd  St..  New 
York  City. 

D 

DARTNELL  CORP.  —  4660  Ravenswood 

Ave.,  Chicago. 
DE    PAUL    UNIVERSITY — Chicago,  111. 
DIAL  PRESS,  Inc.— 152  W.  13th  St.,  New 

York  City. 

DISTINCTIVE  RADIO  PUBLICATIONS, 
Inc.— 11-17  E.  45th  St.,  New  York  City. 

DODGE  PUBLISHING  Co.— 116  E.  16th 
St.,  New  York  City. 

DOUBLEDAY.  DORAN  &  Co..  Inc. — 75 
Franklin  Ave.,  Garden  City,  N.  Y. 

DUN  &  BRADSTREET,  Inc.— 290  Broad- 
way,  New  York  City. 


EDITOR  &  PUBLISHER  Co.— 1475  Broad- 
way, New  York  City. 

EXPRESSION  Co. — 16  Harcourt  St..  Bos- 
ton. 

F 

FARRAR  &  RINEHART.  Inc.— 232  Madi- 
son Ave.,  New  York  City. 

G 

GOODHEART-WILLCOX    Co..    Inc.— 2009 

S.   Michigan   Ave.,  Chicago. 
GREENBERG.  PUBLISHER,  Inc. — 67  W. 

44th  St.,  New  York  City. 

H 

HARCOURT,    BRACE    &    Co.,    Inc. — 383 

Madison  Ave.,  New  York  City. 
HARPER  &  BROTHERS— 49  E.  33rd  St.. 

New   York  City. 
HENRY  HOLT  &  CO.,  Inc.— 257  4th  Ave., 

New  York  City. 
HOUGHTON  MIFFLIN  Co.— 386  4th  Ave.. 

New  York  City. 

I 

INTERNATIONAL  BROADCASTING  Co.. 
Ltd.— 11  Hallam  St.,  London,  W.  1. 

INTERNATIONAL  BROADCASTING 
UNION — Geneva,  Switzerland. 

INTERNATIONAL  INSTITUTE  OF  IN- 
TELLECTUAL CO-OPERATON  —  2 
rue  de  Montpensier,  Palais-Royal,  Paris. 


JOINT  COMMITTEE  ON  RADIO  RE- 
SEARCH —  420  Lexington  Ave.,  New 
York  City. 


KEGAN  PAUL,  TRENCH,  TRUBNER 
&  Co..  Ltd.  —  Broadway  House,  68-74 
Carter  Lane,  London  E.  C.  4. 

KNIGHT  PUBLICATIONS.  Inc.— 432-438 
Fourth  Ave.,  New  York  City. 


LANE,  JOHN.  THE  BODLEY  HEAD, 
Ltd.— Vigo  St.,  London,  W.  1. 

LEIGH,  RANDOLPH.   PUBLISHING  Co. 

— 725  15th  St.,  N.  W.,  Washington,  D.  C. 
LEWIS,   ADDISON.   &   ASSOCIATES  — 

Foshay  Tower,  Minneapolis,  Minn. 
LIPPINCOTT.  J.  B.,  Co.— 227-231   S.  6th 

St.,  Philadelphia. 
LONGMANS,   GREEN   &   CO.— 114  Fifth 

Ave.,  New  York  City. 
LOTHR0P,   LEE   &   SHEPARD   Co.— 381 

4th  Ave.,  New  York  City. 

M 

MACAULAY  Co. — 386  Fourth  Ave.,  New 
York  City. 

McGRAW-HILL  BOOK  Co.  Inc.— 330  W. 
42nd  St.,  New  York  City. 

McKITTRICK,  GEORGE.  &  Co.— 108  Ful- 
ton St.,  New  York  City. 

MACMILLAN  Co.  —  60  Fifth  Ave.,  New 
York  City. 

MANTHORNE,  G.  C.  &  Co.— Publications 
acquired  by :  Manthorne  &  Burack,  Inc. 
Publishers,   8  Arlington   St.,  Boston. 

METROPOLITAN  LIFE  INSURANCE 
Co. — 1   Madison   Ave.,   New   York  City. 

N 

NATIONAL  ADVISORY  COUNCIL  ON 
RADIO  IN  EDUCATION,  nc— 60  E. 
42nd  St.,  New  York  City. 

NATONAL  ASSOCIATION  OF  BROAD- 
CASTERS— National  Press  Bldg.,  Wash- 
ington, D.  C. 

NATIONAL  COMMITTEE  ON  EDUCA- 
TION BY  RADIO  —  1  Madison  Ave., 
New  York  City. 

NATIONAL  REGISTER  PUBLISHING 
Co.— 330  West  42nd  St.,  New  York  City. 

NATONAL  RETAIL  DRY  GOODS  ASS'N 
—101  W.  31st  St.,  New  York  City. 

NELSON,  THOMAS,  &  SONS,  Ltd.— 381- 
385   Fourth   Ave.,   New   York  City. 

O 

OHIO   STATE   UNIVERSITY— University 

Press.   Columbus.  O. 
OPEN  ROAD  FOR  BOYS— Chanin  Bldg., 

122  E.  42nd  St.,  New  York  City. 
OXFORD    UNIVERSITY    PRESS  —  114 

Fifth  Ave.,   New  York  City. 


PACIFIC  RADIO  PUBLISHING  Co.  — 
Pacific  Bldg.,  San  Francisco. 

PAGE,  L.  C,  &  Co.— 53  Beacon  St.,  Bos- 
ton. 

PITMAN,  SIR  ISAAC,  &  SONS,  Ltd.— 
Pitman  House.  Kingsway,  London,  W. 
C.  2  or:  Pitman  Publishing  Corp.  2-6  W. 
45th  St..  New  York  City. 

PLIMPTON  PRESS — Norwood.  Mass. 

PRENTICE-HALL,  Inc.— 70  Fifth  Ave.. 
New  York  City. 

PRESS  BUREAU,  Inc.— 143  E.  62nd  St., 
New  York  City. 

PUBLISHERS'  INFORMATION  BU- 
REAU, Inc. — 799  Broadway,  New  York 
City. 

R 

RCA  INSTITUTES  TECHNICAL  PRESS 
—75  Varick  St.,  New  York  City. 

RADIO  INSTITUTE  OF  AUDIBLE  ARTS 
(Out  of  business) 

RODIN  PUBLISHING  Co.,  Inc.— 200  W. 
57th  St.,  New  York  City. 

S 

SCRIBNER'S,   CHARLES,    SONS   —  597 

Fifth  Ave.,  New  York  City. 
SELWYN   &   BLOUNT   Ltd.— Paternoster 

House,  34  Paternoster  Row,  London  E. 

C.  4. 

SHAW,  A.  W.,  Co. — Publications  acquired 
by:  McGraw-Hill  Book  Co. 

SHERWOOD  PRESS,  Inc.  —  Box  552, 
Edgewater  Branch,  Cleveland. 

STANDARD  RATE  AND  DATA  SER- 
VICE— 333  N.   Michigan  Ave.,  Chicago. 

STOKES,  FREDERICK  A.,  Co.— 443-449 
Fourth  Ave.,  New  York  City. 

U 

UNIVERSITY  OF  CHICAGO  PRESS— 
5750  Ellis  Ave.,  Hyde  Park  Station. 
Chicago. 

UNIVERSITY  TUTORIAL  PRESS  Ltd. 
— 25  High  St.,  St.  Giles's,  London,  W. 
C.  2. 

V 

VAN  NOSTRAND,  D.,  Co.  Inc.  —  250 
Fourth   Ave.,   New  York  City. 

VANGUARD  PRESS.  Inc. — 424  Madison 
Ave.,  New  York  City. 

VARIETY.  Inc.— 154  W.  46th  St.,  New 
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broadcast  advertisers.  Charts  indi- 
cate advertising  trends.  Case  his- 
tories give  details  of  broadcasting 
by  individual  companies.  Revised 
regularly. 

NEWSPAPER,  MAGAZINE  AND 
BROADCAST  EXPENDITURES.  Amer- 
ican Newspaper  Publishers  Assn. 

Yearly  summary,  by  industry.. 

RADIO  BROADCASTING  MANUAL.  The 
Radio  as  a  Publicity  Medium  for  Re- 
tailers. Comp.  by  F.  W.  Spaeth.  National 
Retail  Dry  Goods  Assn.  1935. 

Includes  experience  stories. 

RADIO  IN  THE  LOCAL  MARKET. 
American  Newspaper  Publishers  Assn. 
1935. 

A  study  of  radio  in  comparison 
with  the  newspaper  as  a  retail  ad- 
vertising medium. 

RADIO  PROGRAMS  FOUND  MOST 
PROFITABLE  BY  RETAILERS.  Dart- 
nell  Corp.  1931. 

Retail  problem  investigation. 

A  STATISTICAL  SURVEY  OF  RADIO 
PUBLICITY.  British  Data  Service.  1935. 

List  of  British  radio  advertisers 
and  their  expenditures  on  various 
foreign  radio  stations.  Summarizes 
by  industry.  Rates  given. 

A  STUDY  OF  THE  RELATIVE  EFFEC- 
TIVENESS OF  MAJOR  ADVERTISING 
MEDIA.  National  Broadcasting  Co.  1934. 

Studies  made  by  the  Psychologi- 
cal Corporation  among  dealers. 
Summaries  of  answers  given  by 
type  of  industry. 

A  STUDY  OF  THE  USE  OF  BROAD- 
CAST ADVERTISING  BY  DEPART- 
MENT STORES.  National  Broadcasting 
Co.  1935. 

Case  studies  and  other  data  on 
department  stores'  broadcast  ad- 
vertising. 

A  SURVEY  OF  299  NATIONAL  ADVER- 
TISING BUDGETS.  1934-35.  Association 
of  National  Advertisers.  1936. 

Shows  proportion  of  total  budget 
used  for  broadcast  advertising  by 
various  industries. 

THE  USE  OF  RADIO  BY  FINANCIAL 
ORGANIZATIONS.  Metropolitan  Life 
Insurance  Co.  1933. 

Summary  of  radio  experiences  of 
financial  concerns. 


BROADCAST  TECHNIQUE 


THE  ART  OF  TEACHING  BY  RADIO. 
By  C.  M.  Koon.  Govt.  Printing  Office 
1933. 

Discussion  of  forms  of  programs, 
their  preparation,  technique  in 
presentation. 

BROADCAST  ENGLISH,  I,  II,  III,  IV. 
V,  VI.  By  A.  Lloyd  James.  British 
Broadcasting  Corp.  1928-1937. 

Recommendations  to  BBC  an- 
nouncers regarding  words  of  doubt- 
ful pronunciation. 

THE  BROADCAST  WORD.  By  Arthur 
Lloyd  James.  Kegan  Paul.  Trench. 
Trubner  &   Co.,  Ltd.   London.  1935. 

Author  is  the  Hon.  Secretary  of 
the  BBC  Advisory  Committee  on 
Spoken  English.  Problems  involved 
in  broadcasting  the  English  lan- 
guage. 

DOS  AND  DONT'S  OF  RADIO  WRIT- 
ING. By  Ralph  Rogers.  Associated  Ra- 
dio Writers,  Inc.  1937. 

A  usable  handbook  of  instruc- 
tions in  writing,  building,  broad- 
casting and  selling  radio  pro- 
grams. The  author  is  director  of 
radio  courses  at  Boston  Univ. 


THE  EDUCATIONAL  PROGRAM.  By 
Merrill  Denison.  Radio  Institute  of  the 
Audible  Arts.  1935. 

Technique    of    broadcasting  an 
educational  program. 

THE  EVIDENCE  REGARDING  BROAD- 
CAST SPEECH  TRAINING.  Central 
Council  for  School  Broadcasting.  British 
Broadcasting  Corp.  1933. 

Results  and  interpretations. 

GATEWAY  TO  RADIO.  By  Ivan  Firth 
&  G.  S.  Erskine.  Macaulay  Co.  1934. 

General  account  of  production 
of  radio  programs.  Includes  chap- 
ters on  the  engineer,  press  rela- 
tions, sales  department,  sponsors. 

A  HANDBOOK  OF  RADIO  BROADCAST- 
ING. By  Waldo  Abbot.  McGraw  Hill 
Book  Co.  1937. 

Prepared  for  students  and  teach- 
ers of  Broadcasting;  covers  all 
phases  of  broadcasting  technique. 

HOW  TO  WRITE  FOR  RADIO.  By 
Katharine  Seymour  &  J.  T.  W.  Martin. 
Longmans,  Green  &  Co.  1931. 

Detailed  study  illustrated  by 
radio  continuities.  Includes  chap- 
ters on  sound-effects  and  produc- 
tion. 

LEARN  TO  WRITE  FOR  BROADCAST- 
ING. By  Claude  Hulbert.  Denis  Archer. 
London.  1932. 

Radio  writing,  and  the  British 
Broadcasting  Corp. 

LISTEN  IN.  By  Maurice  Lowell.  Dodge 
Publishing  Co.  1937. 

Explanation  for  the  layman  of 
how  radio  programs  are  written, 
produced,  etc.  A  radio  glossary, 
and  short  chapters  on  network  or- 
ganization, audience  reaction,  and 
station  organization  are  included. 

MAKING  MICROPHONE  FRIENDS.  Co- 
lumbia Broadcasting  System.  1936. 

Suggestions  for  radio  speakers. 

PRODUCTION  AND  ANNOUNCING 
HANDBOOK.  By  Bob  Cunningham. 
Central  States  Broadcasting  System. 
Omaha.  1937. 

Brief  chapters  on  microphone 
technique,  copy,  schedules,  re- 
hearsals. 

RADIO  MANUAL:  Suggestions  to  school 
and  non-professional  groups  for  the  pro- 
duction of  educational  radio  programs. 
U.  S.  Office  of  Education.  Educational 
Radio  Project.  1936. 

RADIO  SKETCHES  AND  HOW  TO 
WRITE  THEM.  By  Peter  Dixon.  Fred- 
erick  A.   Stokes  Co.  1936. 

Technique  of  radio  writing.  Main 
part  of  book  devoted  to  radio 
scripts. 

RADIO  SPEECH.  By  S.  P.  Lawton.  Ex- 
pression Co.  1932. 

The  technique  of  radio  speaking 
and  writing,  and  analyses  of  ac- 
tual broadcast  speeches. 

RADIO  WRITING.  By  Peter  Dixon.  Cen- 
tury Co.  1931. 

A  general  account.  Includes  six 
scripts  which  have  been  successful. 

SO-O-O-O  YOU'RE  GOING  ON  THE 
AIR !  Bv  Robert  West.  Rodin  Publish- 
ing Co.  1934. 

A  general  account  of  broadcast- 
ing technique  and  production  of 
radio  programs. 

TALKING  ON  THE  RADIO.  By  O.  E. 
Dunlap.  Greenberg,  Publisher,  Inc.  1936. 

How  to  write  and  broadcast  a 
speech.  Special  emphasis  on  polit- 
ical talks.  One  chapter  on  "Prac- 
tical Do's  and  Don't's." 

VOICE  AND  PERSONALITY  AS  AP- 
PLIED TO  RADIO  BROADCASTING. 
By  T.  H.  Pear.  John  Wiley  &  Sons,  Inc. 
1931. 

Study,  experiments,  and  conclu- 
sions by  an  English  psychologist. 


WRITING  FOR  BROADCASTING.  By 
Cecil  Whitaker-Wilson.  A.  &  C.  Black, 
Ltd.   London.  1935. 

Primarily  on  radio  drama,  in- 
cluding examples  of  plays  written 
for  radio.  Chapters  on  talks,  re- 
hearsals, etc. 

WRITING  FOR  THE  B.B.C.  By  Max  Kes- 
ter  and  Edwin  Collier.  Sir  Isaac  Pit- 
man &  Sons,  Ltd.  1937. 

Musical  comedies,  gags,  lyrics, 
dialogue,  production  ideas  are  in- 
cluded in  this  book  of  practical 
hints. 


EDUCATION 


AN  APPRAISAL  OF  RADIO  BROAD- 
CASTING IN  THE  LAND  -  GRANT 
COLLEGES  AND  STATE  UNIVERSI- 
TIES. By  T.  F.  Tyler.  National  Com- 
mittee on  Education  by  Radio.  1933. 

Way  in  which  broadcasting  is  ad- 
ministered by  these  institutions; 
radio  equipment,  costs,  programs; 
opinions  of  631  persons  on  radio 
broadcasting. 

THE  BROADCASTER  AND  THE  LI- 
BRARIAN. By  F.  K.  W.  Drury.  Na- 
tional Advisory  Council  on  Radio  in 
Education.  Information  Series  No.  3. 
1931. 

Aims  to  increase  cooperation. 
Includes  short  chapter  on  broad- 
casting book  talks. 

BROADCASTING  AND  EDUCATION.  By 
J.  H.  Whitehouse.  Oxford  Univ.  Press. 
London.  1936. 

A  scheme  of  educational  broad- 
casting which  the  author  believes 
would  be  of  value  to  the  BBC. 

CHILDREN  AND  RADIO  PROGRAMS. 
A  Study  of  More  Than  Three  Thousand 
Children  in  the  N.  Y.  Metropolitan 
Area.  By  A.  L.  Eisenberg.  Columbia 
University  Press.  1936. 

Radio-listening  activities,  pro- 
grams, ratings,  reactions,  etc.  Nu- 
merous charts. 

CIVIC  EDUCATION  BY  RADIO.  By  T. 
H.  Reed.  Radio  Institute  of  the  Audible 
Arts.  1936. 

The  problems  and  the  possibili- 
ties of  civic  education  through  ra- 
dio. 

EDUCATION  BY  RADIO.  Comp.  by  H. 
M.   MuUer.  H.  W.  Wilson  Co.  1932. 

Detailed  handbook  including  de- 
bate outlines,  reprints,  bibliogra- 
phies, relating  to  subject:  legisla- 
tion should  be  enacted  reserving 
to  educational  agencies  at  least 
15%  of  all  radio  channels. 

EDUCATION  BY  RADIO.  Vols.  1-7.  Na- 
tional Committee  on  Education  by  Ra- 
dio. 1931-37. 

News  of  special  interest  to  edu- 
cation on  the  air.  Excerpts  from 
many  sources  on  all  subjects  relat- 
ing to  education  by  radio. 

EDUCATION  ON  THE  AIR.  Ed.  by  J. 
H.  MacLatchy.  Ohio  State  University. 
1930-date. 

Yearbooks  of  the  Institute  for 
Education  by  Radio.  Although  pri- 
marily educational,  many  addresses 
and  discussions  treat  problems  of 
general  interest  to  broadcasters. 
The  1935  edition  was  combined 
with  the  Proceedings  of  the  Na- 
tional Advisory  Council  on  Radio 
in  Education. 

EDUCATIONAL  BROADCASTING.  1936. 
Proceedings  of  the  first  National  Con- 
ference on  Educational  Broadcasting, 
held  in  Washington,  D.  C,  on  Dec.  10. 
11,  and  12.  1936;  edited  by  C.  S.  Marsh. 
Univ.  of  Chicago  Press.  1937. 


Individual  speeches  and  discu. 
sions  not  only  on  educational  r 
dio,  but  on  other  subjects  of  vit 
interest  to  broadcasters. 

EDUCATIONAL  BROADCASTING 
JAPAN.   Broadcasting  Corp.  of  Jar  i  1 
Tokyo.  1937. 

Development  of  education^ 
broadcasting,  both  social  educatic 
and  school  education.  (In  Engli.*;} 

EDUCATIONAL  RADIO  SCRIPT  E 
CHANGE.  U.  S.  Office  of  Educatit 
Washington.   1936.  I 

Catalog  of  material  availab  l 
from  the  Office  of  Education  f(l 
distribution  to  educational  and  noi  ■ 
commercial  groups.  I 

EDUCATIONAL  RADIO  STATIONS.  nI 
tional  Committee  on  Education  by  Rfl 
dio.  1936.  '■ 

Brief  descriptions  of  25  leadirip 
educational  radio  stations  in  U.  ! 
Illustrated.  . 

THE  EDUCATIONAL  ROLE  OF  BROAIJ 
CASTING.  International  Institute  of  I 
tellectual  Co-operation.   Paris.  1935. 

Studies  by  experts  from  man 
countries.  International  exchan^ 
of  programs,  recreational  broac 
casts,  news,  bulletins,  politics,  his 
tory,  social  questions  and  mus^^ 
are  among  subjects  discussed.  \ 

EDUCATION'S  OWN  STATIONS.  Tl 
history  of  broadcasting  licenses.  By  ^ 
E.  Frost,  Jr.  Univ.  of  Chicago  Pres 
1937. 

A  study  of  the  experiences  c 
educational  radio  stations,  givin> 
data  on  their  licenses,  and  a 
analysis  of  reasons  for  loss  of  1; 
censes.  Tables  show  length  of  tim 
licenses  were  in  effect,  number  c 
licenses  lost,  etc.  Arranged  alphs 
betically  by  name  of  college. 

THE  EFFICACY  OF  BROADCASTS  T 
SCHOOLS.  By  M.  E.  Thomas.  Melbourr 
Univ.  Press.  Australia.  1937. 

Broadcast  and  classroom  lessor; 
are  compared  in  this  Australia 
radio  study. 

4  YEARS  OF  NETWORK  BROADCASI 
ING.  National  Advisory  Council  on  R; 
dio  in  Education.  Information  Serii 
No.  16.  1937. 

A  report  on  educational  broac 
casting.  ^ 

THE  FUTURE  OF  RADIO  AND  EDL 
CATIONAL  BROADCASTING.  By  Le^ 
ering  Tyson  &  Judith  Waller.  Nation; 
Advisory  Council  on  Radio  in  Educatioi- 
Information  Series  No.  14.  1934. 

Discussions  on  the  problems  <\ 
educational  radio  by  people  long  i 
the  field.  , 

LISTEN  AND  LEARN.  By  F.  E.  Hili 
American  Association  for  Adult  Educa 
tion.  1937. 

An  account  of  "fifteen  years  o. 
adult  education  on  the  air." 

THE  PROBLEM  OF  THE  INSTITU- 
TIONALLY OWNED  STATION.  By  C 
M.  Jansky  Jr.,  R.  C.  Higgy,  and  Mors 
Salisbury.  National  Advisory  Council  oj, 
Radio  in  Education.  Information  Seriel 
No.  10.  1934. 

Difficulties  encountered  and  pes 
sible  solutions.  ' 

RADIO  AND  CHILDREN.  By  S.  M{ 
Gruenberg.  Radio  Institute  of  the  Audi- 
ble Arts.   1935.  ; 

Summary  of  children's  reactions: 
to  radio,  concluding  with  state 
ment  of  need  for  more  skilful  tech 
nique  in  production  as  opposed  t( 
censorship  and  negation. 

RADIO  AND  EDUCATION.  Ed.  by  Lev 
ering  Tyson.  University  of  Chicag( 
Press.  1931-date. 

Proceedings  of  the  National  Ad- 
visory Council  on  Radio  in  Educa- 1 
tion  Inc.  These  yearbooks  are  pri-- 
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My  educational.  Include  many 
^cTs  of  general  interest  to 
.Bcasters.  The  1935  edition  was 
llined  with  the  Proceedings  of 
institute  for  Education  by  Ra- 

lo  AS  A  CULTURAL  AGENCY.  Ed. 
r.  F.  Tyler.  National  Committee  on 
i  cation  by  Radio.  1934. 

.oceedings  of  the  national  con- 
ice  called  on  this  subject. 

;0  IN  THE  CLASSROOM.  Objec- 
,'s.  principles  and  practices.  Bj-  Mar- 
et  Harrison.  Prentice-Hall,  Inc.  1937. 

,actical  suggestions  which  \Yi[\ 
laducators  in  making  the  best 
of  radio  programs  in  the 
ipls.  Author  was  formerly  Spe- 
j  Investigator  in  Radio  Educa- 
Teachers  College,  Columbia 
rersity. 


10.  THE  ASSISTANT  TEACHER. 
1  B.  H.  Darrow.  R.  G.  Adams  &  Co. 

^• 

bunder  of  the  Ohio  School  of 
Air  discusses  educational 
Kicastirig,  its  growth,  purposes, 
l-ram  presentation,  effective- 
,  etc. 

EARCH  PROBLEMS  IN  RADIO 
[UCATION.  By  W.  W.  Charters.  Na- 
aal  Advisory  Council  on  Radio  in 
acation.  Information  Series  No.  4. 
i4. 

lecific  problems  to  be  solved. 

aOSPECT  AND  FORECAST  IN  RA- 
0  EDUCATION.  By  Levering  Tyson 
W.  J.  Donovan.  National  Advisory 
jncil  on  Radio  in  Education.  Infor- 
Ition  Series  No.  15.  1936. 

ts-Q   addresses   on   the  history 
on  the  tremendous  force  edu- 
by  radio  may  have  in  pre- 
iing  culture  and  democracy. 

DOL  BROADCASTING.  International 
titute  of  Intellectual  Co-operation, 
xis.  1933. 

Bmprehensive  survey.  M  a  j  o  r 
rion  devoted  to  experiments,  re- 
B.  and  projects  in  25  countries. 

OOL    BROADCASTING    IN  GREAT 
SITAIN.  By  L.  W.  Parker.  University 
Chicago  Press.  1937. 

ives  results  of  a  survey. 

|'EN^NG  HORIZONS.  By  F.  A.  Willis, 
ational  Advisory  Council  on  Radio  in 
Sucation.  Information  Series  No.  11 
B4. 

pportunities,  responsibilities, 
problems  of  education  by  radio. 


TECHXICAL 


DUSTICS  AND  ARCHITECTURE.  Bv 
.  E.  Sabine.  McGraw-Hill  Book  Co. 
ic.  1932. 

'undamentals   of  sound,  rever- 
i  nations,  absorption,   with  chap- 
-t:  ^  on  reverberation  and  acous- 
_  of  rooms    (including  broad- 
tting  studios)   auditoriums,  etc. 

=LIED  ACOUSTICS.   By  H.   F.  Olson 
Frank  Massa.  P.  Blackiston's  Son  & 
o.  1934. 

Chapters  on  fundamental  acous- 
al  measurements,  microphones. 
,;d  speakers,  architectural  acous- 
3.  etc. 

CHITECTURAL   ACOUSTICS.    By  V. 
Knndsen.    John   Wiley   &   Sons  Inc. 
32. 

omprehensive  treatment.  In- 
des  chapters  on  radio  broadcast 
i  sound  recording  studios,  music 
Idings,  theatres,  auditoriums. 

O.ADCASTING  NETWORK  SERVICE, 
imerican  Telephone  &  Telegraph  Co. 
934. 

Bell  System's  part  in  developing 
re  netn-orks  for  radio.  Operation, 
ant,  costs,  etc. 


COMMUNICATION  ENGINEERING.  By 
W.  L.  Everitt.  McGraw-Hill  Book  Co. 
Inc.  2nd  ed.  1937. 

Fundamentals  of  communication 
by  v.'ive  and  A^ireless  networks. 

ELECTRIC  COMMUNICATION  AND 
ELECTRONICS.  Vol.  5  of  Electrical 
Engineers'  Handbook.  Ed.  by  Harold 
Pender  and  Knox  Mcllwain.  3rd  ed. 
John  Wiley  &  Sons  Inc.  1936. 

Comprehensive  treatment  of  all 
phases  of  the  subject  by  authori- 
ties in  the  field. 

ELECTRON  TUBES  AND  THEIR  AP- 
PLICATION. By  J.  H.  Morecroft.  John 
Wiley  &  Sons.  Inc.  rev.  ed.  1936. 

Practical,  authoritative  book  by 
the  late  Professor  of  Electrical  En- 
gmeering.  Columbia  University. 

ELECTRON  TUBES  IN  INDUSTRY.  Bv 
Keith  Hennev.  2nd  ed.  McGraw-Hill 
Book  Co.  Inc.  1937. 

Comprehensive  study  of  all  types 
of  vacuum  tubes  and  their  uses  in 
noncommunication  industries. 

ELECTRONHCS.  By  R.  G.  Hudson.  John 
Wiley  &  Sons,  Inc.  1933. 

Underlying  theory,  basic  facts, 
and  practice. 

ELECTRONICS  AND  ELECTRON 
TUBES.  By  E.  D.  McArthur.  John  Wiley 
&  Sons.  Inc.  1936. 

Up-to-date  treatise  on  all  impor- 
tant phases  of  theory  and  applica- 
tion of  electi'on  tubes. 

ELEMENTS  OF  RADIO  COMMUNICA- 
TION. By  J.  H.  Morecroft.  2nd  ed.  John 
Wiley  &  Sons,  Inc.  1934. 

Introductory  volume  to  author's 
"Principles  of  Radio  Communica- 
tion". Covers  fill  phases  of  radio. 

THE  EMPIRE  SERVICE.  British  Broad- 
casting Corp.  1936. 

A  technical  explanation  of 
B.B.C.'s  short-wave  transmission.=i 
from  Daventry  to  the  countries  in 
the  British  Empire. 

ENGINEERING  HANDBOOK  OF  THE 
NATION.AL  ASSOCIATION  OF  BROAD- 
CASTERS. Comp.  by  J.  C.  McNary. 
National  Association  of  Broadcasters. 
1935. 

Curves  for  following:  Wave 
propagation  for  COIR  curves, 
Rolph's  graphs  for  ground-wave 
propagation  —  Non-  directional  an- 
tennas— Transmission  lines — Direc- 
tional antenna  arrays  —  Pads  and 
attenuators — FCC  empirical  stand- 
ards. 

EXPERIMENTAL  RADIO  ENGINEER- 
ING. Bv  J.  H.  Morecroft.  John  Wiley  & 
Sons,  Inc.  1931. 

Fifty  -  one  experiments  covering 
facts,  theories  and  principles  of 
radio. 

FOUNDATIONS  OF  RADIO.  Bv  R.  L. 
Duncan.  John  Wiley  &  Sons,  Inc.  1931. 

Fundamentals  of  electricity  and 
allied  subjects  constituting  basis  of 
radio. 

FUNDAMENTALS  OF  VACUUM  TUBES  ; 
By  A.  V.  Eastman.  McGraw-Hill  Book 
Co.  Inc.  1937. 

Basic  theory  and  applications  of 
vacuum  tubes  in  radio  and  indus- 
trial uses. 

HANDBOOK  OF  ENGINEERING  FUN- 
DAMENTALS. By  O.  W.  Eshbach.  John 
Wiley  &  Sons,  Inc.  1936. 

Fundamentals  of  engineering 
practice.  Mathematics,  physics,  me- 
chanics, materials,  electricity,  mag- 
netism, light,  acoustics,  etc.  are 
among  subjects. 

HIGH  -  FREQUENCY  MEASUREMENTS. 
Bv  August  Hund.  McGraw-Hill  Book  Co. 
Inc.  1933. 

High-frequency  phenomena  ap- 
plied to  measurements. 


THE  HOUSE  THAT  RADIO  BUILT.  By 
O.  B.  Hanson.  National  Broadcasting 
Co.  1935. 

Technical  description  of  NBC 
studios  in  Radio  City.  Illustrated. 

JONES  RADIO  HANDBOOK.  Pacific  Ra- 
dio Pub.  Co.  Inc.  1937. 

Technical  data  on  construction, 
design  and  operation  of  all  types 
of  receivers  and  transmitters.  In- 
cludes cathode  ray  television  dis- 
cussion. Illustrated. 

THE  LOW  VOLTAGE  CATHODE  RAY 
TUBE,  AND  ITS  APPLICATIONS.  Bv 
G.  Parr.  Chapman  &  Hall  Ltd.  1937. 

Technical  study.  Appendix  in- 
cludes comprehensive  bibliography. 

MEASUREMENTS  IN  RADIO  ENGI- 
NEERING. By  F.  E.  Terman.  McGraw- 
Hill  Book  Co.  Inc.  1935. 

Comprehensive  engineering  dis- 
cussion of  measuring  problems. 

MODERN  COMMUNICATION.  Houghton 
Mifflin  Co.  1932. 

Seven  lectures  given  in  a  Lowell 
Institute  course  by  executives  of 
A.  T.  &  T.  and  associated  com- 
panies. 

MODERN  RADIO  COMMUNICATION. 
•5th  ed.  By  J.  H.  Reyner.  Sir  Isaac  Pit- 
man &  Sons  Ltd.  London.  1935. 

Textbook  on  theory  and  practice. 

MODERN  RADIO  ESSENTIALS.  By  K. 
A.  Hathaway.  American  Technical  So- 
ciety. 1935. 

General  discussion  for  the  lay- 
man as  well  as  for  the  technician. 

OLD  WIRES  AND  NEW  WAVES.  By  A. 
F.  Harlow.  Appleton-Century.  1936. 

Detailed  history  of  communica- 
tion agencies. 

PHENOMENA  IN  HIGH-FREQUENCY 
SY'STEMS.  By  August  Hund.  McGraw- 
Hill  Book  Co.  Inc.  1936. 


Comprehensive,  up-to-date  treat- 
ment of  the  subject  with  applica- 
tions to  communication  engineer- 
ing problems. 

THE  PHYSICS  OF  ELECTRON  TUBES. 
By  L.  R.  KoUer.  McGraw-Hill  Book  Co. 
Inc.  2nd  ed.  1937. 

Fundamental  physical  phenomena 
explained  in  operation  of  electron 
tubes. 

PRACTICAL  RADIO  COMMUNICATION. 
Principles,  systems,  equipment,  opera- 
tion, including  short-wave  and  ultra- 
short-wave  radio.  By  A.  R.  Nilson  &  J. 
L.  Hornung.  McGraw-Hill  Book  Co.  Inc. 
1935. 

Technical  information  for  the 
practical  radio  operator-technician. 
Includes  chapters  on  studio  acous- 
tics and  apparatus,  control-room 
equipment  and  operation. 

PRESENT  AND  IMPENDING  APPLICA- 
TIONS TO  EDUCATION  OF  RADIO 
AND  ALLIED  ARTS.  National  Advis- 
ory Council  on  Radio  in  Education.  In- 
formation Series  No.  5.  1936  ed. 

Summary  of  recent  technical 
developments.  Appendix  includes 
capital  investment  and  mainte- 
nance costs  for  stations  according 
to  power. 

PRINCIPLES  OF  RADIO.  By  Keith  Heu- 
ney.  3rd  ed.,  1938.  John  Wiley  &  Sons. 

Technical  treatment  of  radio 
communication  and  apparatus. 

PRINCIPLES  OF  RADIO  COMMUNICA- 
TION. By  John  H.  Morecroft.  3rd  ed. 
John  Wiley  &  Sons  Inc.  1933. 

An  outstanding  text  on  the  sub- 
ject covering  all  phases  of  the  art 
and  science  of  radio  communica- 
tion. 

PRINCIPLES  OF  RADIO  ENGINEER- 
ING. By  R.  S.  Glasgow.  McGraw-Hill 
Book  Co.  Inc.  1936. 

Fundamentals  of  radio  communi- 
cation and  practice.  Based  upon 
lectures  given  at  Washington  Uni- 
versity. 
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— especially   selected   by   radio    specialists   of  McGraw-Hill 
publications 

— to  give  most  complete,  dependable  coverage  of  facts  needed 

grounded  on  radio  fundamentals 

— available  at  a  special  price  and  terms. 


The  Library  now 
comprises  a  re- 
vised selection  of 
books  culled  from 
latest  McGraw- 
Hill  publications 
in  the  radio  field. 


fields 


5  VOLUMES,  3,064  PAGES 
2,000  ILLUSTRATIONS 

1.  Glasgow's  PRINCIPLES  OF 
RADIO  ENGINEERING 

2.  Hand's  PHENOMENA  IN 
HIGH-FREQUENCY  SYS- 
TEMS 

5.  Qiaffee's  THEORY  OF  THER- 
MIONIC VACUUM  TUBES 

4.  Terman's  MEASUREMENTS 
IN  RADIO  ENGINEERING 

5.  Henney's  RADIO  ENGI- 
NEERING HANDBOOK 


THESE  books  cover  circuit  phenomena, 
tube  theory,  networks,  measurements, 
and  other  subjects — ^give  specialized  treat- 
ment of  all  fields  of  practical  design  and 
application.  They  are  books  of  recognized 
position  in  the  literature — books  you  will 
refer  to  and  be  referred  to  often.  If  you 
are  a  researcher  or  experimenter — if  your 
interest  in  radio  is  deep-set  and  based  on  a 
real  desire  to  go  further  in  this  field — you 
want  these  books  for  the  help  they  give  in 
hundreds  of  problems  throughout  the  whole 
field  of  radio  engineering. 


SPEaAL  LOW  PRICE 
EASY  TERMS 

Bought  singly,  the  five  volumes 
comprising  this  library  would  cost 
you  ^25.00.  Under  this  offer  you 
save  ^1.50  and,  in  addition,  have 
the  privilege  of  paying  in  easy  in- 
stallments beginning  with  ^2.50,  10 
days  after  receipt  of  the  books,  and 
^3.00  monthly  thereafter.  Take  ad- 
vantage of  these  convenient  terms  to 
add  them  to  your  library  now. 
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10  days'  examination  on  approval.  In  10  days  I 
will  send  §2.50,  plus  few  cents  postage,  and  S3. 00 
monthly  till  §23.50  is  paid,  or  return  books  post- 
paid. (We  pay  postage  on  orders  accompanied  by 
remittance  of  first  installment.) 
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THE  RADIO  AMATEUR'S  HANDBOOK. 
A  manual  of  amateur  high-frequency 
radio  communication.  American  Radio 
Relay  League  Inc.  1926-date. 

Issued  annually,  covering  new 
developments  in  the  field. 

RADIO  ENGINEERING.  By  F.  E.  Ter- 
man.  McGraw-Hill  Book  Co.  Inc.  2nd 
ed.  1937. 

Comprehensive  engineering  treat- 
ment of  the  more  important  vac- 
uum tube  and  radio  phenomena. 

THE  RADIO  ENGINEERING  HAND- 
BOOK. Ed.  by  Keith  Henney.  2nd  ed. 
McGraw-Hill  Book  Co.  Inc.  1936. 

Complete  revision.  Chapters  on 
all  phases  of  engineering  practice 
by  leading  authorities. 

RADIO  OPERATING.  QUESTIONS  AND 
ANSWERS.  By  A.  R.  Nilson  &  J.  L. 
Homung.  6th  ed.  McGraw-Hill  Book  Co. 
Inc.  1936. 

Written  especially  for  operators 
about  to  take  the  government  ex- 
amination for  a  radio  operator's 
license. 

RADIO  RECEIVING  AND  TELEVISION 
TUBES.  By  J.  A.  Moyer  &  J.  F.  Wos- 
trel.  3rd  ed.  McGraw-Hill  Book  Co.  1936. 

Engineering  study  of  vacuum 
tubes. 

RADIO  TELEGRAPHY  AND  TELE- 
PHONY. By  R.  L.  Duncan  &  C.  E. 
Drew.  2nd  ed.  John  Wiley  &  Sons,  Inc. 
1931. 

Handbook  explaining  apparatus 
and  its  operation,  broadcasting,  re- 
ceiving and  transmitting. 

RADIO  TRAFFIC  MANUAL  AND  OPER- 
ATING REGULATIONS.  By  R.  L.  Dun- 
can &  C.  E.  Drew.  1929.  John  Wiley 
&  Sons,  Inc. 


Information  for  the  wireless  op- 
erator; acquiring  the  code,  regu- 
lations, operators'  licenses,  etc. 

RADIO  YEAR  BOOK  AND  RADIO  TRADE 
DIRECTORY.  1937-38.  Caldwell-CIem- 
ents,  Inc. 

Directory  of  radio  apparatus, 
manufacturers,  products  and  trade 
names. 

SHORT  WAVE  WIRELESS  COMMUNI- 
CATION. By  A.  W.  Ladner  &  C.  R. 
Stoner.  3rd  ed.  John  Wiley  &  Sons.  1936. 

Technical  discussion  of  the  prin- 
ciples by  English  engineers. 

SIGNALS  AND  SPEECH  IN  ELECTRI- 
CAL COMMUNICATION.  By  John 
Mills.  Harcourt,  Brace  &  Co.  1934. 

A  non-technical  account  of  the 
general  principals  of  electrical 
transmission,  including  radio,  tele- 
vision, and  picture  transmission. 

A  TECHNICAL  DESCRIPTION  OF 
BROADCASTING  HOUSE.  British 
Broadcasting  Corp.  1932. 

Description,  diagrams,  and  pho- 
tographs of  studios,  control  rooms, 
power  supply,  and  architectural 
features. 

THEORY  OF  THERMIONIC  VACUUM 
TUBE  CIRCUITS.  By  L.  J.  Peters.  Mc- 
Graw-Hill Book  Co.  Inc.  1927. 

Fundamental  theory. 

THEORY  OF  THERMIONIC  VACUUM 
TUBES.  By  E.  L.  Chaffee.  McGraw-Hill 
Book  Co.  Inc.  1933. 

Technical  treatment  of  funda- 
mental principles. 

THE  THERMIONIC  VACUUM  TUBE 
AND  ITS  APPLICATIONS.  By  H.  J. 


Van  der  Bijl.  McGraw-Hill  Book  Co. 
Inc.  1920. 

Basic  theory  of  the  thermionic 
vacuum  tube. 

200  METERS  AND  DOWN.  The  story  of 
amateur  radio.  By  C.  B.  DeSoto.  Ameri- 
can Radio  Relay  League.  1936. 

Comprehensive  account  of  part 
amateur  operators  have  played  in 
radio  development. 

WIRELESS  ENGINEERING.  By  L.  S. 
Palmer.  Longmans,  Green  &  Co.  1936. 

Technical  treatment  of  all 
branches  of  radio  engineering.  In- 
cludes recent  advances  in  micro- 
wave technique,  directional  wire- 
less, wave  propagation. 


LISTENER  AND  MARKET 
DATA 


THE  ADDED  INCREMENT.  Columbia 
Broadcasting  System.  1934. 

Importance  of  the  time  factor 

in   establishing   a   daily  listening 

habit. 

AN  ANALYSIS  OF  RADIO-LISTENING 
IN  AUTOS.  Columbia  Broadcasting  Sys- 
tem. 1936. 

Study  and  significance  of  auto 
radios  analyzed  by  number  of  lis- 
tening hours,  time,  and  type  of 
program. 

ARE  THEY  LISTENING?  American 
Newspaper  Publishers  Ass'n.  1932. 

A  telephone  survey  of  28,947 
homes. 

THE  BUFFALO  RADIO  AUDIENCE.  By 
Robert  Riegel.  WBEN,  Inc.  1932. 

Listening  habits  by  hours,  sex, 
income  groups.  Results  in  graphic 
form. 

DETAILS  OF  ADDISON  LEWIS  &  AS- 
SOCIATES RADIO  SURVEY  OF  MIN- 
NEAPOLIS. Addison  Lewis  &  Associ- 
ates. 1935. 

Telephone  survey  of  listener 
habits. 

DOES  RADIO  SELL  GOODS?  By  R.  F. 
Elder.  Columbia  Broadcasting  System. 
1931. 

Concludes  that  radio  advertised 
products  are  sold  more  in  radio 
homes  than  in  non-radio  homes. 

EARS  AND  INCOMES.  By  Daniel  Starch. 
Columbia  Broadcasting  System.  1934. 

A  study  of  4  programs,  showing 
that  the  class  audience  is  reached. 

ESTIMATED  NUMBER  OF  FAMILIES 
OWNING  RADIO  SETS  IN  THE  U.  S. 
Jan.  1,  1936.  Joint  Committee  on  Radio 
Research.  1936. 

Total  of  22,869,000  listed  by 
counties. 

EXACT  MEASUREMENTS  OF  THE 
SPOKEN  WORD,  1902-1936.  Columbia 
Broadcasting  System.  1936. 

Ear  versus  eye.  Conclusions  con- 
sistently in  favor  of  the  ear. 

THE    FLOOD    HITS    THE  VALLEYS. 

Columbia  Broadcasting  System.  1933. 

An  allocation  by  states  of  the 
9,000,000  radios  sold  since  the  cen- 
sus. Succeeded  by  the  1934  edition 
entitled  "The  Flood  Hits  the  Spill- 
ways." 

4  HOURS  AND  28  MINUTES  BY  THE 
KITCHEN  CLOCK  AT  THE  CLAN- 
CY'S. Columbia  Broadcasting  System. 
1934. 

Facts  on  radio  listening  by  in- 
come levels. 

THE  GOOD  NEW  SUMMER  TIME.  Na- 
tional Broadcasting  Co.  1936. 


An  analysis  of  the  summer  1 
tening  audience,  based  on  a  sur\ 
by  Anderson,  Nichols,  Associst  . 
Inc. 

HAS  RADIO  SOLD  GOODS  IN  1932:- 
R.  F.  Elder.  Columbia  Broadcasting  J 
tem.  1932. 

Comparison  of  sales  of  rad 
advertised  products  in  homes  w 
and  without  radios.  Concludes  tl 
more  are  sold  in  radio  homes. 

A   LARGER    SUMMER  AUDIENCE 
1934.    Columbia    Broadcasting  Synt 
1934. 

Estimates  as  to  the  number 
listeners. 

LOST  AND  FOUND.  Columbia  Bro 
casting  System.  1935. 

Figures  on  the  1934  radio  au' 
ence.  Gives  radio  homes  and  ra< 
sales  by  states;  compares  figui' 
with  number  of  automobiles,  te 
phones,  automobile  radios. 

MARKET  AND  NEWSPAPER  STAT 
TICS.  1936.  American  Ass'n  of  Adv 
tising  Agencies.  1936. 

Circulation  statistics  and  ana 
ses. 

MARKETS  IN  RADIO  HOMES  BY  l! 
COME  LEVELS  AND  PRICE  LEVE! 
Columbia  Broadcasting  System.  1934 

Shows  definite  markets  for  hi 
priced  commodities  even  thou 
they  may  not  be  found  in  all  ei 
nomic  classes.  i 

MEASUREMENT  IN  RADIO.  By  F.  ! 
Lumley.  Ohio  State  University.  1934.  ; 

Exhaustive  study  of  the  m( ' 
surement  of  the  radio  audien , 
methods  used,  results,  analysis  i 
sales  response,  etc.  Specific  cas 
given. 

MEMORY  FOR  ADVERTISING  Co' 
PRESENTED  VISUALLY  AND  OR/ 
LY.  By  Frank  Stanton.  Colmu, 
Broadcasting  System.  1934. 

Effectiveness  of  spoken  vs.  prii 
ed  advertising  copy. 

MONEY  AT  THE  CROSSROADS.  By 
M.    Wilson.    National  Broadcasting 
1937. 

"An  intimate  study  of  radi- 
influence  upon  a  great  market  ; 
60,000,000  people."  Radio's  pis 
in  rural  life. 

A  NATIONWIDE  SURVEY  OF  LISTE 
ING  HABITS.  Conducted  by  Market  Z 
search  Corp.  of  America.  National  Bro5 
casting  Co.  1935.  ! 

Exhaustive  survey  of  listenin 
habits.  >■ 

THE  NEW  AND  MOST  ACCURA 
SURVEY  METHOD  FOR  DETERMl- 
ING  LISTENER  INTEREST  IN  PP 
GRAMS.  Devised  by  R.  F.  Elder  and 
F.  Woodruff.  Yankee  Network.  1935.  ^ 

Use  of  machine  for  recordi  i 
the  stations  dialed  and  the  listf 
ing  time  for  each  program.  '] 

THE  NEW  PSYCHOLOGY  OF  SELLi:  i 
AND  ADVERTISING.  By  H.  C.  Li 
Macmillan  Co.   1932.  1 

Study  of  methods  of  consumi 
research,  some  of  which  is  app 
cable  to  radio.  i 

RADIO  AND  RADIO  PROGRAM  SI 
VEY.  By  L.  M.  McDermott.  De  P'l 
University.    1937.  ; 

Based  on  personal  interviews  i 
Chicago  area.  Part  I  deals  w: 
receiving  sets;  Part  II  with  favi' 
ite  radio  stations  and  programs. 

J 

RADIO  AND  THE  FARM.  National  Bro  j 
casting  Co.  1934.  ' 

A  detailed  study  of  the  fai 
market  and  of  the  part  radio  pla. 
in  agricultural  districts. 


/Vetu  Edition  January  1938! 


A  book  which  should  be  in 
the  working  library  of  every- 
one interested  in  radio 

PRINCIPLES  OF 

RADIO 

By  KEITH  HENNEY 
Editor^  ''Electronics^^ 


A  revised  edition  of  a  well-known  radio  book  for  either  home  or  claes 
study.  New  practical  problems  have  been  added,  dealing  with  the  circuits 
and  constants  with  which  radio  is  concerned.  Features  of  present-day  re- 
ceiver design  and  other  recently  developed  devices,  brief  treatments  of 
television,  facsimile  transmission,  etc.,  have  been  included.  The  experi- 
ments, new  and  old,  are  designed  to  give  the  ^'feeP*  of  the  apparatus  which 
the  experimenter  uses.  This  radio  book  combines  both  theoretical  and 
practical  qualities.  It  tells  how  to  do  things  and  why  they  should  be  done. 
It  starts  at  the  very  beginning,  with  the  fundamental  principles  of  elec- 
tricity, and  develops  the  subject  of  radio  practice  in  a  clear,  logical  and 
simple  manner.  The  book  is  thorough  and  complete  in  every  way. 


Third  Edition 


495  pages 


311  illus. 


SVz  by  8 


$3.50 


Copies  obtfdnable  on  approval 
John  Wiley  &  Sons,  Inc.,  440  Fourth  Ave,,  New  York 
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JIO  BROADCASTING  AS  A  MEDIUM 
;|R  SUMMER  ADVERTISING.  By 
ilrman  Hettinger  &  R.  R.  Mead.  Colum- 
il.  Broadcasting  System.  1931. 

^ta  on  value  of  broadcasting 
ig  the  summer. 

'10  IN  1937.  Columbia  Broadcasting 
sistem.  1937. 

etailed  statistical  data  and 
^jphs  on  radio  ownership,  distri- 
on,  listening  habits,  and  trends. 

10  RECEIVING  SETS  AND  BROAD- 
.STERS  BY  COUNTRIES.  Electrical 
(vision,  U.  S.  Dept.  of  Commerce, 
irch  18,  1935  ed. 

idividual  and  total  figures. 

IjrtO  TAKES  TO  THE  ROAD.  National 
■oadcasting  Co.  1936. 

tatistics  on  number  of  automo- 
sets  and  listeners. 

ORT  OF  A  RESEARCH  INTO  THE 
FTITUDES  AND  HABITS  OF  RADIO 
STENERS.  By  Clifford  Kirkpatrick. 
ebb  Book  Pub.  Co.  1933. 

lesults  of  survey  showing  lis- 
er  reactions  and  the  trend  of 
'•i  !pe  responses. 

URDAY  MORNING.  National  Broad- 
.sting  Co.  1936. 

;Ji.n  analysis  of  the  potential  Sat- 
.ay  morning  audience. 

s 

SUMMARY  OF  SUMMER  RADIO 
ACTS.  Columbia  Broadcasting  System, 
evised  to  1937. 

Predictions  for  the  1937  summer 
jj_Jio  audience. 

til 


LEGAL 


FOREIGN 


E  SUMMER  RADIO  AUDIENCE.  By 
.  S.  Hettinger  &  R.  R.  Mead.  Uni- 
rsal  Broadcasting  Co.  1931. 

study  of  the  summer  radio  hab- 
and  preferences  in  Philadelphia 
1  vicinity. 

lik 

ti!  ijiE  SUMMER  RADIO  AUDIENCE 
iVerage  weekday,  Saturday,  Sunday, 
ased  on  a  survey  conducted  by  Ander- 
Dn,  Nichols  Associates,  Inc.  for  the 
ITational  Broadcasting  Co.  1936. 


1 


■rives  composition  and  availabil- 
of  audience.  Charts,  tables,  and 
t.  Compares  summer  and  win- 


RVEY  OF  RADIO  ADVERTISING 
PENETRATION.  International  Broad- 
asting  Co.  Ltd.  London.  1935. 

[Results  of  house-to-house  canvas 
England,   Scotland  and  Wales 
termining   listeners   to  English 
hcerts  from  Continental  stations. 

;RTICAL  STUDY  OF  RADIO  OWNER- 
;HIP.  Columbia  Broadcasting  System. 
933. 

iComprehensive  study  of  radio 
mes  by  income  groups. 

^lE   VERY  RICH.   Columbia  Broadcast- 
■  ng  System.  1936. 

A  listener  survey  conducted  in 
aalthy  homes  in  Boston  by  per- 
:  nal  interviews. 

;iHAT  BOYS  DIAL  AND  RADIOS 
I  THEY  OWN.  Open  Road  for  Boys.  1936. 

^  "An  analysis  of  1024  radio  ques- 
jDnnaires"  on  radio  sets,  radio 
jrograms,  listening  time,  etc. 

laE  WINTER  RADIO  AUDIENCE. 
Average  weekday,  Saturday,  Sunday. 
|Based  on  a  survey  conducted  by  Ander- 
ison,  Nichols  Associates,  Inc.  for  the  Na- 
ftional  Broadcasting  Co.  1937. 

Gives  composition  and  availabil- 
y  of  audience.  Charts,  tables,  and 

ifXt. 

I 

,|ARDSTICKS  ON  THE  AIR.  American 
I  Newspaper  Publishers  Ass'n  1935. 

Figures  and  charts  claiming  de- 
fease in  broadcast  advertisers, 
^teners,  etc. 


AIR  LAW:  OUTLINE  AND  GUIDE  TO 
LAW  OF  RADIO  AND  AERONAU- 
TICS. By  H.  S.  LeRoy.  Randolph  Leigh 
Publishing  Co.  1936  ed. 

Concise  outline  of  available  legal 
material  on  radio  law.  Lists  stat- 
utes, ordinances,  decisions,  etc.  No 
text  included. 

ALLOCATION  SURVEY.  Federal  Com- 
munications Commission.  1936. 

Rural  section  includes  listener 
preference  by  channel  according  to 
state,  year  of  manufacture  of  re- 
ceivers, number  of  tubes.  Other 
sections  deal  with  continuous  field 
recordings  of  clear  channel  sta- 
tions, conductivity  of  earth,  inspec- 
tors' reports  of  interviews  with 
listeners. 

AMERICAN  vs.  BRITISH  SYSTEM  OF 
RADIO  CONTROL.  Comp.  by  E.  C. 
Buehler.  H.  W.  Wilson  Co.  1933. 

Comprehensive  study  arranged 
in  debate  form.  Articles  by  radio 
authorities  used  as  examples  of 
discussion  for  affirmative  and  neg- 
ative sides. 

ANNUAL  REPORT.  1935  to  date.  Federal 
Communications  Commission.  Govt. 
Printing   Office.  1936-date. 

The  annual  reports  of  the  FCC 
covering  activities  of  the  year. 

ANNUAL  REPORT.  Federal  Radio  Com- 
mission. Govt.  Printing  Office.  1927- 
1933. 

Reports  of  the  various  divisions. 

ANNUAL  REPORT.  Radio  Committee. 
American  Bar  Association. 

Summaries  of  legal  develop- 
ments together  with  data  of  gen- 
eral interest  to  broadcasters. 

CASES  ON  AIR  LAW.  By  C.  F.  G.  ZoU- 
man.  2nd.  ed.  West  Publishing  Co.  1932. 

Text  of  some  of  the  court  deci- 
sions on  radio  and  aviation  law. 

THE  COMMUNICATIONS  ACT  OF  1934, 
with  amendments  and  index  thereto. 
Revised  to  May  22,  1937.  Govt.  Printing 
Office.  1937. 

Text  of  act. 

COMMUNICATIONS  BY  WIRE  AND  RA- 
DIO ;  A  treatise  on  the  law  of  wire  and 
wireless  communications  in  interstate 
and  foreign  commerce.  By  Tyler  Berry. 
Callaghan  &  Co.  1937. 

Comprehensive  study  of  radio 
law.  Discusses  the  many  legal 
phases  of  the  problems  of  radio. 
One  hundred  pages  of  special  pro- 
visions which  relate  to  radio  are 
included. 

THE  CONTROL  OF  RADIO.  By  J.  G. 
Kerwin.  University  of  Chicago  Press. 
1934. 

Recommendations  on  the  subject. 

FEDERAL  COMMUNICATIONS  COM- 
MISSION. REPORTS.  V.  1.  July  1934- 
July  1935  v.  2.  July  1935-July  1936. 
Govt.  Printing  Office.  1936. 

Decisions,  reports  and  orders  of 
the  Federal  Communications  Com- 
mission. 

THE  FEDERAL  RADIO  COMMISSION: 
ITS  HISTORY,  ACTIVITIES  AND  OR- 
GANIZATION.  By  L.  F.  Schmeckebier. 
The  Brookings  Institution.  1932. 

A  full  discussion  of  radio  regu- 
lation up  to  1932. 

THE  LAW  OF  RADIO  COMMUNICA- 
TION. By  S.  B.  Davis.  McGraw-Hill 
Book  Co.  1927. 

Although  written  when  radio 
was  in  its  infancy,  this  is  still  an 
outstanding  work  on  the  subject. 

LEGAL  RESTRICTIONS  ON  THE  CON- 
TENTS OF  BROADCAST  PROGRAMS 
IN  THE  U.  S.  By  L.  G.  Caldwell. 

"Report  to  the  Second  Interna- 
tional Congress  on  Comparative 
Law,  The  Hague,  Aug.  4-10,  1937." 


NOTE :  Most  foreign  countries  publish 
radio  yearbooks  or  annual  reports  in  their 
own  language.  However,  only  material 
written  in  the  English  language  has  been 
included  here.  For  foreign  works  on  spe- 
cial subjects  such  as  education,  broadcast 
technique,  television,  etc.  see  those  sub- 
divisions in  this  bibliography. 

ANNUAL  REPORT.  1936.  Canadian  Ra- 
dio Broadcasting  Commission.  The  King's 
Printer,  Ottawa. 

Includes  list  of  broadcasting 
stations. 

AUSTRALIAN  BROADCASTING  COM- 
MISSION ANNUAL  REPORT. 

The  official  report  of  the  activi- 
ties of  the  year. 

B.B.C.  HANDBOOKS.  1928-29;  B.B.C. 
YEARBOOKS.  1930-34;  B.B.C.  AN- 
NUALS. 1935-date. 

Yearbooks  covering  activities  of 
the  British  Broadcasting  Corpora- 
tion. 

BEHIND  THE  MICROPHONE.  By  Stuart 
Chesmore.  Thomas  Nelson  &  Sons  Ltd. 
1935. 

A  popular  account  of  the  British 
Broadcasting  Corp.  and  its  pro- 
grams. 

BRITISH  BROADCASTING  CORPORA- 
TION ANNUAL  REPORT.  1927-date. 

The  official  report  covering  ac- 
tivities of  the  year. 

THE  BROADCAST  YEAR  BOOK  AND 
RADIO  LISTENERS'  ANNUAL  OF 
AUSTRALIA.  1934.  Ed.  by  C.  C.  Faulk- 
ner &  J.  D.  Corbett.  "The  Harbour" 
Newspaper  and  Pub.  Co.  Ltd.  Sydney. 
1934. 

Yearbook  of  activities  in  the  ra- 
dio field.  Includes  brief  biographies. 

BROADCASTING  ABROAD.  National  Ad- 
visory Council  on  Radio  in  Education. 
Information  Series  No.  7.  1934. 

Organization  and  program  data 
of  foreign  countries. 

BROADCASTING  HOUSE.  British  Broad- 
casting Corp.  1932. 

Plans,  photographs,  brief  de- 
scriptions. 

THE  EMPIRE  SERVICE.  British  Broad- 
casting Corp.  1936. 

A  technical  explanation  of 
B.B.C.'s  short-wave  transmissions 
from  Daventry  to  the  countries  in 
the  British  Empire. 

FOREIGN  RADIO  BROADCASTING 
SERVICES.  Electrical  Division,  U.  S. 
Dept.  of   Commerce.  1935. 

Aug.  15,  1935  list  covers  middle 
and  long  wave  bands.  Listed  by 
country,  and  gives  call  letter,  wave 
length,  frequency,  power  for  sta- 
tions in  world. 

RADIO  ADVERTISING  IN  AUSTRALIA. 
By  W.  A.  McNair.  Angus  &  Robertson 
Ltd.  Sydney.  1937. 

All  phases  of  broadcast  adver- 
tising are  dealt  with  by  Mr.  Mc- 
Nair, who  is  director  of  the  Aus- 
tralian interests  of  J.  Walter 
Thompson  Co. 

RADIO  TRADE  ANNUAL  AND  DIREC- 
TORY OF  AUSTRALIA.  Australian 
Radio  Publications  Ltd.  Sydney.  1933- 
date. 

Up-to-date  yearbooks  on  all  as- 
pects of  Australian  broadcasting. 

THE  RECENT  DEVELOPMENT  OF 
BROADCASTING  IN  JAPAN.  Broad- 
casting Corp.  of  Japan.  Tokyo.  1934. 

Brief  history  of  all  phases  of 
the  industry.  (In  English) 

REPORT  OF  THE  BROADCASTING 
COMMITTEE.  Great  Britain.  1935. 
(Command  Paper  5091)  His  Majesty's 
stationery  office. 

A  special  report  on  how  the 
broadcasting  and  television  indus- 
try should  be  conducted  after  Dec. 
31,  1936. 


A  STATISTICAL  SURVEY  OF  RADIO 
PUBLICITY.  British  Date  Service.  1935. 

List  of  British  radio  advertisers 
and  their  expenditures  on  various 
foreign  radio  stations.  Summarizes 
by  industry.  Rates  given. 

SURVEY  OF  RADIO  ADVERTISING 
PENETRATION.  International  Broad- 
casting Co.  Ltd.  London.  1935. 

Results  of  house-to-house  canvas 
in  England,  Scotland  and  Wales 
determining  listeners  to  English 
concerts  from  Continental  stations. 


TELEVISION 


ELECTRONIC  TELEVISION.  By  G.  H. 
Eckhardt.  Goodheart-Willcox  Co.  Inc. 
1936. 

A  not-too-technical  treatise  on 
the  subject,  particularly  stressing 
RCA  and  Farnsworth  systems. 
Profusely  illustrated. 

EXPERIMENTAL  TELEVISION.  By  A. 
F.  Collins.  Lothrop,  Lee  &  Shepard  Co. 
1932. 

Experiments  in  building  trans- 
mitters written  in  popular  style. 

THE  OUTLOOK  FOR  TELEVISION.  By 
O.  E.  Dunlap.  Harper  &  Bros.  1932. 

A  non-technical  study  of  televi- 
sion's history,  growth,  commercial 
and  program  possibilities.  Appen- 
dix contains  chronology  of  wire- 
less-radio-television 640  B.C.-1932 
A.D. 

PHOTOCELLS  AND  THEIR  APPLICA- 
TION.  By  v.  K.  Zworykin  &  E.  D.  Wil- 
son. John  Wiley  &  Sons  Inc.  2nd  Ed., 
1934. 

Discussion  of  the  origin  and  rise 
of  the  photocell,  its  behavior  and 
functions. 

PHOTOELECTRIC  CELLS.  By  N.  R. 
Campbell  and  Dorothy  Ritchie.  3rd  ed. 
Sir  Isaac  Pitman  &  Sons  Ltd.  London. 
1936. 

Properties,  uses,  and  applica- 
tions. 

PHOTOELECTRIC  PHENOMENA.  By  A. 
L.  Hughes  and  L.  A.  DuBridge.  Mc- 
Graw-Hill Book  Co.  Inc.  1932. 

A  technical  study  of  the  whole 
field  of  photoelectric  phenomena. 

REPORT  OF  THE  TELEVISION  COM- 
MITTEE. Great  Britain.  Jan.  1935.  Hia 
Majesty's  stationery  office.  (Command 
Paper  4793) 

Official  report. 

TELEVIEWING.  By  E.  H.  Robinson.  Sel- 
wyn  &  Blount  Ltd.  London.  1935. 

A  non-technical  book  by  an  Eng- 
lish author  on  the  history,  funda- 
mentals, systems  in  use,  and  pos- 
sible effects. 

TELEVISION.  By  M.  G.  Scroggie.  Blackie 
&  Son  Ltd.  London.  1935. 

An  up-to-date  book  on  television 
and  its  systems  written  for  ama- 
teurs and  non-technical  readers. 

TELEVISION.  Collected  Addresses  and 
Papers  on  the  Future  of  the  New  Art 
and  Its  Recent  Technical  Developments. 
RCA  Institutes  Technical  Press.  Vol.  1. 
1936,  Vol.  2,  1937. 

Compilation  of  _  engineering  ar- 
ticles by  authorities. 

TELEVISION  CYCLOPAEDIA.  By  A.  T. 
Witts.  Chapman  &  Hall  Ltd.  London. 
1937. 

Definitions  of  terms,  together 
with  diagrams. 

TELEVISION  ENGINEERING.  By  J.  C. 
Wilson.  Sir  Isaac  Pitman  &  Sons.  1937. 

A  highly  technical  treatise  on 
the  basic  facts  and  theories  of  tele- 
vision. Special  methods,  and  mod- 
ern television  equipment  are  de- 
scribed. 
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TELEVISION,   ITS    METHODS  AND 

USES.  By  E.  H.  Felix.  McGraw-Hill 
Book  Co.  Inc.  1931. 

Television  systems,  basic  pro- 
cesses, performance,  limitations, 
developments. 

TELEVISION  OPTICS.  By  L.  M.  Myers. 

Sir  Isaac  Pitman  &  Sons  Ltd.  1936. 

An  excellent  treatise  on  the  op- 
tical and  electron-optical  branches 
of  television.  Chapters  on:  Theory 
of  image  formation;  Photometry; 
Kerr  effect;  Mechanical  and  elec- 
tron scanning  systems. 

TELEVISION  RECEPTION.  By  Manfred 
Van  Ardene.  Trans,  by  O.  S.  Puckle. 
Chapman  &  Hall,  London.  1936. 

A  detailed  description  of  a  com- 
plete television  receiver  by  a  Ger- 
man inventor. 

TELEVISION:  technical  terms  and  defini- 
tions. By  E.  J.  G.  Lewis.  Sir  Isaac  Pit- 
man &  Sons  Ltd.  1936. 

An  alphabetical  listing  of  tele- 
vision terms  together  with  theii- 
definitions. 

TELEVISION.  THEORY  AND  PRAC- 
TICE. By  J.  H.  Reyner.  Sherwood  Press. 
1935. 

Technical  study  of  principles  of 
television,  and  systems  in  use. 

TELEVISION  TODAY  AND  TOMOR- 
ROW. By  S.  A.  Moseley  &  H.  J.  B. 
Chappie.  4th  ed.  Sir  Isaac  Pitman  & 
Sons  Ltd.  1934. 

Detailed  account  of  the  history, 
types  of  apparatus,  and  principles 
by  English  authors. 

TELEVISION  UP-TO-DATE  By  R.  W. 
Hutchinson.  University  Tutorial  Press 
Ltd.  London.  2nd  ed.  1937. 

Principles  and  practice  of  tele- 
vision for  the  general  reader. 

TELEVISION  WITH  CATHODE  RAYS. 
By  A.  H.  Halloran.  Pacific  Radio  Pub- 
lishing Co.  1936. 

Text  constitutes  lecture  notes 
given  under  the  auspices  of  the 
Extension  Division  of  the  Universi- 
ty of  California.  Loose-leaf  edition 
with  supplements. 


RELATED  SUBJECTS 


ADVERTISING  PRODUCTION  METH- 
ODS. By  A.  W.  Dippy.  McGraw-Hill 
Book  Co.  1929. 

Practical  suggestions  for  plan- 
ning and  ordering  are  given  to- 
gether with  descriptions  of  methods 
and  processes  in  advertising  pro- 
duction. 

AMERICAN  CHAMBER  OF  HORRORS: 
THE  TRUTH  ABOUT  FOOD  AND 
DRUGS.  By  Ruth  deF.  Lamb.  Farrar 
&  Rinehart,  Inc.  1936. 

The  author,  as  Chief  Education- 
al Officer  of  the  U.  S.  Food  &  Drug 
Administration,  has  been  close  to 
the  field  and  can  well  tell  the  story 
of  the  Government's  war  to  pro- 
tect the  public  against  dangerous, 
fraudulent,  adulterated  foods  and 
drugs. 

AMERICA'S  CAPACITY  TO  CONSUME. 
By  Maurice  Leven,  H.  G.  Moulton  and 
C.  A.  Warburton.  Brookings  Institu- 
tion. 1934. 

A  study  of  the  amount,  distribu- 
tion and  utilization  of  the  income 
of  the  American  people.  Also  their 
savings,  expenditures  and  con- 
sumption. 


BOOKS  FOR  THE  ADVERTISING  MAN. 
Advertising   Federation   of  America. 

General  bibliography  on  adver- 
tising and  distribution  included  in 
the  Bulletins  of  the  Federation. 

THE  CONSUMER.  HIS  NATURE  AND 
HIS  CHANGING  HABITS.  By  W.  B. 
Pitkin.    McGraw-Hill    Book    Co.  1932. 

A  statistical  study  on  the  types 
of  consumers  in  the  U.  S.,  their 
buying  habits,  incomes  and  needs. 

CONSUMER  MARKET  DATA  HAND- 
BOOK. 1936.  U.  S.  Department  of  Com- 
merce. 

Most  recent  consumer  market 
data  available  given  by  counties, 
cities  and  rural  areas. 

EDITOR  AND  PUBLISHER  MARKET 
GUIDE.   Editor  and  Publisher  Co. 

An  annual  volume  with  statis- 
tics broken  down  by  city,  giving 
population,  retail  trading  area, 
analysis  of  population,  buying 
power  indices,  location,  principal 
industries,  wholesale  houses,  re- 
tail outlets,  newspapers,  radio  sta- 
tions, and  miscellaneous  data. 

40.000.000  GUINEA  PIG  CHILDREN.  By 
R.  L.  Palmer  and  I.  M.  Alpher.  Van- 
guard  Press.  1937. 

The  effect  of  advertising  direct- 
ed to  children.  Includes  radio  ad- 
vertising. 

THE  HISTORY  AND  DEVELOPMENT 
OF  ADVERTISING.  By  Frank  Pres- 
brey.  Doubleday,  Doran  &  Co.  1929. 

A  well-illustrated  historical  ac- 
count of  advertising  from  its  earli- 
est days. 

HOW  TO  WRITE  ADVERTISING.  By  K. 
M.  Goode.  Longmans,  Green  &  Co.  1936. 

Preparation  and  writing  of  copy, 
specific  problems  in  copy  writing, 
reader  reactions,  copy  tests,  are 
among  topics  treated. 

LAYOUT  IN  ADVERTISING.  By  W.  A. 
Dwiggins.  Harper  &  Brothers.  1929. 

The  approach  to  the  problem,  the 
tools  with  which  one  works,  ex- 
planations of  processes,  together 
with  graphic  illustrations  are  all 
covered  by  this  nationally  known 
authority. 

McKITTRICK,  GEORGE.  &  CO.  DIREC- 
TORY OF  ADVERTISERS. 

An  annual,  with  supplements, 
listing  advertisers,  giving  products, 
officers,  agencies,  trade  names. 
Also  publish  agency  list. 

MARKET  DATA  HANDBOOK  OF  U.  S. 
U.  S.  Department  of  Commerce.  1929. 

Statistical  volumes  of  market 
data  broken  down  by  counties.  Is 
supplemented  by:  General  Consum- 
er Market  Statistics.  1932. 

METROPOLITAN  DISTRICTS.  POPULA- 
TION AND  AREA.  U.  S.  Bureau  of 
the  Census.  1932. 

MODERN  ADVERTISING  MAKES  MON- 
EY !  By  K.  M.  Goode.  Harper  &  Bros. 
1934. 

The  necessity  for  understanding 
and  following  the  underlying  prin- 
ciples of  advertising,  which,  in 
turn,  will  bring  about  profits. 

MORE  POWER  TO  ADVERTISING.  By 
J.  R.  Adams.  Harper  &  Bros.  1937. 

A  critical  analysis  of  modern  ad- 
vertising efforts,  and  suggestions 
for  increasing  their  effectiveness. 

OUTLINE  OF  ADVERTISING.  By  G.  B. 
Hotchkiss.  Macmillan  Co.  1933. 

A  comprehensive  survey  of  ad- 
vertising. History,  market  re- 
search, layout,  media,  merchan- 
dising, are  included. 


THE  POPULAR  PRACTICE  OF  FRAUD. 
By  T.  S.  Harding.  Longmans,  Green  & 
Co.  1935. 

An  examination  of  various  phases 
of  fraud  in  this  country:  foods, 
drugs,  patent  medicines,  cosmetics, 
real  estate,  advertising;  and  the 
part  this  fraud  plays  in  degrading 
advertising  and  in  undermining 
good  business. 

PRINCIPLES  OF  ADVERTISING.  By  H. 
K.   Nixon.  McGraw-Hill  Book  Co.  1937. 

An  up  -  to  -  date  comprehensive 
presentation  of  the  principles  and 
procedure  of  advertising.  One  chap- 
ter is  on  effective  presentation  by 
radio. 

SELLING  MRS.  CONSUMER.  By  Chris- 
tine Frederick.  The  Business  Bourse. 
1929. 

A  study  of  women  as  consumers. 

SHOWMANSHIP  IN  BUSINESS.  By  K. 
M.  Goode  and  M.  Z.  Kaufman.  Harper 
&   Bros.  1936. 

"Effectiveness  of  showmanship 
as  a  selling  aid."  Includes  hun- 
dreds of  examples. 

THE  STANDARD  ADVERTISING  REG- 
ISTER. National  Register  Publishing 
Co. 

An  annual,  with  monthly  sup- 
plements. Lists  advertisers  with 
their  addresses,  personnel,  agency, 
time  of  appropriation.  The  Com- 
pany also  publishes  an  agency  and 
geographical  list. 

STATISTICAL  ABSTRACT  OF  THE  U. 
S.  U.  S.  Department  of  Commerce. 
Govt.  Printing  Office. 

An  annual  publication  of  all 
types  of  statistical  information. 

SURVEY  OF  CURRENT  BUSINESS.  1936 
supplement.  U.  S.  Department  of  Com- 
merce. 

One  volume  giving  back  data  of 
statistics  carried  in  the  monthly 
issues. 

TECHNIQUE  OF  ADVERTISING  LAY- 
OUT. By  F.  H.  Young.  Covici  Friede. 
Inc.  1935. 

Principles  of  layout,  with  repro- 
ductions of  actual  layouts  used  by 
important  advertisers.  Approach  to 
each  problem  carefully  explained 
and  illustrated. 

THE  TECHNIQUE  OF  MARKETING 
RESEARCH.  By  American  Marketing 
Society.    McGraw-Hill   Book   Co.  1937. 

A  most  comprehensive  study  of 
marketing  research,  from  analysis 
of  the  problem,  through  procedure, 
collection,  organization,  tabulation 
and  interpretation  of  data.  Psy- 
chological aspect  of  questonnaire 
development  is  discussed. 

THIS  ADVERTISING  BUSINESS.  By  R. 
S.  Durstine.  Charles  Scribner's  Sons. 
1928. 

Informative  and  interesting  ar- 
ticles on  his  profession,  by  an  ad- 
vertising man. 


MISCELLANEOUS 


DICTIONARY  OF  RADIO  TERMINOL- 
OGY IN  THE  ENGLISH.  GERMAN. 
FRENCH.  AND  RUSSIAN  LAN- 
GUAGES. By  A.  S.  Litvinenko.  Book- 
niga  Corp.  1937. 

ELECTRICAL  FOREIGN  TRADE  NOTES. 
Third  annual  statistical  number.  Oct.  15, 
1937.  Electrical  Division,  U.  S.  Dept. 
of  Commerce. 

Section  on  radio  statistics  in- 
cludes number  of  receiving  sets 
and  stations  by  countries,  radio 
sales,  broadcast  advertising  reve- 
nue (by  type  of  business  and  ren- 
dition), sales  and  production  of 
sets  in  Canada,  etc. 


FAN  MAIL.  By  Lowell  Thomas.  D,l 
Publishing  Co.  1935.  i 

A  cross-section  of  reactions* 
the  audience  as  shown  in  leti 
received. 

MAKING  A  LIVING  IN  RADIO.  By 
Bouck.  McGraw-Hill  Book  Co.  Inc. 

Suggestions  to  radio  servicen 
operators,   engineers,  writers, 
nouncers,  artists. 

NEW  EMPIRES.  By  Karl  A.  Bicke . 
B.   Lippincott  Co.   1930.  ' 

Radio  and  the  press.  Apper  | 
contains  international  broadcast! 
survey  giving  brief  summaries! 
radio  by  country. 

NEWS  WHILE  IT  IS  NEWS.  The  ' 
story  of  the  radio  news.  By  Le 
Bickford  and  Walter  Fogg.  G.  C.  I 
thome  &  Co.  1935.  ) 

Behind  the  scenes  in  the  w 
of   "The   Yankee   Network  Nil 
Service  on  the  Air."  ■ 

PARDON  MY  ACCENT.  By  Howard  • 
linan.  Plimpton  Press.  1934.  ~) 

A  radio  news  announcer  and  ]  -. 
experiences. 

RADIO  GLOSSARY.  Prepared  by  Mad  : 
Lowell.  U.  S.  Office  of  Education.  1 

Glossary  of  terms  used  in  pj 
gram  production.  ' 

RADIO  MARKETS.  Electrical  Division- 
S.  Dept.  of  Commerce.  J  : 

Miscellaneous  data  on  radio  m-  i 
kets  throughout  the  world.  As  : 
data  on  U.  S.  radio  set  expoi  ) 
radio  sales  in  U.  S.,  world  ra  . 
set  statistics.  Numerous  revisior.< 

RADIO  INDUSTRY  SURVEY.  Dun  ! 
Bradstreet. 

Condensed  yearly  analysis.     ]  : 

WHAT  TO  READ  ABOUT  RADIO.  1 
Levering  Tyson.  National  Advisij 
Council  on  Radio  in  Education.  In  , 
mation  Series  No.  2.  1933. 

Bibliography,  arranged  in  intJL 
view  style,  for  the  general  readX 

WORLD  SHORT-WAVE  RADIOPHOB 
TRANSMITTERS.  U.  S.  Bureau  W 
Foreign  and  Domestic  Commerce,   li  I 

May  15,  1935  edition  gives  wo  % 
stations  on  frequencies  above  1^ 
kc.  Geographical  and  frequer 
listing. 


PERIODICALS:  GENERAL 


THE    ADVERTISER.    Monthly.    The  i 

vertiser,  3557  Bogart  Ave.,  Cincinnati 
ADVERTISING  AGE.  Weekly.  Advertis- 

Publications  Inc.,  100  E.  Ohio  St..  C 

cago.  1 
ADVERTISING  AGENCY.  Monthly.  Ag. 

cy    Publishing    Co.    Inc.,    400  Madis 

Ave.,  N.  Y. 
ADVERTISING    &    SELLING.  Bi-week 

Robbins  Publishing  Co.  Inc.,  9  E.  3i 

St.,  N.  Y. 

AIR  LAW  REVIEW.  Quarterly.  N 
York  University  School  of  Law,  N.  ; 

BROADCASTING.  Semi  -  monthly.  Bros  i 
casting  Publications  Inc.,  870  Natioi 
Press  Bldg.,  Washington,  D.  C. 

EDUCATION  BY  RADIO.  Monthly.  N 
tional  Committee  on  Education  by  E  i 
dio.  One  Madison  Ave.,  N.  Y.  1 

FOREIGN  COMMUNICATION  NEW  i 
Semi-monthly.  U.  S.  Bureau  of  Foreii , 
and  Domestic  Commerce.  Washington. 

HEINL  RADIO  BUSINESS  LETTE 
2400   California  St.,  Washington,  D. 

THE  LISTENER.  Weekly.  British  Broa 
casting  Corp.,  Broadcasting  House,  W 

THE  MICROPHONE.  Weekly.  The  K 
crophone  Inc.,  34  Court  Square,  Bosto 

NAB  REPORTS.  Several  times  a  mont 
National  Ass'n  of  Broadcasters,  Nation 
Press  Bldg.,  Washington,  D.  C. 
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iJBLISHERS'    INFORMATION  BU- 
REAU'S   NATIONAL  ADVERTISING 
JrECORDS.    Monthly.    Publishers'  Infor- 
jrnation  Bureau,  799  Broadway.  N.  Y. 
KIA  NEWS  BULLETIN.  Monthly  or  of- 
jtener.   Radio  Manufacturers   Assn.  1317 
,pF  Street.  N.  W..  Washington. 
ADEX.  Monthly.  The  Radex  Press.  14717 
betroit  Ave..  Cleveland.  Ohio. 
t\DIO     ADVERTISING     RATES  AND 
'DATA.  Monthly.  Standard  Rate  &  Data 
IService.  333  N.  Michigan  Ave..  Chicago. 
ADIO    &    ELECTRIC  APPLIANCE 
JOURNAL.   Monthly.    Henderson  Publi- 
iCations   Inc..    1270   Sixth   Ave..   N.  Y. 
i^DIO  ART.  Monthly.  Broadcast  Publish- 
.  Ing  Corp..  515  Madison  Ave..  N.  Y. 
■4DIO  DAILY.   Radio  Daily  Corp..  1501 
Broadway,  N.  Y. 
i^DIO  DIGEST.  Bi-monthly.  Radio  Ltd., 
7460  Beverly  Blvd..  Los  Angeles.  Cal. 
ADIO  GUIDE.  Weekly.  Regal  Press.  Inc.. 
731  Plymouth  Court,  Chicago. 
iUdIO     MIRROR.     Monthly.  Macfadden 
:  Publications  Inc..  205  E.  42d  St..  N.  Y. 
iADIO    RETAILING.    Monthly.  McGraw- 
Hill  Publishing  Co.   Inc..   330  W.  42nd 
St..  N.  Y. 

ADIO  REVIEW.  Monthly.  Women's  Na- 
tional Radio  Committee.  113  W.  57th  St.. 
N.  Y. 

ADIO  STARS.  Monthly.  Dell  Publishing 
Co.  Inc.,  149  Madison  Ave.,  N.  Y. 
[ADIO    TIMES.    Weekly.    British  Broad- 
casting Corp.,  Broadcasting  House.  Lon- 
don. Wl. 

ADIO   TODAY.   Monthly.  Caldwell-Clem- 
ents  Inc.,  480  Lexington  Ave..  N.  Y. 
lADIO   TRADE  -BUILDER.  Monthly. 
'iHugh  C.  MacLean  Publications  Ltd.,  347 

Adelaide   St.   W.,  Toronto. 
,|HE  RADIO  WEEKLY.  Weekly.  Phono- 
graph Publications  Co.  Inc.,  99  Hudson 
St.,  N.  Y. 

ADIO  WORLD.  Monthly.  Hennessy  Radio 
Publications  Corp.,  145  W.  45th  St.. 
N.  Y. 

ADIODIFFUSION.  Semi-annually.  Inter- 
national Broadcasting  Union.  Geneva. 
Switzerland. 
ULES  MANAGEMENT.  Monthly.  Sales 
I  Management  Inc.,  420  Lexington  Ave., 
N.  Y. 

,^,.IDE.  Semi-monthly.  Tide  Publishing  Co. 
^  >i  Inc.,  232  Madison  Ave..  N.  Y. 

iiARIETY.  Weekly.  Variety  Inc.,  154  W. 

46th  St.,  N.  Y. 
IVESTERN  CANADA  RADIO  NEWS, 
i  Weekly.  Point  Grey  News-Gazette  Ltd., 
i  2182  W.  41st  Ave.,  Vancouver.  B.  C. 
ijpORLD-RADIO.  Weekly.  British  Broad- 
casting Corp..  Broadcasting  House,  Lon- 
don.  Wl. 


PERIODICALS:  TECHNICAL 


llADIOSCRIPTIONS 

'  INC. 

WASHINGTON,  D.  C. 

Equipped  To  Handle 
Any  Type  of 
Recording! 

in  <-» 

1  HE  most  modernly  equipped 
recording  studio  south  of 
Camden.  Twenty  -  four  hour 
transcription    service  (weather 
permitting)   on  Washington 
political  and  diplomatic  news, 
congressional    speeches,  sound 
slide  films,  educational  features, 
etc.   Now  serving  46  stations 
with  Direct  Recordings  and 
Recorded  Station  Breaks.  Com- 
plete custom  built  recordings — 
everything  handled,  from  writ- 
ing script  to  delivering  record. 
For  full  information  write 
RADIOSCRIPTIONS,  INC. 
726  11th  St.,  N.  W. 
Washington,  D.  C. 


ALL-WAVE  RADIO.  Monthly.  Manson 
Publications  Corp.  16  E.  43rd  St.,  N.  Y. 

BELL  LABORATORIES  RECORD.  Month- 
ly. Bell  Telephone  Laboratories  Inc.  463 
West  St..  N.  Y. 

BELL  SYSTEM  TECHNICAL  JOURNAL 
Quarterly.  American  Telephone  &  Tele- 
graph Co.  195  Broadway,  N.  Y. 

BELL  TELEPHONE  QUARTERLY.  Quar- 
terly. American  Telephone  &  Telegraph 
Co.  195  Broadway,  N.  Y. 

BROADCAST  NEWS.  Four  or  five  times 
a  year.  RCA  Mfg.  Co.  Inc.  Camden, N.J. 

COMMUNICATIONS.  Monthly.  Bryan 
Davis  Publishing  Co.  Inc.  19  E.  47th 
St.,  N.  Y. 

ELECTRICAL  COMMUNICATION.  Quar- 
terly. International  Standard  Electric 
Corp.  67  Broad  St.,  N.  Y. 

ELECTRICAL  ENGINEERING.  Monthly. 
American  Institute  of  Electrical  Engi- 
neers, 33  W.  39th  St.,  N.  Y. 

ELECTRICAL  AND  RADIO  WORLD 
TRADE  NOTES.  Three  times  a  month. 
Electrical  Division,  U.  S.  Dept.  of  Com- 
merce, Washington,  D.  C. 

ELECTRONICS.  Monthly.  McGraw-Hill 
Publishing  Co.  Inc.  330  W.  42nd  St., 
N.  Y. 

GENERAL  RADIO  EXPERIMENTER 
Usually  monthly.  General  Radio  Co 
30  State  St.,  Cambridge.  Mass. 

INTERNATIONAL  SHORT  WAVE  RA- 
DIO. Monthly.  Internat'onal  Short  Wave 
Club,  East  Liverpool.  O. 

JOURNAL  OF  THE  ACOUSTICAL  SO- 
CIETY OF  AMERICA.  Quarterly.  A"ier- 
ican  Institute  of  Physics,  175  Fifth  Ave.. 
N.  Y. 

JOURNAL  OF  THE  INSTITUTION  OF 
ELECTRICAL  ENGINEERS  Month'v 
E.  and  F.  N.  Spon  Ltd.  37  Haymarket. 
London. 

JOURNAL  OF  THE  SOCIETY  OF  MO- 
TION PICTURE  ENGINEERS.  Montb- 
Iv.  Soc.  of  Motion  Picture  Engineers. 
Easton,  Pa. 

NATIONAL  RADIO  NEWS.  Bi-monthly. 
National  Radio  Institute.  Washington. 

PROCEEDINGS  OF  THE  INSTITUTi^ 
OF  RADIO  ENGINEERS.  Monthlv 
Inst,  of  Radio  Engineers  Inc.  330  W. 
42nd  St..  N.  Y. 

PROCEEDINGS  OF  THE  RADIO  CLUB 
OF  AMERICA.  Radio  Club  of  America 
Inc.  11  W.  42nd  St.,  N.  Y. 

QST.  Monthly.  American  Radio  Relay 
League,  Inc.,  West  Hartford.  Conn. 

RCA  RTi'VTEW.  Quarterly.  RCA  lu'^ti- 
tutes  Technical  Press.  75  Varick  St., 
N.  Y. 

RADIO.  Monthly.  Radio.  Ltd.  7460  Beverly 
Blvd.,  Los  Angeles. 

RADIO  AMATEUR  CAI,L  BOOK  MAGA- 
ZINE. QuaHerlv.  Radio  A-nateuv  Call 
Book.  Inc.  608  S.  Dearborn  St..  Chicago. 

RADTO  NEWS  AND  SHORT  WAVE  RA- 
DIO Monthlv.  Ter-k  Publications  Inc. 
461  Eighth  Ave..  N.  Y. 

RADIO  PATENT  SERVICE.  WppVIv.  Ra- 
dio Manufacturers  Ass'n.  1317  F  Street. 
N.  W..  Washington.  D.  C. 

RADIO-CRAFT.  Monthly.  Radcraft  Pub- 
lications Inc.  99  Hudson  St.,  N.  Y. 

REPORT  OF  RADIO  RESEARCH  IN  JA- 
PAN. National  Research  Council  of  Ja- 
pan. Imperial  Academy  Hous^.  Ueno 
Park,  Tokyo.  3  times  a  vear.  (In  Eng- 
lish) 

SERVICE.  A  monthly  digest  of  radio  and 
ailicl  maintenance.  Monthly.  Bryan  Da- 
vis Publishing  Co.  Inc.  19  E.  47th  St., 
N.  Y. 

SHORT  WAVE  AND  TELEVISION. 
Monthly.  Popular  Book  Corp.  99  Hud- 
son St.,  N.  Y. 

TELEVISION  AND  SHORT-WAVE 
WORLD  Monthly.  Bernard  Jones  Pub- 
lications Ltd.  Chansitor  House,  38,  Chan- 
cery Lane.  London.  W.  C.  2. 

TELECOMMUNICATIONS  REPORTS. 
Weekly.  (News  letter  covering  telephone 
and  telesrraph  regulatory  field.)  National 
Press  Bldg..  Washington,  D.  C. 

WIRELESS  ENGINEER  AND  EXPERI- 
MENTAL WIRELESS.  Monthly.  Uiflfe  & 
Sons  Ltd.  Dorset  House,  Stamford  St., 
London.  S.  E.  1. 

WIRELESS  WORLD.  Weekly.  Iliffe  & 
Sons  Ltd.  Dorset  House.  Stamford  St.. 
London.  S.  E.  1. 


BOUND 


To  Give 
Greater  Value 


MANY  SUBSCRIBERS  want  to  preserve  their  copies  of 
BROADCASTING  because  of  its  future  reference  value. 
They  prefer  to  avoid  the  chance  that  the  supply  of  past 
issues,  to  which  they  may  want  to  refer,  will  be  exhausted. 
Indeed,  it  is  next  to  impossible  now  to  get  some  of  the  past 
issues  of  BROADCASTING  because  the  great  demand  from 
subscribers  has  exhausted  our  supply. 

A  NEW  BINDER  has  been  produced,  and  we  have 
contracted  for  a  supply,  which  we  believe  answers  your  filing 
and  library  needs.  It  is  neat  and  convenient.  It  is  bound 
like  a  book — looks  like  a  book  in  every  respect  except  that 
you  can  snap  each  current  issue  for  a  year  into  the  cover 
and  remove  it  at  will.  The  narrow  binding  wire  does  not 
cut  or  mutilate  the  copies  in  any  way. 

The  binder  is  pictured  above.  It  holds  24  copies  (one 
year's  issues).  It  is  your  perfect  reference  book  of  the 
year's  business  of  broadcasting. 

Price  $212  Postpaid 

(Your  name  in  gold  25c  extra ) 


BROADigXSTING 
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#  Advertisingr 

870  National  Press  Bldg.  Washington,  D.  C. 
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Colleges  and  Universities  of  United  States  and  Canada 

OFFERING  COURSES  IN  RADIO  BROADCASTING 

With  Names  of  Instructors 

Compiled  by  Prof.  Waldo  Abbot,  University  of  Michigan 


In  Aovemher,  1937,  Prof.  Waldo  Allot,  Director  of  Broadcasting  for  the 
University  of  Michigan,  and  author  of  the  "Handbook  of  Broadcasting" [M cGraw 
Hill  Book  Co..  iSS7]  mailed  a  questionnaire  to  590  colleges  and  universities  in 
the  United  States  and  Canada  asking  what  instruction  they  were  offering  in 
the  field  of  Iroadcasting. 

Replies  were  received  from  all  lut  36  institutions.  A  total  of  268  institu- 
tions reported  that  they  were  offering  either  courses  or  extracurricular  in- 
struction. It  is  interesting  to  tiote  that  only  17  are  presenting  courses  in  radio 
advertising,  despite  the  fact  that  advertising  is  the  life-llood  of  the  American 
system  of  Iroadcasting.  Schools  of  Music  were  not  directly  addressed  by  Prof. 
.Hlot,  consequently  only  19  institiitions  reported  that  they  were  offering  in- 
struction for  the  radio  musician.  Five  announced  courses  dealing  specifically 
with  radio  laic.  Despite  the  interest  of  educators  in  the  usS.  of  radio  for  edu- 
cational purposes  only  15  colleges  listed  instruction  specifically  in  this  field. 
Tiventy-six  of  the  following  institutions  have  already  adopted  Professor  Al- 
lot's  "Handbook  of  Broadcasting"  as  their  official  class  room  textlook. 

The  folloiving  code  is  iised  in  listing  the  instruction  offered:  { 1)  Radio 
Speech,  (2)  Radio  Writing,  (3)  Radio  Dramatics.  (4)  Program  Production. 
(5)  Radio  Advertising,  (6)  Education  by  Radio,  (7)  Radio  Law,  (8)  General 
Course  for  the  Broadcasters,  (9)  Instruction  for  the  Iroadcaster  offered  in  gen- 
eral speech  courses,  {10)  Radio  Music,  (11)  Technical  courses.  (12)  Television. 


Abilene    Christian    College.    Abilene,  Tex. 

(I)  (2)     (3)     (4)     (5)     (6)     (8)  (10) 

(II)  .   Instructor:   Margaret  Ehresmann. 
Akron,  University  of.  Akron,  O.    (1)  (2) 

(3)    (4).  Instructor:  O.  A.  Hitchcock. 
Alabama  College,  Montevallo.  Ala.  (1)  (2) 

(3)  (9).  Instructor:  J.  H.  Henning. 
Alabama    Polytechnic    Institute,  Auburn. 

Ala.   (11).  Instructor:  Woodrow  Darling. 
Alabama,    University   of.    University,  Ala. 

(I)  .  Instructor:  A.  Phillips  Beedon. 
Alaska,  University  of.  College,  Alaska  ( 8 ) . 

Instructor :  Ervin  H.  Bramhall. 

Albany  College,  Albany,  Oregon  (9).  In- 
structor :  Mrs.  Fred  Duncan. 

Alberta,  University  of,  Edmonton,  Alberta, 
Canada  (11). 

Alfred  University,  Alfred,  N.  Y.  (11).  In- 
structor: Alfred  T.  Goble. 

Alma  College,  Alma,  Mich.  (8).  Instructor: 
R.  C.  Ditto. 

Anderson  College,  Anderson.  S.  C.  (9).  In- 
structor :  Mrs.  Gertrude  Pratt. 

Asburj'  College,  Wilmore,  Ky.  (1).  Instruc- 
tor :  Daisy  Dean  Gray. 

Arizona,  University  of,  Tucson,  Ariz.  (11). 

Arkansas,  University  of,  Fayetteville,  Ark. 

(II)  .  Instructor:  A.  S.  Brown. 
Augustana  College,  Rock  Island,  111.  (3). 

Instructor :  Theodor  LeVander. 

Bates  College.  Lewiston,  Me.  (8).  Instruc- 
tor :  Karl  S.  Woodcock. 

Battle  Creek  College,  Battle  Creek,  Mich. 
(1)  (2)  (9).  Instructor:  William  V. 
0"Connell. 

Baylor  University,  Waco,  Tex.  (1)   (2)  (3) 

(4)  (9).  Instructor:  Sara  Lowerey. 

Bergen  Junior  College,  Teaneck,  N.  J.  (8). 

Berry  College,  Mount  Berry,  Ga.  (11).  In- 
structor :  L.  E.  McAllister. 

Bethany  College,  Bethany,  W.  Va.  (6).  In- 
structor: R.  H.  Eliassen. 

Bethel  College,  Bethel  College.  Kan.  (8). 
Instructor :  A.  P.  Friesen. 

Birmingham  -  Southern  College,  Birming- 
ham, Ala.   (9).  Instructor:  M.  F.  Evans. 

Bob  Jones  College,  Cleveland,  Tenn.  (8). 
Instructor :  Elisabeth  Adams. 

Boston  University  ( College  of  Bus.  Ad. ) . 
Boston.  Mass.  (2)  (4)  (5).  Instructor: 
Ralph  Rogers. 

Boston  University  (Extension  Course). 
Springfield,  Mass.  (8).  Instructor:  Wm. 
T.  Simpson. 

Bradley  Polytechnical  Inst..  Peoria.  111. 
(9).  Instructor:  Clara  E.  Krefting. 

Brigham    Young   University.    Provo.  Utah 

(1)  (3)  (4)  (9)  (11).  Instructor:  T. 
Earl  Pardoe. 

Bucknell   University,   Lewisburg,   Pa.  (9). 

Instructor:  R.  T.  Oliver. 
Butler  University.  Indianapolis,  Ind.  (1). 

Instructor:  Gray  Burdin. 

California.  University  of  (Extension  Divi- 
sion). Berkeley,  Cal.  (2)  (5)  (11).  In- 
structors :  Andrew  Love,  Lindsay  Spight, 
L.  Reukema. 

California  Institute  of  Technology.  Pasa- 
dena, Cal.  (11). 

Canesius  College,  Buffalo.  N.  Y.  (3)  (4). 
Instructor :  Raymond  Keneedy. 

Capital  University.  Columbus.  O.  (1).  In- 
structor :  Wm.  C.  Craig. 

Carleton  College,  Northfield.  Minn.  (11). 
Instructor:  C.  A.  Culver. 

Carnegie  Institute  of  Technology :  Pitts- 
burgh, Pa.  (3)  (10)  (11).  Instructor: 
Henry  Boettcher. 

Carroll  College,  Waukesha,  Wis.  (1).  In- 
structor :  Vernon  A.  Utzinger. 

Carson-Newman  College,  Jefferson  City, 
Tenn.   (8).  Instructor:  Alex  Chavis. 

Case  School  of  Applied  Science.  Cleveland. 
O.   (11).  Instructor:  J.  A.  Martin. 

Catholic  University  of  America,  WashinT- 
ton,  D.  C.  (7).  Instructor:  James  J. 
Hayden. 

ii       Centenary    College    of    Louisiana.  Shreve- 
port.  La.  (9)    (10).  Instructors:  O.  Lin- 
coln Igou,  John  Wray  Young. 
Charleston,    College  of,   Charleston,   S.  C. 

(9).  Instructor:  J.  F.  Shearer. 
Chicago  Musical  College,  Chicago.  III.  (1) 

(3)  (10).  Instructors:  Belle  Forbes  Cut- 
ter, H.  M.  O'Brien. 

Chicago    Theological     Seminary,  Chicago. 

111.   (1).  Instructor:  Davis  Edwards. 
Chicago,   University  of,   Chicago,  111.  (1) 

(2)  (3).  Instructor:  James  C.  Whipple. 
Cincinnati,    University   of,    Cincinnati,  O. 

(8)    (9)  (11). 
Cincinnati,  University  of.   (Evening  Engi- 
neering   &    Commerce).    Cincinnati,  O. 

(5)  (11)  (12). 

Citadel,  The,  Charleston.  S.  C.   (1)  (6). 
Clarkson  College  of  Tech.,  Potsdam.  N.  Y. 

(8)     (11)     (12).    Instructor:    John  L. 

Stiles. 

Clemson  College,  Clemson,  S.  C.   (11).  In- 
structor :  A.  B.  Credle. 
Cleveland   College.   Cleveland,   O.    (1)  (3) 

(4)  (9).  Instructors:  Ray  and  LaValle. 
Coe  College,   Cedar  Rapids.   la.    (1)  (9). 

Instructor:  J.  Dale  Welsch. 


Colby  College,  Waterville,  Me.  (9).  In- 
structor :  H.  C.  Libby. 

Colorado  School  of  Mines,  Golden,  Colo. 
(11).  Instructor:  Raymond  Dickinson. 

Colorado,  University  of.  Boulder.  Colo, 
(news).  Instructor:  Vernon  Loughran. 

Columbia  University  Teachers'  College, 
New  York,  N.  Y.  (2)  (6).  Instructors: 
Prof.  Reed,  Prof.  Dunn. 

Columbia  Universit.v  (University  Exten- 
sion), New  York,  N.  Y.  (2).  Instructor: 
Erik  Barnouw. 

Columbia  University,  New  York,  N.  Y.  (2) 
(11).  Instructors:  J.  H.  Bose,  Herschel 
V.  Williams.  Jr. 

Concordia  College,  Moorhead,  Minn.  (8) 
(11).  Instructors:  Dr.  K.  D.  Lee,  How- 
ard Nelson. 

Connecticut  College,  New  London.  Conn. 
(1)    (3).  Instructor :.  Josephine  H.  Ray. 

Cornell  College,  Mt.  Vernon,  la.  (1)  (2) 
(3)  (4)  (5)  (9).  Instructor:  Albert  F. 
Johnson. 

Cornish   School,    Seattle,   Wash.    (1)  (3). 

Instructor :  George  Jennings. 
Creighton    University.    The.    Omaha,  Neb. 

(1)  .  Instructor:  Edwin  Puis. 
Culver-Stockton.  Canton,  Mo.  (9).  Instruc- 
tor :  Cedric  Crink. 

Dakota  Wesleyan  University,  Mitchell.  S. 
D.   (9).  Instructor:  Buren  C.  Robbins. 

Davidson  College.  Davidson.  N.  C.  (11). 
Instructor :  J.  M.  Douglas. 

Davis  &  Elkins  College.  Elkins.  W.  Va. 
(11).  Instructor:  M.  Lewis  Vest. 

Dayton,  University  of,  Daj'ton.  O.  (11). 

Denison  University.  Granville.  O.  (11).  In- 
structor :  Richard  H.  Howe. 

Denver,  University  of,  Denver.  Colo.    ( 1 ) 

(2)  (3)  (4)  (8)  (9).  Instructor:  Ros- 
coe  Stockton. 

Detroit,  University  of,  Detroit,  Mich.  ( 1 ) 
(2)  (3)  (4)  (5)  (8)  (9).  Instructor: 
A.  E.  O'Konsky. 

Doane  College,  Crete.  Neb.  (11).  Instruc- 
tor: E.  Russell  Wiehtman. 

Drake    University.    Des    Moines.    la.  (1) 

(2)  (3)  (4)  (5)  (6)  (8)  (10)  (12). 
Instructor :  Edwin  G.  Barrett. 

Drexel  Institute  of  Tech.,  Philadelphia,  Pa. 

(11)  .  Instructor:  R.  T.  Zern. 
DubuQue.  Universit.v  of.  Dubuque,  la.  (11). 

Instructor :  Robert  G.  Wilson. 

Duke  University.  Durham,  N.  C.  (11).  In- 
structors :  W.  J.  Seeley,  Russell  Ranson. 

Duquesne  University.   Pittsburgh    (1)  (?i 

(3)  (4)  (9).  Instructor:  Madeleine  S. 
Foust. 

Earlham  College.  Redmond.  Ind.  (9).  In- 
structors :  Howard  C.  Morgan,  E.  Or- 
ville  Johnson. 

Elmira  College.  Elmira.  N.  Y.  (9).  Instruc- 
tor :  Geraldine  Quinlan. 

Emerson   College,   Boston.   Mass.    (1)  (2) 

(3)  (8)  (9).  Instructors:  Arthur  F. 
Edes.  Roger  Wheeler. 

Emory  University.   Atlanta.   Ga.    (2)  (3) 

(4)  (5).  Instructor:  R.  B.  Nixon. 
Emporia.   College  of,  Emporia,  Kan.  (8). 

Instructor :  R.  F.  Miller. 
Eureka  College.  Eureka,  111.    (9).  Instruc- 
tor :  L.  E.  Norton. 

Flint  Junior  College.  Flint.  Mich.  (1).  In- 
structor :  Jean  Caldwell. 

Florida  Southern  College.  Lakeland,  Fla. 
(8).  Instructor:  Alma  Johnson. 

Florida.  Univ.  of,  Gainesville,  Fla.  (1) 
(2)    (3)    (4)    (6)    (8)    (9)    (11)  (12). 

Friends  University,  Wichita.  Kan.  (1)  (3) 
(4)  (8)  (9)  (10)  (11).  Instructor: 
Irene  Vickers  Baker. 

Gettysburg   College,   Gettysburg.   Pa.  (11). 

Instructor:  Prof.  W.  A.  Laning. 
Gonvaga  University.  Spokane,  Wash.  (11) 

(12)  .  Richard  N.  Brown. 

Grove  City  College,  Grove  City.  Pa.  (1). 


Hamline  University,   St.   Paul,  Minn.  (1) 

( 2 )  ( 9 ) .  Instructors  :  Anne  Simley,  Chris 
Templer. 

Hardin-Simmons  University,  Abilene.  Tex. 

(3)  (8)  (9).  Instructor:  Katherine 
Boyd. 

Hastings  College.  Hastings,  Neb.  ( 1 ) .  In- 
structor :  Dr.  Leroy  Loase. 

Haverford  College,  Haverford,  Pa.  (11). 
Instructor :  R.  M.  Dutton. 

Houghton  College,  Houghton,  N.  Y.  (11). 
Instructor :  M.  J.  Pryor. 

Houston,  University  of,  Houston,  Tex. 
(1).  Instructor:  Harvey  W.  Harris. 

Howard  College,  Birmingham,  Ala.  ( 9 ) . 
Instructor :  Antoinette  Sparks. 

Hunter  College  of  the  City  of  New  York, 
New  York  City,  (2)  (11)  (12).  Instruc- 
tors :  Anna  Curtis  Chandler,  A.B.,  Albert 
Boggs,  Sc.  M. 

Illinois  State  Normal  University.  Normal. 

HI.  (1).  Instructor:  Dr.  F.  L.  D.  Holmes. 
Illinois,   University  of,   Urbana,  111.  (11). 

Instructors :   Prof.   H.   A.   Brown,  Prof. 

H.  J.  Reich. 
Illinois  Wesleyan  University,  Bloomington. 

111.  (1).  Instructor:  Wilson  B.  Paul. 
Indiana     State    Teachers     College,  Terre 

Haute,  Ind.  Instructor:  Clarence  Morgan. 
Indiana  University,  Bloomington,  Ind.  (4) 

(5).  Instructor:  Frank  R.  Elliott. 
Iowa  State  College,  Ames,  la.  (1)    (2)  (3) 

(4)  .  Instructors:  Guy  S.  Greene.  Rich- 
ard W.  Beckman. 

Iowa.  State  University  of,  Iowa  City,  la. 

(1)  (11)  (12).  Instructor:  Prof.  Harsh- 
barger. 

J.    B.    Stetson    University.    Deland.  Fla. 

(11).  Instructor:  Dr.  R.  I.  Allen. 
John    Brown    University.    Siloam  Springs. 

Ark.  (1)    (2)    (3)    (4)    (5)    (6)    (7)  (8) 

(10)  (11).  Instructor:  Harold  Frisfoe. 
John  Carroll  University,  Cleveland.  O.  (1) 

(2)  (3).  Instructor:  Wm.  A.  D.  Millson. 
Johns  Hopkins  University.  Baltimore.  Md. 

(11)  .  Instructor:  Dr.  F.  Hamburger. 

Kalamazoo  College.  ■  Kalamazoo,  Mich.  (9). 

Instructor :   Lyman   Suicer  Judson. 
Kansas  State  College  of  Agric.  &  Applied 

Science.  Manhattan,  Kan.    (1)    (2)  (3) 

(4)    (5)    (10)    (news).  Instructors:  H. 

B.  Summers,  C.  E.  Rogers,  Charles  Stral- 

ton. 

Kansas.  University  of.   Lawrence.  Kansas 

( 1 )  .  Instructor  :  Rolla  Nuckles. 

Kpnt  State  University.  Kent.  O.    (1)  (8). 

Instructor:  G.  Harry  Wright. 
Kentucky,   University   of.    Lexington.  Kv. 

(8)  . 

King  College.  Bristol.  Tenn.  (5).  Instruc- 
tor :  Geo.  W.  Pierson. 

Lafayette  College,  Easton.  Pa.  (9).  In- 
structor :  Prof.  A.  H.  Gilmer. 

Lake  Forest  College,  Lake  Forest.  111.  (9) 
(11). 

Lehigh  University.  Bethlehem.  Pa.  (11). 
Instructor:  Dr.  S.  S.  Seyfert. 

Lenoir  Rhyne,  Hickory,  N.  C.  (11).  In- 
structor: K.  Z.  Morgan. 

Lindenwood  College.  St.  Charles.  Mo.  (1). 

Linfield  College.  McMinnville,  Ore.  (1). 
Instructor :  Prof.  R.  D.  Mahaflfey. 

Long  Island  University.   Brooklyn,   N.  Y. 

(9)  .  Instructor:  John  M.  Miller. 
Louisiana    Polytechnic    Institute,  Ruston. 

La.  (11).  Instructor:  Prof.  P.  D.  Neil- 
son. 

Louisiana  State  University,  Baton  Rouge, 
La.  (1)  (2)  (4)  (5)  (8)  (9)  (11). 
Instructor :  Dr.  Harley  Smith. 

Loyola  University,  Los  Angeles,  Cal.  (1) 

(2)  (3)  (4)  (8).  Instructor:  Martin  H. 
Work. 

Luther  College,  Decorah,  la.  (9)  (11).  In- 
structors: D.  T.  Nelson,  H.  E.  Ellihgson. 


McGill  University,  Montreal,  Que.,  Cant- 
(1)  (2)  (3)  (6)  (11).  Instructors 
Genevieve  Barrie,  Prof.  John  Hughe 
Dr.  F.  S.  Howes. 

McMurry  College,   Abilene,  Tex.    (1)  (3 

(9)  .  Instructor:  Hugh  P.  Fellows. 
Macalester  College,  St.  Paul,  Minn.  (11) 

Instructor :  R.  B.  Hastings. 
MacPhail    School    of    Music,  Minneapolii 
Minn.    (1)    (2)    (3)    (4)    (5)     (8)  (9 

(10)  (11).  Instructors:  Maude  Moorr 
Donald  Tuttle. 

Maine,    University   of,    Orono,    Me.  (11 

(12).  Instructor:  W.  J.  Creamer. 
Manhattan   College,   New  York   City  (1); 

Instructor :  Donald  J.  Carty.  ! 
Marquette     University,     Milwaukee,  Wit 

(1)     (8).    Instructors:    Mr.    Duffy,  Mi' 

.loseph  Cordes. 
Maryland,    University   of,    Baltimore,  Md 

(1)    (2)    (4)    (5)    (8)    (10).  Instructor-I 

Dr.  Ray  Ehrensberger. 
Marywood  College,  Scranton,  Pa.   (9).  In 

structor :  Sister  M.  Camill>is. 
Massachusetts     Institute     of  Technology' 

Cambridge,  Mass.  (11). 
Massachusetts     State     College.  Amherst 

Mass.  (8).  Instructor:  Wm.  L.  Machmer 
Miami  University,  Oxford,  O.  (1)   (2)  (3) 

Instructor :  Loren  Gates. 
Michigan  College  of  Mining  &  Technology 

Houghton,   Mich.    (8)    (11).  Instructor 

Prof.  Geo.  Swenson. 
Michigan     State    College,     East  Lansing 

Mich.   (1)    (2)    (3)    (11).  Instructor:  R 

J.  Coleman,  Director  WKAR. 
Michigan,  University  of,  Ann  Arbor,  Mich 

(1)  (2)  (3)  (4)  (6)  (8)  (9)  (11).  In 
structor :  Waldo  Abbot. 

Millsaps  College,  Jackson,  Miss.  (8).  In 
structor :  G.  L.  Horrell. 

Minnesota,  University  of,  Minneapolis 
Minn.  (1)  (2).  Instructors:  E.  W.  Zie- 
barth,  Luther  Weaver. 

Mississippi  College,  Clinton,  Miss.  (8).  In 
structor :  Dr.  T.  J.  Lindsey. 

Mississippi  State  College,  State  College' 
Miss.   (11).  Instructor:  H.  M.  Trent. 

Missouri  School  of  Mines,  Rolla,  Mo.  (11) 
Instructor:  G.  O.  Ranes. 

Missouri,  University  of  (School  of  Jour- 
nalism), Columbia,  Mo.  (news).  Instruc- 
tor :  Vaughn  Bryant. 

Montana  State  University,  Missoula,  Mont, 
(4)    (10).  Instructor:  Marguerite  Hood. 

Montreal,  University  of,  Montreal,  Que.. 
Canada  (10)  (12).  Instructors:  J.  C. 
Bernier,  Alfred  Miquanct. 

Morgan  College,  Baltimore,  Md.  (8).  In- 
structor :  Mrs.  Josephine  Wilson. 

Morningside  College,  Sioux  City,  la.  (9).i 
Instructor :  Ruth  Miller. 

Mount  Holyoke,  South  Hadley,  Mass.  (9). 
Instructor :  Alice  W.  Mills. 

Mount  Mary  College,  Milwaukee,  Wis.  (1) 
(3)  (10).  Instructors:  Sisters  M.  Char-' 
lette.  Hyacinth,  Loues. 

Muhlenberg    College,    Allentown,    Pa.  (1)' 

(2)  (6)  (8)  (9)  (10)  (11).  Instructor: 
Dr.  Carl  W.  Boyer. 

Muskingum  College,  New  Concord,  O.  (8).' 
Instructor :  W.  H.  Ewing. 

National    University     (School    of  Law) 
Washington,  D.  C.  (7).  Instructor:  Prof._ 
Howard  D.  Leroy. 

Nebraska,    University    of,    Lincoln.  Neb. 

(8)  .  Instructor:  J.  Gunnar  Back. 
Nebraska    Wesleyan    University,  Lincoln. 

Neb.   (11).  Instructor:  J.  C.  Jensen. 
Newark-College    of    Engineering,  Newark, 

N.  J.  (11). 
New   Hampshire,   University  of,  Durham.. 

N.    H.    (11).    Instructor:    Prof.    F.  D.' 

Jackson. 

New  Mexico  State  College.  State  College. 
N.  M.  (11).  Instructor:  Harold  A. 
Brown. 

New  Mexico,  University  of,  Albuquerque. 
N.  M.  (7)  (11).  Instructor:  H.  L. 
Jones. 

New  Rochelle.  College  of.  New  York  City 

(9)  .  Instructor:  Allys  Dioyen. 

New  York  State  College  (Cornell  Univer- 
sity), Ithaca,  N.  Y.   (4)    (8)  (9). 

New  York  University  Division  of  Gen. 
Education,  New  York  City  (12).  In- 
structor :  H.  H.  Sheldon. 

North  Dakota  Agri.  College,  Fargo,  N.  D. 

(11)  .  Instructor:  Dr.  L.  C.  Swisher. 
North  Texas  State  Teachers  College,  Den- 
ton, Tex.   (8)    (12).  Instructor:  L.  Fred 
Connell. 

Northwestern  University,  Evanston,  111. 
(2)    (4).  Instructor:  Albert  Crews. 

Notre  Dame,  University  of,  Notre  Dame, 
Ind.  (1)  (2)  (3)  (4).  Instructor:  Eu- 
gene Burke. 

Oglethorpe  University,  Oglethorpe,  Ga.  (6) 
(11).  Instructor:  James  Comer. 

Ohio  State  University.  Columbus,  O.  (1) 
(2)    (4)    (5)    (6)    (9)    (10)  (11). 
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^  University.  Athens.  O.    (2)    (3)  (4) 
;|)    (11).  Instructor:  Vincent  Jukes, 
j    Wesleyan    University,    Delaware.  O. 
h.  Instructor:  R.  C.  Hunter. 
Eihoma    Baptist    University,  Shawnee, 
tia.    (11).  Instructor:  Orin  Cornett. 
dhoma  College  For  Women,  Chickasha. 
da.  (1)    (3)  (9). 

I  homa.  University  of,  Norman,  Okla. 
)  (2)  (8)  (11).  Instructors:  John 
.  Dunn,  C.  R.  Green.  Clyde  Farrar. 
ha.  University  of,  Omaha,  Nebr.  (8). 
structor :  Mr.  Cunningham, 
■on  State  College,  Corvallis,  Ore.  (1) 
)  (3)  (9).  Instructor:  C.  B.  Mitchell, 
on.  University  of,  Eugene,  Ore.  (4) 
)    (9).  Instructor:  Donald  E.  Hargis. 

ific,  CoUege  of  the,  Stockton,  Cal.  (1) 
1)  (3)  (4)  (9)  (11).  Instructors: 
■hn  Crabbe,  Arthur  Farey. 
fic  Union  College,  Angwin,  Cal.  (1) 
)  (8)  (9).  Instructor:  Charles  E. 
jjeniger. 

idena  Junior  College.  Pasadena,  Cal. 
) .  Instructor :  N.  V.  Parsons. 

X)dv  College,  Nashville,  Tenn.   (2)  (3) 
)   (6).  Instructor:  A.  L.  Crabb. 
ifasylvania.  University  of,  Philadelphia. 
B.   (9).  Instructor:  John  Dolman  Jr. 
jOips   University,   Enid,   Okla.    ( 8 ) .  In- 
tuctor :  F.  E.  Knowles. 
Hue    University,    Lafayette,    Ind.  (9) 
LI)    (12).  Instructors:  Dr.  C.  B.  Aiken, 
i  D.  Williams. 


lands.  University  of.  Redlands.  Cal.  (3) 
p).  Instructor:  E.  R.  Nichols, 
a  College.  Portland,  Ore.   (2)    (3)  (4). 
iistructor :  Dorothy  Johansen. 
.(sselaer  Polytechnic  Institute,  Troy,  N. 
(8).  Instructor:  W.  J.  Williams. 
3n  College,  Ripon,  Wis.    ( 9 ) .  Instruc- 
r :  Bueno  E.  Jacobs. 

ins  College,  Winter  Park,  Fla.  (9).  In- 
.  ructor :  Dr.  Harry  R.  Pierce, 
ary   College,    Oak    Park,   111.    (1)  (2) 
8)     (4).   Instructors:    Maurice  Lowell, 
tster  Mary  Paul. 

tm  CoUege.  Salem.  W.  Va.  (8).  Instruc- 
<fr:  Oria  A.  Davis. 

»n  Hill  College,  Greensburg,  Pa.  ( 1 ) 
3)    (4)    (6)    (9)  (10. 

enth-Day    Adventist    Theological  Semi- 
ery.  Takoma  Park.  Washington.  D.  C. 
3).  Instructor:  Chas.  E.  Weniger. 
pson    College.   Indianola,   la.    (9).  In- 
xuctor :  Edith  Whitaker. 
rth   Dakota.    University  of,  Vermillion. 
.  D.  (1).  Instructor:  Prof.  C.  E.  Lyon, 
theastem    University,    Washington,  D. 
.   (7).  Instructor:  Joseph  E.  Keller, 
them  California.  University  of.  Univer- 
ity  College  of,   Los  Angeles,   Cal.  (1) 
2)    (4)    (11)  (12). 

:them  Methodist  University.  Dallas, 
lex.    (1)    (10).  Instructor:   David  Rus- 

ithwestem  University.  Georgetown.  Tex. 

8)  (9).  Instructor:  Thomas  H.  Marsh, 
te  School  of  Mines,  Rapid  Citv,  S.  D. 

9)  (11). 

Tiford  University.  Palo  Alto.  Cal.  (1) 
2)    (3)    (5)    (6)    (9)    (11).  Instructor: 

L.  Buckingham. 
Ambrose  College,  Davenport,  la.  (9). 
rstructor :  Daniel  J.  Youngermann. 

Bonaventure  College,  St.  Bonaventure. 
ff.  Y.  (1)  (2)  (3)  (4).  Instructors: 
"laude  Kean.  James  L.  Haves. 

Catherine,  The  College  of,  St.  Paul, 
tlinn.  (4).  Instructor:  Thomas  Rish- 
iforth. 

John's  University,  BrookbTi,  N.  Y.  (9). 
-nstructor :  Walter  O.  Robinson. 

Lawrence  Universitv.  Canton,  N.  Y. 
8).  Instructor:  Ruth  F.  Willard. 
Mary  of  the  Springs  College.  Columbus. 
5.  (9).  Instructor:  Lona  Smith  Blocker. 
Mary's  College.  Notre  Dame,  Ind.  (9). 
nstructor :  Susanne  Martin. 


Correction 

Through  copy  error,  the 
advertisement  of  the  Ne- 
braska Broadcasters  As- 
sociation 

(Page  255) 

Misquoted  the  Nebraska 
market  population 

This  should  read: 

"The  Nebraska  Market 

With   1,333,000  People 


St.  Mary's  University,  San  Antonio.  Tex. 

(11).  Instructor:  Louis  P.  Thein. 
St.   Olaf  College,   Northfield,   Minn.  (11). 

Instructor :  Milford  Jensen. 
St.  Thomas  College,  Scranton.  Pa.  (1)  (2) 

(10)  .  Instructor:  A.  J.  App. 

St.  Thomas,  College  of,  St.  Paul,  Minn.  ( 1 1 

(2)  (9).  Instructor:  Owen  McElmeel. 
St.   Viator   College,   Bourbonnais,   111.  (1) 

(9).  Instructor:  J.  W.  R.  Maguire. 
Stephens  College,  Columbia,  Mo.    (1)  (2) 

(3)  (4)  (5).  Instructor:  Sherman  P. 
Lawton. 

Svracuse  Universitv,  Syracuse,  N.  Y.  (2) 
(8)    (9).  Instructor:  Kenneth  Bartlett. 

Temple  University,  Philadelphia,  Pa.  (11). 

Instructors :  Charles  E.  Metzger,  Norris 

C.  Kreider. 
Texas,  A.  &  M.  College  of.  College  Station, 

Tex.   (11).  Instructor:  McHughes. 
Texas   Christian   University,    Fort  Worth, 

Tex.    (1)     (3)     (9)     (10).  Instructors: 

Claude  Sammis,  Katherine  Moore. 
Texas  Technological  College,  Lubbock,  Tex. 

(I)  (9).  Instructors:  Ruth  Pirke.  A.  J. 
Pendleton.  Richard  Flowers. 

Texas,    University    of,    Austin,    Tex.  (6) 

(11)  .  Instructor:  L.  S.  Brown. 

Thiel  College,  Greenville,  Pa.  (11).  Instruc- 
tor :  G.  R.  Bradshaw. 

Transylvania  College,  Lexington,  Ky.  (8). 
Instructor :  Seborn  Wilhoit. 

Trinity  University,  Waxahachie.  Tex.  ( 1 ) . 
Instructor :  Yetta  Mitchell. 

Tufts  College,  Medford.  Mass.  (11).  In- 
structor: J.  R.  Harrison. 

Tuskegee  Institute.  Tuskegee  Institute. 
Ala.   (11).  Instructor:  W.  C.  Curtis. 

Union  College,  Lincoln,  Neb.  (9).  In- 
structor :  Ivamae  Small-Hilts. 

U.  S.  Militarv  Academy,  West  Point,  N. 
Y.  (12).  J.  W.  Green,  Jr. 

LTtah  State  Agricultural  College.  Logan. 
Utah  (1)  (2)  (31  (4)  (5)  (10)  (11). 
Instructor :  S.  R.  Stock. 

Vassar  College.  Poughkeepsie.  N.  Y.  (9). 
Instructor:  Christine  F.  Ramsey. 

Vireinia  Polytechnic  Institute.  Bla'^kshurg. 
Va.  (11).  Instructor:  Webster  Richard- 
son. 

Wake  Forest  College.  Wake  Forest.  N.  C. 

(II)  .  Inspector:  Sherwood  Githens. 
Walla  Walla  College.  Colle<je  Place.  Wash. 

(I)  (11).  Instructors:  M.  L.  Neff,  G.  G. 
Kretschmar. 

Washington.    State    College    of,  Pullman. 
Wash.   (1)    (2)    (3)    (5)    (9)  (10^ 
Instructors :    Sloan.    Caroenter.  Lickey. 
Daggy.    Hicks.    Nunemaker.  Kimbrough. 

Washington.  LTniversitv  of.  Seattle.  Wash. 
M)  (2)  (3)  (4)  (6)  (9).  Instructors: 
Theodore  Bell,  Karl  Windeshian.  D.  D. 
Griffith. 

Wa^-ne  Universitv.  Detroit.  Mich.   (1)  (9) 

(3)    (4)    (8)    (11)    (12).  Instructors:  G. 

W.  Carter.  Garnet  Garrison. 
Webster  College.    St.   Louis.   Mo.    (1)  (2) 

(3).  Instructor:  A.  M.  Lankey. 
Wellesley    College,    Welleslev.    Mass.  (8). 

Instructor :  Miss  McDowell. 
Westminister    College.    Fulton.    Mo.  (11). 

Instructor :  A.  C.  Krueger. 
Westminister  College.  New  W^ilmington.  Pa. 

(II)  .  Instructor:  J.  A.  Swindler. 

West  Virginia  Universitv,  Morgantown.  W. 

Va.  (8)  (11).  Instructor:  A.  W.  Friend. 
Whitman  College,  Walla  Walla,  Wash.  (1). 

Instructor :  John  W.  Ackley. 
Whittier  College,  Whittier.   Cal.    (1)  (9). 

Instructor :  Wallace  T.  Ashby. 
Willamette    University,    Salem.    Ore.  (9). 

Instructor :  H.  E.  Rohe. 
Wisconsin.    University   of,    Madison,  Wis. 

(1)    (8)  (9). 
Worcester  Poyltechnic  Institute.  Worcester. 

Mass.   (11).  Instructor:  H.  H.  Newell. 
Wyoming.    University   of.    Laramie.  Wyo. 

(6).  Instructor:  Louis  A.  Mallon'. 

Xavier  University,  Cincinnati,  O.  (1).  In- 
structor: James  P.  Glenn. 

Yankton  College,  Yankton,  S.  D.  (1)  (9). 
Instructor :  William  Lang. 


Brooklyn  College,  Brooklyn.  N.  Y.,  has 
installed  complete  radio  broadcasting  equip- 
ment designed  by  NBC  engineers  in  its 
new  campus  with  David  Driscoll  as  Di- 
rector. 

Cornell  College,  Mount  Vernon.  Iowa, 
has  included  in  its  new  theatre  a  radio 
and  sound  recording  studio  thoroughly 
sound  treated  and  wired  for  piping  pro- 
grams to  neighboring  transmitters. 

With  Dr.  Levering  Tyson  as  its  new 
president,  Muhlenberg  College,  AUentown, 
Pa.,  is  laying  plans  for  extensive  develop- 
ment in  the  field  of  radio  education. 

St.  Thomas  College.  Scranton,  Pa.,  in- 
cludes among  its  many  radio  lectures  one 
on  "How  to  overcome  'mike'  fright". 

Station  WJSV,  Washington,  D.  C.  has 
opened  its  studios  for  the  use  of  students 
of  radio  at  the  University  of  Maryland. 
College  Park,  Md. 

The  University  of  Michigan  is  to  have 
a  complete  control  room,  supplied  by  Sta- 
tion WJR,  Detroit,  in  its  campus  studio  in 
Ann  Arbor. 

A  course  in  Radio  Preaching  has  been 
instituted  at  the  Boston  University  School 
of  Theology  under  the  direction  of  Dr. 
William  Stidger. 
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The  RADIO  EXECUTIVES 
of  TOMORROW 
Read  RROADCASTIAG  MAGAZINE 
TODAY  ... 

And  not  only  do  they  read  it  ...  as  students  in 
some  of  the  leading  colleges  and  universities  offering 
radio  courses  —  they  study  it,  for  it  is  required  text 
material  in  many  institutions  of  learning. 

Special  Student  Rate  and  Sample.        Copy  on  Request. 


BROADCASTING  MAGAZINE 
National  Press  Bldg. 
Washington,  D.  C, 

Please  send  me  a  sample  copy  of  BROADCASTING 
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A  Chronology  of 
THE  DEVELOPMENT  OF  RADIO  AND  BROADCASTINC 


640  B.  C. — Thales  of  Miletus  observed  that 
amber  after  being  rubbed  acquired  the 
electric  property  of  attracting  straws. 

1650 — Otto  von  Guericke  invented  the  air 
pump  and  the  first  frictional  electric 
machine. 

165  J — Robert  Boyle  observed  that  electric 
attraction  may  take  place  through  a 
vacuum. 

1676 — Olaus  Eoemer  discovered  that  light 
travels  at  a  finite  velocity. 

1725 — Stephen  Gray  discovered  electrical 
conduction  ;  he  observed  that  electricity 
could  be  carried  more  than  500  feet 
along  a  hemp  thread. 

1733 — Dufay  noted  that  sealing  wax 
rubbed  with  cat's  fur  was  electrified, 
but  the  electrical  effect  was  different 
from  that  produced  by  rubbing  a  glass 
rod  with  the  fur.  He  named  one  "vitre- 
ous" and  the  other  "resinous".  The 
terms  "positive"  and  "negative"  were 
later  introduced  by  Benjamin  Franklin. 

1745 — The  principle  of  the  electrostatic 
condenser  was  discovered  by  Musschen- 
broeck  of  Leyden. 

1749 — Benjamin  Franklin  proved  by  means 
of  his  historic  kite  experiment  in  a 
thunder  storm  that  lightning  is  an  elec- 
trical phenomenon. 

1780 — Luigi  Galvani  discovered  "animal" 
electricity  or  "galvanic"  electricity  as  it 
was  later  called. 

1794 — Allessandro  Volta  invented  the  vol- 
taic cell. 

1825 — Georg  Ohm  propounded  the  law 
named  for  him — Ohms  Law. 

1827 — The  term  "microphone"  was  coined 
by  Sir  Charles  Wheatstone  as  the  name 
of  an  acoustic  device  he  built  to  amplify 
feeble  sounds. 

1831 — Michael  Faraday  formulated  the 
laws  of  electromagnetic  induction,  pav- 
ing the  way  for  the  magneto  and  dyna- 
mo. 

1831 —  Joseph  Henry,  of  Princeton,  N.  J., 
discovered  self-induction  improved  the 
electromagnet  to  lift  3,000  pounds  and 
made  the  first  electric  bell. 

1832 —  The  idea  of  telegraphing  was  dis- 
cussed by  Samuel  F.  B.  Morse. 

1838 — Professor  K.  A.  Steinheil.  of  Mu- 
nich, discovered  the  use  of  the  earth- 
return  later  utilized  in  telegraph,  tele- 
phone and  wireless. 

1847 — Thomas  Alva  Edison  was  born  on 
February  11  at  Milan,  O. 

1849 — John  Ambrose  Fleming  was  born  on 
Nov.  29  in  England. 

1858 — The  first  transatlantic  cable  was 
opened  (August  16)  with  an  exchange 
of  greeting  between  President  Buchanan 
and  Queen  Victoria. 

1861 — Philip  Reis,  of  Germany,  built  a 
make-and-break  platinum  contact  micro- 
phone with  which  musical  sounds  but 
not  speech  could  be  transmitted. 

1865 — An  induction  machine  was  con- 
structed by  Wilhelm  Theodor  Holtz. 

1867 — James  Clerk  Maxwell,  of  Cambridge 
University,  outlined  theoretically  and 
predicted  the  action  of  electromagnetic 
waves. 

1872 — The  first  patent  for  a  system  of 
wireless  telegraphy  was  granted  on  July 
30  in  the  United  States  to  Dr.  Mahlon 
Loomis,  of  Washington,  D.  C.  His  draw- 
ing illustrated  how  setting  up  "disturb- 
ances in  the  atmosphere  would  cause 
electric  waves  to  travel  through  the  at- 
mosphere and  ground". 

1874 —  Guglielmo  Marconi  was  born  at  Bo- 
logna. Italy,  April  25. 

1875 —  The  telephone  was  invented  by  Al- 
exander Graham  Bell. 

1875 — Thomas  Alva  Edison  noted  a  strange 
electrical  phenomenon  he  called  "etheric 
force". 

1877 — Emile  Berliner,  of  Washington,  D. 
C,  noted  that  the  resistance  of  a  loose 
electrical  contact  varies  with  pressure : 
he  applied  the  principle  to  the  design 
of  a  microphone. 

1877 —  Edison  patented  the  button  or  solid 
carbon  type  of  voice  transmitter  for  the 
telephone. 

1878 —  Francis  Blake  designed  a  telephone 
transmitter  employing  a  block  of  hard 
carbon  and  a  vibrating  diaphragm. 

1878 — Hughes,  of  I^ondon,  built  a  sensi- 
tive inertia  transmitter  for  the  telephone 
and  revived  the  name  "microphone".  He 
discovered  the  phenomena  upon  which 
the  action  of  the  coherer  depends. 

1880 — J.  and  P.  Curie,  of  France,  dis- 
covered the  piezo-electric  effect  of  crys- 
tals. 

1882 — Professor  Amos  Dolbear,  t«  Tufts 
College,  was  granted  a  United  States 
patent  (March)  for  a  system  of  wireless 
telegraphy  or  as  he  stated,  "electrical 
communication  between  two  points  cer- 
tainly more  than  one-half  mile  apart". 


1883 —  Edison  discovered  "the  Edison  ef- 
fect", a  phenomenon  occurring  inside  an 
incandescent  lamp.  He  observed  that  an 
electric  current  could  be  made  to  pass 
through  the  space  between  a  heated 
filament  and  an  adjacent  cold  metallic 
plate. 

1884 —  Paul  Nipkow,  of  Berlin,  invented  a 
scanning  disk  by  means  of  which  he 
hoped  to  send  pictures  over  wires  ;  it  was 
later  used  in  television. 

1885 —  Edison  developed  an  induction  sys- 
tem of  communication  for  use  between 
railroad  stations  and  trains.  (Marconi 
Wireless  Telegraph  Co.  purchased  the 
patent  in  1903.) 

1885 —  Sir  William  Preece  in  England  dem- 
onstrated that  telephonic  speech  could  be 
sent  440  yards  by  induction. 

1886 —  Dolbear  patented  a  wireless  system 
employing  two  elevated  insulated  metal- 
lic plates. 

1886 — Professor  Heinrich  Hertz,  German 
physicist,  proved  experimentally  that 
electromagnetic  waves  as  predicted  by 
Maxwell  could  actually  be  sent  through 
space  with  the  speed  of  light.  He  demon- 
strated with  the  famous  Hertz  oscillator. 

1890 — Professor  Edouard  Branly,  of  Paris, 
developed  the  coherer  as  a  detector  of 
electromagnetic  waves. 

1890 —  C.  Francis  Jenkins,  of  Washington, 
D.  C,  began  a  search  for  new  devices 
needed  for  success  of  Nipkow  disk  as 
a  television  scanner. 

1891 —  Nikola  Tesla  experimented  with 
high  frequency  currents  and  discovered 
the  principle  of  the  rotary  magnetic 
field.  He  applied  it  in  practical  form  to 
the  development  of  the  induction  motor. 

1892 —  Sir  William  Preece  signaled  between 
two  points  on  the  Bristol  Channel  by  a 
system  that  employed  both  the  principles 
of  induction  and  conduction. 

1892 — Sir  Willam  Crookes  predicted  wire- 
less telegraphy  without  wires  would  soon 
be  possible. 

1894 —  Sir  Oliver  Lodge  at  the  British  As- 
sociation meeting  demonstrated  the  ef- 
ficiency of  the  Branly  coherer  as  a  de- 
tector of  electromagnetic  waves  up  to 
150  yards. 

1895 —  Guglielmo  Marconi  sent  and  received 
his  first  wireless  signals  across  his  fath- 
er's estate  at  Bologna,  Italy. 

1896 —  Marconi  filed  application  for  the 
first  British  patent  on  wireless  teleg- 
raphy. He  sent  signals  across  two  miles 
at   Salisbury   Plain,  England. 

1897 —  Marconi  receiving  on  a  tug  boat 
picked  up  wireless  messages  from  Nee- 
dles on  the  Isle  of  Wight,  18  miles  dis- 
tant. 

1897 —  The  Wireless  Telegraph  and  Signal 
Co.,  Ltd..  was  incorporated  in  England 
as  the  first  commercial  organization  of 
its  kind  (July).  The  name  was  changed 
to  Marconi  Wireless  Telegraph  Co.,  Ltd., 
in  1900. 

1898 —  The  first  paid  wireless  messages 
were  sent  (June  3)  from  Needles,  Isle 
of  Wight. 

1898  (July  20) — Marconi  wireless  reported 
the  Kingstown  regatta  off  Irish  coast  to 
Dublin  newspaper  from  aboard  the  SS 
Flying  Huntress. 

1899  (March  27) — Marconi  flashed  the  first 
wireless  signals  across  the  English 
Channel. 

1899  (April  28) — Steamer  R.  F.  Mathews 
collided  with  the  East  Goodwin  Sands 
Lightship  and  sent  the  first  wireless  call 
for  assistance. 

1899  (April) — Wireless  communication 
was  established  by  the  U.  S.  Army  Sig- 
nal Corps  between  Fire  Island  and  Fire 
Island  Lightship,  a  distance  of  12  miles. 

1899  (July) — Three  British  warships  ex- 
changed wireless  messages  at  sea  across 
75  miles. 

1900 — Sir  Oliver  Heaviside  and  Professor 
Arthur  E.  Kennelly.  of  Harvard,  sug- 
gested the  theory  of  a  "radio  ceiling" 
now  referred  to  as  the  Heaviside  surface, 
a  conducting  medium  that  reflects  radio 
waves  from  the  upper  levels  of  the  at- 
mosphere. 

1900  (Feb.  18) — Germany's  first  commer- 
cial wireless  station  was  opened  on  Bor- 
kum  Island. 

1900  (Feb.  28) — S.  S.  Kaiser  Wilhelm  der 
Grosse  left  port  as  the  first  seagoing 
passenger  ship  equipped  with  wireless 
service. 

1900 — Marconi  filed  application  for  his 
first  historic  patent  No.  7777  covering 
a  "tuned"  or  synchronized  wireless  sys- 
tem. 

1900  (Nov.  2) — Belgium's  first  wireless 
station  was  installed  at  Lapanne. 

1901  (Jan.  1) — The  bark  Medora  was  re- 
ported by  wireless  to  be  waterlogged  on 
Ratel   Bank  and  assistance  was  sent. 


1901  (Feb.  11) — Marconi  established  wire- 
less communication  between  Niton,  Isie 
of  Wight,  and  the  Lizard  station,  196 
miles  apart. 

1901  (March) — Wireless  service  for  the 
public  was  established  between  the  five 
main  islands  of  the  Hawaiian  group. 

1901  (Sept.  28)— Professor  Reginald  Fes- 
senden  applied  for  a  United  States  pat- 
ent for  radio-telephony  utilizing  an  al- 
ternating current  generator  having  a 
frequency  of  50.000  cycles  per  second. 

1901  (Dec.  12) — Marconi  at  Newfoundland 
intercepted  the  first  transatlantic  signal, 
the  letter  "S",  transmitted  from  Poldhu. 
England. 

1902  (Feb.)— Marconi  on  S.  S.  Philadel- 
phia picked  up  messages  from  Poldhu. 
2,099  miles  distant. 

1902  (June  25) — Marconi  introduced  the 
magnetic  detector  and  conducted  tests  on 
board  the  Italian  cruiser  Carlo  Alberto. 

1902 —  Professor  Reginald  A.  Fessenden  in- 
troduced the  electrolytic  detector. 

1902  (Dec.  17) — Marconi  sent  first  west- 
east  transatlantic  wireless  messaores 
from  Glace  Bay  to  England. 

1903 —  Electric  arc  transmitter  as  a  means 
of  propagating  wireless  waves  was  in- 
troduced by  Valdemar  Poulsen  and  Wil- 
liam Duddell. 

1903 — President  Theodore  Roosevelt  and 
King  Edward  of  England  exchanged 
greetings  by  wireless  between  Cape  Cod 
and  Poldhu. 

1903 —  First  ocean  daily  "newspaper"  was 
printed  on  board  S.  S.  Campania,  with 
news  supplied  by  wireless. 

1903  (Aus.  4) — First  International  Radio- 
telegraphic  Conference  was  held  at 
Berlin. 

1904  (Feb.  1) — CQD  was  adopted  as  the 
wireless  distress  call  by  the  Marconi 
Company. 

1904 —  Professor  John  Ambrose  Fleming, 
of  England,  invented  the  two-element 
thermionic  valve  detector. 

1904  (Aug.  15) — Great  Britain  passed  a 
Wireless  Telegraph  Act. 

1904 —  Wireless  apparatus  was  featured  at 
the  St.  Louis  World's  Fair. 

1905 —  The  New  York  Times  received  eve- 
witness  wireless  bulletins  of  naval  battle 
off  Port  Arthur  in  Russo-Japanese  war. 

1906—  E.  Bellini  and  A.  Tosi.  of  Italy, 
pioneered  in  radio  direction-finder  re- 
search. 

1906 — Telefunken  arc  system  of  wireless 
was  introduced  in  Germany  and  covered 
25  miles. 

1906 — Dr.  Lee  de  Forest  invented  the  au- 
dion.  a  three-element  vacuum  tube, 
having  a  filament,  plate  and  grid. 

1906 — Dun  woody  discovered  the  rectifyine 
properties  of  carborundum  crystals  and 
Greenleaf  Pickard  noted  similar  prop- 
erties of  silicon,  replacing  coherer  as  a 
detector  of  wireless  waves. 

1907  (Oct.  17) — Commercial  wireless  ser- 
vice was  inaugurat'^d  between  Clifden. 
Ireland,  and  Glace  Bay.  Nova  Scotia. 

1908  (Feb.  2)—S.S.  St.  Cuthhert  afire  off 
Sable  Island  was  sighted  by  steamer 
Cymric  from  which  a  newspaper  corre- 
snondent  se"t  story  by  wireless  to  the 
Ne7r   York   Timefi  and  Chicano  Tribune. 

1908  (Feb.  3) — Marconi  transatlantic 
wireless  stations  were  opened  to  the 
public  for  transmission  and  reception  of 
Marconigrams  between  England  and 
Canada. 

1908 — International  Radio  Telegraphic 
Conference  at  Berlin  suggested  SOS  as 
wireless  distress  call  instead  of  COD 

1909  (Jan.  23) — Republic  collided 
with  S.S.  Florida  i^ff  New  York  harbor, 
and  Jack  Binns.  Republic  wireless  oper- 
ator, flashed  CQD  that  summoned  res- 
cuers proving  the  vaHie  of  Marconi  ap- 
paratus in  time  of  disaster  at  sea. 

1909  —  Marconi  was  awarded  the  Nobel 
Prize  in  physics. 

1910  (Jan.  13) — Enrico  Caruso  and  Emmy 
Destinn  singing  backstage  of  the  Metro- 
nolitan  Ope'-a  House,  brf^adcast  through 
De  Forest  radionhone  and  were  heard  by 
operator  on  S.S.  Avon  at  sea  and  by 
wireless  amateurs  in  Connecticut. 

1910 — Marconi    flashed    wireless  messages 

from  Ireland  to  Buenos  Aires. 
1910   —   S.S.    Principcssa    Mafalda  inter- 

cented    messages    from    Clifden,  Ireland. 

4. GOO   miles   by   day   and   6,700   miles  at 

night. 

1910  (Apr.  23) — Marconi  transatlantic 
America-Europe    service  opened. 

1910  (June  24) — United  States  approved 
an  Act  requiring  certain  passenger 
ships  to  carry  wireless  equipment  and 
operators. 

1911  (July  1) — Department  of  Commerce 
organized  a  radio  division  to  enforce  the 
wireless  act  of  June  24,  1910. 


1911 —  Radiotelephony  spanned  350  n 
between  Nauen,  Germany,  and  Vi(-i 
Austria.  I 

1912—  Frederick  A.  Kolster,  of  Bureai 
Standards,  developed  a  decremeter 
make  direct  measurements  of  wirt 
waves. 

1912 — United  Wireless  Co.  absorbed 
American  Marconi  Co. 

1912    (Feb.) — Marconi    Company  acqu 
the    Bellini-Tosi    patents,  including 
direction  finder. 

1912     (April  14)— S.S.    Titanic  disa 
proved  the  value  of  wireless  at  sea  : 
lives  were  saved.  Jack  Phillips  and  I: 
old  Bride  were  the  wireless  men. 

1912—  United  States  Naval  radio  stat 
NAA,  opened  at  Arlington.  Va. 

1912   (July  5)— International  Radio  T 
graphic  Conference  in  London  appro 
regulations     to     secure     uniformity  i 
practice  in  radio  communication  serv 

1912  (July  23) — An  Act  was  approved 
the  United  States  extending  the  Att 
June  24,  1910,  to  cover  cargo  ves 
and  required  auxiliary  source  of  pf 
efficient  communication  between  wire 
room  and  bridge,  and  two  or  more  sVi 
wireless  operators  in  charge  of  appart 
on  certain  passenger  ships. 

1912  (Aug.  13)— United  States  appro 
Act  licensing  wireless  operators  i 
transmitting  stations,  including  ai 
teurs. 

1913  (June) — Radio  Telegraph  Act 
Canada  was  passed  by  Parliament. 

1913 —  Station  POZ.  Nauen.  Germa 
flashed  a  message  1.550  miles. 

1913  (Sept.) — Prince  Albert,  ruler  of 
principality  of  Monaco,  steamed  i 
New  York  harbor  on  his  yacht  Hiro 
elle  equipped  with  a  wireless  piano  he, 
by  amateurs  as  far  distant  as  the  Gr' 
Lakes.  ^ 

1913  (Oct.  11) — S.S.  Volturno  afire  at  ' 
flashed  an  SOS  and  ten  ships  rushed  ' 
her  side. 

1913  (Nov.  12) — Safety  at  Sea  Confers 
was  held  in  London ;  wireless  recei 
major  consideration. 

1913  (Nov.  24) — Tests  of  wireless  w 
conducted  on  Delaware.  Lackawanna 
Western  Railroad  between  Hoboken  i 
Buffalo. 

1914 —  Direct    communication    was  est 
lished    between    WSL.    Sayville.  L. 
and    POZ,    Nauen.    Germany ;  also 
tween  Tuckerton.  N.  J-.  aid  Elvise. 

1914  (Sept.  24) — California-Honolulu  wi 
less  service  was  opened  by  Marc 
Wireless  Telegraph  Company  of  Am 
ica. 

1914 — Validity  and  priority  of  Marcorj 
patents  were  upheld  in  the  Unit' 
States  District  Court.  Eastern  Distd 
of  New  Yo^k.  in  a  decision  handed  do" 
by  J'ldge  Van  Vechten  Vender. 

1914 —  Nauen.  Germany,  flashes  warni. 
to  Kronprinzessin  Ccile,  850  miles 
the  Irish  Coast,  to  rush  to  a  neutral  P' 
with  its  cargo  of  $10,000,000  in  gc 
The  ship  anchored  at  Bar  Harbor  a  f 
days  later.  - 

1914  (Oct.  6) — Edwin  H.  Armstrong  n 
granted  a  patent  on  the  regenerative 
feed-back  circuit. 

1915  (May  22) — Marconi  sailing  fn-. 
New  York  to  Rome,  summoned  bv  Ij 
King  because  of  Italy's  entry  into  Wo-, 
War  predicted  "visible  telephony".  { 

1915 —  Radio  comnass  was  developed  i 
Dr.  F.  A.  Kolster  of  U.  S.  Bureau  : 
Standards. 

1915  (July  27) — Wireless  communicati 
was  established  between  United  Sta~- 
and  Japan  through  relav  via  Honolu 

1915  (July  28) — Radio  telephone  succe 
ful  between  Arlington.  Va..  and  Par, 
3.700  miles  away.  Hawaii  also  heard  t 
voices  in  these  tests  conducted  by  Ami 
ican  Telephone  &  Telegraph  Company. 

1916  (Nov.  5) — President  Wilson  a^ 
Mikado  of  Japan  exchanged  radiograi. 
at  opening  of  transpacific  circuit. 

1916  (Nov.) — De  Forest  experimental  i 
dioohone  station  was  opened  at  Hi 
Bridge.  N.  Y. 

1916  (Nov.) — Station  2ZK.  New  Rnc 
elle.  N.  Y..  operated  by  George  C.  Ca 
non  and  Charles  V.  Logwood  broadcf 
music  between  9  and  10  p.  m.,  da 
except  Sunday. 

1917 —  Dr.  E.  F.  W.  Alexanderson  ( 
signed  a  200-kilowatt  high  frequen 
alternator,  facilitating  world-wide  wii 
less. 

1918 —  A.  Hoxie.  General  Electric  enginei 
installed  a  high-speed  wireless  record- 
to  copy  messages  from  France  at  Ott 
Cliffs.  Maine. 

1918  (April)  ^ — A  high  power  stati 
LCM,  was  opened  at  Stavanger,  N( 
way. 
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!<18 — Between  2.500  and  3.000  vessels  in 
British  Merchant  Marine  were  now 
eci  nipped  with  wireless  transmitters  and 
receivers. 

»18  (July  31) — United  States  Govern- 
ment took  over  all  wireless  land  stations 
in  the  country,  with  exception  of  a  few 
high  power  transmitters  remaining  un- 
der control  of  commercial  organizations. 
>18  (Sept.  22) — Wireless  messages  from 
Carnarvon,  Wales,  were  heard  at  Sydney. 
Australia.  12.000  miles  distant. 
J18  (Nov.) — Signing  of  the  Armistice 
ending  World  War  was  announced  by 
wireless  flashes  from  Germany  and 
France. 

1^19 — The  vacuum  tube  highly  developed 
by  World  War  necessities  began  to  re- 
place the  old  spark  and  arc  transmit- 
ters. 

1(919 — President  Wilson  on  way  to  Peace 
Conference  in  Paris  maintained  contact 
with    America    by    wireless    from  S.S. 
George  Washington. 
n(919 — U.  S.  Navy's  flying  NC-boats  used 
radio   and   direction   finders   on  historic 
transatlantic  flight. 
fl|919    (Aug.  24)  ■ —  United    States  Signal 
Corps     broadcast     service     of  Trinity 
Church  at  Third  and  D  Streets,  Wash- 
ington, D.  C. 
919 — British   dirigible   R-34    crossed  At- 
lantic   equipped    with    a    vacuum  tube 
transmitter. 
919 — England  and  Canada  linked  by  vac- 
uum tube  radiophone  transmitters. 
919 — President    Wilson    returning  from 
Peace  Conference  on  board  S.S.  George 
Washington,  addressed  the  crew  on  July 
4  and  an  attempt  was  made  to  broad- 
cast his  speech  to  shore,  but  was  un- 
successful. 

919 — Radio  Corporation  of  America  was 
organized,  acquiring  the  interests  of  the 
Marconi  Wireless  Telegraph  Company  of 
America  and  radio  activities  of  the  Gen- 
eral Electric  Company  in  plans  for  an 
American  worldwide  radio  system. 

919 —  Establishment  of  U.  S.  Naval  Shore 
Radio  Compass  System  with  33  stations 
along  Atlantic  Coast  after  tests  by 
U.S.S.  Chicago;  project  suggested  to 
navy  by  Lieut.  Comdr.  Thomas  Appleby 
in  1918 ;  first  system  of  kind  in  world. 

920  (Feb.  29) — United  States  govern- 
ment returned  the  high  power  stations 
under  its  control  during  the  World  War, 
and  the  first  commercial  long  distance 
radio  communication  between  the  United 
States  and  foreign  countries  was  inaug- 
urated by  the  Radio  Corporation  of 
America. 

920 —  A  tract  of  land  covering  ten  square 
miles  was  acquired  at  Rocky  Point  and 
Riverhead.  L.  I.,  for  the  construction  of 
a  Radio  Central  conceived  for  worldwide 
communication  under  direction  of  RCA. 

920 — Installation  of  200-kilowatt  Alexan- 
derson  high  frequency  alternators  for 
international  communication  began  at 
Bolinas,  Calif.,  Marion,  Mass.,  and  Ka- 
huku,  Hawaii. 

920  (Aug.  20)--Station  WWJ.  Detroit, 
owned  by  Detroit  News,  operated  a  ra- 
diophone. (Regular  broadcasting  license 
issued  Oct.  13,  1921.) 

1920  (Nov.  2) — Radio  broadcasting  be- 
gins with  KDKA.  Pittsburgh  (Westing- 
house  Co.),  sending  out  the  Harding- 
Cox  election  returns. 

rii921 — President  Harding  formally  opens 
Radio  Central  on  Long  Island  addressing 
a  radiogram  to  all  nations. 
1921 — Paul  Godley.  American  amateur  at 
Androssan,  Scotland.  intercepted  27 
American  radio  amateurs  using  power 
outputs  ranging  from  50  to  1,000  watts. 

1921  —  Alexanderson's  200-kilowatt  alter- 
nator system  installed  at  Tuckerton, 
N.  J. 

1921  (July  2) — Dempsey-Carpentier  fight 
was  broadcast  from  Boyle's  Thirty  Acres 
in  Jersey  City  through  a  temporarily  in- 
stalled transmitter  at  Hoboken.  N.  J. 
Major  J.  Andrew  White  was  the  an- 
nouncer. This  event  gave  broadcasting 
a  tremendous  boost. 

1921 — Nobel  Prize  for  physics  awarded 
Professor  Edouard  Branly  for  his  radio 
research  work  and  invention  of  coherer. 

921  (Aug.  30) — American  Radio  Relay 
League  held  its  first  annual  convention 
at  Chicago. 

1921  (Sept.  27)— Station  WBZ  went  on 
the  air  at  Springfield,  Mass. 

^921  (Oct.  1)— Station  WJZ  ofiieially 
opened  at  Newark.  N.  J.,  as  first  regu- 
lar broadcaster  in  metropolitan  area 
featuring  World  Series  bulletins. 

1921  (Nov.  11)— President  Harding's  ad- 
dress at  burial  of  the  Unknown  Soldier 
at  Arlington  was  broadcast. 

1921  (Nov.  11) — Station  KYW  was  intro- 
duced on  the  air  at  Chicago  by  Westing- 
house  Co. 

1921  (Dec.  I.';)— Station  WDY  opened  at 
Roselle  Park.  N.  J.  (Remained  on  the 
air  as  a  broadcaster  until  merged  with 
WJZ). 

H922— Two-way  radio  conversation,  first 
of  its  kind,  was  established  between 
Deal  Beach,  N.  J.,  and  S.  S.  America 
400  miles  at  sea. 

1922  (Feb.  20)— Station  WGY,  Schenec- 
tady, went  on  the  air. 


1922  (Feb.  27) — First  annual  Radio  Con- 
ference relating  to  broadcasting  was 
held  at  Washington,  D.  C,  at  call  of 
Secretary  of  Commerce  Herbert  Hoover. 

1922  (June) — Marconi  came  to  America 
in  his  yacht  Elettra  and  at  a  meeting 
of  the  Institute  of  Radio  Engineers 
demonstrated  his  short  wave  radio  beam 
and  reflectors. 

1922  (July  25) — The  American  Telephone 
&  Telegraph  Company  abandoned  its 
broadcasting  station  WBAY. 

1922  (Aug.  16) — Station  WEAF  went  on 
the  air  atop  the  Western  Electric  Bldg., 
West  Street.  New  York. 

1922 — The  superheterodyne  as  a  broadcast 
receiver  was  demonstrated  by  its  inven- 
tor, Edwin  H.  Armstrong. 

1922  (Sept.  7)  — Station  WEAF.  New 
York,  broadcast  the  first  commercially 
sponsored  program  of  the  Queensborough 
Corporation,  a  real  estate  organization. 

1922  (Oct.  25) — High-powered  vacuum 
tube  transmitters  for  the  first  time 
handled  traflic  between  New  York,  Eng- 
land and  Germany. 

1922  (Oct.  28) — Princeton-Chicago  foot- 
ball game  went  on  the  air  as  the  first 
broadcast  from  the  gridiron. 

1922  (Nov.  11) — Remote  control  pickup 
of  opera  Aida  at  the  Kingsbridge  Ar- 
mor.v.  New  York,  was  the  first  program 
of  its  kind. 

1922  (Nov.  22)— The  New  York  Philhar- 
monic Orchestra  broadcast  for  the  first 
time. 

1922 —  Development  of  a  20-kilowatt  vac- 
uum tube  for  transmitters  was  an- 
nounced by  Dr.  Irving  Langmuir,  Sche- 
nectady. 

1923  (Jan.  4) — The  first  "chain"  broad- 
cast featured  a  telephone  tieup  between 
WEAF.  New  York,  and  WNAC,  Boston. 

1923  (March) — Invention  of  the  neutro- 
d.vne  circuit  was  described  by  Professor 
L.  A.  Hazeltine,  at  Radio  Club  of 
America. 

1923 —  A  picture  of  President  Harding  was 
sent  by  the  C.  Francis  Jenkins  television 
system  between  Washington  and  Phila- 
delphia. 

1923  (March  4) — Station  KDPM.  Cleve- 
land. O.,  picked  up  short  waves  from 
KDKA,  Pittsburgh,  and  presented  the 
first  rebroadcast  program. 

1923  (March  20) — Second  Annual  Radio 
Conference  was  held  at  Washington. 
D.  C  to  discuss  broadcasting  problems. 

1923  (May  15)  —  Station  WJZ  moved 
from  Newark.  N.  J.,  to  Aeolian  Hall  on 
42nd  Street,  New  York. 

1923  (June) — The  first  multiple  station 
hookuD  by  wire  featured  WEAF,  New 
York  ;  WGY.  Schenectady  :  KDKA,  Pitts- 
burgh, and  KYW,  Chicago. 

1923 —  President  Warren  G.  Harding  spoke 
from  St.  Louis  as  he  began  a  western 
tour  and  three  stations  were  in  the  net- 
work—WJZ.  New  York  ;  WCAP.  Wash- 
ington, and  KSD.   St.  Louis. 

1923  (Aug.  1) — Station  WRC  was  opened 
at  Washington.  D.  C,  by  Radio  Corpora- 
tion of  America. 

1923  (Nov.  11) — Woodrow  Wilson'?  Ar- 
mistice Day  address,  his  only  public  ad- 
dress after  retiring  from  the  White 
House,  was  broadcast  by  WEAF,  New 
York. 

1923  (Dec.  4)  — Opening  of  Congress 
broadcast  for  first  time. 

1924  (Jan.  9) — Station  KGO.  Oakland. 
Cal...  made  its  debut  on  the  air,  owned 
by  General  Electric. 

1924  (Feb.  5) — English  listeners  heard  a 
program  short-waved  from  KDKA  re- 
broadcast  for  first  time  in  London. 

1924  (Feb.  6) — Woodrow  Wilson's  funeral 
services  at  National  Cathedral.  Wash- 
ington, D.  C.  broadcast  with  WEAF 
as  New  York  outlet. 

1924  (Feb.  23) — Calcutta.  India,  eaves- 
dropped on  a  KDKA  program  rebroad- 
cast from  London. 

1924  (May  30) — Marconi  utilizing  short 
waves  talks  bv  radiophone  from  his 
yacht  Elettra  off  England  to  Australia. 

1924 —  National  Republican  convention  at 
Cleveland  and  National  Democratic  con- 
vention at  New  York  were  broadcast  for 
first  time  over  nation-wide  networks. 

1924  (July) — British  government  through 
arrangements  with  Marconi  Company 
announced  plans  to  link  the  Empire  by 
a  beam  radio  system. 

1924  —  Marconi  described  his  shortwave 
beam  system  in  a  lecture  before  the 
Royal   Society  of  Arts   in  London. 

1924  (Sept.) — Marconi  on  his  yacht  used 
the  32-meter  wave  for  a  radiophone  con- 
versation with  Syria.  2.100  miles  away. 

1924  (Oct.) — Equipped  with  wireless  the 
Zeppelin  ZR-3  (later  renamed  Los  An- 
geles)   crossed  the  Atlantic. 

1924  (Oct.) — Third  National  Radio  Con- 
ference pertaining  to  broadcasting  was 
held  in  Washington,  D.  C. 

1924  (Oct.  11) — Cape  Town,  Africa,  inter- 
cepted a  program  from  KDKA  with 
sufficient  strength  to  rebroadcast. 

1924  (Nov.  30) — Facsimile  radio  from 
London  to  New  York  carried  pictures 
of  President  Coolidge,  Prince  of  Wales 
and  Premier  Stanley  Baldwin  across  At- 
lantic in  20  minutes,  using  the  Ranger 
System. 


1924 —  Station  WJZ  rebroadcast  first  in- 
ternational program  relayed  on  1,600 
meter  wave  from  Coventry,  England,  to 
Houlton,  Me.,  from  where  it  was  fed  by 
wire  lines  to  the  New  York  transmitter. 

1924  (Dec.  15) — Station  KOA.  Denver, 
Colo.,  went  on  the  air,  owned  by  Gen- 
eral Electric  Co., 

1925 —  Commercial  companies  applied  for 
short  wave  licenses  as  transatlantic  traf- 
fic was  shifted  more  and  more  from 
long  waves  to  20  to  105  meters. 

1925 — Development  of  high  power  broad- 
cast transmitters  lead  to  moving  of  sta- 
tions to  suburbs  or  sections  some  dis- 
tance from  metropolitan  areas.  KDKA, 
Pittsburgh,  and  WGY,  Schenectady,  test- 
ed 50-kilowatt  installations. 

1925 — Coolidge  inaugural  was  broadcast 
by  24  stations  in  transcontinental  net- 
work. 

1925  (April) — John  Logie  Baird,  Scottish 
television  experimenter,  demonstrated  ra- 
dio shadowgraphs  at  Selfridge  store  in 
London. 

1925  (.May  7) — Photoradio  developed  bv 
Capt.  R.  H.  Ranger  of  RCA,  transmit- 
ted facsimile  messages,  maps  and  pic- 
tures from   New   York  to  Honolulu. 

1925— Stations  WJZ.  New  York,  and 
WRC,  Washington,  rebroadcast  for  the 
first  time  the  gong  of  Big  Ben  atop  the 
House  of  Parliament,  London,  as  it 
struck  midnight. 

1925 — Alternating  current  tubes  were  in- 
troduced, making  possible  the  all-electric 
receiver  for  the  home. 

1925 —  Heaviside-Kennelly  theory  of  the 
so-called  "radio  mirror"  was  confirmed 
by  the  United  States  Radio  Research 
Laboratories,  Bellevue,  D.  C. 

1926  (Jan.  1 )  —  John  McCormack  and 
Lucrezia  Bori  made  their  radio  debuts 
over  WJZ  in  a  broadcast  that  inspired 
other  artists  of  distinction  to  go  on  the 
air. 

1926  —  S.S.  Antinoe  in  distress  at  sea 
flashed  an  SOS  and  the  S.S.  President 
Roosevelt  rushed  to  the  aid  through  a 
blinding  blizzard  guided  to  the  scene  by 
a  radio  compass. 

1926  (Feb.  23)— President  Coolidge  signed 
the  Dill-White  Radio  Bill,  that  created 
the  Federal  Radio  Commission  and  end- 
ed chaos  caused  by  a  wild  growth  of 
broadcasting. 

1926  (April  20) — Picturegram  of  a  check 
was  flashed  by  photoradio  from  London 
to  New  York  where  it  was  honored  and 
cashed. 

1926  (May)— Richard  E.  Byrd  and  Floyd 
Bennett  in  plane  Josephine  Ford  flew 
over  North  Pole  from  Spitzbergen 
equipped  with  a  short-wave  transmitter 
to  contact  the  base. 

1926  (May) — Dirigible  Norge  soared  across 
the  Arctic  and  broadcast  the  first  mes- 
sages direct  from  the  North  Pole. 

1926  (Sept.  23) — Dempsey-Tunney  fight 
was  broadcast  to  all  parts  of  the  world 
with  Major  J.  Andrew  White  announc- 
ing. 

1926 —  World  Series  was  broadcast  for  the 
first  time  by  WJZ's  nationwide  hookup. 

1926  (Nov.  1)  —  National  Broadcasting 
Company  was  organized,  with  WEAF 
and  WJZ  as  key  stations  and  Merlin 
Hall  Aylesworth.  as  president.  Head- 
quarters were  established  at  711  Fifth 
Ave.,  New  York. 

1926  (Dec.  15)— Dr.  E.  F.  W.  Alexander- 
son  demonstrated  his  multiple  light- 
brush  television  system  and  projector 
at  St.  Louis. 

1927  (Jan.  1)— The  first  regularly  estab- 
lished coast-to-coast  hookup  requiring 
4.000  miles  of  wire  was  used  to  broad- 
cast football  game  in  Bowl  of  Roses, 
Pasadena,  Cal. 

1927  (Jan.  7) — Radiotelephone  circuit  or 
"talk-bridge"  of  American  Telephone  & 
Telegraph  Co.  was  opened  between  New 
York  and  London  with  Adoloh  S.  Ochs. 
publisher  of  the  New  York  Times,  talk- 
ing with  Geoffrey  Dawson,  editor  of  the 
London  Times. 

1927  (Jan.  21)  —  First  coast  -  to  -  coast 
broadcast  of  an  opera  featured  Faust 
from  the  Chicago  Civic  Opera  Auditori- 
um. 

1927  (Feb.  22) — First  coast-to-coast  Pres- 
idential broadcast  from  the  floor  of 
Congress  featured  Calvin  Coolidge's 
Washington  Birthday  address  at  joint 
session  of  Congress. 

1927  (March  2)— Federal  Radio  Commis- 
sion appointed  by  President  Coolidge: 
Rear  Admiral  W.  H.  G.  Bullard.  John 
F.  Dillon.  Judge  E.  O.  Sykes.  O.  H. 
Caldwell    and    Henry   A.  Bellows. 

1927  (April  7) — Wire  television  was  dem- 
onstrated between  Washington  and  New 
York,  and  radio-vision  between  Whip- 
pany.  N.  J.,  and  New  York,  by  Bell 
Telephone  Laboratories. 

1927 — Arrival  of  Charles  A  Lindbergh  in 
United  States  after  his  historic  flight  to 
Paris  was  broadcast  by  largest  network 
of  stations  ever  assembled  up  to  this 
time. 

1927  (Sept.  18)  — Columbia  Broadcasting 
System  went  on  the  air  with  a  basic 
network  of  16  stations.  Major  J.  Andrew 
White  was  president. 


1927  (Oct.  17) — Marconi  in  lecture  at 
Institute  of  Radio  Engineers  in  New 
York  predicted  that  short  waves  were 
destined  to  play  a  vital  role  in  tele- 
vision. 

1927  (Dec.  30) — Radiomarine  Corporation 
of  America  was  organized  to  operate  a 
radio  service  for  ships  at  sea. 

1928  (Feb.  8)— John  L.  Baird  televised 
Mrs.  Mia  Howe  in  London  and  the  im- 
age was  seen  at  Hartsdale,  N.  Y.,  as 
the  first  transatlantic  television. 

1928  (March  7) — Passengers  on  S.S.  Ber- 
engaria  saw  face  of  Dora  Selvy  televised 
by  John  L.  Baird  1,000  miles  away  in 
London. 

1928  (July  12)  —  Television  of  outdoor 
scenes  without  the  use  of  artificial  lights 
was  demonstrated  by  the  Bell  Telephone 
Laboratories. 

1928  (Aug.  11)  — Herbert  Hoover  was 
officially  notified  of  his  nomination  for 
the  presidency  while  107  stations  were 
linked  with  the  microphones  at  Palo 
Alto,  Cal. 

1928  (Sept.  11) — The  Queen's  Messenger. 
a  one-act  melodrama,  was  televised  at 
"The  House  of  Magic",  Schenectady,  N. 
Y. 

1929  (Jan.  3) — William  S.  Paley  elected 
President  of  the  Columbia  Broadcasting 
System. 

1929  (Feb.  1) — Band  concert  in  Queens 
Hall,  London,  was  broadcast  in  the 
United  States  as  the  first  scheduled  in- 
ternational rebroadcast. 

1929  (June) — Westminster  Abbey  Thanks- 
giving service  for  recovery  of  King 
George  was  rebroadcast  in  the  United 
States. 

1929 — Screen  grid  tubes  were  developed 
for  radio  receiving  sets. 

1929  (June  27) — Television  in  color  was 
demonstrated  by  the  Bell  Telephone 
Laboratories  by  wire  from  one  end  of 
a   room   to   the  other. 

1929  (Aug.  15) — Brokerage  offices  were 
established  on  several  ocean  liners  sup- 
plied Wall  Street  service  bv  wireless. 

1929  (Nov.  18)— Dr.  V.  K.  Zworykin 
demonstrated  his  kinescope  or  cathode 
ray  television  receiver  before  a  meeting 
of  the  Institute  of  Radio  Engineers  at 
Rochester,   N.  Y. 

1929  (Nov.  29) — A  short  wave  flash  from 
Little  America,  Antarctica,  announced 
that  Byrd  and  several  companions  had 
flown  over  the  South  Pole. 

1929  (Dec.  20) — First  international  pro- 
gram from  Germany  was  rebroadcast 
in  the  United  States. 

1929  (Dec.  25) — Christmas  Day  was  cele- 
brated for  the  first  time  by  an  interna- 
tional exchange  of  radio  programs  be- 
tween the  United  States,  England,  Ger- 
many and  Holland. 

1930  (Jan.  1) — King  George  V  welcomed 
delegates  to  the  London  Naval  Confer- 
ence and  was  heard  in  his  first  world- 
wide broadcast. 

1930  (March  11) — Arrival  of  Byrd  Antarc- 
tic Expedition  at  Dunedin.  New  Zea- 
land, and  two-way  conversation  between 
members  of  the  expedition  and  friends 
in  New  York  heard  in  a  rebroadcast 
throughout  the  United  States. 

1930    (April   9) — Two-way  wire  television 

■  in  which  speakers  at  the  ends  of  a 
3-mile  circuit  saw  each  other  as  they 
conversed  was  demonstrated  by  the  Bell 
Telephone  Laboratories. 

1930 — The  pentode  tubes  for  radio  re- 
ceivers were  introduced. 

1930  (May  22)— Dr.  E.  F.  W.  Alexander- 
son  demonstrated  television  on  a  6-foot 
screen  in  Proctor's  Theater.  Schenectady. 

1930  (June)— S.S.  America  off  Fastnet 
Island,  approximately  3,000  miles  from 
New  York,  intercepted  facsimile  mes- 
sages from  the  United  States. 

1930  (June) — Plans  were  announced  for 
a  .f250.000,000  Radio  City  to  be  built  on 
Manhattan  Island. 

1930  (June  10)— John  Hays  Hammond 
Jr.  announced  his  invention  of  a  tele- 
vision eye  for  airplanes  enabling  pilots 
to  "see"  through  fog  and  darkness  to 
make  safe  landings. 

1930  (June  30)  —  First  round-the-world 
broadcast.  Schenectady  to  Holland,  re- 
layed to  Java.  Australia,  and  back  to 
point  of  origin  in  less  than  a  second. 

1930  (July  30)  —  Experimental  television 
transmitter  W2XBS  opened  by  National 
Broadcasting  Company  in  New  York. 

1930  (Dec.  6) — Direct  radio  communica- 
tion established  between  the  United 
States  and  China  by  opening  of  San 
Francisco-Shanghai  circuit. 

1930  (Dec.  25) — Premier  Hamaguchi,  of 
Japan,  was  heard  in  first  American  re- 
broadcast from  the  Orient. 

1931  (Jan.  1)  —  Premier  Mussolini  of 
Italy,  speaking  over  short  waves  from 
Rome  was  heard  for  the  first  time  b.v 
American  radio  audience. 

1931  (Jan.  11)  —  Caesium  photoelectric 
cells  designed  to  "see  red"  were  intro- 
duced by  the  Bell  Telephone  Labora- 
tories  to   clarify  television  images. 

1931  (Feb.  12) — Pope  Pius  XI  addressed 
the  world  in  an  international  broadcast 
inaugurating  the  Vatican  City  station 
HVJ.  marking  the  first  time  the  Pope's 
voice  was  heard  in  America. 
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1931  (March  31 )  — Micro-rays  (18  cm.) 
carried  voices  across  the  English  Chan- 
nel between  Dover  and  Calais. 

1931  (April  26)  —  Television  station 
W2XCR  went  on  the  air  in  New  York. 

1931  (June  3) — English  Derby  was  tele- 
vised for  the  first  time  by  John  L.  Baird 
at  Epsom  Downs. 

1931  (June)  —  Empire  State  Building, 
world's  highest  skyscraper,  was  selected 
as  the  site  for  an  RCA  television  sta- 
tion using  ultra-short  waves. 

1931  (July  21) — Experimental  television 
station  W2XAB  opened  by  Columbia 
Broadcasting  System  in  New  York. 

1931  (Aug.  21) — Vienna  Philharmonic  Or- 
chestra was  heard  in  its  first  American 
rebroadcast  by  WJZ. 

1931  (Sept.  13) — Mahatma  Gandhi,  "In- 
dia's man  of  destiny",  explained  the  po- 
litical plight  in  an  American  rebroad- 
cast from  London. 

1931  (Sept.  24) — U.  A.  Sanabria  demon- 
strated television  on  a  10-foot  screen  at 
the  Radio-Electrical  World's  Fair  in 
New  York. 

1931  (Oct.  15) — Broadcasting  Magazine 
founded  as  trade  publication  of  radio 
broadcasting  industry. 

1931  (Dec.  12) — Fifteen  nations  and  in- 
sular possessions  participated  in  world- 
wide tribute  to  Marconi  on  thirtieth 
anniversary  of  first  transatlantic  signal. 

1931  (Dec.  23) — Hansel  and  Gretel  was 
broadcast  from  the  Metropolitan  Opera 
House  as  the  first  radio  presentation 
from  the  stage  of  that  institution.  The 
combined  networks  of  WEAF  and  WJZ 
were   linked    with   the  microphone. 

1932  (Feb.  22) — -International  tributes  to 
George  Washington  on  bicentennial  of 
his  birth  were  heard  throughout  the 
United  States  by  radio. 

1932  (March) — Radio  broadcasting  facili- 
ties were  mobilized  to  aid  in  search  for 
kidnappers  of  Charles  A  Lindbergh  Jr., 
to  flash  news  bulletins  and  to  appeal  to 
the  kidnappers. 

1932  (March  13)  —  German  Presidential 
election  returns — Paul  von  Hindenburg 
vs.  Adolph  Hitler — ^were  rebroadcast  in 
the  United  States. 

1932  (May  14) — Numerous  cities  and  ships 
at  sea  joined  in  radio  tributes  to  Samuel 
F.  B.  Morse,  inventor  of  the  telegraph. 

1932  (May  23) — Four  stations  were  linked 
together  by  wires  in  Cuba  to  form  the 
island's  first  broadcasting  network. 

1932  (June) — Republican  and  Democratic 
National  conventions  were  broadcast, 
coast-to-coast. 

1932  (Aug.  17) — Professor  Auguste  Pic- 
card  broadcast  to  America  by  short 
wave  before  taking  off  in  balloon  for 
trip  into  stratosphere,  and  on  his  re- 
turn to  earth  he  described  his  record- 
breaking  10-mile  ascent  from  Switzer- 
land. 

1932  (Sept.  22) — William  Beebe  in  his 
airtight  bathysphere  broadcast  as  he  was 
lowered  2,200  feet  into  the  ocean  off 
Bermuda. 

1932  (Nov.  9)  —  Governor  Franklin  D. 
Roosevelt  made  his  first  radio  address  as 
President-elect,   thanking  the  electorate. 

1932  (Dec.  10)  —  First  program  direct 
from  Java  was  clearly  rebroadcast  in 
the  United  States. 

1933  (March  4)  —  President  Roosevelt's 
inaugural  broadcast  internationally  by 
record-breaking  hookup. 

1933  (March  12)  —  President  Roosevelt 
broadcast  his  first  "fireside  chat"  on 
banking  moratorium. 

1933  (April  4) — Dirigible  Akron  disaster 
off  New  Jersey  coast  was  described  on 
radio  by  Lieut.  Commander  Herbert  V. 
Wiley,  only  surviving  officer. 

1933  (May  7) — President  Roosevelt  broad- 
cast his  second  "fireside  chat"  on  prog- 
ress of  his  administration. 

1933  (July  24)  —  President  Roosevelt's 
third  "fireside  chat"  dealt  with  his 
stewardship  and  farm  relief. 

1933  (Oct.  22)  —  President  Roosevelt's 
fourth  "fireside  chat"  covered  his  stew- 
ardship to  date. 

1933  (Nov.  11) — New  studios  of  National 
Broadcasting  Company  in  Radio  City 
dedicated. 

1933  (Nov.  20) — Broadcasters  maintained 
two-way  communication  with  U.  S. 
Army  stratosphere  balloon  while  listen- 
ers throughout  the  country  eavesdropped. 

1934  (May  1) — WLW,  Cincinnati,  begins 
operating  with  500,000  watts  power,  be- 
ing licensed  for  50,000  watts  regularly 
and  450,000  watts  experimentally. 

1934  (July  11) — Federal  Communications 
Commission  organized  to  succeed  Federal 
Radio  Commission,  and  also  to  regulate 
wire  telephony  and  telegraphy.  Members : 
Eugene  O.  Sykes  ;  Thad  H.  Brown,  Paul 
A.  Walker,  Norman  S.  Case,  Irvin  Stew- 
art, George  Henry  Payne,  Hampson  Gary. 

1934  (July  28)— U.  S.  Army's  stratosphere 
balloonists  staged  a  dramatic  broadcast 
by  two-way  communication  until  they 
were  forced  to  throw  radio  equipment 
overboard  to  lighten  the  load  aifter  climb 
to  61.000  feet. 


1934  (Sept.  26) — King  George  and  Queen 
Mary  broadcast  internationally  at  launch- 
ing of  S.S.  Queen  Mary. 

1934  (Sept.  30) — President  Roosevelt's 
sixth  "fireside  chat"  dealt  with  progress 
of  his  administration  and  future  plans. 

1934  (Sept.  30) — Mutual  Broadcasting 
System  starts  as  cooperative  four-station 
hookup  (WOR.  WGN,  WLW,  WXYZ), 
carrying  first  commercial  program. 

1934  (Oct.  9) — Supreme  Court  of  the 
United  States  upheld  Dr.  Lee  de  Forest 
as  inventor  of  regenerative  or  "feed- 
back" circuit. 

1934  (Nov.  29) — England's  royal  wedding. 
Prince  George  and  Princess  Marina  of 
Greece,  was  heard  by  radio  round  the 
earth. 

1935  (Feb.  1) — Television  Committee  of 
British  Government  after  a  study  of 
various  systems  suggested  England  estab- 
lish television  as  a  public  service  without 
delay. 

1935  (March  11) — Former  Rep.  Anning  S. 
Prall  appointed  chairman  of  FCiC,  suc- 
ceeding E.  O.  Sykes  and  replacing  Hamp- 
son Gary. 

1935  (April  25) — Guglielmo  Marconi's  61st 
birthday  celebrated  on  radio  in  a  broad- 
cast featuring  salutes  from  ships  at  sea, 
from  Admiral  R.  E.  Byrd  at  Antarctica 
and  from  Graf  Zeppelin  over  South  At- 
lantic. 

1935  (April  28) — President  Roosevelt's 
seventh  "fireside  chat"  covered  relief 
problems. 

1935  (May  7) — Plans  to  spend  $1,000,000 
for  field  television  tests  were  announced 
by  RCA  President  David  Sarnoff ;  tests 
to  start  from  Empire  State  Bldg.,  New 
York,  early  in  1936. 

1935  (May  22 )— President  Roosevelt  deliv- 
ered his  message  vetoing  Patman  bonus 
bill  at  joint  session  of  Congress  at  which 
radio  microphones  were  permitted. 

1935  (July  2) — Sounds  of  Mt.  Vesuvius, 
Italy,  broadcast  to  America  for  first  time 
through  microphone  extended  over  the 
crater's  rim. 

1935  (Sept.  3) — Scripps-Howard  Newspa- 
pers enter  broadcasting  field  with  acqui- 
sition of  WFBE  (now  WCPO)  in  Cin- 
cinnati, planning  to  acquire  other  affili- 
ates. 

1935  (Sept.  13) — Haile  Selassie,  Emperor 
of  Ethiopia,  broadcast  a  special  message 
on  Itaio-Ethiopian  situation  from  Addis 
Ababa  to  listeners  in  the  United  States. 

1935  (Oct.  2) — Premier  Mussolini's  broad- 
cast to  Italian  nation  on  Italo-Ethiopian 
situation  was  reDroadcast  throughout  the 
United  States. 

1935  (Oct.  27) — Most  comprehensive  inter- 
national program,  "Youth  Sings  Across 
Borders",  was  rebroadcast  throughout 
America  with  pickups  from  thirty-one 
countries. 

1935  (Nov.  6) — A  static-less  radio  system 
based  on  frequency  modulation  instead  of 
amplitude  modulation,  was  demonstrated 
on  2fe  meter  wave  by  Major  E.  ±1.  Arm- 
strong at  institute  of  Radio  Engineers, 
New  iTork. 

1935  (Nov.  11) — Radio  maintained  two- 
way  communication  with  Capt.  A.  W. 
Stevens  and  Capt.  Orvil  A.  Anderson  on 
72,000  feet  climb  into  stratosphere 
throughout  8-hour  flight,  broadcast  via 
NBC. 

1935  (Dec.  7)— Hollywood  studios  of  NBC 
dedicated. 

1935  (Dec.  18)— Federal  Radio  Education 
Committee  of  40  leaders  in  broadcasting 
and  educational  fields  named  by  i'CC  to 
coordinate  educational  and  cultural  pro- 
grams. 

1935  (Dec.  27)— Lenox  Riley  Lohr  elected 
president  of  NBC,  succeeding  M.  H. 
Aylesworth. 

1935  (Dec.  31)— Warner  Brothers  with- 
draw from  ASCAP  music  pool,  resulting 
in  split  catalogue  and  turmoil  in  broaa- 
casting  over  music  clearance ;  ASCAP 
dictates  acceptance  of  five-year  contracts 
to  Dec.  31,  1940,  on  percentage  basis. 

1936  (Jan.  3)  —  President  Roosevelt  ad- 
dressed joint  session  of  Congress  called 
for  9  p.  m.  in  order  that  nation  might 
listen  by  radio. 

1936  (Feb.  26) — ^Hearst  expands  activities 
in  broadcasting  field  by  purchasing  four 
stations :  KTSA,  San  Antonio ;  WACO, 
Waco ;  KNOW,  Austin ;  KOMA,  Okla- 
homa City.  Elliott  Roosevelt,  son  of  the 
President,  named  vice  president  of 
Hearst  Radio  Inc. 

1936  (March  1) — King  Edward  VIII  broad- 
casts first  message  to  British  Empire 
since  death  of  his  father  King  George  V 
on  Jan.  21,  which  also  was  flashed 
around  world  by  radio. 

1936  (March  1) — First  television  wire  cir- 
cuit, called  a  "see  line",  links  Berlin  and 
Leipzig ;  images  carried  over  186-mile 
wire  opened  to  public  view  at  "looking 
in"  centers  in  Germany. 

1936  (March  19)— KNX,  Hollywood,  pur- 
chased by  CBS  for  $1,300,000  in  biggest 
station  deal  in  history ;  transfer  subse- 
quently approved  by  FCC. 


1936  (March) — Radio  stations,  networks 
and  amateurs  perform  meritorious  public 
service  in  flood  disasters  hitting  eastern 
and  midwestern  areas. 

1936  (March  24)— WHO,  Des  Moines,  files 
application  with  FCC  for  500,000  watts, 
the  first  of  numerous  such  applications 
later  filed. 

1936  (March  31) — CBS  reports  record 
gross  income  of  $17,637,804  for  1935, 
with  net  profit  of  $3,228,194. 

1936  (April  24)- — ^  American  Newspaper 
Publishers  Association  drops  fight  on  ra- 
dio and  adopts  cooperative  attitude,  con- 
cluding in  report  that  functions  of  news- 
papers and  radio  are  so  closely  allied 
that  future  welfare  of  country  depends 
upon  continuance  of  both  media  as  "free 
institutions." 

1936  (April  24) — Television  outdoors  dem- 
onstrated by  RCA  at  Camden,  N.  J., 
with  local  firemen  as  actors  before 
Zworykin  Iconoscope  camera.  Broadcast 
was  on  6  meters  over  distance  of  one 
mile. 

1936  (April  27)- — NAB  board  of  directors 
approves  plan  for  Bureau  of  Copyrights 
within  association  to  rid  industry  of  de- 
pendence upon  ASCAP  and  other  copy- 
right groups ;  approves  plan  for  public 
domain  and  transcription  library  and 
eventual  per  piece  system  of  payment  of 
copyright  fees. 

1936  (April  30) — New  form  of  electrical 
"wave  guide"  transmission  of  ultra-high 
frequency  radio  waves  through  a  hol- 
low pipe  (coaxial  cable)  reported  by  Bell 
Laboratories  and  Massachusetts  Institute 
of  Technology,  opening  new  prospects 
for  network  television. 

1936  (May  1) — Zeppelin  Hindenburg  broad- 
casts to  United  States  and  Germany  on 
first  Atlantic  crossing. 

1936  (May  13) — W.  H.  Doherty  of  Bell 
Laboratories  presents  paper  on  high 
efficiency  circuit  used  in  new  Western 
Electric  broadcast  transmitters  before 
Institute  of  Broadcast  Engineers  and  in 
May,  1937,  received  Morris  Liebman 
Memorial  Prize  for  work  on  this  circuit. 

1936  (May  22) — CBS  announces  plans  to 
establish  headquarters  in  Hollywood  af- 
ter acquisition  of  KNX.  Subsequently 
names  Donald  Thornburgh  as  vice  presi- 
dent in  charge. 

1936  (May  26) — Cooperative  radio  com- 
mittee, called  Joint  Committee  on  Radio 
Research,  formed  by  Association  of  Na- 
tional Advertisers,  American  Associa- 
tion of  Advertising  Agencies  and  Na- 
tional Association  of  Broadcasters,  with 
Paul  F.  Peter  as  secretary. 

1936  (May  27) — British  superliner  Queen 
Mary  broadcasts  scheduled  programs  to 
U.  S.  networks  on  maiden  voyage  to 
United  States. 

1936  (June) — Record-breaking  hookups 
carry  political  convention :  Republicans 
at  Cleveland  June  9,  Democrats  at  Phila- 
delphia June  23. 

1936  (June  4) — Public  television  demon- 
strations started  in  Los  Angeles  by  Don 
Lee  Broadcasting  System ;  system  de- 
veloped by  Harry  R.  Lubcke,  director  of 
television,  utilizes  300-line  images  framed 
24  times  per  second. 

1936  (June  5) — Davis  Amendment  to  Com- 
munications Act,  requiring  distribution 
of  facilities  by  quotas,  repealed  as  Presi- 
dent Roosevelt  signs  bill  passed  by  Con- 
gress. 

1936  (June  16) — President  Roosevelt  reas- 
serts faith  in  American  system  of  broad- 
casting and  opposes  monopoly  in  radio 
in  letter  to  Broadcasting  Magazine  on 
occasion  of  14th  annual  NAB  convention 
in  Chicago,  July  6-8. 

1936  (Junel5-23) — FCC  holds  hearings  on 
uses  of  short  and  ultra-shortwaves  for 
television,  "apex"  broadcasting  and  other 
services. 

1936  (June  29) — RCA  starts  field  tests  of 
television  from  Empire  State  Bldg.,  New 
York  City,  working  under  special  appro- 
priation of  $1,000,000  for  purpose.  Secret 
system  is  first  demonstrated,  using  live 
artists  and  films,  to  radio  manufacturers 
July  7. 

1936  (July  31) — Warner  Brothers  return 
to  ASCAP,  ending  six  months  of  copy- 
right turmoil,  and  simultaneously  dismiss 
some  200  infringement  suits  against  sta- 
tions and  others  seeking  about  $4,000,000 
in  damages. 

1936  (August) — Olympic  Games  at  Berlin 
are  broadcast  internationally  through 
elaborate  shortwave  system  and  40-nation 
switchboard.  U.  S.  networks  send  own 
announcers  to  cover  events.  German  at- 
tempts to  televise  games  meet  with  poor 
results. 

1936  (Aug.  11) — Philco  Radio  &  Televi- 
sion Corp.  demonstrates  its  television 
system  in  Philadelphia,  transmitting  live 
subjects  and  films  over  seven-mile  span, 
with  345-line  pictures  framed  30  times 
per  second  interlaced  to  produce  60  fram- 
ings per  second;  pictures  9%x7y2 
inches  in  dimension. 

1936  (Sept.  6) — President  Roosevelt  in 
eighth  "fireside  chat"  discusses  drought 
situation. 


1936  (Sept.-Oct.) — Radio  used  extensive 
in  Roosevelt-Landon  political  campaigi 
with  estimated  $2,000,000  or  more  spei  > 
for  network  and  station  time.  Hookuj 
and  stations  cover  elections  thorouglii 
Nov.  3. 

1936  (Sept.  25) — M.  H.  Aylesworth  r 
signs  as  vice  chairman  of  NBC,  terrr. 
nating  entire  affiliation  with  networ 
which  he  helped  organize  and  served  ; 
first  president.  On  March  1,  1937,  joir 
Scripps-Howard  Newspapers. 

1936  (Oct.  5-21) — FCC  holds  public  hea 
ings  on  proposals  for  superpower  ar 
changes  in  broadcast  allocations. 

1936  (Nov.  1-15) — NBC  observes  tenth  a- 
niversary  of  its  founding  on  Nov.  i; 
1926,  with  gala  celebrations  featured  b 
demonstrations  of  RCA  television,  visit 
of  35  radio  officials  from  European  coun 
tries,  Nov.  9,  banquet  with  1,600  attend 
ing  and  various  feature  broadcast- 
RCA-NBC  officials  hail  television  as  bi; 
development  of  next  decade,  after  demon  , 
strating  Empire  State  Bldg.  transmis 
sions  of  live  and  film  subjects  with  343 
line  images  framed  30  times  per  secom 
and  interlaced  to  produce  60  framings 
Images  shown  on  12  and  9  inch  Kine 
scope  tubes  were  7V4  x  10%  inches  am 
5V2  X  7Vi  inches,  respectively. 

1936  (Nov.  2) — Canadian  Broadcastinf 
Corporation  succeeds  Canadian  Radic 
Broadcasting  Commission  as  regulator  oj 
radio  in  Canada.  Gladstone  Murray,  Ca- 
nadian-born executive  of  British  Broad- 
casting Corp.,  named  genera!  manager. 

1936  (Nov.  2) — Television  broadcasts  start 
in  London  on  daily  except  Sunday  sched- 
ule, 9-10  a.  m.  and  3-4  p.  m.,  with  E.  M  ' 
I.  and  Baird  systems  alternating. 

1936  CNov.  7) — Father  Charles  E.  Cough- 
lin  announces  retirement  from  radio  in 
final  broadcast  over  independent  network 
due  to  failure  of  his  National  Union  for 
Social  Justice  to  affect  elections ;  had 
been  regular  broadcaster  since  1929. 

1936  (Dec.  1) — Field  tests  of  A.  T.  &  T. 
coaxial  cable  between  New  York  and 
Philadelphia  tested  with  success. 

1936  (Dec.  11) — Former  King  Edward 
VIII  broadcasts  farewell  address  to  world 
via  BBC  and  Empire  Short  wave  sys- 
tem, and  is  rebroadcast  in  United  States 
and  rest  of  world  to  what  is  believed  to 
be  largest  world  audience  ever  to  listen 
to  a  single  speech. 

1936  (Dec.  29) — Mutual  Broadcasting  Sys- 
tem, after  operation  as  limited  network 
for  two  years,  expands  transcontinental- 
ly  by  adding  Don  Lee  Broadcasting  Sys- 
tem of  California  and  other  stations. 

1937  (Jan. -Feb.) — Radio  performs  greatest 
humanitarian  role  in  disastrous  Ohio- 
Mississippi  fioods,  winning  plaudits  of 
President  Roosevelt,  Red  Cross  and  na- 
tion's listeners  for  its  rescue  and  relief 
broadcasts  which  generally  were  ac- 
credited with  reducing  toll  of  life. 

1937  (Jan.) — Engineers  of  RCA  and  NBC 
begin  first  tests  of  441-line  television 
images  from  new  experimental  trans- 
mitter in  Empire  State  Bldg..  New 
York,  supplanting  343-line  experiments. 

1937  (Feb.  11) — Philco  Radio  &  Televi- 
sion Corp.,  demonstrated  441-line  tele- 
vision before  press. 

1937  (March  15) — Trend  toward  origina- 
tion of  movie  talent  programs  from 
Hollywood  as  major  factor  in  network 
operation  launched  as  General  Mills  Inc.. 
Minneapolis  (Bisquick).  starts  Holly- 
wood in  Person  series  on  NBC  network, 
followed  March  28  by  Paramount  on 
Parade  on  NBC-Red,  followed  later  by 
Metro  -  Goldwyn  -  Mayer  and  Warner 
Bros,  tieup  on  networks  for  major  na- 
tional advertisers. 

1937  (March  29) — North  American  Ra- 
dio Conference  meeting  in  Havana 
agrees  on  technical  principles  of  broad- 
cast allocations,  paving  way  for  treaty 
conference  in  November. 

1937  (March  29) — CBS  divulges  plans  for 
$500,000  experimental  television  plant, 
including  RCA  transmitter  to  be  located 
atop  Chrysler  Bldg.,  New  York.  Vice 
President  Paul  W.  Kesten  and  Peter  C. 
Goldmark,  engineer,  placed  in  charge  of 
development,  with  (Jilbert  Seldes  later 
named  experimental  program  director. 

1937  (April  1) — NAB  board  of  directors 
approves  creation  of  independent  Copy- 
right Bureau  to  handle  production  and 
sale  of  public  domain  transcription  pro- 
gram library  as  means  of  backstopping 
industry  in  the  event  of  ASCAP  music 
crisis. 

1937  (April  5-12) — Organized  labor  move- 
ments make  first  inroads  on  broadcast- 
ing industry  when  new  announcers' 
union,  American  Guild  of  Radio  An- 
nouncers and  Producers,  begins  organiz- 
ing announcing  and  production  depart- 
ments of  CBS. 

1937  (May  6) — Crash  of  German  Dirigi- 
ble Hindenburg,  at  Lakehurst,  N.  J.,  is 
recorded  by  Herb  Morrison,  announcer, 
and  Charles  Nehlsen,  engineer,  both  cf 
WLS,  Chicago,  who  were  on  the  scene 
as  disaster  occurred. 
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^7  (Mav  12)  —  Coronation  of  King 
Seorge  VI  broadcast  throughout  world 
jver  British  Empire  System :  British 
Broadcasting  Corp.  televises  coronation 
oarade  from  Hyde  Park  Corner  mark- 
ing first  outside  events  pickup  to  be 
televised.  CBS  inaugurates  W2XE  as 
international  shortwave  service. 
37  (May  12) — Television  projected  to 
motion  picture  size.  8  x  10  ft.,  by  RCA 
in  demonstration  before  Institute  of  Ra- 
dio Engineers.  Engineers  R.  R.  Law 
and  Vladmir  K.  Zworykin  described 
ievelopment. 

t!  37  (Jnne  19) — American  Federation  of 
Musicians  launches  reemployment  cam- 
paign among  broadcasters  at  annual 
convention  in  Louisville,  which  resulted 
in  formal  contracts  with  stations  and 
networks  to  become  effective  Jan.  1. 
1938.  after  some  six  months  of  negotiat- 
ing during  which  strike  was  threatened. 

■"37  (June  27)  —  Dr.  James  Rowland 
Angeli.  upon  retirement  as  president  of 
Yale,  becomes  educational  counselor  of 
NBC.  NAB  simultaneously  announces 
its  participation  in  a  S250.000  fund, 
partially  endowed  by  Rockefeller  and 
Carnegie  foundations,  to  advance  educa- 
tional broadcasting. 

►37  (July  6) — Senator  White  (R.  Me.) 
introduces  resolution  (S.  Res-149)  for 
sweeping  investigation  of  radio. 
k37  (Jnlv  20) — Guglielmo  Marconi,  pio- 
neer radio  inventor  and  the  first  man 
to  span  the  ocean  with  a  radio  signal, 
died  of  heart  attack  in  his  63rd  year. 
37  (Jnly  23) — Anning  Smith  Prall.  67. 
chairman  of  the  FCC.  died  suddenly  at 
Kti  summer  home  in  Boothbay  Habor, 
Me., 

b."??  (Julv  30) — American  Federation  of 
Radio  Artists  formed  as  autonomous 
union  of  all  radio   talent  except  musi- 

II  cians  under  AFofL. 

^037    (Aue.    17)    —   Frank   R  McNinch. 
fchairman  of  Federal  Power  Commission, 
and  T.  A.  M.  Craven,  chiof  engineer  of 
FCC.   anpointed  by  President  Roosevelt 
to  FCC  with  instructions  to  reorganize. 
37  CSept.  28) — Facsimile  tests  on  ree-u- 
lar  broadcast  frequencies   durine  earlv- 
morning   hours    authorized   bv   FCC  in 
grants  to  two  stations,  followed  in  sub- 
sequent weeks  to  others. 
,^37  (Oct.) — NBC  and  RCA  order  mobile 
li  television  vans  to  begin  outdoor  exneri- 
]  ments,    nrenaring   for  time  when  tele- 
J.  vision  will  be  expected  to  cover  big  out- 
il  door  events  such  as  snorts,  parades,  etc. 
Two  vans  delivered  Dec.  12. 
37   (Oct.   1) — Senator  Hugo   L.  Black. 
Supreme    Court    appointee,    makes  his 
first  public  statement  following  Ku  Klux 
Klan  membership  revelations  over  com- 
bined networks   upon   return   from  Eu- 
rope.   Refuses    to    be    interviewed  for 
newspapers,    saving   that   bv   radio  bis 
statement  would  not  be  edited  or  inter- 
preted. 

37   (Oct.  8)  —  Pennsylvania  Sunreme 
(Jourt  rules  that  performing  art'sts  have 
property   right    in    their    recorded  per- 
formances   of    musical    compositions  in 
sustaining  lower  court  decision    in  ap- 
peal of  WDAS.  Philadelnhia.  in  case  of 
suit  brought  by  Fred  Waring,  orchestra 
leader.  Case  brought  as  test  two  years 
earlier  by  National  Association  of  Per- 
forming Artists. 
(•9.37    (Oct.    13)  —  Snecial    convention  of 
,j  NAB  in  New  York  votes  sweeping  re- 
organization,    authorizing    committee  ti 
set  up   plan  for  "paid  nresidpnt"  with 
broad  powers  and  other  bolstering  steps. 
J  C!ommittee  subsennently  drafted   such  a 
j  plan    (Dec.  9.  1937)    and  ordered  regu- 
'  lar  convention   in  Washington  Feb.  14. 
j  1938.  to  consider  it. 

j.937  (Oct.  IS'V — Division  form  of  FCC 
£  operation  abolished  on  motion  of  Chair- 
j   man    McNinch,    with    all    seven-men  to 

participate    in    handling    of  broadcast. 

telephone  and  telegraph  matters,  effec- 
g  tive  Nov.  15. 

Wi.937  (Oct.  18> — FCC  sets  aside  bands  in 
ultra-high  frequencies  for  television, 
aural    or   apex   broadcasting   and  relay 

i  broadcasting,  above  30.000  kc. 

1937  (Dec.  6) — U.  S.  Court  of  Appeals 
for   District   of    Columbia   writes  radio 

:  law  in  three  decisions  holding  that 
broadcasting  stations  are  not  public 
utilities :  that  economic  competition 
should   be   considered   in    granting  new 

I    facilites    in    given    localities,    and  that 

I  FCC  should  hand  down  statement  for 
facts  and  grounds  for  decision  at  time 
j  of  ruling  rather  than  weeks  or  months 
J  later. 

1.1937    (Dec.    13) — Inter-American  Radio 
j    Conference    in    Havana,    following  six- 
.)    week    session,    adjourns    after  drafting 
treaty     for     distribution     of  broadcast 
channels    among    North    American  na- 
3    tions,   under   plan   eliminating  Mexican 
;    border  stations,  and  providing  facilities 
for     United     States.     Canada,  Mexico, 
'    Cuba,  Newfoundland,  Dominican  Repub- 
lic and  Haiti. 


PREMIUMS  AND 
CONTESTS 


A  L  E  S  C  O  PRODUCTS  Co.  —  303 
Fourth  Ave.,  New  York  City.  Tele- 
phone :  Gramerey  5-1264.  Manager : 
A.  W.  Spitz.  (Patented  paper  premi- 
ums.) 

CERTIFIED  CONTEST  SERVICE 
— 122  E.  42nd  St.,  New  York  City. 
Telephone  :  Ashland  4-9388.  Manager  : 
Jack  Todd.  (Contest  directors.) 

HELEN  KING — 17  E.  48th  St.,  New 
York  City.  Telephone:  Wickersham 
2-1127.   (Contest  judge.  Consultant.) 

NATIONAL  CONTEST  SERVICE— 
Division  of  Mailings  Inc.,  25  W.  45th 
St.,  New  York  City.  Telephone :  Long- 
acre  3-2271.  President:  Lewis  Kleid. 
Radio  Response  Dept. :  Robert  B. 
Ross.  (Contest  judging,  premiums, 
booklets,  etc. ) 

ANTON  PETERSON — 173  W.  Madi- 
son St.,  Chicago,  111.  Telephone: 
Franklin  0778.  (Advertising  premi- 
ums, novelties,  booklets,  etc.) 

ALFRED  ROBBINS  ORGANIZA- 
TION— 33  W.  42nd  St..  New  York 
City.  Telephone :  Lackawanna  4-5766. 
(Advertising  novelties,  premiums.) 

STUNTS  Inc. — 148  Lafayette  St.. 
New  York  City.  Telephone:  Canal 
6-7830.  Executive:  J.  J.  Proskauer. 
(Games,  puzzles,  etc.) 

TREASURE  CHEST  PUBLICA- 
TIONS Inc. — 62  W.  45th  St.,  New 
York  City.  Telephone:  Murray  Hill 
2-6116.  President :  William  J.  Glass- 
macher.  Vice  President  -  Treasurer  : 
George  Shackley.  (Premiums,  con- 
tests, merchandising.) 


CONSULTING  SERVICES 


FRANK  A.  ARNOLD— 120  Wall  St.. 
New  York  City.  Telephone:  White- 
hall 4-4170. 

CARL  H.  BUTMAN — National  Press 
Bldg..  Washington,  D.  C.  Telephone : 
National  7846. 

EDGAR  H.  FELIX — 32  Rockland 
Place,  New  Rochelle,  N.  Y.  Tele- 
phone: New  Rochelle  5474.  (Consult- 
ant to  advertising  agencies,  networks 
and  stations  on  matters  of  coverage 
and  allocation ;  publisher  of  Radio 
Coverage  Reports.) 

ADRIAN  JAMES  F  L  A  N  T  E  R— 
48  West  48th  St.,  New  York  City. 
Telephone:  Pennsylvania  6-8448. 
(Promotion  Counsel.) 

W.  E.  HENDERSON  — 45  Laurel 
Ave.,  Trenton,  N.  J.  Telephone :  Tren- 
ton 2-8769.  (General  consultant  on 
technical,  commercial  and  promotion 
phases  of  broadcasting.) 

ROBERT  S.  RAINS  &  Co. — Munsey 
Bldg.,  Washington,  D.  C.  Telephone: 
Metropolitan  2430.  Director:  Robert 
S.  Rains.  (Consultants  in  accounting, 
taxes,  engineering.) 

THOMAS  G.  SARIN— 30  Rockefeller 
Plaza,  New  York  City.  Telephone: 
Circle  7-3641.  (Radio  advertising  con- 
sultant.) 

ALEXANDER  SHERWOOD  —  360 
N.  Michigan  Ave..  Chicago,  111.  Tele- 
phone :  Central  8664. 

TRANSATLANTIC  RESEARCH 
AND  INFORMATION  SERVICE 
Inc. — 120  Lexington  Ave.,  New  York 
City.  Telephone:  Mohawk  4-7371. 
Pre'sident :  P.  H.  Kurz.  Chief  Engi- 
neer:  R.  K.  Hellmann.  (Consulting 
engineers  for  foreign  broadcasting  and 
other  stations.) 


PUBLICITY  SERVICES 


DAVID  O.  ALBER— 1619  Broadway, 
New  York  City.  Telephone :  Circle 
6-2389. 

FRED  BAER  &  ASSOCIATES— 17 
E.  49th  St.,  New  York  City.  Tele- 
phone :  Wickersham  2-8996.  Manager : 
Fred  E.  Baer. 

BRYANT  PUBLICITY  SERVICE— 
Carnegie  Hall,  New  York  City.  Tele- 
phone :  Columbus  5-7882.  Director : 
Gordon  H.  Bryant.  Associates :  Adam 
J.  Yung  Jr.,  May  L.  Bryant,  Mrs. 
Orpha  White,  Mathilda  E.  Blessing. 

JERRY  CROWLEY  ADVERTIS- 
ING &  PUBLICITY  AGENCY— Fi- 
delity Bldg.,  Philadelphia,  Pa.  Tele- 
phone :  Pennypacker  4033. 

EARLE  FERRIS  RADIO  FEA- 
TURE SERVICE  Inc.— Taft  Bldg., 
Hollywood,  Cal.  Telephone :  Hillside 
8201.  President :  Earle  Ferris.  Vice 
President :  Irving  Parker. 

TOM  FIZDALE  Inc.  — 485  Madison 
Ave.,  New  York  City.  Telephone:  El- 
dorado 5-5580.  Director :  Tom  Fizdale. 
Branch  Offices:  8532  Sunset  Blvd., 
Hollywood,  Cal.  Telephone :  Woodbury 
6-3101.  Director:  Jerry  Farrar,  20  N. 
Wacker  Drive,  Chicago,  111.  Telephone  : 
Central  7571.  Director:  Maye  L.  Kerr, 
102  Shoe  Lane,  EC-4.  London,  Eng- 
land. Director :  T.  J.  L.  Crane. 

KATHLEEN  GOLDSMITH  —  2109 
Broadway,  New  York  City.  Tele- 
phone :  Susquehanna  7-3300. 

NORMAN  W.  GREGG,  PUBLIC- 
ITY—121  N.  Clark  St.,  Chicago,  111. 
Telephone :  State  8845.  Director: 
Norman  W.  Gregg. 

AUSTIN  C.  LESCABOURA  & 
STAFF — Croton  -  on  -  Hudson,  N.  Y. 
Telephone  :  Croton  444. 


INSTITUTE  OF  PUBLIC  RELA- 
TIONS Inc. — Graybar  Bldg.,  New 
York.  Telephone :  Mohawk  4-9595. 
President  and  Managing  Director : 
Bernard  Lichtenberg.  Secretary :  H. 
L.  Stoneburgh. 

JOHN  KELLY  ASSOCIATES— 347 
Madison  Ave.,  New  York  City.  Tele- 
phone: Murray  Hill  6-4656.  Associ- 
ates: John  Kelly,  James  Edmund 
Boyak. 

KORBEL  &  COLWELL  Inc.  —  570 
Lexington  Ave.,  New  York  City.  Tele- 
phone :  Plaza  5-0478.  President: 
Worth  Colwell.  Vice-President :  Ed- 
ward F.  Korbel. 

GEORGE  D.  LOTTMAN— 6605  Hol- 
lywood Blvd.,  Hollywood,  Cal.  Tele- 
phone :  Hillside  0131.  Associates : 
.Terry  Olenick,  Murray  Weintraub. 

RALPH  L.  POWER  —  Van  Nuys 
Bldg.,  Los  Angeles,  Cal.  Telephone : 
Madison  5617. 

PUBLICITY  ASSOCIATES  —  Em- 
pire State  Bldg.,  New  York  City. 
Telephone :  Longacre  5-3210.  Associ- 
ates :  Joseph  Israels  II,  J.  Fred  Coll. 

RADIO  FEATURE  SERVICE  Inc. 
— 420  Madison  Ave.,  New  York  City. 
Telephone:  Wickersham  2-3666.  Pres- 
ident :  Earle  Ferris. 

NORVELLE  W.  SHARPE  — 1090 
National  Press  Bldg.,  Washington. 
D.  C.  Telephone:  National  0246.  As- 
sociate :  Robert  B.  Armstrong  Jr. 

FRED  SMITH :  PROMOTIONS— 
388  Madison  Ave.,  New  York  City. 
Telephone  :  Plaza  3-6936.  Associates  : 
Fred  Smith,  Theresa  Wells. 


MR.  ADVERTISER  —  Are  you  planning-  any 
contests?  Any  graphology  campaigns?  If  so,  you 
naturally  want  experienced  people  to  handle  these. 
As  one  famous  man  said  "Let's  look  at  the 
record"  of 

HELEN  KING,  Contest  Consultant,  who  has 
judged  or  handled  such  accounts  as  ADMIRACION 
SHAMPOO,  KELLOGG'S  CORNFLAKES, 
MOHAWK  RUGS,  LOG  CABIN  SYRUP,  NU- 
COA,  ROCKEFELLER  CENTER,  RADIO 
GUIDE,  NEDICKS  STORES,  KOLYNOS 
TOOTHPASTE,  etc.  Her  best  reference  is  the 
fact  that  agencies  recall  her! 

★  ★  * 

HELEN  KING,  Graphologist,  has  been  asso- 
ciated with  programs  on  CBS,  NBC,  WOR  and 
local  stations ;  is  President  of  the  American 
Graphological  Society;  has  written  for  numerous 
magazines,  and  edited  a  Magic  Slate  Handwriting 
chart  now  on  sale  in  all  chain  stores. 

*  ★  * 

17  East  48th  St.  New  York  WI-2-1127 

(P.  S.  She's  radio  editor  of  ALL  STORY  Magazine  loo) 
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CONSULTING  RADIO 
ENGINEERS 


VICTOR  J.  ANDREWS  — 7221  S. 
Fi-anciseo  Ave.,  Chicago,  111.  Tele- 
phone :  Prospect  SSll. 

APPLEBY  &  APPLEBY  luc— Jas- 
per &  Winchester  Ave.,  Atlantic  City, 
X.  J.  Telephone  :  Atlantic  City  2-2535. 
President  and  Chief  Engineer :  Lieut. 
Comdr.  Thomas  Appleby,  U.  S.  N.  R. 
Vice  President:  AVilliam  H.  Appleby. 
New  York  Office :  350  Madison  Ave. 
Telephone:  Murray  Hill  2-2046.  New 
York  Manager :  J.  W' .  Mosher. 

STUART  L.  BAILEY  —  Jansky  & 
Bailey.  National  Press  Bldg.,  Wash- 
ington, D.  C.  Telephone :  Metropoli- 
tan 5411.  Associates :  C.  M.  Jansky 
Jr..  M.  M.  Garrison,  R.  H.  Culver. 
LaV.  M.  Poast.  Delmer  C.  Ports. 

JOHN  H.  BARRON  — Earle  Bldg.. 
Washington.  D.  C.  Telephone :  Na- 
tional 7757. 

WILLIAM  W.  L.  BURNETT— Wil- 
liam W.  L.  Burnett  Radio  Laboratory. 
4814  Idaho  St.,  San  Diego,  Cal.  Tele- 
phone :  Hillcrest  6350-R. 

JOSEPH  A.  CHAMBERS— McNary 
&  Chambers,  National  Press  Bldg.. 
Washington.  D.  C.  Telephone :  Na- 
tional 4084.  Associates :  James  C. 
McNarv.  A.  S.  Clarke.  Grant  Wrath- 
all. 

CLARKE  ENGINEERING  SERV- 
ICE— 1230  45th  St..  N.  W.,  Washing- 
ton. D.  C.  Telephone :  Emerson  050S. 
Director :  A.  S.  Clarke. 

DR.  LOUIS  COHEN— 303  Roosevelt 
St..  Bethesda.  Md.  Telephone :  Wis- 
ciinsin  4354. 


COMMERCIAL  RADIO  E  Q  U  I  P- 
MBNT  Co.— 216  E.  74th  St.,  Kansas 
City.  Mo.  Telephone :  Jackson  5302. 
President :  Everett  L.  Dillard.  Assis- 
tant Manager :  Herbert  Steinmetz. 
Consulting  Engineer :  Robert  Wolf- 
skill. 

A.  EARL  CULLUM  JR.— 2935  N. 
Henderson  Ave.,  Dallas,  Te.\.  Tele- 
phone :  3-6039.  Associate :  C.  M. 
Daniell. 

JOHN  H.  DE  WITT— Radio  Station 
WSM,  Nashville,  Tenn.  Telephone : 
6-7181. 

GEORGE  C.  DAVIS— Page  &  Davis. 
Munsey  Bldg..  Washington,  D.  ('. 
Telephone:  District  8456.  Associate: 
E.  C.  Page. 

DOOLITTLE  &  FALKNOR  Inc.— 
7421  Loomis  Blvd..  Chicago,  111.  Tele- 
phone :  Stewart  2810.  Manager :  E.  M. 
Doolittle. 

EDWARDS  &  MARTIN  —  U  n  i  o  n 
Guardian  Bldg.,  Detroit.  Mich.  Tele- 
phone :  Cadillac  4676.  As.sociates :  S. 
W.  Edwards  and  R.  D.  Martin. 

GRANT  S.  FEIKERT  — O  r  ego  n 
State  College,  Corvallis,  Ore.  Tele- 
phone :  526. 

WILLIAM  L.  FOSS— Bowen  Bldg.. 
Washington.  D.  C.  Telephone :  Na- 
tional 1823. 

GLENN  D.  GILLETT  — National 
Press  Bldg..  Washington.  D.  C.  Tele- 
phone :  National  3373.  Associates : 
Marcv  Eager,  William  E.  Plummer. 
Clyde  H.  Bond. 

PAUL  F.  GODLEY  — 10  Marion 
Road.  Montclair,  N.  J.  Telephone : 
Montclair  2-7859. 


DR.  ALFRED  N.  GOLDSMITH— 
444  Madison  Ave.,  New  York  City. 
Telephone :  Eldorado  5-0400. 

FRED  O.  GRIMWOOD— 1407  S.  E. 
Howard  St.,  Evansville.  Ind.  Tele- 
piione  :  Evansville  2-.5372. 

JOHN  V.  L.  HOGAN  — 730  Fifth 
Ave.,  New  York  City.  Telephone :  Co- 
lumbus 5-5536. 

HOLEY  &  ROLLINS— 1368  North- 
view  Ave.,  N.  E.,  Atlanta.  Ga.  Tele- 
phone :  Vernon  1267.  Associates :  W. 
.J.  Holey,  George  K.  Rollins. 

C.  M.  JANSKY  Jr.  — Jansky  & 
Bailey,  National  Press  Bldg..  Wash- 
ington. D.  C.  Telephone :  National 
5411.  Associates:  Stuart  L.  Bailev. 
M.  M.  Garrison,  R.  H.  Culver,  LaV. 
M.  Poast,  Delmer  C.  Ports. 

ROBERT  H.  MARRIOTT— 1470  E. 
18th  St..  Brooklyn.  N.  Y.  Telephone: 
Dewey  9-6506. 

HAROLD  J.  McCREARY— Bankers 
Bldg.,  Chicago,  111.  Telephone:  Cen- 
tral 8692.  Associates:  Frank  J. 
Schraeder.  T.  H.  Stevens. 

J.  C.  McNARY  — McNary  &  Cham- 
bers, National  Press  Bldg..  Washing- 
ton. D.  C.  Telephone :  National  4048. 
Associates :  Joseph  A.  Chambers.  A. 
S.  Clarke.  Grant  Wrathall. 

E.  C.  PAGE — Page  &  Davis,  Munsev 
Bldg..  Washington.  D.  C.  Telephone : 
District  8456.  Associate :  George  C. 
Davis. 

ERNEST  P.  PETERKIN  —  13176 
Manor  Ave.,  Detroit,  Mich.  Tele- 
phone :  Hogarth  9793. 

DR.  GREENLEAF  WHITTIER 
PICKARD  — Seabrook  Beach.  N.  H. 
Telephone :  Newburyport  497-W. 

HAROLD  C.  SINGLETON  — 2005 
N.  E.  28th  Ave..  Portland.  Ore.  Tele- 
phone :  Trinit.v  7045. 

HECTOR  R.  SKIFTER— St.  Paul 
Hotel.  St.  Paul.  Minn.  Telephone : 
Cedar  5511. 

W.  ARTHUR  STEELE  — 56  Sparks 
St..  Ottawa.  Ont.,  Canada.  Tele- 
phone :  Queen  734. 

W.  VAN  NOSTRAND  — 339  Leland 
Terrace  X.  E.,  Atlanta,  Ga.  Tele- 
phone :  Dearborn  4774. 

WASHIXGTOX  INSTITUTE  OF 
TECHNOLOGY  —  McLachlan  Bldg.. 
Washington.  D.  C.  Telephone :  Green- 
wood 2134.  Associates :  Dr.  Frank  G. 
Kear,  Robert  L.  Kennedy,  Albert  .J. 
Mantwilla. 

WESTIXGHOT'SE  ELECTRIC  & 
MAXUFACTURIXG  Co.  —  Chicopee 
Falls.  Mass.  Telephone  :  Chicopee  600. 
Manager  of  Broadcasting  Department : 
Walter  C.  Evans ;  Assistant  Manager. 
S.  D.  Gregory.  (Moves  on  or  about 
May  1.  1938,  to  Wilkins  Ave.  &  Cathe- 
rine St.,  Baltimore.) 

RAYMOND  M.  WILMOTTE  —  7.30 
Fifth  Ave..  New  York  City.  Tele- 
Iihone  :  Columbus  5-5536. 

HERBERT  L.  WILSOX  — 260  E. 
Kilst  St..  Xew  York  Citv.  Telephone: 
Melrose  5-0333. 

FREQUENCY  MEASURING 
SERVICES 


BLILEY  ELECTRIC  Co. —Union 
Station  Bldg..  Erie,  Pa.  Telephone 
23-227.  Sales  Engineer :  F.  A.  Lenn- 
berg. 

WILLIAM  W.  L.  BURXETT  RA- 
DIO LABORATORY— 4814  Idaho 
St..  San  Diego.  Cal.  Telephone  :  Hill- 
crest  63.50R.  Director :  William  W.  L. 
Burnett. 

COMMERCIAL  RADIO  EQUIP- 
MEXT  Co.— 216  E.  74th  St.,  Kansas 
City.  Mo.  Telephone :  Jackson  5302. 
President :  Everett  L.  Dillard.  Assis- 
tant Manager :  Herbert  Steinmetz. 
Consulting  Engineer :  Robert  Wolfs- 
kill. 


DOXXELLEY  MOXITORIX<;  S]:,i; 
VICE — Donnelley  &  Sheridan  Roa  i 
Lake  Bluff,  111.  Telephone:  Lake  Jilui  i 
546.  Associates:  Thome  Donnelli-\  j 
president ;  Lewis  B.  Gilmer,  vice-pn- 
ident;  James  E.  Beaman,  gen<-i)i 
manager. 

DOOLITTLE  &  FALKXOR  In<. 
7421  Loomis  Blvd.,  Chicago.  111.  Tel- 
phone  :    Stewart  2810.   Manager :  F, 
M.  Doolittle. 

PETERKIX  RADIO  LABORATOR 
lES — 13176  Manor  Ave..  Detroit 
Mich.  Telephone:  Hogarth  9793.  Di 
rector :  Ernest  P.  Peterkin. 

RCA  COMMUXICATIOXS  Inc.— 
66  Broad  St.,  Xew  York  City.  TeV- 
phone :  Hanover  2-1829.  Vice-Presi- 
dent and  General  ^Manager :  W.  A. 
Winterl)ottom.  Commercial  Manager; 
Arthur  A.  Isbell. 

SCIEXTIFIC  RADIO  SERVICE— 
124   Jackson   Ave.,   Universitv  Park, 
Md.  Telephone:  Hyattsville  849.  Man-, 
ager :  Harrj'  D.  Eisenhaue_r. 

VAX  XOSTRAND  RADIO  EXGI- 
XEERIXG  SERVICE— 339  Leland 
Terrace  X.  E.,  Atlanta,  Ga.  Tele- 
phone :  Dearborn  4774.  Manager :  W. 
Van  Xostrand. 

WASHIXGTOX  IXSTITUTE  OF 
TECHXOLOGY  —  McLachlan  Bldg.. 
Washington,  D.  C.  Telephone:  Green- 
wood 21 34.  Manager  :  G.H.  Wintermute. 


RADIO  ASSOCIATIONS 
AND  COMMITTEES 


AMERICAX  BAR  ASSOCIATION 
— Chairman  of  Committee  on  Com- 
munications :  John  W.  Guider,  Colo- 
rado Bldg.,  Washington.  D.  C.  Mem- 
bers :  Prof.  Edwin  M.  Borchard,  Yah- 
University,  Xew  Haven,  Conn ;  Beth- 
uel  M.  Webster,  New  York ;  Milford 
Springer,  FCC,  Washington  ;  Clyde 
L.  Hester,  .Jackson,  Miss. 

AMERICAN  RADIO  ASSOCIA- 
TION— 500  No.  Dearborn  St..  Chi- 
cago, 111.  (Radio  service  engineers). 

AMERICAN  RADIO  RELAY 
LEAGUE— 38  La  Salle  Road.  West 
Hartford,  Conn.  Telephone :  4-7114. 
Secretary :  Kenneth  B.  AVarner. 

ASSOCIATION  OF  RADIO  NEWS 
EDITORS  &  WRITERS— President : 
Kendall  McClure,  WOAI,  San  An- 
tonio. Vice-Presidents :  Jack  Harris, 
WSM,  Nashville ;  Becklev  Smith, 
WJAS,  Pittsburgh.  Secretary-Trea- 
.surer :  Al  Hollender.  Chairman  of 
Board  :  .John  Van  Croukhite. 

CANADIAN  ASSOCIATION  OF 
BROADCASTERS  — 1207  Bay  St., 
Toronto,  Ont.  Telephone :  Midway 
4331.  Secretary:  T.  Arthur  Evans. 

FEDERAL  COMMUNICATIONS 
BAR  ASSOCIATION  —  President: 
Duke  M.  Patrick,  Colorado  Bldg., 
Washington.  D.  C. ;  Alfred  L.  Geiger, 
first  vice-president ;  Ben  S.  Fisher, 
second  vice-president ;  Philip  .J.  Hen- 
nessey, secretary ;  Herbert  Bingham, 
treasurer. 

IXTERXATIOXAL  COMMITTEE 
OX  RADIO —  (American  Section). 
Secretary  :  Fred  P.  Guthrie,  1112  Con- 
necticut Ave..  X.  W..  Washington, 
D.  C.  Telephone  :  Xational  2600. 

IXSTITUTE  OF  RADIO  EXGI- 
XEERS— 330  West  42nd  St..  Xew 
York  City.  Telephone :  Medallion 
3-5661.  Secretary  :  Harold  P.  Westman. 
IXSTITUTE  OF  RADIO  SERVICE 
MEX — 510  Xorth  Dearborn  St..  Chi- 
cago. 111.  Telephone :  Superior  1673. 
Executive  Secretary  :  K.  A.  Hathaway. 

XATIOXAL  ASSOCIATIOX  OF 
BROADCASTERS— 970  Xational 
Press  Bldg..  Washington.  D.  C.  Tele- 
phone :  Xational  8470.  Managing  Di- 
rector :  .Tames  W.  Baldwin. 
RADIO  MAXUFACTURERS  ASSO- 
CIATIOX—1317  F  St.,  X.  W.,  Wash- 
ington, D.  C.  Telephone :  Xational 
4901.  E.xecutive  Vice  President  and 
General  Manager :  Bond  P.  Geddes. 
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Qualified  Madio  Engineers 

to  The  Service  ©f  Broadcasting 


C.  M.  Jansky,  Jr. 


[  HE  OBJECTIVE  of  Jansky  &  Bailey 
gineering  is  to  produce  the  fundamental 
^cts  essential  to  the  most  effective  use  of 
'oadcasting  as  an  advertising  medium. 


Jansky  &  Bailey  Engineers  Are  All  Graduates 
From  Engineering  Colleges  of  Fully 
Accredited  Universities 


S.  L.  Bailey 


R.  H.  Culver 


M.  M.  Garrison 


Bailey 


NATIONAL  PRESS  BLDG. 


WASHINGTON,  D.  C. 


D.  C.  Ports 


L.  M.  POAST 


This  Organization  Has  No  Connection  With  Any 
Manufacturer  of  Broadcast  Equipment  or  Towers. 
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SERVICES  RELATING  TO  BUSINESS  OF  BROADCASTING 

(Members  of  Federal  Communications  Bar  Association) 


Washington  Attorneys 

Albertson,  Fred  W..  Munsey  Bldg.  Tele- 
phone :  Metropolitan  3535. 

Bailey.  Clyde  S.,  Earle  Bldg.  Telephone: 
National  7326. 

Beebe.  Raymond  N.,  816  Fifteenth  St.  N. 
W.  Telephone:  National  4056. 

Beelar,    Donald    C,   National    Press  Bldg. 

Telephone:  Metropolitan  1464. 
Benton,  John  E.,   Earle  Bldg.  Telephone: 

National  7326. 

Bingham,  Herbert  M.,  Tower  Bldg.  Tele- 
phone: District  2141. 

Blanton,  Mathews,  Earle  Bldg.  Telephone : 
National  8417. 

Boyd,  Edwin  R.,  Tower  Bldg.  Telephone : 
Metropolitan  2940. 

Bradley,  Fontaine  C,  Union  Trust  Bldg. 
Telephone:  National  3730. 

Brady,  John  B.,  Barrister  Bldg.  Telephone: 
National  4806. 

Busby,  Jeff,  Investment  Bldg.  Telephone: 
National  4042. 

Caldwell.  Louis  G.,  National  Press  Bldg. 
Telephone:  Metropolitan  1464. 

Carson,  Byron  G.,  1010  Vermont  Ave.  Tele- 
phone: National  6788. 

Cohen,  Lester,  Colorado  Bldg.  Telephone: 
National  2006. 

Colladay.  Edward  F.,  1331  G  St.  N.  W. 
Telephone:  National  0790. 

Cook,  Arthur  E.,  Southern  Bldg.  Telephone : 
National  8559. 

Dalberg,  Melvin  H..  FCC.  Telephone:  Dis- 
trict 1654. 

Daniels,  Richard  D.,  Southern  Bldg.  Tele- 
phone: National  4972. 

David,  Alan  B.,  National  Press  Bldg.  Tele- 
phone: Metropolitan  0023. 

Davis,  Herbert  L..  Woodward  Bldg. 
Denslow,    L.    Alton,   Colorado    Bldg.  Tele- 
phone: National  9127. 

Dill,  Clarence  C,  Bowen  Bldg..  Telephone: 
National  1823. 

Drain.  Dale  D..  1422  F  St.  N.  W.  Tele- 
phone :  National  0200. 

Fisher.  Ben  S.,  Earle  Bldg.  Telephone: 
National  9639. 

Geiger,  Alfred  L.,  National  Press  Bldg. 
Telephone:  National  5085. 

Gerrity,  Harry  J.,  Hill  Bldg.  Telephone: 
Metropolitan  0251. 

Gordon,  Spencer,  Union  Trust  Bldg.  Tele- 
phone: National  3730. 

Guider,  John  W.,  Colorado  Bldg.  Tele- 
phone: National  2006. 

Gum.  James  W..  815  Fifteenth  St.  N.  W. 
Telephone:  National  1823. 

Hanley.  James  H..  Tower  Bldg.  Telephone: 
District  7466. 

Hanson.  Elisha.  729  Fifteenth  St.  N.  W. 
Telephone:  Metropolitan  5263. 

Hayden.  James  J.  Woodward  Bldg.  Tele- 
phone: National  7295. 

Hennessey,  Philip  J.  Jr.,  NBC,  Trans-Lux 
Bldg.  Telephone:  District  0300. 

Hildreth.  Melvin  D.,  Evans  Bldg.  Telephone: 
National  0327. 

Home.  Richard  C.  Jr..  908  G  St.  N.  W. 
Telephone:  National  6719. 

Hyde,  Rosel  H.,  FCC.  Telephone:  District 
1654. 

Jameson,  Guilford  S.,  Tower  Bldg.  Tele- 
phone: District  2141. 

Johnston,  E.  D.,  Munsey  Bldg.  Telephone: 
Metropolitan  3535. 

Keller,  Joseph  E.,  Munsey  Bldg.  Telephone : 
Metropolitan  3535. 

Kendall,  John  W.,  Earle  Bldg.  Telephone : 
National  9639. 

Kreraer,  J.  Bruce,  Tower  Bldg.  Telephone : 
District  2141. 

Landa.  Alfonse  B..  815  Fifteenth  St.  N.  W. 
Telephone:  National  4056. 

Leahy.  William  E..  Shoreham  Bldg.  Tele- 
phone :  District  0558. 

LeRoy,  Howard  S.,  Colorado  Bldg.  Tele- 
phone: National  9127. 

Littlepage,  John  M.,  Union  Trust  Bldg. 
Telephone:  District  3723. 

Littlepage,  Thomas  P.,  Union  Trust  Bldg. 
Telephone:  District  3723. 

Littlepage,  Thomas  P.  Jr.,  Union  Trust 
Bldg.  Telephone:  District  3723. 

Lohnes,  Horace  L.,  Munsey  Bldg.  Tele- 
phone: Metropolitan  3535. 

Loucks,  Philip  G.,  National  Press  Bldg. 
Telephone:  Metropolitan  1070. 

Lovett,  Eliot  C,  729  Fifteenth  St.  N.  W. 
Telephone:  Metropolitan  5263. 


McCormick.  H.  L..  Munsey  Bldg.  Tele- 
phone :  Metropolitan  3535. 

Milne.  T.  Baxter.  725  Thirteenth  St.  N. 
W.  Telephone:  Metropolitan  9900. 

Morrow,  Henry  B.,  1331  G  St.  N.  W.  Tele- 
phone: National  0790. 

Mullen.  Arthur  F..  Tower  Bldg.  Telephone: 
District  4200. 

Neal.  Annie  Perry,  FCC.  Telephone :  Dis- 
trict 1654. 

Neyman,  Fanney.  FCC.  Telephone :  Dis- 
trict 1654. 

Oliver.  Fred  N..  Investment  Bldg.  Tele- 
phone: Metropolitan  0480. 

Patrick.  Duke  M..  Colorado  Bldg.  Tele- 
phone: National  2006. 

Porter.  George  B.,  FCC.  Telephone:  Dis- 
trict 1654. 

Porter,  Paul  A.,  CBS,  Earle  Bldg.  Tele- 
phone: Metropolitan  3200. 

Porter,  William  A.,  Union  Trust  Bldg. 
Telephone:  District  3723. 

Pratt,  Elmer  W.,  Tower  Bldg.  Telephone: 
National  5455. 

Proffitt,  James  L.,  National  Press  Bldg. 
Telephone:  National  7949. 

Roberson,  Frank,  National  Press  Bldg. 
Telephone:  Metropolitan  0023. 

Rollo,  Reed  T.,  National  Press  Bldg.  Tele- 
phone: Metropolitan  1464. 

Russell,  Percy  H.  Jr.,  National  Press  Bldg. 
Telephone:  Metropolitan  1464. 

Schaffner,  Walter,  Shoreham  Bldg.  Tele- 
phone: District  1555. 

Scharfield,  Arthur  W.,  National  Press  Bldg. 

Telephone:  Metropolitan  1070. 
Scott,  Frank  D.,  Munsey  Bldg.  Telephone : 

National  7533. 

Segal.  Paul  M..  Woodward  Bldg.  Tele- 
phone :  District  5405. 

Shea.  George  F.,  Tower  Bldg.  Telephone: 
District  2400. 

Sherley.  Sagar.  American  Security  Bldg. 
Telephone:  National  3726. 

Smith.  Elizabeth.  FCC.  Telephone:  District 
1654. 

Smith.  George  S..  Woodward  Bldg.  Tele- 
phone: District  5405. 

Smith.  Karl  A.,  Colorado  Bldg.  Telephone: 
National  2006. 

Smith.  William  Montgomery,  Shoreham 
Bldg.  Telephone:  National  0928. 

Smith,  William  P.,  Metropolitan  Bank 
Bldg.  Telephone:  District  1192. 

Spearman,  Paul  D.  P.,  National  Press 
Bldg.  Telephone:  Metropolitan  0023. 

Stollenwerck,  Frank.  National  Press  Bldg. 
Telephone:  National  7846. 

Sutton,  George  O.,  National  Press  Bldg. 
Telephone:  National  7949. 

Van  Den  Berg,  George,  Evans  Bldg.  Tele- 
phone: District  4163. 

Van  Orsdel,  Ralph  A.,  725  Thirteenth  St. 
N.  W.  Telephone:  Metropolitan  9900. 

Vesey,  Howard  W.,  National  Press  Bldg. 

Telephone:  Metropolitan  1464. 
Walker,  Ralph,   FCC.   Telephone:  District 

1654. 

Wayland,  Charles  V.,  Earle  Bldg.  Tele- 
phone :  National  9639. 

Welch,  Francis  X.,  Munsey  Bldg.  Tele- 
phone :  National  0527. 

Willebrandt.  Mabel  Walker,  Shoreham  Bldg. 
Telephone:  National  0928. 

Williams,  A.  Rea,  Union  Trust  Bldg.  Tele- 
phone:  District  3723. 

Wright,  James  Warren,  642  E.  Capitol  St. 
Telephone:  Lincoln  6575. 

Other  Members 

Arnold,  Carl  F.,  University  of  Wyoming. 

Ashby,  Aubrey  Leonard,  NBC,  30  Rocke- 
feller Plaza,  New  York  City. 

Barney,  Robert  C,  231  So.  LaSalle  St., 
Chicago. 

Beattie,  Edward  W.,  140  West  St..  New 
York  City. 

Bechhoefer.  Bernard  G..  Pioneer  Bldg..  St. 

Paul,  Minn. 
Binder,    Abraham,    60    E.    42nd    St..  New 

York  City. 

Blanchard.     Herbert     H..     Savings  Bank 

Block.  Springfield.  Vt. 
Bracelen.    Charles    M..    A.T.&T.    Co.,  195 

Broadway.  New  York  City. 

Briggs.  Frankland.  540  Broad  St.,  Newark, 
N.  J. 

Burr,  Karl  E.,  33  N.  High  St.,  Colum- 
bus, O. 

Bush,  A.  G.,  708  Kahl  Bldg.,  Davenport,  la. 

Byrne,  Joseph  S.,  215  Montague  St.,  Brook- 
lyn, N.  Y. 


Caidin,  Reuben.  1450  Broadway,  New  York 
City. 

Callister,  Reed  E.,  650  So.  Spring  St.,  Los 
Angeles,  Cal. 

Cannon,  David  H.,  650  So.  Spring  St.,  Los 

Angeles,  Cal. 
Clary,  William  W.,  433  So.  Spring  St.,  Los 

Angeles,  Cal. 
Colin,  Ralph  F.,  165  Broadway,  New  York 

City. 

Curtis,  James  Robert,  1171/2  Fredonia  St., 

Longview,  Tex. 
Davis,  John  Morgan,  1324  Lincoln-Libertv 

Bldg..  Philadelphia. 
Davis,  Manton,  RCA.  30  Rockefeller  Plaza, 

New  York  City. 
Dean,  C.  R. 

Derig,  Will   M.,  Dept.   of   Public  Service. 

Olympia,  Wash. 
Dunn.  H.  Arthur  Jr.,  311  California  St., 

San  Francisco. 
Elsasser,  Frederick  R..  32  Sixth  Ave.,  New 

York  City. 

Bmison.  John  Rabb.  Electric  Bldg.,  Indian- 
apolis. 

Faegre,   J.    B.,    1260    Northwestern  Bank 

Bldg.,  Minneapolis. 
Francis,  John  J.,  60  Park  Place,  Newark, 

N.  J. 

Foe,  Glen  H.,  714  Stuart  Bldg.,  Lincoln, 
Neb. 

Gardner,  Addison  L.  Jr.,  231  So.  LaSalle 

St.,  Chicago. 
George,  Arthur  T.,  140  New  Montgomery 

St.,  San  Francisco. 
Gerber,  Gustave  A.,  120  W.  42nd  St.,  New 

York  City. 

Goodrich,  Pierre  F.,  Electric  Bldg.,  Indian- 
apolis. 

Grimshaw,  Ira  L..  NBC.  30  Rockefeller 
Plaza.  New  York  City. 

Hannon.  William  A..  Ins.  Exchange  Bldg.. 
Kansas  City. 

Harry.  Laurence  W..  Terminal  Tower. 
Cleveland. 

Hausman.  Albert  E..  105  N.  7th  St.,  St. 
Louis. 

Herriott,  Irving,  120  So.  LaSalle  St.,  Chi- 
cago. 

Hoshour,    Harvey,    AT&T,    195  Broadway, 

New  York  City. 
Hurd,  George  F.,  52  Broadway,  New  York 

City. 

Hurt,  William,  30  Rockefeller  Plaza.  New 
York  City. 

Hyde.  Charles  A..  Engineers  Bldg.,  Cleve- 
land. 

Jacobs.  Carl  M.  Jr..  Traction  Bldg.,  Cin- 
cinnati. 

Joyce.  Joseph  Grover.  R.  A.  Long  Bldg., 
Kansas  City. 

Kahn,  Alexander,  220  Broadwav.  New  York 
City. 

Karbe,  Otto  F.,  105  N.  7th  St.,  St.  Louis. 

Kaye,  Sidney  M.,  165  Broadway,  New  York 
City. 

Kendall,  John  C,  U.  S.  Bank  Bldg.,  Port- 
land, Ore. 

Kern,  Howard  L.,  67  Broad  St.,  New  York 
City. 

Kerr,  William  L.,  Pecos,  Tex. 

Kimball,  Ralph  H.,  60  Hudson  St.,  New 
York  City. 

Kopietz.  Frank  M..  NafI  Bank  Bldg..  De- 
troit, Mich. 

Krizek,  J.  F.,  722  North  Broadway.  Mil- 
waukee, Wis. 

Kurtz,  Alvin  A.,  460  N.  Commercial  St., 
Salem,  Ore. 

Ladner,  Henry,  30  Rockefeller  Plaza,  New 
York  City. 

Lamb,  William  H.,  1835  Arch  St.,  Phila- 
delphia. 

Landon,  S.  Whitnev,  195  Broadway,  New 
York  City. 

Law,  George  Stewart,  Union  Bank  Bldg., 
Pittsburgh. 

Leuschner,  Frederick.  1016  N.  Sycamore 
St.,  Los  Angeles,  Cal. 

Levinson,  Louis.  1622  Chestnut  St..  Phila- 
delphia. 

Levy.  Isaac  D..  1622  Chestnut  St.,  Phila- 
delphia. 

McCauley,  Raymond  F.,  2  Columbus  Circle, 
New  York  City. 

McDonald,  Joseph  A.,  NBC,  30  Rockefeller 
Plaza,  New  York  City. 

Mack,    Edwin    S.,    First    Wisconsin  Nat'l 

Bank.  Milwaukee. 
Marks.  Norman  L..   10  E.   40th  St..  New 

York  City. 

Martin,  Paul  L.,  Omaha  Nat'l  Bank  Bldg., 
Omaha,  Neb. 


Masters,   Keith,   33   No.   LaSalle  St., 
cago. 

Mather,    E.    Everett    Jr.,    1835    Arch  } 
Philadelphia. 

Meyers,  Mijton  H.,  182  Grand  St.,  Wati 
bury.  Conn. 

Middleton,  J.  S..  1055  Pacific  Bldg.,  Poi 
land.  Ore. 

Miles,  Clarence  W.,   1841  Baltimore  Tru 
Bldg.,  Baltimore. 

Miller,  Henry,  117  No.  Sixth  St.,  Camde 
N.  J. 

Milligan,   J.   L..   Commerce   Bldg..  Kans. 
City. 

Myers,    Robert    P.,    30    Rockefeller  Plaz 
New  York  City. 

Noe.  Henry  M..  52  Broadway,  New  Yoi 
City. 

O'Brien,  Arthur  A.,  Henry  Bldg..  SeattI 

O'Brien.  Seymour,  Baltimore  Trust  Bld{ 
Baltimore. 

O'Ryan,  John  F.,  120  Broadway,  New  Yoi  | 
City.  1! 

Oehler,  Karl  F..  1365  Case  Ave..  Detroit. 

Peck.  Herbert  M..  500  N.  Broadway.  Okli 
homa  City,  Okla. 

Perry,  David  R.,  Altoona  Trust  Bldg.,  A 
toona,  Pa. 

Peycke.   Tracy   J.,    1215   Telephone   Bldg ' 
Omaha,  Neb. 

Plock,   Richard   H.,    406-413    Tama  Bldg 
Burlington,  la. 

Powell,    Garland.    Radio    Station    WRUI I 
Gainesville,  Fla. 

Price.  T.  Brooke,  195  Broadway,  New  Yor 
City. 

Prime,   Edward  G.,   30  Rockefeller  Plaza 
New  York  City. 

Pryor,  J.  C,  Union  Station,  Burlington,  la 

Quigley,  Frank,  195  Broadway,  New  Yorl ' 
City.  j 

Rainey,   Garnet  C,   Quinby   Bldg..   650  S 
Grand  Ave..  Los  Angeles.  Cal. 

Randall.    Cuthbert    P..    Telephone  Bldg. 
Omaha. 

Randall.  Frank  E..  Telephone  Bldg.,  Omaha 

Ray.  John  H..  195  Broadway.  New  York  1 
City.  ! 

Ream.  Joseph  H..  485  Madison  Ave..  Ne« ! 
York  City. 

Roberts.  Glenn  D..  1  West  Main  St.,  Madi 
son.  Wis. 

Ronon.    Gerald.    Packard    Bldg..  Philadel- 
phia. 

Rosenthal.   Isador    Stanley.    50   Court  St, 
Brooklyn. 

Rosenzweig.  Manheim,  2  Columbus  Circle.  ' 
New  York  City.  | 

Russell,  Charles  T.,  140  West  St.,  New  York  i 
City.  ; 

Ryan,  William,  122  W.  Washington  Ave.,  i 
Madison,  Wis. 

St.    Clair,    Orla.    311    California    St.,    San  i 
Francisco.  | 

Sammond.   Frederic.   First  Wisconsin   Nal  1 
tional  Bank  Bldg..  Milwaukee. 

Senneff.  John  A.   Jr.,   Northwest  Saving 
Bank  Bldg.,  Mason  City,  la. 

Smith,  Milton,  931  14th  St.,  Denver.  Colo 

Socolow.  A.  Walter,  580  Fifth  Ave.,  Ncv 
York  City. 

Sprague,  E.  Stuart,  117  Liberty  St.,  Nev 
York  City. 

Stevens,  Richard  K.,  Packard  Bldg.,  Phila- 
delphia. 

Sullivan,   Francis  C,   Alworth   Bldg.,  Du- 
luth,  Minn. 

Temin,  Henry,  1420  Walnut  St.,  Philadel- 
phia. 

Tyler,   Varro  E.,   109   So.   Ninth  St.,  Ne- 
braska City,  Neb. 

Van  Allen,  John  W.,  Liberty  Bank  Bldg., 
Buffalo. 

Walker,    Henry    B.,    Old    National  Bank, 
Evansville,  Ind. 

Wallace,  Harold  E.,  Judge  Bldg.,  Salt  Lake 
City.  Utah. 

Webster.    Bethuel   M..   Jr..    15   Broad  St.. 
New  York  City. 

Wharton,  John  H.,  67  Broad  St.,  New  York 
City. 

Whissell,  George  B.,  Telephone  Bldg.,  St 
Louis. 

Wiggin,   Chester   H.,   66   Broad   St..  New 
York  City. 

Wing.  John  Edwin.  72  W.  Adams  St.,  Chi- 
cago. 

Wozencraft,  Frank  W.,  RCA,  30  Rockefel- 
ler Plaza,  New  York  City. 
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WHAT?!-- 

no  MIRACLES  yet. 
Mister  GILLETT? 


ABSOLUTELY  NOT!  No  miracles  —  but  the 
r\  members  of  our  organization,  responsible  for 
some  of  the  most  noteworthy  developments  of 
modern  radio,  stand  ready  to  do  everything 
humanly  possible  to  help  you  solve  your  engineer- 
ing problems. 

We  pioneered  the  development  of  field  strength 
surveys  and  the  use  of  field  strength  contours  to 
show  station  coverage. 

We  pioneered  the  development  and  installation  of 
the  first  successful  monitoring  type  of  synchronous 
broadcast  equipment. 

We  did  the  field  strength  survey  work  for  the  first 
site-test  ever  conducted  to  secure  the  best  location 
for  a  broadcast  transmitter.  The  choice  of  the 
present  location  of  many  New  York  stations  was 
guided  by  this  work. 

For  NBC  we  covered  110,000  miles  and  surveyed 
35  stations  in  a  period  of  3  months! 


We  recently  completed  the  development  of,  and 
secured  patents  for,  equipment  which  will  permit 
the  measurement  of  interference  received  by 
shared-channel  stations,  without  interfering  with 
the  operation  of  the  local  station.  .  .  .  We've  even 
gone  so  far  as  to  completely  engineer,  build,  and 
secure  the  personnel  for  entire  radio  stations, 
ready  to  be  turned  over  on  opening  day! 

Or  we  can  produce  a  certified  field  strength  sur- 
vey of  your  station  and  give  you  a  Certified  Audit 
of  your  Potential  Circulation  within  a  month's 
time.  .  .  .  Or  you  can  name  your  own  problem,  if 
it  is  in  the  line  of  radio  engineering! 

Seriously,  we  believe  we  are  the  most  versatile, 
thorough,  experienced,  and  best  equipped  organi- 
zation in  radio's  consulting-engineer  field.  We  re- 
spectfully refer  you  to  any  of  the  following  sta- 
tions, for  all  of  whom  we  have  done  one  or  more 
complete  fielii    Irength  surveys: 


WCAP 

KTHS 

WHAT 

WAVE 

KGKO 

WEAF 

KVOO 

WIOD 

WTAD 

KHJ 

WCAO 

WKY 

WJAX 

WMCA 

WMT 

KDKA 

KTAR 

WJDX 

WDNC 

KENT 

KDYL 

WAPI 

WMC 

WWSW 

KSO 

KFSD 

WBZ 

WOAI 

WMBC 

WHK 

KFI 

WCAE 

WPTF 

WFEA 

WHKC 

KPRC 

WCKY 

WSMB 

KNX 

WCLE 

KSD 

WCSH 

WTAG 

KOL 

WNEW 

KWK 

WFAA 

WTAM 

WHAS 

WSAL 

KTBS 

WFLA-SUN 

WGAR 

KGA 

KARK 

WWNC 

Space  and  modesty  prevent  us  from  listing  all  the 
stations  for  whom  we  have  done  other  types  of 
work. 


GLENN  D 
GILLETT 

National  Press  Building 
Washington,  D.  C. 


Consulting  Radio  Engineer 

At  it  Since  1922  There  Is  No  Substitute  for  Experience 

ASSOCIATES 


WILLIAM  E. 

PLUMMER 


MARCY 

EAGER 


CLYDE  H. 

BOND 
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SERVICES  RELATING  TO  BUSINESS  OF  BROADCASTING 


RADIO  NEWS  SERVICES 


MARKET  RESEARCH  AND 
MARKETING  GROUPS 


CHRISTIAN  SCIENCE  MONITOR 
— 1  Norway  St.,  Boston,  Mass.  Tele- 
phone :  Commonwealth  4330.  Director 
of  Broadcasting :  Volney  D.  Hurd. 

*CONTINENTAL  RADIO  PRESS 
Inc. — 576  Fifth  Ave.,  New  York  City. 
Telephone :  Chickerins  4-.5800.  Execu- 
tive Editor:  T.  L.  Christie. 

♦INTERNATIONAL  NEWS  SERV- 
ICE—235  East  45th  St.,  New  York 
City.  Telephone:  Murray  Hill  2-0131. 
President :  Joseph  V.  Connolly.  T.  L. 
Christie.  Sales  Director :  Walter  E. 
Moss. 

PRESS-RADIO  BUREAU— Publish- 
ers National  Radio  Committee,  551 
Fifth  Ave.,  New  York  City.  Tele- 
phone: Murray  Hill  2-.5760.  Editor: 
.James  W.  Barrett. 

*RADIO  NEWS  ASSOCIATION 
Inc. — 342  Madison  Ave.,  New  York 
City.  Telephone:  Murray  Hill  2-3332. 
President :  Frederick  M.  Harmon. 
(Affiliated  with  Transradio  Press 
Service.) 

*TRANSRADIO  PRESS  SERVICE 
Inc. — 342  Madison  Ave.,  New  York 
City.  Telephone:  Murray  Hill  2-4050. 
President :  Herbert  S.  Moore.  Secre- 
tary :  John  T.  Parkinson. 

*UNITED  PRESS  ASSOCIATIONS 
—220  East  42nd  St..  New  York  City. 
Telephone :  Murray  Hill  2-0400.  Presi- 
dent :  Hugh  Baillie.  Business  Man- 
ager :  Clem  J.  Randan.  Sales  Man- 
ager:  Edwin  Moss  Williams.  Radio 
News  Editor:  Webb  Artz. 


*  Indicates  news  is  sold  for  commercial 
sponsorship. 


AMERICAN  MARKETING  ASS'X 
— President :  Frank  R.  C  o  u  t  a  n  t. 
Brown  &  Tarcher  Inc.,  New  York 
City.  Secretary :  Albert  Haring,  Le- 
high University,  Bethlehem,  Pa. 

ANDERSON,  NICHOLS  ASSOCI- 
ATES Inc.— 330  W.  42nd  St.,  New 
York  City.  Telephone :  Bryant  9-2278. 
President :  B.  R.  Anderson.  Trea- 
surer :  H.  B.  Nichols.  Director,  Mar- 
keting &  Research  Division  :  Paul  W. 
Stewart. 

BOOZ-FRY-ALLEN  &  HAMILTON 
—135  S.  LaSalle  St.,  Chicago,  111. 
Telephone :  State  8344.  Manager  of 
Market  Surveys:  W.  B.  Ricketts. 

WALTER  P.  BURN  &  ASSOCI- 
ATES—7  West  44th  St.,  New  York 
City.  Telephone:  Murray  Hill  2-7462. 
Associates :  Dorr  M.  Depew,  Lee  Mc- 
Nab-Miller,  Burnett  Murphey,  R.  C. 
Burn. 

(TiOSSLEY  Inc.— 330  W.  42nd  St., 
New  York  City.  Telephone :  Bryant 
9-5462.  President :  Archibald  M. 
Crossley. 

CLARK-HOOPER  Inc.— 17  E.  45th 
St.,  New  York  City.  Telephone:  Mur- 
ray Hill  2-5590.  Chairman:  L.  M. 
(.'lark.  President :  C.  E.  Hooper. 

FACTS  Inc.— Graybar  Bldg.,  New 
York  City.  Telephone  :  Mohawk  4-2669. 
President :  Thomas  G.  MacGowan. 
Secretary-Treasurer :  Carl  E.  Schus- 
ter. Associate  :  William  Ford. 

ROY  S.  FROTHINGHAM  — 111 
Sutter  St.,  San  Francisco.  Telephone  : 
Douglas  6446.  Associate  :  C.  D.  Chris- 
tiansen. 


CRP  CRP  CRP  CRP  CRP  CRP  CRP  CRP  CRP  CRP  CRP  CRP  CRP  CRP 
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'RadWs  Only  Supplementary  News  Service 

Continental  Radio 
PresSj  Inc* 

offers  the  latest  innovation 
for  commercial  broadcast 


SPECIALIZED  NEWS 


FEATURE 

Write,  wire  or  phone  for  details 

The  perfect  supplement 
to  the  perfect  newscast 


Ted  Christie 

Executive  Editor 

CHickering  4-5800 
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576  Fifth  Avenue 
New  York  City 
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GLIDDEN  &  AVILE — 13  E.  Ohio  St., 
Chicago,  lU.  Telephone :  Superior 
0440.  Director:  II.  C.  Glidden,  Alan 
B.  Wile. 

HERMAN  S.  HETTINGER  — 4537 
Spruce  St.,  Philadelphia,  Pa.  Tele- 
phone :  Evergreen  9857. 

HOOPER-HOLMES  BUREAU  Inc. 
--102  Maiden  Lane,  New  York  City. 
Telephone  :  Beekman  3-5500.  Director 
of  Sales :  J.  C.  King.  Director  of  Mar- 
ket Research  :  Chester  E.  Haring. 

IRWIN  &  IRWIN— 1627  Locust  St., 
St.  Louis,  Mo.  Telephone :  Republic 
3179.  General  Manager :  M.  C.  Irwin. 

JOINT  COMMITTEE  ON  RADIO 
RESEARCH  (Sponsored  by  Ameri- 
can Association  of  Advertising  Agen- 
cies, Association  of  National  Advertis- 
ers and  National  Association  of  Broad- 
casters)— 420  Lexington  Ave.,  New 
York  City.  Telephone:  Mohawk 
4-.5898.  Chairman  :  .John  Benson.  Sec- 
retary :  Paul  F.  Peter. 

J.  F.  KANE  AGENCY— 41  E.  42nd 
St.,  New  York  City.  Telephone :  Mur- 
ray Hill  6-0487.  Director :  J.  F.  Kane. 

WALTER  MANN  &  STAFF  — 350 
Madison  Ave.,  New  York  City.  Tele- 
phone: Murray  Hill  2-3479.  Presi- 
dent :  Walter  Mann. 

MARKET  DATA  SERVICE  —  59 
Cannon  St.,  Bridgeport,  Conn.  Direc- 
tor: Ralph  G.  Hurd. 

MARKET  RESEARCH  CORPORA- 
TION OF  AMERICA  —  12.50  Sixth 
Ave.,  New  York  City.  Telephone : 
Circle  7-1655.  Associates :  Percival 
White,  Paul  T.  Cherington,  Pauline 
Arnold,  Richmond  T.  Watson,  J.  E. 
Graham.  Branch  :  120  So.  LaSalle 
St.,  Chicago,  111.  Manager:  Hawley 
Sumner.  Telephone  :  Central  2520. 

A.  C.  NIELSEN  Co.— 2101  Howard 
St.,  Chicago,  111.  Telephone:  Holly- 
court  6100.  President:  A.  C.  Nielsen. 

R.  L.  POLK  &  Co.— 431  Howard  St., 
Detroit,  Mich.  Telephone :  Cadillac 
9470.  Manager:  H.  H.  Geddes.  New 
York  branch :  354  Fourth  Ave.  Tele- 
phone :  Caledonia  5-8500.  Chicago 
branch  :  367  W.  Adams  St.  Telephone : 
Randolph  9490. 

PSYCHOLOGICAL  CORPORATION 
—522  Fifth  Ave.,  New  York  City. 
Telephone:  Vanderbilt  3-9356.  Man- 
aging Director:  Paul  S.  Achilles.  Sec- 
retary-Treasurer: Henry  C.  Link.  As- 
sociates: Albert  D.  Freiberg,  Philip 
G.  Corby. 

ROSS  FEDERAL  RESEARCH 
Corp. — 6  E.  45th  St.,  New  York  City. 
Telephone:  Murray  Hill  2-6221.  Pres- 
ident :  Harry  A.  Ross.  National  Sales 
Manager :  R.  P.  Brown. 

ELSIE  N.  RUSHMORE  — 5.51  Fifth 
Ave.,  New  York  City.  Telephone: 
Murray  Hill  2-30.53.  Executives:  Elsie 
N.  Rushmore,  William  Meigs  Jr. 

DANIEL  STARCH  — 420  Lexington 
Ave.,  New  York  City.  Telephone: 
Mohawk  4-6624.  Associates:  T.  Mills 
Sheppard,  Charles  A.  Wolcott. 


ADVERTISING 
ASSOCIATIONS 


ADVERTISING  FEDERATION'  OF 
AMERICA— .330  West  42nd  St.,  New 
York  City.  Telephone  :  Bryant  9-04.S0. 
General  Manager :  Earle  Pearson.  Di- 
rector of  Research:  Alfred  T.  Falk, 

CANADIAN  ASSOCIATION  OF 
BROADCASTERS— 1207  Bay  St.. 
Toronto,  Ont.  Telephone :  Midwav 
4331.  Secretary :  T.  Artliur  Evans.  ' 

DIRECT  MAIL  ADVERTISING 
ASSOCIATION— Hotel  Pennsylvan- 
ia. New  York  City,  Telephone  Chick- 
ering  4-1682.  Executive  Manager: 
Henry  R.  Hoke. 

FINANCIAL  ADVERTISERS  AS- 
SOCIATION—231  South  LaSalle  St.. 
Chicago,  111.  Telephone :  State  5547. 
Executive  Vice-President :  Preston  E 
Reed. 

NATIONAL  ASSOCIATION  OF 
BROADCASTERS  —  970  National 
Press  Bldg.,  Washington,  D.  C.  Tele 
phone :  National  8470.  Managing  Di 
rector :  James  W.  Baldwin. 

NATIONAL  INDUSTRIAL  AD 
VERTISERS  ASSOCIATION  —  10<i 
East  Ohio  St.,  Chicago,  111.  Tele- 
phone :  Delaware  1337.  Secretary :  M. 
R.  Webster. 

OUTDOOR  ADVERTISING  ASSO- 
CIATION OF  AMERICA— 165  West 
Wacker  Drive,  Chicago,  111.  Tele- 
phone :  Randolph  1692.  General  Man- 
ager:  H.  E.  Fisk. 

PACIFIC  ADVERTISING  CLUBS' 
ASSOCIATION— 116  New  Montgom- 
ery St.,  San  Francisco,  Cal.  Tele- 
phone :  Kearny  7337.  Executive  Sec- 
retary :  Miss  Florence  Gardner. 

PREMIUM  ADVERTISING  ASSO 
CIATION    OF    AMERICA  — lOiS 
Hudson  St.,  Jersey  City,  N.  J.  Tele 
phone :  Rector  2-1400.  Secretary: 
Howard  W.  Dunk. 

THE  PROPRIETARY  ASSOCIA 
TION— 810  18th  St.,  N.  W.,  Wash 
ington,  D.  C.  Telephone :  National 
1914.  President:  George  H.  Miller 
1748  E.  27th  St.,  Cleveland,  O.  Wa.sh 
ington  Representative  :  Dr.  F.  J.  Cul 
len. 


AMERICAN  ASSOCIATION  O  F 
ADVERTISING  AGENCIES  —  420 
Lexington  Ave.,  New  York  City.  Tele- 
phone:  Mohawk  4-7982.  President: 
.John  A.  Benson,  Executive  Secretary  : 
Frederic  R.  Gamble.  Radio  Commit- 
tee :  Chester  V.  La  Roche,  Young  & 
Rubicam,  New  York. 

ASSOCIATION  OF  NATIONAL 
ADVERTISERS— 330  West  42nd  St., 
New  York  City.  Telephone :  Brvant 
9-6330.  President :  Paul  B.  West. 

AMERICAN  NEWSPAPER  PUB- 
LISHERS ASSOCIATION— 370 
Lexington  Ave.,  New  York  City.  Tele- 
phone :  Caledonia  5-2000.  General 
Mgr. :  Lincoln  B.  Palmer,  Bureau  of 
Advertising :  Allen  B.  Sikes,  Eastern 
Manager. 


MISCELLANEOUS 
SERVICES  AND 
ORGANIZATIONS 


WILLIAM  G.  H.  FINCH  — Finch 
Telecommunications  Laboratories  Inc., 
37  W.  57th  St.,  New  York  City.  Tele- 
phone:  Wickersham  2-0441.  (Tele- 
communications development  and  re- 
search) . 

HEARST  RADIO  Inc.  —  Affiliated 
with  Hearst  Newspapers,  20  E.  57tli 
St.,  New  York  City.  President :  Joseph 
V.  Connelly.  Vice  President  and  Di- 
rector :  E.  J.  Gough.  Telephone :  Co- 
lumbus 5-7300. 

MUZAK  Inc.— 229  Fourth  Ave.,  Ne^i 
Yoi-k  City.  Telephone :  Algonquin 
4-3300.  Wired  radio  subsidiary  of  the 
North  American  Co.,  to  be  operated 
under  arrangement  with  Warner 
Brothers  Pictures. 

NATIONAL  BETTER  BUSINESS 
BUREAU — 105  Lexington  Ave.,  New 
York  City.  Telephone :  Murray  Hill 
2-7900.  General  Manager:  Edward  L 
Greene. 

NATIONAL  RETAIL  DRY  GOODS 
ASSOCIATION  — 101  W.  31st  St. 
New  York  City.  Telephone :  Chicker 
ing  4-7313. 

SCRIPPS-HOAVARD  RADIO  Inc.- 
Affiliated  with  Scripps-Howard  New.s 
papers,   230   Park   Ave.,   New  Yorli 
City.  President :  .Tack  Howard.  Tele- 
phone :  Murray  Hill  6-6840. 

TELECOMMUNICATIONS  RK 
PORTS  Inc.  —  National  Press  Bldg., 
Washington,  D.  C.  (Weekly  news  leti 
ter  covering  FCC  and  other  telephoni 
and  telegraph  regulation  activities) 
Telephone:  District  2678.  Editor: 
Roland  Davies. 
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3  When  the  National  Broadcasting  Company  and  the  Cohimbia 

i  Broadcasting  System  recently  asked  the  Joint  Committee  on 

Radio  Research  to  conduct  a  rural  town  and  farm  survey  for 
them,  the  Hooper-Holmes  Bureau  was  selected  to  conduct  the 
field  interviews. 

In  26  days  after  the  receipt  of  questionnaires  we  delivered 
in  New  York  City  20,269  questionnaire  reports  from  96  coun- 
ties in  every  state  in  the  United  States. 

This  was  possible  because  the  Hooper-Holmes  Bureau  em- 
ploys a  large  force  of  full-time  field  men  who  operate  imder 
77  Branch  Offices  and  who  regularly  cover  9,355  points.  In 
addition,  this  organization  uses  55,000  correspondents  on  a 
part-time  basis. 

Furthermore,  the  Hooper-Holmes  Bureau  has  conducted 
the  personal  field  interviewing  for  the  Joint  Committee  on 
Radio  Research  in  its  study  of  territory  covered  by  radio 
broadcasting  stations. 

What  organization  is  better  equipped  to  study  and  deter- 
mine the  territory  covered  by  your  station? 


THE  HODPER-HOLMES  BUREAU,  INC. 


102  MAIDEN  LANE,  NEW  YORK 
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GOVERNMENT  AGENCIES 
DEALING  WITH  RADIO 


INTERDEPARTMENTAL  RADIO 
ADVISORY  COMMITTEE  —  Chair- 
man :  Judge  E.  O.  Sykes,  FCC;  Sec- 
retary :  Gerald  C.  Gross,  FCC  ;  Assist- 
ant Secretary:  P.  F.  SiHng,  FCC. 
Membership : 

Department  of  Agriciilture — E.  W.  Love- 
ridge,  member ;  Morse  Salisbury,  alter- 
nate. 

Department    of  Commerce — Dr.    J.  H. 
Dellinger,  Bureau  of  Standards,  mem- 
ber ;  W.  E.  Jackson,  alternate. 
-       Federal    Communications    Commission — 
1%        Commissioner  T.  A.  M.  Craven,  mem- 
ber  ;  Gerald  C.  Gross,  alternate. 

Department  of  Interior — C.  D.  Monteith, 
member ;  John  S.  Cross,  alternate. 

Federal  Bureau  of  Investigation— C.  A. 
Tolson,  member. 

Department  of  Labor — Albert  Reitzel, 
member ;  H.  J.  Walls,  alternate. 

Maritime  Commission — D.  S.  Brierley, 
member ;  J.  T.  Welsh,  alternate. 

Navy  Department — Capt.  S.  C.  Hooper, 
member ;  Comdr.  Joseph  Redman,  al- 
ternate. 

Postoffice  Department — C.  P.  Graddick, 
member. 

Department  of  State  —  F.  C.  deWolf, 
member ;  H.  B.  Otterman.  alternate. 

Treasury  Department  —  Comdr.  J.  F. 
Farley,  U.  S.  Coast  Guard,  member ; 
Lieut.  Comdr.  E.  H.  Fritzsehe,  alter- 
nate. 

War  Department  —  Lieut.  Col.  D.  M. 
Crawford,  Army  Signal  Corps,  mem- 
ber ;  Capt.  Victor  A.  Conrad,  alternate. 

FEDERAL  COMMUNICATIONS 
COMMISSION  —  Postoffice  Dept. 
Bldg.,  Washington,  D.  C.  Telephone: 
District  1654. 

DEPARTMENT  OF  COMMERCE— 
Washington,  D.  C.  Chief  of  Electrical 
Division :  John  H.  Payne.  Telephone : 
District  2200. 

DEPARTMENT  OF  STATE— Treaty 
Division,  Washington,  D.  C.  Chief 
Communications  Officer:  Francis  Colt 
de  Wolf.  Telephone:  District  4510. 

DEPARTMENT  OF  AGRICUL- 
TURE—  Washington,  D.  C.  Director 
of  Radio :  Morse  Salisbury.  Tele- 
phone :  District  6350. 

DEPARTMENT  OF  LABOR  — Im- 
migration Service,  Washington,  D.  C. 
Radio  Engineer:  Hoy  J.  Walls.  Tele- 
phone :  National  8472. 

FEDERAL  TRADE  COMMISSION 
— Washington,  D.  C.  Chairman,  Spe- 
cial isoard  of  Investigation :  B.  J. 
Adams.  Telephone :  National  7720. 
U.  S.  FOOD  &  DRUG  ADMINIS- 
TRATION—  Department  of  Agricul- 
ture, Washington,  D.  C.  Chief:  Dr. 
W.  G.  Campbell,  Telephone:  District 
6350. 

U.  S.  OFFICE  OF  EDUCATION— 
Interior  Department,  Washington, 
D.  C.  Director  of  Educational  Radio 
Projects :  William  Dow  Boutwell.  Tel- 
ephone :  District  1820. 
BUREAU  OF  STANDARDS  — De- 
partment of  Commerce.  Washington, 
D.  C.  Chief  of  Radio  Section  :  Dr.  J. 
H.  Dellinger.  Telephone :  Cleveland 
1720. 

BUREAU  OF  AIR  COMMERCE— 
Department  of  Commerce,  Washing- 
ton, D.  C.  Director:  Fred  O.  Fagg. 
Telephone:  District  2200. 

U.  S.  ARMY  SIGNAL  CORPS— 
War  Department,  Washington,  D.  C. 
Chief  Signal  Officer:  Gen.  Joseph  O. 
Mauborgne.  In  charge  of  radio :  Lieut. 
Col.  D.  M.  Crawford.  Telephone:  Na- 
tional 2520. 

U.  S.  NAVAL  COMMUNICATIONS 
— Navy  Department,  Washington, 
D.  C.  Director :  Rear  Admiral  C.  E. 
Courtney.    Telephone :    District  2900 

U.  S.  COAST  GUARD  —  Treasury 
Department,  Washington,  D.  C.  In 
charge  of  radio :  Comdr.  J.  F.  Farley. 
Telephone :  National  6400. 

FEDERAL  BUREAU  OF  INVES- 
TIGATION—Department  of  Justice, 
Washington,  D.  C.  Assistant  Chief: 
C.  A.  Tolson.  Telephone :  National 
0815. 


U.  S.  FOREST  SERVICE— Depart- 
ment of  Interior.  Assistant  Bureau 
Chief :  E.  W.  Loveridge.  Telephone 
District  6350. 

POSTOFFICE  DEPARTMENT— 
Supt.  of  Air  Mail:  Charles  P.  Grad- 
dick. Telephone:  District  5360. 

U.  S.  NAVAL  OBSERVATORY— 
Massachusetts  Ave.  &  34th  St.,  N.  W., 
Washington,  D.  C.  Superintendent : 
Capt.  J.  S.  Hellweg,  U.  S.  N.  Tele- 
phone :  Decatur  2723. 

U.  S.  MARITIME  COMMISSION— 
Washington,  D.  C.  Director  of  Techni- 
cal Division :  D.  S.  Brierley.  Tele- 
phone:  District  2200.  J 


RADIO  EDUCATIONAL 
GROUP 


MUSIC  LICENSING 
GROUPS 


LABOR  GROUPS 


AMERICAN  FEDERATION  OF 
LABOR  — 901  Massachusetts  Ave., 
NW,  Washington,  D.  C.  Telephone: 
National  3870.  President:  William 
Green. 

COMMITTEE  FOR  INDUSTRIAL 
ORGANIZATION— 1627  K.  St.,  NW. 
Washington,  D.  C.  Telephone :  Dis- 
trict 3582.  President :  John  L.  Lewis. 

AMERICAN  COMMUNICATIONS 
ASS"N  (CIO)  —  (Formerly  known  as 
American  Radio  Telegraphists  Ass'n.) 
10  Bridge  St.,  New  York  City.  Tele- 
phone :  Bowling  Green  9-3007.  Presi- 
dent :  Mervyn  Rathbone. 

INTERNATIONAL  BROTHER- 
HOOD OF  ELECTRICAL  WORK- 
ERS (AFL)— 1200  Fifteenth  St.. 
NW,  Washington,  D.  C.  Telephone: 
District  3766. 

AMERICAN  FEDERATION  OF 
MUSICIANS  (AFL)— 1450  Broad- 
way. New  York  City.  Telephone : 
Pennsylvania  6-2545.  President :  .Jos- 
eph N.  Weber. 

ACTORS'  EQUITY  ASS'N.  (AFL) 
— 15  W.  47th  St.,  New  York  Citv. 
Telephone  :  Bryant  9-3550. 

AMERICAN  GUILD  OF  RADIO 
ANNOUNCERS  &  PRODUCERS— 
922  Third  Ave..  New  York  Citv.  Tele- 
phone :  Plaza  8-0593.  President :  Roy 
S.  Langham. 

AMERICAN  FEDERATION  OF  RA- 
DIO ARTISTS  (AFL)— 2  W.  45th 
St.,  New  York  City.  Telephone  :  Mnr- 
rny  Hill  2-1157.  Executive  Secretary  : 
Mrs.  Emily  Holt.  Secretary-Treasur- 
er :  George  Heller. 

AMERICAN  GUILD  OF  MUSICAL 
ARTISTS  Inc.  (AFL)— .576  Fifth 
Ave..  New  York  City.  Telephone : 
Longacre  3-6223.  Executive  Secretary  : 
Leo  Fischer. 

INTERNATIONAL  ALLIANCE  OF 
THEATRICAL  STAGE  EMPLOY- 
ES &  MOVING  PICTURE  MA- 
CHINE OPERATORS  (AFL)  — 
Earle  Theater  Bldsr..  Washington.  D. 
C.  Telephone:  Metronolitan  1172. 
President :  George  E.  Browne. 
ASSOCIATION  OF  TECHNICAL 
E:\rPLOYES  OF  NBC— 30  Rockefel- 
ler Plaza.  New  York  Citv.  Telephone : 
Circle  7-8300.  Pre.sident :  DeWitt  C. 
Schultis. 

ASSOCIATED  BROADCAST 
TECHNICIANS  (CBS) -^85  Madi- 
son Ave.,  New  York  Citv.  Telephone: 
Wickersham  2-2000.  President :  F.  A. 
T>anse.  WEEI.  Boston.  Secretarv- 
Treasurer:  E.  Hamel.  WKRC.  Cin- 
cinnati. 

RADIO  WRITERS'  GUILD— of  the 
Autlior's  League  of  America  Inc. — 6 
E.  .S9th  St..  New  York.  Telephone: 
Ashland  4-5141.  President:  Kenneth 
Webb. 

AMERICAN  ADVERTISING 
GUILD  (CIO)— 425  4th  Ave..  New 
York.  Telephone :  Ashland  4-6273. 
President :  Merritt  Crawford. 
ASSOCIATED  ACTORS  &  AR- 
TISTES OF  AMERICA  (AFL)— 25 
W.  45th  St.,  New  York.  President: 
Frank  GiUmore. 


COMMITTEE  ON  SCIENTIFIC 
AIDS  TO  LEARNING — 41  E.  42nd 
St.,  New  York  City.  Telephone :  Mur- 
ray Hill  2-8352.  Director:  Dr.  Irvin 
Stewart. 

EDUCATIONAL  RADIO  PROJECT 
— Office  of  Education,  U.  S.  Dept.  of 
Interior,  Washington,  D.  C.  Commis- 
sioner of  Education :  Dr.  John  VT. 
Studebaker.  Director  of  Project :  Wil- 
liam Dow  Boutwell.  Telephone :  Dis- 
trict 1820.  New  York  Unit :  20  Wash- 
ington Place  North,  New  York  Uni- 
versity ;  New  York  Manager :  Philip 
Cohen.  Telephone  :  Spring  7-2000.  Ex- 
tension 468. 

FEDERAL  RADIO  EDUCATION 
COMMITTEE— Chairman  :  Dr.  John 
W.  Studebaker,  U.  S.  Commissioner 
of  Education,  Interior  Dept.,  Wash- 
ington, D.  C. 

NATIONAL  ADVISORY  COUNCIL 
ON  RADIO  IN  EDUCATION  Inc. 
—60  E.  42nd  St..  New  York  City. 
Telephone:  Murray  Hill  2-3420.  Sec- 
retary :  Levering  Tyson,  president, 
Muehlenburg  College. 

NATIONAL  ASSOCIATION  OF 
EDUCATIONAL  BROADCASTERS 
— President:  Carl  Menzer.  WSUI. 
T'niversitv  of  Iowa.  Iowa  Citv.  Vice- 
President:  H.  A.  Engel.  WHA.  Uni- 
versity of  Wisconsin.  Madison.  Treas- 
urer :  W.  I.  Griffith,  WOI.  Iowa  State 
College.  Ames.  Executive  Secretary : 
Frank  Schooley.  WILL.  University  of 
Illinois,  Urbana. 

NATIONAL  COMMITTEE  ON 
EDUCATION  BY  RADIO— 1  Madi- 
son Ave.,  New  York  City.  Telephone  : 
Lexington  2-7142.  Chairman  :  Dr.  Ar- 
thur G.  Crane,  president,  University 
of  Wyoming.  Secretary :  S.  Howard 
Evans. 

NATIONAL  CONFERENCE  ON 
EDUCATIONAL  BROADCASTING 
— 744  .lackson  Place,  Washington,  D. 
C.  Telephone :  National  5691.  Execu- 
tive Secretary :  C  S.  Marsh. 

UNIVERSITY  BROADCASTING 
COUNCII^2.30  No.  Michigan  Ave.. 
Chicago.  111.  Telephone :  Central 
2015.  Director:  Allen  Miller.  (Affili- 
ated with  Chicago,  De  Paul,  and 
Northwestern  Universities. ) 

WOMEN'S  NATIONAL  RADIO 
COMMITTEE— 113  W.  57th  St.,  New 
York  City.  Telephone:  Circle  7-4110. 
Executive  Secretary :  Ruth  Rich. 


U.  S.  BROADCASTING 
REPRESENTATIVES  ABROAD 


COLUMBIA  BROADCASTING 
SYSTEM— 14  Langham  Place,  Lon- 
don W-1.  England.  Telephone :  Lang- 
ham 1116.  Cable  Address:  COL- 
BROSYS.  Director  of  European  Of- 
fice :  Edward  R.  Murrow. 

COLUMBIA  BROADCASTING  SYS- 
TEM—  Ploesslgasse  4.  Vienna  IV. 
Austria.  Central  European  Repre- 
sentative :  William  L.  Shirer. 

NATIONAL  BROADCASTING  Co. 
— Electra  House.  Victoria  Embank- 
ment, London,  England.  Cable  Ad- 
dress: NATBROCAST.  European  Di- 
rector :  Fred  B.  Bate. 

NATIONAL  BROADCASTING  Co. 
— 31  Aeschengraben.  Basle,  Switzer- 
land. Telephone:  31-250.  Cable  Ad- 
dress: NATBROCAST.  Director  of 
Continental  Office :  Dr.  Max  A.  Jor- 
dan. 

MUTUAL  BROADCASTING  SYS- 
TEM —  Underdowns,  Chaldon  Way, 
Coulsdon,  Surrey,  England.  Tele- 
phone :  Downland  176.  European  Rep- 
resentative :  John  Steele. 


AMERICAN  SOCIETY  OF  COM- 
POSERS, AUTHORS  &  PUBLISH- 
ERS—RCA Bldg.,  New  York  City. 
Telephone  :  Columbus  5-7464.  Officers  : 
Gene  Buck,  president ;  Louis  Bern- 
stein and  Otto  A.  Harbach,  vice  pres- 
idents ;  Joseph  Young,  secretary  ;  Gus- 
tave  Schirmer,  treasurer ;  J.  J.  Berg- 
man, assistant  secretary ;  Sigmund 
Romberg,  assistant  treasurer ;  John 
G.  Paine,  general  manager ;  Schwartz 
&  FroeUch,  general  counsel.  Adminis- 
trative Committee  :  E.  C.  Mills,  chair- 
man ;  Gene  Buck,  Louis  Bernstein, 
Irving  Caesar,  Walter  S.  Fischer. 
Board  of  Directors :  Fred  E.  Ahlert, 
Louis  Bernstein,  J.  J.  Bregman,  Saul 
Bornstein,  Gene  Buck.  Irving  Caesar, 
Robert  Crawford,  Walter  Douglas, 
Max  Dreyfus,  George  Fischer,  Walter 
S.  Fischer,  Otto  A.  Harbach,  Ray- 
mond Hubbell,  Jerome  Kern,  Edgar 
Leslie,  Geo.  W.  Meyer,  Jack  Mills, 
Edwin  H.  Morris,  Sigmund  Romberg, 
Gustave  Schirmer,  Oley  Speaks, 
Deems  Taylor,  Will  Von  Tilzer,  Jos- 
eph Young. 

ASSOCIATED  MUSIC  PUBLISH- 
ERS Inc. — 25  West  45th  St.,  New 
York  City.  Telephone:  Bryant  9-0847. 
President :  M.  E.  Tompkins.  Sales 
Manager :  Loren  Watson. 

AMERICAN  SOCIETY  OF  RE- 
CORDING ARTISTS  Inc.  — 6513 
Hollywood  Blvd.,  Hollywood,  Cal.  Tel- 
ephone: Gladstone  1371.  Executive 
Secretary  :  Arthur  W.  Levy. 

MUSIC  PUBLISHERS'  PROTEC- 
TIVE ASSOCIATION — 45  Rockefel- 
ler Plaza,  New  York  City.  Telephone  : 
Circle  6-3084.  General  Manager: 
Harry  Fox. 

NATIONAL  ASSOCIATION  OF 
PERFORMING  ARTISTS  —  580 
Fifth  Ave.,  New  York.  Telephone : 
Bryant  9-0840.  President:  Fred  War- 
ing. General  Counsel :  Maurice  J. 
Speiser. 

G.  RICORDI  &  Co.,  Milan,  Italy— 
U.  S.  Representative :  Dr.  Renato 
Tasselli,  12  West  45th  St..  New  York 
City.  Telephone:  Murray  Hill  2-0300. 

SOCIETY  OF  EUROPEAN  STAGE 
AUTHORS  &  COMPOSERS 
(SESAC)— 113  West  42nd  St..  New 
York  City.  Telephone:  Bryant  9-3223. 
President :  Paul  Heinecke. 

SOCIETY  OF  JEWISH  COMPOS- 
ERS. PUBLISHERS  &  SONG 
WRITERS  — 1501  Broadway,  New 
York  City.  Telephone :  Longacre 
5-9124.  President :  Shalom  Secunda. 
Secretary :  Henry  Lefkowitch.  Trea- 
surer: Alexander  OLshanetsky. 


FOREIGN  BROADCASTING 
REPRESENTATIVES  IN  U.  S. 


REICHS  -  RUNDFUNK  -  GESELL- 
SCHAFT,  Berlin  —  American  Repre- 
sentative: Kurt  G.  Sell,  2321  N. 
Wakefield  St.,  Lee  Heights,  Va.  Tele- 
phone:  Walnut  8708. 
BRITISH  BROADCASTING  COR- 
PORATION, London — A  m  e  r  i  c  a  n 
Representative :  Felix  Greene,  620 
Fifth  Ave.,  New  York  City.  Tele- 
phone: Circle  7-0630. 
PRIMERA  CADENA  ARGENTINA 
DE  BROADCASTING  (Jaime  Yan- 
kelevich  radio  interests  in  Argentina) 
— 1560  Broadway.  New  York  City. 
Representative ;  Fally  Markus.  Tele- 
phone:  Medallion  3-4826. 
2GB,  SYDNEY,  AUSTRALIA— 
American  Representative :  Ralph  L. 
Power.  Van  Nuys  Bldg.,  Los  Angeles, 
Cal.  Telephone :  Madison  5617. 
3XY,  MELBOURNE,  AUSTRALIA 
— American  Representative :  Howard 
C.  Brown,  6231  Afton  Place,  Holly- 
wood, Cal.  Telephone :  Gladstone 
7290. 
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I  wo  Jlink^ 

between  Two  Nations 


AMERICA- 


AUSTRALIAN  broadcasting 
/m  is  conducted  along  lines 
more  similar  to  America,  than 
any  other  country  in  the  world, 
and  with  a  total  of  over  90 
commercial  Broadcasting  Sta- 
tions opens  up  a  vast  market 
for  new  ideas  and  innovations, 
both  technical  and  commercial. 
A  wise  man  is  ever  ready  to 
keep  abreast  of  developments 

 BROADCASTING  BUSINESS- 


in  other  parts  of  the  world  and 
almost  invariably  gains  either 
valuable  knowledge  or  busi- 
ness, very  often  both  from  such 
observance. 


AUSTRALIA 


Add  BROADCASTING 
BUSINESS  and  the  YEAR 
BOOK  to  your  list  of  business 
papers- — -they  will  prove  a 
profitable  investment. 


is  Australia's  only  weekly  trade  news- 
paper of  the  broadcasting  industry  and 
week  by  week  its  pages  convey  a  birds- 
eye  view  of  Australian  Broadcasting  ac- 
tivities, programmes,  hookups,  new  fea- 
tures, transcriptions,  technical  improve- 
ments, etc.,  which  presents  a  basis  of 
comparison  and  offers  an  understanding 
of  the  conditions  and  scope  of  the  Aus- 
tralian industry. 


 BROADCASTING  BUSINESS  

YEAR  BOOK 

This  Year  Book  is  included  in  your  sub- 
scription to  BROADCASTING  BUSI- 
NESS and  contains  all  the  reference 
data  possible  to  collate  concerning 
Broadcasting  in  Australia,  including  de- 
tails of  all  Stations,  Personnel,  Adver- 
tising Agencies  handling  Radio  ac- 
counts, Analysis  of  Products,  Sponsors, 
Acts  and  Regulations  and  complete 
technical  information. 


AUSTRALIAN  RADIO  PUBLICATIONS,  Ltd., 
30-32  Carrington  Street, 
SYDNEY,  AustraUa. 

Please  register  my  subscription  to  BROADCASTING  BUSINESS  and  the 
YEAR  BOOK.  Enclosed  find  money  order  for  15  shillings. 

Name  .  

Address  


Mail  your  15/-  (fifteen  shill- 
ings) subscription  today — an 
investment  in  the  Australian 
market. 
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STATIONS 

CFCF,  Montreal   -  -   272 

CFCX,  Montreal   -  -.-  -  -   272 

CHNS,  Halifax,  N.  S  -  -  -   '43 

CKAC,  Montreal   -  -  -   22 

CKLW,  Detroit-Windsor  --   86 

KDYL,  Salt  Lake  City  -  -  -   133 

KECA,  Los  Angeles    -   59 

KEHE,  Los  Angeles  ----  -  33-36 

KERN,  Bakersfield,  Calif   -  -  -   57 

KFBK,  Sacramento,  Calif     57 

KFH,  Wichita,  Kans  -  --  -  -■  ^1 

KFI,  Los  Angeles  -  -   59 

KFNF,  Shenandoah,   Iowa  -  --   245 

KFPY,  Spokane     -  ----   5 

KFRU,  Columbia.  Mo  -   207 

KFWB,  Hollywood   -  265 

KSIR,  Butte,  Mont.....  5,  172 

KGKO,  Fort  Worth,  Tex   129 

KGMB,  Honolulu,  Oahu   141 

KSNC,  Amarillo,  Tex     209 

KGNF,  North  Platte,  Neb   271 

KGW-KEX,  Portland,  Ore   119 

KHBC,  Hilo,  Hawaii    -   141 

KJBS,  San  Francisco   243 

KLZ,  Denver    -   61 

KMA,  Shenandoah,  Iowa  .—  76 

KMBC,  Kansas  City,  Mo   93 

KMMJ,  Clay  Center,  Neb   96 

KMJ,  Fresno,  Calif   57 

KNOW,  Austin,  Tex.  33-36 

KOAM,  PlHsburg,  Kans   21 

KOH,  Reno,  Nev   57 

KOMA,  Oklahoma  City    33-36 

KOMO-KJR,  Seattle   137 

KOY,  Phoenix,  Ariz     8-9 

KPFA,  Helena,  Mont   5 

KPRC,  Houston   ,   130 

KQW,  San  Jose,  Calif   243 

KRLD,  Dallas  -   47 

KRMC,  Jamestown,  N.  D     264 

KRSC,  Seattle  -.-  5 

KSD,  St.  Louis   6,  95 

KSFO,  San  Francisco    23  I 

KSL,  Salt  Lake  City   52 

KSTP,  St.  Paul-Minneapolis     91 

KTSA,  San  Antonio,  Tex     33-36 

KVOR,   Colorado  Springs     205 

KWG,  Stockton,  Calif     57 

KWTO-KGBX   97 

KXL,  Portland,  Ore.....   5 

KYA,  San  Francisco   33-36 

WAAT,  Jersey  City,  N.  J   247 

WACO,  Waco,  Tex    33-36 

WADC,  Akron      I  14 

WAIR,  Winston-Salem,  N.  C    208 

WATL,  Atlanta    67 

WAVE,  Louisville   79 

WAZL,  Hazelton,  Pa     178 

WBAL,  Baltimore   33-36 

WBAP,  Fort  Worth     130 

WBAP,  Fort  Worth   211 

WBEN,  Buffalo   101 

WBIG,  Greensboro,  N.  C     251 

WBIL,  New  York  City   105 

WBLK,  Clarksburg,  W.  Va     179 

WBNX,  New  York  City   213 

WBRE,  Wilkes-Barre,  Pa   20 

WCAE,  Pittsburgh   33-36 

WCBD,  Chicago    69 

WCHS,  Charleston,  W.  Va   179 

WCLE,  Cleveland   19 


WCOA,  Pensacola,  Fla   239 

WCOP,  Boston   213 

WCPO,  Cincinnati   124 

WCSH,  Portland,  Me   I 

WDAY,  Fargo,  N.  D   113 

WDEL,  Wilmington,  Del   178 

WEAN,  Providence,  R.  I.  .....   1,63 

WEBC,  Duluth-Superior   206 

WEMP,  Milwaukee   69 

WEST,  Easton,   Pa.   178 

WFAA,  Dallas  130,  21  I 

WFBL,  Syracuse,  N.  Y     259 

WFBR,  Baltimore   81 

WFEA,  Manchester,  N.  H..   I 

WGAL,  Lancaster,  Pa   178 

WGAR,  Cleveland   88 

WGBI,  Scranton    121 

WGES,  Chicago   69 

WGN,  Chicago      175 

WGPC,  Albany,  Ga.   67 

WGR-WKBW,  Buffalo  102-103 

WHAM,  Rochester,  N.  Y     106 

WHAS,  Louisville   31 

WHB,  Kansas  City  Inside  Back  Cover 

WHBF,  Rock  Island,  111......   254 

WHEC,  Rochester,  N.  Y   109 

WHIO,  Dayton,  Ohio   257 

WHIP,  Hammond,  Ind   70 

WHK,   Cleveland    19 

WHKC,  Columbus   19 

WHO,  Des  Moines   75 

WIBW,  Topeka,  Kans   77 

WICC,  Bridgeport,  Conn.   1,63 

WILM,  Wilmington,  Del   178 

WINS,  New  York  33-36 

WIOD,  Miami    173 

WIP,  Philadelphia     45 

WIS,  Columbia,  S.  C   28 

WISN,  Milwaukee  33-36 

WJAR,  Providence,  R.  I  „.  43 

WJAS,  Pittsburgh   263 

WJJD,  Chicago   71 

WJR,  Detroit   87 

WKBN,  Youngstown,  Ohio..  19,  115 

WKY,  Oklahoma  City   117 

WLAC,  Nashville     256 

WLAW,  Lawrence,  Mass   206 

WLBZ,  Bangor,  Me    I 

WLLH,  Lowell.  Mass   I 

WLNH.  Laconia.  N.  H   I 

WLS,  Chicago       8-9 

WLTH,  New  York  City     212 

WLW,  Cincinnati   I  I  I 

WMBG,  Richmond     7 

WMC,  Memphis  ..124,  127 

WMCA,  New  York  City    ,  44 

WMPS,  Memphis     124 

WNAC,  Boston,  Mass.     I 

WNAX,  Yankton,  S.  D   123 

WNBH,  New  Bedford,  Mass..   I 

WNBX,  Springfield,  Vt   397 

WNEW,  New  York  City   107 

WNLC,  New  London,  Conn   I 

WNOX,  Knoxvllle,  Tenn   124 

WOR,  New  York  City   Back  Cover 

WPEN,  Philadelphia     105 

WPG,  Atlantic  City   99 

WPRO,  Providence,  R.  I   51 

WPTF,  Raleigh,  N.  C   29 

WOAI,  San  Antonio,  Tex  130,  131 

WOL,  Washington,  D.  C   177 

WORK,  York,  Pa   178 


WORL,  Boston   261 

WOV,  New  York  City   |05 

WOWO-WGL,  Fort  Wayne,  Ind   73 

WPAR,  Parkersburg,  W.  Va   iji 

WRBL,  Columbus,  Ga   6' 

WRDO,  Augusta,  Me   | 

WROK,  Rockford,  111   267 

WRVA,  Richmond,  Va   34| 

WSAI,  Cincinnati   |  |0 

WSAL,  Salisbury,  Md   26 

WSAR,  Fall  River,  Mass  _   | 

WSBC.  Chicago   69 

WSM,  Nashville   I25 

WSNJ,  Bridgeton,  N.  J   270 

WSOC,  Charlotte,  N.  C   240 

WSUN,  St.  Petersburg,  Fla   65 

WSYR,  Syracuse,  N.  Y   I5| 

WTAG,  Worcester,  Mass   I 

WTAR,  Norfolk,  Va   [._.  135 

WTCN,  Minneapolis-St.  Paul   207 

WTIC.  Hartford.  Conn   |.  I3 

WTMJ.  Milwaukee   139 

WTMV.  East  St.  Louis     27 

WWJ,  Detroit  ..84-85 

WWL,  New  Orleans   39 

WXYZ,  Detroit   83 

NETWORKS 

Canadian  Broadcasting  Corp.     23 

Columbia  Broadcasting  System  153-164 

Mutual  Broadcasting  System  53-54 

National  Broadcasting  Co  168-169 

Texas  Quality  Network   130 

West  V  Irglnla  Network   179 

Yankee   Network   | 

EQUIPMENT 

Amperex  Electronics  Products     275 

American  Transformer    310 

Blaw-Knox  Co.   317 

Bliley  Electric  Co   292 

Clarostat  Manufacturing  Co   309 

Collins  Radio  Co     283 

Cornell-Dubiller  Electric  Corp.   279 

Daven  Co.     295 

Doolittle  &  Falknor     300 

Falrchlld  Aerial  Camera  Corp.   313 

Finch  Telecommunications  Labs   291 

Gates  Radio  &  Supply  Co     315 

D.  H.  Harrell     309 

Hartenstine-Zane  Co     311 

International  Derrick  &  Equipment  Co.    320 

Isolantlte,  Inc       323 

Johns-Manville     339 

Lapp  Insulator  Co.     319 

Lehigh  Structural  Steel  Co.       285 

John  E.  Lingo  &  Son  305-306 

Newark  Transformer  Co    304 

Presto  Recording  Corp.  286-287 

Rangertone       325 

RCA  Manufacturing  Co  280-281,  296-299 

Recoton  Corp  ._     312 

Scientific  Radio  Service    293 

United  Transformer  Corp     277 

Universal  Microphone  Co.      284 

Western  Electric  ....    .....302-303 

Weston  Electrical  Instrument  Corp   307 

GENERAL 

Air   Features      202 

All-Canada    Radio   Facilities    273 

Allied  Recording  Products  Co.   312 
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American  Radio  Features    202 

Appleby  and  Appleby     -   293 

Associated  Music   Publishers    181 

Atlas  Radio  Distributing  Corp   183 

jAustralian  Radio  Publications   395 

John  Barron    290 

[lE.  V.  Brinckerhoff  &  Co.    185 

(I  Walter  P.  Burn  &  Associates   —   48 

I  Capitol  Radio  Engineering  Inst   308 

(|  Clark  Phonograph  Record  Corp   187 

(1  Continental  Radio  Press  -   392 

Darby  Printing  Co  -.-  355 

!|  J.  J.  Devine  &  Associates       I  50 

Donnelly  Monitoring  Service   301 

Irving    Fogel   243 

Free  &  Peters    10 

Glenn  D.  Gillett   388,  391 

Paul  F.  Godley 290,  293,  321,  322.  324,  325,  336,  337 

Hearst  Radio   33-36 

Hooper-Holmes   393 

International  News  Service.--   201 


Jansky  &  Bailey     -   389 

E.  Katz  Special  Advertising  Agency   149 

Helen   King    -  -  -         --  -  -   387 

Lang-Worth  Feature  Programs   193 

Ray  Linton     -  .-   258 

Little  Theatre  of  The  Air   252 

McCann-Erickson    3 

McClatchy  Broadcasting  Co   57 

McGraw  Hill  Book  Co   377 

George  McKittrick  &  Co  202 

McNary  &  Chambers   318 

Mason  Dixon   Radio  Group    178 

Mayflower  Hotel  -   249 

Mertens  and  Price   262 

National  Register  Publishing  Co.   253 

NBC  Recorded  Program  Service    197 

Nebraska  Broadcasters  Association     -  255,  383 

NEA  Radio  News  Features   200 

Pacific  Northwest  Group     5 

Page  &  Davis     294,  316 

Pan  American  Radio  Products   -   360 

Edward  Retry  &  Co  24-25 


Radiage  Studios   241 
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RCA  Communications   -  -  289 

Radioscriptions,  Inc  -   381 

Ross  Federal   Research  Corp    15 

Scripps-Howard  Radio    124 

Stephen  Slesinger,  Inc.   200 

Sound  Reproduction  Corp  •.  -.  189 

Standard  Radio    194-195 

Transradio  Press  Service   17 

Universal  Syndicate   242 

United   Press   199 
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J.  Franklyn  Viola  and  Co.   213 
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Recording  Service    -  -   191 
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Advertising  Agencies  Placing  Space  in  1938  Year  Book  Number 


Advertising  Business  Co. 
Advertising,  Inc. 
Aircasters,  Inc. 

Allen,  Douglass  &  Leland  Davis 

Ambro  Advertising  Agency 

Atherton  &  Currier 

Barlow  Advertising  Agency 

Basford,  G.  M.,  Co. 

Bijur,  Geo. 

Blow  Co. 

Brantley,  J.  Carson  Adv.  Agency 

Brooks,  Bernard  M. 

Burn,  Walter  P.  &  Associates 

Cahn  Miller  &  Nyburg 

Canadian  Advertising,  Ltd. 

Chamberlain,  Harold  S.  &  Associates 

Clark,  C.  P. 

Cockfield,  Brown  &  Co. 

Crossley  &  Ham 

David  Inc. 

Davis  Advertising  Agency 


Doe,  Elmer  H.,  Advertising  Agency 

Dunlap  Advertising  Agency 

Erwin,  Wasey  &  Co. 

Evans,  Albert 

Ferry-Hanly  Co. 

Fields,  Robt.  G.  &  Co. 

Fishier,  Zealand  &  Co. 

Flack,  John  B.  Co. 

French,  Oakleigh  R.,  &  Associates 

Frost,  Harry  M.  Co. 

Fuller  &  Smith  &  Ross 

Geyer,  Cornell  &  Newell 

Glllham  Advertising  Agency 

Glaser,  Louis 

Graphic  Guild 

Griffith  Advertising  Agency 

Halpern  Advertising  Agency 

Hart-Conway  Co. 

Hazard  Advertising  Corp. 

Hill,  W.  S.,  Co. 

Hinrichsen,  Fred  A.,  Advertising  Agency 


Howard  &  Gymer 
Hoyt,  Charles  W.,  Co. 
Jessop  Advertising  Co. 
Kaufman,  Henry  J.,  Advertising 
Keilson,  M.,  Co. 
Landsheft  &  Warman 
Lanpher  &  Schonfarber 
Lefton,  Al  Paul 
Lehman,  Hart,  Advertising 
Lescarboura,  Austin  C.  &  Staff 
Lockwood- Shackelford 
Lord  &  Thomas 
Mace  Advertising 

Malkiel,  David,  Advertising  Agency 
Martin  &  Kelty 
McCann-Erickson 

McConnell,  Baxter  &  Eastman,  Ltd. 
McCormick  Co. 
Mays,  Thomas  D.,  Advertising 
Morgan  Advertising 
Newell-Emmett  Co. 


Parsons,  Dorr  &  Hume 
Pettinella  Advertising  Co. 
Potts,  R.  J.  &  Co. 
Power,  Ralph  L. 
Presba,  Fellers  &  Presba 
Rawson-Morrill 
Reiss  Advertising 
Romer  Advertising  Service 
Ruthrauff  &  Ryan 
Schwimmer  &  Scott 
Shappe  Advertising  Agency 
Silver,  Charles  &  Co. 
Simon  &  Gwynn 
Sommons,  Harold  E. 
Spinning,  Rolfe  C. 
Stevens  &  Wallis 
Thompson  Adv.  Agency 
Thompson,  J.  Walter,  Co. 
Tomaschke-Elliott 
Tra  cy- Locke- Dawson 
Wolff,  Ed  &  Associates 


ARE  YOU  COVERING 

NEW  ENGLAND? 

NOT  UNLESS 
YOU  USE 


TWO  STATES 
VERMONT 
and 

NEW  HAMPSHIRE 


FOR  THE  PRICE 

OF  ONE 

SMALL  CITY 
• 

Only  CBS  Station  in 
Vermont  and  New  Hampshire 
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A  New  Improved  Radio  Outline  Map 

(Same  as  inserted  this  issue— Extra  copies  mailed  flat) 


Shows  location  of  all  U.  S.  and  Ca- 
nadian stations. 

Outlines  and  names  each  county, 
state  and  province. 

Shows  symbols  indicating  number  of 
stations  per  city. 

Reverse  side  shows  each  station  by 
state,  city,  call  letters,  frequency  and 
power. 

Shows  time  zones. 


Map  ^eatuteA 
1, 
2. 
3. 

4. 
5. 

Advertising  Agencies 

In  mapping  spot  and  network 

campaigns 

Radio  Advertisers 

In  mapping  markets  and. 

campaigns 

Station — Sales  and  Engineering 
In  defining  coverage,  market  and 


Station  Representati\  es 
In  mapping  stations 


Magnified  Portion  of  Map  is  Actual  Size 

BROADCASTING  publishes  a  new,  improved  and  larger  (31  x2lV2  inches)  Radio 
Outline  Map  of  the  United  States  and  Canada,  showing  the  location  of  all  broadcast- 
ing stations.  Shown  also  are  county  outlines,  time  zones  and  the  number  of  stations  in 
each  city.  The  reverse  side  of  the  map  carries  a  complete  log  of  U.  S.  and  Canadian 
broadcast  stations,  alphabetically  by  state,  city,  and  call  letters,  with  frequencies  and 
powers  shown.  Printed  on  white  ledger  paper  that  permits  the  use  of  ink.  Mailed  flat. 

PRICES — Single  Copies  35c    •     10  or  More  Copies  25c  Each 
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B-s  BELIEVE  IT  OR  NOT  To-Ba 
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A  LH^E  SAVER-- 

FROM  NOHnrHXlOF 

lAVMiciFAL  COURT  ^&imnm<k 

\H  FSe<^'«ARV,l93a,  WERE 
FOLLOWED  0Y  A  3596  REPUCTION 
IN  nOTOff  CASt  AOCIPCNT  fWAUTlEX 
TOR  193^  COmPAR6OT0l93l/ 
AND  IT»  SrilL  MVINa  LIVES/ 


IN  IQ28,  POW  PAVIS.NOW  WHB's 
PR€S  IPEKir  WROTE  rRAVELOOOES 
WMfCH         HAV  PROAOCKST  OK 
IWMAQ.  LATgR  ME  K^LPEP 
mONEER  TTRAMXCRlPnOlt<AK^IQllS 
UrirM  A  tfRIE*       THe  LAtr 

Seari  ©ORTwETr  Fo^u»o/e- 

WILE5.  (M  IWI  HESOlPaOtiO- 
MAN  ACE  AM»"«tfYAaEJ'  TO 
THEIR  FIWT  l«PdRTAllTJWiW«? 
fff f ICNEO  AS  AM  AOVfiRTi  f  f<$ 
A«EflCrn%ftTNERTOfl£P^  WH6. 
HE  »J  AtfO  FRWlOfMrOf 
rRAV0LUX  Lm,  A«lO  Mif  MO»»Y  IS  TW*l. 
Mi  WOOY*  HELPING  CAPT,  WLCMOOPR 
f IU.''HOWfC  W/M«*:  ••T««CI»Y 

-MAS  -TOWfTOlie; 
AilP«tNfR  <HOti«l  ^NTAPf 


HERRY-COCOIE"  >?/  JOHN  X 
GOLOENBeRG  0  SCHILtlWQ 
HAVE    B£fN  CHIEF  EMQINEER 
ANP  qENEI^AL  MANAGER  OF 
WHB  FOR  WEARIY  51 WEM  YEAR5. 
OLPEST  RADIO  SWiON  TEAf^ 
IN  AA^ERtCA. 


J^O**^^  i^l^lNC.AiKIftJ 


STARteJ^  AT 


'  WHB>  STAPF  MIOOU         OLDEST  RADIO 

Pf?0<jRAM,HA$  8EE(V  6R0APCAST  FOR  2,272  CQNSfCUTtve 
WEEK  day;.  ALM05T  EiqHT  YEARS/   STIU  POPULAR 


THE  WHS 
MUSICAL  CLOCK 
,  METRONOME  HA^ 
/TICKED  26.96?^ 
^^'t-  TIME*  TO  KSeP 
KANSAS  CITIANS  ON 

THE  oor  IN  me 


860  KILOCYCLES* 1000 WATTJ 

KANSAS  C/TY'S  DOAimAffT 
DAYr/A>l£  STAT/ON 

ON  THE  AIR  DAILY  •  PAWN  TO  Ol/JK 


"THIS 


ONTHE  AIR  DAILY •  RAWN  TO  W/iK  ^ _  jf—^/N/^  MORNINO 
^hnT.Schitlinp,(4CtieralMa«^  27.000,000  ^^^^^^^ 

Don  0«vis.Pr«f  «8He  f  |  ^KS  / 

IS  TAE  MUTUAL  BROADCASTING  SYST^** 
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Foreign 
S4.00  the  Year 


NG 


WASHINGTON,  D.  C. 
JANUARY  1,  1938 


$3.00  the  Year 
15c  the  Copy 


Published  5emi->Ionthly.  25th  issue   (Yearbook  Number)   Published  in  February 


^ahs  Good! 


Odd  Are  the  Things  Sold  in  This  Mad 
Metropolis.  More  So,  the  Rapidity  With 
Which  a  Certain  Station  Sells  Them 


OLD-FASHIO>-ED       Though  believed  to  have 
SILK  U.NDIES         quietlv  expired  wth  the 
@  S5.00  bath,  old  ladies  smell- 

ing sweetlv  of  laA'ender  and  certain  males  valiantlv 
support  them.  Truly  a  product  of  limited  appeal. 
But  a  few  seconds'  mention  on  W  OR  made  10  sales 
^\"ithin  two  hours  after  the  mention.  While  one 
crust}'  old  gent,  succumbing  to  a  cautious  whisper, 
M-alked  o£F\nth  12  pans  .  .".at  .$60.00. 


INDIAN  HEAD 
CLOTH  @  39C 
bv  the  yard 


A  product  ■^diich  has  con- 
sistently sold  about  as  -^vell 
as  the  Peruvian  cockcrow. 
Not  so  well.  ObA^ously  popular  among  people  ^vho 
don't  circulate,  but  MUST  listen.  If  thev  didn't, 
a  30-second  mention  on  W  OR  wouldn't  bring  25 
customers  into  one  store  vodeling  for  Indian  Head 
cloth  and  an  order  for  15)2  yds.  Rather  revolu- 
tionarA"  for  a  staple. 


POWDER  AIR-         With  the  cosmetic  situa- 
SPUN  FOR  FACES      ^jQj^         jg  gelling  a  prod- 
§  $1.00  such  as  this  is  about  as 

simple  as  deciphering  a  diplomat's  note  au  courier. 
But  a  30-second  mention  on  W  OR  sold  tvvent)^  boxes 
of  this  powder  at  SI. 00  in  one  store  and  heaven 
only  knows  ho^s'  many  boxes  sold  elsewhere,  as 
a  result  of  the  mention. 


SHOWER  CURTAINS 
(Of  All  Things!) 
§  $7.50 


People  who  splash  have  a 
tendencv  to  buv  things 
and  splurge:  ST. 50  being 
no  piker's  price.  One  large  department  store  had 
their  help  clock  the  people  who  came  in  to  buy 
curtains  as  a  result  of  one  WOR  mention.  Ten 
mentioned  the  mention  and  walked  out  Mdth  cur- 
tains. Aot  bad  for  a  few  seconds'  selling! 

If  WOR  Can  Sell  These  Odd  Products  This  Fast,  It 
Can  Sell  Any  Good  Ordinary  Product  Twice  as  Fast 


Throughout  the  Midwest 
This  Year  and  Every  Year 


THE  PRAIRIE  FARMER  STATION 

BURRIDGE  D.  BUTLER,  President       GLEIVN  SI\YDER,  Manager 
National  Representatives :  John  Blair  and  Company 


Good  skiers 
wax  the  hickory 
for 


14  STATIONS 


WNAC 
WTIC 
WEAN 
WTAG 

l|W  I  C  C 

WNLC 
^CSH 


Boston 
Hartford 
Providence 
Worcester 
Bridgeport 
New  Haven 
New  London 
Portland 


WLBZ 

WFEA 
WSAR 
WNBH 

WLLH 

WLNH 
WRDO 


Bangor 
Manchester 
Fall  River 
New  Bedford 
Lowell 
Lawrence 
Laconia 
Augusta 


WINTER  sports  enthusiasts  who  ski 
swi  ftly  down  the  hills  and  over 
white-blanketed  plains  know  that  the  way 
to  speed  their  Flight  is  to  minimize  Friction 
between  wood  and  snow. 

Your  sales  message  can  have  a  Flight  as 
swiFt  and  as  Far  iF  you  minimize  the  fr\  ction 
oF  distance  between  the  widely-scattered 
market  areas  oF  New  England. 

The  most  eFFective  way  oF  expediting 
your  selling  campaign  is  provided  by  The 
Yankee  Network,  comprising  Fourteen 
popular  local  stations,  each  situated  in  one 
oF  New  England's  prosperous  shopping 
centers.  Linked  in  a  network  they  give 
economical  but  complete  coverage  of  the 
entire  New  England  market.  From  the 
southern  boundary  oF  Connecticut  to  the 
Farthest  retail  areas  oF  the  Pine  Tree  State. 


THE  YANKEE  NETWORK,  INC.  llsVo'i,%'-^sr.cV'u\^r.l 

•  EDWARD  PETRy  &  CO.,  INC.,  Exclusive  National  Sales  Representatives 


Published  semi-monthly    2Bth  issi'e  /Yftar  Book  Numhpr)  ri'Wished  in  February  by  BROADCASTING  Publications,  Inc.,  870  National  Press  Building,  Washington, 
D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


/ 
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1,0  0  0  WATTS  L.S 
5  0  0    WATTS  NIGH 

X?0  KILOCYCLE 


The  175,000  radio  homes  in  Northeastern  Pennsylvania 
are  in  a  ''box"  in  as  much  as  this  area  receives  satis- 
factory service  from  only  one  station,  WGBI. 

Scranton,  the  home  of  WGBI,  is  Pennsylvania's  third 
largest  city  and  is  centrally  located  in  the  17th  largest 
U.  S.  Metropolitan  area. 

If  you  want  increased  sales  and  wider  distribution  in 
Northeastern  Pennsylvania,  your  MUST  medium  is 

WGBI. 

Write  for  your  copy  of  "Here's  Proof"  (Revised  1938 
Edition).  Complete  facts  and  figures  regarding  North 
eastern  Pennsylvania. 


SCR.ANTON  BROADCASTE 
INC. 

FRANK  MEGARGE. 

JOHN    B  LAU  (1 
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The  ^  -time  leader... /^/V^/ 


And  this  CBS  record 

tells  less  than  half  the  story! 


i. 


For  the  second  consecutive  year,  Columbia  continues  its  leadership 

in  all  three  major  phases  of  network  advertising : 

Columbia,  in  1937,  carried  the  greatest  dollar-volume  of 
advertising  of  any  network  in  the  history  of  radio. ^ 

Columbia,  in  1937,  was  the  choice  of  more  of  the  coun^ 
try's  leading  advertisers  than  any  other  network.^^ 

Columbia,  in  1937,  continued  as  the  world's  largest  radio 
network. ^'^^'^ 


This  record,  of  course,  is  not  Columbia's  alone.  It  was  made  by 
the  most  careful  buyers  of  advertising  in  the  world  —  who  in- 
creased their  average  expenditure  for  Columbia  Network  facilities 
this  year  over  last  by  25.9%.   

*'A nd  did  so  last  year. 
**And  has  been  for  four  consecutive  years, 
***And  has  been  for  five  consecutive  years. 


In  the  detailed  record  of  these  CBS  advertisers  is  the  answer  to 
every  basic  question  you  can  ask  about  radio  advertising :  Does 
radio  sell  slow  turn-over  products?  Does  radio  sell  quick  turn-over 
products?  Is  the  institutional  campaign  effective  on  the  air?  Must 
it  be  a  'big'  radio  program  to  be  successful?  The  answers  to  these 
questions  at  Columbia  are  not  theoretical  or  academic.  They  are 
written  by  the  advertisers  themselves;  advertisers  who,  in  a  single 
medium,  bring  everything  to  the  nation  — from  banking  to  beans; 
bread  to  abrasives;  cigars,  cigarettes,  candy  and  cars! 

But  this  tells  less  than  half  the  story  of  the  Columbia  Broad- 
casting System  in  1937.  Throughout  the  year,  some  22,475  differ-  . 
ent  programs  were  broadcast  to  the  nation  over  Columbia.  More 
than  half  of  these  were  programs  'by  C olumbia— produced  by  the 
network  in  the  living  and  challenging  fields  of  Public  Affairs,  Edu- 
cation, Serious  Music,  Religion,  Special  Events  and  Sports.  These 
programs  round  out  the  schedule  of  the  world's  largest  radio  net- 
work, bringing  the  world's  voice,  as  well  as  its  goods,  home  to  the 
nation  every  day  of  the  year— wherever  home  may  be. 

A  brief  summary  of  CBS  developments 
in  1937  is  given  on  the  next  page. 


From  the  1937  CBS  record 


1300  sustaining  broadcasts  on  National  Affairs  and  News; 
290  international  broadcasts  from,  and  to,  26  nations; 
1250  sustaining  and  commercial  broadcasts  of  serious  music ; 
1450  educational  broadcasts  for  adults  and  children. 


^  -|  NEW  CBS  STATIONS  JOINED  THE 
^  JL  COLUMBIA  NETWORK  IN  1937. 

The  present  total  is  108  CBS  stations.  Con- 
currently, the  Network  and  its  owned  and 
affiliated  stations  undertook  their  most  ex- 
tensive programs  of  construction  and  im- 
provement of  facilities.  During  the  year, 
over  half  of  the  CBS  outlets  increased  their 
power  or  installed  new  high  fidelity  equip- 
ment, vertical  antennas,  and  other  im- 
proved facilities.  The  installation  in  many 
CBS  stations  of  a  revolutionary  "Program 
Amplifier"  alone  effected  an  increase  in 
signal  intensity  equal  to  that  which  would 
be  produced  by  a  doubling  of  power.  Big- 
gest item  on  Columbia's  1937  construction 


calendar  was  the  new  West  Coast  BroaJ- 
casting  Center,  covering  an  entire  city 
block  in  the  center  of  the  movie  industry 
in  Hollywood.  Ground-breaking  ceremo- 
nies for  the  $2,000,000  project  occurred  las: 
spring  and  the  structure,  which  includes 
an  office  building  and  a  large  radio  theatre 
is  expected  to  be  ready  for  broadcasting  by 
next  March.  Recently,  the  Los  Angeles 
Board  of  Public  Works  passed  a  resolution 
authorizing  the  new  KXX-Columbia  site  to 
be  named  "COLUMBIA  SQUARE."  In  addition 
to  the  new  broadcasting  center,  Columbia  is 
setting  up  an  entirely  new  50,000  watt  trans- 
mitter for  KNX  to  be  ready  for  operation 
concurrently  with  occupancy  of  the  studios. 


The  COLUMBIA  BROADCASTING  SYSTEM 


H, 


ow  these  leading  products 
WIN  FRIENDS  AND  INFLUENCE  WOMEN 

in  Southern  California! 

Out  here  in  Southern  California  there  exists  a  special  radio  situation  which  you  should  know 
about.  One  station,  in  less  than  a  year,  has  obtained  full  stature  as  the  territory's  leading  source 
of  radio  programs.  'J^\^  Eleven  successive  monthly  surveys  of  the  Los  Angeles  radio  audience  have 
proven  conclusively  that  more  people  listen  to  KNX  than  any  other  station.  And  once  they 

listen,  the  next  thing  you  know  they  buy!  That's  why  the  major  household  products  shown 
above  currently  use  more  hours  per  week  on  KNX  than  all  products  in  this  classification  use  on 

any  other  Los  Angeles  station.  KNX  is  a  6uy-word  with  manufacturers,  because  it  makes  friends 

^^^^ 

out  of  listeners,  and  buyers  out  of  friends.  Incidentally,  an  up-to-date  list  of  all  KNX 


advertised  items  is  sent  regularly  to  the  drug  and  grocery  trade.  (Would  you  like  a  copy?)  This 
extra  service  carries  your  message  right  through  to  the  point  of  sale. 


.  _  Q  O  L  U  M  B I A  N  E  T  W  Q  R  JL 

OWNED  AND  OPERATED  BY  THE  COLUMBIA  BROADCASTING  SYSTEM, 
5939  SUNSET  BLVD.,  LOS  ANGELES-REPRESENTED  NATIONALLY  BY  RADIO 
SALES:  NEW  YORK,  CHICAGO,  DETROIT,  LOS  ANGELES,  SAN  FRANCISCO 


?    COLUMBIA  NETWORK 

IViNA 
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"BBC  is^'^f" 

-  fTo<n  fe*"'"  .  „„<i«      ""'"S  broad- 

vocal  beadUnes  ^^^^^  ^.^^^,ers 

broadcasts.  ^^^t  ^a^^^^     ,^is  type 

,bis  type  f  ^        dial  fttst.  l.no^ 
.\ie  ends  ot  tn«=         ,  BliL>. 
tune  to  tbe  e        ^^^^  ,uaed  ^,,^ent 

t::s'--^^^.^:!:tt.at.^^^^^^^^^^^^ 

.   ,bis  Ustet^^^S^^!,  listeners  beat 
t^et---!^^^^^^  CORP- 

rC/v\.0    BRO'^^        .  peters,  l-'^- 
^^^^^        entedb.  Free  and  P 


BUFFALO  TIMES,  ^!{'EDNESDAY.  P£C1 
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Catching  a  Few  Deep 
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DON  LEE 

BROADCASTING 
SYSTEM 

The  Nation's  Greatest  Regional  Network 

£ewii  OflUn  OYeiu 
0«naral  Manager 

1  076  West  Seventh  St. 
Lo8  Angeles,  California 

OfffiliaU^  wiik  die 

MUTUAL 

BROADCASTING 

SYSTEM 
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Cleveland's  Friendly  Station     •    John  F.  Patt,  Vice-President  and  General  Manager 
Edward  Petry  and  Company,  National  Representatives 
HIGHLIGHTS  FROM  ANOTHER  GREAT  YEAR  IN  THE  GROWTH  OF  A  GREAT  RADIO  STATION 


N  U  A  R  Y 


On-the-scene  coverage 
Ohio  River  flood. 

Inaugurated  series 
of  programs  presented 
by  Cleveland  Adver- 
tising Agencies. 

23  Special  Event 
Programs. 

13  New  Accounts. 


PR  I  L 


Third  Annual 
WGAR-Senior  High 
Declamation  Contest. 

25  Special  Event 
Programs. 

10  New  Accounts. 


rfeUL  Y 


More  Sports  Celebri- 
ties interviewed  than 
any  month  in  history. 
9    Special  Event 

Programs. 
12  New  Accounts. 


OBER 

Complete  sell-out  in 
football  coverage. 

Largest  number  of 
local  and  national  spot 
program  accounts  in 
==  history. 

22  Special  Event 
Programs. 

23  New  Accounts. 


U  A  R  Y 


Complete  coverage  of 
Cleveland  Food  Show, 
in  co-operation  with 
food  brokers  and 
manufacturers. 

18  Special  Event 
Programs. 

24  New  Accounts. 


:M  A  Y 


Greatest  Publicity 
Lineage  in  a  single 
month  in  history. 
23  Special  Event 

Programs. 
10  New  Accounts. 


GUST 


Second  Annual 
WGAR. Orphans 
Outing  at  Great  Lakes 
Exposition. 

13  Special  Event 
Programs. 

11  New  Accounts. 


iTCl  E  M  B  E  R 

Complete  coverage 
Cleveland  Auto  Show . 

"  On-the-spot  " 
coverage  of  local  elec- 
r  \  tion. 

'J     19  Special  Event 
Programs. 
13  New  Accounts. 


RC  H 


Largest  mail  response 
for  a  single  month  in 
history. 

"Vox   Pup"  from 
Cleveland  Dog  Show. 
19  Special  Event 
Programs. 
'  23  New  Accounts. 


=^mik  U  N  E 


Greatest  Number  of 
Civic  Leaders  and  Per- 
sonalities presented 
from  studio  in  any 
month  in  history. 

13  Special  Event 
Programs. 

15  New  Accounts. 


M  B  E  R 

Joined  Columbia 
Broadcasting  System. 

On-the-scene  cover- 
age National  Air  Races 
and  Western  Open 
Golf  Tournament. 

15  Special  Event 
Programs. 

21  New  Accounts. 


R 


Extensive  coverage  of 
hockey  games. 

Iricrease  in  schedule 
of  operating  hours. 


artd 
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pSpot  Radio  to  Continue  Upward  in  1938 


Business  Recession  Halts  Boom  But  Year  Will  Witness 
Another  Gain  Unless  Economic  Catastrophe  Occurs 


NEW  YORK 


)POT  RADIO  will  have  a  big-  year  in  1938— a  little  bigger 
nd  a  little  better  than  1937. 

That  prediction  is  made  with  only  one  "if"— if  the  present 
lusiness  recession  doesn't  develop  into  an  economic  rout. 

A  careful  survey  of  time  buyers  and  advertisers  in  the 
irmcipal  centers  of  the  United  States  and  Canada  shows 
hat  while  many  campaig-ns  have  been  sharply  curtailed  in 
he  last  few  months,  a  lot  of  them  will  be  back  in  full  swing 
f  an  anticipated  pickup  in  general  business  develops  by 
.jpring,  or  fall  at  the  latest. 

Ii_  There  is  less  marking  of  time  among  advertisers  and  agen- 
|ies  than  might  be  expected  at  a  time  when  business  charts 
ire  pointed  downward.  Radio  advertising  is  not  affected  as 
^ileriously  as  other  media  by 
Hj  jecession  curtailment  of  ad- 
Ijjertising  campaigns. 

New  Advertisers 

ilij  What  curtailment  actually 
^^j|;las  occurred  has  been  con- 
.^ijiderably  offset  by  the  en- 
rt  ranee  of  many  Hew  advertis- 
*iijrs  into  the  spot  picture. 
}[i  Thus  the  prospects  for  1938 
^^  !re  brighter  than  many  have 
r|,j;uspected,  but  the  picture  is 
Liiiot  the  rosy  one  that  was 
,)  iainted  a  year  ago.  Despite 

^•]).e  last-quarter  slide  in  1937  the 
%'\=ar  will  show  a  good  gain  over 
^  ]iS6,  but  present  indications  are 
ff  <\at  1938  will  show  a  much  small- 
■  increase  over  1937. 
A  lot  of  present  placements  are 
1  a  short-term  basis,  not  surpris- 
y,lg  in  view  of  the  feverish  state  of 
1^\-ie  general  business  mind.  Big  in- 
Jj|jl|jstries  like  the  auto  industry  are 
L  involved  in  seasonal,  labor,  politi- 


111,  used-car  and  other  factors  and 
lie  effect  is  felt  throughout  the 
'1  liisiness  field. 


National  Situation 


j  Labor  and  political  unrest  may 
''^  i'velop  into  serious  advertising 
i|  j.ctors  in  1938  but  predictions 
Ijjiong  this  line  fall  into  the  realm 


y  pure  speculation.  Talk  among 
jiti-administration  advertisers  is 
'jnerally  accepted  as  mostly  "bark" 
i.ther  than  "bite"  when  actual  dol- 
|rs-and-cents  business  decisions 
fe  made. 

'iFollowing  are  reviews  of  senti- 
|6nt  in  several  cities  as  obtained 
Broadcasting's  representatives, 
hng  with  a  list  of  leading  spot 
lonsors  and  their  plans  for  1938: 


Consensus  of  radio  directors  of 
70  agencies  surveyed  in  New  York 
by  Broadcasting  is  that  business 
in  1938  will  hold  its  present  level 
and  may  improve,  but  that  an  in- 
crease comparable  to  that  of  1937 
over  1936  cannot  be  expected. 
While  some  said  that  business  is 
very  much  better  now  than  it  was 
at  this  time  last  year,  others  said 
that  it  is  no  better,  if  as  good.  Gen- 
erally, they  believe  that  business 
will  vary  little  from  its  present 
level  in  the  immediate  future  but 
that  next  fall  will  find  a  definite 
rise. 

With  particular  reference  to 
spot,  Blayne  R.  Butcher,  radio  di- 
rector, Lennen  &  Mitchell  Inc., 
said : 

"Spot  broadcasting  has  proven 
so  efficacious  for  certain  of  our 
clients  that,  in  every  instance,  their 
current  campaigns  are  being  con- 
tinued through  1938  and  plans  for 
expansion  are  being  discussed,  with 
a  fair  likelihood  of  accomplishment. 

"Spot,  with  its  flexibility  and  its 
opportunity  to  localize  broadcast 
interest,  is  a  natural  for  the  na- 
tional client's  advertising  tie-in  and 
seldom  fails  of  achievement  if 
given  the  right  planning  and  atten- 
tion. It  is  a  good  thing  for  the 
broadcasting  industry  as  a  whole 
for  station  personnel  has  more  in- 
centive to  meet  the  demand  for 
initiative  and  showmanship  with 
better  programming  and  better 
programs.  Thus  does  the  listener 
profit  and,  of  course,  the  clients 
who  have  helped  make  financially 
possible  this  wider  public  service." 

J.  Lloyd  Williams,  time  buyer,  J. 
Stirling  Getchell  Inc.,  said  the 
agency  will  do  as  much  if  not  more 
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business  than  last  year  and  billings 
will  probably  be  up.  Louis  Tappe, 
radio  director,  Schillin  Adv.  Corp., 
stated  "Business  is  great;  we  ex- 
pect a  20%  increase  in  spot  this 
year.  We  see  no  signs  of  a  depres- 
sion, and  our  clients  report  good 
prospects." 

The  increased  amount  of  net- 
work business  makes  it  difficult  for 
the  time  buyer  to  place  spots,  ac- 
cording to  Herschel  Deutsch,  radio 
director,  Lawrence  C.  Gumbinner 
Adv.  Agency.  He  said  that  while 
his  agency  normally  prefers  spots 
to  networks,  the  spot  advertiser 
can  no  longer  develop  a  listening 
audience  because  his  programs  are 
constantly  being  shifted  due  to  sta- 
tions' network  commitments. 


CHICAGO 


That  radio  advertising  in  general 
suffered  during  the  declining 
months  of  1937  because  of  the 
"business  recession"  was  the  con- 
sensus of  leading  advertisers  and 
agencies  in  Chicago,  although  ra- 
dio did  not  suffer  as  much  as  other 
advertising  media. 

Chicago  mail  order  companies, 
for  instance,  clipped  their  budgets, 
with  Montgomery  Ward  &  Co.,  Chi- 
cago, discontinuing  quarter  -  hour 
transcriptions  on  72  stations,  and 
Chicago  Mail  Order  Co.  planning 
no  radio  for  the  first  half  of  1937 
unless  business  suddenly  improves. 
Sears,  Roebuck  &  Co.  is  continuing 
its  tests  on  6  stations  but  unques- 
tionably expansion  of  the  program 
to  other  markets  would  be  more 
rapid  if  general  business  conditions 
were  better.  Other  leading  radio  ad- 
vertisers that  postponed  or  de- 
creased their  1937  fall  plans  were 
Bunte  Candy  Co.  and  Willard  Tab- 
let Co.,  with  Purity  Bakeries  can- 
celing all  radio  advertising  the  first 
of  the  year. 

The  entire  picture,  however,  is  far 
from  a  gloomy  one.  An  influx  of 
radio  advertisers  who  had  never 
used  radio,  went  on  the  air  success- 
fully during  the  last  quarter  of 
1937.  Among  the  new  spot  adver- 
tisers are  F.  A.  Stuart  Co. 
(Stuart's  Dyspepsia  Tablets),  Scott 
Powders,  Smith  Overall  Co.  (will 
start  Jan.  3),  Sayman  Products  Co. 
(Sayman's  soap)  and  General  Mills 
(Corn  Kix — a  new  cereal). 

Of  course,  the  usual  "double- 
play"  trend  in  radio  was  evident  in 


1937  which  clearly  showed  that  na- 
tional advertisers  using  spot  ju- 
diciously, can  build  their  sales  up 
and  grow  into  network  advertisers. 
Three  from  spot  to  network  adver- 
tisers are:  Zenith  Radio  Corp.,  a 
heavy  spot  advertiser  in  1936  which 
is  expending  its  entire  radio  ap- 
propriation on  its  Zejiith  Founda- 
tion show  on  CBS;  Procter  & 
Gamble  Co.  (Drene  shampoo), 
which  started  out  using  spots  and 
is  currently  using  the  bulk  of  its 
radio  appropriation  on  two  weekly 
NBC  programs  featuring  Jimmy 
Fidler;  Skelly  Oil  Co.,  now  spon- 
soring the  Court  of  Missing  Heirs 
on  a  regional  CBS  hookup. 

Regarding  spot,  Chicago  adver- 
tising executives  were  of  the  opin- 
ion that  there  is  a  marked  tendency 
towards  larger  space  purchases. 
More  five  and  15-minute  programs 
are  being  bought  with  less  pur- 
chases being  made  of  the  brief 
chain  breaks,  100-word  announce- 
ments, and  smaller  size  announce- 
ments. 

Several  agency  heads  complained 
of  the  constantly  increasing  costs 
of  radio  time  with  one  of  them  pre- 
dicting that  "if  stations  don't  quit 
raising  their  rates  perennially  there 
would  be  a  general  exodus  of  ad- 
vertisers to  other  media."  There 
must  be  a  stop  to  this  constant 
rate-raising  and  advertisers  will 
soon  discover  that  with  high  rates, 
high  talent  cost,  and  increased  mu- 
sicians' rates  their  radio  advertis- 
ing simply  won't  pay,  it  was  stated. 

Lesson  to  Be  Learned 

One  agency  executive  pointed  out 
that  "in  boom  times  newspapers 
and  magazines  were  continually 
raising  their  rates  until  advertisers 
suddenly  discovered  that  the  re- 
sults did  not  warrant  the  excessive 
cost  and  so  curtailed  their  black 
and  white  expenditures.  The  result 
was  a  more  sane  rate  adjudgment 
by  the  printed  media.  Radio  has 
still  not  experienced  a  major  dis- 
aster but  the  honeymoon  won't  last 
forever.  When  the  crash  comes,  and 
radio  stations  adjust  their  rates  on 
a  more  equitable  basis,  then  the  ra- 
dio business  will  have  gotten  out 
of  its  infancy  stage  and  be  on  a 
more  solid  foundation." 

Two  marked  trends  were  pre- 
dicted in  1938.  They  were  the  use 
of  more  commercial  time  in  Canada 
and  an  increase  in  foreign-language 
programs.  With  Canada  putting  on 
better  programs,  building  more 
powerful  stations,  receiving  more 
popular  American  network  shows 
than  ever  before,  placement  of  more 
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spot  business  in  Canada  has  al- 
ready begun  to  be  felt  there  with 
even  more  spot  placements  to  take 
place  there  in  1938.  The  increase 
will  take  effect  despite  the  fact  that 
Canadian  stations  ban  the  use  of 
transcriptions  after  7:30  p.  m. 
Leaders  on  the  Canadian  band- 
wagon are  such  prominent  national 
advertisers  as  Procter  &  Gamble 
Co.  (Oxydol  and  Kirk's  Castile 
soap)  and  Miles  Laboratories  (Al- 
ka-Seltzer) . 

Several  Chicago  agencies  are 
compiling  more  data  on  the  foreign 
language  programs  and  it  is  likely 
there  will  be  a  substantial  increase 
in  1938  in  this  type  of  placements. 
National  advertisers  pioneering  in 
this  field  include  Libby,  NcNeill  & 
Libby,  Procter  &  Gamble  and  Alka- 
Seltzer. 


DETROIT 


The  advertising  outlook  in  this 
automotive  city  is  so  colored  by  the 
fortunes  of  auto  sales  that  in  a 
period  of  sharply  recessed  deliver- 
ies, such  as  has  been  experienced 
since  the  introduction  of  the  1938 
models,  there  is  little  cheer  in  the 
agencies  and  only  slightly  more  in 
the  offices  of  the  non-automotive  ad- 
vertisers. 

The  agencies,  large  and  small, 
work  in  a  frame  of  mind  where  the 
success  of  forthcoming  campaigns 
is  most  apt  to  be  predicated  on  the 
anticipations  of  the  automotive 
agencies.  Consequently,  a  survey  at 
this  time  will  not  bring  out  an  ac- 
tual outlook  on  the  future,  but  an 
immediate  state  of  mind  developed 
by  the  circumstances  of  the  mo- 
ment. 

At  this  time,  and  probably  until 
the  end  of  the  hard  winter  period 
in  mid-February,  the  outlook  is 
most  pessimistic.  All  forms  of  ad- 
vei'tising,  radio  included,  have  been 
pared  down.  There  is  a  quiet  back- 
ground of  belief,  however,  that  the 
earliest  signs  of  spring  will  see  a 
renaissance  of  major  proportions, 
and  in  this  belief  there  is  consider- 
able logic.  The  root  of  the  present 
new  car  sales  problem  is  centered 
in  the  numbers  of  used  cars  on 
dealer  lots  throughout  the  country, 
and  used  cars  are  most  difficult  of 
sale  in  the  winter  months. 

The  automobile  promotion  ex- 
perts maintain  that  spring  will  see 
this  "log  jam"  of  used  cars  begin 
to  move,  where  upon  dealers  will 
have  more  money  with  which  to 
make  trades — something  very  diffi- 
cult at  this  time — and  deliveries  of 
new  cars  will  recommence.  Adver- 
tising in  the  auto  industry  is  pro- 
portioned almost  directly  to  unit 
sales  of  new  cars.  Any  pickup  of 
sales,  therefore,  will  be  immediate- 
ly manifested  in  increased  allot- 
ments for  time. 

This  circumstance  may  well  make 
a  favorable  position  for  radio  spot 
developments.  The  auto  companies 
and  their  agencies  are  today  at- 
tempting to  steer  wide  and  clear  of 
definite  commitments  for  time  or 
space,  inasmuch  as  they  cannot  be 
positive  of  developments  ahead. 
This  accounts  for  ths  dropping  of 
such  programs  as  the  Pontiac  Var- 
sity Show,  the  General  Motors  Sun- 
day Night  Symphony,  and  the 
Chevrolet  Seymour  Simons  show, 
all  chain  presentations.  These  were 


concluded  as  contracts  ran  out.  No 
other  chain  programs  appear  slated 
for  discontinuance,  inasmuch  as 
they  are  contracted  for  well  ahead. 

But,  while  the  major  programs 
are  being  discontinued,  the  auto 
companies  want  to  keep  promoting, 
even  though  they  do  not  want  to 
tie  themselves  down  to  definite  con- 
tracted obligations.  As  a  conse- 
quence, they  are  turning  to  spot 
time,  which  can  be  used  more  or 
less  informally,  without  the  obliga- 
tion of  carrying  through  an  ex- 
tended series  of  programs.  One  of 
the  largest  time  buyers  in  Detroit 
told  Broadcasting  that  the  very 
uncertainty  of  the  situation  made 
it  appear  likely  that  spot  announce- 
ments would  be  leaned  on  heavily, 
as  perhaps  the  most  flexible  type 
of  programming  possible. 

Chevrolet,  through  Campbell- 
Ewald  Co.,  is  not  using  as  many 
stations  at  this  time  for  its  Miisical 
Moments  series  as  it  was  a  year 
ago,  when  nearly  400  stations  were 
carrying  the  discs.  Somewhat  over 
200  outlets  are  now  using  Musical 
Momeyits.  DeSoto  will  be  at  the  end 
of  its  55-station  lineup  on  its  tran- 
scription show  late  in  January,  and 
likely  will  not  renew  for  the  time 
being,  for  the  reasons  enumerated 
above.  J.  Stirling  Getchell  Inc.,  is 
the  agency.  Olds  has  wound  up  a 
13-week  series  of  discs  featuring 
Glen  Gray,  through  D.  P.  Brother. 
This  covers  the  transcription  ac- 
tivity among  the  auto  companies, 
although  another  phase  is  the  avail- 
ability to  dealers  of  transcription 
shots  prepared  by  the  agencies  and 
available  without  charge  to  dealers. 
This  activity  has  about  tapered  out, 
and  will  not  be  much  in  evidence 
until  spring  again. 


SAN  FRANCISCO 


In  the  estimation  of  a  number 
of  San  Francisco  time  buyers,  1938 
allotments  will  be  a  shade  better — 
and  that's  being  very  conservative 
—  than  the  broadcasting  business 
handled  in  1937. 

One  of  the  staunch  supporters 
of  the  sound  advertising  medium 
— Emil  Brisacher,  head  of  the  ad- 
vertising firm  bearing  his  name — 
stated  that  according  to  orders  al- 
ready in  there  will  be  a  substantial 
increase  in  all  branches  of  radio 
advertising —  studio,  transcription, 
spot  announcement — which  will  be 


placed  by  his  office  during  the  next 
12  months.  Mr.  Brisacher  is  of  the 
opinion  that  there  is  a  tendency  to 
get  away  from  the  spot  announce- 
ment and  that  more  live  talent  and 
transcribed  productions  will  be  the 
order  of  things  this  year.  He  pre- 
dicted no  increase  in  general  in 
spot  announcement  advertising, 
stating  that  many  stations  are  find- 
ing it  difficult  to  place  spot  an- 
nouncements and  on  others  the  cost 
is  all  out  of  line  with  the  other 
types  of  radio  advertising. 

Louis  Honig  Jr.,  of  the  Erwin 
Wasey  &  Co.  agency  concurs  with 
Mr.  Brisacher  that  1938  will  see  a 
decided  increase  in  the  business  of 
broadcasting.  "Things  look  very 
good  right  at  this  moment,"  he  said. 
"I  feel  certain  that  it  is  going  to 
be  a  good  year  for  radio." 

Hassell  Smith,  manager  of  Long 
Advertising  Service,  San  Francis- 
co, was  optimistic,  likewise,  as  to 
the  1938  radio  outlook.  He  stated 
that  in  spite  of  the  business  reces- 
sion the  latter  part  of  1937,  the 
half  dozen  radio  shows  his  agency 
is  handling  did  a  fine  selling  job 
for  the  advertisers.  He  is  of  the 
opinion  that  the  trend  is  for  more 
live  talent  shows  during  the  coming 
year,  with  spot  announcements  go- 
ing almost  solely  to  local  independ- 
ents. It  is  becoming  difficult  to  get 
satisfactory  spot  announcement 
time  on  the  larger  stations,  he  said. 

Miss  Ann  Director,  radio  direc- 
tor of  J.  Walter  Thompson  in  San 
Francisco,  looks  forward  to  some- 
what larger  appropriations  for  ra- 
dio advertising  from  some  of  her 
agency's  clients,  she  stated.  She 
prophesied  a  good  year  for  radio. 

W.  S.  Day,  radio  account  execu- 
tive at  Leon  Livingston  Advertis- 
ing Agency,  San  Francisco,  stated 
that  his  agency  has  already  con- 
tracted for  more  radio  time  than 
it  carried  in  1937  and  that  all  of 
this  new  business  will  call  for  live 
talent  studio  programs.  He  is  op- 
timistic over  the  1938  outlook. 

Richard  Holman,  radio  executive 
of  Rufus  Rhoades  &  Co.  Agency, 
San  Francisco,  stated  that  from  all 
indications  there  would  be  consid- 
erably more  sponsored  radio  pro- 
ductions in  1938.  The  trend,  ac- 
cording to  Mr.  Holman  is  toward 
the  live  talent  show.  Several  pro- 
ductions now  placed  by  this  agency 
plan  to  increase  their  radio  activi- 
ties and  several  new  ones  are  be- 
ing planned. 


LOS  ANGELES 


SALES  MANAGERS — Who  met  at  Chicago  in  December  to  arrange  for 
a  national  get-together  included  (seated,  1.  to  r.)  W.  W.  Warner,  WAAB, 
Boston;  Purnell  Gould,  WFBR,  Baltimore;  Craig  Lawrence,  KRNT,  KSO, 
Des  Moines;  Herb  HolHster,  KANS,  Wichita;  Standing — J.  Leslie  Fox, 
KMBC,  Kansas  City;  Charles  C.  Caley,  WMBD,  Peoria;  J.  Burryl  Lot- 
tridge,  KTUL,  Tulsa;  Wm.  R.  Cline,  WLS,  Chicago;  K.  W.  Church, 
KMOX,  St.  Louis;  E.  Y.  Flanigan,  WSPD,  Toledo;  Lewis  H.  Avery, 
WGR,  WKBW,  Buffalo.  [See  story  on  page  28.] 


Although  labor  condition, 
throughout  the  country  have  ha- 
a  marked  effect  on  the  West  Coas 
market  and  will  continue  to  do  S' 
for  some  months  to  come,  Pacifi 
Coast  agency  executives  and  spor 
sors  too  are  maintaining  an  opti 
mistic  viewpoint  on  prospects  fo 
1938. 

Regardless  of  the  present  busi 
ness  recession,  the  possibility  o 
strikes  and  similar  conditions,  the; 
are  of  the  opinion  that  a  big  yea 
is  in  store  for  radio,  and  state  tha 
many  national  and  regional  spon 
sors  have  substantially  increase 
their  advertising  appropriations 
Besides  continuing  with  networl 
shows,  several  are  supplementini 
with  special  spot  campaigns.  Agen 
cy  executives  point  out  that  spo 
supplements  network  coverage  b; 
filling  in  the  gaps  where  coverag 
is  weak. 

Predict  Busy  Spring 

Time  buyers  in  Southern  Cali 
fornia  are  looking  toward  a  bus 
spring  season  and  many  predic 
that  the  coming  year  will  reach 
new  peak  for  spot  broadcasting 
While  loathe  to  estimate  how  muc 
spot  business  will  be  placed  durin 
the  next  several  months,  radio  e> 
ecutives  in  the  major  Los  Angek 
and  Hollywood  agencies  agree  tha 
practically  every  spot  campaig 
now  on  the  air,  and  placed  froi 
the  West  Coast,  will  continue. 

In  many  instances  sponsors  wi 
increase  coverage  with  additions 
stations  as  markets  open.  Severs 
West  Coast  agencies  report  thei 
clients  are  planning  extensive  spc 
campaigns  for  the  spring  and  earl 
summer  using  five-minute  and  quai 
ter-hour  transcriptions.  Many  cl- 
ents  whose  budgets  are  now  bein 
made  up  will,  for  the  first  time,  ii 
elude  radio  in  1938. 

Extensive  announcement  an, 
quarter-hour  transcriptions,  auf, 
menting  live  talent  programs  on  1< 
cal  stations  will  swell  the  volun 
of  spot  business.  Many  advertiser 
it  was  pointed  out,  are  seasona 
and  conduct  only  short  duratic 
campaigns,  but  they  too  will  ii 
crease  coverage  to  include  mo: 
stations  than  last  year,  in  sever: 
instances  doubling  their  efforts. 

With  desirable  network  time  at 
premium,  more  and  more  spot  r: 
dio  will  be  used  nationally,  accori 
ing  to  a  recent  survey  made  by  tl 
Raymond  R.  Morgan  Co.,  Holl; 
wood  advertising  agency,  for  oi 
of  its  clients.  Frank  Howe,  tl 
agency's  public  relations  directo 
pointed  out  that  clients  have  show 
a  preference  for  transcribed  qua 
ter  hour  script  shows,  and  he  d 
clared  that  that  was  definitely  tl 
trend  throughout  the  country. 

"We  have  found  that  spot  broa  I 
casting  has  a  number  of  defini  ' 
advantages  over  network  radio  a 
vertising  under  certain  mercha  . 
dising  conditions,"  he  said.  "Sp  ' 
broadcasting  can  be  adapted  to  sp  i 
cific  regional  sales  and  distrib  j 
tion  problems,  and  in  many  cas 
it  is  being  used  to  intensify  advt  { 
tising    in    metropolitan  marke 
During  the  past  few  months  thr 
large  national  accounts  have  stai 
ed  programs  on  a  national  sea 
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using transcribed   programs  pro- 
'  duced  by  our  organization,  in  pref- 
i  erence  to   a   live  talent  network 
show." 

I     William  G.  Scholts,  president  of 
Scholts  Adv.  Service,  Los  Angeles, 
ii-imarily    a    regional  advertising 
.igency,  declared  he  is  looking  for- 
i  ward  to  a  bigger  and  better  year, 
i  with  more  radio  to  be  used  by  cli- 
ents than  in  the  past.  He  was  also 
of  the  opinion  that  the  trend  on 
the   West   Coast   is   toward  more 
transcribed  quarter  and  half  hour 
script  shows,  and  stated  that  spon- 
sors are  willing  to  use  a  program 
that  has  been  tried  and  proved  in 
another  locale. 

He  called  attention  to  the  fact 
that  national  and  regional  adver- 
'tisers  often  need  a  local  sales  push 
help  dealers  and  find  this  in  spot 
schedules.  He  stated  that  while  net- 
work shows  are  good-will  builders, 
.ranscribed  shows  generally  do  a 
oetter  selling  job,  because  of  that 
:ioser  local  tie-in.  Accounts  han- 
dled by  the  Scholts  Adv.  Service, 
currently  using  radio   and  which 
:  1  e  expected  to  increase  their  ac- 
:;vities  during  1938  include  Pacific 
Division  of  A  &  P  Food  Stores,  Los 
Angeles;  Holland  House  Products 
ever  ages ) ,   Los   Angeles;  Dolly 
^ladison  Cake  Co.,  Los  Angeles,  and 
I  jntinental  Food  Corp.,  that  city. 

In  the  survey  of  sponsors  which 
:sgins  on  this  page  Broadcasting 
-'.as  endeavored  to  give  an  indica- 
::on  of  their  1938  plans  insofar  as 
they  had  materialized  late  in  De- 
cember. Naturally  the  list  is  by  no 
^means  complete  but  it  covers  a 
Igood  percentage  of  the  major  users 
■^'-fjof  spot. 
r.5i  t  


Canada  Expects  Record  Year 
As  Sponsored  Programs  Soar 

Dominion  Becomes  Radio-Advertising  Conscious; 
General  Business  Conditions  Continue  Good 


Jj^^  hat  Many  Spot  Advertisers  Are  Planning  in  1938 
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By  JAMES  MONTAGNES 

THE  CONCENSUS  among  Ca- 
nadian advertising  agencies  and 
transcription  services  is  that  at 
last  the  Canadian  advertiser  has 
decided  to  take  radio  as  a  serious 
advertising  medium.  This  trend  be- 
came noticeable  toward  the  latter 
part  of  1937,  and  is  expected  to 
speed  up  during  the  coming  year. 

Broadcasters  look  to  1938  as  an 
extremely  good  year  basing  their 
opinions  on  this  new  interest  of  the 
Canadian  national  advertiser  in  ra- 
dio, on  the  big  array  of  United 
States  and  Canadian  network  pro- 
grams which  are  being  hooked  by 
the  government  -  owned  Canadian 
Broadcasting  Corporation  for  its 
own  and  private  stations,  and  on 
the  fact  that  the  recent  United 
States  business  recession  has  not 
been  more  than  psychologically  felt 
in  Canada  as  yet. 

Spot  broadcasting  in  Canada,  it 
appears,  is  a  long  way  behind  that 
of  the  United  States,  some  agen- 
cies going  as  far  as  to  say  three 
j-ears.  Accordingly  spot  broadcast- 
ing is  expected  to  show  a  major  in- 
crease in  the  coming  year,  though 
some  agencies  feel  it  will  only  lit- 
tle more  than  equal  the  record  of 
1937,  which  was  better  than  1936. 
While    Canadian    restrictions  re- 


quire live  talent  shows  during  most 
of  the  evening  hours,  it  is  believed 
spot  campaigns  in  the  early  eve- 
ning and  late  evening  hours  close 
to  a  big  network  show  are  going  to 
be  in  demand  and  such  time  be  at 
a  premium. 

Better  Equipment 

Another  factor  that  reflects  a 
healthy  outlook  in  the  Canadian 
broadcasting  industry  is  the  amount 
of  money  being  spent  by  Canadian 
stations  to  improve  studios  and  put 
in  new  equipment,  while  many  in- 
creases in  power  to  1  kilowatt  sta- 
tions are  expected  for  early  1938 
following  a  large  number  during 
the  latter  part  of  1937.  This  speaks 
for  increased  advertising  revenue 
prospects,  for  Canadian  stations 
have  been  more  or  less  afraid  to 
spend  money  on  their  equipment 
and  studios  due  to  the  uncertain 
attitude  of  the  government.  Now 
that  the  government-owned  CBC  is 
going  after  commercial  business, 
and  making  a  good  job  of  it  accord- 
ing to  agencies  and  station  repre- 
sentatives, the  outlook  is  more 
favorable  to  a  stabilizing  of  the  in- 
dustry, to  more  advertising  revenue 
soliciting  by  the  stations. 

Typical  of  the  interest  being 
(Contijiued  on  pagre  4-6) 


t^Abelson's  Jewelry  Stores,  Newark 

Has  renewed  contracts  for  an- 
j  ijjiuouneements  on  three  stations  and  ex- 
pects to  add  others  during  the  year. 
Agency  is  Schillin  Adv.  Agencv.  New 
aifiTork. 
II I 

Acme  Feeds,  Forest  Park,  111. 

Plans  to  continue  in  193S  with  five 
. .  .'-minute  market  reports  six  times 
'-f-ekly  on  seven  stations  —  WLS, 
VHIO.  WIRE.  WMT.  KROC.  KMA. 
VXAX.  A  few  other  markets  may  be 
■I'led.  K.  E.  Sheppard  Adv.  Agency, 
uoJbicago.  handles  the  account. 

^'1]     Acousticon  Dictagraph  Co., 
!/  Toronto 

-  Running  a  test  program  early  in 
riS.s  for  the  Toronto  market.  Xew 
h  the  air  in  Canada.  Agency :  All- 

-UJ'fiiada    Radio    Facilities    Ltd..  To- 

j^jj-onto. 

Albers  Brothers  Milling  Co., 
Seattle 

-^T   May  increase  its  radio  activity  dur- 
■iJT|iig  1938  and  will  continue  its  studio 
;r:i'Uieert   program    Good   Morning  To- 
tfiht  on  .5  NBC-Red  network  stations 
-     n  the  Pacific  Coast    (KFO.  KHQ. 
vitMO.  KGW,  KFI).  Agency:  Er- 
in-Wasey  Co.,  San  Francisco. 
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Alkine  Laboratories,  New  York 

Has  a  larger  budget  for  1938  ra- 
i'l.  Client  is  now  tising  annoimee- 
if-nts  on  four  stations,  through 
-ehillin  Adv.  Agency,  Xew  York. 

All-Canada  Radio  Facilities  Ltd., 
Toronto 

Reports  that  national  spot  cam- 
■aigns,  handled  in  1937  were  decid- 
dly  increased  over  1936,  and  antici- 
>ates  from  present  bookings  that  1938 
rill  be  even  better. 


Mark  W.  Allen  Co.,  Detroit 

Plans  spot  campaign  early  in  1938 
for  2-Drop  hand  lotion.  Frank  Pres- 
brey  Co.,  Xew  York,  is  agency- 
American  Chicle  Co.,  Long  Island 
City.  N.  Y. 

Running  minute  transcriptions  on 
about  21  stations  for  Sen-Sen  and  will 
continue  with  no  change.  For  Adams 
Clove  chewing  gum.  50  stations  are 
carrying  announcements,  and  more  are 
to  be  added.  Agency  is  Badger  & 
Browning  &  Hersey  Inc.,  X^ew  York. 

American  Cranberry  Exchange, 
New  York 

Limits  its  radio  advertising  to  the 
September-.January  period,  and  is  now 
finishing  up  this  season's  contracts  on 
12  stations.  Agency :  Gotham  Adv. 
Agency,  Xew  York. 

American  Packing  &  Provision  Co. 
Ogden,  Utah 

Early  in  January  starts  a  weekly 
quarter-hour  transcribed  home  eco- 
nomic serial,  American  Kitchen,  on  8 
stations  (KDYL  KLO  KID  KTFK 
KSEI  KHO  KSUB  KEUB),  placing 
through  Gillham  Adv.  Agency.  Salt 
Lake  City. 

American  Poultry  Journal,  Chicago 

Using  spot  announcements  on  4 
stations,  will  continue  until  summer, 
and  possibly  through  next  winter. 
Agency :  Schillin  Adv.  Agencv.  X'ew 
York. 

American  Tobacco  Co.,  New  York 

Continuing  its  college  news  broad- 
casts for  Luckies  five  minutes,  five 
nights  weekly  on  two  stations,  and 
may  expand  to  as  many  as  fifteen  sta- 
tions in  college  towns.  Agency  :  Lord 
&  Thomas  Inc.,  Xew  York. 


American  Tobacco  Co.,  New  York 

Will  continue  to  use  spot  announce- 
ments, live  news  and  sports  news  on 
about  G.J  stations,  and  may  add  others 
in  the  course  of  the  year  for  Roi-Tan 
cigars.  Sponsoring  Treasure  Hunt  on 
six  stations,  and  will  use  si50t  an- 
nouncements from  time  to  time  for 
Cremo  cigars.  Lawrence  C.  Gumbin- 
ner  Adv.  Agency,  X'ew  York,  is  agen- 
cy for  both  accounts. 

Anderson  Co.,  Gary,  Ind. 

Using  announcements  on  35  sta- 
tions for  Sleetmaster ;  will  discontinue 
early  in  the  year  and  probably  re- 
turn next  season.  Agency  :  Schwab  & 
Beatty   Inc.,   X'ew  York. 

Association  of  Pacific  Fisheries, 
Seattle 

Used  si)ot  announcements  on  sta- 
tions located  in  key  cities  throughout 
the  cotmtry  in  1937  and  it  is  antici- 
pated will  considerably  enlarge  its  ra- 
dio budget  during. 1938  for  canned  sal- 
mon. Will  either  use  spot  announce- 
ments, transcribed  announcements  or 
short  transcribed  periods.  Agency  :  .1. 
Walter  Thompson  Co.,  San  Francisco. 

Atlantic  States  Gas  Co.,  New  York 

Will  probably  not  return  to  the  air 
in  the  spring.  Last  spring  and  sum- 
mer used  one-minute  annoimcements 
on  5  stations,  cost  $1,000.  Agency : 
Kimball,  Hubbard  &  Powel  Inc..  X'ew 
York. 

Axton-Fisher  Tobacco  Co.,  Louis- 
ville, Ky. 

Planning  for  1938  a  transcribed  spot 
campaign  similar  to  that  of  the  past 
year  for  20  Grand.  Zephyr  cigarettes. 
Agency :  McCann-Erickson  Inc..  Xew 
York. 


Banfi  Corp.,  New  York 

On  participating  program  of  five 
days  weekly  WTIC,  Hartford,  will 
continue  until  March,  and  resume  use 
of  radio  next  fall.  Agency  :  Pettingell 
&  Fenton  Inc.,  New  York. 

Barney's  Inc.,  New  York 

Will  continue  and  expand  its  pres- 
ent schedule,  which  includes  7  hour 
programs  and  48  announcements 
weekly  on  WHX,  X'ew  York  ;  7  quar- 
ter-hours, daytime.  6  half-hours,  eve- 
ning, 66  announcements  weekly  on 
WMCA,  Xew  York ;  and  6  half-hours, 
daytime,  6  quarter-hours,  evenings,  a 
half-hour  on  Sunday,  and  10.5  an- 
nouncements weekly  on  WX'EW,  Xew 
York.  Agencv  :  Alvin  Austin  Co.,  Xew 
York. 

Bathasweet  Corp.,  New  York 

On  four  stations  with  announce- 
ments, participation,  news,  and  quar- 
ter-hour live  program ;  expects  to  con- 
tinue with  these  and  add  others.  Agen- 
cy :  H.  M.  Kiesewetter  Adv.  Agency, 
Xew  York. 

Bauer  &  Black,  Inc.,  Chicago 

Will  run  Ladies  of  Millions  on  22 
stations  five  times  weekly,  at  least, 
until  first  of  March.  Another  product 
of  the  same  firm  may  be  sponsored 
after  that.  Blackett-Sample-Hummert, 
Chicago,  is  agency. 

Beecham's  Pills  Inc.,  New  York 

Will  continue  indefinitely  with 
transcriptions  on  4  stations.  Agency : 
Athertou  &  Currier  Inc.,  Xew  York. 

Bell-Brook  Dairies,  San  Francisco 

Has  just  recently  renewed  its  tran- 
scribed serial  drama  Sonny  &  Buddy 
on  KYA,  San  Francisco,  three  times 
weekly.  Plans  to  continue  throughout 
1938  'and  in  addition  has  just  pur- 
chased  three  spot  announcements 
weekly  on  KFRC,  San  Francisco. 
Agency  is  Long  Adv.  Service,  San 
Francisco. 

Benrus  Watch  Co.,  New  York 

Xow  using  time  signals  on  12  sta- 
tions, has  increased  its  radio  budget 
for  1938.  Agency:  Brown  &  Tareher 
Inc.,  Xew  York. 

Bireley's,  Hollywood 

•  In  its  1938  advertising  appropria- 
tion of  $170,000  is  including  increased 
radio  activity,  along  with  other  media, 
placing  through  J.  Walter  Thompson 
Co.,  Los  Angeles. 

Blue  Moon  Cheese  Products, 
Minneapolis 

Participates  on  the  Martha  Deane 
program  on  WOR.  X'ewark.  Xo  other 
plans.  Agency  :  BBDO.  Xew  York. 

Borden  Co.,  New  York 

Will  greatly  expand  the  tise  of  local 
live-talent  programs  for  Borden's 
Magic  Mix.  ice  cream  preparation, 
which  were  tested  last  summer.  Agen- 
cy :  Pedlar  &  Ryan  Inc.,  Xew  York, 
which  also  will  conduct  the  usual  ra- 
dio campaign  in  X'ew  York  for  the  ice 
cream  products  of  the  Pioneer  Divi- 
sion of  Borden  Co. 

Bosco  Co.,  New  York 

Participating  in  two  Yankee  Net- 
work programs  and  using  spot  an- 
nouncements in  Xew  England  and 
Xew  York  for  its  milk  amplifier.  Xo 
changes  are  contemplated  by  the 
Agency,  Kenyon  &  Eekhardt  Inc., 
Xew  York. 

Bowey's  Inc.,  Chicago  (Dari-Rich) 

Using  quarter-hour  transcriptions 
of  its  network  show  on  six  western 
stations  and  plans  no  change.  Agen- 
cy :  Stack-Goble  Adv.  Agency  Inc., 
Chicago. 

M.  J.  Breitenbach  Co.,  New  York 
(Pepto-Mangan) 

Will  use  one-minute  transcribed  an- 
nouncements on  50  stations  from  Jan. 
4  to  May  15.  Agency :  Morse  Inter- 
national Inc.,  X'ew  York. 

{Continued  on  page  34) 
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Elliott  Roosevelt  for  Gough; 
Hearst  Plans  Other  Changes 

President's  Son  Heads  Hearst  Radio  Inc.,  Bringing 
Grabhorn  East  and  Promoting  Cormier,  Barrett 


ELLIOTT  ROOSEVELT,  second 
son  of  the  President  and  a  vice- 
president  of  Hearst  Radio  Inc. 
since  March,  1936,  has  been  ele- 
vated to  the  presidency  and  gen- 
eral managership  of  Hearst  Ra- 
dio in  charge  of  its  10  broadcast- 
ing stations  and  its  shortwave  ra- 
diotelegraph activities.  He  suc- 
ceeds Joseph  V.  Connolly  as  presi- 
dent and  Emile  J.  Gough  as  gen- 
eral manager,  Mr.  Gough  having 
resigned  Dec.  20  after  27  years  in 
the  Hearst  employ. 

Mr.  Gough  has  not  made  known 
his  future  plans,  but  he  will  not 
remain  with  Hearst.  Mr.  Connol- 
ly becomes  chairinan  of  the  board 
of  Hearst  Radio  Inc.  The  change 
was  made  following  conferences  be- 
tween William  Randolph  Hearst, 
T.  J.  White,  general  manager  of 
the  Hearst  enterprises,  and  Mr. 
Connolly.  The  three  will  confer 
with  Mr.  Roosevelt  in  New  York 
Jan.  3  during  sessions  there  of 
Hearst  executives.  Mr.  Roosevelt 
will  leave  Fort  Worth,  where  he 
has  been  directing  the  Southwest- 
ern stations  of  the  Hearst  group, 
on  Jan.  1  to  attend  the  New  York 
conferences. 

Grabhorn  to  New  York 

Following  the  conferences,  it  is 
understood  other  changes  in  the 
Hearst  Radio  organization  will  be 
made  known.  Murray  Grabhorn, 
since  last  September  manager  of 
KEHE,  Los  Angeles,  will  probab- 
ly be  promoted  to  a  vice-presidency 
and  placed  in  charge  of  national 
sales.  Albert  Cormier,  who  is 
under  contract  as  manager  of 
WINS,  may  become  treasurer  of 
the  organization  in  addition  to  his 
station  duties.  It  is  reliably  re- 
ported that  Neal  Barrett,  manager 
of  KOMA,  Oklahoma  City,  will 
be  recommended  for  the  vice-presi- 
dency in  charge  of  the  four  South- 
western stations  of  the  Hearst 
group,  taking  over  Mr.  Roosevelt's 
present  duties. 

Mr.  Grabhorn  is  already  en 
route  to  New  York  for  the  Jan. 
3  conferences.  His  place  as  man- 
ager of  KEHE  has  been  taken 
over  by  Jack  Gross,  one-time  man- 
ager of  KWKH,   Shreveport,  La. 

Other  changes  are  pending  but 
are  not  ready  for  announcement. 
Whether  Curt  Willson,  in  charge 
of  Hearst  Radio  sales  in  New  York, 
and  Oscar  J.  Tunell,  treasurer, 
will  remain  with  the  oi'ganiza- 
tion,  depends  upon  the  Jan.  3  par- 
leys. Expansion  of  the  organiza- 
tion is  planned  and  new  men  will 
be  placed  in  various  strategic  posts. 

Te  Travel  Among  Stations 

Mr.  Roosevelt  expects  to  spend 
most  of  his  time  visiting  the  10  sta- 
tions of  the  Hearst  group,  leaving 
Grabhorn  in  charge  in  New  York. 
He  does  not  plan  to  relinquish  his 
Fort  Worth  residence.  His  wife, 
the  former  Ruth  Goggins,  of  Fort 
Worth,  holds  an  option  to  purchase 
KFJZ,  Fort  Worth  local,  which  Mr. 


Roosevelt  testified  before  an  FCC 
examiner,  was  being  bought  for 
$55,000  as  a  personal  venture  in 
no  way  connected  with  his  Hearst 
Radio  activities.  Examiner  Hill 
reported  favorably  Oct.  22  on  the 
proposed  transfer  of  ownership 
from  R.  S.  Bishop,  but  the  FCC 
has  yet  to  act. 

Mr.  Grabhorn  joined  Hearst  last 
September  after  leaving  the  vice- 
presidency  of  John  Blair  &  Co.,  in 
charge  of  its  New  York  offices.  He 
was  at  one  time  sales  manager  of 
KFRC,  San  Francisco.  Following 
the  resignation  of  Ford  Billings, 
in  charge  of  Hearst  West  Coast  ac- 
tivities, Mr.  Grabhorn  has  beer 
supervising  not  only  KEHE  but 
also  KYA,  San  Francisco,  and  has 
been  in  frequent  consultation  with 
young  Roosevelt. 

Gough   Started  Group 

Mr.  Barrett,  one  of  the  ace 
managers  of  the  Hearst  group,  will 
continue  managing  KOMA  and  will 
assume  supervision  of  KTSA,  San 
Antonio;  KNOW,  Austin,  and 
WACO,  Waco. 

Mr.  Cormier  joined  the  Hearst 
organization  only  recently.  He  pre- 
viously had  resigned  as  commercial 
manager  of  WIP,  Philadelphia,  and 
before  that  was  sales  chief  of 
WOR,  Newark.  Mr.  Willson  also 
formerly  was  with  Blair. 

Mr.  Gough  is  reported  to  have 
submitted  his  resignation  imme- 
diately upon  learning  of  the  reor- 
ganization plans  of  the  board.  He 


ELLIOTT  ROOSEVELT 

first  interested  Mr.  Hearst  in  ra- 
dio, having  been  managing  editor 
of  the  old  Sa7i  Francisco  Call.  In 
1927  he  was  assigned  to  handle  all 
radio  activities  of  the  Hearst  or- 
ganization, which  at  that  time  con- 
sisted only  of  the  affiliation  of 
WISN,  Milwaukee,  with  the  local 
Hearst  newspaper  and  KYW,  then 
located  in  Chicago  and  operating 
under  a  program  lease  arrange- 
ment between  Hearst  and  Westing- 
house. 

Mr.  Roosevelt  first  entered  radio 
in  September,  1935,  as  vice-presi- 
dent and  sales  promotion  manager 
of  the  old  Southwest  Broadcasting 
System,  operating  a  network  of 
stations  in  Texas  and  Oklahoma. 
He  engineered  the  deal  whereby 
Hearst  acquired  four  of  the  sta- 
tions by  purchase— KTSA,  KNOW, 
WACO  and  KTAT  in  Fort  Worth. 
The  latter  station,  however,  was 
sold  to  Raymond  Buck,  Fort  Worth 
attorney. 


Central  Figures  in  Hearst  Radio  Shakeup 


Mr.  Gough 


Mr.  Grabhorn 


Mr.  Cormier 


Mr.  Barrett 


Roosevelt  Drops  Deal 

HIS  three-month  option  for  the 
purchase  for  $57,000  of  KABC, 
San  Antonio,  having  expired,  El- 
liott Roosevelt,  newly  named  pres- 
ident of  Hearst  Radio  Inc.,  has 
dropped  plans  to  buy  the  station. 
The  deal  was  conditional  upon 
FCC  approval  of  the  transfer 
within  the  three-month  period,  but 
such  action  was  not  forthcoming. 
Mr.  Roosevelt  planned  this  pur- 
chase as  a  purely  personal  invest- 
ment venture.  His  wife  is  also  the 
purchaser  of  KFJZ,  Fort  Worth 
local,  also  a  personal  venture,  and 
FCC  action  is  awaited  on  an  exam- 
iner's report  recommending  its 
transfer  for  a  consideration  of 
$55,000. 


P  &  G  in  New  York 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Oxydol)  will  start  a  spe- 
cial 13-week  campaign  after  the 
first  of  the  year  usine  five  New 
York  stations.  The  Goldbergs,  now 
on  WOR,  will  be  continued  on  that 
station  as  well  as  WHN.  Spot  an- 
nouncements will  he  used  on 
WMCA,  WNEW  and  WINS.  Black- 
ett-Sample-Hummert,  Chicago,  is 
agency. 


JAY  LEWIS  ASSOCIATES.  New  York, 
and  Halpern  Adv.  Agency,  New  York,  are 
considering  merging  in  January  with  of- 
fices in  the  headquarters  of  the  latter  at 
1.51  W.  40th  St. 


Maxwell  House  Test 

GENERAL  FOODS  Corn.,  New 
York  (Maxwell  House  coffee),  on 
Jan.  14  will  start  a  new  half -hour 
variety  show  on  WMCA,  New  York. 
Program,  featuring  Mollv  Picon. 
Jewish  comedienne,  will  be  heard 
Fridays  at  7:30-8  p.  m.  for  13 
weeks.  Agency:  Benton  &  Bowles 
Inc.,  New  York. 


Crosley  Appoints 
Dunville  to  Posi 

Aid  to  Shouse  al  WLW-WSAI 

Herman  Named  Consultant 

APPOINTMENT  of  Robert  E 
Dunville  as  assistant  to  the  geners 
manager  of  WLW  and  manager  o 
WSAI,  was  announced  Dec.  22  b 
James  D.  Shouse,  vice-president  o 
Crosley  Radio  Corp.  and  generg 
manager  of  WLW. 

Simultaneously,  Mr.  Shouse  ar 
nounced  retention  of  Chester  Hei 
man,  well-known  theatrical  authoi 
ity,  as  program  consultant  of  th 
Crosley  stations  for  several  week; 
to  advise  station  officials  on  pre 
gram  development.  This  marks  a 
innovation  in  broadcasting  since  i 
is  the  first  time  any  station  ha 
gone  directly  into  the  theatricc 
field  to  procure  consulting  advice  i 
the  same  manner  as  engineerin 
and  legal  advice. 

Mr.  Dunville,  who  joined  th 
Crosley  organization  Dec.  1,  ha 
been  serving  as  Mr.  Shouse's  a; 
sistant  since  that  time.  He  wa 
with  KMOX,  St.  Louis,  as  assisi 
ant  general  manager,  having  serve 
there  under  Mr.  Shouse.  He  r( 
signed  that  post  to  join  the  Crosle 
stations.  He  was  formerly  prom<: 
tion  manager  of  the  Gardner  M' 
tor  Co.,  St.  Louis,  and  later  becan 
its  advertising  manager. 

Program  Innovations 

As  manager  of  WSAI,  Mr.  Dui 
ville  will  continue  the  station 
policy  of  civic  service,  he  state< 
Activities  of  the  station,  howeve 
will  be  broadened  along  other  lint 
and  many  special  broadcasts  froi 
the  station's  mobile  shortwave  uni 
together  with  remote  pickups  ou 
side  the  studios,  will  be  introduce< 
He  said  several  new  programs  no 
under  preparation  will  be  intr( 
duced  shortly,  along  with  a  serit 
of  major  activities  which  have  bee 
planned  several  months  in  advanc 

In  announcing  Mr.  Herman's  r' 
tention  as  program  consultant,  M 
Shouse  pointed  out  his  long  exper 
ence  in  the  theatrical  field  and  h 
keen  judgment  in  selecting  talei  ; 
and  building  entertainment,  shoul  i 
result  in  improved  program  stan(  ) 
ards  for  the  stations.  Mr.  Herma 
is  stage  manager  and  assistant  1 
Richard  H.  Berger,  producer  of  th 
St.  Louis  Municipal  Opera.  He  hi. 
been  in  the  theater  for  more  tha? 
19  years  and  has  had  wide  experi 
ence  in  vaudeville,  motion  pictur(fi 
and  legitimate.  He  formerly  workc 
with  such  stars  as  Clara  Kimba 
Young  and  Antonio  Moreno,  ar 
helped  stage  the  revival  of  Floi 
Dora.  Although  Mr.  Herman's  a 
tivities  are  centered  in  large  me: 
sure  in  St.  Louis,  his  home  is  : 
New  York,  and  he  has  had  wide  a 
quaintance    in    the  entertainmei 
field. 


WSAI  Goes  to  5  Kw. 

WSAI,  Cincinnati,  operated  1: 
Crosley  Radio  Corp.,  on  Dec. 
was  granted  an  increase  in  d 
power  from  2,500  to  5,000  watts,  e 
fective  immediately.  The  static 
uses  1,000  watts  at  night  and  ope 
ates  on  the  1330  kc.  channel.  Tl 
application  has  been  pending  f( 
some  time.  ■ 


NATIONAL  Ass'n  of  Boat  Maiuifa 
turers.  New   York,  will  use  WEA 
and  W.JZ,  New  York,  for  a  series 
five  programs  titled  Carefree  Cruisei 
starting  Jan.  7.  Agency  is  Charles 
Cutajar  Inc.,  New  York. 
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^ederal  Program  Scrutiny  Considered 
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Mae  West  Episode  Gets 
Close  Study  at 
Commission 


SHARPER  scrutiny  of  programs 
y  the  FCC,  which  may  portend 
ew  policy  by  that  agency  in  regu- 
ating  broadcasting  generally,  was 
etected  in  the  "Mae  West-NBC" 
ncident  of  the  last  fortnight  now 
ormally  before  the  FCC  for  con- 
ideration. 
Pursuant  to  the  request  of  FCC 
hairman  Frank  R.  McNinch,  made 
)ec.  18,  that  full  details  be  sup- 
lied  the  Commission  on  the  ind- 
ent, President  Lenox  R.  Lohr,  of 
TBC,  on  Dec.  23  submitted  the  re- 
ite|iuested  data  without  comment. 
What  ruling  the  FCC  will  make 
;    problematical.     Chairman  Mc- 
?hile  the  FCC  has  no  censorship 
linch  pointed  out  in  his  letter  that 
owers,   it   nevertheless    must  be 
uided  by  the  provision  of  the  Com- 
lunications  Act  specifying  that  ob- 
ene,    indecent    or    profane  lan- 
luage  shall  not  be  permitted  over 
le  air.   He  said  that  many  com- 
laints    against    the    Mae  West 
Adam  and  Eve"  skit  in  the  Chase 
Sanborn  program  Dec.  12  had 
een  received,  and  that  there  was 
larked  uniformity  of  thought  in 
ae  letters  variously  characterizing 
le  skit  as  "profane",  "obscene", 
indecent",  "vulgar",  "filthy",  "dir- 
7",  "sexy"  and  "insulting  to  the 
merican  public".   He  added  that 
le  letters  bore  no  evidence  of  hav- 
f^lig  been   written   by    cranks  or 
irudes  but  by  "responsible  and  in- 
s  oiiul^lligent  citizens". 

Her  Name  is  Taboo 

intiW  Climaxing  the  rapid  cycle  of 
rfirents,  NBC  Dec.  23  announced  it 
ebetfed  banned  the  use  of  Mae  West's 
Ivambame  in  scripts  over  any  of  its 
n'iiiiianaged  or  operated  stations  ef- 
it,  5ll|ljlctive  immediately.  The  action  was 
exptrnken,  it  was  said,  to  avoid  use  of 
mdNtir  name  in  "gags"  or  the  like  to 
taldijock  any  possible  revival  of  the 
jhoDJ  cident  over  its  stations.  It  was 
;ian^f)t  in  the  nature  of  a  reprisal 
;ainst  Miss  West,  it  was  said.  It 
as  the  first  time  in  more  than  a 
fcade    of    network  broadcasting 


Im ! 
tant: 

Heliaf(!at  such  a  ban  has  been  instituted. 

r«  thi 
expel 

)ictUIi' 

m 


a' The  incident  also  had  repercus- 
'  ons  in  Congress,  with  two  mem- 
irs.  Rep.  Lawrence  J.  Connery  (D- 
ijass.)  and  Rep.  O'Toole  (D-N.  Y.), 
•manding  an  investigation  of  ra- 
M,  atflo  along  the  lines  proposed  in  sev- 
i  Floi  oal  pending  resolutions.  Rep. 
u  s  as 'Toole,  it  is  understood,  had  per- 
rc  iiea3|nally  complained  to  Chairman 
f  is  JjicNinch. 

Many  Complaints 

1  Because  the  FCC  was  in  quasi- 
ijcess  over  the  holidays,  it  is  not 
[tpeeted  action  will  be  taken  until 
holds  a  meeting  eai'ly  in  Janu- 
y.  Although  Chairman  McNinch 
ked  NBC  to  supply  names  and  lo- 
Itions  of  the  some  60  stations  that 
i.rried  the  program,  fed  over  its 
'sjj'df&d  network,  it  is  hardly  thought 
'  Df¥}y  action  can  be  taken  against 
ifliose  stations  since  they  had  no 
fihintrol  whatever  over  the  subject 
atter.   Rep.  Connery,  in  a  letter 
Chairman    McNinch    Dec.  18, 
^^ijji.i'ged  that  the  Commission  revoke 
WE*?  license  issued  to  the  station  that 
riesfj'i&inated  the  program — though  its 
jiginating  point  was  the  Holly- 
pod  Studios  of  NBC. 
'Developments  came  fast  follow- 


rli0 


ing  the  broadcast.  Rev.  Father 
Morris  S.  Sheehy,  head  of  the  De- 
partment of  Religion  of  Catholic 
University,  Washington,  suggested 
the  incident  might  require  exten- 
sion of  the  activities  of  the  Catholic 
Legion  of  Decency  in  the  movie 
field  to  the  field  of  radio.  Among 
other  things,  he  said  he  would  like 
to  go  on  record  as  saying  that  if 
the  FCC  "does  not  investigate  this 
matter  we  shall  shortly  have  a  new 
lot  of  commissioners." 

At  a  meeting  in  Washington  Dec. 
16,  Father  Sheehy  conferred  with 
Stanley  Resor,  president  of  J.  W. 
Thompson  Co.,  agency  for  Chase  & 
Sanborn;  Frank  M.  Russell,  NBC 
Washington  vice-president;  Msgr. 
Michael  C.  Ready,  general  secre- 
tary of  the  National  Catholic  Wel- 
fare Conference,  and  James  Hay- 
den,  professor  of  radio  law  of  Cath- 
olic University.  At  the  conference 
it  was  explained  that  mistakes  had 
been  made,  first  by  J.  Walter 
Thompson  Co.  and  second  by  NBC. 
Dr.  Sheehy  said  afterward  that  as 
far  as  he  was  concerned,  the  expla- 
nations and  the  apologies  oflTered  at 
the  conference  Thursday,  in  public 
statements  the  following  day  and 
over  the  air  on  Dec.  19,  would  be 
sufficient  and  he  declared  he  would 
pursue  the  matter  no  further. 

NBC  Shares  Blame 

On  Dec.  17  Mr.  Resor  wrote  Mr. 
Lohr  expressing  regret  that  the 
program  had  given  off'ense  to  any- 
one. "The  script  of  this  feature  of 
the  broadcast  was  our  responsibil- 
ity," he  stated.  "It  was  a  mistake, 
and  we  can  assure  the  public  at 
large  that  the  same  mistake  will 
not  be  made  again." 

Mr.  Lohr  replied  that  NBC 
shared  with  Mr.  Resor  the  regret 
he  expressed  and  also  the  responsi- 
bility in  the  incident.  "Our  inter- 
ests are  entirely  mutual  in  striving 
to  give  to  the  American  public  the 
type  of  wholesome  entertainment 
which  it  wants  and  which  it  has 
every  right  to  expect,"  he  said. 
"NBC  can  be  counted  upon  to  in- 
tensify its  efforts  to  this  end." 

In  opening  its  broadcast  Dec.  19, 
which  in  striking  contrast  to  the 
Mae  West  show  of  the  preceding 
Sunday  featured  "Snow  White  and 
the  Seven  Dwarfs,"  Chase  &  San- 
born made  this  apology: 

"It  has  been  brought  to  the  at- 
tention of  the  sponsors  of  this  pro- 
gram that  a  skit  on  it  last  Sunday 
night  offended  the  religious  sensi- 
bilities of  some  of  our  listeners.  Our 


hope  is  to  make  each  and  every 
hour  spent  with  us  both  entertain- 
ing and  edifying.  We  pledge  our- 
selves to  that  purpose  and  sincerely 
regret  any  unintended  offense  that 
may  have  been  given." 

NBC  disclosed  immediately  after 
the  incident  that  the  same  skit  had 
been  played  several  times  before 
without  drawing  criticism.  Three 
years  ago,  a  furore  was  created 
when  NBC  broadcast  over  its  Blue 
network  a  program  sponsored  by 
the  Mexican  Tourist  Bureau,  which 
included  a  song  poem  in  Spanish 
which  was  regarded  by  certain  Ca- 
tholic groups  as  indecent  and  which 
resulted  in  an  outcry  in  Congress 
for  an  investigation,  with  the  late 
Rep.  William  C.  Connery,  brother 
of  the  incumbent  Massachusetts 
Congressman  as  its  leading  propo- 
nent. At  that  time  the  demand  was 
made  that  the  stations  which  car- 
ried the  program  be  deleted. 

Inflection  Responsible 

Don  Oilman,  NBC  Coast  vice- 
president,  stated  following  the  Mae 
West  incident  that  the  infiection 
the  buxom  screen  siren  placed  "at 
certain  points"  caused  criticism  of 
the  "Adam  and  Eve"  skit,  in  which 
she  appeared  with  Charlie  Mc- 
Carthy, the  Edgar  Bergen  dummy. 

Following  the  McNinch  request 
for  information,  and  the  receipt  of 
the  letter  from  Rep.  Connery  de- 
manding action,  the  FCC  chairman 
said  he  had  already  taken  every 
possible  step  to  get  all  of  the  facts 
before  Mr.  Connery's  letter  was 
received.  He  said :  "I  had  directed 
the  broadcasting  chain  to  furnish 
the  commission  with  a  copy  of  the 
transcript  and  electrical  reproduc- 
tion of  the  skit,  the  names  and  lo- 
cations of  the  stations  carrying  it 
and  a  copy  of  the  contract  between 
the  commercial  sponsors  and  the 
broadcasting  company.  Until  this 
information  is  assembled  and  ana- 
lyzed the  Commission  will  take  no 
action,  as  it  cannot  afford  to  pre- 
judge the  case". 

The  incident  stirred  Hollywood's 
motion  picture  colony  possibly  as 
much  as  it  did  radio.  Emanuel  Co- 
hen, producer  of  Miss  West's  new 
picture,  "Every  Day's  a  Holiday," 
was  i-eported  as  debating  the  ad- 
visability of  postponing  the  release 
date  until  after  the  incident  showed 
signs  of  abating.  Moreover,  it  was 
reported  that  all  other  Hollywood 
producers  were  taking  steps  to  in- 
sure  that   their   star  performers 


Strict  Copy  Checking  on  West  Coast 
By  NBC  Follows  Miss.  MacRorie's  Visit 


WITH  Janet  MacRorie,  NBC  New 
York  continuity  acceptance  editor, 
now  in  Hollywood  to  confer  with 
Don  E.  Oilman,  western  division 
vice-president  and  Andrew  Love, 
head  of  the  continuity  acceptance 
department,  that  city,  it  is  gen- 
erally expected  that  more  stringent 
rules  and  regulations  will  be  put 
into  force  in  censoring  broadcast 
material. 

Mr.  Oilman  stated  that  Miss 
MacRorie's  visit  to  the  West  Coast 
has  nothing  to  do  with  the  recent 
Mae  West  incident,  but  he  inti- 
mated that  latitude  given  on  pro- 
grams would  be  considerably  tight- 
ened. He  implied  that  no  attempt 
would  be  made  to  stifle  opinion 


and  restrict  freedom  of  speech,  and 
that  the  NBC  policy  in  respect  to 
individual  rights  and  protection  of 
sponsors'  interests  would  be  zeal- 
ously guarded.  He  said  that  those 
who  have  trespassed  on  good  taste 
in  their  broadcasts  will  be  the  only 
ones  affected  by  the  rulings,  what 
ever  they  might  be. 

Meanwhile  rumors  are  being  cir- 
culated in  Hollywood  that  Mae 
West  has  been  consulting  with  her 
attorney,  Lloyd  Wright,  on  the 
possibility  of  suing  NBC  and  J. 
Walter  Thompson  Co.  in  connec- 
tion with  her  Dec.  12  broadcast 
on  the  network's  Chase  &  Sanborn 
program.  Mr.  Wright  would  nei- 
ther deny  nor  confirm  the  reports. 


would  not  become  involved  in  any 
questionable  radio  offerings. 

From  reliable  sources  Broad- 
casting has  learned  the  activities 
which  led  up  to  the  broadcast.  The 
facts  indicate  that  the  Mae  West 
script  was  more  strenuously  cen- 
sored than  almost  any  other  that 
has  gone  on  the  air. 

Many  Rehearsals 

Miss  West  did  not  rehearse  the 
sketch  completely  before  it  was 
broadcast  and  the  implication  of 
her  insinuating  manner  of  delivery 
could  not  be  completely  checked. 
She  failed  to  appear  for  the  sched- 
uled rehearsal  in  Hollywood  stu- 
dios Friday,  Dec.  10.  NBC  execu- 
tives flatly  rejected  the  script  as  it 
was  then  written  and  she  was  per- 
sonally consulted  when  the  script 
was  revised.  Her  revision  of  the 
script  was  rejected  by  NBC  on  Sat- 
urday, Dec.  11.  After  an  all-day 
session  with  the  continuity  writers, 
NBC  finally  accepted  the  script  and 
this  was  the  skit  broadcast.  Late 
Saturday  the  first  rehearsal  was 
held  with  many  an  argument  over 
lines  and  phrases.  The  Sunday  re- 
hearsal was  casual  with  Miss  West 
running  through  the  lines  careless- 
ly without  employing  her  insinua- 
tions. According  to  unofficial  re- 
ports from  NBC,  no  one  who  heard 
the  last  rehearsal  suspected  that 
vulgarity  could  possibly  result  from 
the  lines  given  Miss  West.  There 
was  nothing  offensive  in  the  script 
as  written. 

No  listeners  were  more  surprised 
than  NBC  officials  who  had  passed 
on  the  script  when  they  heard  Miss 
West's  artful  inflection  and  noted 
the  striking  change  in  the  way  the 
script  seemed  to  vary  from  the 
printed  word  during  her  "love 
scene"  with  Charlie  McCarthy. 
Once  the  program  was  on  the  air 
there  was  no  way  in  which  the  lines 
could  be  toned  down.  The  alterna- 
tive was  to  cut  the  program  off  the 
air.  Hastily,  NBC  officials  decided 
that  cutting  the  program  would 
cause  more  of  a  negative  listener 
leaction  than  if  it  were  allowed  to 
continue.  That  is  the  NBC  story  of 
how  the  broadcast  happened  to  get 
on  the  air. 


Kirk  Leaves  Riithrauff 

MYRON  KIRK,  vice-president  and 
radio  director,  Ruthrauff  &  Ryan 
Inc.,  New  York,  has  resigned  that 
position  effective  Dec.  31.  On  Feb. 
1  C.  Lawton  Campbell  will  become 
a  director  and  vice-president  of  the 
agency,  in  charge  of  all  radio  ac- 
tivity. Mr.  Campbell  is  now  vice- 
president  of  General  Foods  Sales 
Co.  Inc.,  New  York,  directing  ad- 
vertising and  merchandising  of 
Jell-0,  Minute  Tapioca  and  Swans- 
down.   

United  Drug  Spots 

UNITED  DRUG  Co.,  Boston  (Rex- 
all  Products),  late  in  January  will 
use  200  stations  for  a  series  of  five 
quarter-hour  transcriptions.  Cam- 
paign, to  promote  a  Rexall  birth- 
day sale,  is  in  addition  to  the  two 
similar  series  placed  annually  by 
the  company.  Agency  is  Street  & 
Finney  Inc.,  New  York;  discs  are 
placed  by  Spot  Broadcasting  Inc., 
New  York. 


Borden  on  NBC-Red 

BORDEN  Co.,  New  York  (con- 
densed milk),  on  Jan.  31  will  start 
a  five-a-week  quarter-hour  strip  on 
the  NBC-Red  network  featuring 
Rush  Hughes,  news  commentator. 
Agency  is  Young  &  Rubicam  Inc., 
New  York. 
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Musical  Contract  Negotiations 
Expected  to  Close  on  Jan.  3 

Ample  Number  of  Contracts  Said  to  Be  Coming  in 
As  Deadline  Nears;  Local  Problems  Settled 


Returns  to  Omaha 


JANUARY  3,  1938,  will  probably 
see  the  completion  of  negotiations 
between  the  American  Federation 
of  Musicians  and  the  Independent 
Radio  Network  Affiliates  and  the 
exchange  of  contracts  signed  by 
individual  network  stations  and 
local  unions.  On  that  date,  which 
has  been  set  as  the  final  deadline 
by  the  musicians  for  acceptance 
of  contracts,  representatives  of 
IRNA  and  AFM  will  together  ex- 
amine the  contracts  received  and, 
if  the  number  is  sufficient  to  give 
the  increased  employment  the 
union  has  been  fighting  for,  they 
will  date  and  exchange  the  con- 
tracts and  the  first  and  largest 
step  tovv^ard  two  years  of  peace 
between  the  radio  industry  and 
the  musicians  it  employs  will  have 
been  taken. 

All  contracts  will  be  dated  Jan. 
1,  1938,  and  will  hold  for  two 
years,  expiring  on  Dec.  31,  1939. 
At  the  time  the  contracts  were 
first  presented  to  the  IRNA  mem- 
bership by  its  negotiating  commit- 
tee it  was  pointed  out  that  this 
date  is  the  same  as  that  on  which 
the  station's  contracts  with 
ASCAP  expire  and  that  the  broad- 
casting industry  might  find  itself 
handicapped  in  dealing  with  either 
group  if  the  two  should  combine 
to  force  harsher  terms  from  radio 
for  subsequent  years. 

Ample  Number  Expected 

The  committee  reply  was  that 
it  had  attempted  to  secure  from 
the  AFM  a  three-year  contract 
but  had  been  unsuccessful,  the  mu- 
sicians originally  trying  to  limit 
the  term  of  the  agreement  to  a 
single  year,  and  that  it  felt  it  was 
better  to  face  the  problem  of  draw- 
ing up  two  new  agreements  at 
once  in  the  latter  part  of  1939 
than  to  meet  a  new  AFM  dead- 
line on  the  final  day  of  1938. 

It  was  also  pointed  out  that  the 
coincidence  of  conti-act  expirations 
might  conceivably  work  to  the  ad- 
vantage of  the  broadcasters,  as  if 
either  ASCAP  or  AFM  presents 
exorbitant  demands  the  other 
group  will  side  with  the  broadcast- 
ers in  resisting  them  lest  its  own 
interests  be  afl'ected. 

Speed  with  which  signed  con- 
tracts were  coming  into  New  York 
last  week  gave  every  indication 
that  an  ample  number  would  be 
on  hand  by  the  deadline  date.  When 
the  two  committees  met  on  Dec. 
15,  previous  deadline,  less  than  50 
contracts  had  been  received.  By 
Dec.  23  that  number  had  grown  to 
139,  by  Dec.  24  to  149,  and  a  fur- 
ther leap  over  the  Christmas  week- 
end had  brought  the  total  to  180 
on  Dec.  29  with  almost  a  week  to  go 
before  Jan.  3.  This  total  of  docu- 
ments received  from  stations  by 
Ernst  &  Ernst,  New  York  account- 
ants engaged  to  handle  the  con- 
tracts for  the  broadcasters,  was 
somewhat  under  the  number  the 
local  unions  had  sent  to  AFM 
headquarters   by   the   same  date, 


when  officials  of  the  musicians 
union  estimated  their  total  re- 
ceipts at  approximately  174. 

And  it  was  reasonable  to  believe 
that  this  stream  would  not  dwindle 
during  the  final  week  to  deadline 
because  both  committees  were  ex- 
erting all  possible  pressure  and 
lending  all  possible  assistance  in 
every  community  in  which  the  con- 
tractual parties  were  finding  it 
difficult  to  arrive  at  an  understand- 
ing. The  networks,  too,  were  co- 
operating with  the  IRNA  commit- 
tee in  helping  their  member  sta- 
tions iron  out  difficulties. 

Networks  Are  Signed 

A  contract  had  been  signed  with 
AFM  by  CBS  for  its  key  stations 
and  it  was  understood  as  Broad- 
casting went  to  press  that  a  simi- 
lar contract  had  been  signed  by 
NBC.  Individual  contracts  were 
signed  by  the  three  MBS  key  sta- 
tions —  WOR,  WGN,  KHJ  — and 
submitted  to  the  union,  but  con- 
tracts signed  by  AFM  officials  have 
not  been  returned.  Due  to  the  pe- 
culiar organization  of  this  netwoi'k, 
these  contracts  could  not  be  signed 
by  Mutual  officials  but  had  to  be  in- 
dividually signed  at  each  station. 

It  is  not  necessary  for  contracts 
from  all  of  the  289  network  affili- 
ates to  be  received  for  the  IRNA- 
AFM  agreement  to  become  effec- 
tive. If  that  were  so  it  is  extovemely 
improbable  that  these  negotiations 
would  be  finished  by  spring.  But 
the  AFM  has  agreed  that  when 
enough  contracts  have  been  signed 
to  achieve  the  employment  of  a 
large  number  of  additional  staff 
musicians  it  will  accent  that  as  an 
indication  of  good  faith  on  the 
part  of  the  broadcasting  industry 
and  will  permit  those  contracts  to 
go  into  effect,  working  out  the  re- 
maining cases  individually  as  rap- 
idly as  may  be,  but  not  holding  up 
the  majority  any  longer.  Since  the 
larger  stations,  employing  the  most 
musicians,  are  nearly  all  signed 
the  present  optimism  that  an 
agreement  can  be  reached  on  Jan. 
3  seems  more  justified  now  than 
previously. 

Extensions  of  Time 

Substitution  of  specific  attention 
to  individual  problems  of  stations 
and  local  unions  for  general  insist- 
ence that  all  contracts  be  rushed 
through  to  completion  began  early 
in  December  when  the  IRNA  com- 
mittee realized  that  the  Dec.  15 
deadline  could  not  be  met  and 
asked  each  station  which  had  not 
yet  signed  a  contract  to  inform  the 
committee  of  the  exact  cause  of 
delay  [Broadcasting,  Dec.  15]. 
With  these  answers  and  similar 
data  collected  by  AFM  from  its 
locals  as  a  concrete  starting  point, 
IRNA  committeemen  and  AFM 
officials  met  Dec.  15  and  16  and 
mapped  out  their  plan  of  proce- 
dure, setting  Dec.  22  as  the  next 
deadline  date.  Again  the  time 
proved    too    short    to    round  up 


DON  SEARLE 


enough  contracts  to  complete  the 
deal,  but  when  the  groups  recon- 
vened on  Dec.  22  sufficient  progress 
had  been  made  to  convince  them 
that  the  end  was  in  sight.  That 
evening  the  teletypes  of  the  NBC, 
CBS  and  Mutual  carried  the  fol- 
lowing message  to  all  stations: 

"All  but  a  few  dozen  affiliates 
have  either  signed  contracts  with 
musicians  locals  or  are  now  ac- 
tively negotiating  and  contracts 
practically  assured.  Owing  to  holi- 
day season  it  is  impossible  to  ex- 
pect completion  this  week.  In  fair- 
ness to  vast  majority  of  affiliates 
who  are  showing  good  faith, 
Weber  has  agreed  at  the  request 
of  the  committee  to  close  this  mat- 
ter finally  Jan.  3,  1938.  Please  co- 
operate by  completing  contracts 
before  that  date  if  not  yet  closed." 

The  message  was  signed  by 
Sainuel  Rosenbaum,  WFIL,  chair- 
man of  the  IRNA  negotiating  com- 
mittee, and  E.  J.  Gough,  who  con- 
tinued with  his  work  as  committee 
Secretary  despite  his  resignation 
as  vice-president  and  general  man- 
ager of  Hearst  Radio  two  days 
earlier. 

Delay  in  Smaller  Cities 

Queried  by  Broadcasting  as  to 
the  delay,  Joseph  N.  Weber.  AFM 
president,  answered  that  the  af- 
filiate stations  were  not  at  fault 
but  that  the  blame  lay  with  the 
committees  for  not  allowing  am- 
ple time  between  reaching  their 
own  agreement  and  their  early 
deadlines.  There  were  many  points 
that  needed  explaining  to  the  sta- 
tions and  the  local  unions,  he  said, 
and  to  clear  up  all  the  misunder- 
standings took  longer  than  had 
been  anticipated.  This  part  of  the 
job  has  been  practically  completed, 
he  said,  and  added  that  as  of  Dec. 
27  he  had  received  contracts  cov- 
ering 95%  of  the  country's  larger 
cities,  with  only  the  smaller  places 
proving  dilatory. 

The  anticipated  trouble  with  the 
stations  in  the  Northwest  had  been 
successfully  ironed  out,  it  was 
learned,  and  a  majority  of  con- 
tracts from  Seattle  and  Spokane 
(Continued  on  Page  63) 
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Searle  New  Heac 
Of  Central  States 

Named  to  Fill  Post  Vacate( 

By  Resignation  of  Henry 

DON  SEARLE,  general  manage 
of  WIBW,  Topeka,  and  one  of  th 
Midwest's  best  known  broadca; 
executives,  on  Jan.  1  will  assume  th 
general  manage- 
ment of  the  Cen- 
tral States  Broad- 
casting System, 
operating  KOIL, 
Omaha,  and 
KFAB  -  KFOR, 
Lincoln,  Neb., 
with  headquar- 
ters at  KOIL.  He 
thus  returns  to 
the  station  which 
he  helped  found  in  192.5  and  whic 
he  and  his  family  once  owned.  P 
succeeds  John  M.  Henry,  who  hj 
resigned  to  devote  his  time  to  h 
writing  activities  which  inclua 
contracts  with  three  newspape 
syndicates. 

Mr.  Searle's  resignation  fi'o 
the  Capper-owned  station  at  T' 
peka  was  announced  Dec.  24  at  tl 
annual  Christmas  party  of  the  st; 
tion's  staff.  His  appointment  to  tl 
Central  States  post  was  made  1 
the  directors  at  their  meeting  a  f  e 
days  earlier.  The  directors  ( 
CSBS,  whose  three  stations  a:| 
partially  owned  by  the  Lincoln  StO 
and  Nebraska  Journal,  are  CharLi 
Stuart,  Joe  Seacrest,  C.  L.  Carp(| 
and  Frank  Throop.  The  Centr 
States  group  also  holds  an  optic 
for  the  purchase  for  $55,000  < 
WAAW,  Omaha,  which  pends  FC 
approval. 

Mr.  Searle  left  KOIL  in  1933 
accept  the  post  with  the  Capp' 
station.  He  holds  no  interest 
WIBW  but  controls  KMMJ,  Ch 
Center,  purchased  about  a  year  as 
along  with  a  weekly  newspaper,  t) 
Clay  Center  Sun.  He  also  is  a  n 
nority  stockholder  in  KANS,  Wic 
ita,  along  with  Herb  Hollistt 
KANS  manager,  one  of  his  close i 
friends. 

Few  staff  changes  are  contei 
plated,  and  Reginald  Martin  is  e 
pected  to  remain  in  charge  at  Li 
coin. 

Mr.  Henry  has  been  with  Centr 
States  for  six  years.  In  1931  he  w 
named  studio  director  of  KOIL  ai 
in  1932  he  was  promoted  to  man; 
ger.  Later  he  was  also  assigned  s. 
pervision  of  the  Lincoln  statior 
During  the  six  years  he  has  be' 
with  the  organization,  it  has  gro\! 
from  a  staff  of  30  to  179.  He  hi 
held  the  general  managership  u 
der  three  different  owners. 

Mr.  Searle  has  already  complet 
arrangements  to  move  his  fami; 
to  O  m  a  h  a.  Succeeding  him 
WIBW  is  Ben  Ludy,  who  will 
both  manager  and  commercial  ma 
ager. 


Christian  Herald  Series 

CHRISTIAN  HERALD  Magazii,. 
New  York,  on  Jan.  2  starts  IT 
Daniel  B.  Polling  on  two  Int( 
City  network  stations,  WMC 
and  WIP,  Sunday,  3-3:30  p. 
The  campaign  may  be  extended 
far  west  as  Chicago.  Blacke 
Sample-Hummert,  New  York, 
agency. 


A  UNIQUE  form  of  Christmas  gre. 
ing  was  adopted  by  NBC  in  sendi 
12-inch  recordings  carrying  on  c. 
side  a  message  from  President  Leu 
R.  Lohr  in  his  own  voice  and  on  1 
other  a  Christmas  carol. 
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jFCC  to  Boost  Regional,  Local  Powers 


By   SOL  TAISHOFF 


iiorizontal  Increases  to  5,000  and  250  Watts  Night  Will 
onform  to  Havana  Treaty;  Craven  Explains  Agreement 


0  PAVE  the  way  for  the  full 
:ale  introduction  of  the  Havana 
roadcast  treaty,  the  FCC  is  ex- 
acted to  revise  its  rules  govern- 
ig  broadcast  station  operation 
ithin  the  next  month,  and  among 
:her  things  will  allow  horizontal 
tcreases  of  regional  station  night 
Dwer  from  1,000  to  5,000  watts 
id  of  local  stations  from  100  to 
150  watts. 

1  Commissioner  T.  A.  M.  Craven, 
iho  headed  the  American  delega- 
tion to  the  Havana  Conference  and 
Jho  was  the  parley's  moving  spirit, 
J.dicated  the  FCC  would  promptly 
imsider  changes  in  its  rules  in 

i|ie  hope  of  having  the  framework 
;  id    for    promulgation    of  the 
eaty,  once  ratification  is  forth- 
ming  from  the  four  principal  na- 
ons.  The  terms  of  the  agreement, 
hich  will  signalize  a  far-reaching 
vamping  of  the  broadcast  band 
ithin  the  next  two  years,  specify 
ght   powers    of    5,000    and  250 
atts,   respectively,    for  regional 
id  local  stations. 
Similarly,  they  specify  that  on 
ass    1-A    clear   channels  power 
!  all  be  at  least  50,000  watts.  The 
isting  rules  of  the  FCC  prescribe 
lii.OOO    watts    as    the  maximum 
wer   [Broadcasting,   Dec.  15]. 
LW,  now  using  500,000  watts 
ipifciwer,  is  doing  so  on  an  experi- 
lental  basis  in  such  fashion  as 
f,!t  to  conflict  with  the  rules  now 
force  in  this  country.  Comdr. 
thaven  stated  that  the  treaty  spec- 
I'cation  on  power  was  necessary 
order  to  accommodate  the  ex- 
ij|.ing  situation  in  Mexico,  one  of 
IS  ijje  parties  to  the  treaty. 


A  Remarkable  Task 

iMeanwhile,  reaction  to  the  agree- 
iient  reached  in  Havana,  which 
iis  published  in  its  essential  de- 
ent  jils  exclusively  in  the  Dec.  15  is- 
lemB  of  Broadcasting,  generally 
LaisVs  highly  favorable.  There  were 
mafiicordant  notes  from  certain 
e(l||oups,  based  on  coverage  limita- 
atio:  |ns  which  might  be  invoked  as 
jbelresult  of  the  treaty  and  from 
JToftain  stations  which  felt  their 
lelpisignments  would  not  be  improved 
ip  I  liiile  those  of  competitors  might 

ipteppriticism,  however,  had  not  be- 
faiii|l|ne  sufficiently  voluable  to  indi- 
limljite  any  concerted  movement 
pinst  the  treaty.  On  the  whole, 
J  iiE|l!|itiment  appeared  to  be  that  the 
kference  had  done  a  remarkably 
pctive  job  in  getting  the  North 
erican  nations  together  for  th« 
Irt  time  in  an  amicable  broad- 
[tting  agreement  and  also  in  pre- 
ving  the  priority  status  of  every 
of  the  more  than  700  stations 
Uflthe  country. 

A.t  a  press  conference  Dec.  20, 
'(oidr.  Craven  outlined  in  detail 
scope  and  effect  of  the  agree- 
nt.  He  said  that  the  price  paid 
Ithe  United  States  to  accomplish 
_  favorable  result  was  that  of 
!StJ|ting  regional  and  local  stations, 
the  most  part  30  kilocycles 
fvard,  while  certain  clear  chan- 
;  stations  as  well  as  high  power 
Clonals  are  moved  from  10  to  40 
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kilocycles.  He  pointed  out  that  all 
of  the  63  stations  now  assigned  to 
clear  channels  retain  such  posi- 
tions under  new  classifications, 
and  that  a  group  of  time-dividing 
clear  channel  stations  are  in  a  po- 
sition to  get  full  time. 

More  important  was  the  com- 
missioner's statement  that  the 
treaty  is  sufficiently  flexible  to 
care  for  all  of  the  700  stations 
now  in  operation.  Moreover,  he 
emphasized  that  the  degree  of 
flexibility  allowed  probably  would 
give  the  Commission  sufficient  lee- 
way to  rectify  certain  conditions 
that  might  be  held  inordinately 
prejudicial  to  the  interest  of  par- 
ticular stations. 

Pending  applications  for  broad- 
cast facilities,  which  already  have 
been  heard  and  which  might  be  in 
conflict  with  terms  of  the  treaty, 
probably  will  be  considered  by  the 
FCC  on  the  basis  of  the  showings 
made. 

Policy  of  FCC 

Should  a  pending  application  be 
in  direct  conflict  with  allocations 
of  frequencies  to  other  nations, 
such  as,  for  example,  the  abandon- 
ment of  1010  kc.  by  the  United 
States  for  assignment  to  Canada, 
it  is  presumed  the  Commission 
will  seek  to  select  some  other  chan- 
nel as  an  alternative  which  would 
fit  into  the  new  allocations  scheme. 

While  no  definite  policy  has  yet 
been  established,  it  is  assumed 
that  applications  not  yet  heard  but 
seeking  facilities  which  would  be 
affected  by  the  treaty,  either  can 
be  amended  by  the  applicant  or 
else  considered  by  the  FCC  in  the 
light  of  the  new  assignment  of  the 
particular  channel.  In  other  words, 
should  a  pending  application  for 
950  kc.  be  before  the  FCC,  it 
might  consider  that  application  as 
one  for  980  kc,  since  all  stations 
on  that  wave  would  move  to  the 


new  channel  anyway.  Such  ques- 
tions as  these,  it  was  said,  must 
be  defined  as  a  policy  proposition 
by  the  FCC  at  some  future  time. 

It  is  not  likely  that  many  sta- 
tions will  be  forced  to  great  direct 
expense  by  virtue  of  the  impend- 
ing realignment  which,  it  is  hoped, 
will  become  effective  within  18 
months  or  two  years.  The  shifts  in 
frequency  ranging  from  10  to  40 
kc,  but  most  of  which  are  30  kcs. 
upward,  it  was  stated,  should  not 
require  installation  of  new  anten- 
nas, since  the  standards  now  spec- 
ified by  the  FCC  would  likely  meet 
requirements  for  the  frequency 
shifts  in  practically  all  cases.  All 
stations  changing  frequencies,  of 
course,  must  change  their  crystal 
oscillators  but  this  is  not  an  ex- 
pensive item. 

Adequate  Protection 

The  substantial  group  of  region- 
als  slated  to  increase  power  to 
5,000  watts  will  simply  be  required 
to  limit  interference  to  the  2V2 
millivolt  contour,  both  supplied  to 
and  received  from  stations  on  the 
same  channel.  Thus,  Comdr.  Cra- 
ven pointed  out,  they  will  have  the 
same  degree  of  protection  as  they 
have  with  1,000  watts  or  lower 
night  power.  But  with  the  in- 
creased signal  they  will  be  in  a 
position  to  afford  greater  intensity 
of  service  in  their  present  primary 
areas.  Local  stations  which  in- 
crease to  250  watts  at  night  will 
be  afforded  protection  to  their  4 
millivolt  line  at  night. 

The  trend  toward  use  of  direc- 
tional antennas  will  become  more 
marked  with  the  introduction  of 
the  new  allocations  because  of  the 
protection  standards  specified. 
Moreover,  with  duplication  to  oc- 
cur on  all  clear  channels  save 
those  in  the  1-A  category,  the  re- 
quirements for  directional  radia- 


AMERICA'S  FIRST— Mobile  television  station  was  delivered  to  NBC 
recently  for  experimental  outdoor  televising.  One  truck  provides  operat- 
ing positions  on  its  roof  for  Iconoscope  cameras  and  special  NBC  para- 
bolic microphones,  while  a  "trolley"  antenna  for  relay  broadcasts  to 
Radio  City  tops  the  second  truck.  This  unit  will  be  operated  by  NBC  in 
connection  with  its  experimental  Empire  State  television  transmitter. 


tors  will  be  increased  on  those 
channels. 

As  for  its  new  rules  and  regula- 
tions, the  FCC  staffs,  both  legal 
and  engineering,  have  been  work- 
ing on  them  for  a  number  of 
months.  Now,  with  the  Havana 
agreement  reached,  it  is  considered 
likely  they  will  be  promulgated 
within  a  month,  possibly  by  the 
end  of  January.  However,  actual 
frequency  shifts  may  not  be  re- 
quired for  some  time  to  come. 

That  expeditious  action  is  con- 
templated by  the  nations  involved, 
to  make  possible  the  revision  of  al- 
locations at  the  earliest  practica- 
ble date,  was  indicated  Dec.  21 
when  President  Frederico  Laredo 
Bru,  of  Cuba,  in  a  message  to  the 
Senate,  recommended  immediate 
ratification  of  the  Inter-American 
Convention  and  immediate  ratifica- 
tion of  the  North  American  re- 
gional broadcasting  agreement 
signed  during  the  convention. 

With  the  abolition  of  the  1010 
kc.  regional  channel,  which  has 
been  assigned  to  Alberta,  Canada, 
preliminary  provision  is  made  in 
the  agreement  to  care  for  the  sta- 
tions on  it.  WHN,  New  York,  will  go 
to  the  1050  kc.  channel  with  more 
power;  WNOX,  Knoxville,  is  slat- 
ed to  go  to  the  990  kc.  channel; 
KQW,  San  Jose,  Cal.,  goes  to  740 
kc,  and  KGGF,  Coffeyville,  Kan., 
and  WNAD,  Norman,  Okla.,  time- 
sharing stations,  are  destined  fer 
assignment  on  the  690  kc.  chan- 
nel, which  is  a  1-A  channel  as- 
signed to  Montreal. 

The  intention  of  stations  in  Mex- 
ico to  use  superpower,  possibly  up 
to  500,000  watts  on  certain  of  its 
Class  1-A  channels,  was  indicated 
during  the  Havana  sessions.  For 
example,  XEW,  Mexico  City,  like- 
ly to  operate  either  on  730  or  900 
kc,  both  of  which  are  Class  1-A 
channels  in  Mexico  City,  indicated 
through  its  owner,  Emilio  Ascar- 
raga,  it  planned  to  begin  construc- 
tion possibly  of  a  200,000  to  300,- 
000  watt  station  which  would  be 
so  built  as  to  make  possible  500,- 
000-watt  operation. 

Border  Stations 

In  this  country,  policy  on  use  of 
superpower  remains  to  be  estab- 
lished by  the  FCC.  Under  the  so- 
called  Craven-Ring  report,  issued 
last  January  and  based  on  exten- 
sive broadcast  hearings,  the  feasi- 
bility of  superpower  technically  is 
recommended  but  the  question  of 
policy  with  respect  to  it  was  re- 
ferred to  the  FCC.  Presumably 
this  will  be  considered  shortly  by 
the  Commission. 

It  is  not  considered  likely  that 
stations  in  either  Canada  or  Cuba 
plan  superpower  at  once.  There 
was  no  indication  of  it  at  the  Ha- 
vana sessions.  In  Mexico,  however, 
ample  funds  appear  to  be  avail- 
able for  that  purpose.  Whether 
building  of  superpower  stations  in 
other  nations  on  the  Continent 
would  have  any  affect  on  their  au- 
thorization in  this  country  is  prob- 
lematical. 

Comdr.  Craven  pointed  out  that 
the  matter  of  Mexican  border  sta- 
tions, and  also  of  stations  in  Cuba 
operating  on  channels  allotted  this 
country  or  in  between  them,  must 
(Continued  on  Page  30)  ■ 
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Radio  Listening  Favorite  Recreation 


'Fortune'  Finds  88.1% 
Of  American  Homes 
Have  Receivers 

THAT  88.1%  of  all  American 
homes  have  radios  and  that  listen- 
ing-in has  become  the  most  popular 
form  of  recreation  in  America,  are 
facts  determined  by  the  Fortune 
Quarterly  Survey  and  published  in 
the  January  issue  of  Fortune  Mag- 
azine. The  total  number  of  men  and 
women  who  preferred  listening  to 
the  radio  to  all  other  forms  of 
recreation  was  18.8%.  Second  in 
the  list  came  the  movies  with 
n.S%,  while  in  sixth  place  was  the 
xeading  of  newspapers. 

In  listing  radio  personalities  who 
rank  highest  as  the  people's  favor- 
ites, Fortuyie  commented : 

"Particularly  to  be  noted  is  the 
fact  that  while  reading  newspapers 
is  the  favorite  pastime  of  7.1%  of 
the  population,  news  broadcasts 
■elbow  their  way  to  third  place 
■among  a  multitude  of  programs 
that  are  designed  for  pure  enter- 
tainment value  and  Commentators 
Boake  Carter,  Lowell  Thomas  and 
Edwin  C.  Hill  have  a  collective  per- 
sonal following  of  16.5%  of  the 
listeners. 

Northeastern  Favorites 

"In  the  Northeast,  Lowell  Thomas 
and  Boake  Carter  actually  rank  in 
first  and  second  places  with  Jack 
Benny  third — in  spite  of  the  fact 
that  the  daily  press  in  this  section 
probably  reports  world  news  better 
and  more  abundantly  than  else- 
where. This  has  significant  bearing 
upon  journalism,  for  it  seems  to 
mean  that  world  news  edited  by  the 
town  ci'iers  of  the  air  has  a  much 
readier  acceptance  than  news  in  cold 
print.  Conceivably  the  freedom  of 
the  press  may  come  to  be  an  issue 
more  academic  than  real." 

Of  particular  interest  to  broad- 
casters is  the  analysis  of  answers 
to  the  question  "Do  the  advertising 
parts  of  radio  programs  annoy 
you?"  Commercial  announcements 
do  not  annoy  38.1%,  do  annoy 
15.1%,  and  some  of  the  announce- 
ments annoy  44.7%.  Forty-nine  per 
cent  said  that  they  would  use  their 
radios  more  if  there  were  less  ad- 
vertising and  42.2%  said  they 
would  not. 

In  connection  with  an  article  on 
the  NBC  Toscanini  series  which 
began  Christmas  night,  the  Fortune 
survey  showed  that  42.5%.  pre- 
ferred popular  music,  21.5%  classi- 
cal, 31.3%  both  and  4.7%  neither. 
It  was  concluded  that  more  than 
half  of  the  United  States  likes  to 
listen  to  classical  music  and  that 
more  than  one-fourth  can  identify 
Toscanini.  The  survey  concluded 
that  88.1%  of  all  U.  S.  homes,  in- 
cluding more  than  half  of  the  negro 
homes,  have  radios. 

Gallup  Survey 

Results  of  the  Gallup  survey  in- 
dicate that  America's  ownership  of 
radio  sets  as  of  Jan.  1,  1938,  was 
24,206,000,  or  77%  of  the  nation's 
estimated  31,500,000  families.  Com- 
piled by  the  Institute  of  Public 
Opinion  under  the  direction  of  Dr. 
George  Gallup,  director  of  research 
for  Young  &  Rubicam  Inc.  and 
head  of  the  Institute  [BROADCAST- 
ING Dec.  15],  survey  figures  show 
that  85%  of  urban  families  are  ra- 
dio owners,  while  only  56%  of  farm 
families  and  78%  ox  the  families 
in  towns  under  2,500  population 


Gallup  Survey  of  Radio  Homes 


SectioJi 


Rural 
Farm 


Rural 
Non-Farm 


Urban 
1,486,427 


Total 
1,915,591 


%  by 
Geographi- 
cal Section 

92% 


New  England         103,853  325,311 
Me.,  N.  H.,  Vt.,  Mass.,  R.  I.,  Conn. 

Mid-Atlantic  433,421   1,145,260      5,047,931      6,626,612  88 

N.  Y.,  N.  J.,  Pa.,  Del.,  Md.,  W.  Va. 
East  Central  683,319      824,498      3,472,594      4,980,411  86 

Ohio,  Ind.,  111.,  Mich. 
West  Central        1,012,430      706,257      1,55.3,000      3,271,687  79 

Wis.,  Minn.,  la..  Mo.,  N.  D.,  S.  D.,  Kan.,  Neb. 
South  1,194,710   1,076,357      2,051,576      4,322,643  52 

Va.,  Ky.,  Tenn.,  N.  C,  S.  C,  Ga.,  Fla.,  Ala.,  Miss.,  Ark., 

La.,  Tex.,  Okla. 

Rocky  Mount.  212,768      229,683        309,130        751,581  80 

Colo.,  Wy.,  Mont.,  Idaho,  Nev.,  Utah,  N.  M.,  Ariz. 

Pacific  Coast  263,775      412,018      1,516,876      2,192,669  88 

Cal.,  Ore.,  Wash. 
D.  of  C.      145,522  145,522 

NATIONAL  3,904,276   4,719,384    15,583,056  24,206.716 

Pet.  Radio  Families 

By  Groups  56%  78%  85%  Nation  77% 


own  sets.  The  highest  concentra- 
tion of  sets  occurred  in  urban  com- 
munities along  the  eastern  sea- 
board and  the  lowest  was  found  in 
rural  areas  of  the  South. 

The  estimate  shows  an  increase 
of  approximately  6%  since  the  esti- 
mate made  two  years  ago  by  the 
Joint  Committee  on  Radio  Research 
which  indicated  22,869,000  radio 
families  in  the  United  States. 

The  Fortune  Quarterly  Survey 
indicated  the  following  favorite  ra- 
dio programs  and  personalities: 

Favorite 
Program. 

Jell-0  (Jack  Benny)    8.7% 

Major  Bowes    6-9 

News  broadcasts    6.6 

Chase  &  Sanborn  (Charlie 

McCarthy)    5.8 

Ford  Sunday  Evening  Hour  .  4.3 

One  Man's  Family    4.2 

Lux  Theatre    3.5 

Kraft  Music  Hall    3.3 

Amos  'n'  Andy    3.0 

Gang  Busters    2.5 

Fibber  McGee  and  Molly  ....  2.4 

Lum  and  Abner    2.3 

Texaco  (Eddie  Cantor)    1.9 

Lucky  Strike  Hit  Parade   1.8 

All  others    42.8 

Favorite 
Personality 

Jack  Benny    10.7% 

Boake  Carter   7.1 

Lowell  Thomas    5.9 

Eddie  Cantor   5.5 

Bing  Crosby    5.4 

Major  Bowes   4.6 

Bob  Burns    4.3 

Nelson  Eddy    4.0 

Edwin  C.  Hill    3.5 

Charlie  McCarthy   3.0 

President  Roosevelt    2.7 

Graeie  Allen    1.9 

Fred  Allen    1.4 

Edgar  Bergen    1.3 

Lum  and  Abner    1.0 

Rudy  Vallee   9 

All  others    36.8 

Percentages  of  favorite  recrea- 
tions were  listed  by  Fortune  as  fol- 
lows : 

Total  Men  Women 

Listening   to   radio___  18.8%  15.3%  22.4% 

Going  to  movies   17.3  11.3  23.5 

Magazines  and  books.  13.8       8.6  19.2 

Hunting  or  fishing—^  11.0  18.1  3.7 

Watching  sport  10.4  16.2  4.4 

Reading  newspapers  7.1       8.6  5.5 

Playing  outdoor  gannes    6.6       9.3  3.8 

Cards,  indoor  games        5.3       4.6  6.1 

Legitimate  theatre   3.7       2.4  5.0 

All  others   3.5       3.2  3.8 

Don't    Icnow   2.5       2.4  2.6 


Fr.  Coughlin  Completing 
Plans  for  New  Program 
To  Take  the  Air  Jan.  9 

PLANS  are  nearly  complete  for 
the  start  of  the  new  Fr.  Charles 
E.  Coughlin  series,  which  will  go 
on  the  air  Jan.  9,  according  to  pres- 
ent plans.  However,  time  has  not 
yet  been  cleared  on  several  sta- 
tions, and  the  exact  starting  time  is 
not  yet  assured.  The  lineup  of  sta- 
tions may  be  that  originally  slated 
to  carry  the  talks  before  they  were 
cancelled  in  October.  This  hookup 
included  36  stations,  almost  all  east 
of  the  Mississippi.  Most  of  the 
Quaker  State  Network,  the  Colon- 
ial net,  and  much  of  the  WLW  line 
were  included  in  this  hookup. 

Original  plans  had  indicated  the 
likelihood  of  an  evening  program 
during  the  week,  something  entire- 
ly new  in  the  programming  of  the 
radio  priest.  However,  it  was  found 
that  Sunday  afternoon  time  was 
probably  available,  and  since  then 
planning  has  developed  along  those 
lines.  The  placing  is  through  Air- 
casters  Inc.,  Detroit  agency.  Leo 
Fitzpatrick  of  WJR,  Detroit,  Fr. 
Coughlin's  radio  adviser  for  some 
time  past,  is  again  helping  him. 


Editors  Choose  Stars 

CHARLIE  McCarthy  won  the 
recent  radio  poll  of  400  radio  edi- 
tors conducted  by  Motion  Picture 
Daily  as  the  "outstanding  radio 
star  of  1937."  Jack  Benny,  who 
held  the  1936  title,  remains  in  first 
place  as  radio's  best  comedian  with 
Charlie  in  second  place  and  Fred 
Allen  running  third.  The  Lux  Ra- 
dio Theatre  was  voted  the  most 
popular  dramatic  serial  and  the 
best  popular  orchestra  was  that  of 
Andre  Kostelanetz.  In  classical 
music  the  New  York  Philharmonic 
led  the  list  with  the  Philadelphia 
orchestra  a  close  second  in  the 
polling.  Don  Wilson  repeated  his 
1936  victory  and  was  chosen  the 
best  announcer  of  1937.  The  vot- 
ing for  "best  commentator",  which 
title  was  won  by  Boake  Carter, 
would  have  placed  President  Roose- 
velt high  in  the  list  had  votes  for 
him  counted  in  the  poll. 


College  Student^i 
Listen  Faithfully 
To  Air  Program^l 

CBS  Survey  Shows  95%  HaM  j 

Regular  Access  to  Sets  ' 

COLLEGE  students  are  among  tli 
most  faithful  listeners  to  rad)( 
yet  relatively  few  of  them  permi  j 
it  to  interfere  with  their  studVi 
ing  even  though  they  listen  up  In 
three  hours  per  day. 

These  facts  were  ascertained  b 
CBS  in  a  survey  conducted  amon 
representative  groups  from  ever 
class,  freshman  through  senior,  e 
18  colleges  and  universities.  Tl: 
findings  have  been  published  in 
pamphlet  Radio  Goes  to  College  n 
leased  to  CBS  stockholders. 

The  survey  showed  that  over  95' 
of  all  students  today  have  reguk 
access  to  radio;  64.4%  of  the  me 
students  and  54.3%  of  the  wome 
students,  it  was  also  disclose 
have  their  own  radios  in  the 
rooms.  The  other  students  liste 
regularly  in  dormitory  "commc 
rooms"  at  fraternity  or  sororil 
houses,  in  their  friends'  rooms,  et 

"Frankly,"  reports  CBS,  "v 
were  surprised  at  the  answer.  Su' 
prised  because  we  had  in  mind  tl 
demands  of  classroom  and  stud 
of  intramural  and  intercollegia] 
and  social  activities." 

How  They  Listen 

It  was  found  that  the  avera 
male  student  reported  listening 
the  radio  3  hours  each  day,  tl 
average  woman  student  2  hou 
and  52  minutes.  The  bulk  of  listel 
ing  is  done  in  the  evening,  but  the 
was  an  average  of  almost  a  ha' 
hour  of  morning  listening  and 
minutes  of  afternoon. 

Of  all  the  students  interviewt 
the  report  continues,  65.3%  sa 
they  listen  frequently  for  ent« 
tainment  and  relaxation,  26.4 
occasionally  for  the  same  pi? 
pose;  33.5%  to  special  events,  ci 
tural  and  informative  prograiBi 
41.2%  occasionally  to  these — th 
paralleling  quite  closely  the  di 
sion  of  the  entire  broadcasti: 
schedule  into  these  categories  a; 
showing  that  students  listen  in  b; 
anced  fashion. 

When  asked  to  name  their  fay 
rite  programs,  students  mention 
more  than  700  different  prograi 
and  CBS  proudly  points  out  tM 
15  of  the  top  25  selected  were  CI 
features.  In  asking  how  radio  migl 
conflict  with  or  overlap  periods 
study,  the  survey  showed  tl! 
while  some  overlapping  takes  pi 
most  students  seldom  or  never  1 
ten  while  studying.  The  exact  f 
ures  were: 


Listen : 

Men 

Women 

Toi 

Frequently  . 

.  18.8% 

19.7% 

19, 

Occasionally  . 

.  19.7 

19.5 

19.1 

Seldom  .   .  . 

.  23.7 

21.8 

23. 

37.8 

21.8 

38-11 

The  18  institutions  where  l 
survey  was  made  were  Bi* 
Mawr,  Wellesley,  Smith,  Nor 
western,  Syracuse,  Vanderbilt,  £ 
the  state  universities  of  Kans 
Louisiana,  Michigan,  Minnesc 
North  Carolina,  Pennsylvania,  0, 
State,  Princeton,  Southern  Call 
nia,  Texas,  Washington  and 
consin. 


ELLIOTT  ROOSEVELT,  vice-pr 
dent  of  Hearst  Radio  Inc.,  is  sol' 
tiled  to  discuss  facsimile  broadcasl 
before  the  convention  of  the  Oklah( 
Press  Association  in  Oklahoma  C 
Jan.  20-22. 
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3  i: 


TOEING  reasonably  modest  g:uys,  the  hardest 
job  we  have  here  at  WHO  is  to  tell  you 
about  the  really  tremendous  job  we're  doing 
tcithout  seeming  to  "pile  it  on".  And  yet  the 
story  must  be  told  —  not  to  blow  ourselves 
up,  but  primarily  to  let  you  know  ivhat  you 
can  expect  from  us.  .  .  .  So,  modesty  aside — 

The  fact  is  that  WHO  covers  IOWA  PLUS 
because  we  give  you  nearly  90%  of  the 
nighttime  power  of  all  the  twelve  Iowa  com- 
mercial stations  combined  .  .  .  —  the  fact  is 
that  the  other  eleven  stations  would  cost  you 
in  the  proportion  of  over  S3. 50  for  every 
SI. 00  spent  with  WHO  .  .  .  —  the  fact  is 
that  for  every  600  listeners  in  Iowa,  WHO 
has  an  additional  400  in  other  states — with 
heaviest  concentration,  of  course,  in  the  sur- 
rounding Com  Belt  —  the  PLUS  of  "Iowa 
Plus". 


The  diagram  at  the  right  tells  the  story  about 
power  and  costs  in  Iowa.  Shall  we  send  you 
some  mail-retiu'n  maps,  too? 


(DAY  AND  NIGHT) 


POWER 

cosTn 

[V.  HOUR  NIGHTl  y 


(NIGHT) 


RADIO  STATION  WHO 
DES  MOINES,  IOWA 


ALL  OTHER  IOWA 
STATIONS  COMBINED 


WHO  operates  on  a  clear  channel,  at  50,000  watts,  full  time.  The 
combined  nighttime  power  of  all  eleven  other  commercial  stations 
in  Iowa  is  6,400  watts  ....  The  cost-figures  speak  for  themselves. 


WHOWOWA-PL 


DES    MOINES   =   50,000  WATTS 
J.O.  MALAND,  MANAGER  FREE  &  PETERS,  INC.,  REPRESENTATIVES 


Band  Leaders  May  Kill  Golden  Goose— .4n  Editorial 


THE  musicians,  it  appears,  finally  have  made 
their  "radio  killing"  lo  the  tune  of  about 
$3,000,000  additional  a  year.  And  now  the  line 
appears  to  be  forming  on  the  right — the  array 
of  other  groups  who  earn  their  livelihoods 
from  broadcasting  and  who  currently  are  hav- 
ing their  preliminary  flirtations  with  union 
organizers. 

As  a  matter  of  fact,  the  technicians  already 
are  fairly  well  organized,  largely  under  the 
CIO  banner,  and  announcers,  particularly  in 
the  major  centers,  seem  to  be  gearing  them- 
selves for  a  campaign. 

There  really  isn't  any  limit  to  the  extremes 
to  which  these  and  other  groups  in  broadcast- 
ing may  go  to  extract  more  dollars  from  the 
industry.  The  idea,  of  course,  sprang  from  the 
phenomenal  success  of  ASCAP  five  years  ago 
in  completely  subjugating  broadcasters  by  de- 
manding— and  procuring — a  percentage  of  sta- 
tion gi'oss  receipts  for  the  right  to  perform 
ASCAP  music,  despite  the  fact  that  perhaps 
half  of  the  program  time  and  as  much  of  the 
revenue  has  no  relationship  whatever  to 
ASCAP-controlled  music. 

Keeping  in  mind  that  these  unionization  ac- 
tivities are  very  real,  we  would  like  at  this 
time  to  divert  attention  to  another  incipient 
ASCAP-like  movement  and  to  advance  sug- 
gestions for  possible  counter-activity.  It  has  to 
do  with  the  performance  of  phonograph  rec- 
ords and  the  organized  efforts  of  some  "per- 
forming artists"  to  collect  royalties  from  sta- 
tions for  such  performances. 

We  choose  this,  because  several  important 
recording  artists  have  assisted  us  in  writing 
this  dissertation.  Several  suits  against  stations 
to  enjoin  them  from  performing  their  record- 
ings have  been  launched  by  such  band  leaders 


as  Waring  and  Lyman  and  by  the  crooner 
Frank  Crumit,  as  well  as  others.  These  were 
instituted  by  the  National  Association  of  Per- 
forming Artists,  of  which  Waring  is  president. 
Then  there  is  the  American  Society  of  Record- 
ing Artists,  which  seeks  to  collect  from  sta- 
tions, according  to  their  power  classifications, 
from  5  to  15  cents  per  side  per  performance, 
obviously  working  hand-in-glove  with  NAPA. 

But  there  hasn't  been  any  final  adjudication 
in  the  courts  of  this  issue;  consequently  the 
right  to  collect  royalties  has  not  been  estab- 
lished. Only  in  Pennsylvania,  in  the  case  of 
Waring  vs.  WDAS,  has  there  been  an  adjudi- 
cation —  against  the  station  —  preventing  it 
from  performing  Waring  records  without  his 
permission. 

What  are  the  facts  about  radio  performances 
of  these  records?  Practically  every  prominent 
orchestra  in  the  country  today  owes  its  posi- 
tion to  the  "radio  buildup".  Phonograph  rec- 
ord performances,  notably  over  the  smaller 
stations,  have  been  largely  responsible.  The 
popularity  thus  attained  has  resulted  in  the 
retention  of  such  bands  on  network  sponsored 
programs,  but  more  than  that,  in  their  book- 
ing at  fancy  figures  in  vaudeville  performances 
by  nationwide  circuits. 

Don't  take  our  word  for  it.  "Fats"  Waller, 
the  colored  crooner  and  pianist,  says  that  be- 
fore his  records  were  performed  on  the  air  he 
had  never  played  in  a  "white  theatre".  Now  he 
is  being  booked  at  $7,000  to  $8,000  per  week 
all  over  the  country.  And  he  says:  "Please, 
radio,  keep  playing  my  records." 

Mai  Hallett  says  he  is  heartily  in  favor  of 
radio  performance  of  his  records  and  he 
agrees  "that  records  that  have  been  broadcast 
have  made  many  a  leader  very  popular." 


Paul  Pendarvis  asserts  he  appreciates  thi 
fact  that  performance  of  his  records  creates  < 
demand  for  his  band,  and  requests  that,  at  a) 
times  when  his  recordings  are  broadcast,  hi; 
name  be  mentioned. 

Johnny  Johnson  also  "appreciates  the  pub 
licity  received  from  radio  stations  broadcast  | 
ing  our  records."  And  Kay  Kyser  says  that  hi 
has  not  yet  made  up  his  mind,  but  that  h( 
offers  no  objection  at  this  time  to  use  of  hi; 
recordings. 

Which  brings  us  to  our  point:  If  the  mem  i 
bers  of  NAPA  and  of  ASRA  object,  as  thej^ 
do,  to  performance  of  their  records  by  radio 
there  isn't  any  reason  why  stations  should  no! 
acquiesce.  Radio  would  be  pleased  to  refraiif 
from  giving  them  the  buildup. 

Leaders  who  ai-e  not  members  of  the  assol 
ciations  and  who  do  not  object  to  use  of  thei| 
names,  of  course,  can  be  given  the  publicity  ac- 
cruing from  announcements  of  their  rendi  i 
tions. 

And  some  broadcasters  suggest  that  stations 
might  go  a  step  further.  They  might  elect  t< 
discontinue  to  broadcast  music  of  protesting 
orchestras  picked  up  and  fed  on  a  sustaining 
basis  through  networks!  After  all,  why  shouh 
stations  popularize  individuals  who  have  pub 
licly  proclaimed  their  intention  to  combat  radi< 
even  to  the  extent  of  taking  court  action 
There  are  plenty  of  high  quality  transcription! 
available,  and  in  addition  plenty  of  band  lead 
ers  who  do  not  take  the  same  position  as  som( 
of  their  colleagues — who  owe  their  success  al 
most  entirely  to  radio. 

We  hazard  the  guess  that  it  wouldn't  b( 
long  before  the  recalcitrants  realized  thei; 
folly  and  voluntarily  lifted  their  self-imposec 
ban ! 


CBS  1937  BILLING 
BOOSTED  BY  24.4% 

CBS  figures  for  the  record-break- 
ing 1937,  as  compared  with  1936, 
reveal  a  24.4%  increase  in  gross 
billings,  increases  in  total  billings 
for  13  different  industries  and  a 
25.9%  greater  average  expenditure 
per  client.  Total  1937  billings  were 
$28,828,058,  an  increase  of  $5,659,- 
910  over  1936. 

The  $8,728,312  spent  for  daytime 
gross  billings  in  1937  almost  doub- 
les the  amount  spent  for  morning 
and  afternoon  advertising  in  1936. 
Soaps  and  household  supplies 
gained  83.6%  over  1936;  cigars, 
cigarettes  and  tobacco,  64.6% ; 
automotive  accounts,  54.6%. 

Following  is  a  detailed  classifi- 
cation by  industries,  the  December, 
1937,  totals  being  estimated: 

1937  %  Increase 

Automotive  S3  918,775  54.6% 

Tobacco                       5,026,376  64.6 

Confectionery,  soft 

drinks                       1,490,810  25.1 

Drugs,  toilet  goods.  5,037,070  3.1 
Financial,  insurance     450,105  350.1 
Foods,    food  bever- 
ages                        6,441,120  23.5 

Home  furniture            422,555  6.9 

Lubricants,  fuel  __  2,048,354  28.1 

Machinery                      113,780  38.1 

Radios                            817,520  5.6 

Laundry  soaps, 

household  supplies  2,401,237  83.6 
Stationery,  publish- 
ers                             158,235  108.0 

Travel                             37,708  137.9 

Average  expenditure  per  client :  1936 — 
number  of  advertisers,  87 ;  average  ex- 
penditure per  client,  $257,292.  1937 — num- 
ber of  advertisers,  89 ;  average  expendi- 
ture per  client,  $323,911. 


R SCO rdingsMayBe  Transpo rted  A  b road 
Under  Decision  by  Appellate  Tribunal 


A  RULING  which  appears  to  have 
the  effect  of  permitting  indiscrim- 
inate transportation  of  phonograph 
records  and  transcriptions  across 
international  borders  without  prior 
authority  of  the  FCC  was  handed 
down  Dec.  16  by  the  U.  S.  Circuit 
Court  of  Appeals  in  New  Orleans 
in  the  case  of  Norman  Baker,  ex- 
American  broadcaster  now  identi- 
fied with  the  Mexican  border  sta- 
tion XENT,  across  from  Laredo, 
Tex. 

In  deciding  Baker's  appeal  from 
the  decision  of  the  District  Court 
in  Laredo  which  held  he  had  vio- 
lated the  Communications  Act  and 
particularly  the  provision  designed 
to  prohibit  transportation  of  re- 
cordings without  FCC  authority, 
the  three-judge  circuit  court  re- 
versed the  lower  court.  In  effect, 
it  held  that  the  statute  was  too 
vague  and  indefinite  and  that  it 
did  not  apply  to  recordings  made 
on  the  American  side  and  then 
physically  transported  across  the 
border. 

Merits  Not  Affected 

The  court  did  not  go  into  the 
merits  of  the  indictments  against 
Baker  and  his  associate  E.  R. 
Rood,  but  simply  based  its  reversal 
on  the  conclusion  that  the  statute 
was  not  properly  construed  below. 


Section  325  (b)  of  the  Communi- 
cations Act  was  involved.  It  reads: 
"No  person  shall  be  permitted  to 
locate,  use  or  maintain  a  radio 
broadcast  studio  or  other  place  or 
apparatus  from  which  or  whereby 
sound  waves  are  converted  into 
electrical  energy,  or  mechanical  or 
physical  reproduction  of  sound 
waves  produced,  and  caused  to  be 
transmitted  or  delivered  to  a  ra- 
dio station  in  a  foreign  country 
for  the  purpose  of  being  broad- 
cast from  any  radio  station  there 
having  a  power  output  of  sufficient 
intensity  and  being  so  located  geo- 
graphically that  its  emissions  may 
be  received  consistently  in  the 
United  States,  without  first  obtain- 
ing a  permit  from  the  Commission 
upon  application  therefor." 

Holding  that  the  defendants  had 
no  place  and  no  apparatus  in  Texas 
for  "reproducing  the  sound  waves" 
and  that  they  only  recorded  them 
there,  the  court  added  that  it  may 
be  that  what  was  done  was  "in- 
tended to  be  prohibited,  but  the  in- 
tention is  not  expressed  with  the 
clearness  that  is  required  in  a 
penal  law."  Then  it  concluded  that 
the  law  as  written,  "does  not  pro- 
hibit the  recordation  of  sound 
waves  in  the  United  States  and 
sending  the  record  to  Mexico  to 
have  the  sound  waves  there  re- 


ASCAP's  Radio  Melon 

THE  RADIO  industry  during  1931 
accounted  for  approximately  62'?^ 
of  the  gross  income  of  the  Ameri 
can  Society  of  Composers,  Authori 
&  Publishers,  according  to  John  G 
Payne,  ASCAP  general  manager 
Although  complete  data  is  not  ye 
available,  the  1937  gross  incoms 
will  total  about  $4,500,000,  he  said 
In  1936  the  ASCAP  gross  incomt 
was  $4,400,000  with  $3,600,000  dis- 
tributed to  its  membership.  To  th( 
membership  will  be  distributed  ap- 
proximately $4,000,000  of  the  193'; 
gross  income.  In  1936  ASCAP's  in 
come  from  radio  was  also  62%  ol 
its  total. 


National  Biscuit  on  NBC 

NATIONAL  BISCUIT  Co..  Ne^^ 
York,  which  has  been  sponsoring 
Dan  Harding's  Wife  on  WMAQ 
Chicago,  for  the  past  year,  on  Jan 
3  will  start  sponsorship  of  the  pro 
gram  on  13  NBC-Red  stations.  H 
has  been  heard  on  these  stations  or 
a  sustaining  basis.  Agency  is  Mc 
Cann-Erickson  Inc.,  New  York. 

produced  and  broadcasting." 

In  the  proceedings  in  the  lowei 
courts,  the  defendants  were  con- 
victed of  violation  of  the  law. 
While  licensed  in  the  name  of  a 
Mexican  corporation.  Baker  is 
recognized  as  the  operator  of 
XENT,  broadcasting  with  reputed  . 
power  on  150,000  watts  on  a  mid- 
channel  in  the  910  kc.  region. 
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WiU  Be  a  Qood  ^eo^ 

The  fundamental  reasons  why  1938  will  be  a 
good  year  for  WWJ  advertisers  in  Detroit  are: 


O  Detroit,  Wayne  County, 
Michigan,  is  America's  fh/rd 
market,measured  by  both  pay- 
roll and  personnel  employed. 

^  Detroit's  3.67%*  of  the 
National  payroll  in  business 
and  industry  is  considerably 
higher  in  proportion  to  the 
number  of  people  employed 
than  that  for  any  other  major 
city  except  New  York,  indi- 
cating a  high  wage  scale  for 


this  city's  industrial  workers. 

0  During  1937  industrial 
leaders  in  Detroit  actively  par- 
ticipated in  an  expansion  pro- 
gram involving  expenditures 
of  $100,000,000! 

O  WWJ  is  Detroit's  favorite 
radio  station.  Actual  survey 
reveals  that  39%  of  the  homes 
of  the  city  prefer  WWJ  to  any 
other  station  in  this  important 
market! 


Investigate  the  extraordinary  possibilities  ofFered  by  Detroit 
and  WWJ  before  picking  your  "must  spots"  for  1938. 

*1935  U.  S.  Census  of  Business,  published  in  June,  1937 


Owned  and  Operated  by  The  Detroit  News    •    Member  NBC  Basic  Red  Network 

920  Kilocycles  — 5000  Watts  Daytime 
5000  Watts  Night— Temporary  Authority  F.  C.  C- 

★ 

National  Representatives 

CRAIG  &  HOLLINGBERY,  Inc. 

New  York    •     Chicago    •  Detroit 
San  Francisco    •     Kansas  City    •  Jacksonville 
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Roosevelt  Praises 
McNinch  Progress 

Voices  Satisfaction  as  New  FCC 

Chairman  Makes  Report 

FOLLOWING  luncheon  with  Pres- 
dent  Roosevelt  at  the  White  House 
Dec.  17,  Chairman  Frank  R.  Mc- 
Ninch of  the  FCC  told  newspaper- 
men that  the  chief  executive  re- 
marked he  had  done  a  "bully  job" 
in  cleaning  up  affairs  at  the  Com- 
mission since  taking  over  its  helm 
as  emergency  chairman  on  Oct.  1. 
It  was  the  chairman's  first  report 
on  radio  matters  since  he  was 
drafted  by  the  President  to  assume 
the  chairmanship,  although  he  has 
been  consulted  by  the  White  House 
on  numerous  occasions  since  then 
in  connection  with  public  utility 
and  power  matters. 

The  President  expressed  "a  great 
deal  of  satisfaction"  with  the  re- 
sults thus  far  accomplished,  Mr. 
McNinch  declared.  He  enumerated 
as  the  major  achievements  since 
the  beginning  of  his  service  the 
abolition  of  divisions;  the  introduc- 
tion of  a  policy  whereby  no  sug- 
gestions may  be  made  from  the 
outside  unless  they  are  of  record; 
the  delegation  of  duties  to  indi- 
vidual commissioners  in  lieu  of  the 
division  form  of  operation;  and 
the  high  frequency  allocations 
from  30,000  to  300,000  kcs. 

Revision  of  Rules 

With  those  preliminaries  out  of 
the  way,  the  FCC  plans  to  devote 
its  major  attentions  to  revision  of 
its  rules  and  regulations.  It  is  con- 
fidently expected  the  revised  rules 
will  be  available  early  in  the  new 
year.  Of  greatest  significance,  it  is 
expected,  will  be  technical  revi- 
sions to  permit  increases  in  night 
power  of  regionals  and  locals  to 
5,000  watts  and  250  watts,  respec- 
tively, to  conform  with  the  terms 
of  the  Inter-American  treaty  on 
broadcasting  worked  out  in  Ha- 
vana during  the  conference  which 
ended  Dec.  13.  [See  page  19.] 

The  FCC  is  expected  soon  to 
adopt  procedure  whereby  individ- 
ual cases,  after  hearing  by  examin- 
ers and  oral  arguments,  will  be 
assigned  to  individual  commission- 
ers for  study  and  recommendation 
to  the  full  Commission.  This  prac- 
tice, followed  in  the  courts,  would 
mean  that  all  commissioners,  pos- 
sibly by  a  rotation  process,  would 
be  given  cases  in  all  phases  of 
FCC  jurisdiction,  including  broad- 
casting, telephone,  telegraph  and 
related  matters. 


1871 -Judge  Bingham- 1937 


1908-Pete  Monroe- 1937 

{at  right) 


Holiday  Apple  Series 

WASHINGTON  STATE  Apples 
Inc.,  Seattle,  Wash,  (apples) 
staged  a  pre-Christmas  campaign 
over  approximately  25  key  stations 
in  the  United  States,  employing 
one-minute  dramatized  announce- 
ments. The  campaign  started  ten 
days  preceding  Christmas  and  con- 
cluded the  day  before.  Agency  is 
J.  Walter  Thompson,  San  Fran- 
cisco. 


Clairol  Plans  Spots 

CLAIROL  Inc.,  New  York  (hair 
rinse),  now  sponsoring  Let's  Go 
Hollywood  weekly  half-hour  show 
on  8  stations  of  the  California  Ra- 
dio System,  will  place  transcrip- 
tions of  the  program  on  about  30 
stations  early  in  January.  Agency 
is  Wm.  H.  Rankin  Co.,  New  York. 


RADIO  MOURNS— The  passing  of  Judge  Robert  Worth  Bingham, 
owner  of  WHAS  (left),  and  Herman  (Pete)  Monroe,  WHAS  chief  an- 
nouncer. In  the  photograph  above,  one  of  the  latest  taken,  Judge  Bing- 
ham, who  was  U.  S.  Ambassador  to  the  Court  of  St.  James,  is  shown  in 
the  studios  of  the  British  Broadcasting  Corp.,  broadcasting  a  speech 
being  relayed  to  CBS,  of  which  WHAS  is  an  outlet.  In  the  right  photo, 
"Pete"  Monroe  is  at  the  right,  with  Foster  Brooks  of  the  WHAS 
announcing  staff,  sending  flood  messages  from  the  head  of  the  Louis- 
ville &  Portland  Canal  during  the  Ohio  River  flood  disaster  of  last  winter. 


DEATH  took  its  toll  twice  within 
as  many  days  last  month  at  WHAS, 
Louisville,  when  on  Dec.  19  Judge 
Robert  Worth  Bingham,  66,  Amer- 
ican Ambassador  to  Great  Britain, 
publisher  of  the  Louisville  Courier- 
Journal  and  Times  and  founder  of 
WHAS,  passed  away  at  Johns 
Hopkins  Hospital,  and  on  Dec.  20 
Herman  F.  (Pete)  Monroe,  29, 
WHAS  chief  announcer,  died  in  a 
Louisville  hospital  after  suffering 
four  days  from  a  blood  stream  in- 
fection. 

Less  than  a  month  earlier,  How- 
ard E.  Campbell,  WHAS  chief  en- 
gineer, was  found  dead  Nov.  23 
beside  his  automobile  in  his  ga- 
rage near  the  WHAS  transmitter, 
overcome  by  carbon  monoxide  gas. 

In  the  passing  of  Judge  Bing- 
ham, who  is  succeeded  as  chief 
executive  of  the  newspaper  and 
radio  properties  by  his  son  Barry 
Bingham,  radio  lost  a  pioneer  and 
friend.  It  was  in  April,  1922,  that 
Judge  Bingham  visualized  "a  radio 
telephone  broadcasting  station" 
for  Louisville  and  its  environs, 
and  secured  a  license  which  speci- 
fied "360  meters  for  broadcasting 
music  and  like  matter;  485  meters 
for  broadcasting  weather  reports." 
Always  under  his  guidance,  the 
station  grew  from  500  to  50,000 
watts  in  power,  becoming  one  of 
the  country's  most  important  out- 
lets and  enjoying  particularly  the 
esteem  of  its  community.  Judge 
Bingham  always  took  a  keen  per- 
sonal interest  in  the  station  and 
always  encouraged  its  technical 
development,  assigning  his  son  to 
work  under  its  manager.  Credo 
Harris,  shortly  after  he  had  left 
college. 

A  Pioneer  Station 

The  same  inspiration  for  public 
service  that  prompted  Judge  Bing- 
ham to  give  his  community  a  radio 
station  when  the  country  had  only 
a  handful  led  to  establishment  of 
extension  studios  in  Kentucky  col- 
leges and  universities  for  regular 
broadcasts.  It  was  his  organization 
that  carried  on  to  do  the  emergen- 
cy communications  work  handled 
by  WHAS  during  the  Ohio  River 
flood  in  January  and  February, 
1937.  In  recognition  of  its  flood 
work,  WHAS  received  the  Colum- 
bia Distinguished  Merit  Award  as 


well  as  the  acclaim  of  President 
Roosevelt  and  the  Red  Cross. 

So  moved  was  Judge  Bingham 
on  receiving  in  London  reports  of 
flood  conditions  in  Kentucky,  that 
he  hurried  home  to  render  what 
help  he  could.  It  was  Judge  Bing- 
ham who  was  selected  as  principal 
speaker  at  a  mass  meeting  to 
bolster  morale  for  the  task  of  re- 
construction, and  it  was  Judge 
Bingham  who,  hearing  WHAS 
praised  by  all  speakers  preceding 
him  on  the  program,  took  occa- 
sion to  pay  tribute  to  the  excel- 
lent work  done  by  WAVE,  the 
other  Louisville  station. 

Monroe  Won  Plaudits 

It  was  during  the  Ohio  River 
flood  that  "Pete"  Monroe  gained 
his  greatest  fame.  He  and  the  rest 
of  the  WHAS  staff  alternated  in 
broadcasting  appeals  for  instruc- 
tions to  relief  workers  as  the  sta- 
tion remained  on  the  air  for  188^?^ 
consecutive  hours.  He  had  been  an 
announcer  for  WHAS  since  May, 
1931. 

"Pete"  Monroe's  voice  was  stilled 
on  the  second  anniversary  of  his 
marriage  to  June  Gate,  known 
throughout  Kentucky  for  her  fine 
horsemanship.  He  was  associate 
editor  of  the  National  Horseman 
and  counted  among  his  friends 
many  of  the  nation's  celebrities  in 
the  horse  show  world  as  well  as  in 
radio. 


WSYR  Gives  Bonus 

WSYR,  Syracuse,  staged  its  annual 
family  party  Dec.  24  and  distrib- 
uted a  profit-sharing  bonus  of 
$4,000  to  the  staff  of  38,  based  on 
length  of  service  and  size  of  regu- 
lar salary.  In  addition,  the  two 
women  who  have  been  with  the 
station  for  the  longest  time  were 
awarded  two-week  trips  to  Florida 
and  each  member  of  the  staff  re- 
ceived a  turkey  as  well  as  smaller 
gifts. 


Conti  to  Use  Radio 

CONTI  PRODUCTS  Co.,  New 
York,  plans  to  use  radio  during 
1938  for  its  castile  soap,  shampoo 
and  olive  oil  cream.  Agency  is  Ber- 
mingham,  Castleman  &  Pierce, 
New  York. 


WPG  1130  SWITCH 
APPROVED  BY  CITY 

AN  AGREEMENT,  subject  t( 
FCC  approval,  whereby  WPG,  At 
lantic  City  municipally  owned  sta 
tion,  will  switch  its  frequency  fron 
1100  to  1130  kc.  and  1,000  watts  ii 
lieu  of  its  present  5,000  watt: 
power,  was  signed  Dec.  16  by  Act 
ing  Mayor  Frank  B.  Off,  of  Atlan 
tic  City,  consummating  severa 
months  of  negotiations  betweei 
Arde  Bulova,  New  York  watcl 
manufacturer  and  broadcaster  ^ 
and  municipal  officials.  j 

A  consideration  of  $75,000  to  de ' 
fray  the  cost  of  transfer  of  thi 
present  station  to  a  new  location 
and  to  compensate  it  for  installa  ( 
tion  of  new  equipment  and  othe; 
expenses,  is  involved  in  the  trans 
action.  Transfer  of  WPG  to  th. . 
1130  kc.  frequency  would  open  thij 
way   for  consolidation   of  WOV] 
New  York  1,000-watt  station  no-v 
owned  by  Mr.  Bulova,  and  WBII 
New    York    time-sharing  statioi 
operating  on  the  WPG  1100  kc 
channel,  also  Bulova-owned  as 
full-time  unit  on  1100  kc.  subjec 
to  FCC  approval.  WPG,  now  oper 
ating  full  time  except  for  two  im 
portant  evening  hours  used  dail 
by  WBIL,  would  become  a  full  tim 
regional  station  under  the  project 
ed  plan. 

Mr.  Bulova  has  in  mind  creatioi 
of  an  Atlantic  Seaboard  Network 
which  probably  would  be  callec 
the  International  Broadcastins 
System,  coincident  with  the  pro 
curement  of  a  full-time  outlet  ii 
New  York  City  on  1100  kc.  throug 
the  consolidation  of  the  two  sta 
tions  and  the  WPG  switch. 


Pepsodent  Perfects  Plai 
To  Start  Mickey  Mouse 

WHEN  the  Mickey  Mouse  Theate 
of  the  Air  starts  under  sponsorshij 
of  Pepsodent  Co.  (toothpaste),  oi 
Jan.  2,  NBC  will  resume  broac 
casting  from  the  studio  theater  ii 
which  it  staged  its  first  HoUywooi 
network    program  approximatel; 
five  years  ago.  The  little  theater  i| 
on  the  lot  of  RKO  Radio  Picture 
Inc.,   where  the   NBC  Hollywoo 
studios  were  first  quartered.  T 
The  program,  to  be  heard  Sun  T 
days,  2:30-3  p.  m.  (PST),  on  NB': 
Red  network,  will  include  all  th 
characters  of  the  Walt  Disney  am 
mated  cartoons.  Disney  will  be  iir 
pressario  of  the  series.  Felix  Mill] 
is  to  direct  the  orchestra.  They  wi: 
be  the  only  two  persons  on  thi 
weekly  program  given  credit  undej 
their  own  names.  Basil  Loughranr 
Lord  &  Thomas  Chicago  produce  ] 
now  on  the  West  Coast,  is  to  pre 
duce  the  series.  Carl  Stanton  of  th 
agency's  Hollywood  staff  will  as 
sist.  Dick  Creedon,  Ted  Oslome  an 
Glan  Heisch  are  writers  on  th 
show.  It  is  planned  to  transcrib 
the  weekly  program  for  release  i 
England    and    Australia.  Foreig 
language    transcriptions    are  als 
being  discussed. 


Larvex  Spring  Spots 

ZONITE  PRODUCTS  Corp.,  Ne- 
York  (Larvex  moth-destroyer) ,  wi 
participate  in  women's  progran: 
on  37  stations  during  the  sprin 
house-cleaning  season.  Announcf 
ments  will  be  made  three  days 
week  for  eight  weeks,  beginning  i| 
the  middle  of  March.  Agency  ' 
McCann-Erickson,  New  York. 
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KLZ    delivers    them  to 

In  their  stores  is  where  Denver  merchants 
tally  radio  listeners.  Counting  customers  is  their 
way  of  counting  listeners. 

The  radio  station  which  best  turns  listeners 
into  customers  and  delivers  them  to  merchants 
in  most  profitable  numbers  is  the  station  you'll 
find  most  of  them  using. 

Because  KLZ  is  the  station  in  Denver  which 
delivers  most  customers  to  the  sales  counter, 
department,  furniture,  jewelry,  men's  and 
women's  stores  all  spend  more  of  their  radio 


enver  Merchants 


I 


money  with  KLZ  than  with  any  other  station. 

This  is  weighty  evidence  that  KLZ  is  the 
station  in  Denver  which  is  meeting  the  exact- 
ing reguirements  of  the  most  result-demanding 
of  all  advertisers  .  .  .  evidence  that  KLZ  is  de- 
livering listeners  where  they  count. 


National    Representative  —  E.    Katz    Special    Advertising  Agency 
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American  Group  to  Attend  Conference 
At  Cairo  Is  Appointed  by  the  President 


Baltimore  Is  New 
Westinghouse  Site 

Entire  Radio  Division,  With 

Evans  as  Head,  to  Be  Moved 

THE  entire  radio  division  of  West- 
inghouse Electric  &  Mfg.  Co., 
headed  by  Walter  E.  Evans,  will  be 
moved  on  or  about  May  1  from 
Chicopee  Falls,  ^HH^SHMH 
Mass.,  to  Balti-  ^■PSHH^H 
more,  where  the  iHl 
company  has  pur-  H  ri^tM 
chased  the  old  B!  '^910^Mm 
plant  of  the  Mil-  ^  #JkJH 
ler  Safe  Co.  at  ^k^^^^H^B 
Wilkins  Ave.  and  ^■"'^^hI^^I 
Catherine  St. ,  ^^B^^^^H 
about  four  miles  w^MJh  ^^^B 
south  of  the  WmtSi  MKHB 
downtown  section  Mr.  Evans 
toward  Washington.  An  office  and 
laboratory  structure  is  already  un- 
der construction,  and  the  plant  will 
be  opened  as  soon  as  it  is  com- 
pleted. 

Sixty-five  families,  including  all 
radio  technicians,  will  be  moved  to 
Baltimore  where  all  radio  engineer- 
ing, shop  and  sales  activities  will 
be  centered.  The  plant  will  repre- 
sent a  weekly  payroll  of  more  than 
$12,000.  Mr.  Evans  will  continue 
his  management  of  Westinghouse 
broadcasting  activities  from  Balti- 
more, including  supervision  of  the 
Westinghouse  -  owned  but  NBC- 
managed  WBZ-WBZA,  Boston- 
Springfield;  KYW,  Philadelphia, 
and  KDKA,  Pittsburgh,  and  also 
the  Westinghouse-owned  and  oper- 
ated WOWO  and  WGL,  Fort 
Wayne,  Ind. 

Among  the  radio  men  accom- 
panying him  will  be  S.  D.  Gregory, 
assistant  manager  of  broadcasting, 
J.  B.  Rock,  Ralph  Harmon,  Arthur 
Goodnow  and  Leslie  C.  Paul. 

Will  Go  to  Cairo 

Mr.  Evans  will  sail  Jan.  4  on  the 
Exeter  with  the  American  delega- 
tion for  Cairo,  Egypt,  to  attend  the 
International  Telecommunications 
Conference.  He  expects  to  be  gone 
until  March  1  or  later,  after  which 
the  active  work  of  preparation  for 
the  moving  will  begin.  Mr.  Gregory 
will  be  in  charge  of  broadcasting 
during  his  absence. 

While  Westinghouse  does  not 
manufacture  equipment  for  com- 
mercial broadcasting  stations,  it 
manufactures  considerable  appa- 
ratus for  the  government  and  at 
present  is  working  on  a  large  con- 
tract for  radio  range  beacons.  It  is 
understood  the  move  from  Chicopee 
Falls  was  largely  motivated  by  the 
necessity  of  being  closer  to  Wash- 
ington. 


New  Toledo  Station 

TOLEDO'S  new  broadcasting  sta- 
tion, the  100-watt  WTOL,  a  day- 
time outlet  on  1200  kc,  will  go  on 
the  air  on  Feb.  1,  according  to 
Frazier  Reams,  president  of  the 
Community  Broadcasting  Co.,  li- 
censee. Manager  is  M.  E.  Kent,  for- 
merly with  WJBK,  Detroit,  and 
chief  engineer  is  William  Siegman, 
formerly  with  WXYZ  and  WJR, 
Detroit.  The  remainder  of  the  staff 
has  not  yet  been  selected.  Western 
Electric  equipment  is  being  used 
throughout,  with  a  Blaw-Knox  radi- 
ator. Maurice  Johnson,  young  To- 
ledo artist,  is  executing  a  25x13- 
foot  mural  in  the  studios  in  the 
Bell  Bldg.  penthouse,  expected  to 
become  one  of  the  city's  show  spots. 


WITH  allocations  of  ultra-high 
frequencies  for  broadcasting  and 
related  pursuits  of  greatest  inter- 
est to  the  broadcasting  industry, 
the  International  Telecommunica- 
tions Conference,  meeting  each  five 
years,  will  convene  Feb.  1  in  Cairo, 
Egypt.  The  American  Delegation, 
named  Dec.  17  by  President  Roose- 
velt, sails  Jan.  4  on  the  steamship 
Exeter.  The  conference  is  expected 
to  last  about  four  months. 

Delegates  named  by  the  Presi- 
dent include  Senator  Wallace  H. 
White  Jr.,  (R-Maine),  chairman; 
Capt.  S.  C.  Hooper,  Navy;  Lieut. 
E.  K.  Jett,  newly  named  FCC  chief 
engineer,  and  Francis  C.  deWolf, 
Treaty  Division,  State  Depart- 
ment. 

Craven  Going  Later 

Comdr.  T.  A.  M.  Craven,  who 
headed  the  American  delegation  to 
the  recent  Inter-American  Radio 
Conference  at  Havana  [Broadcast- 
ing, Dec.  15],  has  also  been  named 
a  delegate  but  the  pressure  of  his 
work  in  Washington  has  rendered 
it  impossible  for  him  to  leave  with 
the  delegation  sailing  Jan.  4.  He 
is  trying  to  arrange  his  schedule  to 
leave  in  latter  January  and  to  ar- 
rive in  Cairo  by  Feb.  10.  His  selec- 
tion followed  initial  plans  to  keep 
him  at  home  to  assist  Chairman 
McNinch  in  the  FCC  reorganiza- 
tion task  and  in  preparing  new  pol- 
icies and  new  rules  and  regulations, 
but  the  State  Department  insisted 
that  he  be  sent.  This  insistence 
grew  largely  out  of  the  strong  de- 
mand made  by  the  Latin  American 
countries  at  the  Havana  Confer- 
ence, at  which  he  was  the  leading 
figure,  that  he  lead  them  as  a  bloc 
in  protecting  radio  rights  of  the 
nations  of  the  Western  Hemisphere. 

Technical  advisors  named  are 
Lieut.  Col.  David  M.  Crawford, 
Army  Signal  Corps;  Comdr.  Joseph 
R.  Redman,  Navy;  Comdr.  J.  F. 
Farley,  chief  communications  offi- 
cer. Coast  Guard  ;L.  H.Simson,  com- 
munications specialist.  Department 
of  Commerce;  E.  M.  Webster,  act- 
ing assistant  chief  engineer;  Ger- 
ald C.  Gross,  Chief  of  Internation- 
al Section,  Marion  H.  Woodward, 
Senior  Telegraph  Engineer,  and 
William  G.  Butts,  chief  of  tariff 
section,  all  of  the  FCC.  In  addition, 
Joseph  C.  Satterthwaite,  second  sec- 
retary, American  delegation,  Bag- 
dad, and  Arthur  L.  Richards, 
American  vice-consul,  Cairo,  were 
named  secretary  general  and  secre- 
tary respectively  of  the  American 
delegation. 

It  is  expected  the  delegation  will 
keep  in  close  contact  with  the  FCC, 
probably  via  naval  communications, 
during  the  conference. 

Sailing  with  the  delegation  will 
be  a  number  of  representatives  of 
broadcasting  organizations  and 
commercial  companies  in  this  coun- 
try who  will  participate  as  observ- 
ers. The  networks  are  expected  to 
delegate  their  European  represen- 
tatives as  observers. 

Possibly  the  most  significant  as- 
pect of  the  conference  from  the 
broadcasting  standpoint  will  be  the 
allocation  of  high  frequencies  for 
broadcasting  purposes.  The  Inter- 
American  Radio  Conference  held  in 
Havana  during  November  and  ear- 
ly December  agreed  to  go  to  the 
Caii'o  sessions  as  a  unit  in  sup- 
port of  certain  principles  of  inter- 
national allocation,  including  allo- 


cation of  the  band  25,000  to  27,- 

000  kc.  for  broadcasting  purposes. 
Those  already  slated  to  attend 

the  session  as  observers  for  com- 
mercial companies  include  E.  K. 
Cohan,  technical  director  of  CBS; 
Dr.  C.  B.  Jolliffe,  chief  frequency 
manager  of  RCA,  to  represent  that 
company  and  its  subsidiary,  NBC, 
and  Paul  M.  Segal,  attorney  and 
general  counsel  of  the  American 
Radio  Relay  League.  In  addition, 
communications  company  repre- 
sentatives planning  to  attend  in- 
clude Paul  A.  Goldsborough,  presi- 
dent. Aeronautical  Radio;  C.  J. 
Pannill,  president  Radiomarine 
Corp.  of  America;  A.  J.  Costigan, 
traffic  manager.  Radio  Marine; 
Loyd  A.  Briggs,  and  Harry  Chad- 
wick,  both  of  RCA  Communica- 
tions stationed  in  London;  Dr. 
Frank  B.  Jewett,  president.  Bell 
Telephone  Laboratories;  C.  O. 
Bickelhaupt,  AT&T  assistant 
vice-president;  Lloyd  Espenschied, 
Bell  Laboratories;  S.  M.  Ryan, 
AT&T  radio  engineer;  L.  F. 
Morehouse,  assistant  vice-president 
at  London  of  A  T  &  T;  H.  H. 
Buttner,    assistant  vice-president, 

1  T  &  T;  Alexander  Davidson,  I  T 
&  T,  London;  B.  H.  McGurdy,  A. 
M.  Stevens,  Capt.  F.  G.  Loring,  P. 
E.  Erikson  and  Morgan  Heiskell, 
for  Commercial  Cables;  Haraden 
Pratt,  Mackay  Radio;  K.  B.  War- 
ner, executive  secretary,  ARRL; 
Walter  C.  Evans,  Westinghouse  E. 
&  M.  Co. 


WIL  Seeks  Rehearing  of 
Grant   to  Star-Times 

A  PETITION  for  rehearing  of  the 
appeal  of  WIL,  St.  Louis,  from  the 
decision  of  the  FCC  granting  the 
St.  Louis  Star-Times  a  construc- 
tion permit  for  a  new  regional  sta- 
tion in  St.  Louis  to  operate  on  1250 
kc,  was  filed  in  the  U.  S.  Court  of 
Appeals  for  the  District  of  Colum- 
bia Dec.  23  by  counsel  for  WIL, 
Louis  G.  Caldwell,  Donald  C.  Bea- 
lor  and  Percy  H.  Russell.  The  court 
last  month  suspended  the  FCC  de- 
cision granting  the  Star-Times  the 
facility  (Broadcasting  Dec.  15). 

The  petition  held  among  other 
things,  that  the  court  completely 
overlooked  the  WIL  contention  that 
the  Commission  failed  and  refused 
to  consider  WIL's  petition  for  re- 
hearing before  it  and  that  the  court 
failed  to  note  that  WIL  was  not 
given  any  hearing  upon  its  peti- 
tions, that  neither  of  the  petitions 
was  denied  or  even  considered  but 
were  simply  dismissed  for  "a  sup- 
posed want  of  jurisdiction". 


Paley  at  White  House 

WILLIAM  S.  PALEY,  president 
of  CBS,  visited  President  Roose- 
velt Dec.  21  at  the  White  House. 
The  nature  of  the  conversation  was 
not  disclosed,  but  it  is  understood 
that  broadcasting  policy  matters 
were  not  discussed  in  any  detail. 
Mr.  Paley,  accompanied  by  Harry 
C.  Butcher,  CBS  Washington  vice- 
president,  also  visited  Chairman 
Frank  R.  McNinch,  of  the  FCC, 
whom  he  met  for  the  first  time, 
and  other  members  of  the  Commis- 
sion. President  Lenox  R.  Lohr,  of 
NBC,  was  a  visitor  at  the  White 
House  the  preceding  week. 


Michigan  Network  I 
To  Raymer  Jan.  1, 

Group  Enjoyed  Best  Season  in 

1937  Under  WXYZ  Leadership 

WITH  the  naming  of  the  Paul 
Raymer  Co.  to  represent  WXYZi 
Detroit;  WOOD,  Grand  Rapids,  and 
the  Michigan  Network,  it  was  an-j 
nounced  that  WWJ,  Detroit,  forj 
merly  represented  by  Raymer,  had! 
appointed  Craig  &  Hollingbery  to 
represent  it  in  the  national  field.  It 
was  originally  planned  to  have  Paul 
Raymer  take  over  WXYZ  and 
WOOD  on  Jan.  15  but  by  mutual 
arrangement  this  was  moved  up  to 
Jan.  1. 

Michigan  Network,  whose  six 
member  stations  other  than  WXYZ 
and  WOOD  will  not  be  represented 
individually  by  Raymer,  enjoyed 
its  biggest  season  during  193  <,  the 
leadership  of  its  key  station 
(WXYZ)  in  showmanship  and  mer- 
chandising being  reflected  in  the 
largest  list  of  commercial  accounts 
in  its  history.  WXYZ  was  the  sub- 
ject of  a  series  of  photos  in  the 
Dec.  27  issue  of  Life.  Its  1937  ad- 
vertisers were: 

Automobile  Club  of  Michigan,  Detroit. 
Auto  Owners  Insurance  Co.,  Detroit. 
American  Agricultural  Chemical  Co.,  New 
York. 

SSS  Tonic  Co.,  Atlanta. 

Roman  Cleanser  Co.,  Detroit. 

Radio  League  of  the  Little  Slower,  Detroit 

Knox  Co.,  Los  Angeles  (Cystex). 

Practical  Deisel  Training  School,  Detroit. 

Dunham  &  Ewell,  Detroit  (Tiger  Zip)  ; 

Grand  Valley  Brewery,  Sona,  Mich. 

Sun    Ray    Products    Co.,    Grand  Rapidsi 

(Wheat-Selex). 
Nu-Nuts  Products  Co.,  Grand  Rapids  (ce- 
real ) .  ' 
Buhl  &  Sons,  Detroit  (hardware  and  sports  ; 

supplies ) . 
Pfeiffer  Brewing  Co.,  Detroit. 
California  Syrup  of  Figs  Co.,  New  York. 
Bernard  Schwartz  Cigar  Corp.,  Detroit  (R 

G.  Dun  cigars). 
International  Harvester  Co.,  Chicago  (farrc 

implements) . 
Miles     Laboratories     Inc.,     Elkhart,  Ind 

(Alka-Seltzer).  , 
Bunte  Bros.,  Chicago  (Tango  candy  bars)  i 
Carter    Medicine    Co.,    New    York  (livei' 

pills). 

Chevrolet  Motor  Co.,  Detroit. 
Detroit  Creamery  Co.,  Detroit  (milk). 
Ford  Motor  Co.,  Detroit  (Ford  and  Lincolr 
cars) . 

Gordon  Baking  Co.,  Detroit  (bread). 
Hickok  Oil  Co.,  Toledo  (gas  and  oil). 
Hamphill-Deisel  Schools,  Detroit. 
Socony-Vacuum  Oil  Co.,  New  York. 
Reid-Murdock  Co.,  Chicago ( Monarch  foods) 
American   Gas   Machine   Co.,    Albert  Lea 

Minn.  (Kitchenkook). 
P.  Lorillard  Co.,  New  York   (Friend's  to 

bacco ) . 

General  Mills  Inc.,  Minneapolis  (Wheaties) 
United  Drug  Co.,  Boston  (Rexall  sales). 
Refrigeration  &  Air  Conditioning  Institute 

Chicago. 
Graham  Motor  Corp.,  Detroit. 
Hekman   Biscuit  Co.,  Detroit. 
Peter  Pan  Bakeries,  Detroit. 
Chrysler   Air   Temperature   Corp.,  Detroi 

(air  conditioning). 
Frankenmuth  Brewing  Co.,  Detroit. 
Phillips  Petroleum  Corp.,  Bartlesville, 

Okla. 

Farm  Crest  Baking  Co.,  Detroit. 
Olds  Motor  Works,  Lansing. 
Zenith  Radio  Dealers,  Detroit. 
Standard  Oil  Co.,  New  York  (Stanco). 
Best  Foods,  New  York  (Nucoa). 
Commercial  Milling  Co.,  Detroit  (flour). 
Smith   Brothers  Co.,  Poughkeepsie,  N.  Y 

(cough  drops). 
H.  J.  Heinz  Co.,  Pittsburgh  (Rice  Flakes) 
Swift  &  Co.,  Chicago  (Pard). 
Goebel  Brewing  Co.,  Chicago. 
Kosto  Co.,  Chicago   (Kosto  dessert). 
Quaker  Oats  Co.,  Chicago   (Quaker  maca. 

rcni ) . 


New  Pond's  Program 

LAMONT,  CORLISS  &  Co.,  Ne\ 
York  (Pond's),  on  Jan.  4  starts  : 
new  dramatic  serial  Those  We  Lav 
on  NBC-Blue  network,  to  emanat 
from  Hollywood.  Written  by  Agne 
Ridgwav,  the  series  will  be  hear< 
Tuesdays,  8-8:30  p.  m.  (EST).  I 
replaces  Husbands  &  Wives.  Agen 
cv  is  J.  Walter  Thompson  Co.,  Ne\ 
York. 
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NEW  YORK,  lOOO  Watts 

WBIL 

NEW  YORK,  5000  Watts 

WPEN 

PHILADELPHIA,  lOOO  Watts 


ITALO  AMERICANS 

LIVING  ONE  HUNDRED  MILES  AROUND 
THE  CITY  OF  NEW  YORK: 


New  York  . 

Westchester 

Connecticut 

New  Jersey 

Philadelphia 

Delaware 

TOTAL 


1,200,000 
82,000 
261,000 
507,000 
350,000 
121,000 


2,521,000 


We  know  this  market  and  we  think  we  know 
how  to  sell  your  product  to  the  Italo  American 
consumer.  For  further  detailed  information, 
write  or  call,  with  no  obligation  on  your  part. 

INTERNATIONAL  BROADCASTING  CORP. 

132  West  43rd  Street   -   Tel.  BRyant  9-6080   -   New  York,  N.  Y. 


Support  for  NAB  in  Changes 
Is  Voiced  From  the  Industry 

Future  Policy  of  FCC  to  Be  Outlined  by  McNinch  in 
Convention  Address ;  Spenee  Drafted  as  Chairman 


SURVty  FCR  BANKS 

Financial  Advertisers  Begin 
 Radio  Analysis  


SPONTANEOUS  support  for  the 
sweeping  NAB  reorganization  plan 
projected  last  month  by  the  special 
NAB  committee  assigned  to  that 
task  has  developed,  with  all  signs 
pointing  to  adop- 
tion of  a  project 
along  the  line 
recommended  at 
the  1938  annual 
convention,  slated 
for  the  Willard 
Hotel,  Washing- 
ton, Feb.  14-16. 

Heeding  the 
committee's  re- 
Mr.  Spence  quest  for  com- 
ments on  the  report,  about  a  score 
of  station  operators  already  have 
written  Philip  G.  Loucks,  Washing- 
ton attorney  serving  as  committee 
counsel,  wholeheartedly  endorsing 
the  plan.  Numerous  others  have 
given  their  verbal  assent.  Sugges- 
tions, generally  of  a  miscellaneous 
character,  have  advocated  altering 
certain  phases  of  the  comprehensive 
project  and  will  be  considered  by 
the  committee  at  a  meeting  sched- 
uled for  Jan.  5,  at  which  time  the 
final  report  will  be  drafted  for  sub- 
mission to  stations  at  least  30  days 
in  advance  of  the  convention. 

Interest  in  Speakers 

Proposing  retention  of  a  paid 
president,  abolition  of  the  manag- 
ing director's  office,  and  creation  of 
a  half-dozen  executive  service  posts 
beneath  the  new  executive,  the  plan 
will  come  before  the  February  con- 
vention for  action.  If  it  is  adopted, 
then  all  present  officers,  including 
the  board  of  directors,  would  auto- 
matically retire.  A  new  slate  of  21 
board  members,  15  designated  from 
each  of  15  radio  districts  into  which 
the  country  would  be  divided,  and 
six  elected  "at  large"  by  the  con- 
vention, would  be  voted  in.  The  dis- 
tricts would  hold  their  elections  at 
the  Washington  convention,  should 
the  plan  be  adopted,  so  as  to  ef- 
fectuate the  new  organization  at 
once  [Broadcasting,  Dec.  15]. 

While  the  reorganization  plan  is 
of  fundamental  significance,  since 
it  is  generally  recognized  that  un- 
less one  is  adopted  the  NAB  as 
such  faces  disintegration,  with  the 
network  affiliated  stations  already 
pledged  to  form  an  association  of 
their  own,  there  nevertheless  is  in- 
tense interest  in  other  phases  of 
the  convention  agenda,  notably  the 
principal  speakers. 

Chairman  Frank  R.  McNinch  of 
the  FCC  for  the  first  time  will 
come  face  to  face  with  broadcasters 
as  a  group,  and  he  is  expected  to 
enunciate  future  policy  in  connec- 
tion with  broadcast  regulation,  cov- 
ering such  matters  as  programs, 
diversity  of  ownership  and  stand- 
ardized methods  of  industry  fiscal 
operation.  From  Chairman  Burton 
K.  Wheeler,  of  the  all-important 
Senate  Interstate  Commerce  Com- 
mittee, in  which  radio  legislation 
originates,  the  convention  may  re- 
ceive a  birds-eye  view  of  the  legis- 
lative outlook,  and  more  pai'ticular- 
ly  his  ideas  about  treatment  of  all 
Sides  of  public  issues  over  the  air. 

The  third  possibility  as  a 
speaker  is  Bruce  Barton,  newly- 
elected  Congressman  f  'om  New 
York,  chairman  of  Batton,  Barton, 


Durstine  &  Osborn  Inc.,  an  author 
of  note  and  already  talked  about  as 
a  possible  Republican  presidential 
nominee. 

Spence  Drafted  Again 

Returning  to  the  convention  fold 
after  two  years  of  absence  is  Ed- 
win M.  Spence,  general  manager  of 
WBAL,  Baltimore,  who  has  been 
drafted  for  service  as  chairman  of 
the  convention  committee.  For  five 
years — during  the  entire  tenure  of 
Mr.  Loucks  as  managing  director 
— he  served  in  that  capacity.  The 
Reorganization  Committee  recom- 
mended that  he  again  be  designated 
for  that  post,  and  his  appointment 
is  a  virtual  certainty. 

The  reorganization  committee, 
pursuant  to  the  plenary  powers 
given  it  at  the  special  NAB  con- 
vention in  New  York  in  October, 
recommended  holding  of  the  meet- 
ing in  Washington  on  the  February 
dates  following  its  meeting  in 
Washington  Dec.  8  and  9.  NAB 
board  ratification  is  a  virtual  cer- 
tainty. James  W.  Baldwin,  NAB 
managing  director,  on  Dec.  20  sent 
a  memorandum  to  his  board  on 
these  recommendations.  He  made 
no  recommendation  with  respect  to 
the  dates,  but  added  that  he  fav- 
ored a  city  in  the  Midwest  rather 
than  Washington  because  it  of- 
fered greater  advantages  to  the  ma- 
jority of  the  members. 

He  recommended  approval  of  the 
list  of  speakers  proposed  by  the 
committee,  and  endorsed  the  sug- 
gestion for  Mr.  Spence  as  conven- 
tion committee  chairman. 

Further  study  of  revision  of  dues 
to  defray  the  anticipated  added 
cost  of  NAB  operation  under  the 
reorganization  plan  is  being  pur- 
sued by  a  subcommittee  of  the  Re- 
or.<?-anization  Committee  headed  by 
John  Shepard,  3d,  Yankee  Network 
president.  The  plan  proposed  doub- 
ling of  present  dues  to  bring  in 
$250,000  a  year  based  upon  income 
brackets  of  stations,  with  a  mini- 
mum of  $10  per  month  and  a  maxi- 
mum of  $500.  It  is  felt,  however, 
that  a  more  workable  system,  prob- 
ably beginning  at  $5  per  month  for 
stations  doing  less  than  $10,000  a 
year  can  be  devised. 

Members  of  the  Reorganization 
Committee,  in  addition  to  Messrs. 
Shepard  and  Loucks,  are  Edwin  W. 
Craig,  WSM;  Walter  J.  Damm, 
WTMJ;  Ed  Craney,  KGIR-KPFA: 
Edward  A.  Allen,  WLVA,  and 
Mark  Ethridge,  WHAS,  as  an  ex- 
officio  member. 


Miehigasi's  Plans 

THE  State  of  Michigan  has  ap- 
pointed Fred  M.  Randall  Co.,  De- 
troit, as  agency  to  handle  the  funds 
allocated  by  the  State  for  tourist 
advertising.  The  legislature  appro- 
priated $100,000  to  be  used  in  1937 
and  1938.  Very  little  of  this  money 
was  used  in  1937  when  a  hastily- 
placed  series  of  spot  announce- 
ments was  aired  over  a  limited 
number  of  stations.  Although  most 
of  the  appropriated  money  for  next 
year  of  which  the  balance  of  the 
$100,000  allocation  will  be  avail- 
able, is  already  earmarked  for  mag- 
azine expenditure,  the  likelihood  is 
that  some  will  find  its  way  into  ra- 
dio channels. 


TO  FIND  out  the  reactions  of 
bankers  to  radio  advertising  the 
Financial  Advertisers  Assn.,  Spo- 
kane, Wash.,  is  conducting  a  broad 
survey  among  its  members.  Yet  an- 
other purpose  is  to  develop  the  sur- 
vey into  a  portfolio  that  will  as- 
sist any  financial  advertising  man 
in  building  or  improving  a  radio 
program. 

The  questionnaire  being  distrib- 
uted by  Jos.  F.  Cornelius,  advertis- 
ing manager  of  the  First  National 
Bank,  Spokane,  is  both  searching 
and  inclusive.  Not  only  does  it  seek 
to  learn  the  number  of  banks  now 
using  radio,  but  it  inquires  as  to 
program  length,  stations  selected 
and  listener  response.  Questions 
concerning  the  merchandising  of 
programs  and  promotional  material 
are  also  included. 

"Do  you  believe  radio  advertising 
should  be  a  part  of  a  well  rounded 
advertising  program  for  most 
banks,"  the  questionnaire  a  s  ks. 
"Please  list  on  the  reverse  side  the 
names  of  banks  and  financial  insti- 
tutions that  to  your  knowledge  are 
using  or  have  used  radio,  mention- 
ing the  name  of  the  person  in 
charge  of  the  program,  if  known 
to  you.  Also,  please  attach  to  this 
questionnaire  a  copy  of  one  of  your 
continuities  and  several  commercial 
announcements." 


TOSCA^im  DEBUT 
OA^  NBC  ACCLAIMED 

ARTURO  TOSCANINI,  famed 
conductor,  made  his  debut  for  the 
season  at  10  p.  m.  Dec.  2i  in  the 
first  of  a  series  of  10  Saturday 
night  broadcasts  in  which  he  is  di- 
recting the  new  NBC  symphony  un- 
der a  $40,000  contract.  Both"  Red 
and  Blue  networks  were  linked  for 
the  broadcast,  originating  in  Radio 
City  before  an  invited  audience  of 
1,400  and  fed  to  nearly  150  sta- 
tions as  well  as  shortwaved  to  the 
rest  of  the  world. 

Some  23,000  requests  had  been 
recei"'ed  for  seats  in  Studio  8-H  for 
the  Toscanini  series.  At  the  first  of 
the  10  broadcasts,  guests  were 
given  programs  printed  on  silk. 
The  guest  list  included  famous 
opera  and  concert  musicians  as  well 
as  many  persons  prominent  in  pub- 
lic life. 

New  York  music  critics  were  en- 
thusiastic in  their  praise  of  the 
Dec.  25  performance  and  the  qual- 
ity of  the  symphony  as  a  whole,  as 
well  as  the  various  instrumental 
sections. 


WGVA  Starls  April  1 

CONSTRUCTION  of  the  new 
WGVA,  Indianapolis,  was  sched- 
uled to  start  early  in  1938  under 
the  direction  of  Glenn  Van  Auken, 
Indianapolis  attorney  who  on 
March  9  last  secured  a  construc- 
tion permit  authorizing  the  1,000- 
watt  daytime  station  on  1050  kc. 
RCA  equipment  has  been  ordered 
and  the  studios  will  be  located  in 
the  Meridian  Life  Bldg.,  with  the 
transmitter  atop  that  structure. 
Mr.  Van  Auken  has  not  yet  se- 
lected his  manager  or  staff.  He 
expects  to  have  the  station  on  the 
air  by  April  1. 


NAB  Sales  Group 
Plans  Discussions 

Will  Meet  in  Washington  Day 

Ahead  of  the  Convention 

THE  NAB  sales  manager's  group, 
renamed  Broadcast  Sales  Direc- 
tors, was  completely  revamped 
when  the  executive  committee  of 
the  organization  held  its  annual  , 
mid-winter  meeting  at  the  Hotel 
Sherman,  Chicago,  Dec.  16.  To 
provide  for  more  frequent  meet- 
ings by  sales  managers  and  great- 
er flexibility  of  the  organization, 
15  sectional  groups  were  created 
whereas  only  six  sectional  groups 
existed  in  the  past.  Meetings  will 
be  held  by  the  sectional  groups 
during  January,  eliminating  all 
preliminary  discussion  when  the 
NAB  convention  is  held  in  Wash- 
ington Feb.  14.  Realizing  that  the 
NAB  reorganization  will  be  the 
main  topic  of  discussion  at  the 
Washington  meeting,  the  sales 
manager's  will  convene  in  Wash- 
ington a  day  ahead  of  the  regular 
convention  to  consider  their  own 
problems. 

Topics  of  Discussion 

The  following  topics  will  be  dis- 
cussed at  the  sectional  meetings: 
(1)  what  compensation  should  be 
given  program  and  transcription 
production  campaigns;  (2)  sales- 
men's compensation;  (3)  distribu- 
tion of  compensation  between  na- 
tional reps  and  local  salesmen; 
(4)  rate  structure:  local,  regional 
and  national  rates,  (b)  single  rate, 
(c)  time  and  hour  discounts,  (d) 
single  rate,  (e)  contiguous  rate 
for  continuous  programs  only. 

Regarding  sales  problems  the 
following  topics  will  be  discussed: 
(1)  How  to  keep  salesmen  work- 
ing; (2)  how  to  sell  new  ideas  to 
salesmen;   (3)  salesmen's  reports; 

(4)  methods  of  sales  promotion; 

(5)  where  do  new  ideas  come 
from;  (6)  contests  for  new  ideas; 

(7)  selling  new  ideas  to  prospects; 

(8)  selling  department  stores;  (9) 
selling  specialty  stores;  (10)  sell- 
ing small  retail  accounts. 

The  Chicago  meeting  called  by 
Lew  Avery,  commercial  manager 
of  WGR-WKBW,  Buffalo,  who  is 
chairman  of  the  NAB  sales  man- 
ager's group,  was  attended  by  the 
following  sales  managers:  W.  W. 
Warner,  WAAB;  Purnell  Gould, 
WFBR;  Craig  Lawrence,  KRNT  & 
KSO;  Herb  Hollister,  KANS;  J. 
Leslie  Fox,  KMBC;  Charles  C. 
Caley,  WMBD;  J.  Burryl  Lottridge, 
KTUL;  William  R.  Cline,  WLS; 
K.  W.  Church,  KMOX;  E.  Y.  Flani- 
gan,  WSPD. 

Following  are  the  sectional 
chairmen:  W.  W.  Warner,  WAAB; 
Jack  Hammond,  KYW;  Purnell 
Gould,  WFBR;  Maurice  Coleman, 
WATL,  Jack  Gross,  KWVA;  E.  Y. 
Flanigan,  WSPD;  William  R.  Cline, 
WLS;  J.  Leslie  Fox,  KMBC;  K.  W. 
Husted,  WCCO;  Frank  Bishop, 
KFEL;  0.  L.  Taylor,  KGNC; 
Charles  Couche,  KOIN;  Charles 
Phillips,  WFBL;  Fred  Palmer, 
KOY. 


A  NEW  high-frequency  experimental 
broadcasting  station  to  operate  on 
40,300  kc.  with  1,000  watts  and  to 
use  both  amplitude  and  frequency 
modulation,  was  authorized  to  Jan- 
sky  &  Bailey,  consulting  radio  engi- 
neers of  Washington,  Dec.  22  by  the 
FCC.  The  station  will  use  a  maximum 
band  of  15,000  kc.  for  amplitude 
modulation  and  200  ke.  for  frequency 
modulation  in  accordance  with  FCC 
rules. 


Page  28  •  January  i,  1938 


BROADCASTING  •  Broadcast  Advertising 


I 


MAKING  A  BIG  JOB  ^CuiioA^ 


Equipment  to  fit  the  job  makes  short  work — 
and  lighter  work  of  even  the  toughest  assign- 
ments. And,  because  Station  WTIC  is  a 
perfect  fit  for  its  job,  it  makes  the  business 
of  reaching  the  Southern  New  England  mar- 
ket not  only  easier  but  a  lot  more  profitable 
for  advertisers. 

All  of  Connecticut  and  big  sections  of  West- 
ern Massachusetts,  Eastern  New  York  and 
Vermont  and  New  Hampshire  are  included 
in  WTIC's  primary  and  secondary  coverage 
areas.  This  includes  about  4,000,000  people 
— who  rank,  according  to  government  figures, 
15%  above  the  national  average  in  spend- 
able income.  They  use  this  extra  income  to 
account  for  23%  more  retail  sales  and  50% 
more  food  sales  per  capita  than  the  country 
at  large. 

The  way  WTIC  fits  their  listening  habits  is 
shown  by  Ross  Federal's  thorough  check  of 
these  families.  This  survey  found  that  at 
any  given  time  60.72%  of  these  people  can 
be  expected  to  listen  to  WTIC — while  only 
24.37%  listen  to  the  next  most  popular  sta- 
tion. This  149%  greater  coverage  in  the 
Hartford  market  is  proving  a  mighty  good 
buy  in  the  experience  of  other  national  adver- 
tisers. It  can  prove  profitable  for  you,  too! 

Write  today  for  our  new  32  page  brochure 
giving  full  details  on  the  Ross  Federal  Survey 
and  facts  about  the  WTIC  billion  dollar 
market. 


WTIC 


50,000  WATTS 
HARTFORD,  CONN. 


THE  TRAVELERS  BROADCASTING  SERVICE  CORP.  Member  NBC  Red  Network  and  Yankee  Network 

Paul  W.  Morency,  General  Manager  James  F,  Clancy,  Business  Manager 

National  Representatives:   Weed  &  Co. 
CHICAGO  DETROIT  NEW  YORK  SAN  FRANCISCO 
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Drawn  for  Bkoabcasting  by  Sid  Hix 


"Come,  Miss  Bakewell,  I  Think  Your  Cooking  Club  Fans  Would  Rather 
Have  a  Picture  of  You  Baking  a  Cake!" 


Regional  Local  Power  Boosts 

(Continued  from  page  19) 


Arguments  Listed 
For  Sale  of  WREN 

Counsel  for  Kansas  City  Star 
And  Station  File  Briefs 

BRIEFS  presenting  arguments  on 
the  proposed  purchase  for  $295,000 
of  WREN,  Lawrence,  Kan.,  by  the 
Kansas  City  Star,  operating 
WDAF,  were  submitted  to  the  FCC 
Dec.  22  by  Philip  G.  Loucks  and 
Arthur  W.  Scharfeld,  counsel  for 
Kansas  City  Star  Co.,  and  George 
S.  Smith  and  Harry  P.  Warner, 
counsel  for  R.  R.  Jackman,  et  al, 
owners  of  WREN.  The  briefs  had 
been  asked  at  the  Nov.  18  oral  ar- 
guments before  the  FCC. 

Counsel  for  the  Star  interests 
took  the  position  that  acquisition 
of  the  station  would  not  create  or 
tend  to  create  a  monopoly  in  the 
Kansas  City  area,  arguing  that 
control  of  two  out  of  seven  stations 
in  a  metropolitan  area  is  not  a 
monopoly.  A  number  of  tables  re- 
garding newspaper  ownership  of 
stations  as  well  as  ownership  or 
control  of  two  or  more  stations  in  a 
community  by  the  same  parties 
were  presented  in  an  appendix. 

The  adverse  examiner's  report  in 
the  case,  the  brief  continued,  con- 
travenes not  only  the  policy  of  the 
FCC  but  also  its  orders  dealing 
with  multiple  ownership  of  sta- 
tions. Further  it  was  stated  that 
the  examiner  was  without  author- 
ity in  law  to  reach  a  conclusion  or 
make  a  recommendation  involving 
a  change  in  policy.  Qualifications 
of  the  Star  interests  to  operate 
WREN  were  listed. 

FCC  Power  Limited 

Counsel  for  present  WREN  own- 
ers reviewed  the  history  of  tangible 
and  intangible  factors  involved  in 
valuation  of  stations.  They  took  the 
position  that  complete  supremacy 
of  FCC  regulatory  authority  is  best 
preserved  upon  the  express  under- 
standing that  the  values  in  a  sta- 
tion transfer  are  neither  approved 
nor  disapproved,  but  that  only  the 
new  license  is  approved. 

The  Communications  Act  con- 
tains no  express  authority  for  FCC 
inquiry  into  values  ascribed  be- 
tween the  parties  for  the  incidence 
of  the  Federal  license,  it  was  ar- 
gued. The  purchase  price  as  a 
factual  matter  is  not  involved  in 
the  case,  the  brief  continues,  since 
the  financial  qualifications  of  the 
purchaser  and  the  suitability  of  the 
proposed  rate  structure  are  entirely 
without  adverse  comment. 


CBS  Cornerstone  Laying 

CORNERSTONE  laying  ceremonv 
of  the  new  $1,750,000  CBS  Holly- 
wood studio  building  at  Sunset 
Blvd.  and  Gower  St.,  has  been 
postponed  to  Jan.  18  because  of 
the  inability  to  clear  network  time 
for  the  broadcasting  of  the  event. 
Donald  W.  Thornburgh,  CBS  Pa- 
cific Coast  vice-president,  will  of- 
ficiate at  the  ceremonies  which  will 
be  broadcast  nationallv  at  the  noon 
hour.  Charles  Vands,''CBS  Pacific 
Coast  production  manager,  is  to 
have  charge  of  the  program. 


IX  RECOGNITIOX  of  his  having 
signed  more  than  $1,000,000  in  time 
sales  during  his  SVo  years  at  WOR. 
Newark,  George  A.  Schmidt,  WOR 
salesman,  was  presented  a  handsome 
Longines  watch  at  the  regular  week- 
ly sales  meeting  of  the  WOR  staff 
Dec.  20  by  Theodore  Streibert.  vice 
president  and  general  manager. 


be  decided  by  those  nations  under 
the  terms  of  the  treaty.  Actually, 
however,  he  pointed  out,  such  sta- 
tions are  eliminated  under  the 
terms  of  the  treaty  itself,  since 
the  precise  location  of  each  station 
in  the  clear  channel  category  is 
specified.  Only  one  "border"  sta- 
tion in  Mexico,  that  at  Ensenada, 
60  miles  below  the  border  in  Low- 
er California,  is  authorized  under 
the  treaty.  The  station  there  would 
be  authorized  to  use  50,000  watts, 
Comdr.  Craven  said. 

On  the  border  situation  also, 
Comdr.  Craven  declared  that  ru- 
inous interference,  particularly  in 
recent  months  from  Cuban  sta- 
tions operating  on  our  lower  pow- 
ered channels,  should  be  entirely 
averted.  He  expressed  optimism 
over  the  outcome  of  the  confer- 
ence, not  only  because  of  the  broad- 
cast   agreement    but    because  in 


PROVING  THAT— Sid  Hix,  Broad- 
casting cartoonist,  is  wrong  about 
home  economists  (see  above  car- 
toon), we  present  Jane  Weston 
who  conducts  Modern  Home  Forum 
on  WOWO,  Ft.  Wayne,  Ind.  Jane 
appears  to  be  the  answer  to  all 
who  snort,  "If  she  could  only  cook", 
and  keeps  the  WOWO  studios 
packed  during  her  forums. 


other  phases  of  the  negotiations 
most  cordial  relations  were  estab- 
lished which  should  auger  well  for 
improved  diplomatic  and  commer- 
cial relationships  with  South  and 
Central  American  nations.  For  ex- 
ample, he  pointed  out  that  the 
American  nations  will  go  to  the 
Cairo  Conference  as  a  bloc  for  the 
first  time  in  history.  Thus,  he  said, 
one  of  the  highlights  of  the  con- 
ference was  the  fostering  of  Pan- 
Americanism". 

Three  Must  Ratify 

The  treaty  becomes  effective  a 
year  after  three  of  the  four  prin- 
cipal nations  ratify  it  and  the 
fourth  signifies  its  intention  of  do- 
ing so.  The  latter  provision  was 
necessary,  Comdr.  Craven  declar- 
ed, because  the  Mexican  Senate 
meets  only  once  a  year — in  Decem- 
ber— and  it  is  impossible  to  pro- 
cure ratification  at  this  session.  It 
is  anticipated  that  the  Mexican 
Ministry  will  indicate  its  willing- 
ness to  ratify  the  treaty  should  the 
other  three  nations  ratify  it  prior 
to  next  December. 

Summing  up,  Comdr.  Craven 
said  that  the  conference  negotia- 
tions, after  overcoming  serious  ob- 
stacles, resulted  in  an  arrange- 
ment whereby  this  country  loses 
no  stations,  eliminates  all  existing 
interference  of  a  serious  charac- 
ter yet  appeases  the  demands  of 
Mexico,  Canada,  Cuba,  Haiti  and 
the  Dominican  Republic,  as  well  as 
Newfoundland,  for  adequate  broad- 
casting facilities,  and  above  all, 
averts  chaos  in  radio  in  North 
America. 

In  a  formal  statement  issued  at 
the  press  conference  Dec.  20  Comdr. 
Craven  stated : 

"Of  great  significance  is  the 
fact  that  for  the  first  time  in  his- 
tory a  decision  was  made  to  under- 
take cooperative  action  with  re- 
spect to  the  radio  needs  of  the 
Americas,  because  at  this  Inter- 
American  Conference  at  Havana  it 
was  agreed  that  the  nations  of 
America  would  collaborate  as  an 
effective  whole  in  asserting  their 
common  interest  in  a  world-wide 
international  radio  conference." 

In  addition  to  purely  broadcast- 
ing aspects,  he  pointed  out  that  the 
conference  made  agreements  cov- 


ering application  of  radio  to  inter- 
American  communications  includ- 
ing aviation,  police,  fixed  services, 
shipping  and  other  services  for 
which  radio  is  useful.  Since  lines 
of  communication  are  an  essential 
auxiliary  to  trade,  "it  should  ap- 
pear to  every  thoughtful  man  that 
the  Inter- American  Conference  at 
Havana  is  of  significant  import- 
ance to  the  people  of  the  United 
States,"  he  said.  He  added  that  fa- 
cilities were  made  available  for 
exchange  of  news  among  Ameri- 
can nations  in  a  manner  that 
should  enable  "counter  action" 
against  detrimental  effects  of  prop- 
aganda poured  into  South  America 
from  Europe.  On  broadcasting 
Comdr.  Craven  stated: 

"The  most  controversial  matter 
discussed  at  Havana  was  North 
American  broadcasting.  After  a 
month  and  a  half  of  strenuous  ne- 
gotiations, agreement  was  reached 
whereby  the  public  of  the  United 
States  can  be  assured  of  better 
broadcasting  reception  in  the  fu- 
ture by  reason  of  the  elimination 
of  interference  caused  by  high 
powered  radio  stations  located  in 
neighboring  countries.  Had  agree- 
ment not  been  reached  in  this  mat- 
ter, both  Pan  Americanism  and 
the  rendering  of  good  radio  broad- 
casting service  within  the  United 
States  would  have  been  endangered. 
Without  such  an  agreement  the 
technical  conditions  on  our  broad- 
casting channels  would  become 
chaotic  by  reason  of  the  necessity 
of  other  nations  to  use  our  chan- 
nels regardless  of  interference. 
Thus  an  industry  was  in  danger. 
The  fact  that  agreement  was 
reached  is  considered  an  outstand- 
ing achievement  because  it  is  the 
first  time  this  has  been  possible 
after  several  other  attempts  in 
the  past  few  years. 

"The  actual  pi-ice  paid  by  the 
United  States  for  the  vast  im- 
provement expected  in  the  techni- 
cal phases  of  radio  broadcasting 
within  the  United  States  is  the 
shifting  of  the  frequency  assign- 
ments of  our  stations  a  few  kilo- 
cycles or  a  few  channels  from  their 
present  assignment  and  in  some 
instances  the  utilization  of  a  direc- 
tional antenna.  The  latter  is  a  de- 
vice developed  recently  to  reduce 
interference.  While  this  shifting 
will  be  a  material  inconvenience 
the  effect  thereof  can  be  overcome 
in  a  relatively  short  period." 


Newspaper  Circulation 
Unhurt  by  Broadcasting 

POINTING  out  that  "in  spite  of 
the  competition  of  news  broadcasts, 
the  newspaper  is  continuing  to 
make  headway  in  popular  esteem," 
the  Royal  Bank  of  Canada  in  its 
December  bulletin  states  that  news- 
paper circulation  in  the  United 
States  and  Canada  during  1937 
surpassed  all  previous  records. 
While  other  lines  of  business 
slumped  from  30  to  50<rf ,  the  bulle- 
tin states,  newspaper  circulation 
in  Canada  dropped  only  59^  and 
in  the  United  States  only  about 

ll'Vc. 

"Between  1926  and  1937,"  it  is 
stated,  "the  gain  in  newspaper  cir- 
culation in  the  United  States 
amounted  to  16  9r,  and  in  Canada 
during  the  corresponding  period 
the  gain  was  239c.  It  is  notable 
that  in  Canada  the  rate  of  expan- 
sion during  these  11  years  was  in 
excess  of  the  rate  of  grouch  of 
population  and  that  in  the  United 
States  it  was  almost  exactly  equal 
to  that  growth." 
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Ifs  the 


FIRST  in  Alabama 


WBRC  Birmingham 

JOINS  THE 

NBC  Red  Southcentral 

JANUARY  F 1938 


WBRC,  established  in  1925,  operates  full 
time  on  a  regional-channel  frequency  of 
930  kilocycles,  with  a  power  of  5,000 
watts  day  and  1,000  watts  night.  By  broad- 
casting a  great  many  events  of  local  im- 
portance— as  well  as  network  programs — 
it  has  built  up  a  large,  loyal  following  in 
the  Birmingham  market.  It  has  the  oldest 
daily  sports  review  in  Alabama. 

The  addition  of  WBRC,  Alabama's  old- 
est radio  station  and  a  medium  of  proved 
advertising  effectiveness,  is  a  real  step  for- 
ward for  the  Red  Network. 


*  NATIOXAL  BROADCAJ^TINO  COMPANY 

A  Radio  Corporation  of  America  Service 
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NBC  Starts  New  South  Mountain  Group; 
CBS  Shifts  Its  Net  Setup  in  Southwest 


Appleby&Appleby 
Plan  Audit  Report 

Engineering  Firm  to  Compile 

Regular  Coverage  Reports 

PLANS  to  form  an  "Audit  Bureau 
of  Broadcasting:  Coverage"  to  com- 
pile certified  reports  of  station  cov- 
erage for  advertisers  as  a  possible 
radio  counterpart  of  the  Audit 
Bureau  of  Circulation  in  the  pub- 
lishing field,  were  announced  Dec. 
21  by  Appleby  &  Appleby,  consult- 
ing engineers  of  Atlantic  City, 
N.  J. 

William  H.  Appleby,  vice-presi- 
dent and  treasurer  of  the  engineer- 
ing firm,  and  former  commercial 
manager  of  WPG,  Atlantic  City, 
announced  that  favorable  reactions 
had  been  procured  from  a  num- 
ber of  advertising  agency  and  ad- 
vertiser executives  indicating  a  de- 
sire for  the  projected  service. 

The  plan  encompasses  coverage 
audits  for  stations  which  would 
subscribe  to  the  service,  with  the 
reports  to  be  submitted  to  adver- 
tising agencies  and  to  advertisers. 
The  coverage  audit,  according  to 
Mr.  Appleby,  would  be  based  upon 
two  "yardsticks"  —  one  covering 
field  intensity  service  to  determine 
territorial  coverage,  by  establish- 
ing a  standard  minimum  signal 
strength  of  V2  millivolt  above  noise 
levels,  and  the  second  to  include 
results  of  questionnaires,  both  ur- 
ban and  rural,  to  determine  the 
number  of  listeners  within  the  V2 
millivolt  area. 

The  engineering  firm  recently 
was  formed,  with  Thomas  Apple- 
by, Naval  Reserve  lieutenant  com- 
mander as  president,  his  brother, 
William,  as  vice-president  and 
treasurer,  and  J.  W.  Mosher,  as 
director  of  public  relations. 

The  proposed  audit  bureau,  Mr. 
Appleby  stated,  has  no  connection 
with  the  project  of  the  Joint  Com- 
mittee on  Radio  Research,  repre- 
senting the  American  Association 
of  Advertising  Agencies,  Associa- 
tion of  National  Advertisers,  and 
NAB,  to  establish  a  cooperative 
method  of  determining  station  cov- 
erage and  listener  reaction.  The 
Joint  Committee  has  been  func- 
tioning for  the  last  two  years. 

Mr.  Appleby  said  that  his  audit 
bureau  plan  "has  been  approved 
and  accepted  by  the  leading  ad- 
vertising agencies  in  the  country, 
together  with  the  outstanding  na- 
tional representatives,  who  agree 
that  there  is  an  immediate  demand 
for  an  unbiased  central  bureau  to 
conduct  audits  and  certify  accu- 
rate standardized  coverage  of 
broadcasting  stations  to  the  local 
and  national  time  buyer." 


WBRK  Starts  Feb.  1 

TO  BE  KNOWN  as  "The  Voice  of 
the  Berkshires",  the  new  WBRK, 
Pittsfield,  Mass.,  is  now  under  con- 
struction and  will  go  on  the  air  on 
or  about  Feb.  1  equipped  with 
Western  Electric  transmitting  ap- 
paratus and  a  170-foot  Lehigh 
vertical  radiator.  Harold  Thomas, 
owner  of  WATR,  Waterbury, 
Conn.,  who  is  also  licensee  of 
WBRK,  will  personally  assume  the 
management  of  the  new  station. 
Studios  are  located  in  the  Pittsfield 
Coal  Gas  Co.  Bldg.  and  include  an 
auditorium  seating  more  than  500. 
The  station,  according  to  S.  R.  El- 
man,  WATR  commercial  manager, 
expects  to  affiliate  with  CBS  as 
soon  as  it  begins  operat'ng.  It  will 
operate  with  250  watts  day  and 
100  watts  night  on  1310  kc. 


NBC  will  establish  a  new  supple- 
mentary station  group  Jan.  3  to  be 
known  as  the  South  Mountain 
group.  The  new  unit  will  include 
KTSM,  El  Paso,  Tex.,  which  joins 
NBC  Jan.  3;  KOB,  Albuquerque, 
N.  M.,  and  KGHF,  Pueblo,  Col. 
Rather  than  make  KTSM  a  link  in 
its  Pacific  supplementary  group 
[Broadcasting  Dec.  1]  NBC  de- 
vised the  new  classification  after 
lines  had  been  installed  from  Albur- 
querque,  230  miles  away,  by  A.  T. 
&  T. 

Prior  to  the  formation  of  the 
South  Mountain  group,  KOB  was 
supplementary  to  the  Pacific  unit 
and  KGHF  was  supplementary  to 
the  Blue  Mountain  group.  Avail- 
able to  advertisers  on  either  the 
Red  or  Blue  network,  rates  for  the 
three-station  group  are  $360  per 
evening  hour  or  $120  per  evening 
hour  per  station  if  the  stations  are 
used  individually.  The  South  Moun- 
tain group  will  be  fed  from  Denver 
and  KOB  is  no  longer  available  as 
a  unit  of  the  supplementary  Pacific 
group. 

The  addition  of  KTSM  brings 
the  NBC  total  to  143  stations. 
KTSM  operates  on  1310  kc.  with 
250  watts  day  and  100  night,  but 
has  pending  application  for  a  shift 
to  1350  kc.  with  500  watts  full  time. 
Karl  O.  Wyler  is  KTSM  manager. 

CBS  announces  that  KGAR,  Tuc- 
son, Ariz.,  is  now  available  to  its 
clients  as  a  bonus  station  when 
used  in  conjunction  with  KOY,  the 
CBS  outlet  in  Phoenix.  This  addi- 
tional coverage  will  not  alter  the 
minimum  base  rate  of  $125  per 
nighttime  hour  for  KOY,  according 
to  CBS.  The  two  cities  are  105 
miles  apart  and  the  listening  areas 
of  KOY  and  KGAR  have  virtually 
no  overlapping  territory,  reports 
the  market  research  division  of 
CBS.  KGAR  operates  on  1370  kc 
with  250  watts  day  and  100  watts 
night. 

NBC  1937  Additions 

Numerous  affiliates  were  added 
to  the  three  major  networks  during 
1937.  NBC  increased  its  total  of 
associated  stations  to  143  by  adding 
41  affiliates,  while  CBS  signed  19 
stations  to  bring  its  total  to  111. 


WHEN  FLOODS  recently  swept 
the  valley  in  and  near  Santa  Rosa, 
Cal.,  KSRO  was  quick  to  give  com- 
plete coverage  and  service  that  was 
publicly  credited  with  saving 
many  lives.  As  a  result  of  torren- 
tial rains  almost  every  telephone 
line  was  down.  Into  the  stricken 
area  came  the  voice  of  KSRO  urg- 
ing those  in  distress  to  fly  white 
flags  from  their  housetops,  giving 
instructions  to  searching  parties. 

Officials  in  adjacent  communities 
were  asked  to  call  KSRO  every  15 
minutes  and  report  on  flood  stages. 
As  the  calls  came  in  they  were  put 
on  the  broadcast  loop  and  the  two- 
way  conversations  were  aired.  Hour 
after  hour,  KSRO  stayed  on  the  air 
to  issue  sanitation  warnings,  give 
medical  information  and  direct  res- 
cue parties.  After  the  danger  had 
passed  KSRO  broadcast  late  re- 
ports on  traffic  and  highway  condi- 


MBS  added  33  associates  and  now 
has  79  stations  in  its  network. 

Largest  single  block  of  stations 
to  be  added  by  NBC  were  the  10 
stations  forming  the  Southern 
Group.  There  follows  a  list  of  sta- 
tions added  during  1937  by  NBC 
together  with  the  dates  of  affilia- 
tion : 

KGHF,  Pueblo,  Cel.,  Jan.  1 ; 
WEAN,  Providence,  Jan.  1;  WICC, 
Bridgeport,  Conn.,  Jan.  1;  KGNC, 
Amiirillo,  Tex..  Jan.  1 ;  KARK,  Little 
Rock,  Jan.  1;  WTCN,  Minneapolis, 
Jan.  1 ;  WGBF,  Evansville,  Ind.,  Feb. 
1 ;  WBOW,  Terre  Haute,  Ind.,  Feb.  1 ; 
WFEA,  Manchester,  N.  H.,  March  1 ; 
K  A  N  S,  Wichita,  Kans.,  April  1 ; 
WLEU,  Erie,  Penn.,  April  1 ;  WDEL, 
Wilmington,  Dela..  April  15;  WORK, 
York,  Penn.,  April  15;  KSOO,  Sioux 
Falls,  S.  D.,  April  15 ;  WSAN,  Allen- 
town,  Pa.,  May  1;  WOWO,  Fort 
Wayne,  Ind.,  May  1 ;  WSPD,  Toledo, 
May  2;  WJTN,  Jamestown,  N.  Y., 
May  10;  KOB,  Albuquerque,  N.  M.. 
June  15;  WMBG,  Richmond.  June 
27  ;  WRTD.  Richmond,  June  27.  On 
Aug.  1  NBC  added  WMPS,  Memphis ; 
WAGA,  Atlanta;  WSGN,  Birming- 
ham; WDSU,  New  Orleans;  WJBO, 
Baton  Rouge,  La. ;  KXYZ,  Hous- 
ton, Tex. ;  WROL.  Knoxville  ;  KFDM, 
Beaumont,  Tex. ;  KRIS,  Corpus  Chris- 
ti.  Tex.;  KRGV,  Weslaco,  Tex.; 
KELO.  Sioux  Falls,  Sept.  5;  KMED. 
Medford,  Ore..  Sept.  5;  WHK,  Cleve- 
land, Sept.  26;  KIDO,  Boise,  Idaho, 
Oct.  1  :  KOAM,  Pittsburg.  Kans.,  Oct. 
11;  KTMS.  Santa  Barbara,  Calif., 
Oct.  31  ;  CBF,  Montreal,  Canada,  Nov. 
14;  CBM,  Montreal,  Nov.  14;  WBRC. 
Birmingham.  Ala..  Jan.  1,  1938.  and 
KTSM.  El  Paso,  Texas,  Jan.  3,  1938. 

Subject  to  availability,  24  of  the 
new  stations  will  be  associated  with 
the  NBC-Red  network  and  thirty- 
ei<?ht  will  be  associated  with  the 
NBC-Blue  network,  since  many  of 
them  are  optional  to  either  net- 
work. The  lineup  follows: 

NBC-Red  Network— KGNC,  KARK. 
WGBF,  WBOW,  WFEA,  KANS, 
WDEL,  WORK,  KSOO,  WSAN, 
KOB.  WMBG.  WROL,  KFDM, 
KRIS,  KRGV,  KELO,  KMED. 
KIDO.  KOAM,  CBF,  CBM,  KTSM, 
WBRC. 

NBC-  Blue  Network  —  KGHF, 
WEAN,  WICC,  KGNC,  KARK, 
WTCN,  WGBF,  WBOW,  WFEA. 
KANS.  WLEU.  WORK,  KSOO, 
WSAN,  WOWO,  WSPD,  WJTN, 
KOB.  WRTD,  WMPS,  WAGA, 
WSGN.    WDSU,    WJBO.  KXYZ, 


tions  in  the  damaged  area.  News- 
papers and  prominent  state  and  lo- 
cal officials  praised  the  service 
given  by  KSRO  and  spoke  warmly 
of  radio's  public  value  in  emer- 
gencies. Of  this  service  the  local 
press  said: 

"In  the  case  of  Geyersville  with 
its  several  marooned  families, 
KSRO  responded  to  an  appeal  by 
Rev.  Miller  by  urging  those  in  dis- 
tress to  fly  a  white  flag  from  the 
top  of  their  dwellings.  Within  a 
few  minutes  after  the  broadcast, 
flags  were  fluttering  from  the 
houses  and  rescue  crews  imme- 
diately set  out  to  remove  the 
stricken  households. 

"All  in  all,  KSRO  proved  itself 
an  invaluable  agency  in  yesterday's 
trying  atmosphere,  and  for  hun- 
dreds of  residents,  was  the  sole 
and  only  means  of  knowing  what 
was  going  on  in  the  flood-strewn 
region." 


AVROL,     KFDM,     KRIS,     KRGV,  ill 
KELO,     KMED,     WHK,  KIDO, 
KTMS,    KOAM,    CFG,    CBM,  and 
KTSM. 

CBS  1937  Additions 

The  19  stations  which  became 
affiliates  of  CBS  during  1937  in- 
clude : 

KDAL,  Duluth  ;  WKBH,  LaCrosse  ; 
KOY,  Phoenix;  KGAR,  Tucson; 
WMFG,  Hibbing,  Minn. ;  WHLB,  Vir- 
ginia, Minn. ;  WNBX,  Springfield, 
Vt. ;  WRDW,  Augusta,  Ga. ;  WGBI, 
Scranton,  Pa. ;  WRVA,  Richmond, 
Va. ;  WAIM,  Anderson,  S.  C. ;  WEOA, 
Evansville,  Ind. ;  WMAZ,  Macon ; 
WCOC,  Meridian,  Miss.;  WCHS, 
Charleston,  W.  Va. ;  WPAR,  Parkers- 
burg,  W.  Va. ;  WKBB,  Dubuque,  la. ; 
KGLO,  Mason  City,  la.;  WTAQ, 
Green  Bay,  Wis.  In  the  following  cities 
CBS  shifted  its  affiliation:  WHK  to 
WGAR,  Cleveland;  KOL  to  KIRO, 
Seattle.  On  Jan.  1,  19.38,  CBS  was  to 
shift  from  WBRC  to  WAPI,  Birming- 
ham. 

MBS  1937  Additions 

MBS  added  33  afliiliates  to  its  net- 
work, including  the  eight  stations 
of  the  Oklahoma  Network  which 
are : 

KADA,  Ada;  KVSO,  Ardmore ; 
KASA,  Elk  City;  KCRC,  Enid; 
KBIX,  Muskogee;  KTOK,  Oklahoma 
City;  WBBZ.  Ponca  City;  KGFF, 
Shawnee.  Also  affiliated  with  MBS  in 
1937  were  the  following  stations  which 
are  members  of  the  Don  Lee  North- 
west group  :  KXRO,  Aberdeen,  Wash. ; 
KVOS,  Bellingham;  KORE,  Eugene; 
KGY.  Olympia;  KALE,  Portland; 
KRNR.  Roseburg;  KSLM,  Salem; 
KOL,  Seattle;  KMO.  Tacoma ;  KPQ. 
Wenatchee ;  KIT,  Yakima ;  KELA, 
Centralia.  Other  stations  affiliating 
with  MBS  included  KTAT,  Ft.  Worth  ; 
WRR,  Dallas;  KGGF,  Coffeyville, 
Kan.;  WIRE,  Indianapolis;  WDGY, 
Minneapolis-St.  Paul;  WNBF.  Bing- 
hamton;  WABY.  Albany;  KIEM, 
Eureka.  Cal.;  K  Q  W.  San  -lose; 
WHKC,  Columbus.  MBS  shifted  its 
affiliation  from  WGAR,  Cleveland,  to 
WHK-WCLE,  that  city. 

KGA,  Spokane,  was  also  added  to 
MBS  Sept.  26.  The  rate  cards  and 
promotion  pieces  issued  by  Mutual 
do  not  list  KGA,  but  simply  indicate 
that  a  Spokane  station  is  an  MBS 
affiliate. 


KWNO  Defers  to  Jan.  9 

AFTER  several  delays,  the  new 
KWNO,  Winona,  Minn.,  authorized  " 
to  operate  with  250  watts  day-  f 
time  on  1200  kc,  has  fixed  its  open-  > 
ing  date  for  Jan.  9,  according  to 
A.  E.  Mickel,  general  manager 
until  recently  manager  of  KFJB 
Marshalltown,  la.  Mr.  Mickel  an- 
nounced that  L.  L.  McCurnin,  for- 
merly with  KGLO,  Mason  City, 
la.,  is  supervising  the  installation, 
which  includes  a  Western  Electric 
transmitter  and  199-foot  Blaw- 
Knox  radiator.  Mr.  McCurnin,  he 
added,  will  be  commercial  manager 
of  the  new  station.  Maurice  Reut- 
ter,  chief  engineer  of  KFJB,  has 
left  Marshalltown  to  take  a  similar 
position  with  KWNO.  The  station 
is  licensed  to  the  publishers  of  the 
Winona  Republican-Herald. 


KFOX  Joins  Net 

HOWARD  LANE,  general  mana- 
ger of  the  California  Radio  Sys- 
tem, announced  at  Sacramento,  re- 
cently that  station  KFOX,  Long 
Beach,  Calif.  (1,000  watts)  has 
joined  the  state  net,  bringing  to  a 
total  of  seven  stations  now  affiliated 
with  the  CRS.  The  others  are 
KFBK,  Sacramento;  KM  J,  Fresno; 
KERN,  Bakersfield;  KWG,  Stock- 
ton; KFWB,  Hollywood  and  KYA, 
San  Francisco. 


TO  THE  AID  OF  FLOOD  VICTIMS 

KSRO  Guides  Relief  Activity  in  Santa  Rosa 
 Valley  in  Wake  of  Torrential  Rains  
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OKLAHOMA  IS  THE  PLACE  TO  GO  FOR  SALES  IN  1938 


#  Center  of  every  sales  huddle  at  the  start  of 
the  new  year  should  be  these  business-weather 
maps  of  the  country's  foremost  forecasters. 

Babson,  in  his  December,  1937,  sales  and 
credit  forecast,  describes  Oklahoma  as  one  of 
the  regions  offering  the  most  favorable  sales 
opportunities  in  the  United  States.  Oklahoma 
City  is  pointed  out  specifically  as  one  of  the 
cities  in  which  the  sales  outlook  is  most 
favorable. 

"The  trade  outlook  for  the  Southwest,"  says 
Brookmire,  "is  good."  Oklahoma  income  dur- 
ing early  1938  is  estimated  at  23  percent  ahead 
of  last  year  compared  to  a  2  percent  decrease 
for  the  country. 


...   say  Babson,  Brookmire  and  Forbes 

Forbes  Magazine,  in  its  December  15th  busi- 
ness pictograph,  classes  Oklahoma  City  as  one 
of  the  United  States'  best  centers  of  business 
and  the  hub  of  a  territory  ranking  as  the  third 
best  business  spot  in  the  land. 

In  mapping  your  sales  strategy  for  1938,  plan 
a  major  offensive  in  Oklahoma.  With  WKY  on 
your  side,  you'll  go  places  quickly  and  econom- 
ically in  this  fruitful  territory. 


Spot  Radio  to  Continue  Upward  in  1938 


Recession  Checks 
Boom;  New  Rise 
Now  Seen 

{Continued  from  Page  15) 

Bristol-Myers  Co.,  New  York 

Will  continue  a  live  talent  show- 
over  CFRB.  Toronto,  in  1938  for  Sal 
Hepatica,  Ipana  toothpaste.  Agency : 
Ronalds  Adv.  Agency  Ltd..  Toronto. 

Bristol-Myers  Co.,  New  York 

Will  continue  its  daily  1.5-minute 
sports  summary  on  WWJ,  Detroit,  its 
five-a-week  quarter-hour  script  show 
on  WGN,  Chicago,  and  its  daily  quar- 
ter-hour news  period  on  WOR,  New 
York,  for  Minit  Rub.  Agency  :  Young 
&  Rubicam  Inc.,  New  York. 

Brown  &  Williamson  Tobacco  Co., 
Louisville 

Expects  to  continue  without  change 
with  sports  and  news  programs  on 
about  20  stations  for  Big  Ben  tobacco 
and  Avalon  cigarettes.  Agency : 
BBDO,  New  York. 

W.  K.  Buckley  Ltd.,  Toronto 

Expects  to  increase  use  of  tran- 
scribed programs  75%  in  1938  for  its 
medicines.  Agency :  Broadcast  Adv. 
Service,  Toronto. 

Buick  Motor  Co.,  Flint,  Mich. 

Will  use  spots  again  in  1938  to  an- 
nounce new  models.  About  100  sta- 
tions were  used  last  fall.  Agency  :  Ar- 
thur Kudner  Inc.,  New  York. 

Bulova  Watch  Co.,  New  York 

Has  set  contracts  for  time  signals 
on  140  stations  to  run  through  1938. 
Agency :  Blow  Co.,  New  York. 

Bunte  Bros.,  Chicago 

Did  not  start  usual  radio  advertis- 
ing in  the  fall  of  1937.  Ferd  Bunte. 
vice-president,  and  .Tames  Driseoll.  ac- 
count executive  of  Homer  McKee  Inc., 
Chicago,  will  soon  discuss  advertising 
plans  for  1938. 

Calcium  Carbonate  Co.,  Chicago 

Currently  using  spots  on  a  few  Wis- 
consin stations  for  Hen-Dye,  with  no 
definite  radio  plans  for  1938  until  re- 
sults of  ^  tests  are  known.  Firm  is  a 
new  radio  advertiser  having  started  in 
November.  K.  E.  Sheppard  Adv.  Agen- 
cy, Chicago,  is  agency. 

Dr.  W.  B.  Caldwell  Inc.,  Monticello, 
111. 

Used  Monticello  Parti/  Line  on  70 
st_ations  during  fall  and  winter  with 
3.5  stations  used  in  summertime.  A 
few  additional  markets  will  be  added 
in  1938.  Radio  expenditure  the  past 
year  amounted  to  a  half  million  dol- 
lars with  at  least  that  amount  to  be 
spent  in  1938.  Will  use  no  chain  pro- 
grams because  of  the  network  ban  on 
laxatives.  Cramer-Krasselt  Co.,  Mil- 
waukee, is  agency. 

Campbell  Cereal  Co.,  Minneapolis 

Plans  to  use  more  radio  advertis- 
ing in  1938  than  in  previous  years. 
Fifteen  stations  will  carry  Jack  West- 
aioay  Under  the  Sea  quarter-hour 
discs  authored  by  Ray  Wilson  three 
and  five  times  weekly  starting  in  .Jan- 
uary and  February.  Stations  already 
listed  include  WBBM  KDKA  WTAM 
WDAF  WCCO  W.TR  and  KNX. 
Ruthraufif  &  Ryan,  Chicago,  is  agency. 

Canada  Starch  Co.  Ltd.,  Toronto 
and  Montreal 

Has  transcription  test  on  CBL, 
Toronto,  and  11  live  talent  shows 
weekly  out  of  Toronto  covering  cook- 
ing hints,  children's  stories,  sports, 
on  CBL  and  CFRB.  Will  continue 
a  live  talent  symphony  network  in 
the  coming  year.  Agency:  Vickers  & 
Benson  Ltd.,  Toronto  and  Montreal. 


Canada  Drj'  Ginger  Ale  Inc.,  New 
York. 

Will  add  more  stations  to  the  list  of 
■53  now  carrying  one.  five  and  1.5-min- 
ute spots.  Agency:  .1.  M.  Mathes  Inc., 
New  York. 

Canadian  Fur  Trappers,  New  York 

Using  announcements  on  two  sta- 
tions, is  considering  a  live  program 
to  start  in  the  spring.  Agency  :  Schil- 
lin  Adv.  Agency,  New  York. 

Canadian  National  Carbon  Co.  Ltd., 
Toronto 

Had  a  test  program  for  Everready 
in  Alberta  during  the  latter  part  of 

1937.  and  as  a  result  will  extend 
radio  advertising  to  cover  Alberta,  Sas- 
katchewan and  Manitoba  during  1938. 
Agency :  Clarke  E.  Locke  Ltd.,  To- 
ronto. 

Cardinet  Candy  Co., 
Oakland,  Calif. 

Plans  to  continue  radio  activities  in 

1938,  having  recently  renewed  weekly 
feature  The  Night  Editor  on  10  sta- 
tions of  NBC-Red  network  in  the 
West  (KPO,  KFI,  KGW,  KOMO, 
KHQ,  KOA,  KDYL,  KGIR,  KGHL, 
KTAR).  Agency  is  Tomaschke-Elliott 
Inc.,  Oakland. 

Carnation  Co.,  Milwaukee 

Will  add  17  Canadian  stations  Jan. 
3  on  its  NBC  program  making  a 
total  of  75  stations  on  the  network. 
No  spot  outside  of  continuation  of 
Polish  program  in  Detroit  is  planned. 
Firm  spent  $490,000  for  network  fa- 
cilities in  1937  with  radio  budget  in- 
creased for  1938.  Erwin,  Wasey  &  Co., 
Chicago,  is  agency. 

Carter  Medicine  Co.,  New  York 

Using  spot  anirouncements  on  a 
large  list  of  stations,  and  will  prob- 
ably continue  through  the  summer. 
Agency :  Street  &  Finney  Inc.,  New 
York. 

George  W.  Caswell  &  Co., 
San  Francisco 

Will  increase  radio  activities  during 
1938,  extending  its  Casivell  Party  Re- 
vue now  heard  on  the  CBS-California 
stations,  KNX-KSFO  once  weekly  on 
Feb.  1  to  four  CBS  stations  in  the 
Pacific  Northwest  (KOIN,  KVI, 
KIRO  and  KFPY).  Agency  is  Long 
Adv.  Service,  San  Francisco. 

Chemo  Ray,  Oakland 

-  Will  increase  radio  activity  in  1938. 
Latter  part  of  1937  used  a  transcribed 
program  on  one  California  station. 
Contemplates  using  three  or  more  sta- 
tions in  the  same  state.  Agency  :  Rufus 
Rhoades  &  Co.,  San  Francisco. 


HAVE  NEWS  broadcasts  lost 
their  listener-interest  and  become 
just  another  regular  service  fea- 
ture of  radio?  How  can  a  station 
inexpensively  prove  to  prospective 
sponsors  that  newscasts  have  a 
wide  listening  audience?  In  an- 
swer to  these  questions.  Ken  Mil- 
ler, newscaster  of  KVOO,  Tulsa, 
Okla,,  decided  to  give  three  radio 
sets  to  listeners  writing  the  best 
letters  about  their  reactions  to  his 
news  programs. 

The  offer  drew  16,000  letters 
from  31  states,  Canada  and  Mexi- 
co. Mr,  Miller  chose  his  fifth  anni- 
versary as  a  newscaster  to  an- 
nounce the  contest  and  gave  the 
rules  at  the  end  of  his  6,000th 
news  program.  None  of  the  con- 
test announcements  were  made 
after  5  p.  m.  As  a  follow-up,  he 
sent  each  writer  a  postcard  ac- 


Central  Shoe  Co.,  St.  Louis 

Spent  S125.000  on  spot  radio  in 
1937  with  appropriations  for  1938 
double  that  amount.  Programs  are 
placed  by  local  dealers.  Robin  Hood 
shoes  (children)  currently  using  J/offie 
Island  transcriptions  on  30  stations 
with  about  75  planned  for  1938.  Per- 
fect-Eze  (women's  shoes)  will  use 
Ports  of  Call  or  Musical  Numbers 
program.  The  President  (men's  shoes) 
will  use  Captains  of  Industry.  Atlas 
Radio  Corp.,  is  producing  the  trans- 
criptions. Kelly,  Stuhlman  &  Zahrndt 
Inc.,  St.  Louis,  is  agency. 

Chappell  Bros.,  Rockford,  111. 

Curtailed  radio  expenditures  in  1937. 
"This  was  not  a  reflection  on  radio," 
said  an  agency  spokesman,  "but  sim- 
ply because  of  the  fact  that  radio  sta- 
tions took  in  larger  areas  than  the 
distribution  of  the  dog  food  warranted 
in  certain  territories."  Around  .$20,000 
was  expended  on  radio  in  1937  with 
present  indications  that  at  least  the 
same  amount  will  be  spent  next  year. 
C.  Wendell  Muench  &  Co.,  Chicago, 
handles  the  account. 

Cheney  Bros.,  New  York 

Using  daily  announcements  on  one 
New  York  station,  expects  to  add 
others  soon  for  its  neckwear.  Agency : 
Jay  Lewis  Associates,  New  York. 

Cheramy  Inc.,  New  York 

Used  a  small  amount  of  radio  ad- 
vertising during  1937,  but  has  dropped 
all  of  it,  and  has  no  plans.  Agency 
is  Lawrence  C.  Gumbinner  Adv.  Agen- 
cy. New  York. 

Chevrolet  Motor  Co.,  Detroit 

On  Dec.  6  renewed  contracts  for  13 
weeks  on  Musical  Moments.  WBS 
transcription,  on  350  stations.  This  is 
the  12th  consecutive  13-week  series, 
and  will  probably  run  indefinitely. 
Agency :  Campbell-Ewald  Co.,  New 
York. 

Chicago  Engineering  Works, 
Chicago 

Used  70  stations  at  various  times 
during  1937,  spending  $150,000  with 
increased  appropriation  for  1938. 
James  R.  Lunke  &  Associates,  Chi- 
cago, handles  the  account. 

Chicopee  Sales  Corp.,  New  York 
(Chixdown  diapers) 

Has  been  testing  spot  on  two  or 
three  stations,  but  cancelled  contracts 
for  the  next  six  months.  There  are  no 
indications  as  to  whether  radio  will 
be  resumed.  Agency :  Campbell-Lam- 
pee  Inc.,  New  York. 


knowledgment.  The  cost  of  the 
contest  was  a  little  over  $200  and 
the  criticisms  were  worth  far 
more,  he  says. 

A  survey  of  the  letters  indicates 
that  most  people  like  straight 
news  reporting  with  short,  simple 
sentences  given  in  a  conversational 
tone.  Difficult  phrases  and  complex 
sentence  structure  should  be  edited 
out,  the  majority  of  KVOO's  lis- 
teners felt.  Listeners  further  indi- 
cated that  they  like  variations  of 
news  subject  matter. 

On  the  anniversary  program, 
Mr.  Miller  Avas  congratulated  by 
the  mayor  of  Tulsa  and  other 
prominent  local  persons  and  a 
congratulatory  wire  from  Walter 
E.  Moss,  president  of  INS,  was 
read.  KVOO  subscribes  to  the  INS 
service. 


Consolidated  Dru-r  Tr5>de  Products 
Inc.,  Chicago 

Largest  spot  advertiser  in  the  coun- 
try, spending  a  million  dollars  in  1937 
with  the  radio  advertising  budget  for 
1938  to  be  substantially  increased,  ac- 
cording to  Roland  J.  Dooley.  account 
executive  of  Benson  &  Dall  Inc.,  Chi- 
cago, agency  handling  the  account. 
The  entire  advertising  appropriation 
for  1937  was  $1.2.50,000  with  radio 
getting  four-fifths  of  the  business. 
During  the  winter  $120,000  monthly 
will  be  spent  on  radio  with  the  num- 
ber of  stations  to  be  reduced  in  the 
summer.  In  the  fall  of  1938  the  regu- 
lar budget  will  again  prevail. 

Recently  purchased  Krank's  Lather 
Kreme  and  Blue  Bird  Nail  Polish, 
both  of  Minneapolis,  and  is  testing  in 
a  few  spots,  with  radio  to  be  used  ex- 
tensively for  both  products  in  19.38. 
MeCord  Co.,  Minneapolis,  is  agency 
with  M.  E.  Melamed,  account  execu- 
tive. 

Chicago  Mail  Order  Co.,  Chicago 

Used  five  stations  the  first  quarter 
of  1937  but  is  not  planning  anv  ra 
dio  for  the  first  half  of  1938  be 
cause  of  current  business  conditions 
Matteson-Fogarty-Jordan  Co.,  Chicago 
is  agency. 

Chilean  Nitrate  of  Soda,  New 
York 

Now  on  a  small  list  of  southern 
stations  with  quarter-hour  transcri 
tions,  will  continue  at  least  throug 
the  early  part  of  1938.  Agency 
O'Dea,  Sheldon  &  Canaday  Inc.,  Ne 
York. 

Consolidated  Edison  Co.,  of  New 
York. 

Using  a  half-hour  evening  show  on 
WEAF,  New  York,  which  will  run 
until  June.  Plans  thereafter  are  in 
definite.  Agency :  Lord  &  Thomas  Inc 
New  York, 

Conti  Co.,  New  York 

Plans  to  use  between  6  and  10  sta 
tions  after  Jan.  1  for  its  soaps,  wit 
local    live    programs    and    spot  an 
nouncements.    Agency :  Bermingha 
Castleman  &  Pierce  Inc.,  New  Yor 

Crowell  Publishing  Co.,  New  Yor 

Continuing  Jean  Abbey,  local  liv 
quarter-hour  program  on  16  station 
which  has  been  on  for  six  years,  an 
Carolyn  Price,  in  its  fourth  year,  o 
6  stations.  Agency :  Geyer,  Cornell 
Newell  Inc.,  New  York. 

Coyne  Electrical   School,  Chicag 

Spent  about  $2,000  on  spot  radi 
in  1937  with  about  the  same  amoun 
to  be  expended  in  1938.  McJunki 
Adv.  Co.,  Chicago,  is  agency. 

Cooperative  Creamery  Assn., 
Boston 

Will  probably  continue  transcribed 
series  in  Boston,  adding  announCL- 
ihents  later.  Agency :  Louis  Glasei , 
Boston. 

Clairol  Inc.,  New  York 

Now  using  a  Coast  network  pro- 
gram, may  add  half-hour  transcrip- 
tions on  about  30  stations.  Agency: 
Wm.  H.  Rankin  Co.,  New  York. 

Colgate-Palmolive-Peet  Co.,  Jersey 
City 

Will  start  initial  radio  advertising 
Jan.  17  using  a  daytime  dramatic 
serial  as  yet  unselected.  Program  will 
originate  in  Chicago  4 :30-4 :45  13.  m. 
(CT)  on  a  split  CBS  hookup  of  13 
stations.  Will  start  Jan.  11  with  NBC- 
Red  program  for  shaving  cream.  N» 
spot  is  planned.  Benton  &  BowleSj 
Chicago,  is  agency. 

{Continued  on  Page  36) 


APPEAL  OF  NEWS  BROADCASTS 

KVOO  Commentator  Gets  to  Wonderins  What  Public 
 Thinks  and  He  Finds  Out,  With  Emphasis  
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Jd  AMPEREX  849  H 

Greater  Power  Output 
Higher  Plate  Dissipation 
Longer  Operating  Life 
*Higher  Ratings  at  High  Frequenry 

The  application  by  Amperex  of  the  modem  engineering 
concept  of  the  space  relationship  of  electrodes  in  a  vacuum 
tube  has  resulted  in  the  design  of  a  new  type  with  far 
greater  performance  capabilities  than  the  standard  849. 
Simplification  of  structure  because  of  this  new  design  has 
also  mode  possible  considerable  economies  in  manufactur- 
ing processes  which  are  reflected  in  the  price  of  these  tubes. 

THE  OUTSTANDING  FEATURES  OF 
THESE  NEW  TUBES  ARE  AS  FOLLOWS: 

•  GREATER  HLAMENT  AREA 

•  LARGER  PLATE  SURFACE 

•  MORE  UNIFORM  ANODE  HEAT  DISTRIBUTION 

•  A  MINIMUM  OF  INTERELECTRODE  INSULATING  SPACERS 

•  1500  WATTS  maximum  power  output  per  tube  as 

a  Class  C,  CW  amplifier 

•  750  WATTS  Corrier  Power  Output,  as  a  plate  modulated  Class  C 

amplifier 

•  250  WATTS  Carrier  Power  Output  as  o  grid  bias  modulated 

Class  C  amplifier 

•  250  WATTS  Carrier  Power  Output  as  a  Class  B  Linear  R.F. 

amplifier 

•  1600  WATTS  maximum  signal  power  output  per  pair  as  Class  B. 

A.F.  modulator 

•  150  WATTS   Undistorted  Power   Output   as  a   Class   A  A.F 

Modulator 

The  features  enumerated  above  clearly  demonstrate  that 
not  only  can  these  tubes  be  used  profitably  to  replace  849's 
in  existing  equipment  but  that  they  also  fill  a  gap  in  the  air 
cooled  line  of  tubes  for  use  in  equipment  where  severe  de- 
rating at  high  frequencies  forced  the  use  of  much  larger  and 
costlier  tubes. 

*  The  849H  can  be  operated  at  full  ratings  up  to  30  megacycles 
in  many  classes  of  service.  It  is  identical  in  its  characteristics 
with  the  849A.  The  only  point  oi  difference  is  the  grid  lead  ter- 
minal which  in  the  849H  terminates  in  an  arm  extending  from 
the  side  oi  the  bulb. 


AMPEREX  ELECTRONIC  PRODUCTS,  Inc. 

79  WASHINGTON  STREET  BROOKLYN,  NEW  YORK 


Currier's  Tablets  Inc.,  Los  Angeles 

Used  both  live  talent  and  tran- 
scribed programs  as  well  as  spot  an- 
nouncements during  1937  on  25  sta- 
tions nationally,  will  continue  its  pres- 
ent procedure  and  is  contemplating  ex- 
pansion for  1938  with  a  possible  net- 
work i^rogram.  General  Adv.  Agency. 
Los  Angeles,  is  in  charge. 

Curtice  Bros.  Co.,  Rochester 

Participation  twice  weelcly  on  six 
stations,  will  add  one  station  .Jan.  10. 
Participation  on  WGY,  Schenectady, 
has  been  dropped  but  will  start  again 
Jan.  13.  Agency:  N.  W.  Ayer  &  Son 
Inc.,  New  York. 

Darrigo  Bros.  Co.,  Boston 

On  four  stations  with  quarter-hour 
live  shows  and  announcements  for 
vegetables,  and  will  add  others.  Agen- 
c.v :  Nelf-Rogow  Inc.,  New  York. 

D.  L.  &  W.  Coal  Co.,  New  York 

Will  continue  its  transcribed  ver- 
sion of  The  Shadow  on  five  stations. 
Agency  :  Ruthrauff  &  Rvan  Inc..  New 
York. 

D.  L.  &  W.  Coal  Co.,  Buffalo 

Has  transcription  running  on 
CFRB,  Toronto. 


Day  &  Night  Heater  Co., 
Los  Angeles 

Will  increase  radio  activity  in  1938. 
Has  been  using  daily  time  signals  and 
spot  announcements  on  10  West  Coast 
stations,  and  will  substantially  in- 
crease its  activity,  going  into  the  Mid- 
west market  using  participation  pro- 
grams as  well  as  a  dealer  tie-in.  Hix- 
son-O'Donnell  Adv.  Inc.,  Los  Angeles, 
handles  the  account. 

de  Elorza  Cosmetics,  Hollywood 

After  a  test  on  KFWB,  that  city, 
and  KEHE,  Los  Angeles,  is  mapping 
a  spring  campaign  to  start  in  April. 
Spot  announcements  and  quarter-hour 
disc  will  be  used  on  approximately  90 
stations  nationally.  .Janes-Morton,  Los 
Angeles,  has  account. 

R.  B.  Davis  Co.,  Hoboken,  N.  J. 

Will  continue  without  change,  us- 
ing transcriptions  on  16  or  18  South 
American  stations  for  Cocomalt.  Agen- 
cy :  H.  N.  Elterich  Inc.,  New  York. 

Detroit  Creamery  Co.,  Detroit 

Using  spot  announcements  on  four 
stations  in  addition  to  its  two-a-week 
program  on  the  Michigan  network. 
Agency  :  N.  W.  Ayer  &  Son  Inc.,  New 
York. 


J.  G.  Dodson  Proprietaries, 
Atlanta 

Will  continue  through  the  winter  at 
least  with  quarter-hour  transcriptions 
for  Ironized  Yeast  on  39  American 
and  5  Canadian  stations.  Agency : 
Ruthrauff  &  Ryan  Inc.,  New  York. 

Dryden  &  Palmer  Inc.,  New  York 

Now  on  participating  programs  on 
three  stations  for  Gravy  Master.  Con- 
templates no  changes  or  additions. 
Agency  is  Samuel  C.  Croot  Co.,  New 
York. 

Durkee  Famous  Foods,  Elmhurst, 
N.  Y. 

Vse(]  more  than  .50  stations  during 
1937.  This  food  firm  is  divided  into 
three  nationwide  divisions  with  each 
division  handling  radio  placements  in 
its  territory.  Federal  Adv.  Agency. 
New  York,  handles  the  eastern  divi- 
sion placements,  C.  Wendell  Muench 
&  Co.,  Chicago,  the  midwestern  and 
Botsford.  Constantine  &  Gardner.  San 
Francisco,  the  western. 

Dufay  Color  Film  Co.,  New  York 

Plans  to  start  anouncements  on 
about  40  stations  early  in  the  year. 
Agency :  Wm.  H.  Rankin  Co.,  New 
York. 


Doyle  Packing  Co.,  Los  Angeles 

Using  daily  spot  announcements  and 
quarter-hour  live  talent  programs  on 
5  Pacific  Coast  stations  for  Strong- 
heart  dog  food.  Will  continue  in  19.38 
and  add  more  stations.  Placement  is 
through  Beaumont  &  Ilohman,  Los 
Angeles. 

A.  J.  Denne  &  Co.  Ltd.,  Toronto 

Reports  that  present  clients  are 
continuing  current  transcription  cam- 
paigns on  Canadian  stations  in  193S 
and  some  will  be  making  renewals 
with  possible  additional  stations.  New 
radio  accounts  are  in  the  offing. 

Eastern  Nu-Enamel  Co.,  New  York 

Ilsing  one  local  station  and  has  no 
plans  for  expansion.  Dealers  in  other 
cities  are  placing  business  on  about 
12  stations.  Agency:  Neff-Rogow  Inc.. 
New  York. 

Eastern  Wine  Corp.,  New  York 

Has  been  using  100-word  announce- 
ments on  WNEW.  New  York,  but 
went  off  the  air  at  the  end  of  De- 
cember. May  resume  in  the  spring. 
Agency  is  Albert  Frank-Guenther  Law 
Inc..  New  York. 

Emigrant  Industrial  Savings  Bank, 
New  York 
Will  continue  its  weekly  ijuarter- 
hour.  Dale  Carnegie,  on  WOR.  New- 
ark. Agency  :  X.  W.  Ayer  &  Son  Inc.. 
New  York. 

J.  C.  Eno  (Canada)  Ltd.,  Toronto 

Increasing  transcription  campaign 
in  1938  for  fruit  salts  and  Thermo- 
gene  wool  over  a  larger  ni:mber  o( 
stations  throughout  Canada.  Agency : 
Tandy  Adv.  Agency  Ltd.,  Toronto. 

F  &  F  Laboratories,  Chicago 

Using  44  CBS  stations  and  6  sta- 
tions with  quarter-hour  program  five 
times  weekly.  Will  go  off  air  at  end  of 
winter  season  to  return  next  fall 
Blackett-Sample-Hummert,  Chicago.  iN 
agency. 

Dr.  Peter  Fahrney  &  Sons  Co., 
Chicago 

Plans  to  enter  a  few  Canadian  mar- 
kets after  the  first  of  the  year.  No 
spot  is  planned  in  this  country  at  the 
present  time.  H.  W.  Kastor  &  Sons 
Adv.  Co..  Chicago,  is  agency. 

Finlay  Straus  Jewelry  Co.,  New 
York 

Now  using  6G  announcements  a  week 
on  WJICA,  New  York,  and  expects  to 
add  other  stations.  Agency :  Schillin 
Adv.  Agency,  New  York. 

Fischer  Baking  Co.,  New  York 

Now  on  three  stations  with  live 
programs,  and  expects  to  add  another 
soon.  Agency :  Neff-Rogow  Inc.,  New 
York. 

Fitzpatrick  Bros.  Inc.,  Chicago 

Currently  using  Meet  the  Missus 
program  on  7  stations  for  Kitchen 
Klenzer  and  Automatic  Soap  Flakes 
will  use  as  many  if  not  more  in 
1938.  with  no  network  planned.  Neis- 
ser-Meyerhoff  Inc.,  Chicago,  is  agency. 

Fleming  Mfg.  Co.,  Worcester, 
Mass. 

Uses  five-minute  spots  from  time  to 
time  on  about  six  stations,  and  ex- 
pects to  place  more  business  in  1938 
for  oil  cleaner.  Agency :  Willard  G. 
Myers  Adv.  Agency,  New  York. 

Ford  Motor  Co.,  Detroit 

Continuing  its  live  show  and  series 
of  announcements  on  WTMJ,  Milwau- 
kee. Agency  :  N.  W.  Ayer  &  Son  Inc., 
New  York. 

Forson  Laboratories,  New  York 

Now  using  announcements  for  Nu- 
Myst  cold  remedy  on  WTAM.  Cleve- 
land, does  not  expect  to  renew  the 
contract.  Cost  was  $800.  Agency: 
Kimball,  Hubbard  &  Powell  Inc.,  New 
York. 

{Continued  on  Page  39) 


The  Distinguished  Broadcasting  Station 

Station  KSD— The  St.  Louis  Post-Dispatch 

POST-DISPATCH  BUILDING.  ST.  LOUIS.  MO. 
FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 

•    NEW  YORK         CHICAr.n         DETROIT         ATLANTA  SAN  FRANCISCO  LOS  ANGELES 
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CLERK:    "Not  f  eeling  so  good   this  morning,  eh?" 

CUSTOMER:    "Oh  Man!  An  Alka  Seltzer  Highball  and  up  to  the  minute 
news  over  WJR  .  ■  .  That's  Service. 


MICHiOANS  GREATEST  ADVERTISING  MEDIU 
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COLUMBIA     BASIC  NETWORK 


G.  A.  RICHARDS 

PRESIDENT  REPRESENTATIVES 

EDWARD  RETRY  &  COMPANY,  INC. 


LEO  FITZPATRIGK 
.yiCE-PRES..*  GJEN.  Nje 


TThROUGH  another  year  American  radio 
has  served  the  public  need.  In  local  and 
national  emergencies,  in  dissemination  of 
knowledge,  it  towered  above  the  pettinesses 
of  private  prejudices.  It  championed  the 
broader  view.  It  brought  happiness  into  the 
home.  Despite  its  frailties  —  and  they  were 
admittedly  many,  to  be  expected  in  any  young 
enterprise — it  strove  for  public  good.  Greater 
achievements  will  be  gained  in  1938. 
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HUNTSMEN— Jim  Free,  president  of  Free  &  Peters  (at  right  in  left 
photo)  proudly  displays  10-point  buck  he  bagged  during  deer  drive  near 
Charleston,  S.  C,  in  December.  The  hunt  was  arranged  by  G.  Richard 
Shafto,  general  manager  of  WCSC,  Charleston,  and  WIS,  Columbia,  who 
took  this  picture.  Frank  Ford,  member  of  the  hunt  club  and  host  on 
the  deer  drive,  is  on  the  horse.  Howard  H.  Wilson,  president  of  Howard 
H.  Wilson  Co.,  shows  (right)  the  200-pound  buck  he  killed  near  Man- 
istique,  Mich.  He  presented  steaks  to  Chicago  friends. 


I  J.  A.  Folger  Co.,  Kansas  City 

I  Will  increase  its  radio  appropria- 
■  tions  for  193S.  The  firm  has  been  run- 
ning ou  a  30-week  schedule  in  the 
past  but  will  be  on  a  52-week  sched- 
ule in  193S.  continuing  riglit  through 
the  summer.  Judy  d  Jane  quarter- 
hour  transcriptions  five  times  weekly 
1  will  continue  on  17  stations.  Black- 
ett-Sample-Hummert,  Chicago,  is  agen- 
cy. 

Foster  Canning  Co.,  New  York 

Participated  in  Yankee  Network's 
'  Gretchen  llcMuUen  programs  for  26 
weeks  prior  to  Xov.  10  ;  now  off  the 
air  and  has  no  plans  for  the  future. 
I  AgencT :  Nathan  Feist  Agency,  New 
!  York.  ■ 

j      E.  Fougera  &  Co.,  New  York 

I  Using  Tapes  announcements  on  6 
I  stations  in   addition   to  its  network 

program ;  will  leave  the  air  in  March 
j  to   return   next   fall.    Will  probably 

continue  Noxacorn  announcements  on 
I  five  stations.  Agency :  Small  &  Seif- 
I  fer  Inc..  New  York. 

Peter  Fox  Brewing  Co.,  Chicago 

On  April  1  will  start  quarter-hour 
daily  transcriptions,  Siring  It,  on 
about  10  stations.  The  firm  will  also 
continue  the  weekly  half-hour  SpeUing 
I  Bee  on  WBBM.  Chicago.  More  than 
:  $40,000  was  spent  in  radio  in  1937 
with  appropriations  doubled  for  193S. 
Schwimmer  &  Scott.  Chicago  is  agen- 


Frederick  Lowenfels  &  Son,  New 
York 

Now  using  two  local  stations  for 
Hotel  Bar  butter.  Will  add  two  more 
early  in  1938.   Agency :  Neff-Rogow 
I  Inc.,  New  York. 

Friskies  Dog  Food  Co., 
San  Francisco 

Will  continue  its  three-time-a-week 
transcribed  drama  of  the  North  over 
two  Mutual-Don  Lee  stations  in  Cali- 
fornia (KFRC.  KHJ).  Agency:  Er- 
wiu-Wasey  &  Co.,  San  Francisco. 

GallenKamp  Stores  Co., 
San  Francisco 

Has  already  increased  its  radio  ac- 
tivity on  the  Pacific  Coast  and  plans 
to  continue  throughout  193S  with  its 
feature  Professor  Puzzleicit,  heard 
over  the  five  basic  NBC-Red  network 
stations  on  the  Coast  (KPO,  KFI. 
KOMO.  KHQ.  KGW)  once  a  week. 
It  likewise  increased  its  spot  an- 
nouncement periods  on  two  Mutual- 
Don  Lee  network  stations  (KFRC, 
KHJ)  running  seven  weekly  on  each 
station.  Agency :  Long  Advertising 
Service,  San  Francisco. 

General  Baking  Co.,  New  York 

Will  continue  its  Man  on  the  Street 
programs  on  6  stations.  Agency : 
BBDO,  New  York. 

General  Foods  Corp.,  New  York 

Will  continue  usin^  time  on  Mar- 
jorie  Mills'  participating  program  on 
WEEI,  Boston,  for  Jello  Freezing 
Mix,  and  on  Martha  Deane's  WOR, 
Newark,  program  and  the  Feature 
Foods  Hour  on  WON,  Chicago,  for 
General  Food's  Frosted  Foods  Divi- 
i  sion.  Agency  :  Young  &  Rubieam  Inc., 
:  New  York. 

General  Mills,  Minneapolis 
Will  continue  h'our  show  on  32  CBS 
stations  with  half-hour  transcriptions 
to  be  continued  ou  32  stations.  Black- 
f  ett-Sample-Hummert,  Chicago,  Russell 
M.  Seeds.  Chicago,  and  Knox  Reeves 
Adv.,  Minneapolis,  are  agencies.  Will 
continue  Jack  Armstrong  program  on 
15  NBC  stations  plus  disc  versions 
on  43  others  until  spring,  returning 
in  autumn  with  same  schedule.  Black- 
ett-Sample-Hummert  is  agency.  The 
same  agency  is  placing  a  test  cam- 
paign for  Corn  Kix,  new  cereal  on 
WTM.J.  Milwaukee,  planning  to  ex- 

I  paud  in  1938  as  distribution  is  broad- 

leued. 


General  Paint  Corp.,  San  Francisco 

Thru  Walter  Adv.  Agency,  Los  An- 
geles, a  seasonal  user  of  radio,*  in 
April  will  launch  a  three-month  cam- 
paign using  minute  transcribed  an- 
nouncements daily  on  Pacific  Coast, 
Oklahoma,  Colorado  and  Texas  sta- 
tions. From  3  to  5  stations  in  each 
center  will  be  used,  with  the  list  now 
being  made  up.  Campaign  will  have  a 
dealer  tie-in,  with  the  firm's  new  Col- 
orscope  Magazine  being  made  available 
through  retail  stores. 

Gillette  Rubber  Co.,   Eau  Claire, 
Wis. 

Will  use  about  12  stations  in  the 
spring  and  fall  campaigns.  About  20 
stations  will  also  be  used  by  local 
dealers  during  the  year.  Cramer-Kras- 
selt  Co.,  Milwaukee,  is  agency, 

Goebel  Brewing  Co.,  Detroit 

Sponsoring  30  Minutes  in  Holly- 
wood on  WXYZ,  Detroit,  and  expects 
to  continue  with  the  program  well  in- 
to 1938,  but  has  no  other  radio  plans, 
Maxon  Inc.  is  agency. 

Golden  State  Co.  Ltd., 
San  Francisco 

Used  participation  and  announce- 
ments on  three  stations,  but  will  prob- 
ably discontinue  after  Jan.  1,  Agency  : 
N.  W,  Ayer  &  Son  Inc.,  New  York, 

Gorton-Pew  Fisheries  Co.  Ltd., 
Gloucester,  Mass. 

Will  continue  its  present  schedule 
of  announcements  on  about  15  sta- 
tions. Agency :  H.  B.  LeQuatte  Inc., 
New  York. 

Gregg's  Storm  Doors  &  AVindows, 
Nashua,  N.  H. 

This  hundred-year-old  firm  used 
radio  for  first  time  in  1937,  with  two- 
week  spot  campaign  before  Christ- 
mas on  five  New  England  stations  as 
a  test.  Placed  direct. 

Griffin  Mfg.  Co.,  Brooklyn,  N.  Y. 

Participating  on  8  musical  clock  pro- 
grams in  addition  to  its  network 
show,  and  expects  to  continue  through 
1938  on  the  same  basis.  Agency  is 
Bermingham,  Castleman  &  Pierce  Inc., 
New  York. 

Gruen  Watch  Co.,  Cincinnatti 

Will  use  announcements,  participa- 
tion and  quarter-hour  local  live  xero- 
grams on  an  undetermined  list  of  sta- 
tions. Agency  is  McCann-Erickson 
Inc.,  New  York. 


Guaranty  Union  Life  Insurance 
Co.,  Beverly  Hills,  Cal. 

Using  from  three  to  seven  weekly,  5 
and  15-minute  live-talent  and  tran- 
scribed news  commentary  programs  on 
50  stations  nationally ;  will  substan- 
tially increase  list  in  1938.  In  Cali- 
fornia will  use  an  insurance  agent  tie- 
in.  Stodel  Adv.  Co.,  Los  Angeles,  has 
account. 

Gulf  Oil  Corp.,  Pittsburgh 

Last  summer  used  local  live-talent 
programs  and  transcriptions  to  adver- 
tise its  insecticide,  Gulf  Spray, 
throughout  the  South.  Will  start  pro- 
gram series  on  four  Florida  stations 
in  the  interest  of  Gulf  gasoline  and 
motor  oil  on  Jan.  3.  using  weather  re- 
ports on  WQAM,  Miami,  sport  sum- 
maries on  WJAX,  Jacksonville,  news- 
casts on  WDAE,  Tampa,  and  hillbilly 
programs  on  WDBO,  Orlando,  Future 
plans  for  spot  are  not  set.  Agency : 
Young  &  Rubieam  Inc.,  New  York. 

Gunther  Brewing  Co.,  Baltimore 

Will  use  sports  news  periods  and 
daily  announcements  on  three  stations 
in  Baltimore  and  Washington.  Last 
fall  the  company  bought  time  before 
and  after  football  games  and  also  used 
spot  announcements.  Agency  is  Er- 
win.  Wasey  &  Co.  Inc.,  New  York. 

Chris.  Hansen's  Laboratorv,  Little 
Falls,  N.  Y. 

Will  continue  its  weekly  quarter- 
hour  on  WMCA,  New  York,  thru  Ad- 
vertisers Broadcasting  Co,,  New  York. 

D.   P.   Harris  Hardware   &  Mfg. 
Co.,  New  York 

Was  on  three  stations  witL  one- 
minute  announcements  from  Septem- 
ber to  December  for  roller  skates  and 
bicycles ;  now  off  the  air  but  will  re- 
turn next  fall  with  a  larger  schedule. 
Agency :  H.  M.  Kiesewetter  Adv. 
Agency  Inc.,  New  York. 

Harvey-Whipple  Inc.,  Springfield, 
Mass. 

Advertising  is  limited  to  the  spring 
and  fall  seasons,  will  stairt  in  March 
with  quarter-hour  programs,  live  and 
recorded,  ou  four  stations  for  oil 
burners.  Agency :  Willard  G.  Myers 
Adv.  Agency,  New  York. 

Health  Aids,  Jersey  City,  N.  J. 

Now  using  quarter-  and  half-hour 
transcriptions  on  four  stations  for 
Serutau,  VBEV  tonic,  and  expects  to 
add  more  during  1938.  Agency  :  Frank- 
lin Bruck  Adv.  Corp.,  New  York. 


Health  Products  Co.,  Newark 

Has  started  three  five-minute  sijots 
a  week  for  Feenamint  on  11  stations 
throughout  the  country  and  1-minute 
announcements  on  12  stations  in 
Texas,  to  continue  through  the  winter. 
Agency :  Wm.  Esty  &  Co.  Inc.,  New 
York. 

Health  Products  Corp.,  Newark 

Will  continue  with  spot  announce- 
ments on  8  eastern  stations  for  Dil- 
lard's Aspergum.  Agency :  Wm.  Esty 
&  Co.  Inc.,  New  York. 

Hecker  H-0  Co.,  Buffalo 

Used  one-minute  spot  announce- 
ments on  20  eastern  stations  last 
spring,  and  is  planning  to  resume  on 
two  or  three  stations  early  in  the  year 
for  Force  cereal.  Agency  is  Erwin. 
Wasey  &  Co.  Inc.,  New  York. 

Hecker  Products  Corp.,  New  York 

Using  transcriptions  of  Beatrice 
Fairfax  on  11  stations,  will  continue 
without  change.  Agency  :  BBDO,  New 
York. 

Hemphill    Diesel  Engineering 
Schools,  Glendale,  Cal. 

Has  used  spot  and  five-minute  dram- 
atized transcribed  announcements  on 
a  group  of  stations  nationally,  will 
substantially  increase  its  coverage  in 
1938.  adding  new  stations.  R.  H.  Al- 
bers  Co..  Los  Angeles,  has  account. 

Hoffman  Beverage  Co.,  Newark 

Plans  to  continue  its  quarter-hour 
news  program  on  WOR,  Newark. 
Agency:  BBDO.  New  York. 

Honor  Brand  Frosted  Foods  Corp., 
New  York 

At  present  has  twice  weekly  partici- 
pation on  Home  Forum,  WRC,  Wash- 
ington, and  has  no  plans  for  expan- 
sion. Agency  :  N.  W.  Ayer  &  Son  Inc., 
New  York. 

B.  Houde  &  Co.,  Montreal 

Starting  a  transcription  campaign 
over  CFCF,  Montreal,  CHNS,  Hali- 
fax. CJCB,  Sydney,  CFNB.  Frederic- 
ton,  and  CFCY,  Charlottetown.  Agen- 
cy :  All-Canada  Radio  Facilities  Ltd. 

Household  Finance  Co.,  Chicago 

Will  continue  It  Can  Be  Done  pro- 
gram on  23  NBC-Blue  stations  and 
spot  programs  on  20  stations.  A  few 
other  markets  will  be  added  soon. 
BBDO,  Chicago,  is  agency. 

Holland  Furnace  Co.,  Holland, 
Mich. 

Usually  begins  its  advertising 
campaign  in  April  but  will  start  ra- 
dio this  year  on  Jan.  31  using  the 
theme  that  furnaces  can  be  installed 
in  winter  as  well  as  summer  and  at 
no  inconvenience  to  home  owners. 
Daily  one-minute  transcriptions,  tem- 
perature reports  and  time  signals 
will  be  used  in  an  eight-week  cam- 
paign ou  37  stations.  Two  stations 
will  be  used  in  some  markets  each 
station  taking  the  schedule  for  four 
weeks.  Ruthrauff  &  Ryan  Inc.,  Chi- 
cago, handles  the  account.  The  com- 
plete station  list  follows:  WBBM 
WTMJ  KOMO  KHQ  KGW  KSL 
KOA  WCCO  WHO  WDAF  KWTO 
KMOX  WFBM  WKRC  WBNS 
WHIO  WSPD  WGAR  WWJ  WOOD 
WMC  WLAC  WNOX  WDOD  WBRC 
WAGA  WBT  WJSV  KDKA  WFBR 
WRVA  WMCA  WHAM  WEAN 
WEEI  WNAC  WMAS  WFIL. 

Imperial  Optical  Co.,  Toronto 

Jan.  2  starts  for  26  weeks  sponsor- 
ship of  the  quarter-hour  transcribed 
TTarfe  Lane's  Home  Folks  serial,  on  6 
Canadian  stations  '( CJRC  CJRM 
CFQC  CKBI  CFCN  CJCA). 

International  Paint  Co.,  Montreal 

Starting  a  transcription  program 
over  nine  stations  (CKWX  CFAC 
CKY  CBL  CFCF  CBO  CJCB  CHNS 
CFNB).  Agency:  AU-Canada  Radio 
Facilities  Ltd.,  Toronto. 

(Continued  on  Page  iO) 
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Dr.  Jackson's  Food  Ltd.,  Toronto 

Has  had  some  transcription  pro- 
grams for  its  bread  and  cereal  prod- 
ucts and  is  branching  out  in  1938  to 
network  live  talent  shows.  Agency : 
Broadcast  Advertising  Service,  To- 
ronto. 

Jel  Sert  Co.,  Chicago 

Will  shortly  decide  whether  to  use 
local  spot  or  newspapers  next  summer 
for  its  food  product.  Rogers  &  Smith 
Adv.  Co.,  Chicago,  is  the  agency. 

Jordan's  Stores,  Newark 

With  spot  announcements  on  two 
stations,  plans  expansion  to  more  sta- 
tions in  1938 :  Agency :  Schillin  Adv. 
Agency,  New  York. 

Howard  Johnson  Restaurants, 
Boston 

Expects  to  add  a  second  year  of 
historical  series  twice  weekly  on 
Yankee  Network.  Agency :  Louis 
Glaser,  Boston. 

Kandi-Bone  Inc.,  New  York 

Has  changed  from  use  of  trans- 
criptions to  five-minute  local  live  pro- 
grams on  four  eastern  stations,  and 
may  expand.  Product  is  a  dog  con- 
fection. Agency  :  Erwin  M.  Frey,  New 
York. 

Kelloggr  Co..  Battle  CrecK 

Plans  to  broadcast  games  of  both 
Boston  baseball  clubs  on  Colonial 
Network.  Agency :  N.  W.  Ayer  & 
Son,  Boston. 

Kellogg  Co.,  Battle  Creek,  Mich. 

On  six  stations  with  news,  sports 
news  and  programs.  Most  of  these 
have  been  renewed  to  March  or  April. 
Agency  :  N.  W.  Ayer  &  Son  Inc.,  New 
York. 

Kirkman  &  Sons,  Brooklyn 

Starts  Jan.  3  a  daily  five-minute 
program  on  WOR.  Newark.  Agency : 
N.  W.  Ayer  &  Son  Inc.,  New  York. 


WREC 

WISHES  TO 
ANNOUNCE 


Chas.  B.  Knox  Gelatine  Co.,  Johns- 
town, N.  Y. 

Participating  in  cooking  schools  on 
15  stations,  contracts  for  which  will 
run  until  spring.  Kenyon  &  Eckhardt 
Inc.,  New  York,  is  agency. 

Koppers  Products  Co.,  Pittsburgh 

Has  just  finished  a  series  of  pro- 
grams on  WEAF,  New  York,  and 
doesn't  plan  to  resume  radio  activity 
for  a  while.  Agency :  BBDO,  New 
York. 

Kosto  Co.,  Chicago 

Using  five  spots  in  Midwest.  If  any 
expansion  takes  place  it  will  be  in  Sep- 
tember as  the  season  for  its  dessert 
runs  from  September  to  April.  Per- 
rin-Paus  Co.,   Chicago,   is  agency. 

Lamont,  Corliss  &  Co.,  New  York 

Started  in  September  on  20  stations 
for  cocoa,  participating  in  local  cook- 
ing schools ;  sponsor  expects  to  con- 
tinue indefinitely  and  may  add  other 
stations.  Agency :  Cecil,  Warwick  & 
Legler  Inc.,  New  York. 

Lea  &  Perrins,  New  York 

Will  continue  spot  announcements 
on  30  stations  until  July  1,  resum- 
ing in  the  fall.  Three-fourths  of  the 
entire  advertising  appropriation  for 
1938  will  be  spent  on  radio  as  result 
of  successful  radio  advertising  in  1937. 
Schwimmer  &  Scott,  Chicago,  is  agen- 
cy. 

Frank  H.  Lee  Co.,  Danbury,  Conn. 

Will  continue  its  quarter-hour  sports 
broadcast  on  WHN,  New  York,  pro- 
moting hats.  While  this  program  is  a 
test,  results  have  not  been  corollated 
and  no  future  plans  have  been  made. 
Agency  is  Bermingham,  Castleman  & 
Pierce  Inc.,  New  York. 

Lever  Bros.  Co.,  Cambridge 

Will  continue  its  present  schedule  of 
spot  announcements  on  about  75  sta- 
tions for  Spry.  Agency :  Ruthrauff  & 
Ryan  Inc.,  New  York. 


Winged  Publicity 

THROUGH  the  sky  on  real 
wings  goes  WMAZ,  Macon, 
Ga.,  since  it  recently  bought 
leg  bands  for  the  pigeons  of 
Macon's  Racing  Pigeon  Club. 
Many  birds  were  once  lost  be- 
cause the  finder  had  no  book- 
let listing  the  call  letters  of 
the  various  pigeons  clubs.  E. 
K.  Cargill,  president  and 
manager  of  WMAZ,  reasoned 
correctly  that  nearly  every 
home  has  a  radio  log  and  says 
that  WMAZ  is  getting  lots  of 
publicity  because  of  its  call 
letters  on  the  leg  bands. 


Libby,  McNeil  &  Libby  Co., 
Chicago 

Will  double  spot  advertising  pro- 
grams for  evaporated  milk  in  1938. 
On  Jan.  10  will  start  Polish  and  En- 
glish programs  in  Chicago  using  three 
weekly  five-minute  spots  on  WAAF 
for  seven  weeks.  Will  be  followed  by 
spot  announcements  until  fall  with 
the  programs  to  resume  at  that  time. 
Three  quarter-hour  weekly  Polish  pro- 
grams on  WGES  plus  50-word  an- 
nouncements three  days  a  week  will  al- 
so be  used.  Announcements  will  be 
used  on  KHF,  Los  Angeles  with  the 
possibility  that  a  Detroit  station  will 
be  added.  J.  Walter  Thompson  Co., 
Chicago,  is  agency. 

Thos.  Leeming  &  Co.,  New  York 

Started  in  September  with  an- 
nouncements and  weather  reports  for 
Baume  Bengue  on  40  stations,  will 
continue  until  spring  without  change. 
Agency :  Wm.  Esty  &  Co.  Inc.,  New 
York. 

Thomas  J.  Lipton  Co.  Ltd.,  Toronto 

Has  started  a  transcription  series 
on  CBL,  Toronto.  Extending  live  tal- 
ent Sunday  show  to  half-hour. 

Literary  Digest,  New  York 

Will  use  some  spot  radio  during 
1938,  but  plans  are  very  indefinite. 
Agency  :  Prins  &  Kiefer,  New  York. 

Little  Corp.,  Chicago 

Has  just  concluded  13-week  tests 
on  WMBD,  Peoria,  and  WOC,  Dav- 
enport, and  may  expand  on  more  sta- 
tions in  1938  for  Support-U,  men's 
garment. 

Local  Loan  Co.,  San  Francisco 

May  retire  from  the  air  tempo- 
rarily, due  to  the  current  recession 
which  is  felt  in  this  particular  type  of 
business.  It  has  been  using  NBC-Blue 
network  (KGO.  KEX,  KECA. 
KFSD).  Agency:  Long  Adv.  Service, 
San  Francisco. 

P.  Lorillard  Co.,  New  York 

Will  continue  and  possibly  expand 
its  present  schedule  of  news,  sports 
and  foreign  language  programs  on 
three  stations.  Agency :  Lennen  & 
Mitchell  Inc.,  New  York. 


Macfadden  Publications,  New  York;, 

Using  four  five-minute  news  spot^  i 
weekly    on    WABC,    New    York  fort 
Liberty;  will  continue  for  at  least  39 
weeks.  Agency :  Erwin,  Wasey  &  Co. 
Inc..  New  York. 

Maltex  Cereals  Co.,  Burlington, 
Vt. 

Now  using  participating  programfc, 
expects  to  add  others.  Agency :  J.  M. 
Mathes  Inc.,  New  York. 

Mayflower  Stations,  White  Plains, 
N.  Y. 

Using  a  man-in-the-street  program 
on  WFAS,  White  Plains,  will  continue 
and  may  add  another  program.  Agen- 
cy :  J.  Stirling  Getchell  Inc..  New 
York. 

McConnon  &  Co..  Winona,  Minn. 

Has  appointed  Ruthrauff  &  Ryan. 
Chicago,  as  advertising  agency  ef- 
fective Jan.  3,  1938.  Quarter-hour 
live  talent  programs  broadcast  Mon- 
days. Wednesdays  and  Fridays  over 
WLS  and  WHO  are  being  continued, 
with  quarter-hour  live  talent  pro- 
grams to  be  added  on  other  markets  ^ 
after  the  first  of  the  year. 

McCoy's  Products,  New  York 

Now  participating  in  programs  on 
three  Canadian  stations,  on  which  it 
also  uses  announcements ;  will  add 
three  more  stations  in  .January.  Agen- 
cy :  Neff-Rogow  Inc.,  New  York. 

McKesson  &  Robbins,  Bridgeport, 
Conn., 

Now  on  four  stations,  is  planning  a 
five-a-week  script  show  on  20  stations. 
Agency  :  Brown  &  Tarcher  Inc..  New 
York. ' 

Mennen  Co.,  Newark 

Will    continue    with  quarter-hour 
news  programs  on  two  stations.  Agen- 
cy :   H.  M.  Kiesewetter  Adv.  Agen- J 
cy  Inc.,  New  York. 

Miles  Laboratories,  Inc.,  Elkhart, 
Ind. 

Will  continue  Natioital  Barn  Dance 
and  Vncle  Ezra  programs  on  NBC  in 
addition  to  programs  on  Canadian  net- 
work as  well  as  news  programs  on  10 
stations  and  foreign  language  pro- 
grams on  group  of  stations.  Will  also 
continue  Comedy  Stars  of  Broadway 
transcriptions.  Wade  Adv.  Agency, 
Chicago,  is  agency. 

More  Miles  Co.,  Chicago 

Used  minute  announcements  on  15 
stations  at  various  times  in  1937. 
According  to  Richard  Robb,  head  of 
Richard  T.  Robb  &  Associates.  Chica- 
go agency,  a  survey  is  currently  being 
made  which  will  determine  whether  ra- 
dio will  be  used  in  1938.  If  radio  is 
used  it  will  be  on  a  larger  scale  than 
in  1937. 

Modern  Living  Health  Institute, 
New  York 

AVill  continue  with  its  present 
schedule  of  four  programs  a  week  on 
WOR,  Newark.  Agency :  Alfred  P. 
Zabin  Adv.  Agency,  N.  Y. 

Montgomery  Ward  &  Co.,  Chicago 

Has  discontinued  transcribed  quar- 
ter-hour program  on  71  stations  be- 
cause of  the  business  recession.  Fu- 
ture spot  programs  depends  on  busi- 
ness conditions.  Fiscal  year  begins  in 
February.  Lord  &  Thomas,  Chicago  ; 
is  agency. 

Morey  Co.,  Los  Angeles 
(Vita-Foot) 

In  the  past  devoted  its  entire  ad-  • 
vertising  appropriation  to  hewspapers,  ; 
and  only  recently  started  using  spot  ' 
on  KEHE,  that  city,  in  a  test  for 
Vita-Foot ;  contemplates  minute  live  ^ 
and  time  signal  announcements  on  sta-  : 
tions  in  the  five  principal  Pacific  Coast 
cities,  placing  through  Steller-Millar  ■ 
Agency,  Los  Angeles. 

Murine  Co.,  Chicago  1 

Has  planned  no  radio  for  1938  with 
advertising  appropriation  going  to  oth- 
er media.  BBDO,  Chicago,  is  agency. 


The  Appointment  of 
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Mountain  Copper  Co.  Ltd., 
San  Francisco 

jj  Will  increase  radio  activity  in  1938. 
3as  used  daily  time  signal  aunounce- 
:  Dents  and  weekly  quarter-hour  tran- 
icribed  programs  on  six  regional  sta- 
ions  twice  weekly  in  seasonal  cam- 
■laign.  In  a  spring  campaign,  planned 
or  April,  coverage  will  be  substan- 
.ially  increased.  List  is  now  being 
'|iade  up  by  Allied  Adv.  Agencies,  San 
ranciseo. 

C.  F.  Mueller  Co.,  Jersey  City 

Using  spot  announcements  and  par- 
icipation  in  New  England  for  mac- 
roni,  leaves  the  air  at  the  expira- 
ion  of  its  contracts  in  January,  and 
as  no  future  plans.  Agency  :  Kenyon 
t  Eckhardt  Inc.,  New  York. 

rlurphy  Products  Co.,  Burlington, 
Wis. 

,  Will  continue  weekly  half-hour  Barn 
glance  programs  on  WLS  and  WHO 
Ihrough  summer,  with  no  expansion, 
[If  any,  until  next  fall.  Wade  Adv. 
jl.gency,  Chicago,  handles  account. 

Musebeck  Shoe  Co.,  Danville,  111. 

Started  using  two  major  stations  in 
937  in  cooperation  with  local  dealers 
nd  plans  to  add  other  outlets  in  1938. 
'I^uin  Ryan's  Sunday  night  sportcasts 
iroadcast  was  begun  on  WGN  July  11 
[nd  Donald  Novis  Sings,  Standard 
"iadio  quarter-hour  transcription,  on 
IfVJR,  Detroit,  Nov.  19.  Stations  se- 
^  Jfected  to  date  include  WLW,  KEHE 
•^Pind  WTMJ.  Sehl  Adv.  Agency,  Chi- 
«go,  handles  the  account. 

jtdusterole  Co.-E.  W.  Rose  Co.,  New 
York. 

Just  renewed  its  transcription  series 
''arson  Rohison  and  His  Buckaroos 
Ita  24  stations.  Agency :  Erwin,  Wasey 
:  Co.,  Inc.,  New  York. 

Mutual  Citrus  Products  Co., 
j  Anaheim,  Cal. 

Has  been  using  five-minute  drama- 
;.zed  commercials,  five  times  weekly 

fi  six  stations  nationally,  will  in- 
ease  activity,  extensively  on  the  Pa- 
cific Coast  and  in  the  Middlewest,  u.s- 
'ig  a  similar  type  of  program  on  a 
irge  list  of  stations,  as  territory  is 
pened  during  1938.  Placement  will  be 
arousrh  Charles  H.  Mayne  Co.,  Los 
jj.ngeles. 

IJash  Motors  Div.,  Nash-Kelvinator 
Corp,  Kenosha,  Wis. 

/  Used  Boake  Carter  for  one-minute 
;-anscribed  announcements  on  about 
00  stations  to  announce  new  models, 
'o  other  spot  business  will  be  placed 
ntil  next  fall,  according  to  the  agen- 
V.  Geyer,  Cornell  &  Newell  Inc., 
Jew  York. 

National  Bellas  Hess,  Kansas  City 

This  mail  order  house  specializ- 
ing in  women's  clothes,  used  13-week 
jampaigns  starting  in  March  and 
eptember  last  year  on  about  five 
aral  stations.  Radio  plans  for  1938 
.epend  on  business  conditions.  Ruth- 
'auff  &  Ryan,  Chicago,  is  agency. 

National  Biscuit  Co.,  New  York 

Having    successfully    tested  Dan 
Yarding's  Wife  on  WMAO.  on  Jan. 
will  start  it  on  13  NBC-Red  sta- 
ons,  with  transcribed  versions  of  pro- 
|lram  to  run  a  quarter-hour  five  times 
eekly  on  25  stations.  Following  is  a 
'implete  list:  WDAF  WTMJ  KSTP 
7TAR  WKY  KYW    KDKA  KSD 
7GY   KVOO   WSM   KOA  WS^fB 
7FBR  WBRC  WNAC  WGR  WRT 
7LW    WIS    WFAA   WHO  WWJ 
^^DRC  KPRC.  NBC  Transcriptions, 
hicairo.  cut  the  discs.  McCann-Erick- 
)n.  Chicago,  is  agency. 

(National  Biscuit  Co.-  New  York 

Has  increased  its  appropriation  for 
^38.  and  plans  wide  use  of  trans- 
iptions.  Agency :  McCann-Erickson 
ic,  New  York. 

National  Carbon  Co.,  New  York 

Not  using  spot  now,  has  plans  un- 
ir  consideration  for  the  new  year, 
gency  :  J.  M.  Mathes  Inc.,  New  York. 


National  Transportation  Co.,  Inc. 
New  York 

Has  just  renewed  contract  for  a 
quarter-hour  Parmelee  program  week- 
ly on  WHN  New  York.  Two  other 
stations  were  used  during  the  sum- 
mer, and  the  company  plans  to  ex- 
pand to  other  cities  in  the  spring. 
Agency  :  World  Wide  Adv.  Corp.,  New 
York. 

Natone,  Los  Angeles 

After  a  local  test  for  Sav-a-Nail, 
will  launch  a  national  campaign  in 
spring  to  introduce  the  product,  a 
manicure  wax.  Live  spot  announce- 
ments on  from  50  to  75  stations,  as 
new  markets  are  established,  will  be 
used.  Campaign  is  scheduled  to  start 
in  March  with  placement  by  Janes- 
Morton  Inc.,  Los  Angeles. 

Nestle's  Milk  Products  Inc.,  New 
York 

Using  Mad  Hattergfields  in  trans- 
cription on  three  stations  in  addition 
to  WLW  Line ;  the  program  may  be 
placed  on  other  stations,  including 
some  in  Canada.  Agency :  Lord  & 
Thomas  Inc.,  New  York. 

National  Grocers  Co.  Ltd.,  Toronto 

Has  started  a  transcriptioa  series 
on  CBL,  Toronto. 


New  Departure  Mfg.  Co.,  Bristol, 
Conn. 

Now  on  15  stations  with  station 
breaks  for  coaster  brakes  before  and 
after  children's  programs,  leaves  the 
air  after  Christmas  to  return  iu 
March.  Agency  :  Lord  &  Thomas,  New 
York. 

Bureau  of  Milk  Publicity,  State  of 
New  York,  Albany 

Using  transcriptions  on  about  20 
stations,  has  increased  its  appropria- 
tion for  1938.  Agency  :  J.  M.  Mathes 
Inc.,  New  York. 

New  York  Telephone  Co., 
New  York 
Will  continue  participation  in 
Martha  Deane,  WOR,  Newark.  Agen- 
cy :  BBDO,  New  York. 

New  York  Mattress  Co.,  Boston 

OfC-and-on  user  of  spot  during  past 
season,  will  probably  have  a  similar 
program  in  1938  on  WEEI.  WNAC, 
WAAB.  Agency :  Louis  Glaser,  Bos- 
ton. 

Northeastern  Laboratories  Inc., 
Boston 

Has  just  completed  13-week  local 
sidewalk  program  and  will  probably 
resume  in  late  summer  with  similar 
show.  Agency :  Louis  Glaser,  Boston. 


North  American  Accident  Insur- 
ance Co.,  Newark 

Had  been  using  local  live  programsi 
on  18  stations,  recently  dropped  all  ra- 
dio business  but  will  return  this  month 
on  25  or  more  stations.  Agency : 
Franklin  Bruck  Adv.  Corp.,  New 
York. 

Nostrane  Products,  New  York 

Using  participation  and  spot  an- 
nouncements on  WNEW,  New  York, 
and  expects  to  continue.  Agency: 
Schillin  Adv.  Agency,  New  York. 

Nu-Enamel  Paint  Corp., 
Los  Angeles 

Used  daily  spot  announcements  and 
time  signals  on  6  California  stations 
in  a  seasonal  campaign  during  1937 ; 
will  use  a  similar  type  of  radio  and 
increase  list  of  stations  during  1938. 
A  spring  campaign  is  now  being 
planned  through  Advertising  Arts 
Agency,  Los  Angeles. 

Olds  Motor  Works,  Lansing 

In  1937  used  quarter-hour  trans- 
criptions on  about  60  stations  through 
the  fall  season,  promoting  its  new 
models.  While  a  similar  campaign  will 
be  placed  next  year,  no  other  spot  is 
planned.  Agency  :  Campbell-Ewald  Co. 
of  New  York. 

{Continued  on  page  ^2) 
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Old  Homestead  Bakery, 
San  Francisco 

Will  continue  its  one  hour  amateur 
hour  with  Bennie  Walker  over  KGO. 
Agency :  Leon  Livingston,  San  Fran- 
cisco. 

Omar  Mills  Inc.,  Omaha 

Will  continue  Your  Home  Town 
Memories,  quarter-hour  transcriptions 
running  three  to  six  times  weekly  on 
11  stations  in  1938  with  the  excep- 
tion of  the  summer  months.  J.  Walter 
Thompson  Co.,  Chicago,  is  agency. 

Omega  Chemical  Co.,  Brooklyn 

Will  continue  with  announcements, 
five-minute  spots,  quarter-hour  spots 
and  time  signals  on  about  25  stations 
for  Omega  oil.  Agency  is  Husband  & 
Thomas  Inc.,  New  York. 

Oneida  Ltd.,  Oneida,  N.  Y. 

Has  just  completed  a  series  of  tran- 
scriptions on  36  stations.  Future 
plans  are  indefinite.  Agency :  BBDO, 
New  York. 


Oshkosh  Overall  Co.,  Oshkosh,  Wis. 

Used  radio  extensively  in  1937. 
Quarter-hour  transcriptions  of  Lem 
&  Martha  now  broadcast  thrice  week- 
ly on  WHO  to  be  started  on  a  num- 
ber of  stations  Feb.  3.  On  Jan.  3 
firm  will  start  sponsorship  of  Pat  d 
Henry  thrice  weekly.  Ruthrauff  & 
Ryan,  Chicago,  is  agency. 

Oyster  Shell  Products  Co.,  New 
Rochelle,  N.  Y. 

Plans  no  change  in  its  schedule  of 
announcements  on  38  stations  to  run 
through  October.  Agency  :  Husband  & 
Thomas  Inc.,  New  York. 

Pacquin  Inc.,  New  York 

Will  continue  until  spring  with  five- 
minute  transcriptions  three  times  a 
week  on  18  stations.  Agency :  Wm. 
Bsty  &  Co.  Inc.,  New  York. 

Pacific  Coast  Borax  Co.,  New  York 

Will  continue  NBC-Red  Death  Val- 
ley Days.  No  change  is  contemplated. 
Agency  :  McCann-Erickson,  San  Fran- 
cisco. 


Which 

WILL 


HALF 

YOU 


«AT,  Si  ? 

Maybe  it*s  because  we  don^t  have  droughts,  and  are 

kind  oS  used  to  eating  but  it*s  a  £act  that  our  Red 

River  Valley  people  consume  30.3%  o£  all  food  sold  in 
the  three  combined  states,  North  Dakota,  South 
Dakota  and  Minnesota  [exclusive  of  the  counties  con- 
taining Minneapolis  and  St.  Paul}.  .  .  .  And  WDAY 
is  the  station  that  brings  this  rich  market  to  you  —  in 
one  audience,  at  one  low  cost.  .  .  Want  the  figures? 

WDAY.  INC 


—  D 
N.  B.  C. 


Affiliated  with  the  Fargo  Forum 

FREE  and 
PETERS,  INC. 
NATIONAL 
REPRESENTATIVES 


FARGO 
N.  D. 


940  KILOCYCLES 
Sooo  WATTS  DAY 
1000  WATTS  NIGHT 


Packard  Motor  Car  Co.,  Detroit 

Slashing  half-million  dollars  from 
advertising  appropriation.  Sixty  per 
cent  of  the  entire  advertising  appro- 
priation in  1938  will  be  devoted  to 
radio.  Young  &  Rubicam,  New  York, 
handles  the  account. 

Peaslee-Gaulbert  Co.,  Louisville 

Using  five-minute  transcriptions  on 
36  stations,  will  drop  some  of  these 
and  continue  with  about  20  stations. 
Some  of  the  stations  may  be  resumed 
in  the  fall.  Agency :  J.  Stirling  Get- 
chell  Inc.,  New  York. 

Penn  Tobacco  Co.,  Wilkes-Barre, 
Pa. 

Now  sponsoring  news  programs  on 
two  stations,  and  plans  to  continue 
without  change.  Agency  :  Ruthrauff  & 
Ryan,  New  York. 

Peoples  Credit  Jewelers  Ltd., 
Toronto 

Placing  more  spot  local  broadcasts 
in  Ontario  and  Quebec  cities  where  it 
has  branches  this  winter.  Agency ; 
MacLaren  Adv.  Co.  Ltd.,  Toronto. 

Phillips  Packing  Co., 
Cambridge,  Mass. 

Has  cancelled  all  radio  advertising 
because  of  strikes  at  the  factory,  and 
doesn't  know  when  it  will  be  able  to 
resume.  Agency :  Compton  Adv.  Inc., 
New  York. 

Piel  Bros.,  Brooklyn 

Using  announcements  in  the  South 
and  expect  to  continue  and  possibly 
add  to  the  list.  Agency :  Kenyon  & 
Eckhardt  Inc.,  New  York. 

Pilot  Radio  Corp.,  New  York 

May  expand  its  present  schedule  on 
WMCA,  New  York,  possibly  adding 
other  stations.  Agency :  Alvin  Austin 
Co.,  New  York. 

Pinoleum  Co.,  New  York 

WOl  continue  to  advertise  Pinoleum 
cold  remedies  with  twice  daily  spot 
announcements  on  seven  stations 
(WQXR,  WHN.  WNAC,  WMAQ, 
WBBM,  KYW,  WTAM)  through  the 
winter.  Agency :  Pedlar  &  Ryan  Inc., 
New  York. 

Popular  Brands,  New  York 

Now  on  8  stations,  participating 
and  spot  announcements.  Plans  for 
1938  are  indefinite.  Agency :  Tracy- 
Locke-Dawson    Inc.,   New  York. 

Princess  Pat  Ltd.,  Chicago 

Will  continue  its  Princess  Pat  pro- 
gram on  a  split  red  and  blue  network 
in  1938  with  spot  planned  for  1938  in 
this  country.  XEW,  Mexico  City,  will 
be  used  for  the  third  consecutive  year, 
with  the  possibility  that  half  hour 
Princess  Pat  transcriptions  will  be 
used  on  a  few  Canadian  stations. 
.$125,000  was  spent  in  1937  with  the 
1938  budget  set  for  $150,000.  McJun- 
kin  Adv.  Co.,  Chicago  is  the  agency. 
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Procter  &  Gamble  Co.,  Cincinnati 

Will  continue  to  expand  its  radi 
activities,  at  least  until  the  end  of  it 
fiscal  year,  .lune  1.  To  supplement  it  i| 
Road  of  Life  broadcasts  on  NBC-Re- 
and  CBS  for  Chipso,  off-the-line  trau 
scriptions  of  the  program  are  bein. 
used  on  the  Pacific  Coast  and  Canada 
The  Houseboat  Hannah  transcriptioi 
series,  used  for  Lava  Soap  in  th' 
United  States,  is  also  used  for  Chips' 
in  Canada.  A  new  transcribed  seria 
program  will  be  started  early  in  th« 
year  for  placement  on  the  West  CoaBl 
and  in  Canada  to  advertise  Camay 
Calay  and  Dash.  Above  business  if 
placed  through  Pedlar  &  Ryan  Inc. 
New  York. 

Procter  &  Gamble  Co.,  Cincinnati 

Using  one-quarter  hour  daily  Polish; 
program — 5  times  weekly  on  WOV 
New  York,  and  two  five-minute  Po- 
lish newscasts  daily  except  Sunday  or' 
W.IBX,   Detroit,   with   more  foreign' 
language  programs  planned  for  1938 
Starts  The  Goldbergs  on  11  CBS  sta- 
tions,   with    transcribed    versions  on! 
four  or  five  stations  at  least.  Contin- 
ues   Houseboat   Hanna  quarter-houi 
discs  five  times  a  week  on  15  sta- 
tions all  through  the  year  for  Lava 
soap.   Will  start  Kitty  Kean  on  16 
CBS  stations  for  Dreft  and  Ma  Per- 
kins on  30  CBS  stations  for  Oxydol. 

Procter  &  Gamble  Co.,  Cincinnati 

During  1937  used  Morton  Downej 
transcriptions  for  Drene  and  Carson 
Robison  for  Oxydol,  on  Radio  Lux-  I 
embourg.  While  the  Drene  series  i.' 
now  completed,  the  Robison  discs  no« 
going  into  their  fourth  year  will  con 
tinue  indefinitely.  Agency  is  Erwin 
Wasey  &  Co.  Ltd.,  London. 

Procter  &  Gamble  Co.,  Cincinnati 

On  Jan.  3  starts  announcements  fui 
three  weeks  on  one  station  for  Ivory 
Snow  and  transcriptions  of  Gospel 
Singer  on  one  station  for  Ivory  soap. 
Agency :  Compton  Adv.  Inc.,  New 
York. 

Producers  Distributing  Agency, 
New  York 

Discontinued  its  WOR  turkey  pro- 
gram after  Christmas,  but  expects  to 
use  a  similar  or  larger  schedule  next 
fall  and  winter.  Agency :  Edwin  M 
Phillips  Co.,  New  York. 

Pro-phy-lac-tic  Brush  Co.,  Flor- 
ence, Mass. 

Used  some  one-minute  announce- 
ments early  in  1937,  but  is  now  oS 
the  air  and  will  probably  not  return 
in  1938.  Agency :  Lambert  &  Feas- 
ley  Inc.,  New  York. 

E.  Pritchard  Inc.,  Bridgeton,  N.  J. 

LTsed  no  radio  in  1937,  but  is  mak- 
ing plans  for  1938  for  its  catsup. 
Agency :  Wadsworth  &  Walker  Inc., 
New  York. 

Puritan  Baked  Beans,  Portland,  Me. 

Making  radio  debut  Jan.  6  on  six 
stations  (WCOP  WHDH  WTL: 
WJAR  WTAG  WSPR)  with  partioi 
pations  directed  to  women.  Agencv : 
Louis  Robert  Korn,  Portland. 

Purity  Bakeries  Corp.,  Chicago 

Cancelling  radio  advertising  the  first 
of  the  year.  Firm  has  been  using  Hoyie 
Alden's  Romance  five  times  weekly 
on  17  stations.  No  agency  is  currently 
handling  the  account. 

Quaker  Oats  Co.,  Chicago 

Will  start  transcriptions  of  its 
Dick  Tracy  network  progl-am,  five 
days  weekly,  beginning  Jan.  3  ou 
about  a  dozen  stations  in  the  South 
and  West.  Program,  advertising  Puffed 
Wheat  and  Puffed  Rice,  is  to  be  ex- 
tensively merchandised,  with  apprd- 
priate  premiums  and  give  aways  for 
members  of  the  Dick  Tracy  Clul>. 
Series  is  the  first  non-summer  radio 
advertising  for  these  products,  and  is 
timed  to  take  advantage  of  rising  in- 
terest in  juvenile  shows  following  first 
of  year  and  of  spring  stock-ups  of 
grocers  for  summer  business.  Agency : 
Fletcher  &  Ellis,  Inc.,  New  York. 
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RCA  Mfg.  Co.,  Camden 


Has  recently  started  one  and  two 
'jniuute  announcements  before  and  af- 
er  broadcasts  of  the  Metropolitan 
)pera,  which  will  run  until  niid- 
ilarch.  and  is  also  using  local  live 
alf-hour  programs  on  all  NBC-owned 
nd  operated  stations.  Agency :  Lord 
:  Thomas,  New  York. 

Railway  Express  Agency,  New 
York 

Uses  spot  announcements  for  the 
oliday  season  only.  Stations  in  32 
ities  were  used  in  1937.  Agency : 
paples  Co.,  New  York. 

I      Rapinwax  Co.,  New  York 

Will  continue  participation  on 
llartha  Deane,  WOR,  Newark.  Agen- 
|y ;  TV.  I.  Tracy  Inc.,  New  York. 

i    Reliance  Mfg.  Co.,  Chicago 

I  "Will  curtail  radio  expenditures  in 
938.  While  25  stations  were  used  in 
937  only  seven  stations  are  sched- 
led  to  start  March  1  in  a  13-week 
Campaign.  Live  talent  programs  will 
tart  on  the  following  tentative  list : 
VLS  WLW  KDKA  WHO  WJR 
^BT.  WCCO.  Mitchell-Faust  Adv. 
i.gency,  Chicago  handles  the  account. 

{Retail  Lumberman's  Dealer  Assn. 

Consists  of  12  sections  of  lumber 
(ealers  throughout  the  country,  which 
let  in  Chicago  in  December  at  which 
me  radio  advertising  was  planned  for 
'138  to  stimulate  building  of  homes, 
lames  R.  Lunke  &  Associates,  Chi- 

go,  will  handle  the  campaign. 

Rival  Packing  Co.,  Chicago 

J  Has  bulk  of  its  distribution  in  the 
liast  and  Midwest,  but  may  add  other 
'uitlets  as  distribution  is  increased  in 
'jther  markets  during  1938.  Radio  ad- 
'lertising  appropriation  for  1938  will 
'e  increased.  Charles  Silver  Co.,  Chi- 
■;igo.  is  agency. 


Remington  Rand  Inc.,  Buffalo 

Using  announcements  on  10  stations 
quarter-hour  and  programs  on  three 
New  York  stations.  Some  expansion 
is  planned  early  in  1938.  Agency  :  Lee- 
ford  Adv.  Agency,  New  York. 

Remington  Rand  Inc.,  New  York 

Plans  no  change  in  its  schedule  of 
local  live  programs  on  12  stations. 
Agency :  Franklin  Bruck  Adv.  Corp., 
New  York. 

Robin  Hood  Mills  Ltd.,  Montreal 

Runs  transcription  campaigns  in 
various  cities  where  sales  need  stimu- 
lating. Latest  contract  is  for  52  epi- 
.sodes  of  Magic  Island  on  CKTB,  St. 
Catherines,  Ont.  Agency :  All-Canada 
Radio  Facilities  Ltd.,  Toronto. 

Roaman's  Department  Store,  New 
York 

Will  continue  to  use  WGY  Schenec- 
tady, and  KDKA.  Pittsburgh,  for  mail 
order  business.  Sponsor  uses  partici- 
pating programs  from  time  to  time. 
Agency :  Albert  Frank-Guenther  Law 
Inc.,  New  Y'^ork. 

Rolls  Razor  Inc.,  New  York 

Has  no  plans  for  1938  radio.  Used 
quarter-hour  transcriptions  on  7  sta- 
tions last  spring  at  a  cost  of  $11,- 
000.  Agency:  Kimball,  Hubbard  & 
Powel  Inc.,  New  York. 

Royal  Lace  Paper  Works,  Brooklyn 

Has  discontinued  its  line-up  of 
five-minute  transcriptions  on  15  sta- 
tions, but  will  probably  return  to  the 
air  in  the  spring.  Agenev  is  Law- 
rence C.  Gumbinner  Adv.  Agency,  New 
York. 

Royal  Toy  Co.,  New  York 

During  1937  placed  a  four-week 
campaign  of  announcements  on  22 
stations  for  the  holiday  business  and 
expects  to  repeat  next  winter.  Agen- 
cy :  Reiss  Adv.  Inc.,  New  York. 


ODD  RLMOTE— Radio  went  quail 
hunting  Dec.  10  in  the  uplands  of 
New  Jersey  when  WOR  broadcast 
a  shot-by-shot  account  of  the  ac- 
tivities of  a  group  of  sportsmen, 
including  Babe  Ruth.  Shown  above, 
left  to  right,  are  Babe  Ruth,  Engi- 
neer George  Brazee,  and  Dave  Dris- 
coll,  of  the  WOR  special  features 
department.  Bob  Edge,  WOR  hunt- 
ing and  fishing  commentator,  was 
in  the  background. 

Rumford  Chemical  Works,  Provi- 
dence, R.  1. 

Will  continue  indefinitely  with  its 
present  schedule  of  one-minute  an- 
nouncements on  15  stations  for  bak- 
ing powder.  Agency :  Atherton  &  Cur- 
rier Inc.,  New  York. 
Rulo  Corp.  of  America,  Oakland, 
Cal. 

Using  one  and  two  daily  five-minute 
transcribed  commentary  programs  on 
22  stations  in  11  Western  States  for 
its  gas-saving  device.  Will  increase  to 
90  stations  during  early  part  of  1938, 
with  dealer  tie-in.  Currently  making 
up  list.  Agency  is  Volney  T.  James 
&  Associates,  Los  Angeles. 

Canned  Salmon  Industry,  Seattle 

Will  use  radio  at  peak  interest 
periods  during  1938.  placing  through 
J.  Walter  Thompson  Co.,  that  city. 


St.  Germaine  Press,  Chicago 

Sponsoring  a  weekly  quarter-hour 
transcribed  talk  on  14  stations  na- 
tionally, supplemented  by  a  similar 
live  program  on  six  stations ;  will  con- 
tinue and  add  to  the  list  during  early 
spring.  Allied  Adv.  Agencies,  Los  An- 
geles, services  the  account. 

Safeway  Stores,  San  Francisco 

Will  continue  its  advertising  cam- 
paign five  nights  weekly  with  the 
transcribed  program  Land  of  the 
Whatsit  over  13  stations  in  Califor- 
nia, Oregon  and  Washington.  The 
company  recently  renewed  for  13 
weeks.  Agency :  J.  Walter  Thompson 
Co.,  San  Francisco. 

Salerno-Megowen  Biscuit  Co.,  Chi- 
cago 

Sponsoring  Question-Air  program  on 
WMAQ,  Chicago,  plans  to  use  split 
NBC-Red  network  in  1938,  including- 
outlets  in  Milwaukee,  Detroit,  Omaha 
and  St.  Louis.  The  firm  plans  to  spend 
$70,000  on  radio  in  1938.  Schwim- 
mer  &  Scott.  Chicago,  is  agency. 

Sarnay  Products,  New  York 

Will  use  two  stations  in  Florida, 
and  may  expand  for  its  athlete's  foot 
remedy  schedule.  Agency:  Albert 
Frank-Guenther  Law  Inc.,  New  York. 

Satisfactory  Shoe  Co.,  Chicago 

Started  its  first  radio  advertisings 
last  October  on  WJ.ID,  and  plans 
gradual  expansion  in  1938  as  Chicago 
test  has  proven  successful.  First 
United  Broadcasters,  Chicago,  is  agen- 
cy. 

T.  M.  Sayman  Cfi.,  St.  Louis  (Say- 
man's  soap) 

Started  its  initial  radio  advertising: 
in  November.  Plans  for  1938  are  not 
set  though  there  is  a  possibility  that 
a  network  may  be  used.  Benson  &. 
Dall  Inc.,  Chicago,  is  agency. 

(Continued  on  Page  UU) 
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S.  A.  Scherer  Corp.,  Los  Angeles 

Covers  California  with  branch  of- 
fices, will  increase  spot  announcements 
and  time  signal  usage  in  1938,  has 
increased  its  radio  appropriation  10% 
over  last  year.  Sponsor  used  17  sta- 
tions consistently  during  1937  and  will 
increase  the  number  in  1938,  placing 
through  Allied  Advertising  Agencies 
Inc.,  Los  Angeles. 

Schering  Corp.,  Bloomfield,  N.  J. 

May  use  some  spot  during  the  year 
for  Saraka  laxative,  but  is  off  now. 
During  1937  used  quarter-hour  trans- 
criptions on  7  stations.  Agency  :  Mar- 
schalk  &  Pratt  Inc.,  New  York. 

Schlitz  Brewing  Co.,  Milwaukee 

Ran  Palm  Garden  of  the  Air,  y  and 
15-minute  transcriptions,  on  10  sta- 
tions in  1937  with  about  20  stations 
planned  for  1938.  Programs  are  cur- 
rently on  a  few  stations  with  com- 
plete list  to  run  in  the  summer. 
Local  dealer  tie-ups  are  planned  for 
1938.  Schlitz  spent  $20,000  on  radio 
in  1937.  McJunkin  Adv.  Co.,  Chicago, 
is  agency. 

Schoonmaker  Laboratories,  Cald- 
well, N.  J. 

Using  six  announcements  and  five- 
tninute  spots  weekly  on  two  stations 
for  Zyl,  contemplates  no  change. 
Agency :  Luckey  Bowman  &  Co.,  Inc., 
Xew  York. 


Scott  Powders,  Chicago 

A  new  firm  started  initial  radio  ad- 
vertising in  October  and  plans  grad- 
ually expansion  in  1938.  Spent  $10,- 
000  during  the  last  quarter  of  1937. 
First  United  Broadcasters,  Chicago,  is 
agency. 

Seaboard  Finance  Co.,  Los  Angeles 

With  offices  in  several  California 
cities,  used  10  stations  consistently 
during  1937  and  will  substantially  in- 
crease that  number  during  1938,  using 
spot  announcements  and  time  signals. 
Company  has  increased  its  radio  ap- 
propriation approximately  10%  over 
last  year.  Allied  Adv.  Agencies,  Los 
Angeles,  has  account. 

Sears  Roebuck  &  Co.,  Chicago 

Testing  a  few  markets  in  Minne- 
sota. May  add  more  stations  in  1938 
if  tests  prove  successful.  No  network 
is  planned  at  the  present.  Radio  ex- 
penditures for  1938  will  be  formulated 
the  latter  part  of  January  as  Sears' 
fiscal  year  begins  in  February.  Black- 
ett-Sample-Hummert  Inc.,  Chicago,  is 
handling  the  radio  plans  for  Sears. 

Sherman,  Clay  &  Co., 
San  Francisco 

Plans  to  continue  its  radio  activi- 
ties in  1938  and  will  use  KJBS  and 
KQW  for  the  release  of  its  seven 
nights  a  week  feature. 

Sherwin-Williams,  Co.,  Cleveland 

Uses  participation  programs  in 
spring  and  fall.  Past  schedules  have 
run  on  about  24  stations.  Agency  :  T. 
J.  Maloney  Inc.,  New  York. 

Seminole  Flavor  Co.,  Chattanooga 

Will  use  spot  in  a  few  markets  for 
Double  Cola  in  cooperation  with  deal- 
ers in  summer  of  1938.  McJunkin 
Adv.  Co.,  Chicago,  is  agency. 

W.  A.  Sheaffer  Pen  Co. 

LTsed  spot  announcements  and  pro- 
grams on  40  stations  from  March  to 
June  and  August  through  December 
in  1937.  Presumably  similar  cam- 
paigns will  be  conducted  in  1938.  Rus- 
sell M.  Seeds,  Chicago,  is  agency. 

Sinclair  Refining  Co.,  New  York 

Continuing  its  live  show  on  WBBM, 
Chicago,  with  no  change.  Agency : 
Federal  Adv.  Agency,   New  York. 


Sitroux  Co.,  New  York 

Will  continue  t©  use  a  live  program 
on  WOR,  Newark,  and  spot  announce- 
ments on  WLS,  Chicago,  for  its  men- 
tholated tissues.  No  expansion  is 
planned.  Agency :  Franklin  Bruck 
Adv.  Corp.,  New  York. 

Skelly  Oil  Co.,  Kansas  City 

Will  continue  its  Court  of  Missing 
Heirs  on  19  CBS  stations  plus  tran- 
scribed versions  on  10  stations  until 
June.  It  is  still  undecided  whether 
to  continue  program  during  the  sum- 
mer months.  Blackett-Sample-Hum- 
mert,  Chicago,  is  agency. 

Smith  Bros.,  Poughkeepsie 

Using  announcements  on  50  sta- 
tions, will  continue  without  change 
until  spring.  Agency :  Brown  & 
Tarcher  Inc.,  New  York. 

Smith  Overall  Co.,  St.  Joseph,  Mo. 

Will  begin  its  initial  radio  adver- 
tising using  live  talent  programs  three 
quarter-hour  periods  weekly  on  group 
of  stations  including  KGGF,  K6NC, 
and  KGBX.  Stations  are  represented 
by  Howard  H.  Wilson  Co.,  Chicago. 
R.  J.  Potts  &  Co.,  Kansas  City,  is 
agency. 

Sobol  Bros.  Service  Stations, 
New  York 

Will  continue  daily  quarter-hour 
programs  on  WMCA,  New  York. 
Agency  :  J.  Stirling  Getchell  Inc.,  New 
York. 

Socony-Vacuum  Oil  Co.,  New  York 

Renewing  its  sports  broadcasts  on 
six  stations.  Agency :  J.  Stirling  Get- 
chell Inc.,  New  York. 

Soil-Ofif  Mfg.  Co.,  Glendale,  Cal. 

Using  a  weekly  five-minute  partici- 
pation on  KNX,  Hollywood,  and  quar- 
ter-hour live  talent  on  KFWB,  Los 
Angeles,  will  continue ;  contemplates 
minute  transcribed  spots  in  five  ma- 
jor Pacific  Coast  cities  in  an  early 
1938  campaign.  Gerth-Knollin  Adv. 
Agency,  Los  Angeles,  has  account. 

Sperry  Flour  Co.,  San  Francisco 

Will  continue  five  regular  live  talent 
studio  programs  heard  various  days  of 
the  week  over  the  NBC-Pacific  Coast 
stations.  They  are  Sunday  Special, 
Gloria  Gale,  Hazel  Warner,  Martha 
Meade  and  The  Monday  Blues  Chas- 
ers. No  change  is  contemplated  for 
1938  unless  it  is  for  additional  radio 
time.  Agency :  Westco  Adv.  Agency, 
San  Francisco. 
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standard  Oil  Co.  of  California, 
San  Francisco 

Will  continue  its  broadcasts  of  th' 
Standard  Symphony  Hour  over  ' 
NBC-Red  network  stations  on  the  Pa 
cific  Coast  and  its  Standard  Schoo\ 
broadcasts  over  six  NBC-Red  station; 
on  the  Pacific  Coast  and  one  station  ir 
Honolulu.  No  change  is  contemplated 
Agency  :  McCann-Erickson,  San  Fran 
Cisco. 

Standard  Oil  Co.  of  N.  J.,  New 
York 

Has  renewed  Esso  Reporter  on  1.^ 
stations  for  52  weeks,  does  not  plan 
anything  else.  Agency :  Marschalk  & 
Pratt  Inc.,  New  York. 

Star  Outfitting  Co.,  Los  Angeles 
and  San  Francisco 

A  consistent  user  of  spot  and  livf 
talent  programs  for  the  last  six  years 
will  increase  its  radio  activity  during 
1938.  Sponsor  consistently  used  12 
stations  during  the  past  year,  with] 
half-hour  to  one-hour  daily  programs, 
and  will  add  to  the  list,  having  m- 
creased  its  radio  appropriation  bj 
10%.  Allied  Adv.  Agencies,  Los  Ange 
les,  has  account. 

Frederick  Stearns  &  Co.,  Detroit 

Will  continue  use  of  five-minute' 
transcriptions  on  seven  stations  for 
Astringosol  through  Erwin,  Wasey  & 
Co.  Inc.,  New  York. 

Sterling  Furniture  Company, 
San  Francisco 

Plans  to  continue  its  radio  activity 
throughout  1938.  At  present  using, 
seven  weekly  spot  announcements  ovei 
KGO,  San  Francisco.  Agency  is  Long 
Adv.  Service,  San  Francisco. 

Stewart  Warner  Alemite  of 
Canada,  Toronto 

Started  a  transcription  campaign; 
on  CBL,  Toronto,  and  CFCF,  Mon- 
treal. Auditioning  for  followup  shows, 
during  the  year.  Agency :  All-Canada 
Radio  Facilities  Ltd.,  Toronto. 

F.  A.  Stuart  Co.,  Marshall,  Mich. 

Entered  the  radio  field  in  August, 
1937,  for  Stuart's  Dyspepsia  Tablets. 
Currently  spending  $3,000  weekly, 
$50,000  for  the  year  on  radio.  Usmg 
daily  live-talent  programs  on  six  sta- 
t  i  o  n  s  —  WNAX,  KMMJ,  WHAS, 
WJJD,  WIBW,  WLW.  Will  add  the; 
New  York  market  in  February  in  ad- 
dition to  other  markets.  Radio  appro- 
priation for  1938  will  be  $150,000. 
Agency  is  Benson  &  Dall  Inc.,  Chi- 
cago, with  Roland  J.  Dooley,  account; 
executive. 

Sun-Maid  Raisin  Growers  Associa- 
tion, Fresno,  Cal. 

Has  $150,000  advertising  appropria- 
tion for  1938,  including  radio.  Lord  & 
Thomas,  San  Francisco,  has  account; 

Sure  Laboratories,  Chicago  '' 

Using  spot  announcements  on  five 
stations ;  may  add  other  outlets  ia. 
1938  as  distribution  is  secured  in  other 
markets.  Kirtland-Engel  Co.,  Chicago, 
is  agency. 

Sussman-Wormser  &  Co., 
San  Francisco 

Plans  to  continue  present  radio  ac- 
tivities during  1938.  At  present  spon- 
soring twice-weekly  drama  /  Want  a 
Divorce  on  NBC-Red  network  on  Pa- 
cific Coast  (KPO,  KHQ.  KOMO,^ 
KGW,  KFI,  KTAR,  KFBK,  KWG„ 
KM  J.  KERN).  Agency  is  Emil  Bri-, 
sacher  &  Staff,  San  Francisco. 

Tappins   Jewelry  Stores,  Newark 

Using  announcements  on  six  sta- 
tions, has  greatly  increased  its  radio, 
appropriation  for  1938.  Agency  :  Schil-" 
lin  Adv.  Agency,  New  York. 

Tea  Market  Expansion  Bureau, 
Toronto 

Continuing  in   1938   its   series  of- 
flash    announcements    three    or  fo.ur 
times  daily  on  9  Canadian  stations  in 
Ontario  and  Western  Canada.  Agen-i 
cy  :  Baker  Adv.  Agency  Ltd.,  Toronto.*' 
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Tide  Water  Oil  Sales  Corp., 
New  York 

Using  news  and  sports  news  pro- 
rams  on  nine  eastern  stations,  will 
.  ontinue  through  1938  and  may  add. 
-  Lgency :  Leunen  &  Mitchell  Inc..  New 

Tuckett  Ltd.  (tobacco),  Toronto 

Placing  more  spot  transcriptions  on 
i)ntario  and  Quebec  stations  this  win- 
ler.  Agency:  ilacLaren  Adv.  Co.  Ltd.. 
oronto. 

ih*.  Francis  E.  Townsend  Personal 
||       Campaign  Fund.  Chicago 

I  Formerly  known  as  Townsend  Xa- 
konal  Weekly,  this  sponsor  expects  to 
be  40  stations  in  1938.  including 
iacements  by  national  headquarters  in 
Hhicago.  with  local  Townsend  Clubs 
_tiroughout  the  country.  $.5,000  was 
ipent  in  1937  with  at  least  that  much 
p  be  used  in  1938,  This  does  not  in- 
v'ude  the  11  stations  on  the  Don  Lee 
;>etwork  which  runs  about  S300  week- 
Lisle  Sheldon  Adv.,  Los  Angeles, 
ilaces  the  time  on  the  Don  Lee  Xet- 
;  ork  with  Burton-Keith,  Chicago, 
'iindling  the  national  placements. 

iree  Sweet  Products  Co.,  Los  An- 
geles 

Now  using  participation  programs 
',a  the  Yankee  Network  and  six  Mid- 
est  stations,  from  one  to  three  times 
leekly,  will  increase  radio  activity  in 
1)38.  going  into  new  territory,  as  new 
arkets  are  established.  Dana  Jones 
o..  Los  Angeles,  has  account. 


;inion  Pacific  Railroad  Co.,  Omaha 

A  consistent  user  of  radio  time,  on 
m,  2  will  start  for  52  weeks  a  week- 
"j  quarter-hour  transcribed  serial 
strange  As  It  Seems  on  15  stations 
itionally.  List  may  be  enlarged. 
;laced  through  Caples  Co.,  Chicago. 

I    United  Air  Lines,  Chicago 

\  Spent  .So,000  on  spot  in  1937,  with 
filk  of  appropriations  on  KFI  and 
1HJ,  Los  Angeles  and  KFRC,  San 
'bancisco.  Appropriations  mav  be  in- 
-Jeased  for  1938.  J.  Walter  "Thomp- 
^in  Co..  Chicago,  is  agency. 

L'nited  Drug  Co.,  Boston 

Semi-annually    places    a    five  -  day 
larter-hour  transcribed  program  on 
ut  200  stations,  will  this  year  add 
third  series  in  February.  Agency : 
'■  reet  &  Finney  Inc.,  New  York. 

ica  Knitting  Mills,  Utica,  N.  Y. 

Uses  announcements  every  fall  on 
out  18  stations ;  expects  to  use  more 
an  usual  in  1938.  Agency :  John 
lomas  Miller,  New  York. 


Utilities  Engineering  Institute, 
Chicago 

Using  12  stations,  will  add  15  more 
St_  of  January.  Radio  campaign  in 
7  has  been  extremely  successful. 
TSt  United  Broadcasters,  Chicago,  is 
ency. 


I' 


^ick  Chemical  Co.,  Greensboro, 
N.  C. 

sing  25  and  100-word  announce- 
j;nts  on  80  stations,  will  continue 
•ough  the  middle  of  March,  starting 
lin  in  the  fall.  Has  100-word  an- 
aneements  on  12  Canadian  stations 
■ough  March.  Agency  :  Morse  Inter- 
ponal  Inc.,  New  York. 

iickers  &  Benson  Ltd.,  Toronto 

;Dffice  reports  a  number  of  new  ex- 
"imental  spot  campaigns,  and  one 

mt  has  already  signified  intention 
5  extending  the  campaign  to  more 

tions  later  in  the  vear. 


WTMJ  GRADUATES 

Bisgest  Radio  Honor  Roll 
 Claimed  by  Station  


CLAIMING  to  have  graduated 
more  radio  stars  than  any  other 
station,  WTMJ,  Milwaukee,  boasts 
of  the  following  names  on  its  honor 
roll:  Hildegarde,  singer;  Stanley 
Morner,  singing  actor  now  in  Hol- 
lywood; Lynn  Martin,  rhj-thm  sing- 
er now  in  Hollywood;  hncle  Ezra 
P.  Waiters,  otherwise  known  as 
Pat  Barrett;  Vivian  Fridell,  star  of 
Backstage  Wife;  Don  McNeill,  m. 
c.  of  NBC's  jamboree  and  Break- 
fast Club;  Happy  Jack  Turner, 
singing  pianist;  Ethel  Owen,  dra- 
matic star  on  Chicago  network 
shows;  Burr  Lee,  Harriet  Linehan 
and  Frank  Behrens,  Chicago  act- 
ors; Louis  Roen,  NBC  announcer; 
Sally  Foster  of  the  National  Barn 
Dance,  and  John  Olson  in  charge 
of  a  series  of  shows  for  Ruthrauff 
&  Ryan  Inc.  WTMJ's  feature, 
Heinie  and  His  Grenadiers  is  fre- 
quently broadcast  on  the  network, 
as  is  Kuss  Winnie,  sports  expert. 


Volopet  Co.,  Toronto 

Will  increase  spot  campaign  in 
1938  for  chemicals.  Agency :  riroad- 
cast  Adv.  Service,  Toronto. 

Wadsworth-Howland  &  Co., 
Maiden,  lUass. 

Using  three  one-minute  transcrip- 
tions weekly  on  35  stations  for  paint ; 
may  drop  a  few  stations.  Agency :  J. 
Stirling  Getchell  Inc.,  New  lork. 

Walker-Gordon  Laboratory  Co., 
Piainsboro,  X.  J. 

Currently  is  one  of  the  sponsors  for 
Alarthu  Jjeane  s  cooperative  program 
on  \\  OR,  Newark,  and  also  u^es  spot 
announcements  on  WNaC,  Boston, 
±  uture  plans  indeterminate.  Agency  : 
Young  &  Rubicam  Inc.,  New  York. 

Walsh  Advertising  Co.  Ltd., 
Toronto 

Office,  reports  a  tendency  for  Ca- 
naaiau  advertisers  to  become  more 
radio  minaed,  and  expect  this  to  have 
its  effect  on  tne  1938  sijot  business. 
A  few  Clients  are  experimenting  with 
spots  and  their  next  appropriations 
will  take  into  consideration  the  re- 
sults obtained  from  ttiese  tests.  Pro- 
grams are  tending  to  stabilize  rather 
than  increase. 

Henry  K.  Wampole  &  Co.  Ltd., 
Toronto 

The  proprietary  firm's  present  spot 
campaign  over  about  30  stations  is 
expected  to  continue  in  1938.  Agency  : 
Ronalds  Adv.  Agency  Ltd.,  Toronto. 

Wander  Co.,  Chicago 

Will  continue  Little  Orphan  Atiiiie 
for  Ovaltine  on  25  NBC-Red  network 
stations  and  transcribed  versions  of 
the  show  on  21  stations  through  June  ; 
returning  in  fall  with  same  schedule. 
Blackett-Sample-Hummert,  Chicago,  is 
agency. 

Ward  Baking  Co.,  New  York 

Continuing  its  bread  advertising  on 
the  air,  news  programs  on  WJAX, 
Jacksonville,  and  WHKC,  Columbus, 
and  spot  announcements  on  WCAE, 
Pittsburgh,  and  CKLW,  Detroit. 
Agency :  Fletcher  &  Ellis  Inc.,  New 
York. 
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SERVING   FLORIDA'S  CENTER  OF  POPULATION 
THE    TAMPA    TRADE  TERRITORY 


6Z0  KC .  5000  Watts  Day  .  1000  Night 


Wasey  Products,  New  York 

Sponsoring  Arthur  Godfrey's  Sun 
Dial  three  mornings  weekly  on  WABC, 
New  York,  for  Kreml  hair  tonic,  Bar- 
basol,  Musterole  and  Zemo.  Program 
started  Nov.  30  and  results  do  not 
indicate  yet  how  long  it  will  be  con- 
tinued. Agency  :  Erwin,  Wasey  &  Co., 
Inc.,  New  York. 

Washington  State  Apples,  Seattle 

Approximately  25  stations  in  key 
cities  scattered  throughout  the  nation 
were  used  by  this  cooperative  concern 
during  1937  for  spot  announcement 
campaigns.  According  to  present  indi- 
cations the  radio  campaign  will  be 
carried  on  a  larger  scale  in  1938. 
Agency :  J.  Walter  Thompson  Co., 
San  Francisco. 

Western  Growers  Protective  Asso- 
ciation, Los  Angeles 

A  seasonal  user  of  radio  time,  will 
increase  its  activity  during  1938.  As- 
sociation used  daily  spot  announce- 
ments on  16  Eastern  and  Midwestern 
stations  in  a  fall  campaign  for  Crisp 
Eatin'  lettuce  and  earlier  in  1937  used 
a  similar  number  for  Sweet  Eatin' 
melons.  J.  'S^'alter  Thompson  Co.,  Los 
Angeles,  services  the  account. 

White  House  Rice  Co.,  Houston 

After  a  four-week  test  on  KNX. 
Hollywood,  will  launch  an  extensive 
PaciiBc  Coast  campaign  in  February. 
Type  of  program  and  stations  to  be 
used  not  yet  decided  upon.  Agency 
is  Wm.  A.  Ingoldsby  Co.,  Los  Ange- 
les. 

Whiting  Milk  Co.,  Charlestown, 
Mass. 

Using  quarter-hour  student  pro- 
grams on  "^AAB,  Boston,  will  discon- 
tinue on  April  20,  Agency :  X.  W. 
Ayer  &  Son  Inc.,  Xew  York, 

Wilbert's  Products  Inc.,  New  York 

Will  continue  with  a  schedule  of  an- 
nouncements on  WMCA,  Xew  York, 
for  its  wax.  Agency :  W.  I.  Tracy 
Inc.,  New  York. 

Willard  Tablet  Co.,  Chicago 

Did  not  advertise  as  heavily  in  1937 
as  in  previous  years.  Currently  using 
five  stations  with  others  likely  to  be 
added  during  1938.  First  United 
Broadcasters,  Chicago,  is  agency. 

Williamson  Candy  Co.,  Chicago 
(Oh  Henry) 

Now  using  spot  on  four  stations — 
WBZ-WBZA,  WGY,  WTAM  and 
KOA — is  currently  gathering  data  on 
the  Oklahoma  and  Texas  markets  with 
the  possibility  of  using  radio  there  in 
1938.  Agency  is  John  H.  Dunham  Co., 
Chicago. 

Shirley  Wynn  Laboratories,  New 
York 

On  WMCA,  New  York,  for  about 
three  years,  expects  to  continue  in- 
definitely without  change.  Agency  :  Er- 
win M.  Frey,  New  York. 

Yellow  Cab  Co.,  San  Francisco 

In  all  probability  will  increase  its 
radio  activity  in  1938.  At  present  it 
is  using  a  spot  announcement  cam- 
paign on  one  station  in  San  Francisco 
and  one  in  Los  Angeles. 

Zonite  Corp.,  New  York 

Expects  to  use  announcements  on 
about  40  stations  in  the  spring  for 
Larvex.  Agency :  McCann-Erickson 
Inc.,  New  York. 


Williams  on  Mutual 

J.  B.  WILLIAMS  Co.,  Glastonbury, 
Conn.,  (shaving  preparations)  is 
starting  a  new  audience  participa- 
tion program  on  three  Mutual  sta- 
tions. The  half-hour  weekly  show 
will  consist  of  two  teams  quizzing 
each  other,  winner  to  receive  a  cash 
prize  of  $50.  Agency  is  J.  W^alter 
Thompson  Co.  Inc.,  New  York. 


ACCURACY- 
KNOWLEDGE 

&  39  YEARS 

EXPERIENCE 

IS  THE  FIRM 
FOUNDATION 
UPON  WHICH 
OUR  BUSINESS 

IS  BUILDED. 


Field  Intensity  and  Station 
Location  Surveys. 

Directional  Antenna 
Systems. 

■if  Allocation  Problems. 

Television  Specialists. 

■^A"  Broadcast,  High  Frequency 
and  Ultra  High  Frequency 
Bands. 

Management  and  Sales 
Analyses. 

Coverage  Presentations  for 
Sales  PuJ-poses. 

if  Market  Data. 


A  COMPLETE  SERVICE 
FOR  THE 
BROADCASTING  STATION 


Lieut.  Comdr.  Thomas  Appleby, 
U.  S.  N.  R.,  Pres.  and 
Chief  Engineer 
— Special  Appointment — 
Civilian  Radio  Engineer  U.  S. 
Navy  Dept.  in  1919 


Appleby 

and 

Appleby 

Consulting  Radio 
Engineers 

Jasper    8C   Winchester  Aves. 
ATLANTIC  CITY,  N.  J. 

Telephone  2-2535 


NEW   YORK  OFFICE 
350    MADISON  AVE. 
PHONE— MURRAY  HILL  2-2046 
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Canada  Expects  Record  Year 

{Continued  from  Page  15) 


QUALITY 


E  LECTRl CAL 
TRANSCRIPTION 
PROCESSING! 


Quality  recordings  require  quality  pro- 
cessing. That's  why  leading  transcrip- 
tion manufacturers  and  radio  stations 
specify  CLARK  pressings. 

For  20  years  CLARK  has  been  the 
standard  in  electrical  transcription  and 
phonograph  record  processing.  Both 
wax  and  acetate  "masters"  get  careful 
skillful  supervision.  They  come  out 
right  when  CLARK  does  them. 

For  quality  processing — say  CLARK. 


taken  by  advertising  agencies  in 
spot  broadcasting  is  the  report  of 
one  large  agency  with  branches  in 
seven  Canadian  cities  that  the  spot 
business  has  gone  up  considerably 
in  the  last  18  months,  that  no  one 
knovi^s  how  far  it  will  go  in  1938, 
and  that  definitely  the  peak  is  not 
nearly  in  sight. 

There  is  at  least  one  field  un- 
touched in  Canada,  and  that  is  the 
financial  institution.  Only  one  or 
two  such  organizations  are  known 
to  have  done  anything  with  radio, 
and  only  in  a  small  way.  Tlie  opin- 
ion of  a  large  agency  doing  mainly 
financial  advertising  is  that  if  a 
program  series  can  be  devised, 
financial  institutions  may  be  won 
over  from  their  conviction  that  ra- 
dio is  not  dignified  enough  for 
their  business.  It  must  be  remem- 
bered that  the  field  is  also  different 
in  Canada  because  there  are  only 
ten  banks  and  these  operate  on  the 
branch  banking  system,  because 
trust  organizations  are  entirely 
separate  from  banking,  and  other 
special  Canadian  financial  condi- 
tions. 

Business  is  good  in  Canada,  un- 
employment has  dropped  consider- 
ably, exports  are  growing,  national 
revenue  has  bettered  expectations, 
and  a  balanced  federal  budget  is 
looked  for  when  Parliament  recon- 
venes Jan.  27,  all  signs  for  an  ex- 
pected record  year  in  radio  broad- 
casting. 

D.  H.  Copeland,  vice-president 
Associated  Broadcasting  Co.  Ltd., 
Toronto,  stated:  "We  have  in  the 


past  few  months  placed  national 
transcribed  and  live  shows  for  46 
new  and  old  clients  over  48  sta- 
tions, our  company  acting  in  most 
cases  as  a  radio  department  for 
general  Canadian  advertising  agen- 
cies. We  have  found  that  1937  has 
been  the  best  year  for  radio  ad- 
vertising in  Canada,  and  we  have 
been  in  business  since  1928.  The 
new  year  promises  to  be  even  bet- 
ter, and  we  expect  a  fifty  per  cent 
increase  in  the  number  of  our 
sponsors,  while  the  majority  of 
present  advertisers  anticipate  us- 
ing bigger  campaigns.  There  has 
been  such  an  increase  of  business 
this  past  year  that  since  February, 
1937,  we  have  had  to  increase  the 
space  of  our  Toronto  office  three 
times,  and  now  occupy  an  entire 
fioor.  There  is  a  definite  tendency 
towards  transcription  campaigns  in 
Canada,  and  this  tendency  will 
continue  to  increase  during  the 
new  year." 

Ronalds  Adv.  Agency  Ltd.,  To- 
ronto, reports  that  while  transcrip- 
tions are  increasing,  if  the  re- 
cently formed  regional  and  nation- 
al networks  of  the  Canadian  Broad- 
casting Corp.  work  out  successful- 
ly, there  will  be  more  live  talent 
shows  in  Canada  during  1938.  Most 
of  their  larger  clients  are  going  in 
for  network  programs  during  the 
new  year.  Expectations  are  that 
1938  will  be  a  little  better  than 
1937  which  in  turn  has  seen  more 
radio  advertising  than  1936. 

Grow  &  Pitcher  Agencies,  Toron- 
to, reports  that  the  transcription 
business  in  Canada  looks  as  if  it 
will  definitely  increase  at  a  conser- 
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WSPD  dominates  in  Toledo  and  its  prosperous 
retail  trading  area — dominates  in  popularity — 
dominates  in  advertising  effectiveness. 


5000  Watts  Day  —  1000  Watts  Night 

WSPD 

Commodore  Perry  Hotel,  Toledo 


ative  figure  by  300%  this  winter. 
Last  year,  the  agency  points  out, 
transcription  campaigns  were  prac- 
tically an  innovation  in  Canada 
where  interest  has  lagged  about 
three  years  behind  the  United  State.^ 
in  spot  transcription  business.  To- 
day transcriptions  are  considered  a 
standard  advertising  medium  in  the 
Dominion.  The  agency,  which  im- 
ports United  States  transcriptions, 
finds  that  several  accounts  which 
tested  transcriptions  for  spot  cam- 
paigns durings  the  past  year  are 
now  definitely  in  radio  advertising 
with  1.5-minute  spots.  Many  new 
Canadian  radio  advertisers  have 
started  and  plan  to  use  in  the  com- 
ing year  5  and  1.5-minute  trans- 
cription programs.  Transcriptions 
from  the  United  States  coming  in- 
to Canada  have  to  pay  a  customs 
duty  of  about  33  Vc,  an  added  bur- 
den as  compared  to  network  pro- 
grams from  the  United  States 
which  come  in  free  of  customs 
duty. 

W.  Orr,  radio  account  executive, 
R.  C.  Smith  &  Son  Ltd.,  Toronto 
states:  "On  a  recent  trip  to  the 
smaller  local  stations  throughout 
Ontario  I  found  a  decided  swing 
from  transcriptions  to  local  live  tal- 
ent shows  for  local  advertisers, 
due  mainly  to  the  increase  in  net- 
work programs  on  the  Canadian 
Broadcasting  Corp.  regional  net- 
work. Our  largest  clients  will  use 
networks  next  year,  with  one  plan- 
ning to  use  many  small  stations  on 
the  hook-up  not  included  in  the  es- 
tablished regional  nets.  During  day- 
light hours  transcription  spot  cam- 
paigns ai'e  expected  to  be  a  bit  bet- 
ter in  1938  as  compared  to  the  past 
year." 

Recent  Improvements 

Frank  Goodman,  Young  &  Rub- 
icam,  Toronto,  said:  "The  situation 
for  spot  broadcasting  in  Canada 
has  improved  noticeably  since  the 
Canadian  Broadcasting  Corp.  an- 
nounced its  national  and  regional 
networks.  The  situation  is  now  bet-  ' 
ter  for  Canadian  advertisers,  for 
many  small  stations  now  will  be 
on  the  national  net  carrying  well- 
known  United  States  programs, 
making  spots  in  between,  before 
or  after  these  programs  very  val- 
uable. Formerly  the  only  spots  of 
value  were  carried  in  the  morning 
to  the  women  listeners,  but  now 
things  have  altered.  As  a  result  we 
are  revising  next  year's  spot  pro- 
gram accordingly."  During  1937 
the  agency  placed  transcription 
campaigns  for  Bordens  Products  on 
two  stations. 

Cockfield  Brown  &  Co.  Ltd.,  re- 
ports from  its  Toronto  office  that 
the  prospect  for  national  Canadian 
spot  business  looks  good,  that  bill- 
ings are  going  to  be  bigger  in  the* 
early  part  of  1938  than  in  1937 
and  that  there  will  be  an  appre- 
ciable increase  in  the  number  of 
stations  to  be  used  in  the  coming 
year  by  its  clients.  Business  in  1937i 
was  up  over  1936.  There  has  not! 
been  any  effect  of  the  United 
States  recession  in  Canada,  as  far 
as  their  business  is  concerned. 

According  to   Consolidated  Ad- 
vertising   Service    Ltd.,  Toronto, 
there  is  a  tendency  to  squeeze  out 
small  spot  announcements,  and  the  i 
agency  has  had  difficulties  in  plac-  ( 
ing  such  campaigns  on  a  number  i 
of  stations.  They  have  two  accounts  i 
who  will  be  interested  in  the  1938 
spot  campaigns  and  one  interested 
in  a  national  network  campaign.^ 

A.  McKim  Ltd.,  reports  from  its  ? 
Toronto  office  a  definite  increase  in  . 
national  program  business  in  sight-* 
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for  1938  as  compared  to  1937,  and 
that  radio  placements  in  the  past 
year  amounted  to  four  times  the 
amount  placed  in  1936.  The  number 
of  stations  used  by  their  clients 
'definitely  increased.  The  agency 
has  a  fair  amount  of  spot  busi- 
ness in  view  for  the  new  year,  with 
four  campaigns  starting  shortly  af- 
ter the  beginning  of  the  year  over 
'[(rom  12  to  30  stations. 
!  The  Canadian  Broadcasting 
Corp.'s  Toronto  commercial  office 
reports  that  without  doubt  the  CBC 
*lwill  carry  some  of  the  outstanding 
Commercial  programs  on  networks 
•*iin  1938.  There  is  also  an  increase 
in  the  number  of  Canadian  origi- 
liating  network  shows  in  view  for 
•|I938  giving  more  employment  to 
Canadian  musicians.  The  spot  busi- 
'less  prospects  for  CBC  stations  are 
'bn  a  par  with  the  business  car- 
ried in  1937.  The  CBC  is  in  the 
I'oeculiar  position  of  going  after 
commercial  business  but  at  the 
same  time  having  to  keep  a  balance 
)n  the  amount  of  sustaining  and 
commercial  programs  carried  over 
ts  own  stations  and  networks,  since 
,;he  CBC  is  a  publicly-owned  body 
l;o  give  broadcasting  service  to  Ca- 
'Kadians,  and  is  not  in  business  for 
11  profit. 

ll  C.  M.  Pasmore,  radio  depart- 
jiment  head,  MacLaren  Adv.  Co., 
Ltd.,  Toronto,  states:  "We  are  plac- 
;.ng  more  spot  business  this  winter 
i;han  ever  before.  Prospects  are  fair 
jfior  a  bigger  year  in  1938.  An  an- 
—itareciably  larger  amount  of  business 
Svas  placed  in  1937  over  the  prev- 
i  ous  year,  using  more  stations  with 
iTfiore  broadcasts  over  individual 
;tations." 


i 
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Edward  Gould,  radio  executive, 
McConnell,  Baxter  &  Eastman 
td.,  Toronto,  said:  "We  are  look- 
ng  forward  to  a  substantial  in- 
rease  in  radio  activity  in  1938. 
During  1937  many  advertisers  ex- 
)erimented  more  or  less  with  ra- 
lio  and  found  they  had  been  pass- 
ng  up  a  major  medium.  Many  of 
ur  own  clients  will  be  on  the  air  in 
.938 — some  of  them  for  the  first 
ime — while  others  will  increase 
xisting  appropriations.  A  source 
■f  gratification  in  the  past  year  is 
he  tendency  on  the  part  of  adver- 
isers  to  select  a  better  class  of 
program — whether  live  or  trans- 
Iribed — while  frowning  on  the  idea 
If  getting  on  the  air  just  for  the 
lake  of  using  radio.  If  this  ten- 
dency increases,  and  there  is  no 
toubt  that  it  will,  Canadian  radio 
'nil  surely  lose  the  last  vestige  of 
amateurishness,'  which  criticism  is 
!lt  present  very  often  leveled  at  it." 


Sees  a  Big  Increase 


T.  J.  Henry,  N.  W.  Ayer  &  Son 
of  Canada  Ltd.,  Toronto,  said: 
"Spot  broadcasting  will  be  heavier 
in  1938.  There  is  a  greater  con- 
sciousness of  radio  in  Canada  in 
both  spot  and  network  business, 
the  latter  especially  because  of  the 
lower  rates  established  by  the  Ca- 
nadian Broadcasting  Corp.  Indica- 
tions are  that  business  will  be  defi- 
nitely better  in  1938,  using  about 
the  same  number  of  stations  as 
1937.  Campaigns  will  embrace  all 
types  of  shows,  transcribed,  live, 
local  and  spot  announcements." 

J.  J.  Murray,  Broadcast  Adver- 
tising Service,  Toronto,  said:  "We 
are  definitely  using  more  spot  pro- 
grams all  the  time.  Business  is 
very  much  looking  up,  and  we  ex- 
pect an  increase  in  this  agency  of 
70  to  80%  by  the  end  of  1938.  All 
advertisers  are  taking  an  interest 
in  radio  in  Canada." 

Nate  Colwell,  Canadian  manager 
Joseph  Hershey  McGillvra,  Toi'on- 
to,  said:  "I  believe  spot  business 
in  Canada  will  be  larger  in  1938 
than  ever  before.  The  proportional 
growth  will  be  more  phenomenal 
for  two  reasons:  First,  because  the 


Spigot  Songs 

THE  mystery  of  music  ema- 
nating from  water  faucets 
in  a  Memphis  fur  shop  was 
solved  when  W.  H.  Coulter, 
technician  of  WMPS,  discov- 
ered the  sound  was  coming 
from  a  water  pipe.  The  fur 
shop  is  on  the  first  floor  of 
the  Columbian  Mutual  Build- 
ing and  the  broadcasting 
equipment  of  WMPS  is  in  the 
basement.  Employes  of  the 
fur  shop  reported  that  recep- 
tion was  better  when  the 
spigot  was  turned  on. 


stations  have  become  moi-e  progres- 
sive in  selling  time  and  have 
cleaned  house  in  recent  months; 
second,  because  of  the  fine  job  the 
Canadian  Broadcasting  Corp.  has 
done  in  bringing  national  United 
States  accounts  into  Canada  on  na- 
tional networks.  Coupled  with  these 
reasons  is  an  awakening  on  the 
part  of  advertising  agencies  to  ra- 


dio business,  with  many  agencies 
which  have  left  radio  alone  till 
now  opening  radio  departments, 
and  several  adding  radio  execu- 
tives to  their  staffs.  Canadian 
broadcasting  is  farther  away  from 
developments  made  in  spot  cam- 
paigns than  in  the  United  States, 
and  the  growth  this  coming  year 
will  be  the  more  phenomenal,  while 
at  the  same  time  Canadian  stations 
will  not  feel  to  such  an  extent  the 
seasonal  slumps  in  spot  business  as 
in  the  United  States.  More  radio 
advertising  is  going  in  for  year 
round  contracts  in  Canada.  Great- 
est increases  will  be  found  in  the 
food,  drugs  and  automotive  ac- 
counts." 

Blaker  Adv.  Agency  Ltd.,  Toron- 
to, reports  that  General  Foods  for 
Jello,  Grape-nuts,  Sank  a  Coffee, 
Maxwell  House  Coffee,  Calumet 
Baking  Powder  and  Swans  Dovra 
Cake  Flour  as  well  as  the  Carna- 
tion show  will  continue  in  Canada 
in  1938,  with  Jello  and  Carnation 
going  on  networks.  Maxwell  House 
new  1938  show  is  being  aired  in 
Canada  from  CBL,  Toronto,  and 
CBM,  Montreal. 


JOINS 
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104th  National  Market 

^32,000,000  Retail  Sales 

Vertical  Radiator  Antenna 

1310  Kc. 

250  Watts  Daytime 

100  Watts  Night 

Sunshine  Playground  of  the 
Border. 

KTSM  —  the  radio  oasis  in  the 
ether  desert. 

• 

Tri-State  Broadcasting  Co.,  Inc. 
Karl  O.  Wyler, 
Vice-Pres.  &  Gen.  Mgr. 

CRAIG  &  HOLLINGBERY 
National  Representatives 


•  The  addition  of  KTSM  to  the  National  Broad- 
casting Company  chain  brings  a  fine  new  link  in  a 
progressive,  worthwhile  market  that  heretofore  has 
been  radio  isolated.  For  over  eight  years,  KTSM 
has  served  EI  Paso  and  its  trade  territory  faithfully 
and  well,  building  an  enviable  reputation  for  high 
community  interest  and  winning  strong  listener 
loyalty.  Agencies  and  radio  advertisers  should  not 
overlook  this  fertile  market.  It  CAN  be  sold  by 
radio  —  and  through  radio  only  over  KTSM. 
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EL  PASO,  TEXAS 
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Who's  Blue  Now! 

THEY'VE  been  passing  around  the  crying 
towel  in  advertising  centers. 

The  printed  media  boys  have  been  shouting 
in  Cheltenham  extra  bold  that  radio  has  hit 
the  skids  during  the  current  business  recession. 

That's  their  story.  The  radio  story  is  that 
the  medium  has  been  hit  less  seriously  than 
printed  advertising. 

What  of  1938 !  Broadcasting  wondered  about 
that.  It  assigned  a  dozen  persons  to  spend  a 
week  finding  out  what  1938  will  bring.  They 
combed  the  agency  and  advertiser  ranks  of 
the  nation. 

They  agree,  of  course,  that  business  is  off — 
and  plenty — right  now  as  timid  time  buyers 
pull  in  their  oars.  But  they  also  agree  that 
1938  will  be  better  than  1937,  although  the 
jump  won't  eclipse  the  1937  gain  over  1936. 

A  few  sour  notes  are  detected:  Buyers  are 
champing  about  the  difficulty  of  picking  and 
holding  the  time  they  want.  They  are  mum- 
bling about  numerous  rate  increases  and  a  few 
even  have  suggested  a  conspiracy  to  club  ra- 
dio into  "rate  sensibility"  just  as  was  done 
with  printed  media  when  their  charges  were 
boosted.  They  are  protesting  increased  costs 
of  talent  and  music. 

If  any  advice  is  called  for  it  might  be  some- 
thing of  the  horse-sense  type,  like  this:  Give 
better  service  and  stage  more  aggressive  sales 
campaigns.  There's  plenty  of  business  ahead 
for  those  who  go  after  it. 


Havana  Postlude 

THE  BROADCAST  band,  embracing  only  106 
channels,  has  been  subdivided  on  paper  among 
six  North  American  nations  where  only  the 
United  States  and  Canada  had  divided  it  be- 
fore. Not  a  single  one  of  the  700-odd  sta- 
tions in  the  United  States  is  sacrificed.  Be- 
fore the  Inter-American  Radio  Conference  got 
under  way  in  Havana  Nov.  1,  that  result  was 
viewed  as  virtually  impossible. 

This  radio  miracle  was  accomplished  after 
six  weeks  of  strenuous  negotiations  in  which 
Canada,  Mexico  and  Cuba,  as  well  as  Haiti  and 
the  Dominican  Republic,  cooperated  admirably 
in  seeking  to  clear  up  what  might  well  have 
become  a  new  era  of  chaos  in  radio.  But  more 
than  that,  the  result  was  a  real  tribute  to  the 
diplomacy,  tact  and  ability  of  Commissioner 
T.  A.  M.  Craven  and  his  American  delegation. 

The  treaty  that  gro\/s  out  of  the  negotia- 
tions of  necessity  will  work  a  hardship  on 
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many  stations,  in  this  country.  It  requires  a 
sliding  of  the  broadcast  band  which  will  af- 
fect the  assignments  of  more  than  half  of  the 
700-odd  transmitters.  In  certain  instances,  sta- 
tions may  suffer  through  possible  reduction  of 
coverage,  and  in  isolated  cases  stations  may 
feel  their  effectiveness  will  be  seriously  im- 
paired. 

But  there  is  only  one  way  to  look  at  the 
broadcast  agreement — that  is  to  look  at  the 
whole  picture  rather  than  the  manner  in  which 
it  may  affect  an  individual  station  here  and 
there.  Without  such  an  agreement,  the  para- 
sitic operations  of  so-called  "border  stations" 
in  Mexico  and  Cuba  would  not  only  continue 
but  would  grow  more  acute,  playing  even  more 
havoc  with  operations  of  stations  in  this  coun- 
try and  in  Canada.  And,  in  the  sphere  of  inter- 
national affairs,  we  would  not  have  a  legal 
leg  to  stand  on,  because  the  ether  is  not  ex- 
clusively ours,  or  Canada's,  or  Mexico's.  Each 
nation  has  a  sovereign  right  to  it.  Only  by  a 
mutual  understanding  wherein  each  nation  ad- 
heres to  predetermined  technical  standards  can 
turmoil  be  averted.  That  understanding  is 
written  into  the  Havana  agreement.  It  be- 
comes law  a  year  after  three  of  the  four  prin- 
cipal nations  have  ratified  it  and  the  fourth 
signifies  its  intention  of  doing  so. 

It  is  our  fervent  hope  that  the  Senate  rati- 
fies the  treaty  early  in  the  new  session.  We 
hope  just  as  strongly  that  stations  or  station 
groups,  which  fear  the  outcome  as  it  results 
their  own  operations,  will  do  nothing  to  thwart 
prompt  ratification.  It  should  be  remembered 
that  the  treaty  is  most  fiexible  insofar  as  as- 
signments of  the  32  channels  in  the  clear 
category  for  the  United  States  are  concerned. 
There  will  be  hearings  on  individual  assign- 
ments after  ratification,  if  hearings  are  de- 
sired. In  the  interest  of  amicable  international 
relations  and  of  good  broadcasting,  the  broad- 
casters should  withhold  their  fire  until  after 
ratification  of  the  treaty. 


Sex  Rears  .... 

SOMEONE  slipped  up  rather  badly  at  the  J. 
Walter  Thompson  agency  and  at  NBC  Holly- 
wood headquarters  in  letting  Mae  West  go  on 
the  air  during  the  Chase  &  Sanborn  Hour  a 
few  weeks  ago  with  a  skit  burlesquing  Adam 
and  Eve  which,  by  the  very  intonations  of 
Miss  West's  voice,  was  full  of  double  entendre 
even  if  we  accept  the  excuse  that  a  pre-read- 
ing of  the  script  in  type  made  it  seem  harm- 
less enough. 

It  was  an  example  of  the  more  baneful  Hoi- 


The  RADIO 
BOOK  SHOP 

SIX  ARTICLES  titled  Television  Opens  Its 
Eyes,  written  as  a  series  by  Norman  Siegel, 
veteran  radio  editor  of  the  Cleveland  Press, 
were  prepared  in  latter  November  for  distri- 
bution to  the  Scripps-Howard  Newspapers. 
They  cover  comprehensively,  from  the  lay- 
man's viewpoint,  the  present  and  prospective 
status  of  the  visual  art. 

lywood  "show  business"  influence,  which  must 
be  curbed  by  broadcasters  if  they  are  going  to 
maintain  their  reputation — thus  far  practically 
unsullied — of  permitting  nothing  sexy  in  their 
productions.  FCC  Chairman  McNinch  took  offi- 
cial cognizance  of  the  numerous  protests  he  re- 
ceived and  is  conducting  an  inquiry,  indicating 
he  intends  to  use  the  moral  force  of  his  office 
to  keep  radio  clean.  Just  how  individual  sta- 
tions of  the  NBC  network,  having  no  con- 
trol or  foreknowledge  of  the  programs  they  will 
receive  over  the  lines,  can  be  properly  penal- 
ized, even  if  there  be  a  finding  that  the  pro- 
gram falls  under  the  indecency  clause  of  the 
Communications  Act,  is  one  matter  which  may 
be  cleared  up  as  a  result  of  his  probe. 

Maybe  the  Mae  West  incident  is  a  blessing 
in  disguise.  The  immediate  effect  is  to  place  all 
stations  on  their  guard.  It  means  closer  scru- 
tiny all  down  the  line.  And  more  particularly, 
it  means  that  the  tendency  of  radio  to  "go 
Hollywood"  will  get  a  timely  squelching.  We 
have  always  maintained  that  radio  isn't  mere- 
ly show  business,  as  show  business  would  have 
radio  believe.  It  is  cloaked  with  a  public  serv- 
ice aspect  and  holds  a  public  responsibility  that 
show  business,  with  its  extravagant  ballyhoo 
methods,  will  never  fathom.  Radio  should  never 
permit  theatrical  methods  to  dominate  to  the 
exclusion  of  public  service. 

The  editorial  in  our  last  issue,  pointing  out 
that  an  underground  campaign  was  under  way 
to  revive  the  old  Radio  Legion  of  Decency 
movement,  was  written  several  days  before  the 
Mae  West  episode  broke  as  a  luscious  morsel 
for  the  newspapers  and  the  reformers.  Then 
this  piece  of  sheer  stupidity  played  directly 
into  their  hands — a  stupidity  that  is  only: 
partially  condoned  by  the  abject  apologies  that 
quite  properly  followed. 

We  still  believe  that  radio,  standing  on  its 
past  record,  needs  no  Legion  of  Decency.  When 
we  warned  against  the  Radio  Legion  movement, , 
we  were  not  referring  to  the  eminent  Father 
Sheehy,  who  has  said  he  accepted  the  explana- 
tions and  apologies  and  now  regarded  the  inci- 
dent as  closed.  We  were  referring  to  the  un- 
derground movement  whose  prompters  were, 
well  known  to  be  chronic  "antis"  and  whose 
chief  activity  seemed  to  be  to  drum  up  synthe- 
tic complaints  against  radio. 

That  the  amusement  trade  press  was  used 
to  convey  the  initial  "feelers"  about  a  projected 
Radio  Legion  of  Decency,  even  before  the  Mae' 
West  episode,  bears  out  our  statement  that  the 
movie  people,  despite  their  eager  scramble  for^ 
radio  outlets  these  days,  really  haven't  the 
best  interests  of  radio  at  heart.  The  fact  is, 
after  all,  Mae  West  is  a  movie  star,  whose 
screen  style  simply  isn't  suited  to  radio.  Shej 
probably  won't  be  heard  again. 
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EWELL  KIRK  JETT 


I  UNCLE  SAM'S  Navy,  which  gave 
to  the  FCC  its  last  chief  engineer 
^  (now  FCC  Commissioner  Tunis  Al- 
'°f:-^gernon  Macdonough  Craven)  also 
ill  ia  supplies  his  successor,  Ewell  Kirk 
ni--  Jett,  USN,  retired, 
•lyji     When    the    Commission    at  its 
iJ| meeting  Dec.  22  named  Lieut.  Jett 
!  its  chief  engineer,  it  followed  the 
"'•  recommendation   of   his  predeces- 
-isor — Mr.  Craven,  himself  a  former 
jinaval  commander.  It  has  been  pret- 
ity  much  that  way  for  years,  be- 
leause  in  the  Navy  Lieut.  Jett  served 
'I several  tours  of  duty  under  Comdr. 
I,  Craven.  And  in  1929,  when  the  Fed- 
r.eral  Radio  Commission  was  an  un- 
^Igainly  infant  in  Washington's  reg- 
.ulatory  sphere,  Comdr.  Craven  was 
|j"loaned"  by  the  Navy  to  help  it  or- 
r'ganize  its  engineering  activities.  He 
■J  soon  had  the  Navy  "loan"  Lieut. 
^  Jett  to  the  Radio  Commission  too, 
"'i  'i|and  Jett  has  been  there  since, 
tki  »^    Since    Aug.    23,    when  Comdr. 

.'Craven  was  elevated  by  President 
ta  |^?°sevelt  to  a  commissionership, 
jILieut.  Jett  has  been  serving  as  act- 
%  -iimg  chief  engineer.  He  had  been  an 
cl;  assistant  chief  engineer  in  charge 
ijof  all  activity  other  than  broad- 
and   telephone    since  the 
t^CC  was  created  in  1934  and  had 
;t  libeen  assistant  chief  engineer  of  the 
ie  sipredecessor  Radio  Commissioner 
J  since  1931.  When  the  FCC  appoint- 
ed him  chief  engineer,  effective  Jan. 
1,  It  occasioned  no  real  surprise 
ibut  won   widespread  approbation 
[both  within  and  outside  Commis- 
,sion  ranks.  He  was  the  logical  man 
jfor  the  job.  It  was  definitely  a 
11*  merit"  promotion. 

Mild-mannered  and  soft-spoken, 
iChief  Engineer  Jett  is  a  veteran  of 
26  years  of  continuous  communica- 
tions service,  dating  back  to  1911 
when,  as  a  stripling  of  18,  he  en- 
llisted  in  the  Navy  and  immediately 
\fi!  sibegan  training  as  a  telegraph  and 
,'radio  operator.  He  served  conspic- 
_.uously  in  both  the  Vera  Cruz  cam- 
ipaign  and  the  World  War  and  has 
:been  cited  several  times.  When  he 
retired  from  the  Navy  in  1929  af- 
iter  physical  disability  in  line  of 
.duty,  he  had  completed  18  years  of 
service  which  carried  him  through 
the  enlisted  ranks  to  a  commission. 


Upon  leaving  the  Navy,  he  was  im- 
mediately appointed  a  senior  radio 
engineer  of  the  Radio  Commission 
in  charge  of  all  services  other  than 
broadcasting.  He  picked  up  where 
he  left  off  after  having  been  "loan- 
ed" to  the  Commission  by  the  Navy 
at  Comdr.  Craven's  request. 

While  he  has  specialized  on  ser- 
vices other  than  broadcasting  dui'- 
ing  his  FCC  tenure.  Chief  Engi- 
neer Jett  nevertheless  is  thorough- 
ly familiar  with  all  phases  of  tech- 
nical radio.  He  is  the  "daddy"  of 
police  radio  allocations,  and  has 
had  direct  supervision  over  techni- 
cal aspects  of  international,  point- 
to-point,  aviation,  ship  and  other 
communications.  Before  the  advent 
of  the  FCC  in  1934,  he  was  in 
charge  of  experimental  television, 
shortwave  broadcasting  and  other 
experimental  services  in  the  broad- 
cast line  which  since  have  been  as- 
signed to  the  broadcast  section  un- 
der Assistant  Chief  Engineer  A.  D. 
Ring. 

Although  little  known  to  the  pub- 
lic, Lieut.  Jett,  as  assistant  chief 
engineer,  has  had  direct  charge  of 
the  qualifications  of  some  70,000 
radio  operators  under  the  jurisdic- 
tion of  the  FCC.  Of  these,  25,000 
are  commercial  operators,  includ- 
ing those  in  broadcast  stations,  and 
the  other  45,000  hold  amateur  ra- 
dio licenses.  His  office  from  the 
start  has  prescribed  the  qualifica- 
tions for  operators  in  all  classes  of 
service. 

Life  began  for  Ewell  Kirk  Jett 
in  Baltimore  March  20,  1893.  Af- 
ter receiving  his  primary  schooling 
in  that  city,  he  enlisted  in  the  Navy 
in  June,  1911.  Prior  to  the  World 
War  he  served  as  a  telegraph  op- 
erator and  as  a  radioman  on  board 
several  warships.  He  received  the 
Mexican  Campaign  Award  for  ser- 
vices in  1913,  when  he  was  sta- 
tioned at  the  American  consulate  in 
Tampico  to  operate  a  radio  station 
prior  to  our  Navy's  occupation  of 
Vera  Cruz.  During  the  World  War, 
he  was  radio  officer  aboard  the 
Seattle,  which  made  the  first  con- 
voy trip  to  France  with  troops  in 
1917.  A  year  later,  he  was  radio 
officer  of  the  Georgia,  which  made 


PERSONAL  NOTES 


W.  B.  LEWIS.  CBS  New  York  vice- 
president  in  charge  of  programs,  is  in 
Hollywood  to  work  on  the  new  Ches- 
terfield program  and  will  remain  until 
the  show  switches  Feb.  4  to  New  York, 
as  will  Martin  Gosch,  producer.  Writ- 
ers include  Al  Lewis,  Henry  Garson 
and  Tom  Langan.  Agency  is  Newell- 
Emmett  Co.  Inc.,  New  York. 

FRED  WEBER,  general  manager  of 
Mutual  Broadcasting  System,  New 
York,  is  in  Los  Angeles  on  a  com- 
bined business  and  pleasure  trip,  hav- 
ing arrived  Dec.  21.  He  is  confer- 
ring with  Lewis  Allen  Weiss,  gen- 
eral manager  of  the  Don  Lee  Broad- 
casting System,  on  expansion  plans 
for  1938,  and  is  also  making  an  in- 
spection tour  of  the  network's  26  af- 
filiated stations  in  California,  Wash- 
ington and  Oregon. 

JOHN  BATES,  commercial  program 
manager  of  WOR,  Newark,  has  re- 
signed effective  Jan.  15  to  do  inde- 
pendent program  production,  and  will 
be  succeeded  by  Jerry  Danzig,  now  in 
the  special  events  department. 

VERNE  R.  YOUNG,  office  manager 
of  Loucks  &  Seharfeld,  Washington 
attorneys,  and  Mrs.  Young  on  Dec. 
23  became  the  parents  of  a  daughter. 

WILLIAM  RYAN,  sales  manager  of 
NBC  in  San  Francisco,  recently  was 
named  chairman  of  the  radio  commit- 
tee of  the  San  Francisco  Advertising 
Club. 

MILT  BLINK,  head  of  Standard  Ra- 
dio in  Chicago,  will  leave  for  the 
West  Coast  Jan.  4  to  confer  with 
Gerald  King,  remaining  in  California 
two  months. 

H.  L.  FERGUSON  has  resigned  from 
Jesse  L.  Kaufman  Inc.,  New  York. 
He  has  not  divulged  future  plans. 

ROBERT  W.  EHRMAN  has  been  ap- 
pointed assistant  to  the  manager  of 
WRTD.  Richmond,  Va.,  according  to 
Jack  Maxey,  WRTD  manager.  Mr. 
Ehrman  resigned  from  Richmond  U 
faculty  last  summer  to  become  WRTD 
editor  and  publicity  director. 

BERT  HAUSER,  assistant  manager 
NBC  sales  promotion  division,  New 
York,  has  been  appointed  sales  promo- 
tion counsel  for  NBC-owned  and  oper- 
ated stations. 

FRANK  U.  FLETCHER  FCC  attor- 
ney, and  Mrs.  Fletcher,  are  the  par- 
ents of  an  8%-lb.  son,  Frank  U.  Jr., 
born  in  latter  November. 

MAX  GRAF  of  Max  Graf  Produc- 
tions, San  Francisco  recently  suffered 
a  sprained  ankle  when  he  tripped  in 
his  studios. 


TED  JOHNS,  formerly  of  KROW, 
Oakland,  and  Frank  Buckley  recently 
joined  the  staff  of  KGGC,  San  Fran- 
cisco, as  account  executives. 
D.  E.  STEED  has  joined  the  com- 
mercial staff  of  WPTF,  Raleigh,  N. 
C,  to  handle  local  retail  accounts. 
DAVID  McCOSKER,  KFWB,  Holly- 
wood, account  executive,  after  two 
months  in  New  York  and  Chicago  on 
station  business,  has  returned  to  his 
West  Coast  headquarters. 
W.  O.  EDHOLM,  formerly  of  WJAG, 
Norfolk  Neb.,  has  joined  the  sales  staff 
of  the  Central  States  Broadcasting- 
System. 

RALPH  EHRESMANN,  salesman  of 
WMBD,  Peoria,  has  left  for  a  three- 
month  tour  of  Europe. 
HAROLD  SMITH  general  manager 
of  WOKO  and  WABY,  Albany,  has 
been  confined  to  his  home  during  the 
last  month  by  illness. 
JOHN  J.  RODERICK  has  resigned 
from  the  commercial  staff  of  WSPR, 
Springfield,  Mass.,  to  join  the  automo- 
bile business  of  Mayor  Anthony  J. 
Stopnina,  of  Chicopee  Falls,  Mass. 


Patrick  Made  Partner 

DUKE  M.  PATRICK,  Washington 
attorney  specializing  in  radio,  on 
Jan.  1  became  a  partner  in  the  law 
firm  of  Hogan  &  Hartson,  with 
which  he  has  been  associated 
since  March  1,  1933.  The  firm 
name  until  Jan.  1  was  Hogan,  Don- 
ovan, Jones,  Hartson  &  Guider.  In 
addition  to  Mr.  Patrick,  Arthur  J. 
Phelan  also  became  a  firm  member. 
Mr.  Patrick  from  1932  to  1933  was 
general  counsel  of  the  former  Radio 
Commission  and  during  the  preced- 
ing two  years  had  served  as  assist- 
ant general  counsel.  Radio  practice 
in  the  Hogan  firm  is  handled  by 
Mr.  Patrick  along  with  John  W. 
Guider,  a  partner,  and  Karl  A. 
Smith  and  Lester  Cohen. 


Eugene  (Tug)  Wilson 

EUGENE  S.  (Tug)  WILSON, 
58,  vice-president  of  the  A.  T.  & 
T.  Co.  since  1920  and  well-known 
in  radio  circles,  died  Dec.  19  in 
his  apartment  in  the  Hotel  Car- 
lyle,  New  York.  A  track  athlete 
during  his  college  days  at  Am- 
herst, he  had  been  in  good  health 
until  four  days  previous.  He  was 
a  trustee  of  the  Georgia  Warm 
Springs  Foundation,  headed  by 
President  Roosevelt.  Surviving  are 
his  widow  and  two  sons. 


the  last  convoy  voyage  in  wartime. 
It  was  halfway  across  the  Atlantic 
when  the  Armistice  was  signed. 

It  was  after  the  war  that  Radio 
Gunner  Jett  was  made  a  commis- 
sioned officer,  being  appointed  an 
ensign  from  the  ranks  after  com- 
petitive examinations.  In  1922  he 
was  promoted  to  lieutenant  junior 
grade,  and  three  years  later  to  sen- 
ior lieutenant.  From  1923  to  1926 
he  served  as  radio  officer  of  the 
Fleet  Base  Force  and  as  aid  to  Ad- 
mirals Chase  and  Marvell.  He 
served  three  tours  of  duty,  totaling 
nine  of  his  18  years  in  service,  in 
Washington.  Prior  to  the  war  he 
spent  his  first  tour  as  radio  opera- 
tor at  Arlington  and  after  the  war 
he  was  an  officer  in  charge  of 
Transatlantic  radio  traffic,  spend- 
ing his  last  tour  as  head  of  the 
Register  Publications  Section  and 
assistant  communications  officer  of 
the  Navy  department. 

Lieut.  Jett  has  attended  numer- 
ous international  conferences  as 
delegate  or  technical  advisor  for 
this  country.  He  recently  was  named 
by  President  Roosevelt  as  delegate 
to  the  highly  significant  Interna- 
tional Telecommunications  Confer- 


ence to  convene  in  Cairo,  Egypt,  on 
Feb.  1,  as  the  FCC  member.  In 
addition  to  the  international  con- 
ferences he  has  attended,  he  made 
a  survey  of  communications  in 
Alaska  last  August  which  included 
a  survey  flight  to  the  Arctic  Cir- 
cle and  Eastern  Siberia  as  well  as 
over  practically  the  entire  Alaskan 
domain.  At  the  Cairo  conference, 
in  which  shortwave  broadcasting 
will  play  an  important  role  due  to 
the  demand  for  widening  of  the 
bands,  Lieut.  Jett  is  certain  to  fig- 
ure prominently.  He  was  a  tech- 
nical advisor  at  the  recent  Inter- 
American  Radio  Conference  in  Ha- 
vana at  which  the  Pan-American 
nations  agreed  to  attend  Cairo  as 
a  bloc  on  this  and  other  matters. 

Mrs.  Jett  is  the  former  L.  Viola 
Ward.  They  have  two  daughters, 
Geraldine,  21,  a  senior  at  the  Uni- 
versity of  Maryland,  and  Frances, 
18,  a  senior  at  the  Chevy  Chase 
High  School.  They  reside  in  Che\^' 
Chase,  Md.  Lieut.  Jett  is  a  Mason 
and  attends  the  Methodist  Episco- 
pal Church.  He  was  chairman  of 
the  Washington  Section  of  the  In- 
stitute of  Radio  Engineers  in  1935. 
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DONALD  A.  HIGGINS,  formerly 
publicity  director  of  CBS,  has  been 
appointed  vice-president  and  news  di- 
rector of  Tom  Fizdale  Inc.,  New  York. 
New  accounts  of  the  publicity  firm  are 
S.  C.  Johnson  &  Son's  Attorney-at- 
Law;  Pillsbury's  Woman  in  White; 
Pepsodent's  Mickey  Mouse  Theatre  of 
ihe  Air ;  Wrigley's  Douhle  Everything ; 
and  Colgate's  show  featuring  Dale 
Carnegie. 

HELEN  HANCOCK,  formerly  in  the 
program  department  of  KEHE,  Los 
Angeles,  has  joined  the  CBS  Holly- 
wood press  department  in  charge  of 
trade  news.  She  replaces  Georgia  Neff, 
-who  has  been  made  secretary  to  John 
M.  Dolph,  executive  assistant  to  Don- 
ald W.  Thornburgh,  CBS  Pacific  Coast 
vice-president. 

MISS  CLAIRE  HARRISON,  head  of 
the  continuity  stafe  of  KWK,  St. 
Louis,  is  recovering  from  an  appen- 
dectomy. 

C.  EDWARD  GUNDAKER,  formerly 
of  WGAL,  Lancaster,  Pa.,  has  joined 
WHP,  Harrisburg,  Pa. 


MEREDITH  W  I  L  L  S  O  N,  musical 
conductor  on  the  NBC  Good  News  of 
1938  program  which  emanated  from 
Hollywood,  has  been  signed  to  a  new 
contract  by  M-G-M  ensuring  his  con- 
tinuance with  the  series  for  17  weeks 
after  Jan.  1. 

FRANK  BURGER,  formerly  of 
WOL,  Washington,  has  joined  the  an- 
nouncing staff  of  WIS,  Columbia,  S.  C. 

FRANK  YOUNG  has  returned  to  the 
announcing  staff  of  WOL,  W^ashing- 
ton.  Frank  S.  Blair  .Jr.,  formerly  of 
WFBC,  Greenville,  S.  C.  has  also 
joined  the  WOL  announcing  staff. 

LEW  VALENTINE,  production  man- 
ager of  WOAI,  San  Antonio,  is  the 
father  of  a  baby  boy  born  recently. 

JESSIE  WOODS,  formerly  of  NBC, 
San  Francisco,  succeeded  Evalyn  Mor- 
rison as  traffic  chief  at  K.JBS,  San 
Francisco,  who  resigned  to  be  mar- 
ried. 

DICK  DEASY,  KYA,  San  Francisco 
announcer,  is  recuperating  from  a  se- 
vere attack  of  influenza. 
BOB  DUMM,  special  events  producer 
at  KSFO,  San  Francisco,  is  back  on 
the  job  after  an  illness. 

RICHARD  CULL,  newscaster,  has 
been  promoted  to  news  editor  of 
WHIO,  Dayton. 


Vitch  of  a  Team 

MANNY  MARGET,  man- 
ager of  KVOX,  Moorhead, 
Minn.,  announced  a  basket- 
ball game  Dec.  18  between 
Moorhead  High  School  and  a 
quint  from  Crosby  Ironton, 
Minn.  The  lineup  for  the 
Crosby  Ironton  team  in- 
cluded: Odonovitch,  Dobero- 
vitch,  Drazenovich,  Blanich 
and  Perpich. 


JOHN  JAEGER,  chief  announcer, 
WNEW,  New  York,  and  Evelyn  Has- 
semer  of  the  station  were  married 
Dec.  19. 

RAY  SWEENEY.  CBS  writer,  and 
Miss  Lorraine  Grimm,  CBS  vocalist, 
have  announced  their  engagement. 

JOE  PAGET,  formerly  of  KGGM,  Al- 
buquerque, N.  M.,  has  joined  the  an- 
nouncing stafE  of  KICA,  Clovis,  N.  M. 

BERNARD  GRAY,  formerly  of 
WPG,  Atlantic  City,  N.  J.,  has  joined 
the  KMTR,  Hollywood,  announcing 
staff. 
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FREE& 

CHICAGO        NEW  YORK 


The  Modern  Home  Forum  originates  in  a  com- 
pletely equipped,  modern  kitchen,  where  actual 
demonstrations  are  made  daily — an  example  of 
the  fine  facilities  provided  by  WOWO  to  ad- 
vertisers .  .  .  fine  facilities  in  the  studio  and 
a  large,  free-spending  audience  in  the  tri-state 
area  served  by  the  station  ...  61  counties  in 
Indiana,  Ohio  and  Michigan  .  .  .  Population, 
2,143,412  (1930)  .  .  .  Retail  sales  $515,380,000 
(1935)  .  .  .  Wire  or  write  for  market  data 
and  availabilities. 

10,000  Watts,  1160  Kc.  NBC  Basic  Blue  Network 

WESTINGHOUSE  RADIO  STATIONS,  Inc. 

Fort  Wayne,  Indiana 


PETERS.  INC.  NATIONAL  REPRESENTATIVES 

DETROIT       ATLANTA        SAN  FRANCISCO       LOS  ANGELES 


J.  DONALD  WILvSON,  Hollywood 
announcer  on  the  Charlie  Chan  and 
Strange  as  It  Seems  transcription  se- 
rials produced  by  Raymond  R.  Mor- 
gan Co.,  that  city,  has  changed  his 
name  for  professional  purposes  to  Nor- 
man Wilson.  To  avoid  confusion  with 
Don  Wilson  announcer  of  the  NBC 
Jack  Benny  program,  .1.  Donald  Wil- 
.son  a  year  ago  inverted  his  name,  but 
it  didn't  sound  right.  He  has  now  tak- 
en the  new  name. 

HARRY  WOOD,  formerly  of  the  an- 
nouncing staff  of  WIBG,  Greensboro. 
N.  C,  has  been  appointed  to  the  staff 
of  KYW,  Philadelphia. 

PHIL  CAMERON  has  joined  the 
WGN,  Chicago,  announcing  staff  suc- 
ceeding Bill  Baldwin,  who  left  to  join 
KWTH,  Shreveport,  La. 

FRANCIS  X.  BUSHMAN,  movie 
star  of  a  few  years  ago  has  rejoined 
the  dramatic  staff  of  WGN,  Chicago. 

JOE  TOWNER,  for  two  years  at 
WNOX,  Knoxville,  is  doing  publicity 
and  promotion  at  WMPS,  Memphis. 

KENNETH  WILLIAMS,  announcer 
of  WLBC,  Muncie,  Ind.,  has  resigned 
and  will  go  to  the  West  Coast. 

HARRY  HERSHFIELD  returns  to 
WMCA,  New  York,  Jan.  3  to  re- 
sume his  reviews  of  Broadway  open- 
ings following  an  extended  absence 
in  Hollywood. 

JAN  WILLIAMS,  of  the  Songfel- 
lows  quartet  of  WHO,  Des  Moines, 
left  the  group  Dec.  21  after  seven 
years  to  join  KOIN.  Portland,  Ore., 
as  soloist  and  musical  producer. 

WOODY  FRISINO,  of  the  staff  of 
WBAL,  Baltimore  and  Virginia 
Bridges,  are  composers  of  Found,  a 
new  song  selected  and  played  by  Guy 
Lombardo  as  the  "hit  of  the  week", 
on  a  recent  program. 

FRANCES  OSBORNE  has  resigned 
from  a  local  music  company  to  join 
KSL,  Salt  Lake  City,  as  musical  li- 
brarian, KSL  having  just  signed  the 
musicians  contract  effective  Jan.  1. 

SALLY  AGNES  SMITH,  a  member 
of  the  WGN-Mutual  staff  of  dramatic 
actors,  and  .Joseph  E.  Bell.  Chicago 
attorney,  have  announced  their  en- 
gagement. 

RICHARD  DAVIS,  new  to  radio,  is 
now  conducting  a  new  program  over 
KGGC,  San  Francisco  titled  Employ- 
ment Opportunities. 

GORDON  KELLY,  announcer-con- 
tinuity writer  at  KGGC,  San  Fran- 
cisco, has  resigned  to  free  lance. 

BEN  KANTER,  musical  director  of 
WJJD,  Chicago,  was  admitted  to  the 
bar  at  Springfield,  111.,  Dec.  16. 

ASHMEAD  SCOTT,  Hollywood  writ- 
er-producer of  the  weekly  CBS  Your 
Witness  program,  has  written  a  ra- 
dio novel  American  Backdrop.  It  is 
being  perused  by  Max  Gordon,  New 
York  producer,  for  possible  stage 
production. 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  NBC  Affiliate 
1,000  Watts 


The  Only  Blanket  Radio 
Coverage  of  Prosperous 
Western  North  Carolina 

''The  Quality  Market 
of  The  Southeast'!' 
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Not  Merely  A  Scoop 


'     '  O  only  one  industry  does  BROADCASTING  owe  its  allegiance.  Specializing, 
it  tells  broadcasters  and  their  kindred  advertisers  and  agency  groups  all 
about  radio  —  accurately,  completely  and  untainted  by  random  rumors. 

The  recent  North  American  Radio  Conference  at  Havana  is  a  case  in 
point.  While  experts  huddled  over  charts  and  tables.  Broadcasting  kept 
its  readers  abreast  of  every  important  development.  A  few  hours  after 
they  had  completed  their  work  the  night  of  December  13,  the  complete  table 
of  allocation  provisions,  the  text  of  basic  provisions  of  the  proposed  treaty, 
and  an  analytical  story,  were  all  in  type.  Within  12  hours  copies  of  the 
December  15  edition  of  Broadcasting  were  speeding  to  its  7,000  subscribers. 

No  other  publication  had  this  data.  No  other  publication  gave  even  a  hint 
of  the  vital  character  of  these  epoch-making  deliberations  which  ultimately 
will  affect  the  operation  of  practically  every  broadcasting  station  on  the  North 
American  Continent. 

The  extraordinary  demand  for  extra  copies  of  the  December  15  edition 
of  Broadcasting  attests  to  the  importance  placed  in  the  Conference  by  those 
taking  the  long  view  of  radio.  Broadcasting  takes  pleasure  in  acknowledging 
this  appreciation  of  its  reporting  of  an  important  event. 
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30.7% 

of  all  Retail  Sales  in 
North  Carolina  take 
place  within  WSOC 
Coverage 

Makes 
sale-ing 
easier! 


Supplementary  to 
NBC  Red  and  Blue 


CALDWELL  CLINE,  announcer  of 
WBT,  Charlotte,  N.  C,  will  marry 
Miss  Katherine  Brown  Jan.  21. 

CHARLES  BENFORD  formerly  of 
WOR,  iS'ewark,  and  WOL,  Washing- 
ton, has  started  a  daily  newscast  on 
Wi''lL,  Philadelphia. 

WILLIS  PARKER,  formerly  on  the 
continuity  staif  of  KYA  and  KSFO, 
San  Francisco,  has  joined  KFI-KEOA, 
Los  Angeles,  as  writer. 

CARLTON  ELSEY,  for  more  than 
IS  mouths  CBS  western  division  mus- 
ical director,  headquartered  at  WBBiVI, 
Chicago,  has  joined  KHJ,  the  Don  Lee 
network  Los  Angeles  station,  in  a  sim- 
ilar capacity,  the  appointment  being 
announced  by  Willet  Brown,  assistant 
general  manager.  He  succeeds  David 
iiroekman. 

DON  KELLEY,  announcer  and  dra- 
matist of  KOIL,  Omaha,  married  Miss 
Evodia  Olsen,  radio  actress,  Dec.  26. 

KEITH  WILSON,  radio  editor  of  the 
Omaha  World-Herald,  is  the  father  of 
a  baby  boy  born  recently. 

WAYNE  SANDERS,  announcer  of 
WW^VA,  Wheeling,  Va.,  has  been  pro- 
moted to  program  director  to  replace 
Walter  Patterson  who  will  devote  full 
time  to  the  network  show  It's  Wheel- 
ing Steel. 

CARL  A.  DOTY  has  succeeded  Lloyd 
H.  Rosenblum  as  sales  promotion  and 
merchandising  manager  of  WOAI,  San 
Antonio. 

WAYNE  GRIFFIN,  formerly  of 
WMIN,  Minneapolis,  has  joined  the 
announcing  staff  of  KFYR,  Bismarck, 
N.  D. 

ODIE  THOMPSON,  stai¥  artist  of 
KWTO,  Springfield,  Mo.,  is  the  father 
of  a  boy  born  recently. 

JIM  SIMMONS,  formerly  of  KWK, 
St.  Louis,  has  rejoined  the  announcing 
staff  of  KWTO-KGBX,  Springfield, 
Mo. 


KFH 


WICHITA  KANSAS 

Basic   Supplementar/f  CBS 
National  Represe  ntative,  EDWARD  RETRY  &.  CO.,  Inc. 


Crawford  in  Wash.  Daily  News 
"And  now,  young  people,  we  take  you 
to  the  North  Pole  and  Santa  Clans." 


PHIL  BROWN  and  Ed  Long,  for- 
merly of  KTUL,  Tulsa,  have  joined 
the  announcing  staff,  of  KWTO- 
KGBX,  Springfield,  Mo. 

ETHYL  FOIii¥ER,  promotion  man- 
ager of  WC^TJ*  iPliiladelphia,  and  for- 
merly with  ofhelkThiladelphia  stations, 
has  resigned  because  of  ill  health. 

BILL  SAWYER,  free  lance  announc- 
er, has  a  new  quarter-hour  cooperative 
program  on  WJBK,  Detroit,  and  has 
six  sponsors. 

VIOLET  S.  EVERS,  publicity  direc- 
tor of  KMOX,  St.  Louis,  gave  a  talk 
before  the  St.  Louis  Book  Club  last 
week  on  "The  Duties  of  a  Publicity 
Director  in  a  Radio  Station." 

DICK  JOHNSON,  formerly  of  WDZ, 
Tuscola,  111.,  has  joined  the  announc- 
ing staff  of  KOY,  Phoenix. 

MILES  REED,  formerly  with  NBC- 
Chicago,  is  now  at  WCFL,  Chicago, 
where  he  is  assistant  to  Holland  En- 
gle,  program  and  publicity  director. 

ELINOR  LEE,  director  of  home  eco- 
nomics for  Westinghouse  Mfg  Co.,  has 
joined  the  staff  of  WJSV,  Washing- 
ton, to  conduct  a  daily  program  from 
the  Electric  Institute  of  Potomac  Elec- 
tric Power  Co. 

LATHAM  OVENS,  Syd  Cornell  and 
Don  Prindle,  Hollywood  writers  of  the 
CBS  Joe  Penner  Show,  have  had  their 
contracts  renewed.  Program  is  spon- 
sored from  Hollywood  by  R.  B.  Davis 
Co.  (Cocomalt). 

FENTON  JEFFERS  has  been  named 
program  director  of  KTUL,  Tulsa,  re- 
placing Bob  Holt. 


WELANDER  QUIST  Co.  and  Listoe 
&  Wold,  Minneapolis  and  St.  Paul 
undertaking  firms,  respectively,  share 
a  15-minute  Sunday  night  spot  on 
KSTP  called  Beauty  That  Endures. 


DLETOWN 

MUNCIE,  INDIANA 


THE  TEST  TUBE  STATIOM  OF 
THE  NATION 


ICONTROL^ 
;  ROOM 


RALPH  DUBOIS  has  been  named 
chief  engineer  of  KICA,  Clovis,  N.  M.. 
replacing  .Jack  Lund,  now  with 
KOKO,  La  Junta,  Col. 

GEORGE  SCHLINGLOFF,  formerly 
with  Pan  American  Airways,  has 
joined  the  technical  staff  of  WQAM, 
Miami,  Fla. 

FRANCIS  H.  BOISVERT,  formerly 
of  W^HDH,  Boston,  has  joined  the 
technical  staff  of  WMAS,  Springfield, 
Mass. 

ANDREW  MASSEY,  formerly  of 
WBAL,  Baltimore,  has  joined  the  en- 
gineering staff  of  WJSV,  Washington. 

WILLIAM  M.  REID,  former  Marine 
radio  operator,  has  joined  the  techni- 
cal staff  of  WMCA,  New  York. 

BENJAMIN  WOLFE,  formerly  of 
RCA,  has  joined  the  engineering  staff 
of  WCBM,  Baltimore,  Md. 

PALMER  A.  GREER,  formerly  of 
WHIO,  Dayton,  O.,  has  joined  the 
technical  staff  of  WKRC,  Cincinnati. 

PAUL  EDWARD  ANDERSON,  for- 
merly of  WTAQ,  Worcester,  Mass., 
has  joined  the  engineering  staff  oi 
WJZ,  New  York. 

J.  B.  EPPERSON  has  been  promoted 
to  chief  engineer  of  WNOX,  Knox- 
ville,  and  WMPS,  Memphis. 

JOHN  DeTARR  HICKS,  at  one  timf 
an  engineer  with  WDAE,  Tampa,  and 
lately  with  Philco,  has  joined  Amer 
ican  Steel  Export  Co.  and  sailed  Dec 
4  for  a  tour  of  Central  and  South 
American  countries  in  the  interest  ol 
its  export  trade. 

O.  R.  BUCHANAN,  formerly  witi 
WHA,  Madison,  Wis.,  is  now  on  thf 
radio  inspection  staff  of  the  FCC  fre 
quency  monitoring  station  at  Granc 
Island,  Neb. 

B.  M.  HEINTZ  has  left  Heintz  & 
Kaufman  Ltd.,  San  Francisco,  to  joit 
the  staff  of  Bendix  Aviation  Corp 
East  Orange,  N.  J. 

H.  M.  SMITH  has  been  transferree 
from  the  Ottawa  field  engineering  staf 
of  the  Canadian  Broadcasting  Corp.  t( 
its  Montreal  staff. 

IRVING  CRANDALL  has  succeede( 
George  Luckey  as  chief  engineer  o 
WORL,  Boston.  Mr.  Luckey  hai 
joined  WLAW,  new  Lawrence,  Mass, 
station,  in  a  similar  capacity. 

OLIVER  MACKLEY,  former  engi 
neer  for  the  Illinois  State  Highwa; 
Patrol  radio  network,  has  joined  th; 
engineering  staff  of  WMBD,  Peorisf^' 

ISADORE  EISENBERG,  sound  ei 
fects  engineer  of  WCAU,  Philadel- 
phia, has  joined  WBBM,  Chicago 

STOKES  GRESHAM,  Jr.,  has  beer 
appointed  chief  engineer  of  WBOW 
Terre  Haute,  Ind. 

GEORGE  JONES,  Washington  sale 
engineer  of  Graybar  Electric  Co.,  ha 
been  appointed  a  member  of  the  meei 
ings  and  paper  committee  of  th 
Washington  section  of  the  Institut 
of  Radio  Engineers. 


Henry  Appointed 

EVERETT  HENRY,  member  c 
the  engineering  staff  of  KOIl^ 
KALE,  Portland,  Ore.,  since  Jul, 
1936,  has  been  appointed  radio  ii 
specter  in  the  FCC  office  in  Bait 
more,  effective  Jan.  3.  He  took  h: 
Civil  Service  examination  for  th 
post  in  Portland  last  March. 

CKLW,  opposite  Detroit  at  Windso 
is  to  replace  the  Canadian  Broadcas 
ing  Corp.  station  CBW,  Windsor,  as 
basic  station  on  the  commercial  CB 
net  in  February,  it  is  reported  fro 
Toronto.  CBW  will  become  an  outlj 
for  sustaining  CBC  programs,  aij 
may  be  reduced  to  100  watts.  1 
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XBC  Thesaurus  has  seut  out  four  lists 
covering  its  transcribed  selections.  The 
lists  include  a  new  numerical  list  from 
which  latest  deleted  record  selections 
have  been  omitted ;  an  alphabetical 
list  of  all  selections ;  a  list  of  non- 
c«ipyright  and  manuscript  selections ; 
a  list  of  SESAC  selections.  The  nu- 
imerical  list  is  complete  through  the 
Sept.  15  release,  the  other  three 
I  through  Oct.  1  release. 

IaTLAS  radio  DISTRIBUTING 
'Corp.  has  opened  offices  in  Room 
1 1205  at  333  X.  Michigan  Ave.  [In  the 
■Dec.  15  Broadcastixg  it  was  report- 
jed  that  Chicago  offices  would  be  lo- 
Icated  at  the  Civic  Opera  Building]. 
jL.  Daniel  Blank  is  manager  of  the 
Chicago  office  and  franchise  holder  of 
I  the  entire  central  zone  which  em- 
;  braces  13  states.  Harry  K.  Smythe, 
jfor  the  last  three  years  with  Affiliat- 
ed Distributors  Inc.,  Chicago,  which 
I  controlled  sale  of  bank  night  to  the- 
atres in  Illinois  and  Indiana,  and 
I  previous  to  that  with  the  Mason- 
I  Warner  Co.  Inc.,  Chicago  agency,  will 
I  be  associated  with  Mr.  Blank  in  the 
Chicago  office.  Sub-branches  of  the 
central  zone  will  shortly  be  opened 
I  in  Kansas  City,  Minneapolis  and  De- 
'  troit. 

i  STANDARD  RADIO  Inc.  is  record- 
'  ing  a  new  release  of  sound  effects 
'<  for  themes  and  special  effects  which 
include  band  arrangements  of  Star 
Spangled  Banner,  Dixie  and  America. 
Discs  were  cut  under  supervision  of 
Don  Allen,  production  manager  of 
Standard  Radio. 

MERTEXS  &  PRICE  Inc.,  Los  An- 
geles, has  sold  the  Sunday  Players 
to  Fischer's  Bakery,  Cincinnati,  for 
52  weeks  on  WKRC ;  and  Rich  Ice 
Cream  Co.,  Buffalo,  for  52  weeks  on 
WBEX,  thru  Addison  Vars  Inc.,  that 
city.  Danahy  Packing  Co.,  Buffalo, 
thru  Moss-Chase  Co.,  has  taken  39 
quarter-hour  episodes  of  Home  Folks 
for  sponsorship  on  a  local  station. 

KUTA,  Salt  Lake  City,  has  sub- 
scribed to  the  Standard  Radio  pro- 
gram library  service  and  Popular 
Supplement.  Other  stations  that  have 
subscribed  to  the  supplement  are : 
WICA,  Ashtabula,  O.,  W2XAD  and 
W2XAF,  Schenecady,  and  W2X0T, 
Albany. 

ASSOCIATED  BROADCASTING 
Co.  Ltd.,  Montreal  and  Toronto,  has 
obtained  through  its  United  States  rep- 
resentative Harry  S.  Goodman  Adv. 
Agency,  X'ew  York,  exclusive  world 
rights,  with  exception  of  the  United 
States,  of  the  musical  transcription 
series  Beauty  That  Endures,  presented 
in  52  quarter-hour  transcriptions  fea- 
turing an  orchestra  composed  of  musi- 
cians of  the  Chicago  Symphony  and 
Civic  Opera  Orchestras. 
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Mr.  Sambrook 


WBS  Names  Sambrook 
Station  Relations  Head 

APPOINTMENT  of  A.  B.  (Al) 
Sambrook  as  station  relations 
manager  of  World  Broadcasting 
System,  effective  Jan.  1,  was  an- 
nounced Dec.  21 
by  Percy  L . 
Deutsch,  WBS 
president.  He 
succeeds  W.  L. 
Hoppes,  who  has 
returned  to  Elec- 
trical Research 
Products  Inc., 
after  a  year's 
leave  of  absence. 

Mr.  Sambrook 
has  been  a  member  of  the  WBS 
station  relations  department  since 
1933.  He  was  formerly  with  the 
Pure  Oil  Co.  He  is  34  and  a  na- 
tive of  Troy,  N.  Y. 

Simultaneously,  Mr.  Deutsch  an- 
nounced that  Kenneth  M.  Donald- 
son has  joined  the  home  office  staff 
of  the  WBS  station  relations  de- 
partment. 

TWENTIETH  Century  Radio  Pro- 
ductions, Hollywood,  is  featuring  an 
innovation  in  transcribed  dramas,  hav- 
ing produced  a  new  series.  We  the 
Jury,  which  allows  studio  audience 
participation.  Each  quarter-hour  epi- 
side  of  the  series  of  39  is  complete  in 
itself.  They  have  been  cut  by  Aero- 
gram Corp.,  that  city.  Twentieth  Cen- 
tury, headed  hj,  Archie  Josephson,  well 
known  in  Pacific  Coast  radio  sales,  is 
also  producing  three  other  serials  of 
39  quarter-hour  episodes  each.  They 
are  titled  Federal  Agents,  Five  Star 
Theatre  and  Sunnyside. 

IRVING  Fogel  Radio  Productions, 
Hollywood,  has  taken  208  quarter- 
hour  programs  of  the  John  Hix 
Strange  As  It  Seems  transcriptions 
from  Raymond  R.  Morgan  Co.,  that 
city,  producers  of  the  series,  for  Ca- 
nadian distribution. 

RADIO  program  division  of  Walter 
Biddick  Co.  Los  Angeles,  has  sold  100 
quarter-hour  episodes  of  the  tran- 
scribed Sonny  d  Buddy  series  to  Sev- 
en Up  Bottling  Co.,  Char.lotte.  N.  C, 
for  use  on  WSOC ;  Dr.  Pepper  Bot- 
tling Co..  Roanoke,  Va.,  on  WDBJ, 
and  Bell-Brooke  Dairies,  San  Fran- 
cisco, on  KYA. 

LOUIS  M.  KNOPP  has  been  ap- 
pointed general  manager  in  charge  of 
sales  of  Mid-West  Recordings  Inc.. 
Minneapolis  transcription  firm,  which 
reports  it  is  installing  additional  fa- 
cilities for  making  acetate  recordings. 

RADIO  TRANSCRIPTION  Co.  of 
America,  Hollywood,  will  either  en- 
large its  present  facilities  at  Vine 
St.  and  Sunset  Blvd.,  or  erect  its  own 
building  in  that  vicinity  early  in  1938, 
according  to  C.  C.  Pyle.  president. 

GRACE  GIBSON,  head  of  the  2GB, 
Sydney,  transcription  department,  and 
Don  Service,  attorney  for  the  Denni- 
son  Estate,  owners  of  the  station,  who 
are  now  in  the  United  States  on  com- 
pany business,  will  leave  Los  Angeles 
Feb.  2.  on  board  the  Mariposa,  for 
Australia. 


Station  List  Increased 
For  Farm  &  Home  Hour 

NBC's  National  Farm  &  Home 
Hour  will  be  heard  by  a  larger 
audience  beginning  Jan.  3,  when 
15  additional  stations  will  broad- 
cast the  program  in  the  western 
states  each  noon  on  NBC-Blue.  Ad- 
dition of  these  stations  will  bring 
the  pioneer  farm  program  to  NBC 
listeners  over  93  stations.  The  fol- 
lowing stations  will  be  added: 
KGO,  San  Francisco;  KECA, 
Los  Angeles;  KTAR,  Phoenix; 
KFBK,  Sacramento;  KTSM,  El 
Paso;  KJR,  Seattle;  KGA,  Spo- 
kane; KGW,  Stockton;  KGB,  Al- 
buquerque; KERN,  Bakersfield; 
KEX,  Portland;  KFSD,  San  Die- 
go; KMJ,  Fresno;  KTMS,  Santa 
Barbara;  and  KMED,  Medford. 
Other  West  Coast  stations  which 
have  been  carrying  the  National 
Farm  and  Home  Hour  daily  except 
Sunday  in  recent  months  include 
KLO,  bgden;  KIDO,  Boise;  KRGV, 
Weslaco;  KRIS,  Corpus  Christi; 
KGIR,  Butte;  KGHL,  Billings.  The 
addition  of  these  stations  gives  the 
National  Farm-  &  Home  Hour  its 
peak  number  of  outlets  and  repre- 
sents an  increase  of  76  stations 
carrying  the  program  since  the  first 
broadcast  was  aired  Oct.  2,  1928. 
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WJR  Extra  Dividend 

WJR,  Detroit,  paid  an  extra  divi- 
dend of  90  cents  on  Dec.  20  to 
stockholders  of  record  Dec.  10,  as 
a  special  Christmas  disbursement. 
The  payment  brought  total  divi- 
dends for  the  year  to  $3  a  share. 
Latest  report  of  the  company,  is- 
sued in  early  October,  disclosed  a 
net  profit  of  approximately  $3  a 
share  for  the  first  nine  months  of 
the  calendar  year,  compared  with 
$2.48  made  in  the  same  nine-month 
period  in  1936. 


A  NATION  WIDE  survey  recently 
completed  indicates  that  405  United 
States  radio  stations  are  equipped  to 
broadcast  vertical-cut  wide  range  tran- 
scriptions, WBS  announces. 

★  * 

Brinckerhoff 


Brewers  Pick  Agency 

UNITED  BREWERS  Industrial 
Foundation,  New  York,  has  ap- 
pointed Newell-Emmett  Inc.,  New 
York,  to  direct  advertising,  accord- 
ing to  Edward  L.  Bernays,  public 
relations  director.  No  media  have 
been  selected  by  the  agency. 


TRANSCRIPTIONS 

29  West  57th  St. 
NEW  YORK,  N.  Y. 
'  Plaza  3-3015 


50,000  WATTS -NATIONALLY  CLEARED  CHANNEL 


You  can  most  economically 
reach  the  largest  number  of 
people  with  money  to  spend 
and  the  desire  to  buy  things 
through  this  big  pioneer 
station  with  the  most  pop- 
ular programs  in  the  heart 
of  the  rich   Ohio  Valley. 


PROVED  PRIMARY 

LISTENING        AREA  FACTS 

Population— 
4,932,307 

Raiiio  Homes— 
904,999 

Families— 
1,267319 

Passenger  Cars^— 
962,233 

Food  Sales^— 
$292,726,998 

Filling  Station  Sales— 
§77,575,083 

DriLg  Sales  

152,345,833 

Income  Taxpayers— 
134,204 

Total  Annual 

Sales — S2, 738,1 19,383 

New  WFIL  Schedule 

AFTER  completing  its  new  studios 
in  the  Widener  Bldg.,  WFIL,  Phil- 
adelphia, announced  a  program 
schedule  of  25  new  programs  to  be 
broadcast  during  January.  A  daily 
audition  schedule  has  been  an- 
nounced and  listeners  are  asked  to 
submit  program  ideas.  More  than  11' 
new  productions  designed  for  studio 
audience  participation  are  being  re- 
hearsed. WFlL's  program  planning 
board  includes  John  Clark  and  Jack 
Steck,  program  directors;  Marga- 
ret Schaefer,  production  supervis- 
or; Joe  Connolly,  special  features 
director,  and  Arnold  Nygren,  en- 
gineering supervisor. 


EDWARD  PETRY 
&  COMPANY 

National  Representatives 


820  Kilocycles     C.B.S.  Outlet 


COURIER-JOURNAL  &  LOUISVILLE  TIMES  STATION 
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For 
complete 
coverage 

NBC 

RED  NETWORK 
After  Jan.  1,  1938 

5000 

WATTS  DAY 

1000 

WATTS  NIGHT 

FULL 
TIME 


WBRC  dominates  Birming- 
ham, is  Birmingham's  oldest 
and  favorite  station.  Controls 
more  local  broadcasts  and  car- 
ries more  network  features  than 
any  Alabama  station.  First  in 
sports!  First  in  politics!  First 
in  local  prestige!  First  in  adver- 
tising results!  Write  for  Bulle- 
tins N-1  and  N-2. 

BIRMINGHAM 
BROADCASTING 
COMPANY  Inc. 

Bankhead  Hotel 
Birmingham,  Alabama 


jRIZES  ranging  from  $500  to 
$10  were  awarded  Christ- 
mas morning  when  H.  K. 
Carpenter,  general  manager 
of  WHK-WCLE,  Cleveland,  an- 
nounced the  winners  of  Secret  Ce- 
lebrities. The  object  of  the  contest 
was  identification  of  the  voices  of 
61  civic,  professional  and  business 
leaders  in  the  Cleveland  area  who 
made  brief  talks  on  WHK-WCLE 
during  the  fall  and  winter.  The 
speeches  were  recorded  and  re- 
broadcast  daily  during  the  week  of 
Nov.  15  and  in  addition  to  identi- 
fying voices  contestants  were  re- 
quired to  submit  essays  on  "What 
Broadcasting  Can  Do  for  Cleve- 
land". Judges  were  Robert  S.  Ste- 
phen, Norman  Siegel  and  Elmore 
Bacon,  radio  editors  of  local  pa- 
pers. The  Secret  Celebrities  contest 
is  a  copyright  feature  of  Roger 
Williams  Co. 


fi*^  PROGRAMS 


The  Local  Racket 

STRIKING  at  rackets  and  gyp 
games,  KJR,  Seattle,  is  broadcast- 
ing a  series  titled  Yoii  May  Be 
Next.  Each  weekly  program  in- 
cludes a  dramatization  of  some 
local  racket,  an  interview  with 
some  person  who  has  been  swin- 
dled and  the  local  prosecuting  at- 
torney's story  of  how  his  office 
works  to  curb  these  activities. 
Strong  listener  interest,  reports 
KJR. 

Stories  from  Titles 

THEATRE  tickets  are  awarded 
daily  by  KGVO,  Missoula,  Mont., 
to  listeners  sending  in  the  clever- 
est short  story  using  song  titles 
verbatim.  Called  Tie  the  Titles  the 
show  has  a  large  following,  accord- 
ing to  KGVO. 


The  Old  Home  Town 

INTERESTING  facts  about  vari- 
ous towns  throughout  the  country 
are  presented  every  Saturday  night 
on  WLS,  when  the  station  broad- 
casts a  half  hour  show.  Home- 
town Memories.  Chuck  Acree,  the 
Hometown  Reporter,  features  two 
towns  with  unusual  names,  ex- 
plaining how  they  happened  to  be 
chosen.  On  Christmas  night  he  ex- 
plained how  Santa  Claus,  Ind.  and 
Christmas,  Fla.,  happened  to  re- 
ceive such  unusual  names.  Pro- 
gram is  sponsored  by  the  Gillette 
Rubber    Co.,    Eau    Claire,  Wis. 

^  ^  ^ 

On  the  Other  Hand  .  .  . 

WITH  AN  eye  to  political  devel- 
opments and  the  public  service 
rendered  when  both  sides  have 
their  say,  a  new  series  featuring 
prominent  industrial  and  govern- 
mental leaders  is  broadcast  weekly 
on  WMCA,  New  York.  Lead-off 
speaker  was  W.  B.  Weisenberger, 
vice-president  of  National  Assn.  of 
Manufacturers,  who  spoke  on  "Co- 
operation for  Recovery". 

New  York  Law 

VARYING  the  formula  for  court- 
room programs  which  usually  deal 
with  criminal  cases,  WHN,  New 
York,  has  started  It  Is  The  Law, 
a  series  based  on  authentic  civil 
cases.  The  studio  audience  is  asked 
to  solve  the  legal  problem  before 
the  actual  verdict  is  disclosed. 
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Covers  the  Heart  of  the  Triangle 


25,000  WATTS 

NATIONALLY 
CLEARED  CHANNEL 

COMPLETE  NBC 
PROGRAM  SERVICE 


More  population,  more  radio  sets  and 
more  spendable  income  than  any  other 
Oklahoma  station,  with  extensive  cover- 
age in  Kansas,  Missouri  and  Arkansas. 

EDWARD  PETRY  &  CO.,  Nat'l  Represenfatives 

New  York      Chicago      Detroit      San  Francisco 


K  V  O  O 


Counter  Advice 
WIND,  Gary,  has  started  Trading 
Post  Floorwalker  direct  from  the 
Trading  Post,  largest  Chicago  food 
store,  in  which  Brooks  Connally, 
announcer,  wanders  from  counter 
to  counter  and  instead  of  quizzing 
feminine  shoppers  offers  them  sug- 
gestions on  how  to  purchase  food- 
stuffs. He  explains  how  to  tell  a 
good  melon  from  a  bad  one,  when 
a  ripe  tomato  is  really  ripe,  and 
gives  all  sorts  of  suggestions  to  as- 
sist women  in  their  daily  shopping. 
Burnet-Kuhn  Adv.  Co.,  Chicago, 
handles  the  account. 


Title  Challenged 

THE  title  of  World's  Worst 
Announcer  has  been  claimed 
for  10  years  by  both  Bob 
McCurdy,  district  sales  man- 
ager of  Graybar  Electric 
Co.,  Kansas  City,  and  Ver- 
non H.  Smith,  general  man- 
ager of  WREN,  Lawrence, 
Kan.  Each  is  an  ex-announc- 
er and  each  claimed  the 
other  was  the  world's  worst. 
According  to  Mr.  McCurdy, 
someone  in  Los  Angeles  has 
appropriated  the  title  and  in 
this  crisis  he  and  Smith 
have  banded  together  to  en- 
force their  claims. 


Penal  Prodder 

WJJD,  Chicago,  has  started  Sen- 
tenced Men,  regular  daily  broad- 
casts direct  from  a  special  "bull 
pen"  at  the  Cook  County  Jail,  Chi- 
cago. Interviews  with  prisoners 
are  designed  to  offer  a  lesson  to 
the  radio  audience.  Lewis  C.  Bar- 
net,  psychologist  and  writer,  in- 
terviews the  prisoners.  He  also 
conducts  round  table  discussions 
with  Sheriff  John  Toman  on  crime 
conditions. 

Braille  Script 
WITH  its  script  printed  in  braille 
the   sightless  cast  of  the  Light- 
house Players  recently  presented  a 
play  on  WBNX,  New  York. 
*      *  * 

Train  News 
SPECIAL  news  bulletins  for  train 
passengers  are  broadcast  on  WROK, 
Rockford,  111.,  the  time  of  the  news- 
casts coinciding  with  the  approach 
of  the  train  to  its  primary  area. 

*  Are  i^our 

SOUND  EFFECTS 

up  to 


9 


R  complete,  quality  catalog  of  unsurpassed 
sotind  effect  discs,  flawlessly  recorded  from  life 
and  released  on  quiet,  unbreakable  Victrolac 
pressings.  Preferred  by  leading  networks  and 
statiorxs  throughout  the  world. Write  for  catalog. 

Simda/idRadu) 
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Newsboy's  Voices 
CFAC,  Calgary,  Alberta,  owned  by 
the  Calgary  Herald,  is  running  a 
contest  for  one  of  its  clients,  Burns 
&  Co.,  meat  packers,  to  find  which 
newsboy  has  the  most  compelling 
voice.  Calgary  Herald  carriers  ap- 
pear before  the  microphone  with 
the  operators  on  their  toes  to  watch 
that  the  boy  calling  his  papers  does 
not  shout  the  station  off  the  air. 
Listeners  phone  in  their  votes. 

Care  of  the  Teeth 
WJJD,   Chicago,   has  launched  a 
new  program  in  which  members  of 
the  faculty  of  Northwestern,  Illi- 
nois  and   Loyola   universities  are 
heard  every  Saturday  morning  in 
a  round-table  discussion  of  dental 
problems.  As  a  feature  of  each  dis- 
i  -cussion,  the  doctors  have  a  question 
1  and  answer  period  in  which  they 
;  answer  letters  sent  in  by  listeners 
on  problems  pertaining  to  care  of 
the  teeth. 


Time  Us  Out 

WHEN  A  station  asks  its  lis- 
;eners  to  tune  in  some  other 
station  it  sounds  like  insan- 
ity. For  the  fourth  year, 
WSM,  Nashville,  asked  its 
listeners  to  do  just  that  when, 
on  Christmas  Eve,  it  gave  its 
annual  party  for  the  employ- 
es of  the  National  Life  &  Ac- 
cident Insurance  Co.,  owner 
of  WSM.  "The  funny  thing 
is,"  said  General  Manager 
Harry  Stone,"  many  of  our 
regular  listeners  have  written 
in  that  they  stayed  right  with 
us  and  enjoyed  the  party." 


New  York  Muse 
POETRY  contest  is  conducted  as 
a  part  of  Early  American  Poets, 
a  series  on  WINS,  New  York, 
which  features  readings  of  famous 
American  poems.  Winners  will 
read  their  poems  which  are  judged 
by  Miss  Marie  Anne  Walker  of  the 
Neiv  Yo7-k  Times;  Sigmund  Spaeth, 
writer  and  music  critic  and  Prof. 
Roy  Mitchell  of  New  York  U. 

Man  in  Kitchen 

j  REVERSING  the   usual  process, 
,  WAAF,  Chicago,  features  a  man 
J  on  its  daily  recipe  program  called 
King  of  the  Kitchen.  His  name  is 
Harry  Hosford  and  his  mail  comes 
in  stacks,  according  to  WAAF. 

Knee  Deep 

SNOW  reports  are  broadcast  each 
.  Friday  and  Saturday  on  WNEW, 
New  York,  as  a  special  service  to 
week-end  ski  enthusiasts. 

Best  Title 
PROGRAM  title  of  the  month  is 
Organocturne,   an   evening  organ 
recital  on  KGBX,  Springfield,  Mo. 

Wjby 

GADSDEN,  ALA. 


.  .  .  intensified  coverage 
of  Alabama's  SECOND 
industrial  area  .  .  . 

COMPLETE 

Merckandis.ns  Service 


BECAUSE— He  thought  his  life 
nearly  finished  at  68,  John  W. 
Amos  gave  his  left  eye  so  that  a 
19-year-old  boy  might  see.  Inter- 
viewing Mr.  Amos  on  WWL,  New 
Orleans,  is  Henry  Dupre,  WWL  an- 
nouncer, with  Eddie  Dutriel,  en- 
gineer of  WWL. 

For  Street  Men 

SNAP  switch  on  the  mike  of 
KRSC,  Seattle,  prevents  anyone 
from  saying  the  "wrong  thing" 
during  its  man-on-the-street  pro- 
grams. Ted  Bell,  KRSC  program 
director,  devised  the  switch. 


For  4,500  Youngsters 
CHOCOLATE  PRODUCTS  Co., 
Chicago  (Stillicious)  was  host  to 
4,500  youngsters  who  attended  the 
Eighth  Street  Theatre,  Chicago, 
Dec.  20  to  see  Buddy  &  Ginger, 
juvenile  stars  of  the  firm's  radio 
program  on  WGN.  It  was  neces- 
sary to  fill  the  theatre  three  times 
in  order  to  accommodate  the  young- 
sters. Buddy  &  Ginger  are  present- 
ed over  WGN  via  transcriptions. 
Other  stations  include  WTCN, 
Minneapolis,  and  KDUL,  Duluth. 
George  H.  Hartman  Co.,  Chicago, 
is  agency. 

Phyl  Coe  Mysteries 
MORE  THAN  two  million  copies 
of  the  Philco  Mystery  Books  have 
been  distributed  in  connection  with 
its  weekly  Phyl  Coe  Mysteries 
broadcast  on  243  stations,  accord- 
ing to  Philco  Radio  &  Television 
Corp.,  Philadelphia. 

WEEKLY  program  on  KOIN, 
Portland,  Ore.,  called  Night  Club 
on  the  Styx  is  designed  to  produce 
fun  by  transposing  famous  histori- 
cal persons  such  as  Cleopatra  and 
Napoleon  to  a  modern  setting. 


WQXR  Programs 

WQXR,  New  York,  which  sells  an 
average  of  7,000  of  its  advance 
monthly  program  listings  for  a  dol- 
lar a  year  or  ten  cents  a  copy,  has 
announced  that  it  will  accept  ad- 
vertising in  the  program  from  the 
sponsors  of  its  broadcasts.  Decem- 
ber issue  carries  promotion  for 
Martinson's  coffee  and  Hotel  Bar 
butter. 

Hail  Iowa! 

A  TRICKY  program  promotion 
folder  has  been  issued  by  the  Iowa 
Broadcasting  System  ( KRNT, 
WMT,  KSO),  "Presenting  KSO  in 
1937-1938  Fifth  Anniversary."  A 
couple  of  fetching  girls  herald  the 
anniversary  and  the  folder  is  re- 
plete with  pictures  of  locaf  and  na- 
tional stars  on  NBC  Basic  Blue. 

Dawn  Patrol 

ALL  NIGHT  program  on  WIL,  St. 
Louis,  called  Dawn  Patrol  is  draw- 
ing so  many  requests  that  a  tele- 
type has  been  installed  in  the  stu- 
dio so  that  Bob  Chase  can  give 
quick  service  to  stay-up-lates. 


WIBW  programs  are  EXACTLY  the  kind  that  Kansas  people 
prefer  ....  selected  by  their  own  vote.  ^  WIBWs  frequency  of 
580  kilocycles  allows  clear  reception  in  every  corner  of  the  State. 
*  WIBW  leads  all  others  as  the  PREFERRED  STATION  of  Kan- 
sas farm  and  small  town  families. 

These  are  facts  which  have  been  PROVED  CONCLUSIVELY  by  im- 
partial survey  .  .  .  facts  which  have  led  such  advertisers  as  Montgomery 
Ward,  Oxydol,  Allis-Chalmers  and  many  others  to  the  conclusion  that 
WIBW  is  the  ONE  radio  station  that  can  SELL  to  Kansas  people  .  .  .  on 
the  farms  and  in  the  towns  ...  at  the  loivest  possible  cost. 


Proved  in  "Kansas  Radio  Facts" 
standard  of  unbiased  fact-finding 
radio  in  Kansas.  Write  for  your  free  copy  today. 


,  the  book  that  sets  a  new 
.  .  .  an  accurate  storv  of 


Represented  by  Capper  Publications  in 
New  York  —  Detroit  —  Chicago  —  Kansas  City,  Mo.  —  San  Francisco 
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THE  /?uitneid  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KDKA,  Pittsburgh 

Rumford  Chemical  Works,  Providence, 
R.  I..  292  sa.  thru  Atherton  &  Cur- 
rier.  X.  Y. 

Parker  Brothers,  Salem,  Mass.,  9  sa, 
thru  John  W.  Queen,  Boston. 

Reid.  Murdoch  &  Co..  Chicago.  331 
sa.  thru  Rogers  &  Smith.  Chicago. 

Remington-Rand  Inc.,  Buffalo,  13  sp, 
thru  Franklin  Bruck  Adv.  Corp.,  X.Y. 

Milton  Bradley  Co.,  Springfield.  Mass., 
IS  sa.  thru  .J.  D.  Bates  Co..  Spring- 
field. 

Bayuk  Cigars.  Philadelphia,  14  sa. 
thru  McKee,  Albright  &  Ivey,  Phil- 
adelphia. 

Allegheny  Steel  Co.,  Brackenridge.  Pa.. 
260  sa,  thru  Walker  &  Downing. 
Pittsburgh. 

WNEW,  New  York 

•Jules  Chain  Stores  Corp..  New  York, 

5  weekly  sp,    thru    Klinger  Adv. 

Corp..  N.  Y. 
Ford  Motor  Co.,  Detroit,  8  sa,  thru 

McCann-Erickson,  Detroit. 
Consolidated    Drug    Trade  Products, 

Chicago.  6    weekly    sp,    52  weeks 

thru  McCord  Co..  Minneapolis. 
Madison    Personal    Loan    Co.,  New 

York,  weekly  sp.  thru  Klinger  Adv. 

Corp.,  N.  Y. 

KYA,  San  Francisco 

Samaritan  Treatment.  San  Francisco 
(liquor  cure),  3  weekly  sp,  thru  Al- 
lied Advertising  Agencies,  Sau  Fran- 
cisco. 

Howard's  Inc..  San  Francisco  (meu"s 
clothing),  6  weekly  sp,  direct. 

Christian  Science  Committee,  San 
Francisco  (religious),  weekly  sp. 
direct. 

WTMJ,  Milwaukee 

Olson  Rug  Co.,  Chicago,  5  weekly  sp. 
thru  Presba,  Fellers  &  Presba,  Chi- 
cago. 

Scott  Paper  Co.,  Chester,  Pa.,  3 
weekly  sp,  thru  J.  Walter  Thomp- 
son Co.,  N.  Y. 

National  Biscuit  Co.,  New  York,  5 
weekly,  t,  thru  McCann-Erickson, 
Chicago. 

WNOX,  Knoxville 

Mishawaka   Rubber   &   Woolen  Mfg. 

Co.,    Mishawaka.    Ind..    sa,  thru 

Campliell-Ewald  Co.,  Detroit. 
United  Drug  Co.,  Boston  (Rexall),  5 

sp.  thru  Street  &  Finney,  N.  Y. 
Procter    &    Gamble    Co.,  Cincinnati 

(Camay),  sa,  thru  Pedlar  &  Rvan. 

X.  Y. 

KVOR,  Colorado  Springs 

Skelly  Oil  Co..  Kansas  City,  weeklv  t, 
thru  Blackett  -  Sample  -  Hummert. 
Chicago. 

Eagle  Flour  Mills,  Denver,  weekly  sa. 

thru  Woolley  &  Hunter,  Denver. 
PufE_er  Mercantile  Co..  Denver  (milk). 

15  sa,  direct. 

WLW,  Cincinnati 

Colgate-Palmolive-Peet  Co..  Jersey 
City.  10  weekly  sp,  thru  Benton  & 
Bowles,  N.  Y. 

Chicago  Engineering  Works,  Chicago 
(training  course),  weeklv  sp,  thru 
James  R.  Lunke  &  Associates.  Chi- 
cago. 

KOA,  Denver 

Miss  Saylor's  Chocolates  Inc.,  Ala- 
meda (candy),  2  weekly  sa,  thru 
Doremus  &  Co.,  San  Francisco. 

Union  Pacific  Railroad,  Omaha,  week- 
ly     thru  Caples  Co.,  Los  Angeles. 


KGO,  San  Francisco 

Quaker  Oats  Co.,  Chicago  (Puffed 
Rice  and  Puffed  Wheat),  5  weekly 
f,  thru  Fletcher  &  Ellis,  Chicago. 

Chicago  Engineering  Works,  Chicago 
( correspondence  school ) ,  weekly  t. 
thru  .James  R.  Lunke  &  Associates. 
Chicago. 

E.  Fougera  &  Co.,  New  York  (Va- 
pex).  2  weekly  ta.  thru  Small  & 
Seiffer  Inc..  X.  Y. 

Union  Pacific  Railroad,  Omaha,  week- 
ly t,  thru  Caples  Co..  Los  Angeles. 

Milton  Bradley  Co.,  Springfield.  Mass. 
(games),  6  weekly  sa,  thru  .1.  D. 
Bates  Co..  Springfield. 

Crystalac  Labs  &  Mfg.  Co..  Chicago 
(auto  polish)  1  weekly  sp.  thru 
Howard  E.  Williams,  San  Francisco. 

KFRC,  San  Francisco 

E.  Fougera  &  Co..  New  York  (Vapex). 
weekly  t.  thru  Small  &  Seiffer.  N.  Y. 

Compagnie  Parisienne  Inc..  Seattle, 
weeklv  t.  thru  Northwest  Radio 
Adv..  Seattle. 

Bavuk  Cigars.  Philadelphia.  14  sa. 
thru  McKee,  Albright  &  Ives,  Phila- 
delphia. 

Lewis-Howe  Co.,  St.  Louis  (N-R  Tab- 
lets) 11  weekly  sa,  thru  Stack-Go- 
ble  Agency.  Chicago. 

Royal  Typewriter  Co.,  San  Francisco 
(typewriters)  6  weekly  sa.  direct. 

KQW,  San  Jose 

Montgomery  Ward.  San  .lose  (mer- 
chandise), 5  weekly  sa.  direct. 

Rulo  Distributors.  Oakland,  5  weekly 
t.  thru  Volnev  .James  &  Associates. 
Oakland. 

Martin  Canning  Co..  Nice,  Cal. 
(fruits),  2  weekly  sa.  direct. 

WHIP,  Hammond,  Ind. 

McKenzie    Milling    Co..    Quincy,  111. 

(pancake  flour),  6  weekly  sp,  thru 

Rogers  &  Smith.  Chicago. 
Sims  Inc..   St.   Paul    (Sims  Malt-O- 

Wheat),  6  weeklv         thru  David 

Inc.,  St.  Paul. 

WTMJ,  Milwaukee 

Miles  Laboratories,  Elkhart.  Ind.  ( Al- 

ka-Seltzer),  weekly  sp,  thru  AVade 

Adv.  Agenc.v,  Chicago. 
Johns-Manville  Corp..  New  York.  104 

t,  thru  J.  Walter  Thompson  Co.. 

N.  Y. 

KNX,  Hollywood 

American  Pop  Corn  Co..  Sioux  City, 
la.  (popcorn),  weekly  sp,  thru 
Coolidge  Adv.  Co.,  Des  Moines. 


WIND,  Gary 

Vick  Chemical  Co.,  New  York  (Vicks 
Cough  Drops),  3  weekly  f.  thru 
Morse  International,  N.  Y. 

Alfred  .Johnson  Skate  Co.,  Chicago 
(ice  skates).  3  weekly  sp.  thru  Bag- 
galey.  Horton  &  Hoyt.  Chicago. 

Hartz  Mountain  Products  Co..  New 
York  (canaries)  weekly  sp,  7  week- 
ly sa,  thru  George  H.  Hartman  Co., 
Chicago. 

Illinois  Automobile  Club.  Chicago 
(motor  club),  6  weekly  sp.  thru 
Baggaley.  Horton  &  Hoyt.  Chicago. 

CJKL,  Kirkland  Lake,  Ont. 

Canada  Dry  Ginger  Ale  Ltd..  Toronto, 
daily  ta.  thru  All-Canada  Radio  Fa- 
cilities Ltd..  Toronto. 

Yolles  Furniture  Co..  Toronto,  6 
weeklv  t.  direct. 

Libby.  IMcXeill  &  Libby  of  Canada 
Ltd..  Toronto,  daily  sa.  thru  Domin- 
ion Broadcasting  Co.,  Toronto. 

Sterling  Products  New  York.  (Phil- 
lins.  Dr.  Lyons).  5  weekly  t.  thru 
Blackett-Sample-Hummert.  N.  Y. 

WHN,  New  York 

Cooperating  Banks  of  Greater  New 
York.  4  weekly  sp.  thru  .J.  Walter 
Thomn.son  Co..  X.  Y. 

Xational  Transportation  Co..  Inc.. 
Xew  York  (Parmelee  cabs),  week- 
ly sp,  thru  World-Wide  Adv.  Corp.. 
X.  Y. 

Washington  State  Apples,  Wenat- 
chee.  Wa.sh..  weekly  t.  thru  J.  Wal- 
ter Thompson  Co.,  San  Francisco. 

WMAQ,  Chicago 

Salerno-Megowan  Biscuit  Co.,  Chicago 

(biscuits),  weekly  sp.  thru  Schwim- 

mer  &  Scott.  Chicago. 
Parker  Bros..  Salem.  Mass  (games). 

sa.  thru  Xortheastern  Adv.  agency. 

Lynn.  Mass. 
Bayuk  Cigars.  Philadelphia  (cigars). 

sa.  thru  McKee.  Albright  &  Ivey 

Inc.  Philadelphia. 

WMCA,  New  York 

First  Federal  Savings  &  Loan  Assn.. 
Xew  York.  45  sa.  thru  Grant.  Wads- 
worth  &  Casmir.  N.  Y. 

KPO,  San  Francisco 

Remington  Rand,  Buffalo  (typewrit- 
ers) 3  weeklv  sp,  thru  Franklin- 
Bruck  Adv.  Corp..  N.  Y. 

WNAC,  Boston 

Health  Products  Corp.,  Newark  (Feen- 
amiut).  54  t,  thru  Wm.  Estv  & 
Co..  N.  Y. 


Alain  in  the  New  Yorker 

'It's  a  request  program.  Our  audience  voted  for  15  minutes  of  absolute 

silence." 


WHO,  Des  xMoines 

.1.    A.    Foiger   &    Co.,    Kansas  <"i^ 

(  food  ) .  5  weekly  sp,  thru  Blacki-i  i 

Sample-Hummert,  Chicago. 
Compagnie  Parisienne,  San  Antonin. 

weekly   sp,   thru   Northwest  Radi'.' 

Adv.  Co.,  Seattle. 
Murphy  Seed  Products  Co.,  Burliuj: 

ton.   AVis.,   weeklj-  sp,   thru  Wade  ' 

Adv.  Agency.  Chicago. 
Skrudland  Photo  Service,  Chicago. 

sp,  thru  Northwest  Radio  Adv.  Co.. 

Seattle. 

Publishers'  Service,  Chicago  (Women'-- 

World).  5  sp,  thru  Albert  Kirchei 

Co.,  Chicago. 
Wander  Co..  Chicago  (Ovaltine).  70 

t,    thru  Blackett-Sample-Hummert. 

Chicago. 

F  &  F  Labs,  Chicago,  60  sp,  thru 
Blackett-Sample-Hummert,  Chicago. 

McConnon  &.  Co.,  Winona,  Minn..  3  ' 
weekly  sp,  thru  McCord  Co.,  Min- 
neapolis. 

Chicago  Engineering  Works,  Chicago, 
13  sp,  thru  James  R.  Lunke  &  As- 
sociates. Chicago. 

Brown  &  Williamson  Tobacco  ("orp.. 
Louisville,  39  sp,  thru  BBDO,  N.  Y. 

WHP,  Harrisburg 

Jacob  Dold  Packing  Co.,  Buffalo, 
(meat).  78  so,  thru  BBDO.  N.  Y. 

Lever  Bros.  Co.,  Cambridge  (  Spry ) , 
3  weekly  so,  thru  Ruthrauff  &  Rvan 
N.  Y. 

International  Bedding  Co.,  Washing- 
ton, 52  sa,  thru  Lewis  Edwin  Ryan, 
Washington. 

Raymond's  Pectoral  Plaster  Co.,  Glens  ' 
Falls,  N.  Y.,  39  sa,  thru  Charles 
A.  Weeks  Co.,  N.  Y. 

Beecham's  Pills  Inc.,  Niagara  Falls, 
65  sa.  thru  Atherton  &  Currier, 
X.  Y. 

WEAN,  Providence,  R.  I. 

J.  L.  Prescott  Co.,  Passaic  X.  J.  ( pol 

ishes),  29  sa,  thru  Chambers  &  Wis- 

weU,  Boston. 
Kay  Jewelry  Co.,  Boston  ( Retail  Jew 

elers),  8  sp,  thru  Admaster's  Inc., 

Washington,  D.  C. 
Citizens'    Savings   Bank,  Providence. 

R.  I..  52  1.  thru  Criterion  Radio 

Productions,    Inc.,    New  England* 

Branch,  Boston. 

G.  W.  Van  Slyke  &  Horton.  Kingston, 
N.  Y.  (smoker's  requisites).  8  sp, 
thru  Moser  &  Cotins,  N.  Y. 

WJJD,  Chicago 

Brown   &   Williamson    Tobacco  Co 

Louisville    (Avalon    cigarettes),  6 

weekly  sp,  thru  BBDO,  N.  Y. 
Proctor    &    Gamble    Co.,  Cincinnati 

(Camay  soap),  6  weekly  ta.  thru 

Pedlar  &  Ryan,  N.  Y. 
American  Pop  Corn  Co.,  Sioux  City 

la.  (Jolly  Time  pop  corn),  weekly! 

sp,    thru    Coolidge   Adv.   Co.,  Des« 

Moines. 

Scott  Products,  Chicago,  6  weekly  sp, 
thru  First  United  Broadcasters, 
Chicago. 

KFYR,  Bismarck 

Tick  Chemical  Co..  Greensboro,  N.  0.,, 
2  weekly  sa,  thru  Morse  Interna-' 
tioual,  N.  Y. 

Horse  &  Mule  Assn.  of  America,  Dal- 
las, 3  w^eekly  so,  thru  Rogers  & 
Smith.  Dallas. 

American  Tobacco  Co..  Xew  York 
(Roi  Tan),  100  sa,  thru  Lawrence 
C.  Gumbinner  Adv.  Agency,  X.  Y. 

Gladstone  &  Karr.  Winnipeg  (shoes),. 
sa,  direct. 

KSFO,  San  Francisco 

H.  Moffat  Co..  San  Francisco  ( Scotty 
Allen  dog  food),  weekly  sp.  thru 
Leon  Livingston  Adv.  Agency.  San 
Francisco. 

Washington  State  Apples  Inc..  Seat- 
tle (apples),  14  weekly  ta,  thru  J 
Walter  Thompson,  San  Francisco. 

Caswell  Coffee  Co.,  San  Franciscc 
(coffee),  3  weekly  sa.  thru  Long 
Adv.  Service,  San  Francisco. 

KJBS,  San  Francisco  j 

Yellow  Cab  Co..  Sau  Francisco  (trans 
portation),  6  weekly  sa,  thru  Rufut 
Rhoades  Adv.  Agency,  San  Fran 
Cisco. 

XTew  Y^ork  Fur  Co.  Ltd.,  San  Fran 
Cisco  (furs),  5  weekly  so,  direct. 
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kl.  J.  BREITEXBACH  Co..  New 
Lork  (  Pepto-Mangan  I .  has  appointed 
•l-iilorse  Interuatioual  Inc.,  New  York, 
o  place  advertising.  Transcribed  an- 
iouncemeuts  on  50  stations  will  start 
an.  4. 

JA6GI  Co..  New  York  (seasoning, 
louillon  and  soup  cubes),  has  ap- 
lointed  Xeedham  &  Grohmann  Inc., 
sew  York,  to  direct  advertising.  While 
Qedia  have  not  yet  been  selected,  radio 
toay  be  included. 

iAXFI  PRODUCTS  Inc..  Xew  York 
laxative  salts),  has  appointed  Pettin- 
;ell  &  Fenton  Inc..  Xew  York,  to  di- 
ect  advertising.  Lee  Brown  is  ac- 
•ount  executive. 

:.0G  CABIX  Bakeries.  Los  Angeles, 
nd  Cotton  Bros.  Baking  Co.,  Alexan- 
Iria,  La.,  announce  arrangements  with 
lussell  C.  Comer,  Kansas  City,  for 
erritorial  broadcasting  and  merchan- 
lising  rights  to  The  Air  Advenlures  of 
^'irnmie  Allen.  Starting  Jan.  15  Cot- 
on  Bros.  Co.  will  broadcast  five  times 
weekly  in  Shreveport.  Baton  Rouge, 
r'jafayette  and  Alexandria. 

'jklARK  W.  ALLEX  &  Co.,  Detroit, 
Two  Drop  lotion)  thru  Frank  Pres- 
irey  Co.  Inc..  Chicago,  late  in  Dec. 
:trtrted  to  produce  a  series  of  five- 
uiiiute  dramatized  commercial  trans- 
riptions  at  Associated  Cinema  Stu- 
lios,  Hollvwood. 

;  I  ■ 

llOGERS    PEET    Co.,    Xew  York 
:  mens'  stores ) ,  has  renewed  its  cou- 
;ract   with    Gabriell    Heatter,  "WOR 
j  iiews  commentator.  Renewal,  effective 
i  i-'eb.  28,  calls  for  Heatter's  services 
t'lxclusively  on  the  company's  broad- 
■■asts,  heard  Mondays  through  Fridays 
t  9-9:1.5  p.m.  Agency  is  Marschalk  & 
■  'ratt  Inc.,  Xew  York. 

ilCHARDSOX  MIXTS,  Xew  York, 
n  Dee.  27  started  daily  participation 
ij  Martha  Deane  program  of  WOR, 

\Vwark.  Agency  is  X'.  W.  Ayer  &  Son. 

sew  York. 

jvIRKMAX  &  SOX  Inc..  Brooklyn. 

is'.  Y.  ( soap ) ,  on  .Jan.  3  will  start 
;-ive-minute  transcriptions.  Musical  In- 
'erlude,  on  WOR,  Xewark.  Discs  will 

»e  heard  five  days  weekly  at  4 :45 

i.m.  Agency  is  X.  W.  Ayer  &  Son, 
ff'^ew  York. 

FISCHER  &  Co.,  Xew  York  (As- 
or  coffee)  has  appointed  Freitag  Adv. 
Agency,  Atlanta,  to    service    its  ac- 
ount. 

.^ET  MILK  Co..  St.  Louis,  has  re- 
'kewed  its  15-minute  program  Polish 
Varieties,  on  WJBK,  Detroit,  for  26 
fPeeks.  Gardner  Adv.  Agency,  St. 
Ij^iouis,  has  the  account. 

jsORTH  AMERICAX  Accident  In- 
urance  Co.,  X'ewark,  on  Jan.  11  starts 
sponsorship  of  a  twice-weekly  quar- 
i-er-hour  news  period  on  KFI,  Los  An- 
i.ieles.  Contract  is  for  26  weeks,  with 
:<n  8:30  p.  m.  spot  taken.  Pat  Bishop. 
^s^FI-KECA.  commentator,  has  been 
.  ssigned  to  the  program.  Agency  is 
>anklin  Bruck  Adv.  Corp..  Xew  Y'ork. 
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Camel  Renews  Again 

R.  J.  REYNOLDS  TOBACCO 
Co.,  Winston-Salem  (Camel  cigar- 
ettes and  Prince  Albert  tobacco), 
originally-  scheduled  to  discontinue 
the  half-hour  Jack  Oakie  College 
part  of  its  CBS  Camel  Caravan 
program  from  Hollywood  after  the 
Dec.  28  broadcast,  has  instead  re- 
newed that  portion  for  another  13 
weeks,  effective  Dec.  21.  The  spon- 
sor had  originally  cancelled  its 
CBS  time  for  that  program,  and 
planned  to  continue  with  its  half- 
hour  Benny  Goodmati's  Swing 
School  which  emanates  from  New 
York.  Savington  Crampton,  Hol- 
lywood manager  of  William  Esty 
&  Co.  Inc.,  agency  servicing  the 
account,  is  in  New  York  to  confer 
on  future  policies  on  the  Camel 
broadcast  series.  No  drastic  changes 
on  the  show  are  anticipated,  it  is 
understood.  Cast  of  the  Jack  Oakie 
College  program  remains  the  same, 
headed  by  Oakie,  and  Georgie 
Stolls  orchestra,  with  Bill  Good- 
win announcer,  and  assistant  pro- 
ducer. 


GEORGE  A  HORMEL  Co..  Austin. 
Minn.  (food),  through  the  Minneapo- 
lis oflSce  of  BBDO.  has  placed  a  52- 
week  contract  with  WTMJ.  Milwau- 
kee, for  daily  quarter-hour  programs 
starting  Jan.  10. 

CRITERIOX  RADIO  PRODUC- 
TIOXS  Inc..  Xew  York,  announces 
that  its  Ports  of  Call  series  has  been 
sold  to  WTAR.  Xorfolk.  Ya..  and 
WJAR.  Providence.  R.  I.,  under 
sponsorship  of  the  Morris  Plan  Banks. 

PURITY  BAKERIES  Chicago,  has 
appointed  Campbell-Mithun  Inc..  Min- 
neapolis, to  handle  its  advertising. 

DIXA-MITE  FOOD  PRODUCTS 
Co.,  Chicago  (cereal)  is  now  placing 
its  radio  business  direct. 

JAMES  H.  MURPHY,  president  of 
Murphy  Products  Co.  Burlington. 
Wis.  (Murphy  Feeds),  and  sponsor 
of  the  Barn  Yard  Saturday  Night 
Jamboree,  on  WLS.  Chicago,  present- 
ed 50  purses  and  50  bill-folds  to  mem- 
bers of  the  Barn  Dance  east  Dec.  IS. 

MARK  W.  ALLEX  Co..  Detroit  (2- 
Drop  lotion )  has  named  Frank  Pres- 
brey  Co..  Xew  York,  as  agency  and 
will  start  a  spot  campaign  early  in 
1938. 

'•PARTY  BUREAU"  is  a  new  pro- 
gram featuring  the  CBS  home  econo- 
mist Elma  Latta  Hackett.  which  will 
begin  January  4 — and  will  be  released 
three  times  weekly  over  KSFO  and 
KXX  at  2.30  to  2.45  p.  m.  George  W. 
Caswell  Company  (coffee)  will  spon- 
sor the  show.  The  agency  is  Long  Ad- 
vertising Service.   San  Francisco. 


"SCOTTY"  ALLAX,  famous  70-year- 
old  Alaska  sourdough,  who  was  award- 
ed the  Croix  de  Guerre  during  the 
world  war  for  bringing  400  dogs  from 
Alaska  to  the  French  Alps  to  be  used 
in  hauling  supplies,  is  now  appearing 
in  person  on  the  air  in  a  series  of 
dramatized  broadcasts  over  KSFO, 
San  Francisco.  His  Klondike  experi- 
ences are  being  dramatized  in  a  new 
half  hour  Sunday  afternoon  show,  un- 
der the  sponsorship  of  H.  Moffat  Co.. 
San  Francisco,  makers  of  Scotty  Allan 
dog  food.  The  series  was  launched  on 
December  12.  The  agency  is  Leon  Liv- 
ingston Adv.  Agency.  San  Francisco. 

H  O  W  A  R  D'S  Inc..  San  Francisco 
(men's  clothiers)  on  December  6,  in- 
augurated a  six-weekly  news  period 
on  KYA.  San  Francisco  with  J.  Clar- 
ence Myers  as  the  newscaster.  Ac- 
count placed  direct. 

SAMARITAN  TREATMEXT,  San 
Francisco  (liquor  cure)  on  Dec.  14 
started  a  series  of  three  ^Veekly  studio 
programs  on  KYA.  San  Francisco. 
Agency  is  Allied  Adv.  Agencies.  San 
Francisco. 

■  THE  PHAXTOM  PILOT",  drama- 
tized serial,  sponsored  by  Langendorf 
Bakeries.  San  Francisco,  which  has 
been  originating  over  KFRC.  San 
Francisco  for  the  past  few  months  for 
release  over  the  Mutual-Don  Lee  sta- 
tions in  the  West,  moved  to  KH.J.  Los 
Angeles  for  production  on  December 
27.  The  move  was  made  at  the  re- 
quest of  Young  &  Rubicam.  which 
took  over  the  $300,000  account. 

PUBLIC  NATIONAL  BAXK  & 
Trust  Co.  of  X^ew  York  is  sponsoring 
a  .Jewish  news  program  conducted  on 
WBXX.  Xew  York,  by  Michael 
Brown,  of  the  Jewish  Morning  Jour- 
nal. 


EDDIE  CAXTOR'S  plans  to  take  his 
CBS  Texaco  Toicn  program  sponsored 
by  Texas  Co.  (gasoline),  to  New 
York  for  origination  after  the  Dec. 
29  Hollywood  broadcast,  has  been 
cancelled  and  the  series  continues 
from  the  West  Coast. 


FOR    AILING  SALES 


WTCN 


A  powerful  tonic  compound- 
ed   from    the    best  ingre- 
dients of  radio. 

9  Concentrated  Coverage 
©  Choice  Programs 
•  Favored   Dial  Position 
©  Low  Cost  per  Inquiry 

WTCN 

NBG  3liEe  Nott'ork  Slaticn 

Owned  and  operated  by 
MINNEAPOLIS  TRIBUNE 
ST.  PAUL  DISPATCH- 
PIONEER  PRESS 

Free  and  Peters,  Inc., 
National  Representatives 


flno 


•  NEW  YORK 

•  D  E  T  R  O  I  T 

•  CHICAGO 

•  SAN  FRANCISCO 
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WAVE 
COVERS 
THE  MOSTA 
AND  THE 

BESTAl 

u  T  71  200  radio  homes 
Without  the  l^^^vE's  audience, 
that  comprise  VV  A  ^.„g  Area 
IL  entire  L^-^^^fieant  hlob  on 
^ould  be  an  iS^^Kesehomes,you 

the  sales  n^«P- f  .^^^  ,,Uole  LonisvUle 
have  practically  the       ,„iy  97,400 

market.  .  •  •^^'f,  available  through 
^ore  radio  home^  ava  ^^.^^^^ 

any  other  ^^^'^^^q  you  mu^tV^Y 
those  extra  9^^00,y  ^^^^^^E  , 
fioiceasmuchmoufy^^^  Lou  svxHe 


WECO  RADIO  PRODUCTIOXS.  Se- 
attle, program  subsidiary  of  James  R. 
Lunke  &  Associates,  Chicago  and  Seat- 
tle agency.  Avill  move  to  Chicago 
after  the  first  of  the  year.  At  the 
same  time  Gene  Baker,  manager  of  the 
firm's  Seattle  office,  will  come  to  Chi- 
cago as  head  of  Weco.  Mr.  Lunke 
heads  the  agency.  Chicago  offices  of 
both  firms  will  be  located  in  Palmolive 
Bldg.  The  Seattle  office  of  both  agency 
and  production  firm  are  being  contin- 
ued as  branch  offices.  A  campaign  for 
12  sectional  groups  of  lumbermen's 
organizations  is  under  way. 

J.  C.  HETHERIXGTON.  with  CBS 
in  St.  Louis  and  Chicago,  since  1931. 
has  joined  "  Ruthrauff  &  Ryan  Inc., 
Chicago,  as  radio  time  buyer.  Previ- 
ously buying  had  been  handled  by  ac- 
count executives.  Before  entering  radio 
Mr.  Hetherton  was  with  the  Chicago 
Trihune  four  years  in  the  business  sui'- 
vey  and  advertising  department  and 
before  that  with  Wabash  Railways. 

TO^kl  DEXTON.  in  Boston  as  eastern 
representative  of  W.  Long  Co..  Chi- 
cago agency,  has  been  made  radio  di- 
rector of  tiie  agency.  He  succeeds  V. 
E.  Carr,  who  resigned  to  become  adver- 
tising and  promotion  manager  of  ^Yard 
Baking  Co.,  Xew  York. 

HEXRI.  HURST  &  McDOXALD  Inc. 
Chicago,  is  reconstructing  its  studio 
and  control  room  and  adding  new 
equipment,  according  to  Frank  Ferrin. 
radio  director. 

ALMOX  BROOKS  WILDER,  for- 
merly with  Simmonds  &  Simmouds 
Co..  Chicago,  has  joined  L.  W.  Ram- 
sey Co.,  Chicago,  as  account  execu- 
tive. 

MOORE  &  HAMM  Inc.,  Xew  York, 
has  absorbed  the  advertising  agency, 
C.  Tvler  Kelsey  Co..  Inc.,  X'ew  York. 


IVIaINTAINING  its  progressive  spirit,  KTAR 
daily  presents  five  quarter-hour  sponsored  news 
broadcasts  from  full-time  United  Press  service! 

1,000  WATTS  FULL  TIME     *     620  KILOCYCLES 
"Blanketing  the  Gold  Nugget  of  Western  Markets" 


Kern  to  Mexico  City 

THE  resignation  of  George  Kern, 
of  the  radio  department  of  Black- 
ett-Sample-Hummert  Inc.,  Chicago, 
to  join  Publicidad  Organizada  of 
Mexico  City,  the  largest  advertis- 
ing agency  in  Mexico,  was  an- 
nounced Dec.  21.  Shortly  after  Jan. 
1  Kern  becomes  account  executive 
with  that  agency,  which  handles 
such  products  as  Chevrolet,  Oldsmo- 
bile,  Frigidaire,  Elgin  watches, 
Westclox,  Coca  Cola,  RCA  Victor 
radios,  etc.  Mr.  Kern  has  been  with 
BSH  for  the  last  seven  years  and 
latterly  has  been  handling  the  Oxy- 
dol  account  for  Procter  &  Gamble. 
Formerly  he  was  with  BBDO  in 
Chicago. 

REX  FRAZIER.  J.  Walter  Thomp- 
son Co.  Hollywood  script  writer,  and 
Mary  Titelow.  formeri.>  ol  lue  Uf,cii- 
cy's  X^ew  York  office,  were  married  in 
the  former  city  on  Dec.  11. 

ELLIS  ADV.  Co.,  of  Buffalo,  has 
opened  a  Toronto  office  at  46-5  Bay 
St..  with  .J.  W.  Culliner  and  A.  A. 
Muter  in  charge.  The  agency  did  not 
bring  any  United  States  clients  with 
it  into  Canada,  but  moved  in  because 
of  Canada's  growing  radio  advertising 
consciousness. 

DOX^  E.  GILMAN.  vice  president  of 
X'BC  in  charge  of  the  Western  divi- 
sion, recently  announced  a  further  ex- 
tension of  Consolidated  Radio  Artists 
activities  in  Xorthern  California,  fol- 
lowing the  abandonment  of  the  San 
Francisco  Artists  Service  some  weeks 
ago.  By  arrangement  with  Charles  E. 
Green,  national  head  of  CRA.  Larry 
Allen,  formerly  in  charge  of  XBC  Ar- 
tist Service  in  San  Francisco,  becomes 
San  Francisco  manager  of  Consolidat- 
ed. He  assumed  his  new  duties  Jan.  1. 

WILLIAM  STEPHENS  Inc.,  Bever- 
ly Hills,  Cal.,  talent  agency,  has 
moved  to  new  offices  at  891.3  Sunset 
Blvd.,  that  city.  Richard  Cherwin  is 
in  charge  of  radio. 

COXTIXEXTAL  ADV.  Service,  Los 
Angeles,  has  moved  to  new  offices  at 
1142  Glendon  ave.,  that  city,  and  has 
made  Will  Grant  head  of  its  radio  de- 
partment. He  was  formerly  of  Hixson- 
O'Donnell  Adv.  Inc.,  Los  Angeles, 
Forrest  L.  Dolan,  formerly  of  Ellis  T. 
Gash  Co.  Inc.,  Chicago,  has  been 
added  to  the  staff  as  production  man- 
ager. Heading  the  publicity  depart- 
ment are  Frances  Anderson  and  Ger- 
rit  E.  Roelof. 

T.  E.  CAMPBELL,  of  Brace  Beem- 
er  Inc.,  Detroit  agency,  on  Dec.  11 
became  the  father  of  a  third  daughter. 

.JOE  KURTH.  formerly  on  the  sales 
staff  of  WJJD.  Chicago,  has  joined 
Critchfield  &  Co.,  Chcago,  as  account 
executive. 


1 


Agency  Held  to  Be  Liabl< 
For  Social  Security  Ta> 
Covering  Artist's  Staf? 

THE  SOCIAL  Security  Commit 
sion  recently  ruled  that  the  em 
ployes  of  a  radio  artist  are  als 
the  employes  of  the  advertisin 
agency  contracting  with  the  artis 
and  the  agency  is  responsible  fo 
tax  deductions.  This  ruling  result 
ed  from  a  request  by  Carson  .1 
Robison,  leader  of  the  Buckarot' 
a  thrice-weekly  hillbilly  act  o: 
MBS,  to  have  his  position  clarifiec 

Mr.  Robison  is  under  contract  1 
Erwin,  Wasey  &  Co.  and  the  agen 
cy  has  the  final  supervision  of  th 
programs  prepared  by  him.  I 
turn,  he  hires  three  program  a 
sistants  with  whom  he  shares  hi 
salary  from  the  sponsor,  W^ase 
Products  Corp.  (Musterole  an 
Zemo).  The  SEC  ruled  that  Mi 
Robison  was  not  an  independen 
contractor  and  that  the  member 
of  his  cast  were  employes  of  th 
agency  although  they  have  no  d 
rect  contract  with  the  agency. 

Also  clarified  by  the  ruling  wa 
the  $.3,000  maximum  security  cred 
allowed  each  employe.  It  now  ar 
pears  that  if  a  radio  artist  ha 
more  than  one  employer  and  hi 
income  from  each  did  not  excee 
$3,000  he  would  be  taxed  on  a 
salaries.  The  SEC  stated:  "If  t\ 
employe  has  more  than  one  en 
ployer  during  the  calendar  yea 
the  limitation  of  wages  to  the  fir; 
$3,000  of  remuneration  receive 
applies  to  remuneration  receive 
from  each  employer  with  respec 
to  employment  during  that  year. 

So  much  confusion  has  resulte 
from  interpretation  of  the  Soci; 
Security  Act  that  many  New  Yor 
agencies  have  asked  performin 
employes  to  sign  forms  coverin 
possible  deductions  without  colleci 
ing  the  tax. 


New  Program  Firm 

A  NEW  script  and  transcriptic 
producer,  to  be  known  as  the  Litt 
Theater  of  the  Air,  started  in  Ch 
cago  Jan.  1  with  a  catalog  of  oy< 
500  titles  available  in  both  scri) 
and  transcribed  form  for  statioi 
and  local  advertisers.  Heading  tt 
new  firm  are  Gale  Maritano,  fo 
merly  of  WXYZ  and  WMBC,  D 
troit,  and  Adela  Kay,  program  ar 
continuity  editor  of  WHIP,  Har 
niond,  Ind.,  and  formerly  wii 
WHAM,  Cleveland,  and  KOI 
Omaha.  Dramatic  scripts,  comma 
cials,  spot  announcements,  custo 
written  shows  and  other  syndica 
features,  are  available  at  syndica 
rates  from  one  to  26  weeks,  accori 
ing  to  the  catalog. 


ARTISTS    &   AUTHORS  Corp. 
America,  talent  agency,  has  been  ( 
ganized  in  Hollywood  with  offices 
6331  Hollywood  Blvd.  Arthur  M.  La 
dau,  who  recently  disposed  of  his  i 
terests  in  Small-Landau  Co.,  HoU 
wood  talent  agency,  and  Al  J.  Lee 
head  the  new  organization  which 
building  its  own  structure  in  Bevei 
Hills.  Cal.  Pete  de  Lima,  well  knoi 
in  West  Coast  radio  and  advertisii 
heads  the  radio  department.  Agency 
handling  actors,    directors,  produce 
and  writers. 


"TT>  Called  to  Ash  Aloui  the  Sale 

You  Advertised  Over  WHB" 
111  U  D  •  •  Kansas  City's  Dominant  Daytime 

lllf  H  K  station  affiliated  with  Mutual ,  has  the 

WWII  l#  Audience,    but    no  national  repreBeutatives. 

—For  time  clearance.  scheduleB,  information, 
data,  telephone  Harrison  1161.  collect,  or  wire  collect  to — 

DON  DAVIS,  President,  KANSAS  CITY,  MISSOURI 


SCRIPT  SHOP,  new  script  libra 
service,  has  opened  offices  at  10  W' 
47th  St.,  X^ew  York,  to  syndicate  p; 
gram  material.  Irving  Marcuse.  gi 
eral  manager,  and  Baer  Kraut,  > 
itor,  were  formerly  with  Transcrit 
Radio  Shows  Inc.  ' 


KTAR 


Representatives — 

E.  KATZ  SPECIAL 
ADVERTISING 
AGENCY 

New  Yorlt,  Chicago,  Detroit, 
Atlanta,  Philadelphia, 
Kansas  City,  Dallas 

WALTER  BIDDICK  CO^ 

Los  Angeles,  San  Francisco, 
Seattle 
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tloUingbery  Buys 
raig's  Holdings 

lame.  Personnel  Unchanged; 

[Liamed  WWJ  Representative 

:FFECTIVE  Jan.  1,  George  Hol- 
ngbery,  head  of  the  Chicago  office 
if  Craig  &  Hollingbery  Inc.,  takes 
ver  ownership  of  the  entire  com- 
pany,  having 
purchased  the  in- 
terests previous- 
ly held  by  the 
late  Norman 
Craig.  Personnel 
and  name  of  the 
firm  will  remain 
the  same  with 
Edward  Spencer, 
,  formerly  manager 

-V.  Hollingbery    of  KDKA,  Pitts- 
rui'gh  and  manager  of  NBC  local 
ales  in  New  York,  who  joined  the 
fraig    &    Hollingbery    firm  last 
ply,  to  be  vice-president  of  the 
Irm  and  manager  of  the  New  York 
'ffice.  Mrs.  Jean  Craig  will  con- 
inue  in  the  New  York  office. 
Mr.   Hollingbery,   formerly  ad- 
eitising  manager  of  the  Chicago 
It  raid  &   Examiner,   formed  his 
\vn  representative  firm  in  Chicago 
'n  June,   1936.   Shortly   after  he 
lade  an  arrangement  with  Nor- 
lan  Craig  who  had  started  his 
epresentative  firm  in  New  York 
ri  1934  by  which  their  stations 
ould  have  both  New  York  and 
'hicago  representation.  In  Janu- 
ry,    1937,    the    partnership  of 
laig  &  Hollingbery  was  formed. 
J  n  addition  to  offices  in  New  York 
jnd  Chicago,  the  firm  has  branches 
■  |i  Detroit,  Jacksonville  and  San 
rancisco. 

At  the  same  time,  Mr.  Holling- 
|ery  announced  that  effective  Jan. 
5  his  firm  will  assume  exclusive 
'iepresentation   of  WWJ,  Detroit. 
,  Represented  by  the   firm   in  the 
:ast  are  WHAM,  WDRC,  WOKO, 
VEEU,  WORC,  WIBX..  Midwest: 
iVWJ,    WREN,    WEBC,  WAAF, 
IISCJ,    WCOL,    WJAX,  WIOD, 
lIVJDX  and  WBIG. 


I'OLUMBIA  ARTISTS  Inc.,  New 
,'ork,  announces  the  appointment  of 
: -awrence  Menkin  and  Joseph  Hill  to 
I'S  recently  organized  writer-director 
[jivision.  Mr.  Menkin  was  formerly  in 
ihe  production  department  of  WXYZ, 
)etroit,  and  before  that  he  was  a  di- 
lector  and  actor  with  the  Province- 
])wn  Playhouse  Guild.  Mr.  Hill  is 
ne-time  assistant  music  editor  of  the 
ew  York  Sun  and  more  recently  was 
^  adio  director  of  the  Federal  Advertis- 
,jig  Agency,  that  city. 


WHIP,  Hammond,  Ind.,  has  appoint- 
ed Valentine  Jarosz  as  special  for- 
eign language  sales  representative. 
Mr.  Jarosz  is  also  handling  special 
foreign  language  programs  for  WMBC, 
Detroit,  placing  31/2  hours  of  foreign 
language  programs  daily  on  the  De- 
troit station. 

NILES-RICHMAN  Co.,  New  York, 
on  Jan.  1  becomes  an  advertising 
agency  solely,  dropping  its  station  rep- 
resentation activities. 

J.  J.  DEVINE  &  ASSOCIATES 
Inc.,  New  York,  has  been  appointed 
exclusive  national  advertising  repre- 
sentative of  WMAL,  Laurel,  Miss., 
and  WCHL,  Charlottesville,  Va. 

GEORGE  ROESLER  has  resigned 
from  the  Chicago  staff  of  Joseph  Her- 
shey  McGillvra,  effective  Jan.  15. 


New  Salt  Lake  Agency 

R.  T.  (Dick)  HARRIS  has  resigned 
his  post  as  program  director  of 
KDYL,  Salt  Lake  City,  to  open  his 
own  advertising  agency  in  that  city, 
starting  Jan.  3.  He  will  specialize 
in  radio.  The  new  agency  to  be 
known  as  R.  T.  Harris  Advertising 
Agency,  is  located  in  the  First  Na- 
tional Bank  Bldg.  It  will  be 
equipped  to  handle  transcription 
and  mike  auditions  to  accounts. 


Paley's  Compensation 

ADDITIONAL  compensation  to 
William  S.  Paley,  CBS  president, 
has  been  revised  as  of  Jan.  3,  1937, 
acording  to  an  amendment  filed 
with  the  Security  &  Exchange 
Commission.  The  payments,  which 
supplement  his  salary,  are  5%  of 
annual  consolidated  net  profits  of 
CBS  and  subsidiaries  up  to  $1,000,- 
000  plus  47o  of  next  $1,000,000, 
plus  3%  of  next  $1,000,000  plus 
2%  of  profits  over  $3,000,000.  Mr. 
Paley's  contract  has  been  extended 
to  Dec.  31,  1940.  Formerly  he  had 
received  2^/2%  up  to  $600,000  and 
5%  over  that  amount  in  additional 
compensation. 

I.  J.  Fox  Spots 

I.  J.  FOX  FURRIERS,  New  York, 
through  Schillin  Adv.  Corp.,  New 
York,  is  placing  a  series  of  one- 
minute  transcriptions  for  a  Janu- 
ary campaign.  Mr.  Fox  and  Sid 
Walton  are  featured  on  the  discs 
which  were  made  by  WOR  and  pro- 
duced by  Louis  Tappe  of  the  agen- 
cy. Stations  are  WMCA,  WHN, 
WINS,  New  York;  WAAT,  Jersey 
City;  WGAR,  WHK,  WJAY, 
WTAM,  Cleveland. 


Two  States  Rely  On  This 
One  Fine  Station  For  Their 

CBS  •Proaroms 


SPRINGFIELD    •  VERMONT 
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YOU  NEVER  HEAR  "WOWS"  i 
you     play     a     transcription  on 


Presto  turntable.  The  exclusive  Presto 
Rim  Drive  principle  assures  constant 
speed  without  the  use  of  flywheels  or 
mechanical  filters.  Rim  Drive  delivers 
all  the  power  from  a  heavy  duty 
motor  to  the  point  of  greatest  lever- 
age—the outside  rim  of  the  turn- 
table. 

NO  DOUBT  about  the  speed  adjust- 
ment on  the  Presto  turntable.  It's 
plainly    marked    by    the    sector  and 

arrow.  To  change  speed  simply  move 

the  lever.  No  need  to  stop  the  table 
or  motor  or  remove  the  transcrip- 
tion from  the  table.  You  can  change 
speed  in  less  than  two  seconds. 

Presto  turntables  are  made  for  25, 
50  or  60  cycle  power.  They  are  suit- 
able for  reproducing  either  vertical 
or  lateral  recordings.  There  are 
models  to  suit  any  station  require- 
ments. Write   for  descriptive  folder. 


PRESTO 


RECORDING  CORPORATION 
147  WEST  19th  ST.,  N.  Y. 
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New  NBC  Shows 

NBC,  as  of  Dec.  24,  announced  17 
new  shows  starting  in  January, 
totaling  11  hours  a  week.  Five  of 
them  are  on  the  Blue  network: 
American  Cigarette  &  Cigar  Co., 
American  Rolling  Mill,  Glass  Con- 
tainer Assn.,  S.  C.  Johnson  &  Son, 
and  Quaker  Oats  Co.  On  the  Red 
are  Benjamin  Moore  Co.,  Borden 
Co.,  Bristol-Myers  Co.,  Campbell 
Soup  Co.,  F.  W.  Fitch  &  Co.,  John 
Morrell  &  Co.,  J.  W.  Marrow,  Na- 
tional Biscuit,  Packer  Tar  Soap 
Inc.,  Pepsodent  Co.,  Quaker  Oats 
Co.,  and  Standard  Oil  of  Cali- 
fornia. 


RESULT 


Higher  Standard  of  Network  Programs 
Shown  in  Review  of  Activities  in  1937 


ME     M     P     H     I  5 

SELLS  THE 
HID-SOUTH 

Owned  and  operated  by 
THE  COMMERCIAL  APPEAL 
"The  South'i  Greateil  Newspaper" 

NBC    RED  NETWORK 
REPRESENTED  BY:  THE  BRANHAM  COMPANY 


FROM  the  network  point  of  view 
1937  appears  to  have  been  radio's 
most  successful  year  and  hopes  run 
high  for  1938. 

William  S.  Paley,  president  oi 
CBS,  said  in  his  year-end  state- 
ment: "Broadly  speaking,  CBS  is 
concerned  with  five  major  phases 
of  our  democratic  national  life, 
with  America's  spiritual  well-being, 
its  cultural  and  educational  ad- 
vancement, its  economic  stability, 
its  political  integrity  and  its  rela- 
tionship with  a  world  of  other  na- 
tions. It  is  estimated  that  through- 
out 1938  CBS  will  present  some 
3,000  broadcasts,  spontaneously 
keyed  and  timed  to  the  ebb  and 
flow  of  life  on  the  American  scene, 
dealing  with  politics,  labor  news, 
national  and  public  affairs." 

Lohr's  Year-End  Statement 

In  his  year-end  statement,  Lenox 
R.  Lohr,  president  of  NBC,  said: 
"Today,  we  must  consider  our  obli- 
gation of  service  to  a  public  that 
daily  is  growing  more  conscious  of 
cultural  and  educational  values." 
He  reviewed  NBC's  contributions  to 
these  ends  by  referring  to  the  NBC 
Symphony  conducted  by  Arturo 
Toscanini,  to  the  appointment  of 
Dr.  James  Rowland  Angell  as  NBC 
educational  counselor  and  to  de- 
velopments in  shortwave  and  tele- 
vision. 

Alfred  J.  McCosker,  president  oi 
WOR  and  chairman  of  the  board 
of   MBS,  stated:   "The  American 
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public  is  demanding  unceasingly 
better  standards  of  entertainment 
and  talent.  Although  radio's  sur- 
prising growth  has  always  been 
based  upon  its  unpredictability, 
WOR  and  Mutual  may  be  depended 
upon  to  continue  to  maintain  their 
status  among  the  nation's  broad- 
casters to  see  that  these  demands 
are  kept  pace  with  during  1938." 
He  added  that  "1937  has  been  a 
banner  year  for  us,  for  the  estab- 
lishment of  the  Mutual  network 
from  coast  to  coast  as  one  of  the 
nation's  major  networks  became  a 
reality." 

School  Council  Suspends 
Its  Corporate  Activities 

ALTHOUGH  continuing  its  cor- 
porate organization,  the  National 
Advisory  Council  on  Radio  in  Edu- 
cation, as  a  result  of  a  recent  board 
meeting,  has  suspended  its  activi- 
ties pending  the  development  of  the 
radio  educational  program  of  the 
Federal  Radio  Education  Commit- 
tee [Broadcasting,  Nov.  15].  Its 
office  will  continue  at  60  E.  42d  St., 
New  York,  and  it  is  possible  it  will 
continue  a  publication  program 
even  while  dormant,  according  to 
Levering  Tyson,  who  retains  the 
title  of  secretary  although  he  is 
now  president  of  Muhlenburg  Col- 
lege. Officers  continue  as  follows: 
Robert  A.  Millikan,  president;  Liv- 
ingston Farrand,  Meta  Glass,  Rob- 
ert M.  Hutchins,  Walter  Dill  Scott 
and  Robert  G.  Sproul,  vice-presi- 
dent; Harry  W.  Chase,  chairman 
of  the  board;  James  E.  Russell, 
vice-chairman  of  the  board;  Wil- 
liam J.  Donovan,  treasurer. 


Counsel  Sends  Bill 

BILLS  amounting  to  $2,235  and 
$1,796,  respectively,  have  been  sub- 
mitted by  Samuel  H.  Kaufman  and 
Eugene  S.  Parter,  who  were  special 
counsel  in  the  recent  Segal-Smith 
proceedings  before  the  FCC.  They 
had  been  engaged  on  a  per  diem 
based  on  salaries  of  $9,000  and  $6,- 
000  per  year,  respectively.  The 
Comptroller  General  must  pass  up- 
on the  bills  before  they  are  paid. 
Mr.  Kaufman,  an  aspirant  for  the 
federal  district  attorneyship  of 
New  York,  was  selected  and  hired 
upon  the  instance  of  Commissioner 
George  H.  Payne  who  later  was  dis- 
qualified by  his  colleagues  from  sit- 
ting in  the  case. 


THEY'RE  TUNING  IN  WATL 
IN  ATLANTA 


NAB  Charge  Answered 
By  San  Francisco  Fair 

AN  ATTACK  upon  the  recent  pub- 
lished statement  of  the  NAB  noti- 
fying station  members  that  the 
Golden  Gate  International  Exposi- 
tion in  San  Francisco  was  not  en- 
titled to  free  time,  was  made  Dec. 
18  by  Arthur  Linkletter,  manager 
of  the  Radio  Division  of  the  Expo- 
sition. 

Declaring  that  the  NAB  or  its 
staff'  should  be  disabused  of  a  few 
illusions  concerning  expositions, 
Mr.  Linkletter  said  that  the  San 
Francisco  fair,  as  in  the  case  of  all 
large  fairs,  has  a  strict  policy  of 
no  paid  advertising.  Thousands  of 
newspapers  and  magazines  are 
serviced  and  not  a  single  inch  of  ^ 
space  is  purchased  indoors  or  out-  ^ 
doors,  on  the  air  or  off  the  air,  he 
said. 

Denying  that  the  fair  is  a  com- 
mercial venture,  he  said  it  has  the 
backing  of  the  Federal  Government 
to  the  extent  of  $8,000,000,  Califor- 
nia to  the  extent  of  $5,000,000,  and 
23  other  States,  19  foreign  govern- 
ments, and  a  host  of  civic  and 
social  organizations.  He  added  it  is 
a  non-profit  corporation  pledged  to 
the  purpose  of  "glorifying  Western 
America".  j 

Discussing  radio  aspects,  Mr.  ^ 
Linkletter  said  that  during  1939  | 
the  fair  plans  to  install  the  most- 
modern  radio  facilities  obtainable, 
housed  in  a  central  radio  building 
which  will  be  offered  for  use  free^ 
of  charge  to  all  networks  and  sta- 
tions. Moreover,  exhibitors  and" 
concessionaires  are  encouraged  to« 
include  in  their  plans  budgets  for" 
use  in  sponsoring  programs  and 
announcements  calling  attention  to 
their  exhibit.  A  substantial  budget,; 
he  said,  will  be  set  aside  for  good 
sustaining  broadcasts  which  will  be 
available  to  all  stations  from  the 
fair  grounds. 

Blackley  Heads  WSVA 

CHAS.  P.  BLACKLEY  has  been 
named  to  succeed  the  late  Floyd 
Williams  as  general  manager  of 
WSVA,  Harrisonburg,  Va.  Mr 
Blackley  has  been  with  WSVA 
since  its  establishment  in  June 
1935,  and  for  the  past  two  yean 
has  acted  as  business  manager  of 
the  station.  There  will  be  no  ap 
pointment  to  the  latter  office.  Wen^ 
dell  Siler,  chief  announcer,  ha 
been  designated  program  director 
a  position  also  held  by  Mr.  Wil 
liams,  who  was  a  major  stockholde 
in  WSVA. 


INTENSE  heat  from  a  fire  in  a  sho 
store  next  door  on  Dec.  14  forced  th 
entire  staff  of  WCBS.  Springfield,  111 
to  vacate  the  studios  and  transfe 
operations  to  the  transmitter  house 
few  blocks  away.  Programs  were  cor 
tinned  without  interruption  and  a 
soon  as  firemen  had  the  blaze  unde 
control  the  station's  engineers  arrange 
for  continued  broadcasting  from  tb 
main  studios. 
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jCHRISTMAS  GREETINGS — From  the  station  relations  department  of  NBC  took  this  form  in  cards  sent  out 
[To  their  mutual  friends  by,  left  to  right:  "General"  Bill  Hedges,  vice-president  in  charge  of  station  relations; 
'Captain"  Keith  Kiggins,  head  of  the  department;  Shel  Hickox,  John  Norton,  Easton  WooUey,  Phil  Merry- 
man,  Harry  Woodman,  Otto  Brandt,  Burt  Adams. 


Radio  Bills  Continue  in  Background 
'\As  Opening  of  Regular  Session  Nears 


By  WALTER  BROWN 

[([WITH  tax  revision,  anti-lynching 
jand  wages  and  hours  legislation 
likely  to  dominate  the  first  part  of 
,!the  regular  session  of  Congress,  it 
lis  doubtful  if  any  bills  dealing  with 
Iradio  or  allied  interests  will  re- 
Iceive  attention  of  the  national  law 
Imakers  until  some  time  after  the 
jsession  begins  Jan.  3. 

Senator  Duffy  (D-Wis.)  made 
jno  effort  to  bring  up  the  Interna- 
[jtional  Copyright  Convention  for 
Senate  ratification  at  the  special 
session.  Just  before  leaving  for  his 
Wisconsin  home  to  spend  the 
Christmas  holidays,  Mr.  Duffy  told 
Broadcasting  he  was  taking  the 
reservations  which  have  been  pro- 
posed to  the  convention  with  him 
'for  study. 

Reservations  Made 

Four  reservations  have  been  pro- 
Jlposed  by  representatives  of  publish- 
ers,   moving    picture  producers, 
"broadcasters  and   other   users  of 
copyrightable  material.  They  are: 

Reservation  1.  The  elimination  of 
any  possibility  of  "oral"  copyright 
being  recognized  bv  the  United 
States. 

Reservation  2.  Clarification  of 
language  so  that  there  shall  be  no 
possibility  of  '"retroactivity"  with 
respect  to  copyright  works  in  the 
public  domain  in  the  United  States 
at  the  time  of  adherence. 

Reservation  3.  The  safeguarding 
of  contractual  rights  between  the 
producers  and  users  of  copyrightable 
material,  unfettered  by  the  theory  of 
"le  droit  moral." 

Reservation  4.  The  retention  by 
the  United  States  of  the  absolute 
right  of  legal  interpretation  of  the 
clauses  of  the  Convention  in  so  far 
as  they  related  to  rights  in  copy- 
rightable materials. 


Senator  Duffy  frankly  said  he 
doubted  the  wisdom  of  attaching 
the  reservations  to  the  convention 
because  if  this  were  done,  separate 
action  would  be  necessary  by  the 
42  countries  which  are  party  to 
the  agreement  and  this  would  cause 
an  indefinite  delay  in  making  the 
treaty  operative.  When  he  returns 
to  Washington  after  the  holidays, 
he  will  have  reached  a  definite  con- 
clusion as  to  the  reservations  as 
well  as  the  time  he  will  call  for 
Senate  action. 

Meanwhile  Senator  Duffy  and 
Braswell  Deen  (D-Ga.)  are  making 
plans  to  secure  action  during  the 
special  session  on  the  copyright 
bill,  the  controversial  feature  of 
which  is  a  provision  to  repeal  the 
section  of  the  present  law  that 
places  a  $250  fine  against  any  in- 
fringment  upon  copyright  material, 
leaving  the  courts  no  discretion  in 
imposing  the  penalty.  The  Duffy 
bill  would  remove  the  mandatory 
penalty  but  give  the  copyright  hold- 
ers full  redress  in  the  courts  for 
any  infringment,  with  the  courts 
fixing  the  damage,  if  any. 

Mr.  Duffy  hopes  to  have  the  Sen- 
ate ratify  the  convention  early  in 
the  regular  session  and  also  secure 
passage  of  his  copyright  bill. 

The  demand  for  a  Congressional 
investigation  of  broadcasting  and 
FCC  lay  dormant  until  the  closing- 
days  of  the  session,  but  was  revived 
by  two  members  just  before  the 
sine  die  adjournment  as  a  result  of 
the  Mae  West  skit.  Rep.  O'Toole 
(D-N.  Y.)  and  Rep.  Connery  CD- 
Mass.),  brother  of  the  late  Repre- 
sentative William  Connery  who  was 
active  in  promoting  an  FCC  probe, 
assailed  NBC  for  the  program. 

Under  the  heading  of  "Filth  in 
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Keep  Your  Eyes  and  Ears  on 
This  Fast  Stepping  Station! 


This  is  the  first  chance  the  "New 
KMPC"  has  had  to  make  a  New 
Year's  resolution.  Here  it  is,  "To 
keep  up  the  progress  that  has 
marked  it  as  'The  Fastest  Growing 
Independent  Station  in  Southern 
California!'  " 


Broadcasting,"  Rep.  O'Toole  aired 
his  views  in  the  Congressional  Rec- 
ord. He  said  he  would  demand  an 
investigation  during  the  regular 
session  in  order  that  the  people  of 
the  United  States  "may  be  assured 
of  decent,  clean,  and  entertaining 
programs."  Rep.  Connery  voiced  a 
similar  intention. 

FCC  Chairman  M  c  N  i  n  c  h  '  s 
prompt  action  in  ordering  an  in- 
vestigation of  the  Mae  West  broad- 
cast matter  was  favorably  received 
on  Capitol  Hill  and  no  doubt  pre- 
vented a  more  serious  outbreak 
against  radio  broadcasting. 

The  House  Interstate  Commerce 
Committee  is  expected  to  take  up 
the  Food  and  Drug  bill  early  in  the 
regular  session  but  it  will  not  reach 
the  floor  for  some  weeks.  The  sub- 
committee in  charge  of  the  bill, 
which  is  headed  by  Chairman  Lea 
(D-Cal.)  has  not  yet  made  its  re- 
port to  the  full  committee  but  is 
expected  to  do  so  in  January.  The 
food  and  drug  bill  has  already 
passed  the  Senate. 


Roosevelt  and  Congress 

OPENING  of  the  78th  Congress 
will  be  broadcast  directly  from  the 
capitol  at  Washington  by  the  major 
networks,  starting  at  noon,  Jan.  3. 
Permission  has  again  been  granted 
to  place  microphones  on  the  ros- 
trum so  that  President  Roosevelt's 
message  will  be  carried  as  he  de- 
livers it  personally.  President  Roose- 
velt's address  to  49  Jackson  Day 
banquets  throughout  the  country, 
along  with  Postmaster  General 
Farley's,  will  also  be  broadcast 
over  the  networks  from  the  Wash- 
ington dinner,  Jan.  8,  9:30-10 
p.  m.  (EST). 

LAMBDIX  KAY'S  noted  Christmas 
charity,  the  U  norganized  Cheerful 
Givers,  raised  $7,000  for  the  needy  of 
Atlanta,  the  veteran  manager  of  WSB 
going  before  the  microphone  to  help 
the  drive. 
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Olson  Winter  Series 

OLSON  RUG  Co.,  Chicago,  on  Jan. 
3  starts  its  annual  midwinter  cam- 
paign, using  between  30  and  40 
stations.  What  is  claimed  by  NBC 
to  be  the  first  transcribed  series 
ever  to  be  broadcast  on  its  key, 
WEAF,  New  York,  starts  Jan.  10, 
with  three  weekly  quarter-hours 
for  Olson  Rug  from  NBC  Thesau- 
rus. Other  stations  on  the  Olson 
list  include  WJR,  KYW,  KOA, 
WGY,  KDKA,  WTMJ,  varying 
from  three  to  six  quarters  a  week. 
On  Jan.  10  Olson  Oddities  starts  on 
a  number  of  stations.  It  is  a  five 
and  six-weekly  five-minute  series 
and  includes  KVOO,  WFAA, 
WDAF.  Agency  is  Presba,  Fellers 
&  Presba  Inc.,  Chicago. 


AFRA  Ready  for  Agency  Radio  Drive; 
ART  A  Seeks  All  Employes  in  Industry 
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A  DRIVE  to  sign  radio  employes 
of  advertising  agencies  will  be 
started  after  the  first  of  the  year 
by  American  Federation  of  Radio 
Artists,  according  to  word  from 
AFRA  headquarters.  This  effort 
puts  aside  for  the  moment  the 
AFRA  plans  to  sign  up  employes 
of  netwoi-ks. 

Details  of  the  AFRA  campaign 
in  the  agency  field  were  not  di- 
vulged but  it  is  understood  that 
membership  will  be  sought  from  all 
persons  connected  with  radio  de- 
partments. 

Organized  labor  ventured  deeper 
into  the  radio  field  as  the  year 
ended  with  the  distribution  to  CBS 
employes  in  New  York,  while  on 
their  way  to  work,  of  CIO  pam- 
phlets asking  white  collar  workers 
to  join  American  Radio  Telegraph- 
ists Association.  To  NBC,  MBS  and 
WNEW  went  ARTA  organizers 
with  similar  pamphlets  urging 
"everyone  in  radio"  to  join  the 
union. 

According  to  Charles  H.  Klein- 
man,  executive  secretary  of  ARTA 
local  16,  the  purpose  of  the  maneu- 
ver is  "the  feeling  shared  by  radio 
employes  that  it  is  a  natural  thing 
to  build  industry  solidarity  by  hav- 
ing all  employes  members  of  the 
union."  He  added  that  if  a  strike 
were  called  in  a  New  York  key  sta- 
tion the  network  would  be  crippled 
if  its  clerical  staff  refused  to  as- 
sist in  transferring  production  to  a 
member  station. 

Pointing  out  that  New  York  ra- 
dio engineers,  actors,  musicians 
and  announcers  are  already  organ- 
ized, the  pamphlets  stated  that  in 


Step 

AHEAD 

IN  1938 


KTAT  programs  are  planned  to 
do  more  than  an  entertainment  job 
(although  KTAT  does  that  remark- 
ably well).  Every  program  is  ar- 
ranged and  timed  to  get  more  business  for  the  advertiser  by  building 
and  holding  audiences  to  which  you  can  deliver  your  sales  and  mer- 
chandising messages.  Affiliated  with  the  Mutual  Broadcasting  System. 
KTAT's  the  showmanship  station  of  the  vast  Fort  Worth  market,  and 
gives  complete  coverage  of  the  richest  area  in  Texas:  A  population 
of  more  than  1,061,751,  over  184,230  radio  homes.  14.122  retail  out- 
lets, and  retail  sales  exceeding  $322,000,000.00  annually. 

That's  why  we  sincerely  say:  Step  ahead  in  1938! 

TARRANT 


BROADCASTING  CO. 

studios  and  Offices  in  the 
Hotel  Texas 

FORT  WORTH,  TEXAS 
Raymond  Buck,  President 
Sam  H.  Bennett,  Gen.  Mgr. 


1000  WATTS  —  FULL  TIME 


1933  CBS  engineers  in  New  York 
worked  on  the  average  of  60-70 
hours  each  week,  were  paid  an 
average  weekly  wage  of  $29.  As 
members  of  ARTA,  they  stated 
further,  CBS  engineers  in  New 
York  work  a  maximum  of  40  hours 
per  week,  receive  a  weekly  wage 
of  $65. 

The  pamphlet  continued,  "Now 
it  is  possible  for  everyone  working 
in  any  capacity  in  radio  to  join  a 
union — and  achieve  all  these  ad- 
vantages which  are  possible  only 
by  organization.  ARTA  is  organiz- 
ing all  those  who  are  employed  by 
radio  broadcasting  companies.  Here 
in  New  York  it  will  include  all  the 
unorganized  employes  of  NBC, 
CBS,  MBS  and  every  independent 
station. 

"The  Wagner  Labor  Relations 
Act  guarantees  your  right  to  be- 
long to  a  trade  union.  Become  a 
member  of  your  union,  the  ARTA, 
by  filling  out  the  enclosed  coupon 
today."  The  pamphlet  also  stated 
that  "a  mass  meeting  for  radio 
broadcasting  employes  will  be  held 
shortly,  with  speakers  of  national 
importance."  EflFective  March  1, 
pending  a  national  referendum, 
ARTA  will  be  known  as  the  Ameri- 
can Communications  Association. 

Minimum  Wage  Voted 
A  standard  minimum  wage  scale 
for  actors,  singers  and  announcers 
employed  on  network  commercial 
programs  has  been  drawn  up  by 
the  executive  board  of  the  Amer- 
ican Federation  of  Radio  Artists, 
AFL  talent  union,  and  ratified  by 
AFRA  local  unions  in  Chicago  and 
Los  Angeles,  cities  in  which  most 
network  programs  originate. 

Demands  will  be  presented  by 
the  union  shortly  after  the  first  of 
the  year,  but  just  how  union  of- 
ficials will  approach  the  networks 
or  the  advertising  agencies  first 
was  something  that  the  union 
spokesman  refused  to  discuss.  Nei- 
ther would  he  disclose  any  of  the 
terms  of  the  standard  salary  scale 
except  to  say  that  separate  scales 
had  been  established  for  actors, 
singers  and  announcers.  AFRA 
membership  now  exceeds  4,000,  he 
stated,  with  expectations  of  an 
even  more  rapid  growth  after  the 
union  has  presented  and  secured 
its  demands  for  network  talent. 

Threatened  split  between  Los 
Angeles  chapter  and  eastern  head- 
quarters of  the  American  Federa- 
tion of  Radio  Artists  was  averted 
on  Dec.  17  when  Norman  Field, 
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executive  secretary  of  the  Soul' 
ern  California  group  withdrew  hj 
resignation  of  that  post  at  a  sp' 
cial    meeting    held    in    that  cit\ 
Field's   action,   supported  by  th 
Los  Angeles  chapter  membershij 
and  executive  board,  indicated  ai 
ironing  out  of  difficulties  betwee; 
the  West  Coast  group  and  the  rih 
tional  organization.  Votes  of  cor 
fidence  were  extended  to  Field  & 
Mrs.  Emily  Holt,  executive  seci 
tary  of  the  national  organization 
who  came  to  Hollywood  from  Nev 
York  for  the  meeting. 

Mr.  Field,  who  was  the  firs 
president  of  Los  Angeles  chapter 
telegraphed  his  resignation  t< 
Carlton  KaDell,  president,  and  t( 
the  executive  board  of  the  nation 
al  organization  on  Dec.  12,  stating 
that  "a  situation  has  arisen  whicl 
makes  me  see  that  my  usefulnes: 
has  ended".  Factional  discord  hat 
existed  ever  since  Mrs.  Holt  mad(. 
her  first  official  visit  to  Hollywoo( 
in  early  November. 

Criticism  was  originally  pointei 
at  Mrs.  Holt  on  the  basis  of  he 
asserted  failure  to  deal  with  Lo 
Angeles  AFRA  executives  on  car 
tain  matters  which,  it  is  claimed 
she  took  up  direct  with  officers  o 
Screen  Actor's  Guild  in  Hollywoqi 

Such  action,  it  was  said,  was  re 
garded  as  an  affront  to  Los  An 
geles  AFRA  officers.  It  was  re 
sented  as  an  evasion  of  direct  deal 
ing  and  construed  in  some  quai 
ters  as  belittling  the  importanc 
of  the  local  chapter  and  its  boarc 
It  was  also  felt  that  local  autonc 
my  was  being  threatened  and 
move  under  way  by  the  nation 
headquarters  to  subordinate  Lo 
Angeles  chapter. 

The  Los  Angeles  group  feel 
that  it  fostered  and  organized  th 
original  unit  from  which  AFR.( 
developed  and  it  doesn't  intend  t 
see  its  importance  nor  its  repr« 
sentation  in  the  national  setup  in- 
paired.  Los  Angeles  chapter,  oi 
ganized  last  June,  has  900  men 
bers. 


Big  Foods  Plans 

BIG  FOODS  Inc.,  Chicago  (chai 
of  restaurants),  has  appointe 
Reincke  -  Ellis  -  Youngreen  &  Fin 
Inc.,  Chicago,  as  advertising  agei 
cy.  The  firm  has  just  concluded 
daily  one-minute  spot  announc. 
ment  campaign  on  WCAE,  Pitt 
burgh,  and  plans  to  start  thei 
again  in  January  together  with 
San  Francisco  station  as  yet  ui' 
chosen.  These  are  the  only  tv 
markets  planned  on  being  used  a) 
though  the  restaurant  chain  h; 
stores  in  Chicago,  San  Francisc 
Pittsburgh,  New  York,  Baltimor 
Cincinnati,  Kansas  City,  Di 
Moines,  Minneapolis  and  Milwa 
kee. 


MILES  LABORATORIES.  Elkhart,  lr\ 
( Alka-Seltzer) ,  will  start  Comedy  Stars 
Broadway,  quarter  -  hour  transcriptio 
thrice  weekly  on  12  Canadian  static 
about  the  middle  of  January.  Wade  A< 
Agency,  Chicago,  handles  the  account. 


.  .  .  Serving  an  area  wit 
the  highest  income  ii 
Wisconsin  outside  of  Mil- 
waukee. Write 
or  wire  fori 

C M  ^  ^  details. 
BS 

STATION 
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General  Mills  Test 


GENERAL  MILLS  Inc.,  Minneap- 
iis,  on  Jan.  3  will  start  tests  of  a 
!W  serial,  Magyiificeyit  Lady,  on 
'  GN,  Chicago.  Progi'am  ^vill  be 
adcast  2:15-2:30  p.  m.,  Monday 
1  Li  Friday.  Sandra  Michael,  wife 
,  Edward  Giebisch,  radio  direc- 
of  Cramer-Krasselt  Co.,  Mil- 
!.",laukee,  is   author  of  the  series 
■^fhich  will  promote  either  Corn- 
'  \  ^ix,  General  Mills'  new  cereal,  or 
^.oftasilk  flour.  Knox  Reeves  Adv. 
:s'yic.,  Minneapolis,  handles  the  ac- 
tj<  "unt. 

tl!   

?t'3CA  announced  Dec.  17  that  it  had 
initfctered  into  agreements  with  Hazel- 
iaine  Corp.  whereby  it  acquires  uon- 
gjitclusive  licenses  in  all  radio  fields 
lajjfider  the  Hazeltine  patents. 
iii. 


From 


MORN 
Till  NIGHT 


•  Reaching  more  faithful 
hsteners. 

•  Carrying  more  consis- 
tent advertisers. 

•  Getting    more  direct 
sales ! 

The  only  COLUMBIA  Network 
Station  in  Conn. 

National  Representative 
CRAIG  &  HOLLINGBERY,  INC. 


Music  Negotiations 

(Continued  from  page  18) 
stations  received.  Final  opposition 
to  accepting  Schedule  A  (standard 
agreement  that  is  a  part  of  each 
local  contract)  was  coming  from 
the  South,  where  unionism  is  at 
its  weakest  and  where  the  broad- 
casters were  objecting  to  the 
"closed  shop"  clause.  This  clause. 
Section  6  of  Schedule  A,  reads  as 
follows : 

"In  expending  the  sums  of 
money  required  to  be  spent  by  the 
Affiliate,  as  per  the  terms  of  the 
annexed  agreement,  Affiliate  agrees 
to  employ  only  members  in  good 
standing  of  the  Locals  affiliated 
with  AFM  as  staff  musicians.  All 
musicians  other  than  staff  musi- 
cians employed  by  Affiliate  shall 
likewise  be  employed  upon  terms 
and  conditions  as  agreed  upon  be- 
tween Affiliate  and  Local  Union." 

Both  union  and  IRNA  spokes- 
men, however,  scoffed  at  any  seri- 
ous difficulty  which  might  further 
delay  proceedings  or  cause  an  ad- 
ditional postponement  of  the  dead- 
line. Following  the  Dec.  22  meet- 
ing, long  distance  calls  had  been 
made  to  all  cities  in  which  nego- 
tiations were  lagging  and  in  only 
a  couple  of  spots  was  any  dissen- 
sion encountered.  Continuing  this 
pressure  plan,  further  meetings  be- 
tween Mr.  Weber  and  IRNA  com- 
mitteemen were  scheduled  for  the 
final  week  of  1937,  to  go  over  the 
contracts  received  and  to  go  after 
stations  and  unions  still  proving 
recalcitrant. 

Contract  negotiations  between 
the  union  and  transcription  and 
phonograph  record  manufacturers, 


and  between  the  union  and  the 
non-network  stations  were  being 
held  in  abeyance  pending  the  com- 
pletion of  the  IRNA  negotiations. 


Sterling  in  Canada 

STERLING  PRODUCTS  Inc., 
Wheeling,  will  start  quarter-hour 
transcriptions.  The  Young  Widder 
Jones,  four  times  weekly  on  three 
Canadian  stations:  CHS  J,  St.  John, 
CFRB,  Toronto,  and  CKCO,  Otta- 
wa. Broadcast  Tuesdays  through 
Fridays,  two  of  the  shows  will  be 
for  Chocolate  Cascarets  and  the 
other  two  for  Danderine.  Joseph 
Hershey  McGillvi-a,  Chicago,  is  the 
representative,  with  Thompson- 
Koch  Co.,  Cincinnati,  handling  the 
account. 


BIG, 


mm 


O'Cedar  in  New  York 

O'CEDAR  Corp.,  Chicago  (furni- 
ture polish),  on  Jan.  30  will  as- 
sume sponsorship  of  Sunday  Swing 
Concert  on  WNEW,  New  York, 
heard  weekly  at  11  a.  m.  to  12 
noon.  Program  until  recently  was 
sponsored  by  Madison  Personal 
Loan  Co.,  New  York.  O'Cedar 
agency  is  John  H.  Dunham  Co., 
Chicago. 


RADIO  manufacturers  ranked  fourth 
during  1937  in  newspaper  linage,  be- 
ing surpassed  only  by  automobiles,  to- 
bacco and  tires  in  that  order.  Seven 
radio  makers  spent  more  than  .$.5,182,- 
000  on  publication  advertising,  $3,675,- 
000  of  it  being  allocated  to  newspa- 
pers. 


What  a  station  GIVES  to 
its  aadience  makes  for  a 
station's  popularity— A 
courteous    staff,  insistent 

on    facts    and    service  A 

word  of  cheer  and  en- 
couragement   here  a  bit 

of  information  there— en- 
tertainment   inspiration 

 education.    .    .    .  These 

are  but  a  few  reasons  why 
WBIC  has  a  loyal  audi- 
ence and  a  proven  and 
proud  record  as  a  definite 
AID  TO  COMMERCE! 

A  Columbia  Station! 

Craig   and   Hollingbery,  Inc., 
National  Representatives 


Write 
Edney  Ridge 


Director 


for 

'Faett  and  Data" 


ANNOUNCERS  who  handled  the 
Wheaties  baseball  broadcasts  last 
season  for  General  Mills  have  been 
given  engraved  wrist  watches  as 
Christmas  gifts.   


Gl!EEN$60R0.N.C 


BC  NATIONAL  NETWORK 


REGIONS-COAST    TO  COAST 

ANADIAN  BROADCASTING  CORPORATION 

HAYTER  STREET,  TORONTO    •    1231  ST.  CATHERINE  ST.  WEST,  MONTREAL 


THANKS ! 

Response  Terrific 
At  Your  Demand 
"WALKS  OF  LIFE" 
Now  Transcribed. 
Built  especially  for  Shoes — 
Sale  or  Repair. 
13  15-Minute  Shows 
Ready. 
Priced  Right. 

Write 

--- wood--- 

RADIO  PRODUCTIONS 

Hollywood,  CaBf. 
220  Maridtam  BMg. 

.  .  .  wood  words  sell  .  .  • 


Harsh  Criticism  of  FCC  Given 
In  Ruling  by  Appellate  Court 

Cheyenne  Decision  Reversed,  Termed  "Arbitrary 
And  Capricious"  in  Strongly  Worded  Action 


JQei&lired  .  .  . 
To  Include 

WTOC 

In  My  Advertising 
Campaisn  for 

1938 

WTOC 

SAVANNAH,  GA. 
1260  Kc. 
CBS  NETWORK 
Represented  Nationally  By 
Paul  H.  Raymer  Company 


INDICATING  that  it  intends  to 
give  closer  scrutiny  to  both  legal 
and  factual  aspects  of  FCC  pro- 
cedure, the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia,  to 
which  appeals  from  FCC  decisions 
must  be  taken,  on  Dec.  27  reversed 
the  Commission's  findings  against 
the  application  of  Paul  H.  Heit- 
meyer  for  a  new  station  in  Chey- 
enne, Wyo.  The  FCC  decision  was 
termed  "arbitrary  and  capricious" 
in  one  of  the  most  strongly  worded 
decisions  yet  rendered  by  the  court. 

Associate  Justice  Justin  Miller, 
recently  appointed  to  the  court, 
wrote  the  opinion  and  in  it  criti- 
cis-ed  the  FCC  for  not  making 
rules  and  regulations  covering  the 
determination  of  an  applicant's 
financial  qualifications.  The  Com- 
mission was  again  called  to  task 
for  failure  to  render  statements  of 
facts  and  grounds  for  decision 
within  reasonable  time,  thus  em- 
phasizing the  court's  findings  in 
the  WIL-Sf.  Louis  Star-Times  case 
[Broadcasting,  Dec.  15]  that  the 
Commission  must  render  its  state- 
ment at  the  time  of  decision. 

Writes  Precedent 

The  Heitmeyer  case  is  regarded 
as  highly  significant  not  only  in 
that  it  takes  the  Commission  and 
its  legal  department  to  task  but 
it    writes    basic    precedent.  The 


—   7ot  O'ne  Jlour  }Q.atQ 

.  .  .  And  ring  them  in  the  rich  cotton-tobacco  areas  with 
WIS-WPTF  .  .  .  These  twin  stations,  broadcasting  on 
favorable  low  frequencies,  give  maximum  results  for  mini- 
mum cost  in  the  most  profitable  market  areas  in  the 
Carolinas. 


The  Carolina 

COMBINATION 
WIS  WPTF 

COLUMBIA,  S.  C.  RALEIGH,  N  C 

5000  WATTS,  NBr;      5000  WATTS,  NBC 

Represented  by  Free  &  Peters,  Inc. 
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Sold  at  one  low  rate' 


Heitmeyer  application  was  remand- 
ed to  the  FCC  for  further  consid- 
eration, which  means  the  Com- 
mission may  either  rehear  it  or 
reach  a  new  decision  without  fur- 
ther hearing. 

Heitmeyer,  at  present  general 
manager  of  KLO,  Ogden,  Utah, 
and  formerly  with  KEX  and  KGW, 
Portland;  KNX,  Hollywood,  and 
KUJ,  Walla  Walla,  Wash.,  applied 
for  100  watts  night  and  250  day  on 
1210  kc.  The  examiner's  report 
was  favorable,  Cheyenne  being 
the  capital  of  Wyoming  and  at 
present  having  no  radio  station, 
but  the  FCC  denied  the  application 
May  1,  1936,  on  the  grounds  that 
Heitmeyer  did  not  have  adequate 
financial  qualifications.  Appeal  was 
thereupon  taken  by  former  Sena- 
tor C.  C.  Dill  and  James  W.  Gum, 
Washington  counsel. 

The  court  narrowed  the  issue  to 
the  applicant's  financial  qualifica- 
tions. It  was  found  that  A.  L. 
Glasman,  publisher  of  the  Ogdcn 
Standard-Examiner  and  owner  of 
a  controlling  interest  in  KLO,  had 
placed  $20,000  to  Mr.  Heitmeyer's 
credit  as  a  loan  for  the  construc- 
tion of  the  proposed  station.  Mr. 
Heitmeyer  agreed  to  pay  6%  on 
the  principal  and  to  repay  the  loan 
in  five  years.  If  the  loan  were  not 
paid  49  of  the  stock  in  the  new 
coiporation  would  be  assigned  to 
Mr.  Glasman. 

Concerning  this  point  the  court 
said:  "It  is  contended  by  the  Com- 
mission that  appellant  has  failed 
to  show  his  financial  qualification, 
because  (1)  the  loan  is  intended  to 
be  secured  by  the  distribution  to 
Glasman  of  49%  of  the  stock  of 
the  proposed  corporation;  (2)  the 
value  of  the  corporate  stock  de- 
pends on  the  granting  of  permis- 
sion for  transfer  of  the  station  li- 
cense to  the  corporation;  (3)  this 
involves  in  effect  the  prejudging 
by  the  Commission  of  two  appli- 
cations not  yet  before  it;  (4)  hence 
the  security  for  the  loan  is  condi- 
tioned on  a  judgment  of  the  Com- 
mission which  it  is  powerless  to 
make.  It  would  seem  on  its  face 
to  be  a  rather  severe  restriction 
upon  business  enterprise  and  an 
unnecessary  limitation  upon  the 
availability  of  radio  service  in  a 
particular  community.  Moreover,  it 


Availahle  to  only  one  radio 
station  in  each  city 

Details  on  Request 

Represented  exclusively  by 

Stephen   Slesinger,  Inc. 

250  Park  Avenue  New  Yorli 


KFDM  Sale  Is  Favorec 
In  Report  by  Examined 

SALE  of  KFDM,  Beaumont,  Te> 
regional  station  on  560  kc,  fo^ 
$115,000,  was  recommended  to  th 
FCC  Dec.  17  in  a  report  by  E> 
aminer  Tyler  Berry.  The  static 
is  owned  by  Magnolia  Petroleui 
Co.,  but  has  been  operated  undt 
a  $300  a  month  lease  by  Sabin 
Broadcasting  Co.,  headed  by  J.  I\ 
Gilliam.  The  purchasing  group  ij 
headed  by  C.  W.  Snider,  Texa] 
magnate,  and  his  son-in-law,  Dai 
rell  A.  Kahn,  who  is  manager  c 
KGKO,  Wichita  Falls,  who  ai 
also  intei-ested  in  the  applicatio 
of  West  Texas  Broadcasting  Co 
seeking  a  new  station  in  Wichit 
Falls  to  replace  KGKO  when  tht 
station  is  moved  to  Fort  Worth. 

The  FCC  has  already  authorize 
the  KGKO  removal,  and  an  exam 
ner's  report  is  pending  favori; 
the  Snider  group  for  the  new  stf' 
tion.  The  KFDM  sale  involves 
cash  payment  of  $40,000  upo 
FCC  final  approval,  a  payment 
$20,000  within  a  year,  another 
"$40,000  during  the  second  ye; 
and  a  $25,000  fund  to  be  disbursf 
by  the  Magnolia  company  to  p; 
up  debts  of  the  Sabine  compan 
any  residue  thereafter  to  be  pa 
to  the  Sabine  company. 

would  seem  to  be  a  particular 
arbitrary  and  futile  procedure 
a  case  such  as  this,  where  the  a 
plicant  fully  and  fairly  reveah 
his  plans. 

No  Rule  to  Guide  It 

"We  look  for  some  measure  < 
financial  qualification  to  guide  u 
We  are  refeiTed  to  no  rule  or  re; 
ulation  of  the  Commission  sugges 
ing  a  rigid  standard.  On  such  ; 
important  question  we  think  tl 
public  is  entitled  to  have  the  st 
tute  implemented  by  a  regulatic 
setting  out  clearly  and  concise 
just  what  the  Commission  regan 
as  a  minimum  standard  of  finaj! 
cial  ability. 

"In  this  period  of  economic  u 
certainty  financing  reasonably  a 
sured  five  years  in  advance  wod 
seem  to  constitute  much  more  thi 
the  average  business  security.  V 
cannot  require  the  impossible 
attemptrng  to  guarantee  safet 
If  the  standard  of  financial  respO|, 
sibility  required  by  the  Commi 
sion  in  this  case  were  impostr 
upon  the  country  generally,  bus 
ness  would  cease.  Under  the  cir 
cumstances,  can  it  be  said  that  tli 
action  of  the  Commission  was  an 
thing  but  arbitrary,  if  not  capi 


RCA  announced  Dec.  17  that  it  h: 
entered  into  agreements  with  Haz; 
tine  Corp.  whereby  it  acquires  ii<: 
exclusive  licenses  in  all  radio  fiel' 
under  the  Hazeltine  patents. 

LIVE  TODAY 
IN  THE  FASHION  OF  TOMORRO 

HOTEL  SHERMA; 

1700  ROOMS  1700  BATHS 

CHICAGO 
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TITLE  of  a  new  program  on  WIND, 
"i()iSary,  in  which  announcer  interviews 
*ifeaters  as  they  glide  along  an  indoor 
ll(ie;^ating  rink  in  Chicago,  is  Man  on 
oifjjjice.  Program  is  sponsored  by  the  Al- 
\f\ked  Johnson  Skate  Co.,  Chicago, 
.''ihrough   Baggaley,   Horton   &  Hoyt, 

;  I  Chicago. 

aa;; 

[1a]J|I-G-M  radio  department,  which  pro- 
jiluces  the  NBC  Good  News  of  19S8 
Program  sponsored  by  General  Foods 
^  €orp.  from  Hollywood,  has  moved  in- 
p 'i»  its  own  two  bungalows  on  the  film 
« 'Company's  Culver  City,  Cal.,  lot. 

.uXMOX,  St.  Louis,  has  started  a  new 
i^lepartment    to    handle  educational. 
I'iultural  and  religious  programs,  under 
ffl|i;|irection   of   Miss   Harriet  Edwards 
liijind  in  conjunction  with   the  public 
rirpiffairs  department  headed   by  .Jerry 
sy]3oekstra.   To  provide  a   closer  pre- 
iminary  check  of  programs,  KMOX. 
las  assigned  Van  Woodward,  of  its 
ontinuity  department,  to  the  duties 
»f  "program  analyst".    He  will  pre- 
'iew  all  programs  and  report  sugges- 
ions  to  C.  G.  Renier.  program  direc- 
or. 


\'BC    shortwaved    the    fifth  annual 
nternational  children's  party  Dec.  25 
n  which  24  children    of  diplomats 
participated     in     Washington,  each 
speaking  in  native  tongue,  from  the 
parlton  Hotel.  National  anthems  of 
*'yi?ach  country  were  played  by  the  U. 
:  |j|3.  Marine  Band.  John  Hurley,  NBC 
aimnnouncer,  was  master  of  ceremonies. 

''•'SPHE    WLS    National    Barn  Dance 
|l,vhich,  with  the  exception  of  Illinois 
knd  Indiana  state  fair  broadcasts,  has 
been    broadcast    continuously  every 
Saturday    night    from    the  Eighth 
'Street  Theatre  since  March  12,  1932, 
uijjvas  aired  from  the  WLS  studios  Dec. 
:(p24  in  as  much  as  the  date  fell  on 
esfephristmas  night.  A  party  for  the  en- 
airire  cast  was  given  by  AVLS  at  the 
(Viend  of  the  five-hour  broadcast. 

!t!l\yHIP,  Hammond,   Ind.,  has  estab- 
iij.'iished  an  education  council  to  take 
;fbi:omplete  charge  of  educational  pro- 
iil!?rams  broadcast  on  the  station.  The 
ij,ji3oard  consists  of  Father  Val  Kareh, 
ILee  L.  Colwell.  superintendent  of  the 
Hammond,  Ind.,  schools.   Miss  Nina 
'O'inans  and  Dr.  Frederick  Juchhoff. 

ijyKFEL.  Denver,  on  Jan.  4  will  enter 
|,^!ts  16th  year  of  broadcasting.  On  Dec. 
^|i9  the  station  observed  the  beginning 
"ijf  its  second  year  with  MBS. 
j.  THE  TITLE  of  a  new  series  of  pro- 
■^^rams  sponsored  by  the  Spreckels 
'Russell  Dairy  Co.,  San  Francisco, 
"  ;i>ver  KFRC  every  Friday  is  Ho  use- 
'^ri^warmmg.  Each  week  a  different  San 
KtFrancisco  neighborhood  is  saluted, 
cii'] 

(W^HIP,  Hammond,  Ind.,  has  started 
'•sports  review  featuring  Harold 
h  (Speed)  .Johnson,  editor  of  Who's 
ffWho  in  Basehall. 

\ISO  MUSICIANS  in  America  may 
isound  their  "A"  correctly,  CBS  has 
([(installed  a  tubular  chime  to  be  heard 
j.|daily  as  a  part  of  its  time  signal  an- 
j  jnouncements.  The  nickled  tube  of  bell 
bronze  is  over  six  feet  long  and  almost 
'  two  inches  in  diameter  and  vibrates 
ijpreeisely  440  times  a  second,  the  exact 
4^tone  of  the  accepted  "A". 


IN  LOCAL 
ACCOUNTS 


—IN  CHICAGO— 


ON  THE  COAST— Edward  Klaub- 
er,  CBS  New  York  executive  vice- 
president,  was  on  the  West  Coast 
in  early  December  to  inspect  the 
network's  new  Hollywood  and  San 
Francisco  headquarters  now  being 
erected  in  those  cities,  and  to  con- 
fer with  Donald  W.  Thornburgh, 
Pacific  Coast  vice-president.  Left 
to  right  are  Archibald  H.  Price, 
manager  of  Palace  Hotel,  site  of 
new  San  Francisco  studios;  Mr. 
Klauber  and  Mr.  Thornburgh  look- 
ing over  building  plans. 

Wasmer  Against  Bone? 

REPORTS  that  Louis  Wasmer, 
operator  of  KHQ  and  KGA,  Spo- 
kane, and  part-owner  of  KOL,  Se- 
attle, plans  to  run  for  the  U.  S. 
Senate  against  Senator  Homer  T. 
Bone,  Democrat,  are  being  pub- 
lished in  Washington  state  news- 
papers. A  Republican,  Mr.  Was- 
mer is  reported  as  openly  oppos- 
ing Senator  Bone's  candidacy,  and 
as  having  stated  that  he  will  run 
himself  "if  necessary".  An  article 
published  in  the  Washiyigton  Sen- 
thiel  links  the  switch  of  CBS  from 
Mr.  Wasmer's  KOL  to  KIRO  with 
the  political  fight. 


Barbasol  on  CBS 

BARBASOL  Co.,  Indianapolis 
(shaving  preparations),  on  Jan.  24 
will  start  a  new  musical  program 
featuring  Arthur  Godfrey,  to  be 
heard  Mondays  and  Fridays  at 
7:15  to  7:30  p.m.  The  company  is 
now  sponsoring  Godfrey  on  a  Mu- 
tual network  Friday  evenings  and 
on  WABC,  New  York,  three  morn- 
ings weekly,  in  collaboration  with 
three  other  subsidiaries  of  Wasey 
Products  Inc.,  New  York.  Agency 
in  charge  is  Erwin,  Wasey  &  Co. 
Inc.,  New  York. 
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RCA  equipment  has  been  ordered  for 
the  new  WHAL.  Saginaw.  Mich.,  au- 
thorized by  the  FCC  hut  construction 
of  which  was  delayed  by  litigation. 
The  oOO-watt  daytime  station  on  9.50 
kc.  will  be  managed  by  Harold  F. 
Gross,  operator  of  W.JIM.  Lansing, 
who  owns  50%,  the  remainder  being 
owned  by  Edmund  C.  Shields,  attorney. 

GATES  model  17-B  audio  compressors 
have  been  installed  at  WJBL,  WJMS. 
WTAD,  WHBU,  WJBC  and  WMPC 
by  Gates  Radio  &  Supply  Co.  WIRE 
has  installed  Gates  dynamote  remote 
control  equipment. 

NEW  studios  at  WMPS.  Memphis, 
are  being  hurried,  with  the  opening 
date  set  around  the  first  of  the  year. 
When  completed  they  will  give  WMPS 
modern  facilities  on  ground  floor  of 
Columbian  Mutual  Tower,  enabling 
passersby  to  look  in  at  programs  in 
progress. 

WOAI,  San  Antonio,  has  installed  a 
new  425-foot  vertical  radiator  Trus- 
con  antenna. 

GEO.  KILGEN  &  SON  Inc.,  St. 
Louis  ( organs ) ,  announces  a  new 
model  "Petit  Ensemble"  which  will 
be  available  in  February.  The  instru- 
ment is  a  self-contained  unit,  with 
pipe  work  and  action  and  blower 
housed  within  the  organ  case.  Thus, 
it  can  be  installed  without  alterations 
to  the  building. 

KGVO,  Missoula,  Mont.,  will  have  its 
new  Truscon  radiator  in  use  early  in 
.January,  according  to  A.  .J.  Mosby, 
KGVO  manager. 


Book  Mart  Buying 

AMERICAN  BOOK  MART,  Chi- 
cago (old  books  bought),  has 
started  quarter-hour  of  the  Grand 
or  Opry  Saturday  night  on  WSM, 
Nashville,  and  plans  to  add  WLW 
and  WCAU  in  January,  with  the 
possibility  that  WOR  also  may  be 
used.  E.  H.  Brown  Adv.  Agency, 
Chicago,  handles  the  account. 


CBS  Plans  to  Expand 
SanFrancisco  Production 

A  RESUMPTION  of  major  radio 
production  in  San  Francisco  by 
the  Columbia  Broadcasting  System 
was  announced  by  Donald  W. 
Thornburgh,  vice-president  of  the 
Pacific  Coast  operations  for  CBS, 
recently.  With  the  new  $350,000 
CBS  studios  speeding  toward  com- 
pletion in  the  Palace  Hotel,  Colum- 
bia is  working  on  plans  to  shift 
a  number  of  its  major  coast-origi- 
nating productions  to  San  Fran- 
cisco. The  new  studios  are  sched- 
uled to  be  completed  and  ready  for 
occupancy  by  March  1. 

In  line  with  this  policy,  Mr. 
Thornburgh  has  just  transferred 
Tom  Breneman  from  Hollywood  to 
San  Francisco  and  named  him  pro- 
duction representative  in  charge  of 
network  programs  originating  in 
the  new  San  Francisco  studios. 
Breneman  came  to  San  Francisco 
Dec.  26.  Several  outstanding  new 
shows  are  now  being  planned  by 
CBS  to  originate  in  San  Francisco 
for  Pacific  Coast  release. 


AC  SIMILE  SYSTEM 

PATtHTIO  «  fAT'S  PBMO'C, 


0'ne  the  ntoit  i/y- 
nl^ leant  det^elojamenti 
in  tadlo  ietirice  iince 
Stoadcaitin^  Ite^an 


FINCH 

TELECOMMUNICATIONS  LABS..Inc. 
• 

37W.57thST.,NEW  YORK  CITY 
PLAZA  5-6570 


WOKQ  /f' 


PERfECT 


FOR  YOUR  SALES  MESSAGE 


Up  to  the  split-second  (as  always),  WOKO 
today  announces  installation  of  a  perfected 
Collins  Transmitter  and  complete  new  highest- 
fidelity  Amplification,  WOKO,  centering  the  rich 
Capital  District,  has  had  the  perfect  market;  now 
it  gives  you,  too,  the  perfect  assurance  of  power 
and  clarity  in  telling  your  story  .  .  .  tomorrow's 
best  in  equipment  for  TODAY'S  SELLING  JOB. 

In  the  Heart  of  "The  State  That  Has  Everything" 

Harold  E.  Smith,  General  Manager 


STATION  W-O-K-0    ALBANY,  N.Y. 
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Late  News  and  Personal  Notes 


Bijur  Expanding 

GEORGE  BIJUR,  president  of 
George  Bijur  Inc.,  New  York,  as 
part  of  the  agency's  expansion 
program  due  to  increased  billings, 
announces  the  addition  to  the 
publicity  staff  of  E.  P.  McKenney, 


Jansky  &  Bailey 

An  Organization  of 
Qualified    Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Hl.lp.  Wash.,  I).  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consuming  Radio  Engineer 

982  National  Press  BIdg. 
Washinq+on,  D.  C. 


JOHN  BARRON 

Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washingfon,  D.  C. 
Telephone  NAtional  7757 


HECTOR  R.  SKIFTER 

Consulting   Radio  Engineer 

FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM     BUILT  EQUIPMENT 

SAINT    PAUL,  MINNESOTA 


A.  EARL  CULLUM,  JR. 

Consultlns  Radio  Engineer 

!935  North  Henderson  Avenue 
Telephones  3-6039  and  5-2945 
DALLAS,  TEXAS 


38  YEARS  PROFESSIONAL  EXPERIENCE 

APPLEBY  &  APPLEBY 

RADIO  ENGINEERS 

JASPER  &  WINCHESTER  AVES. 

ATLANTIC  CITY,  N.  J. 

Lieut.  Corndr.  Thomas  Appleby,  U.S.N.R. 

President  and  Ctiiei  Engineer 


formerly  of  Benton  &  Bowles  Inc.; 
to  the  copy  staff  of  Arady  Leokum, 
formerly  of  N.  W.  Ayer  &  Son 
Inc.;  as  director  of  research,  R.  H. 
Stiepock,  economist  and  marketing 
research  specialist,  formerly  assist- 
ant to  J.  W.  Scoville,  in  charge  of 
research  of  Chrysler  Corp. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  BIdg.       Nat.  4048 
Washington,  D.  C. 


(Consulting  T^dio  Engineers 
Phone:  Montclair  (N.  J.)  2-7859 


PAGE  &  DAVIS 

Consulting  Radio  Engineers 
Munsey  BIdg.  Field  Office 

Washington,  D.  C.  Evanston,  III. 
District  8456  U  niversity  1419 


HERBERT  L.  WILSON 

Consulting  Radio  Engineer 

Design  of  Directional  Antennas 
and  Antenna  Phasing  Equip- 
ment, Field  Strength  Surveys, 
Station  Location  Surreys. 

260  E.  161st  St.  NEW  YORK  CITY 


ROBERT  S.  RAINS 

Special  Consultant 

Accounting  Taxes 

Munsey  Building — Washington,  D.  C. 
Telephone:  Metropolitan  2430 
Robert  S.  Rains 
Former  Special  Consultant 
Federal  Communications  Commission 


'TAeif  Metre  t  Mhi  .  .  . 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


ROBERT  KAHN,  account  e.xecutive 
with  the  Dade  Epstein  Adv.  Agency, 
Chicago,  has  engaged  offices  in  the 
new  MCA  Building,  430  N.  Michigan 
Ave.,  and  will  open  an  agency  of  his 
own  shortly  after  .Tan.  1.  The  new 
Kahn  organization  will  handle  public- 
ity as  well  as  advertising  accounts. 
GEORGE  HOLLINGBBRY.  new 
president  of  Craig  &  Hollingbery,  be- 
came the  father  of  a  fourth  child, 
George  Phillips,  on  Nov.  27.  The 
youngster,  weighing  7  lb.  4  oz.,  was 
Mr.  Hollingbery's  first  son. 
H.  M.  DANCER,  has  resigned  as 
vice-president  of  Henri.  Hurst  &  Mc- 
Donald Inc.,  Chicago,  to  become  vice- 
president  of  Blackett  -  Sample  -  Hum- 
mert  Inc.,  Chicago. 

WALKER  G.  EVERETT,  publicity 
director  of  Roche,  Williams  Cunnyng- 
ham  Inc.,  Chicago,  has  resigned  to 
assume  the  editorship  of  the  Stude- 
haker  Wheel,  house  organ  of  the  Stu- 
debaker  Corp.,  South  Bend,  Ind. 
MAURICE  SPITALNY,  brother  of 
Leopold  and  Phil,  in  January  will 
join  KDKA,  Pittsburgh,  as  musical 
director. 


Help  Wanted 


Sports  announcer  with  regular  announc- 
ing experience.  Write  in  detail  Box  855. 
Broadcasting. 


Sales  Manager  wanted — 1,000,000  shop- 
ping area,  5,000  watt  chain  station.  Box 
851,  Broadcasting. 


Free  lance  radio  writers.  Ready  market 
available  for  new  and  original  scripts. 
For  further  details  write  Box  854,  Broad- 
casting. 


Local  radio  station  serving  market  of  a 
half  million  needs  first  class  salesman ; 
right  man  will  eventually  be  sales  man- 
ager. State  experience,  etc.  All  replies  con- 
fidential. Box  835.  Broadcasting. 


Situations  Wanted 


Employed  radio  operator  desires  change. 
'Receive  transradio  accurately.  Control  and 
transmitter  engineer.  Box  853,  Broad- 
casting. 


Experienced  radio  operator,  1st  class  ra- 
diotelephone 2nd  class  radiotelegraph  li- 
cense. Can  copy  transradio  news.  J.  V. 
Sanderson  524  Church  St.,  Huntsville,  Ala. 


Thoroughly  experienced  100  watt  Radio 
Station  and  Network  operation  available 
position  station  manager,  traffic,  program 
or  production.  College  graduate,  age  26, 
references.  Box  850,  Broadcasting. 


Transradio  press,  control  and  trans- 
mitter operator.  Radio  school  graduate. 
Licenses.  More  than  three  years  experience 
copying  press,  running  controls,  trans- 
mitters, well  trained  in  maintenance. 
Available  soon.  Thomas  Hubbard,  Tahle- 
quah,  Okla. 


PENICK  &  FORD  Ltd.,  New  Yorl 
(My-T-Fine  dessert)  on  Dec.  21 
started  participation  in  Uncle  Don  oil 
WOR,  Newark.  BBDO,  New  York,  i' 
agency.  \ 

POSSIBILITY  of  a  merger  of  Con 
solidated  Radio  Artists  Inc.,  an' 
Rockwell-O'Keefe  Inc.,  is  "pretty  def: 
nitely  off",  according  to  a  spokesma 
for  CRA. 

PHIL  GROSS,  formerly  dramati 
producer  for  the  New  York  divisior, 
WPA  Federal  Theater,  has  opene 
offices  in  New  York  to  supply  tale,n' 
and  orchestras  to  stations  and  advgi 
tising  agencies. 

STANDARD  OIL  Co.  of  New  .Tei 
sey.  New  York,  on  Jan.  1  started  2 
weekly  five-minute  news  programs  o 
KYW,  Philadelphia.  Agency  is  Ma 
sehalk  &  Pratt  Inc.,  New  York. 

BOUGHT  out  by  the  Filene  interest! 
the  Shepard  Store  in  Boston  has  bee 
merged  and  the  radio  family  Shepar 
continues  in  the  department  stoi 
business  only  with  the  Shepard  Stoi 
in  Providence,  managed  by  Robei, 
Shepard.  brother  of  .Tohn  Shepard  St' ; 


Situations  Wanted  (Con'td.) 


Where  have  I  been  all  your  life?  Cop 
writer,  dictaphone,  clerical.  Agency  e 
perience.   Box   849,  Broadcasting. 


Available'  singly  or  as  team.  Experienc 
announcer,  sports,  news  commentator.  Nc 
connected  with  network  station  for  t\ 
years  as  Ass't  Chief  announcer.  Also  e  i 
perienced  announcer,  publicity  direct* 
commercial  credit  manager.  Both  famili 
with  routine  and  continuity  writing.  E 
cellent  references  furnished.  Available  ii 
mediately.  Box  852,  Broadcasting. 


Experienced  and  successful  times  sal< 
man  desires  management  or  advertisi 
managers  position  with  progressive  stati 
or  agency.  Now  employed  and  for  8  yee 
with  same  5  Kw.  network  station.  Ms 
ried,  one  child,  settled,  no  boozer,  steac 
reliable,  honest,  sincere,  good  personalis 
character  and  ability.  Not  broke,  seven 
thousand  dollars  in  cash  and  governme 
securities.  Reasons  for  wishing  to  make 
change  can  be  fully  explained.  Confide 
tial.  Box  848,  Broadcasting. 


 Wanted  to  Buy  

Good  opportunity  with  investme 
operating  good  local  station.  Box  8 
Broadcasting. 


Will  buy  or  lease  station.  All  replies  cc 
fidential.  Box  881.  BROADCASTING. 

For  Rent — Equipment  . 

Approved  equipment,  RCA  TMV-7f 
field  strength  measuring  unit  (nev 
direct  reading ;  Estiline  Angus  Automa 
Recorder  for  fading  on  distant  statioi 
G.  R.  radio  frequency  bridge;  radio  oscll 
tors,  etc.  Reasonable  rental.  AJlied  1 
search  Laboratories,  260  East  191st  Strt 
New  Yori£  City. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SERVICE 

66  BROAD  STREET  NEW  YORK,  N.  Y. 


PROFESSIONAL 
DIRECTORY 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications. 12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance. 
Forms  close  25th  and  10th  of  month  preceding  issues. 


Write  or  Telephone  for 

A  SQUARE  DEAL  IN  MEASUREMENTS 

■  24  Hour  Service 

■  Broadcast   Frequency  Measurements  guaranteed 
accurate  within  ^  cycle 

■  All  latest  type  General  Radio  equipment  mounted 
on  floating  concrete  base 

■  Primary  and  Secondary  Standards 

■  Accurate  365  days  each  year 

■  You  don't  have  to  sign  contracts  to  do  business 
with  us 

DONNELLEY  MONITORING  SERVICE 
Phone  Lake  Bluff  546 
Donnelley  &  Sheridan  Rds.  Lake  Bluff,  111. 
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iponsors  Arrange 
for  Baseball  Time 

jellogg,  General  Mills  and 

cony  Signing  Schedules 

IeLLOGG  Co.,  Battle  Creek,  will 
iponsor  baseball  in  a  majority  of 
American  League  cities  in 
38,  having  purchased  exclusive 
hts  for  three  cities  as  well  as 
ilanning  to  broadcast  games  in 
l.iee  others.  Kellogg  will  sponsor 
merican  and  National  league 
imes  in  Boston  on  Colonial  net- 
ork;  will  sponsor  games  in  Phil- 
ielphia;  and  Detroit  games  on  a 
.etroit  station  and  Michigan  net- 

("iork.  Kellogg  will  sponsor  Cubs 
kd  White  Sox  games  in  Chicago 
n  WJJD  and  St.  Louis  games  on 
MOX. 
ii '  In  the  American  League,  General 
'ills  will  sponsor  exclusively  the 
'ashington  road  games  as  well  as 
3th  the  Cleveland  home  and  away 
ames.   The   company  will  share 
i'Donsorship    of    Cubs    and  Sox 
~iames  with  Socony  on  WBBM  for 
jijie  second  successive  year  as  well 
s  broadcasting  St.  Louis  games 
n  KWK. 

Kellogg  had  signed  up  broad- 
i^sts  of  the  Sox  games  in  Chicago 
It  a  reputed  cost  of  $75,000  on  an 
pcclusive  basis  having  agreed  to 
"[fcjponsor  the  games  either  alone  or 
frith  some  other  sponsor  on  two 
^jtations.  However,  P.  K.  Wrigley, 
■;ti|wner  of  the  Cubs,  opposed  this 
jlan,  threatening  to  broadcast  road 
liames  of  the  Cubs  when  the  Sox 
S  B /ere  playing  at  home  which  would 
¥,ave    hampered    the    latter's  at- 
^Jendance.  As  a  result,  both  Sox 
nd  Cubs  games  have  been  thrown 
~  pen  with  five  stations  scheduled 
:  0  carry  the  games. 

In   Detroit,    Kellogg  sponsored 
)etroit   games    on   the  Michigan 
etwork  in  1937  using  WWJ  as  the 
■  )etroit    outlet    with    Ty  Tyson 
^  roadcasting.  The  sponsor  may  use 
r  he  same  setup  in  1938  although 
;.'here  is  a  possibility  that  WXYZ 
lay  be  used  as  the  Detroit  outlet, 
"[■(vdth  Harry  Heilmann  announcing. 
.il.  In  Pittsburgh  General  Foods  will 
jitjroadcast  exclusively  wired  reports 
*|4if  all  out-of-town  games  of  the 
jMttsburgh  Pirates.  [American  As- 
(  5  ociation  and  Eastern  League 
jcames  were  reported  in  Broadcast- 
;ng  Dec.  15.]  In  St.  Louis,  Hyde 
^ark  Breweries  will  have  an  ex- 
ensive  sports  line-up  for  the  sum- 
^ner  of  1938.  Two  weeks  before  the 
Jfchedule  opens  the  firm  will  spon- 
ij^or  daily  quarter-hour  broadcasts 
^lirect  from  training  camps.  Dur- 
ng  the  regular  reason,  Hyde  Park 
^vill  sponsor  Man  in  the  Stand,  10 
ninutes  preceding  the  games 
.hroughout  the  entire   season  as 
I'vell  as  five  minutes  every  Sunday 
riving  baseball  scores.  No  Sunday 
jjaseball  broadcasts  are  permitted 


KFRU 

• 

COLUMBIA,  MISSOURI 
A  Kilowatt  on  630 

A  Sales  Message  over  KFRU 
Covers  the  Heart  of  Missouri 


1 


Hot  Springs  Will  Carry 
Fight  on  Proposed  Sale 
Of  KTHS  to  the  FCC 

FOLLOWING  a  decision  of  the 
Arkansas  State  Supreme  Court 
Dec.  20,  upholding  the  right  of  the 
board  of  directors  of  the  Hot 
Springs  Chamber  of  Commerce  to 
sign  a  contract  for  sale  of  KTHS, 
Hot  Springs,  it  was  announced  by 
S.  A.  Cisler,  general  manager  of 
the  station,  that  the  fight  to  retain 
the  station  in  that  community  will 
be  continued  before  the  FCC.  The 
station  had  been  sold  for  $75,000 
to  Radio  Enterprises  Inc.,  headed 
by  Col.  Tom  H.  Barton,  owner  of 
KARK,  Little  Rock,  and  KELD,  El 
Dorado,  Ark.,  and  application  had 
been  made  to  the  FCC  not  only  to 
ratify  the  change  in  ownership  but 
to  authorize  its  removal  to  Little 
Rock.  Date  of  the  FCC  hearing  has 
not  yet  been  set. 

Intervention  on  behalf  of  the 
Chamber  of  Commerce  and  other 
local  parties  has  been  filed  by 
Mayor  Leo  McLaughlin,  and  a  reso- 
lution asking  the  FCC  not  to  per- 
mit the  removal  was  passed  at  the 
last  session  of  the  state  legislature. 
A  mass  meeting  of  Hot  Springs 
citizens  followed  disclosure  of  the 
contract  to  sell  to  Col.  Barton  last 
year,  and  the  board  involved  in 
making  the  contract  resigned  fol- 
lowing a  vote  to  repudiate  the  con- 
tract. Paul  D.  P.  Sr)earman  has 
been  retained  as  Washington  coun- 
sel to  carry  the  fight  to  the  FCC, 
and  A.  Earl  Cullum  Jr.,  of  Dallas, 
has  been  engaged  as  consulting  en- 
gineer. The  Chamber  also  voted  to 
employ  Mr.  Cisler  as  general  man- 
ager last  Sept.  1. 

KTHS  on  Dec.  20  celebrated  its 
13th  anniversary,  carrving  tran- 
scription "appearances"  of  Bob 
Burns,  Lum  &  Abner,  Ross  Graham 
and  Dick  Powell,  who  are  alumni 
of  that  station,  along  with  congrat- 
ulatory messages  from  Senators 
Carawav  and  Miller  of  Arkansas 
and  NBC  President  Lenox  R.  Lohr, 
which  were  also  transcribed. 

in  St.  Louis.  KMOX  and  WIL  also 
may  be  used  durine  the  season. 
Ruthrauff  &  Ryan,  Chicago,  is  the 
agency. 

In  Chicago,  the  Thompson  restau- 
rants will  sponsor  full  hour  reen- 
actments  of  Cub  games  every  night 
on  WJJD,  Chicago.  Baggaley,  Hor- 
ton  &  Hoyt  Inc.,  Chicago,  is  agency. 

WGN  and  WBBM,  Chicago,  each 
will  pay  $30,000  in  1938  to  broad- 
cast Cub  and  Sox  games,  double  the 
amount  they  paid  last  year. 


SALES 


a  t  a 


PROFIT 

WAIR  advertisers  de- 
mand and  get  profitable 
results.  Let  WAIR  tell 
your  storv,  too. 

WAIR 

Winston-Salem,  North  Carolina 
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ACTIONS  OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSION 

■— — — — ^—  DECEMBER  14  TO  DECEMBER  29,  INCLUSIVE  — ^— — — 


Decisions  .  .  . 


DECEMBER  15 

KVOS,  Ardmore,  Okla.  —  Granted  CP 
new  equip.,  increase  D  to  250  w. 

SET  FOR  HEARING— NEW,  MoUin  In- 
vestment Co.,  Huntington  Park,  Cal.,  CP 
1160  kc  100  w  D;  NEW,  King-Trendle 
Brdcstg.  Co.,  Grand  Rapids,  Mich.,  CP 
1010  kc  250  w  unl.  ;  WPRA,  Mayaguez. 
P.  R.,  CP  change  1370  to  780  kc,  increase 
to  1  kw  2%  kw  D  unl.;  WGCM,  Missis- 
sippi City,  Miss.,  CP  move  to  Mobile : 
KRMC.  Jamestown,  N.  D.,  CP  change 
1370  to  900  kc,  increase  to  500  w  1  kw 
D;  WIND,  Gary,  CP  increase  N  to  5  kw  ; 
WRBL,  Columbus,  Ga.,  mod.  CP  amended 
to  directional  N,  change  1200  to  1330  kc, 
increase  to  1  kw  unl. 

MISCELLANEOUS— NEW,  Dr.  Wm.  S. 
Jacobs,  Houston,  denied  enlargement  time 
oral  argument  1-20-38  applie.  CP  1220  kc 
1  kw  unl.  ;  NEW,  Summit  Radio  Corp., 
Akron,  dismissed  exceptions  filed  by  labor 
groups  re  applic.  CP  1530  kc   1  kw  unl. 

DECEMBER  18 

ORAL  ARGUMENTS  GRANTED— Ex 
Kep.  1-341,  Dallas  Brdcstg.  Co.,  2-10-38  ■ 
g^-  Rep-  1-390,  Oak  Cliff-Dallas  Co." 
Brdcstg  Co..  2-10-38:  A.  L.  Chilton.  Dal- 
ifi  2-10-38:  Ex.  Rep.  1-520.  Centennial 
Brdcstg.  Corp..  2-10-1938  ;  Ex.  Rep.  1-499 
Wescoast  Brdcstg  Co.  (KPQ)  2-10-38-  Ex 
Rep.  1-505  Colonial  Network  1-27-38  -'  Ex 
o,'',- ol'^^l-  Central  Cal.  Brdcstrs.  (KRE)! 
2-11-38:  Ex.  Rep.  1-439,  Chase  S.  Osborn 
"^-n-  2-11-38;  Ex.  Rep.  1-509.  Louis- 

VI  e  Times  Co..  Louisville.  2-17-38  ;  Louis- 
ville Brdcstg.  Co.,  2-17-38;  Ex.  Rep.  1-510 
Southwest  Brdcstg.  Co..  2-17-38  -  W  P 
Stuart.  Prescott.  2-17-38;  Ex.  Rep  llsi^' 
Schwartz.  Tulsa.  2-17-38;  Ex.  Rep' 
1-51.3,  Clark  Standiford,  L.  S.  Coburn.  A. 
ij.  bidner.  Fremont.  Neb.,  2-17-38  -  Ex 
Rep  1-517  Standard  Life  Ins.  Co.  o'f  the 
tjouth,  Jackson,  Miss.,  2-18-38;  Ex  Rep 
1-518.  Arthur  Lucas.  Savannah,  2-18-38- 
o  o'.  co^^V  ^'^i^-  Birmingham  News  Co.. 
^-24-38  ;  Ex.  Rep.  1-522.  WFNC.  2-24-38- 
Capitol  Brdcstg.  Co.,  Raleigh.  N  C  2-24- 
wiMi?''-T.  ^.^P-  ^-^24,  KQV.  2-24-38; 
WSMK,  Dayton,  2-24-38  ;  Ex  Ren  l-'^9'i 
F,?^t^-  2-24-38;  Charles 'b.  Adah's,  idm.' 
Estate  of  Harry  C.  Whitehill.  Exec.  Estate 
of  Mary  M.  Whitehill  (WDEV)  2-24-38- 
f  \  ^^?T  ^;?26'  Smith  &  Mace.'  Saranac 
Lake,  N.  Y..  1-14-38  ;  Ex.  Rep  1-435 
West  Texas  Brdcstg.  Co..  Wichita  iBrdcstg.' 
Co..  I'aith  Brdcstg.  Co.,  KFPL    2-?5  '?» 

MISCELLANEOUS-NEW  'cLrL  n 
Payne.  San  Jose.  Cal..  granted  continuance 
hearing  60  days  applic.  CP  1440  kc  500  w 
unl.  ;  Burl  Vance  Hedrick,  Salisbury  N 
C,  granted  pet.  intervene  applic  Pied- 
mont Brdcstg.  Corp.,  Salisbury,  CP  -  KLZ 
Denver,  granted  pet.  intervene  applic' 
bcripps-Howard  Radio  Inc..  Denver-  Vol- 
ney  G.  Mathison,  Wilmington,  Cal.,  grant- 
ed permission  take  depositions  re  applic 
Bhip  radio  telephone  station. 

DECEMBER  21 

MISCELLANEOUS— Piedmont  Brdcstg 
Corp.,  Salisbury,  N.  C.  granted  additional 
order  take  depositions  re  order  new  station 
at  Salisbury;  Carl  Latenser.  Atchison 
Kan  granted  order  take  depositions  re 
applic.  new  station  at  Atchison. 

DECEMBER  22 

WWJ.  Detroit— Granted  extension  temp 
auth.   increased  power. 

n  ^i/'^J'  Cincinnati— Mod.  license  increase 
U  ^V2  to  5  kw. 

WKBN,  Youngstown— License  for  CP 
as  mod. 

MISCELLANEOUS  -  Columbia  Radio 
Co.,  Columbia,  S.  C,  denied  reopening 
r^rd  Docket  4162,  4274  ;  Scripps-Howard 
Radio  Inc.,  Cincinnati,  dismissed  pet  re- 
hearing applic.  station  in  Toledo;  C  W 
S°'"w'-.?^'i"''  City,  la.,  denied  rehearing 
Docket  4104  4156  ;  KNX,  Los  Angelas 
granted   mod.   CP   new  equip 

SET  FOR  HEARING-KmXc,  San  An- 
™'-  assign,   license  to  W.   W  Mc- 
Allister and  Howard  W.  Davis    d-b  Wal 
mac  Co.,  also  renewal  license. 

DECEMBER  23 
WCBA.  WSAN,  Allentown— Granted  con- 
x"?™^  hearing  on  applie.  renewal. 
NEW.  Colonial   Brdcstg.   Corp..  Norfolk. 
xTTiiP",*^^  Pe*-  t^l^e  depositions. 
NEW,  Joe  L.  Smith.  Beckley,  W    Va — 
bame. 

WMAZ,  Macon,  Ga. — Same 
Ka^Ph  Pf'i'adelphia— Granted  temp.  auth. 
560  kc  1   kw  N  to  1-31-38. 

DECEMBER  27 

WRDO,  Augusta,  Me.— Set  for  hearing 
applic.  renewal  license,  granted  temp,  li- 
cense. 


WRAX.  WPEN.  Philadelphia— Granted 
ext.  temp.  auth.  increase  to  1  kw  N  to 
counteract  interference. 

Examiners'  Reports  .  .  . 

KFDM,  Beaumont.  Tex. — Examiner  Ber- 
ry recommended  (1-565)  that  applic.  as- 
sign license  to  Beaumont  Brdcstg.  Corp. 
be  granted. 

Applications  .  .  . 

DECEMBER  14 

WBAL.  Baltimore — Extension  exp.  auth. 
Simul.-KTHS  1060  kc  6  a.  m.-LS  Hot 
Springs.  Ark.,  1060  kc  to  9  p.  m.,  Syn- 
chro.-WJZ  760  kc  after  9  p.  m. 

WTIC,  Hartford — Extension  exp.  auth. 
change  1060  to  1040  kc,  Sh.-WBAL  to 
Simul.-KRLD  unl. 

WPAX,  Thomasville.  Ga.— CP  change 
D  to  250  w.  D  to  unl. 

WJBL,  Decatur.  111.— License  for  CP 
new  antenna,  move  trans. 

DECEMBER  16 

WSYB.  Rutland.  Vt.— CP  new  antenna, 
change  spec,  to  unl.,  move  trans. 

WEMP.  Milwaukee — Mod.  license  D  to 
unl.  100  w. 

KMED.  Medford.  Ore.— CP  increase  250 
w  to  1  kw.  new  trans.,  change  1410  to 
1320  kc. 

KRKO,  Everett,  Wash.  —  CP  change 
1370  to  1400  kc,  vert,  antenna,  increase 
50  to  250  w,  change  Sh.-KEEN  to  unl.. 
move  trans. 

DECEMBER  18 

NEW,  Fredericksburg  Brdcstg.  Corp., 
Fredericksburg,  Va. — CP  1200  kc  250  w  D. 

WAAF,  Chicago — Auth.  transfer  con- 
trol from  Corn  Belt  Publishers  Inc.  to 
individual   stockholders   of  corp. 

DECEMBER  21 

WHK.   Cleveland — Exp.   auth.  facsimile. 

KOCA,  Kilgore.  Tex.  —  Vol.  assign,  li- 
cense to  Oil  Capital  Brdcstg.  Assn. 

WIND,  Gary— Exp.  auth.  facsimile. 

WCBA,  Allentown — Mod.  license  500  w 
to  1  kw. 

DECEMBER  27 

WLAW,  Lawrence,  Mass. — License  for 
CP  as  mod. 

WESG,  Elmira.  N.  Y.— Ext.  exp.  auth. 
850  kc  daylight  to  LS  New  Orleans. 

WBCM,  Bay  City,  Mich. — CP  new  trans. 

WBBZ,  Ponca  City,  Okla.— Invol.  assign, 
license  C.  L.  Carrell  to  Adelaide  Lillian 
Carrell,  executrix. 

NEW.  P.  W.  Spencer.  Rock  Hill.  N.  C. 
—CP  1500  kc  100  w  D. 


New  Regional  Network 

FORMATION  of  a  new  regional 
network,  to  be  known  as  the  North 
Central  Broadcasting  Co.,  with 
headquarters  in  the  Empire  Bank 
Bldg.,  St.  Paul,  has  been  disclosed 
by  John  W.  Boler,  general  man- 
ager. It  is  planned  to  start  it  early 
in  1938.  Mr.  Boler  announced  the 
following  stations  have  already 
been  lined  up,  with  others  to  be 
added:  KSTP,  St.  Paul,  and 
WTCN,  Minneapolis,  as  alternate 
outlets;  WEBC,  Duluth;  KVOX, 
Moorhead,  Minn.;  KATE,  Albert 
Lea,  Minn.;  KWNO,  Winona, 
Minn.;  WEAU,  Eau  Claire,  Wis.; 
WKBH,  LaCrosse,  Wis.;  KGLO, 
Mason  City,  la.  The  latter  two  are 
to  be  supplementary  outlets. 


Scott  Paper  Buying 

SCOTT  PAPER  Co.,  Chester,  Pa., 
on  Jan.  3  will  start  participation 
in  home  economics  programs  in 
New  England,  and  on  Jan.  17  will 
add  stations  in  other  sections  of 
the  country.  Contracts  call  for  par- 
ticipations two  and  three  days  a 
week,  for  13  or  26  weeks.  Stations 
will  total  37.  Agency  is  J.  Walter 
Thompson  Co.,  New  York. 


Sunkist  Disc  Series 

CALIFORNIA  FRUIT  GROWERS 
Exchange,  Los  Angeles,  has  started 
Snnkist  Time,  early  morning  pro- 
gram six  days  weekly  on  13  sta- 
tions. Half-hour  show  is  tran- 
scribed by  WBS  and  heard  on 
WOR,  WON,  WEEI,  CKLW, 
WCAE,  KWK,  WHK,  WGR, 
WCAU,  WCKY,  WFBR.  Agency  is 
Lord  &  Thomas  Inc.,  Los  Angeles. 


CBC  Develops  Network  of  54  Stations 
In  Year  Under  Gladstone-Murray  Rule 


WITH  a  year's  operations  under 
the  general  managership  of  Glad- 
stone Murray,  Canadian  Broadcast- 
ing Corp.  is  developing  its  corpor- 
ate organization.  CBC  in  the  year 
has  increased  the  sustaining  pro- 
grams from  six  to  12  hours  a  day, 
has  put  overseas  broadcasts  on  at 
regular  times,  has  built  two  new 
stations  and  has  permitted  build- 
ing of  numerous  100-watt  private- 
ly-owned stations. 

There  are  now  54  national  net- 
work stations  on  the  CBC  roster, 
with  24  forming  a  basic  sustaining 
net.  CBC  now  owns  or  leases  nine 
broadcasting  plants.  The  commer- 
cial national  network  consists  of  34 
stations  to  which  can  be  added  as 
many  stations  as  an  advertiser  de- 
sires. 

The  CBC  will  start  in  1938  pub- 
lication of  a  program  and  cultural 
magazine  similar  to  the  British 
Radio  Times,  World  Radio  and  The 
Listener,  which  Gladstone  Murray 
built  for  the  BBC  to  several  million 
circulation. 

Following  development  of  a 
coast-to-coast  network,  CBC  has 
signed  for  1938  six  major  shows 
originating  in  the  United  States 
which  will  be  carried  on  two  or 
more  regions  of  the  CBC  setup.  In 
addition  to  the  Jello  Jack  Benny 


show  [BROADCASTING  Dec.  15],  the 
following  shows  have  been  signed : 
Lever  Bros.  Lux  Radio  Theatre 
on  24  CBS  stations  plus  CKAC; 
Standard  Brands  Ltd.  (Chase  & 
Sanborn)  Charley  McCarthy  on  28 
stations  plus  CFCF  and  4  British 
Columbia  stations;  Standard 
Brands  Ltd.  (Tenderleaf  tea)  One 
Man's  Family  on  same  network; 
Kraft  -  Phenix  Cheese  Co.  Ltd., 
Music  Hall,  26  stations  plus  CFCF; 
Carnation  Co.  Ltd.,  Contented  Hour 
on  18  stations  plus  CFCF. 


Two  Named  for  Survey 

DR.  MARVIN  L.  FAIR,  professor 
of  transportation  and  public  util- 
ities of  Temple  University,  Phil- 
adelphia, was  appointed  Dec.  27  by 
the  FCC  to  take  charge  of  the 
Great  Lakes  and  Inland  Waters 
Survey  under  the  direction  of  Com- 
missioner Thad  H.  Brown.  Aiding 
Dr.  Fair  will  be  G.  Lloyd  Wilson, 
professor  of  transportation  and 
public  utilities  of  the  University  of 
Pennsylvania,  as  research  consul- 
tant. The  survey  is  designed  to  de- 
termine the  radio  and  safety  re- 
quirements for  protection  of  life 
and  property  on  the  Great  Lakes 
and  inland  waters  pursuant  to  a 
Congressional  resolution. 


Newspaper-Radio 
Rumor  Unverified 

Administration   Policy   St  11 

Seen  as  Entirely  Unsettled 

REPORTS  that  President  Roose- 
velt had  asked  Vice-President  Gars! 
ner  to  sound  out  Congressional  sen 
timent  regarding  legislation  deal 
ing  with  newspaper  control  of  ra 
dio  stations  revived  speculation  ii 
Washington  that  the  administra 
tion  has  such  a  program  in  mind 
but  a  series  of  inquiries  failed  t(' 
substantiate  the  latest  rumor  oi 
the  subject. 

President  Roosevelt,  when  aske< 
at  his  press  conference  Dec.  28  fo; 
comment  on  the  report  printed  ir 
the  Scripps-Howard  papers  tha 
Mr.  Garner  was  acting  as  his  emis 
sary  in  feeling  out  members  of  th' 
Senate  on  legislation  to  dives 
newspaper  control  of  broadcastinj. 
stations,  dismissed  the  questioi 
with  the  simple  statement  that  h' 
had  read  the  story. 

Vice  President  Gainer,  followinj 
a  policy  of  refusing  to  discuss  fol 
publication  any  reports  dealin) 
with  White  House  relations,  like 
wise  declined  to  comment.  He  lef 
the  impression  that  there  wa 
nothing  to  the  report. 

The  same  story  made  the  state 
ment  that  "Frank  R.  McNinch,  nev 
chairman  of  the  Federal  Communi 
cations  Commission,  is  known  t 
favor  divorce  of  newspapers  an' 
radio  stations."  When  questioner 
regarding  this  assertion,  Mr.  Mc 
Ninch  said: 

McNinch  Denies  Report 

"I  have  made  no  statement  t 
anyone  that  I  favor  divorce  o 
newspapers  and  radio  stations.  Th 
Commission  is  making  a  study  o 
this  question  along  with  traffickin. 
in  radio  licenses,  regulating  net 
works  and  possible  development  o 
monopoly  in  radio  facilities,  but  n 
conclusions  have  been  reached." 

Mr.  McNinch  explained  that  a 
these  subjects  are  still  in  th 
"study  stage"  and  indicated  i 
would  be  some  time  before  th 
Commission  would  reach  any  de 
cisions.  "On  newspaper  ownershi 
of  broadcasting  stations  I  have  ms 
tured  no  opinion,"  he  told  Broai 

CASTING. 

Senator  Wheeler  (D-Mont.)  ha 
publicly  criticised  the  increasin 
number  of  newspaper-owned  sta; 
tions,  especially  in  cities  where  th 
ownership  has  a  monopoly  on  newj 
agencies.  The  Montana  Senatoi 
however,  said  this  week  he  did  no 
plan  to  introduce  legislation  on  th' 
subject  at  the  next  session  of  Cor 
gress. 

Rep.  Wearin  (D-Iowa)  last  Jar 
uary  introduced  a  bill  prohibitin 
the  issuance  of  new  or  renewal  re^ 
dio  licenses  to  newspapers,  but  n 
action  has  been  taken  on  it  by  th 
House  Interstate  &  Foreign  Coir 
merce  Committee. 

In  view  of  the  study  being  niadj 
by  the  FCC  of  the  question  c 
newspaper  ownership,  there  aj 
pears  little  likelihood  of  any  actio 
by  Congress  on  the  subject  unt 
this  is  completed  and  until  recon 
mendations,  if  any,  are  made  t 
Congress.  i 
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New  Business 
VRBASOL  Co.,  Indianapolis  (sliav- 
;  preparations),  on  Jan.  2-t  starts 
■thur  Godfrey  on  24  CBS  stations, 
ijbn.,  7  :15-T  :30  p.m.,  and  on  31  CBS 
jttions,  Fri.,  7  :15-7  :.30  p.m.  Agency: 
^pwin,  Wasey  &  Co.  Inc.,  N.  Y. 

B.  WILLIAMS  Co.,  Glastonbury, 
.nn.  (shaving  preparations),  on  .Tan. 
starts  True  or  False  on  3  Mutual 
itions  (WOR,  WGN,  WLW).  Mon., 
-10 :30  p.  m.  Agency :  J.  Walter 
ijiompsou  Co.,  N.  Y. 

JdRDON  baking  Co.,  Detroit,  pre- 
:[  vpted  a  special  Christmas  Day  pro- 
1  alam  on  four  Mutual  stations  from 
to  3  p.m.  Agency  :  Young  &  Rubi_- 
m,  Detroit. 

J.  C.  .JOHNSON  &  Son  Inc.,  Racine. 
dis.  (floor  wax),  on  Jan.  3  starts 
iftorney-at-Latc  on  13  NBC-Blue  sta- 

pus,  Mon.  thru  Fr..  10  :.30-l0  :4.5  a.m. 

gencv :  Needham,  Louis  &  Brorby, 
,;.  Y. 

[aTIONAL  BISCUIT  Co.,  New 
(Drk,  on  Jan.  3  expands  Dan  Hard- 
ig's  Wife  from  WMAQ,  Chicago,  to 
5  NBC-Red  stations.  Mon.  through 
'jri.,  9:45-10  a.m.  Agency:  McCann- 
rickson,  N.  Y. 

LASS  CONTAINER  Assn.  of  Amer- 
a.  New  York,  on  Jan.  9  starts  There 
'as  a  Woman  on  6  NBC-Blue  sta- 
ons,  Sun.,  1 :30-2  p.m.  Agency  :  U.  S. 
dv.  Corp.,  Toledo. 

illEW ART-WARNER  Corp..  Chicago 
rf- radios,  refrigerators),  on  Dec.  28 
lifts  Horace  Heidt  from  39  CBS  to 
)  NBC-Blue  stations,  Tues.,  9-9:30 
m.  Agency:  Hays,  MacFarland  & 
c,  Chicago. 

liAMPBELL  SOUP  Co.,  Camden,  N. 
t|.,  on  Jan.  3  starts  Amos  'n'  Andy  on 
^  NBC-Red  stations,  Mon.  through 
ri.,  7-7:15  p.m.  (repeat  11-11 :1.'>). 
gency :  F.  Wallis  Armstrong  Co.. 
l|hiladelphia. 

tooth- 
isney's 

Rickey  House  on  54  NBC-Red  sta- 
lons.  Sun.,  5  :30-6  p.m.  Agency  :  Lord 
j{  Thomas,  Chicago. 

Procter  &  gamble  Co.,  cincin- 

'(ati  (Oxydol),  on  Jan.  3  starts  Ma 
'  'erkins   on   30   CBS   stations,  Mon. 
iirough  Fri.,  10 :45-ll  a.m.  Agency : 
llackett-Sample-Hummert   Inc.,  Chi- 
ago. 

j'UAKER  OATS  Co.,  Chicago  (Puffed 
IVheat),  on  Jan.  3  starts  Dick  Tracy 
lai  12  NBC-Red  stations,  Mon.  thru 

ifri.,  5-5  :15  p.m.  Agency  :  Fletcher  & 

-^llis,  Chicago. 

;OHN  C.  MORRELL  &  Co.,  Ottum- 
i-a,  la.,  (Red  Heart  dog  food),  on  Jan. 
^  starts  Talks  by  Boh  Becker  on  IS 
JBC-Red  stations.  Sun.,  2-2:15  p.  m. 
kgency:  Henry,  Hurst  &  McDonald, 
hicago. 

j.aiERICAN  POP  CORN  Co..  Sioux 
n'ity,  la.  (Jolly  Time  popcorn),  on 
»ec.  26  started  for  13  weeks.  Jolly 
,  "'ime,  on  12  Don  Lee  California  sta- 
Ijions,  Sun.,  4:40-4:45  p.  m.  (PST). 
ligency:  Coolidge  Adv.  Co.,  Des 
iUolnes. 


lEPSODENT  Co.,  Chicago  (to 
ijaste),  on  Jan.  2  starts  Walt  Disr 


UNIVERSAL 
VELOCITY 
MICROPHONE 

100%  PERFORMANCE 
100%  APPEARANCE 
100%  SATISFACTION 
OR  100%  REFUND 
Made    in    following  Im- 
pedances. 

33  OHMS  for  Dynamic 
IVIil<e   Lines:  200  OHMS 

  to  connect  to  carbon  mike 

inputs:  500  OHMS  for  telephone  and 
remote  lines:  10,000  OHMS  high  impe- 
dance direct  to  grid.  Not  affected  by 
heat,  cold  or  moisture. 

Microphone  Division 

UNIVERSAL  MICROPHONE  CO.,  LTD., 

Box  299  Inslewood,  Calif.,  U.S.A. 


DURKEE  S  FAMOUS  FOODS  Ltd., 
Chicago,  on  Dee.  26  started  My  Secret 
Amhition  on  7  CBS  western  stations. 
Sun.,  7  :30-8  p.  m.  Agency  :  Botsford, 
Constantine  &  Gardner,  Portland,  Oi'e. 

LYDIA  E.  PINKHAM  MEDICINE 
Co.,  Lynn,  Mass.,  on  Dec.  27  started 
Voice  of  Experience  on  a  special  hook- 
up of  5.5  stations.  The  hookup  is  com- 
posed of  22  Mutual,  25  Don  Lee  and 
8  Oklahoma  Network  stations,  Mon. 
thru  Fri.,  1 :4.5-2  p.  m.  Agency :  Er- 
win,  Wasey  &  Co.,  N.  Y. 

BORDEN  Co.,  New  York  (condensed 
milk),  on  .Jan.  31  starts  Rush  Hughex 
on  31  NBORed  stations,  Mon.  thru 
Fri.,  4 :30-4 :45  p.  m.  Agency  :  Young 
&  Rubicam,  N.  Y. 

Renewal  Accounts 

AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strike),  on  Feb.  5  re- 
news Your  Hit  Parade  on  96  CBS  sta- 
tions. Sat.,  10-10 :45  p.m.  Agency : 
Lord  &  Thomas,  N.  Y. 

LIGGETT  &  MYERS  Tobacco  Co., 
New  York  (Chesterfield  cigarettes), 
on  Dec.  29  renewed  Chesterfield  Pre- 
sents with  Lawrence  Tibbett  and  An- 
dre Kostelanetz  Orchestra  on  95  CBS 
stations.  Wed.,  9-9 :30  p.m.  Agency  : 
Newell-Emmett  Co.  Inc.,  N.  Y. 

GENERAL  FOODS  Corp.,  New  York 
( Huskies ) ,  on  .Jan.  15  renews  Rip- 
ley's Believe  It  or  Not  on  57  NBC- 
Red  stations.  Sat.,  8-8  :.30  p.m.  (re- 
peat 12-12  :.30).  Agencv:  Benton  & 
Bowles.  N.  Y. 

GENERAL  FOODS  Corp.,  New  York 
(Maxwell  House  coffee),  on  Jan.  6  re- 
news Good  Xeivs  of  1938  on  72  NBC- 
Red  stations,  Thurs.,  9-10  p.m.  Agen- 
cy :  Benton  &  Bowles,  N.  Y. 

HOUSEHOLD  FINANCE  Corp.,  Chi- 
cago, on  .Jan.  4  renews  //  Can  Be 
Done,  with  Edgar  Gue.st,  on  23  NBC- 
Blue  stations,  Tues.,  8  :30-9  p.m.  Agen- 
cy :  BBDO,  Chicago. 

KELLOGG  Co..  Battle  Creek,  on  Jan. 
10  renews  Girl  Alone  on  8  NBC-Red 
stations,  Mon.  thru  Fri.,  12-12  :15  p.m. 
Agency :  N.  W.  Ayer  &  Son,  N.  Y. 

KELLOGG  Co.,  Battle  Creek  (cere- 
al), on  .Jan.  3  renews  Kellogg  Singing 
Lady  with  Ireene  Wicker,  on  13  NBC- 
Blue  stations,  Mon.  thru  Thurs..  5  :30- 
5  :45  p.m.  Agencv  :  N.  W.  Aver  &  Son, 
N.  Y. 

PHILLIP  MORRIS  &  Co.,  New  York 
(cigarettes),  on  Feb.  1  renews  Philip 
Morris  Program  on  57  NBC-Red  sta- 
tions, Tues..  8-8  :30  p.m.  (  repeat  11 :30 
p.m. ) .  Agency  :  Blow  Co.,  N.  Y. 

STANDARD  BRANDS  Inc.,  New 
Y'ork  (Fleischmann's  Yeast  for 
Bread),  on  .Jan.  2  renews  Bakers' 
Broadcast  on  GO  NBC-Blue  stations. 
Sun.,  7 :30-8  p.m.  Agency :  J.  Walter 
Thomjjson  Co.,  N.  Y. 

STANDARD  BRANDS  Inc.,  New 
Y'ork  (Royal  gelatin),  on  .Jan.  6  re- 
news Royal  Gelatin  Program  on  50 
NBC-Red  stations.  Thurs.,  8-9  p.m. 
Agency :  J.  Walter  Thompson  Co., 
N.  Y. 


**The  Crystal  Specialists  Since  1925** 

SCIENTIFIC 
LOW  TEMPERATURE 
CO-EFFICIENT  CRYSTALS 


NOW 

Two  for  $75.00 


Each 

Approved  by  FCC 

Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Ke.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "Better" 
than  .01%. 

VLPOnO  SEAVICE 

124  JACKSON  AVENUE 
UniTenltr  Park 

HYATTSVILLE,  MARYLANB 


R.  J.  REYNOLDS  TOBACCO  Co.. 
New  York  (Camel,  Prince  Albert),  on 
Jan.  4  renews  Camel  Caravan  on  81 
CBS  stations,  Tues.,  9  :30-10  :30  p.  m. 
Agency  :  Wm.  C.  Esty  Co.,  N.  Y. 

FORD  MOTOR  Co.  (dealers),  De- 
troit, on  .Jan.  4  renews  for  .52  weeks 
Watch  the  Fun  Go  By  on  93  CBS 
stations.  Tues.,  9-9  :.30  p.  m.  (repeat 
12  a.  m.).  Agency:  N.  W.  Ayer  & 
Son.  N.  Y. 

COLGATE-PALMOLIVE-PEET  Co.. 
Jersey  City  (shaving  preparations), 
on  .Jan.  12  renews  for  52  weeks  Gang 
Busters,  on  57  CBS  stations.  Wed., 
10-10 :30  p.  m.  Agencv :  Benton  & 
Bowles.  N.  Y. 

COLGATE-PALMOLIVE-PEET  Co.. 
Jersey  City  (Super  Suds),  on  .Jan.  3 
renews  for  52  weeks  Myrt  d-  Marge  on 
47  CBS  stations,  Mon.  thru  Fri., 
10:1.5-10:30  a.  m.  (repeat  4  p.  m.). 
Agency  :  Benton  &  Bowles,  N.  Y. 

STANDARD  BRANDS,  New  York 
(Tender  Leaf  Tea),  on  Jan.  1  re- 
news for  52  weeks  One  Man's  Family 
dramatic  serial,  on  6  NBC-Pacific  sta- 
tions. Sun.,  9  :.30-10  p.  m.  (  PST  ) ,  re- 
peat on  65  NBC-Red  stations.  Wed., 
8-8:.30  p.  m.  (EST).  Agency:  J.  Wal- 
ter Thompson  Co.,  N.  Y. 

SOUTHERN  California  Conference 
of  Seventh  Day  Adventists,  Ijos  An- 
geles (  religious ) ,  on  Dee.  26  renewed 
for  49  weeks  The  Voice  of  Prophecy 
on  12  Don  Lee  California  stations. 
Sundays,  9-9:30  a.  m.  (PST).  Agen- 
cy :  Lisle  Sheldon,  Los  Angeles. 

UNION  OIL  Co.,  Los  Angeles,  on 
Jan.  18  renews  for  52  weeks  dramatic 
serial  Thrills,  on  10  NBC-Pacific  Red 
stations.  Wed.,  6:30-7  p.  m.  (PST). 
Agen<?.{*,:  Lord  &  Thomas,  Hollywood. 

H.  FENDRICH  Co.,  Evansville,  lud. 
( La  Fenrich  cigars ) ,  on  Dec.  2(!  re- 
newed Smoke  Dreams  on  19  NBC-Red 
stations.  Sun.,  12:.30-1  p.m.  ( CT ) . 
Agency  :  Ruthrauff  &  Ryan,  Chicago. 


Network  Changes 

QUAKER  OATS  Co.,  Chicago  (Aunt 
.Jemima  Pancake  flour),  on  .Jan.  3 
shifts  Aunt  Jemima's  Cabin  at  the 
Crossroads  on  the  NBC-Blue  from 
9:4.5-10  a.  m.,  Mon.  thru  Fri.  to  10:1.5- 
10  :30  a.  m.,  Tues.  thru  Sat.,  and  adds 
Margot  of  Castlewood  Tues.  thru  Sat. 

10-  10:15  a.  m. 

LEVER  BROS.  Co.,  Cambridge. 
Mass.  (Lux),  on  Dec.  27  added  26 
Canadian  stations  to  Lux  Radio  The- 
ater on  CBS. 

GENERAL  FOODS  Corp.,  New  York 
(Diamond  Crystal  Salt),  has  extended 
termination  date  On  Broadway  to 
April  24,  on  NBC-Blue. 
HUMPHREY'S  HOMEOPATHIC 
MEDICINE  Co.,  New  York  (proprie- 
taries), on  Dec.  26  shifted  Martha  & 
Hal  on  8  Mutual  stations  from  Sun., 

11-  11:15  p.  m.  to  11:1.5-11:30  a.  m. 
Agency  :  Blow  Co.,  N.  Y". 


Model  K-2 


Asiatic's  non  -  directional, 
dual  diaphragm,  dual  unit 
microphone  K-2.  an  instru- 
ment for  studio  and  pub- 
lic address  use  where  high- 
est efficiency  is  demanded. 
List    Price  $27.50. 


ASTATIC  MICROPHONE  LABORATORY,  Inc. 

Dept.   0-5         Youngstown.  Ohio 
Licensed  Under  Brush  Development  Co.  Patents 


WE'VE  PUT  IT  IN  WRITING! 

Now  Ready  -  Complete  Data  on  the  Sensational 


WRITE  FOR  FOLDER  TODAY! 

Now,  the  antenna  you've  heard  so  much  about, 
is  described  in  print.  Here  is  complete  data 
and  cost  statistics  on  the  sensational  Lingo 
Vertical  Tube  Radiator  that  is  setting  a  new 
high  for  efficiency  .  .  .  and  a  new  low  for  cost  t 
If  you  haven't  already  received  your  copy  of 
this   informative   folder,   address  your  request  to 

JOHN  E.  LINGO  &  Son,  Inc. 
CAMDEN,  New  Jersey 

Manufacturers  and  Erectors  of 
Vertical  Tubular  Steel  Radiators 
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&  Pxomotion 

Dealer's  Choice — Kool  Records — Mythical  Paper — Free 
Fiddles — Gotham  Data — Welcome 


ATLAS  RADIO  Corp.  has  re- 
leased an  elaborate  folio  of 
promotional  aids  for  its 
Ports  of  Call  series.  The 
press  book  contains  merchandising 
aids  such  as  stamp  premiums  tie- 
ing-in  with  countries  covered  by 
the  program;  a  world  atlas  and  a 
stamp  atlas. 

Publicity  material  includes  ad- 
vance stories,  data,  picture  mats 
and  other  aids  for  publicity  in 
printed  media.  Exploitation  sug- 
gestions to  arouse  interest  of  civic, 
social  and  other  organizations  are 
detailed.  Advertisements  for  use  in 
newspapers  come  in  all  sizes.  Ac- 
cessories include  photographs, 
throwaways,  heralds,  envelope  stuf- 
fers,  window  cards,  photographs, 
blotters,  bookmarks,  gum  stamps 
for  envelopes,  a  balloon  and  a  nov- 
elty sailor  hat. 

*  *  * 

Dealers  Choice 
WBBM,  Chicago,  has  incorporated 
the  material  gathered  in  a  recent 
food  dealer  survey  in  Chicago 
(Broadcasting,  Nov.  15)  and  pub- 
lished it  in  brochure  form  entitled 
Dealer's  Choice  Is  No  Gamble  in 
Chicago.  Dealer's  answers  to  the 
following  questions  are  in  the  bro- 
chure: (1)  What  medium  of  ad- 
vertising do  you  prefer  for  as- 
sistance in  moving  your  merchan- 
dise? (2)  Have  you  a  radio  in 
your  store?  (3)  What  brands  move 
the  fastest  in  their  particular 
classification?  The  brochure  was 
prepared  by  Wayde  Grinstead, 
sales  promotion  manager  of  WBBM 
under  the  direction  of  Harry  Ma- 
son Smith,  commercial  manager  of 
the  station. 

*  *  » 
In  Cellophane 

KFI-KECA,  Los  Angeles,  sales 
department,  has  installed  a  new 
visible  board  system  arranged  by 
quarter-hours  and  showing  types 
of  programs.  The  new  index,  cel- 
lophane wrapped,  is  mounted  on 
a  metal  rack  equipped  with  roller 
bearings.  It  is  movable  and  takes 
up  considerably  less  space  than  a 
small-sized  desk.  The  former  sys- 
tem occupied  one  side  of  the  wall 
with  twin  space  for  the  two  sta- 
tions arranged  by  days  and  quar- 
ter-hours. 

*  *  * 

Record  Tie-in 

VICTROLA  records  are  exchanged 
for  coupons  from  packages  of  Kool 
cigarettes  as  the  result  of  a  pro- 
motional tiein  announced  recently 
by  Brown  &  Williamson  Tobacco 
Corp.,  Louisville,  sponsor  of  the 
weekly  Tommy  Dorsey  show  on 
NBC-Blue  network.  By  arrange- 
ments vnth  RCA- Victor  Recording 
Co.  one  of  Tommy's  records  is  ex- 
changed for  75  coupons. 

*  *  * 

Under  the  Ground 
WHN,  New  York,  is  promoting  its 
program  features  by  car  card  ad- 
vertising in  both  surface  and  sub- 
way cars.  The  cards  are  printed  in 
black  and  white  and  call  attention 
to  featured  artists  and  program 
schedules. 

*  *  * 

WGBI's  Insignia 

MEMBERS  of  the  staff  of  WGBI, 
Scranton,  are  wearing  chromium 
lapel  insignia  bearing  the  call  let- 
ters. 


A  Mythical  Paper 

WLS,  Chicago,  received  more  than 
14,000  entries  for  a  contest  held 
to  name  a  mythical  newspaper  pub- 
lished by  Pat  and  Henry  on  their 
program  broadcast  every  day  ex- 
cept Sunday  at  6:45  in  the  morn- 
ing. Announcements  were  made  on 
the  show  for  two  weeks  with  a  $25 
reward  going  to  the  winner  and 
25  National  Barn  Dance  tickets 
and  25  WLS  Family  Albums  as 
other  prizes.  Winning  entry  for 
the  paper  which  had  been  known 
as  the  Haleyville  Question  Mark 
was  the  Haleyville  Hornet,  with 
the  slogan  "You  Get  the  Point — 
We  Get  the  Action."  Program  stars 
Pat  Buttram  and  Merle  Housh. 

Telepathic  Booklets 
ZENITH  RADIO  Corp.,  Chicago, 
sponsor  of  the  Zenith  Telepathy 
program  on  CBS,  is  giving  book- 
lets authored  by  Arthur  Van  Vlis- 
singen  entitled  Explorinq  Little 
Known  Mental  Powers.  A  foreword 
by  Edgar  G.  Herrmann,  advertis- 
ing manager,  explains  the  purnose 
of  the  telepathy  program.  J.  Wal- 
ter Thompson  Co.,  Chicago,  han- 
dles radio  advertising  for  Zenith, 
Chicago. 

^  ^  ^ 

Christmas  Cookies 
MORE  than  2,000  letters  were  re- 
ceived by  the  Salerno-Megowan 
Biscuit  Co.,  Chicago,  after  the  re- 
cent initial  broadcast  of  its  pro- 
s'ram,  the  Spelling  Bee,  on  WMAQ. 
Listeners  were  merely  requested  to 
submit  a  question  and  answer  and 
if  it  was  used  on  the  broadcast  the 
writer  received  a  special  Christmas 
assortment  of  Salerno  cookies. 

*  *  * 

Promoting  Texas 
STATION  breaks  on  KFRO,  Long- 
view,  Tex.,  emphasize  and  promote 
its  advertising  possibilities  and  a 
regular  Sunday  evening  program  is 
aired  to  remind  prospective  spon- 
sors of  the  value  of  radio  adver- 
tising. Among  the  breaks  are  "This 
is  KFRO,  the  shopping  center  of 
East  Texas"  and  "This  is  KFRO, 
covering  the  rich  East  Texas  area 
as  no  other  single  medium  can." 

*  *  * 

Display  for  Shell 
WIP,  Philadelphia,  is  extensively 
merchandising  the  Shell's  Curios- 
ity Court  series  sponsored  by  Shell 
Union  Oil  Corp.,  weekly  half-hour. 
Newspaper  display  ads,  truck  ban- 
ners, Shell  house  organ  display  let- 
ters and  service  station  boards  are 
used. 

*  *  * 
Anniversary  Booklet 

KDKA,  Pittsburgh,  has  published 
a  booklet  titled  "KDKA  and  Sev- 
enteen Years  of  Broadcasting,"  a 
historical  treatise  issued  in  con- 
nection with  its  17th  anniversary. 
Coverage,  market  data  and  pro- 
gramming are  succinctly  reviewed. 

*  *  * 
Brochures  by  Devine 

J.  J.  DEVINE  &  ASSOCIATES, 
Chicago,  has  issued  colored  bro- 
chures for  many  of  the  stations  it 
represents.  Four  of  the  latest  are 
on  WCMI,  Ashland,  Ky.;  WATL, 
Atlanta;  WAIM,  Anderson,  S.  C; 
and  WGPC,  Albany,  Ga. 


Violin  Contest 

FOUR  violins  made  by  Tony 
Wons,  radio  philosopher  on  CBS, 
will  be  given  away  in  a  contest  un- 
der auspices  of  the  National  Fede- 
ration of  Music  Clubs.  Auditions 
for  child  violinists  under  16  are 
being  held  in  20  cities  throughout 
the  country  and  the  finals  of  the 
contest  will  be  held  in  New  York. 
Recordings  of  the  district  winners 
will  be  judged  Feb.  25  and  the  finals 
soon  after  that  date.  Vick  Chemical 
Co.,  New  York,  is  sponsor,  placing 
through  Morse  International  Inc. 

^  ^  ^ 

Canadian  Salutes 
IMPERIAL  TOBACCO  Co.,  To- 
ronto, on  its  CBC  series  called 
Canada  1937  is  saluting  a  differ- 
ent Canadian  city  each  week. 
Walter  Bowles,  roving  reporter, 
conducts  interviews  with  old  tim- 
ers and  gives  the  historical  high- 
lights of  the  city's  background.  In- 
creased sales  in  cities  saluted  fol- 
low the  broadcasts,  according  to 
Weed  &  Co.,  New  York  representa- 
tive. 

*  *  * 
Weekly  Paper 

WEEKLY  news  and  program 
sheet  is  published  by  WDZ,  Tus- 
cola, 111.,  and  is  distributed  to 
10,000  persons  through  an  adver- 
tiser whose  ad  appears  on  the 
back  of  the  sheet.  Published  each 
Friday  the  paper  is  called  "WDZ- 
ER". 

*  *  ^ 

KIDO  Column 

WEEKLY  COLUMN  in  the  local 
paper  is  written  by  a  member  of 
KIDO,  Boise,  Id.,  and  is  called 
"Thru  the  Kiddo  Keyhole."  Though- 
out  the  comments  on  KIDO's  pro- 
grams and  staff  activities,  national 
and  local  sponsors  are  plugged. 
^  ^ 

Free  Cards  for  27,801 

WHEN  Chicago  Motor  Club  offered 
a  pack  of  cards  on  only  one  of  its 
On  to  Adventure  programs  on 
WBBM,  that  city,  27,801  replies 
were  received  within  the  24-hour 
time  limit.  McJunkin  Adv.  Co.,  Chi- 
cago, is  agency. 

WIBW  Novelty 

WIBW,  Topeka,  took  five  spots, 
each  8%  inches  in  diameter  and 
printed  on  both  sides  in  blue  and 
brown  to  produce  a  novel  plastic- 
bound  booklet. 

^  ^  ^ 
About  Gotham 
DATA  on  the  New  York  market 
and  sketches  of  client  success  stor- 
ies are  reviewed  by  Glicksman  Adv. 
Agency,  New  York,  in  a  booklet 
titled  The  Metropolitan  Angle. 

WJSV  Cited  by  Union 

WJSV,  Washington,  was  presented 
with  a  scroll  by  the  Washington 
Union  Label  League  for  service  to 
the  ranks  of  labor  and  the  com- 
munity. 


Constant  Audience  ] 
A  PROMOTION  effort  to  keep  its, 
audience  as  constant  at  daytime  as! 
at  night  includes  a  regular  sched-i 
ule  of  newspaper  advertising  dur-l 
ing  1938  by  WTMJ,  Milwaukee. 

The  advertising  will  promote 
specific  daytime  shows  over  periodsi 
of  a  week  to  ten  days,  but  during 
the  entire  year's  campaign  all  fea- 
tures will  receive  ample  advertis- 
ing. All  will  be  treated  indiscrimi- 
nately, commercial  or  sustaining.  I 

The  advertising  will  be  carriec 
daily,  with  "radio  page  requested,'  ; 
beginning  Jan.  2.  ! 

*  *      *  ! 

WSNJ  Promotion  Sheet  i 
WSNJ,  Bridgeton,  N.  J.,  has  startec  f 
WSNJ  Radio  Press  which  made  its 
initial  appearance  recently.  Firsi  • 
sheet  was  about  7  x  10  and  con- 
tained advertisements  from  sever 
of  those  using  WSNJ  airwaves,  al- 
so a  complete  program  listing  foi 
the  week,  and  some  news  concern- 
ing programs  on  the  air.  The  lat- 
est edition  contains  about  twice  th« 
space  of  original  sheet  and  has  3E 
advertisers,  along  with  the  listings 
and  news.  Circulation  has  jumpec 
from  2,000  to  7,500.  It  is  publishec 
weekly. 

^  ^  ^ 

Dials  of  Smiles 

RESPONDING  to  a  $10  prize  foi 
a  program  title.  Listener  Bob  Ricl" 
of  Madison,  Wis.,  won  the  contest 
broadcast  on  WOAI,  San  Antonio 
Tex.,  with  the  title  Dial  a  Smile 
According  to  Lew  Valentine,  WOAI 
announcer  on  the  early  moi'ning' 
variety  show,  more  than  1,00(: 
program  titles  were  submitted  bj 
listeners.  ; 

Sponsor  Salute 

LOCAL  sponsors  are  given  extrj 
publicity  on  KIDO,  Boise,  Id.,  dur 
ing  its  Sunday  Salute,  a  half-houi 
variety  show  during  which  success 
stories  and  sponsor  showmanshii 
are  described.  Details  of  the  spon- 
sors' rise  in  business  and  historica 
background  give  the  program  lis 
tener  appeal,  says  KIDO. 

Newcomers  Welcome 

EVERY  FAMILY  moving  to  Day !  ^ 
ton,    0.,    receives    a   letter  fron 
WHIO  asking  them  to  join  its  lis 
teners  and  enclosing  a  guest  care  ; 
personally  signed  by  the  manage  ■ 
inviting  them  to  visit  WHIO's  stu 
dios.  Approximately  30  letters  ar 

mailed  daily. 

*  *      *  1 

Nebriowa  I 
WOW,  Omaha,  has  released  a  lis 
tener  survey  brochure  indicatinj 
coverage  in  Nebraska  and  low  aA. 
Done  in  orange  and  blue,  the  atM 
tractive  folder  lists  the  mail  re! 
turns  from  various  cities  and  town 
in  this  area,  which,  according  to  thi- 
brochure,  is  "Nebriowa." 


BOWLERS — Bowling  plays  a  prominent  part  in  the  promotion  activit: 
of  WFBR,  Baltimore.  The  above  team,  composed  of  big-time  players,  i 
sponsored  by  the  station  and  pulls  large  crowds  to  matches.  Baltimore  i 
a  hot  bowling  town.  The  station  has  a  thrice  weekly  program  title 
Bowling  Briefs,  and  in  addition  offers  bowling  instruction.  In  a  fe\ 
weeks  the  enrollment  had  reached  800,  with  hundreds  waiting.  ' 
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All  the  headaches  of  planning  a  radio 
ampaign  are  over . . .  everyone  agrees  it  will  be  ''tops" 
.  .  the  salesmen  go  out  with  renewed  enthusiasm. 


JThen  come  the  heartaches!  They  find  the  dealer  in- 
llifferent ...  he  has  seen  charts  and  broadsides  of  four 
hr  five  advertising  campaigns  that  week  ...  he  is 
omewhat  confused. 


jBut  when  he  is  told  the  campaign  is  on  WLW,  his 
ifenthusiasm  is  aroused  ...  he  knows  from  repeated 
jjexperience  the  selling  impact  of 

LW-THE  NATION'S  STATION 

CINCINNATI 


I 


Specifications  of  RCA  Field  Amplifier  OP-5... Input  Im- 
pedance—50  or  250  ohms,  as  ordered... Four  inputs. 
Output  Impedance  — 500  ohms  ...  Gain— 90  db... 
Power  Supply — Standard  dry  batteries. ..Dimen- 
sions— 11%"  high,  181/4"  long,  9V2"  deep 
.  .  Weight  —  about  36  lbs.  with  bat- 
teries...Tubes— 4  RCA  1609- 


Very  small— weighs  about  36  lbs.    •  Offers  ""studio  quality'"  transmission 
Has  4  microphone  mixers    •  Has  new  low  microphonic  pentode  tubes 
•  Entirely  self-contained,  diy  battery  operated 


Just  what  you've  needed  for  field  broad- 
casting! That's  the  new  RCA  OP-5!  Is  a 
new  single  unit  field  amplifier  which 
weighs  about  36  lbs.  complete  with  bat- 
teries. Its  very  small  size  makes  it  easy  to 
carry  into  all  sorts  of  places.  Ready  for 
instant  use  at  the  flick  of  a  switch. 

This  useful  amplifier  has  fidelity  char- 
acteristics exceeding  the  requirements  for 
studio  amplifiers !  You  can  broadcast  a 
baseball  game  or  a  symphony  concert  with 


it.  Its  frequency  response  is  uniform  with- 
in plus  or  minus  1  db  (30-10,000  cycles), 
distortion  below  1%,  from  50-7,000  cycles. 
Noise  level  below  -58  db.  No  wonder  out- 
side pickups  sound  better  with  the  OP-5 ! 

And  theOP-5  has  thebest  of  everything. 
Four  ladder-type  variable  pad  mixers.  A 
potentiometer  master  gain  control  of  rug- 
ged noiseless  construction,  using  switch 
points  and  high  quality  fixed  resistors.  An 
illuminated  volume  indicator  meter  with 


separate  battery  for  the  lamp.  And  these 
are  only  a  few  of  its  many  features!  Some 
of  the  others  are  listed  in  the  box  below. 
Look  them  over.  They'll  show  you  that 
it  will  pay  you  to  own  an  OP-5 — the 
unit  that  will  solve  your  field  broadcast- 
ing problems.  For  full  details  write  to 
the  nearest  district  office. 

The  RCA  i6o^  tubes  used  in  the  OP-'j  are  designed 
for  a  special  purpose.  There  is  an  RCA  tube  for 
every  purpose  in  broadcasting. 


NOTE  THESE  MANY  FEATURES! 

In  addition  to  the  features  described  in  text  above, 
the  OP-5  also  offers  emergency  and  regular  out- 
put line  switching  .  .  .  provision  for  reading 
battery  voltages  and  plate  currents  with  the  V.  I. 
meter. ..simple  circuit... specially  shielded  input 
and  output  transformers  for  stray  pickup  reduc- 
tion...four  Cannon-type  microphone  receptacles 
mounted  in  rear.TheOP-5  is  a  three  stage,  resist- 
ance coupled  amplifier  with  feed  back.  Its  tubes 
are  accessible  through  a  door  in  the  front  panel. 
The  chassis  panel  and  cabinet  (finished  in  gray 
wrinkle)  are  made  of  light,  strong  aluminum  alloy. 


27.  />/ST0mOA/ AT  A/ORMAL  OUTPUT 


-17. 
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so  /oo 


soo  /ooo 


soo  /ooo 


RCA  MANUFACTURING  COMPANY,  INC.,  CAMDEN,  NEW  JERSEY 
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LEADS  IN  LOCAL  COMMERCIALS— LEADS  IN  POPULARITY 


•  Check-up  of  sponsored  network 
shows  carried  by  Denver  stations 
during  the  week  of  December  5, 
1937,  showed  KLZ  far  in  the  lead, 
carrying  31.5%  more  hours  of  net- 
work commercials  for  this  typical 
week  than  its  nearest  competitor. 

KLZ,  too,  is  getting  the  biggest 
share  of  every  radio  dollar  spent  by 
department,  furniture,  jewelry,  men's 
and  women's  stores  in  Denver. 

Together,  KLZ's  network  and  local 
programs  add  up  to  the  heaviest 
commercial  schedule  ever  carried 
by  a  Denver  station. 

With  its  dozens  of  local  features 
vieing  in  interest  and  quality  with 
its  plurality  of  network  shows,  KLZ 


offers  a  concentration  of  audience- 
appeal  which  makes  KLZ-listening 
the  most  popular  pastime  in  the 
Denver-Rocky  Mountain  region. 

In  KLZ's  program-power  is  its 
pulling  power  .  .  .  and  this  pulling 
power  is  what  your  program  needs 
to  get  results  most  profitably  in  the 
Denver-Rocky  Mountain  region. 


QUARTER-  HOURS  OF 

NETWORK  SHOWS  ON  DENVER 
STATIONS 

Week  of  December  5,  1937 

KLZ  2nd  Sta. 

Sunday                                         21  23 

Monday                                        29  21 

Tuesday                                     30  18 

V/ednesday                                  28  21 

Thursday                                      29  22 

Friday                                          30  21 

Saturday                                      12  10 

Total                                   179  136 


DENVER 


CBS  AFFILIATE 
560  Kc.  FULL  TIME 

NATIONAL  REPRESENTATIVE 
E.  KATZ  SPECIAL  ADV.  AGENCY 


AFFILIATED    WITH    WKY  -  OKLAHOMA    CITY    AND    THE    OKLAHOMA    PUBLISHING  COMPANY 


riving  Power! 


THE  way  to  get  through  a  snow  drift  is 
to  buck  it,  with  powerful  driving  wheels 
putting  a  smash  behind  the  plow. 

Methods  for  opening  a  market  are  sim- 
ilar, with  the  driving  power  of  a  network  of 
stations  putting  smash  behind  the  plow  of 
advertising  broadcasts. 

Fourteen  major  trading  areas  comprise 
the  vast  New  England  market.  They  can 
be  reached  most  economically  through  The 
Colonial  Network  of  fourteen  stations,  each 
located  in  a  leading  urban  shopping  center 


and  all  combining  to  give  the  driving  power 
which  assures  New  England-wide  success 
for  your  sales  campaign. 

Put  Network  Impact  Behind  Your  Program! 


WA  AB 

Boston 

WLB  Z 

Bangor 

WEAN 

Providence 

WFE  A 

Manchester 

W  I  C  C 

( Bridgeport 
(New  Haven 

WNBH 
WLLH 

New  Bedford 
j  Lowell 
(Lawrence 

WTHT 

Hartford 

WNLC 

New  London 

WB  R  Y 

Waterbury 

WS  AR 

Fall  River 

WLNH 

Laconia 

W  S  P  R 

Springfield 

WRDO 

Augusta 

The  COLONIAL  NETWORK 
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A  TIMELY,   IMPORTANT   RELEASE  OF 

10  Seni<Uio*ud  NEW  SIDES  ol  Sicuu£an<t 


.  .  .  many  unobtainable  from  any  other  source!  f^49A  battle  effects 

H___  ,  .  ,  .  .  .1  .  1   .  (1)    French  Machine  Gun  (continuous). .  .50  sees 

ERE  are  five  new  discs  which  are  so  definilely  superior,  thai  they  outdate  any 
similar  effects  you  may  have.  In  some  cases,  these  effects  are  totally  new 
.  . .  exclusive  with  Standard  1  Like  the  45  other  discs  in  Standard's  Super-Sound  Effects 
Library,  these  are  taken  from  life  . . .  and  what  a  difference  that  makes  1 


(2)  German  Machine  Gun 

(3)  Cannon  Bombardment 
All  effects  from  life. 


. . .  45  sees. 
. .  .50  sees. 


^46 A  BATTLE  BACKGROUND  (Modem) 

Continuous   2  mins.  40  sees. 

Large  open  battle  between  two  well  armed  forces, 
this  effect  shows  clearly  sounds  of  rifle  fire,  light 
and  heavy  cannon,  field  mortars,  machine  guns, 
and  occasional  whine  of  ricochet.  This  effect 
gives  a  modern  battle  background  that  does  not 
drown  out  dialogue,  but  still  sets  a  scene  of  mod- 
ern fighting  ferocity. 


46 


48A  BATTLE  BACKGROUND  (Old  Time) 

Continuous   2  mins.  40  sees. 

Composite  of  rifle  fire  and  cannon,  scattered  in 
spots  to  indicate  the  looseness,  comparatively 
speaking,  with  which  field  encounters  took  place 
in  the  day  before  modern  warfare  as  we  know 
it  came  into  being.  By  super-imposing  cavalry 
charges,  shouts  and  cries  of  soldiers,  etc.,  this 
effect  can  be  made  to  fit  every  situation  in 
battle  scenes  for  historical  dramas. 


47 


46B  ANIMAL  EFFECTS 

Cow  Mooing    08  sees. 

Rooster  Crowing    07  sees. 

Wolf  Howling  (continuous)  1  min.  00  sees. 

Recorded  from  life,  all  these  effects  have  the  out- 
^  door  perspective. 

^  A7A  AERIAL  BATTLE 

Continuous   2  mins.  40  sees. 

This  effect  re-creates  a  "dog  fight"  with  roaring 
of  plane  motors,  whining  of  struts  and  wires,  and 
ever  present  the  deadly  sound  of  machine  guns. 


48 


47B  NEWSPAPER  OFFICE 

Continuous   2  mins.  40  sees. 

Distinguishable  sounds  are:  typewriters,  teletype, 
general  busy  conversation,  telephones,  calls  for 
copy  boy. 

ORDER 


48B   LOCOMOTIVE  EFFECT 

Continuous   2  mins.  40  sees. 

Train  has  just  stopped  at  small  country  station. 
Effect  is  from  the  locomotive  perspective — steam 
escaping — blowing  and  puffing  of  engine.  First 
section  includes  the  engine  bell  as  it  gradually 
dies  down;  second  section  includes  signal  whis- 
tles between  engine  closest  to  us  and  another 
one  down  the  track;  third  section  is  straight  as 
described  above.  These  sections  have  been 
slightly  separated  by  small  spreaders  for  easy 
y  cueirlg,  although  the  entire  effect  is  continuous. 

/Z'te  Sound  ^U/ecU 


I 


49B   BARNYARD  EFFECT 

49   Continuous   2  mins.  40  sees. 

About  all  the  barnyard  animals  imaginable  are 
heard  at  one  time  or  another  during  this  effect, 
with  roosters,  hens,  turkeys,  and  pigs  running 
prominently  throughout.  This  is  probably  one  of 
the  most  realistic  barnyard  sequences  ever  re- 
corded and  will  more  than  adequately  fill  the 
\  bill  along  these  lines. 

/50A   MILITARY  BAND 

(1)  AMERICA   1  min.  35  sees. 

(2)  DIXIE   1  min.  00  sees. 

Both  pieces  of  music  are  in  Public  Domain,  re- 
corded by  a  35-piece  military  band  for  your 
patriotic  dramas,  special  themes,  etc.  AMERICA 
is  straight-forward,  played  in  typical  fashion. 
DIXIE  is  heard  first  with  drum  and  fife  corps 
followed  by  the  full  band  playing  in  the  spir- 
ited "down  South"  manner. 

SOB   MILITARY  BAND 

&  CANNON  SALUTE 

(1)  STAR  SPANGLED  BANNER. .  .  1  min.  00  sees. 

(2)  CANNON  SALUTE  (21  shots). .  1  min.  35  sees. 
The  national  anthem  is  of  course  in  Public  Do- 
main and  is  here  played  in  a  spirited  patriotic 
manner  by  the  35-piece  military  band.  Excep- 
tionally effective  for  sign-ons  and  sign-offs.  Since  ' 
so  many  of  the  high  government  officials  from 
the  President  himself  down  through  the  high 
commands  of  the  various  military  units  are  hon- 
ored at  times  by  cannon  salutes  the  second  cut 

>  on  this  record  should  prove  useful  indeed. 


50 


A  number  of  these  effects 
were  produced  in  response  to 
repeated  requests:  you  too, 
will  recognize  among  them 
effects  which  will  fill  immedi- 
ate needs.  Use  the  coupon  to 
order  any  desired  quantitY  at 
$2-50  per  double-faced  lO'disc. 

If  YOU  do  noi  cdready  have  the 
Standard  Super-Sound  Effects  Cala. 
log  and  Supplements  prevtously  re- 
leased, check  the  coupon  and  they 
will  be  sent  to  you. 


6404  Hollywood  Boul..  Hollywood.  Cal.    e    180  North  Michigan  Avenue,  Chicago  ) 

,  .1 


Gentlemen: 

You  may  send  us  the  following  new  Sovmd  Effect  records 
at  $2.50  each,  on  a  money-back  guarantee: 

□  No.  46  A  6,  B  □  No.  47  A  &  B  □  No.  48  A  &  B 

□  No.  49  A  &  B  □  No.  50  A  &  B 

□  Send  complete  catalog  of  Standard  Super-Sound  Effects. 

Station   City  


Nome 


■7^ 


-^^TO  the  St.  Louis  audience  whose  preference  for 
KMOX  has  made  possible  the  statement  that  "kmox, 
The  Voice  of  St.  Louis. . .among  all  six  stations  in  St. 
Louis... commands  51.7%  of  the  entire  audience." 

-^^TO  the  companies  and  indi\'iduals  whose  whole- 
hearted acceptance  of  "The  Voice  of  St.  Louis"  has 
made  it  possible  for  kmox  to  carry  60%  of  all  local 
and  national  spot  advertising  placed  in  St.  Louis. 

■=^^T0  all  those  listeners  who  confidently  buy  the 
products  advertised  through  kmox.  This  support  placed 
KMOX  out  in  the  lead  in  the  St.  Louis  area  with  90%  of 
all  the  food  advertising;  647o  of  the  drug  advertising; 
80%  of  the  tobacco  advertising;  50%  of  the  automo- 
tive advertising;  54%  of  the  clothing  advertising  and 
65%  of  the  household  advertising. 

•"^^  TO  Sales  Mamgement  for  telling  the  world  about 
KMOx's  nationwide  No.  1  ranking  in  National  Spot 
Advertising. 

TO  the  advertisers,  agencies  and  their  representa- 
tives who  have  acknowledged  results  achieved  to  the 
extent  of  an  83%  renewal  ratio. 


^^TO  the  ofi5cials.  officers,  members  and  all  those 
connected  with  the  cities,  towns,  clubs  and  other  organ- 
izations who  had  a  part  in  making  the  Public  Affairs 
Department  of  kmox  one  of  the  most  imusually  suc- 
cessful in  the  country. 


^^TO  the  advertisers  and  merchants  who  paid  kmox 
so  many  fine  compliments  on  its  program  merchandis- 
ing and  promotional  activities. 

^^^rO  the  radio  listeners  whose  loyal  support  was  a 
major  factor  in  "Pappy"  Cheshire  and  his  Hill  Billy 
Group  being  selected  as  National  Champions. 

-"^^TO  Samuel  X.  Hurst,  St.  Louis  representative  for 
Variety,  David  F.  Barrett.  St.  Louis  representative  for 
Radio  Daily,  and  Harr>'  E.  La  Mertha,  Radio  Editor, 
St.  Louis  Globe-Democrat,  who,  after  conscientiously 
listening  to  ever>'  announcer  in  the  Metrop>olitan  area, 
finally  awarded  the  Jimm  Daugherty  Announcers' 
Trophy  to  Marvin  E.  Mueller,  assistant  chief  an- 
nouncer of  KMOX,  for  the  "most  versatile  radio 
announcer  in  St.  Louis." 

■"=^^70  the  sports  fans  whose  praise  and  enthusiastic 
appreciation  of  his  ability  caused  France  Laux  to  be 
selected  to  announce  the  World  Series  and  the  All  Star 
Game  for  the  Columbia  Network  again  in  1937. 

^^TO  the  newspapers,  periodicals  and  other  publi- 
cations, both  local  and  national,  who  have  considered 
KMox's  accomplishments  and  achievements  worthy  of 
commendation  in  their  publications. 

-^^TO  the  Broadcast  Listeners' Association  of  Amer- 
ica whose  members  in  the  middle  west  voted  Venida 
Jones.  KMOX  staff  organist,  the  most  popular  organist 
in  this  section  of  the  United  States. 


KMOX 


THE  VOICE  OF  ST.  LOUIS  —  50,000  WATTS 

OWNED  AND  OPERATED  BY  THE  COLUMBIA  BROADCASTING  SYSTEM.  REPRESENTED  BY  RADIO  SALES 
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THERE  AIN'T  NO  RECESSION 
AND  THERE  WAS  NO  DEPRESSION 

  IN  THE   

KANAWHA  (WCHS)  VALLEYI 

V^TRAIGHT  through  the  days  of  the  early  30's  Charleston,  West 
Virginia,  was  continually,  month  after  month,  the  "white  spot"  in  the 
"Nation's  Business."  (Magazine)  * 

Through  1931,  '32,  '33  and  down  to  the  present  month  this  rich, 
prosperous  industrial  region  was  often  the  only  "white  spot"  (good  busi- 
ness) on  the  business  map. 

The  dawn  of  '38  finds  business  and  industry  booming  in  Charleston  and 
the  Great  Kanawha  Valley.  Postal  receipts  for  December,  1937,  were  24% 
greater  than  any  previous  December;  General  Business  percentages  were 
up  14%);  Car  Loadings,  Bank  Clearings,  and  in  fact  every  index  sta- 
tisticians love  to  talk  about  shows  that  business,  earnings  and  spending  is 
not  only  holding  its  own  but  actually  going  ahead. 

This,  in  the  face  of  sagging  sales  lines,  we  know,  is  almost  too  good  to 
be  true.  But,  while  you're  checking  the  facts  keep  in  mind  that  the  doorway 
to  this  entire  market  is  WCHS,  the  only  network  affiliated  station  in  southern 
West  Virginia  where  business  has  been  good  and  is  getting  better! 


fm^    580  KILOCYCLES          ^^^^^ ^ 

■                 "  COLUMBIA 

1000-500  WATTS  ^^^^ 

BROADCASTING  SYSTEM 

CHARLESTON, 

WEST  VIRGINIA 

NATIONAL  REPRESENTATIVES  •  THE  BRANHAM  COMPANY 
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^iVJ  VORK  CITY 
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W  ;  are  always  happy  to  welcome  new  stations  to  our  growing  list  of  sub- 
scribers .  .  .  which  our  clients  say  reads  like  the  Blue  Book  of  radio.  To  WABC 
— veteran  key  station  of  the  Columbia  Broadcasting  System— and  famous 
through  the  years  for  the  excellence  of  its  programs,  we  pledge  our  best 
efforts  In  maintaining  Associated's  high  standard  of  quality.  We  send  a 
special  salute  of  good  wishes  to  Lou  Keplinger  and  his  hard-working  asso- 
ciates of  KARM,  as  it  makes  its  radio  bow  to  the  United  States.  Likewise,  we 
extend  an  especially  warm  greeting  to  Stations  WSYR  and  KFYR  of  the  basic 
NBC  Networks  and  promise  them  the  same  cooperation  that  has  consistently 
permitted  Associated  to  maintain  a  98%  average  of  renewals  year  after  year. 

Undoubtedly  you  are  familiar  with  Associated  Recorded  Program  Service 
and  Associated  Library  "A".  Both  are  identical  as  regards  quality  of  repro- 
duction and  the  care  exercised  in  the  selection  of  material.  As  no  selections 
are  duplicated  by  the  same  performing  units  .  .  .  many  stations  today  use 
both  services. 


30 


We  shall  be  happy  to  demon- 
strate either — or  both — serv- 
ices to  your  entire  satisfaction. 
A  new  descriptive  booklet  of 
Associated's  Services  is  on  the 
press.  May  we  send  a  copy? 


ASSOCIATED 


RECORDED  PROGRAM 


ASSOCIATED  MUSIC  PUBLISHERS,  INC.,  25  WEST  45th  STREET,  NEW  YORK  CITY 

BROADCASTING  •  Broadcast  Advertising  January  15,  1938  •  Page  7 


THE  whole  story  for  spot 
broadcasting  is  the  good 
old  saga  of  brains  versus 
brawn  —  the  sharpshooter 
versus  the  bliinderbns  ...  In 
spot  broadcasting,  the  reward 
for  skill  in  picking  the  right 
program,  the  right  time  and 
the  right  station  is  that  yon 
bring  home  the  bacon  with 
the  least  possible  expenditure 
of  both  energy  and  ammu- 
nition. 

Our  job  is  to  help  furnish 
one  small  part  of  the  skill 


required  for  effective  spot 
broadcasting  —  to  help  agen- 
cies and  advertisers  in  their 
selection  of  markets,  time 
and  stations.  We  do  this  job 
successfully.  We  do  it  suc- 
cessfully because  we  are 
properly  equipped  in  men,  in 
experience,  and  in  our  atti- 
tude of  responsibility  to  our 
customer. 

May  we  help  you?  Our  serv- 
ice costs  you  nothing  —  in 
either  money  or  obligation. 


Exclusive  Representatives: 

WGR-WKBW   Buffalo 

WCKY   Cincinnati 

WHK-WCLE   Cleveland 

WHKC   Colambus 

woe   Davenport 

WHO   Des  Moines 

WDAY   Fargo 

WOWO-WGL  Ft.  Wayne 

KMBC   Kansas  City 

WAVE   Louisville 

WTCN  Minneapolis-St.  Paul 

KOIL-KFAB   Omaha-Lincoln 

WMBD   Peoria 

KSD   St.  Louis 

WFBL   Syracuse 

WKBN   Youngstown 

Southeast 

WCSC   Charleston 

WIS  Colombia 

WPTF   Raleigh 

Southtpest 

KTAT   Ft.  Worth 

KTUL   TnlsB 

Pacific  Coast 

KOIN-KALE  Portland 

KSFO  San  Francisco 

KVI   Seattle-Tacoma 


FREE  &  PETERS,  inc. 


(and  FREE,  JOHNS  &  FIELD,  INC.) 


CHICAGO 

180  N.  AUdugan 
Franklin  6373 


NEW  YORK 

110  E.  42nd  St. 
Lexington  2-8660 


DETROIT 

New  Center  BIdg. 
Trinity  2-8444 


SAN  FRANCISCO 

One  Eleven  Sutter 
Sutter  4353 


LOS  ANGELES 

C.  of  C.  Bldg. 
Richmond  6184 


ATLANTA 

Bona  Allen  BIdg. 
Jackeon  1678 
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$3.00  A  YEAR— 15c  A  COPY 


Sross  Time  Sales  $140,000,000  in  1937 


ncrease  of  19%  Over  Previous  Year 
Jrowth  in  Previous  Years,  Leading  All 


Holds  the  Rate  of 
Media 


EOSS  TIME  sales  of  the  entire 
roadcasting  industry  in  1937  were 
excess  of  $140,000,000,  an  in- 
■ease  of  19%  over  1936,  according 
)  Dr.  Herman  S.  Hettinger,  radio 
;onomist  and  faculty  member  of 
le  Wharton  School  of  Finance  & 
ommerce,  Pennsylvania  U. 
In  a  survey  prepared  for  the 
l?38  Yearbook  Number  of  Broad- 
iVSTiNG  to  be  released  early  in  Feb- 
aary,   Dr.   Hettinger  emphasizes 
!iat  radio   has   been  remarkably 
iccessful  in  maintaining  its  rate 
lE  relative  growth,  the  1937  gain 
'jmparing  favorably  with  one  of 
3.5%  in  1936  and  a  20%.  increase 
I  1935. 

National  network  gross  time 
jiles  totaled  $68,970,000,  in  1937  a 
lain  of  approximately  16%;  over 
lie  1936  total  of  $59,743,860.  Lo- 
Yi  gross  time  sales  showed  an  in- 
trease  of  20%  for  1937,  the  total 
teing  $38,000,000,  while  national 
on-network  gross  time  sales  for 
337  totaled  $33,000,000,  a  gain  of 
,|5%i  over  1936.  Gross  time  sales  for 
[le  regional  networks  were  $1,- 
00,000,  a  gain  of  4%  over  the 
936  total.  The  national  network 
me  sales  increased  19.3%  in  1936 
)s  compared  v/ith  the  16%  in- 
Irease  in  1937  may  well  be  attrib- 
jted  to  the  absence  of  political 
ime  sales  during  the  fall  months 
jnd  the  slowing  of  general  busi- 
»ess  during  November  and  Decem- 

ir,  according  to  Dr.  Hettinger. 

Leads  Media  Field 

i  In  the  absence  of  NAB  monthly 
teports  which  were  discontinued 
ftst  summer,  Dr.  Hettinger  based 
lis  analysis  on  monthly  totals  fur- 
.iished  by  the  Publishers'  Informa- 
j|ion  Bureau  and  on  reports  from 
Individual  stations  and  the  net- 
irorks. 

jl  A  summary  of  his  conclusions  in- 
(jicates  that  broadcast  advertising 
p  1937  continued  to  lead  the  media 
jeld  in  rate  of  growth.  National 
lagazine  volume  gained  between 
2%  and  157c  during  the  year.  The 
•Veld  Advertising  Index  indicated 
in  increase  of  15%  in  outdoor  vol- 
tme.  Newspaper  advertising  during 
he  first  11  months  rose  3%  over 
he  1936  level.  Retail  newspaper 
jineage  increased  3.8%  and  total 
lisplay  advertising  1.87f.  General 
newspaper  lineage  declined  0.6 %> 
j|nd  automotive  lineage  6.67c.  Farm 
>aper  volume  rose  approximately 
i|07o  during  the  first  11  months 
!f  the  year. 


National  radio  advertising,  both 
network  and  non-network,  exper- 
ienced markedly  less  seasonal  de- 
clines during  the  summer  of  1937 
than  in  any  previous  year.  Nation- 
al network  volume  during  July  and 
August  of  the  past  year  was  837c 
of  the  monthly  average  for  the  year 
as  compared  to  767c  in  1936  and 
677c  in  1934.  A  generally  similar 
situation  pertained  to  the  national 
non-network  field. 


The  greatest  relative  increase  by 
type  of  rendition  seems  to  have 
occurred  in  the  live  talent  field. 
Dm-ing  the  first  six  months  of 
1937  non-network  programs  of  this 
type  increased  37%  in  volume.  In- 
dications are  that  this  gain  has 
been  generally  sustained  during 
the  latter  half  of  the  year.  The 
1937  increase  is  compared  to  a  gain 
of  267c  during  the  previous  year. 

Several  developments  have  char- 


Network  Time  Sales 
For  1937^  Showing 

WHATEVER  the  future  may 
bring,  December,  1937,  was  one  of 
the  best  months  in  radio  history  as 
far  as  billings  of  the  nationwide 
networks  are  concerned.  Combined 
revenue  of  the  coast-to-coast  net- 
works for  the  month  was  $6,639,- 
743,  a  gain  of  $454,304  or  77c  over 
Dec.  1936. 

CBS  had  the  best  month  in  its 
history  with  billings  of  $2,786,618, 
an  increase  of  14.57c  over  Decem- 
ber of  1936  and  more  than  $30,- 
000  better  than  Oct.  1936,  best 
previous  month.  NBC's  Red  net- 
work had  a  December  income  of 
$2,535,046,  beating  the  final  month 
of  1936  by  4.87c;  while  the  Blue's 
billing  of  $1,104,040  was  3.17c  less 
than  in  December  of  the  previous 
year.  For  the  combined  NBC  chains 
the  income  was  $3,639,086,  the 
second  highest  month  in  NBC  his- 
tory, topped  only  by  October,  1936, 
which  included  the  World's  Series 
broadcast  and  a  host  of  political 
accounts.  Mutual  in  December  had 
a  total  revenue  of  $214,039,  a  gain 
of  10.6%  above  the  same  month  in 
1936. 

Totals  for  the  year  showed  that 
1937  set  a  new  record  for  network 
business,  the  combined  income  for 
the  year  of  the  networks  beinar  $69,- 
315,573,  which  is  $9,649,131,  or 
16.2%  ahead  of  the  $59,673,827 
mark  set  in  1936.  CBS  had  its  best 
year  and  topped  the  other  individ- 
ual networks  in  billings,  with  a 
total  of  $28,722,118,  for  the  12- 
month  period,  24.07c  ahead  of  its 
1936  total  of  $23,168,148.  NBC- 
Red  totaled  $27,171,965,  an  in- 
crease of  20.07c  over  the  $22,645,- 
527  taken  in  in  1936.  NBC-Blue 
slipped  a  little  last  year,  its  total 
revenue  of  $11,479,321  being  3.47c 
less  than  its  1936  total  of  $11,878,- 
423.  The  combined  NBC  networks 
had  a  1937  income  of  $38,651,286, 
a  gain  of  12.07o  over  the  $34,523,- 


Total  $69,315,573 
Increase  of  16.2% 


950  for  1936.  MBS  took  in  $1,- 
949,654  in  1937,  2.07c  less  than  in 
1936  when  its  total  revenue  was 
$1,981,729. 

Gross  Monthly  Time  Sales 

NBC-Red 


%  Gain 

1937 

Over  19S6 

J  936 

Jan.  __ 

__$2,374,633 

37.6% 

$1,725,172 

Feb.  _- 

__  2,273,973 

34.0 

1,697,524 

March 

__  2,531,822 

32.2 

1,915,357 

April  _ 

__  2,304,035 

30.7 

1,762,201 

May  — 

—  2,261,344 

37.0 

1,650,646 

June  

2,209,304 

48.2 

1,490,426 

July 

2,018,820 

25.1 

1,613,148 

Au0.  __ 

__  2,094,306 

34.8 

1,553.640 

Sept.  _ 

__  2,057.513 

3.2 

1,993,371 

Oct.  __ 

__  2,222,803 

—8.1 

2,417,743 

Nov. 

__  2,288,866 

—5.0 

2,408,286 

Dec. 

2,535,046 

4.8 

2,418,713 

Total  __ 

.  $27,171,965 

20.0 

$22,645,527 

NBC-Blue 

Jan.  

__$1, 167,366 

22.0% 

$  956,643 

Feb.  — 

1,021,809 

0.5 

1,016,776 

March 

2,082,961 

—3.5 

1,122,516 

April  - 

__  973.802 

—0.6 

979,127 

May  — 

__  953,475 

4.6 

911,674 

June 

794.083 

—  4.7 

833,030 

July  — 

688.630 

—15.7 

816,835 

Aug.  _ 

__  690,671 

—20.5 

868,591 

Sept.  _ 

^_  793,068 

—11.2 

893,266 

Oct.  __ 

__  1,116,936 

—12.7 

1,278,746 

Nov. 

1,092.480 

3.0 

1,060,442 

Dec. 

1,104.040 

—  3.1 

1.139,877 

Total  - 

$11,479,321 

—  3.4 

$11,878,423 

CBS 

Jan.  

-  $2,378,620 

24.2% 

$1,901,023 

Feb. 

2,264,317 

18.6 

1,909,146 

March 

—  2,559,716 

17.8 

2,172.382 

April  _ 

2,563,478 

31.4 

1,950,939 

May  -_ 

2,560.558 

46.4 

1,749,517 

June 

—  2,476,576 

64.8 

1,502,788 

July 

—  1.988,412 

53.8 

1,292.755 

Aug. 

__  1,955.280 

58.6 

1,232,588 

Sept.  _ 

-_  2,028,585 

10.3 

1.838,932 

Oct.  ^ 

^_  2,505,485 

—6.9 

2,754,808 

Nov.  

—  2.654,473 

9.2 

2,429,917 

Dec. 

—  2,786,618 

14.5 

2,433,353 

Total  _ 

$28,722,118 

24.0 

$23,168,148 

MBS 

Jan.  

187,362 

12.7% 

$  166,266 

Feb. 

202.088 

24.4 

162,358 

March 

^_  220.256 

15.2 

191,483 

April  _ 

—  173,746 

24.3 

139.834 

May   

__  133,431 

2.7 

129,907 

June  _ 

99.136 

—5.1 

104,610 

July 

84,362 

—23.0 

109,561 

Aug. 

79,556 

—31.5 

116,223 

Sept.  - 

—  119.210 

—29.4 

168,919 

Oct.  — 

—  206.194 

—14.7 

271,629 

Nov.  

—  230,274 

1.2 

227,543 

Dec. 

214,039 

10.6 

193,496 

Total  _ 

—  $1,949,654 

2.0 

$1,981,729 
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acterized  the  live  talent  non-net- 
work field  during  the  year.  Na- 
tional volume  seems  to  have  grown 
more  rapidly  than  local  business. 
National  live  talent  programs  gross 
time  sales  gained  47  7o  during  the 
first  half  of  the  year  and  local 
business  but  27.47c.  It  will  be 
noted,  however,  that  local  live  tal- 
ent volume  increased  more  rapidly 
than  did  the  local  field  as  a  whole. 

Principal  gains  in  national  live 
talent  business  have  been  with  re- 
gard to  sports  programs  and  news 
broadcasts.  During  the  closing 
months  of  the  year  there  seems  to 
have  been  a  tendency  toward  in- 
creased use  of  locally  produced 
musical  shows  upon  the  better  sta- 
tions. Stations  and  agencies  alike 
report  an  increased  use  of  so-called 
"station-tested"  programs. 

Local  live  talent  volume  seems  to 
have  shown  no  particular  difference 
in  trend  during  the  latter  half  of 
1937  from  that  reported  by  the 
NAB  statistics  for  the  first  six 
months  of  the  year. 

Transcription  Data 

In  spite  of  a  generally  prosper- 
ous year,  the  transcription  busi- 
ness was  not  able  to  sustain  the 
extremely  rapid  rate  of  increase 
which  it  experienced  during  1936. 
Transcription  advertising  during 
the  first  six  months  of  1937  rose 
27.57c,  a  rate  of  increase  which 
appears  to  have  been  sustained 
throughout  the  year.  In  1936  tran- 
scriptions experienced  an  increase 
of  507c. 

Several  trends  have  been  of  par- 
ticular interest  in  the  transcrip- 
tion field.  In  common  with  other 
non-network  advertising,  national 
transcription  business  experienced 
less  than  the  usual  seasonal  decline 
in  the  summer  of  1937.  There  has 
been  evidence  of  a  growing  use  of 
transcriptions  by  regional  distribu- 
tors during  the  year.  A  marked 
growth  also  has  occurred  in  the 
use  of  transcribed  script  shows. 

Local  transcription  business  re- 
mains a  minor  factor,  in  1937  com- 
prising but  157o  of  volume  in  the 
field.  Local  volume  with  regard  to 
this  type  of  rendition  rose  approxi- 
mately one-half  as  fast  during  the 
past  year  as  did  local  radio  adver- 
tising as  a  whole. 

National  announcement  business 
has  grown  rapidly  during  the  past 
year,  increasing  717c  during  the 
first  six  months  of  1937  as  com- 
pared to  the  corresponding  period 
of  the  preceding  year.  Tran.scribed 
announcements  seem  to  have  played 
an  important  part  in  this  develop- 
ment. Local  announcement  volume 
continues   to   lag   behind  general 
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Washington  Star  Contracts  to  Acquire 
WMAL  Stock;  FCC  Approval  Is  Sought 


A  CONTRACT  for  the  purchase  of 
the  capital  stock  of  WMAL,  Wash- 
ington, now  being  operated  under 
lease  by  NBC  as  its  Blue  outlet, 
has  been  entered  into  by  the  Wash- 
ington Evening  Star,  one  of  the 
country's  foremost  newspapers, 
whose  president  is  Frank  B.  Noyes, 
also  president  of  the  Associated 
Press. 

Broadcasting  learned  Jan.  13 
that  the  Stat-  had  completed  ar- 
rangements for  acquisition  of  the 
station  from  the  heirs  of  the  es- 
tate of  the  late  M.  A.  Leese,  founder 
of  the  station,  conditional  upon  ap- 
proval of  the  FCC,  should  the  latter 
conclude  that  it  has  jurisdiction 
over  this  unusual  type  of  acquisi- 
tion. The  terms  were  not  divulged. 
The  station  operates  on  630  kc. 
with  250  watts  night  and  500  watts 
until  local  sunset. 

Leased  by  NBC  Until  1941 

Because  WMAL  is  now  operated 
under  lease  by  NBC,  the  contract 
covers  only  the  acquisition  of  1,000 
shares  of  common  stock  of  no  par 
value  of  M.  A.  Leese  Radio  Corp. 

Because  of  the  novel  legal  ques- 
tion involved,  it  is  logically  antici- 
pated that  the  issue  of  FCC  juris- 
diction will  be  raised  by  the  parties 
to  the  transaction.  In  such  an 
event,  should  the  Commission  deter- 
mine that  it  has  no  jurisdiction  over 
the  transactions,  then  it  is  pre- 
sumed that  the  Star  will  consum- 
mate its  arrangement  with  the 
Leese  heirs.  On  the  other  hand,  if 
the  Commission  should  determine 
that  it  has  jurisdiction,  the  ex- 
pected course  would  be  that  of  fil- 
ing formal  applications. 


Simultaneously,  it  was  learned 
that  NBC  had  extended  its  lease  of 
WMAL  for  three  years  from  Feb. 
1,  1938.  It  has  operated  the  station 
under  lease  for  the  last  five  years 
and  has  paid  an  annual  rental  of 
$36,0G0,  including  studios.  The 
three-year  extension  is  for  |38,000 
per  year,  it  is  understood. 

Several  years  ago,  Hearst  Radio 
Inc.  entered  into  a  contract  for  the 
purchase  of  the  station  for  $285,- 
000  which  contract  subsequently 
was  held  invalid  by  the  courts. 
Hearst  Radio  sued  for  specific  per- 
formance of  the  contract  but  the 
courts  held  that  it  was  not  a 
binding  contract  and  that  there- 
fore the  heirs  to  the  Leese  estate 
had  the  right  to  reject  it. 

Several  years  ago — even  before 
the  Hearst  negotiations — conver- 
sations were  in  progress  for  the 
Star's  acquisition  of  the  station  but 
that  did  not  crystallize. 

Should  the  purchase  be  finally 
approved,  NBC  will  continue  to 
operate  WMAL  under  its  lease  un- 
til Feb.  1,  1941.  The  change  in  own- 
ership, insofar  as  WMAL  is  con- 
cerned, would  simply  mean  a 
change  in  landlord  until  the  expira- 
tion of  the  lease,  under  the  present 
plans. 

Fleming  Newbold  is  manager  of 
the  newspaper.  Samuel  H.  Kauff- 
mann  is  assistant  business  manager, 
and  probably  would  be  in  direct 
charge  of  station  executive  activi- 
ties. The  Star  is  owned  by  the  Eve- 
ning Star  Newspaper  Co. 

The  contract  for  acquisition  of 
the  capital  stock  has  been  entered 
into  with  Fanny  I.  Leese,  Lorraine 
L.  Good,  Martin  Norman  Leese, 
and  William  Earle  Leese. 


local  development  as  a  result  of 
the  continued  growth  of  the  sale  of 
larger  units  of  time  to  local  spon- 
sors. 

National  Non-Network 

The  effect  of  the  trend  in  the 
use  of  various  types  of  rendition  in 
the  national  non-network  and  local 
radio  advertising  fields  is  indicated 
in  the  following  tables  setting 
forth  the  composition  of  non-net- 
work advertising  in  1934  and  the 
first  half  of  1937  respectively.  Na- 
tional non  -  network  advertising 
(Percent  of  total  volume)  follows: 


193J, 

193? 

Transcriptions 

37.6% 

35.1% 

Live  Talent 

42.8 

47.3 

Announcements 

17.5 

17.7 

Records,  etc. 

2.1 

1.9 

Total  - 

100% 

100% 

Local  Radio 

Advertising 

(Per- 

cent  of  total  volume)  follows 

1934 

1937 

Transcriptions 

8.1% 

10.7%. 

Live  Talent 

52.3 

54.1 

Announcements 

37.1 

31.3 

Records,  etc. 

2.5 

3.9 

Total  - 

100% 

100% 

The  declining  percentage  of  na- 
tional non-network  transcription 
business  is  explained  by  the  ex- 
tremely marked  and  steady  growth 
of  live  talent  volume  since  the  lat- 
ter months  of  1934,  while  the  in- 
ci-eased  proportion  in  the  local  field 
has  been  due  mainly  to  a  rapid 
rise   in  volume  in  1936. 

A  number  of  interesting  devel- 
opments have  occurred  with  regard 
to  the  sponsorship  of  network  ad- 
vertising. The  greatest  gain  in  the 
national  network  field  in  1937  was 
with  regard  to  household  equip- 
ment advertising,  which  increased 
210'>;  as  contrasted  to  a  26%  de- 
cline in  1936. 

Automotive  volume  remained 
comparatively  steady,  rising  427t- 
over  the  previous  year's  level,  as 
compared  to  a  33%  gain  in  1936. 
Soap  and  kitchen  supply  advertis- 
ing exhibited  a  similar  tendency 
and  rose  46%  above  the  1936  level. 

Radio  set  advertising  increased 
56  Vc  over  the  preceding  year,  as 
against  28%  in  1936.  Gasoline  and 
accessory  volume  dropped  3.3%  as 
compared  to  a  10%  increase  in  the 
previous  year.  Clothing  volume  con- 
tinued the  downward  trend  shown 
in  1936  and  dropped  19%  during 
the  year. 

Drug  and  pharmaceutical  adver- 
tising increased  32%,  during  1937. 
This  was  contrasted  to  a  decline 
of  18%.  in  1936  and  seems  to  in- 
dicate that  the  network  policy  of 
barring  laxative  and  similar  ad- 
vertising has  achieved  its  full  effect 
and  that  a  normal  growth  in  ac- 
ceptable business  in  the  pharma- 
ceutical field  has  taken  place  dur- 
ing the  year. 

Food  Sponsorship 

Food,  the  largest  single  network 
sponsoring  group,  increased  its  ad- 
vertising 18%,  during  1937  as  com- 
pared to  a  7%  increase  in  1936. 
Beverage  advertising  rose  4%  while 
confectionery  volume  gained  28%. 
The  latter  increase  is  contrasted  to 
a  decline  of  2.7%  during  the  pre- 
ceding year. 

Tobacco  advertising  increased 
45%  during  the  year,  a  somewhat 
greater  gain  than  was  experienced 
in  1936.  The  miscellaneous  classi- 
fication experienced  a  big  decline. 

The  task  of  estimating  national 


non-network  and  local  radio  adver- 
tising sponsorship  during  1937  ha- 
been  rendered  extremely  difficult 
by  the  lack  of  any  figures  for  the 
second  half  of  the  year.  Informa- 
tion collected  from  stations  and 
agencies  revealed,  however,  that  no 
marked  shifts  in  sponsorship  had 
taken  place  during  the  past  six 
months  and  that,  in  spite  of  a  gen- 
eral slowing  up,  the  earlier  figures 
may  be  taken  to  be  at  least  rough- 
ly representative  of  the  situation 
throughout  the  entire  year. 

No  attempt  has  been  made  to  es- 
timate trends  in  the  regional  net- 
work field  since  experience  has 
shown  regional  network  sponsor- 
ship to  fluctuate  greatly  over  com- 
paratively short  periods  of  time. 

One  of  the  principal  develop- 
ments in  the  national  non-network 
field  has  been  the  decline  of  auto- 
motive volume  following  two  years 
of  intense  activity.  In  the  first  six 
months  of  1937  volume  stood  36% 
below  the  level  of  the  correspond- 
ing period  of  1936.  It  is  reported, 
however,  that  the  activities  of  some 
of  the  larger  companies,  notably 
Chevrolet,  remained  comparatively 
unchanged  throughout  the  entire 
year. 

Food  advertising,  long  the  most 
important  national  non-network 
sponsor,  has  continued  to  expand 
and  exceeded  the  previous  year's 
level  by  76.6%  during  the  first  half 
of  1937.  Other  important  gains  dur- 
ing the  first  six  months  which  seem 
to  have  been  sustained  during  the 


latter  half  of  1937  are  as  follows: 
Toilet  goods,  46.8% ;  beverages, 
177.8%,;  soap  and  kitchen  supplies, 
141.3%,  and  tobacco,  191.4%. 
Slight  gains  were  experienced  in 
the  drug  and  gasoline  fields,  as  well 
as  with  regard  to  household  ap- 
pliances. Clothing  advertising  rose 
47%  during  the  first  half  of  the 
year.  Insurance  volume  dropped  off 
slightly,  while  radio  set  volume 
declined  61.9%. 

The  most  encouraging  signs  in 
the  local  field  were  the  continued 
strength  of  food,  household  equip- 
ment and  department  store  adver- 
tising. Department  store  volume 
increased  34.5%  during  the  first 
half  of  the  year  as  compared  to 
13.3%  in  the  corresponding  period 
of  1936.  Indications  are  that  this 
rate  of  increase  was  sustained  dur- 
ing the  past  six  months,  with  some 
slight  scattered  gains.  Household 
equipment  in  the  first  half  of  1937 
exceeded  the  preceding  year  by 
21.5%  as  contrasted  to  a  8.3%  gain 
in  a  similar  period  in  1936.  Food 
volume  rose  34.9%  as  against  the 
first  half  of  the  previous  year. 

Clothing  volume  rose  15.2%  dur- 
ing the  January- June  period  and 
beverage  advertising  16.2%.  Auto- 
motive advertising  dropped  off 
7.4%  during  the  period,  while  gas- 
oline and  accessory  business  de- 
clined 3.6%.  Losses  also  were  ex- 
perienced in  local  pharmaceutical 
business.  Gains  occurred  in  sev- 
eral of  the  minor  local  sponsor 
groups,  including  confectionery, 
financial,  radio  sets  and  tobacco. 


Canadian  Inquirylj 
Causes  Net  Study 

FCC  Considers  Relationship  of 

NBC  and  KOMO-KJR 

UPON  representations  of  the  Statf 
Department,  initiated  through  thi 
Canadian  Broadcasting  Corp.,  th( 
FCC  is  making  a  legal  study  o: 
contractual  arrangements  betweer 
NBC  and  Fisher's  Blend  Statioi 
Inc.,  (KOMO-KJR,  Seattle)  unde 
which  the  network  guaranteed  i 
would  serve  no  other  stations  witl 
its  network  programs  within  ; 
125-mile  radius. 

Relaying  of  NBC  sustaininj 
programs,  via  the  Canadian  Gov 
ernment  network,  to  CRCB,  Van 
couver,  just  121  miles  from  Seat 
tie,  precipitated  the  situatior  , 
Upon  request  of  the  FCC  mad  t 
last  month,  both  NBC  and  KOMO 
KJR  have  agreed  to  waive  th 
terms  of  the  contract  until  th 
FCC  completes  its  study. 

In  1932,  it  was  learned  at  NBf ' 
the  network  entered  into  an  ai 
rangement  with  Fisher's  Blen , 
Station  for  guaranteed  protectio; 
within  the  125-mile  radius.  Th- 
contract  was  negotiated  at  th 
time  NBC  leased  KJR  to  the  Fish 
er  interests.  ; 

CRCR  Sought  Service  " 

Last  year,  NBC  completed  a  r« 
ciprocal  anrangement  with  th 
Canadian  authorities  for  inte; 
change  of  sustaining  program] 
These  programs  were  fed  to  tl" 
network,  including  CRCB,  aft( 
which  the  matter  of  the  KOMC 
KJR  contract  was  raised  by  Fisl 
er's  Blend.  When  NBC  informe 
the  Canadians  of  the  existence  < 
this  contract,  service  was  discoi 
tinned  but  the  issue  developed  a 
ter  CRCB  is  said  to  have  reques 
ed  the  programs. 

Following  established  intern; , 
tional  procedure,  the  Canadiai 
tooK  up  the  matter  with  their  fo 
eign  office,  which  made  represe; 
tations  to  the  U.  S.  State  Depar 
ment,  which  in  turn  relayed  tl 
information  to  the  FCC.  Chaif 
man  McNmch  thereafter  made  t^ 
request  for  waiver  of  the  contra :  ~ 
provisions  pending  study. 

Whether  the  study  of  the  pa 
ticular  contract  with  KOMO-K. 
will  lead  to  general  scrutiny 
the  FCC  of  network  contracts  wi 
station  affiliates  was  not  reveal 
by  Chairman  McNinch.  This  m£ 
er,  it  was  stated,  has  been  giv 
preliminary  consideration  by  t 
FCC  in  the  light  of  the  provisi 
in  the  Communications  Act  a 
thoiizmg  It  to  regulate  networl 

The  Mae  West  incident  also  h 
occasioned    FCC  examination 
the  contract  entered  into  by  Nl 
with  Standard  Brands  and  J.  W 
ter  Thompson  Co.,  and  is  regai 
ed  as  a  preliminary  step  in  the 
rection  of  network  affiliate-adv, 
tiser-agency  contract  studies.  ,& 
«      «      H<  II 

A  front  page  attack  on  the  (  ' 
nadian  Broadcasting  Corp.,  for 
legedly  turning  Canadian  static 
built   with   public   funds  over 
American  advertisers    "at  barg: 
rates"  and  at  the  expense  of  ( 
nadian  publishers,  entertainers  t 
musicians,  was  published  Jan.  ,  , 
in  the  Toronto  Financial  Post,  C:  i 
ada's  leading  financial  paper.  1>  : 
attack  dealt  with  recent  additi<i 
of  Canadian  stations  to  both  N  • 
and  CBS  networks  for  broadc£  ' 
ing  of  sponsored  programs.   [I  ' 
further  story  on  page  70]. 
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ndustry  Studies  Plan  to  Revamp  NAB 


•lies  Will  Be  Revised; 

Board  to  Select 
,i  President 

^'^lE  FINAL  plan  for  sweeping  re- 
■ganization  of  the  NAB,  with  le- 
ntion  of  an  outstanding  figure  to 
rve  as  paid  president  and  leader 
the  industry  was  submitted 
m.  13  to  the  roster  of  United 
bates  stations  by  the  NAB  Re- 
ganization  Committee  for  consid- 
ation  preparatory  to  the  16th  an- 
ijual  convention  of  the  trade  as- 
ipciation  in  Washington,  Feb.  14, 
f  and  16. 

H  Embracing  a  number  of  basic 
"fepartures  from  the  preliminary 
eport  drafted  last  month,  the  re- 
ised  document  was  drafted  by  the 
.eorganization  Committee  at  meet- 
igs  in  Washington  Jan.  5  and  6. 
jiearing  the  unanimous  endorse- 
ment of  the  Reorganization  Com- 
liittee,  the  report  was  revamped 
fter  receipt  of  more  than  100 
rlommunications,  both  written  and 
[jral,  by  the  committee  from  broad- 
psters.  Pursuant  to  the  mandate 
liven  the  committee  by  the  special 
lAB  Convention  in  New  York  last 
all,  the  final  report  was  mailed 
ast  a  month  in  advance  of  the 
ext  convention  in  order  to  give 
|he  entire  NAB  membership  as  well 
s  non-members  full  opportunity  to 
igest  its  provisions  and  to  come 
b  the  annual  meeting  prepared  to 
'kfect  the  reorganization. 


*'         Summary  of  Changes 

;(|fll  Most  important  of  the  changes 
lade  by  the  Reorganization  Com- 
ibittee,  as  departures  from  its  ini- 
liial   report    [Broadcasting,  Dec. 
npiS]  were: 

i  t;  1.  Revision  of  the  method  of  pay- 
[( )ihent  of  dues,  basing  it  on  a  elassiti- 
;[yiation  of  net  income  so  stations  hav- 
jtjiiis   a   maximum   income   of  $15,000 

i'|ier  year  will  pay   $5  monthly,  with 
ijhe  scale  graduated  upward  to  $500 
jer  month  for  stations  having  an  an- 
'  ual  income  of  more  than  $2,000,000. 
Chis  is  calculated  to  raise  approxi- 
jiaately  $250,000  annually— double  the 
jaj  resent  budget  —  from  a  membership 
tpf  4.50  stations. 

j'  2.  Revision   of   the   districting  ar- 
^,t.angement  whereby  17  districts,  i-ather 
,]han   15,   are   set    up   in  contiguous 


ireas. 


3.  Election  by  each  district  of  a  di- 
iWector   to   serve    for    two    years  ia- 

tead  of  the  original  provision  for  a 
3iji;i'ne-year  tenure. 

4.  Nomination  by  the  17  district  di- 
jljyectors  of  12  candidates  for  directors 
ijit  large,  of  whom  six  would  be  elected 

;it  annual  conventions.  Two  of  the  di- 
..rectors  at  large  will  represent  large 
^l^'itations  ;  two  medium  stations  and  the 
\t'hird  pair,  small  stations,  with  the 
alldassifieations  determined  on  the  basis 
>j  |>f  power  output. 

,j|  The  new  Board  would  designate,  by 
vwo-thirds  vote,  the  man  to  serve  as 
^jaid  president  and  who  would  have 
jijowers  as  broad  or  as  limited  as 
|he  Board  might  prescribe.  The  Board 

ilso  would  designate  a  secretary-treas- 
jirer  who  would  have  no  policy  respon- 

dbilities  but  would  be  the  adminis- 
(  rative  officer. 

■  5.  Creation  of  separate  departments 
ivithin  the  reorganized  XAB.  such  as 
'  egal.  engineering,  public  relations, 
.  abor  relations,  research,  and  others 
LJ  >v<(uld  be  left  to  the  discretion  of  the 
J, lew  chief  executive  and  his  Board. 
[],)(  6.  An  executive  committee  of  the 
ijpiew  president  and  of  six  directors 
',would  be  elected  from  and  by  the 
'^jiiew  Board  at  the  annual  meeting. 
llTwo  of  its  members  would  represent 


A  CONYENTIO^j  FOR  BROADCASTERS 

A  "BROADCASTERS'  convention  for  broadcasters"  is  the  theme 
of  the  16th  annual  meeting  of  the  NAB  to  be  held  at  the  Willard 
Hotel,  Washington,  Feb.  14,  15  and  16.  By  recommendation  of  the 
Reorganization  Committee  at  its  meetings  Jan.  5  and  6,  groups 
related  to  the  broadcasting  industry  will  be  advised  to  refrain 
from  participating  actively  in  the  convention,  as  in  the  past,  be- 
cause of  the  serious  nature  of  the  business  before  member  stations. 
In  its  final  report,  the  Committee  said  it  was  "of  the  opinion  that 
the  attendance  of  exhibitors  and  other  non-broadcasters  should  be 
discouraged  by  the  Board  of  Directors  in  publicizing  the  Conven- 
tion." 

While  the  convention  is  open  only  to  NAB  members,  non-mem- 
ber stations  can  participate  by  signing  membership  cards  and  by 
paying  one  month's  dues  in  advance  of  the  opening  gavel.  More- 
over, the  district  meetings  scheduled  for  the  convention  at  which 
district  directors  will  be  selected  [see  article  in  adjacent  column] 
likewise  will  be  confined  to  NAB  members.  However,  ample  oppor- 
tunity will  be  given  to  all  stations  in  advance  of  the  sessions  to 
qualify  for  membership. 

The  actual  agenda  for  the  meeting  has  not  yet  been  completed. 
Principal  speakers  will  be  Senator  Burton  K.  Wheeler  (D-Mont.), 
chairman  of  the  Senate  Interstate  Commerce  Committee  in  which 
all  radio  legislation  originates,  and  Chairman  Frank  R.  McNinch 
of  the  FCC,  who  will  make  his  first  personal  appearance  before 
assembled  broadcasters.  Whether  Commissioner  T.  A.  M.  Craven 
will  be  able  to  accept  the  invitation  is  problematical,  since  he  is 
under  preliminary  orders  to  attend  the  International  Telecommuni- 
cations Conference  at  Cairo. 

With  the  general  chairmanship  of  the  convention  devolving  upon 
Edwin  M.  Spence,  veteran  Eastern  broadcaster,  who  handled  gen- 
eral arrangements  for  NAB  conventions  prior  to  three  years  ago, 
plans  are  understood  to  be  well  in  hand.  He  has  conferred  with 
Harry  P.  Somerville,  president  of  the  Willard  Hotel. 

The  local  arrangements  committee  is  headed  by  William  B. 
Dolph,  general  manager  of  WOL,  with  Frank  M.  Russell,  NBC 
Washington  vice-president,  and  Harry  C.  Butcher,  CBS  Washing- 
ton vice-president,  as  his  associates. 


that  the  broadcasting  industry  does'- 
not  require  disciplining  and  that 
what  it  needs  is  a  strong,  virile 
trade  association  headed  by  an  in- 
dividual who  would  win  the  respect 
of  the  broadcasting  fraternity  as- 
well  as  the  public. 

The  revised  by-laws  provide  for 
punitive  action  against  member 
broadcasters  who  do  not  adhere  to 
the  established  Code  of  Ethics  for 
the  industry  or  who  otherwise  in- 
dulge in  practices  regarded  as  re- 
pugnant to  the  best  interests  of 
broadcasting.  With  a  strong  execu- 
tive, it  is  felt,  those  new  provi- 
sions can  be  resorted  to  in  publicly 
rebuking  wayward  or  recalcitrant 
broadcasters. 


New  Schedule  of  Dues 

The  new  schedule  of  dues. 


de- 


cided upon  as  more  equitable  and' 
workable  by  the  committee  than; 
the  original  plan  based  on  station 
rate  rather  than  station  income, 
would  become  effective  March  1, 
1938.  It  is  specified  that  each  ac- 
tive member  would  pay  dues  on  net 
receipts  from  the  sale  of  time  dur- 
ing the  previous  calendar  year. 
Such  receipts  are  defined  as  bill- 
ings based  upon  gross  rate  for 
broadcasting  service  less  time  and 
advertising  agency  discounts,  if 
any,  and  include  billings  to  net- 
works. No  member  would  be  re- 
quired to  state  actual  income  but 
simply  to  designate  annually  to  the 
secretary-treasurer  on  his  call  the 
income  bracket  into  which  his  vol- 
ume falls.  The  annual  dues  would 
be  payable  monthly  in  advance  on 


large  stations,  two  medium,  and  two 
small,  with  no  two  members  to  be 
elected  from  any  single  broadcast  or- 
ganization. 

7.  Appointment  of  all  committees, 
both  standing  and  special,  is  left  to 
the  discretion  of  the  president  and 
his  Board. 

The  Reorganization  Committee 
began  its  final  meeting  Jan.  5  with 
all  members  present  save  its  ex- 
officio  member,  Mark  Ethridge, 
WHAS.  The  membership  comprises 
John  Shepard  3d,  Yankee  Net- 
work; Edwin  W.  Craig,  WSM,  au- 
thor of  the  reorganization  resolu- 
tion; Walter  J.  Damm,  WTMJ;  Ed 
Cranev,  KGIR-KPFA;  Edward  Al- 
len, WLVA,  and  Philip  G.  Loucks, 
Washington  attorney  serving  as  its 
counsel. 

No  Names  Mentioned 

Other  basic  provisions  of  the  re- 
organization plan  are  left  intact. 
For  example,  the  office  of  manag- 
ing director  is  abolished.  Consider- 
able sentiment  for  reorganization, 
which  in  recent  months  has  become 
general  throughout  the  industry, 
grew  out  of  dissension  over  the  ad- 
ministration of  James  W.  Baldwin 
as  managing  director.  Whether  Mr. 
Baldwin  will  remain  with  the  trade 
association  following  the  reorgani- 
zat  on  will  depend  upon  action  of 
the  incoming  board. 

Mention  of  names  for  the  paid 
presidency  has  been  significantly 
lacking.  The  Reorganization  Com- 
mittee was  not  authorized  to  inter- 
view prospective  candidates  for  the 
position.  While  it  is  known  that 
names  have  been  discussed,  the 
committee  has  not  assumed  the  re- 


sponsibility of  definitely  discussing 
any  offer  with  any  possible  desig- 
nee. The  committee,  however,  is 
prepared  to  suggest  to  the  incom- 
ing board  a  slate  of  names  both  for 
the  paid  presidency  and  for  the  sec- 
retary-treasurership  and  also  has 
discussed  outstanding  men  in  their 
particular  fields  for  the  departmen- 
tal posts. 

Discussion  of  actual  names  is 
still  regarded  as  premature  be- 
cause of  this  situation.  It  is  a  fore- 
gone conclusion,  however,  that  no 
one  having  the  status  of  "czar"  is 
contemplated.  It  is  felt  by  the  Com- 
mittee that  this  is  a  misnomer ; 


the  following  scale: 
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The  board  would  be  authorized 
to  determine  the  dues  for  various 
classes  of  associate  members  which 

(Conti-nned  on  page  57) 


NAB  REORGANIZERS  —  The  NAB  Reorganization  Committee,  which 
held  its  final  meetings  in  Washington  Jan.  5-6  preparatory  to  the  annual 
convention  to  be  held  Feb.  14-16  in  Washington,  puts  the  finishing 
touches  to  its  membership  report.  Left  to  right:  Walter  J.  Damm,  WTMJ; 
John  Shepard  3d,  Yankee  Network;  Philip  G.  Loucks,  committee  coun- 
sel; Edwin  W.  Craig,  WSM,  author  of  the  reorganization  resolution; 
Edward  A.  Allen,  WLVA,  Lynchburg;  Ed  Craney,  KGIR-KPFA. 
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Hearst  Revamps  Organization 
And  Changes  Personnel  Setup 

Representation  and  Production  Divisions  Formed 
By  Elliott  Roosevelt  in  Sweeping  Action 


Now  With  Hearst  Radio 


SWEEPING  organization  changes, 
including  the  setting  up  of  new 
functional  divisions  and  the  realign- 
ment of  personnel,  have  followed 
the  official  election  Jan.  3  of  Elliott 
Roosevelt,  second  son  of  the  Presi- 
dent, as  president  and  general 
manager  of  Hearst  Radio  Inc.,  in 
complete  charge  of  all  its  activities. 

In  addition  to  the  naming  of  Al- 
bert A.  Cormier,  Murray  Grabhorn 
and  Neal  Barrett  as  vice-presi- 
dents, as  exclusively  reported  in 
the  Jan.  1  Broadcasting,  Mr. 
Roosevelt  has  announced  the  es- 
tablishment of  two  new  divisions 
of  Hearst  Radio — to  be  known  as 
International  Radio  Sales  and  In- 
ternational Radio  Productions — 
and  has  appointed  Edith  Margaret 
(Peggy)  Stone  as  director  of  sta- 
tion relations. 

At  the  Hearst-owned  stations, 
the  major  changes  made  thus  far 
are  the  appointment  of  Harold  C. 
Burke  as  manager  of  WBAL,  Bal- 
timore, and  the  promotion  of 
George  W.  Johnson,  commercial 
manager  of  KTSA,  San  Antonio, 
to  the  managership  of  that  station. 
Mr.  Burke  replaces  Edwin  M. 
Spence,  resigned,  and  Mr.  Johnson 
succeeds  to  the  post  vacated  by 
Mr.  Burke. 

New  appointments  or  reassign- 
ments  of  personnel  in  the  Hearst 
radio  organization  conform  largely 
with  the  new  functional  divisions. 
International  Radio  Sales  has  been 
set  up  as  a  sales  organization  to 
represent  not  only  the  10  Hearst- 
owned  stations  but  other  stations 
as  well.  International  Radio  Pro- 
ductions has  been  established  as  a 
program  and  production  depart- 
ment which,  an  official  statement 
says,  hopes  to  "compete  with  RCA, 
World  or  any  other  transcription 
firms  in  manufacturing  transcrip- 
tions for  one-minute  spots  or  half- 
hour  programs." 

International  Signs  WLS,  KOY 

First  stations  outside  the  Hearst 
fold  to  be  signed  by  International 
for  exclusive  representation  are 
WLS,  the  50,000-watt  Prairie 
Farmer  station  in  Chicago,  and 
KOY,  Phoenix,  Ariz.,  both  owned 
by  Burridge  D.  Butler.  KOY  will 
be  represented  nationally  by  Inter- 
national and  WLS  will  be  repre- 
sented in  all  areas  except  Chicago 
and  the  Midwest. 

Mr.  Roosevelt  intends  to  main- 
tain his  home  in  New  York  but 
will  keep  his  connections  in  Fort 
Worth  where  he  has  resided  sev- 
eral years,  spending  most  of  his 
time,  he  said,  traveling  among  the 
stations.  His  executive  assistant 
and  vice-president  will  be  Al  Cor- 
mier, onetime  general  manager  of 
WOR,  Newark,  and  WIP,  Phila- 
delphia, recently  appointed  man- 
ager of  Hearst's  WINS,  New  York, 
who  will  continue  to  manage  that 
station  in  addition  to  his  other 
duties.  Mr.  Grabhorn  will  be 
known  as  general  manager  of  In- 
ternational Radio  Sales  and  in 
charge  of  national  sales.  Mr.  Bar- 


rett \vill  remain  at  KOMA,  Okla- 
homa City,  but  will  take  over 
duties  as  supervisor  of  the  four 
Southwestern  stations  of  the 
Hearst  group. 

Director  of  International  Radio 
Productions  is  Howard  Esary, 
former  program  director  of  KEHE, 
who  is  establishing  headquarters 
at  141  N.  Vermont  Ave.,  Holly- 
wood. His  successor  at  KEHE  is 
Al  Poska,  elevated  from  the  an- 
nouncing staff.  The  New  York 
branch  of  International  Radio  Pro- 
ductions will  be  at  Hearst  Radio 
headquarters  at  20  East  57th  St., 
with  Ed  Harvey  in  charge.  Mr. 
Harvey  was  formerly  program  co- 
ordinator for  all  Hearst  stations. 

Peggy  Stone,  newly-named  sta- 
tion relations  director,  and  a  well- 
known  figure  in  the  industry,  as- 
sumes her  new  duties  Jan.  15, 
coming  from  the  CBS  station  re- 
lations department  where  she  was 
assistant  to  Herbert  V.  Akerberg, 
station  relations  vice-president. 

Under  Mr.  Grabhorn  at  Inter- 
national Radio  Sales  in  New  York 
are  Lincoln  P.  Simonds  and  Frank 
Fenton,  formerly  with  Mr.  Grab- 
horn when  he  was  in  charge  of 
the  New  York  office  of  John  Blair 
&  Co.  Both  have  resigned  from 
the  Blair  organization  to  rejoin 
Grabhorn  at  Hearst.  In  addition, 
Mr.  Grabhorn  has  appointed  Nay- 
lor  Rogers,  former  manager  of 
KNX,  Hollywood,  to  head  the  Chi- 
cago office,  replacing  Homer  Ho- 
gan.  Robert  (Bob)  Howard,  one- 
time account  executive  with  Camp- 
bell-Ewald  in  Detroit,  later  with 
the  former  firm  of  Roesler  & 
Howard,  has  been  named  Detroit 
representative  with  offices  to  be 
opened  shortly  in  the  General 
Motors  Bldg.  John  Livingston 
moves  his  headquarters  from  Los 


HEARST  MANAGERS— G.  W. 

Johnson,  seated,  has  been  elevated 
from  commercial  manager  to  man- 
aging directoi'  of  KTSA,  San  An- 
tonio, succeeding  Harold  C.  Burke, 
right,  who  on  Jan.  10  assumed  the 
managership  of  WBAL,  Baltimore, 
replacing  Edwin  M.  Spence. 


PEGGY  STONE 


Angeles  to  San  Francisco  with 
supervision  over  both  offices. 

Curt  Willson,  whom  Mr.  Grab- 
horn replaces  in  charge  of  the 
New  York  office,  has  resigned. 

Leaving  Hearst  in  the  shakeup, 
in  addition  to  Emile  Gough,  former 
vice-president  and  general  manager 
[Broadcasting,  Jan.  1],  who  has 
not  made  known  his  future  plans, 
are  Oscar  J.  Tunell,  Mr.  Cough's 
chief  assistant  as  treasurer  and 
business  manager;  David  F.  Cro- 
sier, Burt  Lambert,  Walter  Scott 
and  A.  Kenstler,  New  York  sales- 
men; Frank  Foster,  in  charge  of 
promotion,  and  various  members  of 
the  secretarial  staff. 

It  is  understood  the  changes  were 
decided  upon  in  December  by  an 
executive  committee  comprising 
William  Randolph  Hearst,  T.  J. 
White,  general  manager  of  all  the 
Hearst  enterprises,  and  Joseph  V. 
Connolly,  president  of  the  Inter- 
national News  Service  and  former 
president  of  Hearst  Radio.  Mr. 
Connolly  becomes  chairman  of  the 
board  of  Hearst  Radio  under  the 
new  setup.  Mr.  Gough  was  asked 
to  remain  as  vice-president  under 
Mr.  Roosevelt  but  chose  to  resign. 
The  changes  were  finally  ratified 
Jan.  3  by  the  three  chief  Hearst 
executives,  in  meeting  with  Mr. 
Roosevelt. 

Burke  Now  at  WBAL 

Mr.  Burke  assumed  the  man- 
agership of  WBAL  on  Jan.  10.  He 
has  been  one  of  the  crack  Hearst 
managers  since  1930  when  he 
joined  WISN,  Milwaukee,  as  sales 
manager.  Later  he  was  named  man- 
ager and  in  May,  1936,  he  was  sent 
to  KTSA  to  take  charge.  He  was 
formerly  a  reporter  and  a  sales- 
man with  the  Milwaukee  Wiscon- 
sin News.  Mr.  Johnson  has  worked 
with  Mr.  Burke  for  several  years, 
and  KTSA  has  been  one  of  the 
most  successful  stations  of  the 
Hearst  group. 

Mr.  Burke  announced  that  no  im- 
mediate shifts  in  the  personnel  of 
the  Baltimore  station  are  contem- 
plated. Mr.  Spence,  whom  he  suc- 
ceeds, was  onetime  manager  of 
WPG,  Atlantic  City,  and  has  long 
been  active  in  industry  affairs.  He 
has  not  made  known  his  future 
plans,  but  he  will  retain  his  post 
as  chairman  of  the  convention  com- 
mittee for  the  NAB  convention  to 
be  held  in  Washington  Feb.  14-16. 


Joseph  E.  Keller  Quit 
FCC  Post  to  Join  La> 
Firm  of  Dow  &  Lohnel 

RESIGNATION  of  Joseph  E.  Ke 
ler,  secretary  to  FCC  Commissionf. 
Thad  H.  Brown,  to  enter  the  pi 
vate  practice  of  law  with  the  fir 
of  Dow  &  Lohnes, 
Washington,  was 
announced  Jan. 
13  by  Commis- 
sioner Brown,  ef- 
fective Jan.  24. 

Commissioner 
Brown  announced 
the  appointment 
of  Franklin  Gary 
Salsbury,  of 
Cleveland,  as  his  ^l^-  «-eller  , 
secretary,  succeeding  Mr.  Kelle 
effective  Jan.  25.  Mr.  Salsbury,  2 
is  a  native  of  Cleveland  and  a  19:; 
graduate  of  Yale.  He  studied  la 
at  Western  Reserve  University 
Cleveland,  having  gi-aduated  la 
June  and  was  admitted  to  practi' 
in  Ohio  in  the  same  month.  H 
new  post  pays  an  annual  salary  ^ 
$4,000. 

Mr.  Keller  joined  the  FCC  Au 
1,  1934,  as  secretary  to  Commi 
sioner  Brown.  He  was  graduati 
from  the  University  of  Dayton 
1928,  and  received  his  LL.B.  degr 
from  the  same  university.  He  coi 
pleted  his  graduate  work  at  Geor^ 
town  University  and  received  K 
Doctor  of  Jurisprudence  degr 
there  in  1935.  He  was  formerly 
member  of  the  faculty  of  the  la] 
school  at  the  University  of  Dajrti 
and  is  now  conducting  gradua 
courses  in  radio  law  and  air  law 
Southeastern  University  in  Was- 
ington.  He  is  the  author  of  sever 
articles  on  communications  law 

In  addition  to  radio  practice,  W 
Keller's  association  with  the  Dc 
&  Lohnes  law  firm  will  inclu 
legal  services  with  the  Nation 
Petroleum  Association  and 
American  Petroleum  Institute,  re 
resented  by  that  firm 


Hearst  Station  Managei 
Plan  Meeting  in  Chicag 

A  "CONVENTION"  of  the  ma 
agers  of  the  ten  Hearst  radio  st 
tions,  together  with  executives 
the  newly  created  Hearst  Intern, 
tional  Radio  Sales,  has  been  call" 
for  Chicago  on  March  3-4-5  by  I- 
liott  Roosevelt,  new  president  j 
Hearst  Radio  Inc.  In  addition,  & 
ecutives  of  non-Hearst  owned  st 
tions  which  may  be  represented 
International  Radio  Sales,  also  w 
be  invited. 

Mr.  Roosevelt  declared  Jan. 
that  he  hoped  to  hold  such  met, 
ings  periodically  for  the  purpose 
exchanging  operations  ideas 
each  station  and  to  procure  pro 
ress  reports  from  station  exec 
tives.  In  the  national  represent 
tion  field,  he  said,  the  plan  is  ; 
coordinate  sales  activities  and  wo: 
out  standardized  methods  of  sal 
presentation.  At  the  initial  confe 
ence,  Hearst  managers  will  subn 
reports  on  their  operations  fro 
January  through  March  and  cha 
projected  activity  until  the  ne 
meeting,  to  be  held  in  early  Jur 


GENERAL  FOODS  Corp.,  New  Tor 

has  placed  the  advertising  of  Kaff 
Hag.  decaffeinized  coffee  recently  8 
quired  from  Kellogg  Co..  with  You: 
&  Rubicam  Inc.,  New  York,  whi 
also  handles  the  advertising  for  Sanl- 
coffee,  the  General  Foods  decaffeiniz- 
blend.  Xo  plans  have  been  announc; 
to  date. 
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pec  Issues  Rebuke  for  Mae  West  Skit 


"I 

Network's  Affiliated  Stations  Adjudged  Liable  for  All 
rrograms  Broadcast;  Program  Standards  Hinted 


STIFF  rebuke  to  NBC  for  the 
lae  West  incident"  of  Dec.  12 
as  administered  by  the  FCC  Jan. 
'.'fi  in   a   letter   to   its  president, 
;|.enox  R.  Lohr. 

After  describing  the  program  as 
he  far  below  "even  the  minimum 
tandards  which  should  control  in 
|ae  selection  and  production  of 
i'oadcast  program  s,"  Chairman 
rank  R.  McNinch  said  that  no  fur- 
ler  action  would  be  taken  at  this 
me.  He  added,  however,  that  the 
I9  Red  Network  stations  which 
&rried  the  program  could  not  be 
Kcused  oh  the  ground  that  it  was 
|eceived  over  the  network  under 
Ontract. 

He  explained  that  the  Commis- 
|ion  would  consider  other  com- 
ilaints  against  these  stations,  if 
my,  at  the  time  of  license  renew- 
1. 

A  Serious  Offense 

Mr.  McNinch  made  public  the  rul- 
ag  at  a  press  conference  and  ex- 
Bmporized  on  it.  He  said  the  Com- 
lission  regarded  the  program  as  a 
very  serious  offense  against  the 
'roprieties  and  that  it  was  de- 
idedly  low  and  substandard." 

He  elaborated  on  a  statement  in 
he  formal  letter  that  if  the  pres- 
tit  system  of  licensing  private 
gencies  to  broadcast  is  to  ulti- 
iiately  win  public  favor,  it  must 
e  won  chiefly  "through  the  ex- 
llence  of  the  programs  broad- 
ast  and  their  freedom  from  com- 
lercialization  at  the  expense  of 
ropriety  and  quality." 

Declaring  the  Commission  is  pay- 
ig  "active  attention"  to  complaints 
igainst  programs,  the  Chairman 
aid  he  hoped  the  Commission  ul- 
imately  would  outline  "standards 
f  programs"  that  might  follow 
eneral  standards  applicable  to  en- 
ineering  which  already  have  been 
stablished.  He  emphasized  that 
nder  the  law  the  responsibility  is 
pon  the  station  licensee  rather 
han  the  network  and  that  the  sta- 
■.on  itself  must  "monitor"  all  pro- 
rams,  and  "cut  off  those  which 
re  objectionable." 

The  clear  indication  that  Chair- 
iian  McNinch  intends  to  address 
le  NAB  Convention  primarily  on 
he  subject  of  programs,  was  giv- 
n  during  the  conference  when  he 
aid  that  he  proposed  to  discuss 
hethods  of  improving  programs 
ith  a  "conference  group"  of  broad- 
asters.  He  is  scheduled  to  make 
ne  of  the  principal  addresses  at 
"^le  convention  in  Washington  Feb. 
'4-16. 

'  Pointing  out  that  the  Commis- 
■'ion  under  the  law  cannot  censor 
Tograms  but  can  take  action  only 
fter  the  deed,  the  Chairman  said 
lat  he  personally  did  not  advocate 
'-?gislation  which  would  give  the 
j  Ommission  the  power  of  censor- 
j'iiip.  He  said  that  in  the  Mae  West 
ase,  it  is  regarded  only  as  "one 
acident"  and  that  if  nothing  else 
li  "chalked  up  against  any  licensed 
lotions,  there  will  be  no  further 
ction." 

Asked  whether  he  expected  radio 
J  adhere  to  higher  ethical  stand- 
xds  than  the  movies,  the  Chair- 
lan  did  not  answer  the  question 


directly  but  said  he  regarded  radio 
as  the  most  important  means  of 
communication  known  and  that  he 
believed  it  must  have  "the  highest 
standards,  since  it  affects  all 
classes,  ages  and  creeds."  He  said 
he  did  not  concur  in  the  answer 
that  the  listener  can  "turn  off  the 
key  and  shut  off  the  program",  de- 
claring this  was  an  admission  that 
some  programs  do  not  measure  up 
to  desired  standards. 

The  responsibility  of  the  station 
for  programs  keyed  by  networks 
constitutes  "one  of  the  inescapable 
hazards  of  the  licensee."  He  said 
he  felt  this  view  would  be  upheld 
by  the  courts  on  the  theory  that 
public  interest  is  the  primary  yard- 
stick and  that  contractual  rela- 
tionships between  chain  and  station 
are  secondary.  The  Commission, 
he  said,  cannot  be  concerned  "with 
the  machinery,"  under  the  law. 

Chairman  McNinch's  letter  fol- 
lows in  text: 

The  Commission  has  carefully  con- 
sidered the  transcript  of  the  Adam 
and  Eve  feature  by  Don  Ameche  and 
Mae  West  and  the  dialogue  between 
Mae  West  and  Charlie  McCarthy, 
sponsored  by  Chase  and  Sanborn  and 
broadcast  by  the  National  Broadcast- 
ing Company  over  .59  stations  on 
Sunday  night,  Dec.  12.  It  is  our  con- 
sidered opinion  that  both  of  these  fea- 
tures were  far  below  even  the  mini- 
mum standards  which  should  control 
in  the  selection  and  production  of 
broadcast  programs. 


We  commend  your  company  for 
having  apologized  over  the  radio  and 
through  the  press  for  these  features 
and  again  in  your  letter  to  the  Com- 
mission. We  are  unable,  however,  to 
accept  the  view  expressed  in  j"our  let- 
ter that  the  broadcasting  of  these  fea- 
tures was  only  "a  human  error  in 
judgment".  The  care  with  which  the 
public  has  a  right  to  expect,  and 
which  is,  we  understand,  the  practice, 
in  the  writing  and  editing  of  the  man- 
uscripts and  in  the  rehearsing  of  such 
features  would  seem  to  exclude  the 
elements  of  accident  and  surprise. 

The  admittedly  objectionable  charac- 
ter of  these  features  is,  in  our  opinion, 
attributable  to  the  lack  of  a  proper 
conception  of  the  high  standards  re- 
quired for  a  broadcast  program  in- 
tended for  reception  in  the  homes, 
schools,  automobiles,  religious,  social 
and  economic  institutions,  as  well  as 
clubs,  hotels,  trains  and  other  places, 
reaching  in  the  aggregate  a  much 
larger  number  of  people  daily  than 
any  other  means  of  communication 
and  carrying  its  message  to  men, 
women  and  chOdren  of  all  ages.  A 
clear  recognition  of  the  social,  civic 
and  moral  responsibility  for  the  effect 
upon  listeners  of  all  classes  and  ages 
requires  such  a  high  standard  for  pro- 
grams as  would  insure  against  fea- 
tures that  are  suggestive,  vulgar,  im- 
moral or  of  such  other  character  as 
may  be  offensive  to  the  great  mass  of 
right-thinking,  clean  minded  American 
citizens. 

While  the  right  to  reap  a  reward  or 


Second  Station  in  New  Orleans  Denied 
To  WSMB;  FCC  States  Monopoly  Policy 


ESTABLISHMENT  of  policy 
against  the  licensing  of  second  sta- 
tions in  the  same  community  to  the 
licensee  of  an  existing  station,  "un- 
less it  is  clearly  shown"  that  the 
public  interest  will  be  served  there- 
by, was  announced  Jan.  14  by  the 
FCC.  The  pronouncement  came  in 
the  statement  of  facts  and  grounds 
for  decision  in  denying  the  appli- 
cation of  the  licensee  of  WSMB, 
New  Orleans,  for  a  new  local  sta- 
tion in  that  community,  and  was 
announced  by  Chairman  McNinch 
at  a  press  conference. 

First  finding  that  need  for  an 
additional  station  was  not  shown 
to  exist,  the  Commission  added. 

"The  available  frequencies  in  the 
broadcast  band  are  limited,  and  the 
Commission  is  loath  to  grant  facili- 
ties for  an  additional  broadcast 
station  to  one  who  already  holds 
a  license  for  a  station  in  the  same 
community  unless  it  is  clearly 
shown  that  the  public  convenience, 
interest,  or  necessity  would  be 
served  thereby.  Other  things  being 
equal,  it  would  appear  that  if  there 
were  a  need  for  an  additional  local 
broadcast  station  in  a  community 
and  if  there  were  a  frequencv  avail- 
able for  this  service,  the  facilities 
should  be  granted  to  someone  who 
does  not  already  hold  a  broadcast 
license  for  an  unlimited  time  sta- 
tion in  that  community." 

The  decision,  Mr.  McNinch  as- 
serted, "looks  in  the  direction  of 
fostering  wholesome  local  compe- 


tition." He  added,  however,  that 
second  stations  conceivably  could 
be  granted  where  a  need  is  shown 
beyond  doubt,  and  where  no  other 
qualified  applicant  appears,  but 
that  there  would  be  an  "addition- 
al burden"  upon  the  existing  li- 
censee seeking  the  second  station 
in  the  same  community. 

The  action,  he  added,  can  be  re- 
garded as  a  step  in  the  direction 
of  development  of  policy  against  es- 
tablishment of  monopolies  in  radio 
in  particular  communities,  through 
avoidance  of  a  concentration  of  li- 
censes in  the  same  hands.  He  could 
not  say  that  outstanding  situations 
where  more  than  one  station  is 
owned  by  the  same  licensee  will  be 
reviewed  in  the  light  of  this  prece- 
dent, he  said,  ext)laining  there  was 
no  present  intention  of  doing  so 
and  that  it  had  not  been  discussed. 

Significant  was  Mr.  McNinch's 
statement  that  the  fact  that  two 
stations  might  be  owned  by  the 
same  newspaper  was  not  sufficient 
in  itself  to  warrant  any  FCC  ac- 
tion. If  there  were  no  other  ap- 
plicant in  a  community  that  showed 
a  need  for  additional  service,  a 
newspaper  owning  an  existing  sta- 
tion might  be  granted  a  second 
outlet,"  he  said.  He  made  no 
further  statement  regai'ding  news- 
papers other  than  to  state  that 
there  is  no  immediate  likelihood 
of  a  declaration  of  policy  or  recom- 
mendations for  legislation  on  news- 
paper ownership. 


profit  in  the  proper  use  of  the  license 
granted  by  the  Government  is  clearly 
recognized,  this  right  and  all  other 
considerations  are  entirely  subordinate 
to  the  interest  of  the  listening  public ; 
and,  if  the  present  system  of  licensing 
private  agencies  to  broadcast  is  to 
ultimately  win  the  favor  and  approval 
of  the  American  public,  this  favor  will 
be  won  chiefly  through  the  excellence 
of  the  programs  broadcast  and  their 
freedom  from  commercialization  at  the 
expense  of  propriety  and  quality. 

In  our  present  system  and  the  stat- 
ute under  which  the  Federal  Com- 
munications Commission  functions, 
the  Commission  has  no  power  of  cen- 
sorship but  this  power  and  responsi- 
bility rests  squarely  and  unavoidably 
upon  the  licensee.  The  right  to  con- 
tinue operation  under  a  license  can  be 
justified  only  so  long  as  public  con- 
venience and  necessity  are  served 
through  programs  broadcast  to  the  lis- 
teners. Licenses  are  granted  without 
any  compensation  by  the  licensee  to 
the  Government  and  solely  for  the  pur- 
pose of  serving  the  public  interest  and, 
hence,  the  broadcaster  must  accept, 
along  with  the  privilege  granted,  a 
definite  inescapable  and  high  public 
trust  in  the  use  of  the  facilities  li- 
censed. 

Program  Standards 

It  is  believed  that  a  true  conception 
of  this  public  trust  would  lift  the  gen- 
eral standards  of  programs  to  a  higher 
level  and  would  condemn  as  unworthy 
not  only  the  features  herein  specifical- 
ly referred  to  but  other  material  which 
has  been  broadcast. 

The  Commission  notes  that,  while 
the  features  above  referred  to  were 
originated  by  your  company,  these  fea- 
tures were  broadcast  over  59  sta- 
tions over  your  network,  and,  while  the 
primary  responsibility  for  this  program 
rests  with  your  company,  the  stations 
that  carried  it  cannot  be  excused  for 
carrying  this  program  on  the  ground 
that  such  program  was  received  over 
the  network  under  a  contract  for  pro- 
gram service.  Each  licensee  carries  his 
own  definite  responsibility  for  the 
character  of  programs  broadcast  and 
he  must  be  and  wiU  be  held  to  account 
regardless  of  the  origin  of  the  pro- 
gram. All  who  are  interested  should, 
therefore,  take  notice  that  trespasses 
against  the  public  interest  will  be 
charged  against  every  station  engaging 
in  such  trespass. 

In  view  of  your  recognition  of  the 
objectionable  character  of  the  pro- 
gram in  question  and  of  your  assur- 
ance that  greater  care  and  caution 
will  be  exercised  in  the  future,  the 
Commission  has  decided  to  take  no 
further  action  at  this  time  than  the 
writing  of  this  letter  in  condemnation 
of  the  program.  However,  upon  appli- 
cation for  renewal  of  the  licenses  of 
the  stations  carrying  this  broadcast, 
the  Commission  will  take  under  con- 
sideration this  incident  along  with  all 
other  evidence  tending  to  show  whether 
or  not  a  particular  licensee  has  con- 
ducted his  station  in  the  public  in- 
terest. 


Mohawk  Dissolved 

MOHAWK  VALLEY  regional  net- 
work, consisting  of  six  New  York 
and  two  Vermont  stations,  has  been 
dissolved,  according  to  Burt  Squire, 
former  manager  of  WINS,  New 
Y'ork,  who  organized  the  regional 
group  last  November. 
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Drawn  for  BROADCASTING  by  Sid  Hix 

"That  Shift  of  Amos  'n'  Andy  Has  Him  All  Confused!" 


Networks  Get  Off  to  Favorable  Start 
With  Many  New  Programs  for  the  Year 


Congress  Inquiry 
Proposal  Dormant 

Legislators    Awaiting  Results 

Of  Studies  by  Mr.  McNincli 

DESPITE  recent  criticisms  made 
by  certain  members  of  Congress 
against  the  broadcasting  industry, 
there  is  little  sentiment  on  Capitol 
Hill  for  a  Congressional  investiga- 
tion of  radio  at  this  time.  But  on 
the  other  hand  there  appears  a 
more  general  conclusion  than  ever 
that  Chairman  Frank  R.  McNinch, 
of  the  FCC,  should  continue  to  have 
a  free  hand  in  putting  into  effect 
or  recommending  to  Congress  what- 
ever changes  he  concludes  are  de- 
sirable after  the  Commission  com- 
pletes the  studies  it  is  now  making. 

In  addition  to  the  speeches  de- 
livered in  the  House  by  Rep.  Wig- 
glesworth  (R-Mass.)  and  Rep.  Mc- 
Farlane  (D-Tex.),  Senator  Her- 
ring (D-Iowa),  has  publicly  criti- 
cized certain  broadcasting  prac- 
tices. The  Senator's  chief  complaint 
lies  against  some  of  the  programs 
put  on  the  air  for  children  and  the 
bad  grammar  of  "smart-aleck"  an- 
nouncers. 

In  Love  With  Their  Voices 

"We  must  protect  our  homes 
against  half-baked  announcers  who 
are  in  love  with  their  voices  and 
put  on  the  air  such  silly  patter 
that  children  pick  it  up,"  Mr.  Her- 
ring said. 

Mr.  Herring  added  that  during  a 
recent  national  broadcast  of  a 
spelling  contest  he  counted  16 
grammatical  errors  of  an  announc- 
er, "who  thought  he  was  smart". 

"The  reply  that  the  listener  can 
cut  off  a  program  is  not  enough," 
he  declared.  "That  has  nothing  to 
do  with  it.  The  public  pays  for 
these  programs  through  their  pur- 
chase of  products  that  are  adver- 
tised and  the  homes  should  be  pro- 
tected against  some  of  the  pro- 
grams now  being  piped  into  them." 

Mr.  Herring  said  if  broadcasters 
and  sponsors  themselves  clean  up 
their  programs,  there  will  be  no 
need  for  Congressional  action.  If 
this  is  not  done,  he  said,  "we 
might  have  to  turn  to  the  British 
system  of  strict  government  con- 
trol and  censorship." 

This  should  be  the  last  resort,  he 
said.  He  is  conferring  with  other 
Senators  on  the  need  for  protect- 
ing American  homes  against  cer- 
tain types  of  radio  programs  but 
had  no  definite  legislative  proposal 
in  mind. 

Meanwhile,  the  filibuster  in  the 
Senate  against  the  anti-lynching 
bill  has  prevented  action  on  the 
copyright  treaty  or  the  Duffy  copy- 
right bill. 

Senator  Duffy  (D-Wis.)  said  he 
would  make  no  attempt  to  take  up 
the  copyright  treaty  or  his  copy- 
right bill  until  the  anti-lynching 
bill  is  disposed  of.  The  end  of  the 
filibuster  is  not  yet  in  sight. 

After  charges  of  "monopolistic 
control"  of  radio  had  been  made 
in  the  House  Jan.  7  by  Reps.  Mc- 
Farlane  and  Wigglesworth,  Chair- 
man O'Connor  (D-N.  Y.)  of  the 
House  Rules  Committee,  said  that 
personally  he  agreed  "two  or  three 
companies  do  control  radio".  The 
Rules  Committee,  he  added,  "never 
issues  adverse  reports.  When  they 
do  report,  they  report  affirmative- 
ly." 


STARTING  the  new  year  off  with 
a  spurt  that  is  expected  to  break 
all  records  for  network  revenue, 
the  nationwide  networks  report  the 
launching  of  33  sponsored  pro- 
gram series  in  January.  Advance 
estimates  of  billings  indicate  that 
this  month  will  be  the  best  in  net- 
work history,  passing  even  the  pre- 
vious high  point  achieved  in  Oc- 
tober, 1936,  with  the  aid  of  the  po- 
litical campaign  and  the  Ford- 
sponsored  World  Series.  Not  all  of 
the  programs  represent  pure  in- 
creases, of  course.  Campbell  Soup 
Co.'s  sponsorship  of  Amos  'n'  Andy 
merely  replaces  that  of  the  Pepso- 
dent  Co.,  with  no  gain  to  NBC  as 
far  as  the  sale  of  time  is  con- 
cerned. Other  programs,  notably 
several  Procter  &  Gamble  serials 
starting  over  CBS,  are  transfers 
from  other  networks,  although  in 
most  cases  the  number  of  outlets 
has  been  increased.  It  is  also  true 
that  several  advertisers,  chiefly  in 
the  automobile  field,  ended  their 
schedules  in  December  instead  of 
continuing  through  the  spring.  But 
even  with  due  allowance  for  these 
factors,  32  new  network  programs 
add  up  to  a  cheerful  indication  that 
the  widely  discussed  and  feared 
business  recession  has  so  far,  at 
least,  caused  no  serious  curtail- 
ment of  advertising  schedules  on 
network  radio. 

NBC  heads  the  list  of  the  chains, 
with  19  new  program  series,  13  on 
the  Red  and  6  on  the  Blue.  CBS 
gains  11  new  programs  and  MBS 
gets  three.  The  complete  list  fol- 
lows : 

NBC 

American  Cigarette  &  Cigar  Co..  New 
Yorlt  (Pall  Mall  cigarettes),  Dorothy 
Thompson,  Jan.  4,  Tues.,  7  :30-7  :45  p.  m.. 
Blue.  Agency :  Compton  Adv.,  N.  Y. 

American  Rolling  Mill  Co.,  Middletown, 
O.,  Armco  Band.  Jan.  2.  Sun.,  3:30-4 
p.  m..  Blue.  Agency :  N.  W.  Ayer  &  Son 
Inc.,  New  York. 

American  Tobacco  Co.,  New  York  (Lucky 
Strike  cigarettes) ,  Melody  Puzzles,  Jan. 
10.  Men..  8-8:30  p.  m..  Blue.  Agency: 
Lord  &  Thomas,  N.  Y. 

Benjamin  Moore  &  Co.,  New  York 
(paints  and  varnishes),  Betty  Moore,  Jan. 
3,  Men.,  11:45-12  N,  Red.  Direct. 

Borden  Co.,  New  York  (condensed 
milk).     Rush     Huf/hes,     Jan.     21,  Mon. 


through  Fri..  4 :30-4 :45  p.  m..  Red.  Agen- 
cy :  Young  &  Rubicam  Inc.,  N.  Y. 

Bristol-Myers  Co.,  New  York  (Vitalis), 
For  Men  Only,  Jan.  10,  Mon..  10:30-11 
p.  m.,  Red.  Agency:  Pedlar  &  Ryan  Inc., 
N.  Y. 

Campbell  Soup  Co.,  New  York,  Amos  'n' 
Andy,  Jan.  3,  Mon.  through  Fri.,  7-7:15 
p.  m..  ed.  Agency :  F.  Wallis  Armstrong 
Inc..  Philadelphia. 

Colgate-Palmolive-Peet  Co.,  Jersey  City. 
N.  J.  (shaving  cream),  Dale  Carnegie, 
Jan.  11,  Tues..  10:45-11  p.  m..  Red.  Agen- 
cy :  Benton  &  Bowles,  Chicago. 

F.  W.  Fitch  Co.,  Des  Moines,  la.  (sham- 
poo), additional  quarter-hour  Interesting 
Neighbors.  Jan.  9,  Sun.,  7 :30-7 :45  p.  m.. 
Red.  Agency :  L.  W.  Ramsey  Co.,  Daven- 
port, la. 

Glass  Container  Assn.  of  America,  New 
York,  There  Was  a  Woman,  Jan.  9,  Sun., 
1  :30-2  p.  m..  Blue.  Agency :  U.  S.  Adv. 
Corp..  Toledo. 

John  Morrell  &  Co.,  Ottumwa,  la.,  (Red 
Heart  dog  food).  Bob  Becker,  Jan.  9,  Sun., 
2-2:15  p.  m..  Red.  Agency:  Henri,  Hurst 
&  McDonald.  Chicago. 

S.  C.  Johnson  &  Sons.  Racine.  Wis., 
(floor  wax),  Attorney-at-Laiv,  Jan.  3, 
Mon.  through  Fri.,  10:30-10:45  a.  m.,  Blue. 
Agency :  Needham.  Louis  &  Brorby,  Chi- 
cago. 

Larus  &  Bros.  Co..  Richmond  (tobacco), 
Alias  Jimmy  Valentine.  Jan.  18.  Tues., 
9:30-10  p.  m..  Blue.  Agency:  Blackett- 
Sample-Hummert  Inc.,  N.  Y. 

J.  W.  Marrow  Mfg.  Co.,  Chicacro  (sham- 
poo), Henry  Busse.  Jan.  16.  Sun.,  1:15- 
1:30  p.  m..  Red.  Agency:  Baggaley,  Hor- 
ton  &  Hoyt.  Chicago. 

National  Biscuit  Co.,  New  York.  Dan 
Harding's  Wife.  Jan.  3.  Mon.  through 
Fri..  9:45-10  a.  m..  Red.  McCann-Erickson, 
N.  Y. 

Packer  Mfg.  Co..  Chicago.  Thatcher  Colt 
Mysteries.  Jan.  9.  Sun.,  2 :30-3  p.  m..  Red. 
Agency :  Stack-Goble  Adv.  Agency.  Chi- 
cago. 

Pepsodent  Co..  Chicago,  Mickey  Mouse, 
Jan.  2.  Sun..  5:30-6  p.  m.,  Red.  Agency: 
Lord  &  Thomas.  Chicago. 

Quaker  Oats  Co..  Chicago  (Quaker 
Oats).  Margot  of  Castlewood,  Jan.  3.  Mon. 
throue-h  Fri..  10-10-15  a.  m..  Blue.  Agency: 
Lord  &  Thomas.  Chicago. 

Quaker  Oats  Co.,  Chicago  (Puffed  Wheat 
and  Rice).  Dick  Tracy,  Jan.  3.  Mon. 
through  Fri..  5-5:15  p.  m..  Red.  Agency: 
Fletcher  &  Ellis.  Chicago. 

CBS 

Barbasol  Co..  Indianapolis.  Arthur  God- 
frey, Jan.  24.  Mon.  and  Fri..  7 :15-7 :30 
p.  m.  Agency:  Erwin.  Wasev  &  Co..  N.  Y. 

Geo.  W.  Caswell  Co.,  San  Francisco 
(coffee).  Party  Bureau,  Jan.  4.  Tues.. 
5 :30-5 :45  p.  m.  Agency :  Long  Adv.  Serv- 
ice. San  Francisco. 

Colgate-Palmolive-Peet  Co..  Jersey  Citv 
(tooth  powder).  Stepmother,  Jan.  17, 
Mon.  through  Fri..  5:30-5:45  p.  m.  Agen- 
cy :  Benton  &  Bowles,  Chicago. 

General  Foods  Corp..  New  York  (Satina. 
La  France).  Jan.  4.  additional  two  periods 
weekly,  Mary  Margaret  McBride,  Tues.. 
Thurs..  12-12:15  p.  m.  Agency;  Young  & 
Rubicam,  N.  Y. 


Sutherland  Resignation,! 
Leads  to  Discussion  ol 
McNinch  for  High  Courl 

SPECULATION  over  the  appoint 
ment  of  Chairman  Frank  R.  Mc- 
Ninch of  the  FCC  to  the  Supreme  i 
Court  developed  immediately  f  ol ; 
lowing  the  resignation  of  Associat* 
Justice  George  Sutherland,  effec 
five  on  Jan.  18. 

Reports  were  published  that  Mr 
McNinch  might  be  in  line  for  th< 
appointment  by  virtue  of  his  wid( 
experience  in  power  and  public  _ 
utility  affairs,  particularly  in  viev 
of  impending  momentous  rulings 
by  the  highest  tribunal  on  sucl 
matters.  It  was  recalled  also  thar 
when  Mr.  McNinch  assumed  th< 
chairmanship  of  the  FCC  last  Oc 
tober  at  the  behest  of  the  Presi 
dent,  he  had  been  mentioned  for  i 
circuit  judgeship.  While  there  wa; 
no  formal  disclosure  regarding  it 
the  report  was  prevalent  that  thi 
North  Carolinian  then  informec 
the  President  he  wanted  a  "more 
active"  assignment. 

Since  assuming  the  FCC  chair 
manship,  Mr.  McNinch  has  beer 
called  in  by  President  Roosevelt  or 
practically  all  power  matters.  He 
has  participated  in  conference; 
with  public  utility  leaders  at  the 
White  House  and  as  late  as  Jan 
11  attended  such  a  meeting. 

The  post  of  chairman  of  thi 
Power  Commission,  which  Mr.  Me  : 
Ninch  relinquished  upon  his  as 
sumption  of  the  FCC  helm,  has  no  ' 
been  filled  and  ostensibly  is  beinfi 
held  open  for  him.  At  the  time  o: 
the  McNinch  appointment  it  was' 
stated  it  would  be  for  a  temporar;s 
tenure  of  only  three  months,  aftei 
which  he  would  return  to  the  Powei 
Commission.  It  is  now  a  foregon( 
conclusion  that  Mr.  McNinch  plan; 
to  remain  at  the  FCC  for  a  con 
siderably  longer  period  unless  the 
President  requests  him  to  take 
some  other  assignment.  , 


CESAR  SAERCHINGER.  formei 
London  representative  of  CBS.  is  nov 
in  New  York  arranRing  for  the  pub 
lication  of  his  new  book  HeUo  Amer 
ica !  to  be  published  in  latter  Marci 
by  Houghton  Mifflin  Co.  It  will  con 
tain  reminiscences  of  his  work  as  ;\ 
radio  commentator  and  arranfrpi-  al^ 
over  Europe. 


Procter  &  Gamble  Co.,  Cincinnati  (Oxy 
dol),  Ma  Perkins,  Jan.  3,  Mon.  througl 
Fri.,  10 :45-ll  a.  m.  Agency :  Blackett. 
Sample-Hummert.  Chicago. 

Procter  &  Gamble  Co.,  Cincinnati  (Ivor: 
soap).  The  O'Neills,  Jan.  3,  Mon.  througt 
Fri.,  2:15-2:30  p.  m.  Agency:  Comptoi 
Adv.,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Chip: 
so).  Pood  of  Life,  Jan.  3,  Mon.  througl 
Fri.,  9 :30-9 :45  a.  m.  Agency :  Comptoi 
Adv.,  N.  Y.  ; 

Procter  &  Gamble  Co.,  Cincinnati  (Oxy  ! 
dol).  The  Goldbergs,  Jan.  3,  Mon.  througl, 
Fri.,  4:30-4:45  p.  m.  Agency:  Blackett  i 
Sample-Hummert.  Chicago. 

Procter  &  Gamble  Co.,  Cincinnat 
(Dreft),  Kitty  Keene,  Jan.  3,  Mon.  througl 
Fri.,  4 :30-4 :45  p.  m.  Agency :  Blackett 
Sample-Hummert,  Chicago. 

Tea  Garden  Products  Co.,  San  Francisco 
Woman's  Page  of  the  Air,  Jan.  13.  Thurs. 
4 :45-5  p.  m.  Agency :  Botsford,  Constan- ' 
tine  &  Gardner,  San  Francisco. 

U.  S.  Rubber  Co.,  New  York,  Ben  Ber  \ 
nie,  Jan.  12,  Wed.,  9:30-10  p.  m.  Agency  j 
Campbell-Ewald  Co.  of  New  York. 

Mutual  ! 

Vadsco  Sales  Corp.,  New  York  (cos- 
metics). True  Story  Court  of  Human  Re- 
lations, Jan.  9,  Sun.,  4-4 :30  p.  m.  Agency  , 
Albert  M.  Ross,  N.  Y.  ( 

Wheeling  Steel  Corp.,  Wheeling,  Musica- 
Steel  Makers,  Jan.  2,  Sun.,  12 :30-l  p.  m  ^ 
Direct.  i 

J.   B.  Williams  Co.,  Glastonbury,  Conn 
(shaving   preparations),   Jan.   3,   True  o 
False.    Mon.,    10-10 :30   p.   m.   Agency :  J:j 
Walter  Thompson  Co.,  N.  Y.  | 
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Half-Million  Will  Be  Spent  for  Tests 


Shepard  Starts  50  kw. 
Plant  for  Armstrong 
Experiments 

APPROXIMATELY  a  half-million 
dollars  is  being  invested  in  experi- 
ments with  frequency  modulation 
— the  newest  panacea  to  relieve 
broadcast  band  congestion — under 
authorizations  given  by  the  FCC 
for  such  large-scale  tests. 

The  development  of  Maj.  Edwin 
H.  Armstrong,  professor  of  electri- 
cal engineering  at  Columbia  Uni- 
versity and  inventor  of  the  super- 
heterodyne and  superregenerative 
principles  used  in  radio  receivers, 
frequency  modulation  as  opposed 
to  amplitude  modulation  for  radio 
transmission  is  declared  to  afford 
greater  coverage  by  overriding 
noise  levels  and  by  being  far  less 
subject  to  fading  phenomena. 

To  be  carried  on  in  the  ultra- 
high frequencies  reserved  for 
"apex",  or  high-frequency  broad- 
casting, experiments  with  three 
such  stations  already  have  been  au- 
thorized by  the  FCC  and  a  fourth 
application  is  pending.  Whereas 
previous  experience  seemed  to  indi- 
cate that  apex  broadcasting  was 
useful  only  for  limited  local  areas, 
the  claim  is  made  for  the  Arm- 
strong system  that,  by  catapulting 
the  signals  from  substantial 
heights,  very  wide  rural  coverage 
can  be  procured,  even  exceeding 
that  of  stations  in  the  conventional 
broadcast  band. 

Shepard  Invests 

Dr.  Armstrong  himself  now  is 
completing  construction  of  a  50,000- 
watt  station  on  the  west  bank  of 
the  Hudson  River,  atop  the  Pali- 
sades, several  miles  north  of  Al- 
pine, N.  J.  According  to  applica- 
tions filed  with  the  FCC,  he  pre- 
dicts coverage  of  the  entire  metro- 
politan area  of  New  York  as  well 
as  extended  contiguous  rural  terri- 
tory. This  result,  if  accomplished, 
would  prove  revolutionary. 

But  more  significant  is  the  fact 
that  John  Shepard  3d,  president  of 
the  Yankee  Network,  is  construct- 
ing a  50,000-watt  station  to  use  the 
Armstrong  method,  at  the  summit 
of  Mount  Wachusett,  in  Princeton, 
Mass.,  45  miles  from  Boston  and  65 
miles  from  Hartford.  With  an  ex- 
pected investment  of  nearly  a  quar- 
ter-million dollars  in  this  plant  and 
attendant  research,  data  submitted 
to  the  FCC  by  Mr.  Shepard  and 
his  consulting  engineer,  Paul  A. 
DeMars,  show  this  50,000-watt  sta- 
tion is  being  projected  to  cover 
practically  the  entire  New  England 
I  area    through    utilization    of  the 
,  Armstrong  system.  The  elevation 
,  on  top  of  Wachusett  is  2,000  ft. 
Construction    of    the  transmitter 
I  building  at  a  cost  of  approximately 
$75,000  and  installation  of  a  50,- 
'  000-watt  transmitter  at  a  cost  of 
$50,000  already  have  been  begun, 
under  an  FCC  authorization  given 
the  Yankee   Network,  headed  by 
!  Mr.  Shepard,  last  August.  All  told, 
:it  is  estimated  roughly  that  some 
$250,000  will  be  expended  on  the 
:  experiment. 

In  addition  to  these  two  50,000- 
watt  undertakings,  J  a  n  s  k  y  & 
Bailey,    consulting    engineers  in 


Washington,  on  Dec.  22  were  au- 
thorized by  the  FCC  to  undertake 
frequency  modulation  experiments 
with  a  1, 000-watt  transmitter.  Dr. 
Franklin  M.  Doolittle,  president  of 
WDRC,  Hartford,  and  an  eminent 
engineer  in  his  own  right,  also  has 
applied  for  an  experimental  1, 000- 
watt  frequency  modulation  station 
to  utilize  the  Armstrong  method, 
which  application  is  still  pending. 

The  FCC,  in  its  ultra-high  fre- 
quency allocations  announced  last 
year,  set  aside  the  band  41,000  to 
43,000  kc.  for  "apex"  broadcasting, 
both  for  amplitude  and  frequency 
modulation.  The  frequency  modula- 
tion bands  are  200  kcs.  wide, 
whereas  those  for  amplitude  modu- 
lation are  40  kc.  in  width. 

At  a  demonstration  in  Washing- 
ton nearly  two  years  ago  and  at 
another  in  New  York  last  year, 
Maj.  Armstrong  compared  fre- 
quency modulation  to  the  conven- 
tional amplitude  modulation.  These 
tended  to  show  that  in  frequency 
modulation  a  high  gain  can  be  ac- 
complished oVer  the  noise  level  for 
a  given  signal,  thus  procuring  a 
greater  coverage.  It  was  also  shswn 
that  the  effects  of  fading  were  not 
nearly  so  devastating  on  frequency 
modulation  as  against  the  conven- 
tional method  of  broadcasting. 

Completing  Equipment 

How  soon  Maj.  Armstrong  plans 
to  begin  operation  of  his  New  York 
station  has  not  yet  been  announced. 
He  has  completed  installation  of 
his  400-ft.  antenna  [picture  here- 
with] and  his  building  has  been 
practically  completed.  If  he  can 
cover  the  entire  metropolitan  area 
of  New  York  as  well  as  surround- 
ing rural  terrain  with  a  50,000- 
watt  signal,  there  unquestionably 
will  be  an  influx  of  applications  for 
similar  authorizations.  Few  sta- 
tions with  50,000  watts  in  the  New 
York  area  can  now  do  an  accept- 
able job  of  covering  the  entire 
area,  it  is  contended,  because  of 
the  extremely  high  noise  level  and 
other  propagation  conditions. 

But  even  more  significant,  ac- 
cording to  engineers,  is  the  Shep- 
ard experiment.  Based  on  paper 
computations,  the  Mount  Wachu- 
sett station  would  be  designed  to 
cover  the  entire  New  England  area 
with  a  signal  far  more  satisfactory 
than  that  of  any  50,000-watt  sta- 
tion using  conventional  modulation. 
New  England  is  notoriously  diffi- 
cult to  cover,  because  the  limestone 
deposits  constitute  an  unusual  ab- 
sorption factor.  The  claim  for  both 
the  New  England  and  New  York 
experiments  is  that  by  using  the 
frequency  modulation  method  from 
a  high  elevation,  attenuation  diffi- 
culties are  almost  entirely  over- 
come. 

A  special  receiver  is  required  to 
pick  up  frequency  modulation  sig- 
nals since  all  those  now  in  use  are 
designed  for  amplitude  modulation. 
Thus,  reception  of  the  experimen- 
tal signals  will  be  limited  to  spe- 
cially designed  receivers  or  to  those 
receivers  equipped  with  devices 
making  possible  tuning  of  these 
stations.  It  is  claimed,  however, 
that  the  superior  service  which 
would  accrue  from  the  operation 
would  accelerate  public  demand  for 


receivers  capable  of  picking  up  the 
signal. 

Frequency  modulation  is  not  an 
entirely  new  art.  Maj.  Armstrong, 
however,  devised  the  method  of 
perfecting  its  use,  it  is  claimed  in 
his  behalf.  It  was  recalled  that 
KDKA,  pioneer  radio  station,  a 
number  of  years  ago  conducted 
tests  with  frequency  modulation 
but  did  not  find  them  entii'ely  satis- 
factory. 

For  his  New  England  experi- 
ments, Mr.  Shepard  has  been  given 
permission  to  use  a  radio,  as  dis- 
tinguished from  a  wire  relay,  be- 
tween Boston  and  Mt.  Wachusett 
to  transmit  programs.  Frequency 
modulation  also  would  be  employed 
for  this  relay. 

Another  claim  made  for  fre- 
quency modulation  is  that  it  prob- 
ably would  enable  more  stations  to 
be  assigned  to  the  same  channel 
.without  interference.  At  present,  to 
avoid  interference  as  between  two 
stations,  engineering  standards 
specify  that  the  signal  of  the  de- 
sired station  must  be  20  times 
stronger  than  that  of  the  undesired 
station.  On  frequency  modulation, 
it  appears  that  the  ratio  of  four  to 
one  or  possibly  even  two  to  one  will 
be  sufficient  to  avoid  interference. 

Under  the  regulations  of  the 
FCC,  periodic  reports  must  be 
made  to  it  on  the  progress  in  ex- 
perimental operations.  Thus,  the 
Commission  will  be  kept  posted  on 
the  development  of  the  Armstrong 
tests  both  in  New  York  and  in  New 
England,  as  well  as  by  Jansky  & 
Bailey. 


FUTURE  ANTENNA? —Here  is 
the  400-foot  tower  erected  near  Al- 
pine, N.  J.,  by  Major  Edwin  H. 
Armstrong,  for  frequency  modula- 
tion transmission  exneriments  in 
the  ultra-high  frequencies,  which, 
if  it  proves  feasible,  may  revolu- 
tionize future  broadcasting.  Maj. 
Armstrong  is  the  inventor  of  the 
superheterodyne  and  superregen- 
erative circuits. 


Demands  Offered 
Nets  and  Agencies 
By  Talent  Union 

'Get  Acquainted'  Conferences 

Held  With  AFRA  Official 

FIRST  presentation  of  demands  of 
the  American  Federation  of  Radio 
Artists  for  standard  wage  scales 
and  working  conditions  for  actors, 
singers,  announcers  and  sound  ef- 
fects men  employed  on  network 
programs  was  made  to  CBS  on 
Jan.  11.  Meeting  with  NBC,  sched- 
uled for  the  same  day  was  post- 
poned until  Jan.  13. 

Details  of  CBS  conference  were 
not  divulged,  but  it  is  understood 
that  meeting  consisted  chiefly  of  an 
outline  of  the  talent  union's  de- 
mands which  are  to  be  presented  in 
full  detail  at  a  later  date.  Mrs. 
Emily  Holt,  executive  secretary  of 
AFRA  and  chairman  of  its  ne- 
gotiating committee,  expressed  the 
opinion  that  it  would  not  be  long 
before  an  agreement  was  reached, 
but  refused  to  define  more  exactly 
what  she  meant  by  "not  long". 

The  CBS  conference  was  pre- 
ceded by  a  number  of  informal 
meetings  at  which  the  situation  of 
talent  employed  on  network  pro- 
grams was  discussed  informally 
without  the  union  presenting  any 
demands.  First  of  these  "getting 
acquainted  sessions",  as  Mrs.  Holt 
described  them,  was  held  with  ex- 
ecutives of  Young  &  Rubicam,  and 
second  with  BBDO.  Mrs.  Holt  said 
that  due  to  the  holidays  it  had  been 
impossible  to  arrange  meetings 
with  other  agencies  but  that  she 
hoped  to  be  able  to  talk  to  all  who 
are  active  in  network  radio  before 
final  action  is  taken. 

Meets  With  Agencies 

A  meeting  with  John  Benson, 
president,  and  Frederic  Gamble, 
executive  secretary  of  the  AAAA, 
was  held  on  Jan.  10,  which  will 
probably  be  followed  by  other  ses- 
sions, and  a  date  has  been  set  for 
a  get-together  with  Compton  Adv. 
Inc.  Preliminary  meetings  were 
also  held  with  William  S.  Paley, 
president,  and  Edward  Klauber, 
executive  vice-president,  of  CBS, 
and  with  Mark  Woods,  vice-presi- 
dent of  NBC,  following  which  each 
network  appointed  a  committee  to 
carry  on  negotiations  with  AFRA. 

In  addition  to  Mrs.  Holt,  the 
AFRA  committee  consists  of 
George  Heller,  assistant  executive 
secretary,  Henry  Jaffe,  union  at- 
torney, and  Roy  Jones,  Chicago 
member  of  AFRA's  national  board. 
NBC's  committee  is  made  up  of 
Mr.  Woods,  C.  W.  Fitch,  business 
manager  of  the  program  depart- 
ment, and  E.  G.  Prime,  network 
attorney.  CBS  will  be  represented 
by  Lawi-ence  Lowman,  vice-presi- 
dent, I.  S.  Becker,  business  man- 
ager of  Columbia  Artists  Inc.,  and 
Joseph  Burgess,  network  person- 
nel director. 

Mrs.  Holt  told  Broadcasting 
that  the  friendly  reception  given 
to  her  committee  by  agency  and 
network  executives  had  been  ex- 
tremely gratifying  and  said  that 
she  believed  little  diflSculty  would 
be  encountered  in  bringing  about 
a  satisfactory  solution  to  the  mu- 
tual problems  of  radio  artists  and 
their  employers.  She  said  that 
AFRA  is  not  trying  to  deliver  an 
ultimatum  to  broadcasting,  but  is 
(Continued  on  page  77) 
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Radio  Manhandled, 
In  Adams'  Opinion 

Admires  Medium  But  Deplores 
The  Way  It  Is  Being  Used 

RADIO  is  being  badly  manhan- 
dled by  advertisers,  in  the  opinion 
of  James  R.  Adams,  writing  in 
his  new  book  More  Power  to  Ad- 
vertising (Harpers),  because  prac- 
tically all  commercial  continuity 
writers  write  sermons  and  practi- 
cally all  announcers  are  compelled 
to  read  them  as  such. 

Mr.  Adams,  vice-president  of 
MacManus,  John  &  Adams  Inc., 
Detroit  advertising  agency,  be- 
lieves that  advertisers  overlook 
the  important  point  that  in  spo- 
ken conversation  more  than  the 
voice  tempers  the  observation. 
There  are  the  face,  gestures,  smile, 
but  all  these  are  missing  in  radio. 
Often,  he  says,  the  voice  is  expect- 
ed to  do  too  much. 

He  declares  he  has  "nothing  but 
admiration  for  radio.  It  is  a  tre- 
mendous medium.  Furthermore,  it 
came  just  at  the  right  time  to  give 
advertising  a  lift  over  what  gave 
every  appearance  of  being  a  hill." 
But  he  hasn't,  he  declares,  the 
same  admiration  for  the  manner 
in  which  radio  is  being  used. 

Frenzies  and  Conches 

Mr.  Adams  holds  out  for  rea- 
sonableness in  radio  announcing, 
not,  as  is  so  often  the  case,  "a  per- 
fect frenzy  of  anxietv"  or  "the 
modulated  delicacy  of  a  conch- 
shell  answering  the  ocean's  call." 

He  declares  he  would  laugh  in 
the  face  of  a  salesman  who  talked 
to  him  in  the  measured  rhythm  of 
a  narrative  poem,  setting  the  sales 
point  to  hexameter. 

_  "Spoken  salesmanship  over  the 
air  is  in  precisely  the  same  cate- 
gory as  salesmanship  over  the 
counter  or  on  the  salesroom  floor 
— with  the  one  difference  that  the 
nrospect  has  no  chance  to  answer 
back  in  radio  salesmanship,"  Mr. 
Adams  writes. 

"If  you  wouldn't  yell  at  a  pros- 
pect on  the  salesroom  floor,  you 
shouldn't  yell  at  him  out  of  "the 
loudspeaker.  If  you  wouldn't  set 
your  argument  to  hexameter  over 
the  counter,  don't  do  it  over  the 
air." 

"The  writer  believes  he  knows 
why  radio  advertisers  go  to  such 
extremes.  It  is  because  they  think 
of  their  audience  in  terms  of  ten 
million  people. 

"When  they  vision  a  radio  audi- 
ence, advertisers  see  the  whole  'kit 
and  billin'  of  them  gathered  to- 
gether in  some  vast  amphitheatre. 
Thev  see  this  great  audience  out 
there  in  the  flesh  and  blood,  ner- 
snirinsT  and  cheerine  and  having 
the  psychological  reactions  of  a 
giant  crowd. 

"And  seeinp'  all  this  in  their 
mind's  eye,  they  logically  preach 
a  sermon." 

Pointing  out  the  follv  of  this  at- 
titude. Mr.  Adams  asks  radio  ad- 
vertisers to  imagine  themselves 
talking  to  iust  a  few  people  in 
the  quiet  of  their  homes.  Then 
imagine  they  have  been  invited 
to  talk  about  their  company  and 
its  products.  With  that  in  mind, 
he  advises  them,  act  accordingly. 

The  time  is  near,  the  writer  de- 
clares, when  broadcasting  compan- 
ies will  be  able  to  speak  their 
minds  on  the  matter,  when  there 
will  be  more  requests  for  time  on 
the  air  than  can  be  granted. 


DIRECTOR  —  Maurice  Spitalny, 
brother  of  Leopold  Spitalny,  NBC 
director  of  musical  personnel,  and 
Phil  Spitalny,  conductor  of  an  .all- 
girl  orchestra,  is  the  new  musical 
director  of  KDKA,  Pittsburgh,  hav- 
ing assumed  the  post  Jan.  13.  Here 
he  is  (seated)  chatting  with  A.  E. 
Nelson,  manager  of  KDKA. 


Radio  Set  Sales  OfE 

DECEMBER  sales  running  40  to 
45%  behind  the  same  month  last 
year,  radio  set  sales  for  1937  will 
run  somewhere  between  7,600,000 
and  7,700,000,  according  to  Radio 
Today,  dealer  trade  journal.  This 
compares  with  an  all-time  high  es- 
tablished in  radio  set  production 
and  sales  in  1936  of  8,248,755,  a 
falling  off  of  7%. 


AFA's  New  Chairman 

MASON  BRITTON,  vice  chairman 
of  the  McGraw-Hill  Publishing  Co., 
on  Jan.  13  was  elected  chairman 
of  the  board  of  the  Advertising 
Federation  of  America,  succeed- 
ing E.  H.  McReynolds,  of  St. 
Louis,  whose  death  occurred  last 
month.  In  announcing  the  election 
following  a  board  meeting  in  New 
York,  George  M.  Slocum,  Detroit, 
AFA  president,  also  announced 
the  election  of  Henry  Obermeyer, 
assistant  vice-president  of  the 
Consolidate  Edison  Co.,  of  New 
York,  in  charge  of  advertising,  as 
AFA  director  succeeding  Mr.  Mc- 
Reynolds. 


Radio  in  mid-December  has  spent 
his  entire  time  on  this  matter,  was 
in  daily  contact  by  wire  and  long 
distance  phone  with  stations  and 
unions  which  were  having  difficulty 
in  coming  to  terms. 

Mr.  Weber,  who  has  been  con- 
fined to  his  home  with  a  severe 
cold  since  the  holidays,  had  been 
concentrating  on  the  task  of  bring- 
ing negotiations  to  a  close  by  the  i 
17th.  In  his  absence  from  his  office 
it  was  impossible  to  learn  what 
penalties  the  union  plans  to  apply 
to  stations  not  coming  in  under  the 
deadline.  Neither  could  the  further 
plans  of  the  AFM  be  discovered, 
although  it  is  expected  that  as 
soon  as  the  IRNA  plan  goes  into 
effect  the  union  will  resume  its 
negotiations  with  the  makers  of 
transcriptions  and  phonograph 
records  and  will  begin  dealings 
with  the  stations  not  affiliated 
with  the  major  networks. 

Union  Referendum 

In  New  York,  at  least,  the  non- 
network  stations  were  anxious  to 
have  their  status  with  the  AFM  , 
determined  as  soon  as  possible  for 
on  March  3  the  contracts  between  '■ 
the  local  union  and  all  Class  A  ' 
and  Class  B  stations  expire  and  | 
the  union  plans  to  begin  negotia- 
tions with  these  stations  as  soon  i 
as  it  has  completed  its  contracts; 
with  the  network  key  outlets.  To 
complicate  further  the  New  York^ 
situation,   the   union   membership ' 
in  that  city  has  passed  a  refer-; 
endum   prohibiting   any  musician: 
who  has  earned  $54  in  a  week  from! 
accepting  further  employment  in 
the  same  week.  Considering  only 
the    effect   on    broadcasting,   this : 
measure  means  that  members  of 
symphony  orchestras,  name  dance 
bands,  station  staff  orchestras,  and  i 
similarly  employed  musicians  will  1 
not  be  allowed  to  play  for  other 
broadcasts  or  to  make  transcrip- 
tions during  their  free  time. 

The  exact  effects  of  this  share- 
the-work  ruling  can  not  be  fore- 
cast accurately  at  this  time,  al- 
though it  will  inevitably  bring 
about  a  complete  reorganization  of 
many  musical  aggregations  now 
heard  on  the  air.  The  rule  does 
not  go  into  effect  until  the  middle 
of  February,  however,  two  weeks 
after  its  publication  in  the  month- 
ly journal  of  the  local,  and  there' 
may  be  a  further  postponement  as 
disgruntled  union  members  arff 
planning  to  protest  both  througW 
the  union's  executive  board  and^ 
through  the  courts,  requesting  a 
stay  until  the  legality  of  such  a 
referendum  may  be  determined. 

Meat  Men  on  the  Air  > 

NATIONAL  LIVE  STOCK  &  Meat 
Board,  Chicago,  composed  of  lead- 
ing meat  packers  and  cattle  men- 
has  placed  its  account  with  Camp-- 
bell-Ewald  Co.  Inc.,  Chicago.  A  ra-' 
dio  campaign  on  14  stations,  con- 
sisting of  five-minute  to  half  hour' 
live  talent  programs  broadcast 
two  to  six  times  weekly,  wiW  start' 
Jan.  17.  Advertising  will  stresf 
that  meat  is  plentiful,  prices  are 
cheap,  and  that  meat  is  an  aid  ir 
reducing.  The  complete  station  lisf 
follows:  WLS  WOR  KMOX  KN5 
WBZ-WBZA  WBAL  KYA  WXY2 
KOA  KOIL  WFAA  WLW  WHC 
WHB.    : 

WAAB  Boost  Favored 

AN  INCREASE  in  power  from  50( 
watts  night  and  1,000  watts  day  t(j 
1,000  unlimited  time  for  WAAB 
Boston,  Yankee  Network  key,  wa:. 
recommended  to  the  FCC  Jan.  1': 
by  Examiner  Dahlberg. 


Exchange  of  Music  Contracts 
Set  by  Negotiators  for  Jan.  17 

Contracts  and  Quota  Expenditures  Slated  to  Start 
On  That  Date;  New  York  Key  Stations  Signed 


ON  JAN.  17  contracts  between  net- 
work affiliated  stations  and  local 
musicians'  unions  in  all  parts  of 
the  country  go  into  effect,  bring- 
ing to  a  close  negotiations  com- 
menced more  than  four  months 
ago.  The  last  barrier  to  exchange 
of  contracts  between  Independent 
Radio  Network  Affiliates  was 
cleared  Jan.  13  when  network  of- 
ficials concluded  contracts  with 
AFM  Local  802  in  New  York  as- 
suring affiliates  of  continued  serv- 
ice of  musical  programs  from  New 
York  key  stations. 

Emile  J.  Gough,  IRNA  secretary, 
and  Joseph  N.  Weber,  AFM  pvesi- 
dent,  wound  up  their  negotiations 
Jan.  14,  exchanging  the  more  than 
200  contracts  already  received.  Mr. 
Weber  notified  all  locals  the  na- 
tional plan  of  settlement  is  finally 
effective  Jan.  17,  although  a  short 
period  of  grace  is  to  be  allowed. 
Message  to  Affiliates 

On  Jan.  8,  following  an  all-day 
session  with  President  Weber,  Sam- 
uel R.  Rosenbaum,  chairman,  and 
Mr.  Gough  sent  the  following  mes- 
sage to  all  stations  affiliated  with 
NBC,  CBS  and  MBS: 

"To  All  Affiliates: 

Federation  has  decided  to  de- 
clare plan  of  settlement  effective 
as  of  Monday,  Jan.  17,  1938.  All 
contracts  and  quota  expenditures 
will  commence  as  of  that  date  for 
the  purpose  of  the  plan.  There  are 
still  some  few  stations  not  signed 
up.  We  shall  endeavor  to  obtain  for 
them  a  short  period  of  grace,  but 
this  committee  will  shortly  dissolve 
and  will  thereafter  be  unable  to  as- 
sist any  further.  We  advise  prompt 
efforts  to  conclude  remaining  con- 
tracts. We  are  unable  at  this  time 
to  forecast  what  measures  the  Fed- 
eration may  pursue  regarding  hold- 
outs. The  foregoing  is  based  on  the 
assumption  that  the  New  York 
network    key    stations    will  have 


completed  contracts  with  the  New 
York  local  union  on  or  befoi'e  Jan. 
17,  1938,  covering  the  two-year 
period  of  the  national  plan  of  set- 
tlement, so  that  the  network  serv- 
ice will  be  assured  to  cooperating 
stations." 

The  AFM  international  executive 
board,  which  meets  Jan.  17-22  in 
Miami,  probably  will  discuss  the 
broadcast  situation  and  may  fix 
penalties  for  delinquent  stations  as 
well  as  determine  what  action  will 
be  taken  about  transcriptions  and 
phonograph  records. 

Both  the  committee  and  the  union 
stated  that  more  than  200  signed 
contracts  have  been  received  and 
that  practically  all  of  the  others 
are  in  negotiation. 

More  Dickering  in  View 

While  frequent  confei'ences  be- 
tween the  union  and  the  networks 
were  held  and  scheduled  during 
the  last  week  before  Jan.  17,  and 
while  there  was  considerable  hope 
that  the  contracts  would  be  set  in 
time  to  avoid  delaying  the  IRNA- 
AFM  settlement  any  longer,  there 
was  no  assurance  Jan  14  that  this 
could  be  done.  On  two  points,  the 
charge  for  doubling  (playing  two 
instruments),  and  the  wage  scale 
for  the  last  year  of  the  three-year 
contracts,  the  union  requested  more 
than  broadcasters  felt  was  fair. 

Just  what  the  Union's  demands 
are  and  just  how  far  they  exceed 
what  the  broadcasters  are  willing 
to  pay  could  not  be  learned,  but 
from  expressions  on  both  sides 
there  were  plenty  of  indications 
that  these  points  might  not  be  set- 
tled without  a  lot  more  dickering. 

Meanwhile  every  effort  was  being 
made  to  collect  as  many  signed 
contracts  as  possible  in  New  York 
for  the  final  exchange  that  would 
put  the  agreed  plan  of  settlement 
into  operation.  Mr.  Gough,  who 
since  his  resignation  from  Hearst 
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New  Advertising  Bill  Passed  by  House 


FTC  Measure  Is  Almost 
Ready  to  Be  Sent 
To  President 

By  WALTER  BROWN 

THE  House  on  Jan.  12  passed  the 
Wheeler-Lea   bill    broadening  the 
base  of  the  Federal  Trade  Commis- 
sion in   issuing  cease  and  desist 
orders  and  also  giving  that  agency 
sweeping  control   over  false  and 
misleading    advertising    of  food, 
drugs,  devices  and  cosmetics. 
1     Chairman  Lea  (D-Cal.),  of  the 
ijHouse  Interstate  &  Foreign  Com- 
jmerce  Committee,  piloted  the  mea- 
tsure  through  the  House  just  as  he 
reported  it  last  August  w^ith  the 
;exception  of  one  minor  amendment. 
Several   attempts   were   made  to 
amend  the  section  of  the  measure 
dealing  with  food  and  drug  adver- 
jtising,  but  all  were  defeated. 
•    The  bill,  which  was  offered  as  a 
:'substitute  for  the  Wheeler  measure 
:ipassed  by  the  Senate  last  March, 
.passed  on  a  standing  vote  107  to 
110.  The  bill  now  goes  back  to  the 
Senate  for  approval  after  which  it 
requires  only  the  President's  signa- 
jture  to  become  law. 
jj    The  Senate  has  twice  during  the 
|last  three  years  passed  a  food  and 
Jrug  bill  placing  administration  in 
the  Food  and  Drug  Administration 
of  the  Department  of  Agriculture. 
The  desire  of  the  House  to  give  the 
FTC  jurisdiction  has  led  to  ex- 
:ended    delay.    Senator  Copeland 
:(D-N.  Y.),  author  of  the  Senate 
.food  and  drug  bill,  has  indicated 
;he  would  not  oppose  the  food  and 
filrug  advertisement  section  of  the 
;jLea  measure. 


Concerns  Radio  Advertisers 


i    Chairman  Lea  promised  the 
House  early  action  by  his  commit- 
tee on  the  general  provisions  of  the 
Popeland  bill.  Sixty  days  after  the 
.-enactment  of  the  Wheeler- Lea  bill, 
•;he  FTC  will  have  power  to  issue 
;ease   and   desist   orders   to  stop 
'alse  or  misleading  claims  for  prod- 
acts  which  are  held  to  alfect  in- 
uriously  the  general  public  or  the 
idvertisement  of  which  causes  un- 
."air  competition.  There  are  plenty 
\t]f  teeth  in  the  bill  to  provide  en- 
forcement. 

Because  of  the  large  volume  of 
"ood,  drugs,  and  cosmetics  adver- 
tisement carried  over  the  air,  the 
ivVheeler-Lea  bill  and  its  subsequent 
idmmistration  is  of  vital  concern 
,  o  the  broadcasting   industry.  A 
ijipecial  section  exempts  radio  sta- 
tjions,  as  well  as  newspapers  and 
jidvertising  agencies,  from  any  lia- 
bility under  the  act  provided  they 
Ip  not  withhold  from  the  Commis- 
sion   information    on  advertisers 
|vho  may  be  considered  violators. 

The  bill  almost  got  its  start  to 
ihe  White  House  for  the  Presi- 
lent's  signature  on  Jan.  13  when 
chairman  Wheeler  (D-Mont.)  co- 
luthor,  proposed  on  the  floor  that 
the  Senate  concur  in  the  House 
[^imendments  without  the  necessity 
*  'f  sending  it  to  conference.  Sena- 
iior  Copeland,  however,  asked  that 
t  go  over  a  "few  days",  asserting 
shat  the  bill  was  important  and 
hat  there  should  be  debate.  After 
,  urther  discussion.  Senator  Wheeler 
igreed  to  hold  up  his  motion  for  a 
ijiveek. 

Heretofore  vigorously  opposed  to 
■ny  measure  which  would  enlarge 
he  FTC's  jurisdiction  over  adver- 


tising and  reduce  that  of  the  Food 
&  Drug  Administration,  Senator 
Copeland's  strategy  was  believed  to 
be  that  of  seeking  to  force  House 
action  on  his  own  measure  before 
the  Senate  accedes  to  the  Wheeler- 
Lea  bill. 

Broad  discretion  is  given  to  the 
FTC  in  administering  and  enforc- 
ing the  Wheeler-Lea  bill  and  the 
Commission's  interpretation  of 
what  constitutes  "false  advertise- 
ment" will  decide  to  what  extent 
radio  advertising  will  be  affected. 
The  bill  undertakes  to  define  false 
advertising  as  that  which  is  "mis- 
leading in  any  material  respect". 

This  could  well  open  up  before 
the  Commission  such  question  as 
whether  or  not  a  cigarette  manu- 
facturer is  misleading  a  radio  audi- 
ence or  practicing  unfair  competi- 
tion against  another  manufacturer, 
when  the  claim  is  made  that  be- 
cause of  a  certain  process  a  par- 
ticular brand  is  good  to  the  throat 
or  calms  the  nerves. 

Plenty  of  Power 

Chairman  Lea  frankly  stated 
that  the  act  gave  the  FTC  an 
abundance  of  power.  The  manner 
in  which  the  Commission  uses  this 
power  will  in  the  final  analysis  de- 
termine to  what  extent  present  day 


advertising  of  food,  drugs,  and  cos- 
metics will  be  affected. 

The  House  devoted  an  entire  day 
to  consideration  of  the  legislation, 
and  the  debate  was  marked  by  an 
effort  of  a  group  of  members  de- 
manding more  rigid  enforcement 
provisions  than  recommended  by 
the  Committee.  Articles  for  which 
the  makers  made  extravagant 
claims  were  displayed  to  the  House. 
Pictures  of  victims  of  cosmetics 
also  were  shown. 

Chairman  Lea  opened  the  debate 
and  directed  attention  to  the  his- 
tory of  legislation  dealing  with  the 
FTC.  He  contended  that  his  bill 
would  enable  the  Commission  to 
better  protect  the  public  interest. 

"A  great  majority  of  the  people 
are  honest,"  he  said.  "A  great  ma- 
jority of  those  who  advertise  are 
honest.  And  if  the  Government 
points  out  faults  in  their  advertis- 
ing that  affect  the  public  interest, 
they  will  try  to  come  within  the 
law  in  their  advei'tising." 

Speaking  on  the  proposed  amend- 
ments to  section  5  of  the  FTC  act, 
Mr.  Lea  said  the  original  bill, 
passed  in  1914,  provided  jurisdic- 
tion only  when  the  alleged  unfair 
practice  is  injurious  to  a  competi- 
tor, while  the  new  legislation  would 


maintain  the  competition  factor 
and  also  give  jurisdiction  on  a  basis 
of  being  "injurious  to  public  in- 
terest." 

"False  advertising  is  defined  as 
any  advertising  that  is  misleading 
in  any  material  respect,  and  by  the 
amendment  it  is  made  unlawful 
and  an  unfair  practice."  "This 
bill,"  he  added,  "provides  abundant 
method  of  taking  offenders  into 
court  for  unfair  trade  practices." 

Rep.  Mapes  (R-Mich.),  who  op- 
posed the  bill  on  the  ground  that  it 
falls  short  of  the  protection  it 
should  afford,  freely  admitted  the 
need  for  additional  legislation  to 
properly  control  food,  drug  and 
cosmetic  advertising  but  argued 
that  the  proper  place  for  adminis- 
tering such  control  lay  in  the  Food 
and  Drug  administration  of  the  De- 
partment of  Agriculture. 

Rep.  Kenney  (D-N.  J.)  protested 
against  the  Lea  bill  because  it  "is 
without  teeth"  and  "offers  no  penal- 
ties whatever,  with  two  excep- 
tions". The  New  Jersey  congress- 
man proposed  to  make  every  viola- 
tion prosecutable  in  the  courts, 
rather  than  first  warning  violators 
by  FTC  cease  and  desist  orders. 

"If  you  want  to  protect  the  pub- 
lic," said  Kenney,  "you've  got  to 
provide  penalties  that  will  let  the 
advertiser  know  the  public  interest 
must  be  served.  No  false  advertis- 
(Coyitinued  on  page  72) 


Digest  of  Wheeler -Lea  Bill  Amending  FTC  Act    .    .    .  . 


The  Senate  bill  as  passed  last 
March,  amended  Section  5  of  the 
Federal  Trade  Commission  Act  to 
broaden  the  powers  of  the  Federal 
Trade  Commission  over  unfair  meth- 
ods of  competition  by  extending  juris- 
diction to  cover  unfair  or  deceptive 
acts  or  practices  in  commerce.  The 
House  bill  struck  the  entire  section 
of  the  Senate  bill  and  provided  for 
amendment  of  Section  5  of  the  F.T.C. 
act  as  proposed  by  the  Senate  and 
in  addition  added  a  second  section 
investing  jurisdiction  in  the  Commis- 
sion over  false  and  misleading  adver- 
tisements of  foods,  drugs,  devices,  and 
cosmetics. 

The  amendments  to  Section  5  of 
the  F.T.C.  act,  as  carried  in  the 
House  bill,  make  (1)  "unfair  or  de- 
ceptive acts  or  practices  in  commerce" 
unlawful;  (2)  make  the  commission's 
order  to  cease  and  desist  final  upon 
expiration  of  the  time  allowed  for 
filing  a  petition  for  review,  if  no 
petition  has  been  filed  within  that 
time;  (3)  fix  the  time  when  orders 
shall  become  final  where  they  are  re- 
viewed by  the  courts;  (4)  fix  a  civil 
penalty  of  not  to  exceed  $5,000  for 
each  violation  of  the  Commission's 
cease  and  desist  order,  once  the  order 
has  become  final,  and  while  it  is  in 
effect;  and  (5)  exempt  from  the  act 
persons  subject  to  Packers  and  Stock- 
yards Act  of  1921,  except  as  provided 
in  that  act. 

Section  2  of  the  House  bill  further 
amends  the  F.T.C.  act  by  adding 
seven  new  sections.  Section  12(a) 
prohibits  disseminating  any  false  ad- 
vertising, by  mail  or  in  commerce, 
"for  the  purpose  of  inducing,  or 
which  is  likely  to  induce,  directly  or 
indirectly,  the  purchase  of  food, 
drugs,  devices,  or  cosmetics". 

Section  13  provides  that  whenever 
the  Commission  has  reason  to  believe 
"(1)  that  any  person,  partnership, 
or  corporation  is  engaged  in,  or  is 
about  to  engage  in,  the  dissemination 
or  the  causing  of  the  dissemination 
of  any  advertisements  in  violation  of 
Section  12,  and  (2)  that  the  enjoin- 
ing thereof  pending  the  issuance  of 
the  complaint  by  the  Commission 
under  Section  5,  and  until  such  com- 
plaint is  dismissed  by  the  Commission 
or  set  aside  by  the  courts  on  review, 


or  the  order  of  the  Commission  to 
cease  and  desist  made  thereon  has  be- 
come final  within  the  meaning  of  Sec- 
tion 5  would  be  to  the  interest  of 
the  public,"  the  Commission  may 
bring  suit  in  a  district  court  of  the 
United  States  to  enjoin  the  dissemi- 
nation of  such  advertisement. 

Section  14  provides  that  a  violator 
of  Section  12  shall  "if  the  use  of  the 
commodity  advertised  may  be  injuri- 
ous to  health  because  of  results  from 
such  use,  or  if  such  violation  is  with 
intent  to  defraud  or  mislead,  be  guilty 
of  a  misdemeanor,  and  upon  convic- 
tion shall  be  punished  by  a  fine  of 
not  more  than  $5,000  or  by  impris- 
onment for  not  more  than  six  months, 
or  by  both."  The  penalty  limits  are 
doubled  for  subsequent  violations  fol- 
lowing the  first  conviction. 

Liability  for  Dissemination 

Subsection  B  of  Section  14  pro- 
vides : 

"No  publisher,  radio-b  roadcast 
licensee,  or  agency  or  medium  for  the 
dissemination  of  advertising,  exce_pt 
the  manufacturer,  packer,  distributor, 
or  seller  of  the  commodity  to  which 
the  false  advertisement  relates,  shall 
be  liable  under  this  section  by  reason 
of  the  dissemination  by  him  of  any 
false  advertisement,  unless  he  has  re- 
fused, on  the  request  of  the  Commis- 
sion, to  furnish  the  Commission  the 
name  and  post-office  address  of  the 
manufacturer,  packer,  distributor, 
seller,  or  advertising  agency,  residing 
in  the  United  States,  who  caused  him 
to  disseminate  such  advertisement. 
No  advertising  agency  shall  be  liable 
under  this  section  by  reason  of  the 
causing  by  it  of  the  dissemination  of 
any  false  advertisement,  unless  it  has 
refused,  on  the  request  of  the  Com- 
mission, to  furnish  the  Commission 
the  name  and  post-office  address  of 
the  manufacturer,  packer,  distributor, 
or  seller,  residing  in  the  United 
States,  who  caused  it  to  cause  the 
dissemination  of  such  advertisement." 

For  the  purposes  of  Sections  12, 
13,  and  14,  Section  15  defines  the 
term  "false  advertisement"  to  mean 
"an  advertisement,  other  than  label- 
ing, which  is  misleading  in  any  ma- 
terial respect."  In  determining  wheth- 
er any  advertisement  is  misleading 
the  section  directs  that  the  Federal 


Trade  Commission  shall  take  into  ac- 
count, among  other  things,  "not  only 
representations  made  by  statement, 
word,  design,  device,  sound,  or  any 
combination  thereof,  but  also  the  ex- 
tent to  which  the  advertisement  fails 
to  reveal  facts  material  in  the  light 
of  such  representations  or  material 
with  respect  to  consequences  which 
may  result  from  the  use  of  the  com- 
modity to  which  the  advertisement 
relates".  It  is  provided  that  if  there 
exists  a  substantial  difference  of 
opinion  among  experts  as  to  the  truth 
of  the  representation  in  the  adver- 
tisement, it  shall  not  be  considered 
misleading  "if  it  states  clearly  and 
prominently  the  fact  of  such  differ- 
ence of  opinion".  The  burden  of  estab- 
lishing the  misleading  character  of 
any  misrepresentation  is  left  squarely 
on  the  government. 

"Food"  is  defined  to  mean  "(1) 
articles  used  for  food  or  drink  for 
man  or  other  animals,  (2)  chewing 
gum,  and  (3)  articles  used  for  com- 
ponents of  any  such  article". 

The  term  "drug"  is  defined  to  mean 
any  articles  recognized  in  official  for- 
mulas, articles  intended  for  use  in 
diagnosis,  cure,  mitigation,  treatment, 
or  prevention  of  disease,  and  articles 
intended  to  affect  the  structure  of  any 
function  of  the  body. 

"Device"  is  defined  to  mean  instru- 
ments, apparatus,  and  contrivances 
used  in  diagnosis,  cure,  mitigation, 
treatment,  or  prevention  of  disease. 

"Cosmetic"  is  defined  to  mean  "(1) 
articles  intended  to  be  rubbed,  poured, 
sprinkled,  or  sprayed  on,  introduced 
into,  or  otherwise  applied  to  the 
human  body  or  any  part  thereof  for 
cleansing,  beautifying,  promoting  at- 
tractiveness or  altering  the  appear- 
ance, and  (2)  articles  intended  for 
the  use  as  a  component  of  any  such 
articles  ;  except  that  such  terms  shall 
not  include  soap". 

Section  16  provides  that  when  the 
F.T.C.  has  reason  to  believe  that  any 
person  is  liable  to  penalty  under  Sec- 
tion 14  or  Section  5,  it  shall  certify 
the  facts  to  the  Attorney  General, 
"whose  duty  it  shall  be  to  cause  ap- 
propriate proceedings  to  be  brought 
for  the  enforcement  of  the  provisions" 
of  the  act. 

The  act  takes  effect  60  days  after 
its  enactment. 
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More  Proof  Needed  to  Justify 
Superpower,  Declares  Craven 

Chairman  Woodrum  Advises  Against  Radio  Inquiry ; 
Need  of  More  Control  Over  Programs  Suggested 


GRAVE  doubts  that  superpower 
should  be  permitted  at  this  time, 
and  the  view  that  additional  proof 
is  necessary  to  justify  such  power 
as  500,000  watts,  were  expressed 
by  FCC  Commissioner  T.  A.  M. 
Craven  in  testimony  before  the 
House  Appropriations  Subcommit- 
tee released  Jan.  6  coincident  with 
the  introduction  of  the  Independent 
Offices  Appropriation  Bill. 

Commissioner  Craven  had  ap- 
peared before  the  committee  Dec. 
17  and  again  on  Dec.  21  and  was 
subjected  to  sharp  examination  by 
committee  members,  notably  Rep. 
Wigglesworth  (R-Mass.),  leading 
proponent  of  an  FCC  investiga- 
tion. 

The  hearings  were  in  executive 
session  and  the  transcript  was  not 
released  for  publication  until  the 
Independent  Offices  measure,  car- 
rying an  FCC  appropriation  of  $1,- 
745,000  for  the  1939  fiscal  year, 
was  introduced  in  the  House  Jan. 
6  and  passed  Jan.  11. 

Published  stories  that  the  FCC 
had  sent  a  "secret  report"  to  Con- 
gress proposing  legislation  invok- 
ing licensee  fees  upon  stations  and 
also  dealing  with  program  censor- 
ship, newspaper  ownership  and 
similar  issues,  were  branded  en- 
tirely erroneous  by  FCC  Chair- 
man McNinch.  He  said  no  such  re- 
port had  been  submitted  or  had 
even  been  discussed.  It  was  gener- 
ally thought  that  the  misinforma- 
tion developed  from  inaccurate  in- 
terpretation of  Commissioner 
Craven's  testimony  before  the  Ap- 
propriations Subcommittee. 

Wigglesworth's  Charges 

Rep.  Wigglesworth  used  the 
Craven  testimony  as  a  springboard 
for  another  demand  for  a  radio  in- 
vestigation when  the  appropria- 
tions bill  came  before  the  House 
for  consideration  Jan.  16.  He  re- 
newed charges  of  monopoly,  laxity 
by  the  FCC,  improprieties  in  legal 
practice,  "trafficking"  in  station  li- 
censes and,  finally,  without  men- 
tioning his  name,  he  made  the  al- 
legation that  Commissioner  Craven, 
by  virtue  of  purported  transactions 
involving  stock  in  certain  radio 
stations  he  had  represented  as  a 
consulting  engineer  in  private  prac- 
tice, had  run  counter  to  the  Com- 
munications Act  provision  prohibit- 
ing an  FCC  official  or  employe  from 
having  financial  interests  in  any 
company  holding  an  FCC  license. 
In  a  press  release  issued  the  same 
day,  however,  Rep.  Wigglesworth 
mentioned  the  commissioner  by 
name. 

A  staunch  defense  of  Commis- 
sioner Craven  by  Rep.  Woodrum, 
(D-Va.)  chairman  of  the  subcom- 
mittee, followed  the  20-minute  Wig- 
glesworth tirade.  Advising  against 
an  investigation,  M-.  Woodrum 
said  that  Chairman  McNinch, 
named  by  President  Roosevelt  to 


restore  order  at  the  FCC,  should 
be  given  ample  opportunity  to 
"clean  up."  He  said  he  knew  Com- 
missioner Craven  personally  as  a 
consulting  engineer,  and  regarded 
him  as  one  of  the  outstanding  au- 
thorities of  the  world.  He  added 
that  the  Wigglesworth  comments 
were  repetitions  of  those  that  de- 
veloped in  the  Senate  when  Com- 
missioner Craven's  confirmation 
was  before  it  last  summer,  and 
that  he  thought  it  unfair  for  Rep. 
Wigglesworth  to  continue  to  bring 
up  this  matter. 

Rep.  Wigglesworth  inserted  in 
the  Congressional  Record  another 
batch  of  tables  prepared  by  the 
FCC  showing  transfers  and  sales 
of  stations,  which  he  charged  con- 
stituted placing  of  a  value  on  a 
license  by  virtue  of  considerations 
which  were  far  in  excess  of  re- 
placement cost. 

Responding  to  questions  of  Rep. 
Wigglesworth  at  the  executive  com- 
mittee hearing,  Commissioner 
Craven  said  it  was  his  personal 
opinion  that  from  an  engineering 
standpoint,  better  service  to  rural 


Around  the  Clock 

WITH  THE  New  Year, 
KXYZ,  Houston,  went  on  a 
24-hour  schedule,  its  direc- 
tors, Tilford  Jones  and  T. 
Frank  Smith,  claiming  it  is 
the  first  station  in  the  South 
to  broadcast  continuously 
around  the  clock.  Ben  Mc- 
Glashan's  KGFJ,  Los  Ange- 
les, is  reputed  to  be  the  first 
American  station  to  operate 
permanently  on  such  a  sched- 
ule, and  other  stations  have 
followed  its  example,  includ- 
ing WNEW,  New  York. 


areas  can  be  rendered  with  higher 
power  but  that  "in  relating  such 
higher  power  to  the  question  of 
broadcasting  in  this  country,  I  have 
grave  doubts  that  such  higher  pow- 
er should  be  permitted  at  this 
time."  "In  other  words,"  he  con- 
tinued, "I  personally  believe  that 
from  an  economic  and  social  stand- 
point 500  kilowatts  may  be  too 
much  power  under  our  scheme  of 
broadcasting.  In  my  opinion,  addi- 
tional proof  is  necessary  to  justify 
such  power  as  500  kilowatts."  He 
added  he  thought  that  a  lot  has 
been  learned  from  the  500-kilowatt 
operation  of  WLW  and  that  much 
more  will  be  learned  "in  respect  to 
having  a  station  with  that  power." 
Under  further  questioning,  Com- 
(Continued  on  page  60) 


Master  Map  of  Station  Allocations 
Under  North  American  Treaty  Planned 


A  "MASTER  MAP"  of  projected 
allocations  on  the  North  American 
Continent  is  expected  to  precede 
actual  drafting  of  revised  alloca- 
tions for  broadcast  stations  in  the 
United  States  in  accordance  with 
the  agreement  reached  at  the  In- 
ter-American Radio  Conference  in 
Havana  late  last  year. 

Cuba — one  of  the  four  nations 
party  to  the  agreement — already 
has  ratified  the  treaty,  doing  so 
upon  recommendation  of  President 
Bru  on  Dec.  22.  The  agreement 
cannot  become  effective  until  three 
of  the  four  nations  ratify  it  and 
the  fourth — Mexico — signifies  its 
intention  of  so  doing.  The  Mexican 
Senate  does  not  convene  again  un- 
til next  December  and  as  a  conse- 
quence formal  ratification  is  not 
possible  until  then. 

It  is  expected  that  a  delegation 
of  Canadian  engineers,  probably 
headed  by  Comdr.  C.  P.  Edwards, 
will  meet  soon  in  Washington  with 
engineers  of  the  FCC  to  discuss  the 
Canadian  allocations  as  to  specific 
assignments  of  stations.  Similar 
data  is  expected  from  both  Mexico 
and  Cuba.  These  precise  alloca- 
tions, based  on  the  agreement 
reached  at  Havana,  will  be  plotted 
on  a  master  map  of  North  Amer- 
ica so  that  a  complete  picture  of 
the  North  American  radio  struc- 
ture in  projected  form  will  be  ef- 
fected. 

Drafting  New  Rules 

Whether  information  on  the  al- 
locations in  these  other  nations  will 
be  made  generally  available  has 
not  yet  been  decided  as  a  matter 
of  policy  by  the  FCC.  With  the 
publication  of  such  information, 
stations  in  this  country  and  new 
station  applicants  would  be  in  a 


position  to  determine  the  manner 
in  which  they  should  proceed  with 
applications  for  modifications  or 
for  new  facilities  so  as  to  accord 
with  the  general  allocations  pic- 
ture. 

Meanwhile,  FCC  departmental 
heads  are  drafting  proposed  new 
rules  to  conform  to  the  North 
American  agreement  by  providing 
for  revision  of  allocations,  perhaps 
by  the  end  of  the  month  so  that 
parties  in  interest  may  request  a 
hearing  on  them  within  the  statu- 
tory 30-day  period. 

The  proposed  new  rules  are  ex- 
pected to  embody  provisions  for 
horizontal  increases  in  power  of 
regional  stations  from  1,000  watts 
night  to  5,000  watts  and  of  local 
stations  from  100  watts  to  250 
watts  night.  Numerous  changes  in 
technical  regulations  also  would 
be  provided  for,  it  is  understood,  to 
make  the  provisions  conform  with 
the  Havana  agreement. 

The  present  50,000-watt  maxi- 
mum on  clear  channels  probably 
will  be  made  tTie  minimum  power 
for  class  1-A  stations  or  those  in 
the  first  category,  but  that  would 
not  by  any  means  augur  for  super- 
power at  this  time.  This  issue  must 
be  decided  on  the  basis  of  taking  of 
additional  testimony  on  the  merits 
of  superpower  as  has  been  clearly 
indicated  by  members  of  the  FCC. 

The  14  applications  of  clear  chan- 
nel stations  now  pending  for  au- 
thority to  use  500  kilowatts  pre- 
sumably will  be  the  basis  for  these 
hearings.  All  of  them  have  been 
designated  for  hearing,  but  no  date 
has  been  set.  The  setting  of  a  defi- 
nite date  unquestionably  will  fol- 
low the  promulgation  of  the  pro- 
posed new  rules. 


Craven  to  Attend 
Cairo  Conference, 

May  be  Named  by  President  j 
After  Demand  is  Made  ' 

DESPITE  original  plans  to  remains 
in  Washington  because  of  the  pres-; 
sure  of  FCC  business,  Commis-[ 
sioner  T.  A.  M.  Craven  is  expected 
to  attend  the  International  Tele-i 
communications  Conference  in  Cai- 
ro as  a  delegate,  departing  in  time 
to  reach  the  conference  city  by  Feb. 
7. 

It  is  learned  on  good  authority 
that  Commissioner  Craven  has 
been  urged  by  the  State  De- 
partment and  by  Senator  Wallace 
H.  White  (R-Maine),  chairman  of 
the  American  delegation,  to  attend 
the  conference.  He  had  been  elimi- 
nated from  the  delegation  on  his 
own  request  and  that  of  Chairman 
McNinch  of  the  FCC  because  of 
the  pressure  of  work  confronting 
that  agency. 

Since  the  delegation  sailed  Jan. 
4,  however,  the  demand  for  his 
presence  at  the  conference  was  re- 
newed and  President  Roosevelt, 
upon  recommendation  of  the  State 
Department,  is  expected  to  appoint' 
him  as  a  fifth  delegate.  Other  delie- 
gates,  in  addition  to  Chairman 
White,  are  Capt.  S.  C.  Hooper 
Navy;  Lieut.  E.  K.  Jett,  FCC  chieJ 
engineer,  and  Francis  C.  DeWolf 
Treaty  Division,  State  Department 

Broadcasting  Not  Vital 

Broadcasting,  except  for  its  in 
ternational  aspects,  is  expected  t( 
play  only  a  minor  part  in  the  con 
ference.  Greatest  emphasis  is  upoi 
revision  of  telegraph  provisions  o: 
the  convention.  Widening  of  the  in 
tenational  broadcast  band  fo: 
shortwave  service  has  evolved  ai 
the  most  important  broadcastinj 
issue.  The  number  of  channel 
available  in  the  bands  presently  al 
located  is  91,  whereas  the  actua 
number  in  use  totals  245.  Use  o 
these  frequencies  for  spreading  o 
propaganda,  notably  by  such  na 
tions  as  Germany,  Italy  and  Grea 
Britain,  has  given  rise  to  increase' 
demands  for  such  facilities. 

Commissioner  Craven,  it  is  un 
derstood,  probably  will  leave  th; 
United  States  at  the  end  of  th 
month  for  London  and  fly  fror 
London  to  Cairo.  How  long  he  wi 
remain  will  depend  upon  the  d( 
velopments  at  the  conference  bu 
the  urgency  of  business  before  th^ 
FCC  is  expected  to  shorten  his  sta 
possibly  to  a  month.  The  confeii 
ence  itself  is  expected  to  run  froi 
two  to  three  months,  startin; 
Feb.  1. 

With  the  projected  new  broacs 
cast  allocations  the  most  importar 
matter  of  business  before  the  FCCi 
Commissioner  Craven's  absent 
may  result  in  a  delay  in  promulga 
tion  of  the  new  rules  which  woul 
open  the  way  for  the  frequenc 
shifts.  He  was  chairman  of  the  T 
S.  Delegation  to  the  Inter-Amer ' 
can  Radio  Conference  in  Havar 
late  last  year  and  is  the  majf 
author  of  the  allocations  plan, 
is  presumed  he  will  work  on  the; 
projected  new  rules  while  en  rouii 
to  Cairo  in  the  hope  that  they  wi 
be  ready  for  promulgation  eithi 
before  or  coincident  with  his  retui 
from  the  conference,  expected  : 
early  March. 
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BIG 


YES!-:i  ^ 


^J^  HE  extent  to  which  big  WHO  is  help- 
ful to  advertisers  can  all  be  summed 
up  in  one  small  statement: 


Station  WHO  carried  over  4200  hours  of 
commercial  time  in  1937  —  an  average 
of  sixty-seven  advertisers  per  day!  More 
than  half  of  this  time  went  for  spot 
broadcasts  —  many  of  them  written  and 
produced  right  here  in  our  own  studios! 

If  you  are  considering  a  schedule  in  Iowa 
Plus,  get  the  facts  about  WHO.  The  chart 
at  the  right  gives  the  facts  about  power 
and  cost  in  Iowa.  The  rest  of  the  story 
gives  WHO  just  about  that  same  relative 
leadership,  too! 


RADIO  STATION  WHO 
DES  MOINES,  IOWA 


ALL  OTHER  IOWA 
STATIONS  COMBINED 


WHO  operates  on  a  clear  channel,  at  50,000  watts,  full  time.  The 
combined  nighttime  power  of  all  eleven  other  commercial  stations 
in  Iowa  is  6,400  watts.  .  .  The  cost-figures  speak  for  themselves. 


WHOHOWA+-L 

DES    M  0  I  N  E  S  —  5  0  ,  0  0  0  WATTS 
J.O.  MALAND,  MANAGER  FREE  &  PETERS,  INC.,  REPRESENTATIVES 


Sales  Group  Plans 
Regional  Meetings 

Second  Convention  Proposed 

Prior  to  NAB  Gathering 

CARRYING  OUT  plans  adopted 
by  the  Steering  Committee  of  the 
Broadcast  Sales  Directors  (former- 
ly NAB  Sales  Managers'  Division) 
at  a  meeting  Dec.  16  in  Chicago, 
L.  H.  Avery,  chairman  of  the  re- 
organized group,  has  issued  a  call 
to  15  district  chairmen  proposing 
that  they  hold  meetings  prepara- 
tory to  an  annual  session  coinci- 
dent w^ith  the  NAB  convention  in 
Washington  next  month. 

He  suggested  that  the  districts 
hold  their  first  meetings  during 
January  and  that  the  second  an- 
nual convention  of  the  Sales  Man- 
agers' Group  be  held  at  the  Wil- 
lard  Hotel,  Washington,  Feb.  13 — 
the  day  before  the  16th  NAB  an- 
nual convention  opens. 

There  are  approximately  50  sta- 
tions in  each  of  the  districts  and 
district  chairmen  were  asked  to 
rally  sales  directors  for  the  session 
as  a  part  of  the  NAB  effort  to  im- 
prove sales  standards  generally.  He 
suggested  that  each  district  plan 
t@  hold  at  least  two  one-day  meet- 
ings during  1938.  A  registration 
fee  of  $2  per  sales  executive  per 
district  meeting  would  defray  the 
cost  of  clerical  help  and  other  inci- 
dentals. 

Topics  of  Discussion 

Suggested  agenda  for  the  meet- 
ings included  the  pros  and  cons  of 
compensation  of  program  and  tran- 
scription production  companies; 
compensation  of  salesmen;  distri- 
bution of  compensation  between  na- 
tional representatives  and  local 
salesmen;  detailed  consideration  of 
rate  structure,  including  units  of 
sale,  frequency  discounts,  time, 
hour  or  dollar  discounts,  contigu- 
ous rates,  charge  for  special  an- 
nouncement on  network  advertis- 
ers' time,  and  related  problems. 
Under  the  heading  "Sales  Prob- 
lems" were  included  12  topics  such 
as  salesmen's  working  conditions, 
new  ideas,  salesmen's  reports,  an- 
alysis of  calls  per  day  salesmen 
make,  sales  promotion,  contests  for 
new  ideas,  selling  new  ideas,  de- 
partment store  sales,  specialty  shop 
sales,  small  retail  accounts,  local 
musicians,  and  standardized  units 
of  sales. 

The  District  Chairmen  appointed 
by  Mr.  Avery  and  the  Steering 
Committee  are : 

District  No.  1,  William  W.  War- 
ner, WAAB,  Boston;  District  No.  2, 
Charles  F.  Phillips,  WFBL,  Syra- 
cuse; District  No.  3,  Jack  Ham- 
mond, KYW,  Philadelphia;  Dis- 
trict No.  4,  Purnell  Gould,  WFBR, 
Baltimore;  District  No.  5,  Maurice 
Coleman,  WATL,  Atlanta;  District 
No.  6,  to  be  selected;  District  No. 
7,  E.  Y.  Flanigan,  WSPD,  Toledo; 
District  No.  8,  William  R.  Cline, 
WLS,  Chicago;  District  No.  9,  J. 
Leslie  Fox,  KMBC,  Kansas  City; 
District  No.  10,  K.  W.  Husted, 
WCCO,  Minneapolis;  District  No. 
11,  Frank  Bishop,  KFEL,  Denver; 
District  No.  12,  0.  L.  Taylor, 
KGNC,  Amarillo;  District  No.  13, 
to  be  selected;  District  No.  14, 
Fred  Palmer,  KOY,  Phoenix;  Dis- 
trict No.  15,  Charles  D.  Couche, 
KOIN,  Portland. 


Crosley  in  Kitchen 

CROSLEY  DISTRIBUTING 
Corp.  at  a  dealer's  conven- 
tion recently  held  in  Chica- 
go, announced  it  is  building 
many  of  its  S  h  e  1  v  a  d  o  r 
Electric  refrigerators  with 
radios  because  research  has 
revealed  that  housewives 
spending  60%  of  their  work- 
ing time  in  the  kitchen  like 
to  have  their  radios  nearby. 


Mr.  Ferrin 


Ferrin  Belittles  Plans 
For  Limited  Commercials 

THE  problem  of  commercial  pro- 
gram content  cannot  be  solved  for 
either  listener  or  sponsor  by  limit- 
ing commercials  to  10%  or  less  of 
program  t  i  m  e, 
according  to  a 
statement  Jan.  8 
by  Frank  Ferrin, 
new  radio  direc- 
tor  of  Henri, 
Hurst  &  McDon- 
ald, Chicago. 

"Limitation  is 
obviously  not  the 
answer,  since 
commercials  may 
perform  several  different  func- 
tions," Mr.  Ferrin  said.  "Some 
are  merely  reminders  of  a  product 
with  which  the  listener  is  already 
thoroughly  familiar.  Others  are  re- 
quired to  do  a  real  selling  job. 
Where  one  sort  may  need  only  5% 
or  less,  others,  which  define  and  de- 
scribe, must  have  more.  This  agen- 
cy maintains  that  it  is  possible  to 
handle  commercials  so  as  to  make 
them  an  integral  part  of  the  enter- 
tainment. Clever  and  ingenious 
script  writing,  plus  common  sense 
and  an  intelligent  understanding 
of  the  purpose  of  the  particular 
commercial,  will  inject  that  human 
touch  that  makes  the  listener  want 
to  buy." 

Mr.  Ferrin  admits  frankly  that 
many  radio  commercials  are  open 
to  criticism  for  being  too  long, 
over-enthusiastic,  cloying,  dull,  or 
repetitions.  "But  it  does  not  neces- 
sarily follow  that  the  selling  fea- 
ture of  a  sponsored  broadcast  need 
be  tiresome  or  lacking  in  humor  or 
interest,"  he  said. 


Periodical  Group  Plans 
To  Combat  Radio  Inroads 

PERIODICAL  PUBLISHERS  As- 
sociation, trade  association  rep- 
resenting a  group  of  national  mag- 
azines is  making  plans  to  combat 
purported  inroads  of  broadcast  ad- 
vertising. 

The  organization,  it  is  under- 
stood, is  seeking  an  outstanding 
figure  to  become  paid  executive 
and  to  broaden  the  scope  of  the 
group,  which  heretofore  has  con- 
fined itself  largely  to  credit  mat- 
ters. 

The  Association  is  said  to  be 
seeking  funds  to  promote  the  use 
of  national  magazine  advertising, 
presumably  in  an  effort  to  offset 
the  more  widespread  use  of  radio, 
and  to  bring  about  a  closer  con- 
trol of  magazine  copy  by  self-reg- 
ulation. A  number  of  outstanding 
figures  in  the  publication  field  are 
said  to  have  been  approached  in 
connection  with  the  post  of  paid 
president  of  the  group. 


KGKO  Plans  for  Move    TWO  NEW  LOCALS 
Into  Dallas  Fort  Worth  GRANTED  BY  FCC 

A»«*»a  niifinffFarli/^i-krino-     ^  NEW  station  in  Athens,  Ga.,  and 

i\reauurmgr.ariy;3prmg    another  in  Hobbs,  n.  m.,  both 

locals,  have  been  authorized  by  the 
FCC  among  the  first  cases  decided 
by  the  full  Commission  since  the 
abolition  of  divisions.  The  new  Ath- 
ens station,  to  be  known  as  WGAU, 
replaces  the  old  WTFI,  which  was 
authorized  last  year  to  move  into 
Atlanta  where  it  is  now  being  oper- 
ated by  the  Atlanta  Journal  as 
WAGA.  The  New  Mexican  station 
will  be  known  as  KWEW. 

Licensee  of  the  Athens  station 
will  be  a  partnership  comprising 
J.  K.  Patrick,  local  druggist;  Earl 
B.  Braswell,  publisher  of  the  Ath- 
ens Banner  -  Herald;  A.  Lynne 
Brannen,  former  manager  of 
WTFI,  who  will  manage  the  new 
WGAU;  C.  A.  Rowland,  local  seed 
merchant,  and  Tate  Wright,  attor- 
ney. It  will  operate  with  100  watts 
night  and  250  day  on  1310  kc. 

Licensee  of  the  Hobbs  station 
will  be  W.  E.  Whitmore,  owner  and 
manager  of  KGFL,  Roswell,  N.  M. 
The  station  will  operate  with  100 
watts  daytime  on  1500  kc. 


Mr.  Hough  Mr.  Kahn 

THE  Dallas-Fort  Worth  area  will 
have  a  new  regional  broadcasting 
station  on  or  about  May  1  under 
the  FCC's  recent  decision  clearing 
the  way  for  removal  of  KGKO, 
Wichita  Falls,  to  a  point  midway 
between  Dallas  and  Fort  Worth 
and  authorizing  an  increase  in  its 
power.  The  station  will  operate 
with  5,000  watts  day  and  1,000 
nights  on  570  kc,  and  will  be  li- 
censed to  Amon  Carter,  publisher 
of  the  Fort  Worth  Star-Telegram 
and  owner  of  WBAP,  Fort  Worth. 

The  call  letters  will  be  retained, 
and  Darrell  A.  Kahn,  present 
KGKO  manager,  will  continue  as 
business  manager  of  the  new  sta- 
tion under  Harold  V.  Hough, 
WBAP  general  manager.  C.  B. 
Locke,  KGKO  chief  engineer,  will 
also  move  into  Fort  Worth  with  the 
station.  Mr.  Hough  reports  that  a 
new  5,000-watt  RCA  transmitter 
has  been  ordered  together  with 
Blaw-Knox  radiators.  Studios  are 
already  under  construction  on  the 
top  floor  of  Fort  Worth's  Medical 
Arts  Bldg. 

Mr.  Kahn  on  Jan.  10  opened  an 
office  in  that  building  and  will  aid 
in  directing  the  preparations  for 
the  new  KGKO. 

When  KGKO  becomes  a  Fort 
Worth-Dallas  outlet,  it  will  imme- 
diately be  linked  to  the  NBC-Blue 
network.  WFAA,  Dallas,  and 
WBAP,  Fort  Worth,  which  share 
the  800  kc.  clear  channel  with  a 
common  transmitter  of  50,000  watts 
will  become  basic  NBC-Red.  WFAA 
is  owned  by  the  Dallas  Netvs,  and 
there  have  been  reports  that  it 
might  buy  out  WBAP  but  these  are 
unverified. 


Hndson's  New  Car 

HUDSON  MOTOR  CAR  Co.  an- 
nounced on  Jan.  4  that  it  was  go- 
ing into  production  at  once  on  a 
new  low-priced  car  to  be  known  as 
the  "Hudson  112."  The  car  is  built 
on  a  112-inch  wheelbase,  and  sells 
in  a  price  class  about  competitive 
with  Ford,  Chevrolet  and  Plymouth. 
Advertising  on  the  new  car  is  be- 
ing delayed  until  dealers  are 
stocked,  with  first  national  effort 
tentatively  indicated  for  early  Feb- 
ruary. The  outlook  is  that  the  "112" 
will  be  heavily  promoted  on  the 
Hobby  Lobby  show  of  Hudson 
over  CBS.  Spot  announcements  are 
also  being  planned,  but  no  definite 
releases  on  time  have  yet  been 
made.  The  agency  is  Brooke,  Smith 
&  French,  Detroit. 


Oak  Park,  Burlington 
Stations  Denied  by  FCC 

APPLICATIONS  of  Robert  Ray- 
mond McCulla,  Chicago  newspaper- 
man, for  authority  to  erect  a  new 
100-watt  daytime  station  on  1500 
kc.  in  Oak  Park,  111.,  and  of  Leon 
M.  Eisfeld  for  authority  to  erect  a 
new  100-watt  station  on  1310  kc. 
in  Burlington,  la.,  were  denied  by 
the  FCC  in  formal  actions  Dec. 
31.  In  the  former  case,  the  FCC 
sustained  an  examiner's  report  rec- 
ommending against  the  grant,  the 
Commission  finding  the  applicant 
not  financially  qualified  and  no 
sufficient  showing  of  public  need 
for  a  new  station  in  Oak  Park. 
The  Eisfeld  application  was  denied 
as  in  default. 

Application  of  Geraldine  Alber- 
ghane  for  a  new  1,000-watt  day- 
time station  on  720  kc.  in  Paw- 
tucket,  R.  I.  was  also  denied  as  in 
default.  In  addition,  the  Commis- 
sion de  n  i  e  d  the  application  of 
WHOM,  Jersey  City,  for  authority 
to  increase  its  power  from  250 
watts  full  time  to  1,000  watts  day 
and  250  night,  holding  that  such  a 
power  boost  would  interfere  with 
WSAR,  Fall  River,  Mass.,  operat- 
ing with  1,000  watts  on  the  same 
frequency  (1450  kc). 


To  Revive  Disc  Series 

STERLING  PRODUCTS  Inc., 
New  York  (Haley's  M-0,  Dander- 
ine),  expects  to  resume  Way  Down 
East  soon,  using  WBS  transcrip- 
tions five  days  a  week  on  about  15 
stations.  Agency  is  Blackett-Sam- 
ple-Hummert,  New  York. 


P  &  G  Tests  Script 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, is  testing  Across  the 
Breakfast  Table,  comedy  script 
act,  on  three  stations  for  Ivory 
Soap.  Program,  which  has  been 
sustaining  for  the  past  year  on 
KMBC,  Kansas  City,  began  under 
Ivory  sponsorship  on  that  station 
Jan.  3,  and  will  start  by  transcrip- 
tions on  KYW,  Philadelphia,  and 
WGR,  Buffalo,  Jan.  17,  on  a  quar- 
ter-hour, five  days  a  week  sched- 
ule. The  program  is  written  and 
acted  by  Margaret  Heckle  and 
Neal  Keehn,  who  originated  it 
when  they  were  at  WCLO,  Janes- 
ville.  Later  it  was  on  Affiliated 
network  before  going  to  KMBC. 


DAYTIME  power  increases  from  10' 
watts  to  250  watts  on  Jan.  5  wer 
granted  by  the  FCC  to  KONG,  San 
Antonio,  and  KLAH,  Carlsbad,  N. 
M. 
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What's  Klingtite? 
Ask  Anyone  in  the 
Los  AngelesRegion 

Can't  Make  It  Fast  Enough  to 
Meet  Radio-Created  Demand 

By  WALTER  McCREERY 

Sales  Manager, 
Allied  Adv.  Agencies   Inc.,  Los  Angeles 

"WHAT  is  Klingtite?"  asked  des- 
perate husbands  whose  wives  sug- 
gested its  use  for  mending  every- 
thing from  an  easy  chair  to  a  pair 
of  corduroy  pants.  No  wonder  they 
didn't  know  what  Klingtite  was! 
No  one  did  a  few  months  ago  ex- 
cept the  chemist  who  developed  the 
formula  and  decided  it  was  a  su- 
perior waterproof  adhesive  for 
cloth,  canvas  and  fabrics  in  gen- 
eral. 

That  was  the  time  Klingtite 
Products  Co.  of  Hollywood,  manu- 
facturers of  the  product,  came  to 
us.  The  organization  had  never 
advertised  and  had  a  limited  bud- 
get for  its  campaign.  It  wanted  to 
exploit  this  unusual  product  to  the 
best  advantage.  Spot  announce- 
ments didn't  suit,  so  it  was  de- 
cided to  pool  the  budget  in  a  popu- 
lar participating  program.  We 
chose  Fletcher  Wiley's  Housewives 
Protective  League,  a  late  afternoon 
half -hour  of  philosophy  heard  five 
times  weekly  on  KNX,  Hollywood. 
Our  choice  met  with  the  sponsor's 
approval,  but  Wiley  first  had  to 
know  whether  the  product  was  all 
we  claimed  for  it — he  recommends 
his  sponsors  with  a  religious  fer- 
vor and  he  sells  merchandise. 

And  Then  the  Demand 

After  thoroughly  investigating, 
Wiley  was  "sold".  He  accepted  the 
account  on  his  program.  To  intro- 
duce Klingtite  to  listeners  a  sam- 
ple bottle  was  offered  in  exchange 
for  the  name  and  address  of  a 
store  where  purchase  had  been  at- 
tempted but  the  product  was  not 
stocked.  Several  thousand  samples 
were  thus  given  away  and  the 
sponsor  in  return  received  as 
many  names  of  stores  who  had 
already  been  contacted  by  the  lis- 
tener and  were  in  direct  line  for 
sale.  So  great  became  public  in- 
terest, aroused  by  the  daily  broad- 
cast, that  leading  Southern  Cali- 
fornia stores  that  had  refused  to 
stock  Klingtite  were  forced  by 
consumer  demand  to  add  the  mer- 
chandise to  their  list.  And  that 
was  against  the  competition  of  25 
competitive  adheasives  on  the 
market. 

In  the  first  15  weeks  of  promo- 
tional development  by  use  of  radio 
exclusively,  Klingtite  increased  its 
sales  850%  and  it  is  still  growing. 
Klingtite  Products  Co.  was  forced 
to  cancel  its  radio  campaign  after 
17  weeks  because  the  demand  for 
the  product  became  greater  than 
the  supply.  It  later  was  resumed  on 
the  Fletchei-  Wiley  program,  after 
a  two  months  lay-off.  In  the  mean- 
time the  firm  is  rushing  plans  for 
a  new  building  and  plant  for  in- 
creased production,  as  leading  mo- 
tion picture  companies  in  Holly- 
wood find  additional  use  for  Kling- 
tite in  building  canvas  stage  sets 
and  applying  wall  board  and  in- 
sulation. 

The  success  of  this  unknown  and 
undeveloped  account  with  a  small 
budget  is  proof  that  radio  mer- 
chandising demands  a  voice  on  the 
ether  to  pitch  the  commercial  that 
is  just  as  familiar  as  the  charac- 


Program  Preview 

DEVICE  for  audience  build- 
ing patterned  after  the  mo- 
tion picture  theater  trailer, 
planned  by  John  Harvey  of 
Blackett  -  Sample  -  Hummert, 
Chicago,  was  used  on  WTMJ, 
Milwaukee,  a  few  days  be- 
fore the  national  premiere  of 
Those  Happy  Gilmans,  new 
script  show  being  tested  on 
WTMJ  for  General  Mills.  The 
agency  bought  five  minutes 
of  time  and  a  preview  of  the 
show  was  presented.  After 
due  build  up  by  an  announcer 
the  cast  did  about  four  min- 
utes of  script  from  the  serial. 


Court  Refuses  to  Rule 
On  Broadcasts  of  Trials 

DECLINING  to  rule  on  the  pro- 
priety of  broadcasts  of  court 
trials,  the  Oregon  Supreme  Court 
on  January  4  affirmed  a  ruling  of 
the  lower  court  dismissing  a  $75,- 
000  libel  suit  growing  out  of  re- 
marks made  during  a  murder  trial 
which  was  broadcast  over  KFJI, 
Klamath  Falls,  Ore.  Mrs.  Josephine 
Irwin  had  claimed  her  reputation 
was  damaged  when  defense  counsel 
broadcast  his  closing  arguments  to 
the  jury  in  the  murder  trial  of 
Marion  Meyerle.  The  Supreme 
Court  pointed  out  that  the  Ameri- 
can Bar  Association  "frowns"  up- 
on courtroom  broadcasts  but  said 
it  was  a  matter  for  the  determina- 
tion of  the  trial  judge. 


Tampans  Buy  WLAK 

SALE  of  controlling  interest  in 
WLAK,  Lakeland,  Fla.,  to  David 
E.  Smiley  and  Ralph  Nicholson, 
publishers  of  the  Tampa  Times, 
which  owns  WDAE,  Tampa,  was 
announced  Jan.  4  by  J.  P.  March- 
ant,  Lakeland  attorney  who  former- 
ly controlled  the  100-watt  station 
on  1310  kc.  The  amount  paid  and  the 
proportion  of  stock  involved  was 
not  disclosed.  The  sale  deal  will 
require  FCC  approval.  Mr.  March- 
ant  owns  50  shares  of  the  licensee 
Lake  Region  Broadcasting  Co.'s 
common  stock,  with  18  shares 
owned  by  D.  J.  Carey,  merchant  of 
Eaton  Park,  Fla.,  and  16  shares  by 
D.  B.  Rawls,  of  Lakeland. 


BECAUSE  of  the  many  odd  names 
of  towns  and  points  of  interest  in 
Wisconsin,  Bob  Heiss,  announcer  of 
WTM.I,  Milwaukee,  has  compiled  a 
special  pronouncing  gazetteer  for  staff 
members  to  study. 


ters  of  the  program.  It  must  be  a 
character  known  to  the  audience 
and  one  whose  words  carry  a  guar- 
antee, for  the  radio  audience  is 
smarter  today  than  it  was  five 
years  ago.  Also,  placement  of  spot 
announcements  can  be  just  as  big 
a  job  as  lining  up  a  half -hour  show 
if  the  job  is  to  be  well  done  .  .  . 
and  it  cannot  be  denied  that  the 
account  which  buys  spot  today, 
properly  handled,  will  buy  half- 
hour  shows  next  year. 

Stations  would  do  well  to  create 
participating  periods  to  be  handled 
by  an  outstanding  radio  character 
and  exercise  care  in  accepting  only 
accounts  which  can  be  honestly  rec- 
ommended and  guaranteed  by  the 
station. 


New  Home  of  WBRE 


STAFF  COMPLETED 
BY  KARM,  FRESISO 

LINKING  with  CBS  on  the  day  of 
its  opening,  Jan.  15,  the  new 
KARM,  Fresno,  Cal.,  has  com- 
pleted its  staff  headed  by  Lou  Kep- 
linger  as  manager  and  commercial 
manager,  according  to  George 
Harm,  local  Don  Lee  distributor 
of  Cadillac,  La  Salle  and  Oldsmo- 
bile  cars  who  is  licensee  of  the  sta- 
tion authorized  by  the  FCC  for 
construction  last  July.  Mr.  Kep- 
linger  is  former  manager  of  KVOR, 
Colorado  Springs. 

Dick  Wegener,  formerly  with 
KHJ,  Los  Angeles,  and  KTMS, 
Santa  Barbara,  has  been  named 
program  director,  and  John  Scales, 
formerly  with  KFWB,  Hollywood, 
is  chief  engineer. 

The  station  was  to  be  greeted 
with  a  CBS  dedicatory  program  as 
it  went  on  the  air  with  100  watts 
full  time  on  1310  kc.  Its  studios 
and  offices  are  located  in  the  Harm 
Bldg.  in  downtown  Fresno,  to 
which  an  additional  story  was  built 
to  accommodate  them.  Transmitter 
building  and  a  265-foot  vertical 
radiator  are  located  three  miles 
east  of  Fresno;  RCA  equipment 
has  been  installed  throughout. 

Simultaneously  KROY,  Sacra- 
mento, Cal.,  joined  the  network  and 
WBRK,  Pittsfield,  Mass.,  will  be- 
come a  CBS  affiliate  Feb.  1. 


100%-100-WATTER— Here  is  the 
modernistic  transmitting  house  and 
Lehigh  vertical  radiator  of  WBRE, 
Wilkes-Barre,  which  on  Jan.  30 
joins  NBC  as  an  optional  Red  or 
Blue  outlet. 


WBRE,  in  Wilkes-Barre, 
Joins  NBC  as  Optional 

WBRE,  Wilkes-Barre,  Pa.,  joins 
the  NBC  Network  as  an  optional 
Red  and  Blue  outlet  Jan.  30  under 
an  affiliation  agreement  worked 
out  with  the  network  Jan.  5  by 
Louis  G.  Baltimore,  owner  and  gen- 
eral manager  of  the  station.  Hav- 
ing recently  installed  new  equip- 
ment, including  a  new  vertical  ra- 
diator, WBRE  operates  on  1310  kc. 
with  100  watts.  Commercial  man- 
ager of  the  station  is  S.  R.  Balti- 
more. 

WBRE  is  the  first  station  to  af- 
filiate with  NBC  since  the  turn  of 
the  new  year.  It  is  the  144th  sta- 
tion to  join  NBC,  41  stations  hav- 
ing affiliated  during  1937. 

WBRE  moved  its  transmitting 
facilities  to  Kingston,  Pa.,  last 
fall,  housing  them  in  a  modernistic 
building.  A  new  vertical  radiator, 
constructed  bv  the  Lehigh  Structu- 
ral Steel  Co.,  180  ft.  in  height 
with  a  substructure  of  20  ft.,  was 
installed.  The  RCA  transmitter  is 
installed  on  the  second  floor  of 
the  building,  with  the  first  floor  con- 
taining emergency  living  quarters 
for  engineers  and  a  modern  work- 
shop. The  cost  of  the  transmitter 
move  was  approximately  $20,000 
including  the  site.  Studios  are  lo- 
cated at  16  N.  Main  St.,  Wilkes- 
Barre,  Pa.  and  were  recently  mod- 
ernized. 

In  addition  to  Messrs.  Louis  G. 
and  S.  R.  Baltimore,  other  officials 
of  the  station  include  Franklin  D. 
Coslett,  program  director;  A.  C. 
Baltimore,  another  brother,  mer- 
chandising and  promotion  manager ; 
Charles  Sakoski,  chief  engineer, 
and  William  C.  Phillips,  chief  an- 
nouncer. 

BROADCASTIN 


KOVC  Sold  by  Bairey; 
Plans   to    Start  KFAM 

WITH  an  RCA  transmitter  and 
Truscon  radiator  ordered,  the  new 
KFAM,  St.  Cloud,  Minn.,  autho- 
rized last  July  to  operate  on  1420 
kc,  will  go  on  the  air  sometime  in 
April,  according  to  George  R. 
Bairey,  who  will  be  the  station's 
manager.  Mr.  Bairey,  chief  owner 
of  KOVC,  Valley  City,  N.  D., 
which  he  founded  in  the  fall  of 
1936,  has  applied  to  the  FCC  for 
authority  to  transfer  his  controll- 
ing stock  in  KOVC  largely  to  the 
group  of  local  merchants  now  hold- 
ing minority  interests. 

Mr.  Bairey  announced  that  Rob- 
ert B.  Witschen  has  been  named 
to  the  engineering  staff  but  other 
positions  as  yet  remain  unfilled. 
Studios  and  offices  will  be  located 
in  the  Grand  Central  Hotel,  St.  , 
Cloud,  with  sound  treatment  and  ^ 
design  by  Johns  Manville.  The  sta- 
tion will  be  licensed  to  the  St.  Cloud 
Times,  whose  publisher  is  Fred 
Schilplin,  Federal  Housing  Admin- 
istrator for  Minnesota  and  North 
Dakota  and  candidate  for  Governor 
of  Minnesota. 


New  Series  for  Luckies  I 

AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strike)  has  started 
Melody  Puzzles  on  an  NBC-Blue 
network  of  66  stations,  after  a  10- 
week  test  on  WOR,  Newark,  and 
WNBF,  Binghamton.  The  pro- 
gram continues  on  WOR  in  addi- 
tion to  WJZ.  Agency  is  Lord  &■ 
Thomas,  New  York. 


Tareytoii  Test 

AMERICAN  TOBACCO  Co.,  New 
York  (Herbert  Tareyton  cigar- 
ettes), on  Jan.  10  started  Treasury 
of  Music  on  WQXR,  New  York. 
Program,  heard  Mondays  and  Fri- 
days at  8:30-9  p.  m.,  consists  of 
recordings  of  classical  music. 
Agency  is  L.  H.  Hartman  Co.  , 
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OKLAHOMA-Brightest  Sales^Spot  in  the  Nation! 

Six  leading  authorities  say:  ^*Go  ahead  with  sales  efforts  in  Oklahoma" 


•  Oklahoma  goes  into  1938  with  a  heavy  carryover  of  farm 
cash  after  the  best  farm  year  since  1931.  The  outlook  for  agri- 
cultural income  in  Oklahoma  for  1938  may  up  last  year's 
record  40  per  cent,  according  to  Brookmire. 

The  Petroleum  industry,  backbone  of  Oklanoma  prosper- 
ity, is  acknowledged  by  all  economists  to  be  one  of  the  most 
favorably  situated  lines  for  1938.  This  year  will  see  the  largest 
demand  for  crude  oil  and  refinery  products  in  the  history  of 
the  petroleum  industry  and  Oklahoma  will  maintain  its  posi- 
tion as  the  nation's  third  laroest  supplier  of  crude  oil. 


These  basic  economic  factors  call  for  the  favorable  fore- 
casts above  .  .  .  and  justify  expectations  of  sales  executives 
for  above-average  sales  in  Oklahoma  NOW  and  well  into 
the  new  year. 

By  its  outstanding  production  record,  WKY  has  proved  its 
ability  to  translate  into  sales  Oklahoma's  ability  to  buy. 

Represemative — E.  Katz  Special  Advertising  Agency 
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Selling  Radio  to  Used  Car  Dealers 


Air  Promotion  Viewed 
As  Ideal  Way  to 
M.ove  Autos 

By  LEW  TRENNER 

WCHS,   Charleston,   W.  Va. 

FROM  many  standpoints,  the  used 
car  dealer  is  a  client  worth  having 
on  the  books.  Nationally,  he  can  be 
of  great  influence  in  helping  to  land 
a  show  that  the  station  could  not 
get  without  his  aid.  Locally,  he 
may  easily  be  induced  to  spend 
much  since  he  is  used  to  thinking 
in  much  larger  terms  than  the  gro- 
cery store  around  the  corner  or  the 
Main  Street  Shoe  Shop.  Best  of 
all,  however,  you  go  into  his  es- 
tablishment with  the  knowledge 
that  the  few  facts  that  follow  are 
on  your  side,  and  that  if  he  may  be 
reasoned  with  at  all,  he  must  use 
radio. 

Few  towns  are  so  small  that  they 
do  not  have  at  least  two  or  three 
automobile  showrooms,  with,  of 
course,  used  car  outlets  of  one  sort 
or  another  for  their  trade-in  s. 
Hence  there  is  an  ever-present  com- 
petition in  any  community.  This 
competition  is  spurred  by  the  ever- 
increasing  output  of  automobiles 
all  over  the  country.  When  a  new 
car  is  sold,  a  former  old  car  user  is 
remade  into  a  new  car  user,  but  his 
old  car  remains  an  old  car,  and  an 
old  car  user  must  be  manufactured 
to  buy  it.  Someone  must  be  induced 
to  buy  a  used  car  .  .  .  probably  not 
another  man  who  already  has  a 
used  car,  so  most  logically,  some- 
one who  has  never  had  a  car  be- 
fore. This  is  done  through  the 
power  of  suggestion,  through  ad- 
vertising. 

The  Vulnerable  Point 

Admitting  this,  let's  imagine  that 
we  have  a  really  "tough  one"  to 
get  by.  How  to  go  about  it? 

It  is  generally  conceded  that  the 
used  car  dealer  is  a  man  who  may 
be  appealed  to  with  bai-e  "down-to- 
the-ground"  arithmetic.  All  day  and 
every  day  he  employs  his  ability 
to  bargain  and  barter  to  make  the 
wheels  of  his  business  go  round.  If 
he  lives  in  the  city  he  will  "review 
the  situations"  as  they  arise.  If  he 
lives  in  a  rural  community  he  will 
"figger  and  cal'late."  But  any  way 
you  look  at  it,  he  is  open  to  some 
sort  of  proposition  or  other  if  it  in- 
volves a  deal  to  his  advantage,  so 
let's  attack  him  from  his  most  vul- 
nerable point. 

There  are  but  two  possibilities 
for  him  to  display  his  wares.  He 
operates  a  lot  in  the  open,  or  he 
has  a  showroom  either  indepen- 
dent or  attached  to  his  regular 
showroom.  In  either  case,  it  has 
been  proven  over  the  course  of 
time  that  it  costs  him  about  a  dol- 
lar a  day  to  keep  the  cars.  If  he 
operates  an  indoor  showroom,  rent 
is  higher  and  it  must  be  heated  but 
upkeep  on  the  cars  is  lower.  If  he 
operates  a  lot,  rent  is  negligible, 
but  the  weather  takes  it  out  on  the 
paint  job,  tires,  and  batteries,  to 
say  nothing  of  a  night  watchman 
or  a  man  to  take  them  in  and  out 
of  the  garage.  Even  a  "jalappie" 
worth  $50  cannot  be  sold  unless  it 
takes  up  some  display  room  some- 
where and  enough  gas  must  be 
kept  in  the  tank  to  take  it  up  and 
down  the  ramp.  Insurance  is  need- 
ed on  everything  he  owns. 

This  price  of  a  dollar  a  day  (it 
is  frequently  much  more)  is  abso- 
lutely inescapable.   It  is  common 


knowledge  to  any  used  car  dealer 
and  takes  in  the  cost  of  rent,  sales- 
men, motor  check  at  the  time  of 
sale,  minor  replacements  such  as 
tires,  batteries,  windshield  wipers 
or  broken  glass,  and  most  constant- 
ly NADA  or  Blue  Book  deprecia- 
tion rates  as  the  car  grows  old- 
er. In  addition  there  are  title 
transfer  charges  (usually  carried 
by  the  dealer),  and  the  bookkeep- 
ing involved,  a  touch  of  paint  here 
and  there,  and  perhaps  6%  of  the 
value  of  the  car  to  the  finance  com- 
pany that  carries  his  used  cars  for 
him. 

After  thirty  days,  the  boss  will 
offer  a  bonus  to  the  salesman  that 
sells  a  car  that  has  had  no  atten- 
tion from  the  buyers.  After  90  days 
he  will  take  as  much  as  a  50% 
loss,  especially  on  an  outdoor  lot 
in  winter  time,  and  after  four 
four  months  he  must  finance  the 
car  himself  for  the  finance  com- 
pany will  call  the  loan  on  that  car 
on  the  basis  that  it  is  a  "white 
elephant"  and  what  was  merely  in- 
terest becomes  a  real  financial  bur- 
den or  goes  up  the  river  for  scrap 
at  a  complete  loss. 

But  that  isn't  all  that  it  costs 
a  used  car  dealer  to  hang  onto  his 
discarded  chariots! 

Looking  on  the  other  side  of  the 
ledger  we  find  that  the  capital  he 
has  invested  could  be  making  quite 
a  lot  for  him  if  invested  at  a  profit 
instead  of  at  a  loss. 

A  local  dealer  tells  me  that  al- 
though his  used  car  stock  is  small, 


counting  his  losses  for  him.  He  un- 
doubtedly is  conscious  of  the  above 
conditions  but  he  frequently  loses 
sight  of  them  and  should  be  re- 
minded that  a  little  invested  in  ra- 
dio might  easily  change  the  bal- 
ance from  loss  to  profit.  If  he  is 
using  newspaper,  don't  try  to  break 
him  from  it,  but  show  him  that 
you  offer  another  potential  and  un- 
exploited  market  that  it  will  pay 
him  to  use.  Point  out  the  fact  that 
used  cars  are  sold  most  in  outly- 
ing sections  where  printed  media 
cannot  be  profitably  delivered.  If  . 
all  that  doesn't  work,  try  his  next  j 
door  neighbor  and  write  to  Dorothy 
Dix  about  him. 


MR.  TRENNER 

rather  than  6%  of  the  monthly  bal- 
ance. This  means  an  average  of 
11%  return  on  his  money  annually. 
In  either  of  the  above  cases  he  is 
prevented  from  making  but  is  re- 
quired to  lose  if  his  money  is  tied 
up  in  used  cars. 

When  Radio  Comes  In 
Most  used  car  dealers  use  what 
is  commonly  called  classified  dis- 
play in  the  newspapers.  Here  they 
overlook  two  important  points.  As 


THE  LOT  of  the  used  car  dealer  is  a  hard  one,  particularly  if 
there  happens  to  be  a  lot  full  of  lonesome  chariots  vainly  wait- 
ing for  someone  to  come  along  with  a  checkbook.  Lew  Trenner, 
of  WCHS,  Charleston,  W.  Va.,  has  been  thinking  about  the 
used  car  dealer  and  his  possibilities  as  a  radio  prospect.  His 
thoughts  have  crystallized  into  the  article  that  surrounds  this 
bit  of  explanation.  Lew  is  a  brother  of  Harry  Trenner,  sales 
manager  of  WNBF,  Binghamton,  who  contributed  an  article 
to  the  Sept.  1,  1936  BROADCASTING  on  how  to  sell  radio 
time  to  department  stores,  public  utilities  and  banks.  The  entire 
auto  industry  is  placing  emphasis  on  used  cars  for  the  time  be- 
ing, and  recently  Major  Bowes  has  devoted  most  of  his  com- 
mercials to  this  phase  of  auto  selling. 


and  although  he  has  bought  wisely, 
his  100  cars  represent  an  invest- 
ment of  about  $30,000  (the  average 
is  about  $300),  and  that  he  spends 
6%  of  this  for  finance  charges.  If 
this  money  could  be  put  into  "new 
car  paper"  his  gain  on  that  size 
investment  could  be  very  gratify- 
ing, but  his  credit  limit  at  the 
finance  company  is  set  for  him,  and 
his  capital  prevents  him  from  ex- 
panding of  his  own  accord.  He  is 
stymied. 

"New  car  paper"  is  a  term  ap- 
plied to  the  conditional  bills  of  sale 
or  leases  on  which  new  cars  are 
sold. 

If  he  uses  a  finance  company  on 
these  transactions,  he  makes  from 
$10  on  a  Ford,  Chevrolet  or  other 
low  priced  car,  to  $20  on  a  Cadillac, 
Cord,  or  other  high-priced  car  as 
his  share  of  the  finance  companies' 
profits,  and  for  helping  to  consum- 
mate the  transaction. 

If  he  finances  the  whole  deal  him- 
self he  stands  to  realize  a  tidy  sum 
on  the  investment  once  more.  Af- 
ter adding  the  cost  of  insurance 
and  accessories  to  the  car,  he  gets 
6%  of  the  whole  sum  each  month 


Hockey  Sponsor 

ST.  LAWRENCE  STARCH  Co. 
Ltd.,  Port  Credit,  Ont.  (Beehive 
Golden  Corn  Syrup),  started  two 
sets  of  interviews  with  hockey 
players  just  before  big  league 
games  in  Toronto  and  Montreal  on 
Saturday  nights  on  Jan.  1.  The  To- 
ronto net  is  being  handled  by  Wes 
McKnight  as  interviewer  over 
CFRB,  Toronto;  CKOC,  Hamilton; 
CFRC,  Kingston;  CKPC,  Brant- 
ford;  CKCR,  Kitchener;  CJCS, 
Stratford ;  CKNX,  W  i  n  g  h  a  m ; 
CFPL,  London;  CFCO,  Chatham; 
CFCH,  North  Bay;  CKSO,  Sud- 
bury; CJIC,  Sault  Ste.  Marie; 
CJKL,  Kirkland  Lake;  CKGB, 
Timmins;  CKTB,  St.  Catherines. 
The  Montreal  broadcasts  are  con- 
ducted by  Cliff  Butler  over  CFCF, 
Montreal;  CBO,  Ottawa;  CHSJ, 
St.  John;  CHNS,  Halifax;  CKCW, 
Moncton;  CFNB,  Fredericton; 
CFCY,  Charlottetown,  and  CJCB, 
Sydney.  Agency  is  McConnell,  Bax- 
ter &  Eastman,  Toronto. 


we  have  noted,  a  used  car  dealer 
must  be  created  from  a  former  non- 
car  owner,  and  there  is  slim  chance 
that  he  will  be  looking  in  the  classi- 
fieds for  something  that  should  be 
sold  to  him  aggressively.  He  must 
be  made  used-car  conscious  and  will 
not  look  for  a  car  voluntarily  in  a 
classified  page.  Then  again,  the 
women,  who  have  much  to  say  in 
the  purchase  of  a  car,  hardly  ever 
read  the  classifieds,  but  may  be  de- 
pended upon  to  hear  the  radio  set 
almost  all  day. 

Spot  announcements,  with  or 
without  sound  effects,  may  be  suc- 
cessfuliy  employed  to  sell  a  car 
that  begins  to  look  as  though  it 
were  lagging.  A  daily  "flash"  will 
generally  stimulate  interest  in  such 
a  car.  Radio  canopies  on  used  car 
lots  make  the  daily  feature  car 
stand  out  and  attract  attention.  An 
old  Jalappie  plugged  for  $5  in  fun 
attracted  such  a  crowd  of  curiosity 
seekers  that  when  the  crowd  dis- 
persed, three  good  sales  had  been 
made,  and  the  "tin  can"  went  to  a 
high  school  kid. 

Try  walking  around  his  lot  and 


Larus  Moves  to  NBC 

LARUS  &  BROS.  Co.,  Richmond, 
Va.,  will  transfer  its  Alias  Jimmy 
Valentine  program  from  wax  to 
wires  on  Jan.  18,  when  this  serial 
which  has  been  broadcast  on  about 
12  stations  via  World  transcrip- 
tions for  the  past  six  months  starts 
on  a  coast-to-coast  NBC-Blue  hook- 
up. Bert  Lytell,  who  played  the 
lead  in  the  recording  series,  con- 
tinues in  the  same  role  on  the  \ 
network.  Series  advertises  Edge- 
worth  tobacco  and  is  placed  through 
Blackett-Sample-Hummert  Inc.  i 

Ramsdell  Sees  Boom 

EXECUTION  of  the  proposed  na- 
tional housing  plan,  entailing  a 
proposed  expenditure  of  16  billion 
dollars  in  four  years,  would  launch 
the  greatest  boom  the  radio  indus- 
try has  ever  seen,  declared  Sayre 
M.  Ramsdell,  vice-president  of 
Philco  Radio  &  Television  Corp., 
Philadelphia.  A  housing  boom,  he 
added,  would  reverse  the  public's 
present  mental  state  and  establish 
a  premium  on  newness  as  well  as 
creating  a  huge  demand  for  new 
radios  to  match  new  homes. 

Jack  Benny  on  110 

JACK  BENNY'S  Sunday  evening 
program  for  Jello  is  broadcast  on 
110  stations  affiliated  with  the 
NBC-Red  network.  Beginning  Jan. 
1,  three  U.  S.  stations  were  added 
and  23  Canadian  stations  joined 
the  network  for  Benny's  program. 

AN  AGREEMENT  was  concluded 
Dec.  30  whereby  the  Canadian  Broad- 
casting Corporation  will  carry  the 
NBC  Toscanmi  concerts.  The  addition 
of  CBC's  33  outlets  brings  the  total 
number  of  stations  airing  the  NBC 
symphony  concerts  to  182. 
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MURRAY  GRABHORN 


NAYLOR  ROGERS 


BOB  HOWARD 


9     9  9 


INTERNATIONAL  RADIO  SALES 

(A  DIVISION  OF   HEARST  RADIO,  INC.) 

A  firm  of  national  representatives  organ- 
ized to  render  an  improved  type  of  service 
to  a  selected  group  of  stations.  A  discussion 
of  this  new  departure  in  the  field  of  station 
representation  will  be  welcomed  ... 


NAYLOR  ROGERS 

Manager,  Chicago 


MURRAY  GRABHORN 

General  Manager^  New  York  City 

BOB  HOWARD 

Manager,  Detroit 


JOHN  LIVINGSTON 

Manager,  San  Francisco 


PEGGY  STONE 

Director,  Station  Relations 
New  York  City 


HOWARD  ESARY 

Manager  International  Radio  Productions 
Hollywood,  California 


WCAE  .  . 
WBAL  .  . 
WISN  .  . 


Now  Representing: 

Pittsburgh  KOMA .  Oklahoma  City  WACO 
Baltimore      KTSA  .  .  San  Antonio 


KNOW  ....  Austin 


Waco 


Milwaukee  WINS 


New  York 


KEHE  .  .  Los  Angeles 
KYA  .  .  San  Francisco 


HOWARD  ESARY 
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Mr.  Jennings 


Robert  Jennings  Named 
As  Assistant  Manager  of 
WLW,  WSAI  by  Shouse 

APPOINTMENT  of  Robert  G. 
Jennings,  executive  of  Crosley  Ra- 
dio Corp.,  as  general  sales  manager 
of  WLW  and  WSAI  and  assistant 
general  manager 
of  the  stations, 
was  announced 
Jan.  8  by  James 
D.  Shouse,  vice- 
president  and 
general  manager 
of  broadcasting 
activities  of  Cros- 
ley. Mr.  Jennings, 
who  has  been  a 
vice-president  of 
the  company  for  some  time,  form- 
erly served  as  assistant  manager  of 
WSAI  and  afterwards  as  produc- 
tion and  program  manager. 

Mr.  Jennings  succeeds  Frank  M. 
Smith,  who  on  Dec.  1  became  gen- 
eral advertising  manager  of  Gruen 
Watch  Co.,  Cincinnati.  He  joined 
Crosley  in  1935  as  WSAI  sales 
manager,  and  has  had  wide  exper- 
ience in  sales,  merchandising  and 
programming.  He  was  appointed 
WSAI  manager  March  1,  1937,  and 
later  that  year  became  program 
manager  of  both  WLW  and  WSAI. 

Mr.  Shouse  said  that  Mr.  Jen- 
nings' appointment,  coupled  with 
the  recent  designation  of  Trans- 
american  Broadcasting  &  Television 
Corp.  as  exclusive  national  repre- 
sentative of  the  stations,  presages 
"an  aggressive  and  comprehensive 
future  sales  policy  of  WLW  and 
WSAI,  in  which  the  field  of  mer- 
chandising and  sales  service  will 
be  considerably  broadened." 

The  Jennings'  appointment  fol- 
lows closely  the  appointments  by 
Mr.  Shouse  of  Robert  E.  Dunville 
as  manager  of  WSAI,  and  of 
Chester  Herman,  theatrical  author- 
ity, as  program  consultant  of  the 
two  stations. 


WBEN  Seeks  5  Kw. 

FIRST  of  the  applications  to  be 
filed  in  anticipation  of  horizontal 
increases  in  power  of  regional  sta- 
tions to  5,000  watts  at  night  in 
keeping  with  the  tei-ms  of  the 
agreement  reached  at  the  Inter- 
American  Radio  Conference  in  Ha- 
vana in  latter  1937  is  that  of 
WBEN,  Buffalo.  In  an  application 
made  public  Jan.  4  the  station 
asked  for  modification  of  its  license 
to  operate  with  5,000  watts  day 
and  night  on  its  900  kc.  channel. 
Present  FCC  rules  limit  night  re- 
gional power  to  1,000  watts,  but  it 
is  understood  these  will  be  revised 
shortly  to  provide  for  maximum 
5,000-watt  power  on  regionals  and 
an  increase  in  top  night  power  of 
locals  from  100  to  250  watts. 


Wisconsin  Net  Adds 

FOUR  more  Wisconsin  stations 
have  signed  contracts  for  affilia- 
tion with  the  Wisconsin  Radio 
Network,  according  to  an  an- 
nouncement Jan.  5  by  Rev.  James 
A.  Wagner,  of  WHBY,  Green  Bay. 
The  new  stations  are  WEMP, 
Milwaukee;  WHBL,  Sheboygan; 
WCLO,  Janesville,  and  WOMT, 
Manitowoc.  The  basic  stations  of 
the  network  are  WHBY,  Green 
Bay;  KFIZ,  Fond  du  Lac,  and 
WIBU,  Poynette.  They  have  been 
operating  as  a  network  since  Sept. 
1,  1937. 


CROSLEY  CAMERA  CURRENTS— At  left  is  Robert  E.  Dunville,  who 
has  assumed  management  of  WSAI,  Cincinnati,  under  James  D.  Shouse, 
vice-president  of  Crosley  Radio  Corp.  in  charge  of  that  station  and  its 
big  sister,  WLW.  In  center  are  Mayor  James  G.  Stewart  of  Cincin- 
nati, congratulating  Mr.  Shouse  upon  the  dedication  Jan.  3  of  WSAI's 
daytime  power  increase  to  5,000  watts,  after  the  Mayor  had  partici- 
pated in  the  ceremony.  At  right  is  Chester  Herman,  theatrical  authority 
named  by  Mr.  Shouse  as  program  consultant  of  the  Crosley  stations. 


Sponsored  Home  Games 
Will  Start  in  Washington 

HOME  games  of  the  Washington 
Senators  baseball  team,  hitherto  not 
broadcast,  will  be  carried  on 
WJSV,  Washington,  during  the 
1938  season  with  Arch  McDonald 
giving  a  play-by-play  description 
under  sponsorship  of  General  Mills. 
In  previous  years  the  club  refused 
to  permit  broadcasts  of  home  games 
but  experience  of  other  teams  is  be- 
lieved to  have  induced  Clark  Grif- 
fith, president,  to  lift  the  ban.  As 
in  past  years,  McDonald  will  an- 
nounce telegraphic  nlay-by-play  de- 
scriptions of  out-of-town  games.  In 
addition  he  will  be  on  the  air  with 
a  daily  quarter-hour  evening  com- 
nientarv  for  Tidewater  Associated 
Oil  Co.;^  New  York. 

Kellogg  Co.,  Battle  Creek,  will 
sponsor  the  77  home  games  of  the 
Philadelphia  Athletics  on  WFIL, 
the  first  time  the  station  has  aired 
major  league  baseball.  Auditions 
will  be  conducted  to  select  an  an- 
nouncer. N.  W.  Ayer  &  Son,  Phil- 
adelphia, is  the  Kellogg  agency. 


WOR  Personnel  Shifts 

WOR,  Newark,  announces  the  fol- 
lowing changes  in  personnel  of  its 
sales  department  effective  Jan.  15. 
Jerry  Danzig,  formei^ly  of  the 
WOR  special  features  division,  has 
been  named  commercial  program 
manager  to  replace  John  Bates  who 
has  resigned  to  establish  a  produc- 
tion agency.  Alvin  Josephy,  for- 
merly of  the  New  York  Herald 
Tribune,  will  succeed  Danzig  in  the 
special  features  division.  Jack 
Lowe,  formerly  of  the  sales  staff  of 
the  Nev)  York  Times,  and  James 
Fishback,  formerly  of  the  New 
York  Sun,  has  joined  the  WOR 
sales  department.  John  Nell,  for- 
merlv  of  the  Talon  Inc.,  New  Yoi-k, 
has  joined  the  sales  staff  of  WOR 
to  succeed  Edwin  Clapham  who  has 
joined  Harlan  Logan  Associates, 
New  York. 


Crowell  Testing 

CROWELL  PUBLISHING  Co., 
New  York  {Country  Home  Maga- 
zine) ,  on  Jan.  17  will  start  five- 
minute  live  programs  on  three  sta- 
tions, KFRU,  Columbia,  Mo.; 
WNAX,  Yankton,  S.  D.;  and 
KMA,  Shenandoah,  la.  The  pro- 
grams, composed  of  excerpts  from 
the  magazine,  will  be  heard  five 
days  a  week,  and  are  placed  direct. 


who's  Own  Line 

RATHER  than  hook  up  with 
NBC  for  the  Rose  Bowl  game 
at  Pasadena  on  New  Years 
Day,  WHO,  Des  Moines,  by 
special  arrangement  with 
Warner  Brothers,  had  its 
own  line  from  KFWB,  Holly- 
wood, so  that  Ronald  (Dutch) 
Reagan  might  broadcast  the 
play-by-play  and  descriptive. 
Reagan  until  recently  was 
WHO'S  ace  sports  announcer. 
He  went  to  Hollywood  a  few 
months  ago  under  a  Warner 
contract  to  play  in  pictures. 
The  Pasadena-Des  Moines 
line  cost  WHO'  more  than 
$1,600. 


Beer,  Wine  and  Liquor 
Sponsorship  is  Opposed 

REGULATIONS  forbidding  ad- 
vertising of  distilled  spirits,  wine 
or  malt  beverages  on  the  air  were 
advocated  Jan.  4  by  W.  S.  Alex- 
ander, administrator  of  the  Fed- 
eral Alcohol  Administration,  in  the 
annual  report  to  Congress.  Ad- 
vertising in  Sunday  magazines  or 
newspapers  carrying  Sunday  date 
lines  also  should  be  prohibited,  he 
recommended,  as  well  as  any  ad- 
vertising matter  concerning  the 
sale  of  liquor  in  newspapers,  peri- 
odicals or  circulars  disseminated 
by  mail  containing  pictures,  draw- 
ings or  carricatures  of  women  or 
children  or  religious  objects  or  in- 
signia, or  barroom  scenes.  In  ad- 
dition the  recommendation  covered 
advertising  referring  directly  or 
indirectly  to  the  value  of  alcoholic 
beverages,  either  as  a  medicine, 
tonic,  or  food. 


Cosmetic  Test 

DON-O-UTH  Cosmetics  Sales  Dis- 
tributors, Los  Angeles,  (cosmet- 
ics), after  a  four-week  spot  test 
on  KRKD,  that  city,  on  Jan.  10 
started  a  thrice-weekly  quarter- 
hour  live-talent  program,  Jeanne 
Hirsch  &  Her  Charm  School  of 
the  Air,  on  KFAC,  Los  Angeles. 
The  firm  has  confined  its  advertis- 
ing exclusively  to  newspapers  and 
class  publications  and  if  radio 
proves  satisfactory,  will  extend 
activities  to  include  other  South- 
ern California  stations,  placing 
direct. 


JOINT  COMMITTEE 
CONTimiES  STUDY 

RECEIPT  of  $20,000  —  $10,000 
contributed  by  CBS  and  a  like 
aniount  by  NBC  —  enables  the 
Joint  Committee  on  Radio  Re- 
search to  continue  its  work  for 
another  six  months.  Decision  to 
carry  on  the  task  of  collating  the 
data  on  rural  set  ownership  and 
listening  habits  collected  during 
the  fall  was  made  at  the  commit- 
tee's last  meeting  on  Dec.  9 
(Broadcasting,  Dec.  15),  but  the 
problem  of  raising  enough  money 
to  meet  necessary  expenditures  ,, 
had  not  been  settled  at  that  time.  * 

Work  on  extending  the  figures 
obtained  to  give  estimated  state 
totals  is  now  proceeding  rapidly, 
and  these  figures  may  be  ready 
for  release  before  the  end  of  the 
month,  provided  they  meet  with  ;j 
the  committee's  approval.  Since  { 
some  of  the  findings  are  under- 
stood to  be  at  variance  with  those 
of  the  Gallup  and  Fortune  sur- 
veys [Broadcasting,  Jan.  1],  there 
is  a  possibility  that  further  cal- 
culations will  be  made  before  re- 
leasing the  results,  to  insure  the 
utmost  accuracy  by  verifying  the 
procedure  at  every  point. 

The  technical  subcommittee  which 
is  applying  the  pre-determined 
formulas  for  converting  their  sam- 
ple figures  on  set-ownership  into 
estimated  state  totals  is  also  study- 
ing the  feasibility  of  a  further 
breakdown  by  counties.  These  lat- 
ter figures,  however,  will  not  be  , 
available  until  late  spring  or  early  [ 
summer,  if  it  is  decided  to  bring 
them  out.  The  subcommittee  is  al- 
so examining  the  data  collected  in 
listening  area  tests  conducted  in 
five  counties:  Marion  County,  Ind., 
(containing  Indianapolis)  ;  Cerro 
Gordo  County,  Iowa  (containing 
Mason  City)  ;  Lycoming  County, 
Pa.  (containing  Williamsport) ; 
and  two  rural  counties,  Sabine, 
La.,  and  Linn,  Kans. 


WWL  Going  to  50  kw. 

WWL,  New  Orleans,  plans  to  place 
in  operation  its  new  50,000-watt 
transmitter  about  July  1,  in  pur- 
suance of  authority  granted  it  to 
increase  its  power  from  10,000 
watts  late  last  month,  according  to 
Vincent  F.  Callahan,  general  man- 
ager. The  station,  operating  on  the 
850  kc.  clear  channel,  is  a  CBS  out- 
let. Hugh  K.  Boice,  sales  vice-pres- 
ident of  CBS,  announced  Jan.  7  a 
new  rate  structure  for  WWL  ef- 
fective immediately  in  anticipation 
of  the  power  increase.  He  estimated 
that  approximately  a  half -million 
additional  listeners  would  be 
reached  with  the  increased  power. 
The  new  base  night  rates  are  $375 
per  hour,  $225  per  half-hour,  and 
$150  per  quarter-hour. 


WRVA  50  kw.  Favored 

GRANTING  of  the  application  of 
WRVA,  Richmond,  Va.  for  an  in- 
crease in  power  from  5,000  watts 
to  50,000  watts  full  time  on  its 
1110  kc.  clear  channel,  was  recom- 
mended to  the  FCC  Jan.  8  by  Ex- 
aminer Robert  L.  Irwin.  The  sta- 
tion is  a  CBS  outlet. 


BILL  WELLS,  noted  West  Coast 
commentator,  known  for  his  Sergeant 
Major  Wells'  Adventure  Cluh,  has 
just  finished  a  year's  siege  in  the 
Veterans  Hospital  at  Sawtelle,  Cal., 
and  has  established  the  Wells  Feature 
Syndicate  at  Alhambra,  Cal. 
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A  Studio  Control  Room  — in  the  making 


When  we  signed  contracts  for  the  new  WMCA  studios  and  offices,  the  builder  gave  us 
his  solemn  word  that  he  would  make  us  a  present  of  the  completed  job  for  Christmas. 

But,  as  we've  learned,  builders  and  architects  never  go  to  Heaven  on  their  good  intentions. 

Christmas  has  come  and  gone.  Now,  they  tell  us,  it  will  be  ready  February  25th.  Frankly, 
we  have  our  doubts. 

We  hope  the  builders  never  read  this  ad.  But  confidentially,  we  think  our  opening  broad- 
cast will  be  some  time  during  the  first  week  in  March,— we  hope  — we  hope  — we  hope. 

Meanwhile,  we're  going  to  Miss  Primsey's  Finishing  School  to  polish  up  on  our  p's  and  q's 
—  the  atmosphere  of  the  new  studios  is  so  grand! 


NEW  YORK'S 
OWN  STATION 


WMCA 


State  Radio  Group 
Formed  by  Illinois 

Official  Committee  to  Study 
Educational  Broadcasts 

ILLINOIS  Department  of  Public 
Instruction,  Chicago,  on  Jan.  4  set 
up  a  permanent  radio  committee 
and  outlined  a  program  to  bring 
about  a  wider  use  of  radio  in  Illi- 
nois public  and  high  schools.  C.  H. 
Engle  of  the  department  staff  was 
named  head  of  the  committee  of 
five  by  John  A.  Wieland,  state  su- 
perintendent of  public  instruction. 

For  the  time  being,  Mr.  Engle 
said,  the  committee  will  accept  the 
recommendations  of  the  networks 
and  individual  stations  and  in  turn 
will  advise  that  these  programs  be 
heard  by  the  school  children.  Lat- 
er, when  the  committee  has  had  an 
apportunity  to  study  the  present 
educational  broadcasts,  it  will  send 
out  additional  evaluations  of  pro- 
grams. 

The  committee  will  launch  a 
statewide  survey  to  learn  (1)  how 
many  schools  have  radios;  (2) 
how  large  each  school  audience  is; 
(3)  what  types  of  programs  are 
listened  to  at  present;  (4)  what 
suggestions  teachers  and  school 
officials  may  have  for  revising  the 
present  educational  broadcasts  to 
meet  their  needs  more  adequately. 

Supt.  Wieland  said:  "We  feel 
that  education's  place  in  radio  is 
primarily  one  of  utilization.  The 
radio  stations  have  gone  to  a  good 
deal  of  expense  and  research  in 
staging  the  programs,  and  it  is 
the  sentiment  of  the  committee 
that  its  efforts  should  be  focused 
on  programs  we  now  have  and 
perhaps   in   suggesting  changes." 

In  the  175  elementary  and  19 
high  schools  in  Cook  County  (Chi- 
cago) the  listening  audience  now 
comprises  51,000  students,  and  12 
additional  schools  are  installing 
radio  sets. 


BBC  COMMERCIAL 

British  Listeners  Get  Treat 


-In  Wiring  Mixup- 


New  Penn  Network 

A  NEW  regional  network  of  Penn- 
sylvania stations,  to  be  known  as 
the  Pennsylvania  Independent 
Broadcasters,  is  in  process  of  or- 
ganization and  will  replace  the 
Quaker  State  Network,  formed  last 
year  largely  under  the  auspices  of 
WFIL,  Philadelphia.  C.  G.  Moss, 
manager  of  WKBO,  Harrisburg, 
is  secretary  of  the  new  organiza- 
tion. Service  is  expected  to  start 
early  in  February  to  the  follow- 
ing stations:  WCBA,  AUentown; 
WFBG,  Altoona;  WEST,  Easton; 
WLEU,  Erie;  WKBO,  Harrisburg; 
WAZL,  Hazleton;  WJAC,  Johns- 
town; WGAL,  Lancaster;  WEAK, 
Williamsport;  WRAW,  Reading; 
WGBI,  Scranton;  WKOK,  Sun- 
bury;  WBRE,  Wilkes-Bar  re; 
WORK,  York. 


Brooks  Pacific  Plans 

BROOKS,  Los  Angeles,  statewide 
clothing  company,  which  has  not 
used  radio  in  more  than  four 
years,  on  Jan.  3  started  for  52 
weeks  a  quarter-hour  participa- 
tion, five  times  weekly,  in  Listen 
Ladies,  on  KEHE,  that  city.  Pro- 
gram is  directed  to  call  attention 
to  the  women's  department,  and 
features  Ann  Meredith,  style  au- 
thority, in  personality  talks.  Con- 
cern anticipates  increasing  its 
radio  activities  by  early  spring  to 
include  other  Californii.  stations. 
Stodel  Adv.  Co.,  Los  Angeles,  has 
the  account. 


SOME  sort  of  a  crisis  occurred 
recently  in  London,  when  the  Brit- 
ish Broadcasting  Corp.  inadvertent- 
ly broadcast  a  fragment  of  an 
American  commercial  program.  En- 
deavoring to  present  Broadway  Ma- 
tinee, broadcast  in  this  country  at 
3:30-4  p.m.  by  W2XE,  CBS  short- 
wave station,  BBC  took  a  test 
shortly  after  3  p.  m.  and  found  the 
signal  weak. 

Engineers  notified  A.  T.  &  T. 
they  would  require  telephone  serv- 
ice "for  "the  3:30  CBS  program," 
and  failed  to  indicate  which  one. 
Time  being  short,  CBS  was  not 
told  of  the  arrangement,  and  A.  T. 
&  T.  picked  up  WABC's  Jenny  Pea- 
body,  sponsored  by  F.  &  F.  Labora- 
tories, Chicago  (cough  drops), 
whose  agency  is  Blackett-Sample- 
Hummert  Inc.  Although  it  is  im- 
possible to  say  just  how  much  of 
the  program  reached  British  ears, 
about  seven  minutes  of  it  were 
broadcast  to  the  United  Kingdom 
including  at  least  a  part  of  the 
commercial  announcements.  Al- 
though reception  was  excellent, 
BBC  is  said  to  have  told  its  listen- 
ers that  conditions  were  not  good 
enough  and  they  were  forced  to 
abandon  their  American  program. 

Advertising  Department 
Formed  by  WHK-WCLE 

CREATION  of  a  "station  advertis- 
ing department"  for  WHK  and 
WCLE,  Cleveland,  to  be  headed  by 
John  T.  V  o  r  p  e, 
former  production 
manager,  has  been 
announced  by  H. 
K.  Carpenter, 
vice-president  and 
general  manager. 
Mr.  Vorpe's  new 
duties  include 
handling  of  all 
national  and  local 
advertising,  sales 
promotion,  special  events,  publicity, 
facsimile  development,  educational 
broadcasting,  and  booking  office 
and  lecture  bureau.  C.  A.  McLaugh- 
lin, sales  manager  of  the  stations, 
has  resigned,  Mr.  Carpenter  an- 
nounced. 

Other  changes  include  appoint- 
ment of  Russell  W.  Richmond  as 
program  director  of  both  stations, 
Mendel  Jones,  former  program  di- 
rector, who  10  days  ago  was  made 
program  production  manager,  and 
Bev.  Dean,  former  publicity  man- 
ager, have  resigned.  The  office  of 
production  manager  has  been  abol- 
ished.   

Hearing  on  KHUB  Sale 

HEARING  will  be  held  by  the 
FCC  Feb.  3  on  the  application  of 
Anna  Atkinson,  who  as  executrix 
of  the  estate  of  the  late  F.  W.  At- 
kinson is  licensee  of  KHUB,  Wat- 
sonville,  Cal.,  to  transfer  the  li- 
cense of  the  station  to  John  P. 
Scripps,  representing  the  publish- 
ing interests  which  recentlv  pur- 
chased Mr.  Atkinson's  Watsonville 
Pajaronian  and  Register.  Mr. 
Scripps'  group,  not  connected  with 
Scripps-Howard,  also  publishes  the 
Ventura  County  Star  and  Free 
Press  and  the  Santa  Ajia  Register. 
In  acquiring  the  newspapers,  Mr. 
Scripps'  group  also  bought  KHUB 
but  it  is  still  being  operated  by 
Mrs.  Atkinson  pending  FCC  ap- 
proval of  the  license  transfer. 


Penny  at  WBT 

ROYAL  E.  PENNY,  sales  man- 
ager of  WPTF,  Raleigh,  on  Jan.  15 
assumed  a  similar  post  on  WBT, 
Charlotte,  CBS-owned  50,000-wat- 
ter.  He  succeeds 
Dewey  Long,  who 
has  left  radio  for 
other  fields.  Rich- 
ard H.  Mason, 
general  manager 
of  WPTF,  tempo- 
rarily will  double 
on  sales.  Mr.  Pen- 
ny has  been  in  ra- 
_  dio  for  five  years 

Mr.  Penny  ^ith  WPTF. 

During  the  preceding  decade  he 
was  with  the  Commercial  National 
Bank  of  Raleigh. 


Plug  Kendrick  Is  Named 
Head  of  West  Virginia 
Net,  Director  of  WCHS 

D.  E.  (Plug)  KENDRICK,  one- 
time manager  and  part  owner  of 
WIRE,  Indianapolis,  has  been  ap- 
pointed director  of  WCHS,  Charles- 
ton, W.  Va.,  and  has  also  been 
designated  as  managing  director 
of  the  West  Virginia  Network,  ac- 
cording to  John 
A.  Kennedy, 
operator  of  the 
West  Virginia 
network  and  its 
stations  —  WBLK, 
Clarksburg; 
WPAR,  Parkers- 
burg,  and  WCHS. 
He  succeeds  to 
the  post  vacated 
by  Mortimer  C.  Watters,  who  re- 
signed Dec.  1  and  who  early  in 
January  became  director  of  WCPO, 
Cincinnati. 

Earlier,  Mr.  Kennedy  announced 
the  appointment  of  Monte  Meyer, 
formerly  with  KFAB,  Lincoln, 
Neb.,  and  lately  with  WPAR,  Par- 
kersburgs,  as  station  director  of 
WBLK,  Clarksburg.  General  man- 
ager of  WPAR  is  L.  L.  (Jake) 
Jacquier,  formerly  associated  with 
Mr.  Kendrick. 

The  West  Virginia  Network  and 
its  three  stations,  it  was  also  an- 
nounced, will  be  represented  here- 
after in  the  national  field  by  the 
Branham  Co. 


Mr.  Kendrick 


M.  C.  Watters  Is  Named 
To  Be  WCPO's  Manager 

APPOINTMENT  of  Mortimer  C. 
Watters,  managing  director  of  the 
West  Virginia  Network  stationed 
at  WBLK,  Clarksburg,  as  general 
manager  of  WCPO,  Cincinnati, 
was  announced  Jan.  12  by  Jack  R. 
Howard,  president  of  Scripps- 
Howard  Radio  Inc.,  owners  of  the 
station.  Mr.  Watters  fills  a  vacan- 
cy created  by  the  resignation  sev- 
eral months  ago  of  William  A. 
Clark,  now  manager  of  WIRE,  In- 
dianapolis. In  addition  to  general 
management  of  the  station,  he  also 
will  direct  activities  of  the  com- 
mercial department. 

Mr.  Howard  announced  the 
transfer  of  William  Kirkendale, 
sales  manager  of  WCPO,  to  Mem- 
phis as  sales  manager  of  WMPS, 
another  Scripps-Howard  station. 
Mr.  Watters  has  been  in  radio  fr  v 
the  last  six  years,  having  been  ra- 
dio director  of  the  Lewis  Edwin 
Ryan  Advertising  Agency  in 
Washington.  Afterward,  he  became 
commercial  manager  of  WHEC, 
Rochester. 


Broadcasters  Contribute 
To  Democratic  Campaign 

AMONG  contributors  to  the  Demo- 
cratic party  during  1937,  as  re- 
ported Jan.  3  to  Congress,  was  Dr. 
John  R.  Brinkley,  former  Kansas 
broadcaster  whose  station  at  Mil- 
ford  was  deleted  and  who  is  now 
doing  his  broadcasting  over  XER, 
border  station  across  from  Del  Rio, 
Tex.,  where  he  maintains  his  gland 
rejuvenation  hospital.  He  is  listed 
as  having  contributed  $1,900.  Sev- 
eral years  ago  Brinkley  was  a 
gubernatorial  candidate  in  Kansas 
on  an  independent  ticket. 

Other  contributors  to  the  Demo- 
cratic party  included  G.  H.  Halff, 
of  San  Antonio  (the  Halff  inter- 
ests operate  WOAI),  who  gave 
$1,500  and  Amon  G.  Carter,  Fort 
Worth,  publisher  of  the  Star-Tele- 
gram and  president  of  the  interests 
operating  WBAP  and  KGKO 
(which  holds  an  authorization  to 
remove  from  Wichita  Falls  to  Fort 
Worth),  who  contributed  $5,000. 
Jesse  H.  Jones,  chairman  of  the  Re- 
construction Finance  Corp.,  Texas' 
leading  fiinancier  and  publisher  of 
several  Texas  newspapers  as  well 
as  owner  of  a  number  of  Texas 
station*,  was  listed  as  a  $10,000 
contributor. 

Contributors  to  the  Republican 
party  included  A.  W.  Robei-tson, 
chairman  of  the  board  of  Westing- 
house,  and  Stanley  Resor,  president 
of  J.  Walter  Thompson  Co.,  each 
$1,000. 


WCOA  Sponsor  Record 
Marks  12th  Anniversary 

WCOA,  Pensacola,  ran  on  a  24- 
hour  schedule  Jan.  1,  to  dedicate  its 
new  daytime  power  operation  with 
1,000  watts  and  also  to  commemo- 
rate its  12th  anniversary.  The  sta- 
tion is  a  CBS  outlet.  Starting  at 
midnight  Dec.  31  and  continuing 
until  midnight  Jan.  1,  the  station 
presented  salute  programs  and  with 
the  exception  of  two  CBS  salutes, 
the  entire  schedule  was  commercial. 
Continuous  presentation  of  23 
hours  of  commercial  programs  is 
believed  by  the  station  to  constitute 
a  record. 

A  speciarl  radio  edition  was  pub- 
lished by  the  Pensacola  News- Jour- 
nal with  which  WCOA  is  affiliated. 
The  station  has  installed  a  new  ver- 
tical radiator,  modernized  its  equip- 
ment generally,  and  improved  its 
studios.  It  operates on  1430  kc, 
with  1,000  watts  daytime  and  500 
watts  night,  with  studios  located  in 
the  San  Carlos  Hotel.  Henry  G. 
Wells,  Jr.,  is  manager.  WCOA  is 
represented  nationally''by  John  .H. 
Perry  Associates,  of  which  William 
K.  Dorman  is  manager. 


Greyhound  on  Don  Lee 

GREYHOUND  LINES  Inc.,  San 
Francisco  (transportation)  on  Jan- 
uary 9  started  a  series  »of  52  week- 
ly quarter-hour  studio  programs. 
Sundays  10:15  a.  m.  (PST)  on 
19  stations  of  the  Mutual-Don  Lee 
network  in  California,  Oregon  and 
Arizona.  The  broadcasts,  titled  Ro- 
mance of  the  Highway,  a  dramatic 
show  featuring  Commander  A.  W. 
Scott,  originate  at  KFRC,  San 
Francisco  and  are  being  produced 
by  Richard  Holman  of  the  Rufus 
Rhoades  agency  who  has  been 
loaned  to  Beaumont  &  Holman  for 
the  series.  The  latter  agency  has . 
the  account.  ' 
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•  KARM • 

'The  Voice  of  Central  California" 
IN 

FRESNO 

IS  NOW  OPERATING  FULL  TIME 
AND  IS  READY  TO  SERVE  YOU 


NEW 


—  RCA  Equipment  Throushout. 

—  Studios  and  Offices. 

—  Audience  in  tHe  Rich,  Thickly-  . 
Populated  San  Joaquin  Valley. 


FOR  COMPLETE  RATES  AND  DATA  WIRE  COLLECT 

LOU  KEPLINGER,  Manager  {'^r.^^^^^i?'-) 

KARM 

FRESNO,  CALIFORNIA 
"The  Trading  Center  of  the  San  Joaquin  Valley 
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-llillions  of  pairs  of  hands  will  applauc- 
throughout  1938.  •  For  the  multitude  to 
ful  stations.    •  For  the  advertiser  whcli 
friends  his  friends  during  the  coming  y<: 


|se  stations  every  day  and  every  night 
D  follow  success — and  these  are  success- 
ats  to  make  these  stations'  multitude  of 
jiYe  suggest  the  use  of  spot  broadcasting. 


WSB 

Atlanta 

NBC 

WAGA 

Atlanta 

NBC 

WFBR 

Baltimore 

NBC 

WAAB 

Boston 

MBS 

WNAC 

Boston 

NBC 

WICC 

Bridgeport 

NBC 

WEBR 

Buffalo 

NBC 

WBEN 

Buffalo 

NBC 

WGAR 

Cleveland 

CBS 

WFAA 

Dallas 

NBC 

WBAP 

Fort  Worth 

NBC 

KVOD 

Denver 

NBC 

WJR 

Detroit 

CBS 

KPRC 

Houston 

NBC 

WFBM 

Indianapolis 

CBS 

WDAF 

Kansas  City 

NBC 

KARK 

Little  Rock 

NBC 

KFI 

Los  Angeles 

NBC 

KECA 

Los  Angeles 

NBC 

WHAS 

Louisville 

CBS 

WLLH 

Lowell 

YN 

WTMJ 

Milwaukee 

NBC 

WSM 

Nashville 

NBC 

WSMB 

New  Orleans 

NBC 

WTAR 

Norfolk 

NBC 

WFIL 

Philadelphia 

NBC 

KGW 

Portland,  Ore. 

NBC 

KEX 

Portland,  Ore. 

NBC 

WEAN 

Providence 

NBC 

WRTD 

Richmond,  Va. 

NBC 

KSL 

Salt  Lake  City 

CBS 

WOAI 

San  Antonio 

NBC 

KOMO 

Seattle 

NBC 

KJR 

Seattle 

NBC 

KHQ 

Spokane 

NBC 

KGA 

Spokane 

NBC 

WMAS 

Springfield 

CBS 

KVOO 

Tulsa 

NBC 

KFH 

Wichita 

CBS 

Also 

,    THE  YANKEE  NETWORK 
THE  COLONIAL  NETWORK 
TEXAS  QUALITY  NETWORK 

Represented  throughout  the  United  States  by 

EDWARD  PETRY  &  CO. 

INCORPORATED 
NEW  YORK  •  DETROIT 

CHICAGO  •  SAN  FRANCISCO 


Educational  Board 
Appointed  by  CBS 

Will  Aid  in  Formulation  of 

Radio  Program  for  Adults 

IN  ANNOUNCING  formation  of 
an  Adult  Education  Board  for 
CBS,  William  S.  Paley,  CBS  pres- 
ident said,  "Adult  education  has 
been  one  of  the  most  vexed  and 
controversial  questions  in  radio.  Af- 
ter long  study  and  a  good  deal  of 
experience,  we  at  Columbia  decided 
that  a  rightly  constituted  board  of 
men  and  women,  competent  to  deal 
with  the  problem  and  willing  to 
devote  enough  time  to  it  to  be  ef- 
fective, could  by  working  with  us 
help  to  a  degree  to  take  the  whole 
subject  out  of  the  realm  of  dis- 
cussion and  into  the  field  of  prac- 
tical achievement." 

Headed  by  Dr.  Lyman  Bryson, 
professor  of  education  at  Teachers 
College,  Columbia  U,  and  an  execu- 
tive committeeman  of  the  American 
Association  for  Adult  Education, 
the  board  of  13  prominent  educa- 
tors and  professional  people,  plans 
to  launch  a  series  of  educational 
programs  in  reserved  evening 
hours  after  its  first  meeting  in 
New  York,  Jan.  17  and  18.  In  sur- 
veying the  results  of  similar  boards 
cooperating  with  CBS  in  other 
fields,  Mr.  Paley  commented:  "We 
are  adopting  this  democratic  ap- 
proach to  solving  the  difficult  prob- 
lem of  adult  education  over  the  air 
because  such  cooperation  already 
has  proved  successful  in  other  Co- 
lumbia broadcasting  activities.  Co- 
lumbia's A7ne7-ican  School  of  the 
Air,  scheduling  programs  five  days 
a  week  throughout  the  school  year, 
in  broadcasts  designed  to  help 
school  teachers  vitalize  their  class- 
room schedule,  has  been  directed  by 
an  advisory  board  of  well-known 
educators  since  its  organization  in 
1930. 

Formal  Education 

"Similarly,  Columbia's  Church  of 
the  Air  presents  religious  broad- 
casts in  cooperation  with  advisory 
representatives  of  the  recognized 
faiths  and  denominations.  Colum- 
bia's programs  for  children  are  de- 
veloped and  produced  in  consulta- 
tion with  a  child  psychologist  and 
a  committee  experienced  in  the 
work  of  child  education. 

"The  extent  to  which  formal  edu- 
cation for  grown  people  should  find 
a  place  in  balanced  program  sched- 
ules is  one  important  question  we 
must  try  by  experience  to  decide. 
We  need  to  find  out  more  and  more 
about  the  presentation  of  educa- 
tional programs  in  such  forms  that 
multitudes  will  listen  to  them.  We 
are  relying  upon  our  new  board  to 
give  us  invaluable  guidance  in  ar- 
riving at  a  realistic  concept  so  that 
educational  programs,  formal  or 
informal,  may  all  have  some  rea- 
sonable degree  of  coordinated  plan 
and  purpose." 

Other  members  of  the  board  are 
William  Allen  White,  editor  of  the 
Emporia  (Kan.)  Gazette;  Henry 
R.  Luce,  president  of  Time  Inc. ; 
Stringfellow  Barr,  president  of  St. 
John's  College;  William  Benton, 
vice-president  of  Chicago  U ;  Harry 
Woodburn  Chase,  chancellor  of 
New  York  U;  Robert  I.  Gannon, 
president  of  Fordham  U;  Alvin  S. 
Johnson,  director  of  the  New  School 
for  Social  Research;  Ruth  Bryan 
Rohde,  former  U.  S.  Minister  to 
Denmark;  Thomas  V.  Smith,  pro- 


Heads  New  CBS  Board 


DR.  LYMAN  BRYSON 


A  FURTHER  plea  that  broadcast 
stations  contribute  $83,000  to  the 
Federal  Radio  Education  Commit- 
tee fund  for  improvement  of  edu- 
cational broadcasting  was  made 
Jan.  7  by  James  W.  Baldwin,  NAB 
managing  director. 

In  the  NAB  Bulletin  of  that 
date,  Mr.  Baldwin  referred  mem- 
bers to  his  previous  letter  of  Nov. 
5  soliciting  the  contributions  and 
also  published  a  letter  from  Dr.  J. 
W.  Studebaker,  U.  S.  Commis- 
sioner of  Education  and  chairman 
of  the  Federal  Radio  Education 
Committee,  urging  subscriptions  by 
the  industry. 

An  aggregate  fund  of  $250,500 
to  carry  out  the  project  has  been 
established,  of  which  two  educa- 
tional foundations  are  contributing 
$167,500.  The  NAB  asked  all  700 
stations  to  contribute  their  pro- 
rata portion  of  the  $83,000  allotted 
them.  This  fund  would  be  divided 
into  two  parts  —  $55,000  for  the 
first  year,  and  $28,000  for  the  sec- 
ond year.  Each  station  is  asked  to 
donate  twice  its  highest  quarter- 
hour  rate  for  the  first  part  and 
half  that  amount  for  the  second. 

Disappointing  Return 

Returns  from  stations  thus  far, 
it  is  understood,  have  been  disap- 
pointing, with  only  about  115  sta- 
tions thus  far  signifying  their  in- 
tentions of  complying  with  the  re- 
quest and  pledging  about  $25,000. 

The  projects  involved  were  ap- 
proved by  the  Committee  made  up 
of  40  meinbers  representing  the 
FCC,  the  broadcasting  industry 
and  education.  The  Committee  was 
appointed  by  the  FCC  two  years 
ago.  A  subcommittee  of  six  drafted 


fessor  of  philosophy,  Chicago  U ; 
George  Edgar  Vincent,  former 
president  of  the  Rockefeller  Foun- 
dation; Ray  Lyman  Wilbur,  presi- 
dent of  Leland  Stanford  U,  and 
Joseph  H.  Willits,  dean  of  the 
Wharton  School  of  Finance,  Penn- 
sylvania U. 


Long  Remote 

WHEN  the  University  of 
West  Virginia  played  Texas 
Tech  in  a  New  Year's  Day 
post-season  game  in  the  El 
Paso  Sun  Bowl,  WMMN, 
Fairmount,  W.  Va.,  arranged 
for  a  2,500-mile  leased  wire 
from  KTSM,  El  Paso,  and 
covered  the  game  play  by 
play.  Jay  Kelchner,  WMMN 
manager,  contacted  Karl  Wy- 
ler,  KTSM  manager,  and  the 
hookup  was  handled  by 
KTSM  without  any  hitches. 
WMMN  not  only  was  highly 
lauded  for  the  service,  which 
included  a  remote  to  a 
Charleston  hotel  where  West 
Virginia  alumni  were  gath- 
ered, but  made  the  feature  a 
revenue  producer  by  securing 
the  Monongahela  System, 
public  utility,  as  sponsor. 


GLADSTONE  MURRAY.  general 
manager  of  Canadian  Broadcasting 
Corp.,  is  booked  to  answer  questions 
and  discuss  policy  with  Canadian 
broadcasters  at  the  annual  meeting 
of  the  Canadian  Association  of  Broad- 
casters at  Ottawa,  Feb.  7-8. 


the  project  plans.  The  Rockefeller 
and  Carnegie  Foundations,  it  is  un- 
derstood, have  agreed  to  contribute 
the  bulk  of  the  $167,500  fund. 

In  his  letter  to  Mr.  Baldwin,  Dr. 
Studebaker  emphasized  its  import- 
ance and  pointed  out  that  before 
the  Committee  can  proceed  to  set 
up  its  organization  for  the  comple- 
tion of  the  program,  it  is  essential 
that  the  broadcasting  industry  sub- 
scribe its  $83,000.  "You  can  readily 
see,"  he  said,  "in  view  of  the  his- 
tory of  the  origin  and  activities  of 
the  Committee,  that  unless  the  in- 
dustry makes  its  contributions 
without  delay,  there  may  develop 
many  embarrassments  to  the  Com- 
munications Commission,  to  the 
members  of  the  Committee,  and  to 
the  broadcasting  industry. 

"I  still  feel  that  in  creating  the 
Committee,  the  Communications 
Commission  established  a  most  rep- 
resentative and  workable  piece  of 
machinery  for  the  solution  of  the 
problems  involved  in  a  proper  co- 
operation between  educators  and 
broadcasters.  It  will  be  just  too 
bad  if  this  piece  of  machinery  is 
allowed  to  collapse." 

Highlights  of  Plan 

Highlights  of  the  plan,  as  out- 
lined last  June,  are: 

Project  A,  as  listed  in  the  re- 
port, proposes  that  a  survey  of 
successful  cooperative  efforts  be 
undertaken  by  the  U.  S.  Office  of 
Education  to  determine  how  broad- 
casters and  educators  can  best 
cooperate  with  local  broadcasting 
stations  and  the  educational,  relig- 
ious, civic,  and  other  non-profit 
groups  within  their  communities.  It 
was  estimated  the  cost  would  run 
$25,000,  including  a  salary  of  $7,- 
500  for  an  executive  director  and 
$4,000  for  a  field  investigator  and 
it  was  calculated  that  this  entailed 
two  years  work,  with  a  total  ad- 
ministrative expense  of  $50,000. 
This  project  would  be  financed  by 
broadcasters. 

Project  B  is  a  study  of  methods 


effective  in  publicizing  radio  pro- 
grams and  how  they  can  be  appliec 
to  educational  programs.  This  proj- 
ect would  be  supervised  by  the  com- 
mittee of  broadcasters  and  educa- 
tors with  a  technical  subcommittee 
at  a  cost  of  $2,000  to  be  borne  by 
broadcasters. 

Project  C  is  a  study  of  listening 
groups  and  the  organization  and 
motivation  behind  them.  It  was 
suggested  the  study  should  deal 
first  with  the  relative  merits  of 
listening  in  a  group  as  compared 
with  listening  alone,  and  second, 
the  organization,  motivation  and 
objectives  of  listening  groups  in 
the  United  States  and  in  Europe. 
The  first  part  would  involve  $5,- 
000  and  the  second  $10,000,  to  be 
borne  by  the  foundations. 

Project  D  covers  problems  and 
methods  of  broadcasting  to  and  by 
schools  to  be  undertaken  by  a 
school  under  the  supervision  of  the 
committee  of  broadcasters  and  edu- 
cators with  foundation  funds  at  an 
estimated  cost  of  $5,000. 

Project  E,  a  study  of  local  sta- 
tion cooperation  with  local  educa- 
tional organizations,  would  be  un- 
dertaken under  the  supervision  of 
broadcasters  and  educators  at  an 
estimated  cost  of  $7,500,  to  be  borne 
by  a  foundation.  From  such  a  sur- 
vey, a  manual  would  be  developed 
for  departments  of  education  or 
teachers. 

Production  Experience 

Project  F,  training  of  education- 
al production  managers  through 
placing  in  commercial  stations,  in- 
volved no  expenditure.  The  commit- 
tee urged  the  continuance  of  the 
practice  by  foundations  of  provid- 
ing opportunity  for  men  and  wom- 
en in  educational  broadcasting  to 
secure  practical  experience  in 
broadcasting,  management  produc- 
tion technique,  etc.  through  fellow- 
ships, already  being  carried  on  by 
the  foundations  and  networks  with 
success. 

Project  G,  collection  of  exper- 
iences of  network  series,  carried  an 
estimated  cost  of  $3,000  to  be  borne 
by  broadcasters.  A  committee 
would  prepare  for  distribution  a 
pamphlet  based  upon  pooled  exper- 
iences, and  opinion  of  educational 
groups  as  well  as  broadcasters. 

Project  H,  a  survey  to  determine 
what  the  listening  public  considers 
of  educational  value  in  radio  pro- 
grams, carries  an  estimated  cost  of 
$25,000  to  be  borne  by  the  broad- 
casters. It  would  involve  such  ques- 
tions as  whether  the  public  wants 
more  or  less  or  different  education- 
al broadcasting,  what  times  are 
most  appropriate ,  the  distinction 
made  between  educational,  infor- 
mation and  propaganda,  and  re- 
lated subjects. 

Project  I,  the  essential  value  of 
radio  to  all  types  of  listeners,  con- 
stituted the  most  ambitious  of 
those  outlined.  It  carries  an  es- 
timated cost  of  $35,000  a  year  for 
a  period  of  four  years,  making  a 
total  of  $140,000  to  be  borne  by  a 
foundation  grant.  The  committee's 
recommendation  on  this  project  was 
as  follows: 

The  committee  imanimously  agrees 
that  preparatory  to  any  final  solution 
of  the  problem  of  educational  broad- 
easting,  the  answers  to  certain  ques- 
tions of  basic  interest  to  both  educa- 
tors and  broadcasters  must  be  ob- 
tained by  systematic  investigation.  A 
well-coordinated  research  project,  con- 
ducted by  trained  investigators,  should 
be  formulated  to  study  the  essential 
value  of  radio  to  all  types  of  listeners. 
In  other  words,  it  will  be  necessary  to 
determine  what  makes  a  radio  broad- 
(Continued  on  Page  56) 


NAB  Renews  Its  Plea  to  the  Industry 
For  $83,000  Fund  Under  Federal  Plan 
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A  night  of  terror  was  falling  on  a  great  city.  .  . 
Yellow  waves  of  a  river  gone  mad  reached 
higher  and  higher  into  the  houses.  No  lights 
except  the  blink  of  lanterns  to  direct  the 
pilots  of  boats  who  sought  to  rescue  fear-mad 
men,  women  and  children  from  the  path  of 
the  flood.  Two  hundred  thousand  people 
trapped  between  the  waves  and  the  dark.  .  .  . 

But  through  the  night  a  Voice  droned  on.  .  .  . 
A  voice  that  gave  light  to  the  darkness.  A 
voice  that  told  the  rescuers  where  to  go  and 
who  to  save.  A  voice  that  told  a  breathless 


nation  of  a  city's  need  and  a  city's  rescue.  .  .  . 

The  city  was  the  city  of  Louisville,  Ken- 
tucky. The  voice  was  the  voice  of  radio.  .  .  . 
The  time  just  one  short  year  ago  next  week. 

Why  do  we  recount  this  story  of  the  Louis- 
ville flood?  Not  because  WSM  was  privileged 
to  keep  heroic  WHAS  upon  the  air,  to  serve 
as  that  voice  in  darkness.  Any  American 
radio  station  would  have  done  the  same.  We 
write  about  it  now  because  more  than  two 
hundred  radio  stations  threw  commercial  gain 


by  the  board  to  form  a  voluntary  network 
which  speeded  aid  to  the  stricken  city. 

We  write  because  radio  demonstrated  not 
only  its  willingness  but  its  peculiar  ability 
to  serve  the  people  of  a  city  or  a  nation  in 
a  time  of  need. 

We  write  in  tribute  to  a  public  service  which 
can  bring  laughter  and  knowledge  and  song; 
and  yet,  in  time  of  need  can  be  a  voice  in 
darkness. 

That  is  the  American  System  of  Broadcasting. 


A  message  in  the  interests  of  the  American  System  of  broadcasting  by  one  -privileged  from 
time  to  time  to  have  contributed  to  its  -progress,  by  one  seeking  new  ways  to  broaden  its 
services  to  the  American  listener. 


W  S  M 

The  Air  Castle  of  the  Souik 


E.  W.  CRAIG,  Vice-President  in  Charge  of  Radio 


50,000  WATTS 


HARRY  STONE,  General  Manager 
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Net  of  58  Stations 
For  Fr.  Coughlin 

A  NEW  SERIES  of  broadcasts  by 
Rev.  Fr.  Charles  E.  Coughlin  be- 
gan over  a  58-station  network 
Sunday,  Jan.  9,  with  WJR,  Detroit, 
as  the  key  station.  The  series  is 
booked  for  a  minimum  of  13  weeks, 
with  the  likelihood  that  it  will  be 
extended  to  a  17-week  term.  The 
first  broadcast  of  the  1938  series 
saw  Fr.  Coughlin  introduced  by 
his  radio  adviser  of  more  than  10 
years'  standing,  Leo  Fitzpatrick, 
vice-president  and  general  man- 
ager of  WJR.  Charles  Penman,  De- 
troit announcer  and  director  of  dra- 
matics at  WJR,  is  announcing  the 
rest  of  the  series.  The  programs 
run  Sunday  afternoons  from  4- 
4:30  p.  m. 

The  new  network  was  completed 
by  Aircasters  Inc.,  Detroit  agency, 
only  a  few  days  before  the  first 
broadcast  took  place.  The  hookup 
includes  the  complete  Colonial  net- 
work, the  complete  Mohawk  net- 
work and  the  Quaker  State  net,  in 
addition  to  these  stations:  WJR, 
Detroit;  WJJD,  Chicago;  WJAS, 
Pittsburgh;  WHO,  Des  Moines; 
woe,  Davenport;  WKBW,  Buffa- 
lo; WTMJ,  Milwaukee;  KSTP,  St. 
Paul;  WCAO,  Baltimore,  KFEQ, 
St.  Joseph,  Mo.;  WGAR,  Cleveland; 
WHIO,  Dayton;  WHKC,  Columbus; 
KCKN,  Kansas  City;  WIBW,  To- 
peka;  WDAS,  Philadelphia;  WJAR, 
Providence;  WIRE,  Indianapolis; 
WMCA,  New  York;  KOIL,  Omaha; 
WFAI,  Cincinnati;  WIL,  St.  Louis; 
WCKY,  Cincinnati.  WPG,  Atlantic 
City,  was  to  join  the  hookup  on 
Jan.  16.  The  net  is  said  to  be  the 
largest  ever  to  carry  the  Fr. 
Coughlin  talks. 


704-Foot  Tower 


INJURY  EPIDEMIC 

Chicago  Radio  FolU  Indulge 
 In  Orgy  of  Hurts  


Don  Lee-MBS  Contract 

DON  LEE  Broadcasting  System 
will  continue  its  affiliation  with 
Mutual  Broadcasting  System 
through  March,  1939.  Contracts 
assuring  the  continuance  of  the 
current  linkage  were  signed  by 
Lewis  Allen  Weiss,  Don  Lee  gen- 
eral manager,  and  Fred  Weber, 
Mutual  general  manager,  when 
the  latter  was  in  Los  Angeles  in 
late  December  to  make  a  Pacific 
Coast  survey.  The  Don  Lee  net- 
work, formerly  affiliated  with 
CBS,  joined  Mutual  moi'e  than  a 
year  ago.  Since  then  it  has  be- 
come a  major  originating  point  of 
transcontinental  broadcasts.  Head- 
quartered in  Los  Angeles,  Don  Lee 
now  comprises  25  owned  and  af- 
filiated stations  in  California, 
Washington  and  Oregon. 


Sealtest  Prize  Award 

THE  $1,000  grand  award  in  the 
Rising  Musical  Stars  series  spon- 
sored on  NBC-Red  netwoi-k  by 
National  Dairy  Products,  New 
York  (Sealtest),  was  presented 
January  9  to  Edwina  Eustis,  con- 
tralto. Miss  Eustis  received  the 
award  from  Lawrence  Tibbett,  act- 
ing in  behalf  of  the  awards  jury, 
composed  of  a  number  of  dis- 
tinguished musicians.  Agency  in 
charge  is  McKee,  Albright  &  Ivey, 
New  York. 


Self-Supporting  Antenna 
OfKFYR,Bismarck,N.D. 
Called  Tallest  in  World 

KFYR,  on  Jan.  13  dedicated  its 
new  self-supporting  vertical  radia- 
tor—704  ft.  high — said  to  be  the 
tallest  of  its  particular  type  in  the 
country.  Built  by  Truscon,  the 
spire,  shown  above,  required  some 
75  tons  of  steel  and  slightly  more 
than  100  tons  of  concrete  for  its 
foundation.  It  is  of  the  narrow 
base  type  and  constitutes  a  de- 
parture in  antenna  construction  ex- 
pected to  result  in  maximum  effici- 
ency in  signal  propagation.  Al- 
ready one  of  the  best  heard  ^-e- 
gionals  in  the  country,  the  new 
radiating  system  may  result  in  es- 
tablishing of  a  new  record  for  re- 
gional station  primary  coverage. 

A  one-hour  gala  program  was 
broadcast  to  commemorate  the 
event,  with  William  Langer,  North 
Dakota  Governor,  as  the  principal 
speaker,  along  with  Mayor  Obert 
Olson,  of  Bismarck. 

P.  J.  Meyer,  pioneer  Western 
broadcaster,  is  president  and  owner 
of  KFYR.  The  manager  is  F.  E. 
Fitzsimonds.  KFYR  operates  on 
550  kc.  with  1,000  watts  night  and 
5,000  watts  day.  E.  C.  Page,  of  the 
consulting  engineering  firm  of 
Page  and  Davis,  supervised  the 
new  transmitter  and  tower  instal- 
lation. 


Bekin's  Radio  Fund 

BEKINS  VAN  &  STORAGE  Co., 
Los  Angeles,  operating  22  ware- 
houses and  a  fleet  of  household 
moving  trucks  on  the  Pacific 
Coast,  in  its  1938  advertising  ap- 
propriation of  more  than  $100,000, 
has  allotted  approximately  $35,- 
000  for  radio,  according  to  Milo 
W.  Bekins,  president.  Placement 
will  be  through  Brooks  Adv.  Agen- 
cy, Los  Angeles,  which  on  Jan.  1 
was  appointed  to  direct  the  firm's 
advertising.  Bekins  for  a  number 
of  years  has  been  a  consistent  user 
of  spot  and  time-signal  announce- 
ments on  San  Francisco  and  Los 
Angeles  stations,  and  plans  to  in- 
ci-ease  activities  dui-ing  1938. 
probably  extending  to  other  Paci- 
fic Coast  cities. 


CHICAGO  radiomen  started  off 
1938  as  though  determined  to 
make  the  new  year  a  boom  one  for 
hospitals  and  doctors.  Gene  Fur- 
gason,  president  of  Gene  Furgason 
&  Co.,  Chicago,  received  a  broken 
leg  while  horse-back  riding  Dec.  30 
at  Hot  Springs,  Ark.,  where  he 
had  gone  on  a  combined  business 
and  pleasure  trip.  He  was  moved 
to  Chicago  Jan.  8  where  he  is  cur- 
rently convalescing.  It  will  be  about 
another  month  before  he  can  re- 
turn to  work. 

Holland  Engle,  radio  director  of 
Erwin,  Wasey  &  Co.,  Chicago, 
who  recently  resigned  as  program 
director  of  WCFL,  Chicago,  slipped 
and  fell  Christmas  day  wrenching 
his  back.  Two  days  later  he  ac- 
quired laryngitis  and  on  Dec.  30  an 
infection  on  his  right  thigh  socket 
which  subsequently  turned  out  to 
be  an  abscess.  Mr.  Engle  was  to  go 
to  the  hospital  Jan.  15. 

Ade  Hult,  of  the  Mutual  Broad- 
casting System  sales  office  in  Chi- 
cago is  recovering  in  a  Chicago 
hospital  from  a  serious  attack  of 
influenza.  George  Besse,  head  of 
the  Chicago  office  of  Joseph  Her- 
shey  McGillvra,  whose  condition 
had  been  gradually  improving,  is 
back  at  Ravenswood  Hospital  for 
treatments. 

Jack  Hayes,  chief  studio  engi- 
neer at  WJJD,  Chicago,  slipped  on 
the  ice  in  front  of  his  home  and 
broke  his  leg.  He  is  still  confined 
to  his  bed.  Andrew  (Uncle  Joe) 
Dobson  also  of  WJJD  received  a 
broken  shoulder  blade  in  an  auto 
accident  while  enroute  to  Indiana- 
polis for  a  concert  engagement. 
Spencer  Bentley,  Chicago  radio 
actor,  tried  to  raise  an  obstinate 
window  at  home  Jan.  5.  His  hand 
slipped  and  went  through  the  glass 
cutting  his  fingers  and  wrist  in 
five  places.  Two  stitches  were  tak- 
en at  a  Chicago  hospital. 

Hal  Tate,  Chicago  correspond- 
ent of  Broadcasting,  fell  from  a 
tree  while  hiking  at  the  sand 
dunes  near  Michigan  City,  Ind., 
Jan.  2,  wrenching  his  back.  He 
was  confined  to  his  home  for  sev- 
eral days. 


GENE  SHUMATE'S  daily  Sports 
Hlants  program  on  KSO,  Des  Moines, 
has  been  sold  to  the  Association  of 
Saving  &  Loan  Companies  of  Dps 
Moines. 


CBS  has  presented  tn  Harvard,  the 
T'niversity  of  Michigan  and  the  Folger 
Shakespearean  Library  in  Washington 
the  three  "prompt  books"  used  for 
its  broadcasts  of  the  cycle  of  eight 
Sliakespearean  plays  last  summer. 


New  FCC  Assignments 
Under  Rotation  System 

NEW  ASSIGNMENTS  under  the 
rotation  plan  of  handling  i-outine 
aff'airs  of  the  FCC  were  taken  over 
Jan.  1  by  members  of  that  agency. 
Succeeding  Commissioner  Craven  in 
the  handling  of  routine  broadcast 
matters,  was  Commissioner  Payne ; 
Commissioner  Craven  took  over  su- 
pervision of  Alaskan  radio  facil- 
ities; Commissioner  Case,  aeronau- 
tical, geophysical,  police,  marine 
and  emergency  radio  authoriza- 
tions; Commissioner  Sykes,  wire 
extensions  and  certificates;  Com- 
missioner Walker,  motions  docket 
and  rules  and  practices,  and  Com- 
missioner Brown,  tariff  matters. 

In  addition,  individual  commis- 
sioners also  are  being  assigned  in- 
dependent cases  on  a  rotating  ba- 
sis. Following:  hearing  on  particu- 
lar applications,  and  after  the 
examiner's  report  has  been  submit- 
ted, the  commissioners  in  turn  are 
assigned  the  cases  for  preliminary 
recommendation  to  the  full  Com- 


Mr.  Ludy 


LVDY  TO  COISTIISUE 
POLICIES  OF  WIBW 

POLICIES  and 
personnel  m  a  i  n- 
tained  by  WIBW 
under  the  gen- 
eral management 
of  Don  S  e  a  r  1  e, 
who  on  Jan.  1 
became  executive 
head  of  the  Cen- 
tral States  Broad- 
casting System, 
will  be  continued, 
Ben  Ludy,  new  general  manage  i 
of  WIBW,  Topeka,  announces 
Jan.  11. 

Mr.  Ludy  was  assistant  man- 
ager under  Mr.  Searle  and  wa? 
elevated  to  the  executive  post  by 
Senator  Arthur  Capper,  Kansas 
publisher  and  owner  of  WIBW. 

"No  radical  changes  are  contem- 
plated," Mr.  Ludy  said.  "It  is  oui 
purpose  and  hope  to  give  the  Kan- 
sas people  what  they  want  in  ra- 
dio. Our  present  staffs  have  beer 
responsible  for  the  success  WIBW 
now  enjoys,  and  for  that  reason 
changes  are  not  desirable."  He 
added  he  will  not  fill  his  formei 
post  of  assistant  manager  but  will 
delegate  additional  duties  to  pres- 
ent staff  members.  Mr.  Ludy  first 
became  associated  with  Mr.  Seark 
at  KOIL  in  Omaha,  one  of  the  sta- 
tions Mr.  Searle  again  takes  over 
When  Mr.  Searle  came  to  WIBW 
in  1933,  he  brought  Mr.  Ludy  with 
him  as  assistant  manager.  The  new 
WIBW  executive  is  38  and  has  had 
wide  experience  in  advertising  and 
merchandising,  as  well  as  radio. 


Godfrey  Shifted 

WASEY  PRODUCTS  Inc.,  New 
York,  sponsoring  Arthur  Godfrey 
three  mornings  a  week  on  WABC, 
New  York,  on  Jan.  24  moves  pro- 
gram from  8-8:15  to  9-9:15.  On 
Jan.  14  Godfrey  started  a  Friday 
morning  program  at  the  same  time 
for  Hecker  H-0.  Also  on  Jan.  24, 
the  sponsor  moves  Godfrey  from 
Mutual,  Friday  evenings,  to  his 
new  schedule  of  two  evenings  a 
week  on  CBS.  Agency  for  Wasey 
Products  (Barbasol,  Kreml,  Mus- 
terole),  and  Hecker  Products  Co., 
New  York,  is  Erwin,  Wasey  &  Co., 
New  York. 


Sterling  In  Canada 

STERLING  PRODUCTS,  Wheel- 
ing, will  start  Young  Widder 
Jones,  quarter-hour  transcriptions 
on  CKWX  on  Jan.  17  and  CKY 
Feb.  1st.  Latter  stations  repre- 
sented by  Weed  &  Co.,  Chicago, 
are  in  addition  to  the  three  Cana- 
dian outlets  Sterling  has  already 
set  (Broadcasting,  Jan.  1).  Pro- 
grams will  promote  Chocolate  Cas- 
carets  and  Danderine.  The  five- 
station  campaign  will  last  38 
weeks,  with  other  outlets  to  be 
added.  Thompson-Koch  Co.,  Cin- 
cinnati, handles  the  account. 


Heinz  Tries  Spot  Again 

H.  J.  HEINZ  Co..  Pittsburgh  (57 
Varieties)  after  an  absence  of 
more  than  two  years  from  spot 
radio,  began  a  quarter-hour  test 
program  on  KWOS,  Jefferson  City, 
Jan.  7.  The  transcribed  program 
is  broadcast  Tuesdays  and  Fri- 
days, 3-3:15  p.  m.  (CT).  Other| 
stations  may  be  added  if  the  test|! 
proves  successful.  Maxon  Inc.,  De- 
troit, handles  the  account. 
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ITALO  AMERICANS 

LIVING  ONE  HUNDRED  MILES  AROUND 
THE  CITY  OF  NEW  YORK: 


New  York  .  . 
Westchester  . 
Connecticut 
New  Jersey 
Philadelphia 
Delaware    .  . 

TOTAL  . 


1,200,000 
82,000 
261,000 
507,000 
350,000 
121,000 

2,521,000 


We  know  this  market  and  we  think  we  know 
how  to  sell  your  product  to  the  Italo  American 
consumer.  For  further  detailed  information, 
write  or  call,  with  no  obligation  on  your  part. 

INTERNATIONAL  BROADCASTING  CORP. 

132  West  43rd  Street   ■   Tel  SRyant  9-6080   -   New  Ycrl,  N.  Y 
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From  Cellar  to  Counter  With  Mason^s 

Without  Benefit  of  Silver  Spoon  or  Capital,  This 
Proprietary  Product  Rose  to  Riches  by  Radio 


Mr.  Part 


By  JACK  PART 

Advertising  Manager, 
Mason  Remedies,  Ltd. 

THIS  WAS  to  have  been  the  story 
of  a  test  campaign  over  WSYR, 
Syi'acuse,  for  Mason's  49,  a  cough 
medicine  recently  introduced  into 
the  United  States.  The  result  of 
that  test  would 
not  make  inter- 
esting reading 
unless  one  is  ac- 
quainted vi^ith  the 
background  of  the 
product  itself. 

In  early  1934, 
in  the  little  city 
of  Kitchener,  Ont. 
a  young  man  em- 
ployed  himself 
manufacturing  a  cough  medicine 
in  the  basement  of  his  home.  With- 
out capital  to  advertise,  sales  were 
few  and  far  between  and  more 
dinner  times  than  dinners  were 
seen  in  the  little  household.  The 
ordinary  channels  of  marketing 
such  as  sales  representatives  and 
advertising  counsel  were  out  of 
the  question  and  even  the  columns 
of  the  small  local  daily  did  not  fit 
the  purse. 

Faced  with  quick  oblivion  for 
Mason's  49  unless  some  type  of 
advertising  were  used,  Perce  Mason 
turned  in  desperation  to  radio. 
CKCR,  the  100-watt  Kitchener 
station,  was  considered  and  subse- 
quently contracted;  spot  announce- 
ments were  on  a  week-to-week 
basis.  The  resultant  sales  brought 
money  to  the  treasury — not  much 
money,  but  sufficient  to  go  on  the 
second  week  with  quarter-hour 
programs.  The  writer  joined  forces 
with  Perce  Mason  at  this  stage  of 
the  game,  and  one  of  the  first 
question-box,  human-relations  type 
of  shows  was  presented  under  the 
name  of  Raymar.  The  show  caught 
on  quickly  and  when  listeners 
were  asked  to  send  in  box  fronts 
in  order  to  obtain  a  book  on  suc- 
cess and  getting  ahead  in  the 
world,  the  station  was  deluged 
with  mail. 

Stations  are  Added 

Within  a  month  of  its  starting 
date,  the  Raymar  program  was 
moved  to  CFRB,  CBS  outlet  in 
Toronto,  and  fed  to  the  Kitchener 
station  on  special  lines.  Ten  quar- 
ter-hour shows  a  week  were  pre- 
sented over  this  two-station  hook- 
up. The  step-up  in  coverage  from 
a  market  of  30,000  people  to  a 
market  of  nearly  a  million  and  a 
quarter  brought  the  increase  in 
business  we  had  expected,  and 
consequently,  two  other  stations 
were  added  and  the  four  stations 
carried  Mason's  49  programs  for 
the  balance  of  the  season.  Oyer 
175,000  box-fronts  were  received 
and  each  box-front  represented  a 
50-cent  sale  in  the  drug  store. 

With  summer  months  before  us, 
we  started  to  plan  our  activities 
for  the  fall.  The  manufacturing 
plant  had  long  since  outgrown  the 
basement  and  was  established  in 
a  modern  factory  in  Toronto.  A 
sales  agency  which  had  heretofore 
regarded  our  account  with  little 
interest  was  now  very  anxious  to 
secure  our  product,  and  is  the  re- 
sult, we  found  ourselves  with  the 
means    for    national  distribution 


and  in  need  of  national  radio 
coverage.  Telephone  lines  across 
3,000  miles  of  country  to  cover 
ten  million  people  were  prohibi- 
tively expensive.  Our  answer  to 
the  problem  was  simple. 

We  installed  modern  recording 
equipment  and  made  our  own  elec- 
trical transcriptions,  and  contract- 
ed with  twenty-one  stations  to 
carry  the  discs  for  30  weeks.  Our 
earlier  results  on  four  stations 
were  typical  of  the  results  we 
achieved  over  the  21  and  the  close 
of  our  second  season  found  Ma- 
son's 49  well  up  in  the  list  of  the 
largest  selling  cough  medicines. 
In  the  U.  S.  Market 

The  fall  of  1935  found  us  with 
more  up-to-date  recording  equip- 
ment, 31  radio  stations  and  con- 
tracts calling  for  39  weeks.  Our 
air  personality,  Raymar,  had  be- 
come a  well-known  radio  charac- 
ter and  the  mail  was  increasing 
with  each  succeeding  year.  Mason's 
49  found  its  way  even  to  Canada's 
frozen  North  by  means  of  dog 
sleds  and  aeroplane.  With  a  whole 
romance  of  merchandising  behind 
us,  we  were  able  to  get  our  breath 
and  settle  down  to  serious  plan- 
ning for  the  future. 

That  fall  we  talked  of  entering 
the  United  States  but  our  cover- 
age of  Canada  did  not  include  sev- 
eral sections  on  the  Pacific  coast 
and  we  also  felt  that  our  adver- 
tising was  not  strong  enough  in 
the   French   province   of  Quebec. 


icines  sold  in  most  cases  for  much 
less,  and  to  uphold  our  price  we 
were  forced  to  exercise  care  as  to 
whom  we  sold.  Another  handicap 
we  suffered  in  our  first  year  in 
the  United  States  was  the  fact 
that  our  advertising  and  distribu- 
tion did  not  commence  until  the  mid- 
dle of  February,  several  months 
after  our  competitors  had  reached 
their  sales  quota.  In  spite  of  this, 
we  accomplished  something  of  a 
record  in  the  Syracuse  territory, 
and  our  first  experience  in  the 
United  States  strengthened  our 
opinion  that  we  could  duplicate 
our  Canadian  success  in  that  coun- 
try. 

During  1937  we  ran  true  to  for- 
mula. On  Oct.  6,  WOKO,  Albany; 
WHEC,  Rochester,  and  WGR,  Buf- 
falo, were  added  to  WSYR,  and 
are  now  operating  for  us  on  a 
three-times-per-week  basis.  Early 
this  year  we  expect  to  increase  our 
activities  in  the  United  States  by 
using  additional  stations. 

Horatio  Alger  had  nothing  on 
the  "Rags  to  Riches"  rise  of  Ma- 
son's 49.  No  other  advertising 
medium  in  the  world  could  have 
rolled  a  dollar  and  an  idea  into 
what  has  become  Canada's  popu- 
lar cold  remedy.  Born  of  radio, 
without  a  silver  spoon  in  its 
mouth,  and  solely  dependent  on 
broadcasting  for  its  steadily  in- 
creasing sales.  Mason's  49  cannot 
help  but  further  our  conviction 
that  radio  is  a  wonderful  medium. 


BORN  in  a  Canadian  basement  was  Mason's  49,  a  cough  rem- 
edy. Sold  exclusively  by  radio  advertising  with  the  first  week's 
profits  paying  for  the  second  week's  air,  sales  have  risen  until 
Mason  Remedies  Ltd.  has  added  the  United  States  to  its  Cana- 
dian market.  One  of  the  first  quiz  programs  in  radio.  Mason's 
"Raymer"  is  a  Canadian  by-word  for  all  listeners  who  like  the 
question-answer  type  of  program.  From  Rags  to  Riches,  says 
Mason,  and  in  three  short  years.  Only  those  who  believe  in  the 
new  miracle  of  broadcast  advertising  should  read  this. 


Between  that  fall  and  the  spring 
of  1936,  these  gaps  were  filled, 
and,  by  August  of  that  year,  we 
had  brought  our  total  up  to  40 
stations  with  contracts  calling  for 
52  weeks. 

Business  for  us  in  Canada  had 
now  become  a  routine  affair  and 
we  settled  down  to  consider  the 
American  market.  True,  we  knew 
nothing  whatever  about  market- 
ing in  the  United  States,  but  we 
hadn't  known  anything  about  mar- 
keting in  Canada  when  we  first 
started.  Armed  with  station  sta- 
tistics which  we  had  clipped  from 
time  to  time  from  Broadcasting 
and  other  publications,  we  decided 
on  Syracuse  as  an  ideal  test  mar- 
ket, and  I  left  for  that  city  to  com- 
plete arrangements  with  WSYR. 
Contracts  were  drawn  up  calling 
for  two  Raymar  shows  a  day, 
Monday  through  Friday.  At  the 
end  of  the  first  three  weeks,  we 
had  sold  85%  of  the  retail  drug 
outlets  covered  by  WSYR. 

Price  cutting  was  probably  our 
most  difficult  problem.  Mason's  49 
was  sold  under  fair-trade  contracts 
to  retail  at  49c.  Competitive  med- 


Discs  for  Colgate 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  on  Jan.  3  started 
transcribed  versions  of  M.yrt  & 
Marge,  for  Concentrated  Super- 
Suds,  and  Hilltop  House  for  Palm- 
olive  soap,  on  6  stations:  WLW, 
Cincinnati;  WOR,  Newark;  WSB, 
Atlanta;  WHL,  Des  Moines; 
WTAM,  Cleveland,  and  WGY, 
Schenectady.  The  quarter  -  hour 
transcriptions  were  made  by  RCA. 
Agency  is  Benton  &  Bowles  Inc., 
New  York. 


Colgate's  New  Show 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City  (Colgate  shave 
cream  and  Rapid  -  Shave) ,  has 
started  a  new  series  of  programs 
featuring  Dale  Carnegie,  author 
of  the  past  year's  best-seller,  "How 
to  Win  Friends  and  Influence  Peo- 
ple". Mr.  Carnegie  will  be  heard 
Tuesday  evenings  on  31  NBC-Red 
stations,  offering  dramatic  episodes 
from  famous  lives.  Agency  is  Ben- 
ton &  Bowles-Chicago  Inc. 


Taplinger  Takes  Charge 
Of  Warner-Luckies  Show 

WARNER  BROS.  First  National 
Studios  has  revised  its  activities 
in  connection  with  the  weekly 
Your  Hollywood  Parade,  sponsored 
by  American  Tobacco  Co.  (Lucky 
Strike  cigarettes),  on  NBC-Red. 
All  studio  participation  is  now 
correlated  under  Robert  Tapling- 
er, Warner  director  of  publicity, 
at  Burbank,  Cal.  Don  Becker, 
Transamerican  Broadcasting  & 
Television  Corp.  executive,  who 
was  in  charge  of  scripts  based  on 
Warner  Bros,  motion  pictures  set 
for  exploitation  on  the  program, 
has  been  transferred  to  New  York. 
George  Bilson,  studio  contact  with 
Lord  &  Thomas,  agency  handling 
the  Lucky  Strike  account,  has  re- 
turned to  the  Warner  Bros,  writ- 
ing staff. 

Mr.  Taplinger's  contact  will  be 
direct  with  Tom  McAvity,  Hol- 
lywood manager  of  Lord  &  Thom- 
as and  producer  of  Your  Holly- 
wood Parade.  His  assistant  is  Ir- 
ving Rubine  who  was  associated 
with  him  in  New  York.  Bob  Fen- 
der, formerly  news  art  editor  of 
Paramount  Productions  Inc.,  Hol- 
lywood, has  joined  the  Lord  & 
Thomas  staff  in  that  city  to  do 
biographical  writing  for  the  series. 
The  agency  has  also  brought  Cy 
Nathan,  script  writer,  from  its 
New  York  office  to  Hollywood.  Al 
Goodman  succeeds  Leo  F.  Forb- 
stein  as  musical  director  on  Jan. 
19. 


FTC  Studies  Music  Code 

THE  Federal  Trade  Commission 
has  taken  under  advisement  pro- 
posed changes  in  suggested  trade 
practice  code  for  the  music  pub- 
lishing industry,  following  a  hear- 
ing Jan.  4.  Song  nlugging  would 
be  deemed  an  unfair  practice  under 
the  proposed  code.  The  Commission 
has  entered  into  stipulations  with 
the  following  concerns  to  revise 
their  claims:  Rabin  Co.,  Los  Ange- 
les (Ruth  Rogers  cosmetics)  ;  Kel- 
logg Co.,  Battle  Creek  (All-Bran) ; 
Dorothy  Perkins  Co.,  St.  Louis 
(cosmetics)  ;  Dr.  Pepper  Co.,  Dal- 
las (beverage)  ;  Skelly  Oil  Co., 
Kansas  City  (Aromax  gasoline). 
The  Commission  has  ordered  Earl 
E.  May  and  Earl  E.  May  Seed  Co., 
Shenandoah,  la.,  to  cease  repre- 
senting that  they  grow  or  propa- 
gate nursery  stock  sold  by  them, 
unless  and  until  such  is  a  fact. 


Aid  During  Flood 

BROADCAST  stations  in  Northern 
California  came  to  the  aid  of  the 
American  Red  Cross  and  the  strick- 
en families  during  the  three-day 
floods  in  the  upper  portions  of  the 
state.  The  stations  were  pressed 
into  emergency  service,  broadcast- 
ing rescue  bulletins.  In  the  Russian 
River  delta  region,  where  more 
than  100  square  miles  were  under 
water,  the  Geyserville  Red  Cross 
stayed  in  constant  telephone  com- 
munication with  KPO,  San  Fran- 
cisco. At  frequent  intervals  rescue 
instructions  were  broadcast  to  the 
homes  of  isolated  residents,  sepa- 
rated by  more  than  a  mile  of  water 
from  rescuers.  Many  of  the  homes 
had  power  for  operation  of  radio 
sets,  although  they  were  cut  off 
from  telephone  contact. 
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Do's  and  Don'ts  For  Broadcast  Stations 

By  J.  GORDEN  WARDELL 

Salesman.    KWTO,    Springfield,  Mo. 


Vertical-Cut  Equipment 
Symbolizes  Disc  Trend 


THE  trend  to- 
ward transcrip- 
tion broadcasting 
is  shown  by  the 
fact  that  86%  of 
all  high  -  powered 
regional  stations 
(over  1,000  but 
less  than  50,000 
watts)  are  now 
equipped  to  broad- 


Mr.  Cotterill  cast  the  vertical- 
cut  wide  range  programs  pro- 
duced by  World  Broadcasting  Sys- 
tem, Norton  Cotterill,  WBS  vice- 
president,  announced  Jan.  6. 

The  trend  appears  to  be  spread- 
ing to  stations  of  all  sizes,  he  said. 
"Vertical"  coverage  is  100%  among 
stations  of  50,000  watts  or  over. 
In  the  1,000-watt  "regional"  class, 
213,  or  649f  have  such  reproducers, 
while  in  the  100-watt  classifica- 
tions, 121  stations  have  them.  The 
WBS  survey,  of  which  these  figures 
are  a  part,  shows  an  increase  of 
exactly  100%  since  1935  in  the  total 
number  of  vertical-equipped  sta- 
tions. 


Elliott  Roosevelt  Guest 

ELLIOTT  ROOSEVELT,  new 
president  of  Hearst  Radio,  headed 
the  list  of  guest  stars  on  the  first 
program  of  For  Men  Only,  Jan. 
10,  sponsored  by  Bristol-Myers 
Co.,  New  York  (Vitalis  hair  ton- 
ic). Mr.  Roosevelt  was  presented 
as  one  of  a  group  of  famous  men's 
sons  who  have  succeeded  in  their 
own  right.  Others  interviewed  were 
Keenan  Wynn,  son  of  Ed  Wynn, 
and  Lowell  Thomas  Jr.  Program 
is  heard  Mondays  on  the  NBC-Red 
network.  Agency  is  Pedlar  &  Ryan 
Inc.,  New  York. 


Manhattan  On  Coast 

MANHATTAN  SOAP  SALES 
Corp.,  New  York  (Sweetheart 
soap),  sponsoring  Thomas  Conrad 
Sawyer,  commenator,  on  KFI,  Los 
Angeles,  and  KNX,  Hollywood,  for 
the  past  several  months,  has  re- 
newed on  both  stations  for  13 
weeks.  The  sponsor  plans  to  extend 
the  series  to  other  Pacific  Coast 
stations  by  early  spring.  Agency  is 
Milton  Weinberg  Adv.  Co.,  Los  An- 
geles. 


PAN  AY  PICTURES— Were  being 
rushed  East  Dec.  29  when  Norman 
Alley,  Universal  Newsreel  pho- 
tographer, stopped  for  a  few  min- 
utes in  Chicago  on  his  dash  from 
China.  On  hand  were  Announcer 
Jack  Stilwill  of  WLS  and  Engi- 
neer Charles  Nehlsen  of  Hinden- 
hurg  fame,  to  scoop  Chicago  sta- 
tions by  broadcasting  the  tran- 
scribed Alley  interview  just  27 
minutes  after  the  plane  landed. 


ABOUT  10  to  12  years  ago,  when 
radio  gave  birth  to  commercialism, 
the  average  listener  thought  little 
about  programs  or  the  type  of  en- 
tertainment that  was  offered  him. 
Ordinarily  he  tuned  to  his  local  sta- 
tion with  a  great  deal  of  pride  and 
loyalty  and  accepted  its  bill-of- 
fare  with  no  thought  of  adverse 
criticism. 

Those  good  old  days  are  gone 
forever,  much  to  the  sorrow  of  sta- 
tion owners,  managers  and  pro- 
gram directors.  Now  just  what 
brought  about  the  present  state  of 
skepticism  existing  among  those 
once  loyal  friends?  What  made 
them  spin  the  dial  away  from  the 
station  they  once  thought  was  in- 
fallible? What  factors  determine 
the  stations  he  now  enjoys?  What 
malady  has  overtaken  the  stations 
he  rejects? 

Can  it  be  that  greedy  station 
owners  have  killed  the  goose  that 
laid  the  golden  egg?  Have  station 
owners  given  thought  to  their  lis- 
tening audience  or  have  they  been 
dreaming  of  larger  and  larger  div- 
idend checks?  It  is  true  that  any 
business  must  show  a  reasonable 
profit  to  justify  its  existence — but 
in  the  case  of  too  much  profit  every 
radio  executive  can  take  a  good 
look  at  each  "two  bit"  piece  and 
say,  "This  costs  me  a  listener."  If 
stations  keep  sacrificing  listeners 
for  disproportionate  gains,  red  ink 
will  flow  freely  in  years  to  come. 

Some  foresighted  station  execu- 
tives are  doing  something  about  the 
growing  dissatisfaction  of  their  lis- 
teners. Some  of  these  pioneers  in 
the  new  era  of  radio  have  the  cour- 
age to  limit  the  amount  of  adver- 
tising they  will  accept. 

It  is  generally  agreed  that  spot 
announcing  is  the  most  obnoxious 
form  of  radio  advertising  as  they 
are  seldom  clever  enough  to  attract 
and  hold  the  attention  of  the  listen- 
er. Those  first  few  years  of  com- 
mercialism in  radio  saw  many  sta- 
tions gather  most  of  their  revenue 
from  spot  announcements.  But  that 
was  before  face  cream  was  germ 
free  and  big  leaguers  prescribed 
your  breakfast  food.  At  that  time 
a  man  could  be  true  to  his  wife 
even  if  her  hands  were  rough  and 
red. 

Yes,  those  spot  announcements 
were  sandwiched  in  almost  any 
place  and  forced  down  the  throat 
of  the  listener.  This,  plus  noorly 
prepared  and  carelessly  presented 
programs  was  more  than  he  could 
tolerate.  The  monotony  became  so 
great  he  was  forced  to  seek  some 
station  which  offered  him  enter- 
tainment with  showmanship. 

Something  must  be  done  to  get 
those  disgruntled  listeners  back  in 
to  the  fold,  and  also  to  hold  those 
who  are  not  so  quick  to  sense  over- 
commercialism  or  criticize  medi- 
ocre programs. 

As  a  salesman  here  are  some  sug- 
gestion I  would  like  to  offer  to 
those  interested  in  improving  the 
business  of  broadcasting: 

1.  Allow  spot  announcements 
only  on  station  breaks. 


2.  Let  no  commercial  exceed  120 
words. 

3.  Build  programs  that  definitely 
appeal  to  the  public. 

4.  As  the  station's  earnings  in- 
crease let  the  money  allotted  the 
program  department  increase  in 
proportion. 

5.  Set  a  definite  amount  of  time 
to  be  non-commercial. 

6.  Build  the  sustaining  programs 
with  as  much  thought  and  prepara- 
tion as  if  they  were  sponsored. 

7.  Keep  your  fingers  on  the  pulse 
of  the  audience  by  making  surveys 
at  least  once  every  six  months. 

8.  Avoid  repetition  of  programs 
and  talent  through  the  daily  sched- 
ule. A  child  will  tire  of  the  very 
best  candy  if  given  it  too  often. 

9.  Keep  an  open  mind  to  prog- 
ress in  the  industry,  and  above 
all  strive  to  maintain  a  satisfied 
maximum  audience  at  all  hours. 

10.  Radio  stations  are  thought- 
influencing  agencies  placed  in  the 
hands  of  men  with  integrity  and 
understanding.  Be  worthy  of  that 
trust. 


Increased  Fees  Denied 
For  Canada  Copyrights 

THE  Canadian  Performing  Rights 
Society  lost  its  case  before  the 
copyright  appeal  tribunal  at  Otta- 
wa appointed  by  the  Canadian 
government  when  it  asked  for  in- 
creased fees  for  1938  from  Ca- 
nadian broadcasters  on  the  gi'ound 
that  the  English  branch  was  re- 
cently awarded  an  increase  to  14 
cents  per  receiver.  The  appeal  tri- 
bunal ruled  that  the  exhaustive  in- 
quiry by  a  Royal  Commission  in 
1935  had  set  a  rate  of  8  cents  per 
set  for  Canada,  and  that  conditions 
in  Canada  had  not  vitally  changed 
and  were  not  similar  to  those  in 
Great  Britain. 

As  a  result  Canadian  broadcast- 
ers, basing  their  rates  on  the  total 
licenses  in  force  at  March  31,  1937, 
will  pay  a  total  of  |83,080  for 
1938  fees  to  the  Society  as  against 
$70,000  in  1937.  The  Society's  in- 
creased rates  would  have  brought 
the  fees  to  $145,390  for  1938.  The 
increase  in  fees  is  due  to  a  larger 
number  of  licensed  listeners  and 
the  addition  of  new  stations  includ- 
ing the  big  CBC  transmitters  CBL, 
Toronto,  and  CBF,  Montreal.  The 
Canadian  Association  of  Broad- 
casters acted  for  the  broadcasting 
stations  working  closely  with  the 
CBC  representatives. 


Roi-Tan  Cancels 

AMERICAN  TOBACCO  Co.,  New 
York  (Roi-Tan  cigars),  has  can- 
celled most  of  its  spot  broadcast- 
ing for  the  next  three  months,  in 
accordance  with  its  usual  custom 
after  the  holidays.  The  sports  show 
on  the  CBS  Pacific  network  con- 
tinues, and  spot  will  be  resumed 
in  April.  Agency  is  Lawrence  C. 
Gumbinner  Adv.  Agency,  New 
York. 


SAVANTS— Gathered  in  Indianap- 
olis the  week  of  Dec.  27  for  the  an- 
nual convention  of  the  American 
Association  for  the  Advancement 
of  Science,  and  radiomen  also  con- 
verged on  that  city.  Here  is  Morris 
Hicks,  WIRE  special  events  an- 
nouncer, interviewing  Dr.  Albert 
Blakeslee  of  Carnegie  Institute, 
and  Dr.  Fox  of  the  Chicago  Mu- 
seum of  Science  and  Industry. 
WIRE  carried  local  pickups  and 
fed  five  programs  to  NBC  and  one 
to  MBS.  Pat  Bilderslee  was  sent 
by  NBC  from  New  York  to  handle 
the  programs,  and  NBC  had  a  dis- 
play along  with  RCA  at  which 
technical  literature  was  distributed. 


Dr.  Jewett  Honored 

DR.  FRANK  B.  JEWETT,  vice- 
president  of  the  AT&T  and  Bell 
Laboratories  chieftain,  was  named 
Jan.  10  to  receive  the  "Washington 
Award"  for  1938.  Tbis  honor  is 
granted  annually  by  a  committee 
representing  the  American  Society 
of  Civil  Engineers,  the  American 
Institute  of  Mining  and  Metallurgi- 
cal Engineers,  the  American  So- 
ciety of  Mechanical  Engineers,  the 
American  Institute  of  Electrical 
Engineers,  and  the  Western  So- 
ciety of  Engineers.  Former  recipi- 
ents of  the  Washington  Award 
have  been:  Herbert  Hoover,  1919; 
Captain  Robert  W.  Hunt,  1922; 
Prof.  Arthur  Newell  Talbot,  1923; 
Jonas  Waldo  Smith,  1925;  John 
Watson  Alvord,  1926;  Orville 
Wright,  1927;  Dr.  Michael  I. 
Pupin,  1928;  Bion  J.  Arnold,  1929; 
Dr.  Mortimer  E.  Cooley,  1930; 
Ralph  Modjeski,  1931;  William  D. 
Coolidge,  1932;  Ambrose  Swasey, 
1935;  Charles  Franklin  Kettering, 
1936;  and  Frederick  G.  Cottrell, 
1937. 


Ferguson  Heads  FTC 

GARLAND  S.  FERGUSON  has 
been  elected  chairman  of  the  Fed- 
eral Trade  Commission  for  1938, 
under  the  Commission's  plan  of  ro- 
tating the  chairmanship  annually. 
Mr.  Ferguson,  oldest  FTC  member, 
succeeds  Commissioner  William  A. 
Ayres.  It  is  his  third  term  as  chair- 
man, no  other  commissioner  ever 
having  held  the  office  three  times. 
He  is  in  his  11th  year  as  an  FTC 
member. 


Texas  Group  to  Meet 

TO  DISCUSS  the  proposed  NAB 
reorganization,  0.  L.  Taylor,  gen- 
eral manager  of  KGNC,  Amarillo, 
and  president  of  the  Texas  Broad- 
casters Association  on  Jan.  15 
called  a  special  meeting  of  the 
board  of  directors  of  the  associa- 
tion. All  member  stations,  however, 
were  invited. 
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PIONEER  OF  THE  AIR 


FOUNDED  IN  1919,  the  Radio  Corporation  of 
America  has  completed  18  years  of  pioneering 
effort  to  develop  and  improve  the  uses  of  radio. 

Starting  "from  scratch,"  RCA  has  created  a 
world-wide  communications  system  with  direct 
circuits  between  the  United  States  and  42  foreign 
countries,  and  with  ships  at  sea.  It  has  created  a 
nation-wide  broadcasting  system  of  endless  cultural 
possibilities,  now  rapidly  expanding  its  services  by 
short-wave  to  all  the  world.  It  has  created  essential 
instruments  for  the  radio  transmission  and  reception 
of  sound,  of  code  messages,  and  of  facsimile  repro- 
ductions, and  for  the  recording  and  reproduction 
of  sound  on  records  and  on  motion  picture  film. 


It  has  created  countless  radio  devices  indispensable 
to  modern  science,  industry,  medicine,  telephony, 
and  public  safety.  It  has  created  the  basis  for  a  sys- 
tem of  electronic  television,  forecasting  the  day  when 
radio  sight,  added  to  sound,  will  perform  a  useful 
public  service. 

Today  the  Radio  Corporation  of  America  is  owned 
by  nearly  a  quarter  of  a  million  stockholders  in  48 
states.  No  one  person  owns  as  much  as  Vz  of  \%  of  its 
stock.  Achievements  of  the  past  18  years  are  a  tribute 
to  the  American  tradition  of  service  in  the  public 
interest  through  private  initiative  and  ownership. 

RCA  presents  the  Magic  Key"  every  Sunday, 
2to3  P.M.,  E.  S.  T. ,  on  NBC  Blue  Network. 


RADIO  CORPORATION  OF  AMERICA 

RADIO  CITY    .    NEW  YORK,  U.S.A. 

NATIONAL  BROADCASTING  COMPANY  •  RCA  MANUFACTURING  COMPANY,  INC. 

RCA  COMMUNICATIONS,  INC.      •      RCA  INSTITUTES,  INC.      •      RADIOMARINE  CORP.  OF  AMERICA 
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AERO  MAYFLOWER  TRANSIT  COMPANY 
ALLIS-CHALMERS  MANUFACTURING  CO. 
AMERICAN  BANKERS'  ASSOCIATION 
AMERICAN  OIL  COMPANY 
AMERICAN  PRODUCTS  COMPANY 

AMERICAN  STOVE  COMPANY 
ASSOCIATED  DISTRIBUTORS.  INC. 
AURORA  LABORATORIES,  INC. 
BAYER  COMPANY 
BEAUMONT  LABORATORIES 


(.Agency 

DIRECT 

BERT  S.  GITTINS  ADVERTISING  AGENCY 
DIRECT 

THE  JOSEPH  KATZ  COMPANY 
MATTESON-FOGARTY-JORDAN,  INC. 

BATTEN.  BARTON.  DURSTINE 
&  OSBORN,  INC. 
H.  W.  KASTOR  &  SONS  ADVERTISING  CO. 

AUBREY.  MOORE  &  WALLACE 

BLACKETT-SAJVrPLE-HUMMERT,  INC. 

H.  W.  KASTOR  &  SONS  ADVERTISING  CO.i 


World  Broadcasting  System 
who  in  1937  sponsored  Woii 
than  30,000  hours  on  485  sti 
They  have  recognized  the  hi 
casting  by  the  use  of  Vertica( 
duced  by  World  only.  .  .  . 
alike.  World  pledges  contini' 
still  more  valuable  medium 

WORLD  BROAI^ 


BERRY  BROTHERS 
BOOTH  FISHERIES  CORPORATION 
E.  L.  BRUCE  COMPANY 
BtnCK  MOTOR  COMPANY 
CAL-ASPIRIN  •COMPANY 

CALIFORNIA  FRUIT  GROWERS 

EXCHANGE 
CAMPBELL-TAGGART  BAKERIES 

CENTRAL  LABORATORIES 

CHAMPION  COAL  COMPANY 

CHESEBROUGH  MANUFACTURING  CO. 

CHEVROLET  MOTOR  COMPANY 
CHICAGO  EVENING  AMERICAN 
CHICAGO  MOTOR  CLUB 
COCA  COLA  COMPANY 
H.  B.  DAVIS  COMPANY 
DE  SOTO  MOTOR  CORP'^RATION 


MAXON,  INC. 
H.  W.  KASTOR  &  SONS  ADVERTISING  CO. 
THE  BUCHEN  COMPANY 
ARTHUR  KUDNER,  INC. 
BLACKETT-SAMPLE-HUMMERT,  INC. 

LORD  &  THOMAS,  INC. 
RUSSELL  C.  COMER 
BECKMAN.  VOGEL  &  BEERBOHM,  INC. 
WALKER  &  DOWNING 
PEDLAR  &  RYAN,  INC. 

CAMPBELL-EWALD  COMPANY 
DIRECT 

McJUNKIN  ADVERTISING  COMPANY 
D'ARCY  ADVERTISING  COMPANY 
VAN  SANT,  DUGDALE  &  COMPANY 
J.  STTRLING  GETGHELL,  INC. 


r_Advertiser 

DRACKETT  COMPANY 
I  E.  I.  DU  PONT  DE  NEMOURS  &  COMPANY 

EATON  PAPER  CORPORATION 
I  DR.  PETER  FAHRNEY  &  SONS  COMPANY 

H.  FENDRICH,  INC. 

FITZPATRICK  BROS.,  INC. 

FOLEY  &  COMPANY 
J.  A.  FOLGER  &  COMPANY 

I.  J.  FOX  COMPANY 
FRENCH  LICK  SPRINGS  HOTEL  CO. 

GALVIN  MANUFACTURING  COMPANY 
GENERAL  BAKING  COMPANY 
GENERAL  ELECTRIC  COMPANY 

GENERAL  CIGAR  COMPANY 
GENERAL  FOODS  CORPORATION 

GENERAL  MILLS,  INC. 
GOLD  DUST  CORPORATION 
H.  J.  HEINZ  COMPANY 

H.  P.  HOOD  &  SONS 
HULMAN  &  COMPANY 

-s; 

HYDROX  CORPORATION 
INDEPENDENT  GROCERS'  ALLIANCE 
KELVINATOR  CORPORATION 
KROGER  GROCERY  &  BAKING  COMPANY 
B.  KUPPENHEIMER  &  COMPANY 

LAMBERT  PHARMACAL  COMPANY 
LARUS  &  BRO.  COMPANY 
LARUS  &  BRO.  COMPANY 
LEWIS-HOWE  MEDICINE  COMPANY 
LOOK,  INC. 
McKESSON  &  ROBBINS 
MENNEN  COMPANY 


RALPH  H.  JONES  COMPANY 


BATTEN.  BARTON,  DURSTINE 
&  OSBORN,  INC. 
BADGER  &  BROWNING,  INC. 

H.  W.  KASTOR  &  SONS  ADVERTISING  CO, 

McJUNKIN  ADVERTISING  COMPANY 

NEISSER-MEYERHOFF 
LAUESEN  &  SALOMON 
BLACKETT-SAMPLE-HUMMERT,  INC. 
DIRECT 

H.  W.  KASTOR  &  SONS  ADVERTISING  CO.  I 
% 

DIRECT 

BATTEN,  BARTON,  DURSTINE 
&  OSBORN,  INC. 
MAXON,  INC. 

H.  W.  KASTOR  &  SONS  ADVERTISING  CO. 

BENTON  &  BOWLES,  INC. 
% 

BLACKETT-SAMPLE-HUMMERT,  INC. 

BATTEN,  BARTON,  DURSTINE 
&  OSBORN.  INC. 
MAXON,  INC. 

BATTEN,  BARTON,  DURSTINE 
&  OSBORN,  INC. 
ARBEE  AGENCY 

-s; 

H.  W.  KASTOR  &  SONS  ADVERTISING  CO.'; 


CHAS.  DANIEL  FREY  COMPANY 
GEYER,  CORNELL  &  NEWELL,  INC. 
RALPH  H.  JONES  COMPANY 
DIRECT 

H.  W.  KASTOR  &  SONS  ADVERTISING  CO. 
BLACKETT-SAMPLE-HUMMERT,  INC.  - 
MARSCHALK  &  PRATT,  INC. 
H.  W.  KASTOR  &  SONS  ADVERTISING  CO. 

SCHWIMMER  &  SCOTT 
H.  W.  KASTOR  &  SONS  ADVERTISING  C0.| 
H.  W.  KASTOR  &  SONS  ADVERTISING  CO. 


c 
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ide  Range  transcriptions  pro- 
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METHODIST  CHURCH  (CHICAGO) 

MID-CONTINENT  PETROLEUM  CO. 

MILES  LABORATORIES,  INC. 

MONTGOMERY  WARD  &  COMPANY 
NATIONAL  ASSOCIATION  OF 
MANUFACTURERS 

NATIONAL  LEAD  COMPANY 

NATIONAL  OIL  PRODUCTS  COMPANY 

NATIONAL  RETAIL  OWNED  GROCERS 

NATIONAL  TUBERCULOSIS 
ASSOCIATION 

'  NIAGARA  HLT)SON  POWER  &  LIGHT  CO. 

OLDS  MOTOR  WORKS 
ONEIDA,  LTD. 
ONEIDA,  LTD. 
PACQUIN  COMPANY 
PARKER  BROTHERS 

PEASLEE-GAULBERT  COMPANY 

PENNSYLVANIA  STATE  PUBLICITY 

PHILCO  RADIO  &  TELEVISION 
CORPORATION 
DR.  P.  PHILLIPS  COMPANY 

PITTSBURGH  COAL  COMPANY 

^PROCTER  &  GAMBLE  CO.  (CAMAY  SOAP) 
PROCTER  &  GAMBLE  CO.  (CRISCO) 
PROCTER  &  GAMBLE  CO.  (DREFT) 
PROCTER  &  GAMBLE  CO.  (DREFT) 
PROCTER  &  GAMBLE  CO.  (DRENE) 

PROCTER  &  GAMBLE  COMPANY 
"  (KIRK'S  CASTILE) 

KPROCTER  &  GAMBLE  GO.  (LAVA  SOAP) 

PROCTER  &  GAMBLE  CO.  (OXYDOL) 

PROCTER  &  GAMBLE  COMPANY 
(WHITE  NAPTHA) 
RADIO  BRIDGE  AD  SERVICE 

E.  P.  REED  &  COMPANY 

REPUBLIC  STEEL  CORPORATION 


SAM  BARTLETT 
R.  J.  POTTS  &  COMPANY 
WADE  ADVERTISING  COMPANY 
FERRY-HANLY  COMPANY 
DIRECT 

MARSCHALK  &  PRATT,  INC. 
CHAS.  DALLAS  REACH 
DUANE  WANAMAKER 
DIRECT 

BATTEN,  BARTON,  DURSTINE 
&  OSBORN,  INC. 

-v 

D.  P.  BROTHER  &  COMPANY 

GEYER,  CORNELL  &  NEWELL,  INC. 

BATTEN.  BARTON,  DURSTINE 
&  OSBORN,  INC. 
H.  W.  KASTOR  &  SONS  ADVERTISING  CO.i 

JOHN  W.  QUEEN 
J.  STIRLING  GETCHELL,  INC. 
WALKER  &  DO"WT^ING 
GEARE-MARSTON,  INC. 

DIRECT 
WALKER  &  DOWNING 

PEDLAR  &  RYAN,  INC. 
COMPTON  ADVERTISING,  INC. 
BLACKETT-SAMPLE-HUMMERT,  INC. 
COMPTON  ADVERTISING,  INC. 
H.  W.  KASTOR  &  SONS  ADVERTISING  CO. 

-s; 

H.  W.  KASTOR  &  SONS  ADVERTISING  CO. 
BLACKETT-SAMPLE-HUIVIMERT,  INC. 
BLACKETT-SAMPLE-HUMMERT,  INC. 
COMPTON  ADVERTISING,  INC. 
DIRECT 

GEYER,  CORNELL  &  NEWELL,  INC. 
MELDRUM  &  FEWSMITH.  INC. 


REYMER  &  BROS. 
RIT  PRODUCTS  CORPOR.A.TION 
SCHLITZ  BREWING  COMPANY 
SCHWOB  COMPANY 
SEECK  &  KADE 

SHERWOOD  BROS. 
SKELLY  OIL  COMPANY 
SKELLY  OIL  COMPANY 
,  SNOW  KING  BAKING  PO"^^T)ER  COMPANY 
STANDARD  OIL  COMPANY  (ESSO) 


WALKER  &  DOWNING 
H.  W.  KASTOR  &  SONS  ADVERTISING  CO. 
McJUNKIN  ADVERTISING  COMPANY 
JAMES  A.  GREENE  &  COMPANY 
H.  W.  KASTOR  &  SONS  ADVERTISING  CO. 

VAN  SANT,  DUGDALE  &  COMPANY 
BLACKETT-SAMPLE-HUMMERT,  INC. 
RUSSELL  G.  COMER 
H.  W.  KASTOR  &  SONS  ADVERTISING  CO. 
MARSCHALK  &  PRATT,  INC. 


STERLING  PRODUCTS  INC. 
(CALIFORNIA  SYRUP  OF  FIGS) 
STERLING  PRODUCTS  INC. 
(HALEY'S  M-0) 
STEVENS  HOT'EL 

STUDEBAKER  CORPORATION 

SUN  OIL  COMPANY 

■K 

SURE  LABORATORIES 
SWIFT. &  COMPANY 
U.  S.  FIDELITY  &  GUARANTY  COMPANY 

U.  S.  VITAMIN  CORPORATION 
WADSWORTH,  HOWLAND  &  COMPANY 

WANDER  COMPANY 

WARD  BAKING  CORPORATION 

WARISSE  BAKING  COMPANY 

WELCH  GRAPE  JUICE  COMPANY 

WILLIAMSON  CANDY  COMPANY 

WILLYS-OVERLAND  COMPANY 

YOUNG  MEN'S  CHRISTIAN 
ASSOCIATION 


BLACKETT-SAMPLE-HUMMERT.  INC. 

BLACKETT-SAMPLE-HUMMERT,  INC. 

MAXON,  INC. 

ROCHE,  WILLIAMS  &  CUNNYNGHAM, 
INC. 

ROCHE,  WILLIAMS  &  CUNNYNGHAM, 
INC. 
■K 

SELVIAIR  BROADCASTING  SYSTEM 
BLACKETT-SAMPLE-HUMMERT.  INC. 
VAN  SANT,  DUGDALE  &  COMPANY 
FRANK  PRESBREY  COMPANY 
J.  STIRLING  GETCHELL,  INC. 

BLACKETT-SAMPLE-HTOIMERT,  INC. 
FLETCHER  &  ELLIS,  INC. 
W.  E.  LONG  COMPANY 
H.  W.  KASTOR  &  SONS  ADVERTISING  CO. 
JOHN  H.  DUNHAM  COMPANY 
U.  S.  ADVERTISING  CORPORATION 
FR.A.NK  PRESBREY  COMP.\NY 
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Outgo  Unknown 

IN  THIS  issue,  for  perhaps  the  last  time,  we 
publish  a  dollar- volume  (estimated)  analysis 
of  broadcasting  in  1937.  The  figures  were  com- 
puted for  the  Broadcasting  1938  Yearbook 
Number  by  Dr.  Herman  S.  Hettinger,  pioneer 
radio  economist  and  originator  of  the  business 
index  for  the  broadcasting  industry. 

Gross  time  sales,  based  on  the  best  available 
data,  indicate  that  1937  was  a  $140,000,000 
year — 197c  ahead  of  the  preceding  year.  That 
is  a  credible  showing.  From  the  analysis  the 
industry  will  be  in  a  position  to  determine  how 
best  to  concentrate  its  sales  efforts  during  the 
ensuing  year. 

But  there  is  another  side  to  this  statistical 
picture — the  side  that  doesn't  show  when  esti- 
mating receipts.  That  is  the  disbursement  side 
of  the  ledger.  There  are  no  statistics  on  ex- 
penditures to  complete  the  balance  sheet.  How 
much  was  expended  for  talent,  equipment, 
maintenance,  music  and  sundry  other  items? 
Those  figures  are  needed  to  tell  radio's  com- 
plete story.  Five  years  ago  perhaps  half  the 
stations  were  in  red  ink.  Today  the  number  is 
substantially  less,  but  there  nevertheless  is  a 
sizable  group  still  in  the  unfavorable  classifi- 
cation. Moreover,  it  must  be  remembered  that 
in  radio  broadcasting,  the  hazard  of  operating 
under  a  six-month  license  tenure  makes  the  in- 
dustry as  a  decidedly  unstable  business. 

We  mention  all  this  because  of  the  fantastic 
and  ofttimes  grotesque  deductions  made  by 
enemies  of  radio  about  profits  derived  from  a 
"government  franchise".  They  get  only  the  in- 
come side  of  the  story — never  the  outgo.  They 
forget  the  financial  hazards  inherent  in  radio. 
They  forget  the  sums  invested  by  those  who 
pioneered  the  industry,  when  they  had  little 
upon  which  to  base  any  thought  of  ultimate 
return  except  imagination  and  foresight. 

At  the  outset  we  said  we  published  the  1937 
time  sale  estimates  for  perhaps  the  last  time. 
The  last  convention  of  the  NAB  in  New  York 
in  October  adopted  a  resolution  offered  by 
Harold  V.  Hough,  general  manager  of  WBAP, 
Fort  Worth  and  NAB  treasurer,  ordaining 
publication  of  radio  business  statistics  in 
terms  of  "unit  hours"  instead  of  gross  dollars. 
The  NAB  forthwith  ceased  issuing  its  month- 
ly business  index.  The  networks,  however,  still 
issue  their  figures  on  a  monthly  basis. 

We  concur  wholeheartedly  in  the  Hough 
resolution.  As  a  matter  of  fact,  income  figures 
for  all  of  the  advertising  media  are  simply 
estimates,  based  upon  o^e-time  rates,  and  are 
misleading  and  subject  to  misinterpretation. 


That's  why  newspapers  talk  in  terins  of  line- 
age. We  trust  that  when  1938  ends,  statistics 
for  the  industry  will  be  entirely  in  terms  of 
"unit  hours"  sponsored  in  the  various  classifi- 
cations and  among  the  several  station  groups, 
and  will  become  recognized  as  the  best  possible 
barometer  of  broadcast  advertising  business. 


Honor  Bound 

NEARLY  three  months  ago,  the  NAB  sent 
to  all  stations  a  letter  dealing  with  the  cor 
operative  educational  project  worked  out  by 
the  Federal  Radio  Education  Committee  under 
the  aegis  of  the  FCC  after  nearly  two  years 
of  effort.  The  plan  involved  a  fund  of  $250,- 
500  to  be  expended  over  a  four-year  period. 
The  Rockefeller  and  Carnegie  foundations 
have  already  pledged  $167,500 ;  the  broadcast- 
ing industry  is  asked  to  subscribe  only  $83,- 
000  over  a  two-year  period. 

The  project,  we  feel,  is  meritorious.  Its  ob- 
jective is  cooperative  improvement  of  educa- 
tional broadcasting.  It  is  the  fruit  of  some  of 
the  best  minds  in  education  and  radio.  In 
effect,  it  is  a  compromise,  after  years  of  bick- 
ering between  broadcasters  and  educators  over 
use  of  the  ether  as  a  means  of  broadening  the 
educational  horizon. 

Thus  far,  we  are  told,  only  100-odd  of  the 
700  stations  have  pledged  contributions  to  the 
$83,000  fund.  That  is  a  deplorable  showing. 
Stations  were  asked  to  donate  twice  their  high- 
est quarter-hour  rate  to  raise  the  first  year's 
quota,  and  one-half  that  amount  for  the  second 
year.  Failure  of  stations  to  subscribe  the 
fund  might  be  more  than  embarrassing — it 
probably  would  result  in  political  repercus- 
sions of  a  serious  nature. 

Broadcasting  as  an  industry,  is  honor 
bound  to  contribute  its  share  toward  this  co- 
operative educational  experiment.  Its  failure 
to  do  so  might  be  accepted  as  justification 
for  many  of  the  harsh  things  said  about  com- 
mercial broadcasting. 


If  We  Were  the  FCC 

DESPITE  the  presidential  hypodermic  given 
the  FCC,  baiting  of  that  beleaguered  board  by 
a  few  calamity-howling  Congressmen,  using 
last  year's  words  and  music,  continues.  And 
the  boring  from  within  the  FCC  itself  persists 
in  an  obvious  way. 

The  FCC,  under  its  new  leadership,  should 
be  given  a  chance,  but  time  is  a-wasting,  and 
resolute,  prompt  and  firm  action  is  essential. 

If  we  were  the  FCC  we  would: 


AS  EVIDENCE  that  sponsors  are  already  pre- 
paring to  adopt  and  endow  television,  Fred 
Fidler,  manager  of  the  St.  Louis  office  of  J. 
Walter  Thompson  Co.,  points  out  in  an  ar- 
ticle in  the  company's  house  organ,  People, 
that  all  new  contracts  signed  with  the  agen- 
cy's artists  include  television  rights.  The  ar- 
ticle "Television — A  Near  Reality,"  considers 
the  question,  "Someone  must  pay  the  price — 
who  will  it  be?"  and  presents  two  possible 
solutions:  Application  of  the  new  force  by  and 
through  government,  or  let  industry  and  com- 
merce pay  the  bill  by  advertising. 


WITH  new  chapters  added  to  cover  new  con- 
structional details,  etc.,  the  1938  Radio  Ama- 
teurs Handbook  is  an  even  more  comprehen- 
sive treatment  of  the  amateur  shortwave  field 
than  its  14  predecessors.  The  new  volume  con- 
tains 564  pages,  600  illustrations,  73  charts 
and  tables  and  111  practical  equations  and 
formulae,  making  it  probably  the  most  impor- 
tant single  volume  of  technical  radio  informa- 
tion ever  published.  [American  Radio  Relay 
League,  W.  Hartford,  Conn.,  paper  bound  $1 
in  U.  S.,  $1.25  elsewhere;  buckram,  $2.50.] 


that  the  Commission  has  been  subjected  to  ■ 
much  unjustified  criticism,  largely  pernicious' 
propaganda  even  reaching  the  level  of  "gut- 
ter gossip".  Much  of  the  Commission's  work 
is  praiseworthy  and  the  beneficial  effects  are 
felt  generally.  These,  however,  have  been  over- 
looked in  the  steady  stream  of  rumors,  "planted  . 
stories,"  inuendos  and  picayunish  fault-finding 
engendered  by  its  enemies.  The  FCC  staff,  by  ■ 
and  large,  forms  as  good  a  personnel  nucleus 
as  there  is  in  official  Washington.  Effective  i 
and  forceful  direction,  and  the  courage  to ' 
meet  pending  issues,  will  solve  its  problems.  : 


Pursue  the  policy  of  cooperation  with 
industry,  under  which  the  good  offices  of 
the  Government  would  be  employed  to  ef- 
fect improvements,  all  along  the  line. 

Realign  personnel  to  plug  glaringly 
weak  spots  in  no  small  way  responsible 
for  criticism  heaped  upon  it. 

Promulgate  new  rules  and  regulations 
to  govern  broadcasting  in  the  light  of  the 
North  American  agreement  reached  at 
Havana,  and  thereby  lay  the  basis  for 
hearings  on  the  impending  reallocations — 
inevitable  hearings  that  should  not  be 
delayed. 

Give  broadcast  stations  three-year  li- 
censes, as  the  law  permits,  in  lieu  of  the 
present  six-month  tenures,  and  thereby 
encourage  stability  in  the  industry. 

By  moral  suasion,  initiate  steps  for  ele- 
vation of  program  standards  in  order  to 
correct,  cooperatively,  whatever  flaws 
may  exist,  and  to  place  emphasis  on  the 
"public  service"  rather  than  the  purely 
"showmanship"  aspects  of  programming. 

Meet  fearlessly  and  expeditiously  such 
matters  as  policy  with  respect  to  transfers 
of  stations,  newspaper  ownership,  net- 
work ownership  and  monopoly  allegations. 

Continue  the  crusade  against  political 
interference  with  its  judgments,  and  car- 
ry out  the  letter  of  the  law  which  Con- 
gress has  enacted. 
We  advance  this  platform  because  we  feel ; 
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LEONARD  THOMAS  BUSH 


"RADIO  has  changed  a  lot  since 
we  put  the  first  Procter  &  Gamble 
program  on  the  air  back  in  1922  or 
'23,"  says  Leonard  T.  Bush,  media 
director  of  Compton  Adv.  Inc.,  "but 
it's  just  as  good  an  advertising  me- 
dium now  as  it  was  when  the  sheer 
novelty  of  hearing  voices  over  the 
air  gave  the  advertiser's  message 
an  unprecedented  attention. 

"For  as  radio  and  the  radio  audi- 
ence have  been  growing  up  and  be- 
coming more  sophisticated  we  have 
been  learning  how  to  use  it.  In  the 
early  days  commercial  programs 
were  deadly  serious.  Advertisers, 
no  less  than  pei'formers,  came  to 
the  microphone  with  the  feeling 
that  they  were  addressing  a  vast 
assembly,  millions  of  people  hang- 
ing on  their  every  word,  and  in 
consequence  the  early  commercial 
messages  were  usually  written  in 
the  best  rostrum  manner  and  de- 
livered with  all  stops  out." 

Radio,  as  Bush  points  out,  has 
come  a  long  way,  but  no  farther 
than  Leonard  Thomas  Bush  since 
he  made  his  first  impromptu  ap- 
pearance on  this  earth  in  Notting- 
ham, England,  in  the  year  1891.  He 
is,  however,  no  recent  importation 
from  Britain.  Brought  to  America 
at  the  age  of  five,  Leonard  grew 
up  in  normal  American  fashion  in 
Philadelphia,  attending  that  city's 
public  schools  and,  when  he  had 
been  graduated  from  high  school, 
again  followed  American  tradition 
by  leaving  home  to  seek  fame  and 
fortune  in  New  York.  He  began  his 
advertising  career  in  1913  with 
John  0.  Powers  Co.,  a  small  adver- 
tising agency  where,  says  Bush,  "I 
got  a  very  thorough  education  in 
advertising  and  a  very  small  sal- 
ary." 

When  America  entered  the  war 
Leonard  joined  the  Navy  and  spent 
a  year  or  so  with  the  Bureau  of 
Docks  &  Yards  in  Washington,  his 
actual  maritime  experience  being 
confined  to  canoeing  on  the  Poto- 
mac. After  receiving  his  discharge 
in  the  spring  of  1919,  he  returned 
to  New  York  and  went  to  work 
for  the  Blackman-Ross  Co.  Here  he 
has  stayed  ever  since,  and  while 
the  agency  has  changed  its  name 


to  Blackman  Co.,  Blackman  Adv. 
Inc.  and,  now  Compton  Adv.  Inc., 
Bush  has  become  increasingly  im- 
portant in  its  operations,  at  pres- 
ent being  vice-president,  secretary, 
treasurer  and  director  of  media. 

While  his  duties  involve  a  wide 
variety  of  advertising  activities 
Bush  has  been  closely  associated 
with  the  agency's  radio  work  ever 
since  that  first  P  &  G  series,  which, 
incidentally,  was  the  first  daytime 
commercial  program  ever  to  be 
broadcast  over  a  network.  Three 
other  stations  were  connected  by 
wire  to  WEAF,  then  owned  by 
AT&T,  and  on  this  four-station 
hookup  a  10-minute  recipe  program 
was  broadcast  once  a  week  for  10 
weeks  in  the  interest  of  Crisco. . 

A  few  years  later  he  bought  for 
the  same  sponsor  a  full  hour  of 
Saturday  morning  time  on  NBC's 
Red  network  for  a  sort  of  radio 
household  column,  a  conglomeration 
of  household  hints  and  recipes  in- 
terlarded with  singers  and  organ 
music. 

"Even  at  that  early  date  we  rea- 
lized that  daytime  was  the  time  tc 
reach  the  housewife  most  economi- 
cally," says  Bush,  "although  we 
did  not  yet  know  just  how  to  at- 
tract her  attention  most  effectively. 
Nor  in  those  days  was  much  art 
needed  on  our  part.  Up  until  e 
couple  of  years  ago  the  radio  au 
dience  was  increasing  tremendous- 
ly from  year  to  year,  so  that  ^:here 
were  always  hosts  of  new  set-own- 
ers who  would  listen  to  anything 
we  gave  them,  entranced  by  the 
novelty  of  it  all. 

"All  the  time,  however,  all  of  us 
who  were  interested  in  radio  ad- 
vertising were  experimenting  with 
this  new  medium,  building  techni- 
ques that  were  increasingly  effec- 
tive. One  big  step  was  the  develop- 
ment of  the  radio  serial,  whereby 
the  same  entertainers  or  program 
material  was  broadcast  at  the  same 
time  each  day,  so  that  the  listener 
was  exposed  to  the  advertiser's 
sales  talk  not  once  but  five  times 
a  week,  with  gratifying  sales  re- 
sults. Carrying  that  idea  a  little 
farther,  Procter  &  Gamble,  one  of 
the  most  extensive  users  of  these 


PERSONAL  NOTES 


M.  H.  PETERSOX,  vice-president  of 
Van  Cronkhite  Associates  Inc.,  Chi- 
cago, has  joined  the  sales  staff  of  the 
Mutual  Broadcasting  System,  that 
city,  to  work  with  Ade  Hult  and 
George  Harvey.  The  Chicago  MBS 
sales  staff  is  now  equal  in  size  to 
that  of  the  New  York  staff.  Peterson 
was  formerly  with  XBC-Chicago.  ra- 
dio director  of  Blaekett-Sample-Hum- 
mert  Inc..  Chicago,  and  head  of  the 
New  York  office  of  Hearst  Radio  Inc. 

K.  G.  MARSHALL  has  been  pro- 
moted to  the  presidency  of  WBRC, 
Birmingham.  Ala.,  and  J.  C.  Bell, 
former  secretary-treasurer,  has  been 
named  vice-president.  Eloise  H.  Han- 
na  is  the  new  secretary-treasurer. 

JEROME  SILL,  formerly  vice-presi- 
dent and  radio  director  of  Aarons,  Sill 
&  Caron,  Detroit,  has  joined  the  CBS 
sales  promotion  department  as  assis- 
tant to  Edwin  S.  Reynolds. 

A.  P.  RAUER  of  the  sales  staff  of 
WTMV.  E.  St.  Louis,  111.,  has  an- 
nounced his  engagement  to  Miss  La- 
vorne  Conley. 

WALTER  E.  EVANS,  formerly  of 
WHB,  Kansas  City,  has  joined  the 
sales  staff  of  WIP,  Philadelphia. 

ROY  THOMSON,  owner  of  CKGB. 
Timmins ;  CJKL,  Kirkland  Lake  and 
CFCH  North  Bay,  Ont.,  is  spending  a 
month's  vacation  at  St.  Petersburg, 
Fla.,  and  Havana. 

FRANK  KELLY,  commercial  man- 
ager of  WHAM.  Rochester,  has  re- 
signed, effective  Jan.  17,  to  become 
assistant  to  Clifford  M.  Taylor,  com- 
mercial manager  of  WBEN,  Buffalo. 

E.  A.  WEIR,  commercial  manager 
of  the  Canadian  Broadcasting  Corp.. 
is  back  at  his  Toronto  office,  after 
an  illness  of  several  months. 

HARRY  A.  EARNSHAW,  head  of 
Earnshaw  Radio  Productions,  Holly- 
wood, has  returned  to  his  desk  after 
a  three-week  illness. 

EDWARD  J.  SAMUEL,  director  of 
sales  of  WMAS,  Springfield,  Mass., 
since  1934,  has  resigned.  He  has  not 
made  known  his  future  plans. 

ROY  H.  THOMPSON,  president  of 
Northern  Broadcasting  Co.,  operat- 
ing CFCH,  North  Bay;  CKGB,  Tim- 
mins, and  CJKL,  Kirkland  Lake,  all 
in  Ontario,  has  gone  to  Florida  for 
his  first  vacation  in  five  years, 

WILLIAM  FAY,  manager  of  WHAM, 
NBC  affiliate  in  Rochester,  N.  Y.,  on 
Jan.  24  will  be  vocal  soloist  on  Music 
Is  My  Hohhy  on  the  Blue  network, 
originating  in  New  York. 


LESLEY  C.  PAUL  for  the  past  five 
years  manager  of  the  Westinghouse 
press  bureau  at  East  Pittsburgh,  has 
been  transferred  to  Springfield.  Mass., 
representing  the  E.  Springfield  and 
Chicopee  Falls  plants  and  the  district 
sales  office  of  the  company  in  th^ir 
relations  with  the  local  press.  He  is 
also  in  charge  of  press  relations  and 
promotion  of  the  company's  radio  sta- 
tions. His  headquarters  will  be  in  the 
radio  division  plant  at  Chicopee  Falls, 
Mass..  to  be  moved  May  1  to  Balti- 
more [Broadcasting,  .Jan.  1]. 

THEODORE  C.  STREIBERT.  gen- 
eral manager  of  WOR,  Newark,  and 
vice-president  of  MBS,  made  his  de- 
but as  a  radio  speaker  over  MBS  on 
.Jan.  2.  speaking  on  "1937  in  Review'' 
during  a  program  that  featured  the 
reenaetment  of  the  coronation  of 
King  George  VI  from  transcription 
after  special  permission  had  been  se- 
cured from  the  BBC. 
EUGENE  CONKLIN.  26,  a  Univer- 
sity of  Michigan  graduate,  has  joined 
the  sales  staff  of  WJSV,  Wa-shington. 
WILLIAM  S.  WRIGHT,  formerly 
account  executive  of  Lorenzen  & 
Thompson.  Los  Angeles  advertising 
agency,  has  joined  KMPC.  Beverly 
Hills,  Cal.,  as  salesman.  Bob  Rey- 
nolds, new  to  radio,  has  also  been 
added  to  the  staff  as  junior  sales- 
man. 

HOWARD  LANE,  business  manager 
of  the  McClatchy  radio  stations  and 
general  manager  of  the  California  Ra- 
dio System,  recently  became  the  fath- 
er of  a  baby  boy  born  in  Sacramento. 

RALPH  EHRESMAN  of  the  sales 
staff  of  WMBD,  Peoria,  is  taking  an 
extensive  tour  of  Europe. 

BURRIDGE  D.  BUTLER,  presi- 
dent of  WLS,  Chicago,  and  KOY, 
Phoenix,  has  returned  from  a  trip 
into  Mexico. 

HOWARD  O.  PETERSOX.  promo- 
tion manager  of  WOW,  Omaha,  ad- 
dressed the  press  club  of  Creighton 
LTniversity  last  month  on  radio  news. 

JOHN  J.  HASSLER,  former  admin- 
istrative assistant  to  Commissioner 
Paul  A.  Walker,  has  entered  law 
practice  in  Oklahoma  City.  He  is  as- 
sociated with  the  firm  of  Scott  Fer- 
ris, Democratic  national  committee- 
man from  Oklahoma. 

JOHN  ESAU,  for  two  years  man- 
ager of  WBBZ,  Ponca  City,  and 
KASA,  Elk  City,  Okla.,  has  joined 
KTUL,  Tulsa,  as  merchandising-pro- 
motion  manager. 

F.  E.  MAYHEW.  who  left  KASA. 
Elk  City,  Okla.,  in  February,  1937, 
to  join  the  commercial  staff  of 
XEMO,  Tia  Juana,  Mexico,  has  re- 
turned to  that  station  as  manager 
and  commercial  manager,  replacing 
John  Esau,  now  with  KTUL,  Tulsa. 


daytime  serials,  has  also  pioneered 
in  the  idea  of  multiple  broadcast- 
ing in  major  markets  on  a  single 
day. 

"This  firm  was  the  first  to  put  a 
program  on  both  of  NBC's  net- 
works, broadcasting  the  day's  epi- 
sode on  one  network  in  the  morning 
and  repeating  it  on  the  other  the 
same  afternoon.  This  not  only  gives 
the  regular  listener  a  choice  of 
times  at  which  to  hear  the  day's 
installment  of  the  serial,  but  also 
greatly  increases  the  audience  of 
the  program  and  the  commercial 
message.  The  principle  can  be  fig- 
ured out  on  a  cost-per-listener  basis 
exactly  as  is  done  when  a  news- 
paper advertisement  is  run  in  two 
papers  in  a  single  city.  In  some 
cities  more  than  one  program  is 
used  to  advertise  a  single  product. 

"For  instance.  Ivory  soap  is 
plugged  on  six  daily  broadcasts  in 
New  York:  The  O'Neills  and  Ma7~y 
Marlin  are  broadcast  each  morning 
on  WJZ  and  repeated  each  after- 
noon on  WEAF;  The  Gospel  Si7ig- 


er  is  broadcast  each  noon  on  WJZ, 
and  Judy  &  Jane  each  afternoon 
on  WOR.  While  there  is  some  dan- 
ger of  excessive  duplication,  this  is 
usually  offset  by  the  increased  ef- 
fectiveness of  multiple  impression 
of  the  sales  talk." 

Denying  that  he  has  any  ten 
commandments  or  100  points  that 
every  young  radio  man  should 
know.  Bush  believes  that  the  only 
workable  radio  credo  is  constant 
study  of  the  possibilities  of  this 
still  young  medium,  which  he 
thinks  have  scarcely  been  scratched 
as  yet.  Outside  of  office  hours  he  is 
an  ardent  explorer  of  golf  (ex- 
plorer meaning  one  who  is  off  the 
beaten  path,  he  says,  which  fits  him 
exactly)  and  is  a  member  of  the 
Maplewood  and  Pine  Valley  Coun- 
try Clubs.  Bloomfield,  N.  J.,  is  his 
home  address,  where  he  and  Mrs. 
Bush  are  joined  during  the  sum- 
mer by  daughter  Ellen  Jean,  now 
a  sophomore  at  Syracuse  Univer- 
sity where  she  is  studying  journal- 
ism. 
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AN  OPEN  LETTER  TO  THE 
CROWELL  PUBLISHING  CO. 


70%  OF  ALL  NEW  MAGAZINES 
ARE  FLOPS 

-SO  what! 


IN  THE  preceding  issue  of  TIDE,  and  in 
other  journals,  you — the  Crowell  Publishing 
Co. — have  taken  a  swinging,  open  punch  at 
radio.  We  admire  your  candor.  But  we  think 
very  little  of  a  business-philosophy  which  results 
in  such  advertising.  And  we  think  even  less  of 
your  logic.  This  is  why. 

Your  phrase  for  radio  is  "the  show-business." 
And  you  say:  "It  isn't  a  business — just  a  gam- 
ble. Because  some  shows  fail,  people  who  go  into 
the  show-business  are  suckers;  better  known  as 
'angels' — who  are,  of  course,  uninterested  in  ma- 
terial awards."  But  wait!  In  the  next  breath  you 
say:  "Magazines  are  in  the  show  business  too! 
In  fact,  magazines  are  the  Greatest  Show  On 
Earth  All  The  Time!'"' 

We  wish  you'd  make  up  your  mind. 

But  that's  not  the  purpose  of  these  pages — to 
ask  you  to  explain  the  logic  of  your  position. 


*  The  italics,  in  this  paragraph,  are  direct  quotes  from  the 
"Crowell  advertisement. 


Nor  is  it  our  purpose  to  retaliate  by  having 
"radio"  take  a  swing  back  at  "magazines."  What 
point  would  there  be  in  our  writing  an  adver- 
tisement around  the  terrifically  high  percentage 
of  new  (and  old)  magazines  which  flop;  or 
about  the  135  general  magazines  published  in 
1920,  of  which  only  53  are  alive  today!  To  get, 
and  keep,  the  public  interested  in  a  magazine  is 
one  of  the  hardest  jobs  on  earth  —  infinitely 
harder,  as  a  matter  of  fact,  than  creating  a  good 
radio  program.  So  what!  The  measure  of  success 
is  not  that  which  dies  but  that  which  flourishes.^ 
*       *  * 

This,  however,  is  not  what  interests  us  most 
about  your  current  "anti-radio"  campaign.  We 
are  quite  frankly  puzzled  by  two  points.  And 
the  first  is  as  bewildering  as  the  second. 

I.  What  can  any  important  factor  in  the  adver- 


t  For  a  flourishing  and  hardy  example  of  success,  glance  at 
the  current  figures  for  radio  advertising  on  page  9  of  this 
issue  of  Broadcasting.  It  contains  an  analysis  of  1937 
radio  expenditures.  Last  year  was  the  biggest  year  in  radio 
history;  topping  1936  which  was,  in  turn,  the  biggest  year; 
which  topped  1935,  another  "biggest  year." 


tising  business  hope  to  gain  from  an  attack  on 
any  other  important  factor?  Is  it  a  contribution 
of  any  kind  to  advertising?  Whom  does  it  hurt? 
Whom  will  it  benefit? 

2.  The  second  point  is  even  more  puzzling.  You 
didn't  really  take  a  swing  at  radio,  but  at  the 
judgment  of  your  best  customers — the  people 
who  have  made  both  magazines  and  radio  force- 
ful advertising  media.  You  suggest,  without  a 
blink,  that  the  leading  advertisers  and  agencies 
know  what  they're  doing  only  when  they  do  it 
in  magazines!  You  imply  that  when  these  people 
buy  radio  their  judgment,  unaccountably,  goes 
screwy.  Suddenly,  they  have  become  "angels!" 

Let's  look  at  a  few  of  these  people.  Does  Stand- 
ard Brands  hang  on  to  its  Sunday  evening  spot 
(now,  for  over  six  years)  because  of  a  sup- 
pressed desire  to  get  into  the  show-business?  Is 
General  Foods  turning  80%  of  its  total  appro- 
priation into  radio  merely  to  amuse  its  stock- 
holders? Has  Wrigley  been  on  the  air  for  nine 
consecutive  years  because  the  company  has  lost 
its  shrewd  touch  for  mass  advertising?  Do  the 
cigarette  companies  persist  in  increasing  their 
radio  expenditures  because  they  like  to  see  their 
profits  go  up  in  smoke?  (Or  is  it  because  in 
1937,  and  1936,  the  consumption  of  cigarettes 
in  this  country  reached  all-time  highs?  And 
maybe  radio  had  something  to  do  with  thatT) 

What  of  the  magazines  on  the  air?  Does  your 
own  Woman's  Home  Companion  sponsor  the 
Jean  Abbey  programs  (for  how  many  years, 
now?)  because  it  wants  to  get  "inside  dope"  on 
radio — or  because  it  finds  your  advertisers  just 
love  the  radio-time  you  give  them?  Why  is  the 
Crowell  Publishing  Co. — in  addition  to  its  Jean 
Abbey  programs — starting  a  series  of  5-minute 
"live"  programs,  on  January  17th,  over  a  num- 
ber of  stations;  giving  excerpts  from  your  Coun- 
try Home  over  the  air?  Is  Life  on  the  air  because 


its  editors  want  to  hear  what  their  stuff  sounds 
like?  Is  that  also  why  Look  is  on  the  air?  And 
so  on  .  .  .  down  the  long  list  of  magazines  which 
increasingly  use  radio  {and  very  sensibly)  for 
exactly  the  same  reasons  the  country's  leading 
advertisers  do. 

*  *  * 

But  why  continue?  Why  engage  in  fruitless  in- 
ternecine warfare?  Why,  especially,  when  our 
own  radio  executive  and  advertising  ranks  are 
largely  made  up  of  men  from  the  publication 
field,  finding  a  new  interest  and  new  zeal  in  the 
fascinating  realm  of  audible  journalism?  (Note : 
On  Oct.  18,  1937,  Frank  Braucher  (pronounced 
Brower),  lately  vice  president  and  director  of 
Crowell  Publishing  Co.,  joined  WOR  as  vice- 
president  in  charge  of  sales.) 

*  *  * 

One  more  paragraph,  and  we're  through  for  the 
day.  To  call  the  advertising  business  a  "show- 
business"  is  to  use  a  poor  term  for  the  very 
heart  and  vitality  of  advertising.  What  is  adver- 
tising if  not  the  business,  and  art,  of  making  an 
impression  on  people?  What  is  showmanship  if 
not  the  same?  What  is  a  good  head-line,  a 
modern  layout,  the  proper  use  of  color,  if  not 
showmanship?  What  are  the  human  voice,  and 
music,  and  humor,  and  drama,  if  not  the  oldest 
and  most  effective,  forms  of  showmanship?  But 
all  are  advertising,  too  —  as  radio,  and  even 
magazines,  have  made  clear.  So  why  not  call 
them  advertising,  when  you're  talking  about  the 
craft  which  supports  both  magazines  and  radio. 

This  much  is  certain :  As  new  and  effective  types 
of  "showmanship"  become  available,  advertising 
men  will  always  be  the  first  to  utilize  them:  not 
only  to  enrich  the  art  of  advertising,  but  as  part 
of  their  obvious  duty  to  their  clients. 

And  that  is  the  whole  history  of  radio  advertis- 
ing. 
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HAROLD  McWHORTER,  onetime 
owner  of  WPAR,  Parkersburg,  W. 
Va.,  has  been  called  in  by  WALR. 
Zanesville,  whose  management  was  re- 
cently taken  over  by  Ronald  B. 
Woodyard,  to  reorganize  the  station's 
program  department.  He  will  I'emain 
with  the  station  for  a  few  weeks 
only.  Bob  Horn,  former  program  di- 
rector, has  been  made  a  member  of 
the  announcing  staff. 

WALTER  T.  EVANS,  formerly  of 
WHB,  Kansas  City,  has  joined  the 
sales  staff  of  WIP,  Philadelphia. 

LLOYD  GEORGE  VENARD,  direc- 
tor of  sales  and  merchandising  of 
WCKY,  Cincinnati,  has  been  ap- 
pointed to  the  entertainment  com- 
mittee of  the  Association  of  Manu- 
facturers Representatives  and  the 
Ohio  Valley  Druggists  Assn. 

CONNIE  STEVENSON,  former- 
ly  publicity  director  of  KOL,  Seattle, 
has  joined  KMTR,  Hollywood,  in  a 
similar  capacity. 

B.  A.  MAURY,  formerly  of  B.  F. 
Goodrich  Co.  and  Kass-Tohrner  Ra- 
dio Productions,  New  York,  and  Earl 
Schueren,  formerly  of  the  Cleveland 
News  advertising  department,  have 
joined  the  sales  staff  of  WGAR,  Cleve- 
land. 

BEATRICE  T.  WRIGHT,  formerly 
of  WAPI,  Birmingham,  has  joined 
the  staff  of  W.JBY,  Gadsden,  Ala., 
as  production  manager  and  jjrogram 
director.  Sam  Benton,  formerly  of 
WAPI,  has  joined  the  W.JBY  staff  as 
chief  announcer  and  promotional  man- 
ager. 

SHEILA  STEWART,  formerly  of 
CJRM,  Regina,  Saskatchewan,  has 
joined  the  music  staff  of  KLZ,  Den- 
ver. 

S.  H.  PATTERSON,  general  man- 
ager of  KGGC,  San  Francisco,  was 
elected  chairman  of  the  Northern  Cali- 
fornia Broadcaster.s  Association  at  its 
annual  election  held  in  San  Francisco. 
Bob  Roberts,  manager  of  KYA,  San 
Francisco,  was  named  secretary.  The 
association  membership  consists  of 
executives  from  eighteen  stations  in 
Northern  California. 

JOHN  VAN  CRONKHITE,  who  re- 
cently resigned  as  president  of  Van 
Cronkhite  Associates  Inc.,  has  joined 
International  News  Service  in  an  ad- 
visory capacity.  Walter  E.  Moss, 
sales  director  of  INS,  told  Broad- 
casting that  no  changes  in  the  wire 
setup  of  the  organization  are  con- 
templated, but  that  Van  Cronkhite 
will  be  employed  in  studying  ways 
of  improving  INS  service  to  stations. 


Attacked  at  Mike 

WHILE  Arthur  Garfield  Hays, 
counsel  for  the  Civil-Liberties  Un- 
ion, was  broadcasting  an  attack  on 
the  treatment  given  to  CIO'  or- 
ganizers by  Mayor  Frank  Hague 
of  Jersey  City,  over  WEVD,  New 
York,  on  Jan.  4,  an  unidentified 
woman  in  the  studio  dashed  a 
handful  of  pepper  into  his  face 
and  shouted  "You  lie."  Kenneth 
Mott,  engineer  at  the  controls,  im- 
mediately shut  off  the  broadcast, 
but  not  before  the  woman's  scream 
and  a  few  curses  had  gone  out 
over  the  air.  Mr.  Hays,  whose 
glasses  protected  his  eyes,  brushed 
the  pepper  from  his  clothes  and 
resumed  his  broadcast,  explaining 
to  his  listeners  the  cause  of  the  in- 
terruption. It  was  announced  that 
he  would  repeat  his  speech  a  week 
later.  Two  evenings  later  WOR, 
Newark,  broadcast  a  mass  meet- 
ing in  Jersey  City,  where  Mayor 
Hague  and  other  officials  defend- 
ed the  city's  action  in  barring  CIO 
organizers  and  sympathizers,  and 
followed  this  program  with  an- 
swers by  Morris  Ernst,  CIO  attor- 
ney, and  Dean  Spaulding  Frazer 
of  the  Law  School  of  the  Univer- 
sity of  Newark,  broad -ast  from 
the  station's  New  York  .studios, 
without  any  untoward  events. 


DICK  FxiLKNER,  formerly  with 
KDKA,  Pittsburgh,  and  WSOC, 
Charlotte,  has  been  appointed  pro- 
gram director  of  WAPI,  Birming- 
ham, which  on  Jan.  1  shifted  from 
NBC  to  CBS.  Clint  Blakely,  former- 
ly with  WBIG,  Greensboro,  N.  C, 
is  assistant  program  manager  apd  an- 
nouncer. Lionel  Baxter  has  been  ap- 
pointed chief  announcer.  Others  on 
the  newly  reorganized  staff  are  Joe 
King  and  Don  Frank,  announcers ; 
Nell  McFarland,  in  charge  of  traf- 
fic ;  Willanna  Walker,  handling  wom- 
en's shows,  and  .Tames  Merrill,  mer- 
chandising manager. 

NEIL  NORMAN,  sports  announcer 
of  WIL,  St.  Louis,  escaped  with 
only  bruises  and  slight  shock  when 
his  car  blew  a  tire  recently. 

CHARLES  BERRY,  publicity  di- 
rector of  WOV-WBIL.  New  York, 
has  been  assigned  to  do  announcing 
and  continuity  for  the  stations,  ac- 
cording to  Miss  Hyla  Kiezales,  gen- 
eral manager.  Mr.  Berry  is  succeeded 
by  Ed  Dukoff,  for  some  years  in  the- 
atrical publicity  work. 

MERRILL  INCH,  newly-appointed 
KOH,  Reno,  Nev.,  continuity  direc- 
tor, and  Patricia  Crooks,  formerly 
staff  pianist  of  WOMT,  Manitowoc. 
Wis.,  were  married  recently  in  the 
former  city. 

PETER  POTTER,  CBS  Hollywood 
producer,  has  been  signed  by  Selz- 
nick  International  Productions  for 
a  role  in  the  motion  picture  Gone 
Wiih  ihe  Wind. 

DON  LOGAN  has  been  named  radio 
editor  of  the  Oakland  Post  Enquirer, 
succeeding  Bill  Holmes,  who  resigned 
to  join  the  NBC  continuity  staff  in 
San  Francisco. 

S  T  O  N  E  Y  McLINN,  veteran  an- 
nouncer and  commentator  on  WIP, 
Philadelphia,  will  be  entertained  Jan. 
19  at  a  testimonial  dinner  celebrat- 
ing his  30th  year  in  radio. 

JEAN  STADLER  has  joined  the 
program  staff  of  WIP,  Philadelphia. 

LESLIE  BROOKS,  formerly  of 
W.TTS.  .Jackson  Tenn.,  has  joined  the 
announcing  staff  of  WMPS,  Memphis. 
Claire  Weidenaar  has  left  WMPS  to 
become  radio  promotion  director  of 
the  Cincinnati  Post. 

DAVE  NOWINSON,  publicity  di- 
rector of  the  Iowa  Network,  has  an 
article  called  "The  Hoax  That  Be- 
came History"  in  the  February  issue 
of  Photo  Facts. 

DAIjE  MORGAN,  formerly  of  the 
Iowa  Broadcasting  System  sales  di- 
vision, has  re-joined  the  IBS  an- 
nouncing staff. 

LORRAINE  GRIMM,  actress  of 
KMOX,  St.  Louis,  and  Ray  Sweeney, 
of  the  KMOX  continuity  staff,  re- 
cently announced  their  engagement. 
JAMES  B.  LITTLE,  formerly  of 
WPTF,  Raleigh.  N.  C,  has  joined  the 
announcing  staff  of  WFBC,  Green- 
ville, S.  C. 

ANDREW  LOVE,  in  charge  of  NBC 
Hollywood  continuity  acceptance  de- 
partment, on  Jan.  19  starts  a  new 
series  of  weekly  classes  in  radio  con- 
tinuity writing  at  the  University  of 
California  Extension  Division,  Los 
Angeles. 

ALBERT  MANNHEIMER,  M-G-M 
writer,  has  been  assigned  to  the  writ- 
ing staff  of  the  NBC  Good  Neivs  oj 
1938  program  sponsored  by  General 
Foods  Corp. 

LEWIS  BROWNE,  CBS  Hollywood 
commentator  and  author  of  several 
books,  has  been  invited  by  the  Mexi- 
can Government  to  serve  as  visiting 
profe.ssor  of  literature  at  the  19.38 
Summer  University  of  the  Centro  de 
Estudios  de  Mexico. 

KELLY  ANTHONY,  program  direc- 
tor of  KFI-KECA,  Los  Angeles,  is 
confined  to  his  home  by  illness. 


Chet  Smith  for  Publishers  Syndicate 


"Listen  to  That  Announcer,  ivill  yuhf 
I  Had  No  Idea  We  Were  Puttin'  Up 
Such  a  Swell  Fight." 


Lessons  for  WBIG 

TWICE  weekly  the  announc- 
ing staff  of  WBIG,  Greens- 
boro, N.  C,  attends  a  school 
of  correct  speech.  The  school 
is  conducted  each  Monday 
and  Friday  evening,  by  Dr. 
Elbert  R.  Moses,  Jr.,  instruc- 
tor of  English  and  director  of 
the  speech  improvement  de- 
partment at  the  University 
of  North  Carolina,  Woman's 
College.  He  is  a  nationally- 
known  authority  on  correct 
speech  and  will  give  a  three 
month's  course  to  the  WBIG 
announcers.  Within  a  few 
weeks  the  speech  clinic  will 
be  aired  for  1.5  minutes  twice 
weekly  over  WBIG. 


TED  MacMURRAY,  of  the  WBBM, 
Chicago,  production  staff  has  been  ap- 
pointed production  supervisor  succeed- 
ing Bob  Hafter,  now  assigned  to  the 
Wrigley  Double  Everything  series.  Ray 
Wilson,  of  Chicago  Variety  staff,  has 
joined  WBBM  as  a  producer. 

CARL  WESTER,  head  of  the  Chi- 
cago writing  and  production  firm  bear- 
ing his  name,  is  the  father  of  a  baby 
girl,  Carol  Jane,  born  in  December. 

GEORGE  FERGUSON  and  Larry 
Kurtze  of  the  WLS  Artist's  Bureau, 
Chicago,  have  gone  to  Hollywood  to 
take  over  the  booking  of  all  Repub- 
lic Film  Co.  stars.  Included  among 
Republic's  stars  are  three  former  WLS 
artists.  Smiley  Burnette,  Max  Ter- 
hune  and  Gene  Autry. 

FAYETTE  KRUM,  author  of  the 
NBC  Girl  Alone  program  will  leave 
her  Lake  Forest,  111.,  home  Feb.  1. 
for  a  six-week  vacation  near  Phoe- 
nix, Ariz.,  continuing  to  write  her 
scripts. 

HARRY  CREIGHTON,  announcer 
and  sports  expert  at  WAAF,  Chicago, 
picked  all  five  winners  of  the  foot- 
ball games  on  New  Year's  Day.  In  two 
games  Creighton  predicted  the  exact 
number  of  touchdowns. 

MISS  ROSALIE  KRAUSE  of  the 
production  department  of  AVHN,  New 
York,  was  married  .Jan.  7  to  Walter 
Jacobs. 

HARRY  CROW,  auditor  of  WJSV, 
Washington,  recently  became  the 
father  of  a  baby  girl,  his  second 
daughter. 

BOB  ROGERS  has  resigned  from  the 
announcing  staff  of  KFAC,  Los  An- 
gels. 


ROBERT  T.  COTTINGHAM,  for- 
merly of  the  NBC  news  and  special 
events  department  in  New  York  and 
recently  at  WRC-WMAL,  Washing- 
ton, has  joined  the  publicity  depart- 
ment of  KYW,  Philadelphia.  He  mai 
ried  Miss  Vivienne  McClung,  of  Ok- 
lahoma. Dec.  29. 

AL  LEE,  of  Indianaolis,  new  to  ra- 
dio, has  joined  the  announcing  staff 
of  WLBG,  Muncie,  Ind. 

LAWRENCE   TREXLER,   formerly  : 
<if    WNOX.    Knoxville,    has  joined 
WCPO.    Cincinnati,    as    news    com-  | 
mentator.  ■ 
LEONARD  STRONG,  announcer  of  I 
KSL,  Salt  Lake  City,  scored  a  204  > 
for  the  KSL  team  in  bowling  compe-  . 
tition  this  month  and  was  the  sub- 
ject of  considerable  comment  in  the  i 
local  sporting  pages.  It  is  his  first 
year  of  bowling. 

KENNETH    GFELLER,    former  - 
■'singing    doorman"    of    WHO,    Des  i 
Moines,  has  returned  to  the  station 
as  assistant  continuity  director.  On  • 
Dec.  26  he  married  Miss  Bernice  E. 
Engdahl,  of  Davenport,  la.  I 
ROBERT  B.  EVANS,  sports  reviewer 
at  WGAR.  Cleveland,  for  three  years,  | 
has  joined  the  news  and  promotion  i 
staff  of  WBZ-WBZA,  Boston-Spring-  ! 
field.  He  is  the  son  of  Billy  Evans,  I 
well-known  sports  figure  now  direc-  ■ 
tor  of  the  Boston  Red  Sox  baseball 
farms.  t 
THOMAS    LOEB,    announcer    of  i 
WDNC,  Durham,  N.  C  on  Jan.  17  ^ 
joins  the  radio  department  of  Lord  ' 
&  Thomas,  New  York. 
MISH  ROSE,  of  WPEN,  Philadel-  i 
phia.  is  the  "Bol)  Ridley"  selected  in  ' 
competitive   NBC   auditions  for   the  j 
Metropolitan  Opera.  ;! 
GUY  WALLACE,  announcer  of  i 
WHK,   Cleveland,   and  Bernie   Den-  I 
nis,    former   WHK-WCLB   staff   ar-  I 
tist,  were  married  Dee.  29.  I 
WILLIAM    WISEMAN,    promotion  l 
manager  of  the  former  Omaha  Bee-  i 
News  has  been  named  editor  of  The  ] 
WOW  News  Tower,  house  organ.  He  I 
joined  WOW  two  months  ago.  i 
BOB  TROT'T,  CBS  public  events  an-  H' 
nouncer,  will  address  the  Springfield.  Ilj 
Vt.,   Chamber  of  Commerce  in  that  II 
city  on  Jan.  20.  l 
JAMES  WALLINGTON,  CBS  Holly- 
wood announcer  on  Texaco  Town,  has  | 
been  signed  for  a  role  in  a  motion  * 
picture  to  be  produced  by  Republic 
Productions  Inc. 

JOPIN  HEISTAND,  Hollywood  an-  j 
nouncer,    has    been    assigned   to    the  I 
NBC  Mickey  Mouse  Theatre  of  the  ] 
Air,  sponsored  by  Pepsodent  Co. 
JOHN   ALDERMAN,   announcer  of 
KABC.  San  Antonio,  is  the  father  of 
a  baby  boy  born  Dec.  31. 
JOHN    GROLLER,    announcer,  has 
been   named   production   manager  of 
WGBI.  Scranton.  William  H.  Pierce 
has  been  named  chief  announcer. 
MERWYN  LOVE,  continuity  writer, 
has  been  advanced  to  the  program  di- 
rector-ship  of  KOAM,  Pittsburg,  Kan. 

JAN  WILLIAMS,  formerly  of  WHO, 
Des  Moines,  has  joined  KOIN-KALE, 
Portland,  Me.,  as  singer  and  member 
of  the  production  staff. 

JIM    FARIS.    continuity    writer  of 
KOIL.  Omaha,  is  recovering  from  an  » 
emergency  apendectomy  performed 
Jan.  6  at  Immanuel  Hospital,  Omaha. 

JOHN  NESBITT,  San  Franci.sco  net- 
work commentator,  and  Bea  Gwin  of 
Berkeley,  Cal.,  were  married  in  the 
latter  city  last  July,  it  was  revealed 
when  the  couple  sent  out  New  Year's 
cards  signed  "Mr.  and  Mrs.." 

SID  SCHWARTZ,  formerly  director 
of  publicity  of  WNEW,  New  York, 
has  assumed  a  similar  position  with 
Atlas  Radio  Corp.,  N.  Y. 

ADOLPHE  OPFINGER.  program  co- 
ordinator of  Mutual,  left  New  York 
Jan.  9  to  visit  affiliated  stations  in 
Washington,  Cincinnati,  Cleveland, 
Chicago.  Detroit  and  Toronto. 
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Leadership 


Since  the  very  beginning  of 
radio  Blaw-Knox  has  supplied  a 
majority  of  the  leading  broad- 
casting stations  with  their  tower 
equipment.  This  leadership  has 
continued  year  by  year,  because 
now,  as  then,  the  most  advanced 
designs  in  up-to-date  radiator 
construction  are  concededly 
Blaw-Knox. 

BLAW-KNOX  COMPANY 

2038  FARMERS  BANK  BUILDING 
PITTSBURGH,  PA. 
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TED  WEBBB.  formerly  chief  an- 
nouncer of  WNEW,  New  York,  and 
previously  manager  of  the  station's 
Newark  studios,  has  joined  the  an- 
nouncing staff  of  WMCA,  New  York. 

JEAN  STABLER,  formerly  with  El- 
kin- Vogel  Music  Co.,  Philadelphia,  has 
joined  the  pi'ogram  stalf  of  WIP,  that 
city.  Miss  Anne  Fitzpatrick  has  joined 
the  WIP  publicity  department  and 
Miss  Jean  Mac  Latchie  has  been 
named  receptionist. 

CLARENCE  TALBOT,  formerly  of 
KOL,  Seattle,  has  joined  the  announc- 
ing staff  of  KSO,  Des  Moines,  la. 

DICK  McDOUGAL,  formerly  with 
CFRB,  Toronto,  has  joined  the  an- 
nouncing staff  of  CKCL,  Toronto.  Mc- 
Dougal  arranged  and  announced  the 
first  broadcasts  of  the  Dionne  Quin- 
tuplets from  Callander,  Ontario,  for 
CBS. 

AL  LEARY,  manager  of  CKCL,  To- 
ronto, has  gone  to  Avon  Park,  Fla., 
to  joint  the  Toronto  Maple  Leaf  Base- 
ball club  at  its  training  quarters  for 
three  weeks.  Leary  broadcasts  all  home 
games  of  the  International  League 
team,  and  is  sports  commentator  of 
CKCL. 

MISS  CLAIRE  WALLACE,  topics 
commentator  of  CFRB,  Toronto,  for 
Bristol  Myers  products,  fractured  her 
knee  cap  on  Christmas  eve,  but  has 
been  carrying  on  with  her  leg  in  a 
cast. 

BILL  DAVIES,  announcer  of 
WOWO,  Ft.  Wayne,  Ind.,  recently 
spoke  to  the  local  Torch  Club  on 
"Youth  in  Radio."  Bob  Wilson, 
WOWO  newscaster,  recently  spoke  be- 
fore the  Lions  Club  of  Auburn,  Ind., 
on  the  Japanese  war. 

JOHN  McCLOY,  program  director 
of  WROK,  Rockford,  111.,  is  the  father 
of  a  baby  girl  born  Jan.  4. 


Ludwig  Completes  Staff 
For  WOMI,  Owensboro 

COMPLETION  of  the  staff  of  the 
new  WOMI,  Owensboro,  Ky.,  has 
been  announced  by  Lyell  L.  Lud- 
wig, general  manager,  who  was 
formerly  assistant  director  of  the 
old  WKBF  (now  WIRE)  in  India- 
napolis, and  WGBF,  Evansville, 
Ind.  Commercial  manager  is  G. 
Colby  Blackwell,  onetime  assistant 
secretary  of  the  old  Federal  Radio 
Commission,  and  later  with  WLOE, 
Boston;  WWVA,  Wheeling,  W. 
Va.;  WFDF,  Flint,  Mich.,  and  re- 
cently with  WIBM,  Jackson,  Mich. 
Chief  engineer  is  Earl  Jagoe,  for- 
merly with  WGBF  and  WEOA, 
Evansville,  Ind.  Assistant  engi- 
neers are  Asa  W.  Adkins,  formerly 
with  WLAP,  Lexington,  Ky.,  and 
WHAS,  Louisville,  and  Burch  Hay- 
den,  formerly  tube  engineer  with 
Ken-Rad  Radio  Tube  &  Lamp  Corp., 
Owensboro.  Program  secretary  is 
Miss  Edna  Mae  Brown,  of  Owens- 
boro. 

The  station  will  go  on  the  air 
some  time  between  Jan.  15  and  25. 
It  will  operate  with  100  watts  night 
and  250  day  on  1500  kc,  using  an 
RCA  250-G  transmitter,  RCA 
speech  input,  microphones  and 
turntables,  General  Radio  fre- 
quency monitor  and  Truscon  180- 
foot  tower.  NBC  Thesaurus  tran- 
scription library  services  has  been 
ordered.  The  station  is  licensed  to 
the  publishers  of  the  Owensboro 
Messenger  and  Inquirer. 


CALIFORNIA  History  and  Land- 
marks Club  will  hold  a  radio  day  on 
Feb.  10  with  a  program  devoted  to 
early  days  of  broadcasting  in  Los 
Angeles.  Speakers  will  include  Carl 
Havelin,  sales  manager  of  KFI- 
KECA,  Los  Angeles,  and  Dr.  Ralph 
L.  Power,  Los  Angeles  radio  coun- 
selor. 


AWARDS — Oklahoma  radio  awards 
for  the  year  went  to  Eddie  Gal- 
laher,  KTUL  sports  announcer 
(second  from  left)  ;  Miss  Carolyn 
Montgomery,  of  KTUL,  for  "out- 
standing contribution  to  radio  in 
Oklahoma";  Edwin  I.  Reeser,  of 
the  agency  of  the  same  name,  in 
Tulsa,  for  outstanding  service,  orig- 
inality, production  and  showman- 
ship. At  left  is  William  C.  Gillespie, 
KTUL  manager,  who  made  the 
awards. 


FOURTEEN  Ohio  stations  were 
linked  into  a  special  hookup  the  night 
of  Jan.  3  to  carry  Gov.  Martin  L. 
Davey's  message  to  the  joint  session 
of  the  legislature.  WHKC,  Columbus, 
was  the  key  station,  feeding  the 
speech  for  a  half  hour  to  WBNS. 
Columbus;  W  H  K,  WTAM  and 
WGAR,  Cleveland;  WKBN,  Youngs- 
town;  WSAI  and  WKRC,  Cincin- 
nati; WHIG,  Dayton;  WHBC.  Can- 
ton ;  WPAY,  Portsmouth ;  WADC. 
Akron;  WALR.  Zanesville ;  WSPD, 
Toledo. 

ALBERT  A.  CORMIER,  general 
manager,  WINS,  New  Yoi-k,  has  an- 
nounced a  new  policy  covering  news 
broadcasts.  Since  Jan.  3.  the  station 
has  broadcast  its  INS  news  every- 
hour-on-the-hour,  starting  at  7  a.  m. 
and  continuing  through  the  day. 

HARRIET  PAGE,  radio  columnist 
of  KDYL.  Salt  Lake  City,  tran- 
scribed nine  programs  to  be  broad- 
cast during  her  absence  in  mid-Jan- 
uary. Her  thrice  weekly  series  is 
sponsored  by  Albers  Bros.  Milling 
Co.,  Seattle. 

WLS.  Chicago,  carried  a  special  half- 
hour  program  from  El  Paso,  on  New 
Year's  Day,  originating  at  KTSM. 
In  addition  to  brief  descriptions  of 
the  floats  in  the  parade  and  music 
by  several  of  the  18  bands  on  hand 
for  the  celebration,  the  broadcast  in- 
cluded remarks  from  Lieut.  Gov.  Wal- 
ter F.  Woodul  of  Texas,  Gov.  Clyde 
Tingley  of  New  Mexico,  the  Sun 
Queen,  as  well  as  numerous  other  dig- 
nitaries. 

ORSON  WELLES'  program  on  Mu- 
tual, The  Shadow,  on  Dec.  26  was 
expanded  to  the  Pacific  coast  on  a 
sustaining  basis.  Continuing  on  11 
Mutual  stations  for  Delaware,  Lacka- 
wanna &  Western  Coal  Co.,  New 
York  (Blue  Coal),  the  program  is 
now  heard  on  23  Don  Lee  stations  as 
well.  Agency  is  RuthraufE  &  Ryan 
Inc.,  New  York. 

KALE,  Portland,  Ore.,  will  begin  ope- 
ration with  its  increa.sed  power  of 
1 ,000  watts  day  and  night  on  or  about 
Feb.  If),  according  to  an  announce- 
ment .Tan.  5  by  C.  W.  Myers,  its 
executive  head.  Present  equipment  will 
be  augmented  for  the  power  increase, 
he  said.  A  Blaw-Knox  quarter-wave 
vertical  radiator  has  been  installed 
within  the  last  year. 

WGAR,  Cleveland,  gave  a  10%  bonus 
for  the  year,  as  well  as  gifts  to  all 
members  of  the  staff  as  a  Christmas 
token.  A  Christmas  party  was  held 
in  connection  with  the  presentation, 


WOR  Juice 

WOR  engineers  were  recent- 
ly faced  with  the  problem  of 
painting  the  station's  385- 
foot  towers  without  inter- 
rupting its  19% -hour  daily 
schedule.  One  workman,  more 
intrepid  than  the  others, 
climbed  the  tower  one  dawn 
when  the  power  was  reduced 
to  five  kilowatts.  Engineers 
boosted  the  power  to  ten, 
twenty,  thirty  kilowatts,  and 
still  the  worker  lived.  Con- 
clusion was  that  it  was  feasi- 
ble to  climb  the  towers  at  any 
time  the  station  is  broadcast- 
ing. Engineers  decided  that 
although  a  potential  of  over 
3,000  volts  runs  through  the 
steel  frameworks,  contact 
with  it  is  safe  as  long  as  the 
body  of  the  workman  is  di- 
vorced from  ground  poten- 
tial. 


WPA  FEDERAL  Theatre,  Radio  Di- 
vision, will  continue  Tish  for  ten 
more  weeks,  through  an  arrangement 
with  Mary  Roberts  Rinehart,  who  is 
donating  radio  rights  to  the  stories. 
On  Jan.  13  the  program  changed 
time  on  CBS  ;  formerly  heard  Wednes- 
days at  9 :30-10  p.  m.,  time  is  now 
Thursdays,  10-10 :30'  p.  m.  According 
to  WPA,  at  least  two  advertisers  are 
considering  sponsoring  the  program. 
If  Tish  goes  commercial,  all  WPA 
employees  connected  with  it  would  go 
off  the  project  and  thus  return  to 
private  industry. 

A  SERIES  of  fortnightly  interna- 
tional broadcasts,  arranged  by  the 
German  broadcasting  company,  Reichs 
Rundfunk  Gesellschaft,  started  Jan. 
10  on  NBC-Red  network,  to  be  heard 
alternate  Mondays. 

NBC-Blue  network  on  Jan.  5  started 
a  series  of  concerts  by  the  Cleveland 
Orchestra,  directed  by  Artur  Rodzin- 
ski. 

WGES,  Chicago,  has  started  a  daily 
program  for  Jewish  housewives  fea- 
turing "Mrs.  Gold"  as  the  woman's 
helper.  Program  is  under  direction  of 
Julius  Miller,  who  has  a  number  of 
Jewish  programs  on  other  Chicago  sta- 
tions. 

NEARLY  108,000  radio  listeners  paid 
to  see  the  WLS  Barn  Dance  at  the 
Eighth  St.  Theatre  in  Chicago  dur- 
ing 1937.  Approximately  39,000  guests 
visited  the  WLS  studios  during  1937. 
They  registered  from  45  states,  also 
six  Canadian  Provinces,  Germany, 
Norwa.v,  Poland,  Cuba,  Chile,  Alaska, 
Philippines,  and  Java.  Largest  single 
day's  attendance  was  600  on  Nov. 
27,  opening  day  of  the  National  Live 
Stock  exhibition. 

WDZ,  Tuscola,  111.,  has  added  a  fifth 
studio  to  its  "one  station  chain"  at 
Paris.  111. 

W.JSV,  Washington,  recently  received 
a  letter  from  the  local  fire  chief  com- 
mending it  on  its  valuable  assistance 
in  reporting  fires,  summoning  off-duty 
firemen  and  keeping  the  public  in- 
formed. .  . 

DEPARTMENT  OF  SANITATION 
of  New  York  on  Jan.  14  started 
Streets  of  Netv  York,  new  WPA  se- 
ries, on  WNYC,  New  York.  Historical 
and  modern  scenes  of  each  famous 
street  will  be  reenacted. 

DANCEOGRAPH  Art  Studios,  New 
York,  on  Jan.  3  started  a  series  of 
broadcasts  featuring  Mae  Murray,  mo- 
tion picture  and  musical  comedy  star, 
giving  dancing  lessons.  Miss  Murray 
is  heard  for  a  quarter-hour  Mondays 
through  Saturdays  on  WMCA,  New 
York,  as  a  part  of  the  station's  three- 
hour  program.  Grandstand  &  Band- 
stand, the  rest  of  which  is  sponsored 
by  General  Mills  Inc.,  Minneapolis. 


WBAP,  Fort  Worth,  averaged  more 
than  55  weekly  remotes  in  1937,  for 
a  total  mileage  of  55,000  miles.  Un- 
der the  direction  of  Technical  Super- 
visor R.  C.  Stinson,  more  than  3,000 
remotes  were  completed  in  the  year. 
Included  on  WBAP's  weekly  remote 
calendar  is  the  six-weekly  Craey 
Crystal  broadcast  from  Mineral  Wells, 
Tex.,  75  miles  from  Fort  Worth,  and 
the  five-weekly  Burrus  Mills  program, 
from  a  remote  studio  10  miles  dis- 
tant. WBAP's  longest  remote  in  1937 
was  a  broadcast  by  direct  line  from 
Columbus,  O.,  of  the  Texas  Christian- 
Ohio  State  football  game. 

WBIG,  Greensboro,  N.  C,  has  re- 
decorated its  studios  and  the  lobby. 
A  score  or  more  photo-murals  de- 
pict WBIG  activities  as  well  as  ag- 
riculture, education,  transportation, 
industry,  finance  and  commerce, 
sports,  aviation,  dramatics  and  edu- 
cation. 

TO  ENABLE  listeners,  preoccupied 
during  President  Roosevelt's  messajge 
to  Congress,  to  hear  it  at  a  later 
hour,  WTMJ,  Milwaukee,  recorded 
the  speech  from  NBC  and  rebroad- 
cast  at  9 :45  o'clock  in  the  evening. 

WMBD,  Peoria,  lU.,  is  undergoing 
the  second  studio  expansion  in  six 
months,  with  installation  of  a  new 
pipe  organ  requiring  larger  quarters. 

WLS.  Chicago,  and  KOY.  Phoenix, 
operated  by  Burridge  D.  Butler,  ex- 
changed holiday  greetings  via  trans- 
criptions. 

TRI-CITY  Broadcasting  Co.,  operat- 
ing woe,  Davenport,  gave  Christ- 
mas bonuses  to  employes,  an  annual 
custom. 

BECAUSE  its  Grand  Ole  Opry  is  so 
popular  Saturday  nights,  WSM, 
Nashville,  could  not  discontinue  it  for 
the  NBC  Toscanini  broadcasts  but  ar- 
ranged to  present  the  symphonic  con- 
certs in  its  auditorium  studio  for  in- 
vited audiences.  The  guest  list  is 
made  up  from  listeners  who  com- 
plained to  the  station  for  not  broad- 
casting the  Toscanini  series. 

PHILIP  G.  LASKY,  manager  of 
KSFO,  San  Francisco,  presented  one- 
week  checks  to  members  of  the  staff 
as  a  Christmas  bonus. 

KFEL,  Denver,  realized  $3,061  from 
its  1937  Radio  Auctions  for  local 
needy  families  presented  during 
Christmas  week.  Denver  merchants 
contributed  the  merchandise  and  lis- 
teners bid  high  at  the  auctions. 

MEMBERS  of  the  staff  of  KGVO, 
Missoula,  Mont.,  were  presented  with 
orders  on  a  local  photographer  for 
a  half-dozen  portraits  of  themselves. 

BESIDES  getting  their  regular 
Christmas  bonuses,  members  of  the 
staff  of  KIDO,  Boise,  Ida.,  were  all 
presented  with  wrist  watches  by  G. 
C.  Phillips,  manager. 

WICC,  Bridgeport,  Conn.,  opened 
new  studios  Jan.  1  at  1110  Chapel 
St.,  New  Haven,  Conn.  Included  in 
the  new  arrangement  are  three  of- 
fices and  one  two-story  studio,  ac- 
cording to  Joseph  Lopez,  WICC  su- 
pervisor. 

KGVO,  Missoula,  Mont.,  employs  its 
entire  announcing  staff  from  upper- 
classmen  in  law  and  public  speaking 
classes  of  the  local  Montana  U.  Among 
outstanding  announcers  developed  at 
KGVO  are  Bob  Young,  Vernon  Mc- 
Gahan  and  Sam  Smith. 

KTUL,  Tulsa,  celebrated  its  fourth 
birthday  Jan.  22  by  expanding  its 
quarters.  Half  of  the  22d  floor  of  the 
National  Bank  of  Tulsa,  has  been 
leased  for  the  sales  and  business  de- 
partment, the  station  already  occupy- 
ing all  of  the  21st  floor. 

WOWO,  Ft.  Wayne,  salutes  one  out- 
standing local  woman  each  week  and 
gives  her  a  dozen  roses.  Greenblatt's 
Inc.,  furriers,  is  sponsor. 

EDNA  HAAS,  formerly  with  CBS 
in  the  East,  recently  launched  a  new 
series  of  programs  over  KGGC,  San 
Francisco,  Pin  Money  Club. 
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TO  HEAR 


If  the  Angel  Gabriel  swooped  down 
among  us  today  to  deliver  that  pre- 
dicted trumpet  solo,  he'd  choose 
WTMJ  microphones.  Not  just  be- 
cause our  studios  are  heavenly,  or 
because  our  staff  would  feel  right  at 
home  in  the  angelic  presence.  But 
because  Mr.  Gabriel  would  know,  by 
checking  our  recent  Jansky  &  Bailey 
survey  report,  against  their  1934 
study,  that  new  thousands  would 
hear  his  broadcast  over  WTMJ. 

If  he  staged  a  daytime  appearance, 
his  clarion  call  would  float  over  an 
area  of  satisfactory  reception  that 
boasts  58%  more  radio  sets  than 
heretofore.  If  he  came  at  night,  his 
booming  notes  would  blanket  a  pri- 
mary coverage  zone  that  shows  an 
increase  of  104%  in  reachable  radios. 

How  come? 


By  a  happy  combination  of  influenc- 
ing factors,  the  first  of  which  is  the 
increase  in  size  of  our  primary  serv- 
ice area  resulting  from  our  new 
transmitting  equipment.  The  second 
is  the  spectacular  gain  in  number  of 
set  owning  families  in  WTMJ's  ter- 
ritory ...  a  reliable  dollars-and-cents 
index  of  the  purchasing  power  of 
this  consistently  rich,  ready-to-buy, 
receptive  market. 

All  of  which  should  be  grand  news 
for  the  trumpeters  of  advertising — ■ 
who  are  interested  in  broadcasting  a 
profitable  sales  solo  to  the  biggest 
market  potential  in  all  Wisconsin. 
If  you  would  like  a  close-up  of  this 
daytime-nightime  coverage  picture, 
a  copy  of  Jansky  &  Bailey's  newest 
findings  is  yours  for  the  asking. 


MILWAUKEE  JOURNAL  STATION 

EDWARD  PETRY  &  CO-^  IN,C.,  Representatives 
New  York,  Detroit,  Chicago,  San  Francisco 
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JAMES  J.  LAMB,  editor  of  QST, 
official  journal  of  the  American  Radio 
Relay  League,  amateur  organization, 
has  been  issued  Letters  Patent  Xo. 
2,101,549  covering  sileucing  circuits 
for  radio  receivers,  part  rights  to 
which  he  has  assigned  to  Alan  N. 
Mann,  of  Scarsdale,  N.  Y. 

FRED  CHARLES  EHLERT,  for- 
mer radio  technical  editor  of  the  A"e«; 
York  tSun,  has  joined  the  Finch  Tele- 
communications Laboratories  Inc.,  37 
W.  STth  St.,  New  York  City,  and  will 
be  in  charge  of  sales  promotion  and 
press  relations  of  its  facsimile  sys- 
tem. 

ERXEST  O.  GIBBONS,  formerly  of 
WJTN,  Jamestown,  N.  Y.,  has  joined 
the  technical  staff  of  WBNY,  Buffalo. 
N.  Y. 

G.  R.  RUMBLE  has  been  named  chief 
engineer  of  KABC,  San  Antonio,  suc- 
ceeding Edward  L.  Starnes. 

JAMES  HATFIELD,  chief  engineer 
of  KIRO,  Seattle,  is  the  father  of  a 
baby  boy  born  in  December. 

FRANK  E.  SOSEBEE,  formerly 
chief  theory  instructor  at  the  Army 
Signal  Corps  school.  Fort  Monmouth, 
X.  J.,  has  joined  the  CBS  engineer- 
ing department  in  New  York. 

MARK  L.  McGOWAX,  formerly 
with  KSCJ,  Sioux  City,  and  KOIL, 
Omaha,  on  Dee.  18  joined  the  engi- 
neering staff  of  WOW,  Omaha. 

JIM  HILL,  engineer  of  WHK- 
WCLE,  Cleveland,  is  the  father  of  a 
baby  boy  born  recently. 

TOXY  CHURCH  joined  the  engi- 
neering staff  of  KOIL,  Omaha,  Jan. 
3.  He  was  assigned  the  transmitter. 
Church  had  been  employed  in  the  ra- 
dio department  of  the  Sidles  Co., 
Omaha. 

EARL  MERRYMAX.  formerly  with 
CBS  and  XBC  in  Washington,  has 
joined  the  technical  staff"  of  United 
States  Recording  Co.,  Washington. 


ARRL  Elects  Directors 

ANNUAL  elections  in  the  Ameri- 
can Radio  Relay  League,  national 
organization  of  radio  amateurs, 
concluded  recently,  resulted  in  the 
election  of  two  new  directors  and 
four  new  alternates  and  the  re- 
election of  five  incumbent  directors 
and  two  incumbent  alternates.  The 
new  directors  are  J.  L.  McCargar, 
of  Oakland,  Gal.,  chosen  director  of 
the  Pacific  Division  without  opposi-  ' 
tion,  and  Fred  W.  Young,  of  Man- 
kato,  Minn.,  newly  elected  in  the 
Dakota  Division.  Elbert  Amaran- 
tes,  of  San  Jose,  Gal.,  was  elected 
alternate  of  the  Pacific  Division 
without  opposition,  and  E.  H. 
Treadaway,  of  New  Orleans;  Alex 
Lariviere,  of  Quebec,  and  Ray- 
mond Macomber,  of  Washington, 
were  elected  alternates  of  the  Delta, 
Canada  and  Atlantic  divisions,  re- 
spectively. 


Godley-Brown  Part 

DISSOLUTION  of  the  consulting 
engineering  firm   of   Godley  &< 
Brown,  formed  in  July,  1937,  has 
been  announced  by  Paul  F.  Godley. 
Mr.  Godley  will  continue  the  prac-- 
tice   under   his    own    name,  with 
headquarters  at  Montclair,  N.  J 
Dr.  George  H.  Brown  returns  to 
RGA  Mfg.  Co.  in  the  research  di 
vision,  which  he  left  last  year  to 
join  Mr.  Godley. 
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HERE'S  YOUR  NEW  50KW! 

Employs  famous  Doherty  high  efficiency  amplifier  circuit 


Greatly  reduces  operating  costs. 
Requires  less  primary  power. 
Has  fewer  tubes. 
Is  eiitirely  AC  operated. 

Reduces  almost  oiie-half  the  overall 
space  heretofore  required  for  instal- 
lation. 

Low  installation  cost. 

Meets  all  FCC  requirements. 

Utilizes  improved  stabilized  feed-back 
circuits. 

Assures  high  fidelity  performance. 
Low  noise  and  distortion. 
Has  automatic  over-load  protection. 
Two  automatic  voltage  regulators. 


Engineered  for  continuous  operation. 
Gives  instant  visual  indication  of 

trouble  in  all  important  circuits. 
Improved  grid  bias  modulation. 
All  tuning  controls  key  operated. 
Cathode  ray  oscillograph  connections 

provided  in  important  circuits. 
Engineered  for  future  expansion. 
Furnished  with  air  blast  or  spray  pond 

cooling  equipment. 
Antenna  coupling  unit  provided  for  use 

with  either  series  (insulated)  or  shunt 

(grounded)  vertical  radiator. 
Attractive  appearance 
— styled  to  harmonize 
with  any  architectural 
treatment. 


T 

I 


Western  Electric 

Distributed  by  GRAYBAR  Electric  Co.  In  Canada:  Northern  Electric  Co.,  Ltd. 

A  D  I  O     TELE  PHONE     B  R  O  ADC  AS  TING  EQUIPMENT 


(or 
complete 
coverage 

NBC 

RED  NETWORK 
After  Jan.  1,  1938 

5000 

WATTS  DAY 

1000 

WATTS  NIGHT 

FULL 
TIME 


WBRC  dominates  Birming- 
ham, is  Birmingham's  oldest 
and  favorite  station.  Controls 
more  local  broadcasts  and  car- 
ries more  network  features  than 
any  Alabama  station.  First  in 
sports!  First  in  politics!  First 
in  local  prestige!  First  in  adver- 
tising results!  Write  for  Bulle- 
tins N-1  and  N-2. 

BIRMINGHAM 
BROADCASTING 
COMPANY  Inc. 

Bankhead  Hotel 
Birmingham,  Alabama 


Federal  Education  Fund 

(Continued  from  Page  32) 
cast    "effective"    before  educational 
broadcasting  can  become  consistently 
"effective." 

This  project  will  establish  methods 
and  techniques  for  conducting  radio 
studies,  and  will  also  attempt  to 
answer  such  questions  as  the  follow- 
ing: 

1.  What  is  the  value  of  radio  to 
listeners  of  different  age,  cultural,  so- 
cial-economic levels  (viz.  what  role 
does  it  play  in  the  life  of  the  listen- 
er) ?  Of  different  geographical  areas? 
Rural-urban  differences,  et  cetera? 

2.  What  are  the  listening  habits  of 
these  different  groups? 

3.  What  information  have  people 
acquired  from  radio? 

4.  What  improvements,  changes, 
suggested  programs,  et  cetera,  might 
be  offered  by  listeners  of  various 
types? 

5.  What  is  the  relative  value  for 
learning  by  the  radio,  motion  pkture, 
and  reading?  Differences  in  subject 
matter,  age,  and  cultural  level. 

It  is  recommended  that  this  proj- 
ect be  carried  on  under  the  super- 
vision of  the  committee  of  broadcast- 
ers and  educators  and  that  it  be  fi- 
nanced by  foundations. 


KNX  Buys  RCA  PlanU 

KNX,  Los  Angeles  outlet  of  CBS, 
has  purchased  a  new  50-D  50,000- 
w^att  transmitter  from  RCA  Manu- 
facturing Co.,  it  was  announced 
Jan.  10.  The  station,  now  operating 
with  50,000  watts,  is  completely 
modernizing  its  plant.  It  is  also 
one  of  14  applicants  for  authority 
to  use  500,000  watts  power. 


5000 
WATTS 


LAMAR  LIFE  INSURANCE  CO. 


WFIL  HOUSE— This  new  struc- 
ture will  accommodate  the  new 
transmitter  of  WFIL,  Philadel- 
phia, and  besides  regular  equip- 
ment and  experimental  field  re- 
search laboratory  will  include  liv- 
ing quarters  for  engineers. 


THE  new  mobile  unit  antj  trailer 
studio  of  WHK-WCLE,  Cleveland 
(Broadcasting,  Oct.  1)  has  been 
augmented  with  a  100-watt  transmit- 
ter. A  1,000  watt  generator  powered 
by  gasoline  feeds  the  transmitter,  all 
being  within  reach  of  the  driver.  Re- 
ceiving sets  are  installed  so  engineers 
can  listen  to  both  standard  broadcast 
and  high-frequency  signals,  enabling 
a  double  check  on  time  and  signal 
strength  and  quality.  A  small  piano 
has  been  installed  in  the  trailer  stu- 
dio. 

RCA  MFG  Co.,  Camden,  has  pub^ 
lished  brochures  covering  its  OP-5 
remote  pickup  equipment ;  its  82-A 
monitor  amplifier  and  96-A  limiting 
amplifier. 

KDAL,  Duluth,  Minn.,  has  installed 
a  device  to  call  announcers'  atten- 
tion to  special  news  flashes.  Installed 
by  Chief  Engineer  R.  A.  Dettman. 
the  device  consists  of  a  red  signal 
light  which  flashes  on  the  announcers' 
booth  panel. 

A  NEW  5,000-watt  Type  5-D  RCA 
transmitter  has  been  ordered  by  the 
University  of  Minnesota  for  its  sta- 
tion WLB,  which  will  shortly  shift 
from  12.50  kc.  to  760  kc,  sharing 
time  with  WCAL,  of  St.  Olaf  Col- 
lege, Northfield,  Minn.,  which  also 
shifts.  This  will  enable  WTCN,  Min- 
neapolis, to  operate  full  time  on  12.50 
kc. 

GEO.  KILGREN  &  SON  Inc.,  St. 
Louis,  has  announced  a  new  model 
"Petit  Ensemble"  which  will  be  avail- 
able in  February.  The  instrument  is 
a  self-contained  unit,  with  pipe  work 
and  action  and  blower  housed  within 
the  organ  case.  Thus,  it  can  be  in- 
stalled without  alterations  to  the 
building.  It  is  7  ft.  10  in.  wide,  8  ft.  2 
in.  high  and  2  ft.  8%  in.  deep  on 
the  small  styles,  and  3  ft.  2%  in. 
deep  on  the  larger  styles. 

WDEV,  Waterbury,  Vt.,  has  pur- 
chased an  RCA  1-G,  1,000  watt  trans- 
mitter. 


Service  Men  Organize 

SEEKING  to  replace  the  term  "ra- 
dio service  man"  with  the  title  "ra- 
dio service  engineer"  for  those  who 
service  radio  sets,  a  group  of  eight 
radio  engineers  has  organized  the 
American  Radio  Association  with 
national  headquarters  at  500  N. 
Dearborn  St.,  Chicago.  The  asso- 
ciation is  not  a  union  but  hopes  to 
improve  the  condition  and  prestige 
of  service  men  by  combating  unfair 
competition  on  the  part  of  whole- 
salers, manufacturers  and  ama- 
teurs and  by  fighting  excessive 
equipment  costs.  President  of  the 
new  association  is  Tom  Hogan, 
with  Felix  Sutken  as  vice-president 
and  Marcus  W.  Hinson  as  secre- 
tary. , 


Westingliouse  Improves 
Its  Shortwave  Facilities  : 

TWO  NEW  directional  rhombic  an-  j 
tennas  have  been  constructed    by  1 
W8XK,  Westinghouse  short  wave  | 
station    at    Saxonburg,    Pa.,    and  i 
recently  the   station   returned  to 
its  complete  international  schedule 
using  all  four  of  its  frequencies. 
Each   antenna   includes   four  80- 
foot  wooden  poles  arranged  in  the 
form  of  a  diamond  480  feet  on  each 
side.   One   is   beamed   on  Buenos 
Aires  while  the  second  is  beamed 
on  England.  Each  of  the  antennas 
will  operate  on  either  6140,  11870 
or  15210  kc  and  both  can  be  oper- 
ated   simultaneously   on   any  one 
of  these  frequencies. 

The  21540  kc.  outlet  will  continue 
with  a  horizontal  doublet  antenna 
directed  to  South  America.  Since 
Nov.  1  the  power  input  and  out- 
put of  all  transmitters  except  21540 
kc.  have  been  nearly  doubled.  The 
power  gain  of  the  new  antennas  is 
6140  kc,  25  times;  11870  kc,  36 
times;  15210  kc,  50  times.  New  pro- 
grams of  special  international  in- 
terest are  being  planned  for  W8XK, 
according  to  Lesley  C.  Paul,  special 
representative  of  Westing  house 
Electric  &  Mfg.  Co. 


RCA  Institute's  Record 

STUDENT  body  at  RCA  Institutes 
Inc.,  RCA's  school  for  operators 
and  radio  engineers,  reached  a  rec- 
ord total  of  905  in  1937,  about  two- 
thirds  of  these  being  in  the  New 
York  school  and  the  remainder  in 
Chicago.  To  these  were  added  25 
pCA  employes  receiving  free  in- 
struction in  the  schools.  Most  of 
the  students  are  in  the  general 
course,  which  requires  15  months 
for  completion,  in  the  day  classes, 
and  three  years  in  night  instruction 
is  taken.  In  March  of  1938  this  day 
term  will  be  extended  to  one  year 
and  a  half,  in  order  to  bring  more 
fitting  instruction  into  the  course 
for  the  recent  and  rapidly  expand- 
ing activities  of  radio  and  elec- 
tronics. At  the  same  time,  a  two- 
year  term  in  television  will  be 
added.  This  will  be  available  only 
to  those  who  have  completed  the 
general  course. 

WCHV  Rebroadcasts 

WCHV,  Charlottesville,  Va.,  has 
obtained  permission  from  MBS 
and  WCLE,  Cleveland,  to  rebroad- 
cast  sustaining  programs.  The  sta- 
tion has  a  receiving  antenna  atop 
a  nearby  mountain  and  keeps  it 
tuned  on  WOR,  Newark  and 
WCLE  to  pick  up  the  programs. 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  NBC  Affiliate 
1,000  Walts 


The  Only  Blanket  Radio 
Coverage  of  Prosperous 
Western  North  Carolina 

"The  Quality  Market 
of  The  Southeast" 
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(Radio  Burglar  Alarm 
jlNow  Undergoing  Tests 

lAN  AUTOMATIC  radio  burglar 
ialarm    which    may  revolutionize 
icommercial  wire  burglar  alarm  sys- 
items  in  general  use  is  being  tested 
jin  Washington  State  under  author- 
jity  granted  recently  by  the  FCC. 
'    On  application  of  the  Howton 
iRadio  Alarm  Co.,  represented  by 
[former  Senator  C.  C.  Dill  of  Wash- 
lington,  the   FCC   granted  a  six- 
imonth  experimental  license  permit- 
:'jting  use  of  the  system  in  ten  cities 
'-!in  Washington  now  equipped  with 
I  police  radio   systems.   The  alaj-m 
"  isn't  an  alarm  at  all — it  automati- 
cally transmits  on  a  given  police 
Jfrequency  as  soon  as  a  circuit  is 
'ibi'oken  and  is  picked  up  by  police 
'  cruisers.  In  some  240  tests  made  in 
Seattle    during    last    summer,  it 
proved  far  more  effective  than  con- 
ventional wire  alarm  systems  and 
police  cars  picked  up  culprits  with- 
in 60  seconds  of  the  alarm.  The 
burglar  hears  no  noise  when  he 
breaks  the  circuit  which  sets  off 
the  voice  radio  transmission.  Con- 
sequently, he  is  given  no  notice  that 
an  alarm  has  been  set  off. 

In  the  last  session.  Congress 
amended  the  Communications  Act 
to  permit  automatic  alarm  systems 
to  be  operated  without  the  require- 
ment for  a  licensed  radio  operator, 

R paving  the  way  for  experimental 
grants.  The  stations  use  9  watts 
power  and,  once  the  alarm  is  set  off 
through  opening  of  a  door  or  break- 
^ing  of  a  window,  it  runs  automati- 
ijcally  for  four  minutes.  The  inven- 
Itor  is  James  0.  Howton,  of  Free- 
water,  Ore. 


Negroes  Popular 

DESPITE  the  theory  that 
white  southern  listeners  re- 
sent the  inclusion  of  negro 
sponsored  and  negro  talent 
programs,  WSGN,  Birming- 
ham, reports  the  renewal  of 
the  William  Blevins'  Negro 
Choir  program,  sponsored  by 
the  Booker  T.  Washington 
Burial  Insurance  Co.,  an  ex- 
clusively negro  organization, 
for  26  weeks.  In  addition,  the 
program  has  been  increased 
from  30  to  45  minutes.  Henry 
P.  Johnston,  director  of 
WSGN,  states  that  not  a 
single  letter  of  complaint  has 
been  received  from  a  white 
listener.  The  pro -ram  origi- 
nates frcm  the  chapel  of  the 
funeral  home. 


\^anuattf  17th  to  23xd  b 

KGLO  WEEK 

In  celelftation 

FIRST  ANNIVERSARY 

Get  details  of  market  cov- 
ered by  fastest  growing 
station  in  America  from 
Weed  &  Company 

KGLO,  Mason  City,  la. 
CBS  Outlet 


Industry  Studies  New  NAB  Plan 

(Continued  from  Page  11) 


would  include  a  wide  range  of  or- 
ganizations relating  to  radio  such 
as  equipment  manufacturers,  radio 
service  men,  and  others  identified 
with  broadcasting  and  its  corollary 
activities. 

Whereas  the  preliminary  report 
provided  for  15  districts,  each  to 
designate  one  director  who  would 
serve  for  a  one-year  term,  the  final 
report  suggests  17  districts  with 
the  directors  to  be  elected  for  two- 
year  terms.  Moreover,  the  delega- 
tion of  authority  to  members  and 
to  the  Board  was  broadened  to  per- 
mit the  membership,  almost  at  its 
will,  to  force  board  action  in  any 
district  or  national  emergency.  The 
new  districting  arrangement  fol- 
lows: 

DISTRICT  1  —  Connecticut,  Maine, 
Massachusetts,  New  Hampshire, 
Rhode  Island  and  Vermont. 

DISTRICT  2— New  York. 

DISTRICT  3— Delaware,  New  Jersey 
and  Pennsylvania. 

DISTRICT  4— District  of  Columbia, 


Maryland,  North  Carolina,  South 
Carolina,  Virginia  and  West  Vir- 
ginia. 

DISTRICT  5  —  Alabama,  Florida, 
Georgia  and  Porto  Rico. 

DISTRICT  6 — Arkansas,  Louisiana, 
Mississippi  and  Tennessee. 

DISTRICT  7 — Kentucky  and  Ohio. 

DISTRICT  8— Indiana  and  Michi- 
gan. 

DISTRICT  9 — Illinois  and  Wiscon- 
sin. 

DISTRICT  10 — Iowa,  Missouri  and 
Nebraska. 

DISTRICT  11  —  Minnesota,  North 
Dakota  and  South  Dakota. 

DISTRICT  12  — Kansas  and  Okla- 
homa. 

DISTRICT  13— Texas. 

DISTRICT  14  —  Colorado,  Idaho, 
Utah,  Wyoming  and  Montana. 

DISTRICT  15— California,  excluding 
the  counties  of  San  Luis  Obispo, 
Kern,  San  Bernardino,  Santa  Bar- 
bara, Ventura,  Los  Angeles.  Orange, 
Riverside,  San  Diego  and  Imperial, 
Nevada  and  Hawaii. 

DISTRICT  16  — Arizona.  California 
including  the  counties  of  San  Luis 
Obispo,  Kern.  San  Bernardino, 
Santa  Barbara,  Ventura,  Los  An- 


geles, Orange,  Riverside,  San  Diego 
and  Imperial,  and  New  Mexico. 
DISTRICT  17— Alaska,  Oregon  and 
Washington. 

The  procedure  for  the  election 
of  directors  by  districts  is  pre- 
scribed in  the  By-Laws.  How- 
ever, at  the  February  meeting, 
this  procedure  must  be  ignored 
in  order  to  effectuate  the  new 
plan  at  once.  Member  stations 
from  the  17  districts  will  hold  indi- 
vidual caucuses  immediately  after 
action  on  the  proposed  By-Laws  is 
taken,  it  being  assumed  that  the 
action  will  be  favorable.  At  these 
caucuses  each  district  will  first 
elects  its  own  director.  Then  these 
17  district  directors  will  hold  a 
meeting  to  nominate  the  12  candi- 
dates for  the  six  posts  of  directors 
at  large.  The  membership  there- 
after immediately  will  be  called 
upon  to  elect  that  slate  of  six. 


WROK,  Rockford,  111.,  has  concluded 
the  l.GOOth  man-on-the-street  program 
for  the  same  sponsor,  the  local  A. 
Death  &  Co.  The  program  is  handled 
by  Bill  Traum  and  Kaye  Kreamer 
with  Bill  questioning  the  women  and 
Kaye  the  men. 


DOUBLED  POWER 


for 


$239 


.00 


No  need  asking  you,  we  know  you  are  looking  for  increased  coverage.  Do  you  have  sec- 
tions in  your  primary  area  down  in  the  mud  or  a  signal  in  your  secondary  area  that  in  spots 
just  exists  and  that's  all?  The  Gates  17-B  Audio  Compressor,  gentlemen,  will  do  a  grand 
job  of  pulling  this  signal  up  to  a  level  that  will  completely  erase  many  of  these  bad  spots. 
One  100  waiter  reports  for  the  first  time  hearing  his  signal  in  a  town  140  miles  distant 
after  installing  the  17-B.  Another  reports  increased  average  modulation  level  of  15%. 
We'll  bet  a  good  cigar  the  17-B  will  give  you  far  more  dollar  for  dollar  signal  improve- 
ment than  any  other  investment  you  ever  made.  Yes  a  3  to  4  Db.  audio  signal  increase  is 
equal  in  many  cases  to  doubling  power  and  that's  what  the  17-B  will  do  for  you  at  §239.00 
and  with  quick  delivery  assured. 


VjflTESRflDlofxSuPPLvCo.i 

MANUFACTURING    ENGINEERS    SINCE  1922 

QUinCVJLLinOIS,U.S.R. 


CABLE  ADDREU  (CATEiRADIO) 


^  tke  -rime  Pr        fine  ^ 
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IMA  MEMORIAL  PARK, 
Lima,  0.,  is  contributing  half 
I  of  its  Sunday  Players  an- 
nouncement time  on  WBLY 
to  the  Lima  Better  Business  Bu- 
reau for  advancement  of  the  lat- 
ter's  campaign  against  memorial 
park  rackets.  Better  Business  Bu- 
reau is  warring  on  racketeers  who 
"guarantee"  buyers  of  cemetery 
property  re-sale  at  a  profit.  C.  R. 
Baechler,  manager  of  Lima  Me- 
morial Park;  L.  W.  Mannon,  man- 
ager, Lima  Better  Business  Bureau 
and  Mertens  &  Price  Inc.,  Los  An- 
geles, producers  of  the  transcribed 
Sunday  Players  Bible  dramas,  are 
cooperating  in  the  preparation  of 
announcement  copy. 


f>^  PROGRAMS 


ARKANSAS  STARS 
In  Entertainment 

ir:  Bob  Burns 

*  Dick  Powell 

*  Limi  &  Abner 
Ross  Graham 

and 

KTHS 

10,000  Watts 
HOT  SPRINGS 

*  STARTED  IN      DIO  ON  KTHS 


Items  for  Ruralites 
WLS,  Chicago,  claims  the  first 
sponsorship  of  a  farm  news  com- 
mentator on  the  air,  Lloyd  (Doc) 
Burlingham.  The  broadcasts  called 
This  Farming  Business,  include 
news  and  comments  covering  vari- 
ous phases  of  corn-belt  agricul- 
ture of  interest  to  all  farm  listen- 
ers. J.  I.  Case  Mfg.  Co.,  Racine, 
Wis.  (threshing  machines)  spon- 
sors the  program  which  is  broad- 
cast Mondavs,  Wednesdays  and 
Fridays  at  "12:45-1  p.  m.  (CT). 
Western  Adv.  Agency,  Racine, 
handles  the  account. 

Three  Wise  Guys 

KNOWN  AS  the  Three  Wise  Owls 
a  new  program  on  WTMV,  E.  St. 
Louis,  111.,  opens  with  its  three 
writers  asking  and  answering 
"Who?  Me?",  three  time.  They 
ask  each  other  questions  and  if  the 
one  asking  can't  answer  his  own 
question  after  the  others  fail,  he 
comes  in  for  a  lot  of  ribbing.  John 
Sneeborger,  Charles  Barnhart  and 
Warren  Champlin  are  featured. 
*      *  * 

Kansas  City  Cutups 

BANG-UP  barn  dance  show  has 
started  on  KMBC,  Kansas  City, 
under  the  direction  of  Woody 
Klose  and  Fran  Heyser.  Called 
Brush  Creek  Follies  the  broadcast 
is  staged  at  the  local  Ivanhoe  Tem- 
ple and  features  a  host  of  ama- 
teurs. Admission  a  quarter. 


POWER 


Mr.  Time  Buyer 

soys : 


Represented  by 

Edward  Petry  &  Co.,  Inc. 

NEW  YORK  •  DETROIT 
CHICAGO  •  SAN  FRANCISCO 

-tr 


'KEX  as  the  most  power- 
ful station  in  Oregon  . . . 
5000  watts,  is  the  best 
buy  for  our  product  in  the 
Oregon  Market.  Where 
we  can  reach  more,  we 


can  sell  more; 


KEX 

5000  WATTS  20-  1180  KILOCYCLES 

PORTLAND,  OREGON 


Selling  Toys 
IN  CONJUNCTION  with  a  series 
of  dramatized  fairy  tales  sponsored 
by  David  Spencer,  Ltd.,  department 
store  in  Vancouver,  B.  C,  on 
CKWX,  a  comic  strip  was  run  in 
local  papers  in  which  the  story  was 
left  unfinished  and  kids  were  told 
to  "hear  the  rest  of  the  story  on 
CKWX."  Drawings  to  be  colored 
were  given  out  by  the  story  and  all 
announcements  were  made  on  the 
air  with  8,000  drawings  asked  for. 

*  *  * 

Yankee  Swappers 

OFFERS  made  during  The  Swap- 
pers Corner,  a  weekly  progi-am  on 
WPRO,  Providence,  R.  I.,  are  given 
serial  numbers  and  printed  on  lists 
kept  for  public  inspection  in  the 
offices  of  the  sponsor,  a  personal 
finance  corporation.  The  sponsor 
brings  swapper  and  swappee  to- 
gether, has  nothing  to  do  with  the 
actual  trade.  Going  strong,  says 
WPRO,  despite  two  network  shows 
opposite.  Frank  ■  E.  Dodge  Co., 
Providence,  is  agency. 

News  Testers 
QUESTIONS  with  a  number  of 
alternate  answers  are  asked  five 
contestants  on  News  Testers,  a 
weekly  series  on  WHN,  Chicago, 
and  Mutual.  Leonard  M.  Leonard, 
educational  editor  of  the  New  York- 
Post,  conducts  the  contests  and  $5 
goes  to  the  winner. 

*  *  * 

Come  On  and  Play 

DESIGNED  to  bring  the  parlor 
into  the  studio.  Let's  Play  Games 
has  started  on  WGN,  Chicago,  and 
Mutual.  Directed  by  Jane  Martin 
the  parlor  games  will  include  True 
and  False,  Categories,  Guggen- 
heim, Coffee  Pot,  and  if  someone 
can  figure  out  how  to  adapt  it.  Post 
Office. 

Dudes  of  Blackfoot  Valley 

COWBOYS  galore  contribute  to 
Dude  Ranch,  a  weekly  show  on 
KGVO,  Missoula,  Mont.,  written 
and  directed  by  James  A.  Barber, 
KGVO  production  manager.  West- 
ern poetry  and  ranch  songs  con- 
tribute to  the  theme  of  love  on  the 
range. 

Denver's  Bees 
SO  MUCH  enjoyment  has  resulted 
from  The  Three  B's  on  KLZ,  Den- 
ver, that  the  show  is  now  aired 
from  a  local  hotel  auditorium  so 
that  more  persons  can  attend.  Pro- 
gram consists  of  a  spelling  bee. 
pronunciation  bee  and  word  mara- 
thon bee,  all  directed  by  Wes  Bat- 
tersea. 


IN  LOCAL 


ACCOUNTS 


=IN  CHICAGO^ 


Attic  Memories 

TITLED  Attic  Treasures,  a  week- 
ly program  on  WMBD,  Peoria,  111., 
invites  listeners  to  send  in  old  vic- 
trola  records  and  conducts  imagi- 
nary trips  to  the  attic  of  old  memo- 
ries. In  addition  to  records,  listen- 
ers have  sent  in  old  books,  souve- 
nirs and  musical  instruments.  We 
use  them  in  our  sound  effects  de- 
partment, says  WMBD. 

*  *  * 

Come  and  Vote 

AMATEUR  show  on  the  tourna- 
ment plan  is  featured  on  KMOX, 
St.  Louis,  under  sponsorship  of 
local  Gason  Drug  Stores.  One  win- 
ner each  week  is  chosen  by  listener 
vote  cast  at  one  of  the  20  Gason 
stores.  At  the  end  of  12  half-hour 
weekly  programs  the  winners  com- 
pete for  a  $500  prize  with  the  prize 

winner  determined  by  three  judges. 

*  *  * 

Funds  for  Hospitals 
WLS,  Chicago,  through  its  Christ- 
mas Neighbors  fund  collected 
$6,200  from  over  4,000  listeners. 
With  the  money  140  new  wheel 
chairs  were  purchased  for  chil- 
dren's wards  in  80  Midwestern 
hospitals.      »      *  * 


DIVERTING— And  intelligent  say 
Omaha  listeners  of  Junior  Round- 
table,  a  weekly  program  on  WO\^' 
during  which  Jettabee  Ann  Hop- 
kins quizzes  five  children.  Interest- 
ing thing,  reports  WOW,  is  thf 
amazing  intelligence  shown  by  the 
youngsters  and  the  listener  re- 
sponse passes  all  expectations. 

*  *  * 

Childrens'  Hour 
FIVE  CHILDREN  tell  their  own 
stories  in  their  own  way  on  KGVO. 
Missoula,  Mont.,  during  the  week- 
ly Story  Party,  a  weekly  juvenili 
show  sponsored  by  the  Gordon  City 
Dairy  Co.  Books  are  awarded  to 
the  youngster  who  wins  in  listen- 
er votes  and  all  of  the  kids  ai' 
served  milk  in  the  studio  durinp 
the  broadcast. 

Service  Note 
WHEN  a  young  couple  recentb. 
phoned  WJBY,  Gadsden,  Ala.,  anr 
said  that  unless  WJBY  furnishe 
music  for  their  marriage  theri 
would  be  no  music,  the  statioi 
obliged  and  timed  its  program  ac 
cordingly. 

*  *  * 
Omaha  Stork 

HIGHLIGHT  of  New  Year's  Ev 
show  on  WOW,  Omaha,  was  ' 
broadcast  by  Foster  May  from  thi 
delivery  room  of  a  local  maternity 
hospital.  The  childbirth  episodi 
was  a  part  of  a  30-minute  pro 
gram  which  included  remotes  fron 

all  over  town. 

*  *  * 

Ironing  Survey 

SURVEY  of  another  sort  is  th 
one  conducted  by  WDZ,  Tuscola 
111.,  to  determine  women's  listen 
ing  habits  while  ironing.  Ne\ 
ironing  boards  are  given  weekl; 
for  best  letters  and  special  pro 
grams  are  designed  for  member 
of  the  Ironing  Board  Club.  . 
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l-riN  CUP— On  a  funnel  is  the 
jrophy  that  Bill  Davies,  announcer 
k  WOWO-WGL,  Ft.  Wayne,  Ind., 
|0  proudly  displays  as  he  is  named 
ping-pong  champion  of  the  sta- 
'lions.  Since  this  picture,  Bill  has 
l:bandoned  his  pose  because  some- 
ody  broadcast  his  victory  and  said 
at  Bill  would  meet  all  comers. 

Safety  in  News 

pNE  SENTENCE  safety  plugs 
l.re  slipped  into  each  newscast  on 
iiSFO,  San  Francisco,  ostensibly 
.s  a  parting  thought  of  the  an- 
louncer.  Before  football  games  or 
ny  special  West  Coast  event  that 
aay  increase  the  hazards  of  motor- 
ag,  KSFO  cooperates  with  the 
state  Dept.  of  Motor  Vehicles  in 
ipping  off  motorists  as  to  best 
oads,  less  jammed  traffic  routes. 


WHB  Milestones 

TRANSCRIBED  and  talent,  "mike- 
shots"  from  the  1937  program 
schedule  of  WHB,  Kansas  City, 
were  the  highlight  of  that  station's 
contribution  review  of  the  old  year. 
Special  events  programs  such  as 
broadcasts  from  Kansas  City's  Ju- 
bilesta,  the  American  Royal  and  the 
harvest  of  the  year's  bumper  wheat 
crop  were  presented  as  originally 
broadcast. 

Scissors  for  Dreamers 

TWO  pair  of  scissors,  embroidery 
and  cuticle,  are  offered  listeners  of 
WHO,  Des  Moines,  by  F  &  F  Lab- 
oratories, Chicago,  sponsor  of  the 
tri-weekly  Musical  Day  Drearns 
program.  To  obtain  the  scissors, 
listeners  send  a  box  top  from  an 
F  &  F  cough  syrup  carton  and  25 
cents.  The  program  is  heard  thrice 
weekly. 

Local  Laws 

DESIGNED  to  inform  its  listen- 
ers about  the  practical  effects  of 
state  legislation  and  local  laws,  a 
new  program  called  What  do  you 
Knoiv  About  Law?  has  started  on 
WBT,  Charlotte,  N.  C,  featuring 
David  Henderson,  local  lawyer  who 
interprets  recent  legislation  in  lay 
language. 

*      *  * 

Around  the  Table 

ROUND  TABLE  discussion  of 
books,  drama  and  music  is  featured 
on  NBC  Pacific  network  weekly  in 
a  series  called  A  Bus  Man's  Holi- 
day. Art  and  dramatic  critics  talk 
with  laymen  and  the  essence  of  the 
program  is  informality. 


Snake  at  Ease 

GRAND  piano  of  KTFI, 
Twin  Falls,  Ida.,  was  taken 
apart  the  other  day  during 
a  frantic  search  for  a  snake 
on  the  loose.  At  the  begin- 
ning of  a  lecture  on  snakes 
one  of  them  glided  into  the 
open  piano.  In  order  not  to 
interrupt  the  program  the 
search  wasn't  begun  for  15 
minutes.  After  spending  10 
hours  tearing  the  piano  down, 
key  to  pedal,  the  scared  staff 
found  the  snake  coiled  up 
asleep  in  the  springs  of  the 
studio  sofa. 


Louder  and  Funnier 

FOR  DISSENTERS  whose  best 
mots  are  greeted  with  "Hire  a 
hall!"  WMCA,  New  York,  fills  a 
long-felt  need  by  providing  said 
hall  on  its  new  program.  Pet 
Peeves.  This  latest  audience-par- 
ticipating show  will  be  heard  on 
Saturday  nights.  A  studio  jury  will 
determine  whether  or  not  griev- 
ances are  justified. 

Welcome 

WRRV,  Sherman,  Tex.,  introduced 
the  first  1938  baby  from  St.  Vin- 
cent hospital,  L.  L.  Hendrick,  man- 
ager, and  Roy  Pickett,  program 
director,  interviewing  father,  new 
arrival,  and  nurse. 


For  Your  Information 

LISTENERS-in  to  the  Informa- 
tion Bureau  on  WCKY,  Cincinnati, 
are  invited  to  write  or  phone  any 
question  on  any  subject  and  Bill 
Dye,  WCKY  announcer,  will  an- 
swer them.  Virginia  Golden  and 
John  Reynolds,  WCKY  staff  mem- 
bers, help  Dye  find  the  answers. 

Match  Numbers 

TELEPHONE  game  with  another 
slant  is  played  weekly  on  WISN, 
New  York,  under  sponsorship  of 
Aren  Beverage  Co.  Known  as 
Arenco  the  program  features  the 
matching  of  listener  telephone 
numbers  with  numbers  announced 
on  the  show. 

CHOSEN  by  secret  ballot,  a  club- 
woman of  Portsmouth,  O.,  is  sa- 
luted during  the  weekly  program 
called  Lady  of  the  Week  on  WPAY. 
Each  club  in  the  vicinity  partici- 
pates and  WPAY  sends  flowers  to 
the  women  chosen. 
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Proof  Needed  to  Justify  Superpower 


{Continued  f 
missioner  Craven  said  the  whole 
subject  of  superpower  is  likely  to 
come  before  the  Commission  in  a 
hearing.  Some  14  applications  of 
clear  channel  stations  for  author- 
ity to  increase  their  power  from 
50,000  to  500,000  watts  are  pend- 
ing. 

Program  Censorship 

The  whole  gamut  of  broadcast 
station  operations  was  invaded  with 
Commissioner  Craven  in  the  wit- 
ness chair.  Censorship  of  programs 
became  an  issue  largely  in  connec- 
tion with  the  Mae  West  incident 
over  NBC.   Commissioner  Craven 


^anuat(f  I7tk  to  23td  b 

KGLO  WEEK 

In  ceLalftation 

FIRST  ANNIVERSARY 

Get  details  of  market  cov- 
ered by  fastest  growing 
station  in  America  from 
Weed  &  Company 

KGLO,  Mason  City,  la. 
CBS  Outlet 


rom  page  18) 
testified  that  broadcast  advertising 
and  program  content  are  funda- 
mental policy  which  Congress  must 
decide.  Truthfulness  of  advertis- 
ing matter  is  a  function  of  the 
Federal  Trade  Commission,  he 
pointed  out.  Rep.  Dirksen  (R-IIL), 
in  the  discussion  of  the  Mae  West 
incident,  said  he  heard  every  word 
of  the  program.  While  he  felt  it 
was  in  bad  taste,  he  said:  "I  don't 
know  anything  that  you  can  do 
about  it." 

Patent  Medicine  Ads 

From  Mae  West,  the  questioning 
went  to  advertising  of  patent  med- 
icines and  steps  that  might  be 
taken  to  curb  extravagant  claims. 
Commissioner  Craven  said  the  Com- 
mission proposes  to  make  a  study 
of  broadcast  advertising  but  that 
there  is  a  "very  grave  question" 
of  constitutional  rights  with  respect 
to  censorship. 

The  six-month  license  cropped 
into  the  discussion  when  Chair- 
man Woodrum  inquired  about  the 
renewal  situation.  Commissioner 
Craven  pointed  out  that  when  con- 
ditions in  the  industry  became  more 
stable,  he  felt  the  term  of  license 
should  be  extended.  It  was  Mr. 
•Wigglesworth  who  raised  the  ques- 
tion of  charging  license  fees  for 
broadcasting  stations — a  proposal 
made  on  a  wattage  basis  last  year 
by  Commissioner  George  H.  Payne. 

Commissioner  Craven  said  he 
had   no   opinion  one  way  or  the 


Certamly  there  is  chemistry 
in  radio,  especially  at  WHK- 
WCLE  in  Cleveland  where 
executives  spend  an  unusual 
amount  of  time  in  research, 
analysis,  test  and  survey  of 
WHK-WCLE  programs.  They 
believe  wholeheartedly  that 
the  stations  exist  to  serve  the 
interest,  convenience  and 
necessity  of  listeners. 

How  well  this  policy  works  is  best  shown  by  the  large  per- 
centage of  the  half  million  radio  families  in  Northern  Ohio  who 
listen  regularly  to  these  stations  and  by  the  fact  that  some 
twenty  Cleveland-originated  programs  are  "fed"  by  WHK- 
WCLE  to  a  national  network  each  week. 

Time  buyers  in  increasingly  large  numbers  are  finding  WHK- 
WCLE  the  best  way  to  reach  the  covmtry's  fifth  largest  market. 


^  -yy     ^       H.  K.  Carpenter,  Vice  Pres.  and  Gen.  Mgr. 

FREE  &  PETERS,  Inc.  -  National  Representatives,  New  York  -  Chicago  -  Detroit 
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other  on  license  fees  but  he  felt  it 
is  necessary  for  the  Commission 
to  study  the  economics  of  broad- 
casting in  its  entirety.  In  Canada, 
he  said,  there  have  been  very  bit- 
ter complaints  against  a  tax  of 
$2  per  receiver.  He  added  he  did 
not  think  this  country  would  want 
such  a  tax. 

After  considerable  discussion,  he 
added,  he  thought  it  a  "debatable 
question  whether  there  should  be 
a  license  fee  system"  or  some  other 
method  instituted.  He  said  he  felt 
Congress  is  perfectly  competent  in 
determining  the  best  method. 

When  Rep.  Wigglesworth  raised 
the  question  of  sales  of  stations, 
George  B.  Porter,  assistant  general 
counsel  of  the  FCC,  asserted  the 
Commission  has  given  consideration 
to  "going  concern  value"  in  some 
cases.  He  added,  however,  that  un- 
der the  present  statute  "it  is  very 
debatable  as  to  whether  or  not  the 
Commission  has  any  jurisdiction  di- 
rectly over  the  purchase  price." 

Experimental  Licenses 

The  Commission  will  consider  an 
entirely  new  policy  on  experimental 
licenses,  going  into  all  phases  of 
several  classifications  of  experi- 
ments, Comdr.  Craven  replied  to 
Mr.  Wigglesworth.  This  issue  was 
raised  in  connection  with  the  ex- 
perimental grants  of  full-time  oper- 
ation and  higher  power  to  a  num- 
ber of  stations  for  broadcast  oper- 
ation. 

On  newspaper  ownership.  Com- 
missioner Craven  said  in  re- 
sponse to  Rep.  Wigglesworth  that 
it  is  a  basic  question  and  involves 
a  constitutional  issue  that  Con- 
gress ultimately  should  determine. 
He  added  that  the  Commission  is 
considering  the  matter  and  later 
may  have  some  recommendation  to 
make  to  Congress. 

The  Commission  is  in  the  process 
of  revising  its  application  forms 
so  it  can  procure  more  positive  in- 
formation at  the  very  outset  on 
station  applicants,  Commissioner 
Craven  testified. 

Asked  by  Mr.  Wigglesworth  re- 
garding the  need  for  an  investiga- 
tion of  the  entire  broadcast  struc- 
ture. Commissioner  Craven  said  he 
did  not  feel  such  an  investigation 
was  desirable  at  this  time  but 
thought  the  Commission  should  be 
given  an  opportunity  "to  do  a  job. 
and  then  to  report  to  Congress." 

"I  believe  there  should  be,  first, 
a  complete  study  on  the  part  o^ 
the  Commission,  so  that  the  Con- 
gress will  be  without  the  necessity 
of  going  through  a  long-drawn- 
out  investigation  to  secure  a  com- 
plete study  of  all  of  the  factua' 
elements  in  the  matter,  includin"- 
all  of  the  economic  reWtionshins." 
he  said.  "This  study  has  not  yet 
been  made  by  the  Commission  bi-'^ 
I  think  it  necessary  for  it  to  do 
so." 

Responding  to  Chairman  Wo'^^'- 
rum,  Comdr.  Craven  said  he  could 
say  "with  a  good  deal  of  auth'^^-- 
ity"  that  the  Commission  is  full- 
aware  it  must  make  an  advance 
study  of  all  of  the  phases  of  broad- 
castino-  which  have  not  yet  been 
covered."  He  added: 

"I  think  there  has  been  a  gre" 


deal  of  criticism  of  the  Comi, 
sion  which  has  not  been  just  i 
fair,  and  other  criticism  which  r 
been  just  and  fair,  but  I  th. 
that  we  should  be  given  an  appoi 
tunity  under  the  new  breath  of  lil' 
to  go  ahead  now  and  see  what  w 
can  do  in  the  way  of  new  informs 
tion  of  a  new  character  leading  t( 
a  more  important  understanding  c: 
the  subject." 

More  Power  Needed 

In  appearing  before  the  com  > 
mittee  on  Dec.  21,  Commissione 
Craven  said  he  wanted  to  clear  uj 
the  subject  of  investigation.  H' 
said  he  had  no  objectipn  personall; 
to  an  investigation  and  that  on 
may  clarify  a  good  deal  of  the  at 
mosphere  and  rumor,  "but  I  d' 
believe  that  we  can  do  a  good  jo 
on  the  Commission."  He  added  tha 
personally  he  felt  there  is  need  fo 
improving  programs. 

"I  think  the  Commission  shoul  i 
do  something;  I  think  they  have  ali 
ready  started  on  a  program  of  dc 
ing  something.  But  there  may  b, 
some  necessity  of  modifying  you 
law  at  the  present  time,  particulaii 
ly  with  reference  to  the  punishmen 
we  can  give  a  station  for  a  viok' 
tion  of  the  regulation  with  refer 
ence  to  programs.  We  have  not  gc 
all  of  the  powers  that  may  be  nec, 
essary  to  deal  with  the  situation.', 

Mr.  Wigglesworth  interrogate] 
Commander  Craven  sharply  on  th 
so-called  Segal-Smith  cases,  invoh 
ing  allegations  of  improprieti< 
against  the  two  attorneys  an^ 
delved  particularly  into  the  di: 
qualification  of  Commissione 
Payne  from  participation  in  the  ii 
vestigation  after  charges  of  pei; 
sonal  bias  had  been  made. 

Then  Mr.  Wigglesworth  launche 
a  sharp  inquiry  into  the  consultin 
engineering  practice  of  Commi 
sioner  Craven  before  he  becanr. 
chief  engineer  of  the  FCC  i 
1935  and  involving  his  former  stoc 
ownership  in  WPEN  and  WRA] 
Philadelphia.  He  covered  much  t 
the  ground  raised  at  the  confirm:- 
tion  hearings  last  summer  befor 
the  Senate  Interstate  Comment 
Committee  after  C  o  m  m  a  n  d  e' 
Craven's  appointment  to  the  Cor 
mission  by  President  Roosevelt. 

AXXOUXCING  basketball  is  an  av 
cation  for  C.  G.  Phillips,  co-owner  ail 
manaprer  of  KIDO,  Boise,  Idaho,  wi} 
was  himself  a  star  of  the  court  gaij 
duriiiK  his  years  in  college.  i 
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WHY  ARMCO  USES  BROADCASTS 

Dealers  Respond  Favorably  to  Network  Series 

■  Sponsored  by  a  Heavy  Industry  

By  W.  W.  SEBALD 


Vice  President 
American  Rolling  Mill  Co. 

VHAT  possible  good  can  a  radio 
iroadcast  do  Arnico?   More  than 
nee  we  of  The  American  Rolling 
lililill  Co.  have  been  asked  this  same 
uestion.  To  many  people  it  seems 
trange  indeed  that    a  company 
aanuf  acturing    iron    and  steel 
^ihould  sponsor  a  network  broad- 
-(ast  reaching  millions    of  indivi- 
■i.uals. 

Nevertheless,  the   Armco  Band 
i'ltarted    its    ninth    annual  series 
jif  broadcasts  Jan.  2.  As  might  be 
jjjnferred  we  feel  that  the  programs 
[lave  been  a  success.  This  year's  se- 
ies  of  concerts,  3:30  to  4:00  Sun- 
ay  afternoon   is   originating  on 
LW,  and  is  fed  to  22  other  NBC 
ations. 

I  We  are  accustomed  to  the  occa- 
iional  show  of  bewilderment  on  the 
.lart  of  those  who  wonder  what  it 

'.3  all  about.  It  reminds  us  of  the 
ime  back  in  1914  wb^"  Ar"^co 
aunched  the  first  advertising  cam- 
-jiaign  devoted  to  a  basic  or  semi- 
Imished  material.  That  first  publi- 
"lation  advertising  appeared  in  the 
August  8  issue  of  the  Saturday 
^vening  Post  and  was  headlined, 

4}  Twenty-eight  Centuries  of  Unnec- 

il'issary  Rust  and  At  Last  Armco- 
[ilust-Resisting  Iron." 
;  It  seemed  strange  to  many  peo- 

;|,'ile  at  the  time  that  a  large  scale 
jiroducer  of  iron  and  steel  selling 
,0  manufacturers  should  advertise 
n  a  magazine  whose  circulation 

!|iras  directed  to  the  general  public. 

spVhat  was  the  purpose,  they  asked, 
!f  telling  the  public  a  message  that 

^fj.eretofore  had  been  addressed  only 

0  manufacturers  using  this  iron 
nd  steel  in  their  products. 

Contrary  to  what  was  generally 
fielieved,  we  soon  learned  that  the 

ublic  was  interested  in  finding  out 
':.'hat  the  metal  beneath  the  finish 
V  leant  to  the  beauty,  usefulness  and 

urability  of  the  products  they  were 
-  uying.  Armco  ingot  iron  and  steel 
•  oes  into  scores  of  different  prod- 
,-.-  2ts  which  eventually  find  their  way 
r  ato  millions  of  homes.  Stoves,  re- 

rigerators,  washing  machines,  cas- 
;  .  ets  and  air-conditioning  equip- 
■  lent  are  just  a  few  of  the  prod- 

cts  made  from  metal  bearing  the 

amiliar  Armco  triangle  trademark, 
'^/hese  reach  the  ultimate  user  un- 
'P-  er  the  trademark  of  numerous  dif- 

erent  manufacturers,  but  we  know 
-JTom  experience  that  buyers  look 
Teyond  the  trademark  and  careful- 
,  1 1/  study  any  component  parts  com- 
>  I  "rising  the  product,  as  well  as  the 

materials  used  in  its  manufacture. 

1  Informing  the  Buyer 

I  As  in  our  publication  advertis- 
(iig,  our  radio  broadcasts  are  de- 
igned to  tell  the  ultimate  consum- 
er just  what  is  meant  by  the  Arm- 
o  triangle  trademark  that  the  pur- 
haser  sees  stamped  into  stainless 
beel  products  or  printed  on  a  label 
nat  is  attached  to  refrigerators, 
itchen  ranges,  or  whatever  else  he 
lay  be  thinking  of  buying.  We 
3el  that  in  doing  so  we  are  help- 
ig  to  sell  the  products  in  which 
ar  metal  is  utilized.  In  other 
'ords,  our  Armco  Band  broadcasts 
re  dedicated  to  the  task  of  help- 
ig  the  manufacturers  using  Arm- 
3  sheet  metals  to  sell  their  fin- 
•>hed  products. 


MR.  SEBALD 

Our  sales  message,  we  feel,  is 
effectively  presented  in  a  very  short 
commercial  announcement.  Then 
there  are  the  talks  by  the  Armco 
Ironmaster.  A  definite  character  to 
the  listening  public,  the  Ironmas- 
ter is  far  more  than  a  mere  radio 
announcer  describing  the  merits  of 
the  product.  He  is  a  member  of 
our  organization  who  discusses  the 
iron  and  steel  industry  as  it  af- 
fects the  everyday  life  of  the  peo- 
ple listening  to  the  broadcast.  At 
times,  the  Ironmaster's  talks  deal 
with  the  industry  generally,  but, 
for  the  most  part,  he  discusses  defi- 
nite phases  of  the  industry — the 
development,  for  instance,  of  air- 
conditioning,  and  what  this  means 
to  the  people  and  the  country.  In 
these  talks  he  is  merely  continuing 
on  a  more  personal  note,  the  work 
we  began  24  years  ago  when  we 
ran  that  first  advertisement. 

We  know  quite  definitely  that 
these  broadcasts  have  been  of  great 
help  to  us.  Naturally,  we  maintain 
close  contacts  with  the  manufac- 
turers using  our  products  and  they 
have  indicated  that  the  broadcasts 
have  shown  results.  To  supplement 
this,  we  have  received  a  tremend- 
ous response  from  listeners  in  the 
form  of  letters.  It  is  interesting  to 
note  that  among  these  letters  are 
a  great  many  from  dealers  han- 
dling products  made  from  Armco 
ingot  iron  and  steel.  Their  letters  at 
least  point  to  the  fact  that  the 
broadcasts  have  made  them  aware 
of  the  materials  used  in  the  prod- 
ucts they  are  selling. 


UNIVERSAL 
VELOCITY 
MICROPHONE 

100%  PERFORMANCE 
100%  APPEARANCE 
100%  SATISFACTION 
OR  100%  REFUND 
Made    in    following  Ini' 
pedances. 

33  OHMS  for  Dynamio 
Mike   Lines:  200  OHMS 

  to  connect  to  carbon  mike 

inputs:  500  OHMS  for  telephone  and 
remote  lines:  10,000  OHMS  high  impe- 
dance direct  to  grid.  Not  affected  by 
heat,  cold  or  moisture. 

Microphone  Division 

UNIVEBSAL  MICROPHONE  CO.,  LTD., 

Box  299  Inslewood,  Calif.,  U.S.A. 


Free  With  Every  Set 

NEWSPAPER  advertising 
of  the  new  RCA  receiving 
sets  currently  contains  a 
large  box  headed  "Free! 
With  every  radio  set — the 
privilege  of  picking  what 
you  choose  from  radio  pro- 
grams that  cost  $150,000,000 
a  year  to  provide."  The  copy 
continues:  "No  individual  on 
earth  has  the  wealth  to  buy 
or  the  power  to  command 
what  radio  gives  free  to  the 
humblest  set  owner.  At  his 
finger  tips  he  has  the  price- 
less treasures  of  music,  edu- 
cation, drama,  comedy,  sports 
and  news.  These  are  made 
available  through  the  world's 
most  famous  conductors,  mu- 
sicians, artists,  actors  and 
public  speakers.  The  pur- 
chaser of  a  modern  radio  set 
has  a  front  row  season  tick- 
et to  the  greatest  show  ever 
produced." 


Extend  R-K-O  Option 

THE  OPTION  held  by  the  Atlas 
Corp.  to  purchase  present  holdings 
of  RCA  in  Radio-Keith-Orpheum 
Corp.  for  a  total  of  $6,000,000  has 
been  extended  to  June  30,  1938,  in 
view  of  the  fact  that  R-K-0  plan 
of  reorganization  is  still  pending 
before  the  court.  In  consideration 
of  the  extension  of  the  option,  At- 
las Corp.  and  associates  will  pur- 
chase during  January,  1938,  one- 
twelfth  of  RCA's  present  holdings 
in  Radio-Keith-Orpheum  Corp.  for 
$500,000  in  cash.  The  agreement 
also  provides  that  upon  the  further 
exercise  of  the  option  to  the  extent 
of  an  additional  $500,000,  the  op- 
tion on  the  remainder  will  be  ex- 
tended to  Dec.  31,  1938. 


Krusclien  Discs  On  Six 

E.  GRIFFITH  HUGHES  Inc., 
Rochester,  N.  Y.  (Kruschen  reduc- 
ing salts)  on  Jan.  17  starts  a  tran- 
scribed version  of  Dr.  Friendly 
on  six  stations,  WLW,  Cincinnati; 
WHB,  Kansas  City;  KWK,  St. 
Louis;  WHN,  New  York,  and  two 
others  not  yet  selected.  The  quar- 
ter-hour program  will  be  heard 
five  days  a  week.  WLW  and  WHN 
have  carried  it  live  on  a  test  basis 
for  13  weeks.  Production  is  bj» 
Transamerican;  agency  is  Stack- 
Goble  Adv.  Agency,  New  York. 


OUT  Of  A 
CLtAI^  SKY 


67  PROSPECTS  FOR  Ic 
Through  The  Northwest's 
Only  Radio  Network 

The  North  Central  Broadcasting  System,  on  the  air  this 
month,  offers  complete  coverage  of  the  Northwest.  In- 
cluded are  Minnesota,  Wisconsin,  Iowa  and  North  and 
South  Dakota. 

• 

SURPRISE! 

Among  the  features  of  this  organization  is  YOUR  radio 
show  on  the  road,  playing  one  week  in  each  of  your 
dealer's  cities  and  producing  the  show  over  the  entire 
network. 

For  specific  information  on  this  feature  and  general 
data  on  the  network  please  write  to 

NORTH  CENTRAL  BROADCASTING  SYSTEM 
Empire  Bank  Building  Saint  Paid 
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The  Other  Fellow's  Viewpoint  . 


.  .  .  But  The  Good! 

EDITOR,  Broadcasting: 

I  read  with  a  great  deal  of  in- 
terest Broadcasting's  editorial  un- 
der the  heading  "Sex  Rears",  and 
also  other  stories  in  your  current 
issue  commenting  on  the  Mae  West 
broadcast  "extravaganza". 

We  quite  agree  with  the  very 
logical  thoughts  expressed  in  your 
editorial  columns,  but  we  cannot 
refrain  from  making  a  few  com- 
ments of  our  own  on  the  subject 
while  this  "lurid"  matter  is  still 
Tiot  in  the  minds  of  a  lot  of  folks. 
Despite  the  fact  that  we  have  two 
young  daughters  who  idolize  Char- 
lie McCarthy  and  who  had  their 


GOING 
PLACES! 

WAIR's  rapid  progress  is,  in  a 
large  degree,  due  to  its  deter- 
mination to  give  the  people  in 
its  territory  exactly  the  type 
and  quality  entertainment  they 
demand,  plus  a  news  service 
that  is  second  to  none. 

For  Sales  at  a  Profit 

WAIR 


ears  glued  to  our  radio  loudspeak- 
er on  the  night  that  "Aunt  Mae" 
exhibited  her  enticing  curves  via 
the  forceful  medium  of  radio,  I 
still  cannot  refrain  from  stepping 
out  in  behalf  of  broadcasters.  And 
this  again  despite  the  fact  that  as 
I  listened  to  the  Adam  and  Eve 
miscarriage  I  could  not  understand 
how  it  was  possible  for  everyone 
at  NBC  to  be  so  soundly  asleep. 

A  great  deal  is  being  said  by 
important  people  in  regard  to  the 
radio  industry  in  connection  with 
this  questionable  broadcast  and 
there  are  some  who  would  go  so 
far  as  to  cast  those  participating 
into  eternal  darkness — but  when, 
oh  when,  will  some  of  these  de- 
nouncers of  broadcasting  come  to 
recognize  the  really  good  things 
that  it  does  for  human  kind  in 
general?  Why  can't  they  point  out 
the  thousands  and  thousands  of 
dollars  that  have  been  raised  by 
broadcasters  throughout  the  coun- 
try in  the  past  few  weeks  to  make 
the  Christmas  season  a  bit  hap- 
pier for  so  many? 

Why  can't  they  recognize  the 
thousands  and  thousands  of  dolls 
and  toys  which  have  been  solicited 
from  radio  listeners  from  one  end 
of  our  country  to  the  other  to 
bring  joy  to  a  lot  of  youngsters' 
hearts  during  the  Christmas  sea- 
son? It  might  even  be  in  order  to 
recognize  the  thousands  of  gallons 
of  milk  represented  by  money 
, poured  into  milk  funds  solicited 
all  over  the  country  during  this 
holiday  season,  to  say  nothing  of 
tons  and  tons  of  food  solicited  for 


KTAR  A  rizona's  pioneer  radio  sta- 
tion .  .  .  through  programs  released  by  NBC 
Red  and  Blue  networks,  is  consistently  playing 
its  part  in  creating  dealer  and  customer  de- 
mand for  products  distributed  by  Arizona 
wholesalers! 

1,000  WATTS  FULL  TIME     *     620  KILOCYCLES 
"Blanketing  the  Gold  Nugget  of  Western  Markets" 


hungry  mouths.  I  don't  believe 
there  is  a  charitable  institution  in 
the  United  States  that  does  not 
turn  to  the  broadcasters  for  co- 
operation in  any  undertaking  which 
tends  to  the  betterment  of  man- 
kind in  general,  and  always  the 
broadcasters  come  to  the  front  one 
hundred  percent  and  give  their 
best  willingly  and  gladly,  and  they 
are  always  happy  in  the  fact  that 
they  are  able  to  use  such  a  force- 
ful medium  as  radio  for  the  gen- 
eral good  of  the  community  served. 

Nothing  is  said  about  all  this — 
and  much  more — but  poor  old  Mae 
West's  radio  curves  sure  catch 
Hail  Columbia! 

George  W.  Smith, 
Managing  Director, 
WWVA,  Wheeling 
Jan.  7,  1938. 


Skipper's  Mules 

EDITOR  Broadcasting: 

I  read  recently  in  your  maga- 
zine of  an  odd  advertising  account, 
telling  the  fact  that  some  station 
held  an  account  with  a  mule  dealer 
for  three  months.  WAGF  has  held 
such  an  account  with  the  Skipper 
Commission  C  o. 
Inc.,  of  Enter- 
prise,  Ala.,  for 
the  past  three 
years.  We  c  o  n- 
tinue  to  expound 
the  virtues  of  Mr. 
Skipper's  mules 
12  times  a  week. 

Your  items 
concerning  the 
"youngest  an-  Mr.  Spencer 
announcers"  proved  of  considerable 
interest  to  our  staff,  especially  my- 
self. To  the  best  of  my  knowledge, 
I  hold  the  title.  My  birth  certificate 
states  that  I  am  17  years  old,  and 
will  continue  to  be  until  the  27th 
of  February.  I  think  that  I  also 
hold  the  title  of  the  youngest  news- 
caster, having  wrestled  with  the 
names  of  Russian  diplomats  and 
Chinese  cities  for  four  months,  and 
the  title  of  the  youngest  publicity 
director,  having  just  been  ap- 
pointed. 

Here's  positive  proof  that  WAGF 
enjoys  your  magazine.  The  best  way 
to  tell  you  its  popularity  around 
here  is  to  trace  its  wanderings 
through  our  studios  and  offices.  To 
begin  with  there  is  a  mad  fight  for 
first  possession  of  Broadcasting, 
usually  won,  incidentally,  by  Sta- 
tion Manager  Julian  Smith.  After 
two  or  three  hours,  the  magazine  is 
laid  down.  Like  a  flash,  the  maga- 
zine has  disappeared.  That's  be- 
cause Commercial  Manager  Fred 
Moseley  has  an  eagle  eye,  and 
swoops  down  upon  it.  After  that, 
the  whereabouts  of  the  magazine 
is  not  definitely  known.  Whenever 
the  man  in  the  control  room  wants 
to  read  it,  it  is  in  one  of  the  stud- 
ios.   Whenever    Program  Direc- 


ON  THE  NBC  RED  NETWORK 


NRTIONflL  REPRESENTRTIVES 
EDWARD  PETRY  &  CO. 


tor  Samuel  Hall  wants  to  get  r 
hands    on    the    magazine  to 
what's  new  and  different  in  pi' 
grams,  it  is  nowhere  to  be  found 
(Probably  spirited  away  by  Johi 
Hubbard,   chief   engineer,   to  hi' 
sanctum  sanctorum) .  And  wheneve 
I  want  to  read  the  magazine,  thei' 
comes  the  cry  from  everyone  tha 
I  am  "to  young  to  understand." 

Bill  Spencer, 
Publicity  Director,  WAGF, 
Dothan,  Ala. 


Technicians'  Wages 

EDITOR  Broadcasting: 

I  would  like  to  correct  a  fals- 
impression  given  in  your  Jan. 
issue  of  Broadcasting,  relative  t' 
ARTA  activities  in  New  York  Cit- 
(page  62). 

Quoting  from  the  article,  con 
cerning  pamphlets  distributed  b; 
CIO  organizers: 

"  .  .  .  .  the  pamphlets  statei 
that  in  1933  CBS  engineers  in  Ne\ 
York  worked  on  the  average  o , 
60-70  hours  each  week,  were  pai( 
an  average  weekly  wage  of  $29.  A' 
members  of  ARTA,  they  stater 
further,  CBS  engineers  in  Ne^ 
York  worked  a  maximum  of  4 
hours  per  week,  receive  a  week! 
wage  of  $65." 

Although  these  figures  are  no 
accurate — the  present  a  v  e  r  a  g 
wage  being  somewhat  higher — 
wish  to  call  your  attention  to  th 
fact  that  since  the  Associate' 
Broadcasting  Technicians  was  or 
ganized  in  1934,  any  and  all  in 
creases  in  pay,  shorter  workini 
hours,  and  improved  working  con 
ditions  have  been  negotiated  fo 
and  obtained  by  ABT  and  no 
ARTA.  This  applies  to  the  othe 
CBS  stations  as  well. 

Since  some  of  the  CBS  engineer 
in  New  York  joined  ARTA  las 
spring,  that  organization  has  ob 
tained  for  them  no  additional  ad 
vantages  whatever.  Since  then  al 
CBS  engineers  have  been  granted 
substantial  increase  in  wages  an^ 
improved  working  conditions 
gained  through  the  efforts  of  AB'! 
alone. 

T.  O.  Lange 
President,  Associated. 
Broadcast  Technicians. 


Radio  Station  KSD 

EDITOR  Broadcasting: 

Broadcasting  for  Dec.  15  carrie 
in  its  column  entitled  "The  Othe 
Fellow's  Viewpoint",  a  letter  fror 
WIOD,  Miami,  Fla.,  in  which  clair 
is  made  for  the  apex  distance  rec 
ord,  based  on  the  report  of  the  r€ 
ception  of  their  station,  W4XF  i 
Phoenix,  Ariz.,  a  distance  of  ap 
proximately  3,000  miles. 

With  all  respect  to  Mr.  Wale 
and  his  claim  regarding  the  ape 
distance  record,  allow  us  to  poirf 
out  that  our  apex  station,  W9XPr 
which  has  been  in  operation  sind 
Nov.  1,  1935,  has  been  frequently 
reported  from  Germany,  Englanc 
Ireland,  Australia,  the  Canal  Zom 
and  many  other  points  far  beyon 
the  W4XF  mark. 

Nowadays,  the  reception  of 
3,000  mile  report  here  is  almost  a 
every-day  occurrence  and  I  kno^ 
you  will  bear  us  no  ill-will  if  w 
raise  our  voice  in  protest  agains 
reference  to  a  3,000  mile  apex  re 
port  constituting  a  record. 

Robert  L.  Coe, 
Radio  Station  KSD, 
St.  Louii 


KTAR 
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CC  Report  Shows  44  New  Stations^ 
iFacsimile  Progress  During  Fiscal  Year 


RECITAL  of  developments  in 
dio  regulation,  showing  the  addi- 
efion  of  44  new  stations  during  the 
~|scal  year  1936-37,  was  contained 
H  the  third  annual  report  of  the 
■fee  submitted  to  Congress  Jan.  4. 
ignificantly   absent  were  recom- 
lendations  for  new  legislation,  but 
nese  are  expected  in  a  supplemen- 
il  report  likely  to  be  submitted  to 
ae  new  Congress  within  the  next 
2W  weeks. 

The    Commission    again  stated 
nat  \isual  broadcasting,  including 
loth  television  and  facsimile,  has 
ot  yet  reached  the  stage  of  de- 
jelopment  "that  will  permit  stand- 
rdization  and  commercialized  oper- 
jtion".  Nevertheless,  it  said  consid- 
ijrable  development  has  taken  place 
ji  both  fields,  and  in  the  case  of 
jacsimile  particularly  there  is  evi- 
lence  that  it  is  destined  to  render 
■an  impoi'tant  contribution  to  the 
j^^trt  of  broadcasting", 
'ii  The  principal  questions  involved 
la  facsimile,  the  report  stated,  are 
iwhat  will  be  the  public  reaction 
fnd  will  the  cost  of  maintaining 
flis  new  service  be  prohibitive".  It 
ointed  out  that  facsimile  signals 
jan  be  transmitted  at  a  low  rate 
jbmpared  with  television  and  can 
:  Ip  broadcast   within   the  narrow 
^  jimits  of  the  low  frequency  bands. 

Growth  of  the  Industry 

"The  latest  news  flashes,  market 
.sports,  weather  maps,  etc.,  can  be 
iToadcast  hundreds  of  miles  and 
utomatically  recorded  in  the  home 
eady  for  the  rural  observer  or  the 
Bsidents  of  small  communities  to 
ead  at  their  leisure.  The  most  pop- 
Xjlar   suggestion   is    that  regular 
J  jtoadcast  stations  be  used  for  f ac- 
mile    service    between  midnight 
„ind  6  a.  m.  to  supply  the  citizen 
,"ith  a  complete  record  of  the  latest 
:sws  for  perusal  during  his  break- 
fast." 

Covering  the  period  which  began 
pjculy  1,  1936,  and  ended  June  30  of 
ist  year,  the  report  reviews  ac- 
vities  of  the  three-division  FCC 
hich  existed  prior  to  the  advent 
f  the  new  structure  and  the  chair- 
lanship  of  Frank  R.  McNinch, 
ho  did  not  take  office  until  last 
ctober.  The  bulk  of  the  report  is 
iven  over  to  public  utility-common 
arrier  activities,  involving  regula- 
on  of  telephone,  telegraph  and 
they  carriers  in  the  non-broad- 
asting  category. 
During  the  fiscal  year,  the  con- 
nued  growth  of  the  broadcasting 
iidustry  was  evidenced  by  the  fact 
lat  the  Commission  received  295 
;Pplications  for  new  broadcast  sta- 
ons  and  granted  authority  for  the 
Dnstruction  of  51  new  stations,  the 
Import  said.  The  applications  re- 
bived  were  approximately  double 
be  number  during  the  preceding 
iscal  year.  Seven  existing  stations 
-■ere  deleted,  however,  and  on  June 
0,  1937,  there  were  704  regular 
iroadcast  stations  licensed,  repre- 
Bnting  a  net  increase  of  44  over 
le  number  at  the  close  of  the  pre- 
ious  fiscal  year. 

Of  the  51  new  regular  stations, 
63  were  unlimited  time  locals,  21 
aytime,  sharing  or  specified  hour 
icals;  3  unlimited  time  regionals; 
daytime  regionals,  and  5  daytime 
;ations  on  clear  channels. 
In  analyzing  the  allocation  struc- 
are  as  the  fiscal  year  ended,  the 
ommission  pointed  out  that  of  the 
)tal  of  700  assignments,  52  were 


on  clear  channels,  of  which  32  oper- 
ated unlimited  time  and  20  shared 
time  and  specified  hours.  In  the  re- 
gional category,  there  were  343  as- 
signments, of  which  202  were  un- 
limited time,  25  limited  time,  63 
shared  time  and  specified  hours, 
and  53  daytime.  In  the  local  class, 
there  were  305  stations  with  196 
operating  unlimited  time,  64  shared 
time  and  specified  hours,  and  45 
daytime. 

Little  Apex  Progress 

"Of  significance  is  the  fact  that 
270  stations  share  time  or  operate 
only  in  daytime  or  during  limited 
time  or  specified  hours,"  the  report 
continued. 

High-frequency  or  "apex"  broad- 
cast station  service  showed  disap- 
pointing development  during  the 
fiscal  year,  with  40  such  stations 
authorized  at  the  end  of  the  12 
months,  the  report  stated.  Only  10 
applications  were  on  file  awaiting 
consideration.  Lack  of  receivers  in 
the  hands  of  the  public  that  can  be 
tuned  to  the  frequencies  26,000  to 
42,000  kc.  probably  has  been  re- 
sponsible for  a  letdown  in  develop- 
ment of  high-frequency  broadcast 
operation,  the  report  stated.  These 
bands  are  looked  upon  as  the  fu- 
ture haven  for  local  broadcast  sta- 
tions giving  purely  city  service. 
While  some  information  has  been 
submitted  on  the  propagation  char- 
acteristics of  these  high  frequencies 
and  indications  are  favorable  for  a 
good  broadcast  service  on  them,  the 
report  said  that  more  engineering 
data  are  desired  before  a  definite 
allocation  can  be  attempted. 

The  majority  of  investigations 
conducted  into  complaints  received 
by  the  FCC  concerning  programs 
have  resulted  in  informal  adjust- 
ments, the  report  stated.  Com- 
plaints included  broadcasting  of 
lotteries,  medical  programs,  for- 
tune-telling programs,  illegal  as- 
signments of  licenses  and  transfers 
of  control,  and  related  matters,  all 
of  which  were  investigated  with 
appropriate  action  either  by  ad- 
justment or  by  designation  of  re- 
newal applications  for  hearing.  At 
the  beginning  of  the  fiscal  year  in- 
vestigations were  pending  against 
39  stations  and  during  the  year  in- 
vestigations against  52  stations 
were  instituted.  Cases  were  closed 
against  61  stations,  leaving  a  total 
of  30  under  investigation  as  the 
year  ended.  Of  the  number  closed, 
57  were  adjusted  informally  and  4 
were  considered  by  the  Commission 


Atlai 


USE 


WGST 


5000  watts  day 
1000  watts  nite 
Repts:  890  kc 

E.  KATZ  SPECIAL  ADVERTISING  AGENCY 


OPENING  —  Maurice  Wray,  man- 
ager of  the  Denison  studios  of 
KRRV,  and  Mrs.  Wray,  broadcast 
from  the  new  Kraft  Cheese  Corp. 
building  in  the  Texas  city  during 
building  dedication  ceremonies. 


Jersey  to  Advertise 

NEW  JERSEY  COUNCIL,  Tren- 
ton, committee  for  state  promotion, 
has  appointed  Lockwood  Barr,  pub- 
licity consultant,  as  executive  di- 
rector for  a  period  of  three  months. 
Mr.  Barr  will  begin  immediately 
the  organization  of  a  campaign  to 
advertise  the  state. 


after  holding  a  formed  hearing. 
Of  its  appropriation  of  $1,510,- 
000  for  the  fiscal  year,  $1,490,388 
had  been  expended  and  obligated  by 
the  end  of  the  fiscal  year  and 
$19,611  remained  unobligated.  The 
printing  and  bindery  appropriation 
of  $24,000  had  an  unobligated  bal- 
ance of  $1,260  as  the  fiscal  year 
closed. 


HOST  to  the  WORLD 


WASHINGTON'S 
MODERN 
HOTEL 

Where  Broadcasters 
Meet  In  The 
National  Capital 

Rates  No  Higher  Than  At 
Less  Finely  Appointed  Hotels 

Single  Rooms  from  $4 
Double  Rooms  from  $6 
All  with  bath,  of  course 

THE  MAYFLOWER 

WASHINGTON,  D.  C. 
R.  L.  POLLIO,  Manager 


Forgive 

Us, 

Please! 


We  have  done  so  much 
crowing  about  our  fa- 
mous Saturday  Midnight 
Jamboree  that  the  sub- 
ject may  be  becoming  a 
bit  boring  to  those  not  so 
vitally  interested  in  this 
WWVA  child  as  we  are. 
K  you  are  among  the 
bored,  forgive  us  please, 
because  we  can't  hold 
back  our  enthusiasm  for 
the  feature's  1937  rec- 
ord. 

Saturday,  December  25, 
wound  up  the  244th 
Jamboree  stage  presenta- 
tion and,  of  course,  the 
year  1937.  The  total  paid 
admissions  for  1937 
numbered  106,123,  or  a 
30%  increase  over  1936. 
When  it  is  considered 
that  this  total  is  mighty 
close  to  double  the  popu- 
lation of  Wheeling,  in 
which  city  WWVA  is  lo- 
cated and  that  the  Jam- 
boree has  been  presented 
for  five  consecutive  years, 
we  believe  our  enthusi- 
asm is  justified.  It  is  our 
further  opinion  that  the 
listener  interest  evidenced 
in  the  WWVA  Jamboree 
record  is  one  of  the  big 
reasons  why  WWVA  cam- 
paigns produce  in  East- 
ern Ohio,  Western  Penn- 
sylvania and  Northern 
West  Virginia. 

Look  Us  Up! 

P.S. — 1938  got  away  to  a  flying  start 
with  a  total  "paid"  of  5,328  for 
the  January  I  Jamboree! 


National  Representatives 

JOHN  BLAIR  &  CO. 

NEWyORK  .  .  .  CHICAGO 
DETROIT  . .  SAN  FRANCISCO 

Columbia  Station 
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THE  Sudinadd.  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WOR,  Newark 

M.  J.  Breitenbach  &  Co.,  New  York 
(Pepto-Mangau  ) .  3  weekly  t,  thru 
Morse  International,  N.  Y. 

Manhattan  Soap  Co.,  New  York 
(Sweetheart  soap),  3  weekly  sp, 
thru  Peck  Adv.  Agency,  N.  Y. 

North  American  Accident  Insurance 
Co.,  Newark,  weekly  sp.  thru 
Franklin  Bruck  Adv.  Corp.,  N.  Y. 

United  Drug  Co.,  Boston  (  Rexall).  3 
weekly  t.  thru  Street  &  Finnev. 
N.  T. 

Penick  &  Ford  Ltd.,  New  York  (My- 
T-Fine  Pudding!.  6  weeklv  sa, 
thru  BBDO.  N.  Y. 

Colgate  -  Palmolive  -  Peet  Co.,  Jersey 
City  (Supersuds),  5  weekly  f,  thru 
Benton  &  Bowles,  N.  Y. 

Colgate  -  Palmolive  -  Peet  Co..  Jersey 
City  (Palmolive  soap)  5  weekly  f, 
thru  Benton  &  Bowles,  N.  Y. 

Olson  Rug  Co.,  Chicago,  3  weekly  f. 
thru  Presba.  Fellers  &  Presba,  Chi- 
cago. 

Refrigeration  &  Air  Conditioning 
Training  Corp.,  Youngstown,  week- 
ly t,  thru  Natl.  Classified  Adv. 
Agency,  Youngstown. 

KFI,  Los  Angeles 

M.  J.  Breitenbach  Co.,  New  York 
(Pepto  Mangan),  2  weekly  ta,  thru 
Morse  International,  N.  Y. 

Scott  Paper  Co.,  Chester,  Pa.  (tow- 
els), 3  weekly  sp,  thru  J.  Walter 
Thompson  Co..  N.  Y. 

Institute  of  Applied  Science,  Chicago 
(correspondence  school)  weekly  sp, 
thru  Matteson-Fogarty-Jordan  Co., 
Chicago. 

Kellogg  Co.,  Battle  Creek,  Mich,  (cer- 
eals), 5  weekly  sp,  thru  N.  W. 
Ayer  &  Son,  N.  Y. 

Manhattan  Soap  Co.,  New  York 
(Sweetheart  Soap),  weekly  sp,  thru 
Milton  Weinberg  Adv.  Co.,  Los 
■L-\  n  ""pIps 

E.  Fougera  &  Co.,  New  York  (Va- 
pex),  4  weekly  ta,  thru  Small  & 
SeifEer  Inc.  N.,  Y. 

WBT,  Charlotte,  N.  C. 

Mantle  Lamp  Co.,  Chicago  (Aladdin 
lamps),  weekly  t,  thru  Presba,  Fel- 
lers &  Presba,  Chicago. 

International  Agricultural  Corp.,  At- 
lanta (fertilizer),  daily  sa,  thru 
Groves-Keen,  Atlanta. 

Horse  &  Mule  Assn.  of  America,  Dal- 
las. 3  weekly  sa,  thru  Rogers  & 
Smith,  Dallas. 

Blacksto'ne  Products  Co.,  New  York 
(Aspertone).  3  weekly  sp,  thru  Ra- 
dio Sales,  N.  Y. 

KECA,  Los  Angeles 

Safeway  Stores  Inc.,  Oakland,  Cal., 
(chain  grocery),  5  weekly  t,  thru 
J.  Walter  Thompson  Co.,  San  Fran- 
cisco. 

Radio  Corp.  of  America,  New  York 
(radio),  weekly  sa,  thru  Lord  & 
Thomas,  N.  Y. 

WDAY,  Fargo,  N.  D. 

Minneapolis     .Journal,  Minneapolis, 

weekly   t,    thru    Campbell  -  Mithun 

Co.,  Minneapolis. 
Sears    Roebuck    &    Co.,    Chicago,  5 

weekly    t,    thru  Blackett-Sample- 

Hummert,  Chicago. 

KFWB,  Hollywood 

Albers  Bros.  Milling  Co.,  Seattle 
(Friskies),  2  weekly  t,  thru  Erwin, 
Wasey  &  Co.,  Seattle. 


WMCA,  New  York 

Chevrolet  Motor  Co.,  Detroit,  13  t, 
thru  Campbell-Ewald  Co.,  Detroit. 

Community  Opticians  Inc.,  Long  Is- 
land City,  N.  Y.,  16  weekly  sp,  thru 
Commonwealth  Adv.  Agency,  Bos- 
ton. 

General  Foods  Corp.,  New  York 
(Maxwell  House  coffee),  13  sp, 
thru  Advertisers  Broadcasting  Co., 
N.  Y. 

Policy    Holders    Advisory  Council, 

New    York,    39    sp.    thru  Everite 

Adv.  Agency,  N.  Y. 
I.  J.  Fox  Inc.,  New  York  (furs),  42 

weekly  sa,  thru  Schillin  Adv.  Corp., 

N.  Y. 

I.  Rokeach  &  Sons  Inc.,  New  York, 
weekly  sp.  thru  Advertisers  Broad- 
casting Co.,  N.  Y. 

KNX,  Hollywood 

Campbell  Cereal  Co..  Northfield, 
Minn.  (Malt-O-Meal) ,  3  weekly  t, 
thru  Ruthrauff  &  Ryan,  Chicago. 

Procter  &  Gamble  Co.,  Cincinnati 
( Lava ) .  5  weekly  t.  thru  Blackett- 
Sample-Hummert,  Chicago. 

Procter  &  Gamble  Co.,  Cincinnati 
(Dash),  5  weekly  sp,  thru  Blaek- 
ett-Sample-Hummert,  Chicago. 

Seal-Tite  Products  Co.,  Los  Angeles 
(varnish),  fi  weekly  sp,  thru  Ivar 
F.  Wallin  Jr.  &  Staff,  Los  Angeles. 

Manhattan  Soap  Co.  Inc.,  New  York 
(Sweetheart  Soap),  weekly  sp,  thru 
Milton  Weinberg  Adv.  Co..  Los 
Angeles. 

Hecker  Products  Corp.,  New  York 
(H-0  mush)  6  weekly  sp,  thru  Er- 
win, Wasey  &  Co.,  N.  Y. 

KFRU,  Columbia,  Mo. 

Bradley   Bros.   Nursery,  Carbondale. 

111.,   13   sa,    thru  Shaffer-Brennan 

Adv.  Co.,  St.  Louis. 
Smith  Chickeries,  Mexico,  Mo.,  26  sa, 

thru  Shaffer-Brennan  Adv.  Co.,  St. 

Louis. 

KCKN,  Kansas  City 

Compagnie  Parisienne,  San  Antonio, 

26  sp.  thru  Northwest  Radio  Adv. 

Co.,  Seattle. 
Skrudland    Photo    Service,  Chicago, 

daily    sp,    thru    Northwest  Radio 

Adv.  Co.,  Seattle. 


WHO,  Des  Moines 

Western  Grocer  Co.,  Marshalltown, 
la.,  312  sp,  thru  CooUdge  Adv.  Co., 
Des  Moines. 

Union  Pacific  System,  Omaha  (rail 
travel),  52  sp,  thru  Caples  Co., 
Los  Angeles. 

National  Biscuit  Co..  New  York,  19.5 
t,  thru  McCann-Erickson,  N.  Y. 

Champion  Milling  &  Grain  Co.,  Clin- 
ton, la.,  39  sp,  thru  Rogers  & 
Smith,  Chicago. 

Publishers  Service.  Winona.  Minn. 
(Woman's  World),  7  sp,  thru  Al- 
bert Kircher  Co.,  Chicago. 

KSFO,  San  Francisco 

Scott  Towel  Co.,  Chester,  Pa.,  (Scott 
towels)  3  weekly  sp.  thru  J.  Wal- 
ter Thompson  Co.,  N.  Y. 

M.  J.  Breitenbach  Co.,  New  York 
(Gude's  Pepto-Mangan) ,  weekly  ta, 
thru  Morse  International,  N.  Y. 

American  Popcorn  Co.,  Sioux  City, 
la.,  (popcorn),  weekly  sa.  thru 
Coolidge  Adv.  Co.,  Des  Moines. 

Santa  Fe  Railroad.  San  Francisco 
(transportation)  5  weekly  sa,  di- 
rect. 

WNEW,  New  York 

Nostane  Products.  New  York,  (Miner- 
vite  vitamin  tablets),  6  weekly  sp, 
thru  Schillin  Adv.  Corp.,  N.  'Y. 

Alkine  Laboratories,  New  York  (pro- 
prietary), 6  weekly  sp,  thru  Schil- 
lin Adv.  Corp.,  N.  Y. 

Consolidated  Drug  Products,  Chicago, 
(Krank),  6  weekly  sp,  thru  Mc- 
Cord  Co.,  Minneapolis. 

Consolidated  Drug  Products,  Chicago 
(Peruna  tonic),  6  weekly  sp,  direct. 

CFRB,  Toronto 

O'Keefe's  Beverages  Ltd..  Toronto 
(ginger  ale),  weekly  sp,  thru  J. 
Walter  Thompson  Ltd.,  Toronto. 

Fellow's  Medical  Mfg.  Co.,  New  York, 
(cough  syrup)  4  weekly  t,  thru  A. 
J.  Denne  &  Co.  Ltd..  Toronto,  and 
All-Canada  Radio  Facilities,  Ltd., 
Toronto. 

KGB,  San  Diego,  Cal. 

Breakfast  Club  Coffee  Inc.,  Los  Ange- 
les, 8  weekly  sa,  thru  Philip  J. 
Meany  Co.,  Los  Angeles. 


Drawn  for  Broadcasting  by  Sid  Hlx 
"I  want  my  indigestion  tablet  announcement  to  follow  your  Cooking 

School  Hour" 


KFRC,  San  Francisco 

Cereal  Products  Co.,   San  Francisf 

(Dynamite)  3  weekly  sp,  thru  Em 

Brisacher  &  Staff,  San  Franci>c 
Lewis-Howe  Co.,  St.  Louis  (N-R  T: 

lets)    11    weekly    so,    thru  Sta^ 

Goble  Adv.  Co.,  Chicago. 
Wander   Co.,   Chicago    (Ovaltine)  ■ 

weekly    t,    thru  'Blackett-Sampk 

Hummert,  Chicago. 
Campbell  Cereal  Co.,  Chicago  (Mah 

O-Meal)  3  weekly  t,  thru  Ruthrauf 

&  Rvan,  Chicago. 
Albers    Bros.    Milling    Co.,  Seattli 

(flour)    2   weekly    t,    thru  Erwii 

Wasey  &  Co.,  Seattle. 
American   Chicle  Co.,   Boston  (Sen 

Sen),   weekly   ta.   thru   Badger  <S 

Browning,  Boston. 
Pacific    Greyhound    Bus    Line.  Sai 

Francisco  (transcription)  weekly  sp 

thru    Beaumont   &    Hohman.  Sai 

Francisco. 

KHJ,  Los  Angeles 

American  Chicle  Co.,  Long  Islanc 
City,  N.  Y.  (chewing  gum),  1 
weekly  ta.  thru  Badger  &  Brown 
ing,  N.  Y. 

Libby,  McNeill  &  Libby.  Chieag' 
(food  products),  5  weekly  so,  thn 
J.  Walter  Thompson  Co.,  Chicago 

Washington  State  Apples  Inc..  Wen 
atchee.  Wash.,  (apples),  8  ta.  thri 
J.  Walter  Thompson  Co.,  Seattle.  - 

KGER,  Long  Beach,  Cal. 

Gardner  Nursery  Co.,  Osage,  lowi 
(bulbs  &  plants),  21  weekly  ta,  thn 
Northwest  Radio  Adv.  Co.,  Seattle 

Skrudland  Studios,  Seattle  (photo 
graphs),  14  weekly  ta.  thru  North 
west  Radio  Adv.  Co.,  Seattle. 

Compagnie  Parisienne  Inc.,  San  Anto 
nio  (perfume),  14  weekly  ta.  thn 
Northwest  Radio  Adv.  Co.,  Seattle 

Neutral  Thousands,  Los  Angeles  (po 
litical).  7  weekly  t,  thru  Lockwood 
Shackelford  Adv.  Agency,  Los  Ange 
les. 

St.  Germaine  Press,  Chicago,  (relig 
ious),  6  weekly  t,  thru  Allied  Adv 
Agencies  Inc.,  Los  Angeles. 

WHN,  New  York 

Procter  &  Gamble  Co.,  Cincinnat 
(Oxydol),  5  weekly  t.  thru  Black 
ett-Sample-Hummert,  Chicago. 

Lydia  E.  Pinkham  Medicine  Co. 
Lynn.  Mass.,  5  weekly  t.  thru  Er 
win.  Wasey  &  Co.,  N.  Y. 

B.  C.  Remedy  Co.,  New  York,  dail; 
sa.  52  weeks,  thru  Chas.  W.  Hoy 
Co.,  N.  Y. 

I.  J.  Fox  Co..  New  York  (furs),  sa 
five  weeks,  thru  Schillin  Adv.  Corp. 
N.  Y. 

CKNX,  Wingham,  Ont. 

Ogilvie  Flour  Mills.  Montreal.  2  week 
ly  t.  thru  Associated  Brdcstg.  Co 
'Toronto. 

Blatchford  Calf  Meal  Co.,  W.  Toronto 

6  weekly  so,  thru  Industrial  Adv 

Agency.  Toronto. 
Lallemand  Refining  Co.,  M  o  n  t  r  e  a 

(yeast),  weekly  sa,  thru  Associate' 

Brdcstg.  Co.,  Montreal. 

WICC,  Bridgeport,  Conn. 

Peter  Paul,  Naugatuck,  Conn,  (cand: 
bars).  28  so,  thru  Piatt  &  Forbes 
N.  Y. 

KHBC,  Hilo,  T.  H. 

Wander   Co.,   Chicago    (Ovaltine)  i 

weekly    t,    thru  Blackett-Sample 

Hummert,  N.  Y. 
Vick    Chemical    Co.,    Greensboro,  N 

C.    (Vaporub),   5  weekly   t,  thrt 

Morse  International,  N.  Y. 
Lever  Bros.  Co.,  Cambridge  (soap) 

6  weekly  ta,  thru  National  Expor 

Adv.  Service,  N.  Y. 
Kolynos    Co.,   New    Haven  (Bi-So 

Dol),   5   weekly   t,   thru  John  F 

Murray  Adv.  Agency,  N.  Y. 
H.  J.  Heinz  Co.,  Pittsburgh  (food) 

2  weekly  sp,  thru  National  Expor 

Adv.  Service,  N.  Y. 
Weco  Products  Co.,  Chicago  (tootl 

brushes),  weekly  t,  thru  J.  Walte; 

Thompson  Co.,  N.  Y. 
Colgate  -  Palmolive  -  Peet  Co.,  Jerse; 

City  (dental  cream),  6  weekly  ta 

thru  Benton  &  Bowles,  N.  Y. 


Page  64  •  January  15,  1938 


BROADCASTING  •  Broadcast  Advertising 


i;)R.  JACKSON'S  FOOD  PROD- 
CTS  Ltd.,  Toronto,  (Roman  Meal, 
toman  Meal  bread),  starts  a  live  half- 
our  show  Jan.  14  on  CFRB,  Toron- 
as  a  test  for  network  use  if  suc- 
lessful  after  the  first  month.  Contract 
her  CFRB  runs  13  weeks.  Agency  is 
andy  Advertising  Agency  Ltd..  To- 
jouto. 

L.  MULVENEY  Ltd.,  Toronto, 
Mulveney  Remedies)  is  using  radio 
Dr  the  first  time  in  the  history  of  the 
0-year-old  firm,  with  a  test  15-min- 
te  transcription  Crazy  Quilt  for  13 
Sundays  on  CHML,  Hamilton.  Agen- 
y  is  Tandy  Advertising  Agency,  Ltd., 
'oronto. 

GDWIX  CIGAR  Co.  and  its  affiliate, 
llouse  of  Westminster  Ltd..  New  York 
cigars,  pipes,  tobacco  and  razor 
Jades),  has  appointed  Husband  & 
?homas  Co.,  New  York,  to  direct  ad- 
ertising.  Radio  is  among  the  media 
io  be  used. 

'EA  GARDEN  PRODUCTS  Co.,  San 
'rancisco  (preserved  food  products) 
as  aiDpointed  Botsford.  Constantiue 
c  Gardner,  that  city  to  direct  its  Pa- 
ific  Coast  advertising.  J.  Walter 
'hompson  Co.,  San  Francisco,  con- 
pues  to  handle  the  national  account. 

5T0KELEY  BROS.  &  Co.,  Indiana- 
olis  (food  products),  on  Jan.  17 
ivill  add  WROL,  Knoxville,  to  the  list 
f  stations  broadcasting  the  Adven- 
ures  of  Charlie  Chan.  They  will  be 
iieard  five  times  weekly.  The  food  com- 
pany now  sponsors  the  transcribed 
uarter-hour  serial  on  21  stations  na- 
ionally.  Agency  is  Raymond  R.  Mor- 
,an  Co.,  Los  Ansreles. 

?ACIFIC  Mutual  Life  Insurance  Co.. 
uos  Angeles,  has  appointed  Lord  & 
thomas.  that  city,  to  direct  its  na- 
ional  advertising. 

THE  Book-of-the-Month  Club.  New 
fork,  will  sponsor  a  program  of  fine 
nusic  over  WQXR.  New  York,  start- 
ng  Jan.  15,  using  an  hour  every  night 
pf  the  week.  The  advertising  "agency 
i)lacing  the  account  is  Schwab  &  Beat- 
y,  New  York. 

5E0RGE  A.  HORMEL  Co.,  Austin, 
♦Iinn.  (Spam)  has  signed  with  WCCO. 
Alinneapolis,  for  a  new  series  of  thrice 
^eekly  afternoon  shows  to  feature 
riellan  Card  as  Jingling  8am.  The 
•ponsor  carries  a  show  on  WCCO 
i^-mornings  for  the  Dinty  Moore  canned 
Toods  line.  BBDO,  Minneapolis,  is 
landling  both  shows. 

-PROCTER  &  GAMBLE  Co.,  Cincin- 
lati  (Crisco),  has  added  three  Cana- 
ilian  stations  for  the  transcribed  series 

J  V>f  Kitty  Keene  Inc. :  CFCF,  Mon- 
real,  on  Jan.  3,  and  CFCN,  Calgary, 
md  CJRC,  Winnipeg,  on  Jan.  10. 
ligency  is  Compton  Adv.  Inc.,  New 

J  fork. 

«|'^MERICAN  MACARONI  Co..  New 
'tork.  on  Jan.  9  started  Cycle  of  Time 
,16  Men,  dramatizations  of  current 
jiews  topics  in  Italian,  on  WOV,  New 
jtork.  The  program  is  written  and  di- 
f  I'ected  by  Guiseppe  Loffredo,  and 
ilaced  direct. 

:  ALKALITHIA  Co.,  Baltimore  (alka- 
izer)  has  appointed  the  J.  Walter 
'Thompson  Co.,  New  York,  to  direct 
.dvertising.  Media  have  not  been  se- 
ected. 

)LDSMOBILE  Division  of  General 
.lotors  Corp.,  is  advertising  through 
p.  P.  Brother  &  Co.,  Detroit.  The 
g  e  n  c  y  affiliation  was  incorrectly 
tated  in  the  Jan.  1  issue.  Broadcast- 
XG  regrets  the  error. 

E.  CARR  has  joined  Ward  Bak- 
ag  Co.,  New  York,  in  a  sales  pro- 
lotion  capacity,  not  advertising  man- 
ger as  previously  announced. 


Selling  Pianos 

EXCERPT  in  letter  sent  by 
WDAY,  Fargo,  N.  D.:  "On 
Sunday  night,  Dec.  19th,  a 
local  piano  company  used 
ONE  30-word  chain  break  on 
pianos.  Sold  five  pianos  as  di- 
rect result.  That's  a  lot  of 
pianos." 


CHI  C  A  G  O  ENGINEERING 
WORKS,  Chicago  (air  conditioning 
courses),  has  started  a  five-mmute 
weekly  program  on  CKCK  and  has 
renewed  on  CKY  and  CFCF.  Weed  & 
Co.,  Chicago,  is  the  representative  with 
James  R.  Lunke  &  Associates,  that 
city,  handling  the  account. 
COMMERCE  Finance  &  Investment 
Co.,  Los  Angeles  (loans),  which  in 
the  past  devoted  its  entire  advertis- 
ing appropriation  to  newspaper  and  di- 
rect mail,  after  using  a  mau-on-the- 
street  program  on  KFAC,  that  city, 
in  a  30-day  test  campaign  during  De- 
cember, on  Jan.  4  renewed  the  series 
for  13  weeks.  Radio  Broadcast  Sales 
Agency,  Los  Angeles,  has  the  account. 

COLONIAL  DAMES  Corp.,  Holly- 
wood (cosmetics),  off  the  air  three 
years,  on  Jan.  4  started  a  twice-week- 
iv  quarter-hour  musical  program  on 
ivEHE.  Los  Angeles,  titled  Colonial 
Miniatures.  Program  features  Claude 
Sweeten's  orchestra  and  contract  is 
for  13  weeks.  Glasser  Adv.  Agency. 
Los  Angeles,  has  the  account. 

SUNSET  OIL  Co..  Los  Angeles  (pe- 
troleum products),  sponsoring  Curtain 
Call,  weekly  variety  show  on  KFWB. 
Hollywood,'for  the  past  18  months,  on 
Jan.'  19  renewed  the  4.5-minute  Sun- 
dav  night  show  for  another  52  weeks. 
Pacific  Market  Builders,  Los  Ange- 
les, has  the  account. 

STIRIZOL  Co.,  Ossining,  N.  Y.  (pro- 
prietaries), has  appointed  Kimball, 
Hubbard  &  Powel  Inc.,  New  York,  to 
direct  advertising.  No  plans  have 
been  made. 

HEALTH  RESEARCH  Foundation, 
Detroit,  on  Jan.  3  started  participa- 
tion for  52  weeks  in  Homemakers  of 
the  Air,  Ida  Bailey  Allen's  three-a- 
week  program  on  "WHN,  New  York. 
Agency  is  Andrews  Adv.  Agency,  De- 
troit. 

BOOK-OF-THE-MONTH  CLUB  Inc.. 
New  York,  on  Jan.  15  starts  the 
largest  radio  campaign  ever  launched 
for  the  sale  of  books,  using  an  hour 
of  music  a  day  on  WQXR,  New  York. 
Agency  is  Schwab  &  Beatty  Inc.,  New 
York. 

OVERHAUL  Co..  Kansas  City,  has 
moved  its  office  to  Los  Angeles.  The 
firm  makes  a  patent  motor  recondi- 
tioner.  Frank  E.  Whalen  Adv.  Co., 
Kansas  City,  continues  as  agency. 


THEY'RE  TUNING  IN  WATL 
IM„  ATLANTA 


Mr.  Bowes 


WBZ-WBZA  Post  to  Bowes 

FRANK  R.  BOWES,  of  the  NBC 
New  England  sales  staff,  has  been 
named  by  General  John  A.  Holman 
as  sales  manager 
of  WBZ-WBZA, 
Boston  -  Spring- 
field, the  young- 
est man  ever  ap- 
pointed  to  the 
post.  He  was  for- 
merly with  Colon- 
ial Network  and 
before  that  with 
New  England  Pe- 
troleum Corp.  He 
was  educated  at  Harvard  College 
and  Harvard  Graduate  School  of 
Business  Administration. 

BUDGET  FINANCE  PLAN.  Los 
Angeles  (loans),  a  consistent  user  of 
radio  time,  on  Jan.  10  started  for  52 
weeks  a  five-weekly  quarter-hour  news 
period  with  Mel  Angle  as  the  news- 
caster. Elwood  J.  Robinson  Jr.  Adv. 
Agency,  Los  Angeles,  has  the  account. 

ALBERS  BROS.  MILLING  Co.,  Se- 
attle, on  Dec.  28  renewed  for  13 
weeks  its  transcribed  drama  Jimmy  £ 
Jyp  twice  weekly  on  KFRC,  San 
Francisco.  Agency :  Erwin  Wasey  & 
Co.,  Seattle. 

CENTRAL  Board  of  Trade,  Los  An- 
geles, promoting  business  relations 
among  the  65,000  negroes  in  Los 
Angeles  country,  for  the  first  time 
is  using  radio,  having  started  on  Jan. 
6  for  26  weeks,  a  60-minute  variety 
show.  The  Negro  Hour,  on  KEHE, 
that  city.  Program  is  institutional  and 
scholarship  in  music  and  other  fields 
of  endeavor  will  be  awarded  to  partic- 
ipants whose  efforts  are  considered 
meritorious  at  the  end  of  the  26  weeks. 
Agency  is  Jefferson  K.  Wood.  Los 
Angeles. 


At  Half  Time 

BETWEEN  the  halves  dur- 
ing local  basketball  games 
sponsored  by  Merchants  Na- 
tional Bank  of  WLBC,  Mun- 
cie,  Ind.,  members  of  the 
bank's  personnel  talk  over  the 
tasks  performed  in  various 
divisions  of  the  institution. 
Most  of  the  listeners  know 
the  banking  staff  personally 
and  friends  make  friends. 
The  bank's  o  ffi  c  i  a  1  s  are 
pleased  with  the  good-will  the 
series  is  creating,  according 
to  WLBC. 


UJKZO 

KRLRiTIRZOO 
GRnnORRPIDS 
BATTLE  CREEK 


590  ^ 


1000 

<WatU 


Representative:  HOWARD  H.  WILSON  CO. 
CHICAGO  •  NEW  YORK  •  KANSAS  CITY 


SPO 


BY  'WAG' 

Newest  member  of  the  WOW 
news  staff  is  Ralph  Wagner, 
an  Omaha  sports  editor  for  20 
years.  "Wag"  helps  intensify 
local  interest  in  WOW — interest 
that  means  RESULTS  for  ad- 
vertisers. 


iirDii] 


0MAHA,NEBRA5KA  J 
590  KILOCYCLES  ^ 
^  5000  WATTS  ★ 


JOHN  GiLLIN,  JR.,  Mtr. 
JOHN  BLAIR  CO.,  Representatives 


OWNED  Alio  OPERATED  BY  THE 
:   WOODMEN  OF  THE  WORLD 
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Shanghai  Gesture 

ENGINEERS  of  KSFO,  San 
Francisco,  claim  the  record 
for  producing  the  longest 
"feed-back."  Just  before  a  re- 
cent broadcast  from  Shang- 
hai, China,  which  was  picked 
up  for  CBS,  KSFO  engineers 
were  testing  the  shortwave  fa- 
cilities to  the  Orient.  They 
fed  a  test  program  which  was 
received  by  the  Shanghai 
shortwave  station  and  sent 
back.  In  the  KSFO'  studios 
the  return  signal  was 
plugged  into  a  loudspeaker. 
The  loudspeaker  fed  back 
into  the  live  microphone  and 
the  circuit  was  completed. 
The  signal  made  an  18,000 
mile  loop  the  loop  to  Shang- 
hai and  back. 


THE  KID  'S  hlO  DUMMY 

JVHATS  OUR  LEADING  FORflGN 
LANGUAGE  STATION 


l\WBNX 


NEW 
YORK 

1000  Wtm  DAY  AND  NIGHT 
lUe.  Station  tUai  SfieaJti  1/o*i^  JUanifdtatfe. 


APPOINTMENT  of  William  H.  Wel- 
don  and  Richard  D.  Buckley  to  the 
New  York  office  of  John  Blair  & 
Co.,  was  announced  Jan.  10  by  George 
W.  Boiling,  vice-president  and  East- 
ern manager.  Mr.  Weldon  was  form- 
erly with  the  Blair  Co.  and  for  the 
past  two  years  has  been  on  the  sales 
staif  of  WOR.  Mr.  Buckley  was  in 
the  New  York  office  of  William  G. 
Rambeau  Co.  for  the  last  two  years. 

NEW  Seattle  branch  of  John  Blair 
&  Co.,  has  been  opened  in  the  1411 
Fourth  Ave.  Bldg.,  with  Richard  Mc- 
Broom,  formerly  in  the  Chicago  office, 
in  charge.  New  office  was  necessitated 
by  the  representation  of  the  four  Don 
Lee-owned  stations  and  all  other  sta- 
tions of  the  Don  Lee  Network,  ex- 
cept KALE,  Portland,  by  tlje  Blair 
organization. 

FREE  &  PETERS,  Inc.,  station  rep- 
resentatives, Jan.  1  became  national 
sales  representative  of  KSFO,  San 
Francisco,  CBS  affiliate.  The  contract 
with  KSFO  was  handled  by  Leo  Bow- 
man, Pacific  Coast  manager  of  Free 
&  Peters,  who  took  charge  of  the  San 
Francisco  office  last  May. 

NORTHERN  BROADCASTING  Co., 
operating  and  representing  CKGB, 
Timmins,  CJKL,  Kirkland  Lake,  and 
CFCH,  North  Bay,  in  Northern  On- 
tario's gold  mining  region,  on  Jan. 
1  moved  its  Toronto  office  to  30.") 
Victory  Bldg. 

GEORGE  DIEFENDEFER.  former- 
ly with  Radio  Sales  Inc.,  has  joined 
the  Chicago  staff  of  Paul  H.  Ray- 
mer  Co.,  station  representatives. 

J.  J.  DEVINE  &  Associates  Inc.. 
New  York,  has  been  appointed  exclu- 
sive national  advertising  representa- 
tive of  WAYX,  Waycross,  Ga. 


RADIO  PROGRAMS  DIV.  WALTER  BIDDICK  CO. 

571  CHAMBER  OF  COMMERCE  BLDG.,  LOS  ANGELES,  CALIF. 


Earle  Wilson  Bachman 

EARLE  WILSON  BACHMAN, 
radio  representative,  died  of  heart 
disease  Jan.  5  in  St.  Francis  Hos- 
pital, New  York, 
after  a  short  ill- 
ness. Mr.  Bach- 
man, 51,  had  been 
engaged  in  ad- 
vertising in  New 
York  since  1909, 
and  at  the  time 
of  his  death  was 
in  charge  of  the 
New  York  office 
of  WIND,  Gary,  Mr.  Bachman 
Ind.  Previously  he  had  been  asso- 
ciated with  the  New  York  staff 
of  Gene  Furgason  &  Co.  Born  in 
Auburn,  N.  Y.,  Mr.  Bachman  was 
graduated  from  Yale  in  1909  and 
shortly  afterward  he  joined  the 
Hearst  advertising  staff  in  New 
York,  serving  as  advertising  man- 
ager for  several  Hearst  publica- 
tions and  for  the  Quality  Group 
magazines.  For  several  years  be- 
fore entering  radio  Mr.  Bachman 
was  advertising  manager  of  The 
American  Mercury.  He  is  survived 
by  his  widow  and  a  son,  Earle 
Bachman  Jr. 


BRANHAM  Co., '  Chicago,  has  taken 
over  representation  of  the  West  Vir- 
ginia network,  which  includes  WCHS, 
Charleston  ;  W  P  A  R,  Parkersburg  ; 
WBLK,  Clarksburg.  First  two  named 
stations  are  members  of  the  Colum- 
bia Network.  Other  stations  represent- 
ed by  the  Branham  Company  are 
WMC,  KRLD,  WTJS,  KBIX,  KTBS, 
and  KWKH. 

C.  W.  WRIGHT,  formerly  with 
CKGB,  Timmins,  and  with  All-Can- 
ada Radio  Facilities  Ltd.,  has  joined 
the  Canadian  sales  staff  of  .Joseph 
Hershey  McGillvra,  Toronto,  it  was 
announced  by  Canadian  Manager  Nate 
Colwell.  Mr.  Wright  represented  the 
Canadian  government  at  the  1933 
Chicago  World's  Fair  as  lecturer  and 
information  specialist  on  Canadian 
resources  at  the  Canadian  exhibit. 
CKAC,  Montreal,  was  signed  on  an 
exclusive  basis  as  of  .Jan.  1. 

ALL-CANADA  Radio  Facilities  Ltd.. 
announces  from  its  Toronto  office  it 
has  signed  the  following  western  Can- 
adian stations  for  exclusive  represen- 
tation :  CHAB,  Moose  Jaw ;  CKBI. 
Prince  Albert;  CFGP,  Grande  Prai- 
rie; CFAR.  Flin  Flou ;  CKPR,  Fort 
William.  In  addition  the  following  sta- 
tions are  represented  exclusively  bv 
this  firm:  CJAT.  Trail;  CJCA,  Ed- 
monton, CFAC.  Calgary  ;  CJOC,  Leth- 
bridge;  CKCK,  Regina ;  CKX,  Bran- 
don ;  CKY,  Winnipeg. 


"There's  Some  New  Hat  Company 

Been  Advertising  On  WHB" 
III  U  n  •  •  Kansas  City's  Dominant  Daytime 

Inf  H  1%  station  affiliated  with  Mutual,  has  the 
■  ■  Audience,    but   no  Dational  representatives. 

— For  tinne  clearance,  schedules,  information, 
data,  telephone  Harrison  1161.  collect,  or  wire  collect  to  — 

DON  DAVIS.  President,  KANSAS  CITY.  MISSOURI 


1' 


Press-Radio  Features  Inc.  h 

NATIONAL  RADIO  PROGRAMS' 
Inc.,  Chicago,  specializing  in  radio'< 
programs  for  advertisers,  has  been 
purchased  by  Press-Radio  Fea- 
tures Inc.,  with  Frank  Heming- 
way remaining  as  president  of  the 
new  firm.  Offices  were  to  be  moved 
from  540  N.  Michigan  Ave.  to  360 
N.  Michigan  Ave.,  on  Jan.  15.  As- 
sociated with  Mr.  Hemingway  will 
be  Lloyd  Laflin,  of  Laflin  &  Co., 
Chicago  public  relations  firm,  and 
Paul  Weichelt,  formerly  with  Na- 
tional Radio  Programs  Inc.,  who 
will  be  secretary  of  the  new  firm 


Tea  Garden  Regional 

TEA  GARDEN  PRODUCTS  Co.. 
San  Francisco,  has  started  a  new 
series,  Tea  Garden  Woman's  Page 
of  the  Air,  featuring  Floretta  Mc- 
Donald and  script  by  Kay  Hill- 
yard.  Quarter-hour  program  is 
heard  Thursdays  on  five  CBS-Pa- 
cific stations.  The  agency  is  Bots- 
ford,  Constantine  &  Gardner,  San 
Francisco. 


New  Emerson  Show 

EMERSON  DRUG  Co.,  Baltimore 
(Bromo-Seltzer) ,  on  Jan.  12  re- 
placed Sidney  Solsky  with  a  ne-wf 
program  starring  Eddie  Garr  and 
titled  Manhattan  After  Dark.  Se- 
ries continues  on  the  NBC-Blu« 
network  Wednesdays.  Agency  is 
J.  Walter  Thompson  Co.,  Ne\'5 
York. 


New  Book  Series 

MODERN  AGE  BOOKS,  Ne-w 
York,  on  Jan.  15  started  By  Popu- 
lar Demand,  with  guest  stars,  firs: 
of  whom  was  to  be  H.  V.  Kalten- 
born,  commentator.  Program  wil 
be  heard  Saturdays  at  9:30-9:4! 
p.  m.  on  WABC,  New  York.  Agen 
cy  is  Bachenheimer,  Dundes  & 
Frank  Inc.,  New  York. 


A.  E.  JOSCELYN  of  the  Chicago 
office  of  Radio  Sales  Inc.,  and  former 
ly  western  sales  manager  of  Free  i 
Peters  Inc.,  has  been  appointed  east 
ern  sales  manager  of  Radio  Sales.  Hi 
succeeds  Arthur  Hayes,  who  will  de 
vote  his  time  to  the  development  o 
WABC  local  bu.siness. 


NARRATOR  — R.  Clifton  Daniels 
program  director  of  WCAE,  Pitts- 
burgh, interprets  parts  of  the  masf 
in  broadcasts  from  Sacred  Hearf 
Roman  Catholic  Church.  Mr.  Danie 
is  shown  with  Walter  Thompson 
WCAE  engineer.  Both  wear  churcl 
livery  as  they  must  pass  in  ful 
view  of  those  present  in  the  edifice 
in  order  to  begin  the  broadcast 
First  broadcast  drew  500  letters. 
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:  ARL  STANTON.  Lord  &  Thomas 
Hollywood  producer,  has  taken  o%"er 
u-oducrion  of  the  NBC  Mickey  Mouse 
program  sponsored  by  Pepsodent  Co. 
from  that  city.  Basil  Loughrane,  the 
asency's  Chicago  director  of  radio, 
w  ho  was  on  the  TVest  Coast  to  start 
the  program,  has  returned  to  his  east- 
)?rn  headquarters  where  he  continues 
".to  supervise  the  show.  Stanton  also 
^produces  the  NBC  Lum  d-  Ahner 
^t^ries  sponsored  bv  Horlick  Malted 
5rilk  Corp. 

COMMERCIAL  BROADCAST  Co.. 
'Salt  Lake  City  agency  formed  some 
time  ago,  is  headed  bv  Leo  R.  Jensen, 
president,  active  in  Utah  radio  for 
lany  years.  Howard  "W.  Pingree.  gen- 
eral manager,  has  been  with  KSL. 
*;alt  Lake  Citv :  KLO.  Ogden.  and 
.KID.  Idaho  Falls.  Id.  Offices  are  in 
irhe  Continental  Bank  Bldg.  The  agen- 
3|cy  deals  exclusively  in  radio  adver- 
:  (tising. 

•JIM  PEASE,  with  the  Chicago  Eve- 
ming  A  m  e  r  i  c  a  n  six  years  as  well 
ifls  with  the  Mc.Tunkin  and  Gardner- 
lOreist  agencies  in  Chicago,  has  joined 
Carl  "Wester  &  Co..  Chicago,  writing 
land  production  firm.  Mr.  Pease  is  an- 

-thoring  Woman  in  White,  sponsored 
"by  the  Pillsbury  Co.,  Minneapolis. 

-FRITZ  BLOCKI,  producing  several 
"network  shows  for  Blackett-Sample- 
Hummert.   Chicago,  is  also  handling 
i  publicity  for  the  agency. 

ALFRED  J.  GROBE  has  resigned  as 
'-space  buyer  for  Reincke,  Ellis,  Youn- 
jreen  &  Finn,  Chicago,  agency. 

ADDISON  P.  JENNINGS,  formerly 
with  Matteson-Fogarty-Jordan  Inc., 
Chicago,  has  been  appointed  manager 

-of  the  Chicago  office  of  Grant  Adv, 

'  Inc..  Dallas  agency. 

RICHARD  V.  NALL.  formerly  of 
Reincke.  Ellis.  Youngreen  &  Finn 
Inc..  Chicago,  has  joined  the  produc- 

.  tion  department  of  the  John  H.  Dun- 

.'bam  Co.,  that  city. 

BROOKS  ADV.  Agency  has  been  es- 
tablished in  the  "Western  Pacific  Bldg.. 
Los  Angeles  by  A.  R.  Brooks.  He  was 
(formerly  in  the  copy  and  planning  de- 
ipartment  of  Emil  Brisacher  &  Staff 
^  Inc..  that  city. 

MYRON  KIRK  has  assumed  the  post 
of  radio  manager  of  Famous  Artists 
Inc..  Beverly  Hills,  Cal.,  talent  agen- 
ty.  He  recently  resigned  as  vice-pres- 
ident and  radio  director  of  Ruth- 
rauff  &  Ryan,  New  York. 

I"U-ILLIAM  RICHMAN  has  estab- 
ilished  his  own  agency  under  the  firm 
name  of  Radio  Broadcast  Sales  Agen- 
■ey,  at  411  "West  Seventh  St.,  Los  An- 
igeles. 
NORMA  GLEESON  (Mrs.  L.  "W. 
Topham ) ,  who  recently  resigned  as 
production  manager  of  Martin  Allen 
Adv.  Agency,  Los  Angeles,  is  the 
mother  of  a  baby  son  born  Dec.  27. 

(RAYMOND  R.  MORGAN  Co.,  Hol- 
lywood agency,  has  established  offices 
jiu  the  Security  Trust  Bldg..  Indiana- 
jpolis.  with  L.  "W.  Hobson  temporar- 
ily in  charge.  The  agency  produces 
the  Charlie  Chan  transcribed  serial 
f  ir  Stokeley  Bros.  &  Co.,  headquar- 
tered in  that  city  and  the  new  office 
facilities  servicing  that  account. 

|B:ER"WIN  M.  FREY  &  Affiliates,  New 
York,  listed  in  the  Jan.  1  issue  of 
'Broadcasting  as  agent  for  Kandi- 
Bone  Inc.,  New  York,  and  Shirley 
Wynn  Laboratories,  is  not  an  adver- 
tising agency  but  a  public  relations 
firm. 

STEPHEN  M.  BIRCH.  account 
executive  of  Erwin,  "U'asey  &  Co., 
New  York,  has  been  appointed  adver- 
tising manager  of  the  Texas  Co.,  New 
York.  Mr.  Birch,  who  was  with  the 
agency,  for  12  years,  succeeds  Ray- 
mond Brown,  resigned. 


Mc Clinton,  Cottington 
Given  Ayer  Radio  Posts 

EXPANDING  its  radio  activity, 
N.  W.  Ayer  &  Son  Inc.,  on  Jan. 
10  appointed  H.  L.  McClinton  as 
director  of  radio  program  creation 
and  production  in  the  New  York 
office  and  C.  Halstead  Cottington 
as  director  of  radio  plans,  mer- 
chandising and  station  contacts. 
For  the  past  few  years  Mr.  Mc- 
Clinton has  been  an  executive  in 
the  radio  department.  Since  1931 
Mr.  Cottington  has  been  active  in 
radio  sales  promotion  and  plan- 
ning. 

Fred  P.  Fielding,  acting  man- 
ager of  radio,  returns  to  general 
advertising  in  an  executive  capaci- 
ty and  will  be  associated  with  Ed- 
ward R.  Dunning,  manager  of  the 
New  Y'ork  office.  Prentice  "Winchell, 
program  director,  will  move  to 
Philadelphia  to  be  associated  with 
Ceroid  M.  Lauck,  executive  vice- 
president,  in  radio  promotion. 

GEORGE  LUCK,  formerly  of  KEEL. 
Denver,  and  KGNC,  Amarillo,  Tex., 
has  been  named  radio  director  of  Bob 
Betts  Inc..  Denver  agency. 

LOUIS  de  GARMO  has  been  elected 
president  and  director  of  Fulton,  de 
Garmo  &  Ellis  Inc.,  New  York. 

SIMONS-MICHELSON  Co.,  Detroit 

agency,  announces  the  removal  of 
their  New  York  office  to  the  RCA 
Bldg. 

FRED  FINCH,  account  executive  of 
KPMC.  Bakersfield.  Calif.,  has  re- 
signed to  take  over  management  of 
Valley  Advertising  Agency,  that  city, 
which  is  now  making  an  independent 
comprehensive  market  study  of  the 
Southern  San  Joaquin  Valley. 

"WILLIAM  R.  BAKER  Jr..  Benton 
&  Bowles,  Hollywood  manager,  has 
returned  to  his  "West  Coast  headquar- 
ters after  conferring  with  New  York 
executives  concerning  a  new  network 
show. 

CLARENCE  OLMSTEAD.  recently 
promoted  to  radio  supervisor  of  Young 
&  Rubicam.  headquartered  in  Holly- 
wood, is  spending  a  few  weeks  in  New 
York  conferring  with  agency  execu- 
tives. 

H.  S.  G.  Adv.  Agency.  New  York,  has 
purchased  from  the  "Wessel  Co..  Chi- 
cago, all  rights  of  Beauty  That  En- 
dures, a  funeral  service  for  radio. 
Jack  Slatter,  formerly  with  the  All- 
Canada  Broadcasting  System,  Toron- 
to, has  been  oppointed  managing  di- 
rector of  the  H.  S.  G.  agency's  To- 
ronto office,  in  the  C.  P.  R.  Bldg. 

RONALDS  ADV.  AGENCY.  Ltd.. 
Montreal,  has  moved  its  Toronto 
branch  to  the  New  "V^'ellington  Bldg. 


AHOY! 


Include 
WTAR 
in  your 
1938 
schedule: 

113,700 
radio 
homes 

1,000 
watt 
rates 


WTAR 

NORFOLK,  VIRGINIA 


Prepare  for  Facsimile 

ADOLPH  SCHNEIDER  has  been 
named  to  the  news  staff  of  "WHO, 
Des  Moines,  to  take  charge  of  com- 
pilation of  news  for  facsimile 
transmission.  "WHO's  facsimile  re- 
production of  news  will  be  placed 
in  operation  as  soon  as  transmit- 
ting equipment  is  received  from 
the  Finch  Telecommunications  Lab- 
oratories. Schneider  formerly  was 
with  the  Omaha  World  Herald, 
joining  "WHO  in  December. 


Institute  Testing 

INSTITUTE  OF  APPLIED  SCI- 
ENCE, Chicago  (correspondence 
school),  on  Jan.  8  started  a  week- 
ly quarter-hour  test  program  on 
KFI,  Los  Angeles.  According  to 
T.  W.  Davis,  space  buyer  for  Mat- 
teson-Fogarty-Jordan Inc.,  Chica- 
go agency  handling  the  account,  if 
13-week  test  proves  successful  oth- 
er stations  will  be  added. 


uiEED  E  compflny 


REPRESE/tnm£S 

New  voKK  -  CHie/ieo  [ 
penoir- tart  rMneiuo 


What  clss 


CAN  W£ 

SUY,  Susn  ? 

Red  River  Valley  people  buy  32.9%  of  all  automotive 
goods,  30.3%  of  all  food,  31.9%  of  all  drag  sales  in  the 
oombtned  states  of  North  Dakota,  South  Dakota  and 
Minnesota  [exclusive  of  the  counties  containing  Minn* 
eapolis  and  St.  Paul}. 

If  you^ve  got  a  good  product,  at  a  good  price,  our 
people  will  snap  at  it!  And  remember:  WD  AT  is  the 
one  chain  station  that  can  be  heard  at  all  times  in  all 
parts  of  the  Red  River  Valley! . . .  Want  further  facts? 

WDAY.INC 


N.  B.  C. 


Affiliated  with  the  Fargo  Forum 


FREE  and 
PETERS,  INC. 
NATIONAL 
REPRESENTATIVES 


FARGO 
N.  D. 


940  KILOCYCLES 
Sooo  WATTS  DAY 
looo  WATTS  NIGHT 
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Air  Conditioning  Course 

VOCATIONAL  SERVICE  Inc., 
Los  Angeles  (air  conditioning 
courses),  during  the  last  two  weeks 
in  January  will  place  transcribed 
versions  of  the  weekly  quarter-hour 
show  Doctor  Dollar,  now  being 
broadcast  over  WMAQ,  Chicago, 
and  piped  to  WEAF,  New  York  on 
three  additional  stations.  Discs  will 
be  played  on  the  Saturday  night 
Bai-n  Dance  on  WSM,  Nashville, 
on  a  spot  as  yet  unchosen  on  WBZ- 
WBZA,  Boston,  and  on  a  Detroit 
station  as  yet  unselected.  These 
five  markets  are  the  only  ones  to 
be  used  for  the  present,  according 
to  Charles  C.  Greene,  account  exec- 
utive of  Critchfield  &  Co.,  Chicago, 
agency  handling  the  account. 


AUsweet  Changes  List 

SWIFT  &  Co.,  Chicago  (Allsweet 
margarine),  on  Feb.  7  will  start 
participation  on  Fletcher  Wiley's 
Housexvives  Protective  League  pro- 
gram over  KNX,  Hollywood,  and 
on  Feb.  9  will  start  participation 
on  Feminine  Fancies  over  the  com- 
plete Oregon  and  California  groups 
of  the  Don  Lee  Network.  On  Dec. 
10  Allsweet  cancelled  announce- 
ments on  26  Southern  stations  but 
will  return  on  Feb.  10  using  20  of 
the  stations. 

According  to  J.  Walter  Thomp- 
son Co.,  Chicago,  agency  handling 
the  account,  it  is  possible  that  the 
money  being  saved  on  the  six  sta- 
tions will  be  expended  in  heavier 
appropriations  on  each  of  the  other 
20  stations  that  will  carry  the  an- 
nouncements. 


IN  CORNERSTONE 
CBS  to  Put  BROADCASTING 
 In  New  Structure  


General  Mills  Contracts *)f 
For  St.  Louis  Baseball  1 


Omar  Tests  New  Show 

OMAR  MILLS  Inc.,  Omaha  (Omar 
Wonder  flour),  on  Jan.  8  cancelled 
its  Your  Home  Toivn  Memories 
transcription  on  11  stations.  A  new 
show  as  yet  untitled  h  as  been 
started  on  KOA,  Denver,  which,  if 
test  proves  successful,  will  be 
waxed  and  placed  on  the  same  list 
of  stations  which  carried  the  Your 
Home  Toivn  Memories  program.  J. 
Walter  Thompson  Co.,  Chicago, 
handles  the  account. 


WHEN  CBS  lays  the  cornerstone 
of  its  new  $1,750,000  Hollywood 
studio  building  at  Sunset  Blvd.  and 
Gower  St.,  on  Jan.  18,  copies  of 
Broadcasting  will  be  enclosed  in 
the  copper  box  that  will  be  de- 
posited there  for  posterity,  accord- 
ing to  Donald  W.  Thornburgh,  Pa- 
cific Coast  vice-president.  The  is- 
sues will  contain  stories  on  the 
progress  made  by  CBS  in  Holly- 
wood and  on  the  West  Coast  dur- 
ing the  past  year. 

The  ceremonies  will  also  include 
christening  the  block  as  Columbia 
Square.  Mr.  Thornburgh,  assisted 
by  W.  B.  Lewis,  CBS  New  York 
vice-president  in  charge  of  pro- 
grams and  other  executives  of  the 
network  will  participate  in  the 
ceremonies,  along  with  city  officials. 
The  event  will  be  broadcast  over 
KNX,  the  CBS  Hollywood  station 
at  12:15  p.  m.  (PST). 


FLIN  FlOr 


1TOBA 


WM.  R.  WARNER  Co.,  New  York 
(Sloan's  liniment),  has  added  another 
audience  angle  to  Behind  Prison  Bars, 
featuring  Warden  Lewis  E.  Lawes,  on 
NBC-Blue.  The  warden  allows  any 
member  of  the  audience  to  put  a  ques- 
tion to  him  during  the  crime  forum. 
Now  Ben  Grauer,  announcer,  says 
just  before  sign-off :  "Members  of  the 
studio  audience,  what  would  you  say?" 
and  300  voices  answer  "Thanks  for 
Sloan's  liniment !" 


Oh  Henry  Adds 

WILLIAMSON  CANDY  Co.,  Chi- 
cago (Oh  Henrv  candy  bars),  on 
Jan.  24  will  add  KRLD,  Dallas; 
KTUL,  Tulsa,  and  KOMA,  Okla- 
homa City,  making  seven  stations 
carrying  five  weekly  one-minute 
transcribed  announcements.  Other 
stations  that  have  been  carrying 
the  discs  are  WBZ-WBZA,  WGY, 
WTAM  and  KOA.  John  H.  Dun- 
ham Co.,  Chicago,  handles  the  ac- 
count. 


GENERAL  MILLS  has  practically 
cornered  the  play-by-play  baseball 
broadcast  situation  in  St.  Louis,  it 
has  developed  during  the  last  fort- 
night. The  cereal  manufacturer  has 
contracted  for  full  schedule  broad- 
casts over  both  KWK  and  KMOX, 
including  both  American  and  Na- 
tional League  games  at  home  and 
abroad.  Knox-Reeves  Inc.,  St.  Paul, 
is  placing  the  business. 

Heretofore,  Kellogg  Co.,  Battle 
Creek,  Mich.,  has  sponsored  major 
league  baseball  over  KMOX.  Dur- 
ing the  last  two  seasons  General 
Mills  has  sponsored  games  on  a 
competitive  basis  over  KWK.  N.  W. 
Ayer  &  Son,  Philadelphia,  it  is  un- 
derstood, had  made  preliminary  ar- 
rangements this  year  for  continu- 
ing broadcasts  of  baseball  over 
KMOX  but  it  subsequently  de- 
veloped that  General  Mills  had 
signed  a  prior  contract  continuing 
also  on  KWK. 

Whether  Kellogg  will  use  some 
other  station  in  St.  Louis,  thereby 
creating  a  situation  wherein  three 
stations  would  be  broadcasting  the 
same  games  simultaneously,  has 
not  yet  been  indicated. John  O'Hara, 
KWK  sportscaster,  will  handle  the 
games  home  and  abroad  over  KWK, 
France  Laux  over  KMOX. 


E.  K.  COHAN,  technical  director  of 
CBS.  was  to  saO  for  Europe  Jan.  15 
aboard  the  French  Line  He  de  France. 


LIBBY,   McXEIL   &   LIBBY  Inc.. 

Chicago  (evaporated  milk),  on  Jan. 
10  started  five-minute  talks  by  Mary 
Wright  thrice  weekly  on  WAAF, 
Chicago ;  on  Jan.  11  started  quarter- 
hour  Polish  Early  Birds  on  WGES. 
Chicago,  in  addition  to  .50-word  an- 
nouncements, and  on  .Jan.  9  started 
participations  on  the  Greek  Hour  on 
WHFC,  that  city.  J.  Walter  Thomp- 
son Co..  Chicago,  is  agency. 


FOR  SALE 


AT  REASONABLE  PRICE . .  The 
Tenth  Potential  Sales  Market 
in  the  U.  S.  For  Complete 

Details,  See  KWK  in  St.  Louis 


THOMAS    PATRICK  incorporated 


HOTEL  CHASE,  ST.  LOUIS 
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Plans  Made  for  Meeting 
L)f  Southern  California 
broadcasters  on  Feb.  3 

sILES  TRAMMELL,  NBC  central 
Hvision  vice-president,  Chicago, 
[as  been  invited  to  be  a  guest 
,ipeaker  at  the  first  get  together 
■fanquet  of  the  Southern  California 
Sroadcasters  Association,  tenta- 
jively  set  for  Feb.  3,  in  Los  Ange- 
les, according  to  announcement  by 
Leo  B.  Tyson,  president,  following 
jhe  groups  first  meeting  Jan.  10. 
,  Tyson,  who  is  also  general  man- 
.[ger  of  KMPC,  Beverly  Hills,  Cal., 
^laid  that  the  organization  will  have 
"ipproximately  200  advertising 
'igency  and  radio  executives  at  the 
•i inner  which  will  officially  launch 
nationwide  promotion  campaign 
p  call  attention  to  the  advantages 
')i  using  Southern  California  sta- 
tions in  advertising  nationally 
jnown  products.  Clarence  B. 
[uneau,  assistant  manager  of 
fEHE,  Los  Angeles,  heads  the 
anquet  committee  which  also  in- 
cludes Harry  Witt,  CBS  Southern 
^jualifornia  sales  manager,  and  C. 
'Merwyn  Dobyns,  manager  of 
l.tGER,  Long  Beach,  Cal. 
2  Lawrence  McDowell,  commercial 
jianager  of  KFOX,  Long  Beach, 
-/-al.,  and  vice-president  of  the  as- 
'pciation,  has  been  appointed  to  in- 
estigate  the  compensation  insur- 
nce  rates  for  station  employes. 

fELEGRAPH  STUDY 
}  TO  KEEP  FCC  BUSY 

^.N  INQUIRY  into  telegraph  rates, 
.ased  on  carrier's   request  for  a 
I  59c  increase,  will  keep  the  FCC 
!usy  in  late  February  and  may 
lace    broadcast    control    in  the 
•ackground  for  a  while.  The  hear- 
ig  starts  Feb.  14  before  the  entire 
'ommission,  the  same  date  as  the 
!pening  of  the  NAB  convention. 

Commissioner   Craven  dissented 
jp  the  FCC  order  because  of  its 
iroad  scope.  In  a  statement  of  his 
osition,  he  declared  that  because 
|f  the  critical  financial  situation  of 
j  le  telegraph  companies,  the  hear- 
ig  should  be  limited  to  the  rate 
!  acrease  needs  instead  of  holding 
ae  possibility  of  being  expanded 
■ito  a  long  drawn-out  proceeding 
n  all  phases  of  the  telegraph  in- 
nstry.  He  proposed  that  the  FCC 
iter  should  embark  on  a  study  of 
1  le   communications    situation  to 
j;arn  whether  communications  was 
■  mding  to  turn  into  a  monopoly 
;atus  rather  than  the  present  com- 
,  etitive  situation  between  voice  and 
scord  communications. 


1^  "  

1  120  MILLION 

M 

Dollars  from  the  sale  of 
I  1937  crops  is  ready  now 

j  for  spending  by  the  rural 

audience  of 

:WROK 

In  Northern  Illinois  and 
Southern  Wisconsin 

HOW  MUCH  OF  IT 
IS  YOURS? 

ROCKFORD,  ILL.      1410  KG. 


STATING  that  releases  of  news 
transcribed  sound  effects  will  be  is- 
sued everj'  other  month  hereafter, 
Gerald  King,  president  of  Standard 
Radio,  has  announced  that  the  cur- 
rent releases  include  three  of  battle 
scenes,  including  cannonading,  cavalry 
charges,  aerial  combat,  etc. ;  news- 
paper office  background  effects ;  barn- 
yard effects ;  train  pulling  into  sta- 
tion ;  miltary  band  arrangements  of 
America,  Sfar  Spangled  Banner  and 
Dixie. 

STANDARD  RADIO.  Chicago,  has 
sold  its  program  library  service  to 
KARM,  Fresno,  Cal.,  and  its  popular 
supplement  library  to  KBTM,  Jones- 
boro.  Ark..  WICA.  Ashtabula,  and 
WDZ.  Tuscola,  111;  also  Sons  of  the 
Pioneers  to  KGNC.  Amarillo,  Tex. 

FIVE  new  subscribers  for  NBC  The- 
saurus, transcription  library,  are  re- 
ported by  NBC's  transcription  divi- 
sion. New  subscribers  are :  WGH, 
Newport  News.  Va. ;  WHDL,  Olean, 
N.  Y. ;  WW.J.  Detroit:  VOCM,  St. 
Johns,  Newfoundland;  WEAF,  N.  T. 

ALLIED  RADIO  Corp..  Chicago,  has 
installed  complete  Presto  recording 
equipment,  and  is  now  making  off-the- 
air  and  voice  recordings  at  its  plant 
located  at  833  W.  Jackson  Bldv.  Le- 
roy  W.  Beier  is  manager  of  the  new 
transcription  studio. 

PAN-AMERICAN  Radio  Productions, 
Hollywood,  has  been  auditioning  130 
quarter-hour  episodes  of  the  tran- 
scribed Charlie  Chan  series  for  E.  R. 
Squibb  &  Son,  New  York  (drug  prod- 
ucts). Radio  rights  to  the  series  are 
controlled  by  the  Irving  Fogel  Radio 
Productions.  Hollywood.  The  deal,  if 
concluded,  would  call  for  Squibb's 
sponsorship  in  Latin-America. 

LITTLE  Theatre  of  the  Air,  new 
script  and  transcription  producing  firm 
in  Chicago,  now  has  its  offices  at  154 
E.  Erie  St. 

STUART  F.  DOYLE,  chairman  of 
the  board  of  directors.  Commonwealth 
Broadcasting  Co.,  owner  and  operator 
of  a  number  of  Australian  broadcast- 
ing stations,  and  chairman  of  Fidel- 
ity Radio  Ltd.,  distributors  of  re- 
corded programs  in  Australia,  has  ar- 
ranged for  a  franchise  from  Atlas  Ra- 
dio Corp.,  and  will  establish  headquar- 
ters in  Sydney  for  the  distribution  of 
the  28  Atlas  produced  radio  serials 
to  stations  in  Australia  and  New  Zea- 
land. 

WESTERN  Atlas  Radio  Distributing 
Co.,  a  unit  of  Atlas  Radio  Distribut- 
ing Corp.,  has  opened  West  Coast  of- 
fices in  the  Equitable  Bldg.,  Holly- 
wood. Ray  Coffin,  for  four  years  with 
Atlas  in  Des  Moines,  has  been  placed 
in  charge  as  general  manager  with 
jurisdiction  over  the  11  western  states. 
He  is  now  organizing  a  sales  staff. 

CHARLES  MICHELSON,  programs 
and  transcriptions.  New  York,  has 
moved  to  545  Fifth  Ave. 


Drene's  February  Spots 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Drene  Shampoo),  will 
start  a  special  month-long  cam- 
paign Jan.  31  on  a  long  list  of 
stations,  using  two  or  more  live 
one-minute  announcements  five 
nights  weekly.  Larger  number  of 
announcements  will  be  used  in 
those  markets  where  the  NBC 
Jimmy  Fidler  show  is  not  heard. 
About  $150,000  will  be  spent  on 
the  special  campaign,  it  is  report- 
ed. Howard  H.  Hudson,  radio  time 
buyer  of  H.  W.  Kastor  &  Sons 
Adv.  Co.  Inc.,  Chicago  agency 
handling  the  Drene  account,  de- 
clined to  reveal  the  complete  sta- 
tion list. 


President  Sees  FCC 

MATTERS  of  radio  policy  were 
discussed  at  a  conference  at  the 
White  House  Jan.  14,  participated 
in  by  President  Roosevelt  with 
Chairman  Frank  R.  McNinch  and 
Commissioner  T.  A.  M.  Craven  of 
the  FCC.  No  details  were  divulged, 
but  immediately  following  his  vis- 
it, Chairman  McNinch  announced 
the  FCC  reprimand  in  the  Mae 
West  case  and  also  the  new  pro- 
nouncement of  policy  in  connec- 
tion with  licensing  of  second  sta- 
tions to  licensees  in  communities 
in  which  they  already  operate  sta- 
tions. It  was  Commissioner  Cra- 
ven's first  conference  with  the 
President  since  he  was  elevated 
from  chief  engineer  to  commis- 
sioner last  summer. 


AMP  Custom  Discs 

GRIFFITH  B.  THOMPSON,  for- 
mer NBC  New  England  sales 
manager  and  for  the  past  year 
radio  director  of  Bermingham, 
Castleman  &  Pierce,  New  York 
agency,  has  joined  Associated  Mu- 
sic Publishers  Inc.,  to  organize 
and  direct  a  commercial  recording 
department.  The  company  hereto- 
fore has  conducted  a  recorded  li- 
brary service.  New  subscribers  to 
the  library  include  WABC,  KARM, 
WSYR,  KFYR. 


INTRODUCTION  of  facsimile  in 
Spokane  within  six  months  was 
announced  Jan.  14  by  Louis  Was- 
mer,  president  of  KHQ  and  KGA. 
He  said  that  the  first  "daily  news- 
paper of  the  air"  would  be  of- 
fered listeners  who  would  be  sold 
attachments  for  their  receivers  at 
a  cost  of  not  more  than  $50. 


Los  Angeles  Labor  Case 

AFTER  receipt  of  complaints  from 
labor  organizations  about  broad- 
casts over  KFI,  Los  Angeles,  spon- 
sored by  "Neutral  Thousands",  an 
organization,  the  FCC  made  in-~ 
quiries  concerning  the  progi-am^ 
with  the  result  that  the  station, 
has  discontinued  such  broadcasts,. 
Chairman  McNinch  asserted  Jan^ 
14.  He  said  labor  organizations; 
had  protested  that  KFI  refused 
them  time  but  that  in  the  ex- 
change of  correspondence  it  de- 
veloped that  KFI  refused  the  la- 
bor organizations  the  right  to  use 
facilities  after  its  lawyers  had 
held  that  the  script  was  "libelous". 
Upon  further  inquiry,  he  said,  it 
developed  that  KFI  had  decided 
to  discontinue  acceptance  of  the 
"Neutral  Thousands"  series.  Mr. 
McNinch  emphasized  the  FCC  did 
nothing  more  than  make  inquiries 
and  did  not  instruct  the  station 
one  way  or  the  other. 

Power  Boost 

AUTHORIZED  to  increase  its  day- 
power  five-fold  and  to  double  its 
night  output,-  KFNF,  Shenandoah, 
la.,  is  installing  a  completely  new 
transmitting  plant,  which  probably 
will  be  ready  within  a  few  weeks, 
according  to  an  announcement  by 
the  station.  Operating  on  the  890 
kc.  channel,  KFNF,  on  Dec.  31  was 
authorized  to  increase  its  day 
power  from  1,000  to  5,000  watts^ 
and  its  night  power  from  500  to 
1,000  watts.  The  station,  operated 
by  Henry  Field,  prominent  Middle- 
western  merchant,  has  been  on  the 
air  since  1924.  A  new  transmitter- 
site  will  be  used  and  new  buildings 
and  towers  erected. 


This  Big 
Popular  Pioneer 

Station 
Gives  Advertisers 
Best  Results 
in   the  Heart 
of  the 
Rich  Ohio  Valley 
★ 

820  Kc.    C.B.S.  Outlet 


WHAS 

50,000  WATTS 

NATIONALLY  CLEARED  CHANNEL 


AS  an  intelligent  buyer  of  time  on  the  air 
you've    probably    reached    the  point 
where  the  accustomed  sales  magic  of  the  hoke 
artists  gives  you  an  acute  pain  in  the  pants. 

So  we're  submitting  just  the  very  bare 
facts  about  what  we  have  to  sell  .  .  .  feeling 
that  if  it  best  meets  your  needs  you  are  just 
as  eager  as  we  are  to  make  a  deal  mutually 
profitable. 

Latest  survey  of  our  Proved  Primary  Lis- 
tening Area  shows  total  annual  sales  of 
$2,738,119,583  .  .  .  Food  sales  $292,726,998. 
.  .  .  Filling  station  sales  $77,575,083.  .  .  . 
Drug  sales  $52,545,833.  Population  4.932.307. 
.  .  .  Families  1,267,519.  .  .  .  Radio  Homes 
904,999.  .  .  .  Income  taxpayers  134,204. 

Edward  Petry  &  Company 

National  Representatives 


COURIER.JOURNAL  &  LOUISVILLE  TIMES  STATION 
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Cantor  Wins  Poll 

RADIO  POLL  of  Eaton  Paper  Co., 
Pittsfield,  Mass.,  declares  Eddie 
Cantor  to  be  America's  favorite  ra- 
dio star.  The  poll  has  been  conduct- 
ed for  three  months  on  11  stations, 
and  was  also  advertised  in  na- 
tional magazines.  Announcement  to 
Cantor  was  made  on  his  Texaco 
Hour  on  Jan.  5;  a  gold  plaque 
mounted  on  ebony  will  be  given  to 
him  by  the  company. 


Jewelry  Firm's  Plans 

WOLCOTT  Co.,  Providence,  R.  L, 
manufacturing  jeweler,  has  ap- 
pointed Niles-Richman  Co.,  New 
York,  to  direct  advertising.  The 
firm's  first  consumer  campaign  will 
include  spot  announcements  in  a 
few  markets,  to  start  in  February. 


H ARTFO  R  D 


13  -f-  13  =  52 

•  Many  of  our  national  and 
local  advertisers  originally  con- 
tracted for  just  13  weeks.  After 
they  saw  the  direct  results — 
they  renewed  for  another  13 
weeks  and  another.  Now  the 
contracts  are  for  52  consecutive 
weeks  because  they  get  continu- 
ous results. 

yalional  Representative 
CRAIG  &  HOLLINGBERY,  INC. 


CBS  and  Union  Settle 
Hollywood  Wiring  Case 

DISPUTE  over  installation  of  elec- 
trical equipment  in  the  new  CBS 
Hollywood  studios  now  being  erect- 
ed at  Sunset  Blvd.  and  Gower  St. 
has  been  satisfactorily  adjusted, 
Al  Speede,  business  agent  of  Stu- 
dio Electricians  &  Sound  Tech- 
nicians Local  40,  International 
Brotherhood  of  Electrical  Workers, 
announced  early  in  January  follow- 
ing a  series  of  conferences  between 
contractors,  network  and  union  of- 
ficials. 

The  electricians  in  early  Decem- 
ber halted  installation  of  approxi- 
mately $50,000  worth  of  sound 
equipment  because  it  was  assem- 
bled in  the  Western  Electric  Co. 
plant  in  the  East  before  being 
shipped  to  the  West  Coast.  The  de- 
mand was  made  that  the  equipment 
be  returned  to  the  eastern  plant, 
or  taken  down  and  wired  by  local 
union  men.  It  is  understood  that 
CBS  acceded  to  the  latter  request. 
Work  will  give  employment  to  be- 
tween 15  and  20  electricians  for  a 
period  of  several  weeks,  with  wages 
estimated  at  more  than  $12,000. 


Flexo  on  Michigan  Net 

SWIFT  &  Co.,  Chicago  (Flexo 
Water  Softener),  has  started  par- 
ticipation on  the  Happiness  House 
program  on  the  Michigan  Network 
and  spot  announcements  on  WSBT, 
South  Bend,  and  WKBN,  Youngs- 
town.  No  other  additions  are  con- 
templated at  present,  according  to 
H.  L.  Hulsebus,  vice-president  of 
Stack-Goble  Adv.  Agency,  Chica- 
ga,  agency  handling  the  account. 
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PARTY — A  candid  camera  shot  of 
the  announcing  staff  of  WBNS, 
Columbus,  preparing  for  the 
WBNS-RKO  Palace  Theater  Christ- 
mas Party.  Left  to  right  are  Her- 
bert Welch,  Irwin  Johnson,  Merrill 
Madden  and  Russell  Canter.  With 
the  proceeds  of  the  show  the  sta- 
tion and  theater  gave  new  toys  to 
1,500  needy  children. 

Feud  With  Lundberg 

GROVE  LABORATORIES  Inc., 
St.  Louis  (Bromo-Quinine) ,  spon- 
sor of  Gen.  Hugh  S.  Johnson  four 
evening  a  week  on  NBC-Blue,  on 
Jan.  13  turned  the  General's  broad- 
cast time  over  to  Ferdinand  Lund- 
berg, author  of  America's  Sixty 
Families.  The  book  was  quoted  in 
radio  speeches  of  Assistant  Attor- 
ney General  Jackson  and  Secretary 
of  the  Interior  Ickes.  Gen.  Johnson, 
both  on  the  air  and  in  his  column 
syndicated  to  Scripps-Howard 
newspapers,  declared  that  state- 
ments in  the  book  were  false,  in- 
cluding references  to  himself. 
When  Lundberg  asked  for  an  op- 
portunity to  answer  the  charges, 
the  General  asked  to  have  his  time 
made  available  for  the  purpose. 
Mr.  Lundberg  is  currently  being 
sued  for  $250,000  by  E.  I.  Du  Pont 
de  Nemours  Inc.,  for  libelous  re- 
marks in  the  same  book.  Grove 
agency  is  Stack-Goble  Adv.  Agen- 
cy, Chicago. 


Lewis-Howe  Spots 

LEWIS-HOWE  Co.,  St.  Louis  (N- 
R  remedy)  has  placed  a  portion  of 
its  N-R  business  with  Stack-Goble 
Adv.  Agency,  Chicago.  Thirty-five 
word  to  one-minute  announcements 
broadcast  11  times  weekly  have 
been  started  on  four  stations  of  the 
Don  Lee  network— KGB,  KDB, 
KFRC  and  KHJ. 
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Canadian  Publishers  Plot 
Methods  to  Stop  Network: 
Broadcasts  in  Dominion 

AT  A  CLOSED  meeting  Jan.  10  in 
the  offices  in  Toronto  of  the  Ca 
nadian  Daily  Newspapers  Associa 
tion,  Gladstone  Murray,  genera 
manager  of  Canadian  Broadcasting 
Corp.,  discussed  with  newspape 
and  magazine  publishers  of  the  I)c- 
minion  the  CBS  commercial  net 
work  development.  A  reliable  source 
indicates  that  both  the  newspapei 
and  magazine  publishers  wanted  tc 
know  how  far  the  importation  ol 
American  network  programs  on  a 
coast  -  to  -  coast  Canadian  network 
was  going  to  go  and  claimed  that 
due  to  these  programs  and  othei 
network  programs  originating  ir 
the  Dominion  through  the  CBC 
they  were  losing  big  advertising 
appropriations. 

It  is  understood  that  one  pub- 
lisher suggested  that  Parliameni 
be  asked  to  grant  CBC  a  subsidj 
over  a  number  of  years  so  commer- 
cial programs  will  not  have  to  bt 
carried.  Gladstone  Murray,  CBC 
general  manager,  clarified  the  com 
mercial  situation,  it  is  understood 
and  explained  to  the  publisher; 
that  radio  is  now  an  advertising 
medium  of  recognized  standing. 

The  association  formed  a  com 
mittee  to  consult  with  the  CBC 
from  time  to  time  on  commercia 
business,  with  Col.  R.  F.  Parkinsoi.j 
of  the  Ottawa.  Journal,  presiden.j 
of  the  CDNA  as  chairman,  and  F 
I.  Kerr  of  the  Hamilton  Spectator 
Victor  Sifton,  Winnipeg  Fre^ 
Press;  T.  F.  Drummie,  Saint  Johi 
Telegraph  -  Journal.  Representinj 
periodicals  on  the  committee  wer 
N.  R.  Perry,  MacLean's  masrazine 
E.  R.  Milling,  Consolidated  Pres 
Ltd.;  T.  J.  Tobin,  Canadian  Coun 
t)~yman.  Representing  Canadiai 
Weekly  Newspapers  Association  oi 
the  committee  were  George  James 
Barrie  Examiner;  Alex  McLare) 
and  C.  V.  Charters,  executive  mem 
bers  of  the  association. 

The  CDNA  issued  a  statemen 
after  the  meeting  that  "closer  cc 
operation  between  the  press  an 
the  CBC  would  not  only  be  mutuai 
ly  advantageous,  but  would  serv 
the  public  interest  as  well."  Thi 
and  a  list  of  the  publishers  on  th 
committee  and  Gladstone  Murray' 
presence  were  all  that  appeared  i 
the  Canadian  press  about  this  meet 
ing.   

New  WEBC  Building 

THE  new  three-story  WEBC  Bldg 
its  upper  floor  devoted  entirely  t 
radio,  was  formally  opened  in  Di, 
luth  Jan.  6  with  much  fanfare  an 
ceremony  under  the  direction 
Walter  C.  Bridges,  founder  an 
general  manager  of  the  statioi 
The  new  studios  are  reported  to  t 
the  most  modern  and  best  equippe 
in  the  Northwest.  WEBC,  a  pi( 
neer  station,  boasts  among  i1 
"alumni"  such  well  known  rad 
figures  as  Pierre  Andre,  the  ai 
nouncer ;  Pat  Murphy,  now  with  tl 
Girl  Alone  program;  Frank  Dan 
with  Hope  Alden's  Romance;  Te 
Hedinger,  now  assistant  productic 
manager  of  Bing  Crosby's  Mus 
Hall;  Louis  LaMarr,  WGN,  Ch 
cago;  Morris  Cannelin,  WTM 
Milwaukee;  George  Hogan,  WCAT 
Philadelphia ;  Brooks  Hendersc 
and  Jack  Lellman,  KSTP,  St.  Pau 

GRISWALD  MFG.  Co.,  New  Yor 
on  Jan.  23  will  present  J.  Alden  E 
kins,  vocalist,  on  WEAF,  New  Yor 
Sundays    for   13    weeks.  Agency 
charge  is  BBDO,  New  York.  : 
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IbC  Appoints  Director 
f   Television  Scenery 

:CHAEL  WEIGHTMAN-SMITH 
s  been  appointed  director  of  tele- 
don  scenic  design  of  National 
oadcasting    Co.'s  experimental 
evision   staff.   Mr.  Weightman- 
lith  formerly  designed  costumes 
"id  settings  for  operas  presented 
the    San    Francisco  Chamber 
j)era  Co.,  and  he  spent  a  year  in 
|)llywood,  where  he  was  associat- 
-  with  Robert  Edmond  Jones  and 
ildric  Gibbons,  among  the  coun- 
j/s  outstanding  designers. 
iMr.    Weightman-Smith    is  the 
|st,  and  so  far  the  only  director 
'j    television    scenic    design  in 
^j-nerica.  He  points  out  that  the 
leat  difference   between  theater 
id    television    sets    lies    in  the 
lount  of  detail.  In  television,  he 
ys,   "every  separate   section  of 
e  setting  must  be   a  complete 
2ture  in  itself  so  that  no  matter 
lat  pick-up  angle  is  taken  by  the 
anoscope   camera,   the  televised 
lage  will  always  show  a  balanced 
sign    in    the    background."  In 
■^ge  settings,  on  the  other  hand, 
(verything  tends  toward  extreme 
!nplicity,  with  reliance  on  various 
_;jrhting  schemes  to  bring  out  the 
|Dod  of  the  scene.  Then,  too,  the 
leater    audience    has    a  single 
i.gle  of  vision  .  .  .  there  are  no 
lute  angles  of  vision  from  the 
le  of  the  setting." 
'''Concerning  color,   Mr.  Weight- 
jan-Smith  says  that  as  time  goes 
I',  more  will  be  discovered  about 
ie  sensitivity  of  the  Iconoscope 
various  colors,  but  for  the  pres- 
!t,  all  scenery  is  done  in  black, 
^lite,  and  various  shades  of  gray, 
order  to  produce  a  good  image 
black-and-white.  As  in  the  case 
motion  pictures,  he  says,  cer- 
|in  shades  of  color  result  in  an 
lage   very   different   from  that 
oduced  in  the  human  eye. 
f,A  television  presentation,  "When 
ley  Play  a  Waltz,"  held  late  in 
''i?cember,   particularly  stressed 
ittings  and  color,  which  were  de- 
^^ned    and    discussed    by  Mr. 
•leightman- Smith. 


5; 

OB.,  Newark,  on  Jan.  3,  broadcast 
j:  appeal  for  blood  donors  who  had 
i^overed  from  rabbit  fever  (tulare- 
j-B).  The  appeal,  part  of  the  Trans- 
idio  Press  news  spot  at  6 :45  p.  m., 
s  originally  received  from  Manhat- 
■)i  Eye,  Ear  and  Throat  Hospital, 
iiere  a  young  woman  from  Los  An- 
jles  was  ill  with  the  disease,  con- 
icted  from  a  lucky  rabbit-foot  given 
r  by  her  husband.  Several  answers 
•re   received  and   the   woman  was 
•en  two  transfusions.  She  is  still  in 
'■^  hospital,  but  much  improved. 


FOR  CHARITY— WRGA,  Rome, 
Ga.,  raised  money  and  provisions 
for  the  needy  during  the  holidays. 
Here  is  a  small  portion  of  the  huge 
roomful  of  food  baskets  distributed 
on  Christmas.  In  photo  (1  to  r)  are 
H.  H.  Keel,  First  Commissioner  of 
Rome;  Major  Will  A.  Patten, 
WRGA  news  editor;  Happy  Quar- 
les,  WRGA  manager;  Maj.  Ruth 
Horgan,  local  Salvation  Army  head. 


Clark  Publicized 

EARLY  in  the  morning  on 
New  Year's  Day,  J.  B.  Clark, 
publicity  director  and  sports- 
caster  of  WPTF,  Raleigh,  N. 
C,  fell  over  a  construction 
barricade  and  hurt  his  arms. 
He  went  to  the  WPTF  stu- 
dios and  did  his  two  hour 
stint,  finding  out  later  that 
both  arms  were  broken.  An 
alert  AP  man  picked  up  the 
yarn  and  released  it  nation- 
wide under  a  "Show  Must  Go 
On"  caption  and  Clark  can't 
figure  out  how  to  open  all 
of  the  letters  and  telegrams 
that  he's  received. 


Television  Society 

HOLLYWOOD  Television  Society 
has  applied  to  the  FCC  for  a  tele- 
vision broadcasting  license,  through 
George  Mahaffy,  who  is  named  as 
trustee.  The  application  asks  pei*- 
mission  to  broadcast  television  and 
colorvision  for  experimental  recep- 
tion of  amateur  receivers.  The  So- 
ciety, headquartered  at  763  N. 
Gower  St.,  that  city,  includes 
camera,  projection,  sound  and  ra- 
dio men  associated  with  the  motion 
picture  and  radio  industries.  Offi- 
cers of  the  association,  recently 
elected  are  George  H.  Seward  and 
William  Praeger,  president  and 
vice-president,  respectively,  and 
Thomas  Adams,  secretary. 


Clean  as  a  Hound's  Tooth 
as  to  Programming  and  Sound 
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CANADA  APPROVES 

Listeners  Like  Net  Series 


-From  the  States- 


SINCE  Unites  States  networks 
have  increased  their  affiliations  in 
Canada  the  additional  service  has 
met  with  widespread  approval  of 
Canadian  listeners.  Especially  is 
this  true  of  the  northern  and  west- 
ern sections  of  the  Dominion  where 
listeners  had  found  it  difficult  to 
tune  in  popular  programs  that  are 
now  carried  by  their  local  stations. 

Religious  leaders,  however,  are 
objecting  to  the  airing  of  commer- 
cial programs  on  Sunday.  Church 
services  formerly  broadcast  in  early 
Sunday  evening  hours  have  been 
replaced  on  many  local  privately- 
owned  stations  by  American  com- 
mercial programs.  According  to 
Gladstone  Murray,  genei'al  man- 
ager of  CBC,  the  local  stations  may 
retain  the  non-paying  religious  pro- 
grams or  broadcast  commercial 
programs  and  the  CBC  is  power- 
less to  alter  the  situation. 

When  the  CBC  board  of  gover- 
nors met  last  November,  the  Lord's 
Day  Alliance  group  objected  to 
Sunday  commercials,  claiming  them 
transgressions  of  the  Canadian 
Lord's  Day  Alliance  Act.  At  that 
time  the  CBC  referred  the  matter 
to  a  committee.  According  to  re- 
liable sources,  the  CBC  is  turning 
down  commercial  programs  on 
Sunday  evenings  to  maintain  more 
balanced  program  production  on 
government-owned  stations. 


PROGRAMS  for  the  second  broad- 
cast of  the  NBC  Symphony  orchestra 
under  Arturo  Toscanini  were  jjrinted 
on  sheets  of  cork  to  prevent  rustling. 


Television  in  London 

WITH  London  shops  now  off'ering 
television  receivers  at  prices  rang- 
ing from  $175  to  $600  and  encour- 
aging installment  buying,  the  Lon- 
don Observer  repoi'ts  there  were 
nearly  9,000  such  receivers  in  use 
in  Great  London  before  Christmas 
and  it  anticipated  that  another  1,- 
000  would  be  sold  during  the 
Christmas  season.  Twice  daily  tele- 
vision broadcasts  are  offered  by  the 
British  Broadcast  Corp.,  first  to 
bring  out  television  as  a  public  ser- 
vice, and  great  stimulus  was  given 
to  looking-in  by  the  recent  televis- 
ing of  the  Coronation,  the  Armis- 
tice Day  services  and  the  Wimble- 
don tennis  matches. 


IN  BIRMINGHAM 


WSCN 


Birmingham  "home  folks"  keep 
their  dials  tuned  steadily  to 
WSGN.  Low  cost  coverage  of 
the  rich  Birmingham  market 
makes  it  "Alabama's  best  radio 
buy"  for  the  advertiser! 


The  News 
Age- Herald 
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Birmingham 
1310  KC. 

Affiliated  With 

NEC    BLUE  NETWORK 


ouble  l^nes^inoye 

as  much 

iraffic 


— says  the  Major. 

Yes,  and  two  good  radio  stations  double 
results  .  .  .  WIS  and  WPTF  — the  Carolina 
Combination  —  intensely  covering  the  two 
rich  cotton-tobacco  areas  of  the  Carolinas, 
prove  this  beyond  doubt.  Try  these  twin 
stations  for  faster  moving  sales  in  these 
profitable  markets  .  .  .  Sold  at  one  low  rate. 


Major  R.  E.  Zultz 


The  Carolina 

COMBINATION 
WIS  WPTF 


COLUMBIA,  S.  C. 
5000  WATTS,  NBC 


RALEIGH,  N.  C. 
5000  WATTS,  NBC 


Represented  bv  Free  &  Peters,  Inc.  Sold  at  one  low  ratt 
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Jimmy  Fidler  Sued 

JIMMIE  FIDLER,  Hollywood  gos- 
sip sponsored  by  Procter  &  Gamble 
■on  NBC-Red  for  Drene  shampoo, 
\vas  sued  Jan.  3  by  Constance  Ben- 
tiett,  screen  actress,  in  Superior 
Court.  Miss  Bennett  asks  $250,000 
■damages  for  allegedly  stating  on 
}iis  Dec.  28  broadcast  that  she  had 
feeen  grossly  discourteous  to  Patsy 
Kelly,  actress.  Also  cited  as  de- 
fendants are  Procter  &  Gamble 
Distributing  Co.,  Procter  &  Gamble 
Mfg.  Co.,  NBC,  Earl  C.  Anthony 
Inc.,  operating  KFI,  H.  W.  Kastor 
<&  Sons  Adv.  Co.  Inc.,  and  others. 


Food  &  Drugs  Bill  Passes  House 


(Continued  from  page  17) 
ing  should  be  permitted  anywhere     the   FTC,  whom 
and  penalties  must  be 


7    out  of  10 

Listeners  to 
BUFFALO  STATIONS 

tune  in 

WGR  or  WKBW 

between  5  and  7  P.  M. 
says  Ross  Federal 

BUFFALO  BROADCASTING 

CORPORATION 
RAND  BUILDING,  BUFFALO 

Represented  by 

FREE  &  PETERS 


by  anyone, 

strong  enough  to  insure  this." 

Answering  an  inquiry  from  the 
floor  why  a  Welch's  grape  juice  ad- 
vertisement attributing  certain 
health  properties  to  its  use  was  al- 
lowed to  be  printed  seven  months 
after  the  Federal  Trade  Commis- 
sion had  issued  a  cease  and  desist 
order  against  the  company  in  mak- 
ing such  statements.  Rep.  Chap- 
man (D-Ky.)  said  it  was  "because 
a  cease  and  desist  order  is  abso- 
lutely ineffective  in  preventing 
false  advertising".  Representative 
Chapman,  as  he  attacked  the  "mild- 
ness" of  the  bill,  exhibited  a  collec- 
tion of  patent  medicines  and  cure- 
alls  "which  are  supposed  to  cure 
everything  from  diabetes  to  blood 
poisoning". 

Substitute  Defeated 

Rep.  Halleck  (R-Ind.),  and  Rep. 
Sirovich  (D-N.  Y.),  spoke  in  favor 
of  the  Lea  bill  as  written  and 
against  the  proposal  of  Reps.  Ken- 
ney  and  Chapman  to  apply  without 
warning  the  supreme  penalty  for 
every  violation,  regardless  of  an  in- 
tent to  mislead  the  public. 

Rep.  Coffee  (D-Wash.)  spoke  in 
favor  of  placing  jurisdiction  in  the 
hands  of  the  Food  &  Drug  Admin- 
istration and  flayed  the  ineffective- 
ness of  the  FTC  cease  and  desist 
orders.  He  pointed  to  the  Welsh 
grape  juice  incident  and  referred 
to  Commissioner  Ewin  Davis,  of 


WILLARD  HOTEL 


HALF  a  million  was  recently  spent  to  make  this 
world  famous  hotel  Washington's  newest  in 
equipment  and  comfort.  To  facilitate  business  or  pleasure 
contacts  in  the  capital,  live  at  this  central  downtown  ad- 
dress. 

Grand  Ballroom  seats  1,200.  Adjoining  Small  Ballroom  seats 
600.  Other  Meeting  Rooms  accommodate  30  to  350.  Public 
Speaking  Devices,  Special  Convention  Rates,  Individual  Con- 
vention Service.  Centrally  located  for  every  convention  ac- 
tivity. 

WILIARD  HOTEL 

I4th  &  Pennsylvania  Avenue  Washington,  D.  C. 
Write  Convention  Manager  Today  for  Literature 

Mew  York  Representative  Chicago  Representative 

Mr.  Robert  F.  Warner  Mr.  Janes  N.  Mills 

II  West  42nd  Street  II  South  La  Salle  Street 

New  York,  New  York  Chicago,  Illinois 

Longacre  5-4500  Randolph  7774 


he  said  had  a 
brother  who  was  a  director  of  the 
Welch  company. 

This  brought  a  sharp  reply  from 
Rep.  Bulwinkle  (D-N.  C).  Other 
members  arose  to  defend  Davis  and 
praise  the  service  of  their  former 
colleague  on  the  FTC.  Rep.  Coffee 
withdrew  any  reflection  on  Davis 
but  continued  to  point  to  the  Welch 
advertisement  in  the  face  of  a 
cease  and  desist  order. 

Rep.  Kenney  offered  his  substi- 
tute amendment  for  section  14-a 
which  he  said  would  put  "more 
teeth  in  the  measure."  It  was  de- 
feated 52  to  37. 

Rep.  Mapes  moved  to  strike  out 
section  2  and  renewed  his  argu- 
ment that  jurisdiction  should  go  to 
the  food  and  drug  administration. 
Rep.  Lea  insisted  that  such  matters 
should  go  before  a  quasi-judicial 
body  like  the  FTC  and  not  be  han- 
dled by  a  bureau  or  strict  adminis- 
trative unit  of  the  Government. 

The  House,  which  considered  the 
bill  as  a  committee  of  the  whole, 
sustained  the  committee  chairman 
and  defeated  the  Mapes  motion  by 
a  voice  vote. 

Rep.  Bruce  Barton  (R-N.  Y.), 
chairman  of  Batten,  Barton,  Dur- 
stine  &  Osborn,  took  the  floor  in 
support  of  the  legislation  but  asked 
for  two  clarifying  amendments  to 
the  section  defining  the  term  "false 
advertisement".  These  were  re- 
jected. 

The  New  Yorker  told  the  House 
that  95%  of  the  advertisers  favored 
the  Lea  bill  and  said  it  would  af- 
fect only  about  b%  who  desire  to 
mislead  the  public  by  false  claims. 
He  said  no  honest  advertiser  or  re- 
spectable publisher  or  broadcaster 
had  anything  to  fear  from  the  leg- 
islation. 

All  amendments  offered  to  the 
bill  were  voted  down  with  the  ex- 
ception of  one  offered  by  Represen- 
tative Cox  (D-Ga.)  which  exempt- 
ed from  section  2  the  corpora- 
tions operating  under  the  Packers 
and  Stockyard  act.  Section  one  of 
the  bill  carried  this  provision  and 
Chairman  Lea  accepted  the  Cox 
amendment  to  section  2. 

A  motion  by  Rep.  Kenney  to  re- 
commit the  bill  with  instructions  to 
substitute  his  amendment  for  sec- 
tion 14-a  was  voted  down  by  a 
voice  vote. 

Committee  Report 

In  its  report  to  the  House,  the 
Interstate  &  Foreign  Commerce 
Committee  explained  the  purposes 
of  the  bill.  As  to  the  needs  for 
amending  section  5  of  the  existing 
law,  the  committee  said: 

"The  words  'unfair  methods  of 
competition'  in  section  5  have  been 
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in  the  nation's  eighth  riche 
market! 


MINNEAPOL 


NEW  i 
TRANSMITTER  j 

increased! 
coverageI 

ubasic  red 

IffllB  N  E_  T  WORK 

^SAINT^^^L 


Page  72  •  January  15,  1938 


BROADCASTING  •  Broadcast  Advertisin 


LARGEST 


'listrued  by  the  Supreme  Court  as 
Jftving   the    Commission  without 
irisdiction  to  issue  cease  and  de- 
kt  orders  where  the  Commission 
ifs  failed  to  establish  the  existence 
Ij  competition.  In  other  words,  the 
)(t  is  construed  as  if  its  purpose 
ire  to  protect  competitors  only 
d  to  afford  no  protection  to  the 
nsunier  without  showing  injury 
a  competitor.  Thus,  if  a  person, 
Ttnership,  or  corporation  has  a 
ipnopoly  in  a  certain  field,  so  that 
ere  is  no  competitor,  his  acts,  no 
tter  how  deceptive  or  misleading 
d  unfair  to  the  consuming  pub- 
,  may  not  be  restrained.  Similar- 
where  all  of  those  engaging  in 
particular  line  of  commerce  are 
rticipating  in  the   same  unfair 
thod,  the   Commission   may  be 
pwerless   to   act   for  consumer's 
j-otection." 

1 ;  '"By  the  proposed  amendment  to 
J  -ction  5,"  the  committee  continued 
■  i.  its  report,  "the  Commission  can 
[.-event    such    acts    or  practices 
|hich  injuriously  affect  the  general 
Ublic  as  well  as  those  which  are 
'''^iifair    to    competitors.    In  other 
jords,  this  amendment  makes  the 
Imsumer,  who  may  be  injured  by 
n  unfair  trade  practice,  of  equal 
)ncern,  before  the  law,  with  the 
erchant  or  manufacturer  injured 
y  the  unfair  methods  of  a  dis- 
jnest  competitor, 
f    "This  amendment  will  also  en- 
ble  the  Commission  to  act  more 
'  -cpeditiously  and  save  time  and 
1  loney  now  required  to  show  actual 
ompetition  and  the  injurious  ef- 
fect thereon  of  the  unfair  methods 
a  question." 

Debate  on  False  Advertising 

I  The  report  discussed  at  length 
Ke  subject  of  advertisements  and 
specially  section  15  defining  false 
idvertisement,  which  brought  ex- 
ended  debate  on  the  floor.  On  this, 
fie  committee  said: 

"Salesmanship  and  advertising 
Ire  inextricable  from  the  promo- 
;on  and  operation  of  business 
mder  our  economic  system.  They 
i^ave  the  common  purpose  of  in- 
ucing  the  purchase  of  the  seller's 
roduct.  It  is  the  case  of  the  ad- 
ocate  boosting  his  own  cause, 
ommon  experience  discounts 
tatements  of  a  zealous  advocate 
;nd  weighs  his  declarations  in  the 
ght  of  his  own  self-serving  finan- 
X.al  purposes.  Reasonable  latitude 
lust  be  conceded  to  the  salesman 
nd  advertiser  in  boosting  his  own 
roduct. 

"It  is  not  the  purpose  of  this 
Dmmittee  to  ignore  the  realities 
ef  'f  this  situation. 

"On  the  other  hand,  we  cannot 
?nore  the  evils  and  abuses  of  ad- 
ertising;  the  imposition  upon  the 
msuspecting;  and  the  downright 
riminality  of  preying  upon  the 
if  ''ick  as  well  as  the  consuming  pub- 
c  through  fraudulent,  false,  or 
J  lubtle  misleading  advertisements, 
j  "The  need  of  amending  the  ex- 
citing act  to  give  the  Federal 
Jrade  Commission  more  effective 
antrol  over  advertising  as  an  un- 
iir  practice,  is  urgent  and  mani- 

3St. 

"The  provisions  of  this  bill  cov- 
I'ing  false  advertising  are  far 
aaching  but  we  believe  entirely 
arranted,  necessary  for  the  effec- 
ve  control  of  illegitimate  adver- 
sing  and  yet  drawn  with  due  re- 
ard  to  the  rights  of  legitimate 
dvertising.  We  believe  the  legis- 
•tion  is  based  on  necessity  and 
>und  reason  and  that  due  discrim- 
lation  has  been  made  in  applying 


PIE  BITER— Larry  Elliott,  chief 
announcer  of  WJSV,  Washington, 
buried  his  bicuspids  in  this  prize- 
winning  entry  during  WJSV's  pie 
contest  on  the  Aladdin's  Kitchen 
cooperative  program.  Assistant 
eater  is  Elinor  Lee,  WJSV  home 
economist.  Among  sponsors  on  the 
program  are  Chestnut  Farms 
Dairy,  National  Dairies  subsidiary, 
and  Potomac  Electric  Power  Co. 
All  pies  in  the  contest  were  sent  to 
Central  Union  Mission  after  the 
judges  were  through. 

penalties  to  fit  the  varying  mag- 
nitude of  the  offenses  involved. ' 

"Among  the  most  obvious  needs 
of  the  F.T.C.  act  are  those  of 
giving  more  effective  control  of 
advertisements  affecting  the  pub- 
lic health  and  fraudulent  imposi- 
tions as  to  its  food  and  medicinal 
supplies. 

"The  advertisement  amendments 
to  this  bill  revolve  around  the  defi- 
nition of  a  'false  advertisement'  in 
section  15.  A  false  advertisement 
is  defined  as  one  'which  is  mis- 
leading in  a  material  respect.'  Cer- 
tain specified  matters  are  to  be 
considered  in  determining  whether 
or  not  an  advertisement  is  mislead- 
ing. This  definition  is  very  broad. 
It  will  be  noted  that  a  fraudulent 
intent  is  not  a  necessary  element 
of  a  false  advertisement.  The  es- 
sential elements  of  a  false  adver- 
tisement are  that  it  is  misleading, 
and  misleading  in  a  material  re- 
spect. It  places  on  the  advertiser 
the  burden  of  seeing  that  his  ad- 
vertisement is  not  misleading. 

"The  definition  is  broad  enough 
to  cover  every  form  of  advertise- 
ment deception  over  which  it 
would  be  humanly  practicable  to 
exercise  governmental  control.  It 
covers  every  case  of  imposition  on 
a  purchaser  for  which  there  could 
be  a  practical  remedy.  It  reaches 


every  case  from  that  of  inadver- 
tent or  uniformed  advertising  to 
that  of  the  most  subtle  as  well  as 
the  most  vicious  types  of  adver- 
tisement." 

Explaining  the  reasons  why  the 
committee  felt  jurisdiction  of  ad- 
vertisement should  go  to  the  Fed- 
eral Trade  Commission,  the  report 
said : 

"The  Federal  Trade  Commission 
as  an  independent  quasi-judicial 
body,  has  a  procedure  better  calcu- 
lated to  handle  multitudinous 
types  of  advertising  and  to  do  its 
work  to  the  greater  confidence  and 
satisfaction  of  the  public  than  any 
purely  administrative  body.  Its 
work  carries  with  it  the  combined 
elements  of  searching  investiga- 
tion, orderly  procedure,  preven- 
tion rather  than  penalization  in 
minor  cases,  and  that  judicial  fair- 
ness that  is  essential  to  the  enlist- 
ment of  confidence  by  the  public." 
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AFTER  THE  PROGRAM  WAS  OVER 

WIBW  Went  to  Phone  Offi  es  Following  Major  Bowes 

 Broadcast  to  Cover  Tallying  of  Votes  

AFTER  Major  Bowes'  salute  to 
Topeka  Jan.  6  during  the  CBS 
Amateur  Hour  sponsored  by  Chrys- 
ler Corp.,  WIBW,  Topeka,  conduct- 
ed a  15-minute  back-stage  air  scene 
which  followed  15  minutes  after 
the  Amateur  Hour  had  signed  off. 

With  Art  Holbrook  and  Judson 
Woods,  announcers,  handling  the 
remote  control  microphones,  WIBW 
went  to  the  Topeka  operating  of- 
fices of  the  Southwestern  Bell  Tele- 
phone Co.,  picked  up  and  sent  over 
the  air  the  votes  which  are  taken 
continually  during  and  a  half-hour 
after  the  broadcast. 

For  15  minutes  the  remote  staff 
brought  in  the  scene  at  the  tele- 
phone company,  where  52  special 
operators  and  20  number  tabula- 
tors received  and  tallied  votes  for 
the  amateurs. 

Among  the  notable  Topekans  who 
appeared  on  this  broadcast  were 
Herbert  G.  Barrett.  Mayor  Bruce 
Hurd,  president  of  the  Chamber  of 
Commerce;  and  R.  H.  Mott,  local 
Chrysler  dealer,  who  were  inter- 
viewed briefly  by  the  announcers 
on  their  reactions  to  the  Major's 
salute  to  Topeka. 

Topekans  cast  37,467  votes  by 
phone  for  amateurs,  considered 
somewhat  of  a  record  since  most 
honor  cities  of  the  same  size  have 
been  sending  in  about  8,000  calls. 
Ben  Ludy,  new  WIBW  General 
Manager  and  V.  B.  Gray,  person- 
al representative  of  Major  Bowes, 
arranged  the  broadcast. 


WICHITA  KANSAS 

Basic   Supplementary*  CBS 
National  Represeniotive.  EDWARD  RETRY  (k  CO.Jr^c. 


TALLY— WIBW,  Topeka,  broad- 
cast the  Major  Bowes  Amateur 
Hour  votes  after  the  CBS  program 
was  over.  Art  Holbrook  speaking 
from  the  telephone  offices. 


Breitenbach  on  75 

M.  J.  BREITENBACH  Co.,  New 
York  (Pepto-Mangan) ,  on  Jan.  3 
started  a  series  of  transcribed  an- 
nouncements on  75  stations,  to  run 
for  18  weeks,  through  May  9.  Agen- 
cy is  Morse  International,  New 
York. 


Congress  Attacks 
New  FCC  Reports 

Rep.   Luce  Calls  Transcripts 

Waste  of  Public  Money 

THE  new  FCC  practice  of  sending 
copies  of  all  of  its  actions  to  mem- 
bers of  Congress,  government  de- 
partments, state  administrations 
and  all  other  official  groups,  drew 
sharp  criticism  in  the  House  Jan. 
11  as  a  waste  of  the  "people's 
money".  The  practice  was  insti- 
tuted last  fall  on  motion  of  Chair- 
man Frank  R.  McNinch  as  one  of 
the  steps  toward  placing  the  FCC 
"in  a  glass  house"  and  in  that  way 
tending  to  diminish  the  number  of 
Congressional  and  other  inquiries 
on  the  status  of  cases  pending  be- 
fore that  body. 

In  the  debate  on  the  Independent 
Offices  Appropriations  Bill,  which 
includes  the  FCC  appropriation 
for  the  1939  fiscal  year.  Rep.  Luce 
(R-Mass.)  said  there  came  to  his 
office  on  the  preceding  day  from 
the  FCC  a  batch  of  mimeographed 
sheets,  which  he  exhibited. 

Consists  of  130  Pages 

"I  hav£  had  the  curiosity  to 
count  their  number  and  I  find  that 
there  are  130  mimeographed 
sheets",  he  said.  "If  they  were 
sent  to  every  Senator  and  Repre- 
sentative there  were  used  69,030 
pages  of  perfectly  good  paper  for 
perfectly  useless  matter.  If  any 
man  here  went  through  the  sheets 
and  will  rise  and  say  he  found  any 
profit  in  them  at  all  I  shall  be  sur- 
prised. This  is  a  transcript  of  the 
routine  doings  of  this  board  in  De- 
cember with  one  item  relating  to 
November,  wholly  wasteful,  ex- 
travagant in  the  last  degree.  This 
for  me  was  the  last  straw  that 
broke  the  camel's  back.  It  drives 
me  to  remonstrance." 

Adding  that  he  has  been  dis- 
turbed and  annoyed  and  grieved 
by  all  "this  wasting  of  the  people's 
money",  Rep.  Luce  asked  whether 
any  provision  had  been  made  in 
the  bill  for  censorship  of  such 
matei-ial. 

Chairman  Woodrum  (D-Va.),  of 
the  Appropriations  subcommittee, 
said  he  had  seen  the  document  and 
that  it  was  of  "no  interest"  to  him. 
"I  do  not  know  what  was  the  occa- 
sion for  having  such  a  voluminous 
record  sent  to  members  of  Con- 
gress, but  the  committee  is  exert- 
ing every  precaution  that  it  knows 
how  to  exert  to  try  to  prevent  un- 
necessary printing  and  binding, 
multigraphing  and  duplicating  of 
various  sorts,"  he  said. 

In  conclusion,  Mr.  Luce  said:  "I 
call  attention  to  this  in  order  to 
point  out  the  necessity  of  doing 
something  more,  the  necessitv  of 
having  some  official  or  some  board 
somewhere  along  the  line  which 
will  prevent  the  publication  of  a 
130-page  mimeographed  report  of 
the  doings  of  one  agency,  almost 
wholly  those  of  a  single  month,  the 
detailed  record  of  a  Commission 
with  which  most  of  us  having  noth- 
ing to  do  and  in  which  we  take  no 
interest.  It  is  a  striking  illustration 
of  saving  at  the  spigot  and  wast- 
ing at  the  bung.  Until  we  have 
sense  enough  to  provide  for  censor, 
these  wasteful,  extravagant  agen- 
cies of  our  government,  we  are  go- 
ing to  continue  a  burden  that  ought 
to  be  taken  from  the  taxpayers' 
shoulders. 


FCC  Asks  Newspapej 
And  Press  Association 
To  Attend  Wave  Sessio 

RULES  and  regulations  to  co- 
the  use  of  mobile  fi-equencies 
the  ultra-high  band  for  press 
tions  will  be  discussed  at  a  C' 
ference  called  by  the  FCC  for  Ja 
27  in  Washington  to  which  new 
papers  and  press  associations  ha 
been  invited.  Bands  set  aside  f 
the  press  contemplate  their  use 
covering   events   where   wire  li 
facilities  are  not  readily  availab 
such  as  sporting  events  like  go 
and  during  emergencies,  with  t 
shortwave  facilities  used  as  rela: 

The  call  for  the  conferen 
brought  out  that  at  the  inforn 
short  wave  conferences  held 
June,  1936,  representatives  of  prt 
associations  presented  data  sho 
ing  their  needs  for  frequenc 
above  30,000  kc.  and  the  mam 
in  which  they  could  be  allocat 
to  best  advantage,  after  which  sj 
cific  allocations  were  made. 

"Before  preparing  specific  ru 
and  regulations  for  adoption,  C( 
ering  in  detail  the  manner  in  whi 
these  frequencies  are  to  be  use< 
the  Commission  stated,  "fui-tl 
information  is  desired  with  resp 
to  the  conditions  in  these  bar 
as  observed  during  the  past  ye 
and  one-half." 

It  was  added  that  new  rules  £ 
necessary  since  the  type  of  sei 
ice  contemplated  by  the  allocatic 
order  (No.  19)  has  not  here 
fore  been  recognized.  "It  is  f 
desire  of  the  Commission",  s; 
the  release,  "that  any  rules  ado; 
ed  should  provide  for  maxinn 
usefulness   of  these  frequencie. 

Although  the  invitation  was  : 
rected   specifically  to  newspap( 
and  press  associations,  all  otl 
interested  groups  were  invited 
present  their  views. 


Thornton  Fisher  Series 

FRANK  H.  LEE  Co.,  New  Yc 
(Lee  Water-Bloc  Hats),  is  sp( 
soring  a  15-minute  snorts  bros 
cast  by  Thornton  Fisher,  w<, 
known  newspaper  writer,  glo' 
trotter  and  cartoonist,  every  Tu 
day,  Thursday  and  Saturday  e' 
ning  on  WNEW,  New  York. 


RADIO  POPULARITY  surv 
conducted  by  the  Boys'  Athle 
League  of  New  York  among  me 
than  22,000  boys  and  girls  betwf 
the  ages  of  6  and  16  showed  . 
Penner  to  be  No.  1  entertain 
Second  place  in  both  boys'  a 
girls'  lists  went  to  Eddie  Cantor  f 
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few  NBC  Division 
in  Sound  Effects 


t^ky  Kelly  Is  Named  Manager 
'c||>  Direct  M  and  O  Stations 

-  "1  DEVELOP  new  and  improved 
:d  effects  equipment  in  all  of 
owned  and  managed  stations, 
^'I'BC  on  Jan.  11  announced  through 
■flW.  Fitch,  business  manager  of 
*|'|.  program  department,  the  cre- 
*Son  of  a  Sound  Effects  Develop- 
and  Maintenance  Division.  X. 
Kelly,  former  head  of  the  New 
;  NEC  sound  division,  has  been 
inted  manager  of  the  new  de- 
:ment  which  will  serve  all  XBC- 
r.ed  and  managed  stations.  Zale 
^!on,  former  assistant  to  Kelly, 
-  been  named  super\isor  of  the 
■  -  York  sound  effects  division  to 
place  Mr.  Kelly.  Dillon  \\iU  be 
sponsible  for  the  management  and 
riation  of  personnel  and  equip- 
used  in  the  Radio  City  stu- 
j;.  reporting  to  William  S. 
iiney,  manager  of  NBC  produc- 
)n  division. 

Mr.  Kelly  recently  completed  a 
■  ur  of  NBC  stations  in  Boston, 
■f Washington  and  Pittsburgh,  where 
studied  the  equipment  now  in 
^•)e.  He  will  soon  leave  for  further 
'^cussions  with  NBC  officials  in 
riicago,   Denver  and  the  West 
wast. 

i'i   

Free  from  Warner 


:'ARNER  BROS.  First  National 
'::udios,  Burbank,  Cal..  on  Jan.  10 
;arted  ser\icing  498  stations 
'  roughout  the  country  with  a  free 
.eekly  release  titled  Five  Minutes 
;  Hollyivood.  It  contains  gossip, 
;aturettes  and  general  news  on 

olh-wood  motion  picture  celebri- 
as  well  as  Warner  Bros,  activi- 

95.  The  release  is  being  air-mailed 
,  program  managers  under  super- 
"ision  of  Robert  S.  Taplinger,  War- 

er  director  of  publicity. 


Offers  Mobile  Unit 


■-''INDFUL  of  the  great  part  ra- 
o  plays  in  public  emergencies, 
,;artin  B.  Campbell,  general  man- 
ner of  WFAA,  Dallas,  on  Jan.  10 
Tered  the   station's   new  mobile 
lit  transmitter,  KAXD,    to  the 
Jublic  interest,  convenience  and 
;cessity"  in  the  178  Texas  coun- 
es  throughout  the  station's  pri- 
lary    coverage    area.  Brochures 
^  ving  complete  infoi-mation  about 
Ue  unit,  telling  how  to  obtain  it, 
'  id  offering  it  to  public  service  in 
'*'nergencies,  have  been  mailed  to 
layors,     police     chiefs,  county 
idges,    sheriffs,    American  Red 
ross    chapters    and  newspapers 
.uoughout  Texas. 


is  your  best  bet 
TRA^'SKADIO 


20-Grand  Discs 

AXTON-FISHER  TOBACCO  Co., 
Louisville  (20  Grand  cigarettes), 
on  either  March  14  or  21  will  start 
transcriptions  on  15  stations  across 
the  country  from  New  York  to 
Denver.  Quarter-hour  discs,  to  be 
heard  three  days  a  week,  will  fea- 
ture Martin  Block's  Make-Believe 
Ballroom,  now  on  WNEW,  New 
York,  six  days  weekly.  The  series 
will  run  for  26  weeks,  placed  by 
McCann-Erickson  Inc.,  New  York. 


Sloan  Endo^vTuent 

ALFRED  P.  SLOAN,  General  Mo- 
tors board  chairman,  who  recently 
endowed  a  project  for  economic 
study  at  the  University  of  Chicago, 
provided  in  the  endowment  for 
"exploratory  work  leading  toward 
the  broadcasting  of  economic  infor- 
mation." The  work  would  be  in 
charge  of  the  University  Broad- 
casting Council,  which  stages  the 
NBC-Red  Round  Table  Discussions 
Sundays,  12:30  p.  m. 


Jackie  and  Jack 

JACK  HARRIS,  sportscast- 
er  on  WSM,  Nashville,  gets 
embarrassed  every  Tuesday 
night.  The  program  just  be- 
fore his  is  sponsored  by  the 
Lancaster  Seed  Co.  aiid  the 
closing  commercial  is  read 
by  a  yongster  called  "Little 
Jackie  Harris"  who  sold 
some  seed  and  won  a  ukelele. 
The  transcription  announcer 
ends  by  chiding,  "Now  you 
know  you  can  do  as  well  as 
Little  Jackie  Harris".  It's  a 
matter  of  dignity,  says  Big 
Jack. 


Peter  Pan  Foods 

J.  B.  INDERRIDEN  Co.,  Chicago 
(Peter  Pan  Fancy  Foods,  canned 
goods),  has  placed  its  account 
with  the  John  H.  Dunham  Co., 
Chicago.  One  -  minute  spot  an- 
nouncements are  being  used  on 
WAVE,  Louis\ille,  but  no  other 
additions  are  contemplated  at  the 
present  time,  according  to  Haan 
J.  Tyler,  radio  director  of  the 
agency. 


Nehi  Auditioning 

NEHI  Inc.,  Columbus,  Ga.  (bever- 
age), is  auditioning  programs  for 
a  network  series  scheduled  to  start 
in  March  on  NBC-Blue,  Fridays, 
9-9:30  p.  m.  on  an  undetermined 
number  of  stations.  Agency  is 
James  A.  Greene  &  Co.,  Atlanta. 


K  eeps 
Getting 
More 
Business 


OVER  700°  o 
Increase    in    3  years. 
THERE'S  A  reason: 
Haicaiian  Broadcasting 
System  Advertising 
DOES    NOT    COST — IT  PAYS: 

FRED  J.  HART. 
President  and  General  Manager 
San   Francisco  Office,  Californian  Hotel 
Representatives : 
CONQUEST    ALLIANCE  COMPANY 
New  York,  515  Madison  Ave. 
Chicago.  228  N.  LaSalle  St. 

0.   P.  MacGREGOR 
729  8.  Western  Ave..  Hollywood 


Buying  at  Home 

KYOS,  Merced,  Calif.,  re- 
cently developed  a  new  idea 
to  increase  sales.  In  coopera- 
tion with  the  Chamber  of 
Commerce,  a  daily  one-hour 
program  was  arranged  which 
promoted  the  city  and  all 
civic  events.  The  broadcasts 
contain  a  "buy  at  home" 
slogan.  The  program  is  sold 
on  cooperative  sponsorship 
basis  on  a  year's  contract. 
The  campaign  is  for  all  of 
1938  and  merchants  may  par- 
ticipate one  or  six  times 
weekly.  To  date  35  firms  are 
participating. 


Durkee  on  Coast 

DURKEE  FAMOUS  FOODS,  San 
Francisco,  on  Dec.  26  started  the 
first  of  a  series  of  weekly  half- 
hour  broadcasts  titled  My  Secret 
Ambition  featuring  Tom  Brene- 
man,  Wilbur  Hatch's  orchestra  and 
a  dramatic  cast,  over  8  CBS  sta- 
tions in  the  West  (KNX,  KSFO, 
KOIN,  KOL,  KVI,  KFPY,  KSL 
and  KOY).  Broadcasts  are  heard 
Sunday  evenings  7:30-8  p.  m. 
(PST).  The  cast  dramatizes  secret 
ambitions  suggested  by  the  radio 
audience.  Agency  is  Botsford,  Con- 
stantine   &    Gardner,    San  Fran- 


Avacado  Campaign 

CALAVO  Growers  of  California, 
Los  Angeles,  a  cooperative  associa- 
tion of  avacado  growers,  on  Jan. 
10  started  a  30-day  campaign  us- 
ing spot  announcements  three  and 
four  times  weekly  on  21  stations 
nationally,  in  many  instances  us- 
ing a  dealer  tie-in.  Lord  &  Thomas, 
Los  Angeles,  has  the  account. 


IBM  Amateurs 

AMATEUR  shortwave  broadcasts 
on  regular  schedule  will  start  Jan. 
31  by  members  of  the  Radio  Ex- 
perimenters' Club  who  are  employ- 
es of  the  International  Business 
Machines  Corp.,  New  York.  An 
application  for  a  group  Ration  is 
pending  before  the  FCC,  the  plan 
contemplating  a  broadcasting  sta- 
tion at  the  IBM  Country  Club,  En- 
dicott,  N.  Y.  Pending  the  applica- 
tion the  club  members  will  use  the 
call  of  one  of  the  members  under 
portable  license. 


did  you  say 

MARKET 


then,  look  at  this  .  .  . 


7 


SURE! 

NORTH  DAKOTA 

is  a  good  market 

BUT.. . 

Here  is  a  market  with  almost  the  same  population — AND,  a  per  capita 
spendable  income  almost  half  again  as  large!  "The  heart  of  Illinois"  is 
not  only  a  rich  agricultural  area  but  a  booming  industrial  center — with 
wages  up  to  new  peaks.  Folks  are  SPENDING  now  for  the  things  they  want 
and  need,  even  for  things  they  don't  need!  If  you  want  to  make  adver- 
tising dollars  get  results,  cover  this  market  with  WMBD — the  only  medium 
that  gives  complete,  economical  coverage.  327  local  advertisers  in  1936— 
86  national  .  .  .  now  with  increased  power  (5000  watts  day+ime — 1000 
watts  nite)  WMBD  is  a  better  buy  than  ever  before. 

FREE,  JOHNS  &  FIELD,  INC.— National  Representatives  .^"^^f'^^A^ 


MFMBFA  CMS  METWORK 
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Douglass  Joins  Searle 

APPOINTMENT  of  James  C. 
Douglass  as  program  director  of 
the  Central  States  Broadcasting 
System  consisting  of  KOIL,  KFAB 
and  KFOR  was  announced  Jan.  11 
by   Don    Searle,    recently  named 


general  manager.  Douglass  will 
take  over  his  new  duties  Jan.  17 
and  will  have  complete  charge  of 
programs  on  the  three  stations. 
Chuck  Miller  has  been  named  chief 
announcer  in  the  Lincoln  studios 
of  CSBS  to  replace  J.  B.  Lake  who 
has    joined    KWGB,  Hutchinson. 


PROFESSIO.XAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bidg.  Wash.,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  SILLEH 

Consuming  Radio  Engineer 

982  National  Press  BIdg. 
Washing+on,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  BIdg.       Nat  4048 
Washington.  D.  C. 


PAUL  F.  GODLEY 

Consulting  T^odio  Sngineer 
Phone:  Montclair  (N.  J.)  2-7859 


JOHN  BARRON 

Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 


HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 

FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM     BUILT  EQUIPMENT 

SAINT    PAUL,  MINNESOTA 


PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  BIdg-  Field  Office 

Washington,  D.  C.  Evanston,  III. 
District  8456  University  1419 


HERBERT  L.  WILSON 

Consulting  Radio  Engineer 

Design  of  Directional  Antennas 
and  Antenna  Phasing  Equip- 
ment. Field  Strength  Surveys, 
Station  Location  Surveys. 

260  E.  161st  St.  NEW  YORK  CITY 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

2935  Nortli  Hendeiton  Avenue 
Tclcphonei  3-6039  and  5-S945 
DALLAS,  TEXAS 


38  YEARS  PROFESSIONAL  EXPERIENCE 

APPLEBY  &  APPLEBY 

RADIO  ENGINEERS 

JASPER  &  WINCHESTER  AVES. 

ATLANTIC  CITY,  N.  J. 

Lieut.  Corpdr.  ThorrMS  Appleby,  U.S.N.R. 

President  and  Ctiief  Engineer 


ROBERT  S.  RAINS 

Special  Consultant 

Accounting  Taxes 

Munsey  Building — Washington,  D.  C. 
Telephone:  Metropolitan  2430 
Robert  S.  Rains 
Former  Special  Consultant 
Federal  Communications  Commission 


"TAey  Metre t  Miii  .  .  . 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
tU  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercicd  Department 

A  RADIO  CORPORATION  OF  AMERICA  SERVICE 

66  BROAD  STREET  NEW  YORK,  N.  Y. 


McCabe  to  KABC 

WILLIAM  D.  McCABE,  well- 
known  in  Pacific  Coast  radio  and 
advertising,  and  for  the  past  15 
months  an  ac- 
count executive 
of  K  F  A  C,  Los 
Angeles,  has  been 
appointed  m  a  n- 
ager  of  KABC, 
San  Antonio,  Tex. 
McCabe,  who  took 
over  his  new  du- 
ties on  Jan.  12, 
is  also  well-known 
in  the  Hollywood 
industry,  having 
for  several  years 
with  Nat  Ross  in  the  production  of 
independent  films.  Along  with  his 
radio  activities  he  was  a  production 
associate  at  Universal  Picture 
Corp.,  and  assistant  producer  of 
"Stroke  of  Genius,"  a  college  short 
subject,  which  has  just  been  com- 
pleted for  M-G-M  release.  He  suc- 
ceeded Gene  Cagle,  resigned. 


W.  D.  McCabe 

motion  picture 
been  associated 


Canadians  at  Cairo 

THE  Canadian  delegation  now 
route  to  Cairo  for  the  InteiTi 
tional  Telecommunications  Conf  ; 
ence  is  headed  by  Laurent  Bet. 
dry,  of  the  Department  of  Ext: 
nal  Affairs,  who  was  also  in  char 
of  the  Canadian  delegation  to  t 
Havana  Conference.  From  the  L 
partment  of  Transport  went  W; 
ter  A.  Rush,  controller  of  radi 
C.  W.  Browne,  assistant  control! 
of  radio;  J.  A.  Holmes,  radio  s 
perintendent;  Lt.-Col.  P.  Ear 
shaw,  director  of  signals,  Depai 
ment  of  National  Defence.  I 
Augustin  Frigon,  assistant  genei 
manager  of  the  CBC,  will  represe 
the  broadcasting  industry  indirec 
ly  and  the  CBC  directly. 


Stop  Wear  to  Start 

STOP  WEAR  Corp.,  Los  Angeld 
out  of  radio  in  more  than  t'^ 
years,  will  start  a  spot  campaij 
in  mid-February  calling  consul 
ers  attention  to  a  leather  dressii 
which  is  now  being  placed  on  t'. 
market.  Lord  &  Thomas,  Los  A 
geles,  is  agency. 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance. 
Forms  close  25th  and  10th  of  month  preceding  issues. 


Situations  Wanted 


Chief  engineer  small  southern  station  de- 
sires connection  north  or  east.  Box  857, 
Broadcasting. 


Program  director,  announcer,  five  vears. 
Single.  Sports,  specialty,  regular.  Refer- 
ences. Salary  open.  Box  864,  BROADCASTING. 

Chief  announcer,  New  York  station,  de- 
sires change,  anywhere.  Experienced  con- 
tinuity, production.  References.  Box  859, 
Broadcasting. 


Experienced  German  announcer  desires 
position  in  station  or  agency  handling 
German  programs.  Produces  own  shows. 
Good  salesman.  Go  anywhere.  Box  860 
Broadcasting. 

Thoroughly  experienced  1000  watt  Radio 
Station  and  Network  operation,  available 
position  station  manager,  traffic,  program 
or  production.  College  graduate,  age  26, 
references.  Box  850,  Broadcasting. 

Production  program  man.  Can  announce. 
Write  continuity  and  script.  With  station 
nine  years.  Seeks  change.  Furnish  best  ref- 
erences and  willing  to  make  small  invest- 
ment if  necessary.  Box  858,  Broadcasting. 


Experienced  time  salesman  available.  Ag- 
gressive and  good  producer.  Other  radio 
experience  and  qualifications.  Will  locate 
anywhere.  For  details  reply  explaining 
your  set-up.  Box  866,  BROADCASTING. 


Experienced  Radio  Station  Sales 
Executive,  34,  college  education, 
having  recently  severed  affiliation 
as  Assistant  Sales  Director  of  im- 
portant New  York  City  independ- 
ent station,  in  which  capacity  he 
placed  approximately  $200,000  bill- 
ing past  year  and  earned  $10,000 
on  a  commission  basis,  is  desirous 
of  joining  progressive  station  in  a 
good  market  in  the  East  as  Sales 
or  Commercial  Manager. 

Seven  years  experience  in  Radio 
Stations  as  both  Sales  and  General 
Manager,  resulting  in  a  thorough 
knowledge  of  all  station  operations 
— along  with  splendid  contacts, 
guarantee  highly  profitable  asso- 
ciation to  station  he  joins.  A  per- 
sonal interview  is  solicited  and  will 
convince  you  of  this  statement.  Box 
861,  BROADCASTING. 


Situations  Wanted  (Con'td.) 

Attention  100  waiter.  Good  diction,  pie 
ing  voice.  Ambitious  announcer,  continui 
writer,  wants  job  in  small  station.  Rest] 
guaranteed.  Salary  secondary.  Will  go  ai 
where  for  audition.  Box  865,  Broadca 
ING. 

Versatile  announcer,  production  mi 
union  musician,  organ  and  piano,  with 
years  radio  experience  desires  connect! 
with  progressive  station  or  agency.  Colle 
education.  Go  anywhere.  Box  863,  Bbo. 
CASTING. 


Has  anyone  got  the  "guts"  to  give  a  • 
ginner  a  job  as  announcer  and  continu 
writer?  Young  man  24,  single,  ambitio 
Have  passed  audition,  written  commenda 
continuity.  Small  salary  sufficient.  Deta 
samples  of  continuity,  voice  recording 
refiuest.  Box  856,  Broadcasting. 


Wanted  to  Buy 


Want  to  buy  or  lease  100  or  200  w 
station.  Or  invest  and  take  active  pa 
Box  862,  Broadcasting. 

 For  Rent — Equipment 

Approved  equipment,  RCA  TMV-7t 
field  Btrengith  measuring  unit  (ner 
direct  reading ;  Esttline  Angus  Aotoma 
Re«>rder  for  fading  on  distant  etatioi 
G.  R.  radio  frcquene;'  bridge:  radio  eseil 
tors,  etc  Reasonable  rentaL  AUied  1 
search  Laboratories,  260  East  101st  Stre 
New  York  City. 


.WANTED!! 


A  fast  growing  aggressive  two 
fisted  station  in  one  of  Amer- 
ica's first  four  marltets,  is  look- 
ing for  2  men  of  lil<e  caliber 
who  can  deliver  the  goods  in 
LOCAL  business! 

If  you  are  well  educated,  have  a 
proved  radio  background;  have 
averaged  over  550,000  a  year  for 
five  years  in  local  sales,  and  are 
interested  in  making  real  money 
in  an  A-l  market_THEN  WE'D 
LIKE  TO  TALK  TO  YOU! 


Write  Now 
Box    867,  Broadcasting 
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RAP  Locals  Considering  Proposals 
ir  Affiliation  With  National  Unions 


!t  7 


jEGATES  of  the  various  local 
pters  of  the  American  Guild  of 
10  Announcers  and  Producers 
in  New  York  Jan.  7  to  decide 
ther  to  maintain  their  position 
in  independent  organization  or 
ffiliate  with  the  American  Fed- 
ion  of  Radio  Artists,  or  Ameri- 
Radio  Telegraphists  Associa- 
.  AFRA,  AFL  talent  union,  is 
mpting   to   organize  everyone 
[learing  before  the  microphone 
|i  the  exception  of  musicians. 
RTA,  CIO  affiliate,  has  concen- 
J;ed  chiefly  on  radio  technicians, 
j  has  recently  begun  organizing 
jar  station  employes.  Offers  of 
h  ARTA  and  AFRA  were  pre- 
jted  to  the  delegates  and  debated 
great  length.  When  the  meeting 
ourned   at   5:30   the  following 
•ning,  AGRAP  President  Roy  S. 
igham  stated  that  the  delegates 
aid  return  home  to  report  pro- 
jdings  to  their  individual  locals, 
i  ipse  membership  would  then  vote 
the  proposals,  the  delegates  re- 
ning  to  New  York  Feb.  4  to  cast 
votes   of   their   locals  which 
aid  decide  the  issue, 
jangham  said  that  negotiations 
1  in  progress  at  WAAT,  Jersey 
_;|y,  covering  the  announcers  and 
duction  staff,  and  at  NBC  in 
Ifw  York  covering  sound  effects 
|n.  AGRAP  has  filed  complaints 
Ih  the  National  Labor  Relations 
krd  against  WNEW  and  WMCA, 
|w  York,  he  said,  adding  that  the 
'  a  r  i  n  g  before  the  NLRB  on 
lirges  filed  against  WORC,  Wor- 
[ter,    had    been    postponed  but 
'it  the  station  had  agreed  to  con- 
ue  negotiations  and  that  he  ex- 
isted a  signed  contract  within  a 
V  days. 

\RTA  is  engaged  in  negotiations 
!:h  WQXR,  New  York,  for  the 
ation's  technicians,  and  with 
JJBNX,  New  York,  for  a  new  con- 
|ict  for  the  engineers.  The  recent- 
I  launched  ARTA  drive  to  organ- 
the  white   collar  workers  in 
iw  York  radio  stations  [Broad- 
sting,   Jan.    1]    is  progressing 
owly  but  satisfactorily,"  it  was 
d,  with  no  demands  to  be  nre- 
hted  until  a  majority  of  station 
ilrical  staffs  have  been  signed. 
jlWORC,   Worcester,   Mass.,  has 
l^ned  a  four-year  contract  with 
(JRAP,  providing  an  open  shop; 
jimediate  and  successive  pay  in- 
eases  for  announcers,  control 
•id  transmitter  operators;  prohib- 
Guild  employes  from  refusing 


ing  to  work  with  non-Guild  em- 
ployes; prohibits  strikes  of  any 
kind;  eliminates  arbitration  and 
umpire  clause  for  handling  griev- 
ances; pi'ovides  station  shall  not 
lock  out  employes;  retains  for  the 
management  the  right  of  employ- 
ment and  discharge.  Negotiations 
were  conducted  by  C.  F.  Gallagner 
&  Co.,  New  York,  the  station's  pub- 
licity and  employe  relations  coun- 
sel, and  Charles  J.  Higgins,  Elliott 
A.  Browning  and  Russell  D.  Bi'ooks 
for  the  Guild. 


Talent  Union  Demands 

(Continued  from  page  15) 
merely  anxious  to  secure  a  fair 
basis  of  employment  for  its  mem- 
bers. However,  she  said  that  the 
wage  scale  to  be  presented  by  the 
union  has  been  worked  out  by 
elected  committees  of  all  locals  co- 
ordinated by  a  national  committee 
and  approved  by  the  locals  in  New 
York,  Chicago  and  Los  Angeles, 
chief  points  of  origin  of  network 
programs,  so  that  there  would  be 
little  deviation  from  these  basic 
demands. 

While  the  most  pressing  prob- 
lem confronting  the  union  is  that 
of  securing  an  agreement  covering 
transcontinental  commercial  and 
sustaining  broadcasts,  negotiations 
with  individual  stations  in  New 
York,  San  Francisco  and  Los  An- 
geles are  also  under  way.  In  New 
York,  Mrs.  Holt  said  that  she  ex- 
pects to  meet  with  the  manage- 
ments of  WINS  and  WHN  to  com- 
mence negotiations  within  a  few 
days.  Regional  problems  will  not 
be  attacked  until  the  national  situ- 
ation has  been  settled,  she  said. 
She  added  that  a  number  of 
stations  and  transcription  firms 
throughout  the  country  had  writ- 
ten to  her,  asking  for  information 
about  AFRA's  proposed  scale  and 
conditions  and  assuring  the  orga- 
nization of  their  well-feeling  and 
cooperation. 

Don  Heyworth,  president  of  the 
AGRAP  local  at  KYW,  Philadel- 
phia, has  announced  the  with- 
drawal of  that  chapter  in  a  body 
from  AGRAP  and  the  affiliation 
of  its  members  with  AFRA.  While 
these  two  organizations  have  come 
into  conflict  previously  over  the 
organization  of  station  employes, 
this  is  said  to  be  the  first  instance 
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of  one  union  taking  over  men  al- 
ready organized  by  the  other. 

Meeting  of  officials  of  American 
Newspaper  Guild  and  of  ARTA, 
American  Radio  Telegraphists  As- 
sociation, on  Jan.  7,  reputed  to  be 
held  for  the  purpose  of  planning 
a  concerted  cooperative  drive  of 
these  two  CIO  unions  to  organize 
staffs  of  newspaper-owned  stations, 
turned  out  to  be  concerned  chiefly 
with  WTCN,  Minneapolis,  which  is 
owned  jointly  by  the  publishers  of 
the  Minneapolis  Tribune  and  the 
St.  Paul  Pioneer  Press.  In  organiz- 
ing the  employes  of  those  papers 
the  Guild  had  taken  in  several 
v^Titers  employed  in  preparing 
news  for  broadcasting  on  WTCN, 
and  wanted  to  be  sure  it  was  not 
encroaching  on  ARTA  territory. 
Decision  was  that  men  should  re- 
main with  the  Guild  until  or  unless 
station  is  organized  by  ARTA,  at 
which  time  they  would  probably  be 
transferred  to  latter  organization. 
It  was  further  agreed  that  in  all 
such  borderline  cases  organizing 
union  shall  notify  the  other,  so 
that  the  best  interest  of  both  em- 
ployes and  employer  may  be 
served  and  any  inter-union  friction 
avoided. 

WINS  Technicians  Signed 

A  one-year  contract  for  the 
technicians  employed  at  WINS, 
New  York,  was  signed  on  Dec.  31 
by  A.  A.  Cormier,  manager  of  the 
station,  and  Stephen  Kovacs,  pres- 
ident of  IBEW's  Radio  Broadcast 
Local  913.  Contract  calls  for  a 
minimum  wage  of  $42.50  weekly 
for  operators,  with  semi-annual 
raises  of  $2.50  until  the  maximum 
of  $70  is  reached.  Assistant  super- 


visors will  be  paid  between  $60 
and  $85  weekly  and  supervisors 
from  $65  to  $90  per  week. 

Contract  also  specifies  a  40-hour, 
five-day  week,  two  weeks  annual 
vacation  with  pay,  a  closed  shop 
and  improved  working  conditions. 
WINS  has  also  reinstated  its  or- 
chestra, which  was  dismissed  sev- 
eral months  ago  at  the  termina- 
tion of  its  contract,  when  the  sta- 
tion attempted  to  secure  more  fa- 
vorable terms  from  the  local  mu- 
sicians union.  New  contract,  under 
which  the  same  leader,  Lou  Katz- 
man,  and  the  same  sized  orches- 
tra, 10  men,  are  reemployed  by 
WINS,  is  a  temporary  one,  run- 
ning only  until  Mai'ch  4. 
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Young  WFBC  Executive 

CHARLIE  BATSON,  21,  recently 
became  program  director  at  WFBC, 
Greenville,  S.  C,  following  the  de- 
parture of  P.  D.  Frank  Blair  for 
WOL,  Washington.  Batson,  who 
has  been  with  WFBC  for  less  than 
two  years,  is  one  of  the  country's 
youngest  program  directors.  The 
position  of  chief  announcer  was 
taken  by  Mason  Dixon,  formerly  of 
WEVA,  Richmond.  Jimmy  Little 
came  from  WPTF  in  Raleigh,  N. 
C.  to  take  the  vacancy  left  on  the 
regular  announcing  staff. 

Hutchison  Joins  WBIG 

GILBERT  HUTCHISON,  formerly 
in  charge  of  the  Detroit  office  of 
Wm.  G.  Rambeau  Co.,  station  rep- 
resentatives, on  Jan.  15  joins  the 
sales  staff  of  WBIG,  Greensboro, 
N.  C,  under  general  manager  Ed- 
ney  Ridge.  Prior  to  joining  Ram- 
beau, he  was  on  sales  staffs  of 
WKRC  and  WCPO,  Cincinnati. 

LEO  J.  FITZPATRICK,  vice  presi- 
dent and  general  manaser  of  WJR. 
Detroit,  left  Jan.  15  for  Florida  with 
Mrs.  Fitzpatrick  and  their  two  chil- 
dren for  three  weeks.  The  family  will 
remain  for  the  winter. 


Late  Personal  and  News  Notes 
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ED  HEATON,  of  the  Chicago  staff 
of  Hearst  Radio  Inc.,  will  remain 
there  under  Naylor  Rogers,  newly  ap- 
pointed manager  of  that  office,  it  was 
disclosed  Jan.  10  following  a  confer- 
ence there  with  Elliott  Roosevelt,  new 
Hearst  radio  president.  Homer  Hogan. 
whom  Rogers  succeeds  Jan.  17,  stated 
he  will  continue  in  station  represen- 
tation work. 

JAMES  BLEVIN,  for  10  years  asso- 
ciated with  X.  W.  Ayer  &  Son  Inc., 
the  last  three  in  the  agency's  New 
York  radio  deijartment,  has  joined 
.Joseph  Hershey  McGillvra.  radio  sta- 
tion representative,  as  manager  of  the 
Chicago  office.  Mr.  McGillvra  is  cur- 
rently in  Chicago. 

ROY  WITMER,  NBC  New  York 
vice-president  in  charge  of  sales,  was 
scheduled  to  arrive  in  Hollywood  Jan. 
15  for  a  series  of  conferences  with 
Don  E.  Gilman,  western  division  vice- 
president  and  Sydney  Dixon,  sales 
manager. 

HAL  MAKELIM,  sales  manager  of 
WIND.  Gary,  is  on  a  two  weeks  trip 
to  New  York  where  he  attended  the 
funeral  of  Earle  Bachmau,  recently 
appointed  Eastern  representative  of 
the  station,  and  wound  up  business 
negotiations  left  unfinished  by  the  un- 
expected death  of  ^Ir.  Bachman. 

J.  W.  KNODEL,  for  the  last  four 
years  manager  of  the  automotive  and 
electrical  appliance  advertising  depart- 
ment of  the  Omaha  Bee-News,  will 
join  Free  &  Peters  Inc..  Chicago,  Jan. 
17  as  account  executive. 

ROY  PRATT,  engineer  of  WHO,  Des 
Moines,  on  Dec.  31  married  Miss  Bil- 
lie  Illian  in  that  city.  His  best  man 
was  Art  Rydberg,  also  of  the  WHO 
engineering  staff. 

W.  S.  CLARK,  formerly  on  the  sales 
staff  of  WMCA.  New  York,  has  be- 
come director  of  advertising  and  pub- 
lic relations  of  the  Policyholders'  Ad- 
visory Council,  New  York,  insurance 
consulting  firm. 

HELEN  NOLAN,  of  the  CBS  press 
department,  received  word  on  New 
Year's  Day  of  the  death  of  her  hus- 
band, Edward  J.  Neil,  an  A.  P.  for- 
eign correspondent  who  was  covering 
the  war  in  Spain. 
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GEORGE  McELRATH.  NBC  New 
York  supervising  engineer,  is  in  Hol- 
lywood to  confer  with  A.  H.  Saxton, 
western  division  chief  engineer  and  to 
check  equipment.  He  will  visit  NBC 
Pacific  Coast  stations  before  return- 
ing to  his  eastern  headquarters. 

A.  H.  SAXTON,  NBC  western  di- 
vision chief  engineer,  has  transferred 
his  headquarters  from  San  Francisco 
to  Hollywood. 

WINIFRED  RISER.  Hollywood 
writer,  has  been  assigned  to  script  the 
weekly  Deep  in  The  South  program 
which  is  produced  by  Buckleigh  Ox- 
ford for  the  Federal  Radio  Theater 
Projects,  over  the  Don  Lee  network 
from  KH.J.  Los  Angeles. 

GERALD  LYONS,  formerly  news 
editor  for  American  Tobacco's  Your 
Xews  Parade  with  Edwin  C.  Hill, 
has  joined  the  CBS  publicity  depart- 
ment. 

FRANCES  BLOOM,  secretary  to 
Louis  K.  Sidney,  managing  director 
of  WHN,  New  York,  has  become  en- 
gaged to  Dr.  Saul  Freedman  of  New 
York. 

JOSEPH  ECCLESINE,  formerly 
staff  copywriter  of  Standard  Brands 
Inc.,  New  York,  and  a  contributor  to 
Esquire  and  Liberty,  on  Jan.  11 
joined  the  sales  promotion  division  of 
WOR.  Newark. 

WILBUR  EICKELBERG,  manager 
of  KFRC,  San  Francisco,  left  Jan.  8 
for  a  three-week  trip  to  the  East. 

JOHN  E.  REILLY.  program  director 
of  WMEX,  Boston,  on  Jan.  20  begins 
teaching  a  Thursday  evening  course 
in  radio  training  at  Massachusetts 
State  U's  extension  center  in  Boston. 

J  O  E  WALTERS,  announcer  of 
KSFO.  San  Francisco,  is  to  marry 
Mary  Ellen  Herrick,  NBC  actress,  in 
March. 

M.  M.  ELLIOTT  has  been  promoted 
from  assistant  general  sales  manager 
of  the  Canadian  Marconi  Co.  to  gen- 
eral sales  manager,  according  to  an 
announcement  in  Montreal  Jan.  7  by 
R.  M.  Brophy,  general  manager  of 
the  Canadian  Marconi  Co.  Elliott 
joined  the  Canadian  Marconi  Co.  in 
1931  and  prior  to  that  had  been  presi- 
dent of  Singer  and  Elliott  Ltd.,  To- 
ronto, distributors  of  radio  receivers 
and  electrical  equipment. 

WILLIAM  DAVIDSON,  formerly  of 
KMTR.  Hollywood,  has  joined  the 
staff  of  KGER.  Long  Beach,  Cal.,  as 
account  executive. 

HARRY  MAIZLISH.  general  man- 
ager of  KFWB.  Hollywood,  is  in  New 
York  to  confer  with  executives  of 
Transamerican  Broadcasting  &  Tele- 
vision Corp..  on  sales  representation 
and  to  contact  sponsors. 
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JOHN  J.  KAROL,  CBS  direct, 
market  research,  will  speak  at  the 
nual  convention  of  the  A.ssn.  of  J 
ufacturers'  Representatives,  me' 
in  Cincinnati  .Ian.  18-20.  Mr.  K 
will  speak  each  of  the  three  even 
on  different  aspects  of  local  mer<  I 
dising  and  research. 

CHARLES  TAZEWELL,  with  < 
five  years  as  continuity  writer 
spot    producer,    has    joined  Wa 
Bros.  Hollywood  writing  staff  cm 
NBC  Your  Hollyicood  Parade,  .'-] 
sored     by     American  Tobacco 
(Lucky  Strike  cigarettes).  He  is 
operating    with    writers  under 
McAvity,   producer   and  manage; 
Lord  &  Thomas,   Hollywood  ag' 
producing  the  weekly  program. 

A.  A.  SCHECHTER,  NBC  dire 
of  special  events,  left  New  York 
15  to  attend  the  coronation  of  h 
Farouk  of  Egypt.  He  will  be  a 
about  two  months. 

MEREDITH  WILLSON,  NBC  w 
ern  division  musical  director,  H< 
wood,  on  Jan.  10  was  signed  for 
balance  of  1938  as  musical  condu 
and  arranger  of  the  Signal  Cam 
sponsored  by  Signal  Oil  Co.  He 
continues  with  Good  News  of  1 
sponsored  by  General  Foods  C 
Both  programs  emanate  from  He 
wood. 

MILDRED  DANGER,  formerly  v.' 
Campbell-Ewald  of  New  York  as 
sistant  director  of  publicity  on  (. 
eral  Motors  Concerts,  is  now  d< 
publicity  work  for  Harry  Salter, , 
ehestra  director,  in  New  York. 

FRANCE  LAUX,  baseball  annour 
at  KMOX,  St.  Louis,  on  Jan.  17 
receive  a  plaque  from  Sporting  N 
for  "outstanding  service  in  broadc 
ing  all-star  and  world  series  ga 
since  1933."  Ceremony  will  be  brc 
cast  on  CBS. 
FRANK    RUSSELL,    KFI  -  KE' 
Los  Angeles,  announcer,  is  the  fal 
of  a  baby  girl,  born  Jan.  10. 
AXEL    PETERSON    has  been 
pointed  assistant  traffic  managei 
CBS.  He  was  formerly  assistam 
Hugh     Cowham,     CBS  commei 
traffic  manager. 

LUKE  WALTON,  of  the  sales 
of  WIRE,  Indianapolis,  is  the  fm 
of  a  baby  girl  boru  recently,  his 
ond  daughter. 


KDYL  Enlarges  Studic. 
Reorganizes  PersonH 

REORGANIZATION  of  the  i 
sonnel  of  the  program,  product^ 
and  continuity  department!' 
KDYL,  Salt  Lake  City,  was 
nounced  Jan.  11  by  S.  S.  Fox,  p. 
ident  and  general  manager. 

George   Snell,  former  assist 
production  manager,  has  been 
pointed  publicity  director  succfi 
ing  R.   T.   Harris.   Ted  Kimt 
formerly  of  WRC,  Washington' 
director  of  live  talent  and  spe- 
events.    By    Woodbury   has  b 
named   musical  director  and 
completed  arrangements  for  hii 
of  a  staff  of  14  pieces,  in  line  v 
the  American  Federation  of  1 
sicians  agreement.  Floyd  Farr 
been  named  chief  announcer 
assistant  production  manager. 
Snell  also  will  establish  a  com 
uity  staff.  Douglas  Gourlay,  fori 
announcer,  has  been  made  con 
uity  department  assistant. 

Mr.  Fox  announced  an  exten? 
building  program,  entailing  leas 
of  a  new  suite  of  offices  in 
Ezra  Thompson  Bldg.,  which  • 
house  KDYL  commercial  and  sj 
departments.  Two  new  studios  : 
an  auxiliary  control  room  are 
ing  built.  The  station  is  beginn 
immediate  installation  of  a  new 
000-watt  transmitter  and  vert 
radiator  to  be  located  at  the  p: 
ent  site  with  operation  of  5,; 
watts  days  and  1,000  watts  ni 
expected  by  May  1. 
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ACTIONS    OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 


DECEMBER  30  TO  JANUARY  13,  INCLUSIVE 


Decisions  .  .  . 


DECEMBER  30 

WLTH,  Brooklyn — Granted  stay  of  final 
order  re  antenna  completion. 

NEW,  Telegraph  Herald  Co..  Dubuque, 
la. — Suspended  grant  of  CP  made  7-2-37  in 
accordance  with  mandate  of  U.  S.  Court 
of  Appeals  for  District  of  Columbia,  pend- 
ing determination  of  appeal  or  further  or- 
der of  court. 

WJBO,  Baton  Rouge,  La. — Granted  re- 
quest for  addition  of  one  witness  to  deposi- 
tion order. 

DECEMBER  31 
NEW,  Geraldine  Alberghane,  Pawtucket, 
R.  I. — Denied  CP  720  kc  1  kw  D  as  in  de- 
fault. 

NEW,  J.  K.  Patrick  &  Co.,  Athens,  Ga. 
— Granted  CP  1310  kc  100  w  250  w  D  unl. 

NEW,  W.  E.  Whitmore,  Hobbs,  N.  M.— 
Granted  CP  1500  ke  100  w  D. 

KFNF,  Shenandoah.  la. — Granted  CP  in- 
crease 500  w  1  kw  LS  to  1  kw  5  kw  LS. 

NEW,  Leon  M.  Eisfeld,  Burlington.  la. 
— Denied  CP  1310  kc  100  w  unl.  as  in  de- 
fault. 

KGKO,  Fort  Worth — Granted  mod.  CP 
change  equip.,  1  kw  5  kw  LS  directional. 

WWL,  New  Orleans  - —  Granted  increase 
10  to  50  kw. 

KSCJ,  Sioux  City,  la. — Granted  mod.  li- 
cense, measure  antenna  input,  1330  kc  1 
kw  5  kw  D  unl. 

WDEL,  Wilmington,  Del.  —  Granted  CP 
trans,  site,  vert,  radiator. 

WICA,  Ashtabula,  O.  —  Granted  license 
for  CP. 

KTFI,  Twin  Falls,  Id. — Granted  exten- 
sion exp.  auth.  1  kw  N. 

KTRI,  Sioux  City,  la. — Granted  mod.  CP 
new  equip.,  trans,  and  studio  sites. 

SET  FOR  HEARING  —  KDNC.  Lewis- 
town,  Mont.,  mod.  CP  extend  completion 
new  station. 

WJBO,  Baton  Rouge,  La. — Granted  re- 
quest take  depositions  re  Docket  4908. 

WABY,  Albany  —  License  for  CP  in- 
crease power. 

WJIM,  Lansing,  Mich. — Vol.  assign,  li- 
cense from  Harold  F.  Gross  to  WJIM 
Inc. 

MISCELLANEOUS  — KFDM  and  Beau- 
mont Brdcstg.  Corp.,  denied  waiver  of  ex- 
ceptions to  Ex.  Rep.  1-565  and  assignment 
of  KFDM  license  to  Beaumont  Brdcstg. 
Corp.  before  12-31-37  ;  NEW,  Phila.  Radio 
Brdcstg.  Co.,  Philadelphia,  granted  indefi- 
nite continuance  argument  on  applic.  ; 
WISN,  Milwaukee,  granted  order  take 
depositions ;  WGN,  Newport  News.  Va.. 
granted  pet.  intervene  hearing  Colonial 
Brdcstg.  Corp.,  Norfolk :  KAST,  Astoria, 
Ore.,  granted  continuance  hearing  :  WRBL. 
Columbus,  Ga.,  granted  pet.  accept  answer 
in  WiCEU  applic.  ;  WBNY,  Buffalo,  applic. 
renewal  license  set  for  hearing  and  tempo- 
rary license  granted. 

JANUARY  4 

KUJ,  Walla  Walla,  Wash.— Granted  au- 
thority take  depositions. 

JANUARY  5 

WJBL,  Decatur,  111. — Granted  license  for 
CP  move  trans,  locally. 

KGDY,  Huron,  S.  D. — Granted  extension 
temp.  auth.  remain  silent  in  January. 

KHUB,  Watsonville,  Cal.,  and  WMAZ, 
Macon,  Ga. — Granted  order  take  deposi- 
tions. 

NEW,  Pinellas  Brdcstg.  Co.,  St.  Peters- 
burg, Pa.- — Granted  postponement  and  or- 
der take  depositions. 

APPLICATIONS  GRANTED  — KONO. 
San  Antonio,  CP  move  trans.,  change 
equip.,  increase  D  to  250  w;  KLAH, 
Carlsbad,  N.  M.,  CP  change  equip.,  in- 
crease D  to  250  w ;  NEW,  Pulitzer  Pub. 
Co.,   St.   Louis,  license  facsimile. 

SET  FOR  HEARING— WLAP,  Lexing- 
ton, Ky.,  CP  move  trans.,  studio  locally, 
change  to  1270  kc,  increase  to  1  kw  di- 
rectional N;  NEW,  R.  C.  Atwood,  Port 
Angeles,  Wash.,  CP  1500  kc  100  w  unl.  ; 
WROK,  Rockford,  mod.  license  500  w  to 
1  kw;  WBCM,  Bay  City.  Mich.,  mod.  li- 
cense 500  w  to  1  kw :  WPAX,  H.  Wimpy. 
Thomasville,  Ga.,  CP  increase  D  to  250 
w;  NEW,  Pawtucket,  R.  I.,  CP  1390  kc 
1  kw  directional  ;  WBAA.  Lafayette,  Ind.. 
CP  amended  to  Indianapolis,  increase  to 
1  kw  5  kw  D  ;  KXL,  Portland,  Ore.,  CP 
move  trans,  to  Vancouver,  directional  an- 
tenna, new  equip.,  change  1420  to  1110 
kc,  increase  100  w  250  w  D  to  5  kw  unl.  ; 
NEW,  Hal  Brdcstg.  Co.,  Camden.  CP 
1500  kc  100  w  250  w  D  unl.  ;  WGNY, 
Newburg,  N.  Y.,  CP  amended  to  1220 
kc  250  w  D  ;  NEW.  Mountain  Top  Trans 
Radio  Corp.,  Denver,  CP  amended  to  1310 
kc  100  w  250  w  D  unl.;  WIP,  Philadel- 
phia, CP  amended  new  equip.,  directional 
D  &  N.  increase  D  1  to  5  kw ;  WSBT, 
South  Bend,  CP  amendea  re  equip.,  change 
1360  to  1010  ke,  increase  500  w  to  1  kw 
unl. 


MISCELLANEOUS  —  NEW,  Peninsular 
Newspapers  Inc.,  Palo  Alto,  Cal.,  denied 
rehearing  on  applic  CP  1160  kc  250  w 
D  ;  KGDM,  Stockton,  Cal.,  and  KQW, 
Portland,  Ore.,  dismissed  opposition  to 
amended  pet.  Peninsular  Newspapers  Inc.. 
Palo  Alto ;  WRSP.  Wisconsin  Rapids. 
Wis.,  denied  pet.  to  withhold  action  on 
applic.  William  F.  Huffman  580  kc  250 
w  unl.  ;  NEW,  L.  B.  McCormick.  Green- 
ville. N.  C,  denied  reconsid.  &  grant  ap- 
plic 1370  kc  250  w  D  ;  NEW.  Falls  City 
Brdcstg.  Corp.,  Falls  City,  Neb.,  denied 
reconsid.  applic.  new  station  1310  kc  100 
w  unl.  ;  NEW.  Elwood  Warwick  Lippin- 
cott  Inc..  Bend,  Ore.,  denied  reargumeni 
on  Ex.  Rep.  1-432,  opposition  dismissed  : 
WAAF,  Chicago,  denied  waiver  Rule 
103.18  re  transfer  of  control. 

JANUARY  6 

ORAL  ARGUMENTS  GRANTED  —  Ex. 
Rep.  1-407.  Juan  Piza.  San  Juan.  P.  R.. 
?-24-38  ;  Ex.  Ren.  1-432.  Bend  Bulletin.  Bend. 
Ore..  2-24-38  ;  Ex.  Rep.  1-448.  Columbia  Ra- 
dio Co.,  Columbia,  S.  C.  and  Carolina  Adv. 
Corp..  Columbia.  3-3-38  ;  Ex.  Rep.  1-496, 
WKOK.  Sunburv.  Pa..  3-3-38  :  Ex.  Rep. 
1-528.  Nathan  N.  Bauer.  Miami.  Ex.  Rep. 
1-529.  EUwood  W.  Lippincott  Inc.,  Bend, 
Ore..  Ex.  Rep.  1-530,  KOBH.  Rapid  Citv. 
S.  D..  1-532.  Southern  Brdcstg.  Corp.  and 
Coliseum  Place  Baptist  Church.  New  Or- 
leans. T-534.  WRNL.  Richmond.  Va..  all  set 
for  2-10-38  ;  Ex.  Rep.  1-537.  WJBW.  New 
Orleans.  Ex.  Rep.  1-538,  El  Paso  Brdcstg. 
Co..  El  Paso.  World  Pub.  Co..  Tulsa. 
KGKL.  San  Angelo.  and  Tampa  Tribune 
Co..  Tampa.  Fla..  3-17-38 :  Ex.  Rep.  1-540, 
John  S.  Allen  and  G.  W.  Covington  Jr., 
Montgomery,  Ala..  3-17-38  ;  Ex.  Rep.  1-542. 
Thomas  F.  Airth.  Wj-the  Walker  &  Rex 
Schepp.  Evanston.  111..  3-17-38. 

MISCELLANEOUS  — NEW.  Garden  Is- 
land Pub.  Co.,  Lihue.  Kauai,  Hawaii, 
granted  order  take  denositions ;  KARD. 
test  100  w  pending  action  on  applic.  CP 
and  license. 

JANUARY  7 

MISCELLANEOUS  —  WATL,  Atlanta, 
granted  pet.  intervene  applic.  Constitution 
Pub.  Co.,  Atlanta ;  WAIR.  Winston-Salem. 
N.  C,  granted  continuance  hearing  ;  Radio 
Corp  of  Puerto  Rico.  San  Juan,  granted 
continuance  hearing  to  3-3-38. 

JANUARY  12 
APPLICATIONS  GRANTED  —  WSYB. 
Rutland.  Vt..  VP  vert,  antenna,  move 
trans.,  increase  spec,  to  unl.  ;  W6XA0.  Los 
Angeles,  CP  increase  visual  power  150  w 
to  1  kw  ;  WHK,  Cleveland,  exp.  auth.  fac- 
simile. 


SET  FOR  HEARING  —  KFQB,  Anchor- 
age, Alaska,  auth.  transfer  control  to  E. 
E.  McDonald  ;  NEW,  Orrin  A.  Henzel,  Ro- 
chester, CP  1500  kc  100  w  250  w  D  unl.; 
NEW,  Peter  J.  Caldarone,  Providence, 
R.  I.,  1270  kc  250  w  D  :  NEW,  Jonas 
Weiland,  Goldsboro,  N.  C,  CP  1500  kc  100 
w  D. 

MISCELLANEOUS— KMPC,  Beverly 
Hills,  denied  reconsid.  action  12-3-37  set- 
ting applic.  for  hearing ;  NEW,  Larry 
Rhine,  San  Francisco,  denied  to  hold  ap- 
plic. in  files  indefinitely,  hearing  set  for 
3-2-38 :  NEW,  WRBC  Inc.,  Cleveland,  mo- 
tion to  remand  case  for  further  testimony 
and  motion  to  strike  the  motion  dismissed  : 
Delaware  Channel  Corp.,  Wilmington,  Del., 
denied  reopening  of  hearing  on  applic. 
WTBO  for  auth.  transfer  control  to  it. 

Examiners'  Reports  .  .  . 

NEW,  Havens  &  Martin  Inc.  ;  Peters 
Newspaper  Corp.  ;  John  Stewart  Bryan, 
all  of  Petersburg,  Va. — Examiner  Bram- 
hall  recommended  (1-544)  that  applic. 
Havens  &  Martin  be  dismissed  with 
prejudice :  that  applic.  Petersburg  News- 
paper Corp.  be  granted  ;  that  applic.  John 
Stewart  Brj'an  be  denied.  All  seek  CP 
1210  kc  100  w  250  w  LS  unl.  except  spec, 
hours  Sunday. 

NEW,  Burl  Vance  Hedrick.  Salisbury, 
N.  C. — Examiner  Berry  recommended  (I- 
545)  that  applic.  CP  1340  kc  1  kw  D  be 
granted. 

KSLM.  Salem.  Ore. — Examiner  Seward 
recommended  (1-546)  that  applic.  CP 
change  1370  to  1360  kc.  increase  100  to 
500  w  be  granted. 

WELL  New  Haven  ;  NEW,  Lawrence 
K.  Miller,  Pittsfield,  Mass.  —  Examiner 
Seward  recommended  (1-547)  that  applic. 
WELI  change  900  kc  500  w  D  to  930  kc 
250  w  500  w  LS  unl.  be  granted ;  that 
applic.  Lawrence  K.  Miller  for  CP  930  kc 
250  w  D  be  denied. 

WMFJ,  Daytona  Beach.  Fla. — Examiner 
Berry  recommended  (1-548)  that  applic. 
change  1420  kc  100  w  unl.  to  1240  kc  1  kw 
unl.  be  denied. 

WRVA,  Richmond,  Va. — Examiner  Irwin 
recommended  (1-549)  that  applic.  increase 
5  to  50  kw  be  granted. 

KVEC,  San  Luis  Obispo,  Cal. — Examiner 
Berry  recommended  (1-550)  that  applic. 
change  250  w  D  to  100  w  250  w  LS  unl. 
be  granted. 


TESTED  TO  DESTRUCTION 


IN  AN  unusual  test  conducted  at  the  Bureau  of  Standards  at  Wash- 
ington, a  huge  1,600-pound  porcelain  insulator,  built  for  WGY,  was 
tested  to  destruction  by  compression.  Manufactured  by  Locke  Insu- 
lator Corp.,  Baltimore,  as  the  base  support  for 
the  new  625-foot  antenna  tower  for  WGY,  the 
mammoth  insulator  was  designed  for  a  maximum 
permanent  load  of  approximately  500,000  pounds 
with  a  factor  of  safety  of  four.  A  duplicate  in- 
sulator had  been  proof  tested  to  800,000  pounds 
prior  to  the  destruction  test.  This  insulator  will 
be  used  to  support  the  tower. 

The  four-foot  high  insulator,  dwarfed  in  size 
by  the  gigantic  10,000,000-pound  hydraulic  test- 
ing machine,  successfully  withstood  continuously 
increasing  pressure  up  past  the  two-million-pound 
mark  until  at  2,180,000  pounds  it  exploded  with  a 
crack  like  a  cannon.  The  hollow  porcelain  shell 
was  completely  shattered  by  the  tremendous  force. 

As  a  part  of  the  complete  program  of  insulator 
tests  prior  to  the  construction  of  the  tower,  guy 
insulators  were  proof  tested  at  the  General  Elec- 
tric Laboratories  and  one  of  each  type  to  be  used 
on  the  tower  was  tested  to  destruction  in  the  Rus- 
sell Sage  laboratory  of  the  Rensselaer  Polytech- 
nic Institute  at  Troy.  These  units,  of  an  entirely  different  construction 
from  that  of  the  base  insulator,  were  tension  tested  in  the  Institute's 
large  Olsen  machine. 

WGY's  new  antenna,  which  is  expected  to  make  a  great  improve- 
ment in  the  station's  signal,  will  be  guyed  by  two  sets  of  guys,  four 
attached  at  the  250-foot  mark  and  four  at  a  height  of  500  feet.  The 
upper  guys  will  be  broken  up  by  eight  insulators,  seven  small  units 
and  one  of  greater  insulating  capacity  to  be  placed  near  the  tower 
where  the  greatest  electrical  stress  will  be  encountered.  The  lower 
guys  will  be  broken  up  by  seven  insulators,  making  a  total  of  60  units 
in  addition  to  the  base  support. 


WGAR.   Cleveland  —  Examiner  Hill 
ommended  (1-551)  that  applic.  increase, 
w  1  kw  LS  to  1  kw  5  kw  LS  unl.  (d 
tional  N)   be  granted. 

WGRC,  New  Albany,  Ind. — Exan- 
Dalberg  recommended  (1-552)  that  ai 
change  1370  kc  250  w  D  to  880  kc  2c 
unl.  be  granted. 

NEW,  Sims  Brdcstg.  Co.,  Globe,  Ar 
Examiner  Seward  recommended  (I- 
that  applic.  CP  1210  kc  100  w  250  w 
unl.  be  granted. 

NEW,  Gila  Brdcstg.  Co.,  Safford,  Ar 
Examiner  Berrv  recommended  (1-554) 
applic.  CP   1420  kc   100  w  250  w  LS 
be  granted. 

NEW,  Harwell  V.  Shepard.  Denton. 
— Examiner  Irwin  recommended  (I- 
that  applic.  CP  1420  kc  100  w  D| 
granted. 

NEW,  Curtis  Radiocasting  Corp..  Ev 
ville.  Ind. — Examiner  Hvde  recomme 
(1-556)  that  applic.  CP  1420  kc  100  w 
w  LS  unl.  be  denied. 

NEW,  W.  C.  Smith,  Bogalusa,  I 
Examiner  Seward  recommended  (I- 
that  applic.  CP  1310  kc  100  w  unl 
denied. 

Applications  .  .  . 

JANUARY  6 
WOR,    Newark   —   Extension  facsi 
auth. 

WDBO,  Orlando,  Fla.— License  for 
as  mod.  change  equip.,  increase  powei 

WBIG,    Greensboro,    N.    C.  —  CP 
trans.,  antenna,  increase  D  to  5  kw,  i 
trans. 

JANUARY  7 

NEW,  Edward  J.  Doyle.  Rochester 
Y.— CP  1500  kc  100  w  250  w  D  unl. 

KALB,    Alexandria,    La.  —  License 
CP   new  trans.,   increase  power. 

WJBW,  New  Orleans — CP  increas 
to  250  w,  new  equip.,  antenna. 

KFJM,  Grand  Forks,  N.  D.— Mod  i 
cense  N  to  1  kw. 

KOVC,  Valley  City,  N.  D.— Auth.  ti 
fer  control  from  George  B.  Bairey  U 

G.  Harrington,  Milton  Holiday,  H. 
Holt,  J.  P.  Katz,  Lloyd  H.  Lee,  M 
McCarthy,  Selma  Manoles,  C.  J.  Mere 
Karl  J.  Olsen,  E.  J.  Pegg,  O.  S.  P 
son,  B.  R.  Pfusch,  John  Piller,  J 
Schmitz,  Herman  Stem,  amended  to 

H.  L.  Holt  and  add  R.  Giselius. 
KICA,    Clovis,    N.   M. — License  for 

new  antenna,   move  trans. 

KEEN,  Seattle — CP  change  137( 
1420  kc,  change  equip.,  increase  D  to 
w,  change  Sh.-KRKO  to  unl. 

NEW,  Midwest  Brdcstg.  Corp.,  P: 
Utah — CP  1370  kc  100  w  unl. 

JAPJUARY  8 
KSOO.  Sioux  Falls,  S.  D. — CP  Inc: 
2%  to  5  kw  amended  to  include  new 
tenna. 

KIRO,  Seattle — Extension  exp.  auth 
kc  1  kw  unl. 

JANUARY  10 

WBNS,  Columbus— Mod.  CP  re  equ 

WGAU,  Athens,  Ga. — Mod.  CP  re  ec 
trans,  and  studio  sites. 

KVOO,  Tulsa — CP  change  to  unl.,  c 
tional  N,  amended  to  install  new  ti 
change  antenna,  increase  25  to  50  kw 

KRLD,  Dallas— Ext.  auth.  Simul.-W 

KFRU,  Columbia,  Mo.  —  CP  ch 
trans.,  vert,  antenna,  increase  to  1  1 
kw  D,  move  trans.,  amended  re  anti 
trans,  site. 

KGCU,  Mandan,  N.  D. — CP  change  j 
to  unl.,  vert,  antenna,  move  trans. 

NEW,   WRSP,   Inc.,   Wisconsin  Ra 
Wis. — CP  1500  kc  100  w  250  w  D. 

KUTA,    Salt    Lake    City— Mod.  CI 
equip.,  antenna,  trans,  site. 

JANUARY  12  ' 

WSAN,  AUentown,  Pa.  Mod.  license 
w  to  1  kw. 

KUMA,  nagstaff,  Ariz. — License  fo7 
new  antenna,  move  trans. 

NEW,  Charles  S.  Sharpe-Minor,  1 
dena,  Cal. — CP  1170  kc  250  w  ltd. 

JANUARY  13  - 

WDEV,  Waterbury,  Vt. — CP  new  t; 

WEAN,  Providence,  R.  I. — CP  ch 
antenna,  increase  N.  to  5  kw. 

WRBL.  Columbus.  Ga.— Auth.  trai 
control  to  J.  W.  Woodruff  Sr. 

NEW,  Cascade  Brdcstg.  Co.,  Evi: 
Wash. — CP  1420  kc  100  w  250  w  D  u 

KDB.  Santa  Barbara,  Cal. — Invol.  ti 
fer  control  of  Executors  of  Don  Lee. 
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lilTWORK  ACCOUNTS 

I   times    EST    unless    other-wise  specified) 


i  New  Business 

LgATE-PALMOLIVE-PEET  Co., 
•';ey  City  (Colgate  shave  creams), 
Jan.  11  started  How  to  ll'i'/i 
knds  and  Influence  People,  with 
le  Carnegie,  for  52  weeks  on  31 
![C-Red  stations,  Tues.,  10 :45-ll  p. 
!  Agency :    Benton    &  Bowles-Chi- 

•jaUS  &  BROS.  Co.,  Richmond, 
I  ( Edgeworth  tobacco ) ,  on  Jan.  18 
(Its  Alias  Jimmy  Valentine  for  24 
Jks  on  32  NBC-Blue  stations,  Tues., 
b-lO  p.  m.  Agency  :  Blackett-Sam- 
Pummert,  N.  T. 

i..GATE-PALMOLIVE-PEET  Co., 
;^ey  City  (tooth  powder),  on  Jan. 
I  starts  Stepmother,  with  Francis 
I  Bushman,  on  17  CBS  stations, 
•ii.  thru  Fri.,  5  :30-5  :45  p.  m.  Agen- 
Benton  &  Bowles,  Chicago. 

:|1NERAL  FOODS  Corp.,  New 
jjk  (unspecified  product),  on  Feb. 
starts  Boake  Carter  on  81  CBS 
ions,  Mon.  through  Fri.,  6  :30-6  :4r) 
n.  (repeat  8:45-9  p.  m.)  Agency: 
.ton  &  Bowles,  N.  Y. 

ERICAN  TOBACCO  Co.,  New 
k  (Lucky  Strike)  on  Jan.  10 
■ted  Melody  Puzzles  on  66  NBC- 
e  stations.  Men.,  8-8 :30  p.  m. 
■ncy :  Lord  &  Thomas,  N.  Y. 

k  GARDEN  PRODUCTS  Co.,  San 
ncisco  (preserved  food  products), 

Ijan.  13  started  for  9  weeks  Tea 

rden  Women's  Page  of  the  Air  on 
BS  Pacific  Coast  stations  (KSFO, 
X,  KOIN,  KIRO,  KVI),  Thurs., 
-J5-2  p.  m.   (PST).  Agency:  Bots- 

%  Constantine  &  Gardner,  San 
ncisco. 

RKEE  FAMOUS  FOODS.  San 
s  ncisco,  on  Dec.  26  started  My  Sec- 
Imhition  on  8  CBS  stations 
XX,  KSFO,  KOIN,  KOL,  KVI, 
PY,  KSL  and  KOY).  Sun.,  7:30-8 
Q.  (PST).  Agency:  Botsford,  Con- 
itine  &  Gardner,  San  Francisco. 

NNEN  Co.,  Newark  (shaving 
im),  on  Jan.  19  starts  Cheer  Up 
lerica  with  Henry  Burgig  on  5 
C-Red  stations.  Wed.,  7:45-8  p.  m. 
ncy :  H.  M.  Kieswetter  Adv.  Agen- 
N.  Y. 

HN  &  FINK  PRODUCTS  Co., 

V  York  (Tussy  cosmetics),  on  Jan. 
ptarts  for  13  weeks,  a  new  musical 
gram  on  2  CBS  California  stations 
XX,  KSFO),  Mon.,  Thurs.,  9:45- 
p.  m.  (PST).  Agency  is  Wm.  Esty 
;o.,  N.  Y. 

Renewal  Accounts 

ERLING  PRODUCTS,  Wheeling 
lillips  Milk  of  Magnesia),  on  Feb. 
renews  Waltz  Time  on  21  NBC- 
1  stations,  Fri.,  9-9  :30  p.  m.  Agen- 
Blackett-Sample-Hummert,  N.  Y. 

5RLING  PRODUCTS,  Wheeling 
lyer's  aspirin),  on  Feb.  6  renews 
erican  Alium  of  Familiar  Music 
56  NBC-Red  stations.  Sun.,  9:30- 
p.  m.  Agency :  Blackett-Sample- 
umert,  N.  Y. 

3RLING  PRODUCTS,  Wheeling 
■.  Lyons'),  on  Feb.  6  renews  Man- 
"an  Merry-Go-Round  on  54  NBC- 
stations,  Sun.,  9-9  :30  p.  m.  Agen- 
I  Blackett-Sample-Hummert,  N.  Y. 

|TES  SERVICE  Co.,  New  York, 
Feb.  4  renews  Cities  Service  Con- 
I  on  45  NBC-Red  stations,  Fri., 
p.  m.  Agency :  Lord  &  Thomas, 
Y. 

ERICAN    HOME  PRODUCTS, 

V  York  (Bi-So-Dol,  Kolynos),  on 
.  1  renews  Mr.  Keen,  Tracer  of 
t  Persons  on  22  NBC-Blue  sta- 
s,  Tues.,  Wed.,  Thurs.,  7:15-7:30 
n.  Agency  :  Blackett-Sample-Hum- 
t,  N.  Y. 

ERICAN  HOME  PRODUCTS, 
/  York  (Anacin),  on  Feb.  1  re- 
.s  Easy  Aces  on  22  NBC-Blue 
=  ions,  Tues.,  Thurs.,  7-7:15  p.  m. 

ncy :  Blackett  -  Sample  -  Hummert, 


MEMORIAL— To  Guglielmo  Mar- 
coni, unveiled  last  month  at  Poldhu 
Cove  in  Cornwall,  England,  where 
the  late  great  inventor  conducted 
his  first  Transatlantic  wireless  ex- 
periments in  1900-02. 

STANDARD  BRANDS  Inc.,  New 
York  (Tender  Leaf  tea),  on  Jan.  2 
renewed  One  Man's  Family  on  6  S"BC- 
Pacific  Red,  Sun.,  9:30-10  p.m.  Agen- 
cy :  J  Walter  Thompson  Co.,  N.  Y. 

New  Business 

DR.  MILES  OF  CALIFORNIA  Co., 
Los  Angeles  ( Alka-Seltzer)  on  Jan. 
4,  renewed  for  52  weeks  Alka-Seltzer 
Newspaper  of  the  Air,  on  25  Don  Lee 
stations,  Mon.  thru  Sun.,  9-9  :15  p.  m. 
(PST).  Agency:  Associated  Adv. 
Agency,  Los  Angeles. 

BROWN  &  WILLIAMSON  TOBAC- 
CO Corp.,  Louisville  (cigarettes)  on 
Jan.  22  renews  Sports  Bulls  Eyes 
on  24  Don  Lee  stations,  Tues.,  Thurs., 
Sat.,  6:30-6:45  p.  m.  (PST). 
Agency:  BBDO,  N.  Y. 

LEWIS-HOWE  Co..  St.  Louis 
(Turns),  on  Jan.  27  renews  for  52 
weeks  Vocal  Varieties  on  25  NBC- 
Red  network  stations,  Tues.,  Thurs., 
7 :15-7 :30  p.  m.,  on  Jan.  6  added  5 
stations,  on  Jan.  13  added  1.  on  Jan. 
27  added  1.  Agency :  H.  W.  Kastor 
&  Sons  Adv.  Co.,  Chicago. 

LADY  ESTHER  Co.,  Chicago  (cos- 
metics), on  Feb.  1  renews  Lady 
Esther  Serenade  for  52  weeks  on  41 
NBC-Red  network  stations,  Tues., 
8  :30-9  p.  m.  Agency :  Lord  &  Thomas 
Inc.,  Chicago. 

JERGENS  -  WOODBURY  SALES 
Corp.,  New  York,  on  Jan.  2  renewed 
Hollywood  Playhouse  and  Walter  Win- 
chell  on  the  NBC-Blue  network.  Sun., 
9-9 :30  p.  m.,  and  increased  from  53 
to  59  stations.  Agency :  Lennen  & 
Mitchell,  N.  Y. 


"The  Cryttal  SpeeialUti  Since  192S" 

SCIENTIFIC 
LOW  TEMPERATURE 
CO-EFFICIENT  CRYSTALS 

NOW  $40£S. 

Two  for  S75.00     Apprevnl  by  FCC 

Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  ^aranteed  to  be  "less 
than  three  cycles"  pei:  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "Better" 
than  .01%. 
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Running  Description 

MANNY  MARGET,  manag- 
er of  KVOX,  Moorhead, 
Minn.,  believes  he  established 
a  new  record  Dec.  30  when 
he  broadcast  a  volleyball 
game  in  which  he  was  a  par- 
ticipant. Having  broadcast 
volley  ball  as  a  spectator, 
Marget  decided  to  hang  a 
lapel  mike  on  his  shirt  and 
join  one  of  the  teams.  The 
idea  worked  perfectly — and 
besides,  his  team  won  15  to 
13. 


ELIZABETH  ARDEN,  New  York 
(cosmetics),  on  Feb.  1  will  switch  its 
MBS  Hour  of  Romance  program  from 
New  York  to  Los  Angeles. 


MR.  E.  H. 
RICTZKE 


PRESIDENT 
or  CRCI 


MAKING  PLANS 


FLORIDA  CITRUS  COMMISSION. 
Lakeland,  Fla.,  on  Jan.  20  renews 
Hon-  to  Get  the  Most  Out  of  Life,  fea- 
turing Emily  Post,  on  32  CBS  sta- 
tion, Tues.,  Thurs..  10:30-10:45  a. 
m.  Agency  :  RuthraufE  &  Ryan,  N.  Y. 

Network  Changes 

GENERAL  FOODS  Corp.,  New  York 
(Sanka),  on  Jan.  13  added  4  CBS 
stations  (WRVA,  WREC,  WADC, 
WKBN)  for  We,  the  People. 

LEVER  BROS.  Co.,  Cambridge, 
Mass.  (Rinso).  on  Jan.  4  added  26 
Canadian  stations  to  Big  Town,  fea- 
turing Edward  G.  Robinson,  on  CBS. 

BROWN  &  WILLIAMSON  Tobacco 
Co.,  Louisville  (Kool,  Raleigh  cigar- 
ettes), on  Feb.  2  switches  Tommy 
Dorsey  from  55  NBC-Blue  stations, 
Fri.,  9:30-10  p.  m.,  to  55  NBC-Red 
stations.  Wed.,  8-8  :30  p.  m. 

GENERAL  SHOE  Corp.,  Nashville, 
Tenn.,  has  added  24  Don  Lee  stations 
for  Famous  Fortunes,  previously  sched- 
uled to  start  Feb.  8  on  12  Mutual  sta- 
tions, Tues.,  7  :45-8  p.m.  Agency  :  Bad- 
ger &  Browning  &  Hersey,  N.  Y. 

STANDARD  BRANDS,  New  York 
(Royal  Gelatin),  on  Jan.  13  switched 
origination  of  the  Rudy  Vallee  pro- 
gram from  New  York  to  Hollywood. 


.  .  FOR  1938 


The  New  Year  should  renew  your  ambi- 
tion to  advance  yourself  into  a  better  job 
in  Radio.  The  CREI  home  study  course 
in  Practical  Radio  Engineering  will  in- 
terest every  aspiring  broadcast  technician. 
On  your  request  we  will  immediately 
send  catalog  and  complete  details. 


CAPITOL  RADIO 

ENGINEERING  INSTITUTE 
14lh  mnd  Park  D^pL  i-t 

WASHINGTON,  D.  C 


I  1 

50  5  5    :  .  iO  \     \  ■} 


BLILEY 
CRYSTALS 

are  manufactured  for 
a"  frequencies  from  20 
to  30  Mc.  Precision 
^°^ders  and  ovens  are 
^^-•^-We  for  standard 
special  application,, 
fi'iley   Broadcast  Fre- 
<3"ency  Crystals  are  ap. 
proved  hy  the  F.CC.  I 

^"te  for  catalog  .How. 
«g  complete  line. 


BLILEY  ELECTRIC  COMPANY 


UNION  STATION  BUILDING 


ERIE,  PA. 
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Pictorial  Market — Wubble — Program  Schedules — 
P  &  G  Again — Amateur  Promotion — Citation 


A PLAIN  cover  is  deceptive  to 
the  reader  about  to  open  a 
brochure  titled  Selling  the 
Fort  Worth  Market  With 
KTAT,  for  the  second  and  subse- 
quent pages  reveal  a  gallery  of 
photographs  portraying  the  Fort 
Worth  market  and  the  way  KTAT 
covers  it. 

After  presenting  pictorial  and 
statistical  summaries  of  the  area, 
the  brochure  goes  into  KTAT's 
equipment  and  coverage.  Program 
and  talent  highlights  are  reviewed, 
together  with  thumbnail  success 
stories  of  KTAT  advertisers.  Two 
pages  of  newspaper  clippings  are 
included.  The  inside  back  cover  is 
a  photographic  melange  pattei-ned 
after  spokes  of  a  wheel. 

*      *  * 

How  Kroger  Sells  by  Radio 
RALPH  H.  JONES  Co.,  Cincinnati 
and  New  York  agency,  graphically 
portrayed  radio's  importance  in  ac- 
tivities of  Kroger  Grocery  &  Bak- 
ing Co.  during  the  Kroger  exposi- 
tion staged  recently  at  the  chain's 
home  office  in  Cincinnati.  Illustra- 
tions provided  a  vivid  picture  of 
the  way  radio  tells  the  Kroger 
story  several  times  a  day  and  an 
electric  coverage  map.  Composite 
murals  depicted  radio  angles  of 
Kroger  promotion,  one  of  them  con- 
taining excerpts  from  fan  mail  sent 
by  listeners  to  the  Linda's  First 
Love  disc  series. 


WUBBLE  — Though  silent,  this 
20-inch  cardboard  crier  for  WEAL, 
Baltimore,  is  an  eloquent  merchan- 
diser and  now  graces  windows  and 
counters  of  1,000  Maryland  stores. 
The  "Wubble"  name,  of  course,  is 
a  phonetic  offspring  of  the  call 
letters.  Every  week  the  printed 
messages  adjoining  Wubble's  right 
ear  are  changed. 

*      *  * 

Cash  and  Trip 
LIONEL  BARRYMORE  appeared 
on  Good  News  of  1938  on  Dec.  30 
and  Jan.  6  to  tell  a  story  for  which 
M-G-M  is  seeking  a  title.  Prize  of 
$5,000  and  a  trip  to  Hollywood  is 
offered  to  the  person  sending  in 
the  best  name  and  a  letter  of  not 
more  than  50  words.  Sponsor  is 
General  Foods  Corp.,  New  York 
(Maxwell  House  coffee)  ;  agency, 
Benton  &  Bowles  Inc.,  New  York. 
^      ^  ^ 

Prizes  for  Swingers 
BROWN  &  WILLIAMSON  TO- 
BACCO Co.,  Louisville  (Kool,  Ra- 
leigh) on  Jan.  21  starts  a  series 
of  contests,  open  to  amateurs  in 
the  field  of  swing,  on  Tommy  Dor- 
sey's  program.  Cafh  prizes  and 
cartons  of  cigarettes  will  be  award- 
ed. Agency  is  BBDO,  New  York. 


Wanted:  Bottles 
BORDEN  Co  (dairy  products) 
which  sponsors  John  B.  Hughes' 
thrice-daily  news  periods  departed 
from  the  usual  run  of  commercial 
announcements  for  a  week  recently 
in  order  to  make  a  special  plea  to 
its  listeners.  The  time  usually  taken 
by  the  commercial  was  devoted  to 
asking  the  listeners  to  look  on  the 
back  porch,  out  in  the  garage, 
under  the  sink,  on  the  top  pantry 
shelf  and  in  various  other  places 
around  the  home  and  gather  up 
empty  milk  bottles,  to  be  returned 
to  the  dairy  or  grocery  where  they 
were  secured.  The  Borden  company 
figured  that  there  were  $15,000 
worth  of  bottles  in  San  Francisco 
which  belone  to  it. 

In  the  Tulsa  Market 

THE  lovely  etching  on  the  front 
cover  of  a  plastic  bound  booklet 
provides  an  attractive  introduction 
to  The  Inside  Story  of  $316,  a  pro- 
motion piece  published  by  KTUL, 
Tulsa.  The  $316  figure  is  the 
amount  every  Tulsan  spent,  on  an 
average,  with  Tulsa  retailers  in 
1936.  The  center  spread  shows  an 
airplane  view  of  Tulsa,  surrounded 
by  terse  promotion  items.  Complete 
market  and  promotion  data  are  in- 
cluded. 

Insurance  Premium 
IMPERIAL  Mutual  Life  Insur- 
ance Co.,  Los  Angeles,  is  sponsor- 
ing a  six-weekly  early  morning 
quarter-hour  news  period,  News 
by  Air,  on  KEHE,  that  city,  with 
George  Irwin  as  commentator.  As 
a  merchandising  tie-in,  the  spon- 
sor offers  a  free  booklet  History 
in  the  Headlines  which  is  mailed 
upon  request.  Agency  is  Philip  J. 
Meany  Co.,  Los  Angeles. 

KLZ  Exploitation 

THE  WEEKLY  program  schedule 
of  KLZ,  Denver,  is  mailed  to  a 
selected  list  of  5,000  and  exploited 
in  movie  trailers,  newspapers,  cour- 
tesy announcements  and  window 
displays.  KLZ  has  leased  cabinets 
in  Denver's  newest  hotel  auditor- 
ium, offering  them  to  advertisers 
for  display. 


More  P  &  G  Prizes 
PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Ivory  soap),  on  Jan.  24 
will  start  a  contest  to  run  for  six 
weeks  on  three  programs,  The 
O'Neills,  Story  of  Mary  Marlin, 
and  The  Gospel  Singer.  Prizes  will 
be  given  weekly  for  the  best  com- 
pletions of  the  sentence,  "I  like 
Ivory  soap  because — "  in  25  addi- 
tional words  or  less.  Entries  must 
be  accompanied  by  wrappers  from 
one  medium  and  one  large  bar  of 
Ivory.  Awards  will  include  10 
Studebakers  a  week,  each  with 
certificates  for  1,000  gallons  of 
Texaco  Fire  Chief  gasoline,  and 
each  with  a  Studebaker-Philco 
auto-radio.  In  addition,  200  second 
prizes  of  $5  each  will  be  given 
weekly.  Agency  for  Ivory  is  Comp- 
ton  Adv.  Inc.,  New  York. 

*  ^  ^ 

Quaker  Oats  Drive 
IN  CEDAR  RAPIDS,  home  town 
of  Quaker  Oats  with  1,200  families 
dependent  on  the  plant  for  their  in- 
come, WMT  staged  an  intensive 
drive  promoting  the  three  new 
Quaker  Oats  programs,  Dick  Tracy, 
Mar  got  of  Castlewood  and  Aunt 
Jemima.  Leo  F.  Cole,  merchandis- 
ing manager,  and  Ray  Cox,  pub- 
licity director,  used  direct  mail, 
newspapers,  spot  announcements, 
movie  trailers  and  other  media  to 
promote  the  programs.  Dealers 
were  urged  to  use  displays.  An- 
nouncements were  run  two  weeks. 

*  *  * 

Disc  Merchandising 
RADIO  programs  division  of  Wal- 
ter Biddick  Co.,  Los  Angeles,  in 
early  January  started  to  mail  a 
series  of  six  illustrated  postcards 
to  stations,  agencies  and  sponsors 
calling  attention  to  its  new  Dare- 
devils of  Hollyivood  transcription 
series.  The  promotional  cards, 
mailed  a  week  apart,  show  close- 
up  views  of  motion  picture  stunt 
men  in  action. 

In  Post  Offices 

OVER  350  post  offices  displayed 
bulletins  announcing  a  recent  postal 
program  on  Colonial  Network  in 
which  officials  discussed  mailing 
problems. 


WHN  Tells  the  World 

TO  PUBLICIZE  the  change 
broadcast  time  of  the  WHN  An 
teur  Hour  from  the  Tuesday  fe\ 
ning  spot  it  has  occupied  for  yes 
to  Friday  nights,  the  station  us 
a  wide  variety  of  devices,  up 
and  including  a  40-piece  bai 
Owned  by  Loew's  Inc.,  which  a 
owns  the  Loew  motion  picti: 
chain,  the  station  was  able  to  £ 
nounce  the  change  of  time  w: 
trailers,  lobby  displays,  banne 
theatre  posters  and  newspaper  j 
vertisements,  and  other  public 
aids  at  Loew's  Ziegfeld  Theat 
New  York,  where  the  first  progr; 
at  the  new  time  was  broadc; 
from  the  stage. 

Loew's  Weekly,  regular  theai 
publication,  carried  announcemei 
of  the  change.  So  did  1500  c 
cards,  placed  by  WHN  in  1 
B.M.T.  subways.  So  did  10,C 
heralds,  distributed  through  hot 
and  stores.  A  "trailer"  broadea 
one  hour  before  the  program,  c( 
sisted  of  a  number  of  show  gii 
interviewed  in  the  theatre  lobby 
Ray  Saunders,  announcer  of  1 
Amateur  Hour  broadcasts,  to 
mind  listeners  to  tune  in  an  he 
later.  Spot  announcements  for 
days  preceding  the  change  a 
newspaper  publicity  rounded  ( 
the  campaign.  Wherever  possi 
the  sponsor,  Procter  &  Gamble  ( 
and  the  product,  Oxydol,  were  m 
tioned  as  well  as  the  program. 


FREE — When  Harvey  Olsen, 
nouncer  on  the  Eta  Alpha  P 
gramma  of  WDRC,  Hartford, 
fered  free  thermometers  to  all  v 
wrote  in,  the  station  was  flooi 
with  requests.  In  photo  are  (1 
r)  Peggy  Reichel,  secretary;  1 
Provan  and  Olsen,  announce 
Eleanor  Nickerson  of  the  comrr 
cial  staff. 

*  *  * 

Amateur  Awards 
GASEN    DRUG  STORES, 
Louis  (chain),  is  offering  $500 
the  best  amateur  found  on  tl 
Neighborhood  Amateurs  progi 
on  KMOX,  St.  Louis,  every  S 
day   afternoon   at    1-1:30  p. 
(CT).  One  winner  is  chosen  ev 
week  with  the  12  weekly  winr 
vying  for  the  prize  on  the  1 
broadcast.  Paul  D.  Kranzberg 
Associates,  St.  Louis,  handles 
account. 

*  *  * 
Agencies  Informed 

WOWO-WGL,  Fort  Wayne,  I 
weekly  mails  to  all  U.  S.  agen 
a  sales  report  of  their  new  b 
ness.  The  accounts  feel  that  t 
are  well  publicized  and  agencies  ' 
tain  more  accurate  informa 
concerning  the  stations,  accorc 
to  WOWO-WGL. 

*  *  I 


INSTITUTIONAL— WIS,  Columbia,  S.  C,  has  completed  a  successful 
newspaper  campaign  composed  of  24  quarter-page  advertisements  in 
the  Columbia  State.  Here  are  some  sample  ads. 


WOR  Cited  Again 

FOR  THE  second  year,  W 
Newark,  has  won  an  awai'd 
sented  by  the  American  Insti 
of  Graphic  Arts  to  adverti 
whose  copy  is  most  distingui; 
by  its  art  and  layout. 
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HALFWOI  BATTLES 
Win  10  OMPAIGIS 

^  How  often  the  expression  is  used  .  .  .  "If  so  and 
so  is  done,  the  battle  is  half  won'' 

f  We  believe  a  good  advertising  campaign  wins 
I  half  the  battle 

*  "Dealer  Support"  ...  so  vitally  necessary  for 
~  complete  success  .  .  .  wins  the  other  half 

f  Wholesalers,  Jobbers  and  Retailers  ...  all 
j  support  a  campaign  on 
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130  WATTS  OUTPUT*  'SZiiZS, 

NEW  RCA  BEAM  POWER  TUBE 


RATINGS -CLASS  "C"  TELEGRAPHY 

D-C  Plate  Voltage  1250  Volts 

D-C  Screen  Voltage  300  Volts 

D-C  Grid  Voltage    -300  Volts,  Max. 


D-C  Plate  Current 
Plate  Input 
Plate  Dissipation 
Filament  Voltage 
Filament  Current 


150  Ma. 
180  Watts  Max. 
50  Watts.  Max. 
10  Volts 
3.25  Amperes 


Check  These  Features: 

Beam  Power  eonstruction  for  High 
Power  Sensitivity— SiZfti  you  money 
through  the  use  of  low-price  tubes 
in  the  exciter. 


No  neutralizationjT^quired  with  well- 
shielded  circuits— 5<zfes  you  money 
through  elimination  of  an  expensive 
neutralizing  condenser. 

High  power  output  with  high  effi- 
ciency—  Saves  you  money  in  terms  of 
antenna  watts  per  dollar. 


Rugged  RCA  construction— Built  to 
take  it — Saves  you  money  by  giving 
long,  trouble-free  life. 


Full  power  input  to  30  megacycles— 
Gives  you  flexibility  for  band-switch- 
ing transmitters. 


Features  that  will  appeal  to  the 
discriminating  engineer  are  de- 
scribed in  RCA-814  Bulletin. 
ASK  FOR  YOUR  COPY 


For  those  who  require  moderately  high  power  and  desire  the 
utmost  in  circuit  efficiency,  the  new  RCA  814  will  be  found  to 
be  unexcelled.  It  is  a  husky  tetrode  of  the  filament  type  for  use 
as  an  r-f  amplifier,  frequency-multiplier,  oscillator,  and  grid — 
or  plate-modulated  amplifier  Plate  connection  through  a  sepa- 
rate seal  at  the  top  of  bulb  and  a  ceramic  base  insure  low  inter- 
electrode  capacitances  and  excellent  insulation. 

*For  Class  "C"  Telegraphy  conditions. 
RCA  presents  the  "Magic  Key"  every  Sunday,  2  to  ^  P.  M.,  E.  S.  T.,  on  NBC  Blue  Network 


(<i-e  IN 


,       FIRST  IN  METAL 

FOREMOST  IN  GLASS 
FINEST  IN  PERFORMANCE 


RCA  MANUFACTURING  CO.,  INC.,  Camden,  N.  J.  •   a  Service  of  the  Radio  Corporation  of  America 
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Foreign 
$4.00  the  Year 


WASHINGTON,  D.  C. 
FEBRUARY  1,  1938 


$3.00  the  Year 


15c  the  Copy 


Published   Semi-Monthly,    25th   issue    (Yearbook   Number)    Published   in  February 


Sorry,  darling,  but  Fm  a  sucker  for  those 
WOR  commercials^' 


ives  an 


opportunity  to  shar 


WLS 


LISTENERS  k  ave  never  failed  to  respond 
wlien  a  wortky  project  kas  been  presented. 


In  tke  koliday  season  just  passed,  4,000  of  tkem, 
tkrou^k  tke  WLS  Ck  ristmas  Nei^kkors  Cluk 
(an  annual  W^LS  project)  witk  contrikutions 
of  over  $6,000,  provided  158  wkeel  ckairs 
to  crippled  and  convalescent  ckildren  in 
84  Midwest  kospitals.  In  193  5-36 
tkis    same    movement  provided 
250  ckild  -carino  institutions 


witk  new  Ckristmas  radio  sets.  .  .  .  And  at  tke  WLS 
Ckristmas-Giving  Party  (anotker  yearly  W^LS  project), 
over  4,500  motkers  and  ckildren  attended,  kringino  lood 
and  toys  lor  Ck  ristmas  bas  kets.  .  .  .  WLS  IS  proud 
to  kave  suck  listeners.  Tkey  join  witk  us  in 
tke  keliel  tkat  radio  is  far  more  tk  an  a 
mere  medium  ol  entertainment.  Xo 
tk  em.  Radio  —  tkroutf  k  WLS 
—  means  Iriendsklp 
and  service  first. 


THE  PRAIRIE  FARMER  STATION.  CHICAGO 


BURRIDGE  D.  BUTLER,  President 


GLENN  SNYDER.  Manager 


VAHKBE  NETWORK 

WNAC 

TO  CREATBR  BOSTON  MARKET 
YANKEE  NETWORK . 

WTIC 

TO  HARTFORD  CT  MARKET 
YANKEE  NETWORK 

WEAN 

TO  PROyiDENC£_R. I. MARKET 
YANKEE  NtTWO^^V; 

TO  NWORCEST  tAARKtl 

TO  NEW  LONDON  MKRKtT 
'''xXuKeV NETWORK 

WCSH 


TO  PORTLAND  ME  MAKKET 


"y^N^EE  Ni. 

ro  lACOAf/A  MM  MARffETi^ 
YANKEE  fi/ErWORK 

WRDO 

TO  AUG  as  TA  ME  MARKSr 


Your  Money-Saying 
Commuta-tion  Ticket 
to  New  Enqlandl  Markets 

rOURTEEN  major  trading  areas  comprise  the 
■  vast,  active  and  prosperous  New  England 
market  region. 

To  reach  these  points  singly  involves  a  heavy 
expenditure  in  money  and  time.  Covering  them 
simultaneously  offers  a  material  economy. 

The  Yankee  Network  provides  complete,  effec- 
tive coverage  as  its  fourteen  popular  local  stations 
transmit  your  sales  messages  to  a  tremendous 
audience  in  each  of  the  various  trading  areas.  No 
other  group  of  stations  furnishes  New  England- 
wide  coverage,  with  direct  local  coverage  of  key 
markets,  at  any  cost. 


i"HE  YANKEE  NETWORK,  INC. 


2  1    BROOKL I  NE  AVENUE 
BOSTON,  MASSACHUSETTS 
EDWARD  PETRY  &  CO.,  INC.,  Exclusive  National  Sales  Representatives 


hed  semi-monthly,  25th  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.   Entered  as 
second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3.  1879. 


Station  WERE  Joins  NBC 

Networks! 


Rich  Pennsylvania 
trading  zone  becomes 
new  gold  mine  for 
advertisers  through 
favorite  local's 
affiliation  with  NBC! 


JANUARY  30, 19381 
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Beginning  January  30th,  1938,  Station  WBRE  will  be  equipped 
to  offer  the  services  of  NBC's  basic  Red  or  Blue  Networks  to 
advertisers  in  the  rich  Wyoming  Valley. 

In  operation  since  1924, WBRE  is  the  144th  station  to  bring 
the  facilities  of  the  great  NBC  Red  and  Blue  Networks  to 
advertisers  and  audiences. 

Operating  on  1310  kilocycles  with  100  watts  power.  A  new 
RCA  transmitter  will  soon  be  installed  ...  a  new  180 -foot 
vertical  antenna  already  is  in  operation. 

The  station  serves  an  unusually  large  trading  zone  because 
of  its  highly  strategic  location.  Wilkes-Barre  has  a  population 
of  86,626  (1930  census).  Scranton,  with  a  1930  population 
of  143,433,  is  only  16  miles  away.  The  area  blanketed  by 
Station  WBRE  covers  the  rich  Wyoming  Valley,  which  has  a 
normal  trading  zone  population  of  344,587.  The  estimated 
circulation  of  Station  WBRE  is  98,355  radio  families. 

WBRE 

WILKES-BARRE,  PA. 

NBC  Basic  Red  and  Blue  Networks 

BROADCASTING  •  Broadcast  Advertisi 


...and  this  X  is  news! 


You  expect  many  Columbia  Network  sustaining 
programs  to  originate  in  Washington— over 
WJSV,  the  most  powerful  and  most  popular 
station  in  the  Nation's  Capital. 

But  when  a  commercial  series  is  fed  to  a  nation- 
wide network  from  Washington,  that's  news! 
It's  never  been  done  before  by  any  Washington 
station  over  d;z;y  network !  Starting  January  24th, 
Barbasol's  Arthur  Godfrey-John  Salb  show  goes 
CBS— with  the  program  originating  at  WJSV, 
the  station  which  originally  created  this  popular 
feature  {wjsv  also  built  "Professor  Quiz",  now 
on  CBS  for  Nash-Kelvinator). 

It's  another  first  for  wjsv— a  station  that's 
famous  for  firsts:  first  in  popularity  —  in  a  city 


that's  first  in  "carriage  trade",  first  in  "spend- 
able money". 

Washingtonians  like  the  kind  of  programs  they 
hear  over  wjsv  and  they  like  the  ease  with 
which  this  powerful  station  can  be  heard.  No 
wonder  that  wjsv  carries  a  greater  volume  of 
business  than  any  other  Washington  station  — 
including  a  greater  volume  of  non-network 
business.  No  wonder  that  80%  of  the  current 
schedules  are  renewals ! 

When  you  have  good  merchandise  to  sell,  give 
thought  to  Washington  — a  mighty  market.  And 
to  WJSV— the  one  station  that  can  carry  your 
message  to  most  of  Washington's  radio  homes. 
Washington  has  money  to  spend  — woii'.' 


WJSV 

WASHINGTON,  10,000  WATTS.  Owned  and  operated  by  Columbia  broadcasting  system. 
Represented  by  radio  sales  :  new  york,  Chicago,  Detroit,  Birmingham,  los  angeles,  san  francisco 
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HOWARD  ESARY 

MANAGER 

international  Radio  Productions 
Hollywood 

ED  HARVEY 

EASTERN  MANAGER 
International  Radio  Productions 
New  York 

NOW  REPRESENTING: 

WCAE  Pittsburgh 

WBAL  Baltimore 

WISN   Milwaukee 

KOMA  Oklahoma  City 

KTSA  San  Antonio 

WINS   New  York 

KNOW  Austin 

WACO  Waco 

KEHE  ....  Los  Angeles 
KYA  ....   San  Francisco 

WLS  Chicago 

KOY  Phoenix 


■    ■  ■ 


^OIVIPLETED  BROADCAS 


4  serWce  of  great  value  to  adver- 
tisers-^a  **pius"  for  stations  repre- 
Mpnied  by  International  Radio  Sale 


•  International  Radio  Sales  makes  available,  through  International  Radio  F 
ductions,  a  transcribed  program  service  which  ranks  with  the  best  in  the  fii 
Located  in  Hollywood,  the  talent  center.  International  Radio  Productions  ofl, 
advertisers  a  wide  selection  of  program  ideas  and  talent  and  quality  manuf 
turing  whether  they  require  one-minute  spots  or  half  hour  shows. 

Our  sales  representatives  in  all  offices  are  men  of  mature  experience  in  ra 
and  advertising,  well  known  and  highly  regarded  among  agencies  c! 
advertisers.  International  Radio  Productions  thus  completes  the  cycle  of 
service  they  can  render,  enabling  this  organization  to  serve  its  clients  fr 
idea  to  completed  broadcast. 


INTERNATIONAL   RADIO  SALE 


NEW  YORK 


DETROIT 


CHICAGO 


LOS  ANGELi 


•  Again  everything  points  to  WGR 
and  WKBW  as  one  of  the  country's 
outstanding  radio  buys.  Operated  as  a 
single  unit,  these  two  stations  bring  the 
national  spot  advertisers  advantages 
unique  in  the  industry. 

WGR  and  WKBW  carry  the  Columbia 
basic  network.  At  the  same  time,  they 
offer  the  national  spot  advertiser  time 
at  peak  day  and  night  listening  hours 
and  they  guarantee  that  this  time  will 
not  be  changed. 

WGR  and  WKBW  have  added  thous- 
ands of  new  habitual  listeners  during 
the  past  year  with  a  power  increase  and 
complete  modernization  of  Western 
New  York's  pioneer  stations.  New 
coverage  maps  showing  this  impressive 
I  increase  should  be  in  your  files. 


WGR  and  WKBW  concentrate  on  local 
programs  of  interest  to  listeners  in 
the  primary  areas  of  tlie  two  BBC  sta- 
tions. Sports,  councilmanic  investiga- 
tions, floods,  paralyzing  snow  storms, 
t  local  news — all  find  an  important  place 
on  the  schedules. 


Within  the  past  month  WKBW's 
Leston  P.  Faneuf  has  conferred  with 
President  Roosevelt  and  Governor  Leh- 
man and  has  discussed  his  visits  on  his 
local  newscasts.  WGR's  Roger  Baker 
edits  the  oldest  local  sports  column 
in  the  country. 

These  are  the  things  that  give  per- 
j  sonality  to  radio  stations  and  build 
loyal  listening  audiences.  These  are 
the  things  that  BBC  offers  you  at  a 
I  cost  per  listener  that  assures  any  cam- 
paign of  success. 

i; 

I      BUFFALO  BROADCASTING  CORP. 


OADCASTING  •  Broadcast  Advertising 


February  J,  1938  •  Page  7 


KLZ 

Denver*s  Passing>Scene 


•  Through  KLZ  world-famous  personalities  become 
house  guests  of  the  entire  Denver-Rocky  Mountain 
region.  Radio  listeners  throughout  this  area  become 
spectators  at  events  of  prime  community  interest. 

Special  features  are  sprinkled  abundantly  through 
KLZ's  regular  schedule  of  top-favorite  network  and 
local  programs.  They  add  the  local  color,  the  spice 
and  sparkle  which  keep  listener  interest  and  at- 
tention in  this  region  centered  on  KLZ.  To  keep 
the  interest  and  attention  of  the  Denver-Rocky 
Mountain  region  centered  on  your  product,  your 
radio  program  should  be  on  KLZ. 


Representative  —  E.  Kati  Special  Advertising  Agency 


PARTIAL  LIST  OF  BROADCASTS 
OF  PERSONALITIES  AND  EVENTS 
ORIGINATED    BY    KLZ    IN  1937 

(Not  Including  Network) 

PERSONS 

President  Roosevelt — Remote  pick-up  Irom  Cheyenne 
Wyoming. 

William  A.  Green,  president  of  A.  F.  of  L.— Addres: 
fed  to  CBS. 

Harry  W.  Colmery,  national  commander  of  America 
Legion — Memorial  Day  address;  fed  to  CBS. 

Dr.  T.  Z.  Koo,  noted  Chinese  economist  and  one-tim 
representative  at  League  of  Nations — Interviev 

Joe  Louis,  world's  heavyweight  champion — Intervie't 
from  private  railroad  car. 

Sir  George  Paish,  British  economist — Interview. 

Maj.  E.  Douglas  Booth — British  Economist — Interviev 

Rosa  Tentoni,  Metropolitan  Opera  star  Interviev 

Homer  Rodeheaver — Conducting  community  sing. 

Elaine  Barrie  (Barrymore) — Interview. 

Prof.  J.  C.  lensen.  head  of  American  Association  f( 
the   Advancement  of  Sciences — Interview. 

Watson  Davis,  director  of  Science  Bureau — interviev 

Dr.  H.  H.  Nininger,  astronomical  expert — Interviev 

Dr.  F.  R.  Moulton,  secretary  of  the  American  Associ< 
tion  for  the  Advancement  of  Science — Talk. 

Dick  Merrill  and  Jack  Lambie,  Trans-Atlantic  fliers- 
Interview. 

Fred  Waring  and  Wilberforce  Wbiteman,  Paul  Whiti 
man's  father.  Interview. 

Jan  Chemiavsky,  noted  pianist — Interview. 

Art  Goebel.  noted   flyer — Broadcast  from  plane 
ground. 

Ham  Fisher,  creator  of  Joe  Palooka — Interview. 
Rubinoif  and  His  Violin — Interview. 
Billy  Rose,  showman — Interview. 

Ellsworth   Vines   and   Bruce   Barnes,    tennis  stars- 
Interview. 


EVENTS 

A.  A.  U.  Basketball  Tournament — Play-by-Play  a 
count. 

Ski  Meet  and  Snow  Carnival — Remote  pick-up  fro: 
Aspen,  Colorado. 

Easter  Sunrise  Service — Remote  pick-up  from  Denv( 
City  Auditorium. 

Mass  Poetry  Reading  by  100  dinger  Highland  Boy 

United  Airlines  Banquet  with  Col.  Roscoe  Turn 
commemorating   inauguration   of   direct  servici 

Trans-Mississippi  Golf  Tournament — Remote  pick-L 
from  Cherry  Hills  Country  Club. 

Elk's  Convention  Parade 

Colorado  State  Penitentiary  Broadcast — Remote  pici 
up  from  Canon  City,  Colorado. 

Football  Games — Play-by-play  broadcast  of  Reel 
Mountain  Conference  gaiAes. 

Campus  Review — Remote  broadcasts  from  campusf 
of  state  colleges. 

A.  F.  of  L.  Convention — "Big  name"  newshawl 
covering  convention  engage  in  round-table  di 
cussion  before  KLZ  microphone. 

KLZ  Christmas  Giving  Party — Kid  show  to  obtain  co) 
tributions  for  city's  poor. 

Christmas  Midnight  Mass — Remote  pick-up  fro 
Cathedral  of  Immaculate  Conception. 

Christmas  Choral  Music — Church  and  school  choi 
aired  and  fed  to  P.  A.  systems  in  downtow 
area. 


E    OKLAHOMA    PUBLISHING  COMPANY 


AFFILIATED    IN    MANAGEMENT    WITH    WKY,    OKLAHOMA    CITY    ANi.  >vi 


FROM POLL..TO  POLL.. TO  POLL 

lis  NBC  AGAIN! 

Year-end  Polls  of  Important  Publications  Elect 
Programs  on  NBC  Networks  FIRST  IN  AMERICA 


REVIEWING  the  year  1937  in  radio,  inde- 
pendent polls  show  a  huge  landslide  for 
the  star  programs  and  personalities  which  go 
out  to  America's  Radio  Homes  over  the  NBC 
Blue  and  Red  Networks — the  programs  from 
"BROADCASTING  HEADQUARTERS" ! 


So  overwhelming  is  the  preference  shown  by  both 
radio  editors  and  the  vast  radio  audience  that 
no  doubt  remains  as  to  WHAT  listeners  like — 
or  WHERE  these  preferred  programs  come  from! 

In  the  three  latest  nation-wide  Popularity 
Polls,  NBC  Network  Programs  scored  as  follows: 


DAILY  NEWS 
POLL 

readers  of  leading  papers  in  39 
leading  cities,  coast  to  coast 

1st  FOUR,  and 
SEVEN  OUT  OF  1st  TEN! 


RADIO  DAILY 
POLL 

editors  and  critics,  coast  to  coast 

1st  FIVE  PROGRAMS, 
and  SIX  OUT  OF  1st  TEN! 

1st  SEVEN  PERSONALITIES, 
and  EIGHT  OUT  OF  1  st  T EN! 


FAME- MOTION  PIC- 
TURE DAILY  POLL 

four  hundred  leading  radio  editors, 
coast  to  coast 

1st  FIVE,  and 
SEVEN  OUT  OF  1st  TENI 


From  such  a  vote.  NBC  faces  1938  with  the  deter- 
mination that  this  fine  precedent  shall  be  repeated 
—  or  bettered  —  on  the  Blue  and  Red  Networks.  In 
January,  1938,  advertisers  launched  twenty  new  pro- 


gram series  on  NBC  Networks.  This  is  an  auspicious 
beginning ...  it  will  be  backed  up  by  NBC's  fine 
sustaining  and  feature  programs  broadcast  in  the 
public  interest. 


"BROADCASTING  HEADQUARTERS" 

NATIONAL  BROADCASTING  COMPANY 


A  Radio  Corporation  of  America  Service 
NEW  YORK  CHICAGO  "^AN  FRANCISCO  HOLLYWOOD 


ne 


937  ACCOUNT  LIST 

ADIO   STATION  WGAR 
CLEVELAND 

n  F.  Patt,  Vice  Pres.  &  Gen.  Mgr. 
ard   Petry  &   Co.,   Natl.  Reps. 


LOCAL 


ACCOUNTS 


Alpine  Exposihon  Company 
Cleveland  Hockey  Club 
Hanna  Theatre 
J    Manhattan  Theatre 
Metro-Goldwyn-Mayer 
National  Air  Races 
North  Randall  Trotting  Club 
Warner  Brothers  Theatres 

AUTOMOTIVE 

Cadillac  Motor  Sales  Company 
Cleveland  Dodge  Dealers 
Cleveland  Motor  Sales  (Willys) 
Dowd-Feder,  Int. 

(Chrysler-Plymouth) 
Grismer-Perkins  (Lincoln-Ford) 
Horn,  S.  L.  Company 
Hoffman  Tire  Company 
McDonough  Motors 

(De  Soto  Distributors) 
Ohio  Buick  Co.  (Distributors) 
Schmunk,  R.  I.  Co. 

(Hudson-Essex  Distributors) 
Studebaker  Sales  Company 
Ward,  P.  R.  Company 

(Auburn  Distributors) 
Williams,  Birkett  L,*  Co.  (Ford) 

BEVERAGES 

Carling's  Ale 
Distillata 
Erin  Brew 

Leisy's  Beer 
Lubeck  Beer 
P.  O.  C.  Beer 

COSMETICS  —  DRUGS  — 
BEAUTY  SHOPS 

Beauty  Court 
Blis-To-Sol 

Bonne  Belle  Cosmetics 
lanie  Lincoln  Cosmetics 
Naso  Beauty  Shoppe 
Ret 

GASOLINES  —  OILS 

Canfield  Oil  Company 
Carload  Refiners 
Hickok  Oil  Company 
Pocahontas  Oil  Company 
Standard  Oil  Company 
Texas  Distributing  Company 

CLOTHING 

Ames  Company  (Women) 

B.  R.  Baker  Co.  (Men  and  Boys) 

Becker-Holzworth,  Inc.  (Men) 

Bartunek's  (Men) 

Coniormal  Shoes 

I.  J.  Fox  (Furs) 

K-B  Co.  (Men  and  Women) 

Kanler  Quality  Clothes  (Men) 

Liberty  Fur  Company 

Lyon  Tailoring  Company  (Men) 

Movieland  Fur  Company 

Newman-Stein  Clothing 

Ohio  Clothing  Company  (Men) 

Rosenblum's  (Family) 

Selby  Shoes 

Zipp's  Clothing  House 

DEPARTMENT  STORES 

Bailey  Company 
May  Company 
Sears-Roebuck  Company 
Wm.  Taylor  Son  &  Co. 

EDUCATIONAL 

Baldwin-Wallace  College 
John  Marshall  Law  School 


Kenyon  College 
Leroy,  P.  J.  (Piano  Lessons) 
Muskingum  College 
Spencerian  College 
Western  Reserve  University 

ELECTRICAL  APPLIANCES 

Cleveland  Electrical  League 
Graybar  Electric  (Kelvinator) 
Kelvin  Homes 

Ohio  Washing  Machine  Co. 
Scott  &  Fetzer  (vacuum  cleaners) 
Smith,  B.  W.  Co.  (Fairbanks- 
Morse) 

Strong-Carlisle  &  Hammond 

(Philco  and  Norge) 
United  Vacuum  Cleaner  Stores 

FINANCIAL  INSTITUTIONS 

Citizen's  Federal  Savings  &  Loan 
Continental  Industrial  Bank  ' 
Morris  Plan  Bank 
Second  Federal  Savings  &  Loan 
Women's  Federal  Savings  &  Loan 

FOOD  DEALERS  AND  FOOD 
PRODUCTS 

A.  &  P.  Food  Stores 
Athenian  Cafe 

Chandler  &  Rudd  Co.  (grocers) 
Cleveland  Hot  House  Assoc, 
East  105th  Street  Market 
Edwards  Food  Stores 
Fisher  Brothers  Food  Stores 
Hale  Food  Products 
Haserot  Company'  (coffee) 
Laub  Baking  Company 
Neal  Fruit  Farms 
Noss  Pretzel  Company 
Regnatz  Restaurant 
Tebbett  Ice  Cream  Co. 
Theurer-Norton  Provision  Co. 
Tom  White  Fruit  Farm 

HOUSE  FURNISHINGS 

Bing  Furniture  Company 
Clifton  Furniture  Company 
Sun  Radiator  Cover  Corporation 
Venetian  Blind  Co-  of  America 
Watkins  Furniture  Company 

INSTITUTIONAL 
PROMOTIONS 

Al  Sirat  Grotto 
American  Legion 
Cleveland  Grays 
Fenway  Hall,  Inc. 
Food  Chemists  Educational 

Institute 
HoUenden  Hotel 
Jewish  War  Veterans 
K.  of  C.  Advocate 
Loyal  Order  of  Moose 
Mayfair  Casino 
Midway  Night  Club 
National  Children's  Exhibition 
Shillers  Longview  Haven 
Slovenian  National  Benefit 

Association 
Staller  Hotel 
Trianon  Ball  Room 
Western  Reserve  Kennel  Club 

JEWELERS  —  OPTICIANS 

Buhl  Optical  Company 
Burt's,  Inc. 

Jones  Optical  Company 
T.  E.  Miersch 


MISCELLANEOUS 

Dr.  Florence  Blodgett 
Cigarette  Service  Co. 
City  Ice  and  Fuel  Co. 
Cleveland  Florists  Association 
Cleveland  Life  Underwriters 
Cleveland  Vocational  Bureau 
Cleveland  Wall  Paper  Style  Shov^ 
Community  Memorial  Parks 
Eaton  Manufacturing  Company 
Electric  Sewer  Cleaning  Co. 
Elliott  &  Evans  (Electrolux  and 

Quality  Ranges) 
Fromme  Scalp  Specialists 
Fuller  Dry  Cleaning  Co. 
Hanna  Typewriter  Exchange 
Hickman-Williams  &  Co.  (coke) 
Koller  Bros.  Company 
Lamp  Carpet  Cleaning  Co 
Menk  Brothers  Laundry 
Neal  Storage  Company 
Ohio  Bell  Telephone  Company 
Scott  Laundry 
George  Sharer  (Mortician) 
Valuation  Service  (real  estate) 
Wirtshafter's  Printing  Co. 
Wurlitzer's 

NATIONALITY  GROUPS 

Bohemian 


Croatian 

Czech 

Hungarian 

Polish 

Slovak 

Slovenian 

PAINTS  —  CLEANERS 

Billings-Chapin  Co.  (paints) 
Nu-Enamel  Company 
Sherwin-Williams  Company 

POLITICAL 

Amalgamated  Clothing 

Workers 
Bretz  for  Mayor  Committee 
Burton  for  Mayor  Committee 
Car  Riders  Protective  Ass'n. 
Celebrezze  Campaign 

Committee 
Citizens  School  Board 

Committee 
Civil  Service  Pension 

Commission 
Cleveland  Bar  Association 
Cleveland  Federation  of  Labor 
Committee  on  Arrangements 

(labor) 
Communist  Party 
County  Welfare  Levy 
Crusaders 


Cuyahoga  County  Bar  Ass'n. 
Cuyahoga  County  Tax  Levy 
Democratic  Executive 

Committee 
Fisher  Body  Union 
Greater  Cleveland  Co-op. 

Association 
International  Ladies'  Garment 

Worker's  Union 
Judiciary  Bar  Committee 
Labor  Non-Partisan  League 
National  Union  for  Political 

Action 

Peoples  Socialist  Conference 
Steel  Worker's  Organi2ing 
Committee 


RELIGIOUS  PROGRAMS 

Brooklyn  Tabernacle 

Hough  Avenue  Baptist  Church 

Old  Stone  Church 

St.  Paul's  Shrine 

Trinity  Cathedral 


TRANSPORTATION 

Cleveland  Railway  Company 
Lake  Shore  Electric 
Yellow  Cab 
Zone  Cab 


NATIONAL  ACCOUNTS 


AUTOMOBILES  —  GASOLINES 

American  Oil  Company 

Buick 

Chevrolet 

Chrysler 

DeSoto 

Dodge 

Plymouth 

Pontiac 

Socony  Vacuum  Oil  Company 
Willys-Overland 


COSMETICS  —  DRUGS 

Admiracion  Laboratories 
Aristo  Laboratories 
Beaumont  Laboratories 
B-C  Remedy 
Bernard's  Perfumer 
Bristol-Meyers 
Cal-Aspirin 

California  Syrup  of  Figs 
Carter  Medicine  Co. 
Crazy  Water  Crystals 
Cystex 

Dr.  Miles  Laboratories 

Dr.  Caldwell's  Syrup  Pepsin 

Drene 

Drezma 

Emerson  Drug  Company 

Health  Products 

Ironized  Yeast 

Kosmet  Laboratories 

Krane  Products 

Lovely  Lady,  Inc. 

Lydia  Pinkham  Company 

McKesson  Products 

Minit  Rub 

Northwestern  Yeast 

Ourine  Company 

Pluto  Water 

Pursang 

Rabin  Company 

Rel 


Rem 

Smith  Bros.  Cough  Drops 

Tastyeast 

Varady  of  Vienna 

Vick  Chemical  Company 

Volupte,  Inc. 

FOOD  PRODUCTS 

American  Pop  Corn 
Bay  State  Fisheries 
Bunte  Candies 
Campbell  Cereal  Company 
Capitol  City  Products 
College  Inn  Foods 
Curtiss  Candy  Company 
General  Baking  Company 
General  Foods 
Gulden  Company 
Hecker  H.  O.  Products 
Justrite  Company 
Kellogg  Company 
Lakeside  Biscuit  Company 
Lea  &  Perrins  Company 
Morton  Salt 
Mueller's  Chicory 
Naughlon  Farms 
Olney  and  Carpenter,  Inc. 
Rival  Dog  Food 
Spry 

Standard  Brands 
Stokely,  Van  Camp 
Swift  and  Company 
Treesweet  Orange  Juice 
Vimm 

Wander  Company 
Westgate  Sea  Products 

MAGAZINES 

Look 

Woman's  Home  Companion 
(foods) 

Woman's  Home  Companion 
(styles) 


MISCELLANEOUS 

Associated  Distributors,  Inc. 
Bulova  Watch 
Clopay,  Inc. 

Educational  Ganies  Distributing 

Company 
Elgin  Watch 
Gardner  Nurseries 
Gartner  Mattern  Company 
Glass  Container  Association  of 

America 
Longines  Watch 
Martin  Rosenberger  Company 
Modern  Knitting  Mills 
National  Optical  Stores 
New  Departure  Mfg.  Co. 
Nu-Tone  Chimes 
North  American  Accident 

Insurance 
Numismatic 

Remington  Rand  Typewriters 
RCA  Manufacturing  Co. 
Roy  Toy  Company 
Samuels  Stores 

RELIGIOUS  PROGRAMS 

Father  Charles  E.  Coughlin 
Lutheran  Laymen's  League 
Watchtower 

SOAP  PRODUCTS 

Fels  Naptha 
Lever  Bros. 
P  &  G 

% 

SHOES 

Central  Shoe  Company 
General  Shoe  Company 

TOBACCO  —  CIGARETTES 

Charles  Denby  Cigars 
R.  G.  Dun  Cigars 
San  Felice  Cigars 
Twenty  Grand  Cigarettes 


TOTALS: 


189  LOCAL 


ACCOUNTS.    109   NATIONAL  ACCOUNTS 
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eneral  Support  of  NAB  Plan  Foreseen 


By   SOL  TAISHOFF 

biggest  Convention  in  History  Meets  Feb.  14-16  to 
Let  on  Complete  Reorganization  of  Trade  Group 


FTER  several  years  of  smouldering  resentment  against  their 
j-ade  association,  incited  by  purported  lack  of  activity  in 
|5sential  pursuits,  the  largest  group  of  broadcasters  ever  to 
jsemble  under  one  top  will  convene  in  Washington  Feb.  14-16 
)r  the  16th  annual  convention  of  the  NAB  to  vote  on  a  broad 
Ian  of  reorganization  under  which  the  trade  association  would 
}  made  over  in  its  entirety. 

With  an  outstanding  figure  proposed  as  "paid  president" 
\  head  the  organization,  and  with  a  staff  of  a  half-dozen 
Ijecialists  to  assist  him,  the  NAB  would  become  an  aggressive 
ait,  to  fight  radio's  battles  


the  entire  national  front, 
ihere  hasn't  been  even  a  sem- 
ance  of  opposition  to  the 
iisic  plan  since  the  final  reor- 
iinization  report  was  sub- 
itted  to  the  membership  a 
)rtnight  ago.  Thus  it  is  an- 
icipated  that  the  plan  will  be 
Vept  into  operation  promptly  and 
lat  as  soon  as  the  final  gavel 
unds,  the  processes  of  revision 
ill  begin. 

Heavy  Registration 

The  heaviest  advance  registra- 
on  in  NAB  history  is  reported 
'  Edwin  M.  Spence,  general  chair- 
an  of  the  convention  committee, 
is  Broadcasting  went  to  press 
lere  were  more  than  220  delegate 
gistrations,  with  two  weeks  still 
go.  The  normal  attendance  of 
ting  delegates  is  about  275,  and 
e  gross  attendance  at  each  of  the 
3t  two  conventions  was  about  800. 
Who  the  "Number  1"  figure  will 
,  assuming  adoption  of  the  plan, 
a  major  topic  of  conversation 
radio  circles.  While  names  have 
len  mentioned,  the  fact  that  the 
ipointment  cannot  be  made  until 
e  old  order  is  eliminated,  and  the 
jiw  board  takes  office,  has  ren- 
red  speculation  both  premature 
■  d  risky.  A  great  number  of 
vmes — from  cabinet  members 
irough  Senators  and  including 
lecutives  of  trade  associations — 
ve  been  broached,  but  only  in 
leliminary  fashion. 
iBecause  the  NAB  will  be  an  or- 
nization  without  an  executive 
lad  as  soon  as  the  new  plan  is 
ted,  it  is  likely  there  will  be  an 
terim  appointment.  Members  of 
I  e  Reorganization  Committee 
lich  drafted  the  plan,  and  cer- 
in  strong  broadcasters,  have 
Iged  that  Philip  G.  Loucks,  Wash- 


ington attorney,  who  for  five  years, 
was  the  NAB  managing  director, 
be  drafted  for  this  temporary  ap- 
pointment as  acting  president,  or 
possibly  advisory  counsel,  to  serve 
from  three  to  six  months  or  until 
the  new  executive  is  selected. 

Mr.  Loucks  is  counsel  for  the 
Reorganization  Committee,  which 
was  designated  at  a  special  NAB 
convention  in  New  York  last  Octo- 
ber, when  it  appeared  that  the 
NAB  was  slated  for  disintegration 
unless  prompt  steps  were  taken.  He 
outlined  the   reorganization  plan 


finally  submitted,  and  is  highly 
regarded  throughout  the  industry. 
A  strong  movement  for  his  ap- 
pointment to  the  top  post  on  a 
permanent  basis  has  developed,  but 
he  has  informed  his  sponsors  that 
he  prefers  not  to  give  up  his  law 
practice. 

For  the  other  executive  post — 
that  of  secretary-treasurer — only  a 
few  names  have  been  considered. 
Like  that  of  president,  this  port- 
folio is  to  be  filled  by  the  incoming 
board.  During  the  last  few  days, 
spontaneous  support  has  developed 
for  the  appointment  of  Mr.  Spence, 
veteran  broadcaster  formerly  iden- 
tified with  WPG,  Atlantic  City, 
and  WBAL,  Baltimore.  Now  chair- 
man of  the  convention  committee, 
a  post  in  which  he  has  served  a 
number  of  years,  and  one  of  the 
NAB  organizers,  he  has  long  been 
active  in  the  organization's  affairs. 
Several  other  names,  including 
those  of  certain  government  officials 
have  been  mentioned  for  this  post. 


which  would  be  the  administrative 
position  under  the  president,  who 
would  be  the  policy-making  official. 

The  office  of  managing  director, 
under  the  proposed  reorganization, 
would  be  abolished.  James  W.  Bald- 
win, the  incumbent  who  succeeded 
Mr.  Loucks  and  who  has  served 
three  years,  has  made  no  formal 
announcement  regarding  his  plans. 
Whether  he  remains  with  the  NAB 
depends  upon  the  action  of  the  in- 
coming board  of  23  members. 

The  tentative  program  devised  by 
Messrs.  Loucks,  Baldwin  and 
Spence  calls  for  action  on  the  re- 
organization plan  immediately  fol- 
lowing the  formal  opening  speeches. 
Unusual  interest  attaches  to  these 
speeches  since  Senator  Wheeler 
(D-Mont.),  chairman  of  the  pow- 
erful Interstate  Commerce  Commit- 
tee charged  with  radio  legislation, 
and  chairman  Frank  R.  McNinch, 
of  the  FCC,  will  make  their  first 
"face-to-face"  appearances  before 
the  broadcasters. 

An  indication  that  Chairman  Mc- 
Ninch will  speak  primarily  on  the 
subject  of  programs  already  has 
been  given.  Moreover,  it  is  antici- 
pated that  he  plans  to  invite  broad- 
casters to  ask  him  questions  as  to 


Tentative  Agenda  for  NAB  Washington  Convention 


TENTATIVE  plans  for  16th  an- 
nual convention  of  the  NAB,  at 
the  Willard  Hotel,  Washington, 
Feb.  14-15  and  16,  as  announced  by 
Convention  Chairman  Edwin  M. 
Spence,  are  as  follows: 

Monday,  Feb.  14 

Convention  will  be  called  to  order 
by  President  John  Elmer,  WCBM, 
Baltimore,  at  9:30  a.  m.  Address 
of  welcome  will  be  by  Commission- 
er George  Allen  of  Washington. 
President  Elmer  then  will  deliver 
his  address.  The  first  guest  speak- 
er will  be  Senator  Burton  K. 
Wheeler,  of  Montana,  chairman  of 
the  Senate  Interstate  Commerce 
Committee.  FCC  Chairman  Frank 
R.  McNinch  will  then  address  the 
convention,  and  is  expected  to  in- 
vite questions  from  broadcasters. 
This  address  will  be  followed  by 
the  report  of  James  W.  Baldwin, 
managing  director. 

Next  order  of  business  will  be 
that  for  which  the  convention  was 
called — reorganization  of  the  asso- 
ciation as  proposed  in  the  report  of 
the  Reorganization  Committee,  des- 
ignated at  the  special  convention 


in  New  York  in  October.  If  the 
plan  is  adopted,  following  expected 
discussion,  the  session  will  be  re- 
cessed to  permit  the  17  new  dis- 
tricts to  elect  their  members  of  the 
incoming  board. 

Assuming  adoption  of  the  plan, 
the  district  directors,  elected  for 
two-year  terms,  will  report  and  be 
installed,  after  which  they  will  cau- 
cus as  a  nominating  committee,  to 
bring  in  a  slate  of  12  candidates 
for  the  six  directorships  at  large 
— two  each  representing  large  sta- 
tions, medium  stations  and  small 
stations,  based  on  power.  Election 
of  these  directors  will  follow. 

Tuesday,  February  15 

Completion  of  reorganization  bus- 
iness and  discussion,  if  vote  has 
not  been  taken  by  that  time.  Ad- 
dress by  T.  A.  M.  Craven,  mem- 
ber of  FCC,  probably  on  plans  for 
broadcast  reallocation  and  related 
subjects. 

General  discussions  on  problems 
of  industry,  as  raised  in  addresses 
of  Senator  Wheeler  and  Chairman 
McNinch.  Consideration  of  other 
unscheduled  business. 


At  7  p.  m.,  the  annual  NAB 
banquet  will  be  held  in  the  Wil- 
lard ballroom.  The  speaker  of  the 
evening  is  expected  to  be  Hon. 
Bruce  Barton,  chairman  of  the 
board  of  Batton,  Barton,  Durstine 
&  Osborn  Inc.,  and  newly-elected 
Republican  member  of  Congress 
from  New  York.  Entertainment 
by  nationally-known  radio  artists 
will  be  presented  by  courtesy  of 
the  networks. 

Wednesday,  Feb.  16 

Final  day  will  be  devoted  to  un- 
finished business,  including  action 
on  formal  resolutions,  reports  of 
the  Engineering  Committee,  State 
Committee,  Joint  Committee  on  Ra- 
dio Research  and  Sales  Managers. 

Following  adjournment,  the  new 
board  of  directors  will  convene.  Its 
first  order  of  business,  if  the  re- 
organization plan  is  approved,  will 
be  that  of  naming  an  executive 
officer — probably  an  interim  ap- 
pointee until  such  time  as  the  pro- 
posed new  "paid  president"  can  be 
retained.  It  also  is  authorized,  in 
addition  to  naming  of  the  paid  pres- 
ident, to  elect  a  secretary-treasurer 
as  administrative  officer. 
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tor  Wheeler,  who  has  been  an  out- 
spoken critic  of  "monopolies,"  sup- 
erpower and  newspaper  ownership 
of  stations,  logically  is  expected  to 
discuss  these  subjects. 

Chairman  McNinch  will  read  a 
letter  of  greeting  from  President 
Roosevelt. 

Commissioner  T.  A.  M.  Craven 
on  the  afternoon  of  Feb.  15,  will 
deliver  an  address,  and  presuma- 
bly cover  the  allocations  outlook 
in  the  light  of  the  agreement 
worked  out  at  the  Havana  confer- 
ence late  last  year — an  agreement 
which  he  was  largely  instrumental 
in  effecting  as  chairman  of  the 
American  delegation. 

The  guest  speaker  at  the  annual 
banquet  Feb.  15  is  expected  to  be 
Bruce  Barton,  new  Congressman 
from  New  York,  and  chairman  of 
the  board  of  Batten,  Barton,  Dur- 
stine  &  Osborn.  Already  taken  to 
official  Washington's  bosom  as  one 
of  its  wittiest  after-dinner  speak- 
ers, the  publicist-legislator  is  ex- 
pected to  speak  on  a  combination 
of  advertising  and  politics. 

Under  present  plans,  the  conven- 
tion will  be  closed  except  to  NAB 
members.  Because  of  the  serious 
nature  of  the  business,  the  agenda 
has  been  trimmed  to  the  speakers 
and  to  the  subject  of  reorganiza- 
tion, with  other  topics  to  be  sched- 
uled following  the  addresses  of  the 
principal  speakers — Messrs.  Wheel- 
er, McNinch  and  Craven — whose 
statements  are  expected  to  give  rise 
to  considerable  debate.  The  third 
day — Feb.  16 — will  be  given  over 
to  committee  reports,  activities  of 
the  sales  manager's  group  and 
other  unfinished  business. 

Immediately  following  the  Wheel- 
er and  McNinch  addresses  and  the 
report  of  Managing  Director  Bald- 
win, the  business  of  the  convention 
will  begin.  The  report  of  the  reor- 
ganization committee  will  be  pre- 
sented either  by  Edwin  W.  Craig, 
vice-president  of  WSM,  Nashville, 
author  of  the  resolution  which  pre- 
cipitated the  reorganization,  or  by 
Mr.  Loucks. 

Election  of  Directors 

Discussion  will  ensue.  No  strong 
opposition  has  been  indicated. 
Assuming  the  reorganization  reso- 
lution carries,  the  order  of  business 
will  be  to  elect  the  new  board  of 
•directors.  The  present  board  and 
all  its  officers  relinquish  their  posts 
at  that  time.  Mr.  Baldwin,  as  man- 
aging director,  likewise  would  step 
out.  The  reorganization  plan  pro- 
poses that  he  be  paid  for  a  full 
year,  or  until  June,  and  that  his 
office  be  abolished  coincident  with 
the  adoption  of  the  plan.  Mr. 
Baldwin's  administration  has  been 
the  source  of  much  criticism,  no- 
tably in  connection  with  the  recent 
musician's  employment  situation. 

Election  of  the  directors  by  sta- 
tion members  from  the  17  districts 
into  which  the  country  would  be 
divided  would  take  place  at  district 
caucuses  to  occur  immediately  fol- 
lowing action  on  the  plan.  Each 
district  would  name  a  director  to 
serve  two  years.  These  directors 
would  be  inducted  into  office  at  the 
next  session — presumably  on  the 
morning  of  Feb.  1.5 — after  which 
they  would  meet  as  a  nominating 
committee  and  nominate  12  men, 
of  whom  six  would  b?  elected  di- 
rectors-at-large  for  one-year  terms. 


Facsimile's  Future — An  Editorial 


INTENSE  interest  is  being  displayed  in  facsimile.  It  appears  to  have 
latent  possibilities  as  a  visual  adjunct  of  sound  broadcasting.  These  are 
well  known  to  broadcasters  who  have  participated  in  or  kept  pace  with 
the  laboratory  development  over  the  yeais.  Whether  it  is  a  sound  ven- 
ture; whether  it  will  win  public  favor,  only  time  will  tell.  That's  the 
reason  for  the  current  experimentation  on  regular  broadcast  frequencies 
— to  get  public  reaction  on  the  basis  of  the  better  mouse-trap  theory. 

Even  though  the  subject  is  rather  nebulous,  and  the  future  uncertain, 
we  think  it  wise  that  broadcasters  take  steps  to  insure  exhaustive  study 
on  a  coordinated  basis,  and  also  to  plan  for  the  future.  A  commendable 
move  in  this  direction  is  advocated  by  Walter  J.  Damm,  WTMJ  man- 
aging director,  former  NAB  president  and  one  of  the  leaders  in  broad- 
casting. He  proposes  an  Association  of  Facsimile  Broadcasters,  and  he 
proposes  that  it  be  organized  promptly — at  the  convention  of  the  NAB 
this  month. 

With  his  idea  we  heartily  concur.  By  organizing  now,  plans  can  be 
laid  to  avoid  the  obstacles  that  have  been  thrown  in  the  path  of  aural 
broadcasting  by  groups  demanding  tributes  for  every  imaginable  pur- 
pose. As  in  the  case  of  every  new  development,  there  will  be  fly-by- 
nighters  who  wiW  try  to  elbow  in.  And  there  will  be  problems  on  clear- 
ance of  material  for  transmission,  basically  pictures  and  news  reports. 
No  individual  facsimile  broadcaster  will  be  able  to  cope  with  such 
problems.  Intelligent,  coordinated  action  will  be  essential. 

Facsimile  has  been  pioneered  by  broadcasters.  If  it  proves  entirely 
feasible  it  will  be  an  auxiliary  broadcasting  service.  Broadcasters  should 
protect  their  future  interests  as  well  as  their  present  ones. 


THE  ICE  WATER 

Treatment  Is  Proposed  for 
 Recording  Croups  


TO  OFFSET  the  efforts  of  certain 
groups  of  recording  artists  to  col- 
lect tribute  from  radio,  a  "Ban 
'Em  From  the  Air  Club"  is  in 
process  of  formation,  and  may 
crystallize  during  the  NAB  Con- 
vention in  Washington  Feb.  14- 
16. 

Inspired  by  William  B.  Dolph, 
manager  of  WOL,  Washington, 
the  club  members — all  stations — 
would  agree  not  to  perform  the 
recordings  of  orchestra  leaders  or 
artists  who  subscribe  to  the  policies 
of  the  groups  seeking  to  collect  roy- 
alties for  phonograph  record  ren- 
ditions, and  perhaps  also  to  refuse 


their  remote  sustaining  broadcasts 
from  the  networks. 

He  advances  the  view  that  radio 
largely  has  built  up  these  name 
bands  and  performers,  and  that  if 
they  don't  want  their  works  per- 
formed, then  radio  should  coope- 
rate. 


Yankee  Gets  Facsimile 

AUTHORITY  TO  operate  a  high 
frequency  experimental  facsimile 
station  with  5,000  watts  power  was 
granted  the  Yankee  Network,  Bos- 
ton, Jan.  28  by  the  FCC.  Simul- 
taneously, it  granted  the  Yankee 
Network  a  license  to  cover  a  con- 
struction permit  authorizing  re- 
moval of  a  high  frequency  experi- 
mental broadcast  transmitter  to 
Mt.  Washington,  N.  H.,  where  the 
facsimile  transmitter  will  be  lo- 
cated. The  facsimile  station  will 
operate  on  41,000  kc. 


*  Experimental  Facsimile  Broadcast  Stations 

(Authorized  hy  FCC  as  of  January  1,  1938) 


AUTHORIZED  TO  USE  REGULAR  BROADCAST  BAND 
(Midnight   to  6  a.   m. ) 


Frequencies 

Power 

Call 

in 

in 

Letters 

Licensee  and  Location 

Kilocycles 

Watts 

WGH 

Hampton  Roads  Broadcasting  Corp. 

Newport  News,  Va. 

1310 

100 

WHO 

Central  Broadcasting  Co. 

Des  Moines,  la. 

1000 

50,000 

WOR 

Bamberger  Broadcasting  Service 

Newark,  N.  J. 

710 

50,000 

KSTP 

National  Battery  Broadcasting  Co. 

St.  Paul,  Minn. 

1460 

10,000 

KFBK 

McClatchy  Broadcasting  Co. 

Sacramento,  Cal. 

1490 

5.000 

KMJ 

McClatchy  Broadcasting  Co. 

Fresno,  Cal. 

580 

1,000 

KSD 

Pulitzer  Publishing  Co. 

St.  Louis,  Mo. 

550 

1,000 

WSM 

National  Life  &  Accident  Insurance  Co. 

Nashville,  Tenn; 

650 

50,000 

SHORT  WAVES 

WIXMX 

The  Yankee  Network  Inc.  (WNAC-WAAB) 

41000 

500 

W7XBD 

Oregonian  Publishing  Co.  (KEX-KGW) 

Portland,  Ore. 

1614, 

2398,  3492.5 

1,000 

W2XR 

Radio  Pictures  Inc. 

New  York  City  1614, 

2012, 

2398,  23100 

41000,  86000-400000 

1,000 

W9XAG 

The  Journal  Co.  (WTMJ) 

Milwaukee,  Wis. 

1614, 

2398,  3492.5 

4797.5,  6425,  8655 

1,000 

W9XAF 

The  Journal  Co.  (WTMJ) 

Milwaukee,  Wis. 

41000 

500 

•Companies  manufacturing  facsimile  equipment:  Finch  Telecommunications  Labora- 
tories, 37  W.  57th  St.,  New  York  City  (W.  G.  H.  Finch)  :  Fulton  Facsimile  Corp.,  342 
Madison  Ave.,  New  York  City  (John  T.  Parkinson)  ;  Radio  Pictures  Inc..  730  Fifth 
Ave.,  New  York  City  (John  V.  L.  Hogan)  ;  International  Business  Machines  Co.,  Radio- 
type  Division,  95  Madison  Ave.,  New  York  City  (Walter  Lemmon)  ;  RCA  Manufacturing 
Co..  Camden,  N.  J.  (Harold  F.  Vance). 


Facsimile  Statioi 
Plan  Organizatio 

Walter  Damm  Backs  Move 

Form  Cooperative  Group 

FORMATION  of  an  associatior. 
facsimile    broadcasters    to  in 
change    information    o  n  deve 
ment  of  the  prospective  new  vi 
radio  art  and 
vise  plans 
coping  with 
ultimate  econor 
problems,  will 
undertaken 
Walter  J.  Dar 
managing  dir 
tor  of  W  T  : 
Milwaukee,  - 
former    N  ' 
Mr.  Damm      president,  dur 
the  NAB  convention  in  Wash 
ton  Feb.  14-16. 

One  of  the  first  broadcaster.^ 
engage  in  facsimile  experimeii 
tion,  dating  back  some  five  ye: 
ago,  Mr.  Damm  disclosed  his  pi 
coincident  with  his  announcemi 
that  WTMJ  would  intensify  its  i. 
simile  experimentation  as  soon 
it  procures  new  equipment,  ph 
ning  to  operate  five  hours  at  ni^ 
and  intermittently  during  the  d 
on  both  broadcast  and  high  f 
quencies.  An  application  for  ; 
thority  to  transmit  facsimile  ( 
perimentally  on  WTMJ's  regu 
broadcast  channel  of  620  kc. 
pending,  using  RCA. 

Coordinated  Action 

The  proposed  association,  ( 
signed  to  embrace  only  those  s 
tions  engaged  in  facsimile  expe 
mentation,  would  have  regul 
meetings  and,  in  addition  to  inti 
changes  of  development  inforn 
tion,  would  also  plan  future  p; 
cedure,  with  the  view  of  avoidi 
the  pitfalls  which  have  confront 
aural  broadcasting  in  the  fo 
of  demands  from  various  grou 
for  tribute.  Problems  involvi 
clearance  of  pictures  and  of  ne 
for  facsimile  transmission  a  1 
would  be  encountered. 

This  association  would  look 
the  day  when  the  experimental  i 
striction  on  facsimile  might  be  li 
ed,  provided  the  research  now  I 
ing  undertaken,  with  the  blessi 
of  the  FCC,  proves  entirely  iei 
ible.   The   organization  would 
basically    non-technical,    with  : 
membership  including  owners  a:' 
executives  of  stations. 

A  meeting  of  holders  of  ffe 
simile  licenses  will  be  called  by  IV.; 
Damm  during  the  NAB  conventi' 
for  the  purpose  of  setting  up  t 
organization. 

Discussing  his  own  plans,  M 
Damm  said  that  WTMj  plans  ; 
extensive  operating  schedule  in  fs 
simile.  In  addition  to  the  project 
operation  on  its  regular  chanr 
from  1  a.  m.  to  6  a.  m.  nightl 
he  said  there  would  be  shortwa 
transmissions  in  the  medium  bai 
of  1600  kc.  and  in  the  ultra-hi| 
frequency  band  of  31,000  kc.  du 
ing  the  day.  A  minimum  of  50  fa 
simile  receivers  will  be  install 
in  Milwaukee  and  its  environs 
be  supplemented  by  ultra-high 
quency  receiving  sets. 

During  the  1  a.m.  to  6  a.m.  tra 
missions,  apnroximately  15  feet  or 
pages  of  12-inch  lengths  would 
transmitted.  A  tentative  operatii 
budget  of  about  $15,000  a  year 
been   established  by  the  Milwa 
kee  Journal  station.  The  experime 
tation  is  expected  to  start  with 
three  months,  he  said,  or  im 
diately  upon  delivery  of  the  R 
equipment. 
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THE  FINCH  SYSTEM — One  of  the  two  models  of  home  facsimile  recorders  developed  by  Finch  is  shown 
in  action  at  left,  printing  a  "radio  newspaper."  Adjoining  it  is  a  view  of  the  scanning  transmitter,  with 
the  electi-ic  "pen"  in  action.  Third  and  fourth  photos  show  the  two  models  of  home  receivers. 


flird,  British  Inventor, 
ans   Color  Television 

LEVISION    in    color    will  be 
'wn   in   London   within   a  few 
nths,  according  to  a  London  Ob- 
ver  interview  with  John  Logic 
lird,  British  television  inventor, 
said  it  will  use  mechanical  scan- 
s  as  opposed  to  the  cathode  ray 
nning  system  used  by  the  Brit- 
Broadcastins:  Corp.  in  its  black- 
1-white  transmissions  with  Mar- 
i-EMI   equipment.   Field  tests, 
,('h  transmissions   from  Crystal 
j'ace  to  a  downtown  theater,  are 
J  being  conducted,  he  said. 
It  is  something  like  the  three- 
>r    method    of    printing,"  Mr. 
rd  told  his  interviewer.  "I  am 
ig  blue,  green  and  red,  and  the 
;ure  on  the  receiver  screen  is 
;ed  out  in  alternating  lines  of 
Tse  three  colors.  There  are  120 
;.  s  to  a  picture,  which  just  brings 
vithin  the  high-definition  cate- 
y.  When  the  results  of  these  ex- 
iments  are  shown  to  the  public 
iig  screen  will  be  used." 


Orders  for  New  Facsimile  Equipment 
Bring  New  Interest  in  Experiments 


New  Stirling  Discs 

CRLING  PRODUCTS  Inc., 
leeling  (Danderine,  Haley's 
)),  on  Jan.  31  started  WBS 
iscriptions  of  Way  Down  East 
WNAC  WFBR  WOR  WCAE 
ARWGN  WHO  WBEN  WCAU 
B  KFI  WHAM  WFAA.  The 
rter  -  hour  program  will  be 
;-d  Mondays  through  Fridays, 
ed  by  Blackett-Sample-Hum- 
,t  Inc.,  New  York. 


MOUNTING  interest  in  facsimile, 
centered  largely  upon  the  systems 
developed  by  Finch  Telecommuni- 
cations Laboratories  and  RCA,  is 
reported  throughout  the  industry, 
with  both  companies  besieged  with 
inquiries  from  stations  and  from 
listeners  for  information  about  the 
purchase  of  equipment. 

Already  a  dozen  stations  have 
ordered  facsimile  scanners  and  re- 
ceiving units.  Deliveries  now  are 
being  made  by  Finch,  and  RCA, 
which  only  a  few  weeks  ago  an- 
nounced sale  of  apparatus,  is  prom- 
ising deliveries  within  three 
months. 

Stations  authorized  to  engage  in 
midnight-to-morning  experimenta- 
tion on  their  regular  broadcast  fre- 
quencies and  which  have  ordered 
Finch  equipment  include  WGH, 
Newport  News,  Va.;  KSTP,  St. 
Paul;  WHO,  Des  Moines;  WGN, 
Chicago;  WSM,  Nashville,  and 
WCLE-WHK,  Cleveland.  RCA  re- 
ports orders  from  WBEN,  Buffa- 
lo; KHQ,  Spokane,  KFBK,  Sacra- 
mento, and  KMJ,  Fresno. 

How  They  Operate 

The  Finch  system,  devised  by 
W.  G.  H.  Finch,  former  FCC  as- 
sistant chief  engineer,  was  the 
first  actually  to  make  its  appear- 
ance. Holding  some  25  basic  pat- 
ents, including  a  synchronizing  sys- 
tem which  permits  the  apparatus 
to  function  on  any  power  supply, 
Mr.  Finch's  development  calls  for 
use  of  an  attachment  to  the  or- 
dinary receiver  on  the  receiving 
end.    The    RCA    system,    on  the 


other  hand,  is  being  offered  with  a 
complete  receiver  rather  than  an 
attachment. 

The  facsimile  scanner  is  being 
marketed  by  the  Finch  organiza- 
tion for  $1,500,  with  a  figure  of 
$120  placed  on  the  receiving  at- 
tachment unit.  Under  the  FCC  re- 
quirements for  operation  in  the 
regular  broadcast  band,  a  mini- 
mum of  50  receiving  units  is  man- 
datory, with  the  objective  of  pro- 
curing a  cross-section  of  public 
reaction. 

The  RCA  system  entails  an  ex- 
penditure of  $15,000  for  the  scan- 
ner plus  50  receivers.  Broken  down, 
the  cost  is  $3,000  for  the  trans- 
mitter and  $240  for  the  standard 
receiver  unit,  or  $260  for  the  ultra- 
high frequencv  unit. 

Commercial  Uses 

The  Finch  self-synchronizing 
method  was  initially  develoned  by 
the  inventor  for  aviation  and  mili- 
tary use,  in  communicating  be- 
tween fixed  points  and  mobile  units, 
in  which  there  was  no  possibility  of 
a  common  power  supply  for  driv- 
ing transmitters  and  receivers  in 
step  with  each  other.  Because  of 
this  essential  feature,  it  is  claimed 
the  Finch  home  facsimile  system  is 
not  limited  in  its  application  to  the 
confines  of  a  single  city  power 
zone.  Thus,  the  transmitter  may  be 
located  in  one  State,  such  as  New 
Jersey  and  the  receivers  in  other 
States,  such  as  New  York  and 
Connecticut,  having  no  power  line 
interconnections. 

Mr.  Finch  pointed  out  also  that 


S;E  RCA  SYSTEM — With  chassis  stripped,  the  left  photo  shows  time  clock  that  automatically  turns  on  and 
Ithis  facsimile  receiver  at  pre-set  intervals.  Second  photo  shows  same  receiver  with  chassis  in  place.  Third 
{to  reveals  the  scanning  mechanism  of  the  transmitter,  corresponding  to  microphone  pickup  of  sound. 
Jright  is  the  scanner  unit  complete,  all  dressed  up  in  an  ornamental  cabinet  of  modernistic  motif. 


direct  current  power  from  farm 
lighting  plants  can  be  used  to  run 
the  receiver  when  necessary.  Thus, 
it  is  possible  to  utilize  the  exist- 
ing station  networks  for  facsimile 
service  on  a  national  scale  when 
such  becomes  desirable. 

The  Finch  recording  paper  is 
available  in  standard  colors  of 
orange  and  black,  or  black  and 
white.  Special  papers,  having  com- 
binations of  blue  and  white,  red 
and  white,  and  green  and  white  are 
also  available.  The  paper  comes  in 
two  standard  widths  —  4%  inches 
(2  columns)  and  8V2  inches.  On 
special  order,  the  paper  can  be  five 
columns  wide. 

Three  of  the  four  stations  al- 
ready authorized  to  utilize  the 
Finch  system— WHO,  WSM  and 
WGN— are  50,000-watt  outlets.  The 
results  of  the  experimental  opera- 
tion (they  are  working  coopera- 
tively) should  tend  to  throw  light 
on  rural  coverage  by  facsimile. 

It  is  understood  the  Finch  or- 
ganization is  negotiating  with  a 
large  manufacturing  organization 
on  licensing  its  facsimile  equip- 
ment for  general  manufacture. 

The  RCA  system,  designed  by 
Charles  J.  Young,  son  of  Owen  D. 
Young,  is  of  the  carbon  printer 
type.  The  system,  according  to  the 
literature  of  RCA,  is  a  completely 
designed  and  calibrated  unit  on  the 
receiving  end  designed  to  give  high- 
est quality  of  reproduction  at  the 
present  stage  of  the  art.  Produc- 
ing graphic  material  on  a  letter 
size  page  8%xl2  inches  it  operates 
at  a  speed  of  about  three  pages 

(Continued  on  page  65) 
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WLW  Hearing  Order  Validity 
Challenged  Under  FCC's  Rules 

Chairman  McNinch  Asserts  Inquiry  Will  Be  Made; 
RevieM'  of  Action  Sought  by  WLW  Counsel 


ONE  CAN  OF  BEANS 

For  Three  CBS  Engineers 
 At  WABC  in  Flood  


A  TEMPEST  over  the  designation 
for  hearing  of  the  application  of 
WLW,  Cincinnati,  for  renewal  of 
its  experimental  authorization  to 
broadcast  with  500,000  watts 
power,  has  developed  within  the 
FCC. 

Whether  an  individual  commis- 
sioner can  designate  an  application 
of  that  character  for  hearing,  or 
whether  action  by  the  Commission 
en  banc  is  required,  constitutes  the 
issue.  On  Jan.  21,  unknown  to 
other  FCC  members,  the  announce- 
ment was  made  that  Commissioner 
George  H.  Payne  had  designated 
the  WLW  renewal  for  hearing,  act- 
ing as  the  member  in  charge  of  the 
routine  broadcast  matters,  under 
the  new  rotation  procedure. 

Chairman  Frank  R.  McNinch 
stated  Jan.  26  he  understood  the 
Law  Department  had  routed  the 
renewal  application  to  Commis- 
sioner Payne,  and  that  one  of  its 
lawyers  had  ruled  it  was  a  matter 
requiring  only  the  action  of  a 
single  commissioner.  The  chairman 
described  it  as  a  question  of  inter- 
pretation of  the  new  rules,  and 
added  the  incident  would  be  in- 
quired into. 

The  Payne  action  attracted  at- 
tention because  he  has  been  a  se- 
vere critic  of  the  station,  and  sev- 
eral months  ago  precipitated  an 
issue  in  demanding  certain  data  in 
connection  with  the  station's  opera- 
tions which  Powel  Crosley  Jr.,  its 
operator,  declined  to  furnish  him 
as  an  individual  commissioner. 

Hearing  Seen  Far  Off 

No  date  has  been  set  for  a  hear- 
ing. It  is  not  likely  that  the  hear- 
ing will  be  designated  in  the  im- 
mediate future,  since  WLW's  ex- 
perimental authorization  to  use 
450,000  watts  in  addition  to  its 
regular  50,000  watt  transmission 
has  run  concurrently  with  its  regu- 
lar license  for  six-month  periods. 

WLW,  along  with  14  other  clear 
channel  stations,  has  an  application 
pending  for  regular  authorization 
to  use  500,000  watts  power.  It  is 
felt  the  more  likely  course  would 
be  to  hold  a  hearing  sometime  in 
the  future  on  the  application  for 
the  regular  authorization,  since  it 
would  cover  the  same  ground  as 
that  for  continued  authority  to  use 
the  additional  power  experimen- 
tally. 

Moreover,  a  recommendation  for 
further  study  of  the  superpower 
issue  has  been  made  by  Commis- 
sioner T.  A.  M.  Craven  in  his  re- 
port on  social  and  economic  as- 
pects of  broadcast  allocations,  sum- 
marized elsewhere  in  this  issue,  on 
the  ground  that  insufficient  data  is 
available  on  the  subject.  That  pro- 
posal is  still  before  the  Commission 
and  may  be  considered  in  the  light 
of  the  WLW  hearing  designation. 

The  issue  was  brought  before  the 
full  FCC  Jan.  26  by  Duke  M.  Pat- 
rick and  Karl  A.  Smith,  counsel 
for  WLW,  in  a  petition  seeking  re- 
view of  the  Payne  action  in  the 
light  of  the  reorganization  order  of 
Nov.  29,  1937,  abolishing  divisions 
and  assigning  specific  functions  to 
individual  commissioners.  The  at- 
torneys brought  ou-  that  WLW 
since  April  17,  1934,  has  operated 
regular  hours  with  500,000  watts; 


has  complied  with  all  of  the  FCC 
requirements  in  connection  with 
that  experimental  operation,  and 
has  submitted  technical  reports 
periodically  showing  that  the  sta- 
tion is  engaged  in  "a  special  re- 
search and  development  in  the  ra- 
dio art,  the  satisfactory  conduct  of 
which  requires  the  granting  of  the 
extension  requested." 

Dealing  specifically  with  the 
Payne  action,  the  attorneys  con- 
tended the  reorganization  order 
(No.  28)  does  not  authorize  an  in- 
dividual commissioner  to  act  on  a 
"special  experimental  authoriza- 
tion", such  as  WLW  holds.  The 
FCC  rules,  it  was  said,  specify 
that  an  application  for  the  type  of 
authorization  held  by  WLW  must 
be  in  writing  under  oath  and  on  a 
form  furnished  by  the  Commission, 
whereas  those  for  special  tempo- 
rary authorizations  can  be  made  in 
any  written  form  and  need  not  be 
verified. 

Other  arguments  were  advanced 
to  support  the  contention  that  a 
single  commissioner  cannot  set  a 
special  experimental  authorization 
for  hearing.  The  petition  requested 
that  the  "Commission  review  the 
action  of  Commissioner  Payne." 


CBS  engineers  at  the  WABC  trans- 
mitter, located  in  Wayne  Town- 
ship, N.  J.,  have  been  battling 
swirling  flood  waters  in  the  low- 
lands surrounding  the  transmitter 
house.  Using  rowboats  and  hip- 
boots,  they  have  kept  the  station  on 
the  air  without  interruption. 

Recent  rains  caused  the  Pequan- 
nock  River  to  overflow  and  swift 
currents  have  made  it  difficulty  to 
wade  or  row  from  water  edge  to 
the  transmitter  house.  The  engi- 
neers were  caught  with  empty 
larder  and  the  first  day  of  the  flood 
three  of  them  lunched  on  one  small 
can  of  beans. 


George  Besse 

GEORGE  BESSE,  35,  Chicago 
manager  of  Joseph  Hershy  McGill- 
vra,  died  Jan.  27  of  pneumonia. 
Before  joining  McGillvra  he  had 
been  advertising  manager  of  the 
Florsheim  Shoe  Co.,  Chicago.  Mr. 
Besse  was  in  an  automobile  acci- 
dent last  July  and  although  he  was 
injured  his  injuries  were  not  be- 
lieved serious.  Last  October  com- 
plications arose  and  he  was  con- 
fined to  the  Ravenswood  Hospital 
until  the  time  of  his  death.  Funeral 
services  were  held  at  Erie,  Illinois, 
his  mother's  home.  He  is  survived 
by  his  wife. 


Hal  Makelim  Purchases 
Stock  in  WHIP,  WWAE 

H.  L.  (Hal)  MAKELIM,  former 
sales  manager  of  WIND,  Gary, 
Ind.,  on  Jan.  26  signed  a  contract 
for  the  purchase  of  part  of  the 
stock  of  Ham- 
mond  -  Calumet 
Broadcasting 
Corp.,  licensee  of 
WHIP,  5,000-watt 
daytime  station, 
and  WWAE,  100- 
watt  local,  both 
in  Hammond, 
Ind.  Under  a  10- 
year  contract  he 
Mr.  Makelim  becomes  manager 
of  WHIP,  of  which  Dr.  George  F. 
Courrier  is  president  and  general 
manager;  Doris  Keane,  secretary- 
treasurer  and  managing  director; 
O.  E.  Richardson,  recently  with 
Western  Electric,  vice-president. 

Mr.  Makelim  entered  the  show 
business  as  a  lead  in  the  early 
two-reel  comedies  produced  by 
Bioscope  in  Hollywood  and  Essen- 
nay  in  Chicago,  working  with  such 
old-time  stars  as  Wallace  Beery, 
Francis  X.  Bushman  and  Ben  Tur- 
pin.  He  started  in  radio  as  a  fr^e 
lance  announcer  known  as  "Little 
Bitsy  Hal".  In  1935  he  became 
sales  manager  of  WIRE,  Indian- 
apolis. 


IMAGINE— His  surprise  when  Chief  Engineer  Rogers  Holt,  of  WNBC, 
New  Britain,  Conn.,  found  the  transmitter  house  surrounded  by  SV2  feet 
of  water  when  he  drove  up  to  open  the  station  Jan.  25.  Flood  was  the 
result  of  an  all-night  downpour.  Doffing  shoes  and  socks,  he  tied  on  a 
pair  of  rubbers  as  protection  against  stones  and  waded  to  the  door 
where  he  arrived  a  few  seconds  before  the  7  a.  m.  sign-on.  Equipment 
was  in  good  order.  Excess  "moisture"  greatly  strengthened  the  signal 
[See  story  and  pictures  of  Ohio  River  flood  anniversary  on  page  70.] 


Portable  Statioij 
For  News  Sougl 

FCC  Holds  Hearing  on  PI 

For  Mobile  Transmitters 

REPRESENTATIVES  of  news 
pers,  press  and  radio  press  assoc 
tions  met  with  FCC  officials  Jan. 
to  discuss  mobile  press  stations- 
new  service  to  be  allocated  Hi 
quencies  between  30,000  and  40,i 
kc.  Of  particular  advantages 
covering  news  that  might  break 
isolated  places,  such  as  the  rec 
airplane  crash  in  Utah  when  pr 
services  carried  the  news  ho' 
after  the  passengers'  bodies  1 
been  found  atop  a  mountain, 
mobile  shortwave  units  would 
used  to  relay  news  to  wire  poi 
where  it  could  be  put  on  the  re 
lar  ticker  services. 

FCC  Order  19  governing  the  r 
service  does  not  become  effect' 
until  Oct.  13  and  the  informal  c 
ference  was  designed  to  formul 
rules.  Col.  E.  L.  White,  FCC 
sistant  chief  engineer,  who  f 
sided,  stated  that  the  mobile  pr 
had  nothing  to  do  with  newspa 
ownership  of  broadcast  static 
that  it  was  a  completely  new  se 
ice  and  would  require  additional 
censes. 

Proposed  Rules 

Five  of  the  frequencies  are  sr 
able  for  the  use  of  portable  molj 
stations,  small  sets  that  a  repoi 
might  carry  on  an  assignment 
use  in  an  automobile  or  airpla 
The  remaining  six  are  to  be  u 
by  low  power  stations  of  50  W£ 
and  will  be  set  up  at  some  cent: 
point  near  a  telephone  or  telegrsi 
line. 

It  was  decided  to  pattern 
rules  for  the  mobile  press  sen 
after  the  FCC  rules  relating  to 
lay  broadcast  stations.  These  n. 
were  suggested  as  a  basis  for  f 
ther  discussion:  "The  term  're 
press  station'  means  a  station 
censed  to  transmit  from  poi 
where  wire  facilities  are  not  av 
able. 

"A  license  for  a  relay  press 
tion  will  be  issued  only  to  news 
pers  and  press  associations,  |: 
vided,  however,  in  cases  where  i 
impractical,    impossible    or  i 
hibited  by  laws  or  regulations 
the  newspapers  or  press  associat 
to  install,  operate  or  maintain 
necessary  equipment  under  its  le 
control  the  commission  may  gr 
special    temporary  authority 
each  event  to  other  persons  to  0^ 
ate  as  a  relay  press  associat 
equipment  already  licensed  for 
other  service. 

"The  license  of  a  relay  press  s 
tion  authorizes  the  transmission  , 
news  for  publication  or  orders  ; 
inquiries  concerning  such  news 
be  published  by  newspapers 
press  associations  with  which 
license  is  regularly  affiliated." 

Frequencies,  to  be  used  in  pa. 
are:  For  portable  mobile  stati. 
such  as  the  field  pack  automo 
or  airplane  sets,  30,850  kc,  33,? 
33,980,  35,180,  37,420.  For 
power  portable  stations  limited 
50  watts,  31,980,  kc,  33,020,  33,J 
39,020,  39,980. 


WMCA  Rep  Discussior^ 

WMCA,  New  York,  and  Tra 
american  Broadcasting  &  Tel< 
sion  Corp.  are  understood  to 
holding  discussions  looking  tow 
possible  representation  of  the  i: 
tion  by  representation.  No  act: 
had  been  taken  as  Broadcast 
went  to  press. 
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!^honograph  Firms  Seek  License  Fees 

Charge  That  "Pressure  Groups"  Like  AFM,  Artists 
And  Copyright  Owners  Are  Forcing  Action 


I  EPS  toward  institution  of  a 
ijasonable  fee"  by  phonograph 
i:ord  manufacturers  for  the  priv- 
\ge  of  performing  recordings 
ier  the  air,  are  being  taken  as  a 
i|;ult  of  the  operations  of  "pres- 
;|-e  groups"  on  the  recorders,  it 

s  learned  Jan.  27. 
Adding  confusion  to  the  already 
iiddled  situation  involving  phono- 
iph  record  performances,  it  was 
d  in  behalf  of  RCA  Manufactur- 
|f  Co.  that  a  reasonable  fee  ap- 
^^rs  inevitable  and  that  stations 
ently  were  put  on  notice  by  it 
that  reason. 
That   such   a   royalty  proposal 

II  be  resisted  by  stations,  is  a 
■egone  conclusion.  No  inkling 
lid  be  procured  as  to  the  fee 
itemplated.  It  was  stated  in  be- 
If  of  recorders  that  the  matter 
uld  have  to  be  discussed  further 
th  copyright  owners  and  record- 
f  artists,  and  that  they  would 

0  have  to  take  into  account  the 
uation  growing  out  of  the  de- 
inds  of  the  American  Federation 
Musicians. 

Baldwin-Sarnoff  Exchange 

(jjA.fter  receipt  of  numerous  in- 
iries  from  member  stations  pre- 
itated  by  the  RCA  letter,  James 
Baldwin,  NAB  managing  di- 
;tor,  telegraphed  David  Sarnoff, 
ijlA  president,  on  Jan.  21  as  fol- 
Ivs: 

Assume  you  are  familiar  with  no- 
[js  mailed  to  broadcasting  stations 
licerning  use  of  Victor  and  Blue- 
d  phonograph   records  for  broad- 
lit  purposes.  Also  assume  you  are 
Ijailiar  with  the  history  of  the  use 
■  !  phonograph  records  in  the  broad- 
:<(t  industry  and  the  chaos  that  can 
4tult  from  any  precipitous  action  as 
jflined  in  above  mentioned  letter.  I 
entirely   in   sympathy   with  the 
.la  that  such  rights  as  exist  in  phon- 
japh  records  be  in  the  hands  of 
'    manufacturer  but  the  procedure 
asserting  such  rights  should  not 
allowed  to  inflict  hardships  on  in- 
dent people.  Therefore  request  your 
pful  consideration  this  subject  and 
"ice  that  will  enable  us  to  answer 
'Stions  received  from  member  sta- 
ias. 

Mr.  Sarnoff  on  Jan.  25  sent  this 
!)ly: 

'Not  being  personally  familiar  with 
>ject  referred  to  in  your  telegram 
me  Jan.  21  I  inquired  from  the 
•'idquarters  of  our  RCA  Manufac- 
g  Co.  in  Camden  and  I  assure 
.1  that  no  one  in  our  organization 

1  any  desire  to  take  an  arbitrary 
md  in  the  phonograph  record  mat- 
.  The  problem  is  a  difficult  one  and 
•  Camden  executives  are  continu- 

to  give  it  their  utmost  considera- 
p.  In  order  to  facilitate  matter  I 
luld  advise  you  to  take  up  direct 
Ith  Edward  Wallerstein,  RCA  Man- 
~tcturing  Co.,  Camden,  any  ques- 
ts affecting  our  position  in  this 
|d  and  he  will  be  glad  to  cooperate 
il  answer  any  specific  questions  you 
(  your  member  stations  may  wish 
J  ask." 

It  is  understood  that  RCA  Man- 
'acturing  Co.  has  assured  sta- 
ilns  it  will  authorize  them  to  con- 
fine using  its  phonograph  records 
'thout  a  license  fee  for  the  pres- 
t  upon  written  request. 
Disclosure  of  the  license  fee  move 
plowed  an  RCA  letter  sent  last 
iimth  informing  stations  that  as 
?inufacturers  of  Victor  and  Blue- 
d  records,  the  company  claimed 
have  property  rights  in  such 


records  "sufficient  to  entitle  us  to 
prohibit  the  use  of  said  records  for 
radio  broadcast  or  other  commer- 
cial purposes  unless  our  prior  writ- 
ten consent  is  obtained." 

This  move,  it  is  understood,  was 
taken  largely  because  of  efforts  of 
performing  artists  to  procure  roy- 
alties from  stations  for  phonograph 
record  performances  on  the  ground 
that  they  have  a  performing  right 
in  their  individual  interpretations. 
The  recent  ruling  in  the  case  of 
Fred  Waring,  orchestra  leader  and 
president  of  the  National  Associa- 
tion of  Performing  Artists,  against 
WDAS,  Philadelphia,  has  been  cited 
as  the  basis  for  this  movement. 

Clearing  up  Confusion 

The  new  notice  to  stations,  it  is 
held,  is  not  motivated  by  any  de- 
sire to  cause  trouble  among  sta- 
tions but  to  protect  the  rights  of 
record  manufacturers.  RCA,  it  is 
stated,  sent  out  the  notice  with 
the  objective  of  fully  advising  sta- 
tions of  its  position. 

Complaints  of  recording  artists 
that  they  are  forced  to  compete 
with  themselves  by  virtue  of  the 
unrestricted  performance  of  phono- 
graph records  on  the  air,  probably 
contributed  to  the  RCA  action. 

The  recorders  have  claimed  the 
right  of  manufacture  under  their 
natents  and  the  conti-actual  right 
by  which  recorders  and  their  job- 
bers sign  an  agreement  prohibiting 
the  sale  of  records  for  any  use  other 
than  in  homes.  It  is  claimed  that 
both  of  these  rights  have  been 
tested  in  the  courts. 

A  number  of  stations,  after  re- 


ceipt of  the  RCA  letter,  have  taken 
the  position  that  they  are  entirely 
within  their  rights  in  performing 
the  recordings  purchased  at  retail 
outlets.  Some  of  them,  however,  are 
resorting  to  the  practice  of  elimi- 
nating the  name  of  the  orchestra 
or  performer  and  of  the  manufac- 
turer of  the  record,  on  the  theory 
that  when  they  nay  their  copyright 
fees,  that  royalty  covers  the  per- 
formance of  the  copyrighted  num- 
bers. 

Recorders  pointed  out,  however, 
that  their  claims  are  not  based 
upon  copyrighted  music  but  upon 
their  own  claimed  property  right 
in  the  production  of  records  as 
such. 

Other  stations  are  taking  the  at- 
titude that  recorders  have  no  con- 
trol over  those  records  sold  prior 
to  the  time  the  inscription  "not 
for  radio  broadcast"  was  placed 
on  them  and  that  since  there  were 
no  restrictions  imposed  at  that 
time,  they  feel  they  can  continue 
performing  such  records  without 
recourse. 

In  its  letter,  RCA  pointed  out 
there  had  been  considerable  litiga- 
tion started  by  others  in  connec- 
tion with  the  use  of  phonograph 
records  for  radio  broadcast  and 
pther  commercial  purposes  and  that 
in  order  to  avoid  any  possible  con- 
fusion it  wished  to  restate  its  po- 
sition regarding  use  of  such  rec- 
ords, emphasizing  that  it  feels  it 
is  entitled  to  prohibit  their  use  un- 
less its  prior  written  consent  is 
obtained. 

The  letter  pointed  out  that  Vic- 


Court  Decision  in  Waring -WDAS  Suit 
Deemed  Not  Conclusive  in  Other  Cases 


THE  LEGAL 
view  that  the  so- 
called  Waring  vs. 
WDAS  opinion  of 
the  Pennsylvania 
Supreme  Court 
cannot  be  ac- 
cepted as  "conclu- 
sively establish- 
^^i^H  ing  the  existence 
of  an  enforceable 
Mr.  Bennett  property  right  in 
performing  artists"  in  performance 
of  phonograph  records  was  ad- 
vanced Jan.  22  by  Andrew  W.  Ben- 
nett, Washington  attorney  and 
former  special  assistant  to  the  At- 
torney General  in  charge  of  the 
anti-trust  suit  against  ASCAP. 

In  a  letter  to  E.  B.  Craney,  man- 
ager of  KGIR,  Butte,  Mont.,  reply- 
ing to  an  inquiry  as  to  the  rights 
of  stations  to  broadcast  phonograph 
records,  Mr.  Bennett  declared  the 
particular  opinion  seems  to  have 
"strong  limitations"  which  con- 
ceivably would  not  hold  in  other 
courts,  or  even  in  the  Pennsyl- 
vania courts  in  another  case.  His 
views  are  of  particular  significance 
in  the  light  of  recent  action  of 
RCA  Mfg.  Co.  advising  stations 
they  cannot  perform  RCA  and 
Bluebird  recordings  without  prior 
authority. 

Mr.  Bennett's  letter  to  Mr.  Cra- 
ney follows  in  full: 


This  will  confirm  our  conversation 
of  several  days  ago  with  respect  to  the 
right  of  a  radio  station  to  broadcast 
phonograph  records.  Presumably  your 
inquiry  was  actuated  by  the  deci- 
sion last  October  of  the  Supreme 
Court  of  Pennsylvania,  Eastern  Dis- 
trict, in  the  Fred  Waring  suit  against 
WDAS  Broadcasting  Stations,  Inc., 
and  the  subsequent  activity  result- 
ing therefrom. 

Strong  Limitations 

One  would  be  rash  indeed  to  pre- 
dict the  ultimate  result  of  so  com- 
plicated a  controversy  as  that  be- 
tween performing  artists  and  radio 
stations  using  their  records  for  broad- 
cast purposes.  On  the  other  hand,  it 
would  seem  very  unwise  to  accept  the 
single  decision  of  the  Pennsylvania 
court  as  conclusively  establishing  the 
existence  of  an  enforceable  property 
right  in  performing  artists.  One  should 
not  minimize  the  far-reaching  effect 
which  recording  artists  will  attempt 
to  give  to  the  decision,  yet  it  seems 
to  have  strong  limitations  which  con- 
ceivably may  mitigate  against  its  the- 
ory being  adopted  by  other  courts, 
or  even  by  the  Penns.ylvania  courts 
in  another  case. 

Five  of  the  seven  judges  concurr- 
ing in  the  main  opinion  reached  the 
conclusion  ( 1 )  that  where  the  re- 
cording artists  by  "their  unique  gen- 
ius" give  a  performance  of  a  "dis- 
tinctive and  creative  nature,"  a  prop- 
erty interest  in  that  performance  is 
vested  in  the  artists;  (2)  that  the  of- 
fering of  the  recordings  for  sale 
through  the  usual  channels  to  any  one 

(Continued  on  page  78) 


tor  and  Bluebird  records  were  sold 
to  the  original  purchasers  under 
written  agreement  expressly  pro- 
viding they  are  to  be  used  only 
for  non  -  commercial  purpose  or 
phonographs  in  homes  and  that 
they  will  not  be  resold  or  used  for 
any  other  purpose.  "Notice  of  our 
rights  and  of  the  existence  of  these 
agreements  is  given  to  third  per- 
sons by  appropriate  language 
printed  on  the  label  of  each  of  our 
records,  which  notice  is  repeated 
in  greater  detail  on  the  envelope  in 
which  each  record  is  enclosed,"  it 
was  stated.  "Therefore,  radio  sta- 
tions and  other  who  may  use  our 
records  for  commercial  purposes 
without  our  consent  infringe  our 
rights  and  knowingly  become  a 
party  to  and  indeed  the  inducing 
cause  of  a  breach  of  the  agree- 
ments entered  into  between  us  and 
the  original  purchasers  of  our 
records." 

Infringement  Claimed 

The  letter  added  that  use  of  its 
records  for  broadcasting  without 
consent  constitutes  "an  unauthor- 
ized use  of  our  product,  and  in- 
fringement of  our  property  rights 
and  unfair  competition.  Especially 
is  this  so  in  view  of  the  fact  that 
commercial  transcription  records  li- 
censed for  radio  broadcast  pur- 
poses are  available  from  several 
sources." 

Finally,  stations  were  advised 
that  they  arrange  for  the  "prompt 
discontinuance"  of  the  perform- 
ance of  Victor  or  Bluebird  records, 
"failing  which  we  shall  be  obli- 
gated to  take  such  action  as  we 
may  be  advised  is  necessary  to  pro- 
tect our  interests." 

"In  this  connection,  we  advise 
that  recently  we  have  been  in- 
formed that  certain  individuals  or 
organizations  have  been  undertak- 
ing to  license  radio  stations  to  use 
phonograph  records  for  radio 
broadcast  purposes.  In  order  that 
there  may  be  no  possibility  of  any 
misunderstanding  as  to  this,  we 
also  advise  you  that  we  have  not 
authorized  anyone  to  deal  with  our 
aforesaid  property  rights,  or  in 
our  behalf  to  license  the  use  of 
any  of  our  phonograph  records  for 
radio  broadcast  or  other  commer- 
cial purposes." 


SPA  Sues  to  Determine 
Rights  of  Songwriters 

TWO  SUITS  have  been  brought  by 
the  Songwriters  Protective  Associ- 
ation in  New  York  Supreme  Court. 
One,  against  Mills  Music  Inc.,  in- 
volves two  points,  both  of  which 
concern  the  disposition  of  writers' 
mechanical  rights.  SPA  holds  that 
it  is  the  sole  owner  of  mechanical 
rights  and  the  only  one  entitled  to 
grant  licenses  for  mechanical  re- 
production. The  other  suit,  against 
Irving  Berlin  Inc.,  is  on  behalf  of 
Edgar  Leslie  and  Joe  Burke  and 
would  determine  whether  the  pub- 
lisher has  a  right  to  deduct  from 
the  writer's  percentage  a  share  of 
the  commission  paid  to  MPPA  for 
handling  mechanical  rights.  Both 
actions  are  awaiting  trial  dates. 

According  to  Irving  Caesar,  SPA 
president,  recent  resignations  of 
writers  from  the  association  are 
merely  gestures  of  protest  against 
some  of  the  by-laws,  which  are 
now  being  clarified,  and  are  not 
as  significant  as  they  seem.  A 
number  of  them  have  been  recalled, 
he  said,  and  some  of  the  writers 
whose  resignations  stand  are  nev- 
ertheless offering  support  to  the 
SPA. 
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Weber  Says  Music  Agreement 
Is  ^Working  Out  Excellently' 


Closed  Shop  Is  Issue 
800  Musicians  Said  to 

WITH  ONLY  a  few  rough  spots 
to  be  ironed  out,  the  agreement  be- 
tween the  broadcasting  industry 
and  the  American  Federation  of 
Musicians  is  "woi'king  out  excel- 
lently," Joseph  N.  Weber,  AFM 
president,  declared  Jan.  27  in  Mi- 
ami. 

In  New  Orleans,  a  situation  has 
developed  because  of  the  demand  of 
the  AFM  Local  for  a  closed  shop 
to  which  both  WDSU  and  WSMB 
have  objected.  The  intercession  of 
Mr.  Weber  prevented  an  immediate 
strike.  WWL  was  the  only  New  Or- 
leans station  to  have  signed  as 
Broadcasting  went  to  press. 
WDSU  and  WSMB  have  agreed  to 
the  wage  and  hours  provision  but 
have  objected  to  the  closed  shop. 
Joseph  H.  Uhalt,  president  of 
WDSU,  said  he  would  not  sign  a 
contract  until  the  open  shop  pro- 
vision was  dropped. 

"WDSU  is  unwilling  to  take  a 
chance  of  jeopardizing  its  position 
with  the  FCC  by  losing  control  of 
its  programs,  and  we  consider  sign- 
ing a  closed  shop  agreement  with 
the  local  might  inject  such  a  ques- 
tion on  our  renewal  of  license," 
he  said. 

Harold  Wheelahan,  WSMB  man- 
ager, declared  the  national  union 
had  not  asked  for  a  closed  shop 
and  the  request  emanated  only 
from  the  local  group. 

Mr.  Weber  Pleased 

Mr.  Weber  informed  Francis  P. 
Malone,  manager  of  WIOD,  Miami, 
that  about  800  men  have  been  put 
to  work  since  the  agreement  be- 
came effective  last  month  and  that 
for  the  first  time  in  a  number  of 
years  "practically  all  musicians 
desiring  it  have  work."  Some  100 
stations  that  have  never  employed 
musicians  now  are  doing  so,  he  ad- 
vised the  WIOD  executive.  In  only 
a  few  instances,  he  said,  are  con- 
tracts in  disagreement,  and  he  ex- 
pects these  to  be  adjusted  shortly. 
He  expressed  particular  enthusi- 
asm about  conditions  in  the  major 
cities. 

Outside  of  New  Orleans  few  ob- 
stacles remain  to  cause  further  de- 
lay in  completing  contracts  be- 
tween network  stations  and  local 
unions.  According  to  an  IRNA 
spokesman,  on  Jan.  26  approxi- 
mately 235  of  the  273  stations  in- 
volved had  signed  contracts  and 
sent  them  to  the  IRNA  negotiating 
committee  in  New  York.  San  Fran- 
cisco and  Richmond,  where  snags 
had  been  encountered  earlier,  were 
reported  to  be  100%  signed,  and 
negotiations  at  Kansas  City  and 
St.  Louis,  which  had  also  run  in- 
to difficulties,  were  said  to  be  pro- 
gressing smoothly  with  prospects 
of  signed  contracts  within  a  few 
days. 

In  more  than  10  instances  sta- 
tions are  located  in  towns  which 
have  no  AFM  locals  so  they  have 
been  unable  to  conduct  negotia- 
tions, but  it  is  expected  that  the 
AFM  will  make  some  arrangement 
to  supply  union  musicians  for  these 
stations.  In  Baton  Rouge  a  new 
local  was  set  up  and  chartered  by 
the  union  and  a  contract  sierned 
between  it  and  the  station. 

All  contracts  are  being  nhoto- 
stated  by  the  IRNA  committee  so 
that  the  organization  will  have  a 


at  New  Orleans  Stations; 
Have  Obtained  Work 

permanent  record  on  file  for  ref- 
ence  purposes  after  it  has  turned 
over  its  contracts  to  the  AFM, 
which  is  expected  to  occur  shortly 
after  the  return  of  Mr.  Weber  from 
Miami  where  he  is  attending  the 
meeting  of  the  executive  council  of 
the  American  Federation  of  Labor. 
He  is  due  back  in  New  York  Feb.  7. 

Notice  has  been  sent  to  all  mem- 
bers of  the  IRNA  negotiating  com- 
mittee of  a  meeting  the  evening  of 
Feb.  14  at  the  Willard  Hotel,  Wash- 
inp-ton.  It  is  expected  the  commit- 
tee at  this  time  will  report  its  pur- 
pose accomplished  and  itself  dis- 
solved. 

Action  in  San  Francisco 

One  of  the  first  to  sign  with 
AFM  Local  No.  6  in  San  Francisco 
was  Lloyd  E.  Yoder,  manager  of 
NBC's  stations,  KPO  and  KGO.  It 
is  believed  that  NBC  will  spend  in 
excess  of  $150,000  for  union  mu- 
sicians during  1938  on  programs 
originating  in  San  Francisco. 

The  union  was  expected  to  sign 
a  contract  with  Manager  Phil 
Lasky  of  KSFO,  CBS  outlet,  by 
Feb.  1  for  an  expenditure  of  $20,- 
000  during  1938.  This  figure  is 
partly  based  on  KSFO's  opera- 
tion as  an  independent  station. 

Wilbur  Eickelberg,  manager  of 
KFRC,  has  agreed  to  spend  $50,000 


Skyport  Skijoring 

SKI  enthusiasts  of  Akron,  0., 
took  advantage  of  a  recent 
snow  to  throng  the  local  air- 
port and  WJW  took  advan- 
tage of  the  opportunity  to 
have  its  mobile  unit,  W8X0A, 
on  hand  for  a  description  of 
how  it  feels  to  zoom  along 
on  skis  at  40  miles  an  hour. 
Bob  Webster  on  skis,  car- 
ried the  mike  and  Len  Tay- 
lor slid  along  to  help  him 
while  Jerry  Roberts,  WJW 
engineer,  handled  the  techni- 
cal problems. 


on  musicians  in  1938.  This  figure 
includes  only  the  regular  schedule 
with  overtime  and  special  work 
omitted.  Now  a  Mutual  outlet, 
KFRC  had  its  quota  based  on  for- 
mer operation  as  a  CBS  affiliate 
and  as  a  network  originating  sta- 
tion. It  is  also  a  key  station  of 
the  Don  Lee  network. 

New  contracts  provide  for  no 
increase  in  wage  scales  and  no 
change  in  working  conditions.  The 
determining  factor  in  signing  for 
one  year  instead  of  two  appears  to 
be  the  1939  Golden  Gate  Inter- 
national Exposition.  NBC  will  em- 
ploy about  35  musicians;  KFRC 
will  have  a  staff  of  12;  KSFO  now 
carries  a  15-piece  house  orchestra 
and  KYA  maintains  20  musicians. 

The  next  step  will  be  contracting 
with  the  independent  stations, 
KJBS  and  KGGC.  Both  are  now 
devoting  nearly  all  of  their  time 
to  transcriptions  and  records. 


Four  Stations  Are  Charged  by  Union 
In  Complaint  Filed  With  Labor  Board 


ASSOCIATED  Broadcast  Techni- 
cians, originally  embracing  engi- 
neers employed  at  CBS-owned  and 
operated  stations,  which  for  two 
months  has  been  quietly  signing  up 
non-CBS  stations,  has  preferred 
charges  against  WFBM,  Indiana- 
polis, and  Central  States  Broad- 
casting System  (KOIL,  K  F  A  B, 
KFOR)  before  the  National  Labor 
Relations  Board  charging  intimida- 
tion of  employes.  ABT,  as  of  Feb. 
1,  claims  a  membership  of  223 
engineers  on  nine  CBS-owned  and 
operated  stations  and  seven  other 
stations.  Before  spreadine  its  ac- 
tivities beyond  CBS,  ABT  was 
known  as  the  Association  of  Co- 
lumbia Broadcast  Technicians. 

ABT  is  complaining  against  the 
Indianapolis  Power  &  Light  Co., 
operators  of  WFBM,  because  of  its 
discharge  of  Russ  Rennaker,  one 
of  the  seven  men  who  has  been 
with  the  station  for  the  past  five 
years.  ABT  charges  that  the  In- 
dianapolis company  is  trying  to 
foster  its  own  employe  union. 
Charges  were  filed  aeainst  R.  E. 
Blossom,  manager  of  the  station, 
nnon  the  dismissal  of  Rennaker 
Jan.  17.  The  case  will  soon  come 
UD  before  the  National  Labor  Re- 
lations Board  in  Indianapolis. 

Central  States  Negotiations 

ABT  is  said  to  have  preferred 
charges  against  Don  Searle,  busi- 
ness manager  of  Central  States, 
Jan.  18,  alleging  he  laid  off  four 
engineers  because  of  their  union 
activities.  Negotiations  are  now  in 
progress  between  Mr.  Searle  and 
T.  J.  Dunlop,  ABT  business  man- 
ae-er,  and  Raymond  E.  McGrath, 
ABT  lawyer.  A  conference  between 


Central  States  and  ABT  was  sched- 
uled for  Jan.  31st. 

Stations  now  understood  to  be 
employing  eneineers  affiliated  with 
ABT  are:  WBBM  WABC  KNX 
WJSV  WCCO  KMOX  WBT  WKRC 
WEEI  WFBM  KSFO  KOIL  KFOR 
KFAB  KMA  KFNF.  Twenty  men 
are  reported  to  have  joined  ABT 
from  KSFO  and  60  from  the  three 
stations  of  the  Central  States 
group. 

Officers  of  ABT  are:  Fred  Lange, 
WEEI,  president  and  J.  F.  Novy, 
WBBM,  seci-etary-treasurer  and 
chairman  of  the  organizing  com- 
mittee. An  election  for  vice-presi- 
dent will  be  held  the  first  part  of 
February,  the  past  vice-president 
being  ineligible  to  hold  office,  hav- 
ing been  made  chief  engineer  of  a 
station.  D.  J.  Dunlop,  former 
WBBM  engineer,  is  now  business 
manager  of  ABT  and  Emil  Waelti 
is  president  of  the  Chicago  chap- 
ter. 

Each  station  has  its  own  counsel- 
lor who  automatically  becomes  a 
member  of  the  executive  board. 
Members  of  the  board  are:  R.  F. 
Painter,  WBT;  James  Swendson, 
WCCO;  James  French,  KNX;  J. 
F.  Novy,  WBBM;  Edward  Hamel, 
WKRC;  Fred  Lange,  WEEI:  John 
M.  Tiffanv.  WABC;  WJSV,  va- 
cancy; KSFO,  vacancy;  Central 
States,  vacancy. 

NBC  and  AGRAP  Sign 

A  one-year  contract  has  been 
signed  by  NBC  and  the  American 
Guild  of  Radio  Announcers  and 
Producers  covering  the  sound  ef- 
fects men  employed  at  WJZ  and 
WEAF,  New  York.  Contract  calls 
for    wage    increases,    a  five-day. 


40-hour  week,  minimum  wage  k 
and  the  other  customary  pr( 
sions.  AGRAP  has  a  similar  c 
tract  for  the  sound  effects  men 
WABC,  where  it  also  represe' 
the  announcing  and  product  • 
staff.  Since  the  network  key  f 
tions  have  been  organized  a  la 
number  of  free  lance  sound  efft 
men  have  joined  the  union,  it  ^ 
stated. 

Worcester  Contract 

AGRAP  has  also  signed  a 
year  contract  with  WORC,  V, 
cester,  where  negotiations  had  b 
in   progress   for   several  mont 
covering  the  announcers,  prod 
tion  men,  script  writers  and 
gineers  at  the  station.  Two  p 
pie,  said  to  have  been  dischai; 
for  union  activities,  were  reinst 
ed  on  terms  satisfactory  to  b 
sides.  Union  has  also  completec 
two-year  contract  for  the  annou 
ing  staff  of  WAAT,  Jersey  C 
Bargaining  is  in  progress  for 
announcing  -  production  staffs 
W  0  V  -  W  B  I  L,  New  York,  i 
WEEI,  Boston.  The  union  is  a 
negotiating    a    new  announce 
contract  with  WMCA,  New  Yo 
and  is  attempting  to  organize  t 
station's  production  staff.  Negc 
ations  with  WNEW,  New  Yo 
have  run  into  difficulties  which  • 
National  Labor  Relations  Board 
attempting  to  straighten  out. 

American  Federation  of  Ra 
Artists,  AFL  talent  union,  is  o 
tinning  its  negotiations  with  i 
major  networks  in  an  attempt 
come  to  an  agreement  about  wa 
scales  for  actors,  soloists,  singe 
announcers,  and  others  appeari 
before  the  microphone  on  coast- 
coast  broadcasts,  but  there 
nothing  specific  to  report,  acco 
ing  to  Mrs.  Emily  Holt,  execut 
secretary  of  AFRA  and  head 
its  negotiating  committee.  S 
said  that  a  preliminary  talk  h 
been  held  with  WHN,  New  Yo 
but  that  the  union's  major  effo 
at  present  wall  continue  to  be  : 
cused  on  the  national  picture, 
well-attended  meeting  of  the  i 
tional  board,  whose  full  membi 
ship  includes  45  radio  stars,  ■« 
held  on  the  afternoon  of  Jan.  : 
but  it  consisted  of  "much  talk  a 
little  action"  according  to  M 
Holt  who  said  that  it  was  mair 
concerned  with  discussing  her  i 
port  of  negotiations  to  date.  Mei 
ings  with  the  networks  and  wi 
the  American  Association  of  A 
vertising  Agencies  will  continui 

ARTA-WBNX  Sign 

A  new  contract,  running  fn 
February  1,  1938,  to  Jan.  31,  19i 
has  been  signed  between  ARTA  a 
WBNX,  New  York,  for  the  tec 
nical  employes  of  the  station.  Cc 
tinuing  the  40-hour  week  of  t 
previous  contract,  the  new  co 
tract  also  calls  for  a  closed  she 
two  weeks  vacation  and  sick  lea 
with  pay,  a  wage  increase  with 
minimum  of  $35  weeklv,  and  ti 
men  in  the  control  room. 

Added    impetus    was  given 
CIO  plans  to  organize  West  Coa 
radio  technical  workers  through 
American  Radio  Telegraphists  A 
sociation,  with  the  arrival  in  L 
Angeles   on   Jan.   15   of  Merv; 
Rathborne,  international  preside 
of  the  affiliate.  From  New  York, 
was  on  the  West  Coast  to  make 
survey  of  the  Union's  progress  ai 
conferred  with  Ernest  V.  Roberi 
secretary  of  Los  Angeles  Broadca 
Local  15,  and  Roy  A.  Pyle,  head 
the  San  Francisco  office,  on  futu 
activities. 
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Jltra-high  Waves  Granted  Educators 


oncommercial  Use  of 
Upper  Channels  Is 
Specified 

ILLOCATION  of  a  band  of  25 
ra-high  frequency  channels  for 
;  of  educational  stations,  but  on 
trictly  noncommercial  basis,  was 
nounced  Jan.  27  by  the  FCC  as 
najor  move  in  gratifying  the  de- 
inds  of  education  for  exclusive 
icational  broadcasting  facilities, 
allocation  was  ordered  follow- 
a  plea  to  that  end  made  at  the 
ra-high  frequencv  hearings  held 
the  FCC  in  June,  1936,  by  Dr. 
in  W.  Studebaker,  U.  S.  Com- 
ssioner  of  Education,  and  chair- 
n  of  the  Federal  Radio  Educa- 
n  Committee. 

To  be  called  noncommercial  edu- 
ional  broadcast  stations,  outlets 
insed  in  the  band  will  be  given 
vers  from  100  to  1,000  watts, 
e  frequency  range  is  from  41,000 
42,000  kc,  with  channels  40  kc. 
ie.  These  channels  anoear  to  be 
ipted  for  local  coverage,  and 
ted  for  the  intended  use  of  trans- 
;ting  pi'ograms  directed  to  spe- 
c  schools  in  given  areas. 

Classified  As  Regular 

le  allocations  will  not  be  on  an 
erimental  basis,  as  are  all  other 
ignments  in  the  ultra-high  fre- 
mcy  band.  The  strict  injunction 
tinst  commercialization,  h  o  w  - 
r,  virtually  places  them  in  that 
,|egory.  By  classifying  the  as- 
ipments  as  regular,  the  Commis- 
p  waives  the  requirement  of  all 
,(er  stations  in  the  ultra-highs 
periodic  reports  on  experimen- 
work. 

I^he  allocations  were  announced 
;phe  form  of  new  rules,  which,  in 
(ition  to  specifying  the  40  kc. 
nnels,  also  set  forth  the  condi- 
is  under  which  such  stations 
111  operate. 

[liJecause  of  the  limited  interfer- 
\a  range  of  the  ultra-highs,  25 
Innels  will  provide  adequate  fa- 
bles for  service  to  every  city  and 
in,  the  FCC  announced.  "Due  to 
pagation  characteristics  of  the 
juency,  state-wide  coverage  can- 
be  expected  except  in  cases  of 
!  smallest  states  and  under  most 
arable  conditions,"  said  its  press 
tase.  "Rapid  technical  progress 
|)eing  made  in  the  development 
!he  service  on  the  ultra-high  f  re- 
ticles and  it  is  reasonable  to  ex- 
t  that  in  the  near  future  there 
be  a  marked  improvement  in 
,  coverage  obtainable." 
hairman  Frank  R.  McNinch 
I  the  Commission  regarded  the 
tblishment  of  the  classification 
important  step  in  line  with  its 
iblished  policy  of  encourag- 
,  education  by  radio,  and  it  ex- 
Bses  the  hope  that  the  radio  fa- 
ies  now  made  available  solely 
this  purpose  will  be  used  to  the 
est  extent  for  the  general  ad- 
fcement  of  education." 
■Ihe  text  of  the  new  rules  follow : 
ule  1057.  The  term  "non-commer- 
educational  broadcast  station" 
Iqs  a  high  frequency  broadcast 
.on  licensed  to  an  organized  non- 
It  educational  agency  for  the  ad- 
fement  of  its  educational  work 
for  the  transmission  of  educa- 
and  entertainment  programs  to 
general  public. 

ule  1058.  The  operation  of,  and 
service    furnished    by,  non-com- 
!?ial  educational  broadcast  stations 
i  be  governed  by   the  following 


r 


regulations  in  addition  to  the  rules 
and  regulations  governing  high  fre- 
quency   broadcast  stations. 

(a)  A  non-commercial  educational 
broadcast  station  will  be  licensed  only 
to  an  organized  nonprofit  educational 
agency  and  upon  a  showing  that  the 
station  will  be  used  for  the  advance- 
ment of  the  agency's  educational  pro- 
gram. 

(b)  Each  station  may  transmit 
programs  directed  to  specific  schools 
in  the  system  for  use  in  connection 
with  the  regular  courses  as  well  as 
routine  and  administrative  material 
pertaining  to  the  school  system  and 
may  transmit  educational  and  en- 
tertainment programs  to  the  general 
public. 

(c)  Each  station  shall  furnish  a 
nonprofit  and  noncommercial  broad- 
cast service.  No  sponsored  or  com- 
mercial program  shall  be  transmitted 
nor  shall  commercial  announcements 
of  any  character  be  made.  A  station 
shall  not  transmit  the  programs  of 
other  classes  of  broadcast  stations 
unless  all  commercial  announcements 
and  commercial  references  in  the  con- 
tinuity are  eliminated. 

Transmitter  Requirement 

(d)  The  transmitting  equipment, 
installation,  and  operation  as  well  as 
the  location  of  the  transmitter  shall 
be  in  conformity  with  the  require- 
ments of  good  engineering  practice 
as  released  from  time  to  time  by  the 
Commission. 


(e)  Any  rule  or  regulation  govern- 
ing high-frequency  broadcast  stations 
which  permits  or  requires  operation 
different  from  or  in  conflict  with  the 
provisions  of  this  rule  shall  not  apply 
to  noneducational  broadcast  stations. 

Rule  10.59  —  (a)  The  following 
channels  (frequencies')  are  allotted 
for  assignment  to  non-commercial 
educational  broadcast  stations : 

41,020  41,220  41,420  41,620  41,820 

41,060  41,260  41,460  41,660  41,800 

41,100  41,300  41,500  41,700  41,900 

41,140  41,340  41,540  41.740  41,940 

41,180  41,380  41,580  41,780  41,980 

(b)  Stations  serving  the  same 
area  will  not  be  assigned  to  chan- 
nels separated  less  than  160  kc. 

(c)  Amplitude  modulation  shall  be 
employed  exclusively  unless  it  can  be 
shown  that  there  is  a  need  for  fre- 
quency modulation  in  which  case 
such  modulation  may  be  authorized 
provided  sufficient  channels  can  be 
grouped  so  as  to  obtain  the  required 
band  width  without  causing  inter- 
ference to  established  stations  or  pre- 
venting the  full  expansion  of  the 
.service. 

(d)  Only  one  channel  (frequency) 
will  be  assigned  to  a  station. 

(e)  Since  these  channels  are  not 
assigned  on  an  experimental  basis, 
the  requirements  for  report  on  ex- 
perimental work,  as  specified  for  high 
frequency  broadcast  stations,  do  not 
apply. 


NBC  Key  Stations  in  Chicago  Signed; 
'Unfair^  Clause  Included  in  Contract 


WITH  the  signing  of  WMAQ  and 
WENR,  Chicago,  last  of  the  net- 
work key  stations  to  come  to  terms, 
James  C.  Petrillo,  Chicago  Union 
head,  said  Jan.  27  in  referring  to 
an  unfair  station  clause  [Broad- 
casting, Nov.  15,  1937]  which  pro- 
hibits broadcasting  of  programs  to 
network  affiliates  held  unfair  to  the 
American  Federation  of  Musicians: 

"The  purpose  of  this  rule  is  to 
protect  all  locals  of  AFM,  not 
Local  10  (Chicago)  only.  In  oppos- 
ing this  rule  NBC  argued  that  we 
were  engaged  in  a  secondary  boy- 
cott, and  were  in  violation  of  the 
Sherman  anti-trust  law.  Our  an- 
swer was  that,  without  this  rule, 
we  would  eventually  put  ourselves 
out  of  business,  and  this  we  posi- 
tively refuse  to  do.  We  believe  that 
the  time  has  come  for  us  to  take 
the  stand  that,  if  an  employer  does 
not  want  our  services  directly  in 
his  studios,  he  cannot  have  those 
services  indirectly,  by  wire,  from 
other  studios  (and  other  cities) 
whether  other  members  of  our  or- 
ganization are  employed." 
Which  Has  Preference? 

Because  the  local  agreement  with 
Mr.  Petrillo  contains  the  unfair 
station  clause  and  the  interna- 
tional contract  signed  by  the  net- 
work key  stations  has  no  reference 
to  broadcasts  to  unfair  stations. 
Broadcasting  asked  Niles  Tram- 
mel, NBC  vice-president  in  Chicago, 
which  of  the  contracts  would  super- 
cede. In  his  opinion  the  interna- 
tional agreement  with  AFM  took 
precedence  over  the  local  agree- 
ment and  for  this  reason  NBC 
signed  the  local  agreement  even 
though  it  contained  a  clause  in 
which  "fair"  stations  agree  not  to 
broadcast  to  those  stations  termed 
"unfair". 

Effective  Feb,  1  the  following 
agreements  with  other  Chicago  sta- 
tions became  effective : 

WLS :  All  WLS  hillbilly  mu- 
sicians will  be  on  a  basis  of  five 


days  per  week,  with  seven  days 
pay.  Staff  organists,  pianists  and 
mechanical  device  operators  will 
also  be  on  the  same  scale.  The  staff 
orchestra,  which  has  always  been 
on  a  basis  of  five  days  per  week, 
will  continue  the  same  schedule 
of  days  and  hours,  but  with  an  in- 
crease in  their  basic  wage  of  $5 
per  week  per  man.  Staff  librarians, 
staff  arrangers  and  copyists  will 
also  be  on  a  basis  of  five  days  per 
week,  with  seven  days  day.  They 
cannot  do  any  other  work. 

WCFL:  Staff  orchestra,  organ- 
ists, pianists  and  mechanical  de- 
vice operators,  librarians,  copyists 
and  arrangers  will  be  on  a  basis 
of  five  days  per  week,  with  seven 
days  pay.  Staff  librarians,  staff  ar- 
rangers and  staff  copyists  cannot 
do  any  other  work. 

WJJD:  Staff  musicians,  includ- 
ing organists,  pianists  and  mech- 
ical  musical  device  operators,  will 
be  on  a  basis  of  five  days  per  week, 
with  seven  days  per  week,  with 
seven  days  pay,  and,  in  addition 
thereto,  will  receive  an  increase  in 
their  basic  wage  of  $5  per  week 
per  man. 

WHFC,  WAAF,  WEDC,  WGES, 
WSBC  and  WCBD:  Staff  musi- 
cians and  mechanical  musical  de- 
vice operators  will  be  on  a  basis  of 
five  days  per  week,*with  seven  days 
pay,  and  will  also  receive  an  in- 
crease in  their  basitr  wage  of  ^5 
per  week  per  man. 


McNinch  Lauds  Radio 

A  TRIBUTE  to  the  public  service 
accomplishments  of  radio,  partic- 
ularly with  reference  to  the  con- 
tributions of  time  in  connection 
with  the  President's  Birthday  Cel- 
ebration and  its  concurrent  anti- 
infantile  paralysis  campaign,  was 
given  radio  Jan.  28  by  FCC  Chair- 
man Frank  R.  McNinch  in  an  ad- 
dress over  the  combined  NBC- 
CBS-Mutual  networks. 


Labor  Board  Considering 
WABC  Technical  Issue 

THE  controversy  between  Associa- 
tion of  Columbia  Broadcast  Tech- 
nicians and  American  Radio  Tele- 
graphists Association  over  repre- 
sentation of  WABC,  New  York, 
awaits  decision  of  the  National 
Labor  Relations  Board,  following 
oral  argument  Jan.  17  before  the 
Board.  Hearing  before  a  trial  ex- 
aminer had  been  held  some  three 
months  ago  in  New  York. 

ACBT  has  represented  Columbia 
technicians  since  the  beginning  of 
the  network,  it  was  brought  out 
at  the  hearing.  Last  May  when 
negotiations  were  reopened,  ARTA 
signed  technicians  of  WABC,  New 
York  key,  it  was  explained,  with 
ACBT  and  CBS  signing  a  national 
agreement  in  Chicago  last  summer 
covering  all  CBS  owned  and  op- 
erated stations  except  KMOX, 
where  IBEW  has  been  the  bar- 
gaining agency  for  years. 

CBS  was  represented  at  the 
hearing  by  Sol  Rosenblatt,  ACBT 
by  John  Dupree  and  ARTA  by 
Sidney  Cohen. 


RCA  Intervention  Plea 
In  Record  Suit  Refused 

THE  MOTION  of  RCA  Mfg.  Co. 
to  intervene  in  the  phonograph 
record  performance  suit  brought 
by  Paul  Whiteman,  orchestra  lead- 
er, against  WNEW,  New  York, 
was  denied  Jan.  14  by  Federal 
Judge  Knox  of  the  U.  S.  District 
Court  for  the  Southern  District  of 
New  York.  He  suggested,  however, 
that  RCA  file  a  separate  bill  of 
complaint  against  both  plaintiff 
and  the  defendants  and  that  the 
suits  be  joined.  His  opinion  follows: 
"The  matter  set  forth  in  this  peti- 
tion shows  beyond  the  shadow  of  a 
doubt  that  R.  C.  A.  Manufacturing 
Company  should  be  a  party  litigant 
in  the  Whiteman  suit.  It  has  a  deep 
interest,  and  one  which  is  antagonis- 
tic, in  the  claim  being  asserted  against 
defendants  by  Whiteman.  It  also  has 
a  grievance  against  the  defendants. 
Therefore,  if  petitioner  be  permitted 
to  intervene,  it  cannot  properly  be 
aligned  with  either  the  plaintiff  or 
defendants.  It  is  doubtful  too,  whether 
under  a  proper  construction  of  Equity 
Rule  37,  petitioner  can  entirely  quali- 
fy itself  as  an  intervenor.  But,  it  has 
ever  been  the  pride  of  equity  that, 
in  equitable  causes,  that  which  is 
necessary  for  the  attainment  of  jus- 
tice can  usually  be  accomplished.  My 
suggestion  therefore  is  that  petition- 
er file  a  bill  herein  against  both 
plaintiff  and  defendants,  and  which 
shall  be  ancillary  or  auxilary  to  the 
main  suit.  Clean  cut  issues  with  each 
of  such  defendants  can  thereby  be 
tendered  to  which  the  defendants 
must  respond.  When  this  shall  have 
been  done,  the  main  suit  and  the  one 
ancillary  to  it  can  be  tried  togethej- 
without  confusion  as  to  the  rights 
of  any  of  the  parties.  Motion  denied 
with  leave  to  proceed  as  suggested." 


Bakery  Spots 

HATHAWAY  BAKERIES,  New 
England  firm,  is  starting  one-min- 
ute transcriptions  for  its  Guest 
bread  on  WBZ-WBZA,  Boston- 
Springfield;  WEE  I,  Boston; 
WSPR,  WMAS,  Springfield; 
WORC  and  WTAG,  Worcester; 
WPRO  and  WJAR,  Providence. 
Placement  is  through  W.  E.  Long 
Co.,  Chicago.  The  agency,  which 
specializes  in  bakery  advertising, 
also  is  releasing  spot  announce- 
ments in  Baltimore  for  Schmidt 
Baking  Co.  (Old  Home  bread)  on 
WBAL,  WCAO  and  WFBR. 


lOADCASTING  •  Broadcast  Advertising 


February  1,  1938  •  Page  17 


Revision  of  Basic  Regulation  Advocated 


Craven  Economic  Report  Urges  a  Hands-Off  Policy  for 
Newspaper  Ownership,  Superpower  for  the  Present 

REPORTS  ON  ECONOMICS  OF  RADIO 


COMMISSIONER  T.  A.  M.  CRAVEN 


A  HANDS-OFF  policy  on  such 
basically  important  matters  as 
newspaper  ownership  of  broadcast 
stations  and  allotments  of  super- 
power, until  further  information  is 
procured  after  searching  inquiry, 
was  recommended  to  the  FCC  Jan. 
24  by  Commissioner  T.  A.  M.  Cra- 
ven in  his  long-delayed  report  on 
the  social  and  economic  aspects  of 
broadcasting  which  he  drafted  in 
his  former  capacity  as  chief  engi- 
neer. 

Simultaneously,  the  c  o  m  m  i  s- 
sioner-engineer  recommended : 

Consideration  of  economic  and 
social  matters  in  acting  upon  all 
broadcast  applications. 

Retention  of  an  expert  economist 
to  advise  the  Commission  on  such 
matters. 

Procurement  of  complete  finan- 
cial and  statistical  data  from  sta- 
tions at  regular  intervals  on  a  uni- 
form basis  to  make  possible  adop- 
tion of  regulations  recognizing  eco- 
nomic factors. 

Scrutiny  of  network  contracts 
with  affiliates,  implying  possible 
regulation  of  networks. 

Investigation  of  land  line  rates 
charged  by  A.  T.  &  T.  to  ascertain 
whether  they  are  proper  and  justi- 
fied. 

Cooperation  of  the  FCC  with  the 
industry  in  bringing  about  im- 
provements in  broadcast  service,  by 
following  the  credo  of  "evolution, 
cooperation  and  voluntary  action, 
in  accordance  with  sound  economics 
and  sound  engineering". 

Ultimate  establishment  of  "stand- 
ards of  public  service,"  and  pos- 
sibly the  specification  of  such  serv- 
ices. 

A  study  of  profits  of  stations  of 
all  classes,  by  procuring  infoi-ma- 
tion  through  revision  of  existing 
forms  for  renewal  of  licenses  elicit- 
ing data  on  revenue,  expenses  and 
programs. 

Revision  of  station  log  forms  to 
procure  more  comprehensive  fac- 
tual data  as  to  character  of  pro- 
grams and  sponsorship. 

Report  Based  on  Parley 
With  Industry  Leaders 

The  report  was  based  largely  on 
the  testimony  adduced  at  the  in- 
formal engineering  conference  on 
broadcast  allocations  held  before 
the  former  Broadcast  Division  in 
October  of  1936.  It  is  the  sequel  to 
the  engineering  report  made  public 
on  Jan.  11,  1937,  which  recom- 
mended reclassification  of  stations 
and  which  served  as  the  basis  for 
the  North  American  Broadcast 
Agreement  reached  in  Havana  last 
December,  in  which  Comdr.  Craven 
was  the  dominant  figure. 

The  voluminous  document — cov- 
ering 132  typewritten  pages  but 
with  an  appendix  twice  as  thick — • 
bears  the  date  July  1,  1937.  Its  re- 
lease was  withheld,  however,  be- 
cause of  the  then  impending  Inter- 
American  conference  in  Havana 
which  began  Nov.  1  and  concluded 
the  following  month.  With  the  con- 


ference brought  to  a  successful  con- 
clusion, it  was  decided  to  release 
the  ponderous  report. 

Vigorous  support  of  the  Ameri- 
can system  of  broadcasting,  and 
launching  of  an  era  of  cooperation, 
rather  than  one  of  mailed-fisted 
regulation,  is  urged  in  forthright 
fashion  by  Commissioner  Craven. 
He  reaffirmed  his  support  of  the 
original  engineering  recommenda- 
tions for  creation  of  six  rather 
than  the  present  four  classifica- 
tions of  stations;  reduction  of  the 
number  of  clear  channels  from  40 
to  25;  horizontal  increases  in 
power,  but  on  an  evolutionary 
basis  for  regional  and  locals  where 
needed;  and  the  other  fundamental 
changes  he  had  recommended  and 
which  in  effect  are  incorporated 
in  the  North  American  agreement 
awaiting  ratification  of  three  of  the 
four  nations  parties  to  it  (Cuba 
ratified  the  treaty  in  December). 

Public  Utility  Theory 
Meets  Opposition 

The  theory  of  possible  classifica- 
tion of  broadcast  stations  as  public 
utilities  and  perhaps  as  common 
carriers,  expounded  by  Chairman 
Frank  R.  McNinch  when  he  as- 
sumed office  last  October,  which  he 
then  said  might  lead  to  eventual 
rate  regulation,  is  contested  in  the 
Craven  report.  Written  long  before 
Mr.  McNinch  assumed  the  FCC 
post,  the  report  states  that  in  the 
opinion  of  the  engineering  depart- 
ment such  a  theory  should  be  "fal- 
lacious". On  possible  rate  regula- 
tion, the  report  said: 

"We  have  noticed  from  the  press 
that  many  persons  fear  that  a  rule 
requiring  detailed  financial  data 
from  broadcasting  stations  would 


inevitably  lead  to  comprehensive 
rate  regulation  of  broadcasting  by 
the  Commission.  In  the  opinion  of 
the  Engineering  Department  such 
a  theory  should  be  fallacious,  be- 
cause in  this  instance  the  necessity 
for  securing  accurate  financial  data 
is  far  different  than  that  which 
would  motivate  regulation  of  rates. 
It  is  our  understanding  that  rate 
regulation  is  usually  imposed  for 
two  fundamental  purposes,  namely 
(1)  to  establish  reasonable  rate 
schedules  for  common  carriers, 
which  generally  are  utilities  oper- 
ating in  the  service  of  the  general 
public,  and  (2)  for  the  purpose  of 
regulating  competition  between 
carriers  or  public  utilities. 

"Broadcasting  stations  are  not 
common  carriers  or  public  utilities 
in  the  same  sense  as  telephone  and 
telegraph  companies,  railroads  and 
bus  lines,  gas  or  power  companies, 
etc.  Broadcasting  stations  derive 
their  income  not  directly  from  the 
general  public,  but  primarily  fr®m 
comparatively  few  organizations  in 
the  country.  They  are  not  and 
should  not  be  held  responsible  for 
damages  in  the  same  manner.  Fur- 
thermore, the  other  conditions  un- 
der which  broadcasting  stations 
operate  differ  entirely  from  those 
of  the  ordinary  common  carriers  or 
public  utilities.  For  example,  broad- 
casting stations  must  use  discretion 
in  the  programs  they  transmit  to 
the  public. 

"In  addition,  there  is  such  a  wide 
variation  in  the  type  of  service 
rendered  by  individual  broadcast 
stations  and  such  a  great  variation 
in  each  section  of  the  country  and 
in  each  community,  that  an  attempt 
to  arrive  at  a  fair  basis  of  rate 
regulation  for  broadcast  stations 
might  result  in  detriment  rather 


than  benefit  in  the  service  of  th 
public.  Furthermore,  there  is  n 
evidence  of  a  need  for  utilizing 
rate  basis  to  regulate  competiti'< 
because  there  are  so  many  othe 
methods  of  controlling  competiti'> 
between  broadcast  stations  whic 
are  better  than  rate  regulation. 

"Thus  in  the  opinion  of  the  Er 
gineering  Department,  the  nece^ 
sity  for  establishing  a  unifoii 
method  of  rendering  financial  r> 
ports  should  not  be  overshadowe 
by  fear  of  an  unnecessary  rat 
regulation." 

ISewspaper  Ownership 

Must  Await  Investigation 

Newspaper  ownership  of  sta 
tions,  an  issue  that  has  been  wa> 
ing  warm  because  of  implied  ac 
ministration  blessing  for  legish 
tion  to  bring  about  divorcemen 
and  because  the  Commission  is  ur 
der  instruction  to  inquire  into  i 
was  treated  openly  in  the  Crave 
report. 

Starting  with  the  premise  th 
effects  of  radio  upon  other  medi 
of  communications  "are  incider 
tal",  the  report  states  that  ever 
tually  a  choice  may  have  to  b 
made  between  permitting  or  pre 
venting  other  media  such  as  th 
press  an  opportunity  to  supplemen 
their  older  facilities  with  the  newe 
invention  of  radio.  But,  Comdi 
Craven  adds,  among  the  danger 
of  withholding  licenses  from  an 
industry  would  be  possible  dif 
crimination  without  basis,  possibl 
interference  with  freedom  n 
speech  and  press,  and  sundry  othe 
pitfalls.  Pending  securing  of  adt 
quate  information,  he  said  the  Coir 
mission  can  only  apply  the  yarc 
stick  of  "public  interest,  conven 
ence  or  necessity"  in  dealing  wit 
newspaper  applications  and  rt 
newals. 

"It  may  be,"  continues  the  rt 
port,  "that  after  investigation,  i 
will  be  found  that  in  all  situation 
where  the  broadcast  station  is  opei 
ated  in  direct  conjunction  wit 
some  other  business,  whatever  th 
character  of  the  business,  there  is 
tendency  or  an  undue  temptatio 
at  times  to  overlook  the  require 
ments  of  public  interest  for  th 
sake  of  the  other  business.  If  thi 
proves  to  be  the  case  one  alternat 
course,  so  far  as  the  engineerin 
depai'tment  can  see,  would  be  t 
require  every  licensee  to  be  so  oi 
ganized,  as  a  corporation  or  other 
wise,  that  it  be  engaged  solely  i 
the  business  of  broadcasting." 

Merits  of  Superpower  i 
Most  Debated  Subject 

In  advocating  that  the  Commit 
sion  make  haste  slowly  on  supei 
power,  Comdr.  Craven  said  i 
proved  the  most  controversial  sut 
ject  in  the  entire  hearing  of  October 
1936.  Technically,  he  said  it  wa 
feasible,  reaffirming  his  conclusio. 
in  the  engineering  report  of  a  yea 
ago.  Because  of  "unknown  factors 
economically,  however,  he  recoir 
mended  against  its  granting  at  th 
present  time.  The  report  continued 

"We  feel  that  no  one  should  fea 
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;lchnical  progress,  and  therefore 
:!-e  see  no  logical  reason  for  an 
lirbitrary  defensive  regulation 
]|hich  would  prevent  the  future  use 
iif  power  in  excess  of  50  kw.  in  the 
ij/ent  that  evidence  and  data  should 
;!iow  conclusively  that  such  power 
;i  certain  individual  cases  is  in  the 
Jiterest  of  the  public.  It  should  be 
ibted  that  in  this  connection  other 
nations  on  this  continent  have  li- 
imsed  stations  to  use  powers  great- 
in  excess  of  50  kw.  and  sight 
iiould  not  be  lost  of  this  fact  from 
-|ther    a    technical    or  economic 
i;andpoint.  However,  we  do  not  be- 
,,!eve  that  the  evidence  at  the  Oct. 
I  hearing  justifies  the  wholesale  li- 
fensing  of  stations  to  use  power  in 
Iccess  of  50  kw.  because  we  are 
Dt  convinced  that  the  evidence  at 
lis  hearing  indicates  the  para- 
ount  need  for  such  power  general- 
•,  in  spite  of  the  fact  that  in  spe- 
fic  instances  it  may  be  possible 
lat  the  granting  of  an  individual 
pplication  for  the  operation  of  a 
ation  with  power  in  excess  of  50 
w.  might  be  proved  to  be  not  only 
1  engineering  desirability  but  also 
social  advantage  as  well  as  an 
fonomic  feasibility,  and  without 
strimental  effects  on  the  entire 
roadcast  structure. 
"The  question  of  the  technical 
jjiasibility  of  power  in  excess  of  50 
w.  has  been  discussed  in  the  Engi- 
eering  Department's  January  re- 
f)rt,  which  indicated  that  powers 
3  great  as  500  kw.  are  technically 
!>und. 

jjears  Economic  Effect 

t\f  Superpower 

"On  the  other  hand,  the  evidence 
!|iows  that  there  will  be  economic 
;jfects,  particularly  if  many  sta- 
bns  should  be  granted  such  power 
500  kw.  We  are  unable  to  pre- 
Ict  the  absolute  degree  of  good  or 
id  effects  because  of  the  lack  of 
bstantial  evidence,  and  because 
predict  whether  or  not  an  indi- 
'jdual  application  for  superpower 
'iDuld  be  in  the  interest  of  the  pub- 
j:,  would  amount  to  prejudicial  de- 
rmination  of  all  the  merits  or  de- 
lerits  of  any  specific  application, 
erefore  it  appears  to  the  Engi- 
iring  Department  that  the  Com- 
ssion  must  consider  each  indi- 
^ual  application  on  the  basis  of 
evidence  presented.  Neverthe- 
s,  even  in  the  determination  of 
Ividual   cases   the  Commission 
buld  proceed  with  caution  and  as- 
re  itself  that  all  the  elements  are 
operly  presented  or  considered  in 
e  disposition  of  such  applications, 
this  connection,  when  applicants 
r  licenses  to  operate  stations  with 
wers  in  excess  of  50  kw.  are 
lard  by  the  Commission,  they  and 
other  interested  parties  should 
given  the  opportunity  to  present 
adence  on  the  broad  social  and 
ionomic   effects    of   such  super- 
twer  operation. 

"Generally  speaking,  while  there 
ems  to  be  no  doubt  of  either  the 
i;hnical  feasibility  or,  in  many  in- 
;ances,  the  ability  of  individual 
jiplicants  to  secure  financial  sup- 
Tt  for  the  erection  and  operation 
super  high  power  stations,  par- 
-ularly  those  located  in  large 
inters  of  population,  there  is, 
Jiwever,  considerable  doubt  raised 
reason  of  possible  adverse  ef- 
|ets  of  an  economic  nature  on  the 
tier  stations  in  the  broadcast  sys- 


Tendency  to  Overemphasize  Power 
Is  Pointed  Out  in  Economic  Report 


AN  OFFICIAL  note  to  advertisers 
(and  their  agencies)  not  to  place 
too  much  emphasis  upon  "kilowatt 
power"  and  take  into  account  other 
considerations,  was  sounded  by 
Commissioner  T.  A.  M.  Craven  in 
his  social-economic  report  to  the 
FCC  Jan.  24.  He  said: 

"The  Department  is  impressed 
with  the  emphasis  which  has  been 
passed  upon  kilowatt  power  by  na- 
tional advertisers.  While,  generally 
speaking,  kilowatts  of  power  are  in- 
dicative of  potential  coverage,  the 
Department  (Engineering)  feels 
that  there  are  other  factors,  to 
which  we  have  referred  in  our  pre- 
liminary report  of  Jan.  11,  1937, 


which  have  equally  potent  effects 
upon  the  practical  coverage  of  a 
broadcast  station.  It  is  felt  that 
perhaps  the  emphasis  which  has 
hitherto  been  placed  upon  power 
has  been  somewhat  disproportion- 
ate, and  that  from  the  standpoint 
of  fair  treatment  to  stations  of 
various  classes  and  power,  the  pro- 
gram service,  the  actual  coverage, 
the  population  residing  within  the 
area  of  good  service  and  the  pur- 
chasing power  of  the  trade  center 
or  area  would  be  a  more  reason- 
able index,  than  mere  kilowatt 
power,  to  the  potential  value  to  a 
purchaser  of  time  from  a  station 
sex'ving  any  particular  area." 


tern,  particularly  those  of  low 
power,  if  several  clear  channel  sta- 
tions were  licensed  to  operate  with 
superpower;  and  the  evidence 
shows  that  increases  in  the  number 
of  high  power  stations  would  be 
the  general  trend  if  natural  eco- 
nomic laws  involving  competition 
were  allowed  to  prevail  without  the 
arbitrary  control  which  might  be 
justified  otherwise  from  a  social 
standpoint. 

"The  evidence  shows  that  while 
rural  listeners  undoubtedly  would 
be  benefited  by  having  broadcast 
service  with  sufficient  signal  inten- 
sity to  override  atmospheric  noises 
so  irritating  in  many  instances  at 
the  present  time  to  these  listeners, 
and  that  while  the  daytime  service 
to  rural  listeners  would  be  consid- 
erably improved,  there  is  a  ques- 
tion whether  the  smaller  communi- 
ties might,  in  the  long  run,  lose 
their  media  for  local  self  expres- 
sion by  radio  by  reason  of  the  eco- 
nomic effect  of  super  high  power. 
However,  in  this  respect  the  evi- 
dence was  the  most  controversial; 
one  group  believing  that  the  pres- 
ence of  strong  signals  with  good 
programs  from  a  distance  would 
enhance  tiie  interest  of  a  local  com- 
munity in  radio  and  result  in  bet- 
ter support  of  its  local  station, 
while  another  group  felt  that  the 
presence  of  a  strong  signal  with  an 
interesting  program  from  a  dis- 
tance would  so  engage  the  atten- 
tion of  the  listening  audience  that 
the  local  station  could  not  hope  to 
secure  the  necessary  local  financial 
support,  even  though  the  distant 
station  competed  in  no  direct  way 
for  the  local  station's  commercial 
accounts. 

Evidence  on  Poiver 
Is  Conflicting 

"Unfortunately,  except  for  the 
significant  fact  that  the  post  card 
survey  [made  by  the  FCC]  indi- 
cates that  listeners  tend  to  prefer 
high  grade  signal  intensities  and 
thus  would  possibly  favor  a  super- 
power station,  neither  group  was 
able  to  give  sufficient  accumulated 
evidence  based  upon  actual  experi- 
ence supporting  their  respective  as- 
sertions. The  evidence  submitted 
by  the  clear  channel  group  seems 
to  indicate  that  in  certain  circum- 
stances some  regional  and  local 
stations  now  within  the  high-grade 
service  range  of  existing  50  kw. 
stations  have  not  suffered,  and  that 
if  all  classes  of  stations  were  in- 
creased by  approximately  the  same 


ratio,  no  change  would  be  effected 
in  the  status  quo  of  the  existing 
economic  situation.  On  the  other 
hand,  the  evidence  submitted  by 
those  who  were  opposed  to  the  use 
of  superpower  indicated  that  cer- 
tain stations  would  no  longer  be 
able  to  retain  the  same  network 
connection  as  they  hold  at  present, 
and  that  if  the  network  connection 
were  severed  the  station  would  suf- 
fer material  financial  handicaps. 
The  evidence  also  shows  that  re- 
gardless of  networks,  many  stations 
derive  a  substantial  portion  of  their 
revenue  from  national  business,  and 
that  if  this  national  business  were 
affected  by  the  concentration  of  the 
national  advertising  on  a  few  super 
high  powered  stations,  the  economic 
stability  of  several  stations  might 
be  affected.  In  this  connection,  how- 
ever, it  cannot  be  stated  positively 
that  national  business  has  yet 
reached  a  saturation  point  or  that 
a  fewer  number  of  stations  could 
accommodate  a  substantial  portion 
of  existing  business. 

Monopoly  Seen 

In  Superpower  Stations 

"The  evidence  at  the  hearing  cer- 
tainly does  not  permit  of  definite 
conclusions  to  be  drawn  in  indi- 
vidual cases.  Therefoi'e  this  is  a 
matter  which  by  all  means  should 
be  determined  when  deciding  indi- 
vidual cases  involving  the  use  of 
superpower,  and  those  applicants 
for  such  power  should  be  prepared 
to  show  that  no  harm  will  come  to 
others  in  a  manner  detrimental  to 
the  interest  of  the  public.  This  is 
an  important  matter  because  the 
evidence  shows  conclusively  that 
from  a  social  standpoint  the  local 
station  is  an  important  factor  to  a 
community  and  that  in  the  aggre- 
gate the  need  for  local  stations  is 
equal  to,  if  not  greater  than  that 
of  high  powered  stations  serving 
rural  areas. 

"Another  factor  involved  in  the 
use  of  superpower  is  that  a  small 
group  of  licensees  operating  on  fre- 
quencies which  have  been  assigned 
to  them  by  the  Federal  Government 
would  have  control  of  radio  facili- 
ties capable  of  reaching  the  entire 
nation.  Unless  care  were  exercised 
in  the  regulation  of  these  licensees, 
the  possibility  exists  of  having 
granted  to  a  few  people,  from  natu- 
ral resources  of  the  Federal  Gov- 
ernment, the  control  of  a  system  of 
mass  communication  having  untold 
potentialities  of  being  utilized  to 
influence  public  opinion.  Hence  it 
seems  that  in  the  determination  of 


the  question  of  superpower  must 
also  come  the  consideration  of  the 
ability  of  the  Federal  Government 
to  control  these  facilities,  both 
from  the  standpoint  of  individual 
licensees  as  well  as  combinations 
thei-eof,  in  such  a  manner  that  they 
will  operate  always  in  the  interest 
of  the  public.  Therefore,  if  the 
Commission  intends  to  grant  any 
of  the  pending  applications  for 
superpower,  it  certainly  should 
impose  limitations  on  the  use  of 
such  a  facility  so  as  to  insure  its 
operation  in  the  interest  of  the 
public  from  the  broadest  stand- 
point. 

"As  mentioned  before,  the  evi- 
dence is  not  conclusive  of  the  im- 
mediate general  need  for  super- 
power, and  in  view  of  the  fact  that 
there  is  a  risk  involved  to  the  wel- 
fare of  facilities  for  local  self  ex- 
pression in  smaller  communities, 
the  Engineering  Department  urges 
most  strongly  the  most  careful 
scrutiny  and  consideration  of  each 
individual  application  that  may  be 
presented  in  the  future,  with  the 
view  of  determining  not  only  the 
social  advantages  and  disadvan- 
tages from  the  standpoint  of  the 
individual  case,  but  also  potentiali- 
ties involved  in  the  future.  We 
firmly  believe  that  any  enlargement 
of  the  differential  between  the 
highest  power  station  class  and  the 
lowest  power  station  class  should 
not  be  encouraged  unless,  after  full 
consideration  of  the  effects  on  the 
lower  power  classes  of  stations,  it 
can  be  shown  conclusively  that  a 
super  high  power  station  is  neces- 
sary and  that  beyond  doubt  it  will 
be  in  the  public  interest.  We  also 
feel  that  considerable  caution  is  re- 
quired in  granting  such  powerful 
media. 

Regulations  Should  Be 
Flexible,  Not  Rigid 

"The  Engineering  Department 
has  recommended  that  from  a  tech- 
nical standpoint  the  regulations 
should  be  flexible  rather  than  rigid. 
This  seems  to  be  justified  from  a 
broad  social  and  economic  stand- 
point because  it  affords  the  Com- 
mission not  only  the  ability  to 
bring  about  better  equalization  in 
the  distribution  of  facilities  to 
States  and  communities,  but  also 
an  opportunity  to  rectify  competi- 
tive situations  as  may  be  necessary, 
as  well  as  to  afford  the  exercising 
of  judgment  in  licensing  stations 
so  as  to  have  a  facility  capable  of 
rendering  service  in  accord  with 
the  needs  of  any  particular  region 
or  community. 

"In  making  this  i-ecommendation 
the  Engineering  Department  does 
not  infer  that  flexibility  in  the 
regulations  should  be  for  the  pur- 
pose of  adjusting  situations  to  suit 
the  desires  of  individuals.  We 
mean  that  the  regulations  should 
be  sufficiently  practical  to  afford  a 
basis  of  applying  sound  engineer- 
ing to  the  solution  of  the  various 
individual  problems  in  different 
communities  in  accord  with  their 
needs." 

American  System  Called 

Basically  Sound 

In  introducing  his  report,  Comdr. 
Craven  explained  he  had  th  -  bene- 
fit of  the  assistance  of  Dr.  Hennan 
S.  Hettinger,  of  the  Wharton 
School  of  Finance  and  Commerce, 
University    of    Pennsylvania,  an 
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Suggested  Station  Questionnaire  to  be  Used 
By  FCC  for  Statistical  Summaries 

1.  Station  call  letters  ,  year  ending  (annual  closing  date 

nearest  )  193__. 

2.  (a)  Is  station  a  network  affiliate?  (b)  If  so,  specify  which 

networks  (c)  If  so,  state  the  dates 

of  affiliation  with  networks  193__.  (d)  If  so,  give 

average  number  weekly  sustaining  program  hours  taken  from 
each  network  

3.  Average  number  weekly  sustaining  program  hours  furnished  by 
station  

4.  State  results  of  operations  by  the  station  for  the  year  (See  Item 
1,  above)  in  accordance  with  the  following  form: 

(a)  Income: 

1.  Time  sales: 

Netwoi-k  (specify  networks)  $  

Local    

National  spot    

National  spot  placed  locally     $  

2.  Program  and  talent  expenses  paid 

by  sponsor  (see  (b)   (5),  below)  $  

3.  Talent  and  miscellaneous  sales     $  

4.  Gross  sales    $  

5.  Less:  Agency  Commissions  and-  Tirne  Dis- 
counts   $  

6.  Less:  Net  sales   1  

(b)  Expenses:   

1.  Salaries  to  officers   $  

2.  Salaries  to  all  others  (except  employes  in- 
cluded under  program  expenses  as  detailed 

below)     

3.  Payments   to    national    representatives  and 

other  time  brokerage  commissions    

4.  Program  expense  (include  salaries  and  fees 
for  performers,  talent,  orchestras,  announcers, 
production  men,  script  writers,  musicians,  or- 
chestra units  and  other  organizations  furnish- 
ing complete  programs ;  transcription  services, 
royalties  on  music,  records,  etc.)     

5.  Program  and  talent  expenses  paid  by  sponsor 

(see  (a)   (2),  above)     

6.  Advertising,   sales  promotion,  miscellaneous 

selling  and  publicity    

7.  Repairs,  maintenance  and  supplies    

8.  Rent,  light,  heat  and  power    

9.  Wire  costs     

10.  All  other  general  expenses  not  detailed  above   

11.  Depreciation — specify  rate     

12.  Interest  on  indebtedness    

13.  Taxes     

14.  Total  expenses    $  

(c)  Net  income  for  the  year  (net  sales  minus  total  ex- 

penses)    $  


DOPE  SHEET — Above  is  the  suggested  questionnaire  to  be  used  by  the 
FCC  in  procuring  statistical  summaries  of  station  operations,  as  pro- 
posed by  Commissioner  T.  A.  M.  Craven,  in  his  report  on  social  and 
economic  considerations  in  radio.  He  also  recommended  an  elaboration 
of  the  log  form  used  by  engineers  to  secm-e  factual  data  dealing  with 
the  character  of  programs  and  their  sponsorship. 


economist  experienced  in  radio  mat- 
ters. Material  prepared  by  Dr.  Het- 
tinger, he  emphasized,  was  checked 
carefully,  but  the  department  "ex- 
ercised its  own  judgment  in  the 
drawing  of  conclusions."  The  Het- 
tinger report  was  submitted  to  the 
Commission  as  a  supplement. 

After  reciting  the  reasons  for  the 
unprecedented  undertaking  and  the 
manner  in  which  it  was  drafted, 
Comdr.  Craven  explained  that  the 
Engineering  Department  started 
on  the  premise  that  basically  the 
"American  system  of  broadcasting 
has  proved  beyond  question  to  be 
the  best  for  our  country".  He 
added:  "In  fact,  we  believe  that 
compared  to  all  foreign  systems 
with  which  we  are  personally  fa- 
miliar, the  American  system  of 
broadcasting  has  demonstrated  its 
acceptance  by  the  public  in  greater 
listening  hours  and  larger  owner- 
ship of  receivers  in  proportion  to 
the  population.  It  is  also  particu- 
larly reassuring  to  note  that  the 
ownership  of  receivers  in  the 
United  States  has  been  increasing 
from  year  to  year. 

"We  know  of  no  reason  for 
changing  the  doctrine  of  fair  com- 
petition, both  local  and  national, 
among  individuals  as  well  as 
among  organizations,  and  we  be- 
lieve that  adherence  to  the  diversi- 
fication doctrine  of  licensing  sta- 
tions in  any  community  or  region, 
as  well  as  in  the  nation  as  a  whole, 
is  a  sound  public  policy. 

"In  view  of  the  natural  technical 
limitations  in  the  total  radio  facili- 
ties which  can  be  made  available 
to  any  community  or  to  the  nation 
as  a  whole,  a  faithful  adherence  to 
the  American  system  requires  the 
voluntary  refraining  by  licensees, 
or  groups  of  them,  from  using 
their  own  broadcasting  facilities  to 
engage  personally  in  editorial  dis- 
cussions of  public  questions  to 
their  own  advantage  or  solely  in 
accord  with  their  own  doctrine  or 
personal  beliefs.  We  suggest  that 
an  essential  practice  in  the  con- 
tinued successful  operation  of  the 
American  system  of  broadcasting 
appears  to  be  that  in  which  licen- 
sees of  stations  will  make  reason- 
ably available  their  stations  for  use 
by  all  classes  and  creeds  on  a  fair 
and  equitable  basis  having  due  re- 
gard, of  course,  for  the  necessity 
of  rendering  a  balanced  program 
service  to  sustain  the  interest  of 
the  public  in  their  broadcasts. 

"The  evidence  shows  that  at  the 
present  time,  by  far  the  major  por- 
tion of  the  financial  suppoi-t  of  ra- 
dio broadcasting  in  this  country  is 
as  a  result  of  advertising,  both  na- 
tional and  local.  This  differs  great- 
ly from  the  practice  of  many  for- 
eign countries  where  the  support 
for  service  is  obtained  by  direct 
taxation  on  the  receiver-purchasing 
public.  Congress  has  never  directed 
that  such  an  additional  tax  burden 
be  placed  on  the  people. 

"One  of  the  greatest  advantages 
of  the  American  system  of  broad- 
casting is  that  it  is  sufficiently 
flexible  to  be  capable  of  improve- 
ment,_  and  it  is  undoubtedly  true 
that  in  any  such  new  art  as  radio 
broadcasting,  progress  can  be  made 
and  improvements  should  be  con- 
tinuous. To  state  that  broadcasting 
has  arrived  at  its  ultimate  place  in 
the  cultural  and  economic  welfare 
of  the  nation,  is  not  our  accepted 


premise  and  neither  do  we  feel  that 
such  is  the  view  of  the  public  nor  of 
the  industry  itself.  We  feel  that 
undoubtedly  the  public  and  the  in- 
dustry realize  that  while  the  exist- 
ing system  has  rendered  most  meri- 
torious service,  it  is  subject  to  im- 
provement, and  that  all  can  bene- 
fit by  experience. 

Industry  Developed 
Despite  Major  Depression 

"However,  in  accomplishing  im- 
provements it  should  be  remem- 
bered that  the  existing  radio  broad- 
cast system  is  the  product  of  a  new 
art  which  like  other  new  industries, 
has  developed  in  advance  of  com- 
plete understanding  of  its  social 
significance.  It  should  also  be  real- 
ized that  the  major  development  of 
the  industry  has  occurred  during 
the  most  devastating  economic  de- 
pression of  recorded  national  his- 
tory, and  that  for  this  reason  it  is 
difficult  to  isolate  factors  which  are 
justifiably  chargeable  solely  to  di- 
rect faults  of  the  industry. 

"It  is  our  conception  that  this 


rapidly  growing  but  young  indus- 
try has  already  rendered  much  ex- 
cellent service  in  the  interest  of  the 
public  and  that,  while  it  can  be  im- 
proved, it  should  be  given  the  op- 
portunity to  do  so  with  the  cooper- 
ation and  guidance  of  the  Federal 
regulatory  body  within  the  provi- 
sions of  the  Communications  Act 
of  1934.  This  is  one  of  the  many 
reasons  that  this  Department  feels 
that  the  procedure  to  accomplish 
the  improvement  previously  i-ecom- 
mended  by  it — briefly,  'evolution, 
cooperation  and  voluntary  action, 
in  accordance  with  sound  economics 
and  sound  engineering' — is  a  wise 
course  which  will  not  only  create  a 
responsive  action  from  the  indus- 
try, but  will  also  react  ultimately 
to  the  benefit  of  the  public  in  the 
'social'  aspects  of  radio  without 
sacrifice  of  the  continuity  of  good 
broadcast  service  to  the  public. 

"In  further  justification  of  this 
suggestion,  the  Department  feels 
that  not  only  the  Commission  but 
also  the  industry,  has  at  this  time 
insufficient  factual  data  of  an  eco- 


nomic and  social  character  upoi 
which  to  reach  final  conclusions  ti' 
make  radical  changes.  The  evii 
dence  given  at  the  hearing,  as  welt 
as  other  data  available  in  the  file 
of  the  Commission,  are  in  our  opin 
ion  insufficient  to  justify  at  thi. 
time  a  revolutionary  course  on  th 
part  of  the  Government  regulator; 
body. 

"It  is  impossible  to  disregard  eco 
nomic  factors  and  their  consequen 
influence  upon  the  radio  servic 
rendered  the  public,  because  in  an; 
system  of  broadcasting  in  th ; 
United  States,  the  ability  to  secur 
sustained  financial  support  govern' 
to  an  important  extent  the  charac 
ter  of  the  resultant  service  tha 
can  be  rendered  to  the  public  eithet 
from  a  national  or  a  local  stand 
point.  Therefore,  a  dispassionat 
common  sense  application  of  soun" 
business  principles,  coupled  with  a:i 
objective  of  an  ideal  social  servic i 
to  the  public,  is  necessary  to  th 
proper  consideration  of  the  broad 
casting  problems  of  the  Unite 
States." 

No  Evidence  of  Monopoly 
Control  by  Networks 

In  dealing  with  networks  per  S( 
and  with  charges  hurtled  durin 
the  hearings  of  monopolistic  ten 
dencies,  the  Craven  report  sal 
there  is  no  evidence  that  the  thre 
national  chain  companies,  the  2' 
regional  network  groups  and  tb 
303  stations  affiliated  with  neli 
works  [as  of  July  1,  1937]  "hav 
combined  for  the  purpose  of  cor, 
trolling  the  channels  of  mass  con 
munication  in  a  manner  inimical  i 
the  interest  of  the  public." 

The  conclusion  was  reached,  ho\i 
ever,  that  under  section  303  (1)  c; 
the  Communications  Act,  the  Con 
mission  can,  if  necessary,  "exercis 
a  degree  of  control  over  stations  ei 
gaged  in  chain  broadcasting,  an 
hence  of  chains,  because  if  after  dt 
legal  process  it  can  be  proved  thi 
the  performance  of  any  station 
during  its  previous  license  perio 
has  not  been  in  the  interest  of  tt 
public,  the  Commission  has  ti 
power  to  refuse  to  renew  the  1 
cense  or  to  renew  same  under  spi' 
cific  limitations." 

High  praise  for  network  pn? 
grams,  based  on  evidence  at  tl 
hearings,  was  expressed  by  tl, 
Commissioner.  The  network  syste; 
of  distribution,  he  said,  "has  mac 
the  world's  finest  programs  avaf 
able  to  thousands  of  communiti< 
large  and  small;  programs  whic 
they  prefer  and  which  they  wou' 
be  unable  otherwise  to  enjoy.  Nej 
works  have  made  it  possible  for  n.  I 
tional  audiences  to  listen  to  pr 
grams  of  world,  national  and  r  ! 
gional  importance.  Network  co; 
nections  are  advantageous  to  ind'! 
vidual  stations. 

"It  is  the  opinion  of  the  Eng 
neering  Department  that  networl 
are  essential  and  also  that  soui 
competition    must    be  preserve 
Competition  of  stations  and  m 
works   for   the   attention   of  t 
American  audience  is  the  life  of  t 
American  system,  and  the  prese 
high  standard  of  many  Americ! 
programs  may  be  attributed  to 
large  degi-ee  to  the  keen  compel, 
tion  of  networks,  individual  st 
tions,  sponsors  and  especially 
the  performing  talent,  who  al 
(Continued  on  page  Si) 
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BIG 


YES! 


^^AR  be  it  from  us  to  boast  about  our 
dexterity  or  showmanship  —  but  during 
%very  day  of  1937,  big  Station  WHO  carried 
Inore  than  eleven  hours  of  commercial  time 
t — over  4200  hours  for  the  year! 
I 

i|rhe  reason  for  this  amazing  score  is  simply 
^his:  WHO  alone  gives  advertisers  the  whole 

I 

big  state  of  Iowa,  plus  another  great  territory 
jihat  we  call  IOWA  PLUS  .  .  .  WHO's  daytime 
^coverage  is  as  big  as  TWO  lowas.  At  night, 
e  reach  out  to  (and  draw  mail  from)  every 
state  in  the  Union! 


(DAY  AND  NIGHT) 


POWER 

COSTi 

[V.  HOUR  NIGHTI  y 


I  NIGHT) 


1*1116  little  chart  at  the  right  illustrates  the 
ifacts  about  Iowa  power  and  cost.  May  we  tell 
lyou  the  even  more  startling  story  of  results? 


T 


RADIO  STATION  WHO 
DES  MOINES,  IOWA 


WHO  operates  on  a  clear  channel,  at  50,000  -watts,  full  time.  The 
combined  nighttime  power  of  all  eleven  other  commercial  stations 
in  Iowa  is  6,400  watts.  .  .  .  The  cost-figures  speak  for  themselves. 


ALL  OTHER  IOWA 
STATIONS  COMBINED 


WHOt^IOWA-PLUS 

I  DES    M  0  I  N  E  S  —  5  0  ,  0  0  0  WATTS 

*J.O.  MALAND,  MANAGER  FREE  &  PETERS,  INC.,  REPRESENTATIVES 
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Advertising  Value 
Of  Radio  Outlined 

H.  K.  Boice  Has  the  Answers 

To  Broadcast  Problems 

H.  K.  BOICE,  CBS  vice-president 
in  charge  of  sales,  is  in  a  position 
to  know  about  the  radio  questions 
that  advertising  men  ask  from  time 
to  time.  He  is  in  just  as  good  a 
position  to  answer  their  questions. 

Radio,  by  Mr.  Boice,  provides 
the  answers  in  concise  and  compre- 
hensive form.  It  is  a  CBS  reprint 
of  a  chapter  in  the  Handbook  of 
Advertising,  by  Weiss,  Larrabee 
and  Kendall  which  is  published  by 
McGraw-Hill  Book  Co.,  New  York. 

From  the  first  chapter,  titled 
"How  Big  is  Radio?"  to  the  last 
one,  "Why  Is  Radio  So  Effective?" 
Mr.  Boice  draws  on  statistics  and 
advertising  psychology  to  present 
a  radio  case  in  simple  and  convinc- 
ing language. 

Who  Listens? 

Data  of  the  Joint  Committee, 
NAB,  Dun  &  Bradstreet  and  Ra- 
dio Manufacturers'  Association  on 
the  size  of  the  radio  audience 
answer  the  "How  Big  Is  Radio" 
question.  The  chapter  "Who  Lis- 
tens— And  How  Do  We  Know"  re- 
produces figures  from  CBS  promo- 
tion manuals.  Methods  of  suiwey- 
ing  the  radio  audience  are  sum- 
marized in  the  chapter  "How  Do 
We  Know  They  Listen?" 

The  radio  family  spent  an  aver- 
age of  $30  in  1936  for  radio  lis- 
tening, Mr.  Boice  explains  in 
answering  the  question,  "Is  Radio 
Circulation  'Free  Circulation'?" 
The  sales  records  of  some  adver- 
tisers who  use  time  opposite  out- 
standing programs  are  mentioned 
in  a  chapter  on  air  "competition." 

The  usual  contentions  about 
products  "not  suited"  to  radio  meet 
a  straightforward  reply  in  the 
chapter  "But  My  Product  is  Differ- 
ent." The  value  of  institutional 
programs  is  treated  from  both  a 
philosophical  and  sales  standpoint. 
Human  reactions  to  the  radio  mes- 
sage are  condensed  into  a  short 
chapter,  after  which  Mr.  Boice  goes 
into  an  explanation  of  "W  hat 
Makes  a  Program  Popular?",  and 
then  cites  some  gi-aphic  case  his- 
tories to  prove  that  radio  really 
sells  goods. 

Spot  broadcasting  has  a  place  in 
the  radio  sun  and  it  achieves  a 
chapter  in  Mr.  Boice's  ground-cov- 
ering discussions,  covering  five 
pages,  one  of  the  longest  chapters. 
The  "Can  I  Afford  Radio?"  ques- 
tion is  answered  with  a  review  of 
radio's  adaptability  to  all  sorts  of 
sales  situations. 

A  brief  television  chapter  points 
out  that  commercial  television  is 
inevitable  and  that  at  first  it  will 
reach  the  upper  income  class.  The 
final  chapter  summarizes  the  ad- 
vantage of  radio  under  the  title 
"Why  Is  Radio  So  Effective?" 


Radio  Sets  Found  in  82%  of  Homes; 
Nearly  8  Million  Sets  Sold  Last  Year 


Ice  Discs  to  Dealers 

NATIONAL  ICE  INDUSTRIES 
Inc.,  Chicago,  through  Donahue  & 
Coe,  New  York,  is  producing  a  se- 
ries of  WOR  transcriptions  of  its 
NBC  sh  0  w,  Homemakers'  Ex- 
change, with  Eleanor  Howe.  The 
discs  are  being  sent  to  local  ice 
manufacturers  for  placement. 
About  35  stations  will  be  used  dur- 
ing February,  with  r.  ore  to  be 
added  later. 


BASED  on  its  1937  survey  of  retail 
radio  sales,  the  dealer  trade  journal 
Radio  Retailing  in  its  January  is- 
sue reports  that  26,428,797,  or 
81.99%  of  all  homes  in  the  United 
States,  are  now  equipped  with  elec- 
tric or  battery  sets.  Thirteen  states, 
it  was  disclosed,  have  90%  or  more 
of  their  homes  equipped  with  ra- 
dio, led  by  Connecticut  State  for 
which  the  estimate  is  99.94%  of 
saturation. 

Somewhat  more  conservative,  the 
competitive  journal  Radio  Today, 
edited  by  0.  H.  Caldwell,  estimates 
25,804,300  as  the  number  of  radio 
homes  in  the  United  States  as  of 
Jan.  1,  1938,  as  compared  to  24,- 
400,000  a  year  earlier.  It  does  not 
attempt  percentages  and  its  figures 
vary  considerably  from  those  of 
Radio  Retailing. 


While  Radio  Retailing  reports 
that  domestic  set  sales  during  1937 
numbered  7,631,267  as  compared 
with  8,158,290  in  1936,  Radio  To- 
day gives  the  1937  figure  as  7,700,- 
000,  including  1,800,000  auto  ra- 
dios and  680,000  sets  exported.  Ra- 
dio Retailing  gives  the  1937  retail 
dollar  volume  of  radio  set  sales  as 
$404,457,150  while  Radio  Today 
places  the  figure  at  $450,000,000. 

According  to  Radio  Retailing. 
there  were  1,353,000  auto  radios 
sold  during  1937  valued  at  retail 
at  $52,767,000  and  it  estimates 
5,000,000  auto  sets  now  in  use.  Ac- 
cording to  Radio  Today,  1,800,000 
auto  radios  were  sold,  valued  at 
$90,000,000— and  it  also  estimates 
5,000,000  auto  sets  now  in  use. 

Both  trade  journals  report  1937 
drops  from  1936  due  chiefly  to  the 
last  quarter  business  recession. 


'Radio  Retailing'  Estimates 

Radio  Retailing's  estimates  of  the 

number  and  percentage  of  radio 
homes  by  states  follows: 

Radio  'vc  Total 

Homes  Homes 

Alabama                             299,280  45.70 

Arizona                                73,067  70.23 

Arkansas                             217,268  44.45 

California                        1,718,707  93.28 

Colorado                              239,656  83.68 

Connecticut                         431,752  99.94 

Delaware                              54,636  81.01 

District  of  Columbia 150,411  88.76 

Florida                                271,324  61.90 

Georgia                               388,020  55.09 

Idaho                                    87,928  71.51 

Illinois                             1,942,188  94.66 

Indiana                               715,488  77.64 

Iowa                                   583,596  87.35 

Kansas                                403,680  81.86 

Kentucky                            364,008  52.73 

Louisiana                           301,600  60.26 

Maine                                 189,77S  87.12 

Maryland                            371.200  90.86 

Massachusetts                   1,056,968  96.24 

Michigan                          1,086,456  90.20 

Minnesota                           621,296  93.18 

Mississippi                         193,024  40.26 

Missouri                              821,860  77.46 

Montana                             106,372  74.79 

Nebraska                            309,488  89.39 

New   Hampshire                115,652  85.94 

Nevada                                27,013  88.80 

New  Jersey                     1,041,100  96.36 

New   Mexico                        56,028  56.02 

New  York                       3,309,987  98.89 

North  Carolina                  396,488  65.06 

North  Dakota                    116,580  76.28 

Ohio                                   1,620,404  92.17 

Oklahoma                           388,680  63.59 

Oregon                                251,024  83.83 

Pennsylvania                    2,248,544  93.46 

Rhode  Island                      164,583  97.88 

South  Carolina                   202,536  50.76 

South  Dakota                     124,120  76.05 

Tennessee                           381.524  56.57 

Texas                               1,000,086  67.24 

Utah                                     98.600  81.50 

Vermont                               83,984  86.17 

Virginia                              390,804  64.70 

Washington                        402,404  84.94 

West   Virginia                   278.400  67.92 

Wisconsin                             668,856  92.35 

Wyoming                              52,481  84.64 

U.   S.   26,428.797  81.99 


'Radio  Today'  Estimates 

Radio  Today's  estimates  of  the 
number  of  radio  homes  by  states 
as  of  Jan.  1,  1938,  follows: 

Radio  Homfi- 

Alabama    291.000 

Arizona    70,600 

Arkansas    211,000 

California    1,580.000 

Colorado    233.000 

Connecticut    420,000 

Delaware   53,000 

District   of   Columbia    141.000 

Florida   263,000 

Georgia    388,000 

Idaho    85,300 

Illinois    1,880,000 

Indiana    696.000 

Iowa   565,000 

Kansas   392,000 

Kentucky    354,000 

Louisiana    293,000 

Maine    184,000 

Maryland   360,000 

Massachusetts    1,060,000 

Michigan    1,055,000 

Minnesota    602,000 

Mississippi    187.000 

Missouri   795,000 

Montana    103.500 

Nebraska    300.000 

Nevada    24,400 

New  Hampshire   113,000 

New  Jersey    1,010,000 

New  Mexico    54,500 

New  York    3,370,000 

North  Carolina    384,000 

North   Dakota    130,000 

Ohio    1,570,000 

Oklahoma    387,000 

Oregon    244,000 

Pennsylvania    2,190,000 

Rhode  Island    169,000 

South  Carolina    196,000 

South  Dakota    120,000 

Tennessee    370,000 

Texas    970,000 

Utah    95,900 

Vermont    81,500 

Virginia   344,000 

Washington    390.000 

West  Virginia   270,000 

Wisconsin    650,000 

Wyoming    50,000 

U.    S.   25,804,300 


Canadian  Convention 

AT  THE  annual  convention  of 
the  Canadian  Association  of 
Broadcasters  to  be  held  at  Ottawa 
Feb.  7-8,  the  main  subject  vnll  be 
exclusive  station  representation.  It 
is  understood  a  committee  is  likely 
to  be  formed  to  work  in  conjunc- 
tion with  the  Canadian  Broad- 
casting Corp.  on  the  subject  of 
station  and  advertising  regula- 
tions, which  subjects  will  be  thor- 
oughly discussed  with  the  CBC  at 
the  convention.  Canadian  adver- 
tisers and  advertising  agencies 
are  also  expected  to  be  officially 
represented  to  take  part  in  the 
discussions,  while  it  is  planned  to 
have  some  American  advertising 
executives  present  to  address  the 
broadcasters. 


Noel  Out  at  KXBY 

SIDNEY  Q.  NOEL,  president  of 
KXBY,  Kansas  City,  and  head  of 
First  National  Television  Inc.,  in 
which  Sam  Pickard  heads  the 
group  holding  controlling  interest, 
has  left  that  organization  and  has 
not  announced  his  future  plans.  A 
meeting  of  the  company  board  was 
scheduled  for  Jan.  29  for  reorgan- 
ization and  the  naming  of  a  new 
manager  for  both  the  television 
school  and  radio  station. 


Dri-Brite  Scheduling 

DRI-BRITE,  St.  Louis  (wax) 
plans  to  start  three  weekly  spot 
announcements  on  about  15  sta- 
tions on  Feb.  28.  The  list  is  now 
being  compiled.  Louis  Wertheimer 
&  Co.,  St.  Louis,  handles  the  ac- 
count. 


Rural  Area  Radio  DaU 
Not  Ready  for  Releas^ 

FIGURES  on  set  ownership  ii 
rural  areas,  tabulated  from  per 
sonal  interviews  with  farm  an( 
small  town  residents  in  every  stat 
in  the  country,  were  approved  bj 
the  technical  subcommittee  of  tW 
Joint  Committee  on  Radio  Researcl 
at  a  meeting  on  Jan.  21.  It  was  dt 
cided,  however,  not  to  release  thesi 
independently,  but  to  include  then 
in  estimates  of  set  ownership  ii 
both  rural  and  urban  districts 
broken  down  by  states.  This  task  i; 
now  under  way,  with  the  stati 
totals  based  not  only  on  this  rura 
study  but  including  figures  from  s 
number  of  other  surveys,  such  ai 
the  Daniel  Starch  survey  for  CBJ. 
and  the  study  recently  made  bj 
George  Gallup's  Institute  of  Publi! 
Opinion.  The  breakdown  of  se: 
ownership  by  states  will  probabljl 
be  ready  for  release  the  latter  par 
of  the  month. 

Following  this,  work  will  be  b& 
gun  on  a  further  breakdown  of  ra^ 
dio  homes  by  counties,  which  wil 
take  until  late  in  the  spring  tc 
complete.  The  five-county  studj; 
[Broadcasting,  Jan.  15]  of  listen- 
ing area  tests  was  also  reviewed  bj  ( 
the  subcommittee,  which  planned  I 
further  tests  of  this  method  of  api 
plication  study  in  other  areas. 


LOWER  TAX  ON  SETS] 
IS  SOUGHT  BY  RM, 

REPEAL  or  reduction  of  the 
excise  tax  on  radio  receiver  sales] 
was  urged  by  the  Radio  Manufac- 
turers Association  Jan.  20  at 
hearing  before 
the  House  Ways 
&    Means  Com- 
mittee,  in  testi- 
mony opposing 
any  tax  or  other 
burden  on  radio. 

Bond  Geddes, 
executive  vice- 
president,  told  ^  k 
the   committee     ■^H.A^.  1 
that  repeal  or      Mr.  Geddes 
reduction  of  the  levy  would  in-  | 
crease  sales   of  sets  and  spread ' 
employment.  The  direct  benefit  tc 
broadcasters  and  to  radio  adver- 
tisers would  be  increased  circula- 
tion. 

RMA  spokesmen,  headed  by  Mr. 
Geddes  contended  that  the  radio 
tax  was  a  special  burden  on  the 
greatest  agency  of  mass  communi- 
cation; that  its  repeal  or  reductioi! 
would  increase  sales,  employment 
and  spread  the  utility  of  radio  to 
many  millions  more  American 
homes;  that  radio  is  no  longer  a 
luxury,  and  that  conditions  now 
are  far  different  than  when  Con- 
gress enacted  the  tax  in  1932. 

RMA  President  Leslie  F.  Muter 
asserted  that  repeal  or  reduction 
of  the  tax  would  permit  radio  to 
go  into  4,000,000  homes  now  with- 
out it.  With  such  action,  set  prices 
would  be  reduced,  he  declared, 
and  greater  public  service  pro- 
vided. He  pointed  out  that  by 
radio,  public  officials  can  reach 
the  voting  populace  direct,  without 
any  "interpretation"  as  in  the 
press. 


A  SERIES  of  four  weekly  discussions 
of  broadcasting,  consisting  of  collo- 
quies between  Frank  Mullen,  manager 
of  the  RCA  department  of  informa- 
tion, and  Percy  Winner,  NBC  direc- 
tor of  shortwave  broadcasts,  began  on 
the  NBC-Blue  Farm  d-  Home  Hour 
.Tan.  17,  to  be  beard  also  on  .Jan.  24. 
Feb.  7  and  Feb.  21. 
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THE  NEXT  TIME  THIS  HAPPENS  IN  OKLAHOMA 


WKY  WILL  BE  THERE 


with  its  new  200-watt  mobile  transmitter ! 


•  To  the  finest  and  most  complete  studio  and  transmis- 
sion facilities  in  the  Southwest,  WKY  has  just  added  a 
specially  designed  200-watt  mobile  transmitter. 

Ready  at  an  instant's  notice  to  speed  to  any  point  in 
the  state,  WKY  will  make  its  listeners  eye-witnesses  to 
every  big,  dramatic  and  newsworthy  event  in  the  state 
while  it  is  happening. 

Flood  .  .  .  Fire  .  .  .  Blast  .  .  .  Tornado  .  .  .  Wreck  .  .  . 
Kidnap  .  .  .  Posse  .  .  .  WKY  will  be  there,  not  only  to  re- 
port the  event  but  to  serve  public  interest,  convenience 
and  necessity. 

An  important  factor  in  WKY's  ability  to  give  Okla- 


homa its  finest  and  most  complete  radio  service  year 
after  year  has  been  its  continuous  addition  of  new,  finer 
and  more  complete  broadcast  facilities. 

Keeping  in  the  forefront  in  facilities  and  in  program- 
ming keeps  Oklahoma  listening  to  WKY  .  .  .  keeps  WKY 
the  most  effective  and  economical  station  in  the  state 
with  which  to  translate  your  advertising  into  soles. 


Representative — E.  Katz  Special  Advertising  Agency 


OWNED     AND     OPERATED     BY     THE    OKLAHOMA    PUBLISHING  COMPANY 


Drag  and  Cosmetic 
Industry  Is  Largest 
Network  Sponsor 

Food  Ranks  Second  in  Use  of 
Radio  Facilities  in  1937 

MOST  EXTENSIVE  user  of  time 
on  the  nationwide  networks  dur- 
ing 1937  was  drug  and  toilet  indus- 
try, accounting  for  a  gross  billing 
of  $19,132,985,  more  than  25%  of 
the  combined  gross  billings  of  the 
three  networks,  which  totaled  $69,- 
600,034  for  the  year.  Second  came 
foods  and  food  beverages,  whose 
makers  spent  $18,072,421  for  net- 
work advertising.  Other  classes 
whose  network  advertising  for  the 
year  passed  the  million  dollar  mark 
are,  in  descending  order,  tobacco, 
automotive  products,  soaps,  lubri- 
cants and  fuel,  radios  and  musical 
instruments,  and  confectionery. 

NBC  reported  134  advertisers  for 
the  year,  whose  average  expendi- 
ture for  network  time  was  $288,- 
442.  CBS  had  fewer  advertisers, 
but  their  average  was  higher,  88 
clients  averaging  $326,388.  On 
MBS  the  68  sponsors  spent  an 
average  of  $32,745  each.  Average 
expenditure  per  advertiser  per  net- 
work was  $240,000. 

NBC  declined  to  give  out  indi- 
vidual billings,  but  of  Columbia's 
88  advertisers,  47  had  expenditures 
exceeding  $100,000  and  nine  were 
in  the  million-dollar  class.  These 
latter,  in  order  of  their  rank,  were : 
Lever  Brothers  Co.,  $2,182,123; 
Colgate  -  Palmolive  -  Peet  Co.,  $1,- 
880,870;  Liggett  &  Myers  Tobac- 
co Co.,  $1,806,541;  Ford  Motor  Co., 
$1,649,309;  American  Tobacco  Co., 
$1,562,480;  William  Wriglev  Jr. 
Co.,  $1,241,054;  General  Mills  Inc., 
$1,238,912;  Campbell  Soup  Co.,  $1,- 
166,128;  American  Home  Products 
Co.,  $1,144,318. 

Agencies  Placing  on  CBS 

None  of  the  CBS  clients  last  year 
placed  its  business  direct,  the  total 
sum  being  billed  to  66  agencies,  36 
of  which  placed  more  than  $100,000 
with  CBS  and  eight  of  which  had 
billings  totaling  more  than  a  mil- 
lion. These  were :  Ruthrauff  & 
Ryan  Inc.,  $3,243,443;  Benton  & 
Bowles  Inc.,  $2,433,779;  Blackett- 
Sample-Hummert  Inc.,  $2,052,412; 
N.  W.  Aver  &  Son  Inc.,  $2,043,329; 
Newell-Emmet  Co.  Inc.,  $1,806,541; 
Lord  &  Thomas,  $1,671,007;  Neis- 
ser-Myerhoff  Inc.,  $1,232,960;  F. 
Wallis  Armstrong  Co.,  $1,128,540. 

Only  one  of  Mutual's  sponsors 
spent  more  than  $100,000  for  time 
on  this  network;  Gordon  Baking 
Co.,  which  purchased  $193,883 
worth  of  time  for  the  broadcasting 
of  its  Lone  Ranger  program.  Four 
agencies  nlacing  time  on  MBS  ex- 
ceeded this  amount:  Erwin,  Wasey 
&  Co.,  $224,611;  Brooke,  Smith, 
French  &  Dorrance,  $224,229; 
Ruthrauff  &  Ryan  Inc.,  $125,573, 
and  Blackett-Sample-Hummert  Inc., 
$117,665. 

Difference  between  the  total  MBS 
billings  for  1937  as  shown  in  the 
breakdown  by  industry  classifica- 
tions ($2,226,630)  and  the  total 
previously  reported  [Broadcast- 
ing, Jan.  15]  ($1,949,654),  is  ac- 
counted for  by  the  fact  that  the 
larger  figure  represents  gross  bill- 
ings, while  the  smaller  was  based 
on  billings  before  agency  discount 
but  after  frequency  discount  had 
been  allowed.  Both  NBC  and  CBS 
figures  are  based  on  one-time  rates, 
before  any  discounts  are  deducted. 


1937  Network  Advertisers  by  Industries 


A.utomotive    $  2,726,825 

Building  Materials    235,989 

Cigars,  Cigarettes,  Tobacco  1,716,638 

Clothing    75,164 

Confectionery,  Beverages  .  122,688 

Drugs  &  Toilet  Goods  .  .  .  13,322,990 

Financial  &  Insurance  .  .  360,491 

Foods  &  Food  Beverages  .  11,008,762 

Garden  &  Field  5,200 
House  Furniture  & 

Furnishings    190,623 

Jewelry  &  Silverware    .  .  .  156,756 

Lubricants  &  Fuel    2,045,918 

Machinery,  Farm 

Equipment    18,344 

Paints  &  Hardware    354,339 

Radios  &  Musical    1,275.184 

Schools  &  Corres.  Courses  8,940 

Shoes  &  Leather    185,142 

Laundry  Soaps  & 

Housekeepers  Supplies  .  3,392,383 

Sporting  Goods    156,356 

Stationery  &  Publishers  .  .  437,546 

Travel,  Hotels,  Amusement  4,590 

Wines  &  Beers    58,020 

Miscellaneous    797,398 

Totals    $38,651,286 


Agency  Billings  on  CBS 


Ruthrauff  &  Ryan   $3,243,443 

Benton  &  Bowles    2.433,779 

Blackett-Sample-Hummert    2,052,412 

N    W.  Ayer  &  Son    2,043,329 

Newell-Emmett  Co.   1,806.541 

Lord  &  Thomas    1,671.007 

Neisser-Myerhoff    1,232.960 

F.  Wallis  Armstrong  Co.    1,128.540 

Young  &  Rubicara    990,428 

BBDO    949.326 

William  Esty  &  Co.    942.162 

J.  Walter  Thompson  Co.    838.492 

Hutchins   Adv.    Co.    790,805 

Maxon,  Inc.    730.633 

Buchanan  &  Co.   

Knox  Reeves  Adv.   551.632 

Gardner   Adv.    Co.    530.614 

Lennen  &  Mitchell    528.706 

Arthur  Kudner    440.040 

MacManus.  John  &  Adams   437.900 

Hays  MacFarland  &  Co.   381.282 

Campbell-Ewald  Co.  __-   375.425 

Blow  Co.   

Geyer,  Cornell  &  Newell   348.850 

Morse  International    323.320 

Stack-Goble  Adv.  Co.    286.138 

Paris  &  Peart    275.275 

D'Arcv  Adv.  Co.    265.170 

Roche.  Williams  &  Cunnyngham.  220,378 

Federal  Adv.  Agency   210.650 

Wessel  Co.     -    201.865 

Albert    Frank-Guenther-Law   190.509 

McCann-Erickson    185.870 

Lambert  &  Feasley    160.480 

Brooke.  Smith  &  French    147.690 

Donahue  &  Coe    104.850 

E.  W    Hellwig  Co.  —    92.505 

Rohrabaugh  &  Gibson  Adv.  Agency  89.625 

Compton  Adv.  Inc.    85.500 

Cooperative  Adv.  Inc.    69.740 

Charles  R.  Stuart   54.120 

Fletcher  &  Ellis    52.303 

Peck  Advertising  Agency    44.775 

Botsford.  Constantine  &  Gardner  38.405 

Cockfield.  Brown  &  Co.    37.588 

Lawrence  C.  Gumbinner  Adv.  Agy.  29.525 

L.  D.  Wertheimer  Adv.    22.960 

Milton  Weinberg  Adv.  Co.   22.420 

Hixson-O'Donnell  Adv.    17,610 

McCord  Co.    16.120 

Barnes-Chase   Co.    14.526 

Westco  Adv.  Agency    13.060 

Caples  Co.    11,795 

James  F.  Fay  Co.    11.040 

A.  J.  Denne  &  Co.    10,869 

Broadcast   Adv.      _   9.386 

Frances  Hooper  Adv.  Agency   8.094 

Gillham  Adv.  Agency   6.480 

A.  McKim  Ltd.    5.940 

Pacific  Market  Builders    5.681 

Raymond  R.  Morgan  Co.    4.320 

Walker  &  Downing    3.775 

Baker  Adv.  Agency    2.700 

Walsh  Adv.  Co.    2,500 

James  Houlihan  —   1,485 

Sidney  Garfinkel  Adv.  Agency  __  990 

TOTAL   $28,722,118 


TO  COVER  all  Broadway  theatre 
openings.  WMCA,  New  York,  has  cp- 
pointed  Martin  Starr  an  assistant 
dramatic  critic  to  Harry  Hershfield, 
regular  WMCA  play  review;er.  Starr 
conducts  a  weekly  movie  review  called 
Movie  8tai~r  Dust  and  will  review 
plays  with  Hershfield  only  when  two 
dramas  open   on  the  same  night. 


CBS 
3,907,343 
4,308 
5,040,336 

1,507,214 
5,114,454 
446,494 
6,437,273 


422,555 
85,695 
1,992,889 

114,690 

824,225 
3,960 


2,233,933 

158,235 
37,708 

890,806 


MBS 
S  47,635 

32,252 
33,462 
12,004 

695,541 
9,815 

626,886 


18,005 
18,689 
26,166 


4,100 

235,676 
234,194 

232,705 


Totals 
i  6,681,803 
240,297 
6,789,226 
108,626 
1,641,906 
19,132,985 
816,800 
18.072,421 
5,200 

631,183 
261,140 
4,064,973 

128,034 
3.54,889 
2,099,409 
17,000 
185,142 

5,861.992 
1.56,8.56 
829,975 
42,298 
58.020 
1,420,909 


$28,722,118    $2,226,680  $69,600,084 


Agency  Billings  on  MBS 


Erwin  Wasey  &  Co.  $224,611.03 

Brooke,   Smith,   French   &  Dor- 
rance   224,228.71 

Ruthrauff  &  Ryan    125.573.00 

Blackett-Sample-Hummert    117,664.70 

Franklin  Bruek  Adv  Agency  —  98,633.00 

R.  H.  Alber  Co.    96,556.05 

Charles  Dallas  Reach    91,774.00 

Wm.  Esty  &  Co.    91,101.00 

BBDO    88,207.90 

United  States  Adv.  Corp.    85,185.25 

Baggaley,  Horton  &  Hoyt   79,027.50 

Kelly,  Stuhlman  &  Zarndt   69,063.90 

J.  Walter  Thompson  Co.    67,727.00 

H.  M.  Kieswetter  Adv.  Co.   63,817.56 

Young  &  Rubicam    57,902.40 

Albert  M.  Ross  Co.    54,731.00 

Scholtz  Adv.  Co.    46.410.66 

Thompson  Koch  Co.    44.660.00 

Roche,  Williams  &  Cunnyngham  40,030.80 

H.  W.  Kastor  &  Sons   33,462.00 

Redfield-Johnstone   32,466.00 

Luckey   Bowman    30,815.00 

Cecil,  Warwick  &  Legler    28,586.50 

Howard  E.  Williams  Adv.   20,811.00 

Dorland  International    19.632.10 

Presba,  Fellers  &  Presba   18,005.00 

Vanderbie  &  Rubens    17,451.00 

N.  W.  Ayer  &  Son   16,720.00 

Stack-Goble  Adv.  Agency   16,610.00 

Hanff  Metzger  of  111.    16.080.00 

Russell  M.  Seeds  Co.    12,720.00 

Benson  &  Dall    12,511.99 

Hays  MacFarland  &  Co.   12,398.00 

Badger-Browning   &   Hersey   12,003.75 

Rogers  &  Smith   10,926.67 

Peck  Adv.  Agency   10,436.00 

Brown  &  Tarcher   9,760.50 

Blow  Co.   7,858.32 

Mitchell-Faust  Adv.  Agency   7,643.75 

Aubrev  Moore  &  Wallace    6.360.00 

Lord  &  Thomas    5.600.00 

Fisher,  Zealand  &  Co.    5,072.00 

Degarmo   Corp.    4,745.00 

Kirtland-Engle    4.284.00 

Chambers  &  Wiswell   4,277.50 

Critchfield  Co    4,100.00 

Small  &  Seiffer    4,050.00 

Weston-Barnett    3,744.00 

Rocke  News  Syndicate   3,288.00 

Reincke-Ellis-Younggreen  & 

Finn    3,120.00 

Fairfax   Adv.   Agency    2,283.00 

Frank  Presbrev  Co.    1,224.00 

Leighton  &  Nelson    600.00 


Rexall's  Winter  Discs 

UNITED  DRUG  Co.,  Boston  (Rex- 
all),  is  placing  five  quarter-hour 
transcriptions,  R  e  x  all  Coast-to- 
Coast  Frolics,  on  about  200  sta- 
tions, to  be  broadcast  Jan.  31,  Feb. 
2,  4,  9  and  11.  Production  was  by 
Spot  Broadcasting  Inc.;  agency  is 
Street  &  Finney,  New  York. 


CBS  has  extended  for  13  more  weeks 
the  Stories  of  Industry  series,  heard 
Saturdays,  5-5:80  p.  m.  (EST),  and 
related  by  Harry  R.  Daniel  of  the 
Department  of  Commerce  from  scripts 
prepared  by  the  U.  S.  Office  of  Edu- 
cation. 


Food  Clients  Attaine< 
Higher  Ranking  Amon! 
WES  Sponsors  in  193 

FOODS  and  food  beverages  ir 
creased  their  ranking  among  spoj 
sors  using  WBS  transcriptions  i 
1937,  tying  drug  and  toilet  gooc 
industries,  which  were  first  tli 
year  before.  A  total  of  120  sepj 
rate  campaigns  for  advertisers  ) 
14  classifications  used  WBS  trai 
scriptions  in  1937,  an  increase  « 
16.5%.  The  time  used  totaled  32 
819  station  hours,  a  gain  of  33' 
over  1936.  Following  is  an  industi 
list  with  campaign  breakdown 
announced  by  WBS: 

No.  of  Campaig-i 

Industry 


Foods  &  Food 

Beverages   

Financial  &  Insurance- 
Household  Appliances 
Jewelry  &  Silverware  . 
Laundry  Soaps 


1936 

1&. 

6 

2 

4 

_24 

26 

2 

2 

21 

26 

_  0 

2 

_  6 

_  2 

2 

7 

G 

5 

r 

5 

3 

2 

18 

21 

103 

120 

NBC  Boosts  Daytime 

ADDITION  of  13  new  advertise 
during  1937  to  the  list  of  sponso; 
of  daytime  broadcasts  on  NBC  ai 
the  action  of  three  previous  da; 
time  sponsors  in  adding  progran, 
for    additional    products  helpr 
to  raise  advertisers'  expenditur 
for  daytime  on  NBC  to  an  all-tir^ 
high  of  $10,368,566,  an  increase 
34%  over  1936.  The  network's  da 
time    revenue   has   more  thi 
doubled  in  the  last  five  years, 
reports,  rising  from  a  1933  billii 
of    $4,355,146    to    $5,232,133  i 
1934,  $5,513,294  in  1935,  and  %\ 
695,482  in  1936.  As  of  Jan. 
1938,  NBC  had  23  advertisers  spo 
soring   a   total   of    56 1/2  daytii 
hours  weekly.  Of  the  43  daytii 
advertisers  on  NBC  last  year, 
started  use  of  day  broadcasts 
1933,  three  in  1934,  five  in  19: 
and  eight  in  1936. 


WEAF  Off  85  Minutes 

WEAF,  New  York,  was  off  the  a 
for  an  hour  and  25  minutes  Ja 
25,  because  of  a  power  failure  ■ 
a  Long  Island  Lighting  &  Pow 
Co.  sub-station  in  Bellmore.  T! 
failure  occurred  at  1:45  p.  m.  i 
terrupting  a  sustaining  prograi 
At  3  p.  ni.,  when  service  had  st 
not  been  resorted,  WEAF  coi 
mercials  were  switched  to  WJ 
whose  sustaining  programs  we 
cancelled.  This  had  no  effect 
Red  network  stations  in  oth 
parts  of  the  country. 

NBC    received   more   than  5 
calls    from    New    York  listene 
during  the  silent  period.  This  w 
the  first  serious  power  failure 
affect  the  station  in  more  than  s 
years.  In  January,  1936,  when  mi 
town  New  York  was  plunged  in 
darkness   by  a  power  failure, 
special  battery  supply  system 
NBC's  Radio  City  studios  was  p 
into  service,  broadcasting  contin 
ing   without   interruption.  TI 
battery  power  was  useless  in  tl 
instance,  however,  as  the  troul 
occurred  outside  the  studio. 


Page  24  •  February  1,  1938 


BROADCASTING  •  Broadcast  Advertisir 


Again  Detroit  Shows  the  Way 

$100,000,000  Expansion  Program  in  Full  Swing 


Left:  The  new  Chrysler-Dodge  unit  of  the 
Chrysler  Corporation's  $2,500,000  expansion  pro- 
gram. This  unit  will  cost  $250,000,  employ  4,000 
workers  and  require  $4,000,000  in  equipment. 


WWJ  IS  FIRST  IN  THE  DETROIT  MARKET! 


What  an  important  story  the  above  pictures  tell.  The  story 
of  a  great  market  (America's  third,  judged  by  both  payroll 
and  personnel)  rapidly  growing  greater  by  virtue  of  a  vast 
$100,000,000  expansion  program,  now  in  full  swing! 


Think  what  that  means  in  jobs,  pay  envelopes,  purchasing 
power !  Then  think  what  it  means  to  the  radio  advertiser 
wishing  to  get  into  this  market  to  be  on  WWJ — preferred 
by  39%  of  the  homes  of  Detroit,  by  actual  survey ! 


These  Pictures  ol  New  Detroit  Industrial  Plants  Taken  tram  The  News  Plane. 


America's  Oldest 
Radio  Broadcasting  Station 


NaKonal  RepnstnM'nes 

CRAIG  &  HOLLINGBERY,  INC. 

New  York  :  Chicago  :  Detroit  :  Kansas  City 
San  Francisco  :  Jacksonville 


Owned  and  Operated 
by  The  Detroit  News 
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SPADEWORK— A  symbol  of  radio's  progress.  Don  E.  Oilman,  NBC 
western  division  vice-president,  breaks  ground  for  NBC's  new  $2,000,000 
Hollywood  studios  and  executive  building.  Judge  Harlan  G.  Palmer, 
publisher  of  the  Hollywood  Citizen-News,  points  to  the  plot  while  Otto 
K.  Olesen,  president  of  the  local  Chamber  of  Commerce  looks  on.  Man 
with  the  trowel  (right)  is  Donald  W.  Thornburgh,  CBS  Pacific  Coast 
vice-president,  at  the  CBS  dedication  of  its  new  $2,000,000  studios  and 
offices  on  the  newly  named  Columbia  Square,  in  Hollywood. 


Wheeler -Lea  Bill 
To  Regulate  Ads 
Now  in  Conference 

Minor  Amendments  Offered  to 

Advertising  Legislation 

THE  SENATE  on  Jan.  25  sent  the 
Wheeler  -  Lea  Trade  Commission 
bill  to  conference  for  what  was 
termed  "perfecting  amendments." 
This  action  was  taken  on  the 
motion  of  Majority  Leader  Bark- 
ley  (D-Ky.)  who  acted  on  behalf 
of  Chairman  Wheeler  (D-Mont.), 
of  the  Senate  Interstate  Commerce 
committee. 

When  the  bill,  broadening  the  base 
of  the  FTC  in  issuing  cease  and 
desist  orders,  and  amended  by  the 
House  to  give  the  Commission 
broad  powers  in  dealing  with  false 
and  misleading  advertisements  of 
foods,  drugs,  devices  and  cosmetics, 
reached  the  Senate  Jan  13,  the  day 
after  its  passage  by  the  House, 
Senator  Wheeler  moved  to  concur 
in  the  House  amendments.  This 
would  have  sent  the  measure  to 
the  White  House  for  the  Presi- 
dent's signature.  But  Senator  Cope- 
land  (D-N.Y.),  author  of  the  Sen- 
ate food  and  drug  bill  now  pend- 
ing before  the  House  Interstate 
and  Foreign  Commerce  Committee 
objected. 

Changes  Needed 

Although  the  FTC  approved 
this  action  by  Senator  Wheeler,  it 
now  appears  that  Senator  Cope- 
land  rendered  the  Commission  a 
distinct  service  by  objecting  to 
immediate  passage.  A  careful  read- 
ing of  the  bill  as  passed  by  the 
House  revealed  that  it  was  not  in 
the  desired  form.  FTC  officials  at- 
tributed the  need  for  "perfecting 
amendments"  to  "clerical  mistakes." 

Because  there  are  no  major  dif- 
ferences of  opinion  between  the 
Senate  and  House  authors  of  the 
bill,  the  conferees  are  expected  to 
perfect  quickly  the  legislation  and 
ask  for  adoption  of  a  conference 
report,  which  is  a  privileged  mat- 
ter in  both  bodies  and  can  be  called 
up  for  consideration  at  anv  time. 

Meanwhile  the  House  Interstate 
&  Foreign  Commerce  Committee 
has  set  hearings  on  the  Copeland 
food  and  drug  bill  (S-5)  which  con- 
tains the  advertising  provisions  of 
the  Wheeler-Lea  bill  but  provides 
for  their  administration  by  the 
pure  Food  &  Drug  administration 
of  the  Department  of  Agriculture. 
The  hearings  are  to  follow  those 
now  being  held  by  the  committee 
on  the  freight-train  length  bill. 
Since  the  House  has  passed  the 
Wheeler-Lea  bill  the  Committee 
will  strike  the  section  of  the  Sen- 
ate bill  dealing  with  advertising. 

Copeland  Doesn't  Object 

Senator  Coneland  has  voiced  no 
objection  to  the  Wheeler-Lea  bill 
but  he  is  insisting  on  House  action 
to  secure  passage  of  the  other  fea- 
tures of  his  measure.  In  fact  no 
sentiment  has  developed  in  the  Sen- 
ate against  placing  the  administra- 
tion of  the  advertising  section  of 
the  food  and  drug  bill  under  the 
FTC  and  had  not  the  "clerical  er- 
rors" been  discovered  it  is  believed 
the  legislation  would  now  be  on 
its  way  to  the  White  House. 

Senator  Bailey  (D-N.C),  who 
took  a  prominent  part  in  the  de- 
bate that  marked  passage  of  two 
food  and  drug  bills  by  the  Sen- 
ate during  the  last  three  years, 
voiced  approval  of  the  Wheeler-Lea 
bill.    Disagreement    between  the 


Mankato,  Minn.,  Station 
Authorized  by  the  FCC 

ANOTHER  new  station  in  Minne- 
sota has  been  authorized  by  the 
FCC,  which  has  granted  F.  B. 
Clements  &  Co.,  a  partnership,  au- 
thority to  erect  a  new  outlet  in 
Mankato  to  operate  with  100  watts 
night  and  250  day  on  1500  kc. 
During  1937  the  FCC  authorized 
three  new  stations  in  Minnesota — 
KATE,  Albert  Lea,  and  KWNO, 
Winona,  now  on  the  air,  and 
KFAM,  St.  Cloud,  expected  to  start 
in  April. 

The  new  Mankato  station  will 
have  as  its  commercial  manager 
C.  E.  Madison,  veteran  amateur, 
onetime  manager  of  WNAX,  Yank- 
ton, S.  D.,  now  in  the  employ  of 
the  Southern  Minnesota  Supply 
Co.,  a  Clements  enterprise.  Part- 
ners in  the  station  venture  are  F. 
Braden  Clements,  automobile  and 
oil  distributor;  his  wife,  Clara  D. 
Clements,  and  his  brother,  C.  C. 
Clements.  Call  letters  will  be 
KYSM. 


House  and  Senate  over  whether 
jurisdiction  of  the  added  powers 
should  be  lodged  with  the  Food  & 
Drug  Administration  or  the  FTC 
had  delayed  enactment  of  the  legis- 
lation. 

Senator  Bailey  said  he  had  al- 
ways insisted  that  the  administra- 
tion of  legislation  dealine  with  food 
and  drug  advertising  should  be 
handled  by  a  quasi-judicial  body 
like  the  FTC  and  not  by  a  bureau 
in  the  Department  of  Agriculture. 
He  expressed  satisfaction  with  the 
Wheeler-Lea  bill  and  predicted  its 
enactment,  along  with  the  other 
features  of  the  Copeland  bill,  at 
this  session. 

Vice-President  Garner  appointed 
Senators  Wheeler,  Wagner  (D-N. 
Y.)  and  Davis  (R-Pa.)  as  Senate 
conferees  on  the  Wheeler-Lea  bill 
while  Speaker  Bankhead  named 
Chairman  Lea  (D-Calif.)  of  the 
House  Foreign  and  Interstate  Com- 
merce Committee,  Representatives 
Chapman  (D-Ky.),  Pearson 
(D-Tenn.),  Wolverton  (R-N.  J.), 
and  Reece  (D-Tenn.). 


DAYTIME  STATION 
GIVEN  GALESBVRG 

A  NEW  station  in  Galesburg,  111., 
which  once  had  a  local  broadcast- 
ing station  that  was  ordered  delet- 
ed because  of  inadequate  opera- 
tion, was  authorized  by  the  FCC  in 
a  decision  reached  Jan.  19,  author- 
izing construction  of  a  250-watt 
daytime  outlet  on  1500  kc.  Opera- 
tor of  the  station  will  be  the  Gales- 
burg Broadcasting  Co.,  with  an  au- 
thorized capital  stock  of  $20,000,  or 
200  shares  at  $100  par  value,  of 
which  $10,000  is  already  paid  in. 
President  and  general  manager  will 
be  Howard  A.  Miller,  recent  grad- 
uate of  Knox  College,  formerly 
with  WWAE,  Hammond,  Ind. 

Mr.  Miller  holds  30  of  the  100 
shares  of  issued  stock,  the  other 
officers  and  stockholders  beinsr  Sid- 
ney Nirdlinger,  vice-president,  who 
is  also  vice-president  of  a  local 
bank  and  paving  brick  company,  a 
director  of  the  local  telephone  com- 
pany and  a  director  of  the  Gales- 
burg Register-Mail,  30  shares;  Bur- 
rel  Barash,  secretary,  local  lawyer 
and  business  man,  10  shares;  L. 
A.  Pritchard,  treasurer,  advertis- 
ing manager  of  the  Register-Mail, 
no  shares;  Homer  N.  Custer,  gen- 
eral manager  of  the  Register-Mail, 
30  shares. 

The  Commission  held  that  Gales- 
burg, county  seat  of  Knox  County, 
was  at  present  inadequately  served 
by  radio,  the  nearest  other  stations 
being  at  Peoria,  45  miles  away, 
and  Carthage,  55  miles  away  with 
only  "fair"  reception  from  Chi- 
cago stations  and  from  WLW,  Cin- 
cinnati. Accordine-lv,  it  sustained 
the  recommendation  of  Examiner 
Hyde  favoring  the  grant. 

Application  of  Richard  Field 
Lewis,  part  owner  of  KDON.  Mon- 
terey, Cal.,  for  a  new  1,000-watt 
daytime  station  on  1160  kc.  in  Oak- 
land, Cal.,  was  denied  Jan.  19  by 
the  Commission,  which  held  that 
evidence  failed  to  establish  the  need 
for  an  additional  station  there. 


HAZELTINE  Service  Corp.,  New 
York  City,  has  applied  to  the  FCC 
for  authority  to  erect  a  new  television 
broadcast  station  to  operate  in  the 
42-50  and  60-86  mc.  bands. 


Hollywood  Studios 
Progress  Rapidlv 

Ground  Broken  at  NBC  Site; 

CBS  Cornerstone  Is  Laid 

CLIMAXING  extended  network 
activities  on  the  West  Coast,  CBS 
set  the  cornerstone  of  its  new  $2,- 
000,000  studios  Jan.  18  and  NBC 
on  Jan.  20  dedicated  the  greund 
on  which  its  new  $2,000,000  stu- 
dios will  be  erected. 

"A  great  edifice,  designed  to 
house  an  institution  for  the  bet- 
terment and  welfare  of  all."  So  • 
Donald  W.  Thornburgh,  CBS  Pa-' 
cific  Coast  vice-president,  described 
the  network's  new  $2,000,000  Hol- 
lywood studios  and  executive  build- 
ing now  being  erected  at  Gower 
St.  and  Sunset  Blvd.,  as  he  set 
the  cornerstone  of  the  structure. 

More  than  30  state  and  city 
officials,  as  well  as  civic  and  in- 
dustrial leaders  participated  in  the 
ceremonies  lauding  the  progress 
made  by  CBS.  George  McCall, 
CBS  commentator,  told  the  histori- 
cal background  of  the  location, 
which  was  the  site  of  the  first 
Hollywood  motion  picture  studio. 

Will  Be  Ready  in  April 

The  ceremony  also  gives  the  cor- 
ner of  Gower  St.  and  Sunset  Blvd.,  ; 
its    first    official    recognition  as 
Columbia  Square.  Gary  Breckner,  • 
CBS   West   Coast   special   events  ' 
annoimcer,  was  master-of-ceremo- 
nies,    introducing    the  speakers. 
The  new  CBS  structure  of  modern 
classical  design  is  expected  to  be 
ready  for  use  by  April  1. 

Simple  and  informal  ground- 
breaking ceremonies  on  Jan.  20 
officially  marked  the  start  of  the 
new  NBC  Hollywood  studios  and 
executive  building  to  be  erected 
on  the  northwest  corner  of  Vine 
St.  and  Sunset  Blvd.  Don  E.  Gil- 
man,  NBC  western  division  vice- 
president,  turning  the  first  spade 
of  earth  said,  "This  shovel  of  earth 
is  more  significant  than  the  mere 
construction  of  a  new  building.  It 
is  a  new  era  in  the  development  of 
Hollywood  as  well.  It  is  a  new  era 
in  radio  production  in  Hollywood 
which  certainly  has  the  talent  and 
ability  to  produce  outstanding  pro- 
grams". 

Otto  K.  Olesen,  president  of  the 
Hollywood  Chamber  of  Commerce 
participating  in  the  ceremony  stat- 
ed that  "Today  we  witness  a  cere-|i, 
mony  for  an  industry  perhaps 
more  important  than  the  motion 
pictures". 

The  site  of  the  new  $2,000,000 
plant  extends  from  Vine  St.  to 
Argyle  Ave.,  and  from  Selma  Ave, 
to  Sunset  Blvd.,  and  in  the  early 
days  of  motion  pictures,  was  oc- 
cupied by  the  Famous  Plavers- 
Lasky  Corp.  The  new  NBC  West 
Coast  headquarters  will  follow  a 
design  new  to  radio.  Instead  of  a 
single  building  housing  a  number 
of  studios,  the  plant  will  consist 
of  four  individual  sound  stages 
similar  to  those  used  by  motion 
picture  studios. 

With    construction  nractically 
completed,  KMTR,  Hollywood,  will 
start  broadcasting  from  its  new 
studios  at  1000  Cahuenga  Blvd.,  on 
Feb.  15,  according  to  Victor  Dal- 
ton,  owner.  The  structure,  which  r| 
will  house  executive  offices,  Tjroduc-!- 1 
tion  quarters,  and  a  theater-audi- 
torium, as  well  as  5  studios,  is  cf 
the  old  California-Spanish  Mission 
style  of  architecture  and  is  built  I  • 
entirely  of  adobe  brick. 
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MERTISING  FORMS 
:L0SE  FEBRUARY 


NX^hen  the  final  savel  sounds,  adjourning  the  1938  NAB  Convention 
in  Washington,  February  14  -  16,  our  presses  start  turning  out  the 
February  15  NAB  Post-Convention  Issue  ....  carrying  a  complete, 
authentic  account  of  the  proceedings  oF  this  epochal  meeting,  plus 
other  special  Features  oF  lasting  reFerence  value. 

Everyone  identified  with  the  business  oF  broadcasting  will  look  to 
the  February  15  number  For  details  oF  the  sweeping  reorganization 
projected  For  the  broadcasters'  trade  association. 

The  NAB  Post-  Convention  Issue —  broadcasting's  b  iggest 

news  issue  oF  the  year — oFFers  stations  an  unsurpassed  opportunity 
to  tell  their  sales  stories  where  the  buyers  oF  radio  time  expect  to 
find  them.  ..where  they  turn  to  read  with  Full  Faith  and  confidence 
the  authentic  and  complete  reports  and  comments  oF  the  radio  realm. 
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Bill  to  Clamp  StiflF Censorship 
On  Broadcasts  Being  Drafted 


CIVIL  LIBERTIES 

Chief  Asks  McNinch  How 
 Far  FCC  Intends  to  Go — 


Senator  Herring,  and 
Working  on  Proposed 

By  WALTER  BROWN 

SENATOR  HERRING  (D-Ia)  is 
working  with  the  FCC  in  drafting 
a  bill  proposing  a  modified  govern- 
ment censorship  of  radio  programs, 
it  was  learned  Jan.  26.  He  has  re- 
peatedly criticized  certain  types  of 
radio  entertainment,  especially 
those  for  children,  but  until  recent- 
ly he  had  reached  no  definite  con- 
clusion as  to  what  action  he  would 
take  in  an  effort  to  "protect  the 
homes  against  some  of  the  pro- 
grams now  being  piped  into  them." 

Now  Mr.  Herring  has  decided 
that  legislation  is  needed  and  he 
told  Broadcasting  that  with  the 
aid  of  George  Porter,  assistant 
general  counsel  of  the  FCC  in 
charge  of  broadcasting,  he  was 
drafting  a  bill  which  would  be 
ready  for  introduction  in  about 
three  weeks. 

Opposition  Likely 

"I  am  working  with  the  FCC  in 
this  matter,"  he  asserted.  "We 
have  been  going  into  the  constitu- 
tional questions  which  are  in- 
volved." 

Any  legislation  looking  toward 
Government  censorship  of  radio 
programs,  even  though  in  a  modi- 
fied form,  is  certain  to  meet  strong 
resistance  in  Congress.  The  atti- 
tude of  Congress  since  the  begin- 
ning of  radio  has  been  that  broad- 
casting, like  the  press,  should  be 
kept  entirely  free  from  Govern- 
ment control  so  far  as  programs 
are  concerned.  The  FCC,  of  course, 
already  has  power  to  deal  with  sta- 
tions which  broadcast  obscene  ma- 
terial and  is  clothed  with  authority 
to  protect  the  public  interest. 

When  Chairman  Frank  R.  Mc- 
Ninch issued  a  reprimand  to  NBC 
Jan.  14  in  connection  with  the  Mae 
West  broadcast  he  indicated  the 
individual  stations  that  carried  the 
program  might  be  dealt  with  when 
they  sought  renewal  licenses.  Even 
this  action  brought  criticism,  show- 
ing that  any  gesture  toward  cen- 
sorship arouses  controversy. 

If  the  bill  Mr.  Herring"  and  Mr. 
Porter  are  drafting  proposes  to 
carry  the  Government  toward  strict 
censorship,  it  will  draw  heavy  fire 
the  minute  it  is  dropped  in  the  leg- 
islative hopper. 

There  are,  of  course,  a  few  mem- 
bers of  Congress  who  are  demand- 
ing that  the  FCC  exercise  a  greater 
degree  of  control  over  radio  pro- 
grams. The  day  before  the  Mc- 
Ninch statement  on  Mae  West  was 
issued.  Rep.  Connery  (D-Mass.) 
took  the  House  floor  and  predicted 
the  action  which  was  to  come  the 
next  day.  He  flayed  the  commission 
for  not  protecting  "the  millions  of 
American  homes  equipped  with  ra- 
dio sets  from  the  intrusion  therein 
of  foul,  sensuous,  or  blasphemous 
radio  programs." 

During  his  remarks.  Rep.  Con- 
nery was  questioned  regarding  a 
board  of  censorship  for  the  radio 
industry.  Rep.  O'Malley  (D-Wis.), 
propounded  this  question: 

"Under  the  urgings  of  the  people 
who  are  active  in  the  League  of 
Decency,  the  movies  managed  to 
clean  up  some  of  their  pictures. 
Does  not  the  gentleman  believe  the 
radio  industry  ought  to  set  up  a 
board  of  censorship,  as  the  motion 


George  Porter  of  the  FCC, 
Gag  Legislation 

picture  industry  had  done,  to  look 
over  the  material  which  goes  on 
the  air  before  it  is  bi'oadcast?" 

"I  may  say  to  the  gentleman," 
Mr.  Connery  replied,  "I  believe  this 
would  be  an  excellent  idea." 

Rep.  McFarlane  (D-Tex.)  inter- 
rupted to  attack  the  "communica- 
tions monopoly"  and  demand  Con- 
gressional action  to  end  it. 

Rep.  Connery  went  back  to  the 
1928  Presidential  campaign  in  his 
criticism  of  Chairman  McNinch. 

Some  Political  History 

"We  must  bear  in  mind,"  Mr. 
Connery  said  in  referring  to  Mr. 
McNinch,  "that  in  1928,  because  of 
his  apparent  intolerance,  he  re- 
fused to  support  the  Presidential 
nominee  of  the  Democratic  party, 
and  for  his  betrayal  of  that  hon- 
ored party  which  made  it  possible 
for  him  to  occupy  public  office,  he 
was  appointed  in  1930  to  member- 
ship on  the  Federal  Power  Com- 
mission by  the  Republican  candi- 
date who  benefited  by  the  treach- 
ery of  those  Democrats,  like  him- 
self who  refused  to  support  the 
nominee  of  their  party. 

"The  hearings  before  the  Senate 
committee  on  confirmation  of  the 
present  Chairman  of  the  FCC,  as 
a  member  of  the  Federal  Power 
Commission,  will  interest  those  who 
are  hoping  that  the  FCC  will  pro- 
tect the  American  home  from  inde- 
cent radio  invasion  therein." 

Rep.  Connery  concluded  with  an 
apneal  to  the  Rules  Committee  to 
report  favorably  the  resolution  in- 
troduced Jan.  28,  1937,  by  his 
brother,  the  late  Rep.  William  P. 
Connery,  calling  for  an  investiga- 
tion of  "the  radio  monopoly  and 
the  FCC." 

The  frequent  criticism  of  the 
FCC  by  Mr.  Connery,  Mr.  McFar- 
lane, and  Rep.  Wigglesworth  (R- 
Mass.)  has  failed  to  stir  up  any 
sentiment  in  the  House  for  an  in- 
vestigation of  the  Commission. 
Chairman  McNinch  still  has  the 
confidence  of  an  overwhelming  ma- 
jority of  both  the  House  and  Sen- 
ate and  none  of  the  resolutions 
calling  for  a  FCC  investigation  are 
expected  to  receive  serious  consid- 


ROGER  N.  BALDWIN,  director  of 
the  American  Civil  Liberties  Union, 
New  York,  on  Jan.  19  addressed 
the  following  letter  to  FCC  Chair- 
man Frank  R.  McNinch,  in  connec- 
tion with  the  so-called  Mae  West 
ruling : 

We  note  in  the  press  copy  of  your  letter 
to  the  National  Broadcasting  Co.,  taking 
the  National  Broadcasting  Co.  to  task  for 
permitting  the  broadcast  of  a  feature 
Adam  and  Eve  on  Dec.  12.  In  this  letter 
you  state  that  "the  Commission  has  no 
power  of  censorship,"  but  you  go  on  to 
say  that  "trespass  against  the  public  inter- 
est will  be  charged  against  every  station 
engaging  in  such  trespass"  and  that  the 
"Commission  will  take  under  consideration 
this  instance  along  with  other  evidence 
tending  to  show  whether  or  not  a  particu- 
lar licensee  has  conducted  his  station  in  the 
public  interest." 

We  are  concerned  at  comment  on  this 
proposed  disciplinary  action  against  the 
National  Broadcasting  Co.  in  the  light  of 
the  Commission's  repeated  refusals  in  the 
past  to  consider  the  editorial  policies  of 
station  managers.  On  the  numerous  occa- 
sions on  which  we  have  protested  what  we 
have  regarded  as  departures  from  a  policy 
of  "public  interest,  convenience  and  neces- 
sity," the  Commission  invariably  replied 
that  it  has  no  power  of  censorship  and 
could  not  consider  the  protest.  When  we 
have  specifically  requested  that  such  in- 
stances be  taken  into  consideration  in  con- 
nection with  the  renewal  of  licenses  not  as 
a  means  of  censorship  but  as  freedom  from 
censorship  by  station  managers  on  grounds 
we  considered  improper,  we  have  been  told 
that  this  was  beyond  the  Commission's 
power. 

You  have  now  obviously  reversed  that  po- 
sition. May  we  therefore  inquire  whether 
we  may  from  now  on  present  to  the  Com- 
mission such  instances  of  improper  censor- 
ship conflicting  with  public  interest  as 
should  in  our  judgment  be  considered  in 
connection  with  the  renewal  of  licenses? 


eration  at  this  session  of  Con- 
gress. 

Meanwhile  the  Senate  continues 
tied  in  a  knot  over  the  anti-lynch- 
ing  bill  and  Senator  Dulfy  (D- 
Wis.)  has  been  unable  to  make  any 
move  toward  receiving  considera- 
tion of  the  copyright  treaty  or  his 
copyright  bill.  Rep.  Deen  (D-Ga.) 
is  still  ill  at  his  Alma,  Ga.,  home 
and  no  eff'ort  has  been  made  to  se- 
cure action  on  the  copyright  bill 
in  the  House. 

One  of  the  bills  being  held  up 
by  the  Senate  filibuster  is  the  inde- 
pendent offices  supply  bill.  The  Sen- 
ate appropriations  committee  has 
reported  the  measure  and  it  is  now 
on  the  calendar.  No  change  was 
made  in  the  $1,745,000  appropria- 
tion which  the  House  provided  for 
the  FCC. 


FCC  Attacked  by  Newspaper  Writers 
For  Rebuke  to  NBC  in  Mae  West  Case 


EDITORIAL  attacks  upon  the 
FCC,  and  notably  its  chairman, 
Frank  R.  McNinch,  because  of  its 
public  statement  on  the  Mae  West 
"incident"  of  Dec.  12,  in  which  it 
rebuked  NBC,  were  among  the  im- 
mediate repercussions  to  the  now 
famed  case  decided  last  month 
[Broadcasting,  Jan.  15]. 

Both  Heywood  Broun  and  Gen. 
Hugh  S.  Johnson,  newspaper  col- 
umnists, assailed  the  McNinch  let- 
ter as  bordering  dangerously  close 
to  censorship  and  against  free  ex- 
pression of  opinion.  President  Le- 
nox R.  Lohr  of  NBC,  in  a  state- 
ment on  Jan.  15 — the  day  he  re- 
ceived the  communication,  but  the 
day  following  its  release  by  the 
Commission — said  his  company 
agreed  with  the  "high  purposes  of 
broadcasting  referred  to  in  the  pub- 


lished letter."  He  added,  however, 
that  NBC's  record  of  public  service 
for  more  than  a  decade  "clearly 
shows  that  the  policies  it  has  pur- 
sued are  fully  in  accord  with  these 
principles." 

Another  development  was  the  fil- 
ing of  a  copyright  infringement 
suit  against  Mae  West,  Don  Ame- 
che,  J.  Walter  Thompson  Co.,  Stan- 
dard Brands  Inc.,  NBC  and  others 
by  Jane  Storm  of  Los  Angeles, 
alleging  that  Act  1,  Scene  2  of  her 
play  "Love  and  Applesauce"  had 
been  lifted.  She  sought  damages  in 
excess  of  $10,000  along  with  an 
accounting  of  all  profits. 

Columnist  Broun  in  his  syndi- 
cated feature  It  Seems  to  Me,  said 
he  thought  the  FCC  "has  indulged 
in  dangerous  folly  in    its  public 


statement  on  the  incident."  Refer- 
ring to  Mr.  McNinch's  statement 
that  the  feature  was  "vulgar,  in- 
decent and  against  all  proprieties," 
the  columnist  added  he  did  not 
think  that  the  "proprieties"  should 
be  any  part  of  the  business  of  the 
FCC.  He  added  he  thought  it  was 
a  far  greater  error  to  shut  off  Gen. 
Johnson's  talk  on  venereal  diseases 
than  to  let  Adam  and  Eve  go  on. 
NBC,  he  asserted,  should  not  have 
apologized  "all  over  the  map,"  but 
should  have  made  a  fight.  "At  the 
very  least  the  chain  ought  to  nut  a 
speaker  on  the  air  who  would  chal- 
lenge the  right  of  Mr.  McNinch 
to  assume  the  role  of  Emily  Post 
for  an  entire  nation,"  Broun  wrote. 

Gen.  Johnson,  in  his  syndicated 
column,  said  the  incident  itself  is 
water  over  the  dam,  but  "the  Com- 
mission's pontifical  ponderosity  is 
quite   a   different  matter."  After 
taking  apart  nortions  of  the  Mc- 
Ninch letter,  the  former  NRA  chief 
observed:  "The  Commission  giveth 
license  and  taketh  away  license — j 
blessed  be  the  name  of  the  Com-jj 
mission.  This  is  an  arbitary  power! 
of  economic  life  or  death — no  mat-f 
ter  what  the  investment  may  bel 
and  no   matter  what   the  public 
may  wish." 

He  called  the  letter  "a  bold  anc 
outright  prelude  to  censorship.' 
adding  that  its  effect  is  a  threat, 
not  merelv  and  properly  aeainst 
suit,  but  "clearly  and  improperlj 
against  free  expression  of  opinion.' 

Newspaper  Criticism 

The  militantly  pro-New  Dea 
New  York  Daily  News  on  Jan.  2( 
upbraided  the  FCC  and  Chairmai 
McNinch  in  both  an  editorial  an( 
an  editorial  page  cartoon,  brand- 
ing the  action  as  censorship.  As 
serting  that  government  censor 
ship  gets  its  start  in  that  way 
the  newspaper  said  "bureaucrats 
itchy  for  more  power  pick  on  sue! 
things  as  this  Mae  West  broad 
cast.  Anybody  who  objects  to  th( 
bureaucrats'  first  attack  can 
counterattacked  with  charges  o: 
sympathizing  with  indecency.' 
The  editorial  concluded: 

"The  FCC  should  keep  its  handi 
off.  Its  censorship  is  not  needed 
and  will  gradually  build  up  a  gov 
ernment  stranglehold  on  the  radi 
if  permitted  to  grow  along  its  pres 
ent  lines.  Our  radio  is  the  world' 
only  free  one.  Even  England's  i 
government  run.  If  we  want 
keep  our  democracy,  we  must  kee] 
our  radio  free.  We  believe  th 
stations  should  now  be  regarded  a 
having  a  species  of  vested  interes 
in  their  licenses.  Uncle  Sam  shoul 
act  only  as  ether  wave  traffic  cof 

"The  best  way  we  can  think 
to  clip  the  claws  of  the  FCC  woul 
be  to  broadcast  the  daily  debate 
in  Congress.  There  would 
plenty  of  listeners,  and  the  FC 
would  not  have  the  gall  to  try 
bar  from  the  air  any  remarks  aij 
Congressman  or  Senator  migi 
make. 

"The  main  thing  is  to  stop  GoV] 
ernment  censorship  of  radio  in  it  J 
tracks,  now." 


Longines  to  Expand 

LONGINES-WITTNAUER  Watc 
Co.,  New  York,  now  using  time  si| 
nals,  announcements  and  progran 
on  about  75  stations,  plans  to  ii 
crease  the  number  to  more  tha 
100  during  the  next  few  month 
Arthur  Rosenberg  Co.,  New  Yor 
is  the  agency. 
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EXECUTIVE:    "H  ow  did  you  happen  to  choose  Household? 
CLIENT:    "\  have  listened  to  your  program  on  WJR  for  over  five  years. 
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Canadian  Audience 
Revolting  Against 
Boost  in  Set  Fee 

Newspapers  Continue  Fight 
On  CBC  Sponsored  Programs 

By  JAMES  MONTAGNES 
CANADIANS  were  advised  Jan.  22 
that  radio  listening  is  going  to  be 
more  expensive,  with  an  announce- 
ment from  Ottawa  released  by 
Minister  of  Transport  C.  D.  Howe, 
under  whose  department  broad- 
casting comes,  that  annual  license 
fees  would  be  raised  from  $2  to 
$2.50,  and  that  this  would  apply  to 
every  set  whether  in  an  automo- 
bile or  at  home.  Heretofore  the 
owner's  annual  license  covered  all 
sets  in  his  home  and  his  car  radio. 
After  April  the  fee  will  have  to 
be  paid  for  the  car  radio,  the 
living  room  radio  and  every  set 
throughout  the  house. 

Said  Mr.  Howe:  "The  increased 
revenue  is  required  to  enable  the 
CBC  to  carry  out  its  program  of 
expansion,  particularly  in  the  di- 
rection of  better  programs  and 
more  complete  coverage.  The  serv- 
ice rendered  during  the  present 
year  has  shown  improvement,  suf- 
ficient to  indicate  that  further 
worthwhile  betterments  made  pos- 
sible by  increased  revenue  will 
fully  justify  the  new  regulations. 
A  considerable  improvement  in 
coverage  has  already  been  effected, 
and  the  added  revenue  will  enable 
the  corporation  to  extend  similar 
improvement  to  the  less  densely 
populated  areas  of  Canada.  It  is 
anticipated  that  the  hours  of 
broadcasting  over  the  national 
network,  which  on  Oct.  1,  1937, 
were  increased  from  six  hours  to 
12  hours  daily,  will  be  further 
increased. 

Lower  Than  Elsewhere 

"It  is  the  problem  of  the  CBC 
to  bring  broadcasting  service  to 
all  parts  of  Canada,  and  to  do  this 
CBC  must  necessarily  look  to  reve- 
nue from  license  fees  for  its  main 
support.  Responsibilities  of  public 
service  broadcasting  make  it  de- 
sirable to  limit  the  commercial 
activities  of  the  CBC  to  within 
very  reasonable  limits.  The  fees 
proposed  for  the  next  fiscal  year 
are  the  lowest  of  any  country 
attempting  a  similar  service,  and 
this  in  spite  of  the  fact  that  other 
countries  have  a  much  denser  pop- 
ulation. It  is  thought  that  listen- 
ers generally  will  approve  the 
proposed  extension  of  broadcasting 
services." 

While  Minister  Howe  ended  his 
statement  optimistically  there  is 
no  doubt  that  the  increased  radio 
fees  are  not  going  to  be  taken 
without  a  parliamentary  fight. 
Members  of  Parliament  were  be- 
sieged by  constituents  and  news- 
papers added  to  the  editorial  battle 
vi^hich  has  been  gaining  momentum 
since  the  beginning  of  the  year, 
v^hen  the  CBC  began  its  preten- 
tious schedule  of  American  im- 
ported national  network  programs 
to  boost  its  revenue. 

The  newspaper  battle,  in  which 
periodicals  have  also  joined,  has 
been  mainly  on  the  grounds  that 
the  CBC  was  formed  to  nationalize 
and  Canadianize  the  radio  industry 
and  that  the  opposite  has  hap- 
pened with  numerous  American 
programs- now  being  aired  on  na- 


BEST  REGARDS  — Bob  Wilson, 
news  commentator  of  WOWO- 
WGL,  Fort  Wayne,  always  signs 
off  with  "73,"  telegraphist  code  for 
"best  regards,"  and  the  State  Li- 
cense Bureau  has  granted  his  re- 
quest for  a  license  plate  with  the 
same  numerals. 

tional  nets,  which  formerly  came 
at  most  over  four  stations,  two 
each  in  Montreal  and  Toronto. 

Publishers  have  held  at  least 
one  secret  meeting  at  which  Glad- 
stone Murray,  CBC  general  man- 
ager, was  present  [Broadcasting, 
Jan.  15],  and  some  change  was 
expected,  but  not  at  so  early  a 
date  nor  before  Parliament  con- 
vened Jan.  27.  With  Minister  Howe 
setting  a  limit  on  advertising  for 
the  CBC  and  the  license  fee  being 
raised,  the  publishers  seem  to  have 
won  the  first  round.  But  the  pub- 
lic, which  favors  the  American 
programs,  will  not  take  the  license 
increase  meekly,  since  the  radio  tax 
is  the  most  disliked  tax  in  the  Do- 
minion. The  license  fee  was  $1  a 
year  till  1933  when  the  Canadian 
Radio  Broadcasting  Commission 
took  control  and  increased  fees  to 
$2  a  year.  This  new  increase  which 
will  bring  the  CBC  at  least  another 
$650,000,  or  $2,575,000  this  year, 
based  on  license  sales  for  1937-38, 
seems  unnecessary  to  the  public, 
since  advertising  revenue  has 
gone  up  and  Minister  Howe  only 
a  few  days  earlier  had  announced 
that  the  CBC  had  a  surplus  in 
both  revenue  and  capital  accounts. 
New  50,000-watt  stations  are  the 
only  explanation  for  the  increase. 

Trouble  With  Spot 

Meanwhile  there  is  a  bit  of 
trouble  in  the  spot  broadcasting 
industry  as  well,  with  the  report 
that  the  CBC  has  cut  its  daytime 
line  rates  for  networks  to  make 
it  cheaper  for  a  sponsor  to  put  on 
a  daytime  network  than  a  ti'an- 
scribed  spot  program. 

The  CBC  attitude  unofficially  is 
that  it  is  moving  very  cautiously 
in  the  matter  of  daytime  networks, 
and  that  it  is  finding  program- 
ming difficulties  to  fit  such  possible 
nets  into  the  activities  of  the  sta- 
tions making  up  the  net.  It  is  un- 
derstood that  the  CBC  is  not  going 
after  daytime  network  pro^-rams, 
that  none  has  been  definitely 
booked  as  yet,  and  that  there  is 
no  intention  of  breaking  into  the 
transcription  spot  broadcasting 
business,  that  such  cuts  as  have 
been  made  on  line  charges  to  pos- 
sible sponsors  have  been  made  for 
clients  who  proposed  to  take  400 
to  500  daytime  quarter-hour  pro- 
grams on  the  network  in  a  year. 

Meanwhile  new  evening  network 
programs  from  the  United  States 
are  being  booked  on  regional  and 
national  CBC  nets,  and  just  how 
far  Minister  Howe's  "reasonable 
limit"  goes  is  not  yet  known. 


Will  Use  50  Stations 

CHICAGO  Engineering  Works, 
Chicago  (Refrigeration  &  Air  Con- 
ditioning Institute),  in  February 
will  start  a  new  series  of  5  and  15- 
minute  transcriptions  titled  The 
Camera  Speaks,  on  some  50  Amer- 
ican and  Canadian  stations.  Pro- 
duced by  Weco  Radio  Productions, 
subsidiary  of  James  R.  Lunke  & 
Associates,  Chicago  agency  handl- 
ing the  account,  the  new  show  is 
built  around  idea  of  dramatizing 
unusual  news  events  as  seen 
through  the  news  reel  camera.  All 
stories  are  authentic  and  are  based 
on  outstanding  news  scoops  from 
all  over  the  world  that  missed  the 
newspapers'  front  pages.  No  music 
is  used  in  the  discs  because  of  the 
Chicago  ban  on  musical  transcrip- 
tions but  special  sound  effects  keep 
action  lively.  Sam  Bartlett  is  auth- 
or of  the  show  which  is  being  wax- 
ed by  Columbia  Transcription  Ser- 
vice, Chicago. 


Hackathorn  Named 

APPOINTMENT  of  K.  K.  Hack- 
athorn as  sales  manager  of  WHK 
and  WCLE,  Cleveland,  was  an- 
nounced Jan.  24  by  H.  K.  Carpen- 
ter, vice-president 
and  general  man- 
ager. He  succeeds 
C.  A.  McLaugh- 
lin, who  has  re- 
signed. Mr.  Hack- 
athorn during 
the  last  12  years 
has  been  affiliated 
with  the  classified 
advertis  i  n  g  d  e- 
Mr.  Hackathorn  partment  of  the 
Cleveland  Plain-Dealer,  owners  of 
the  stations,  and  has  managed  that 
department  since  1934.  He  is  37, 
and  a  graduate  of  Cornell. 


CRAVEN  POSTPONES 
TRIP  TO  CAIRO 

INDEFINITE  postponement  of  his 
plans  to  attend  the  International 
Telecommunications  Conference  in 
Cairo  was  announced  Jan.  26  by 
FCC  Commissioner  T.  A.  M.  Cra- 
ven, because  of  the  pressure  of  bus- 
iness before  the  FCC.  Although 
plans  had  been  made  for  Comdr. 
Craven's  departure  late  last  month 
by  the  State  Department  and  for 
his  appointment  as  a  delegate  by 
President  Roosevelt,  it  has  been  de- 
cided that  he  should  remain  indefi- 
nitely in  Washington.  Whether  he 
will  be  dispatched  to  the  confer- 
ence later  on,  it  is  understood,  will 
depend  upon  the  developments  in 
Cairo,  and  how  badly  his  services 
will  be  needed  there. 

Promulgation  of  new  rules  and 
regulations  a  ff  e  c  t  i  n  g  not  only 
broadcasting  but  all  other  phases 
of  Commission  regulatory  activity, 
together  with  the  impending  real- 
location of  broadcast  facilities  nec- 
essitated by  the  North  American 
agreement  reached  at  Havana  last 
year,  have  made  Commissioner  Cra- 
ven's presence  in  Washington  im- 
perative. Moreover,  hearings  on  tel- 
egraph rates  scheduled  to  begin 
Feb.  14  also  have  mitigated  against 
his  attendance  at  Cairo. 

It  is  expected  the  Commission 
will  keep  in  close  contact  with  Sen- 
ator Wallace  H.  White  of  the 
American  delegation  and  that 
Comdr.  Craven,  by  remote  control, 
can  give  the  delegation  whatever 
information  it  may  require  from 
him,  for  the  time  being  in  any 
event. 


Treasury  Analyzes 
1935  Radio  Gross 

Total  Income  of  $86,176,000 

For  Year  Is  Reported 

TOTAL   gross   income   of  broad- 1 
casting  stations  in  1935  was  $86,- 
176,000,    according    to    a  report 
issued  Jan.  21  by  the  U.  S.  Trea-; 
sury.  Statistics  of  income  for  1935 , 
were  compiled  from  corporation  in- 
come and  excess  profits  tax  returns 
filed  under  the  Revenue  Act  of  1934 
and  from  personal  holding  com-i 
pany  returns. 

Of  the  505  broadcasting  stations! 
filing  returns,  45  were  inactive  cor- 
porations and  gave  no  income  data. 
Deficits  were  reported  by  48.29% 
of  the  stations.  Dr.  Herman  Het- 
tinger, then  NAB  economist  and 
now  professor  of  economics  at 
Wharton  School  of  Finance,  Uni- 
versity of  Pennsylvania,  estimatec 
the  industry's  total  gross  billing; 
for  1935  at  $87,523,848  [Broadcast 
ING  Yearbook  Number,  1936;  Ja-^ 
1  issue,  1936].  The  U.  S.  Censi. 
Bureau  reported  a  total  net  re 
enue  of  $86,492,653  for  561  sta- 
tions in  1935  [Broadcasting,  Aug 
1,  1936].  This  figure  representee 
gross  billings  minus  time  and  quan- 
tity discounts. 

In  the  Treasury  report,  station^ 
showing  net  incomes  totaled  23^ 
and  the  combined  net  income  wa; 
$11,880,000.  Total  income  taxe; 
paid  by  the  238  stations  amountec 
to  $1,634,000  and  total  exces; 
ni'ofits  taxes  were  $81,000. 

Returns  showing  no  net  income 
were  filed  by  222  stations.  Th< 
total  gross  income  of  these  sta 
tions  was  $10,681,000,  their  com 
bined  deficit  $2,015,000. 

A  gross  income  of  $126,560,001 
was  reported  by  252  manufacturer! 
of  radio  sets  and  parts,  of  which  T 
companies  were  listed  as  inactiv< 
corporations.  Returns  showing  ne 
income  were  filed  by  114  manufac 
turers  and  the  total  net  income  wai 
$8,319,000.  These  firms  paid  incomi 
taxes  of  $1,144,000,  excess  profit: 
taxes  of  $143,000,000. 

A  deficit  was  reported  by  125 
or  54.77%  of  the  manufacturers 
Their  gross  income  was  $68,947,00( 
and  the  total  deficit  was  $3,858, 
000. 


Magazine  on  25 

WOMAN'S  WORLD,  C  h  i  c  a  g  ( 
(Magazine)  is  placing  two-minuti 
announcements  and  live  talent  pro 
grams  on  about  25  stations  offer 
ing  prizes,  including  a  trip  to  Hoi 
lywood,  to  new  subscribers  of  thi 
magazine  who  make  the  most  four 
letter  words  from  the  sentence 
"California,  Here  We  Come."  / 
quarter  hour  of  the  Grand  Ole  Opri 
House  on  WSM,  Nashville,  is  beini 
used.  Other  stations  i  n  c  1  u  d 
WNAX  KFYR  KMMJ  KFNI 
KMA  KFRU  WFAA  KGN( 
KFYO  WLS  WLW  and  KFJM 
Albert  Kircher  Co.,  Chicago,  i 
agency,  Roy  Dodge  account  execu 
tive. 


LaSalle  Testing 

LaSalle  Extension  University,  Lo' 
Angeles  (correspondence  school) 
off  the  air  for  the  past  eigh 
months,  on  Jan.  17  started  a  two 
week  participation  in  the  six  week: 
ly  Sunrise  Salute  programs  oi 
KNX,  Hollywood,  in  a  test  caw 
paign.  Agency  is  Hixson-O'Donnel 
Adv.  Inc.,  Los  Angeles. 
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ITIHERE  exists  within  one  hundred  miles  from  New  York  City  a  separate  market  o{  two  and  a  half  million  steady  consumers 

 the  Italian  Market.  There  also  exists  a  compact,  positive,  economical  means  of  reaching  these  two  and  a  half  million 

steady  customers  through  WOV,  WBIL  in  New  York,  and  WPEN  in  Philadelphia.  We  are  at  your  disposal  to  discuss  and 
study  your  problem  in  reference  to  the  possibilities  of  the  Italian  Market.  We  are  in  a  position  to  facilitate  and  solve  the 
distribution  problem,  if  there  is  such  a  problem,  for  your  product.    We  can  supply  an  estimate  on  time  and  talent.    The  cost 

is  economical.  No  obligation  on  your  part. 
INTERNATIONAL   BROADCASTING    CORPORATION    •     132  West  43rd  Street.  New  York.  N.  Y..  Telephone  BRyant  9-6080 


Craven  Report  Advocates  Basic  Revision 


Hands-Off  Policy 
Urged  on  Some 
Problems 

(Continued  from  page  20) 
succeed  or  fail  in  proportion  to  the 
response  of  the  radio  audience. 

"The  industry  should  not  be  dis- 
couraged from  organizing  competi- 
tive networks,  particularly  state 
and  regional.  These  will  form  in 
the  natural  course  of  development 
of  the  industry,  but  only  as  there 
is  reasonable  opportunity  for  profit. 
In  order  to  succeed,  they  must 
gain  and  hold  the  approval  of  the 
public  and  must  therefore  produce 
a  high  grade  program  service. 
They  must  present  properly  bal- 
anced and  diversified  programs  of 
timely  interest,  preferably  leaving 
to  the  individual  stations  in  each 
community  the  opportunity  for 
local  self-expression.  It  is  axio- 
matic that  too  many  divisions  of 
the  radio  audience  would  result  in 
reducing  the  quality  of  programs 
to  the  public. 

"While  it  is  true  that  the  net- 
work system  of  program  distribu- 
tion has  certain  disadvantages,  par- 
ticularly from  the  standpoint  of 
control  of  time  and  duplication  of 
programs,  it  may  also  be  true  that 
these  disadvantages  are  susceptible 
of  improvement,  such  as  for  ex- 
ample, greater  freedom  on  the  part 
of  network  stations  in  making  time 
available  for  local  programs.  How- 
ever, arbitrary  general  rules  pre- 
venting duplication  of  'secondary 
coverage'  are  dangerous  in  that 
such  rules  may  operate  to  prevent 
one  of  the  best  uses  to  which  radio 
can  be  applied  to  public  service — 
namely,  mass  communication  to  the 
entire  nation.  It  can  be  appreciated 
that  a  coast-to-coast  network  with- 
out coordination,  such  as  agree- 
ment common  to  all  stations  on  the 
network  to  deliver  the  same  time 
for  given  programs  would  not  be 
a  useful  or  efficient  medium  of 
simultaneous  nation-wide  communi- 
cation. Such  coordination  undoubt- 
edly is  necessary  for  proper  func- 
tioning of  a  network,  providing  the 
individual  station  is  left  sufficient 
opportunity  for  local  self-expres- 
sion. 

Contractual  Relations 
Should  Be  Studied 

"It  has  been  suggested-  that  one 
method  by  which  an  undesirable 
control  of  radio  broadcasting  media 
could  be  exercised  at  present  might 
be  through  too  binding  contractual 
relationships  between  the  chain 
companies  and  the  individual  sta- 
tions on  a  network.  The  existing 
contracts  were  not  a  part  of  the 
evidence  in  the  hearing  but  are  on 
file  at  the  Commission  and  avail- 
able to  it  for  consideration.  Per- 
haps this  should  be  the  subject  of 
further  study;  however,  because 
the  matter  is  principally  one  of 
legal  interpretation,  this  Depart- 
ment has  made  no  study  of  its  own. 

"There  is  no  evidencj  that  the 
three  national  chain  companies,  the 


25  regional  network  groups  and 
the  303  stations  affiliated  with  net- 
works have  combined  for  the  pur- 
pose of  controlling  the  channels  of 
mass  communication  in  a  manner 
inimical  to  the  interest  of  the  pub- 
lic. As  a  matter  of  fact,  their  past 
record  of  performance  with  respect 
to  the  use  of  their  facilities  has 
been  liberal,  particularly  for  the 
discussion  of  public  questions.  It  is 
also  well  known  that  the  facilities 
of  the  three  major  chain  compan- 
ies are  used  in  active  competition. 
However,  if  after  further  study 
it  is  conclusively  shown  that  there 
are  faults  with  respect  to  the  exist- 
ing contracts  between  any  chain 
companies  and  the  stations  on  the 
networks,  this  Department  feels 
that  the  Commission  can  undoubt- 
edly influence  voluntary  changes 
from  the  broad  standpoint  of  pub- 
lic interest,  convenience  and  neces- 
sity. 

"With  reference  to  the  assertion 
of  the  representative  of  labor  that 
certain  companies  have  a  virtual 
monopoly  of  radio  broadcasting 
service  by  reason  of  patent  hold- 
ings, the  record  of  the  October  5 
hearing  does  not  reveal  any  conclu- 
sive evidence  that  any  control  of 
patents  has  been  exercised  to  limit 
competition  in  broadcasting. 

"With  reference  to  the  assertion 
of  the  representative  of  labor  that 
the  press  had  undue  control  of  the 
channels  of  broadcasting,  it  is  in- 
teresting to  note  that  the  largest 
number  of  stations  licensed  to  a 
single  class  of  business  or  to  per- 
sons affiliated  with  such  business 
seems  to  be  that  of  newspaper 
owned  or  affiliated  stations.  News- 
papers or  those  persons  affiliated 
therewith  own  289'f  of  the  total 
stations  licensed,  and  own  26.679c 
of  the  clear  channel  and  high  pow- 
er regional  station  facilities. 

"Peculiarly,  this  criticism  of  the 
Labor  representative  raises  two 
questions,  namely,  (1)  the  effect 
of  radio  upon  the  older  established 
media,  such  as  newspapers,  and 
(2)  the  effect  of  newspaper  owner- 
ship of  broadcast  stations  upon 
the  application  of  radio  to  the  pub- 
lic service. 


"According  to  the  reports  of  the 
National  Association  of  Broadcast- 
ers, the  gross  time  sales  for  adver- 
tising in  1935  were  $87,523,848  and 
in  1936  $107,550,886,  an  increase 
of  22.9 9'c.  Comparing  this  with  the 
volume  of  advertising  of  other  ma- 
jor media,  such  as  national  mag- 
azines, national  farm  papers  and 
newspapers,  the  NAB  reports  that 
radio  sales  revenue  represented  ap- 
proximately 11.9%  of  the  total  of 
these  major  media  in  1935  and 
13.0^0  in  1986. 

Public  Service 
Aspects  of  Industry 

"T  h  u  s,  broadcasting  obviously 
has  present  and  future  potentiali- 
ties for  public  service  which  have 
affected  or  may  affect  the  other  me- 
dia of  mass  communication,  of  edu- 
cation, and  of  entertainment. 
Among  those  which  may  be  affected 
in  the  future  is  the  moving  picture 
industry,  just  as  the  latter  has  af- 
fected the  legitimate  stage.  Still 
another  which  has  already  been 
affected  somewhat,  and  may  be  still 
more  in  the  future,  is  the  press. 
It  is  common  knowledge  that  the 
'extras'  of  former  days  have  al- 
most disappeared;  that  broadcast 
stations  are  relied  upon  to  a  con- 
stantly increasing  extent  for  news 
and  comments  upon  news,  and  that 
they  are  important  customers  of 
news  services. 

"It  is  within  the  realm  of  pos- 
sibility (perhaps  very  remote  at 
present) ,  that,  through  the  develop- 
ment of  facsimile,  the  newspaper  of 
the  future  will  be  transmitted  by 
radio  into  the  home.  On  the  eco- 
nomic side,  while  at  present  broad- 
casting obtains  less  than  159c 
of  the  revenues  expended  for 
time  and  space  sales  in  the  adver- 
tising media,  its  rate  of  increase 
appears  to  be  more  rapid  than  that 
of  other  media.  Whether  this  rela- 
tive increase  will  continue  or 
whether  the  comparison  will  soon- 
er or  later  adjust  itself  into  a 
fairly  constant  relationship,  is,  of 
course,  impossible  to  forecast.  In 
any  event,  the  Commission,  i  n 
looking  to  the  future,  and  in  shap- 


ing its  policy  with  respect  to 
broadcasting,  to  be  in  accord  with 
the  social  and  economic  welfare  of 
the  nation,  cannot  well  avoid  tak- 
ing into  account  factors  arising 
out  o  f  the  interrelationship  o  f 
broadcasting  and  other  media.  So 
far  as  the  hearing  was  concerned 
no  evidence  was  presented  on  which 
any  conclusions  could  safely  be 
based. 

"However  it  is  the  considered 
judgment  of  the  Engineering  De- 
partment that,  broadly  speaking, 
the  American  public  is  not  only 
entitled  to  but  desires  radio  ser- 
vice, and  we  feel  that  progress  in 
radio  must  go  foi-ward.  Problems 
such  as  the  effect  of  radio  upon 
other  media  of  communication  are 
incidental,  and  while  they  may  be 
of  the  highest  importance  they  are 
susceptible  of  logical  solution  in  the 
course  of  natural  progress. 

JSewspaper  Ownership 
Presents  Problems 

With  reference  to  the  problem 
presented  by  the  increasing  ac- 
quisition of  broadcast  stations  by 
newspaper  publishers,  the  repre- 
sentative of  labor  argued  that  con- 
trol of  two  important  media  of 
mass  communication  by  one  class 
or  group  was  not  in  the  public  in- 
terest. Presumably  a  similar  issue 
would  be  raised  if  any  tendency 
were  discernible  on  the  part  of  the 
moving  picture  industry,  or  any 
industry  which  in  whole  or  in  part 
influences  public  opinion  on  matters 
of  public  policy,  to  acquire  stations. 
Strictly  speaking,  such  an  issue 
was  not  within  the  scope  of  the  is- 
sues of  the  hearing,  and  no  at- 
tempt was  made  by  other  witnesses 
to  refute  the  argument.  Because  of 
its  importance  in  current  discus- 
sions, however,  the  subject  cannot 
be  entirely  passed  over. 

"From  its  examination  of  the  data 
at  hand  (largely  taken  from  the 
Commission's  own  files),  the  De- 
partment feels  that  to  adopt  any 
rule-of-thumb  on  a  subject  such  as 
this  would  run  the  hazard  of  work- 
ing an  injury  to  the  service  received 
or  entitled  to  be  received  by  the 
public.  The  subject  has  too  many 
aspects  on  which  little  or  no  trust- 
worthy information  is  available  or 
analyzed.  To  take  the  case  of  the 
press,  for  example,  the  question 
does  not  appear  so  simple  as  di- 
viding all  stations  into  those 
owned  by  newspaper  publishers  and 
those  which  are  not. 

"There  is  a  considerable  variety 
of  situations  among  the  newspaper- 
owned  stations  themselves,  varying 
from  the  case  where  such  a  sta- 
tion is  merely  one  of  several  com- 
petitive stations  serving  the  same 
community  to  the  case  where  the 
only  newspaper  and  the  only  sta- 
tion in  a  community  are  owned  by 
the  same  person;  many  publishers 
have  only  one  station  each;  some 
have  two  or  more,  sometimes  in  the 
same  city  and  sometimes  in  differ- 
ent cities. 

"No  adequate  study  has  been 
made  to  show  whether  as  a  class 
they  have  furnished  average,  su- 
perior or  inferior  service;  whether 


NBC  TABLE — These  eight  members  of  the  NBC  San  Francisco  sales 
staff  attended  a  recent  dinner  staged  by  the  San  Francisco  Sales  Man- 
agers Assn.  Henry  Maas,  sales  traffic  manager,  has  back  to  camera. 
Others  (1  to  r)  are  Gene  Grant,  salesman;  Sidney  Dixon,  Western 
Division  sales  manager;  Lloyd  Yoder,  KPO-KGO  manager;  William  B. 
Ryan,  San  Francisco  sales  manager;  Glen  Ticer,  salesman;  Edward 
Barker,  salesman;  Charles  B.  Brown,  sales  promotion  manager. 
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jommissioh' s  Power 
'o  Cope  With  Issue 

I  Eventually  a  choice  may  have 
jo  be  made  between  permiuing  oi 
reventing  other  media  such  as 
e  press  an  opportunity  to  supple- 
ent  their  older  facilities  with  the 
.ewer  invention  of  radio.  Among 
he  dangers  of  a  course  which  with- 
lolds  broadcasting  licenses  from 
,ny  industry  or  representation 
.hereof  may  be  mentioned  the 
ossible  discrimination  involved 
.gainst  any  class  or  group,  with- 
ut  any  reasonable  basis  therefor, 
|;he  possible  interference  with  free- 
om  of  speech  and  press,  possible 
kurning  aside  of  what  may  be  a 
natural  course  of  progress  by 
which  older  established  media 

Kring  their  experience  and  their 
quipment  to  the  gradual  utiliza- 
bion  of  the  new  methods  which 
gcience  makes  possible,  and  the 
ssible  establishment  of  an  un- 
esirable  precedent. 

"Pending  the  securing  of  ade- 
[uate  information,  the  Commission 
s  at  hand  the  existing  procedure 
Jpstablished  under  the  Communica- 
tions Act  of  1934  and,  by  apply- 
ing the  standard  of  public  interest, 
|;onvenience  or  necessity  to  all  ap- 
plications, whether  for  new  sta- 
ions  or  for  renewals  of  license, 
las  power  to  cope  with  situations 
phere  actual  or  proposed  news- 
>aper  ownership  of  a  station  raises 
I  doubt  as  to  whether  the  standard 
jhas  been  or  will  be  complied  with 
in  practice. 

;i   "It  may  be  that  after  investiga- 
jtion  it  will  be  found  that  in  all  sit- 
ations  where  the  broadcast  station 
.s  operated  in  direct  conjunction 
"th  some  other  business,  what- 
:ver  the  character  of  the  business, 
ere  is  a  tendency  or  an  undue 
temptation   at   times   to  overlook 
the  requirements  of  public  inter- 
est for  the  sake  of  the  other  busi- 
ness. If  this  proves  to  be  the  case 
one  alternative  course,  so  far  as 
the  Engineering  Department  can 
see,  would  be  to  require  every  li- 
censee to  be  so  organized,  as  a  cor- 
poration or  otherwise,  that  it  be 
engaged  solely  in  the  business  of 
'broadcasting.  While  this  does  not 
eliminate   some    of   the  potential 
abuses  nor  dispose  of  all  the  prob- 
lems particularly  the  question  of 
(relationship  through  stock  owner- 
Iship  (and,  as  a  practical  matter, 
stock  ownership  by  individuals  en- 
gaged in  some  other  business  could 
not  and  should  not  be  done  away 
with),   it  would  afford  a  simple 
jbasis  of   regulation  under  which 
^ibroadcasting  would  be  segregated 
land  disentangled  from  other  busi- 
jnesses  not  subject  to  regulation  by 
'ithe    Commission.    This  probably 
could  not  be  done  without  a  more 
jiexplicit  declaration   of  policy  by 
^  Congress  and  in  view  of  the  lack 
^of  evidence  before  it,  the  Depart- 


ment does  not  feel  qualified  to  en- 
gage in  any  further  discussion  of 
the  question  in  this  report." 

Broadcasters  Entitled 
To  Make  a  Profit 

Regarding  charges  that  broad- 
casting stations  and  chains  are 
earning  "inordinate  profits",  the 
Craven  report  said  no  reliable  fac- 
tual data  is  available  on  that  item, 
on  the  amount  placed  back  into 
radio  for  improvements,  on  meth- 
ods employed  by  stations  in  charg- 
ing depreciation  and  payment  of  in- 
terest, or  salaries  paid  officers  and 
others.  Because  this  data  is  not 
available,  the  report  said  the  De- 
partment did  not  feel  justified  in 
making  a  critical  analysis  of  profit 
accruing  to  station  licensees  and 
its  relation  to  the  rendering  of  pub- 
lic service. 

But,  added  the  report,  "We  feel 
that  not  only  are  profits  proper  but 
they  are  also  necessary  if  the  pub- 
lic is  to  have  good  service.  It 
should  be  realized  that  there  is  a 


risk  ever  present  in  the  business 
of  broadcasting  station  operation 
over  and  above  that  ordinarily  en- 
countered in  some  other  forms  of 
business.  Not  only  must  each 
broadcaster,  against  constant  com- 
petition, maintain  the  public's  con- 
fidence and  interest  in  the  service 
rendered  but  also  the  licensee  must 
and  should  operate  on  a  rigid  basis 
of  regulation  by  the  Federal  Gov- 
ernment. 

"The  industry  is  confronted  with 
rapid  change,  rapid  obsolescence, 
and  rapid  new  and  renewed  de- 
mands upon  the  enterprise,  initia- 
tive and  capital  of  its  members. 
There  is  always  present  the  threat 
of  sweeping  changes  in  the  tech- 
nical base  on  which  radio  stands, 
as  for  example,  such  developments 
as  television.  The  industry  must  be 
sufficiently  prosperous,  not  only  to 
pioneer  but  also  to  secure  adequate 
funds  to  finance  the  new  develop- 
ments and  changes  which  periodi- 
cally will  continue  to  confront  a 
new    industry    based    on    a  new 


"We  feel  that  a  study  on  the  part 
of  the  Commission  of  the  nature  of 
profits  is  necessary  not  only  to  en- 
able a  just  determination  and  com- 
parison of  the  capability  of  indi- 
vidual classes  of  licensees  to  render 
service  to  the  public,  but  also  to 
foster  an  understanding  of  the 
broader  economics  of  the  industry. 
Involved  in  this  study  are  questions 
of  policy  on  which  more  informa- 
tion may  be  needed  as  well  as  the 
necessity  for  coordination  with  Fed- 
eral tax  laws." 

As  a  catch-all  on  program  ser- 
vice, Comdr.  Craven  concluded  the 
preliminary  portion  of  his  report 
with  the  assertion  that  in  effect- 
ing a  preservation  of  the  existing 
American  system,  it  may  be  neces- 
sary to  establish  standards  of  pub- 
lic service  and  to  take  such  steps 
as  are  necessary  to  insure  their  be- 
ing complied  with.  "It  may  be  nec- 
essary to  provide  for  the  render- 
ing of  specific  services,"  he  de- 
clared, adding  the  Department  felt 
that  the  Commission  should  assume 
leadership  and  cooperate  with  the 


TAe  SmMti  kit  of  A9J8 

DAREDEVILS  of  HOUYWOOD 


From  Hollywood 
comes  the  thrilling,  true-life 
periences  of  those  men  behind  the  scenes — 
)se  daring,  unsung  heroes  whose  breath-taki 
ntures  on  the  screen  have  thrilled  millions - 
Movie  Stunt  Men...the  Suicide  Squad...  the  "DAREDEVILS 
HOLLYWOOD!"  ★  Here  is  radio's  newest  COPYRIG] 
Twenty-six  quarter-hour  shows  electrically 
Spine-jangling  thrills — comedy — human  inte] 
lamic  appeal  to  everyone.  Three  commercial  spc 
each  program.  Merchandising  tie-ins  and 
motional  helps  furnished. 
Audition  Sample  $3.00  (Rehindable) 


RADIO  PROGRAMS  DIVISON... WALTER  biddick  co. 
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Broadcasting  a  Billion  Dollar  Industry 
According  to  Craven  Economic  Report 


,j  industry  in  interpreting  social  and 
•■'  economic  trends  to  bring  effective 
betterment  in  public  service.  Testi- 
mony at  the  hearings,  he  conclud- 
ed, "indicates  that  the  industry  is 
anxious  for  cooperation  with  the 
I  Government  and  looks  to  the  Gov- 
ernment for  leadership  in  securing 
the  improvements  that  may  be 
evident." 

i      Competitive  Networks 

Are  Deemed  Sound 

In  defining  "The  Industry  To- 
day," the  Craven  report  recounted 
the  various  classifications  of  sta- 
1      tions  under  the  present  structure, 
s;      the  type  of  service  they  render,  the 
■'      modes  of  program  service  such  as 
I      local,   network,  ,  transcription  and 
j:     the  like,  distribution  of  stations  to 
;      given  communities  and  related  da- 
ta. This  portion  of  the  report  was, 
in  effect,  a  sort  of  liberal  educa- 
l'     tion  to  those  members  of  the  FCC 
I,,    not  heretofore  identified  with 
broadcasting,  but  who,  under  the 
new  structure,  wherein  no  divisions 
i      function  as  such,  are  obliged  to 

consider  broadcast  matters. 
1  Referring  to  criticism  directed  at 
r  the  network  system,  the  report  said 
;i  that  while  there  may  be  room  for 
|;  improvement,  it  is  the  Engineer- 
i     ing    Department's    opinion  that 

i  "competitive  networks  if  properly 
j     operated  are  not  only  sound  but 

also  essential  in  the  scheme  of 
American  broadcasting  as  it  exists 
at  present  and  that  they  have  ren- 
dered meritorious  service  to  the 
public." 

Of  growing  volume  and  impor- 
tance, the  repoi't  brings  out,  is  the 
electric  transcription  method  of 
program  distribution.  Pointing  out 
that  it  appears  to  be  a  source  of 
revenue  for  all  classes  of  stations, 
the  report  added  that  the  transcrip- 
tion in  many  instances  enables  the 
public  in  a  community  to  receive  a 
i|     desirable    program    which  would 

ii  otherwise  not  be  available  to  it. 

I-        "It  is  true  that  while  the  elec- 
!};    trical  transcription  is  a  form  of 
;!     recorded  program  it  has  the  tech- 
nical capability  of  program  repro- 
duction with  good  fidelity,  and  in 
addition     it  forms  an  economical 

j  means  of  bringing  high  grade  tal- 
i'j  ent  and  interesting  programs  not 
otherwise  available  to  the  broadcast 
listener  in  a  small  community.  Its 
continued  development  undoubted- 
ly will  have  an  influence  on  the 
future  program  and  economic 
phases  of  the  broadcast  structure 
and  should  be  of  particular  inter- 
est to  the  low  power  stations  in 
smaller  communities." 

Analyzing  the  present  technical 
structure,  Comdr.  Craven  said  that 

I     there  is  need  for  improvement  of 

'  physical  service  both  from  the 
standpoint  of  signal  intensity  to 
practically  all  areas  as  well  as 
from  the  standpoint  of  availability 
of  transmission  facilities  in  var- 
ious communities.  While  about  half 

!  the  area  and  90%  of  the  population 
of  the  continental  United  States 
has  radio  reception  of  some  char- 
acter both  day  and  night,  he  de- 
clared there  are  many  cities  and 
towns  which  do  not  have  transmis- 
sion facilities  of  their  own.  Re- 
capitulating data  in  his  original 
engineering  report,  he  pointed  out 
there  are  approximately  16,598  cit- 
ies or  towns  in  the  cjuntry  of 
which   614  with  a  population  of 


THAT  broadcasting  is  a  "billion 
dollar  industry"  was  emphasized  in 
the  social  and  economics  report  of 
Commissioner  T.  A.  M.  Craven,  on 
Jan.  24,  in  which  he  recommended 
far-reaching  changes  in  present 
regulatory  methods. 

Stressing  the  importance  of  giv- 
ing consideration  to  social  and  eco- 
nomic phases,  he  said  that  an  in- 
dication of  the  potentialities  of 
harm  or  good  which  may  result  in 
any  course  of  action  by  the  Com- 
mission may  be  understood  when  it 
is  realized  that  the  investment  in 
broadcasting  is  "several  billions  of 
dollars,  including  over  a  billion 
dollars  of  direct  investment  on  the 
part  of  the  public  in  receivers." 

The  best  evidence  that  can  be 
given  as  to  the  scope  of  the  indus- 
try, was  enumerated  as  follows : 

(1)  An  investment  of  45,000,000 
receivers  purchased  by  the  public 
at  a  conservatively  estimated  cost 
of  approximately  $30  per  receiver, 
which  amounts  to  an  investment  of 
$1,350,000,000.  In  1936  it  was  es- 
timated that  the  public  purchased 
8,000,000  receivers  at  an  estimated 
cost  of  $440,000,000. 

(2)  There  are  1,037  factories  en- 
gaged in  the  manufacture  of  re- 
ceivers, radio  vacuum  tubes,  radio 
parts,  transmitters,  and  sound 
equipment.  The  capital  investment 
in  these  factories  is  not  known  to 
this  Department  but  obviously  it 
runs  into  millions  of  dollars. 

(3)  There  are  more  than  4,000 
retailers  who  engage  exclusively  in 
the  business  of  selling  receivers  to 
the  public.  This  does  not  include 
thousands  of  other  retail  outlets 
which  also  handle  radio  receiving 
sets. 

(4)  It  is  common  knowledge  that 
talent,  including  comedians,  actors, 
singers,  composers,  publishers  of 
music,  etc.,  number  in  the  thous- 
ands. No  estimate  can  be  given  by 
this  Department  of  the  monetary 
investment  of  other  economic  fac- 
tors directly  charged  to  broadcast- 
ing and  involved  in  this  grouping. 

(5)  There  is  a  large  investment 


more  than  10,000  do  not  have  sta- 
tions of  their  own.  Of  these  471 
towns,  each  with  a  population  be- 
tween 10,000  and  25,000  and  143 
with  a  population  in  excess  of 
25,000,  are  without  radio  stations. 

But,  the  report  added,  of  these 
towns,  329  or  53.6%  are  within 
one  of  the  96  "metropolitan  dis- 
tricts" specified  by  the  Bureau  of 
the  Census,  and  each  district  has 
one  or  more  stations;  8  or  1.3% 
are  adjacent  or  contiguous  to 
larger  towns  which  have  a  sta- 
tion, while  166  or  27%  are  with- 
in the  2  millivolt  signal  of  an  exist- 
ing station  and  get  fairly  good  ser- 
give  technically.  The  remaining 
111,  or  18.1%  do  not  come  in  any 
of  these  categories. 

There  are  358  cities  and  towns 
in  the  continental  United  States 
which  have  only  one  station. 

Clear  Channels 

Aid  Rurfd  Listeners 

Strong  support  of  clear  chan- 
nels as  a  means  of  providing  good 
service  for  rural  listeners;  advo- 
cacy of  full-time  service  for  time- 
sharing stations  because  they  are 
generally  at  a  disadvantage  since 
the  community  is  able  to  receive 


in  transcriptions  and  radio  record- 
ings, of  which  this  Department  has 
no  specific  knowledge. 

(6)  There  are  thousands  of  ser- 
vice men  with  their  offices  and 
shops  dependent  upon  broadcast- 
ing, and  who  engage  in  a  business 
of  several  hundreds  of  thousands 
of  dollars.  In  1936,  approximately 
$75,000,000  was  estimated  to  have 
been  spent  on  servicing  radio  sets. 

(7)  Both  transmitting  stations 
and  most  all  radio  receivers,  par- 
ticularly those  in  the  cities,  re- 
quire power  equipment.  This  in- 
volves the  electrical  manufactur- 
ing industry  as  well  as  the  power 
industry.  We  have  no  figures  to 
show  the  exact  amounts  invested, 
but  it  is  common  knowledge  that 
the  amount  is  not  small.  In  1936, 
$150,000,000  was  estimated  to  have 
been  spent  for  electricity  for  re- 
ceivers. 

(8)  It  is  common  knowledo'e  that 
advertising  agencies  and  the  men 
usually  employed  by  these  agen- 
cies, engage  in  radio  business  to  a 
large  and  profitable  extent.  We  are 
unable  to  state  specifically  the  total 
amount  invested,  though  in  1935 
advertising  agencies  handled  $63,- 
307,000  of  the  medium's  total  bus- 
iness. 

(9)  It  is  common  knowledge 
that  various  organizations,  both 
those  having  national  scope  as  well 
as  those  having  local  scope,  pay 
money  for  the  benefits  of  broad- 
casting and  secure  returns  there- 
from in  augmented  sales  of  their 
merchandise.  While  the  money  ex- 
pended by  those  organizations  is 
shown  in  part  of  this  report,  no 
knowledge  of  the  benefits  received 
therefrom  is  known  to  us. 

(10)  There  have  been  over  forty 
millions  of  dollars  invested  directly 
in  broadcasting  stations  and  sev- 
eral millions  expended  each  year 
in  the  operation  of  these  stations. 

(11)  $6,578,956  was  expended  by 
broadcasters  in  1936  for  telephone 
"private  line  service"  and  for 
wires,  which  are  especially  ad- 
justed technically  for  this  service. 


continuity  of  programs,  and  the  de- 
sirability of  equitable  distribution 
of  facilities  among  the  stations 
were  emphasized  in  describing  the 
present  technical  structure. 

Based  on  the  evidence,  the  Cra- 
ven report  concluded  that  the  best 
method  of  obtaining  equitable  dis- 
tribution of  facilities  to  various 
communities  within  a  state  is  to 
adopt  a  general  rule  that  if  a  fa- 
cility is  to  be  licensed  in  a  commu- 
nity "it  should  be  adequate  to  serve 
that  community  and  its  sphere  of 
economic  and  social  influence."  The 
criterion  of  whether  a  certain  class 
of  station  should  be  assigned  to  a 
particular  community,  the  report 
added,  "must  take  into  considera- 
tion the  ability  of  the  community 
and  its  social  and  economic  sphere 
of  influence  to  support  a  radio  sta- 
tion in  such  a  manner  that  it  can 
render  efficiently  a  good  service." 

Regarding  the  establishment  of 
a  "quota  system"  to  govern  distri- 
bution of  facilities,  the  report  said 
this  has  not  proved  feasible  in  the 
past.  It  was  suggested  that  if  the 
Commission  desires  to  establish 
some  mathematical  yardstick  to  in- 
dicate the  relative  distribution  of 
facilities,  it  use  this  yardstick  sole- 


ly as  an  administrative  guide  rath- 
er than  the  basis  of  decision  in  i 
individual  cases."  ; 

Procedure  suggested  for  improv- 
ing physical  service  was  that  of 
adopting  a  policy  of  encouraging 
the  improvement  of  existing  sta- 
tions where  needed,  plus  addition 
of  new  stations  without  improving 
existing  ones,  all  to  be  done  in  an 
evolutionary  manner  upon  individ-  ' 
ual  consideration  of  applications.  ' 
Aimless  multiplication  of  facilities,  ' 
either  by  unjustified  increases  in 
power  or  unjustified  licensing  of 
new  stations  "must  tend  toward  a  ' 
progressive  subdivision  of  the  ra-  ; 
dio  audience,"  Comdr.  Craven  said,  j 
"If  this  were  carried  too  far  the 
net  result  might  be  the  loss  of  de- , 
sirability  of  radio  broadcasting  as  a 
medium  for  those  who  use  or  sup-  - 
port  it,  and  thereby  result  in  a  de- 
terioration of  program  service  to 
the  public  as  rendered  under  the 
American  system." 

Programs  Are  Termed  ' 

Basically  Sound 

On  the  subject  of  programs,  the  ' 
Craven  report  said  that  while  the  i 
Engineering  Department  feels  it  is 
unable  because  of  lack  of  accurate  i 
statistics,  to  analyze  in  detail  the 
value  of  the  existing  program  ser- 
vice, and  while  it  recognizes  the^ 
need  of  improvement,  "we  never- ' 
theless  hold  the  view  that  all  things 
considered  the  program  service  ren- ' 
dered  under  the  American  system  * 
is  basically  sound.  The  weight  of  ' 
the  evidence  revealed  that  stations  I 
not  affiliated  with  the  networks  and  ' 
more  particularly  local  stations,  en- 
counter the  greatest  difficulty  in ' 
procuring  programs  having  a  sus- ' 
tained  public  interest.   The  high 
costs  involved  in  program  produc- 
tion largely  are  held  responsible 
and  in  no  few  instances,  lack  of 
organization  is  a  contributing  fac-  [ 
tor." 

To  aid  the  FCC  in  its  future  i 
determination  of  station  distribu-  I 
tion,  Comdr.  Craven  included  in  his  j 
report  a  breakdown  of  the  charac-  | 
ter  of  licensees.  This  showed  that  i 
chain  companies  owned  27  stations 
or  only  3.86%  of  the  aggregate, 
that  newspapers  or  affiliates  have 
an  aggregate  of  196  stations  (as 
of  June,  1937)  or  28%.  Other  spec- 
ial groups  ranged  from  less  than  i 
1%  to  nearly  5%,  the  latter  figure 
being  educational  institutions. 

In  the  clear  channel  and  high 
power  regional  channel  brackets, 
the  chain  companies  held  15  sta- 
tions or  25%  of  the  total,  news- 
paper and  affiliates  16  or  26.7%  of 
the  total,  and  manufacturers  of  ra- 
dio and  electrical  equipment  8,  or  j 
13.33%.  I 

In  a  discussion  of  radio  reve- 
nues and  how  stations  secure  reve- 
nue for  their  operation,  the  report 
stated  that  while  it  is  a  fact  that 
advertisers  render  the  bulk  of  fi- 
nancial support  to  stations,  it  is 
also  a  fact  that  station  licensees 
have  the  responsibility  of  render- 
ing a  service  which  is  acceptable  j 
to  the  public.  "In  other  words," 
said  Comdr.  Craven,  "broadcasting 
stations  are  not  licensed  by  the 
United  States  Government  for  the 
sole  benefit  of  advertisers  and  if 
the  latter  are  to  secure  the  best 
return  for  their  use  of  radio,  it 
would  appear  essential  that  they  as  ; 
well  as  the  station  licensees,  recog-J 
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•iize  the  advantages  of  the  good- 
iill  of  the  public  in  sustaining  in- 
jxest  in  radio.  Therefore,  in  the 
udy  which  would  be  made  by  the 
.ommission,  the  objective  should 
U  to  ascertain  ways  and  means  to 
iromote  improved  methods  of  uti- 
izing  radio  particularly  with  re- 
/)ect  to  the  acceptability  by  the 
Jiiblic  of  advertising  content  and 
mtinuity,  as  well  as  the  balanc- 
\ig  of  program  rendition." 
J  Regarding  financial  support  of 
'j  ;ations,  Comdr.  Craven  relied 
urgely  upon  the  report  of  the  Bu- 
.;au  of  the  Census  published  in 
■ctober  1936,  based  on  1935  fiscal 
lata.  The  influence  of  networks  on 
,;ation  revenues  was  shown  effec- 
vely  by  the  returns,  it  was 
jTOUght  out.  Station  revenues, 
jased  on  these  returns,  indicated 
|iat  they  increased  or  decreased  as 
:ie  result  of  joining  or  leaving  a 
etwork.  The  report  also  showed 
jiat  station  revenues  increase  in 
jroportion  to  the  size  of  the  com- 
lunity  in  which  they  are  located. 

effect  of  Signals 
'rom  Distant  Stations 

After  analyzing  the  Census  re- 
ort,  Comdr  Craven  concluded: 
"It  can  be  seen  readily  that  if 
station  has  high  power,  network 
-  ffiliation,  and  is  located  in  a  large 
,ity,  it  is  in  an  extremely  advan- 
■  iigeous  position  with  reference  to 
ross  revenue.  It  should  be  borne 
1  mind,  however,  that  the  operat- 
ig  costs  of  such  stations  are  high, 
letwork  affiliations  also  appears  to 
xert  a  strong  influence  in  attract- 
ig  national  and  regional  non-net- 
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work  business  to  stations,  while 
power  and  particularly  location  in 
the  market  affect  average  local 
time  sales  of  difference  classes  ol 
stations." 

In  a  protracted  discussion  of 
competitive  factors  in  broadcast- 
ing, the  Craven  report  said  that 
whether  the  presence  of  a  signal 
from  a  distant  high  power  station 
affects  adversely  the  income  of  a 
low  power  local  station  in  a  rela- 
tively small  community,  cannot  be 
shown  conclusively  from  the  testi- 
mony. It  is  noted,  however,  he  said, 
that  the  vast  majority  of  income 
accruing  to  lower  power  local  sta- 
tions is  obtained  from  local  busi- 
ness while  the  high  power  stations 
generally  obtain  much  of  their  rev- 
enue from  national  advertising. 


The  Department,  the  report  con- 
tinued, is  aware  that  competition 
"is  the  doctrine  of  this  country  and 
with  this  doctrine  we  are  in  hearty 
accord  because  in  most  instances  it 
has  resulted  in  improved  service." 
Declaring  there  may  be  a  point  at 
which  competition  becomes  destruc- 
tive and  results  in  impaired  ser- 
vice, the  report  said  that  a  study 
of  the  economic  data  with  refer- 
ence to  broadcasting  stations  in  the 
same  community  is  desirable  to  as- 
certain whether  improved  or  im- 
paired service  results  from  addi- 
tional competition. 

"With  respect  to  competition  be- 
tween classes  of  stations,  the  En- 
gineering Department  feels  that  its 
proposed  reclassification  of  stations 
well  affords  a  basis  for  ultimately 
securing  the  maximum  equalization 
from  a  class  competitive  standpoint 
consistent  with  technical  develop- 
ment. Also  our  recommendations 
to  raise  the  power  of  the  existing 
smaller  power  stations,  where  tech- 
nically feasible,  so  that  they  can 
render  an  adequate  service  to  the 
communities  in  which  they  exist, 
combined  with  the  increase  in  the 
number  of  classes  of  stations,  will 
permit  a  more  equal  basis  of  com- 
petition for  stations  serving  eco- 
nomic entities  of  similar  propor- 
tions. It  is  our  opinion,  based  upon 
the  evidence,  that  if  a  station  has 
a  sufficient  signal  intensity  over 
the  area  in  which  the  population 
of  the  community  resides  and  has 
a  good  program,  its  economic  sup- 
port need  not  be  destroyed  by  a 
station  of  any  class  in  another  com- 
munity, provided  there  is  not  too 
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great  a  differential  in  kilowatt 
power,  or  by  a  station  of  any  class 
in  the  same  community,  if  that 
community  has  sufficient  resources 
to  support  two  or  more  stations 
rendering  a  good  program  service. 

National  Business 

For  IS  on- Affiliates 

"With  respect  to  competition  be- 
tween networks  on  the  one  hand 
and  stations  on  the  other,  the  evi- 
dence shows  that  a  station  which 
is  on  a  network  has  a  distinct  ad- 
vantage over  a  station  which  is  not 
on  a  network.  Naturally,  two  sta- 
tions in  the  same  city  cannot  ren- 
der an  improved  service  if  both 
use  the  same  network  program. 
Where  a  station  exists  in  a  smaller 
community  and  is  not  on  a  net- 
work, and  the  same  community  is 
served  by  a  higher  power  network 
station  at  a  distance,  it  is  prob- 
able that  the  smaller  station  will 
not  receive  much  revenue  from  na- 
tional accounts. 

"Therefore,  at  least,  one  other 
improvement  which  seems  to  be 
clearly  indicated  in  so  far  as  com- 
petition between  networks  and 
those  not  affiliated  with  networks 
is  concerned,  is  that  involved  in  or- 
ganized efforts  on  the  part  of  the 
non-affiliated  stations  to  secure  na- 
tional business.  That  this  improve- 
ment is  under  way  is  indicated  by 
the  testimony  of  some  of  the  wit- 
nesses at  the  hearing.  Also  in  this 
connection  there  seems  to  be  a  ten- 
dency for  the  formation  of  addi- 
tional regional  networks  and  the 
greater  utilization  of  transcribed 
programs  which,  from  an  economic 
standpoint,  should  tend  to  improve 
the  existing  situation  of  non-net- 
work stations." 

Regarding  charges  for  telephone 
lines,  the  Craven  report  said  that 
it  is  possible  that  this  is  one  of  the 
items  which  enters  into  the  cost  of 
program  production  and  that  con- 
sideration should  be  given  to  a 
study  "with  the  view  of  determin- 
ing the  responsibleness  thereof." 

"If  accurate  statistical  data  re- 
garding income  and  expense  were 
made  available  as  suggested  by  this 
Department,  the  Commission  would 
be  in  a  far  better  position  than  at 
present  to  gauge  net  profits  of  var- 
ious classes  of  stations  in  various 
communities,  and  thus  could  see 
more  clearly  the  action  to  be  taken 
with  respect  to  improvement  in 
service  to  the  public  insofar  as 
this  service  is  affected  by  the  com- 
petitive situation  in  broadcasting. 
However,  in  this  connection,  the 
data  with  respect  to  markets  and 
purchasing  power  of  communities 
should  not  be  neglected." 

Emphasizing  the  need  of  addi- 
tional social  and  economic  data, 
Comdr.  Craven  said  that  the  some 
half  million  words  of  testimony  at 
the  Oct.  5  hearing  along  with  the 
numerous  exhibits,  were  analyzed 
but  that  it  appeared  that  much  of 
the  testimony  of  an  economic  char- 
acter were  assertions  rather  than 
conclusive  factual  data  secured 
from  reliable  sources  and  therefore 
great  weight  could  not  always  be 
given  to  the  testimony. 

Studies  of  the  Commission  files 
made  in  collaboration  with  the  Ac- 
counting Department  likewise  did 
not  yield  information  upon  which 
great  reliance  could  be  placed.  On 
the  other  hand,  the  report  said,  the 
investigation  showed  that  signifi- 
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cant  information  not  only  was 
lacking  but  that  also  the  aggre- 
gate "is  so  misleading  as  to  make 
the  figures  dangerous  for  use  in 
drawing  conclusions."  This  was 
not  the  fault  of  broadcasters  mak- 
ing the  returns,  but  rather  defects 
in  the  questions  which  evidently 
were  designed  for  a  purpose  differ- 
ent from  that  desired  today. 

Defects  in  Forms 

For  License  Renewals 

"For  example,  among  the  various 
defects  the  information  requested 
in  the  renewal  of  license  forms 
requires  no  proper  cost  analy- 
sis— requires  no  accounting  on  an 
annual  basis,  and  renresents  only 
partial  income  and  incomplete  cash 
outlays  for  an  average  month  dur- 
iner  the  preceding  license  period, 
and  there  was  no  way  provided  for 
separating  station  functions  from 
the  other  business  of  licensees  and 
no  way  to  affiliate  station  income 
from  different  sources  or  to  deter- 
mine the  true  cost  of  individual 
station  program  rendition.  For 
these  reasons,  the  Department  con- 
siders the  financial  information  ob- 
tained from  the  renewal  of  license 
files  of  the  Commission  as  evi- 
dence to  which  logically  no  weight 
can  be  given." 

Retention  of  an  economic  expert 
is  the  most  important  single  factor 
in  procurement  and  analyzing  of 
desired  information,  said  the  Cra- 
ven report.  He  declared  the  De- 
partment is  impressed  with  the  de- 
sirability, if  not  the  necessity,  of 
the  Commission  organizing  better 
methods  to  secure  statistical  data 
of  a  social  and  economic  charac- 
ter, "and  having  available  an  ex- 
pert to  advise  on  the  interpretation 
of  such  data.  The  Engineering  De- 
partment commends  most  strongly 
for  the  consideration  of  the  Com- 
mission a  procedure  which  will  en- 
able the  Commission  to  follow 


more  closely  the  trends  of  indus- 
try so  as  to  be  in  a  logical  posi- 
tion to  interpret  social  and  econom- 
ic effects  on  a  national  scale." 

In  outlining  suggestions  for  im- 
provements in  the  procedure  of  se- 
curing information,  including  re- 
vision of  existing  forms  for  re- 
newal of  licenses,  revision  of  exist- 
ing log  forms,  organization  of  the 
Commission  staff  so  it  will  be 
geared  to  handle  such  information, 
cooperation  with  various  trade  as- 
sociations and  other  interested  or- 
ganizations, and  utilization  o  f 
available  sources  of  information, 
the  Craven  report  said  that  these 
suggestions  need  not  be  costly  to 
the  Commission.  The  Accounting 
Department  is  already  equipped  to 
do  much  of  the  statistical  tabula- 
tion, he  said.  "The  only  additional 
expense  that  may  be  entailed  in 
carrying  out  these  recommenda- 
tions is  the  employment  of  one  ad- 
ditional accounting  expert  in  the 
Accounting  Department  who  will 
be  familiar  with  broadcasting  and 
economic  status  and  who  would  co- 
ordinate all  social  and  economic 
statistical  data  coming  direct  to 
the  Commission,  or  to  the  Commis- 
sion through  trade  associations, 
and  who  would  advise  the  Broad- 
cast Division  relative  to  practical 
interpretation  thereof." 

Sees  Need  For 

25  Clear  Channels 

Discussing  the  conclusion  that 
there  should  be  at  least  25  clear 
channels,  Comdr.  Craven  said  tech- 
nical limitations  require  at  least 
that  number  properly  distributed 
throughout  the  nation.  "Further- 
more, if  the  power  of  clear  chan- 
nel stations  is  not  to  be  in  excess 
of  50  kw.,  it  is  absolutely  certain 
that  from  a  technical  standpoint  25 
of  these  stations  properly  distrib- 
uted is  the  minimum  which  is  cap- 
able of  rendering  service  to  remote 


areas,  if  these  remote  areas  are  tc 
have  adequate  program  service  a  ' 
night;  even  with  power  greatly  h\ 
excess  of  50  kw.,  25  such  stations' 
will  fall  short  of  providing  all  re 
mote  areas  with  an  adequate  signa 
by  day  but  the  increased  powei 
will  reduce  the  areas  not  now  re 
ceiving  service."  He  added  tha' 
from  a  technical  standpoint  anj 
power  less  than  50  kw.  would  con 
stitute  a  "wasteful  use  of  a  fre- 
quency because  there  appears  to  bt 
too  much  of  a  demand  for  facili., 
ties  for  local  self-expression  to  jus-; 
tify  the  designation  of  a  frequencj: 
as  a  clear  channel  throughout  th( 
nation  for  a  single  station  of  lo^i 
power." 

Regarding  the  recommendatior^ 
for  permissive  power  increases  foj 
regionals  and  locals,  with  the  for-; 
mer  to  increase  from  1,000  to  5,.: 
000  at  night  and  locals  from  10{ 
to  250  watts,  the  Craven  report 
said  this  move  would  provide  bettei 
service  to  the  public  where  a  greatj 
er  signal  intensity  is  required.  D&' 
daring  the  evidence  seems  conclu- 
sive  that  individual  increases  ir 
power  of  these  stations  are  fea&' 
ible,  both  technically  and  economi-' 
cally,  he  added,  however,  that  tc! 
make  blanket  increases  in  powei' 
"is  foolhardy  from  the  standpoint 
of  general  good  of  broadcasting 
service  in  rendering  service  to  thfe 
public." 

The  Commission,  he  said,  shoulc. 
keep  control  over  the  situation  ir 
order  that  a  general  equalizatior' 
can  be  accomplished  in  accord  witl 
sound  engineering  and  economies' 
Therefore,  he  recommended  each  in-' 
dividual  application  should  be  heart 
publicly  and  granted  only  upor 
condition  such  increase  is  needed  ir 
the  community,  is  technically  fea-^ 
sible  and  economically  sound,  as 
well  as  affords  the  use  of  the  fre-i 
quency  in  question  throughout  the- 
nation  in  a  manner  which  will  serve 
the  greatest  good  for  the  greatest 
number." 

In  suggesting  procedure  for  ac- 
complishing the  proposed  changes 
Comdr.  Craven  recommended  thai 
the  Broadcast  Division  [now  thti 
entire  Commission]  proceed  at 
once  with  consideration  of  his  re-^ 
port,  in  conjunction  with  the  engi- 
neering report  made  just  a  yeai 
ago  and  instruct  the  necessary  de- 
partments to  prepare  changes  ir 
existing  regulations  in  accord  with 
the  decision  reached. 

It  is  an  established  fact  that 
these  changes  already  are  being  un- 
dertaken, in  the  light  of  the  engi-^ 
neering  report  and  of  the  agree- 
ment reached  at  Havana.  When  th^ 
new  regulations  have  been  ap- 
proved, he  continued,  they  shoulc 
be  published  and  interested  par- 
ties notified  to  file  objections.  li 
any  party  considers  his  interests 
adversely  affected,  the  Commission 
can  hold  hearings  on  the  objections 
if  deemed  advisable.  After  sucl 
hearings  on  the  proposed  rules,  tht 
Commission  can  make  such  changes 
as  it  deems  advisable  and  then  pro- 
mulgate the  new  rules. 

"When  such  action  is  finally' 
taken,  the  Commission  should  pro- 
ceed foi'thwith  to  dispose  of  indi- 
vidual applications  on  the  basis  ol 
merit  of  the  evidence  presented  and 
in  accord  with  sound  engineering 
sound  economics  and  a  logical  in- 
terpretation of  social  requirements 
and  effects  in  the  public  interest." 
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laliforniaNetwork 
rill  Add  Stations 

TMS  Will  Join  by  March  1; 
Jjur  New  Accounts  Signed 

ITH  four  new  accounts  starting- 
January,  the  California  Broad- 
sting  System,  recently  reorgan- 
fed  under  the  auspices  of  the  Mc- 
I.atchy  radio  interests,  expects  to 
:5)and  further  within  the  next  few 
.  onths  by  adding  more  stations. 
iy  March  1  it  will  add  KTMS,  new 
dl-time  regional  in  Santa  Bar- 
,.lira  recently  licensed  to  the  Santa 
)^7-bara  News  and  Press,  bring- 
g  to  eight  the  total  number  of 
.3  outlets. 

.  KFOX,  Long  Beach,  was  recently 
(ided  to  the  hookup,  which,  after 
'jie  breakup  of  the  Hearst-McClat- 
iiy  group,  included  the  four  Mc- 
latchy  stations — KFBK,  Sacra- 
mento; KMJ,  Fresno;  KWG,  Stock- 
I  m ;  KERN,  Bakersfield  —  and 
i.YA,  San  Francisco,  and  KFWB, 
Jlollywood. 

'         Accounts  are  Signed 

jl  Howard  Lane,  general  manager 
f  the  network,  was  in  the  East  in 
liter  January  and  returned  to  his 
acramento  headquarters  Jan.  31. 
[e  announced  the  signing  of  E. 
riffith  Hughes  Inc.,  Rochester,  N. 
i'.  (Kruschen  salts)  for  five  tran- 
n^bed  versions  of  Dr.  Friendly 
'eeldy  on  the  network,  Mondays 
irough  Fridays,  2:45-3  p.  m. 
jPST),  starting  Jan.  31.  Show  is 
j  reduced  by  Transamerican  and 
(laced  through  Stack-Goble  Adv. 
i(.gency.  New  York. 

On  Jan.  30,  Progressive  Optical 
jystem,  Fresno,  California  chain  of 
ptometry  establishments,  started  a 
lusical  show  for  52  weeks.  Sun- 
ays,  4-4:30  p.  m.,  placed  through 
Jlied  Advertising  Agencies,  San 
'rancisco. 

Two  other  52-week  contracts 
tarted  earlier  in  January  were 
.ady  Alycia  Beauty  Products  and 
lollywood  Health  &  Beauty  Mag- 
zine,  San  Francisco  (cosmetics 
nd  magazine)  and  the  Voters 
ouncil,  San  Francisco.  Former  ac- 
ount  comprises  talks  heard  Mon- 
ays,  Wednesdays  and  Fridays, 
:  30-9: 45  a.  m.,  and  latter  is  also 
alks  Sundays,  5-5:45  p.  m.  Both 
ceounts  are  placed  by  Frank  E. 
lox,  San  Francisco. 


tLL  OF  the  22  participating  spon- 

ors  of  Alfred  W.  McCann  Jr.,  food 
tommentator  of  WOR,  Newark,  met 

im  simultaneously  for  the  first  time 
..'hen  they  gathered  Jan.  24  at  the 

Lmerican  Canners  Convention  in  Chi- 

ago. 


Midwest  Agencies,  Stations, 
Educational  Institutions 
• 

540  N.  MICHIGAN  AVE. 
Is  Our  New  Location 
Beginning  Feb.  1 


Phone  or  wire  your 
recording  needs  to: 


PRESTO'S 


Midwest  Factory 
Representative 


BROCK-FORSYTHE  CO. 

540  N.  MICHIGAN  AVE. 
CHICAGO    •  ILL. 
Superior  3881 


PUPPET  OPERA 

Hospital  Uses  Marionettes 
 With  NBC  Program 


SYNCHRONIZED  to  the  NBC 
broadcast  Saturday  afternoon 
from  the  Metropolitan  Opera,  a 
marionette  show  in  a  miniature 
reproduction  of  the  Metropolitan 
stage  was  seen  and  hear  d  by 
inmates  of  St.  Vincent's  Hos- 
pital, New  York,  on  Jan.  22.  The 
first  two  acts  of  the  Barber  of 
Seville  was  reproduced  with  com- 
plete success  before  an  audience  of 
patients,  nurses,  doctors  and  nuns. 

There  were  seven  10-inch  dolls 
in  the  miniature  performance, 
wearing  costumes  identical  with 
those  in  the  opera.  The  idea  came 
from  Gerry  Lewis,  daughter  of 
Earle  R.  Lewis,  assistant  general 
manager  of  the  Metropolitan.  She 
interested  John  Charles  Thomas 
and  Lily  Pons  in  the  project,  and 
they  cooperated  wholeheartedly. 
They  sang  the  leads  in  the  per- 
formance. 

Mr.  Lewis,  asserting  this  was 
the  first  time  radio  had  been  syn- 
chronized to  a  puppet  show,  de- 
clared it  was  "a  jump  ahead  of 
television,"  and  said  he  hoped  the 
idea  would  spread  across  the  coun- 
try into  small  towns. 

Press  Wireless  Tariff 

PRESS  WIRELESS  Inc.,  radio 
communications  subsidiary  of  sev- 
eral newspapers  and  press  associa- 
tions, has  filed  a  tariff  with  the 
FCC,  effective  Jan.  29,  for  its  for- 
eign address  broadcast  reception 
radiotelephone  service.  The  mini- 
mum charge  for  a  reception  period 
is  $10,  with  $5  setup  charge  and 
25  cents  for  each  minute.  It  was 
said  at  the  FCC  that  Press  Wire- 
less serves  Mutual  Broadcasting 
System,  of  which  WGN,  Chicago, 
is  a  part.  The  Chicago  Tribune, 
operating  WGN,  is  an  important 
stockholder  in  Press  Wireless.  The 
address  program  reception  service 
speoifies  that  Press  Wireless  will 
receive  foreign  broadcasts  but  with 
no  guaranty  from  the  foreign  end. 
In  this  country,  however,  it  guar- 
antees the  quality  to  its  subscriber. 
The  foreign  program  is  relayed  by 
land  line  from  the  Press  Wireless 
receiving  station  to  the  broadcast 
stations. 


New  Court  Sponsor 

IRONIZED  YEAST  Co.,  Atlanta, 
Ga.,  has  assumed  sponsorship  of 
John  J.  Anthony's  Good  Will 
Court,  which  has  been  heard  on 
Mutual  and  Inter-City  networks 
for  Macfadden  Publications  Inc., 
New  York  {True  Story).  The  pro- 
gram originates  at  WMCA,  New 
York,  and  is  broadcast  to  4  Mutual 
and  10  Inter-City  stations.  Agency 
for  both  accounts  is  Ruthrauff  & 
Ryan,  New  York. 


Wheeler-McNinch  Confer 

SENATOR  WHEELER  (D-Mont.), 
chairman  of  the  Interstate  Com- 
merce Committee  in  which  radio 
legislation  originates,  and  Chair- 
man McNinch  of  the  FCC,  con- 
ferred Jan.  25  on  FCC  activities. 
While  no  statement  was  forthcom- 
ing from  either,  it  is  understood 
that  broadcasting  matters  were  dis- 
cussed, particularly  in  connection 
with  future  policy.  Senator  Wheeler 
has  been  an  outspoken  critic  of 
superpower  and  of  purported  "mo- 
nopoly" in  broadcasting.  Both  of- 
ficials will  address  the  NAB  con- 
vention in  Washington. 


THIS  PRESTO  JR.  RECORDER 


NOT  a  high  fidelity  recorder  you  understand.  We  reserve 
that  title  for  our  larger  equipment  But  when  you  cut  a 
Presto  Green  Seal  disc  on  the  lunior,  you  get  one  of  the  quietest 
records  you  ever  heard  and  the  quality  of  voice  reproduction 
is  so  good  that  no  one  but  your  engineer  will  know  that  it 
isn't  a  direct  pickup. 

A  useful  little  iob  for  recording  spot  annotincements,  man  on 
the  street  stuff,  or  interviews  with  some  of  yotu  sponsors  and 
their  customers.    Is  it  not? 

But  a  word  of  warning.  If  you  happen  to  get  one  of  these 
Presto  Ir.  recorders  at  yotir  statioa.  keep  your  eye  on  it  when 
the  boss  is  around.  The  first  thing  you  know  he'll  take  it 
home — to  horse  around  a  bit  with  his  friends  or  perhaps  to 
record  a  few  of  the  station  programs  off  the  oir.  And  that's  the 
last  youll  see  of  Junior. 

However,  the  Presto  JuniM  costs  only  $149.00.  And  don't  let 
that  worry  you  because  with  the  machine,  we  send  you  a 
folder  telling  how  other  stations  have  made  the  lunior  pay 
for  itself  in  a  jiffy. 

For  a  free  demonstration  of  the  Presto  Ir.  at  your  station 
MAIl  COUPON  TO 


PRESTO 


RECORDING  CORPORATION 

147  West  19th  street,  New  York,  N.Y. 


Gentlemen: 

Have  yotir  salesmen  show  us  the  Presto  Jr.  Recorder. 
NAME  


ADDRESS   j 

j   CITY  STATE  -   ^ 
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WITH  HAIR  DOWN — And  fire  in  eye,  27  sales  directors  and  executives  from  22  stations  in  Missouri,  Iowa 
and  Nebraska,  met  in  Kansas  City  Jan.  20  to  discuss  the  problems  of  Broadcast  Sales  Directors,  District 
No.  9.  Standing  (1  to  r)  are:  R.  L.  Rose,  KWOS,  Jefferson  City,  Mo.;  Herb  Hollister,  KANS,  Wichita,  Kan.; 

D.  J.  Poyner,  WMBH,  Joplin,  Mo.;  Gardner  Reams,  WDAF,  Kansas  City;  J.  C.  Rapp,  KMA,  Shenandoah, 
Iowa;  Owen  M.  Balch,  KWOS,  Jefferson  City,  Mo.;  L.  0.  Fitzgibbons,  CSBS,  Omaha  -  Lincoln;  Paul 
Hamman,  KFAB-KOIL,  Omaha-Lincoln;  M.  H.  Straight,  WHB,  Kansas  City;  Clark  Luther,  WOC,  Davenport, 
Iowa;  Craig  Lawrence,  KSO-KRNT,  Des  Moines;  Don  E.  Inman,  WMT,  Cedar  Rapids;  Hale  Bondurant, 
WHO,  Des  Moines;  Jack  Neil,  KCMO,  Kansas  City;  Ralph  Foster,  KWTO-KGBX,  Springfield,  Mo.;  John 

E.  Pearson,  KWTO-KGBX,  Springfield.  Seated  (1  to  r)  are:  Glenn  Griswold,  KFEQ,  St.  Joseph,  Mo.;  J.  Leslie 
Fox,  KMBC,  Kansas  City;  Owen  H.  Balch,  KCKN,  Kansas  City,  Kan.;  Ed  Dennis,  WHB,  Kansas  City;  Ellis 
Atteberry,  KCKN,  Kansas  City,  Kans.;  Jack  Todd,  KANS,  Wichita;  Ken  Church,  KMOX,  St.  Louis;  Howard 
O.  Peterson,  WOW,  Omaha;  John  J.  Gillin,  Jr.,  WOW.  '^^'iha;  Edward  W.  Hamlin,  KSD,  St.  Louis;  Ed 
Cunniff,  KOAM,  Pittsburg,  Kans.  J.  Leslie  Fox,  of  KMBC,  conducted  the  meetings. 


Midwestern  Group 
Debates  Problems 

SALES  policy  and  sales  promo- 
tion problems  occupied  the  time 
and  attention  of  sales  directors  and 
executives  from  22  stations  when 
members  of  the  Broadcast  Sales 
Directors,  District  No.  9,  comprised 
of  Missouri,  Iowa  and  Nebraska, 
met  in  Kansas  City  on  Jan.  20. 

Sessions  conducted  under  the  di- 
rection of  J.  Leslie  Fox,  sales  di- 
rector of  KMBC,  included  a  panel 
on  "National  Sales"  headed  by  Ken 
Church,  sales  manager  of  KMOX, 
St.  Louis;  on  "Local  Sales"  pre- 
sided over  by  Paul  Hamman, 
KFAB-KOIL,  Omaha,  and  on 
"Sales  Promotion  Problems,  Local 
and  National"  discussed  by  M.  F. 
Allison,  promotion  and  publicity 
head,  KMBC,  Kansas  City.  During 
the  afternoon  session  another  pa- 
per was  read  by  John  J.  Gillin  Jr., 
general  manager  of  WOW,  Omaha, 
entitled  "Increasing  Spot  Busi- 
ness". 

Mr.  Fox  expressed  extreme  grati- 
fication at  the  results  of  this  dis- 
trict meeting.  "The  small  district 
meeting  is  the  answer,  so  far  as 
the  Sales  Directors  are  concerned. 
Everybody  felt  free  to  speak  on 
problems  of  his  own  organization, 
of  his  competitors,  and  of  the  in- 
dustry as  a  whole.  In  other  words, 
everybody  got  their  hair  down  in 
a  good  old-fashioned  'talk  fest'  and 
it  was  well  worth  the  time  and  ef- 
fort it  took  to  get  the  boys  to- 
gether," he  said.  Several  resolu- 
tions were  passed  which  will  be 
transmitted  to  the  national  conven- 
tion through  the  steering  commit- 
tee. 


Discs  for  Riverbank 

RIVERBANK  CANNING  Co., 
Riverbank,  Cal.  (tomato  paste), 
has  started  a  new  series  of  tran- 
scriptions of  the  quarter-hour  pro- 
gram, Zeke  Manners  and  his  Gang, 
on  an  enlarged  list  of  stations.  The 
company  also  participates  in  Alan 
Courtney's  Joymakers  program  on 
WNEW,  New  York.  Stations  car- 
rying the  discs,  which  started  Jan. 
10,  are  WCBM  WPRO  WIP  WCOP 
WWSW  WGR  WDRC  WFBL 
KLZ  KMBC  WGY.  Agency  is 
Klinger  Adv.  Agency,  New  York. 


Taft  Buys  Into  KRKO 

ARCHIE  TAFT  Jr.,  associated 
with  Louis  Wasmer  in  the  owner- 
ship of  KOL,  Seattle,  was  disclosed 
as  purchaser  of  30%  interest  in 
KRKO,  Everett,  Wash.,  in  an  ap- 
plication for  assignment  of  license 
filed  with  the  FCC  Jan.  19.  Lee 
E.  Mudgett,  operator  of  the  sta- 
tion, one  of  the  few  50  watters 
in  the  country,  which  shares  time 
on  1370  kc.  with  KEEN,  Seattle, 
applied  for  transfer  to  the  Ever- 
ett Bi-oadcasting  Co.  Inc.,  in  which 
Mr.  Everett  would  retain  35%  of 
the  stock  while  F.  A.  Clanton,  at- 
torney and  business  man,  would  ac- 
quire 35%  and  Mr.  Taft  would 
take  over  30%.  The  amounts  in- 
volved were  not  disclosed.  Mr.  Taft 
is  president  and  manager  of  KOL, 
in  which  he  holds  48.8%  of  the 
stock  while  Mr.  Wasmer,  operator 
of  KGA  and  KHQ,  Spokane,  owns 
42.3%. 


Wilson  Sells  KGIW 

SALE  of  KGIW,  Alamosa.  Colo., 
to  John  L.  Dier  and  William  A. 
Dier,  publishers  of  the  Alamosa 
Daily  Courier,  was  disclosed  Jan. 
19  in  an  application  for  transfer 
of  license  filed  with  the  FCC,  which 
must  confirm  the  sale  before  it  is 
effected.  The  station  is  owned  by 
Leonard  E.  Wilson,  chief  owner 
of  KIDW,  Lamar,  and  KOKO,  La 
Junta,  both  in  Colorado,  the  latter 
station  having  first  started  opera- 
tion last  June  as  a  new  outlet. 
KGIW  operates  with  100  watts  on 
1420  kc.  The  amount  involved  was 
not  disclosed. 


Boost  for  WCAO 

SPECIAL  temporary  authority  to 
operate  with  increased  power  of 
1,000  watts  for  30  days  to  counter- 
act interference  caused  by  CMQ, 
Havana,  was  given  WCAO,  Balti- 
more, Jan.  21,  by  the  FCC.  The 
station,  formerly  operating  on  880 
kc.  is  reported  to  now  be  operating 
on  the  600  kc.  regional  channel. 
The  authority  was  granted  subject 
to  the  condition  that  operation  with 
additional  power  be  terminated  im- 
mediately if  CMQ  ceases  operation 
on  the  frequency  or  reduces  its 
power  so  that  additional  interfer- 
ence is  not  involved. 


'Coffee  Pot  Inn' 

THE  show  Coffee  Pot  Inn, 
musical-comedy  program 
broadcast  over  WHO,  Des 
Moines,  week  days  at  8  a.  m-, 
has  an  actual  counterpart. 
M.  A.  Powlishta,  Cedar  Rap- 
ids, la.,  reports  that  he  has 
opened  a  restaurant  and 
named  it  "Red's  Coffee  Pot 
Inn"  after  the  program  title. 
And  to  make  things  com- 
plete. Red  serves  Butter-Nut 
coffee  (the  sponsor  brand) 
exclusively  and  tunes  in  the 
Coffee  Pot  Inn  program 
every  morning  at  his  cafe. 


White  King  on  12 

WHITE  KING  SOAP  Co.,  Los  An- 
geles (packaged  soap),  on  Jan.  10 
started  a  13-week  campaign  on  12 
stations  nationally  using  a  thrice- 
weekly  quarter-hour  transcribed 
newspaper  story,  The  Lady  Coura- 
geous, written  by  Arthur  La  Vove, 
Los  Angeles  newspaperman.  Se- 
ries was  produced  and  cut  by  C. 
P.  MacGregor,  Hollywood  tran- 
scription concern,  with  Kimball  S. 
Sant  directing.  Stations  are 
KGNC,  KTRH,  KRGV,  KOMA, 
KOIL,  KTSA,  KTUL,  WBAP, 
KSD,  WDAF,  KGMB,  KANS.  The 
agency  is  Barnes-Chase  Co.,  Los 
Angeles. 


Orchestra  Booking  Pool 

AGREEMENT  whereby  Consoli- 
dated Radio  Artists  Inc.  and 
Rockwell-O'Keefe  Inc.,  pool  their 
orchestra  booking  interests  on  the 
Pacific  Coast  was  announced  Jan. 
22  by  Charles  E.  Green,  president 
of  CRA  and  Thomas  Rockwell, 
president  of  ROK.  Rockwell- 
O'Keefe  will  take  over  the  CRA 
Hollywood  office  and  CRA  becomes 
exclusive  sales  representative  for 
ROK  attractions  through  the  CRA 
offices  in  San  Francisco  for  the 
Northern  California  territory.  It 
was  also  announced  that  Paul 
Kapp  has  been  named  head  of  the 
radio  sales  department  of  CRA 
with  headquarters  in  New  York. 


ASCAP  Inner  Workings 
May  Come  to  Light  in 
Nebraska  Court  Appeal 

INNER  workings  of  ASCAP,  in 
yading  hitherto  unknown  details  or 
its  manner  of  operation,  may  be  re 
vealed  as  a  result  of  interrogator 
ies  filed  in  behalf  of  the  Nebrash 
Broadcasters  Association  in  the  in 
junction  suit  brought  by  the  copy 
right  society  against  the  state  lawj 
enacted  by  the  Nebraska  Legisla- 
ture imposing  drastic  limitations  oi  { 
activities  of  the  Society  within  th( 
state.  j 

Filed  in  latter  December  by  thf 
firm  of  Hotz  &  Hotz,  the  135  inter-j 
rogatories  seek  information  cover-] 
ing  practically  all  of  ASCAP's  ac-' 
tivities.  Andrew  W.  Bennett,  for 
mer  special  assistant  attorney  gen 
eral  in  charge  of  the  Government'; 
suit  against  ASCAP,  still  pending 
in  the  New  York  Federal  courts,  is 
understood  to  have  assisted  in  th( 
preparation  of  the  papers. 

ASCAP  already  has  secured  ar 
extension  of  time  in  answering  tht 
interrogatories  and  it  is  indicatec 
that  argument  in  the  case  probablj 
will  not  be  held  until  late  vdntei 
or  spring.  Similar  injunction  suit; 
are  pending  in  Montana  and  Wash 
ington,  having  been  brought  h\ 
ASCAP  following  passage  of  al 
most  identical  state  laws  designee 
to  restrain  activities  of  the  copy 
right  groups  and  to  force  a  "pei 
piece"  basis  of  compensation  or 
ASCAP  titles  in  lieu  of  the  flai 
percentage  of  gross  receipts  of  sta 
tions  now  paid  to  ASCAP  on  i 
national  basis. 

Steps  toward  enactment  of  stati 
legislation  to  restrain  copyrigh 
groups  have  been  taken  in  abou 
half  of  the  states,  it  is  understood 
ASCAP  is  actively  combating 
them. 


Arthur  Stringer  Leaves 
Crosley  Promotion  PosI 

ARTHUR  STRINGER,  sales  pro- 
motion manager  of  the  Crosley  sta- 
tions WLW  and  WSAI,  announced 
his  resignation  Jan.  25.  He  did  not; 
disclose  his  future  plans.  Mr, 
Stringer  came  to  the  Crosley  sta- 
tions last  year  under  William  S.^ 
Hedges,  now  vice-president  of  NBC 
in  charge  of  station  relations.  Hf  I 
handled  advertising,  publicity,  re-  1 
search  and  merchandising,  as  well  I 
as  other  assignments  under  Mr,  I 
Hedges.  : 
Mr.  Stringer  has  had  a  long  ca-, 
reer  in  radio,  beginning  with? 
WMAQ  when  he  was  also  business 
manager  for  the  old  Chicago  Broad-, 
casters  Association.  For  seven 
years,  until  their  dissolution  in^ 
1932,  he  was  assistant  general  man-) 
ae-er  of  the  two  national  radio  ex-! 
positions,  the  Radio-E  1  e  c  t  r  i  c  a  1 
World's  Fair,  Madison  Square  Gar-" 
den,  and  the  Chicago  Radio  Show 
at  the  Coliseum.  He  directed  sales,! 
sales  promotion  and  exploitation.' 
During  his  exposition  work  he  or- 
ganized the  Newspaper  Radio  Edi- 
tors Association  and  served  as  exe-: 
cutive  vice-president.  He  is  prom-: 
inent  in  Midwestern  publicity; 
circles. 


CONDITIONAL  upon  the  FCC's^ 
grant  of  the  pending  application  foi 
the  removal  of  WGCM  from  the 
Biloxi-Gulfport  area  into  Mobile,  Ala., 
George  Blumenstoek,  identified  with 
Southern  radio,  has  applied  to  the 
FCC  for  a  new  100- watt  night  and' 
2.50-watt  day  station  on  1210  kc.  in 
Biloxi,  Miss. 
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THORNE  DONNELLY,  head  of  the 
Donnelly    Monitoring    Service,  Lake 

i  Bluff,  111.,  will  return  to  Chicago  Feb. 

I  J  after  a  two-month  Caribbean  cruise. 
EDWARD  A.  FORD  has  been  named 
jhief  maintenance  engineer  of  KYW, 

4  Philadelphia. 
HAROLD  ROTHROCK,  engineer  for 
■Jie  Clear  Channel  Group  associated 
with  the  oflSce  of  Louis  G.  Caldwell, 
W^ashington  attorney,  and  Mrs.  Roth- 
rock,  on  Jan.  5  became  the  parents  of 
1  6  lb.  14  oz.  daughter,  Mary  Bar- 
bara. 

E.  J.  GIRARD,  former  Washington 
.  district  manager  of  Mackay  Radio  & 
J  Telegraph  Co.,  has  been  transferred 
to  the  Federal  Telegraph  Co.  as  spec- 
ial commercial  representative  with 
headquarters  at  Newark.  R.  N.  Scrib- 
ner,  former  New  York  traffic  manager, 
succeeded  Mr.  Girard  Jan.  17. 

PAUL    ANDERSON,     formerly  of 
WTAG,  Worchester,  Mass.,  has  joined 
lithe  technical  staff  of  WJZ,  New  York. 
(ELTON  W.   MORDE,   formerly  of 
iWHN,  New  York,  and  the  Westing- 
house  Electric  Mfg.  Co.,  and  E.  W. 
Frost,   formerly    of    WFEA,  Man- 
ihester,  N.  H.,  have  joined  the  tech- 
ical    staff    of    WTAG,  Worcester, 
ass. 

ARRY  DAUGHERTY,  chief  engi- 
eer  of  WSB,  Atlanta,  is  the  father 
if  a  baby  boy,  his  fifth  child. 

MORRIS  MING,  formerly  chief  en- 
fcineer  of  KIUL,  Garden  City,  Kan., 
I  has  joined  KFRO,  Longview,  Tex.,  as 

assistant  chief  engineer. 

U.  B.  FUQUA  has  been  transferred 
^rom  the  control  staff  of  WIS,  Colum- 
^bia,   S.   C.,    to   WCSC,  Charleston, 
((where  he  is  chief  engineer. 

WW.  A.  NICHOLS,  formerly  with 
Northern  Electric  Co.,  is  now  chief 
jengineer  of  the  new  50,000-watt  CBL, 
[Operated  by  the  Canadian  Broadcast- 
jing  Corp.,  at  Hornby,  Ont. 
|m.  K.  GOLDSTEIN,  formerly  with 
•RCA  Mfg.  Co.,  Camd  en,  has  joined 
Ithe  radio  staff  of  the  Bureau  of  Air 
[fCommerce,  Washington. 
HOWARD  S.  JOHNSON,  formerly 
i^^^^^^'  Salt  Lake  City,  has  joined 
JKLZ,  Denver. 

iIJ.  B.  CASEY,  formerly  of  KRBC, 
Abilene,  has  been  appointed  chief  en- 
jgineer  of  KBST,  Big  Spring,  Tex., 
isuceeedmg  E.  I.  McKinney,  who  has 
returned  to  KRBC. 

J  NBC  Hollywood  engineering  staff  has 
'been  mcreased  to  21  with  the  transfer 
'of  Charles  Norman  and  Joseph  Kay 
from  New  York  and  Marvyn  Adams 
from  San  Francisco. 

NORMAN  DEWES,  formerly  of 
-KFWB,  Hollywood,  has  been  added  to 
Ithe  technical  staff  of  KFSD,  San 
» Diego,  Cal.  He  succeeds  Samuel  Lip- 
sett,  transferred  to  the  production  de- 
partment. 

jJACK  HAYES,  chief  engineer  of 
j  WJJD,  Chicago,  has  returned  to  work 
i.  after  three  weeks  at  home  as  a  result 
,  of  breaking  two  ankle  bones  in  a  fall. 

vJ.  E.  GILGOOLY,  field  engineer  of 
1  Westinghouse   stations,   has   been  at 
Fort  Wayne  preparing  the  WGL  trans- 
mitter for  the  daytime  jump  to  250 
watts. 

FRANK  PFAFF,  engineer  at  WIP, 
Philadelphia,  on  Jan.  15  became  the 
father  of  a  baby  boy,  Frank  Jr. 

JOHN  PEFFER,  assistant  technical 
supervisor  of  WTAR,  Norfolk,  Va., 
is  rated  in  ninth  place  in  advance 
listings  of  the  annual  shortwave  con- 
test of  the  American  Radio  Relay 
■  League.  His  hobby  is  amateur  radio, 

'[  shortwave. 

1 

:1  JAY  R.   HUCKABEE,   formerly  of 
3  KGNC,    Amarillo,    Tex.,    has  joined 
J  KBST,  Big  Spring,  Tex.,  succeeding 
Avery  Faulkner,  resigned. 


/#^ /<%  Increase  in  coverage  with  the  Gates  Audio  Compressor/ 
the  Iron  Counties  popular  WJMS. 


says 


Up  in  the  Iron  Coun- 
try is  one  of  Michi- 
gan's most  aggressive 
broadcasters.  In  a  sec- 
tion where  heavy  iron 
deposits  mean  dubious 
reception  from  outside 
stations,  WJMS  of 
Ircnwood,  Mich.,  pre- 
sents a  metropolitan 
service  all  of  its  own. 
Program  variety  and 
equipment  perfection 
will  be  found  at 
WJMS  which  includes 
complete  Gates  speech 
equipment  and  the 
newest  Gates  creation, 
the  17-B  Audio  Com- 
pressor. "Conservative- 
ly 1/3  increase  in  cov- 
erage," states  N.  C. 
Ruddell,  manager.  Yes, 
enough  signal  improve- 
ment to  bring  a  spa- 
cious write  up  in  a 
Duluth,  Minn.,  news- 
paper about  the  im- 
proved WJMS  cover- 
age. The  17-B  Audio 
Compressor  will  do  as 
much  for  your  station 
too.  Price  $239.00. 


GATES  RADIO  &  SUPPLY  COMPANY 


QUINCy 


(Cable  address— Gatesradio) 


ILLINOIS 
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Popgun  or  Artillery 

BOIL  DOWN  all  of  radio's  troubles  to  a  single 
phrase  and  you  have  them  all  wrapped  up  in 
"an  economic  uncertainty  and  a  political  foot- 
ball." 

Stations  exist  under  a  six-month  license — an 
economic  peril — v^rhen  the  law  permits  three- 
year  licenses;  every  imaginable  type  of  service 
that  feels  it  performs  a  function  for  radio 
(and  forgets  what  radio  does  for  it)  demands 
tribute;  politicians  rave  and  rant  about  the 
sins  of  radio;  professional  reformers  have 
found  it  a  juicy  publicity-getting  target,  and 
on  down  the  line. 

The  heavy  artillery  of  opposition  has  been 
rolled  out  against  radio.  And  radio  has  re- 
sponded with  a  popgun — or  not  at  all. 

All  of  the  responsibility  can  only  be  laid 
upon  the  doorstep  of  the  industry  itself.  That 
means  the  NAB.  It  has  been  lamentably  weak 
in  combating  the  opposition.  That  has  been 
so  only  because  the  components  of  the  indus- 
ty — the  stations  themselves — have  paid  too 
little  attention  to  their  organization. 

There's  an  answer  just  ahead.  Within  a 
fortnight,  the  NAB  holds  its  annual  conven- 
tion in  Washington.  It  vsdll  be  the  last  conven- 
tion for  the  NAB  as  at  present  constituted; 
that  much  is  certain.  A  broad  plan  of  re- 
organization (and  we  believe  it  is  a  good  one) 
will  be  before  the  membership  for  action.  If 
it  passes,  the  proper  groundwork  will  have  been 
laid.  If  it  fails,  then  the  NAB  may  as  well 
fold  up  because  the  wholesale  resignations 
that  will  follow  would  make  its  continued 
existence  fruitless. 

With  the  right  sort  of  trade  association, 
adequately  financed  and  expertly  staffed,  and 
with  a  definite  and  constructive  program  of 
operations,  radio  can  carve  for  itself  the  niche 
it  should  occupy  in  esteem  and  prestige.  It 
isn't  a  simple  matter  to  spike  the  guns  of  the 
attackers  because  they  have  been  at  it  a 
long  time  without  really  formidable  opposition. 
But  logic  and  right  is  on  the  side  of  radio,  and, 
properly  presented,  it  will  prevail. 

Looking  at  the  situation  in  retrospect,  we 
find  that  the  law  and  the  Constitution  speci- 
fically prohibit  government  censorship.  The 
Communications  Act  prescribes  the  American 
plan  of  private  operation  of  broadcasting.  It 
provides  for  a  three-year  license.  The  Presi- 
dent repeatedly  has  expressed  himself  in  favor 
of  Radio  by  the  American  plan.  Then  why  all 
the  shooting? 

We  feel  that  a  united  common-sense  effort 
through  a  strong  trade  association  can  effec- 


tively eliminate  these  matters  as  issues.  We 
feel  that  the  three-year  license  can  be  pro- 
cured as  soon  as  radio  properly  presents  its 
case.  Those  are  the  fundamental  things — the 
guaranties  of  the  Democracy — that  have  been 
overlooked  in  all  of  the  intrigue  and  bickerings 
of  the  last  half-dozen  years. 

Instead  of  attacking  these  fundamental  prob- 
lems and  dealing  with  them  under  a  rule  of 
reason,  the  broadcasters  have  quarreled  about 
ASCAP,  musicians,  networks,  superpower — 
all  important,  to  be  sure,  but  all  in  the  dollars 
and  cents  category.  Without  an  American  sys- 
tem there  wouldn't  be  the  dollars  to  worry 
about ! 

In  considering  the  NAB  reorganization  this 
month,  we  hope  broadcasters  will  not  cloud 
the  important  fundamental  issues  with  a 
knock-down-drag-out  fight  on  the  dollar  prob- 
lems. The  plan  was  submitted  to  the  mem- 
bership two  months  ago.  Actually  it  is  the 
plan  of  the  membership,  for  it  is  based  upon 
suggestions  advanced  by  the  stations,  and  put 
together  by  an  intelligent  committee  of  indus- 
try leaders,  who  worked  hard  and  long  on  the 
problem. 

Radio  has  been  taking  it  on  the  chin  alto- 
gether too  long.  It's  time  to  fight  back  and 
the  machinery  is  provided  in  the  reorganiza- 
tion plan. 


The  letter  of  the  FCC  to  President 
Lohr  of  NBC  on  the  late  lamented  Mae 
West  incident  may  not  have  constituted 
censorship  hut  it  bordered  dangerously 
close  to  an  infringement  on  freedom  of 
speech.  Technically  it  probably  was  within 
the  limitations  of  the  law  expressly  for- 
bidding the  Commission  from  censorship ; 
actually,  the  language  was  sufficiently 
strong  and  pointed  to  indicate  a  tendency 
toward  it. 


Radio  Masterpiece 

IN  HIS  REPORT  on  social  and  economic  as- 
pects of  broadcasting,  Commissioner  T.  A.  M. 
Craven  has  produced  perhaps  the  outstanding 
study  of  all  time  on  the  non-technical  phases 
of  radio  broadcasting. 

An  engineer  whose  attainments  in  the  scien- 
tific field  are  well  known,  Comdr.  Craven  now 
has  established  himself  as  an  authority  on 
broadcasting  in  all  of  its  ramifications.  The 
voluminous  document — the  result  of  months  of 
intensive  study  and  review — is  well  thought 
out,  consistent  and  logical  in  its  conclusions. 
It  is  courageous  yet  tempered;  revolutionary 


PATTERNED  somewhat  after  the  Yearbook 
Editions  of  Broadcasting  is  the  1937  Broad- 
casting Yearbook  of  Australia,  second  edition, 
recently  issued  by  Australian  Radio  Publica- 
tions Ltd.,  Sydney  [15  shillings,  overseas 
price].  All  essential  data  about  Australian 
broadcasting,  including  station  personnel,  agen- 
cy and  sponsor  lists,  etc.,  are  included  and 
various  departments,  particularly  technical, 
carried  in  the  1937  Broadcasting  Yearbook 
are  republished  with  permission. 

A  THIRD  edition  of  Keith  Henney's  Prin- 
ciples of  Radio,  adapted  for  either  home  or 
class  study  of  the  basic  elements  of  technical 
radio,  has  just  been  issued  by  his  publishers 
(John  Wiley  &  Sons,  $3.50).  New  data  in- 
cluded in  the  well-indexed  495-page  volume 
deal  with  circuits  and  constants  with  which 
radio  is  concerned,  as  well  as  features  of 
present-day  receiver  design,  television,  fac- 
simile, etc. 


FACSIMILE  transmission  and  reception,  else- 
where treated  in  this  issue,  is  the  subject  of 
an  article  on  "Newspaper  by  Radio"  by  W. 
Carroll  Munro  in  the  December  Current  His- 
tory. It  treats  chiefly  of  the  Finch  system  and 
answers  questions  about  facsimile  "from  the 
consumer's  standpoint." 


in  several  instances,  but  entirely  practical  in 
ultimate  application,  as  far  as  can  be  dis- 
cerned. 

The  report  is  simply  recommendatory.  It  is 
offered  only  as  a  basis  for  study  by  the  FCC, 
as  the  sequel  to  the  technical  allocations  report 
made  by  Comdr  Craven  as  chief  engineer  just 
a  year  ago.  It  should  receive  intensive  study. 
But  that  does  not  mean  indefinite  scrutiny. 

In  forthright  fashion,  the  Craven  report 
recognizes  the  American  system  of  broadcast- 
ing as  superior;  accepts  the  principle  of  reason- 
able profits;  dispels  threats  of  possible  rate 
regulation  as  being  without  legal  basis,  un- 
necessary and  inadvisable;  urges  considera- 
tion of  economic  factors  in  the  allotment  of 
facilities,  and  otherwise  projects  a  safe  and 
sane  fiscal  structure  to  parallel  an  efficient 
technical  structure  for  the  broadcast  industry. 

None  of  the  controversial  issues  was  side- 
stepped. On  such  matters  as  superpower  and 
newspaper  ownership  of  stations — burning  is- 
sues at  present — he  urges  that  his  colleagues 
mark  time  until  they  get  full  information,  for 
to  act  in  ignorance  might  be  foolhardy  and 
tragic.  An  era  of  cooperation  with  the  in- 
dustry, rather  than  one  of  bureaucratic  rigid- 
ity of  regulation  is  the  sensible  theme  that 
runs  through  the  report,  though  not  ex- 
pressed in  those  words. 

The  Craven  report  is  a  liberal  education  in 
fundamental  broadcasting,  couched  in  plain, 
non-technical  language.  Under  the  new  mode 
of  Commission  operation,  with  all  seven  mem- 
bers obliged  to  consider  broadcast  problems 
in  lieu  of  the  three-division  system  which  pre- 
ceded, a  knowledge  of  the  problems  of  broad- 
casting should  be  imparted  to  those  members 
not  heretofore  identified  with  broadcast  regula- 
tion. They  have  an  up-to-the-minute  encyclo-: 
pedia  in  the  Craven  report.  ; 
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Pay  Out  ^ed/aecii  To  — 


DON  SEARLE 


S^LIP  BACK  the  pages  of  Mid- 
western radio  history  to  1925  and 
you'll  find  Don  Searle,  youthful 
and  energetic  Nebraskan,  direct- 
ing the  destinies  of  KOIL,  Coun- 
cil Bluffs-Omaha,  and  doing  a 
grand  job  of  selling  gas  and  motor 
oil  with  it.  Open  the  book  today, 
and  you'll  see  the  same  Don  Searle 
(Greasy  Bill,  they  used  to  call  him) 
back  at  the  old  stand  with  KOIL, 
and  a  couple  of  added  station 
starters— KFAB  and  KFOR,  Lin- 
coln— after  a  half-dozen  years  in 
other  radio  fields. 

As  of  Jan.  1,  1938,  this  pioneer 
prodigal  returned  to  radio,  taking 
over  the  position  he  founded,  plus 
other  duties.  He  left  the  general 
managership  of  WIBW,  Capper 
station  in  Topeka,  after  having 
'■■  been  with  the  station  since  1932, 
leaving  behind  an  astonishing  ra- 
dio record.  In  his  new  position  he 
is  directing  head  of  the  Central 
States  Broadcasting  System,  oper- 
ating the  three  stations,  and  to 
which  one  of  the  stations — KOIL — • 
was  sold  by  his  family  shortly  be- 
fore he  pulled  up  stakes  and  joined 
the  Capper  organization. 

It  was  back  in  1925,  when  about 
the  only  requirements  for  author- 
ity to  operate  a  station  were  the 
inclination  plus  the  necessary  cash, 
that  Don  convinced  his  father  and 
brother  that  a  radio  station  would 
help  sell  more  oil  and  gasoline. 
"Greasy  Bill"  was  in  charge  of  ad- 
vertising and  sales  promotion  for 
the  Mona  Motor  Oil  Corp.,  and 
some  of  his  ideas  on  sales  promo- 
tion, and  the  push  he  put  behind 
them,  had  the  garage  and  service 
station  people  in  the  Mona  Motor 
plant  fairly  groggy. 

Don  Searle  has  succeeded  in 
about  everything  he  has  undertak- 
en. Besides  his  drive  and  energy, 
he  has  about  as  handsome  and 
pleasant  a  personality  as  you'll  find 
in  the  business.  He  is  one  of  the 
best  known  and  most  universally 
liked  fellows  in  radio. 

He  was  a  stripling  of  26  when 
KOIL  first  took  the  air  to  adver- 
tise Searle-owned  oil  products. 
There  was  no  thought  then  that 


the  station  was  destined  to  become 
an  important  commercial  enterprise 
in  its  own  right.  As  he  began  his 
radio  career,  he  realized  the  oppor- 
tunity that  had  presented  itself. 
Programs  were  built  for  the  folks 
of  the  Middle  West  and  they  at- 
tracted real  attention.  Many  a  ra- 
dio artist  who  made  good  in  the 
big  time  got  his  start  under  Searle 
at  KOIL  and  WIBW. 

One  of  the  "firsts"  claimed  for 
KOIL  is  that  it  was  the  initial  sta- 
tion to  be  housed  in  a  building 
designed  exclusively  for  broadcast- 
ing purposes,  and  that  it  was  the 
second  station  to  sign  up  with 
CBS  for  its  initial  "nationwide" 
network  of  about  16  outlets.  It 
cai-ried  the  first  CBS  program  on 
June  3,  1928.  Don  prizes  highly  the 
single  sheet  schedule  for  the  first 
week  of  CBS  program,  which  hangs 
framed  in  his  office. 

After  the  sale  of  the  oil  busi- 
ness and  of  the  station,  Don  Searle 
joined  WIBW  on  Sept.  1,  1932.  He 
decided,  after  a  study  of  the  situa- 
tion, that  the  only  practical  future 
for  the  station  was  its  operation 
as  a  strictly  farm  and  rural  sta- 
tion. To  that  end  he  built  pro- 
grams directed  toward  the  rural 
and  small  town  audiences.  The  sta- 
tus of  WIBW  speaks  for  itself.  In 
1937  it  was  close  to  the  top  among 
stations  with  the  greatest  number 
of  spot  advertisers.  And  he  did 
much  of  the  "peddling"  himself. 

Don  Searle  is  active  in  industry 
affairs.  In  addition  to  his  new  ac- 
tivities as  manager  of  CSBS,  he 
is  also  interested  financially  in  two 
other  stations.  With  Herb  Hollis- 
ter,  he  is  a  stockholder  in  KANS, 
Wichita,  and  KMMJ,  Clay  Center, 
Neb.  Don  and  Herb  are  close 
friends,  and  have  been  tagged  the 
"Damon  and  Pythias"  of  radio. 
Where  one  is,  you  voU  usually  find 
the  other. 

Biographically  speaking,  Don 
Searle  was  born  in  Council  Bluffs 
Oct.  5,  1899;  educated  in  Council 
Bluffs  schools  and  the  University  of 
Iowa,  where  he  majored  in  busi- 
ness and  finance.  During  the  world 
war,  he  served  with  the  Army  air 


PERSONAL  NOTES 


JACK  KENNEDY,  former  sales  pro- 
motion manager  of  the  Stromberg- 
Carlson  Telephone  «&  Mfg.  Co.,  Ro- 
chester, operating  WHAM  in  that 
city,  has  been  promoted  to  commercial 
manager  of  that  station,  succeeding 
Frank  Kelly,  who  resigned  Jan.  17  to 
become  assistant  commercial  manager 
of  WEEN,  Buffalo. 

GEORGE  H.  JASPERT.  formerly  on 
the  commercial  staff  of  KTW,  Phila- 
delphia, has  been  appointed  local  sales 
manager  of  WFIL.  Philadelphia,  Gen- 
eral Manager  Donald  Withyeomb  has 
announced.  He  will  also  handle  mer- 
chandising and  sales  promotion. 

BENEDICT  GIMBEL  Jr.,  president 
of  WIP,  Philadelphia,  will  give  a  din- 
ner party  for  the  entire  WIP  staff  at 
the  Ritz  Carlton  Hotel  in  Philadel- 
phia, Feb.  5,  the  second  consecutive 
year  that  he  has  given  this  party. 

PATRICK  J.  STANTON,  manager 
of  WDAS,  Philadelphia,  has  been  pro- 
moted by  President  Alexander  W.  Dan- 
nenbaum  to  be  vice-president  and  gen- 
eral manager.  Alexander  W.  Dannen- 
baum  Jr.  has  been  named  sales  man- 
ager. 

M.  H.  BONEBRAKE.  commercial 
manager  of  WKY,  Oklahoma  City, 
and  Miss  Sue  Sehoefield,  of  Oklahoma 
City,  were  married  in  January. 

THOMAS  E.  SHARP,  president  of 
Airfan  Radio  Corp.  Ltd.,  San  Diego, 
Cal.,  which  owns  and  operates  KFSD, 
that  city,  has  taken  over  management 
of  the  station.  John  Babcock,  commer- 
cial manager,  has  taken  on  the  addi- 
tional duties  of  assistant  general  man- 
ager. 

FREDERICK  C.  DAHLQUIST, 
president  of  American  Radio  Features, 
Los  Angeles  transcription  concern, 
now  recuperating  from  a  recent  ap- 
pendicitis operation,  is  expected  to 
return  to  his  desk  by  Feb.  10. 

MORTIMER  SILVERMAN,  sales- 
man at  WCOP,  Boston,  announces 
his  engagement  to  Irene  Kalman  of 
Community  Dentists  Inc.,  Boston, 
subsidiary  of  one  of  the  station's  spon- 
sors  (Community  Opticians  Inc. 'I 

DON  E.  OILMAN,  NBC  western  di- 
vision vice-president,  Hollywood,  was 
guest  of  honor  and  speaker  at  the 
Riverside  Drive  Breakfast  Club  meet- 
ing in  Los  Angeles  on  Jan.  26,  when 
a  "Hollywood  Rise  to  Radio  Fame" 
celebration  was  staged.  Don  Wilson 
was  master-of-eeremonies. 

GORDON  MOOSER,  formerly  of 
KEHE,  Los  Angeles,  has  been  trans- 
ferred to  KYA.  San  Francisco,  as 
chief  accountant. 

CARL  HAVERLIN,  commercial  man- 
ager of  KFI-KECA,  Los  Angeles,  and 
Dr.  Ralph  L.  Power,  Los  Angeles  ra- 
dio counsellor,  will  discuss  "Early 
Days  of  Radio"  when  they  are  guest 
speakers  at  the  Feb.  10  meeting  of  the 
California  History  and  Landsmarks 
Club,  Los  Angeles. 

THOMAS  H.  DAWSON,  formerly 
with  the  advertising  department  of 
PUlsbury  Flour  Mills,  has  joined  the 
sales  department  of  WCCO,  Minne- 
apolis. 

forces.  At  the  University  he  was  a 
member  of  the  Phi  Delta  Theta  fra- 
ternity. He  is  a  Rotarian  and  an 
active  Mason. 

In  1923  he  married  Elizabeth 
Engelbeck,  of  Des  Moines.  They 
have  two  children,  Sally,  10,  and 
Don  Jr.,  7.  As  a  hobbyist  he's  an 
expert  amateur  movie  cameraman 
and  a  collector  of  old  coins.  Mrs. 
Searle  has  an  interesting  hobby  of 
her  own — the  collection  of  first  and 
limited  editions. 

The  Searles  have  established 
their  residence  in  Omaha,  where 
the  Central  States  general  offices 
are  located. 


HAROLD  C.  BURKE,  new  manager 
of  WBAL,  Baltimore,  was  one  of  the 
speakers  Jan.  28  in  a  special  program 
featuring  presentation  of  a  large 
plaque  by  the  Baltimore  Safety  Coun- 
cil to  "Uncle  Jack"  Hix,  for  10  years 
conductor  of  Uncle  Jack's  Cluh,  a 
children's  program  having  a  club  en- 
rollment of  over  100,000. 
HOMER  GRIFFITH  has  resigned  as 
commercial  manager  of  KF  JB, 
Marshalltown,  la.,  and  has  gone  to 
the  West  Coast.  Ben  Sanders,  for- 
merly commercial  manager  of  KDB, 
Santa  Barbara,  and  on  the  sales  staff 
nf  KQW.  San  Jose,  has  joined  the 
KFJB  sales  staff. 

W  PORTER  OGELSBY  Jr.,  execu- 
tive head  of  WHAT.  Philadelphia, 
operated  by  the  Public  Ledger,  has 
taken  over  general  management  of 
the  station  with  the  resignation  of 
L.  H.  Bailey. 

ARTHUR  HAYES,  sales  manager  of 
WABC,  New  York,  is  the  father  of  a 
baby  boy,  Joseph,  born  Jan.  14. 
SAMUEL  R.  ROSENBAUM,  presi- 
dent of  WFIL.  Philadelphia,  has  been 
named  chairman  of  the  radio  commit- 
tee for  the  local  United  Camoaign 
drive,  and  Margaret  Schaefer,  WFIL. 
production  director,  has  been  appoint- 
ed dramatic  supervisor  of  the  drive. 
ANGELA  McCOSKER,  daughter  of 
Mr.  and  Mrs.  Alfred  J.  McCosker, 
has  become  engaged  to  Sheldon  Van 
Dolen,  of  South  Orange,  N.  J.,  a  real 
estate  man  there,  it  was  announced 
Jan.  16.  Mr.  McCosker  is  president 
of  WOR  and  chairman  of  MBS.  No 
date  has  been  set  for  the  wedding. 
W.  C.  ALCORN,  vice-president  and 
general  manager  of  WBNX.  New 
York,  and  Mrs.  Alcorn  sailed  Jan.  15 
on  the  Empress  of  Australia  for  a  30- 
day  cruise  to  South  America. 
LLOYD  C.  THOMAS,  general  man- 
ager of  WROK,  Roekford,  111.,  and 
John  C.  McCloy,  WROK  program  di- 
rector, have  received  bronze  cards  from 
the  local  American  Legion  in  recogni- 
tion of  outstanding  service. 
MARTIN  CAMPBELL,  general  man- 
ager of  WFAA,  Dallas,  has  been 
named  chairman  of  the  entertain- 
ment committee  for  the  third  annual 
convention  of  the  National  Federation 
of  Sales  Executives  to  be  held  in  Dal- 
las May  19-21. 

GILBERT  SELDES,  television  chief 
of  CBS  and  a  noted  author,  has  just 
published  Your  Money  and  Your  Life: 
A  Manual  for  the  Middle  Class,  by 
the  McGraw-Hill  Book  Co. 
WILLIAM  KIRKENDALE.  recent- 
ly with  WCPO,  Cincinnati,  has  been 
named  commercial  manager  of  WMPS, 
Memphis. 

W.  C.  WESTER,  sales  director 
of  WHBY  and  WTAQ,  Green  Bay. 
Wis.,  has  joined  the  sales  depart- 
ment of  the  new  Wisconsin  Radio 
Network  with  offices  in  Green  Bay. 
EUGENE  CARR.  commercial  man- 
ager of  WGAR,  Cleveland,  is  teach- 
ing a  class  in  radio  broadcasting  at 
Fenn  College,  Cleveland.  During  the^ 
first  semester,  program  and  produc- 
tion problems  were  covered  and  in 
the  second  semester  the  class  is  de- 
voting practically  all  of  its  time  to  the 
business  side  of  broadcasting. 
MAX  GRAF,  production  head  of  Ti- 
tan Recording  Co.,  San  Francisco,  is 
back  at  his  office  following  a  series  of 
mishaps.  First  he  injured  his  skull  in 
an  accident  and  later  slipped  in  the- 
studios  and  fractured  an  ankle. 

IRVING  FOGEL,  head  of  Irving 
Fogel  Radio  Productions,  Hollywood, 
is  recuperating  from  an  operation. 

E.  L.  BARKER,  formerly  manager  of 
KQW,  San  Jose,  recently  joined  the 
sales  department  at  NBC,  San  Fran- 
cisco, and  is  handling  local  sales. 

BURT  LAMBERT,  formerly  of  the 
New  York  sales  staff  of  Hearst  Radio 
Inc.,  has  joined  KYW,  Philadelphia, 
as  a  time  salesman. 

MARTIN  CODEL,  publisher  of 
Broadcasting,  and  Mrs.  Codel  are 
the  parents  of  an  8  lb.  6  oz.  daughter. 
Nancy,  born  in  Washington  Jan.  14. 
She  is  their  third  daughter. 
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'BEHIMPmeMIKE 


CHARLES  TRAMONT,  NBC  an- 
nouncer for  nine  years  and  second  only 
to  Milton  Cross  in  length  of  service 
with  the  network,  has  given  his  final 
sign-off,  having  resigned  to  practice 
medicine  in  Mount  Vernon,  0.  For 
five  years  he  announced  only  at  night, 
using  his  days  in  studying  at  New 
York  Medical  College,  from  which  he 
was  graduated  last  June,  and  in  sub- 
sequent work  at  the  Fifth  Avenue- 
Flower  Hospital, 

EVERETT  L.  JONES,  formerly  field 
representative  of  Lord  &  Thomas,  Los 
Angeles,  has  joined  the  CBS  Holly- 
wood publicity  staff.  He  has  also  taken 
over  exploitation  of  Columbia  Man- 
agement of  California  Inc.,  Hollywood 
talent  subsidiary. 

JAMES  BANNON,  formerly  of  KHJ, 
Los  Angeles,  has  joined  KFI-KECA, 
that  city,  as  relief  announcer,  succeed- 
ing Vi^ilton  C.  Hafif,  resigned. 

JEROME  SCHWARTZ,  formerly  of 
WOSU,  Columbus,  has  joined  KMPC, 
Beverly  Hills,  Cal.,  as  continuity 
writer. 

SAM  HAYES,  Hollywood  news  com- 
mentator, has  been  assigned  a  similar 
part  in  the  Warner  Bros.  First  Na- 
tional Studios  production,  Dude 
Rancher. 

BILL  MORROW  and  Ed  Beloin. 
Hollywood  writers  of  the  NBC  Jack 
Benny  program,  are  also  writing  the 
dialogue  for  his  next  motion  picture. 
Never  Say  Die,  to  be  produced  by 
Paramount. 

KELLY  ANTHONY,  program  direc- 
tor of  KFI-KECA,  Los  Angeles,  is  at 
Palm  Springs,  Cal.,  recuperating  from 
a  throat  infection. 

LEO  DAHM  has  joined  the  new 
KWNO,  Winona,  Minn.,  which  began 
broadcasting  Jan.  36.  He  was  for- 
merly with  WSUI,  Iowa  City. 

PHIL  COHAN,  CBS  New  York  direc- 
tor of  pc^)ular  music,  after  several 
weeks  in  Hollywood,  has  returned  to 
the  East. 

HAL  FIMBERG  and  Eddie  Davis, 
Hollywood  writers,  have  had  their 
contracts  on  the  NBC  Log  Cabin 
Jamboree  renewed  for  13  and  26  weeks 
respectively. 

KAREN  CUTTING,  KFSD,  San 
Diego,  Cal.,  news  commentator,  is  the 
father  of  a  baby  girl  born  Jan.  11. 

CARL  NOBLE  has  been  named  mu- 
sical director  of  WLBC,  Muncie,  Ind. 
He  formerly  conducted  a  dance  band 
on  WGN,  Chicago. 

BOB  EASTMAN,  Southwestern  an- 
nouncer and  continuity  writer,  has 
left  KWKH,  Shreveport,  to  join 
KOAM,  Pittsburg,  Kan.,  as  continuity 
director  and  newscaster.  Eastman  re- 
placed Merwyn  Love  who  was  recent- 
ly appointed  program  director  of 
KOAM. 

GENE  HEARD,  recently  of  Gulf  ra- 
dio facilities  at  the  Pan-American  Ex- 
position, Dallas,  has  joined  KRLD, 
Dallas,  as  announcer  and  program  di- 
rector, filling  the  place  left  vacant  by 
Ruth  Clem,  ill  from  a  nervous  break- 
down. 

FRANK  McINTYRE,  announcer  at 
KBST,  Big  Spring,  Tex.,  and  Miss 
Doris  Carter  were  married  Jan.  15. 
GEORGE  MENARD,  chief  announcer 
of  WROK,  Rockford,  111.,  is  the  father 
of  a  baby  boy  born  Jan.  12.  John  C. 
McCloy,  program  director,  became  the 
father  of  a  baby  girl  a  week  earlier. 
LEE  NASH,  news  editor  of  KGVO, 
Missoula,  Mont.,  is  the  father  of  a 
baby  girl  born  in  January. 
LOU  BENNETT,  chief  announcer 
and  production  manager  of  WMBS, 
Uniontown,  Penn.,  recently  married 
Miss  Adeline  Semans. 
LESLIE  BIEBL,  formerly  of  WPTF, 
Raleigh,  N.  C,  and  WMCA,  New 
York,  has  joined  the  announcing  staff 
of  WHK-WCLE,  Cleveland. 


LAUX  IS  WINNER 

Named  Best  of  the  Basebal 
  Announcers   


Mr.  Laux 


FRANCE  LAUX,  chief  announcer 
and  sportscaster  of  KMOX,  St. 
Louis,  and  World  Series  announcer 
for  CBS,  Jan.  17 
was  awarded  the 
Sporting  N  e  iv  s 
trophy  as  "Ra- 
dio's outstanding 
baseball  announc- 
er." CBS  aired 
the  presentation 
and  prominent 
baseball  person- 
ages broa  d  c  a  s  t 
their  congratula- 
tions to  Laux.  During  the  program 
Laux  named  his  selection  of  all- 
star  major  leagxie  baseball  players 
observed  during  his  career.  He  has 
broadcast  the  World  Series  garaes 
on  CBS  since  1933  and  the  All-Star 
games  since  1934. 

Formerly  of  KVOO,  Tulsa,  Laux 
began  his  sportscasts  on  KMOX  in 
1929.  In  the  course  of  his  athletic 
career  in  Oklahoma  prep  schools 
and  colleges  he  was  awarded  16 
letters  in  various  sports. 


LUCILLE  SIDLO  has  been  named 
secretary  to  H.  K.  Carpenter,  vice- 
president  of  United  Broadcasting  Co. 
and  general  manager  of  WHK-WCLE, 
Cleveland,  to  replace  Mws  Ellinore 
Will  who  has  resigned  to  marry.  Lewis 
Sisk  of  the  WHK-WCLE  announcing 
staff  has  been  appointed  news  editor. 

FRANK  BLAIR,  former  program  di- 
rector of  WFBC,  Greenville,  S.  C, 
has  joined  the  announcing  staff  of 
WOL,  Washington,  D.  C. 

MERVIN  CLOUGH  has  joined  the 
announcing  staff  of  KFYR,  Bismarck, 
N.  D. 

GLEN  LAW,  newscaster  of  the  Iowa 
Network,  was  named  special  deputy 
sheriff  to  attend  a  recent  hanging. 

JESS  BABIN,  formerly  of  the  NBC 
sales  staff  San  Francisco,  has  been 
named  to  succeed  Gertrude  Wright, 
former  secretary  to  the  sales  manager. 
Miss  Wright  is  leaving  for  Honolulu. 
Dorothy  Dumerais,  formerly  secretary 
to  the  Women's  Magazine  of  the  Air 
staff,  has  been  transferred  to  the  sales 
department. 

HAL  HARDEN,  formerly  of  WCAU, 
Philadelphia,  has  joined  the  announc- 
ing staff  of  WDNC,  Durham,  N.  C, 
to  replace  Tommy  Loeb  who  has  joined 
the  New  York  office  of  Lord  &  Thomas. 

TRUE  BOARDMAN.  Hollywood  con- 
tinuity writer  and  radio  actor,  is  on  a 
four-month  world  cruise  to  gather  ma- 
terial for  a  series  of  programs. 

ROY  BRANT,  formerly  with  several 
stations  in  North  Dakota,  has  joined 
WCCO,  Minneapolis,  as  radio  news 
editor. 

RUSSELL  OFFHAUS.  of  WFEA, 
Manchester.  N.  H..  has  joined  the  an- 
nouncing staff  of  WCOP.  Boston. 
Morton  Blender,  announcer,  is  the 
father  of  a  baby  girl,  born  Jan.  19. 

DAVID  OWEN,  CBS  Hollywood  pro- 
ducer of  Scattergood  Baines.  serial 
sponsored  on  the  West  Coast  by  Wm. 
Wrigley  .Ir.  Co.  (gum),  was  guest 
speaker  at  the  Long  Beach  (Cal.) 
Ebell  Club  on  Jan.  20.  His  subject 
was  "The  Drama  In  Radio." 

SYLVESTER  GROSS  has  resigned 
from  the  announcing  staff  of  KEHE, 
Los  Angeles,  to  join  KGKO,  Fort 
Worth,  as  program  director. 

J.  ALVON  BECKER,  former  station 
relations  director  of  WOWO-WGL, 
Fort  Wayne,  is  a  candidate  for  county 
treasurer  of  Allen  Countv.  Indiana. 


IN  VERMONT— Bob  Trout,  CBS 
announcer,  (second  from  left ) 
found  warmth  in  snowbound  Ver- 
mont despite  a  therometer  that 
showed  30  below.  On  a  two-day  per- 
sonal appearance  engagement  in 
Springfield,  Vt.,  he  was  taken 
around  in  a  snow  cutter.  Standing 
in  the  picture  are  Phil  Hoffman, 
WNBX  manager,  and  Lansing 
Lindquist,  program  director,  all  of 
whom  can  be  identified  in  this  cut 
with  the  aid  of  a  microscope. 


Busman's  Holiday 

BOB  ELSON,  sports  an- 
nouncer for  WGN,  Chicago, 
is  so  interested  in  hockey 
games  that  he  drives  30 
miles  east  of  Chicago  every 
Saturday  night  to  a  spot  on 
the  Dunes  Highway  where  his 
auto  radio  can  pick  up  the 
hockey  broadcasts  of  Foster 
Hewitt,  Canadian  announcer, 
over  a  Canadian  station.  El- 
son  himself  broadcasts  the 
Chicago  Blackhawks  games 
when  they  play  at  home. 


KATHERINE  B.  PERSONS,  of  the 
WLS  continuity  department  for  the 
last,  two  years,  has  been  added  to  the 
NBC-Chicago  continuity  staff.  She 
sijieceeds  Leslie  Edgeley,  devotiner  all 
his  time  to  writing  There  Was  a  Wom- 
an and  Your  Health. 

FREDDIE  RICH,  veteran  CBS  or- 
chestra director,  has  been  signed  for  a 
renewal  running  to  Feb.  22,  1939,  his 
tenth  year  with  CBS. 

WALTER  NEWTON,  formerly  of 
KNOW,  Austin,  Tex.,  has  replaced 
Sanford  Guyer,  resigned,  on  the  an- 
nouncing staff  of  WIP,  Philadelphia. 

BILL  PERRY,  of  the  announcing 
staff  of  WOR,  Newark,  is  the  first  an- 
nouncer from  the  station  to  be  sent  to 
California  for  a  broadcast,  accompany- 
ing the  Eddy  Duchin  company  for  the 
Elizabeth  Arden  series  on  Mi?S. 

AUDREY  KERLEE.  secretary  to 
Gayle  V.  Grubb.  manager  of  WKY, 
Oklahoma  City,  has  resisend  to  accept 
a  post  in  the  office  of  Elliott  Roose- 
velt, president  of  Hearst  Radio  Inc., 
New  York. 

GEORGE  HAMAKER  has  been  pro- 
moted to  continuity  chief  of  WKY. 
Oklahoma  City,  due  to  the  extended 
illness  of  E.  C.  Sutton.  Henry  Orbach. 
WKY  news  editor,  has  resigned  to  join 
a  news  agency  on  the  West  Coast. 

C.  EARL  WILLIAMS,  formerly  of 
KFEQ,  St.  .Tosenh.  Mo.:  WNAX, 
Yankton.  S.  D. :  KFNF,  Shenandoah, 
and  KMM.T.  Clav  Center,  Neb.,  has 
joined  KFAB.  Lincoln,  as  an  an- 
nouncer to  specialize  in  farm  shows. 

CHRISTIE  R.  BOHNSACK.  since 
1824  program  director  of  WNYC,  New 
York  municipal  station,  left  the  sta- 
tion's service  on  Jan.  20. 

ARTHUR  LA  TOUR,  formerly  in  the 
production  and  program  departments 
at  NBC  and  CBS,  has  been  appointed 
head  of  the  newly-organized  radio  de- 
partment of  Simon  Agency  Inc.,  New 
York  talent  firm. 

JOHN  HAYES,  assistant  production 
director  of  WOR,  Newark,  with  Hor- 
ace Gardner,  author  of  children's 
books,  has  written  Both  Sides  of  the 
Microphone,  to  be  published  Feb.  17 
by  Lippincott. 


TOM  KEARNS,  formerly  with  Fan- 
chon  &  Marco,  on  Jan.  17  joined  thu 
press  department  of  WOR,  Newark, 
replacing  Wm.  P.  Maloney,  who  re- 
cently resigned  to  become  publicity  di- 
rector of  Kated  Inc. 

LEON  CHURCHON,  formerly  pro 
gram  director  of  KYA,  San  Francisco, 
and  more  recently  a  member  of  the 
KDKA  Players,  Pittsburgh,  was  re- 
cently named  director  of  the  radio 
division  of  the  Federal  Theater  Proj- 
ect in  San  Francisco. 
GENE  CLARK,  formerly  assistant 
manager  of  KQW,  San  Jose,  is  now 
teaching  public  speaking  and  is  free- 
lance producing  for  radio. 
MISS  CLAIRE  CONERTY  was  re- 
cently appointed  hostess  at  KFRC, 
San  Francisco. 

WALTON  NEWTON,  formerly  of 
KNOW,  Austin,  Tex.,  has  joined  the 
announcing  staff  of  WIP,  Philadel- 
phia. 

PECO    GLEASON,    formerly  of, 
WBIG,  Greensboro,  N.  C,  has  been  | 
named  program  and  production  man- 
aged of  WRTD,  Richmond,  Va. 
EDGAR  THOMPSON,  radio  editor 
of  the  Milwaukee  Journal  and  origi- , 
nator  of  the  Behind  the  Mike  series 
over  WTMJ,  which  brought  name  ac- 
tors  as  guests   from    Chicago,  was 
awarded  the  Catholic  Action  Award 
by  the  St.  Rose  Newman  club.  He. 
leveled  an  editorial  barrage   against  < 
the  Mae  West  broadcast. 
BOB  GRAHAM,  student  production 
manager  of  WSUI,  Iowa  City,  has . 
left  to   work   in   the   sound  depart- 
ment of  NBC  in  Chicago.  Don  Short, 
WSUI  continuity  writer,  began  work 
Jan.  24  in  the  continuity  department 
of  woe,  Davenport,  la. 
WELLS  (Ted)  CHURCH  has  resigned  ( 
from    the    publicity    department    of ; 
NBC  to  become  assistant  to  Ted  Col- 
lins, manager  of  Kate  Smith  and  pres- 
ident of  Kated  Corp. 
JOSEPH    SAVITT,    father   of  Jan 
Savitt,  music  director  of  KYW,  Phil- 
adelphia, died  suddenly  in  that  city 
in  January. 
IRVING  GROSSMAN,  head  of  the 
artists  bureau  of  WHO,  Des  Moines, 
is  making  a  tour  of  Midwestern  and 
Canadian  fair  managers  conventions. 
For  latter  January  and  early  Feb- 
ruary his  itinerary  will  include  the  i 
Minnesota  fair  managers  meeting,  St. 
Paul ;  Canadian  fair  managers  at  Win- 
nipeg ;  North  Dakota  fair  managers. 
Grand  Forks,  and  Nebraska  federation 
of  fair  managers,  Lincoln. 
BILL  DOUGHERTY  has  been  named 
program  director  of  WRBL.  Colum- 
bus, Ga. 

FRANK  AUSTIN  has  been  named 
news  editor  of  KDYL,  Salt  Lake  City, 
and  Jack  Grjgson  has  been  appoint- 
ed assistant  editor. 
TERRY  O'SULLIVAN,  formerly  of 
Kansas  City,  has  joined  the  announc- 
ing staff  of  WMBH,  Joplin,  Mo. 

ROBERT    LEE.    announcer  of: 
WMBH,  Joplin,  and  Miss  Dessa  Rue, 
of  Joplin,   were  married  recently. 

ALLEN  ANTHONY,  chief  announcer 
of  K3VK,  St.  Louis,  is  back  at  the 
microphone  after  a  New  Year's  Eve 
appendectomy. 

JEAN   PAUL   KING,   commentator,  ^ 
will  direct  performances  at  the  Prov- 
incetown   Playhouse,   for  the  second 
consecutive  year. 

MISS    L.    D.    ROSS,    secretary    of  ; 
American  Radio  Features,  Los  Ange- 
les  transcription   concern,  recuperat- 
ing from  an  operation,  is  expected  to 
return  to  her  desk  in  early  February. 

PETE  PRINGLE,  CBS  Hollywood 
Yayikee  Reporter,  has  been  elevated  to 
the  post  of  managing  editor  of  the  net- 
work's Pacific  Coast  newscasts.  He 
succeeds  Foster  Goss  who  resigned  be- 
cause of  ill  health. 

GEORGE  IRWIN,  KEHE,  Los  An-  '■ 
geles,  announcer,  has  been  elevated  to 
chief  announcer.  He  succeeds  Al  Poska 
who  has  taken  over  the  duties  of  pro- 
gram director,  a  post  formerly  held  by 
Howard  Esary,  now  director  of  Inter- 
national Radio  Productions,  a  division 
of  Hearst  Radio  Inc. 
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:^Jew  Firm  to  Sell 
J'ape  Recordings 

l^rombach  and  Miller  Affiliate 

"transcription  Interests 

AFFILIATION  of  Miller  Film 
.Corp.,  holders  of  patents  on  a 
iiound-on-film  and  kindred  devices, 
Idth  the  Jean  V.  Grombach  tran- 
scription interests,  was  announced 
Jan.  24.  The  new  organization  will 

KD  a  r  k  e  t  "tape  transmission,"  a 
ound  process  said  to  be  used  ex- 
clusively in  Europe,  particularly  by 
)he  British  Broadcasting  Corn.  The 
lontracts  call  for  the  creation  and 
production  of  programs  by  tape 
ransmission  method, 
j  James  A.  Miller,  president  of  the 
Wilier  firm,  and  formerly  identified 
fvith  Warner  Bros.,  was  declared 
U>  be  responsible  for  the  establish- 
ent  and  operation  of  tape  trans- 
ission  in  Europe.  The  contracts 
ere  negotiated  with  Grombach 
eductions  Inc.,  Jean  V.  Grombach 
nc,  and  Advertisers  Recording 
rvice  Inc.,  all  Grombach  firms, 
'he  Grombach  companies  have 
ipecialized  in  creation  and  pro- 
luction  of  network  and  transcrip- 
on  programs  while  a  subsidiary, 
dvertisers  Recording  Service, 
aintains  a  direct  instantaneous 
etate  disc  recording  service, 
hese  companies  are  in  the  Stein- 
ay  Bldg.,  113  West  57th  St., 
ew  York  City.  Additional  studios 
provide  for  the  new  tape  tran- 
ription  facilities  are  being 
uipped. 

Some  months  ago  incorporation 
T)f  Hhe  Miller  Company  by  an  in- 
vestment group  was  announced. 
The  group  included  W  a  d  d  e  1 1 
atchings,  Warner  Bros,  director, 
investment  banker  and  executive 
jhead  of  Associated  Music  Publish- 
ers, Wired  Radio  Inc.,  and  Muzak 
■C,  entertainment  subsidiaries  of 
e  North  American  Co.;  E.  F. 
ummert,  of  Blackett  -  Sample  - 
ummert  Inc.,  and  A.  H.  Diebold, 
resident  of  Sterling  Products  Inc., 
3ne  of  the  largest  proprietary 
^oups.  At  that  time  it  was  said 
this  company  had  in  mind  produc- 
tion of  programs  on  film  and  direct 
sale  of  this  type  of  transcription 
to  sponsors  for  placement  on  sta- 
tions. 

It  was  explained  also  that  the 
KMiller  sound-on-film  process  in- 
volved use  of  a  film  coated  with  a 
black  emulsion  which  can  be  "cut" 

K'ust  as  master  transcription  discs 
,re  made.  It  was  claimed  the  qual- 
ity of  reproduction  is  equal  to  or 
luperior  to  those  of  transcriptions 
ind  the  reproducing  was  said  to  be 
so  simple  that  it  could  be  installed 
cheaply  in  stations.  The  Miller 
Company,  it  was  then  announced, 
controls  all  radio  rights  for  Miller 
film.  Motion  picture  rights  are  held 
by  Warner  Bros,  by  reason  of  Mil- 
ler's former  work  in  its  laboratory. 

In  reply  to  an  inquiry  by  Broad- 
casting, Mr.  Grombach  stated  Jan. 

5  that  Mr.  Catchings  was  not  as- 
sociated with  the  Miller  company. 


George  Schrand 

'GEORGE  SCHRAND,  known  as 
George  Rand,  who  played  the  role 
of  the  Old  Ranger  in  Death  Val- 
ley Days  for  Twenty  Mule  Team 
Borax  on  NBC  for  a  number  of 
years,  died  in  the  Alameda  County 
Hospital  on  Jan.  8  from  the  ef- 
fects of  poison.  He  told  the  police 
that  he  had  been  despondent  be- 
cause of  his  inability  to  secure  em- 
ployment. He  had  been  out  of  ra- 
dio for  three  months. 


Mumps  the  Word! 

TAKING  no  chances  on  a 
mump  epidemic  in  Radio  City, 
NBC  has  quarantined  a  mic- 
rophone as  well  as  an  actress. 
Ruth  Range,  actress  on  the 
Just  Plain  Bill  serial  for 
American  Home  Products' 
Anacin,  did  her  part  through 
swollen  jaws  the  other  day 
and  when,  following  the 
broadcast,  the  doctor  called 
it  mumps,  she  was  ordered 
home  to  recuperate  and  the 
microphone  she  had  used  was 
quickly  sterilized,  wrapped  in 
gauze  and  sent  to  an  isolated 
storage  studio.  Mrs.  Range 
is  the  wife  of  Charles  Range, 
NBC  sound  effects  engineer. 


UP  Elevates  Three 

CLEM  J.  RANDAU,  general  busi- 
ness manager,  and  Edwin  Moss 
Williams,  general  sales  manager 
of  United  Press  have  been  pro- 
moted to  vice  presidencies  of  that 
organization,  along  with  Earl 
Johnson,  news  manager.  Mr.  Wil- 
liams is  in  direct  charge  of  service 
to  broadcast  stations  and  with  Mr. 
Randau  was  largely  instrumental 
in  formulating  the  United  Press' 
policy  several  years  ago  favoring 
service  to  radio  on  a  regular  sub- 
scriber basis  and  permitting  spon- 
sorship of  the  press  association's 
news. 


I'XDER  the  direction  of  Manager 
Joe  Maland,  WHO.  Des  Moines,  has 
joined  with  the  local  Y.M.C.A.  in 
sponsoring  the  local  Golden  Gloves 
boxing  tournament  in  February,  with 
Program  Manager  Harold  Fair  and 
Sports  Editor  Bill  Brown  handling 
the  details. 


Atlanta  Sales  Meeting 

FIFTH  DISTRICT  of  the  Broad- 
cast Sales  Directors  held  a  special 
meeting  at  the  Henry  Grady  Ho- 
tel, Atlanta,  on  Jan.  31.  Mam-ice 
C.  Coleman,  manager  of  WATL, 
that  city,  was  chairman  of  the 
meeting  which  discussed  plans  for 
presentation  at  the  national  sales 
meeting  to  be  held  in  conjunction 
with  the  forthcoming  NAB  con- 
vention in  Washington. 


James  Kennedy  Named 
To  FCC  Legal  Position 

APPOINTMENT  of  James  A.  Ken- 
nedy, to  the  position  of  assistant 
general  counsel,  efltective  Feb.  1, 
to  succeed  Carl  F.  Arnold,  who  re- 
signed last  year,  was  announced 
Jan.  25  by  the  FCC.  Mr.  Arnold 
was  assistant  general  counsel  for 
the  Telegraph  Division,  which 
since  has  been  abolished.  Mr.  Ken- 
nedy, who  has  served  as  acting  as- 
sistant since  Mr.  Arnold's  resigna- 
tion, will  handle  telegraph  work. 
He  is  a  native  of  South  Carolina 
and  was  appointed  to  the  FCC  in 
1934  as  a  senior  attorney,  later 
being  advanced  to  principal  at- 
torney. 

Under  the  law,  there  are  three 
assistant  general  counsel,  and  one 
of  the  positions  —  that  for  tele- 
phone— is  still  vacant.  George  B. 
Porter  is  assistant  for  broadcast- 
ing. 


CALL  letters  (KPBM)  originally  as- 
signed to  the  new  100-watt  station  re- 
cently authorized  for  Poplar  Bluffs. 
Mo.,  have  been  changed  bv  the  FCC 
ro  KWOC. 


CKLW 


Opens 


Chicago  Office 


with 


GEORGE  ROESLER 


in  charge 


Local  and  National  spot  business 
on  CKLW  increased  so  markedly 
during  1937  the  management 
decided  to  open  a  branch  office 
in  Chicago  as  a  further  service 
to  agencies  and  advertisers. 
Effective  immediately  George 


Roesler,  well-known  figure  in 
the  world  of  radio,  takes  charge 
of  the  Chicago  office.  Complete 
information  regarding  CKLW 
and  the  Fourth  Market  is  now 
as  close  as  your  telephone. 


Chicago  Address 
360  North  Michigan  Avenue 
Telephone  Central  0605 

FRANK  RYAN,  Vice  President  &  Managing  Director 
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Coughlin  Kept  Off  WOR 
Under  Old  Station  Policy 

A  RULING  that  WOR  will  not 
sell  time  for  controversial  or  relig- 
ious programs,  adopted  some  time 
ago,  is  the  reason  for  that  station's 
refusal  to  accept  the  current  series 
of  talks  broadcast  by  Father  Charles 
E.  Coughlin,  according  to  Eugene  S. 
Thomas,  assistant  sales  manager. 
"This  decision  was  reached  a  couple 
of  years  ago,"  Mr.  Thomas  said, 
"due  to  a  fear  that  our  schedule 
would  become  topheavy  with  talks. 
So,  except  during  political  cam- 
paigns, we  decided  not  to  sell  time 
for  programs  of  a  religious  or  con- 
troversial nature  but  if  they  were 
of  sufficient  public  interest  to 
broadcast  them  as  special  features 
on  a  sustaining  basis.  As  long  as 
Father  Coughlin  maintained  his 
regular  schedule  we  permitted  him 
to  be  an  exception,  but  when  last 
fall  he  did  not  return  to  the  air  at 
his  regular  time  we  felt  forced  to 
apply  the  rule  to  him  as  well." 

So  many  letters  had  been  re- 
ceived from  listeners  asking  why 


Is  There  a  Doctor  .  .  . 

WHEN  Dr.  Morris  Fishbein, 
editor  of  the  Journal  of  the 
American  Medical  Assn.,  re- 
cently spoke  in  Tulsa,  Okla., 
he  came  in  for  a  lot  of  rib- 
ing  because  that  afternoon  he 
was  interviewed  on  a  local 
station  during  a  program 
sponsored  by  a  laxative  man- 
ufacturer. In  reporting  the 
interview,  the  Tulsa  Tribune 
made  it  clear  that  Dr.  Fish- 
bein was  not  placed  in  the 
position  of  endorsing  the 
product  advertised  on  the 
program. 


Foreign  Tongue  Spots       Midwestern  Universities 

Plan  Shortwave  Linking 
Of  Educational  Stations 


M.  J.  BREITENBACH  Co.,  New 
York  (Pepto-Mangan) ,  which  re- 
cently started  a  series  of  tran- 
scribed announcements  on  75  sta- 
tions, on  Jan.  10  also  started  sched- 
ules of  live  announcements  in  for- 
eign languages  on  WARD,  Brook- 
lyn; WWRL,  Woodside,  N.  Y.; 
WBNX,  WLTH,  and  WOV,  New 
York.  All  are  one-minute  spots,  to 
be  heard  one  and  two  a  week.  Con- 
tracts are  for  13  weeks,  placed  by 
Morse  International  Inc.,  New 
York. 


the  noted  radio  priest  was  not 
heard  on  WOR  this  year  that  he 
had  prepared  a  form  letter  of  ex- 
planation, Mr.  Thomas  said.  A 
copy  of  this  letter,  sent  to  a  reader 
of  the  Brooklyn  Tablet,  a  Catholic 
paper,  was  printed  in  that  publica- 
tion. Father  Coughlin's  New  York 
outlet  for  his  present  series  is 
WMCA. 


Mennen's  New  Program 

MENNEN  Co.,  New  York  (shav- 
ing cream),  on  Jan.  19  started 
Cheer  Up,  America,  with  Henry 
Burbig,  the  Funnyboners,  Ray 
Murray,  and  Frank  Novak  and  his 
orchestra,  as  well  as  comedy  pro- 
ductions by  the  Burbig  Laughing- 
stock Co.  The  program  is  heard 
Wednesdays  on  4  NBC-Red  sta- 
tions, and  Thursdays  on  WLW, 
placed  by  H.  M.  Kiesewetter  Adv. 
Agency,  New  York. 


^1^ 


MEET 


A  FAMILY  OF 

417,500 
RADIO  HOMES 

IN  61  COUNTIES  of  INDIANA 
OHIO  and  MICHIGAN 


#  The  WOWO  Family  represents  a 
population  of  2.143.412  (1930  census) 
— more  people  than  live  in  Los  Angeles, 
Detroit  or  Cleveland.  Here  is  a  rich 
market  composed  of  (I)  23  major  trad- 
ing centers  (2)  hundreds  of  small  towns 
and  villages  (3)  a  rich  farming  territory. 
The  WOWO  Family  has  money — and 
spends  it— to  the  tune  of  $515,380,000 
annually  (1935). 

WESTINGHOUSE  RADIO  STATIONS,  Inc. 

FREE  &  PETERS.  National  Representatives 
*  Residents  wl+hin  the  WOWO  Primary  Area 


FAMILY! 


FORT  WAYNE  •  INDIANA 


INDIANA'S   MOST   POWERFUL    RADIO  STATION! 


SUCCESS  achieved  by  WSUI,  of 
Iowa  City,  and  WOI,  of  Iowa  State 
College  at  Ames,  in  carrying  36 
hours  of  one  another's  programs 
via  the  direct  rebroadcast  method 
since  last  September,  has  led  en- 
gineering professors  of  the  tw 
schools  to  conduct  experiment 
with  a  view  to  linking  other  Mid- 
western universities  into  a  rebroad- 
cast network. 

According  to  a  report  from  Le- 
nore  DeVries,  Iowa  State  student, 
WBAA,  of  Purdue  University  at 
West  Lafayette,  Ind.,  and  WILL, 
of  the  University  of  Illinois  at  Ur- 
bana,  has  already  conducted  suc- 
cessful rebroadcasts  from  WSUI, 
Carl  Menzer,  WSUI  director  and 
president  of  the  National  Associa- 
tion of  Educational  Broadcasters, 
declared  that  educationally-owned 
stations,  some  operating  on  12- 
hour-a-day  schedules  and  yet  on 
limited  budgets,  could  find  a  chain 
system  of  great  value  in  exchang- 
ing their  best  features. 

At  WSUI  and  WOI  communica- 
tions type  receivers  are  used  em- 
ploying standard  automatic  volume 
control  to  keep  signals  at  constant 
level.  It  was  found  that  while  use 
of  a  loop  antenna  is  sometimes  ef- 
fective in  eliminating  interference, 
it  is  not  entirely  satisfactory  and 
steps  are  being  taken  to  install  a 
Beverage  antenna. 


WWJ's  'Apex'  Station 

W8XWJ,  the  Detroit  News  ultra- 
high frequency  adjunct  of  WWJ, 
started  on  Jan.  18  to  broadcast  its 
own  regular  daily  programs  on 
a  14-hour-a-day  schedule,  becom- 
ing thereby  a  pioneer  in  the  "apex" 
field.  With  the  beginning  of  its 
new  program  of  operation,  W8XWJ 
goes  a  step  higher  in  the  radio 
spectrum  and  will  now  broadcast 
on  41,000  kc.  The  station's  ex- 
perimentations for  two  years  were 
on  31.6  megacycles,  vsdth  studios 
located  in  the  Penobscot  Bldg. 
Now  its  offices  and  studio  will  oc- 
cupy the  entire  45th  floor  of  this 
building,  the  highest  broadcasting 
point  outside  of  New  York  City. 
Wellington  Granzow,  who  for  sev- 
eral years  has  been  assistant  to 
Wynn  Wright,  program  director 
of  WWJ,  has  been  appointed  pro- 
gram director  of  W8XWJ.  Direc- 
tor Granzow  is  linking  the  station 
up  with  local  educational  and  cul- 
tural forces.  In  addition  to  the 
new  program  director,  personnel 
of  the  new  station  lists  August 
Maekelberghe,  news  broadcaster; 
Al  Allen,  in  charge  of  publicity 
and  programs;  Carl  Wesser,  chief 
engineer;  R.  H.  Fisk,  Carroll  E. 
Leedy,  Al  T.  Parson,  E.  J.  Kelly, 
R.  T.  Pennebaker  and  Miss  Cosette 
Merrill. 


Kyser  for  Luckies 

AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strike  cigarettes), 
now  sponsoring  Melody  Puzzles  on 
the  NBC-Blue  and  two  Mutual 
stations,  will  replace  the  program 
on  Mutual  with  a  new  show  fea- 
turing Kay  Kyser  and  his  orches- 
tra, originating  in  Chicago.  The 
new  series  will  start  early  in  Feb- 
ruary and  will  be  a  revision  of 
Kyser's  College  of  Musical  Knowl- 
edge. Agency  is  Lord  &  Thomas. 
New  York. 
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^ieavy  Industries 
'^ow  Customers  of 
WGAR,  Cleveland 

fnreachables  Clamor  for  Air 
New  Series  Meets  Favor 

"HOW  to  get  i-adio  appropriations 
:om  large  industrial  concerns 
khose  products  are  in  the  heavy 
•jidustry  classification?" 
m'\  That'  problem  has  often  pre- 
•ented  itself  to  broadcasters 
nroughout  the  country.  Some  ad- 
ientures  have  been  experienced  by 
t|he  nation's  broadcasters  in  that 
Sjealm,  but  with  the  exception  of 
few  such  network  broadcasts, 
|he  move  has  never  been  success- 
jlully  made  for  the  individual 
jroadcaster.  Still,  WGAR,  Cleve- 
'and,  has  made  a  definite  and 
eemingly  proper  move  in  the  right 
ii'ection.  General  Manager  John 
'.  Patt  and  staff  have  an  indus- 
rial  series  on  the  air  at  present, 
series  seemingly  headed  for  suc- 
ess. 

They  Laughed  When  .  .  . 

Several  weeks  ago  the  idea  was 
onceived  that  made  machine  tool 
anufacturers  and  paving  equip- 
ent  builders  turn  a  smiling  face 
a  radio  salesman.  He  came  with 
_  .n  idea  that  gave   them  oppor- 

R J unity  to  "sell"  their  companies 
o  the  city  and  employes  an  in- 
ustrial  talent  hour  titled  Talent 
I  Industry.  Die-maker,  clerk  or 
i)resident  had  the  opportunity  in 
jhe  new  WGAR  series — a  chance 
io  play  zither  (and  there  has  ac- 
tually been  one),  harmonica  or 
'ead  poetry.  Any  possible  radio 
llalent  or  adaptability  displayed  by 
;he  employe  is  utilized  in  broad- 
cast form.  The  president  usually 
"aces  the  microphone  with  his 
itory  of  what  his  company  con- 
Wbutes  each  year  to  the  pros- 
)erity  of  the  city  as  well  as  proof 
;hat  his  company  is  actively  aid- 
ng  the  progress  of  science  and 
ndustry. 

_  Cost  to  the  company  is  station 
Ame,  plus  production  fee  due  to 
:he  great  amount  of  time  neces- 
sary for  auditions  and  program 
arrangement.  Each  Talent  in  In- 
dustry show  has  thus  far  been  of 
80  minutes  duration  but  inquiries 
from  prospective  sponsors  point 
:o  a  lengthening  of  the  period. 
Broadcasts  are  scheduled  Monday 
svenings  at  10:30. 

Another  phase  of  the  competition 
deals  with  cash  prizes  for  the  em- 
jployes  who,  in  the  opinion  of  the 
'itation  program  department,  per- 
orm  most  creditably.  To  date  the 
■  merican  Stove  Company  and  Ho- 
;el  Statler  have  appeared  during 
;he  Talent  in  Industry  series  on 
iVGAR.  Following  the  opening 
riprogram  in  the  series,  the  Cleve- 
land station's  commercial  depart- 
nent  received  several  requests  from 
large  industrial  firms  of  the  city, 
requesting  further  information  as 
to  costs  and  general  nature. 


SPONSORED  by  Bnick  Motor  Car 
Co.,  throxish  Arthur  Kudner  Inc.,  New 
York,  will  be  final  jrames  of  the  Indi- 
ana state  basketball  tournament  at 
Butler  University,  with  a  state-wide 
network  of  stations  carrying  the 
broadcasts  by  Len  Riley,  sports  an- 
n  o  u  n  e  e  r  of  WFBM.  Indianapolis. 
WFBM  will  feed  WGL,  Fort  AVavne  ; 
WSBT.  South  Bend;  WBOW,  Terre 
Haute;  WIXD,  Gary. 


BROADCASTS  FROM  COURT-ROOM 

Arc  Within  Judse's  Discretion,  Says  Appellate 
 Tribunal  in  Upholding  Verdict  for  KFJI  


COURT-ROOM  broadcasts  were 
held  to  be  within  the  discretion  of 
the  trial  judge  in  a  recent  opinion 
of  the  Oregon  Supreme  Court.  Ver- 
dict for  the  defendants,  KFJI,  Kla- 
math Falls,  its  manager,  George 
Kincaid,  and  David  R.  Vanden- 
burg,  an  attorney,  affirmed  the  de- 
cision of  the  state  circuit  court 
[Broadcasting,  Jan.  15,  1937]  in 
an  action  for  defamation  of  char- 
acter brought  by  Mrs.  Josephine 
Irwin,  a  witness  in  a  murder  trial 
which  was  broadcast  on  KFJI  from 
the  courtroom  with  permission  of 
the  trial  judge  and  counsel. 

The  case  arose  from  statements 
made  by  counsel  during  closing 
arguments  to  the  jury  in  the  mur- 
der trial.  In  his  decision.  Justice 
L.  G.  Lewelling,  said:  "Undoubt- 
edly there  is  a  diversity  of  opinion 
as  to  the  propriety  of  installing  a 
microphone  in  the  court-room  for 


the  purpose  of  broadcasting  judic- 
ial proceedings,  especially  in  cases 
involving  sordid  details  of  crime. 
This  court  is  not  prepared  to  say 
that  it  is  unlawful  per  se  to  in- 
stall a  microphone  in  a  court  room 
to  report  judicial  proceedings.  The 
American  Bar  Assn.  frowns  upon 
such  practices.  It  is  a  matter  for 
the  determination  of  the  trial 
judge.  In  this  case  there  was  no 
comment  by  the  radio  company  con- 
cerning the  proceedings.  All  it  did 
was  to  transmit  to  the  public  a 
true  and  accurate  report  of  what 
was  going  on  in  the  trial  of  the 
murder  case.  It  entered  into  no 
conspiracy;  it  evidenced  no  malice. 

"A  communication  made  by  an 
attorney  in  a  judicial  proceeding 
is  absolutely  privileged  if  it  is  per- 
tinent and  relevant  to  the  issues, 
although  it  may  be  false  and  ma- 
licious," the  court  said. 


Changes  at  WKZO 

WKZO,  Kalamazoo,  Mich.,  an- 
nounces the  following  personnel 
changes  in  line  with  the  station's 
expanded  facilities.  John  E.  Fetzer, 
WKZO  president  and  general  man- 
ager, has  promoted  Merlin  Stone- 
house  from  the  continuity  depart- 
ment to ^irector  of  programs.  Prior 
to  joining  WKZO,  Mr.  Stonehouse 
was  assistant  manager  for  three 
years  on  CJIC,  Sault  Ste.  Marie, 
Ontario.  Dorothy  Tuttle,  who  has 
conducted  PaMy's  Social  Secretary 
program  on  WKZO  for  the  last 
year,  has  been  named  director  of 
public  relations.  She  was  formerly 
associated  with  WJAY,  Cleveland. 
Edwin  Rector,  WKZO  engineer,  has 
been  appointed  engineering  direc- 
tor. Guy  Stewart  continues  as 
sales  manager;  Wally  Rodda  as 
news  editor,  and  Bob  Latting  as 
production  manager. 


TWENTY  per  cent  of  radio  set  own- 
ers in  the  country  listened  to  Presi- 
dent Roosevelt's  address  at  the  Jack- 
son Day  Dinner  Jan.  8,  according  to 
the  Cooperative  Analysis  of  Broad- 
casting. 


W  N  A  X 


5,000  WATTS  (l.S.) 
1,0 OO  WATTS  NIGHT 


570  KILOCYCLES 
YANKTON  SO. DAKOTA 


WNAX-  is  Proud  of  its  Large  Farm 
Market,  but  Many  City  Folks  Tune 
to  WNAX  For  Good  Merchandise. 

WNAX-  offers  You  More  Radio 
Homes  and  Daily  Listeners  than  Any 
Northwest  Outlet. 

KANSAS     CITY    •    CHICAGO     •     NEW    Y  O  R.  K 
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STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KDKA,  Pittsburg 

Pittsburgh  Coal  Co.,  Pittsburgh,  22 
sp,  thru  Walker  &  Downing,  Pitts- 
burgh. 

Miles  Laboratories,  Elkhart,  Ind.,  39 
t,  thru  Wade  Adv.  Agency,  Chi- 
cago. 

Campbell  Cereal  Co.,  Northfield, 
Minn.,  39  t,  thru  Ruthrauff  &  Ryan, 
Chicago. 

Gorton  Pew  Fisheries  Co.,  Glouces- 
ter, Mass.,  11  sp,  thru  H.  B.  La- 
Quatte,  N.  Y. 

Olson  Rug  Co,  Chicago,  78  t,  thru 
Presba,  Fellers  &  Presba,  Chicago. 

Little  Crow  Milling  Co.,  Warsaw, 
Ind.,  39  sp,  thru  Rogers  &  Smith, 
Chicago. 

National  Biscuit  Co.,  New  York,  130 

t,  thru  McCann-Erickson,  Chicago. 
Pinex  Co.,  Ft.  Wayne,  Ind.,  54  sa, 

thru  Russel  M.  Seeds  Co.,  Chicago. 
Procter    &    Gamble    Co.,  Cincinnati. 

260  t,  thru  Blackett-Sample-Hum- 

mert,  Chicago. 
Standard   Oil  Co.   of    New  Jersey, 

New  York,    1,248  sp,    thru  Mar- 

schalk  &  Pratt,  N.  Y. 
R.  B.  Davis  Co.,  Hoboken,  N.  J.,  26 

sp,  thru  Chas.  W.  Hoyt  Co.,  N.  Y. 
Horse  &  Mule  Assn.,  Chicago,  25  so, 

thru  Rogers  &  Smith,  Dallas. 

WIND,  Gary 

Chicago,  Milwaukee,  St.  Paul  &  Pa- 
cific R.  R.,  Chicago,  sa,  thru  Roche. 
Williams  &  Cunnyngham,  Chicago. 

Trading  Post,  Chicago  (food  store), 
3  weekly  sp,  thru  Burnet-Kuhn 
Adv.  Agency,  Chicago. 

Nelson  Bros.  Furniture,  Chicago 
(chain),  6  weekly  sp,  thru  Selvi- 
air  Broadcasting  System,  Chicago. 

I  Am  Reading  Room,  Chicago,  week- 
ly sp,  thru  Allied  Adv.  Agency, 
Chicago. 

KHJ,  Los  Angeles 

Union  Pacific  Railroad  Co.,  Omaha 
(transportation),  3  weekly  sa,  thru 
Caples  Co.,  Chicago. 

McKesson  &  Robbins,  Bridgeport, 
Conn,  (tonic),  5  weekly  ta,  thru 
H.  W.  Kastor  &  Sons  Adv.  Cxj., 
Chicago. 

Association  of  Pacific  Fisheries,  Seat- 
tle (canned  salmon),  3  weekly  sp, 
thru  .1.  Walter  Thompson  Co..  San 
Francisco. 

WMAQ,  Chicago 

M.  J.  Breitenbach,  New  York  (Gude's 
Pepto  Mangan),  sa,  thru  Morse 
International,  N.  Y. 

Shell  Union  Oil  Corp.,  N.  Y.  (Shell 
Coke),  sa,  thru  J.  Walter  Thomp- 
son Co.,  N.  Y. 

Calavo  Growers  of  California  (Cala- 
vos  and  Avocados),  sa,  thru  Lord 
&  Thomas,  Los  Angeles. 

WOV,  New  York 

New  York  Daily  Mirror,  weekly  sp, 
direct. 

Pope  Food  Products,  New  York,  6 
weekly  sp,  52  weeks,  direct. 

Rainbow  Laundry  Service,  New  York. 
3  weekly  f,  direct. 

KDYL,  Salt  Lake  City 

Union  Pacific  Railway,  Los  Angeles, 
156  sa,  thru  Caples  Co.,  St.  Louis. 

Albers  Bros.  Milling  Co  ,  Seattle,  34 
sp,  thru  Erwin  Wasey  &  Co.,  Se- 
attle. 
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WHO,  Des  Moines 

Zanol  Products  Co.,  Cincinnati,  24 
sp,  thru  Presba,  Fellers  &  Presba, 
Chicago. 

Lever  Bros.  Co.,  Cambridge  (Spry), 
260  sa,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Holland  Furnace  Co.,  Holland,  Mich., 

40  sa,  thru  Ruthrauff  &  Ryan,  N.Y. 
Fellows  Medical  Mfg.  Co.,  New  York 

(proprietary),  312  sa,  thru  Nelson 

Gilliam  Co.,  N.  Y. 
Procter    &    Gamble    Co.,  Cincinnati 

(Lava),  261  t,  thru  Blackett-Sam- 

ple-Hummert,  Chicago. 

KGO,  San  Francisco 

Regal  Amber  Brewing  Co.,  San  Fran- 
cisco, 7  weekly  sa,  thru  M.  E.  Har- 
lan, San  Francisco. 

M.  J.  Breitenbach  Co.,  New  York 
(Gude's  Pepto-Mangan) ,  2  weekly 
ta,  thru  Morse  International,  N.Y. 

Procter  &  Gamble  Co.,  Cincinnati 
(Dash),  3  weekly  ta,  thru  Pedler 
&  Ryan,  N.  Y. 

General  Cigar  Co.,  N.  Y.  (William 
Penn  cigars),  10  weekly  ta,  thru 
H.  W.  Kastor  &  Sons  Adv.  Co., 
N.  Y. 

KNX,  Hollywood 

Sales  Affiliates,  New  York  (Loxol). 

2  weekly  t,  thru  Milton  Weinberg 
Adv.  Co.,  Los  Angeles. 

La  Salle  IDxtension  University,  Los 
Angeles  (correspondence  school),  6 
weekly  sp,  thru  Hixson-O'Donnell 
Adv.,  Los  Angeles. 

National  Live  Stock  &  Meat  Board, 
Chicago  (meats),  6  weekly  sp.  thru 
Campbell-Bwald  Co..  Detroit. 

WNEW,  New  York 

Community  Opticians,  Jamaica,  L.  I., 
N.  Y.,  18  weekly  sp,  thru  Common- 
wealth Adv.  Agency,  Boston. 

American  Clothes  Co.,  Clifton,  N.  J., 

3  weekly  sp,  direct. 

O'Cedar  (3orp.,  Chicago,  weekly  sp,  6 
weekly  so,  thru  .John  H.  Dunham 
Co.,  Chicago. 

WHN,  New  York 

Washington  State  Apples,  Wenatchee, 
Wash.,  3  weekly  sp,  13  weeks,  thru 
.T.  Walter  Thompson  C-o.,  San  Fran- 
cisco. 

Clark  Shoe  Co.,  New  York,  sa,  26 
weeks,  thru  Friend  Adv.  Agency. 
N.  Y. 


WLW,  Cincinnati 

Libby,  McNeill  &  Libby,  Chicago,  3 
weekly  sp,  thru  J.  Walter  Thomp- 
son Co.,  Chicago. 

Drackett  Chemical  Co.,  Cincinnati 
(Drano,  Windex),  2  weekly  sp. 
thru  Ralph  H.  Jones  Co.,  Cincin- 
nati. 

Musebeck  Shoe  Co.,  Chicago,  13  sp, 

thru  Sehl  Adv.  Agency,  Chicago. 
-N'ational   Livestock    &    Meat  Assn.. 

Chicago,    13    sp,    thru  Campbell- 

Ewald  Co.,  Chicago. 
Penn     Tobacco     Co.,  Wilkes-Barre 

(Kentucky    Club),    5    weekly  sp. 

thru  Ruthrauff  &  Ryan,  N.  Y. 

KFI,  Los  Angeles 

Fellows  Co.,  New  York  (Fellows 
syrup),  6  weekly  sa,  thru  Nelson- 
Gilliam  Associates,  N.  Y. 

United  Drug  Co.,  Boston  (Rexall),  3 
weekly  *,  thru  Street  &  Finney, 
N.  Y. 

Crowell  Publishing  Co.,  New  York 
(Woman's  Home  Companion), 
weekly  sp,  thru  Geyer,  Cornell  & 
Newell,  N.  Y. 

KMPC,  Beverly  Hills,  Gal. 

Firestone  Tire  &  Rubber  Co.,  Akron. 
30  weekly  so,  thru  Sweeney  & 
.Tames  Co.,  Cleveland. 

Amer-Spa  Corp.,  Los  Angeles  (min- 
eral water),  6  weekly  sp,  thru  Fa- 
raon  Jay  Moss  &  Associates,  Los 
Angeles. 

KQW,  San  Jose 

General  Shaver  Co.,  New  York,  5 
sa.  thru  Leeford  Adv.  Agency,  N.  Y. 

RCA  Mfg.  Co.,  Camden,  5  weekly  sp, 
di  rect. 

KVI,  Tacoma 

Guaranty  Union  Life  Insurance  Co.. 
Beverly  Hills  (insurance),  6  week- 
ly sp,  thru  Stodel  Adv.  Co.,  Los 
Angeles. 

WAAT,  Jersey  City 

Winkelman  Shoes,  New  York,  6 
weekly  so,  52  weeks,  thru  Jay  Lewis 
Associates,  N.  Y. 

KEHE,  Los  Angeles 

L.  B.  Laboratories,  Los  Angeles  (hair 
oil).  25  weekly  so,  thru  Glasser 
Adv.  Agency,  Los  Angeles. 


Drawn  for  BROADCASTING  by  Sid  Hix 

'My  Dear,  I  Was  Just  Explaining  to  Miss  Lush  How  That  Bergen- 
McCarthy  Program  Was  Staged!" 


WGY,  Schenectady 

M.  .1.  Breitenbach  Co.,  New  York 
(  Pepto-Mangan),  3  weekly  sa,  thru 
Morse  International,  N.  Y. 

Cranberry  Canners,  S.  Hanson,  Mass/' 
(Ocean  Spray),  3  weekly  sp,  thru, 
Harry  M.  Frost  Co.,  Boston. 

Harvey  Whipple,  Springfield  (oij 
burners),  weekly  t,  thru  Williard 

G.  Meyers,  N.  Y. 
Oneida  Ltd.,  Oneida,  N.  Y.,  weekly  t. 

thru  BBDO,  N.  Y. 

RCA,  Camden,  6  weekly  sp,  direct. 

K.  A.  Hughes  &  Co.,  Boston  (Sali- 
con ) ,  3  weekly  sa,  direct. 

Scott  Paper  Co.,  Chester,  Pa.  (Scott 
towels),  3  weekly  sp,  thru  .1.  Wal- 
ter Thompson,  N.  Y. 

WOOD-WASH,  Grand  Rapids, 
Mich. 

Kroger  Grocery  &  Baking  Co.,  Cin- 
cinnati (coffee),  260  t,  thru  Ralph 

H.  Jones  Co.,  Cincinnati. 

RCA,  Camden,  15  sa,  thru  Lord  &< 

Thomas,  N.  Y. 
American    Chicle    Co.,  Long  Island 

Cits'  (Sen  Sen),  20  ta,  thru  Badgei 

&  Browning,  N.  Y. 
Holland  Furnace  Co.,  Holland,  Mich,. 

40  sa,    thru    Ruthrauff    &  Ryan.' 

N.  Y. 

Durkee  Famous  Foods,  Chicago  (Mar-' 
garine),  104  t,  thru  C.  Wendeli 
Muench  &  Co.,  Chicago. 

WGN,  Chicago 

Richman  Bros.  Co.,  Cleveland  (menV 
clothes),  6  weekly  sa,  thru  Mc-! 
Cann-Erickson,  Cleveland. 

United  Drug  Co.,  Boston  (Rexall' 
products),  t,  thru  Street  &  Fin-i 
ney,  N.  Y. 

Bremner  Bros.  Co.,  Chicago  (bis- 
cuits), 3  weekly  sa,  thru  McJunkit 
Adv.  Co.,  Chicago. 

Scott  Paper  Co.,Chester, Pa.  (towels),; 
3  weekly  sa,  thru  J.  Walter  Thomp- 
son Co..  N.  Y. 

Lamont,  Corliss  &  Co.,  N.  Y.  (cocoa)? 
3  weekly  so,  thru  C-ecil,  Warwick 
&  Legler,  N.  Y. 

KJBS,  San  Francisco 

Rulo  Distributors,  Oakland,  5  weekl 

ly  sp,  thru  Volney  James  &  Assojj 

ciates,  Hollywood. 
Eggo  Milling  Co.,  San  Jose,  10  weekl 

ly  sa,  thru  N.  W.  Ayer  Co..  Sai" 

Francisco. 
Tidewater    Associated    Oil    Co..  Sai 

Francisco,  3  weekly  so,  thru  Ix)r< 

&  Thomas,  San  Franci.sco. 
Mountain  Copper  Co.,  San  Francisw 

12    weekly    so,    thru    Allied  Adv 

Agencies,  San  Francisco. 

KSFO,  San  Francisco 

Crowell   Publishing   Co.,    New  Yor| 
(Woman's      Home  Companion;, 
weekly  sp,  thru  Geyer,  Cornell 
Newell,  N.  Y. 

Melne  &  Co.,  Seattle  ( Speed-i-Mix  i 
2  weekly  sp,  direct. 

Procter  &  Gamble  Co.  (Da.sh),  ! 
weekly  ta,  thru  Pedlar  &  Ryan 
N.  Y. 

Sterling  Products,  New  York  (Philip: 
milk  of  magnesia),  5  weekly  t,  thn 
Blackett-Sample-Hummert,  N.  Y. 

WTMJ,  Milwaukee 

Lever  Bros.  Co.,  Cambridge  (Spry) 
daily  so,  thru  Ruthrauff  &  Ryan 
N.  Y. 

Penn  Tobacco  Co.,  Wilkes-Barre.  • 
weekly  t,  thru  Ruthrauff  &  Ryan 
N.  Y. 

United  Drug  Co.,  Boston  (Rexall).  ■ 
thru  Street  &  Finney,  N.  Y. 

WOR,  Newark 

Oxo  Ltd.,  Boston  (bouillion  cubes). 

weekly  sp,  thru  Platt-Forbes,  N. 
National  Live  Stock  &  Meat  Boar( 

Chicago,  5  weekly  sp,  thru  Cam] 

bell-Ewald  Co.,  Detroit. 

KPO,  San  Francisco 

Howe  Co.,  Seattle  (lotion),  weekl 
sp,  thru  Alfred  L.  Goldblatt,  S- 
attle. 

WSAI,  Cincinnati 

Booth  Fisheries,  Chicago,  5  sp,  thi 
U.  S   Adv.  Corp.,  Chicago. 
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4.SSOCIATED  Hospital  Service  of 
iUinois  Inc.,  Chicago  (hospital  serv- 
ce),  which  has  placed  its  business 
iv-ith  Critehfield  &  Co.,  Chicago,  plans 
0  start  spots  on  Chicago  stations, 
(vith  gradual  national  expansion  to 
:ollow.  Jo  Kurth  is  account  executive. 

BREAKFAST  CLUB  COFFEE  Inc., 
.Los  Angeles,  formerly  Golden  Bear 
poft'ee  Co.,  and  a  frequent  user  of 
radio  time,  on  Jan.  18  started  for  13 
ivceks,    a    twice-weekly  three-minute 

laiticipiation  in  Agnes  WhUe's  Cali- 
funiia  Kitchen,  on  KFI,  that  city. 
[Firm   also   sponsors    daily    spot  an- 

loiincements  on  KGB,  San  Diego. 
j.\gency  is  Philip  J.  Meany  Co.,  Los 
L\.ngeles. 

SVURLITZER  MFG.  Co.,  Cincinnati 
(chain  store)  has  started  a  half-hour 
[Saturday  morning  show  on  WIL,  St. 
Louis,  for  52  weeks  under  the  direc- 
tion of  Jeff  Salter. 

NATIONAL  ORANGE  SHOW  to  be 
jtield  in  San  Bernardino,  Cal.,  March 
ll7-27  has  increased  its  advertising  ap- 
liiropriation  and  will  use  radio.  Chet 
jCrank  Inc.,  that  city,  is  agency. 

ALBERT  S.  SAMUELS  Co.,  San 
[Francisco,  one  of  California's  oldest 
ijewelry  firms,  on  Jan.  16  started  a 
i-ieries  of  nightly  news  broadcasts, 
i'lising  International  News  dispatches 
iWith  J.  Clarence  Myers  as  commen- 
Itator,  on  KYA,  San  Francisco.  Pro- 
jl?ram  is  heard  seven  nights  a  week ; 

iccount  placed  direct. 

HOWE  Co..  Seattle  (lotion)  has  re- 
newed for  13  weeks  its  studio  program 
[Hollywood  Reporter,  Thursday  nights 
<n  KPO,  San  Francisco.  The  agency 
IS  Alfred  L.  Goldblatt,  Seattle. 


BIG, 


It  costs  but 


37c 


p«r  thousand  persons. 


.21 


R 

I  per   thousand   families,  to 

^^SllfCSS      ^^^"^^  •''•^  richest 

H^^B^  and  most  populous  regions 

in   the   modern  south, 
through 

WBIG 


A  Columbia  Station! 

George  P.  Hotlingbery  Co. 
National  Representatives 


5REENSB0R0.N.C. 


Carter  to  Carry  On 

ACCORDING  to  General  Foods 
Corp.,  New  York,  there  has  been  no 
change  in  plans  to  sponsor  Boake 
Carter  on  CBS,  starting  Feb.  28, 
despite  CIO  threats  of  a  boycott. 
The  labor  publication,  People's 
Press,  reports  that  Philco  failed  to 
renew  the  commentator's  contract 
because  of  protests  about  his  "la- 
bor-baiting", and  that  General  Mo- 
tors played  with  and  dropped  the 
idea  of  signing  him  for  the  same 
reason.  Benton  &  Bowles,  agency 
for  General  Foods,  says  the  dis- 
turbance has  blown  over,  and  any- 
way, "how  would  you  boycott  119 
products?"  Carter  is  reported  to 
have  agreed  to  omit  editorial  com- 
ment on  labor  news.  The  series  will 
promote  Post  Toasties  and  Huskies. 


NOVA-KELP  Co.  Ltd..  Toronto  (min- 
eral food),  after  a  trial  studio  jiro- 
gram  over  CFRB.  Toronto,  has  ex- 
tended its  Ontario  coverage  over 
CKLW.  Wind.sor,  and  CKTB,  St. 
Catherines,  with  a  half-hour  studio 
program  originating  at  CFRB  on  Sat- 
urday evening,  to  run  three  months. 
CFRB  handled  account  direct. 

GOODYEAR  TIRE  &  RUBBER  Co., 
Akron,  which  has  been  sponsoring  six 
weekly  quarter-hour  news  periods  8tin 
Up  News  on  KFSD,  San  Diego,  Cal., 
for  several  months,  on  Jan.  1  renewed 
the  series  for  another  39  weeks.  Pro- 
gram features  Sam  Lipsett  and  Dick 
Cutting  as  commentators.  Fii-m  also 
sponsors  a  similar  type  of  broadcast 
on  KNX,  Hollywood.  Arthur  Kudner, 
New  York,  has  the  account. 

SOUTHERN  SALES  SERVICE,  Los 
Angeles  (grocery  products),  using  ra- 
dio for  the  first  time,  on  Jan.  3 
started  for  52  weeks  a  five  weekly 
quarter-hour  morning  program,  Pau- 
line's Pantry,  on  KEHE.  that  city. 
Advertising  Arts  Agency,  Los  Angeles, 
has  the  account. 

RADIO  may  be  used  for  Admiracion 
Laboratories'  new  product,  Foamy  Oil 
shampoo.  Agency  is  Charles  Dallas 
Reach  Co.,  Newark. 

M.  EWING  FOX  Co..  New  York 
(paints),  has  appointed  Redfield- 
Johnstone,  New  York,  to  direct  ad- 
vertising. Radio  is  being  considered. 
Leonard  Black  is  account  executive. 

SAWYER  SCHOOL  OF  BUSINESS, 
Los  Angeles,  which  has  used  radio  on 
occasion,  on  Jan.  19  started  a  13- 
week  campaign  using  daily  dramatized 
tran.scribed  one-minute  commercials, 
cut  by  C.  P.  MacGregor.  Hollywood 
transcription  concern,  on  five  Los 
Angeles  county  stations,  KFKD, 
KBCA,  KMTR.  KFWB.  KMPC.  Con- 
tinental Adv.  Service,  Beverly  Hills. 
Cal.,  has  the  account. 

REISS  ADV.  Inc..  New  York,  is  pro- 
ducing an  Italian  variety  show  called 
L'ora  di  Gala  on  WOV,  that  city, 
to  run  for  13  weeks.  Sponsors  include 
the  California  Grape  Wine  Products 
Co.,  and  J.  J.  Kurtz  &  Sons.  Furni- 
ture Stores.  Director  of  the  show  is 
Newton  R.  Barrett,  executive  direc- 
tor of  the  Reiss  radio  department. 

THE  Neio  York  Daily  Mirror  on  Jan. 
19  started  Mirror  of  Thoughts,  weekly 
program  of  Italian  poetry  and  music, 
on  WOV,  New  York. 

KROGER  GROCERY  &  BAKING 
Co.,  Cincinnati,  started  a  half-hour 
Monday  through  Friday  on  WCHS. 
Charleston,  W.  Va.,  .Ian.  22  using 
Linda's  First  Love,  quarter-hour  discs 
for  its  Hot  Dated  Coffee  and  a  new 
transcribed  quarter-hour  show  for  its 
bread.  Branham  Co.,  Chicago,  placed 
the  business.  Ralph  H.  Jones  Co., 
Cincinnati,  handles  the  account. 

IRNA  PHILLIPS  is  the  author  of 
Woman  in  White  sponsored  by  the 
Pillsbury  Co.,  Minneapolis,  and  Jim 
Pease  is  writing  Attorney  at  Law  un- 
der sponsorship  of  S.  C.  .Johnson  & 
Son  Inc.,  Racine,  Wis.  Authorship  of 
the  serials  was  stated  incorrectly  in 
Broadcasting,  Jan.  15. 
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ED  KRAFT,  general  manager  of  the 
Northwest  Radio  Advertising  Co.,  Se- 
attle, has  renewed  contracts  with  the 
Titan  Recording  Studios,  San  Fran- 
cisco, to  record  the  Old  Gardner  se- 
ries for  Gardner  Nursery,  Osage,  la. 
The  series,  which  features  Barry  Hop- 
kins, is  scheduled  to  run  throughout 
1938. 

L.  B.  LABORATORIES,  Los  Ange- 
les, manufacturers  and  distributors  of 
L.  B.  Hair  Oil,  which  hasn't  used  ra- 
dio in  more  than  three  years,  on  .Jan. 
10  started  for  52  weeks  using  2.5  spot 
announcements  weekly  on  KEHE,  that 
city.  Glasser  Adv.  Agency,  Los  Ange- 
les, has  the  account. 

NASSOUR'S  Inc.,  Los  Angeles 
(soap,  cosmetics),  off  the  air  four 
years,  on  .Jan.  10  started  a  ten-week 
test  on  KHJ,  that  city,  using  three 
spot  announcements  weekly.  Sponsor 
plans  to  extend  campaign  to  include 
other  Southern  California  stations  if 
test  meets  with  expectations.  Agency 
is  Alvin  Wilder  Adv.,  Los  Angeles. 

MUNDY  HAIR  TREATMENT  Co.. 
Glendale,  Cal.  (hair  oil),  on  Jan.  23 
started  a  four-week  test  on  KMTR, 
Hollywood,  using  a  quarter-hour  Sun- 
day afternoon  hillbilly  jjrogram  titled 
Golden  West  Coic  Belles.  Account  was 
placed  direct. 

AMER-SPA  Corp..  Los  Angeles  (min- 
eral water),  which  has  confined  its  ad- 
vertising to  other  media,  on  .Jan.  10 
started  for  26  weeks  a  test  campaign 
on  KMPC,  Beverly  Hills,  Cal.,  using 
a  six-weekly  quarter-hour  in-ogram  tit- 
led World  Wide  News.  Agency  is 
Faraon  Jay  Moss  &  Associates.  Los 
Angeles. 

HAMILTON-BROWN  SHOE  Co.,  St. 
Louis  (shoes),  has  placed  its  account 
with  .Jimm  Daugherty  Inc.,  St.  Louis. 
A  spot  campaign  is  being  considered. 

SAMUEL  KUNIN  &  SONS,  Chicago 
(Rosemary  and  White  City  Food 
Products)  and  Morris  M.  Lamb  Cloth- 
ing Store,  Chicago  (clothing),  have 
placed  their  account  with  the  I.  .J. 
Wagner  Adv.  Agency.  Chicago.  The 
Kunin  firm  on  Jan.  17  started  five 
spot  announcements  daily  on  WCFL, 
Chicago.  The  Lamb  firm  on  Jan.  16 
started  a  quarter-hour  program  of  re- 
corded music  on  WCFL.  Chicago, 
Tuesdays,  Thursdays  and  Sundays. 

TRUAX-TRAER  COAL  Co..  Chicago, 
started  news  broadcasts  on  five  mid- 
western  stations  Jan.  24.  The  list  in- 
cludes WHBF.  WMT,  WOC,  AVCLO 
and  WROK.  Harry  V.  Miles  &  As- 
sociates, Cincinnati,  handles  the  ac- 
count. 

ST.  LAWRENCE  STARCH  Co.,  Port 
Credit,  Out.  (Beehive  Golden  Corn 
Syrup),  have  bought  a  new  transcrip- 
tion series.  Nonsense  &  Melody,  from 
All-Canada  Radio  Facilities  Ltd.,  To- 
ronto, to  run  over  CKY,  Winnipeg, 
till  end  of  May.  Agency  is  McConnell 
Eastman  and  Baxter,  Toronto. 


Sweetheart  in  East 

MANHATTAN  SOAP  Co.,  New 
York  (Sweetheart  soap),  the  week 
of  Jan.  16  started  a  series  of  three 
ten-minute  musical  programs  a 
week  on  WEAF,  New  York;  three 
five-minute  transcriptions  a  week 
on  WOR,  Newark;  and  one-minute 
announcements  on  WNEW, 
WMCA,  WHN,  New  York;  KYW, 
WFIL,  WCAU,  Philadelphia;  and 
WEEU,  Reading,  Pa.  Agency  is 
Peck  Adv.  Agency,  New  York. 


PTRT1 


New  Zenith  Product 

ZENITH  RADIO  Corp.,  Chicago 
(radio  sets)  will  shortly  start  man- 
ufacture of  a  new  product  accord- 
ing to  announcement  made  by  Com- 
mander E.  F.  McDonald,  presi- 
dent. No  spot  radio  advertising  will 
be  used  for  the  new  product,  all  ra- 
dio advertising  being  confined  to 
Zenith's  CBS  show  on  Sunday 
nights,  although  a  half-million  dol- 
lars is  to  be  spent  to  advertise  the 
new  product. 
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HARRY  ELLIOTT  Adv.  Inc..  San 
Francisco,  has  been  appointed  Pacific 
Coast  representative  of  MacManus, 
John  &  Adams  Inc.,  Detroit  agency 
which  recently  closed  its  offices  in  Los 
Angeles  and"  San  Francisco.  Jack 
Hutchison,  formerly  Pacific  Coast 
manager  of  the  eastern  agency,  has 
joined  Industrafilm  Inc.,  Hollywood 
motion  picture  production  concern. 

WILLIAM  SANDIFORD  has  joined 
the  Seattle  office  of  MacWilkins  & 
Cole  Inc.,  in  charge  of  the  radio  de- 
partment. He  formerly  was  announcer- 
producer  at  KOIN,  Portland,  and 
more  recently  part  owner  and  man- 
ager of  KAST,  Astoria,  Ore.  George 
Weber  is  manager  of  the  Mac  Wilkins 
&  Cole  Seattle  office  and  Showalter 
Lynch  continues  as  general  supervisor 
of  the  agency's  radio  activities. 

GEORGE  TORMBY,  executive  of 
Blackett-Sample-Hummert,  New  York, 
has  been  elected  a  vice-president  of 
the  firm. 

B.  CHARLES-DEAN  has  resigned  as 
president  of  British-American  Produc- 
tions, New  York,  to  head  his  own 
radio  advertising  firm,  B.  Charles- 
Dean  Co.,  New  York. 

J.  J.  DICKELY,  manager  of  Gerth- 
Knollin  Adv.  Agency,  Los  Angeles,  is 
the  father  of  a  baby  boy,  born  re- 
cently. 

WJjy 

GADSDEN,  ALA. 


.  .  .  intensified  coverage 
of  Alabama's  SECOND 
industrial  area  .  .  . 

COMPLETE 

Merchandising  Service 


BILL  LAWRENCE,  CBS  Holly- 
wood producer,  appointed  by  McCann- 
Erickson  Inc.,  New  York  agency 
handling  the  account,  has  taken  over 
production  of  the  weekly  Dr.  Christian 
program,  sponsored  by  Chesebrougb 
Mfg.  Co.,  on  the  network  from  the 
former  city.  Miss  Dorothy  Barstow, 
who  came  to  the  West  Coast  to  start 
the  program,  is  now  in  New  York. 

ARTHUR  W.  (Tiny)  STOWB,  for- 
merly radio  director  of  Hays  MacFar- 
land  &  Co.,  Chicago,  and  more  recent- 
ly head  of  his  own  radio  production 
agency  in  Chicago,  has  gone  to  Holly- 
wood where  he  is  producing  the  Gen- 
eral Mills'  CBS  Hollywood  in  Person 
show  for  Russell  M.  Seeds  agency, 
Chicago  agency  handling  the  account. 

DICK  MARVIN,  radio  director  of  J. 
Walter  Thompson  Co.,  Chicago,  will 
teach  two  radio  courses  at  the  Chi- 
cago campus  of  Northwestern  Univer- 
sity for  the  winter  term  beginning 
Feb.  9. 

GEORGE  B.  HART,  formerly  sales 
promotion  manager  of  Scripps-How- 
ard  Radio  Inc.,  has  joined  Frederic  W. 
Ziv  Inc.,  Cincinnati  agency,  to  super- 
vise production  of  its  transcribed  air 
shows  including  The  Freshest  Thing 
in  Town.  Secret  Diary  and  Netvs  tcith 
Paul  Sullivan. 

ARTHUR  HELD  Adv.,  Chicago,  has 
moved  to  larger  quarters  at  216  W. 
Jackson  Blvd.  The  new  telephone  num- 
ber is  Dearborn  7490. 
FRED  MOYER  JORDAN,  vice-pres- 
ident and  Pacific  Coast  manager  of 
Buchanan  &  Co.,  Los  Angeles,  has 
been  appointed  a  regent  of  the  Univer- 
sity of  California.  He  is  32  years  of 
age  and  the  youngest  appointee  ever 
named  to  the  regency. 

JOHN  GORDON,  radio  executive  of 
Ruthrauff  &  Ryan,  New  York,  and  S. 
E  Van  Wie,  advertising  manager  ot 
R.  B.  Davis  Co.,  Hoboken  (Cocomalt), 
were  in  Hollywood  during  January  to 
confer  with  Tiny  Ruffner,  the  agency  s 
West  Coast  manager,  and  to  check  on 
the  CBS  Joe  Penner  Show. 

ALVIN  WILDER,  advertising  execu- 
tive and  commentator,  has  organized 
his  own  agency  under  the  firm  name 
of  Alvin  Wilder  Adv.,  with  offices  at 
315  West  Ninth  St.,  Los  Angeles. 


PERrfECT. 

FOR  YOUR  SALES  MESSAGE 

JL.  Up  to  the  split-second  (as  always),  WOKO 
today  announces  installation  of  a  perfected 
Collins  Transmitter  and  complete  new  highest- 
fidelity  Amplification.  WOKO,  centering  the  rich 
Capital  District,  has  had  the  perfect  market;  now 
it  gives  you,  too,  the  perfect  assurance  of  power 
and  clarity  in  telling  your  story  .  .  .  tomorrow's 
best  in  equipment  for  TODAY'S  SELLING  JOB. 

In  the  Heart  of  "The  State  That  Has  Everything" 

Harold  E.  Smith,  General  Manager 


Morey  to  Frankel-Rose 

AL  MOREY,  formerly  writer  and 
producer  of  WHO  and  KSO,  Des 
Moines,  has  joined  Frankel-Rose 
Co.,  Chicago  advertising  agency, 
as  radio  director. 
A  former  mem- 
ber of  Fred  Al- 
1  e  n's  writing 
staff  he  has  also 
been  with  two 
New  York  agen- 
cies, Federal  Ad- 
vertising Agency, 
and  McCann-Er- 
ickson.  Before 
Mr.  Morey  entering  radio 
Mr.  Morey  was  an  orchestra  leader 
and  master  of  ceremonies  for  the 
Balaban  &  Katz  Theatre  chain  in 
Chicago. 

TWO  Chicago  agencies,  Phil  W.  To- 
bias &  Associates  and  Simmonds  & 
S  i  m  m  o  n  d  s  Inc.,  have  consolidated 
under  the  firm  name  of  Simmonds  & 
Simmonds  Inc.  Officers  of  the  firm 
are :  Phil  W.  Tobias,  president ;  F.  M. 
Simmonds,  Jr.,  vice-president  and  C. 
O.  Brewer,  secretary  and  treasurer. 
A  radio  campaign  may  shortly  be 
begun  for  a  national  association  of 
hatcheries. 

W.  E.  SPROAT  &  Co.,  Advertising, 
Chicago,  has  changed  its  name  to 
Sproat-Hirschmann-Sproat,  the  part- 
ners remaining  the  same.  The  agency 
has  moved  to  664  N.  Michigan  Ave. 
with  the  new  telephone  number  Su- 
lierior  4845. 

McGIVERAN  -  C  H  I  L  D  ADV.  Co., 
agency  at  10  S.  La  Salle  St.,  Chicago, 
has  been  purchased  by  Milton  J.  Klee 
and  Svdney  B.  Loewenberg  of  the 
Meyer-Both"  Co.,  Chicago.  The  name 
of  the  agency  will  be  changed  to 
McGiveran-Child  Co.  with  the  per- 
sonnel remaining  intact,  both  Dorothy 
McGiveran  and  Janet  Child  continu- 
ing to  serve  as  account  executives 
and  officers. 

GERALD  PAGE -WOOD,  vice-presi- 
dent of  the  Chicago  office  of  Campbell- 
Ewald  Co.,  has  resigned. 

H.  L.  McCLINTON,  recently  ap- 
pointed director  of  production,  radio 
department,  N.  W.  Ayer  &  Son  Inc., 
New  York,  has  been  made  a  vice-pres- 
ident of  the  agency. 

WM.  T.  HAMILTON,  account  execu- 
tive, has  resigned  from  Lord  & 
Thomas,  New  York,  to  join  Lennen  & 
Mitchell,  New  York. 

SIMON  S-MICHELSON  Co.,  New 
York,  is  now  located  at  30  Rockefeller 
Plaza.  Phone  is  Circle  7-7874. 

CHARLES  ELWYN  HAYES  Adv., 
Chicago  agency,  has  moved  to  122  S. 
Michigan  Ave.  The  new  telephone 
number  is  Wabash  8139. 

POWERS-  HOUSE  Co.,  Cleveland 
agency,    has    discontinued  operation. 


ROBERT  KAHN  &  ASSOCIATES, 
new  Chicago  agency,  is  now  handlinK 
the  following  accounts :  Bath  Salts 
Co.,  Saratoga  Springs,  N.  Y. ;  Rivkiii 
Furniture  Co.,  Akron,  O. ;  Solo  Lab 
oratories,  Chicago  (co.smetics)  ;  Dutclj 
Mill  Delicious  Home  Made  (^andy 
Shops,  Chicago  (candy  store  chain) 
Hess  Warming  &  Ventilating  Co.. 
Chicago  (oil  burners  and  automati' 
stokers^  ;  Berkson  Products,  Chicago 
(automotive  products).  The  firm  is 
also  handling  publicity  for  the  follow 
ing  Chicago  radio  stars :  Betty  Wink- 
ler, Anne  Seymour  and  Betty  Reller 

KOSS,  MORGAN  &  BROOKES.  Chi- 
cago promotion  agency  at  810  S.  Well- 
St.,  has  changed  its  name  to  Brookes 
&  Son  Co.  Morton  S.  Brookes  is  pres- 
ident, John  S.  and  Morton  Jr..  his 
sons,  are  associates. 

WILBUR  C.  JEFFRIES,  formerly 
with  David  C.  Cummings,  Los  Angeles 
agency,  has  purchased  that  business^ 
and  now  is  operating  it  under  the  firm; 
name  of  W.  C.  Jeffries  Co.,  with  head- 
quarters at  816  West  Fifth  St.  Mr.) 
Cummings  is  now  associated  with 
Bowman,  Deute,  Cummings,  San! 
Francisco. 

MARTIN  Inc.,  Detroit,  has  changed; 
its  name  to  Martin.  Frank  &  Atherton, 
Inc.,  with  newly  elected  officers  as  fol-j 
lows :  President  and  treasurer.  Frank, 
V.  Martin ;  vice-president.  Frank  W.' 
Atherton,  and  secretary.  E.  G.  Frank. 

RADI AD  SERVICE.  Chicago,  special- . 
izing  in  commercial  continuity  copy, 
has  moved  to  larger  quarters  at  612 
N.  Michigan  Ave.  Edward  L.  Foertsch 
president  of  Radiad.  has  been  appoint- 
ed representative  of  Vis-O-Phone  Sales 
Co.,  handling  a  new  line  of  sound  slide 
film  machines  and  portable  turntables 

CONSOLIDATED  Radio  Artists 
headed  in  San  Francisco  by  Larr; 
Allen,  on  Jan.  15  absorbed  Associatec 
American  Artists.  The  AAA  staff  ha; 
been  retained  intact. 

ZACK  FREEDMAN,  New  York  the 
atrical  producer,  has  joined  the  radi(, 
department  of  The  Small  Co.,  Holly  j 
wood  talent  agency,  and  is  prepannj 
a  program  schedule  to  go  network  fo 
an  unnamed  sponsor. 

IRA  ASHLEY  and  Irving  Murray 
both  of  New  York,  have  been  added  tc 
William  Esty  &  Co.,  Hollywood,  a, 
continuity  editor  and  writer  respeci 
tively  on  the  CBS  Oakie  College  pro 
gram. 
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Frey  Names  Partners 

CHARLES  DANIEL  FREY,  Chi 
cago  agency,  announces  that  Ash 
ley  Belbin,  formerly  of  Blackett 
Sample-Hummert,  has  joined  th- 
firm  as  a  partner.  New  partner 
also  include  Lorry  R.  Northruf 
former  general  manager,  and  Ai 
thur  B.  Sullivan,  director  of  pre 
duction.  R.  L.  Hurst,  formerly  hea 
of  the  Chicago  office  of  BBDC 
was  made  a  partner  last  Decen 
ber.  The  offices  and  facilities  c 
the  company  are  being  expande 
at  333  North  Michigan  Ave.,  Ch 
cago. 


B-S-H  Again  Leads 

FOR  THE  fourth  consecutive  yes 
Blackett  -  Sample  -  Hummert  Inc 
New  York,  led  all  advertising  agei 
cies  in  1937  in  the  total  amount  ( 
money  invested  in  radio  time.  Tl 
agency's  1937  total  was  $10,361,44 
In  network  billings  the  agency  wi 
$1,700,000  ahead  of  its  neare 
competitor.  The  gross  billings  we: 
as  follows:  NBC,  $5,086,667;  CB 
$2,052,412;  MBS,  $154,411.  Sp 
time  placed  with  local  stations  t 
taled  $3,067,956. 


WOPI,    Bristol,    Tenn.,    is  printi 
stories  broadcast  by  its  Story  La 
and  offering  them  to  listeners  at 
cents  a  copy. 
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Hollingbery  Opens 
Own  Rep  Business 

Negotiations  With  Mrs.  Craig 
For  Her  Interest  Ended 

FAILURE  of  Mrs.  Jeanne  Craig 
and  George  Hollingbery  to  agree 
on  the  terms  whereby  Mr.  Holling- 
bery was  to  have  purchased  the  in- 
terest in  the  firm  of  Craig  &  Holl- 
ingbery which  had  previously  been 
held  by  the  late  Norman  Craig 
[Broadcasting,  Jan.  1]  has  led  to 
a  dissolution  of  the  station  repre- 
sentative firm. 

Mr.  Hollingbery  has  resumed 
operations  as  the  George  P.  Hol- 
lingbery Co.,  and  has  opened  New 
York  offices  at  420  Lexington  Ave. 
Edward  Spencer,  formerly  Eastern 
manager  of  Craip-  &  Hollingbery, 
has  joined  Hollingbery  Co.  in  the 
same  position.  Robert  Davies,  sales- 
man for  Craig  &  Hollingbery,  and 
Al  Hodges,  of  the  national  adver- 
tising staff  of  the  New  York  Her- 
ald-Tribune, will  also  join  the  New 
York  staff  of  the  new  company. 
Telephone  number  is  Murray  Hill 
3-8078. 

Contract  Negotiations 

In  New  York  for  the  opening  of 
his  new  offices,  Mr.  Hollingbery 
said  that  in  December  he  and  Mrs. 
Craig  had  signed  a  contract  under 
which  he  was  to  acquire  her  inter- 
est in  the  business,  but  before  the 
deal  was  consummated  she  asked 
for  a  new  contract  under  terms 
which  were  not  acceptable  to  him. 
Following  this,  he  said,  he  called 
each  station  on  the  Craig  &  Hol- 
lingbery list  and  notified  it  of  his 
intention  to  carry  on  alone.  All  of 
the  stations  except  WEBC,  Duluth, 
and  WJAX,  Jacksonville,  autho- 
rized him  to  represent  them,  he 
stated,  and  these  two  retained  him 
as  their  representative  outside  of 
New  York. 

Included  in  the  list  of  stations 
he  will  represent  are  WHAM, 
WDRC,  WOKO,  WEEU,  WORC, 
WWJ,  WREN,  KSCJ,  WAAF, 
WCOL,  WHIG,  WIOD,  WJDX, 
WBIG,  KTSM  and  WDBJ,  the  last- 
named  in  New  York  only.  Mr.  Hol- 
lingbery also  maintains  offices  in 
Detroit,  Jacksonville  and  San  Fran- 
cisco. 

Mrs.  Jeanne  Craig  said  a  con- 
tract had  been  signed  with  George 
P.  Hollingbery  and  the  stock  of 
Craig  &  Hollingbery  Inc.,  New 
York,  placed  in  escrow  with  the 
Harris  Trust  &  Savings  Bank  of 
Chicago,  but  when  Mr.  Hollingbery 
failed  to  comply  with  the  terms  of 
the  agreement,  the  Harris  Trust  & 
Savings  Bank,  Chicago,  escrow 
agents,  returned  the  stock  to  Mrs. 
Craig,  thereby  terminating  negotia- 
tions. Only  one  member  of  the 
Craig  &  Hollingbery,  New  York 
staff  resigned,  she  said,  and  Mor- 
ton D.  Bolton  and  Paul  F.  Adler 
are  continuing  to  service  accounts 
as  usual. 


Courses  at  Iowa  State 

S-ECOND  semester  courses  for  stu- 
dents interested  in  radio  at  Iowa 
State  University,  Iowa  City,  include 
radio   advertising    under  Prof. 
Charles  Sanders  of  the  School  of 
Journalism,  and  speech  in  radio 
broadcasting  under  Prof.  H.  Clay 
Harshbarger,  of  the  speech  depart- 
I   ment.  Practical  work  is  given  at 
ff  the  University's  station,  WSUI.  In 
the  College  of  Engineering  a  course 
■flC:  in  television         be  conducted  by 
i*]'  J.  L.  Potter  in  radio  theory  and 
design  by  L.  A.  Ware. 


J.  CURTIS  WILLSON.  formerly  head 
of  the  New  York  office  of  Hearst  Ra- 
dio Inc.,  and  Chris  Heatherington, 
with  CBS  in  St.  Louis  and  Chicago 
several  years  and  recently  with  Ruth- 
rauff  &  Ryan,  Chicago,  have  joined 
the  Chicago  office  of  International  Ra- 
dio Sales,  new  Hearst  firm. 

HOWARD  H.  WILSON  Co.,  Chicago, 
has  reduced  its  station  list  with  the 
objective  of  providing  improved  serv- 
ice, according  to  Mr.  Wilson.  Stations 
now  represented  are  WNAX  KUOA 
KFBI  KFYO  KWTO  KGBX  KGNC 
KMA  KRGV  WDGY  WJAG  WTAX 
KOAM  KMBC. 

WFLA,  Tampa,  Fla.,  has  appointed 
Gene  Furgason  &  Co.,  station  repre- 
sentatives, as  its  national  represen- 
tative. 

NATE  P.  COLWELL,  Canadian  man- 
ager of  Joseph  Hershey  McGillvra, 
and  Miss  Ethel  Oates  Fulford  were 
married  Jan.  20  in  Toronto. 

KIRO,  Seattle,  and  KGGF.  Coffey- 
ville,  Kan.,  have  appointed  E.  Katz 
Special  Adv.  Agency  as  their  national 
representative. 


Bill  Roux  Joins  Hearst 

W.  C.  (Bill)  ROUX,  formerly  in 
charge  of  publication  promotion  for 
NBC  and  prior  to  that  local  sales 
promotion  m  a  n- 
ager  for  NBC's 
managed  and  op- 
erated stations, 
has  joined  Inter- 
national Radio 
Sales,  division  of 
Hearst  Radio,  as 
director  of  pro- 
motion and  pub- 
licity. Before 
joining  NBC  in 
1932,  Mr.  Roux  had  his  own  adver- 
tising agency  in  Newark,  and  at 
one  time  was  assistant  advertis- 
ing manager  of  L.  Bamberger  Co. 


Roux 


Roesler  Named  by  CKLW 

GEORGE  ROESLER,  Chicago  sta- 
tion representative,  and  former 
commercial  manager  of  the  Affi- 
liated Broadcasting  System,  on 
Jan.  18  was  named  Chicago  branch 
manager  of  CKLW,  Detroit-Wind- 
sor, by  Frank  Ryan,  managing  di- 
rector. His  office  is  at  360  N. 
Michigan  Ave. 


Roland  Blair  Named 

ROLAND  R.  BLAIR,  with  Rogers 
&  Smith  Adv.  Agency,  Chicago,  for 
the  past  year,  has  been  appointed 
radio  director  of  the  agency.  Be- 
fore coming  to 
Chicago,  Mr.  Blair 
was  vice  -  presi- 
dent  of  KMBC, 
Kansas  City,  a 
post  he  resigned 
to  enter  the  agen- 
cy field.  Mr.  Blair 
joined  the  Kansas 
City  station  in 
1930  in  a  local 
sales  capacity, 
later  becoming  retail  salesmanager 
and  vice-president.  Spot  accounts 
handled  by  the  agency  include  Reid, 
Murdoch  &  Co.,  Chicago  (Monarch 
Brand  Foods)  ;  Jel  Sert  Co.,  Chi- 
cago (Flavoreair,  Maca-Mix)  ;  Mc- 
Kenzie  Milling  Co.,  Quincy,  Mich, 
(pancake  flour)  ;  Little  Crow  Mill- 
ing Co.,  Warsaw,  Ind.  (Coco 
Wheats)  ;  G.  E.  Conkey  Co.,  Cleve- 
land (poultry  feeds). 

ROBERT  TAYLOR,  film  actor,  has  been 
made  permanent  master-of-ceremonies  of 
the  M-G-M-Maxwell  House  Good  News  of 
193S  program  on  NBC-Red  network,  under 
sponsorship  of  General  Foods  Corp. 


i  I 


Mr.  Blair 


ON  THESE  FACTS. 
GENTLEMEN,  WE 
BASE  OUR  CASE 


WIBW  programs  are  EXACTLY  the  kind  that  Kansas  people  prefer 
....  selected  by  their  own  vote. 

WIBW's  frequency  of  580  kilocycles  allows  clear  reception  in  every 
corner  of  the  State. 

*  WIBW  leads  all  others  as  the  PREFERRED  STATION  of  Kansas  Farm 
and  small  town  families. 

These  are  facts  which  have  been  PROVED  CONCLUSIVELY  by  un- 
partial  survey  .  .  .  facts  which  have  led  such  advertisers  as  Montgomery 
Ward,  Oxydol,  AUis-Chalmers  and  many  others  to  the  conclusion  that 
WIBW  is  the  ONE  radio  station  that  can  SELL  to  Kansas  people  ...  on 
the  farms  and  in  the  towns  ...  at  the  loivest  possible  cost. 

Proved  in  "Kansas  Radio  Facts",  the  book  that  sets  a  new 
standard  of  unbiased  fact-finding  ...  an  accurate  story  of 
radio  in  Kansas.  Write  for  your  free  copy  today. 


Ben  Ludy,  Gen.  Mgr. 
Represented  by  Capper  Publications  in 
Detroit  —  Chicago  —  Kansas  City,  Mo.  —  San  Francisco 


New  York 
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FEATURES 


Doherty  High  Efficiency  Am- 
plifier Circuit.  Requires  less 
primary  power,  greatly  re- 
■duees  operating  costs. 

Is  entirely  AC  operated. 

Meets  all  FCC  requirements. 

Utilizes  improved  stabilized 
^eed-haltk.  circuits. 


Low  noise  and  distortion  — 
assures  high  fidelity. 

Automatic  over- load  protec- 
tion and  two  automatic  volt- 
age regulators. 

Gives  instant  visual  indication 
of  trouble  in  any  important 
circuit. 


Improved  grid  bias  modula- 
tion. 

Cathode  ray  oscillograpb  con- 
nections provided  in  impor- 
tant circuits. 

Furnished  with  air  blast  or 
spray  pond  cooling  equip- 
menL 


Antenna  Coupling  Uni 
vided  for  use  with  eithei  ei 
(insulated)  or  shunt  (g  u 
ed)  vertical  radiator. 

Engineered  for  cont  w 
operation  and  future  i  ip 
sion. 

Has  fewer  tubes. 


RAD  I  O  TELEPHONE 


B  R 


OIIIT  makes  possible 
this  ''half-size"  50  KW 


Western  Electric's  new  50  KW  measures  over  all  approximately  18'  x  18' 
including  the  enclosure.  The  transmitter  units  require  only  about  half  the 
floor  space  ordinarily  needed  for  50  KWs! 

Reduction  in  space  is  not  the  only  thing  achieved  thru  the  use  of 
the  Doherty  Circuit;  overall  operating  costs  are  lessened;  simpler  circuit 
elements  are  used;  tube  life  is  increased;  transmitter  tuning  is  simplified; 
and  among  other  improvements  reliability 
is  increased. 

Once  again  Bell  Telephone  Laboratories  and 
Western  Electric  set  the  pace!  Get  full  details 
at  the  N.  A.  B.  Convention  or  from  Graybar. 

Distributors:   Graybar  Electric  Company,  Graybar  Building,  New  York.  In  Canada 

Northern  Electric  Co.,  Ltd.  In  other  foreign  countries :  International  Standard  Electric  Corp. 


E/ectrk 


EQUIPMENT 


RIDDLE  epidemic  in  Atlanta 
is  the  result  of  Riddle  Me 
This,  a  daily  morning  series 
on  WATL,  sponsored  by 
Castleberry  Food  Products.  Bill 
Shannon,  WATL  announcer  and 
"riddle  man,"  airs  a  riddle  and  lo- 
cal housewives  phone  in  so  many 
answers  that  a  special  switch  board 
has  been  installed,  according  to 
Maurice  C.  Coleman,  WATL  man- 
ager. Every  listener  phoning  in  the 
correct  answer  gets  a  certificate  for 
a  free  can  of  the  sponsor's  prod- 
ucts. Cooking  utensils  are  awarded 
weekly  for  the  best  riddles  sent 
in  on  the  back  of  a  label  or  fac- 
simile. Everybody  likes  the  pro- 
gram, says  WATL,  excent  may- 
be the  telephone  company. 


T£sr 

Me  , 

American 
Ciiy 

MTDDLETOWN 

MUNCIE,  INDIANA 


THE  TEST  TUBE  STATIOM  OF 
TH  E ,  N  ATt  O  N  


PROGRAMS 


Essays  of  Criticism 
UNIQUE  literary  test  is  being  con- 
ducted on  KGO,  San  Francisco. 
The  public  Education  Society,  the 
Radio  Advisory  Committee  and 
Public  Library  officials  are  direct- 
ing the  Junior  Drama  Hour, 
planned  and  produced  by  local  high 
school  students.  Principals  of  the 
schools  designate  two  students  to 
listen  in  and  write  essays  of  criti- 
cism. The  first  broadcast  was  aired 
Jan.  20  when  drama  students  of  the 
George  Washington  high  school 
presented  "Hoosier  Schoolmaster" 
under  the  direction  of  Miss  Marie 
Weller.        s=      *  * 

Boos  and  Bouquets 
LISTENER  MAIL  forms  the  con- 
tinuity for  a  new  series  on  KGVO, 
Missoula,  Mont.,  called  Boos  & 
Bouquets  consisting  of  listener 
grievances  and  commendations.  The 
program  follows  the  court  formula 
with  a  girl  reading  the  letters  from 
women,  a  man  those  from  men. 
Bob  Young,  KGVO-  announcer, 
plays'  appropriate  musical  numbers 
for  each  boo  and  bouquet. 

jj:  *  * 

More  Attractive  Homes 
INTERIOR  DECORATING  is  the 
subject  matter  of  Room  Recipes,  a 
new  series  on  KDYL,  Salt  Lake 
City,  sponsored  by  ZCMI  depart- 
ment store.  Marie  Fontaine,  the 
sponsor's  home  decorating  adviser, 
gives  hints  thrice  weekly  on  reha- 
bilitating various  rooms  of  the 
home. 


Cover  the  rich 
Carolina  tobacco- 
cotton  market 
with  these  two 
stations  at  one 
low  rate. 


— and  states  his  plat- 
form on  the  one  kind 
of  campaign  promise 
that  is  sure-fire  on  be- 
ing kept  —  that's  the 
glowing  promise  of 
sales  from  your  ad- 
vertising campaign 
over  the  Carolina 
Combination  —  the 
twin  stations  with 
favorable  frequencies, 
concentrated  coverage, 
reasonable  rates,  po- 
tent power  —  and 
MAJOR  REZULTZ! 


The  Carolina 

COMBINATION 
WIS  WPTF 

COLUMBIA,  S.  C.  RALEIGH,  N.  C. 

5000  WATTS,  NBC      5000  WATTS,  NBC 


Represented  by  Free  &  Peters,  Inc. 

"'"^■■-■'■^■^m'f.t  y-o  ■  "-■'  -■••it- 


Reunion  in  Nebraska 
WOW,  Omaha,  on  Jan.  12  broad- 
cast a  reunion  of  those  people,  who, 
as  children,  were  trapped  in  their 
schoolroom  and  thus  survived  the 
Midwest's  worst  blizzard,  in  1888. 
The  survivor-pupils  sat  in  their 
original  seats,  facing  the  same 
teacher,  and  gave  excuses  for  their 
absence  during  the  past  50  years. 
The  program  ended  with  a  prayer, 
the  teacher  asking  for  another  re- 
union in  Heaven  50  years  hence. 
Farm  women  prepared  an  elabo- 
rate meal  for  the  entire  country- 
side. WOW  received  about  300  let- 
ters on  the  broadcast,  all  commen- 
datory. 

*  *  * 

How  Many  Times? 

BASKET  of  groceries  goes  to  the 
housewife  naming  the  number  of 
times  "the",  and  "and",  "to",  and 
"you"  are  used  in  the  commercials 
during  the  Kiddies  Hour  on  KHBG, 
Okmulgee,  Okla.  Sponsored  by  the 
Jonnie's  Food  Palace  the  program 
is  a  weekly  variety  show  broadcast 
from  the  sponsor's  auditorium 
which  seats  356  persons.  The  spon- 
sor uses  radio  exclusively  and  ac- 
cording to  KHBG  the  program  is 
breaking  all  local  records. 

*  *  * 

Toothaches  Taboo 
DENTAL  HEALTH  is  the  subject 
of  a  new  series  on  WCCO,  Min- 
neapolis, under  auspices  of  the 
Minnesota  State  Dental  Assn.  and 
the  State  Department  of  Health, 
featuring  outstanding  dentists. 
Educating  laymen  in  the  care  of 
their  teeth  is  a  real  public  service 

that  its  listeners  like,  says  WCCO. 

*  *  * 

Educating  Children 

ASSISTING  parents  in  the  cor- 
rect rearing  of  young  children, 
KOIN,  Portland,  Ore.,  has  started 
a  series  called  The  Child  W  ay  s 
Counselor,  featuring  Alva  W. 
Graham.  So  popular  is  the  pro- 
gram, says  KOIN,  that  many  let- 
ters of  commendation  were  re- 
ceived before  the  first  broadcast. 

*  *  * 

Ohio  Editors 

BACK  ON  the  air  by  listener  de- 
mand is  The  Editor  Speaks,  a 
thrice  weekly  program  on  WSPD, 
Toledo,  O.,  featuring  Joe  Rockhold 
who  reads  outstanding  editorials 
from  all  papers  within  WSPD's 
listening  area. 

•  Are  ijour 

SOUND  EFFECTS 

to 


? 


A  complete,  quality  catalog  of  unsurpassed 
sound  effect  discs,  flaiwlessly  recorded /romii/e 
arvd  released  on  quiet,  unbreakable  Victrolac 
pressings.  Preferred  by  leading  networks  and 
statioris  throughout  the  world.  Write  for  catalog. 

180  N.  Michigan  Avenue,  CHICAGO 


WEATHER-PROOFED  —  Is  Alan 
Hale,  ace  sports  announcer  of 
WISN,  Milwaukee,  for  the  freezing 
interior  of  the  hall  where  local 
sports  fans  view  splatter-by-splat- 
ter accounts  of  the  newly  popular 
wrestling-in-the-mud  sport. 

*  *  * 

Amateur  Amateurs 
IN  SEARCH  for  child  talent, 
WJBK,  Detroit,  broadcasts  its  Sal- 
ly's Amatur  Hour  twice  weekly 
from  local  theatres  where  audiences 
choose  two  amateurs  whose  ex- 
penses are  paid  for  a  trip  to  New 
York  and  a  Major  Bowes  tryout. 
The  series  is  directed  by  Nick 
Nichols  of  the  WJBK  program 
staff. 

Seven  New  Programs 

SEVEN  FRESH  IDEAS  is  the 
subtitle  of  a  program  promotion 
folder  published  by  KNX,  Los  An- 
geles, key  station  of  CBS  on  the 
Pacific  Coast.  Done  in  black  and 
gold  the  folder  suggests  that  the 
new  shows  are  "plastic  .  .  .  cap- 
able of  being  molded  to  fit  the  ad- 
vertising plans  of  individual  spon- 
sors." 

*  *  * 
Why  Pay  Taxes? 

TELLING  Michigan  taxpayers 
how  their  money  is  spent  is  the 
purpose  of  The  People's  Business, 
a  Saturday  night  series  on  WJR, 
Detroit.  First  program  consisted 
of  recordings  of  interviews  with, 
the  warden,  psychiatrist  and  in- 
mates of  the  State  prison.  Dun- 
can Moore  of  WJR  is  in  charge 
of  the  program. 

=is  *  * 

How  They  Used  to  Farm 
FARMING  METHODS  then  and 
now  is  the  gist  of  a  new  Saturday 
night  series  on  WLS,  Chicago, 
titled  Land  O'  Memories.  Featured 
is  Chuck  Acree  in  discussions  of 
interesting  facts  about  old  timei 
farming  methods.  Folk  music  of 
long  ago  is  used  as  background. 
Sponsor:  Allis-Chalmers  Mfg.  Co., 
Milwaukee. 


KFRU 


COLUMBIA,  MISSOURI 
A  Kilowatt  on  630 

A  Sales  Message  over  KFRU 
Covers  the  Heart  of  Missouri 
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For  Extraordinary  People 
ONLY  THOSE  Deserving  of  Credit 
appear  on  a  program  of  that  title 
each  Sunday  afternoon  on  WAAF, 
Chicago.  Under  sponsorship  of  the 
local  Newart  Clothiers,  John  L. 
Sullivan  presents  and  interviews 
two  persons  each  Sunday  whose 
heroism  and  achievements  make 
them  worthy  of  public  attention. 

*  *  * 

NBC  Portraits 
LIVES  of  men  and  women  who 
have  contributed  most  to  Amer- 
ica's progress  will  be  dramatized 
in  a  new  series  called  American 
Portraits  on  NBC-Red.  The  pro- 
grams will  be  broadcast  on  Sat- 
urday evening,  immediately  pre- 
ceding the  Toscanini  broadcasts. 

*  *  * 

Shortwave  Lessons 
SHORTWAVE  code  lessons  are 
broadcast  every  Thursday  on 
WRTD,  Richmond,  Va.,  under  aus- 
pices of  the  American  Radio  Re- 
lay League  and  the  local  boy 
scouts. 


NEARBY  FIRE— From  its  studios, 
WAAT,  Jersey  City,  had  a  fine 
view  of  a  blaze  at  the  Hotel  Plaza. 
Here  is  Maurice  Hart  (center), 
chief  announcer,  describing  the  fire, 
with  Lowell  Cartwright  at  left  and 
Watt  Watkins  at  right. 

*      *  * 

Proving  Ground 

STUDENT  participation  program 
on  WGL,  Ft.  Wayne,  Ind.,  called 
School  of  the  Air  is  use  J  as  a 
proving  ground  for  announcers 
and  production  directors.  Figures 
show  that  4,000  hours  of  work  have 
been  spent  by  265  students  on  19 
broadcasts.  The  most  nromising  are 
given  repeated  opportunity  on  the 
program. 


KCMB 

HONOLULU 

KHBC 

HILO 

First  in  Coverage 
First  in  Listener 
Preference 
First  in  Advertising 
Volume 

FRED  J.  HART. 
President  and  General  Manager 
San  Franoisco  Offlce,  Callfomlan  Hotel 
Representatives: 
CONQUEST    ALLIANCE  COMPANY 
New  York,  515  Madison  Ave. 
Ctlicaoo,  228  N.  LaSalle  St. 
C.  P.  MaoOREIOR 
729  S.  Western  Ave.,  Hollywoed 


PROGRAM  CLINIC 

Salesmen  Given  a  Chance  to 
 Air  Their  Ideas  


PROGRAM  CLINIC  of  WTMJ, 
Milwaukee,  gives  the  salesman  a 
voice  in  program  production  dur- 
ing a  weekly  period  when  sales- 
men, continuity  writers  and  pro- 
duction men  meet  for  discussions 
of  programming.  In  explanation  of 
the  procedure,  Don  Abert,  WTMJ 
manager,  said  "The  staff  sales- 
man is  in  intimate  contact  with 
the  account  and  is  in  excellent  po- 
sition to  offer  ideas  which,  when 
skillfully  meshed  with  entertain- 
ment, should  come  closer  to  what 
the  client  needs  and  will  accept 
when  he  is  brought  to  the  selling 
audition.  Moreover,  these  meetings 
create  greater  interest  on  the  part 
of  salesmen  and  result  in  better 
understanding  of  program  sales 
nroblems  between  the  sales  staff 
and  the  programmers." 


From  Welfare  Records 
MARY  C.  TINNEY,  former  pro- 
fessor of  sociology  and  delegate  to 
international  social  welfare  confer- 
ences in  Paris,  Freiburg  and  Rome, 
has  started  Mirrors  of  Manhattan 
on  WBNX,  New  York.  The  pro- 
gram consists  of  true  human  inter- 
est stories  chosen  from  social  wel- 
fare records. 

*  *  * 
WSM  Educational  Series 

PROGRAM  folder  on  its  educa- 
tional features  has  been  released  by 
WSM,  Nashville,  including  a  digest 
and  synopsis  of  educational  pro- 
grams for  adults,  children  and  high 
school  students.  Attractively  laid 
out  in  ivory  and  blue,  the  folder 
invites  listener  comment. 

*  *  * 

Campfire  Harmonies 

ANTICS  of  campers  forms  the 
background  for  a  new  variety  show 
on  WINS,  New  York,  called  Kamp 
Kapers.  Studio  audience  will  join 
in  singing  camping  songs.  Billy 
Kern  is  master  of  ceremonies  of 
the  series  broadcast  five  days  week- 
ly. 

*  *  * 
Editors  Squirmed 

WHEN  newspaper  editors  met  re- 
cently in  Denver  at  the  Colorado 
Press  Assn.  annual  convention, 
KLZ  sent  Wes  Battersea  and  a  lo- 
cal columnist  to  interview  the  in- 
terviewers. Resulted  in  publicity  in 
30  papers  and  pulled  strong  listen- 
er interest,  says  KLZ. 

*  *  * 

Safety  Awards 
NEW  safety  program  on  KSO, 
Des  Moines,  includes  the  award 
of  weekly  merit  buttons  to  drivers 
and  pedestrians  nominated  for  acts 
of  thoughtfulness  and  caution  in 
preventing  accidents. 


Play  Discipline 

NBC,  in  presenting  Maxwell 
Anderson's  "Second  Over- 
ture" on  Jan.  29,  preceded  it 
with  the  most  stringent  pro- 
duction technique  available 
to  radio.  Rehearsals  began 
12  days  in  advance,  the  ac- 
tors memorized  their  parts, 
and  a  single  unidirectional 
microphone  was  suspended 
over  the  stage.  There  was  no 
studio  audience. 


Playwriting  Contest 

SECOND  ANNUAL  playwriting 
contest  has  been  announced  by 
Drake  U,  Des  Moines,  la.  Open  to 
both  amateur  and  professional 
writers  of  the  U.  S.,  the  contest 
offers  a  first  prize  of  $35,  a  second 
of  $10,  and  a  third  of  $5.  Scripts 
should  play  either  13  or  26  minutes 
and  the  competition  closes  March 
15.  Edwin  G.  Barrett,  director  of 
radio  at  Drake  U,  says  of  the  con- 
test: "It  is  our  desire  to  encourage 
young  writers  to  make  a  serious 
study  of  dramatic  writing  for  the 
medium  of  radio." 


Social  Hygiene  on  Nets 

FOR  THE  first  time  in  radio  his- 
tory, combined  NBC-Blue  and  CBS 
networks  will  carry  a  program  on 
venereal  diseases — a  subject  which 
only  a  year  ago  was  regarded  as 
taboo  for  nationwide  radio.  On  Feb. 
2,  designated  as  National  Social 
Hygiene  Day  at  10:45-11  p.  m. 
(EST),  the  networks  will  carry 
addresses  by  Dr.  Thomas  G.  Par- 
ran,  Surgeon  General  of  the  United 
States,  General  John  J.  Pershing, 
and  Dr.  Ray  Lyman  Wilbur,  for- 
mer Secretary  of  the  Interior,  mem- 
bers of  the  Anti-Syphilis  Commit- 
tee. The  program  will  mark  the  be- 
ginning of  a  concerted  drive  to  en- 
list voluntary  support  of  the  Amer- 
ican people  against  the  menace  of 
spreading  social  diseases.  Allied 
with  the  Committee  is  the  Ameri- 
can Social  Hygiene  Association. 


INTERNATIONAL  News  Service  is 
preparing  12  five-minnte  scripts  of  a 
series  of  articles  by  H.  R.  Knicker- 
bocker on  the  inside  developments  in 
Russia,  and  the  situation  between 
China  and  Japan. 


Bergen-McCarthy  Winner 
In  Press  Popularity  Poll 

IN  THE  FIRST  radio  poll  con- 
ducted by  the  Chicago  Tribune  and 
other  papers  throughout  the  coun- 
try in  the  Chicago  Tribune-New 
York  Daily  News  Syndicate, 
Charlie  McCarthy  and  Edgar  Ber- 
gen took  first  place  with  36,996 
points,  with  Jack  Benny  and  Mary 
Livingston  running  second  with 
29,669  points  and  Bing  Crosby  com- 
ing third  with  22,034  points.  Win- 
ners were  determined  by  the  bal- 
lots which  were  published  for  an 
entire  week,  readers  sending  in 
their  favorite  radio  artists. 

Rating  in  the  election  was  on 
points  with  the  first  name  on  the 
ballot  getting  three  points,  second 
getting  two  and  the  third  getting 
one.  Don  Ameche,  Eddie  Cantor, 
Jeannette  MacDonald,  Burns  and 
Allen,  Fred  Allen,  Kate  Smith  and 
Nelson  Eddy,  placed  fourth  to 
tenth  respectively.  Bergen  &  Mc- 
Carthy will  receive  as  a  symbol  of 
their  victory  a  sceptor  orb,  the  for- 
mer inscribed  with  the  logotypes 
of  the  cooperating  newspapers  and 
both  topped  with  a  replica  of  the 
microphone. 

Tussy  Is  Back 

LEHN  &  FINK  PRODUCTS  Co., 
New  York  (Tussy  cosmetics) ,  after 
a  lay-off  of  several  weeks,  on  Jan. 
17  resumed  for  13  weeks,  its  twice- 
weekly  quarter-hour  musical  pro- 
gram Hawaiian  Moon,  on  2  CBS 
California  stations  (KNX,  KSFO). 
Thomas  Freebairn- Smith  is  an- 
nouncer and  Carlyle  Stevens,  pro- 
ducer of  the  series.  Agency  is  Wm. 
Esty  &  Co.,  New  York. 


W  H  A  S 
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50,000  WATTS 
i  Nationally 
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More  Than  1,267,519  Families 
in  the  Heart  of  the  Rich  Ohio  Valley 
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Area  shows  4,932,307  population  .  .  .  904,999 
radio  homes  .  .  .  134,204  income  taxpayers  .  .  . 
$2,738,119,583  total  annual  sales  .  .  .  $292,726,- 
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sales  .  .  .  $52,545,833  drug  sales.  Facts  in  detail 
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EDWARD  PETRY  &  COMPANY 
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COURIER-JOURNAL  &  LOUISVILLE  TIMES  STATION 
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E  LECTRl CAL 
TRANSCRIPTION 
PROCESSING! 


Quality  recordings  require  quality  pro- 
cessing. That's  why  leading  transcrip- 
tion manufacturers  and  radio  stations 
specify  CLARK  pressings. 

For  20  years  CLARK  has  been  the 
standard  in  electrical  transcription  and 
phonograph  record  processing.  Both 
wax  and  acetate  "masters"  get  careful 
skillful  supervision.  They  come  out 
right  when  CLARK  does  them. 

For  quality  processing — say  CLARK. 


WOR  TRANSCRIBES 
FOUR  ISEW  SERIES 

FOUR  TRANSCRIPTION  cam- 
paigns shortly  to  be  launched  are 
being  recorded  by  the  recently 
formed  WOR  Electrical  Transcrip- 
tion &  Recording  Service,  New 
York,  a  unit  of  the  Bamberger 
Broadcasting  Service. 

For  Johns-Manville  Co.,  New 
York,  WETRC  is  recording  a  se- 
ries of  five-minute  inspirational 
talks  by  Gabriel  Heatter,  commen- 
tator, to  be  placed  on  WOR  start- 
ing Feb.  1  and  on  10  other  stations 
and  a  bigger  list  to  be  handled 
later  by  J.  Walter  Thompson  Co. 

For  National  Ice  Industries,  Chi- 
cago, a  series  titled  Homemakers 
Exchange  and  featuring  Eleanor 
Howe,  to  be  released  later,  is  be- 
ing recorded  under  the  direction  of 
Donahue  &  Coe,  New  York  agen- 
cy. 

The  Myrt  &  Marge  series,  heard 
on  CBS  for  Colgate-Palmolive- 
Peet  Co.  (Supersuds)  is  being  re- 
corded for  spot  placement  through 
Benton  &  Bowles,  while  Colgate- 
Palmolive-Peet  Co.,  also  through 
Benton  &  Bowles,  is  recording  Hill- 
fop  House  now  heard  on  WOR  for 
later  placements. 


New  Transcription  Firm, 
Radioscriptions,  Formed 

RADIOSCRIPTIONS  Inc.,  a  new 
transcription  corporation,  has  been 
formed  in  Washington,  D.  C,  with 
E.  G.  Sharpless  as  president; 
Marie  Fairbairn,  vice-president; 
Bevan  P.  Sharpless,  secretary  and 
treasurer,  and  R.  J.  Coar,  former 
head  of  U.  S.  Recording  Co.,  chief 
engineer.  Del  Anchors  has  been 
named  assistant  recorder.  The 
main  studio  is  equipped  vdth  WE 
microphones  and  the  control  room 
has  four  turn  tables,  four  profes- 
sional recorders  for  direct  or  wax 
records. 

In  addition  to  its  transcription 
service  the  firm  will  offer  a  script 
service.  The  company  has  just 
completed  a  series  of  50-second 
dramatized  spots  for  the  local 
Lafayette  Hotel,  the  account  hav- 
ing been  placed  on  37  stations 
through  the  Romer  Adv.  Agency, 
Washington.  Scripts  are  being 
written  for  dramatization  of  well- 
known  childrens'  fairy  tales. 


N  E  W  A  R  K  •  N  •  J 

a.  I  6  HIGH  ST. 
HUmbold^  2-0880 


"/fe  Already  Advertised  Over  WHB 
.  .  .  Those  People  Are  Waiting 
for  the  Fire  Sale  to  Open" 
mil  n  •  •  Kansas  City's  Dominant  Daytime 

HII  N  IC  station  affiliated  with  Mutual,  has  the 
WWII  mm  Audience,    but   no  Dationai  representatives. 

— For   time  cleantnce,  Bohedulefl,  information, 
data,  telephone  Harrieon  1161,  edleet,  or  wire  collect  to  — 

DON  DAVIS,  President,  KANSAS  CITY,  MISSOURI 


STANDARD  RADIO  Inc,  ChieaK", 
has  sold  30  sound  effects  to  the  radio 
station  in  Brussels,  Belgium,  WOW, 
Omaha,  has  purchased  a  complete  li- 
brary of  sound  effects.  Other  stations 
buying  sound  effects  include  WSMB, 
New  Orleans ;  WFBL,  Syracuse ; 
WSM,  Nashville;  KNX,  Hollywood; 
KSFO.  San  Francisco;  KRRV,  Sher- 
man, Tex,  WTAG,  Worcester,  has 
bought  the  Donald  Novis  Sings  series 
from  Radio  Features.  Hollywood,  a 
Standard  Radio  subsidiary. 

NBC's  transcription  department  has 
sent  to  all  stations  subscribing  to  its 
Thesaurus  library  service  continuities 
for  special  programs  tying  in  with  the 
three  holidays  in  February.  Lincoln's 
Birthday,  Valentine's  Day  and  Wash- 
ington's Birthday.  Each  continuity 
makes  use  of  one  or  more  Thesaurus 
recordings.  Thesaurus  is  offering  a  new 
quarter-hour  show,  Musical  Workshop, 
featuring  Bill  Wirges  and  his  Rain- 
bow Rhythm  Orchestra. 

BARNSHAW  Radio  Productions  has 
set  up  complete  facilities  for  audition- 
ing new  programs  in  its  new  branch 
office  at  .545  Fifth  Ave,,  New  York, 
Charles  Michelson  is  eastern  represen- 
tative. 

WOR,  Newark,  has  issued  a  rate  card 
for  its  recording  and  transcription 
service,  including  master  recordings, 
spot  announcements,  ofE-the-line  re- 
cordings, pressings  from  master  rec- 
ords, and  portable  recordings, 

ASSOCIATED  Music  Publishers  Inc., 
New  York,  announces  that  KFYR, 
Bismarck,  N.  D,,  has  subscribed  to  its 
library  service. 

BENNY  W^ALKER  and  Memory  Rob- 
erts, actors,  will  make  104  recordings 
at  Titan  Recording  Co.,  San  Fran- 
cisco, for  Sego  Milk  of  the  NBC  pro- 
gram Sego  Milky  Way.  The  account 
is  handled  by  Edith  Abbott  and  Gill- 
ham  Adv.  Agency,  Salt  Lake  City, 
Tobe  Reed,  KFRC  announcer,  and 
George  Tolin,  Allied  Advertising  Agen- 
cies, San  Francisco,  are  recording  a 
special  sales  program  for  W.  P.  Ful- 
ler Co,,  paint  manufacturers,  at  Titan 
Recording  Co,  studios,  San  Francisco, 

C.  P,  MacGREGOR,  Hollywood 
transcription  concern,  announces  the 
following  stations  have  subscribed  to 
its  library  service:  KVOR  KGHF 
KFJB  WKBH  WKBB  WDWS 
WHBF  WCBS  WJBL  WHEF 
KORE  KXL, 

GEORGE  JESSEL  Radio  Enter- 
prises, which  will  produce  transcribed 
and  live  talent  programs,  has  been 
established  by  the  actor-producer  in 
Hollywood,  with  headquarters  at  1680 
N.  Vine  St.,  in  the  Taft  Bldg,  Jack 
Raymond  has  been  brought  in  as  man- 
ager, with  Sam  Carlton  in  charge  of 
writers.  The  organization  is  preparing 
four  broadcast  series  for  sponsor  con- 
sideration, Jessel  will  continue  as  ra- 
dio production  advisor  on  the  M-G-M 
Maxwell  House  Oood  News  of  1938 
I)rogram,  and  also  carry  on  his  Mu- 
tual-Don Lee  network  series,  30  Min- 
utes in  Hollywood. 

R.  U.  McINTOSH  &  Associates  Inc., 
Los  Angeles  production  concern,  has 
completed  a  new  and  unique  quarter- 
hour  dramatic  serial  titled  Paroled, 
which  was  cut  at  Recordings  Inc.. 
Hollywood,  under  direction  of  E,  J, 
Holden,  Each  of  the  120  episodes  re- 
late the  feelings  of  paroled  convicts 
and  their  struggles  to  re-establish 
themselves.  A  dictionary  of  under- 
world slang  is  offered  as  a  merchandis- 
ing tie-in.  Mcintosh  has  also  sold  6.5 
additional  quarter-hour  episodes  of 
The  Plainsman  to  the  Red  River  Ce- 
real Co,,  Canada,  through  Associated 
Broadcasting  Co,  Ltd,,  Toronto,  which 
has  exclusive  rights  to  the  series  in 
that  territory,  Mcintosh  has  appointed 
Cecil  Downs  as  Chicago  district  man- 
ager in  the  Merchandise  Mart. 


HOLLYWOOD  will  continue  as  th< 
production  center  of  Atlas  Radio 
Corp.  and  28  transcribed  .shows  are  on 
the  current  releasing  schedule,  Her- 
bert R.  Ebenstein,  president  of  the 
firm,  stated  upon  his  arrival  in  Holly- 
wood on  Jan,  15  from  New  York,  He 
is  in  Hollywood  to  confer  with  Ray 
Coffin,  West  Coast  general  manager 
of  the  firm's  distributing  unit,  and  to 
assist  him  in  establishing  sales  of- 
fices in  Seattle,  San  Francisco,  Den- 
ver and  Salt  Lake  City,  The  firm 
.sells  its  transcribed  shows  to  stations 
only.  Distribution  is  being  handled 
from  four  division  points,  New  York, 
Chicago,  Dallas  and  Hollywood.  Each 
center  is  establishing  sales  offices  in 
its  territory.  In  charge  of  the  four 
divisions  are  Harold  Hopper,  Dan 
Blank,  Claude  Ezell  and  Ray  Coffin, 
respectively, 

ALL-CANADA  RADIO  Facilities, 
Calgary,  Alberta,  has  taken  from 
David  S,  Ballon  Radio  Productions, 
Hollywood,  39  quarter-hour  episodes 
of  Thrills  Behind  the  Xews  Reels,  for 
use  in  Canada.  Firm  has  also  ac- 
quired from  Paramount  Radio  Produc- 
tions, Hollywood,  .52  quarter-hour 
episodes  of  The  Chosen  Three,  a  chil- 
dren's aviation  adventure  serial,  and 
Lucky  Breaks,  a  5-minute  di.sc  series. 


Recording  Licenses 

THE  Music  Publishers  Protective 
Association  will  not  at  this  time 
ask  stations  making  off-the-air 
recordings  to  report  on  records  to 
be  used  solely  for  file  or  checking 
purposes,  but  the  MPPA  will  ask 
them  to  take  out  licenses  if  they 
wish  to  make  off-the-air  recordings 
for  broadcasting  use.  Harry  Fox, 
general  manager  of  MPPA,  is  send- 
ing a  letter  to  all  stations  inform- 
ing them  of  the  circumstances 
under  which  they  should  apply  for 
licenses  and  the  method  of  obtain- 
ing them.  A  few  weeks  ago  Mr. 
Fox  viTote  stations  warning  them 
that  failure  to  report  such  record- 
ings was  violation  of  copyright  law. 


OF  THE 
BLUEGRASS! 
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NORMAN  SPENCER,  Hollywood 
producer,  won  ownership  rights  to  his 
radio  program,  Can  You  Write  A 
Song?,  formerly  broadcast  over 
KFWB,  that  city,  when  attorneys  for 
Fred  W.  Klein  and  Donald  Burns, 
|who  had  brought  a  Los  Angeles  Su- 
perior Court  action  claiming  a  half  in- 
jterest  in  the  copyright  and  program, 
■'consented  to  a  dismissal  of  the  suit 
|jan.  21. 

!CBS  American  School  of  the  Air  has 
lannounced  two  new  courses,  Human 
{Relations  Forum,  which  started  Jan. 
|31,  and  International  Music  Programs, 
jstarting  Feb.  10.  Both  are  heard  dur- 
ling  the  regular  school  time,  2 :30-3 
Jp.  m.  The  first  is  a  round-table  discus- 
'sion  among  high  school  students,  di- 
rected by  Dr.  Alice  Kelleher  of  the 
j Progressive  Education  Assn.,  and  the 
I  second  is  a  series  of  shortwave  broad- 
casts originating  in  schoolrooms  all 
■  over  Europe. 

IwHK-WCLE,  Cleveland,  gave  eight 
I  broadcasts  during  the  week  of  Jan.  16 
when  the  Road  Builders  Convention 
I  met  in  that  city.  Extensive  use  was 
I  made  of  the  United  Broadcasting  Co. 
iiauto  trailer  studio  and  when  city  dele- 
gates bid  for  future  conventions  the 
program  was  carried  on  Mutual. 
WBAP,  Fort  Worth,  has  started  a 
Saturday  morning  series  of  high  school 
and  college  programs  with  students 
'1  acting  as  control  operators  and  an- 
nouncers  as   well   as   furnishing  all 
^  program  talent. 
STARTING  date  of  Streets  of  New 
York  on  WNYC,  New  York,  has  been 
•l|  postponed  to  allow  for  the  assemblage 
of  special  sound  effect  equipment  and 
recordings.  Program  was  scheduled  to 
start  Jan.  21,  but  it  was  found  that 
:  specially  built  devices  wOl  be  required 
I  to  reproduce  the  sounds  of  "L"  trains, 
':  subways,  docks,  zoos,  riveting. 

NBC,  in  cooperation  with  the  Ameri- 
can Assn.   for   the   Advancement  of 
\'  Science,  on  Jan.  19  started  a  series  of 
weekly    programs.    Science    on  the 
I  March.  Broadcasts  will  be  heard  from 
I  Washington  on  the  Blue  network.  Dr. 
Forest  Ray  Moulton,  physicist,  who  is 
permanent  secretary  of  the  association, 
I!  will  head  the  first  four  discussions. 

KLZ,  Denver,  recently  broadcast  from 
a  boolh  above  the  release  chutes  as 
bucking  bronchos  were  sent  into  the 
arena  of  the  Denver  Western  Stock 
Show. 

WKBN,  Youngstown,  O.,  has  started 


a  series  of  school  broadcasts  featur- 


ing students  of  the  25  county  schools 
in  its  primary  area.  The  schools  are 
equipped  with  receiving  sets  and 
WKBN  says  that  11,000  pupils  listen 
to  the  Friday  series. 

DIVISION  of  University  Extension, 
Boston,  announces  a  series  of  eight 
lectures  on  radio  under  the  instruction 
of  John  E.  Reilly,  program  director 
and  chief  announcer  of  WMEX,  that 
city.  The  course  is  designed  to  furnish 
background  and  perspective  for  those 
interested  in  radio  as  a  career.  State 
certificates  will  be  awarded  by  the 
Department  of  Education  to  those 
students  who  fullfill  the  course  re- 
quirements. 

COLUMBIA  Workshop  on  Jan.  22 
broadcast  the  first  of  three  plays  by 
outstanding  members  of  the  radio 
script  and  continuity  writing  class  of 
the  division  of  general  education.  New 
York  University.  The  class  is  con- 
ducted by  Max  Wylie,  CBS  director 
of  continuity.  The  other  two  are  to  be 
broadcast  Feb.  5.  Authors  of  the  win- 
ning plays  will  be  awarded  scholar- 
ships permitting  them  to  continue 
their  radio  writing  studies  for  anothe. 
year. 

WHN,  New  York,  on  Jan.  30  started 
a  new  series  of  dramatic  plays,  to  be 
heard  Sunday  afternoons.  The  first 
play,  Busy  Line  4-^.^2,  has  its  entire 
action  take  place  in  a  telephone 
lx)oth.  The  story  develops  from  the 
two-way  conversation  which  the  au- 
dience hears. 


CHALKING  up  13  years  of  continu- 
ous broadcasting,  KJBS,  San  Fran- 
cisco, marked  the  occasion  with  a  two- 
day  celebration  last  month.  The  sta- 
tion was  licensed  to  go  on  the  air  in 
January,  1925,  as  KFUQ.  These  let- 
ters were  soon  changed  to  KJBS. 
Ralph  R.  Brunton,  general  manager 
of  the  station,  the  operators  of  which 
now  also  own  KQW,  San  Jose,  was 
interviewed  before  the  mike  by  Bob 
Hall,  radio  editor  of  the  San  Francis- 
co Call-Bulletin.  The  station  started 
an  all-night  policy,  staying  on  the  air 
continuously  throughout  the  night  with 
music. 

AFTER  carrying  several  sustaining 
broadcasts  of  fights  during  Denver's 
annual  Elks'  Boxing  Tournament, 
KLZ  was  rewarded  with  a  contract 
to  air  semi-final  and  final  matches 
under  sponsorship  of  the  K  &  B 
Packing  &  Provision  Company.  The 
fight  broadcasts  were  sold  by  Max 
Goldberg,  head  of  an  advertising 
agency,  who  also  handles  the  blow-by- 
blow  accounts  for  KLZ. 

FIRE  which  demolished  the  Victory 
Studios,  Palms,  Cal.,  motion  picture 
plant,  forced  KFWB,  Hollywood,  off 
the  air  for  75  minutes  on  Jan.  16. 
Because  of  danger  when  high  tension 
wires  fell  to  the  ground  during  the 
fire,  power  in  the  vicinity  was  turned 
off  at  6  p.m.,  silencing  the  KFWB 
transmitter  which  is  in  the  Baldwin 
Hills  section  and  feeds  off  the  lines 
in  that  district. 

WNAC,  Boston,  and  the  Yankee  Net- 
work broadcast  direct  from  Chicago 
Jan.  25  when  the  National  Grocery 
Industries  Convention  was  held  in  that 
city.  Harry  Woodward,  food  commen- 
tator on  Yankee,  interviewed  promi- 
nent trade  leaders.  ^ 
WBAL,  Baltimore,  has  started  a 
trading  post  as  a  part  of  its  daily 
morning  variety  program  which  fea- 
tures music  and  market  reports.  Jerry 
Lee  Pecht  is  announcer  for  the  show. 
WHEN  an  oil  well  recently  "came 
in"  near  the  business  district  of  Kil- 
gore,  Tex.,  it  caught  fire  and  KFRO, 
Longview,  was  on  the  air  from  the 
scene  within  20  minutes.  Later 
KOCA,  Kilgore,  installed  a  remote 
line  near  the  well  and  fed  descrip- 
tions of  the  devastating  blaze  to 
KGKB,  Tyler,  and  KFRO. 
SO  POPULAR  has  the  Jewel  Cow- 
boys series  become  on  WREC,  Mem- 
phis, that  CBS  has  scheduled  it  as  a 
half-hour  Saturday  morning  sustainer. 
On  WREC  for  the  last  two  years, 
the  variety  program  of  cowboy  songs 
and  antics  continues  to  be  sponsored 
by  Swift  &  Co.  on  a  twice  weekly 
schedule. 

SPECIAL  EDITION  of  the  Duluth 
(Minn.)  Herald  Jan.  6  publicized  the 
opening  of  the  WEBC  Bldg.,  new 
home  of  WEBC. 

A  SCROLL  has  been  presented  to 
WIP,  Philadelphia,  by  the  Pennsyl- 
vania Arts  &  Sciences  Society  for  ser- 
vices in  fostering  arts  and  sciences  in 
Pennsylvania.  The  scroll  is  parchment, 
illuminated  with  inlaid  gold,  and  val- 
ued at  $300. 
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KGO,  San  Francisco,  recently  sent  its 
man-on-the-street  to  interview  steel 
workers  21  stories  above  the  city. 
Aired  on  behalf  of  the  coming  Expo- 
sition, the  broadcast  was  designed  to 
publicize  local  construction  in  prepa- 
ration for  the  Fair. 

MORE  THAN  50  Maryland  smaU 
town  papers  are  cooperating  with 
WBAL,  Baltimore,  in  presenting  a 
twice-weekly  feature.  Home  Town 
Editor.  Problems  of  the  communities 
are  editorialized  and  local  news  is 
read.  Series  is  under  the  direction  of 
Edward  Codel,  publicity  director  of 
WBAL. 

WTMV,  E.  St.  Louis,  111.,  on  Jan.  15 
enlarged  its  studios  and  offices  by  tak- 
ing two  more  mezzanine  rooms  in 
Hotel  Broadview. 

W.TSV,  Washington,  is  completely  re- 
modeling its  studios  and  offices  in  the 
Earle  Bldg.  New  control  rooms  for 
two  studios  and  new  furnishings  for 
the  reception  room  and  speaker's 
room  are  being  installed. 


FEDERAL  Land  Bank  of  Louisville 
sponsored  a  program  on  WCKY,  Cin- 
cinnati, to  summon  stockholders  to 
meetings.  Myron  G.  Grigg,  vice-presi- 
dent and  treasurer  of  the  bank,  re- 
viewed progress  of  farm  loan  asso- 
ciations. 

WOV,  New  York,  now  has  over  1,800 
pupils  in  its  radio  classes,  English  for 
Beginners,  designed  to  prepare  alien 
groups  for  American  citizenship.  The 
program  is  broadcast  six  days  a  week. 
Pupils,  of  whom  about  80%  are  wom- 
en, submit  their  work  and  other  cor- 
respondence to  the  station  weekly. 
Mail  runs  to  about  1,000  letters  a  day, 
much  of  it  inquiries  about  language 
and  government. 

CITY  CLUB  of  New  York  has  started 
its  sixth  annual  course  on  public 
speaking  and  radio  address  technique. 
Course,  to  run  for  12  weeks,  is  under 
the  direction  of  Baxter  Pickering,  of 
Cheltenham  Adv.  Inc.,  New  York,  who 
conducts  Citizen's  Forum  Tuesday 
evenings  on  WNEW. 


TWUZ  MADB 
mOM  MY 

Red  River  Valley  wheat,  noted  for  its  high  gluten 
content,  commands  premium  prices.  This  alone  would 
be  news  in  a  less  fertile  section.  Yet  in  the  rich  Fargo 
area,  wheat  and  all  other  grains  account  for  only  30% 
of  the  farm  income  [1936}.  The  other  70%  comes  from 
widely  varied  crops! 

And  listen:  Us  hayseeds  are  just  as  diverse  in  our 
spending  as  we  are  in  our  farming!  That*s  why  this 
section  looks  so  rosy  to  WDAY*s  varied  advertisers... 
Shall  we  send  you  a  picture? 

WDAY,iNc 
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Colgate  Chicago  Show 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  started  its  first 
radio  advex'tising  of  Colgate  tooth 
powder  on  Jan.  17  with  Step- 
mother, a  quarter-hour  five-week- 
ly serial  over  CBS  from  Chicago. 
Stars  of  the  new  show  are  Fran- 
cis X.  Bushman  and  Sunda  Love. 
The  new  show  is  the  second  net- 
work show  to  be  launched  by  Ben- 
ton &  Bowles-Chicago,  recently  or- 
ganized Chicago  agency.  The  other 
is  How  to  Win  Friends  and  In- 
fluence People,  broadcast  every 
Tuesday  on  NBC-Red  for  Colgate. 
Stuart  Sherman,  head  of  Benton 
&  Bowles-Chicago,  was  formerly 
vice-president  of  Pepsodent  Co. 


WHEELING  MEETS  THE  PUBLIC 

And  Its  Own  Employes  as  Well  in  Program  That 
 Promotes  Good  Feeling,  Not  Steel  


The  MONEY 
MARKET 

Within  the  coverage  of  WAIR, 
there  are  thousands  of  steady 
wage  earners.  You  may  tap 
this  ready-to-buy  money  mar- 
ket through  the  sales  power  of 

National  Representative 
Bryant,  Griffith  &  Brunson 

WAIR 

Winston-Salcm,  North  Carolina 


HOST  to  the  WORLD 


WASHINGTON'S 


MODERN 
HOTEL 

Where  Broadcasters 
Meet  In  The 
National  Capital 

Rates  No  Higher  Than  At 
Less  Finely  Appointed  Hotels 

Single  Rooms  from  $4 
Double  Rooms  from  $6 
All  with  bath,  of  course 

THE  MAYFLOWER 

WASHINGTON,  D. 

R.  L.  POLLIO,  Manager 


By  GEORGE  W.  SMITH 

Managing  Director  WWVA,  Wheeling 

ORDINARILY  there  are  more  in- 
spiring subjects  than  steel  to  set  the 
ambitious  radio  program  creator's 
brain  in  a  whirl.  At  first  glance 
the  glamor  of  the  show  business 
seems  far  removed  from  the  roar- 
ing blast  furnace  of  the  steel  mill. 

The  Wheeling  Steel  Corporation, 
operator  of  mills,  factories  and 
mines,  presented  Nov.  8,  1936,  to 
the  listeners  of  WWVA  the  first 
hearing  of  It's  Wheeling  Steel.  Its 
debut  was  heralded  by  the  call  of 
the  mill  whistle,  an  actual  record- 
ing of  a  whistle  which  summons 
Wheeling  Steel  men  to  work.  Each 
Sunday  afternoon  for  65  weeks 
this  same  whistle  has  called  to  their 
radios  the  large  Wheeling  Steel 
Corp.  family  and  their  friends  to 
listen  to  talented  members  of  that 
family  broadcast. 

It  was  the  very  idea  of  a  steel 
family  broadcast  that  stole  the 
show  for  steel.  Wheeling  Steel- 
makers on  work  days,  Wheeling 
Steel  radio  stars  on  Sundays,  and 
paid  for  both !  The  idea  clicked 
from  the  start — clicked  with  a  vol- 
ume that  commanded  a  hearing  on 
the  Mutual  Broadcasting  System. 
Free  of  big  names  and  fancy  frills, 
free  of  the  grand  and  snectacular. 
It's  Wheeling  Steel  broadcasts  have 
set  a  pace  in  radio  showmanship 
which  has  upset  accepted  theory. 
They  have  commanded  favorable 
recognition  in  the  columns  of  sev- 
eral important  national  publica- 
tions, some  of  which  are  far  re- 
moved from  the  trade  field. 

Family  Is  Key 

This  steel's  stealing  of  the  show 
has  been  intelligently  accomplished 
by  a  happy  application  of  the  "fam- 
ily "broadcast"  idea,  principally 
through  the  expression  of  music. 
There  are  the  Steelmakers,  an  or- 
chestra recruited  and  developed  es- 
pecially for  the  feature;  the  Mill- 
men,  a  quartet  selected  from  em- 
ployes' ranks;  talented  choruses, 
choirs  and  musical  units,  the  per- 
sonnel of  which  is  made  up  in 
its  entirety  from  the  large  Wheel- 
ing Steel  Corp.  family. 

Each  Sunday's  broadcast  has  its 
employe  headliner.  Then  there  is 
the  "Old  Timer,"  with  his  weekly 
lesson  on  the  language  of  steel,  in- 
teresting, instructive,  simply  but 
perfectly   presented — and  brief. 


WEBC 

Tells  Your 
Story  In 

AMERICA'S 
SECOND  PORT 
DULUTH  &  SUPERIOR 


And  on  the 
IRON  RANGE  IT'S 

WMFG 

HIBBING 

WHLB 

vmciMA 


STEEL'S  SHOW  — On  WWVA, 
Wheeling,  W.  Va.,  which  takes  its 
talent  for  It's  Wheeling  Steel  from 
mill  workers.  Here's  Ed  Costello 
practicing  at  lunch  time  for  his 
appearance  on  the  big  show. 


This  show  of  steel  originates  from 
WWVA,  Wheeling,  W.  Va. 

But  the  practical  steel  man  and 
the  practical  broadcaster  is  well 
within  his  rights  should  he  inter- 
rupt with  "Is  it  successful?" — and 
here  is  the  answer:  It's  Wheeling 
Steel  made  its  bow  on  WWVA, 
then  WPAY,  Portsmouth,  Ohio, 
was  added  and  recently  WLW,  Cin- 
cinnati; WOR,  Newark,  and  WGN, 
Chicago,  were  added  to  meet  the 
radio  demands  of  the  country-wide 
Wheeling  Steel  Com.  family  and 
their  friends. 


Van  Cronkhite  Alumni 
Organize    Three  Firms 

THREE  separate  firms  have  been 
formed  by  former  members  of  the 
old  Van  Cronkhite  Associates  Inc., 
Chicago  firm,  which  recently  went 
out  of  business.  Transair  Inc.  has 
been  incorporated  at  105  W.  Adams 
St.,  Chicago,  with  Wm.  F.  Arnold, 
president,  Ray  Launder,  vice-pres- 
ident, and  John  Taylor  Booz,  sec- 
retary. It  will  specialize  in  news 
and  transcribed  shows.  First  show 
sold  is  to  Hickock  Oil  Co.  which 
will  sponsor  Black  Flame  of  the 
Amazon,  quarter-hour  discs  on  the 
Michigan  Network,  plus  WSPD, 
Toledo;  WGAR,  Cleveland; 
WKBN,  Youngstown;  WHBC,  Can- 
ton, and  possibly  some  other  sta- 
tions starting  Feb.  14.  Show  was 
cut  by  Aerograms  Inc.,  Hollywood. 

Harry  Martin,  formerly  vice- 
president  of  Van  Cronkhite  Asso- 
ciates, has  opened  his  own  news- 
feature  firm  at  360  N.  Michigan 
Ave.,  called  Harry  Martin  Enter- 
prises. Mr.  Martin  says  that  he 
plans  to  syndicate  sports  and  other 
features  in  addition  to  a  news  se- 
ries. Stuart  Haydon,  an  ex-Van 
Cronkhite  man,  has  started  Asso- 
ciated Radio  Productions  at  540 
N.  Michigan  Ave.,  Chicago.  Hay- 
don plans  to  service  advertising 
agencies,  advertisers  and  broad- 
casters with  programs  and  mer- 
chandising plans  written  and  pro- 
duced by  outstanding  authors  and 
program  directors.  Firm  at  pres- 
ent is  building  several  "custom 
built"  shows  to  fit  specific  prod- 
ucts. 

John  Van  Cronkhite,  head  of  the 
firm  that  bore  his  name,  is  now 
with  Internatiounal  News  Service, 
in  New  York.  M.  H.  Peterson  is 
now  on  the  Mutual  sales  staff  in 
Chicago. 


Drive  Under  Way  to  Stop 
Butchering  of  Yiddish 
By  Radio  Dialecticians 

A  WIDESPREAD  but  subtly 
guarded  campaign  which  has  the 
cooperation  of  leading  Jev/ish  com- 
edians, organizations  and  publica- 
tions, has  been  initiated  to  elimi- 
nate the  "butchering"  of  Yiddish 
on  radio  programs.  The  move- 
ment, said  to  have  originated  in 
New  York  and  Chicago,  and  now 
being  taken  up  in  Hollywood  and 
San  Francisco,  is  not  aimed  to  elim- 
inate the  Jewish  dialect  from  radio 
entertainment,  it  was  said,  but  is 
pointed  rather  toward  its  eleva- 
tion and  refinement  in  a  measure 
which  will  make  Yiddish  wholly  in- 
telligible while  yet  retaining  its 
comedy  values. 

Critics  contend  that  the  fiagrant 
misuse  of  Yiddish  on  radio  pro- 
grams holds  the  Jewish  people  up 
to  undesirable  ridicule,  misrepre- 
senting their  intelligence  and  in- 
tellectual attainments  generally, 
thus  creating  a  false  impression 
of  racial  barriers.  It  is  pointed  out 
that  in  old  vaudeville  days,  the  use 
of  Yiddish  on  the  stage  caused  lit- 
tle harm  to  Jewry  generally. 

But  the  continuance  of  such  rou- 
tine on  radio  programs  constitutes 
a  current  problem  which  can  only 
be  controlled  by  the  cooperation  of 
Jewish  leaders  in  the  industry. 
They  are  being  called  upon  to  lend 
their  aid  by  encouraging  the  co- 
herent types  of  routine  which  are 
calculated  to  amuse  without  hold- 
ing the  race  up  to  ridicule. 

Fair  Studios  Delayed 

MEMBERS  of  the  California  Ex- 
position Commission  are_  at  odds 
over  the  proposed  erection  of  a 
$400,000  auditorium  and  radio 
building  at  the  Golden  Gate  Inter- 
national Exposition,  to  be  held  on 
Treasure  Island  in  San  Franciscoi 
Bay  in  1939.  The  question  of 
whether  funds  from  the  $5,000,000- 
state  appropriation  for  the  fair 
can  be  used  to  erect  and  equip  the 
radio  building  was  raised  when  the 
commission  met  and  appropriated 
$2,690,000  for  other  exposition  pur^ 
poses.  The  right  of  the  Comrnission 
to  erect  and  operate  the  radio  sta- 
tion was  challenged  by  Edward 
Vandeleur  of  the  State  Commis- 
sion and  secretary  of  the  Califor- 
nia State  Federation  of  Labor. 
Commissioner  Samuel  J.  Hume 
raised  the  question  of  who  is  tc 
conti-ol  the  broadcasts.  As  a  result 
this  proposed  appropriation  wag 
held  up  for  legal  opinion. 

Children  to  Vote 

MORE  than  10,000  school  children 
will  be  asked  to  grade  radio  pro- 
grams in  a  survey  of  the  juvenile, 
broadcast  field  being  conducted  co-: 
operatively  by  WMCA,  New  York,; 
and  the  Child  Guidance  Clinic  of 
the  Heckscher  Foundation  and. 
other  educational  institutions.' 
Questionnaire  to  be  distributed  to; 
the  children  is  now  being  prepared; 
by  a  special  staff  at  WMCA,  under 
the  direction  of  Jacob  S.  List, 
Heckscher  psychologist  who  is  in 
charge  of  the  study.  Concurrently 
another  questionnaire  will  be  sen.t; 
to  educators  and  pastors  through- 
out the  country  to  discover  what 
kind  of  programs  they  think  should 
be  broadcast  for  children.  Later, 
these  opinions  will  be  compared 
with  those  of  the  youngsters  them-, 
selves  in  an  attempt  to  set  up  defi-^ 
nite  standards  for  children's  shows.' 
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Broadcast  Stations 
Assist  Lost  Plane 

PUot  Guided  to  Safe  Landing 
As  Listeners  Phone  Data 

THREE  NEW  YORK  stations 
were  instrumental  in  locating  a  lost 
airliner  Jan.  24,  and  helping  it  to 
establish  communication  with  New- 
ark airport.  The  Eastern  Airlines 
transpoi-t  plane,  which  left  New- 
ark at  8:32  p.  m.  for  Philadelphia, 
Baltimore  and  Washington,  carried 
a  crew  of  three  and  two  passen- 
gers. After  bucking  a  100-mile  gale 
for  awhile,  Capt.  Fred  A.  Jones 
radioed  Newark  that  he  was  turn- 
ing back.  He  was  unable  to  locate 
the  Newark  -  Philadelphia  beam, 
however,  and  was  lost  until  3:04 
a.  m.,  when  the  plane  landed  safely 
in  East  Hartford,  Conn. 

Capt.  Eddie  Rickenbacker,  gen- 
eral manager  of  the  airline,  short- 
ly after  midnight  notified  WOR, 
Newark,  and  WMCA  and  WNEW, 
New  York,  which  broadcast  ap- 
peals for  information.  In  three 
hours  WOR  received  227  phone 
calls  from  five  states,  charting  the 
course  of  the  plane  over  Philadel- 
phia, Northern  Delaware,  across 
New  Jersey,  north  along  the  Hud- 
son, back  to  Jersey  and  finally  over 
Connecticut.  A  WNEW  listener  re- 
ported seeing  the  plane  over  Bridge- 
port at  2:53  a.  m.  That  station  re- 
ports that  the  plane  had  fuel  left 
for  only  two  minutes  of  fiying  time 
when  it  landed.  WMCA,  which  nor- 
mally goes  off"  the  air  at  1:15  a.  m., 
continued  operation  in  the  emer- 
gency until  3:34  a.  m.,  after  broad- 
casting the  names  of  those  on 
board  the  plane  and  the  details  of 
its  safe  landing. 

At  WOR  a  similar  incident  in 
January,  1924,  was  recalled,  when 
the  dirigible  Shenandoah  was  torn 
loose  from  its  moorings  at  Lake- 
hurst,  N.  J.,  in  a  torrential  rain- 
storm. Drifting  over  Westfield,  the 
ship  was  able  to  pick  up  WOR's 
signals  and  find  its  way  back  to 
port. 


CBS  Advisory  Council  Suggests  Plans 
For  Adult  Education  Broadcast  Series 


ULTRA  — W2XJI,  new  shortwave 
transmitter  of  WOR,  New  York, 
■  has  begun  operations  from  the  44th 
j  floor  of  1450  Broadway.  Transmit- 
'  ting  on  the  31.6,  35.6,  38.6  and  41 
!  megacycle  channels,  the  station 
j  operates  eight  hours  daily,  sending 
.  out  the  programs  of  WOR  on  its 
".  ulti"a-high  frequency  signal,  which 
f  has  an  effective  range  of  about  40 
^  miles.  WOR  engineers  will  gather 
:  data  on  ground  propagation,  fre- 
quency characteristics,  noise  level 
in  various  parts  of  the  city  and 
field  intensity  measurements  in 
their  program  of  research  into  the 
field  of  these  ultra  high  frequen- 
cies with  which  broadcasting  engi- 
neers are  still  far  from  familiar. 
Here  is  the  45-foot  antenna  poised 
}on  the  19th  fioor  parapet  on  its 
way  to  the  top  of  the  skyscraper. 
^By  the  banner  stands  Jack  Poppele, 
WOR  chief  engineer. 


THREE  specific  recommendations 
for  experimental  programs  in  the 
field  of  adult  education  were  made 
by  the  recently  appointed  CBS 
A'dult  Educational  Board  [Broad- 
casting] at  its  first  meeting  Jan. 
17.  The  programs  to  be  tested  in- 
clude a  series  devoted  to  dramatiz- 
ing the  processes  of  learning;  an 
America  at  Woi'k  series,  depicting 
the  whys  and  wherefors  of  typical 
jobs  of  typical  people;  and  a  third 
series  to  be  held  open  for  testing  a 
wide  variety  of  suggested  educa- 
tional programs.  Columbia  has  set 
aside  three  weekly  evening  periods, 
quarter-hour  spots  located  between 
7  and  8  p.  m.  on  Monday  and  Fri- 
day and  the  10:30-to-ll  p.  m. 
period  on  Monday,  for  the  exclu- 
sive use  of  the  board,  withdrawing 
these  periods  from  sale. 

The  meeting  of  the  13  educators 
and  publicists  comprising  the 
board  with  CBS  officials  opened 
with  a  discussion  of  the  history  of 
educational  broadcasting,  following 
which  Sterling  Fisher,  CBS  educa- 
tional director,  outlined  some  50 
suggestions  for  adult  education 
programs  that  he  had  under  con- 
sideration. 

Weekly  Test  Period 

The  board  decided  that  one  week- 
ly period  should  be  devoted  to  test- 
ing these  various  ideas,  putting 
each  on  the  air  for  sufficient  time 
to  check  audience  reaction  and  de- 
termine its  value.  Another  period 
was  set  aside  for  the  Aviei-ica  at 
Work  series,  which  will  aim  at  giv- 
ing the  bank  clerk,  the  bus  driver, 
the  brick  layer  and  all  the  reat  of 
us  an  appreciation  of  each  other's 
place  in  our  American  civilization. 
This  program  is  now  being  pre- 
pared at  CBS  and  should  go  on  the 
air  within  the  month. 

In  the  third  series,  which  will  at- 
tempt to  give  the  audience  the  in- 
terplay of  various  temperaments 
and  points  of  view  on  different 
topics,  the  aim  is  to  show  the  proc- 
ess rather  than  the  product  of 
thought.  In  most  educational  pro- 
grams, it  was  pointed  out,  the 
speaker  gives  a  carefully  prepared 
paper,  but  does  not  show  how  he 
arrived  at  his  conclusions.  The  pop- 
ularity of  such  programs  as  the 
University  Round  Table  and  the 
Totvn  Meeting  of  the  Air,  which 
allow  their  speakers  to  discuss 
things  in  a  give-and-take  manner, 
is  evidence  of  the  value  of  such  a 
program,  the  board  believes.  The 
plan  is  to  depict  a  permanent  dis- 


"  O'ui  *Ttictlon 

With  sincere  appreciation  of 
N.A.B.'s  efforts  in  the  past  and 
with  an  expectation  of  greater 
cooperative  solidarity  in  the 
future. 

WTOC 

SAVANNAH,  GA. 
1260  Kc 
CBS  NETWORK 
UNITED  PRESS  NEWS 
Reprtsenttd  N^ti^msUy  By 
Paul  H.  Raymcr  Company 
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cussion  group,  composed  of  a  leader 
or  teacher  and  other  individuals 
characterizing  the  argumentative, 
opinionated,  timid,  radical,  con- 
servative and  other  familiar  types. 
As  this  group  meets  for  its  weeklv 
discussions  on  the  air  the  listener 
will  be  shown  the  reaction  of  each 
to  any  given  problem  and,  it  is 
hoped,  will  learn  how  to  develop 
his  own  reactions  from  emotional 
into  logical  ones.  Difficulty  of  find- 
ing a  leader,  who  could  combine 
the  learning  of  Aristotle,  the  logi- 
cal presentation  of  Socrates  and 
the  homely  persuasiveness  of  Will 
Rogers,  or  a  writer  able  to  produce 
suitable  scripts  for  this  series  may 
delay  its  immediate  presentation. 

Chief  aim  of  the  board,  he  ex- 
plained to  Broadcasting  by  its 
head.  Dr.  Lyman  Bryson  of  the 
Teachers'  College  of  Columbia  Uni- 
versity, is  to  combine  the  skill  of 
the  broadcaster  in  presenting  en- 
joyable programs  with  that  of  the 
educator  in  knowing  the  effect  cer- 
tain things  will  have  on  the  thought 
and  habits  of  his  audience.  By  ap- 
plying these  quite  different  tech- 
niques to  a  single  program,  he  said, 
the  result  should  be  a  program 
that  will  have  real  educational 
value  and  that  will  also  be  able  to 
compete  with  the  purely  entertain- 
ing broadcasts  available  to  listen- 
ers at  the  same  time.  To  guide  the 
board  in  its  work  committees  of 
students,  educators,  workers  in 
various  trades  and  other  grouns 
will  be  asked  to  listen  to  and  criti- 
cize the  broadcasts. 


Harp  Concerto  for  Radio 

TO  COMPOSE  the  first  harp  con- 
certo for  radio,  Cai'los  Chavez,  the 
Mexican  composer,  has  been  com- 
missioned by  Samuel  R.  Rosen- 
baum,  president  of  WFIL,  Phila- 
delphia, and  vice-president  of  the 
Philadelphia  Orchestra  Association. 
The  work  will  be  especially  writ- 
ten for  microphone  pickup  and 
scored  for  a  small  orchestra  with- 
in the  means  of  the  average  radio 
station,  it  was  stated.  It  will  be 
coiTipleted  during  1938  and  its  pre- 
miere is  expected  to  take  place 
next  season  on  a  network. 


HOOKUP  of  Georgia  stations  WATL, 
Atlanta ;  WRBL,  Columbus,  and 
WGPC,  Albany,  which  was  formerly 
called  the  Georgia  Network,  is  now 
titled  Georgia  Broadcasting  System, 
according  to  announcement  of  .Tames 
W.  Woodruff  Jr.,  network  manager. 
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Open  Letter  Refuting  Crowell  Attack  on  Radio  Draws  Comment 


Pungent  Copy 

EDITOR,  Broadcasting: 

My  very  hearty  and  sincere  con- 
gratulations on  as  pungent  a  bit 
of  copy  as  I've  had  the  fun  of 
reading  in  a  long  time.  I  suspect 
that  Leo  McGivena  is  judging  all 
radio  by  his  one  brief  contact  with 
it  while  with  Lennen  &  Mitchell. 
I'm  really  glad,  however,  that  the 
Crowell  Company  copy  appeared  so 
that  it  gave  you  fellows  the  oppor- 
tunity to  say  what  you  did. 

Donald  S.  Shaw, 
Assistant  to  President 
McCann-Erickson  Inc. 
New  York  City. 


"On  Time  With 
T  h  e  N  e  w  s  .   .  . 

WDRC  Presents  The 
Latest  NEWS  Bulletins 
direct  from  the  United 
Press  .  .  ." 

Four  times  daily,  these  familiar  words  are 
heard  by  more  than  a  million  people. 
It's  the  preferred  N EWS  over  Connecti- 
cut's Pioneer  Broadcaster  .  .  . 


HARTFORD, 

The  only  COLUMBIA  Network 
Station  in  Connecticut 


In  ^ashingtoru 


wn^J'i^m  

(jjLvironment 

Consistent  with  the  atmos- 
phere of  a  distinctive  location, 
the  luxurious  comfort,  digni- 
fied service,  and  superior  cui- 
sine of  the  Hay-Adams  House 
blend  into  an  environment  that 
parallels  the  tastes  of  discrimi- 
nating travellers.  Hay-Adams 
rates  make  any  other  choic! 
•  poor  economy. 

^3  SINGLE  ^A^^DOUBLE 


HAYAD&MS  HOUSE 

SIXTEENTH  AT  H  STREET 

Opposite  the  White  House 
Overlooking  Lafayette  Pari-, 


Out  of  the  dozens  of  letters  of  commendation  spontaneously  sent  to 
Broadcasting  for  its  "Open  Reply  to  the  Crowell  Publishing  Co.",  car- 
ried as  an  advertisement  in  the  January  15  editions  of  Broadcasting 
and  Tide,  the  editors  have  selected  the  following  as  typical  of  the  reac- 
tion among  the  various  strata  in  the  radio  advertising  industry.  Space 
considerations  render  it  impossible  to  publish  all  of  the  letters,  but  Broad- 
casting expresses  its  thanks  for  this  outpouring  of  "fan  mail". 


A  Case  of  Jitters 

EDITOR,  Broadcasting: 

I  have  read  with  a  great  deal 
of  interest  your  advertisement  en- 
titled "An  Open  Letter  to  the  Cro- 
well Publishing  Company."  I  think 
you  have  done  a  magnilicient  job 
of  answering  in  behalf  of  radio  the 
Crowell  challenge. 

If  the  Crowell  advertisement  in 
question  had  appeared  in  the  mid- 
dle of  July,  I  would  have  attributed 
it  to  a  combination  of  heat  and 
humidity.  However,  coming  in  the 
middle  of  the  winter ,  the  only 
answer  I  can  think  of  is  that  some 
one  got  a  bad  case  of  the  jitters. 

99%  of  the  time  the  Crowell 
bunch  are  pretty  sound  and  sensi- 
ble. Also  they  are  a  lot  of  good 
fellows,  and  most  of  them  are 
my  friends.  Therefore,  I  am  going 
to  be  charitable  and  assume  that 
it  is  "just  one  of  those  things", 
and  that  having  had  the  error  of 
their  ways  pointed  out  to  them  they 
will  cease  and  desist.  However,  it 
cannot  be  gainsaid  that  this  is  one 
time  when  in  opening  their  mouth 
they  put  their  foot  in  it — and  I 
am  going  to  tell  them  so,  as  well 
as  you. 

Leonard  T.  Bush, 

Vice-President 

Compton  Advertising,  Inc. 

New  York  City. 


Temperate  and  Clear 

EDITOR,  Broadcasting: 

I  write  to  compliment  you  on 
your  splendid  advertisement  .  .  . 
and  not  because  we  are  partisans 
for  radio  as  against  magazines. 
We  place  a  substantial  share  of 
our  clients'  expenditures  in  each 
of  those  mediums.  The  advertise- 
ment is  impressive  because  its  tone 
is  so  temperate,  its  style  so  clear 
and  the  thoughts  which  it  expresses 
so  well  organized.  .  .  . 

S.  H.  GlELLERUP 

Vice-President 
Marschalk  &  Pratt,  Inc. 
New  York  City. 


Good  Talking  To 

EDITOR,  Broadcasting: 

My  compliments  to  you  on  your 
"open  letter"  ad.  I  had  a  feeling 
when  I  read  the  Crowell  piece  that 
they  needed  a  good  talking  to. 
You've  done  the  talking  and  done 
it  well. 

Herschell  Deutsch 

Radio  Director 

Lawrence  C.  Gumbinner  Adv. 

Agency 
New  York  City. 

*      *  * 

'Grand  Job' 

EDITOR,  Broadcasting: 

Congrats  are  in  order  for  who- 
ever spoke  for  the  industry  in 
answering  the  "angel"  copy  of  Cro- 
well Publishing  Co.  I  think  he  did 
a  grand  job  and  agree  with  you 
that  the  type  of  copy  that  made 
up  the  Crowell  page  is  very  harm- 
ful to  the  entire  advertising  in- 
dustry. 

O.  B.  Bond, 
Director  of  Media, 
The  Joseph  Katz  Co. 
Baltimore,  Md. 


Courage  and  Force 

EDITOR,  Broadcasting: 

I  have  just  finished  reading  "An 
Open  Letter  to  the  Crowell  Pub- 
lishing Co."  The  radio  industry 
generally  should  appreciate  the 
courage  and  forcefulness  of  this 
letter.  .  .  . 

Walter  J.  Neff 
Neff-Rogow  Inc. 
Radio  Advertising 
New  York  City 


Orchids  From  Shepard 

EDITOR,  Broadcasting: 

Orchids  on  your  swell  answer  to 
the  stupid  ad  of  the  Crowell  Pub- 
lishing Co. 

John  Shepard  3d 
The  Yankee  Network 
Boston,  Mass. 


★  KMPC 


rr 


The  Station  Of  The  Stars" 


BEVERLY  HDLLS, 
CALIFORNIA 

* 

HOWARD  H. 
WILSON  CO. 
Station  Representative 

75  E.  Wacker  Dr.,  Chicago 
551    Fifth  Ave.,  N.  Y.  C. 
1002  Walnut  St., 
Kansas  City 


★ "With  23  new,  4-star  live 
talent  programs  added  to  its 
schedule  in  one  month,  KMPC 
continues  to  be  the  fastest  grow- 
ing independent  Station  in  South- 
ern California." 

LEO  TYSON, 

Gen.  Mgr. 


On  a  High  Plane 

EDITOR,  Broadcasting: 

Your  answer  to  the  Crowell  Pub- 
lishing Co.  blast  against  radio  is 
splendid.  I  congratulate  you  on 
the  high  plane  on  which  you  pre- 
sented radio's  side  of  the  case.  I 
am  sure — in  fact,  I  almost  know — 
that  your  answer  has  had  a  most 
salutary  effect,  and  I  think  Crowell, 
or  any  other  publishing  house 
which  might  be  considering  a  simi- 
lar attack  on  radio,  will  hestate 
before  beginning  any  such  enter- 
prise in  the  future.  ...  I  am  sure 
that  the  Crowell  blast  will  do  more 
damage  to  them  than  to  radio. 
Alfred  J.  McCosker 
Chairman,  Mutual  Broadcast- 
ing System 

President,  WOR,  Newark. 

*  *  * 

Properly  Spanked 

EDITOR,  Broadcasting: 

That  rebuttal  ad  is  sure  a  honey! 
My  compliments  to  Broadcasting 
for  having  struck  back!  I  know 
a  lot  of  "advertising  experts"  be- 
lieve that  competitive  attacks 
should  never  be  answered  publicly, 
but  I  have  never  shared  this  opin-- 
ion.  .  .  .  You  have  properly! 
spanked  this  Crowell  outfit  and,l 
incidentally,  have  raised  Broad-i 
casting  quite  a  few  notches.  .  . 
Al  Rose 

Sales  Promotion  Manager 
WMCA,  New  York  City. 

*  *  * 

Splendid  Contribution 

EDITOR,  Broadcasting: 

I  think  Broadcasting  should  be'l 
complimented  and  commended  for 
your  splendid  contribution  to  the 
radio  industry  as  evidenced  by  your 
"open  letter"  ad  in  Broadcasting 
and  Tide.  It  isn't  very  often  that  a 
trade  paper  comes  to  the  defense 
of  the  industry  it  represents  in  the 
way  you  did. 

Walter  J.  Damm 
Managing  Director 
WTMJ,  Milwaukee 

*  *  * 

Constructive  Step 

EDITOR,  Broadcasting: 

I  have  just  read  your  advertise- 
ment   "An    Open    Letter   to  the 
Crowell  Publishing  Company"  and 
want  to  congratulate  you  on  the 
constructive  step  you  took  in  speak-, 
ing  for  the  entire  radio  industry.? 
Your  points  were  so  well  taken 
that  I  am  sure  your  advertisement; 
will  have  important  consequences; 
on  the  entire  subject  of  unwar- 
ranted attacks  by  one  medium  on. 
another.  Congratulations,  again!  \ 
Victor  M.  Ratner 
Sales  Promotion  Director, 
CBS 


IN  LOCAL 
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'Your  Ad  a  Honey' 

EDITOR,  Broadcasting: 

Congratulations  on  your  reply  to 
the  Crowell  Publishing  Co.  adver- 
tisement. Your  ad  is  a  honey. 

H.  Preston  Peters 
Free  &  Peters 
New  York  City. 

*  *  * 

A  Superb  Job 

EDITOR,  Broadcasting: 

Boy,  did  you  tell  'em!  Congratu- 
lations on  the  "so  what"  copy.  It 
really  is  a  superb  job  and  the  whole 
industry  is  talking  about  it.  It  did 
worlds  of  good.  .  .  . 
E.  M.  KiBBY 

Sales  Promotion  Manager 
National  Life  &  Accident 
Insurance   Co.,  Nashville 

*  *  * 

Packed  Hefty  Punch 

EDITOR,  Broadcasting: 

Congratulations  on  the  fine  reply 

to  the  Crowell  "angel"  ad.  Your 

ad  is  dignified  and  yet  packed  a 

hefty  punch.  .  .  . 

S.  A.  CiSLER 
General  Manager 
KTHS,  Hot  Springs,  Va. 

^  ^ 

A  Suitable  Champion 

EDITOR,  Broadcasting: 

Congratulations  on  your  open 
letter  to  Crowell.  I  can  imagine  no 
more  suitable  champion  of  the 
broadcasting  business  than  your 
magazine,  unless  it  be  the  NAB 
itself  .  .  .  you  do  it  with  brilliance. 

E.  P.  H.  James 

Promotion  Manager,  NBC 

Printed  Voice 

EDITOR,  Broadcasting: 

I  wish  to  congratulate  you  on 
(  your  open  letter  to  the  Crowell 
[  Publishing  Company  as  published 
I  in  your   Jan.    15   issue.  While 
;  the   broadcasting   industry    as  a 
whole  is  rather  wishy-washy  and 
,  spineless,  it  is  gratifying  to  know 
that  the  printed  voice  of  the  indus- 
try, Broadcasting,  is  ready  to  de- 
fend it. 

Your  instant  success  from  the 
istart  of  your  publication  is  due  to 
iprour  clear  understanding  of  broad- 
jicasting. 

J.  A.  Murphy 
Manager,  KIT 
Yakima,  Wash. 

*  *  * 

Food  for  Thought 

5IEDIT0R,  Broadcasting: 
C  Courage  and  forthright  thinking 
';mark  your  open  letter  to  the 
Crowell  Publishing  Company, 
Iprinted  in  the  last  issue  of  your 
magazine.  You  have  certainly  given 
ihe  magazine  industry  something 
to  think  about. 

Wallace  Werble, 
Manager,  Washington  Bureau 
Transradio  Press  Service 

*  *  * 

From  the  Amateurs 

EDITOR,  Broadcasting: 

Just  to  say  that  all  of  us  here 
'(lave  read  that  open  letter  to  Cro- 
'ivell  in  your  Jan.  15  issue  and  as 
i  result  are  unanimous  in  our 
(pinion  that  you  and  your  staff 
most  certainly  have  what  it  takes 
vhen  it  comes  to  putting  thoughts 
jito  words. 

j  A.  L.  Budlong, 

li  Acting:  Secretary 

American  Radio  Relay 

League 
W.  Hartford,  Conn. 


A  Dirge  or  Two  About  Radio 


By  TED  KRUGLAK 

E.    Katz   Special   Advertising  Agency 

WITH  FCC  regulations  staring  ra- 
diomen in  their  collective  faces,  lis- 
teners are  beginning  to  catalog 
their  pet  grievances  about  radio — 
and  with  the  day  of  reckoning  ap- 
proaching as  inevitably  as  a  sta- 
tion break,  it's  time  to  take  stock 
of  what  the  public  wants. 

Radio  is  interested  primarily  in 
self -regulation,  and  not  leading 
crusades  to  solve  the  problems 
which  might  accompany  the  mille- 
nium.  Chief  among  problems  is  the 
matter  of  advertising.  It's  easy 
enough  to  talk  about  objection- 
ablQ''advertising,  but  exactly  where 
does  good  .advertising  end,  and  bad 
advertising  begin?  Does  morals 
have  anything  to  do  with  it?  Is 
public  policy  to  be  considered?  Are 
racial,  religious,  or  other  angles  to 
be  considered? 

Interesting  are  the  strides  news- 
papers have  made  in  controlling 
advertising. 

Newspaper  advertising  policies, 
through  change  in  habits  and  im- 
provement in  public  appreciation, 
have  knocked  out  a  rough  code  of 
their  own,  which  handles  the  ad- 
vertising problem  fairly  adequate- 
ly. Most  newspapers,  for  example 
will  differentiate  between  adver- 
tising and  editorial  features.  When 
you  see  an  ad  for  a  patent  med- 
icine, you  know  that  the  publisher 
isn't  giving  a  testimonial  for  this 
product,  and  that  it's  given  space 
to  stand  or  fall  on  its  own  merits. 
Power  of  Spoken  Words 

Where  does  radio  differ  in  this 
respect?  The  patent  medicine  ad, 
to  press  the  point,  is  no  more  vic- 
ious than  its  brother  in  the  news- 
paper column.  But  because  of  the 
inherent  command  a  spoken  adver- 
tisement displays,  the  listener,  con- 
sciously or  otherwise,  attributes 
the  ad  to  the  radio  station  and 
whatever  confidence  the  public  has 
in  the  station  is  transferred  to  the 
product  advertised.  It  would  be  ri- 
diculous to  impute  to  Roy  Howard 
of  Scripps-Howard  that  because 
the  typographer  who  set  up  the 
patent  medicine  ad  is  the  same 
man  who  sets  up  the  editorial  type, 
Scripps-Howard  must  bear  the  re- 
sponsibility for  the  material.  But 
when  we  deal  with  radio,  we  find 
that  the  man  who  delivers  the  pat- 
ent medicine  ad  is  the  one  who  is 
identified  with  the  radio  station. 
In  other  words,  in  radio,  there  is 
no  line  of  demarcation  between 
editorial  and  advertising  copy. 
When  the  announcer  reads  "we 
urge  you  to  try  this  time-tested 
remedy,"  the  listener,  in  many  in- 
stances, assumes  that  the  radio 
station  is  behind  the  ad. 

This  state  of  mind  isn't  helped 
any  by  the  type  of  programs  all  too 
frequently  encountered  on  smaller 
stations,  and  even  on  occasion,  the 
networks  —  specifically,  the  pro- 
grams which  ask  the  listeners  to 
support  a  product.  If  the  listener 
isn't  unduly  gullible,  his  immediate 
response  is  "What  kind  of  business 
is  this,  where  the  station  doesn't 
care  whether  a  program  is  good  or 
not,  but  judges  it  on  the  amount  of 


business  it  produces!"  To  the  aver- 
age listener,  this  is  drawing  the 
line  of  entertainment  a  little  too 
fine. 

How  then,  is  radio  to  dispel  the 
illusion  that  every  statement  is  the 
profound  judgment  of  the  station 
and  that  it  is  really  the  advertiser 
who  is  to  be  held  responsible  for 
the  program.  Straws  in  the  wind 
might  indicate  that  the  policy  of 
advertisers  in  giving  their  own 
address  instead  of  the  station  in 
mail-pulling  stunts,  might  provide 
one  solution.  It's  inconceivable  that 
the  most  obtuse  listener  would 
connect  an  advertiser  with  a  sta- 
tion's policy,  if  the  communication 
would  be  direct.  Of  course,  it  would 
mean  that  the  station  loses  a  great 
deal  in  the  way  of  control  over 
mail,  but  there  is  the  added  fac- 
tor of  separation  of  editorial  and 
advertisements. 

On  the  surface,  this  would  be  a 
minor  change,  and  have  no  effect 
on  the  station's  policies,  but  it's  an 
item  to  consider  if  a  station  is  to 
take  stock  of  itself,  and  realize 
that  inevitably  there  must  be  some 
system  of  letting  the  listener  know 
where  the  "ad"  ends  and  the  sta- 
tion's responsibilities  begin. 

In  the  last  analysis,  the  situa- 
tion is  one  of  confidence  on  the 
part  of  the  listener  in  the  station 
and  its  products.  Increasingly,  ra- 


dio operators  are  becoming  aware 
of  the  necessity  of  self-imposedi 
censorship,  and  standards  for  ad- 
vertisers. Much  in  the  same  way 
as  the  newspapers  have  advanced 
in  dealing  with  advertising  ethics, 
radio  must  gather  to  itself  a  form- 
ula and  judge  its  customers  by  it. 
The  standards  are  becoming  high- 
er each  year,  as  the  stations  as- 
sume a  mature  and  permanent 
position  in  society.  When  radio 
has  cleaned  house  thoroughly,  and 
the  indications  are  that  it  will  in 
the  near  future,  it  can  then  look 
upon  the  world  knowing  that  it  has 
not  sinned  and  can  therefore  be- 
gin to  judge  others. 


BLOW-BY-BLOW  description  of  the 
Max  Schmeling-Ben  Foord  heavy- 
weight fight  from  Hamburg,  Germany. 
Sunday,  Jan.  30,  was  hearrl  exclusive- 
ly on  Mutual  in  this  country. 


Check! 


/  ONE       MILLION  PEOPLE 
/  ONE      NETWORK  STATION 


/  ONE      GOOD  BUY 


WSPD 

Toledo,  Ohio 
Basic  NBC  Network 


Sefvtng  Tolcdo/  Nortliwestefn 
OKio  and  Soutlicrn  AAicIiigan 
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Bentley  Gets  Damages 

SPENCER  BENTLEY,  radio  actor 
now  on  General  Mills  Betty  &  Bob, 
CBS,  Chicago,  on  Jan.  18  won  a 
verdict  of  81,700  and  costs  in  New 
York  Supreme  Court  against  James 
Dunn  of  Metropolitan  Life  Insur- 
ance Co.,  New  York.  The  charge 
was  that  Mr.  and  Mrs.  Dunn  last 
February  3  assaulted  Mr.  and  Mrs. 
Bentley.  Mr.  Bentley  is  alleged  to 
have  emerged  from  the  melee  with 
a  fractured  jaw,  and  as  a  result 
lost  his  job  announcing  Procter  & 
Gamble's  Pepper  Young's  Family  in 
New  York.  George  D.  Carrington, 
New  York  lawyer,  husband  of 
Elaine  Carrington,  writer  of  the 
latter  show,  nandled  Mr.  Bentley's 
suit. 


THEY'RE  TUNING  IN  WATL 
IN  ATLANTA 


Pepsodent  on  WHAM 

PEPSODENT  Co.,  Chicago  (denti- 
frice), has  started  a  Sunday  after- 
noon half-hour  Man  on  the  Street 
series  on  WHAM,  Rochester,  N.  Y. 
First  broadcast  of  the  new  series, 
which  was  developed  by  William 
Fay,  station  manager,  was  from  the 
'  ski  jump  on  Jan.  30. 


Two  Get  Power  Boosts 

A  POWER  increase  to  1,000  watts 
day  and  night,  was  authorized  by 
the  FCC  Jan.  19  for  KXA,  Seat- 
tle, which  heretofore  has  oTjerated 
with  250  watts  night  and  500  day. 
Station  will  continue  on  760  kc, 
and  was  authorized  to  move  trans- 
mitter and  studios  locally  and 
change  equipment.  The  same  day 
the  Commission  authorized  KPOF, 
Denver,  to  increase  its  power  from 
500  watts  to  1,000  watts.  The  sta- 
tion is  operated  by  Pillar  of  Fire, 
church  organization,  and  shares 
time  with  KFKA,  Greeley,  Colo., 
using  one-third  time  while  the 
Greeley  station  uses  two-thirds. 


Piano  Sales  Still  Up 

THE  oft-repeated  charges  that 
radio,  making  music  "too  easy,"  is 
cutting  into  piano  sales  were  again 
refuted  last  month  when  L.  P.  Bull, 
president  of  the  National  Piano 
Mfgrs.  Association,  announced  that 
106,009  pianos  were  sold  during 
1937,  an  increase  of  17.3%  over 
1936.  Like  radio  set  sales,  piano 
sales  declined  during  the  last  quar- 
ter due  to  business  recession.  "The 
piano  business  reflects  the  growing 
national  interest  in  music,"  said 
Mr.  Bull. 


TIMELY  liV  UP-TO-THE-MINUTE 
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THE  WORLD'S  RICHEST  MARKET 
LISTENS  TO 


mmm 


Is  your  product  news? — Wire  today  for  infor- 
mation about  these  two  popular  programs 


WHNi^DIAL  1010iV1540  Broadway,  New  York  City 


OTHER  FELLOWS' 
VIEWPOL^NT 


UNDEFEATED— In  1937  were  the 
Los  Angeles  Bulldogs,  professional 
footballers,  and  Jack  Gross,  man- 
ager of  KEHE  (center),  presented 
two  tronhies.  Coach  Gus  Hender- 
son (left)  is  accepting  the  one  for 
the  "best  linesman"  Jerry  Donnell 
and  Al  Nichelini  is  prou3ly  dis- 
playing his  trophy  given  as  "best 
back."  ^- 

Hot  Springs  Asks 
KTHS  Rehearing 

C.  of  C.  Says  Transfer  Would 
Concentrate  Licenses 

A  PETITION  for  rehearing  in  the 
case  involving  sale  of  KTHS,  Hot 
Springs,  by  the  Chamber  of  Com- 
merce for  $75,000  to  Radio  Enter- 
prises Inc.,  headed  by  Col.  Tom 
H.  Barton,  owner  of  KARK,  Lit- 
tle Rock,  and  KELD.  Eldorado, 
Ark.,  was  filed  in  the  Supreme 
Court  of  Arkansas  late  last  month 
on  behalf  of  the  Chamber  of  Com- 
merce. The  court  on  Dec.  20  up- 
held the  right  of  the  Board  of  Di- 
rectors of  the  Hot  Springs  Cham- 
ber to  sign  a  contract  for  sale  of 
the  station,  earmarked  for  removal 
to  Little  Rock. 

Filed  by  former  Judge  C.  T. 
Cotham,  of  Hot  Springs,  and  Paul 

D.  P.  Spearman,  Washington  at- 
torney and  former  FCC  general 
counsel,  the  petition  and  brief  for 
rehearing  cited  the  FCC  decision 
announced  Jan.  14  in  the  case  of 
the  WSMB  application  for  a  sec- 
ond station  in  New  Orleans  as  a 
precedent  against  the  proposed 
KTHS  action.  The  attorneys  stat- 
ed they  had  read  in  the  issue  of 
Broadcasting  dated  Jan.  15  the 
article  covering  the  decision  hand- 
ed down  by  the  FCC  declaring 
that  "we  understand  that  Broad- 
casting is  the  official  organ  of  all 
broadcasting  stations  and  is  a  very 
reliable  publication." 

Monopoly  Issue  Raised 

If  KTHS  should  be  removed  to 
Little  Rock,  it  was  contended,  it 
would  mean  that  two  of  the  sta- 
tions in  that  city  would  have  the 
same  ownership  and  control  and 
"this  would  bring  about  the  very 
evil  in  Little  Rock  which  this  lat- 
est decision  of  the  FCC  holds 
against  'a  concentration  of  licenses 
in  the  same  hands'."  It  was  added 
that  if  the  decision  of  the  Court 
is  allowed  to  stand,  the  Chamber 
of  Commerce  ^vill  not  be  able  to 
profit  through  the  decision  of  the 
FCC. 


Learned  About  Radio 

EDITOR  Broadcasting: 

When  I  first  subscribed  to 
Broadcasting,  I  was  writing  an 
occasional  script  for  KMOX,  in  St. 
Louis,  and  doing  much  miscellan- 
eous research  on  style,  technique, 
etc.  Through  the  pages  of  your 
magazine,  I  learned  how  to  make 
the  contacts  I  desired,  and  one  of 
these  contacts  lead  directly  into  my 
present  position.  I  am  writing 
script  ifor,  and  appearing  in,  the 
prograiji,  Everyday  Words,  a  daily 
educational  feature,  broadcast  from 
WGN,  Chicago.  I  have  dared  to 
have  expansive  ideas  for  writing 
%m  raHio,  and  now  have  the  priv- 
.  ilege^  working  in  connection  with 
the  industry — being  on  the  inside. 
Tljhough  it  sounds  very  much  like 
**0n  Nibvious  fan  letter,  this  is  a  le- 
gitimate letter  from  a  subscriber 
who  owes  some  progress  of  definite 
character  to  your  trade  publica- 
tion, and  is  willing  to  give  credit 
where  credit  is  due. 

Most  of  us,  as  I  see  it  from  this 
brief  acquaintance  with  radio,  are 
too  busy  with  our  own  particular 
jobs  to  see  the  business  in  much 
perspective,  and  we  need  the  stim- 
ulus of  a  broader  vision,  such  as 
Broadcasting  gives.  This  is  all. 
Thanks  for  the  lift. 

Helen  Hardin 
Jan.  12,  1938,  Chicago. 


Airline  Uses  Spots 

UNITED  AIRLINES,  Chicago,  in 
a  brief  West  Coast  campaign,  used 
100-word  daytime  announcements 
Monday  through  Saturday  start- 
ing Jan.  24  on  KHJ,  Los  Angeles, 
and  KFRC,  Sari  Francisco.  J.  Wal- 
ter Thompson  Co.,  Chicago,  is  the 
agency. 


MONEY  TO 


•  Radio  listeners  in  the 
Twin  Cities  area  have  an 
annual  per  capita  spend- 
able income  greater  than 
the  national  average.  But 
they  don't  burn  It.  They 
spend  it  wisely  on  prod- 
ucts wisely  advertised 
over 

WTCN 

NBC  BLUE  NrTWCRK  STATION 

Owned  and  Operated  by 
MINNEAPOLIS  TRIBUNE 
ST.   PAUL  DISPATCH- 
PIONEER  PRESS 
Free  ond  Peters,  Inc., 
National  Representatives. 
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Season  Variations 
! Being  Eradicated 

Witmer  Asserts  People  Listen 

jMore  During  Depressions 

I  RADIO  is  pointing  the  way  toward 
the  eradication  of  seasonal  fluctua- 
tions in  advertising  expenditures, 
according  to  Roy  C.  Witmer,  NBC 
vice-president  in  charge  of  sales, 
New  York,  who  was  in  Hollywood 
in  mid-January  to  confer  with  Don 
E.  Oilman,  western  division  vice- 
president,  and  Sydney  Dixon,  re- 
gional sales  manager,  on  network 
business. 

He  stated  that  the  full-year  ra- 
,[  dio  commercial  contract  is  point- 
j  ing  the  way  for  the  leveling  of 
year-round  advertising  outlays  in 
I  all  media.  Desirable  network  time, 
'  he  pointed  out,  is  at  such  a  prem- 
■1  ium  that  advertisers  are  no  longer 

■  permitted  to  take  summer  layoffs 
;  and  hold  their  time. 

1 1  Lean-Era  Listening 

IJ    "Advertisers,"  Mr.  Witmer  said, 
^1  "are  realizing  more  and  more  that 
^'  times  of  light  buying  and  periods 
I  of  recession  may  be  utilized  ad- 
■'l  vantageously  for  the  building  of 
'  goodwill,  program  following  and  a 
buying  potential  of  increasing  pro- 
portions which  will  work  to  their 
advantage  in  long-period  computa- 
:  tions.  More  people  stay  at  home 
.  and  listen  to  the  radio  during  the 

■  lean  periods.  Good  programs  help 
8:|to  lift  depressed  spirits,  and  there- 
by make  friends  for  the  sponsor." 

Radio  sales  have  not  been  affect- 
ed by  the  present  busines  recession, 
he  stated,  and  pointed  out  that 
more  than  10%  of  the  advertising 
dollar  is  still  being  spent  on  that 
medium.  Growth  of  radio  expendi- 
tures, he  predicted,  will  see  the 
successful  sponsoring  of  out-and- 
out  educational  programs  in  the 
near  future.  The  sponsoring  of 
symphonic  programs  is  indicative 
of  the  trend,  he  said.  He  also 
pointed  out  that  the  nrejudice 
against  Saturday  night  by  spon- 
sors, avoided  as  Sunday  once  was, 
has  been  eliminated  and  is  being 
sought  by  advertisers.  There  is 
also  a  tendency  to  build  longer 
shows. 

Mr.  Witmer  said  the  West  Coast 
is  now  recognized  as  the  third  im- 
iportant  center  in  national  sales, 
and  agency  antipathy  toward  Hol- 
lywood as  an  originating  point  for 
'network  programs  is  rapidly  dis- 
annearing. 


Burns  Loses  Plea 

EFFORTS  of  Bob  Burns,  NBC 
network  comedian,  to  restrain  Ra- 
dio Transcription  Co.  of  America 
Ltd.,  Hollywood,  and  C.  C.  Pyle, 
its  president,  from  releasing  a 
transcribed  series  in  which  he 
claims  he  is  presented  without  per- 
mission, were  overruled  on  Jan.  21 
when  a  demurrer  filed  by  the  de- 
fendants was  sustained  in  Los  An- 
geles Superior  Court.  The  court 
held  that  Radio  Transcription  Co. 
was  within  its  rights  in  releasing 
the  recordings  in  the  absence  of 
contract  evidence  to  the  contrary. 
Burns  was  given  10  days  in  which 
to  file  an  amended  complaint. 


THE  21st  annual  convention  of  the 
[American  Association  of  Advertising 
ij  Agencies  will  be  held  April  20-23  at 
I'The  Greenbriar,  White  Sulphur 
i  Springs,  W.  Va.  Mark  O'Dea,  presi- 
ident  of  O'Dea,  Sheldon  &  Canaday 
line,  New  York  agency,  is  chairman 

of  the  program  committee. 


OPTIMISTIC— Were  NBC  officials 
meeting  recently  in  Hollywood. 
Sydney  Dixon,  NBC  western  di- 
vision sales  manager;  Roy  C.  Wit- 
mer, vice-president  in  charge  of 
sales,  and  Don  E.  Gilman,  western 
division  vice-president,  found  busi- 
ness on  the  up,  jitters  on  the  down. 


KXOK  Ruling  Upheld 

A  MOTION  for  reconsideration  of 
its  recent  decision  in  the  St.  Louis 
Star-Times  case  affirming  the  FCC 
action  granting  the  newspaper  a 
new  station  (KXOK)  in  that  city 
on  1250  kc,  with  1,000  watts,  was 
denied  to  WIL,  St.  Louis,  by  the 
U.  S.  Court  of  Appeals  for  the  Dis- 
trict of  Columbia  last  month. 
Whether  WIL,  a  competitive  appli- 
cant for  the  same  facilities,  will 
seek  a  Supreme  Court  review  on  a 
petition  for  a  writ  of  certiorari  has 
not  been  divulged.  It  has  three 
months  in  which  to  note  such  an 
appeal. 


Air  Propaganda 

PROPAGANDA  cannot  be  elimi- 
nated from  radio  any  more  than 
it  can  be  from  the  newspapers  or 
from  conversation.  Sterling  Fisher, 
educational  director  of  CBS,  told  a 
forum  of  the  Association  of  Social 
Studies  Teachers  in  the  City  of 
New  York  on  Jan.  15.  Speaking  on 
"Radio  and  Propaganda,"  Mr. 
Fisher  said  propaganda  might  be 
defined  as  "what  other  people  say" 
and  that  it  becomes  dangerous  only 
when  it  grows  domineering  and 
seeks  to  eliminate  all  other  prop- 
aganda. Radio,  he  said,  has  kept 
propaganda  in  its  proper  place  by 
keeping  a  balance  between  oppos- 
ing points  of  view  and  presenting 
all  sides  of  controversial  topics 
without  editorializing,  and  by  edu- 
cating the  public  in  what  danger- 
ous propaganda  is  and  how  to  com- 
bat it. 


WWNC 

ASHEVILLE,  N.  C 

Full  Time  NBC  Affiliate 

1.000  Watti        .  ^ 


The  Only  Blanket  Radio 
Coverage  of  Prosperous 
Western  North  Carolina 

"r/ie  Quality  Market 
of  The  Southeast" 


Interest  in  Facsimile 

(Continued  from  page  13) 
per  hour  or  18  minutes  per  sheet. 
It  requires  about  20  minutes  per 
page  with  a  margin  top  and  bot- 
tom. 

Engineers  expect  that  facsimile 
transmission  will  afford  good  ser- 
vice in  the  usual  good  service  area 
of  the  aural  broadcast  station.  Fad- 
ing has  a  tendency  to  diminish  the 
intensity  of  the  reproduction.  Noise 
results  in  speckled  dots  on  the  re- 
production while  a  steady  hetero- 
dyne appears  to  make  a  series  of 
lines  on  the  sheet.  If  the  interfer- 
ence is  not  steady,  the  sheet  is 
blotchy. 

In  addition  to  the  Finch  and 
RCA  systems,  Fultograph  Inc.,  as- 
sociated with  Transradio  Press,  al- 
so has  a  facsimile  system  along 
with  Radio  Pictures  Inc.,  headed 
by  John  V.  L.  Hogan,  prominent 
engineer.  So  far  as  known,  how- 
ever, there  are  no  regular  broad- 
cast station  installations  on  an 
operating  basis  for  the  latter  two 
systems. 

Scanner  Equipment 

In  its  data  sheet,  RCA  explains 
that  in  general  its  carbon  printer 
scanner  equipment  can  be  compared 
to  the  microphone  and  studio  am- 
plifiers employed  in  sound  broad- 
casting for  the  purpose  of  convert- 
ing the  sound  waves  into  electri- 
cal impulses,  which  are  capable  of 
modulating  the  broadcast  transmit- 
ter. In  facsimile,  the  photoelectric 
scanner  equipment  converts  the  de- 
tails of  the  text  or  pictures  being 
scanned,  into  electrical  impulses 
which  are  capable  of  modulating 
the  same  type  of  broadcast  trans- 
mitter. 

"Carrying  this  analogy  over  in- 
to the  facsimile  receiver-recorder", 
says  RCA,  "the  facsimile  carbon 
printer  machine  mechanism  might 
be  compared  to  the  loud-speaker  in 
an  ordinary  sound  radio  receiver. 
The  facsimile  printer  converts  the 
electrical  impulses  picked  up  by  the 
radio  receiving  set  back  into  tiny 
elements  of  black  and  white,  which 
when  added  together  reproduces  a 
facsimile  or  replica  of  the  original 
text  of  the  picture." 

The  RCA  system  uses  "inexpen- 
sive white  newsprint  paper,"  says 
the  data  sheet.  Two  designs  of  car- 
bon recorders  have  been  made  by 
RCA.  One  is  quite  elaborate  and 
automatically  cuts  the  paper  into 
pages  12  inches  long  and  deposits 
the  papers  in  a  tray;  the  other,  of 
more  simple  design,  does  not  cut 
the  strip  of  paper  into  pages,  and 
it  is  the  one  being  placed  on  the 
market  at  this  time. 

FIRST  governor  of  South  Carolina 
to  address  the  state  legislature  before 
a  microphone  feeding  a  network,  Gov. 
Olin  D.  .Johnston  was  heard  Jan.  12 
over  a  hookup  keyed  from  WIS,  Col- 
umbia, to  WCSO,  Charleston  ;  WFBC, 
Greenville ;  WSPA,  Spartanburg ; 
WAIM,  Anderson. 

LIVE  TODAY 
IN  THE  FASHION  OF  TOMORROW 

HOTEL  SHERMAN 

1700  ROOMS  1700  BATHS 

CHICAGO 


BrRMINGHAM 
ALABAMA 

Now  One  of  the  Best 
Sales  Spots  in  U.  S. 

IS 

DOMINATED 
BY 

WBRC 

WITH 

NBC 

RED  NETWORK 

5000 

WATTS  DAY 

1000 

WATTS  NIGHT 

FULL 
TIME 

WBRC  dominates  Birming- 
ham, is  Birmingham's  oldest 
and  favorite  station.  Controls 
more  local  broadcasts  and  car- 
ries more  network  features  than 
any  Alabama  station.  First  in 
sports!  First  in  politics!  First 
in  local  prestige!  First  in  adver- 
tising results!  Write  for  Bulle- 
tins N-1  and  N-2. 

BIRMINGHAM 
BROADCASTING 
COMPANY  Inc. 

Bankhead  Hotel 
Birmingham,  Alabama 
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Gillin  Wins  Honor 

THE  gold  key  emblematic  of  the 
distin^ished  service  award  of  the 
Junior  Chamber  of  Commerce  of 
the  United  States  was  presented 
Jan.  22  to  John  J.  Gillin,  Jr.,  32- 
year-old  manager  of  WOW, 
Omaha,  while  members  of  his  staff 
noted  the  new  honor  bestowed 
upon  their  chief  by  sending  him 
a  huge  bouquet  and  arranging  to 
have  the  ceremony  broadcast  over 
a  group  of  Nebraska  stations.  The 
award  goes  annually  to  the  man 
under  36  whose  civic  activities  rate 
highest.  Gillin  is  a  past  president 
of  the  Junior  Chamber,  vice-presi- 
dent of  the  NAB  and  member  of 
many  Omaha  civic  and  fraternal 
organizations. 


WIND  Names  Carey 

JOHN  T.  CAREY,  on  the  sales 
staff  of  WIND,  Gary,  for  the  last 
three  years,  has  been  appointed 
sales  manager,  succeeding  H.  L. 

(Hal)  Makelim, 
according  to  an 
announceme  n  t 
made  Jan.  19  by 
Ralph  L.  Atlass, 
president  of  the 
station.  Before 
joining  WIND, 
Mr.  Carey  was 
with  the  Dade  B. 
Epstein  Adv. 
Agency,  Chicago, 
as  account  executive  for  eight 
yeai's.  Among  the  first  accounts 
signed  by  the  new  sales  manager 
is  the  sponsorship  of  winter  grid 
exhibition  games  between  the  Chi- 
cago Bears  and  Washington  Red- 
skins played  in  the  South,  by  Olds- 
mobile  dealers  of  Chicago,  through 
D.  P.  Brothers  &  Co.,  Detroit. 


Mr.  Carey 


WDST 


5000  waits  day 
1000  watts  hite 

Repls:  890  kc. 

E.  KATZ  SPECIAL  ADVERTISING  AGENCY 


A  Boy  Thrilled 

WHEN  he  heard  that  a  lit- 
tle boy  in  Niantic,  Conn.,  who 
has  been  ill  for  three  years 
had  chosen  him  as  his  radio 
favorite,  Tex  Fletcher,  the 
Lonely  Cowboy  of  WOR, 
Newark,  arranged  to  visit 
the  boy.  Paul  R.  Swimelar, 
program  director  of  WNLC, 
New  London,  Conn.,  got  in 
touch  with  Tex  and  on  Jan. 
23  a  quarter-hour  program 
was  broadcast  from  the  sick 
room  of  Elliott  Saunders. 


WKHITA  ,  KAN5AS  • 

^a.iLLc  Su.pp^em.e.n.icL'Lu ,  CBS 
Mai  Clonal  T^efite^en 


NEW  PORTABLE— NBC,  San 
Francisco,  has  acquired  this  100- 
watt  transmitter  specially  designed 
for  use  in  planes.  A.  H.  Saxton, 
western  division  engineer,  is  in- 
specting the  transmitter,  which 
weighs  only  100  pounds. 


SyNTHETIC  VOICE 

British  Inventor  Produces 
— Words  by  Machine 


"  I 

:es  I 


AN  ARTIFICIAL  voice  was  broad- 
cast recently  from  London  and 
heard  in  America  on  WJZ,  New 
York.  Sir  Richard  Paget,  inventor 
of  the  mechanical  apparatus  which 
produces  words  and  simple  sen- 
tences, demonstrated  the  voice 
which  stated  clearly  two  short  sen- 
tences and  several  words.  "Hello, 
London,  are  you  there?"  and  "Oh, 
Lila,  I  love  you"  were  distinctly 
heard.  Such  words  as  "Minnie", 
"upper,"  "rather,"  "father,"  and 
"ta-ta"  also  were  pronounced. 

The  machine  uses  various  mouth- 
pieces, corresponding  to  the  larynx, 
tongue  and  palate.  Air  is  fed  from 
a  tube  leading  from  a  foot-bellows 
to  the  mouthpiece.  By  pressing  the 
bellows  with  his  foot  and  placing 
his  thumb  before  the  mouthpieces, 
Sir  Richard  produced  dental  con- 
sonants, forming  words.  In  demon- 
strating the  machine  he  said, 
"Speech  is  only  the  natural  result 
of  the  gestures  of  our  mouths  and 
the  motions  of  our  jaws."  He  be- 
lieves that  gestures  can  be  made 
20,000  times  more  effective  than 
speech. 

He  stated  that  "all  spoken  lan- 
guages are  absurdly  primitive  and 
unsympathetic.  Culturally  human 
speech  is  now  at  about  the  same 
level  that  agriculture  and  horticul- 
ture were  12  or  15  thousand  years 
ago."  Sir  Richard  contends  that 
by  posture,  movements  of  the  up- 
per arm  and  forearm,  rotation  and 
bendings  of  the  wrist  and  crooking 
and  twisting  of  the  fingers  it  is 
possible  to  produce  more  than  700,- 
000  distinct  elementary  signs.  The 
maximum  number  of  mouth  ges- 
tures is  said  to  be  144. 


Dr.  Damrosch  Honored 

DR.  WALTER  DAMROSCH,  mu- 
sic counsellor  of  NBC  and  director 
of  the  network's  Music  Apnrecia- 
tion  Hour,  on  Jan.  19  was  given 
the  gold  medal  for  music  of  the 
National  Institute  of  Arts  and 
Letters.  The  institute  awards  a 
gold  medal  annually,  but  gives  one 
for  music  only  every  tenth  year. 


HEARN'S  Department  Store,  New 
York,  to  develop  talent  for  its  Chil- 
dren's Radio  Revue,  broadcast  weekly 
on  WHN,  New  York,  has  started  its 
own  school  in  the  store  to  given  tal- 
ented children  instruction  in  singing, 
ilramatic  art  and  dancing. 


Colleges  in  California 
Start  Educational  Seriet- 

A  SERIES  of  educational  broad 
casts,  sponsored  and  planned  bj 
presidents  of  leading  Southerr 
California  universities,  vdll  short- 
ly be  launched  over  KFI-KECA 
Los  Angeles,  foUov^ing  a  resen 
meeting  in  that  city,  attended  b;, 
leading  educators.  A  comprehen 
sive  program,  calculated  to  resul 
in  a  powerful  stimulus  to  educa 
tion  through  radio,  was  outlined 
and  Harrison  Holliway,  genera 
manager  of  KFI-KECA,  and  Joss 
Rodriguez,  educational  director  o: 
the  stations,  pointed  out  that  thi; 
is  the  first  time  the  universitie; 
and  the  Los  Angeles  board  of  edu 
cation  have  met  in  a  body  wit! 
broadcasters  to  bring  order  to  the 
present  chaos  of  educational  pro 
gramming. 

The  plan  advanced  in  outlins 
consists  of  pooling  the  teaching 
resources  of  the  universities  anc 
the  technical  facilities  of  KFI 
KECA.  Educators  are  to  determin( 
the  scope  and  character  of  th( 
curriculum,  while  the  stations  wil 
supply  all  production  necessities 
Under  discussion  since  last  Novem 
ber,  the  plan  would  create  an  ad 
visory  council  from  representa 
tives  of  the  universities,  which  wil 
in  turn  be  responsible  for  the  ma 
terial  used. 


AS  A  PUBLIC  service  and  specia 
promotion,  the  press  relations  depart 
ment  of  WBAP,  Fort  Worth,  is  sup 
plying  Texas  Prison  Echo,  prisoi 
newspaper,  with  regular  art  and  pres' 
releases  each  month.  Already  picture: 
of  WBAP's  announcers  have  appeared 
in  the  monthly,  distributed  to  mon 
than  5,000  inmates. 


RICH  PANAMA 

and  itie 

CANAL  ZONE 


<nd  ihey  buy  3o»ds  and  services  i 
odvertised  over  Central  America's  i 
newest  and  most  modernly  equipped 
station. 

{ 

HP5K-HP50 

LA  VOZ  de  la  VICTORS 
'COLON  J^ctzu^c  »^  PANAMA* 

I440 a/Id  eOOSKCS.^ RCA  EQUIPMENT 
(SIMULTANEOUSLY)  NBC  THESAURUS 


Page  66  •  February  1,  1938 


BROADCASTING  •  Broadcast  Advertising 


Libel  Conviction  Causes  FCC  Denial 
Of  Asheville  Station;  Other  Rulings 

and  fines  of  $700  each,  the  jail  sen- 
tence being  suspended. 

In  stating  its  grounds  for  its  de- 
cision, the  Commission  said  the 
power  given  it  under  the  Commu- 
nications Act  extends  to  the  grant- 
ing of  applications  if  public  inter- 
est will  be  served  and  that  the 
"personal  and  moral  character  of 
a  licensee"  is  made  a  matter  of 
public  concern  under  the  Act.  It 
continued: 

"We  are  of  the  opinion,  and  so 
find,  that  the  admissions  of  this 
applicant  are  evidence  of  lack  of 
that  character  and  qualifications 
required  of  a  licensee  and,  although 
the  applicant  is  a  citizen  of  the 
United  States,  and,  therefore,  leg- 
ally qualified  to  be  a  licensee;  is 
financially  and  technically  quali- 
fied; the  equipment  he  proposes  to 
use  is  satisfactory,  as  is  the  site 
for  the  station;  there  is  some  need 
for  an  additional  station  in  Ashe- 
ville; and  there  is  talent  available 
for  local  broadcasting,  nevertheless, 
we  are  of  the  opinion,  and  so  find, 
that  public  interest,  convenience  and 
necessity  will  not  be  served  by  a 
grant  of  the  application  of  Harold 
H.  Thorns,  doing  business  as  Ashe- 
ville Daily  News,  Asheville,  N.  C, 
for  a  construction  permit." 

Lack  of  Funds  Cited 

In  deciding  the  application  of 
Glenn  E.  Webster,  radio  engineer 
of  Decatur,  111.,  for  a  station  there 
to  operate  on  1290  kc.  with  250 
watts  daytime,  the  Commission  held 
he  was  not  financially  qualified  to 
construct  and  operate  the  proposed 
station  and  that  there  was  not  suf- 
ficient public  need  for  the  service 
contemplated. 

In  denying  the  application  of 
WMBH,  Joplin,  Mo.,  for  a  change 
in  frequency  from  1420  kc,  100 
watts  night,  250  watts  local  sunset 
to  1380  kc,  500  watts  unlimited  time 
with  a  directional  antenna,  the 
Commission  held  that  objectionable 
interference  would  result  if  the 
station  were  operated  as  proposed, 
that  the  service  area  of  the  station 
would  not  be  substantially  increas- 
ed and  that  a  public  need  does  not 
exist  for  the  broadcast  service  pro- 
posed. 

In  deciding  the  application  of 
Hickory  Broadcasting  Co.,  for  a 
new  station  at  Hickory,  N.  C,  to 
operate  on  1370  kc.  with  100  watts 
daytime,  the  Commission  held  that 
the  evidence  failed  to  establish 
that  the  partners  in  the  company 


DENIAL  of  the  application  of  the 
4^■/iev^7/e  (N.  C.)  Daily  News,  for 
1  new  local  broadcast  station  on 
he  ground  that  the  applicant,  Har- 
old H.  Thoms,  owner  of  the  news- 
japer,  had  made  admissions  which 
vere  "evidence  of  lack  of  that  char- 
it  ter  and  qualifications  required  of 
I  licensee"  in  a  libel  action,  was 
mnounced  Jan.  26  by  the  FCC. 
i-\  In  a  second  case,  that  of  the  ap- 
Jcplication  of  WBOW,  Terre  Haute, 
iilnd.,  for  a  shift  in  frequency  from 
:  310  kc,  with  100  watts  night  and 
250  watts  local  sunset,  to  1290  kc, 
.:,.vith  500  watts  night  and  1,000 
:i[|.vatts  local  sunset,  the  Commission 
hjcdenied  the  application  primarily  on 

I  pie  ground  that  there  was  not 
^sufficient  need  for  the  "additional 
:  broadcast    service  contemplated" 

mt  also  injected  another  observa- 

II  ion  on  public  interest  of  impor- 
r  ance.  It  said: 

"Primarily  this  application  was 
.  iled  and  prosecuted  for  a  two-fold 
:„j;>urpose:  First,  that  the  station's 
:  j  evenues  might  be  enhanced  through 
;  :he  expansion   of  its  advertising 
:.; urograms;  and  second,  that  the  sta- 
ion  might  be  enabled  to  more  ef- 
i.  ectively  supply  warnings  of  pend- 
ng    flood    disasters    to  residents 
long  the  Wabash  River.  The  ap- 
,  ilicant  offered  the  testimony  of  its 
:  hief  sales  representative  that  all 
!  dvertising  accounts  over  WBOW 

-  ould  be  sold  with  greater  facility 

-  f  increased  power  such  as  is 
[  ought  in  this  application,  were 
.  ..  sed  by  the  station,  independent- 

y  of  whether,  by  virtue  of  such 
lower,  a  greater  coverage  would 
""  e  enjoyed.  The  Commission  can- 
ot,  under  existing  legislation, 
lake  such  considerations  the  basis 
or  favorable  action  upon  any  ap- 
lication  for  increased  broadcast 
acilities.  Such  facilities  are  award- 
d  when  it  appears  that  the  pub- 
c  interest,  as  distinguished  from 
hat  of  a  private  nature,  are  served 
hereby." 

Libel  Conviction 


In  the  Asheville  case,  the  Com- 
liission  said  that  Mr.  Thoms  had 
.ben  convicted  of  violation  of  a 
f^.^orth  Carolina   statute  and  sen- 
mced  due  to  circumstances  involv- 
ig  publication  of  a  story  during  a 
!  olitical  campaign  giving  an  ac- 
■  ount  of  a  meeting  with  certain 
,  idividuals  in  Asheville  who  dis- 
issed  and  laid  plans  for  the  forth- 
)ming  campaign  and  mentioned  a 
slush  fund." 

Mr.  Thoms'  editor,  the  Commis- 
on  statement  continued,  wrote  and 
Jblished  the  article  in  good  faith, 
^elieving  that  it  was  not  libelous 
\"id  giving  the  facts  as  reported  to 
;  im.  The  editor  was  described  as  a 
lipable  newspaper  man  with  years 
'  newspaper  experience. 
It  was  added,  however,  that  the 
lorth  Carolina  statute  makes  it 
alawful  for  any  person  to  pub- 
sh  in  any  newspaper,  pamphlet 
•  otherwise  any  charge  deroga- 
iry  to  any  candidate  or  calculated 
affect  the  candidate's  chances 
T  office  unless  such  publication  be 
gned  by  the  party  giving  public- 
y  to  and  being  held  responsible 
ir  such  charge.  The  article  was 
(ttsigned.  Mr.  Thoms  pleaded  guil- 
'  to  the  violation  of  the  statute 
_,^d  the  court  thereupon  sentenced 
ich  of  the  defendants,  Mr.  Thoms 
jdd  his  editor,  to  two  years  in  jail 


Portable  Program 

EMERSON  DRUG  Co.,  Bal- 
timore, moved  its  NBC-Blue 
program  for  Bromo  Seltzer 
from  Hollywood  to  Broad- 
way and  back  to  Hollywood 
in  three  successive  broadcasts 
last  month.  The  Wednesday 
evening  series  of  movie  gos- 
sip featuring  Sid  Skolsky 
ended  Jan.  5.  On  Jan.  12  the 
sponsor  started  Manhattan 
After  Dark,  planned  as  a  se- 
ries of  visits  to  New  York 
night  clubs,  with  Eddie  Garr 
as  permanent  master  of  cer- 
emonies for  program  featur- 
ing the  entertainers  of  var- 
ious night  spots,  but  after 
one  broadcast  from  the  In- 
ternational Casino  the  idea 
was  dropped  and  on  Jan.  19  a 
new  Hollywood  gossip  series, 
with  Harriet  Parsons,  daugh- 
ter of  Hearst  movie  column- 
ist, was  substituted.  Account 
is  handled  by  J.  Walter 
Thompson  Co.,  New  York. 


Human  Drama 

WDAY,  Fargo,  N.  D.,  found  itself 
in  the  middle  of  a  small  human 
drama  the  other  day  when  it  helped 
supply  information  that  gave  an 
elderly  crippled  lady  in  Pennsyl- 
vania a  pension  from  the  Veterans 
Administration.  The  local  county 
judge  told  WDAY  that  in  the  early 
80's,  one  William  A.  Cowan  mar- 
ried a  girl  named  Mabel  who  lived 
for  six  years,  leaving  no  children. 
Mabel's  brother  was  named  Sher- 
man, surname  unknown.  Cowan's 
parents  formerly  farmed  in  Kitt- 
son county,  Minn,  and  Mrs.  Cowan 
got  the  idea  that  Mabel  and  Sher- 
man were  neighbors.  Sherman  had 
to  be  located  to  prove  Mrs.  Cowan 
pension  rights.  WDAY  put  the 
story  on  the  air  and  located  Sher- 
man. 


KSOO.  Sioux  Falls.  S.  D.,  on  Jan. 
26  was  authorized  by  the  FCC  to  in- 
crease its  power  from  2,500  watts  to 
5,000  watts  on  the  1110  kc.  channel, 
limited  time  operation. 

were  financially  qualified  to  con-  » 
struct  and  operate  the  station.  The 
partners  were  A.  Annas,  K.  C. 
Elliott,  C.  L.  Green  and  C.  D. 
Newton,  all  of  Hickory.  The  ag- 
gregate estimated  net  worth  of  the 
four  partners  was  approximately 
$27,000  and  of  this  amount  the 
Commission  said  only  $784.20  was 
represented  by  cash  on  hand. 


FLY  TO  THE 

N.  A.  B. 
CONVENTION 


UNITED 

AIR  LINES 


Offers  fine,  fast  service  over 
tlie  Main  Line  airway  from  all 
Pacific  Coast  and  principal  mid- 
west points  to  WASHINGTON, 
D.  C. 

FROM  CALIFORNIA 


Overnight  Sleeper 
and  Daylight  Flights 
to  Washington  and 
other  Eastern  cities 
from  Los  Angeles 
and  San  Francisco 
via  Chicago  and 
Cleveland. 


FROM  CHICAGO 


Most  frequent  serv- 
ice, only  4%  hours. 
Fly  from  Chicago  to 
Washington  and  re- 
turn via  New  York 
at  no  extra  fare. 


FIRST  AGAIN — first  Syracuse  baby  born  in 
1938  has   WSYR   employee  for  a  daddy. 

jHeactd  in  1938 


N.B.C. 


FROM  PACIFIC  NORTHWEST 


Two  Time  -  Saving 
schedules  daily  from 
Seattle,  Portland  and 
other  Pacific  North- 
west cities — the  only 
sleeper  service. 


For  reservations:  Any  United 
Airlines  Office,  Travel  Bureaus, 
Hotels  or  Telegraph  Offices. 
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THIS  ADVERTISER 
FOUND  OUT  FOR  HIMSELF 

"Which  magazine  do  national  advertisers  and 
agency  executives  read  for  news  of  radio  advertising?" 

World  Broadcasting  System  and  its  advertising 
agency,  Fishier,  Zealand  &  Co.,  wanted  to  know  the 
answer  to  this  question.  They  wanted  first-hand  infor- 
mation. So,  without  telling  us  about  it  beforehand, 
they  picked  1,000  national  advertisers  and  agency 
executives  at  random  and  asked  them. 

When  the  replies  came  in,  this  is  what  they 
revealed  so  far  as  readership  of  periodicals  devoted 
to  radio  and  radio  advertising  is  concerned:  BROAD- 
CASTING Magazine,  including  the  Yearbook  Number, 
led  all  the  rest  -  -  by  a  wide  margin.  In  fact 
BROADCASTING  received  73.4%  more  votes  than 
the  second  publication  on  the  list. 


I 
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1938  YEARBOOK  NUMBER 

(402  Pages) 
In  The  Mails  Early  in  February 
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Radioes  Role  in  1937  Flood  Recalled 


Louisville  Celebration 
Pays  Tribute  to 
Heroic  Service 

By  DOLLY  SULLIVAN 

LOUISVILLE'S  recollections  of 
the  aid  given  in  the  dark  days  of 
the  January  -  February  floods  of 
1937,  when  good  neighbors  opened 
their  hearts  and  homes  to  its  thou- 
sands of  refugees,  were  indelibly 
written  in  the  minds  of  12,000  or 
more  guests  of  the  city  and  radio 
guests  of  WHAS  and  WAVE  in 
a  Flood  Gratitude  Day  Radio  Re- 
vue held  at  the  Jefferson  County 
Armory,  Louisville,  Jan.  24. 

Packing  the  big  building,  a 
throng  made  up  of  Kentucky, 
Indiana  and  Ohio  families,  who 
were  hosts  to  homeless  Louisvil- 
lians  a  year  ago  and  1937  refu- 
gees who  this  year  reversed  the 
role,  joined  in  a  three-hour  jubila- 
tion. So  great  was  the  jam  that 
by  7:40  p.  m.  the  big  iron  gates 
of  the  Armory  had  to  be  closed 
and  5,000  turned  away. 

Tribute  to  Pete  Monroe 

The  program  of  entertainment 
by  WHAS  and  other  stations  that 
had  formed  the  hasty  flood  hookup 
included  a  "Send  a  Boat"  greeting 
from  Flood  Mayor  Neville  Miller; 
appreciation  from  Mayor  Scholtz 
and  Credo  Harris,  director  of 
WHAS;  congratulations  from 
Frank  R.  McNinch,  chairman  of 
the  FCC,  and  a  silent  tribute  to 
the  late  Pete  Monroe,  WHAS  an- 
nouncer, who  won  fame  as  an 
emergency  announcer  during  the 
flood. 

A  speech  of  Admiral  Cary  T. 
Grayson,  chairman  of  the  Ameri- 
can Red  Cross,  prevented  by  illness 
from  attending,  was  read,  express- 
ing appreciation  for  the  $25,000,- 
000  contributed  by  millions  through- 


NO  HORSEPLAY— But  a  critical 
situation  developed  as  this  dead 
horse  hung  by  the  strands  of  wire 
that  connected  WHAS  and  WSM 
during  the  flood.  Frequent  fading 
was  found  to  be  due  to  the  horse, 
but  was  not  located  until  the  water 
had  receded  sufficiently  to  reveal 
the  animal.  Photo  reprinted  from 
the  March  15,  1937,  edition  of 
Broadcasting. 


Flood  Program  Speakers 


Mr.  Bingham 


Mr.  Harris 


out  the  world  for  the  flood  emer- 
gency and  rehabilitation. 

Joe  Eaton,  program  director  of 
WHAS,  as  master  of  ceremonies 
presented  more  than  100  artists 
from  the  talent  of  WHAS,  WAVE 
and  associated  stations,  in  musical 
and  vaudeville  performances.  The 
Rev.  Dr.  Homer  W.  Carpenter, 
pastor  of  the  First  Christian 
Church,  offered  the  invocation.  D. 
D.  Stewart,  Gratitude  Day  Com- 
mittee chairman,  and  Mayor 
Scholtz  expressed  Louisville's 
warm  welcome  to  its  guests,  as 
did  Barry  Bingham,  publisher  of 
the  Louisville  Times  and  Courier- 
Journal,  and  owner  of  WHAS,  add- 
ing a  tribute  of  a  moment's  silence 
to  Pete  Monroe's  memory. 

Former  Mayor  Miller,  from  a 
studio  in  New  York,  brought  an 
ominous  note  that  wetted  many 
an  eye  when  his  familiar  voice 
called  out  "Send  a  Boat".  Now  as- 
sistant to  the  president  of  Prince- 
ton University,  he  told  of  the 
"indomitable  courage  of  the  people 
of  Louisville  and  the  generous  re- 
sponse of  every  city  and  hamlet 
to  our  call  for  help".  Looking 
back  to  the  flood  days,  he  said, 
"we  kept  faith  in  the  darkest 
hours — we  never  lost  hope  that 
help  would  come". 

"Tonight  the  radio  again  carries 
to  the  Nation  an  uncolored,  un- 
painted  picture  of  Louisville's 
gratitude,"  he  said.  "The  memory 
of  those  dark  days  is  not  pleasant, 
but  gratitude  is  pleasant  indeed. 
We  shall  never  forget  the  flood 
and  we  shall  never  forget  you, 
our  friends,  and  the  part  you 
played  in  that  stirring  drama." 

Mr.  McNinch  Comments 

Mr.  McNinch,  from  his  home  in 
Washington,  said:  "None  of  us 
can  forget  the  traeedv  and  ca- 
lamity that  befell  Louisville  and 
adjacent  territory  in  the  disas- 
trous flood.  Yet  in  the  midst  of 
this  harrowing  and  traeic  experi- 
ence, Louisville  exhibited  a  marked 
degree  of  calm  and  resolute  de- 
termination and  pushed  measures 
of  rescue  and  salvage  with  effi- 
cient organization.  Louisville  must 
be  congratulated  for  its  fortitude. 

"Among  the  agencies  that  mad" 
a  great  contribution  to  the  saving 
of  lives  and  property  and  admin- 
istering to  the  health  and  protec- 
tion of  the  people  was  that  of  the 
radio,  along  with  other  means  of 
communication.  The  radio  not 
being  dependent  upon  connecting 
wires  is  able  to  render  service  in 
times  of  disaster  when  the  tele- 
phone and  telegraph  have  been 
silenced  through  destruction  of 
wire  connections.  Great  work  is 
capable  of  being  done  and  has  been 
done  by  means  of  radio  telegraph 


and  radio  telephone  when  the  ele- 
ments have  rendered  the  wire 
telephone  and  telegraph  mute. 

"I  should  be  remiss  in  this  con- 
nection did  I  not  pay  tribute  to 
the  great  and  ofttimes  heroic  and 
self-sacrificing  work  of  the  radio 
amateurs  whose  noble  service  has 
been  a  large  factor  in  mitigating 
the  loss  of  life  and  property  in 
the  Ohio  River  flood  and  in  other 
disasters.  All  of  you  know  how  im- 
portant radio  broadcast  service  is 
in  such  an  emergency,  for  it,  un- 
like any  other  means  of  communi- 
cation, conveys  its  message  not  to 
a  single  person  but  simultaneously 
to  every  one  within  hearing  dis- 
tance of  a  receiving  set.  In  this 
way  was  directed  the  work  of  res- 
cue and  succor  to  the  stricken  and 
through  it  undoubtedly  many  lives 
were  saved  which  otherwise  would 
have  been  lost.  Thus  the  radio 
served  a  great  humanitarian  cause 
and  illustrated  dramatically  its 
instant  usefulness  in  both  national 
and  local  emergencies. 

"Following  the  Louisville  flood, 
the  FCC  instituted  a  thorough 
study  of  the  possible  and  prac- 
ticable measures  through  which  all 
means  of  communication,  radio, 
telephone  and  telegraph,  may  be 
mobilized  and  coordinated  for  even 
more  prompt  and  effective  service 
in  any  similar  emergency.  While 
we  hope  that  no  section  of  our 
country  will  be  visited  with  a  like 
calamity,  we  are  confident  the 
radio  and  other  means  of  commu- 
nication could  now  render  instant 
and  organized  national  service  of 
even  greater  value  in  such  a  situ- 
ation." 

The  proeram  was  broadcast  par- 
tially by  NBC  and  CBS,  with  the 
WHAS  orchestra.  Among  radio  ex- 
ecutives attending  the  Louisville 
affair  were  Harrv  Stone.  WSM, 
Nashville;  Grady  Cole,  WBT.  Char- 
lotte; Marcus  Bartlett,  WSB,  At- 
lanta; Harold  Safford.  WLS,  Chi- 
cago. Talent  included  Pavpy  Ches- 
hire, Sheets  and  Frankie,  from 
KMOX;  Sara  &  Sally,  from  WSM,; 
Chpri  and  the  Three  Notes,  from 
WBBM;,  Chicago;  Pokev  and  the 
Dezurik  Sisters,  from  WLS:  Prai- 
rie Dream  Boys,  from  WLAP,  Lex- 
inp-ton.  Ky. ;  Bess  Coiiahlin,  from 
WBAP,  Fort  Worth;  The  Moderv- 
aires,  from  WLW;  The  Preston 
Trio,  from  WFAA. 


Va.  Seeks  WJSV  Tax 

CBS  is  prenarine:  a  renly  to  the 
claim  by  the  State  Corporation 
Commission  of  Virginia  that  it  is 
entitled  to  collect  a  gross  receipts 
tax  from  WJSV,  Washington, 
which  has  its  transmitter  near 
Alexandria,  Va.  Hearing  on  the 
question  was  held  Jan.  12-13  by 
the  Commission,  with  Ralph  Colin, 
CBS  general  counsel,  appearing 
for  WJSV.  The  Virginia  claim  is 
based  on  the  assumption  that 
WJSV  is  doing  business  in  the 
state  because  its  signals  emanate 
from  a  Virginia  site. 


CANADIAN  BroadcastiiiK  Corp.  on 
Jan.  22  linked  33  of  its  network  out- 
lets to  the  143  of  the  combined  NBC 
networks  to  carry  the  remainder  of  the 
Saturday  night  NBC  Symphony  Or- 
chestra programs  under  Arturo  Tos- 
canini,  thus  bringing  to  182  the  total 
number  of  outlets  carrying  this  pro- 
gram. This  includes  six  shortwave  sta- 
tions relaying  the  programs  to  all 
parts  of  the  world,  where  some  local 
stations  are  picking  them  up  and  re- 
broadcasting  them. 


RECALLING— The   great  Damon 
and  Pythias  act  of  their  stations, 
which  were  linked  together  with- 
out cease  for  nearly  a  week  in 
the   greatest  lifesaving  effort  of, 
radio  history  during  the  Ohio  River 
flood  of  exactly  a  year  ago.  At  lef 
is  Lee  Coulson,  commercial  man 
ager  of  WHAS,  Louisville,  at  Jan. 
24  celebration  in  Louisville  with 
Harry  Stone,  manager  of  WSM, 
Nashville. 


Don  Lee  Plans  for  Boost 
In  Visual  Station  Power 

WITH  Don  Lee  Broadcasting  Sys- 
tem, Los  Angeles,  granted  permis- 
sion from  the  FCC  to  increase 
power  from  150  to  1,000  watts  foi 
its  television  station,  W6XA0 
work  on  the  new  transmitting 
circuits  will  be  started  at  once 
with  tests  being  made  in  the  verj 
near  future,  according  to  Lewi; 
Allen  Weiss,  general  manager. 

The  added  power  will  allow  th( 
recently  announced  televising  o; 
Mutual-Don  Lee  shows,  schedulec 
to  start  during  the  first  half  o: 
1938,  to  be  more  widely  received 
Harry  R.  Lubcke,  director  of  tele 
vision,  Don  Lee  network,  stated 
Pickups  from  the  Don  Lee  Lo: 
Angeles  studios  and  within  a  lim 
ited  area  out-of-doors  will  b> 
made. 

Approximately  100  televisioi 
receivers  within  20  miles  of  W6XA( 
are  now  in  use  and  others  ar 
under  construction  by  interestc' 
lookers,  according  to  Mr.  Lubcks 
The  power  increase  will  strengthe 
the  signal  of  the  transmitter  an 
enlarge  its  effective  radius  to  ap 
proximately  45  miles,  he  expect: 


New  York  Hookup 

FOLLOWING  close  upon  the  di: 
continuance  of  the  Mohawk  Ne 
work,  comprising  six  New  Yor 
State  and  two  Vermont  statior 
[Broadcasting,  Jan.  15],  a  threi 
station  hookup  was  announced  Jai 
15  by  George  F.  Bissell,  manage 
of  WMFF,  Plattsburg,  to  con 
prise,  in  addition  to  WMFF,  st; 
tions  WNBZ,  Saranac  Lake,  an 
WDEV,  Waterbury,  Vt.  First  a^ 
count  being  carried  is  the  Fath« 
Coughlin  Sunday  afternoon  serie 


Harvey- Whipple  Places 

HARVEY-WHIPPLE  Inc.,  Sprin; 
field,  Mass.  (Masterkraft  oil  bur 
ers),  on  March  22  will  start  j 
weekly  quarter-hour  program  c 
WJZ,  New  York,  supplemented  1 
transcriptions  on  WBZ,  Bosto 
and  WGY,  Schenectady.  Agency 
Willard  G.  Myers,  New  York. 


SOUTHWESTERN  School  of  Rac 
Broadcasting  and  Broadcast  Recoi 
ings  Inc..  moving  to  new  and  enlarg 
studios  on  the  8th  floor,  •  Santa  ] 
Building.    Dallas,    has  announced 
three  months'  course  in  technique 
radio  broadcasting,  beginning  Feb. 
The  recording  division  of  the  orgai' 
zation  will  start  immediately  on  t 
production  of  a  library  service. 
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Ethics  of  the  Air-- A  Censorship  Story 


By  JANET  MacRORIE* 
Editor,  NBC  Continuity  Acceptance  Department 


Active  Forces  Engaged  in  Securing  Accuracy  and  Good 
Taste  in  a  Network^s  Sponsored  Broadcasts 


FROM  what  I  hear  and  what  I 
have  read,  there  seems  to  be  a  new 
classification  of  humanity  in  Amer- 
ica. We  have  been  used  to  classify- 
ing ourselves  as  the  rising  genera- 
tion and  the  old  fogies,  Capital  and 
Labor,  Republi- 
cans and  Demo- 
crats, church- 
goers  and  back- 
sliders. It  would 
seem  that  now  we 
are  all  thrown  in- 
to  two  general 

1\3k  "^^KBS  catagories  —  con- 
fi%^  ^^^m  sumers  and  ad- 
„■  vertisers.  Where 
Miss  MacRone  ^j^^  ^-^^  demar- 
cation lies  and  where  the  adver- 
tiser ceases  to  become  a  consum- 
er I  have  not  the  wisdom  to  know. 

But  definitely  the  advertiser 
seems  to  have  been  placed  in  the 
enemy's  camp  and  his  every  state- 
ment is  viewed  with  askance.  There 
have  always  been  honest  manufac- 
turers— there  always  will  be  and 
It  has  been  a  matter  of  pride  with 
them  to  give  the  customer  full 
value  for  the  money  received.  I 
may  be  wrong,  but  it  seems  to  me 
that  manufacturers  and  advertis- 
ing media  had  the  interests  of  the 
consumer  at  heart  long  before  the 
consumer  gave  much  consideration 
to  whether  or  not  he  was  getting 
a  square  deal. 

1        Accuracy  and  Good  Taste 

!    The  National  Broadcasting  Co., 
which,  as  an  industry,  is  only  a 
ten-year-old,  has  taken  seriously, 
since  its   inception,   its  responsi- 
bility to  serve  public  interest,  con- 
M  venience  and  necessity.  In  review- 
;ling  continuity  submitted  for  broad- 
;  cast,  the  tests  of  accuracy,  ethical 
business   practice,    common  sense 
and  good  taste  must  be  passed. 

When,  because  of  the  nature  of 
'the  product,  free  description  of  its 
properties  is  not  compatible  with 
the    company's    program  policies 
(which  were  designed  to  give  the 
public    the   finest    programs  pos- 
'  sible)  the  business  is  declined.  In 
r  taking  this   stand,   NBC  believes 
•  -  that  it  is  giving  a  square  deal  to 
its  listening  audience  and  clients. 

Anything  that  may  offend  any 
portion  of  the  listening  audience 
is  poor  broadcasting  and  particul- 
larly  poor  advertising  from  our 
^'  -ipoint  of  view.  When  advertising  of 
whatever  classification  must  be  so 
'limited  in  its  expression  in  order  to 
conform  with  common  standards  of 
•good  taste  that  its  effectiveness  is 
limpaired,  it  is  felt  that  the  adver- 
tiser will  not  receive  full  value 
ifrom  his  advertising  investment 
and  he  is  advised  against  the  use 
of  NBC  facilities. 

In  radio  "how  it  sounds"  must 
always  be  considered.  "Oh,  I  feel 
terrible — ^my  stomach  is  killing  me" 
may  or  may  not  be  all  right  in 
print  but  it  has  a  different  effect 
entirely  when  it  comes  at  you 
through  the  loud  speaker,  especial- 
.Tijlly  when  it  is  followed  up  by  a  de- 
jj  jlscription  of  the  corned  beef  and 


*  From  a  recent  address. 


JANET  MacRORIE  probably  has  worn  out  as  many  blue 
pencils  as  a  squad  of  wartime  censors,  for  hers  is  the  task  of 
weeding  out  the  bad  taste  and  exaggeration  that  creeps  into 
NBC  continuities,  most  of  which  pass  through  her  office.  That 
her  work  is  eflFective  is  shown  by  the  scarcity  of  public  com- 
plaints against  the  ethics  and  morals  of  what  comes  from  the 
loudspeaker.  The  recent  outburst  occasioned  by  the  artful  ac- 
cents of  the  amorous  Mae  West  was  one  of  the  few  incidents 
of  the  sort  in  radio  history.  Miss  MacRorie  has  been  on  the 
West  Coast  recently  on  a  checkup  of  continuity  acceptance. 


ways,  were  he  present  as  a  guest 
at  the  consumer's  dinner  table  in- 
stead of  sending  the  consumer  his 
message  via  radio? 

2.  "Why  does  the  advertiser  have 
to  keep  on  telling  us  the  same 
thing  over  and  over?  We  know  the 
product  is  all  right  and  we'll  buy 
it  if  he  will  only  cut  the  adver- 
tising talk  shoi't  and  give  us  more 
program?" 

When  I  tell  you,  gentlemen,  that 
recently  in  two  double-spaced  type- 
written pages  of  advertising  copy, 
I  encountered  the  word  "stomach" 
14  times  and  the  word  "acid"  used 
as  a  qualifying  adjective  11  times, 
I  think  we  may  admit  that  the 
(Contivued  on  page  75) 


cabbage  topped  off  with  mince  pie 
that  was  the  cause  of  it  all. 

The  appropriateness  of  the  ad- 
vertising theme  to  the  broadcast 
hour  should  be  carefully  investi- 
gated. Long  and  morbid  descrip- 
tion of  digestive  disturbances  is  a 
poor  choice  for  the  dinner  hour. 

What  Listeners  Think 


Listeners  to  broadcast  programs 
are,  on  the  whole,  most  articulate. 
They  write  us  and  tell  us  what 
they  think  of  our  programs  and  if 
they  know  you  are  connected  with 
a  broadcasting  company,  they  dis- 
cuss their  likes  and  dislikes  very 
frankly.  Perhaps  you  may  be  in- 
terested in  hearing  the  adverse  crit- 
icisms of  radio  advertising  that 
reach  us  most  frequently. 

1.  "Over-statement  and  exag- 
geration," they  confide,  "make  us 
sick." 

2.  "Why  does  the  advertiser  keep ^ 
on  telling  us  the  same  thing  oj^er 
and  over?  We  know  the  prodtict  is 
all  right  and  we'll  buy  it,  if  only 
he'll  cut  the  advertising  talk  short 
and  give  us  more  program." 

3.  "Why  does  the  announcer 
have  to  yell  his  head  off?  We're 
not  deaf!" 

4.  More  serious-minded  listeners 
ask  us  what  steps  are  taken  by 
NBC  to  check  the  product  and  the 
validity  of  the  advertising  claims. 

Let's  analyze  these.  They  are 
reasonable  questions  and  may  point 
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the  way  to  a  better  understanding 
between  advertiser  and  consumer. 

1.  "Over-statement  and  exagger- 
ation make  us  sick."  Insincerity  in 
advertising  copy  is  easy  to  detect 
in  a  broadcast  sales  talk,  and  noth- 
ing I  believe  makes  anyone  of  us 
so  annoyed  and  belligerent  as  the 
uneasy  feeling  that  someone  is  try- 
ing to  put  one  over  on  us. 

The  radio  advertising  message 
more  nearly  duplicates,  I  believe, 
a  personal  interview  with  a  cus- 
tomer than  any  form  of  advertis- 
ing known.  I  wonder  -y^hether  the 
advertiser  would  coach  his  sales 
talk  in  quite  the  same  terms,  al- 
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K  X  L 

Since  May,  1937,  under  the  per- 
sonal resident  management  of 
T.  W.  SYMONS,  JR. 


During  the  January  news- 
paper strike  in  Portland — KXL 
was  the  only  station  to  increase 
its  news  service  instead  of 
decreasing  service. 

Carrying  Hourly 
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REPORTS 

PORTLAND  •  ORE 

A  Unit  of  the  Pacific  Northwest  Coverage  Group 
KFPY,  Spokane  •  KRSC,  Seattle  •  KGIR.  Butte 
KPFA,  Helena 
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Texas,  Louisiana 
Favor  NAB  Change 

Endorse  New  Plan  at  Session 
Held  Jan.  15  in  Dallas 

TWENTY-FIVE  broadcasters  rep- 
resenting 18  Texas  and  Louisiana 
stations  unanimously  expressed 
their  approval  of  the  NAB  reor- 
ganization plan  in  principle  when 
they  met  in  Dallas  Jan.  15  in  con- 
junction with  the  annual  pre-NAB 
session  of  the  Texas  Broadcasters 
Association  board  of  directors.  All 
Texas  broadcasters  were  invited 
to  attend  the  meeting,  which  was 
directed  by  0.  L.  Taylor,  KGNC, 
Amarillo,  president  of  the  associa- 
tion. A  sales  managers'  meeting 
was  held  Jan.  16  at  the  request  of 
L.  H.  Avery,  chairman  of  the 
Sales  Managers'  Division  of  the 
NAB. 

Attending  the  sessions  were 
Kern  Tips,  KPRC,  Houston;  R. 
S.  Bishop  and  Gene  Cagle,  KFJZ, 
Fort  Worth;  Max  Bentley,  KRBC, 
Abilene;  Beeman  Fisher,  WOAI, 
San  Antonio;  D.  A.  Kahn,  KGKO, 
Fort  Worth;  Harold  Hough,  George 
Cranston,  Herbert  C.  Southard  and 
W.  Southard,  WBAP,  Fort  Worth; 
Frank  Smith,  KXYZ,  Houston; 
James  R.  Curtis,  KFRO,  Long- 
view;  O.  L.  Taylor,  KGNC,  Ama- 
rillo; A.  Earl  Cullum  Jr.,  radio 
engineer;  James  G.  Ulmer,  KOCA, 
Kilgore  and  KGKB,  Tyler;  Mar- 
tin Campbell,  Irwin  Gross  and 
Alex  Keese,  WFAA,  Dallas;  Sam 
Bennett,  KTAT,  Fort  Worth;  E. 
P.  Humbert;  WTAW,  College  Sta- 
tion; L.  L.  Hendrick,  KRRV,  Sher- 
man; Burton  Bishop,  KTEM,  Tem- 
ple; John  C.  M.  McCormack, 
KWKH  and  KTBS,  Shreveport, 
La.;  Earle  Yates,  KGKL,  San  An- 
gelo;  M.  E.  Danbom,  KGKO,  Tyler. 

Will  Seek  Members 

The  main  purpose  of  the  open- 
ing meeting  was  to  secure  an  offi- 
cial sentiment  relative  to  NAB  re- 
organization. With  two-thirds  of 
the  stations  in  the  State  already 
members  of  the  NAB  a  drive  will 
be  made  to  bring  the  others  into 
the  fold. 

Included  in  the  meeting  was  a 
talk  by  Mrs.  J.  C.  Vanderwoude, 
chairman  of  the  Texas  Radio  Coun- 
cil, explaining  a  proposed  Texas 
School  of  the  Air,  which  requires 
an  initial  appropriation  of  |63,000 
and  was  said  to  have  the  endorse- 
ment of  25  Texas  educational  and 
civic  organizations.  According  to 
the  proposed  plan,  live  talent  and 
transcription  educational  programs 
produced  at  Texas  colleges  and  uni- 
versities would  be  broadcast  over 
Texas  stations  to  reach  school 
children  of  the  state. 

At  the  Sales  Managers'  session, 
also  led  by  Mr.  Taylor,  the  bulk 
of  the  discussion  centered  about 
rate  practices,  particularly  local  as 
opposed  to  national  rates. 


Convention  Air  Rates 

UNITED  AIR  LINES  announces 
that  its  lowered  rate  schedule  will 
become  effective  in  time  for  the 
NAB  convention  in  Washington, 
Feb.  14-16.  Delegates  who  want  to 
visit  New  York  before  or  after  the 
convention  may  purchase  a  round 
trip  ticket  to  New  York  with  stop 
over  in  Washington  without  extra 
charge.  This  applies  on  both  the 
going  and  return  trip.  Broadcasters 
may  leave  the  West  Cjast  during 
the  evening  and  arrive  in  Wash- 
ington the  following  afternoon. 


KSD  Also  Celebrates 

OUT  in  St.  Louis,  they  are 
wondering  whether  the  NAB 
convention  in  Washington  is 
being  held  in  honor  of  KSD, 
Post-Dispatch  outlet,  or  vice 
versa.  It  aopears  that  KSD 
observes  its  16th  anniversary 
on  Feb.  14 — the  day  the  16th 
annual  convention  begins. 
Whatever  the  situation,  the 
suggestion  has  been  ad- 
vanced that  if  KSD  provides 
the  ice  cream  and  cake,  the 
conventioneers  will  help  cel- 
ebrate the  event. 


NAB  Convention 

{Continued  from  page  12) 

Two  of  these  would  represent  large 
stations;  two  medium  stations  and 
the  final  two  small  stations,  with 
the  classifications  to  be  determined 
by  power  output. 

The  work  of  the  reorganization 
committee,  designated  at  the  spec- 
ial convention  in  October,  has  been 
highly  praised  by  station  execu- 
tives. A  substantial  group  already 
has  advocated  placement  on  the  in- 
coming board  of  all  members  of 
this  committee,  through  election  by 
their  respective  districts.  In  addi- 
tion to  Mr.  Craig,  the  committee 
members  are  John  Shepard  3rd, 
Yankee  Network;  Walter  J.  Damm, 
WTMJ;  Ed  Craney,  KGIR-KPFA; 
and  Edward  A.  Allen,  WLVA,  with 
Mark  Ethridge,  business  manager 
of  the  Louisville  Courier- Journal 
&  Times  which  operates  WHAS, 
as  exofficio  member. 

This  new  board,  having  broad 
powers,  would  be  authorized  to  elect 
the  paid  president  by  a  two-thirds 
vote.  However,  it  is  not  expected 
action  will  be  taken  promptly  be- 
cause of  the  responsibility.  The 
paid  president  would  have  what- 
ever authority  the  board  chooses 
to  delegate,  under  the  elastic  terms 
of  the  proposed  new  by-laws. 

Executive  Committee 

The  board  itself  would  desig- 
nate an  executive  committee  of  six 
directors,  including  the  new  pres- 
ident. Like  the  directors-at-large, 
two  would  represent  big  stations, 
two  medium  and  two  small,  with 
no  two  members  elected  from  any 
single  broadcast  organization.  That 
would  mean,  for  example,  that  the 
network-owned  stations  of  NBC  or 
CBS  could  not  have  more  than  one 
member  each  on  the  committee. 

The  board  also  would  have  a  free 
hand  in  the  creation  of  the  depart- 
ments within  the  NAB,  each  to  be 
headed  by  a  specialist  such  as  en- 
gineering, labor  relations,  legal, 
public  relations  and  research  ex- 
perts. The  chief  executive  would 
make  the  selections  with  the  con- 
sent of  the  board. 

The  new  organization,  it  is  esti- 
mated, will  require  an  expenditure 
of  some  $250,000  a  year — or  double 
the  present  budget.  The  plan  car- 
ries a  provision  for  revision  of 
dues  whereby  stations  pay  on  the 
basis  of  net  income,  ranging  from 
$5  monthly  for  stations  with  a 
maximum  income  of  $15,000  per 
year,  to  $500  per  month  for  those 


SMILE  FORMULA— License  num- 
ber matches  frequency.  Phil  Lasky, 
general  manager  of  KSFO,  San 
Francisco,  grins  at  the  "560"  and 
the  "IK",  for  KSFO  has  560  kc 
and  uses  1  kw  at  night,  5  kw  day. 


Southerners  to  Meet 

BROADCAST  sales  directors  of 
Arkansas,  Louisiana,  Mississippi 
and  Tennessee  will  meet  in  a  one- 
day  session  at  the  Peabody  Hotel, 
Memphis,  Feb.  2,  to  discuss  mutual 
problems  and  draft  recommenda- 
tions preparatory  to  the  NAB  Con- 
vention in  Washington  Feb.  14-16. 
It  is  expected  the  meeting  will 
have  full  attendance  from  practi- 
cally all  of  the  42  stations  within 
the  four  States  comprising  the 
Mid-South  district.  Harben  Daniel, 
of  WSM,  Nashville,  chairman  of 
the  sixth  district,  will  preside. 


Pluck  on  KFWB 

CALAS  LABORATORY,  Los  An- 
geles (Pluck  eyebrow  lotion),  us- 
ing radio  for  the  first  time,  on  Jan. 
25  started  a  13-week  test  campaign 
on  KFWB,  Hollywood.  A  thrice- 
weekly  quarter-hour  program. 
Women  Are  News,  which  features 
Bernice  Chandler  as  commentator, 
is  being  used.  Aeency  is  Pacific 
Market  Builders,  Los  Angeles. 


having  an  annual  income  of  more 
than  $2,000,000.  This  system  of 
dues,  it  is  estimated,  will  raise  the 
requisite  $250,000  with  a  member- 
ship of  450  stations,  as  against  the 
present  400-odd  membership. 

Likelihood  of  an  immediate  in- 
crease in  membership  is  seen  with 
the  adoption  of  the  plan.  More  than 
a  dozen  stations,  among  them  ma- 
jor outlets,  have  resigned  during 
the  last  year  or  so  because  they 
were  out  of  sympathy  with  the  or- 
ganization and  its  directinfr  heads. 
Whether  there  will  be  defections 
because  of  the  doubled  dues  is 
problematical. 

The  convention  will  be  stripped 
of  usual  frills,  according  to  Chair- 
man Spence.  Exhibitors  have  been 
asked  to  keep  their  doors  closed 
during  convention  meeting  hours. 
Display  rooms  will  be  segregated 
on  one  floor  in  the  Willard  Hotel, 
convention  headquarters.  The  ban- 
quet will  be  held  Tuesday  evening, 
with  entertainment  to  include  net- 
work talent.  William  B.  Dolph, 
manager  of  WOL,  Washington  is 
chairman  of  the  committee,  with 
Frank  M.  Russell,  NBC  Washing- 
ton vice-president  and  Harry  C. 
Butcher,  CBS  Washington  vice- 
president,  as  members. 


Pennsylvanians  to  Hole 
Second  Convention  Sooi 

C.  G.  MOSS,  manager  of  WKBC 
Harrisburg,  was  elected  presider 
of  the  Pennsylvania  Broadcaster- 
group  of  station  men  former! 
known  as  the  Pennsylvania  Inde 
pendent  Broadcasters,  at  a  reoi 
ganization  meeting  held  in  th 
Penn  Harris  Hotel,  Harrisburg 
Jan.  11.  With  the  aims  of  promot 
ing  better  broadcasting,  bringin 
about  an  open  discussion  of  var 
ious  problems  facing  the  industry 
and  developing  a  closer  relation 
ship  and  cooperation  of  all  broad 
casters  in  the  State,  the  group  re 
solved  to  send  invitations  to  al 
Pennsylvania  broadcasters  to  be 
come  members.  Plans  were  als 
discussed  for  the  formation  of 
state  network  to  include  the  1 
stations  represented  at  the  meet 
ing. 

Clifford  M.  Chafey,  WEEU  an. 
WRAW,  Reading,  was  elected  vice 
president  of  the  organization,  an 
Clair  McCollough,  Pilason-D  i  x  o 
Group  (WGAL,  Lancaster;  WEST 
Easton;  WAZL,  Hazelton,  a  n 
WORK,  York),  was  named  secre 
tary-treasurer.  Other  broadcaster 
at  the  meeting  included :  R  o 
Thompson,  WFBG,  Altoona;  J.  C 
Tully,  WJAC,  Johnstown;  Georg 
Coleman,  WGBI,  Scranton;  Georg 
E.  Joy  and  Mr.  Van  Pearsor 
WRAK,  Williamsport;  S.  R.  Balti 
more,  WBRE,  Wilkes-Barre;  B.  A 
Beck,  WKOK,  Sunbury;  Le 
O'Melian,  WLEU  Erie;  J.  H.  Mus 
selman,  WCBA,  Allentown.  A  sec 
ond  meeting  will  be  held  early  i 
February. 


North  Central  Group 

REPRESENTATIVES  of  si 
broadcasting  stations  in  North  Da 
kota  and  Western  Minnesota  hav 
organized  the  North  Central  In 
dependent  Broadcasters'  Associa 
tion  at  a  meeting  in  Valley  Citj 
N.  D.  Aim  of  the  group  will  b 
the  promotion  of  their  mutual  com 
mercial  interests,  and  other  inde 
pendent  stations  in  the  regio 
served  will  be  eligible  for  member 
ship.  Stations  represented  at  th 
opening  meetings  were  KOVC,  Val 
ley  City;  KRMC,  Jamestown 
KGCU,  Mandan;  KLPM,  Minot 
KDLR,  Devils  Lake;  KVOX,  Moor 
head,  Minn.  John  B.  Cooley,  o 
KLPM,  Minot,  was  elected  pres 
ident  of  the  group  and  Bert  Wicl^ 
of  KDLR,  Devils  Lake,  secretary 


Banquet  Deferred 

THE  Southern  California  Broad 
casters  Association,  Los  Angeles 
has  postponed  its  planned  get-to 
gether  banquet  set  for  Feb.  3,  ac 
cording  to  Leo  B.  Tyson,  president; 
who  is  also  manager  of  KMPC, 
Beverly  Hills.  Inability  of  Nile; 
Trammel,  NBC  central  divisioi 
vice-president,  Chicago,  to  attenr 
as  guest  speaker,  and  because  man; 
of  its  members  would  be  out  of  th 
state  on  that  date,  were  given  a, 
reasons  for  the  postponement,  i 
new  date  will  be  set  after  the  NAI 
convention. 


Southeast  Sales  Session  : 

WRVA,  Richmond,  Va.,  was  host  t 
the  Southeastern  Division  of  Broad 
casting  Sales  Directors  on  Jan.  26 
Representatives  of  this  organiza. 
tion  include  sales  managers  fror; 
Delaware,  Maryland,  District  o, 
Columbia,  North  Carolina,  Wes 
Virginia  and  Virginia. 


Page  72  •  February  1,  1938 


BROADCASTING  •  Broadcast  Advertising 


jBlaiiket  Libel  Insurance 
iFor  Broadcast  Stations 
(Winning  Support  of  NAB 

iA  PROPOSAL  for  blanket  libel 
insurance  for  broadcast  stations,  in 
ithe  light  of  court  decisions  holding 
jstations  equally  liable  with  speak- 
ers for  statements  uttered  over 
jtheir  facilities,  has  won  substantial 
[support  among  NAB  member  sta- 
tions, it  was  announced  Jan.  28  by 
jJohn  Elmer,  WCBM,  Baltimore, 
;tt>IAB  president. 

■j  Mr.  Elmer  said  that  work  on  the 
.^)lan,  advanced  to  the  membership 
Jjin  a  form  letter,  is  progressing  sat- 
ilisfactorily  and  that  a  formal  an- 
ifiouncement  may  be  made  shortly. 
)itPresumably  the  idea  will  be  docket- 
iijd  for  discussion  and  action  at  the 
jNAB  convention,  Feb.  14-16. 
[;  James  W.  Baldwin,  NAB  manag- 
;|.ng  director,  asserted  that  more 
:han  200  letters  had  been  received 
;;-rom  member  stations  expressing 
Miympathy  with  the  proposal  under 
IrKvhich  they  would  be  insured 
'  igainst  libel.  He  said  there  were 
"  )nly  a  half-dozen  communications 
jiln  which  broadcasters  were  either 
ijioncommittal  or  not  interested. 
k  If  there  is  sufficient  demand  for 
S  .he  type  of  insurance  contemplated, 
find  advance  indications  are  affir- 
;  native,  steps  may  be  initiated  to 
^^lave    insurance   companies  write 

hat  nature  of  policy. 
'':   A  number  of  stations  already 
'  lave  contracted  for  libel  insurance, 
;  vith  Lloyd's  of  London,  general  in- 

u  ranee  organization,  one  of  the 
:  mits  writing  such  policies. 


k 


BC  Shortwave  Service 
ijnow  on  Longer  Schedule 

SECAUSE  of  a  gi-owing  listener 
'^''iterest  in  shortwave  broadcasts, 
''i  JBC  has  expanded  its  shortwave 
''ervice  on  the  W3XAL  Latin- 
tvimerican  beam.  Increase  in  lis- 
' '  mer  interest  has  been  prompted 
;  y  the  Toscanini  concerts  and  the 

■  'letropolitan  Opera  broadcasts,  ac- 
ji  ding  to  NBC. 

■  ,  Advance  program  schedules  are 
r  ow  printed  in  Spanish  and  dis- 
,  .j'  ibuted  to  500  publications  from 

lexico  to  Argentina.  In  coopera- 
*';on    with    shortwave    fans  who 
"Vi'ave  furnished  regular  reports  on 
eception  to  RCA  engineers,  NBC 
'■  las  changed  the  time  allocation  of 
'^tl's  shortwave  frequencies  beamed 
^'ri  Latin  and  South  America.  The 
•equency  of  17,780  kc.  is  now  used 
lom  5-7  p.  m.  (EST)  and  6,100  is 
«ed  from  7  p.  m.  to  1  a.  m. 

ele  f.' 

m      Lever  in  Canada 

fVER  BROS.  Ltd.,  Toronto, 
rted  Jan.  31  with  a  five-weekly 
W'i-minute  daytime  dramatic  sketch 
'Q  Sister  from  CBS,  New  York, 
er  24  CBC  stations  in  two  sec- 

■  ms,  covering  Maritimes  and  On- 
rio  in  morning  and  Fort  Wil- 
im.  Prairies  and  British  Colum- 
a  in  early  afternoon.  Stations  on 
,«  network  are  CKCW,  Moncton; 
dSJ,  St.  John;  CFNB,  Frederic- 
n;  CBO,  Ottawa;  CFRC,  Kings- 
n;  CBW,  Windsor;  CKSO,  Sud- 
(iry;  CFCH,  North  Bay:  CJKL, 
irkland  Lake;  CKGB,  Timmins; 
ICPR,  Fort  William;  CKY,  Win- 

itoti'peg;  CKX,  Brandon;  CKCK.  Re- 
,B.i  .na;  CHAB,  Moose  Jaw;  CFQC, 
0  iliskatoon;  CFAC,  Calgary;  CJOC, 
f!(|J|thbridge ;  CJCA,  Edmonton; 
fJC,  Kamloops;  CKOV,  Kelow- 
;  CJAT,  Trail;  CBR,  Vancouver. 


THE  KINGFISH  IS  CONVERTED 

Touchins  Tribute  to  Legislator  Paid  by  ASCAP 
 In  Recallins  Dramatic  Conversation  


The  manner  in  which  ASCAP 
spreads  the  story  of  its  "hu- 
manitarian work"  through 
Congress  and  in  other  official 
quarters,  is  rather  blandly  re- 
lated by  the  copyright  group 
in  this  article,  published  in  the 
new  issue  of  ASCAP  Journal, 
recently  founded  house  organ 
to  promote  the  ASCAP  cause. 
It  is  entitled  "It  Happend  In 
Dixie"  and  bears  the  signature 
of  Eugene  West,  ASCAP  mem- 
ber. It  tells  its  own  eloquent 
story  as  follows: 

Scene :  Radio  Station  WDSU,  New 
Orleans,  La. 

Time :  One  February  Night  in  1935. 

Mr.  Ewing:  (Program  Director) 
Stick  around  after  your  broadcast. 
The  Kingfish  is  going  on  the  air 
shortly  after  you. 

Songwriter:  I  don't  go  much  for 
his  stuff. 

Ewing:  Don't  discuss  politics 
with  him.  Talk  music,  he  loves  it. 
Thinks  he  can  write  a  song.  Here 
he  is  now.  Senator,  I  want  you  to 
meet  a  Louisiana  man  who  has 
written  many  fine  songs. 

HuEY  P.  Long:  That's  swell.  Did 
you  hear  my  song  "Every  Man  a 
King?" 

Songwriter:  Sure  did. 

Ewing:  By  the  way,  Senator,  he 
has  composed  a  song  for  you  that 
might  interest  you  as  a  campaign 
song  when  you  run  for  President. 

Long:  Great,  let's  hear  it. 

(Songwriter  plays  and  sings, 
"You  Can't  Go  Wrong  With 
Long".) 

Long  :  Hot  damn,  that's  immense. 
How  about  doing  this  song  right 
now  when  I  go  on  the  air? 

After  Broadcast 

Long:  Ewing  said  something 
about  you  being  a  professional. 
Where  are  your  songs  published? 

Songwriter:  Always  in  New 
York.  By  the  way,  I  happen  to  be- 
long to  A.S.C.P.  Ever  hear  of  it? 

Long:  Wait  a  minute,  oh  yes, 
that  American  Society  outfit.  Isn't 
a  tall  skinny  fellow  named  Buck  at 
the  head  of  it? 

Songwriter  :  Yes. 

Long:  Damn  nice  Yankee  and 
mighty  smart.  He  had  me  all  sold 
on  this  thing  until  I  recently  talked 
it  over  with  Bilbo  (U.  S.  Senator 
from  Mississippi). 

Songwriter:  What  did  Bilbo  tell 
you? 

Long:  According  to  Bilbo  it  is  a 
big  racket  run  for  the  benefit  of  a 
lot  of  money-mad  New  Yorkers. 

Songwriter:  I  would  love  to 
talk  it  over  with  you.  Senator. 


is  your  best  het 
TRAXSRADIO 


Long:  Be  in  my  room  at  the 
Roosevelt  around  midnight. 

Scene:  Long's  quarters  at  Roose- 
velt Hotel,  time:  5  A.  M. 

Long:  Boy,  pour  us  another 
round.  And  you  mean  to  tell  me 
that  this  ASCAP  looks  after  its 
sick  and  distressed  and  gives  you 
songwriters  an  income  for  life, 
even  to  its  negro  members,  and 
that  no  member  is  buried  in  Pot- 
ter's Field? 

Songwriter:  I  mean  just  that. 

Long  (excitedly)  :  And  by  God 
that  is  just  what  I  mean  when  I 
yell   at   them    EVERY    MAN  A 

KING,  but  by  J  ,  the  stupid 

public  won't  listen  to  me.  I  am  go- 
ing to  get  hold  of  that  pint  sized 
Bilbo  and  knock  some  sense  into 
him  about  this  ASCAP  thing.  And, 
by  the  way,  tell  that  Yankee  Buck 
to  look  me  up  as  soon  as  I  get  back 
to  Washington.  Boy,  pour  us  an- 
other round. 

Curtain 

The  above  i.s  an  actual  happening 
and  every  word  is  true.  Some  months 
later  a  maniac  slew  him.  Many  of  us 
in  Louisiana  did  not  subscribe  to  his 
political  theories  but  we  all  knew  he 
had  a  heart  of  gold  and  in  the  passing, 
of  Senator  Huey  P.  Long,  ASCAP 
lost  an  admiring  and  staunch  frienxl. 

STAR  RADIO  PROGRAMS,  New 
York  script  service,  will  soon  release 
a  new  feature.  Your  Writing  Reveals, 
prepared  by  Dorothy  Sara,  grapho- 
logist. Complete  merchandisine  set-up 
will  go  with  the  13  quarter-hour 
scripts  of  the  series,  as  well  as  a  spe- 
cial theme  .song. 


Furniture  Series 

HOMER  BROS.  FURNITURE 
Co.,  Chicago,  largest  furniture 
manufacturing  firm  in  the  Midwest 
selling  direct  to  consumers,  has 
placed  its  account  with  Robert 
Kahn  &  Associates,  Chicago,  and 
will  start  an  extensive  spot  radio 
campaign  March  1. 

Ohnstead  Named 

CLARENCE  OLMSTEAD,  recent- 
ly at  the  Hollywood  office  of  Young 
&  Rubicam,  has  been  named  man- 
ager of  the  agency's  radio  depart- 
ment in  New  York,  relieving  Don- 
ald Stauffer,  vice-president  in 
charge  of  radio,  of  detail  work. 
Wm.  J.  Thomas,  radio  publicity 
director,  is  his  assistant. 


EWS  COVERAGE 

means 


TATION  COVERAGE! 


THIRTY-THREE  STATES,  CANADA  AND  MEXICO  sent 
16,296  letters  of  appreciation  to  the  KVOO  News  Bureau 
when  it  celebrated  its  Fifth  Anniversary  and  gave  its  six- 
thousandth  DAYTIME  news  broadcast  on  November  20, 
1937.  Of  the  total,  15,788  letters  were  from  Oklahoma, 
Kansas,  Missouri,  Arkansas  and  Texas,  proving  the  KVOO 
coverage  area,  county  by  county  and  town  hy  tow7i. 
Writers  gave  sex,  occupation  and  news  listening  habits. 
This  Information  has  been  broken  down  into  one  of  the  most 
iiluminating  analyses  of  a  Daytime  News  Audience  ever 
compiled!  Available  at  your  request.  The  Most  Power- 
ful Station  between  St.  Louis,  Dallas  and  Denver 


N.  B.  C. 

EDWARD  RETRY 
AND  CO.,  Inc. 
Representatives 


THE  VOICE  Of  OKLAHOMA 
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Charlie  McCarthy 
Named  as  Leading 
Newcomer  on  Air 

Jack  Benny  Is  Top  Comedian 

In  W  orld  Telegram  Poll 

OUTSTANDING  radio  program 
on  the  air  today  is  the  Chase  & 
Sanb 01-71  Hour,  according  to  the  re- 
sults of  the  1938  Neiv  York  World- 
Telegram  poll  of  radio  editors.  Vot- 
ing the  program  itself  as  their  fav- 
orite, the  radio  scribes  also  select- 
ed its  star,  Charlie  McCarthy,  as 
the  outstanding  newcomer  of  the 
year  and  second  only  to  Jack  Ben- 
ny as  their  favorite  comedian.  Nel- 
son Eddy,  soloist  of  the  program, 
won  a  second  place  in  the  classical 
singers  division,  passed  only  by 
Lawrence  Tibbett. 

Jack  Benny  retains  his  crown  as 
top  laugh-getter,  which  he  has  now 
held  for  five  years,  but  his  pro- 
gram, after  three  years  on  top, 
goes  into  second  position  in  this 
year's  poll.  Fred  Allen,  who  last 
year  ranked  second  most  popular 
comic  and  whose  program  was  also 
second  favorite,  is  1938's  third 
ranking  comedian,  while  his  pro- 
gram ends  up  fourth  this  year, 
passed  also  by  Bing  Crosby's  Kraft 
Music  Hall  which  was  in  fifth  place 
in  1937. 

New  Ones  at  the  Top 

In  addition  to  Edgar  Bergen's 
dummy,  three  others  rose  for  the 
first  time  to  top  spot  in  their  re- 
spective classes:  Arturo  Toscanini 
headed  the  list  of  smyphonic  con- 
ductors, Jose  Iturbi  was  the  fav- 
orite instrumentalist,  and  Law- 
rence Tibbett  was  judged  the  best 
classical  singer.  In  the  main,  how- 
ever, the  radio  editors  stuck  by 
their  former  favorites,  again  nam- 
ing Guy  Lombardo,  Bing  Crosby, 
Kate  Smith,  the  Revelers,  Ted  Hus- 
ing.  Magazine  of  the  Air,  Boake 
Carter,  Don  Wilson,  Lux  Radio 
Theater  and  Singing  Lady  as  tops 
in  their  particular  fields  of  enter- 
tainment. A  special  mention  should 
be  made  of  Mr.  Lombardo,  who  for 
the  seventh  consecutive  year  was 
voted  as  having  the  most  popular 
light  orchestra  in  radio.  Benny 
Goodman,  raised  on  the  swing 
craze  from  fourth  to  second  place, 
was  still  far  from  giving  Guy  close 
competition. 

Of  the  first  choices  in  each  class- 
ification, NBC  and  CBS  are  tied 
with  eight  each.  Runners-un  are 
divided  ten  to  NBC  and  five  to 
CBS.  Ballots  were  cast  by  211  edi- 
tors, each  voting  for  five  favorite 
programs,  with  first  choice  count- 
ing three  votes,  second  two,  and 
the  others  one  each.  In  other  divi- 
sions each  editor  was  asked  to 
name  three  choices  which  were 
given  three,  two  and  one  votes  in 
descending  order. 

Considering  censorship  the  most 
timely  question,  Alton  Cook,  World- 
Telegram  radio  editor  who  com- 
posed the  questionnaire,  included 
questions  concerning  the  Hugh 
.Johnson  and  Mae  West  episodes. 
Majority  of  those  replying  believed 
that  Johnson,  who  was  prohibited 
from  broadcasting  a  talk  on  vene- 
real disease,  should  have  been  al- 
lowed to  proceed,  as  both  the  hour 
and  the  nature  of  his  usual  broad- 
cast would  have  given  him  an  ex- 
tremely small  juvenile  audience. 
The  consensus  on  tl  e  West  pro- 
gram was  that  while  it  was  prob- 
ably a  mistake  to  have  booked  her 


RESULTS  OF  RADIO  POPULARITY  POLL 

(Conducted  among  radio  editors  by  New  York  World-Telegram) 


FAVORITE  PROGRAM  S — Charlie  Mc- 
Carthy, 277  ;  Jack  Benny,  245  ;  Bing  Cros- 
by. 146 ;  Fred  Allen,  127  ;  Rudy  Vallee, 
104:  Lux  Radio  Theater,  70;  Toscanini 
concerts,  56 ;  Philharmonic  Symphony,  45 ; 
Detroit  Symphony,  33 :  March  of  Time, 
32. 

LIGHT  ORCHESTRAS— Guy  Lombardo. 
235  ;  Benny  Goodman,  154 ;  Andre  Kostel- 
anetz,  133 :  Wayne  King,  116 ;  Horace 
Heidt,  96  ;  Hal  Kemp,  61  ;  Tommy  Dorsev, 
58 ;  Paul  Whiteman,  40 ;  Richard  Himber, 
39  :  Eddie  Duchin,  32 ;  Rudy  Vallee,  27. 

MALE  POPULAR  SINGERS— Bing  Cros- 
by,  441  :  Kenny  Baker,  231  ;  Lanny  Ross, 
115 :  Nelson  Eddy,  75 :  Dick  Powell,  51  ; 
Frank  Parker,  42  ;  Buddy  Clark,  42  ;  Rudy 
Vallee,  41  ;  Tonv  Martin,  26  :  Jerry  Cooper, 
22. 

WOMEN  POPULAR  SINGERS  —  Kate 
Smith,  242 ;  Frances  Langford,  224 ;  Con- 
nie Boswell,  97  ;  Dorothy  Lamour,  83 : 
Alice  Faye.  71 ;  Jane  Froman,  43 ;  Har- 
riett Hilliard,  43  :  Gertrude  Niessen,  37  : 
Jeannette  MacDonald,  35 ;  Deanna  Durbin, 
25. 

VOCAL  GROUPS— Revelers,  138;  Paul 
Taylor  chorus,  135  ;  Spitalny  Girls'  Chorus, 
58 ;  Town  Hall  Quartet,  51  :  Kay  Thomp- 
son singers,  25 ;  Lynn  Murray  Choir,  25 ; 
Eton  Boys,  25 ;  Hall  Johnson  Choir,  23 ; 
King's  Men,  23  ;  Chicago  A  Capella  Choir, 
22. 

COMEDIANS — Jack  Benny,  392  ;  Charlie 
McCarthy,  329 ;  Fred  Allen,  220 ;  Fibber 
McGee,  59  ;  Bums  &  Allen,  58  :  Bob  Burns, 
38  :  Eddie  Cantor,  22  ;  Walter  O'Keefe  20  ; 
Amos  'n'  Andy,  20 ;  C.  Butterworth,  18 : 
Phil  Baker,  17  ;  Stoopnagle  &  Budd,  15  ; 
Stroud  Twins,  12. 

SPORT  ANNOUNCERS— Ted  Husing,  489  : 
Clem  McCarthy,  158 ;  Bill  Stern,  85 ;  Don 
Wilson,  84 ;  Graham  McNamee,  53 ;  Bill 
Slater,  40  ;  Red  Barber,  30  ;  Tom  Manning. 
26. 

COMMENTATORS— Boake  Carter,  58; 
Lowell  Thomas  37  ;  Edwin  C.  Hill,  31  : 
Hugh  Johnson  lOM  ;  Gabriel  Heatter,  9 ; 
Dorothy  Thompson  9  ;  H.  V.  Kaltenborn 
;  Alexander  Woollcott,  8;  Walter  Win- 
chell  6M;;  Paul  Sullivan,  6;  John  Nesbitt. 
4. 

STUDIO  ANNOUNCERS — Don  Wilson,  50  : 
Harry  Von  Zell,  23 ;  Milton  Cross,  18 : 
Ken  Carpenter,  15 ;  David  Ross,  10 ;  Paul 
Douglas,   10  ;  Jimmy  Wallington,   9 ;  Tru- 


man Bradley,  5 ;  Ben  Grauer,  4 ;  Andre 
Baruch,  3 ;  Dell  Sharbutt,  3 ;  Jean  Paul 
King,  3. 

SYMPHONY  CONDUCTORS  —  Toscanini, 
398 ;  Stokowski,  230 ;  Frank  Black,  81 ; 
John  Barbiralli,  73 ;  Erno  Rapee,  68 ;  Eu- 
gene Ormandy,  60  ;  Andre  Kostalanetz,  56  ; 
Artur  Rodzinski,  36 ;  Fritz  Reiner,  27  : 
Walter  Damrosch,  16 ;  Xlfred  Wallenstein, 
16. 

INSTRUMENTAL  SOLOISTS— Jose  Itur- 
bi, 194 :  Jascha  Heifitz,  173  ;  Yehudi  Men- 
uhin,  109  ;  Albert  Spaulding,  106  ;  Rubinoff, 
67  ;  Mischa  Elman,  52  ;  Josef  Hofmann, 
22;  Fritz  Kreisler,  20;  Georges  Enesco,  15; 
Toscha  Seidel,  10  ;  Mischa  Levitzki,  10. 

CLASSICAL  SINGERS— Lawrence  Tibbett. 
199  ;  Nelson  Eddy,  194 ;  Lily  Pons,  167  ; 
Kirsten  Flagstad,  108 ;  Richard  Crooks. 
104  ;  Grace  Moore,  86  ;  Jeanette  MacDonald, 
72 ;  John  Charles  Thomas,  59 ;  Gladys 
Swarthout,  34;  Lauritz  Melchior,  31;  Jes- 
sica Dragonette,  28. 

DRAMATIC  PROGRAMS — Lux  Radio 
Theater,  361  ;  One  Man's  Family,  164 ; 
First  Nighter,  117  ;  March  of  Time,  99 ; 
Gang  Busters,  68 ;  Big  Town,  62  ;  CBS 
Workship,  57  ;  Cavalcade  of  America,  29  ; 
Tyrone  Power,  27  ;  Grand  Hotel,  18. 

CHILDREN'S  PROGRAMS— Singing  Lady, 
245  ;  Little  Orphan  Annie,  62 ;  Mickey 
Mouse,  57  ;  Let's  Pretend,  49  ;  Dear  Teacher, 
42 ;  Dorothy  Gordon's  Children's  Corner, 
40;  American  School  of  the  Air,  36;  Jack 
Armstrong,  35 ;  Dick  Tracy,  34 ;  Kalten- 
myer's  Kindergarten,  30  ;  White  Rabbit 
Line,  30. 

HOUSEHOLD  PROGRAM— Magazine  of 
the  Air,  18;  Betty  Crocker,  16;  Homemak- 
ers  Exchange,  10  ;  Mysterj*  Chef,  10  ;  Marj' 
Lee  Taylor.  8  ;  Wife  Saver,  6  ;  Mary  Mar- 
garet McBride,  6  ;  Martha  Deane,  4 ;  Elea- 
nor Howe,  3  ;  Farm  &  Home,  3 ;  Ida 
Bailey    Allen,  3. 

NEW  STAR— Charlie  McCarthy,  173  ;  Tom- 
my Riggs,  11^2  :  Deanna  Durbin,  6: 
Stroud  Twins,  3  ;  Lucille  Manners,  2  ;  Don 
Ameche,  2 ;  Jack  Haley,  Oswald,  Judy 
Garland.  Nadine  Connor,  Raymond  Scott, 
Jussi  Bjoerling,  Fibber  McGee,  Dorothy 
Sadler,   Alice  Cornett,   1  each. 

OUTSTANDING  BROADCAST  —  Corona- 
tion, 49 ;  Hindenburg  disaster,  38  ;  Floods, 
23 ;  King  Edward's  abdication,  16 ;  Justice 
Black,  13 ;  Toscanini  opening,  10 ;  Mae 
West,  4  ;  Twelve  Crowded  Months,  2  ;  Chase 
&  Sanborn,  2. 


Announcer's  Day 

JAN.  27  was  Announcer's  Day  at 
the  New  York  Advertising  Club. 
Among  those  who  attended  the 
annual  luncheon  were  Graham 
MacNamee,  John  Gambling,  Mil- 
ton J.  Cross,  Ben  Grauer,  Howard 
Claney,  Harry  Von  Zell,  Alois 
Havrilla.  Lowell  Thomas  is  presi- 
dent of  the  club. 


KOAM  Reorganizes  i 

INCORPORATION  of  Pittsburg 
Broadcasting  Co.,  to  take  the  place 
of  the  former  partnership  of  A. 
Staneart  Graham,  E.  V.  Baxter 
and  Norman  Baxter  in  the  opera- 
tion of  KOAM,  Pittsburg,  Kan., 
was  disclosed  in  an  application 
filed  with  the  FCC  Jan.  21  for  a 
transfer  of  license  to  the  new  cor- 
poration. Under  the  new  setup 
Mr.  Graham,  an  attorney,  holds 
10 of  the  stock;  E.  V.  Baxter 
holds  45.2%,  and  Norman  Baxter 
holds  44%.  The  Baxters  operate 
a  lumber  company  in  Pittsburg. 
KOAM  is  a  1,000-watt  daytime 
station  on  790  kc,  which  made  its 
debut  on  the  air  last  October. 

for  a  radio  appearance  the  result- 
ing uproar  was  a  tempest  in  a  tea- 
pot with  little  justification. 

Listed  above  are  the  ten  leaders 
in  each  group,  as  selected  by  the 
editors,  listed  in  order  of  their 
ranking  and  showing  the  votes  re- 
ceived. 


Cleric  and  Ham 

JUST  after  a  preacher  had 
announced  his  text  during  a 
remote  the  other  Sunday 
morning  on  KYA,  San  Fran- 
cisco, an  eerie  little  voice  cut 
in  and  said,  "Well,  well."  The 
divinity  doctor  kept  going, 
only  to  be  interrupted  a  min- 
ute later  by,  "Okay,  Charlie, 
all's  well."  As  soon  as  KYA 
engineers  got  their  strength 
back  they  found  an  amateur 
radio  operator  next  door  to 
the  church,  his  antenna  atop 
the  steeple.  So  many  listen- 
ers phoned  in  about  the 
strange  occurrence  that  the 
minister  had  to  explain  the 
whole  thing  the  following 
ing  Sunday. 


More  Adams  Fights 

ADAM  HAT  Co.,  New  York,  has 
added  two  fights  to  the  schedule 
of  those  to  be  broadcast  on  the 
NBC-Blue  network,  the  Galento- 
Thomas  fight  on  Feb.  18  and  the 
Baer-Barland  match  on  March  4 
to  be  broadcast  from  Madison 
Square  Garden.  The  heavyweight 
championship  fight  between  Joe 
Louis  and  Nathan  Mann  as  pre- 
viously scheduled  will  be  broadcast 
Feb.  23.  Agency  for  Adam  is 
Glickman  Adv.  Co.,  New  York. 


The 
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Ethics  of  the  Air -and  Censorship 


{Continued  from  page  71) 


listener  has  some  cause  for  com- 
i  plaint  on  the  ground  of  reitera- 
;ion. 

3.  "Why  does  the  announcer  have 
CO  veil  his  head  off?  We're  not 
deaf!" 

Because,  my  dear  listeners,  if  the 
jinneuncer  didn't  come  through  in 
bound,  ringing  tones,  it  is  probable 
:hat  replacement  of  the  announcer 
is-ould  be  requested  on  the  ground 
i;hat  the  sales  message  was  not  be- 
ng  given  convincingly. 

4.  "What  steps  do  we  take  to 
?heck  the  worth  of  the  product  and 
he  validity  of  advertising  claims?" 

Checking  Products 

'    NBC  when  necessary  checks 
jvorth   of   medical   products  with 
'ethical  medical  associations;  adver- 
ising  claims  with  the  Better  Bus- 
iness Bureau.  The  cease  and  desist 
irders  of  the  Federal  Trade  Com- 
nission   and    stipulations  entered 
I  Into  with  that  body  by  advertisers 
lire  studied  carefully.  When  war- 
ranted, individual  experts  are 
ailed  upon  and,  at  this  point,  I 
hould  like  to  propose  for  canoni- 
lation  Mr.  Earle  A.  Meyer,  and 
)r.  F.  J.  Cullen  of  the  Ad\asory 
yommittee  of  the  Proprietary  As- 

Iiociation  for  the  saintly  patience 
nd  understanding  with  which  thev 
.nswer  the  many  toi'tuous  ques- 
lions  put  them  by  those  of  us  whose 
fork  is  dedicated  to  the  consumer's 
light  to  the  pursuit  of  truth  and 
appiness. 

(During  the  past  three  years,  the 
dvertising  of  packaged  medicines 
as  improved  greatly.  Not  only  is 
e\il"  avoided  but  also  the  anpear- 


ance  of  "evil."  More  and  more  is 
evidence  of  more  careful  wording 
present.  There  are  still  a  few  die- 
hards — a  few  who  believe  in  "scare 
'em  and  sell  'em" — "Yesterday  a 
cold — today  pneumonia — tomorrow 

 9" 

And  the  use  of  the  florid  dram- 
atized commercial.  The  use  of  this 
must  be  discouraged — since  it  is  in 
effect  a  testimonial  without  the  in- 
tegrity of  an  honest  testimonial. 

Perhaps  the  greatest  pitfall  in 
medical  advertising  awaits  him  who 
would  extend  the  field  of  the  use- 
fulness of  his  product.  It  would  be 
well  to  curb  that  desire  until  it  has 
proved  beyond  the  shadow  of  a 
doubt  that  the  product  can  per- 
form the  function  claimed  for  it. 
Many  a  good  reliable  member  of 
the  family  medicine  chest  has  be- 
come an  outcast,  because,  for  exam- 
ple, it  tried  to  masquerade  as  a 
Ijeauty  lotion  when  it  should  have 
remained  a  counter-irritant. 

The  consumer  wants  the  facts 
about  medicine  as  well  as  about 
other  products.  Forward-looking  re- 
tailers are  demanding  facts  of 
manufacturers  and  the  manufac- 
turers should  supply  them  and  be 
glad  to  enlarge  upon  them.  The 
breach  between  the  consumer  and 
the  advertiser  must  be  healed  or 
bridged.  It  will  never  be  possible 
to  please  everyone  but  if  we  keep 
our  house  in  order,  answer  ques- 
tions frankly  and  fairly  we  are 
equipped  to  do  our  part  in  meet- 
ing the  consumer's  expectations. 


WILMINGTON 
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RCA  INSTITUTES  Inc.,  Chicago, 
has  started  an  amateur  radio  oper- 
ator's course  which  will  be  taught  in 
two  sections,  one  devoted  to  the  tech- 
nical phases  of  radio  and  the  other 
to  code.  Technical  instruction  will 
include  the  study  of  electrical  theory, 
instruments,  transmitters,  meters,  re- 
ceiver principles  and  radio  laws. 
George  Martin  is  head. 


Late  Personal  Notes 


DON  JOHNSON,  who  writes  General 
Foods'  On  Broadioay  and  CBS'  Sen- 
ator Fishface  and  Prof.  Figgshottle, 
on  Feb.  2  will  add  Easy  Aces  to  his 
schedule,  writing  Goodman  and  Jane 
Ace  out  of  the  script.  The  Aces  are 
taking  a  month's  vacation  in  Florida. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified   Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.  Wash.,  U.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLEH 

Consulftng  Radio  Engineer 

982  National  Press  Bldg. 
Washing+on,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  Bldg.       Nat  4048 
Washington,  D.  C. 


PAUL  F.  Gi 


Consulting  T^adio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


JOHN 

BARRON 

Consulting 

Radio  Engineer 

Specializing 

in  Broadcast  and 

Allocation  Engineering 

Earle  Building, 

Washington,  D.  C. 

Telephone 

NAtional  7757 

HECTOR  R.  SKIFTER 

Consulting   Radio  Engineer 

FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM     BUILT  EQUIPMENT 

SAINT    PAUL,  MINNESOTA 


PAGE  &  DAVIS 

Consulting  Radio  Engineers 
Munsey  Bldg.  Field  Office 

Washington,  D.  C.  Evans+on,  III. 
District  8456  University  1419 


HERBERT  L.  WILSON 

Consulting  Radio  Engineer 
Design  of  Directional  Antennas 
and    Antenna    Phasing  Equip- 
ment, Field  Strength  Surveys, 
Station  Location  Surveys. 

260  E.  I6lst  St.  NEW  YORK  CITY 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

S935  Nortli  Henderson  Avenue 
Telephones  3-6039  and  5-2945 
DALLAS,  TEXAS 


38  YEARS  PROFESSIONAL  EXPERIENCE 

APPLEBY  &  APPLEBY 

RADIO  ENGINEERS 

JASPER  &  WINCHESTER  AVES. 

ATLANTIC  CITY,  N.  J. 

Lieut.  Corpdr.  Thomas  Appleby,  U.S.N.R. 

President  and  Cliief  Engineer 


ROBERT  S.  RAINS 

Special  Consultant 

Accounting  Taxes 

Munsey  Building — Washington,  D.  C. 
Telephone:  Metropolitan  2430 
Robert  S.  Rains 
Former  Special  Consultant 
Federal  Communications  Commission 


DONNELLY 

MONITORING  SERVICE 
Donnelly  and  Sheridan  Rds. 
Lake  Bluff.  111.  •  Lake  Bluff  546 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 

A  RAD.O  CORPORATION  OF  Al&ERICA  SERVICE 

66  BROAD  STREET  NEW  YORK,  N.  Y. 


C.  HALSTEAD  COTTINGTOX,  re- 
cently placed  in  charge  of  radio  plans, 
merchandi.sing  and  .station  contracts 
of  N.  W.  Ayer  &  Son  in  Xew  Yorji. 
on  Jan.  20  was  named  a  vice-presi- 
dent. 

H.  FULTON  BRBWINGTON.  for- 
merly with  WMSD,  Sheffield,  Ala.,  is 
now  musical  director  and  announcer 
of  WSAL,  Salisbury,  Md.  Also  on  the 
announcing  staff  of  WSAL  is  Billy 
Tyrall,  formerly  with  WWS^Y.  Pitts- 
burgh. 

JOSEPH  LOPEZ,  manager  of  WICC, 
Bridgeport,  Conn.,  broke  his  right 
hand  Jan.  17  while  engaging  in  a 
bowling  match. 

MAX  EHRLICH,  author  of  the  local 
Sunday  Barnstormers  plays,  has 
.joined  the  sales  staff  of  WSPR, 
Springfield,  Mass.,  succeeding  John  J. 
Broderick,  resigned. 

ED  SMITH,  formerly  of  the  Satur- 
day Evening  Post,  J.  Walter  Thomp- 
.son  Co.,  and  general  sales  director 
for  Swift  &  Co.,  Chicago,  is  featured 
on  WPTF,  Raleigh,  X^.  C,  as  com- 
mentator three  times  weeldy. 

DORIS  KEAXE,  secretary-treasurer 
of  Hammond-Calumet  Broadcasting 
Corp.,  operating  WHIP  and  WWAE, 
Hammond,  Ind.,  and  managing  direc- 
tor of  the  two  stations,  left  for  Miami 
Jan.  31  for  a  mid-winter  vacation. 
From  Miami  Miss  Keane  will  go  to 
Washington  to  attend  the  X'AB  con- 
vention. 


XILES  TRAMMEL,  vice-pre.sideut  ■ 
NBC-Chicago,  left  Jan.  28  for  a  tw< 
week  trip  to  Florida  and  Nassau. 
BOB  KAUFMAN,  formerly  directo 
of  special  events  at  WBBM,  Chicago 
commercial  manager  of  KMA,  She) 
andoah.  and  sales  promotion  directo 
of  WLS,  has  joined  WHIP. 

MAYNARD  MARQUARDT,  mauag< 
of  station  WCFL.  Chicago,  and  h 
wife  left  Chicago  Jan.  27  for  a  thre' 
week  vacation  trip  to  Mexico. 
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Available  to  only  one  radio 
station  in  each  city 

Details  on  Request 

Represented  exclusively  by 

Stephen    Slesinger,  Inc. 

250  Park  Avenue  New  York 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance. 
Forms  close  25th  and  10th  of  month  preceding  issues. 


Help  Wanted 


Sports  announcer  with  regular  announc- 
ing experience.  Write  in  detail  Box  855, 
Broadcasting. 

Situations  Wanted 

Young  man,  college  education,  seven 
years  with  major  New  York  City  network 
station  as  associate  musical  director, 
thoroughly  experienced  in  program  build- 
ing and  production,  an  expert  judge  of 
talent  and  feasibility  of  program  ideas,  de- 
sires position  with  an  agency  where  there 
is  opportunity  to  rise  to  substantial  execu- 
tive position.   Box  878,  Broadcasting. 

FACTS  SELL  TIME! 
Salesman.  Experienced  in  merchandising 
research — can  estimate  total  sales  and  de- 
termine advertising  and  merchandising 
needed  to  realize  potentials  in  a  given 
market.  Believes  investigation  of  accounts 
plus  definite  merchandising  idea,  with  a 
radio  program  that  will  sell  that  idea,  best 
formula  in  approaching  a  prospect.  Young. 
College  trained.  Reasonable  salary  arrange- 
ment satisfactory.  Samples  of  work  avail- 
ble  for  inspection.  Box  873.  Broadcasting. 

Licensed  engineer  with  ten  years  exper- 
ience, five  years  as  chief  engineer.  Exper- 
ience covers  construction,  installation,  main- 
tenance and  operation  of  three  stations  in- 
cluding one  5  KW  with  directional  antenna 
system.  Can  supervise,  maintain  and  oper- 
ate. College  graduate.  Best  references.  Box 
871,  Broadcasting. 

Lawyer,  several  years  with  FCC,  expert 
on  corporation  law,  the  law  of  broadcast- 
ing, and  the  interpretation  of  the  public 
interest  standard  seeks  connection  as  man- 
ager, policy  director,  or  advisor  of  station 
or  group  of  stations.  Box  879,  Broadcast- 
ing. 

Chief  engineer,  28,  M.A.Sc.  degree  in 
Electrical  Engineering.  Fully  experienced 
in  all  phases  of  broadcasting,  including  the 
design  and  installation  of  transmitting  and 
speech  input  equipment.  Box  882,  Broad- 
casting. 

Trained  licensed  broadcast  technician  de- 
sires connection  with  small  station  as  com- 
bination operator  and  announcer  with  the 
opportunity  to  help  increase  business. 
Single.  Salary  open.  Write  Box  870,  Broad- 
casting. 

Station  Manager :  Knows  the  angles, 
answers  and  invites  tough  problems.  Or- 
ganize new  or  revamp  old  staff.  Available 
with  or  without  financial  interest.  Box 
875.  Broadcasting. 

Good  announcer — P.  O.  Box  104,  Forest 
Lake,  Minnesota. 


Situations  Wanted  (Con'td.) 

Position    as   station   manager.    15  yes 
radio    experience.    5    years    in  executi 
position   with   NBC.   Age   37.  Family, 
present  employed  as  Station  Manager.  B 
869,  Broadcasting. 

Attention :    Advertising  executive 
successful  sales  record  on  network  stati 
interested   in   job  as   advertising  manag 
or  salesman  with  progressive  station.  B 
877,  Broadcasting. 

Broadcast  station  operator.  Special  tra 
ing.  8  years  radio  service  engineer.  M; 
ried.  Small  station  preferred.  Can  co 
transradio  code.  Best  references.  Wr 
Box  876.  Broadcasting. 

Radio  operator  with  first  class  telegr 
and  first  class  telephone  willing  to  acc< 
position   in   tropics.   Tom   Banks,  752 
lumbus  Avenue,  New  York. 

New  York  announcer,  thoroughly  expc 
enced.  Handles  production,  continuity,  d 
matics.  publicity.  Anywhere.  Referenc 
Box  880,  Broadcasting.  i 

Sports  and  news  announcer.  Three  ye: 
of  specialization  in  baseball,  racing,  boxi 
and  football.  Now  employed  but  desf' 
change.  Box  881.  BROADCASTING.  

Employed    licensed    engineer    d  e  s  i  r 
change.  Transmitter,  control  room  and 
curate  transradio.  Box  883.  Broadcasti 

Operator,  both  licenses,  RCA  graduate 
years  amateur  experience-  Box  884,  Bro 

CASTING. 

ANNOUNCER,  special  features,  spo 
MC,  young,  ambitious,  sober,  experiem 
Go  anywhere.  Box  885.  Broadcasting. 

Wanted  position  as  announcer  continv  |^ 
writer.    Sample  of   continuity   and  rec 
on  request.  Box  872.  Broadcasting. 
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For  Sale 


FOR  SALE — 100  watt  full  time  stat 
in  southern  city  of  28.500.  Exception: 
low  price  for  quick  disposal,  write  for  p 
ticulars.  Box  874.  Broadcasting. 


Exceptional  opportunity  to  purchase  i 
established  broadcasting  stations  located 
California.  Terms  cash.  Present  mana 
ment  will  remain  if  desired.  Reply  in  c 
fidence  to  Box  868,  Broadcasting. 

For  Rent — Equipment 


Approved  equipment.  RCA  TMV-7 
field  strength  measuring  unit  (ne 
direct  reading ;  Estiline  Angus  Autom 
Recorder  for  fading  on  distant  static 
G.  R.  radio  frequency  bridge  ;  radio  osc; 
tors.  etc.  Reasonable  rental.  Allied 
search  Laboratories.  260  East  161st  Str 
New  York  City. 
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A  New  Improved  Radio  Oudine  Map 


(To  be  published  in  1938  Yearbook  Number 
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Shows  location  of  all  U.  S.  and  Ca- 
nadian stations. 

Outlines  and  names  each  county, 
state  and  province. 

Shows  symbols  indicating  number  of 
stations  per  city. 

Reverse  side  shows  each  station  by 
state,  city,  call  letter,  frequency  and 
power. 

Shows  time  zones. 
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/Coincident  with  its  1938  Yearbook  Number,  BROADCASTING  publishes 
^"'^  a  new,  improved  and  larger  (31x21^/^  inches)  Radio  Outline  Map  of  the 
United  States  and  Canada,  showing  the  location  of  all  broadcasting  stations.  Shown 
also  are  county  outlines,  time  zones  and  the  number  of  stations  in  each  city.  The  re- 
verse side  of  the  map  carries  a  complete  log  of  U.  S.  and  Canadian  broadcast  sta- 
tions, alphabetically  by  state,  city,  and  call  letters,  with  frequencies  and  powers  shown. 
Printed  on  white  ledger  paper  that  permit}  the  use  of  ink. 
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Missionary  Force 
Formed  by  ASCAP 

Field  Crew  to  Tour  Nation  in 
Effort  to  Unify  Policies 

TO  AID  in  establishing  a  consis- 
tent policy  of  licensing  throughout 
the  country,  ASCAP  has  formed  a 
field  force  which  will  travel  from 
territoi-y  to  territory,  studying  con- 
ditions and  suggesting  changes  nec- 
essary to  bring  each  area  in  line 
with  a  uniform  national  policy. 
Richard  Powers  has  been  named 
director  of  this  field  force,  which 
also  includes  John  Hammett  and 
Larry  Schlums. 

Explaining  the  work  of  the  new 
unit,  John  G.  Paine,  general  man- 
ager of  ASCAP,  said  the  organiza- 
tion has  a  number  of  "direct"  of- 
fices which  are  operated  by  ASCAP 
employes  and  also  a  number  of 
"representative"  offices  maintained 
by  attorneys  who  have  been  given 
administration  of  specific  terri- 
tories. It  is  to  bring  the  represen- 
tatives' soraewhat  varied  modes  of 
action  into  conformity  with  that  of 
the  direct  offices  and  to  change 
their  licensing  practice  from  a  legal 
to  a  sales  approach  that  the  field 
force  has  been  set  up,  he  said. 

Board  of  directors  of  ASCAP 
will  remain  the  same  for  1938  as  it 
was  in  1937,  all  members  whose 
terms  expired  having  been  re-elect- 
ed at  the  board's  first  meeting  this 
year,  on  Jan.  20. 

Frank  J.  Wideman,  attorney  of 
Washington  and  West  Palm  Beach, 
Fla.,  has  been  retained  by  ASCAP 
to  file  suit  against  the  State  of 
Florida,  testing  the  constitution- 
ality of  the  anti-ASCAP  statute 
there.  E.  C.  Mills,  ASCAP  chair- 
man, left  New  York  for  Florida 
•Jan.  23. 


WD  AS  Disc  Ruling  Seen  Inconclusive 

(Continued  from  page  15) 
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desiring  to  purchase  does  not  consti- 
tute such  "publication"  or  "dedica- 
tion" of  the  particular  rendition  as 
will  prevent  the  recording  artists  from 
limiting  the  use  to  which  the  record 
may  be  put;  and  (3)  that  under  the 
facts  disclosed  by  the  evidence,  the 
plaintiff  was  entitled  to  relief  on  the 
ground  of  unfair  competition.  Judge 
Linn  concurred  in  the  main  opinion 
only  on  the  ground  of  unfair  compe- 
tition, apparently  rejecting  the  theory 
of  a  property  interest  in  the  artists, 
while  Judge  Maxey  rejected  the  main 
opinion  and  based  his  conclusions  on 
a  "right  to  privacy." 

The  decision  must  be  viewed  in  the 
light  of  the  facts  disclosed  by  the  evi- 
dence. 

1.  The  broadcast  of  the  records  was 
introduced  by  an  announcement  to  the 
effect  that  the  records  were  the  re- 
cordings of  Fred  Waring.  The  station 
thereby  acquired  such  benefit  as  at- 
tached to  the  use  of  his  name. 

2.  The  uncontradicted  evidence 
showed  Fred  Waring  and  his  musi- 
cians, including  all  members  of  his 
staff,  to  be  of  such  unique  genius  that 
their  interpretations  of  musical  com- 
positions are  in  the  realm  of  inde- 
pendent works  of  art  which  can  be 
distinguished  by  ear  as  Fred  Waring 
performances. 

The  court  recognized  the  property 
right  only  in  one  who  could  "elevate 
interpretations  to  the  realm  of  inde- 
pendent works  of  art."'  This  is  en- 
tirely different  from  saying  that  any 
recorded  performance  vests  an  enforce- 
able property  right  in  the  performing 
artists.  In  fact,  the  court  was  careful 
to  point  out  "that  the  ordinary  mu- 
sician does  nothing  more  than  render 
articulate  the  silent  composition  of 
the  author."  Unless  this  unique  qual- 
ity is  present  and  demonstrated,  the 
property  right  does  not  exist  and  the 
question  of  the  loss  of  the  right  by 
publication  cannot  arise. 

Rights  Given  by  Law 

In  the  first  part  of  its  opinion,  the 
court  says  that  Waring  could  not  pro- 
tect his  projserty  right  under  existing 
copyright  laws — that  "the  creator  of 
such  a  work  may  protect  his  property 
rights  therein,  but  the  statute  does 
not  recognize  any  right  of  a  perform- 
ing artist  in  his  interpretative  rendi- 
tion of  a  musical  composition."  It  then 
proceeds  to  look  to  the  common  law. 
The  opinion  points  out  "that  the 
rights  given  by  the  act  (copyright 
act)  supersede  those  of  the  common 
Jaw  so  far  as  the  act  applies"  and 
that  "the  law  has  never  considered  it 
necessary  for  the  establishment  of 
property  rights  in  intellectual  or  ar- 
tistic production  that  the  entire  ulti- 
mate product  should  be  the  work  of  a 
single  creator ;  such  rights  may  be 
acquired  by  one  who  perfects  the  orig- 
inal work  or  substantially  adds  to  it 
in  some  manner."  Certain  cases  cited 
in  the  opinion  are  glossed  over  with 
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the  Statement  that  "the  rights  sought 
to  be  reserved  after  publication  could 
have  been  protected  by  copyright  of 
the  work  under  the  statute,  and  there- 
fore there  was  no  real  need  for  equit- 
able relief."  The  United  States  rule  is 
that  common  law  rights  in  literary 
property  do  not  survive  publication, 
but  merely  protect  the  creator  prior 
to  publication. 

From  the  foregoing  statements  in 
the  opinion,  it  seems  clear  that  the 
Court  invoked  the  protection  of  equity 
only  because  it  was  of  the  opinion 
that  Fred  Waring  could  not  obtain 
protection  under  the  United  States 
copyright  laws  against  unauthorized 
use  of  the  musical  interpretations 
which  he  had  raised  into  the  realm  of 
independent  works  of  art.  Such  being 
the  case,  it  impresses  me  that  the 
court  labored  under  a  misapprehen- 
sion of  fact  and  law.  Waring  "could 
have  been  protected  by  copyright  of 
the  work  under  the  statute,  and  there- 
fore there  was  no  real  need  for  equit- 
able relief."  It  does  not  appear  that 
consideration  was  given  to  the  fact 
that  an  orchestra,  even  such  a  noted 
one  as  Fred  Waring's,  performs  its 
interpretations  from  a  special  written 
arrangement  prepared  for  the  purpose 
and  that  this  is  subject  to  statutory 
copyright  protection. 

Confusion  Over  Rights 

The  opinion  seems  tn  assume  that 
the  unique  rendition  results  from  some 
instinctive  quality  of  the  musicians. 
If  the  various  parts  were  improvised 
liy  the  musicians  at  the  time  of  the 
final  performance,  then  there  would 
l)e  reason  for  the  court's  conclusions. 
But  this  was  not  tlie  case.  The  re- 
corded arrangements  in  controversy 
were  principally  the  work  of  Charles 
Henderson,  a  member  of  Waring's 
organization.  Waring  testified  that 
his  usual  procedure  as  an  interpreta- 
tive artist  was  to  make  special  arrange- 
ments, committed  to  scores  wliich  were 
distributed  to  the  musicians  for  re- 
hearsal. He  had  a  verbal  license  from 
the  copyright  owner  of  the  original 
compositions  to  make  the  special  ar- 
rangements. These  special  arrange- 
ments represented  the  unique  genius 
of  Fred  Waring  and  his  organization. 
They  were  "writings"  subject  to  the 
protection  of  the  United  States  cojjy- 
right  laws  and  Fred  Waring  could 
have  obtained  a  copyright  which 
would  include  the  exclusive  right  to 
perform  publicly  for  profit.  Had  he 
acquired  this  protection,  public  per- 
formance by  others,  either  through  the 
medium  of  phonograph  records  or  live 
talent,  could  not  lawfully  take  place 
without  his  consent.  But  he  did  not 
see  fit  to  do  so.  On  the  contrary,  he 
attempted  to  copyright  a  disc  and  this 
fact  in  addition  to  admissions  by  the 
defendant's  attorneys  seems  to  have 
misled  the  court  into  a  belief  that 
no  avenue  of  protection  was  afforded 
him  by  the  copyright  statute. 

Unfair  competition  is  the  culminat- 
ing basis  upon  which  the  court  rests 
its  decision.  It  appears  from  the  tes- 
timony that  Waring  ceased  to  make 
phonograjjh  records  because  of  a  detri- 
mental effect  upon  his  radio  income 
as  a  result  of  records  being  performe'' 
in  competition  with  him.  It  may  well 
be  that  if  Waring's  name  had  not  been 
used  in  conjunction  with  the  broad- 
casts or  if  the  protection  available  to 
him  under  the  copyright  statute  ha  I 
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not  been  overlooked,  the  court  migl 
have  taken  a  different  view  of  th 
situation.  More  studied  considerati< 
might  have  been  given  to  the  well  t-- 
tablished  principles  involved  in  th 
long  line  of  Federal  decisions  whici 
hold  attempted  limitations  upon  th' 
use  a  purchaser  may  make  of  an  ar 
tide  offered  for  sale  to  be  contrar. 
to  public  policy  and  void.  More  con 
sideration  might  have  been  given  ti 
possible  restraints  of  trade  involved. 

It  is  hoped  the  foregoing  comments 
will  give  you  some  idea  of  the  limita- 
tions of  the  WDAS  decision  and  the 
possibility  that  other  courts  may  re- 
fuse to  adopt  its  theory. 


McDonald,  ZenithRadio, 

Gives  Television  Warning! 

coMDR.  E.  F.  Mcdonald  Jr.," 

president  of  the  Zenith  Radio  Corp., 
Chicago,  in  a  speech  over  CBS  dur- 
ing the  Zenith  Foundation  program 
Jan.  23,  said  that  television  is  just 
around  the  corner — but  for  stock 
salesmen  only.  In  his  sneech  he 
said:  "My  own  conclusions  on  the 
status  of  television  are  naturally 
based  on  the  closest  possible  asso-^ 
ciation  with  the  radio  industry  and-' 
the  technical  findings  of  our  owm. 
television  engineers.  Television  is^ 
just  around  the  corner,  but  only 
for  stock  salesmen  and  deluded  in- 
vestors who  believe  these  salesmen- 
when  they  say  that  television  will 
soon  be  in  every  home.  It  is  timdi 
the  public  is  told  the  truth.  Tele- 
vision is  coming,  but  serious  tech- 
nical and  economic  difficulties  are 
delaying  its  introduction." 

Comdr.  McDonald's  firm  is  am 
applicant  before  the  FCC  for  ex- 
perimental television  wave  facili- 
ties, the  firm  at  one  time  also  oper-! 
ated  a  broadcasting  station  in  Chi- 
cago. In  his  speech  he  predicted- 
that  television  would  probably  find 
its  first  application  over  telephone 
wires.  He  said:  "As  television  now 
stands,  2,000  transmitters  would  be 
needed  to  give  adequate  coverage 
of  the  United  States,  and  to  wire 
them  together  as  radio  stations  are 
now  joined  would  require  9,00C 
miles  of  special  cable  plus  an  ap-, 
proximate  cost  of  one  dollar  a  foot: 
for  installation,  or  nearly  one  bil- 
lion dollars.  Television  is  likely  to 
find  its  first  application  over  tele- 
phone wires  instead  of  by  means 
of  wireless  television  transmitters 
The  AT&T  subsidiaries  are  having, 
television  privileges  included  in 
their  franchises.  Television  is  com- 
ing, but  it  is  not  "just  around  th^ 
corner". 


Philip  Morris  Auditions 

PHILIP  MORRIS  &  Co.,  New 
York  (Philip  Morris  cigarettes) 
may  add  a  third  network  show. 
Biow  Co.,  New  York,  agency  ir 
charge,  is  now  auditioning  severa: 
possible  shows,  to  be  placed  prob- 
ably on  either  the  NBC-Blue  oi 
Mutual  networks.  Present  programs, 
are  on  NBC-Red  and  CBS. 


ATLAS  RADIO  Corp.,  New  York 
has  announced  that  Stuart  F.  Doyle's 
Fidelity  Radio  Ltd.,  Sydney,  Aus 
tralia,  will  produce  transcribed  pro 
grams  along  the  lines  of  Atlas,  to  b« 
distributed  in  this  country  by  Atlas 
Primarily  a  radio  distributing  com 
pany.  Fidelity  has  been  experimentini: 
with  transcribed  shows,  and  couductei 
a  test  campaign  in  Australasia  before 
signing  the  five-year  agreement  with 
Atlas  to  distribute  their  program^ 
there. 


WGL.  Fort  AVayne,  Ind.,  began  op- 
eration with  increased  day  power  of 
2.50  watts  on  .Tan.  29,  continuing  with 
100  watts  at  night.  It  operates  in 
conjunction  with  WOWO,  10,000  watt 
Westinghouse  station  in  Fort  Wayne., 
and  is  an  NBC  outlet. 
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we  AT.  Philadelphia,  announces  that 
irs  new    high-frequency  experimental 
innismitter,    W3XIR,    will    be  com- 
i.leted   by   Feb.   15.    Installed  under 
the   supervision   of  .John   G.  Leitch, 
lAVCAU  technical  supervisor,  atop  the 
jlliKi  Walnut  St.  building,  the  station, 
'will  operate  with  100  watts  on  31.(5. 
i|85.6,  38.6,  or  41  mc. 
[WKBN.  Youngstown.   O..  announces 
Ithat  its  new  transmitting  equipment 
is  in  operation,  consisting  of  a  3.50- 
foot  vertical  Truscou  radiator  and  new 
!iRCA  speech  input  apparatus.  Plans 
[are  under  way  for  the  reliuilding  of 

I jits  downtown  studios. 
(KDYL,  Salt  Lake  City,  has  installed 
iia  duplicate  control  room  with  auxi- 
ajliary  turntables  in  addition  to  a  WE 
;;i!2.3-A  speech  input  system  under  the 
^'supervision  of  John  M.  Baldwin,  chief 
engineer.   A  complete  call  system 
throughout  KDYL's  departmental  of- 
tiees  has  also  been  installed. 

,  BROCK -FORSYTHE  Co.,  Chicago, 
,  Di  idwestern  representative  of  the 
Presto  Recording  Corp.,   New  York, 
has  moved  from  20  E.  Jackson  Blvd. 
;  vlo  larger  quarters  at  .540  N.  Michigan 
Ave.  The  firm  handles  broadcast  equip- 
:  T  iiient   of   American  Communications. 
,  N'ew  York. 

CHARLES  K.  MARSHALL  has  been 
jjipointed  western  representative  of 
Collins  Radio  Co.,  Cedar  Rapids,  la.. 
'i|uipment  manufacturers,  and  has  es- 

i  :ablished  offices  at  6521  Wilshire 
iBIvd..  Los  Angeles.  Concern  has  sold 

^V'ollins  remote  amplifiers  to  KFAC, 

JLiOS  Angeles,  and  KDON,  Monterey, 

ipal. 

iCJNIVERSAL  MICROPHONE  Co., 
ilnglewood,  Cal..  has  sold  one  of  its 
)|iew  portable  model  recording  ma- 
,  :-hines  to  Radio  Industrial  de  Mexico. 

Mexico  City,  and  to  the  Inter-Mouu- 
^j:ain  Clinic,  Salt  Lake  City.  Universal 

Is  offering  a  short  factory  course  of  in- 
yi'truction  to  owners  of  its  school  and 
■  ■I'llege  recording  machines. 

.1^^'FIL.  Philadelphia,  has  purchased 
[in  RCA  type  1-DA,  1,000  watt 
'p  roadcast  transmitter,  contingent 
%pon  a  construction  permit  being 
('iTanted  by  the  I^CC.  KFAM.  St. 
Cloud,  Minn.,  local  scheduled  to  start 
\pril  1,  has  purchased  a  2.50-G,  2.50 

.  .  vatt  RCA  transmitter  along  with 
peeeh  input  equipment,  also  contin- 

,  'rent  upon  FCC  approval. 

.!  THE  new  a.static  Type  G.  grip-to- 
alk  microphone  desk  stand,  designed 
IT  airway  ground  station.s,  intercom- 
nunication  systems  and  amateur  radio 
iperators,    is    equipped    with    a  bar 
i  ictuated  multiple  contact  switch  and 
(  :^>cket  connector  to  fit  any  Astatic 
I  ^ystal  Microphone,  including  Model 
i  r-3.  D-104.  K-2  and  D-2.  The  switch 
lutomatically  operates  under  10  ounce 
iressure   on    the   grip   which  moves 
Illy  1/16  of  an  inch  to  work  a  relay 
: ;  nd  cut  in  the  microphone.  This  stand 
fJ«  81/i"  high   with   a  5%"  diameter 
ij'ase    and    weighs    1%    pounds.  The 
jiiandle  is  finished  in   heavy  chrome 
i.ilate  and  the  base  black.  Additional 
Information  may  be  secured  from  the 
jMtatic  Microphone  Laboratory  Inc.. 
(roungstown,  O. 
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WINDSTOR  M— On  a  Kansas 
prairie  damaged  the  plane  owned 
by  Charles  C.  Theis,  president  of 
KANS,  Wichita.  Herb  Hollister, 
KANS  manager,  was  flying  Mr. 
Theis  and  party  to  Colorado 
Springs  when  they  dropped  down 
on  the  Theis  ranch  for  an  inspec- 
tion tour.  While  they  were  gone 
from  the  plane  there  came  a  dust 
storm. 


Saved  the  Day 

AN  80-MINUTE  power  line 
failure  at  KSFO,  San  Fran- 
cisco, Jan.  14  didn't  cost  the 
station  loss  of  revenue,  be- 
cause of  the  efficient  emer- 
gency plant.  Despite  the 
power  failure,  KSFO  con- 
tinued to  operate,  losing  only 
40  seconds,  the  time  required 
for  the  automatic  apparatus 
to  cut  in  the  emergency  gen- 
erators, which  provide  full 
power  for  the  transmitter, 
the  building  and  the  tower 
lighting.  KSFO  is  the  only 
station  so  equipped  on  the  Pa- 
cific Coast,  according  to  Man- 
ager Phil  Lasky. 
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.  .  With  Your  Copies  of 
BROADCASTING  ? 

Unfortunately,  copies  of  BROAD- 
CASTING do  get  misplaced.  Espe- 
cially around  a  busy  office^— when 
you  need  them  most.  Remember 
when  that  happened  to  you  ?  But  the 
remedy  is  simple.  Just  order  one  of 
the  new,  specially  constructed  bind- 
ers, large  enough  to  accommodate 
every   issue   throughout   the  year. 

$2.50  POSTPAID 

Your    name    in    gold    25c  extra 
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in  this 


Studio  by 

JOHNS-MANVILLE 


•  Perfect  acoustical  background  in  this  WABC 
Studio  assured  by  J-M  Sound-Control  Materials. 

TODAY,  sensitive  microphones  pick  up  every 
stray  sound,  every  tonal  distortion.  Only 
proper  studio  acoustics  can  keep  these  annoy- 
ances off  the  air. 

To  create  and  to  safeguard  high-fidelity  re- 
production, stations  from  coast  to  coast  have 
called  upon  Johns-Manville  .  .  .  not  merely  for 
sound-control  materials,  but,  even  more  impor- 
tant, for  the  acoustical-engineering  service  that 
assures  an  effective,  economical,  permanent  solu- 
tion to  the  problem. 

Whether  your  studios  are  old  or  nev^^,  large  or 
small,  it  w^ill  pay  you  to  get  complete  details  on 
J-M  Acoustical-Engineering  Service.  Write  Johns- 
Manville,  22  East  40th  St.,  N.  Y.  C. 


Uohns-iyianville 

SOUND- CONTROL  MATERIALS  AND 
ACOUSTICAL-  ENGI NEERING  SERVJCr 


February  1,  1938  •  Page  79 


ACTIONS   OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 


JANUARY  14  TO  JANUARY  28,  INCLUSIVE 


Decisions  .  .  . 


JANUARY  14 
APPLICATIONS  GRANTED— NEW,  N. 
B.  Egeland,  Ft.  Dodge,  la.,  take  deposi- 
tions in  Iowa ;  NEW,  Burlington  Brdcstg. 
Co.,  Burlington,  la.,  take  depositions  at  Bur- 
lington, la.  ;  KPRC,  Houston,  extension 
temp.  auth.  5  kw  N  to  2-17-38 ;  WLAW, 
Lawrence,  license  for  CP ;  KVOX,  Moore- 
head,  Minn.,  license  for  CP  ;  WSAL,  Salis- 
bury, Md..  license  for  CP  :  KRBA,  Lufkin, 
Tex.,  mod.  CP  trans.,  studio  sites,  new 
equip.,  radiator ;  WGVA,  Indianapolis, 
mod.  CP  re  equip.,  radiator ;  WBCM,  Bay 
City,  Mich.,  CP  new  trans.  ;  KINY,  Ju- 
neau, Alaska,  mod.  CP  re  trans.,  equip., 
radiator ;  WABY,  Albany,  N.  Y.,  license 
for  CP  increase  D  to  250  w  ;  WRBL,  Co- 
lumbus, Ga.,  mod.  license  to  Columbus 
Brdcstg.  Co. 

JANUARY  13 

WAAW,  Omaha — Granted  temp.  auth. 
operate   5 :45-6    a.  m. 

ORAL  ARGUMENTS  GRANTED— Ex. 
Rep.  1-387,  Johnson  City  Brdcstg.  Co., 
Johnson  City,  Tenn.  :  Ex.  Rep.  1-389,  Knox- 
ville  Brdcstg.  Co.,  Knoxville,  and  Richard 
M.  Casto,  Johnson  City ;  Ex.  Rep.  1-523, 
United  Theatres  Inc.,  San  Juan,  P.  R. 

JANUARY  17 

MISCELLANEOUS— KYOS,  Merced, 
Cal.,  granted  order  take  depositions ; 
KFEL,  Denver,  granted  pet.  intervene 
Scripps-Howard  applic.  in  Denver  ;  WGAN, 
Portland,  Me.,  granted  continuance  hear- 
ing; NEW,  Clinton  Brdcstg.  Corp.,  Clin- 
ton, la.,  granted  pet.  accept  apptnrance, 
take  depositions  ;  KROC,  Ro^heJte^,  Minn., 
denied  request  retain  original  hearing  date ; 
WESG,  Ithaca,  granted  indef.  continuance 
hearing  for  mod.  license;  NEW,  I'our 
Lakes  Brdcstg.  Co.,  Madison,  Wis.,  granted 
indef.  continuance  hearing ;  NEW,  Bre- 
nau  College.  Gainesville,  Ga.,  denie<l  as  in 
default;  KGGC,  San  Francisco,  dismissed 
at  applicant's  request  applic.  mod.  CP ; 
NEW,  James  Weiland,  New  Bern,  N.  C, 
denied  as  in  default. 

JANUARY  18 

MISCELLANEOUS  —  Greater  Green- 
wood Brdcstg.  Station,  Greenwood.  S.  C, 
granted  petition  intervene  applic.  W.  A. 
Bamette ;  KMO,  Tacoma,  granted  peti- 
tion intervene  applic.  Michael  J.  Mingo ; 
NEW,  Harry  M.  Ayers,  Anniston,  Ala., 
granted  auth.  take  depositions ;  NEW, 
W.  A.  Barnette,  Greenwood,  S.  C,  grant- 
ed auth.  intervene  applic.  Greater  Green- 
wood Brdcstg.  Station  ;  NEW,  Clinton 
Brdcstg.  Co.,  Clinton,  la.,  granted  re- 
quest extend  time  to  file  answer ;  NEW, 
Capper  Pub.  Inc.,  denied  pet.  to  trans- 
fer control  KCKN  and  WIBW  control 
without  hearing. 

SET  FOR  HEARING— WBRY,  Water- 
bury,  Conn.,  CP  increase  1  to  5  kw; 
WTAD,  Quincy,  III.,  CP  amended  to 
move  trans.,  directional  antenna,  change 
to  unl.  ;  WMBG,  Richmond,  Va.,  CP  amend- 
ed from  500  w  to  1  kw  5  kw.  D  direc- 
tional;  WKBN,  Youngstown,  mod.  CP 
directional  antenna,  increase  to  unl.  ; 
WEMP,  Milwaukee,  mod.  license  to  100 
w  unl.  ;  WBEN,  Buffalo,  mod.  license  N 
1  to  5  kw ;  NEW,  Cuyahoga  Valley  Brd- 
cstg. Co.,  Cleveland,  CP  1500  kc  100  w 
D  ;  NEW,  Fredericksburg  Brdcstg.  Corp., 
Fredericksburg,  Va.,  CP  1200  kc  250  w 
D ;  NEW,  McComb  Brdcstg.  Corp.,  Me- 
Comb,  Miss.,  CP  1200  kc  100  w  D  :  NEW, 
Chester  Howard  &  Clarence  Berger,  Wal- 
lace. Id.,  CP  1420  kc  100  w  250  w  D  unl. 

JANUARY  19 

KPOF,  Denver — Granted  mod.  license 
to  1  kw. 

NEW,  Richard  Field  Lewis,  Oakland, 
Cal.— Denied  CP  1160  kc  1  kw  D. 

NEW.  Galesburg  Brdcstg  Co.,  Gales- 
burg,  m. — Granted  CP  1500  kc  250  w  D. 

KXA,  Seattle  —  Granted  CP  change 
equip.,  move  trans.,  increase  250  w  500  w 
D  to  1  kw  ltd. 

JANTJARY  21 

WMAS,  Springfield.  Mass.  —  Granted 
license  for  CP  change  trans.,  studio  sites, 
new  equip. 

WPTF,  Raleigh,  N.  C— Granted  exten- 
sion exp.  auth.  5  kw  LS-KPO  to  11  p.  m. 

WWL,  New  Orleans — Granted  extension 
exp.  auth.  10  kw  to  8-1-38. 

WBBM,  Chicago,  and  KFAB,  Lincoln 
— Extension  exp.  auth.  synchronize. 

WFIL,  Philadelphia — Granted  extension 
temp.  auth.  1  kw  N. 

WWJ,  Detroit — Granted  extension  temp, 
auth.   5  kw. 

WFLA,  Clearwater,  Fla. — Granted  ex- 
tension temp.  auth.  close  Clearwater  stu- 
dios. 

SET  FOR  HEARING — WLW,  Cincin- 
nati, extension  exp.  auth.  500  kw ;  KTDC, 
Austin.  Tex.,  mod.  CP  extend  completion. 


JANUARY  24 

NEW.  L.  B.  McCormick,  Greenville,  N. 
C,  granted  auth.  take  depositions ;  NEW, 
Amarillo,  Tex.,  granted  auth.  take  deposi- 
tions ;  NEW,  Jonas  Weiland,  Kinston,  N. 
C,  dismissed  at  applic.  request  petition  for 
CP  new  station  1500  kc  100  w  D ;  NEW, 
Scripps-Howard  Radio  Inc.,  Denver,  dis- 
missed at  applic.  request  petition  CP  636 
kc  1  kw  unl.  ;  WCAO,  Baltimore,  granted 
temp.  auth.  1  kw  N  to  counteract  interfer- 
ence from  CMQ,  Cuba;  NEW,  Santo  Sot- 
tile,  Charleston,  S.  C,  granted  pet.  with- 
draw applic.  without  prejudice  for  new 
station  1200  kc  100  w  250  w  D  unl. 

WJAR,  Providence — Granted  pet.  inter- 
vene applic.  Pawtucket  Brdcstg.  Co. 

NEW,  Great  Western  Brdcstg.  Co., 
Omaha — Granted  waiver  Rule  104.6  and  ac- 
cepted appearance  re  applic.  new  station. 

JANUARY  25 

MISCELLANEOUS  — NEW,  Cheyen"ne 
Radio  Corp.,  Cheyenne,  Wyo.,  denied  pet. 
consolidate  Paul  R.  Heitmeyer,  Frontier 
Brdcstg.  Co.  and  Cheyenne  Radio  Corp.  ; 
NEW,  Frontier  Brdcstg.  Co.,  Cheyenne,  de- 
nied further  argument  on  Heitmeyer  ap- 
plic. etc.,  reargument  continued  indefinite- 
ly ;  NEW,  Paul  R.  Heitmeyer,  Cheyenne, 
dismissed  motion  to  dismiss  and  deny  pet. 
Cheyenne  Radio  Corp  and  F  r  on  t  i  e  r 
Brdcstg.  Co.  ;  WGCM,  Mississippi  City, 
granted  with  prejudice  request  withdraw 
applic.  move  to  Mobile  etc.  ;  NEW,  Bur- 
lington Bdcstg.  Co.,  Burlington,  la.,  grant- 
ed request  amend  order ;  NEW,  granted 
pet.  intervene  applic.  Colo.  Radio  Corp. 
CP  630  kc  1  kw  unl  ,  and  applic.  Eugene 
P.  O'Fallon,  Denver,  CP  920  kc  1  kw  unl. 

JANUARY  26 

KSOO,  Sioux  Falls,  S.  D.— Granted  in- 
crease power  2V.  to  5  kw. 

NEW,  WDRC  Inc.,  Hartford— Granted 
amended  CP  high  freq.  1  kw. 

SET  FOR  HEARING — NEW,  P.  W. 
Spencer,  Rock  Hill,  S.  C.,  CP  1500  kc  100 
w  D;  NEW,  Cuyahoga  Valley  Brdcstg.  Co., 
Warren,  O.,  CP  1200  kc  100  w  unl. ; 
WHBF.  Rock  Island,  111.,  CP  amended  to 
1240  kc  1  kw  unl.  directional  N ;  NEW, 
King-Trendle  Brdcstg.  Corp.,  P  o  n  t  i  a  c, 
Mich.,  CP  amended  to  1440  kc  250  w  unl. 

MISCELLANEOUS— WOV,  New  York, 
retired  to  closed  files  CP  granted  12-8-36 ; 
WKBB,  Dubuque,  la.,  granted  extension  to 
2-7-38  to  file  applic.  mod.  CP  move  trans.. 


studio ;  WRTD,  Richmond,  Va.,  reconsid- 
ered and  granted  applic.  assign,  license  to 
Times-Dispatch  Radio  Corp.  ;  NEW,  Thumb 
Brdcstg.  Co.,  Sandusky,  Mich.,  denied  re- 
quest withhold  decision  on  applic.  Port 
Huron  Brdcstg.  Co.,  and  applic.  W.  W. 
Ottaway,  Port  Huron ;  WSAN,  WCBA. 
Allentown,  Pa.,  denied  joint  pet.  reconsid. 
action  4-27-37  setting  for  hearing  applic. 
renewal  and  grant  same  without  hearing. 

JANUARY  26 

NEW,  Hickory  Brdcstg.  Co.,  Hickory,  N. 
C. — Denied  CP  1370  kc  100  w  D. 

WMBH,  Joplin,  Mo.— Denied  CP  change 
1420  kc  100  w  250  w  LS  unl.  to  1380 
kc   500   w  unl. 

WBOW,  Terre  Haute,  Ind. — Denied  CP 
change  1310  kc  100  w  250  LS  unl.  to  1290 
kc  500  w  1  kw  LS  unl. 

NEW,  Broward  Brdcstg  Co.,  Ft.  Laud- 
erdale, Fla. — Denied  as  in  default  applic. 
CP  1370  kc  100  w  250  w  LS  unl. 

NEW,  Harold  H.  Thoms,  d/b  Asheville 
Daily  News,  Asheville,  N.  C. — Denied  CP 
1370  ke  100  w  unl. 

MISCELLANEOUS  — NEW,  Monocacy 
Brdcstg.  Co.,  Rockville,  Md.,  granted  con- 
tinuance hearing  3  months;  NEw,  Un.<jii- 
Tribune  Brdcstg.  Co.,  San  Diego,  Cal., 
granted  continuance  hearing  4  months ; 
NEW,  State  Brdcstg.  Corp.,  Gretna,  La., 
granted  continuance  hearing  3  months ; 
NEW,  Kathryn  B.  Gosselin,  Aurora,  111., 
granted  waiver  Rule  104.6  and  accepted 
appearance,  continue  hearing  30  days ; 
WCAM,  Camden,  N.  J.,  granted  auth.  in- 
tervene applic.  Hal  Brdcstg.  Co. ;  NEW, 
Ben  S.  McGlashan,  Los  Angeles,  granted 
continuance  applic.  relay  station  ;  WPEN, 
WRAN,  Philadelphia,  granted  30  more  days 
to  comply  with  order  11-9-37  ;  WPEN, 
Philadelphia,  granted  extension  temp.  auth. 
1  kw  N  to  counteract  interference ;  WMBQ, 
Brooklyn,  granted  extension  temp.  auth. 
for  Joseph  Husid,  receiver,  to  operate  sta- 
tion. 

JANUARY  28 
Yankee   Network,    Boston  —  Granted  li- 
cense  for   CP   move   facsimile   station  to 
Mt.  Washington,  N.  H. 

Examiners'  Reports  .  .  . 

WSAY,  Rochester— Chief  Examiner  Ar- 
nold recommended  (1-558)  that  applic.  in- 
crease 100  w  D  to  100  w  250  w  LS  unl. 
be  granted. 


COAXIAL  OBSERVERS— Sound  motion  pictures,  240  lines,  24  frames 
per  second,  were  transmitted  and  received  recently  over  a  test  cable 
at  Bell  Telephone  Laboratories,  New  York.  Fidelity  was  said  to  be 
comparable  to  that  in  motion  picture  theatres.  Attending  the  demon- 
stration were:  Bottom  row  (1  to  r) — Ed  Cohan,  CBS  engineering  direc- 
tor; E.  F.  Murphy,  Graybar;  Franklin  B.  Huntington,  Poor  Richard 
Club;  E.  B.  Heeseler,  editor.  Universal  Commerce;  0.  M.  Glunt,  Gray- 
bar; A.  J.  Eaves,  Graybar;  P.  C.  Goldmark,  CBS  television  director. 
In  back  row — J.  M.  Lamarque,  Graybar;  William  McGaughey,  Western 
Electric;  Frank  Meyer,  Penn  York  Supply;  Frank  Stahl,  Graybar;  E. 
J.  Quinby,  Western  Electric;  W.  J.  Drury,  Graybar;  Beverly  Dudley, 
associate  editor,  Electronics;  G.  E.  Cullinan,  Graybar;  Alfred  McCosker, 
president  of  WOR,  chairman  of  MBS;  E.  A.  Hawkins,  Graybar;  Jack  R. 
Poppele,  WOR  chief  engineer;  Max  B.  Cook,  Scripps-Howard;  W.  B. 
DeForest,  Graybar  (at  top);  Jack  Howard,  president  of  Scripps-Howard; 
L.  W.  Lowman,  CBS  vice-president. 


KGAR,  Tucson,  Ariz. — Examiner  Seward 
recommended  (1-559)  that  applic.  CP 
change  1370  kc  100  w  250  w  LS  unl.  to 
1340    kc    250    w    unl.  be  denied. 

WAAB,  Boston — Examiner  Dalberg  rec- 
ommended (1-560)  that  applic.  mod.  license 
N  to  1  kw  be  granted. 

WEED,  Rocky  Mount,  N.  C. — Examiner 
Bramhall  recommended  (1-561)  that  ap- 
plic. change  1420  kc  100  w  250  w  L£. 
unl.  D  sh-WCHV  N  to  1240  kc  500  w  unl., 
directional  N,  be  granted. 

NEW,  Fred  M.  Weil,  Grand  Coulee 
Wash. — Examiner  Seward  recommendeo 
(1-562)  that  applic.  CP  1420  kc  100  v, 
250  w  LS  unl.  be  denied. 

W3XAU,  Newton  Square,  Pa. — Examiner 
Irwin    recommended    (1-563)    that  applic 
mod.    license   to    add    frequencies    be  de- 
nied, but  applic.   amend  applic.   in   othei  ' 
respects  be  granted. 

NEW,  Gerald  A.  Travis,  La  Porte,  Ind. 
— -Examiner  Seward  recommended  (1-564) 
that  applic.  CP  1420  kc.  250  w  D  b( 
granted. 

NEW,  Shirley  D.  Parker,  Yakima,  Wash. 
— Examiner  Bramhall  recommended  (1-566)  : 
that  applic.  CP  1310  kc  100  w  250  w  LSI 
unl.    be  denied. 

NEW,  Colonial  Bcstg.  Co.,  Morristown, 
N.  J. — Examiner  Hyde  recommended" 
(1-567)  that  applic.  CP  620  kc  1  kw  unl. 
be  denied. 

WDWS,  Champaign,  111.  —  Examiner 
Berry  recommended  (1-568)  that  applic. 
CP  increase  LS  to  250  w  be  granted. 

KTUL,  Tulsa — -Examiner  Dalberg  recom- , 
mended  (1-569)  that  applic.  CP  increase 
to  1  kw  5  kw  LS  be  granted. 

NEW,  Evening  News  Press  Inc.,  Porf 
Angeles,  Wash. — Examiner  Dalberg  recom- 
mended (1-570)  that  applic.  CP  1500  kc  i 
100  w  250  w  LS  unl.  be  granted. 

NEW,  L.  L.  Coryell  &  Son,  Lincoln, 
Neb.  ;  KFOR,  Lincoln ;  KCMO,  Kansas 
City — Examiner  Hill  recommended  (1-571) 
that  applic.  L.  L.  Coryell  &  Son  CP  145(. 
kc  250  w  1  kw  LS  unl.  be  denied;  thai 
applic.  KFOR  CP  change  1210  to  1450  kc 
directional,  increase  to  1  kw  5  kw  D  b< 
denied ;  that  applic.  KCMO  CP  change  i 
1370  to  1450  kc  directional  increase  to 
kw  be  granted. 

NEW,  W.  H.  Hartman  Co.,  Waterloo 
la.  —  Examiner  Dalberg  recommende< 
(1-572)  that  applic.  CP  1400  kc  500  w  II 
be  dismissed  with  prejudice. 

Applications  .  .  . 

JANUARY  17 

NEW,  Thumb  Brdcstg.  Co.,  Sandusky 
Mich. — CP  950  kc  500  w  1  kw  D  unl. 
amended  to  1370  kc  100  w  250  w  D. 

WRAX,  WPEN,  Philadelphia  —  Invol 
transfer  control  to  Mariannina  C.  Iraci 
Adm. 

KNEL,  Brady,  Tex.— Mod.  license  1501 
to  1340  kc. 

NEW,  Martin  Andersen,  Orlando,  Fla.— 
CP  1500  kc  100  w  250  w  D  unl.  ; 

WDGY,  Minneapolis — Mod.  license  ltd 
to  unl.,  increase  N  to  5  kw.  ; 

WMBI,  Chicago — Mod.  license  re  hours.  ^ 

KGFX,  Pierre,  S.  D. — Mod.  license  U 
250   w,  change  hours. 

KARM,  Fresno,  Cal. — License  for  Ci;' 
as  mod.,  new  station. 

KOOS,  Marshfield,  Ore. — Mod.  license 
1200  to  1410  kc,  increase  N  to  250  v 
(contingent  KMED  grant). 

KOY,  Phoenix,  Ariz. — Mod.  license  1391 
to  550  kc. 

NEW,  Michael  J.  Mingo,  Tacoma,  Wash 
— CP  1400  kc  250  w  D,  amended  to  unl. 
JAPfUARY  19 

WAGM,  Presque  Isle,  Me.- — Mod.  liceni 
re  hours. 

WIP,  Philadelphia — License  for  CP  aux 
trans. 

NEW,  George  Blumenstock,  Biloxi 
Miss.— CP  1210  kc  100  w  250  w  D  unl 
(contingent  grant  WGCM  move  to  Mo, 
bile.) 

KFAB,  Lincoln,  Neb. — Mod.  exp.  auth 
for   new   method   of  synchronization. 

WBBM.  Chicago — Same. 

woe,  Davenport,  la. — CP  change  137( 
to  1390  kc,  increase  N  to  250  w,  amend 
ed  re  trans.,  antenna,  change  to  250  w  / 
kw  D.  move  trans. 

WCBD,  Chicago  —  CP  change  hours 
move  trans,  (contingent  WMBI  grant  r 
hours) . 

KGIW,  Alamosa,  Col. — Vol,  assign,  li 
cense  to  John  L.  and  W.  A.  Dier,  d/1 
San  Luis  Valley  Brdcstg  Co. 

KRKO,  Everett,  Wash. — Vol.  assign,  li 
cense  to  Everett  Brdcstg.  Co. 

KWLK.  Longview,  Wash. — Mod.  CP  r. 
antenna,  trans. 

NEW,  R.  C.  Atwood,  Port  Angeles 
Wash. — CP  1500  kc  100  w  unl.  amendei 
re  equip,  change  D  to  250  w. 

(Continued  on  page  81)  , 
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BROADCASTING  •  Broadcast  Advertising,  j 


ETWORK  ACCOUNTS 

All   times   EST   unless    otherwise  specified) 


New  Business 
[RONIZED   YEAST    Co.,  Atlanta, 
in.,  on  Jan.  23  started  Good  Will 
tour,  on  4  Mutual    (WOR,  WGX, 
rLW.    CKLW)    Sun.,    10-10:30  p. 

and  11  Inter-City  stations 
WMCA.  WMEX.  %yiP,  WCBM, 
k'OL,  WDEL,  WATR,  W  P  R  O, 
4'LAAy.  WGAL,  WORK),  Sun., 
^*,>-ll  p.  m.  Agency :  RuthraufE  & 
^fyan  Inc.,  N.  Y. 

Renewal  Accounts 
y  E  V  E  R  BROS.  Co..  Cambridge, 
llass.  (Spry),  on  Jan.  17  renewed  for 
=i2  weeks  Aunt  Jenny's  Real  Life 
^Uories  on  47  CBS  station^,  ilon. 
Iiru  Fri.,  11 :45-12  noon.  Agency : 
iuthraufE  &  Ryan,  N.  Y. 

'jlXIOX  OIL  Co.,  Los  Angeles,  on 
Ian.  26  renewed  for  52  weeks  Thrills 
ta  11  NBC-Red  Pacific  stations.  Wed.. 

il:30-7  p.  m.    (PST).  Agency:  Lord 

;t  Thomas,  Los  Angeles. 

B.  T.  BABBITT  Inc..  New  York 
i  Bab-0  cleanser),  on  Feb.  21  renews 
er  52  weeks  David  Harum  on  23 
«BC-Red  stations,  Mon.  thru  Fri. 
1-11:15  a.  m.  Agency:  Blackett-Sam- 
le-Hummert,  N.  Y. 

UCLID  CANDY  Co..  of  Cal.,  San 
Jranciseo  (candy  bars),  on  Feb.  22 
?news  for  13  weeks  Headlines  on 
arade  on  2  CBS  California  stations 
^KNX.  KSFO),  Tues.,  5:30-5:45  p. 
:.  (PST).  Agency:  Sidney  Garfinkel 
dv.  Agency,  San  Francisco. 

'JRACKETT  Co.,  Cincinnati  (Drano, 
Tindex)  has  renewed  Hello  Peggy 
^ur  13  weeks  on  NBC-Red.  Wed..  Fri., 
1 :45-12  noon.  Agency :  Ralph  H. 
:»nes   Co.,  Cincinnati. 


FCC  Applications 

(Continued  from  page  80) 


JANXARY  21 

,  NEW.  George  B.  Storer,  Pontiac.  Mich. 

-CP  800  kc  1  kw  D. 

NBC,  New  York — Extension  auth.  trans- 
mit recorded  programs  to  Canadian  sta- 
Dn :  extension  auth.  transmit  programs 
CFCF  and  CBL,  and  Canadian  Bcstg. 
^rp. 

WWSW,  Pittsburgh— Auth.  transfer  con- 
»1  from  Pennsylvania  Newspaper  Co.  to 
•    G.  Publishing  Co. 
\  NEW,  Edward  Breen  &  Allen  R.  Loomis 
.  Ft.  Dodge,  la. — CP  1500  kc  100  w  250 
D  unL 

JANUARY  24 
WRTD,   Richmond — CP   change   1500  to 
50  kc,  new  trans.,  increase  100  to  500  w, 
nended  to  590  kc. 

KTEM,  Temple,  Tex. — Mod.  license  D  to 
tl. 

NEW,    Eastern    Carolina    Brdctg.  Co., 
Jldsboro,  N.  C. — CP  1370  kc  100  w  unl. 
KOAM,  Pittsburg,  Kan. — Vol.  assign,  li- 
mse  to  Pittsburg  Brdcstg.  Co.  Inc. 
NEW,  Tacoma  Brdcstg.  Inc.,  Tacoma — 
?  1420  kc  100  w  250  w  D  unl. 

JANTJARY  25 
.'WMBQ.  Brooklyn — Invol.   assign,  license 
Joseph  Husid,  receiver. 

JANUARY  28 
WPG.  Atlantic  City;  WBIL,  New  York 
•CP  exchange  spec,  hours. 
NEW,     Eugene    DeBogorv,     Dallas — CP 
f'j)  kc  100  w  D. 

KATE,  Albert  Lea.  Minn. — Mod.  license 
to  unl.,  100  w  250  w  D. 
KSFO,  San  Francisco — Mod.  license  N  to 
'  kw. 


AERO  TYPE 
HANDI-MIKE 

for  aeroplane  transmitters  and 
inter-communication  systems 
on  planes.  Slide  button 
switch.  Output  -60  db. 

Microphone  Division 
UNIVERSAL  MICROPHONE  CO.,  LTD., 
HS4  Warren  Lane,  Inglewood,  Cali(.,  US. A. 


RCA  and  NBC  Elect 

ELECTION  of  former  Vice-Presi- 
dent Charles  G.  Dawes,  and  of 
Gano  Dunn,  prominent  scientist  and 
engineer  and  president  of  the  J. 
G.  White  Engineering  Corp.,  as  di- 
rectors of  RCA,  and  also  of  NBC, 
was  announced  Jan.  28  by  David 
Sarnoff,  RCA  president,  following 
the  regular  board  meeting  of  the 
company.  Simultaneously,  he  an- 
nounced that  Dr.  James  Rowland 
Angell,  former  president  of  Yale, 
and  now  NBC  educational  counsel- 
lor, also  had  been  elected  an  NBC 
director.  Gen.  Dawes  and  Dr.  Dunn 
succeed  the  late  Frederick  Strauss, 
banker,  and  the  late  Newton  D. 
Baker,  former  Secretary  of  War, 
on  the  RCA  Board. 


ON  WHEELS  — A  single  antenna 
mounted  on  rollers  will  enable  PCJ 
in  Holland  to  rotate  its  beams  in 
any  desired  direction.  Photo  shows 
lofty  mast  and  substructure  in 
course  of  construction.  This  is  said 
to  be  the  first  movable  shortwave 
antenna. 


Network  Changes 

EMERSON  DRUG  Co.,  Baltimore 
(  Bromo-Seltzer) ,  on  Jan.  19  replaced 
Manhattan  After  Dark  after  one 
broadcast  with  Harriet  Parson's  Hol- 
lywood Gossip  on  30  NBC-Blue  sta- 
tions. Wed.,  8:30-9  p.  m. 

CAMPBELL  SOUP  Co.,  Camden,  on 
Jan.  28  added  26  Canadian  stations 
to  Hollyicood  Hotel  on  CBS. 

LIGGETT  &  MYERS  Tobacco  Co., 
New  York,  on  March  30  replaces 
Lawrence  Tibbett  with  Grace  5loore 
on  CBS  Chesterfield  Presents.  Wed., 
9-9:80  p.  m. 

TIME  Inc..  New  York  (Time  Mag- 
azine, on  Jan.  27  shifted  March  of 
Time  on  the  NBC-Blue  network  from 
Thurs..  8:30-9  p.  m..  to  8-8:30  p. 
m.  Agency:  BBDO,  N.  Y. 

AMERICAN  TOBACCO  Co.,  New 
York  (Roi-Tan)  on  Jan.  13  shifted 
Man  to  Man  Sports  on  6  CBS-Pacific 
stations  from  Wed..  9 :4.5-10  p.  m.  to 
Thurs.,  10-10  :15  p.  m. 

CAMPBELL  SOUP  Co.,  Camden,  on 
.Tan.  28  adds  25  Canadian  stations  to 
the  72  CBS  stations  for  Hollywood 
Hotel,  Fri.,  9-10  p.  m. 


Finch,  Godley  Apply 

APPLICATION  for  a  new  high 
frequency  "apex"  experimental 
broadcasting  station  in  New  York 
City,  filed  recently  by  William  G. 
H.  Finch,  facsimile  inventor,  was 
amended  Jan.  27  by  Mr.  Finch  to 
include  additional  frequencies.  He 
first  asked  for  35,600  kc,  and  on 
Jan.  27  applied  also  for  31,600, 
38,000  and  41,000  kc.  Paul  Godley, 
consulting  engineer  of  Montclair, 
N.  J.,  has  also  applied  for  a  high 
frequency  station,  asking  for  1,000 
watts  on  41,800  kc. 


AT  HOME — Here  is  the  new  mo- 
bile truck  of  WFAA,  Dallas,  in 
front  of  the  station's  plant  near 
Grapevine,  Tex.  Brochures  about 
the  unit  were  sent  to  mayors,  po- 
lice chiefs,  county  judges  and  sher- 
iffs, Red  Cross  chapters  and  news- 
papers in  178  Texas  counties.  Mar- 
tin Campbell,  WFAA  manager, 
has  offered  the  unit  to  these  offi- 
cials and  organizations  for  public 
service  activities. 


Marcus  Cordials 

JULIUS  MARCUS  Laboratories, 
Newark  (cordials),  is  planning 
participation  or  spot  announce- 
ments on  several  New  York  sta- 
tions. The  campaign  may  be  ex- 
panded to  other  cities  later.  Agen- 
cy is  Scheck  Adv.  Agency,  Newark. 


NESTLES  MILK  PRODUCTS 
Inc.,  New  York,  has  named  Lennen 
&  Mitchell,  New  York,  as  agency  and 
will  continue  sponsorship  of  the  Mad 
Hatterfields  on  the  WLW  Line  and 
WSMB  for  Lion  evaporated  milk. 
William  T.  Hamilton  is  account  ex- 
ecutive. 


INTERNATIONAL  Radio  Produc- 
tions first  contract  was  made  with 
Americayi  Weekly  and  Comic  Weekly, 
Hearst  Sunday  feature  sections,  and 
calls  for  weekly  transcriptions  which 
are  sent  to  over  200  stations.  Pro- 
grams will  be  produced  and  recorded 
at  KEHE,  Hollywood,  under  direc- 
tion of  Howard  Esary. 


BEN  S.  GOTTLIEB,  artists  repre- 
sentative, has  joined  Thos.  P.  La 
Monica  &  Associates,  publicit.v  and 
radio  counsellors  as  transcription 
(air-check)  service  director,  with 
present  headquarters  at  Easton.  Pa. 
He  expects  to  es;tablish  in  New  York 
City. 


"The  CrjtuU  SpecialuU  Since  192S" 

SCIENTIFIC 
LOW  TEMPERATURE 
GO-EFFICIENT  CRYSTALS 

NOW  $40E.ch 

Two  for  $75.00      Approved  by  FCC 

Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  'less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "Better" 
tnan  .ul  Vc.  Order  direct  from — 

124  JACKSON  AVENUE 
UniTenHr  Park 
HTATTSVnXE.  MABTljU«B 


AMERICAN  ...  THE  EAST  WAT  TO 


THE  WASHINGTON  CONVENTION! 


Leave  later  .  .  .  arrive  sooner  .  .  .  and  have  more  time 
to  spend  at  the  Convention  of  the  National  Associa- 
tion of  Broadcasters  in  Washington.  D.  C,  February 
14,  15  and  16. 

Use  the  fast,  convenient  Flagship  services  of  Amer- 
ican Airlines,  Inc.,  to  save  hours  and  days.  And  when 
the  Convention  ends,  have  extra  time  to  swing  up  to 
New  York  on  the  way  home! 

Overnight  Skysleepers  direct  from  California, 
Arizona  and  Texas  on  the  Southern  Sunshine  route. 
No  change  of  planes. 

Giant  Flagship  Club  Planes  from  Chicago.  The 
only  direct,  through  service.  Fast  flights  from  Bos- 
ton, New  York.  Nashville,  Memphis  and  more  than 
50  other  major  cities. 

]Make  reservations  early.  Delicious  hot  meals  .  .  . 
served  without  charge  by  attentive  Stewardesses. 


YORK 

WASHINGTON 
D.  C. 


FOR  RESERVATIONS 
CALL  YOUR  TRAVEL  AGENT 
OR: 


In  Washington 
Call  NAtiona! 
0442 


AMERICAN  AIRLINES 
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Pxomotton 

Syndicate  Promotion — Rabbit  Tootsie — Pretty  Babies — 
Garrulous  Torso  Permanent  Calendar 


TO  AID  stations  in  convinc- 
ing local  business  interests 
that  radio  does  an  excellent 
job,  Adrian  James  Planter, 
New  York,  specialist  in  broadcast- 
ing sales  promotion,  has  initiated  a 
syndicated  monthly  station  promo- 
tion service.  Idea  back  of  this  ser- 
vice is  to  enable  stations  to  carry 
on  systematic  specialized  local  pro- 
motion. The  service  will  consist  of 
a  series  of  monthly  promotion 
pieces,  each  different  in  presenta- 
tion, directed  to  a  definite  retail 
interest.  Each  piece  will  bear  a 
station  imprint,  ready  for  mailing 
to  such  local  radio  prospects  as 
they  may  select.  Pieces  will  be  sup- 
plied to  stations  in  lots  of  100, 
250,  or  500,  on  a  three,  six,  or 
twelve  months'  contract  basis. 
*  * 

Anniversary  Excitement 
KGLO,  Mason  City,  la.,  celebrated 
its  first  anniversary  not  only  with 
the  customary  special  programs  but 
also  through  street  banners,  win- 
dow displays,  silver  envelope  stick- 
ers lettered  "First  annual  KGLO 
Week,  Jan.  17  to  23,"  and  lapel 
buttons  labeled  "KGLO  Week" 
which  were  widely  distributed  on 
cards  asking  the  recipients  to  wear 
the  buttons  to  "celebrate  the  first 
anniversary  of  America's  fastest 
growing  radio  station." 

:|:  :J; 

Nite  Letter  Promotion 
EARNSHAW  Radio  Productions, 
Hollywood,  to  promote  its  five-a- 
week  Hollyivood  Nit.fi  Letter,  is 
getting  out  a  four-page,  coated 
stock  brochure  containing  photo- 
graphs of  motion  picture  stars  in- 
terviewed and  written  up  in  the 
script  series.  Promotion  will  also 
include  pictures  of  Fenton  Earn- 
shaw,  radio  reporter,  interviewing 
celebrities.  Brochure  will  be  used 
for  publicity  purposes  by  stations 
using  the  Nite  Letter  series. 

WBS  Booklet 

WORLD  Broadcasting  System  has 
published  a  booklet  for  sales  and 
advertising  executives  reviewing 
their  activities  in  1937  and  analyz- 
ing transcription  problems  for 
1938.  According  to  the  booklet,  120 
WBS  advertisers  used  campaigns 
totaling  30,000  hours  on  485  sta- 
tions. 

For  the  Superstitious 

CONSOLIDATED  Drug  Trade 
Products,  Chicago  (Orzen)  offers 
a  rabbit  foot  to  all  listeners  who 
send  in  a  carton  of  the  sponsor's 
product. 


LEI  AND  JELLO  — Got  together 
when  Lawton  Campbell,  vice-presi- 
dent of  General  Foods,  hopped  out 
of  the  China  Clipper  at  Honolulu 
to  be  greeted  by  Robert  Thurston, 
of  KGU  and  Joseph  Stickney  of 
Honolulu  Motors  Ltd.  Mr.  Camp- 
bell will  leave  General  Foods  on 
his  return  to  the  States  and  become 
vice-president  of  Ruthrauff  & 
Ryan,  New  York. 


Agency  Aids  WTMV 
WTMV,  E.  St.  Louis,  111.,  has  ap- 
pointed Oakleigh  R.  French  & 
Associates,  St.  Louis,  as  advertis- 
ing representatives,  according  to 
William  West,  general  manager. 
In  addition  to  handling  all  adver- 
tising for  the  station,  the  agency 
assists  the  production  staff  of 
WTMV  in  revising  all  commercial 
announcements  before  they  go  on 
the  air.  The  agency  is  licensed  by 
Townsend  &  Townsend,  New  York, 
to  evaluate  advertisers  copy,  check- 
ing each  commercial  against 
twenty-seven  basic  sales  produc- 
tion elements  established  by  Town- 
send  as  the  necessary  part  of  all 
advertising. 

*  *  * 

Free  Photos  in  Demand 

FOLEY  &  Co.,  Chicago  (Foley's 
Honey  &  Tar  Cough  Syrup)  re- 
ceived 5,042  reauests  during  first 
two  weeks  of  offer  of  autographed 
pictures  of  Lidu  Belle  &  Scotty, 
stars  of  the  WLS  program  which 
Foley  sponsors.  Photographs  are 
sent  to  listeners  sending  in  carton 
from  the  large  (60-cent)  bottle  of 
cough  syrup.  The  offer  will  be  con- 
tinued for  a  few  more  weeks  ac- 
cording to  F.  P.  Wagener,  radio  di- 
rector of  Lauesen  &  Solomon,  agen- 
cy handling  the  account.  This  is 
the  third  winter  Foley  has  spon- 
sored a  daily  program  on  WLS, 
using  the  8-8:15  a.  m.  period. 

*  *  * 

Prizes  for  Baby  Photos 

LEHN  &  FINK  Products  Co.,  New 
York,  (Lysol),  has  announced  on 
its  CBS  Dr.  Dafoe  progi'am  six 
weekly  contests  for  "the  most  at- 
tractive photo  of  a  child  under  10 
years  of  age,  on  the  basis  of  health 
and  personality  of  the  child,  beauty 
or  originality  of  the  pose  or  set- 
ting, photographic  excellence,  and 
human  interest."  Contest  runs 
fiom  Jan.  31  to  March  12,  with 
weekly  prizes  ranging  from  cam- 
eras to  U.  S.  Savings  bonds.  Agen- 
cy in  charge  is  Lennen  &  Mitchell, 
New  York. 

*  *  * 
Medals  for  Callers 

WLS,  Chicago,  is  awarding  a  $10 
weekly  prize  to  the  best  dance 
caller  in  a  Square  Dance  Caller's 
Contest  on  the  Saturday  night  Na- 
tional Barn  Dance.  A  second  prize 
is  $5.  Four  callers  compete  each 
week  with  the  winners  determined 
by  the  listener's  votes.  On  March  12 
the  grand  finals  will  be  held  with 
the  three  contestants  who  have  re- 
ceived the  most  votes  during  the 
six-week  contest  competing  for  a 
grand  prize  of  $25  and  a  Prairie 
Farmer-WLS  gold  medal. 

Tennessee  Breakfasts 

DIRECTED  to  food  concerns  mar- 
keting breakfast  pi-oducts,  WOPI, 
Bristol,  Tenn.,  has  issued  a  pro- 
motion piece  called  "It's  a  Natur- 
al." Covered  in  detail  are  the  fea- 
tures of  Breakfast  Club,  a  pack- 
aged program  ready  for  sponsor- 
ship. 

-Y  -.'r. 

Fight  Stuff 

THE  NBC- Chicago  sales  promotion 
department  has  just  issued  a  mail- 
ing piece.  Men  Only,  advertising 
the  Madison  Square  Garden  fight 
series  being  carried  on  WENR, 
Chicago,  and  NBC-Blue  netwoik. 


The  Most  Out  of  Life 
FLORIDA  CITRUS  COMMIS- 
SION, Lakeland,  Fla.,  whose  pro- 
gram featuring  Emily  Post  has 
been  renewed  on  CBS  for  another 
13  weeks,  is  offering  on  the  show 
copies  of  a  booklet,  "How  to  Get 
the  Most  Out  of  Life".  No  proof- 
of-purchase  is  required.  Agency  in 
charge  is  Ruthrauff  &  Ryan  Inc., 
New  York. 

*  *  * 
When  Carriers  Convene 

MILWAUKEE  mail  carriers  on 
their  own  initiative  made  and  dis- 
tributed a  promotion  piece  telling 
of  the  appearance  of  Heinie  and 
His  Grenadiers,  from  WTMJ,  at 
the  carriers'  convention  in  that 
city.  The  postmen  distributed  the 
pieces  on  their  routes,  covering 
every  mail  address  in  the  city. 

*  *  :'fi 

Weight  Guessing 
GIANT  mold  of  Jello  was  displayed 
recently  by  the  merchandising  de- 
partment of  KELO-KSOO,  Sioux 
Falls,  S.  D.,  in  the  show  windows 
of  the  local  gas  company.  Prizes 
were  given  for  best  guesses  as  to 
the  weight  of  the  Jello  and  recipe 
books  were  distributed. 

*  *  * 

Toy  Tractor  Offer 

KSOO,  Sioux  Falls,  S.  D.,  experi- 
enced a  gratifying  mail  return  as 
the  result  of  two  announcements  on 
the  4  p.  m.  McCormack-Deering 
news  broadcast.  Over  700  farmers 
responded  to  a  free  toy  tractor  of- 
fer which  was  limited  to  the  first 
100  farm  residents  writing  in. 

Talking  Tummy 

GOING  CHARLIE  McCARTHY 
one  better,  KFRO,  Longview,  Tex., 
has  acquired  a  dummy  with  loud- 
speaker under  his  shirt.  Tagged 
Willie  Talk,  the  dummy  is  taken 
to  service  clubs  where  he  ribs  the 
members. 

* 

The  Opened  Package 
FRED  PALMER,  manager  of 
KOY,  Phoenix,  Ariz.,  is  sending 
his  friends  stuffed  gila  monsters 
mounted  on  a  piece  of  cactus  wood. 
Acceptance  testimonials  range  from 
"delirium  tremens"  to  "it  will  al- 
ways remind  me  of  you." 

*  *    '  * 

Beauty  and  Romance 
ELIZABETH  ARDEN,  New  York, 
on  Jan.  11  announced  a  contest  on 
the  Hour  of  Romance,  with  Eddy 
Duchin,  for  the  best  letter  answer- 
ing the  question,  "What  is  your 
most  personal  beauty  problem  and 
why  haven't  you  overcome  it?"  in 
less  than  200  words. 


Illinois  Baby 

AROUND  the  theme  that  ra- 
dio is  an  infant  industry, 
WHBF,  Rock  Island,  111., 
has  built  a  promotion  book- 
let splashed  with  cuts  of  its 
various  departments  and  com- 
plete with  listener,  sponsor 
and  talent  data.  To  illustrate 
radio's  infancy,  the  baby 
daughter  of  Clair  H  e  y  e  r, 
WHBF  national  sales  man- 
ager, is  pictured  on  almost 
every  page. 


BIG  PIPE— Was  sent  to  Erl. 
Smith,  news  editor  of  KMBC,  Kam 
sas  City,  by  a  listener  who  claimec 
his  fondness  for  Kentucky  Clul 
Tobacco  sold  by  one  of  Erie's  spon 
sors,  Penn  Tobacco  Co.  When  hi 
tried  to  smoke  it,  Erie  said  he  wa 
glad  that  another  of  his  sponsor: 
sells  B-C  headache  powders. 


Corn  Belt  Script 
CORN  BELT  HATCHERIES,  Jol 
iet,  111  (Corn  Belt  chicks),  is  offer 
ing  a  $2  credit  slip  on  the  purchase 
of  chicks,  to  listeners  sending  in 
teresting  facts  about  chicks  tha 
are  used  on  the  Poultry  Peeper* 
program  which  started  on  WLS 
Chicago,  Jan.  18.  In  addition  i 
Corn  Belt  Hatcheries  poultry  man 
ual  and  egg  record  calendar,  ; 
budget  division,  recipes,  etc.,  ar 
given.  Campbell-Sanford  Adv.  Co 
Chicago,  handles  the  account  witl 
S.  Geasey,  account  executive. 

*  *  * 

Followers  of  Speed 
SOME  50,000  St.  Louis  boys  anJ 
girls  are  said  to  have  joined  th 
Secret  Six  Club  of  WIL,  after  4 
episodes  of  the  Speed  Gibson  dis 
series  sponsored  by  Midland  Bak 
ing  Co.  through  Schaeffer-Brenna; 
Agency.  All  personal  contact  be 
tween  bakery  and  children  i 
through  salesmen-drivers,  not  re 
tail  outlets. 

NBC's  New  Affiliates 

NBC  has  issued  a  brochure  de 
scribing  KTSM,  El  Paso,  whicl 
joined  the  South  Mountain  Groui 
Jan.  3,  and  another  on  CBM  ani 
CBF,  Montreal,  which  joined  NB( 
networks  Nov.  14,  1937.  The  lattej 
brochure  discusses  NBC's  coverag' 
of  both  the  French  and  Englis' 
speaking  population  of  Montrea 
and  Toronto. 

Perpetual  Calendar 

CKLW,  Detroit-Windsor,  has  bee 
giving  a  unique  gift  to  radio  tim 
buyers.  It  is  a  perpetual  calenda 
built  like  a  ship's  wheel  with 
"turn"  of  the  wheel  changing  th 
date  daily.  Imprinted  on  the  gil 
is  "CKLW  Broadcasting  to — "  tc 
gether  with  the  initials  of  the  r« 
cipient. 

To  the  Winner,  a  Cake 

ONE  QUESTION  is  asked  eac 
day  during  man-on-street  o 
WHBF,  Rock  Island,  111.,  and  tW 
first  listener  phoning  in  the  coi 
rect  answer  gets  a  cake  from  th 
sponsor,  Peter  Pan  Bread  Co.  Fiv 
extra  phone  operators  had  to  b, 
put  on  to  handle  the  calls,  sav' 
WHBF.  "i 

*  *  * 

Iowa   Folder  ! 

LEATHER  pocket  folder  wit  ' 
name  in  gold  has  been  sent  to  vai 
ious  agencies  by  the  Iowa  Broac 
casting  System.  Inside  are  a  rat 
card,  market  data  and  time  cor 
tracts. 


Page  82  •  February  1,  1938 


BROADCASTING  •  Broadcast  Advertisitii 


5 


I 

I  There's  nothing  staged  about  this  photograph  of  an  average  food  store  .  .  .  but  it 

1  serves  to  illustrate  two  important  factors  in  the  sale  of  consumer  merchandise. 


ONE .  J 


■  dealers  give  WLW- advertised  products  preferential  display  and  .  .  . 


TWO..  ■  WLWs  cultivation  of  ''Dealer  Support"  for  its  advertisers  is  paying  definite 
advertising  dividends. 

We  believe  that  dealer  support  is  still  vital  to  the  success  of  any 
advertising  campaign  .  .  .  after  all,  most  products  are  purchased  through  retail  dealers. 


WLW 


-THE  NATION'S  STATION  •  Cincinnati 


NOW! . .  Complete  Distoition 
and  Fidelity  Measurements 


EASILY...  QUICKLY 


With  the  RCA  68 A  and  69 A  equipment  any 
broadcasting  station  can  check  the  fidelity  char- 
acteristics of  transmitter  and  studio  equipment 
and  thus  assure  operation  with  best  transmission 
quality.  Frequency  response,  distortion  and  hum 
leyel  are  measured  easily,  quickly  and  directly. 
Distortion  can  be  measured  not  only  at  400  cycles 


but  over  the  entire  range  of  50  to  7,000  cycles. 
Station  engineers  appreciate  having  the  68 A  and 
69A  because  it  helps  them  to  keep  the  equip- 
ment in  peak  operating  form.  It's  simple  to  in- 
stall and  operate.  Many  stations  have  found  the 
RCA  fidelity  measuring  equipment  invaluable. 
Why  not  use  it  at  your  station? 


The  6  important  features  shown  here 
are  proofs  of  the  outstanding  quality 
and  usefulness  of  the  equipment. 
Note  these  features.  Consider  how 
valuable  this  new  equipment  can 
be  to  you.  Then  write  for  free  tech- 
nical information.  No  obligation. 

1.  Enables  broadcasting  stations  to 
maintain  consistent  high  fidelity 
performance. 

2.  Measures  complete  operating 
characteristics  —  frequency  re- 
sponse, distortion  percentage  and 
noise  level. 

3.  Completely  AC  operated — small 
in  size.  Rack  or  cabinet  mounting. 

4.  Operates  over  entire  audio  band 
of  frequencies. 

5.  Easy  to  adjust  and  indicates 
directly — no  calculations  or  critical 
adjustments  required. 

6.  Makes  routine  fidelity  measure- 
ments a  practical  reality. 


RCA  Type  68A  Beat  Frequency  Oscilla- 
tor. Specifications:  Frequency  response: 
Is  flat  within  plus  or  minus  1  db.  over 
the  range  between  20  and  17,000  cycles. 
Instrument  may  be  operated  down  to  5 
cycles  per  second  with  good  wave  form. 
Output  power:  Maximum  120  mw.  Out- 
put Impedances:  5.000, 500  and  250  ohms. 
Distortion:  Total  arithmetic  sum  below 
100  cycles,  0.3%- Above  100  cycles  0.2% 
at  121/2  mw.  output.  Hum  (zero  level  out- 
put): Minus  60  db.  Power  supply:  110-120 
volts,  25-60  cycles,  70  watts.  »  > 


RCA  Type  69A  Noise  and  Distortion 
Meter.  Specifications:  Frequency  Range 
for  Distortion  Measurements:  50  to 
7,000  cycles.  Distortion  Measurement 
Range:  Full  scale,  1%  to  100%.  Mini- 
mum  reading  .3  of  1%.  Minimum  Hum 
Measurement:  88  db.  below  a  12.5  mw. 
level  on  a  500  ohm  line  or  below  100% 
modulation.  Includes  R.  F.  rectifier  for 
transmitter  meusuremeiits.  Audio  Input 
Impedance:  20,000  ohms  bridging  input 
balanced  to  ground  and  250,000  ohms 
unbalanced  to  ground.  »)»  > 

Use  RCA  Transmitting  Tubes,  the  tubes 
which  help  reduce  operating  costs 


RCA  Mfg.  Co.,  Inc.,  Camden,  N.  J.    •    A  Service  of  the  Radio  Corporation  of  America 


New  York,  1270  Sixth  Avenue 
Dallas,  2211  Commerce  Street 


Chicago,  589  E.  Illinois  Street 
San  Francisco,  170  Ninth  Street 


Atlanta,  490  Peachtree  Street,  N 
Hollywood,  1016  No.  Sycamore 
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centage  of  unemployment  —  and  hence  the 

treatest  percentage  of  ^^ainfuUy  employed"? 
es,  you  guessed  it  —  it's  IOWA!  According 
t  the  published  results  of  the  recent  voluntar 
census,  the  average  unemployment  for  the 
ition  is  4.7%.  For  our  entire  section  (West 
lorth  Central)  it's  3.8%.  For  Iowa  it's 
2.5%!!! 

Khat's  another  PLUS  for  Iowa,  and  for  adver- 
tisers who  use  WHO  —  the  only  station  that 
ou  '^lowa  Plus". 


^HOWOWA-PLUS 


Is  Moines 


50,000  Watts 


J.  0.  MALAND,  Mgr. 


FREE  &  PETERS,  INC.,  Representatives 
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Breakfasi  Time  ■ 
Is  K  L  Z  T  i  me  |V 


in  the  Farm  Homes  of  the 
Rocky  Mountain  Region! 


KLZ'S  "Rocky  M  ount 
a   Huge  Early-Morn 

•  Six  mornings  a  week,  early-rising 
ruralites  of  the  Denver-Rocky  Moun- 
tain region  (and  urbanites,  too)  tune 
to  this  lively,  live-talent  show  featur- 
ing their  long-time  top  favorites, 
Captain  Ozie  and  the  Colorado 
Rangers. 

Smoothly  tailored  to  the  measure 
of  the  Rocky  Mountain  area  under 
the  direction  of  one  of  the  country's 
foremost  producers  of  farm  radio 
programs,  the  "Rocky  Mountain 
Roundup"  wraps  up  weather,  mar- 
ket, road  and  farm  information  of 
prime  interest  and  importance  to 
mountain  folk  in  a  package  of 
breezy  breakfast-time  entertainment. 


ain  Roundup"  Corrals 
ing   Rural  Audience 

Evidence  of  this  program's  popu- 
larity filled  KLZ's  mail  bag  almost 
instantly  .  .  .  and  has  continued  to 
increase. 

With  scores  of  locally  produced 
shows  of  this  same  calibre  and 
popularity  supporting  its  strong 
schedule  of  CBS  programs,  KLZ 
offers  a  concentration  of  audience- 
appeal  which  makes  KLZ-listening 
the  most  popular  pastime  in  the  Den- 
ver-Rocky Mountain  region. 


A  Station -Tested  Program 
with  a  Ready-Made  Audience 


The  Rocky  Mountain  Round- 
up, broadcast  from  6:00  to 
6:45  a.  m.  every  weekday,  is 
now  available  for  sponsorship 
in  whole  or  in  part.  This  pro- 
gram provides  a  tested  vehicle 
with  which  to  take  your 
product's  story  into  the  rural 
homes  of  the  Rocky  Mountain 
region. 


Writ 


for  full  details 


Represented  Nationally 
By  The  E.  Katz  Special 
Advertising  Agency 


Affiliated  in  Management  with  WKY,  Oklahoma  City  and  The  Oklahoma  Publishing  Company 


HORSE  M  A 

in. 


A  bronzed  farmer  and  his  hired  men  worked 
feverishly  in  the  hay  field  under  the  blazing 
sun.  With  not  a  cloud  in  the  sky,  they  raced 
the  weather  for  rain  was  on  the  way.  How 
did  the  farmer  know  this?  Radio  told  him, 
and  in  time  to  save  his  crop  from  harm.  .  .  . 

The  grim  shadow  of  infantile  paralysis 
stalked  through  a  great  city.  All  schools 
Iwere  closed  to  check  its  spread.  Yet  thous- 
ands of  children  went  to  school  each  day,  in 
'heir  own  homes.  Radio  brought  their  lessons 
CO  them.  .  .  . 


Down  on  the  frozen  rim  of  the  world  a  little 
band  of  men  defied  the  wind  and  the  cold 
and  the  dark.  They  were  scientists  seeking 
secrets  locked  in  age  old  ice.  And  though 
shut  off  from  the  world  by  thousands  of 
frozen  miles  they  were  never  alone.  An  in- 
visible messenger  rode  out  across  the  barren 
wastes  to  bring  America  to  them,  to  bring 
thei/  voices  back  to  America.  Radio  needs 
no  cloak  against  the  cold.  .  .  . 

Never,   since   the  world   began,   has  man 


possessed  a  messenger  like  this.  It  is  bigger 
than  individuals,  or  groups  or  races.  It  is 
the  heritage  of  a  whole  people  and  must  he  used 
for  their  common  good. 

The  instances  above  are  lifted  at  random  from 
the  annals  of  American  radio.  They  demon- 
strate not  only  what  radio  can  do  hut  what 
radio  is  doing  every  day,  for  us  all.  They  picture 
the  Horseman  in  the  sky  in  harness  to  serve 
the  interests  of  one  hundred  and  twenty 
million  people. 


A  message  in  the  interests  of  the  American  Systetn  of  Broadcasting  by  one  privileged 
from  time  to  time  to  have  contributed  to  its  progress,  by  one  seeking  new  ivays  to  broaden 
its  services  to  the  Atnerican  listener. 


W  S  M 

The  Air  Castle  of  the  South 


5  0,000  W  A  T  T  S 


E.  W.  CRAIG,  Vicc-Pnsideiit  in  Charge  of  'Kadio 


HARRY  STONE,  General  Manager 
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SUMMER 


WILL  HOLD  HORIZONTAL 
AT  STATION  WTMJ 


Again  .  .  .  more  ears  for  the 
money!  That's  what  WTMJ  will 
offer  this  summer — a  plus  value 
that  promises  sustained  dealer 
support  and  persistent  sales. 

What  are  we  going  to  do  to  earn 
this  sales-making  distinction? 

Nothing  spectacular,  really!  We 
just  aren't  going  to  do  what  most 
every  radio  station  'round  these 
parts  ivill  do.  Like  last  summer, 
we're  going  to  omit  baseball  from 
our  broadcast  schedule! 

With  the  waveband  practically 
circled  with  diamond  chatter,  we 
knoiv  (from  last  summer's  ex- 
perience) that  non-baseball  fans 
will  flock  to  a  spot  on  the  dial 
where  favorite  features  can  still 
be  tuned  in. 

A  check-up  of  1937  summer  lis- 
tening habits  revealed  that  wo- 
men, especially,  were  attracted  to 
our  afternoon  and  evening  free- 
dom from  baseball  clamor. 

They  welcomed  620  kilocycles  as 
an  avenue  of  escape.  They  learned 
to  regard  WTMJ  as  an  oasis 
where  they  could  listen  in  on  pet 
programs  that  won  their  favor 
during  the  long  winter. 


The  happy  result  is  that  WTMJ 
"box  office"  won't  slump  a  bit  this 
summer.  Listener  levels  will  hold 
pleasingly  horizontal  —  because 
our  winter  tuners  will  still  be  do- 
ing business  at  the  same  old 
^stands.  Of  the  92  out  of  every  100 
adults  who  will  be  home  during 
any  average  summer  week,  we'll 
reach  our  usual  dominating  per- 
centage ! 

Advertisers  who  tie-in  with 
WTMJ  summer  programs  will 
thus  enjoy  dominating  distribu- 
tion and  sales.  By  identifying 
your  name  and  your  product  with 
a  station  that  won't  lose  its  own 
listening  identity  during  the  sum- 
mer, you  avoid  the  risk  of  becom- 
ing a  market  waif. 

Dealers  won't  forget  you  —  con- 
sumers either.  And  when  autumn 
rolls  'round,  you'll  be  in  full  com- 
petitive stride  with  this  market 
.  .  .  instead  of  being  out-of-step 
with  the  product  parade. 

So  schedule  WTMJ  now  —  for  a 
selling  summer  in  Wisconsin  dur- 
ing 1938 ! 


THE  MILWAUKEE  JOURNAL  STATION 

Edward  Retry  &  Co.,  Inc.,  Representatives 

NEW  YORK  — DETROIT— CHICAGO  — SAN  FRANCISCO 
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notable  Jesuit  priest  and  scholar,  by  name  of  Athanasius  Kircher, 
invented  this  broadcasting  system  in  the  17th  Century — so  that  the 
intrigued  listener  in  breeches  at  (e)  could  hear  everything  said  in  the 
central  court  (l).  The  rest  of  the  family  could  listen,  too,  v^'ith 
"loud-speakers"  in  each  room.  Q  But  that  w^as  only  three  centuries  ago. 
Long  before  that  —  long  before  Athanasius  Kircher  struggled  with  giant 
trumpets — the  point  and  purpose  and  power  of  broadcasting  had  taken 
form.  In  the  living  voice.  Before  history  first  was  scratched  on  stone,  the 


BROADCASTING  SYSTEM  OF  THE  17TH  CENTURY— /row  the  Bettmann  Archives 


voice  had  grooved  an  effortless,  instant  path  into  the  mind.  That  path 
is  re-grooved  in  every  child  today —  long  before  he  seeks  any  other 
communication  with  the  world.  And  it  grows  with  the  adult.  Q  We 
did  not  need  radio  to  discover  this.  Here  is  what  Pliny  the  Younger  said, 
over  eighteen  hundred  years  ago:  ^^JVe  are  more  affected  by  words  we  liear^ 
for  though  what  we  read  in  books  may  be  more  pointed,  there  is  something 
about  the  voice  that  makes  a  deeper  impression  on  the  mind.''  Q  The  truth 
of  Pliny's  shrewd  observation  has  been  amply  confirmed  in  many 

laboratories  of  modern  science.  If  you 
care  to  weigh  the  evidence  for  yourself, 
we  will  send  you  a  copy  of  exact 

MEASUREMENTS  OF  THE  SPOKEN  WORD.* 

It  is  a  little  book.  But  it  summarizes  the 
work  of  more  than  a  score  of  psycholo- 
gists who,  for  34  years,  have  made  com- 
parative studies  of  the  spoken  and  written 
word;  and  who  have  carefully  measured 
the  impact  made  by  words,  spoken  and 
written.  Q  Their  conclusions  —  which 
Pliny  already  knew — are  a  basic  explan- 
ation of  the  response  which  so  many 
millions  of  listeners  make  to  radio,  today. 


BROADCASTING  SYSTEM  IN  THE  I7TH  CENTURY.  Athanas'tUS  K'trcher  ( 1601- 

1680 )  designed  his  "loud-sfeakers,"  stick  as  at  E  and  s,  in  the  shape  of  ornately 
sculptured  heads  "with  open  mouthes."  This  dramatic  device  helped  make 
the  entire  idea  very  mysterious  to  17  th  Century  listeners.  The  principles  of  sound 
transmission  and  amplification  did  the  rest  I 

COLUMBIA  BROADCASTING  SYSTEM 
485   MADISON  AVENUE     .     NEW  YORK 


if  ¥  or  further  information  on  "Exact  Measurements  of  the  Spoken  Word",  turn  this  page 


What  psychologists  have  said  about 


T  MEASUREMENTS  OF  THE  SPOKEN  WORD 


Advertising  executives  are  not  the  only  readers  of  "Exact  Measurements  of  the 
Spoken  Word."  Every  psychologist  whose  work  appeared  in  the  book,  and  every 
university  in  the  country,  were  sent  copies  of  it  — and  invited  to  submit  their 
scientific  criticism  of  the  work  and  its  presentation.  Below  are  typical  replies. 
Really  typical  — for  only  one  scientist  who  has  seen  the  book  had  anything  but 
warm  praise  for  it!  (And  he  would  not  give  us  permission  to  quote  his  letter.) 


"I  found  'Exact  Measurements  of  the  Spoken  Word' 
verj'  interesting,  lucid,  convincing  and  admirable  in 
the  scientific  caution  of  its  arguments. .. Let  me  com- 
pliment }'ou  again  upon  the  compilation  of  a  power- 
ful, yet  honest,  presentation  of  the  case  for  the  ear." 
Dr.  S.  A.  Switzer,  Department  of  Philosophy  and  Psy- 
chology, Miami  University,  Oxford,  Ohio 

"I  am  sure  that  the  psychologists  who  worked  so 
patiently  on  the  investigations  here  represented  would 
be  gratified  to  see  their  results  being  put  to  some  prac- 
tical use."  Dr.  Harry  D.  Kitson,  Professor  of  Educa- 
tion, Teachers  College,  Columbia  University, 
New  York 

"I  trust  that  you  will  continue  to  send  me  any  pub- 
lications which  issue  in  the  future  from  your  work. 
You  are  marking  off  a  new  field  and  I,  along  with 
your  other  friends,  expect  to  learn  much  from  you." 
Dr.  J.  Elliott  Janney,  Department  of  Psychology  and 
Philosophy,  Western  College,  Oxford,  Ohio 

"I  have  read  this  with  great  interest  and  profit.  I, 
too,  have  been  interested  for  quite  a  time  in  the  gen- 
eral problem  of  learning  by  audition  as  compared  to 
learning  by  vision  in  reference  both  to  educational 
and  advertising  problems.  This  comes  at  an  appro- 
priate time  because  in  just  a  few  days  I  am  going 
to  discuss  the  problem  with  my  class  in  Applied 
Psychology  and  I  shall  give  full  publicity  to  your 
excellent  summary."  Dr.  R.  W.  Husband,  Department 
of  Psychology,  The  University  of  Wisconsin, 
Madison,  Wisconsin 


"I  have  looked  through  this  work  rather  carefully, 
and  am  indeed  impressed  with  the  survey  you  have 
made  of  the  literature  in  the  field.  You  are  to  be 
complimented  upon  it  most  highly."  Dr.  C.  H. 
Smeltzer,  Associate  Professor  of  Psychology,  Temple 
University,  Philadelphia,  Pa. 

"You  have  indeed  succeeded  in  presenting  the  ma-, 
terial  in  an  attractive  fashion,  without,  as  far  as  I 
am  able  to  tell,  in  any  way  detracting  from  its  ac- 
curacy." Dr.  Clarence  Leuba,  Psychology  Departmetit,^ 
Antioch  College,  Yellow  Springs,  Ohio 

"This  is  certainly  a  well  put  up  book,  and  the  ab-- 
stracts  of  researches  are  excellent  in  their  brevity  and 
in  their  accuracy."  Dr.  D.  A.  Worcester,  Professor  of' 
Educational  Psychology,  The  University  of- 
Nebraska,  Lincoln,  Nebraska 

"It  is  an  interesting  piece  of  work  and  useful  as  a. 
reference  source."  Dr.  H.  K.  Nixon,  Columbia  Uni-- 
versity,  School  of  Business,  New  York 

"I  am  interested  in  the  results  summarized,  but  1 
am  also  interested  in  the  style  of  presentation  which, 
appears  to  me  both  unique  and  effective."  Dr.  Edmund 
S.  Conklin,  Department  of  Psychology,  Indiana 
University,  Bloomington,  Indiana 

"I  have  looked  this  over  with  much  interest.  It  will, 
I  believe,  be  of  service  in  connection  with  our  course 
in  Educational  Psychology."  Dr.  S.  L.  Pressey,  De- 
partment of  Psychology,  The  Ohio  State  Uni-,. 
versity,  Columbus,  Ohio 


It  was  pleasant  to  get  so  cordial  a  reception  for  this  book  in  the  psychological 
laboratories  of  the  country.  But  then,  it  was  Science  recognizing  an  unadorned 
presentation  of  scientific  data  —  welcoming,  as  a  matter  of  fact,  science's  own 
exact  measurements  of  the  relative  impact  of  the  spoken  and  written  word. 


COLUMBIA   BROADCASTING  SYSTEM 
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ithin  two  months  there  will  be  a  distinguished  new 


address  on  the  Pacific  Coast -"Columbia  Square,  Hollywood.' 


A  magnificent  new  studio  and  office  structure,  of  modern- 


functional  design,  is  now  being  completed  for  knx  and  the 


West  Coast  division  of  the  Columbia  Broadcasting  System. 


New  production  facilities  of  unequalled  beauty  and  utility 


will  soon  be  available  there  to  all  CBS  clients  on  the 


Pacific  Coast.  And  from  this  address  will  speed  programs 


for  Columbia's  millions  of  listeners  from  coast  to  coast. 


COLUMBIA  SQUARE,  HOLLYWOOD 


50,000  WATTS -OWNED  AND  OPERATED  BY  THE  COLUMBIA  BROADCASTING  SYSTEM 
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WHEN  you're  due  for  a 
tumble,  no  amount  of 
study  or  analysis  can 
keep  you  from  falling — you 
feel  that  you're  falling,  and 
you  fall! 

With  all  due  regard  to  the 
laws  of  gravitation  and  the 
"laws"  that  govern  success- 
ful advertising,  we  know  it's 
true  that  feel  —  judgment 
based  on  past  experience — 
is  often  a  better  guide  than 
the  data  books. 


Free  &  Peters  have  had  six 
years  of  highly  concentrated 
experience  in  radio  —  over 
140  cumulative  years  in  ad- 
vertising and  radio.  We  know 
American  radio  stations  and 
their  markets  like  you  know 
your  own  front  hall.  We  have 
all  the  data  that's  in  the  books 
— PLUS  enough  experience 
to  write  some  more! 

And  all  this  dope  is  yours  if 
you  want  it — whether  it  gives 
us  a  win,  lose,  or  draw.  WTien 
do  you  say,  Sir? 


Exclusive  Representatives: 

WGR-WKBW   BnSalo 

WCKY   Cincinnati 

WHK-WCLE   Cleveland 

WHKC   Colnmbas 

woe   Davenport 

WHO   Des  Moines 

WDAY   Fargo 

WOWO-WCL  Ft.  Wayne 

KMBC   Kansas  City 

WAVE   Loaisville 

WTCN  MinneapoUs-St.  Paol 

KOIL-KFAB   Omalia-Linoofai 

WMBD   Peoria 

KSD   St.  Lonis 

WFBL   Syracuse 

WKBN   YoDngstown 

Southeast 

WCSC   Charleston 

WIS  Cohunbia 

WPTF   Raleigh 


Southwest 


KTAT   Ft.  Worth 

KTUL   Tulsa 


Pacific  Coast 


KOIN-KALE  Pordand 

KSFO  San  Francisco 

KVI   Seattle>Taeoma 


FREE  Se  PETERS,  inc. 


(and  FREE,  JOHNS  S  FIELD,  INC.) 


pAmie&i  JUidia  SUUien  lUfi^teseiUalim 


CHICAGO 

180  N.  Michigan 
Franklin  6373 


NEW  YORK 

no  E.  42nd  St. 
Lexington  2-86,60 


DETROIT 

New  Center  BIdg. 
Trinity  2-8444 


SAN  FRANCISCO 

One  Eleven  Sutter 
Sutter  4353 


LOS  ANGELES 

C.  of  C.  Bldg. 
Richmond  6184 


ATLANTA 

Bona  Allen  Bldg. 
Jackson  1678 
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A  New  and  Stronger* NAB  Is  Organized 


By   SOL  TAISHOFF 


Board  Names  Loucks  Temporarily  and  Plunges  Into  Search 
For  Paid  President;  McNinch  Plans  Network  Inquiry 


:N  a  whirlwind  two-day 
;onvention  Feb.  14  and  15  in 
IfVashington,  350  broadcasters 
;!wept  into  effect  unanimously 
!i  far-reaching  reorganization 
i)f  the  NAB,  to  become  imme- 
jliately  operative. 
\  Superseding  the  old  order, 
!i  new  and  inspired  leadership 
from  within  the  broadcasters' 
•anks  made  plans  for  an  ag- 
gressive trade  organization  to 
ight  the  industry's  battles  on 
|ill  fronts  and  to  inaugurate  a 
!)rocess  of  self-cleansing  as  a 
neans  of  averting  unneces- 
iary  governmental  interven- 
iion. 

il  Pending  the  engagement  of 
I  paid  president,  the  new 
loard  of  23  members,  which 
i^ent  into  session  the  day  after 
h  e  convention  adjourned, 
I'esignated  Philip  G.  Loucks, 
ormer  NAB  managing  direc- 
or  and  author  of  the  reorgan- 
zation  plan,  as  special  counsel 
p  guide  the  association's  destinies 
luring  the  transition  period. 

\toard  Plans  to  Hold 
\^ext  Meeting  in  March 

|l  i  The  new  paid  president  may  not 
|jie  hired  for  several  months.  The 
ijjoard  decided  to  move  cautious- 
7.  There  is  no  thought  of  hiring 
I  "czar,"  it  was  emphasized,  de- 
bite  newspaper  comments  to  the 
ijontrary.  The  purpose  is  to  retain 
jn  executive  of  highest  character, 
kublic  esteem  and  ability  to  serve 
]s  the   industry    spokesman — but 
ot  as  a  dictator. 
Many  names  have  been  bandied 
bout,  but  none  of  them  actually 
iieans  anything  at  this  stage.  No 
tdividuals  have  been  contacted  for 
job  and  no  salary  range  has 
een  established. 
The  new  board,  upon  its  adjourn- 
(ent  Feb.  16,  announced  it  would 
onvene  again  in  Washington  Mar. 
l  to  consider  "the  situation  in  re- 
oect  to  the  retention  of  a  paid 
resident." 


For  whatever  they  are  worth,  a 
number  of  names  have  been  ad- 
vanced as  indicative  of  the  type  of 
man  that  might  qualify  as  the  in- 
dustry's new  head.  Mentioned 
were  Pat  Hurley,  former  Secretary 
of  War;  Senator  C.  C.  Dill,  former 
United  States  Senator  from  Wash- 
ington; John  G.  Winant,  former 
governor  of  New  Hampshire  and 
former  chairman  of  the  Social  Se- 
curity Board;  Stewart  McDonald, 
Federal  Housing  Administra- 
tor;  Edgar  Kobak,  vice-president 


of  Lord  &  Thomas  ;^M.  H.  Ayles- 
worth,  former  NBQ  president,  now 
with  Scripps-Howard.  Although  his 
name  has  been  mentioned  frequent- 
ly for  such  a  post  in  the  last  few 
years,  Mr.  Aylesworth  has  repeat- 
edly announced  he  is  not  a  candi- 
date. 

With  the  sweeping  into  effect  of 
the  new  NAB  organization,  Man- 
aging Director  James  W.  Bald- 
win, storm-center  of  recent  indus- 
try affairs,  stepped  out  of  office, 
concluding    a    three-year  tenure. 


New  Board  of  Directors  of  NAB 


*Directors  Elected 


John  Shepard,  3d,  Yankee  Network 
(District  1:  Connecticut,  Maine, 
Massachusetts,  New  Hampshire, 
Rhode  Island) 

Harry  C.  Wilder,  WSYR,  Syra- 
eu.se 

(District  2:  New  York) 
Clair    McCoUoiigh,    WDEL,  Wil- 
mington 

(District  3:  Delaware,  New  Jersey, 
Pennsylvania.) 

John  A.  Kennedy,  WCHS,  Charles- 
ton, W.  Va. 
(District  4:  D.  C.  Maryland.  North 
(Carolina,    South    Carolina,  Virginia, 
West  Virginia) 

W.  Walter  Tison,  WFLA,  Tampa 
(District  5:  Alabama,  Florida,  Geor- 
gia, Puerto  Rico) 

tEdwin  W.  Craig,  WSM,  Nashville 
(District  6 :  Arkansas,  Louisiana, 
Mississippi,  Tennesee) 

tMark    Ethridge,    WHAS,  Louis- 
ville 

(District  7  :  Kentucky,  Ohio) 

John  E.  Fetzer,  WKZO,  Kalama- 
zoo 

(District  8:  Indiana,  Michigan) 

tWalter  J.   Damm.  WTMJ,  Mil- 
waukee 
(District  9:  Illinois,  Wisconsin) 


John  J.  Gillin,  Jr.,  WOW.  Omaha 
(District  10:  Iowa,  Missouri,  Nebras- 
ka) 

Earl  H.  Gammons,  WCCO,  Min- 
neapolis 

(District  11:  Minnesota,  North  Da- 
kota, South  Dakota) 

tHerb  HoUister,  KANS,  Wichita 
(District  12:  Kansas,  Oklahoma) 

O.  L.  Taylor,  KGNC,  Amarillo 
(District  13:  Texas) 

Gene  O'Fallon,  KFEL.  Denver 
(District  14:  Colorado,  Idaho,  Utah, 
Wyoming,  Montana) 

Ralph  R.  Brunton,  KJBS,  San 
Francisco 
(District  15:  California,  excluding 
San  Luis  Obispo,  Kern,  San  Bernar- 
dino, Santa  Barbara,  Ventura,  Los 
Angeles.  Orange.  Riverside,  San  Die- 
go and  Imperial  counties ;  Nevada. 
Hawaii) 

Donald    W.    Thornburgh,  KNX, 
Hollywood 
(District  16:   Arizona,  New  Mexico, 
California,     including     counties  ex- 
cepted in  District  .15) 

C.  W.  Myers,  KOIN-KALE,  Port- 
land, Ore. 
(District  17:  Alaska,  Oregon.  Wash- 
ington ) 


Directors  at  Large 

Clear  Chaymel  Regional  Channel 

Hough,    WBAP,    Fort      tFrank  M.  Russell,  WRC,  Wash 


Harold 

Worth 

Lambdin  Kay,  WSB,  Atlanta. 


nigton 

Elliott  Roosevelt,  Hearst  Radio 
Inc. 


Local  Channel 
tJohn  Elmer,  WCBM,  Baltimore 
Edward  A.  Allen,  WLVA,  Lynchburg,  Va. 


*  Directors  elected  at  1938  convention  from  Districts  1,  3,  5,  9,  11,  13,  15  and  17 
will  serve  one-year  terms ;  all  others  two-year  terms.  Thereafter  all  directors 
will    be    elected    for    two-year  terms. 

t  Constitute  executive  committee  which  will  also  include  new  president  to  be 
named. 


His  post  was  abolished.  He  had 
proposed  what  amounted  to  a  re- 
organization plan  of  his  own.  It 
did  not  receive  attention  or  come  to 
a  vote. 

New  leadership  in  the  industry 
appeared  to  center  around  Mark 
Ethridge,  general  manager  of  the 
Louisville  Courier-J  o  iirna  I  and 
Times,  operating  WHAS,  and  Ed- 
win W.  Craig,  WSM,  Nashville, 
who  introduced  the  reorganization 
resolution.  Mr.  Ethridge  served  as 
temporary  chairman  of  the  con- 
vention and  became  pro  tem  chair- 
man of  the  new  board  of  directors 
at  the  first  meeting.  Mr.  Craig 
marshalled  the  reorganization  plan 
through  the  convention  with  only 
minor  amendments  in  phraseology. 

Ringing  in  the  ears  of  conven- 
tioneers were  the  speeches  of  Sena- 
tor Burton  K.  Wheeler,  FCC 
Chairman  Frank  R.  McNinch  and 
FCC  Commissioner  T.  A.  M.  Crav- 
en. The  first  two  delivered  sting- 
ing addresses  calling  for  a  new 
order  in  radio.  The  upshot  was  the 
promise  by  Mr.  McNinch,  after 
Senator  Wheeler  had  made  the  sug- 
gestion, that  the  whole  network 
structure  would  be  investigated 
soon.  He  said  he  would  make  such 
a  proposal  to  the  Commission. 

A  cost  accounting  system  for 
broadcasting  was  promised  by 
Chairman  McNinch.  He  also  indi- 
cated stricter  regulation  down  the 
line  but  in  a  cooperative  spirit. 
Monopoly,  purported  blatant  ad- 
vertising, station  transfer,  net- 
work ownership,  leases  and  prac- 
tically every  issue  in  radio  were 
treated  by  the  first  two  speakers. 
The  restrained  voice  was  that  of 
Commissioner  Craven  who  dealt 
largely  with  allocation  [Full  texts 
of  the  three  speeches  appear  in 
this  issue]. 

Additional  Funds 

To  Be  Made  Available 

With  the  new  board  functioning, 
under  broad  powers,  plans  imme- 
diately will  be  started  to  staff  the 
NAB  with  experts  in  particular 
lines.  In  its  discretion  the  board 
can  appoint  a  labor  relations  coun- 
sel, general  counsel,  technical  di- 
rector, public  relations  director  and 
research  director. 

There  will  be  a  $250,000  fund- 
double  that  now  available — for  the 
reorganized  NAB.  That  figure  is 
based  on  a  membership  of  400,  and 
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The  New  NAB:  Facing  a  New  Era  of  Regulation — An  Editorial 


THE  NAB  has  reorganized.  But  don't  expect 
miracles.  Pioblems  can't  be  solved  overnight. 

A  basically  sound  plan  of  reorganization 
was  adopted  without  lost  motion  or  contro- 
versy. The  groundwork  has  been  laid.  Upon  it 
must  be  built  a  personnel  superstructure  ca- 
pable of  achieving  for  the  broadcasting  indus- 
try as  a  whole  a  self-reliance  and  a  tradition 
it  has  never  had. 

This  is  no  time  either  for  flag-waving  or 
skeleton-rattling.  It  suffices  to  say  that  the 
Reorganization  Committee  performed  a  meri- 
torious task,  and  that  the  rank  and  file  of  the 
broadcasters  recognized  it  promptly  by  sweep- 
ing its  plan  into  effect  unanimously.  As  for 
the  past,  it  should  be  said  that  John  Elmer, 
retiring  president,  did  his  best  against  great 
odds;  that  James  W.  Baldwin,  retiring  man- 
aging director,  served  the  industry  conscien- 
tiously and  tirelessly  during  his  three-year 
tenure  and  that  the  industry  is  not  unappre- 
ciative  of  the  fact  that  he  also  faced  enormous 
problems. 

Broadcasters — all  of  them — know  that  radio 
has  been  taking  it  lying  down  too  long.  A 
properly-geared  association,  financed  with  an 
estimated  income  of  $250,000,  can  point  up  ad- 
mittedly existent  weaknesses  and  can  combat 
logically,  courageously  and  pridefully  those 
who  have  pricked  and  prodded  radio  through 
the  years. 

An  able  board  of  23  men  already  has  begun 
to  function.  It  will  have  the  benefit  of  the 
experience  and  the  advice  during  the  transi- 
tion period  of  Philip  G.  Loucks,  former  man- 
aging director,  and  counsel  of  the  organizing 
committee. 

The  paramount  function  of  the  new  board 
is  to  select  a  fulltime  president — a  man  big 


enough  for  the  big  job  of  a  big  industry.  It 
isn't  an  easy  task,  and  it  shouldn't  be  done 
hastily.  This  man  will  stand  as  the  industry 
spokesman.  He,  more  than  any  other  single 
individual,  will  mould  policy.  The  industry 
never  has  been  willing  in  the  past  to  delegate 
real  power  to  any  one  person,  yet  under  the 
new  order  it  must  do  just  that — subject  to 
the  veto  power  of  its  duly  elected  board. 

The  convention  was  an  unequalled  event 
from  many  angles.  There  were  three  ad- 
dresses, each  carrying  a  challenge.  The  Wheel- 
er and  the  McNinch  addresses  were  amazing- 
ly sharp,  candid  and  vigorous.  Comdr.  Craven, 
with  a  background  of  a  quarter-century  in  ra- 
dio, was  more  conciliatory  and  dwelt  more 
with  facts  than  criticisms,  but  he  was  equally 
outspoken.  He  has  pursued  steadfastly  a  pol- 
icy of  industry  cooperation,  and  he  did  not 
veer  from  it  in  his  remarks. 

The  addresses,  and  their  contrasting  ap- 
proaches to  the  alleged  evils  of  radio,  might 
generally  be  characterized  as  giving  the  in- 
dustry a  healthy  "shot  in  the  arm".  Wheeler 
and  McNinch  were  extreme  in  their  views; 
perhaps  their  talks  presage  a  new  era,  a 
tighter  regulation  of  radio.  They  diagnosed 
what  they  regarded  as  radio's  weaknesses, 
such  as  monopolistic  tendencies  and  program- 
ming evils,  but  they  candidly  admitted  that 
further  diagnosis  by  way  of  study  is  nec- 
essary. Certainly  they  thought  the  body — 
the  American  system  of  free,  competitive  en- 
terprise— was  well  worth  saving,  for  there 
can  be  no  doubt  they  reflected  the  temper  of 
the  people  in  wanting  the  present  system 
maintained  as  a  bulwark  of  democracy. 

Those  who  observe  the  increasing  centrali- 
zation towaid  the  Washington  scene  in  almost 


all  social  and  economic  affairs,  and  we  wh^ 
live  with  radio  day  in  and  day  out,  know  th' 
custom  of  legislators  and  regulators  to  citt 
extremes  and  deal  in  superlatives.  They  knov 
too  that  this  is  done  with  the  invariabli ; 
thought  of  reaching  middle  ground.  The  broad 
casting  industry  is  wholly  cognizant  of  it: 
shortcomings  and  is  ready  and  willing  to  co 
operate  with  the  national  authorities. 

But  the  broadcasting  industry  does  not  wan 
to  see  continued  the  one-way  practice  of  haras 
sing  it  at  every  turn,  threatening  it  with  dir 
things,  and  calling  it  every  conceivable  namtj 
with  so  little  posted  on  the  right  side  of  th' 
ledger.  It  isn't  looking  for  glory,  but  it  shoul< 
get  recognition  for  what  it  has  done  in  pro 
viding  service  to  the  people,  in  culture  and  i 
recreation.  For  every  monopoly  and  blatant  a 
charge,  broadcasting  can  point  to  a  dozen  hu, 
manitarian  achievements  in  time  of  flood  an- 
storm  and  stress. 

It  has  been  perhaps  the  most  criticized  o 
industries,  and  it  certainly  has  not  been  ar 
ticulate  in  its  own  defense.  To  be  sure,  th, 
speakers  at  the  convention  did  temper  thei- 
sharp  criticisms  now  and  then  with  an  occa- 
sional fillip  to  the  broadcasters,  but  we  didn'- 
notice  them  in  the  headlines. 

And  here  we  pick  up  our  theme.  The  indus!, 
try  has  lacked  adequate  leadership  and  prop, 
er  expression.  Thus,  the  new  era  in  the  ir 
ternal  affairs  of  radio,  paralleling  what  ap; 
pears  to  be  the  new  era  in  its  regulation, 
to  be  welcomed.  The  revamped,  revitalized  an 
refinanced  trade  association  of  America 
broadcasting,  we  fervently  hope,  will  suppl 
the  self-esteem  and  the  prestige  radio  need 
and  deserves. 


indications  are  that  the  roster  will 
swell  considerably  under  the  new 
organization. 

In  turning  over  the  temporary 
helm  to  Mr.  Loucks,  the  commit- 
tee made  the  proffer  after  he  had 
refused  to  accept  any  full-time 
post.  The  attorney,  for  five  years 
NAB  managing  director,  was  called 
in  last  October  to  advise  the  Re- 
organization Committee  in  its 
w  0  r  k.  He  was  instrumental  in 
drafting  the  plan.  In  designating 
Mr.  Loucks  as  special  counsel,  the 
board  did  so  with  the  understand- 
ing that  he  would  serve  only  until 
March  21.  If  the  president  is  not 
named  by  then,  which  is  probable, 
it  is  assumed  Mr.  Loucks  will 
continue  on  a  temporary  basis, 
since  he  has  steadfastly  rejected  a 
permanent  assignment.  Everett  E. 
Revercomb,  NAB  bookkeeper,  was 
authorized  to  take  care  of  routine 
affairs  under  the  direction  of  Mr. 
Loucks  until  the  permanent  organ- 
ization is  set  up. 

The  board  invited  FCC  Chair- 
man McNinch  to  a  luncheon  at  its 
March  21  meeting;  accepting  his 
offer  to  meet  with  him  to  discuss 
FCC  regulatory  activities. 

At  its  Feb.  16  session  the  board 
appointed  an  Executive  Commit- 
tee, as  prescribed  in  the  new  by- 
laws, which  will  function  as  a 
steering  committee,  along  with  the 
incoming  paid  president.  Named 
were  Mr.  Ethridge,  temporary 
chairman,  and  Mr.  Craig,  as  clear 
channel  members;  F.  M.  Russell, 
NBC,    Washington  vice-president. 


and  W.  J.  Damm,  WTMJ,  Milwau- 
kee, as  regional  members,  and  Herb 
Hollister,  KANS,  Wichita,  and 
John  Elmer,  WCBM,  Baltimore,  as 
local  members.  The  incoming  presi- 
dent, when  appointed,  will  become 
chairman  of  the  board. 

There  was  no  dissension  during 
the  convention  deliberations.  The 
meetings  wound  up  in  two  days 
whereas  the  original  agenda  called 
for  a  three-day  meeting.  The  con- 
vention settled  down  to  serious 
business  from  the  opening  gavel, 
and  it  was  apparent  from  the  out- 
set that  broadcasters  generally 
were  taking  their  problems  and 
their  industry  more  seriously  than 
ever  before. 

Biggest  Turnout  Ever 
of  Delegates 

There  was  a  gross  registration 
of  433,  of  whom  350  were  broad- 
casters or  station  alternates — per- 
haps the  largest  turn-out  of  voting 
delegates  in  NAB  history. 

Election  to  the  board  of  Elliott 
Roosevelt,  second  son  of  the  Pres- 
ident and  president  of  Hearst  Ra- 
dio Inc.,  was  another  noteworthy 
development.  The  directing  head  of 
the  ten  Hearst  stations,  Mr.  Roose- 
velt has  become  active  in  industry 
affairs  and  is  regarded  as  an  im- 
portant cog  in  the  new  director- 
ship. 

The  executive  committee  planned 
to  function  intermittently  until 
the    new    organization   was  com- 


Convention  Major  Domo 


EDWIN  M.  SPENCE 

plated.  While  no  formal  state- 
ment was  made,  it  is  understood 
this  committee  will  assume  the  re- 
sponsibility of  canvassing  the  field 
for  the  paid  president.  Action  of 
the  full  board,  however,  is  essen- 
tial before  any  definite  move  is 
made. 

Election  of  the  new  board  was 
accomplished  with  less  friction 
than  anticipated.  Seventeen  of  the 
23  members  were  elected  bv  the 


districts  into  which  the  country  : 
divided  under  the  new  by-law 
Eight  will  sei-ve  two  years.  Nir 
were  designated  for  a  one-yee 
term  to  keep  a  board  nucleus  nej 
year,  after  which  all  district  dire' 
tors  will  be  elected  for  two  yeai 
while  the  six  directors-at-large  ai 
elected  annually.  j' 

District  directors  will  preside  | 
district  meetings  to  be  held  eac 
year  under  the  specifications  in  tY 
by-laws  [published  in  full  in  th 
issue].  They  will  be  the  fountaii 
heads  of  trade  association  activ 
ties  in  their  particular  distric 
and  coordinate  their  movemen 
with  the  national  organization. 

The  administrative  post  of  se^ 
retary-treasurer,  provided  in  t? 
new  by-laws,  was  not  filled  by  tt 
board,  as  had  been  anticipated.  ' 
was  felt  there  was  no  need  fc 
haste  and  that  the  paid  presidei 
should  be  permitted  to  participal 
in  the  selection  to  avoid  possib 
friction. 

Just  before  adjournment  tl 
board  commended  the  work  of  tl 
Sales  Managers'  Committee  ar 
voted  to  continue  it,  with  Le 
Avery,  WGR-WKBW,  Buffalo,  i 
chairman. 


Treasurer  Hough 
Reports  a  Balance 

Harold  V.  Hough,  of  WBAP  ai^ 
KGKO,  Fort  Worth,  in  his  fin 
report  as   NAB   treasurer,  deli' 
ered  Feb.  14,  presented  to  the  co' 
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vention  its  balance  sheet.  On  June 
15  last  year,  at  the  preceding  con- 
vention, the  NAB  had  a  balance 
of  $8,794  and  since  then  has  col- 
lected $68,812  in  dues  for  a  sur- 
plus of  $80,568  since  the  last  con- 
vention. During  the  time  since 
then,  $61,340  has  been  expended. 
The  NAB  now  has  on  hand  $19,228 
with  fees  past  due  amounting  to 
about  $5,400.  The  cost  of  the  Re- 
organization Committee  was  given 
as  approximately  $7,000. 

Reorganization  Climax 
Of  Growing  Resentment 

The  convention  was  in  the  na- 
ture of  an  emergency  meeting.  It 
was  the  most  serious  and  orderly 
gathering  of  broadcasters  in  the 
recent  years.  If  the  reorganization 
plan  had  failed  of  enactment,  it 
was  freely  predicted  that  the  NAB 
would  be  no  more  and  that  in  its 
place  would  probably  develop  sev- 
eral divergent  and  competitive 
groups,  such  as  clear  channel,  net- 
work affiliates  and  independents. 

For  the  last  three  years  there 
has  been  a  smouldering  resentment 
against  NAB  in  its  old  form,  and 
this  feeling  intensified  as  broad- 
casters dropped  from  membership. 
The  NAB  members  openly  called 
it  an  impotent  and  innocuous  or- 
ganization, and  some  withdrew  in 
disgust.  As  long  as  six  years  ago — 
iat  the  St.  Louis  convention — the 
demand  for  a  paid  president  as  in- 
:dustry  leader  arose,  but  the  idea 
died  aborning. 

It  was  the  American  Federation 
oi  Musicians  situation  of  last  sum- 
mer that  caused  the  pent  up  feel- 
ing to  burst  out.  While  the  NAB 
istood  by,  network  affiliates  took 
the  situation  in  hand  and  formed 
their  own  group,  Independent  Ra- 
iidio  Network  Affiliates,  to  negotiate 
the  form  of  contract  for  reemploy- 
;jment  of  musicians. 

At  IRNA  meetings  in  New  York, 
)iMr.  Ethridge,  unknown  in  radio 


NAB  Invitations 

INVITATIONS  for  the  next  an- 
nual convention  of  the  NAB  have 
been  received  from  Houston,  Tex., 
Atlantic  City,  San  Francisco,  Po- 
land Springs,  Me.,  and  Sandusky, 
Ohio,  President  John  Elmer  an- 
nounced at  the  opening  session. 
Success  of  the  Washington  con- 
vention and  the  availability  of 
speakers  there,  however,  may  re- 
sult in  selection  of  the  capital 
city  on  a  regular  basis. 


but  highly  regarded  in  the  field  of 
journalism,  stepped  into  the  breach. 
He  soon  found  himself  catapulted 
into  the  forefront  of  industry  af- 
fairs. His  generalship,  his  ability 
to  compose  differences  calmly  and 
dispassionately  and  his  engaging 
personality  won  the  spontaneous 
confidence  of  the  network  affiliates. 
Flanking  Mr.  Ethridge  were  Mr. 
Craig,  warhorse  of  many  a  radio 
campaign,  who  personally  drew 
the  ultimatum  of  NAB  reorganiza- 
tion or  no  NAB.  There  were  also 
Samuel  R.  Rosenbaum,  president 
of  WFIL,  Philadelphia,  a  relative 
newcomer  to  radio  but  prominent 
banker,  lawyer  and  musician  in  his 
community;  Emile  Gough,  former 
head  of  Hearst  Radio;  John  Shep- 
ard  3rd,  president  of  the  Yankee 
Network  and  one  of  the  most  ag- 
gressive NAB  members  for  the  last 
dozen  years;  and  Walter  J.  Damm, 
WTMJ,  Milwaukee,  former  NAB 
president  who  had  been  at  odds 
with  the  old  order  for  several 
years. 

The  development  of  IRNA  and 
the  musicians'  situation  forced  a 
special  convention  of  the  NAB  in 
New  York  last  Oct.  12  and  13. 
It  was  at  th;s  convention  that 
the  reorganization  committee  was 
named  to  bring  in  a  plan  that  was 
to  rejuvenate  the  NAB  and  make 
it  a  trade  association  worthy  of 
the  industry,  or  fail  of  enactment 
and  thereby  bring  about  the  NAB's 


demise  as  such.  This  committee 
handled  its  work  with  celerity.  It 
retained  Mr.  Loucks,  and  within  a 
few  weeks  drafted  its  first  reor- 
organization  plan  in  the  rough. 

A  month  later  a  revised  re- 
organization proposal  was  drafted, 
encompassing  the  best  views  of  sta- 
tions supplied  to  the  committee.  It 
was  this  plan  that  outlined  the 
broad  organization  with  its  pro- 
posed paid  president,  regional  di- 
rectors and  specialists  in  various 
fields.  Using  its  plenary  powers, 
the  Reorganization  Committee  in- 
structed the  NAB  board  to  call  the 
regular  convention  in  Washington 
to  pass  on  the  reorganization  plan. 

Prior  to  the  convention,  all  sorts 
of  wild  rumors  were  spread,  main- 
ly in  the  theatrical  press,  about 
dissension  in  industry  ranks,  trends 
toward  government  ownership  and 
kindred  conclusions  which  tended 
only  to  incite  bad  feeling  and  agi- 
tata anti-radio  interests.  The  fall- 
acy of  these  usually  unfounded 
dope  stories  was  exposed  by  the 
convention  itself,  which  settled 
down  to  the  busines  of  reorganiza- 
tion without  pyrotechnics,  drama 
or  alleged  "showmanship." 

Presidents  Letter  Read 
As  Convention  Opens 

When  the  opening  gavel  of  Pres- 
ident John  Elmer,  WCBM,  Balti- 
more, sounded,  there  were  412  reg- 
istrations for  the  convention.  Ap- 
proximately 600  were  in  the  meet- 
ing room.  Following  invocation  by 
Father  H.  A.  Gaudin,  of  Loyola 
University,  which  operates  WWL, 
and  the  opening  formalities.  Chair- 
man Frank  R.  McNinch  of  the 
FCC  read  to  the  convention  a  let- 
ter of  greeting  from  President 
Roosevelt. 

"One  of  the  greatest  advantages 
of  the  system  of  licensing  broad- 
casting, is  that  it  is  sufficiently 
flexible  to  lend  itself  readily  to  ad- 


NAB  Membership  Rises 
With  23  Stations  Joining 

THE  MEMBERSHIP  of  the  NAB 
increased  by  23  stations  during 
the  Washington  convention,  Feb. 
14-16.  Applications  of  13  stations 
were  approved  by  the  old  board 
which  expired  with  the  adoption  of 
the  organization  plan  while  the 
new  board  launched  its  tenure  by 
approving  10  additional  members. 
The  total  membership  now  stands 
at  419  stations  and  8  associates. 
An  increase  of  100  stations  dur- 
ing the  year  is  anticipated  by  vir- 
tue of  the  reorganization. 

New  members  are:  KTKC,  Vis- 
alia,  Cal.;  WKEU,  Griffin,  Ga., 
WNAC,  Boston;  WICC,  Bridge- 
port; WEAN,  Providence;  KGKY, 
Scottsbluff,  Neb.;  WKBZ,  Muske- 
gon, Mich.;  WBAX,  Wilkes-Barre; 
WMFD,  Frederick,  Md.;  KWNO, 
Winona,  Minn.;  WGTM,  Wilson, 
N.  C;  KARM,  Fresno;  KGKB,  Ty- 
ler, Tex.;  WSPA,  Spartanburg,  S. 
C;  WTEL,  Philadelphia;  WCHS, 
Charleston,  W.  Va.;  WPAR,  Park- 
ersburg,  W.  Va.;  WBLK,  Clarks- 
burg, W.  Va.;  WINS,  New  York; 
KFJZ,  Fort  Worth;  WCBA,  Allen- 
town,  Pa.;  WCMI,  Ashland,  Ky.; 
WRTD,  Richmond,  Va. 


justment  to  meet  our  changing  so- 
cial and  economic  needs,"  the  Pres- 
ident wrote.  He  emphasized  the  op- 
portunity of  the  broadcasting  in- 
dustry to  serve  the  public  but  also 
pointed  out  that  an  important  re- 
sponsibility rests  upon  it.  "I  have 
the  high  hope  that  the  industry 
under  the  guidance  of  and  in  co- 
operation with  the  FCC  will  prove 
itself  to  be  worthy  of  the  great 
public  trust  reposed  in  it,"  he  con- 
cluded. 

In  his  opening  address.  Presi- 
dent Elmer  asserted  that  "clear 
thinking  and  broad  vision"  were 
imperative  at  this  convention.  He 
pointed  out  that  the  responsibility 
was  great  and  that  the  broadcast- 


^E\y  NAB  BOARD — Just  prior  to  the  first  meeting  of  the  new  board 
f  directors  of  the  reorganized  NAB  Feb.  16,  this  exclusive  photograph 
'as  made  by  Broadcasting.  Left  to  right  (front  row) :  Edwin  W.  Craig, 
VSM;  W.  Walter  Tison,  WFLA;  Harold  V.  Hough,  WBAP;  John  Shep- 
rd,  3d,  Yankee  Network;  Walter  J.  Damm,  WTMJ;  Mark  Ethridge, 
7HAS;  John  Elmer,  WCBM.  Middle  row:  C.  W.  Myers,  KOIN-KALE; 


li'rank  M.  Russell,  NBC;  Donald  W.  Thornburgh,  CBS;  Elliott  Roose- 
velt, Hearst  Radio;  Herb  Hollister,  KANS;  Edward  A.  Allen,  WLVA; 
John  E.  Fetzer,  WKZO;  0.  L.  Taylor,  KGNC.  Back  row:  Earl  H.  Gam- 
mons, WCCO(CBS);  Harry  C.  Wilder,  WSYR;  Clair  R.  McCollough, 
WDEL;  Lambdin  Kay,  WSB;  John  J.  Gillin,  Jr.,  WOW;  Ralph  R.  Brun- 
ton,  KJBS.  Absent  were  John  A.  Kennedy,  WCHS,  Gene  O'Fallon,  KFEL. 
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ers  should  not  let  "prejudice  or  sel- 
fish motive  affect  fair  judgment." 
He  expressed  his  thanks  for  the  co- 
operation of  the  membership. 

Senator  Wheeler's  speech  elict- 
ed  salvos  of  applause,  though 
it  was  an  open  challenge  to  the 
broadcasting  industry  and  to  the 
Commission  to  avoid  the  pitfalls 
that  might  lead  to  Government 
ownership.  [His  address  appears 
in  full  text  on  page  19.]  While  he 
turned  thumbs  down  on  super- 
power, "monopoly"  which  he  said 
could  result  from  several  "species 
of  power",  and  censorship  and  op- 
posed clear  channels,  except  in  iso- 
lated cases,  the  chairman  of  the 
Senate  Interstate  Commerce  Com- 
mittee expressed  warm  friendship 
for  the  broadcasting  industry  as  a 
whole  and  paid  tribute  to  stations 
and  networks  for  the  basically 
good  program  job  they  have  per- 
formed. 

Criticizes  Decision 
In  Mae  West  Case 

It  was  the  first  time  the  NAB 
had  heard  that  kind  of  talk  from 
a  public  official.  He  spoke  intimate- 
ly of  the  problems  of  the  industry, 
advocating  a  one-year  license  in 
lieu  of  the  present  six-month  li- 
cense and  urging  broadcasters  to 
prepare  for  facsimile  and  tele- 
vision which  he  viewed  as  their 
rightful  heritage. 

Senator  Wheeler  flayed  the  FCC 
for  the  implications  of  its  "Mae 
West"  decision,  asserting  he  did 
not  believe  that  the  Commission's 
purpose  was  to  penalize  stations 
affiliated  with  the  networks  when 
they  had  no  control  over  the  origin 
of  chain  programs. 

Concentration  of  ownership  of 
stations  in  the  same  hands  was 
condemned  by  Senator  Wheeler  as 
a  species  of  monopoly.  He  said 
that  superpower  placed  in  the 
hands  of  one  licensee  or  one  small 
group  of  men  was  a  degree  of  eco- 
nomic and  political  force  giving 
tremendous  advantage  over  com- 
petitors and  a  potentially  danger- 
ous   means    of    moulding  public 


Banquet  Windup 

THE  two-day  NAB  conven- 
tion wound  up  Feb.  15  in  gas- 
tronomical  glory  with  the 
most  pretentious  banquet  in 
its  history.  In  the  grand  ball- 
room of  the  Willard  Hotel, 
scene  of  Gridiron  Dinner  and 
other  notable  Washington 
events,  there  were  packed 
some  650  broadcasters  and 
distinguished  guests,  includ- 
ing members  and  staff  of  the 
FCC,  members  of  President 
Roosevelt's  staff,  members  of 
Congress  and  others  in  public 
life.  Mark  Ethridge,  WHAS, 
temporary  chairman  of  the 
new  NAB  board,  was  toast- 
master.  Entertainment  in- 
cluded Kate  Smith  and  the 
Eton  Boys  from  CBS,  Stoop- 
nagle  &  Budd  and  Mario 
Cozzi  from  NBC,  and  Benay 
Venuta  from  Mutual. 


opinion.  In  all  these  cases,  Senator 
Wheeler  said  he  felt  the  FCC 
should  cope  with  the  problems  be- 
cause he  believed  Congress  had 
given  it  ample  legislative  author- 
ity. If  regulation  of  radio  has 
lagged  in  any  particular,  he  said, 
it  has  been  in  relation  to  the  net- 
works. 

Regarded  as  a  liberal  and  one 
of  the  most  influential  members 
of  the  Senate,  Senator  Wheeler's 
flat  statement  that  he  was  opposed 
to  Government  ownership  or  inter- 
ference with  broadcasting  was 
welcomed  by  the  convention.  He 
added,  however,  that  "we  cannot 
ignore  the  signs  or  the  tempo  of 
the  times.  Only  broadcasting's  folly 
would  make  the  threat  real  and 
that  would  evolve  if  we  allowed 
any  entities  in  the  industry  or  out- 
side it  beckoning  for  entree,  to  be- 
come too  large,  too  potent,  to  per- 
mit them  to  reach  the  point  where 
the  influence  they  exert  is  so  great 
as  to  create  political  animosities 
and  internecine  strife  that  could 
only  result  in  its  destruction." 


Senator  Wheeler  said  it  would 
be  "little  short  of  radio  suicide  to 
permit  any  entities  in  the  industry 
to  acquire  too  much  power,  either 
through  absorption  of  independent 
stations  or  dictatorship  of  the  poli- 
cies not  in  the  interests  of  the 
local  communities  served." 

Transfers  of  stations  were 
touched  upon  by  Senator  Wheeler 
when  he  observed  that  the  license 
given  a  station  is  valid  only  so 
long  as  the  broadcaster  serves  his 
listeners.  He  said  stations  were 
not  given  authority  to  transfer 
licenses  to  another  party  and  that 
the  FCC  as  the  governing  body 
must  determine  whether  the  new 
applicant  is  competent,  qualified 
and  responsible  "and  is  not  sell- 
ing something  for  far  in  excess  of 
the  real  value  of  the  station." 

Omits  Any  Reference 

To  Newspaper  Ownership 

Significant  was  Senator  Wheel- 
er's failure  to  mention  newspaper 
ownership  of  stations.  He  was  the 
first  member  of  Congress  to  voice 
an  opinion  on  divorcement  of  sta- 
tions from  newspaper  ownership 
and  it  had  been  expected  his  re- 
marks would  cover  those  views. 

Sentiment  generally  was  that 
the  Wheeler  speech,  while  biting  in 
its  tenor,  nevertheless  came  at  a 
good  time  and  would  have  a  sober- 
ing influence  on  the  industry  and 
on  the  Commission. 

The  most  formal  type  of  parlia- 
mentary procedure  was  voted  at 
the  Monday  afternoon  sessions 
which  considered  the  Reorganiza- 
tion Committee  report.  Mr.  Eth- 
ridge, ex-officio  member  of  the  Re- 
organization Committee,  who  in  a 
short  span  has  developed  into  a 
central  industry  figure,  took  over 
the  chairmanship  on  motion  of 
Mr.  Craig,  as  the  head  of  the  Re- 
organization Committee.  The  con- 
vention then  resolved  itself  into  a 
meeting  of  the  Committee  of  the 
Whole  to  consider  the  report  of 
the  Reorganization  Committee,  sec- 
tion by  section,  as  included  in  the 
new  by-laws.  There  were  several 


Mutual  Asks  More  Timej 
From  NBC-Blue  Outlets! 

A  MOVEMENT  to  procure  morel 
time  from  NBC-Blue  stations  tc  [ 
permit  them  to  carry  Mutual  com-| 
mercials  was  launched  during  the", 
NAB    convention   in   Washingtor ' 
Feb.  14-16  by  Mutual.  Fred  Weber 
Mutual    general    manager,    callec ! 
conferences  with  the  objective  oi ' 
rallying  sentiment  among  the  net- 
work's outlets  to  demand  addition 
al  time. 

A    guarantee   of   at   least   on* : 
half -hour  per  evening  between  1' 
and  9  is  sought,  station  executivef' 
reported  following  the   final  ses 
sion  Feb.  16. 

In  addition  to  time  clearance, 
sales  and  network  problems  wert 
discussed.  Among  those  attending' 
were  Lewis  Allen  Weiss,  Don  Le< 
network  general  manager;  Gen^ 
O'Fallon,  KFEL,  Denver;  John 
Shepard  3d,  and  W.  W.  Warners 
Colonial  networks;  Leonard  Kapj 
ner,  WCAE,  Pittsburgh;  Al  Cor 
mier,  WINS,  New  York;  T.  C 
Striebert,  WOR,  Newark;  E(j 
Burke,  WBAL,  Baltimore;  an( 
Samuel  R.  Rosenbaum  and  Doi 
Withycomb,  WFIL,  Philadelphia. 


Libel  Exemption  Bill 

A  BILL  to  exempt  broadcast  sta) 
tions  from  liability  for  libel  0( 
slander  was  introduced  in  the  Ne\; 
York  State  Assembly  in  Alban) 
Feb.  11  by  Assemblyman  Phelps, 
of  New  York.  It  provides  that 
station  shall  be  liable  for  libel  o] 
slander  unless  the  station  manage, 
or  operator  expressly  authorize 
the  use  of  the  objectionable  Ian 
guage. 


routine  amendments.  After  th 
Committee  of  the  Whole  had  de 
voted  two  hours  to  reading  ani 
discussion  of  the  report,  it  ad 
journed  and  the  convention  the:* 
was  reconvened.  The  formality  o 
adopting  the  certificate  of  incoi* 
poration  of  the  NAB  immediate!' 
preceded  the  vote  on  the  reoi 
ganization  plan,  which  required 
(Continued  on  page  105) 


Some  of  the  500  or  More  Attending  NAB  Convention  in  Washington 
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McNinch  Warns  Industry  to  Toe  the  Mark 


Calls  for  Cleaner 
Programs;  Plans 
Net  Probe 

Chairman    Frank    R.  Mc- 
Ninch, of  the  FCC,  addressed 
the  NAB  convention  Feb.  15. 
He  departed  frequently  from 
his  prepared  text.  BROADCAST- 
ING herewith  presents  the  full 
text  of  his  speech  as  delivered 
on  the  convention  floor: 
When  I  took  office  as  Chairman 
of  the  FCC,  I  had  but  little  under- 
standing of  the  wide  scope  of  the 
duties  and  responsibilities  of  the 
Commission  in  the  licensing  and 
regulation  of  the  radio.  Each  week 
has  brought  to  me  an  increasing 
realization    of  the  importance  of 
the  Commission's  work  to  the  pub- 
lic as  well  as  to  the  industry.  So 
intriguing  and  fascinating  has  the 
Commission's  field  of  opportunity 
for   public    service    become,  that 
while,  as  it  was  expressed  in  the 
press,  I  was  loaned  from  the  Power 
Commission  to  the  Communications 
Commission  for  a  period  of  a  few 
months,  I  am  now  planning,  gentle- 
men, to  continue  in  this  work  until 
I  may  have  had  a  part  in  at  least 
charting  a  course  of  constructive 
regulation  and  the  formulation  of 
policies  for  the  guidance  of  the  in- 
dustry and  the  solution  of  some  of 
the  more  important  problems  in- 
herent in  radio  and  facing  your  in- 
dustry. 

In  a  remarkably  short  time  ra- 
dio has  taken  first  rank  as  a  means 
of  mass  communication.  The  very 
fact  that  radio  has  this  power  to 
carry  its  message  direct  and  daily 
to  so  many  of  our  citizenship, 
stamps  it  as  a  unique  public  utility 
which  is  affected  with  a  peculiar 
and  distinct  public  interest  and  one 
whose  basic  problems  are  social 
rather  than  economic.  This  chal- 
lenging social  significance  lifts  ra- 
dio to  a  new  and  a  different  and  a 
higher  level  of  responsibility  than 
any  other  means  of  communication, 
lit  stamps  it,  in  my  judgment, 
iwith  an  imperative  dedication  to 
the  public  service.  You  cannot  es- 
cape that.  You  dare  not  seek  to 
avoid  the  fullest  discharge  of  the 
public  trust  and  the  trusteeship 
that  is  yours  incident  to  the  li- 
cense you  hold.  For  while  we  no 
longer  speak  technically  of  the 
ether,  the  radio  frequencies  are  a 
part  of  the  public  domain. 
Radio  Essentially 
i4  Social  Force 

You  enjoy  a  special  privilege  to 
use  one  of  the  most  valuable  re- 
sources known  to  man  which  has 
been  harnessed  by  the  genius  of 
man  and  made  the  servant  of  all 
of  us.  The  importance  of  radio  and 
Sts  intimate  nature  cautions  all 
who  deal  with  it  that  in  a  democ- 
racy radio  must  be  kept  a  demo- 
cratic institution,  that  radio  should 
and  must  respond  to  and  reflect 
our  true  national  ideals. 
_  I  have  said  that  radio  is  essen- 
tially a  social  force.  True,  it  has 


PRESIDENT  ROOSEVELT'S  LETTER 


THE  WHITE  HOUSE 

WASHINGTON 


February  12,  1938 


Hy  dear  ChairmaB  McNinch: 

It  is  a  pleasure  through  you  to  extend  greetings  and  good 
?rishes  to  the  radio  broadcasting  industry  on  the  occasion  of  the  Six- 
teenth Annual  Convention  of  the  National  Association  of  Broadcasters 
to  be  held  in  the  Capital  of  the  Nation. 

During  the  past  year  we  have  witnessed  basic  developments 
and  progress  in  radio  which  will  have  a  profound  effect  upon  the  ap- 
plication of  broadcasting  in  ihis  country  as  well  as  on  the  North 
American  Continent. 

One  of  the  greatest  advantages  of  the  system  of  licensing 
broadcasting  is  that  it  is  sufficiently  flexible  to  lend  itself  readily 
to  adjustment  to  meet  our  changing  social  and  economic  needs.    In  a 
new  field  of  public  service  such  as  that  of  broadcasting  we  ma:y  and 
should  expect  rapid  progress  in  both  the  development  of  the  art  and 
in  meeting  the  public  requirements  that  this  national  resource  shall 
increasingly  contribute  toward  our  social  as  well  as  our  econoiaic  ad- 
vancement.   The  broadcasting  industry  has,  indeed,  a  very  great  oppor- 
timity  to  serve  the  public,  but  along  with  this  opportunity  goes  an 
important  responsibility  to  see  that  this  means  of  communication  is 
made  to  serve  the  high  purposes  of  a  democracy.    I  have  the  high  hope 
that  the  industry  under  the  guidance  of  and  in  cooperation  with  the 
federal  Communications  Commission  will  prove  itself  to  be  worthy  of 
the  great  public  trust  reposed  in  it. 

I  hope  the  forthcoming  deliberations  will  be  fruitful  of 
wise  judgments  in  dealing  with  the  many  and  diverse  problems  that 
enter  into  the  broadcasting  industry. 

Very  sincerely  yours. 


Honorable  Prank  R.  McNinch, 
Chairman, 

Federal  Communications  Commission, 
Washington,  D.  C. 


its  economic  aspects  and  there  is, 
gentlemen,  a  perfectly  proper  place 
under  our  system  for  the  profit 
motive.  But  herein  lies  one  of  the 
gravest  dangers  to  the  future  of 
the  radio  industry.  For  if  you  un- 
wisely, as  I  would  deem  it,  yield 
to  the  temptation  to  exalt  profits 
to  the  impairment  of  the  public 
service,  you  may  be  sure  that  the 
public  will  in  the  course  of  time 
demand  a  reckoning. 

Of  all  industries  it  seems  to  me 
that  radio,  because  it  is  so  essen- 
tially social  in  its  implications  and 
effects,  clearly  calls  for  a  leader- 
ship that  has  social  vision  and  a 
mature  wisdom  which  understands 
and  mistakes  not  that  in  such  a 
public  utility  as  that  with  which 
you  deal,  there  is — there  can  be — 
but  one  safe  and  sure  way  to  win 
and  hold  the  public  favor.  That, 
gentlemen,  is  through  the  enlight- 
ened, genuine  and  unselfish  purpose 
to  serve  the  best  interests  of  the 
public.  Beware  of  reliance  upon 
propaganda  and  political  pull  and 
influence.  If  you  may  forget  every- 
thing else  I  say,  I  think  it  may  be 


worth  while  for  you  to  remember 
that.  These  are  but  broken  reeds 
upon  which  you  dare  not  lean  in 
this  industry  of  all  industries.  And, 
familiar  as  I  am  sure  you  are  with 
the  history  of  other  industries,  I 
remind  you  of  how  some  of  them 
relied  in  the  past  upon  false  and 
misleading  propaganda  to  advance 
their  interests,  of  how  some  of 
them  relied  upon  political  influence 
for  the  accomplishment  of  their 
purposes,  rather  than  upon  the 
sheer  merit  of  their  service  and 
the  genuine  devotion  to  the  public 
interest.  A  conscience  quickened 
and  sensitive  to  the  interests  of  the 
public  is  a  never  failing  monitor. 

Public  Quick  to 

Recognize  Vices 

The  leaders  of  this  industry 
must  be  able  to  take  the  long  view, 
and  not  look  too  closely  and  im- 
mediately at  profit.  A  just  public 
is  always  willing  to  pay  a  fair  re- 
turn for  a  valuable  service  ren- 
dered, but  that  same  just  public  is 
also  quick  to  recognize  the  devices 
and  the  vices  of  those  who  would 


profiteer  upon  the  public  resources. 
This  resource  is  merely  loaned  to 
you,  not  for  your  primary  benefit 
but  for  the  largest  good  of  the 
largest  number  of  our  people,  the 
public  being  willing  at  the  same 
time  that  you  shall  have  a  fair  re- 
turn upon  your  investment  and  for 
your  energies  and  your  ability. 

I  believe  (because  I  am  some- 
what of  an  idealist  though  I  hope 
I  am  also  practical),  that  in  all 
business,  but  peculiarly  in  your 
business,  there  are  larger  dividends 
to  be  had  in  decency  than  in  any- 
thing that  stops  short  of  it,  that 
there  is  more  profit  to  be  had  in  a 
genuine  high-purpose  service  to  the 
public  than  in  any  process  which 
includes  the  cutting  of  corners  or 
the  taking  of  a  short  route  to  the 
glittering  gold  that  may  appear  to 
lie  so  readily  at  hand! 

'Greed  May  Return 

To  Plague  Us' 

We  are  all  familiar  with  the 
fable  of  killing  the  goose  that  laid 
the  golden  egg,  and  we  are  so  fa- 
miliar with  it  that  we  pass  over 
many  of  its  implications.  But, 
many  have  been  so  unwise  as  to 
do  this  very  thing,  time  and  time 
again  in  America,  in  dealing  with 
public  utilities.  They  were  unduly 
urged  by  that  greed  and  selfish- 
ness that  resides  in  all  of  us  and 
which,  if  we  are  to  hold  it  in  check, 
requires  on  our  part  a  clear  reali- 
zation that  if  we  pursue  this 
course,  our  greed  may  return  to 
plague  us  tomorrow  in  ways  that 
we  may  not  think  of  when  we 
gather  the  immediate  and  easy 
gold.  You  are  in  a  high  sense  and 
a  real  sense — and  we  are  not  mere- 
ly dealing  with  phrases  and  words 
— trustees  of  a  public  resource. 

You  have  no  property  interest  in 
it.  You  can  acquire  no  right  to  it. 
It  belongs  to  the  people.  It  is  their 
property.  They  want  it  used  and 
they  want  you  to  use  it  but  they  do 
not  want,  nor  are  they  willing  for 
it  to  be  abused.  And  a  trustee  with 
anything  like  an  adequate  compre- 
hension of  his  trust,  will  be  too 
wise  to  permit  himself  to  abuse 
that  which  is  entrusted  to  him  for 
the  public  good. 

Frequencies  Available 
For  Public  Service 

It  would  be,  though  I  do  not 
want  to  intimate  that  I  think  any 
such  day  is  even  approaching,  an 
ill  day  for  the  broadcasting  indus- 
try of  America  if  that  facility 
should  be  permitted  to  become  a 
whirligig  of  adventurers  or  the 
plaything  of  fortune  hunters.  For 
the  people  had  no  such  thought  in 
their  minds  when  through  the  act 
of  Congress  they  made  these  fre- 
quencies available  for  the  use  and 
benefit  of  the  public. 

If  the  NAB  is  earnestly  inter- 
ested in  maintaining  the  present 
license  system,  as  I  am  sure  you 
are,  then  I  summon  all  of  you  to 
a  public  spirited  cooperation  among 
yourselves  and  with  the  Federal 
Communications  Commission  and 
with  the  Congress  to  the  end  that 


BROADCASTING  •  Broadcast  Advertising 


February  15,  1938  •  Page  15 


radio  may  become  an  increasingly 
constructive,  enlightened,  entertain- 
ing and  helpful  servant  of  all  the 
people. 

And,  when  I  say  cooperation,  I 
mean  cooperation  and  not  mere  lip 
service  to  the  principle.  I  mean  co- 
operation when  in  your  judgment 
it  will  cost  you  something  to  co- 
operate. I  mean  cooperation  when 
the  course  directed  runs  counter  to 
your  judgment  but  represents  the 
mature  judgment  of  the  Congress 
or  of  the  Commission,  the  immedi- 
ate representatives  of  the  people, 
the  o'wners  of  these  frequencies. 

In  years  gone  by  I  have  often 
been  assured  of  cooperation  and 
then  when  we  came  to  deal  with 
matters  across  the  table,  I  was 
disappointed  to  learn  that  coopera- 
tion to  some  meant  cooperation 
through  acceptance  of  their  views 
rather  than  any  honest  or  serious 
effort  on  their  part  to  meet  the 
view  of  the  regulatory  agency,  un- 
der oath  of  office  to  discharge  its 
duty. 

Keeping  the  Industry 
On  Democratic  Basis 

I  invite  your  real  cooperation. 
You  shall  have  my  sympathetic 
and  I  hope  understanding,  fair 
and  just  cooperation  to  the  end 
that  such  problems  as  confront  us 
may  be  solved  in  a  constructive 
manner  so  as  to  best  sei've  the 
public,  your  boss  and  my  boss. 

If  you  want  to  keep  radio  demo- 
cratic— and  I  do  not  doubt  that 
you  do — you  must  be  on  your 
guard  against  the  growth  and  de- 
velopment of  any  autocratic  power 
within  the  industry.  Yours  is  a 
very  young  industry  and  it  need 
not,  except  through  folly,  fall  into 
the  grievous  errors  that  other  in- 
dustries have  fallen  into  in  the 
past.  Certain  utilities  in  the  past 
permitted  a  concentration  of  con- 
trol that  grew  to  such  vast  pro- 
portions as  to  become  a  veritable 
Frankenstein  that  ultimately 
turned  upon  and  destroyed  its  very 
creators  and  destroyed  the  confi- 
dence of  the  public  in  the  utilities 
as  well. 

Why  follow  the  tragic  path  that 
others  have  trod  to  their  down- 
fall and  ruin  when  all  we  need 
to  do  is  look  about  and  read  the 
hand'UTiting  on  the  w^all  which  is, 
that  America  is  monopoly  -  con- 
scious, that  America  hates  auto- 
cratic power,  that  America  will 
not  tolerate  the  dominance  of  greed 
over  public  utilities  that  touch 
either  the  economic  necessities  or 
the  social  requirements  of  its  peo- 
ple. 

You  know  the  familiar  history 
of  the  railroad  industry  and  of  the 
power  industry  and  of  some  other 
industries  that  paid  the  ten-ific 
price  of  a  hot  condemnation  by  the 
public  because  of  the  very  thing 
I  am  talking  to  you  about.  And, 
I  warn  you  in  the  friendliest  pos- 
sible fashion  and  with  the  pro- 
foundest  and  most  genuine  and 
sincere  interest  in  you  and  in  your 
industry,  that  you  need  not  tread 
the  path  to  this  Gethsemane  if 
you  will  but  stand  firm  and  be  true 
to  the  highest  interests  of  your  in- 
dustry and,  therefore,  the  highest 
interests  of  the  public. 

Do  not  deceive  yourselves,  gen- 
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Chairman  Lashes  Out 


P  RANK  R.  McNINCH 

tlemen,  as  others  in  days  gone  by 
may  have  deceived  themselves 
about  other  industries,  that  your 
industry  is  different  from  others 
and  that  this  thing  cannot  hap- 
pen to  radio.  Face  the  stark  re- 
ality that  it  has  happened  to 
other  industries,  that  it  happened 
so  silently,  so  gradually,  so  unob- 
ti'usively,  that  no  one  could  put 
his  finger  upon  the  particular  time 
and  place  when  unwieldy  concen- 
tration of  control  had  spread  its 
influence  like  a  blight  upon  the 
industry  concerned. 

Says  Radio  Cannot 
Survive  an  Insull 

A  member  of  your  own  industry 
said  to  me  not  long  aso,  "Radio 
cannot  survive  an  Insull."  Indeed 
it  could  not,  as  the  people  are  even 
more  interested  in  and  have  a 
more  definite  sense  of  proprietor- 
ship over  radio  than  perhaps  over 
any  other  public  agency.  The 
American  public  tumbled  the  pjTa- 
mids  of  Insull  and  devastated  the 
financial  empire  he  built,  and  you 


may  be  sure  that  it  will  not  toler- 
ate an  Insull  in  this  industry  which 
touches  so  intimately  the  homes 
and  our  social  life  at  so  many 
angles. 

The  people  have  a  keen  con- 
sciousness that  radio  belongs  to 
them.  They  are  watching  with  an 
intelligent  yet  sjnnpathetic  inter- 
est how  you  administer  that  which 
is  loaned  to  you.  They  have  high 
expectations,  as  they  have  a  right 
to  have,  as  to  the  kind  and  quality 
of  service  they  are  to  receive. 
While  the  public  is  fair  and  pa- 
tient, it  will  ever  hold  to  sti'ict 
accountability  its  trustees  to  whom 
are  entrusted  any  public  resource 
for  their  use. 

I  had  the  pleasure  with  you  of 
hearing  Senator  Wheeler's  great 
speech  to  you  yesterday  and  I 
found  myself  in  agreement  with 
many  of  the  things  he  had  to  say. 
He  discussed  many  subjects  of  ob- 
vious importance  and  interest  to 
you  and  to  the  nation.  Among  them 
he  discussed  the  subjects  of  mo- 
nopoly, of  chain  broadcasting,  of 
concentrated  control  and  of  pre- 
serving to  the  local  communities 
their  pride  and  social  and  econom- 
ic interest  in  their  local  broadcast- 
ing stations.  He  spoke  with  such 
consummate  skill  and  comprehen- 
siveness that  it  would  be  unpar- 
donable for  me  to  take  your  time 
in  a  further  general  discussion  of 
those  subjects.  Instead,  I  shall,  in 
keeping  with  the  office  I  hold  and 
with  the  responsibility  that  is 
mine,  undertake  to  make  concrete 
applications  of  principles  including 
some  of  those  enunciated  by  Sen- 
ator Wheeler. 

Commission's  Duty 

To  Regulate  Industry 

I  conceive  it  to  be  my  duty — in- 
deed it  is  a  pleasure  when  I  may 
— to  cooperate  with  the  industr3' 
with  which  I  have  to  deal  officially 
in  seeking  constructive  solutions 
of  its  problems.  This,  to  me,  is 
much  the  preferred  course  and  I 
should  like  to  feel,  as  I  hope  I  may 
have  reason  to  feel,  that  your  in- 
dustry will  be  found  to  be  so  pro- 


Worst  Storm  in  History  of  California 
Wreaks  Havoc  With  Station  Equipment 


THE  Sacramento  Valley's  worst 
storm  in  history,  roaring  through 
the  region  Feb.  9,  took  its  toll  of 
radio  stations  when  the  recently 
installed  tower  of  KFBK,  Sacra- 
mento, and  KGDM,  Stockton,  were 
blown  down  and  the  stations  forced 
off  the  air.  KFBK's  tower  was  com- 
pletely wTecked,  according  to  a 
report  to  Bro.\dcasting  by  Guy  C. 
Hamilton,  general  manager  of  the 
McClatchy  radio  and  newspaper 
enterprises.  It  was  off  the  air  from 
12:45  p.  m.  Feb.  9  until  the  morn- 
ing of  Feb.  11  when  its  engineers 
were  enabled  to  operate  it  with 
horizontal  antenna  wires. 

Using  Temporary  Antenna 

Mr.  Hamilton  stated  that  KFBK 
temporarily  is  erecting  a  collap- 
sible steel  -  pipe  pole  of  quarter 
wavelength,  and  that  it  may  take 
several  months  to  replace  the 
towea-.  The  station  in  the  mean- 
time is  enabled  to  provide  about 
50-mile  coverage. 

The  storm  also  swept  through 


the  San  Francisco  bay  area  where 
several  stations,  including  the  50,- 
000-watt  KPO,  were  also  thro'WTi 
out  of  commission  for  some  hours. 
None  lost  towers,  however. 

KFBK's  contract  with  the  tower 
manufacturers  guaranteed  its  with- 
standing a  90-mile  gale,  whereas 
the  wind's  actual  velocity  was 
55  to  60  miles.  The  tower  will 
be  replaced  by  the  manufacturer, 
and  in  addition  to  that  guarantee 
was  covered  by  wind  insurance  of 
$15,000. 

"The  first  result  of  the  storm," 
said  Mr.  Hamilton,  "was  a  failure 
of  the  power  supply.  When  the 
power  finally  came  on,  we  found 
that  we  had  a  leak  in  our  main 
cable  which  we  ourselves  own  and 
which  we  had  repaired.  When  we 
finally  turned  the  juice  on,  the 
power  in  the  wire  was  so  great 
that  the  omsulators  blew  out  and 
we  did  not  actually  get  to  broad- 
casting until  this  morning  (Feb. 
11)." 
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gressive,  so  public-spirited,  so  j 
genuinely  cooperative,  that  you 
may  run  somewhat  ahead  of  the, 
edicts  and  the  mandates  of  regula-J 
tion  and  make  the  Commission's' 
task  the  easier  and  your  position 
the  stronger.  ' 

But,  while  I  believe  in  coopera-  ■ 
tion  and  invite  and  shall  welcome 
it  and  shall  meet  you  as  nearly 
half-way  as  the  law  will  permit 
me,  I  cannot  forget  that  the  Com- 
mission is  under  the  mandate  of 
the  law  to  regulate  this  industry. 
I   shall  not  seek  to  escape  that 
duty.  I  hope  I  may  find  the  courage  1 
never  to  flinch  from  what  may  be  J 
my  duty  in  the  exercise  of  the 
functions  that  are  entrusted  to  me. 

I  am  not  one  of  those  who  be 
lieves  that  an  industry  requiring 
regulation  may  safely  be  trusted 
with  the  job  of  regulating  itself. 
I  doubt  if  any  of  us  really  want  tc 
be  regulated,  however  slightly  the 
regulations  may  affect  us.  And  yet 
I  am  sure  that  all  of  us  believt 
that  there  are  many  industries,  in- 
cluding yours,  that  must  be  regu- 
lated for  their  own  good  as  well  as 
for  the  public  good  and  hence  I  be- 
lieve in  firm,  courageous,  yet  fair 
judicial,  considerate  regulatio; 
directed  toward  the  advancement  o; 
the  industry  in  so  far  as  that  1; 
compatible  with  the  law. 

FCC  to  Investigate 
Monopoly  Issue 

Senator  Wheeler  discussed  thi 
danger  to  the  industry  if  a  mo 
nopoly  were  permitted  to  develoj 
or  exist.  My  word  to  j'ou  on  thif 
subject  is  that  it  is  the  duty  of  iht, 
Communications  Commission 
prevent  the  development  of  a  mo 
nopoly  or  to  set  about  to  destroy  1 
if  one  exists.  I  have  no  less  deter 
mination  than  that  I  shall  con 
tribute  all  that  I  can  toward  thesi 
ends  and  in  so  doing,  I  shall  b 
convinced  that  I  am  serxang  th 
best  interests  of  the  industry 
well  as  of  the  public. 

I  am  not  particularly  intereste( 
in  whether  there  may  be  a  techni 
cal  or  legal  monopoly.  My  conceri 
runs  ahead  of  that  consideration 
discover  whether  there  is  a  conceri 
tration  of  control  amounting  to 
practical  monopoly.  If  there  is 
monopoly,  it  exists  in  direct  viola 
tion  of  the  law  and  it  should  b 
suppressed.  If  there  is  no  mc 
nopoly,  may  I  suggest  that  you  rc 
examine  the  extent  to  which  ther 
may  be  developing  a  centralizatio: 
of  control.  Ask  youselves  the  ques 
tion:  Whither  is  it  tending? 

I  could  think  of  many  thing 
more  pleasant  to  say  than  some  o 
the  things  I  am  saying,  but  I  hav, 
never  conceived  it  to  be  a  wise 
manly  course  for  an  administrate 
to  merely  indulge  in  flattery  an 
compliment  thus  to  avoid  hur 
ing  anyone's  feelings.  I  speak  t 
you  under  a  sense  of  obligatio 
of  office  which  I  hope  I  do  not  m 
duly  exaggerate.  But  I  am  perfect 
ly  certain  that  I  have  an  impers 
five  and  an  inescapable  duty 
this  premise.  The  discharge  of 
in  the  direction  I  am  indicating  t 
you  is  absolutely  the  best  thin 
that  could  happen  for  your  indu 
try  to  the  end  that  there  may  t 

{Continued  on  page  103) 
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Advertising  Bill  Now  in  Final  Stages 


Trade  Commission  Gets 
Broad  Power  Under 
New  Measure 

By  WALTER  BROWN 

THE  House  of  Representatives  on 
Feb.  14  adopted  the  conference  re- 
port on  the  Wheeler-Lea  bill  broad- 
ening the  powers  of  the  Federal 
Trade  Commission.  Favorable  ac- 
tion by  the  Senate  on  the  report, 
which  is  expected  this  week,  will 
send  the  bill  to  the  White  House 
for  President  Roosevelt's  signa- 
ture. 

While  the  conference  made  a 
number  of  minor  changes  in  the 
legislation,  the  bill  remains  sub- 
stantially as  it  passed  the  House 
Jan.  12  [Broadcasting,  Jan.  15]. 
The  original  Senate  bill,  passed 
last  March,  broadened  the  base  of 
the  FTC  in  issuing  cease  and  desist 
orders.  The  House  Interstate  Com- 
merce Committee  tacked  on  the 
controversial  proposal  to  give  the 
FTC  control  over  false  and  mis- 
lea  d  i  n  g  advertisement  of  food, 
drugs,  devices  and  cosmetics. 

Because  of  the  large  volume  of 
food,  drug  and  cosmetic  advertise- 
ment carried  by  broadcasting  sta- 
tions, the  Wheeler-Lea  bill  is  of 
much  concern  to  the  industry.  The 
conference  retained  in  the  bill  the 
section  which  exen^ts  radio  sta- 
tions, as  well  as  newspapers  and 
advertising  agencies,  from  any  lia- 
bilitv  under  the  administration  of 
the  act  provided  they  do  not  with- 
hold information  from  the  FTC 
relating  to  advertisers  who  may 
be  considered  violators. 

Broad  Discretion 

The  extent  to  which  radio  ad- 
vertising will  be  affected  by  the 
new  law  will  depend  on  its  admin- 
istration. The  FTC  is  given  broad 
discretion  in  interpreting  what 
constitutes  false  and  misleading 
advertising.  The  measure  itself  de- 
fines false  advertising  as  that 
which  is  "misleading  in  any  ma- 
terial respect". 

Armed  with  authority  to  issue 
cease  and  desist  orders  with  teeth, 
and  a  $5,000  fine  for  violation 
when  the  order  becomes  final,  and 
a  similar  fine  as  well  as  imprison- 
ment for  advertisers  convicted  of 
false  advertising,  the  FTC  becomes 
one  of  the  most  powerful  federal 
agencies.  Since  it  is  a  quasi-judic- 
ial body,  advertisers  are  expected 
to  fare  much  better  than  they 
would  had  the  power  over  adver- 
tising been  placed  in  a  bureau  of 
a  department  as  proposed  in  the 
Copeland  food  and  drug  bill. 

A  statement  accompanying  the 
conference  report  pointed  out  that 
the  Senate  had  accepted  the  ad- 
vertising section  of  the  House  bill 
with  a  few  minor  amendments.  The 
House  accepted  provisions  in  the 
Senate  bill  defining  such  terms  as 
"corporation"  "documentary  evi- 
dence," "acts  to  regulate  com- 
merce" and  "anti-trust  acts."  The 
House  accepted  a  Senate  amend- 
ment providing  that  FTC  commis- 
sioners would  continue  to  serve  af- 
ter the  expiration  of  their  ap- 
pointment until  their  successors 
are  appointed  and  qualified. 

The  Senate  accepted  the  House 
provision  providing  a  fine  of  $5,- 
000  instead  of  $500  for  violation 
of  a  cease  and  desist  order. 

A  change  of  some  importance 
was  the  rewording  of  the  section 


dealing  with  penalties  for  violation 
of  the  advertising  section.  The 
conference  agreement  restricts  the 
penalties  under  this  section  to 
cases  where  the  injury  may  re- 
sult from  use  of  the  commodity 
"under  the  condition  prescribed  in 
the  advertisement  thereof  or  under 
such  conditions  as  are  customary 
or  usual." 

In  other  words,  if  a  purchaser 
of  liniment  is  injured  using  the 
preparation  internally,  the  adver- 
tiser is  not  to  be  held  liable.  It  is 
not  the  intent  of  the  section,  the 
conference  report  said,  to  provide 
penalization  in  such  cases  "where 
there  might  be  injurious  results 
merely  because  of  reactions  of  con- 
sumers due  to  their  peculiar  idio- 
syncrasies or  allergic  conditions." 

Clause  Affecting  Packers 

The  conference  changed  the 
wording  of  the  bill  relating  to 
exemption  of  meat  packers  which 
provides  that  meats  and  meat-food 
products  duly  inspected,  marked 
and  labeled  in  accordance  with 
rules  and  regulations  under  the 
Meat  Inspection  Act  shall  be  "con- 
clusively presumed  not  injurious  to 
health  at  the  time  the  same  leave 
official  establishments." 

In  the  section  dealing  with  false 
advertisements,  there  was  a  pro- 
vision relating  to  a  difference  of 
opinion  among  experts  as  to  the 
truth  of  a  representation  in  ad- 
vertisement. It  was  provided  that 


such  advertisement  would  not  be 
held  misleading  if  the  difference  of 
opinion  were  clearly  stated.  The 
conference  decided  this  provision 
"was  unnecessary  for  the  purposes 
of  the  legislation"  and  struck  it 
from  the  bill. 

The  section  defining  the  term 
cosmetic  included  "articles  intend- 
ed to  be  rubbed,  poured,  sprinkled 
or  sprayed  on,  introduction  into,  or 
otherwise  applied  to  the  human 
body  or  any  part  thereof  for 
■cleansing,  beautifying,  promoting 
attractiveness,  or  altering  the  ap- 
pearance." The  conference  struck 
the  word  "intended"  and  reinserted 
it  after  the  word  "thereof." 

Chairman  Lea  (D-Cal.)  of  the 
House  Interstate  &  Foreign  Com- 
merce Committee,  and  Chairman 
Wheeler  (D-Mont.)  of  the  Senate 
Interstate  Commerce  Committee, 
headed  the  conference  which 
whipped  the  FTC  bill  into  final 
form. 

Exemptions  in  Bill 

That  portion  of  the  bill  exempt- 
ing broadcasters  and  publishers 
from  liability  under  certain  condi- 
tions reads  as  follows: 

"(b)  No  publisher,  radio-broadcast 
licensee,  or  agency  or  medium  for 
the  dissemination  of  advertising,  ex- 
cept the  manufacturer,  packer,  dis- 
tributor, or  seller  of  the  commodity 
to  which  the  false  advertisement  re- 
lates, shall  be  liable  under  this  sec- 
tion by  reason  of  the  dissemination 


by  him  of  any  false  advertisemen 
unless  he  has  refused,  on  the  requet 
of  the  Commission,  to  furnish  tb( 
Commission  the  name  and  post-ofEc 
address  of  the  manufacturer,  packer 
distributor,  seller,  or  advertising  agen 
cy,  residing  in  the  United  States,  wh( 
caused  him  to  disseminate  such  adver 
tisement.  No  advertising  agency  shal 
be  liable  under  this  section  by  rea 
son  of  the  causing  by  it  of  the  dis 
semination  of  any  false  advertisement: 
unless  it  has  refused,  on  the  reques 
of  the  Commission,  to  furnish  th 
Commission  the  name  and  post-offic 
address  of  the  manufacturer,  packer 
distributor,  or  seller,  residing  in  th 
United  States,  who  caused  it  to  cans 
the  dissemination  of  such  advertise 
ment." 

The  definition  of  false  advertise 
ment  as  contained  in  the  revise' 
measure,  is  as  follows : 

"(a)  The  term  'false  advertise 
ment'  means  an  advertisement,  othe 
than  labeling,  which  is  misleading  ii 
a  material  respect ;  and  in  determin 
ing  whether  any  advertisement  is  mis 
leading,  there  shall  be  taken  into  ac 
count  (among  other  things)  not  onl; 
representations  made  or  suggested  b. 
statement,  word,  design,  device,  sound 
or  any  combination  thereof  but  alS' 
the  extent  to  which  the  advertisemen 
fails  to  reveal  facts  material  in  th 
light  of  such  representations  or  ma 
terial  with  respect  to  consequence 
which  may  result  from  the  use  of  th 
commodity  to  which  the  advertise 
ment  relates  under  the  conditions  prei 
scribed  in  said  advertisement,  or  unde- 
such  conditions  as  are  customary  6 
usual.  No  advertisement  of  a  dru 
shall  be  deemed  to  be  false  if  it  r 
disseminated  only  to  members  of  th 
medical  profession,  contains  no  fals 
representation  of  a  material  fact,  an 
includes,  or  is  accompanied  in  eac 
instance  by  truthful  disclosure  of,  th 
formula  showing  quantitatively  eac 
ingredient  of  such  drug." 


AFRA  Signs  Second  Artist  Contract 


WINS,  WCFL  on  List; 
Concentrating  on 
Net  Programs 

A  TEMPORARY  contract  covering 
the  announcing  staff  of  WINS, 
New  York,  has  been  signed  by  the 
station  management  and  execu- 
tives of  American  Federation  of 
Radio  Artists,  AFL  talent  union. 
This  is  second  station  contract  to 
be  negotiated  by  AFRA,  which  in 
December  signed  a  contract  for 
the  announcers  at  WCFL,  Chi- 
cago, giving  them  a  40-hour,  five- 
day  week  and  a  29%  raise  to  a 
minimum  of  $45  weekly,  and  con- 
taining the  provision  that  any  an- 
nouncer hired  by  the  station  must 
either  be  or  become  an  AFRA 
member. 

What  the  AFRA  Wants 

At  the  moment,  however,  AFRA 
executives  are  not  spending  much 
time  in  dealing  with  individual 
stations,  as  they  are  concentrating 
on  the  major  task  of  negotiating 
standard  contracts  for  all  talent 
employed  on  national  network 
programs.  AFRA  committee  is 
meeting  regularly  with  representa- 
tives of  the  major  networks  and 
of  the  American  Association  of 
Advertising  Agencies.  The  WINS 
compact  calls  for  five-day,  40-hour 
week,  AFRA  shop  and  salary  re- 
adjustments. WINS  also  has  agree- 
ments with  two  AFL  unions,  IBEW 
for  engineers,  AFM  for  musicians. 

AFRA  officials  have  consistently 
refused  to  disclose  or  discuss  the 
specific    provisions    of    their  de- 


mands. The  following  outline  is 
therefore  not  official,  but  it  came 
from  a  usually  reliable  source  and 
is  believed  to  contain  the  main 
demands  of  the  union.  Dramatic 
talent  on  network  commercial 
programs,  under  the  demands,  is 
to  be  paid  $25  for  a  15-minute 
broadcast  with  one  two-hour  re- 
hearsal; $50  for  a  half -hour  show 
with  two  two-hour  rehearsals,  and 
$75  for  an  hour  program  with  two 
three-hour  rehearsals.  Dramatized 
commercials  on  15-minute  shows 
will  cost  $15;  $30  on  30-minute 
shows  and  $45  on  hour  shows, 
with  a  full  hour's  rehearsal  on 
each.  Rebroadcasts  call  for  a  50% 
of  the  minimum  fee  if  made  on 
the  same  day  and  for  the  full  pro- 
gram charge  if  made  on  a  differ- 
ent day. 

Demands  for  solo  singers  on 
national  network  sponsored  pro- 
grams call  for  $35  for  15  minutes, 
$50  for  a  half-hour  and  $75  for  an 
hour,  with  one,  two  and  three 
hours  rehearsal  respectively.  Over- 
time charge  is  $10  for  each  half- 
hour.  Singers  in  groups  will  be 
paid  slightly  less  than  this  scale. 
Auditions  of  two  hours  will  carry 
a  charge  of  $10,  with  $5  an  hour 
overtime.  Transcription  fees  are 
to  be  the  same  as  for  network 
programs  for  both  actors  and  sing- 
ers. Sustaining  program  fees  are 
consistently  10%  less  than  for 
commercials.  Scale  for  announcers 
is  said  to  be  still  under  discussion. 

The  American  Guild  of  Radio  An- 
nouncers and  Producers  has  mailed 
ballots  to  its  membership  asking 
for  a  vote  to  determine  future  sta- 


tus of  the  union,  whether  it  shoul 
maintain  its  present  independen 
position  or  become  affiliated  wit 
American  Communications  Asso 
elation,  CIO  radio  union  whos 
membership  is  confined  chiefly  t 
technicians,  or  AFRA,  AFL  tal 
ent  union. 

Ballots  were  mailed  out  afte 
two  meetings  of  delegates  of  th 
28  AGRAP  chapters  failed  to  reac'i 
a  decision.  First  session  on  Jan.  • 
wound  up  with  delegates  return 
ing  home  for  instructions  [BROAt 
CASTING,  Jan.  15],  and  after  a  sec 
ond  conclave  Feb.  4  had  produce^ 
no  better  agreement  it  was  decides 
to  put  problem  directly  to  th 
membership. 

The  union,  which  will  celebrat 
its  first  anniversary  April  2,  wa 
founded  at  WABC,  New  York,  b 
Roy  S.  Langham,  production  ma 
at  CBS  and  AGRAP  president, 
present  AGRAP  claims  a  membe 
ship  of  approximately  300,  wit 
28  chapters,  mostly  in  the  Eas 
While  concentrating  on  organizin 
announcers  and  production  me; 
AGRAP  has  also  taken  sound  e: 
fects  men,  engineers,  writers  aii 
others  into  its  fold.  A  two-third 
majority  vote  is  necessary  to  d( 
termine  AGRAP's  future  course, 

While  the  current  recession  ha 
slowed  down  organizing  all  alon/ 
the  line,  AGRAP  reports  that  ne 
gotiations  with  WOV-WBIL,  Ne^ 
York,  are  completed  and  a  signe, 
contract  was  expected  any  day 
Mrs.  Emily  Holt,  executive  secrc 
tary  of  AFRA,  reports  satisfac 
(Continued  on  page  101) 
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Avoid  Monopoly,  Improve  Service:  Wheeler 


PutsResponsibility 
For  Programs  at 
The  Source 

Folloiving  is  the  full  text  of 
the  speech  delivered  Feb.  14  at 
the  NAB  convention  by  Seyia- 
tor  Wheeler  {D-Mont.)  : 
[T  IS  a  rare  circumstance  for  a 
Senator  to  address  an  audience  of 
broadcasters.  Ordinarily  a  Senator 
jr  some  other  public  official  uti- 
lizes the  facilities  of  broadcasters 
to  talk  to  the  public.  I  welcome, 
therefore,  this  opportunity  to  con- 
sider with  you  some  of  the  vital 
problems  of  this  industry — prob- 
lems which  are  not  only  the  con- 
:ern  of  broadcasters  themselves  but 
tvhich  are  likewise  of  great  impor- 
tance to  all  the  people  of  the  na- 
:ion. 

As  licensees  of  the  Federal  Gov- 
srnment,  you  broadcasters  are  the 
custodians  of  one  of  the  people's 
Tiost  valuable  natural  resources, 
rhe  magic  of  science  has  placed  in 
/our  hands  the  temporary  control 
i)f  the  greatest  method  of  mass 
communication  ever  devised  by  the 
[genius  of  man. 

'oirets  to  Danger 

jw  Abuse  of  Privilege 

I  use  the  word  "temporary"  with 
ourpose.  Because  this  great  re- 
ource,  this  indefinable  something 
he  engineers  call  "the  ether"  has 
;'een  and  should  forever  be  inalien- 
;  bly  reserved  to  the  people.  You 
:  re  the  trustees.  To  overlook  or  dis- 
egard  this  trust  relationship  is  a 
■reach  that  calls  for  a  forfeit 
jf  your  franchise.  I  am  confident 
hat  all  of  you  recognize  your  obli- 
:ations  as  broadcasters  in  this  re- 
;pect.  Yet  I  feel  that  we  cannot 
imphasize  too  often  the  positive 
i.uties  of  those  who  hold  a  public 
;ranchise. 

I.  In  fields  other  than  broadcasting, 
;;:erpetual  grants  by  the  Govern- 
^:ient  to  its  individual  citizens  too 
^;!ften  develop  a  false  proprietary 
^;nse  that  results  in  an  abuse  of 


the  granted  privilege.  So  I  remind 
you  today  of  your  responsibility 
to  those  you  serve,  not  because  I 
have  any  information  that  you  are 
unmindful  of  these  obligations,  but 
because  I  have  the  belief  that 
among  the  many  problems  you 
have  gathered  here  to  consider, 
there  may  be  interwoven  the  basic 
question  of  our  Democracy's  fu- 
ture. 

America,  as  we  know  it,  has 
thus  far  escaped  the  contagion 
which  has  spread  among  other  na- 
tions of  the  world.  Through  a  per- 
iod of  bitter  economic  strife,  our 
democracy  has  survived.  Free 
speech  as  exem.plified  by  a  free 
radio  and  a  free  press  has  made 
its  contribution  to  this  survival  of 
our  political  system.  Your  recog- 
nition of  your  responsibilities  in 
operating  a  free  radio  is  an  im- 
portant part  of  the  needed  assur- 
ance that  our  cherished  system  will 
long  endure. 

I  need  not  indulge  in  a  detailed 
comparison  of  the  radio  systems 
of  this  nation  and  those  in  which 
democratic  principles  have  been 
abandoned.  You  are  familiar  with 
that  story.  In  all  of  those  countries 
where  fundamental  human  rights 
have  been  subjected  to  the  tyranny 
of  dictatorship,  radio  is  the  ex- 
clusive instrument  of  the  central 
government.  To  perpetuate  these 
undemocratic  systems,  controlled 
propaganda  is  essential  with  radio, 
one  of  its  most  important  mediums. 

Therefore,  my  repeated  emphasis 
of  your  duties  as  a  trustee  is  based 
upon  the  fervent  hope  of  maintain- 
ing our  democratic  processes 
through  whatever  crisis  may  de- 
velop, whether  it  be  political  or 
economic.  That  is  and  should  be 
our  fundamental  consideration. 
While  it  is  a  necessary  function 
of  government  to  make  informa- 
tion available  to  its  citizens,  politi- 
cal or  monopolistic  control  of  the 
media  for  distribution  of  informa- 
tion is  inconsistent  with  basic  dem- 
ocratic principles.  The  pattern  of 
dictatorship,  whether  it  be  fascist 
or  communist,  is  uniform  in  its 
centializcd  control  by  government 


PLUGS  FOR  V.  P.'s 

Wheeler  Chid  s  Russell  and  I 
 Butcher  in  Speech  

SENATOR  WHEELER  (D-Mont.) 
in  his  vigorous  speech  at  the  NAB 
convention  at  its  opening  session, 
opened  and  closed  it  with  what 
were  described  as  "spot  announce- 
ments" for  Frank  M.  Russell  and 
Harry  C.  Butcher,  NBC  and  CBS 
vice-presidents  respectively  in 
Washington. 

With  a  glint  in  his  eye.  Senator 
Wheeler  related  that  when  word 
first  spread  around  that  radio 
might  be  investigated  by  the  Sen- 
ate Interstate  Commerce  Commit- 
tee, which  he  (Wheeler)  headed, 
the  two  broadcasters  got  together 
and  decided  that  they  should  go  to 
confession.  Butcher  suggested  a 
"deaf  priest"  to  whom  they  could 
go.  Russell,  the  Senator  related, 
went  in  first  and  came  out  after 
a  while  bedraggled  and  beaten. 
Butcher,  amazed,  asked  about  the 
trouble  and  if  he  didn't  see  the 
"deaf  priest." 

"Hell  no,"  responded  Russell  (as 
related  by  Wheeler).  "It  was  Mc- 
Ninch  of  the  FCC." 


of  facilities  for  mass  communica- 
tion. 

For  obvious  reasons,  neither  you 
nor  I  want  to  see  government  own- 
ership in  American  radio;  but  we 
cannot  ignore  the  signs  or  the 
tempo  of  the  times.  Only  broad- 
casting's own  folly  would  make  the 
threat  real.  And  that  would  evolve 
if  we  allowed  any  entities  in  the 
industry,  or  outside  of  it  beckon- 
ing for  entree,  to  become  too  large, 
too  potent;  to  permit  them  to  reach 
the  point  where  the  influence  they 
exert  is  so  great  as  to  create  politi- 
cal anamosities  and  internecine 
strife  that  could  only  result  in  its 
destruction. 

Fears  Concentration 

Of  Influence 

There  are  several  species  of  mo- 
nopoly that  might  get  a  strangle- 
h'H  on  radio.  All  deal  with  power. 
One  is  power  'n  watts — high  power 


protected  over  unlimited  areas — a 
second  is  power  in  numbers  of  sta- 
tions concentrated  in  identical  own- 
ership. The  third  relates  to  the 
power  and  the  status  of  the  net- 
works. Each  deals  with  the  extent 
of  influence,  of  coverage,  in  the 
hands  of  a  single  person  or  group. 
And  in  each  case  you  have  another 
element  of  "power",  that  which  re- 
poses in  radio  because  of  its  pecu- 
liar faculty  in  moulding  public 
opinion — a  unit  of  force  and  in- 
fluence that  cannot  be  achieved  by 
any  other  medium. 

Inherent  Influence 
In  High  Power 

If  radio  has  any  tradition,  it  is 
that  of  service  to  a  particular  com- 
munity and  its  immediate  contigu- 
ous areas.  Many  stations — the  best 
of  them — have  acquired  for  them- 
selves a  definite  status  in  their 
communities,  a  sort  of  local  pride, 
attained  because  they  have  dedi- 
cated themselves  to  these  communi- 
ties and  their  advancement. 

With  high  power  a  station  im- 
mediately loses  its  local  or  state- 
wide status.  It  has  no  community 
to  serve.  The  nation  becomes  its 
oyster.  It  is  in  direct  competition 
with  those  smaller  local  units  which 
theretofore  performed  an  accept- 
able and  commendable  local  or 
regional  service.  High  power  places 
in  the  hands  of  one  licensee,  one 
man  or  one  small  group  of  men, 
a  degree  of  power,  both  economic 
and  political,  that  gives  him  tre- 
mendous advantage  over  his  com- 
petitors and  places  in  his  hands 
a  potentially  dangerous  means  of 
moulding  public  opinion. 

As  I  construe  it,  this  is  con- 
trary to  those  basic  concepts  of 
our  constitutional  and  democratic 
form  of  government.  Thus,  I  be- 
lieve that  the  clear  channel,  as 
such,  is  undesirable,  although  it 
may  be  necessary  in  a  few  in- 
stances. The  initial  reason  for  the 
clear  channel  was  rural  coverage. 
That  premise  is  no  longer  valid 
when  we  find  that  practically  all 
of  these  channels  now  are  assigned 


^PT  ATTENTION — Was  paid  Senator  Wheeler  (left)  not  onlv  by  the  convention  delegates  but  by  those  on  the  rostrum.  In  various  moods  of 
ncentration  are  (left  to  right)  Rev.  H.  A.  Gaudin,  WWL,  New  Orleans;  E.  B.  Craney,  KGIR,  Butte;  Judge  E.  0.  Sykes,  FCC;  John  Elmer, 
CBM,  Baltimore,  retiring  NAB  president;  Frank  R.  McNinch,  FCC  chairman;  George  E.  Allen,  District  of  Columbia  commissioner;  Thad  H. 
•own,  FCC;  T.  A.  M.  Craven,  FCC. 
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to  the  metropolitan  centers  of  the 
country  rather  than  rural  areas 
and  that  the  majority  of  them 
therefore  serve  a  small  geographi- 
cal area  over  which  they  are  mere- 
ly giving  a  duplication  of  service. 

The  second  species  of  monopoly 
is  the  concentration  of  facilities  in 
identical  hands.  This  can  happen 
locally  or  nationally;  locally  when 
all  or  practically  all  of  the  outlets 
in  a  given  community  are  con- 
trolled by  the  same  group.  It  can 
happen  nationally  through  owner- 
ship by  the  networks,  or  by  other 
groups,  of  important  stations  in 
key  communities.  This  danger  be- 
comes readily  apparent  when  we 
find  many  of  the  most  coveted  fa- 
cilities reposing  in  the  hands  of  the 
major  networks.  This  to  me  ap- 
pears to  be  a  matter  with  which 
the  FCC  should  cope,  for  the  Con- 
gress has  given  it  ample  legisla- 
tive authority  to  do  so. 

Relation  of  Networks 

With  Their  Affiliates 

The  third  form  of  monopoly  may 
sprout  from  another  type  of  power 
— and  I  refer  to  the  power  of  the 
networks  over  the  independently 
owned  stations  affiliated  with  them. 
This  power  has  come  to  the  net- 
works in  two  ways — first,  from  the 
fact  that  a  considerable  portion  of 
the  affiliated  station's  revenue  is 
derived  from,  and  is  under  the  con- 
trol of  the  network.  And  second, 
that  the  stations  in  smaller  com- 
munities are  largely  dependent  up- 
on the  programs  which  the  net- 
works furnish  them. 

I  do  not  want  to  imply  that  the 
networks  have  abused  their  power. 
Nevertheless  that  power  exists  and 
both  the  networks  and  the  affiliated 
stations  are  conscious  of  it.  That 
power  leads  to  inequitable  bargain- 
ing ability  between  the  two,  and 
that  unequal  bargaining  power,  if 
abused,  may  lead  to  monopoly. 
Whether  they  have  abused  that 
power  the  independent  stations 
know  better  than  I. 

Network  broadcasting  has  con- 
tributed greatly  to  the  service  of 
the  public.  The  networks  are  en- 
titled to  a  fair  return  on  their  in- 
vestments and  to  a  reserve  to  serve 
as  a  cushion  for  the  coverage  of 
national  events  for  which  they  re- 
ceive no  pecuniary  return.  They 
have  been  important  factors  in 
the  upbuilding  of  radio  to  its  pres- 
ent giant  and  influential  stature. 
I  should  be  the  last  one  to  wish  to 
see  them  regulated  to  the  point  of 
extinction.  I  know  what  the  net- 
work programs  mean  to  the  people 
of  my  own  State.  But  we  cannot  let 
this  power  of  which  I  speak  enable 
the  networks  either  to  absorb  the 
independent  stations  or  dictate  pol- 
icies not  in  the  interest  of  the  local 
communities  served.  That  would  be 
little  short  of  radio  suicide  which 
neither  you  nor  I  want  to  see  hap- 
pen. 

Responsibility  Belongs 

At  the  Source 

And  while  on  the  subject  of  net- 
works, it  seems  to  me  that  if  reg- 
ulation of  radio  has  lagged  in  any 
particular,  it  has  been  in  relation 
to  these  national  entities.  In  this 
connection,  I  call  attention  to  the 
Commission  action  when  after  re- 


"INTENSIVE  COVERAGE" — Is  what  these  operators  of  local  low  power 
stations  promise.  Left  to  right:  Howard  Loeb    WFDF    Flint,  Mich.; 
W  F  Craig,  WLBC,  Muncie,  Ind.;  Roy  Radner,  WIBM,  Jackson,  Mich 
W   B   Greenwald,  KWBG,  Hutchinson,  Kan.;  James  R.  Curtis,  Kb  HO, 
Long-view,  Tex.;  J.  Ray  McLennan,  WSAL,  Salisbury,  Md.  


ceipt  of  complaints,  made  an  inves- 
tigation into  the  allegedly  obscene 
or  indecent  performance  of  a  mo- 
tion picture  actress  over  one  of  the 
networks.  The  Commission's  ruling, 
while  reprimanding  the  network, 
likewise  reprimanded  some  60 
stations  affiliated  with  the  chain. 
Many  stations  have  taken  this  as 
an  open  threat  that  if  any  other 
complaints  were  made  against 
these  stations  they  would  be  hailed 
onto  the  carpet  to  show  cause  why 
their  licenses  should  not  be  re- 
voked. I  cannot  believe  that  this 
was  the  Commission's  purpose  as 
they  must  realize  that  the  stations 
affiliated  with  the  networks  have 
little  if  any  control  over  the  pro- 
grams originated  by  the  chains. 
They  are  in  no  position  to  censor 
these  programs,  or  delete  them  in 
advance  of  their  rendition.  They 
cannot  cut  off  the  program  that 
transgresses  the  law,  offends  listen- 
ers, or  is  immoral  until  after  the 
damage  is  done.  In  all  cases  such 
as  this  it  seems  to  me  the  respon- 
sibility must  rest  squarely  upon  the 
shoulders  of  the  station  that  origi- 
nates such  programs  as  it  is  there 
alone  that  correction  in  any  broad- 
cast can  be  made. 
Equal  Opportunity 
For  Political  Candidates 

Perhaps  the  most  important 
problem  concerns  the  use  of  radio 
as  a  method  of  influencing  public 
opinion.  An  informed  people  is  the 
basis  of  our  Democracy.  From  the 
town  meetings  of  our  grandfathers, 
we  have  developed  a  technique 
through  radio  that  is  r-t  once  a 
unifying  force  and  an  instrument 
of  power  so  tremendous  that  its 
ultimate  significance  cannot  yet  be 
appraised.  The  potentialities  of  the 
improper  utilization  of  radio  are 
fraught  with  such  peril  as  to  re- 
quire the  elected  representatives  of 
the  people  to  guard  zealously 
against  the  possibilities  of  such 
abuse.  This  raises  the  question  of 
monopoly  and  also  the  problem  of 
the  relation  of  the  regulatory  power 
of  govei-nment  and  the  use  of  radio 
for  political  and  commercial  pur- 
poses. Congress  has  expressed  it- 
self specifically  upon  these  two 
matters  in  the  Communications  Act 
of  1934. 

Under  Section  315,  the  licensee 
is  required  to  afford  opportunity 
to  a  qualified  candidate  for  public 
office  to  use  its  facilities  if  it  has 
granted  his  opponent  such  an  op- 


portunity. From  a  purely  legalistic 
point  of  view,  that  requirement  of 
equal  treatment  of  rival  political 
candidates  means  simply  what  it 
says.  It  was  written  specifically  in- 
to the  Act  to  make  certain  that 
he  who  holds  a  public  franchise 
would  not  abuse  his  privilege  by  a 
partisan  discrimination  in  grant- 
ing the  use  of  the  forum  of  the  air 
to  qualified  candidates  in  a  politi- 
cal campaign.  Yet,  in  spirit,  I  feel 
that  this  provision  goes  beyond  the 
matter  of  political  speeches  in  a 
campaign  year.  It  was  an  expres- 
sion of  a  principle  which  might  be 
called  the  "doctrine  of  fair  play." 
Congress  did  not  write  into  the 
law  all  the  specifications  which 
would  require  licensees  to  adhere 
to  this  doctrine  of  fair  play.  To 
undertake  such  a  task  would  lead 
into  immense  difficulties  and  when 
the  job  was  finished,  such  legal 
specifications  might  abridge  the 
right  of  free  speech  itself.  How- 
ever, Congress  did  say  that  you,  as 
a  licensee  of  a  broadcasting  facil- 
ity, cannot  take  sides  in  a  political 
controversy  by  denying  the  use  of 
your  station  to  one  candidate  and 
granting  it  to  another.  And  I  think 
you  will  all  agree  that  this  is  a 
sound  principle.  If  it  is  sound  with 
respect  to  political  candidates  in  a 
campaign  year,  it  must  also  be  a 
good  policy  with  respect  to  other 
public  questions,  whether  or  not  it 
is  written  into  the  law.  In  other 
words,  radio,  unlike  the  newspaper, 
should  have  no  editorial  policy,  no 
axes  to  grind,  nor  any  group's  par- 


ticular political  or  economic  philos- 
ophy to  peddle.  Radio  should  afford 
equal  facilities  to  those  who  are 
responsible  and  have  something 
worthwhile  to  say,  irrespective  of 
the  personal  view  of  the  licensee. 

By  this  I  do  not  mean  that  ra- 
dio should  devote  all  its  time  to 
broadcasting  competing  views  of 
all  who  may  have  the  desire  to 
talk.  Naturally,  there  must  be  a 
common-sense  limitation  to  the  time 
devoted  to  controversial  public 
questions.  The  selection  of  topics 
and  the  time  devoted  to  their  dis- 
cussion is  the  responsibility  of  the 
licensee,  subject  to  review  by  the 
Commission  when  it  passes  upon 
its  question  of  whether  you  are 
operating  in  the  public  interest. 
How  well  this  process  of  selection 
is  exercised  under  the  "doctrine  of 
fair  play"  is  the  important  thing. 

A  proper  balance  should  be 
maintained  between  those  who  ad- 
vocate and  oppose  questions  impor- 
tant to  the  people  and  this  "doc- 
trine of  fair  play"  demands  equal 
treatment  as  to  time,  number  of 
stations  and  all  other  factors  which 
will  assure  that  both  sides  have  the 
opportunity  to  reach  the  same  au- 
dience. It  is  through  that  process 
that  the  instrument  of  radio  can= 
continue  its  development  consisteniK 
with  out  democratic  traditions. 

One  of  the  other  problems  which 
faces  you  and  which  you  naturally 
look  to  Congress  to  help  solve  is 
the  matter  of  bringing  up  to  date 
a  law  enacted  before  broadcastingi 
was  even  thought  of  —  the  copy- 
right law.  This  is  a  matter  which' 
does  not  come  before  the  Inter- 
state Commerce  Committee  but  is 
one  that  should  be  worked  on  by 
Congress.  I  hope  it  will  be  done 
in  the  near  future. 

Three-Year  License 

Opposed  at  Present 

Many  of  you  have  discussed  with 
me  the  lack  of  stability  in  th€ 
broadcasting  industry  that  has  re- 
sulted from  short  term  licenses— 
the  six  month  tenure.  You  woulc 
like  to  hear  me  say  that  I  believ< 
you  should  have  your  licenser 
granted  for  a  three-year  term 
longest  permissable  under  the  Com 
munications  Act.  I  am  sorry  but  ' 
do  not  feel  it  is  yet  time  for  thisj 
even  though  I  am  mindful  tha 
(Continued  on  page  98) 
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Broadcast  Progress  Is  Forecast  by  Craven 


Sees  Business  and 
Economic  Gains 
From  Treaty 

The  speech  delivered  to  the 
NAB  convention  Feb.  15  by 
Comdr.  T.  A.  M.  Craven,  of 
the  FCC,  follows  in  full  text: 
THERE  are  several  pertinent  mat- 
ters which  I  desire  to  discuss  with 
you  in  a  spirit  of  constructive  co- 
operation but  nevertheless  with 
complete  candor.  I  hope  that  my 
quarter  century  of  experience  in 
radio  both  in  the  Government  and 
in  private  industry  may  enable  me 
to  be  of  constructive  assistance  to 
the  progress  of  radio  service  to  the 
public  as  well  as  to  the  industry 
you  represent  in  this  convention. 
However,  since  I  believe  that  the 
greater  progress  must  be  the  re- 
sult of  voluntary  action  by  the  in- 
dustry itself  I  have  no  ambition  to 
be  what  is  colloquially  termed  a 
•'reformer." 

Before  offering  you  any  sugges- 
tions, it  should  be  understood  that 
;f  consider  the  American  system  of 
Droadcasting  has  been  proved  be- 
yond question  to  be  the  best  for 
3ur  country.  I  know  of  no  sound 
reason  for  suggesting  a  radical 
ihange  in  the  fundamental  law 
enacted  by  the  Congress  of  the 
Jnited  States. 

j  The  constitutional  guarantees  of 
'ree  speech  and  free  press  are 
leystones  in  a  democracy  such  as 
j)urs,  and  to  these  I  would  add  a 
'ree  radio.  The  industry  should 
•ecognize  that  the  very  existence 
"if  a  continuing  successful  radio  in 
his  country  depends  upon  keeping 
'he  facilities  which  are  licensed  to 
^irivate  individuals  by  the  Govern- 
ment available  for  service  to  all 
,he  people  and  denying  them  to 
Tone  who  desire  to  make  an  hon- 
Kst  appeal  to  public  opinion  upon 
n  legitimate  social  doctrine. 


It  is  proper  that  radio  broad- 
casting in  this  country  be  operated 
by  private  industry  and  it  is  equal- 
ly proper  and  necessary  that  this 
industry  be  encouraged  to  earn 
reasonable  profits  when  it  renders 
good  service  to  the  public. 

However,  in  broadcasting,  I  be- 
lieve you  will  agree  that  since  an 
individual  must  receive  from  the 
Communications  Commission  a  li- 
cense to  operate  on  a  radio  fre- 
quency, this  individual  cannot  even 
attempt  to  make  a  profit  through 
the  operation  of  a  broadcast  sta- 
tion without  the  cooperation  of  the 
public  through  the  agency  of  Gov- 
ernment. 

Some  fail  to  realize  that  in  ob- 
taining this  license  they  have  been 
granted  the  use  of  a  modern  na- 
tural resource  which  belongs  to  the 
people  of  the  United  States.  Be- 
cause of  this  public  grant  the  li- 
censee has  a  definite  responsibility 
to  the  people  to  render  a  public 
service  for  the  benefit  of  his  com- 
munity and  the  nation. 

It  may  be  natural  for  broad- 
casters to  become  so  engrossed  in 
their  day  to  day  business  routine 
that  they  lack  the  time  to  think 
clearly  of  the  broader  aspects  of 
their  business.  Therefore,  the 
broadcasting  industry  should  be 
vigilant  in  developing  an  intelli- 
gent foresight  and  cooperation 
along  broadvisioned  objectives, 
else  they  may  fail  to  achieve  the 
ultimate  success  for  which  they 
have  striven  with  such  vigorous 
pioneering. 

May  I  suggest  that  in  this  plan- 
ning it  is  essential  for  each  indi- 
vidual broadcaster  to  realize  he  is 
merely  a  part  of  an  integral  whole. 
This  is  a  basic  fundamental  of 
broadcasting  by  reason  of  the  in- 
herent scientific  situation  as  well 
as  the  public  responsibilities  of 
each  licensee.  What  a  single  indivi- 
dual does  influences  almost  instant- 
ly,  either   directly    or  indirectly. 


LATEST  STORY— Being  recounted  to  Barry  Bingham,  WHAS,  Louis- 
ville (center)  and  George  Norton,  WAVE,  Louisville  (right)  by  John  J. 
Gillin  Jr.,  WOW,  Omaha. 
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the  welfare  of  others  in  this  in- 
dustry. Peculiarly,  broadcasting 
differs  in  this  respect  from  other 
businesses.  One  significant  differ- 
ence between  the  broadcasting  in- 
dustry and  other  businesses  is  that 
in  broadcasting  there  is  an  instan- 
taneous contact  with  millions  of 
the  citizens  of  our  country  every 
day  of  the  year  and  at  all  hours  of 
the  day. 

These  elements  of  difference 
should  be  taken  into  consideration 
in  planning  your  future  course  of 
action.  Also,  it  should  be  antici- 
pated that  a  failure  to  realize  and 
appreciate  the  social  responsibili- 
ties devolving  upon  each  broad- 
caster could  very  easily  cause  a 
public  reaction  which  might  force 
a  change  in  the  existing  system. 

Voluntary  Improvements 

By  the  Industry 

There  is  need  for  improvement 
in  the  broadcasting  industry  and 
I  believe  that  each  of  you  recog- 
nizes that  improvements  can  be 
made.  However,  these  improve- 
ments should  be  made  volun- 
tarily by  the  industry,  with  the 
cooperation  of  the  Government,  af- 
ter there  has  been  a  thorough  ac- 
cumulation of  facts  to  enable  a 
clear  comprehension  of  the  econom- 
ic consequences  of  any  proposed 
change.  Thus  improvements  in  the 
industry  must  be  evolutionary,  and 
both  the  Government  and  the  va- 
rious elements  of  the  industry 
should  avoid  radical  panaceas  or 
other  cure-alls.  At  least  all  should 
have  sufficient  facts  to  enable  far- 
sighted  vision  as  to  the  economic 
and  social  results  of  any  changes 
which  at  first  may  appear  to  be 
desirable. 

I,  therefore,  hope  that  the  in- 
dustry will  cooperate  with  the 
Government  in  obtaining  many  of 
the  facts  of  an  economic  charac- 
ter which  are  now  lacking.  The 
careful  accumulation  of  such  data 
is  essential  to  any  rational  effort 
to  eliminate  some  of  the  economic 


inequalities  which  exist  at  present. 
It  is  likewise  necessary  before  at- 
tempting the  development  of  any 
constructive  program  of  improve- 
ment in  the  social  phases  of  the 
service  which  must  be  rendered  to 
the  people  of  the  country. 

In  brief,  there  is  much  about 
this  industry  which  must  be  learned 
by  the  Government.  Also  the  in- 
dustry itself  should  have  a  more 
comprehensive  knowledge  of  some 
of  its  basic  industry  problems.  I, 
therefore,  bespeak  your  coopera- 
tion in  providing  us  information 
which  may  be  sought  from  time  to 
time  in  order  to  enable  us  all  to 
reach  a  more  intelligent  apprecia- 
tion of  many  of  these  vital  ques- 
tions. Sound  conclusions  can  be 
reached  only  when  the  facts  are 
available  and  for  my  part,  I  do 
not  propose  to  base  any  decision  on 
any  of  these  fundamental  prob- 
lems except  after  a  careful  exam- 
ination of  all  the  available  facts. 

Censorship  In  Any 
Form  Is  Opposed 

There  recently  has  been  much 
criticism  concerning  program  con- 
tent. Some  of  this  has  been  justi- 
fied, while  other  criticism  fails  to 
consider  some  practical  factors  in- 
herent in  the  American  system.  I 
am  personally  opposed  to  any  form 
of  censorship,  either  direct  or  indi- 
rect, but  I  do  suggest  that  the  pub- 
lic relations  department  of  your 
organization  might  consider  most 
carefully  existing  public  reactions 
and  seek  to  develop  a  construc- 
tive program  of  improvement,  par- 
ticularly with  reference  to  adver- 
tising continuity. 

There  has  been  some  notable 
progress  in  this  direction,  but  it  is 
a  vexatious  problem  and  involves 
consideration  of  the  many  different 
situations  which  exist  between  sta- 
tions. If  the  industry  as  a  whole 
approaches  this  subject  in  an  in- 
telligent, dispassionate  manner,  it 
has  the  capacity  to  reach  a  sane, 
businesslike  solution  of  the  prob- 
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lem  which  will  lead  more  quickly 
to  general  stability  in  the  existing 
structure. 

As  heretofore  stated,  broadcast- 
ers have  a  great  responsibility  in 
keeping  open  their  medium  of  com- 
munication to  responsible  groups 
who  desire  to  use  such  facilities 
for  reaching  the  public,  particular- 
ly on  questions  affecting  the  wel- 
fare of  the  nation,  and  there  is  a 
duty  in  seeing  that  broadcasting 
facilities  are  widely  available 
rather  than  confined  to  the  very 
few  who  have  the  price  to  pur- 
chase all  of  the  time  on  all  of  the 
available  facilities. 

It  is  recognized  that  in  many  in- 
stances this  involves  a  practical 
problem,  particularly  in  view  of 
the  fact  that  you  must  render  a 
balanced  program  service  in  order 
to  maintain  continued  interest  of 
the  public.  In  addition  there  are 
problems  concerning  libel  or  slan- 
der and  the  necessity  of  avoiding 
the  demagogic  utterances  of  irre- 
sponsible quacks  who  seek  to  arouse 
public  passion  and  prejudice.  Nev- 
ertheless, in  my  opinion,  this  whole 
broad  question  is  one  of  the  prob- 
lems which  requires  solution  by 
the  industry  itself,  and  demands 
the  most  farsighted  consideration 
from  both  social  and  economic 
standpoints. 

Educational  Programs 
A  Continuing  Duty 

The  Commission  has  recognized 
the  need  for  continuing  develop- 
ment of  radio  as  an  educational 
medium.  Under  a  recent  order 
there  has  been  allocated  for  the 
use  of  public  and  private  educa- 
tional systems  a  group  of  high  fre- 
quencies which  can  be  developed 
into  a  real  instrument  of  public 
benefit.  I  can  visualize  great  possi- 
bilities in  the  use  of  these  educa- 
tional stations  in  developing  a  new 
technique  for  instruction  by  radio, 
not  only  through  broadcasts  from 
a  central  station  to  the  class  rooms 
in  a  particular  community  but  also 
to  the  individual  homes  in  that 
community. 

The  allocation  of  these  frequen- 
cies for  non-commercial  education- 
al stations  does  not  relieve  broad- 
casters from  their  continuing  re- 
sponsibility to  use  their  facilities 
for  educational  purposes.  Because 
of  the  propagation  characteristics 
of  these  frequencies  statewide  cov- 
erage cannot  be  expected  from  an 


individual  station.  Licensees  of  reg- 
ular broadcast  stations  still  have 
the  duty  to  their  communities  and 
to  the  country  at  large  to  continue 
the  efforts  that  already  are  under 
way  to  develop  suitable  programs 
that  will  contribute  to  the  cultural 
advancement  of  our  people. 

Keep  Pace  With 
Labor  and  Technology 

Today,  in  all  industries  there  are 
many  problems  involving  labor, 
and  all  thinking  people  are  of  the 
opinion  that  with  the  modern 
technological  trends,  it  is  essen- 
tial that  the  nation  ascertain  meth- 
ods to  secure  employment  for 
people  who  have  been  displaced  as 
a  result  of  the  applications  of  new 
inventions.  Radio  itself  was  a  new 
invention  which  caused  a  net  in- 
crease of  employment  and  upon 
which  there  has  been  founded  a 
vast  new  industry.  Hence,  we 
should  not  forget  that  even  in  ra- 
dio there  is  a  responsibility  upon 
those  engaged  in  the  business  to 
so  plan  future  technological  de- 
velopment that  consideration  will 
be  given  to  the  social  trends  of 
modern  times. 

Since  radio  is  such  a  young  art, 
it  will  appear  that  there  is  a  gi-eat 
opportunity  for  the  industry  to  con- 
tribute toward  the  public  welfare 
in  establishing  new  phases  of  the 
industry  which  will  in  part  take 
up  the  slack  of  unemployment 
caused  by  other  modern  technolog- 
ical trends.  To  do  this,  the  indus- 
try must  plan  on  tremendously 
broad  lines  and  utilize  vision  and 
economic  planning  of  a  character 
which  has  hitherto  not  been  at- 
tempted by  many  other  industries. 

Here  is  an  opportunity  which  re- 
quires, however,  greater  coopera- 
tive effort  on  the  part  of  individ- 
uals than  hitherto  thought  possible. 
I  am  sure  you  must  realize  that  I 
am  referring  to  such  new  develop- 
ments as  facsimile,  television,  and 
ultra  shortwave  broadcasting,  and 
the  consideration  of  the  effect  of 
these  new  developments  upon  the 
existing  structure. 

There  have  been  recent  occur- 
rences which  give  concern  as  to 
the  stability  of  the  radio  busi- 
ness. It  is  suggested  that  part  of 
this  instability  has  been  caused  by 
the  industry  itself.  The  failure  of 
some  of  its  individuals  to  recog- 
nize the  inherent  interdependence 


forced  upon  you  by  the  very  nature 
of  the  medium  which  you  employ 
is  a  contributory  factor.  Other 
causes  are  perhaps  due  to  misun- 
derstanding, and  others  by  an  un- 
warranted fear  of  possible  harm  to 
your  business  where  in  reality  no 
real  threat  exists. 

Ordinary  logic,  in  many  in- 
stances, would  remove  many  of 
these  unjustified  fears.  Also,  it  is 
suggested  that  the  industry  some- 
times feeds  very  much  upon  base- 
less rumors  of  what  somebody 
plans  to  do,  or  what  the  Commis- 
sion does  or  fails  to  do.  Again, 
constructive  thought,  cooperative 
industry  planning  based  upon 
facts,  and  the  fearless  vision  of  a 
well  organized  industry  would  go 
far  toward  increasing  the  stabil- 
ity of  your  business. 

I  have  faith  that  all  the  ele- 
ments of  this  industry  have  the 
ability  to  work  out  their  problems 
in  a  spirit  of  constructive  coopera- 
tion because  they  have  pioneered 
in  the  past  with  courage  and  I  can 
see  no  reason  why  in  the  future 
they  should  not  employ  this  same 
courage  to  solve  the  problems 
which  now  confront  them. 

Reviews  Recent 
ISorth  American  Pact 

In  the  past,  one  of  the  factors 
which  has  contributed  to  the  in- 
stability of  the  radio  industry  has 
been  the  North  American  radio 
situation.  This  was  recognized  by 
this  Government  as  early  as  1929. 
Since  that  date,  in  cooperation 
with  other  nations,  there  have  been 
several  attempts  to  arrive  at  a  so- 
lution of  this  serious  and  basic 
problem.  The  underlying  difficulty 
is  caused  by  the  fact  that  each  na- 
tion of  the  world  has  a  sovereign 
right  to  use  radio. 

In  1927  the  United  States,  and 
all  the  other  nations  of  the  world 
recognized  this  fact  and  agi'eed 
that  the  standard  broadcast  band 
for  all  nations  should  be  a  por- 
tion of  the  radio  spectrum  between 
the  frequencies  of  550  and  1500 
kc.  When  this  was  agreed  upon,  it 
was  a  perfectly  sound  and  proper 
thing  to  do  because  it  not  only 
gave  consideration  to  the  services 
other  than  broadcasting  which 
exist  in  every  nation  but  also  to 
the  technical  phases  then  inherent 
in  the  manufacture  of  broadcast 
receiving  sets. 


However,  when  this  agreement 
was  made  in  1927,  no  one  antici- 
pated the  full  needs  for  broadcast 
service  either  in  the  United  States 
or  in  other  nations  on  the  North 
American  Continent,  or  the  effect 
of  these  foreign  stations  upon  the 
service  rendered  by  our  stations 
in  the  United  States.  The  radio 
art  was  too  new  at  that  time  and 
services  other  than  broadcasting 
were  then,  as  now,  tremendously 
important. 

Subsequently,  the  other  nations 
constructed  broadcasting  stations 
without  regard  to  the  technical 
question  of  radio  interference. 
Thus,  when  it  came  to  the  matter 
of  frequency  assignment,  these  na- 
tions were  compelled  to  use  fre- 
quencies assigned  to  United  States 
stations.  The  early  use  by  foreign 
stations  of  frequencies  assigned  to 
our  own  broadcasters  was  not  so 
noticeable  because  stations  in  the 
other  countries  were  relatively  few 
in  number  and  of  low  power. 

However,   as   time   passed,  the 
United  States  noted  a  vast  increase 
in  the  number  of  stations  in  other 
countries,  and  also  a  vast  increase' 
in  their  kilowatt  power — one  na- 
tion having  several  stations  with 
powers  very  much  in  excess  of  50^ 
kw.  This  situation  causes  havoc  to' 
the  reception  from  many  of  the"^ 
stations  in  our  country,  and  is  re- 
sponsible for  very  much  of  the  in-' 
terference  and  poor  signal  service' 
now  rendered  by  some  of  our  sta- 
tions. 

Havana  Conference 
Viewed  in  Perspective 

The    situation    had    become  so 
alarming  to  this  Government  that 
in    the    early    part   of    1937  we^ 
accepted   the   overtures   of  Cuba' 
for   a   preliminary   conference  to 
discuss  informally  methods  to  solve 
a    situation    which,    if  continued.' 
promised  to  destroy  the  usefulness' 
of  radio  on  the  entire  continent. 
This   preliminary  conference  ■was 
held  in  Havana,  Cuba,  in  March 
1937,  where  engineering  represen- 
tatives from  Canada,  Cuba,  Mex- 
ico and  the  United  States  found  it 
possible  to  agree  upon  engineering 
standards  which  might  form  the 
basis  of  a  system  of  allocation  of 
frequencies    to    stations    on  tht 
North  American  Continent. 

"Thus,  for  the  first  time,  then 
was  created  the  possibility  of  solv 
ing  this  international  interferenc 
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problem  and  placing  radio  service 
in  each  of  the  nations  on  the  North 
American  Continent  on  a  more  se- 
cure basis.  However,  at  this  pre- 
liminary Havana  conference,  it 
was  ascertained  that  three  of  the 
North  American  nations  desired 
channels  to  use  exclusively  as  they 
saw  fit. 

Adding  the  total  demands  of 
these  nations  for  exclusive  chan- 
nels, it  was  discernible  that  the 
United  States  was  expected  to  sur- 
render the  use  of  nearly  half  of 
the  spectrum  assigned  to  broad- 
casting between  550  and  1500  kc. 
Fortunately  the  United  States  dele- 
gation impressed  the  other  nations 
with  the  impossibility  of  solving 
the  international  question  by  such 
proposals,  and  they  accepted  the 
recommendations  of  the  prelimi- 
nary Havana  conference  as  a  basis 
of  discussion  for  a  formal  confer- 
ence, which,  as  you  now  know,  was 
held  at  Havana  in  November,  1937. 

At  the  latter  conference,  the 
United  States  delegation  was  con- 
fronted with  a  most  difficult  deci- 
sion. There  were  two  broad  courses 
of  action  to  them.  The  first  of 
these  was,  that  in  spite  of  the  fact 
that  all  nations  of  the  world  had  a 
sovereign  right  to  use  the  broad- 
cast band  between  550  and  1500 
kc,  the  delegation  might  demand 
freedom  from  interference  as  a 
right  acquired  by  the  contributions 
we  as  a  nation  had  made  as  a  re- 
sult of  our  early  pioneering  in  the 
technical  development  of  radio. 

Such  a  course  would  have  placed 
the  United  States  in  a  disadvan- 
tageous position  for  the  future,  be- 
cause it  was  soon  recognized  that 
the  other  North  American  nations 
could  not  solve  their  legitimate  do- 
I  mestic  radio  problems  by  agreeing 
to  such  a  demand,  and  therefore 
would  be  forced  to  reject  such  pro- 
posals and  would  then  determine  to 
agree  among  themselves  to  use  fre- 
quencies set  aside  for  broadcasting 
'  by   general    international  accord, 
^  without  reference  to  the  require- 

ments  of  the  United  States. 
:|     If  these  nations  had  pursued  this 
I- course,  it  would  have  been  natural 
|,  for  them  to  choose  for  their  high 
;,  power  stations  the  frequencies  used 
by  our  low  power  stations.  One  na- 
jtion  had  plans  for  10  stations  of 
(100  kw.  or  more.  Thus  the  service 
of  the  vast  majority  of  our  local 
and  regional  stations  might  have 


been  absolutely  ruined  by  interfer- 
ence from  foreign  high  power  sta- 
tions. 

The  other  course  open  to  our 
delegation  was  to  endeavor  to  ne- 
gotiate an  agreement  in  which 
sound  engineering  principles  were 
applied  to  secure  a  joint  use  of  the 
spectrum  among  the  nations  con- 
cerned, reserving  to  the  United 
States  as  much  liberty,  as  was  pos- 
sible under  the  negotiation,  to  pre- 
serve every  existing  station  in  the 
country. 

Calls  Havana  Pact 
Eminently  Satisfactory 

The  latter  course  was  that  which 
the  delegation  decided  to  follow, 
and  it  resulted  finally  in  obtaining 
an  agreement  which  in  my  opinion 
is  eminently  satisfactory  to  the 
United  States  and  augurs  well  for 
the  future  stability  of  our  radio  in- 
dustry. The  delegation,  in  choosing 
this  main  course,  might  have  taken 
either  of  two  procedures;  one,  a 
complete  and  drastic  reallocation 
without  reference  to  the  existing 
domestic  situation;  or  else  one 
which  maintained,  in  so  far  as 
was  possible,  the  existing  domestic 
situation,  but  which  left  to  future 
national  action  the  determination 
of  any  necessary  domestic  read- 
justments. 

In  my  opinion,  the  decision  to 
choose  the  second  procedure  was 
sound,  because  it  afforded  the  op- 
portunity for  the  United  States 
Government  to  solve  its  domestic 
problems  by  judicial  proceedings 
w{hich  accorded  fair  treatment  to 
all  applicants  or  existing  stations 
compatible  with  the  principles  laid 
down  in  the  Communications  Act 
of  1934.  Had  any  other  course  been 
taken,  the  delegation  would  have 
been  forced  to  determine  every 
phase  of  the  individual  destiny  of 
every  single  station  in  the  country; 
and  this,  in  my  opinion,  is  imprac- 
ticable in  any  international  con- 
ference. 

I  shall  not  go  into  detail  with 
respect  to  the  agreement  which 
was  reached,  but  I  wish  to  empha- 
size the  fact  that  it  is  an  acceptable 
agreement.  It  eliminates  destruc- 
tive radio  interference;  it  averts 
chaos  in  radio,  and  it  reserves  to 
the  United  States  the  greatest  pos- 
sible flexibility,  under  the  circum- 
stances, to  settle  its  own  domestic 


OHIOANS— Ganged  up  on  H.  K. 
Carpenter,  WHK  -  WCLE,  Cleve- 
land (center),  are  the  twosome 
from  WADC,  Akron.  At  left  is 
Fred  Bock  and  at  right  is  E.  A. 
Marschal. 


affairs  without  undue  complica- 
tions. 

In  this  connection,  I  note  that 
the  subject  of  the  North  American 
Treaty  is  mentioned  in  a  report 
which  has  been  placed  before  your 
organization  by  your  managing  di- 
rector. The  least  I  can  say  about 
his  report  is  that  I  am  surprised  at 
the  apparent  lack  of  understand- 
ing of  the  treaty,  and  I  feel  that 
the  industry  should  be  seriously 
concerned  with  some  of  the  recom- 
mendations made  in  his  report  with 
respect  to  reservations  to  be  placed 
in  the  treaty  by  the  Senate  of  the 
United  States. 

In  my  opinion,  it  is  most  unwise 
to  cause  the  sacrifice  of  the  fine 
opportunity  now  presented  for  a 
sound  settlement  of  a  most  diflScult 
international  problem  by  injecting 
purely  domestic  conflicts  which 
properly  should  be  resolved  by  com- 
plete hearing  and  consideration  un- 
der the  accepted  administrative 
procedure. 

To  place  reservations  in  the 
treaty  such  as  are  recommended  in 
the  report  might  easily  bind  the 
United  States  in  an  unnecessary 
manner  in  the  future.  It  would  give 
rights  to  other  nations  which  the 
delegation  at  Havana  was  particu- 
larly anxious  to  avoid. 

If  the  industry  fears  that  ad- 
vantage will  be  taken  of  the  flexi- 
bility of  the  treaty  in  applying  it 
to  the  solution  of  the  domestic 
problem,  it  would  be  a  very  simple 


matter  to  pass  domestic  legislation 
or  regulations  prescribing  the  man- 
ner in  which  the  treaty  shall  be  ap- 
plied, but  to  place  reservations  on 
the  treaty  itself,  which  resei^a- 
tions  must  be  deposited  with  other 
nations,  seems  to  me  unnecessary 
as  well  as  counter  to  the  interests 
of  the  United  States. 

It  is  only  fair  to  state  that  noth- 
ing in  the  treaty  prevents  all  the 
32  disputed  clear  channels  reserved 
for  prior  use  in  the  United  States 
from  having  power  limitations 
placed  upon  them  by  our  Govern- 
ment. There  is  nothing  in  the 
treaty  which  prevents  a  complete 
reallocation  of  the  32  channels 
among  the  various  licensees,  if, 
after  proper  hearing,  the  Federal 
Communications  Commission  so  de- 
sires. 

Furthermore,  there  is  nothing 
in  the  treaty  which  prevents  the 
FCC  from  making  all  of  the  32 
channels  Class  1-B  clear  channels, 
or  all  of  them  regional  channels, 
or  all  of  them  local  channels.  The 
latter  can  be  accomplished  under  a 
provision  in  the  treaty  by  taking 
advantage  of  the  articles  giving 
the  United  States  priority  of  de- 
termination of  its  destiny,  recog- 
nizing, however,  that  any  lowering 
of  standards,  such  as  changing  a 
clear  channel  classification  to  a  re- 
gional or  local  channel  classifica- 
tion, automatically  gives  other  na- 
tions the  privilege  to  use  the  same 
channels  in  the  same  manner. 

Keep  Domestic  Situation 
Out  of  World  Problem 

I  suggest  to  the  industry  that 
the  North  American  Broadcast 
Treaty  is  one  to  which  the  indus- 
try can  subscribe  wholeheartedly, 
because  the  price  paid  is  so  much 
smaller  than  hitherto  thought  pos- 
sible for  such  an  international  ne- 
gotiation. 

A  failure  to  ratify  this  agree- 
ment on  the  part  of  the  United 
States  will  of  certainty  cause  the 
United  States  to  pay  a  tremendous- 
ly greater  price  in  the  future, 
either  through  destructive  inter- 
ference or  else  through  the  sur- 
render of  far  more  than  was  re- 
linquished at  Havana  in  November, 
1937.  It  is  my  contention  that  we 
surrendered  nothing  vital  in  this 
treaty,  and  that  we  secured  an  op- 
portunity to  benefit  not  only  the 
(Continued  on  page  99) 
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How  NAB  Was  Reorganized:  Text  of  New  By-Laws 


ARTICLE  I— NAME 
The   name   of  this  Association 
shall  be  the  National  Association 
of  Broadcasters. 

ARTICLE  II— OBJECTS 
The  object  of  this  Association 
shall  be  to  foster  and  promote  the 
development  of  the  art  of  radio 
broadcasting;  to  protect  its  mem- 
bers in  every  lawful  and  proper 
manner  from  injustices  and  unjust 
exactions;  to  foster,  encourage  and 
promote  laws,  rules,  regulations, 
customs  and  practices  which  will 
be  for  the  best  interest  of  the  pub- 
lic and  the  radio  industry. 

ARTICLE  III— MEMBERSHIP 
AND  DISTRICTS 

Section  1.  Classes  of  Members. 
The  members  of  this  Association 
shall  consist  of  two  classes,  Active 
and  Associate. 

Section  2.  Active  Members. 
Any  individual,  firm  or  corpora- 
tion engaged  in  the  operation  of  a 
radio  broadcasting  station  within 
the  United  States  or  its  dependen- 
cies shall  be  eligible  to  Active 
Membership  in  the  Association  to 
the  extent  of  one  membership  for 
each  radio  broadcasting  station 
(licensed  within  the  band  550  to 
1600  kc)  which  it  operates. 

Section  3.  Associate  Members. 
Any  individual,  firm  or  corpora- 
tion engaged  in  any  business  di- 
rectly connected  with  radio  broad- 
casting, but  not  such  as  to  come 
within  the  requirements  for  active 
membership,  shall  be  eligible  to 
Associate  Membership  in  the  As- 
sociation. Associate  Members  shall 
not  be  entitled  to  any  vote. 

Section  4.  Districts.  The  Active 
Members  shall  be  divided  into  sev- 
enteen p-roups,  which  groups  shall 
be  designated  District  1  to  District 
17,  both  inclusive.  The  seventeen 
Districts  shall  include,  respective- 
ly, those  Active  Members  of  the 
Association  having  their  main  stu- 
dios in  the  following  areas: 

District  1. — Connecticut,  Maine, 
Massachusetts,  New  Hampshire, 
Rhode  Island  and  Vermont. 

District  2. — New  York. 

District  3 — Delaware,  New  Jer- 
sey and  Pennsylvania. 

District  4. — District  of  Colum- 
bia, Maryland,  North  Carolina, 
South  Carolina,  Virginia  and  West 
Virginia. 

District  5. — Alabama,  Florida, 
Georgia  and  Puerto  Rico. 

District  6. — Arkansas,  Louis- 
ana,  Mississippi  and  Tennessee. 


District  7. — Kentucky  and  Ohio. 
District  8. — Indiana  and  Michi- 


gan. 

District  9.- 


-Illinois  and  Wiscon- 


District  10. — Iowa,  Missouri  and 
Nebraska. 

District  11. — Minnesota,  North 
Dakota  and  South  Dakota. 

District  12. — Kansas  and  Okla- 
homa. 

District  13.— Texas. 

District  14. — Colorado,  Idaho, 
Utah,  Wyoming  and  Montana. 

District  15. — California,  exclud- 
ing the  counties  of  San  Luis  Obis- 
po, Kern,  San  Bernardino,  Santa 
Barbara,  Ventura,  Los  Angeles, 
Orange,  Riverside,  San  Diego,  and 
Imperial;  Nevada  and  Hawaii. 

District  16. — Arizona,  Califor- 
nia, including  the  counties  of  San 
Luis  Obispo,  Kern,  San  Bernar- 
dino, Santa  Barbara,  Ventura,  Los 
Angeles,  Orange,  Riverside,  San 
Diego  and  Imperial,  and  New 
Mexico. 

District  17. — Alaska,  Oregon  and 
Washington. 

Section  5.  Voting.  Each  indi- 
vidual, firm  or  corporation  admit- 
ted to  Active  Membership  in  the 
Association  shall  appoint  and  cer- 
tify to  the  Secretary-Treasurer  of 
the  Association  the  owner,  a  part- 
ner, an  officer,  or  an  agent,  who 
shall  be  actively  engaged  in  the 
business  of  such  member  to  be  its 
representative  in  the  Association 
and  who  shall  represent,  vote  and 
act  for  the  member  in  all  the  af- 
fairs of  the  Association,  including 
the  holding  of  office  therein.  There 
shall  be  one  vote  for  each  active 
member. 

Section  6.  Election  of  Mem- 
bers. Any  individual,  firm  or  cor- 
poration eligible  to  membership  as 
provided  in  Sections  2  and  3  above, 
on  making  written  application 
therefor,  may  be  elected  to  mem- 
bership. For  such  election  a  ma- 
jority of  votes  of  the  Board  of  Di- 
rectors is  required. 

Section  7.  Duration  of  Mem- 
bership AND  Resignation.  Mem- 
bership in  the  Association  may 
terminate  by  death,  voluntary  with- 
drawal as  herein  provided,  or 
otherwise  in  pursuance  of  these 
bylaws.  The  right  of  a  member  to 
vote  and  all  other  rights,  privi- 
leges, and  interest  of  a  member  in 
or  to  the  Association,  its  rights, 
privileges,  and  property  shall  cease 
on  the  termination  of  membership. 
Any  member  may,  by  giving  writ- 


Official  Welcome 

GEORGE  E.  ALLEN,  Com- 
missioner of  Washington  and 
its  semi-official  Mayor,  start- 
ed the  NAB  convention  off  in 
typical  radio  fashion.  He 
suggested  that  broadcasting 
conventions  do  away  with 
welcoming  addresses  and  in- 
stead substitute  spot  an- 
nouncements at  card  rates. 


ten  notice  of  such  intention,  with- 
draw from  membership  provided 
such  member's  dues  have  been 
paid  to  the  end  of  the  expiring 
month.  Such  notice  shall  be  pre- 
sented to  the  Board  of  Directors 
at  the  next  succeeding  meeting  of 
the  Board  of  Directors. 

Section  8.  Suspension  and  Ex- 
pulsion. For  cause,  any  member- 
ship may  be  suspended  or  termi- 
nated. Sufficient  cause  for  such 
suspension  or  termination  of  mem- 
bership shall  be  violation  of  by- 
laws or  any  agreement,  rule  or 
practice  properly  adopted  by  the 
Association,  or  any  other  conduct 
prejudicial  to  the  interests  of  the 
Association.  Such  suspension  or  ex- 
pulsion shall  be  by  two  thirds  vote 
of  the  entire  membership  of  the 
Board  of  Directors;  provided,  that 
a  statement  of  charges  shall  have 
been  mailed  by  registered  post  to 
the  last  recorded  address  of  the 
member  at  least  fifteen  days  before 
final  action  is  taken  thereon.  This 
statement  shall  be  accompanied  by 
a  notice  of  the  time  and  place  of 
the  meeting  of  the  Board  of  Direc- 
tors, at  which  the  charges  shall  be 
considered  and  the  member  shall 
have  the  opportunity  to  appear  in 
person  or  by  his  representative 
and  present  any  defense  to  such 
charges  before  action  is  taken 
thereon. 

ARTICE  IV— DUES 

Section  1.  After  March  1,  1938, 
each  Active  Member  shall  pay  dues 
on  net  receipts  from  the  sale  of 
time  received  during  the  previous 
calendar  year.  Net  receipts  from 
the  sale  of  time  are  defined  as 
billings  based  on  gross  rate  for 
broadcasting  service  less  time  and 
advertising  agency  discounts,  if 
any,  and  including  net  billings  to 
networks.  No  member  shall  be  re- 
ouired  to  state  its  actual  volume 
but  to  name  annually  to  the  Sec- 
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retary-Treasurer  on  his  call  the 
class  into  which  its  volume  falls. 
It  is  understood  that  each  Active 
Member  is  in  honor  bound  not  to 
name  a  smaller  classification  than 
that  into  which  its  volume  actually 
falls.  The  annual  dues,  payable 
monthly  in  advance,  shall  be  as 
follows : 

Monthly 
Dues 
5.00 
._  10.00 
._  15.00 
20.00 
._  30.00 
40.00 
50.00 , 
75.00' 
100.00 
._  125.00- 
150.00' 
._  200.00- 
250.00 
-  400.00 


Section  2.  The  Board  of  Direc- 
tors shall  determine  the  dues  for 
various  classes  of  Associated  Mem- 
bership. 


Class    Range  of  Income 

A 

0- 

15,000- 

B 

15,001- 

36,000- 

C 

36,001- 

60,000- 

D 

60,001- 

80,000- 

E 

80,001- 

120,000- 

F 

120,001- 

160,000- 

G 

160,001- 

200,000- 

H 

200,001- 

300,000- 

I 

300,001- 

400,000- 

J 

400,001- 

500,000- 

K 

500,001- 

600,000- 

L 

600,001- 

800,000- 

M 

800,001-1,000,000- 

N 

1,000,001-2,000,000  _ 

0 

Over  2,000,000-  — 

ARTICLE  V— MEETINGS 


Section  1.  Annual.  A  stated  or 
annual  meeting  of  the  members 
shall  be  held  in  each  year  on  such 
day  and  at  such  place  and  time  as 
is  determined  by  the  members  at 
their  previous  annual  meeting,  or 
the  Board  of  Directors  shall  fix' 
such  place  and  time  of  such  meet^ 
ing,  and  shall  order  notice  of  such 
meeting  mailed  to  the  last  recorded 
address  of  each  member  at  least 
thirty  days  before  the  time  ap 
pointed  for  the  meeting.  At  such 
meeting  Directors-At-Large  shall 
be  elected  to  succeed  the  Directors- 
At-Large  whose  terms  then  expire. 
At  such  meeting  there  shall  like- 
wise be  transacted  any  other  busi- 
ness that  may  be  then  properly  and: 
legally  presented. 

Section  2.  Special.  S  p  e  c  i  a 
meetings  of  the  Association  mat- 
he  called  by  the  Board  of  Direct 
tors.  Upon  written  request  of  sixty 
members  of  the  Association,  thf"- 
Board   of   Directors  shall  call  J- 
special  meeting  to  consider  a  spa 
cific  subject.  Notice  of  any  specia 
meeting  shall  be  mailed  to  eacl 
member  at  his  last  recorded  ad 
dress  at  least  fifteen  days  in  ad 
vance,  with  a  statement  of  tinn 
and  place  and  the  information  a 
to  the  subject  or  subjects  to  bi 
considered. 

Section  3.  Quorum.  At  any  dul; 
called  meeting  of  the  members 
twenty  per  cent  of  the  activ 
membership  shall  constitute  r 
quorum  for  the  purpose  of  trans 
acting  such  business  as  may  com'l 
before  the  meeting.  If  less  than 
quorum  is  present  a  majority  o 
the  active  members  present  ma 
adjourn  the  meeting  from  time  t 
time  until  a  quorum  is  present 


ARTICLE  VI— ORDER  OF  BUS 
INESS 

Section  1.  Board  to  Determini 
The  order  of  business  for  annus 
or  special  meetings  shall  be  detei 
mined  by  the  rules  prepared  b 
the  Board  of  Directors.  The  orde 
of  business  for  other  meetings  c 
the  Association,  Board  of  Direc^ 
tors  and  executive  committee  sha' 
be  as  follows: 


♦ 
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1.  Call  to  order. 

2.  Action  on  minutes. 

3.  Receiving  communications. 

4.  Election  of  officers  and  new 
members. 

5.  Reports  of  officers. 

6.  Reports  of  committees. 

7.  Unfinished  business. 

8.  New  business. 

Section  2.  Priority  of  Busi- 
ness. Any  question  as  to  priority 
of  business  shall  be  decided  by  the 
chair  without  debate. 

Section  3.  Parliamentary 
Rules.  The  order  of  business  may 
be  altered  or  suspended  at  any 
meeting  by  a  majority  vote  of  the 
members  present.  The  parliamen- 
tary rules  as  laid  down  in  "Rob- 
ert's Rules  of  Order"  shall  govern 
all  debates,  when  not  in  conflict 
j  with  these  by-laws. 

I  ARTICLE  VII— DIRECTORS 
i  Section  1.  Number.  The  busi- 
ness and  affairs  of  the  Association 
shall  be  managed  by  and  under 
the  direction  of  a  Board  of  Direc- 
tors of  twenty-three  members,  to 
be  selected  as  hereinafter  provid- 
ed, each  of  whom  shall  be  an  Ac- 
tive Member  of  the  Association  or 
a  representative  actually  engaged 
I  in  the  business  of  an  Active  Mem- 
ber. 

Section  2.  Classification  of 
Directors.  There  shall  be  one  Di- 
rector from  each  District,  referred 
to  hereinafter  for  purposes  of  con- 
venience   as    District  Directors. 
:  There  shall  be  six  additional  Di- 
I  rectors,  referred  to  hereinafter  for 
purposes  of  convenience  as  Direc- 
tors-at-Large,  two  of  which  shall 
;  be  representative  of  large  stations, 
:  two  of  which  shall  be  representa- 
!  tive  of  medium  stations,  and  two 
of  which  shall  be  representative  of 
^  small  stations,  operating  power  to 
j  govern  these  classifications. 
',     Section  3.  Election  and  Duties 
;  of  District  Directors.   At  least 
sixty  days  prior  to  the  expiration 
•  of  any  District  Director's  term  of 
office,  such  District  Director  shall 
;  fix  a  time   and  place,   and  give 
:  proper  notice  thereof,  for  a  meet- 
.  ing  of  all  Active  Members  having 
their  main  studios  in  such  District, 
at  which  meeting  there  shall  be 
elected  by  majority  vote  one  such 
i  Active  Member  as  District  Direc- 
■  tor  for  the  ensuing  two-year  term. 
J  Such  meeting  shall  be  held  at  least 
thirty  days  prior  to  the  next  an- 
<  nual  membership  meeting. 
'I     The  name   of  the   Director  so 
J  elected  shall  be  certified  to  the  Sec- 
■j  retary-Treasurer  of  the  Associa- 
d  tion  immediately  upon  his  election. 

In  addition  to  his  duties  as  a  mem- 
,  ber  of  the  Board  of  Directors,  each 
District  Director  shall  preside  at 
! :  all  meetings  of  members  of  his 
j  District  and  report  to  the  Secre- 
j  tary-Treasurer  all  actions  taken  at 
I  such  meetings. 

Section  4.  Nomination  of  Di- 
I  rectors- at-Large.  The  District  Di- 
rectors shall  constitute  a  nominat- 
ing  Committee  which  Committee 
shall  meet  in  advance  of  the  an- 
nual membership  meeting  and  shall 
nominate  two  persons,  for  each  of 
:  the  six  Directors-at-Large  as  de- 
fined in  Section  2  above.  Such  nom- 
;  inations  shall  be  reported  to  the 
membership  during  the  first  session 
of  the  annual  meeting. 

Section  5.  Election  of  Direc- 
tors-at-Large. Election  of  Direc- 
tors-at-Large shall  proceed  as  fol- 
lows: 

A.  The  President  shall  appoint 
an  Elections  Committee  of  three 
persons. 

B.  The  Elections  Committee  shall 
prepare  ballots  upon  which  there 
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shall  be  arranged  the  names  of 
twelve  nominees  for  Directors-at- 
Large  in  six  groups  of  two  names 
each. 

C.  The  elections  Committee  shall 
compile  a  list  of  Active  Members 
eligible  to  vote  in  the  elections. 

D.  The  Elections  Committee 
shall  distribute  ballots. 

E.  The  Elections  Committee 
shall  on  the  second  day  of  the 
membership  meeting  announce  a 
time  and  place  for  balloting  and 
shall  supervise  such  balloting. 

F.  Immediately  after  the  con- 
clusion of  balloting,  the  Elections 
Committee  shall  proceed  to  count 
ballots  and  announce  the  results. 

G.  The  nominee  receiving  the 
highest  number  of  votes  in  each  of 
the  six  groups  shall  be  declared 
elected. 

Section  6.  Tenure.  All  Direc- 
tors-at-Large shall  be  elected  to 
hold  office  until  the  conclusion  of 
the  membership  meeting  to  be  held 
next  after  their  election.  District 
Directors  shall  assume  office  at  the 
first  meeting  of  the  Board  of  Di- 
rectors following  the  meeting  of 
the  membership  held  after  their 
election  and  shall  hold  office  until 
the  close  of  the  second  annual  meet- 
ing after  assuming  office;  pro- 
vided :  that  District  Directors  elect- 
ed at  the  1938  annual  membership 
meeting  by  District  1,  District  3, 
District  5,  District  7,  District  9, 
District  11,  District  13,  District  15 
and  District  17,  shall  serve  until 
the  close  of  the  1939  membership 
meeting  and  that  District  Directors 
elected  at  the  1938  annual  mem- 
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bership  meeting  by  District  2,  Dis- 
trict 4,  District  6,  District  8,  Dis- 
trict 10,  District  12,  District  14, 
District  16,  shall  serve  until  the 
close  of  the  1940  membership  meet- 
ing. 

Section  7.  Board  Meetings.  The 
Board  of  Directors  shall  meet  at 
least  three  times  a  year,  one  of 
which  meetings  shall  be  held  im- 
mediately following  the  annual 
meeting.  The  President  mav  when 
he  deems  necessary,  or  the  Secre- 
tary-Treasurer shall,  at  the  request 
in  writing  of  seven  members  of  the 
Board,  issue  a  call  for  a  special 
meeting  of  the  Board,  and  only 
five  days  notice  shall  be  required 
for  such  special  meetings. 

Section  8.  Election  of  Presi- 
dent. The  Board  of  Directors  by 
a  two-thirds  vote  of  the  members 
present  shall  elect  a  President  and 
a  Secretary-Treasurer  and  shall 
have  the  power  to  fix  their  terms 
of  service,  duties  and  salaries  and 
enter  into  contracts  for  such  pur- 
pose. The  Board  of  Directors  shall 
have  authority  to  ensrage  and  dis- 
charge employes  and  agents  of 
the  Association,  fix  salaries,  admit, 
suspend  or  expel  members,  create 
and  appoint  committees  or  groups 
of  members  having  common  prob- 
lems, and  do  everything  necessary 
and  desirable  in  the  conduct  of  the 
business  of  the  Association  and  in 
accordance  with  the  By-Laws. 

Section  9.  Travel  Allowances. 
The  Board  of  Directors  shall  have 
power  to  pay  traveling  expenses  of 
officers,  committees,  members  and 
others   in   cases  where   such  ex- 
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penses  are  incurred  in  carrying 
out  the  business  of  the  Association. 

Section  10.  Annual  Audit.  The 
Board  of  Directors  shall  direct  an 
annual  audit  of  the  books  of  the 
Association  by  competent  auditors. 

Section  11.  Quorum.  A  majority 
of  the  Board  of  Directors  shall  con- 
stitute a  quorum  for  the  election 
of  officers  and  all  other  purposes 
unless  herein  otherwise  provided. 
In  the  absence  of  the  President  the 
members  may  choose  a  chairman 
for  the  meeting. 

Section  12.  Absence.  Any  mem- 
ber of  the  Board  of  Directors  ab- 
sent from  a  meeting  shall  send  a 
communication  to  the  President  or 
Secretary-Treasurer  stating  his 
reason  for  his  absence,  and  the 
membership  of  the  Board  in  at- 
tendance shall  decide  in  each  in- 
stance whether  or  not  such  absence 
is  excusable.  In  the  event  there  are 
three  consecutive  unexcused  ab- 
sences on  the  part  of  any  mem- 
ber of  the  Board  of  Directors,  his 
membership  on  the  Board  shall  be 
declared  vacant. 

Section  13.  Vacancies.  Any  va- 
cancies that  may  occur  on  the 
Board  by  reason  of  death,  resig- 
nation, or  otherwise,  may  be  filled 
by  the  Board  for  the  unexpired 
term. 

ARTICLE  VIII— OFFICERS 
Section  1.  President.  The  Pres- 
ident shall  be  executive  officer  of 
the  Association  and  shall  preside 
at  meetings  of  the  Association  and 
of  the  Board  of  Directors  and  of 
{Continued  on  page  102) 
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Reorganization  Committee  Plan  Appears 
Strongly  Snpported  bg  Delegates 

WITH  st^ntiment  appearinf;  to  be  overwhelmingly  in  favor  of  reOTgani- 
zation,  the  leih  annua)  convention  of  the  NAB  convenes  at  the  WiUard 
Hotel  today  in  a  tense  atmofsphere,  with  wme  200  regiatered  delegates 
in  attendance.  The  enrollment  was  expected  to  reach  possibly  300 
b»"oadcasters,  with  an  over-all  attendance  of  about  200  more. 

Feeling  was  provoked  larswly  by  the  unprecedented  action  of  the 
retirinK  manapinjf  director,  James  W.  Baldwin,  in  releasing  his  an- 
nual report  a  fortnight  in  advance. 
The  NAK  board  at  its  final  meet^ 
iriK  li^t  ni^t  discus.sed  the  report 
but  it  was  ^ucrally  a^i'^^  that 
the  issue  should  be ^|^-«d  squai 
befoi;^li£^B»''«t>^  tojjpyj, 
I> 

FACSIMILE  FIRST — This  is  the  first  actual  spot-news  newspaper  to  be  transmitted  by  facsimile.  In  coop- 
eration with  RCA,  this  piece  of  copy  was  the  first  to  be  "moved"  Feb.  14  over  the  facsimile  apparatus  set  up 
in  connection  with  the  NAB  convention  at  the  Willard  Hotel,  Washington,  for  demonstration  purposes.  Trans- 
mission was  via  experimental  station  W3XAM  set  up  in  the  Washington  Hotel,  transmitting  on  40.1  mc.  to  the 
Willard.  Immediately  following  transmission  of  this  page  under  the  direction  of  Charles  J.  Young,  RCA 
facsimile  inventor,  it  was  rushed  to  the  printer  for  reproduction  by  planograph  process.  Exact  size  of  the 
reproduced  sheet  was  12x8%  inches. 


FacHimnc  First 

THIS  is  the  first  actual  spot- 
ne^  newspaper  t«k  be  trans- 
.  f acaimi^to  .cnpp-.. 


Willard  Hotel 

Km\nvcvix  Electronic  Product* 
Appk'by  k  Appleby 
AaacKiaied  Recorded  Prosrara 

Service   _ 

John  Blair  &  Co. 
BruadcasUn?  Magazine 
Cinauda^Taph  Corp. 

CBS  -  ^p^^***^ 

PaiiThild  Aerial  Camera  Corp._934-3!> 
Finch  TeJecommunication  Laba.  923-il4 

Free  &  Fetors    ,S72-7» 

ybar  ^t^^ric  Co.  ^«^»-:{0 
lincbM 
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^^^^  .  M     -  * 

,        V/MAQ.  C^-'^l^c,  Chicago. 


Fred  Gamble.  AAAA. 
and  Dr.  Herman  H 
Hettinger,  U  of  Penn- 
sylvania 


Herbert  Akerberg.  CBS  station 
relations  vice  president :  Ralph 
Brunton.  K)BS,  San  Francisco , 
Peggy  Stone,  Hearst  Radio  Inc  , 
Pete  Wasser.  Gene  Furgason  Cr 
Co.:  Fred  Borton.  WQAM.  Miam. 
(with  candid  camera) 


License  Fees  for  Recordings 
4re  Described  as  Unavoidable 

RCA-  Victor  Declares  That  Recorders  Will  Act  in 

Near  Future ;  AFM  Negotiations  Halt  Plans 

From  the  recorders'  point  of 
view,  broadcasting  of  phonograph 
records  is  held  to  be  improper  on 
two  counts.  First,  it  causes  the 
breach  of  a  written  agreement  be- 
tween the  recording  company  and 
its  distributors  which  expressly 
provides  that  each  recording  is  to 
be  sold  for  non-commercial  use. 
Second,  it  constitutes  competition, 
as  both  the  recording  companies 
and  the  broadcasters  are  engaged 
in  the  business  of  providing  en- 
tertainment for  the  public.  These 
contentions  were  made  in  a  letter 
sent  to  all  broadcasting  stations 
by  RCA  Mfg.  Co.  in  January 
[Broadcasting,  Feb.  1]  and  it  is 
understood  that  similar  letters  will 
soon  be  sent  by  other  recording 
companies.  Stations  answering 
RCA's  letter  and  requesting  per- 
mission to  continue  to  broadcast 
Victor  and  Bluebird  records  were 
sent  a  request  form  which,  when 
approved  by  RCA,  assures  them 
that  until  further  notice  to  the  con- 
trary their  use  of  Victor  and  Blue- 
bird records  will  not  be  made  the 
basis  of  any  claim  against  them. 

Another  interested  party  is  the 
music  publisher.  Under  the  copy- 
right law  of  1909,  a  publisher  who 
grants  one  recorder  permission  to 
make  a  phonograph  record  of  one 
of  his  numbers  must  give  the  same 
permission  to  any  other  recorder, 
at  a  miximum  fee  of  two  cents  a 
record.  The  publishers  are  now  con- 
tending that  this  fee  was  not  in- 
tended to  cover  commercial  uses 
such  as  broadcasting  and  threaten- 
ing not  to  issue  the  original  record- 
ing rights  unless  a  more  equitable 
arrangement  is  made. 

Thus,  whatever  license  fees  the 


^  LICENSING  fee,  to  be  paid  by 
■adio  stations  to  the  makers  of 
)honograph  records  for  the  priv- 
lege  of  broadcasting  these  records, 
s  "unavoidable  and  inescapable," 
n  the  opinion  of  RCA  Mfg.  Co. 
nc.  No  specific  plans  regarding 
imount  or  form  of  such  fees  or  the 
late  they  will  be  demanded  by  the 
eeorders  have  been  formulated,  as 
ar  as  could  be  ascertained,  but  it 
s  probable  that  action  in  this  di- 
ection  will  begin  as  soon  as  the 
eeorders  have  completed  their  ne- 
gotiations with  the  AFM. 

Asked  whether  the  license  fees 
vould  be  on  a  per  piece  basis  or 
n  a  flat  annual  payment  plan,  re- 
•ardless  of  the  number  of  phono- 
•raph  records  used  by  the  station, 
representative  of  RCA  stated 
hat  that  company,  at  least,  would 
e  willing  to  adopt  any  system  that 
;  satisfactory  to  the  broadcasters. 
V^hile  RCA  believes  that  the  per 
jiece  method  might  be  fairer,  it 
'ould  also  probably  be  more  ex- 
ensive  due  to  the  necessity  of 
leeping  complete  records  of  all 
ihonograph  records  broadcast, 
i^owever,  a  conference  will  be  held 
I'ith  the  broadcasters  before  any 
.censing  plan  is  put  into  effect  so 
jiat  the  best  possible  and  least 
berous  method  may  be  devised. 

! 

j        Objection  of  Artists 

'  RCA  feels  that  a  licensing  sys- 
m  will  really  prove  a  benefit  to 
'i'oadcasters,  pointing  out  that  the 
promiscuous  and  unregulated"  use 
,;■  phonograph  records  was  a  chief 
liiuse  of  the  demands  of  the  AFM 

r  increased  employment  of  musi- 
ans  in  broadcasting.  Further- 
more, a  number  of  the  most  popu- 
r  recording  artists  have  said  they 
jfuse  to  make  records  unless  as- 
I  red  the  discs  will  not  become 
jmpetition  to  them  on  the  air, 
iiich  opposition  would  probably  be 

thdrawn  if  they  were  to  receive 

ditional  compensation  for  each 

oadcast  of  the  recording. 

Because  they  felt  that  the  record- 
g  companies  were  not  protect- 
I  g  their  rights,  these  artists, 
i  rough  their  associations,  Nation- 
i|i  Association  of  Performing  Art- 
:  ,  s  and  American  Society  of  Re- 
;|rding  Artists,  have  brought  pres- 
I  re  on  the  recording  companies  to 
Vce  action  and  have  also  instituted 
f/eral  suits  against  stations  on 
iiir  own  behalf.  In  the  Fred  War- 
?-WDAS  case  in  the  Pennsyl- 
nia  courts,  the  artist  won  a  de- 
ion  prohibiting  the  broadcast  of 
recording   in   question   by  a 
nnsylvania  station  without  his 
emission,  as  a  result  of  which 
!  NAPA  is  attempting  to  license 
(.tions  to  broadcast  the  record- 
's of  its  members.  RCA  insists 
it  such  licenses  have  not  been 
;horized  by  it,  nor  by  any  other 
order  so  far  as  it  knows,  and  do 
;  absolve  broadcasters  who  in- 
jnge  on  the  rights  of  the  record- 
■    companies    by  broadcasting 
ir  phonograph  records. 


CITR— The  official  seal  of  the  In- 
ternational Telecommunications 
Conference  which  convened  Feb.  1 
at  Cairo,  Egypt. 


recording  companies  may  collect 
from  broadcasters  will  probably 
have  to  be  divided:  Among  the  re- 
corders, who  feel  they  are  being 
treated  unfairly  by  a  competing 
medium;  the  artists,  who  likewise 
claim  unfair  competition  when 
their  recordings  are  used  as  radio 
programs;  the  musicians  who  also 
object  to  competing  with  discs  of 
their  own  making;  and  the  publish- 
ers, who  want  to  be  paid  for  com- 
mercial use  of  their  music.  Unless 
these  various  groups  are  all  satis- 
fied, steps  are  threatened  to  end 
broadcasting  of  phonograph  records 
by  legal  means  if  possible  and  if 
that  fails  by  a  drying  up  of  the 
sources  of  new  records. 


Library  of  Broadcast  Material  Begun 
At  Michigan  U.  by  Prof.  Waldo  Abbot 


CONCEIVED  and  directed  by  Prof. 
Waldo  Abbot,  director  of  its  broad- 
casting service,  University  of  Mich- 
igan, has  established  a  library  of 
broadcasting  with  the  purpose  of 
gathering  all  ma- 
terial that  will  be 
of  value  to  future 
broadcasters,  ad- 
vertising special- 
ists and  students 
o  f  broadcasting. 
First  contribution 
of  material  came 
in  the  form  of  145 
books  and  pam- 
Prof.  Abbot  pj^iets  from  CBS. 
Prof.  Abbot,  a  leading  figure  in 
radio  in  education  and  director  of 
one  of  the  leading  broadcast  serv- 
ices cooperating  with  existing  sta- 
tions, says  he  anticipates  the  mate- 
rial assembled  in  this  library  will 
attract  scholars  of  Americana,  edu- 
cation and  politics. 

Pamphlets  and  reports  issued  by 
networks  and  stations,  by  agencies 
and  advertisers,  surveys,  publicity 
of  all  types,  sci-ipts  of  sustaining 
and  of  sponsored  programs,  radio 
addresses,  educational  programs, 
commercial  announcements,  maga- 


zines, and  books  are  being  cata- 
logued in  the  university's  Morris 
Hall  library  as  fast  as  they  are  re- 
ceived. 

"Much  of  the  broadcast  material 
that  has  influenced  na  t  i  o  n  a  1 
thought  and  speech  has  been 
thrown  away  after  the  programs 
have  gone  on  the  air,"  said  Prof. 
Abbot.  "It  is  the  intent  of  the  Uni- 
versity Broadcasting  Library  to 
save  for  future  research  workers 
as  much  as  possible  of  what  is  now 
being  broadcast."  Prof.  Abbot  ap- 
pealed for  cooperation  from  broad- 
casting interests,  stating: 

"With  this  in  mind  the  Univer- 
sity of  Michigan  requests  that  you 
send  to  its  Broadcasting  Library, 
Morris  Hall,  Ann  Arbor,  all  such 
material  that  you  have  that  has 
been  issued  in  the  past,  and  that 
you  place  the  Librai-y  on  your 
mailing  list  to  receive  material  of 
the  future.  The  Library  is  particu- 
larly interested  in  repi'esentative 
scripts  of  plays,  both  sustaining 
and  sponsored,  scripts  of  addresses, 
outlines  of  programs,  announce- 
ments, publicity,  surveys,  tie-in 
campaign  material,  annual  reports, 
anniversary  program  scripts,  news 


Cairo  Conference 
Is  Well  Attended 

Seventy-one  Countries  Listed 
Among  the  285  Delegates 

A  TOTAL  of  285  delegates  from 
71  countries  and  colonies  have  reg- 
istered for  the  International  Tele- 
communications Conference  which 
convened  in  Cairo,  Egypt,  Feb.  1. 
While  the  conference  will  devote 
attention  largely  to  telephone  and 
telegraph  matters,  broadcasting 
will  come  into  the  discussions  in 
connection  with  the  allocation  of 
international  frequencies  for  short- 
wave broadcasting  and  the  amend- 
ment of  existing  international  rules 
dealing  with  interference. 

In  addition  to  the  registered  del- 
egates, some  80  representatives 
from  42  operating  organizations 
are  attending,  together  with  27  ob- 
servers for  14  nonoperating  organ- 
izations. All  told,  there  are  about 
400  participants  in  the  work  of  the 
conference,  exclusive  of  the  Egyp- 
tian secretariat  and  the  scores  of 
delegation  office  workers  behind  the 
scenes.  The  American  delegation, 
including  delegates,  technical  ad- 
visors, staff  members,  representa- 
tives of  operating  agencies  and  ob- 
servers and  their  families  aggre- 
gates in  excess  of  60,  all  stopping 
at  the  Palace  Hotel,  where  offices 
have  been  set  up. 

Division  of  Work 

The  American  delegation,  headed 
by  Senator  Wallace  H.  White  Jr. 
(R-Maine).  has  divided  its  work 
into  two  sections,  in  accord  with 
the  conference  procedure.  One  con- 
ference deals  with  wire  telegraphs 
and  telephones  and  the  other  with 
radio  communications.  Both  will 
amend  the  international  regula- 
tions governing  telecommunica- 
tions, subject  to  ratification  by  the 
Senate.  It  is  expected  that  the  con- 
ference will  last  some  eight  weeks. 
There  appears  to  be  the  determi- 
nation on  the  part  of  several  major 
delegations  to  get  through  and  go 
home  by  the  end  of  March. 

Hassan  Sabry  Pasha,  Egyptian 
Minister  of  Communications,  was 
unanimously  elected  president  of 
the  convention.  Mahmoud  Shaker 
Pasha,  general  manager  of  the 
Egyptian  State  Railways,  tele- 
graphs and  telephones,  and  J. 
Webb,  director-general  of  Egyp- 
tian telegraphs  and  telephones, 
were  elected  vice-presidents. 

releases,  books,  and  magazines.  All 
such  material  will  be  filed  in  fire- 
proof cabinets  and  catalogued  un- 
der your  name.  Your  cooperation  in 
this  project  is  earnestly  solicited 
and  will  be  greatly  appreciated. 

"The  William  L.  Clements  Li- 
brary of  American  History  at  the 
University  of  Michigan  is  one  of 
the  outstanding  research  libraries 
because  of  its  original  source  ma- 
terial, letters,  diaries,  reports,  etc. 
The  University  of  Michigan  Trans- 
portation Library,  established  only 
a  few  years  past,  has  gathered 
time-tables,  r  e  p  o  r  t  s,  statements, 
pictures,  surveys,  and  other  data, 
invaluable  to  the  scholar  tracing 
the  development  of  transportation. 
Before  it  is  too  late,  won't  you  join 
in  the  preservation  of  material  con- 
cerning this  great,  young,  national 
force  and  business.  Things  you 
consider  of  little  research  value  to- 
day may  be  invaluable  fifty  years 
hence." 
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A  Detroit  Bank^s  Pronounced  Success 


Hometown  Programs  Bring  Accounts 
And  Promote  Qood-Will 

By  R.   M.  MEISEL 
Advertising  Manager,  Industrial  Morris  Plan  Bank,  Detroit 


FROM  every  source  I'll  beg  and 
borrow,  to  give  you  more  "Lit- 
tle Known  Facts  Tomorrow." 
Thousands  of  Detroiters  are 
familiar  with  that  little  couplet 
used  as  the  signature  of  the  Did 
You  Know  or  Little  Known  Facts 
About  Detroit  program  sponsored 
by  the  Industrial  Morris  Plan 
Bank. 

Our  bank  was  one  of  the  first  to 
recognize  radio  as  an  important  ad- 
vertising medium.  We  ran  the  en- 
tire gamut  of  program  possibilities 
including  spot  announcements, 
musical  entertainments,  news  com- 
mentating, news  reporting,  dramat- 
ic sketches — in  fact  we  used  almost 
every  kind  of  program  which  we 
thought  would  fit  into  bank  adver- 
tising. While  we  had  been  using 
these  program  methods  we  were 
not  entirely  satisfied,  if  for  no 
other  reason  than  that  our  pro- 
gram had  the  same  character  as 
other  advertisers.  Our  problem  was 
to  find  a  new  type  of  show. 

An  Idea  Is  Born 

Have  you  ever  tried  to  develop 
a  new  idea  for  a  radio  program? 
Then  you  know  something  about 
the  barrenness  of  the  field.  You 
know  too,  about  the  flash  of  an 
idea  you  had  just  before  you  fell 
asleep  and  how  the  idea  had  cooled 
when  you  came  to  review  it  in  the 
morning. 

Have  faith.  Keep  trying.  Just 
about  the  time  you  feel  that  all 
workable  ideas  have  been  exhaust- 
ed your  muse  or  lady  luck  will 
come  to  your  rescue. 

In  our  case  it  was  the  applica- 
tion of  an  overheard  conversation 
to  our  problem.  These  two  con- 
versationalists were  talking  about 
a  new  program  dealing  with  New 
York's  Broadway.  Now,  we  reason- 
ed, if  distant  Broadway  holds  such 
charm  for  Detroiters,  why  wouldn't 


the  story  of  Detroit  carry  a  propor- 
tionately greater  interest.  So  came 
the  basic  idea.  There  was  still  the 
problem  of  working  out  the  many 
details. 

Our  radio  commentator  and  I, 
after  considerable  exchange  of 
ideas,  decided  to  write  a  broadcast 
which  had  to  do  with  Detroit's  in- 
dustrial, civic  and  educational  in- 
stitutions— always  of  course,  from 
the  human  interest  standpoint.  In 
the  development  of  this  program 
we  had  several  aims: 

1.  In   bringing   Detroit  to  De- 


troiters we  were  continuing  the  In- 
dustrial Morris  Plan  Bank's  policy 
of  service,  which,  by  the  way,  is 
about  the  only  thing  a  bank  has 
to  sell.  A  $10  bill  in  one  bank  has 
as  much  value  as  ten  dollars  in 
another  bank — it's  the  extra  plus  of 
service  that  make  the  difference. 
2.  We  were  convinced  that  a  cit- 


izen's interest  in  his  city  is  in  di- 
rect proportion  to  his  knowledge  of 
that  city. 

3.  We  were  at  last  pioneering  a 
new  program — one  which  couldn't 
be  duplicated  at  every  flick  of  the 
dial. 

The  Little  Known  Facts  pro- 
gram was  given  a  daily  trial  over  a 
13-week  period.  To  say  it  was  suc- 
cessful would  be  putting  it  mildly. 
Telephone  calls,  telegrams  and  let- 
ters came  pouring  in,  commenting 
on  the  program  and  requesting  cop- 
ies of  the  broadcast.  One  day  imme- 


diately after  a  talk  on  "Detroit  the 
City  Dynamic"  we  suggested  that 
listeners  might  obtain  copies  of 
the  broadcast  by  phoning  the  bank. 
Eight  special  operators  received 
160  calls  in  less  than  two  hours.  Li- 
brarians, school  teachers,  students, 
businessmen,  housewives  and  labor- 
ers, many  of  whom  called  at  the 


bank  personally,  asked  us  to  con-  j 
tinue  the  program.  We  continued ; 
for  another  13  weeks.  The  second  j 
series  was  even  more  successful.  [ 
As  this  article  is  being  written  an- 
other series  based  on  the  same  gen- 
eral principle  is  being  developed, 
called  Did  You  Know  or  A  Day  in 
Detroit. 

News  From  All  Points 

Our  commentator  made  daily  in- 
terviews with  heads  of  such  large 
concerns  as  the  Burroughs  Adding 
Machine,  U.  S.  Rubber,  Frederick 
Sterns,  and  Parke  Davis  compan- 
ies and  various  automobile  plants. 
We   discussed   such   cultural  and 
civic  projects  as  the  Detroit  Zoo. 
the  Library,  Art  Institute,  Sym-, 
phony  Orchestra,  etc.  The  police 
department  furnished  material  foi 
some  ten  broadcasts  including  the . 
homicide  squad,  bureau  of  missing' 
persons,  bureau  of  weights  and 
measures.  One  night  our  commen- 
tator spent  the  entire  evening  rid- 
ing in  a  police  cruiser  gathering; 
broadcast  material.  He  also  jour- 
neyed two  miles  underground  in  the- 
new  Detroit  sewage  disposal  proj-i 
ect,  hunted  rats  with  the  depart- 
ment of  public  works  in  their  rod-' 
ent   extermination   program,  anc 
gathered  news  from  the  air  in  the' 
Detroit  News  plane,   "The  Earlj; 
Bird."   Hospitals,  special  schools- 
government  agencies,  sports,  ever 
special  days  such  as  Thanksgiv- 
ing, Constitution  and  Memorial  Daj 
came  in  for  consideration.  On  spec 
ial  holidays,  charity  drives,  etc.i 
we  omitted  the  commercial   as  £ 
generous  gesture  to  the  day. 

The  complete  series  was  bound  ii 
printed  form  and  sent  to  those  wh< 
had  made  written  requests.  Thi 
demand  was  so  heavy  that  we  hav 
been  obliged  to  have  a  third  re" 

s 

{Continued  on  page  5i) 


HAD  THOSE  who  guide  the  advertising  destinies  of  Detroit's 
Industrial  Morris  Plan  Bank  heeded  the  dire  warnings  of  skep- 
tical advisors,  the  bank  might  never  have  achieved  the  out- 
standing radio  successes  that  have  aroused  nationwide  interest. 
It  seemed  that  every  time  Morris  Plan  Bank  had  a  hunch,  some- 
one was  sure  to  sit  on  it.  And  every  time  someone  sat,  the  bank 
stood  up  for  its  hunch.  As  a  result,  the  bank  has  won  a  warm 
place  in  the  hearts  of  Detroit  listeners,  its  programs  are  "must" 
listening  in  thousands  of  homes  and  its  list  of  accounts  has 
been  nicely  bolstered.  Leading  Detroiters  praise  the  series. 


I  HOW  A  MORRIS  PLAN  BANK  ORGANIZES  ITS  ADVERTISING  DEPARTMENT 


ADVERTISING  DEPT. 


NEWSPAPERS 
AND  MAGAZINES 


STREET  CARS 


RADIO 


BILLBOARDS 


DIRECT  MAIL 


"PRONOUNCE  IT"  PROGRAM 

[        EVERY   SUNDAY-5  P.M.  (haLF  HOUr)  j 


"DID  YOU  KNOW"  OR 
LITTLE  KNOWN  FACTS  ABOUT  DETROIT 


j       EVERY   DAY-MON.  THRU  FRI.   (s  MIN.)  ^ 


LISTENING  AUDIENCE 


PRINTED  COPIES 
OF  BROADCASTS 


PRINTED  COPIES  MAILED 
WITH  PERSONAL  LETTER  FROM 
PRESIDENT  OF  BANK 
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ARTFORD  is  our  home,  but 
within  a  radius  of  30  miles 
fiere  are  more  than  a  million  listen- 
jlrs.  People  prefer  WDRC  because 
tjiey  enjoy  the  wide  variety  of  good 
Entertainment.  Advertisers,  both 
bcal  and  national,  profit  from  this 
irge  listening  audience  by  the  di- 
ect  sales  made. 

lortunately,  our  coverage  is  not 
nly  large  in  size  but  rich  in  tex- 
ire.  People  within  our  area  are 
leadily  employed  .  .  .  their  tastes 
ad  needs  are  diversified.  This  com- 
ination  makes  an  enormous  buying 
ower  .  .  .  and  a  steady  market, 
ii  short,  it's  the  loyalty  of  our  lis- 
jners  plus  the  consistency  of  our 
tlvertisers  that  make  WDRC  pow- 
ful. 

DRC  is  Connecticut's  Pioneer 
roadcaster  and  a  basic  station  of 
e  Columbia  Broadcasting  System. 

National  Representatives 
International  Radio  Sales 


I 


I  The  only  COLUMBIA  Network 

Station  in  Connecticut 
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1000  Watts  Nights 
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Recorders  Dicker 
With  Musicians  on 
Proposed  License 

Sample  Agreement  as  Offered 

By  AFM  Called  Intolerable 

NOW  THAT  most  of  the  stations 
affiliated  with  the  major  networks 
have  signed  new  agreements  with 
their  local  musicians  unions,  agree- 
ing as  a  group  to  double  their  ex- 
penditure for  staff  musicians  and 
to  the  other  provisions  of  the  stand- 
ard IRNA-AFM  contract,  the  union 
has  resumed  negotiations  with  the 
makers  of  phonograph  records  and 
transcriptions. 

'  Resumption  was  in  typical  union 
fashion:  Each  company  received  a 
sample  license  form  together  with 
a  letter  notifying  it  that  unless  it 
had  obtained  an  AFM  license  by 
Feb.  25  it  would  receive  no  further 
services  from  union  musicians. 

Negotiations  last  fall  were  brok- 
en off  abruptly  when,  after  the 
transcription  committee  had  put  up 
heated  resistance  to  the  ban  on  sup- 
plying records  to  "unfair"  stations, 
the  AFM  board  had  told  them  they 
needed  no  contracts  but  would  be 
given  licenses  instead,  drawn  up  on 
the  union's  own  terms,  which  they 
could  then  accept  or  turn  down 
with  no  further  argument  [Broad- 
casting, Nov.  1]. 

Stricter  Than  Ever 

The  committee  of  the  phonograph 
record  manufacturers  was  similar- 
ly told  that  licenses  would  be  is- 
sued to  this  group,  but  the  commit- 
tee was  permitted  to  submit  sug- 
gestions which  the  board  said  would 
be  considered  when  the  licenses 
were  prepared.  This  was  to  have 
been  within  a  couple  of  weeks,  but 
was  postponed  again  and  again  un- 
til the  IRNA  dealings  were  com- 
pleted. 

New  license  form,  which  is  the 
same  for  both  transcriptions  and 
phonograph  records,  shows  little 
evidence  that  any  suggestions  but 
those  of  the  union  itself  had  been 
considered.  If  anything,  it  is  more 
severe  than  the  original  16-point 
plan  laid  down  by  AFM  last  sum- 
mer [Broadcasting,  Aug.  15].  The 
first  provision  is  a  closed  shop 
clause  requiring  the  licensee  to  em- 
ploy only  union  musicians,  without 
any  provision  for  amateurs,  vir- 
tuosi or  hill-billy  nonunion  talent. 
It  forbids  the  licensee  to  make  rec- 
ords for  use  by  any  "unfair"  ra- 
dio station  or  other  place  of  amuse- 
ment and  also  forbids  the  making 
of  records  for  "unfair"  sponsors, 
whatever  they  may  be.  These  re- 
strictions are  considered  by  the  re- 
corders to  be  both  secondary  boy- 
cotts and  in  restraint  of  trade,  il- 
legal practices,  as  well  as  placing 
on  the  shoulders  of  the  recorders 
the  policing  of  stations  to  protect 
the  AFM  interests. 

The  sixth  clause  states  that  the 
musicians  shall  not  be  asked  to  as- 
sign any  rights  in  the  master  re- 
cordings, which  the  recorders  feel 
is  the  same  as  asking  them  to  turn 
over  all  chance  of  profit  to  the 
musicians.  The  seventh  clause  gives 
either  party  the  right  "to  termi- 
nate the  license  at  any  time  with- 
out cause  or  for  any  reason,"  and 
the  eighth  nullifies  all  existing  con- 
tracts between  musicians  and  re- 
cording companies  by  ascribing  to 
this  license  "the  only  terms  and 
conditions  under  which  members  of 
the  Federation  will  render  ser- 
vices." The  final  clause  makes  all 


Propo  sed  Terms  of  Recorders'License 


License   from    American    Federation  of 

Musicians  :  To   ■ 

(hereinafter  called  the  "Licensee")  for 
the  employment  of  musicians  by  the  li- 
censee in  the  making  of  electrical  tran- 
scriptions and  recordings  by  other  means. 

This  license  is  granted  upon  the  applica- 
tion of  the  above-named  Licensee  and  is 
subject  to  and  dependent  upon  such  Li- 
censee's full  and  complete  performance 
of  all  of  the  following  conditions : 

First:  That  the  Licensee  use  and  employ 
as  musicians,  only  members  in  good  stand- 
ing of  the  Federation. 

Second:  That  this  license  (which  is 
not  exclusive)  is  personal  to  the  Licensee, 
is  not  transferable  and  no  person,  firm  or 
corporation  other  than  the  Licensee  named 
herein  shall  be  entitled  to  any  benefit 
therefrom. 

Third:  That  the  Licensee 

(a)  Will  not  sell,  lease  or  grant  the 
use  of  any  phonograph  or  elec- 
trical transcription  recordings  to 
any  radio  station,  hotel,  cafe  or 
any  other  place  of  amusement 
which  the  Federation  considers  un- 
fair to  it  or  place  any  of  them  in 
a  position  to  make  use  of  any 
such  phonograph  or  electrical 
transcription. 

(b)  Will  promptly  advise  the  Federa- 
tion of  each  recording  made  and 
the  specific  purpose  for  which  it 
may  be  used. 

(c)  Will  have  each  recording  and  each 
copy  thereof  clearly  show  on  its 
face  the  purpose  for  which  the 
same  may  be  used  and  that  such 
use  is  limited  to  the  purpose 
specified. 

(d)  Will  have  each  record  legibly  num- 
bered, such  number  to  appear  on 
the  face  of  the  record  and  reg- 
istered with  the  Federation. 

(e)  Will  promptly  furnish  the  Fed- 
eration with  a  full  and  complete 
catalogue  of  all  existing  record- 
ings owned  or  controlled  by  the 
Licensee  or  in  which  the  Licensee 
may  have  any  interest  or  right  of 
user  and  to  keep  the  Federation 
informed  from  week  to  week  of 
all  new  recordings. 

(f)  Will  promptly  furnish  the  Fed- 
eration with  a  copy  of  the  script 
of  each  record  showing  the  sub- 
ject matter  thereof. 

(g)  Will  furnish  the  Federation 
promptly  on  demand  with  a  copy 
of  any  recording  made,  including 
those  made  or  pressed  in  Canada. 

(hWill  not  use  commercially,  record- 
ings  made  for  audition  purposes 
or  for  filing,  the  use  thereof  to  be 
limited  solely  for  auditions  to  pro- 
spective  buyers    or   employers  to 
induce  the  employment  of  makers 
of  such  records ;  neither  will  the 
Licensee  use  any  such  records  at 
any    time    when    or    any  place 
where  the  general  public  is  invited 
or  present.  In  all  other  respects, 
the   provisions    contained    in  this 
license  will  apply  to  all  such  au- 
dition records, 
(i)  Will  not  record  any  music  with- 
out the  knowledge  or  approval  of 
the    musicians    performing  same, 
and    not   do   any   such  recording 
without   the   Federation's  consent 
in  writing, 
(j)  Will   not   release   any  recordings 
or  permit  same  to  be  used  for  any 
purpose  without  a  clearance  first 
obtained   therefor   from   the  Fed- 
eration, which  clearance  is  to  in- 
clude    industrial     recordings,  to 
wit:    recordings    not    used  for 
broadcasting    but    for  exhibitions 
and  lecturing, 
(k)  Will  not  make  transcriptions  from 
library  records. 
Fourth:   That  members  of  the  Federa- 
tion will  not  play  or  perform  and  will  not 
be  requested  or  required  by  the  Licensee 
to  play  or  perform : 

(a)  For  any  Licensee  or  maker  who 


at  any  time  dubbs  records  or  re- 
records  transcriptions  or  record- 
ings. However,  the  Federation 
may  permit  such  re-recording  in 
specific  instances  on  special  ap- 
plication, in  each  of  which,  the 
determination  of  the  Federation 
shall  be  final. 

( b )  For  the  making  of  records  to  be 
used  in  any  radio  broadcasting 
station,  restaurant,  hotel,  cafe  or 
any  other  place  deemed  by  the 
Federation  to  be  unfair  to  it  or 
its  members  for  any  reason  what- 
soever. 

(c)  For  the  making  of  records  for 
audition  or  other  purposes  for  a 
sponsor  deemed  by  the  Federation 
to  be  unfair  to  it  or  its  members 
for  any  reason  whatsoever. 

(d)  For  any  Licensee  or  anyone  else 
failing  to  observe  and  comply  with 
each  of  the  terms  and  provisions 
hereof  with  respect  to  all  record- 
ings for  the  Licensee's  own  ac- 
count or  for  the  account  of  any- 
one else  including  instances  where 
a  sponsor  employs  or  furnishes 
his  own  musicians. 

Fifth:  That  recordings,  wherever  speci- 
fied in  this  license  shall  be  deemed  to 
include  and  cover  phonograph  records, 
electrical  transcriptions  as  well  as  any 
other  form  of  mechanical  reproduction  of 
music. 

Sixth:  That  musicians  shall  not  be  re- 
quested or  required  to  assign  any  existing 
or  future  rights  to  or  in  connection  with 
any  master  record  for  recordings  or  tran- 
scriptions, and  no  contract  with  any  mu- 
sician shall  be  so  construed  nor  shall  any- 
thing herein  contained  be  so  construed 
as  to  constitute  any  assignment  by  the 
musician,  or  any  orchestra  of  which  he 
forms  part,  of  any  such  rights. 

Seventh:  That  this  license  may  be  ter- 
minated by  either  party  at  any  time  with- 
out cause  or  for  any  reason. 

Eighth :  That  this  license  states  and 
contains  the  only  terms  and  conditions 
under  which  members  of  the  Federation 
will  render  services  as  musicians  in  mak- 
ing recordings. 

Ninth:  That  in  the  event  of  any  viola- 
tion of  the  terms  hereof  by  the  Licensee, 
and  the  Federation  shall  believe  that  such 
violation  has  occurred,  each  and  every 
member  of  the  Federation  shall  thereby 
and  thereupon  be  deemed  released  and  dis- 
charged of  and  from  any  and  all  engage- 
ments and  contracts  with  the  Licensee  and 
of  and  from  any  and  all  claims  of  every 
kind  and  nature  by  the  Licensee,  against 
any  member  of  the  Federation  and  the 
Federation. 

Tenth :  That  all  contracts  between  the 
Licensee  and  members  of  the  American 
Federation  of  Musicians  shall  at  fVl  times 
be  subject  to  and  bound  by  the  present 
and  future  provisions  of  the  Constitution, 
By-Laws,  Rules,  Regulations  and  Resolu- 
tions of  the  Federation  and  of  all  Locals 
thereof,  affected  thereby,  and  all  such  con- 
tracts shall  be  deemed  to  include  and  be 
subject  to  the  following : 

(a)  "The  present  and  future  provi- 
sions of  the  Constitution,  By- 
Laws,  Rules,  Regulations  and  Res- 
olutions of  the  Federation  and  its 
Locals  affected  thereby,  apply  to, 
and  shall  govern,  this  License, 
and  any  stipulations  in  conflict 
therewith  shall  be  null  and  void." 

(b)  "As  the  musicians  engaged  under 
the  stipulations  of  this  License 
are  members  of  the  American 
Federation  of  Musicians,  nothing 
in  this  License  shall  ever  be  so 
construed  as  to  interfere  with  an.v 
obligation  which  they  may  owe 
to  the  American  Federation  of 
Musicians  by  reason  of  their  prior 
obligation  to  the  American  Fed- 
eration of  Musicians  as  members 
thereof." 

NOTE :  This  license  is  and  remains  the 
property  of  the  American  Federation  of 
Musicians. 


2  TEXAS  STATIONS 
AUTHORIZED  BY  FCC 

TWO  NEW  local  stations  in  Texas, 
one  in  Laredo  and  the  other  in 
Beaumont,  were  authorized  by  the 
FCC  in  decisions  announced  Feb. 
10.  Licensee  of  the  Laredo  station, 
which  will  operate  with  100  watts 
night  and  250  watts  day  on  1500 
kc,  is  Mervel  M.  Valentine,  an 
electrical  engineer  and  amateur  ra- 
dio license  holder.  Call  letters  have 
not  yet  been  selected. 

The  Beaumont  station,  which  will 
be  known  as  KRIC,  was  authorized 
to  use  100  watts  full  time  on  1420 
kc.  Licensees  are  a  partnership 
consisting  of  B.  A.  Steinhagen, 
former  mayor  of  Beaumont,  who 
heads  the  Comet  Rice  Mills  of  that 
city;  D.  C.  Proctor,  former  local 
councilman,  engaged  in  the  whole- 
sale drug  business,  and  T.  N. 
Whitehurst,  an  insurance  man. 

Laredo  at  present  has  no  local 
outlet  other  than  stations  licensed 
by  the  Mexican  government  operat- 
ing across  the  river  in  Nuevo  La- 
redo. Beaumont  has  a  regional  sta- 
tion, KFDM,  owned  by  the  Mag- 
nolia Petroleum  Co.  but  operated 
under  lease  by  the  Sabine  Broad- 
casting Co.,  headed  by  James  M. 
Gilliam.  KFDM  is  under  option  to 
be  sold  to  a  group  headed  by  C. 
W.  Snider  and  his  son-in-law,  Dar- 
rold  A.  Kahn,  who  is  manager  of 
KGKO,  Wichita  Falls,  shortly  to  be 
moved  to  Fort  Worth.  An  examin- 
er's report  of  last  Feb.  17,  favoring 
the  sale  of  KFDM  for  $115,000,  is 
pending  FCC  action. 


contracts  between  licensees  and  mu- 
sicians subject  to  and  bound  by 
"present  and  future  provisions  of 
the  Constitutions,  By-Laws,  Rules, 
Regulations  and  Resolutions  of  the 
Federation  and  of  all  Locals  there- 
of." 

Questioned  as  to  their  reaction 
to  these  licenses,  a  number  of  lead- 
ing transcription  and  recording 
companies  were  unanimous  in  stat- 
ing that  they  are  definitely  unac- 
ceptable in  their  present  form. 
They  also  said  that  none  of  them 
would  sign  any  agreement  or  li- 
cense without  first  discussing  it 


with  the  other  companies.  In  view 
of  the  short  time  allowed  for  ne- 
gotiations— several  companies  had 
not  received  their  forms  on  Feb.  9 
— most  of  them  favored  asking  for 
an  extension  in  the  deadline  date. 
Whether  such  a  request  would  be 
granted  could  not  be  ascertained, 
as  AFM  president  Joseph  N.  Web- 
er was  in  Miami  and  not  expected 
back  in  his  New  York  headquar- 
ters before  Feb.  14.  Lloyd  Egner, 
head  of  NBC's  transcription  divi- 
sion and  chairman  of  the  transcrip- 
tion committee,  was  also  out  of 
town  on  a  midwinter  trip. 


Devoe  Places  Discs 

DEVOE  &  RAYNOLDS  Co.,  New 
York  (paints),  for  its  subsidiary. 
Peaslee-Gaulbert  Div.,  Louisville. 
Ky.,  the  second  week  in  March  willi 
start  a  series  of  five-minute  WBSi' 
transcriptions,  to  be  heard  once 
and  twice  a  week.  The  discs,  con- 
sisting of  music  and  dramatized,! 
commercials,  will  be  heard  on  14 
stations:  WSM  WBT  WHAS  WSB 
WAPI  WREC  KELD  WWI 
WFAA  KRGV  KRLH  KPRC 
WFLA  WJAX.  For  Wadwortl 
Rowland  Div.,  Maiden,  Mass.,  five 
minute  WBS  discs  of  the  same  typ( 
will  be  used  starting  the  latter  pari 
of  March,  on  WBZ-WBZA  WJAB 
WFEA  WTAG  WTAC.  Agency  is 
J.  Stirling  Getchell,  New  York. 

Kelvinator  Discs 

KELVINATOR  Division  of  Nash 
Kelvinator  Corp.,  Detroit,  will  us( 
one-minute  transcriptions  as  par 
of  its  spring  campaign.  Series  o:| 
16  one-minute  discs,  announced  b;i 
Frank  Gallup,  have  been  cut  by  E 
V.  Brinckerhoff  &  Co.  and  will  b( 
supplied  on  request  to  dealers  fo 
local  placement.  Similar  series  las 
year  was  used  by  some  250  dealer 
and  it  is  expected  that  about  a 
many  will  use  the  present  series 
Account  is  directed  by  Geyer,  Coi 
nell  &  Newell,  New  York. 

Brewers  Delay  Plans 

UNITED  BREWERS  Industrie 
Foundation,  New  York,  widely  r6 
ported  as  about  to  start  a  networ 
show  before  the  end  of  Februarj 
has  temporarily  postponed  sue 
plans  until  a  larger  number  o 
brewers  have  underwritten  the  pr( 
posed  campaign.  The  program  wi 
probably  feature  Richard  Himber 
orchestra,  on  a  CBS  network.  Tn 
Monday,  8-8:30  p.  m.  spot  is  ur 
der  consideration.  Agency  is  Ne\^ 
ell-Emmett  Inc.,  New  York. 
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Stations  KFAB  Lincoln  •  Neb. 

KOIL  Omaha  •  Neh, 
KFOR  Lincoln  •  Neb. 


Announce  the  appointment 

of 


E*  Katz  Special  Advertising  Agency 

as 

National  Representatives 
Effective  March  1,  1938 
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LIBRARY, 


^Igain  —  Standard 
pioneers!  The  same  spontaneity,  the 
same  flair  for  originality  which  has 
contributed  so  greatly  to  Standard 
Radio's  amazing  growth  in  the  short 
space  of  only  four  years,  has  been 
applied  to  a  conspicuous  sore  spot  in 
transcription  buying,  with  equally  im- 
pressive results.  STANDARD  RADIO'S 
TAILORED  TRANSCRIPTION  SERVICE 
adds  new  significance  to  the  question — 


100  NEW  SELECTIONS  EVERY  MONTH 
20  HOURS  OF  CONTINUITY  EVERY  WEEK 

•  Would  you  like  to  have  a  complete  presentation  of  this  new 
and  revolutionary  plan?  A  letter  or  wire  to  the  nearest 
Standard  office  will  bring  it  to  you. 


TAILORED 


O 


Standard  Radio  inaugurates  a  new  epoch  in  the  field  of  transcription  library 
services.  Now,  for  the  first  time,  a  service  which  is  individually  tailored 
.  .  .  made  up  to  fit  the  specific  and  individual  needs  of  each  radio  station! 

STANDARD'S  TAILORED  TRANSCRIPTION  SERVICE  means  that  stations 
may  now  subscribe  to  a  service  which  includes  the  types  of  talent  which 
fit  in  with  their  other  live  talent  sources  and  the  preferences  of  their 
listeners  and  sponsors. 

Stations  desiring  the  full  service,  will  find  Standard  Radio's  new  library 
augmented  to  a  higher  figure  than  ever  before.  Besides  a  substantial  in- 
crease in  the  basic  library,  the  service  provides  100  new  selections  each 
month,  and  20  hours  of  prepared  continuity  each  week. 

Starting  from  the  full  service,  stations  can  now  eliminate  specific  types  of 
music.  For  this  purpose,  organized  sections  may  be  deleted,  thus  reducing 
both  service  and  cost  to  meet  the  specific  and  individual  needs  of  your  station. 
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Canadian  Stations  Bar  General  Reps 


Heads  Canadians  Again 


HARRY  SEDGWICK 

involved;  transcriptions,  with  the 
CAB  pointing  out  to  Murray  that 
transcription  regulations  of  the 
CBC  should  be  revised  and  allow- 
ance made  for  union  control  of 
transcription  orchestras,  as  well  as 
for  transcriptions  for  stations  car- 
rying French  CBC  sustaining  pro- 
grams in  evening  hours  in  English- 
speaking  sections  of  Canada;  poli- 
tics, with  Mr.  Murray  being  of  the 
opinion  that  the  amount  of  politi- 
cal time  on  any  one  station  should 
be  left  to  the  station's  own  judg- 
ment. 

Intense  interest  in  the  conven- 
tion brought  52  broadcasters,  rep- 
resenting 55  of  the  CAB's  59  mem- 
ber stations,  to  Ottawa.  Originally 
scheduled  for  two  days,  the  ses- 


Gun  for  Sedgwick 

WHEN  the  Canadian  Asso- 
ciation of  Broadcasters,  meet- 
ing in  Ottawa  Feb.  7-9,  ten- 
dered a  double-barreled  shot- 
gun to  newly-reelected  Presi- 
dent Harry  Sedgwick  in  ap- 
preciation of  three  years  of 
outstanding  leadership,  they 
chose  a  unique  method  of 
presentation.  Al  Leary,  man- 
ager of  CKCL,  entered  the 
convention  hall  struggling 
with  Frank  Ryan,  CKLW 
chief,  for  possession  of  the 
big  weapon.  President  Sedg- 
wick, coming  to  the  rescue, 
demanded  the  shotgun — and 
got  it. 


sions  were  extended  another  day. 

Extra  revenue  from  increased 
dues  will  be  used  to  educate  com- 
munities on  the  value  of  radio  and 
the  place  it  occupies  in  Canada, 
with  the  hope  of  eventually  using 
CBC  line  facilities  for  this  educa- 
tion promotion. 

Indicative  of  the  interest  of 
agencies  and  advertisers  in  Ca- 
nadian radio,  W.  M.  Ramsey,  Proc- 
ter &  Gamble  Co.,  Cincinnati;  Ben 
PoUet,  account  executive  of  Comp- 
ton  Advertising  Inc.,  New  York, 
and  several  important  Canadian 
advertising  executives  were  in  at- 
tendance. 

Officers  Elected 

Mr.  Sedgwick  was  reelected  to 
the  presidency  for  the  fourth  con- 
secutive year.  H.  G.  Love,  CFCN, 
was  elected  vice-president.  Mem- 
bers of  the  board  of  directors  are 
Phil  Lalonde,  CKAC;  F.  H.  Elp- 


Roster  of  Attendance  at  CAB  Annual  Convention  .  . 


Join  With  Advertisers, 
Agencies  to  Banish 
Second  15% 

CULMINATING  a  movement 
against  general  station  represen- 
tatives in  Canada  that  received  its 
first  impetus  in  1934,  the  Canadian 
Association  of  Broadcasters  at  its 
annual  convention  Feb.  7-9  at  Ot- 
tawa acted  to  abolish  the  gradual- 
ly fading  system  of  general  station 
representation  effective  March  1, 
1938. 

Practical  enforcement  of  the  ac- 
tion comes  about  through  coopera- 
tion with  the  Canadian  Association 
of  National  Advertisers  and  the 
Canadian  Association  of  Advertis- 
ing Agencies,  whose  members  have 
agreed  not  to  recognize  general 
representatives  in  the  placement  of 
time.  CAB  members  combined,  with 
few  exceptions,  to  refuse  business 
tendered  through  general  represen- 
tatives. 

As  a  result,  exclusive  represen- 
tation in  Canada,  already  well  es- 
tablished, gains  new  ground.  It  is 
expected  that  the  exclusive  repre- 
sentation field,  led  by  All-Canada 
Radio  Facilities  Ltd.  and  Joseph 
Hershey  McGillvra,  soon  will  be  in- 
vaded by  several  of  the  larger  gen- 
eral representative  firms. 

Private  Network  Urged 

Recommendations  by  N.  P.  Col- 
well,  of  Joseph  Hershey  McGill- 
vi-a's  Canadian  office,  for  standard- 
ization of  rates  were  considered 
nearly  adequate  for  full  approval 
and  were  referred  to  a  fact-finding 
committee  and  are  to  be  revised 
and  put  into  force  either  June  1, 
1938  or  Jan.  1,  1939.  All  stations 
approved  standardization. 

In  another  unanimously  adopted 
resolution,  the  CAB  moved  to  pro- 
pose to  the  government  the  estab- 
lishment of  a  commercial  network 
of  privately-owned  stations  to  re- 
place the  government-owned  net- 
work. Under  this  proposal  the  ra- 
dio set  tax  will  be  reduced  from 
$2.50  to  $1. 

At  a  dinner  to  all  delegates 
given  Feb.  7  by  the  city  of  Ottawa 
and  Dr.  G.  M.  Geldert  of  CKCO, 
C.  D.  Howe,  Canadian  Minister  of 
Transport,  stated  that  he  felt 
there  will  be  a  separation  of  inter- 
ests between  publicly-owned  and 
privately-owned  stations  and  pro- 
grams as  time  goes  on.  Lt.  Com- 
mander C.  P.  Edwards,  Director  of 
Air  Service,  was  another  speaker. 

The  growth  of  the  organization 
and  its  increased  expenditures  and 
needs  for  expenditures  were  shown 
by  the  increase  in  annual  dues  to 
the  association,  from  twice-a-year 
payments  of  the  peak  hour  rates, 
to  monthly  payments  of  the  peak 
quarter-hour  rate,  practically  doub- 
ling the  fee.  Three  stations  were 
admitted  to  membership:  CJBR, 
Rimouski,  CKPG,  Vancouver,  and 
CJCS,  Stratford. 

The  closed  session  with  Glad- 
stone Murray,  CBC  general  man- 
ager, was  reported  amicable.  Sub- 
jects discussed  were  censorship,  in 
which  the  CBC  pointed  out  that 
stations  should  try  to  settle  their 
own  problems  along  that  line,  that 
the  CBC  did  not  want  to  become 


James  Annand,  CFRC,  Kingston,  Ont. 
Gordon  Anderson,  CKOC,  Hamilton,  Ont. 
Don    L.    Bassett.    CJKL,    Kirkland  Lake. 
Ont. 

John  Beardall,  CFCO,  Chatham,  Ont. 
C.  L.  Berry,  CFGP,  Grande  Prairie,  Alb. 
L.  W.  Bewick,  CHSJ,  Saint  John,  N.  B. 
William  C.  Borrett,  CHNS,  Halifax,  N.  S. 
J.  D.  Buchanan,  CKPC,  Brantford,  Ont. 

E.  A.    Byworth,    Associated  Broadcasting 
Co.,  Toronto 

Ted  Campeau,  CKLW,  Windsor.  Ont. 
H.  R.  Carson.  CFAC.  Calgary,  Alb. 

G.  C.  Chandler,  CJOR,  Vancouver,  B.  C. 
M.  V.  Chesnut.  CKCH,  Regina,  Sask. 

N.   P.   Colwell,   Joseph  H.   McGillvra,  To- 
ronto 

J.   K.   Cooke,   Northern  Broadcasting  Co., 
Toronto 

Don  H.  Copeland,  Associated  Broadcasting 

Co.,  Toronto 
Reg.  M.  Dagg.  CKWX.  Vancouver,  B.  C. 

H.  F.  Dougall.  CKPR,  Fort  William,  Ont. 
Alex  Dupont,  CKCH.  Hull,  Que. 

M.  M.  Elliott,  CFCF,  Montreal 

Frank  H.  Elphicke,  CJCA,  Edmonton.  Alb. 

Arthur     Evans,     Secy.,     Canadian  Assn. 

Broadcasters,  Toronto 
Gerry  Gaetz,  CJOC.  Lethbridge,  Alb. 
Dr.  G.  M.  Geldert.  CKCO,  Ottawa,  Ont. 
Vic.   George,   All-Canada  Radio  Facilities, 

Montreal 

Norman  R.  Goldman,  BROADCASTING,  Wash- 
ington, D.  C. 
Henry  S.  Gooderham.  CKCL,  Toronto 
Burt    Hall,    All-Canada    Radio  Facilities, 
Montreal 

A.  M.  Halliday.  CFLC,  Prescott,  Ont. 
Dr.  Chas.  Houde.  CHNC.  New  Carlisle 

F.  P.  Hardy,  CHML.  Hamilton,  Ont. 

J.  G.  Hyland,  CJIC,  Sault  Ste.  Marie.  Ont. 
J.  D.  Kemp.  CKSO.  Sudbury,  Ont. 
L.  F.  Knight,  CFLC,  Prescott.  Ont. 
Phil  Lalonde.  CKAC,  Montreal 
C.    O.    Langlois,    Langlois    &  Wentworth, 
New  York 

G.  Lovoie,  CJBR,  Rimouski.  Que. 
Al  Leary,  CKCL,  Toronto 

M.  Lefebvre,  CHLP,  Montreal 
Paul  Lepage,  CKCW,  Quebec,  Que. 
G.  Liddle,  CKCR,  Kitchener,  Ont. 


H.  G.  Love.  CFCN,  Calgary.  Alb. 
F.  A.  Lynds.  CKCW,  Moncton,  N.  B. 
Joseph  H.  McGillvra.  J.  H.  McGillvra,  New 
York 

Mrs.    J.    H.    McGillvra.    J.    H.  McGillvra, 
New  York 

H.  R.  McLaughlin.  CJRC.  CJRM,  CJGX, 

Winnipeg 
W.  E.  Mason.  CKSO,  Sudbury,  Ont. 
M.  Maxwell,   Associated  Broadcasting  Co., 

Montreal 

J.  Midgley,  CKOC.  Hamilton,  Ont. 
Robert   Moore.    Transradio   Pres§  Service, 

New  York 
Philip  Morris,  CFPL,  London,  Ont. 
A.  A.  Murphy,  CFQC,  Saskatoon,  Sask. 
N.  Nathanson,  CJCB,  Sydney,  N.  S. 
J.     Stewart     Neill.     CFNB,  Fredericton. 

N.  B. 

V.  F.  Nielsen.  CFCF.  Montreal 

Ben  PoUet,  Compton  Adv.  Inc.,  New  York 


Canada  Plans  to  BuUd 
Seven  50  Kw.  Stations 

IN  A  REPORT  tabled  by  the  House 
of  Commons  at  Ottawa,  the  Canad- 
ian Broadcasting  Corp.  indicated 
that  when  television  becomes  a 
reality  in  Canada  it  will  be  con- 
trolled by  the  government,  which 
for  practical  purposes  will  be  the 
CBC  or  its  successor.  The  report 
also  showed  that  when  the  CBC 
took  control,  only  49%  of  the  Do- 
minion's population  received  effec- 
tive service.  CBC  now  plans  to  in- 
crease the  coverage  to  84%,  the  re- 
port states. 

Minister  of  Transport  C.  D. 
Howe,  under  whose  jurisdiction 
comes  radio,  intimated  in  a  defense 
of  the  CBC  in  Parliament  on  Feb. 
8,  that  the  CBC  will  erect  seven 
50,000-watt  stations  in  1938,  to  con- 
form to  the  agreement  made  at  Ha- 
vana for  the  occupation  of  high- 
power  channels  assigned  for  Ca- 
nadian stations. 


Canadian  Newscaster 

L.  S.  SHAPIRO,  New  York  cor- 
respondent of  the  Montreal  Ga- 
zette, will  broadcast  from  New 
York  NBC  studios  a  15-minute 
news  comment  program  as  part  of 
the  Friday  evening  program  of  Im- 
perial Tobacco  Sales  Co.  of  Can- 
ada Ltd.,  over  a  coast-to-coast  Ca- 
nadian network,  special  permission 
having  been  granted  by  the  FCC 
to  NBC  for  these  broadcasts  from 
Feb.  18  to  March  18.  The  Canadian 
1938  program  includes  news  com- 
mentators from  all  parts  of  Can- 
ada, New  York  and  European  cap- 
itals. 


hicke,  CJCA;  H.  R.  McLaughlin, 
CJRC;  Lt.  Colonel  K.  S.  Rogers, 
CFCY;  J.  Stewart  Neill,  CFNB. 
Arthur  Evans  was  reelected  secre- 
tary-treasurer with  offices  in  To- 
ronto. 


W.    M.    Ramsey,    Procter   &   Gamble  Co., 

Cincinnati 
T.  G.  Robinson,  CJAT,  Trail,  B.  C. 
K.     S.     Rogers,     CFCY,  Charlottetown, 

P.  E.  I. 

Frank  Ryan,  CKLW,  Windsor,  Ont. 
E.  T.  Sandell,  CKTB,  St.  Catherines,  Ont. 
Harry  Sedgwick,  CFRB,  Toronto 
Jack   Slatter,  Dominion  Broadcasting  Co., 
Toronto 

Pauline  Smyth,  CKTB,  St.  Catherines,  Ont. 

Ken  Sobel,  CHML,  Hamilton,  Ont. 

Frank  Squires.  CJCS,  Stratford,  Ont. 

J.  N.  Thivierge,  CHRC,  Quebec,  Que. 

Charles  Thomas,  CFPL.  London.  Ont. 

Roy  H.  Thomson,  CFCH-CKGB,  North 
Bay-Timmins,  Ont. 

Loren  Watson,  Associated  Music  Publish- 
ers, New  York 

J.  J.  Weed,  Weed  &  Co.,  New  York 

C.  C.  Weed.  Weed  &  Co.,  Chicago 

Hal  Williams,  Dominion  Broadcasting  Co., 
Toronto. 


Canadian  Broadcasters  Convene  in  Ottawa 
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JOHN  ("Gotta-ShOW-Me")  McN :  President,  Sav-U  Chain 

Stores,  Inc.  Location,  greater-New  York,  Staten  Island,  points 
South.  Sales  good.  Could  be  better.  PROBLEM:  Get  more 
people  into  stores,  expand  business,  up  employee  morale. 
TREATMENT  INDICATED:  Half-hour  WOR  evening 
musical,  employee  participating.  Top  off  with  hard-hitting 
commercial,  male-female  appeal. 


Though  the  names,  characters  and  busi- 
nesses of  the  four  men  presented  below 
have  no  foundation  in  fact,  the  problems 
they  present  are  typical  of  those  encoun- 
tered daily  at  a  station  known  as  WOR. 
Perhaps  your  problem,  too,  is  among 
those  present  on  this  page? 


A.  BRIXTON  B: .  .  . .  Ch  airman  of  the  Board,  Tri-Continent 
Stone  &  Steel.  Has  everything.  PROBLEM:  Wants  some- 
thing. Specifically,  public  goodwill.  Now  sponsoring  network 
symphonic  serenade.  Thinks  world's  greatest  market,  i.e.,  area 
WOR  serves,  not  being  hit  hard  enough.  TREATMENT 
INDICATED:  Network  supplemental  on  WOR.  Same  or 
different  show  at  different  time. 


ELMER  ("Boy-Oh Boy")  C:  .  .  .  .  Vice  President,  Advertising 
Manager,  Continental  Car  &  Cart.  Sales,  so-so.  Distribution, 
spotty.  PROBLEM:  Increase  distribution  Eastern  Pennsyl- 
vania, New  jersey,  metropolitan  New  York.  Inspire  dealers, 
field  reps.  TREATMENT  INDICATED:  Three  time  a  week 
WOR  musical-dramatic.  Merchandise  show  to  hilt  in  spotty 
distribution  areas.  Provoke  public  demand  with  offer. 


JOE  BURTON  M:  .  .  .  .  Advertising  Director,  Lerick's  Dept. 
Store.  Sales,  ho-hum.  Store  traffic,  this  and  that.  PROBLEM: 
Bring  more  people  into  store.  Cut  overstock  on  certain  items. 
Provoke  immediate  response  to  specials.  TREATMENT 
INDICATED:  Five  time  a  week  WOR  IS-minute  women's 
show.  Time,  morning  between  9  and  10  a.m.  Provoke  listener 
response,  store  traffic,  with  inquiry  hook. 
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Sponsors  Organize 
Baseball  Schools 

Kellogg  and  Atlantic  Join  in 
Sports  Training  Courses 

BASEBALL  schools  for  youngsters 
in  major  and  minor  league  cities 
during  the  summer  of  1938  were 
announced  Feb.  4  by  Atlantic  Re- 
fining Co.  and  Kellogg  Co.  at  a 
testimonial  luncheon  in  Philadel- 
phia in  honor  of  Connie  Mack,  man- 
ager of  the  Athletics.  Test  schools, 
conducted  last  year  by  both  com- 
panies, proved  successful  and  indi- 
cated a  widespread  interest  in  base- 
ball schools  under  the  supervision 
of  prominent  coaches  and  players. 

Philadelphia  is  one  of  the  five 
major  league  cities  in  which  the 
schools  are  planned  and  Atlantic 
Refining  will  conduct  a  series  of 
schools  in  minor  league  cities  of  the 
East.  Announcement  was  also  made 
that  the  home  games  of  the  Phila- 
delphia Athletics  will  be  broadcast 
under  sponsorship  of  both  com- 
panies. Atlantic  Refining  will 
broadcast  the  games  on  WIP  and 
pipe  them  to  the  Atlantic  Athletic 
Baseball  Network  which  consists  of 
WHP,  Harrisburg;  WGAL,  Lan- 
caster; WORK,  York;  WSAN,  Al- 
lentown;  WEST,  Easton;  WEEU, 
Reading,  and  WPG,  Atlantic  City. 
Kellogg  Co.  will  broadcast  the 
games  on  WFIL,  Philadelphia. 

To  Award  Scholarships 

Officials  of  the  sponsors  were  em- 
phatic in  stating  that  commercial 
aspects  of  sponsorship  will  be  di- 
vorced from  the  baseball  schools. 
The  youngsters  will  not  be  required 
to  present  a  boxtop  for  admission 
nor  similar  proof  of  purchase.  "We 
wish  this  school  to  stand  on  its  own 
feet  as  the  contribution  of  Atlantic 
Refining  and  Kellogg  Co.  to  foster 
the  interest  "of  the  youth  of  Phila- 
delphia and  suburbs  in  organized 
baseball,"  said  Ira  Thomas,  former 
catcher  for  the  Athletics  and  coach. 

Beginning  July  1  it  is  planned  to 
start  classes  on  city  playgrounds. 
Another  class  will  be  held  later  in 
each  week  for  suburban  youngsters. 
All  equipment  will  be  furnished  by 
the  sponsors  and  different  play- 
grounds will  be  used  each  week. 
Contest  games  will  be  played  be- 
tween the  city  and  suburban  teams. 
Subject  to  the  approval  of  the 
major  leagues,  awards  of  two  all- 
expense  scholarships  to  Ray  Dean's 
baseball  school  at  Hot  Springs, 
Ark.,  will  be  given  the  youngsters 
showing  the  greatest  ability  in 
each  city. 

The  luncheon  was  under  the  di- 
rection of  C.  Halstead  Cottington, 
vice-president  of  N.  W.  Ayer  & 
Son  Inc.,  agency  for  the  sponsors. 


FEE-SEASON— Discussions  of  baseball  sponsorship  are  being  held  m 
Boston  by  Yankee  Network  representatives,  sponsors,  baseball  teams 
and  N  W.  Ayer  &  Son.  This  year  Kellogg  Co.  and  Socony  Vacuum  Oil 
Co  plan  to  confine  commercials  to  between-innmg  periods.  Front  row 
(1  to  r)  shows  D.  G.  Smith,  Socony  division  sales  manager;  Arthui  F 
Rush,  Kellogg  New  England  sales  manager;  Bob  Qumn,  president  of 
Boston  Bees;  Eddie  Collins,  general  manager  of  Red  Sox.  In  back  low 
are  Fred  Hoey,  announcer,  and  Donald  W.  Gardner,  of  N.  W.  Ayei. 

Voluntary  Censorship  of  Broadcasting 
Favored  by  Herring  in  Proposed  Bill 


Detroit  Tigers  on  WXYZ 

BASEBALL  games  of  the  Detroit 
Tigers  will  be  broadcast  on  WXYZ, 
that  city,  and  the  Michigan  Radio 
Network,  according  to  H.  Allen 
Campbell,  WXYZ  general  manager. 
Harry  Heilman,  retired  outfielder, 
will  handle  the  sportcasts  which 
will  be  jointly  sponsored  by  Kel- 
logg Co.  and  White  Star  Refining 
Co.,  local  division  of  Socony-Vac- 
uum.  Only  games  not  to  be  aired 
are  those  played  in  New  York. 
Other  out-of-town  games  will  be 
reconstructed  from  telegraphic  de- 
scription direct  from  the  field. 


Blow  Co.,  New  York,  has  resigned  as 
advertising  agency  for  G.  Kraeger 
Brewing  Co.,  and  expects  to  announce 
a  new  beer  account  shortly. 


DISCUSSING  his  proposal  to 
"clean  up  the  air"  by  a  Federal 
board  of  review  under  the  FCC, 
Senator  Herring  (D-Iowa)  in  an 
interview  Feb.  11  denied  that  he 
favored  Government  censorship  of 
radio  programs. 

"My  proposal  has  been  very 
much  misunderstood  in  this  re- 
spect," he  said.  "I  am  opposed  to 
Government  censorship.  What  I 
propose  is  a  board  to  which  radio 
stations  and  broadcasting  compan- 
ies may  voluntarily  submit  pro- 
gram scripts  in  advance  of  broad- 
cast." 

Mr.  Herring  said  the  action  on 
the  part  of  broadcasters  would  be 
purely  voluntary  and  failure  to 
submit  programs  would  not  preju- 
dice the  authorities  against  broad- 
casters who  failed  to  submit  their 
programs. 

Seeks  Cooperation 
"What  I  am  trying  to  do  is  bring 
about  close  cooperation  between  the 
Government  and  the  radio  industry 
in  keeping  undesirable  programs 
off  the  air,"  he  said,  showing  a 
tentative  draft  of  his  bill,  which  he 
hopes  to  have  ready  for  introduc- 
tion within  10  days.  He  read  one 
section  providing  that  nothing  in 
the  bill  is  to  be  construed  as  giving 
the  power  of  censorship  to  the 
board  or  commission. 

Mr.  Herring  explained  that  the 
board  of  review  would  be  composed 
of  three  members  appointed  by  the 
FCC,  and  sufficient  staff  would  be 
provided  to  pass  promptly  on  all 
programs  submitted.  He  pointed 
out  that  it  might  be  necessary  to 
establish  offices  in  New  York,  Chi- 
cago, Hollywood  and  other  places 
where  a  large  number  of  radio  pro- 
grams originate. 

The  Senator  said  the  motion  pic- 
ture industry  had  taken  steps  to 
clean  its  own  house  "and  I  am  now 
proposing  to  do  for  radio  what  Will 
Hays  has  done  for  the  movies." 

"The  FCC  has  done  a  swell  job 
for  the  industry  from  a  technical 
standpoint  and  now  I  think  it 
should  turn  more  attention  to  the 
programs  which  are  being  piped 
into  our  homes."  He  said  he  be- 
lieved the  proposed  board  of  re- 
view would  receive  the  cooperation 
of  most  broadcasters  and  it  would 
prove  effective  in  keeping  "blood 
and  thunder"  broadcasts  as  well  as 
other  undesirable  programs  off  the 
air. 

Mr.  Herring  added  he  had  re- 


ceived many  letters  approving  his 
course,  and  a  number  of  protests, 
but  he  believed  most  of  the  pro- 
tests were  based  on  misinforma- 
tion. He  admitted  that  when  he 
first  began  to  give  thought  to 
"cleaning  up  the  air",  he  felt  a 
modified  Government  censorship 
would  be  necessary.  The  Senator, 
however,  is  now  confident  that  the 
board  of  voluntary  review  pro- 
posed will  do  the  job. 

McNinch  Invites  Critic 
To  Cite  Censoring  Cases 

FCC  CHAIRMAN  Frank  R.  Mc- 
Ninch, in  answering  a  recent  letter 
addressed  to  him  by  Roger  N.  Bald- 
win [Broadcasting,  Feb.  1]  has 
asked  Mr.  Baldwin  to  cite  to  him 
specific  "instances  of  improper  cen- 
sorship conflicting  with  public  in- 
terest." Mr.  Baldwin,  director  of 
the  American  Civil  Liberties  Union, 
New  York,  asked  Mr.  McNinch 
whether,  in  view  of  the  Commis- 
sion's action  in  the  Mae  West  in- 
cident, the  union  might  in  the  fu- 
ture expect  consideration  of  its 
complaints  "unfair  censorship"  by 
station  managers. 


FCC  Study  of  Leases 
And  Managing  Contracts 
Seen  in  WTNJ  Ruling 

INDICATION  that  the  FCC  con- 
templates a  study  of  station  leases 
and  management  contracts  was 
given  Feb.  8  when  the  Commis- 
sion postponed  for  60  days  a  hear- 
ing involving  renewal  of  the  appli- 
cation of  WTNJ,  Trenton,  N.  J., 
which  is  operated  under  lease. 

Some  30  or  40  stations,  it  is  un- 
derstood, are  operated  by  parties 
other  than  those  to  whom  the  li- 
censes are  issued.  There  has  been 
no  determination  that  such  opera- 
tion is  improper.  As  a  matter  of 
fact  the  Commission  in  several 
cases  has  concluded  that  such 
operation  is  in  the  public  interest. 
While  no  formal  statement  v/a.y 
forthcoming,  it  is  understood  the 
FCC  law  department  is  undertak- 
ing a  study  of  all  applications  for 
renewal  of  license  by  stations  oper- 
ated under  lease  or  management 
arrangements  after  which  it  will 
submit  findings  to  the  FCC. 

Presumably,  postponement  of  th  : 
WTNJ  hearing,  which  was  made 
on  the  Commission's  own  motion, 
was  in  line  with  the  determination 
to  make  a  study  of  all  such  ap- 
plications. Similar  action  was  taken 
on  a  hearing  involving  WSAN,  Al- 
lentown,  Pa.,  on  Feb.  10. 


Air  Freedom  Uplield 

FREEDOM  of  the  air  was  held 
be  equal  to  freedom  of  the  presjj 
in  a  ruling  by  Judge  Lockwood  m 
Brooklm  Supreme  Court  in  a  libel 
suit  .^Blst  WEVD,  New  York 
Bryc^^liver,  the  station's  new; 
commentator,  had  said  on  the  ai; 
that  one  Harry  Fleisig  had  beei 
convicted  of  assault.  Mr.  Fleisig 
who  had  been  charged  with  dis 
orderly  conduct  as  a  result  of  strik 
ing  his  employes  while  they  picket 
ed,  took  exception  to  Mr.  Oliver' 
choice  of  words.  In  spite  of  th 
question  as  to  whether  such  behav 
ior  constitutes  a  misdemeanor  o 
disorderly  conduct,  the  judge  sai' 
"it  is  conceivable  that  the  mind  o 
a  layman  would  not  differentiatf 
and  a  jury  might  well  say  the  justi 
fying  facts  mean  the  same  thing. 
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SPORT  SCHOOL— Atlantic  Refining  Co.,  Philadelphia,  and  Kellogg  C 
Battle  Creek,  are  jointly  sponsoring  a  kids'  baseball  school  in  coopei 
tion  with  the  Philadelphia  Athletics.  Seated  are  (1  to  r)  Wayne  C.  Yeagt 
Atlantic  vice-president;  Ira  Thomas,  in  charge  of  the  school;  RoyJ^^' 
son  of  Connie  Mack,  Athletics'  manager.  Standing:  Clarence  L.  Jord. 
vice-president,  N.  W.  Ayer  &  Son;  Jimmy  Dykes,  White-Sox  manag* 
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TOP  the  LISTS 

ON  3  NATION-WIDE 
POPULARITY 


/ 


POLLS 


In  the  three  nation-wide  polls  of  newspaper  radio  editors 
recently  announced,  KSD  progranns  continue  to  carry 
the  leaders  in  popular  entertainnnent.  St.  Louis'  dis- 
tinguished broadcasting  station  has  listener  preference 
because  year  after  year  listeners  have  tuned  to  KSD 
for  the  programs  of  radio's  outstanding  stars. 


Station  KSD— The  St.  Louis  Post- Dispatch 

POST-DISPATCH  BUILDING.  ST.  LOUIS.  MO. 
FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 


NEW  YORK 


CHICAGO' 


DETROIT 


ATLANTA 


SAN  FRANCISCO 


LOS  ANGELES 
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Set  Owners  Fouiid 
AgainstCensorship 

Gallup  Poll  Reveals  Few  Find 
Vulgarity  in  Broadcasts 

A  MAJORITY  of  radio  set  owners 
oppose  government  censorship  of 
programs,  according  to  a  nation- 
wide survey  by  the  Institute  of 
Puplic  Opinion,  directed  by  Dr. 
George  Gallup,  director  of  copy  re- 
search for  Young  &  Rubicam,  New 
York. 

The  Institute,  whose  findmgs  are 
syndicated  to  leading  newspapers, 
learned  that  59%  of  set  owners  be- 
lieve Government  censorship  of 
programs  would  be  harmful,  with 
41%  believing  it  would  "do  good." 
"Applied  against  the  24,500,000  es- 
timated radio  owners,"  the  Insti- 
tute said,  "the  poll  indicates  that 
14,500,000  prefer  to  have  no  Fed- 
eral censorship  while  10,000,000 
favor  it." 

The  question  asked  of  a  cross- 
section  of  set  owners  was:  "Do  you 
think  Government  censorship  of  the 
radio  would  do  hai-m  or  good?" 

Few  Find  Offense 

Another  question  was:  "During 
the  past  year  have  you  heard  any 
broadcast  that  has  offended  you 
by  its  vulgarity?"  The  replies  were 
overwhelmingly  in  the  negative, 
only  15%  saying  they  had  been  of- 
fended while  85%  said  they  had 
not. 

"The  main  objection,  judging 
by  comment  from  voters,  is  that 
direct  Federal  censorship  would  be 
a  dictatorial  usurpation  of  power 
which  would  soon  lead  to  censor- 
ship of  other  media  besides  radio," 
the  Institute  said.  Impairment  of 
free  speech  was  given  as  a  fur- 
ther reason,  with  some  fearing 
censorship  would  become  a  politi- 
cal expedient. 

Both  public  opinion  and  broad- 
casting companies  themselves  are 
exercising  a  sufficiently  effective 
censorship,  others  declared.  In  fa- 
vor of  censorship,  it  was  suggested 
that  better  programs  might  result, 
vdth  elimination  of  misleading  ad- 
vertising. 

An  analysis  of  the  vote  by  in- 
come groups  shows  that  Federal 
censorship  is  particularly  opposed 
by  radio  owners  in  the  upper  lev- 
els, whereas  those  of  below  aver- 
age income  are  divided  about  even- 
ly. In  the  average  and  above  aver- 
age group,  64%  say  censorship 
would  do  harm,  and  36%  say  it 
would  do  good.  Among  radio  own- 
ers of  below  average  income  the 
vote  is  51%  against  censorship, 
49%  in  favor. 


YANKEE'S  WEATHER  FORECASTS 

Network  Orsanifcs  Elaborate  Service  to  Provide 
 Predictions  for  Its  14 -Station  Hookup  


Martin  to  Hollywood 

CHARLES  MARTIN,  in  charge  of 
radio  production  for  the  Blow  Co., 
New  York,  on  Feb.  28  resigns  to 
join  Universal  Pictures  Co.,  Hol- 
lywood, with  whom  he  has  signed 
a  seven-year  contract  as  producer, 
director  and  writer.  Mr.  Martin's 
writing  and  producing  staff  at  the 
agency  will  remain  but  he  is  now 
writing  scripts  for  use  on  the 
NBC  and  CBS  Philip  Morris  shows 
after  his  departure.  He  was  with 
WMCA,  New  York,  for  four  years 
before  joining  Blow.  His  shows  in- 
clude March  of  Time,  Five  Star 
Final,  Then  &  Now,  Criminal 
Court,  Gibson  Family,  Three  Min- 
ute Thrills  and  Thrill  of  the  Week. 


INAUGURATION  of  the  Yankee 
Network  Weather  Service,  de- 
scribed as  the  first  completely  or- 
ganized and  most  accurate  radio 
weather  forecasting  service  in  the 
country,  was  to  take  place  Feb.  20. 

Using  a  new  ultra-high  frequency 
broadcast  station  atop  Mt.  Wash- 
ington as  the  disseminating  me- 
dium, the  Shepard  network  will  re- 
ceive data  from  all  available 
meteorological  sources  and  trans- 
mit it  to  Boston  for  broadcasting 
over  the  14-station  network. 

The  meteorological  service  is  the 
first  phase  of  extensive  radio  com- 
munication activities  contemplated 
by  John  Shepard  3d,  president  of 
the  Yankee  Network,  including  ex- 
perimentation in  frequency  modu- 
lation broadcasting  in  the  ultra- 
high band.  A  50,000-watt  station 
to  engage  in  frequency  modulation 
operation  is  contemplated  atop  the 
mountain  at  a  possible  expenditure 
of  $250,000  [Broadcasting,  Jan. 
15]. 

Atop  a  Mountain 

The  500-watt  "apex"  transmitter 
on  Mt.  Washington  will  be  em- 
ployed to  relay  vocally  the  weather 
information  to  the  Yankee  Net- 
work's chief  meteorologist,  Salva- 
tore  Pagliuca,  located  in  a  special- 
ly constructed  penthouse  observa- 
tory atop  the  Buckminster  Hotel  in 
Boston,  where  the  Yankee  Network 
is  headquartered.  Mr.  Pagliuca 
was  one  of  the  original  party  which 
set  up  an  observatory  atop  Mt. 
Washington  in  1932.  For  two  years 
he  was  in  charge  of  the  mountain 
lookout  and  until  recently  was  tech- 
nical advisor,  chief  observer  and 
forecaster  of  the  Harvard  Univer- 
sity Observatory. 

Beginning  with  the  initial  broad- 
cast at  9  a.  m.  Feb.  20,  Yankee  will 
present  forecast  programs  every 
morning  at  8:15  and  every  evening 


YANKEE'S  —  Own  weather  fore- 
casts are  prepared  by  Sal  Pagliuca 
(top),  seated  in  the  network's  Bos- 
ton weather  laboratory,  where  he 
can  talk  by  radiotelephone  to 
Yankee's  observatory  atop  Mt. 
Washington  (below),  where  the 
wind  sometimes  hits  200  m.  p.  h. 

at  11:15  for  15-minute  periods. 
Technical  language  will  be  elimi- 
nated as  much  as  possible.  In  addi- 
tion to  weather  conditions  for  New 
England  and  for  the  country  as  a 
whole,  a  complete  report  of  main 
road  conditions,  winter  sports  sum- 
maries, tidal  and  water  tempera- 
ture at  principal  beach  resorts 
(during  the  summer),  health  ad- 
vice prepared  by  physicians  in  view 
of  the  weather  conditions  for  that 
day  and  special  warnings  for  mo- 
torists will  be  given. 

Construction  of  the  apex  station 
at  Mt.  Washington  was  accom- 
plished in  the  face  of  arduous  diffi- 
culties. Peculiarities  of  terrain  and 
climatic  conditions  on  the  sum- 
mit of  Mt.  Washington  presented 
many  obstacles.  The  station  is  the 
loftiest  on  the  Eastern  Seaboard, 
having  an  altitude  of  6,284  feet 
above  sea-level  and  in  a  climate 
said  to  be  akin  to  that  of  Northern 
Labrador. 

Paul  A.  Demars,  technical  super- 
visor of  the  Yankee  Network  in 
charge  of  the  construction,  said 
that  at  times  "we  almost  despaired 
of  ever  being  able  to  overcome  the 
difficulties  presented  by  geological 
and  weather  conditions,  but  now 
that  the  tower  is  completed  and  the 
station  on  the  air,  those  same  con- 
ditions offer  the  most  valuable 
sources  of  experimental  research 
broadcasting  available  anywhere." 

In  order  to  install  the  tumstyle 
antenna,  foundation  pits  had  to  be 
blasted  from  the  rock  rubble  of  the 
mountain  peak.  Wind  velocity 
sometimes  reached  nearly  200  miles 
an  hour.  Construction  crews  were 
forced  to  "lay  low"  until  the  winds 
subsided  from  time  to  time.  The 
antenna  is  100  ft.  high.  Although 
the  station  has  500  watts  power, 
the  peculiar  type  of  antenna  con- 
struction makes  its  output  the 
equivalent  of  2,000  watts.  In  addi- 
tion to  the  transmitting  equipment, 
barometers,  micro  -  barographs, 
maximum-minimum  thermometers 
and  other  instruments  have  been 
installed  in  the  observatory  build- 
ing. 


P  &  G  BEST  CLlEM 
OF  NBC  LAST  YEAR 

PROCTER  &  GAMBLE  Co.  was 
NBC's  biggest  client  in  1937,  with 
a  gross  expenditure  of  $4,456,525 
for  time  on  the  Red  and  Blue  net- 
Works,  according  to  a  breakdown 
of  last  year's  figures  by  advertisers 
belatedly  released  by  NBC  this 
month.  Network,  which  had  declined 
to  release  individual  advertiser  and 
agency  expenditures  in  January- 
when  comparable  breakdowns  were 
given  out  by  CBS  and  MBS,  gave 
5ut  the  figures  without  no  comment 
on  the  change  of  policy.  At  the' 
same  time  NBC  also  made  public  a 
similar  table  of  agency  expendi- 
tures, showing  Blackett  -  Sample- 
Hummert  leading  with  total  ex- 
penditures of  $5,086,667.  . 

Nine  of  NBC's  134  clients  m 
1937  had  gross  expenditures  for 
time  of  more  than  $1,000  000  In 
addition  to  Procter  &  Gamble  these 
were:  Standard  Brands,  $2,508,- 
139;  General  Foods  po^p.,  $2,^^^,; 
193  Sterling  Products,  |2.169,836 
Miles  Laboratories,  $1,457,470, 

American  Home  P^o^"^  Pv^h" 
$1,403,496;  National  Dairy  Prod- 
ucts Corp'.,  $1,275,202;  Pepsodent 
Co  $1,269,258,  and  RCA,  $1,153,- 
585.  Of  the  $38,651,286  gross  bill- 
ings of  NBC  last  year,  all  but 
$1  009,087  was  billed  through  agen- 
cies, tWo  clients,  RCA  and  Benja- 
min Moore  &  Co.  having  placed 
programs  direct. 

Of  the  85  agencies  placing  busi- 
ness on  NBC  in  1937,  ten  placed 
63  7%  of  the  total  expenditures 
Following  Blackett  -  Sample  -  Hum 
mert,  in  order  of  expenditures  are 
J.  Walter  Thompson  Co.,  $4,376 
915;  Lord  &  Thomas,  |3,872,588 
Compton  Advertising,  |2,916,100 
Young  &  Rubicam,  $2,772,680 
Wade  Advertising  Agency,  $1,45  , 
470;  Benton  &  Bowles,  $1,200,461 
Stack-Goble  Adv.  Agency,  $l,19-i, 
559-  H.  W.  Kastor  &  Sons  Adver 
tising  Co.,  $873,255,  and  Lennen  & 
Mitchell,  $851,357. 

List  of  present  NBC  soonsoR 
who  are  year-round  advertisers 
just  released  by  NBC  shows  4^ 
clients  in  1937  who  sponsored  pro 
grams  on  NBC  52  weeks  m  th« 
year  without  interruption.  Start 
ing  with  1927,  first  year  of  NBCs 
existence,  table  shows  that  mos 
consistent  NBC  advertisers  havi 
been  Cities  Service  and  Genera 
Foods  Corp.,  neither  of  which  ha: 
missed  a  week  on  the  air  m  the  1. 
years  of  NBC  operation. 


Postum  on  CBS 

GENERAL  FOODS  Corp.,  NeVj 
York  (Instant  Postum),  on  Jet 
28  will  start  Lum  &  Abner  Mon 
days,  Wednesdays  and  Fridays  a 
6:45-7  p.  m.  While  only  a  vocai 
order  for  time  has  been  given,  ; 
CBS  network  is  being  cleared  am 
will  be  "as  many  stations  as  w 
can  get,"  according  to  the  agencj 
The  program  will  originate  in  Hoi 
lywood.  where  the  team  will  cor 
elude  its  broadcasts  for  HorlicK 
Malted  Milk  on  Feb.  25.  Agency  i 
Young  &  Rubicam,  New  York. 


Maytag  Shifts  Agencies 

MAYTAG  Co.,  Newton,  la.  (was! 
ers  and  ironers),  will  place  its  a< 
count  with  McCann-Erickson  Inc 
effective  March  31.  According  t 
Homer  Havermale,  vice-presider 
in  charge  of  the  agency's  Chicag 
office,  no  radio  plans  have  bee 
formulated. 


4»age  40  •  February  15,  1938 


BROADCASTING  •  Broadcast  Advertisini] 


BIG?...No- 

KGNC  IS  IMU  BUT  LOUI^! 


In  fact  KGNC  was  the  smallest 

of  a  list  of  52  Stations  but 
ranked  16th  In  Returns ! 

^  THE  LETTER  TELLS  THE  STORY 


Q  

The  Cramer  Krasselt  Co. 

M 1  LWAU  K  E  e  .Wis  . 

* 

January  11,  1938 

Ur«  Raymond  Hollingsworth 

Station  KGNC 

.AmarlllO(  Texas 

RE  I    THE  PARTY  UNE 

Dear  Ur«  Holllngsnorthi 

Rather  Imagine  that  figures  on  the  Uemory  Book 

and  Narcissus  Bulb  offers  will  be  Interesting 

to  you. 

First,  on  the  lieonory  Book  offer 

,  KGNC  stood  l6th 

on  the  basis  of  nuaerleal  r  eturns  of  a  list  of 

32  stations. 

On  this  same  offer,  but  on  the  basis  of  cost 

per  Inquiry,  KONC  ranked  19th. 

On  the  Narcissus  Bulb  offer,  KGNC  Improved  their 

position  slightly,  ranking  l^th  on  the  basis 

of  numerical  returns. 

I  cannot  tell  you  Just  irtuit  the  ranking  is  on 

the  basis  of  cost  per  inquiry  as  that  hds  not 

been  computed  as  yet* 

CordJWi 

i/t  / 

~5'«itlon  Seiiitiona 

THE  nptiniy-TOt«»ip.T  cO. 

HTBnn* 

Ul 

^HE  REMARKABLE  direct  sales  increases  achieved 
for  national  advertisers  in  the  rich  Amarillo  market  by 
KGNC  has  become  common  knowledge.  KFYO,  Lubbock, 
under  the  same  ownership  and  management,  is  doing  the 
same  kind  of  a  job  in  the  fertile,  prosperous  South  Plains 
area.  Together  these  stations  offer  complete,  dominating 
coverage  of  Northwest  Texas. 


KGNC  KFYO 

THE  GLOBE-NEWS  STATION  THE  AVALANCHE- JOURNAL  STATION 

AMARILLO.  TEXAS  LUBBOCK.  TEXAS 

NATIONAL  REPRESENTATIVE.  HOWARD  H.  WILSON  COMPANY 

CHICAGO  NEW  YORK  KANSAS  CITY 
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Promotion  of  Latin  Good- Will 
Sought  in  Shortwave  Grants 

World  Wide  and  General  Electric  Get  Facilities; 
Senate  Bill  Proposes  Government  Station 


PROMOTION  of  friendly  relations 
among  the  Americas  by  means  of 
radio  was  given  definite  impetus 
the  last  fortnight  with  the  intro- 
duction of  a  joint  bill  in  the  Sen- 
ate for  an  international  station, 
government-owned,  at  San  Diego, 
and  the  allocation  by  the  FCC  on 
a  temporary  basis  of  the  so-called 
"Pan  American  frequencies"  to 
two  or  three  applicants. 

The  bill  (S-3342)  proposes  a 
$3,000,000  appropriation  for  erec- 
tion of  a  station  in  San  Diego  by 
1940,  by  the  Navy,  but  with  pro- 
gram supervision  under  the  Secre- 
tary of  State.  It  also  would  permit 
any  privately  -  owned  commercial 
company  to  use  the  station  without 
profit,  which  indicates  a  possible 
intention  to  lease.  Introduced  by 
Senators  Chavez  (D-N.  M.),  and 
McAdoo  (D-Cal.),  the  bill  is  de- 
signed to  supersede  that  introduced 
last  session  by  Rep.  Celler  (D-N. 
Y.)  for  a  Pan  American  station  in 
Washington,  with  program  super- 
vision in  the  hands  of  the  Depart- 
ment of  the  Interior. 


No  Sponsor  Mention 

In  allocating  on  a  temporary 
basis  the  four  remaining  Pan 
American  frequencies — two  to 
World  Wide  Broadcasting  Corp.  of 
Boston,  and  two  to  General  Electric 
Co.- — the  FCC  imposed  drastic  re- 
strictions on  their  use,  precluding 
any  possible  commercialization. 
The  restrictions  are  so  stern,  in 
fact,  as  to  prevent  even  name  men- 
tion of  sponsors.  The  station  licen- 
see, however,  would  be  required, 
under  the  announcement  rules,  to 
identify  itself. 

These  restrictions,  it  was  stated, 
were  deemed  necessary  because  the 
frequencies,  under  the  Montevideo 
Pan  American  conference  of  1933, 
are  to  be  used  in  the  interests  of 
inter-American  affairs,  and  the 
Buenos  Aires  conference  in  1936 
recommended  that  there  be  estab- 
lished a  Pan  American  broadcast- 
ing hour. 

In  allocating  the  frequencies  on 
Feb.  1,  World  Wide,  declared  to  be 
an  eleemosynary  corporation  head- 
ed by  Walter  S.  Lemmon,  was  as- 
signed the  frequencies  11,730  and 
15,130  kc,  with  20,000  watts,  but 
denied  requested  authority  to  use 
9,950  kc,  and  21,500  kc,  which  were 
given  GE,  with  power  of  100,000 
watts.  NBC's  application  for  all  of 
the  frequencies  with  50,000  watts, 
was  denied  outright  on  the  ground 
that  a  selection  had  to  be  made  be- 
tween it  and  GE,  to  avoid  a  dupli- 
cation of  program  service  to  the 
same  territory.  The  Commission 
held  that  the  proposed  World  Wide 
programs  are  suited  to  meet  the 
taste  and  needs  of  the  Pan  Ameri- 
can countries  and  th-vt  the  pro- 
posals of  NBC  and  GE  regarding 
programs  are  substantially  alike  in 
that  each  contemplates  for  the  most 


part  the  use  of  regular  chain  ma- 
terial of  NBC. 

The  conditions  under  which  the 
grants  were  made  are  as  follows: 

(1)  That  the  authority  issued  shall 
be  experimental  in  character ; 

(2)  That  said  authority  may  be 
terminated  at  the  discretion  of  the 
Commission  without  advance  notice  or 
hearing ;  . 

(31  That  the  programs  transmitted 
by  Stations  WIXAL  and  W2XAD  on 
the  frequencies  herein  authorized  shall 
be  directed  to  the  Pan  American  coun- 
tries ; 

(4)  That  the  character  of  programs 
to  be  transmitted  shall  be  based  upon 
the  principles  contained  in  the  Buenos 
Aires  agreement,  and  that  programs 
furnished  by  the  members  of  the  Pan 
American  Union  be  broadcast,  and 
other  cooperation  with  the  Pan  Amer- 
ican Union  shall  be  maintained ; 

(5)  That  there  shall  be  no  commer- 
cial or  advertising  announcements  of 
any  kind  in  the  programs  broadcast 
through  the  medium  of  these  frequen- 
cies, and  that  the  names  of  program 
sponsors  shall  not  be  broadcast; 

(6)  That  full  regard  shall  be  given 
to  the  fact  that  the  Montevideo  and 
Buenos  Aires  Resolutions  contemplate 
time-sharing  with  other  Pan  American 
nations  ; 

( 7 )  That  the  stations  shall  be  oper- 
ated with  the  primary  purpose  of  sup- 
plying reliable  broadcast  service  to  the 
Pan  American  nations ; 

(S)  That  three  hours  of  each 
twenty-four  hours  shall  be  the  mini- 
mum time  for  use  of  the  frequencies 
under  this  authorization  ; 

(9)  That  the  frequencies  herein 
granted  shall  be  put  to  actual  use 
within  a  period  of  thirty  days  from 
the  effective  date  of  this  Order. 

Promotion  of  Good-Will 

Senator  Chavez,  who  has  Span- 
ish blood,  said  one  of  the  chief  rea- 
sons which  prompted  him  to  intro- 
duce the  bill  was  to  fully  acquaint 
the  people  of  Central  and  South 
America  with  the  Spanish  back- 
ground of  a  great  section  of  the  peo- 
ple in  the  United  States.  He  believes 
this  will  be  highly  beneficial  in  pro- 
moting good-will  between  the  coun- 
tries of  the  Western  hemisphere. 

He  explained  that  the  location  of 


CONGRATULATED— Paul  W.  Mo- 
rency  (right),  general  i-ianager  of 
WTIC,  Hartford,  is  congratulated 
by  Business  Manager  James  F. 
Clancy  for  his  appointment  as  as- 
sistant secretary  of  Travelers 
Broadcasting  Service  Corp. 

the  superstation  was  fixed  at  San 
Diego  because  it  was  a  naval  base 
and  in  case  of  emergencies  the  sta- 
tion could  be  used  by  the  navy  to  a 
good  advantage. 

He  added  he  had  discussed  the 
bill  with  the  departments  involved 
and  the  FCC  before  it  was  intro- 
duced and  all  were  sympathetic. 
He  asserted,  however,  that  they 
had  not  approved  it.  Because  of  the 
character  of  programs  which  he 
thought  should  be  broadcast  over 
the  station,  he  placed  control  with 
the  State  Department. 

The  Senator  stated  he  had  con- 
ferred with  various  members  of  the 
Interstate  Commerce  Committee  to 
which  the  bill  was  referred  and 
had  found  strong  sentiment  for  it. 
He  expects  the  Committee  to  hold 
early  hearings  at  which  time  he 
plans  to  present  a  strong  case  in 
support  of  the  legislation.  The  fed- 
eral agencies  involved  have  been 
asked  for  their  opinion  on  the  bill. 
Mr.  Chavez  intends  to  confer  with 
Rep.  Celler  regarding  House  spon- 
sorship. 

Senator  McAdoo  said  the  bill 
was  drafted  by  Senator  Chavez  and 
he  joined  in  introducing  it  since  the 
station  is  to  be  located  in  his  state. 
He  added  that  he  was  in  hearty  ac- 
cord with  the  proposal. 


Cleveland  School  Board  First  to  Seek 
Educational  Station  on  New  Frequency 


FIRST  apnlication  for  shortwave 
educational  facilities  under  the  re- 
cent FCC  grant  of  25  channels  in 
the  ultra-high  frequency  band  for 
non-profit  educational  broadcasting 
[Broadcasting,  Feb.  1],  has  been 
filed  by  the  Cleveland  City  Board 
of  Education.  The  application  asks 
for  41,500  kc,  500  watts,  unlimited. 

Boards  of  education  in  New  York 
City  and  Detroit  have  asked  the 
FCC  for  information  concerning 
available  frequencies. 

Room  for  Many  Stations 

The  U.  S.  Office  of  Education 
announced  that  hundreds  of  inquir- 
ies had  been  received  from  civic 
and  educational  groups.  An  exten- 
sive survey  is  being  conducted  by 
it  to  collect  data  for  the  education- 
al organizations  on  problems  of 
equipment,  personnel  and  program- 
ming. Suggestions  have  come  to  the 


Office  of  Education  that  the  Arm- 
strong frequency  modulation  meth- 
od be  used  in  the  newly-opened 
band  between  41,000  and  42,000  kc. 
[Broadcasting,  Jan.  15]. 

"Tremendous  possibilities  for 
American  education  and  for  prog- 
ress in  our  national  life,"  was  the 
reaction  of  John  W.  Studebaker, 
U.  S.  Commissioner  of  Education 
and  chairman  of  the  Federal  Ra- 
dio Education  Committee,  to  the 
new  allocations.  "The  reservation 
of  25  channels  means  that  a  large 
number  of  allocations  can  be  made 
to  educational  groups  throughout 
the  United  States,"  he  said.  "Engi- 
neers point  out  that  a  minimum 
of  about  50  stations  in  various 
parts  of  the  country  may  use  each 
frequency,  since  the  ultra-high  ra- 
dio waves  ^re  distinctly  local  in 
character.  This  indicates  that  there 
is  room  in  the  sector  reserved  for 


at  least  1,250  local  non-profit  edu- 
cational radio  stations. 

"The  new  frequencies  will  be 
used  to  stimulate  the  interest  of 
students  in  subjects  they  would  not 
ordinarily  be  eager  to  learn.  De- 
troit is  presently  engaging  in  such 
broadcasts.  There  will  be  broad- 
casts to  classrooms  as  there  now 
are  to  science  classes  in  Rochester. 
Model  lessons  broadcast  by  espec- 
ially expert  teachers  in  various 
subjects  will  gradually  improve 
classroom  teaching.  Cleveland  is 
one  city  now  following  this  prac- 
tice. The  University  of  Wisconsin's 
radio  classes  in  singing  doubtless 
will  be  duplicated  in  many  other 
areas.  Chicago  and  Long  Beach 
have  made  emergency  use  of  radio 
to  reach  pupils  in  their  homes 
when  schools  were  closed. 

"These  frequencies  can  be  a 
great  boon  to  the  isolated  rural 
school  with  its  one  or  two  teachers. 
At  present  county  superintendents 
or  supervisors  may  be  able  to  visit 
each  school  in  the  county  or  dis- 
trict only  once  or  twice  a  year. 
Under  this  plan  constant  contact 
may  be  maintained  with  all  schools. 

"The  newly  allocated  frequencies 
are  distinctly  local  in  character. 
They  will  be  serviceable  at  a  ra- 
dius of  5  to  15  miles  from  the 
transmitter.  A  radio  tower  on  a 
hill  top  probably  will  be  a  charac- 
teristic adjunct  of  many  American 
schools  in  the  not-too  distant  fu- 
ture." 

Dr.  Studebaker  emphasizes  the 
fact  that  "swift  acceptance  of  this 
opportunity  by  educational  organ- 
izations is  not  to  be  expected.  Edu- 
cational agencies  will  have  to  study 
the  problems  of  equipment,  person- 
nel, pi-ogramming  and  budgeting 
for  this  new  seiwice." 

"The  success  that  has  greeted 
the  educational  efforts  of  commer- 
cial broadcasters  is  conclusive 
proof  that  educators  can  make 
good  use  of  these  frequencies  re- 
served by  the  FCC  if  they  will 
put  adequate  effort,  energy  and 
imagination  into  the  task  of  using 
them,"  he  concluded. 

More  British  Shortwave 

BRITISH  Broadcasting  Corp.  will 
construct  two  new  high  power 
shortwave  transmitters  at  its  Em- 
pire station,  Daventry,  according 
to  a  recent  report  by  the  U.  S.  De- 
partment of  Commerce.  The  pur- 
pose of  increasing  the  number  of 
Daventry  transmitters  to  eight  is 
the  expanded  foreign  language 
schedule,  the  report  stated.  A  full- 
time  program  service  to  Asia  and 
South  America  is  planned  as  well 
as  a  special  series  of  Turkish  pro- 
grams in  cooperation  with  the 
Turkish  government. 

Nestle  Latin  Discs 

NESTLE  &  ANGLO-SWISS  Con- 
densed Milk  Co.  (export),  will; 
place  recorded  concert  programs 
on  12  South  and  Central  American 
stations.  Thirteen  q  u  a  r  t  e  r-hour 
discs  in  Spanish,  cut  by  NBC 
Electrical  Transcription  Service, 
were  produced  by  L.  Rodriguez, 
export  manager  of  the  company. 
Stations  will  be  used  in  Colombia, 
Costa  Rica,  Dominican  Republic, 
Guatemala,  Spanish  Honduras, 
Puerto  Rico,  and  Venezuela. 


NEW  FOREIGN  language  agency  in 
Philadelphia  is  Miller  &  Dixon. 
WTEL  Bldg.  Felix  Miller,  partner  in 
the  firm,  announces  the  Polish  pro- 
grams on  WTEL  which  total  10  hou^^ 
weekly.  Walter  Dixon  is  in  charge  ot 
sales. 
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2,500,000 
STEADY  CUSTOMERS 

FOR  YOU 


WE  ARE  speaking  of  the 
Italian  Market— 2.500.000 
Italo-Annericans  living 
about  one  hundred  nniles  around  the 
city  of  New  York.  Ordinary  sales, 
advertising  and  merchandising  plans, 
do  not  affect  this  nnarket.  If  a  nnanu- 
facturer  wants  it,  he  must  go  after  it 
definitely.  There  is  hardly  a  major 
market  in  this  country  in  which  brand 
preference  is  so  confused.  For  ex- 
ample, if  we  take  the  food  field,  we 
find  this  situation:  There  are  7500 
groceries  serving  the  Italian  popula- 
tion of  New  York,  New  Jersey,  Con- 
necticut, Pennsylvania  and  Delaware, 
and  doing  a  yearly  business  estimated 
well  above  200  million  dollars.  About 
80%  of  this  business  is  done  in 
American  goods  and  only  20%  in 


imported  products.  It  seems  incredi- 
ble, but  in  this  tremendous  amount 
of  merchandise,  at  the  present  time, 
in  the  Italian  Market,  there  is  no 
brand  of  any  of  the  following  kinds 
of  products  that  has  an  outstanding 
preference — milk,  butter,  sausages, 
biscuits,  pies,  candies,  salt,  canned 
fruits  and  vegetables,  domestic  to- 
matoes, cereals,  and  sugar.  In  the 
beverage  field  there  is  no  outstand- 
ing brand  of  beer  or  soft  drink  that 
is  preferred;  the  brand  that  is  used 
is  that  recommended  by  the  grocer. 
The  same  is  true  for  cigars,  clothing, 
clothing  shops,  hats,  toilet  articles, 
electrical  appliances,  automobiles, 
hardware,  etc.  An  examination  of 
these  facts  quickly  brings  to  light  the 
ease  with  which  it  is  possible  to  cap- 


ture this  market — to  create  a  leader- 
ship for  a  particular  brand  with  a 
very  modest  expenditure,  for  such  an 
enormous  potentiality.  Radio  Sta- 
tions WOV,  WBIL,  WPEN  reach  and 
dominate  this  entire  market.  Since 
1932,  without  a  single  exception,  any 
product  that  has  first  been  adver- 
tised through  the  medium  of  WOV, 
WBIL,  WPEN,  is  now  a  leader  in  its 
own  field.  Here  is  a  market  for  you, 
and  we  are  at  your  disposal  to  dis- 
cuss and  study  your  problem  in 
reference  to  the  possibilities  of  the 
Italian  Market.  We  are  in  a  position 
to  facilitate  and  solve  your  distribu- 
tion problem,  if  there  is  such  a  prob- 
lem, for  your  product.  We  can 
supply  an  estimate  on  time  and 
talent.  The  cost  is  economical.  No 
obligation  whatsoever  on  your  part. 


INTERNATIONAL  BROADCASTING  CORP.,  132  W.  43rd  Si.,  New  York,  Tel.  BRyant  9-6080 

WBIL^WOV^WPEN 


NEW  YORK,  5000  Watts 


NEW  YORK,  1000  Watts 


PHILADELPHIA,  1000  Watts 


The  Moving  Story  of  a  Radio  Station 


1^ 


OMO-KJR  PRESENTS 
the    Pacific  Northwest. 


Feltis 


With  those  words 
flashing  across  the  screen,  KOMO- 
KJR  inaugurated  the  use  of  sound 
motion  pictures  to  portray  dramati- 
cally— forcefully — convincingly — to 
Eastern  time  buyers  the  potentiali- 
ties and  meaning  of  the  great  Pa- 
cific Northwest. 

The  idea  origi- 
nated i  n  discus- 
sions with  Birt 
Fisher,  general 
manager  of 
KOMO  -  KJR,  of 
plans  for  the  sta- 
tions' participa- 
tion in  the  19S7 
conventions  of  the  PACA  in  Salt 
Lake  City  and  the  NAB  in  Chi- 
cago. 

Chas.  A.  Bailie,  KOMO-KJR's 
research  expert,  and  C.  E.  Arney 
Jr.,  the  stations'  public  relations 
director,  were  called  in  to  begin  the 
task  of  gathering  basic  statistics 
about  the  area  we  serve.  The  U.  S. 
Department  of  Commerce,  Chamber 
of  Commerce,  trade  publications, 
heads  of  major  industries,  adver- 
tising agencies,  and  other  organ- 
izations supplied  reams  of  statis- 
tics and  supporting  data. 

Essential  Data 

Then  came  the  task  of  analyzing 
this  material  and  determining  es- 
sential facts  regarding  those  in- 
dustries from  which  the  majority 
of  our  population  derives  its  in- 
come and  livelihood.  We  selected 
all  the  desirable  points  that  make 
the  area  attractive  and  create  a 
desire  in  the  audience  to  view  it 
for  themselves. 

It  was  discovered  then  that  there 
are  21  major  industries.  Time  was 
allotted  to  each  in  proportion  to 
its  importance.  Then  came  the  job 
of  determining  what  shots  would 
be  made  of  each  industry  and  what 
scenic  attractions  would  be  in- 
cluded. 

We  then  obtained  the  services 
of  a  professional  aerial  photog- 
rapher. The  plane  carried  the 
camera  from  Seattle  over  such 
scenic  spots  as  Snoqualmie  Falls, 
Index  Peaks,  Mt.  Baker  and  the 
cities  in  between.  Out  then  over 
the  San  Juan  Islands  in  Puget 
Sound,  circling  back  over  the  Olym- 
pic Peninsula,  past  Mt.  Olympus, 
Hoods  Canal,  and  the  Puget  Sound 
Navy  Yard  at  Bremerton.  On  to 
the  south  over  the  state  capitol  at 
Olympia  and  other  western  Wash- 
ington cities  went  the  cameraman, 
then  around  lofty  Mt.  Rainier,  back 
to  Tacoma  and  Seattle  again.  Those 
who  have  seen  these  pictures  have 
pronounced  them  the  finest  air- 
plane views  ever  collected  of  the 
State  of  Washington. 

With  the  air  views  out  of  the 
way,  the  camera  crew  began  the 
ground  work,  traveling  from  the 
Canadian  border  to  the  Oregon 
state  line,  including  '.he  Olympic 
Peninsula — 1200  miles  were  cov- 
ered in  this  part  of  the  work. 
Meanwhile,  "shooting"  continued  on 


Graphic  Motion  Picture  Depicts 
Planty  and  Market  Area 

By    H.    M.  FELTIS 
Commercial  Manager,  KOMO-KJR,  Seattle 


the  pictures  of  the  KOMO-KJR 
studios,  the  transmitter  installa- 
tion and  all  the  activities  of  the 
various  departments.  Of  the  three- 
reel  film,  one  reel  is  devoted  en- 
tirely to  the  facilities  of  KOMO- 
KJR;  the  other  two  to  the  market 
and  scenic  attractions  in  the  Pa- 
cific Northwest. 

A  Day  in  Radio 

The  KOMO  -  KJR  sequence  car- 
ries a  typical  family  through  the 
stations.  While  the  narrator  ex- 
plains operations  in  detail,  the  cam- 
era records  a  day  in  radio.  Open- 
ing with  flash  shots  showing  the 
technical  panorama  o  f  meters, 
dials,  control  panels  and  similar 
subjects,  the  photographer  follows 
the  mail  clerk  on  his  round  with 
the  day's  mail.  The  general  man- 
ager, Mr.  Fisher,  is  shown  in  con- 
ference with  one  of  the  directors, 
and  then  the  commercial  manager 
in  the  sales  department  talking 
with  two  clients. 

The  individual  salesmen,  research 
staff  and  stenographic  division  are 
depicted  in  natural  working  activ- 
ities. Into  the  auditing  department, 
then  the  program  department 
where  the  program  manager,  Wil- 
lard  W.  Warren,  is  shown  audi- 
tioning a  program.  The  continuity 
department,  traffic  division  and  the 
operations  department  are  then  re- 
viewed. 

Next  is  shown  recently-installed 
electrical  transcription  equipment, 
music  library,  artists'  library,  pro- 
grams in  production  in  the  large 
studios  and  the  smaller  ones,  the 
audition  room,  the  news  depart- 
ment, and  shots  of  various  remote 
control  broadcasts  going  on  the  air. 
The  final  sequence  in  this  reel  is 
entirely  technical,  going  from  the 
control  room  to  the  transmitter  and 
closing  with  a  picture  of  KOMO- 
KJR's  570-foot  self-supporting  an- 
tenna. 

In  the  other  two  reels,  KOMO- 
KJR's  market  area  in  the  Pacific 
Northwest,  its  industries  and  scen- 


ic attractions  are  depicted  for  the 
benefit  of  time  buyers.  A  series  of 
views  from  the  air  and  ground  of 
high  spots  in  the  region  form  a 
prelude  to  the  industrial  sequences. 
First  is  the  lumbering  and  avia- 
tion industry  with  the  vast  Boeing 
Airplane  Company  plant,  shots  of 
the  lumbering  activities  that  pro- 
duce over  ten  billion  feet  per  year 
on  an  average — 35%  of  all  United 
States  production.  The  rapidly  ex- 
panding pulp  and  paper  and  the 
Douglas  fir  plywood  industries  sup- 
ply many  interesting  scenes  and 
much  amazing  data.  Then  comes 
fishing,  canning  salmon  for  the 
world-wide  markets  and  oyster  cul- 
ture. 

The  farm  sequence  informs  buy- 
ers that  the  agricultural  buying 
power  in  the  Pacific  Northwest  is 
41%  above  the  national  average, 
and  includes  episodes  on  dairying 
and  livestock,  the  wheat  industry, 
horticulture  in  the  famous  Wen- 
atchee  and  Yakima  valleys,  poultry, 
meat-packing  and  other  food  indus- 
tries. 

Washington,  A  Playground 

Following  scenes  of  ocean  com- 
merce and  Seattle's  harbor  come 
views  of  Washington's  tremendous 
power  developments — Grand  Cou- 
lee and  Bonneville  on  the  Colum- 
bia and  Seattle's  municipal  plant 
on  the  Skagit  river  with  charts 
showing  that  the  area  is  137% 
above  the  national  average  for 
farm-electrified  homes.  Railway, 
highway  and  airway  transport  fa- 
cilities are  shown  in  the  next  se- 
quence with  a  chart  revealing  that 
the  Pacific  Northwest  is  27%  above 
the  national  average  for  ownership 
of  passenger  automobiles. 

In  the  other  sections  are  shown 
the  region's  recreational  wonder- 
land, mining  and  smelting  scenes, 
durable  goods  industries  such  as 
steel  and  cement  manufacturing, 
residential  building  and  urban 
views,  concluding  with  charts  show- 
ing that  the  Pacific  Northwest  is 


TALKING  pictures  make  a  market  live.  So  said  KOMO-KJR, 
Seattle,  after  its  photographer  had  flown  above  Washington's 
mountains,  shot  the  fast  growing  industries  of  that  state  and 
went  into  the  studios  for  a  vivid  presentation  of  how  radio  is 
run.  Facts  that  ordinarily  are  stiff  and  formal  come  to  life 
when  sound  motion  pictures  tell  the  story  of  a  State  once  the 
last  outpost  of  pioneers  but  today  one  of  America's  richest 
markets.  More  than  proving  to  be  an  expert  method  of  ex- 
plaining market  data,  the  film  has  brought  not  only  to  the  com- 
munity but  also  the  stations'  personnel  a  new  perspective  of 
radio's  importance.  Moreover  it  has  given  vistas  of  what  is  yet 
to  be  done.  Here  is  a  story  of  what  radio  can  do  when  the 
minds  behind  the  mike  are  alert. 


20%  above  the  national  average  ir 
point  of  telephone  subscribers;  tha' 
radios  are  in  97%  of  Seattle'.- 
homes;  that  home  ownership  ir 
the  Pacific  Northwest  is  21%  high- 
er than  in  the  rest  of  the  nation: 
that  the  area  is  199c  above  the  na- 
tional average  for  per  capita  re- 
tail sales;  that  per  capita  wealth 
of  the  region  is  35 ?(  more  than 
the  national  average;  that  the  pop- 
ulation growth  in  the  Pacific 
Northwest  is  286%  more  than  the 
national  average. 

The  balance  of  the  film  shows 
flashes  of  interesting  points  as  the 
narrator  goes  into  a  sales  talk  on 
the  Pacific  Northwest,  concluding 
with:  "Here  is  the  nation's  great- 
est test  market."  Due  to  lack  of 
time  before  the  conventions,  the 
film  was  rushed  through  in  order' 
to  make  the  deadline.  Because  of 
this  haste,  there  were  a  few  rough 
spots  in  the  film,  some  due  to  edit- 
ing, narration  and  photogi'aphy. 
However,  the  film  was  shown  to  a 
limited  number  attending  the  con- 
vention and  to  a  few  agency  men 
in  the  East. 

Back  in  Seattle,  the  film  was  re-j 
built  and  re-edited  over  a  period, 
of  two  months.  This  time  there  was 
no  haste  and  every  precaution  was 
taken  for  a  satisfactory  job.  The 
premiere  showing  of  the  revised 
film  was  staged  for  the  leading 
business  men  in  Seattle,  and  the 
managers  of  KOMO-KJR  depart- 
ments to  obtain  reactions.  All  were 
more  than  agreeably  surprised  at 
the  scope  of  the  picture. 

Schools  View  Film 

After  this  showing  and  some 
publicity  in  Seattle  newspapers,  re- 
quests for  the  film  came  from  clubs, 
service  groups  and  educational  or- 
ganizations until  at  the  time  of  this 
writing  26,284  persons  in  the  Pa- 
cific Northwest  have  seen  the  film. 
The  film  so  impressed  the  publiQ! 
relations  director  of  the  Washing- 
ton Cooperative  Egg  &  PoultrjP 
Association  that  he  immediately^ 
contracted  to  buy  a  print  to  b( 
shown  at  all  the  meetings  of  th( 
association  throughout  the  state 
When  this  project  has  been  com 
pleted,  it  will  have  gone  before 
nearly  15,000  members  of  this  as- 
sociation throughout  the  entiiJ 
state  of  Washington. 

What  is  regarded  as  a  high  com 
pliment  came  from  the  manager  oJ  = 
the  Egyptian  theatre.  When  he  saw 
the  film,  he  immediately  booked  i' 
for  a  week's  showing.  During  tht 
run,  more  than  17,000  persons  at 
tended — one  of  the  largest  audienci 
periods  the  theater  enjoyed  in  manj 
months.  Several  announcement; 
were  made  over  KOMO-KJR  in 
forming  the  public  that  the  film: 
were  being  shown  at  the  theatre. 

Recently,  the  censor  committei 
of  the  Seattle  school  system  askec 
to  view  the  picture  to  determini 
whether  it  would  be  shown  at  eacl 
of  the  city's  schools.  After  seeinj 
the  production,  it  was  approvec 
without  hesitation.  The  committee'; 
(Continued  on  Page  94) 
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WTIC's  Fertile  market  as  shown 
hy  the  Jansky  &  Bailey  survey 


of  this  rich  Southern  New  England  market 


Tapping  this  Southern  New  England  market  has  put  a 
worthwhile  plus  on  many  a  sales  record.  And  Station 
WTIC  is  practically  a  must  if  you  want  to  make  the  most 
of  it  for  your  product.  As  a  market,  WTIC's  primary  and 
secondary  coverage  areas  include  some  4,000,000  people 
living  in  Connecticut,  Western  Massachusetts,  Eastern  New 
York,  Vermont  and  New  Hampshire.  Government  figures 
show  their  income  to  be  15%  above  the  national  average 
as  far  as  spendable  dollars  are  concerned.  And  they  account 
for  23%  more  retail  sales  and  50%  more  food  sales  per 
capita  than  the  country  at  large. 


Ross  Federal's  thorough  check  of  their  listening  habits 
shows  that  WTIC  fits  this  rich  market  like  a  glove — with 
60.72%  of  these  families  listening  to  WTIC  at  a  given  time 
compared  to  24.37%  for  the  next  most  popular  station. 
This  149%  greater  coverage  can  assure  you  a  full  measure 
of  profits  when  you  dip  into  this  market  with  Station  WTIC. 

Write  today  for  our  new  52  p^^g^  brochure  giving  full 
details  on  the  Ross  Federal  Survey  and  facts  about  the 
WTIC  billion  dollar  market. 


WTIC 


5  0,000  WATTS 
HARTFORD,  CONN. 


THE  TRAVELERS  BROADCASTING  SERVICE  CORP.  Member  NBC  Red  Network  and  Yankee  Network 

Paul  W.  Morency,  General  Manager  James  F.  Clancy,  Business  Manager 

National  Representatives:   Weed  &  Co. 
CHICAGO  DETROIT  NEW  YORK  SAN  FRANCISCO 
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Publication  Issued 
To  Rural  Audience 

Clear  Channel  Station  Group 

Behind  New  Periodical 

RURAL  RADIO,  a  new  publica- 
tion catering  to  rural  listeners  and 
as  such,  espousing  the  cause  of 
clear  channel  stations,  made  its  ap- 
pearance this  month.  It  is  pub- 
lished by  a  corporation  of  the  same 
name  as  an  independent  publish- 
ing enterprise  for  profit. 

E.  M.  Kirby,  sales  promotion 
manager  of  National  Life  &  Acci- 
dent Insurance  Co.,  and  its  sta- 
tion WSM,  is  editor,  and  E.  M. 
Allen,  Jr.,  of  Nashville,  publisher 
of  the  two-color  magazine,  the  first 
issue  of  which  ran  24  pages.  It  is 
advertised  in  spot  announcements 
over  a  dozen  of  the  clear  channel 
stations  with  the  subscription  at 
$1  a  year.  A  premium  of  Burpee 
seeds,  sufficient  to  plant  100  square 
feet,  was  offered  with  each  sub- 
scription. 

Mr.  Kirby  and  Mr.  Allen  are  the 
principal  owners  of  the  magazine. 
Mr.  Allen  is  general  manager  of 
the  Marshall  &  Bruce  Publishing 
Co.,  of  Nashville,  which  is  under- 
writing the  venture.  Chancellor  0. 
C.  Carmichael,  of  Vanderbilt  Uni- 
versity, is  editorial  advisor  and  an 
incorporator. 

Designed  to  serve  the  "48% 
of  America's  population  living  in 
rural  communities"  the  publication 
in  its  initial  editorial,  emphasizes 
the  indispensability  of  radio  to  the 
rural  and  remote  listener.  Replete 
with  photographs  of  radio  perform- 
ers on  clear  channel  stations,  the 
initial  issue  also  includes  features 
for  the  entire  farm  household. 

The  Contents 

There  is  included  a  section  on 
technical  service  and  a  "news  time 
dial"  showing  news  broadcasts  on 
clear  channel  stations  such  as 
WLS,  WBAP,  WFAA,  WHAS, 
WHO,  WOAI,  WSB,  WSM  and 
WHAM. 

Pointing  out  that  no  other  maga- 
zine is  published  purely  in  the  in- 
terests of  the  farm  listener,  Mr.  Kir- 
by asserted  the  decision  to  inaugu- 
rate the  monthly  publication  was 
reached  after  a  survey  of  the  farm 
paper  field,  an  analysis  of  station 
fan  mail  from  rural  residents  and 
observations  of  general  radio  mag- 
azines which  he  said  dealt  largely 
with  Hollywood  personalities  and 
network  and  other  programs  of 
minor  interest  to  farmers. 

The  Clear  Channel  Group, 
formed  several  years  ago  to  pro- 
tect the  interests  of  clear  channel 
stations,  had  under  consideration  a 
campaign  for  the  promotion  of  rural 
listening.  The  Group,  as  such,  how- 
ever, is  not  financially  identified 
with  Rural  Radio,  according  to  Mr. 
Kirby.  The  publication,  he  added, 
will  be  self-supporting,  and  begin- 
ning with  its  March  issue,  will  car- 
ry a  classified  advertising  page. 
National  advertising  will  not  be 
accepted  until  the  circulation 
reaches  a  point  where  establish- 
ment of  a  rate  structure  can  be  de- 
termined. 

The  initial  issue,  in  addition  to 
its  lead  editoi'ial  titled  "Why  Ru- 
ral Radio?"  carries  an  article  on 
what  radio  means  to  the  farmer 
by  Morse  Salisbury,  radio  chief  of 
the  Department  of  Agriculture;  a 
technical  article  on  radio  sets  by 
Arthur  Ombei'g  of  WSM;  an  ar- 
ticle by  George  Biggar,  of  WLS;  a 
program  article  by  Dick  Jordan, 


RADIO  AND  FOREIGN  TONGUES 

In  a  Few  Years  Italian  Following  Was  Built  and 
 Extended  to  Chain  of  1  5  Stations  


Miss  Hyla  Kiczales  is  the 
general  manager  of  the  Inter- 
national Broadcasting  Corp. 
She  is  the  only  woman  in  the 
country  who  is  in  charge  of  a 
radio  network.  Miss  Kiczales 
has  been  instrumental  in  the 
growth  of  this  corporation  into 
a  leading  foreign  language 
chain.  Though  only  30  years 
old,  she  has  done  much  of  the 
pioneer  work  in  the  develop- 
ment of  this  phase  of  radio. 

By  HYLA  KICZALES 

General  Manager, 
International   Broadcasting  Corp.,  New  York 

HAD  ANYONE  a  few  years  ago 
ventured  the  opinion  that  our  rank- 
ing national  advertisers  would  con- 
sider foreign  language  broadcast- 
ing as  important  a  part  of  their 
radio  campaigns  as  their  network 
programs  he  would  have  been  re- 
garded as  a  dreamer.  Or  had  he 
prophesied  the  ultimate  develop- 
ment of  a  highly  successful  foreign 
language  chain  operating  from 
New  York  through  15  stations  in 
five  states,  he  would  have  been 
branded  a  fool. 

To  attribute  this  accomplished 
fact  to  the  mushroom-like  growth 
of  radio  in  general  would  be  unfair 
to  those  pioneers  in  this  phase  of 
radio  broadcasting  who  first  lent 
an  intelligent  approach  to  its  ex- 
ploitation. It  has  taken  much  time 
and  energy  to  undo  all  the  mistakes 
of  those  who  first  designed  pro- 
grams for  foreign  consumption. 
Every  contract  they  could  get  for 
foreign  language  business  was 
grabbed  regardless  of  how  small 
the  merchant's  budget,  how  well 
equipped  they  were  for  production 
or  what  language  the  sponsor 
wanted  for  his  broadcasts.  Slip- 
shod management  was  the  rule 
rather  than  the  exception. 

Concentration 

We  of  the  International  Broad- 
casting Corp.  realized  that  we  had 
to  concentrate  on  one  particular 
foreign  element.  We  selected  the 
one  group  we  considered  the  best  as 
far  as  its  potential  commercial  and 
cultural  possibilities  were  con- 
cerned. After  months  of  delibera- 
tion we  decided  the  Italian  had  all 
the  necessary  elements.  Here  was  a 
race  of  people  who  were  hard-work- 
ing, thrifty  and  possessors  of  an 
hereditary  love  for  the  arts.  Our 
first  job  was  to  educate  them  that 
our  WOV  wavelength  was  their 
outlet  and  that  we  were  broadcast- 
ing programs  in  their  mother 
tongue  though  we  did  so  as  an 
American  station.  At  first  we  con- 
centrated on  educational  programs. 

Tie-ups  were  effected  with  all 
Federal,  State,  municipal  and  civic 


relating  to  WFAA  early  morning 
features;  a  column  titled  "Along 
the  Way"  by  Lambdin  Kay,  general 
manager  of  WSB ;  the  poster  stamp 
collecting  hobby  by  Dolly  Sullivan, 
of  WHAS;  a  humorous  page  by 
Harold  V.  Hough,  general  man- 
ager of  WBAP  and  KGKO,  and 
one  of  radio's  foremost  humorists; 
a  religious  review  by  Rev.  H.  W. 
Lambert,  Radio  Pastor  of  WHO; 
an  educational  article  by  Art  Kelly, 
of  WHAM;  a  personality  feature 
story  by  Carl  Doty,  news  editor  of 
WOAI,  and  other  general  features. 


groups  interested  in  the  American- 
ization of  this  element.  The  fine 
cooperation  we  procured  from  the 
Italian  publications  was  a  great 
factor  in  the  success  of  this  ven- 
ture. Naturally  our  programs  had 
to  be  built  along  lines  that  had  ap- 
peal for  the  temperament  of  these 
peonle  and  it  was  from  the  ranks 
of  the  Italian  American  Theater 
and  the  Italian  press  that  we  drew 
our  performers,  writers  and  pro- 
ducers. Mind  you,  all  this  without 
the  active  support  of  any  ranking 
advertiser. 

It  was  not  until  we  were  ready 
to  present  a  complete  "merchandis- 
able  package"  to  an  agency  or  an 
account  that  we  began  soliciting 
"prestige"  business.  When  we  were 
ready  our  prospective  sponsors 
were  quick  to  realize  the  potential- 
ities of  the  market  developed  by 
IBC. 

Today,  time  is  at  a  premium 
through  our  outlets  and  it  is  not 
a  matter  of  luck.  We  offer  a  prod- 
uct free  of  all  rough  edges.  Thus 
with  pardonable  pride  we  point  to 
the  fact  that  in  seven  short  years 
we  have  built  a  regular  "circula- 
tion" of  31/2  million  Italian  speak- 
ing people,  working  and  making 
their  home  in  this  country's  most 
productive  areas. 

International  Broadcasting  Corp. 
whose  network  consists  of  WOV 
and  WBIL,  New  York,  and  WPEN, 
Philadelphia,  is  now  feeding  daily 
programs  to  15  stations.  The  list 
includes : 

WCOP,  Boston;  WNDC,  New 
Britain;  WELI,  New  Haven; 
WSPR,  Springfield;  WEVD,  New 
York;  WFAB,  New  York;  WHOM, 
New  Jersey;  WABY,  Albany; 
WEBR,  Buffalo;  WSYR,  Syracuse; 
WLBY,  Utica;  WSAY,  Rochester; 
WAAB,  Boston;  WICC,  Bridge- 
port; WEAN,  Providence. 


Description  of  CKLW 
Is  Protested  by  WXYZ 

A  COMPLAINT  to  the  Canadian 
Broadcasting  Corp.  against  the  ac- 
tion of  CKLW  in  describing  itself 
as  a  "Windsor-Detroit"  station,  has 
been  filed  on  behalf  of  WXYZ,  De- 
troit, Michigan,  network  key  sta- 
tion. 

In  a  letter  to  the  Canadian  au- 
thority on  Jan.  28,  Alfons  B.  Lan- 
da,  of  the  firm  of  Davis,  Richburg, 
Beebe,  Busick  and  Richardson, 
counsel  for  WXYZ,  stated  that  it 
had  been  brought  to  their  atten- 
tion that  CKLW  was  describing  it- 
self as  "CKLW,  Windsor-Detroit," 
in  its  advertising.  "In  view  of  the 
fact  that  CKLW  is  not  a  Detroit 
station,"  the  letter  stated,  "it  oc- 
curs to  us  that  you  may  wish  to 
take  some  action  to  correct  their 
advertising." 

In  a  reply  dated  Feb.  1,  H.  M. 
Stovin,  supervisor  of  station  rela- 
tions of  CBC,  expressed  thanks  for 
having  the  matter  brought  to  its  at- 
tention. The  WXYZ  firm  asked  to 
be  advised  of  any  action. 


G.  B.  McDermott  Named 
KFH  General  Manager 

APPOINTMENT 
of  G.  B.  McDer- 
mott, commercial 
manager  of 
W  M  A  Q  and 
WENR,  Chicago 
NBC  outlets,  as 
general  manager 
of  KFH,  Wichita, 
was  announced 
Feb.  7.  He  sue-  , 
ceeds  Cecil  U.  Mr.  McDermott 
Price,  who  died  in  October.  Since 
the  death  of  Mr.  Price,  Russell 
(Fid)  Lowe  has  been  acting  man- 
ager. He  will  remain  as  assistant 
to  Mr.  McDermott. 

Mr.  McDermott  was  vdth  World 
Broadcasting  System  from  1930 
to  1933  when  he  joined  the  sales 
staff  of  NBC.  He  was  soon  pro- 
moted to  commercial  manager  of 
the  two  Chicago  stations.  While  in 
that  capacity,  he  inaugurated  the 
national  spot  sales  department  of 
NBC  in  the  Midwest.  He  is  a  grad- 
uate of  Notre  Dame  and  before 
going  into  radio  was  identified 
with  motion  pictures. 


New  Head  of  KXBY 

RICHARD  K.  PHELPS,  an  assist- 
ant district  attorney  in  Kansas  City 
and  a  brother-in-law  of  Sam  Pick 
ard  former  CBS  vice-president  in 
charge   of   station   relations,  has 
been  named  general  manager  of 
First  National  Television,  Kansas 
City  school,  and  KXBY,  the  broad 
casting  station  it  operates.  If  is  un 
derstood  he  has  taken  the  post  tern 
porarily,  filling  in  for  Sidney  Q 
Noel,  resigned.  Mr.  Noel  has  sold 
his  28%  interest  in  the  firm,  leav 
ing  the  Pickard  interests  in  con 
trol.  Arthur  B.  Church,  president 
of  KMBC,  Kansas  City,  owns 
minority  interest. 


Court  on  Discs 

IRONIZED  YEAST  Co.,  Atlanta 
sponsor  of  Good  Will  Court  on  Mu 
tual  and  Inter-City  netwoi'ks.  Sun 
day  evenings,  has  transcriptions  of 
half  of  the  program  on  three  sta 
tions.  The  show  originates  at 
WMCA,  New  York,  and  runs  from 
10  to  11.  The  Mutual  stations 
WOR,  WLW,  WGN,  and  CKLW 
carry  only  the  first  half,  a  com 
plete  show  in  itself.  WLW,  how 
ever,  takes  the  second  half  by 
WOR  transcription,  and  broadcasts 
it  on  the  following  Saturday.  Of 
the  Inter-City  stations,  WDEL 
Wilmington,  and  WRPO,  Provi 
dence,  take  only  the  second  half  on 
Sundays,  and  the  first  half  by 
transcription  on  Tuesdays  and 
Thursdays  respectively.  Agency  is^. 
Ruthrauff  &  Ryan  Inc.,  New  York.n 


T.  C.  DUNNINGTON,  of  the  market- 
ing and  research  department  of  Ruth- 
rauff &  Ryan,  New  York,  has  also 
been  placed  in  charge  of  the  agency's 
promotional  and  merchandising  activi- 
ties and  will  handle  premiums,  con- 
tests and  similar  merchandising. 


Mormon  Grant  Favored 

APPLICATION  of  the  Church  of 
Latter-Day  Saints,  Salt  Lake  City, 
for  a  new  shortwave  station  has 
received  a  favorable  report  by  Ex- 
aminer Dalberg.  The  proposed 
station  would  use  50,000  watts  or 
6020,  9510,  11710,  15170  and  25675 
kc.  The  Mormon  church  holds  636 1 
shares  of  the  Radio  Service  Corp., 
Salt  Lake  City,  licensee  of  KSL' 
and  proposes  to  use  KSL  news 
services  and  program  personnel 
for  the  new  station.  According  to' 
the  report,  applicant  does  not  in- , 
tend  to  utilize  the  station  for  re-, 
ligious  purposes  except  for  a  small 
portion  of  its  Sunday  programs. 
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It-^-^lancQ  -Recount  a 

DRAMATIC  SUCCESS  STORY! 


.  a  story  headed  "Achievement"  in 
vf  program  standards  for  radio  .  .  . 
corded  in  welcome  black  on  the 
jgers  of  advertisers  .  .  .  written  by 
L  alert  staff  of  quick-thinking  people 
.  a  story  whose  sequel  is  showman- 
ip  and  modem  merchandising.  A 
est  seller"  with  two  million  loyal  lis- 
lers  in  the  KMBC  Market,  and  on 
xding  stations  of  the  country! 


EMBC  Success 
Story  Author: 

ARTHUR  B. 
CHURCH 

President 

J.  LESLIE  FOX 
Director  oi  Sales 

GEORGE  E.  HALLEY 
Director  National 
Program  Sales 

FRAN  HEYSER 
Production  Director 


■A- 


"TEXAS  RANGERS" — Long  time  all-fanrily  favorites,  now  on  eoast-to-coast  CBS  networic  Sund 
mornings.   Songs  the  people  love,  folk  music  dear  to  the  hearts  of  millions. 


I  NOMENON— 
I  'ifying  History" 
larring  Claude 
i !  Hugh  Conrad, 
k^'s  most  roman- 
'  iventure  story, 
«  uilder  for  pow- 
<  light  industry, 
rl  n  and  produced 
BC  staff  mem- 


I  OWENS,  The 
«  Ranger" — Sing- 
(  ie-man  show 
H  more  friends 
■  ny  other  living 
ii  ertonality.  Now 
th  year  with 
ponsor. 


"LIFE  ON  RED  HORSE  RANCH" — Transcribed  music-dramatic  series  with  a  record  of  two  successf 
sponsorships  behind  it.  A  sure  bet  for  the  all-family  audience. 


'ACROSS  THE  BREAKFAST  TABLE" — Early  morning  show  that  steals  the  audience  for  the  sal 
story  of  any  product  the  family  buys.  Twenty-six  big  weelts  for  Household  Finance. 


A.. 


.  JH^bf  '7'. J^^:  ■ 

'HAPPY  HOLLOW" — Always  a  first  in  the  hearts  of  millions  of  listeners, 
for  months  top  sustaining  mail  puller  on  CBS.  A  truly  all-family  program, 
one  of  the  first  of  Its  kind,  and  still  "first"  in  audience  popularity. 


American  Pickups 
By  CBC  Based  on 
Merit  of  Programs 

Brockington  Says  That  Profit 
Motive  Is  Not  Involved 

By  JAMES  MONTAGNES 
PROPOSALS  made  Feb.  8  by  pri- 
vate Canadian  broadcasters  that 
the  publicly  -  owned  Canadian 
Broadcasting  Corp.  be  displaced 
by  an  independent  nation  -  wide 
network  with  license  fees  of  $1 
instead  of  $2.50,  were  met  by  gov- 
ernment leaders  in  parliament 
with  arguments  that  CBC  was 
being  attacked  "not  because  it  is 
a  failure,  but  because  it  is  a  suc- 
cess." 

C.  D.  Howe,  minister  of  com- 
munications, defended  the  CBC 
against  the  charge  that  it  was 
using  too  many  U.  S.  programs 
and  praised  the  calibre  of  Ameri- 
can programs.  He  pointed  out  that 
of  the  98  hours  of  network  pro- 
grams broadcast  weekly  on  CBC 
only  8%  hours  of  paid  American 
advertising  are  carried.  He  said 
that  nV2  hours  of  sustaining 
American  programs  are  broadcast 
on  CBC  weekly  and  spoke  highly 
of  the  operatic  and  symphonic  pro- 
grams that  compose  most  of  these 
hours. 

Picking  as  an  audience  producer 
one  of  the  American  sponsored 
programs  which  have  started  an- 
other possible  radio  investigation 
in  Canada,  Chairman  L.  W.  Brock- 
ington of  Canadian  Broadcasting 
Corp.  followed  Rudy  Vallee's  Royal 
Gelatine  program  Feb.  3,  from 
Winnipeg,  to  tell  Canadian  listen- 
ers the  whole  story  of  the  CBC. 
He  told  of  its  commercial  plans 
for  the  present  and  the  future, 
how  it  is  attempting  to  set  up  a 
broadcasting  service  for  all  Can- 
ada, its  financial  difficulties  and 
the  reasons  for  a  license  fee  in- 
crease. 

Commercial  revenue  for  the  cur- 
rent fiscal  vear  ending  March  31 
was  set  at  $400,000,  of  which  $120,- 
000  comes  from  U.  S.  commercial 
network  programs.  Total  revenue 
for  the  fiscal  year  is  estimated  at 
$2,365,000  as  against  $2,013,000  in 
the  year  1936-37.  A  surplus  was 
shown  for  last  year  and  a  surplus 
has  been  budgeted  for  the  current 
fiscal  year. 

No  Desire  for  Profit 

The  CBC,  he  stated,  was  not  ope- 
rated for  profit,  nor  for  loss.  "Be- 
yond the  figure  of  $500,000  (a 
year)  of  commercial  revenue  from 
network  and  local  stations,  it  is  not 
the  desire  nor  the  intention  of  the 
corporation  to  go,  and  that  only 
until  we  are  self-supporting  from 
other  sources,"  he  announced. 

He  stated  that  United  States 
commercial  programs  nlaced  on  the 
CBC  network  of  CBC-owned  and 
private  stations,  were  picked  be- 
cause of  their  popularity  and  en- 
tertainment value;  that  the  CBC 
was  not  going  wholly  commercial, 
as  shown  bv  the  fact  that  it  had 
turned  down  $250,000  of  United 
States  commercial  network  busi- 
ness because  entertainment  value 
was  not  adequate;  that  programs 
going  over  the  CBC  from  American 
advertisers  were  for  products  prac- 
tically all  of  which  are  made  in 
Canada  and  employing  over  9,000 
Canadians.  He  pointer  out  that 
contrary  to  rumor  the  CBC  was  not 
selling  the  Canadian  air  to  United 
States    advertisers    at  wholesale 


BURRIDGE  BUTLER'S  BIRTHDAY  —  This  striking  painting,  bearing 
the  signatures  of  every  employe  of  WLS,  KOY,  the  Prairie  Farmer  and 
associated  enterprises,  was  presented  to  Burridge  D.  Butler,  head  of 
these  businesses,  on  his  seventieth  birthday  Feb.  5.  Depicted  are  Mr.  and 
Mrs.  Butler  at  their  Arizona  ranch  viewing  a  constellation  of  his  achieve- 
ments in  publishing,  radio  and  the  many  philanthropies  which  he  has 
endowed  modestly'throughout  his  full  life.  The  painting  aptly  bears  the 
title  "Arizona  Skies, — And  Memories." 


rates  but  at  rates  based  on  the 
same  consideration  as  newspapers, 
rates  which  on  a  population  per- 
centage basis  were  higher  than 
those  in  the  United  States.  He  con- 
sidered an  exaggeration  the  state- 
ment made  by  some  antagonists  of 
the  CBC  advertising  policy  that  lis- 
tening to  Charlie  McCarthy  would 
Americanize  the  Canadian  popula- 
tion. Canadian  commercial  network 
programs  accounted  for  3%  hours 
weekly. 

The  increase  in  the  listener  li- 
cense fee  from  $2  to  $2.50  a  year 
was  necessary,  he  stated,  because 
of  additional  expenses  in  connec- 
tion with  improvements,  replacing 
of  obsolete  equipment  and  the 
building  of  two  more  50,000-watt 
transmitters,  one  in  the  Maritimes 
and  one  on  the  Prairies.  It  is  the 
policy  of  the  government  as  recom- 
mended by  various  governmental 
commissions  that  the  state  own  the 
high-power  broadcast  facilities  to 
give  adequate  service  not  only  to 
those  in  the  cities,  but  also  to  those 
in  the  remote  parts  of  the  Domin- 
ion. 

The  talk,  one  of  a  series  of 
"Chats  to  Listeners"  by  the  CBC 
board  of  governors  and  executives, 
was  induced  by  a  camnaign  being 
waged  by  many  daily  newspapers, 
financial  weeklies  and  other  Cana- 
dian publications.  Municipalities 
and  the  church  have  also  stepped 
in  to  combat  the  CBC  in  recent 
weeks,  and  when  Parliament  open- 
ed Jan.  27  the  advertising  policy 
of  the  CBC  came  up  early  in  de- 
bate. Tynical  was  the  remark  of 
Douglas  Ross,  Toronto  conservative 
(oDDosition)  member  who  stated: 
"This  (CBC  advertising)  has  an 
adverse  effect  upon  Canadian  en- 
terprise, through  making  the  cor- 
poration's facilities  available  for 
American  advertisers  at  rates 
which    a    commercial  enterprise 

could  not  begin  to  consider  

that  some  $200,000  of  newspaper 
and  periodical  advertising  had  al- 
ready been  affected  by  the  CBC's 
policy." 


BroadcastOperationsRun 
Third  of  RCA  1937Gross 

GROSS  income  of  RCA  from  all 
its  operations  during  1937  amount- 
ed to  $112,650,000  during  1937, 
compared  to  $101,186,300  in  1936, 
according  to  the  annual  statement 
to  stockholders  released  Feb.  9  by 
David  Sarnoff,  president.  While 
final,  audit  is  not  yet  complete,  in- 
dicated net  profit  will  amount  to 
$9,000,000,  an  increase  of  approxi- 
mately $2,844,100  over  the  preced- 
ing year.  After  allowing  $3,230,000 
to  cover  preferred  dividends,  earn- 
ings applicable  to  common  stock 
are  equal  to  4%  cents  per  share. 

While  RCA  does  not  break  down 
the  revenues  of  its  component 
companies,  the  important  place  of 
its  broadcast  operations  is  indicat- 
ed by  the  fact  that  NBC-Red  rep- 
resented $27,171,965  of  its  gross 
while  NBC-Blue  represented  $11,- 
479,321.  This  total  of  more  than 
$35,000,000  includes  network  time 
sales  only  and  excludes  the  reve- 
nues from  the  18  NBC-owned, 
managed  or  leased  stations.  It  is 
estimated  that  broadcast  opera- 
tions run  well  over  one-third  of 
RCA's  gross  revenues. 


Hickock  Oil  on  Discs 

HICKOCK  OIL  Co.,  Toledo  (gaso- 
line), through  Transair  Inc.,  Chi- 
cago, on  Feb.  14  started  a  five- 
weekly-quarter-hour  transcribed 
educational  adventure  series,  Black 
Flame  of  the  Amazon,  on  11  Mid- 
western stations.  The  series,  fea- 
turing Harold  Noice,  explorer,  was 
written  and  produced  by  J.  B.  Dow- 
nie,  with  cutting  by  Aerogram 
Corp.,  Hollywood  transcription  con- 
cern. Sponsor  has  a  three  year  op- 
tion on  the  series  and  will  add  to 
the  list.  Stations  are  WXYZ, 
WOOD,  WFDF,  WJIM,  WBCM, 
WGAR,  WSPD,  WJW,  WKBN, 
WHBC,  WIBM. 


Newspaper-Radio 
Test  in  Portland 

Interesting  Demonstration  of 
Two  Mediums  Is  Provided 

THE  recent  strike  of  printers  in 
Portland,  Ore.,  causing  a  suspen- 
sion for  about  a  week  of  news- 
paper publication  and  a  reliance  by 
the  public  on  radio  for  its  news, 
was  called  a  "laboratory  test"  of 
the  relationship  of  radio  and  news- 
papers in  an  editorial  Jan.  22  in 
the  Portland  Oregonian,  itself  the 
operator  of  KGW  and  KEX  in  that 
city. 

The  result,  said  the  newspaper, 
showed  that  the  newspaper-radio 
argument  should  subside  so  far  as 
Portland  is  concerned.  "They  are  as 
complementary  as  the  eyes  and  the 
ears  in  our  heads,"  it  stated. 

"It  was  not  entirely  a  complete 
test,"  according  to  the  Oregonian, 
"because  the  radio  stations  of  Port- 
land, while  they  had  an  average  of 
36  news  broadcasts  a  day  during 
the  period  when  the  newspapers 
were  suspended,  did  not  extend  and 
organize  their  news  handling  as 
they  would  have  done  if  there  had 
been  reason  to  think  the  suspension 
would  be  permanent." 

The  newspaper  went  on  to  say 
that  radio  is  "one  dimension", 
the  newspaper  is  "three  dimension- 
al," that  radio  has  only  length  as 
against  the  length,  breadth  and 
thickness  of  the  newspaper;  and 
that  radio  lacks  selectivity  and  the 
visual  features. 

"The  radio  has  its  own  high  ser- 
vices to  perform,"  said  the  editor- 
ial, "in  entertainment,  advertise- 
ment and  as  a  supplement  to  the 
newspapers  in  the  handling  of  the 
news.  The  papers  cannot  bring  to 
the  world  the  voice  of  an  Edward 
abdicating  the  throne  of  the  United 
Kingdom,  or  of  an  American  presi- 
dent chatting  at  the  White  House 
fireside.  They  cannot,  as  the  radio 
can,  drop  headlines  like  bomb- 
shells into  practically  evei-y  home 
in  the  land  instantaneously. 

"Where  the  news  is  so  important 
that  everybody  wants  to  know 
about  it,  and  at  once,  the  radio 
has  become  indispensable.  But  im- 
mediately news  gets  beyond  those 
rare  headlines  in  which  everyone  is 
interested,  the  human  diversity 
comes  into  play,  and  there  must 
be  a  medium  which  permits  of  such 
diversity. 

"In  the  light  of  the  laboratory 
test,  the  assumption  that  press  and 
radio  are  in  conflict  should  be  for- 
gotten. They  are  as  complemen- 
tary as  the  eyes  and  the  ears  in 
our  heads." 

In  addition  to  the  Oregonian's 
operation  of  KGW  and  KEX,  the 
Portland  Oregon  Journal  owns  31 
1/3%  interest  in  KALE  and  25% 
in  KOIN.  The  Oregonian  stations 
subscribe  to  Transradio  and  INS 
news  services  while  KALE  and 
KOIN  take  INS.  Station  KXL,  re- 
cently brought  under  the  direction 
of  T.  W.  Symons  Jr.,  buys  UP  ser- 
vice and  announced  it  had  greatly 
expanded  its  news  reports  during 
the  strike. 


Camera  Spot  on  Coast 

UNIVERSAL  Camera  Corp.,  New- 
York,  in  a  West  Coast  campaipi, 
on  Feb.  6  started  for  52  weeks  a 
Sunday  night  quarter-hour  news 
period  on  KNX,  Hollywood.  Asren- 
cy  is  Franklin  Bruck  Adv.  Corn . 
New  York. 
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FULL  TIME  NBC  AFFILIATE 


AFFILIATED  FOITT  WOR-^Ji  STAR  -  TELEGRAM 


WEST  AND  NORTH  TEXAS 
AT  ONE  REGIONAL  COST! 

With  Transmitter  located  MIDWAY  BETWEEN  FORT 
WORTH  and  DALLAS,  KGKO  will  easily  cover  the 
SOUTHWEST'S  GREATEST  CONCENTRATION  OF 
LLTH.  POPULATION,  and  RESOURCES. 

3,07^58  PEOPLE 

IN  KGKO'sPIHMARY  DAYTIME  AREA 


flEADY  MAY 

CHOICE  TIMES  NOW  BEING  RESERVED 


ADDRESS  ALL  INQUIRIES  DIRECT  TO  STATION  KGKO 


570  KILOCYCLES  -  5000  WATTS  DAY  ^  1000  WATTS  NIGHT 

Address:  KGKO,  Fort  Worth  Star-Telegram  Bldg.,  Fort  Worth,  Texas:  Phone  3- 1 234 

Amon  G.  Carter,  Pres.:  Harold  V.  Hough,  Gen,  Mgr.:  D,  A.  Kahn,  Bus.  Mgr. 


(r  ^  
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ASCAP  Requests 
Wide  Use  of  Index 

Data  Being  Supplemented 
With  Additional  Information 

WITH  shipment  Feb.  5  of  the  sec- 
ond installment  of  the  ASCAP  in- 
dex of  copyrighted  musical  compo- 
i]  I  sitions,  E.  C.  Mills,  chairman  of 
ASCAP's  Executive  Committee, 
made  a  plea  to  stations  not  already 
having  the  gratis  service  to  avail 
themselves  of  it  for  their  own  ben- 
efit. 

Since  the  offer  of  the  index  last 
'J  year  designed  ultimately  to  include 
25,000  titles,  some  200  stations 
have  requested  it .  "At  least  300 
more  stations  should  have  this  ma- 
terial and  they  should  in  their  own 
interest,  set  up  this  index,  properly 
housed  and  equipped  in  their  stu- 
dios," Mr.  Mills  asserted. 

Preparatory  to  shipment  of  the 
second  installment,  Mr.  Mills  noti- 
fied all  licensed  broadcasting  sta- 
tions of  its  availability  and  wrote 
James  W.  Baldwin,  NAB  manag- 
ing director,  regarding  it.  In  his 
letter  to  Mr.  Baldwin  he  feaid  that 
for  the   sake  of  consistency,  all 
broadcasters   should   equip  them- 
selves with  the  material.  Declar- 
ing he  realized  that  the  first  cost 
'      of  the  necessary  filing  cabinets  and 
indexes  might  be  a  problem  in  cer- 
i      tain  cases,  he  added  that  there  will 
I'     finally  be  "no  more  valuable  work- 
M     ing  tool  in  the  program  building 
department  than  the  ASCAP  in- 
dex." 

Will  Add  More  Data 

Mr.  Mills  said  ASCAP  is  plan- 
ning to  add  to  the  index  a  substan- 
tial amount  of  informative  mater- 
ial other  than  that  involved  in  con- 
nection with  the  checking  of  copy- 
right ownership,  licenses,  etc.  For 
instance,  he  said  he  had  in  mind 
the  indexing  of  songs  for  special 
occasions,  holidays,  significant 
birthdays  and  national  events.  Un- 
less a  station  starts  now  with  the 
installation  of  the  index,  he  said, 
when  this  material  has  been  com- 
pleted, it  will  be  more  difficult  to 
buy  the  equipment  and  make  the 
installation,  whereas  if  the  station 
starts  now  and  "makes  the  prelim- 
inary plunge,"  subsequent  additions 
can  be  made  without  much  of  a 
burden. 

The  second  shipment  included  a 
box  of  191  pages  of  listings,  giv- 
ing the  name  and  addresses  of  mu- 
sic publishers  in  the  United  States 
as  shown  by  ASCAP  records  and 
the  records  of  the  Copyright  Office 
in  Washington,  along  with  16  pages 
of  restricted  compositions,  supple- 
menting similar  material  sent  with 
the  first  installment.  A  second  box 
contained  662  pages  of  the  supple- 
mentary index  to  be  posted  on  3x5 
cards.  Regarding  the  restricted 
compositions,  Mr.  Mills  said  he  as- 
sumed that  stations  are  keeping  up- 
to-date  the  cards  which  cover  such 
compositions,  with  proper  nota- 
tions made  from  time  to  time  ac- 
cording to  the  circular  letters  sent 
out  by  ASCAP  indicating  the  com- 
positions removed  from  the  re- 
stricted list. 

In  a  letter  to  Broadcasting  in 
which  he  discussed  the  value  of  the 
index,  Mr.  Mills  declared  that  be- 
fore publicly  performing  a  copy- 
righted musical  composition,  the 
obligation  is  upon  the  station  to 
make  a  reasonable  effort  to  ascer- 
tain the  copyright  owne-ship  and 
see  that  the  station  has  a  license  to 
perform  the  works.  "We  do  not 
limit    the    index    to    works  in 


IT  WASN'T  PAPA 

FCC  Official's  Son  Hears 


-His  Name  on  CBS- 


*k9^  7  «5  VA 


UP  AND  DOWN— Or  the  tall  and 
short  of  it  in  this  picture  are  (left) 
Jack  Hopkins,  manager  of  WJAX, 
Jacksonsville,  who  is  (6  ft.  7  in.) 
discussing  Florida  radio  with  Nor- 
man MacKay,  commercial  manager, 
WQAM,  Miami  (5  ft.,  6  in.). 


RADIO  script  writers  may  find  it 
advantageous  to  commit  to  memory 
the  names  of  all  figures  in  public 
life,  to  avoid  any  happenstance  ref- 
erences to  them  in  scripts.  Reason: 

In  the  Rinso-sponsored  Big  Town 
serial  over  CBS  Feb.  1,  Edward  G. 
Robinson,  as  the  hard-bitten,  anti- 
crime  city  editor,  made  reference 
to  "Paul  Walker",  described  as  a 
small  loan  racketeer.  It  hapnens 
that  one  of  the  seven  members  of 
the  FCC  is  Paul  A.  Walker.  Mr. 
Walker's  13-year-old  son,  is  said  to 
have  heard  the  program,  and  to 
have  mentioned  it  to  his  father.  It 
is  reported,  too,  that  he  was  chided 
a  bit  by  schoolmates. 

Next  day,  Commissioner  Walker's 
office  called  CBS  for  the  text  of  the 
script.  The  following  day  it  was 
delivered.  The  whole  incident,  it  is 
reported,  was  handled  in  good- 
natured  fashion,  with  no  thought 
of  official  action. 

Incidentally,  at  the  conclusion  of 
each  of  the  Big  Town  perform- 
ances, CBS  announces:  "All  the 
characters  and  all  the  places  named 
in  Big  Town  are  fictitious.  Any 
similarity  to  living  persons  or 
places  is  purely  coincidental." 


CRITICAL  PASTOR  RETRACTS 

Baptist  Cleric  in  Georgia  Lambasts  Radio  But 
 Later  Says  He  Really  Didn't  Mean  It  


THE  issue  of  commercial  vs.  non- 
commercial broadcasting  inadver- 
tently developed  in  Macon,  Ga., 
last  month  after  a  church  speaker 
over  WMAZ  who  had  been  given 
free  time  had  lambasted  radio  and 
called  for  Government  ownership. 

Dr.  John  R.  Sampey,  president  of 
the  Southern  Baptist  Convention 
and  head  of  the  Southern  Baptist 
Seminary  in  Louisville,  took  radio 
to  task  as  a  "waster  of  time,  not  so 
much  by  broad- 
casting filth  and 
dirt,  but  by  send- 
i  n  g  out  foolish, 
useless  words 
only  to  advertise 
somebody's  soap 
or  toothpaste." 
He  later  in  effect 
retracted  this 
statement.  Ad- 
JVlr.  Cargill  dressing  the 
Georgia  Baptist  Sunday  School 
convention,  which  WMAZ  picked 
up,  the  minister  held  that  not 
enough  time  is  used  to  broadcast 
Christian  sermons. 

Calling  this  statement  "biting  of 
the  hand  that  furnished  free  radio 
time,"  E.  K.  Cargill,  president- 
manager  of  WMAZ,  immediately 
took  up  the  issue,  particularly  af- 
ter Macon  and  Atlanta  newspapers 
had  played  it  up.  He  brought  out 
that  the  station  had  been  requested 
to  broadcast  Dr.  Sampey's  address 
at  no  cost  and  that  the  station  went 
to  much  trouble  and  time  to  make 
the  necessary  mechanical  arrange- 
ments to  pick  it  up. 

ASCAP's  repertoire,"  he  said.  "We 
are  listing  every  musical  composi- 
tion, regardless  of  copyright  own- 
ership, just  as  rapidly  as  we  can 
cover  the  information;  and  we  are 
doing  out  best  to  accordingly  index 
the  actual  copyright  ownership  and 
the  performing  rights  society  af- 
filiation, if  any,  of  the  owner." 


"Of  course,"  he  said,  "the  sta- 
tion at  all  time  is  in  accord  with 
free  speech  but  I  don't  think  that 
Dr.  Sampey  used  very  good  judg- 
ment in  saying  what  he  did.  It  very 
obviously  shows  that  Dr.  Sampey 
is  not  well  acquainted  with  the  fine 
work  that  radio  is  doing  every  day 
throughout  the  nation  for  religious, 
civic  and  educational  organizations, 
as  well  as  outstanding  work  for  re- 
lief and  charity. 

"Evidently,  Dr.  Sampey  does  not 
realize  that  through  the  selling  of 
toothpaste  and  soap  by  radio,  as  he 
puts  it,  that  radio  is  able  to  exist 
and  thereby  make  available  such 
facilities  as  were  tendered  him.  Ra- 
dio is  not  ashamed  of  the  products 
or  firms  it  advertises  over  the  air." 

A  Matter  of  Judgment 

A  few  days  after  the  incident, 
Dr.  Sampey  wrote  Mr.  Cargill  that 
he  did  not  know  in  advance  that 
the  address  would  be  broadcast  and 
as  a  consequence  did  not  write  his 
speech  in  full  but  used  notes.  He 
said  it  was  not  his  intention  to 
"single  out  the  radio  as  failing  us 
more  than  the  movie,  the  automo- 
bile, the  airplane,  and  other  recent 
inventions."  Adding  he  thought  ra- 
dio has  wonderful  possibilities,  he 
said,  however,  that  he  wished  the 
commercial  element  "might  not 
play  so  large  a  part  in  what  comes 
to  us  over  the  air." 

"I  regret  that  any  sentence  in 
my  unwritten  address  should  have 
seemed  to  lift  into  undue  promi- 
nence any  weakness  of  our  radio 
programs.  It  would  be  more  to  my 
liking  to  express  my  warm  appre- 
ciation of  the  many  beautiful  and 
inspiring  things  which  come  to  us 
over  the  air." 


New  Musicians  Contract 
Brings  Marked  Increase 
For  Los  Angeles  Union 

A  MORE  than  10%  increase  in 
employment  of  musicians  by  net- 
work stations  in  Los  Angeles  coun- 
ty has  already  resulted  from  the 
agreement  with  the  American  Fed- 
eration of  Musicians,  according  to 
Assemblyman  Jack  Tenney,  presi- 
dent of  Los  Angeles  Musicians  Mu- 
tual Protective  Assn.  He  pointed 
out  that  CBS,  which  owns  and 
operates  KNX,  Hollywood,  will  ex- 
pend approximately  $150,000  dur- 
ing 1938  under  the  agreement.  This 
includes  an  increase  of  $60,000  over 
1937. 

NBC's  quota  is  $60,000  which  is 
$12,000  more  than  last  year.  KFI- 
KECA,  Los  Angeles  affiliates  of 
NBC,  which  have  installed  a  13- 
piece  orchestra  directed  by  Earl 
Towner,  ending  a  long  battle,  will 
spend  $38,000.  KHJ,  Don  Lee  sta- 
tion in  Los  Angeles,  has  signed  to 
increase  employment  by  $11,000, 
making  a  total  of  $84,000  for  1938. 
KHJ  has  added  a  75-piece  orches- 
tra as  a  weekly  feature,  inaugurat- 
ing its  first  transcontinental  Mu- 
tual network  program  on  Feb.  10, 
with  Elias  Breeskin  conducting. 

Mr.  Tenney  said  the  total  increase 
for  network  stations  in  Los  Ange- 
les county  amounts  to  approximate- 
ly $135,000.  He  explained  that 
KFWB,  Hollywood,  a  link  in  the 
California  Radio  System,  had  been 
conforming  to  the  new  scale  for 
several  weeks,  before  the  ruling 
went  into  effect,  and  no  increase  is 
contemplated.  The  next  step,  he 
said,  would  be  to  contract  the  11 
independent  stations,  in  Los  Ange- 
les county. 


AFM  Plans  to  Extend 
Contracts  to  Dominion 

CANADIAN  broadcasters  this 
year  will  be  asked  to  sign  contracts 
with  the  Canadian  locals  of  the 
American  Federation  of  Musicians 
similar  to  those  recently  drawn  up 
in  the  United  States,  according  to 
W.  M.  Murdoch,  head  of  the  AFM 
in  Canada,  who  told  Broadcasting 
that  conversations  to  this  end  have 
started  with  NBC,  CBS  and  MBS 
affiliations  in  Canada,  will  start 
soon  with  the  Canadian  Broadcast- 
ing Corporation,  and  after  that 
with  the  remaining  privately-owned 
stations  in  the  Dominion. 

All  negotiations  will  take  some 
time,  and  no  definite  date  when  all 
the  contracts  would  be  signed  could 
be  given,  but  all  contracts  would  be 
retroactive  to  Jan.  17,  1938,  when 
current  contracts  expired.  Each 
local  was  to  make  its  own  arrange- 
ments. Few  live  talent  musical 
shows  are  put  on  by  stations  out- 
side of  the  big  cities.  Canadian 
locals  are  located  in  the  following 
cities:  Brantford,  Calgary,  Ed- 
monton, Hamilton,  Kitchener, 
Kingston,  London,  Montreal,  Moose 
Jaw,  Quebec,  Regina,  Saskatoon, 
Sault  Ste.  Marie,  St.  Catherines, 
St.  John,  Stratford,  Toronto,  Van- 
couver, Victoria,  Windsor  and  Win- 
nipeg. 


ONE  of  the  China  war's  "refugees"  in 
January  joined  the  expanded  musical 
staff  of  KOIN,  Portland,  Ore.  He  is 
Elza  Uhles.  who  was  leading  his  own 
orchestra  in  Shanghai's  Little  Club 
until  it  was  closed  by  the  Sino-Japan- 
ese  war.  Leo  Skipton,  for  six  years 
with  the  Portland  Symphony  Orches- 
tra, has  also  joined  the  KOIN  staff. 
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GOOD 

NEWS 


In  a  recent  advertisemenf  we  promised  an  importanf  announcement. 
Here  it  is! 

Radio  advertisers  and  advertising  agencies  have  long  been  insistent 
that  Associated  expand  its  activities  to  produce  individual  programs  for 
clients  of  the  same  High  Quality  that  has  made  Associated  Recorded  Pro- 
gram Service  and  Associated  Library  "A"  the  "sterling"  standard  by 
v/hich  other  recorded  programs  are  judged. 

Consequently  we  are  happy  to  announce  the  construction  of  our  own 
studios  for  individual  program  recording  in  the  heart  of  New  York's  theatre 
district.  We  expect  to  be  "open  for  business"  not  later  than  March  1. 

Our  main  studio  is  20  by  40  by  60  feet — sufficiently  large  to  accommo- 
date full  orchestras  or  big  performing  units.  On  the  second  floor  are  several 
studios  which  may  be  used  for  smaller  groups  of  musicians  and  dramatic 
productions.  Naturally,  all  studios,  cutting  rooms,  monitor  rooms,  and  spon- 
sors' audition  chambers  are  built  with  the  latest  developments  in  acoustics 
and  sound  proofed  and  air  conditioned  throughout. 

The  engineering  department  will  be  under  the  direction  of  Mr.  Gordon 
Jones,  assisted  by  Messrs.  H.  Roberts,  Jr.  and  F.  J.  Raufer.  Mr.  Gordon 
Jones,  six  years  with  Electrical  Research  Products,  Inc.,  American  Tel.  & 
Tel.,  and  Bell  Laboratories;  Mr.  H.  Roberts  Jr.,  four  years  a  mechanical 
expert  with  Bell  Laboratories,  pioneered  on  talking  pictures,  one  year  with 
Vitaphone  and  ten  years  with  ERPI;  Mr.  F.  J.  Raufer,  United  Electric  Light 
&  Power,  three  years  Bosch  Magneto  Co.,  eight  years  with  ERPI,  and  recently 
transmission  engineer  with  Muzak,  Inc. 

The  recording  equipment  is  especially 
designed  for  these  studios  and  Associated 
will  continue  to  operate  und«r  Electrical 
Research  Products,  Inc.,  license  as  well  as 
under  license  agreement  with  Independent 
Research  Service  Co.,  Inc. 

How  best  may  we  serve  you? 
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PIPED  WAVES — Tiny  electromagnetic  waves  were  passed  through 
this  tube  by  George  C.  Southworth  (left),  research  engineer  of  Bell 
Laboratories.  The  waves,  so  small  that  they  approach  light  itself,  are  be- 
lieved to  offer  vast  communications  possibilities. 


ENERGY  FLOWS  THROUGH  A  PIPE 

Bell  Laboratories  Shows  How  Pipe  Could  Replace 
 Coaxial  Cable  for  Television  


Retail  Advantages 
Of  Radio  Outlined 

NRDGA   Told   How  Medium 

Can  Help  Clear  the  Shelves 

RADIO  and  what  it  can  do  for  the 
retailer  were  discussed  by  NBC's 
Maurice  M.  Boyd,  station  sales 
manager;  Betty  Goodwin,  fashion 
editor;  J.  K.  Mason,  merchandis- 
ing manager;  and  John  Black,  of 
Textile  World,  New  York,  at  the 
sales  promotion  division  of  the  Na- 
tional Retail  Dry  Goods  Assn., 
meeting  in  New  York  Feb.  3. 

Mr.  Boyd  told  his  audience  of 
the  immediate  acceptance  given  ra- 
dio, and  the  results  obtained  from 
radio  advertising  in  a  few  in- 
stances. As  one  of  the  latest  suc- 
cess stories  of  obtaining  distribu- 
tion, in  the  retail  field,  he  cited 
Adam  Hats.  "For  years  Adam  Hats 
have  been  sponsoring  prize-fights 
over  small  New  York  stations  for 
their  retail  stores  here.  Their  busi- 
ness on  $2.95  hats  grew  to  a  point 
where  they  could  launch  a  semi- 
national  campaign  late  last  fall. 
Haberdashery  shops,  men's  stores 
throughout  the  country  began  writ- 
ing in  to  know  if  they  could  take 
on  their  line  because  so  many 
people  asked  for  Adam  Hats. 

"At  the  start  of  their  program 
on  Nov.  26  they  had  400  outlets, 
350  in  New  York  City,  of  which  75 
were  their  own  stores.  The  rest 
w-ere  agencies  in  the  East.  The"  had 
never  had  a  traveling  sales  force, 
and  by  the  thii'd  broadcast  they 
had  to  organize  a  new  department 
to  handle  requests  from  stores 
wanting  to  sell  their  hats.  They 
had  expressed  a  desire  to  obtain 
250  new  sales  agencies  by  the  end 
of  January.  In  the  middle  of  Jan- 
uary they  had  added  250  agencies 
and  are  now  adding  them  at  the 
tate  of  15  per  day.  They  have  in- 
creased their  radio  budget  from 
-50%  to  80%  of  the  entire  advertis- 
ing appropriation." 

Miss  Goodwin  told  of  the  demand 
ifrom  fashion  editors  for  photo- 
graphs and  descriptive  material  be- 
cause of  the  great  public  interest  in 
■what  radio  stars  wear.  In  sum- 
mary, she  said,  "Radio  serves  fash- 
ion through  its  networks;  through 
the  prestige  of  its  artists  and 
through  its  cooperative  service  to 
magazine  and  newspaper  fashion 
editors. 

Mr.  Mason  told  in  some  detail  the 
experience  of  Meier  &  Frank,  de- 
partment store  in  Portland,  Ore., 
conducting  a  "Radio  Week."  Thirty- 
one  NBC-advertised  products  were 
featured  in  display  windows  and 
the  stores  daily  radio  programs 
were  devoted  to  the  event;  two 
pages  of  newspaper  tie-in  copy  were 
used.  Approximate  increases  in 
sales  were  as  follows:  coffee  and 
tea,  400%;  foods,  300%;  soaps  and 
shampoos,  200%;  drugs  and  toilet- 
ries, 100%  each;  tooth  paste,  857c; 
floor  wax,  66  2/3%,;  cigarettes  and 
tobacco,  33  1/3%. 

Speaking  from  the  retailer's 
point  of  view,  Mr.  Black  urged 
stores  using  radio  to  tie  up  their 
programs  100%  with  all  other  store 
promotion,  to  work  closely  with  the 
sales  promotion  division  of  the  sta- 
tion; not  to  buy  coverage  too  far 
from  the  store;  to  coordinate  its 
progi-ams  with  the  programs  of  the 
brands  the  store  sells;  to  exploit 
fan  mail ;  to  put  the  store's  person- 
ality and  its  executives,  on  the  air; 
and  to  watch  television,  which  "will 
bring  the  most  powerful  sales 
weapon  we  have  ever  known." 


POSSIBILITY  of  replacing  the  al- 
most prohibitively  expensive  co- 
axial cable  with  a  simple  hollow 
metal  pipe  as  a  means  of  transmit- 
ting television  signals  fiom  city  to 
city  was  demonstrated  on  Feb.  2 
by  Dr.  George  C.  Southworth  of 
the  Bell  Telephone  Laboratories  at 
a  meeting  of  the  Institute  of  Ra- 
dio Engineers  in  New  York.  Hold- 
ing a  receiver  at  the  end  of  a  long, 
flexible  tube.  Dr.  Southworth 
showed  that  energy  was  flowing 
through  the  tube,  no  matter  how  it 
was  bent.  But  when  the  tube  was 
blocked  the  tone  from  the  receiver 
stopped,  showing  that  the  signal 
actually  was  being  guided  through 
the  tube  and  not  flowing  through 
the  free  space  outside. 

Difference  in  Waves 

Standing  in  front  of  a  black- 
board. Dr.  Southworth  demon- 
strated by  an  electric  probe  that 
energy  was  coming  through  the 
blackboard  at  four  different  points. 
By  moving  the  probe  he  was  able 
to  delineate  the  energy-areas  and 
by  holding  up  a  reflector  a  foot  or 
so  away  from  the  blackboard,  he 
was  able  to  set  up  standing  waves. 
Measurements  made  on  the  spot 
showed  that  the  wave  length  was 
about  20  centimeters,  correspond- 
ing to  a  frequency  of  1,500,000,000 
cycles  per  second. 

That  the  waves  coming  through 
the  four  different  areas  were  not 
all  alike  was  shown  by  two  dis- 
tinct methods.  By  the  first  of  these, 
it  was  shown  that  certain  of  the 
waves  would  pass  through  rela- 
tively small  pipes  whereas  others 
could  be  transmitted  only  through 
relatively  large  pipes.  By  the  other 
method,  the  probe  was  held  close 
to  the  blackboard  and  oriented  into 
various  positions  to  give  maximum 
signal.  A  plot  of  these  positions, 
drawn  with  chalk  on  the  black- 
board showed  patterns  of  distin- 
guishing characteristics.  From  one 
of  these,  for  example,  it  could 
be  deduced  that  if  the  wave  were 
visible  to  the  eye,  it  would  look 
like  a  series  of  smoke  rings  blown 
from  a  pipe. 

A   striking   demonstration  was 


that  in  which  Dr.  Southworth  held 
in  front  of  one  of  the  areas  a  brass 
grating  perhaps  an  inch  deep  made 
of  sheet  brass  strips  on  edge  and 
spaced  about  an  inch  apart.  In  one 
position,  this  grating  offered  no 
barrier  to  the  waves  but  if  given 
a  quarter  turn  it  would  almost 
completely  suppress  them. 

To  show  how  the  waves  could 
be  transmitted  over  appreciable 
distances.  Dr.  Southworth  had  a 
flexible  metal  pipe  some  25  feet 
long  leading  to  a  receiver  on  the 
opposite  side  of  the  platform. 
When  the  other  end  was  plugged 
into  the  transmitter  a  strong  tone 
was  given  off  by  the  receiver. 

To  make  the  point  that  the 
waves  demonstrated,  while  they 
originate  with  high  frequency  elec- 
tric currents  they  are  decidedly  dif- 
ferent from  radio  waves.  Dr.  South- 
worth  showed  that  radio  waves 
move  with  the  velocity  of  light 
through  free  space.  His  "guided" 
waves,  however,  are  constrained  by 
a  sui-face  where  the  dielectric  con- 
stant of  any  material  differs  from 
that  of  the  surrounding  air.  Such 
a  discontinuity  would  be  found  at 
the  surface  of  glass,  rubber  or 
other  insulating  material.  Dr. 
Southworth  plugged  a  solid  rod  of 
rubber  into  his  oscillator  and 
showed  that  the  waves  followed  it 
vigorously  down  to  the  end. 


FCC  Assignments 

UNDER  routine  assignments  for 
the  month  of  February  on  the  FCC, 
Commissioner  Case  has  jurisdiction 
over  routine  broadcast  applications 
and  emergency  broadcasting  au- 
thorizations. Commissioner  Brown 
is  handling  the  motions  docket  and 
other  legal  formalities;  Commis- 
sioner Craven,  certificates  of  public 
convenience  and  necessity  and  wire 
extensions;  Commissioner  Walker, 
aviation,  police,  marine,  geophysi- 
cal, experimental  and  emergency 
radio-telegraph;  Commissioner 
Sykes,  tariffs,  and  Commissioner 
Payne,  who  left  Washington  Feb.  1 
for  Florida  where  he  is  expected  to 
remain  a  month,  Alaskan  radio  af- 
fairs. 


Rep.  Fish,  Cut  off  Air, 
Repeats  Speech  in  Studio 

BROADCAST  of  Representative 
Hamilton  Fish  (R-N.Y.)  from  Car- 
negie Hall  on  Jan.  30  on  WMCA, 
New  York,  was  cut  off  the  air  at 
the  request  of  his  hosts  when  Com- 
munists in  the  audience  took  ex- 
ception to  his  remarks.  Speaking 
before  the  Non-Sectarian  Anti- 
Nazi  League,  his  topic  "Persecu- 
tion of  Roumanian  Jews,"  Rep. 
Fish  denounced  Communist  as  well 
as  Nazi  and  Fascist  dictators.  A 
demonstration  of  boos  and  hisses 
resulted,  and  the  League  requested 
WMCA  to  discontinue  the  broad- 
cast. 

Donald  Flamm,  president  of 
WMCA,  wired  Rep.  Fish  an  in- 
vitation, which  was  accepted,  to  re- 
peat his  speech  in  the  seclusion  of 
the  studio  on  Feb.  4.  Mrs.  Mark 
Harris,  of  the  executive  committee 
of  the  Non-Sectarian  Anti-Nazi 
League,  also  wired  the  Congress- 
man, apologizing  for  "the  conduct 
of  a  few  ill-mannered  people  in  the 
audience." 


Radio  Commission  Urged 
By  Interests  in  Mexico 

CREATION  of  a  Radio  Commis- 
sion for  Mexico,  to  regulate  broad- 
casting as  the  FCC  regulates  it 
here,  has  been  proposed  to  the 
Mexican  government,  and  one  of 
its  first  projects  may  be  a  require- 
ment that  all  broadcasting  sta- 
tions reserve  one  hour  each  day  for 
educational  purposes.  Radio  is  now 
regulated  in  Mexico  by  the  Minis- 
try of  Communications. 

Emilio  Azcarraga,  operator  of 
the  50,000-watt  XEW  in  Mexico 
City,  which  plans  to  use  250,000 
watts,  is  opposing  the  one-hour -per- 
day  proposal  on  the  ground  that 
radio  "belongs  to  relaxation,  not 
education."  He  asserted  that  the 
bill  is  the  work  of  "fanatic  politi- 
cians," and  declared  the  "people  re- 
sent being  educated  by  radio  be- 
cause they  consider  broadcasting  a 
medium  for  entertainment." 


Sugar  Firm  to  Expand 

CALIFORNIA  &  Hawaiian  Sugar 
Refining  Corp.,  Chicago  (C-H 
Sugar)  has  placed  its  account  with  * 
H.  W.  Kastor  &  Sons  Adv.  Co.,  { 
Chicago.  Its  program  of  recorded 
interviews  with  women  in  stores, 
played  back  over  WJJD,  Chicago,  a 
few  hours  later,  has  been  so  suc- 
cessful that  the  firm  plans  to  start 
similar  programs  on  five  other  sta- 
tions in  all  parts  of  the  country. 


AT&T  Spots  on  WMAS 

AMERICAN  Telephone  &  Tele- 
graph Co.,  New  York,  is  sponsor- 
ing a  test  campaign  on  its  long  dis- 
tance service,  on  WMAS,  Spring- 
field, Mass.  Eighteen  programs  a 
week  are  broadcast,  one  50-word 
announcement,  one  100-word  an- 
nouncement, and  one  five-minute 
drama  daily.  Agency  is  N.  W.  Ayer 
&  Son,  New  York. 


Test  by  Firex 

STANDARD  FIREX  Co.,  Los  An- 
geles, manufacturers  and  distribu- 
tors of  fire  extinguishers,  new  to 
radio,  and  placing  direct,  on  Jan. 
31  started  a  three-week  test  cam- 
paign on  KMPC,  Beverly  Hills, 
Cal.,  using  a  daily  quarter-hour 
noon  news  broadcast,  with  Baron 
von  Egidy  as  commentator. 
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*WKBN — about  two  months  ago — finished  its  Big 
1937  Expansion  Program.  A  complete  new  trans- 
mitting plant  and  350  ft.  vertical  radiator — repre- 
senting the  latest  advancements  in  radio  engineer- 
ing— are  now  in  operation. 

WKBN,  with  its  former  facilities,  DOMINATED  its 
Primary  Market  (shown  on  the  map  below)  with  the 
strength  of  its  signal.  THAT  SIGNAL  STRENGTH 
IS  NOW  THREE  TIMES  STRONGER  THAN 
BEFORE! 


★  WKBN,  with  its  old  facilities,  was  POPULAR  for 
the  clearness  of  its  programs  and  its  freedom  from 
fading  and  distortion.  THAT  STEADY  STRENGTH 
AND  CLEARNESS  IS  NOW  GREATER  THANj 
EVER  and  EXTENDS  OVER  A  GREATER  AREA.j 

To  get  the  ear  of  this  huge  market  representing! 
WKBN's  primary  coverage — the  great  Mahoningi 
Valley,  100  miles  wide,  incorporating  57  towns  andi 
900,000  potential  purchasers  of  your  product — | 
YOU  MUST  HAVE  WKBN!  ! 


THE  KEV  TO  THE 
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WKBN  BROADCASTING  CORPORATION  -YOUNGSTOWN,  OHI 

Member  Columbia  Broadcasting  System  and  Buckeye  Nelwor 


A  Detroit  Bank's  Pronounced  Success 


Hometown  Broadcasts 
Bring  Customers 
And  Good  Will 

{Continued  froyn  Page  30) 
printing  which  is  already  exhaust- 
ed. 

Successful  pioneering  is  liable  to 
make  one  bold  and  so  the  Indus- 
trial Morris  Plan  Bank  dared  to 
enter  the  much  disputed  field  of 
educational  radio  and  sponsored  a 
program  on  proper  pronunciation. 
Radio  critics  in  no  uncertain  terms 
deprecated  the  idea  of  trying  to 
educate  the  public  stating  that 
dials  would  be  switched  to  other 
stations.  Their  predictions  became 
more  alarming  when  they  learned 
we  were  taking  time  Sunday  after- 
noons, and  a  half-hour  at  that. 

We  at  the  bank  were  conscious 
of  the  new  national  emphasis  on 
speech.  Talking  pictures  and  radio 
plus  the  fortunate  death  of  the  old 
elecutionists  set  the  stage  for  a  new 
program.  We  believed  the  public 
was  ready  and  the  time  was  ripe. 

The  program,  which  was  a  nice 
blend  of  entertainment  and  educa- 
tion, started  to  click  immediately. 
Once  again  telephone  calls,  letters 
and  cards  galore  came  to  give  the 
stamp  of  approval  to  the  step  the 
Industrial  Morris  Plan  Bank  had 
taken  in  the  field  of  educational 
radio.  Especially  surprising  was 
the  wide  range  of  interest  evi- 
denced. Letters  were  received  from 
the  Gold  Coast  district  to  the  poor- 
er sections  of  the  city,  from  adults 
and  from  children,  from  staid  busi- 
ness men  and  seventh  graders.  The 
range  of  appeal  was  complete. 

Twisters  of  the  Tongue 

In  conjunction  with  the  Pro- 
nounce It  program  the  bank  issued 
a  little  four-page  paper  called 
Pronunciation  News.  This  paper 
was  sent  free  of  charge  to  all  re- 
questing it.  In  time  this  group  came 
to  be  known  as  the  Industrial  Mor- 
ris Plan  Bank's  "Pronunciation 
Family".  Pronunciation  News  con- 
tained a  word-a-day  list,  items  con- 
cerning speech,  a  list  of  "daflfyni- 
tions"  (a  high-brow  is  one  who  has 
been  educated  beyond  his  intelli- 
gence) the  origin  of  words  or 
phrases,  word  tests,  etc., — and  to  be 
sure,  the  bank's  ad  on  the  back  of 
each  copy.  In  fact,  the  interest 
grew  until  the  bank  decided  to  pio- 
neer another  educational  event — a 
public  contest  in  pronunciation — or 
to  use  the  word  coined,  Pronounce- 
a-down.  It  was  the  first  contest  of 
its  kind  to  be  held  in  the  country. 
Here  again  the  bank's  advertising 
department  ran  into  a  deluge  of 
"it  can't  be  done." 

Now,  it  doesn't  take  a  master 
mind  to  realize  that  in  the  lives  of 
most  people  speech  is  a  mighty  im- 
portant factor.  Compared  to  pro- 
nunciation, spelling  is  a  lost  art. 
Millions  talk  where  hundreds 
write.  Why  not  a  contest  which 
would  emphasize  the  importance  of 
pronunciation? 

All  this  preliminary  discussion 
occurred  a  year  ago.  Today  we 
have  completed  our  second  Pro- 
nounce-a-down  which  was  an  en- 


largement of  our  first  successful 
contest.  These  contests  are  open  to 
five  groups:  grade  school  children, 
high  school  and  college  students, 
those  70  years  of  age  and  over 
(an  80-year-old  woman  won  the 
open  class  last  year),  and  a  division 
known  as  the  open  class  with  any- 
one 21  years  or  older  and  a  resi- 
dent of  Michigan  eligible. 

To  show  the  popularity  of  this 
contest  I  have  only  to  state  that 
in  the  open  class  over  40  diff'erent 
trades  and  occupations  were  repre- 
sented. There  were  housewives,  em- 
balmer's  assistant,  a  policeman, 
nurse,  photographer,  retired  busi- 
ness man,  cosmetists,  stenograph- 
ers, welfare  workers,  dentist,  radio 
announcer — and  a  host  of  other 
representatives. 

The  bank  offered  prizes  totaling 
$1,000  and  ranging  from  $100  to 
$25  to  winners  in  each  division. 
The  contest  was  held  in  conjunc- 
tion with  the  Annual  Detroit-Mich- 
igan Exposition  running  in  Con- 
vention Hall.  Eliminations  reduced 
the  contestants  to  groups  of  15.  Be- 
fore an  audience  of  5,000  the  con- 
testants passed  before  a  micro- 
phone, looked  at  the  word  held  be- 
fore them  and  gave  the  pronun- 
ciation. Prof.  G.  E.  Densmore  of 
the  University  of  Michigan,  critic- 
judge  of  the  contest,  ruled  as  to 
whether  or  not  the  pronunciation 
was  correct.  Webster's  Intercolle- 
giate Dictionary,  5th  Edition,  was 
used  as  the  authority.  The  audience 
was  supplied  with  word  lists  so 
they  might  follow  the  contest  more 
closely.  The  word  programs  were 
distributed  after  the  contestants 
were  on  the  stage. 

Since  the  first  Pronounce-a-down 
many  others  interested  in  the  event 
have  written  to  the  bank  request- 
ing further  details.  Some  have  ask- 
ed that  E.  A.  McFaul,  our  commen- 
tator, who  is  conductor  of  the  Pro- 
nounce-a-down come  to  their  city 
and  aid  in  the  organization  of  a 
similar  contest.  He  has  also  been 
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asked  to  make  program  records  for 
other  commercial  accounts.  Mutual 
network  is  considering  the  show  for 
national  consumption. 

In  the  Pronounce-a-down  the  In- 
dustrial Morris  Plan  Bank  pio- 
neered an  educational  contest 
unique  in  form,  acceptable  to  the 
public  and  acclaimed  by  educators 
everywhere  as  an  ideal  combination 
©f  education  and  entertainment. 

The  fact  that  an  audience  of 
25,000  people  (five  nights  and  an 
attendance  of  5,000  each  night) 
witnessed  the  contest  makes  the 
direct  publicity  value  self-evident. 
This  type  of  publicity  is  especially 
valuable  because  industrial  bank- 
ing differs  from  commercial  bank- 
ing in  that  it  caters  to  the  masses. 
An  industrial  bank,  by  its  very 
name,  is  a  bank  for  all  the  people. 

Easy  Commercials 

Up  to  this  point,  we  have  not 
mentioned  the  word  "commercial" 
as  a  specific  factor  in  these  broad- 
casts. It  is  our  belief  that  the 
strictly  commercial  part  of  any  ra- 
dio program  should  be  geared  di- 
rectly to  the  subject  at  hand.  We 
spend  a  great  deal  of  time  and 
thought  in  getting  the  commercial 
to  "flow"  from  the  broadcast  as  a 
continuation  of  the  general  theme. 
There  are  those  who  pay  little  at- 
tention to  their  commercial  mes- 
sage even  going  so  far  as  to  write 
one  commercial  and  allow  it  to  re- 
main through  13  weeks  of  broad- 
casting. The  president  of  the  In- 
dustrial Morris  Plan  Bank  sits  in 
on  each  reading  of  the  commercial 
and  makes  valuable  suggestions 
concerning  the  bank's  policies  and 
the  psychological  tone  of  the  com- 
mercial itself. 

Since  the  series  Little  Known 
Facts  and  Pronounce  It  have  been 
launched,  Mr.  McFaul  has  been 
speaking  every  week  before  various 
service  clubs  among  which  are  the 
Adcraft,  Kiwanis,  Lions,  Optimists, 
Credit  men,  as  well  as  school  and 
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church  groups.  All  of  which  fits  in- 
to our  thought  that  a  radio  pro- 
gram should  go  beyond  the  actual 
broadcast  and  lend  itself  to  some 
phase  of  audience  contact.  In  other 
words — no  ramifications — no  pro- 
gram (see  chart). 

As  a  further  follow-up,  when- 
ever a  broadcast  was  given  we 
called  those  who  had  a  direct  in- 
terest, invited  them  to  tune  in  and 
later  sent  them  a  copy  of  the  broad- 
cast. 

So  runs  the  story  of  our  pioneer- 
ing efforts  in  the  field  of  education- 
al radio.  Will  they  work  in  your 
case?  That  isn't  for  us  to  say.  We 
only  know  the  ideas  presented  in 
this  article  have  worked  out  ad- 
mirably for  us  in  the  face  of  expert 
opinion  to  the  contrary.  We  are 
used  to  pioneering.  Our  bank  was 
the  first  to  pioneer  industrial  bank 
loans  and  the  first  bank  in  the 
country  to  accept  automobiles  as 
bank  collateral. 

Our  advertising  department  now 
includes  a  full-time  radio  program 
director  who  is  responsible  for  the 
gathering  and  presentation  of  all 
material  used  in  our  broadcasts. 
Education  in  radio  has  been  de- 
clared a  dangerous  move  for  com- 
mercial accounts.  We  do  not  agree 
with  these  warnings — providing  the 
materials  are  presented  in  the  right 
manner  and  are  written  entertain- 
ingly and  from  the  human  interest 
standpoint.  Composition  of  mater- 
ial is  one  thing  and  presentation 
is  another.  Both  must  be  of  high 
quality.  We  believe  this  is  the  rea- 
son so  many  of  the  radio  activities 
of  the  Detroit  Industrial  Morris 
Plan  Bank  have  been  so  widely 
copied  in  all  parts  of  the  country. 


Shifts  by  Camel 

R.  J.  REYNOLDS  Tobacco  Co., 
Winston-Salem,  N.  C.  (Camel  cig- 
arettes), on  March  28  will  start 
sponsorship  of  Eddie  Cantor,  to 
be  heard  Mondays  at  7:30-8  p.  m. 
on  CBS.  On  March  22  the  current 
Camel  program  of  Jack  Oakie  on 
CBS  will  be  dropped.  Benny  Good- 
man will  continue  for  Camel  on 
Tuesdays  at  9:30-10  p.  m.,  moving 
back  a  half -hour  into  the  spot  now- 
occupied  by  Jack  Oakie.  The  Mon- 
day 7:30-8  period  on  CBS  is  now 
unsponsored  for  the  first  half,  and 
Boake  Carter  for  Philco  is  heard 
at  7:45-8.  Carter  on  Feb.  28  starts 
for  General  Foods  Mondays 
through  Fridays  at  6:30-6:45.  Tex- 
axo.  Cantor's  present  sponsor,  will 
put  a  new  show  in  its  Wednesday 
night  period.  In  that  connection, 
Louis  Witten,  vice-president  i  n 
charge  of  radio  of  the  agency, 
Buchanan  &  Co.,  left  early  in  Feb- 
ruary for  the  West  Coast  where  he 
will  remain  until  March  1.  The 
Camel  agency  is  Wm.  Esty  &  Co., 
New  York. 


Cinco  Returns 

W  E  B  S  T  E  R-EISENLOHR,  Inc. 
New  York  (Cinco  cigars)  on  Feb. 
7  resumed  spot  broadcasting  with 
daily  time  signal  announcements 
on  WJSV,  Washington,  and 
WCAU,  Philadelphia.  Agency  is 
N.  W.  Ayer  &  Son,  Philadelphia. 


LIGGETT  &  MYERS  Tobacco  Co- 
New  York  (Chesterfield  cigarettes),  is 
discussing  an  NBC  show  to  start  in 
April.  Agency  is  Newell-Emmett,  New 
York. 


To  the  above  named  Invitee 

^0U  wet  Ijprpbg  ^UtntnOtt^b.  «>  appear  in  this  action  at  the  Make  Believe  Ballroom's 
Third  Anniversary  Parly,  at  the  Studios  of  Radio  Station  WNEW,  501  Madison  Avenue  , 

in  the  borough  of  Manhattan  ,  in  the  City  of  New  York,  on  Friday  Evening,  on  the 

4th        day  of  February  ,  1938,  at  4:30  PM. 

In  case  of  your  failure  to  appear  .  .  .  HEAVEN  HELP  YOU! 

Dated,  New  York  Qty,  the  day  of  ,  1938. 

RADIO  STATION  WNEW 
Attorney  for  Martin  Block, 
Invitee's  Address  ^^"'^  MArees, 

501  Madison  Avenue 

Borough  of  Manhattan    ,  New  York  City. 


A  Summons  to  Listeners  From  WNEW,  New  York 


i'uprpmp  dourt  of  X\\i  ilak^  l^ltm  lallroom. 

Borough  of  MANHATTAN  NINTH  DUtrict 
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SKYWARD 

PORTLAND 

KOIN 


erects  new  antenna  .  .  ,  while  the  sales 
volumes  of  its  advertisers  go  sky- 
ward, too!  KOII\  is  .  .  . 

.  .  .  the  only  Columbia  Broadcasting 
System  outlet  for  Oregon  and  south- 
ern Washington. 

.  .  .  one  of  the  few  stations  in  the  United 
States  that  so  completely  caters  to 
listeners  as  to  refuse  all  spot  medi- 
cal advertising. 

.  .  .  the  station  that  builds  prestige  and 
friends  thru  consistent  public  rela- 
tions activities.  For  example,  KOIN's 
Art  Kirkham,  one  of  the  foremost 
air  personalities  of  the  West,  has  in 
3  seasons  personally  addressed 
34,000  people  in  180  meetings. 

.  .  .  the  station  that  has  the  largest  musi- 
cal, vocal  and  production  staff  in  the 
Pacific  Northwest. 

.  .  .  first  in  showmanship. 

.  .  .  first  in  volume  of  local  business. 

.  .  .  first  advertising  "^buy^^  in  the  Ore- 
gon market. 


TREND 


IDECO 

Tower  st'lecttHl  after  earcful  con- 
sideration of  all  similar  erectioiiK 
.  .  ,  latest  antenna  development 
.  .  ,  vertical  half-wave  radiation 
by  means  of  SIO  foot  uniform 
cross-section  steel  tower  .  .  .  con- 
struction contract  calls  for  com- 
pletion by  March   J  si.  19.18. 


KOIN  transmitter  embodies  latest 
enfrineerinf;  principle  known  as 
"(^iass  B"  modulation  assuring 
hifih  fidelity,  high-level,  100% 
modulation   without  distortion. 


i    FREE  and 

PETERS  1 

Exclusive  P 

Representatives 
For  Both  Stations 


.  .  .  Portland  outlet  for  the  Mutual  Broadcasting  System. 

.  .  .  operated  on  the  same  policies  and  with  the  same  high  standard  of 

efl&ciency  as  KOEV. 
.  .  .  Antenna  is  Blaw-Knox  %  wave  vertical  radiator.  Transmitter  same  type 

as  described  above  for  KOIN. 
...  In  addition  to  MBS  attractions  and  excellent  local  productions,  added 

audience  is  gained  from  such  famous  transcribed  programs  as  "Orphan 

Annie"  and  "Jack  Armstrong". 

Dollar  for  dollar,  KALE  is  unexcelled  as  a  medium  to  reach  the  Portland 
Metropolitan  and  suburban  territory. 


ffiiffiitifflWiii 


From  Hollywood,  the  motion  picture  capital  of  thei 
world,  comes  radio's  newest  COPYRIGHTED  feature 
on  electrical  transcriptions — the  thrilling,  true-life 
experiences  of  those  men  behind  the  scenes . . .  those 
daring,  unsung  heroes  whose  breath-taking  adven- 
tures on  the  screen  have  thrilled  millions,  whose 
daily  jobs  bring  them  face  to  face  with  death . . .  The 
Suicide  Squad . . .  the  Movie  Stunt  Men . . .  The  Dare- 
devils of  Hollywood. 

Twenty-six  quarter-hour  shows — each  with  thrill- 
ing, dramatic,  human  interest  appeal  for  everyone. 
Three  spots  for  commercial  announcements  on  each 
program.  Effective  promotional  helps  and  merchan- 
dising suggestions  available. 


end  fOB  BUDiTion  beiobds  now  J 

GENTLEMEN:  Send  me  2  audition  programs  of  "Daredevils  of  Holl3rwood"  for  which 
I  will  deposit  $3.00.  It  is  understood  deposit  peiid  will  be  xefiinded 
upon  return  of  records  prepaid  within, 30  days. 


FIRM  NAME- 
ADDRESS  

CITY  


-ATTENTION  OF_ 


-STATE- 


Daily  Use  of  Sets 
Growing  Steadily 

Craven  Says  Public  Will  Not 

Tolerate  Bad  Programming 

DAILY  use  of  radio  sets  is  steadi- 
ly increasing,  so  that  the  average 
for  all  sets  in  use  is  in  excess  of 
four  hours  each  day,  FCC  Commis- 
sioner T.  A.  M.  Craven  told  a  na- 
tionvi^ide  CBS  radio  audience 
Feb.  5. 

In  discussing  his  recent  report 
on  social  and  economic  factors  of 
broadcasting  [Broadcasting,  Feb. 
1]  Comdr.  Craven  reiterated  his 
views  about  supremacy  of  Ameri- 
can broadcasting,  but  also  delved 
into  program  content,  which  he  did 
not  cover  in  his  report.  It  was  his 
first  microphone  appearance,  al- 
though he  has  spent  a  quarter  cen- 
tury in  radio  and  wireless  com- 
munications. 

Not  an  Apology 

Asserting  that  the  endorsement 
of  the  present  system  by  the  Engi- 
neering Department  was  not  "in 
the  nature  of  an  apologetic  justifi- 
cation". Commissioner  Craven  said : 

"I  am  certain  that  most  people 
will  agree  that  a  critical  audience 
is  the  best  assurance  of  continuous- 
ly improving  radio  programs. 
Broadcasters  and  sponsors  will  not, 
and  under  a  competitive  system 
they  cannot,  long  tolerate  a  type 
of  program  that  does  not  win  pub- 
lic acceptance.  And  for  my  part,  I 
would  prefer  to  entrust  this  pro- 
gressive improvement  to  the  collec- 
tive judgment  of  the  great  mass  of 
radio  listeners  rather  than  under- 
take to  authorize  any  governmen- 
tal agency  to  lay  down  fixed  and 
rigid  requirements  of  program  con- 
tent." 

Pointing  out  that  progressive 
broadcasters  already  have  recog- 
nized the  advantages  of  limiting 
advertising  content  as  to  time  and 
writing  sales  messages  in  a  manner 
which  brings  results  to  the  ad- 
vertiser without  irking  the  lis- 
tener. Craven  said  all  broadcasters 
would  do  well  to  emulate  such 
standards.  He  added  he  believed  it 
the  function  of  broadcasters,  with 
the  help  and  advice  of  government 
to  pioneer  the  new  and  unde- 
veloped potentialities  of  the  use  of 
radio  "as  an  instrument  of  public 
benefit  even  as  they  have  blazed 
the  trail  in  its  scientific  and  physi- 
cal development". 

Commentinsr  on  criticism  of  net- 
works, he  said  that  while  "there  is 
need  for  improvement",  he  felt 
that  networks  perform  a  sound  and 
essential  method  of  program  dis- 
tribution in  our  broadcast  struc- 
ture. Charges  of  "monopoly", 
"favoritism"  and  "abuse",  made 
against  radio,  result  largely  from 
misinformation,  he  said,  adding 
that  the  report  was  not  designed  to 
answer  any  of  these  charges,  but 
was  intended  to  organize,  in  an  ob- 
jective manner,  available  data  as  a 
guide  to  formulating  conclusions. 

Admitting  that  much  of  the  in- 
formation is  inadequate,  he  con- 
cluded that  it  was  learned  that 
there  is  "no  dogmatic  formula  upon 
which  to  build  intelligent  progress." 


GLEN  BUCK,  head  of  the  Chicago 
advertising  agency  bearing  his  name, 
died  in  Chicago  on  Feb.  2  at  the  age 
of  61. 


CLIFFORD  B.  REEVES,  service  di- 
rector of  Doremus  &  Co.,  New  York 
agency,  since  1933,  has  been  elected  a 
vice-president  and  director. 


BflOlO  PBOGBBBIS  DIUI5I0B  luniTER  biddiik  co. 

5BB  [HnmBER  OP  [OmmEREE  BIDC,  105  flnCElES,  cniiFORnig^i 
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PIONEER  OF  THE  AIR 


FOUNDED  IN  1919,  the  Radio  Corporation  of 
America  has  completed  18  years  of  pioneering 
effort  to  develop  and  improve  the  uses  of  radio. 

Starting  "from  scratch,"  RCA  has  created  a 
world-wide  communications  system  with  direct 
circuits  between  the  United  States  and  42  foreign 
countries,  and  with  ships  at  sea.  It  has  created  a 
nation-wide  broadcasting  system  of  endless  cultural 
possibilities,  now  rapidly  expanding  its  services  by 
short-wave  to  all  the  world.  It  has  created  essential 
instruments  for  the  radio  transmission  and  reception 
of  sound,  of  code  messages,  and  of  facsimile  repro- 
ductions, and  for  the  recording  and  reproduction 
of  "Sound  on  records  and  on  motion  picture  film. 


It  has  created  countless  radio  devices  indispensable 
to  modern  science,  industry,  medicine,  telephony, 
and  public  safety.  It  has  created  the  basis  for  a  sys- 
tem of  electronic  television,  forecasting  the  day  when 
radio  sight,  added  to  sound,  will  perform  a  useful 
public  service. 

Today  the  Radio  Corporation  of  America  is  owned 
by  nearly  a  quarter  of  a  million  stockholders  in  48 
states.  No  one  person  owns  as  much  as  ¥2  of  \%  of  its 
stock.  Achievements  of  the  past  18  years  are  a  tribute 
to  the  American  tradition  of  service  in  the  public 
interest  through  private  initiative  and  ownership. 

KCA  presents  the  Magic  Key"  every  Sunday, 
2to3  P.M.,  E.  S.  T. ,  on  NBC  Blue  Network. 


RADIO  CORPORATION  OF  AMERICA 

RADIO  CITY    .    NEW  YORK,  U.  S.  A. 
NATIONAL  BROADCASTING  COMPANY  •  RCA  MANUFACTURING  COMPANY,  INC. 

RCA  COMMUNICATIONS,  INC.      •      RCA  INSTITUTES,  INC.      •      RADIOMARINE  CORP.  OF  AMERICA 
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Radio  Composition 

ONE  of  the  first  commissions  to 
compose  music  especially  for  radio 
has  been  given  Carlos  Chavez,  dis- 
tinguished Mexican  composer,  by 
Samuel  R.  Rosenblum,  president  of 
WFIL,  Philadelphia,  and  vice-pres- 
ident of  the  Philadelphia  Orches- 
tra Association.  Mr.  Chavez  will 
write  a  harp  concerto  for  micro- 
phone pickup  and  scored  for  a 
small  orchestra  within  the  means 
of  the  average  station.  The  work 
will  be  done  during  1938  and  is 
expected  to  have  its  premiere  next 
season  on  one  of  the  networks. 


WHEN  STUDENTS  TAKE  THE  AIR 


KTSA  Run  for  a  Day  by 
— Have  a  Good  Time  Al 


High  School  Pupils,  Who 
ong  With  the  Audience — 


Pattern  Spots 

PICTORIAL  REVIEW  Pattern 
Co.,  New  York,  in  connection  with 
a  series  of  monthly  contests,  is 
preparing  commercials  for  stores 
throughout  the  country  to  use  on 
their  local  radio  programs.  Agency 
in  charge  is  Franklin  Bruck  Adv. 
Corp.,  New  York. 


Can  high  school  students 
run  a  radio  station?  San  An- 
tonio says  yes,  for  every  year 
a  high  school  runs  KTSA  for 
a  day.  This  year  it  was 
Thomas  Jefferson  High  School, 
with  pupils  in  charge  of  Xim- 
ena  J.  Wolf,  a  student  of  the 
summer  university  classes  con- 
ducted in  Texas  by  B.  H.  Dar- 
row,  educational  director  of 
WBEN,  Buffalo,  and  founder 
of  the  Ohio  School  of  the  Air. 
One  of  Miss  Wolf's  75  radio 
pupils  describes  students  day 
at  KTSA. 
By  MENDEZ  MARKS,  Jr. 

Thomas  Jefferson  High  School 
San  Antonio 

QUIET!  A  hushed  whisper,  a  hur- 
ried glance.  Thomas  Jefferson  High 
School  is  on  the  air! 

A  student  announcer  makes  pub- 


lic the  fact.  Student  performers 
stand  nervously  near  the  mike  at- 
tempting to  look  nonchalant.  Stu- 
dent salesmen,  student  continuity 
writers,  student  managers  and  sec- 
retaries and  office  boys  had  worked 
two  days  in  advance  that  Thomas 
Jefferson  might  go  over  the  ether. 

For  the  past  two  years  San  An- 
tonio, Texas,  has  had  what  is 
officially  known  as  "High  School 
Take-Over  Day."  On  this  occasion 
high  school  students  of  the  city  are 
permitted  to  operate  KTSA  in  its 
entirety.  School  work  is  tempo- 
rarily interrupted  and  education 
through  experience  is  the  experi- 
ment of  the  day,  that  the  field  of 
radio  may  be  investigated. 

Two  days  before,  high  school 
salesmen  had  gone  to  the  station 
ambitious  and  excited.  They  had 
obtained  official  blanks  for  selling 


Timbuctoo  Hasn't  Vet  Reported 
on  reception  from  KFYR'  s  new 
704  foot  Vertical  Radiator. 


But  why  worry  about  that 


New  found  friends  reporting  excellent  reception, 
both  day  and  night,  proves  greatly  increased  coverage. 

Watch  for  new  field  intensity  survey 


KFYR 


Bismarck,  N.  Dakota 

GENE  FURGASON  &  CO.,  National  Representatives 


STUDENTS— Of  San  Antonio  high 
schools  run  the  station  for  a  day 
every  year.  This  time  the  station 
was  directed  by  Thomas  Jefferson 
High  School. 


"commercials"  and  had  gone  out 
over  the  city  in  search  of  adver- 
tisers for  the  one-day  venture.  They 
had  no  memorized  sales  talk,  no 
practised  campaign.  They  returned 
for  lunch  weary,  smiling,  with 
enough  50-word  and  30-word  spots 
to  insure  a  successful  broadcast 
schedule. 

The  following  day  came  the  con- 
tinuity writers  chosen  from  the 
journalism  department,  who  wrote 
copy  for  the  commercials  sold  the 
day  before.  Thirty-word  gems,  .50- 
word  masterpieces,  such  phrases  as 
"It  will  pay  you  to  pay  them" 
things  only  a  high  school  scholar 
could  think  of,  turned  the  regular 
continuity  writers  from  amusement 
to  amazement. 

Try-outs  for  announcers  were 
held  the  evening  1  efore  "the  big 
day."  Would-be  Jimmy  Wallingtons 
were  given  something  to  read,  then 
graded  and  chosen.  Continuity  was 
written  and  waiting  to  be  read.  An- 
nouncers were  picked.  And  "Take- 
Over  Day"  for  KTSA  and  Thomas 
Jefferson  High  School  drew  closer. 

Came  the  day,  came  the  hour, 
came  the  minute,  came  the  per- 
formers to  sing,  to  dance,  to  act  as 
Jefferson's  contribution  to  etherized 
entertainment.  News  flashes  were 
flashed  by  flashy  youngsters.  School 
girls  gave  "Hints  to  Women." 
Faces  shown  with  the  exicted  con- 
tentment of  proud,  dancing  eyes. 
Hearts  beat  very  fast  but  very 
silently  .  .  .  for  Thomas  Jefferson 
High  School  was  on  the  air! 


Symphony  Group  Plans 
Radio  Appreciation  Body 

TO  MEET  increased  appreciation 
of  classical  music  by  radio  listen- 
ers, members  of  the  Philharmonic 
Symphony  Society  met  in  New 
York  early  this  month  and  formed 
the  Philharmonic  Symphony 
League.  Membership  in  the  league 
is  open  to  any  one  interested  in  the 
development  of  good  music  and  the 
league's  immediate  goal  is  10,000 
members. 

An  annual  fee  of  $10  will  include 
one  or  more  private  concerts  each 
season,  lectures  on  the  orchestra 
and  its  repertoire,  private  record- 
ings not  to  be  sold  publicly,  tickets 
for  one  of  the  Sunday  afternoon 
subscription  concerts,  six  monthly 
bulletins  containing  advance  pro- 
gram listings  and  news  of  music. 

Deems  Taylor,  musical  consul- 
tant of  CBS,  spoke  to  the  league 
and  emphasized  the  importance  of 
radio  in  music,  pointed  to  the 
growth  of  musical  appreciation  in 
America  resulting  from  radio  and 
praised  the  merits  of  the  Philhar- 
monic Society. 
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For  the  want  of  a  nail  the  shoe  teas  lost.  For  the  want  of  a  rider  the  battle  was  lost. 

For  the  ivant  of  a  shoe  the  horse  was  lost.  For  the  want  of  a  battle  the  kingdom  teas  lost. 

For  the  want  of  a  Iiorse  the  rider  tvas  lost.         And  all  for  the  want  o  f  a  horseshoe  nail, 

.  .  -Poor  Kichard't  -Almanac 


T, 


RANSCRIPTIONS  may  well  be  the  point  at  which  your  radio  campaign  is  won,  or  lost! 
Your  transcriptions  definitely  affect  the  value  of  every  dollar  you  spend  on  time,  talent  and 
advertising  brains.  No  matter  how  you  plan  your  radio  campaign,  recording  costs  represent 
only  a  small  percentage  of  your  total  expenditure.  That  is  why  WORLD  says,  "It's  false  econ- 
omy to  buy  anything  less  than  the  best!" 

Tops  in  transcriptions  is  the  Vertical-Cut  Wide  Range  recording  produced  only  by 
WORLD,  at  Transcription  Headquarters.  Back  of  this  amazing  method  *  stand  years  of  re- 
search by  the  scientists  of  Bell  Laboratories,  the  engineering  genius  of  Western  Electric  Com- 
pany, and  the  unequalled  experience  of  World  Broadcasting  System  in  the  highly  specialized 
art  of  radio  recording. 

120  advertisers  in  1937  bought  more  than  30,000  hours  on  485  stations  to  broad- 
cast their  WORLD  recorded  programs.  This  time  was  valued  at  more  than  $10,000,000.  As  of 


want  of  a  horseshoe 


February  1,  1938,  over  450  stations  (437  in  U.  S.  and  Canada)  had  installed  special  equip- 
ment to  broadcast  WORLD'S  Vertical-Cut  programs. 

Insist  on  WORLD  Vertical-Cut  for  your  program,  and  you  can  be  sure  that  you  have 
done  everything  possible  to  protect  your  radio  investment.  WORLD'S  Vertical-Cut  Wide 
Range  quality  is  your  radio-advertising  insurance! 

•  •  • 

*  "Hearing  is  believing!"  An  audition  at  any  WORLD  ofi&ce,  or  any  WORLD-afl&liated  sta- 
tion, will  prove  to  you  that  there's  nothing  else  on  the  air  to  compare  with  the  beauty  and 
realism  of  Vertical-Cut  recording  and  reproduction. 


ATLANTA    •    CHICAGO    •    NEW  YORK    •    HOLLYWOOD    •    SAN  FRANCISCO    •  WASHINGTON 


WORLD 


BROAD€ASTIXG 


SYSTEM 


Oxchestxa ot  aS        ^gxaved uP  .eco.duvg  ^^^^^^ 

„,,n«s  COB? 


BOYHOOD  PALS— When  Robert 
H.  Jackson  (right),  of  Jamestown, 
N.  Y.,  incoming  Solicitor  General 
of  the  U.  S.,  visited  Syracuse  Jan. 
28  to  address  the  New  York  State 
Press  Association,  it  was  only  logi- 
cal that  he  should  be  greeted  by 
Col.  Harry  S.  Wilder,  boyhood 
friend  and  owner  of  WSYR,  and  of 
WJTN,  Jamestown.  He  was  ten- 
dered a  reception  before  the  press 
banquet  by  Col.  Wilder,  and  his 
talk  was  carried  over  WSYR.  A 
strong  booster  of  radio,  the  new 
Solicitor  General  speaks  over 
WJTN  several  times  a  year.  The 
"General"  and  the  "Colonel"  are 
about  the  same  age  and  have  chil- 
dren of  the  same  age. 


General  Mills  Shifts 

GENERAL  MILLS  Inc.,  Minneap- 
olis, on  March  7  will  substitute 
Valiant  Lady,  successfully  tested 
on  WGN,  Chicago,  for  two  months, 
for  Hollywood  in  Person,  quarter- 
hour  program  on  the  General  Mills' 
CBS  show  five  mornings  weekly. 
Valiant  Lady,  written  by  Sandra 
Michael,  wife  of  J.  E.  Giebich,  ra- 
dio director  of  the  Cramer-Krasselt 
Co.,  Milwaukee,  and  starring  Joan 
Blaine  and  Francis  X.  Bushman, 
will  originate  in  Chicago.  Knox- 
Reeves  Adv.  Inc.,  Minneapolis, 
handles  the  account. 


Silver  Fox  Broadcast 

AUCTION  of  30,000  fox  pelts  at 
the  Fromm  Ranch  in  Hamburg, 
Wise,  was  to  be  broadcast  from 
Feb.  14  through  Feb.  18  on  a  seven- 
station  Wisconsin-Minnesota  net- 
work. Buyers  from  fur  houses  all 
over  the  world  attend  the  annual 
Fromm  silver  fox  auction  and  after 
three  years  on  the  air  it  has  come 

'to  be  an  important  special  events 
broadcast.   Stations  are:  WSAU, 

jWausau;  WHBY,  Green  Bay; 
KFIZ,  Fon  du  Lac;  WEAU,  Eau 
Claire;  WJMS,  Ironwood;  WIBA, 
Madison,  and  KSTP,  St.  Paul. 


New  Labor  Discs 

A  MONTHLY  series  of  quarter- 
■hour   transcriptions   titled  Labor 
\Parade  has  been  started  by  the 
,A.merican  Federation  of  Labor,  for 
Idistribution  to  local  unions  which 
iplace  them  on  stations  in  their  ter- 
tritory,  both  sponsored  and  on  do- 
Inated  time.  Chester  Wright,  com- 
"mentator,  discusses  labor  problems. 
I  The  frequency  of  the  series  may  be 
!  mereased  to  a  weekly  basis.  Radio- 
1  scriptions  Inc.,  Washington,  is  do- 
mg  the  recording. 


Urges  Boycott  of  Recordings 

By  LEON  LLOYD 
Chief  Operator,  KGHI,  Little  Rock,  Ark. 


First  of  all,  let  me  say  that  the 
opinions  expressed  in  this  state- 
ment are  in  no  way  those  of  any 
station  with  which  I  may  have 
been  or  may  be  employed,  but  are 
purely  my  personal  opinions  de- 
rived from  my  experience  through 
working  at  many  stations,  network 
and  strictlv  local. 

Tbe  situation  on  which  I  would 
like  to  express  my  opinion  is  that 
of  RCA-Victor's  intention  of  pre- 
venting playing  of  their  phono- 
graph records  by  radio  stations. 
And  in  that  connection  we  would 
like  to  call  attention  to  the  fact 


that  RCA  by  so  doing  will  harm  its 
own  record  sales.  The  situation  is 
not  very  different  from  the  one 
that  came  up  when  Warner  Bros, 
tried  to  prevent  playing  of  their 
music,  without  additional  co^vright 
fees.  Broadcasters  won  then  and 
they  can  now. 

If  radio  stations  will  carefully 
exclude  all  RCA  Victor  and  Blue- 
bird records  from  their  programs, 
and  adhere  to  this  ruling  strictly 
the  records  will  find  themselves  in 
the  same  place  as  Warner  Bros, 
music,  unknown  and  unwanted  by 
people  who  enjoy  music,  listen  to 


Two  Sides  to  Every  Award 


Awards  aren't  always  what  they  seem  to  be,  and  the  printed  de- 
scriptions of  presentation  ceremonies  often  offer  ayi  interesting  con- 
trast to  the  events  as  they  actually  happened.  Ray  Sweeney  of 
KMOX,  St.  Louis,  thus  dramatizes  the  sad,  sad  story  of  an  award: 


STAR  RADIO  PROGRAMS  Inc., 
Aew  York,  has  signed  All-Canada  Ra- 
dio Facilities  Ltd.,  as  exclusive  repre- 
Isentative  in  Canada. 


As  Reported 

Jacko  (You  Tell  'Em)  Goober, 
network  comedian  and  master  of 
ceremonies  on  Goober's  Gayeties, 
last  night  received  a  gold  plaque 
from  Talk-Box,  radio  trade  journal, 
for  outstanding  service  to  radio,  at 
a  banquet  held  at  Hotel  Mayfair's 
Gold  Room. 

Present  were  many  national  ce- 
lebrities and  luminaries  in  the  ra- 
dio field.  Mr.  Goober,  introduced  by 
Mayor  Wiffletree,  toastmaster, 
seemed  overcome  by  the  tremen- 
dous reception  accorded  him.  After 
expressing  his  profound  apprecia- 
tion to  the  publishers  of  Talk-Box 
and  his  assembled  admirers,  Goober 
answered  a  salvo  of  applause  by 
singing  "Peachy — Oh  You  Fuzzy 
Kid,"  one  of  his  latest  rhythm  num- 
bers featured  on  Goober's  Gayeties. 
A  gala  spirit  of  good  fun  followed 
in  which  Goober  exchanged  gay  re- 
partee with  his  co-workers  and  net- 
work officials. 

Then,  seemingly  out  of  nowhere, 
popped  Sally,  wife  of  the  cele- 
brated comedian,  to  utter  her  clever 
greeting  known  to  audiences  from 
coast  to  coast.  Now  pandemonium 
in  truth  reigned.  The  famous 
couple,  locked  arm-in-arm,  deliv- 
ered one  of  their  funniest  routines 
to  the  immense  delight  of  the 
throng. 

Mr.  Goober  then  left  the  speak- 
er's table  to  join  friends  in  the  au- 
dience and  Happy-Go-Lucky  Han- 
son, musical  director  of  Goober's 
program,  led  a  50-piece  orchestra 
in  many  of  the  popular  melodies  of 
the  day.  By  request,  "Peachy — Oh 
You  Fuzzy  Kid"  was  repeated.  In 
this  melody  Clarence  Schmaltz, 
clarinet  virtuoso,  illustrated  his 
marvelous  ability  by  taking  several 
neatly  arranged  "breaks." 

Mr.  Goober's  old  friends  in  the 
audience  reluctantly  released  him 
and  he  led  the  crowd  in  a  commu- 
nity sing  of  old-time  songs. 

Suzanne  Suzanne,  lovely  radio 
vocalist,  was  present. 

Harry  Jones  and  Tom  Smith, 
writers  for  Mr.  Goober's  program, 
were  on  hand  enjoying  the  pro- 
ceedings and  renewing  many  old 
acquaintances. 


As  Happened 

PROVING  that  free  eats  and 
drinks  can  draw  a  crowd  any  time, 
a  goodly  number  of  suckers  turned 
out  for  the  publicity  stint  of  "Talk- 
Box"  radio  rag,  allegedly  saluting 
Jacko  Goober,  collector  of  early 
American  humor.  Affair  tossed  at 
Mayfair  Gold  Room. 

Several  announcers  for  local  100 
watters  and  1,003  has-beens  were 
on  deck.  Goober,  overcome  by  the 
Scotch  atmosphere  surrounding 
mike  after  mayor's  intro,  managed 
to  sit  on  the  table  and  mumble  to 
crowd.  Getting  clenched  teeth  look 
from  editor  of  Talk-Box,  Goober 
then  plugged  "Peachy — Oh  You 
Fuzzy  Kid"  ditty,  composed  by  the 
editor  of  Talk-Box.  Finishing  his 
groaninsr,  he  misplaced  his  copv  of 
Joe  Miller  and  was  forced  to  yell 
"What  do  you  hear — From  the 
Mob?"  eight  times  at  front-row 
hecklers.  Wig  which  jiggled  off 
head  while  tearing  apart  above 
rhythm  bit  retrieved  at  this  point. 

Crawling  from  under  speaker's 
table,  Sally,  de  luxe  stooge, 
mouthed  her  usual  nauseating 
greeting-  which  did  nothing  more 
than  splatter  and  awaken  a  hard- 
working reporter.  Sally  and  Goober 
rocked  drunkenly,  mumbling  cash 
estimates  on  the  gold  plaque.  Goob- 
er used  three  gags  of  rival  come- 
dians. Applause  cards  saved  the 
day. 

Goober's  eyesight  remains  good — 
he  caught  a  hot  wink  from  a  blonde 
in  the  last  row  and  scrammed.  Slug: 
Hanson  then  caught  glassy  eye  of 
Talk-Box  editor  and  led  his  Barrel- 
house Bums  in  reneat  on  "Peachy 
— Oh  You  Fuzzy  Kid."  Last  year's 
Hit  Parade  also  reviewed.  Agony- 
stick  Schmaltz  lost  his  instrument 
and  whistled  the  "breaks." 

Goober's  yell  as  he  fell  off  the 
blonde's  lap  started  a  songfest.  Sev- 
eral of  the  country's  dirtiest  songs 
rendered — with  gestures. 

Suzanne  Suzanne  was  blotto 
blotto. 

Gag-men  Jones  and  Smith,  hav- 
ing their  first  square  meal  since 
Tuesday,  took  time  out  only  to  talk 
over  the  chain  gang  situation  in 
Georgia. 


the    radio    and    buy  records. 

We  distinctly  recall  that  it  was 
only  a  few  years  ago,  that  sales 
of  phonograph  records  went  to 
nothing.  .  .  then  broadcasters  be- 
gan to  publicize  and  play  records, 
and  everyone  in  the  music  industry 
began  to  admit  that  broadcasting 
was  the  best  hypo  that  had  ever 
been  shot  into  the  bloodstream  of 
dying  record  sales. 

And  there's  a  story  of  local  sales 
that  can  be  told  by  many  record 
dealers  and  small  broadcasters,  of 
a  particular  recording  of  some  old, 
half-forgotten  melody  made  popu- 
lar over  the  local  air  channels,  and 
enjoying  a  worthwhile  local  sale — 
something  that  would  never  have 
happened  had  the  local  station  not 
played  records.  If  other  recording 
companies  fail  to  follow  suit  in  this 
RCA  move,  they  will  find  their  rec- 
ords enjoying  better  sales,  their 
artists  growing  steadily  in  popular- 
ity. 

It  is  hard  to  discern  at  this  dis- 
tance, just  what  intentions  may  be 
back  of  this  movement  to  control 
completely  the  radio  performance 
of  the  78  rpm  records.  If  it  is 
motivated  by  a  desire  to  work  out 
a  special  licensing  arrangement  be- 
tween recording  companies  and 
broadcasters  to  end  suits  by  artists, 
copyright  holders,  etc.  .  .  then  its  a 
good  thing.  But  if  it  is  just  anoth- 
er stunt  to  get  money  from  broad- 
casters without  making  any  return, 
millions  of  listeners  won't  like  it 
.  .  .  and  they'll  show  it  by  the  way 
they  buy  their  records. 

Actors'  Guild  Elects 

LEO  FISCHER,  executive  secre- 
tary of  the  American  Guild  of 
Musical  Artists,  on  Feb.  4  was 
elected  international  treasurer  of 
the  Associated  Actors  and  Artistes 
of  America.  He  succeeds  Otto 
Steinert,  resigned.  On  Jan.  29, 
Kenneth  Thompson,  executive  sec- 
retary of  the  Screen  Actors'  Guild, 
was  elected  second  international 
vice-president  of  the  4  A's,  suc- 
ceeding Dorothy  Bryant,  also  re- 
signed. 

Miss  Backus  Resigns 

RESIGNATION  of  Georgia  Backus 
as  chairman  of  the  board  of  Radio 
Events  Inc.,  was  announced  Feb.  2 
by  Joseph  M.  Koehler,  president  of 
the  producing  group.  Miss  Backus 
retains  her  stock  interest  and  will 
continue  to  work  with  Radio  Events 
as  writer,  director  and  actress. 
She  feels  that  executive  responsi- 
bility added  to  her  other  activities 
has  been  too  much  of  a  burden.  No 
other  change  in  the  operation  of 
the  organization  is  contemplated. 


ENDS  FAST— Dixie,  Boston  ter- 
rier pet  of  W.  Carey  Jennings, 
manager  of  KGW-KEX,  owned  by 
the  Portland  (Ore.)  Oregonian,  is 
having  her  first  meal  after  a  four- 
day  fast.  A  strike  at  the  Oregonian 
frustrated  her  efforts  to  continue 
the  morning  scramble  down  a  200- 
foot  terrace  to  get  the  paper  for 
Mr.  Jennings.  Dixie  ate  with  custo- 
mary zest  as  soon  as  Oregonian  de- 
liveries were  resumed. 
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Headline  Hell-Bent 

ASIDE  from  the  major  topic  of  reorganization 
pervading  the  NAB  convention,  there  developed 
another  subject  of  discussion  which  might  be 
briefed  in  the  words,  "Why  all  the  shooting 
at  radio  lately?"  The  question  was  asked  at 
every  turn.  The  answer,  we  think,  is  relatively 
simple. 

Radio's  rapid  rise,  its  potent  influence  in 
American  life,  have  aroused  jealousies.  In 
addition  to  the  sniping  from  competitive  media, 
it  is  suffering  from  influences  seeking  to  bore 
from  within,  sometimes  successfully.  Show  bus- 
iness particularly  has  gone  to  extraordinary 
lengths  to  gain  a  foothold,  and  it  seems  almost 
as  if  there  were  more  show  business  dollars 
being  waved  in  the  faces  of  station  owners 
than  there  are  flakes  in  a  snowstorm. 

The  elbowing-in  of  the  movie  moguls  and 
theatrical  impressarios  and  their  spokesmen 
has  even  introduced  the  press  agentry  and  the 
crude  jargon  of  the  rialto  into  radio.  Flam- 
buoyant  publicity,  bold  headlines,  circus  tac- 
tics, cheap  gossip — all  seem  to  be  working 
their  way  into  radio.  Theatrical  trade  journals, 
on  the  spurious  premise  that  radio  is  merely 
show  business  and  nothing  more,  attempt  to 
sensationalize,  provoke  issues  that  do  not  exist, 
permit  themselves  to  be  used  as  sounding 
boards  for  antagonistic  elements,  poll  here  and 
canvass  there  on  non  existent  issues. 

Politically,  it  seems  to  be  the  smart  thing 
to  attack  radio.  "Trust"  and  "profiteering"  and 
"censorship"  attacks  are  sure-fire  headline 
getters.  Yet  no  one  arises  to  bespeak  radio's 
enormous  public  service ;  to  tell  about  the  mul- 
titude of  programs  put  on  by  stations  and 
networks  for  which  they  get  no  pecuniary  re- 
turn yet  which  represent  huge  outlays  of  capi- 
tal; to  point  out  the  steadily  increasing  num- 
ber of  educational,  forum,  special  events  and 
similar  nonprofit  public  service  broadcasts  be- 
ing offered  daily. 

Radio  stations  generally  are  devoting  at 
least  one-third  of  their  operating  hours 
to  noncommercial  broadcasts.  Yet  we  haven't 
heard  any  of  the  politicians  pay  it  tribute 
for  that,  since  only  attacks  win  headlines. 

Broadcasting  is  a  profession.  It  is  young  but 
it  is  building  a  tradition.  Station  and  network 
executives  realize  theirs  is  a  business  cloaked 
with  a  public  obligation  far  transcending  mere 
showmanship.  They  should  see  to  it  that  their 
business  is  conducted  on  a  plane  in  keeping 
with  that  maintained  by  other  professions; 
not  down  to  the  level  of  side  shows. 


CONTEMPLATING  the  Boy  Ian  $1  per 
watt  bill,  the  Celler  government  shortwave 
station  bill,  the  several  investigation  bills 
and  now  the  Herring  censorship  bill, 
broadcasters  may  well  suggest  a  Bill-of- 
the-Month  Club  in  Congress,  where  it  is 
hoped  the  reorganized  NAB  will  make  it- 
self so  well  known  in  telling  radio's  hither- 
to untold  side  of  the  story  that  no  Con- 
gressman can  ask,  as  one  recently  did, 
"NAB?  What's  that?" 


Pot  Shots  &  Pie  Charts 

EVERY  depression,  and  now  this  recessioH, 
seems  to  awaken  our  colleagues  of  the  pub- 
lication advertising  field  to  the  need  of  finding 
a  "goat".  Radio  has  been  their  quarry  in  the 
past;  now  they  are  picking  at  radio  again. 

As  years  in  radio  are  counted,  the  "press- 
radio  war"  was  waged  in  medieval  times. 
There  may  be  a  few  smouldering  embers  but 
fears  of  the  press  that  the  radio  goblin  would 
wreak  ruin  have  been  totally  dispelled.  Yet 
all  of  us  in  radio  remember  the  press  cam- 
paign to  scuttle  radio  as  an  advertising 
medium,  the  howls  and  growls  of  press  trade 
publications  about  competition,  the  ostrich- 
like attitude  of  others  who  called  radio  a  fad 
destined  to  go  the  way  of  the  bustle  and  the 
ear-trumpet. 

Today  there  are  211  stations  owned  in  whole 
or  part  by  newspapers,  and  17  more  that  news- 
papers are  asking  the  FCC  for  authority  to 
acquire.  And  493  of  the  691  stations  on  the 
air  subscribe  to  press  association  news 
[Broadcasting,  1938  Yearbook  Nuynber]. 

We  predicted  this  radio-press  aflSnity  five 
years  ago  against  all  the  dire  forbodings  in 
press  councils  and  elsewhere.  We  said  also  that 
radio  was  not  a  competitor  unto  death  of  the 
press,  that  radio  news  actually  enhanced  read- 
ership of  newspapers,  that  radio  advertising 
tied  in  with  printed  advertising  was  highly 
effective.  The  worst  that  happened  to  the 
newspapers  was  the  virtual  end  of  the  extra 
which  meant  money  out  of  the  pocket  of  the 
publisher  anyhow. 

Now  another  branch  of  the  press — the  mag- 
azine publishers,  or  certain  of  them — appears 
to  be  gearing  itself  for  a  rock-throwing  siege. 
It  isn't  yet  an  organized  campaign,  though  one 
or  two  magazine  houses  have  broken  out  with 
pot  shots.  The  efforts  so  far,  of  course,  have 
fallen  of  their  own  weight.  The  fact  that  ra- 
dio's chart,  through  depression  and  recession, 
is  still  pointed  North  by  Northeast  seems  again 


The  RADIO 
BOOK  SHOP 

A  COMPREHENSIVE  treatise  of  the  history, 
practice  and  procedure  of  radio  law  by  Clar- 
ence C.  Dill,  former  U.  S.  Senator  from  Wash- 
ington and  co-author  of  the  Radio  Act  of  1927 
and  the  Communications  Act  of  1934,  has  been 
published  under  the  title  Radio  Law  by  the 
National  Law  Book  Co.,  Washington,  D.  C, 
($6).  The  volume  includes  a  detailed  discus- 
sion of  the  legal  and  legislative  steps  lead- 
ing to  the  1934  Act,  cites  numerous  cases  that 
have  crystallized  radio  policies.  One  section  of 
the  book  describes  the  technical  and  engineer- 
ing phases  of  radio,  written  in  lay  language, 
while  another  presents  the  problems  of  state 
and  municipal  regulation  of  radio. 


A  UNIFIED  and  almost  wholly  new  text  on 
radio  engineering  is  provided  in  Fundamentals 
of  Radio,  by  Frederick  Emmons  Terman,  pro- 
fessor of  electrical  engineering,  Stanford  Uni- 
versity [McGraw-Hill  Book  Co.,  New  York, 
$3.75].  A  new  chapter  on  television  is  provided 
as  well  as  other  new  material. 

to  have  whetted  the  desire  to  find  a  "goat."  i 

The  report  is  current  that  the  Periodical 
Publishers  Association  has  before  it  a  project  ' 
for  a  promotional  campaign  to  be  aimed  large- 
ly at  radio.  The  futility  of  calling  names  is 
self-evident.  What  can  any  important  factor  in 
the  advertising  business  hope  to  gain  from  an 
attack  on  any  other  important  factor?  The  ' 
answer  is  simple:  Magazines  won't  increase  ' 
their  volume  by  trying  to  undermine  radio,  i 
which  advertisers  are  buying  because  it  brings  j 
results.  1 


The  ASCAP  Index 

WITH  these  words  we  shatter  precedent.  In 
these  columns  as  far  as  we  recall,  we  have 
seldom  made  favorable  comment  about  ASCAP. 
While  we  have  refrained  from  injecting  per- 
sonalities into  our  comments,  we  nevertheless 
have  criticized  as  strongly  as  we  could  the 
manner  in  which  ASCAP  has  handled  its  busi- 
ness with  broadcasting  stations,  the  strong 
lobby  it  has  maintained  in  Washington  and 
throughout  the  States,  and  the  way  it  travels 
under  the  guise  of  a  "humanitarian"  organi- 
zation. 

We  still  feel  that  way  about  its  mode  of 
operation.  We  still  feel  that  the  antiquated 
copyright  laws  should  be  amended  to  give  a  de- 
gree of  protection  to  the  users,  so  they  can  ac- 
quire their  music  in  a  competitive  market, 
rather  than  through  the  small  end  of  the 
ASCAP  funnel,  at  arbitrary  prices  established 
by  ASCAP  under  pain  of  a  statutory  $250 
minimum  damage  clause. 

There  is  just  one  good  move  that  ASCAP 
has  made  so  far  as  we  can  discern.  That  is  the 
ASCAP  Index  of  copyrighted  musical  compo- 
sitions which  it  is  making  available  to  sta- 
tions gratis.  It  is  a  start  toward  a  card  in- 
dex on  copyrighted  compositions.  Perhaps  it 
isn't  all-inclusive,  but  it  is  a  step  in  that  di- 
rection. Some  200  stations  have  availed  them- 
selves of  the  offer  made  last  year  by  ASCAP 
and  purchased  the  necessary  card-index  equip- 
ment. Indirectly,  broadcasters  are  paying  for 
this  service,  so  why  not  accept  it?  We  think 
it  is  a  mighty  small  concession  by  ASCAP, 
but  at  least  it  is  something.  r,. 
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DONALD  DERBY  DAVIS 


NO  ONE  familiar  with  the  busi- 
ness side  of  radio  needs  to  be  told 
that  the  medium  has  been  a  major 
factor  in  putting  a  daily  bowl  or 
two  of  Wheaties  before  millions  of 
hungry  Americans.  Nor  is  it  neces- 
sary to  use  the  devices  of  the  ora- 
tor to  establish  the  fact  that  Gold 
Medal,  Bisquick  and  Softasilk  owe 
much  of  their  widespread  distribu- 
tion to  broadcast  facilities. 

With  the  vanguard  of  major  and 
iminor  baseball  teams  already  lim- 
bering up  in  balmy  training  camps 
in  South  and  West,  Mr.  Davis' 
company  is  winding  up  details  for 
another  season  of  diamond  broad- 
casts— a  mode  of  promotion  inci- 
dentally, at  which  the  firm  is  the 
recognized  leader.  Meanwhile  an- 
nouncers in  all  parts  of  the  land 
are  oiling  their  larynxes  for  train- 
ing camp  and  regular  league  con- 
tests. 

But  while  it  is  well  known  that 
Donald  Derby  Davis,  president  of 
General  Mills  Inc.,  provides  fodder 
for  kilocycles  as  well  as  stomachs, 
and  on  a  very  considerable  scale, 
there  are  many  who  have  little 
realization  of  the  part  he  has 
played  in  the  development  of  the 
radio  industry. 

Almost  as  old  as  commercial 
Droadcasting  itself  is  Donald  Davis' 
radio  career.  It  was  back  in  1924, 
Tfhen  only  a  timorous  few  had 
iared  to  use  the  ether  as  an  adver- 
;ising  medium,  that  he  took  the 
ead  in  the  construction  and  opera- 
;ion  of  WCCO,  in  Minneapolis, 
freshly  vested  with  the  title  of 
reasurer  of  Washburn  Crosby  Co., 
md  director  of  its  advertising,  he 
let  up  WCCO  as  an  experimental 
aboratory  in  which  to  study  the 
-elation  of  kilocycles  and  enzymes. 

In  the  halls  of  this  pioneering 
aboratory  were  born  many  of  the 
>asic  theories  of  radio  advertising, 
'he  year  1924,  for  example,  marked 
he  debut  of  Betty  Crocker,  a  name 
hat  today  symbolizes  the  last  word 
n  culinary  technique  to  countless 
lousewives. 

Every  idea  that  seemed  at  all 
rorth  studying  was  given  a  test  on 
VCCO,  early  experiments  ranging 
11  the  way  from  Eddie  Dunsted- 


ter's  organ  and  the  Wheaties  Quar- 
tet to  daily  talks  on  the  state  of 
the  nation  by  a  mysterious  Hiram 
Jones. 

All  through  the  13  years  of  his 
radio  career,  Donald  Davis  has 
taken  an  active  part  in  his  com- 
pany's use  of  the  medium.  Every 
plan  suggested  by  the  advertising 
department  or  by  agencies  has 
come  under  his  scrutiny.  Frequent- 
ly he  has  been  the  chief  source  of 
ideas,  and  General  Mills  has  tried 
as  many — or  more — ideas  than  any 
major  buyer  of  time. 

But  while  by  his  very  nature  he 
is  an  experimenter  and  pioneer, 
Mr.  Davis  is  a  marketing  student, 
a  distribution  engineer.  From  the 
start  he  has  measured  radio  adver- 
tising by  facts  rather  than  opin- 
ions. The  pats  on  the  back  and  the 
approbation  of  friends  and  associ- 
ates have  not  brought  glows  to  his 
cheeks.  Rather  they  have  induced 
puckering  of  the  brow,  for  any  pro- 
gram he  enjoys  he  is  likely  to  re- 
gard with  suspicion. 

What  does  the  public  think?  Will 
they  buy?  Does  the  program  per- 
form a  demonstrably  desired  serv- 
ice to  listeners? 

These  questions  are  ever  before 
him  and  he  has  utilized  his  exten- 
sive marketing  and  accounting  ex- 
perience to  build  up  a  system  of 
testing  public  reaction. 

Every  success,  he  has  discovered, 
breeds  competition  and  increased 
costs,  and  Mr.  Davis  insists  that  no 
program  can  long  remain  both  out- 
standing in  its  popularity  and  com- 
mercially profitable.  Consequently 
General  Mills  can  be  depended  on 
to  supply  more  than  its  share  of 
ether  innovations.  His  Betty  & 
Bob,  almost  unique  less  than  five 
years  ago,  now  has  a  score  of  suc- 
cessful imitators. 

A  biography  of  Donald  Davis, 
done  in  the  Who's  Who  style,  must 
cover  at  least  these  high  spots: 
Born  Sept.  19,  1888,  in  Wyoming, 
111.;  graduated  University  of  Mich- 
igan, 1911,  as  an  engineer;  em- 
ployed as  tester  at  Hayes  Wheel 
Co.  while  in  college  and  became  its 
first    engineer    upon  graduation; 


PERSONAL  NOTES 

W.  B.  BAILEY,  formerly  sales  man- 
ager, has  been  named  station  director 
of  WAAW,  Omaha,  according  to  F. 
P.  Manchester,  manager.  In  addition 
to  being  general  manager,  he  will  con- 
tinue to  handle  the  commercial  depart- 
ment. He  was  formerly  with  KOIL, 
Omaha,  and  WIBW,  Topeka,  and  at 
one  time  was  radio  director  of  Schwim- 
mer  &  Scott,  Chicago  agency. 

ROBERT  E.  INGSTAD  is  now  man- 
ager and  program  director  of  KOVC, 
Valley  City,  N.  D.,  assuming  the  posts 
formerly  occupied  by  Mark  C.  Cran- 
dall  and  Albert  E.  Stephens  .Jr..,  re- 
spectively. 

GEORGE  C.  CASTLES  .Jr.,  on  the 
sales  staff  of  WMCA,  New  Tork  from 
July,  1936,  to  July,  1937,  has  rejoined 
the  station.  In  the  interim  he  was 
vice-president  and  director  of  sales  for 
Supreme  Beauty  Laboratories,  New 
Tork. 

EARL  G.  THOMAS,  with  Henry 
Souvaine  Inc.,  New  York,  radio  pro- 
grams, for  three  months,  has  been 
named  general  manager  in  charge  of 
sales. 

GEORGE  REAGAN,  formerly  of 
Lord  &  Thomas,  Los  Angeles,  has 
joined  KFAC,  that  city,  as  account 
executive.  He  succeeds  William  D. 
McCabe  who  resigned  in  January  to 
become  manager  of  KABC,  San  An- 
tonio, Tex. 

EARLE  C.  ANTHONY,  head  of  KFI- 
KECA,  Los  Angeles,  and  Mrs.  An- 
thony sailed  on  the  Normandie  Feb.  7 
for  a  22-day  cruise  to  Rio  de  Janeiro. 

L.  B.  WEST,  San  Francisco  repre- 
sentative of  Honolulu  Broadcasting 
Co.  (KGMB,  Honolulu,  and  KHBC, 
Hilo),  has  been  named  secretary  of 
the  Northern  California  Broadcasting 
Association.  He  succeeds  M.  E.  (Bob) 
Roberts,  who  recently  resigned  the 
post.  S.  H.  Patterson,  manager  of 
KGGC,  San  Francisco,  is  president  of 
the  Association. 

EDWARD  P.  SHURICK,  general 
manager  of  WDGY,  Minneapolis,  on 
.Ian.  31  became  the  grandfather  of  a 
baby  girl.  The  father,  Edward  P. 
Shurick  Jr.,  is  assistant  advertising 
manager  of  Minneapolis  Honeywell 
Regulator  Co. 


with  Suffern  &  Son,  New  York  cost 
accountants;  took  similar  position 
with  Detroit  Trust  Co. ;  factory 
manager  of  Hale  &  Kilbourne, 
Philadelphia;  helped  organize  Mill- 
ing Division  of  Food  Administra- 
tion during  war  under  James  F. 
Bell,  now  General  Mills  chairman; 
became  secretary  of  Washburn 
Crosby  Co.  in  1922,  and  treasurer 
and  advertising  director  in  1924; 
became  vice-president  and  treasurer 
of  General  Mills  Inc.  in  1928  when 
it  was  formed  by  consolidation  of 
20  milling  companies;  assumed 
presidency  four  years  ago. 

As  an  executive  Mr.  Davis  is  a 
patient  and  courteous  listener,  but 
makes  decisions  rapidly.  He  likes, 
and  gets,  fast  action  though  seem- 
ing to  take  life  with  ease  and  calm. 
He  vests  subordinates  with  respon- 
sibility as  well  as  authority. 

He  is  married  and  has  three  chil- 
dren; likes  all  kinds  of  sports  and 
plays  hard;  wields  a  tennis  racket 
or  golf  club  with  ability;  rides 
horseback;  angles  avidly,  particu- 
larly for  small-mouth  bass;  per- 
forms expertly  at  the  bridge  table, 
and  knows  his  backgammon;  col- 
lects air  mail  stamps;  takes  an  ac- 
tive part  in  Minneapolis  civic  life. 

And  Henry  Bellows,  his  director 
of  publicity  relations,  will  tell  you 
that  he  is  the  only  citizen  of  Min- 
neapolis who  bets  on  Michigan 
when  his  alma  mater  plays  Minne- 
sota. 


MEFFORD  R.  RUNYON,  CBS  New- 
York  vice-president,  was  in  Hollywood 
in  early  February  for  a  two-week  visit 
and  conferences  with  Donald  W. 
Thornburgh,  the  network's  Pacific 
Coast  vice-president.  Line  Dellar  and 
Mefford  Runyon  Jr.,  CBS  New  York 
station  relations  staff  members,  were 
in  Hollywood  to  confer  with  network 
officials. 

NORMAN  MORRELL,  NBC  New- 
York  assistant  sales  manager,  was  in 
Hollywood  in  early  February  to  con- 
fer with  Sidney  Dixon,  western  divi- 
sion sales  manager,  and  advertising 
agency  executives. 

RALPH  EHRESMAN  of  the  sales 
staff  of  WMBD,  Peoria,  111.,  has  re- 
turned from  an  extensive  tour  of  Eu-- 
rope. 

AMORY  L.  HASKELL,  president 
and  owner  of  WBNX,  New  York,  was 
recently  elected  president  of  the  Na-- 
tional  Horse  Show  Assn. 

H.  G.  HORNER  has  been  appointed 
managing  director  of  2GB  and  2UE, 
Sydney,  Australia,  and  managing  di- 
rector of  Broadcasting  Service  Assn, 
Ltd.,  that  city. 

HUGH  A.  GILMORE,  executive  of 
KIEM,  Eureka,  and  Sid  W.  Fuller,, 
manager  of  KGB,  San  Diego,  have 
been  appointed  chairman  and  vice-- 
chairman  respectively  of  the  radio, 
commission,  Department  of  California^ 
American  Legion,  for  1938. 

LENOX  R.  LOHR,  president  of  NBC» 
and  Mrs.  Lohr  left  New  York  Jan.  31 
for  Hollywood,  where  Mr.  Lohr  will 
inspect  progress  of  the  new  studios, 
O.  B.  Hanson,  chief  engineer  of  NBC^ 
left  for  the  West  Coast  on  the  same 
day,  also  on  an  inspection  trip. 

WALTER  D.  SCOTT,  formerly  oa 
the  sales  staff  of  Hearst  Radio  Inc.^ 
has  joined  the  eastern  division  sales 
staff  of  NBC. 

H.  K.  CARPENTER,  vice-president 
of  the  United  Broadcasting  Co.  and, 
general  manager  of  WHK-WCLEt 
Cleveland,  spoke  to  the  local  Cornell 
Club  Feb.  3  on  "Behind  the  Micra-- 
phone". 

RAY  M.  BECKNER,  manager  of 
KIUP,  Durango,  Col.,  has  gone  ta 
Southern  California  on  a  combinecj 
business  and  pleasure  trip.  He  will  re^ 
turn  about  March  1. 

MAX  S.  CARRUTHERS  and  Charles 
C.  Rider  have  joined  the  sales  staff  of 
KNOW,  Austin,  Tex.  Gwendolyn  GiU 
has  been  named  KNOW  chief  ac^ 
countant. 

RANNY  BRUCE,  formerly  of 
WCHV,  Charlottesville,  Va.,  has  joined 
the  sales  staff  of  WRTD,  Richmond. 

PERCY  WINNER  has  resigned  as  di-- 
rector  of  NBC's  International  Pro--, 
gram  Division,  which  handles  the 
shortwave  broadcasts  to  Eurap©  an(i 
Latin  America.  Mr.  Winner,  who  has 
headed  the  division  for  several  monthSj. 
was  formerly  a  member  of  the  press 
department.  He  will  do  a  series  on  for-  'f 
eign  affairs  over  WQXR,  New  York^ 

RALPH  W.  MOSLEY  has  beeu 
named  manager  of  the  Kingsport  stu^ 
dios  of  WOPI,  Bristol,  Tenn.,  to  suc-- 
ceed  Ray  Adkins,  resigned. 

WENDELL  G.  OSBORN,  formerly 
district  maintenance  superintendent 
with  the  Michigan  Bell  Telephone  Co., 
has  joined  the  sales  stafE  of  WWJ.  De- 
troit. He  is  a  graduate  of  Culver  Mili^ 
tary  Academy  and  the  U.  S.  Naval 
Academy  at  Annapolis. 

RUSSELL  SPARKS,  formerly  of 
NBC  sales  promotion  in  Chicago,  has 
been  named  sales  promotion  manager 
of  WOW-WGL,  Fort  Wayne. 

DONALD  FLAMM,  president  of 
WMCA.  New  York,  for  the  fourth 
consecutive  year,  will  head  the  ban- 
quet  committee  for  the  Jewish  Con^ 
sumptive  Relief  Society  of  Denver,  a 
nonsectarian  home  for  the  care  of  the 
tubercular,  at  Spivak,  Colo.  The  ban^ 
quet  will  be  held  in  New  Yorl^ 
March  26. 
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ZELLA  DRAKE  HARPER,  who  un- 
der the  nom  de  plume  "Carolyn  Ann 
Cross"  directed  the  Homemakers  Cluh 
of  WIP,  Philadelphia,  for  the  last 
5%  years,  has  resigned  and  after  a 
short  vacation  expects  to  join  another 
station  under  her  own  name.  She  has 
been  in  radio  since  1922  when  she 
started  with  KDKA,  Pittsburgh,  as 
the  Kiddies'  Poetry  Lady. 

FRED  WEBER,  announcer  of  WEIL, 
Philadelphia,  has  returned  to  work  af- 
ter a  prolonged  illness.  Betty  Vanne- 
man  has  joined  the  WEIL  publicity 
department. 

THOMAS  J.  CONNELLY,  of  the 
sales  promotion  staff  of  WTMV,  E. 
St.  Louis,  111.,  has  announced  his  en- 
gagement to  Miss  Margaret  Alice 
Meisburger. 

WALTON  NEWTON,  formerly  of 
KNOW,  Austin,  Tex.,  has  joined  the 
announcing  staff  of  WIP,  Philadel- 
phia. 

YERNE  SAWYER,  special  events  an- 
nouncer of  KGVO,  Missoula,  Mont., 
has  returned  to  work  following  a  seri- 
ous illness. 

ROSS  SMITHERMAN.  former  an- 
nouncer of  stations  in  Mobile,  Ala., 
and  Albany,  Ga.,  has  joined  the  an- 
nouncing staff  of  WCOA,  Pensacola, 
Fla. 

DAVID  BANKS,  formerly  production 
and  publicity  director,  has  been  named 
chief  announcer  and  studio  director  of 
WTJS,  .Jackson,  Tenn.  Bill  Reeves, 
new  to  radio,  has  joined  the  announc- 
ing and  continuity  staff. 

ALLAN  FORD,  formerly  of  Pasa- 
dena Playhouse,  has  joined  the  an- 
nouncing staff  of  WIOD,  Chattanooga. 

AL  PRIDDY,  announcer  of  KDYL, 
Salt  Lake  City,  has  been  named  as- 
sistant news  editor. 

HOWARD   MILHOLLAND,  who 

some  years  ago  was  program  manager 
of  KGO  and  then  NBC,  San  Fran- 
cisco, and  his  wife,  Eva  Garcia,  radio 
pianist,  sailed  recently  for  Australia 
and  New  Zealand  on  a  four  months' 
personal  appearance  tour. 

DARRELL  DONNELL,  radio  editor 
of  the  San  Francisco  Examiner,  is 
confined  to  his  home  with  a  fractured 
ankle  and  has  his  leg  in  a  cast.  He 
slipped  on  stairs  in  his  home. 

EDGAR  BERGEN  and  Charlie  Mc- 
Carthy made  a  personal  appearance  in 
San  Francisco  Feb.  7  at  the  opening 
of  the  Manufacturers  &  Wholesalers 
Associations  annual  Spring  Market 
Week  exhibit. 

VAN  FLEMING,  NBC  producer  in 
San  Francisco,  will  conduct  a  Univer- 
sity of  California  Extension  Division 
course  in  radio  continuity  writing, 
starting  in  Mai'ch. 

.JANE  BARRETT,  for  several  years 
secretary  to  the  manager  of  KYA, 
San  Francisco,  resigned  recently. 


Charlie's  In  Town 

A  CAMPAIGN  slogan  in 
South  Milwaukee,  Wis.,  is 
"Charlie  McCarthy  for 
Mayor"  petitioners  having 
put  him  in  nomination  for 
mayor  of  that  city.  The 
nomination  paper,  signed  by 
enough  citizens  to  put  him  on 
that  city  ballot  to  run  in  the 
primary  election,  was  duly 
filed  with  H.  W.  Daehling, 
city  clerk.  H.  C.  Fisher,  qual- 
ified elector,  executed  the  pe- 
tition. According  to  the  peti- 
tion, McCarthy  will  run  on  a 
platform  of  "the  truth  and 
nothing  but  the  truth."  Har- 
ry Eldred,  publicity  director 
of  WTMJ,  has  been  named 
campaign  manager. 


ROBERT  ROGERS,  son  of  Naylor 
Rogers,  one  time  manager  of  KNX, 
Hollywood,  now  head  of  the  Chicago 
office  of  International  Radio  Sales,  has 
joined  WSAL,  Salisbury,  Md.,  as  an- 
nouncer and  assistant  program  direc- 
tor. He  was  graduated  last  year  from 
University  of  California,  southern 
branch. 

MENDEL  JONES,  formerly  program 
director  of  WHK-WCLE,  Cleveland, 
has  been  named  production  and  pro- 
motion manager  of  WCKY,  Cincin- 
nati. 

HILTON  HODGES,  announcer  of 
WIBW,  Topeka,  Kan.,  has  been  pro- 
moted to  the  continuity  staff. 

KARL  A.  KOPETZKY,  formerly 
with  Standard  Transformer  Corp., 
Chicago,  has  been  named  managing 
editor  of  Radio  News,  a  Ziff-Davis 
publication. 

IRA  SMITH,  farm  reporter  of  KSFO, 
San  Francisco,  in  addition  to  his  mi- 
crophone duties,  is  likewise  editing  a 
new  four-page  trade  magazine  titled 
Farm-Market-Reporter,  sponsored  by 
wholesale  fruit  and  produce  merchants 
in  conjunction  with  his  daily  radio 
column. 

TED  MALONE,  who  formerly  han- 
dled Betiveen  the  Bookends,  CBS  pro- 
gram, has  joined  WOR,  Newark,  as  a 
continuity  writer. 

ED  SUPPLE,  of  the  CBS  publicity 
staff  assigned  to  Columbia  Artists  Bu- 
reau, resigned  effective  Feb.  4.  He  is 
succeeded  by  Al  Meltzer,  former  New 
York  manager  for  George  Lottman, 
publicity. 

PAT  KELLY,  former  NBC  producer 
in  San  Francisco,  has  been  named  as- 
sistant manager  of  the  Hotel  St. 
Francis.  Miss  Betty  Belle,  traffic  man- 
ager of  KYA,  has  resigned  to  accept 
a  position  at  the  hotel,  being  suc- 
ceeded by  Miss  Josephine  Avis. 

BOB  DUMM,  special  events  pro- 
ducer at  KSFO,  San  Francisco,  is  the 
father  of  a  baby  girl,  born  recently. 


CLIFF  WILLIAMS  has  joined  the 
announcing  staff  of  WSOC,  Charlotte. 
N.  C.  Charles  Hicks,  WSOC  program 
director,  who  is  convalescing  after  a 
nervous  breakdown  will  return  to  the 
studio  in  March.  Ron  Jenkins  is  act- 
ing program  director. 
PAUL  WELTON  has  been  named 
musical  director  of  WMBD,  Peoria, 
111. 

LOWELL  THOMAS,  commentator, 
president  of  the  Advertising  Club  of 
New  York,  has  been  made  general 
chairman  of  the  program  committee  of 
the  34th  annual  convention  of  the  Ad- 
vertising Federation  of  America,  to  be 
held  at  the  Hotel  Statler,  Detroit, 
June  12  to  15. 

CHARLES  H.  SMITH,  formerly 
manager  of  radio  research  for  Cross- 
ley  Inc.,  New  York,  has  become  re- 
search director  of  WQXR,  New  York. 
TOM  BREEN  Jr.,  formerly  in  the  ra- 
dio division  of  Warner  Bros.,  Holly- 
wood, has  joined  the  announcing  staff 
of  WOR,  Newark,  replacing  Bill 
Perry,  who  is  on  the  West  Coast  with 
Mutual's  Elizabeth  Arden  Hour.  Mr. 
Breen  was  previously  with  NBC  in 
Chicago  and  CBS  in  New  York. 

MICHAEL  WARDELL,  author  and 
producer  of  WHN's  new  dramatic  se- 
ries, first  of  which  was  Busy  Line 
4142,  has  been  signed  to  a  contract 
with  the  station.  He  will  write  a  new 
drama  each  week. 

.JAY  HANNA,  for  eight  years  a  radio 
director  of  N.  W.  Ayer  &  Son  Inc., 
New  York,  resigned  Feb.  1  to  form  his 
own  firm  as  consultant  on  radio  pro- 
duction. 

DON  KELLY,  master  of  ceremonies 
on  the  Musical  Clock  of  KOIL, 
Omaha,  has  been  named  to  conduct 
extension  classes  in  broadcasting  by 
Municipal  University  of  Omaha.  The 
class  meets  weekly  in  the  KOIL  stu- 
dios. 

CHESTER  HERMAN,  program  con- 
sultant of  WLW-WSAI,  Cincinnati, 
brought  back  Harold  Betts,  the  "Ro- 
mantic Bachelor",  from  a  scouting 
trip  to  Toledo. 

HELEN  MERCHANT,  San  Francis- 
co girl  who  has  conducted  the  Musical 
Clock  program  on  WINS,  New  York, 
since  1932,  has  become  engaged  to  Ray 
Billingham  of  Buchanan  &  Co.,  New 
York  agency. 

BERNARD  HERRMANN,  in  charge 
of  music  for  CBS'  American  School  of 
the  Air  and  other  programs,  has  been 
signed  under  management  of  Columbia 
Artists  Inc. 

ANDREW  ALLAN,  CFRB  staff  an- 
nouncer, has  left  Toronto  for  a  two- 
month  trip  to  England. 

BOB  KESTEN,  special  events  an- 
nouncer of  CKCL,  Toronto,  has  left 
the  station  to  free-lance,  and  will  be 
heard  mainly  over  CFRB,  Toronto. 

DR.  RINO  COLLA  NEGRI,  doctor 
of  philosophy  in  economics,  has  joined 
the  announcing  staff  of  International 
Broadcasting  Corp.,  New  York,  opera- 
tor of  WOV-WBIL.  Joseph  Boley,  an- 
nouncer of  the  same  organization,  is 
now  a  commentator  for  Paramount 
Newsreels. 


GILBERT  RALSTON  and  Oscar 
Turner,  formerly  continuity  writers  at 
NBC,  have  been  appointed  assistant 
directors  in  the  transcription  depart- 
ment. Hubert  Chain  and  Ronald  Mae- 
Dougal  have  been  promoted  to  the 
continuity  writing  division.  C.  Otis 
Rawalt  has  been  promoted  from  chief 
clerk  in  charge  of  billings  in  the  tran- 
scription department  to  a  salesman, 
and  is  succeeded  by  Louise  Finch. 
Norman  Ward  has  been  appointed  as- 
sistant to  Miss  Finch. 

ELMER  FONDREN,  program  direc- 
tor of  KGGM,  Albuquerque,  has  re- 
turned to  work  after  a  lengthy  recup- 
eration from  arthritis,  complicated  by 
an  appendectomy.  Katherine  Walsh, 
new  to  radio,  has  joined  the  KGGM 
sales  staff,  and  J.  B.  Matthews,  musi- 
cal director,  has  resumed  his  post  af- 
ter a  three-month  leave  on  the  Coast. 

ALAN  KENT,  for  six  years  an  an- 
nouncer at  NBC,  on  Feb.  15  resigned 
to  join  WNEW.  Starting  Feb.  21  he 
will  head  a  daily  hour  program  which 
will  be  offered  for  participating  spon- 
sorship, and  which  will  probably  be 
called  Fun  Cluh.  After  March  1  Mr. 
Kent  will  also  have  a  weekly  evening 
program  on  the  same  sponsorship 
basis. 

DUDLEY  MANLOVE,  former  an- 
nouncer at  KROW,  Oakland,  and 
KSFO,  San  Francisco,  recently  par- 
ticipated in  the  "Hobby  Lobby"  broad- 
cast from  New  York  as  a  "snap 
dancer".  He  snaps  his  fingers  to  musi- 
cal tunes. 

JACK  GIBNEY,  former  Army  ser- 
geant, has  joined  WRBL,  Columbus, 
Ga.,  as  newscaster,  according  to  Jim 
Woodruff  Jr.,  WRBL  general  man- 
ager. 

MAY  ROBBINS,  formerly  with  sta- 
tions in  western  Pennsylvania,  has 
joined  the  program  department  of 
WIP,  Philadelphia. 

ANNABELLE  ADAMS,  veteran  ra- 
dio actress,  has  been  named  director 
of  Homemakers'  Cluh  on  WIP,  Phila- 
delphia. 

JACK  DOUGLAS,  formerly  of  NBC, 
WJR  and  WLW,  has  joined  WJBK, 
Detroit,  to  conduct  a  morning  variety 
show,  Night  Watchman. 

HENRY  C.  WHITEHEAD,  conduc- 
tor of  the  Norfolk  Symphony  Orches- 
tra, has  been  named  inusical  director 
of  WTAR,  Norfolk,  and  is  organizing 
an  orchestra. 

MARTHA  SCHEER,  secretary  of  the  j 
WOWO-WGL  sales   department,  re-  I 
signed  her  Fort  Wayne  post  effective  \ 
Feb.  19.  She  will  be  married  Feb.  26 
to  Robert  Hunt,  of  General  Electric 
Co.,  Fort  Wayne. 

FRANK  PITMAN  and  Ralph  Amato, 
of  the  NBC  Hollywood  maintenance 
staff,  have  been  transferred  to  the 
sound  effects  department. 

A.  C.  LYLE  Jr.,  aged  19,  has  been 
added  to  the  staff  of  KBHE,  Los  An- 
geles, as  commentator  and  is  conduct- 
ing the  weekly  Hollyicood  Jr.  pro- 
gram. 
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CLARENCE  M.  PETTIT.  formerly 
with  the  Baldwin  Piano  Co.  in  Den- 
ver, on  Feb.  15  joins  KOA,  Denver,  in 
charge  of  sustaining  programs.  Derb.v 
Sproul  continues  in  charge  of  commer- 
cial programs. 

ALAX  COURTNEY,  who  has  han- 
tlled  Joy  makers  program  on  WNEW, 
resigned  Feb.  19. 

Z.  WAYNE  GRIFFIN.  KHJ.  Los 
Angeles,  producer,  is  the  father  of  a 
baby  boy  born  Feb.  2. 

BOB  CARTER,  chief  announcer  of 
WMCA.  New  York,  about  March  15 
"will  publish  Pointers  for  Novice  An- 
nouncers, based  on  his  background  and 
on  his  experiences  in  contacting  be- 
ginners. 

DUANE  GAITHER.  who  resigned  re- 
cently as  program  director  and  traffic 
manager  of  KOIL.  Omaha,  has  been 
appointed  program  director  of  WAAW, 
Omaha. 

ERNEST  JARVIS  has  been  appoint- 
ed assistant  to  Marion  Karol.  KNX. 
Hollywood,  continuity  editor. 

EARL  TOWNER  has  been  appointed 
musical  director  of  KFI-KECA.  Los 
Angeles.  He  was  formerly  CBS.  San 
Francisco  musical  director,  and  prior 
to  that  held  a  similar  post  with 
KFRC.  that  city. 

J.  C.  MORGAN,  production  manager 
of  KSFO,  San  Francisco,  spoke  before 
a  group  of  women  in  a  vocational 
training  class  on  the  Stanford  Univer- 
sity campus  on  Feb.  10  on  "What 
Prospect  Radio  Holds  for  Women." 

LUCY  CUDDY,  in  charge  of  dramatic 
presentations  at  KSFO,  San  Fran- 
cisco, recently  returned  to  the  studios 
following  an  illness. 

HARRY  HOFF  has  resigned  from 
Consolidated  Radio  Artists  Inc.,  New 
York,  to  become  head  of  the  sales  de- 
partment of  Sam  Hammer  Radio  Pro- 
ductions, New  York.  Mr.  Hoff  was 
formerly  in  charge  of  sales  for  Cleve- 
land B.  Chase  Co.,  New  York. 

EDITH  JACKSON,  secretary  to  B. 
J.  Hauser,  NBC  manager  of  station 
Ijromotion,  resigned  Feb.  15  to  marry. 

BREWSTER  MORGAN,  formerly  a 
CBS  production  executive,  has  re- 
joined the  network's  Hollywood  staff 
after  a  six-month  M-G-M  writing  as- 
signment. 

DON  BERNARD,  CBS  Hollywood 
producer,  has  been  placed  in  charge  of 
the  network's  weekly  Hollywood  Show- 
case program. 

LESLIE  LIEBER.  of  the  CBS  New 
York  publicity  stafiE,  who  is  also  often 
heard  on  the  network's  Saturday 
Swing  Chth,  is  in  Hollywood  on  a 
combined  business  and  pleasure  trip. 

WINTHROP  C.  SHERMAN  has 
joined  the  announcing  staff  of  KNOW, 
Austin,  Tex. 

CY  FEUER,  former  musical  director 
of  KEHE,  Los  Angeles,  has  joined 
Republic  Productions.  Hollywood  film 
studios,  as  assistant  musical  director. 

ROBERT  SWAN,  program  director 
of  KFAC,  Los  Angeles,  is  instructing 
a  class  in  radio  at  the  University  of 
Southern  California,  that  city,  along 
with  his  station  duties. 

R.  B.  McALISTER.  sports  commen- 
tator of  KFYO,  Lubbock.  Tex.,  mar- 
ried Miss  Majorie  Tunnell  .Jan.  29. 

ROBERT  COLVIG,  formerly  of 
KGA,  Spokane,  and  KORE,  Eugene. 
Ore.,  has  joined  the  announcing  staff 
of  KOIN-KALE,  Portland. 

BRUCE  QUISENBERRY.  special 
events  director  of  WMBH.  .Joplin. 
2>lo.,  has  been  awarded  a  gold  key  by 
the  local  Junior  Chamber  of  Commerce 
for  outstanding  civic  work  in  1937. 
He  conducts  an  editorial  program 
called  Soap  Box  and  led  a  local  cru- 
sade against  gambling. 

RUTH  BARNARD,  traffic  manager 
of  Don  Lee  Broadcasting  System,  Los 
Angeles,  was  seriously  injured  in  a 
recent  automobile  accident. 

SAM  PIERCE,  writer-producer  of 
KHJ,  Los  Angeles,  is  the  father  of  a 
baby  boy,  Samuel  III,  born  Jan.  7. 


FROM  SCHOOLROOM 

KLZ  Brings  Series  Liked  by 
  Mariy  Listeners   


1,000  —  Consecutive  broadcasts 
within  two  years  for  the  same 
sponsor  were  celebrated  Feb.  2  by 
the  Sideivalk  Sjiooi^ers  of  WGST, 
Atlanta,  by  giving  fans  this  photo, 
autographed,  of  the  team  of 
"Franky  and  Johnny"  —  Frank 
Gaither,  left,  and  John  Fulton.  In 
three  days  of  plugging,  they  dis- 
tributed 5,000  photos. 


CLINTON  JONES  has  resigned  as 
continuity  and  news  editor  of  KEHE, 
Los  Angeles,  to  join  the  KNX,  Holly- 
wood newscastiug  staff.  His  successor 
is  Leroy  Grandv,  formerly  of  KOL, 
Seattle. 

LOIS  COWAN,  secretary  to  Leo  B. 
Tyson,  general  manager  of  KMPC. 
Beverly  Hills,  Cal.,  has  been  appointed 
publicity  director,  succeeding  Edith 
Black,  resigned. 

ROBERT  P.  THOMPSON,  Holly- 
radio  writer,  has  been  assigned  to 
write  the  "Dick  Tracy"  motion  picture 
serial  for  Republic  Productions. 

BOB  DuFOUR,  a  senior  at  North 
Carolina  U,  has  joined  WPTF, 
Raleigh,  as  part  time  announcer. 

WILLIS  M.  PARKER,  KFI-KECA. 
Los  Angeles,  continuity  writer,  has  re- 
signed to  devote  his  time  to  complet- 
ing a  novel  and  a  transcribed  series. 

HOMER  GRIFFITH.  Chicago,  the 
Friendly  Philosopher,  is  now  in  Hol- 
lywood. 

HAROLD  AZINE.  of  the  University 
of  Minnesota,  has  joined  WLS.  Chi- 
cago, as  news  writer  assisting  Julian 
Bentley.  newscaster. 

BILL  GOODWIN,  Hollywood  an- 
nouncer-producer, and  Philippa  Hilber. 
20th  Century-Fox  actress,  have  an- 
nounced their  engagement. 

AMORY  ECKLEY.  formerly  of  Fekl- 
man.  Blum  Corp.,  Beverly  Hills,  Cal.. 
talent  agency,  has  formed  his  own  or- 
gaization  in  that  city  under  the  firm 
name  of  Amory  Eckley  Radio  Talent 
Agency,  with  offices  at  8738  Sunset 
Blvd. 

AGNES  DONOVAN,  formerly  of 
Gene  Furgason  &  Co.,  New  York  rep. 
has  joined  the  Chicago  office  Interna- 
tional Radio  Sales,  as  secretary. 

JEANNETTE  BOYER  has  been  ap- 
pointed radio  manager  of  Bobby  Craw- 
ford Inc..  newly  formed  Beverly  Hills. 
Cal.,  talent  agency. 

MAX  M.  SCHALL.  formerly  head  of 
the  Music  Corp.  of  America  motion 
picture  department,  Los  Angeles,  has 
been  appointed  manager  of  the  Thomas 
Lee  Artists  Bureau,  Hollywood,  a  sub- 
sidiary of  the  Don  Lee  Broadcasting 
System.  He  succeeded  Robert  Braun. 
resigned.  Wilt  Gunzendorfer,  in  charge 
of  radio  and  picture  contacts,  has  also 
left  the  agency. 

TOMMY  GREENAUGH,  formerly 
with  Columbia  Pictures  in  Hollywood 
and  Fred  Levings,  a  former  New  York 
magazine  writer,  have  been  added  to 
the  Hollywood  office  of  Tom  Fizdale 
Inc.,  Chicago  publicity  firm. 

PINTO  TAMEIRAO,  Brazilian  radio 
and  newsreel  commentator,  on  Feb.  4 
inaugurated  a  series  of  Friday  broad- 
casts on  American  news  events  in 
Portuguese  for  Brazil  on  CBS  inter- 
national shortwave  station  W2XE, 
7-7:15  p.  m.  (EST). 


AFTER  FIVE  weeks  of  test  oper- 
ation, a  cooperative  educational 
series  of  school-room  broadcasts  ar- 
ranged by  KLZ,  Denver,  drew  spon- 
taneous approval  of  faculty  and 
students  alike,  with  the  result  that 
the  entire  student  body  partici- 
pating in  the  series  sent  to  the  sta- 
tion a  signed  petition  expressing 
gratitude.  The  series,  titled  Youth 
and  the  Modern  World,  was  ar- 
ranged by  the  students,  aided  by 
the  school  faculties  in  cooperation 
with  the  KLZ  program  staff. 

Because  the  test  operation  has 
proved  entirely  practicable  the  se- 
ries will  be  continued  throughout 
the  school  session.  N  orbourne 
Smith,  of  the  KLZ  production  staff, 
supervises  the  series  for  the  sta- 
tion. 


Extra  StafE  Money 

EVERY  staff  member  of 
WIP,  Philadelphia,  receives 
$2.50  for  every  new  idea 
turned  in  to  the  program  de- 
partment. In  announcing  the 
cash  payments,  James  Allen, 
WIP  program  director,  said 
that  the  money  would  be  paid 
for  each  new  idea  on  the  air. 
"You  don't  have  to  work  it 
out,  just  turn  it  in,"  Mr.  Al- 
len told  the  staff. 


Jackobson  to  WGN 

LOUIS  E.  JACKOBSON  has  re- 
signed from  J.  Walter  Thompson, 
Chicago,  to  join  the  production  de- 
partment of  WGN, 
that  city.  Mr. 
Jackobson  joined 
WPEN,  Philadel- 
phia, as  program 
director  in  1929 
and  in  1935  trans- 
ferred to  the  pro- 
duction staff  of 
WLW,  Cincinnati, 
where  he  directed 
a  number  of  Mut- 
ual network  shows.  He  is  also  a 
former  member  of  the  CBS  pro- 
duction staff  in  Chicago  and  his 
latest  work  has  been  confined  to 
the  Zenith  telepathy  broadcasts. 
Dick  Marvin,  radio  director  of  the 
agency,  is  now  producing  the 
Zenith  show. 


Mr.  Jacobson 


Reg  Douglass 

REG  DOUGLASS,  31,  chief  an- 
nouncer of  CKNX,  Wingham,  Ont., 
during  the  past  10  years,  was  ac- 
cidentally killed  Jan.  28  when  he 
fell  down  an  elevator  shaft  in  a 
local  factory  building.  Douglass  en- 
tered broadcasting  in  1928  when 
lOBP  was  organized  in  Wingham 
by  the  local  radio  club.  He  is  sur- 
vived by  his  wife  and  parents. 


D.  R.  Slieehan 

D.  R.  SHEEHAN,  52,  continuity 
writer  for  the  Canadian  Broadcast- 
ing Corp.,  died  at  Montreal  Feb.  7. 
Before  turning  to  radio  he  had 
been  with  the  advertising  depart- 
ments of  the  Montreal  Star  and 
Toronto  Saturday  Night,  and  prior 
to  that  had  been  a  telegraph  oper- 
ator. 


Juneau  Named  Manager 
Of  KYA,  San  Francisco 

CLARENCE  B.  JUNEAU,  assist- 
ant manager  of  KEHE,  Los  Ange- 
les, has  taken  over  management  of 
KYA,  San  Francisco,  succeeding 
Bob  Roberts,  resigned.  The  ap- 
pointment was 
made  by  Murray 
B.  Grabber  n, 
vice  -  president  of 
Hearst  Radio 
Inc.,  which  owns 
and  operates  the 
two  California 
stations,  when  he 
was  in  Los  Ange- 
les Feb.  1. 


Mr.  Juneau 


Mr.  Juneau  has  been  actively 
engaged  in  Pacific  Coast  radio 
for  the  last  14  years,  having  for- 
merly managed  the  old  KTM,  Los 
Angeles,  and  KEHE,  as  the  station 
is  now  known;  KTAB,  San  Fran- 
cisco, now  KSFO,  and  KGB,  San 
Diego.  He  was  instrumental  in 
forming  the  first  Pacific  Coast  net- 
work, the  United  Broadcasting  Co., 
and  more  recently  the  organization 
of  the  California  Radio  System. 
His  appointment  as  manager  of 
KYA  follows  a  close  association  in 
the  San  Francisco  Bay  region, 
since  he  had  been  actively  in 
charge  of  plant  and  operation  of 
KYA  and  KEHE  for  Hearst  Ra- 
dio Inc. 

Mr.  Roberts  is  reentering  the  ad- 
vertising agency  business,  and  will 
operate  again  his  own  agency. 


John  E.  Pearson  Named 
KWTO  Sales  Manager 

JOHN  E.  PEARSON,  former  na- 
tional accounts  manager  of  KWTO, 
Springfield,  Mo.,  has  been  promoted 
to  sales  manager,  according  to  an 
announcement  by  Ralph  D.  Foster, 
manager  of  KWTO.  Mr.  Pearson 
has  occupied  various  positions  with 
KWTO-KGBX  including  market  re- 
porter, newscaster  and  announcer. 
In  assuming  his  new  duties  he  has 
been  replaced  as  news  editor  by 
Floyd  M.  Sullivan,  long  time  news- 
paper man  and  former  editor  of  the 
Springiield  Leader  and  Springfield 
Press,  whose  Radio  Spotlight  pro- 
gram is  an  outstanding  series  on 
KWTO,  according  to  Manager  Fos- 
ter. Mr.  Pearson  is  married  and 
has  one  son. 


NBC  Names  Dolberg 

GLENN  DOLBERG,  has  been 
named  program  manager  for  the 
NBC  San  Francisco  studios,  suc- 
ceeding Ken  Carney,  who  resigned 
to  enter  the  agency  field  in  Holly- 
wood. Mr.  Dolberg  had  been  on  the 
NBC  production  staff  for  four 
months  and  previous  to  that  he  had 
been  program  manager  of  KFI  and 
KECA,  Los  Angeles,  after  having 
managed  KEX,  Portland,  Ore.,  and 
KHJ,  Los  Angeles.  The  appoint- 
ment was  announced  by  Lloyd  E. 
Yoder,  NBC  manager  in  San  Fran- 
cisco. 


KWK  Names  Kemper 

APPOINTMENT  of  Gene  Keinper 
as  promotion  and  publicity  direc- 
tor of  KWK,  St.  Louis,  was  an- 
nounced Feb.  7  by  Clarence  G. 
Cosby,  general  manager.  He  sue-, 
ceeds  John  Conrad,  who  has  re-| 
signed  and  left  for  the  Coast  tof 
engage  in  radio  activities. 
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Where  High  Fidehty 
is  the  Keynote . . . 

Stations  from  Coast  to  Coast  Look  to  Johns -Manville  to 
Assure  Faithful  Reproduction  of  High-Quality  Broadcasts 


RADIO  TECHNIQUE  is  Constantly  reach- 
ing new  peaks.  Improvements  in 
transmitting  and  receiving  equipment  em- 
phasize any  acoustical  faults  in  the  studio. 
Today,  more  than  ever,  program  success 
depends  on  perfect  studio  acoustics. 

WICA  is  one  of  many  stations  where 
Johns -M an ville  Acoustical  Engineers,  em- 
ploying J-M  Sound-Control  Mate- 
rials and  Methods  throughout, 
have  played  a  major  part  in 
creating,  and  safeguarding,  true 
high -fidehty  reproduction. 


PR.ODUCTS 


If  you  are  not  entirely  satisfied  Av^ith  the 
qualitv  of  your  broadcasts,  we  suggest 
vou  avail  vourself  of  Johns -Man ville 
Acoustical -Engineering  Service.  With  a 
background  of  experience  extending  back 
to  the  pioneering  days  of  radio  broadcast- 
ing, this  J-M  service  has  helped  many  a 
station  solve  its  acoustical  and  sound-con- 
trol problems  efficiently  and  eco- 
nomically. 

Mav  we  send  vou  complete  de- 
tails? Write  Johns-Manville,  22 
East  40th  Street,  New  York,  N.  Y. 


JOHNS-MANVILLE 


Sound-Control  3Iaterials  and 
Acoustical-Engineering  Service 


ACTUALLY  IT  COSTS  >0  MORE  TO  USE  THE  BEST  ACOUSTICAL  .>IATEKIALS 


STATIONS  WITH 
STUDIOS  fay  JOHNS-MANVILLE" 

Leaders  in  broadcasting  look  to  the 
leader  in  sound  conlroi!  Each  station 
in  the  following  list  has  been  equip- 
ped with  one  or  more  "Studios  by 
Johns-Manville." 


KDKA  — Pittsburgh,  Pa. 
KMBC  — Kansas  City,  Mo. 
KRLD— Dallas,  Texas 
KTBS— ShrevepoH,  La. 
KWKH— Shreveport,  La. 
WABC— New  York,  N.  Y. 
WBBM  — Chicago,  III. 
WCCO — Minneapolis,  Minn. 
WCHS— Charleston,  W.  Va. 
WDBJ— Roanoke,  Va. 
WDRC— Hartford,  Conn. 
WEAF— New  York,  N.  Y. 
WEBC  — Dulufh,  Minn. 
WENR— Chicogo,  III. 
WON— Chicago,  III. 
WHAS  — Louisville,  Ky. 
WJSV— Washington,  D.  C. 
WJZ— New  York,  N.  Y. 
WKRC  — Cincinnati,  Ohio 
WKY  — Oklahoma  City,  Okla. 
WLS— Chicago,  III. 
WMAQ— Chicago,  III. 
WNAX— Yankton,  S.  D. 
WOR  — Newark,  N.  J. 
WOW— Omaha,  Nebraska 
WOWO  — Ft.  Wayne,  Ind. 
WTAM— Cleveland,  Ohio 
WWJ— Detroit,  Mich. 


A  NEWS  PLAN 

that    delivers    the    audi  en  ce 
 consistently 


WIRE  believes  that  GOOD  NEWS  broadcasts  gain  and  hold 
the  audience.  The  NEWSpaper-trained  operators  of  WIRE 
know  NEWS.  They  know  its  value  and  the  proper  way  to 
edit  and  present  it.  They  know  the  value  of  a  thoroughly 
competent  NEWS-gathering  set-up.  Possibly  these  are  the 
reasons  why  WIRE's  eight  daily  NEWS  broadcasts  enjoy 
the  constant  loyalty  of  a  vast  Hoosier  audience  and  do  such 
an  outstanding  job  of  producing  results  for  their  sponsors. 
wire's  NEWS  broadcasts  (emphasizing  Indiana  NEWS) 
are  established  on  a  schedule  that  insures  the  best  possible 
NEWS-coverage  with  the  least  repetition.  Thus,  WIRE 
NEWS  is  actually  NEWS  .  .  .  never  rehashed  .  .  .  never 
stale  .  .  .  never  uninteresting.  Here's  the  regular  WIRE 
week-day  NEWS  schedule: 


•  7:00-  7:05  A.M  Coffee  Cup  News 

•  8:00-  8:15  A.M  Morning  News 

•  12:45-  1:00  P.M  Noonday  Headlines 

•  2:55-  3:00  P.M  Hoosier  News  Review 

•  4:30-  4:35  P.M  Rapid  Reviews  of  the  Day's  News 

•  6:30-  6:45  P.M  Dinnertime  News 

•  10:15-10:25  P.M  Headline  News 

•  1:00-  1:05  A.M  Nightowl  News 


WIRE  NEWS  FLASHES 


A  service  that  means  a  double-guarantee  of  constant  lis- 
tener-interest. WIRE  averages  13  NEWS  flashes  daily 
.  .  .  brief  reports  of  important  NEWS-breaks.  Each  is 
on  the  air  as  a  chain-break  or  local-program-break  within 
a  very  few  minutes  after  the  NEWS  is  received  and  veri- 
fied by  the  WIRE  NEWS  staff.  Of  course,  each  NEWS 
flash  leads  the  listeners  directly  to  the  next  regular 
scheduled  WIRE  NEWS  broadcast. 


For  information  concerning  the  special  low  rates  on  WIRE  NEWS 
broadcasts  or  NEWS  flashes  write  WIRE  or 

WM.  G.  RAMBEAU  COMPANY 
ISational  Representatives 
New  York      •      Chicago      •  Detroit 


WIRE 


INDIANAPOLIS 


100,000    KIDDIES  —  Don  Hix 

(right),  "Uncle  Jack"  to  Baltimore's 
juvenile  population,  was  awarded  a 
bronze  plaque  by  the  Baltimore 
Safety  Council  for  his  Food  Ship 
Happiness  program  on  WBAL.  He 
is  also  a  columnist  for  the  local 
Hearst  paper.  Left  to  right,  be- 
sides Hix,  are  C.  Dorsey  Warfield, 
publisher  of  the  Baltimore  News- 
Post  and  Sunday  American;  Wil- 
liam I.  Norris,  representing  the 
mayor;  John  P.  Rostmeyer,  direc- 
tor of  the  Safety  Council;  Harold 
C.  Burke,  manager  of  WBAL. 


Mutually  Helpful 

GESTURE  on  the  part  of 
Los  Angeles  Don  Lee  net- 
work officials  made  it  pos- 
sible for  NBC  to  broadcast 
the  premiere  activities  of  the 
Warner  Bros. -Cosmopolitan 
picture,  "Gold  Is  Where  You 
Find  It,"  from  Weaverville, 
Cal.,  on  Feb.  5.  Don  Lee  net- 
work had  the  exclusive  line 
into  the  mining  town,  300 
miles  from  San  Francisco. 
NBC  had  exclusive  rights  to 
the  broadcast  but  no  wire. 
When  NBC  decided  to  take 
its  portable  equipment  to  the 
premiere,  Don  Lee  officials 
tiu'ned  the  line  back,  enabling 
the  former  to  utilize  it.  Mu- 
tual-Don Lee  network  was 
first  offered  the  special 
broadcast.  They  delayed  ac- 
ceptance but  secured  the 
wire  service.  Meanwhile,  be- 
cause of  the  delay,  Warner 
Bros,  negotiated  with  NBC 
which  immediately  accepted. 


WHO  Begins  Facsimile 
yf    And  Claims  to  be  First 
On  a   Scheduled  Basis 

INAUGURATING  its  facsimile 
broadcasting  service  on  its  regu- 
lar frequency  of  1,000  kc.  on  Feb. 
3,  WHO,  Des  Moines,  claimed  the 
distinction  of  being  the  first  sta- 
tion to  engage  in  such  regularly 
scheduled  transmission. 

Using  Finch  facsimile  equip- 
ment, the  service  was  titled  "WHO 
Radio-Photo  News".  The  broad- 
cast is  being  conducted  nightly 
from  midnight  to  1  a.  m.  under  an 
FCC  experimental  license.  A  total 
of  50  receivers  will  be  placed  strat- 
egically in  the  Midwest  as  soon 
as  deliveries  are  made  by  Finch 
Telecommunications  Laboratories. 
WHO  will  operate  its  experimental 
facsimilie  system  in  collaboration 
with  WGN,  Chicago,  and  WSM, 
Nashville,  on  a  staggered  schedule. 

The  first  copy  transmitted 
through  the  Finch  facilities  was  an 
editorial  by  Col.  B.  J.  Palmer, 
president  of  Central  Broadcasting 
Co.,  operating  WHO.  In  the  typed 
message  he  said  that  WHO  adds 
another  "first"  in  radio  in  trans- 
mitting the  first  facsimile  radio 
editorial  ever  written  and  pub- 
lished. He  said  that  the  "crude  be- 
ginning" was  historical  and  that 
WHO  hoped  to  contribute  toward 
the  development  of  facsimile  just 
as  it  had  in  aural  radio. 


Intensive  Safety  Drive 
Being  Directed  by  WMC 

FOUR  weekly  safety  programs  in 
addition  to  numerous  special  events 
shows  and  a  spot  campaign  for 
safe  driving  are  broadcast  on 
WMC,  Memphis,  in  line  with  its 
policy  of  local  civic  service.  Each 
week  WMC  broadcasts  a  safety 
cruise  during  which  its  mobile  unit 
traverses  downtown  streets  with  an 
announcer  and  police  sergeant  com- 
menting on  traffic  errors  committed 
by  drivers  and  pedestrians. 

Another  program  titled  It  Could 
Have  Been  Avoided  is  a  dramati- 
zation of  local  accidents.  A  third 
program  called  The  Old  Observer 
is  based  on  scripts  supplied  by  the 
National  Safety  Council,  while  a 
fourth  features  a  talk  by  the  Mem- 
phis commissioner  of  public  safety. 
These  regular  broadcasts  are  sup- 
plemented by  various  special  event 
broadcasts  such  as  interviews  with 
pedestrians  being  lectured  by  a  po- 
lice officer  for  jay-walking  and 
talks  by  visiting  authorities  on 
safety. 

On  the  basis  of  our  many  safety 
programs  we're  anxiously  awaiting 
the  decision  of  the  National  Safety 
Council  1937  awards,  says  WMC. 


WOR  Starts  Facsimile 

WOR,  Newark,  on  Feb.  10  began 
facsimile  experiments  on  its  regu- 
lar broadcast  channel  during  early 
morning  hours.  Employing  the 
Finch  System,  developed  by  W.  G. 
H.  Finch,  former  FCC  assistant 
chief  engineer,  the  initial  broadcast 
was  to  a  facsimile  receiver  located 
at  L.  Bamberger  &  Company's 
store  in  Newark.  The  finished  prod- 
uct will  be  on  display  during  the 
month-long  New  Jersey  State  Ex- 
position. A  two-column  description 
of  facsimile  and  its  future  possi- 
bilities titled  "WOR  Radio  Print" 
was  the  first  copy  transmitted.  Also 
transmitted  was  a  two-column  pic- 
ture. The  experiments  are  to  be 
continued  intermittently  from  mid- 
night to  6  a.  m.  under  the  direction 
of  J.  R.  Poppele,  WOR  chief  engi- 
neer. 


Nebraska  Promotes 

ALL  BUT  two  Nebraska  stations 
have  joined  in  a  13-week  program 
to  "sell  Nebraska  to  Nebraskans," 
the  series  getting  under  way  from 
WOW,  Omaha,  on  Feb.  6.  Other 
stations  are  KFOR,  KMMJ, 
KGNF,  WAAW,  KGFW,  WJAG, 
KGKY.  Time  is  contributed.  Bozeli 
&  Jacobs  is  assisting  in  production. 
The  series  is  part  of  a  nationwide 
campaign  sponsored  by  Associated 
Industries  of  Nebraska  and  in- 
cludes 26  pages  in  Time  magazine. 
KOIL  and  KFAB,  unable  to  clear 
time,  are  said  to  be  planning  in- 
dividual efforts  along  the  same  line. 
Programs  of  the  joint  series  will  be 
recorded  and  presented  on  stations  j 
in  other  States. 


A  SOUVENIR  book  of  the  Toscanini 
Saturday  night  series  over  the  com- 
bined NBC  networks  is  being  prepared 
for  distribution  at  cost.  It  will  contain 
portrait  studies  and  sketches  of  the 
maestro  and  his  colleagues. 
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Scanning  Head  with  photoelectric  eye,  in  compact,  easily  oper- 
ated transmitting  apparatus,  which  plugs  into  ordinary  broad- 
casting amplifiers  without  equipment  changes,-  translates  printed 
matter,  line-cuts,  half-tones,  photos,  info  electrical  signals  which 
can  be  sent  over  regular  channels. 


THE  Su±inQ.6.±  OF 

BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WBAP,  Fort  Worth 

J.  A.  Folger  &  Co..  Chicago  (coffee^, 

2()0  i,  thru  Blackett-Sample-Hum- 

mert,  Chicago. 
Mi.ss  Saylor's  Chocolates,  Sau  Fran- 
cisco, 7  sa,  thru  Doremus  &  Co., 

Sau  Francisco. 
Dodge  Bros.  Corp..  Detroit.  6  sa,  thru 

Ruthrauff  &  Ryan,  N.  Y. 
Bernard  Perfumers,  St.  Louis,  1  sa, 

thru  .Johnson  Sel  Co.,  St.  Louis. 
New  Departure  Mfg.  Co.,  New  Yorlv 

(coaster  brakes),  46  so,  thru  Lord 

&  Thomas,  N.  Y. 
E.  Fougera  &  Co.,  New  York  (Noxa- 

coi-n).  13  sa,  thru  Small  &  Seiffer, 

N.  Y. 

Swift  &  Co.,  Chicago  (margarine).  79 
sa,  thru  J.  Walter  Tliompson  Co., 
Chicago. 

American  Pop  Corn  Co.,  Des  Moines, 
weekly  sa,  thru  Coolidge  Adv.  Agen- 
cy. Des  Moines. 

Anderson  Co.,  New  York  ( Sleet  Mas- 
ter), 26  sa,  thru  Schwab  &  Beatty, 
N.  Y. 

Smith  Bros.  Co.,  Poughkeepsie,  N.  Y.. 
39  sa,  thru  Brown  &  Tarcher,  N.  Y. 

WGN,  Chicago 

Cleveland  Cleaner  &  Paste  Co.,  Cleve- 
land (wall  paper  cleaner),  6  week- 
ly sa.  thru  Campbell-Sanford  Adv. 
Co.,  Cleveland. 

Bayuk  Cigars  Inc.,  Philadelphia 
(cigars),  .5  weekly  sp,  thru  McKee, 
Albright  &  Ivey  Inc..  Philadelphia. 

Aurora  Laboratories,  Chicago  (Clear 
Again).  2  weekly  so,  thru  Aubrey, 
Moore  &  Wallace.  Chicago. 

Crowell  Pub.  Co.,  New  York  (Wom- 
an's Home  Companion),  2  weekly 
sa,  thru  Geyer,  Cornell  «&  Newell, 
N.  Y. 

Parker  Bros.  Inc.,  Boston  (games).  6 
weekly  sa,  thru  John  Queen  Co.. 
Boston. 

WHN,  New  York 

Technicians  Institute  of  New  York,  13 

sp,  thru  Winer  Co.,  N.  Y. 
Gottfried  Baking  Co.,  New  York,  52 

sp.  ^hru  Bud  Roth  Adv.  Agency, 

Godefroy  Mfg.  Co.,  St.  Louis  (hair 

coloring),  daily  sa,  thru  Anfenger 

Adv.  Agency,  St.  Louis. 
Home  Diathermy  Co.,  New  York,  6 

weekly  t,  .52  weeks,  thru  Roger  B. 

Relkin  Co..  N.  Y. 
Remington-Rand  Inc.,  New  York,  6 

weekly  sp,  4  weeks,  thru  Franklin 

Bruek  Adv.  Corp.,  N.  Y. 

WJJD,  Chicago 

M  &  R  Dietetic  Laboratories,  Chicago 
(Sof-Kurd  milk),  3(5  weekly  sa, 
thru  Reincke,  Ellis,  Youngreen  & 
Finn,  Chicago. 

Ar-Ex  Cosmetics  Inc.,  Chicago  (cos- 
metics), weekly  sp,  thru  Lee  Bies- 
piel  Adv.  Agency,  Chicago. 

American  Book  Mart,  Chicago  (old 
books).  3  weekly  sp.  thru  E.  H. 
Brown  Adv.  Agency.  Chicago. 

Merchants  National  Bank  of  Chicago. 
Chicago  (bank).  6  weekly  sa,  thru 
Bozell  &  .Jacobs,  Chicago. 

KECA,  Los  Angeles 

Procter    &    Gamble    Co.,  Cincinnati 

(Drene  ),  5  weekly  sa,  thru  H.  W. 

Kastor  &  Sons  Adv.  Co..  Chicago. 
Carter    Products    Inc..    New  York 

(liver    pills),    o   weekly    ta,  thru 

Street  &  Finnev,  N.  Y. 


WHBF,  Rock  Island,  111. 

Pillsbury  Flour  Mills,  Minneapolis,  5 
weekly  sa,  thru  Hutchinson  Adv. 
Agency,  Minneapolis. 

Compagne  Parisienne,  San  Antonio 
(perfume).  13  t.  thru  Northwest 
Radio  Adv.  Co..  Seattle. 

Standard  Chemical  Mfg.  Co.,  Omaha 
(stock  remedies),  26  sa,  thru  Buch- 
anan-Thomas Adv.  Co..  Omaha. 

Truax-Traer  Coal  Co..  Chicago,  C 
weekly  t,  thru  Harry  V.  Miles  & 
Associates.  Cincinnati. 

Chicago  Engineering  Works.  Chicago, 
13  f,  thru  .James  R.  Lunke  &  As- 
sociates, Chicago. 

WAAB,  Boston 

D'Arrigo  Brothers  Co.,  Boston  (Andy 
Boy  broccoli),  13  sa,  thru  Harold 
F.  Lewis.  Boston. 

Yadsco  Sales  Corp.,  New  York  (^Divi- 
sion of  American  Druggists),  52  sp, 
thru  Albert  M.  Ross,  N.  Y. 

Prince  Macaroni  Mfg.  Co.,  Boston 
(Prince  Macaroni),  13  sp,  thru 
David  Malkiel.  Boston. 

G.  S.  Cheney  Co.,  Boston  (proprie- 
tary). 26  sa,  thru  C.  Brewer  Smith, 
Boston. 

WNAC,  Boston 
Holland  Furnace  Co.,  Holland.  Mich., 
20  sa,  thru  Ruthrauff  &  Ryan,  Chi- 
cago. 

Sterling  Products.  Wheeling  ( proprie- 
tary ) ,  65  t.  thru  Blackett-Sample- 
Hummert.  Chicago. 

United  Drug  Co..  Roxbury.  Mass. 
(proprietary),  5  t,  thru  Street  & 
Finney.  N.  Y. 

Axton-Fisher  Tobacco  Co.,  Louisville 
(Twenty  Grand  cigarettes).  78  sp, 
thru  McCann-Erickson,  N.  Y. 

WQXR,  New  York 

Coty  Inc..  New  York  (cosmetics),  sa, 

13  weeks,  thru  Brown  &  Tarcher, 
N.  Y. 

Aeolian  American  Corp..  New  York 
(pianos).  2  daily  sa,  52  weeks,  thru 
Brown  &  Tarcher.  N.  Y. 

Parker  Bros.,  Salem.  Mass.  (games), 

14  ia,  thru  .John  W.  Queen,  Boston. 

KFRC,  San  Francisco 

Dr.  Frank  B.  Robinson,  Moscow,  Id. 
(religious),  weeklv  /.  thru  Izzard 
Co.,  Seattle. 


WCKY,  Cincinnati 

Riehman  Bros.  Co.,  Cleveland  (cloth- 
ing), 12  sa,  thru  McCaun-Erickson, 
Cleveland. 

Carter  Medicine  Co..  New  York  (liver 
piUs),  260  sa,  thru  Street  &  Finney. 
N.  Y. 

Longines  Wittnauer  Co.,  New  York, 
226  sa,  thru  Arthur  Rosenberg  Co., 
N.  Y. 

RCA-Victor  Co.,  Camden,  15  sa,  thru 

Lord  &  Thomas.  N.  Y. 
Procter    &    Gamble    Co..  Cincinnati 

(Ivory).  3  sa,  thru  Compton  Adv. 

Inc.,  N.  Y. 
Good  Luck  Food  Co..  Rochester  (des- 

.serts).  52  sa,  thru  Hughes,  Wolff  & 

Co.,  Rochester. 

CKAC,  Montreal 

Templeton"s  Ltd..  Toronto  (medical). 
4  weeklv  sp,  direct. 

Salada  Tea  Co.  of  Canada  Ltd..  To- 
ronto. 6  weekly  sp,  thru  Thornton 
Purkis  Adv.  Agency.  Montreal. 

Thos.  P.  Lipton  Ltd..  Toronto  (tea), 
weekly  sp,  thru  Tickers  &  Benson. 
Montreal. 

D.  L.  &  W.  Coal  Co.,  Montreal  (Blue 
Coal),  weekly  sp,  thru  Vickers  & 
Benson,  Montreal. 

Province  of  Quebec  (government), 
weekly  sp,  direct. 

KFBK,  Sacramento 

Shasta  Retreat  Mineral  Water  Co., 
Dunsmuir,  Cal.  (sparkling  water), 
21  weekly  sa.  direct. 

Walker  Remedy  Co..  Waterloo,  la. 
(poultry  remedy).  5  weekly  xa,  thru 
Weston-Barnett,  Watei-loo. 

Golden  State  Co..  San  Francisco.  3 
weekly  sp.  thru  N.  W.  Ayer  &  Sou, 
Philadelphia. 

WMCA,  New  York 

Holland  Furnace  Co..  Holland.  Mich.. 

daily  «a.  8  weeks,  thru  Ruthrauff  & 

Ryan.  Chicago. 
Fitch  Investors"  Service.  New  York.  5 

weeklv  sp.  52  weeks,  thru  E.  C.  Van 

Dyke  &  Co.,  N.  Y. 

KSFO,  San  Francisco 

Sales  Affiliates  Inc..  New  York 
( Loxol ) ,  2  weekly  t.  thru  Milton 
Weinberg  Adv.  Co.,  Los  Angeles. 


WHO,  Des  Moines 

Sterling  Casualty  Insurance  Co..  Chi- 
cago. 2  weekly  sp,  thru  Frankel- 
Rose  Co.,  Chicago. 

Dri-Brite  Inc.,  St.  Louis,  .52  sa.  thru 
Louis  Wertlieimer  &  Co.,  St.  Louis. 

Consumers  Cooperative  Assn..  Kansas 
City,  26  sp,  thi-u  Ru.ssell  C.  Comei", 
Kansas  City. 

Penn  Tobacco  Co.,  Wilkes-Barre.  Pa., 
.3  weekly  sp,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Publishers  Service.  Chicago  (Woman's 
World").  2  sp,  thru  Albert  Kircher 
Co..  Chicago. 

Gardner  Nurseries.  Osage.  la.,  weekly 
sp,  thru  Northwest  Radio  Adv.  Co., 
Seattle. 

Assn.  of  Pacific  Fisheries.  San  Fran- 
cisco. 60  sa,  thru  .J.  Walter  Thomp- 
son Co..  San  Francisco. 

North  American  Accident  Ins.  Co., 
Newark.  2  sp,  thru  Franklin  Bruck 
Adv.  Corp.  Newark. 

American  Book  Mart.  Chicago,  weekly 
sp,  thru  E.  H.  Brown  Adv.  Agency, 
Chicago. 

KHJ,  Los  Angeles 

William.son  Candy  Co.,  Chicago  (Oh 
Henry  candy  bars),  5  weekly  fa, 
thru  .lohn  H.  Dunham  Co..  Chi- 
cago. 

National  Oil  Products  Co..  Harri- 
son. N.  .J.  (Admiracion  .shampoo), 
5  weekly  f.  thru  Chas.  Dallas 
Reach  Adv..  Newark. 

Bekin  Van  &  Storage  Co..  Los  An- 
geles (moving  &  storage),  6  week- 
ly sa.  thru  Brooks  Adv.  Agency. 
Los  Angeles. 

Procter  &  Gamble  Co.,  Cincinnati 
(Drene).  5  weeklv  so,  thru  H.  W. 
Kastor  &  Sons  Adv.  Co.,  Chicago. 

fnited  Air  Lines,  Chicago  (transpor- 
tation). 12  weekly  so.  thru  .J.  Wal- 
ter Thompson  Co..  Chicago. 

Dr.  Frank  B.  Robinson.  Moscow,  Id. 
(religious),  weeklv  t,  thru  Izzard 
Co..  Seattle. 

KFI,  Los  Angeles 

Procter    &    Gamble    Co.,  Cincinnati 

(Drene).  5  weekly  so,  thru  H.  W. 

Kastor  &  Sons  Adv.  Co..  Chicago. 
Drackett  Co..  Cincinnati  (Windex).  2 

weekly  t.  thru  Ralph  H.  .Jones  Co., 

Cincinnati. 
Chrysler  Corp..  Detroit  (motor  cars), 

.52   .so.   thru   .J.    Stirling  Getchell, 

N.  Y. 

Chas.  B.  Knox  Gelatine  Co..  .Johns- 
town. N.  Y.  (gelatine).  2  weekly  .S'o. 
thru  Kenvon  &  Eokhardt.  N.  Y. 

Breakfast  Club  Coffee  Inc..  Los  An- 
geles (packaged  coffee).  2  weekly 
sp,  thru  Philip  -J.  Meany  Co..  Los 
Angeles. 

WNEW,  New  York 

Zonite  Products  Inc..  New  York  (Lar- 
vex  moth-destroyer).  6  weekly  sp. 
8  weeks,  thru  McCann-Erickson. 
N.  Y. 

Axton-Fisher  Tobacco  Co.  Inc..  (20 
Grand  cigarettes^  .  45  weekly  so.  39 
weeks,  thru  McCann  -  Ericksnii. 
N.  Y. 

Criterion  Theater.  New  York.  104  sp. 
direct. 

United  Drug  Co..  Boston.  5  f.  thru 
Street  &  Finney.  N.  Y. 

Bernard  Perfumers,  St.  Louis,  week- 
ly sp.  thru  Sel  Johnson  Co.,  St. 
Louis. 

R.  B.  Davis  Co.,  Hoboken.  N.  J.  (0. 
K.  Baking  powder).  39  sp,  thru 
Chas.  W.  Hoyt  Co.,  N.  Y. 

Roxy  Custom  Clothes,  New  York,  li 
weekly  sp,  thru  Gussow-Kahn,  N.T. 

KJBS,  San  Francisco 

Del  Monte  Creamery,  San  Francisco 
(dairy  products),  3  weekly  sa,  di- 
rect. 

Morris  Plan.  San  Francisco.  4  weekly 
so  (  renewal ) .  thru  Leon  Livingston 
agency,  San  Francisco. 

WEAF,  New  York 

Manhattan  Soap  Co..  New  York  jj 
(Sweetheart  Soap),  3  weekly  sp.  i 
thru  Peck  Adv.  Agency.  N.  Y. 
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A/ow 
■ 

WINS  New  York 

WBAL  Baltimore 

WCAE  ....  Pittsburgh 

WLS  Chicago 

WISN  ....  Milwaukee 
KOMA  .  .  Oklahoma  City 

WACO  Waco 

KNOW  Austin 

KTSA    .  .  .  San  Antonio 

KOY  Phoenix 

KEHE ....  Los  Angeles 
KYA  ....  San  Francisco 

Effecfive  March  1,  7938 

WDRC  Hartford 

WORC  ....  Worcester 


■  In  adciition  to  the  many  well  established  advantages  of  special^ 
representation,  International  Radio  Sales  has  introduced  new  benefits 
of  service  and  revenue  which  radio  stations  have  long  wanted  but  have 
found  unavailable.  The  book,  illustrated  above,  describes  International 
Radio  Sales,  its  people,  its  functions,  its  aims  and  ideals  so  that  stations 
may  better  gauge  its  ability  to  serve  them.  Copies  are  available  for 
station  owners  and  managers.  Address: 

in  T  E  R  n  n  f  1 0  n  n  1  r  n  d  i  o  s  n  t  e  s 


20   EAST   57th  STREET 


NEW   YORK  CITY 


OTHER      OFFICES:     CHICAGO     •     DETROIT     •      LOS  ANGELES 
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T0WXJ^P:XD  National  Recovery 
Plan  Inc.,  Chicago,  on  Feb.  1  started 
quarter-hour  weekly  talks  on  WCFL, 
Chicago.  Contract  is  for  a  six-month 
period.  Discs  are  also  scheduled  for 
two  stations  in  Wisconsin  and  one  in 
Indiana  and  are  currently  running  on 
WMBD,  Peoria,  and  WHBF,  Rock 
Island.  Burton-Keith  Co.,  Chicago, 
iandles  the  accouut. 

SWISS  FABRIC  Group,  of  New 
York,  and  St.  Gall,  Switzerland,  on 
Feb.  15  sponsored  a  30-minute  broad- 
cast over  WJZ.  New  York,  from  the 
Swiss  Fabric  Style  Show,  held  in  the 
IRainbow  Room,  Rockefeller  Center. 

EL  DORADO  Oil  Works,  manufac- 
turers of  coconut  meal,  linseed  meal 
and  vegetable  concentrates,  has  ap- 
pointed Brewer-Weeks  Co..  San  Fran- 
cisco, to  handle  its  advertising. 

SUPERIOR  SEA  FOOD  Co.,  Los 
-Angeles  ( Seaf resh  sea  foods),  has 
named  Hillman-Shane  Adv.  Agency 
Inc.,  that  city,  to  service  its  account, 
and  using  radio  for  the  first  time,  on 
Feb.  21  will  start  daily  participation 
in  Houseicives  Protective  League  on 
KNX,  Hollywood,  for  52  weeks. 

HECKER  PRODUCTS  Co.,  New 
York  (Gold  Dust,  Silver  Dust),  spon- 
^soring  Beatrice  Fairfax  on  38  Mutual 
stations,  with  transcriptions  of  the 
program  on  11  stations,  will  leave  the 
air  Feb.  25  until  next  fall.  Agency  is 
BBDO,  New  York. 

HORN  &  HARDART  Co.,  Philadel- 
phia, has  renewed  sponsorship  of  Chil- 
dren's Hour  on  WABC,  New  York, 
effective  Feb.  20.  Agency  is  the  Clem- 
ents Co.,  Philadelphia. 

EASTERN  WINE  Corp.,  New  York, 
has  appointed  Alvin  Austin  Co.,  New 
York,  to  direct  advertising.  While 
plans  are  indefinite,  radio  will  be  used, 
according  to  Emil  Mogul,  account  ex- 
■ecutive. 

NESTLE'S  MILK  PRODUCTS,  San 
Francisco  (Alpine  Coffee),  on  Feb.  15 
started  a  13-week  participation  on  the 
Woman  s  Magazine  of  the  Air  pro- 
gram over  nine  NBC-Red  network  sta- 
tions in  the  West,  Tuesdays,  4  to  4  -15 
p.  m.  (PST).  Regular  Woman's  Mag- 
■  azme  of  the  Air  live  talent  is  partici- 
pating. The  agency  is  Leon  Livingston, 
ban  h  rancisco. 

PACIFIC  GUANO  Co.,  Berkeley, 
'Cal.  (garden  supplies),  has  started 
trarden  Guide  on  two  NBC-Red  net- 
work stations  in  California  (KPO 
?D  Jrl\  on  Sundays,  10  to  10  :15  a  .m. 
^    J  ^  company  is  presenting  a 

garden  campaign  for  the  second  year 
on  the  NBC  stations.  Program,  to  run 
tor  18  weeks,  was  placed  through  To- 
maschke-Elliott,  Oakland,  Cal. 

■CYCLONE  MFG.  Co.,  Urbana,  Ind 
(poultry  supplies),  has  appointed 
Louis  E.  Wade,  Fort  Wayne,  Ind.,  as 
advertising  agency,  with  John  Wag- 
Jier,  account  executive. 

ERIE  CLOTHING  Co.,  Chicago 
(clothing  store),  has  placed  its  ac- 
count with  Albert  Kircher  Co,  Chi- 
cago. Programs  on  .several  Chica<'o 
stations  are  being  continued.  A  S 
Oourfain  Jr.  is  account  executive. 

-ELDORE  Co.,  New  York  (cosmet- 
ics), has  reappointed  Equity  Adv. 
Agency,  New  York,  to  handle  its  1938 
■campaign.  Transcriptions  may  be  used 
later  in  the  year  for  the  company's 
mail-order  business.  Roy  Spector  is  ac- 
•count  executive. 


SALES  DIRECTORS— Of  Michigan,  Ohio  and  Kentucky  met  recently 
in  Toledo  for  a  bang  up  discussion.  Among  those  arguing  were 
(seated)  Emerson  C.  Krauthers,  WLW;  E.  A.  Marchal,  WADC;  John 
Fetzer,  WKZO;  Fred  Bock,  WADC;  Harry  Bannister,  WWJ;  Leonard 
Reinsch,  WHIG;  (middle  row)  E.  Y.  Flanigan,  WSPD;  Jack  R.  Payne, 
WBLY;  Bill  Williamson,  WKRC;  Forrest  Owen,  WELL;  H.  H.  Hoessly, 
WHKC;  H.  M.  Steed,  WMBC;  (top  row)  Guy  Stewart,  WKZO; 
M.  E.  Kent,  WTOL;  Chester  Hinkle,  WSMK;  D.  A.  Brown,  WHIG; 
Don  loset,  WSPD;  Eugene  Carr,  WGAR. 

Southern  Broadcast  Group  Commends 
Reply  to  CrowelVs  Anti-Radio  Drive 


NBC  announces  that  hereafter  it  will 
use  the  following  signature  in  signing 
■off  all  educational  progrrms:  "This 
lias  been  an  NBC  Educational  Fea- 
ture. This  is  the  National  Broadcast- 
ing Co." 


A  RESOLUTION  condemning  the 
Crowell  Publishing  Co.  attack  on 
radio  in  advertisements  released  in 
trade  and  general  publications,  and 
praising  the  "quick  and  vigorous 
action"  of  Broadcasting  in  answer- 
ing it,  was  adopted  by  the  Broad- 
cast Sales  Directors  of  Arkansas, 
Louisiana,  Mississippi  and  Tennes- 
see at  a  meeting  in  Memphis,  Feb. 
2. 

With  a  score  of  Southern  broad- 
casters in  attendance,  the  sales  di- 
rectors adopted  the  resolutions 
without  dissenting  voice.  They 
called  the  Crowell  attack  "a  flag- 
rant breach  of  ethics  by  a  recog- 
nized advertising  medium." 

The  resolution  follows: 
Whereas,  the  Broadcast  Sales  Direc- 
tors of  the  Sixth  District  are  as- 
sembled in  convention  in  Memphis, 
Tenn..  Feb.  2,  1938.  and 
Whereas,  it  has  come  to  the  atten- 
tion of  this  meeting  that  the  Crowell 
Publishing  Co.  has  released  an  adver- 
tisement in  the  Jan.  17  issue  of  Time 
Magazine,  and  the  January  issue  of 
Tide  Magazine,  which  advertisement 
is  apparently  intended  to  promote  the 
sale  of  magazine  space,  not  by  the 
presentation  of  any  constructive  rea- 
sons why  an  advertiser  might  be  able 
to  use  magazine  space  to  advantage, 
hilt  rather  a  disparaging  attack  upon 
the  medium  of  radio,  and 
Whereas,  it  is  the  sense  of  the  Broad- 
cast Sales  Directors  here  assembled 
that  this  attack  by  the  Crowell  Pub- 
lishing Co.,  upon  a  competitive  med- 
ium is  not  only  unfair  to  radio,  but 
detrimental  to  the  entire  advertising 
industry. 

Now.  he  it  therefore  resolved,  that  we. 
the  Broadcast  Sales  Directors  of  the 
Sixth  District,  comprising  the  states 
of  Arkansas,  Louisiana.  Mississipni 
and  Tennessee,  do  hereby  condemn  the 
recent  release  of  the  Crowell  Publish- 
ing Co.  as  a  flagrant  breach  of  ethics 
by  a  recognized  advertising  medium, 
and. 

Be  it  further  resolved,  that  it  is  the 
sentiment  of  the  Broadcast  Sales  Di- 
rectors of  the  Sixth  District,  that  the 
editors  of  Broadcasting  Magazine 
should  be  commended  for  their  quick 
and  vigorous  action  in  answering  this 
attack  upon  the  institution  of  radio, 
through  their  own  pages,  and  through 
paid  space  in  Tide  Magazine. 

Meanwhile,  letters  of  commenda- 
tion for  Broadcasting's  "open  let- 
ter" answering  the  Crowell  attack 
which  was  published  in  the  Jan. 


15  editions  of  Broadcasting  and 
Tide,  continued  to  reach  the  pub- 
lication. 

George  W.  Stout,  advertising 
manager  of  The  Perfect  Circle  Co., 
Hagerstown,  Ind.,  piston  ring  man- 
ufacturers, wrote:  "I  agree  with 
the  tenets  of  your  pronouncement 
100%.  Although  we  have  not  used 
radio  as  an  advertising  medium  for 
several  years,  we  sincerely  believe 
it  has  a  place  in  the  advertising 
business.  We  only  wish  we  could 
spend  enough  money  to  have  a 
Jack  Benny,  a  Phil  Baker  or  a 
Charlie  McCarthy." 

Albert  E.  Strass,  head  of  Mar- 
ket Research  of  Cleveland,  ex- 
pressed his  thanks  for  the  open  let- 
ter. He  continued:  "Working,  as  I 
do  for  various  types  of  publications 
as  well  as  radio  broadcasting  com- 
panies and  advertisers  sponsoring 
radio  programs,  this  material 
proved  of  great  interest  to  me.  It 
has  always  been  my  opinion  that 
regardless  what  form  of  advertis- 
ing a  company  uses  to  a  large  de- 
gree, they  should  also  supplement 
with  other  forms.  Certainly  both 
radio  and  publication  advertising 
not  only  have  their  respective 
places  in  the  field  but  should  prove 
of  the  greatest  value  if  used  main- 
ly in  one  form  or  another." 

"Under  Good  Apple  Tree" 

Frank  W.  Ferrin,  director  of  ra- 
dio, Henri,  Hurst  &  McDonald,  Chi- 
cago, said:  "I  read  with  much  in- 
terest your  answer  to  the  Crowell 
attack  on  radio  in  your  last  issue, 
and  would  just  like  to  add  thai; 
'There  are  always  a  lot  of  clubs 
under  a  good  apple  tree.'  When  a 
boy  wants  apples,  he  doesn't  thi-ow 
clubs  at  the  scrubs.  That's  why  you 
always  find  a  lot  of  clubs  under 
good  apples  trees.  It  is  true  the 
world  over — not  only  in  apple  or- 
chards. 

"I  don't  think  the  boys  in  radio 
are  letting  it  worry  them.  Right 
now  the  world  seems  to  be  in  a 
knocking  frame  of  mind,  but  that 
doesn't  change  the  fact  that  every 
knock  is  a  boost.  The  other  fellow 
wouldn't  throw  clubs  at  you  if  you 
didn't  have  something  he  didn't 
have.  Radio  is  a  good  apple  tree 


COSMETICS  CLAIMS 
SHARPLY  LIMITED 

CLAIMS  that  cosmetics  will  re- 
move wrinkles,  rejuvenate  the  skin 
or  keep  it  free  from  blemishes  can- 
not be  broadcast  over  NBC  net- 
works, Janet  MacRorie,  continuity 
acceptance  editor  of  NBC,  told  the 
Advertising  Women  of  New  York 
at  a  meeting  Feb.  1.  Describing 
the  care  with  which  cosmetic  ad- 
vertising copy  is  checked  by  the  ad- 
vertiser's own  chemist,  the  Federal 
Trade  Commission,  the  bureau  of 
standards  of  the  "roilet  Goods  As- 
sociation, and  frequently  by  other 
laboratories  operated  or  engaged 
by  advertising  media,  Miss  Mac- 
Rorie listed  her  own  taboos  as  fol- 
lows: 

"Claims  that  a  product  will  re- 
move, or  erase,  or  correct  wrinkles 
and  lines  are  not  accepted,  since 
we  have  no  scientific  evidence  that 
anything  short  of  plastic  surgery 
can  accomplish  this  miracle.  Claims 
for  'rejuvenation'  of  the  skin  and 
restoration  of  natural  oils  are  out, 
since  we  have  no  evidence  that  ex- 
ternal application  of  a  cream  or 
lotion  and  attendant  massage  can 
have  more  than  a  temporary  ef- 
fect. 

"Claims  that  a  cream  or  lotion 
will  keep  the  skin  free  from  blem- 
ishes are  not  accepted  since  skin 
blemishes  may  be  the  result  of  an 
internal  disorder  and  external  ap- 
plication cannot  offset  the  condi- 
tion. The  presence  of  vitamins  in  a 
soap  or  face  cream  must  be 
watched  carefully,  since  results  of 
research  on  the  subject  are  incom- 
plete and  there  is  a  difference  of 
opinion  among  dermatologists." 


New  Firm  Will  Service 
Bakery,  Store  Programs 

BAKERS  Broadcasting  Service  has 
been  organized  in  New  York  to 
service  bakeries  in  broadcast  and 
advertising  problems.  The  concern, 
which  has  offices  at  113  W.  42d  St.. 
will  handle  both  transcription  and 
live  programs  and  already  is  un- 
derstood to  be  planning  a  dozen 
disc  series.  A  New  England  branch 
will  be  maintained  at  140  Boylston 
St.,  Boston. 

The  same  interests  have  formed 
Department  Store  Broadcasting 
Service,  in  Boston,  to  handle  radio 
for  department  and  specialty 
stores.  Research  has  been  started 
on  program  problems  and  a  series 
of  radio  campaigns  is  being  pro- 
duced. 

In  addition,  laundry  and  dairy 
broadcasting  services  have  been 
started  at  the  Boston  address. 


COURSES  in  television  and  amateur : 
radio  will  be  among  the  offerings  in 
the  spring  term  at  Is^ew  York  TTniver- 
sity.  Prof.  H.  H.  Sheldon  will  teach 
television  and  Lawrence  M.  Cockadn^- 
editor.  Radio  News,  will  conduct  a 
course  on  amateur  radio  stations. 


and  isn't  mad  about  anything." 

Herb  Devins,  of  J.  Stirling  Get- 
chell,  said  the  letter  was  "a  honey." 
Harrison  Holliway,  general  man- 
ager of  KFI-KECA,  Los  Angeles, 
wrote  to  "compliment  you  gentle- 
men on  your  campaign  in  answer- 
ing the  Crowell  Publishing  Com- 
pany's ridiculous  'Angels'  ad." 

Arthur  B.  Church,  president  of 
KMBC,  called  the  reply  "classic." 
He  said  it  was  "a  real  contribu- 
tion." •■ 
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programs  recorded 
by  us  at 

29  West  57th  Street, 
New  York,  N.  ¥• 
are  being  broadcast 
all  over  the  map 
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STANDARD  REVISES 
PROGRAM  LIBRARIES 

STANDARD  Program  Library 
Service  has  undergone  a  complete 
reorganization  and  regrouping,  ac- 
cording to  Gerald  King,  president 
of  Standard  Ra- 
dio Inc.  The  basic 
library  has  been 
augmented  and 
100  titles  will  be 
released  monthly 
beginning  April 
1.  The  number  of 
hours  of  prepared 
continuity  has 
been  increased  to 
20  weekly. 
Under  the  new  regrouping  plan, 
stations  may  subscribe  to  the 
whole  service  or  choose  any  part 
of  it.  A  station  desiring  standard 
types  of  talent  and  music,  such  as 
concert  and  semi-classical,  is  priv- 
ileged to  eliminate  the  currently 
popular  music.  There  will  be  a 
monthly  release  of  pupular  music 
in  the  Popular  Supplement  which 
may  be  ordered  separately. 

Of  the  plan  Mr.  Smith  said,  "Ra- 
dio stations  lately  have  been  go- 
ing through  a  period  of  readjust- 
ment. Due  to  the  deal  with  the 
AFM,  many  stations  may  find  their 
transcription  requirements  consid- 
erable different  than  they  were  six 
months  ago.  The  new  'tailored'  plan 
of  our  service  is  one  which  will  fit 
the  needs  of  any  of  these." 


Firestone  Tribute 

WHEN  word  was  received  of 
the  death  of  Harvey  Fire- 
stone late  in  the  afternoon 
of  Feb.  7,  Alfred  Wallenstein 
scrapped  the  program  pre- 
pared for  that  evening's 
Voice  of  Firestone  broadcast, 
added  42  musicians  to  his 
orchestra,  bringing  it  to  a 
total  of  68  men,  between  5 
and  6  p.  m.,  got  them  to  the 
NBC  studios  and  rehearsed 
them  right  up  to  broadcast 
time  at  8:30  p.  m.  All  com- 
mercials were  dropped  from 
the  program,  which  opened 
simply  with  a  "This  is  the 
Voice  of  Firestone"  an- 
nouncement. The  orchestra 
played  Schubert's  "Unfin- 
ished Symphony"  and  Wag- 
ner's "Entrance  of  the  Gods 
to  Valhalla";  closing  an- 
nouncement was:  "At  the 
same  hour  next  Monday  you 
will  hear  the  favorite  songs 
of  the  late  Harvey  Firestone, 
our  beloved  founder,  who 
died  suddenly  today." 


LIEUT.  CARL  O.  PETERSON.  U.S. 
N.R.,  radioman  with  both  Byrd  Ant- 
arctic expeditions,  on  Feb.  11  was 
awarded  the  Marconi  Memorial  Medal 
of  the  Veteran  Wireless  Operators 
Association  at  its  annual  meeting  in 
New  York. 


Church  Radio  Study 

STUDY  of  radio  undertaken  by 
Federal  Council  of  Churches  of 
Christ  in  America  is  nearing  com- 
pletion, but  decision  as  to  what 
use  will  be  made  of  data  will  not 
be  forthcoming  until  next  meet- 
ing of  Council's  executive  commit- 
tee, scheduled  for  late  March,  it 
was  stated  at  Council  headquar- 
ters in  New  York.  No  information 
could  be  obtained  regarding  the 
nature  of  aim  of  the  survey. 
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New  50,000-Watt 
Transmitter  for 
WHAS,  Louisville 


40  Stations  Hear  Broadcasts 
From  Ultra-modern  Station 


WHAS  in  Louisville  brought  to  its 
listeners  the  supreme  achievement  in 
modern  radio  engineering,  on  February 
1,  when  it  put  its  new  50,000-watt  broad- 
cast transmitter  on  the  air  with  a  pro- 
gram heard  in  forty  states. 

Representing  the  last  word  in  design, 
manufacture  and  installation,  costing 
some  $500,000,  the  equipment  offers  ad- 
vertisers a  marked  increase  in  both  cov- 
erage and  clarity. 

One  of  the  world's  pioneer  commercial 
stations,  WHAS,  owned  and  operated  by 
the  Courier-Journal  and  Louisville  Times, 
is  conceded  the  most  popular,  with  the 
most  listeners,  in  its  primary  listening 
area.  Edward  Petry  &  Company  are 
national  representatives  for  the  station. 


DR.  RALPH  L.  POWER,  Los  Ange- 
les, has  been  appointed  resident  tran- 
scription buyer  of  All-Canada  Radio 
Facilities  Ltd.,  Calgary,  Alta.  He  also 
holds  a  similar  post  with  Broadcasting 
Service  Assn.  Ltd.,  Sydney,  to  pur- 
chase recorded  programs  and  scrijits 
for  Australia  and  New  Zealand.  Tlie 
latter  firm  has  bought  the  transcribed 
Daredevils  of  Hollywood  serial  from 
the  radio  program  division  of  Walter 
Biddiek  Co.,  Los  Angeles,  for  Aus- 
tralia, with  a  New  Zealand  option. 
Other  purchases  include  the  tran- 
scribed Kendall  dog  stories  from  Irv- 
ing Fogel  Radio  ProductiSns,  Holly- 
wood ;  the  Bigelow  Minufe  Mysteries, 
and  Bigeloic  Musicales.  both  five-min- 
ute transcription  serials. 

NATIONAL  Transcription  Features 
has  taken  larger  space  at  2  East  4."')th 
St.,  New  York.  A  series  of  26  dra- 
matic playlets,  designed  for  optomet- 
rists, has  recently  been  purchased  by 
the  Maryland  State  Optometry  Asso- 
ciation, and  is  to  be  used  over  stations 
in  Maryland.  George  H.  Field,  former- 
ly Eastern  sales  manager  for  Radio 
Transcription  Co.  of  America,  has 
been  appointed  sales  manager,  and  is 
now  visiting  stations  through  the  East. 

ALL-CANADA  Radio  Facilities  has 
taken  the  entire  output  of  Radio 
Tran.scriptiou  Co.  of  America,  Holly- 
wood, which  produces  eight  transcrilied 
programs  weekly  for  39  weeks  each 
calendar  year.  Concern  has  also  bought 
from  Associated  Cinema  Studios,  Hol- 
lywood, The  Adventures  of  Tim,  a  2(5- 
episode  quarter-hour  transcribed  juve- 
nile program. 

MERTENS  &  PRICE  Inc..  Los  An- 
geles, has  sold  the  Sunday  Players 
dramatized  biblical  transcription  se- 
rial for  52  weeks  each  to  Cedar  Hills 
Memorial  Park,  W  a  s  h  i  n  g  t  o  n.  on 
WJSV ;  Oaklawn  Memorial  Park, 
Charlotte.  N.  C,  on  WSOC  ;  Forsyth 
Memorial  Park,  Winston-Salem,  N.  C, 
on  WAIR  ;  Westover  Memorial  Park. 
Augusta,  Ga.,  on  WRDW  ;  .John  Mc- 
Alister  Co.,  Charleston.  S.  C,  on 
WCSC;  Miami  Memorial  Assn..  Mi- 
ami, on  AVIOD.  Series  has  been  re- 
newed for  26  weeks  by  Woodlawn 
Cemetery,  Detroit,  on  WXYZ.  and 
Hawaiian  Electric  Co.,  Honolulu,  on 
KGU.  Wade  Lane's  Home  Folks,  tran- 
scribed serial,  has  been  taken  for  .52 
weeks  by  McEwen  Funeral  Home, 
Charlotte,  N.  C.  on  WSOC;  Dunbar 
Funeral  Home,  Columbia,  S.  C,  on 
WIS  ;  Dauer  Furniture  Co.,  Rochester. 
N.  Y.,  on  WHAM.  Roanoke  Gas  Light 
Co..  Roanoke,  Va.,  has  taken  .39  epi- 
sides  of  the  American  Kitchen  for 
sponsorship  on  WDB.J. 

INDIAN  TRAILS,  new  Hollywood 
radio  production  concern,  has  been  es- 
tablished at  1651  Cosmo  St.  by  Rob- 
ert E.  Callahan,  writer-producer,  and 
national  authority  on  Indian  life.  C. 
Floyd  Ross  is  business  manager.  The 
firm  specializes  in  Indian  stories  and 
the  adveutures  of  pioneers. 

KFWB,  Hollywood,  has  secured  ex- 
clusive franchise  in  the  Los  Angeles 
area,  to  the  1938  output  of  Atlas  Ra- 
dio Corp.,  according  to  Herbert  R. 
Ebenstein,  president,  now  on  the 
West  Coast. 

FRANCISCAN  FRIARS.  Garrison, 
N.  Y.,  has  reappointed  E.  V.  Brincker- 
hoff  &  Co.,  New  York,  to  transcribe  its 
Ave  Maria  Hour. 

KSRO,  Santa  Rosa.  Cal..  has  sub- 
sci-ibed  to  WBS  transcription  service. 
WFBM,  Indianapolis,  has  added  the 
AMP  transcription  library. 

THE  26  quarter-hour  transcribed  pro- 
grams, Daredevils  of  Hollyirood,  is  be- 
ing produced  by  the  radio  programs 
division  of  Walter  Biddiek  Co.,  Los 
Angeles,  with  a  sjiot  in  the  center  for 
local  commercial  announcements.  The 
series,  produced  under  direction  of  Ted 
Turner,  department  head,  features 
famous  stunt  men  and  movie  doubles 
interviewed  by  Hal.  Styles. 


WBS  DISCS  PLACED 
BY  MANY  AGENCIES 

OF  THE  49  agencies  placing  108 
campaigns  on  WBS  in  1937,  H.  W. 
Kastor  &  Sons  Adv.  Co.  led  with 
19  campaigns,  followed  by  Black- 
ett-Sample-Hummert  with  13  and 
BBDO  with  7.  Two  agencies  placed 
4  campaigns,  Maxon  and  Walker  & 
Downing.  Agencies  placing  3  cam- 
paigns were  Compton  Adv.  Inc.;  J. 
Stirling  Getchell;  Geyer,  Cornell  & 
Newell;  McJunkin  Adv.  Co.;  Van 
Sant,  i)ugdale  &  Co.;  placing  2 
campaigns  were  Russel  C.  Comer 
Adv.  Inc.;  Ralph  H.  Jones  Co.; 
Pedlar  &  Ryan;  Frank  Presbrey 
Co.;  Roche,  Williams  &  Cunnyng- 
ham. 

Other  agencies  placing  WBS 
campaigns  for  sponsors  were:  Ar- 
bee  Agency;  Aubrey,  Moore  &  Wal- 
lace; Badger  &  Browning;  Sam 
Bartlett;  Benton  &  Bowles;  Beck- 
man,  Vogel  &  Beerbohm;  D.  P. 
Brother  &  Co.;  Buchen  Co.;  Camp- 
bell-Ewald  Co.;  D'Arcy  Adv.  Co.; 
John  H.  Dunham  Co.;  Ferry-Hanly  ; 
Co.;  Fletcher  &  Ellis;  Charles 
Daniel  Frey  Co.;  Geare-Marston; 
James  A.  Greene  &  Co.;  Bert  S.I 
Gittins  Adv. ;  Joseph  Katz  Co. ; 
Arthur  Kudner  Inc.;  W.  E.  Long 
Co.;  Lauesen  &  Salomon;  Lord  & 
Thomas;  Matteson-Fogarty-Jordan 
Co. ;  Meldrum  &  Fewsmith ;  Neis- 
ser-Meyerhoff;  R.  J.  Potts  &  Co.; 
John  W.  Queen;  Charles  Dallas 
Reach  Co.;  Schwimmer  &  Scott; 
Selviair  Broadcasting  System;  U. 
S.  Adv.  Corp.;  Wade  Adv.  Agency; 
Duane  Wanamaker. 


Twenty   Grand  Discs 

AXTON-FISHER  Tobacco  Co., 
Louisville  (Twenty  Grand  ciga- 
rettes), whose  plans  for  a  three- 
a-week  spot  campaign  were  pre- 
viously announced  [Broadcasting, 
Jan.  15],  will  place  quarter-hour 
WBS  discs  on  14  stations,  to  start 
March  14.  The  program  will  fea-i 
ture  Martin  Block,  announcer  of 
WNEW,  New  York,  Joe  Rines'  or-' 
chestra,  and  guest  artists.  Agency 
is  McCann-Erickson  Inc.,  New 
York.  Contracts  will  run  for  26 
weeks  on,  WLW  KNX  KSFO 
KDKA  WMAQ  WDAF  WNAC 
WJR  KLZ  WRC  KSD  WBEN 
WTMJ  WCCO. 


AN  INCREASE  in  power  from  500 
watts  night  and  1,000  watts  local  sun 
set.  to  1,000  watts  night  and  5.OO0 
watts  local  sunset,  for  WMMN.  Fair- 
mont, W.  Va.,  was  authorized  Feb.  2 
bv  the  FCC,  to  become  effective  Feb. 
12. 
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The  luorld's  greatest 
neius  staff  at  a r It  in g 
for  radio  ! 


SOME  OF  THE  STAR  INTERNATIONAL  NEWS  SERVICE 
REPORTERS  AND  WRITERS  WHOSE  DISPATCHES  ARE 
BROADCAST  DAILY  BY  150  U.S.  RADIO  STATIONS 


INTERNATIONAL  NEWS  SERVICE 


235  EAST  45TH  STREET,  NEW  YORK 
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New  Operator's  Rules 

AMENDMENT  of  rules  governing 
the  scope  of  authority  granted  un- 
der licenses  issued  to  radio  opera- 
tors effective  April  1,  1938,  have 
been  announced  by  the  FCC.  At 
present  the  third  class  operator  li- 
cense is  generally  valid  for  the 
operation  of  radiotelephone  sta- 
tions of  50  watts  or  less  power  and 
with  certain  exceptions  for  other 
radiotelephone  stations.  The  amend- 
ed rule  removes  this  power  limita- 
tion but  specifically  provides  that 
stations  manned  solely  by  person- 
nel holding  a  radiotelephone  third 
class  operator  licenses  must  be  sup- 
ervised and  maintained  from  a 
technical  point  of  view  by  person- 
nel holding  a  second  class  license, 
whether  radiotelephone  or  radio- 
telegraph. 


New  WJR  Equipment 

REQUIRING  some  four  months  to 
manufacture,  speech  input  equip- 
ment of  new  and  unusual  design 
will  be  installed  at  WJR,  Detroit, 
50,000-watter,  by  Western  Electric 
Co.  Designed  by  Bell  Laboratories 
to  meet  specifications  of  A.  Fried- 
enthal,  engineer  in  charge  of  WJR 
studios,  the  installation  will  in- 
clude two  type  23  speech  input 
units,  with  arrangements  for  handl- 
ing programs  from  three  stations 
and  for  handling  network,  remotes 
and  electrical  transcriptions.  It  in- 
cludes a  two-way  talk-back  system, 
accomplished  instantaneously  with- 
out operation  of  switches  or  keys. 

WCKY,  Cincinnati,  has  adopted  as 
mascot  a  dog  that  wandered  into  the 
station's  offices.  L.  B.  Wilson,  owner 
of  WCKY,  has  named  the  pooch 
"Wicky". 


WAVE 
BRINGS 
'EM  BACK 
ALIVE 
AND  SOLD! 

Acceding  to  .  recent  "'^^-^^r^^^ty 
Louisville  J„t"ou  WAVE  for  each 

,adio  use  nearly  ^°»Xi„e  station!  These 
one  hoar  on  any  oAer  Lom-'  ^^o 
merchants  fc-.o«  (Louisville) 

live  right  lie^'^^ff/'uisviUe  Trading  Area's 
furnish  the  bulk  onl.^on.v  ^^^^^ 

buying  power-that  w 

,o  the  local  merchants  ^"^^^^n. B.C. Outlet, 
sold  at  (o«-cos,,w>thout  waste 


TEN  MIN  UTES— After  police  re- 
cently shot  it  out  with  bank  robbers 
in  Columbus,  0.,  WBNS  was  air- 
ing an  on-the-scene  broadcast.  John 
Neblett  and  Russ  Canter,  WBNS 
announcers,  are  conducting  the  in- 
terviews near  the  stations  mobile 
shortwave  transmitter,  WJLF. 

KABC,  in  San  Antonio, 
Moves  Into  New  Quarters 

KABC,  San  Antonio,  moved  this 
month  to  new  studios  on  the  second 
floor  of  the  Milam  Bldg.,  where  it 
installed  new  Western  Electric 
speech  input  equipment.  Three 
studios  are  included  in  the  layout, 
auditorium,  solo  and  announcers' 
studios  providing  for  all  program 
needs.  New  RCA  dual  speed  turn- 
tables have  been  placed  in  opera- 
tion, and  news  is  received  from 
Transradio. 

Personnel  is  unchanged,  with 
William  McCabe,  who  recently  re- 
turned to  San  Antonio  after  sev- 
eral years  with  major  stations  on 
the  West  Coast,  as  the  KABC  gen- 
eral manager.  Other  officers  are 
Charles  Belfi,  studio  manager;  G. 
P.  Rumble,  formerly  of  WNEW, 
New  York,  chief  engineer;  Pearl 
Sohn,  in  charge  of  commercial  con- 
tinuity. On  the  announcing  staff  are 
Guy  Savage,  John  Alderman  and 
Charles  Belfi.  The  control  force  in- 
cludes Fred  Neidert,  Travis  Chap- 
man, Stanley  Cox,  K.  C.  Gates.  In 
the  commercial  department  are  W. 
E.  Remy,  Sam  Goldfard,  Pat  Bax- 
ter, Tony  Mennella  and  John  Sul- 
livan. 

PATENTS  covering  television  devices 
were  issued  by  the  U.  S.  Patent  Office 
Feb.  8  to  Vladimir  K.  Zworykin  (No. 
2,107,464)  and  to  Philo  T.  Farns- 
worth  (No.  2,107,782).  Former  as- 
signed his  patent  to  RCA  and  latter, 
whose  patent  covers  a  radiation  ft-e- 
quency  converter,  developed  in  collab- 
oration with  Donald  K.  Lippincott, 
Larkspur,  Cal.,  assigned  to  Farns- 
worth  Television  Inc..  San  Francisco. 


COLLINS  RADIO  Co.,  Cedar  Rapids, 
la.,  has  sold  the  following  transmit- 
ters to  these  stations:  20  H,  1,000- 
watt  to  WSFA.  Montgomery,  Ala.; 
300  F.  100-250-watt,  to  WHAT,  Green- 
field. Mas.s. ;  20  H.  1,000-watt,  to 
KLPM,  Minot,  N.  D. ;  300  F,  100- 
2.50-watt,  to  KALB,  Alexandria,  La. 

BENDIX  AVIATION  EXPORT 
Corp.  announces  the  appointment  of 
H.  F.  McEnness  as  special  European 
representative  and  the  opening  of  a 
new  Paris  office  at  51  Ave.  George  V. 
Headquartered  in  Paris,  Mr.  McEn- 
ness will  cover  the  British  Isles,  the 
Continent  and  the  Near  East. 

WMFF,  Plattsburg,  N.  T.,  has  in- 
stalled Proctor  -  Fairchild  recording 
equipment  and  a  Gates  audio  com- 
pressor. 

KGVO,  Missoula,  Mont.,  recently 
placed  in  operation  its  new  Truscon 
radiator  antenna. 

GENERAL  ELECTRIC  Co.  has  is- 
sued bulletins  explaining  its  radio 
transmitter  capacitors  for  amateur  ra- 
dio equipment  and  D-C  pyranol  ca- 
pacitors for  radio  and  X-ray  equip- 
ment. The  capacitor  for  amateurs  is 
2.000  volts,  5  microfarad. 

WEW,  St.  Louis,  has  tentatively  pur- 
chased an  RCA  1-G  1,000-watt  trans- 
mitter contingent  upon  being  granted 
a  construction  permit  by  the  FCC  for 
such  an  installation. 

WCAU,  PhOadelphia,  has  purchased 
an  RCA  100-F  ultra-high  frequency 
broadcast  transmitter. 
GILBERT  BRAUN,  New  York,  is 
offering  as  a  service  to  program  pro- 
ducers a  portable  sound  library, 
equipped  to  produce  any  sound  re- 
quired, "from  a  hurricane  earthquake 
to  a  super  dynamo".  Customers  for  the 
new  service  include  Sound  Reproduc- 
tions Inc.,  headed  by  Eugene  Bresson, 
and  E.  V.  Brinckerhoff  Inc.,  New 
York. 

WGL,  Fort  Wayne,  went  on  the  air 
Jan.  29  with  250  watts  daytime  power, 
using  a  new  transmitter  installed  last 
year. 


Hazeltine  Television 

HAZELTINE  SERVICE  Corp., 
New  York,  on  Jan.  21  applied  for 
a  construction  permit  for  a  new 
television  station  to  operate  in  the 
bands  42,000-56,000  and  60,000-86,- 
000  kc.  with  125  watts.  The  organ- 
ization holds  numerous  basic  radio 
patents. 


WGIL  are  the  call  letters  assigned  for 
the  new  250-watt  daytime  station  on 
1500  ke.  at  Galesburg,  111.,  authorized 
Jan.  19  by  the  FCC  [Broadcasting. 
Feb.  11. 


Deserving  its  strong  listener  loyalty 
and  top  position  in  this  16-county 


N.B.C. 
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'ir  From  the  very  beginning,  Blaw-Knox 
Antennas  have  been  intimately  associ- 
ated with  the  growth  of  Radio. 

The  first  Vertical  Radiator  was  a  Blaw- 
Knox  development. 

The  most  advanced  designs  in  up-to-date 
Radiator  construction  contributing  to 
present  broadcasting  efficiency  are  con- 
cededly  Blaw-Knox. 

BLAW-KNOX  DIVISION 

OF    BLAW-KNOX  COMPANY 

2038  Formers  Bonk  Building 
Pittsburgh.  Pa. 


IF  YOU  PLAN  TO  INCREASE 
THE    EFFICIENCY  OF 
YOUR   ANTENNA  .  .  .  .  .  . 

IT  W I L  L  P A Y  YO  U  T  0 
CONSULT  BLAW-KNOX 


1 
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You  Ever  Play 
^^Hide-go-seek 


.  .  With  Your  Copies  of 
BROADCASTING  ? 

Unfortunately,  copies  of  BROAD- 
CASTING do  get  misplaced.  Espe- 
cially around  a  busy  office— when 
you  need  them  most.  Remember 
when  that  happened  to  you?  But  the 
remedy  is  simple.  Just  order  one  of 
the  new,  specially  constructed  bind- 
ers, large  enough  to  accommodate 
every  issue  throughout   the  year, 

$2.50  POSTPAID 

your   name    in   gold   25c  extra 

BROAI^^TINC 

broadcast 
r  Advertisingr 

National  Press  Building 
Washington,  D.  C 


New  WGAlJ,  in  Athens, 
To  Take  the  Air  April  1 

ITS  EQUIPMENT  ordered,  the  new 
WGAU  Athens,  Ga.,  100  watts  night 
and  250  watts  day  on  1310  kc,  ex- 
pects to  be  on  the  air  on  or  about 
April  1,  according  to  A.  Lynne 
Brannen,  one  of  the  five  equal  part- 
ners in  the  group  which  was  au- 
thorized last  Dec.  31  to  construct 
the  station  to  replace  the  old 
WTFI  of  that  community  which 
was  moved  into  Atlanta  last  year 
and  is  operating  there  as  WAGA. 
Mr.  Brannen,  former  manager  of 
WTFI  and  before  that  with 
KWKH,  KWEA  and  WATL,  will 
manage  the  new  station. 

Collins  transmitter  equipment 
and  a  vertical  radiator  will  be  in- 
stalled. A  feature  of  the  studios 
will  be  the  color  scheme  of  all 
equipment,  which  will  be  red  and 
black,  those  being  the  colors  of  the 
University  of  Georgia,  located  in 
Athens.  Call  letters  were  also  se- 
lected to  designate  Georgia  Uni- 
versity. Melvin  Gorman  will  be  as- 
sistant manager  and  studio  direc- 
tor, and  the  rest  of  the  staff  is 
now  being  mustered.  With  Mr. 
Brannen  as  partners  in  the  enter- 
prise are  Dr.  J.  K.  Patrick,  drug- 
gist; Tate  Wright,  attorney,  and 
chairman  of  the  Clarke  County 
Board  of  Commissioners;  C.  A. 
Rowland,  seed  merchant  and  Earl 
B.  Braswell,  publisher  of  the 
Athens  Banner-Herald. 


CLARENCE— Thought  to  be  ra- 
dio's first  ventriloquial  dummy, 
posed  for  this  picture  in  1927,  a 
year  after  he  started  broadcasting. 
Harry  Lawrence,  Clarence's  vocal 
director,  kept  him  company  on  the 
air  until  1929,  when  Lawrence 
joined  NBC's  writing  staff  and 
Clarence  retired.  Lawrence  now 
writes  the  Kaltenmeyer's  Kinder- 
garten series. 


INTERNATIONAL  Radio  Sales, 
newly-organized  station  representative 
division  of  Hearst  Radio  Inc.,  New 
York,  has  issued  a  booklet  describing 
its  services  and  facilities.  Photographs 
of  personnel  in  each  office  are  in- 
eluded. 


Oldest  CBS  Affiliate 

WyAS,  Pittsburgh,  which  claims 
to  have  been  the  first  CBS  affiliate 
station,  having  signed  in  1928,  on 
Feb.  13  extended  its  affiliation  with 
the  network  for  five  years.  The 
contract  was  signed  by  Hugh  J. 
Brennan,  president,  with  Herbert 
V.  Akerberg,  CBS  vice-president. 


HOLLYWOOD  PLANT 
OF  NBC  FLEXIBLl 

NOT   KNOWING  if  the  tren 
toward   Hollywood   will  continm 
NBC  is  building  its  new  studios  i 
that   city    accordingly,    Lenox  I 
Lohr,  president  of  the  network,  ai 
nounced  when  on  the  West  Cot 
in  early  February  for  a  series 
conferences  with  Don  E.  Gilmj 
western  division  vice-president,  a 
other  executives.  He  pointed  o 
that  a  short  time  ago  Hollywoc 
was  just  a  flag  stop  as  far  as  rad 
was  concerned,  but  today  it  is  a 
important  broadcasting  center. 

"In  spite  of  the  fact  that  we  ai 
erecting  a  large  new  Hollywoc 
building,  it  will  not  take  care  ( 
half  the  shows,"  he  said.  "We  ai 
doing  this  with  our  eyes  wide  ope 
For  the  present  we  will  retain  oi 
Melrose  Ave.  plant  and  operate 
in    conjunction    with    the    n  e 
studios.  This  is  not  particularly  e 
ficient  operation  because  studic 
controls  and  personnel  are  divide 
but  until  we   find   out  definite 
whether  the  trend  toward  Holl 
wood  is  going  to  continue,  we  w 
operate  this  way.  Our  new  Holl 
wood  building  may  be  big  enoug 
if  the  shows  go  back  to  New  Yoi 
to  take  care  of  our  needs.  If  r.i 
and  if  in  a  year  or  so  we  find  th 
more  shows  are  coming  out  hei 
we  will  abandon  the  Melrose  A^ 
building  and  enlarge  our  new 
cation.    We    have    five  acres 
ground  at  Sunset  Blvd.  and  Vi 
St." 

Mr.  Lohr  announced  that  the  < 
ficial  name  of  the  West  Coast  he£ 
quarters  will  be  known  as  Hoi 
wood  Radio  City. 


WCAE  BACKS  FACTS  WITH  ACTS 


REBUILDS  STUDIOS; 
STARTS  AD  SERIES 

Pittsburgh,  Pa. — WCAE  acted  effectively 
in  past  ten  days  to  increase  its  lead  in  Pitts- 
burgh radio. 

Studios  were  completely  rebuilt  with  latest 
acoustical  material  as  station  started  daily 
and  Sunday  Pittsburgh  newspaper  advertis- 
ing campaign.  Ads  will  run  for  a  year. 

WCAE  is  using  daily  copy,  listing  PROD- 
UCT advertised  in  commercial  programs, 
along  with  five  column  smash  display  on 
Sundays.  Latter  stresses  number  of  poll- 
winning  features  in  Pittsburgh's  favorite 
station. 

Buy  WCAE  in  Pittsburgh  and  get  the 
MOST  for  your  radio  dollar! 


Serving  the  public  interest 


WCAE,  PITTSBURGH,  PA.,  NBC-RED 
INTERNATIONAL  RADIO  SALES 
20  E.  57th  St.,  N.  Y.  C. 
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Western  Electric's  NEW  5KW 
lias  the  DOHERTY  CIRCUIT,  too ! 


Final  amplifier  stage  of  the  new 
KW.  At  right,  W.  H.  Doherty  of  Bell 
""elephone  Laboratories  inspects  the 
lew  transmitter. 


in  the  new  5KW  (as  in  the  new  50KW)  the  famous  Doherty  Circuit  increases 
lower  amplifier  efficiency  by  more  than  100%  —  cuts  operating  and  maintenance 
iosts — saves  space.  One  more  proof  that  Bell  Telephone  Laboratories  and  West- 
ern Electric  are  continuing  to  set  the  pace  in  better  equipment  for  broadcasters! 


Requires  less  primary  power, 
greatly  re^luces  operating  an^; 
maintenaqpe  costs. 

Automatic  line  voll,age.  i;egiuJ^-. 
tor. 

Improved  stabiliz^jd  feed-bajClj^ 
circuit. 

Automatic  cLrcuit  breakers  and? 
an  automatic  reclosing  con- 
tactor in  the  power  circuit  19, 
the  rectifier. 

Cathode  ray  oscillograph  con- 
nections in  all  important  cir-. 
cuils. 

Engineered  to  permit  increase 
in  power  to  lOKW,  50KW  and 
500  KW  by  adding  selected 
apparatus. 

"ASK  YOUR  ENGINEER" 


Western  Electric 


Distrihutprs  : 
^raybar  Electric  Co.,  Graybar  BIdg.,N.Y^ 
In  Canada  ar}d  N^etrffrur^fUand: 
>(ortbem  tlectriia  C9..,  Ltd, 
In  other  countrieM_: 
International  Standard  Electx^^c  Corp. 


Hdio  telephone   broadcasting  equipment 
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Your  Recording 
Requirements  Demand 

•  Turntable  Performance  at  33  1/3  RPM  equal  to  that  of  the  finest 
transcription  tables. 

•  High  Recording  Levels  to  reduce  surface  noise  in  the  playback 

AND 

•  Quality  acceptable  for  "high  fidelity"  broadcast  purposes,  as  well  as 
auditions. 


The  New  Fairchild  Recorder 

WITH 

Center  Drive  turntable  and  Synchronous  Motor  guarantees  that  "Four- 
teen minutes  and  twenty-nine  seconds"  of  recorded  disc  will  play  beck 
in  exactly  the  same  time. 

Crystal  Cutter  Head,  by  Fairchild,  puts  a  higher  signal  level  on  the 
record,  thereby  reducing  surface  noise  materially. 

AND 

Fairchild  users  expect  and  GET  quality  that  meets  the  highest  broadcast 
•requirements. 

It  Sounds  As  Good  As  It  Looks 

1.  Precision  in  design  and  performance. 

2.  Sufficient  Mass  and  consequent  inertia  to  completely  neutralize  any 
tendency  to  "resonance"  in  the  cutter  head. 

3.  Equal  spacing  of  grooves  (avoids  "echo")  at  90,  110,  130,  or  150 
lines  per  inch  and  easily  varied  depth  of  cut,  from  inside  or  outside 
without  extra  feed  screws  or  parts— the  "last  word"  in  flexibility. 


For  further  information  address 

SOUND  EQUIPMENT  DIVISION 

FAIRCHILD  AERIAL 
CAMERA  CORPORATION 


88-06  Van  Wyck  Blvd. 


Jamaica,  Long  Island,  N.  Y. 


DURING  the  recent  infantile  paraly- 
sis campaign,  KRLD,  Dallas,  raised 
more  than  .$1,000  by  presenting  its 
talent  at  a  community  sing  in  a  large 
local  church  and  by  airing  many  spot 
announcements  of  this  special  pro- 
"•ram  V.  O.  Stamps,  singer  of  sacred 
songs  on  KRLD,  conceived  the  pro- 
gram idea  as  a  means  of  reaching 
those  listeners  who  were  not  interested 
in  attending  the  President's  Ball. 
KGGM,  Albuquerque,  on  Feb.  26  will 
dedicate  its  new  studios  in  the  KiMo 
Bldg.,  occupying  the  entire  second 
floor.  The  acoustically  treated  studios 
include  one  seating  50  spectators  aug- 
mented by  a  smaller  announcer's  stu- 
dio used  for  solo  programs,  and  a  con- 
trol room  which  can  be  used  for  auxili- 
ary purposes.  Increa.sed  office  space 
includes  audition  rooms,  rehearsal  and 
continuity  rooms  as  well  as  executive 
offices.  Construction  was  supervised  by 
:Mike  Hollander,  KGGM  general  man- 
ager. 

ORIGINATING  at  WEAL.  Balti- 
more. Mutual  network  on  Feb.  11 
broadcast  the  opening  of  the  North 
American  Sports  Garden  and  Outdoor 
Life  Show.  Bob  Edge,  as  master-of- 
ceremonies.  introduced  Governors 
Harry  W.  Nice  of  Maryland.  Homer 
A.  Holt  of  West  Virginia  arid  George 
H.  Earle  of  Pennsylvania,  and  Mayor 
Howard  Jackson  of  Baltimore. 

IN  COOPERATION  with  the  Eco- 
nomic Policy  Committee,  a  nonparti- 
san group  for  the  dissemination  of  in- 
formation about  international  trade, 
NBC  on  Feb.  6  started  a  series  of  pro- 
grams. Paths  to  Prosperity.  Secretary 
of  State  Cordell  Hull  spoke  on  the 
first  broadcast,  from  Washington.  Ed- 
ward Tomlinson,  authority  on  inter- 
national affairs,  acts  as  chairman  of 
the  broadcasts. 

KSFO.  San  Francisco,  has  wired  the 
Gold  Room  of  the  Palace  Hotel,  one 
of  the  bay  city's  largest  hostelries,  for 
audience  shows.  The  room  seats  600 
persons.  First  broadcast  was  M^/  Sec- 
ret Amlition,  CBS  network  show 
sponsored  by  Durkee's  Famous  Foods. 
A  stage  has  been  built  with  an  over- 
looking glassed-in  control  room. 
WHEN  FIRE  destroyed  a  $3.50.000 
refinery  in  Enid.  Okla.,  Feb.  4,  KCRC. 
that  city,  was  on  the  air  with  the  de- 
tails of  the  explosion  five  minutes  af- 
ter the  alarm  had  been  turned  in  by 
Charles  Seiferd,  KCRC  announcer. 

OBSERVING  "Americanization 
Week"  from  Feb.  14-22,  Salt  Lake 
City's  Chamber  of  Commerce  is  co- 
operating with  KDYL  in  a  series  of 
programs  designed  to  acquaint  non- 
American  born  citizens  the  desirability 
of  immediate  naturalization.  Program 
series  will  consist  of  prepared  inter- 
views with  foreign  born,  and  helpful 
questions  and  answers. 

DUE  TO  a  greatly  increased  produc- 
tion schedule,  both  local  and  for  CBS 
network  shows,  KSFO,  San  Francisco, 
recently  completed  installation  of  a 
new  control  room,  announcer's  studio 
and  duplicate  transcription  room. 
Western  Electric  23A  speech  equip- 
ment was  used. 

CHILD  RAISING  is  the  problem 
dramatized  in  a  new  series  called  Yoiir 
Children  and  Mine  on  KDAL.  Duluth, 
Minn.  The  programs  are  given  under 
auspices  of  the  local  parent-teachers' 
association. 

WIOD,  Miami,  features  Sam  Parker 
on  its  program  called  The  Vagabond 
Microphone  and  Sam  recently  inter- 
viewed British  sailors  aboard  the 
H.M.8.  Apollo  when  she  docked  in 
Miami. 

WCLE,  Cleveland,  added  five  feeds  to 
Mutual  on  Feb.  7,  bringing  the  total 
feeds  from  WHK-WCLE  on  Mutual 
to  27.  The  new  programs  are  The 
World  Traveler,  twice  weekly,  and 
Reveries,  thrice  weekly. 


NBC,  San  Francisco,  recently  closec 
its  three  studios  on  the  roof  of  Hair 
Brothers  department  store,  which  il 
had  been  using  for  ten  years,  moving 
to  the  main  studios  in  the  Sutter  Bldgi 

WFAA,  Dallas,  is  inserting  traflSe 
safety  editorials  in  its  news  broad 
casts.  The  editorials  are  supplied  bj 
the  Texas  State  Highway  Commission 

BOB  EDGE,  outdoor  commentator  ol 
WOR,  Newark,  on  Feb.  12  starts  i 
new  weekly  sustaining  series  of  sport; 
programs,  titled  Outdoors  with  Boi 
Edge. 

TWO  creeks  in  the  city  limits  0| 
Rockford,  111.,  ran  wild  following  : 
two-inch  rainfall  recently,  d  r  i  v  i  n  ; 
more  than  500  persons  from  thei 
homes  and  bringing  WROK  into  ac 
tion  in  a  hurry.  Its  mobile  transmittei 
was  on  the  job  early  with  More 
Owens,  John  McCloy  and  George  Met 
ard  giving  descriptions  of  dramati 
rescues.  The  mobile  transmitter  wa 
used  at  two  spots  during  the  day  an 
the  station  stayed  on  the  air  wit 
flood  news  most  of  the  day.  It  acte, 
as  voice  of  the  organized  rescue  agei 
cies,  relaying  orders  from  police  an 
slieriff  and  serving  a  need  which  coul 
not  have  been  filled  any  other  way. 

WRVA,  Richmond,  Va.,  is  the  onl 
station  broadcasting  from  the  Sta^ 
House  legislature,  but  feeds  the  pr» 
grams  to  stations  requesting  it  witl 
out  mentioning  the  fact  that  its  sta 
is  picking  up  the  proceedings  so  thi 
stations  may  use  their  own  identific 
tion.  ' 

WHEN  fire  that  resulted  in  damagi 
of  .$500,000  recently  broke  out  i 
Evansville,  Ind.,  John  Caraway  at 
Guy  Crecelius  were  on  the  job  to  gi''! 
complete  coverage  over  WGBF  at 
WEOA.  " 

WCOA,  Pensacola,  has  started  a  wee 
ly  series  called  Meet  the  Artist  Stud-^ 
Parties.  Listeners  throng  the  studi' 
for  personal  introductions  to  staff 
fists  who  in  turn  interview  the  liste| 
ers. 

KPFA.  Helena,  Mont.,  has  coupl 
the  output  of  the  preamplifier  of. 
remote  electric  organ  to  the  broadca 
circuit  through  a  matching  transf 
to  eliminate  room  noise,  no  mic" 
phone  being  used  in  the  pickup. 

CONCORDIA  College,  Milwaukee,  o 
of  WTMJ's  oldest  sponsors  with 
record  of  broadcasting  continuous 
for  ten  years  over  the  station,  ce 
brates  its  tenth  anniversary  on 
air  Feb.  20  with  a  special  progra; 

KGVO,  Missoula.  Mont.,  has  start- 
a  series  called  Sponsors  on  Parak 
which  not  only  plugs  shows  sponsor" 
on  KGVO  but  indicates  the  power 
radio  advertising  to  prospective  ti: 
buyers.  ) 
WHK,  Cleveland,  has  started  a  ser: 
of  talks  by  A.  A.  Nigiosian,  an  f- 
pert  on  Oriental  rugs.  The  Wedn" 
day  afternoon  programs  will  inch) 
the  history  of  weaving  and  the  use^ 
rugs  in  interior  decorating.  ' 

WBNX,  New  York,  on  Feb.  5  star 
the  German  Radio  Chil)  Hour,  nn< 
the  direction  of  the  American  Assn. 
Teachers  of  German.  Students 
have  learned  their  German  in 
York  colleges  and  high  schools 
present  musical  and  literary  progra: 


Page  82  •  February  15,  1938 


BROADCASTING  •  Broadcast  Advertish 


\ 


l^C^  W"  ^^^^  Subscription 

to  BROADCASTING 


dcastinff  static;;.-—  .  •  ^  »^ 


Brings  You  .  . 


A  COMPLETE    INDEX  OF   COMMERCIAL  BROADCASTING 


BROADCASTING  •  Broadcast  Advertising 


February  15,  1938  •  Page  83 


They  Call  This 
An  Antennae^  too! 


This  unsuspecting  myriapod  doesn't  know  a  wave-length  from 
a  microphone  .  .  .  but  he  enjoys  every  right  to  say  his  "antennae 
is  efficient".  And  most  likely  those  two  projecting  "feelers"  will 
serve  their  purpose  until  "something  better"  comes  along. 

What  about  YOUR  Antennae? 

Did  you  know  that  something  better  HAS  come  along?  An  an- 
tenna new  in  design  .  .  .  new  in  efficiency  .  .  .  new  in  economy. 
No  station  engineer  or  executive  can  really  afford  to  overlook  the 
new  possibilities  that  the  new  Lingo  Tube  Radiator  has  effected 
.  .  .  and  the  new  standards  it  has  introduced  to  the  broadcasting 
field.  The  Lingo  Vertical  Tubular  Steel  Radiator  is  the  latest 
achievement  in  antenna  performance  .  .  .  giving  97%  EFFICI- 
ENCY AT  HALF  THE  USUAL  COST! 

If  you're  interested  in  efficiency  .  .  .  reliability  and  lowered  costs, 
send  us  necessary  details  on  location,  optimum  performance  re- 
quired, and  we  can  quote  you  complete  prices  in  advance  and 
also  show  you  how  Lingo  can  answer  your  radiator  problem. 

Write  for  our  interesting  brochure,  "New  Standards  for  Vertical 
Radiators".  Of  course,  there  is  no  charge  or  obligation. 


JOHN  E.  LINGO  &  SON,  INC. 


Est.  1897 


CAMDEN,  NEW  JERSEY 


VERTICA 


Melody  Puzzles  Contest 
Draws  100,000  Scripts 

AMERICAN  TOBACCO  Co.'s 
NBC-Blue  show  for  Lucky  Strike, 
Melody  Puzzles,  drew  100,212 
scripts  from  the  radio  audience  the 
first  four  weeks  it  was  broadcast, 
and  about  15,000  scripts  on  the 
first  day  of  the  fifth  week.  Lis- 
teners submit  scripts  in  which  the 
name  of  a  current  song  hit  is  con- 
cealed. When  the  sketch  is  broad- 
cast, members  of  the  studio  au- 
dience are  asked  to  name  the  song. 
Prizes  to  correct  guessers  are  $10; 
writers  of  the  script  receive  $25. 

Scripts  submitted  by  listeners  in 
the  week  following  the  first  broad- 
cast Jan.  10  totalled  16,334.  The 
second  week  this  figure  doubled, 
reaching  31,343 ;  the  third  week  the 
total  was  24,422;  the  fourth,  28,- 
113,  and  on  the  first  day  of  the 
fifth  week  the  incomplete  count 
shows  14,675  scripts  received.  The 
program  also  was  carried  on  WOR, 
Newark,  the  first  three  weeks.  It 
started  on  NBC  four  days  after  it 
was  booked.  Agency  is  Lord  & 
Thomas,  New  York. 

Changed  Specifications 
Delay  Television  Start 
By  CBS  Until  Summer 

CBS  experimental  television  broad- 
casts, which  the  network  had 
hoped  to  start  early  this  year,  will 
not  begin  until  the  latter  summer 
of  this  year  at  the  earliest.  Changes 
in  specifications  for  transmitting 
equipment  mean  that  RCA  will  not 
have  the  transmitter  ready  for  in- 
spection before  April,  and  its  in- 
stallation in  the  Chrysler  Tower 
and  preliminary  testing  will  occupy 
several  months. 

Plans  for  the  television  studios 
in  Grand  Central  Palace  have  also 
undergone  considerable  change.  In- 
stead of  building  permanent  stu- 
dios, as  was  originally  proposed, 
the  plan  is  to  leave  space  more  or 
less  open,  using  portable  scenery 
and  eifects  until  such  time  as  ex- 
perimental broadcasts  may  provide 
data  for  permanent  television  stu- 
dios. The  feeling  is  that  it  will  be 
easier  to  start  with  a  large  space 
and  condense  as  necessary,  than  to 
construct  a  number  of  smaller  stu- 
dios which  might  soon  have  to  be 
demolished  and  replaced. 

Gilbert  Seldes,  CBS  director  of 
television  programming,  and  Dr.  P. 
C.  Goldmark,  in  charge  of  televis- 
ion research  for  the  network,  are 
continuing  their  pre-broadcasting 
studies. 

Meanwhile,  any  hopes  of  com- 
mercial television  in  the  near  fu- 
ture are  being  discouraged  by  all 
companies  experimenting  in  the  re- 
ceiving set  field.  In  the  first  place, 
they  are  fighting  the  growing  at- 
titude of  owners  of  obsolete  sound 
receivers  to  nut  off  replacing  them 
with  modern  receivers  on  the 
theory  that  they  might  as  well  wait 
for  television.  Another  reason  is 
to  discourage  premature  sale  of 
television  stock  to  the  public. 


RADIATORS 


Harbord  World  Tour 

MAJ.  GEN.  JAMES  G.  HAR- 
BORD, board  chairman  of  RCA, 
left  Feb.  14  for  Los  Angeles,  where 
he  will  sail  March  2  on  the  Monte- 
rey on  a  trip  around  the  world,  in- 
specting RCA  facilities  and  ser- 
vices. He  will  stop  at  Hawaii  and 
New  Zealand  before  arriving  at 
Sidney,  Australia,  where  he  will 
be  guest  of  honor  at  the  World 
Radio  Conference,  April  4-14. 
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tworks  Agree  to  Stop 
onthly  Billing  Reports 

EEEMENT  to  stop  issuing 
jthlv  gross  billing  figures  was 
shed  by  NBC  and  CBS  early 

month  at  a  meeting  attended 
Victor  M.  Ratner,  director  of 
!S  promotion,  and  Dr.  Frank 
rton,  manager  of  the  research 
sion,  CBS,  and  E.  P.  H.  James, 
Tager  of  the  promotion  division, 
H.  M.  Be^ille  Jr.,  chief  statis- 
an,  NBC.  MBS  was  not  repre- 
ted  at  the  session  but  it  later 
ounced  that   it   would  concur 

would   likewise   withhold  its 
ings  from  publication. 
Networks  will  continue  to  fur- 
1  expenditures  of  individual  ad- 
:isers  to   Publishers'  Informa- 

Bureau,  however,  so  that  this 
n-mation  will  be  available  to  ad- 
risers  and  agencies  subscribing 
.hat  ser\nce. 

lutual  gross  billings  for  Janu- 
,  before  agencv  and  frequency 
:ounts,  totaled  $267,612.94.  Mu- 
I's  earned  rate  billing  for  De- 
ber,  1937,  was  $214,038  and  in 
uary,  1937,  S212,966. 


>'ew  Series  for  NAM 

•:EW  series  of  weekly  programs 
the  National   Association  of 
nufacturers    is    being    t  r  a  n- 
bed  by  NBC  Transcription  Ser- 
•-,  it  was  announced  Feb.  11.  The 
minute  recordings  present  dis- 
Bions    of    current    events  and 
ids  in  the  economic  picture  by 
rge   E.   Sokolsky,  writer,  lec- 
n-  and  commentator,  and  are  be- 
offered  on  a  sustaining  basis 
me  station  in  each  community. 
C  said  more  than  235  stations 
■;ady  have  scheduled  the  series. 


Yis-O-Phone  Portable 

5-0-PHONE  SALES  Co.,  Chi- 
3,  will  market  a  portable  turn- 
.e  which  can  be  carried  by  sta- 
.  salesman  to  play  transcrip- 
s  for  prospective  sponsors.  One 
lei  will  weigh  not  more  than 
Dounds  with  other  models  rang- 
'  from  18  to  35  pounds.  The 
itables  will  be  complete  with 
rophones  and  two  speeds.  Na- 
al  sales  representatives  for 
-O-Phone  is  Radiad  Service,  612 
:Michigan  Ave.,  Chicago. 


Columbia  U.  Program 

the  fourth  consecutive  year 
,imbia  University  alumni  meet- 
f;  in  96  foreign  countries  and 
;  at  75  alumni  groups  in  this 
'itry  heard  NBC's  broadcast  of 
i";eedings  of  the  tenth  annual 

und-the-World  Columbia  Day" 
'jeh.  12.  Nicholas  Murray  But- 
f'  president  of  the  University, 
fie.  In  addition  to  the  NBC-Red 
ijVork,  the  program  was  broad- 
I  on  shortwave  station  W2XAD, 

j2nectady. 


'     Rap  l-Dol  Test 

?-I-DOL  Co.,  New  York  (hand 
>n),  on  Feb.  8  started  Linda's 
t  Love,  quarter -hour  WBS 
•.seription,  on  WJSV,  Washing- 
:  The  program  is  heard  Tues- 
■;,  Thursdays  and  Saturdays, 
;ed  by  Erwan,  Wasey  &  Co., 
.'  York. 


TULSA  DRUGGISTS 

Join  Merchandising  Plan 
-Started  by  KTUL- 


A  GIANT— Radio  tube,  136  feet 
long  on  a  base  190  feet  wide,  will 
house  exhibits  of  Radio  Corp.  of 
America  and  its  subsidiaries  at  the 
New  York  World's  Fair,  1939.  Con- 
struction  will  begin  about  April  1. 

RCA's  Exhibits  at  Fair 
To  Be  Inside  Giant  Tube 

MODELED  on  the  lines  of  a  giant 
radio  tube  will  be  the  two-story 
building  to  house  RCA  and  NBC 
exhibits  at  the  1939  World's  Fair, 
according  to  plans  announced  Feb. 
6  by  David  Sarnoff ,  RCA  president, 
and  Grover  A.  Whalen,  president 
of  the  fair  corporation.  The  "tube" 
will  be  136  feet  long,  its  narrow 
end  resting  on  a  base  190  feet 
wide.  This  base  %vill  comprise  the 
front  of  the  building,  which  will 
be  entirely  of  glass.  At  the  rear 
will  an  an  outdoor  display  space, 
set  in  trees  and  fountains.  Archi- 
tects are  Skidmore  &  Owens,  New 
York,  %\ith  Paul  Cret  as  consult- 
ant. Construction  will  be  begun 
about  April  1.  Services  offered  by 
all  RCA  companies,  including  ex- 
perimental television  performances, 
will  be  displayed. 


MERCHANDISING  plan,  whereby 
50  independent  local  druggists  of 
Tulsa,  Okla.,  sponsor  an  institu- 
tional program  on  KTUL  and  pro- 
mote the  sale  of  drug  items  ad- 
vertised on  other  KTUL  programs, 
has  been  announced  by  Buryl  Lot- 
tridge,  KTUL  promotion  manager. 

The  50  druggists,  members  of  the 
Tulsa  Retail  Drug  Assn.,  sponsor 
a  five  weekly  afternoon  program 
on  KTUL  designed  to  outline  the 
consistent,  personal  service  given 
by  an  independent  druggist  and 
the  part  he  plays  in  the  commu- 
nity. This  program  advertises  no 
particular  product. 

They  have  agreed  to  cooperate 
with  KTUL  in  displaying  merchan- 
dise advertised  on  other  drug  pro- 
grams, to  furnish  confidential  in- 
formation on  the  sale  of  any  par- 
ticular item  and  its  competitor,  to 
survey  their  customers  on  listener 
response.  An  outline  of  the  posi- 
tion held  by  each  drug  item  in  the 
local  market  has  been  prepared 
by  KTUL.  Wholesalers  and  manu- 
facturers are  asked  to  send  display 
material  to  KTUL  for  placement 
with  the  drug  stores. 

The  plan  has  been  tested  with 
Pine  Balm  and  Colgate  toothpaste 
with  satisfactorv  results,  according 
to  KTUL. 


DON  KERR,  master  of  ceremonies 
and  announcer  of  WMCA,  New  York, 
on  Feb.  20  will  be  presented  with  a 
pair  of  diamond  studded  gold  wings 
by  the  Flying  Devils  Squadron  of 
Floyd  Bennett  Airport,  having  been 
'  chosen  as  the  squadron's  favorite  m.  c. 


\l/ATRIPTO 


FIRST  of  all,  reserve 
your  room  at  the 
hotel  best  suited  to 
your  convenience  and 
purpose  when  In 
Washington  —  the 
modern,  downtown, 
Wlllard,  "The  Resi- 
dence of  Presidents." 

A  major  building  pro- 
gram, just  completed, 
makes  the  Wiliard 
Washington's  newest 
in  equipment  and 
beauty. 


WILLARD  HOTEL 

"TX*  KtslJtnct  of  Pttiitfmfl'' 

WASHINGTON,  D.  C. 

H.  P.  SOMERVILLE,  Min.sms  Director 


RADIO  STATIOB^ 
GOES  TO  SEE! 


Novik  Heads  WNYC 

MORRIS  S.  NOVIK,  former  man- 
ager of  WEVD,  New  York,  be- 
came manager  of  WNYC,  New 
York  municipal  station,  on  Feb. 
9  under  F.  J.  H.  Kracke,  commis- 
sioner of  plants  and  structures. 
The  oath  of  office  was  adminis- 
tered by  Mayor  LaGuardia.  Mr. 
Novik  is  secretary  of  the  New 
York  County  Committee  of  the 
American  Labor  Party.  His  post 
pays  $7,500  a  year.  The  $4,200  post 
of  program  director,  from  which 
Christie  Bohusack  was  recently  dis- 
missed, remains  unfilled. 


S  basketball  team  of  Bboadcast- 
magazine    defeated   the  WFBE 
let  in  Baltimore  Feb.  10.  Score : 
3  36. 


iiiT!i!Vji!i:iiin!i[i]:iu:ii]!iiJ!iiif!tiiRrAi[i]: 

BASIC    N.B.C.    RED  NETUIORK 
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A  AAA  Pacific  Branch 

THE  American  Association  of  Ad- 
vertising Agencies  has  established 
a  new  sectional  council,  called  the 
Pacific  Council.  The  present  West- 
ern Council  will  be  known  as  the 
Central  Council.  Officers  and  gov- 
ernors of  the  new  council  are :  For 
one  year,  David  M.  Botsford,  Bots- 
ford,  Constantine  &  Gardner,  Port- 
land, chairman;  Hunter  H.  Vinton, 
Gerber  &  Crossley  Inc.,  Portland, 
secretary-treasurer;  for  two  years, 
Edmun  M.  Pitts,  J.  Walter  Thomp- 
son Co.,  San  Francisco,  vice-chair- 
man; August  J.  Bruhn.  McCann- 
Erickson  Inc.,  Los  Angeles;  Rich- 
ard P.  Milne,  Milne  &  Co.  Inc., 
Seattle. 


THE  KID'5hlO  DUMMY 

WHATS  OUR  LEADING  FOREIGN 
LANGUAGE  STATION 


l\WBM 


mm 


NEW 
YORK 

1000  WATTS  DAY  AND  NIGHT 


JESSIE  ELIZABETH  CHURCH, 
formerly  with  WIBM.  Jackson.  Mich., 
has  joined  Aircasters  Inc..  Detroit 
agency.  A  home  economist,  script 
writer  and  announcer  specializing  in 
women's  problems,  she  joined  Aircast- 
ers as  account  executive  in  charge  of 
production  of  all  women's  programs. 

ROBERT  BRAUN,  who  resigned  as 
manager  of  the  Thomas  Lee  Artists 
Bureau,  Hollywood,  on  Jan.  31  has 
joined  the  Small  Co.  talent  agency, 
that  city,  as  head  of  its  radio  depart- 
ment. 

JOHN  CHRIST,  of  J.  Walter  Thomp- 
son Co.,  Hollywood  staff,  has  taken 
over  production  of  the  NBC  Baker's 
Broadcast,  sponsored  by  Standard 
Brands  Inc.  (Fleischmann's  yeast). 
He  succeeds  Robert  Brewster  who  is 
now  handling  production  of  Those  We 
Love,  sponsored  by  Lamont,  Corliss  & 
Co.  (Pond's),  on  NBC-Blue.  Lynn 
McManus  continues  to  write  Bakers 
Broadcast. 

N.  E.  KEESELY.  of  the  radio  depart- 
ment of  N.  W.  Ayer  &  Son.  has  been 
appointed  assistant  secretary  of  the 
New  York  corporation. 

BACHENHEIMER.  Dundes  &  Frank 
Inc.,  New  York,  on  Feb.  1  changed  its 
name  to  Dundes  «&  Frank  Inc.,  with 
the  resignation  of  M.  F.  Bachen- 
heimer.  who  has  become  a  vice-presi- 
dent of  H.  W.  Fairfax  Adv.  Agency, 
New  York. 

MYRON  T.  KIRK,  who  recently 
joined  Famous  Artists  Corp.,  Beverly 
Hills,  Cal.  talent  agency,  has  been 
elected  vice-president  in  charge  of  ra- 
dio. He  held  a  similar  executive  post 
with  Ruthrauff  &  Ryan.  New  York. 


The  Key  To 
Your  Sales 
Problem  In 
The  Rich 
Southwest 


Radio  Station 


Wichita,  Kansas 


KFH 


WICHITA,  KANSAS 

Sa^lc  Sufifilamanta'nj,  CBS 
Nailonal  Repieseniaiiire.  EDWARD  PETRYA.COm  Inc 


McKee  to  Erwin,  Wasey 

HOMER  McKEE,  president  of  the 
Chicago  advertising  agency  bear- 
ing his  name  for  the  past  21  years, 
has  joined  the  Chicago  office  of  Er- 
win, Wasey  &  Co.,  as  vice-presi- 
dent. Robert  McKee,  secretary- 
treasurer  of  the  McKee  agency, 
also  joined  Erwin,  Wasey  in  an 
executive  capacity.  Accounts  mov- 
ing to  Erwin,  Wasey  with  Mr. 
McKee  are  Bunte  Bros.  Candy  Co., 
Allstate  Insurance  Co.,  Hercules 
Life  Insurance  Co.  and  Sears,  Roe- 
buck &  Co.  (printed  media  adver- 
tising), all  of  Chicago.  Radio  ad- 
vertising of  Sears,  Roebuck  &  Co., 
is  still  handled  by  Blackett-Sample- 
Hummert,  Chicago. 

NED  MIDGELEY.  time  buyer, 
BBDO.  New  York,  left  Jan.  29  for  a 
visit  to  stations  on  the  West  Coast, 
to  be  gone  almost  a  month. 
JAMES  CECIL,  president  of  Cecil, 
Warwick  &  Legler,  New  York,  is  in 
Los  Angeles  to  supervise  the  Mutual 
network  program  Hour  of  Romance. 
with  Eddy  Duchin's  orchestra,  which 
has  been  emanating  from  the  West 
Coast  since  Feb.  1  under  sponsorship 
of  Elizabeth  Arden. 
RICHARD  PRATT,  with  Charles  W. 
Hoyt  Co..  New  York  agency,  for  the 
past  year,  has  been  appointed  assist- 
ant to'  Everett  W.  Hoyt,  radio  director. 

JACK  LOUCKS,  formerly  with  E. 
Katz  Special  Adv.  Agency.  New  York, 
has  joined  Blackett-Sample-Hummert, 
Chicago,  as  assistant  to  George  R. 
McGivern.  media  director.  Mr.  Loueks 
was  also  with  the  Bill  Brothers  Pub. 
Co.,  working  on  Sales  Management. 
CHARLES  SILVER  &  Co.,  Chicago 
agency,  has  moved  from  612  N.  Michi- 
ban  Ave.  to  larger  quarters  at  737  N. 
Michigan  Ave. 

EDWARD  LASKER.  New  York  ex- 
ecutive of  Lord  &  Thomas,  was  in 
Hollywood  in  early  February  to  con- 
fer with  Tom  MacAvity.  the  agency's 
manager  in  that  city,  on  future  plans 
for  the  NBC  Your  Holh/wood  Parade, 
sponsored  by  American  Tobacco  Co. 

WILLIS  KINNEAR  and  Louis  Land- 
field  have  joined  Hillman-Shane  Adv. 
Agency.  Los  Angeles,  as  account  ex- 
ecutives, and  will  service  radio  along 
with  other  media. 

PAT  WEAVER.  Young  &  Rubicam. 
production  svipervisor  on  the  NBC 
Hollywood  Mardi  Gras  program,  spon- 
sored by  Packard  Motor  Car  Co..  is 
in  New  York  for  a  month  for  a  series 
of  conferences  with  agency  executives 
on  the  sponsor's  summer  activities. 
Agency  has  transferred  Charles 
Flesher  from  its  Hollywood  production 
staff  to  San  Francisco  to  produce  the 
five  weekly  NBC  Hughesreel.  spon- 
.sored  by  Borden  Co.  (condensed 
milk).  Glenhall  Taylor  has  taken 
over  his  riroduction  assignment  on  the 
CBS  PhU  Baker  program  sponsored  by 
Gulf  Oil  Co.  from  Hollywood. 

GEORGE  McGARRETT.  production 
man  who  has  been  working  on  Fred 
Allen's  show  for  Bristol-Myers,  has 
resigned  from  Young  &  Rubicam  to 
join  Lord  &  Thomas,  where  he  will 
handle  American  Tobacco  shows.  On 
Feb.  14  Pat  Weaver,  a  Young  &  Rubi- 
cam production  supervisor,  who  has 
been  in  charge  of  Phil  Baker's  Gulf 
Oil  program  and  Packard  Motor  Car 
Co.'s  program  on  the  coast,  was  trans- 
ferred to  New  York  and  took  ()V-:>r  di- 
rection of  the  Fred  Allen  show. 
R.  D.  HOLBROOK  of  Compton  Adv. 
Inc..  New  York,  has  been  elected  a 
vice-president  and  member  of  the  board 
of  directors. 

THORNTON  PURKIS.  Toronto  ad- 
vertising agency,  annoinices  the  forma- 
tion of  a  new  Montreal  affiliate  to  be 
known  as  Thornton  Purkis.  Teale  & 
Purkis.  W.  Thornton  Purkis.  son  of 
Thornton  Purkis,  and  .John  Teale  of 
Stevenson  &  Scott,  Montreal,  are  the 
new  partners,  with  offices  at  231  St. 
James  St.  West. 

HENRY  SOUVAINE  Inc.,  New  York, 
has  appointed  Earl  G.  Thomas  as  gen- 
eral manager  in  charge  of  sales. 


It's  All  Different  Now.  , 
Agency  Director  Asserts 

THE  sponsor's  sister-in-law  who 
studied  voice  and  the  agency  office 
boy  who  could  whistle  may  be  on 
amateur  hours  but  they  no  longer 
are  broadcastinp'  regularly,  Frank 
Ferrin,  radio  director  of  Henri. 
Hurst  &  McDonald,  Chicago,  told 
salesmen  of  a  client  in  a  recen: 
address. 

"Too  many  factors  are  involve') 
for  a  sponsor  to  take  chances  with 
his  program,"  said  Mr.  Ferrin. 
"Radio  time  and  talent  are  too  cost- 
ly for  gambling,  and  a  product's 
p-ood  name  cannot  be  subjected  to 
a  guessing  game.  In  the  novelty 
stage  of  radio  more  than  a  decade 
ago,  people  would  listen  to  almost 
anything  and  almost  anything 
went.  Because  radio  passed  al- 
most overnight  from  a  strictly  en- 
tertainment medium  to  an  advei- 
tising  medium,  the  sudden  change 
was  marked  by  amazing  produc- 
tions. Sponsors  who  usually  left 
their  advertising  problems  to  agen- 
cy experts  had  a  regular  field  day 
Certain  selections  had  to  be  playe^ 
because  they  were  chosen  by  tht 
sponsor's  Aunt  Emma,  and  the 
voice  of  the  amateur  was  hearc 
in  the  land.  That's  all  different 
now. 

"Hand  in  hand  with  the  amazinp 
technical  improvements  in  radic 
have  come  equally  striking  im 
provements  in  production  and  sales 
manship.  A  new  showmanship  was 
introduced.  A  special  technique  wa; 
evolved  for  presenting  the  sale; 
message.  Careful  studies  were  se 
up  for  surveying  listener  reactions 
As  a  result,  the  advertiser  who  to 
day  trusts  his  selling  job  to  radii 
will  find  efficient  men  to  present  i 
to  the  publ'c." 


In  IjOashington^ 


rjLVironment 

Consistent  with  the  atmos- 
phere of  a  distinctive  location, 
the  luxurious  comfort,  digni- 
fied service,  and  superior  cui- 
sine of  the  Hay-Adams  House 
blend  into  an  environment  that 
parallels  the  tastes  of  discrimi- 
nating travellers.  Hay-Adams 
rates  make  any  other  choice 
a  poor  economy. 

^3  SINGLE  ^A^^DOUBLE 

HAY  MAMS  HOUSE 


WASHINGTON,  D.C, 


SIXTEENTH  AT  H  STREET 

6-  Opposite  the  White  House 
'verlooking  Lafayette  Park 
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.TERXATIOXAL  Radio  Sales,  Xew 
brk  station  rep,  has  been  named  ex- 
[asive  national  representative  of 
"DRC,  Hartford,  Conn.,  and  WORC, 
'oreester,  Mass.,  according  to  Mur- 
j  Grabhorn,  INS  general  manager. 

^.'EED  &  Co.,  New  York  station  reps, 

■is  been  named  American  representa- 
|te  of  the  following  Canadian  sta- 
ons:  CKPR,  Fort  William,  Ont. ; 
t^AR,  Flin  Flon,  Man.;  CKBI, 
bince  Albert,  Sask.,  effective  immedi- 

.ifely.  and  CHNS,  Halifax,  N.  S.,  ef- 

■  :tive  Feb.  21. 


JSIES  BINGHAM,  of  the  Chicago 
ice  of  Howard  H.  Wilson  Co.,  Chi- 


jgo,  and  Helen  May  Sensenbrenner, 
■.  Neenah,  Wis.,  were  married  in  Chi- 
Ko  Feb.  5. 

,|UGH  K.  BOICE  Jr.,  formerly  with 
lie  New  York  office  of  Transameri- 
(E,  on  Feb.  21  will  join  the  New 
[\>Tk  sales  staff  of  Free  &  Peters  Inc. 

KATZ  Special  Advertising  Agency 
jj.s  been  appointed  as  the  exclusive 
.[tional  representative  of  KANS, 
^ichita. 

{\'0A,  Tucson,  Ariz.,  has  appointed 
[alter  Biddick  Co.,  Los  Angeles,  its 
licific  Coast  representative. 

MBC  was  inadvertently  listed  as  be- 
k  represented  by  the  Howard  H. 
iHlson  Co.,  Chicago,  in  the  Feb.  1st 
lBue  of  Broadcasting.  It  should  have 
!iad  KMPC.  Three  Michigan  stations 
|ing  represented  by  the  Wilson  firm 
fere  also  uninteutionallv  omitted, 
fcey  are  WKZO,  WJBK  and  WBCM. 


SchiUin  to  WINS 

m-  B.  SCHILLIN,  president  of 
Chillin  Adv.  Corp.,  New  York,  on 
eb.  8  resigned  to  become  sales 
ianager  of  WINS,  New  York, 
nere  he  started  Feb.  15  under  con- 
,act.  Mr.  Schillin  has  been  ac- 
,|p-ely  engaged  in  radio  advertis- 
p  for  the  last  five  years.  He  will 
ijke  most  of  his  sales  organiza- 
[jsn  to  the  station  -with  him,  in- 
ding  S.  Fink,  W.  Katifman,  M. 
•cyan,  Al  Carter,  A.  Bratter,  H. 
nfer,  C.  Kracht,  and  N.  W. 
sck.  The  agency,  meanwhile,  will 
ntinue  until  the  expiration  of 
esent  conti-acts.  Louis  Tappe, 
dio  director,  and  Gertrude  Fried- 
nder  will  handle  accounts,  which 
n  for  six  or  eight  months;  both 
11  then  join  WINS,  and  the  agen- 
will  be  dissolved.  The  firm  was 
srmerly  known  as  Bess  &  Schillin 
itil  the  resignation  of  Herman 
ess  18  months  ago  to  become 
les  manager  of  WNEW,  New 
ork. 


Lucky  Spot  Series 

MERICAN  TOBACCO  Co.,  New 
Drk  (Lucky  Strike  cigarettes), 
I  Feb.  13  started  an  announce- 
ent  campaign  in  New  England, 
fie-minute  RCA  transcriptions  of 
le  call  of  the  tobacco  auctioneer, 
,aich  opens  the  Lucky  Strike  net- 
.ark  broadcasts,  have  been  placed 
'•  Lord  &  Thomas,  New  York,  for 
;ie  10  times  weekly  for  13  weeks 
,.  the  following  stations:  WTIC 
s'NAC  WICC  WTHT  WFEA 
LBZ  WCSH  WMAS  WNBX 
lEAN. 


j3E    University   of    Chicago  Round 
^'-hle  on  NBC-Red,  oldest  educational 
ogram  still  on  the  air.  celebrated  its 
hth  birthday  Feb.  13. 


Long  to  Radio  Sales 

APPOINTMENT  of  Dewey  H. 
Long,  former  sales  manager  of 
WBT,  Charlotte,  as  director  of  a 
new  office  of  Radio  Sales,  division 
of  CBS,  opened  in 
Birmingham,  was 
announced  Feb.  2 
by  CBS.  WAPI, 
Birmingham,  re- 
cently joined  CBS 
and  also  has 
pending  a  long- 
term  lease  ar- 
rangement under 
which  CBS  would 
operate  the  sta-  Mr.  Long 
tion.  Mr.  Long  will  handle  radio 
sales  activities  in  the  deep  South  as 
well  as  WAPFs  national  spot. 

Field  Joins  WPTF 

APPOINTMENT 
of  John  H.  Field 
Jr.,  of  Free  & 
Peters,  Inc.,  and 
vice-president  of 
the  affiliate  com- 
pany. Free,  Johns 
&  Field  Inc.,  as 
sales  manap-er  of 
WPTF,  Raleigh, 
was  announced 
Feb.  9  by  Richard 

H.  Mason,  general  manager.  Mr. 
Field  assumes  his  new  post  March 

I.  Well-known  in  advertising  Mr. 
Field  was  formerly  connected  with 
Scott  Howe  Bowen  Inc.,  in  the 
earlier  days  of  station  represen- 
tation and  also  has  had  extensive 
experience  in  the  sale  of  advertis- 
ing with  both  the  Neiv  York  Times 
and  the  New  York  World.  He  suc- 
ceeds Royal  Penny,  who  recently 
joined  WBT,  Charlotte,  as  sales 
manager. 


Mr.  Field 


CBS  Earnings  Up 

A  PRELIMINARY  report  Feb.  2 
to  stockholders  of  CBS,  setting 
forth  earning  figures  for  1937  that 
are  still  subject  to  audit,  indicates 
that  net  earnings  for  the  year 
were  approximately  $4,297,600,  the 
equivalent  of  $2.52  per  share,  as 
compared  with  net  earnings  of  $3,- 
755,500,  equivalent  to  $2.20  per 
share,  shown  for  the  fiscal  year 
ended  J  an.  2,  1937.  Per  share  earn- 
ings for  both  years  are  calculated 
upon  the  1,707,950  shares  of  $2.50 
par  value  now  outstanding  or  to 
be  outstanding  upon  completion  of 
exchange  of  the  old  $5  par  valu€ 
stock.  CBS  during  1937  sold  $28,- 
722,118  worth  of  time,  a  24%  in- 
crease over  its  1936  total  of  $23,- 
168,148  [Broadcasting,  Jan.  15]. 


lUKZO 

KRlRmRZOO 
GRnnORRPIDS 
BRTTLE CREEK 


590  ^ 

On  the  dixJi 


1000 


RepresentaUve:  HOWARD  H.  WILSON  CO. 
CHICAGO  •  NEW  YORK  •  KANSAS  CITY 


Broker's  Survey  Reveals 
Radio  Far  in  the  Lead 

TO  TEST  the  actual  number  of 
new  accounts  resulting  from  its 
program  of  market  quotations  on 
WBZ,  Boston,  Paine  Webber  Co., 
New  York  brokerage  firm,  recently 
mailed  questionnaires  to  175  of  its 
new  clients. 

Among  the  questions  were  two 
designed  to  indicate  the  extent  to 
which  radio  or  newspaper  adver- 
tising had  resulted  in  the  accounts. 
Of  the  91  replies  received  it  was 
found  that  accounts  totaling  $40,- 
385  had  resulted  from  the  radio 
advertising  while  accounts  amount- 
ing to  $6,025  were  traceable  to 
newspaper  advertising. 


THE  Pacific  Coast  edition  of  the  Wall 
Street  Journal,  published  in  San  Fran- 
cisco, is  now  listing  radio  programs  of 
interest  to  business  men  in  a  new 
column. 


GOING 
PL  ACES  I 

WAIR's  rapid  progress  is,  in  a 
large  degree,  due  to  its  deter- 
mination to  give  to  the  people  in 
its  territory  exactly  the  type 
and  quality  entertainment  they 
demand,  plus  a  news  service 
that  is  second  to  none. 

For  Sales  at  a  Profit 

WAIR 

Winston-Salem,  North  Carolina 

Bryant,  Griffith  &  Brunson 
Natiotial  Representatives 


BcsT  Show? 

iOftE  -  it's  TfIC 
ONLY  ON£f 


WD  AY  is  the  one  and  ONLY  network  station  in  the 
entire  Red  River  Valley— 'the  richest  section  of  the 
Northwest!  In  fact,  the  nearest  chain  station  is  more 
than  ISO  miles  away ! 

Such  a  non-competitive  set-up  as  this  may  seem  in- 
credible. It  helps  explain  those  miraculous  success 
stories  our  advertisers  are  telling  these  days  ...» 
Shall  we  send  you  some  of  them  —  or  will  you  ask 
Free  &  Peters? 

WDAY,iNc 


—  m 

N.  B.  C. 


AfSiliated  with  the  Fargo  Forum 


FREE  and 
PETERS,  INC. 
NATIONAL 
REPRESENTATIVES 


FARGO 
N.  D. 


940  KILOCYCLES 
Sooo  WATTS  DAT 
looo  WATTS  NIGHT 
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Signoff  Prayers 

CALLING  it  the  station's 
"expression  of  an  editorial 
policy",  Donald  Flamm, 
president  of  WMCA,  New 
York,  announced  Feb.  13 
that  WMCA  would  sign  off 
with  a  prayer  for  the  op- 
pressed  people  in  other 
lands.  The  prayer  is  pre- 
ceded by  the  national  anthem 
and  is  set  to  appropriate 
music.  Similarly,  a  new  prac- 
tice in  signing  off  each  night 
has  been  started  at  WMBH, 
Joplin,  Mo.  The  15-minute 
transcribed  Slumber  Hour  of 
soft  music  is  followed  by  the 
announcer  reading  the  Lord's 
Prayer. 


Blanket  Libel  Coverage  Plan 
For  Stations  Offered  by  NAB 

Fees  Would  Be  Based  on  Gross  Sales  Under  the 
Proposed  Protection  Offered  by  Insurer 


A  PLAN  for  blanket  coverage  of 
broadcast  stations  against  losses 
resulting  from  libel  and  slander  ut- 
tered over  their  facilities,  was  an- 
nounced Feb.  12  by  the  NAB  just 
preparatory  to  the  annual  conven- 
tion. 

John  Elmer,  NAB  retiring  presi- 
dent, made  the  announcement  in  the 
form  of  correspondence  exchanges 
involving  the  Maryland  Casualty 
Co.,  Baltimore,  which  has  agreed 
to  underwrite  the  policy,  provided 
a  sufficient  number  of  stations  sub- 
scribe. A  rate  of  $2  per  thousand 
was  quoted,  based  upon  the  gross 
business  done  per  station  during 
its  prior  year.  Liability  of  the 
company  would  be  limited  to  $50,- 
000  in  the  aggregate  for  any  one 
broadcast,  whether  made  over  one 
station  or  over  a  network.  The 
blanket  bond  would  be  placed  at 
$1,000,000  for  any  one  year. 

Under  the  premium  plan,  a  sta- 
tion doing  $250,000  per  year  gross 
business  would  have  to  pay  $500 
per  annum  for  the  coverage.  It 
was  added  that  smaller  stations 
whose  annual  gross  income  is  less 
than  $50,000,  would  be  given  the 
protection  for  a  flat  $100  per  an- 
num. 

Mr.  Elmer  pointed  out  that  the 
plan  contemplates  the  extension  of 
coverage  to  non-members,  which 
should  make  possible  a  reduction 
of  the  rate.  Moreover,  he  said,  it 


WE  lf<Mf<  MILLION 
OOLLARS  A  MONTH 


Reach  this  Huge 
Packing  Payroll  through 

WOW! 


A  million  dollars  a  month  goes  into  the  pock- 
ets of  Omaha's  12,000  packing  house  and 
stockyards  employees — money  for  food,  cloth- 
ing, automobiles,  all  the  things  that  YOU 
have  to  sell.  The  spending  of  this  huge  live- 
stock industry  payroll  is  influenced  strongly 
by  the  spoken  suggestion  of  advertisers  on 
their  favorite  radio  station.  Recent  surveys 
show  tremendous  listener  preference  for 
WOW — preference  that  means  RESULTS 
for  advertisers. 


WOliI 


7 


590  Kc.  OMAHA,  NEBRASKA       5,000  WATTS 

John  Gillin,  Jr.,  Mgr.  John  Blair  Co.,  Representatives 

Owned  and  Operated  by  the  Woodmen  of  the  World 


contemplates  the  introduction  of 
the  sponsor  into  the  picture  "there- 
by making  it  possible  for  the 
broadcaster  to  pass  the  costs  of 
this  protection  on  to  the  adver- 
tiser". He  added  he  approved  the 
recommendation  of  Managing  Di- 
rector James  W.  Baldwin  that  the 
administration  of  the  plan  be  left 
to  a  corporation  to  be  created  for 
that  specific  purpose  and  not  re- 
lated to  the  NAB.  Mr.  Baldwin 
made  this  recommendation  because 
of  the  experiences  with  the  NAB 
Bureau  of  Copyrights  and  because 
non-members  as  well  as  members 
are  in  position  to  participate. 

The  basic  plan  was  outlined  in 
a  letter  dated  Feb.  7  from  Ber- 
trand  H.  Bratney,  vice-president 
of  Maryland  Casualty,  transmitted 
to  the  NAB  through  Ralph  P. 
Dunn,  Washington  insurance  man 
who  worked  with  Mr.  Baldwin  on 
the  plan,  and  to  whom  inquiries 
are  to  be  directed. 

Text  of  Proposal 

The  text  of  Mr.  Bratney's  letter 
follows : 

In  further  consideration  of  the  prob- 
lem which  you  and  we  have  been 
conferring  on  for  some  time,  I  be- 
lieve it  is  your  suggestion  that  we 
now  present  to  you  the  outline  of  a 
plan  by  which  we  propose  giving  a 
blanlcet  coverage  to  those  broadcast- 
ing stations  wishing  to  obtain  pro- 
tection against  loss  resulting  from 
hbelous  or  slanderous  remarks  for 
which  they  should  be  held  liable, 
growing  out  of  broadcasts  made  over 
their  facilities. 

For  obvious  reasons  we  are  not  set- 
ting out  here  in  detail  the  form  of 
bond  to  be  written,  but  the  plan  calls 
for  coverage  as  follows  : 

Such  station  or  stations  made  par- 
ties defendant  in  an  action  for  libel 
or  slander  will  be  covered  in  an 
amount  up  to  $50,000  in  the  aggre- 
gate, indemnifying  it  or  them  against 
Joss  or  expenses  incurred  in  respect 
of  any  one  broadcast  or  rehearsal  per- 
tinent thereto,  (regardless  of  the 
number  of  stations  participating)  and 
the  payment  of  such  amount  under 
the  terms  of  this  coverage  will  be 
made  to  the  Association,  or  some  cor- 
poration set  up  specifically  for  this 
purpose,  for  distribution  to  the  station 
or  stations  sustaining  loss  by  reason 
of  such  action,  pro  rata,  according  to 
Its  or  their  interest  therein. 

This  coverage  further  contemplates 
that  recoveries  up  to  one  million  dol- 
lars may  be  had  during  the  annual 
period  of  the  bond.  It  further  con- 
templates that  should  anv  station  re- 
laxing its  vigilance  in  attempting  to 
prevent  in  advance  any  libelous  or 
slanderous  remark  being  made,  may 
be  dropped  from  the  schedule  upoii 
proper  re-payment  of  any  earned 
premium. 


KFRU 

• 

COLUMBIA,  MISSOURI 
A  Kilowatt  on  630 

A  Sales  Message  o^er  KFRU 
Covers  the  Heart  of  Missoori 


The  coverage  further  provides  tha- 
the  Sponsor  proposing  to  use  the  fa 
cilities  of  a  station  or  stations  fo! 
the  purpose  of  a  broadcast,  wiU  entejl 
into  a  contract  with  such  station  oi 
stations   specifically    indemnifying  i- 
or  them  for  any  slanderous  or  libel 
ous  remark  uttered  or  broadcast  b; 
its  agents  or  instrumentalities.  Thi'd 
contract  further  declaring  that  its  eii 
foreement  will  be  indemnified  by  thi 
aforementioned    bond,    which    is  re 
quired,  to  be  specifically  made  and  iiii 
corporated  into  such  a  contract.  Sue) T 
a   condition   could   be   inserted    an(  J 
made  a  part  of  the  general  contrac  I 
now  in  use  between  the  sponsor  aiK  ! 
the  broadcast  station. 

You  have  advised  us  of  the  drasti 
need  for  such  protection,  and  hav^ 
further  advised  us  of  the  interes,*! 
shown  on  the  part  of  your  associat 
members  to  this  protection.  It  is  per 
haps  needless  for  us  to  say  that  sue) 
coverage  could  not  be  given,  and  suci 
plan  could  not  be  effective  unless 
sufficient  number  definitely  avai 
themselves  of  the  opportunity  to  ob 
tain  such  coverage.  It  is  with  this  un 
derstanding  that  we  are  now  able  & 
quote  a  rate  of  $2.00  per  thousani 
based  upon  the  gross  business  don 
per  station  during  its  prior  year.  Ij 
using  the  w^ords  "gross  business" 
course  it  is  understood  that  this 
income  only  derived  from  the  sale 
time,  and  not  from  other  sources  o 
income  which  might  be  available  t 
the  station. 

In  order  to  make  this  more  ei 
plicit,  a  station  doing  $2.50,000  pe 
year  gross  business  would  have  to  pa 
$.500  per  annum  for  the  aforemer 
tioned  coverage. 

It  is  possible  that  should  a  suffi 
ciently  large  number  of  subscribei 
wish  to  obtain  this  coverage,  that  w 
might  in  such  event  be  able  to  reduc 
the  premium  rate  somewhat  lowe 
than  this  quoted. 

It  might  not  be  amiss  to  mentio 
here  that  in  those  smaller  statiou 
whose  annual  gross  income  is  les 
than  $50,000,  this  protection  would  t 
afforded  for  a  flat  coverage  of  $10 
per  annum. 

Gertrude  Berg  Honored 

GERTRUDE  BERG,  author  an 
leading  character  of  the  CBS  dn 
mafic  serial  The  Goldbergs  hs 
been  named  "dean  of  radio  serif 
writers"  by  students  of  Columbi 
University's  classes  in  radio  scrij, 
writing  conducted  by  Erik  Ban* 
now.  Miss  Berg,  a  graduate  c 
school  of  journalism  of  Columbi 
U,  will  be  guest  instructor  of  th 
classes  Feb.  28.  She  estimates  the 
she  has  written  2,100  scripts  c 
1,500  words  each  for  The  Gok 
bergs. 


George  W.  Sutton 

GEORGE  W.  Sutton,  father  c 
George  0.  Sutton,  radio  attorne; 
was  killed  Feb.  12  by  a  hit-ru 
driver  who  ran  amok  in  Washing 
ton,  leaving  a  trail  of  injured  i 
his  wake.  The  elder  Mr.  Sutton, 
former  attorney  general  of  Tei 
nessee,  was  struck  and  hurled  6 
feet  as  he  stood  in  a  safety  zor 
on  Pennsylvania  Ave.,  Washingtoi 

Cash  and  Cigarettes 

AMERICAN  TOBACCO  Co.,  Nej 
York  (Lucky  Strike)  on  its  Kai 
Kyser  Musical  Klass  from  Chicag 
Tuesday  nights  on  NBC-Blue  an 
Mutual,  is  giving  away  $35  as  fin 
prize  to  winning  contestants  gues; 
ing  most  song  titles,  theme  song 
radio  stars,  etc.,  $20  to  the  secor 
prize  winner  and  $10  each  to  tl 
four  remaining  contestants.  In  ai 
dition  each  of  the  contestants  r 
ceives  a  carton  of  Luckies  whi 
each  one  attending  the  progra 
presented  from  WGN  studios,  r 
ceives  a  package  of  Luckies.  Loi 
&  Thomas,  New  York,  handles  tlj 
account.  ) 
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ON    CHICAGO'S    SOUTHERN  BORDER 


New  Western  Electric 
Transmitter  with 


directional  antenna 


1480  KILOCYCLES 


LUSTY  VOICE 

for  a  big  youngster  less  than 
one  year  old  to  make 
listeners  respond 
like  this: 


WHIP  COVERS 

Entire  Chicago  audience  at  lowest  cost. 

Mid- America's  biggest  concentration  of 
radio  sets. 

The  Calumet  Region,  one  of  the  most  im- 
portant skilled  worker  areas  of  the  world. 

i.  A  four  state  population  group  with  one  of 
the  highest  dollar  income  ratios  in  the 
U.  S. 


800  letters  a  day  on  fifteen  minutes  daily  1:00  to  1:15 
P.M. 

2000  letters  in  a  week  on  fifteen  minutes  daily  9:30  to 
9:45  A.M. 

176  requests  from  kiddies  on  two  announcements  12:15 
to  1:15  P.M. 

120  letters  weekly  requesting  prices  from  one  spot  an- 
nouncement daily 
150  letters  weekly  for  hillbilly — no  request 

And  We  Can  Do  The  Same  For  You,  Too,  So — 


■u/^  uouA  Ae^&iA /i/Uf{rCejn^ 

W4II? 

HAL  R.  MAKELIM,  Manager 
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Build  Audiences 
With  Gripping 
"MYSTERY  HALL" 

Air  Dranuis 


■radio  dials  are  twirled  by 
restless  hands  .  .  .  hold 
them  with  these  thrilling 
new  script  shows  for  local 
production.  By  H.  Colin 
Rice,  creator  of  Bobby  Ben- 
son. Tailored  to  meet  your 
production  facilities.  Radio 
laboratory  tested  to  assure 
a  faultless  on-the-air  per- 
formance. 

Available  in  blocks  of  13 
half  hours  (each  a  com- 
plete yarn).  Write  for  de- 
tails and  sample  script  of 
MYSTERY  HALL  and 
other  unusual  series  of  air 
dramas. 


LnBORnroRV 

BRENEMAN  BL DG.J^LANCASTER,  PA. 


A  NY  listener  may  submit  the 
outstanding  memory  of  his 
/-%  life    for    dramatization  on 
Thanks  for  the  Memory,  a 
new  CBS  Sunday  night  show  orig- 
inating on  KOIN,  Portland,  Ore. 
Written  by  Henry  Swartwood,  the 
show  is  based  on  factual  experi- 
ences of  listeners.  The  musical  en- 
semble of  the  show  is  under  the  di- 
rection of  Joseph  Sampietro. 


Women  At  Play 

AMERICAN  Furniture  Store,  Mil- 
waukee, wanted  to  cash  in  on  a  re- 
ception hall  that  it  had  built  in  its 
store  for  women's  clubs  and  socie- 
ties to  hold  their  parties.  Grant 
Sandison,  WTMJ  salesman,  got  an- 
nouncer Bill  Evans  to  interview  the 
ladies  at  play  during  Honiemaker's 
Studio.  Sales  went  up  so  fast  that 
the  sponsor  has  increased  his 
schedule  to  13  weeks,  five  quarter 
hours  weekly. 


For  a  Change 
SHOPPING  problems  from  a 
man's  point  of  view  furnish  fun 
on  KGB,  San  Diego,  five  times 
weekly.  Called  Man  of  the  House 
and  written  by  George  Putman,  the 
program  is  sponsored  by  the  local 
Marston  Co.  department  store. 
David  Young  produces  the  show 
and  KGB  says  the  trick  of  direct- 
ing the  program  to  men  pulls  a 
strong  listener  following. 


Blimp  Broadcast 
FISH  broadcasts  are  rare,  especial- 
ly those  from  a  blimp  above  the 
sea.  Announcer  Bill  Pennell  of 
WIOD,  Miami,  Fla.,  recently  de- 
scribed sharks  at  play  while  he  was 
flying  off  the  Florida  coast. 


Radio  Station 

W  P  T  F 

Raleigh,  North  CaroUna 


Announces 

The  Appointment  of 


Formerly  of  Free  &.  Peters  Inc. 


as 


Sales  Manager 

effective 

March  1,  1938 


r^«*4  PROGRAMS 


Cleveland  College  Contest 
A  THREE-hour  college  course  in 
Cleveland  College  is  off'ered  on 
WHK  to  the  listener  who  answers 
questions  asked  during  a  new  se- 
ries which  presents  five  local  pro- 
fessors in  discussions  of  social 
problems.  For  example,  one  lecture 
will  discuss  social  manners  and 
questions  will  be  asked  about  the 
history  and  development  of  man- 
ners. Listener  who  writes  in  the 
best  and  most  nearly  correct  an- 
swers will  have  his  choice  of  any 
three-hour  course  of  instruction. 


UNIQUE— In  the  field  of  sports 
broadcasting  is  the  presentation  on 
the  air  of  Margaret  Ray,  attractive 
wife  of  Associated  Oil  Sportscaster 
Phil  Ray,  who  is  shown  at  her 
side.  Mrs.  Ray,  who  acts  as  statis- 
tician for  her  husband  during  foot- 
ball and  basketball  seasons,  not 
only  fulfils  this  role  admirably,  but 
is  now  being  heard  at  half-time 
during  Associated's  basketball 
sportscasts.  She  acts  as  commen- 
tator and  conducts  snappy  inter- 
views. The  "aerial"  Rays  are  heard 
on  KLX,  Oakland,  Calif,  during  the 
Associated  Oil  Co.  sportscasts  of 
University  of  California  basketball 
games  at  Berkeley. 

*  * 
WEAL  Speech  Service 
DESIGNATED  the  official  voice 
of  the  Advertising  Club  of  Balti- 
more, WBAL  is  recording  feature 
speeches  of  the  club's  Wednesday 
luncheon  meetings  and  then  broad- 
casting them  during  its  first  open 
period  for  a  half-hour,  starting  at 
2  p.  m. 


Missouri  Songbirds 
TAKING  advantage  of  the  wide- 
spread interest  in  music  resulting 
from  radio,  WMBH,  Joplin,  Mo., 
broadcasts  a  weekly  singing  lesson, 
featuring  Oliver  Sovereign,  prom- 
inent local  musician  and  voice  in- 
structor. 


Numbers  Game 

WSGN,  Birmingham,  has  started  i 

numerology  program.  Listeners  arc 

invited  to  participate  by  sending  ir  i 

their  names,   addresses,   age  anc 

phone  numbers.  These  are  addec  i 

and  the  last  four  numbers  are  usee  ( 

to  select  a  number  from  the  tran 

scription  library.  The  program  ha; 

unlimited  possibilities  to  interest  i  , 

varied   audience,   as   one  numbei 

picked  this  way  may  be  by  tht  • 

Philadelphia  Philharmonic  orches 

tra  and  the  next  may  be  done  ii 

Bing  Crosby's  best  swing  manner 
*      *  * 

Claims  Were  Paid 

ACCIDENTS  resulting  in  the  pay 
ment  of  insurance  claims  are  dram 
atized  on  WAIM,  Anderson,  S.  C. 
in  a  weekly  series  called  Sound, 
of  Industry.  Each  program  begin 
with  sound  effects  recorded  by  Rog 
er  Skelton,  WAIM  engineer,  o 
some  local  industry.  G.  Pau 
Browne,  publicity  director  o 
WAIM,  handles  the  script  fo 
Lawrence  &  Brownlee,  local  insur 
ance  sponsors. 


Junior  Reporters 

OPEN  to  every  Philadelphi; 
youngster  from  6  to  15,  the  Junio 
Reporter  Club  of  the  Air  has  start 
ed  on  WFIL.  Club  members  are  re 
quired  to  write  an  account  of  som 
incident  they  witnessed  during  th 
preceding  week  while  at  schoo' 
home  or  play.  Limited  to  20 
words,  the  yarns  are  entered  i 
competition  with  cash  nrizes  fo 
the  five  "star"  reporters  of  th 
week.  Each  winner  tells  his  stor 
on  the  air  and  every  story  entere 
automatically  makes  the  writer 
member. 

^  ^ 

How  to  Debate 

DESIGNED  to  assist  highscho( 
debate  teams  and  their  coache: 
KGVO',  Missoula,  Mont.,  has  stari 
ed  a  new  series  of  programs  in  c( 
operation  with  James  N.  Holm,  d 
rector  of  the  radio  extension  dt 
partment  of  Montana  U.  Model  df 
bates  will  be  aired  to  show  hig 
school  debaters  how  materij 
should  be  organized  and  hig 
schools  throughout  the  state  wi 
be  tuned  in. 

*  *  * 
Answer  It 

NEW  children's  program  on  WOI 
Newark,  is  called  Answer  It  an 
consists  of  a  question  game  fc 
children.  Clubs  are  being  formed  t 
compete  in  cash  prizes.  The  Satu) 
day  afternoon  show  is  sponsored  b 
the  local  Columbian  Laundry. 

;i;  *  * 

From  the  Window 

RE  MOT  ED  from  the  sponsor's 
show  window  is  Southerncal  Mus 
cale,  a  13-week  series  on  KGB,  Sa 
Diego,  Cal.  Sponsored  by  the  Soutl 
ern  California  Music  Co.  (music: 
instruments),  that  city,  the  serif i 
features  a  concert  pianist.  Da\ 
Young,  KGB  production  manage 
has  charge  of  the  series. 


MINNEAPOLIS 


SAINT  PAUL 


Lady  and  Dummy 

NOT  to  be  outdone  bv  that  gu 
Charlie  McCarthy.  KFRO,  Lonj 
view,  Tex.,  features  "Willie  Talli 
a  clever  dummy  on  the  knee  ( 
Miss  Joan  Thompson,  one  of  tl 
few  women  ventriloquists.  Willie 
an  East  Texas  favorite,  say 
KFRO. 


I 
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Fun  with  Puck 

SOME  wise  guy  at  a  recent 
hockey  game  in  W  a  u  s  a  u, 
Wis.,  threw  a  roll  of  black 
friction  tape  on  the  ice  dur- 
ing a  hot  battle  for  the  puck. 
One  team  scored  the  puck  and 
the  other  team  scored  the 
friction  tape  and  Joe  Killeen, 
sportscaster  for  WSAU,  al- 
most went  crazy  explaining 
the  whole  thing  to  his  many 
listeners. 


California  Bread 

,ITH  ITS  mobile  truck  painted 
he  the  sponsor's  delivery  wagon, 
3F0,  San  Francisco,  has  started 
<  daily  man  on  the  street  broad- 
list  from  40  different  local  shop- 
ihg  areas  to  tie-in  with  products 
the  Holsum  Bread  Co.,  sponsor, 
jan  Maddox  is  m.c.  of  the  show 
.d  stages  his  programs  in  front 
stores  carrying  the  sponsor's 
'lead. 


Welcome 

^iCILES  from  their  native  land 
,  10  have  become  prominent  in 
amatics,  music  and  literature, 
te  featured  in  a  new  program, 
klent  in  Exile,  on  KFWB,  Holly- 
;|tod.  Rene  Williams'  orchestra 
l^pplies  the  musical  background, 
inning  Ostroff  produces  the  se- 
,i;s  under  the  personal  direction  of 
',rry  Maizlish,  station  manager. 

Homemade  History 

ISTORY  is  dramatized  before  a 
idio  audience  of  children  in  a 
■ekly  series  on  WINS,  New  York, 
lied  Let's  Get  Together.  Conduct- 
by  Lewis  Wolfe,  public  school 
iicher,  the  pro^'ram  is  based  on 
belief  that  dramatized  history 
lltmore  impressive  to  students  than 
I'r.tbook  history.  A  question-answer 

iriod  follows  each  program. 

*  *  * 

The  Local  Government 

'if>  ACQUAINT  listeners  with  the 
rious  departments  of  the  city 
vernment,  KFWB,  Hollywood, 
s  started  a  weekly  quarter-hour 
amatization  series  called  Your 
s  Angeles.  Russel  Hughes,  of 
""WB  writes  and  produces  the 
'dw  under  the  direction  of  Jack 
Isell,  city  radio  director. 

*  *  * 

!  For  Agencies 

'APG,  Beverly  Hills,  Cal.,  has  be- 
n  a  weekly  Agency  Prevue,  pre- 
iting    four    quarter-hour  pro- 
ams  for  sponsorship  each  Thurs- 
y  afternoon.  Programs  are  built 
id~  entertainment,  but  are  actual 
■ijiditions.  Leo  B.  Tyson,  general 
'ijmager,  invites  agencies  and  pros- 
ptive  clients  to  check  the  hour  for 
Dgram  ideas. 


Informal  Forum 

MOTHER  slant  on  the  forum 
36  of  program  is  given  on  WJW, 
:ron,  in  a  series  that  avoids  for- 
il  and  weighty  topics  and  is  con- 
:ned  with  little  known  facts 
^put  well-known  persons.  The  se- 
js  is  prepared  in  cooperation  with 
p  adult  education  division  of  the 
fal  high  school. 


How  to  Make  .... 

CE  WCOA,  Pensacola,  Fla., 
[|s  increased  its  daytime  power  to 
100  watts  its  coverage  has  been 
[tended  to  a  dozen  more  cities  in 
jabama,  Georgia  and  Florida. 
\m  series  of  programs  saluting 
fh  town  has  been  started.  We're 
^OA  ^  friends,  says 


Dog  House  Blues 

DESIGNED  for  men  whose  wives 
have  them  in  "the  dog  house"  a 
new  show  called  Two  Little  Sheep 
has  started  on  KTUL,  Tulsa,  fea- 
turing Jack  Hoffman  and  Ken  Linn. 
The  idea  is  to  keep  the  fun  going 
so  that  during  the  program  any  dis- 
liked husband  can  get  away  with 
misdemeanors  listed  during  the 
show,  such  as,  dropping  ashes  and 
putting  your  feet  on  the  table. 

Tourist  Clearinghouse 
EVERYTIME  WIOD,  Miami,  Fla., 
hears  of  a  new  tourist  in  town  it 
rings  the  bell  on  its  morning  pro- 
gram called  Tourist  Radio  Regis- 
ter. The  "^rogram  features  weather 
reports  from  tourists'  hometowns 
as  well  as  a  clearing  house  for 
tourists  whose  names  are  announc- 
ed so  that  friends  can  get  together. 


STEP  LADDER— Had  to  be  used 
by  Wally  Ford,  man  on  street  for 
KFRO,  Longview,  Tex.,  when  he 
interviewed  the  man  on  stilts.  A 
local  florist  gave  the  bouquet  that 
Paul  Wilson,  KFRO  announcer,  is 
handing  the  stilt-man. 

Home  Town  Slant 

KROC,  Rochester,  Minn.,  has  start- 
ed a  series  of  20  out  of  town  pro- 
grams called  News  and  Views. 
Movie  trailers  in  local  theatres 
plug  the  shows  and  Newswriter 
Holty  Holton  plays  up  local  human 
interest  features  that  are  an- 
nounced by  Jerry  Wing  and 
Dwight  Merriam. 

All  Aboard! 

WREN,  Lawrence,  Kan.,  has  a  new 
program  called  Kilocycle  Limited, 
a  variety  show  which  plugs  the  sta- 
tion in  the  continuity  by  reference 
to  a  mythical  train. 


WWNC 

ASHEVILLE,  N.  C 

Full  Time  NBC  Affiliate 
1,000  Watts 


The  Only  Blanket  Radio 
Coverage  of  Prosperous 
Western  North  Carolina 

"'The  Quality  Market 
of  The  Southeast" 


WHN,  New  York,  has  started  This 
Was  News,  dramatizations  of 
events  which  were  page  one  news 
in  the  past.  First  program  de- 
scribed the  sinking  of  the  Lusi- 
tania  and  the  war-time  speeches  of 
President  Wilson. 

Lessons  in  Songs 
WQXR,  New  York,  on  Feb.  6 
started  a  series  of  recitals  de- 
signed to  foster  a  better  under- 
standing of  songs  and  opera.  The 
programs  will  be  conducted  by  Leon 
Rothier,  basso  of  the  Metropolitan 
Opera  Co.  Guest  stars  from  stage, 
screen  and  radio,  will  appear. 

*  if=  * 

Everywoman 

MEMBERS  of  the  Advertising 
Women  of  New  York  Inc.,  are  in- 
terviewed on  WMCA,  that  city,  by 
Anice  Ives  in  a  series  called 
Everywoman's  Hour.  Buying  and 
advertising  from  a  housewife's 
point  of  view  are  emphasized. 

Bills  and  Business 
IMPORTANT  legislation  at  Wash- 
ington and  Albany,  and  the  activi- 
ties of  the  New  York  City  Council 
are  discussed  in  a  new  series  over 
WHN,  New  York,  called  Business 
Speaks.  The  programs  are  pre- 
sented each  Friday  evening  under 
the  auspices  of  the  New  York 
Board  of  Trade. 

*  *  * 

Ex-Glee  Clubbers 

WINS,  New  York,  on  Feb.  13  start- 
ed a  new  program,  Meyi's  Lyric 
Chorus,  conducted  by  Edward  F. 
Lucia  and  composed  of  ex-mem- 
bers of  high  school  and  college 
glee  clubs.  Lawyers,  medical  stu- 
dents, pharmacists  and  business 
men  are  among  the  vocalists. 


FLAPJACKS 

and 

FRIJOLE8 

Aren't 
ALL  They 
Eat  in  El  Paso 


1  '  ^  '  1 

JELLO  Is  Just  as 
Weil-Known  as  in  the 
"Effete  East!" 

Sure!  El  Paso's  in  the  heart  of  the 
cow  country.  BUT,  her  136,000  popu- 
lation (iVletropolitan  area)  is  as  re- 
ceptive to  radio  advertising — buys  as 
much  nationally  advertised  merchan- 
dise as  the  country's  average  com- 
munity of  equal  size.  With  retail 
sales  of  $32,000,000,  El  Paso's  cos- 
mopolitan populace  make  the  104th 
National  IVlarliet — one  you  can  most 
effectively  reach  thru  KTSIVI,  the  only 
chain  station  within  300  miles. 

NBC  Red  &  Blue  Network 


ELPASO^EXAS 


SHE'LL  BE 
MINE  NOW 


TWIN  ciTr 

MAKKET 


1.  N.  B.  C.  Blue  Network. 

2.  First   choice   of    local  adver- 
tisers. 


3.  Northwest's  richest  trade  area. 

4.  Complete    service    to  adver- 


WTCN 


Owned  and  Operated  by  Minneapolis  Tribune- 
St.  Paul  Dispatch-Pioneer  Press 
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Linton  Rep  Expansion 

RAY  LINTON,  who  for  the  last 
2%  years  has  represented  WMCA, 
New  York,  exclusively  in  the  Chi- 
cago area,  handling  no  other  sta- 
tions, on  Feb.  9  " 
incorporated  a  s  ■ 
Ray  Linton  Inc., 
and  announced 
his  entry  into  the 
national  represen- 
tation field.  He 
stated  he  would 
open  New  York 
offices  at  3  4  2 
Madison  Ave.  on 
Feb.  21.  Mr.  Lin- 
ton started  in  radio  in  1930  on  the 
sales  staff  of  the  old  WIBO,  Chi- 
cago, joining  WBBM  in  1932  and 
remaining  there  until  1934  when  he 
became  vice-president  of  John  Blair 
&  Co.  Part  of  his  time  with  the 
Blair  firm  was  spent  as  head  of  its 
New  York  office. 


SIGNING  THE  TOUGH  PROSPECT 

Georgia  Group  of  Stations  Creating  Reservoir 
 Of  Ideas  for  Different  Types  of  Sponsors  

By  JAMES  W.  WOODRUFF,  Jr 


Mr.  Linton 


WEB€ 

Tells  Your 
Story  In 

AMERICA'S 
SECOND  PORT 
DULUTH  &  SUPERIOR 


And  on  the 
IRON  RANGE  ITS 

WMFG 

HIBBEVG 

WHLB 

VIRGINIA 


Vice-President,  General  Manager 
WRBL,    Columbus,  Ga. 

STATIONS  in  State  networks,  or 
stations  under  the  same  ownership 
or  joint  operation  in  reasonably 
close  communities,  may  find  it  ad- 
vantageous to  give  consideration 
to  the  adoption,  in  the  same  or  mod- 
ified form,  of  the  Program  Idea 
Contest  recently  initiated  by  me 
and  now  effective  in  the  three  sta- 
tions of  the  Georgia  Broadcasting 
system. 

While  fundamentally  a  program 
idea  contest,  the  plan  actually 
serves  three  important  purposes, 
namely:  (1)  Potential  commercial 
gain  for  the  stations  adopting  it; 
(2)  an  incentive  from  which  sta- 
tion personnel  will  derive  direct 
financial  gain  as  and  when  pro- 
grams by  the  individuals  partici- 
pating in  the  contest  are  sold;  (3) 
the  creation  of  a  reservoir  of  pro- 
grams, or  program  ideas,  suitable 
for  sale  by  the  stations  to  diversi- 
fied specific  retail  interests. 

Three  a  Week 

The  contest  works  in  this  way: 
Each  Monday  night  a  staflf  meet- 
ing is  held  at  each  of  the  three 
stations  constituting  the  Georgia 
Broadcasting  System,  WRBL,  Co- 
lumbus; WATL,  Atlanta;  and 
WGPC,  Albany.  Each  eligible 
person,  excluding  station  manager, 
draws  a  number  from  a  hat,  said 
number  being  a  secret  to  all  ex- 
cept the  person  drawing  it. 

Each  week  three  classifications — 


^slf 


Represented  by 

Edward  Petry  &  Co.,  Inc. 

NEW  YORK  •  DETROIT 
CHICAGO  •  SAN  FRANCISCO 


REMOTES 

OVER  KEX  IN  1937 

MEANS  ^koiATinan^lilp 

Taking  importont  events 
into  the  Oregon  homes! 

This  average  of  almost  two  remote 
broadcasts  each  day,  proves  show- 
manship in  the  coverage  of  civic  and 
national  events  of  interest  for  the 
people  of  Oregon. 

Better  programs  mean  a  greater  au- 
dience, and  in  turn,  greater  results 
for  your  sales  story. 

The  most  powerful  station  in  the 
wealthy  Portland  Market. 

KEX 

NBC  BLUE  NETWORK 
5000  WATTS  2^  1180  KILOCYCLES 

PORTLAND,  OREGON 


potential  sponsors — are  determined 
by  a  simple  process.  To  particular- 
ize: WATL  may  have  a  potential 
sponsor — say  a  bakery — almost  on 
the  dotted  line,  yet  unsigned.  The 
staff  has  been  unable  to  submit  a 
program  which  meets  with  favor. 
The  same  situation  may  apply  to 
WRBL  in  selling  a  laundry,  or  to 
WGPC  with  respect  to  a  bus  line. 
The  bakery,  laundry,  bus  line  con- 
stitutes, therefore,  the  three  classi- 
fications for  the  week.  Each  station 
suggests  one  potential  account  each 
week. 

Following  the  drawing  of  num- 
bers each  station  lists  the  three 
potential  accounts  in  classification 
only — bakery,  laundry,  bus  line. 
These  classifications  are  placed  up- 
on the  bulletin  board.  The  staff 
members  participating  in  the  con- 
test may  submit  program  ideas  on 
one,  two,  or  all  three  of  the  classi- 
fications, before  noon  on  Saturday 
of  that  week.  A  suggested  script  of 
the  first  broadcast  is  required. 

All  program  material  thus  pre- 
sented is  studied  carefully  for  sales 
effectiveness.  One  copy  of  each 
script  is  forwarded  to  WATL  and 
another  to  WGPC.  The  manager  at 
both  WATL  and  WGPC  does  the 
same  in  transmitting  copies  of 
script  to  the  other  two  stations. 

With,  say,  25  staff  members 
writing  on  three  classifications  each 
week,  the  law  of  averages  is  bound 
to  provide  several  ideas  on  each 
classification  for  the  future  use  of 
each  station,  with  the  result  that 
each  staff  will  have  on  hand,  as 
this  program  idea  contest  pro- 
gresses, a  complete  file  on  many 
types  of  accounts. 

If  and  as  any  one  of  the  pro- 
gram ideas  is  sold  at  any  one  of  the 
three  stations,  the  member  of  the 
staff  who  submitted  the  idea  will 
receive  a  percentage  royalty  on  the 
revenue  returned  to  the  respective 
station  where  the  program  is  sold. 
Inasmuch  as  each  station  will  have 
a  complete  file  on  all  program 
ideas,  if  a  member  of  the  staff  at 
WGPC  in  Albany,  for  instance, 
submits  an  idea  which  is  sold  at 
WATL  in  Atlanta,  that  member 
will  still  have  to  his  credit  this 
idea  and  will,  therefore,  receive 
royalty  for  the  value  the  pro- 
gram is  to  WATL  in  revenue  re- 
ceived from  its  sponsor. 


AMERICAN  Institute  of  Food  Prod- 
ucts, New  York,  has  started  a  daily 
half-hour  program  on  WINS,  New 
York,  conducted  by  Glenna  Strick- 
land, home  service  director  of  the  In- 
stitute. Scheek  Adv.  Agency,  Newark, 
is  in  charge. 


IN  LOCAL 
ACCOUNTS 


IN  CHICAGO = 


Clark   for  NEP 
"Let  the  Weighiors  Yell!  Some  Dai 
They'll  Be  Tuning  Us  on  the  Radu 
and  Boasting  That   They  Knew  U. 
When." 


Ohio  Wireless  Net 

A  "WIRELESS"  network  is  em 
ployed  to  broadcast  the  new  pro 
gram  of  the  Coon  Creek  Girls  banc 
over  WCKY,  Cincinnati;  WHIG 
Dayton,  and  WBNS,  Columbus.  Th( 
broadcast  originates  in  the  WCKl 
studios.  Instead  of  using  telephont 
lines,  the  program  is  picked  off  thi 
air  by  WHIG  which  rebroadcasti 
it.  In  turn  WBNS  picks  up  thi 
WHIO  broadcast  and  again  re 
broadcasts  it.  Engineers  r  e  p  o  r 
good  results.  The  tri-station  com 
mercial  is  sponsored  by  Appliano 
Inc.,  and  local  dealers  in  Fair 
banks-Morse  Conservador  refrig 
erators.  A  contest  in  which  a  Con 
servador  is  first  prize  is  being  pro 
moted  on  the  Monday,  Wednesda; 
and  Friday  11  a.  m.  show. 


Chipso's  Knives 

PROCTER  &  GAMBLE  Co.,  Cin 
cinnati  (Chipso),is  giving  a  set  o 
two  knives  to  women  sending  ii 
25c  together  with  a  box  top  o 
Chipso.  The  firm's  program,  Rocu 
of  Life,  written  and  produced  b; 
Carl  Wester  &  Co.,  Chicago,  is  pre 
sented  over  CBS  at  8:30  a.  ir 
(CT).  Pedlar  &  Ryan,  New  Yort 
handles  the  account.  ; 


Prizes  for  Children 

COLUMBIAN  Laundry,  Newari 
on  Feb.  12  started  Answer  It  o! 
WOR,  Newark.  The  weekly  sho\ 
consists  of  a  question  and  answe 
game  for  children,  with  cash  prize 
given  on  each  broadcast. 


Neck  and  Twist 

THE  question  of  how  to 
create  the  sound  of  a  man's 
neck  being  sharply  twisted  by 
a  masseur  recently  faced 
NBC's  sound  effects  techni- 
cian J.  Curtis  Mitchell,  on  a 
broadcast  of  Your  Health.  In 
illustrating  the  cause  and 
care  of  arthritis,  Mitchell 
finally  hit  upon  the  answer. 
He  held  his  ankle  to  the  mic- 
rophone and  turned  it  around. 
The  resulting  sound  was  sat- 
isfyingly  brutal  and  realistic. 
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Sorry,  I  can't  disturb  Mr.  Fiditch  now.  He's  holding  his  semi-monthly  conference. 


PEEP,  specializing  in  keyhole  coverage,  goes  on  the  market  with  this  issue. 
Its  purpose,  to  take  a  sly  peep  or  two  at  the  reading  habits  of  advertising 
executives— the  men  who  buy  time.  Its  sub- 
scription rate,  gratis,  to  every  reader  of 
BROADCASTING.  Its  circulation,  7300. 
^  So,  for  a  picture  of  life  behind  closed  ad- 
vertising doors,  we  recommend  a  look  at 
PEEP.  We  hope  it  will  click  with  you. 


BROAI^STING 

'')roadcast 

advertising' 


You  can't  get  the  most  out  of  the 
business  of  broadcasting  without  the 
1938  YEAR- 
BOOK. It's  hot  off 


yours 

only  to  regular 
subscribers  to 
"Broadcasting".  JJ 


National  Press  Bldg. 
WASHINGTON,  D.  C. 


OTHER  FELLOWS' 
VIEWPOIINT 


Radio  Burglar  Alarm 

EDITOR,  Broadcasting: 

In  your  issue  of  Jan.  15,  on  page 
57,  you  carried  a  story  of  an  "in- 
vention" by  James  0.  Howton  of 
Freewater,  Ore.  The  "invention" 
was  described  as  being  "a  burglar 
alarm  ...  it  automatically  trans- 
mits on  a  given  police  frequency 
as  soon  as  a  circuit  is  broken  and 
is  picked  up  by  police  cruisers. 
.  .  .  The  burglar  hears  no  noise 
when  he  breaks  the  circuit  which 
sets  off  the  voice  radio  transmis- 
sion." 

This  is  to  advise  that  Mr.  How- 
ton's  "invention"  is  about  three 
years  late.  As  a  matter  of  fact,  a 
similar  device  —  and  successful, 
was  perfected  by  the  author,  now 
a  member  of  the  WMBD,  Peoria, 
111.,  staff  and  Lieut.  Harry  Mack- 
ley,  head  of  the  Peoria  police  de- 
partment radio  division  in  Novem- 
ber, 1934. 

No  attempt  was  made  to  market 
the  device  at  that  time  because 
the  then  FRC  would  not  grant  a 
license  for  an  automatic  transmit- 
ter. Briefly,  it  consisted  of  a  re- 
corded voice  alarm  which  was 
touched  off  either  by  direct  button 
or  by  an  electiic  eye.  At  the  end 
of  the  recording,  the  machine  au- 
tomatically turned  off  the  small 
transmitter. 

In  proof  of  this  contention,  I 
enclose  enlarged  photo  of  the  title 
of  a  newsreel  story  built  around 
the  device  .  .  .  narrated  by  Edwin 
C.  Hill  and  photographed  by  Nor- 
man Alley,  recently  in  the  head- 
lines for  his  Panay  bombing  shots. 

Brooks  Watson 
Peoria,  111. 


Mobile,  Not  Apex 

EDITOR,  Broadcasting: 

We  note  on  page  62  of  your  is- 
sue of  Jan.  15  the  letter  of  Robert 
L.  Coe.  May  we  state  that  our 
original  letter  was  not  intended  to 
register  our  formal  entry  into  a 
field  of  competition  for  apex  dis- 
tance records.  Ours  is  not  an  apex 
station. 

W4XF  is  simply  a  mobile  unit 
consisting  of  a  10-watt  transmitter 
for  relay  broadcast  purposes, 
mounted  in  a  motor  truck  with  a 
7%  ft.  antenna  mounted  on  the  top, 
and  operating  on  31,100  kc.  In  no 
sense  do  we  expect  this  equipment 


DIMES  MARCHED— Into  KALB,  Alexandria,  La.  10,000  strong  when  the 
station  appealed  for  funds  during  the  recent  infantile  paralysis  cam- 
paign prior  to  the  President's  Ball.  In  on  the  big  count  after  a  three- 
day  campaign  that  necessitated  22  telephone  operators,  and  a  strip  of 
paper  600  feet  long  for  tabulation  of  the  names,  were:  (standing,  1 
to  r).  Bill  McClannahan,  announcer;  J.  C.  Watson,  continuity  chief; 
E.  Levy,  secretary-treasurer;  Jack  Elbert,  announcer;  Gus  Guillot, 
engineer;  (seated,  1-r),  Virgil  Evans,  program  director;  Irv  Welch, 
commercial  manager;  (kneeling),  Bill  Waltman,  KALB  manager. 

Moving  Story  of  a  Radio  Station 

om  page  H) 

ior  Ad  Club  of  Seattle  and  the 
Seattle  Association  of  Classroom 
Teachers. 

Bookings  for  the  month  of  Jan- 
uary called  for  showings  to  the 
Mountaineers  Club,  the  Northwest 
Industries  Study  Club,  The  Puget 
Sound  Power  &  Light  Company, 
the  Washington  State  Press  Club, 
the  Annual  Convention  of  News- 
papermen, the  Republican  Club  of 
King  County,  the  Northwest  In- 


dustries   Club,    the    Scandinavia  I 
American    Democratic    Club,  th. 
Rainier  Masonic  Lodge,  the  Sea: 
tie  Central  Lions  Club  and  the  'K 
lensburg  Public  Schools. 

The  efforts  of  KOMO-KJR    fc  ; 
show  the  living  market  of  the  Pa, 
cific  Northwest  has  been  well  re 
warded  by  the  appreciative  manne 
in  which  the  people  of  this  are: ; 
have  received  the  picture.  Almos! 
without   exception,   whenever  th 
film  has  been  shown,  many  hav 
asked  if  it  were  going  to  be  showi 
to  the  people  of  the  East.  Man 
more  have  said  that  the  picture 
brought  home  to  them  for  the  firs 
time  the  rich  endowment  of  man' 
areas  in  the  Pacific  Northwest. 

The  entire  project  has  been 
revelation  to  us,  and  the  marke 
statistics  unearthed  to  build  th ; 
film  have  supplied  added  ammu' 
nition  for  sales  drives.  Not  onl 
has  the  production  sold  Seattle  o 
KOMO-KJR,    but    it    has  sol 
KOMO-KJR's  personnel  on  itsel; 
It  has  given  KOMO-KJR  renewe ; 
impetus  to  sell  its  market,  and  i 
has  helped  other  advertising  mc 
dia  to  sell  not  only  their  medi ' 
but  the  market  as  a  whole. 


(Continued  fr 
approval  called  for  both  the  facili- 
ties and  market  sections  to  be 
shown  at  all  junior  high  and  high 
schools,  and  for  the  market  section 
to  be  put  on  the  screen  for  the  ele- 
mentary and  intermediate  schools. 
The  stations  regard  this  endorse- 
ment with  the  utmost  satisfaction. 

Other  organizations  which  have 
seen  the  film  include  the  Seattle 
and  Tacoma  Ad  Clubs,  Washing- 
ton U  School  of  Journalism,  Wash- 
ington State  Progress  Commission, 
Pi  Kappa  Delta,  Sigma  Delta  Chi, 
Seattle  Junior  Chamber  of  Com- 
merce, the  Washington  State  Exe- 
cutives, The  Ernst  Hardware  Com- 
pany employes  of  Seattle,  the 
Gyro  Club  of  Tacoma,  the  West 
Seattle  Lions  Club,  the  88  Club,  the 
employes  and  officers  of  the  First 
National  Bank  of  Seattle,  the  Jun- 


ASSOCIATION  of  National  Adverti; 
ers  has  issued  Volume  III  in  its  serif 
on  "Organization  and  Operation  c 
the  Advertising  Department."  VgIuhi 
I  was  based  on  the  Baklite  Corp.,  Vo 
ume  II  on  the  Borden  Co.,  Anacond 
Copper  and  Towle  Silversmiths ;  an 
Volume  III  studies  Bristol-Myers  Co 
Jantzen  Knitting  Mills  and  Hercuk 
Powder  Co.  The  purpose  of  the  studit 
is  "to  cover  the  actual  operations  <  i 
national  advertisers  in  widely  divers 
fied  fields." 


to  compete  with  Mr.  Coe's  apex  sta- 
tion W9XPD.  However,  we  still 
have  to  hear  of  any  equipment  ap- 
proximating that  of  W4XF  better- 
ing the  distance  record  of  3,000 
miles  established  by  the  letter  we 
received  from  Mission  Ranch,  Phoe- 
nix, Ariz. 

Who  writes  next? 

Martin  S.  Wales 
Manager,  WIOD,  Miami. 


Second  in  U.  S.  —  only  Iowa  has 
less  unemployment  than  Vermont. 
This  WNBX  market  enjoys 


ncome 


SPRINGFIELD  •  VERMONT 


C.B.S. 


A  gratifying  percentage  of 
the  half  million  radio  families 
in  the  covmtry's  fifth  largest 
market  listen  regularly  to 
WHK  and  WCLE  in  Cleve- 
land. And  WHK-WCLE  listen 
too,  not  so  much  to  station 
programs  but  to  the  listeners 
themselves. 

WHK-WCLE  executives  make  it  a  daily  habit  to  use  th 
"stethoscope"  on  listeners.  They  listen  for  favorable  reaction 
to  existing  programs,  sound  out  listeners  on  what  new  program 
they  prefer,  make  daily  surveys  in  homes  picked  at  rondon 

No  small  part  of  the  success  of  WHK-WCLE  in  Clevelan 
is  due  to  this  constant  effort  to  make  their  programs  second  t 
none.  And  sponsors  prefer  to  buy  time  from  stations  that  do  s 
much  to  keep  listener  interest  at  high  levels. 


H.  K.  Carpenter,  Vice  Pres.  and  Gen.  Mgr. 


FREE  &  PETERS,  Inc.     National  Representatives,  New  York  -  Chicago  -  Detrij 
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Who^s  Responsible  for  Radio  Programs? 


HhE  recent  'Adam  and 
Eve'  program  controversy 
L  has  focused  attention  on  an 
1  argument  of  long  standing 
^ng  broadcasters,  agencies  and 
iertisers.  Stated  briefly  the  ques- 
j  is:  "Where  does  the  responsi- 

^ty  rest  for  the  creation  and  pro- 
Lion  of  commercial  radio  enter- 
jment?" 

ihe  critics  of  radio  programs  are 
il  in  their  condemnation  of  me- 
|re  and  objectionable  entertain- 
J.t.  Last  year  at  a  convention  of 
pational  leaders  one  of  the 
kkers  made  the  statement  that 
bt  80%  of  all  radio  programs 
I'tripe.'  Many  of  the  nevv^spapers 
j.  never  lose  an  opportunity  to 
jcize  radio,  gave  this  statement 
.  speech  front-page  publicity. 
Ihe  leaders  of  vk^omen's  clubs, 
■pnt  teachers  associations  and 
jr  civic  groups  have  issued 
rthy  reports  and  made  dramatic 
Iches  of  criticism  against  radio 
frams.  This  type  of  publicity 
(naturally  made  the  public,  es- 
ijally  that  portion  of  the  listen- 
audience  that  is  never  satisfied, 
e  critical. 

Came  the  Bomb 

iien  came  'Adam  and  Eve'  and 
jbombshell  exploded.  The  news- 
Ijjrs  pounced  on  this  story  like  a 
';  of  hungry  w^olves.  The  critics 
in  a  body  and  shouted  "I  told 
i  so!"  And  the  motion  picture 
'tucers,  w^ho  have  been  the  tar- 
jfor  public  criticism  for  years, 
kled  with  glee  and  suggested 
^gion  of  Decency  for  radio. 
Itie  network,  agency  and  adver- 
T  all  apologized  for  the  mistake 
assured   the   public   that  it 
|.d  not  happen  again.  The  FCC 
I'dmanded  the  network  and  sta- 
involved  and  reserved  the 
ijt  to  hold  this  incident  in  obey- 
f^r  possible  consideration  in 
ection  with   renewals   of  li- 
tes  or  any  favors  or  applica- 
i  made  by  these  stations  in  the 
re.  For  the  time  being  the  sit- 
i>n  is  technically  closed,  but  the 
ment  about  responsibility  still 
on. 

'  would  be  just  as  foolish  to  say 
radio  programs  are  above  re- 
ich  as  it  would  be  to  state  that 
".ritics  are  wrong  and  that  crit- 
1  of  radio  is  unjustified.  There 
I  probably  never  be  a  program 
will    entirely    please  every- 
There  will  always  be  some- 
?  to  criticize. 

lit  the  most  significant  fact  in 
^iwhole  argument  is  the  element 
rowing  dissatisfaction  among 
dcastei's,  agencies  and  adver- 
i3.  When  a  poor  program  is  pro- 
iid  and  the  results  are  not  sat- 
itory,  who  is  to  blame?  In 
V  cases  there  is  a  round  robin 
fee  and  fancy  buck  passing, 
e  broadcaster  blames  the  agen- 
or  its  poorly  written  cr  pro- 
jd  program,  and  the  advertiser 
(lack  of  merchandising  support, 
agency  blames  the  station  for 
talent  or  improper  production 
lie  advertiser  for  suggesting  the 


Anonymous  Critic  Bewails  Intrusion 
Of  Outsiders  Into  the  Industry 

WHERE  does  the  responsibility  for  the  radio  program  belong? 
Station?  Advertiser?  Agency?  In  this  able  dissertation  the  his- 
tory of  program  development  is  traced.  And  the  responsibility 
is  placed  squarely  upon  the  broadcaster,  along  with  the  blame 
for  permitting  the  advertiser  and  his  agent  to  usurp  that  func- 
tion. The  identity  of  the  author  cannot  be  divulged  because  of 
the  position  he  occupies  in  the  broadcast  advertising  picture. 


idea  in  the  first  place.  The  adver- 
tiser blames  either  the  station  or 
the  agency  or  both.  And  the  pub- 
lic voices  its  opinion  by  refusing 
to  listen  to  the  program.  Who  is 
right? 

The  advertiser  gets  an  idea  and 
passes  it  along  to  the  agency.  The 
agency  builds  a  program  around 
the  idea  and  forwards  it  to  the  sta- 
tion. The  station  examines  the  pro- 
gram and  informs  the  agency  it  is 
not  good  radio.  The  agency  insists 
that  the  program  be  produced 
exactly  as  outlined.  The  advertiser 
is  a  large  national  concern  and  the 
station  needs  the  revenue  and  so 
the  program  goes  on  the  air.  The 
program  fails  to  satisfy  the  au- 
dience and  the  buck  passing  starts 
again.  Who  is  right? 

Onward  They  Quibble 

The  agency  has  an  idea  and  pre- 
sents it  to  the  advertiser.  After 
numerous  changes  and  alterations 
the  program  is  forwarded  to  the 
station.  Once  more  the  station  fee- 
bly protests,  but  the  reply  from  the 
agency  is  the  same,  the  program 
must  be  produced  as  is.  However, 
without  notifying  the  agency,  the 
station  changes  a  part  or  all  of  the 
program  and  it  fails.  Who  is  right? 

In  desperation  the  station  goes 
to  the  agency  or  advertiser  with  a 
"local  tested"  program  that  is  very 
popular  with  the  station's  local  au- 
dience. Both  the  advertiser  and 
agency  suggest  certain  changes 
that  can  be  made.  New  talent  is 
substituted  and  a  contest  with  ex- 
tra long  copy  is  inserted.  When 
the  program  is  finally  produced  the 
audience  doesn't  recognize  its  old 
favorite  and  the  results  are  unsat- 
isfactory. Who  is  right? 

Then  one  of  these  routines  pro- 
duces a  popular  and  successful  pro- 
gram. Each  one  concerned  congrat- 
ulates himself  on  being  smart  and 
everyone  is  happy.  Who  is  right? 

What  is  good  radio  entertain- 
ment? What  is  good  commercial  ra- 
dio entertainment?  How  long  is  an 
effective  announcement?  What  is 
meant  by  good  taste  in  entertain- 
ment and  copy?  Who  is  best  quali- 
fied to  pass  judgment  on  what  the 
radio  audience  likes  best?  When  is 
a  program  to  the  interest,  conven- 
ience and  necessity  of  the  radio  au- 
dience? To  whom  is  the  license  to 
broadcast  granted?  Who  is  really 
responsible  for  radio  programs? 

It's  time  to  stop  buck  passing 


and  to  start  straight  thinking.  The 
question  of  final  responsibility  is 
obvious.  But  there  seems  to  be  a 
large  faction  of  those  who  refuse 
to  face  the  facts. 

In  the  early  days  of  broadcast- 
ing, between  1920  and  1927,  the 
government  issued  permits  for  the 
building  of  radio  stations,  assigned 
definite  wavelengths  and  granted 
these  stations  permission  to  broad- 
cast radio  programs.  It  was  the 
birth  of  a  new  venture  in  commu- 
nications. Both  from  an  engineer- 
ing and  program  standpoint  the 
work  was  experimental. 

In  the  first  years  of  this  period 
there  were  few  agencies  and  ad- 
vertisers who  gave  this  new  me- 
dium serious  consideration.  The 
station  owners  assumed  the  respon- 
sibility for  producing  radio  pro- 
grams. These  pioneer  broadcasters, 
without  benefit  of  high  salaried 
big-name  personalities,  studied  the 
problem  of  radio  entertainment  and 
produced  the  programs  that  carried 
the  industry  through  its  most  crit- 
ical stage  of  development. 

If  a  station  broadcast  a  program 
that  was  objectionable  the  listen- 
ing audience  responded  with  an 
avalanche  of  letters  of  protest.  In 
many  cases  the  station  owners  were 
summoned  to  Washington  and 
warned  that  repetition  of  these  in- 
cidents would  result  in  withdraw- 
al of  their  licenses.  The  stations 
were  fully  aware  of  this  responsi- 
bility and  those  who  abused  the 
privilege  were  taken  off  the  air. 

Sound  and  Finances 

Then  came  the  problem  of  plac- 
ing this  new  industry  on  a  sound 
financial  basis.  The  maintenance 
and  operation  of  a  radio  station 
was  expensive.  The  station  owners 
knew  that  newspapers  and  maga- 
zines were  receiving  large  revenues 
from  advertisers.  Radio  was  also 
a  medium  of  public  contact  that 
would  be  suitable  for  the  adver- 
tiser. But,  radio  was  new  and  it 
was  far  from  easy  to  sell  the  ad- 
vertiser and  especially  the  agency 
on  the  idea. 

The  station  was  unable  to  prove 
'circulation.'  Both  the  advertiser 
and  the  agency  knew  what  to  ex- 
pect from  publication  advertising, 
but  this  radio  business  had  no 
proof  of  results.  However,  a  few 
progressive  advertisers  decided  to 
try  radio  and  sponsored  the  pio- 
neer commercial  programs.  Many 


of  these  trials  were  successful  and 
broadcast  advertising  was  on  its 
way.  The  era  of  interference  had 
not  arrived.  The  advertisers  knew 
very  little  about  radio  entertain- 
ment and  were  content  to  let  the 
stations  build  and  produce  the  pro- 
grams. 

Next  came  the  organization  of 
the  National  Broadcasting  Co.  and 
the  idea  of  broadcasting  a  program 
over  a  network  of  stations  at  the 
same  time.  As  in  the  case  of  the 
local  stations,  the  network  as- 
sumed the  responsibility  of  creat- 
ing and  producing  the  programs. 
Famous  orchestras  and  artists  ap- 
peared on  the  air  and  the  national 
manufacturer  saw  how  it  could 
capitalize  on  this  now  proven  me- 
dium. 

It  is  interesting  to  recall  that 
most  of  the  different  types  of  pro- 
grams heard  today  were  originated 
by  the  pioneer  broadcasters.  Dra- 
matic sketches,  plays,  serial  stor- 
ies, comedy,  grand  opera,  light 
opera,  popular  dance  music,  variety 
shows,  amateur  hours,  sports,  news, 
home  economics,  farm  hours,  man- 
on-the-street  programs  were  on  the 
daily  station  schedules.  These  early 
broadcasters  were  responsible  for 
building  radio  programs  for  the 
radio  public. 

When  the  publications  discovered 
that  radio  was  diverting  advertis- 
ing appropriations  they  organized 
a  bitter  opposition,  but  their  efforts 
were  unavailing.  Radio  continued  to 
grow  in  favor  with  the  public  and 
advertisers. 

Then  came  the  Radio  Act  of  1927 
that  established  the  Federal  Radio 
Commission.  This  law  placed  full 
responsibility  on  the  stations  and 
networks  to  produce  programs  that 
would  be  to  the  best  'interest,  con- 
venience and  necessity'  of  the  pub- 
lic. When  renewals  of  licenses  were 
considered  the  stations  were  asked 
to  show  why  they  should  continue 
to  enjoy  the  privilege  of  broadcast- 
ing. 

The  stations  began  to  pay  more 
attention  to  balancing  the  day's 
program  schedule.  Service  features, 
civic  and  religious  programs  were 
given  more  prominence.  It  was 
recognized  that  a  schedule  predomi- 
nating in  commercial  programs  was 
not  fulfilling  interest,  convenience 
and  necessity.  Yes,  the  broad- 
casters were  definitely  responsible. 

The  Desire  to  Please 

The  national  advertisers  gave  ra- 
dio a  place  in  their  advertising  bud- 
gets and  many  of  their  agencies 
were  forced  to  give  radio  its  proper 
recognition  or  lose  accounts.  Radio 
departments  in  agencies  were  hast- 
ily organized.  In  some  cases  the 
directors  were  selected  from  broad- 
casters, and  in  others  advertising 
men,  account  executives,  actors, 
singers,  publicity  men,  and  talent 
bookers  with  very  little  if  any  ac- 
tual radio  experience  were  given 
the  title  of  radio  director. 

This  latter  group  suddenly 
stepped  to  the  front  and  said  to 

(Continued  on  page  96) 
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{Continued 
the  broadcasters:  "Although  we 
know  very  little  about  radio  we  are 
going  to  assume  the  responsibility 
of  producing  your  programs."  Na- 
turally, the  broadcasters  objected. 
But  these  men  represented  large 
national  agencies  with  large  nation- 
al accounts.  While  the  broadcasters 
resented  this  interference  they  also 
were  anxious  to  please  the  nation- 
al advertisers  and  secure  the  co- 
operation of  the  agencies.  And  so 
the  first  link  in  the  chain  of  re- 
sponsibility was  broken  as  the 
agencies  assumed  the  right  to 
create  and  produce  radio  entertain- 
ment. 

It  is  well  to  remember  at  this 
point  that  in  all  the  years  of  pub- 
lication advertising  the  newspapers 
and  magazines  have  not  permitted 
the  advertisers  or  their  agencies  to 
dictate  their  policies  or  produce 
their  news  and  editorial  copy  and 
fictional  reading  matter.  The  ad- 
vertisers and  agencies  prepare 
their  copy  and  advertising  layouts 
and  the  news  staffs  of  the  news- 
papers and  editorial  staffs  of  the 
magazines  control  the  type  of  read- 
ing matter  they  know  will  please 
their  readers.  So  what  has  been  de- 
nied to  advertisers  and  agencies  by 
publications  has  been  willingly  or 
unwillingly  relinquished  by  the 
broadcasters.  Who  is  right? 

Not  only  have  the  advertisers 
and  agencies  demanded  the  right 
to  produce  programs  but  they  have 
gone  a  step  farther  and  demanded 
merchandising  assistance  far  be- 
yond the  limits  of  common  sense. 
Merchandising  is  a  problem  for  the 
advertiser  and  not  the  broadcaster. 
This  is  a  paradoxical  situation  .  .  . 
merchandising  which  is  the  respon- 
sibility of  the  advertiser  is  turned 
over  to  the  station  and  the  pro- 
duction of  radio  programs,  which  is 
the  responsibility  of  the  stations,  is 
turned  over  to  the  advertiser.  Who 
is  right? 

Then  the  motion  pictures  and 
Hollywood  loomed  on  the  horizon. 
For  years  the  motion  picture  pro- 
ducers have  looked  upon  radio  as 
a  serious  competition.  They  rea- 
soned that  if  people  stayed  at  home 
and  listened  to  the  radio  they  would 
not  be  available  to  the  movies. 
Then  some  of  the  producers  hired 
popular  radio  personalities  and  put 
them  in  pictures.  The  movie  stars 
appeared  on  radio  programs  and 
benefited  by  the  publicity. 

Hollywood  or  Bust 

The  advertisers  began  paying 
these  stars  large  salaries,  in  many 
cases  more  than  these  same  stars 
were  getting  for  working  in  pic- 
tures. Here  was  a  new  opportunity 
for  talent  exploitation  and  the  gold 
rush  for  Hollywood  was  on.  Adver- 
tisers and  agencies  went  into  a 
scramble  to  compete  for  the  ser- 
vices of  favorite  stars.  The  motion 
picture  companies  finally  decided 
to  get  their  share  and  built  pub- 
licity programs  that  were  offered 
and  bought  by  advertisers.  Why 
should  the  motion  picture  compan- 
ies contribute  anything  to  radio  by 
paying  for  and  sponsoring  their 
own  programs  when  they  are  able 
to  get  advertisers  to  foot  the  bill? 

Now   almost   every   movie  star 
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who  appears  as  a  guest  on  a  radio 
program  can  be  relied  upon  to  men- 
tion his  or  her  latest  picture  and 
a  request  that  the  radio  audience 
go  to  the  theatre.  Stage  and  vaude- 
ville comedians  demand  the  right 
completely  to  control  their  pro- 
grams. Many  of  these  performers 
whose  background  has  been  musical 
comedy,  vaudeville,  burlesque  and 
night  clubs,  demand  this  right  and 
get  it.  This  explains  the  introduc- 
tion into  many  of  these  programs 
of  risque  jokes  that  have  been 
cleaned  up,  and  vulgar,  rowdy  talk 
that  is  found  in  the  vocabularies 
of  street  hoodlums.  The  show 
people  who  have  been  accustomed 
to  mugging  to  visible  audiences  car- 
ry this  technique  into  the  radio 
studio. 

The  so-called  studio  audience  has 
reached  a  peak  in  the  Hollywood 
productions.  Before  the  program 
goes  on  the  air  the  audiences  are 
instructed  to  applaud  and  laugh  at 
given  signals.  Comedians  are 
brought  out  before  the  audience 
ahead  of  time  to  tell  funny  stories 
and  execute  pantomimes  and  get 
everybody  in  a  good  humor.  And 
when  the  program  finally  is  broad- 
cast the  impression  is  this:  "La- 
dies and  gentlemen  of  the  radio  au- 
dio audience,  we  are  going  to  pre- 
sent a  program  here  in  the  studio 
or  theater  for  the  benefit  of  our 
visible  audience  and  if  you  care  to 
eavesdrop  on  our  show  we  give  you 
permission  to  do  so." 

This  type  of  performance  is  sup- 
posed to  be  good  theater.  And  that 
seems  to  be  the  answer  ...  do  any- 
thing to  change  radio  into  theatre. 
Very  little  thought  seems  to  be 
given  to  the  idea  of  good  radio. 

Under  these  circumstances  it  is 
not  surprising  that  the  'Adam  and 
Eve'  program  happened.  Everybody 
concerned  had  an  excuse  and  an 
apology.  But,  when  the  atmosphere 
had  cleared,  the  responsibility  was 
placed  on  the  network.  And  the  af- 
filiated stations  that  had  relin- 
quished their  responsibility  to  the 
network,  were  also  censored.  The 
advertiser,  agency  and  Hollywood 
producers  and  talent  bookers  were 
not  penalized.  They  are  not  respon- 
sible to  the  Federal  Communi- 
cations Commission. 

Now,  here,  Mr.  Broadcaster,  is  a 
real  challenge  from  a  chief  execu- 
tive of  a  large  national  advertis- 
ing agency  that  boasts  of  having  a 
large  radio  billing.  In  a  recent  con- 
versation with  this  gentlemen,  he 
said:  "Our  agency  would  prefer 
not  to  have  to  be  bothered  with 
producing  radio  programs.  We  were 
forced  to  produce  and  direct  our 
own  programs  because  the  stations 
and  networks  are  not  able  to  sup- 
ply us  with  high  quality  programs 
and  suitable  talent."  This  was  in- 
tended as  a  serious  statement.  So, 
Mr.  Broadcaster,  you  can  put  that 
in  your  pipe  and  smoke  it. 
What  He  Meant 
Perhaps  this  man  might  have 
stated  the  situation  more  truthful- 
ly if  he  had  said :  "Our  agency 
would  rather  produce  its  own  pro- 
grams because  it  is  more  impres- 
sive for  us  to  tell  our  clients  that 
the  program  comes  out  of  our  own 


BOB  AND  EDDIE— Men  on  str 
for  WOOD,  Grand  Rapids.  Mic 
had  a  problem  the  other  day  wl 
two  commercial  pick-ups  follov 
from  points  a  half  mile  apart.  Tl 
asked  their  listeners  to  guess  h 
they  could  be  two  places  at 
same  time  and  while  Robert 
Smith   (wearing  hat)   kept  "ta 
ing"  to  Edward  H.  Denken^ 
(script  in  hand)    as  if  he  w 
present,  Eddie  got  in  a  cab,  dasl 
the  half  mile  and  nicked  up 
continuity  so  smoothly  that  Ic 
listeners  kept  WOOD's  swit 
board  busy  for  an  hour  explain 
its  agile  announcers.  Ain't  they 
ones,  says  WOOD. 

department,  rather  than  admit  t 
we  have  to  depend  on  the  bro 
casters  for  our  ideas." 

This  agency  and  others  have 
up  legal  barriers  and  red  tape  t 
make  it  almost  impossible  for  c 
side  writers  and  program  i 
ducers  to  submit  material  for  c 
sideration.  For  years  station  m 
agers  have  tried  desperately  to 
these  same  agencies  interested 
their  local  programs.  The  netwc 
and  stations  have  had  the  exj 
ience  repeated  many  times  of  1 
ing  to  sell  popular  sustaining  j 
grams.  Finally  an  advertiser 
cides  to  take  a  chance  and  the  j 
gram  is  successful.  Who  is  smj 

Further  in  the  above  conve; 
tion  with  this  same  agency  exi 
tive,  an  idea  was  suggested  1 
would  offer  his  company  an  op] 
tunity  to  contribute  to  the  st' 
and  development  of  better  r; 
programs.  His  reply  was :  "We 
not  interested  in  spending  anj 
our  15%  to  contribute  to  the 
velopment  of  radio  programs. 
the  networks  and  stations  do  th 

What  He  Could  Say 

Again,  he  might  have  said; 
am  perfectly  willing  to  let 
broadcasters  have  the  full  resj 
sibility  for  maintaining  and 
veloping  programs  that  satisfy 
radio  audience  and  the  FCC.  '. 
when  I  am  ready  to  produce  a 
gram  for  one  of  my  clients  I  i 
upon  and  demand  that  you 
over  this  responsibility  to  my  a 
cy.  My  program  producers 
had  little  if  any  actual  experi 
as  legitimate  broadcasters,  but 
know  the  show  business  and  t 
all  that's  necessary." 

If  the  development  of  the  r 
industry  had  depended  on  this 
of  support  there  would  probabl 
no  radio  today.  And  by  the 
line  of  reasoning  we  must  re 
nize  the  fact  that  the  future  d 
opment  of  radio  must  come 
the  broadcasters. 

The  broadcasters   cannot  s 
any  responsibility  by  passing 
buck  to  the  agencies  and  ad 
tisers.  Many  stations  seem  to 
forgotten  those  three  impor 
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_s  interest,  convenience  and 
jssity — and  liave  allowed  their 
ions  to  become  listening  posts. 

That  Midsummer  Gripe 
ommenting  on  this  subject  of 
ion  responsibility  an  executive 
large  national  concern  that  is 
of  radio's  big  clients  made  this 
ement:  "I  think  that  we  all 
ee  that  radio  advertisers  need  to 
w  a  lot  more  than  they  now  do 
it  program  production,  and  that 
'  decline  of  program  activity 
the  stations  passes  the  buck 
^krely  to  the  advertisers.  I  have 
(leeling  that  most  of  the  radio 
Iple  are  a  good  deal  like  os- 
hes,  and  because  they  have  their 
ds  buried  in  the  sand  they  are 
ivinced  that  they  are  hidden 
-n  the  enemy.  If  there  is  a  Con- 
issional  investigation,  the  broad- 
:ers  are  going  to  be  a  good  deal 
rtled  by  some  of  the  things  that 
.  be  said." 

It  the  NAB  Convention  in  Chi- 
i\o  last  summer  the  radio  direc- 

of  a  national  advertising  agen- 
^ave  the  broadcasters  what  was 
ned  a  verbal  spanking.  His  ref- 
Inces  to  poor  programs,  lousy 
y,  stupid  announcers,  program 
jctors  that  are  broken  down  bar- 
les,  were  delivered  and  intended 
a  sweeping  condemnation  of  the 
ire  radio  industry  as  applied  to 

broadcasters. 

Veil,  Mr.  Broadcaster,  you 
ned  over  your  responsibility  to 
outsider  and  you  have  no  one 
iblame  but  yourself  for  all  the 
ticism,  abuse  and  condemnation 
!t  has  been  fired  at  you.  The 
l^ernment   that   represents  the 
jierican  people  has  given  you 
iporary  permission  to  operate  a 
j.io  station  to  the  best  interests 
.i^our  community.  You  are  direct- 
I  responsible  for  the  radio  pro- 
ims  that  you  originate  or  broad- 
u.  You  cannot  pass  the  buck  to 
[!  advertiser,  agency  or  network. 
U  know,  or  should  know,  what 
:  happened  and  what  is  going  on. 
;a  have  a  valuable  franchise  that 
tes  you  the  power  to  dictate  what 
i  believe  is  to  the  best  interest 
l(your  station  and  audience.  But, 
you  prostitute  this  privilege  by 
ining  over  this  responsibility  to 
Iry  Tom,  Dick  and  Harry  you 
1  likely  to  wake  up  some  morn- 
■  and  find  that  you  are  no  longer 
^Ithe  broadcasting  business. 
(Fhis  is  not  a  sweeping  condem- 
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nation  of  all  broadcasters,  all  ad- 
vertisers or  all  agencies.  In  the 
face  of  heavy  competition  and  pres- 
sure from  all  sides  there  are  many 
broadcasters  who  have  succeeded  in 
living  up  to  this  responsibility. 
There  are  advertisers  and  agencies 
that  have  tried  sincerely  to  cooper- 
ate with  the  broadcasters. 

But,  there  are  too  many  in  all 
three  groups  who  look  upon  broad- 
casting as  a  gigantic  exploitation 
where  billing  and  commissions  are 
of  paramount  importance.  The 
problem  has  developed  into  a  vic- 
ious circle  that  has  spread  over  the 
industry  like  a  plague.  The  cause 
and  effect  are  apparent,  Mr.  Broad- 
caster. Are  you  going  to  wait  for 
the  Government  to  step  in  and  take 
this  control  away  from  you?  The 
responsibility  is  yours.  So  what  are 
you  going  to  do  about  it? 


WNEL  to  Rescue 

EDITOR  Broadcasting: 

Recently  we  have  heard  and  read 
a  great  deal  about  the  service  ren- 
dered by  broadcasting  stations  m 
time  of  flood  and  national  emer- 
gencies. 

I  am  giving  you  a  little  story 
that  has  a  slightly  different  slant. 

The  pleasure  yacht  Beverly, 
which  is  maintained  by  WNEL,  as 
a  floating  base  for  its  three  broad- 
cast pickup  stations  when  it  is  nec- 
essary to  greet  some  incoming  ce- 
lebrity or  famous  ship,  was  sent  to 
St.  Thomas,  Virgin  Island,  recent- 
ly to  bring  back  certain  key  food 
products  which  were  necessary  in 
strike-bound  San  Juan. 

There  has  been  a  strike  here  for 
about  a  month  which  has  tied  up 
all  shipping.  The  island,  which 
grows  very  little  of  its  own  foods, 
has  had  to  tighten  its  belt  and  do 
without  many  foods  ordinarily 
shipped  in.  There  is  sufficient  flour 
in  the  island  to  last  for  a  short 
time,  but  the  supply  of  yeast  and 
other  ingredients  necessary  for  the 
making  of  bread  became  exhausted. 

At  the  request  of  Pan  American 
Standard  Brands  Inc.,  the  owner  of 
WNEL,  Juan  Piza,  consented  to 
loan  the  pleasure  yacht  to  Stand- 
ard Brands  to  bring  into  San  Juan 
a  cargo  of  yeast  and  other  com- 
modities to  insure  the  island  bread 
supply.  The  writer  took  the  ship 
to  St.  Thomas  without  incident  and 
loaded  it  to  the  gunwales  and  left 
St.  Thomas  for  San  Juan  early 
last  Sunday  morning  accompanied 
by  Harold  Brown,  local  manager 
for  Pan  American  Standard 
Brands,  and  one  sailor. 

As  luck  would  have  it  the  heavily 
loaded  boat  ran  into  a  real  old  time 
northeaster.  The  wind  was  blowing 
with  full  gale  force  and  the  moun- 
tainous seas  soon  drowned  out  the 
motor.  By  diligent  operation  of  the 
bilge  pumps  and  under  what  can- 
vas the  boat  could  carry  with  that 
wind,  we  finally  made  Faiardo, 
Puerto  Rico,  late  Sunday  night. 

It  struck  me  that  this  type  of 
service  is  something  new  in  the 
broadcasting  field  and  that  you 
might  find  it  interesting. 

William  N.  Greer, 
WNEL,  San  Juan,  P.  R. 


WOR,  Newark,  since  Jan.  1  has  re- 
ceived 173,047  pieces  of  fan  mail  as 
compared  witli  136,164  for  the  same 
period  last  year.  The  weekly  average 
this  year  is  35,663,  and  last  year  it 
was  26,897.  Leading  individual  mail 
pullers  are  Martha  Deane,  Alfred  Mc- 
Cann  Jr.,  Vincent  Connally  and  Myra 
Kingsley. 
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FOILS  A  FORGER 

WBZ  Secretary  Alert  When 
 Crook  Appears  


THAT  mysterious  "Mr.  Jackson" 
who  recently  forged  checks  at 
KYW,  Philadelphia,  and  KDKA, 
Pittsburgh,  went  too  far  when  he 
walked  into  the  studios  of  WBZ, 
Boston,  the  other 
day.  He  asked  for 
Dwight  A.  Myer, 
WBZ  plant  man- 
ager whose  secre- 
tary is  Miss  Mar- 
jorie  D.  Hall. 

She  took  one 
look  at  the  crook 
and  recalled  cor- 
respondence that 
Miss  Hall  her  boss  had  had 
with  Ernst  H.  Gager,  KYW  plant 
manager,  and  H.  W.  Irving,  KDKA 
chief  operator,  about  how  they 
were  taken  in  by  the  stranger. 

It  seems  that  Mr.  Jackson  knows 
radio  and  after  talking  ,to  plant 
managers  and  finding  out  where 
they  bought  supplies,  his  habit  was 
to  forge  checks  on  them  at  the 
supply  store.  Miss  Hall  tipped  off 
Mr.  Myer  who  got  the  Boston  po- 
lice to  put  "Mr.  Jackson"  away. 


Stookey  to  KFNF 

CHARLES  STOOKEY  of  KWK, 
St.  Louis,  has  been  appointed  gen- 
eral manager  of  KFNF,  Shenan- 
doah, la.,  and  will  assume  his  new 
duties  March  1.  He  is  well-known 
in  the  Midwest,  having  received 
his  training  10  years  ago  with  the 
Prairie  Farmer  and  WLS.  For 
more  than  five  years  he  has  been 
in  charge  of  early  moming  pro- 
grams in  St.  Louis.  KFNF  will 
start  work  on  a  new  5,000-watt 
transmitter  in  March. 
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NBC 


did  you  say 

MARKET 


then,  look  at  this 


SURE! 

NORTH  DAKOTA 

is  a  good  market 

BUT... 


Here  is  a  market  with  almost  the  same  population — AND,  a  per  capita  spendable  income 
almost  half  again  as  large!  "The  heart  of  Illinois"  is  not  only  a  rich  agricultural  area  but  a 
booming  industrial  center — with  wages  up  to  new  peaks.  Folks  are  SPENDING  now  for  the 
things  they  want  and  need.  If  you  want  to  make  advertising  dollars  get  results,  cover  this, 
market  with  WMBD — the  only  medium  that  gives  complete,  economical  coverage.  Now  with 
increased  power  (5000  watts  daytime — 1000  watts  nite)  WMBD  is  a  better  buy  than  ever  before, 
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Wheeler  Warns  Against  Monopoly 

(Continued  from  page  20) 


RCAC  Radiofoto 

EGYPT'S  —  Ancient  pyramids 
looked  down  on  NBC's  modern 
microphones  Feb.  6,  when  A.  A. 
Schechter  (at  left  of  microphone), 
NBC  director  of  news  and  special 
events,  supervised  a  broadcast  to 
America  featuring  native  guides, 
Arabs  and  Egyptologists.  The 
Egyptian  radio  engineer  signals 
his  instructions  from  camel-back 
in  this  RCAC  Radiofoto  of  a  test 
broadcast  a  few  hours  before  the 
regular  program. 


WWJ  to  Carry  Baseball 

WWJ,  Detroit,  will  broadcast  all 
games  of  the  Detroit  Tigers  base- 
ball team,  which  also  will  be  car- 
ried by  WXYZ  and  seven  Michigan 
Network  stations.  This  season  Ty 
Tyson,  veteran  broadcaster,  will 
enter  his  twelfth  year  of  baseball 
coverage  on  WWJ. 


Dominant  Local  Interest 
assures  thorough  coverage 
of  this  RICH  MARKET. 
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some  of  you  are  doing  outstanding 
public  service  work  with  your  sta- 
tions. I  do  not  believe  that  a  three 
year  license  is  yet  justifiable.  Ra- 
dio broadcasting  is  still  in  too  un- 
settled a  state.  The  course  has  not 
yet  been  clearly  charted  for  the 
future,  as  I  have  attempted  to  in- 
dicate to  you.  I  do  not  say,  how- 
ever, that  longer  licenses  should 
not  be  issued — perhaps  for  a  year 
at  the  start — as  a  means  of  en- 
couraging investment  of  sounder 
nature  in  broadcasting.  Possibly 
that  would  be  a  desirable  move. 
Also  the  Commission  by  the  terms 
of  the  act  under  which  it  func- 
tions can  revoke  licenses  for  cause 
at  any  time,  after  due  notice  and 
hearing,  and  it  is  not  necessary  for 
it  to  await  a  license  renewal  period 
to  take  punitive  action. 

It  is  -a  relatively  easy  matter  to 
pick  flaws.  It  is  the  stock  in  trade 
of  most  of  us  in  Congress.  In  radio 
broadcasting  there  is  much  that 
has  been  done  that  deserves  the 
plaudits  of  the  people  and  of  gov- 
ernment. Many  stations — the  vast 
majority  of  them — are  doing  out- 
standing jobs  in  the  broad  field 
of  public  service,  in  giving  freely 
and  willingly  of  their  facilities  for 
the  entertainment  and  enlighten- 
ment and  education  of  the  people. 
During  the  disastrous  floods  of  just 
a  year  ago,  radio  performed  an 
outstanding  work,  one  that  won  the 
spontaneous  approbation  of  the  en- 
tire nation.  However,  more  time, 
money  and  thought  must  be  de- 
voted by  you  to  programs  and  ser- 
vice to  your  communities. 

It  is  true  many  of  your  pro- 
grams are  excellent  but  you  have 
not  yet  learned  to  keep  all  the 
cheap  and  mediocre  sort  of  things 
off  the  air.  I  refer  to  those  offer- 
ings of  old-time  stage  comedians 
whose  stock  in  trade  is  the  double 
entendre  or  downright  smut.  This 
is  not  good  for  radio.  Entertain- 
ment which  transgresses  the  stand- 
ards of  decency  and  good  taste 
undermine  the  prestige  of  radio 
and  subject  licensees  to  a  risk 
which  they  need  not  assume.  I  do 
not  believe  that  the  public  will  long 
tolerate  the  use  of  radio  for  a  type 
of  program  which  violates  funda- 
mental  concepts  of   decency  and 
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which  is  not  acceptable  at  the  fam- 
ily fireside.  I  believe  that  the  moral 
standards  of  our  people  have  ex- 
perienced a  definite  change  dur- 
ing the  post  war  decade.  After  the 
World  War,  individuals  and  na- 
tions seemed  to  suffer  a  kind  of 
moral  disintegration  which  is 
usually  the  sad  aftermath  of  a 
bloody  human  conflict.  This  retro- 
gression of  moral  principles  ex- 
pressed itself  in  many  foreign 
countries  through  the  flagrant  dis- 
regard of  human  liberties.  In 
America  we  had  the  dizzy  stock 
market  boom  and  witnessed  the  in- 
creasing concentration  of  wealth 
and  power  in  the  hands  of  a  few. 
Many  business  men  cast  aside  their 
previous  concepts  and  sharp  prac- 
tice became  common  practice.  The 
economic  collapse  of  the  early  thir- 
ties seemed  to  have  a  sobering  in- 
fluence and  our  people  seem  to  be 
returning  to  an  appreciation  of 
time-tested  values.  There  has  been, 
I  think,  a  definite  improvement  in 
the  moral  climate  of  this  nation. 
Our  concern  today  is  whether  ra- 
dio has  kept  pace  with  this  trend. 
By  and  large,  I  think  all  will  agree 
that  many  radio  programs  meet 
the  standards  we  all  desire  and 
recognize  as  necessary. 

There  is  and  should  be  a  real 
distinction  in  the  standards  to  be 
met  by  radio  programs  and  other 
types  of  entertainment.  While  one 
can  always  turn  the  dial  just  as 
one  can  select  what  plays  and  pic- 
tures one  will  see,  radio,  neverthe- 
less, is  a  family  institution  and 
nothing  should  be  broadcast  that 
is  offensive  to  any  member  of  the 
family  circle.  This  job  of  maintain- 
ing high  program  standards  that 
meet  the  test  is,  of  course,  that  of 
the  licensees  and  the  networks.  And 
I  believe  the  sound  instincts  of  the 
radio  audiences  will  reject  any  use 
of  the  radio  that  violates  such 
standards.  If  a  minority  persists  in 
broadcasting  that  which  is  medio- 
cre or  offends,  all  radio  will  suffer. 

Whether  or  not  the  public  de- 
mands such  programs,  I  think  it 
the  duty  of  the  broadcasters  not 
to  bring  down  the  moral  standards 
of  the  country.  It  is  your  duty  to 
bring  up  the  moral  standards  of 
this  country.  You  should  not  let  go 
over  the  radio  anything  you  would 
not  want  your  own  little  boy  or 
girl  to  hear. 

Urges  Improvement 

In  Commercials 

I  have  observed  that  the  com- 
plaint against  commercial  an- 
nouncements has  diminished  in  re- 
cent months.  But  many  advertise- 
ments over  the  air  to  me  appear  to 
be  far  too  blatant  for  the  good  of 
the  advertisers  themselves.  I  fully 
appreciate  that  the  frequencies  on 
which  you  operate  were  useless  be- 
fore you  made  investments  and  put 
them  into  service.  Because  you  did 
put  them  into  service  does  not, 
however,  give  you  a  property  right. 
They  still  belong  to  the  people  and 
only  as  long  as  the  public  is  prop- 
erly served  may  they  remain  in 
your  charge.  Because  of  your  in- 
vestment and  labor  in  making 


these  frequencies  of  value,  yoi 
permitted  to  make  a  profit 
earn  a  livelihood  from  that  in-, 
ment  and  labor,  that  is,  as  lonj 
you  are  still  serving  your  lister. 
You  are  not,  however,  given 
authority  to  transfer  your  lici 
to  another  party.  The  Commun 
tions  Commission,  as  the  goveri 
body,  must  determine  whether 
new  applicant  is  competent,  qi 
fied  and  responsible  and  is  not 
ing  something  for  far  in  exces 
the  real  value  of  the  station. 

The  future  of  radio — facsii 
and  television  —  are  intriguing 
all  of  us.  Current  experiment: 
facsimile  will  be  watched  c\oi 
and  television,  which  promises 
give  radio  a  new  dimension,  s 
gers  one's  imagination.  During 
years  of  infancy  and  in  the  yi 
to  come  before  the  practical 
velopment  of  television  to  a  p 
of  perfection  where  it  can  be  rr 
useful  to  the  public,  you  in 
broadcasting  business  are  unde 
ing  a  process  of  learning.  In  brc 
casting  you  pioneered  and  exps 
ed  with  the  development  of  the 
You  are  learning  what  the  pu 
expects  of  you  in  return  for 
permit  under  which  you  operat 

Television  today  is  possibly 
ther  advanced  than  was  broadc 
ing  when  some  of  you  first  sta 
in  the  business.  Yet  today,  we 
television  still  within  the  conf 
of  the  laboratory.  However,  by 
time  it  is  ready  for  release  I  ; 
mise  you  in  broadcasting  of  ai 
radio  will  be  so  skilled  in  j 
knowledge  of  service  to  the  pu 
that  the  visual  method  of  br( 
casting  safely  may  be  placed 
your  hands. 

And  in  closing,  again  let  me 
our  problems  are  alike.  We  n 
keep  away  from  all  tendencies 
ward  monopoly  in  any  form, 
must  improve  our  programs, 
must  keep  our  microphones  c 
for  free  and  uncensored  discuss 
of  our  problems,  with  equal  fac 
ities  to  all.   Our  constant  et 
must  be  toward  improvement 
public  service.  We  of  Congress 
you   of  radio — both  dedicated 
the  public  service — have  a  defi 
mutuality  of  interest.  In  the  s 
ing  of  present  and  future  p 
lems  I  am  always  happy  to  rec 
your  ideas  either  from  you  as 
dividuals  or  from  your  industr; 
a  whole. 
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Xfaven  Sees  Technical,  Economic  Gains 

(Contiyined  from  page  23) 
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Sjiidcasters  in  this  country  but 
the  entire  public  of  this  nation, 
lis  agritation  with  respect  to 
■  channels  is  brought  about  by 
onomic  factors  involved  in  the 
jetition  between  clear  channel 
ions  and  stations  of  other 
fees.  I  recognize  that  these  eco- 
?  ;;Jic  factors  exist,  but  I  believe 
1  if  there  are  inequalities  the  so- 
\>n  must  lie  in  corrective  nieas- 
differing  greatly  from  those 
r^ested  in  the  report  submitted 
;iou  by  your  managing  director. 
:'B  is  a  domestic  situation,  and 
■  \re  all,  should  not  in  any  way  be 
Heated  w  i  t  h  international 
olems. 

iHiile  I  am  on  the  subject  of 
jir  channels,  I  wish  to  call  your 
z'-ntion  to  the  fact  that  the  Engi- 
:-ing  Department  of  the  Com- 
:3ion,  under  my  direction,  has 
mmended  a  change  in  the  for- 
extreme  conception  of  the 
;!:tion  of  clear  channels,  not  only 
,ne  supposed  rights  of  each  clear 
:tinel  station,  but  also  in  the 
.iber  of  clear  channels  hereto- 
1.  considered  necessary, 
j".  is  recognized  that  some  of  the 
;:!^as  heretofore  primarily  served 
clear  channel  stations  are  now 
'  being  served  by  smaller  sta- 
:s,  many  of  which  are  receiving 
fork  programs.  The  changes  sug- 
;  ;:ed  by  the  Engineering  Depart- 
.t  constitute  one  of  the  many 
•s  which  must  be  taken  in  the 
i-ction  of  solving  the  inherent 
•aomic  difficulties  involved  in  the 
of  the  various  classes  of  sta- 
•  s. 

however,    I    believe    that  the 
:^00,000  people  in  the  rural  areas 
his  country  who  are  largely  de- 
dent  upon  the  secondary  cover- 
■of  clear  channel  stations  for 
r  nighttime  radio  service  must 
,  be  forgotten,  and  as  an  engi- 
.r  as  well  as  a  member  of  the 
,  I  for  one  cannot  agree  that 
solution  of  the  economic  fac- 
involved   in   competition  be- 
~.  .en  stations  is  a  sound  public 
cy  if  it  deprives  these  millions 
.  rural  listeners  of  good  radio 
".ice. 

n  my   opinion   such   a  course 
^ild  result  in  disaster  to  the  en- 
radio  industry  and  would  lead 
itably  to  Government  operation 


of  radio  broadcast  stations;  and  in 
this  connection,  I  do  not  believe 
that  Government  operation  of  ra- 
dio broadcast  stations  is  the  desire 
of  the  country. 

I  recognize  that  the  use  of  clear 
channel  stations  may  have  some 
disadvantages  of  an  economic  char- 
acter to  other  classes  of  stations, 
but  to  me  the  social  responsibilities 
of  not  only  the  Government  but 
also  the  industry  itself  are  para- 
mount to  some  of  the  economic  dis- 
advantages to  a  group  of  broad- 
casters. However,  I  recognize  the 
real  need  of  local  facilities  and  the 
necessity  for  low-power  stations  to 
operate  at  a  profit,  and  I  would 
recommend  that  the  industry,  in 
cooperation  with  the  Government, 
seriously  study  the  ways  and 
means  to  alleviate  the  economic  dis- 
advantages which  at  this  time  may 
appear  to  be  inherent  in  the  exist- 
ing system. 

Urges  Economic  Studies 
By  the  Industry 

Recently  there  has  been  submit- 
ted to  the  Commission  a  report  of 
its  Engineering  Department  on  the 
social  and  economic  factors  of  ra- 
dio broadcasting.  Since  it  was  fully 
realized  that  there  are  so  many 
facts  lacking  that  final  conclusions 
could  not  be  reached  on  many  of 
the  social  and  economic  factors, 
this  report  was  submitted  as  a 
basis  of  discussion  only. 

It  seems  to  me  that  the  industry 
itself  should  inaugurate  studies  of 
its  own  on  the  various  economic 
phases,  with  the  view  of  not  only 
organizing  factual  data,  but  also 
of  ascertaining  ways  and  means 
to  rectify,  in  an  evolutionary  man- 
ner, many  of  the  inherent  disad- 
vantages in  existing  practices.  It  is 
my  hope  that  the  Commission  can 
cooperate  in  this  study,  with  the 
objective  of  arriving  at  a  sane  con- 
clusion leading  toward  an  improved 
application  of  radio  to  the  service 
of  the  public  in  the  future. 

In  conclusion,  it  is  my  earnest 
hope  that  the  broadcasters  will  be 
able  to  reconcile  their  individual 
differences  and  effect  a  cohesive  or- 
ganization which  gives  full  recog- 
nition to  all  of  the  broader  phases 
of  the  industry  and  its  social  serv- 
ice to  the  public.  I  hope  that  you 


YODELING  PIG  — Barney  Lavin, 
commercial  manager  of  WDAY, 
Fargo,  N.  D.  (right),  holding 
Grunto,  two-week-old  yodeling  pig 
before  taking  off  from  Chicago 
airport.  Grunto  was  flown  to  Wash- 
ington where  he  appeared  on  the 
NBC  National  Farm  &  Home 
Hour,  Tuesday,  Feb.  15.  Feeding 
Grunto  is  Hal  Tate,  Chicago  cor- 
respondent for  Broadcasting  who, 
with  Mr.  Lavin,  escorted  the  flying 
pig  to  Washington  and  appeared 
with  him  on  the  Farm  &  Home 
Hoar.  Mr.  Lavin  depicted  the  fa- 
mous "Hayseed"  character  fea- 
tured in  WDAY's  advertisements 
in  Broadcasting. 

will  avoid  the  pitfalls  involved  in 
ill-considered  panaceas  for  improve- 
ment or  illogical  rectification  of 
any  existing  inequalities. 

I  fully  realize  that  in  order  to  be 
successful,  the  industry  must  oper- 
ate at  a  profit,  but  that  in  order  to 
operate  at  a  profit  it  must  also  rec- 
ognize the  responsibilities  it  holds 
to  the  public.  And  finally,  you  have 
a  right  to  expect  Government  co- 
operation toward  the  objective  of 
improved  application  of  radio  to 
the  service  of  the  public  on  a  sound 
economic  and  technical  basis. 

The  habit  of  complaining  about 


our  public  institutions  is  a  typical 
American  characteristic.  We  all  of 
us  criticize  policies  of  government 
and  we  have  the  best  government 
in  the  world. 

Criticism  of  radio  from  many 
sources  is  no  novelty  and  we  have 
the  best  radio  system  in  the  world. 
Such  criticism  of  government,  of 
radio  and  of  all  our  public  institu- 
tions is  a  wholesome  thing.  It  tends 
to  prevent  stagnation.  Indeed,  free 
and  open  discussion  of  all  these 
problems  is  our  most  essential 
democratic  process. 

In  a  world  where  such  free  dis- 
cussion is  being  stifled  in  many 
quarters,  let  us  continue  our  tra- 
ditional habit  of  frank  and  honest 
criticism.  Such  discussion  encour- 
ages progress  and  best  serves  our 
democracv. 


FUN  FlOir; — MANITOBA 
C^^LgSkt.<^fiL^^^  at 


BOUND 

To  Give 
Greater  Value 


A  NEW  BINDER  has  been  pro- 
duced, and  we  have  contracted  for 
a  supply,  which  we  believe  answers 
your  filing  and  library  needs.  It 
is  neat  and  convenient.  It  is 
bound  like  a  book — looks  like  a 
book  in  every  respect  except  that 
you  can  snap  each  current  issue 
for  a  year  into  the  cover  and 
remove  it  at  will.  The  narrow 
binding  wire  does  not  cut  or 
mutilate  the   copies   in  any  way. 


The  binder  is  pictured  above.  It 
holds  24  copies  (one  year's  issues). 
It  is  your  perfect  reference  book 
of  the  year's  business  of  broad- 
casting. 


PRICE 
$  ^  50 
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D.  B.  Abert,  WTMJ,  Milwaukee. 

Harvev    Aderhold.   WRDW.    Augusta,  Ga. 

J»aul  F.  Adler,  Craig  &  Hollingbery 

Herbert  V.  Akerbure.  CBS. 

William  A.  Alfs,  WJR,  Detroit. 

Edward  A.  Allen.  WLVA.  Lynchburg,  Va. 

H.  V.  Anderson,  WJBO,  Baton  Rouge,  La. 

W.  H.  Appleby.  WPG.  Atlantic  City. 

Campbell  Arnoux.  WTAR,  Norfolk. 

A.  L.  Ashbv.  NBC.  New  York. 

Ellis  Atterberry,  KCKN.  Kansas  City,  Kan. 

■Lewis  H.  Avery.  WGR-WKBW,  Buffalo. 

Hibbard  Ayer,  Sears  &  Ayer,  New  York. 

Dean     A.     Bailey,     Capper  Publications, 

(KCKN),    New  York. 
W.  A.  Bailev.  KCKN.  Kansas  City,  Kan. 
John  M.  Baldwin,  KDYL,  Salt  Lake  City. 
C  Aldwin  Baker,  WRNL,  Richmond. 
Harry  Bannister.  WWJ.  Detroit. 
Neal  Barrett.  KOMA.   Okla.  City 
Hope  H.  Barroll,  WFBR.  Baltimore. 
Harold  W.  Batchelder,  WFBR,  Baltimore. 
H.  E.  Bausman,  WIRE.  Indianapolis. 
W.   W.    Behrman,   WBOW,    Terre  Haute, 

Ind. 

Donald   C.   Beeler,  Washington.  . 
Arthur  H.  Beckwith,   SESAC,  New  York. 
John   C.   Bell,   WBRC,  Birmingham. 
Clarina  W.  Benson,  WIL,  St.  Louis. 
Lester  A.  Benson,  WIL,  St.  Louis. 
Kenneth  H.  Berkeley,  NBC,  Washington. 
H.  M.  Beville.  NBC,  New  York. 
Edgar  L.  Bill.  WMBD.  Peoria.  111. 
Tams  Bixby.  Jr.,  KBIX,  Muskogee,  Okla. 
Barry  Bingham.  WHAS.  Louisville. 

E.  E.  Bishop.  WGH.  Newport  News.  Va. 
John  Blair.  John  Blair  &  Co.,  Chicago. 
Tj.  Daniel  Blank. 

J.  D.  Bloom,  Jr.,  WWL,  New  Orleans. 
"L.  F.  Boekoven,  Western  Electric  Co.,  New 
York. 

Hale  Bondurant.  WHO,  Des  Moines. 
"H.  H.  Born,  WHBL,  Sheboyan,  Wis. 
Geo.  W.  Boiling.  John  Blair  &  Co. 

F.  W.  Borton.  WQAM.  Miami. 

J.  Lothaire  Bowden,  WKBN,  Youngstown, 
O. 

Maurice  M.   Boyd,  NBC,   New  York, 
tauincy   A.    Brackett,    WSPR,  Springfield, 

O.  P.  Brandt,  NBC,  New  York. 
"Lou    Breskin,  Chicago. 

Fred    C.    Brokaw,    Paul    H.    Raymer  Co., 

New  York. 
W.  C.  Bridges,  WEBC,  Duluth,  Minn. 
R.  M.  Brophy,  Canadian  Marconi  Co. 

D.  A.   Brown,  WHIO.  Davton.  O. 
Gordon  P.  Bro\vn.  WSAY,  Rochester. 
R.  R.  Brunton,  KJBS,  San  Francisco. 
Jos.  M.  Brvan.  WBIG,  Greensboro,  N.  C. 
H.  C.  Burke.  WBAL,  Baltimore. 
Walter  P.  Burn. 

H.  C.  Butcher.  CBS.  Washington. 

Rev.  Wallace  A.  Burk,  WEW,  St.  Louis. 

Carl  H.  Butman,  Washington. 

Louis  G.  Caldwell,  Washington. 

C.   C.   Caley,  WMBD,  Peoria. 

John  T.  Calkins,  WESG.  Elmira,  N.  Y. 

V.  F.  Callahan,  WWL,  New  Orleans. 

Martin  Campbell,  WFAA.  Dallas. 

H.  K.  Carpenter,  WHK-WCLE,  Cleveland. 

O.  L.  Carpenter,  WPTF,  Raleigh. 

E.  K.  Cargill,  WMAZ,  Macon.  Ga. 
Harold  R.  Carson,  All  Canada  Radio  Fa- 
cilities, Calgary,  Alta. 

Hervey  C.  Carter.  WEBR.  Buffalo. 
John  A.  Cellor,  WCAX,  Burlington,  Vt. 
Lee  Chadwick.  WTAR.  Norfolk. 
Clifford  M.  Chafey,  WEEU.  Reading.  Pa. 
Adolph  B.  Chamberlain,  CBS.  New  York. 
Miss  Eve  Chamberlain,  WFMB,  Frederick, 
Md. 

Chas.  O.  Chatterton,  KEW-KEX,  Portland, 
Ore. 

William   S.   Cherrv.  WPRO.  Providence. 
A.  B.  Church,  KMBC,  Kansas  City. 
Frank  E.  Chizzini.  NBC  Thesaurus. 
Frank  L.  Clark,  WLAP.  Lexington,  Ky. 
Winston  L.  Clark,  WLAP,  Lexington,  Ky. 
Maurice  H.  Clarke.  WHEC,  Rachester. 
W.  R.  Cline,  WLS,  Chicago. 
Stephen   A.    Cisler,    KTHS,    Hot  Springs, 
Ark. 

Roger  W.  Clipp,  WFIL,  Philadelphia. 

Martin  Codel.  Broadcasting  Magazine. 

Robert  Coe,  KSD,  St.  Louis. 

Geo.  D.  Coleman,  WGBI,  Scranton. 

M.  C.  Coleman.  WATL.  Atlanta. 

Irving  Collin,  WHOM,  Jersey  City. 

Howard   J.    Connally,   The   Branham  Co., 

New  York. 
Bob  Convey,  KWK,  St.  Louis. 
J.  C.  Corey,  Radio  Trans.  Co.  of  America 
Albert  A.  Cormier,  Hearst  Radio  Inc.,  New 

York. 

Clarence  G.  Cosby,  KWK,  St.  Louis. 
Jim  Cosman,  Federal  Telegraph  Co.,  New- 
ark. 

W.  Lee  Coulson,  WHAS,  Louisville. 
Hugh  Cowham,  CBS,  New  York. 
Edwin  W.  Craig,  WSM,  Nashville. 
W.  F.  Craig,  WLBC,  Muncie,  Ind. 
E.  B.  Craney,  KGIR,  Butte,  Mont. 
Frank  Crowther,  WMAZ,  Macon,  Ga. 
J.  R.  Curtis,  KFRO,  Longview,  Tex. 

W.  J.  Damm,  WTMJ,  Milwaukee. 

Harold  P.  Danforth,  WDBO,  Orlando,  Fla. 

Harben  Daniel,  WSM,  Nashville. 


D.  D.  Davis,  WHB,  Kansas  City. 

G.  C.  Davis,  Page  &  Davis,  Washington. 
Dorr  Depew. 

Harold   L.   Dewing,   WCBS,  Springfield. 
Jack  DeWitt,  WSM,  Nashville. 

H.  W.  Devo,  WGR-WKBW,  Buffalo. 

G.  W.  Diefenderfer,  Paul  Raymer  Co.,  New 
York. 

C.  M.  Dobyns,  KGER,  Long  Beach,  Cal. 
John  Dobyns,  KGER,  Long  Beach,  Cal. 
Wm.  Doerr,  WEBR,  Buffalo. 

Franklin   W.   Doolittle,   WDRC,  Hartford, 
Conn. 

Wm.  B.  Dolph,  WOL.  Washington. 
W.  W.  Dorrell,  WOWO-WGL,  Ft.  Wayne. 
Ind. 

Jack  M.  Draughan,  WSIX,  Nashville. 

A.  J.  Eaves,  Graybar  Electric  Co.,  N.  Y. 

E.  E.  Edgar,  WGH,  Norfolk. 

John  D.  Ewing,  KWKH,  Shreveport,  La. 

F.  C.  Eighnev,  KGLO,  Mason  City,  la. 

D.  S.  Elias,  WWNC,  Asheville,  N.  C. 
John  Elmer,  WCBM,  Baltimore. 

Howard    Esary,   International   Radio  Pro- 
ductions, New  York. 
Mark  Ethridge,  WHAS,  Louisville. 
R.  Evans,  WHO,  Des  Moines. 
V.  V.  Evans,  WSPA.  Spartanburg,  S.  C. 
C.  M.  Everson,  WHKC,  Columbus. 

Frank  B.  Falknor,  CBS,  Chicago. 

S.    C.    Fantle,    Jr.,    KSOO-KELO,  Sioux 

Falls,  S.  D. 
Ben  Farmer,  WGTM,  Wilson,  N.  C. 
Wm.  A.  Fav,  WHAM,  Rochester. 
Harold  E.  Fellows,  WEEI,  Boston. 
J.  E.  Fetzer,  WKZO,  Kalamazoo,  Mich. 


WITH  94  station  sales  executives 
in  attendance,  broadcast  sales  di- 
rectors held  their  Second  Annual 
Convention  at  the  Willard  Hotel, 
Washington,  Feb.  13,  just  prepara- 
tory to  the  annual  NAB  Conven- 
tion. Problems  confronting  the 
sales  executives  of  stations,  includ- 
ing "how  to  beat  the  recession" 
ideas  and  standards  of  procedure, 
were  discussed. 

The  meeting  was  presided  over 
by  Chairman  Lewis  H.  Avery, 
WGR-WKBW,  Buffalo.  The  morn- 
ing session  was  devoted  to  reports 
of  15  district  chairmen,  covering 
the  one-day  meetings  held  during 
the  preceding  month  in  eight  of 
the  districts.  Over  200  sales  execu- 
tives attended  these  conferences. 

The  afternoon  session  was  given 
over  to  discussion  of  sales  prob- 
lems. No  formal  resolutions  were 
adopted. 

Pre.sent  were : 

Lew  Aveiy,  BBC,  BufEalo ;  H.  V. 
Anderson,  WJBO,  Baton  Rouge,  La. ; 
W.  H.  Appleby,  WPG.  Atlantic  Citv  ; 
Don  Abert,  WTMJ,  Milwaukee:  El- 
lis Atteberry,  KCKN,  Kansas  City ; 
Campbell  Arnoux,  WTAR,  Norfolk, 
Va. 

Dean  Bailey,  KCKN,  Kansas  Citv  ; 
Fred  Bock.  WADC,  Akron;  C.  Alden 
Baker,  WRNL.  Richmond,  Va.  ;  Hale 
Bondurant,  WHO.  Des  Moines;  E. 
E.  Bishop,  WGH,  Newport  News.  Va. ; 
S.  G.  Boynton.  WJR,  Detroit;  W.  A. 
Bailey,  KCKN,  Kansas  City ;  R.  E. 
Bausman,  WIRE,  Indianapolis ;  D. 
A.  Brown,  WHIO,  Dayton;  H.  C. 
Burke,  WBAL,  Baltimore ;  Harry 
Bannister,  WWJ,  Detroit. 

Miss  Chamberlain,  WFMD,  Fred- 
erick, Md. ;  Steve  Cisler,  KTHS,  Hot 
Springs,  Ark. ;  James  R.  Curtis, 
KFRO.  Longview,  Tex. ;  Maurice 
Coleman,  WATL,  Atlanta  ;  Red  Cross, 
WMAZ,  Macon,  Ga. ;  Bill  Cline, 
WLS,  Chicago;  C.  C.  Caley,  WMBD, 
Peoria,  111. ;  George  D.  Coleman, 
WGBI,  Scranton ;  C.  L.  Carpenter. 
WPTF.  Raleigh;  Lee  Chadwick, 
WTAR,  Norfolk,  Va. ;  W.  F.  Craig, 
WLBC,  Muncie,  Ind. 

Walter  Damm,  WTMJ,  Milwaukee  ; 
Harben  Daniel,  WSM,  Nashville  ;  Don 
Davis,  WHB,  Kansas  City;  William 
Doerr,  WEBR,  Buffalo  ;  Hiram  Deyo, 
WGR-WKBW.  Buffalo;  W.  W. 
Dowell,  WOWO,  Fort  Wayne. 


J.  H.  Field,  Jr.,  WPTF,  Raleigh,  N.  C. 
Junius  P.  Fishburn.  WDBJ,  Roanoke 
Beeman  Fisher,  WOAI,  San  Antonio. 
Birt  F.  Fisher,  KOMO-KJR,  Seattle. 
H.  Dean  Fitzer,  WDAF,  Kansas  City. 
Boyd  Fitzpatrick,  WHDL,  Olean,  N.  Y. 
Leo  Fitzpatrick,  WJR,  Detroit. 
Donald  Flamm,  WMCA,  New  York. 
E.  Y.  Flanigan,  WSPD,  Toledo. 
Adrian  James  Flanter. 
Robt.  Fling,  Standard  Radio,  Chicago. 
Cedric  W.  Foster,  WTHT,  Hartford,  Conn. 
J.  L.  Fox,  KMBC,  Kansas  City. 
Sidney  S.  Fox,  KDYL,  Salt  Lake,  City. 

E.  H.  Gammons.  WCCO,  Minneapolis. 

Rev.  H.  A.  Gaudin,  WWL,  New  Orleans. 

Gregory  Gentling,  KROC,  Rochester,  Minn. 

G-.  D.  Gillett,  Washington. 

J.  J.  Gillin,  Jr.,  WOW,  Omaha. 

Benedict  Gimbel.  Jr.,  WIP,  Philadelphia. 

Earl  J.  Glade,  KSL,  Salt  Lake  City. 

Earl  J.  Gluck,  WSOC,  Charlotte,  N.  C. 

Paul  F.  Godley,  Montclair,  N.  J. 

Ernest  Gold,  Trans-Air  Inc. 

Norman  Goldman,  Broadcasting  Magazine. 

Purnell  Gould,   WFBR,  Baltimore. 

E.  L.  Gove,  WHK-WCLE,  Cleveland. 

M.  B.  Grabhorn,  International  Radio  Sales, 

New  York. 
W.    B.    Greenwald,    KWBG,  Hutchinson, 

Kan. 

S.  D.  Gregory,  Westinghouse  Co.,  Spring- 
field, Mass. 
C.  W.  Grignon,  WISN,  Milwaukee. 
John  Gude,  CBS,  New  York. 
James  W.  Gum,  Washington. 


E.  E.  Edgar,  WGH,  Newport  News, 
Va. ;  Don  S,  Elias,  WWNC.  Ashe- 
ville, N.  C. ;  Carl  Everson,  WHKC, 
Columbus. 

Ed  Flanigan.  WSPD,  Toledo;  Les- 
lie Fox,  KMBC,  Kansas  City;  J.  H. 
Field.  WPTF,  Raleigh,  N.  C. ;  B.  W. 
Frank,  WEED.  Rocky  Mount,  N.  C. ; 
.lohn  Fetzer,  WKZO.  Kalamazoo. 

Purnell  Gould.  WFBR,  Baltimore; 
Bill  Greenwald,  KWBG,  Hutchinson, 
Kan. 

C.  T.  Hagman,  WTCN,  Minneapo- 
lis; Herb  Hollister,  KANS,  Wichita; 
Byron  Howard,  WRVA,  Richmond ; 
Ralph  Hatcher.  WTAR.  Nofolk,  Va. ; 
Ed  Hamlin,  KSD.  St.  Louis. 

W.  C.  Irwin,  WSOC,  Charlotte,  N. 
C. ;  Donman  Inmaii,  WMT,  Water- 
loo, la. 

Ray  Jordan,  WDBJ,  Roanoke.  Va. ; 
J.  F.  Jarman,  WDNC.  Durham.  N.  C. 

O.  J.  Kelchner,  WMMN.  Fairmont, 
W.  Va.;  Darrold  A.  Kahn,  KGKO, 
Fort  Worth ;  Leonard  Kapner, 
WCAE,  Pittsburgh. 

Barney  Lavin,  WDAY.  Fargo ; 
Craig  Lawrence,  KSO-KRNT,  Des 
Moines  ;  Howard  Loeb.  WFDF,  Flint ; 
I.  R.  Lounsberry,  WGR-WKBW, 
Buffalo. 

Wm.  F.  Malo.  WDRC.  Hartford; 
Ed  Marchal,  WADC,  Akron;  C.  P. 
Manship  Jr.,  WJBO,  Baton  Rouge, 
La.;  J.  AV.  Mosher,  WPG,  Atlantic 
City;  R.  H.  Mason,  WPTF.  Raleigh. 
N.  C. ;  Jack  Maxey,  WRTD,  Rich- 
mond ;  Ken  Marsh,  WJEJ,  Hagers- 
town.  Md. ;  J.  Ray  M  c  L  a  n  n  o  n. 
WSAL,  Salisbury.  Md. 

John  New,  WTAR,  Norfolk,  Va. 

John  Cutler,  WSB,  Atlanta. 

Charles  Phillips,  WFBL.  Syracuse  ; 
K.  Pvle,  KFBI,  Abilene,  Kan. ;  G.  B. 
Povner,  WPTF,  Raleigh,  N.  C. 

Wm.  B.  Quarton,  WMT,  Cedar 
Rapids,  la. 

J.  L.  Reinseh.  WHIO,  Dayton  ;  Roy 
Radner,  WIBM,  Jackson,  Mich. 

Don  Searle,  KOIL-KFAB.  Omaha  ; 
John  SchUling,  WHB,  Kansas  City; 
Edgar  Shutz.  WIL,  St.  Louis. 

Eugene  Thomas,  WOR.  Newark ; 
Cliff  Taylor.  WBEN,  Buffalo;  Lloyd 
Thomas,  WROK.  Roekford.  111. 

Edgar  Twamley,  WBEN,  Buffalo. 

O.  F.  Uridge,  WJR,  Detroit;  Ray- 
mond Ulm,  WSAL,  Salisbury,  Md. 

H.  Wheelahan,  WSMB,  New  Or- 
leans ;  Bill  Warner,  WAAB.  Boston  ; 
Bill  Williamson,  WKRC,  Cincinnati ; 
Karl  Wyler,  KTSM,  El  Paso. 

Ralph  N.  Weil.  WISN,  Milwaukee ; 
Jim  AVoodruff,  AVRBL.  Columbus,  Ga. 


Kolin  D.  Hager,  WGY,  Schenectady 

C.  T.  Hagman,  WTCN,  Minneapolis 
Ray  V.  Hamilton,  KFRU,  Columbia,  M< 
Edw.  W.  Hamlin,  KSD,  St.  Louie. 

W.    A.    Hannon,    Employers  Reinsura 
Corp. 

James    H.    Hanley,  Washington. 
Wiley  P.  Harris,  WJDX,  Jackson,  Mist 
R.  S.  Hatcher,  WTAR,  Norfolk 
Beecher  Hayfowl,  WCOA,  Pensacola,  F 
Frank  M.  Headley,  Kelly  Smith  Co..  > 
York 

W.  S.  Hedges,  NBC,  New  York 
Philip  Hennessey,  Jr.,  NBC,  Washingto 
H.  S.  Hettinger,  Univ.  of  Penna.,  Ph 
delphia 

S.  B.  Hickox  Jr.,  NBC,  New  York 
Edward  E.  Hill,  WORC,  Worcester,  M 
Luther  L.  Hill,  KSO-KRNT,  Des  Moint  J 
Phil  Hoffman,  WJTN,  Springfield,  Vt. 
Herman  H.  Hohenstein,  KFUO,  St.  L(j 
Kenneth    K.    Harkathorn,    WHK  -  WC;  1 
Cleveland.  1 
Herbert  Hollister,  KANS,  Wichita,  Kar 
John  A.  Holman,  WBZ,  Boston 
Thad  Holt,  WAPI,  Birmingham. 
J.  F.  Hopkins.  WJBK,  Detroit. 
Harold  C.  Hopper. 
W.  L.  Hoppes,  ERPI,  New  York. 
Charles  W.  Horn,  NBC,  New  York. 

B.  Horswell,  C.  P.  MacGregor,  Los 
les. 

Harold  Hough,  WBAP,  Fort  Worth. 
Barron  Howard,  WRVA,  Richmond. 
Wm.  E.  Hutchinson,  WAAF,  Chicago. 

D.  E.  Inman,  WMT,  Waterloo,  la. 

Nelson  Jackson,  WCAX,  Burlington,  V 
K.  A.  Jadassohn,  SESAC,  New  York. 
Pete    Jaeger,    Transamerican  Radio 
Television  Co. 

C.  M.  Jansky,  Jr.,  Janskv  &  Bailey. 

J.  F.  Jarman,  WDNC,  Durham,  N.  C. 
Forrest  Johnson,  New  York. 
Kenneth  Johnston,  WCOL,  Columbus. 
Merle  S.  Jones,  KMOX,  St.  Louis. 
Tilford  Jones,  KXYZ,  Houston. 
R.  P.  Jordan.  WDBJ,  Roanoke. 
Leslie  Joy,  KYW,  Philadelphia. 

D.  A.  Kahn,  KGKO,  Wichita  Falls,  Te! 
Leonard  Kapner,  WCAE,  Pittsburgh. 
John  Karol,  CBS.  New  York. 

Edwin  H.  Kasper,  Kasper-Gordon  Stud 

Boston. 
Lambdin  Kay,  Atlanta,  Ga. 
Doris    Keane,    WHIP-WWAE,  Hammc 

Ind. 

Alex  Keese,  WFAA,  Dallas. 
J.  O.  J.  Kelchner,  WMMN,  Fairmont, 
Va. 

A.  J.  Kendrick,  World  Broadcasting  S 
tem,  Chicago. 

John  A.  Kennedy,  WCHS,  Charleston. 

D.  E.  Kendrick,  WCHS,  Charleston,  W. 
Keith  Kiggins,  NBC,  New  York. 
Gerald  King,  Standard  Radio.  Los  Ang 
Truett  Kimzey,  KFJZ,  Ft.  Worth. 

E.  M.  Kirby,  WSM,  Nashville. 
Milton  Krents,  Nat'l  Conference  of  Jew: 

Christians 
Jim  E.  Kyler,  WCMI,  Ashland,  Ky. 

Harold  Lafount,  WAGA,  Atlanta. 
Wm.  Lancaster,  Graybar  Elec.  Co. 
Philip  G.  Lasky,  KSFO,  San  Francisco. 
Paul  H.  La  Stayo,  WAAT,  Jersey  Citj-. 
R   J.  Laubengaver,  KSAL,  Salina.  Kan. 
Barney  Lavin,  WDAY,  Fargo,  N.  D.  - 
Craig  Lawrence,  KSO-KRNT,  Des  Moir, 
Bertram  Lebhar,  Jr.,  WMCA,  New  Yc 
Martin  Leich,  WGBF,  Evansville,  Ind. 
Hal  Leyshon,  WIOD,  Miami,  Fla. 
J.  C.  Liner,  KMLB,  Monroe,  La. 
William  B.  Lodge,  CBS. 
Howard  M.  Loeb,  WFDF,  Flint,  Mich. 
Melvin  Lohr,  WKOK,  Sunbury,  Pa. 
Maurice  Long,  Broadcasting  Magazine. 
I    R.   Lounsberry,   WGR-WKBW,  Buff 
N.  Y. 

Paul  A.  Lovet.  WHO,  Des  Moines,  la. 

C.  T.  Lucv,  WRVA,  Richmond,  Va. 
Ben  Ludy,  WIBW,  Topeka,  Kan. 

J.  Thomas  Lyons,  WCAO,  Baltimore. 

C    L.  McCarthy,  KQW,  San  Jose,  Cal. 

B.  F.  McClancy,  NBC,  New  York. 
J    V.  McConnell.  NBC,  New  York. 
John  McCormack,  WKRC,  Cincinnati,  j 
J.  C.  McCormack,  KWKH,  Shreveport, 
Joseph  H.  McGillvra.  i 

B.  S.  McGlashan,  KGFJ,  Los  Angeles. 
Frank  H.  Mcintosh,  Graybar  Electric  (I 

San  Francisco.  | 

D.  B.   McKey,   Graybar  Electric   Co.,  ; 
lanta,  Ga. 

J    Ray  McLennan,  WSAL,  Salisbury,  J 
Harold   McWhorter,   WPAR,   Parkersbi; , 
W.  Va. 

J    O.  Maland,  WHO,  Des  Moines. 

Wm.  F.  Malo,  WDRC,  Hartford.  | 

Chas.    P.    Manship,    Jr.,    WJBO,  Ba 

Rouge,  La. 
Richard  Mason,  WPTF,  Raleigh,  N.  C. 
Ken  Marsh,  WJEJ,  Hagerstown,  Md. 
K.  G.  Marshall,  WBRC,  Birmingham. 
Reggie  Martin,  Iowa  Network,  Des  Moii 
R.  S.  Maslin,  WFBR,  Baltimore. 

C.  D.  Mastin,  WNBF,  Binghamton. 
Ted  Matthews,  WNAX,  Yankton,  S.  E 
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E.  Mathiot.  WGAL,  Lancaster,  Pa. 

May,  KMA,  Shenandoah, 
p  Merryman,  NBC,  New  York, 
d  H.  Meyer,  WSUN,  St.  Petersburg, 

Meyers,  WGN,  Chicago. 
\\i  Milbourne,  WCAO,  Baltimore. 
I.  Moore,  WBNX,  New  York. 
W.  Morency,  WTIC.  Hartford,  Conn. 
'  Morgan,  NBC,  New  York, 
s  M.  Moroney.  WFAA,  Dallas. 

J.  Morris,  WIBW,  Topeka,  Kan. 
d  H.  Morton,  NBC,  New  York, 
r  Morton,  CBS,  Chicago. 
.  Mosher,  WPG,  Atlantic  City, 
an  Murphy,  WEBC,  Duluth 
lusselman,  WCBA-WSAN,  Allentown, 

.  Myers,  KOIN-KALE,  Portland,  Ore. 


ird  C.  Nash,  WIBW,  Topeka,  Kan. 
.  Nelson,  KDKA,  Pittsburgh 

W.  New,  WTAR.  Norfolk,  Va. 
:s  T.  Norris,  WCMI,  Ashland,  Ky. 
'jforris,   Amperex    Electronic  Products, 
-'boklyn. 

JiW.  Norton,  WAVE,  Louisville. 
I  H.  Norton,  NBC,  New  York, 
bre  Nunn,  WLAP,  Lexington,  Ky. 
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'ird  O'Dea,  WNEW,  New  York. 
O'Fallon,  KFEL,  Denver. 
Ogelsby,  WHAT,  Philadelphia, 
is  L.  O'Neill,  WSJS,  Winston  Salem, 
C. 

M.  Outler,  WSB,  Atlanta,  Ga. 
,rt  H.  Owen,  KOA,  Denver. 


Page,  Page  &  Davis,  Washington. 
F.  Patt,  WGAR,  Cleveland, 
in  W.  Payne,  NBC,  New  York. 
>  Pearson,  Adv.  Fed.  of  America, 
ban  Reed,  WPG,  Atlantic  City, 
i.  E.  Phillips,  WFBL,  Syracuse,  N.  Y. 
/lam  Plummer,  Glenn  D.  Gillett. 
L  Poppele,  WOR,  Newark. 

A.  Porter,  CBS,  Washington. 

il  Reiter,  Transamerican  Radio  & 
levision  Corp. 

nan  Reed,  WPG,  Atlantic  City. 
D.  Roberts  Jr.,  KFRU,  Columbia,  Mo. 
Robertson,  WIBX,  Utica,  N.  Y. 
L  Rockwell,  WLW,  Cincinnati, 
lor  Rogers,  Int.  Radio  Sales,  Chicago. 
|.  T.  Rollo,  Washington. 
Itt  Roosevelt,  Hearst  Radio,  Inc.,  New 
«rk. 

be  L.  Romaine,  Paul  Raymer  Co.,  New 
i>rk. 

h  k.  Rosenbaum,   WFIL,  Philadelphia. 
■  R.  Runyon,  CBS,  New  York. 

|y  H.  Russell,  Washington. 

ik  M.  Russell.  NBC,  Washington. 

Eld  Ryan,  WSPD,  Toledo. 

led  B.  Sambrook,  WBS,  New  York, 
ludley  Saumenig,  WIS,  Columbia,  S.  C. 
Sp  Shaftel. 

II  T.  Schilling,  WHB,  Kansas  City, 
gie  Schuebel,  The  Biow  Co.,  New  York. 
1.  A.  Schudt,  WBT,  Charlotte,  N.  C. 
iley    N.    Schultz,    WLAW,  Lawrence, 
lass. 

i  Searle,  KOIL,  Omaha. 

Richard  Shafto,  WIS-WCSC,  Columbia, 

1  C. 

a  Shepard  3d,  Yankee  Network,  Bos- 
». 

les  D.  Shouse,  WLW,  Cincinnati, 
irry  Slavick,  WMC,  Memphis, 
-ge  W.  Smith,  WWVA,  Wheeling, 
y  Smith,  CBS.  Chicago. 
!in  J.  Smith,  KFAC,  Los  Angeles. 
Webster  Smith,  WMAQ,  Chicago. 
I.  Sprague,  KPFA.  Helena,  Mont, 
n  Snyder,  WLS,  Chicago. 

Soule,  KSEI,  Twin  Falls,  Id. 
ry  Stone,  WSM,  Nashville. 
Zy    Stone,    Hearst    Radio    Inc.,  New 
3rk. 

rt  J.  Storey,  WTAG,  Worcester,  Mass. 
jdore  Streibert,  WOR,  New  York. 
N.  Symons,  Jr.,  KXL,  Portland,  Ore. 

•i  Taishoff,  Broadcasting  Magazine. 
Tate,  Broadcasting  Magazine. 
?  Taylor,  Broadcasting  Magazine, 
•h  S.  Taylor,  Graybar  Elec.   Co.,  Chi- 
(go. 

Taylor,  WBEN,  Buffalo. 
Taylor,  KGNC.  Amarillo,  Tex. 
old  Thomas,  WATR,  Waterbury,  Conn, 
i-d  C.  Thomas,  WROK.  Rockford,  111. 
;iobert  Thompson,  WCOL,  Columbus. 
Sth  B.  Thompson,   Assoc.   Music  Pub. 
0.,  New  York. 

Thompson,  WFBG,  Altoona. 
lald  Thornburgh,  KNX,  Los  Angeles, 
iert  Tincher,  KRNT,  Des  Moines. 
M.  Tigert.  WFOY,  St.  Augustine,  Fla. 
n  Tips,  KPRC,  Houston.  Tex. 
Iter  W.  Tison,  WFLA,  Tampa,  Fla. 
in  W.  Towner,  WHAS,  Louisville. 
1  W.  Townsend,  WJW,  Akron, 
ry  Trenner,  WNBF.  Binghaniton. 
rar  H.  Twamley,  WBEN,  Buffalo. 

mond  W.  Ulm,  WSAL.  Salisbury,  Md. 
E.  Underwood,  KFYO.  Lubbock,  Tex. 
5n  F.  Uridge.  WJR,  Detroit. 

nard  A.  Versluis,  WOOD-WASH,  Grand 
iapids,  Mich 

lies  A.  Wagner,  WHBY,  Green  Bay, 
'is. 

B,  Wailes,  NBC,  New  York. 


tory  progress  in  her  negotiations 
with  NBC  and  CBS  for  standard 
contracts  for  all  performers  on 
network  programs. 

IBEW  Again  Active 

IBEW,  technician  affiliate  of 
AFL,  is  negotiating  with  the  en- 
gineers of  WNYC,  New  York,  and 
WPG,  Atlantic  City,  municipally- 
owned  stations.  Civil  service  elec- 
tricians, carpenters,  and  painters 
employed  by  these  stations  are  paid 
according  to  union  wage  scales. 

Negotiations  are  also  going  for- 
ward at  WEVD,  New  York,  and  a 
signed  agreement  is  expected  in 
the  near  future.  The  technical  staff 
of  Muzak  Inc.,  recently  taken  over 
by  Warner  Bros,,  is  also  being  or- 
ganized. It  is  reported  that  the 
AFL  local  in  New  York  for  steno- 
graphers, bookkeepers  and  a  c- 
countants  is  signing  the  clerical 
and  program  depai'tments  of 
WINS,  that  city. 

According  to  IBEW,  a  tie-in  of 
locals  in  Providence,  Birmingham, 
Minneapolis,  St.  Louis,  Portland 
and  Los  Angeles  is  contemplated. 
Difficulties  of  the  CIO  technicians' 
union  at  WHAM,  Rochester,  were 
reported  by  IBEW  which  may  at- 
tempt to  organize  that  station's  en- 
gineers. 

Central  States  Settles 

Negotiations  by  which  engineers 
of  Central  States  Broadcasting 
System  (KFAB-KFOR,  Lincoln; 
KOIL,  Omaha)  receive  a  48-hour 
week  have  been  completed  with  As- 
sociated Broadcast  Technicians. 
The  ABT,  formerly  composed  of 
technicians  of  CBS-owned  and  ope- 
rated stations  and  recently  extend- 
ing its  activities  to  non-CBS  sta- 
tions [Broadcasting,  Feb.  1],  fur- 
ther contracted  for  seven  holidays 
annually  with  pay,  time  and  a  half 
for  overtime,  and  a  week's  vaca- 
tion with  pay  for  each  year  of  ser- 
vice, the  maximum  annual  vacation 
being  two  weeks. 

Don  Searle  and  Max  Bergtal  rep- 
resented Central  States  in  the  ne- 
gotiations with  D.  J,  Dunlop,  busi- 
ness manager  of  ABT,  and  Ra- 
mond  E.  McGrath,  ABT  attorney, 
Dan  O'Leary  of  Kansas  City  rep- 
resented the  National  Labor  Rela- 
tions Board, 


Arthur    C.    Wallen,    Truscon    Steel  Co., 

Youngstown,  O. 
B.  L.  Watson,  Assoc.  Music  Pub.  Inc.,  New 

York. 

Fred  Weber,  Mutual  Network.  New  York. 
Truman  J.  T.  Ward,  WLAC,  Nashville. 
Ralph  N.  Weil,  WISN.  Milwaukee. 
William  Weisman,  WMCA.  New  York. 
Lewis  Allen  Weiss,  Don  Lee  Broadcasting 

System,  Los  Angeles. 
Carl  H.  Wesser,  WWJ,  Detroit. 
Harold  Wheelahan.  WSMB.  New  Orleans. 
Clarence  Wheeler,  WHEC,  Rochester. 
Ray  B.  White.  WAWZ.  Zarephath.  N.  J. 
Harry  C.  Wilder,  WSYR.  Syracuse. 
Arthur  I.  Willard,  WJSV,  Washington. 
W.  P.  Williamson,  Jr.,  Youngstown. 
W.  J.  Williamson.  WKRC,  Cincinnati. 
H.  W.  Wilson,  WGTM.  Wilson.  N.  C. 
Earl  W.  Winger,  WDOD.  Chattanooga. 
Donald  Withycomb,  WFIL.  Philadelphia. 
Ronald  B.  Woodyard,  WALR.  Zanesville. 
Harry  A.  S.  Woodman,  NBC.  New  York. 
Hoyt  Wooten.  WREC-WHBQ.  Memphis. 
Jim  Woodruff,  Jr..  WRBL,  Columbus,  Ga. 
Karl  O.  Wyler,  KTSM,  El  Paso,  Tex. 
W.  Avera  Wynne,  WEED,  Rocky  Mount, 

N.  C. 

Lloyd  E.  Yoder,  KPO,  San  Francisco. 
George  Young,  WDGY,  Minneapolis. 
John    S.    Young,    Radio    Director,    N.  Y. 
World's  Fair. 

Ed  Zimmerman,  KARK,  Little  Rock,  Ark. 


Of  the  22  engineers  represented 
at  the  meeting,  17  will  receive  a 
scale  of  $130  per  month  for  one 
year  of  service;  $151.60  for  two 
years;  $173  for  three  years;  $195 
for  four  years;  $216  for  five  years. 
Four  technicians  were  named  as- 
sistant supervisors  at  salaries  of 
$216  per  month  for  one  year's  ser- 
vice; $227  for  two  years;  $238  per 
month  for  three  years'  service. 

One  senior  supervisor  will  re- 
ceive $238  per  month  for  one  year's 
service;  $250  for  two  years;  $260 
for  three  years.  All  wages  were 
made  retroactive. 

Although  ABT  made  charges 
against  Central  States  with  the 
NLRB  in  Kansas  City,  no  formal 
charges  or  written  complaint  were 
made,  according  to  J.  F.  Novy,  of 
WBBM,  Chicago,  secretary  -  trea- 
surer of  ABT  and  chairman  of  the 
organizing  committee.  Since  the 
present  agreement  is  satisfactory  it 
was  learned  that  no  NRLB  hear- 
ing will  be  held. 

WFBM  Replies  to  ABT 

WFBM,  Indianapolis,  continues  its 
negotiations  with  ABT  [Broad- 
casting, Feb.  1].  Unless  the  union 
and  station  soon  come  to  terms,  a 
hearing  will  be  held  before  the 
NLRB  in  Indianapolis,  according 
to  Eddie  Knight  and  Floyd  Jones, 
representatives  of  ABT.  Excerpts 
from  a  letter  sent  by  R.  E.  Blos- 
som, WFBM  manager,  to  J.  F. 
Novey  of  ABT  on  Jan.  31,  follow: 
"Concerning  your  request  that 
we  confer  with  you  for  the  purpose 
of  collective  bargaining  with  ref- 
erence to  technicians,  we  feel  that 
we  are  not  at  liberty  to  grant  your 
request,  for  we  have  recognized  the 
Indianapolis  Power  &  Light  Em- 
ployes Protective  Assn.  as  the  ex- 
clusive representative  of  all  em- 
ployes. Having  been  satisfied  by 
said  union  that  it  represents  a 
large  majority  of  the  employes  of 
the  department  which  operates 
WFBM  and  of  the  broadcast  tech- 
nicians in  that  department,  we  have 
entered  into  a  contract  with  that 
union.  This  contract  is  in  full  force 
and  provides  that  said  union  is  the 
exclusive  representative  and  bar- 
gaining agent  of  all  of  our  em- 
ployes. Therefore,  a  conference 
such  as  you  suggest  would  be  fruit- 
less." 

Chicago  Situation 

In  Chicago,  WBBM  engineers 
have  joined  ABT  while  engineers 
of  WGN,  WJJD  and  WCFL  are 
members  of  the  International 
Brotherhood  of  Electrical  Workers, 
an  AFL  affiliate.  WCFL  because  of 
its  AFL  ownership  will  employ 
only  IBEW  technicians.  The  IBEW 
contract  with  WGN  expires  in 
1939;  the  contract  with  WJJD  runs 
for  two  more  years. 

At  WMAQ  and  WENR,  techni- 
cians are  members  of  the  Asso- 
ciated Technical  Employes,  a  n 
NBC  company  union.  WLS  has  an 
independent  engineer's  union,  while 
at  the  suburban  stations,  including 
WIND,  Gary,  and  WHIP  and 
WWAE,  Hammond,  the  engineers 
are  not  unionized.  American  Ra- 
dio Telegraphic  Assn.,  CIO  tech- 
nicians' union,  has  signed  none  of 
the  Chicago  stations. 

Music  Strike  Settled 

Difficulties  between  WFAB- 
WHOM,  New  York-Jersey  City, 
were  settled  last  week  when  a  new 


contract,  running  until  Jan.  15, 
1939,  was  negotiated  between  man- 
agement of  the  stations  and  execu- 
tives of  AFM  Local  802.  Musicians, 
who  had  been  on  strike  for  sev- 
eral weeks,  returned  to  work 
Feb.  14.  Each  side  claims  a  vic- 
tory, union  reporting  that  station 
was  signed  on  a  regular  Class  G 
basis  in  accordance  with  union  de- 
mands, and  station  stating  that 
union  had  asked  for  employment 
of  12  men  while  station  stood  pat 
for  eight,  on  which  basis  contract 
was  signed. 

CIO  Handbills  Distributed 

Handbills  headed  "A  Message 
for  All  Radio  Employes"  urging 
them  to  join  the  CIO  affiliate, 
American  Communications  Asso- 
ciation (formerly  ARTA),  were 
distributed  to  employes  of  CBS  in 
New  York  as  they  went  to  work 
Feb.  1.  At  ACA  headquarters  it 
was  stated  that  this  follow-up  to 
the  bulletins  distributed  to  CBS, 
NBC  and  Mutual  in  December 
[Broadcasting,  Jan.  1]  was  con- 
fined to  CBS  as  part  of  the  fight 
for  recognition  of  ACA  as  repre- 
sentative of  WABC  engineers 
which  is  now  up  for  decision  before 
the  National  Labor  Relations 
Board. 

AFRA  In  Los  Angeles 

Los  Angeles  chapter,  American 
Federation  of  Radio  Artists,  today 
believes  that  it  has  passed  New 
York  in  membership  to  lead  the 
entire  nation.  Norman  Field,  Los 
Angeles  executive  secretary,  told 
the  board  of  directors  at  its  Feb. 
1  meeting  that  local  membership 
is  now  more  than  1,500,  compared 
with  New  York's  1,200  recently  re- 
ported. Chapter,  at  its  Jan.  31 
meeting,  which  was  special  conces- 
sion deadline,  admitted  241  Screen 
Actors  Guild  members  to  AFRA 
without  initiation  fee.  The  board  of 
directors  established  a  coordinating 
committee  to  consider  problems  of 
actors,  announcers,  singers,  and 
sound  technicians,  and  to  adjust 
proposed  scales  in  the  classifica- 
tions. Committee,  headed  by  Fred 
Shields,  includes  Frank  Nelson, 
Lloyd  Creekmore,  Homer  Hall,  Ar- 
thur Gilmore,  Hector  Chevigny  and 
Bill  Lawrence. 

AFRA  Northwest  Chapter 

Divisions  of  the  Pacific  and 
Northwest  chapter  of  the  Ameri- 
can Fedei-ation  of  Radio  Artists 
have  been  instituted  at  Denver;  Ta- 
coma.  Wash.;  Portland,  Ore.,  and 
Salt  Lake  City,  according  to  Vic 
Connors,  executive  secretary  of 
AFRA,  who  recently  returned  to 
his  San  Francisco  headquarters  af- 
ter launching  the  new  chanters. 

Connors  stated  that  KOA,  Den- 
ver; KVI,  Tacoma;  KGW  and 
KEX,  Portland,  Ore.,  have  signed 
up  100%  in  AFRA  and  that  KSL, 
Salt  Lake  City,  was  expected  to 
do  likewise. 

The  San  Francisco  AFRA  execu- 
tive also  stated  that  following  a 
membership  meeting  Jan.  28  con- 
tracts were  submitted  to  the  San 
Francisco  Bay  district  stations, 
presenting  the  proposed  adjust- 
ments in  wages  and  hours  of  all 
announcers,  producers  and  actors. 
The  contracts,  among  other  things 
called  for  a  5-day,  40-hour  week 
or  the  alternative  of  a  6-hour, 
6-day  week.  Salaries  suggested  by 
AFRA  are  based  on  station  wat- 
tage. 
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Full  Text  of  By-Laws  of  the  Newly  Reorganized  NAB  .  .  . 
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the  Executive  Committee,  and  shall 
be  a  member  ex-ofRcio,  with  right 
to  vote,  of  all  committees  except 
the  Nominating  Committee.  He 
shall  also,  at  the  annual  meeting 
of  the  Association  and  at  such 
other  times  as  he  shall  deem 
proper,  communicate  to  the  Asso- 
ciation or  to  the  Board  of  Direc- 
tors such  matters  and  make  such 
suggestions  as  may  in  his  opinion 
tend  to  promote  the  welfare  and  in- 
crease the  usefulness  of  the  Asso- 
ciation, and  shall  perform  such 
other  duties  as  are  necessarily  in- 
cident to  the  office  of  the  Presi- 
dent of  the  Association  or  as  may 
be  prescribed  by  the  Board  of  Di- 
rectors or  the  Executive  Commit- 
tee. In  case  of  death  or  absence  of 
the  President,  or  of  his  inability 
from  any  cause  to  act,  the  Board 
of  Directors  shall  elect  one  of  their 
members  to  perform  for  the  time 
being  the  duties  of  the  President's 
office. 

Section  2.  Secretary-Treasur- 
er. It  shall  be  the  duty  of  the  Sec- 
retary-Treasurer to  give  notice  of 
and  attend  all  meetings  of  the  As- 
sociation, and  all  Committees  and 
keep  a  record  of  their  proceed- 
ings; to  conduct  all  correspondence 
and  to  carry  into  execution  all 
orders,  votes,  and  resolutions  not 
otherwise  committed;  to  keep  a  list 
of  the  members  of  the  Association; 
to  collect  dues,  and  subscriptions 
and  deposit  such  sums  in  the  bank 
or  banks,  or  trust  company,  ap- 
proved by  the  Executive  Commit- 
tee; to  keep  records  of  the  staff, 
employes,  and  agents  of  the  As- 
sociation, their  salaries  and  terms 
of  employment,  and  to  take  charge 
of  and  supervise  the  performance 
of  their  respective  duties;  to  pre- 
pare, under  the  direction  of  the 
Board  of  Directors,  an  annual  re- 
port of  the  transactions  and  con- 
ditions of  the  Association;  to  keep 
an  account  of  all  moneys  received 
and  expended  for  the  use  of  the  As- 
sociation; to  make  disbursements 
authorized  by  the  Board  and  ap- 
proved by  the  President;  and  gen- 
erally to  devote  his  best  efforts  to 
forwarding  the  business  and  ad- 
vancing the  interests  of  the  As- 
sociation. The  funds,  books  and 
vouchers  in  his  hands  shall,  with 
the  exception  of  confidential  re- 
ports submitted  by  members,  at  all 
times  be  subject  to  verification  and 
inspection  of  the  Executive  Com- 
mittee. At  the  expiration  of  his 
term  of  office,  the  Secretary-Treas- 
urer shall  deliver  over  to  his  suc- 
cessor or  to  the  President  all  books, 
moneys,  and  other  property. 

Section  3.  Bond.  The  Secretary- 
Treasurer  or  any  other  person  en- 
trusted with  the  handling  of  funds 
or  property  of  the  Association, 
shall  furnish,  at  the  expense  of 
the  Association,  a  fidelity  bond  ap- 
proved by  the  Board,  in  such  a 
sum  as  the  Board  shall  prescribe. 

ARTICLE  IX— DISTRICT  AND 
STATE  DIVISIONS 

Section  1.  Board  May  Autho- 
rize. The  Board  of  Directors  may 
authorize  the  organization  of  State 
Divisions  within  districts  created 
by  Article  III,  Section  4,  and  shall 
prescribe  the  rights  and  duties  of 
State  and  District  Divisions. 

No  District  nor  State  Division 
shall  have  the  power  to  bind  the 
Association  unless  expressly  au- 
thorized to  do  so  by  resolution  of 
the  Board  of  Directors. 


Section  2.  Reports  of  Activi- 
ties. Each  State  Division  organ- 
ized under  the  provisions  of  this 
Article  shall  report  all  of  its  ac- 
tions to  the  District  Director. 

Section  3.  Conflict  of  Jurisdic- 
tion. With  respect  to  any  matter 
over  which  there  may  arise  a  con- 
flict between  the  authority  of  any 
Division  and  the  Association,  the 
decision  of  the  Board  of  Directors 
of  the  Association  shall  be  binding 
upon  such  Division. 

ARTICLE  X— COMMITTEES 
Section  1.  Executive  Commit- 
tee. There  shall  be  an  Executive 
Committee  composed  of  the  Presi- 
dent and  six  directors  who  shall  be 
elected  from  and  by  the  Board  of 
Directors  at  the  annual  meeting  of 
the  Board.  The  President  shall  act 
as  Chairman  of  the  Committee  and 
shall  preside  at  all  meetings.  Va- 
cancies shall  be  filled  as  they  oc- 
cur by  elections  from  and  by  the 
Board.  Two  members  of  the  Com- 
mittee shall  be  representatives  of 
large  station;  two  members  of 
medium  station ;  and  two  of  small 
stations.  Not  more  than  one  rep- 
resentative of  any  one  member 
shall  be  included  in  the  member- 
ship of  the  Committee  at  any  one 
time.  The  Committee  shall,  in  the 
intervals  between  meetings  of  the 
Board,  have  and  exercise  the  pow- 
ers of  the  Board  in  the  Manage- 
ment of  the  business  and  affairs 
of  the  Association.  Four  members 
of  the  Committee  shall  constitute 
a  quorum  for  the  transaction  of 
business.  During  the  temporary 
absence  of  a  member  of  the  Com- 
mittee, the  remaining  members 
may  appoint  a  member  of  the 
Board  of  Directors  to  act  in  his 
place. 

Section  2.  Additional  Commit- 
tees. The  Board  of  Directors  may, 
from  time  to  time,  by  resolution, 
create  standing  or  special  commit- 
tees from  the  membership  as  it 
may  deem  requisite  and  prescribe 
their  duties. 

Section  3.  Term.  All  appoint- 
ments to  membership  on  commit- 
tees shall  be  for  the  period  be- 
tween the  annual  meetings  of  the 
Association,  except  when  they  in- 
volve filling  of  a  vacancy  occurr- 
ing by  reason  of  death  or  resigna- 
tion of  a  member,  or  otherwise,  be- 
fore the  expiration  of  his  term,  in 


which  case  they  shall  be  for  the  re- 
mainder of  the  unexpired  term  of 
the  previous  incumbent  or  until  a 
successor  has  been  appointed. 

Section  4.  Records.  All  Commit- 
tees shall  keep  suitable  records  of 
their  proceedings,  of  which  copies 
shall  be  filed  promptly,  by  mail  or 
otherwise,  after  each  meeting,  in 
the  executive  office  of  the  Asso- 
ciation. 

Section  5.  Reports.  Each  Com- 
mittee shall  report  to  the  Associa- 
tion annually  the  result  of  its  ac- 
tivities, and  at  such  other  times  as 
the  Board  of  Directors  or  the 
Pi-esident  of  the  Association  may 
prescribe. 

Section  6.  Secretary.  The  Sec- 
retary-Treasurer of  the  Associa- 
tion shall  be  secretary  of  each 
standing  and  special  committee, 
except  when  the  Board  of  Direc- 
tors, in  creating  the  committee, 
otherwise  provides.  He  is  autho- 
rized to  designate  an  alternate  to 
act  for  him  when  he  is  unable  to 
attend  the  meetings  of  any  commit- 
tee. 

ARTICLE  XI— OFFICES 

Section  1.  Corporate  Office. 
The  principal  corporate  office  of 
the  Association,  as  required  by  law, 
shall  be,  located  at  7  West  Tenth 
Street,  in  the  City  of  Wilmington, 
County  of  New  Castle,  in  the  State 
of  Delaware,  or  at  such  other  place 
or  places  as  the  Board  of  Direc- 
tors shall  from  time  to  time  desig- 
nate, in  accordance  with  the  pro- 
visions of  law. 

Section  2.  Executive  Office. 
The  Executive  Office  of  the  Asso- 
ciation shall  be  located  in  the  City 
of  Washington,  District  of  Colum- 
bia. The  Association  may  have 
such  other  offices  as  the  Board  of 
Directors  may  determine  from  time 
to  time. 

ARTICLE  XII— SEAL 

Section  1.  The  Association  shall 
have  a  seal  of  such  design  as  the 
Board  of  Directors  may  adopt. 
ARTICLE  XIII— AMENDMENTS 

Section  1.  These  By-Laws  may 
be  amended,  repealed,  or  altered 
in  whole  or  in  part,  by  a  two- 
thirds  vote  at  any  annual  meet- 
ing of  the  Association  provided  the 
proposed  change  is  submitted  by 
mail  to  the  last  recorded  address 
of  each  member  at  least  thirty 
days  before  the  time  of  the  meet- 
ing which  is  to  consider  the  change. 


Uniformity  in  Cos 
Accounting  Urge 

Hollister    Presents   Plan  IV 

Adjustment  of  Rates 

THE  conclusion  that  there  are  t^ 
vital  needs  in  adjustment  of  rs 
structures  of  stations,  notably 
connection  with  local  rates,  h 
been  reached  by  Herb  Hollisti 
general  manager  of  KANS,  Wic) 
ta,  after  a  survey  of  the  field.  ] 
concluded  that  a  uniform  cost  £ 
counting  system  and  a  unifoi 
rate  structure  based  on  costs  a 
necessary  if  uniformity  is  to 
brought  about  in  local  rate  stri 
ture. 

The  radio  rate  survey  covered 
study  of  the  local  rate  structi; 
for  stations  in  cities  of  75,000 
125,000  population,  based  on  t 
one-time  rate. 

Sixty  replies  from  43  cities  ha 
ing  an  average  population  of  9 
000  each  and  a  retail  zone  ar 
of  327,000  each  were  studied.  T 
average  rate  for  all  60  statio 
was  $52.41  for  one  hour  during  t 
day  and  $85.15  for  one  hour 
night.  To  show  the  wide  dispari 
in  rates  reported,  Mr.  Hollist 
produced  the  following  table: 
Average  Rates  (All  60  Stations 


Inert' 

Day  Night  AM/I 

60  min.   $52.41  $85.15  62.47' 

.30  min.                   31.43  51.35  61.47 

15  min.                   19.17  31.30  63.27 

10  min.   12.77  20.67  61.86 

5  min.                    10.57  18.47  74.74 

1  min.                     5.22  7.79  49.23 

100  words                  4.72  7.53  59.53 

50  words                   3.96  5.25  32.58' 

25  words                   2.92  4.87  66.78 


Average  increase  59.10 

Mr.  Hollister  also  included 
his  report  a  breakdown  of  avera 
rates  by  power.  In  the  local  stati 
group  of  100-250  watt  stations, 
found  that  the  average  increase 
night  rates  over  day  rates  w 
47.877c.  In  the  group  were  24  si 
tions,  of  which  17  used  a  di 
rate  and  seven  maintained  o 
rate  for  both  local  and  natior 
advertisers.  Strip  rates  were  qu( 
ed  by  nine  stations. 

For  the  second  group  of  si 
tions  in  the  500-1,000  watt  clas 
fication,  the  average  increase  w 
56.22%  over  day  rates.  Ten  si 
tions  reported  of  whom  seven  h 
a  dual  rate  and  three  maintain 
one  rate  for  both  local  and  r 
tional  advertisers. 

In  the  third  group  of  1,000  wf 
to  5,000  watt  day  stations,  t 
night  increase  over  day  rates  w^ 
80.31%.  There  were  21  stations' 
which  all  maintained  a  local  vi 
separate  from  the  national  I'at 

In  the  fourth  classification 
stations  of  10,000  watts  power  a 
more,  the  night  rate  increase  o\ 
day  was  84.73%.  Five  stations  i 
ported  of  which  three  used  a  di 
rate  and  two  maintained  one  r£ 
for  both  local  and  national  advs^ 
tisers. 

The  detailed  analysis  can  be  pi£ 
cured  from  Mr.  Hollister.  i 


Mutual' s  Map 

MUTUAL  Broadcasting  Syst( 
compiled  a  special  brochure  i 
the  NAB  convention  showing  . 
comparison  of  the  radio  horn- 
population  and  retail  sales  1 
gether  with  coverage.  One  m 
shows  complete  coverage  of 
Mutual  stations  with  WLW,  a  Sf 
ond  map  shows  complete  covera: 
of  all  Mutual  stations  with  WS.. 
while  a  third  map  shows  covera; 
of  all  basic  Mutual  stations  wii 
WLW. 


SOUTHERNERS,  ET  AL— Left  to  ris-ht:  Harben  Daniel,  WSM,  Nash- 
ville; H.  V.  Anderson,  WJBO,  Baton  Rouge;  Harold  Wheelahan,  WSMB, 
New  Orleans;  Frank  Crowther  (Red  Cross),  WMAZ,  Macon;  Darrold 
Kahn,  KGKO,  Wichita  Falls;  Charles  Manship,  WJBO,  Baton  Rouge; 
C.  F.  Phillips,  WFBL,  Syracuse. 
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IcNinch  Warns  Industry  to  Toe  Mark 


\iUs  for  Cleansing  of 
Programs;  Plans  a 
ifii     Network  Probe 

(Continued  from  page  16) 
monopoly,  that  there  may  come 
)ut  no  centralization  of  con- 
1,  that  you  may  have  preserved 
you  and  your  stations  that  de- 
>e  of  autonomy  and  of  self  con- 
1,  for  the  protection  of  your  own 
■nomic  interests  and  of  the  serv- 
of  your  own  local  communities 
it  I  believe  is  ultimately  to  the 
t  interest  of  all  concerned  in  the 
jiustry. 

C  have  in  mind  suggesting  to  the 
pnmission  that  it  proceed  soon  to 
I'estigate  whether  a  monopoly 
jsts,  whether  there  is  any  un- 
p  or  anti-social  centralization 
li  power  and  control.  I  do  not  say 
fre  is,  for  I  have  not  sufficient 
formation  to  justify  such  a  state- 
^t.  This  should  include  an  investi- 
j:ion  of  the  chain  broadcasting 
;fetems  and  of  the  chain  contracts 
bh  affiliates,  of  the  management 
4ijitracts  and  of  the  actual  prac- 
gs  of  the  chains  in  dealing  with 
jliated  stations. 

Bo  much  has  been  said  in  Con- 
Ess,  by  the  press  and  by  the 
pple  about  monopoly  and  the  con- 
ill  of  the  industry  that  the  time 
.here  when  we  must  deal  with 
kse  problems  by  fully  exploring 
li  matter  so  we  may  have  exact 
.lormation  rather  than  hearsay 
ijpn  which  to  predicate  judgments 
,0  wise  policies. 

if  I  have  spoken  earnestly  upon 
"Is  subject  it  is  because  I  feel 
'  'imest  about  it,  but  you  should 
Ti;  read  into  anj^thing  I  have  said 
f  ything  I  have  not  said  or  not  in- 
'.ded  to  convey.  If  there  is  noth- 
unwholesome  or  anti-social  in 
;i!  industry,  then  the  white  light 
Man  investigation  will  not  only  do 
?  (j:  harm  but  will  clarify  the  atmos- 
ere  and  do  all  concerned  a  real 
"vice.  We  have  the  highest  au- 
irity  for  believing  that  we  should 
ow  the  truth  and  that  the  truth 
(ill  make  us  free. 

immission' s  Power 

Regulate  Networks 

^The  Communications  Act  vests 
Commission  with  power  and 
bhority  to  regulate  chain  broad- 
*i.ting  and  I  believe  it  ought  to 
this   promptly  if  it  has  the 
J{?essary  information  upon  which 
J  ^base  regulations.  If  not,  this  in- 
imation  should  be  obtained  as 
m  as  possible  so  that  within  a 
it  months  the  chains,  the  affili- 
js  and  the  public  may  know  the 
indards,  requirements  and  poli- 
p  prescribed  in  the  regulation 
the  chain  systems. 
|tVs  a  necessary  means  to  the 
oper  regulation  of  the  industry, 
^aope  the  Commission  will  soon 
opt  a   uniform   system   of  ac- 
inting.  Only  through  such  a  sys- 
n  can  the  Commission  or  the 
iustry  or  the  public  have  any 
jgjjoendable  and  comparable  finan- 
:|1  data.  The  Commission  will  not, 
course,  adopt  such  a  system 
;  4'thout  first  giving  you  opportun- 


}i  I, 


1 1 


ity  to  consider  the  proposed  sys- 
tem and  inviting  your  suggestions 
and  criticisms.  The  system  ulti- 
mately adopted  must  be  thorough 
and  comprehensive — comparable  to 
the  uniform  systems  of  accounting 
adopted  for  the  regulation  of 
other  industries. 

Praises  Chain  Programs; 
Views  on  Censorship 

My  comments  on  the  necessity 
for  regulating  the  chain  systems 
were  made  in  the  light  of  the 
fact  —  and  it  is  a  fact  —  that  I 
have  a  genuine  appreciation  of  the 
contributions  made  to  our  pro- 
grams by  the  chains.  I  commend 
them  and  I  do  it  vdth  the  utmost 
of  sincerity.  I  congratulate  them 
upon  giving  the  American  people 
program  material  that  is  not 
equalled  in  any  other  country  so 
far  as  I  know. 

Indeed,  I  am  disposed  to  doubt 
whether,  under  our  present  system, 
there  could  be  supplied  programs 
of  the  kind  and  quality  we  now 
have  except  through  a  chain  sys- 
tem or  something  akin  to  it.  And 
hence,  what  I  have  said  about  the 
chain  system  is  directed  only  to 
its  possible  abuse  and  not  to  its 
proper  use. 

While  the  broadcasting  industry 
is  to  be  highly  commended  for  the 
quality  of  most  of  its  program 
service,  I  would  be  less  than  candid 
if  I  did  not  say  that  in  my  opinion 
some  of  the  program  features  fall 
below  the  standard  which  I  be- 
lieve the  public  expects  and  has 
a  right  to  expect. 

This  comment  and  such  further 
comments  as  I  may  make  on  pro- 
grams is  made  in  a  friendly,  co- 
operative and  purely  advisory 
spirit.  It  is  not  intended  to  carry 
the  least  threat.  I  want  to  help 
you  if  I  can,  for  that  is  my  job.  I 
hope  I  may  be  able  to  look  at  these 
things  from  the  standpoint  of  the 
average  citizen.  Maybe  you  are 
not  quite  so  well  placed  to  do  that, 
for  sometimes  we  are  so  close  as 
not  to  be  able  to  see  the  woods 
for  the  trees.  All  that  I  say  is  in- 
tended to  be  helpful  to  you  rather 
than  hurtful. 


I  am  neither  a  purist  nor  a 
prude,  though  I  have  had  questions 
asked  me  indicating  that  I  was 
both — and  then  some. 

Not  at  all!  I  think  I  am  just  an 
average  American  citizen.  If  I 
have  ideals  and  fairly  high  con- 
ceptions of  public  interest,  public 
taste  and  public  desire  I  do  not  be- 
lieve I  overrate  the  concepts  of  the 
average  American  citizen.  I  do  not 
think  I  have  any  higher  concep- 
tion of  the  home  than  you  have, 
and  I  am  not  willing  to  grant  that 
any  other  has  a  more  exalted 
opinion  of  the  home  than  I  have. 
I  have  a  family,  a  wife  and  five 
children,  and  I  can  get  a  fair  im- 
pression similar  to  that  made  upon 
the  average  American  home  by 
program  material  that  is  broad- 
cast. 

Reactions  in  Average 
American  Home 

As  I  sit  in  our  family  circle  lis- 
tening to  the  radio,  we  are,  I  be- 
lieve, a  typical  American  family. 
Some  programs  are  not  welcomed. 
They  subtly  and  sometimes  boldly 
suggest  to  young  people  things 
that  I  wonder  if  any  of  you  think 
it  proper  to  suggest  to  young 
minds  in  their  plastic  and  forma- 
tive stage  when  impressions  are 
quickly  and  indelibly  made,  often 
to  last  through  life.  Beware  of  the 
danger  to  the  ideals,  the  morals, 
the  thought-habits  of  our  youths 
and  children.  I  wonder  if  here 
there  is  not  the  highest  pos- 
sible degree  of  responsibility  that 
is  carried  by  any  public  agency 
because  you  do  come  into  our 
homes,  whisper  your  message  or 
your  song  whether  for  good  or  ill 
to  those  assembled. 

I  do  not  believe  in,  I  do  not 
want,  I  shall  not  exercise  con- 
sciously any  power  of  censorship. 
The  supervision  of  your  programs 
rests  squarely  upon  your  shoul- 
ders, but  it  is  definitely  there  and 
it  goes  with  and  is  incident  to 
your  license.  You  cannot  escape 
that  responsibility. 

I  have  heard  that  some  have  the 
jitters  about  what  the  Commission 
may  do  about  censorship.  I  do  not 


DEAD  EARNEST— Are  the  chair- 
man and  former  chairman  of  the 
FCC:  Frank  R.  McNinch  (right) 
talking  things  over  with  Judge  E. 
O.  Sykes. 

know  what  I  may  say  about  it 
that  would  not  be  misleading,  but 
I  shall  try  to  say  a  helpful  word. 
Why  have  the  jitters  about  cen- 
sorship ?  The  Commission  has  done 
nothing  that  I  know  to  justify 
your  sitting  on  edge  lest  you  be 
hailed  into  court  upon  some  frivo- 
lous accusation  as  to  a  broadcast 
over  your  station. 

If  you  sat  at  my  desk  you  would 
read  many,  many  complaints 
against  the  stations,  about  which 
you  do  not  hear  because  they  do 
not  appear  to  warrant  active  con- 
sideration. 

Forwarding  Complaints 
To  The  Stations 

I  send  other  complaints  to  you 
from  time  to  time  without  any  ex- 
pression of  opinion  but  for  your 
information.  I  think  I  owe  that 
to  you.  You  would  not  like, 
would  you,  that  the  Commission 
should  continue  to  receive  com- 
plaints against  your  station  with- 
out your  knowledge?  When  the 
complaints  are  received  from  the 
Commission  without  comment,  I 
would  like  you  to  be  sure  that  the 
commission  has  formed  no  opinion 
whatever  touching  the  matter  com- 
complained  of. 

Of    course,    all    complaints  re- 


RCA  DEMONSTRATES— Its  new 
ing  how  it  works,  while  (right  to 
ing  out  a  feature;  Clifford  Harris, 
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speech  input  amplifier.  At  extreme  right  is  Engineer  S.  W.  Goulden  show- 
left)  stand  Lewis  M.  Clement,  RCA  Mfg.  Co.  vice-president,  also  point- 
WIP,  Philadelphia;  Benedict  Gimbel  Jr.,  WIP;  W.  L.  Lyndon,  RCA. 
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CORRIDOR  DISCUSSIONS— Left  to  right:  Harold  C.  Burke,  WBAL,  Baltimore;  R.  N.  Weil,  WISN,  Milwaukee;  Leonard  Kapner,  WCA 
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ceived  against  a  station  will  be 
considered  in  connection  with  its 
application  for  a  renewal  of  its 
license.  You  know  as  well  as  the 
members  of  the  Commission  what 
is  fair,  what  is  vulgar,  what  is 
decent,  what  is  profane,  what  will 
probably  give  offense.  It  is  your 
duty  in  the  first  instance  to  guard 
against  these. 

It  is  the  Commission's  duty  in 
the  last  instance  to  determine  fair- 
ly and  equitably  and  reasonably 
whether  you  have  lived  up  to  the 
high  duty  that  is  yours.  The  tenure 
of  your  license  is  so  long  as  you 
exercise  it  in  the  public  interest, 
convenience  and  necessity. 

The  key  to  that  statutory  phrase, 
in  my  judgment,  is  public.  "Pub- 
lic" must  be  paramount.  If  some- 
thing has  been  broadcast  that 
is  contrary  to  the  public  interest, 
is  vulgar,  indecent,  profane,  viola- 
tive of  any  rules  of  fair  play  ordi- 
narily recognized,  or  that  might  be 
reasonably  anticipated  to  give  of- 
fense, I  conceive  it  to  be  the  duty 
of  the  Commission  to  do  something 
about  it. 

But,  does  that  carry  any  threat 
that  should  cause  you  concern? 
You  do  not  intend,  do  you,  that 
material  of  this  sort  should  go 
over  the  air?  It  is  your  purpose, 
I  am  sure,  to  safeguard  the  public 
interest  to  the  fullest  measure  you 
can  in  the  exercise  of  the  facilities 
at  your  control. 

Suggests  Close 
Scrutiny  of  Scripts 

May  I  suggest  for  your  own  good 
that  you  scrutinize  more  carefully 
the  sponsored  advertising  script 
and  ask  yourself,  in  each  case,  not 
how  profitable  will  this  be,  not  will 
the  public  tolerate  this,  not  can  we 
get  by  with  this,  but — Will  this  be 
in  the  public  interest? 

You  won't  have  much  trouble  if 
you  will  apply  that  acid  test  to 
every  script  as  it  lies  upon  your 
desk.  It  will  take  courage,  but  you 
must  have  the  courage  to  resolve 
your  doubts,  if  you  have  any 
doubts,  in  favor  of  the  listening 
public  and  against  your  immediate 
financial  gain. 

May  I  inquire  whether  you  think 
it  is  in  the  public  interest  that 
medical  remedies  and  certain  other 
products  be  advertised  in  phrases 
that  are  extravagant,  obviously  ex- 
aggerated, deceptive,  misleading  or 
even  false? 

If  you  do  not  think  it  is  in 
the  public  interest,  take  your  cour- 


age in  your  hand  and  say  that  it 
can't  go  out  of  your  station  if  you 
deem  it  not  to  be  in  the  public  in- 
terest. 

Keep  in  mind,  while  making  your 
determination  on  a  particular 
script,  that  it  is  to  be  heard  in  the 
home.  Put  yourself  in  the  other 
person's  place.  They  don't  get  any 
money  out  of  it.  They  are  not  con- 
cerned with  the  financial  aspect  of 
it.  They  think  radio  belongs  to 
them.  It  does.  They  believe  you  are 
licensees  of  radio,  that  is  is  loaned 
to  you,  that  you  are  using  what 
belongs  to  them,  that  you  are  au- 
thorizing someone  to  visit  the  home 
and  speak  to  them.  Before  you  in- 
troduce the  salesman  to  the  family 
circle,  apply  the  yardstick,  "Is  it 
really,  honestly  in  the  public  in- 
terest?" 

I  think  you  have  a  responsibil- 
ity not  only  as  to  the  language  in 
which  the  sales  talk  is  made  but 
equally  as  to  the  kind  of  products 
that  you  advertise.  There  are  many 
products  that  it  is  perfectly  lawful 
and  legitimate  to  sell,  but  some 
of  them  may  not  be  of  such  char- 
acter that  the  average  American 
home  will  welcome  them. 

Suggests  Rejection 
Of  Liquor  Promotion 

And  now,  I  am  going  to  be  bold. 
I  am  going  to  suggest  that  you 
consider  the  wisdom  o  f  adopt- 
ing a  policy  that  would  deny 
your  facilities  to  those  who  seek  to 
cultivate  the  consumption  of  in- 
toxicating liquors.  There  is  com- 
paratively little  advertising  of  in- 
toxicating beverages  over  the  ra- 
dio and  you  are  to  be  congratu- 
lated on  so  largely  eliminating  this 
sort  of  sales  appeal.  But  I  believe 
you  would  do  well  if  the  American 
public  understood  you  were  not 
willing  to  lend  your  facilities  for 
sales  talks  intended  to  increase  the 
consumption  of  intoxicating  bever- 
ages, especially  when  you  remem- 
ber that  that  appeal  is  to  be  made 
in  the  home  to  children  of  all  ages 
and  both  sexes. 

The  majority  of  our  citizens 
have  registered  their  will  that  it 
should  be  lawful  to  sell  such  bev- 
erages, but  the  minority  has,  I  be- 
lieve, a  right  to  have  its  homes 
protected  against  that  which  is 
offensive. 

I  commend  the  industry  upon  the 
service  it  has  rendered  without 
compensation  to  many  fine  social, 
religious,  civic  and  educational 
causes.  Your  contribution  has  been 


noteworthy.  There  are,  however, 
yet  wider  fields  of  usefulness  for  the 
radio.  I  believe  you  will  win  and 
deserve  an  even  large  measure  of 
public  favor  than  you  now  enjoy 
if  you  can  find  it  practicable  to 
make  your  facilities  available  for 
even  greater  measures  of  public 
service. 

As  you  know,  the  Commission 
has  recently  made  allocation  of 
some  25  channels  in  the  high-fre- 
quency band  between  41,030  and 
42,000  kcs.  to  recognized  non-profit 
educational  agencies  for  the  ad- 
vancement of  educational  work  in 
local  communities.  You  have  a 
great  opportunity  to  supplement 
this  local  educational  work  by  close 
and  active  co-operation  with  or- 
ganizations devoted  to  educational 
broadcasting,  including  the  Federal 
Radio  Education  Committee  which 
was  appointed  by  the  Commission 
in  December,  1935.  This  committee 
has  already  accomplished  a  great 
deal  in  the  field  of  educational 
broadcasting  and  it  now  has  a  pro- 
gram of  projects  which,  if  the 
means  are  available  to  continue  its 
work,  would  prove  of  great  value 
in  advancing  the  cause  of  educa- 
tional broadcasting. 

And  now  I  touch  a  sensitive  spot. 
This  committee's  budget  calls  for 
$250,000  to  carry  forward  10  proj- 
ects for  from  two  to  four  years. 
Of  this  amount,  $167,000  was  al- 
lotted to  foundations  and  has  been 
subscribed,  so  I  am  advised.  The 
sum  of  $84,000  was  allotted  to 
broadcasters,  and  I  understand  that 
only  a  relatively  small  part  of  this 
amount  has  been  forthcoming.  I 
respectfully  commend  the  work  of 
this  committee  for  your  favorable 
consideration. 

Lauds  Broadcasters 

Code  of  Ethics 

I  have  read  with  satisfaction  the 
code  of  ethics  adopted  at  your 
1935  convention  and  every  licensee 
who  lives  up  to  this  code  strictly 
will  show  his  sincere  desire  to  use 
the  license  privilege  to  serve  the 
interests  of  the  public.  I  am  espe- 
cially concerned  with  those  code 
declarations  intended  to  protect 
and  benefit  the  listeners  and  I  note 
with  gratification  this  declaration 
in  your  code:  "Recognizing  the  ra- 
dio audience  includes  persons  of  all 
ages  and  all  types  of  political,  so- 
cial and  religious  belief,  every 
member  station  will  endeavor  to 
prevent  the  broadcasting  of  any 
matter  which  would  commonly  be 
regarded  as  offensive." 


This  is  a  sound  declaration  f 
the  protection  of  the  rights 
minorities,  which  has  always  be 
one  of  the  produest  boasts  of  o 
American  traditions.  To  attem 
to  justify  a  broadcast  of  som 
thing  offensive  to  racial,  religioi 
social  or  other  groups  on  t 
ground  that  the  majority  will  n 
be  offended  by  such  a  broadca 
is,  in  my  opinion,  to  overlook  th 
which  I  believe  to  be  a  fact,  th 
the  majority  is  fairminded  a 
will  itself  resent  an  abuse  of  or  . 
injustice  to  the  minority. 

May  I  informally  express  t 
hope  that  I  may  come  to  kn( 
many  of  you  personally.  I  shall 
delighted  to  have  you  come  to  s 
me.  If  you  have  problems  now 
later  I  would  like  for  you  to  coi 
in  and  talk  them  over,  for  in  su 
conferences  minds  may  often  mt 
and  meet  constructively. 

I  could  have  but  one  purpose, 
seems  to  me,  in  desiring  to  st 
with  this  work  for  a  while  long 
and  that  is  because  I'd  like 
serve  the  public  in  this  wide  fii 
of  opportunity.  If  I  may  someh 
find  the  wit  and  wisdom,  and  i: 
may  summon  the  courage  to  do 
I'd  like  to  help  the  industry  a 
I'd  like  to  advance  the  interests 
the  listening  public. 

This  may  not  always  or  best 
done   by  pursuing  the  course 
least  resistance.  Often  that  may 
the  very  course  that  leads  lis 
hurt  and  to  harm.  If  you  may  hs 
the  notion  that  I  intend  to  rej 
late  the  industry  strictly,  may' 
ask  you  to  look  at  the  record; 
another  industry  which  was  re; 
lated  strictly  insofar  as  we  w 
capable  of  doing  it.  The  sum  to 
I  believe,  is  rather  generally  agri  i 
to  have  been  constructive  and  he' 
ful  and  redounded  to  the  good  ' 
the  industry. 

If  I  may  not  always  be  ablei- 
accept  your  views,  I  hope  at  le ' 
you  will  believe  me  to  be  sine 
and  fair  and  earnestly  desirous 
helping  you  solve  problems  so  t 
the  industry  may  be  lifted  up  i 
exalted  in  the  public  favor.  If  a' 
one  may  be  asking  the  quest 
as  to  whether  there  may  be  i 
future  change  in  the  licensing  s 
tem  we  may  now  have,  you  h 
the   answer.   By  your  fruits 
public  will  know  you  and 
you. 

I  want  your  good  will.  You  h 
mine.  I  want  your  help.  You  si 
have  mine.  I  want  your  can 
judgment  and  frank  expression 

{Continued  on  page  110) 
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nch  Facsimile 
lown  First  Time 

Item  Already  in  Operation 
Stations  WOR  and  WHO 

ij.ST  semi-public  demonstration 
■'home  facsimile,"  using  the 
Iph  system,  was  demonstrated 
New  York  Feb.  14  when  print- 
ed material  and 
pictures  were 
transmitted  over 
experimental  sta- 
tion W2XBK,  li- 
censed  to  the 
Finch  Telecom- 
munications Lab- 
oratories,  on 
1614  kc.  The 
facsimiles  were 
sent  from  the 
Iratories  at  37  W.  57th  St.  and 
i.ived  on  Finch  recorders  placed 
the  Hotel  Paris  at  95th  St.  & 
eiifet  End  Ave. 
ivilliam  G.  H.  Finch,  onetime  as- 
lant chief  engineer  of  the  FCC 
i  inventor  of  the  system,  left 
jiediately  thereafter  for  the 
:|B  convention  in  Washington.  It 
1  reported  there  that  he  was 
jjiucting  conversations  with 
stern  Electric  Co.  executives 
a  possible  manufacturing  affi- 
'ion,  but  this  could  not  be  veri- 


Story  of  the  NAB  Convention 
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jlight  broadcasting  stations,  in- 
liing  several  that  are  newspaper- 
lied,  have  ordered  Finch  appara- 
i  with  at  least  two  of  them — 
liR,  New  York,  and  WHO,  Des 
Ines — already  having  their  af- 
jmidnight  experimental  facsi- 
B  broadcasts  on  the  air  for  re- 
jtion  via  their  regular  wave 
teths.  The  other  stations  having 
jfch  transmitting  and  receiving 
/■aratus  on  order  are  WGN, 
cago;  WSM,  Nashville;  KSTP, 
Paul;  WHK,  Cleveland; 
J|fH,  Newport  News,  Va.  These 
|e  already  been  authorized  to 
'rate  facsimile  by  the  FCC,  and, 
Drding  to  Finch,  other  applica- 
iis  now  pending  before  the  FCC 
sttemplate  the  use  of  Finch  ap- 
'  atus. 

The    system    devised    by  Mr. 
ch,"  says  a  statement  by  the 
ch  Laboratories,  "makes  use  of 
lon-processing  white  or  carbon- 
Iked  paper,  all  printed  matter 
ig  immediately  visible  at  the 
aiving  end.  The  width  of  the  ma- 
j.al  received  on  standard  home 
jDrders  is  4  inches  and  the  speed 
reception  of  printed  matter  is 
fset  per  hour.  Recorders  capable 
^recording  material  in  the  home 
paper  6  inches  wide,  or  tab- 
Mi  size,  now  are  being  developed. 
The  use  of  the  Finch  system  is 
limited  in  its  application  to  lo- 
power  areas,  as  are  other  facsi- 
ie  systems.   In  fact.   Finch  re- 
[iders  located  in  any  one  state 
7  receive  transmitters  from  a 
io  broadcaster  located  in  an- 
jier  state. 

Finch  home  recorders  are  en- 
fely  automatic   in   their  opera- 
A  time  clock  is  set  to  start 
S  stop  the  machine  at  pre-se- 
ted  hours.  The  clock  starts  the 
«hine  by  simply  turning  on  the 
■jijctricity  with  the  recorded  copy 
erging  through   a   slot   in  the 
I  [ir  of  the  machine.  The  recorders 
!  approximately  the  size  of  a 
•ewriter   and   are    designed  to 
urate  from  any  a.  c.  or  d.  c. 
ver  source  and  even  for  battery 
jration  for  farm  use." 


two-thirds  majority  for  adoption. 
By  a  showing  of  hands,  the  re- 
organization plan  was  adopted  133 
to  nothing. 

Unanimous  Adoption 
Causes  Surprise 

This  vote  came  as  a  distinct 
surprise,  since  there  had  been,  a 
few  rumblings  of  underground  op- 
position, precipitated  by  the  Bald- 
win report  which  had  been  sub- 
mitted to  the  membership  two 
weeks  in  advance  and  in  which  he, 
in  effect,  recommended  a  reorgani- 
zation plan  of  his  own.  Mr.  Bald- 
win, as  well  as  other  officers  and 
directors  of  the  association,  imme- 
diately relinquished  their  posts 
with  the  adoption  of  the  plan. 

President  Elmer  turned  over  the 
gavel  of  the  meeting  to  Mr.  Eth- 
ridge  immediately  after  the  Com- 
mittee of  the  Whole  action,  and  he 
continued  to  preside  over  the  ses- 
sions. 

Mr.  Craig,  author  of  the  reor- 
ganization resolution,  and  as  such 
the  ranking  member  of  the  Reor- 
ganization Committee,  opened  his 
remarks  with  the  statement  that 
the  plan  of  reorganization  was  one 
designed  to  make  the  future  more 
effective  than  the  past.  He  recount- 
ed the  manner  in  which  the  Re- 
organization Committee  worked 
from  the  time  of  its  designation 
at  the  emergency  NAB  convention 
held  in  New  York  last  October  and 
at  which  time  it  was  apparent  that 
radical  adjustments  had  to  be 
made  to  alleviate  their  objections 
to  the  trade  association. 

Mr.  Craig  expressed  the  hope 
that  the  report  would  be  adopted 
by  the  vast  majority  of  delegates 
and  that  there  would  be  an  ab- 
sence of  dissension.  He  said  the 
Committee  did  not  want  a  "disap- 
pointed minority"  but  desired  to 
see  set  up  and  maintained  an  or- 
ganization to  serve  "all  of  our 
needs  and  at  the  same  time  flexible 
enough  to  serve  the  peculiar  needs 
of  groups  in  our  association." 

"I  hope,"  he  said,  "that  we  leave 
with  a  majority  plan  wholehearted- 
ly accepted  by  the  association. 
Without  it,  we  hope  for  nothing 
more  than  the  wrangling  which  has 
characterized  this  Association  for 
the  last  few  years." 

As  the  report  was  read  by  Mr. 
Craig  section  by  section,  commit- 
tee members  clarified  certain  pro- 
visions about  which  questions  were 
raised.  Most  active  in  this  explan- 
ation, in  addition  to  committee 
counsel  Loucks,  were  Messrs. 
Damm  and  Shepard. 

M.  R.  Runyon,  CBS  vice-presi- 
dent, raised  a  question  about  the 
phraseology  of  the  paragraph 
dealing  with  elegibility  of  active 
members.  He  pointed  out  that  the 
language,  as  written,  did  not  speci- 
fy that  a  company  operating  more 
than  one  station  could  have  more 
than  one  member.  The  language 
was  modified  to  provide  that  each 
broadcast  station,  irrespective  of 
its  corporate  ownership,  should  be 
eligible  for  membership  and  for 
one  vote  through  an  accredited  del- 
egate. 


In  connection  with  the  provision 
for  increased  dues,  designed  to 
raise  $250,000  per  year  on  the 
basis  of  the  present  membership, 
Mr.  Shepard  explained  that  the 
scale  was  premised  on  what 
amounts  to  payment  by  the  sta- 
tions of  one-third  of  1%  of  their 
average  annual  revenue.  He  added 
that  if  the  membership  of  the 
NAB  shows  a  substantial  increase 
it  will  be  possible  at  the  next  an- 
nual convention  to  reduce  the  scale 
of  dues  uniformly. 

Shepard  Explains 
ISew  Dues  Structure 

Mr.  Shepard  said  that  the  exper- 
ience in  the  past  has  been  that  the 
NAB,  during  a  crisis  either  has 
been  broke  or  "badly  bent"  with 
the  result  that  necessary  work 
could  not  be  done.  He  said  it  was 
hoped  that  with  the  substantially 
increased  funds  (more  than  double 
now  received)  the  NAB  might  be 
in  a  position  to  build  up  a  war- 
chest. 

New  stations,  which  could  not 
base  their  revenue  bracket  on  the 
previous  year's  net  revenue,  would 
be  required  to  pay  only  the  mini- 
mum monthly  dues  of  $5.00  until 
such  time  as  they  had  figures 
available  for  the  first  year's  op- 
eration. 

Mr.  Damm  explained  that  no  pro- 
vision was  made  for  voting  by 
proxy  either  at  NAB  conventions 
for  directors  at  large  or  at  the  dis- 
trict meetings  at  which  directors 
are  elected.  There  was  applause 
when  he  said  that  the  Committee 
felt  that  a  man  should  be  pres- 
ent at  a  meeting  if  he  wants  to 
say  anything  about  the  conduct 
of  his  organization  or  else  denied 
a  vote.  He  added  that  the  manner 
of  election  prescribed  should  tend 
to  eliminate  "electioneering"  at 
the  convention. 

iVo  Appointment 
To  Paid  Presidency 

When  that  provision  of  the  plan 
regarding  retention  of  a  paid  pres- 
ident came  up,  Mr.  Ethridge  ex- 
plained that  no  individual  had  been 
canvassed  by  the  committee  or  by 
anyone  else  in  authority  for  the 
position.  After  the  new  board  has 
been  elected,  he  said,  it  can  then 
canvass  the  field  and  decide  upon 
the  man  to  take  over  the  industry 
helm  for  as  long  a  tenure  as  it 
deems  desirable.  Question  was 
raised  by  George  Norton,  president 
of  WAVE,  Louisville,  as  to  whether 
that  did  not  mean  that  the  Board 
had  authority  to  select  a  man  for 
as  long  as  10  or  20  years  and  the 
Committee  responded  in  the  affirm- 
ative, feeling  it  should  have  that 
degree  of  authority.  That  provision 
was  permitted  to  remain  as  offered. 

In  connection  with  the  provision 
that  the  board  of  directors  may 
create  standing  or  special  commit- 
tees from  time  to  time.  Herb  Hol- 
lister,  KANS  general  manager, 
asked  that  the  convention  refer  to 
the  new  board  the  matter  of  set- 
ting up  of  a  Sales  Executives 
Group  within  the  organization. 

The  petition  asked  that  the  reor- 
ganized NAB  include  a  sales  com- 


mittee empowered  to  discuss  sales 
problems,  exchange  sales  ideas,  re- 
view practices  and  take  other  ac- 
tions in  closed  meetings.  Any  ac- 
tions would  be  submitted  to  the- 
board  of  directors  for  informatior^ 
and  review.  Without  objection,  th& 
petition,  drafted  by  Charles  Caley^ 
commercial  manager  of  WMBD,. 
Peoria,  as  chairman  of  the  Recom- 
mendations Committee  of  the  Sales 
Directors  Group,  was  referred  to- 
the  incoming  board. 

In  quick  succession  remaining- 
sections  of  the  Reorganization  plau. 
were  adopted.  Thereupon,  John  D^^ 
Ewing,  president  of  KWKH  and 
KTBS,  Shreveport,  and  publisher- 
of  the  Shreveport  Times,  said! 
he  felt  it  was  only  proper  that  the 
convention  should  express  its; 
thanks  to  the  Reorganization  Com- 
mittee and  its  counsel  for  its  ex- 
cellent work.  He  added  that  he  re- 
garded it  as  "the  beginning  of  a. 
new  and  better  day  for  broadcast- 
ing." There  was  enthusiastic  ap- 
plause upon  adoption  of  the  pro- 
posal. 

Directors  Named 
By  Various  Groups 

With  that  order  of  business  con- 
cluded. Chairman  Ethridge  then, 
designated  the  caucus  rooms  for- 
the  17  districts  set  up  under  the- 
plan,  to  meet  Monday  evening  andl 
elect  their  17  Board  members.  He 
pointed  out  that  while  no  mentioni 
of  networks  per  se  was  made  iix 
the  reorganization  plan,  it  should 
be  kept  in  mind  that  the  networks, 
are  a  most  essential  unit  in  th& 
broadcasting  structure  and  that 
the  networks  should  be  considered 
in  the  election  of  directors  by  the; 
regional  group  and  for  the  six  di- 
rectors at  large,  to  be  nominated 
by  the  regional  groups. 

Committees  named  by  President 
Elmer  for  the  convention  were; 
Resolution,  Clair  McCollough^ 
WGAL,  Lancaster,  chairman  ;  Earl 
C.  Glade,  KSL,  Salt  Lake  City;  H. 
K.  Carpenter,  WHK-WCLE,  Cleve- 
land; Herb  Hollister,  KANS,  Wich- 
ita, and  John  Fetzer,  WKZO,  Kala- 
mazoo. The  Elections  Committee 
comprised  Warren  Williamson^. 
WKBN,  Youngstown,  chairman;  I^ 
R.  Lounsberry,  WGR-WKBW,  Buf- 
falo, and  C.  T.  Lucy,  WRVA,  Rich- 
mond. 

Within  a  few  hours  of  adjourn- 
ment of  the  first  day's  convention^, 
all  of  the  17  districts  had  named 
their  directors.  Amazement  wa& 
expressed  over  the  fact  that  there 
was  practically  100%  attendance- 
of  NAB  member  stations  at  the  IT 
divisional  meetings. 

McISinch  Pulls  No  Punches 
In  Vigorous  Address 

Opening  the  Tuesday  session,. 
FCC  Chairman  McNinch  delivered 
an  address  largely  extemporane- 
ous, which  matched  that  of  Sena- 
tor Wheeler  for  frank  and  forth- 
right discussion  of  industry  prob- 
lems as  he  viewed  them.  For  near- 
ly two  hours  he  expounded  his. 
views,  promising  cooperation  witK 
the  industry  and  asking  the  broad- 
casters to  bend  every  effort  toward 
lifting  broadcasting  standards. 

Rising  applause  was  given  the 
FCC  chairman.  Broadcasters  gen- 
erally commented  that  it  was  the- 
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first  time  they  had  had  "the  truth 
told  to  us";  that  he  had  "sold  him- 
self to  the  industry";  that  his 
speech  was  the  "healthiest  thing" 
the  industry  ever  listened  to,  and 
that  it  was  "powerful." 

In  opening  his  address,  Chair- 
man McNinch  dispelled  any  idea 
that  he  planned  to  leave  the  FCC 
any  time  soon.  Whereas  he  orig- 
inally planned  to  remain  three  or 
six  months,  and  then  return  to 
his  chairmanship  of  the  Power 
Commission,  he  informed  an  in- 
tensely rapt  audience  of  some  300 
broadcasters  that  he  had  found  his 
new  work  so  intriguing  and  fas- 
cinating that  he  planned  to  con- 
tinue it  "until  I  may  have  had  a 
part  in  at  least  charting  a  course 
of  constructive  regulation  and 
formulation  of  policies  for  the  guid- 
ance of  the  industry  and  the  solu- 
tion of  some  of  the  more  important 
problems  inherent  in  radio." 

Recognizes  Profit  Motive, 

Hits  Use  of  Political  Influence 

While  pledging  cooperation  and 
in  asserting  he  favored  a  fair  and 
decent  return  for  broadcasters,  Mr. 
McNinch  in  plain  and  forceful  lan- 
guage expressed  his  views  regard- 
ing the  need  for  regulation  and  for 
public  service.  He  recognized  the 
need  for  the  "profit  motive",  but 
cautioned  that  public  service  was 
the  primary  consideration,  declar- 
ing that  large  profits  today  might 
return  to  plague  broadcasters  to- 
morrow. He  used  the  analogy  of 
killing  the  goose  that  laid  the  gold- 
en egg,  in  emphasizing  his  views 
that  broadcasters  should  not  abuse 
the  franchise  given  them.  It  will 
foe  an  ill  day  for  broadcasting,  he 
said,  if  the  facilities  are  permitted 
to  become  "a  whirligig  of  fortune 
or  a  plaything  of  fortune."  In 
pleading  for  cooperation  from  the 
industry,  he  said  that  by  coopera- 
tion he  meant  public  spirited  as- 
sistance "not  mere  lip  service."  He 
lashed  out  at  the  use  of  "political 
pull"  and  influence,  asserting  that 
some  broadcasters  have  relied  on 
it  rather  than  on  showings  of  pub- 
lic service. 

Promises  FCC  Inquiry 

Into  Alleged  '^Monopoly'' 

Like  Senator  Wheeler,  Chairman 
McNinch  called  attention  to  the 
alleged  "monopoly"  issue,  and  it 
was  when  he  promised  an  FCC  in- 
vestigation of  monopolistic  tenden- 
cies and  of  network  operations, 
contracts  and  leases  by  the  FCC 


FROM  MANY  SECTIONS— Comes  this  group,  left  to  right:  Maurice  C.  Coleman,  WATL,  Atlanta;  I 
Linton,  Chicago,  station  representative;  H.  R.  Carson,  All-Canada  Radio  Facilities  Ltd.,  Calgary,  Ati 
John  McCormick,  KWKH-KWEA,  Shreveport,  La. 


that  he  struck  the  high  spot  of  his 
impassioned  address.  He  pointed 
out  radio  was  a  young  industry 
and  need  not  fall  into  the  errors 
of  other  industries,  which  he  said 
came  under  the  influence  and  dom- 
ination of  a  few  "powerful  greedy 
men."  He  warned  broadcasters  that 
such  a  thing  could  happen  in  ra- 
dio "silently,  gradually  and  unos- 
tentatiously." He  referred  to  a 
statement  made  to  him  by  some- 
one in  broadcasting  that  "radio 
cannot  survive  an  Insull." 

Apropos  networks,  he  said  he 
would  suggest  to  the  Commission 
that  it  proceed  soon  to  investigate 
the  question  as  to  whether  there  is 
a  monopoly  and  whether  there  is 
any  undue  or  anti-social  centraliza- 
tion of  power  and  control.  This,  he 
said,  would  mean  an  investigation 
of  chain  broadcasting  systems  and 
of  chain  contracts  with  affiliation; 
of  management  contracts  and  of 
actual  practices  of  chains  in  deal- 
ing with  aflSliated  local  stations. 
By  fully  exploring  these  matters, 
he  asserted,  the  Commission  may 
exact  information,  rather  than 
hearsay,  upon  which  to  predicate 
just  judgment  and  wise  policies. 
He  emphasized,  however,  that  he 
did  not  want  read  into  his  remarks 
anything  he  did  not  say;  that 
there  is  nothing  unfair  in  his  opin- 
ion and  that  no  harm  can  be  done 
if  the  investigation  shows  no  evils. 

Adoption  of  a  uniform  system  of 
accounting  for  broadcast  stations 
was  advocated  as  a  necessary  step. 
Only  through  such  a  system  can 
the  Commission  and  the  industry 
and  public  have  dependable  and 


comparable  financial  data,  he  said. 
He  declared  that  before  adoption 
of  such  a  system  he  felt  the  Com- 
mission would  hold  hearings  to  in- 
vite suggestions  and  criticisms. 
"However,  the  system  ultimately 
adopted  must  be  thorough  and 
comprehensive  and  comparable  to 
the  uniform  systems  of  accounting 
adopted  by  regulatory  agencies  for 
other  industries,"  he  stated. 

Denies  Censorship  Plans 
But  Urges  Improved  Programs 

While  asserting  that  programs 
are  to  be  highly  commended  for 
the  most  part,  he  said  he  would 
be  less  than  candid  if  he  did  not 
add  that  some  program  features 
fall  far  below  standards  which  he 
believed  the  public  has  a  right  to 
expect.  Emphasizing  that  the  Com- 
mission had  no  power  of  censorship 
and  that  it  did  not  propose  to  exer- 
cise any,  he  said  his  comments  on 
programs  were  made  on  a  friend- 
ly, cooperative  and  purely  advis- 
ory spirit  and  were  designed  to 
be  helpful  rather  than  hurtful. 

The  responsibility  for  censorship 
of  programs,  he  said,  reposes 
squarely  on  the  broadcaster.  As- 
serting he  had  heard  reports  that 
some  broadcasters  have  the  "jit- 
ters" about  what  the  Commission 
would  do  on  programs,  he  said  he 
thought  this  was  unfounded,  ad- 
ding that  the  FCC  has  done  noth- 
ing he  knew  about  to  advance  such 
a  view. 

"The  tenure  of  your  license  is 
as  long  as  you  use  it  in  the  public 
interest,  convenience  and  neces- 
sity," Chairman  McNinch  contin- 


ued. He  said  he  was  "neither 
purist  nor  a  prude"  but  he  :i 
that  one  does  not  have  to  be  eit  j 
to  believe  that  those  who  visit 
family  circle  by  radio  "should"' 
careful  not  to  abuse  this  privileg 
Chairman  McNinch  suggested  ti 
broadcasters,  for  their  own  gc 
scrutinize  more  carefully  the  sp 
sored  advertising  script  and  ur 
the  broadcasters  always  to  res( 
doubts  in  favor  of  the  listen 
public. 

Urges  Voluntary  Ban 

On  Liquor  Advertising 

Chairman  McNinch  also  sugg' 
ed  that  broadcasters  deny  their 
cilities  to  those  who  seek  to  ci 
vate  the  consumption  of  intoxi' 
ing  beverages.  Declaring  thert 
comparatively  little  advertising 
such  beverages  on  the  air,  he  i 
he  personally  believed  that  tl 
who  drink  as  well  as  those  ^ 
do  not  drink  would  approve 
elimination  from  the  air  of  ad' 
tising  directed  toward  increj 
consumption  of  intoxicating  be' 
ages. 

Craven's  Main  Theme 

Is  Havana  Treaty 

In  contrast  to  the  addresses 
Senator  Wheeler  and  Chain 
McNinch,  Commissioner  Crs 
spoke  dispassionately  though : 
pointed  fashion  on  the  induS 
problems.  He  made  his  main  th 
the  Havana  treaty  and  the 
pending  reallocations.  He  asse 
he  felt  the  treaty  was  the  ' 
possible    solution    to    the  Ni 


MORE  CONVENTIONEERS— Left  to  right:  O.  L.  Taylor,  KGNC,  Amaiillo,  Tex.;  John  E.  Fetzer,  WKZO,  Kalamazoo;  Kern  Tips,  KPRC,  H 
ton;  Doris  Keane,  WHIP-WWAE,  Hammond,  Ind.;  Edgar  P.  Shutz,  WIL,  St.  Louis;  Charles  Caley,  WMBD,  Peoria,  111.;  Edgar  Bill,  WM 
Peoria,  and  WDZ,  Tuscola,  111. 
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rican    wave    length  problem, 
iring  that  the  price  paid  is 
1  smaller  than  hitherto  thought 
ible  for  such  an  international 
lingement.  He  urged  ratification 
"he  Havana  treaty  and  settle- 
;  at  home  of  vk^hatever  domestic 
irences  may   exist  subsequent 
,at.  International  complications 
result  if  attempts  are  made 
jJace  reservations  in  the  treaty 
f,  he  said. 

opening  his  address,  Com- 
iioner  Craven  pointed  out  that 
spoke  independently,  that  he 
not  discussed  his  address  with 
preceding  speakers,  and  that 
efore  there  might  be  some  du- 
ition  of  subject  matter,  if  not 
ght. 

ne  engineer-commissioner  pre- 
,_jd  his  remarks  by  saying  he 
'*idered  the  American  system  of 
[0  beyond  question  the  best  for 
country.  He  said  he  knew  o^ 
ijsound   reason   for  suggesting 
cal  change  in  the  fundamental 
si  i|  governing  radio. 

,iors  Private  Operation 
i\h  Profit  Motive 

lithout  going  into  great  de- 
{  as  did  Chairman  McNinch, 
'|.missioner  Craven  said  simply 
[  he  thought  that  it  was  proper 
X'  broadcasting  in  this  country 
'(operated  by  private  industry 
,1  equally  proper  and  neces- 
r  that  this  industry  "be  encour- 
^  to  earn  reasonable  profits 
01  it  renders  good  service  tc 
public." 

!)eclaring  he  believed  there  i 
-I  for  improvement  in  the  broad- 
J  t  i  n  g  industry.  Commissioner 
Iven,  continuing  in  a  conciliatory 
!,  said  he  felt  these  improve- 
its  should  be  made  voluntar- 
by  the  industry  with  the  co- 
ition of  the  Government  "after 
re  has  been  a  thorough  accumu 
pn  of  facts  to  enable  a  clear 
"prehension    of    the  economic 
sequences  of  any  proposed 
tige."  "Thus,"  he  said,  "improve- 
|.t  in  the  industry  must  be  evo- 
|Onary,  and  both  the  Government 
the  various  elements  of  the  in- 
iry  should  avoid  radical  pan- 
sIhs   or   cure-alls.   At  least  all 
ii  Jald  have  sufficient  facts  to  en- 
i  ji  far-sighted  vision  as  to  the 
[(lomic  and  social  results  of  any 
j  jnges  which  at  first  may  appear 
i  f:tte  desirable." 

kes  Issue  With 

Idwin's  Treaty  Report 

discussing  the  North  Ameri- 
,n  conference,  Commissioner 
ven  recounted  the  events  lead- 
up  to  it  and  the  perilous  sit- 
|aon  that  confronted  radio  in 
country  unless  an  amicable 
[leement  were  reached.  He  criti- 
id  the  recent  report  of  Manag- 
Director  Baldwin  relating  to 
treaty,  declaring  that  he  was 
rprised  at  the  apparent  lack  of 
erstanding  of  the  treaty,"  and 
jrting  that  he  felt  that  the  in- 
|itry  "should  be  seriously  con- 
led  with  some  of  the  recommen- 
ions  made  in  his  report  with  re- 
st to  reservations  to  be  placed 
;he  treaty  by  the  Senate  of  the 
:.ted  States."  He  added  that  he 
;  it  would  be  "most  unwise  to 
,ise  the  sacrifice  of  the  fine  op- 


All  Convention  photographs 
in  this  issue  were  taken  by 
Harris  and  Ewing,  Washing- 
ton. W.  J.  Forsythe  was  the 
photographer. 


portunity  now  presented  for  a 
sound  settlement  of  a  most  diffi- 
cult international  problem  by  in- 
jecting purely  domestic  conflicts 
which  properly  should  be  resolved 
by  complete  hearing  and  considera- 
tion under  the  accepted  adminis- 
trative procedure."  To  place  reser- 
vations in  the  treaty  such  as  were 
recommended,  he  said,  easily  might 
bind  this  country  unnecessarily  in 
the  future. 

Commissioner  Craven  pointed 
out  that  under  the  treaty  all  of 
the  32  disputed  clear  channels  re- 
served for  prior  use  in  the  United 
States  could  be  used,  because  of 
the  flexibility  of  the  pact,  for  any 
class  of  station  whether  clear,  reg- 
ional or  local.  The  plan  is  to  use 
25  of  them  for  clear  channel  sta- 
tions. 

Discussing  agitation  with  re- 
spect to  clear  channels.  Commis- 
sioner Craven  said  he  recognized 
the  economic  factors  involved  but 
declared  that  he  believed  that  if 
there  are  inequalities  the  solution 
must  lay  in  corrective  measures 
differing  greatly  from  those  sug- 
gested by  Mr.  Baldwin.  The  situa- 
tion is  a  domestic  one,  he  said,  and 
should  not  in  any  way  be  compli- 
cated internationally. 

Defending  the  clear  channel 
function  of  serving  rural  areas,  he 
said  he  believed  that  if  the  40,000,- 
000  people  living  in  rural  areas 
were  deprived  of  good  radio  ser- 
vice it  would  "result  in  disaster  to 
the  entire  radio  industry  and 
would  lead  to  government  opera- 
tion of  radio  broadcast  stations." 

"In  this  connection,  I  do  not  be- 
lieve the  government  operation  of 
radio  broadcast  stations  is  the  de- 
sire of  this  country,"  he  said. 

Ten  resolutions,  for  the  most 
part  routine,  were  adopted  in 
quick  succssion  at  the  closing  ses- 


sion. Under  the  chairmanship  of 
H.  K.  Carpenter,  WHK-WCLE, 
Cleveland,  the  resolutions  were 
voted  without  dissenting  voice. 
Resolutions  of  thanks  were  adopt- 
ed for  President  Roosevelt's  mes- 
sage and  addresses  of  Senator 
Wheeler  and  the  two  commission- 
ers. Appreciation  was  expressed  for 
the  work  of  convention's  general 
chairman,  Mr.  Spence,  and  for  the 
work  of  the  local  committee  com- 
prising William  B.  Dolph,  WOL; 
Harry  C.  Butcher,  WJSV,  and 
Frank  M.  Russell,  WRC-WMAL. 
Resolutions  of  a  non-routine  na- 
ture included  one  expressing  the 
thanks  of  the  convention  to  the 
Committee  on  Reorganization  and 
to  Counsel  Loucks  "for  their  un- 
tiring efforts  and  admirable  work 
in  presenting  a  plan  of  reorganiza- 
tion so  equitable,  comprehensive 
and  complete  as  to  win  the  unani- 
mous approval  of  the  members  of 
this  association,  an  action  unpre- 
cedented in  the  history  of  the  or- 
ganization." 

Resolutions  Support  Longer 
Licenses;  Education  Fund 

Another  resolution,  a  convention 
perennial,  reiterated  the  position  of 
the  NAB  in  favoring  the  issuance 
of  station  licenses  for  three  years, 
as  permitted  under  the  law,  instead 
of  six  months  as  now  in  force.  A 
final  resolution  reaffirmed  the  res- 
olution adopted  at  the  last  conven- 
tion, urging  that  broadcasters  con- 
tribute their  share  of  the  $83,000 
fund  for  the  projects  of  the  Fed- 
eral Radio  Education  Committee. 

In  announcing  the  procedure  of 
the  17  regional  directors  in  nomi- 
nating 12  men  for  the  six  posts 
of  directors-at-large.  Chairman 
Ethridge  pointed  out  that  the  com- 
mittee was  guilty  of  "one  piece  of 
rigging."  At  the  district  elections 
of  the  preceding  day,  two  CBS 
officials — Messrs.  Thornburgh  and 
Gammons — were  elected  to  the 
board.  No  NBC  officer  was  elected. 
The  "rigging,"  he  said,  was  that  of 
nominating  Mr.  Russell,  retiring 
board  member,  to  run  against  Ken- 
neth Berkeley,  manager  of  NBC's 
WRC  and  WMAL,  Washington,  for 


one  of  the  two  regional  dir^ctor- 
ships-at-large.  In  that  way  Mr. 
Russell  was  assured  of  his  return 
to  the  Board.  Mr.  Butcher,  CBS 
Washington  vice-president,  had 
sent  word  to  the  nominating  com- 
mittee that  CBS  did  not  want  to 
lay  claim  to  a  directorship-at-large, 
in  view  of  the  election  of  two 
CBS  station  men  as  directors  from 
the  regional  groups. 

Nominations  for  Six 

Directors-at-Large 

Nominated  for  the  six  posts  of 
regional  directors  were : 

Clear  Channel:  Harold  Hough, 
WBAP,  Fort  Worth,  retiring  treas- 
urer, vs.  J.  0.  Maland,  WHO,  Des 
Moines,  retiring  director;  and  Earl 
J.  Glade,  KSL,  Salt  Lake  City,  vs. 
Lambden  Kay,  WSB,  Atlanta. 

Regional,  in  addition  to  the 
Russell-Berkeley  contest:  Elliott 
Roosevelt,  president,  Hearst  Radio, 
New  York,  vs.  Samuel  R.  Rosen- 
baum,  WFIL,  Philadelphia. 

Local:  John  Elmer,  WCBM,  Bal- 
timore, retiring  president,  vs.  Les- 
ter A.  Benson,  WIL,  St.  Louis;  and 
Edward  A.  Allen,  WLVA,  Lynch- 
burg, vs.  James  F.  Hopkins, 
WJBK,  Detroit. 

Immediately  upon  the  nomina- 
tions for  directors-at-large,  Mr. 
Rosenbaum  asked  that  his  name 
be  withdrawn.  He  did  not  want  to 
oppose  Mr.  Roosevelt  with  whom 
he  was  bracketed. 

In  remarks  just  preparatory  to 
the  sine  die  adjournment  of  the 
convention,  Mr.  Ethridge  admon- 
ished broadcasters  not  to  expect  "a 
miracle."  He  said  the  reorganiza- 
tion plan  is  designed  to  set  up  the 
proper  sort  of  stnicture.  He  de- 
clared that  there  is  a  vital  neces- 
sity for  harmonizing  the  activities 
of  the  groups  interested  in  radio, 
and  promised  that  one  of  the  pri- 
mary functions  of  the  new  organi- 
zation should  be  toward  that  end. 
Public  officials  and  Congress  should; 
be  informed  of  what  the  industry 
is  doing  so  there  will  not  be  de- 
structive legislation,  he  asserted. 
The  NAB  will  be  more  adequately 
financed  under  the  new  plan,  he 
said. 


WESTERN  ELECTRIC  GROUP— Gathered  at  the  new  WE  directive  "machine  gun  microphone"  are:  Top 
row  (left  to  right)  Charles  Snow,  WE;  J.  P.  Lynch,  Graybar;  Dixie  McKey,  Graybar;  W.  Jonker,  WE;  J. 
R.  Poppele,  WOR;  L.  E.  Walker,  Graybar;  J.  D.  Bloom,  WWL;  L.  Black,  Bell  Laboratories;  Frank  Stahl, 
Graybar;  Hugh  Taylor,  Graybar;  Dr.  F.  Cunningham,  Bell  Laboratories;  L.  Bockoven,  WE.  Bottom  row- 
deft  to  right)  W.  R.  Selden,  WRNL,  Richmond;  A.  Wise,  Graybar;  Jay  Quinby,  WE;  Walter  Ponsford, 
Graybar;  H.  F.  Scarr,  WE;  R.  E.  Poole,  Bell  Laboratories;  W.  Whitmore,  WE;  W.  Lancaster,  Graybar; 
George  Davis,  WE;  F.  Allman,  Graybar. 
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ACTIONS   OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 


JANUARY  29  TO  FEBRUARY  16,  INCLUSIVE 


B 


ecisions 


JANUARY  29 

MISCELLANEOUS— NEW,  Eastern 
■Carolina  Brdcstg.  Co.,  Goldsboro,  N.  C, 
igranted  petition  intervene  applic.  L.  B. 
McCormick,  Greenville.  N.  C.  ;  KOIL,  Oma- 
Tia,  granted  petition  intervene  applic. 
•Great  Western  Bcstg.  Co.,  Omaha  ;  WFOY, 
St.  Augustine.  Fla.,  granted  auth.  take 
depositions;  NEW,  Havens  &  Martin, 
J'etersburg  Newspaper  Corp.,  and  John 
Stewart  Bryan,  Petersburg.  Va.,  granted 
^ral  argument  3-24-38  :  WELI,  New  Haven, 
granted  oral  argument  3-24-38. 
APPLICATIONS  DISMISSED  (request  of 
applicants)  NEW,  Seaboard  Investment 
■Co.,  Montgomery,  Ala.,  CP  610  kc  250  w 
500  w  LS  unl.  ;  WRDW,  Augusta.  Ga., 
CP  new  trans.  1  kw  unl.  ;  NEW,  Hal 
Bcstg.  Co.,  Philadelphia,  CP  1500  kc  100 
■w  250  w  LS  unl. 

JANUARY  31 

MISCELLANEOUS — WBAL.  Baltimore: 
TCWKH,  Shreveport.  La.  ;  KTHS,  Hot 
Springs,  Ark.  ;  WESG,  Ithaca,  N.  Y.  ; 
KIRO,  Seattle :  KRLD,  Dallas :  WTIC, 
Hartford ;  KWJJ,  Portland.  Ore.— All 
granted  extension  to  8-1-38  of  special  au- 
thority for  specified  operations. 

FEBRUARY  1 

MISCELLANEOUS — WJAR.  Providence, 
^granted  pet.  intervene  applic.  Peter  J. 
Caldarons  ;  KGNC,  Amarillo,  Tex.,  granted 
tpet.  intervene  applic.  Amarillo  Brdcstg. 
Corp.  ;  NEW,  Grand  Island  Pub.  Co.,  Lihu, 
T.  H.,  granted  pet.  continue  hearing  30 
"days;  WRBL,  Columbus,  Ga.,  granted  pet., 
^or  acceptance  of  answer  on  applic.  mod. 
'CP  ;  WHEC,  Rochester,  granted  pet.  inter- 
vene applic.  Orrin  A.  Senzel ;  NEW,  Na- 
'than  N.  Bauer,  Miami,  granted  with  preju- 
■dice  request  withdraw  applic.  CP  1420  kc 
100  w  unl. ;  KJBS,  San  Francisco,  dismissed 
X)et.  intervene  applic.  Larry  Rhine. 

FEBRUARY  2 

NEW,  Burlington  Bcstg.  Co.,  Burlington, 
la.,  Clinton  Bcstg.  Corp.,  Clinton,  la., 
granted  continuance  hearing  to  2-21-38 : 
KAST,  Astoria,  Ore.,  granted  motion  to 
advance  hearing  to  2-10-38 :  NEW,  Jules 
J.  Rubens,  Aurora,  111.,  dismissed  protest 
to  continuance  hearing  of  Kathryn  B.  Gos- 
selin  ;  KGDY,  Huron,  S.  D.,  granted  ex- 
tension temp.  auth.  remain  silent  to  2-28- 
38 

KGCU,  Mandan,  N.  D. — Granted  CP  new 
radiator,  move  trans.,  change  to  unl. 

WFLA.  Clearwater.  Fla. — Granted  mod. 
license  to  move  main  studio  to  Tarr  Bldg., 
Tampa. 

SET  FOR  HEARING — KEEN,  Seattle, 
CP  change  1370  to  1420  kc,  increase  D  to 
250  w,  change  Sh.-KRKO  to  unl.  ;  KFRU, 
Columbia,  Mo.,  CP  in  docket  amended  for 
•nevf  equip.,  directional,  increase  500  w  1 
lew  D  to  5  kw  N  &  D  (before  commis- 
sion) ;  KWNO,  Winona,  Minn.,  vol.  as- 
sign. CP  to  Winona  Radio  Service  Inc. 

MISCELLANEOUS'— KVOS.  Bellingham, 
Wash.,  denied  further  hearing  on  applic. 
Bellingham  Pub.  Co.  for  CP  ;  denied  inter- 
vention in  such  further  hearing,  or  right 
to  take  depositions  :  denied  further  hearing 
on  its  renewal  applic,  denied  further  hear- 
ing on  applic.  Comer  Thomas  for  CP,  and 
pet.  for  further  hearing  on  applic.  assign 
control  ;  NEW,  World  Pub.  Co.  ;  Tulsa, 
granted  pet.  insofar  as  it  asks  postpone- 
ment oral  argument  applic.  Harry  Schwartz 
for  CP  to  3-17-38 ;  dismissed  opposition 
filed  in  behalf  of  Harry  Schwartz,  and 
motion  of  WAVE  for  denial  of  petition. 

NEW,  Gomer  Thomas,  Bellingham,  Wash. 
— Denied  CP  1420  kc  100  w  unl. 

NEW,  T.  E.  Kirksey,  Waco.  Tex.— De- 
nied CP  930  kc  250  w  500  w  LS  unl. 

NEW,  John  C.  Hughes,  Phenix  City,  Ala. 
— ^Denied  CP  new  daytime  station. 

WMMN,  Fairmont,  W.  Va. — Granted  CP 
^lew  equip.,  increase  500  w  1  kw  LS  to 
1  kw  5  kw  LS  unl. 

FEBRUARY  8 
MISCELLANEOUS— WSAN,  Allentown, 
granted  auth.  take  depositions ;  NEW, 
Piedmont  Bcstg.  Corp.,  Salisbury,  N.  C, 
denied  petition  for  consolidated  oral  argu- 
ment with  Burl  Vance  Hedrick  ;  NEW, 
Cumberland  Bcstg.  Co.,  Fayetteville,  N. 
C,  denied  petition  for  consolidated  oral 
argument ;  WGAU,  Athens,  Ga.,  granted 
mod.  CP  change  equip.,  etc.  ;  WDEV. 
Waterbury,  Vt.,  granted  CP  new  trans, 
conditional. 

FEBRUARY  4 

MISCELLANEOUS— WBNS,  Columbus, 
granted  mod.  CP  change  equip.  ;  KUMA, 
Yuma,  Ariz.,  granted  license  for  CP  new 
radiator,  move  trans.  ;  KALB,  Alexandria. 
La.,  granted  license  for  CP  new  equip., 
increase  D  to  250  w  ;  KARM,  Fresno, 
S-ranted  license  for  CP  1310  kc  100  w  unl.  ; 
WBRC,    Birmingham,   granted  license  for 


CP  and  mod.  for  new  equip.,  vert,  ra- 
diator, increase  D  to  5  kw ;  KICA,  Clovis, 
N.  M.,  granted  license  for  CP  move  trans., 
install  radiator  :  WLB,  Minneapolis,  grant- 
ed mod.  CP  re  equip.  ;  KGDM,  Stockton, 
Cal.,  granted  auth.  take  depositions : 
NEW,  L.  B.  McCormick,  Greenville,  N. 
C,  granted  auth.  dismissed  without 
preju.  applic.  new  station  1370  kc  250 
w  D ;  KMAC,  San  Antonio,  granted  pet. 
accept  applicant's  appearance  re  hearing 
on  renewal  and  vol.  assignment  of  license  ; 
NEW,  Edward  Breen,  Allen  R.  Loomis, 
Ft.  Dodge,  la.,  granted  pet.  intervene 
hearing  N.  B.  Egeland ;  KOMA,  Okla- 
homa City,  WKBW.  Buffalo,  granted 
joint  petitions  to  continue  hearings  on 
1480   kc.    applications   to  4-15-38. 

FEBRUARY  5 

NBC,  New  York  —  Granted  extension 
temp.  auth.  transmit  program  to  Canada. 

NEW,  Gallatin  Radio  Forum,  Bozeman, 
Mont. — Denied  petition  to  intervene  ap- 
plic. Roberts  -  MacNab  Co.,  Livingston, 
Mont. 

FEBRUARY  7 

WTNJ,  Trenton — Hearing  on  applic.  of 
WOAX  Inc.  for  renewal  and  CP  etc.  con- 
tinued  to  2-8-38. 

FEBRUARY  9 

WKZO,  Kalamazoo — Granted  mod.  CP 
trans,  site,  antenna. 

SET  FOR  HEARING — NEW,  Edward 
J.  Doyle,  Rochester,  N.  Y.,  CP  1500  kc 
100  w  250  w  D  unl.  :  NEW,  WRSP  Inc., 
Wisconsin  Rapids,  Wis.,  CP  1500  kc  100 
w  250  w  D  unl.  :  NEW,  R.  C.  Atwood, 
Port  Angeles,  Wash.,  CP  in  docket  amend- 
ed to  1500  kc  100  w  250  w  D  unl.  ;  KLAH, 
Carlsbad,  N.  M.,  vol.  assign,  license  to 
Jack  W.  Hawkins  and  Barney  W.  Hubbs  : 
WCBA,  Allentown  mod.  license  500  w  to 
1  kw;  WBIG,  Greensboro,  N.  C,  CP 
move  trans.,  vert,  radiator,  increase  D 
to  5  kw ;  NEW,  Martin  Anderson,  Orlan- 
do, Fla.,  CP  1500  kc  100  w  250  w  D  unl. 

MISCELLANEOUS  —  NEW,  Michael  F. 
Murray,  St.  Cloud,  Minn.,  denied  rehearing 
applic.  CP  500  kc  500  w  D,  and  applic. 
Times  Pub.  Co.  for  new  station  1420  kc 
100  w  unl.  ;  NEW,  Rapids  Bcstg.  Co., 
Cedar  Rapids,  la.,  denied  rehearing  ap- 
plic. CP  1310  kc  100  w  unl.,  dismissed 
WMT,  Iowa  Bcstg.  Co.  opposition,  dis- 
missed motion  to  strike  opposition  of 
Rapids  Bcstg.  Co.  ;  NEW,  Ben  S.  Mc- 
Glashan,  Los  Angeles,  denied  reconsid.  & 
grant  applic.  two  relay  stations  without 
hearing :  KQV,  Pittsburgh,  denied  rehear- 
ing WNBC  applic.  directional  for  1  kw 
to  LS,  250  w  N,  dismissed  WNBC  opposi- 
tion to  petition  ;  General  Electric  Co., 
Schenectady,  granted  CP  re  W2XAD  on 
certain  frequencies  and  issuance  modified 
license,  conditional. 

ORAL  ARGUMENT  —  KSLM,  Salem. 
Ore.,  3-31-38  ;  WMFJ,  Daytona  Beach, 
3-31-38;  WGRC,  New  Albany,  Ind.,  3-31- 
38 ;  Curtis  Bcstg.  Corp.,  Evansville.  Ind., 
3-31-38;  WCAU,  Philadelphia,  3-31-38; 
Gerald  A.  Travis,   La  Porte,  Ind.,  4-1-38. 


FEBRUARY  10 

MISCELLANEOUS  —  WKEU,  Griffin, 
Ga.,  NEW,  Ben  S.  McGlashan,  Los  An- 
geles, WSAY,  Rochester,  WFAB,  New 
York,  granted  auth.  take  depositions ; 
NEW,  Dan  B.  Shields,  Provo,  Utah,  de- 
nied pet.  take  depositions  ;  WAYX,  Way- 
cross,  Ga.,  WSBT,  South  Bend,  Ind.,  grant- 
ed pet.  accept  appearances  of  applicants  ; 
WSAN,  Allentown,  continued  renewal 
hearing. 

NEW,  Marvel  M.  Valentine,  Laredo, 
Tex. — Granted  CP  1500  kc  100  w  250  w 
LS  unl. 

NEW,  Beaumont  Bcstg.  Assn.,  Beau- 
mont, Tex. — Granted  CP  1420  kc  100  w 
unl. 

FEBRUARY  11 
KPRC,  Houston — Extension  temp.  auth. 
5  kw  N. 

NEW,  Gerald  A.  Travis,  La  Porte,  Ind. 
— Oral  argument  set  for  4-7-38  instead  of 
4-1-38. 

FEBRUARY  14 

APPLICATIONS  GRANTED :  NEW, 
Great  Western  Bcstg.  Co.,  Omaha,  granted 
continuance  hearing  30  days ;  KRMC, 
Jamestown,  N.  D.,  granted  informal  re- 
quest withdraw  applic.  CP  change  to  900 
kc,  increase  to  500  w  1  kw  D  unl.,  with- 
out prejudice. 

KGMB,  Honolulu;  KHBC,  Hilo— Exam- 
iner Berry  recommended  (1-582)  that  ap- 
plic. transfer  control  Honolulu  Bcstg.  Co. 
to  Pacific  Theatres  &  Supply  Co.  be  grant- 
ed that  applic.  KGMB  and  KHBC  for 
renewal  be  granted ;  that  license  for  CP 
relay  station   be  granted. 

FEBRUARY  15 

MISCELLANEOUS  —  NEW,  Birming- 
ham News  Co.,  Birmingham,  granted 
indef.  continuance  oral  argument ;  NEW, 
Scripps-Howard  Radio  Inc.,  Washington, 
granted  continuance  hearing  60  days ; 
NEW,  Clifton  A.  Tolboe,  Provo.  Utah, 
granted  pet.  intervene  applic.  Dan  B. 
Shields ;  WIP,  Philadelphia,  granted  pet. 
accept  appearance  and  statement  of  facts  ; 
NEW,  Trenton  Times,  Trenton,  granted 
pet.  withdraw  applic.  new  station  1570  kc 
and  two  booster  stations,  with  prejudice. 
KVSO.  Ardmore,  Okla.,  granted  license 
for  CP  increase  D  to  250  w ;  Martin  R. 
O'Brien,  Aurora,  111.,  granted  pet.  inter- 
vene applic.  Kathryn  B.  Gosselin ;  KVOD, 
Denver,  granted  petition  intervene  applic. 
Mountain  Top  Trans  Radio  Corp. 

Examiners'  Reports  .  .  . 

NEW,  Piatt  &  Piatt  Inc.,  Poughkeep- 
sie,  N.  Y. — Examiner  Dalberg  recom- 
mended (1-573)  that  applic.  CP  1,000  kc  1 
kw  ltd.  be  granted. 

WIBG,  Glenside,  Pa. — Examiner  Dalberg 
recommended  (1-574)  that  applic.  increase 
970  kc  100  w  D  to  5  kw  Id.  be  denied. 

NEW,  Kanawha  Valley  Brdcstg.  Co., 
Charleston,  W.  Va. — Examiner  Hyde  rec- 
ommended (1-576)  that  applic.  CP  1500 
kc  100  w  unl.  be  granted. 


AMPEREX  EXHIBITS— Sam  Norris,  sales  manager  of  Amperex  Elec- 
tronic Products  Co.,  Brooklyn  (left)  shows  his  new  line  of  tubes  to  W. 
J.  Barkley,  vice-president  of  Collins  Radio  Co.,  Cedar  Rapids,  la. 


NEW,  John  P.  Harris,  Hutchison,  i 
— Examiner  Irwin  recommended  (I-.5 
that  applic.  CP  710  kc  1  kw  D  be  der 
WFBR,  Baltimore — Examiner  Seward 
ommended  (1-575)  that  applic.  increase 
w  1  kw  LS  to  1  kw  5  kw  LS  unl. 
granted. 

WACO,   Waco,   Tex. — Examiner  Sev 
recommended     (1-578)     that  applic. 
crease  LS  to  250  w  be  granted. 

NEW,  Pacific  Radio  Corp.,  Gr; 
Pass,  Ore. — Examiner  Irwin  recommei 
(1-579)  that  applic.  CP  1320  kc  501 
D  be  denied. 

NEW,  Church  of  Jesus  Christ  of  La1 
Day  Saints,  Salt  Lake  City — Exam 
Dalberg  recommended  (1-580)  that  ap 
CP's  shortwave  stations  be  granted. 

NEW,  W.  H.  King,  Hollywood ;  KK 
Beverly  Hills,  Cal.  —  Examiner  Dal 
recommended  (1-581)  that  applic.  W. 
Kindig  for  CP  710  kc  500  w  ltd. 
dismissed  as  in  default ;  that  applic.  KI 
for  renewal  of  license  be  granted. 

KARK,  Little  Rock,  Ark. — Exam 
Berry  recommended  (1-583)  that  ap 
transfer  control  to  T.  H.  Barton  be  gr 
ed,  and  license  renewed. 

Applications  ... 

JANUARY  29 

WIRE,  Indianapolis — Mod.  license  1 
5  kw. 

KFIO,  Spokane — CP  change  1120  kc 
w  D  to  1110  kc  500  w  unl..  amende 
1  kw. 

KGW,  Portland,  Ore.— Exp.  auth. 
simile  station. 

FEBRUARY  2 
KLUF,  Galveston — Vol.  assign,  licen: 

KLUG  Bcstg.  Co.  Inc. 

WKBH,  La  Crosse,  Wis. — CP  new  ti 
NEW,  Larry  Rhine,  San  Francisco- 

1150  kc   1  kw  D,   amended  to  ltd.  2t 

1   kw  D. 

FEBRUARY  4 

WXYZ,  Detroit — Extension  auth.  ti 
mit  programs  to  Canadian  Brdcstg.  ( 

WSFA,  Montgomery,  Ala. — Mod.  li( 
N  to  1  kw,  CP  new  trans.,  antenna. 

NEW,  Laredo  Brdcstg.  Co.,  La 
Tex. — CP  630  kc  500  w  unl. 

WAPI,  Birmingham — Exp.  auth. 
kc  5  kw  directional. 

KVOO,  Tulsa — Exp.  auth.  1140  k 
kw  directional  N. 

WTMJ,  Milwaukee — Auth.  facsimile 
tion. 

NEW,  Midwest  Brdcstg.  Corp.,  P 
Utah — CP  1370  kc  100  w  unl.,  amends 
1210  kc. 

FEBRUARY  5 

WNLC,  New  London,  Conn. — Mod 
cense  D  to  unl. 

NEW,  Nathan  Frank,  New  Bern,  I 
—CP   1500  kc   100  w  unl. 

KWNO,  Winona,  Minn.  —  License 
CP  as  mod.  new  station. 

NEW.  Emporia  Brcstg.  Co.,  Emr 
Kan. — CP  1370  kc  100  w  D. 

FEBRUARY  8 

WOL,  Washington  —  Mod.  CP  cI 
trans,  site. 

NEW,  Continental  Radio  Co.,  Was 
ton — CP  1310  kc  100  w  250  w  D 
amended  to  Scripps-Howard  Radio 

WBEN,  Buffalo — Exp.    auth.  facsi: 

WHAS,  Louisville — License  tor  C; 
mod.  new  antenna,  move  trans. 

WRNL,  Richmond,  Va.  —  Mod.  li 
eliminate  directional  antenna  D. 

NEW,  Cleveland  Bd.  of  Education 
educational  station  amended  to  4150 
500  w. 

NEW,  Greenville  Brcstg.  Co.,  Greer 
N.  C— CP  1500  kc  250  w  D. 

NEW,  Coastal  Brcstg.  Co.,  Bruns 
Ga.— CP  1420  kc  100  w  250  w  D  unl. 

WGL,  Fort  Wayne — License  for  CT 
crease  power. 

KLPM,    Minot,    N.  D.— Mod.  CP 
antenna,   increase  power,   etc.,  to  ct 
site. 

WEDC,  Chicago — CP  change  D  to  2! 

WGN,  Chicago — Extension  exp. 
facsimile. 

KTFI,  Twin  Falls,  Id. — License  fo 
new  antenna,  move  trans. 

KGGC,  San  Francisco  —  Mod.  C 
change  studio  site. 

NEW,  Citizens  Voice  &  Air  Show 
vo,  Utah— CP  1210  kc  100  w  250  w 
FEBRUARY  11 

WPRO,  Providence — License  for  C 
trans. 

WTAL,  Tallahassee— License  for  C 
crease  power. 

KGBU,   Ketchikan,   Alaska — Licens 
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j  New  Business 

kSS  CONTAINER  Assn.  of 

''lica,    New    York    (bottles),  on 

tich  31  starts  Steinie  Bottle  Boys 
hs  weeks  on  4  NBC-Blue  stations 
UZ,    WBZ  -  WBZA,  KDKA, 

j!NR),  Mon.  and  Thurs.,  7:45-8 
11.  Agency  :  U.  S.  Adv.  Corp.,  Tol- 

<|HI,  Inc.,  Columbus,  Ga.  (Royal 
ijsvu  Cola),  on  March  11  starts 
al  Crotcn  Hour  on  58  NBC-Blue 
ions,  Fri.,  9-9:30  p.  m..  repeat 
50  a.  m.  Agency  :  James  A.  Greene 
Atlanta. 

CRRY   FLOUR   Co.,    San  Fran- 
k  on  Jan.  31  started  Dr.  Kate  on 
INBC-Pacific-Red    stations,  Mon. 
ji  Fri.,  1 :45-2  p.  m.  Agency :  West- 
'\dv.  Agency,  San  Francisco. 
IKESSON  &  ROBBINS  Inc., 
ilgeport.  Conn.  (Currier's  tablets), 
:|Feb.  6  started  for  13  weeks.  The 
°ic€ss  Doctor,  on  6  Don  Lee  stations 
;3J,  KGB,  KFRC,  KALE.  KOL, 
O),  Sun.,  10-10:15  a.  m.  Agency: 
eral  Adv.  Agency,  Los  Angeles. 
iGRIFFITH  HUGHES  Inc.,  Ro- 
ster, N.  Y.   (Kruschen  salts),  on 
i.  31  started  Dr.  Friendly,  tran- 
'bed  serial  on  7  California  Radio 
tern    stations     (KFWB,  KFOX, 
A,  KFBK,  KM  J,  KWG,  KERN), 
ncy :    Stack-Goble    Adv.  Agency, 

r. 

3GRESSIVE  OPTICAL  SYS- 
"M,  Fresno,  Cal.  (chain  optomet- 
iis),  on  Jan.  30  started  for  52 
ks  House  of  Vision  on  5  California 
lio  System  stations  (KYA,  KFBK, 
fG,  KM  J,  KERN),  Sun.,  4-4:30 
|m.  (PST).  Agency:  Allied  Adv. 
ncies  Inc.,  San  Francisco. 
^LAMOOK  County  Creamery 
b.,  Tillamook,  Ore.  (cheese),  on 
'i'.  4  started  for  22  weeks  Bennie 
'Uker's  Tillamook  Kitchen  on  5 
tC-Pacific  Red  stations,  Fri.,  11- 
15  a.  m.  (PST).  Agency:  Bots- 
i,  Constantine  &  Gardner, .  Port- 
3,  Ore. 

jSTLE'S  MILK  PRODUCTS  Co., 
jv  York  (Alpine  coffee),  on  Feb.  15 
ked  for  13  weeks  Woman's  Maga- 
of  the  Air  on  9  NBC-Pacific  Red 
pons,  Tues.,  4-4:15  p.  m.  (PST). 
I'Dcy :  Leon  Livingstone  Adv.  Agen- 
J  San  Francisco. 


I' 


Iflias  mod.  new  equip.,  antenna,  increase 
er. 

MJ,  Fresno — Extension  exp.  auth. 
limile. 

FEBRUARY  12 
'MFD,  Wilmington,  N.  C. — CP  increase 
lOO  w  250  w  D  unl.,  new  trans.,  an- 


is^'PAD,  Paducah,  Ky. — CP  change  1420 
450  kc,  change  equip.,  increase  to  500 

HAS,  Louisville — Invol.   transfer  con- 
to  Barry  Bingham,  executor. 
'EW,  St.  Louis — CP  new  trans. 
lALE,  Portland,   Ore.— License  for  CP 
_.hge  equip.,  increase  power. 

FEBRUARY  14 

EW,  Delta  Bcstg.  Co.,  Escanaba,  Mich. 

1500  kc  260  w  D,  amended  to  100  w 
w  D  unl. 

I'COA,  Pensacola,  Fla. — License  for  CP 
mod.  move  trans.,  increase  power. 
;'BRC,  Birmingham — Mod.  license  1  kw 
.Mfriiw  D  to  5  kw  X  N  &  D. 

AND,  Corsicana,  Tex. — CP  increase 
to  250  w. 


it 


It  CP 


FEBRUARY  16 

lEW,  Sentinel  Brdcstg.  Corp.,  Salina, 
;Y. — CP  620  kc   500  w  unl.,  amended 

-  kw. 

'QDM,  St.  Albans,  Vt.— CP  change  D 
dnl.,  1  kw. 

EW,  Pee  Dee  Brdcstg.   Co.,  Florence, 
;l— CP  1200  kc  100  w  250  w  D  unl. 
i,IEW,    Larry    Rhine,    San    Francisco — 
J 1150  kc,  amended  to  250  w  D. 


GILMORE  OIL  Co.,  Los  Angeles 
(petroleum  products),  on  Feb.  18 
starts  Gilmore  Circus  for  52  weeks  on 
6  NBC-Pacific  Red  stations,  Fri., 
9-9:30  p.  m.  (PST).  Agency:  Bots- 
ford,  Constantine  &  Gardner,  Los  An- 
geles. 

VARADY  OF  VIENNA  Inc.,  Cleve- 
land (cosmetics),  on  Feb.  20  starts 
Ted  Weems  and  His  Orchestra  on  11 
Mutual  stations.  Sun.,  1 :30-l  :45  p. 
m.  Agency  :  Baggaley,  Horton  &  Hoyt, 
Chicago. 

GENERAL  FOODS  Corp.,  New 
York  (Instant  Postum),  on  Feb.  28 
starts  Lum  d  Abner  on  46  CBS  sta- 
tions, Mon.,  Wed..  Fri.,  6:45-7  p. 
m.  Agency :  Young  &  Rubicam,  N.  Y. 

ALLIS  -  CHALMERS  MFG.  Co., 
Milwaukee  (farm  machinery),  on 
March  5  starts  unnamed  series  for  13 
weeks  on  24  NBC  Blue  stations  west 
of  Chicago  Sat.,  10  :30-ll  p.  m.  Agen- 
cy:  Bert  S.  Gittins,  Milwaukee. 

Renewal  Accounts 

GENERAL  BAKING  Co.,  New  York 
(Bond  Bread),  on  Feb.  20  renews  for 
52  weeks  Guy  Lomhardo  on  26  CBS 
stations.  Sun.,  5 :30-6  p.  m.  Agency : 
BBDO,  N.  Y. 

GULF  REFINING  Co.,  Pittsburgh 
(oil  products),  on  Feb.  20  renewed 
for  52  weeks  Phil  Baker  on  61  CBS 
stations.  Sun.,  4:30-5  p.  m.  (PST). 
Agency  :  Young  &  Rubicam,  N.  Y. 
AMERICAN  Home  Products.  New 
York  ( Anacin ) ,  on  Feb.  25  renews  for 
52  weeks  Hammer  stein  Music  Hall  on 
44  CBS  stations,  Fri.,  8-8:30  p.  m. 
Agency  :  Blackett  -  Sample  -  Hummert, 
N.  Y. 

CARDINET  CANDY  Co.,  Oakland, 
Cal.,  on  March  6  renews  Night  Editor 
on  10  NBC-Pacific  Red  stations.  Sun., 
9-9:15  p.  m.  (PST).  Agency:  To- 
maschke-Elliott,  Oakland. 
LADY  ESTHER  Co.,  Chicago  (cos- 
metics), on  Feb.  21  renews  Wayne 
King's  Orchestra  on  36  CBS  stations, 
Mon..  10-10  :30  p.  m.  Agency  :  Lord  & 
Thomas,  Chicago. 

LEHN  &  FINK  Products  Corp.,  New 
York  (Tussy  cosmetics),  on  Jan.  17 
renewed  Haica  iian  AIoou  Casino  on  2 
CBS  stations,  Mon.  and  Thurs., 
12 :45-l  a.  m.  Agency :  Wm.  Esty  & 
Co.  Inc.,  N.  Y. 

SPERRY  FLOUR  Co..  San  Francis- 
co, on  Feb.  2  renewed  Martha  Meade 
on  6  NBC-Pacific  Red  stations.  Wed.. 
Fri.,  2-2:15  (PST).  Agency:  Westco 
Adv.  Agency,  San  Francisco. 

CUMMER  PRODUCTS  Co.,  Bedford, 
O.  (Molle),  on  Jan.  31  renewed  Vox 
Pop  for  52  weeks  on  24  NBC-Red  sta- 
tions, Tues.,  9-9 :30  p.  m.,  and  on  5 
NBC-Pacific  Red  stations,  Mon., 
12:30-1  a.  m.  Agency:  Stack-Goble 
Adv.  Agency,  Chicago. 
PHILIP  MORRIS  Co.,  New  York 
(Philip  Morris  cigarettes),  on  Feb.  12 
renewed  Johnny  Presents  on  53  CBS 
Stations,  Sat.,  8:30-9  p.  m.  (repeat 
11:30-12  m.).  Agency:  Blow  Co., 
N.  Y. 

TOWNSEND  National  Recovery 
Plan,  Los  Angeles  (political),  on  Jan. 
31  renewed  for  52  weeks  Toivnsend 
National  Radio  Cluh  on  12  Don  Lee 
California  stations,  Mon.,  8 :30-S  :45 
p.  m.  (PST).  Agency:  Lisle  Sheldon 
Adv.,  Los  Angeles. 

Network  Changes 

EMERSON  DRUG  Co.,  Baltimore 
(Bromo-Seltzer) ,  cancelled  Manhattan 
After  Dark  on  NBC-Blue,  and  on  Jan. 
19  replaced  it  with  a  new  series,  Har- 
riet Parsons,  film  commentator. 

LADY  ESTHER  Co.,  Chicago  (cos- 
metics), on  Feb.  1  added  6  western 
stations  to  NBC-Red  Lady  Esther 
Serenade  on  Tues.,  8  :30-9  p.  m.  KOA, 
Denver,  to  be  added  Feb.  15  or  22. 


New  Local  Rep  Firm 

PROPOSING  to  sell  local  stations 
"in  a  package"  to  national  adver- 
tisers, a  new  firm  of  station  repre- 
sentatives and  transcription  pro- 
ducers is  in  process  of  organiza- 
tion in  New  York  under  the  direc- 
tion of  W.  B.  Greenwald,  owner  of 
KWBG,  Hutchinson,  Kan.,  as  vice- 
president.  It  will  be  known  as  Air- 
ways Inc.,  and  Mr.  Greenwald 
stated  it  has  been  incorporated  for 
$500,000  in  New  York  with  Fred 
Thompson,  financial  man,  as  presi- 
dent. Mr.  Greenwald  is  contemplat- 
ing disposing  of  his  100-watt  sta- 
tion and  department  store  in 
Hutchinson  and  devoting  all  his 
time  to  the  new  venture. 


Gates  Remote  Equipment — 

'    "Does  a  Better  Job  at  a  Lower  Cost" 

,GATES  RADIO  &  SUPPLY  CO.  Quincy,  111. 


IROADCASTING  •  Broadcast  Advertising 


Town  Meeting  Program 
Signed  for  Three  Years 

CONTINUATION  of  America's 
Town  Meeting  of  the  Air,  Thurs- 
day night  forum  on  NBC-Blue,  was 
assured  with  the  signing  of  a 
three-year  contract  Feb.  14  by  of- 
ficials of  NBC  and  Town  Hall  Inc. 
Announcement  of  the  new  contract, 
which  calls  for  an  expansion  in 
both  the  subject  matter  presented 
and  the  length  of  each  yearly  series 
was  made  following  a  meeting  of 
John  F.  Royal,  NBC  vice-president 
in  charge  of  programs,  and  George 
V.  Denny  Jr.,  moderator  of  the 
Town  Meetings  and  president  of 
Town  Hall  Inc.  In  the  past,  Town 
Meeting  speakers  have  discussed 
primarily  political  and  economic 
problems;  in  the  future,  their  dis- 
cussions also  will  include  questions 
of  social  and  cultural  significance, 
covering  the  fields  of  science,  litera- 
ture, and  art.  Furthermore,  the 
terms  of  the  new  agreement  pro- 
vide for  an  additional  month  in 
each  annual  series.  Under  this  ar- 
rangement, each  series  will  last  for 
a  six-month  period,  beginning  in 
November  and  continuing  until 
May  1. 


Bars  Chinese  Envoy 

C,  T.  WANG,  Chinese  ambassador 
to  the  United  States,  was  barred 
from  broadcasting  on  the  Lowell 
Thomas  program  on  NBC-Blue 
Feb.  15  by  NBC  in  line  with  the 
network's  policy  of  not  permitting 
controversial  questions  to  be  dis- 
cussed on  commercial  programs. 
The  topic  was  a  Chinese  art  ex- 
hibit, but  NBC,  which  once  before 
had  cancelled  Mr.  Wang's  sched- 
uled appearance  on  the  Energine 
Newsreel  following  a  protest  aris- 
ing from  a  similar  broadcast  by 
the  Japanese  ambassador,  had 
played  safe  and  refused  him  use 
of  the  facilities. 


KGGM,  Albuauerque,  N.  M.,  has 
signed  an  affiliates'  contract  with 
CBS  and  is  expected  to  join  the 
network  in  the  near  future. 


AERO  TYPE 
HANDI-MIKE 

for  aeroplane  transmitters  and 
inter-communication  systems 
on  planes.  Slide  button 
switch.  Output  -60  db. 

Microphone  Division 

UNIVERSAL  MICROPHONE  CO.,  LTD., 
424  Warren  Lane,  Inslewood,  Calil.,  U.S.A. 


WLW-LmE  SERVICE 
IS  TAKEN  BY  WMCA 

ADDITION  of  WMCA,  New  York, 
to  the  WLW-Line  was  announced 
Feb.  16  by  Donald  Flamm,  presi- 
dent of  WMCA,  and  John  Clark, 
head  of  Transamerican  B  &  T  Co., 
exclusive  sales  representatives  of 
the  WLW-Line.  Hookup,  which  be- 
comes effective  this  week,  makes 
WLW  and  other  stations  of  the 
WLW-Line  available  as  an  outlet 
for  programs  of  WMCA  and  the 
Intercity  System  and  in  turn 
brings  to  WMCA  and  its  indepen- 
dent network  the  programs  of  the 
WLW-Line. 

Two  commercial  programs  of 
the  Line  will  be  broadcast  on 
WMCA  beginning  Feb.  21.  These 
are  Life  of  Mary  Sothern,  spon- 
sored by  Lehn  &  Fink  for  Hind's 
Honey  and  Almond  Cream,  and 
Mad  Hatter  fields,  sponsored  by 
Nestle's  Milk  Products  Co.  for 
Lion  Brand  milk.  Both  15-minute 
programs  are  broadcast  Monday 
through  Friday.  WHN  will  con- 
tinue its  affiliation  with  the  WLW- 
Line  it  was  stated.  WHN  explained 
that  the  addition  of  a  second  New 
York  station  is  due  to  WHN's  re- 
jection of  the  Transamerican  pro- 
posal that  it  pay  line  charges  from 
Cincinnati  formerly  paid  by  WLW. 


Katz  Signs  3  More 

HAVING  recently  signed  KANS, 
Wichita,  for  exclusive  representa- 
tion, E.  Katz  Special  Advertising 
Agency  further  expanded  in  the 
Midwest  farm  field  this  month  by 
taking  on  the  representation  of 
the  three  stations  of  the  Central 
States  Broadcasting  S  y  s  t  e  m — 
KOIL,  Omaha,  and  KFAB-KFOR, 
Lincoln,  Neb.  Contract  was  signed 
by  Don  Searle,  recent  successor  to 
John  Henry  as  executive  head  of 
the  three  stations.  Mr.  Searle  is 
also  part  owner  of  KANS,  man- 
aged by  Herbert  Hollister. 


KCKN  Gets  Bowes 

KCKN,  Kansas  City,  Kans.,  was 
added  to  the  CBS  network  for  one 
program  on  Feb.  10 — the  Major 
Bowes  Amateur  Hour  sponsored 
by  Chrysler.  Following  custom, 
Major  Bowes  was  to  "salute"  the 
city  in  his  program.  Ellis  Atte- 
berry,  manager  of  the  station, 
wrote  Walter  P.  Chrysler,  inform- 
ing him  that  no  station  in  Kan- 
sas City,  Kan.,  carried  CBS  pro- 
grams. A  petition  from  leading  cit- 
izens of  Kansas  for  the  program 
accompanied  the  letter  with  the  re- 
sult that  the  program  was  sched- 
uled over  the  independent  local. 


^The  Crystal  Specialists  Since  1925'' 

SCIENTIFIC 
LOW  TEMPERATURE 
GO-EFFICIENT  CRYSTALS 


NOW 


$40 


Each 


Two  for  $75.00      Approved  by  FCC 

Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  '"less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 

Ri^O  SEilVICE 

124  JACKSON  AVENXE 
University  Park 
HYATTSVILLE.  MARYLAND 
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Late  Personal  Notes 


Simple  Facsimile 
Developed  by  RCA 

New  System  Shown  for  First 

Time  to  NAB  Delegates 

A  SIMPLIFIED  radio  facsimile 
system  that  flashes  pictures,  news 
bulletins  and  other  text,  developed 
by  RCA  Mfg.  Co.,  was  demon- 
sti'ated  for  the  first  time  Feb.  14 
at  the  NAB  convention. 

Already  the  equipment  has  been 
ordered  by  seven  stations,  KMJ, 
Fresno;  KFBK,  Sacramento;  KHQ, 
Spokane;  WEEN,  Buffalo;  WTMJ, 
Milwaukee;  KGW,  Portland,  Ore.; 
WOR,  Newark. 

The  new  facsimile  system  was 
developed  in  the  RCA  laboratories 
after  experimentation  with  many 
different  types  of  facsimile  appa- 
ratus, some  of  which  were  employed 
for  commercial  transmission  of 
weather  maps  and  information  to 
ships  at  sea,  and  for  the  transmis- 
sion of  photographs  and  other  ma- 
terial across  the  Atlantic.  The  new 
equipment  was  developed  by  Mr. 
Young  and  his  assistants  as  the 
most  practicable  for  home  use,  be- 
cause of  its  extreme  simplicity. 

A  Little  Beam  of  Light 

The  picture,  drawing  or  text  to 
be  transmitted  is  placed  on  the 
roller  drum  of  the  "scanner".  A 
beam  of  light  ti'avels  horizontally 
across  the  page  as  the  drum  re- 
volves. The  light  is  reflected  and 
focused  on  a  sensitive  photo-elec- 
tric cell  in  the  various  degrees  of 
shading  corresponding  to  the  pic- 
ture. The  photo-electric  cell  trans- 
forms the  light  into  electrical  im- 
pulses which  are  flashed  through 
the  air. 

The  receiver  is  synchronized  to 
the  transmitter-scanner.  The  sig- 
nals are  picked  up  exactly  as  in 
sound  broadcasting,  but  instead  of 
passing  through  the  loudspeaker, 
they  are  made  to  actuate  the 
printer  mechanism.  Continuously 
feeding  rolls  of  ordinary  white 
paper  and  ordinary  carbon  paper 
are  led  past  a  metal  cylinder  drum, 
on  which  a  single  spiral  of  wire 
projects  a  fraction  of  an  inch 
above  the  surface.  The  fluctuations 
in  the  intensity  of  the  incoming 
signals  press  the  paper  and  carbon 
together  against  the  spiral  to  make 
marks  corresponding  to  the  light 
and  shade  of  the  original  at  the 
scanner. 

The  facsimile  signals  may  be 
heard  on  the  loudspeakers  of  ordi- 
nary radios,  when  broadcast  wave- 
lengths are  used,  as  high-pitched 
tones  of  varying  intensity. 


Reininger's  Disc  Firm 

A  NEW  transcription  firm  to  be 
known  as  Earth  Broadcasting  Sys- 
tem is  being  formed  in  New  York 
by  Gus  Reininger,  as  president,  he 
announced  at  the  NAB  convention. 
Mr.  Reininger,  formerly  a  sales- 
man of  NBC  Thesaurus  transcrip- 
tion library  and  formerly  with 
Calkins  &  Holden,  New  York  agen- 
cy, said  two  news  features  are 
planned — one  to  be  titled  Ameri- 
can Broadcast  Times  and  the  other 
Man  in  the  News.  First  will  con- 
sist of  recorded  news  events  to  be 
shipped  immediately  and  per- 
formed on  stations  next  day,  and 
the  other  features  interviews  with 
front-page  names.  Other  shows  al- 
ready cut,  he  stated,  are  a  fashion 
hint  program  for  department 
stores  and  an  aviation  show  for 
youngsters.  Vice-president  of  Earth 
Broadcasting  System  is  Ray  Har- 


LINCOLN  DELLAR,  of  the  CBS 
station  relations  department,  was  mar- 
ried in  Reno,  Nev.,  Feb.  8,  to  Miss 
Grace  Gould,  of  San  Francisco.  They 
were  classmates  in  the  University  of 
California,  Class  of  '29. 

.JOHN  BOHN  has  been  appointed  St. 
Louis  representative  for  Radio  Sales 
Inc.,  taking  over  duties  at  KMOX 
that  were  formerly  handled  by  Bob 
Dunville,  who  left  the  station  in  De- 
cember. Bohn  has  been  a  member  of 
the  KMOX  sales  staff  for  the  last 
four  years. 

HILL  BLACKETT,  president;  E.  F. 
Hummert  and  Mrs.  Anne  Hummert, 
vice-presidents ;  and  Kirby  Hawkes 
radio  director,  of  Blackett-Sample- 
Hummert  Inc.,  Chicago,  are  now  in 
London,  where  they  are  reported  to 
be  making  plans  for  a  branch  of  the 
agency  there. 

W.  C.  ALCORN,  vice-president  and 
general  manager  of  WBNX,  New 
York,  with  Mrs.  Alcorn,  returns  Feb. 
17  from  a  month's  cruise  to  Rio  de 
Janeiro  on  the  Empress  of  Australia. 
Two  days  later  Sidney  W.  Caulfield, 
the  station's  treasurer  in  charge  of 
sales,  and  Mrs.  Caulfield,  sail  on  the 
same  ship  for  the  West  Indies. 

PAUL  PETER,  secretary  of  the  Joint 
Committee  on  Radio  Research,  is  va- 
cationing in  South  Carolina  until  Feb. 
23. 

LYNDEN  MORROW  has  been  trans- 
ferred by  A.  E.  Nelson,  manager .  of 
KDKA,  Pittsburgh,  from  sales  pro- 
motion to  the  sales  department,  ef- 
fective Feb.  9. 

JAMES  CROCKER  director  of  Gulf 
Oil's  radio  facilities  last  summer  at 
the  Pan-American  Exposition,  Dallas, 
has  joined  the  announcing  staff  of 
KRLD,  Dallas. 

MARY  MADDOCK,  formerly  of  Jos- 
eph Katz  Co.,  has  joined  the  con- 
tinuity staff  of  WBS. 

E.  KATZ  Special  Advertising  Agen- 
cy has  been  appointed  national  sales 
representative  for  KFAB,  Lincoln ; 
KOIL,  Omaha  and  KFOR,  Lincoln, 
as  of  March  1,  1938.  Trio  of  Nebras- 
ka stations  comprise  the  Central 
States  Broadcasting  System. 

WBRK,  Pittsfield,  Mass.,  "Voice  of 
the  Berkshires,"  which  starts  opera- 
tion on  Feb.  20  as  a  CBS  outlet,  has 
appointed  Sears  &  Ayers,  New  York, 
as  national  representative. 

ALBERT  SAPAROFF,  violinist  and 
cousin  of  Dave  Rubinoff,  has  begun  a 
series  of  Sunday  concerts  over  WS.JS, 
Winston-Salem,  N.  C. 


Clear  Channel  Stations 
Discuss  Havana  Treaty 

THE  Clear  Channel  Group  estab- 
lished three  years  ago  to  protect 
the  interests  of  clear  channel  sta- 
tions and  to  espouse  high  power, 
held  a  pre-convention  meeting  in 
Washington  Feb.  13  to  discuss  the 
general  outlook  in  the  light  of  the 
Havana  allocations  treaty.  The 
meeting  was  presided  over  by  Ed- 
win W.  Craig,  WSM,  Nashville, 
chairman,  and  Louis  G.  Caldwell, 
Washington  attorney  and  counsel 
for  the  group.  Renresented  were 
WHAM,  WSB,  WHO,  WFAA, 
WBAP,  WOAI,  WLS,  WWL,  WLW, 
WSM,  WGN  and  KFI. 


rell,  formerly  with  I.  T.  &  T.,  and 
at  one  time  program  director  of 
LR4,  Radio  Splendid,  in  Buenos 
Aires.  Gordon  Ash,  formerly  with 
the  United  Press  in  New  York,  will 
be  director  of  sales.  It  is  planned 
to  open  New  York  offices  by  March 
15  in  the  RCA  Bldg.,  New  York. 


GEORGE  VOS,  formerly  in  charge  of 
radio  advertising  for  Texas  Co.,  New 
York,  on  Feb.  1  joined  the  radio  de- 
partment of  Buchanan  Co.,  Texaco 
agency. 

WALTER  WALRATH,  formerly  with 
WKRC,  Cincinnati,  has  joined  WICA, 
Ashtabula,  O.,  as  program  director 
following  the  resignation  of  Harrison 
Bailey,  at  one  time  with  KMOX,  St. 
Louis.  Also  added  to  the  WICA  staff 
were  Willard  Few,  sales ;  Alfred  New- 
kirk,  announcer  and  singer ;  Thurse 
Sigman,  newscaster  and  publicity ; 
Glenn  Brenneman,  operator. 

JAMES  F.  BURKE,  of  CBS  pro- 
gram department  in  New  York,  has 
been  put  in  charge  of  new  program 
ideas  for  the  network,  at  which  job  he 
will  work  in  close  conjunction  with 
W.  B.  Lewis,  vice-president  in  charge 
of  programs.  Burke  will  be  assisted  by 
Gwendolyn  Jones. 

SIDNEY  WALTON,  former  an- 
nouncer at  WHN,  New  York,  on  Feb. 
9  joined  the  announcing  and  produc- 
tion staff  of  WOR.  Newark.  He  was 
formerly  associated  with  Paramount 
News,  Pathe  News  and  WBAL,  Balti- 
more. 

SALLY  WOODWARD,  commentator 
on  women's  affairs  of  WWJ,  Detroit, 
was  named  recorder  for  the  group  dis- 
cussing "Radio,  Movies  and  Educa- 
tion" at  the  Citizens  Conference  on 
Education  held  at  Michigan  State  Col- 
lege Feb.  2. 

NIELD  SAMPSON,  formerly  of 
WHP,  Harrisburg,  has  joined  the  an- 
nouncing and  news  stafE  of  WKRC, 
Cincinnati. 

B.  W.  WILKINS.  formerly  assistant 
sales  director  of  WNEW,  New  York, 
on  Feb.  7  joined  the  sales  staff  of 
WMCA,  New  York. 

BOB  SAMPSON,  salesman  of  KMOX, 
St.  Louis,  and  Miss  Leona  Quinn  of 
St.  Louis,  were  married  Feb.  5  and 
are  honeymooning  in  Hot  Springs, 
Ark. 

ELEANOR  FULLER,  one  of  the 
three  girls  in  the  United  States  hold- 
ing a  first  class  radiotelephone  license, 
has  joined  WHIP,  Hammond,  Ind.,  as 
secretary  to  Hal  Makelim,  part  owner 
and  manager  of  the  station.  Before 
joining  WHIP,  Miss  Fuller  was  at 
WIND,  Gary,  and  KXBY,  Kansas 
City. 

JOHN  DONALD  FOSTER,  formerly 
of  WLW  in  Cincinnati,  has  been 
added  to  the  WOR  sound  effects  de- 
partment. He  is  a  graduate  of  the 
University  of  Cincinnati  where  he  took 
courses  in  radio  and  electrical  engi- 
neering. 


ASCAP's  Radio  Revenues 

TWO-THIRDS  of  ASCAP's  1937 
revenue  came  from  radio,  it  was 
revealed  in  mid-February  when  a 
breakdown  of  the  Society's  1937 
income  was  released.  Of  the  $5,- 
926,941,  radio  contributed  $3,878,- 
752,  or  65.4%  (advertising  fees, 
$3,009,255,  sustaining  fees,  $869,- 
497)  motion  pictures,  $1,099,512; 
restaurants,  $492,120;  hotels,  $209,- 
650;  dance  halls,  $127,807;  miscel- 
laneous, $119,100. 


NAB  Retains  Bennett 

ANDREW  W.  BENNETT,  former 
special  assistant  Attorney  General, 
was  retained  by  the  retiring  NAB 
Board  of  Directors  at  its  final 
meeting  Feb.  13  to  assist  in  the  in- 
dustry defense  of  the  Nebraska 
and  Florida  anti-ASCAP  suits.  He 
was  government  counsel  in  the 
anti-trust  case  brought  against 
ASCAP  three  years  ago  by  the  De- 
partment of  Justice,  which  is  still 
pending,  and  recently  entered  pri- 
vate practice  of  law. 


Facsimile  Broadcaster 
Name  Group  to  Evalual 
Information  on  Subjecj 

FORMATION  of  the  "Facsimi| 
Broadcasters  Institute"  within  tli 
next  30  days,  as  a  central  clearit  1 
house  to  exchange  information  ai  \ 
ideas  on  facsimile  broadcastin  1 
was  agreed  upon  at  meetings  he  j 
during  the  NAB  convention  j 
Washington  Feb.  14  and  15  call  j 
by  Walter  J.  Damm,  managing  c  i 
rector  of  WTMJ.  » 

A  committee  of  three,  headed  1 1 
Mr.  Damm  and  including  Paul  .  if 
Loyet,  chief  engineer  of  WHO,  D  j 
Moines,  and  Jack  Poppele,  chi  I 
engineer  of  WOR,  Newark,  w  < 
set  up.  The  group  plans  to  invi  f 
all  stations  experimenting  in  fa  I 
simile  to  membership  with  t 
monthly  dues  arrangement.  ' 

It  is  likely  that  a  research  en^  o 
neer  will  be  retained  in  Washin  ! 
ton  or  in  New  York  te  serve  ' 
the  executive  officer.  Coordinat ' ' 
planning  for  the  future,  to  d? 
with  any  problems  which  may  co 
front  facsimile  as  an  adjunct 
broadcasting,  should  it  develop 
that  fashion,  is  the  idea  behind  t 
venture. 



Radio  Utility  Legislatifr| 
Proposed  in  New  Yoi 

A  BILL  proposing  to  amend  ti 
New  York  public  service  law  : 
bring  radio  under  its  provisio 
was  introduced  in  the  New  Yo; 
Senate  Feb.  15  by  John  T.  McCs 
Democrat  of  Manhattan,  classi 
radio  as  a  public  utility.  The  1: 
would  give  the  Public  Service  Co: 
mission  power  to  regulate  rat 
services,  etc.  As  worded,  howev 
the  bill  restricts  itself  to  static 
"equipped  for  transmission  by  • 
rectional  or  beam  method",  elir 
nating  most  if  not  all  New  Yc 
stations.  ; 

Broadcasting  attorneys  say  t 
bill  is  unconstitutional  and  po:i 
to  many  legal  precedents  holdi 
broadcasting  to  be  interstate  co 
merce. 


McNinch  Address  ,j 

{Continued  from  Page  lOU) 
opinion  when  you  come  to  see  :^ 
about  anything.  I  don't  want  j 
to  say  the  thing  that  you  thf 
I  may  want  you  to  say.  I  sh 
not  do  that  with  you.  I  sh 
say  that  to  you  which  I  hones  | 
believe  may  be  best  for  you  an( 
shall  appreciate  your  doing  tl; 
to  me.  i 

And,  I  wonder  if  you  would  i ' 
surprised,  because  of  some  of  it 
things  you  may  have  heard  abt 
me,  if  you  learn,  after  all,  that  I  i 
a  very  tolerant  man.  I  think  I  kn  i 
how  to  engage  in  discussion  £: 
controversy  without  rancor,  wi 
out  feeling  and  without  the  -\ 
thronement  of  reason.  If  I  ny 
have  your  confidence  I  may  be  a  > 
to  help  your  industry.  In  help 
you  I  shall  be  helping  the  p 
lie    for    which    you    work  —  1 1 
public  which  is  my  boss  and  whJ 
word  is  the  last  word  on  any  i- 
everything  touching  public  affa  i 

Finally,  may  I  share  the  h 
hope  expressed  by  the  President 
his  letter  to  you  that  your  ind-i 
try  will  prove  itself  to  be  wor^ 
of  the  great  public  trust  repo; 
in  it.  ' 
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jpisfers  of  CBS  Stock 
iwn  in  SEC  Records 

ijDB  PALEY,  Class  A  director 
IfiS,  sold  4,000  shares  of  Class 
US  stock  to  his  daughter,  Jac- 
pe,  in  December,  according  to 
■ki-monthly  summary  issued  by 
Securities  &  Exchange  Corn- 
ton.  This  sale  reduced  Mr. 
;''s  Class  A  holdings  to  21,458 

i^S. 

:e  report  showed  further  that 
[J-  C.  Butcher,  Washington 
{Dresident  of  CBS,  acquired  125 
:f.s  of  Class  A  stock,  bringing 
jjjtal  holdings  of  Class  A  stock 
iQ  shares.  Samuel  Paley,  Phil- 
-;ihia  director  of  CBS,  sold  200 
A  shares,  reducing  his  total 
j.  A  holdings  to  18,000  shares, 
ilnimon  stock  of  the  Crosley  Ra- 
lorp.,  the  report  indicated,  was 
knged  as  follows:  Gwendolyn 
ibosley  transferred  1,378  shares 
Ift,  leaving  her  129,532  shares. 
|;11  Crosley  Jr.  disposed  of  689 
es  by  gift,  reducing  his  hold- 
.rto  151,369  shares.  J.  Augustus 
lard.  New  York,  director, 
fat  200  shares,  increasing  his 
to  1,800  shares. 


kroger's  Script  Show 

(iCER  Grocery  &  Baking  Co., 
innati,  through  Ralph  H.  Jones 
(that  city,  on  Feb.  14  started  a 
script  show  on  17  stations  in 
^orth.  Central  and  South  Mid- 
Titled  The  Editor's  Daugh- 
ihis  daytime  serial  will  be  pre- 
!d  five  times  weekly  in  the  in- 
;t  of  Clock  Bread,  which  origi- 
used  approximately  370  spot 
Tincements  weekly  on  14  sta- 
.  Results  of  this  campaign  and 
success   of   the   daily  script, 
u's  First  Love,   for  Kroger 's 
.ated  coffee,  were  responsible 
;he  decision  to  increase  the  ap- 
"Tiation  for  Clock  Bread.  The 
script  show  will  be  heard  over 
A   KDKA    WBBM    W  C  H  S 
\¥  WDBJ  WIBA  WJR  WLAC 
V    WMBD     WMC  WOOD 
';V^0    WTAM    KFH    K  M  0  X. 
Id  Broadcasting  System  is  pro- 
ig  the  discs. 


Mills  Files  Reply 

COVERING  the  suit  against  it 
Songwriters   Protective  Assn., 
:    York,    Mills    Music  Inc., 
jjgh  its  attorney,  S.  J.  Buzzell, 
IS  that  the  clauses  in  the  con- 
tion  and  by-laws  of  the  asso- 
on,    on   which    the    action  is 
d,  are  illegal.  The  music  coni- 
■  accepted  from  SPA  members 
:  which  the  association  holds 
ubject  to  clauses  in  its  consti- 
I'n,  assigning  to  the  associa- 
3  sole  mechanical  rights  to  all 
ted  and  future  works  of  the 
bers. 


GREETED— When  Mefford  Run- 
yon,  CBS  New  York  vice-president 
was  in  Hollywood  with  his  wife  and 
son  Mefford  Jr.,  they  visited  the 
network's  studios  and  were  greeted 
by  Cecil  B.  DeMille,  producer  and 
director  of  the  Lvx  Radio  Theatre, 
sponsored  by  Lever  Bros.  Co.,  fol- 
lowing the  Jan.  31  broadcast.  Run- 
yon  was  in  Hollywood  to  inspect  the 
network's  new  West  Coast  head- 
quarters being  erected  at  Columbia 
Square,  that  city,  at  a  cost  of  ap- 
proximately $2,000,000,  and  to  also 
confer  with  Donald  W.  Thorn- 
burgh,  CBS  Pacific  Coast  vice-pres- 
ident, on  company  business.  Pic- 
tured (left  to  right)  are  Cecil  B. 
DeMille,  Mrs.  Runyon,  Mr.  Runyon 
and  Mefford  Jr. 


NBC  Drama  Series 

NBC  on  Feb.  26  will  start  a  Sat- 
urday afternoon  series  of  plays  de- 
signed to  trace  the  development  of 
drama  from  early  Greece  to  mod- 
ern America.  Under  the  direction 
of  Blevins  Davis,  the  series  titled 
Great  Plays  will  be  aired  on  the 
Red  network,  Saturdays,  5-6  p.  m. 
(EST).  Starting  with  "The  Birds", 
a  satiric  comedy  by  Aristophanes, 
the  plays  will  include  morality 
drama,  the  Commedia  dell'  Arte  of 
Italy,  Shakespearean  drama,  the 
French  theatre,  the  18th  century 
English  theatre,  early  American 
drama,  the  Irish  theatre  and  con- 
temporary American  drama. 


FREDERIC  WILLIAM  WILE,  dean 
of  the  radio  commentators,  who  start- 
ed on  the  air  in  1923  and  who  since 
1929  has  been  on  the  CBS  staff,  will 
be  honored  by  his  home  town  of  La- 
Porte,  Ind.,  by  having  its  new  local 
station  bear  the  call  letters  WILE  if 
and  when  granted  by  the  FCC.  Appli- 
cation for  a  2.50-watt  daytime  outlet 
on  1420  kc.  is  pending  and  was  re- 
cently favorably  recommended  by  an 
FCC  examiner. 


JOHN  DONAHUE,  previously  with 
Research  Facts  Inc.,  has  joined  E.  V. 
Brinckerhoff  &  Co.,  New  York  tran- 
scription company,  as  account  execu- 
tive. 


FTC  Complaints 

^  Federal  Trade  Commission 
filed  a  complaint  against  Roy 
phill,  trading  as  Diesel  Power- 
ed Engineering  Schools,  San 
icisco,  and  two  affiliated  schools 
■linneapolis  and  Kansas  City, 
alleged  misleading  claims  for 
correspondence  courses.  Coty, 
Wilmington,  Del.,  and  seven 
ddiaries,  are  named  respon- 
s  in  a  complaint  alleging  mis- 
ing  use  of  French  labeling  and 
iinology  on  products  compound- 
nd  bottled  in  this  country. 
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PITCAIRN  ISLAND 

Gets  Station;  NBC  Plans 
 Shortwave  Series  


A  SERIES  of  shortwave  rebroad- 
casts  from  Pitcaii-n  Island,  made 
famous  by  the  Bounty  stories  of 
Charles  Nordhoff  and  James  Nor- 
man Hall,  will  be  carried  over  NBC 
starting  in  March  under  arrange- 
ments concluded  Jan.  25  with  the 
Pitcairn  Island  Expedition.  NBC 
has  signed  the  expedition  broad- 
casts exclusively.  The  explorers 
sailed  from  New  York  Feb.  3  for 
the  tiny  South  Sea  island  for  the 
sole  purpose  of  erecting  a  broad- 
casting station  there.  Radio  and 
other  manufacturers  are  sponsor- 
ing the  expedition,  headed  by  F.  C. 
Henrikson,  president  of  the  Coto- 
Coil  Co.,  Providence. 

L.  S.  Bellem  Jr.,  Providence,  and 
Granville  Lindley,  Barrington,  R. 
I.,  are  the  engineers  who  will  in- 
stall the  station  and  handle  the 
broadcasts.  Mr.  Bellem  is  chief  en- 
gineer of  the  Coto-Coil  Co.,  and 
Mr.  Lindley  was  chief  electrician 
of  the  second  Byrd  Antarctic  Ex- 
pedition. Decision  to  install  a  radio 
station  on  Pitcairn  came  as  a  re- 
sult of  an  article  in  QST,  amateur 
I'adio  magazine,  by  Alan  Eurich, 
ship  operator  of  the  schooner  Yan- 
kee which  visited  the  island  several 
years  ago  and  found  it  had  an 
old-fashioned  spark  transmitter 
powered  by  an  ill-equipped  gaso- 
line motor-generated  battery  sup- 
ply. The  "hams"  successfully  in- 
duced various  radio  manufacturers 
to  donate  the  equipment. 


FOR  SALE! 

Complete  Studio 
And  Master  Control 

EQUIPMENT 

One  of  America's  leading  radio  sta- 
tions is  moving  into  new  quarters 
and  offers  for  sale  its  present  com- 
plete system  for  the  operation  of 
five  studios. 

Composite  equipment  now  in  use 
has  been  maintained  to  highest 
standards  of  present  efficiency.  Com- 
ponents include  such  famous  names 
as  Daven,  U.T.C.,  Kenyon,  Ferranti, 
Cornell-Dublier,  Aerovox.  Westing- 
house,  General  Radio,  Weston, 
R.C.A.  Stromberg  -  Carlson,  I.R.C., 
etc. 

Can  be  sold  complete  or  knocked 
down. 

Also  available  are  a  number  of 
RCA  condenser  microphones  and 
Western  Electric  600A  microphones. 
Write  or  wire  for  itemized  list. 
Complete  layout  can  be  inspected  in 
actual  operation. 

Box  888,  BROADCASTING 


Major  R.  E.  Zul+z 


vied  M 
^^^^  .anitnous  aciov 


The  Carolina 

COMBINATION 
WIS  WPTF 


COLUMBIA,  S.  C. 
5000  WATTS,  NBC 


RALEIGH,  N.  C. 
5000  WATTS,  NBC 


Represented  by  Free  &  Peters,  Inc.  Sold  at  one  low  rate 
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Education  on  Mutual 

EXACTLY  22.3%  of  all  programs 
on  Mutual  are  devoted  to  education 
and  fine  music.  Of  a  total  of  102^/4 
network  hours  a  week,  22%  are 
literature,  education,  public  affairs 
and  serious  music.  The  programs 
originate  from  the  studios  of  11 
Mutual  affiliated  stations,  giving 
listeners  a  cross-sectional  knowl- 
edge of  cultural  and  educational 
developments  of  the  entire  nation 
rather  than  confining  the  broad- 
casts to  a  few  major  cities. 


THEY'RE  TUNING  IN  WATL 
IN  ATLANTA 


Maestro  Signs  11th 

NBC  announced  Feb.  9  that  Arturo 
Toscanini,  eminent  Italian  maestro 
whose  10  appearances  at  the  head 
of  the  NBC  Symphony  Orchestra 
were  to  conclude  with  the  broad- 
cast of  Feb.  26,  had  been  engaged 
to  conduct  one  more  symphonic  pro- 
gram, to  be  heard  over  combined 
NBC  networks  Saturday,  March  5. 
In  explaining  the  extension  of  Tos- 
canini's  engagement,  John  F.  Royal, 
NBC  vice-president  in  chare-e  of 
programs,  said  that  the  conductor 
had  originally  intended  to  sail  for 
Europe  a  few  days  after  his  tenth 
broadcast.  It  was  found,  however, 
that  Toscanini's  second  benefit  ap- 
pearance with  the  NBC  Symphony 
Orchestra  at  Carnegie  Hall  on 
March  4,  would  necessitate  his  re- 
maining a  few  days  longer.  Aware 
of  the  great  popularity  of  the  emi- 
nent conductor's  broadcasts,  NBC 
officials  prevailed  upon  him  to  lead 
the  orchestra  in  an  eleventh  radio 
program.  The  final  program  will 
consist  entirely  of  the  works  of 
Richard  Wagner.  The  maestro  will 
sail  for  Europe  March  9. 


Symphony  Series 

NBC  on  Feb.  12  started  a  series 
of  four  programs  by  the  Boston 
Symphony  Orchestra,  directed  by 
Mile.  Nadia  Boulanger,  distinguish- 
ed French  musician,  who  is  the 
first  woman  to  conduct  this  orches- 
tra. The  series,  heard  on  the  Red 
network  is  devoted  to  choral  music. 


Business  is  ^ooJ  —  folks  are  tiiy- 
ing  —  advertisers    are    caskin^  m. 

One  large  ckunk  of  Dixie  —  tlie  Nasli 
ville  area  —  is  tliorougkly  covere 


y 


WlaC 


WATTS 


5,000  ^ 

J.  T.  WARD  "    '  F.  C.  SOWELL 

PRESIDENT      •  MEMBER  STATION;  C.  B.  S.«  V.  P  and  GEN.  MGR 

PAUL  H.  RAYMER  &  CO.  National  Representatives 
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Radio  Shumates 

THE  SHUMATE  brothers  of 
St.  Louis  and  Des  Moines 
claim  the  "brothers-in-radio" 
title,  who  outnumber  by  one 
the  Patt  and  Stark  brothers. 
Four  of  the  Shumates — Don, 
Paul,  Louis  and  Ray — are  at 
KMOX,  St.  Louis.  Gene  is  a 
sports  announcer  at  KRNT 
and  KSO,  Des  Moines. 


Radio  Education  Tour 

DR.  TRACY  F.  TYLER,  who  for 
five  years  was  secretary  and  re- 
search director  of  the  National 
Committee  on  Education  by  Radio, 
and  who  has 
spent  several 
months  studying 
the  radio  systems 
of  various  Euro- 
pean countries, 
with  particular 
attention  to  their 
educational  p  r  o- 
grams,  plans  to 
lead  a  "radio  edu- 
cation  tour"  of 
Europe  next  summer.  Arrange- 
ments for  the  party  are  being  made 
through  William  M.  Barber,  Bab- 
son  Park,  Mass.  It  is  planned  to 
visit  the  radio  systems  of  England, 
Scotland,  Germany,  France,  Swit- 
zerland and  Holland. 


Dr.  Tyler 


Rehearing  on  KTBC 

BECAUSE  Texas  A.  &  M.  Col- 
lege, operating  the  500-watt 
WTAW  on  1120  kc.  at  College 
Park,  Tex.,  has  protested  the  grant, 
erection  of  the  new  KTBC,  Austin, 
Tex.,  has  been  delayed  and  a  re- 
hearing of  the  grant  of  last  July  6 
has  been  ordered  before  the  FCC 
March  25.  The  FCC  last  summer 
authorized  the  State  Capitol  Broad- 
casting Ass'n.  to  erect  a  new  1,000- 
watt  daytime  station  on  1120  kc. 
in  Austin,  to  use  time  not  used  by 
WTAW,  which  operates  only  a  few 
hours  a  day.  College  authorities 
failed  to  agree  with  the  State  Cap- 
itol group  on  time  division  and 
asked  for  the  rehearing.  The  KTBC 
grant  was  to  a  group  comprising 
R.  B.  Anderson,  president  of  the 
State  Tax  Commission;  A.  W.  Wal- 
ker Jr.,  professor  of  law  at  the 
University  of  Texas,  and  R.  A. 
Stuart,  Fort  Worth  attorney. 


7    out  of  ^0 

Listeners  to 
BUFFALO  STATIONS 

fune  in 

WGR  or  WKBW 

between  5  and  7  P.  M. 
says  Ross  Federal 

BUFFALO  BROADCASTING 

CORPORATION 
RAND  BUILDING,  BUFFALO 

Represented  by 

FREE  &  PETERS 


Joint  Committee  Del 
Set  Ownership  Figu 

RELEASE  date  on  the  estimar 
radio  set  ownership  by  states  b 
made  by  the  Joint  Committei 
Radio  Research  has  been  postp 
until  additional   data  on  the 
ownership  of  the  negro  popuh; 
of  the  South  could  be  secured.  (< 
mittee  did  not  believe  that  exi; 
studies  had  gone  into  this  pha; 
radio  population  deeply  enougi 
accurate  statistics  to  be  avai 
and  is  making  its  own  surve 
nine    typical    southern    cities : 
varying  size.  Data  is  being  put  t 
acid  test  by  compilers,  as  the 
mittee  is  making  every  effort  t 
sure  accuracy  of  its  figures  ^ 
they   are   finally   released,  w 
will  now  probably  be  late  in  Mi 
Meanwhile,  the  Crossley  orj 
zation  is  collecting  informatic^ 
several   cities   for  another 
Committee  project,  the  compa 
of  various  methods  in  determi 
listening  areas  or  coverage  of 
ous  stations.  One  of  the  most 
portant  aims  of  the  committee 
determine  a  standard  metho 
obtaining  coverage  figures  v 
can  be  used  by  all  stations,  g  , 
advertisers  and  agencies  a 
yardstick  comparable  to  the  I 
Bureau  of  Circulations  in  the 
lication  field. 


SESAC  Accuses  N 
Of  Overlooking  Numli 

SOCIETY  OF  European  Stage 
thors  &  Composers,  New  York  I 
issued  its  official  reply  to  the 
report  of  Aug.   18.   A  state 
which  was  made  public  by  SEi 
says  that  about  13,500  composi. 
in  the  SESAC  repertoire  were 
looked  and  ignored  by  the  NA 
port,  which  gave  a  figure  of 
In  addition,  seven  other  cat 
have   since  been  acquire 
SEC  AC,  bringing  the  present 
of  SESAC  controlled  copyri; 
compositions  to  about  25,000. 

Since  the  NAB  report  wa 
sued,  says  SESAC,  about  50 
tions  have  acquired  licenses,  b 
ing  the  total  number  to  nearlj 
In  the  SESAC  files,  accordii 
the  statement,  are  "hundreds  c  i 
solicited  letters  from  the  sta 
overwhelmingly  praising  the  i  i 
toire  and  music  which  has  bf  f 
available    to    them  througt 
SESAC  license.  This  unbiasecj 
versal  opinion  by  the  industry 
direct  contradiction  with  the 
contentions  expressed  by  the  I 
pilers  of  the  NAB  report." 


SPANG'S  BAKERIES,  Clevelai| 
Feb.  25  will  broadcast  its  1400tl 
secutive  program  on  WTAM  ir) 
city.    The    company    has    bee  | 
WTAM  for  eight  years,  from  7 
8  p.  m.  on  Fridays.  On  Feb.  2.1 
Spang  broadcast  will  last  untilf 
the  Cities  Service  Co.  permitting 
replace  the  first  half-hour  of  its 


is  your  best  bet 
TRANSRADll 
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'  liouse  Completes 
kpansion  of  Staff 

^ted,  Koepf  and  Krautters 

IP  Named  by  Jennings 

ITH  the  additions  of  K.  Wallace 
ited  to  the  WLW-WSAI  sales 
f,  and  John  Kuelling  Koepf  as 
Is  promotion  manager  of  the 
lions,  James  D.  Shouse,  vice- 
iisident  of  the  Crosley  Radio 
p.  in  charge  of  broadcasting  ac- 
des,  announced  Feb.  10  that  his 
rganization  program  had  been 
ipleted. 

bining  the  Crosley  organization 
Nov.  15,  Mr.  Shouse  set  about 
'task  of  reorganization,  bolster- 
departments   here  and  there 
transferring   others   to  new 
CE.  About  a  dozen  shifts  in  ex- 
iive    assignments    were  made, 
iert  G.  Jennings,  vice-president 
^'tCrosley  and  general  salesman- 
of  the  stations  on  Feb.  7  an- 
nced  the  Husted  and  Koepf  ap- 
atments.  Simultaneously,  E.  C. 
^tomy)  Krautters,  who  was 
4"ed  to  the  sales  department  sev- 
.  months  ago,  was  designated 
stant  sales  manager  in  charge 
Service. 

[r.  Husted,  former  assistant 
-leral  manager  of  WCCO,  Min- 
polis,  becomes  assistant  sales 
aager  in  charge  of  the  Western 
■sion,  effective  March  1.  Mr. 
spf,  production  manager  of  the 
^^-cinnati  Post,  joined  the  stations 
14  as  sales  promotion  man- 
P". 

Mscussing  the  new  Crosley 
adcast  organization,  Mr.  Shouse 
^  he  believed  he  had"an  air-tight 
apanization  that  will  function 
itothly."  "With  the  organization 
•I'lt  now  stands,"  he  said,  "we  are 
: lipped  to  produce  the  finest  in 
jT.grams  and  to  assist  our  clients 
ipales  promotion  and  merchandis- 
ip.  I  believe  we  have  an  organiza- 
t|'i  that  will  lead  the  field." 

Expansion  Program 
~  hortly  after  his  arrival  in  Cin- 
:  lati,  which  followed  his  resig- 
::  ion  as  general  manager  of 
:.j  (y^,  St.  Louis,  Mr.  Shouse  ap- 
tnated  Robert  E.  Dunville,  his  for- 
si'  St.  Louis  assistant,  to  the  ex- 
native  staff  of  the  Crosley  sta- 


JOINS  WLW— Josef  Cherniavsky 
widely  known  cellist  and  radio  con- 
ductor, joined  WLW  and  WSAI, 
Cincinnati,  Feb.  15  as  musical  di- 
rector of  the  Crosley  stations.  Ap- 
pointed by  James  D.  Shouse,  Cros- 
ley vice-president.  Maestro  Chern- 
iavsky will  coordinate  his  activity 
with  William  Stoess  in  managing 
the  music  department.  He  was  for- 
merly musical  director  for  Univer- 
sal Pictures,  and  for  ten  years  has 
been  identified  with  network  pro- 
gramming and  theatrical  music. 

tions.  Subsequently,  Mr.  Dunville 
was  made  manager  of  WSAI  and 
assistant  to  the  general  manager. 
Lee  House,  one-time  continuity 
chief,  was  made  continuity  director 
succeeding  Mr.  Krautters,  who  be- 
came assistant  sales  manager.  El- 
don  A.  Park,  progi'am  coordinator, 
became  assistant  program  director. 

Chester  Herman,  stage  manager 
and  assistant  producer  of  the  St. 
Louis  Municipal  Opera,  was  re- 
tained as  program  consultant  for  a 
temporary  period  but  his  stay  has 
been  extended.  He  has  been  instru- 
mental in  the  development  of  new 
stars,  particularly  over  WSAI,  ac- 
cording to  Mr.  Shouse.  On  Jan.  1, 
Mr.  Shouse  announced  the  appoint- 


ment of  Mr.  Jennings,  already  a 
Crosley  vice-president,  as  general 
sales  manager  and  assistant  gen- 
eral manager  of  the  stations. 

On  WSAI,  Mr.  Shouse  and  Mr. 
Dunville  appointed  Walter  Calla- 
han, for  ten  years  a  salesman  and 
announcer  for  WCPO,  and  Major 
Harrison,  recently  returned  from 
the  West  Coast,  to  the  sales  staff, 
of  which  Jack  Thornquest  has  been 
a  member  the  past  year. 

Mr.  Husted  will  spend  much  of 
his  time  in  Chicago,  directing  ac- 
tivities of  the  western  division, 
while  Mr.  Jennings  proposes  to 
make  frequent  trips  to  New  York, 
caring  for  Eastern  accounts. 

A  native  of  Minnesota,  Mr.  Hus- 
ted began  his  business  career  on 
the  St.  Paul  Daily  News.  Later 
he  became  Civil  Service  Examiner 
for  St.  Paul  and  in  1927  joined 
WCCO  as  announcer.  Subsequently 
he  became  program  director,  pro- 
duction manager,  sales  manager 
and  assistant  general  manager. 

Mr.  Koepf  is  a  native  of  Fort 
Wayne,  Ind.,  and  a  graduate  of 
the  University  of  Cincinnati.  He 
entered  the  advertising  agency  field 
with  Keelor  and  Stites,  Cincinnati, 
and  in  1931  resigned  to  become  as- 
sistant promotion  manager  of  the 
Post.  He  became  promotion  man- 
ager in  1935,  and  was  responsible 
for  many  successful  campaigns  of 
the  newspapers. 

Mr.  Krautters,  a  member  of  the 
Crosley  organization  for  several 
years,  has  served  as  continuity  di- 
rector and  program  traffic  man- 
ager. 


EDNA  SILVERTON.  for  the  last 
eifcht  years  on  the  West  Coast,  has 
joined  the  WLW-WSAI  publicity  de- 
partment as  assistant  to  Bill  Bailey, 
publicity  director.  She  was  in  pub- 
licity with  Universal  Studios  for  two 
years,  wrote  for  Fawcett  Publications 
and  newspaper  syndicates,  and  served 
as  publicity  director  for  KFAC  and 
KFVD,  Los  Angeles.  She  was  with 
WLW  in  1929  handling  continuity. 


GORDON  D'A.  SOULE  has  resigned 
as  president  of  Aerogram  Corp.,  Hol- 
lywood transcription  concern,  to  affili- 
ate with  a  New  York  advertising 
agency.  His  successor  will  be  an- 
nounced following  the  board  of  direc- 
tors meeting  in  late  February.  G.  Cur- 
tis Bird  is  secretary-treasurer  and 
business  manager. 


NBC  AFFILIATE 


I^ATIONAL  REPRESENTATIVE 

E.  Kaiz  Special  Advertising  Agency 


OKLAHOMA  CITY 


Thanks 
for  the 

NOD 


Much  obliged  Land  of 
VARIETY  for  "Special 
Nod"  to  WWVA. 

Our  chest's  out  a  bit  for  the 
puff.  Sorry  you  missed  the 
beat  in  your  Wheeling  Steel 
program  look-see  by  mapping 
us  at  Fairmont,  West  Va, 
Wheeling's  the  spot  where  we 
do  biz!  No  peeve,  however,  be- 
cause we  have  a  nod  of  our 
own  for  Fairmont,  our  West 
Virginia  neighbor. 

And  to  readers  of 
BROADCASTllSG: 

The  above  is  to  Land  of  VA- 
RIETY for  his  write-up  of  the 
Wheeling  Steel  Corporation's 
recent  Mutual  network  debut 
— a  brand  new  step  in  indus- 
trial broadcasting  which  might 
well  be  termed  "Steel  Steals 
the  Show!"  and  which  origi- 
nated 65  weeks  ago  at  WWVA. 
His  exact  words  to  whieh  we 
refer  are:  "With  the  West  Vir- 
ginia station  that  creat^  the 
whole  thing  entitled  to  a  spe- 
cial nod  for  its  part  in  wakiiig 
a  big  one  grow  out  of  a  little 
one"- — and  this  to  me%n  that 
WWVA  played  a  hig  |)»art  ia 
developing  a  Wheeling  Steel 
Corporation  radio  id[^  ftom  a 
one-station  local  p>resentation 
to  a  widely  and  most  favor- 
ably discussed  network  show. 
Of  course  we  appreciate  the 
"special  nod",  fcx^t  I^^inci^s  ref- 
erence to  our  "making  a  big 
one  grow  out  of  a  little  one"  is 
the  thing.  We  have  done  just 
that,  not  just  this  we^  tiio^  far 
the  Wheeling  Steel  Corpora- 
tion, but  many  tin^e&f 

Did  you  ever  ehech 
WWVA? 


National  Representotives 

JOHN  BLAIR  &  CO. 

NEW  YORK  .  .  .  CHICAGO 
DETROIT  . .  SAN  FRANCISCO 

Columbia  Station 


!6o  KiWi^^JlaA- 
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Macy  Department  Store 
Starts  Big  WOR  Series 

TO  HELP  shoppers  get  the  most 
for  their  money,  WOR,  Newark, 
started  a  five-weekly  audience  par- 
ticipation program  Feb.  7  called 
Consumer  Quiz  Club.  Presented 
under  auspices  of  R.  H.  Macy  Co., 
New  York  department  store  which 
controls  WOR,  questions  are  an- 
swered on  the  basis  of  information 
verified  by  Macy's  Bureau  of  Stand- 
ards. Fred  Uttal,  WOR  announcer, 
is  master  of  ceremonies  and  asks 
questions  confined  to  household 
merchandise  and  wearing  apparel. 
Three  judges  select  the  audience 
member  whose  answers  best  merit 
the  daily  cash  prize. 


USED  CAR  JAM 

Broken  By  WTMJ  Campaign 
 Against  Jallopies  


TITLED  Afternoon  Visitor,  a  uni- 
que program  on  WMBD,  Peoria, 
111.,  includes  visits  to  places  of  un- 
usual interest  like  barbershops  and 
beauty  parlors.  We've  found  a 
great  deal  of  talent  this  way  and 
the  series  has  real  listener  inter- 
est because  it  touches  people's 
habits,  says  WMBD. 


GOODWILL  promotion  is  being 
staged  by  WTMJ,  Milwaukee,  to 
break  the  used  car  jam  among  Mil- 
waukee's 160  automotive  dealers. 

The  special  air  campaign,  with 
the  theme,  "Rid  the  Road  of  Jal- 
lopies", involves  a  minimum  of  12 
special  broadcasts  and  frequent 
daily  intermediate  announcements. 
The  broadcasts  include  such  events 
as  a  mammoth  bonfire  which  burns 
old  "jallopies"  and  the  scene  at  an 
abandoned  stone  quarry  pit  where 
other  "dated"  motor  cars  are 
hurled  to  their  doom. 

The  plan  was  decided  after  an 
extensive  survey  made  by  the  Mil- 
waukee Journal  and  Jerry  Stedman 
of  the  Cramer-Krasselt  Company, 
advertising  agency,  that  city. 

The  survey  showed  that  52,236 
owners  in  Milwaukee  county  were 
driving  cars  eight  years  old. 

Daily  "breakfast  club"  meetings 
are  held  when  "fight  talks"  are 
given  dealers  by  Stedman.  Further 
tieups  include  posters  on  trucks 
and  at  dealers,  news  stories  and 
pictures  of  "jallopy"  burning  and 
junking.  The  promotion  is  a  good- 
will offering  by  WTMJ. 


THE  TEST  TUBE  STATIOM  OF 
THE  NATION  - 


Speech  Series 

WRUF,  University  of  Florida  sta- 
tion on  Feb.  11  inaugurated  a  new 
series  of  ten  weekly  half-hour  tran- 
scriptions titled  Our  Speech.  The 
programs  were  prepared  by  Prof. 
Lester  L.  Hale  of  the  university's 
speech  department,  to  tie  up  per- 
sonality and  speech  and  thus  create 
a  "speech  consciousness"  in  daily 
life.  Prepared  in  the  studios  of 
WRUF,  the  transcriptions  also  are 
scheduled  for  use  on  WJAX,  Jack- 
sonville; WMF  J,  Daytona  Beach; 
WLAK,  Lakeland;  WOCA,  Pensa- 
cola;  WFOY,  St.  Augustine; 
WSUN,  St.  Petersburg;  WTAL, 
Tallahassee. 


WQKO  A' 


Vecejuim, 

FOI  (0D>  SALES  MESSAGE 


Up  to  the  split-second  (as  always),  WOKO 
today  announces  installation  of  a  perfected 
Collins  Transmitter  and  complete  new  highest- 
fidelity  Amplification.  WOKO,  centering  the  rich 
Capital  District,  has  had  the  perfect  market;  now 
it  gives  you,  too,  the  perfect  assurance  of  power 
and  clarity  in  telling  your  story  .  .  .  tomorrow's 
best  in  equipment  for  TODAY'S  SELLING  JOB. 

In  the  Heart  of  "The  State  That  Has  Everything" 

Harold  E.  Smith,  General  Manager 


STATION  WOKO   ALBANY,  N.Y. 


UNFINISHED  SYMPATHY  —  Is 

the  title  given  this  front-page 
drawing  on  the  February  issue  of 
the  mimeographed  Transcription 
Topics,  produced  by  Standard  Ra- 
dio.   

WNOX  Augments  Staff 

WITH  R.  B.  Westergaard  recov- 
ered from  his  serious  illness  of 
several  months  and  back  as  man- 
ager of  WNOX,  Knoxville,  that  sta- 
tion on  Feb.  8  announ.ced  the  ad- 
dition to  its  staff  of  John  Thomas 
Newman  Jr.,  formerly  advertising 
director  of  the  Norfolk  Virginian- 
Pilot  and  the  Durham  (N.  C.)  Star 
as  account  executive.  Recently  he 
has  been  advertising  manager  of 
Fowler  Bros.,  chain  of  furniture 
stores.  To  its  announcing  staff 
WNOX  has  added  Russell  Hirsch, 
former  announcer  and  singer  with 
WCAO,  Pensacola;  WRBL,  Colum- 
bus; WALA,  Mobile;  W  M  P  S, 
WMC  and  WHBQ,  Memphis. 
Hirsch  left  radio  in  1937  to  finish 
his  course  at  Maryville  College, 
Tennessee.  Also  new  on  the  WNOX 
announcing  staff  is  Gaylord  Mac- 
Pherson,  graduate  of  Drake  U.,  for- 
merly with  WHO,  Des  Moines, 
lately  with  WDOD,  Chattanooga. 


KSD  Radio  Playhouse 

INCREASED  activity  in  local  pro- 
duction, both  musical  and  dramatic, 
has  forced  KSD,  St.  Louis,  to  aug- 
ment normal  studio  space  with  an 
auditorium  studio.  Constructed  to 
theatre  specifications  and  known  as 
KSD's  Radio  Playhouse,  the  addi- 
tion will  accommodate  visible  au- 
diences of  over  700  people.  The 
Playhouse  idea  is  a  result  of  the 
rising  local  interest  in  broadcast 
mechanics,  plus  several  audience- 
participation  programs  featured  by 
KSD. 


AvaSable  to  orUv  one  radio 
station  in  each  city 

Details  on  Request 

RepreseDted  exclusively  by 

Stephen   Siesinser,  Inc. 

25t  Park  Avenue  New  York 


Nations  Conside! 
Hemisphere  Band 

Canadian  Broadcasting  Exper 

In  Conference  at  Washingtc! 

PRELIMINARY  discussions  v 
garding  assignment  of  regional  a  \ 
local  stations  in  Canada  in  cc , 
formity  with  the  North  Americ ) 
allocations  agreement  worked  c  j 
at  the  Havana  conference,  to 
place  at  the  FCC  Feb.  3-9  betwe ; 
engineers  representing  the  two  i; 
tions.  » 

J.  W.  Bain,  senior  radio  en  ^ 
neer  of  the  Department  of  Trai| 
port,  radio  division,  and  Keith 
MacKinnon,  engineering  depa 
ment,  Canadian  Broadcastji 
Corp.,  came  to  Washington  for  1 
discussions  with  FCC  Assists 
Chief  Engineer  Andrew  D.  Ri 
and  members  of  his  staff. 

It  is  understood  the  results  wi 
satisfactory  and  in  no  way  woi 
affect  the  status  of  assignments 
regional  and  local  stations  in  t 
country.  Assignments  of  Cans 
to  Class  1-A,  1-B  and  Class 
stations  which  are  in  the  hi; 
power  category,  are  specified  in 
treaty  itself,  and  therefore  were 
involved  in  the  discussions. 

The  conversations  were  entir 
of  a  preliminary  nature  because 
action  can  be  taken  until  the  tre; 
is  i-atified  by  three  of  the  f 
North  American  nations,  with 
fourth  signifying  its  intention 
doing  so.  Cuba  is  the  only  nat 
thus  far  to  ratify  the  t  r  e  a 
Phases  of  the  agreement  affect 
regional  and  local  problems,  wh 
were  not  completed  in  Havana 
cause  of  lack  of  time,  were 
cussed. 

It  is  understood  the  FCC  is  j 
ceeding  with  the  drafting  of  f 
posed  new  rules  and  regulat 
governing  broadcasting  w  h  i 
would  encompass  the  major  pi 
ciples  of  allocation  involved  in 
Havana  treaty.  Immediately  u 
promulgation  of  these  rules  ; 
regulations,  expected  within 
next  few  weeks,  it  is  presumed 
FCC  will  designate  a  general  h( 
ing  on  them  at  which  time  brc 
casters  and  other  interested  gro 
can  present  testimony  regard 
the  proposed  regulations. 


'Per  Inquiry'  Again 

PER  INQUIRY  accounts,  far  f^f 
being   discouraged   by   the   c  t 
shoulder  given  them  by  most 
tions  in  recent  years,  continue 
make  "offers"  to  radio  stations. 
Johnson  Co.,  Chicago  and  St.  L 
agency,  on  Feb.  4  offered  for 
client,  Bernard  Perfumers,  to 
low  stations  to  sell  its  three-fo 
quarter  bottles  for   25  cents, 
which  11  cents  is  to  be  sent 
Bernard.    Stations,  however, 
asked  to  pay  the  agency  15%  c 
mission   on    their   14   cent  ta 
Generously,  the  agency's  execu' 
John    Feinstein,   closes   his  le 
with  the  assertion:  "You  may 
your  own  judgment  as  to  when 
what  types  of  programs  to  br 
cast  this  offer  on." 


Varady  to  Return 

VARADY  OF  VIENNA  I 
Cleveland  (cosmetics),  which  s 
sored  a  series  on  the  Mutual 
work  from  Sept.  26  to  Dec.  6, 
return  to  Mutual  on  Feb.  20, 
a  Sunday  quarter-hour  prograi 
Ted  Weems'  music.  Agency  is  1 
galey,  Horton  &  Hoyt  Inc.,  Chic-  k 


'.J 
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UXDHOG  DAY — Which  means  that  if  the  groundhog,  emerging 
his  hole,  sees  his  shadow  there  "will  be  six  weeks  of  heavy  winter, 
'  observed  by  several  stations.  In  left  photo  Mark  Boyden  and  Bob 
":er,  announcers  of  WSBT-WFAM,  South  Bend,  Ind.,  are  shown  out- 
i  with  latest  hunting  equipment  for  their  search  of  the  countryside 
mobile  equipment,  which  netted  only  a  skunk.  Luckier  were  the  crew 
IDAL,  Duluth,  in  right  photo,  who  borrowed  a  beast  from  the 
'-  staged  the  broadcast  from  downtown  entrance  to  the  KDAL  studios, 
ire  shows  F.  H.  Week,  government  meteorologist  (center)  and  Sam 
aWtan,  special  events  director  (right)  with  Cal  Karnstedt  at  controls. 


\A3I  Dedicates  Studio  Ne^  BBDO  Sponsors 
Its  14th  Anniversarv 


s  S300,000  studios  of  WTAM, 
•  -owned  and  operated  station  in 
Bland,  -ftdll  be  dedicated  Feb.  19 

a  special  half-hour  program 
le  Red  network,  9  p.  m.  (EST ) . 
5  than  650  guests  will  make  a 

of  inspection  of  the  new  quar- 
»which  occupy  four  floors  of  the 
'  Bldg.,  Ninth  and  Superior 

that  city. 

mong  those  narticipating  in  the 
tation  will  be  Dr.  James  Row- 
Angell,  NBC  educational  coun- 
members  of  the  Cleveland 
"phony  and  high  school  bands, 
oolizing  the  14  years  of 
ill  ser"vice,  14  bombs  %^ill  be 
3ded  at  noon  and  a  flock  of 
1  pigeons  will  be  released  to 
fy    progi-ess    in  communica- 


BBDO,  New  York,  which  has  been 
placing  WBS  transcribed  programs 
on  a  sustaining  basis  on  an  unde- 
termined number  of  stations,  has 
obtained  sponsors  for  t^vo  of  them, 
both  to  start  early  in  March.  Corn- 
ing Glass  Works,  Corning,  N.  Y. 
(PjTex  di%nsion),  on  March  1  will 
test  The  School  for  Wives  on  four 
stations.  On  March  4  Armstrong 
Cork  Co.,  Lancaster,  Pa.  (lin- 
oleum), will  sponsor  The  Heart  of 
Julia  Blake  on  WOR,  Newark,  and 
17  other  stations,  three  days  a 
week.  Information  about  both 
shows  and  any  others  which  may 
be  running  under  similar  circum- 
stances is  withheld  both  at  the 
agency  and  at  World. 


Local  Ad  Men 


fBC  Shifting  Outlets 

i  NS  for  a  more  flexible  ar- 
.ement  of  its  supplementary 
/orks  are  in  the  works  at  NBC, 
the  hope  of  placing  these  out- 
more  effectively  at  the  disposal 
■etwork  sponsors.  As  such  an 
,ngement  would  break  down  the 
adherence  to  Red  and  Blue 
■,ations  heretofore  maintained 
>BC,  network  officials  are  de- 
,ng  to  discuss  the  plan  until  it 
oeen  completely  developed. 


ADVERTISING  managers  of  local 
business  firms  are  inter\newed  dur- 
ing a  weekly  nrogram  on  KIDO, 
Boise,  Ida.,  called  To  Our  Adver- 
tisers. 


KFPY-Spokane 

KGm-Butte 

KPFA-Helena 

KRSC-Seattle 

KXL-Portland 
ve  favorite  stations 
'ailahle  with  a  single 
contract. 


KGMB 

HONOLULU 

KHBC 

HILO 

First  in  Coverage 
First  in  Listener 
Preference 
First  in  Advertising 
Volume 

FRED  i.  HART, 
President  and  General  Manager 
San  Francisco  OfBce,  Callfomian  Hotel 
Representatives: 
CONQUEST    ALLIANCE  COMPANY 
New  Yert,  515  Ma^iion  Ave. 
Chicago,  228  N.  LaSalle  St. 
C.  P.  MacSREGOR 
729  S.  Western  Ave..  Hellywood 
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Soat  Joins  Lefton 

RAYMOND  SOAT,  pioneer  tran- 
scription producer  and  head  of  the 
former  firm  of  National  Radio  Ad- 
vertisers Inc.,  who  for  the  last 
three  years  has  been  a  new  busi- 
ness executive  with  Lord  &  Thomas, 
New  York,  has  joined  Al  Paul  Lef- 
ton Inc.,  Philadelphia  agency,  in 
charge  of  its  New  York  office  at 
521  Fifth  Ave. 


ASCAP  Florida  Test 

SUIT  by  ASCAP  testing  the  con- 
stitutionality of  Florida's  new  an- 
ti-ASCAP  law  is  scheduled  to  be 
heard  March  3  in  New  Orleans 
by  a  statutory  district  court  of 
three  judges.  The  society  will  be 
represented  bv  Frank  J.  Wideman 
of  West  Palm  Beach  and  Wash- 
ington; and  Louis  D.  Frohlich  and 
Herman  Kinkelstein  of  Schwarts  & 
Frohlick,  New  York.  E.  C.  Mills, 
ASCAP  general  manager,  is  in 
Florida  now  and  will  go  to  New 
Orleans  for  the  hearing. 


Series  Titled  Classified 

BILL  HIGHTOWER,  announcer 
and  newscaster  of  WFAA,  Dallas, 
has  started  making  the  first  of  a 
series  of  transcribed  dramatic  pro- 
grams titled  Classified  for  Broad- 
cast Recordings  Inc.,  Dallas.  The 
dramas  tell  what  lies  behind  the  or- 
dinary want-ad  or  personal.  He  is 
doine  the  narration.  The  series  has 
already  been  sold  to  107  stations. 

He  is  also  making  a  series  of 
26  transcriptions  for  Universal 
Mills,  Fort  Worth. 


DeKalb  Plans  Radio 

DeKALB  Agi-icultural  Assn.,  De- 
Kalb, 111.,  breeder  of  hybrid  seed 
com,  has  appointed  the  Frank 
Presbrey  Co.,  New  York,  to  direct 
advertising.  Radio  will  be  used. 


Muzak-AlVIP  Deal 

CONTRACTS  are  now  being  drawn 
up  for  the  deal  by  which  Warner 
Bros,  will  acquire  the  radio  hold- 
ings of  North  American  Co.,  in- 
cluding Wired  Radio.  (Muzak)  and 
Associated  Music  Publishers,  ac- 
cording to  a  spokesman  for  War- 
ners who  refused  to  discuss  details 
but  said  that  an  official  announce- 
ment would  be  made  about  March 
1.  It  is  understood  that  personnel 
of  the  companies  will  remain  un- 
changed, with  Waddill  Catchings 
remaining  as  head  of  these  enter- 
prises. 


RADIO 
FAMILIES 

IN  NORTHERN 
ILLINOIS  AND 
SOUTHERN  WISCONSIN 

TURN  TO 

WROK 

NATURALLY, 
BECAUSE  IT'S 
THEIR  STATION 

Rockford,  111.  1410  Kc. 

KELLY-SMITH  CO.,  Reps. 


EWS  COVERAGE 

means 


TATION  COVERAGE! 


THIRTY-THREE  STATES,  CANADA  AND  MEXICO  sent 
16,296  letters  of  appreciation  to  the  KVOO  News  Bureau 
when  it  celebrated  its  Fifth  Anniversary  and  gave  its  six- 
thousandth  DAYTIME  news  broadcast  on  November  20, 
1937.  Of  the  total,  15,788  letters  were  from  Oklahoma, 
Kansas,  Missouri,  Arkansas  and  Texas,  proving  the  KVOO 
coverage  area,  comity  by  county  and  town  hy  town. 
Writers  gave  sex,  occupation  and  news  listening  habits. 
This  information  has  been  broken  down  Into  one  of  the  most 
Illuminating  analyses  of  a  Daytime  News  Audience  ever 
compiled!  Available  at  your  request.  The  Most  Power- 
ful Station  between  St.  Louis,  Dallas  and  Denver 


N.  B.  C. 


THE  VOICE  Of  OKLAHOMA 
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Gen.  Johnson  to  Change 

"GROVE  LABORATORIES  Inc., 
St.  Louis  ( Bromo-Quinine) ,  on 
Feb.  16  completes  its  series  fea- 
turing Gen.  Hugh  S.  Johnson  on 
XBC-Blue.  The  agency,  Stack- 
Goble  Adv.  Agency,  New  York,  ex- 
pects to  announce  a  new  sponsor. 


ONETIME  war  correspondeut,  Lin- 
ton Wells,  now  commentator  on  the 
RCA  Magic  Key  program  Sunday  af- 
ternoons on  NBC-Blue,  returned  to  a 
roving  newspaperman's  role  this 
month  when  he  flew  to  Guatemala 
City  for  a  Feb.  13  pickup,  planning  to 
proceed  to  Mexico  City  for  a  Feb.  20 
show,  then  to  San  Francisco  Feb.  27. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified   Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.  Wash..  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLEH 

Consulfing  Radio  Engineer 

982  National  Press  Bldg. 
Washing+on,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  Bldg.      Nat.  4048 
Washington,  D.  C. 


PAUL  F.  GODLEY 

Consulting  '^adio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


JOHN  BARRON 

Consulting  Radio  Engineer 
Specializing  in  Broadcost  and 
Allocation  Engineering 
Earle  Building,  Washingfon,  D.  C. 
Telephone  NAtional  7757 


HECTOR  R.  SKIFTER 

Corksulting   Radio  Engineer 

FIELD  INTENSITY  SURVEYS 
STATION  LCX;ATI0N  SURVEYS 
CUSTOM     BUILT  EQUIPMENT 

SAlhfT    PAUL,  MINNESOTA 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

2935  North  Henderson  Avenue 
Telephones  3-6039  and  5-2945 
DALLAS,  TEXAS 


38  YEARS  PROFESSIONAL  EXPERIENCE 

APPLEBY  &  APPLEBY 

RADIO  ENGINEERS 

JASPER  &  WINCHESTER  AVES. 

ATLANTIC  CITY,  N.  J. 

Lieut.  Cerpdr.  Thonus  Appl»bi(,  U.S.N.R. 

FVesident  and  CViiei  Engineer 


PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  Bldg.  Field  Office 

Wasliington,  D.  C.  Evans+on,  III. 
District  8456  University  1419 


HERBERT  L.  WILSON 

Consulting  Radio  Engineer 

Design  of  Directional  Antennas 
and  Antenna  Phasing  Equip- 
ment, Field  Strength  Surreys, 
Station  Location  Strrveys. 

260  E.  161st  St.  »EW  YORK  CITY 


ROBERT  S.  RAINS 

Special  Cofisultant 

Accounting  Taies 

Munsey  Building — V/ashlngton,  D.  C. 
Telephone:  Metropolitan  2430 
Robert  S.  Rains 
Former  Special  Consultant 
Federal  Communications  Commission 


"TAeu  A/eiret  Mi 


Hi  .  .  . 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SERVICE 

66  BROAD  STREET  NEW  YORK,  N.  Y. 


Stock  Sounds 

WJR,  Detroit,  is  broadcast- 
ing its  livestock  quotations 
with  sound  effects.  Tim  Doo- 
little  and  his  Pine  Center 
Gang  furnish  the  sound  ef- 
fects— a  substantial  "moo" 
when  cattle  prices  are  an- 
nounced, or  the  squeal  of  a 
pig  or  a  sheep's  "b  a  a  w" 
when  pork  or  lamb  prices  are 
reported.  The  quotations 
wind  up  in  the  noise  of  a 
barnyard  clatter,  done  realis- 
tically. 


Discs  for  Camay 

PROCTER  &  GAMBLE  Co. 
cinnati  (Camay  soan),  a  bo 
March  1  will  place  transcripti 
of  Allen  Prescott's  Wifesaver 
gram,  which  will  continue  as  a  a 
taining  feature  on  NBC,  on  ab( 
12  stations,  mostly  on  the  W 
Coast  and  in  Canada.  Agency 
Pedlar  &  Ryan  Inc.,  New  York. 


WFAA.  Dallas,  on  Jan.  31  paid  a  two- 
minute  tribute  to  John  Frederick  Lub- 
ben,  secretary-treasurer  of  the  A.  H. 
Belo  Corp.,  publisher  of  the  Dallas 
Xews  and  Journal  and  operator  of 
WFAA,  who  died  the  day  before. 
Adams  Calhoun,  who  was  with 
WFAA  since  its  founding,  read  a  trib- 
ute to  Mr.  Lubben,  following  which  a 
one-minute  silence  was  observed  dur- 
mg  the  funeral. 


Sale  Promotion  Man 
now  employed 
Desires  Change 
Experienced  in  all  phases  ot 
radio  promotion,  merchandis- 
ing. Also  interested  in  sales 
and  advertising.  College 
graduate.  Under  30;  married, 
Box  893,  BROADCASTING 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance. 
Forms  close  25th  and  10th  of  month  preceding  issues. 


Situations  Wanted 


Situations  Wanted  (Con'td.) 


Employed  licensed  engineer  desires 
change.  Transmitter,  control  room  and  ac- 
curate transradio.  Box  883,  Broadcasting. 

Operator,  both  licenses,  RCA  graduate.  5 
years  amateur  experience.  Box  884,  Broad- 
casting. 

Wanted  position  as  announcer  continuity 
writer.  Sample  of  continuity  and  record 
on   request.   Box  872,  BROADCASTING. 

Announcer,  licensed  operator.  Five 
months  experience,  desires  connection  with 
progressive  station.  Voice  recording.  Box 
894,  BROADCASTING. 

Time  salesman.  National  and  local  ex- 
perience. Formerly  with  Columbia  outlet. 
Now  employed  but  available  immediately. 
References.   Box   898,  Broadcasting. 

Experienced  announcer  desires  change. 
ALDITION  RECORD  AVAILABLE. 
Write  Box  899,  Broadcasting. 

Radio  station  manager,  completely  e-K- 
perienced  in  entire  operation  of  station. 
Have  operated  important  outlet  in  major 
city.  Details  furnished.  Sales,  operation 
and  general  management.  Box  886,  Broad- 
casting. 

Intelligent  and  accurate  newscaster — 
announcer  with  three  years  announcing 
experience  seeks  a  chance  at  going  higher 
in  the  industry.  Qualifications  listing  or 
voice  record  gladly  furnished.  Box  891. 
Broadcasting. 

Young  man  single.  Operator  or  oper- 
ator announcer.  Broadcast  license.  Posi- 
tion more  important  than  large  salary.  1 
kw  broadcast  experience.  Also  experience 
as  operator  announcer.  Know  electronic 
television  theory.   Box  889.  Broadcasti.vg. 

Broadcast  engineer :  best  references.  Ex- 
perienced with  operation  and  maintenance 
of  stations  from  100  to  50,000  watts.  Net- 
work experience  as  studio  control  and 
announcer.  Available  anywhere.  Box  895. 
Broadcasting. 

Announcer,  licensed  operator  with  six 
years  experience,  chiefly  announcing,  de- 
sires connection  with  progressive  station. 
Write  or  wire.  Available  immediately. 
Box  892,  Broadcasting. 


Radio  operator  six  years  experience, 
class  telephone,  second  class  telegrapl 
cense.  Receive  transradio  accurately.  S 
S25  per  week.  Virgil  Sanderson,  524  Ch 
St..  Huntsville.  Ala. 


Broadcast  station  operator.  Special  ti 
ing.  8  years  radio  service  engineer.  1 
ried.    Small   station    preferred.  Can 
transradio    code.    Best  references. 
Box  876.  Broadcasting. 


Program  director-announcer.  Five  > 
experience.  Handles  continuity,  produc 
publicity.  Anywhere.  References.  Box 
Broadcasting. 


Musical  and  program  director.  ( 
piete  broadcasting  experience.  Fom 
with  Columbia  affiliate.  Now  prodi; 
transcribed  shows.  Box  896,  Broadcas 


Wanted :  Position  as  director  of 
station  that  can  use  some  new  life, 
cellent  sales  and  executive  backgrc 
Remuneration  dependent  on  job  I  do 
you.  Or  will  be  interested  in  leasing 
tion  with  option  to  buy.  Inquiries  inv 
Box  887.  Broadcasting. 


For  Sale 


RCA  TMV-75-B,  field  intensity  me; 
ing  unity,  new,  with  direct  recorder 
nection.  Best  offer  takes  it.  Wire  Wl 
Bridgeton,  N.  J. 


What    are    we    bid  ?    140    foot  vei 
radiator,   good   condition.   Atop  two 
building.    Purchaser    to    assume  ren 
and  shipping  costs.   Box  890,  Broadc 
ing. 


Exceptional  opportunity  to  purchase 
established  broadcasting  stations  locat 
California.  Terms  cash.  Present  mai 
ment  wUl  remain  if  desired.  Reply  in 
fidence  to  Box  868,  Broadcasting. 


For  Rent — Equipment 


Approved  equipment,  RCA  TMV| 
field  strength  measuring  u*it  ( 
direct  reading :  Estiline  Angus  Autoi 
Recorder  for  fading  on  distant  sta' 
G.  R.  radio  frequency  bridge ;  radio  o; 
tors,  etc.  Reasonable  rental.  Allied 
search  Laboratories,  260  East  161st  S 
New  York  City. 


^  I 


Quick  Economical 
Results  for 
CLASSIFIED  ADVERTISERS 

Help  Wanted  and  Situations  Wanted, 
7c  per  word.  All  other  classifications^ 
12c  per  word.  Minimum  charge  $1.00. 
Payable  in  advance.  Forms  close  25th 
and   10th   of  month  preceding  issties. 


BROA^STINC* 

j^i^Rroadcast 

^  Adverti'in'-i' 
National  Press  Bldg. 
Washington,  D.  C. 
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THE  PERFORMANCE 
OF  YOUR 


VERTICAL  RADIATOR 
is  assured  by  the  early  pioneer- 
ing and  years  of  experience 
which  this  organization  gives  you 
in  the  engineering  and  construc- 
tion of  radio  broadcasting 
towers. 

Stations  now  using  the  new 

Ideco  Radiator  report  increased 

field  strength  and  remarkable 

reduction  in  fading. 

Write  for  jcomplete  data  and 

prices. 

It   1^  *  investigate  the  advan- 

BIBk  tages  of  The  Schuler 

P^|Hk;  Patented  Ground 

HHHKt  Screen,  developed  by 

H|^|k^  Ideco  engineers. 


ilNTROLr 
OOM 


»J.A.RD  BULLERS.  formerly 
*V\'JEJ.  Hagerstown,  Md.,  and 
'V.  Chicago,  is  now  chief  engi- 
'  WSAL,  Salisbury.  Md.  On  his 
re  Zoltan  Bogar.  formerly  with 
.  Easton.  Pa.,  and  Edward  J. 
j:.  of  Baltimore. 

IE.  ATHERSTOXE.  chief  engi- 
^  KGVO.  Missoula.  Mont.,  at- 
'[  the  conference  of  broadcast  en- 
j.  at  Ohio  State  U,  Columbus, 
ib.  7-lS,  after  which  he  was  to 
(Washington  for  a  consultation 
I'CC  engineers. 

cl  PEFFER.  assistant  technical 
;ir  of  WTAR.  Norfolk,  Va.,  and 
pr  of  W3GDX,  and  .John  Carl 
fx,  announcer,  who  operates 
have  been  awarded  certificates 
American  Radio  Relay  League 
nateur  work   during  the  1936 


GE  SAVIERS,  Westinghouse 
engineer,  is  spending  several 
at  WOWO-WGL.  Fort  Wayne, 
jilhooley,  engineer,  is  making  a 
ge  survey  for  WGL.  R.  N.  Har- 
nVestinghouse  general  engineer, 
jy  spoke  before  Indiana  Techni- 
Uege,  Fort  Wayne. 

■iRD  KREUZ  has  joined  the  en- 
-ng    staff   of   KNOW,  Austin, 

PACKARD,  CBS  Hollywood 
jier,  will  be  a  guest  speaker  at 
imona  (Cal.)  College  50th  anni- 
f;  celebration  on  April  14.  hav- 
!r  his  subject  "An  Engineer's 
,)int  of  Network  Broadcasting". 

DNTENT,  WOR  engineer,  and 
Arthur,  Mutual  master-of-cere- 
,  sailed  on  the  Normandie  Feb. 
22-day  cruise. 

ILD  FOSTER,   formerly  with 
WSAI.  Cincinnati,  has  joined 
and  effects  department  of  WOR. 
ik. 

.OWNE,  transmitter  supervisor 
;F0,  San  Francisco,  is  the  father 
aby  daughter. 

:Y  ZEITLINGER,  CBS  studio 
[isor  in  New  York,  has  been  pro- 
ito  the  post  of  assistant  eastern 
o  engineer.  Dunham  Gilbert, 
Jy  assistant  supervisor  in  charge 
^three  CBS  Playhouses  in  New 
_  .Dity,  becomes  studio  supervisor. 

DELL  ERA,  NBC  audio  fa- 
^  engineer  in  New  York,  is  the 
of  a  baby  girl. 


lETT  KEMP,  the  original  "Un- 
<^^ra"  of  KMBC's  Happy  Hollow, 
ined  the  staff  of  KOAM,  Pitts- 
'jKan.,  as  writer  and  producer  of 
'  shows. 


^j4.nother  Talented 
Performer  • 


Greater  beauty,  flexi- 
bility and  perform- 
ance jnakt  Astatic 
Acorn  Model  T-3  Mi- 
crophone a  favorite 
everywhere.  Tilting 
mount  permits  direc- 
tional or  non  -  direc- 
tional pickup.  See 
your  jobber  or  write 
for  literature. 


TIC  MICROPHONE  LABORATORY.  Ine- 
«Pt.  0-8  Youngstown,  Ohio 

icensed  Under  Brush  Development  Co. 
Patents 


SURVEYORS— Fine  site  south  of 
Arlington,  Tex.,  half  way  between 
Dallas  and  Fort  Worth,  for  new 
5,000-watt  transmitter  of  KGKO, 
which  by  May  1  will  have  been 
moved  from  Wichita  Falls  to  its 
newly  authorized  location  at  Fort 
Worth.  At  left  is  Darrold  A.  Kahn, 
manager  of  the  Wichita  Falls  sta- 
tion, who  will  also  be  business  di- 
rector under  Harold  Hough  of  the 
station  at  Fort  Worth.  Center  is 
C.  B.  Locke,  KGKO  chief  engineer. 
At  right  is  Glenn  Gillett,  Wash- 
ington consulting  engineer,  who 
said  the  site  is  one  of  the  three 
best  transmitter  sites  he  has  ever 


Engineer  Chiefs  Shift 

MARK  BULLOCK,  chief  engineer 
of  KOIL,  Omaha,  has  been  pro- 
moted to  the  post  of  general  tech- 
nical supervisor  of  the  three  sta- 
tions of  the  Central  States  Broad- 
casting System  (KOIL  and  KFAB- 
KFOR,  Lincoln)  and  will  make  his 
headquarters  in  Lincoln,  according 
to  Don  Searle,  newly  named  execu- 
tive head  of  the  group.  Bullock, 
who  has  been  with  KOIL  as  chief 
engineer  the  last  four  years  and 
who  supervised  the  recent  installa- 
tion of  its  new  5,000-watt  trans- 
mitter, replaces  Harry  Harvey,  re- 
signed. Charles  Winkler,  who  was 
Harvey's  assistant  at  Lincoln,  has 
also  resigned. 


Board  Named  by  Paley 
For  Awards  to  Amateurs 

FIVE  men  prominent  in  their  own 
fields  and  familiar  with  amateur 
radio  have  been  named  to  the  board 
of  awards  for  the  second  Paley 
Amateur  Radio  Award  for  out- 
standing performance  in  1937  for 
research,  technical  development  or 
operating  achievement.  Members 
of  the  board  are  Rear  Admiral 
Gary  T.  Grayson,  chairman,  Ameri- 
can Red  Cross;  Hon.  C.  P.  Ed- 
wards, director  of  radio,  Canadian 
Dept.  of  Marine;  Rear  Admiral 
Russell  Randolph  Waesche,  com- 
mandant, U.  S.  Coast  Guard;  Dr. 
J.  H.  Dellinger,  chief  of  the  radio 
section,  U.  S.  Bureau  of  Stand- 
ards; and  Prof.  A.  E.  Kennelly, 
professor  emeritus  of  electrical  en- 
gineering, Harvard  University. 

The  award  was  established  by 
CBS'  president,  William  S.  Paley, 
after  the  floods  of  1936,  when  ama- 
teur radio  operators  rendered  out- 
standing services.  Last  y  e  a  r' s 
award,  limited  to  residents  of  this 
country  and  Canada,  went  to  Walter 
Stiles  Jr.  of  Coudersport,  Pa.  Prize 
is  a  trophy  by  Alexander  Calder, 
internationally  known  sculptor.  A 
larger  model  engraved  with  the 
name  of  each  winner,  is  in  the  cus- 
tody of  the  American  Radio  Relay 
League. 


Denies  Two  Stations 

DENIAL  of  the  applications  of 
Gomer  Thomas,  for  a  new  local 
station  in  Bellingham,  Washington, 
and  of  T.  E.  Kirksey  for  a  new  re- 
gional in  Waco,  Tex.,  was  ordered 
Feb.  2  by  the  FCC.  The  Thomas 
application  was  for  1420  kc,  with 
100  watts,  unlimited  time,  and  that 
of  Mr.  Kirksey,  for  930  kc.  with 
250  watts  night  and  500  watts  day, 
unlimited  time. 


.  •  „  manuiacturing 
precision  m'^" 

,,„ed  Wae«  -u,e 

ard  or  special  apP  ^ 

.nt  of  your  requ^e 
a  statement  oi  y 

nts  >viU  receive  immedi- 
"  •  n    A  technical 

ate  attention.  ^ 

catalog  is  available  on 
quest. 


RECENT  IDECO 
VERTICAL  I 
RADIATOR 
INSTALLATIONS 

KOA — Denver 
KPLC — Abilene,  Tex. 
KOL— Seattle,  Wash. 
K  RNT — Des  Moines  I 
KRLH— Midland,  Tex.  ' 
KECA — Los  Angeles 
KFWB— Los  Angeles 
KEH  E — Los  Angeles 
KSTP — St.  Paul,  Minn. 
KRBC — Paris,  Tex. 
KOMA— Oklahoma  City 
WMT — Cedar  Rapids, 
la. 

WPAR — Parkersburg, 

W.  Va. 
WMMN— Monongah, 

W.  Va. 
WFBM — I  ndianapolis 
WGPC — Albany,  Ga. 
WSYR— Syracuse,  N.Y. 
WBLY— Lima,  Ohio 
WNOX— Knoxville. 

Tenn. 

WMAQ— Chicago 
WCPO — Cincinnati 
WDZ— Tuscola,  III. 
WPTF— Raleigh,  N.  C.  ~ 
WH 10— Dayton,  Ohio 
WLBL— Auburndale, 
Wis. 

WCAT— Rapid  City. 

S.  D. 
WGL— Fort  Wayne, 

Ind. 

WPDH— Richmond, 
Ind. 

W  FLA— Clearwater, 
Fla. 

WGH— Newport 

News,  Va. 


THE  INTERNATIONAL 
DERRICK&EQUIPMENT  CO. 

DIVISION    OF    IKTERHATIONAL-STACEV  COUP. 
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Welcome — Glass  Tops — In  Gotham's  Tubes — Bouquets 
of  Roses — From  Bermuda — Cards  for  Buses 


NEATEST  of  the  1938  promo- 
tion ideas  is  that  of  KFRO, 
Longview,  Tex.,  which  is 
paying  all  salaries  and  bills 
in  cellophane-jacketed  money.  The 
jacket  carries  this  message:  "This 
dollar  earned  in  (spent  in)  Long- 
view.  KFRO,  Voice  of  Longview. 
Spend  your  money  in  Loneview." 
Lettering  is  red,  and  includes  two 
more  call  letters  and  a  reminder: 
"Please  do  not  remove  wrapper. 
Thank  you." 

Promotion 

WBAP,  Fort  Worth,  mails  an  ave- 
rage of  40  letters  of  welcome  week- 
ly to  new  Fort  Worth  residents. 
The  letters  are  in  the  form  of  invi- 
tations to  visit  WBAP's  studios  for 
live  talent  broadcasts  and  a  joint 
invitation  to  watch  the  Star-Tele- 
gram radio  pages  for  program  in- 
formation and  to  dial  800  kilocycles 
for  entex-tainment.  The  local  Cham- 
ber of  Commerce  supplies  the  week- 
ly list  of  newcomers.  A  full-page 
in  the  Sunday  rotogravure  section 
of  the  Feb.  13  Star-Telegram  was 
devoted  to  "The  Evolution  of  a 
WBAP  Radio  Program."  The  com- 
plete page  is  being  mailed  to  agen- 
cies and  advertising  executives.  El- 
belt  Haling,  formerly  with  South- 
west Network  and  WFAA,  Dallas, 
as  publicity  director,  engineered 
the  feature. 

Dollars  for  Bread 

EVERY  day  Paramount  Baking 
Co.,  Salt  Lake  City,  offers  20  sil- 
ver dollars  on  KSL  to  homemakers 
who  are  visited  by  the  sponsor's 
Miss  Holsum,  provided  they  have 
a  loaf  or  part  of  a  loaf  of  Holsum 
bread  in  its  wrapper.  Names  are 
read  on  the  air. 

^      ^  ^ 

Survey  in  Kansas 

KCKN,  Kansas  City,  Kan.,  has  re- 
leased a  promotion  brochure  in 
plastic  binding  complete  with  cov- 
erage map,  market  and  listener  sur- 
vey data.  One  section  of  the  book- 
let contains  program  information 
and  factual  data  on  sponsor  reac- 
tion. 

Maps   Under  Glass 

WQAM,  Miami,  has  distributed 
glass  paper  weights  showing  its 
coverage  map.  The  station  has  been 
running  full-page  advertisements 
in  the  Miami  Herald. 


CROWDS  GATHER  — In  Bakers- 
field,  Cal.,  to  read  the  latest  news 
flashes  as  they  come  in  on  a  UP 
ticker  placed  in  the  show  window 
of  the  local  McMahan  Furniture 
Co.,  Ed  McCaffrey,  commercial 
manager  of  KPMC,  that  city,  de- 
vised the  display  which  consists  of 
a  world  map  with  ribbons  running 
from  important  news  centers  to  a 
bull's  eye  on  the  glass  and  large 
cards  plugging  the  store's  3  daily 
newscasts  on  KPMC  and  KERN. 


Posters  in  Tunnels 

WMCA,  New  York,  has  completed 
arrangements  for  a  tie-up  with  the 
New  York  Port  Authority  by  which 
the  station's  posters  will  be  placed 
at  the  toll  booths  of  the  Lincoln 
Tunnel,  Holland  Tunnel,  and 
George  Washington  Bridge.  The 
posters  will  publicize  both  the  sta- 
tion and  the  Port  Authority's  pro- 
gram on  WMCA,  which  is  heard 
Saturdays  at  6:25-6:30  p.  m.,  and 
is  entitled  Metropolitan  Travelogue. 
^  * 

Songs  and  Replies 

WINS,  New  York,  reached  a  new 
high  in  mail  response  when  a 
single  broadcast  of  the  daily  Song 
Coyitest  brought  3,770  replies. 
Since  the  program  resumed  early 
in  January,  after  having  been  off 
the  air  for  three  months,  it  has 
been  broadcast  24  times  and  has 
had  a  total  mail  receipt  of  37,730. 
Prizes  for  correctly  naming  the 
songs  played  consist  of  tickets  to 
neighborhood  theaters. 

*  *  * 

For  Young  Musicians 
VICK  CHEMICAL  Co.,  Greens- 
boro, S.  C.  (Vapo-rub,  Va-tro-nol), 
sponsor  of  Tony  Wons  and  His 
Scrapbook  three  mornings  a  week 
on  CBS,  has  announced  a  contest 
for  young  musicians.  Under  the 
auspices  of  the  National  Federa- 
tion of  Music  Clubs,  auditions  are 
being  held  in  22  cities  to  select  two 
boys  and  two  girls  who  will  be 
given  scholarships  and  violins.  Vick 
agency  is  Morse  International,  New 
York. 

Blueprint  from  Helen 

LEHN  &  FINK  PRODUCTS  Co., 
New  York  (Hinds  Honey  &  Al- 
mond cream),  sponsoring  Helen's 
Home  on  2  stations  of  the  Texas 
Quality  Network  (WFAA-WBAP, 
Dallas-Fort  worth;  KPRC,  Hous- 
ton), on  Jan.  31  added  WOAI,  San 
Antonio.  At  the  same  time  an- 
nouncement was  made  of  a  "blue- 
print" of  Helen's  home  to  be  given 
listeners  in  exchange  for  boxtops. 
Agency  is  Wm.  Esty  &  Co.,  New 
York. 

*  *  * 
American  Beauty 

BOUQUET  of  roses  is  awarded  to 
the  housewife  sending  in  the  most 
interesting  topic  for  discussion  on 
Roses  for  Madam,  a  tvdee  week- 
ly show  on  KSD,  St.  Louis,  featur- 
ing Marie  Harrington,  commenta- 
tor. Orders  for  groceries  are  given 
winners  of  slogan  writing  contest 
on  the  show.  Sponsor:  Stanard-Til- 
ton  Milling  Co.,  (American  Beauty 
flour)  Dallas.  Agency:  Tracy- 
Locke-Dawson  Inc.,  Dallas. 

*  *  * 

Program  and  Movie 

ADDED  build-up  is  being  given 
youngsters  starred  on  the  Kiddies' 
Revue,  KLZ-KVOR,  amateur  va- 
riety show,  through  a  personal  ap- 
pearance tie-up  with  managers  of 
Denver's  Fox  Theater  chain  by 
Howard  R.  Chamberlain,  KLZ  pro- 
duction manager.  After  the  pro- 
gram, the  entire  cast  presents  a  va- 
riety show  at  a  theater  for  a  juve- 
nile audience. 

*  *  * 

WOWO  Folder 

WOWO,  Fort  Wayne,  has  mailed 
a  folder  on  its  Morning  Roundup 
participation  program  to  500  agen- 
cies and  businessmen. 


Shockproof  Benrus 

BENRUS  WATCH  Co.,  New  York, 
continuing  its  present  schedule  of 
station  break  announcements  and 
time  signals  on  about  20  stations  in 
the  East,  has  started  a  campaign 
stressing  the  shockproof  feature  of 
the  product.  Testimonials  of  H.  R. 
E  k  i  n  s,  UP  correspondent  in 
Shanghai,  will  be  used,  describing 
the  unusual  resistance  of  his  Ben- 
rus watch  to  the  rigors  of  war. 
About  2,000  jewelers  will  be  sup- 
plied with  window  displays  carry- 
ing photogi-aphs  of  Mr.  Ekins, 
and  direct  mail  will  be  addressed 
to  dealers.  Local  jewelers  are  en- 
couraged to  place  tie-in  newspaper 
advertising,  mats  and  suggestions 
for  which  will  be  furnished  by  the 
company.  Agency  in  charge  is 
Brown  &  Tarcher,  New  York. 

Aprons  in  Minnesota 

WAITRESSES  in  a  large  Duluth 
restaurant  wear  aprons  of  the 
Hubbard  Milling  Co.,  sponsor  of  a 
six  weekly  series  on  KDAL,  that 
city.  The  girls  tell  the  customers 
the  details  of  the  premium  apron 
offer  and  mimeographed  premium 
rules  are  distributed.  Program  is 
titled  Mother  Hubbard's  Melody 
Cupboard  and  is  built  around  that 
nursery  story.  When  Leland  Mc- 
Ewen,  organist  of  the  program,  is 
stumped  by  a  listener's  request  a 
package  of  the  sponsor's  breakfast 
food  is  the  prize. 

*  ^  * 

Oats  In  Iowa 

TO  merchandise  three  daily  pro- 
grams on  the  Iowa  Network  spon- 
sored by  Quaker  Oats  Co.,  G.  Phen- 
der  Greenburg,  promotion  manager 
of  Iowa  Network,  has  started  an 
extensive  campaign  of  enclosures 
to  scoutmasters  and  youth  organi- 
zations, letters  to  wholesalers  and 
retailers,  window  displays,  car 
cards,  billboards,  17  movie  trailers 
and  advance  station  break  an- 
nouncements. 

Newspaper's  Contest 
BROOKLYN  DAILY  EAGLE, 
Brooklyn,  on  Feb.  1  started  Movie 
Money  on  WMCA,  New  York.  The 
program  consists  of  a  game  in 
three  parts,  testing  memory  and 
visual  ability  in  adding  figures. 
Weekly  cash  awards  total  $200. 
Peck  Adv.  Agency,  New  York,  is  in 
charge. 

Title  for  Program 

WBT,  Charlotte,  N.  C,  carried  a 
contest  for  Duke  Power  Co.  in 
which  750  titles  for  the  Duke  pro- 
gram were  submitted.  Winner  was 
The  Musical  Kilowatts,  and  it  re- 
places the  four-year-old  Duke  Mel- 
odiers. 

*  *  * 
The  Busy  South 

WSOC,  Charlotte,  N.  C,  has  pub- 
lished a  booklet  called  "Charlotte, 
New  Industrial  and  Trade  Capital 
of  the  South".  Data  of  the  market 
survey  were  collected  by  Walter 
P.  Burn  &  Associates. 

Cards  in  Cars 
MORE  THAN  1,100  car  cards  car- 
rying a  picture  of  Ed  Kroen,  news- 
caster of  WWSW,  Pittsburgh,  have 
been  placed  in  local  street  cars.  The 
nightly  news  series  is  sponsored  by 
the  Victor  Brewing  Co. 


Ports  of  Call  Letters 

MORRIS  PLAN  Co.  of  Rl 
Island,  broadcasting  Ports  of  < 
transcription  series  on  WJ 
Providence,  starting  Feb.  9,  has 
tributed  a  calendar  on  which 
Wednesday  column  for  each  mc 
bears  the  legend  "7:30  to  8  p. 
WJAR"  instead  of  the  usual  dz 
The  calendar  is  decorated  with 
animated  map  of  the  terrii 
served  by  the  bank.  Ports  of 
is  transcribed  by  Atlas  Radio  ; 
tributing  Corp.  Every  newspj 
in  the  state  is  being  used  to 
mote  the  program,  which 
handled  by  Criterion  Radio  ] 
ductions.  Atlas  distributors  in  ] 
England.  The  State  Departmen 
Education  has  recommende 
teachers  that  the  program  has 
ticular  educational  value  for  < 
dren.  Other  recent  sales  of  A 
Radio  productions  include  Se 
Inc.,  sponsoring  Captains  of  In 
try  for  52  weeks  on  KRLD,  ; 
las;  and  Schmidt  Brewing 
sponsoring  Ports  of  Call  for 
weeks  on  WTCN,  Minneapolis 

*  *  * 

Bermuda  Fashions 

UNUSUAL  promotion  stunt 
that  of  WFBR,  Baltimore,  w 
sent  its  recording  staff  to  Berir 
recently  to  interview  promi 
vacationers.  Bonwit-Lennon,  B 
more  women's  department  sf 
sponsored  the  series  which  h 
lighted  current  Bermuda  fashi 
Purnell  Gould,  commercial  m; 
ger;  Nancy  Turner,  WFBR's  f 
ion  editor,  and  Carlton  Nopper 
cording  engineer,  made  the  rec 
ings  in  Bermuda.  Arrangem 
for  the  trip  were  made  by  Wli 
with  the  Bermuda  Board  of  T 
and  Pan-American  Airways  w 
uses  Baltimore  as  flight  base 
ing  the  winter  months. 

Buses  Tell  About  WDAY 

ALL  BUSES  operated  by  Nortl 
Transit  Co,  carry  banners  ca'. 
attention  to  features  heard 
WDAY,  Fargo.  The  signs 
changed  weekly  and  at  the  en 
11  weeks  the  series  will  be 
peated. 

*  ❖  * 

Meet  Mr.  Ludy! 
WIBW,  Topeka,  put  out  a  broc' 
to  introduce  its  new  manager, 
Ludy,  who  was  moved  up  from 
assistant  managership  follow 
the  departure  of  Don  Searle 
Central  States  Broadcasting 
tem. 

*  *  * 
WOAI's  Esquire 

BORROWING  the  Esquire  for 
WOAI,  San  Antonio,  has 
lished  a  racy  program  brocj 
splashed  with  cartoons  of  lusc 
ladies  and  dripping  with  sue 
stories  of  their  program  artisi 


lOWANS  GAWKED— At  this 
tractive  display  in  the  three 
Peter  Pan  stores  of  Des  M( 
calling  attention  to  four  Peter 
programs  on  KSO.  Credit  for 
colorful  layout  goes  to  the 
chandising  department  of  the  ' 
Network. 
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GIUES  VOU  n  COmPlETE  linE  OF  BROHDinSI  EQUIPmEni 
FOR  EUERV  PURPOSE-in  IHE  SIHTIOH  OR  STUDIO! 


RCA  equipment  gives  you  more  for  your 
money  because  years  of  experience  in 
every  phase  of  radio  .  .  .  progressive  re- 
search and  sound  engineering . . .  modern 
factory  facilities  and  skilled  workers  ...  a 
cooperative  and  friendly  field  organization 


— all  these  important  factors  combine  to 
produce  first-class  products  at  reason- 
able prices. 

That's  why  it  will  pay  you  to  follow  the 
lead  of  hundreds  of  other  stations — go 
RCA  All  The  Way  for  better  broadcasting. 


Use  RCA  Transmitting  Tubes,  the  tubes  which  help  reduce  operating  costs 


RCA  MANUFACTURING  CO.,  INC.,  CAMDEN,  N.  J.  •  A  Service  of  the  Radio  Corporation  of  America 

NEW  YORK:  1270  SIXTH  AVENUE    •    CHICAGO:  589  E.  ILLINOIS  STREET    •    ATLANTA:  490  PEACHTREE  STREET,  N.  E. 
DALLAS:  2211  COMMERCE  STREET   •   SAN  FRANCISCO:  170  NINTH  STREET   •    HOLLYWOOD:  1016  N.  SYCAMORE  AVENUE  t 
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National  Representatives:   INTERNATIONAL   RADIO   SALES,   New  York,  Chicago,  Detroit,  Los  AngeU 


YouVe'^On  the  Beam'' 
to  every  New  England  Market 


-14  STATIONS- 


!  WNAC 
WTIC 
WEAN 
WTAG 

WICC 

WNLC 
WCSH 
WLBZ 
WFEA 
WSAR 
WNBH 

WLLH 

WLNH 
WRDO 


Boston 

Hartford 

Providence 

Worcester 

Bridgeport 

New  Haven 

New  London 

Portland 

Bangor 

Manchester 

Fall  River 

New  Bedford 

Lowell 

Lawrence 

Laconia 

Augusta 


AVIATION  pilots  no  longer  fly  their  planes 
#  ^  "by  guess  and  by  gosh."  Science  has  pro- 
vided the  radio  beam  to  give  them  their  courses  and 
guide  them  directly  to  their  destinations. 

Your  sales  campaign  may  have  guidance  that  is 
just  as  certain.  By  broadcasting  your  sales  message 
through  the  fourteen-station  facilities  of  The  Ya  nkee 
Network  you  enable  it  to  be  carried  directly  to 
every  major  market  area  in  New  England. 

No  other  group  of  stations  offers 
such  comprehensive,  effective  coverage. 


THE  YANKEE  NETWORK,  INC.  ^J,s?^rM^As^^c^HVs^T"Tr 

EDWARD  PETRY  &  CO.,  INC.,  Exclusive  National  Sales  Representatives 


jlished  semi-monthly,  25th  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as 
I  second  class  matter  March  14,  1933,  at  the  Post  OfBce  at  Washingrton,  D.  C,  under  act  of  March  8,  1879. 


ARADIO  GOES  TO  COI^LEGK  ..  .published  January,  1938  by  CBS.  We  will  be  glad  to  mail  you  this  study  on  request. 


bes  to  College 


T 

J.URN  where  we  may,  investigate  whom  we  will, 
radio  is  discovered  an  intimate  and  important 
and  active  part  of  daily  living! 

College  investigators,  last  Spring,  at  the  request 

of  the  COLUMBIA  BROADCASTING  SYSTEM,  studied 

the  radio  habits  of  college  students.  They  found 
that  over  95%  of  the  students  listen  regularly  to 
radio.  Even  more  interesting  is  the  amount  of 
college-time  spent  listening  to  radio.  The  average 
male  student  reports  listening  3  hours  each  day. 
The  average  woman  student  listens  2  hours  and 
52  minutes  each  day.  This  is  remarkable  when  you 
consider  what  a  busy  person  the  undergraduate 
is!  And  conclusive  evidence,  once  again,  of  how 
well  radio  reaches  everybody:  young  and  old— 
and  class-markets  as  well  as  mass-markets. 

The  complete  study*  shows  that  America's  mil- 
lion-odd undergraduates  are  remarkably  like 
everyone  else  where  radio  is  concerned.  They  are 
today's  leaders  of  young  people  everywhere; 
tomorrow's  leaders  in  business  and  society.  And 
radio —without  special  effort— without  extra  cost 
reaches  them  at  the  same  time  it  reaches  the  rest 
of  the  country.  For  everybody  likes  to  listen! 


But  this  is  no  surprise.  It  confirms  the  findings 
of  radio  advertisers  —  and  other  radio  research. 
(A  year  ago  the  CBS  study  of  "the  very  rich— and 
radio"  arrived  at  much  the  same  conclusion  as  the 
college-study.  Like  everybody  else,  the  Very  Rich 
also  like  to  listen  — and  do!) 

Yet,  in  the  cloistered  halls  of  learning  we  un- 
earthed fresh  material  on  a  fine  point.  Everyone 
knows  a  few  people  who  habitually  do  more  than 
one  thing  at  a  time.  Such  people  read  while  they 
eat,  write  while  they  telephone  and— if  they're  at 
college— they  study  while  radio-listening.  But  not 
all  people  double-up  their  activities.  If  we  take 
the  undergraduate  as  a  guide,  we  find  that  most 
people  prefer  doing  one  thing  at  a  time.  Of  the 
2,487  college  students  interviewed,  61.3%  stressed 
the  fact  that  they  do  not  listen  to  their  radios 
while  studying.  But  there's  another  simpler  way 
of  determining  how  well  people  concentrate  when 
they  listen  to  radio.  Make  a  deliberate  mistake 
of  any  kind  on  the  air.  Or  make  an  offer.  You 
will  then  quickly  learn,  from  billowing  bags  of 
mail,  just  how  intently  the  average  listener 
listens  when  his  radio  is  tuned-in!  And  that  is  a 
basic  reason  for  radio's  brilliant  record  of  success. 


THE  COLUMBIA  BROADCASTING  SYSTEM 


Now  Full  Time  in 
Pennsylvania's  3rd  Market 


Serving  the  rich  Wilkes-Barre-Scranton  Metropolitan  District  (Pennsylvania's  3rd  Market) 
since  1922,  WBAX  is  pleased  to  announce  that  it  expands  to  full  time  operation  this 
month.  That  means  day  and  night  opportunity  for  national  advertisers  to  tell  their  story  to 
480,000  in  Luzerne  County  (Wilkes-Barre)  alone. 


^  IXTEEN  years  of  continuous  high-calibre 
broadcasting  in  the  Wilkes-Barre-Scranton 
Metropolitan  District  have  established  WBAX 
as  the  favorite  station.  Its  listener  popularity, 
advertising  effectiveness  are  well  Itnown  to 
agencies  and  advertisers.  This  month  WBAX 
enhances  its  value  with  full  time  operation. 

Market:  Coal  is  the  principal  resource  of  the 
Wilkes-Barre-Scranton  Metropolitan  District. 
In  Luzerne  County  coal  mining  gives  employ- 
ment to  50,000  men,  with  a  payroll  of  $60,- 
000,000.  40,000  work- 
ers  are  engaged  in  a 
variety  of  manufac- 
tures, from  locomotives 
to  lace  curtains,  with  an 
additional  $35,000,000 
in  buying  power.  160,- 
000   persons   are  em- 


WBAX 


The  Stenger  Broadcast  Service 

WILKES-BARRE,  PA. 

H.  A.  Seville,  Manager 
1210  Kilocycles    100  Watts  Full  Time 


ployed  in  other  enterprises ;  their  wages  exceed 
$60,000,000. 

Station  Equipment:  WBAX  transmitter  equip- 
ment is  100%  Western  Electric.  The  latest 
type  RCA  studio  and  turntable  equipment  is 
used  in  the  control  room.  The  library  includes 
NBC  Thesaurus,  Standard  Radio.  Tlie  WBAX 
artist  bureau  has  available  100  capable  per- 
formers. 

Station  Coverage:  Measurements  made  by 
Glenn  D.  Gillett  reveal  that  WBAX  serves  the 

densest  population  in 
the  District  with  a  sig- 
nal strength  of  at  least 
2,000  microvolts,  and 
90%  of  the  population 
of  the  district  with  at 
least  500  microvolts. 
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No  Summer  Slump 


by  courtesy  of  AU-Year  Oub  of  Southern  California 


KNX 

LOS  ANGELES 

50,000  XFATTS.  Owned  and  operated  by  THE 
COLUMBIA  BROADCASTING  SYSTEM,  INC. 
Represented  by  RADIO  SALES:  New  York,  Chicago, 
Detroit,  Lo3  Angeles,  San  Francisco,  Birmingham. 


out  here! 


SOUTHERN  CALIFORNIANS  spend  their  entire 
lives  without  ever  learning  about  "sea- 
sonal variations".  And  no  wonder.  Out  here, 
seasons  simply  don't  vary.  There  is  no  summer 
business  slump.  But  there  is  a  summer  busi- 
ness boom . . .  which  is  your  cue  for  entering 
this  prosperous  market  now. 

The  All-Year  Club  of  Southern  Cali- 
fornia reports  that,  last  summer,  over 
a  million  out-of-town  people  came  to 
the  Los  Angeles  area  and  spent  over 
$112,000,000  while  they  were  here! 

That's  $112,000,000  extra  buying  power  . . . 
tourist  dollars  that  stimulate  every  line  of 
business,  in  addition  to  those  which  cater 
especially  to  travel  trade. 

That  is  one  reason  why  alert  adver- 
tisers concentrate  on  the  Los  Angeles  market, 
all  seasons.  They  can  effectively  use  radio 
advertising  twelve  months  of  the  year.  And 
they  do!* 

This  extra  buying  power— added  to  the 
already  active  buying  power  of  the  rich  Los 
Angeles  market— offers  advertisers  an  oppor- 
tunity to  start  netv  cam paigns  in  mid-summer ; 
to  test  programs  during  summer  months  (and 
make  extra  sales  in  the  testing)  during  dull 
days  in  other  parts  of  the  country.  And  for 
all  these  activities,  KNX  offers  incomparable 
facilities.  It  is  California's  first  radio  station. 

*KNX's  average  billing  for  June-July-August  is 
within  10%  of  the  year-round  average  billing. 


KEY  STATION:  COLUMBIA  PACIFIC  NETWORK 


BBC^S  audience  goes  up! 

•  On  January  26th  ice  jams  threatened  historic  Fails 
View  bridge  and  WGR-WKBW  announcers  were 
rushed  to  the  spot  to  give  listeners  in  Buffalo  and 
Western  New  York  an  on-the-spot  description.  From 
the  time  that  the  bridge  was  first  endangered  until 
excitement  over  the  actual  collapse  had  subsided,  there 
were  16  broadcasts  dirough  WGR  and  WKBW.  One 
of  them  was  fed  to  the  Columbia  network  with  an- 
nouncers Cliff  Jones  and  Jack  Gelzer  the  last  two  men 
on  the  bridge  before  it  fell  to  the  ice  below. 

That,  however,  is  not  the  end  of  the  story  of  the 
bridge  that  went  down  and  the  radio  audience  that 
went  up. 

Fearful  that  wreckage  of  the  Falls  View  bridge  would 
damage  power  plants  on  the  banks  of  the  Niagara 
River  gorge,  authorities  decided  to  dynamite  on  Friday, 
January  4th.  No  announcement  of  the  plan  was  made, 
but  BBC's  Special  Events  Department  received  word 
early  in  the  morning. 


Again  announcers  and  technicians  were  sent  to  Niagara 
Falls.  Crowds  began  to  form  and  the  dynamiting  was 
postponed  from  hour  to  hour.  It  was  not  until  2:27 
o'clock  the  following  morning  that  the  blast — heard 
in  Buffalo  23  miles  away — was  finally  discharged.  The 
WGR-WKBW  staff  had  waited  17  hours  to  transcribe 
the  event.  It  was  worth  it. 

Played  on  the  air  the  following  morning,  the  dyna- 
miting of  the  bridge  brought  an  avalanche  of  tele- 
phone calls,  hundreds  of  requests  for  repeat  broadcasts 
by  transcription. 

WGR  and  WKBW  are  constantly  on  the  alert  for 
broadcasts  of  transcendant  local  interest.  Those  are 
the  broadcasts  that  build  habitual  listeners  to  Buffalo's 
stations  at  the  ends  of  the  dial. 


BBC 


5.0 GO  WATTS 


AUTHORITY  HAS  J  U  ST 
EEN  GR.ANTED  FOR  AN 
N  CP.EASE  TO  .    .    .  . 


WMAZ  has  always  done  a  peach  of  a  job  in  Georgia — Now 
it  will  do  a  "peacharino". 

With  the  New  power  (5000  Watts),  WMAZ  will  increase 
its  good  service  range  to  include  thousands  of  radio  homes  that  do 
not  receive  satisfactory  service  from  any  other  station. 

It's  a  peach  in  the  heart  of  Georgia — and  a  MUST  for  com- 
plete coverage  of  the  state's  second  largest  trading  area. 


At 


CBS 


C    A  G     I     L  L 


GENERAL  MANAGER. 


to    know   a    man    better,    listen    to    his  neighbors 


Want  the  low-down  on  a  man?  Talk  to  his  neigh- 
bors. Get  an  earful  of  what's  said  about  him  up 
and  down  the  street,  at  his  club,  on  the  golf  course. 

And  the  same  goes  in  the  world  of  radio.  For  the 
real  "McCoy"  on  a  radio  station,  get  an  earful  of 
what  local  advertisers  have  to  say.  Watch  where 
they  spend  radio  dollars  in  their  own  bailiwick. 

Last  year,  advertisers  in  our  neighborhood  be- 
stowed upon  us  a  total  of  one  hundred  eighty-nine 
local  accounts,  the  largest  number  of  any  station  in 
this  district.  And  the  time  they  bought  and  paid 
for,  plus  that  of  one  hundred  nine  national  accounts, 
gave  us  the  largest  total  dollar  volume  of  all  Northern 
Ohio  radio  stations. 


Excuse  our  blushes,  but  we  must  admit  we're 
proud  of  the  way  we  rate  with  our  neighbors.  And, 
may  we  add  .  .  .  the  Friendly  Station  does  just 
as  much  to  earn  the  praise  of  the  out-of-towner  as 
we  do  for  the  home-towner. 


CLEVELAND'S    FRIENDLY  STATION 

Member  Columbia  Basic  Network 

John  F.  Patt,  Vice-President  and  General  Manager 
Edward  Petry  &  Company,  Inc.,  National  Representatives 
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f  ital  Changes  in  FCC  Control  Foreseen 


"Networks  Appear  to  be  Most  Affected;  Hearings  Likely; 
"^lear  Channels,  Monopoly,  Net  Contracts  Included 


By   SOL  TAISHOFF 


CTION  contemplated  by  the  FCC 
.  the  next  few  weeks,  plus  that 
ivisaged  by  the  revamped  NAB, 
jrtend  changes  on  both  sides  of 

ilie  microphone  of  far-reaching 
feet.  A  cycle  of  proposed  new 
jgulations  to  govern  various 
bases  of  broadcasting,  which  will 
;sult  in  an  epidemic  of  hearings, 
^finitely  is  in  prospect,  with  the 
runt  to  be  borne  by  the  networks. 
I  The  NAB  convention  in  Wash- 
V  ?ligton  a  fortnight  ago  provided 
le  springboard  for  the  FCC  in 
isclosing  plans  to  inquire  into 
*.jie  network  structures.  Simulta- 
eously  it  was  developed  that  the 
l^j'hole  question  of  station  leases, 
jbsentee  ownership  and  manage- 
ment contracts  is  being  studied  by 
jfie  FCC  legal  staff,  with  the  im- 
'Hied  blessing  of  members  of  the 
•commission  itself.  - 
j  Stymied  now  by  hearings  on 
jslegraph  rate  increases  which  are 
(onsuming  practically  all  of  the 
!ommission's  time,  the  FCC  nev-  - 
frtheless  is  on  the  brink  of  prom- 
Llgating  new  regulations  designed  ~' 
Jo  govern  broadcasting.  These  pro- 
jjosed  regulations  probably  will  be 
jhveeping,  because  they  will  be 
lased  on  terms  of  the  Havana  al- 
bcations  agreement.  Duplication 
\t  network  programs,  long  a  sore- 
ipot,  also  would  be  covered,  it  is 
jiinted,  with  definite  limitations  on 
iuch  duplication  by  affiliates. 

I  Commission  Delay 

ji  It  had  been  planned  to  announce 
She  proposed  new  rules  by  March 
L.  But  the  Commission  hasn't  been 
able  to  meet  a  deadline  on  any- 
hing  of  real  moment  in  many 
nonths,  mainly  because  of  the 
bass  of  detail  involved  in  its 
(uperations.  Now,  with  the  tele- 
graph rate  hearings  likely  to  con- 
tinue until  mid-March,  there  ap- 
pears little  likelihood  of  promul- 
gation of  the  rules  until  sometime 
^fter  that  date. 

The  new  rules  would  simply 
^erve  as  the  broad  base  for  hear- 
ings at  which  all  parties  in  inter- 
est would  be  given  the  opportunity 
to  present  their  views  and  to  criti- 
bize  provisions  which  appear  out 
iof  line.  Presumably,  the  hearings 
would  be  set  just  one  month  after 
the  promulgation  of  the  proposed 


new  regulations,  to  comply  with 
the  minimum  requirements  of  the 
law. 

Chairman  Frank  R.  McNinch,  in 
his  powerful  address  before  the 
NAB  convention,  promised  he 
would  offer  a  proposal  for  investi- 
gation of  the  entire  network  struc- 
ture, going  into  rates  and  station 
contracts  as  well  as  developments 
that  may  tend  toward  "monopoly" 
— in  fact,  going  into  the  whole 
subject  of  network  operation.  He 
hasn't  yet  gotten  around  to  pres- 
entation of  his  proposal  to  the 
Commission,  and  probably  won't 
until  after  the  telegraph  rate  hear- 
ings have  been  concluded. 

If  Chairman  McNinch  believes  a 
monopoly  does  exist,  he  has  not  so 
stated  publicly.  He  has,  however, 
indicated  that  he  does  not  feel  that 


sufficient  competition  exists.  He 
also  has  been  inclined  to  depre- 
cate multiple  ownership  of  sta- 
tions, and  in  that  connection  has 
looked  into  network  station  own- 
ership. 

A  Battle  for  Clears 

It  appears  at  this  writing  that 
clear  channels  are  in  for  a  stiff 
battle  before  the  FCC  in  con- 
nection with  the  impending  new 
allocations  to  be  worked  out  in 
conformity  with  the  Havana 
treaty.  Present  regulations  pre- 
scribe 40  clear  channels,  though 
about  a  dozen  are  duplicated  and 
thereby  are  rendered  non-clear. 
The  Havana  treaty  specifies  32  ex- 
clusive channels  for  this  country, 
of  which  25  would  be  classified  as 
1-A^ — earmarked  for  possible  use 


of  superpower  beyond  50,000  watts. 

Chairman  Wheeler  (D-Mont.), 
of  the  important  Senate  Interstate 
Commerce  Committee,  pounced  on 
clear  channels  in  his  address  be- 
fore the  NAB  convention,  which 
preceded  the  speech  delivered  by 
Chairman  McNinch.  He  said  they 
might  be  desirable  in  a  "few"  in- 
stances, but  he  advanced  the  gen- 
eral view  that  they  are  not  essen- 
tial. Chairman  McNinch  made  no 
flat  statement,  but  he  concurred 
wholeheartedly  in  the  views  ad- 
vanced by  the  Senator,  thus  infer- 
entially  placing  himself  on  record 
as  opposed  to  anything  like  the 
25  Class  1-A  channels  proposed  in 
the  Havana  treaty. 

Commissioner  T.  A.  M.  Craven, 
however,  likewise  in  his  address 
before  the  NAB,  came  out  strongly 
for  clear  channels,  though  not  for 
superpower,  and  predicted  dire 
consequences  if  rural  listeners  de- 

{Continued  on  page  60) 


A  System  of  Governmental  Superpower  Broadcast  Stations? 


By  MARTIN  CODEL 

THOUGH  it  is  still  only  in  the 
"thought"  stage,  a  quiet  but  de- 
termined movement  is  under  way 
in  Washington,  with  certain  high 
New  Deal  officials  leaning  toward 
it,  to  establish  a  group  of  super- 
power broadcasting  stations  in  the 
United  States  operated  by  the  Gov- 
ernment to  give  country-wide  cov- 
erage with  programs  originating  in 
Government  departments. 

Power  of  500,000  to  1,000,000 
watts  is  suggested,  the  stations  to 
be  assigned  to  clear  channels  in  the 
broadcast  band.  The  idea  is  that 
such  a  system  would  parallel  pri- 
vate broadcasting  stations,  upon 
which  the  Government  must  now 
depend  for  its  program  outlets. 
Just  how  the  channels  would  be 
cleared  in  the  already  overcrowded 
broadcast  band,  is  not  indicated — 
but  it  is  a  certainty  that  such  a 
project  would  inevitably  mean  the 
expropriation  of  some  of  the  exist- 
ing channels  and  the  consequent 
crowding  of  many  stations  off  the 
air  or  onto  other  wavelengths. 

From  reliable  sources,  Broad- 
casting has  learned  that  conversa- 
tions have  been  held  with  Presi- 
dent Roosevelt  broaching  the  idea. 
The    President's    attitude    is  not 


known,  but  it  is  regarded  as  highly 
unlikely  that  he  would  attempt 
such  a  radical  departure  from  the 
present  system  of  broadcasting  in 
this  country  without  consulting 
technical  and  legal  advisors,  as 
well  as  members  of  Congress  who 
would  be  called  upon  to  frame  leg- 
islation and  provide  appropriations. 

Cabinet  Officers  Interested 

As  far  as  can  be  learned,  the 
plan  revolves  largely  around  Har- 
old Ickes,  Secretary  of  the  Interior, 
whose  department's  magnificent 
new  building  in  Washington  in- 
cludes thoroughly  modern  broad- 
casting studios;  Henry  A.  Wallace, 
Secretary  of  Agriculture,  whose  de- 
partment and  its  multifarious  divi- 
sions are  perhaps  the  largest  users 
of  time  at  present  over  existing 
stations  and  networks,  and  Henry 
Morgenthau,  Secretary  of  the 
Treasury,  whose  department  has 
used  free  time  on  the  air  to  pro- 
mote bond  sales  with  excellent  ef- 
fect even  while  buying  advertising 
space  in  magazines  for  the  same 
purpose. 

With  them,  it  is  understood,  the 
project  is  still  merely  an  "idea". 
Just  who  is  its  real  author,  and 
just  who  advised  them  on  the  tech- 
nical feasibility  of  the  project,  is 
not  known.   FCC   Chaii-man  Mc- 


Broadcasting  •  Broadcast  Advertising 


Ninch,  it  is  said,  has  been  ap- 
proached— and  his  attitude  is  also 
unknown.  He  declined  either  to 
confirm  or  deny  the  report  when  it 
was  broached  Feb.  23. 

Assuming  as  a  mere  guess  that 
President  Roosevelt  was  "sold"  on 
the  idea,  the  assumption  also  is 
that  he  would  ask  the  FCC  to  work 
out  the  details.  One  of  the  basic 
reasons  advanced  for  the  proposal 
is  not  merely  that  it  would  provide 
an  outlet  for  governmental  broad- 
casts but  that  such  a  series  of  su- 
perpower stations,  covering  the 
country,  could  be  impressed  into 
service  instantly  in  time  of  war  or 
national  disaster. 

That  the  broadcasters  as  a  whole 
would  rise  up  in  arms  against  such 
a  project,  is  a  certainty.  That  Con- 
gress would  prove  an  obstacle,  with 
Republicans  and  dissident  New 
Dealers  alike  raising  the  cry  of 
dictatorship  along  European  lines, 
is  also  certain.  The  chief  argument 
would  be  that  the  New  Deal  was 
seeking  to  perpetuate  itself  by 
means  of  a  radio  propaganda  ma- 
chine paralleling  the  enormous 
press-mimeograph  establishment  it 
has  already  created. 

Radio  by  the  American  Plan,  as 
former  Senator  Dill  used  to  call  it, 
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Courtesy  of  The  New  Yorker 

"Oar  survey  shows,  gentlemen,  ihat  4,694  typical  housewives  endorsed  Snackies, 
13,873  typical  housewives  hadn't  heard  of  Snackies.  and  I  regret  to  report 
that  1,433  typical  housewives  told  our  representative  to  go  to  hell." 


Radio  to  Get  Big  Share  of  $1,250,000 
In  Intensive  Drive  to  Sell  Used  Cars 


would  not  be  without  its  support- 
ers on  Capitol  Hill  despite  the  woe- 
ful lack  of  leadership  it  has  dis- 
played so  far  and  its  failui'e  to  tell 
Congress  and  the  people  the  story 
of  its  real  achievements.  For  ex- 
ample, Senator  Wheeler  at  the  re- 
cent NAB  convention  told  broad- 
casters that  he  favored  the  Ameri- 
can system  of  private  competitive 
enterprise  as  against  Government 
operation. 

On  the  basis  of  Senator  Wheel- 
er's remarks  before  the  convention, 
in  which  he  took  occasion  to  say  in 
effect  that  he  abhorred  the  way  of 
the  dictator  countries,  where  radio 
is  almost  instantly  taken  over  to  be 
used  as  an  instrument  of  the  party 
in  power,  it  is  fair  to  assume  that 
he  would  oppose  the  idea.  In  view 
of  his  strategic  position  as  chair- 
man of  the  Senate  Interstate  Com- 
merce Committee,  and  recalling  his 
successful  fight  against  the  court 
packing  bill,  which  led  him  to  break 
with  the  President,  it  is  apparent 
that  he  would  be  a  key  figure  whom 
the  project's  sponsor  would  have  to 
enlist  to  put  over  the  scheme. 

"Blocks  of  Time" 

An  alternate  proposal  said  also 
to  emanate  from  high  government 
quarters  contemplates  the  reserva- 
tion of  "blocks  of  time",  or  fixed 
hours  per  day  on  network  and  sta- 
tion schedules,  to  be  devoted  to 
governmental  broadcasts.  This  may 
be  urged  in  lieu  of  the  "superpower 
chain"  project  to  avoid  the  govern- 
ment's advent  into  radio  on  its  own. 
The  "block  of  time"  suggestion  has 
frequently  been  made,  especially 
on  the  approach  of  elections. 

Senator  Wheeler's  chief  com- 
plaint against  broadcasting  today 
is  high  power,  clear  channels,  ab- 
sentee and  multiple  ownership  and 
"monopoly".  It  is  not  against  pri- 
vate ownership.  When  it  is  consid- 
ered that  600  or  more  of  the  ap- 
proximately 700  stations  in  the 
United  States  are  in  the  hands  of 
entirely  distinct  and  separate  indi- 
vidual or  corporate  entities,  the 
monopoly  issue  would  probably  be 
pursued  by  him  along  different 
lines  from  Government  operation 
of  a  system  of  outlets  parallel  to 
private  stations. 

Superpower  Seems  Unlikely 

As  events  are  now  taking  shape 
in  Washington,  it  seems  apparent 
that  the  temper  of  the  administra- 
tion and  Congressional  leaders  is 
opposed  to  more  superpower  sta- 
tions— unless,  indeed,  the  advocates 
of  government  superpower  succeed 
in  getting  somewhere  with  their 
"idea".  If  the  advocates  of  a  gov- 
ernmental superpower  chain  come 
into  the  open  with  their  idea,  the 
high-power  proponents  will  assert 
that  what  is  sauce  for  the  govern- 
mental goose  is  sauce  for  the  pri- 
vate gander.  Thus  the  whole  super- 
power issue  might  become  one  of 
whether  the  Government  or  the 
private  operators  should  provide 
the  service — an  issue  that  seems 
unlikely  to  break  out  for  a  long 
time,  judging  from  the  generally 
favorable  attitude  in  the  past  of 
the  administration  and  Congress 
toward  the  present  system  of  radio 
operation  in  this  country. 


WITH  the  automobile  industry 
embarking  on  a  tremendous  coop- 
erative used  car  drive  from  March 

5  to  12  inclusive,  radio  figures 
prominently  in  the  promotional 
plans. 

The  Automobile  Manufacturers 
Association  and  the  Ford  Motor 
Co.  jointly  have  made  available  a 
fund  of  $1,250,000  for  advertising 
of  National  Used  Car  Exchange 
Week.  Of  this  money,  a  good-sized 
share  will  go  into  400  radio  sta- 
tions, which  have  been  scheduled 
for  18  spot  announcements  of  100 
words  each. 

In  addition,  the  manufacturers 
anticipate  that  local  dealerships 
will  dip  heavily  into  their  own  ad- 
vertising appropriations  for  devel- 
opment of  sales  during  the  week — 
all  of  which  will  add  to  the  share 
of  radio  and  other  media.  There 
is  no  compulsion  on  the  dealers, 
however,  to  participate  in  the 
drive  in  any  way,  although  a  vir- 
tually complete  tieup  is  antici- 
pated at  every  dealer  point. 

Break  Used-Car  Jam 

The  drive  has  as  its  aim  the 
unlocking  of  the  used  car  jam 
which  has  hindered  new  car  sales 
since  the  turn  of  the  year.  The 
automobile  executives  explain  that 
as  long  as  the  dealer's  money  is 
tied  up  in  used  cars,  as  it  now  is, 
he  will  be  loath  to  trade  on  a 
basis  which  will  interest  new  cai' 
prospects.  In  Detroit  the  used  car 
tieup  is  seen  as  one  of  the  most 
aggravating  causes  of  the  present 
difficulties  of  the  auto  industry. 

With  every  manufacturer  in  the 
industry  tied  into  the  drive — some- 
thing unprecedented  in  automobile 
circles  —  all  automotive  agencies 
are  sharing  the  burden  proportion- 
ally. The  money  for  the  drive  was 
raised  by  assessment  on  the  vari- 
ous manufacturers  in  proportion 
to  their  sales  during  1937,  and 
the  understanding  is  that  the 
agencies  will  receive  commissions 
on  about  the  same  basis,  even 
though  the  work  of  developing  the 
campaign  may  have  been  divided 
somewhat  differently. 

Radio  time  has  been  placed  by 
these  agencies:  Brooke,  Smith  & 
French  Inc.,  Grace  &  Bement,  Inc., 
Geyer,  Coi'nell  &  Newell  Inc., 
Roche,  Williams  &  Cunnyngham 
Inc.,  J.  Walter  Thompson  Co.,  U. 
S.  Advertising  Corp.  and  Young 

6  Rubicam,  Inc. 


The  other  agencies  participating 
in  the  drive  include  Lee  Anderson 
Advertising  Co.,  N.  W.  Ayer  & 
Son  Inc.,  D.  P.  Brother  &  Co., 
Campbell-Ewald  Co.,  J.  Stirling 
Getchell  Inc.,  Arthur  Kudner,  Inc., 
McCann-Erickson  Inc.,  MacManus, 
John  &  Adams  Inc.  and  Ruthrauff 
&  Ryan  Inc. 

These  agencies  represent  the 
manufacturers  of  these  cars: 
Buick,  Cadillac,  Chevrolet,  Chrys- 
ler, DeSoto,  Dodge,  Ford,  Graham- 
Paige,  Hudson,  Hupmobile,  La- 
Salle,  Lincoln  and  Lincoln-Zephyr, 
Nash,  Olds,  Packard,  Plymouth, 
Pontiac,  Studebaker,  Terraplane 
and  Willys-Overland. 

Studebaker  Sales  Corp.,  South 
Bend,  will  use  70  stations  in  its 
used-car  campaign  placed  by 
Roche,  Williams  and  Cunnyngham. 
The  series  will  consist  of  one-min- 
ute live  announcements  twice  daily 
for  nine  days. 


Allis-Chalmers  Expands 
Disc  Series  in  Midwest 

ALLIS-CHALMERS  MFG.  Co., 
Milwaukee  (farm  equipment)  on 
March  1  was  to  start  two  weeklv 
quarter-hour  programs  on  WORK, 
York,  Pa.;  KFH,  Wichita;  WEBQ, 
Harrisburg,  111.,  and  six  weekly 
quarter-hour  transcribed  programs 
on  KGLO,  Mason  City,  la.  In  ad- 
dition spot  announcements  six  days 
weekly  were  to  start  March  1  on 
KCRC,  KFCQ,  KFRU,  KMMJ, 
WFMD,  WHAM,  WMBD,  WIBA, 
WCCO,  WNAX,  WORK.  On  March 
12  Allis-Chalmers  will  start  a 
weekly  show.  Family  Party,  on  23 
NBC-Red  and  Blue  stations  west 
of  Chicago,  Red  stations  being  used 
west  of  the  Rockies  and  Blue  sta- 
tions east  of  the  Rockies,  using 
the  9:30-10  p.  m.  (CT)  period. 

On  Jan.  15  a  half-hour  on  the 
WLS,  Chicago,  Barn  Dayice  start- 
ed while  on  Feb.  19  a  half-hour  on 
the  Grayid  Ole  Opry  of  WSM, 
Nashville,  as  well  as  Renfro  Barn 
Dance  on  four  Mutual  stations — 
(WLW,  WHK,  WHKC,  CKLW)  — 
was  begun.  Three  weekly  quarter- 
hour  programs  on  WIBW,  Topeka, 
and  five  weekly  quarter-hours  on 
WTAD,  Quincy,  111.,  started  Feb.  1. 

The  MBS  series  is  handled  by 
Russell  M.  Seeds  Co.,  Chicago, 
with  Bert  S.  Gittens,  Milwaukee, 
placing  all  other  Allis-Chalmers 
advertising. 


Superpower  Issu^i 
To  Be  Considere<l 
May  16  at  Hearin^l 

Economic  and  Social  Phases 

WLW  Status  Are  Involved 

THE  long-awaited  hearing  on  th 
16  pending  applications  for  supei 
power  has  been  tentatively  schec 
filed  by  the  FCC  for  May  16. 

The  whole  issue  of  superpowe  j 
including  economic  and  social  as , 
pects,  will  be  invaded  in  thes 
hearings.  Presumably,  the  brunt  c 
this  testimony  will  be  borne  b 
WLW,  Cincinnati,  which  for  thre 
years  has  operated  experimental]' 
with  500,000  watts  and  is  an  appl' 
cant  along  with  the  other  statioin 
for  authority  to  use  this  power  o 
a  regular  basis. 

Whether  the  May  16  hearin 
date  will  hold  is  not  yet  certan 
It  may  be  found  necessary  to  defe 
the  date,  either  on  the  Commii 
sion's  own  motion  or  on  motion  c 
station  applicants,  to  make  th. 
necessary  preparations.  Because  c 
the  large  number  of  applicant 
and  the  tremendous  amount  c' 
data  likely  to  be  put  into  the  rer 
ord,  the  hearings  may  run  for  » 
fortnight  or  possibly  longer.  It  hs 
not  yet  been  decided  whether  tl: 
hearings  will  be  before  an  exare 
iner  or  before  the  Commission  ef 
banc.  The  latter  course  seew, 
likely. 

Deny  WLW  Petition 

Designation  of  the  hearing  dal 
came  coincident  with  an  FCC  ai 
tion  announced  Feb.  23  denyin 
the  petition  of  WLW  for  review 
the  action  taken  by  an  individu! 
commissioner  in  January  in  settin- 
for  hearing  the  WLW  experimen' 
al  application  for  e  x  t  e  n  s  i  o  ' 
[Broadcasting,  Feb.  1]. 

Under  this  action  the  WLW 
perimental  application,  togethe 
with  its  application  for  reguls 
authority  for  500,000  watts  powe 
presumably  will  be  considerei 
Present  regulations  prescribe  thj 
the  maximum  regular  power  pe:, 
mitted  on  clear  channels  be  50,0C, 
watts.  Under  the  Havana  treaty 
however,  the  specifications  fc' 
Class  1-A  channels  which  are  tl' 
first  category,  are  that  minimuf 
power  of  50,000  watts  shall  I 
used  with  no  maximum  limit  s& 

Applications  for  500,000  watj 
that  would  participate  in  the  hea: 
ing,  in  addition  to  WLW  are  WH 
KFI  WGN  WSM  WSB  KDK 
KNX  KSL  WBZ  WGY  WHA 
WJR,  WJZ  WOR  WOAI. 


Gruen  Discs  Placed 

GRUEN  WATCH  Co.,  Cincinnal 
on  April  1  starts  a  weekly  hal 
hour  dramatic  show  featurir 
Warner  Bros,  talent.  Transcri 
tions,  made  in  Hollywood  \ 
Transamerican  Broadcasting 
Television  Corp.,  will  be  placed  ( 
23  stations  affiliated  with  Tran 
american.  McCann-Erickson,  Ne 
York,  is  agency. 


PAUL  T.  CHERINGTON  has  i 
signed  as  president  of  Market  E 
search  Corp  of  America.  New  Yoi 
and  will  continue  his  marketing  op< 
ations  under  his  own  name  from  ( 
fices  in  Rockefeller  Center.  Perci% 
White  has  resumed  presidency 
MRCA  and  other  officers  remain  t 
same. 
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Pull  Time  for  WOV  and  WPG 
f  ith  5,000  Watts  Is  Sought 

WBIL  Would  Be  Discontinued  Under  Plan  WTiich 
Follows  Three  Years  of  Negotiations 

SIMULTANEOUS  applications 
4re  filed  with  the  FCC  Feb.  25 
Siereby  both  WOV,  New  York, 
f  ^d  WPG,  Atlantic  City,  would  be- 
pine  5,000-watt  full  time  outlets 
lieu  of  their  present  time-shar- 
g  arrangement. 

The  culmination  of  more  than 
tjj[|iree  years  of  effort  to  solve  one 
the  radio's  knottiest  allocation 
iijfpoblems,  the  applications  provide 
■r  the  deletion  of  WBIL,  New 
jork  station  which  was  formerly 
iiiij»erated  by  the  Paulist  Fathers 
*||id  which  last  year  was  sold  to 
rde   Bulova,   New   York  watch 
lanufacturer,    who    also  owns 
'Ij'OV.  Upon  FCC  approval  of  these 
*!iifts,  the  Paulist  Fathers  would 
Ulect    the    final    installment  of 
125,000  on  the  $275,000  price  paid 
f  the  Bulova  interests  for  the 
rmer  WLWL,  now  WBIL. 

1      The  Three  Applications 

arte  Following  are  the  applications: 
WPG,  Atlantic  City  municipally- 
ed  station  and  a  CBS  outlet 
led  for  full  time  on  the  1130 
.  channel,  relinquishing  its  time- 
laring  assignment  on  1100  kc.  It 
lecifies  use  of  a  directional  an- 
na protecting  KSL,  Salt  Lake 
llty,  dominant  station  on  1130  kc, 
jj  M  WJJD,  Chicago,  also  operat- 
g  on  the  wave,  as  well  as  WD  EL, 
Djfcilmington,  operating  on  the  ad- 
;ii}Cent  channel  of  1120  kc. 

f  WOV,  now  operating  on  the 
i  t ;  30  kc.  channel  limited  time  with 
000  watts  power,  applied  for  full 
ne  on  the  1100  kc.  channel  with 
500  watts  power  day  and  night, 
th  the  consent  of  WBIL,  which 
w  uses  two  hours  nightly  on  the 
00  kc.  channel. 

WBIL  filed  an  application  to 
•  ithorize  it  to  discontinue  opera- 
.1  on,  contingent  upon  the  grant  of 

e  application  of  its  sister  station, 

OV,  for  full  time  on  the  1100 
I  sti .  channel. 

waif  (The  applications  were  filed  by 
li9  iarold  A.  Lafount,  former  mem- 
of  the  old  radio  commission 
Wid  now  directing  head  of  the  Bul- 
la radio  interests,  for  WOV  and 
IBIL,  and  by  Norman  Reed,  man- 
per  of  WPG,  for  the  municipal- 
Y  of  Atlantic  City. 
,'WPG  has  been  seeking  full-time 
*eration  for  a  number  of  years 
kause  under  its  time-sharing  set- 
»  on  the  1100  kc.  channel,  it  has 
in  required  to   relinquish  the 
|>urs  between  6  and  8  p.  m.  to  the 
tmer   Paulist    station,  WLWL, 
lus  making  the  station  a  difficult 
lancial  venture. 

IHorace  L.  Lohnes,  Washington 
ttorney,  is  representing  the  Bulo- 
.  interests,  WPG  is  represented 
•  Frank  J.  Wideman,  of  Wash- 
fgton. 

'KSL,  operated  by  the  Mormon 
lurch,  is  understood  not  to  ob- 
flfit  to  the  full-time  assignment  of 
'  IPG  on  its  1130  kc.  channel  in 
ew  of  the  directional  antenna 
iistem  which  will  protect  it.  The 


THE  TAX  BURDEN 

Imposts  oF  All  Sorts  Borne 
 By  Broadcasters  


same  is  true  it  is  learned,  in  the 
cases  of  WJJD  and  WDEL. 

Since  the  FCC  is  conversant 
with  all  the  details  involved  in  the 
transaction,  these  applications  may 
conceivably  be  granted  without 
hearing.  There  appears  to  be  no 
opposition  in  any  quarter. 

Series  of  Negotiations 

Contingent  upon  FCC  approval, 
the  new  full-time  WOV  in  New 
York  will  use  the  5,000-watt  trans- 
mitter of  WBIL,  since  that  sta- 
tion would  discontinue  operation. 
WOV  and  WBIL  now  are  using 
the  same  studios. 

Purchase  of  WBIL  from  the 
Paulist  Fathers  last  year  by  Mr. 
Bulova  culminated  one  of  the 
worst  situations  to  develop  in  the 
industry.  An  arrangement  origin- 
ally had  been  made  whereby  the 
Paulist  station  was  to  have  been 
sold  to  CBS,  presumably  as  a  sec- 
ond outlet  in  New  York  to  take 
the  overflow  of  WABC  business. 
This,  however,  did  not  materialize. 
Mr.  Bulova  first  purchased  WOV 
from  the  late  John  Iraci  for  $300,- 
000,  afterward  purchasing  WLWL 
for  the  $275,000  figure,  the  last  in- 
stallment of  $125,000  to  be  paid 
only  upon  approval  by  the  FCC 
of  an  arrangement  whereby  WOV 
would  become  a  full-time  outlet 
through  deletion  of  WBIL  and  the 
necessary  frequency  shifts  and  con- 
sents. 

With  WOV  as  a  full-time  sta- 


REVIVAL  of  talk  about  a  "wat- 
tage" or  franchise  tax  on  broad- 
cast stations  has  led  to  a  recapitu- 
lation of  average  taxes  now  paid 
by  broadcast  stations  and  net- 
works. In  the  Federal  classifica- 
tion, these  include: 

Capital  stock;  normal  income; 
undistributed  profits;  excess  pro- 
fits (if  any)  ;  Social  Security  cov- 
ering unemployment  tax  on  pay- 
roll, payable  by  employers;  Old 
Age,  payable  by  employes. 

State  taxes  include:  franchise; 
income;  real  property;  personal 
property;  money  and  credit;  gross 
receipt;  sales;  use  (state  tariff); 
corporate. 

In  addition,  there  are  the  mis- 
cellaneous taxes  paid  on  telephone 
and  telegraph  messages,  radio  sets, 
phonograph  records  and  the  like, 
along  with  taxes  paid  by  employes 
generally. 

No  estimate  has  been  reached  on 
the  amount  paid  out  in  taxes  by 
broadcast  companies  as  a  weighted 
average.  It  is  believed,  however, 
that  it  figures  around  30%,  all 
things  considered. 

tion  in  New  York,  it  is  presumed 
the  Bulova-Lafount  interests  will 
project  an  eastern  seaboard  net- 
work which  is  now  functioning  on 
a  partial  basis  between  New  York 
and  Boston  and  which  also  includes 
WPEN,  Philadelphia.  This  system 
now  operates  under  the  name  In- 
ternational Broadcasting  System 
and  embraces  several  Bulova  sta- 
tions along  the  route.  Miss  Hyla 
Kiczales,  general  manager  of  WOV, 
is  directing  the  activities  of  this 
partial  network  operation. 


Hearings  May  Be  Held  on  Boylan  Plan 
To  Load  Heavy  Wattage  Tax  on  Stations 

NEW  LIFE  was  breathed  into  the 
Boylan  station  tax  bill  (HR-6440) 
on  Feb.  23  when  Rep.  Thompson 
(D-Ill.)  announced  that  a  House 
Ways  &  Means  subcommittee,  of 
which  he  is  chairman,  will  hold 
hearings  on  the  proposed  legisla- 
tion, possibly  in  a  month. 

Rep.  Thompson  told  Broadcast- 
ing he  was  taking  this  action  at 
the  specific  request  of  the  author 
of  the  measure.  Rep.  Boylan 
(D-N.  Y.).  He  said  he  had  reached 
no  conclusion  as  to  the  merits  of 
the  bill. 

Introduced  in  the  House  April 
15,  1937,  the  bill  provides  for  a 
graduated  tax  on  radio  stations 
according  to  their  wattage. 

A  tax  of  $1  per  watt  is  proposed 
for  stations  using  between  100  and 
1.000  watts,  $2  per  watt  for  sta- 
tions with  power  in  excess  of  1,000 
watts,  and  $3  per  watt  on  stations 
in  excess  of  10,000  watts.  Govern- 
ment-oviTied  stations,  either  Fed- 
eral, State  or  local,  are  exempt 
from  the  tax,  as  are  stations  which 
are  "operated  exclusively  for  non- 
profit purposes  and  broadcasting 
unsponsored  programs." 

Seeks  Federal  Reports 


Chairman  Robert  L.  Doughton, 
of  the  House  Ways  &  Means  Com- 
mittee, has  requested  reports  from 
the  FCC  and  the  Treasury  De- 


partment on  the  wattage  tax  mea- 
sure. Mr.  Doughton,  however,  said 
this  does  not  indicate  his  commit- 
tee will  consider  the  bill  at  this 
session. 

"If  a  subcommittee  wishes  to 
hold  hearings  on  the  measure,  I 
will,  of  course,  have  no  objection," 
Mr.  Doughton  asserted.  "But  in  my 
opinion  this  bill  will  not  be  consid- 
ered by  the  full  committee  at  this 
session." 

If  no  action  is  taken  on  the  Boy- 
lan bill,  it  automatically  dies  with 
the  ending  of  the  Congress  but 
can  be  reintroduced  in  the  new 
Congress  next  year. 

Chairman  Pat  Harrison,  of  the 
Senate  Finance  Committee,  would 
not  comment  on  the  Boylan  bill. 
"It  has  not  been  called  to  my  at- 
tention," he  said. 

Chairman  Frank  R.  McNinch,  of 
the  FCC,  said  he  was  not  familiar 
with  the  provisions  of  the  Boylan 
bill  but  that  he  did  favor  a  "rea- 
sonable tax"  on  broadcasting  sta- 
tions which  would  compensate  the 
Government  for  FCC  expenditures. 
The  Independent  Offices  supply  bill 
for  the  next  fiscal  year  provides 
an  appropriation  of  $1,700,000  for 
the  FCC. 

"I  understand  the  Boylan  bill 
provides  a  tax  according  to  the 
power  of  a  station,"  Mr.  McNinch 
stated.  "I  have  given  no  study  to 


that  proposal  and  do  not  wish  to 
comment  on  it.  All  I  care  to  say 
is  I  would  favor  a  tax  on  stations 
that  would  not  be  burdensome  but 
would  cover  the  operation  costs  of 
the  FCC  and  possibly  raise  some 
revenue.  Before  I  endorse  any  bill 
I  will  consult  the  Treasury  De- 
partment. I  would  not  advocate 
any  tax  legislation  that  did  not 
have  the  approval  of  the  Trea- 
sury." 

Rep.  Thompson  was  not  specific 
in  saying  when  hearings  would  be 
held  by  his  subcommittee  on  the 
bill.  Asked  what  would  be  a  good 
guess,  he  said  "in  about  four 
weeks." 

After  pointing  out  that  Rep. 
Boylan  had  been  requesting  hear- 
ings on  the  broadcast  station  bill 
since  it  was  introduced  almost  a 
year  ago,  Mr.  Thompson  said  that 
a  few  days  ago  he  told  the  New 
York  member  that  he  would  give 
him  a  hearing. 

"There  seems  to  be  some  merit 
in  the  contention  that  these  sta- 
tions, which  enjoy  a  franchise  from 
the  Government,  should  pay  their 
own  freight,"  he  declared.  "Wheth- 
er wattage  of  stations  is  the 
proper  basis  for  computing  the 
tax,  I  do  not  know.  A  station  like 
WLW  would  have  to  pay  a  tax  of 
$1,500,000  and  I  think  there  are 
four  stations  in  my  State  which 
would  have  to  pay  $150,000  each. 

"This  bill  is  embarking  on  a 
new  policy  and  it  is  a  field  I  am 
sure  the  subcommittee  wants  to 
thoroughly  explore  before  making 
any  recommendations  to  the  full 
committee." 

Members  of  the  Thompson  sub- 
committee are:  Dingell  (D-Mich.); 
Robertson  (D-Va.);  Reed  (R-N. 
Y.);  Thurston  (R-Ia.). 

A  provision  is  made  in  the  Boy- 
lan bill  to  graduate  the  tax  on 
part-time  stations  and  those  which 
operate  on  different  daytime  and 
nighttime  power. 

What  Stations  Would  Pay 

Despite  the  publicity  push  given 
the  wattage  tax,  it  is  held  to  have 
little  or  no  prospect  of  enactment 
because  it  is  regarded  both  as 
discriminatory  and  confiscatory. 
For  example,  a  station  like  WLW 
would  be  called  upon  to  pay  a  tax 
of  $1,500,000.  A  50,000-watt  sta- 
tion, of  which  34  are  licensed, 
would  pay  $150,000  each.  RCA  es- 
timated that  such  a  bill  would  in- 
crease its  taxes  more  than  $1,500,- 
000  annually  by  virtue  of  its  own- 
ership and  operation  of  13  stations. 

The  published  statement  attrib- 
uted to  Chairman  McNinch  that 
he  viewed  incomes  from  broadcast 
stations  as  nearly  all  profit,  was 
refuted  by  the  chairman.  It  also 
evoked  protest  from  industry  quar- 
ters. 

When  the  wattage  bill  originally 
was  introduced,  without  Treasury 
approval,  it  was  among  other  tax 
proposals  shelved  by  the  Ways 
and  Means  Committee.  It  was  then 
estimated  unofficially  that  the  bill 
would  raise  between  $5,000,000 
and  $7,000,000  annually.  With  the 
trend  toward  higher  power  in  all 
station  classifications,  such  a  tax 
is  seen  by  broadcasters  as  unduly 
burdensome. 

Rep.  McFarlane  (D-Tex.),  used 
the  tax  publicity  for  another  blast 
in  favor  of  an  investigation  of 
radio  on  the  House  floor  Feb.  24. 
He  advocated  a  10%  tax  on  gross 
income  as  a  license  fee. 
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Recorders  Resist  AFM  Pact; 
Plan  for  Meeting  With  Weber 

Strike  Deadline  Postponed  Indefinitely;  Fear  of 
Government  Wrath  in  Restraint  Clauses  Voiced 


By  BRUCE  ROBERTSON 

THE  STRIKE  deadline  of  the 
American  Federation  of  Musicians 
against  the  manufacturers  of  elec- 
trical transcriptions  and  phono- 
graph records,  set  for  Feb.  25 
[Broadcasting,  Feb.  15],  has  been 
indefinitely  postponed.  That  is,  no 
strike  will  be  called  or  no  new 
deadline  set  until  the  recorders 
have  had  an  opportunity  to  pre- 
sent their  views  on  the  subject  to 
AFM  President  Joseph  N.  Weber, 
whose  southern  stay  has  been  ex- 
tended several  times  but  who  was 
expected  back  at  his  New  York 
office  Feb.  28. 

Meanwhile,  the  recorders  have 
been  sitting  tight  and  taking  no 
action  on  the  union's  arbitrary 
demands.  On  Feb.  23  some  30  rep- 
resentatives of  practically  every 
transcription  and  phonograph  rec- 
ord company  in  New  York  met  in 
NBC's  conference  room  in  re- 
sponse to  telegraphic  invitations 
from  C.  Lloyd  Egner,  manager  of 
NBC's  transcription  division  and 
chairman  of  the  recorders'  negoti- 
ating committee,  who  that  day  had 
returned  from  a  Bermuda  vacation. 
No  official  report  was  issued  on 
the  three-hour  session,  but  it  was 
learned  that  the  group  was  in 
complete  agreement  on  the  matter 
of  rejecting  the  licenses  in  their 
present  form  and  that  each  mem- 
ber agreed  to  do  nothing  without 
first  consulting  with  the  rest  of 
the  group.  A  committee  headed  by 
Mark  Woods,  NBC  vice-president 
and  treasurer,  who  represented  the 
network  in  negotiating  the  key 
station  contracts  with  AFM,  was 
appointed  to  call  on  Mr.  Weber 
and  to  express  to  him  the  attitude 
of  the  group. 

Illegality  Feared 

This  attitude,  as  expressed  by 
several  representative  members,  is 
that  to  sign  the  license  offered  by 
AFM  would  definitely  get  them  in 
trouble  with  the  Department  of 
Justice  on  grounds  of  restraint  of 
trade  and  secondary  boycott,  which 
they  feel  is  worse  than  being  in 
trouble  with  the  AFM.  The  re- 
corders also  hope  that  the  ex- 
change of  contracts  between  the 
network  affiliated  stations  and 
AFM,  which  has  not  yet  taken 
place  but  which  is  anticipated 
within  the  week,  will  be  delayed 
until  a  reasonable  agreement  has 
been  reached  between  the  record- 
ers and  the  union.  Such  delay,  they 
point  out,  would  be  in  the  best 
interests  of  the  stations  which  ex- 
pected that  their  pledges  for  in- 
creased expenditures  for  the  em- 
ployment of  staff  musicians  would 
guarantee  a  continuing  of  the  sup- 
ply of  network  and  recorded  pro- 
gram material. 

At  the  same  time,  the  makers  of 
phonograph  records  are  going 
ahead  with  their  plans  for  licensing 
broadcasters  [Broadcasting,  Feb. 
1,  15],  although  no  proposals  will 


be  made  until  the  AFM  situation 
is  cleared  up.  RCA  Mfg.  Co.  has 
granted  approximately  150  sta- 
tions the  right  to  continue  to 
broadcast  Victor  and  Bluebird  rec- 
ords without  penalty  until  such 
time  as  the  company  may  offer 
them  licenses.  The  contentions  of 
the  company  that  the  broadcasting 
of  its  records  without  permission 
is  illegal  on  several  counts  were 
contained  in  a  letter  sent  to  all 
stations  in  January  [Broadcast- 
ing, Feb.  1]. 

A  similar  letter  was  sent  out  by 
Decca  Records  within  the  last  two 
weeks,  asking  stations  to  desist 
from  broadcasting  any  records 
made  by  this  company.  This  letter, 
however,  did  not  offer  any  tem- 
porary rights,  as  the  Decca  con- 
cei'n  states  that  it  does  not  wish 
its  records  used  for  broadcast 
purposes.  A  spokesman  of  the 
company  told  Broadcasting,  how- 
ever, that  letters  have  been  re- 
ceived from  a  number  of  stations 
requesting  permission  to  continue 
to  use  Decca  records  temporarily 
at  least,  and  said  that  when 
enough  time  has  elapsed  for  all 
such  requests  to  be  received  the 
matter  will  be  reconsidered  and 
added  that  Decca  may  follow  the 
Victor  precedent. 

^  :^  ^ 

In  behalf  of  the  388  stations  not 
identified  with  the  networks,  the 
NAB  has  been  acting  as  observer 
in  the  musicians  employment  situ- 
ation. Stuart  Sprague,  former  NBC 
attorney  now  practicing  privately 
in  New  York,  has  been  designated 
by  NAB  Special  Counsel  Philip  G. 
Loucks  to  participate  in  the  re- 
corders' negotiations  as  the  indus- 
try observer  and  is  reporting  de- 
velopments. Not  all  of  these  388 
stations  are  NAB  members  but 
the  attitude  of  Mr.  Loucks  is  that 
the  trade  association  should  func- 
tion in  the  best  way  it  can  for  the 
entire  industry  on  such  matters. 

In  the  NAB  Bulletin  of  Feb.  26, 
it  was  brought  out  that  at  the 
NAB  convention  in  New  York  last 
October  a  committee  representing 
these  independent  stations  was 
designated,  headed  by  Lloyd  Thom- 
as, general  manager  of  WROK, 
Rockford,  111.  At  the  request  of  the 
Committtee  NAB  transmitted  a 
questionnaire  to  the  388  stations 
but  so  few  responses — 120 — were 
received,  that  the  questionnaire 
was  returned  to  the  stations  with- 
out any  figures  being  retained  or 
compilations  made. 

"Perhaps  the  lack  of  response 
was  due  to  an  impression  gained 
by  some  stations  that  they  could 
deal  directly  with  their  local 
unions,"  Mr.  Loucks  said.  "This 
is  a  mistaken  assumption  be- 
cause this  matter  is  required  by 
the  Federation  to  be  dealt  with 
nationally  with  the  Federation  and 
not  with  the  locals.  The  small 
number  of  replies  may  have  been 
due  also  to  a  feeling  by  some  sta- 


Harron  Seeking  WIBG 

NEGOTIATIONS  are  in  progress 
for  the  purchase  of  WIBG,  a  100- 
watt  daytime  outlet  on  970  kc,  lo- 
cated in  Glenside,  a  suburb  of 
Philadelphia,  by  Paul  Harron,  one- 
time part  owner  of  WPEN-WRAX, 
Philadelphia,  which  was  sold  last 
year  to  the  late  John  Iraci.  Mr. 
Harron  also  is  majority  stock- 
holder in  WHOM,  Jersey  City,  and 
WFAB,  New  York  City,  the  latter 
station  being  under  purchase  op- 
tion to  WEVD,  New  York,  with 
which  it  shares  time.  The  FCC 
scheduled  a  hearinp-  for  March  1 
on  the  proposed  sale  of  WFAB  for 
$70,000.  WIBG  is  licensed  to  Sea- 
board Radio  Broadcasting  Corp., 
in  which  Joseph  M.  Nassau,  its 
manager,  holds  35%  interest; 
James  A.  Nassau,  10% ;  Theodore 
E.  Eisner,  Philadelphia,  25%  ;  John 
Morgan  Davis,  15% ;  Margaret  R. 
Collins,  10%,  and  L.  K.  Shiffer, 
5%.  Mr.  Harron  proposes  to  buy 
all  the  outstanding  stock  for  an  un- 
named consideration. 


Department  of  Justice 
May  Drop  Proceedings 
Pending  Against  ASCAP 

THAT  the  Department  of  Justice 
has  under  consideration  the  ques- 
tion of  dismissal  of  the  government 
suit  against  ASCAP  and  130  other 
defendants,  alleging  violation  of 
the  anti-trust  law,  was  admitted 
last  month  by  Attorney  General 
Homer  S.  Cummings  in  a  letter  to 
Senator  Wheeler  (D-Mont.). 

Made  public  Feb.  26,  the  letter, 
which  bore  date  of  Feb.  7,  stated 
that  the  three-year-old  case,  while 
still  pending,  may  be  dismissed.  At- 
torney General  Cummings  said,  in 
response  to  an  inquiry  from  the  In- 
terstate Commerce  Committee 
Chairman,  that  trial  was  begun  in 
the  case  in  June,  1935,  but  was 
suspended  after  a  week  upon  the 
suggestion  of  the  trial  iudge  that 
the  parties  attempt  to  stipulate  the 
facts.  It  was  added  that  efforts  to 
stipulate  the  facts  proved  to  be 
fruitless  and  that  the  Department 
now  has  under  consideration  the 
question  of  whether  to  proceed 
further  with  the  case. 

There  have  been  a  number  of  in- 
dications in  the  past  that  the  De- 
partment had  in  mind  droopinp-  the 
suit.  Andrew  W.  Bennett,  foi-mer 
special  assistant  Attorney  General 
in  charge  of  the  proceedings,  re- 
signed last  fall  and  it  was  pre- 
sumed then  that  the  Department 
was  luke-warm  on  continuance  of 
the  case.  The  lack  of  interest  on 
the  part  of  the  broadcasting  indus- 
trv  is  believed  to  have  contributed 
to  this  trend. 


tions  that  it  was  better  to  wait 
and  see  how  many  network  affili- 
ate stations  would  actually  sign 
contracts  with  the  Federation  and 
what  arrangements  would  be  made 
between  the  Federation  and  the 
recording  companies.  These  facts 
are  now  known. 

"The  Chairman  of  the  Independ- 
ent Fact  Finding  Committee  [Mr. 
Thomas]  has  stated  to  the  NAB 
that  it  is  his  personal  opinion  (not 
being  able  to  get  in  touch  with  his 
committee  members)  that  the  NAB 
should  handle  the  negotiations  for 
the  Independent  Stations.  He  has 
been  informed  that  the  NAB 
is  ready  and  willing  to  go  ahead 
if  a  sufficient  number  of  stations 
desire  it." 


Los  Angeles  Musiciar 
Seek  Additional  Wor 
At  Independent  Statioi 

A  CONCERTED  drive  to  add  uni 
musicians    to    independent  rac 
stations  throughout  southern  Ca 
fornia  will  be  started  shortly  aft 
March  1  by  Los  Angeles  Musicia 
Mutual   Protective  Associati( 
Local   47,   according  to  Jack 
Tenney,  president,  following  sr 
eral  weeks  of  survey  and  gathi 
ing  of  data.  Should  stations  f ' 
to  comply  with  the  agreeme 
made  between  the  broadcasting 
dustry  and  the  American  Fedei 
tion  of  Musicians,  union  offici; 
contemplate  forming  picket  lii 
about    program    sponsors'  he; 
quarters  and  placing  such  adv 
tisers  on  an  unfair  list.  The  AI 
agreement   made   with  transcr 
tion  concerns  will  also  be  brouj 
into  effect  where  such  stations  i 
concerned,    it    was    said.  Un< 
terms   of  the   license  agreeme 
transcriptions  will  not  be  sold  : 
broadcasting  purposes  unless  ^ 
station  is  in  good  standing  w 
the  musicians  union,  Tenney  stat 
Musicians  contracting  for  all 
dio    shows,   traveling   bands  a 
guest  conductors  are  now  un^ 
direct  supervision  of  the  MM^ 
following   an   act  passed  by  j, 
board  of  directors  on  Feb.  17  wl 
the    "contractors    combine"  V 
abolished.  With  elimination  of 
contract  jobs,  the  union  has  c 
ated  a  steward  as  contact  man 
radio  shows,  traveling  bands  j. 
guest   conductors.    His  salary 
fixed  at  one  and  one-half  tii 
that  paid  the  leader.  The  stew 
must  be  a  non-playing  music 
and  will  not  be  allowed  to  t- 
any  kind  of  contract  work  u: 
it    has    been    approved  by 
MMPA   board.    Mr.   Tenney  s 
that  under  the  old  system  ab 
50  men  were  doing  most  of 
contract  business  which  norm.: 
should  be  handled  by  at  least 
persons.    Men   now  employed 
contractors  will  be  allowed  to  c 
tinue  in  that  capacity  until  tl 
present    contracts    expire,  w 
they  must  then  obtain  approval 
the  board.  ' 


AFM  Not  Sympathetici 

DECISION  of  AFM  Local  802' 
to  participate  in  the  strike  of  e; 
trical  maintenance  w  o  r  k  e  r 
Rockefeller  Center,  home  of  NI 
New  York  studios,  relieved  netw 
officials  of  considerable  anx 
caused  by  reports  that  the  ■ 
sicians  local  would  ask  its  memV 
not  to  cross  the  picket  lines  of  ^ 
electrical  workers  and  thereby  | 
prive  the  network  of  its  mus,' 
programs.  Jacob  Rosenberg,  pf 
dent  of  802,  refused  to  do  rr 
than  express  sympathy  with  ' 
strikers,  however,  saying  that  t- 
grievance  was  against  the  builc- 
management  and  not  against  N 


WTAR  Wins  Band  RuL 

WTAR,  Norfolk,  Va.,  was  up^ 
by  Henry  Clifton,  local  exami 
in  its  recent  difficulties  with  A 
local  union  affiliate  over  whethe 
not  local  violinists  were  suited- 
a  position  as  first  violinist, 
examiner  found  for  Henry , 
Whitehead,  WTAR  musical  di 
tor,  and  held  that  local  violir 
were  not  suited.  Mr.  Whitehead' 
gone  to  New  York  to  hire  a 
violinist. 
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ndustry  Reaction 
New  Association 
Is  Favorable 

CSIGNATION  this  month  of  the 
id  president,  pursuant  to  man- 
te  of  the  recent  NAB  convention 
possible,  although  best  prospects 
t  for  the  appointment  at  a  some- 
lat  later  date. 

Although  the  NAB  board  of  di- 
;tors,  to  whom  this  task  was 
egated,  will  not  meet  until 
irch  21,  the  executive  committee, 
aded  by  Mark  Ethridge,  general 
mager  of  the  Conrier- Journal 
d  Louisville  Times,  which  oper- 

1  WHAS,  is  expected  to  meet  in 
ashington  during  the  first  week 

March  in  closed  session.  The 
jor  business  will  be  discussion 
prospects  for  the  new  executive 

Bt. 

(Meanwhile  a  big  list  of  names  is 
ng  canvassed  individually  by  the 
board  members,  to  ascertain 
alifications,  availability  and  other 
irtinent  information.  So  far  as 
own  no'  personal  contacts  are  be- 
X  made,  and  presumably  will  not 
until  the  executive  committee, 
possibly  the  board,  holds'  an- 
ler  session. 

Loucks  at  the  Helm 

f^l'tPhilip  G.  Loucks,  special  coun- 
'  for  the  NAB  and  the  man  who 
lafted  the  broad  reorganization 
in,  is  directing  the  interim  ac- 
jities  of  the  NAB.  A  number  of 
ndamental  projects,  inactive  dur- 
^  recent  months,  have  been  re- 
red.  He  is  dividing  his  time  be- 
leen  NAB  headquarters  and  his 
;!Ti  law  offices,  both  in  the  Na- 
nal  Press  Bldg. 

Although  prospective  candidates 

2  being  talked  about  in  industry 
d  other  circles,  it  is  a  safe  con- 
ision  that  no  one  can  be  named 

a  definite  prospect.  Not  even  a 
n.te  will  exist  until  there  is  an- 
ifler  meeting  of  the  executive  com- 
ttee,  and  subsequently  of  the 
ard. 

itfThe  NAB  and  its  board  are 
iJreed  only  on  the  type  of  man  to 
I  this  important  post.  There  is 
kanimous  resentment  against  a 
ii:ar"  or  "dictator",  the  organiza- 
jep  ftn  looking  for  an  executive  direc- 
aiB  (.'  capable  of  molding  policies,  sub- 
jlt  to  ratification  of  the  board, 
[i|d  of  such  ability  and  reputation 
Rit  he  will  command  respect  and 
jJfention  in  official  circles  and  in 
;  industry. 

[Names  by  the  dozen  have  been 
Ivanced.  Many  are  good,  but  in 
[ist  cases  it  is  felt  they  will  not 
)  available  or  for  some  other  rea- 
;]is  will  not  be  eligible.  The  task 
selecting  the  right  figure,  board 
mbers  admit,  is  more  difficult 
Rill      at  first  anticipated. 

I  ;iAmong  names  understood  to  be 
xail'  the  hopper,  for  whatever  they 
y  mean  at  this  time,  are  John 
le'i  '  Winant,   former   governor  of 
'w  Hampshire,  and  former  chair- 
;'n  of  the  Social  Security  Boa;rd, 
IV  practicing  law  in  his  native 
•Ite;  Robert  M.  Hutchins,  youth- 
president  of  the  University  of 
[icago;  former  U.  S.  Senator  C. 
Dill,   now  practicing   law  in 


« .1 


Washington;  Edgar  Kobak,  vice- 
president  of  Lord  &  Thomas,  for- 
mer vice-president  of  NBC,  and 
one  of  the  prime  movers  of  the 
Advertising  Federation  of  Amer- 
ica; Stewart  McDonald,  Federal 
Housing  Administrator ;  former 
Secretary  of  'War  Patrick  J.  Hur- 
ley; M.  H.  Aylesworth,  former 
NBC  president;  Harlee  Branch, 
second  assistant  Postmaster  Gen- 
eral; Robert  Jackson,  the  new  So- 
licitor General  of  the  United 
States,  and  others. 

FCC  Members  Mentioned 

Suggestions  have  also  been  made 
of  going  to  the  FCC  for  the  man. 
No  less  than  five  of  the  seven  have 
been  so  mentioned,  but  it  is  certain 
that  none  has  been  contacted. 
There  is  conversation  about  the 
proffer  to  such  Commissioners  as 
Chairman  Frank  R.  McNinch,  T. 
A.  M.  Craven;  Judge  E.  0.  Sykes, 
who  has  served  continuously  since 
1927;  Thad  H.  Brown,  for  whom 
it  is  understood  a  movement  has 
been  launched  among  smaller  sta- 
tions, and  who  is  second  in  point 
of  seniority;  and  Norman  S.  Case, 
former  Governor  of  Rhode  Island.' 

Selection  of  the  secretary-trea- 
surer as  the  administrative  officer 
likewise  is  expected  to  await  the 
next  board  meeting.  He,  along  with 
the  incoming  president,  will  be  re- 
sponsible to  the  board,  whereas  all 
other  employes  will  be  directly  re- 
sponsible to  the  president.  'Who 
this  man  will  be  is  problematical 


too.  There  is  strong  support  for  the 
appointment  of  Edwin  M.  Spence, 
former  general  manager  of  WBAL, 
Baltimore,  who  was  general  chair- 
man of  the  convention. 

Appointment  of  experts  to  the 
NAB  staff  to  fill  such  posts  as 
technical,  labor  relations,  public 
relations,  legal  and  research  direc- 
tors, will  definitely  be  left  to  the 
consideration  of  the  incoming  chief 
executive.  It  is  felt  these  men  will 
serve  as  the  executive  assistants 
and  that  therefore  the  new  presi- 
dent should  have  the  right  to  par- 
ticipate in  their  selection,  with  the 
consent  of  the  board. 

In  the  fortnight  since  the  con- 
vention, reaction  from  within  the 
industry  has  been  most  favorable. 
There  is  an  air  of  expectancy,  if 
not  anxiety,  over  selection  of  the 
new  key  figure.  But  general  satis- 
faction is  being  expressed  over  the 
fact  that  the  board  has  plunged  so 
swiftly  into  its  new  task,  as  well 
as  over  the  naming  of  Mr.  Loucks 
as  special  counsel.  In  the  five  years 
he  served  as  managing  director 
prioi"  to  1935,  Mr.  Loucks  was  well 
liked  by  the  membership  rank  and 
file,  and  there  is  confidence  in  his 
ability  to  keep  the  organization 
moving. 

Members  of  the  executive  com- 
mittee, in  addition  to  Temporary 
Chairman  Ethridge,  and  its  coun- 
sel, Mr.  Loucks,  are  Edwin  "W. 
Craig,  WSM;  Frank  M.  Russell, 
NBC,  Washington;  Walter  J. 
Damm,    WTMJ ;    John  Elmer, 


Best  Qualified  Man  in  United  States 
Should  Direct  NAB^  Says  Ethridge 


THE  "best  qualified  man  in  the 
United  States",  is  being  sought 
for  the  presidency  of  the  NAB 
and  action  will  be  taken  "as  soon 
as  the  right  man  has  been  found 
and  the  details  of  the  office  have 
been  worked  out  with  him,"  Mark 
Ethridge,  temporary  chairman  of 
the  NAB  Board  of  Directors,  in- 
formed his  membership  Feb.  26. 

In  his  first  formal  communica- 
tion to  stations  since  the  NAB 
convention  last  month,  Mr.  Eth- 
ridge asserted  numerous  sugges- 
tions have  been  made  for  the  paid 
presidency  and  "an  extensive  in- 
vestigation now  is  being  conducted 
by  your  board." 

Pointing  to  the  seriousness  of 
the  problems  facing  the  industry 
and  the  necessity  for  immediate 
and  aggressive  action,  Mr.  Eth- 
ridge declared  in  the  NAB  Bulletin 
sent  to  all  members  that  "every 
human  effort  will  be  made  to  see 
that  the  reorganized  NAB  is 
equipped  in  the  shortest  possible 
period  to  meet  the  responsibilities 
which  the  members  so  definitely 
placed  upon  it  at  last  week's  con- 
vention." His  letter  continued: 

We  have  persuaded  Philip  G. 
Loucks,  former  managing  director,  to 
act  as  special  counsel  to  the  board  of 
directors  until  the  next  meeting  on 
March  21.  He  will  see  that  the  rou- 
tine functions  of  the  Association  are 
carried  on  from  day  to  day,  and  has 
been  requested  to  report  at  the  next 
meeting  of  the  board  on  several  prob- 
lems carried  over  from  the  convention. 
You  will  receive  from  the  Washing- 
ton headquarters,  reports  on  decisions 


as  they  are  made  as  well  as  informa- 
tion pertinent  to  the  industry. 

All  members  are  concerned,  and 
rightly  so,  with  the  necessity  of  at- 
tracting to  the  NAB  as  its  president, 
the  best  qualified  man  in  the  United 
States.  Numerous  suggestions  have 
been  made  and  an  extensive  investiga- 
tion is  now  being  conducted  by  your 
Board.  We  assure  you  that  action  will 
be  taken  as  soon  as  the  right  man  has 
been  found  and  the  details  of  the  office 
have  been  worked  out  with  him. 

We  have  quite  a  distance  to  travel 
before  your  association  is  in  a  position 
adequately  to  cope  with  the  problems 
before  it.  We  must  have  your  support 
if  we  are  to  succeed.  We  need  your 
financial  help.  We  need  new  members. 
We  need  a  united  industry.  We  are 
moving  with  as  much  speed  as  good 
judgment  dictates.  We  wish  to  have 
your  cooperation  and  your  patient  con- 
sideration of  the  task  we  have  be- 
fore us. 

Together  with  the  report  there 
was  submitted  to  stations  the 
schedule  of  dues,  designed  to  dou- 
ble the  NAB  income  by  raising 
$250,000  per  year  based  on  the 
present  membership.  Mr.  Loucks 
is  sending  to  each  of  the  17  district 
directors  into  which  the  NAB  is 
divided,  lists  of  member  stations 
and  also  of  non-members  in  their 
particular  districts.  This  is  the 
first  phase  of  a  membership  drive 
looking  toward  an  increase  in 
membership  over  the  500  mark.  It 
stands  now  at  420  station  mem- 
bers. District  directors  also  have 
been  supplied  with  the  necessary 
application  forms  and  stationery 
to  enable  them  to  carry  on  their 
district  business  under  NAB  au- 
spices. 


WCBM,  Baltimore,  last  NAB  pres- 
ident, and  Herb  Hollister,  KANS, 
Wichita. 

A  drive  for  increase  in  the  NAB 
membership  over  the  420  figure  at- 
tained at  the  convention,  through 
enrollment  of  23  new  stations,  is 
being  withheld  pending  perfection 
of  the  new  organization.  The  17 
district  directors  elected  during  the 
convention  [Broadcasting,  Feb.  15] 
who  will  serve  as  regional  clearing 
houses  for  the  NAB,  are  expected 
to  launch  these  drives.  Regional 
meetings  will  be  called  by  these  di- 
rectors during  the  next  few  months, 
but  they  are  not  expected  to  be 
geared  for  full  speed  operation  un- 
til the  headquarters  organization  in 
Washington  is  adequately  staffed. 
Working  on  Many  Matters 

Meanwhile,  Mr.  Loucks  has 
geared  the  NAB  to  handle  immedi- 
ately pressing  problems.  Andrew 
W.  Bennett,  former  special  assis- 
tant attorney  general  in  charge  of 
the  anti-trust  suit  against  ASCAP, 
is  in  Tallahassee,  Fla.,  to  cooperate 
with  that  state's  Attorney  General 
Landis  in  preparation  for  the  trial 
of  the  anti-ASCAP  legislation  en- 
acted by  the  state  legislature, 
scheduled  before  the  Federal  dis- 
trict court  on  March  3.  He  was  re- 
tained by  the  NAB  board  to  assist 
in  the  defense  of  litigation  involv- 
ing ASCAP  both  in  Florida  and  in 
Nebraska. 

Stuart  Sprague,  New  York  at- 
torney, formerly  on  the  NBC  legal 
staff,  has  been  detailed  by  Mr! 
Loucks  to  participate  in  the  indus- 
try's behalf  in  the  negotiations  be- 
tween transcription  recorders  and 
the  American  Federation  of  Mu- 
sicians on  a  form  of  contract  grow- 
ing out  of  the  station-AFM  ar- 
rangements [see  story  elsewhere  in 
this  issue]. 

Mr.  Loucks  personally  is  inquir- 
ing into  the  status  of  the  Duffy 
Copyright  Bill,  pending  for  three 
years,  which  would  strip  ASCAP 
of  much  of  its  arbitrary  powers  by 
eliminating  the  present  minimum 
statutory  damage  provision  of  $250 
for  innocent  infringement.  There 
is  also  pending  the  International 
Copyright  Convention  for  Senate 
confirmation,  and  the  effort  has 
been  to  have  the  bill  passed  before 
Senate  action  on  the  treaty. 

Efforts  are  being  made,  it  is  un- 
derstood, to  effect  a  compromise  on 
the  Duffy  Bill,  and  all  interested 
parties  may  be  brought  together 
shortly  in  the  hope  of  effecting  an 
agreement  to  expedite  passage  of 
the  bill,  and  thus  pave  the  way  for 
ratification  of  the  treaty,  which  has 
administration  support  and  is  be- 
ing strongly  urged  by  the  State 
Department. 

The  NAB  bulletin,  which  ceased 
publication  for  the  convention 
week,  reappeared  Feb.  26  in  a  new- 
dress.  It  will  be  continued,  under 
Mr.  Loucks'  plans,  as  a  com- 
pendium of  official  radio  informa- 
tion in  Washington. 


Sloan  Using  Breaks 

WILLIAM  R.  WARNER  Co.,  New- 
York  (Sloan's  Liniment),  on  Feb. 
16  started  station  break  announce- 
ments on  WHIG,  WDRC,  WOKO, 
and  WSB.  One  daily  announce- 
ment, five  days  a  week  will  run 
for  eight  weeks,  placed  by  Cecil, 
Warwick  &  Legler,  New  York. 
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ABT  Claims  Gains 
In    Station  Pacts 

Membership  Now  Is  Over  400, 

According  to  Manager 

ASSOCIATED  Broadcast  Tech- 
nicians, former  CBS  company  un- 
ion and  now  independent,  has  a 
total  membership  of  more  than 
400,  with  18  stations  signed  and 
applications  filed  by  eight  addition- 
al stations,  according  to  D.  J.  Dun- 
lop,  Chicago  business  manager  of 
ABT. 

Rather  than  actively  organize 
station  engineers,  the  ABT  policy 
is  to  let  the  technicians  make  ap- 
plication to  the  union  for  member- 
ship, he  said.  Asked  if  AbT  plans 
to  organize  engineers  of  NBC  sta- 
tions, Mr.  Dunlop  said  no  such 
move  is  intended  since  NBC  tech- 
nicians are  organized  in  the  Asso- 
ciation of  Technical  Employes,  a 
company  union. 

ABT  contracts,  he  said,  are  pat- 
terned after  the  original  contracts 
signed  by  CBS  and  the  Associated 
Columbia  Broadcast  Technicians, 
the  union's  name  before  it  expand- 
ed to  include  non-Columbia  sta- 
tions. In  cases  of  unjust  dismis- 
sal a  board  of  five  will  arbitrate 
the  matter,  he  added.  It  will  con- 
sist of  two  ABT  members,  two 
chosen  by  the  employer  and  a  fifth 
by  the  other  four.  A  simple  ma- 
jority decides  the  case. 

Contract  Provisions 

Clauses  in  the  contracts  specify 
that  two  weeks  notice  must  be  giv- 
en before  dismissal.  If  the  employe 
has  been  discharged  for  reasons 
other  than  inefficiency,  he  may  be 
given  an  ABT  certificate  of  merit 
and  must  be  reemployed  by  the 
station  before  other  engineers. 

Mr.  Dunlop  said  he  is  negotiat- 
ing: with  engineers  at  WHIP  and 
WWAE,  Hammond,  Ind.  Engineers 
at  the  University  Broadcasting 
Council,  Chicago,  which  maintains 
its  own  studios  at  230  N.  Michi- 
gan Ave.,  Chicago,  have  already 
been  signed  by  ABT. 

At  WAAW,  Omaha,  ABT  has 
signed  a  contract,  said  to  call  for 
the  same  scale  of  pay  as  that 
signed  by  ABT  with  Central  States 
Broadcasting  System  [Broadcast- 
ing, Feb.  15].  At  KMA  and  KFNF, 
Shenandoah,  la.,  contracts  have 
been  signed  by  ABT  calling  for  the 
following  scale:  $110  per  month 
for  one  year  of  service;  $120  for 
two  years;  $130  for  three  years; 
$140  for  four  years;  $150  for  five 
years;  one  assistant  supervisor  at 
$130  per  month  for  one  year  of 
service  with  a  $10  increase  annual- 
ly for  five  years  and  one  full  super- 
visor receiving  $200  the  first  year 
with  $5  increases  for  each  year  of 
sei'vice  for  five  years. 

Engineers  at  WAPI,  Birming- 
ham, CBS-managed,  and  KMOX, 
St.  Louis,  CBS-owned,  are  now 
members  of  the  International 
Brotherhood  of  Electrical  Workers, 
an  AFL  affiliate,  but  Mr.  Dunlop 
said  that  efforts  will  probably  be 
made  to  get  KMOX  to  join  AbT 
when  its  contract  expires  in  two 
years. 

James  French,  ABT  business 
agent  on  the  West  Coast,  is  nego- 
tiating a  contract  with  officials  of 
KSFO,  San  Francisco. 


NEW— Quarters  weie  dedicated  Feb.  19  by  WTAM,  NBC-owned  Cleve- 
land station.  Vernon  H.  Pribble,  manager,  is  shown  making  an  address 
during  the  public  dedication.  WTAM  occupies  the  first  four  floors  of  a 
downtown  former  bank  building.  Photo  above  shews  the  entrance. 


A  NEW  WTAM  AFTER  15  YEARS 

Bombs  and  Bands  Help  NBC-Owned  Station  Open 
 Radio  Showplace  In  Cleveland  


MORRIS  PLAN  Industrial  Bank. 
New  York,  on  March  1  starts  a  week- 
ly quarter-hour  program,  You,  the 
Unseen  Jury  on  WEAF,  New  York. 
Gotham  Adv.  Agency,  New  York,  is 
in  charge. 


PEALING  of  the  Big  Ben  chimes 
in  London,  England,  and  a  greet- 
ing from  the  British  Broadcasting 
Corp.  on  Feb.  19  formally  opened 
dedication  ceremonies  for  the  new 
$300,000  studios  of  the  NBC-owned 
50,000-watt  WTAM,  Cleveland.  Ten 
bands,  including  800  bandsmen, 
played  dedicatory  music  under 
the  direction  of  Walter  Logan, 
WTAM  music  director,  while  1,500 
pigeons,  signifying  one  of  man's 
first  means  of  communication, 
were  released  to  wing  their  way 
to  home  lofts  in  all  parts  of  Ohio. 

National  Guard  planes  fiew  over 
the  NBC  building  while  15  bombs 
were  exploded,  one  for  each  year 
of  WTAM's  history.  Mayor  Bur- 
ton, of  Cleveland,  and  Vernon  H. 
Pribble,  WTAM  manager,  gave 
brief  talks  in  dedicating  the  stu- 
dios and  building  to  the  radio 
public. 

Now  a  Showplace 

Located  on  the  first  four  floors 
of  a  22-story  building  renamed 
the  National  Broadcasting  Co. 
Bldg.,  the  studios  occupy  space 
which  formerly  housed  a  now  de- 
funct commercial  bank. 

NBC  construction  engineers, 
headed  by  J.  J.  Arnone,  began 
work  on  the  studios  last  Septem- 
ber. The  finished  broadcasting 
plant  includes  the  latest  NBC  and 
RCA  equipment  and  in  its  first 
few  days  of  operation  won  the  des- 
ignation of  "one  of  the  nation's 
radio  showplaces". 

Two  large  studios,  35  feet  wide, 
50  feet  long  and  17  feet  high,  are 
located  on  the  second  floor.  Each 
will  accommodate  an  audience  of 
250  persons.  Four  smaller  studios 
are  on  the  first  floor.  All  of  the 
broadcast  rooms  include  the  latest 
developments  in  "floating  studios". 

A  Housewarming  Week  of  pre- 
views, entertainments,  luncheons 
and  special  broadcasts  for  press, 
radio  and  civic  groups  was  con- 
cluded with  the  dedication  day 
Feb.  19.  An  evening  party  for 
650  guests  featured  a  preview  of 
the  studios,  an  hour-long  broad- 
cast and  a  supper  dance.  Artists 


on  the  program  included  Margaret 
Speaks,  Mario  Cozzi,  Frank  Black 
and  a  40-piece  symphony  orches- 
tra; Arlene  Harris,  of  Al  Pearce's 
Gang,  Tom  Manning,  and  Graham 
McNamee.  Bob  Feller,  baseball 
pitcher,  signed  his  1938  contract 
with  the  Cleveland  Indians  during 
the  program. 

NBC  officials  who  attended  the 
ceremonies  included  John  Royal, 
program  vice-president;  0.  B. 
Hanson,  vice-president  in  charge 
of  engineering;  George  McElrath, 
operating  engineer;  Alfred  Mor- 
ton, general  manager  of  managed 
and  operated  stations;  Dr.  James 
Rowland  Angell,  educational  coun- 
sellor; Roy  C.  Witmer,  sales  vice- 
president;  A.  E.  Nelson,  manager 
of  KDKA;  Robert  Owen,  manager 
of  KOA;  Lloyd  Yoder,  manager 
of  KPO;  Kolin  Hager,  manager 
of  WGY;  Sam  Ross,  head  of  NBC 
Artist's  Service. 


WRC  MOVES  PLANT 
WITH  POWER  BOOS] 

WRC,    NBC-owned    Red  netwoii 
outlet,  in  latter  March  will  mo- 
from  the  site  it  has  occupied  i< 
15   years   in   Washington  prop 
to  a  suburban  location  at  Chillui 
Md.,  with  entirely  new  apparatu 
Simultaneously  it  will  increase  i 
day  power  from   1,000  to   5,0( , 
watts  and  its  night  power  fro' 
500  to  1,000  watts. 

Along  with  its  sister  static  j 
WMAL,  the  capital  Blue  outh 
WRC  moved  into  elaborate  ne 
studios  in  the  Trans-Lux  Bid 
last  July.  An  expenditure  of  $30' 
000  was  involved.  The  new  trar 
mitting  plant,  according  to  Ke 
neth  Berkeley,  NBC's  Washingt 
general  manager,  entails  an  e 
penditure  of  $125,000  for  buildi; 
site,  RCA  5,000-watt  transmit! 
and  400-foot  Truscon  vertical  re 
iator.  Thus,  a  completely  new  si 
tion  has  been  installed  within  ( 
year  at  an  aggregate  cost  of  $42- 
000  (including  WMAL  studio  i 
cilities). 

The  new  site  is  approximat< 
one  mile  beyond  the  Washingt 
boundary  in  Maryland,  and  was 
lected  after  exhaustive  tests 
NBC  engineers  under  the  dir 
tion  of  Raymond  F.  Guy,  field  / 
gineer  from  New  York.  Latest  fi^ 
tures  are  included  in  both  tra:' 
mitter  and  antenna.  The  transnr 
ter  utilizes  air-cooled  instead 
water-cooled  RCA  tubes.  The  ra 
ator  is  of  uniform  cross-sect: 
from  top  to  bottom  and  is  trianj, 
lar  and  guyed,  with  each  side  t 
feet  wide.  It  is  of  the  "high-hi^ 
or  saucer  type,  designed  to  incre; 
primary  intensity  and  reduce  s. 
ondary  fading. 


Guild  Signs  WOV-WBI 

AMERICAN  Guild  of  Radio  * 
nouncers  and  Producers  has 
cently  obtained  contracts  for 
announcers  at  WOV  and  WB 
stations  of  the  International  Bro, 
casting  Corp.,  New  York.  Contrt 
specify  a  5-day,  40-hour  week,  v 
a  minimum  salary  of  $35.  Bal! 
to  determine  whether  the  Guild  ' 
affiliate  with  AFL  or  CIO  are  o 
ing  in  slowly,  and  none  are  be 
opened  until  the  vote  is  compr 
which  will  probably  not  be  for; 
other  month.  '-l 


Union  Using  WHEC 

AMALGAMATED  Clothing  W(  . 
ers'  Union,  Rochester,  has  stai  i 
a  weekly  half-hour  musical  ]  - 
gram  on  WHEC,  that  city.  C 
sixth  of  Rochester's  populatioi 
represented   by   members  of 
union  and  their  families,  the  ui 
states,  and  the  current  broadc  s 
are   institutional.   In   addition  o 
the    music,    supplied    by  Ge 
Ingram,    tenor,    and    J.  Goi 
Baldwin,  organist  and  leader 
the    orchestra,    civic  person: 
speak  on  the  program.  A  nun 
of  industrialists  employing  ui  n 
members  have  appeared  as  ■v  1- 
Morris    Novik    of    WNYC,  ] 
York,  arranged  the  show  sev  ii 
weeks   ago   before   starting  '  ' 
that  station. 


NEW  WRC  — Here  is  the  new 
transmitter  building  of  WRC,  in 
suburban  Washington,  to  be  dedi- 
cated in  latter  March  with  its  new 
RCA  transmitter  and  400-foot  Tru- 
scon radiator. 


MODERN  FOOD  Process  Co..  P  a 
delphia  (Thrive  dog  food),  will 
tinue  Dog  Heroes  on  WJZ  alth 
its  schedule  on  10  NBC-Blue  sta 
ended  Feb.  27.  The  agency  is  I 
Clements  Co.,  Philadelphia. 
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uilding  the  Newspaper  With  Radio's  Aid 

By   GUY   C.  HAMILTON 

Vice-President  and  General  Manager,  McClatchy  Newspapers 
Vice-President  and  General  Manager,  McClatchy  Broadcasting  Co. 

Newspaper  Group  Attributes  Much  of  Its  Success  to  the 
onstant  Promotion  of  Its  Publications  on  Stations 


Mr.  Hamilton 


HE  McClatchy  Newspapers,  oper- 
,^  ting  in  Sacramento,  Modesto  and 
"resno,  California,  are  pioneers  in 
j'jie  radio  field  on  the  Pacific  Coast. 
jWe  became  in- 
erested  in  radio 
jkck  in  1922.  Our 
iti  ;jiterest  at  that 
nrlme,  primarily, 
Mas  as  a  possible 
tjimpeting  news 
gency.  In  other 
ords,  we  did  not 
now  what  its 
'iiture  would  be 
the  news  field 

d  what  effect  it  would  have  on 
r  newspapers.  We  wanted  to  get 
j  i  |i  on  the  ground  floor. 

We  remained  in  the  radio  field 
iJecause  we  not  only  discovered  it 
s  a  paying  business  and  would 
ng  us  actual  returns,  but  also 
iiat  instead  of  being  a  threat  to 
tctlar  newspaper  it  could  be  utilized 
mi  a  good-will  agency  and  thus  be- 
me  a  circulation  builder. 
'  The  Sacramento   Bee   was  the 
-  '  st   newspaper   on    the  Pacific 
Dast  to  own  a  radio  station.  We 
arted  with  the  old  KQV,  a  5-watt 
ation,  later  acquiring  a  part  in- 
T>|iijrest,  and  finally  a  full  interest, 
KFBK,  Sacramento,  now  the 
io||rgest  of  our  chain  of  stations. 

Radio  and  the  Headline 

By  successive  steps  we  acquired 
Btt'lations  in  Stockton,  Fresno,  Bak- 
#>^field  and  Reno.  It  took  us  four 
*^^I|i!ars  to  increase  the  power  of 
Jj7jiFRB  to  5,000  watts.  Recently  we 
jjjjjiBre  granted  a  permit  to  increase 
J  to  10,000  watts.  The  power  of 
ijjj'ifir  stations  has  been  boosted  else- 
for  ihere  as  rapidly  as  we  have  been 
,  i»le  to  secure  permission. 
1 1  We  were  among  the  first  of  the 
I'wspaper-owned  radio  stations  to 
EC  j  Dpreciate  the  value  of  headline 
^^j;[vertising  of  news.  We  were 
'5(j-;iirrying  on  at  a  time  when  the 
,j1  :j  merican  Newspaper  Publishers' 
It  (i)  ssociation,  and  the  publishers 
atioic  nerally  were  objecting  and  show- 
of  I  g  great  fright  over  the  whole 
iuation. 

jilt  is  a  source  of  gratification  to 
to  know  that  since  that  time 
j&ny  newspapers  have  come 
iound  to  our  way  of  thinking  and 
^jjjjjiat  at  the  present  time  211  of  the 
ji'proximately  700  broadcasting 
jjAations  of  the  country  are  owned 
whole  or  in  part  by  publishing 
terests  [according  to  the  Broad- 
f  sef [STING  Yearbook  Number]. 

lOur  theory  that  news  broadcast- 
g  stimulates  the  reading  of  news- 
ipers  seems  to  have  been  borne 
]|{it  by  the  record  of  circulation 
liowth  of  our  three  papers  —  the 
cramento  Bee,  Fresno  Bee  and 
a  ^^odesto  Bee — since  we  entered  the 
idio  field. 


The  story  of  that  circulation 
growth  we  regard  as  one  of  the 
most  amazing  in  American  news- 
paperdom. 

We  acquired  all  of  KFBK  in 
July,  1929.  In  September  of  that 
year  we  raised  the  advertising 
rates  of  the  Sacramento  Bee  23 
cents.  To  justify  that  advance  we 
increased  our  circulation  guarantee 
from  45,000  to  50,000. 

We  then  were  hovering  around 
50,000  but  the  margin  was  too  nar- 
row so  we  pressed  our  circulation 
department  for  new  subscribers  to 
a  point  where  we  felt  it  would  be- 
come necessary  to  use  methods  we 
could  not  countenance.  We  wiped 
the  slate  clean  and  started  all  over 
again. 

We  found  that  at  the  end  of 
1929  our  average  circulation  for 


January,  1937,  in  spite  of  the  raise 
in  price  of  17y2%  on  October  1, 
1937. 

The  same  thing  happened  in 
Fresno.  In  1932  the  circulation  of 
the  Fresno  Bee  was  32,000.  There 
has  been  a  steady  increase  each 
year.  The  Fresno  Bee's  net  paid 
circulation  for  January,  1938,  was 
45,708,  a  net  gain  of  approximately 
10,263  in  five  years. 

It  would  not  be  altogether  cor- 
rect to  ascribe  all  of  this  gain  to 
radio.  The  prestige  of  the  Mc- 
Clatchy Newspapers  has  increased 
tremendously  in  the  last  few  years 
for  the  public  has  begun  to  realize 
they  are  among  the  last  of  the  in- 
dependently owned  journals  of  note 
in  the  country.  We  also  have  taken 
steps  to  make  them  better  news- 
papers by  expanding  our  news  cov- 


REVIVAL  of  antagonism  in  certain  publishing  quarters 
toward  radio  makes  this  article  by  the  directing  head  of 
the  McClatchy  newspapers  and  radio  stations  of  Califor- 
nia the  more  timely.  "In  my  opinion,"  asserts  Mr.  Hamil- 
ton, "the  principal  factors  responsible  for  the  gain  (in 
circulation)  was  the  constant  plugging  on  our  stations 
for  the  newspapers,  the  unceasing  building  up  of  good 
will."  Mr.  Hamilton  bears  out  what  we  have  long  in- 
sisted, namely,  that  the  institution  of  radio  is  a  prime 
good  will  and  circulation  builder  for  newspapers. 


that  year  had  been  316  over  50,000; 
for  1930  it  was  782;  for  1931  it 
was  1,149.  It  fell  back  to  415  above 
50,000  in  1932,  the  low  point  in  the 
depression. 

Promotion  by  Radio 

Up  to  1932  we  had  been  spending 
about  $10,000  a  month  for  the  de- 
velopment of  new  circulation  in 
Sacramento  and  Fresno.  That  year 
to  trim  all  expense  to  the  bone,  we 
dropped  all  forms  of  promotion  ef- 
forts and  withdrew  all  of  our  paid 
solicitors. 

During  these  years  I  have  enumer- 
ated, however,  we  had  lost  no  op- 
portunity to  build  up  good  will  for 
our  newspapers.  We  kept  plugging 
away,  telling  radio  listeners  what 
good  newspapers  they  were,  advis- 
ing them  to  read  these  newspapers 
for  complete  news  accounts. 

And  here  is  the  amazing  part  of 
the  story: 

Although  we  stopped  all  circula- 
tion development  work  in  1932,  the 
Sacramento  Bee  gained  500  in 
1933,  3,000  in  1934,  2,500  in  1935, 
and  2,800  in  1936. 

The  net  paid  circulation  of  the 
Sacramento  Bee  for  January,  1938, 
was  64,349,  a  gain  of  2,195  over 


erage,  adding  many  new  features, 
and  increasing  our  general  service 
to  our  readers. 

In  my  opinion,  however,  the  prin- 
cipal factor  responsible  for  the 
gain  was  the  constant  plugging  on 
our  radio  stations  for  the  newspa- 
pers, the  unceasing  building  up  of 
good  will. 

We  have  found  nothing  in  radio 
that  leads  us  to  believe  it  ever  will 
be  a  serious  competitor  to  the 
newspaper. 

Both  have  a  distinct  and  sepa- 
rate field  in  the  dissemination  of 
news  as  well  as  the  advertising  of 
merchandise.  We  regard  radio  ad- 
vertising as  a  good  investment  and 
well  worth  the  money  for  certain 
purposes  and  we  think  newspaper 
advertising  fills  still  another  field. 

And  Now  Facsimile 

For  the  same  reasons  that  we 
originally  became  interested  in  ra- 
dio, we  began  to  study  the  field  of 
facsimile  broadcasting  some  months 
ago. 

Facsimile  broadcasting  is  an  al- 
most entirely  new  field.  It  offers 
the  possibility  of  placing  a  com- 
plete newspaper  in  every  home 
each  morning  simply  by  pressing  a 


button  at  a  certain  hour  and  let- 
ting the  radio  receiving  set  or  a 
special  facsimile  set  bring  it  in. 

In  common  with  some  half-dozen 
radio  organizations  of  the  country, 
we  are  now  engaged  in  a  series  of 
experiments  to  see  what  commer- 
cial possibilities  facsimile  broad- 
casting has.  Within  the  next  few 
months  we  expect  to  install  at  least 
100  experimental  machines  in  se- 
lected homes  and  business  houses 
of  Sacramento  and  Fresno. 

Fortunately  it  will  not  be  neces- 
sary for  us  to  install  the  expensive 
shortwave  transmitter  equipment 
used  in  facsimile  broadcasting  as 
we  can  use  our  existing  equipment. 
The  broadcasts  will  not  be  on  high 
frequency  but  on  the  regular  power 
and  channel  of  KFBK,  Sacramento, 
and  KMJ,  Fresno. 

Our  interest  was  aroused  some 
months  ago  when  we  discovered  the 
regulations  of  the  FCC  had  been 
modified  to  allow  existing  stations 
an  experimental  license  to  do  fac- 
simile broadcasting  during  those 
hours  in  which  they  are  not  on  the 
air  with  radio  broadcasting. 

In  considering  the  matter  we  felt 
we  wanted  to  be  in  on  the  develop- 
ment of  facsimile  broadcasting 
just  as  we  were  on  the  development 
of  radio.  Most  of  our  radio  enter- 
prises are  now  self-supporting  and 
even  making  a  profit.  We  see  no 
reason  why  facsimile  cannot  enjoy 
the  same  development. 

We  have  faith  in  radio ;  we  have 
faith  in  the  future  of  our  new  en- 
terprise. We  do  not  regard  either 
as  being  in  the  competitive  field 
but  merely  as  media  to  whet  the 
appetite  of  the  public  for  the 
larger  and  more  enterpretive  news- 
paper offei-ing. 

As  for  radio  we  are  firmly  con- 
vinced it  can  be  used  as  a  circula- 
tion builder  by  any  newspaper. 


WMCA  Plans  Opening 

A  THREE-DAY  opening  ceremony 
for  the  new  WMCA  studios  is 
being  planned  by  the  station,  with 
March  30,  31  and  April  1  tenta- 
tively set  as  the  dates.  Each  eve- 
ning dedicatory  broadcast  will 
have  its  own  master  of  ceremonies: 
Postmaster  General  Farley  the 
opening  night;  James  J.  Walker, 
ex-mayor  of  New  York,  the  second 
night;  Col.  J.  R.  Fitzpatrick,  presi- 
dent of  Madison  Square  Garden 
Corp.,  the  third  night.  Station  is 
also  planning  a  series  of  salutes 
from  England,  from  Hollywood, 
from  the  Noi-mundie  at  sea,  and 
from  a  United  Airliner  in  the  sky 
among  other  origination  points. 
Also  planned  is  an  Alumni  Night 
with  a  group  of  the  now-famous 
radio  stars  who  got  their  start  on 
WMCA. 


CANADIAN  National  Railways,  Mon- 
treal, early  in  March  will  start  a  dra- 
matic program  on  CKAC,  that  city, 
to  promote  the  idea  of  colonization  im 
outlying  sections  of  (Canada. 
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Duffy  Is  Preparing 
To  Get  Action  on 
Copyright  Treaty 

Senate  Is  Expected  to  Adopt 

Trade  Commission  Report 

WITH  THE  anti  -  lynching  bill 
deadlock  broken,  the  Senate  is  back 
to  normalcy  and  Senator  Duffy 
(D-Wis.)  is  making  plans  to  secure 
early  consideration  of  the  Interna- 
tional Copyright  Convention  as 
■well  as  his  bill  to  revise  the  United 
States  copyright  law. 

Mr.  Duffy  told  Broadcasting 
Feb.  24  that  the  Senate  Committee 
on  Patents  would  soon  report  his 
copyright  bill.  He  hopes  to  secure 
parallel  action  by  the  Senate  on 
the  copyright  legislation  and  the 
convention. 

The  Senate  Foreign  Relations 
Committee  reported  the  convention 
to  the  Senate  last  November  and 
since  then  it  has  been  pending  on 
the  executive  calendar.  Certain 
reservations  have  been  suggested 
and  these  will  be  debated  when  the 
convention  is  brought  up  in  the 
Senate. 

Will  Aid  Copyright  Bill 

Senator  Duffy  takes  the  posi- 
tion that  ratification  of  the  con- 
vention will  hasten  passage  of  his 
copyright  bill  which  strikes  out  the 
$250  damage  fee  for  relaying  copy- 
right material  but  provides  those 
holding  the  copyright  may  go  into 
court  and  sue  for  damage.  He  says 
the  convention  does  not  go  into  ef- 
fect for  a  year  and  by  that  time  it 
will  be  possible  to  get  House  action 
on  his  copyright  bill.  Others  con- 
tend the  copyright  bill  should  be 
passed  before  ratification  of  the 
convention. 

Since  the  Senate  passed  the  Duf- 
fy bill  in  the  last  Congress,  there 
is  little  doubt  that  favorable  action 
will  be  taken  on  the  legislation  at 
this  session. 

The  difficulty  lies  in  the  House 
Patents  Committee  where  Chair- 
man Sirovich  (D-N.  Y.)  has  kept 
the  bill  pigeon-holed.  Representa- 
tive Deen  (D-Ga.)  was  prepared  to 
lead  a  fight  inside  the  Committee 
for  favorable  action  on  the  Duffey 
bill  at  this  session  but  was  stricken 
by  a  heart  attack  during  the 
Christmas  holidays  and  is  confined 
to  his  Georgia  home. 

Meanwhile  Senate  adoption  of 
the  conference  report  on  the 
Wheeler-Lea  Trade  Commission 
bill  was  expected  momentarily.  The 
report  was  blocked  by  the'  anti- 
lynching  bill  which  was  displaced 
as  the  unfinished  business  of  the 
Senate  Feb.  21.  Since  then  Chair- 
man Wheeler  (D-Mont.)  has  been 
ill  and  this  has  delayed  final  action 
on  the  legislation  broadening  the 
base  of  the  Federal  Trade  Commis- 
sion in  issuing  cease  and  desist  oi-- 
ders  and  giving  that  agency  broad 
powers  in  dealing  with  false  and 
misleading  advertising.  [Broadcast- 
ing, Feb.  1-15]  A  special  section  in 
the  bill  exempts  broadcasters  and 
newspaper  publishers  from  liability 
in  connection  with  such  advertising 
provided  they  do  not  withhold  de- 
sired information  from  the  FCC. 

The  Senate  on  Feb.  25  passed 
the  Independent  Offices  sunnly  bill 
providing  an  apnropriation  of 
$1,745,000  for  the  FCC.  This  mea- 
sure now  goes  to  conference.  Since 
the  amount  appropriated  in  the 
House  and  Senate  bills  for  the  FCC 
is  the  same  there  is  no  dispute  over 
this  section. 


Musical  America 

After  playing  on  a  broadcast  it  is 
a  harrowing  experience  to  act  as 
stooge  to  a  radio  comedian. 


Educational  Role 
Of  Radio  Studied 

Columbia  University  Group  to 

Determine  Medium's  Status 

A  COMMITTEE  of  seven  Columbia 
University  officials  has  been  ap- 
pointed by  Pres.  Nicholas  Murray 
Butler  to  study  the  role  of  broad- 
casting in  the  educational  field  and 
to  formulate  a  university  policy  on 
its  use. 

The  committee  is  composed  of 
Provost  Frank  D.  Fackenthal  and 
the  following:  Dean  Herbert  E. 
Hawkes  of  Columbia  College,  Dean 
Virginia  C.  Gildersleeve  of  Barnard 
College,  Dean  George  B.  Pegram  of 
the  Graduate  Faculties,  Dean  Wil- 
liam F.  Russell  of  Teachers  Col- 
lege, Dean  Joseph  W.  Barker  of 
the  School  of  Engineering,  and 
Dean  Carl  W.  Ackerman  of  the 
Graduate  School  of  Journalism, 
who  was  appointed  chairman. 

"The  appointment  of  this  com- 
mittee marks  the  culmination  of 
many  years  of  interest,  experiment 
and  study  of  the  radio  on  the  part 
of  individual  members  of  the  uni- 
versity," Dr.  Butler  said.  "In  both 
the  scientific  and  the  educational 
development  of  wireless  communi- 
cation and  radio  broadcasting,  Co- 
lumbia University  has  been  repre- 
sented by  members  of  the  several 
faculties  and  alumni. 

Developing  a  Policy 

"Radio  today  is  the  most  im- 
portant instrumentality  of  public 
communication.  It  may  well  be  as 
valuable  to  the  people  as  an  agency 
for  the  diffusion  of  knowledge  as 
it  is  today  in  the  distribution  of  in- 
formation and  in  spreading  appre- 
ciation and  understanding  of  the 
cultural  and  industrial  arts. 

"Radio  today  is  related  not  only 
to  the  future  of  our  domestic  insti- 
tutions but  to  world  peace  and 
progress.  The  hourly  international 
shortwave  broadcasts  by  the  sev- 
eral governments  of  the  world  pre- 
sent a  world-wide  problem  in  edu- 
cation. This  activity  is  a  challenge 
to  the  ingenuity  and  to  the  re- 
sourcefulness of  all  institutions 
functioning  in  the  field  of  liberty. 

"It  is  my  hope  that  this  commit- 
tee will  obtain  the  advice,  the  as- 
sistance and  the  cooperation  of  all 
individuals  and  groups  within  the 
University,  the  radio  industry  and 
among  the  many  public  bodies,  to 
the  end  that  a  fundamental  and 
continuing  policy  may  be  developed 
to  augment  the  educational  and  the 
public  services  of  the  University." 


H.  W.  KALTENBORN,  who  has  been 
ill  for  several  weeks,  on  Feb.  27 
resumed  his  place  ja  the  Headlines 
and  Bylines  program  Sundays  on 
CBS. 


TWO-TONED  BREAD 

Bakery  Group  to  Use  Discs 

 For  New  Package  

A  NEW  form  of  bread  marketing, 
in  which  more  than  one  kind  of 
bread  will  be  packed  in  a  single 
wrapper,  is  to  be  promoted  by  As- 
sociated Bakeries  of  America  by 
means  of  transcriptions  on  some 
50  stations.  The  series  will  start  in 
April,  with  one-minute  discs  to  be 
heard  five  times  a  day  for  the  first 
four  weeks  and  thrice  daily  after 
that. 

Associated,  representing  retail 
bakers  throughout  the  country,  has 
labeled  the  package.  Two  Tone 
Bread.  It  was  originated  by  W.  E. 
Long  Co.,  Chicago  agency,  which 
originally  introduced  sliced  bread. 
In  the  new  package  white  and  rye, 
or  white  and  whole  wheat  bread 
will  be  available  for  the  conveni- 
ence of  families  preferring  more 
than  one  type.  Elimination  of 
waste  and  bread-ends  will  be  pos- 
sible. "Two-toned  voices"  will  be 
recorded  by  John  Conner  and  Ed- 
win Burke  for  the  minute  discs. 
The  campaign  will  be  handled  by 
W.  E.  Long  Co.,  Chicago,  with 
Danny  Ryan,  radio  director,  in 
charge.  Columbia  Transcription 
Service,  Chicago,  will  produce  the 
discs. 


CHICAGO  BASEBALL 
DRAW  lis  G  SPONSORS 

EIGHT  sponsors  will  broadcast 
baseball  games  on  Chicago  stations 
during  the  1938  season.  The  Chi- 
cago National  League  club,  Cubs, 
will  sponsor  programs  on  all  Chi- 
cago stations  carrying  Cub  games. 
In  this  way,  Mr.  Wrigley  will  be 
putting  back  into  radio  all  the 
money  received  from  the  sale  of 
broadcast  privileges. 

Program  preceding  all  Cub  home 
games  featuring  Bob  Elson  and 
titled  Dugout  Dope  will  be  carried 
on  WGN,  with  60-word  nightly  an- 
nouncements during  the  season.  On 
WBBM,  Pat  Flanagan  will  broad- 
cast Dugout  Dope  preceding  home 
games,  while  six  programs  weekly 
will  be  aired  on  WCFL.  Quarter- 
hour  daily  show  will  be  broadcast 
on  WJJD,  plus  a  nightly  program 
on  WIND.  Nelson  Shawn  of  Neis- 
ser-Myerhoff  Inc.,  Chicago,  is 
handling  the  account. 

Texas  Co.,  New  York  (gasoline), 
will  sponsor  Hal  Totten  for  the 
third  successive  year  on  WCFL. 
Buchanan  &  Co.,  Chicago,  has  the 
account.  General  Mills  and  Socony 
will  jointly  sponsor  the  games  on 
WBBM,  while  Old  Gold  cigarettes 
will  sponsor  baseball  broadcasts  on 
WGN.  Kellogg  Corn  Flakes  will 
SDonsor  games  on  WJJD.  General 
Foods  (Huskies),  sponsor  of  games 
on  WIND  during  the  1937  season, 
may  be  replaced  by  General  Mills 
(Wheaties)  for  the  coming  season. 

Knox-Reeves  is  agency  for  Gen- 
eral Mills,  while  J.  Stirling  Get- 
chell,  New  York,  handles  the  So- 
cony account.  Old  Gold  agency  is 
Lennen  &  Mitchell  Inc.,  New  York. 


Lucky  Changing  Show 

AMERICAN  TOBACCO  Co.. 
(Lucky  Strike  cigarettes)  will  re- 
place Your  Hollywood  Parade  on 
March  23,  the  date  of  contract  ex- 
piration on  NBC,  vdth  a  new  pro- 
gram, probably  moving  Kay  Kyser 
from  Mutual. 


Baseball  Sponsors 
Active  in  Detroit] 

Heilmann    Sponsored    From , 

South  in  Recorded  Series 

DETROIT'S  baseball,  which  will 
be  carried  by  WWJ  as  well  as  bv 
Michigan  Network  due  to  intense' 
interest  in  the  sport  throughout 
the  state,  is  already  arousing  keer  , 
interest,  with  WXYZ  laying  plan; 
for  a  summer  baseball  school  foij 
youngsters  under  the  direction  of 
Harry  Heilmann, — veteran  batting 
star  and  outfielder,  to  be  conducte( 
at  the  city  playgrounds  and  to  bi 
open   to   all   local   youngsters  be 
tween  10  and  16. 

Heilmann,  now  spending  th( 
training  season  with  the  Tigers  a 
Lakeland,  Fla.,  will  bring  to  tb 
school  former  and  present  Detroi 
Tiger  nlayers  to  assist  in  the  in 
struction.  Since  his  retirement  i 
few  years  ago  he  has  been  on  th 
WXYZ  staff  as  sports  commenta 
tor.  Ty  Tyson  is  handling  WW. 
baseball  for  the  twelfth  consecu 
tive  year. 

From  the  Camp 

Joint  sponsors  of  the  Detroit  T: : 
ger  broadcasts  durinp-  the  baseba^ 
season  are  the  Kellogar  Co.,  Battl 
Creek,  and  White  Star  Refinin 
Co.,  local  division  of  Socony-VE 
cuum  Corp. 

While  at  Lakeland,  Heilmann  : 
making  his  Baseball  Extra  tranii 
scription  series,  as  he  did  last  yea 
These,  starting  March  7,  will  1: 
broadcast  over  WXYZ  and  tl 
Michigan  Network,  Wednesday 
and  Fridays,  6:30-6:45  p.  r 
(EST)  and  will  continue  unt 
Anril  15  under  sponsorshin  of  tl 
Pfeiffer  Brewing  Co.,  Detroit.  Mac 
in  the  afternoon,  the  transcrintioi 
will  be  flown  to  Detroit  for  broavi 
cast  the  following  night. 

The  transcriptions  will  be  ma< 
on  the  Lakeland  playing  field  ai| 
will  consist  of  interviews  with  tl 
Tiger  team,  comments  upon  pla;: 
and  players  and  human  intere 
yarns  about  the  training  cam' 
Mobile  transcription  apparatus  h- 
been  sent  to  Lakeland  by  the  Pac^ 
ard  &  Neff  Agency,  handling  t' 
Pfeiffer  account. 


Indiana  Sports  '! 

NORTHERN  Indiana  Public  Sei 
ice  Co.,  Gary,  Ind.,  will  spons 
Indiana's   state   high   school  be 
ketball  tournament  for  three  si 
cessive  Saturdays  starting  Mai 
5  over  WIND,  Gary.  State  fin; 
at  Indianapolis,  March  26,  will 
broadcast   over  a  five-station  I 
diana   network  originating 
WFBM,  Indianapolis,  and  incluj 
ing  WIND  and  three  other  s*j 
tions.  The  business  is  placed  dire  I 

  \ 

Frigidaire  Dealers  I 

FRIGIDAIRE  Corp.,  Dayton  (el 
trie  refrigerators),  has  recorc  j 
one-minute  transcribed  announi 
ments  which  will  shortly  be  pla(l 
by  local  dealers  throughout  1 
country.  Quantity  of  broadcal 
and  starting  date  depend  entirl 
on  local  dealers  according  to  HcJ 
Shively,  radio  service  director  ■ 
Lord  &  Thomas,  Chicago  ageri 
handling  the  account.  RCA  Trl 
scription  Co.,  Chicago,  cut  -I 
discs.  fl 
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Finding  a  Yardstick  for  Station  Sales 


By   PAUL   CLARKE  BRINES 

fiews  of  Attorneys  Sought  by  FCC  in  Recent  Hearings; 
diversified  Theories  on  Price  Policy  Submitted 


AS  the   FCC   authority  to 
rule  on  the  sales  price  of  a 
broadcasting  station?  If  it 
has  this  power  must  it  es- 
blish  a  definite  yardstick  for  de- 
rmining  an  equitable  sales  price? 
f'  Recently    the    Commission  has 

E;n  gathering  data  on  this  vital 
ue  and  has  sought  detailed  infor- 
ition  from  lawyers  appearing  be- 
ja-e  it  in  oral  argument.  When  the 
isue  was  squarely  presented,  the 
ommission  has  departed  from  reg- 
i.ar  procedure  and  has  asked  coun- 
to  submit  written  briefs  for  its 
hnsideration. 

Briefs  thus  far  presented  to  the 
|CC  have  suggested  that  the  Com- 
-  ission  is  without  legal  power  to 
i\e  on  sales  prices,  that  the  price 
jiould  not  be  confined  to  the  value 
a  station's  physical  assets,  that 
'lie  price  might  be  fixed  at  10  times 
He  annual  net  profit  of  the  station. 

fj  Briefs  Submitted 

In  the  recent  case  of  WREN, 
awrence,  Kan.,  which  sought  to 
iansfer  control  of  its  license  by 
'lie  sale  of  all  its  capital  stock  to 
"le  Kansas  City  Star  Co.,  a  brief 
[as  filed  through  the  law  offices 
-  ':  Paul  M.  Segal  by  Attorneys 
€orge  S.  Smith  and  Harry  P. 
'learner.  After  reviewing  the  legal 
id  legislative  history  of  commu- 
ications  law,  counsel  contended, 
;Ct  could  be  safely  asserted  that 
'ive  for  the  exercise  of  taxing 
'ower,  it  would  not  become  a  mat- 
jr  of  federal  concern  what  would 
\i  the  financial  arrangement  in- 
olved  in  the  sale  of  a  radio  facil- 

"However,  with  the  basic  need 
W  federal  control  and  the  funda- 
ental  requirement  that  that  con- 
ol  be  unhampered,  the  philosophy 
las  been  suggested  that  the  federal 
^jvernment  becomes  concerned  in 
le  price  paid  for  a  radio  broad- 
nst  facility  upon  the  doctrine  that 
ich  price,  either  because  of  some 
,  nding  effect  in  approval  or  ac- 
\^  ,aiescence  by  a  regulatory  agen- 
I',  or  because  of  the  possibility 
uat  some  portion  of  the  price, 
ight  be  legally  ascribable  to  a 
'.roperty  interest  in  the  license. 
!  "As  against  this  philosophy  it 
il.ould  be  unwise  to  refuse  to  recog- 
ilifitze  that  there  has  existed  the  at- 
iiching  of  values  to  radiobroadcast 
tations  which  do  not  ignore  the 
alue  of  a  license,  but  which  in 
net  involve  the  payment  of  com- 
ijensation  very  substantially  great- 
>i{j'_than  what  can  possibly  be  as- 
pijpribable  to  any  physical  assets  ac- 

uired  by  the  purchaser, 
aiifj:  "From  a  regulatory  standpoint 
■lis  divergence  between  the  two 
nilosophies    can    be  approached 
rom  three  avenues: 
"jl  •  "1.  To  insist  that  it  is  necessary 
'  *  •  a  recognition  of  the  superior 
iegulatory  power  of  the  Govern- 
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ment  that  no  values  can  be  ap- 
proved on  any  assignment  case  be- 
yond those  directly  traceable  to 
physical  assets. 

"2.  To  proscribe  sale  values  as 
beyond  federal  concern  through  the 
clear  averment  that  values  assert- 
ed between  the  parties  in  no  man- 
ner derogate  the  federal  regulatory 
power,  and 

"3.  To  assume  an  intermediate 
or  middle  position  by  ascribing 
values  to  certain  non-physical  as- 
sets and  claims  and  by  gradual 
quasi-judicial  interpretations  and 
the  recognition  of  certain  forms 
and  tenuous  factors  to  build  some- 
thing of  a  bridge  between  the  di- 
rect conflict  of  the  first  two 
methods. 

Uncertain  Legal  Values 

"An  analysis  of  the  decisions  of 
the  FCC  heretofore  rendered  indi- 
cates a  strong  tendency  toward  the 
use  of  the  third   approach.  This 


method,  while  having  the  values  of 
any  compromise,  must  of  necessity 
preserve  what  may  be  termed  the 
vice  of  compromise  and  may  ulti- 
mately result  in  the  demarkation 
of  value  factors  which  are  uncer- 
tain in  law  and  practice. 

"The  values  present  in  negotia- 
tions for  the  sale  of  a  station  can 
be  classed  into  those  which  can  and 
which  cannot  be  sold,  as  a  physi- 
cal matter.  Of  those  which  can  be 
sold,  the  first  and  most  obvious 
are  the  values  ascribable  purely  to 
physical  equipment.  In  this  connec- 
tion it  must  be  borne  in  mind  that 
there  is  no  absoluteness  of  rela- 
tionship between  the  value  of  the 
physical  equipment  and  the  price 
which  one  is  willing  to  pay  in  con- 
nection with  any  station  sale. 

"A  second  group  of  values  are 
those  ascribable  to  the  program 
service  which  a  station  is  able  to 
render.  These  values  include  fran- 
chises and  contracts,  such  as  those 


Sales  of  WNAX  and  KRGV  Favored 
In  Reports  Made  by  FCC  Examiners 


APPROVAL  of  the  sales  of 
WNAX,  Yankton,  S.  D.,  for  $200,- 
000  to  the  Des  Moines  Register- 
Tribune  interests  and  of  KRGV, 
Weslaco,  Tex.,  to  the  interests 
operating  KGNC,  Amarillo,  and 
KFYO,  Lubbock,  for  $54,000,  was 
recommended  to  the  FCC  Feb.  10 
in  two  examiners'  reports. 

Examiner  Melvin  H.  Dalberg 
recommended  transfer  of  WNAX, 
which  operates  on  570  kc.  with 
1,000  watts  night  and  5,000  watts 
day  unlimited  time,  at  the  price 
stated,  on  the  ground  that  it  was 
wholly  justified.  Further,  he  held 
that  there  appears  to  be  no  provi- 
sion in  the  Communications  Act 
"which  gives  the  Commission  juris- 
diction to  deny  an  application  for 
approval  of  a  stock  transfer  upon 
consideration  growing  out  of  a  per 
share  price  paid  for  the  stock  of 
the  corporation  only." 

He  added  that  it  seems  clear 
that  the  Act  invites  the  Commis- 
sion's consideration  of  public  inter- 
est and  "excludes  contractual  con- 
sideration between  the  parties  from 
the  matters  confided  to  the  Com- 
mission except  insofar  as  the  price 
paid  might  affect  such  interest  in 
relation  to  the  service  of  the  sta- 
tion." 

Texas  Grant  Favored 

Chief  Examiner  Davis  G.  Arnold, 
in  the  KRGV  case,  found  that  the 
transferees,  0.  L.  "Taylor,  president 
of  KGNC  and  KFYO;  Gene  Howe, 
newspaper  publisher,  and  T.  E. 
S  n  o  w  d  e  n,  lumber  dealer,  had 
agreed  to  pay  $54,000  for  the  sta- 
tion, that  the  station  represented 
an  original  cost  of  some  $50,500, 
and  had  a  replacement  cost  of 
nearly  $56,000.  He  recommended 
therefore  that  the  application  be 


granted  as  within  the  purview  of 
the  Communications  Act. 

The  reports  are  of  particular 
significance  since  the  FCC  now  has 
under  consideration  the  determina- 
tion of  policy  with  respect  to  sta- 
tion transfers.  Moreover,  in  each 
instance  the  transferees  are  opera- 
tors of  other  stations  as  well  as  in- 
terested in  publication  of  newspa- 
pers. The  Register-Tribune  inter- 
ests also  operate  KRNT  and  KSO, 
Des  Moines,  and  WMT,  Cedar 
Rapids. 

In  reviewing  the  facts  in  the 
WNAX  case.  Examiner  Dalberg 
brought  out  that  Charles  H.  Gur- 
ney,  secretary-treasurer  of  WNAX 
Broadcasting  Co.,  last  June  entered 
into  an  agreement  for  sale  of  the 
capital  stock  of  the  company  to  the 
South  Dakota  Broadcasting  Corp., 
of  which  the  Cowles  interests  are 
the  incorporators.  WNAX  has  oper- 
ated at  a  profit  since  1935  and  has 
paid  dividends  on  the  basis  of  47(- 
on  a  capitalization  of  $150,000.  For 
the  year  ending  May  31,  1937,  the 
total  operating  cost  was  $132,504 
and  the  total  net  income  $30,708. 
The  equipment  and  property  had 
an  estimated  replacement  value  of 
$103,000.  The  station  is  a  CBS 
outlet. 

If  the  transaction  is  approved, 
the  officers  and  directors  of  the 
South  Dakota  Broadcasting  Co., 
with  one  exception,  will  become  of- 
ficers and  directors  of  WNAX 
Broadcasting  Co.,  it  was  reported. 
These  are  Gardner  Cowles  Jr., 
president  of  Iowa  Broadcasting 
Co.,  licensee  of  KRNT,  KSO  and 
WMT,  and  Luther  L.  Hill,  vice- 
president  and  treasurer.  Another 
vice-president  would  be  Robert 
Tichner  who  also  would  become 
general  manager  of  WNAX.  He  has 
{Continued  on  Page  38) 
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with  networks,  transcription  ser- 
vices, news  services,  exclusive  tal- 
ent contracts,  etc.,  the  ovraership 
of  programs  and  program  scripts 
and  the  existence  of  established 
audience  habits  of  listening  to  the 
station,  which  may  have  been  built 
up  over  a  period  of  time. 

"A  third  group  of  values  are 
those  ascribable  to  the  commercial 
service  of  the  station.  They  in- 
clude contracts  for  advertising 
time,  both  within  and  beyond  the 
then-pending  license  period  of  the 
station;  they  include  an  established 
rate  structure  having  general  ac- 
ceptance, and  they  include  adver- 
tiser habits  established  over  a  per- 
iod of  time  and  which  can  be  ex- 
pected to  continue  in  the  absence 
of  radical  change  in  policy. 

Most  Important  Value 

"The  fourth  and  most  important 
of  the  groups  of  values  are  those 
ascribable  to  the  relationship  be- 
tween the  licensee  and  the  regula- 
tory authority.  In  actual  practice 
these  values  play  the  greatest  part 
in  determining  what  shall  be  paid. 
They  include  such  things  as  au- 
dience acceptance  which  must  be 
based  upon  the  favorableness  of 
the  power  used,  the  degree  of  free- 
dom of  interference  to  which  the 
station  is  subject,  the  conductivity 
of  the  soil  in  the  area  and  the  dis- 
tribution of  the  population.  They 
include  market  acceptance  which 
comprises  the  location  of  the  sta- 
tion, prosperity  of  the  area,  purch- 
asing power  and  extent  of  competi- 
tion. Most  important  of  the  items 
going  to  make  up  this  group  of 
values  is  the  expectancy  of  renew- 
al of  the  license. 

"In  the  foregoing  classification, 
no  distinction  has  been  made  from 
the  regulatory  standpoint  between 
sale  of  a  station  and  the  sale  of 
stock  in  a  licensee  corporation. 
While  the  basic  legal  difference  be- 
tween the  two  methods  is  of  im- 
portance in  regard  to  other  trans- 
actions, it  is  submitted  that  these 
can  have  no  application  to  the  ex- 
ercise of  the  regulatory  function 
and  are  both  equally  contemplated 
in  Section  310(b)  and  intended  to 
be  subjected  to  the  same  standards. 

"The  'intangible'  factors  are  of 
only  minor  importance  and  bear 
so  small  a  relationship  to  the  total 
sales  price  generally  involved  that 
it  is  only  a  form  of  selfdeception 
to  ascribe  capital  values  to  them. 
These  considerations  make  it  unim- 
portant whether  or  not  the  value  of 
the  equipment  be  considered  as  upon 
an  original  investment,  an  historic 
investment,  or  a  depreciated  or  re- 
placement basis,  because  it  will  be 
conceded  that  in  the  sale  of  val- 
uable stations  there  is  no  theory 
of  actual  cost  or  actual  value 
which  can  make  the  bare  equip- 
ment worth  the  sales  price. 

"Such  things  as  good-will,  going 
concern,  etc.,  are  merely  items  of 
uncertain  values  flowing  from  li- 
censes. An  analysis  of  the  various 
(Continued  on  Page  ^8) 
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Fight  *Em  or  Jine  ^Em-A  Reel  Tale 

WHILE  several  thousand  movie  exhibitors  are  running  around 
making  snoots  at  radio,  Fox  West  Coast  Theatres  are  looking 
at  the  medium  from  the  adult  viewpoint.  Instead  of  bounding 
about  in  a  jealous  froth,  they  are  cashing-in  on  radio  by  pur- 
chasing choice  spots  on  adjacent  stations.  Thus,  at  reasonable 
cost,  they  not  only  pull  the  public  into  their  palaces,  but  still 
more  important,  they  avoid  the  competitively-brewed  alimen- 
tary acids  that  sour  the  dispositions  of  less  intelligent  brethren. 


MovieChainDecides  to 
Jine  *Em  hy  Using 
Spot  Campaign 

By  DAVID  S.  HILLMAN 

President, 
Hillinan-Shane   Advertising  Agency, 
Los  Angeles. 

WITH  the  vogue  for  screen  star  ap- 
pearances on  national  programs,  a 
pronounced  antagonism  to  radio  on 
the  part  of  thousands  of  theatre 
exhibitors  throughout  the  country 
has  been  created.  The  cause  of 
complaint  naturally  rests  on  the 
feeling  that  the  appearance  of  Hol- 
lywood's leading  motion  picture 
stars  on  radio  programs  puts  a 
keen  dent  in  the  theatre  box-office 
by  keeping  more  people  at  home. 

Various  attempts  have  been 
made  during  the  past  few  years 
by  chain  theatre  operators  and  in- 
dependents as  well,  to  exert  pres- 
sure on  the  major  film  studios  to 
keep  their  stars  off  sponsored  pro- 
grams, but  little  success  has  been 
attained  along  these  lines. 

Studios  on  the  Air 

To  the  contrary,  such  studios  as 
Metro-Goldwyn-Mayer  and  War- 
ner Brothers  have  come  to  the 
point    of    commercializing  their 


people  on  radio  in  a  profitable  way 
by  selling  their  own  programs  to 
General  Foods  Corp.  (Maxwell 
House  coffee)  and  American  To- 
bacco Co.  (Lucky  Strike  cigar- 
ettes). The  Walt  Disney  Studios 
too  have  fallen  in  line  with  Mickey 
Mouse  being  sponsored  by  Pepso- 
dent  Co.  on  the  NBC-Red  network. 
In  doing  this  the  studios  have  par- 
tially assuaged  the  feelings  of  dis- 
gruntled exhibitors  by  selling  their 
programs  on  the  advance  advertis- 
ing jobs  these  radio  shows  will  do 
in  plugging  forthcoming  attrac- 
tions. 

However,  in  the  case  of  the  Fox 
West  Coast  Theatres,  one  of 
America's  largest  theatre  chains, 
radio  has  not  taken  on  the  appear- 
ance of  a  bugaboo.  To  the  other 
extreme,  executives  of  this  chain 
have  counteracted  this  debatable 
box-office  harm  of  radio  with  the 
good  that  it  has  to  offer. 

In  short,  they  have  recognized 
in  radio  a  powerful  advertising 
medium,  the  judicious  purchase  of 
which  has  given  them  advertising 
that  is  as  economical  as  it  is  good. 
The  result  of  this  has  been  a  year- 
ly appropriation  exceeding  $30,000 
for  their  Los  Angeles  territory 
alone.  The  major  portion  of  this 
appropriation  for  radio  is  devoted 
to  the  use  of  weekly  spot  an- 
nouncements on  the  Los  Angeles 


MR.  HILLMAN 


outlets  of  the  three  national 
chains.  These  spot  announcements 
are  all  concentrated  on  Sunday, 
Monday  and  Tuesday,  in  advance 
of  the  Wednesday  openings  of  new 
attractions  at  their  deluxe  houses 
in  Los  Angeles. 

Two-Fold  Achievement 

These  spot  announcements  serve 
two  purposes.  First,  they  render  a 
selling  message  for  the  Los  An- 
geles deluxe  first-i'un  houses  of  the 
Fox  West  Coast  Theatres.  Second, 
they  deliver  an  institutional  mes- 
sage for  the  more  than  100  Fox 
West  Coast  houses  throughout 
Southern  California.  As  an  exam- 
ple of  a  typical  announcement: 
Fox  West  Coast  Theatres!  The 
place  to  go!  Tyrone  Power  and 
Alice  Faye  in  "In  Old  Chicago" 


.  .  .  Starts  Wednesday  —  Loew's 
State  and  Grauman's  Chinese  The- 
atres. 

Selective  buying  of  these  spot 
announcements,  before  the  nation's 
top  programs,  including  Jack  Ben- 
ny, Bums  &  Allen,  Walt  Disney's 
Mickey  Mouse  and  other  equally 
popular  shows,  has  assured  Fox 


West  Coast  of  a  guaranteed  audi- 
ence for  their  announcements — an 
audience  that  measures  into  the 
hundreds  of  thousands  in  Los  An- 
geles county  alone. 

Figuring  on  a  dollar  and  cents 
basis,  the  economy  of  radio  for 
Fox  West  Coast  Theatres  is  read- 
ily seen.  For  example,  the  com- 
bined rate  of  the  five  Los  Angeles 
dailies  is  $29.54  per  inch.  Con- 
trasted to  this  is  the  $48  cost,  un- 
der a  yearly  contract,  of  their 
weekly  spot  announcement  preced- 
ing the  Jack  Benny  program.  Now, 
a  mental  picture  can  be  readily 
drawn  of  the  relative  number  of 
advertising  impressions  that  can 
be  delivered  by  that  small  one  inch 
ad  in  the  newspapers  ...  as 
against  the  number  of  auditory 
impressions  that  are  delivered  by 
this  spot  to  the  hundreds  of  thou- 
sands of  listeners  within  the 
county,  huddled  about  their  radios 
every  Sunday  night  at  8  o'clock  to 
hear  the  Benny  program. 

No  inference  should  be  drawn 


from  the  above  comparison  that 
the  economy  and  effectiveness  of 
radio,  judiciously  bought,  can  lead 
to  any  gradual  decrease  in  im- 
portance of  newspaper  advertising 
for  theatres.  For  a  variety  of  rea- 
sons, newspapers  will  always  car- 
ry the  major  portion  of  the  the- 
atre budget. 

The  use  of  radio  by  Fox  West 
Coast  Theatres,  has,  however, 
demonstrated  the  effectiveness  of 
using  both  media — newspapers  to 
deliver  a  full  and  complete  sales 
message,  and  radio  to  follow 
through  with  reminder  copy. 


LIKE  the  Pulitzer  Prize  poet  Archi- 
bald MacLeish's  Fall  of  the  City,  writ- 
ten for  radio  and  first  performed  on 
CBS,  the  Pulitzer  Prize  playwright 
Maxwell  Anderson's  The  Feast  of 
Ortolans,  broadcast  over  NBC-Blue 
last  September,  will  be  brought  out  in 
book  form  shortly.  The  Dramatists 
Play  Service,  6  E.  39th  St.,  New 
York,  will  publish  it  as  a  paper-bound 
volume  and  sell  it  for  35  cents. 


CBS  Opens  Studio 
In  West  April  ^ 

Plans  Big  Hollywood  Fete 
NBC  to  Be  Ready  in  Auguf 

OFFICIAL  opening  of  the  n<; 
CBS  West  Coast  headquarters  b 
ing  erected  in  Hollywood  at  a  co 
of  $1,750,000,  has  been  tentativ 
ly  set  for  April  2,  with  speci 
ceremonies  planned  for  the  occ 
sion.  Network  officials  from  Ni; 
York,  Chicago,  and  other  importa 
centers  will  be  in  attendance.  W 
liam  S.  Paley,  CBS  president,  nc 
in  Hollywood,  is  expected  to  rema 
on  the  West  Coast  until  after  t 
ceremonies. 

A  two-hour  special  progra 
which  will  be  shortwaved  abroj 
as  well  as  heard  in  this  country, , 
being  arranged  by  Charles  Vand 
CBS  West  Coast  program  dire 
tor.  Following  the  opening,  CI 
may  charge  the  general  public 
nominal  admission  fee  to  inspe 
the  studios  and  building.  Admi 
sion  will  include  a  souvenir  boo 
let  and  money  will  be  turned  ov 
to  charity. 

NBC  Opens  in  August 

NBC,  also  erecting  new  divisi 
headquarters  in  Hollywood,  at  Su 
set  Blvd.  and  Vine  St.,  plans  i 
official  opening  for  mid-Augui 
The  structure  is  being  erected  i 
the  unit  plan,  following  the  esta 
lished  motion  picture  studio  id( 
KMTR,  Hollywood,  start« 
broadcasting  from  its  new  studi 
at  1000  Cahuenga  Bldv.  on  Ft 
15.  The  structure,  erected  at 
cost  of  more  than  $50,000,  is 
the  old  California-Spanish  Missi 
style  of  architecture  and  is  bu, 
entirely  of  adobe  brick.  It  hous- 
executive  and  production  offici; 
five  studios  and  a  theater-auditc' 
mm. 

KFVD,  Los  Angeles,  is  also  j 
cated  in  new  headquarters,  havi; 
acquired  at  a  cost  of  approximai 
ly  $25,000  the  building  at  3 
S.  Western  Ave.,  that  city.  It  h 
been  remodeled  for  executive  ( 
fices  and  studios  and  is  Weste- 
Electric  equipped. 


Influence  of  Broadcast 
On  Reading  Is  Describf 

JOSEPH  MERSAND,  director 
the  institute  of  adult  educati( 
Boys'  High  School,  Brooklyn,  h 
written  a  pamphlet,  "Radio  Mai- 
Readers,"  showing  the  influence 
radio  on  the  reading  habits  of  1 
boys  between  the  ages  of  15  a 
16.  Of  these  boys,  only  one  did  r 
have  a  radio  in  his  home;  146  s£ 
that  they  listened  to  schedul 
daily  programs;  135  read  the  rac 
pages  of  the  newspapers. 

Fifty-seven  radio  dramatizatic 
had  been  heard  by  the  pupils,  a 
after  hearing  them  72  of  the  bo 
read  these  plays  and  others  by  t 
same  author.  A  lengthy  list 
books  read  by  the  students  as 
result  of  radio  presentations 
reprinted;  most  of  them,  says  5 
Mersand,  would  be  on  school  si. 
plementary  reading  lists,  and  t 
fact  that  the  boys  read  them 
untarily  is  an  indication  of 
success  of  the  broadcasts. 


FRANK  ROEHRENBECK,  gene 
manager  of  WHN,  New  York ;  Al 
Zee,  production  man  for  the  stati 
and  Elektra  Allison,  staff  pianist,  hi 
written  a  song  aimed  at  reckless  di 
ers  called  "A  Little  Bit  Careful". 
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ES,  it's  true  that  WHO  has  nearly 
90%  of  all  the  commercial  night- 
Hime  power  in  Iowa — -but  don't  get  the 
4dea  that  WHO  is  "expensive". 

Respite  the  fact  that  power,  location, 
lacilities  and  "showmanship"  make  us 
^pne  of  the  nation's  really  significant 
ib  factors  in  radio,  you  can  use  WHO  for 
Ian  insignificant  cost — -actually  less  than 
(29%  of  what  you'd  pay  for  the  remain- 
ing  6,400  watts  of  commercial  nighttime 
power  in  the  state! 


IDAY  AND  NIGHT) 


POWER 

COSTn 

(■/.  HOUR  NIGHTI  y 


(NIGHT) 


lOnly  with  WHO  can  you  cover  Iowa, 
e  give  you  "Iowa  PLUS"  —  and  the 


'"PLUS"  stands  for  a  big  slice  of  the 
entire  Central  West. 


RADIO  STATION  WHO 
DES  MOINES,  IOWA 


ALL  OTHER  IOWA 
STATIONS  COMBINED 


WHO  operates  on  a  clear  channel,  at  50,000  watts,  full  time.  The 
combined  nighttime  power  of  all  eleven  other  commercial  stations 
in  Iowa  is  6,400  watts.  .  .  .  The  cost-figures  speak  for  themselves. 


WHO  HOWA-PL 

)                             DES    MOINES  —  50, OOOWATTS 
J.O.  MALAND,  MANAGER  FREE  &  PETERS,  INC.,  REPRESENTATIVES 
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Free  Radio  Time 
At  Election  Urged 

Knox  Claims  Stations  Should 

Barter  Hours  for  Waves 

PROPOSING  a  new  method  of 
raising  funds  for  Republican  cam- 
paigns, Col.  Frank  Knox,  publisher 
of  the  Chicago  Daily  News  and 
candidate  for  Vice-President  of  the 
United  States  in  1936,  suggested 
Feb.  22  in  a  Des  Moines  speech 
that  radio,  as  a  "partial  compen- 
sation for  the  privilege"  of  using 
wavelengths  be  required  to  donate 
free  campaign  time  to  the  political 
parties. 

Col  Knox'  speech,  broadcast 
over  WHO,  suggested  a  plan 
whereby  campaign  contributions  be 
limited  to  $1,000,  with  a  total  G. 
0.  P.  chest  of  $3,000,000,  of  which 
$1,000,000  is  to  be  derived  by  $100 
memberships  of  10,000  persons  in 
a  proposed  "Ten  Thousand  Club." 

The  Largest  Campaign  Item 

In  his  address  he  took  occasion 
to  refer  to  the  cost  of  radio.  "What 
I  have  in  mind,"  he  said,  "is  the 
cost  of  radio  broadcasting.  It  has 
already  become  very  nearly  the 
largest  single  item  in  the  expense 
of  a  campaign.  Radio,  in  a  sense,  is 
a  natural  monopoly.  Each  station 
uses  a  certain  wave  frequency.  It 
is  granted  the  right  to  this  fre- 
quency, and  is  protected  in  its  en- 
joyment of  it,  by  the  Federal  Gov- 
ernment. 

"Why  not,  as  a  partial  compen- 
sation for  this  privilege,  require 
that,  near  election  time,  both  great 
parties  be  allowed,  without  ex- 
pense, an  equal  amount  of  time  on 
the  air,  to  the  end  that  both  sides 
of  all  issues  be  fairly  and  ade- 
quately presented  to  the  people. 
Minor  parties  should,  of  course,  be 
treated  with  proportionate  consid- 
eration." 


GOP  Already  Planning 
Extensive  Use  of  Radio 

WIDESPREAD  use  of  radio  in  the 
next  elections  already  is  being 
planned  by  the  Republican  Na- 
tional Committee,  according  to  ad- 
vices in  Chicago,  where  headquar- 
ters are  maintained.  In  informed 
sources  it  was  stated  that  the 
$800,000  expended  by  the  Republi- 
cans in  1936  for  National  radio 
time,  will  be  exceeded. 

Offices  of  the  Committee  of  100 
shortly  will  be  opened  in  Chicago 
under  Dr.  Glenn  Frank,  former 
president  of  the  University  of  Wis- 
consin, to  function  as  a  sort  of 
steering  committee  on  the  Repub- 
lican organization,  notably  in  its 
campaigning  activities,  it  was  as- 
serted. It  was  stated  too  that  the 
bulk  of  the  radio  time  for  the  Con- 
gressional and  the  impending  Pres- 
idential campaigns  again  will  be 
placed  through  Hill  Blackett,  head 
of  Blackett-Sample-Hummert  Inc., 
Chicago  agency.  All  of  the  plan- 
ning is  under  the  direction  of  Dr 
Frank. 


WIND  Facsimile 

WIND,  Gary,  Ind.,  on  Feb.  23  was 
granted  special  experimental  au- 
thority by  the  FCC  to  operate  its 
regular  broadcast  transmitter  for 
experimental  facsimile  transmis- 
sion on  its  560  kc.  f.'equency  with 
1,000  watts.  The  authorization  is 
for  the  hours  between  12  midnight 
and  6  a.  m.  from  March  1  until  the 
next  regular  license  period. 


Censorship  of  Programs 
Opposed  by  Speakers  At 
Lawyers  Guild  Meeting 

SPEAKING  before  the  second  an- 
nual convention  of  the  National 
Lawyers  Guild  in  Washington,  Feb. 
20,  Hubert  T.  Delaney,  New  York 
City  Tax  Commissioner  and  Chair- 
man of  the  League's  Committee  on 
Administrative  Agencies,  attacked 
censorship  of  radio  programs. 

His  committee  conducted  an  ex- 
tensive survey  of  censorship,  the 
FCC  Act  of  1934  and  of  the  net- 
works, he  stated,  referring  specifi- 
cally to  NBC's  refusal  to  allow 
General  Johnson  to  talk  on  vene- 
real diseases.  He  condemned  that 
action  as  "arbiti-ary  censorship." 
The  FCC  has  no  constitutional  au- 
thority to  censor  radio  programs, 
he  argued. 

Striking  at  the  FCC  provision 
which,  in  time  of  war,  would  give 
the  President  dictatorial  power  to 
commandeer  all  radio  stations,  the 
colored  attorney  offered  a  resolu- 
tion which  stated  that  no  one  man 
should  be  given  that  much  power 
and  suggested  the  act  be  amended 
to  give  this  power  to  Congress. 

Mr.  Delaney  offered  a  second  res- 
olution giving  all  stations  complete 
indemnity  from  libel  suits,  propos- 
ing an  alternative  that  speakers  be 
bonded.  It  was  further  resolved 
that  the  networks  keep  public  rec- 
ords of  all  denials  of  time;  that 
civic  and  patriotic  organizations 
that  buy  radio  time  must  file  a  list 
of  all  who  have  contributed  more 
than  $1,000;  that  the  FCC  enforce 
"its  present  authority  in  requiring 
specific  intervals  for  non-commer- 
cial broadcasts." 

It  was  the  sense  of  the  com- 
mittee that  networks  today  "form 
a  practical  monopoly  in  that  they 
exercise  93  7f.  of  radio's  power." 

The  complete  findings  of  the 
committee  will  be  published  shortly 
in  the  Guild's  Quarterly. 


MOBILE — Even  the  license  num- 
ber of  the  new  WBBM  mobile  air 
theatre  conforms  to  the  station's 
engineering  standards,  represent- 
ing its  frequency.  The  trailer  tag 
is  410,  WBBM's  address  on  North 
Michigan  Ave.,  Chicago.  When 
CBS  picked  up  Lincoln  birthday 
ceremonies  at  Lincoln,  111.,  H.  Les- 
lie Atlass,  CBS  vice-president, 
went  along  in  the  mobile  unit.  He 
and  his  brother  Ralph  founded 
WBBM  in  Lincoln  in  1923.  In  the 
photo,  Mr.  Atlass  is  shown  (left) 
being  welcomed  by  Fred  Edgel, 
Lincoln  attorney,  and  a  newsboy. 


Vocal  Singin' 

BUXOM  negress  waddled 
into  the  studios  of  KARK, 
Little  Rock,  Ark.,  the  other 
day  and  asked  Jack  Lewis, 
KARK  program  director,  for 
an  announcing  job.  She  pro- 
duced a  "graduation  certifi- 
cate" issued  by  a  radio  school 
bearing  the  name  of  a  well- 
known  radio  personality  and 
his  signature.  "Ah  does  vocal 
singin'  too,"  she  added,  "Dey 
taught  me  thru  de  mail." 
The  industrious  soul  had 
been   studying   three  years. 


ALFRED  SCHINDLER,  formerly 
with  Street  Railways  Adv.  Co.,  New 
York,  has  resigned  to  form  his  own 
company.  Sponsors  Sales  Service  Inc. 
The  new  firm  will  "provide  a  coopera- 
tive market  service  for  radio  spon- 
sors" in  return  for  merchandise. 


RMA  Winning  Support 
For  Move  to  Repeal  Tax 

THE  INTENSIVE  campaign  being 
waged  by  Radio  Manufacturers 
Association  for  repeal  of  the  5% 
Federal  excise  tax  on  receiving  sets 
or  at  least  a  substantial  reduction 
in  it,  has  won  support  of  many 
broadcasters  because  of  its  definite 
bearing  on  receiving  set  sales.  Bond 
Geddes,  executive  vice-president  of 
RMA,  declared  Feb.  19  that  pros- 
pects are  bright  for  revision  of  the 
discriminatory  tax  by  Congress 
which  currently  is  considering  such 
legislation. 

He  called  the  tax  a  special,  selec- 
t  i  V  e,  discriminatory  "nuisance" 
levy.  Its  repeal,  among  other 
things,  would  increase  the  number 
of  broadcast  listeners  by  lowering 
set  prices  and  thereby  spurring 
purchases.  It  would  provide  an  im- 
mediate needed  business  stimulus, 
he  declared.  Mr.  Geddes  has  asked 
all  elements  in  the  industry  to  in- 
form their  Senators  and  Congress- 
men of  this  situation.  Radio  is  no 
longer  a  luxury,  he  declared,  and 
should  not  be  penalized  by  a  luxury 
tax.  Dn  the  contrary,  he  called  it  a 
greater  medium  of  mass  communi- 
cation than  the  press  and  a  "neces- 
sity" in  modern  American  life. 
There  are  45,000,000  sets  in  use, 
many  millions  more  than  automo- 
biles which  are  taxed  only  37f. 


Duplex  Facsimih 
Tests  Authorize( 

Finch   to   Conduct  Series  o 

Ultra-high  Experiments 

TO  TEST  the  efficacy  of  duple 
transmission  and  reception  of  reg 
ular  broadcast  and  facsimile  pre, 
grams  on  the  same  ultra-high  fr( 
quency  band,  the  FCC  Feb.  2 
granted  W.  G.  H.  Finch,  pi-esider 
of  Finch  Telecommunications  Lai 
oratories,  New  York,  and  pionef 
facsimile  inventor,  a  license  fc 
experimental  operations  on  t> 
ultra-high  frequencies,  call  W2XB] 

To  operate  in  the  31,000-41,OC 
kc.  band,  the  experiments,  held  \ 
be  the  first  dual  service  operatic 
of  this  particular  type,  will  se^ 
to  ascertain  whether  it  is  feasibi 
to  transmit  both  voice  and  fa 
simile  on  the  same  band  and  ■ 
pick  up  the  simultaneous  impulsi 
on  a  dual  receiver,  picking  up  bo^ 
the   sound   and  visual  emissior 

Finch  engineers  said  that  pub) 
benefits  which  would  result  fro 
such  successful  opei'ation  wou 
be  economy  in  the  use  of  one  cha 
nel  instead  of  two  for  the  separa 
services;  use  of  a  single  receiv 
for  both  types  of  reception,  ai 
economies  for  the  broadcaster 
use  of  a  single  transmitter  in  pr 
viding  two  services. 

The  FCC  grant  calls  for  coi, 
plete  installation  of  a  1,000-W£ 
ultra-high   frequency  transmitt 
operating  on  the  35.6  megacyc 
band.    Upon    completion    of  t 
transmitter,  test  receivers  will 
installed   in   various  locations 
ascertain  limits  of  useful  servi 
areas  and  the  signal  to  noise  i 
tios  for  the  two  services.  A  ver 
cal    radiator    comprising  copp 
sheathing  on  a  37  ft.  pole,  1  ft. 
diameter  and  installed  on  the  per 
house  atop  a  14-story  building,  \\ 
be  used.  Total  heighth  from  t 
ground  will  be  312  ft. 

Simultaneously,  Finch  announc 
that  WWJ,  Detroit  pioneer  s' 
tion,  has  placed  an  order  for 
complete  facsimile  transmitter  a 
50  receiving  recorders.  This  brir 
the  total  number  of  stations  usi 
Finch  facsimile  to  10.  Others 
elude  WCLE  and  WHK,  Clevelai  1 
WGN,  Chicago;  WHO,  Des  Moin 
WSM,  Nashville;  WOR,  Newa^ 
KTSP,  St.  Paul,  and  WGH,  N( 
port  News.  The  order  was  plai 
by  W.  J.  Scripps,  general  mana] 
of  WWJ. 


Miles  Off  in  Summer 

MILES  LABORATORIES,  E 
hart,  Ind.  ( Alka-Seltzer) ,  for 
first  time  in  its  history  will  c: 
eel  practically  all  its  spot  adv  • 
tising  during  the  summer  moni  , 
going  off  in  May  and  returning  i 
September,  according  to  Ed  >  - 
son,  ad  space  buyer  of  the  ager  . 
Comedy  Stars  of  Broadway,  qu  ■ 
ter-hour  thrice-weekly  discs  c  - 
rently  on  50  stations  and  fore  i 
language  shows  on  about  10  east  i 
stations  will  go  off  for  the  sumn 
Comedy  Stars,  which  r  e  c  e  n  1 
started  on  about  10  Canadian  f 
tions  will  be  continued  through  e 
summer  and  there  is  a  possibi  v 
the  quarter-hour  news  broadcast  n 
the  Don  Lee  network  will  also  e 
continued.  Wade  Adv.  Agency, 
cago,  handles  the  Alka-Seltzer 
count  with  Associated  Adv.  Age 
Los  Angeles,  handling  West  Co 
and  Cockfield-Brown  &  Co.  L 
Montreal,  handling  C  a  n  a  d  i  In 
placements. 
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■  Radio  Stations  repre- 
sented by  IRS  offer  adver- 
tisers dominant  coverage 
of  selected  markets.  A 
limited  number  of  new  sta- 
tions will  be  added.  Each 
new  station  and  each  new 
market  will  measure  up  to 
the  high  standards  IRS  has 
established.  The  seal  of 
supremacy  means  —  and 
will  always  mean — d  pro- 
ductive market  for  adver- 
tisers' merchandise. 
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Two  Local  Grants 
AnnouncedbyFCC 

Denton,   Tex.,   Provo,  Utah, 
Will  Have  New  Stations 

TWO  new  local  stations  —  one  in 
Denton,  Texas,  and  the  other  in 
Provo,  Utah,  were  authorized  for 
construction  by  the  FCC  in  deci- 
sions reached  Feb.  19  and  an- 
nounced Feb.  23.  At  the  same  time 
the  Commission  denied  the  appli- 
cation of  Food  Terminal  Broad- 
casting Co.  for  a  new  local  in 
Cleveland. 

The  Denton  station  will  operate 
with  100  watts  daytime  on  1420 
kc,  and  will  be  licensed  to  Har- 
well V.  Shepard,  former  amateur 
operator,  who  with  his  father 
manages  a  funeral  home  in  that 
community.  The  recommendation 
of  Examiner  Irwin  was  sustained 
in  making  the  grant. 

New  Utah  Station 
The  Logan  station  will  operate 
with  100  watts  full  time  on  1500 
kc,  and  will  be  licensed  to  Cache 
Valley  Broadcasting  Co.,  whose  of- 
ficers and  directors  are  S.  L.  Bil- 
♦lings,  local  business  man,  presi- 
dent; J.  A.  Reeder,  vice-president, 
who  will  be  the  station's  commer- 
cial manager;  William  P.  Connor, 
secretary,  a  musician;  Leo  R.  Jen- 
sen, a  director,  who  will  be  pro- 
gram and  technical  director;  J.  M. 
Reeder,  a  director,  who  will  be 
chief  engineer.  The  Commission's 
decision  supported  the  recommen- 
dation of  Examiner  Hill. 

Holding  that  no  need  exists  for 
an  additional  station  in  the  Cleve- 
land area,  the  Commission  denied 
the  application  of  Food  Terminal 
Broadcasting  Co.  for  a  new  station 
to  operate  there  with  100  watts 
daytime  on  1500  kc.  The  company, 
an  Ohio  corporation,  was  formed 
by  stockholders  of  the  Northern 
Ohio  Food  Terminal  Co.,  which 
operates  a  center  market  where 
food  products  are  sold  to  retail 
dealers  of  Cleveland  and  vicinity. 


Two  Seek  50,000  Watts 

THE  two  stations  occupying  the 
high  power  regional  frequency  of 
1480  kc.  —  WKBW,  Buffalo,  and 
K  0  M  A,  Oklahoma  City  —  will 
shortly  apply  for  50,000  watts. 
Both  are  now  operating  with  5,000 
watts  and  both  have  applications 
pending  before  the  FCC  for  10,000. 
The  Buffalo  station  is  operated  by 
the  Buffalo  Broadcasting  Corp. 
and  the  Oklahoma  City  station  by 
Hearst  Radio  Inc.  Under  the  Ha- 
vana treaty,  stations  on  the  1480 
kc.  wave  are  to  be  shifted  to  1520 
kc,  and  the  move  for  higher  power 
is  said  to  anticipate  the  shift. 


SELLING  THE  HOT  IDEA 

How  a  Cleveland  Furniture  Company  Found  Success  With 
 -A  "Quiz  Bee"  on  WHK  


WJNO  on  New  Basis 

WJNO,  West  Palm  Beach,  is  now 
available  as  a  "bonus  station"  for 
CBS  advertisers  using  the  CBS 
Florida  Group,  which  includes 
WMBR,  Jacksonville;  WQAM,  Mi- 
ami; WDBO,  Orlando,  and  WDAE, 
Tampa.  WJNO,  which  was  former- 
ly sold  at  a  base  rate  of  $125  per 
evening  hour,  became  a  bonus  sta- 
tion Feb.  17.  At  the  same  time 
rates  for  WQAM  and  WDAE,  both 
formerly  on  the  $125  per  evening 
hour  base  rate,  were  raised  to  $150 
per  evening  hour,  $90  per  half- 
hour  and  $60  per  quarter-hour, 
with  half  of  those  rates  applying 
in  the  daytime. 


By  LESLIE  DELMEGE 

Gerst  Adv.  Agency,  Cleveland 

THE  RADIO  salesman  who  rushes 
breathlessly  into  an  advertising 
agency  with  a  "hot  idea"  is  like 
the  man  in  search  of  a  coat  to 
match  his  pants.  Any  pants  dealer 
will  tell  you  that  is  is  more  profit- 
able to  sell  new  trousers  to  match 
old  coats  than  it  is  to  sell,  or  try 
to  sell,  new  coats  to  match  old 
trousers.  This  business-in-reverse 
method  not  only  defeats  all  prin- 
ciples of  sound  merchandising  and 
advertising,  but  it  appears  to  be 
the  No.  1  problem  in  selling  local 
radio  to  local  agencies  for  local 
sponsors. 

Newspapers  have  long  since  dis- 
covered that  beautiful  layouts,  like 
beautiful  radio  programs,  will  not 
sell  space  to  advertisers  unless  the 
idea  pushes  white  shoes  in  sum- 
mer, anti-freeze  in  winter,  and  a 
clearance  sale  when  it  is  time  for 
a  clearance  sale.  Newspaper  space 
salesmen  know  when  their  accounts 
should  push  a  particular  item,  but 
the  radio  salesmen  are  still  stand- 
ing on  the  sidelines  with  the  "beau- 
tiful program",  the  matchless  coat, 
the  layout  that  doesn't  fit. 

More  Than  a  Game 

Radio  has  been  too  slow  in  tak- 
ing the  "extra  step"  in  merchan- 
dising. Retail  advertisers  want 
store  traffic,  mailing  lists,  new  cus- 
tomers, and  good-will  if  it  isn't  too 
expensive.  There  is  too  much  talk 
about  radio  doing  the  job  over  the 
long  route.  Newspapers  pull  busi- 
ness today  on  yesterday's  adver- 
tisement, but  radio  asks  for 
"time,"  a  long  stretch  to  do  the 
same  job  a  newspaper  can  do  in 
one  day. 

The  Quiz-Bee  of  Cleveland  is  one 
of  the  country's  outstanding  local 
programs  because  it  doesn't  ask  for 
time,  because  it  pulls  business  at 
once,  because  it  develops  a  mail- 
ing list  and  because  it  creates  store 
traffic  Considering  the  mortality  of 
so-called  "new"  local  programs  that 
are  forever  filling  the  radio  col- 
umns only  to  drop  out  of  the  air 
after  a  few  broadcasts,  the  26- 
week  run  of  any  half-hour  evening 
local  program  is  practically  a  mir- 
acle. 

In  the  first  place,  half -hour  eve- 
ning time  is  often  too  expensive 
as  a  good-will  builder  for  a  local 
advertiser.  This  appropriation,  if 
spent  on  radio,  will  buy  three  or 
more  spot  announcements  daily  for 
a  month,  and  a  better  radio  buy 
than  just  another  program.  Also, 
there  are  few  live  talent  evening 
programs  that  can  be  staged  in 
Kansas  City,  Detroit,  Rochester  or 
Cleveland  that  can  compete  with 
the  Jolsons,  Cantors,  Aliens  and 
Bennys. 

But  Cleveland's  Quiz-Bee,  spon- 
sored by  The  Royal  Furniture  Co. 
is  presently  going  into  its  third 
13-week  contract.  This  is  a  Friday 
evening  program,  7:30  to  8  p.  m., 
on  WHK,  NBC-Blue  outlet  in 
Cleveland.  Ordinarily,  this  might 
be  no  more  than  a  radio  salesman's 
"hot  idea,"  a  question  and  answer 
game,  an  indoor  vox-pop.  But  it 
isn't.  And  the  reason  for  its  suc- 
cess is  because  the  program  has 
been  completely  tailored  by  the  ad- 
vertising agency  to  fit  the  spon- 
sor's needs. 


LESLIE  DELMEGE 

Thus  far,  the  program  has  pulled 
approximately  40,000  pieces  of 
mail.  Listeners  of  Northern  Ohio 
have  submitted  over  135,000  ques- 
tions and  answers.  Store  traffic  has 
been  increased  from  300  to  700 
weekly,   and   22,000  Clevelanders 
have  visited  Royal  stores  for  the 
purpose  of  obtaining  radio  studio 
admission   tickets   or   to  register 
their  names  in  Quiz-Bee  contes- 
tants' books.  The  listener  who  sub- 
mits the  best  question  and  answer 
entry  each  week  is  awarded  an  all- 
wave  radio  set,  and  the  mail  is 
followed   up   with   a   direct  mail 
piece,  an   official   coupon  entry 
blank,  and  a  special  discount  in- 
ducement to  buy  immediately  at 
the  sponsor's  stores.  This  is  the 
"extra   merchandising  step"  that 
makes  "just  another  program"  a 
profitable  one  for  the  sponsor. 
Give  Them  What  They  Want 
Likewise,   what   frequently  ap- 
pears to  be  an  accepted  local  pro- 
gram by  the  sponsor  and  listeners 
often  dies  in  the  middle  of  a  con- 
tract simply  because  the  producers 
failed  to  meet  changing  conditions. 
If  the  dialers  want  spelling  bees, 
give  them  spelling  bees,  and  if  they 
want  a  contest  of  some  kind  be- 
tween the  Elks  and  the  Eagles,  the 
firemen  and  the  policemen,  give  it 
to  them.  But  if  they  tire  of  your 
pet  program,  don't  "make  'em  like 
it".  They  won't. 

The  Quiz-Bee  of  Cleveland,  al- 
though very  successful,  is  present- 
ly being  changed  to  permit  high 
schools,  colleges,  fraternal  organi- 
zations and  other  groups  to  appear 
before  the  Quiz-Bee  microphone. 
Then,  too,  rather  than  have  a  wait- 
ing list  of  some  500  Clevelanders 
on  the  admission  ticket  list,  the 
program  has  been  moved  to  the 
stage  of  a  popular  uptown  theatre, 
thus  permitting  a  visible  audience 
of  1,500  Quiz-Bee  fans. 

Practically  every  local  program 
live  talent  or  transcribed,  can  be 
made  to  fit  the  needs  of  any  spon- 
sor. But  all  advertising  agencies 
cannot  afford  the  time  it  takes 
to  rebuild  and  reshape  each  "hot 
idea"  with  the  vital  business-pull- 
ing stunts  required  by  the  agen- 
cy's clients.  Hence,  the  radio  sales- 
man who  begins  first  behind  the 
sponsor's  counter  or  on  the  client's 
beer  wagon,  is  the  one  who  will 


Increase  in  Power 
Is  Granted  WMAZ 

WBAX  Placed  on  Full  Time: 
WJBW  Renewal  Ordered 

AN  INCREASE  in  operating  pow- 
er of  WMAZ,  Macon,  Ga.,  frorr 
1,000  to  5,000  watts  daytime  was 
granted  by  the  FCC  Feb.  23.  Nighl 
power  of  the  station,  operating  or 
1180  kc,  will  remain  at  1,00( 
watts.  The  increase  becomes  effec 
tive  March  4. 

The  FCC  also  granted  WBAX 
Wilkes-Barre,  unlimited  time,  ii 
lieu  of  specified  hours  on  the  121' 
kc.  channel  with  100  watts  powei 
The  application  of  WJBW,  Ne^ 
Orleans,  for  renewal  of  license 
following  hearing,  was  granted. 

In  deciding  the  WMAZ  case,  th 
Commission  held  the  CBS  outk 
would  increase  its  total  popuk 
tion  served  within  the  .5  millivo 
contour  from  113,814  to  180,37 
based  on  the  1930  census.  It  hel 
also  that  the  only  satisfactor 
broadcast  service  rendered  in  tV 
area  around  Macon  is  that 
WMAZ.  The  station  is  headed  I 
E.  K.  Cargill,  president  and  ge 
eral  manager. 

Wilkes-Barre  Boost 

In  granting  the  WBAX  applic 
tion  for  full  time  in  lieu  of  spe( 
fied  hours,  it  was  held  that  no  u 
due  interference  would  result 
other  stations  on  the  frequenci€ 
that  there  was  a  public  need  f 
the  unlimited  time  operation  a 
that  the  equipment  proposed  to 
used  was  adequate. 

The  Commission  added  that  t 
Wyoming  Valley  area  with  a  po 
ulation  of  336,000,  is  within  t 
trade  area  of  Wilkes-Barre  a 
that  the  most  densely  populat 
portion  is  supplied  with  broadcE 
service  from  WBAX. 

The   WJBW   renewal  case 
volved  a  contract  entered  into 
Charles  C.  Carlson,  licensee,  w 
the  Southern  Broadcasting  Coi 
under  which  the  latter  was  e 
ployed  as  sales  agent  to  handle 
advertising  business  of  the  stati 
It  was  held  that  the  contract  p 
vided  Mr.  Carlson   should  reti 
full    and   complete  control 
operation  of  the  stations  and  tl 
he  at  all   times  had  maintaii 
such  control,  vdthin  the  requi 
ments  of  the  law. 


FRANK  STRIKER,  author  of 
Lone  Ranger,  originating  at  WX 
Detroit,    for    Mutual,    is  writing 
novel    with    the    ranger    as  cen 
character. 


walk  into  the  agency  with  pants 
match  the  client's  coat. 

The  fact  that  there  are 
"hot  ideas"  than  there  are  buj 
proves  that  local   radio  has 
many  pantless  coats  for  sale, 
your  prospective  sponsor  sells 
corn,  it's  up  to  you  to  show 
how  radio  can  increase  sales, 
if  you  study  the  popcorn  mar;t 
you  will  eventually  find  a  waj  »* 
do  it.  I  believe  it  was  Robert 
degraff  who  once  said  that  be 
you  begin  writing  copy  abou  a 
lawn   mower — get  behind  it 
sweat.  However,  in  radio,  beji 
building  a   program  for  a  l| 
sponsor,    begin    at   the  point 
purchase,   the    client's  custor 
— and  then  go  back  to  the  stal] 
for  pants  to  match  the  coat. 


Page  24  •  March  I,  1938 


BROADCASTING  •  Broadcast  Advertisjjd 


J'^l  CUSTOMER:  "\  just  heard  a  swell  program  on  my  car  radio — 'News  comes  to  Life'. 
CLERK:  "Yeh!  That  was  from  WJR.  It  sure  sells  a  lot  of  R.G.  Dun's." 
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DETROIT 


G.  A.  RICHARDS 
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LEO  FITZPATRICK 


Shortwave  Bands  Dominating 
Early  Discussions  at  Cairo 

Havana  Proposals  Taken  Up  by  World  Delegates; 
Conference  May  Adjourn  by  Middle  of  March 


THE  QUESTION  of  additional 
allocations  for  international  short- 
wave broadcasting,  slated  to  be  one 
of  the  last  matters  to  be  consid- 
ered at  the  International  Telecom- 
munications Conference,  cropped 
up  as  one  of  the  first  orders  of 
business,  to  the  amazement  of  the 
American  delegation  at  the  Cairo 
sessions. 

The  Conference  formally  got 
under  way  Feb.  1  and  as  soon  as 
subcommittees  were  appointed,  one 
dealing  with  allocations  immediate- 
ly waded  into  the  subject  of  short- 
wave allocation.  The  recommenda- 
tions reached  at  the  Havana  Inter- 
American  Conference,  addressed 
in  the  name  of  the  21  Pan  Ameri- 
can nations  to  the  Cairo  Confer- 
ence, became  the  subject  matter.  A 
subcommittee  was  appointed  to 
study  the  question  of  shortwave 
broadcasting  above  6,000  kcs.  and 
bring  in  a  report. 

The  Havana  proposal  is  for  al- 
location of  frequencies  between  6,- 
000  and  25,000  kcs.  for  shortwave 
broadcasting. 

Early  Adjournment 

The  conference,  at  the  outset,  de- 
cided it  would  attempt  to  adjourn 
by  March  17  if  possible  and  March 
31  at  the  very  latest.  It  had  been 
anticipated  that  the  Conference 
would  run  about  three  months  but 
the  desire  of  the  nations  appears 
to  be  for  expeditious  handling. 

The  conference  convened  as 
scheduled  Feb.  1  with  a  formal  in- 
augural by  the  King  of  Egypt  and 
a  reception  at  the  Palace  that 
night.  On  the  following  day  the 
telegraph  and  telephone  groups 
held  plenary  sessions  after  which 
the  radio  conference  convened  in 
plenary  session.  Senator  Wallace 
H.  White,  chairman  of  the  Ameri- 
can delegation,  was  made  chair- 
man of  the  important  technical 
committee.  Other  committees  set  up 
were  on  regulations  and  tariffs  and 
traffic.  On  Feb.  3  all  three  of  these 
committees  had  their  first  meetings 
for  organization  and  divided  into 
subcommittees,  parceling  out  the 
work. 

The  technical  committee  desig- 
nated a  subcommittee  on  alloca- 
tions presided  over  by  Col.  Ang- 
win  of  Great  Britain,  along  with 
a  subcommittee  on  classification 
of  waves  and  miscellaneous  sub- 
jects headed  by  a  Polish  delegate. 
It  was  on  March  4  that  the  Ang- 
win  subcommittee  plunged  into  the 
heart  of  its  activity  by  invading 
the  shortwave  allocation  problem. 

This  action  came  as  something 
of  a  surprise  to  the  U.  S.  Delega- 
tion which  had  no  prearrange- 
ment  on  consideration  of  shortwave 
allocations  and  searching  wave- 
lengths which  might  be  assigned 
for  that  purpose  at  so  early  a  date. 
The  International  Broadcasting 
Union,  representing  the  European 
broadcasters,  supported  the  ideas, 
which  occasioned  some  surprise. 
There  was  some  discussion  by  the 


French  delegation  about  the  bases 
of  national  vs.  international  broad- 
casting and  it  was  indicated  that 
the  subject  would  be  invaded  rather 
comprehensively. 

Interested  American  company 
observers  are  participating  in  the 
discussions  on  these  allocations, 
together  with  representatives  of 
European  interests. 

Tropical  Allocations 

The  Angwin  allocation  subcom- 
mittee also  began  consideration  of 
tropical  broadcast  allocations  in 
the  band  2,000-6,000,  primarily  for 
the  South  American  nations.  This 
subject  was  assigned  to  another 
subcommittee  which  is  following 
largely  the  principles  laid  down  at 
the  Havana  Conference.  The  diffi- 
culty is  to  devise  a  formula  where- 
by technical  aids  such  as  directive 
antennas,  and  time  sharing  in  view 
of  different  hours  in  different  parts 
of  the  globe,  may  make  possible  use 
of  some  broadcasting  frequencies 
not  yet  discernable  as  available. 

A  movement  toward  plans  where- 
by fixed  point  to  point  service 
bands  would  be  allowed  for  broad- 
cast service  as  a  secondary  propo- 
sition, has  developed.  Because  this 
is  a  basic  departure  in  established 
policy,  it  is  felt  that  the  project 
will  be  defeated.  If  it  were  provided 
that  fixed  service  frequencies  for 
point-to-point  be  used  for  broad- 
cast, it  is  felt,  their  use  for  other 
sei'vices  would  have  to  be  permitted 
and  the  frequency  allocation  by 
service  set  up  originally  would 
mean  nothing  with  possible  result- 
ant chaos  in  the  fixed  service 
bands.   . 

Supreme  Court  Review 
Of  Ruling  Asked  by  WIL 

A  PETITION  to  review  the  deci- 
sion of  the  lower  court  in  the  WIL- 
Star-Times  case  in  St.  Louis,  was 
filed  with  the  U.  S.  Supreme  Court 
Feb.  19  by  counsel  for  WIL,  Louis 
G.  Caldwell  and  Donald  Bealor. 

WIL  was  the  unsuccessful  ap- 
plicant before  the  FCC  for  assign- 
ment on  the  1250  kc.  channel,  with 
1,000  watts,  in  lieu  of  its  present 
local  assignment,  the  Commission 
having  granted  the  application  of 
the  newspaper.  The  case  was  ap- 
pealed to  the  U.  S.  Court  of  Ap- 
peals for  the  District  of  Colum- 
bia which  last  December  sustained 
the  FCC  in  a  strongly  worded 
opinion  in  which  it  condemned  cer- 
tain FCC  procedure. 

Counsel  for  WIL  contended  that 
the  Court  of  Appeals  erred  in  per- 
mitting the  Commission  to  decide 
the  WIL  case  without  any  "find- 
ings of  fact"  and  also  attacked  the 
procedure  whereby  a  detailed 
statement  of  facts  and  grounds  for 
decision  was  not  made  available  un- 
til 60  days  after  the  action  and 
after  the  appeal  was  noted.  The 
highest  court  is  expected  to  pass 
on  the  petition  for  writ  of  cer- 
tiorari during  March. 


Buffalo's  Gorges 

WHEN  the  Falls  View 
Bridge  connecting  Canada 
and  the  United  States  was 
recently  destroyed  by  an  ice 
jam  in  the  gorge  below  Ni- 
agara Falls,  the  B  u  ff  a  1  o 
Broadcasting  Corp.  aired  16 
broadcasts  on  W  G  R  and 
WKBW  during  the  danger 
period.  As  the  ice  jam 
mounted  against  the  bridge 
WKBW  fed  CBS  a  descrip- 
tion of  developments.  When 
the  wreckage  of  the  bridge 
was  dynamited,  the  explosion 
was  recorded  and  broadcast 
a  few  hours  later.  So  keen 
was  the  listener  interest  that 
the  record  was  rebroadcast 
twice  the  following  day. 


WTOL  Completes  Staff, 
Headed  by  M.  E.  Kent; 
Dedicated  on  Feb.  27 

COMPLETION  of  the  operating 
staff  of  the  new  WTOL,  Toledo, 
which  was  to  be  formally  dedi- 
cated Feb.  27,  has  been  announced 
by  Frazier  Reams,  Toledo  attorney 
and  president  of  the  Community 
Broadcasting  Co.,  licensee  of  the 
100-watt  daytime  station  on  1200 
kc.  which  the  FCC  authorized  for 
construction  last  July  2. 

Headed  by  M.  E.  Kent,  former 
commercial    manager    of  WJBK, 


Mr.  Reams  Mr.  Kent 

Detroit,  and  onetime  sales  execu- 
tive with  Ford  and  General  Mo- 
tors, the  station's  staff  will  include 
Lester  Mitchell,  formerly  with 
WWJ,  WXYZ  and  WJBK,  Detroit, 
as  program  director;  William  Sieg- 
man,  formerly  with  WXYZ  and 
WJR,  Detroit,  as  chief  engineer; 
Frank  Ridgeway,  formerly  with 
KTHS,  Hot  Springs,  and  Emil 
Gebhardt,  as  assistant  engineers; 
Jack  Zieghn,  formerly  with  WIBM, 
Jackson,  Mich.,  and  Bog  Ingham, 
formerly  with  WADC,  Akron,  as 
announcers;  Estelle  Scott,  secre- 
tary; Suzanne  Blanchard,  traffic 
manager;  Nettie  Paddock,  book- 
keeper. 

In  addition,  Arthur  Croghan, 
formerly  manager  of  WDGY,  Min- 
neapolis, has  been  named  to  the 
sales  staff,  which  also  includes 
Ralph  Sisson,  Ralph  Meckler,  Rob- 
ert F.  Dranper  and  W.  F.  Kilmer, 
all  of  Toledo.  Allan  D.  Grigsby, 
formerly  with  WOR,  Newark; 
WTAM,  Cleveland,  and  WSPD,  To- 
ledo, will  conduct  the  Family  Coun- 
sellor program,  and  Mary  Merickel 
West  will  handle  an  early  morning 
spot.  Karl  W.  Kessler,  formerly 
with  WHKC,  and  WBNS,  Colum- 
bus, will  handle  a  Man  on  the 
Street  program,  while  Ingham  is 
assigned  to  sports  and  Sisson  to 
newscasts. 


KFAB  are  the  call  letters  assigned 
by  the  FCC  to  the  new  local  station 
on  1500  kc.  in  Laredo,  Tex.,  whieli 
the  FCC  authorized  for  construction 
Feb.  9  [Beoadcasting,  Feb.  15]. 


FORD  MOTOR  Co.,  extensive  user 
of  radio  time,  will  erect  a  buildina: 
and  install  an  exhibit  at  the  1939 
Golden  Gate  International  Exposition 
in  San  Francisco  to  cost  in  excess  of 
.$500,000. 


Foreign  Programs 
On  Enlarged  Scale 

World-Wide  and  GE  Starting 

Pan  American  Broadcasts 

INTENSIVE  international  broad 
cast  activities  on  the  four  so-calle( 
"Pan  American  frequencies",  al 
located  Feb.  1  by  the  FCC  t( 
World-Wide  Broadcasting  Corp. 
Boston,  and  General  Electric  Co. 
Schenectady  [Broadcasting,  Feb 
15],  are  getting  under  way  wit) 
programs  aimed  primarily  towan 
Latin  America. 

World-Wide  over  its  WIXAL,  oi 
Feb.   16  began  using  11,730  kc ! 
which  with  1.5,130  kc.  and  20,00 
watts  was  allocated  to  it  for  cul 
tural  programs.  Over  its  f acilitie 
Thomas  J.  Watson,  president  o  ■ 
International    Business  Machine 
Corp.,  president  of  the  Interns 
tional  Chamber  of  Commerce  an 
trustee  of  the  Carnegie  Endowmer  j 
for   International   Peace,   read  j 
message  from  Secretary  of  Stat' 
Hull  stating  that  "radio  can  be  on 
of  the  strongest  moral  and  spiri 
ual  bonds  between  people  if  it 
utilized  in  a  spirit  of  mutual  an 
sympathetic  understanding." 

Participating  also  in  the  broa( 
cast  were  Walter  S.  Lemmon,  pre 
ident  of  the  World  Wide  Found; 
tion,  a  non-profit  institution,  who 
with  Intei-national  Business  M; 
chines  Corp.  as  head  of  its  radi 
typewriter  development;  Preside) 
William  Mather  Lewis,  of  Lafa 
ette  College,  and  John  L.  Merri 
president  of  the  Pan  American  S 
ciety. 

GE  Soon  To  Start 

General  Electric  Co.  announo 
that  on  March  4  it  will  start  u 
ing  the  9,950  and  21,500  kc.  fi 
quency  assigned  to  it  by  the  FC 
when  making  the  Pan  Americ: 
grants  with  100,000  watts  pow( 
It  stated  that  its  W2XAD  a: 
W2XAF  will  enlarge  their  dai 
schedules  by  2%  hours,  using  n 
only  these  two  frequencies  but  al 
the  15,330  and  9,530  kc.  that  we 
previously  assigned. 

NBC,  which  was  denied  use 
any  of  the  four  Pan  Americ 
waves  following  the  FCC  hearii 
is  continuing  its  shortwave  broj 
casts  over  W3XAL,  b  e  a  m  i  i 
toward  Europe  on  17,780  kc. 
toward  South  America  on  6,100 
Its  International  Division 
nounced  Feb.  17  that  a  new  ser 
titled  Portraits  of  Famous  Am 
icans,  consisting  of  life  stories 
men  and  women  on  the  honor  i 
of  American  history,  would 
broadcast  in  four  different  peri( 
each  Friday.  The  stories  will 
narrated  in  French  at  1:30  p. 
in  German  at  2:15  n.  m.,  in  Por 
guese  at  7:30  p.  m.  and  in  Sp; 
ish  at  9:15  p.  m.  (all  EST).  Ital 
will  be  added  later. 


20  Grand  at  Night 

AXTON  -  FISHER  Tobacco  ( 
Louisville  (20  Grand  cigarett( 
has  purchased  26  hours  weekly 
the  Nite  Watch  program  of  WII 
Gary,  nightly  from  midnight  t 
a.  m.  John  T.  Carey,  recently 
pointed  sales  manager  of  the  s 
tion,  negotiated  the  contract  wl 
runs  ft-om  Feb.  15  to  Aug.  14,  -w 
renewal  option,  through  McCa 
Erickson,  New  York,  agency  ha 
ling  the  account.  Featured  on 
Nite  Watch  is  Allen  Thomps 
who  conducts  the  entire  featuri 
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OIL  KEEPS  MONEY  MOVING  IN  OKLAHOMA! 


L 


A  night  view  of  activity  in 
the  Oklahoma  City  Oil  Field. 


WKY 


KEEPS  MERCHANDISE  MOVING  IN  OKLAHOMA ! 


Oil  is  as  important  to  Oklahoma  as  Oklahoma  is  to  oil. 
Last  year  this  state  supplied  more  than  a  sixth  of  all  the 
oil  produced  in  the  United  States. 

With  demand  for  petroleum  in  1938  reaching  an  all- 
time  high,  drilling,  producing,  transporting  and  refining 
operations  will  continue  to  keep  important  money  coming 
into  Oklahoma  ...  to  keep  it  on  the  move. 

With  life-giving  oil  flowing  through  its  business  veins 
arid  a  heavy  carry-over  of  farm  cash  following  the  best 
crop  year  since  1931,  Oklahoma  is  today  outstanding  in 


the  nation  as  a  market  in  which  to  bear  down  on  selling 
effort. 

You  can  put  maximum  power  and  effectiveness  in  your 
selling  program  in  Oklahoma  by  putting  your  product  on 
the  station  which  has  convincingly  proved  its  ability  to 
keep  people  listening  ...  to  keep  merchandise  moving. 


AFFILIATED   IN  MANAGEMENT  WITH  THE  OKLAHOMA  PUBLISHING  COMPANY 


.i^gain  —  Standard 
pioneers.'  The  same  spontaneity,  the 
same  flair  tor  originality  which  has 
contributed  so  greatly  to  Standard 
Radio's  amazing  growth  in  the  short 
space  of  only  four  years,  has  been 
applied  to  a  conspicuous  sore  spot  in 
transcription  buying,  with  eguaJJy  im- 
pressive results.  STANDARD  RADIO'S 
TAILORED  TRANSCRIPTION  SERVICE 
adds  new  significance  to  the  question — 


100  NEW  SELECTIONS  EVERY  MONTH 
20  HOURS  OF  CONTINUITY  EVERY  WEEK 

•  Would  you  like  to  have  a  complete  presentation  of  this  new 
and  revolutionary  plan?  A  letter  or  wire  to  the  nearest 
Standard  office  will  bring  it  to  you. 


iyiv1ADE-T0-Y0UR-MEASURE, 


TAILORED 


O 


DJRANSCRIPTION 


Standard  Radio  inaugurates  a  new  epoch  in  the  field  of  transcription  library 
services.  Now,  for  the  first  time,  a  service  which  is  individually  tailored 
.  .  .  made  up  to  fit  the  specific  and  individual  needs  of  each  radio  station! 

STANDARD'S  TAILORED  TRANSCRIPTION  SERVICE  means  that  stations 
may  now  subscribe  to  a  service  which  includes  the  types  of  talent  which 
fit  in  with  their  other  live  talent  sources  and  the  preferences  of  their 
listeners  and  sponsors. 

Stations  desiring  the  full  service,  will  find  Standard  Radio's  new  library 
augmented  to  a  higher  figure  than  ever  before.  Besides  a  substantial  in- 
crease in  the  basic  library,  the  service  provides  100  new  selections  each 
month,  and  20  hours  of  prepared  continuity  each  week. 

Starting  from  the  full  service,  stations  can  now  eliminate  specific  types  of 
music.  For  this  purpose,  organized  sections  may  be  deleted,  thus  reducing 
both  service  and  cost  to  meet  the  specific  and  individual  needs  of  your  station. 
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Broadcasts  by  Adam  Hat 
Bring  Boost  in  Business 

EXPANSION  of  Adam  Hat  Stores 
outlets  from  400  to  well  over  600 
is  credited  largely  to  the  company's 
fight  broadcasts  begun  last  No- 
vember on  NBC-Blue  by  Leon 
Goldberg,  advertising  manager. 
"We  have  30  representatives  on 
the  road  today  w^here  we  had  none 
out  before  these  broadcasts  start- 
ed," he  said,  "and  now  we  have 
reached  the  point  where  further 
expansion  must  be  held  up  until 
we  are  properly  organized  to 
handle  it." 

Sales  increases  up  to  100%  were 
reported  following  the  first  broad- 
east  and  sales  have  continued  to 
climb  subsequently,  the  company 
says,  in  both  old  and  new  stores, 
reflecting  listener  interest  in  fight 
broadcasts.  Radio  advertising  is 
supplemented  with  careful  mer- 
chandising, including  newspaper 
ads  on  sports  pages  calling  at- 
tention to  the  broadcasts.  Adam 
Hat  Stores  advertising  is  placed 
through  Glicksman  Adv.,  New 
York. 


Broadcast  Stations  Aid  Rescue  Work 
As  Flood  and  Storm  Hit  West  Coast 


ONCE  again  radio  was  quick  to 
render  invaluable  public  service 
that  saved  many  lives  when  tor- 
rential rains  and  high  winds  swept 
the  Pacific  Coast  and  the  South 
last  month.  The  damage  to  station 
equipment  was  more  extensive 
than  at  first  realized. 

In  addition  to  the  destruction  of 
the  transmitter  towers  of  KFBK, 
Sacramento,  Cal.,  and  KGDM, 
Stockton,  [Broadcasting,  Feb.  15] 
numerous  power  breaks  resulted 
from  the  unprecedented  floods  and 
winds.  KPO,  San  Francisco,  was 
off  the  air  Feb.  9  for  a  total  of 
100  minutes  due  to  power  trouble. 
KGO  and  KROW,  Oakland,  were 
off  the  air  several  hours  the  same 
day  because  of  power  breaks. 
KYA,  San  Francisco,  lost  only  five 
minutes,  but  windows  in  its  trans- 
mitter house  were  broken  and 
equipment  somewhat  damaged 
during  a  90-mile  gale  that  threw 
large  rocks  against  its  house. 


Breaks  in  power  lines  between 
Fresno  and  Stockton  forced  sta- 
tions of  the  California  Radio  Sys- 
tem off  the  air  for  many  hours 
and  programs  originating  in  Hol- 
lywood could  not  get  through  to 
San  Francisco  or  to  the  other  val- 
ley stations.  KSFO  and  KFRC, 
San  Francisco,  maintained  unin- 
terrupted schedules.  The  power 
lines  of  KFRC  are  under  ground, 
while  KSFO  used  its  emergency 
power  plant  for  three  hours  when 
a  break  occurred  in  its  main  line. 

KRE  House  Isolated 

Floodgates  on  the  eastshore 
highway  near  Berkeley,  Cal.,  were 
broken  by  the  fioods  and  the  trans- 
mitter house  of  KRE,  that  city, 
was  isolated.  K.  Gordon  Morrison, 
chief  engineer  of  KRE,  and  his 
staff  took  to  row  boats  and  kept 
KRE  on  the  air 

All  stations  in  the  flooded  area 
along  the  coast  and  in  the  Sacra- 


/^i  Planting  Time 


Bumper  sales  crops  don't  ^^just 
groiv!'^  Before  you  reap  a  sales 
harvest,  there's  planting  to  be 
done.  That's  where  WIBW  comes 
in! 

For  years,  we've  been  prepar- 
ing the  fertile  soil  of  this  big- 
profit  field  .  .  .  cultivating  good- 
will and  confidence  .  .  .  building 
fences  of  friendship  .  .  .  being 
neighborly  with  our  listeners. 
This  field  is  now  ready  to  receive 
the  seeds  of  your  sales  message. 

Right  now,  it's  planting  time 


for  both  farmer  and  advertiser. 
When  making  up  your  list,  re- 
member that  WIBW  can  produce 
and  help  you  harvest  the  very 
crop  you  want  .  .  .  RESULTS! 
And  WIBW  has  never  had  a  sales- 
crop  failure. 


FREE 

A  big,  thick,  usable  Mail  Rec- 
ord Book.  For  recording  your 
daily  mail  response  from  any 
media.  Comparative  data  at 
your  fingertips. 
Write  For  Your  Free  Copy 


Ben  Ludy,  Gen.  Mgr. 
Represented  by  Capper  Publications  in 
New  York  —  Detroit  —  Qiicago  —  Kansas  City,  Mo. 


SOUTHERN  TORNADO  —  Was 
reported  by  WFAA,  Dallas,  when 
it  interviewed  Jay  Wells  (left), 
Dallas  UP  night  editor  who  cov- 
ered the  disaster  at  Rodessa,  La., 
Feb.  17  and  John  King  Jr.  (right), 
reporter  for  Dallas  News  who  cov- 
ered the  flood  at  Forney,  Tex. 
James  Alderman,  WFAA  news- 
caster, conducted  the  interviews. 

mento  Valley  broadcast  flood 
warnings  and  rendered  valuable 
public  service.  In  many  counties 
telephone  lines  were  down  and  ra- 
dio was  the  only  means  of  com- 
munication. 

KHUB,  daytime  station  in  Wat- 
sonville,  Cal.,  applied  to  the  FCC 
for  special  permission  to  broadcast 
after  sunset  and  served  the  Pajaro 
Valley  for  long  hours  with  factual 
flood  news,  eliminating  the  danger 
of  undue  excitement  caused  by  ex- 
aggerated reports.  At  the  request 
of  the  mayor,  public  health  officer. 
Red  Cross,  automobile  associa- 
tions and  fire  department,  storm 
warnings  were  given  at  intervals 
throughout  the  day  and  night. 

Residents  of  the  valley  were 
kept  in  constant  touch  with  flood 
conditions  and  since  many  tele- 
phone lines  were  down  radio  was 
their  only  means  of  communica- 
tion. Jack  Bennett,  manager  of 
KHUB,  covered  the  flood  front  and 
escaped  serious  injury  when  a 
levee  crumbled  under  him.  An- 
nouncer Jack  Wagner  of  KHUB 
and  "Toby"  Hamma,  KHUB  chief 
engineer,  were  on  the  air  day  and 
night  with  health  instructions  and 
traffic  warnings. 

When  the  tornado  struck  Rodes- 
sa, La.,  on  Feb.  17,  Jay  Wells, 
night  editor  of  the  Dallas  UP, 
hurried  to  the  scene  250  miles 
from  Dallas  and  on  his  return 
broadcast  his  impressions  of  the 
disaster  on  WFAA,  that  city.  John 
King  Jr.,  reporter  on  the  Dallas 
News,  was  also  interviewed  on 
WFAA  concerning  the  flood  he 
had  covered  at  Forney.  Tex.,  where 
the  Trinity  River  had  broken 
through  a  levee.  James  Alder- 
mann,  WFAA  newscaster,  handled 
the  interviews. 


San  Francisco 


Rorer  Heads  WPEN 

DWIGHT  E.  RORER,  for  nim 
years  an  assistant  attorney-general 
in  Washington,  has  been  appointed 
station  manager  of  WPEN,  Phila- 
delphia. Hyla  Kiczales,  genera, 
manager  of  WOV,  New  York,  anc 
WPEN,  up  to  now  has  been  hand- 
ling both  stations.  Ed  Dukoff,  di- 
rector of  publicity  for  WOV,  was 
appointed  to  direct  publicity  foi 
WPEN  as  well.  He  will  spend  twc 
or  three  days  a  week  in  Philadel- 
phia. 

NBC-BLUE  and  CBS  will  carry  th( 
Fourth  Intercontinental  Concert  fron 
Australia  on  March  6,  through  RC.^ 
shortwave  facilities  via  Berlin.  Tlx 
concert,  presented  by  the  Australiar 
Broadcasting  Commission  and  the  In 
ternational  Broadcasting  Union,  is  one 
of  a  series  given  at  six-month  inter- 
vals. 


Page  30  •  March  I,  1938 


BROADCASTING  •  Broadcast  Advertising 


Plain  facts  concerning  ihe 

ITALIAN  MARKET 

For  all  practical  purposes,  the  Italian  Market  must  be  considered  as  a  unit  in  itself,  with  its  own  buying  habits,  its  own 
wholesale  and  retail  outlets,  and  its  own  advertising  mediums.   Here  are  a  few  plain  facts  about  this  little  known  market. 

I 

TERRITORY:  One  hundred  miles  around  the  city  of  New  York. 

2 

POPULATION:  New  York  City  1,200,000;  Westchester  County  82.000;  Connecticut  260.000:  New  Jersey  507,000; 
Philadelphia  350,000;  Delaware  121,000.    Total  2,521,000. 

3 

Bl^NG  POWER:  It  is  a  billion  dollar  market  with  a  buying  power  quite  above  the  average.  Here  Is  an  instance: 
in  New  York  City,  the  Italo-Americans  constitute  15.44%  of  the  total  population  and  the  latest  available  figures  for 
automobiles  registered  tJnder  their  own  names  are  as  follows:  pleasure  cars:  17.44%  and  commercial  vehicles:  18.37%. 

OUTLETS:  There  are  7500  grocery  stores,  1500  drug  stores  and  numberless  outlets  for  practically  every  product 
to  be  sold. 

5 

COVERAGE:  Complete,  economical  coverage  every  hour  of  the  day  and  every  day  of  the  year,  through  Radio 
Stations  WOV.  WBIL  and  WPEN. 

6 

RESULTS:  Without  a  single  exception,  any  product  that  has  first  been  advertised  through  the  medium  of  WOV, 
WBIL,  WPEN  is  now  a  leader  in  its  own  field.   First  Italian  Program  was  broadcast  April  4th.  1932;  It  Is  still  on  the  air. 

'We  think  we  know  how  to  present  your  product,  the  Italian  way,  to  the  italo  American  population  of  New  York, 
Connecticut,  New  Jersey,  Philadelphia  and  Delaware.  We  have  done  so  for  the  last  six  years  and  gladly  place  at  your 
disposal  whatever  we  know  about  the  Italian  market.    Please  write  or  call.    No  obligation  on  your  part. 

INTERNATIONAL  BROADCASTING  CORP.,  132  W.  43rd  St.,  New  York,  Tel.  BRyant  9-6080 

WBIL^WOV^WPEN 

NEW  YORK,  5000  Watts  NEW  YORK.  1000  Watts  PHILADELPHIA,  1000  Watts 


Radio  School  on  KNX 

CBS,  in  collaboration  with  the 
Los  Angeles  Board  of  Education, 
has  started  a  weekly  quarter-hour 
experimental  educational  program 
on  KNX,  that  city,  directed  to 
students  in  400  schools  in  Los  An- 
geles county  equipped  with  ra- 
dios. Students  select  the  material 
for  the  Thursday  afternoon  pro- 
gram which  is  arranged  and  con- 
ducted by  Vierling  Kersey,  super- 
intendent of  schools,  in  cooperation 
with  Charles  Vanda,  CBS  West 
Coast  program  director.  The  school 
board  issues  special  weekly  bulle- 
tins containing  a  complete  resume 
of  educational  subjects  to  be  re- 
leased during  the  following  week's 
broadcast.  These  are  distributed 
to  both  students  and  parent-teach- 
er groups.  Guest  speakers  from 
various  high  schools  are  also  used 
on  the  broadcasts  to  create  listener 
interest.  Similar  programs  are 
being  planned  for  other  CBS  West 
Coast  stations,  according  to  Fox 
Case,  the  network's  western  divi- 
sion public  relations  director. 


THE  PRAYER  THAT  WMCA  UTTERS 

Democratic  Ideals  Lie  Behind  Morning  and  Evening 
 Expressions  of  New  York  Station  


So  much  interest  was 
aroused  iii  the  sign-on  and 
sign-off  -prayers  started  recent- 
ly by  WMCA,  Nexv  York,  that 
Broadcasting  asked  Donald 
Flamm,  president  of  the  sta- 
tion, to  tell  the  background  of 
the  policy  and  to  submit  a 
sample  script.  Mr.  Flamm' s  re- 
ply follows: 

IN  ACCORDANCE  with  your  re- 
quest, I  am  pleased  to  submit  here- 
with further  details,  concerning 
the  widely  publicized  report  of 
WMCA's  inauguration  of  a  prayer 
for  oppressed  peoples  of  other 
lands,  as  part  of  our  sign-off 
policy. 

At  the  outset,  let  me  explain  that 
the  thought  is  not  a  new  one.  What 
we  are  doing  is  to  give  articulate 
expression  to  the  desire  of  every 
liberty-loving  American.  Its  novel- 


ty, if  you  wish  to  call  it  that,  is 
in  the  fact  that  this  represents  the 
first  definite  move  to  publicly  ex- 
press that  thought  by  radio. 

It  has  been  mentioned  that  this 
move  marks  the  first  expression  of 
a  definite  editorial  policy  by  a  ra- 
dio station.  While  it  may  be  the 
first  oral  definition  of  policy  on 
the  air,  it  is  certainly  not  the  first 
move  on  the  part  of  radio  to  ex- 
press democratic  ideals.  Such  ideals 
are  necessarily  the  very  life-blood 
of  American  radio  institutions  and 
are  reflected  daily  in  program  pre- 
sentation. All  broadcasters,  there- 
fore, share  sympathy  with  the 
American  people,  for  those  who  are 
oppressed  by  the  loss  of  liberty  and 
free  speech. 

Since  this  announcement  was 
made  I  have  been  approached  by 
several  brother  broadcasters  for 
more  information  on  the  subject 
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•  Retail  sales  in  the  WOWO  area  total  $5 1 5,380,000 
annually  .  .  .  Representing  the  buying  power  of  a 
"family"  of  2,143,412  people  (1930  census)— 
LARGER  THAN  LOS  ANGELES,  DETROIT  OR 
PITTSBURGH.  They  live  in  61  counties  in  Indiana, 
Ohio  and  Michigan — a  fine  cross-section  test  mar- 
ket: 21  major  trading  centers  and  scores  of  small 
towns  set  in  a  rich  farming  country.  Purchasing 
power  of  the  WOWO  Family  is  13%  above  the 
national  average. 

WESTINGHOUSE  RADIO  STATIONS,  Inc. 

FREE  &  PETERS,  National  Representatives 
•ReiidenH  within  the  WOWO  Primary  Area 
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with  a  view  to  inauguration  of  a 
similar  sign-oflf  in  other  stations. 
This  I  believe  to  be  a  healthy  in- 
dication of  the  depth  of  feeling  by 
the  industry  for  conservation  of 
the  ideal  of  democracy.  Perhaps 
some  day  soon,  the  entire  Ameri- 
can broadcasting  industry  may  be 
united  in  a  prayer  for  the  op- 
pressed in  other  lands. 

For  your  further  information  I 
am  enclosing  herewith  the  script  of 
the  new  sign-off  policy  in  use  at 
WMCA  which  includes  the  prayer 
referred  to  above. 

The  morning  script: 
SOUND — Cock  crow  record   ( repeat 

off ) . 

VOICE— f Cue)  Station  WMCA  in 
Xew  York,  bids  you  all  good  morn- 
ing. 

MUSIC — Appropriate  ....  light 
segue  into  heavv. 

VOICE — (Cue)  This  is  the  beginnin? 
of  another  day  ...  a  day  bring- 
ing fresh  opportunity  to  all  .  .  , 
day  to  do  with  as  we  will. 

SOUND — Telegraph  and  wireless. 

MUSIC — Fast  heavy  seque  into  fan- 
fare at  finish. 

VOICE — From  every  point  of  civili 
zation,  as  events  unfold.  WMCi 
stands  ready  to  bring  into  youi 
homes,  a  true  account  of  whatevei 
is  destined  to  be  the  news  of  thii 
day.  May  it  be  a  good  day.  fille< 
with  happiness  and  good  fortun< 
for  all.  Early  risers  of  our  grea' 
metropolis.  WMCA  salutes  you. 

MUSIC— Fanfare. 
The  night  script: 

MUSIC — Chimes  into  slumber  musii| 
and  under. 

VOICE — (Cue)  This  brings  us  to  th. 
close  of  another  day  from  the  hear 
of  the  theatrical  district  in  Ne^ 
York  City.  From  whence  this  voiC' 
comes  the  bright  lights  are  gradual 
ly  fading. 

SOUXD— Ship's  h^. 

VOICE] — Xight  has  cast  its  cloak  ove 
the  roaring  metropolis,  bringing  si 
lence.  peace  and  welcome  rest  fror 
work  and  the  cares  of  the  day.  Fror 
early  morn  till  late  night,  we  hav 
had  the  privilege  of  bringing  int 
your  homes  the  colorful  pageant  o , 
events,  gleaned  from  all  parts 
the  world.  Some  gay.  some  saf ; 
but  all  woven  into  a  pattern  to  fi 
into  the  great  tapestry  of  life. 

MTTSIC — Seque  into  Auld  Lan 
Syne. 

VOICE — (Cue)  To  the  men  aboar 
the  many  vessels  ploughing  the  sea 
we  wish  a  safe  journey.  To  m 
valiant  air  pilots  we  wish  Go 
speed.  To  those  who  this  nigl 
are  separated  from  their  homes  an 
loved  ones,  to  the  sick  and  discou; 
aged,  may  the  dawning  of  the  mc 
row  bring  renewed  hope  and  cou 
age. 

MUSIC — Into  National  Anthem. 

VOICE — At  this  time  may  we  e: 
press  the  fervent  prayer  that  tl 
sweet  freedom  of  democracy 
keenly  enjoyed  by  all  American 
may  some  day  soon  be  restored  t 
those  people  of  other  lands  wl 
tonight  are  yoked  by  oppressio  ' 
And  the  .spirit  of  brotherly  lo' 
preserve  inviolate  the  glorious  pri 
eiples  on  which  onr  own  great  con 
try  was  founded.  Peace  on  eart 
?ood  will  to  all  men. 

MUSIC — Vv  and  into  opening  slur 
ber  music. 

VOICE — And   now   the  voice 
WMCA  in  New  York  City  bids  y( 
all   good   night   .    .    .   good  nig 
....  good  night.  .  .  . 

MUSIC — Finish  into  taps. 
Fade  out  with  taps. 


INDIANA'S  MOST   POWERFUL   RADIO  STATION! 


Pigeons  and  People 

AFTER  broadcasting  a  rece 
meeting  of  the  Denver  Racing  I 
geon  Assn.  so  many  requests  we 
received  by  KLZ,  that  city,  f 
pigeon  data  that  Production  Ma 
ager  Howard  R.  Chamberlain 
writing  a  show  for  racing  pige< 
fans. 
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The  early 
morning  program 


Built  for  Baltimore 


Jerry — Baltimore's  Host 


"AROUND  THE 

BREAKFAST  TABLE" 


B 


REAKFAST  in  Baltimore! — there's  a  phrase  known  'round  the  world. 


As  traditional  as  marble  front  steps  and  oysters  -  on  -  the  -  half  shell,  "around  the  breakfast 
table"  in  Baltimore  is  an  unhurried,  happy  family  gathering  where  good  nature  and  good 
living  prevail  and  plans  for  the  day  are  made. 

WBAL  undertook  to  discover  how  it  could  best  honor  this  great  morning  tradition  while 
serving  and  entertaining  its  listeners.  "Around  the  Breakfast  Table",  broadcast  each  weekday 
morning  from  6:30  to  8:30  A.  M.,  is  the  result. 

Your  message  will  reach  Baltimoreans  in  a  receptive  mood  —  while  they  are  making  their 
plans  for  the  day  —  "Around  the  Breakfast  Table". 

Low  rate  for  announcements  and  programs.  For  instance,  15  minutes  —  6  times  weekly — 
only  $97.50  on  a  52-week  basis. 


May  we  tell  you  more? 


10,000  WATTS 
1060  Kc. 


WBAL 

BALTIMORE 


SERVING  THE 
PUBLIC  INTEREST 

IN  THE 
BALTIMORE  AREA 


NATIONAL  REPRESENTATIVES  —  INTERNATIONAL  RADIO  SALES 
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Their  Irish  Up 

THE  OLD  SAW  about  locking  the  barn  after 
the  horse  is  stolen  unfortunately  seems  to  have 
been  written  for  radio.  ASCAP  and  AFM  are 
examples.  Trends  in  Washington  provide  a 
warning;  there  oratorical  outbursts  against 
radio  are  the  vogue,  with  no  one  taking  the 
trouble  to  answer  them. 

Because  the  industry  over  the  years  has  had 
the  daylights  pounded  out  of  it,  broadcasters 
finally  have  gotten  their  Irish  up.  A  fortnight 
ago  the  NAB  was  reorganized.  The  next  step 
is  the  selection  by  its  board  of  an  industry 
leader  who,  in  addition  to  his  internal  industry 
duties,  will  show  them  how  to  lock  the  door 
before  rather  than  after. 

Even  the  most  hare-brained  schemes  win 
support  and  headlines  simply  because  they  are 
not  answered.  In  this  issue  we  report  a  fan- 
tastic project,  nebulous  as  yet,  whereby  Uncle 
Sam  might  enter  the  broadcasting  field  with  a 
nationwide  system  of  500,000  to  1,000,000-watt 
outlets.  On  its  face  the  plan  is  ridiculous  to 
anyone  with  a  practical  turn  of  mind.  We 
bring  it  to  light  in  the  belief  that  the  infor- 
mation is  a  forewarning  of  the  smouldering 
fires  that  may  flare  again  to  jeopardize  the 
house  which  broadcasters  have  so  painstaking- 
ly built  in  less  than  a  generation. 

In  view  of  his  consistently  favorable  atti- 
tude in  the  past  toward  the  American  system 
of  radio,  it  is  hard  to  imgaine  that  President 
Roosevelt  can  be  persuaded  that  such  a  plan 
is  either  socially,  politically  or  technically  de- 
sirable. The  NAB's  new  leader,  backed  by  a 
potent  and  unified  organization,  would  quickly 
tell  him  and  the  zealots  behind  the  scheme  and 
their  possible  supporters  that  it  won't  work. 

The  arguments  against  the  plan  are  too 
readily  apparent  to  warrant  any  detailed  dis- 
cussion. It  is  enough  to  say  that  American  ra- 
dio, as  the  President  has  stated  repeatedly, 
and  as  have  even  its  bitterest  critics,  is  still 
the  best  in  the  world — the  reflection  of  the 
American  democratic  way  of  doing  things.  To 
jeopardize  that  system,  quite  aside  from  the 
fact  that  Government  competition  for  the  audi- 
ence ear  would  probably  mean  enormous  out- 
lays of  taxpayers'  money  for  the  few  listeners 
who  might  prefer  government  programs,  would 
immediately  bring  a  revolt  not  only  of  private 
industry  but  of  a  nation  of  listeners.  By  and 
large  we  are  convinced  that  the  average  lis- 
tener, though  he  may  have  occasional  com- 
plaints, is  satisfied  with  the  present  system 


and  the  great  diversity  of  programs  it  fur- 
nishes. 

Broadcasting  is  not  a  public  utility  of  the 
character  of  railroads  and  power,  and  even 
those  who  cry  out  against  "monopoly"  have 
not  claimed  it  has  pyramided  its  holdings  in  a 
few  hands  in  such  a  way  as  to  require  govern- 
mental operation.  It  is  a  medium  essentially  of 
intelligence  and  entei-tainment  which,  like  the 
press,  must  be  kept  free  and  inviolate  against 
political  or  private  monopoly.  We  haven't 
heard  of  any  plans  to  nationalize  or  even  "co- 
ordinate" the  press,  as  has  been  done  in 
Europe  with  both  radio  and  press,  simply  be- 
cause anti-New  Deal  newspapers  do  not  pub- 
lish in  full  text  the  enormous  mass  of  hand- 
outs of  the  Govei'nment  departments. 

The  future  of  U.  S.  radio  regulation  is  still 
uncertain.  The  new  FCC  chairman,  Frank  R. 
McNinch,  is  still  an  unknown  quantity.  He 
promises  various  fact-finding  studies,  which 
are  all  to  the  good,  but  his  ultimate  views  are 
still  unformulated.  He  has  the  confidence  of 
and  presumably  the  blessing  of  the  administra- 
tion. His  record  as  a  public  servant  is  a  splen- 
did one.  Now  he  must  face  business  realties, 
plus  a  public  will  which  we  don't  think  is  de- 
manding radical  departures  from  the  basic 
scheme  of  American  broadcasting. 

Thus  we  reiterate  our  hope  and  belief  that 
a  new  industry  leader  must  lift  the  veil  of 
ignorance  about  industry  affairs  and  public 
desires.  The  NAB  under  its  new  leader  and 
spokesman,  with  the  solid  backing  of  fully- 
organized  broadcasters,  would  tell  Congress 
and  the  courts  and  the  people  the  plain  facts. 
We  are  satisfied  the  result  would  be  strong 
public  resistance  to  any  governmental  en- 
croachment upon  the  broadcast  band. 


COL.  FRANK  KNOX,  last  Republican 
vice-presidential  candidate  and  Chicago 
publisher,  proposes  free  time  be  given  the 
political  parties  in  election  campaigns.  We 
wonder  if  his  newspaper  would  also  agree 
to  provide  free  advertising  space  to  the 
candidates  of  either  major  or  minor  politi- 
cal parties? 


Shekels  &  Shackles 

RADIO  TAX  bombs  are  bursting  in  air  again. 
The  impulse  is  to  say  ho  hum;  then  stretch 
and  yawn.  It's  the  same  song  and  dance.  We 
have  a  feeling  that  the  latest  blast  is  some- 
what artificially  inspired,  because  the  "wat- 
tage tax"  bill,  after  its  unorthodox  introduc- 


THE   KDYL  Announcer's  Handbook,   which  i 
won   such   wide   recognition   throughout  the  i 
country,  will  be  offered  for  general  release 
within  the  next  few  days  by  the  R.  T.  Harris 
Adv.  Agency,  Salt  Lake  City.  While  in  the 
capacity  of  production  manager  of  KDYL, 
Mr.  Harris  wrote  the  handbook  to  fill  a  need 
felt  at  this  station.  Now  in  his  own  agency, 
Mr.  Harris  has  made  numerous  revisions  to  ; 
meet  requirements  of  all  stations.  It  will  be  of- 
fered for  general  release  in  a  handy  pocket- 
size  loose  leaf  binder,  permitting  stations  to 
add  their  own  particular  problems  and  policies, 
thereby  localizing  the  handbook. 

tion  last  April,  was  rather  definitely  pigeon- 
holed since  it  did  not  originate  within  the  ex- 
ecutive branch  of  the  Government  where  such 
bills  are  supposed  to  be  conceived. 

In  any  event,  we  now  are  told  that  hearings 
are  likely  within  a  month  or  so — after  major 
tax  legislation  is  out  of  the  way.  Perhaps  it 
would  be  a  good  thing  to  have  those  heai-ings. 
They  might  serve  to  air  other  things  and  per-  ' 
haps  cleanse  the  atmosphere  a  mite.  j 

A  wattage  tax  as  proposed  is  prepostei"ous 
on  its  face.  It  would  tax  many  stations  out  of  ; 
business.  And  if  you  scan  the  list  of  taxes  ; 
broadcasters  now  are  paying  (enumerated  i 
elsewhere  in  this  issue)  the  utter  unfairness  • 
of  such  a  levy  is  readily  apparent. 

Then  we  come  to  a  franchise  tax — one  which 
would  help  defray  the  cost  of  FCC  regulation  , 
of  radio.  Chairman  McNinch,  who  confesses  i 
he  hasn't  studied  the  matter  thoroughly,  nev-  : 
ertheless  was  quoted  in  the  press  stating  he 
favors  a  license  fee.  Broadcasters,  too,  would 
probably  not  look  askance  upon  a  reasonable 
fee,  calculated  perhaps  to  pay  the  $700,000 
required  annually  to  regulate  their  industry.  \ 
But  by  the  same  token,  it  appears  only  fair ! 
that   the    telephone    and   telegraph    carriers ' 
regulated  by  the  FCC  should  bear  their  pro- 
rata burden;  that  railroad  and  highway  trans- 
port should  sustain  the  ICC;  that  business  payj 
for  the  overhead  of  the  Commerce  Depart-, 
ment;  that  the  stock  exchanges  defray  thei 
regulatory  cost  of  the  SEC,  and  so  on.  But  we? 
always  thought  that  the  corporate  tax  struc-" 
ture — general  taxes  and  other  special  levies — ' 
was  set  up  to  defray  the  costs  of  the  Federal  j 
establishment. 

But  even  assuming  a  franchise  tax  is  de-l 
vised,  would  it  not  follow  that  stations  theni 
would  be  buying  their  licenses  ?  Would  they  P 
not  get  a  sort  of  vested  or  property  right  ?  j 
And  would  they  not  then  be  entitled  to  at,; 
least  the  three-year  license  the  law  allows  in  ! 
lieu  of  the  six-month  license  period  which  J 
now  makes  radio  the  most  hazardous  of  big  i 
industries  ?  ; 

Finally,  it  is  our  understanding  that  there 
cannot  be  a  discriminatory  general  tax  against  , 
companies  in  the  broadcast  business  without 
running   counter   to   establish   precedent.   It ; 
seems  to  us  the  Commission  might  well  recom- 
mend legislation  whereby  all  party  litigants 
before  it  would  defray  the  "court  costs",  and|. 
perhaps  be  required  to  post  bonds  of  good' 
faith.  That  step  alone  would  eliminate  many 
frivolous  proceedings  and  save  not  only  Uncle 
Sam  but  an  important  industry  much  time 
and  money. 
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MARK  FOSTER  ETHRIDGE 


T  WAS  just  last  summer  that 
J-adio  broadcasting  came  face-to- 
ace  with  a  new  crisis.  Union  mu- 
ijicians   were   clamoring   for  em- 
'oloyment    of    jobless  associates. 
Their    demands    were  exorbitant. 
^IThe  National  Association  of  Broad- 
,!:asters,   gun-shy   because   of  the 
:grim  results  of  previous  ASCAP 
battles  on  tribute,  wouldn't  move 
in  for  the  industry.  Whether  it 
was  mere  bluff,  or  serious  intent, 
la  strike  was  threatened. 
■    At  that  critical  moment  a  new 
■Ifigure  emerged  on  the  radio  scene. 
He   was    Mark   Foster  Ethridge, 
general  manager  of  the  Courier- 
Joui-nal  and  Louisville  Times,  op- 
erating WHAS.  Something  had  to 
be    done — and    quickly.  Together 
with  his  associates  at  WHAS  and 
■with  George  W.  Norton  Jr.,  owner, 
.and   Nathan    Lord,    manager,  of 
JWAVE,   Louisville,   Mr.  Ethridge 
,tcalled  a  meeting  in  New  York. 
.    At   that   meeting.  Independent 
lEadio  Network  Affiliates,  a  group 
"representing  network  outlets,  was 
iif;-iformed.  It  designated  a  negotiat- 
it ;  ing  committee  to   deal  with  the 
..  -  American  Federation  of  Musicians. 
For  weeks  on  end  the  negotiations 
continued  until  a  reasonably  ac- 
ceptable form  of  contract  for  re- 
1 1  employment  of  musicians  was  de- 
e-  j-  vised.  That  contract  is  in  effect 
aldtoday. 

;y ;  At  the  very  first  session  of 
i  f  IRNA,  Mark  Ethridge  was  handed 
^jij  the  gavel.  He  hasn't  yet  been  per- 
, mitted  to  relinquish  it.  A  new  in- 
"'IVdustry  leadership  was  apparent 
i  I  from  that  moment.  His  genei-alship 
i| !  and  resourcefulness,  his  knowledge 
i  of  organization  procedure,  his 
.J  3  pleasant  yet  forceful  manner,  gave 
^ ,  this  group  of  radio  men  a  confi- 

dence  and  aggressive  leadership 
"j'  they  never  before  had  possessed, 
[i  '  The  immediate  issue  was  settle- 
1-  -  ment  of  the  musicians'  situation. 
j  >  But  broadcasters  generally  fore- 
j[  saw  the  need  for  a  militant  and 
J  J  adequately-financed  trade  associa- 
-  tion,  capable  of  combating  other 
J'^  situations.  They  did  not  want  to 

see  a  repetition  of  the  musicians' 
f:  matter,  with  an  NAB  standing  on 

the  sidelines. 


There  was  the  ultimatum!  The 
result  was  the  reorganization  a 
fortnight  ago  of  the  NAB,  cut  to 
fit  the  pattern  first  outlined  in  the 
IRNA  meetings  and  prescribed 
largely  under  the  Ethridge  leader- 
ship. 

Today  Mark  Ethridge  is  the 
temporary  chairman  of  the  reor- 
ganized NAB.  There  wasn't  any 
doubt  of  that  selection.  When  he 
turns  over  that  gavel  it  will  be  to 
a  paid  president  of  the  trade  asso- 
ciation, a  man  of  commanding 
stature  and  reputation  whose  iden- 
tity may  be  known  within  the 
month. 

It  is  not  presumptuous  to  say 
that  Mark  Ethi-idge  could  be  that 
man,  if  he  chose  to  accept  the 
proffer.  He  meets  the  require- 
ments, for  he  has  already  proved 
his  ability.  But  his  life  woi-k  is  in 
Louisville  and  mainly  in  news- 
paper publishing,  with  supervision 
of  the  clear-channel  WHAS  also 
falling  to  his  lot. 

Mark  Ethridge  was  catapulted 
into  radio  by  sheerest  accident. 
He  was  busy  running  newspapers 
when  the  musicians'  crisis  devel- 
oped. Barry  Bingham,  owner  of 
WHAS  and  publisher  of  the  news- 
papers, was  in  Europe  vacationing. 
Next  in  responsibility  for  the 
Bingham  interests,  Mr.  Ethridge 
was  called  to  the  front.  Once  there, 
like  any  good  soldier,  he  will  con- 
tinue fighting  until  relieved. 

When  broadcasters  present  a 
united  front,  and  when  they  have 
the  effective  trade  association  al- 
ready charted  on  paper,  Mr.  Eth- 
ridge plans  to  step  forever  out  of 
the  radio  picture.  He  earnestly 
hopes  that  at  least  the  skeleton 
of  the  organization  will  be  framed 
within  the  year.  It  is  our  guess, 
however,  that  he  will  not  be  al- 
lowed to  step  out  completely.  And 
we  also  have  a  suspicion  that  he, 
like  so  many  other  newspapermen, 
has  been  smitten  by  the  radio  bug, 
and  will  never  forsake  the  kilo- 
cycle klan. 

Mark  Ethridge  is  a  newspaper- 
man at  heart,  in  experience  and 
in  talent — as  much  so  today  as 
(Continued  on  Page  36) 


PERSONAL  NOTES 


JAMES  W.  BALDWIN,  former 
NAB  managing  director,  and  princi- 
pal owner  of  WGH,  Newport  News. 
Va.,  left  Washington  Feb.  18  for  a 
fishing  trip  in  Florida  with  his  father- 
in-law.  He  has  not  divulged  future 
plans  beyond  general  supervision  of 
WGH. 

H.  ALLEN  CAMPBELL,  general 
manager  of  King-Trendle  Broadcast- 
ing Corp.,  Detroit,  has  been  named 
treasurer  of  that  company,  accord- 
ing to  Geo.  W.  Trendle,  president. 
Mr.  Campbell  has  been  with  WXTZ, 
that  city,  since  1930  where  he  started 
as  a  salesman.  He  was  later  sales 
manager,  then  general  manager. 

MRS.  C.  W.  MYERS,  wife  of  the 
president  of  KOIN-KALE,  Portland, 
Ore.,  underwent  an  emergency  opera- 
tion immediately  following  the  NAB 
Convention  in  Washington,  on  Feb. 
17.  She  was  dismissed  from  the  hos- 
pital the  following  week,  well  on  the 
road  to  recovery. 

WILL  THOMPSON,  formerly  pro- 
gram manager  at  KFBK,  Sacramento, 
has  been  named  manager  of  KROY. 
Sacramento.  He  succeeded  E.  E. 
Wolfe  who  resigned  to  join  the  NBC 
staff  at  San  Francisco. 

EDWIN  W.  CRAIG,  vice-president 
of  National  Life  &  Accident  Insur- 
naee  Co.,  operating  WSM,  and  NAB 
director,  has  been  confined  to  his  home 
with  influenza  since  his  return  from 
the  NAB  convention  last  month. 

HARRY    W.    WALKER    Jr.  has 

joined  the  Chicago  sales  staff  of 
WOR,  Newark.  A  former  newspaper- 
man. Mr.  Walker  will  work  under  R. 
J.  Barrett  Jr.  head  of  the  Chicago 
staff. 

FRANK  U.  FLETCHER,  attorney 
in  the  broadcast  section  of  the  FCC, 
is  recuperating  from  an  appendec- 
tomy performed  Feb.  16. 

JOHN  SHEPARD.  3d.,  president, 
Yankee  Network,  and  Mrs.  Shepard, 
sailed  Feb.  17  on  a  South  American 
cruise.  They  plan  to  return  in  latter 
March. 

WALTER  J.  DAMM.  managing  di- 
rector of  WTMJ,  Milwaukee,  and 
Mrs.  Damm  left  Feb.  19  for  a  tour 
to  Mexico.  They  plan  to  return  in 
mid-March  before  the  next  meeting 
of  the  NAB  Executive  Committee,  of 
which  Mr.  Damm  is  a  member. 

DONALD  W.  THORNBURGH, 
CBS  Pacific  Coast  vice-president,  Hol- 
lywood, has  been  appointed  a  direc- 
tor of  the  California  Safety  Council 
Inc.,  statewide  traffic  safety  coordi- 
nating agency. 

HARRY  L.  KRIEDT,  formerly  of 
McCann-Erickson  and  for  three  years 
in  advertising  work  in  the  Philippines, 
recently  joined  KFRC.  San  Francisco, 
as  sales  promotion  and  merchandising 
manager. 

J.  W.  GRIFFIN,  formerly  eastern 
district  manager  of  RCA-Victor,  has 
joined  American  Record  Corp.,  New 
York,  as  general  sales  supervisor. 

LEE  MIKESELL,  formerly  of  Day- 
ton, has  been  added  to  the  sales  staff 
of  KQW,  San  Jose,  as  has  Brant 
Bernhard.  The  latter  replaces  Ed 
Barker,  who  has  joined  NBC  in  San 
Francisco. 

LESTER  E.  COX,  president  of 
WTMV,  E.  St.  Louis,  is  vacationing 
in  Florida  with  his  family.  He  will 
return  to  his  office  March  15. 

RICHARD  MASON,  manager  of 
WPTF,  Raleigh.  N.  C.  recently  spoke 
on  "Radio  Advertising"  at  North  Car- 
olina State  College. 

GLADD  HALL  has  joined  KRKD, 
Los  Angeles,  as  account  executive. 

E.  S.  DICKINSON,  for  14  years  on 
the  sales  staff  of  the  Kansas  City  Star 
traveling  in  the  Midwestern  territory, 
has  joined  the  sales  staff  of  WHIP, 
Hammond,  Ind.,  according  to  Hal 
Makelim,  WHIP  manager. 


HAROLD  J.  TOBIN,  former  Chica- 
go newspaper  advertising  executive 
and  district  manager  of  the  Pepsodent 
Co.,  Chicago,  and  John  E.  Hopkin- 
son,  advertising  executive  for  the  Chi- 
cago Hearst  newspaper  in  Chicago, 
have  joined  WJJD,  Chicago. 

DAILEY  PASKMAN,  formerly  ac- 
tive in  New  York  radio,  has  applied 
to  the  FCC  for  authority  to  operate 
a  1,000-watt  television  station  in  the 
42,000-50,000  kc.  band. 

F.  W.  MEYER,  manager  of  KLZ. 
Denver,  has  applied  to  the  FCC  for  a 
new  100-watt  night  and  2.50-watt  day 
station  on  1310  kc.  in  that  city. 

EDWARD  PADULA  has  joined  the 
NBC  television  production  staff,  suc- 
ceeding .John  Gihon,  who  resigned  in 
January. 

BENEDICT  GIMBEL  Jr.,  president 
of  WIP.  Philadelphia,  left  Feb.  25 
for  a  two-week  Southern  vacation. 


'BmNpmeMiKE 


HERBERT  LIVERSIDGE  and  Aus- 
ten Groom-Johnson  of  NBC's  produc- 
tion staff  conducted  the  radio  pro- 
duction clinic  held  on  Feb.  23  in 
NBC's  clients'  conference  room  as 
part  of  the  four  advertising  produc- 
tion clinics  held  at  the  end  of  the 
semester  of  the  advertising  course 
conducted  by  the  Advertising  Club  of 
New  York. 

DR.  WILLIAM  LYLE  FLANAGAN, 
continuity  director  of  WHO,  Des 
Moines,  on  Feb.  9  addressed  the 
Women's  Club  of  Des  Moines  on  clas- 
sical and  modern  verse  forms,  illus- 
trating his  talking  with  several  poetic 
readings. 

MARGARET  HINES,  secretary  to 
Willet  Brown,  vice-president  and  as- 
sistant manager  of  the  Don  Lee 
Broadcasting  System,  Los  Angeles, 
was  secretly  married  Dec.  24  to 
Charles  Lorch,  Jr.,  insurance  broker, 
in  Santa  Barbara,  Cal.,  it  has  just 
been  revealed. 

PETE  de  LIMA  has  resigned  from 
Small  Co.,  Hollywood,  talent  agen- 
.cy.  He  formerly  headed  the  radio  de- 
partment. 

GEORGE  C.  BIGGAR.  promotional 
director  of  WLS,  Chicago,  and  Mrs. 
Biggar  are  vacationing  on  the  West 
Coast.  On  their  return  they  will  visit 
KOY,  Phoenix,  sister  station  of 
WLS. 

PAT  PATTERSON  has  rejoined 
KEHE.  Los  Angeles,  as  publicity  di- 
rector, a  post  he  left  several  months 
ago.  In  the  interim  he  has  been  on 
the  Benton  &  Bowles,  Hollywood  pub- 
licity staff. 

PAUL  FRANKLIN,  Hollywood  writ- 
er, has  been  added  to  the  writing 
staff  of  the  NBC  Your  Hollywood  Pa- 
rade program. 

GEORGE  FIELD,  formerly  assis- 
tant executive  secretary  of  the  Amer- 
ican Labor  Party,  has  been  appointed 
program  director  of  WEVD,  New 
York,  which  he  previously  had  served 
as  publicity  director.  Mr.  Field  suc- 
ceeds Morris  Novik,  now  manager  of 
WNYC. 

GEORGE  FISCHER,  broadcaster  of 
Hollywood  gossip  who  left  MBS  a 
few  months  ago  to  pinch  hit  for  Wal- 
ter Winchell,  has  returned  to  Mutual 
with  a  new  weekly  Sunday  night  se- 
ries, HoUyicood  Whispers. 

GENE  HEARD,  program  director  and 
announcer  of  KRLD,  Dallas,  has  re- 
signed to  join  C.  C.  Langevin  Co- 
sound  equipment  manufacturers,  and 
the  Gulf  Oil  Corp.,  Houston. 

CONNIE  DESMOND,  sports  an- 
nouncer on  WSPD,  Toledo,  O..  has 
been  promoted  to  production  manager. 
Jack  Fitzgerald.  WSPD  announcer, 
has  been  named  director  of  public 
events  and  special  features. 
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WILLIAM  PAISLEY,  of  NBC's  tran- 
scriptiou  department,  has  been  pro- 
moted to  music  library  supervisor,  re- 
placing Wallace  Magill,  who  recently 
resigned  to  become  manager  for  Jascha 
Heifetz.  Mr.  Paisley  is  succeeded  by 
Frank  HefEer. 

MARY  MADDOCK,  formerly  of 
Joseph  Katz  Adv.  Co.,  and  Corey  & 
Kohlbert,  Chicago  publicity  firm,  has 
joined  the  continuity  staff  of  WBS.  A 
former  newspaperwoman.  Miss  Mad- 
dock  wrote  radio  continuities  and  com- 
mercials for  a  number  of  Katz 
clients. 

GEORGE  HOOPER,  of  the  CBS- 
Chicago  reception  staff  and  a  pupil  of 
Everett  Mitchell's  NBC  announcing 
school,  has  joined  WBEO,  Marquette, 
Mich.,  as  announcer  and  writer. 

A.  R.  (Al)  WILLIAMSON,  for  nine 
years  manager  of  the  press  department 
of  the  NBC  central  division  and  since 
last  September,  assistant  to  the  pub- 
lisher of  the  Alinneapolis  Star,  has  re- 
signed that  position  to  become  associ- 
ated with  Tom  Fizdale,  publicity  or- 
ganization. 

DON  CHURCH,  formerly  of  KSFO. 
San  Francisco,  has  joined  the  KGGC 
staff  as  relief  announcer. 

JACK  THOMPSON,  formerly  of 
CKOC,  Hamilton,  Ont..  joined  the  an- 
nouncing staff  of  CKCL,  Toronto. 
March  1,  winning  the  place  after 
CKCL  had  auditioned  500  applicants. 

CAMERON  PRUD'HOMME,  for  a 
number  of  years  a  stage  director  and 
radio  producer  on  the  Pacific  Coast, 
has  been  named  production  manager 
of  NBC  in  San  Francisco.  He  suc- 
ceeds Frank  Cope,  who  resigned  to  re- 
turn to  KJBS,  San  Francisco. 

EDDIE  HANDLEY.  of  KYA,  San 
Francisco,  has  been  named  East  Bay 
representative  and  manager  of  the 
KYA  Oakland  studios.  He  succeeds 
William  Gleason,  resigned. 

EDDIE  CALDER,  announcer,  KQW, 
San  .Jose,  recently  married  Miss  Aud- 
rey Mycroft,  of  Oakland. 

FRED  RUEGG,  formerly  of  KGIR, 
Butte,  Mont.,  has  been  named  an- 
nouncer-producer at  KQW,  San  Jose, 
succeeding  Bill  Gordon,  resigned. 

FORREST  BARNES,  staff  writer  of 
American  Radio  Features,  Los  Ange- 
les program  firm,  has  written  the 
words  and  Charles  Wakefield  Cadman, 
composer,  the  music,  for  Loi^e  Comes 
Calling  Me,  a  new  song  published  by 
Brooks,  Hollywood  publishing  firm. 

EARL  SUMMERS  has  been  named 
musical  director  of  WWVA,  Wheel- 
ing, W.  Va.  He  is  well-known  as  a 
conductor  in  the  East. 

BOB  KENNETT  has  resigned  as 
production  manager  of  KFWB,  Hol- 
lywood, and  will  go  to  New  York  to 
work  on  transcription  programs  of  his 
own. 

NORMAN  MASTERSON,  new  to  ra- 
dio, has  joined  KFOX,  Long  Beach. 
Cal.,  as  announcer-actor.  He  will  also 
assist  Hal  Nichols,  owner-manager  of 
the  station,  in  special  events  produc- 
tion. 

HOWARD  R.  BELL,  program  and 
studio  manager  of  KRKD,  Los  An- 
geles, has  returned  to  his  desk  after 
a  business  trip  to  Greeley,  Colo,  where 
he  is  part  owner  of  KFKA. 

BREWSTER  MORGAN,  CBS  Hol- 
lywood producer,  is  the  father  of  a 
baby  boy,  born  recently. 

ALLAN  PARKS  has  joined  the  an- 
nouncing staff  of  WATL,  Atlanta.  Ga. 
He  is  a  brother  of  Bert  Parks,  CBS 
announcer. 

BOB  VENABLES,  formerly  of  KSD, 
St.  Louis,  and  ABC  Co.,  has  been 
named  chief  announcer  of  WHIP, 
Hammond,  Ind.,  in  charge  of  Chicago 
studios. 

MILDRED  ELEANOR  B  R  U  N- 
NELLE,  founder  and  dir-^ctor  of  the 
Cooking  Forum  on  WSPR,  Spring- 
field, Mass.,  on  Feb.  12  was  mar- 
ried to  .Tohn  Bergstrom,  junior  an- 
nouncer on  the  staff  of  that  station. 


Irene's  Versatility 

IRENE  RICH,  star  of  the 
Welch  Grape  Juice  show, 
gave  such  an  effective  talk 
on  radio  advertising  recently 
before  the  Los  Angeles  Ad- 
vertising Club  that  the  club 
presented  an  honorary  mem- 
bership and  a  network  execu- 
tive oflfered  her  a  job  as  a 
saleswoman.  H.  W.  Kastor 
&  Sons  Adv.  Co.,  Chicago, 
handles  the  Welch  account. 


ALBERT  PRIDDY  has  been  ap- 
pointed assistant  news  editor  and 
sound  effects  chief  of  KDYL.  Salt 
Lake  City. 

PETER  MERTENS,  announcer 
of  KIRO,  Seattle,  is  compiling  a 
KIROgues  Gallery  of  staff  members. 
He  is  a  candid  camera  fan. 

NANCY  GREY,  who  handles  the 
daily  What's  New  in  ilihcaukee  pro- 
gram on  WTM.J,  and  who  was  re- 
cently made  an  "air  admiral"  by 
American  Airlines  for  her  promotion 
of  air  travel  last  month  on  a  western 
flying  trip  to  gather  material,  visit- 
ing various  western  cities  and  dude 
ranches  in  Arizona. 

WELLINGTON  GRANZOW  has 
been  appointed  program  director  of 
W8XWJ,  Detroit,  shortwave  station 
operated  by  WWJ. 

ALAN  COURTNEY,  formerly  con- 
ductor of  J oymakers  on  WNEW.  New 
York,  on  Feb.  21  started  Gloom- 
chasers  on  WINS,  New  York.  The 
program  is  heard  Sundays  through 
Fridays. 

MARY  D.  CHASE,  who  conducts  the 
new  children's  program.  What  Do 
You  Know?  on  WOR.  Newark,  has 
written  a  book.  "The  Children's  First 
Trip  to  New  York,"  to  be  published 
by  Rand,  McNally  &  Co. 

GORDON  CASTLE,  of  WJR,  De- 
troit, has  been  named  production 
manager  of  CKLW,  Windsor. 

RAOUL  MARLO  returned  to 
WMCA-Intercity  System  on  Feb.  22 
with  a  new  weekly  adventure  series 
called  Ports  of  Romance,  to  be  heard 
Tuesdays. 

FRANK  GRAHAM,  sports  column- 
ist of  the  New  York  Sun,  on  Feb. 
21  started  a  series  of  sports  broad- 
casts on  WHN,  New  York. 

MISS  DOROTHY  SPICER,  former 
director  of  women's  activities  on 
WCCO,  Minneapolis,  has  been  named 
household  adviser  of  WWJ,  Detroit. 

GENE  O'CONNOR,  traffic  chief  of 
WGN,  Chicago,  is  the  father  of  a  baby 
girl,  his  first  child,  born  Feb.  12. 

IRVING  LAZAR,  New  York  radio 
talent  representative,  on  March  1  is 
scheduled  to  take  charge  of  the  radio 
department  of  Artists  and  Authors 
Corp.  of  America,  Hollywood  talent 
agency. 

JUDY  WHITNEY  is  writing  the 
weekly  quarter-hour  dramatic  serial, 
-'{19  Lilac  Lane,  which  started  on 
KRKD,  Los  Angeles,  on  Feb.  20. 

ERIC  DELBRIDGE.  Los  Angeles 
writer,  is  scripting  the  weekly  half- 
hour  Drama  Behind  the  Headlines  on 
KRKD,  that  city. 

PAT  PATRICK,  account  executive  of 
KIEV,  Glendale,  Cal.,  has  transferred 
to  the  station's  announcing  staff.  He 
is  also  in  charge  of  publicity. 
ARTHUR  GILMORE,  CBS  Holly- 
wood announcer  on  the  Dr.  Christian 
series,  sponsored  by  Chesebrough  Mfg. 
Co.  will  marry  Miss  Grace  Weller  of 
Tacoma.  Wash.,  in  early  May. 
WILLIAM  HIGHTOWER,  an- 
nouncer and  newscaster  of  WFAA 
Dallas,  on  March  1  joins  Broadcast 
Recordings  Inc.,  Dallas.  He  also  be- 
comes an  instructor  in  the  South- 
western School  of  Broadcasting,  oper- 
ated by  the  same  interests. 


YOUNGEST  —  Announcer,  that's 
the  claim  made  for  Bepo,  Brazil- 
ian monkey  of  KGIR,  and  his  twin 
sister,  ASCAP.  The  monkeys  are 
eight  months  old,  having  been  im- 
ported by  Ed  Craney,  KGIR  di- 
rector from  Pequabou,  Brazil.  Both 
of  them  do  plain  and  fancy  whist- 
lino-,  chirping  and  other  monkey- 
shines  during  the  Breakfast  Gong 
program,  and  Boss  Craney  insists 
that  Bepo  can  now  say  "KGIR, 
Butte"  with  dubious  diction. 


MIDGi:  LOVELL,  formerly  of  NBC 
New  York,  and  at  one  time  New 
York  Daily  News  society  editor,  has 
been  placed  in  charge  of  the  radio 
department  of  the  Thomas  Lee  Art- 
ists Service.  Hollywood,  a  subsidiary 
of  the  Don  Lee  Broadcasting  System, 
Los  Angeles. 

FRED  STONE,  KGFJ,  Los  Angeles, 
announcer,  is  in  the  General  Hospital, 
that  city,  recovering  from  a  major 
operation. 

DON  PRINDLE.  Hollywood  writer 
on  the  CBS  Joe  Penner  program,  is 
the  father  of  a  baby  girl  born  Feb. 
16. 

BILL  MORROW  and  Ed  Beloin, 
Hollywood  writers  of  the  NBC  Jack 
Bennt/  Show,  are  doing  dialogue  for 
the  1938  edition  of  "Artists  &  Models" 
to  be  produced  by  Paramount  Studios. 

TED  LLOYD,  KRKD.  Los  Angeles, 
announcer,  and  Celeste  Blackwell, 
singer,  were  married  in  that  city  Feb. 
16.  The  ceremony,  performed  by  Su- 
perior Court  Judge  Dudley  S.  Valen- 
tine, was  broadcast  on  KRKD.  Joe 
Micciche.  civic  announcer  of  the  sta- 
tion, was  best  man. 
LEONARD  LAKE.  Owen  Cunning- 
ham and  Hal  Chambers,  KFWB. 
Hollywood,  announcers,  have  severed 
their  connection  with  the  station. 


Mark  F.  Ethridge 

{Continued  from  Page  35) 
when  he  did  his  first  reporting  as 
a  string  correspondent  for  news- 
papers while  attending  the  State 
University  in  his  native  Missis- 
sippi. And  today  he  is  as  enthu- 
siastic a  reporter  as  the  day  he 
joined  the  staff  of  the  Meridian 
Star  shortly  after  being  graduat- 
ed from  the  university. 

From  the  Star,  the  slight  and 
handsome  youth  followed  the  bent 
of  the  itinei'ant  journalist,  joining 
the  Columbus  (Ga.)  Enquirer-Sun 
as  a  reporter,  then  the  Macon  Tele- 
graph, which  accounted  for  the 
years  1915  to  1917.  At  the  out- 
break of  the  war  he  enlisted  in 
the  Navy  as  a  seaman,  taking  the 
officers'  course  at  Annapolis.  He 
emerged  in  1919  as  an  ensign. 

"Once  a  reporter,  always  a  re- 
porter." So  Mark  Ethridge  re- 
turned to  newspaper  work,  rejoin- 
ing the  Macon  Telegraph  as  city 
editor  for  three  years.  Then  came 
an  opportunity  to  work  in  Wash- 
ington— the  ambition  of  almost 
every  reporter.  He  stepped  up  to 
the  post  of  assistant  news  man- 
ager of  the  Consolidated  Press, 
followed  by  two  years  on  the  New 
York  Sun. 

"You  can  take  the  boy  out  of  the 


South,  but  you  can't  take  the  South 
out  of  the  boy",  as  Mark  Ethridge 
demonstrated  when  he  returned  to 
Georgia  to  become  managing  and  ' 
associate  editor  of  the  Macon  Tele- 
graph,  a  position   he   held  until 
1933  when  he  went  to  Europe  on  » 
a  fellowship  from  the  Oberlaender 
Trust  for  a  six-month  study  of 
political  and  economic   conditions  ( 
in    Central    Europe,    particularly  I 
social  security  measures  and  the  ' 
ramifications  of  the  Versailles^ 
Treaty.  Returning  to  the  United 
States,  he  returned  to  the  news-  • 
paper  field,  joining  the  Washing-  ,, 
ton  staff  of  the  Associated  Press. 
Later  he  took  over  the  position  of 
assistant  general  manager  of  the 
Washington   Post,    gathering   his ' 
first  real  experience  in  the  busi-  i 
ness  end  of  newspaper  publishing. 

In  December,  1934,  Mr.  Ethridge 
was  called  to  the  Richmond  Times 
Dispatch  as  general  manager,  and 
five  months  later  was  elevated  to 
publisher.  Two  years  later,  in 
April,  1936,  the  late  Judge  Robert 
Worth  Bingham,  then  Ambassa- 
dor to  Great  Britain,  and  his  son, 
Barry,  prevailed  upon  Mr.  Eth- 
ridge to  become  general  manager 
of  their  newspapers.  In  December, 
last  year,  he  was  elected  vice- 
president  of  the  Bingham  publish- 
ing interests. 

Mai'k  Foster  Ethridge  was  born  , 
in  Meridian,  Miss.,  April  22,  1896. 
There  he  received  his  early  educa- 
tion in  the  public  schools  and  the 
University  of  Mississippi.  He  also  ( 
had  one  year  of  law  at  Mercer, 
University.  His  fraternities  were 
Sigma  Alpha  Epsilon  and  Sigma  ' 
Delta  Chi,  the  latter  as  an  hon- 
orary   associate,    elected    by  the 
chapter  at  Washington  &  Lee. 

He  is  a  member  of  the  Penden- 
nis,  River  Valley,  Conservation, 
Quindecin  and  Louisville  country 
clubs.  His  hobbies  are  horseback 
riding  and  golf,  but  in  his  own 
words  "the  days  are  not  long 
enough  to  indulge."  However,  his 
friends  and  co-workers  opine  that 
his  activities  in  civic  organiza- 
tions, which  include  the  Farm  Se- 
curity Administration,  of  which  he 
is  Kentucky  chairman,  and  his 
permanent  chairmanship  in  the 
Community  Chest,  at  times  take 
on  the  aspect  of  time-consuming 
hobbies. 

The  Ethridges  reside  at  Pros- 
pect, Ky.,  a  suburb  of  Louisville. 
Mrs.  Ethridge,  known  as  Willie 
Snow  Ethridge,  is  the  author  of 
the  popular  book  As  I  Live  and 
Breathe  and  a  competent  journal- 
ist in  her  own  right.  They  have 
two  daughters  and  a  son. 


Seth  Hart 

SETH  HART,  64,  prominent  Los 
Angeles  insurance  broker  and  fa- 
ther-in-law of  William  S.  Paley, 
president  of  Columbia  Broadcast- 
ing System,  died  at  his  home  in 
Holmby  Hills,  Cal.,  on  Feb.  17, 
following  a  lingering  illness.  Mr. 
Hart  was  president  of  the  Flint 
&  Hart  Insurance  Co.,  Los  An- 
geles, and  was  prominent  in  club, 
social  and  insurance  circles  for 
more  than  40  years.  In  addition  to 
his  son-in-law,  Mr.  Hart  is  sur- 
vived by  his  widow,  Mrs.  Dorothy 
Hart  and  his  daughter,  Mrs.  Paley. 


Page  36  •  March  J,  1938 


BROADCASTING  •  Broadcast  Advertising 


rt\®         el-^  O^' 


X°'o<^°*''  cV^°'  "".e*""^ 


( 


I 


I  BROADCASTING  •  Broadcast  Advertising 


March  1,  1938  •  Page  37 


Around  the  corner 
or  across  the  seas— 

settle  it  \^y:JelepA(nie 


There  are  35,000,000  telephones  in  the  world  that 
you  can  reach  from  your  Bell  telephone. 

Whether  you  are  calling  for  a  sandwich  around 
the  corner  or  talking  to  a  sponsor  across  the 
seas — the  telephone  does  it  for  you  in  minimum 
time  with  maximum  two-way  understanding. 

Sponsors,  artists,  directors,  technicians,  network 
stations  —  all  are  at  your  elbow,  by  telephone, 
though  they  may  be  scattered  over  the 
earth.  Use  the  telephone  to  save  time,  (& 
when  every  second  means  money. 


WNAX-KRGV  Sales 

(Continued  frovi  Page  19) 

been  with  the  Cowles  stations  for 
three  years. 

In  discussing  the  $200,000  pur- 
chase price,  Examiner  Dalberg  de- 
clared it  appeared  that  the 
sale  is  being  made  "without  profit 
to  the  transferer,"  and  that  it  is 
not  believed  "that  the  agreement 
between  the  parties  is  such  that 
can  properly  give  rise  to  any  sug- 
gestion that  a  monetary  value  has 
been  placed  on  the  station  license." 

More  significant  was  Mr.  Dal- 
berg's  conclusion  that: 

"It  is  not  believed  that  the  sale 
of  the  stock  of  a  licensee  corpora- 
tion at  a  price  in  excess  of  the  ac- 
tual physical  value  of  the  property 
used  in  broadcasting  is  an  asser- 
tion of  any  ownership  of  a  fre- 
quency as  against  the  Commis- 
sion." 

Chief  Examiner  Arnold,  in  the 
KRGV  case,  said  that  the  station 
during  the  last  year  has  operated 
at  a  profit  and  has  paid  7i/2%  divi- 
dends on  all  stock.  The  proposed 
transfer  is  from  M.  S.  Niles,  who 
owns  all  of  the  stock,  to  the  three 
Texans.  Each  of  the  three — Messrs. 
Taylor,  Howe  and  Snowden — would 
acquire  one-third  interest  in  the 
station.  Each  of  the  three  also  own 
minority  interests  in  the  Globe- 
News  Publishing  Co.,  which  pub- 
lishes the  Amarillo  Globe-News 
and  the  Avalanche- Journal  in  Lub- 
bock. Mr.  Howe  is  president  of  this 
company. 

KGRV  operates  on  1260  kc.  with 
500  watts  day  and  night  unlimited 
time,  but  has  a  construction  permit 
pending  for  1,000  watts.  It  is  an 
NBC  outlet. 


Second  Toseanini  Series 
Next  Season  Is  Discussed 

PLANS  for  a  second  series  of 
broadcast  symphony  concerts  un- 
der the  direction  of  Arturo  Tos- 
eanini for  the  1938-39  season  are 
under  discussion  at  NBC  and  have 
been  ever  since  the  first  broadcasts 
of  the  present  11-week  series 
evoked  such  an  enormous  popular 
acclaim,  but  as  the  end  of  this 
year's  Toseanini  broadcasts  ap- 
proaches there  is  still  no  announce- 
ment forthcoming.  Rumors  that  the 
maestro  has  received  favorably  the 
suggestion  of  an  even  longer  series 
of  broadcasts  for  next  winter  are 
met  with  a  bland  silence  from  net- 
work spokesmen. 


Mr.  Kent 


School  Programs 
Begun  in  Chicago 

Radio  Now  Used  in  Connection 

With  Classroom  Courses 

USE  OF  educational  radio  pro- 
grams to  supplement  the  regular 
classroom  work  in  the  public 
schools  has  been  started  in  Chicago, 
under  the  direc- 
tion of  Harold  W. 
Kent,  director  of 
the  Chicago  Ra- 
d  i  o  Education 
Council.  Bulletins 
prepared  by  the 
Council  and  sent 
each  week  to  394 
school  principals 
carry  information 
on  all  programs 
during  school  hours  which  are  of 
interest  to  students. 

At  the  request  of  teachers  radio 
sets  are  connected  in  schoolrooms 
to  give  pupils  an  opportunity  to 
receive  desired  programs.  Princi- 
pals are  requested  to  post  bulletins 
so  program  information  will  be 
available  to  all  teachers  and  pupils. 
Each  recommended  program  is  fol- 
lowed by  a  notation  of  the  school 
grades  to  which  it  will  apply. 

The  Chicago  school  board  coun- 
cil, headed  by  Mr.  Kent,  was 
formed  last  year  following  the  suc- 
cessful use  of  radio  in  keeping  pu- 
pils abreast  of  their  work  during 
an  infantile  paralysis  epidemic 
which  closed  public  schools  through- 
out the  city. 

It  is  the  first  time  educational 
broadcasts  have  been  used  regular- 
ly by  the  board's  council  to  supple- 
ment school  work.  A  special  week- 
ly program  by  teachers  of  kinder- 
garten and  primary  grades  is  be- 
ing broadcast  under  sponsorship  of 
the  council. 


Gas  Series  Increased 

REGIONAL  Advertisers,  New 
York  (gas  companies  cooperative), 
sponsors  of  Mystery  Chef  on  NBC- 
Red  and  on  other  stations  via  NBC 
transcriptions,  has  added  three 
local  gas  companies  to  the  list  of 
sponsors  of  the  transcribed  series. 
Program,  quarter-hour  cooking  les- 
son, will  be  heard  twice-weekly  for 
52  weeks  on  KARK,  Little  Rock, 
for  26  weeks  on  a  Honolulu  station 
and  for  13  weeks  on  a  Chicago  sta- 
tion, latter  two  outlets  still  to  be 
selected.  Agency  is  McCann-Erick- 
son,  N.  Y. 


*KMPC 


rr 


The  Station  Of  The  Stars 

BEVERLY  HILLS, 
CALIFORMA 

* 


5? 


HOWARD  H. 

Wn.SON  CO. 
Station  Representative 
75  E.  Wacker  Dr.,  Chicago 
551   Fifth  Ave.,  N.  Y.  C. 

1002  Walnut  St., 
Kansas  City 


,^1  "17  new  Los  Angeles  accounts 
^  signed  contracts  on  KMPC 
during  the  past  thirty  days — fur- 
ther evidence  that  "The  Station  of 
the  Stars'  is  going  places." 

LEO  TYSON, 

Gen.  Mgr. 
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Deolet  Snpport" 


WSAI 

is  tiuly  CINCINNATrS  OWN  STATION 

•  National  Spot  Representative  J  R  ANi'A  M  E  R  I C  A  N 
NEW  YORK  CHICAGO  HOLLYWOOD 

* 


Longines  Renews 

LONGINES  -  WITTNAUER  Co., 
New  York,  has  renewed  for  an- 
other year  its  contract  for  five 
time  signals  nightly  on  WOR, 
Newark.  Time  is  broadcast  at  7,  8, 
9,  10  and  11  p.  m.  every  night  in 
the  week,  a  total  of  1,725  an- 
nouncements during  the  year.  Or- 
der was  placed  through  Arthur 
Rosenberg  Co.,  N.  Y. 

Oneida  on  WEAF 

ONEIDA  Ltd.,  Oneida,  N.  Y. 
(plate  silverware),  on  April  7  will 
start  a  transcribed  program  fea- 
turing Peggy  Tudor  with  music 
and  guests  on  WEAF,  New  York. 
The  discs  will  be  heard  Thursdays 
at  8:45-9  a.  m.  Agency  is  BBDO, 
N.  Y. 


Report  of  Local  Time  Sales  Urged 

By  WAYNE  R.  VARNUM 

Salesman,    Iowa    Broadcasting  System 


IT'S  ALL  well  and  good  for  any 
one  of  the  hundreds  of  local  time 
salesmen  in  the  more  than  400 
commercial  radio  stations  in  the 
United  States  to  pick  up  his  copy 
of  Broadcasting  and  read  about 
the  1937  network  billings  of  the 
various  agencies,  and  invariably 
estimate  roughly  how  much  it 
would  have  meant  in  commissions, 
if  he  had  sold  that  business,  but, 
after  his  pipe  dream  has  vanished, 
it's  shallow  satisfaction  to  pick  up 
his  well-thumbed  account  cards 
and  try  to  figui-e  out  how  he  can 
change  some  of  those  fingerprints 
into  additional  time  revenue  for 
1938. 

"Radio"  to  him  means  specific- 
ally the  names  and  addresses  of 
the  accounts  on  those  cards.  And 
he  knows  the  stories  behind  all 
those  names  and  addresses.  He 
hasn't  dragged  an  eight  or  ten- 
pound  sales  portfolio  into  their 
offices  the  past  year  for  nothing. 

The  National  Chains 

He's  only  too  aware  that  the  ad- 
vertising manager  of  this  concern 
is  the  son-in-law  of  the  owner  and 
majored  in  music  before  he  was 
married,  that  at  that  firm  he'll  be 
left  at  the  railing  with  the  best 
half  of  his  sales  solicitation  still 
stuck  in  his  throat;  at  the  next 
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he'll  be  told  the  budget  is  set  for 
the  year  and  can't  be  changed 
(supposedly,  even  if  his  idea  is  a 
world-beater),  and  at  the  next 
one  the  manager  "isn't  interested 
in  radio"  (undoubtedly  because  the 
account  has  never  used  the  me- 
dium). Practically  every  card  in 
his  personal  account  file  flashes 
some  story  to  mind,  be  it  profitable 
or  just  promising. 

But  there  is  one  group  of 
accounts  he  has  never  been  able 
to  crack  for  anywhere  near  the 
amount  of  business  he  knows  he 
should  be  getting,  and  those  ac- 
counts are  the  local  outlets  of 
national  chains.  The  business  the 
average  time  salesman  gets  from 
these  retail  outlets  wouldn't  be 
enough  in  a  year's  time  to  pay  an 
average  drawing  account  for  a 
month.  (The  notable  exceptions 
only  prove  the  statement.) 

There  are  several  reasons  for 
this — and  there's  something  that 
can  be  done  about  them! 

The  reasons  are  well-known. 
One  group  of  such  accounts  doesn't 
use  radio,  because  all  advertising 
is  made  up  at  the  home  office  and 
shipped  out  in  mat  form,  when  it 
is  to  be  released.  Newspaper  dis- 
play is  used,  because  all  the  detail 
necessary  for  insertion  is  a  release 
date.  But  not  so  with  radio.  Time 
availabilities  alone  are  much  more 
important  in  radio  than  "position" 
is  in  a  newspaper.  Then,  too,  it 
seems  to  be  the  rule  of  the  chains 
not  to  place  too  much  confidence 
in  the  merchandising  ability  of 
their  local  managers.  The  .home 
office  must  do  all  the  thinking- 
regardless  of  how  ignorant  it  may 
be  of  the  merchandising  possibili- 
ties in  a  particular  medium  in  a 
particular  market.  All  markets  are 
treated  the  same.  A  great  mistake. 

The  only  way  to  crack  these  ac- 
counts is  to  present  idea  after 
idea  to  the  local  manager,  get  him 
in  a  lather  so  he'll  be  willing  to 
stick  his  neck  out  and  write  a 
letter  of  recommendation  to  ac- 
company the  presentation  to  the 
home  office,  and  have  the  deal  fol- 
lowed up  promptly  by  national 
representatives.  Finally,  something 
may  happen.  A  slow  process. 

There's  still  another  group  of 
these  retail  outlets  that  control  a 
lot  of  business,  but  are  diffi- 
cult to  get  on  the  line.  This  group 
consists  of  the  managers  of  local 
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outlets  who,  to  some  extent,  con- 
trol their  advertising  budgets. 

When  an  account  of  this  type  is 
approached,  the  manager  usually 
interrupts  his  proof-reading  long 
enough  to  tell  you,  "Well,  I  do 
know  that  a  few  of  our  stores  have 
used  radio,  but  I'm  not  sure  which 
ones,  and  I  don't  know  what  they 
used." 

The  salesman  then  writes  letter 
after  letter  to  disinterested  station 
executives,  store  managers,  etc., 
and  by  the  time  he  has  enough 
information  to  take  back  to  his 
account  the  idea  is  usually  so  old 
the  manager  has  lost  enthusiasm. 

All  right,  what's  the  answer? 
How  can  these  two  groups  of  ac- 
counts be  convinced  that  radio  ad- 
vertising is  not  an  "extra"  item 
for  the  budget,  but  is  now  a  fun 
damental  part  of  every  intelligent 
advertising  campaign?  Simply 
this:  A  monthly  or  quarterly  re 
port  of  the  number  of  quarter- 
hours  of  time,  or  number  of  spots 
used  by  every  account  on  every 
commercial  radio  station  in  the 
country.  Call  it,  if  you  wish, 
"Media  Records"  of  radio  sales. 

Helping  the  Salesman 

This  information  would  be  dyna- 
mite in  the  hands  of  the  local 
salesman  in  helping  to  crack  these 
apathetic  accounts!  Give  your  local 
manager  correct  information  about 
what  his  chain,  or  other  chains 
are  doing  in  radio  in  other  mar- 
kets, and  chances  are  he'll  blast 
the  home  office  for  you  and  get 
results.  (The  Oskaloosa  manager 
is  using  radio.  Why  can't  he  use  it 
too?) 

When  the  local  display  manager 
of  a  newspaper  thinks  he  isn't  get 
ting  enough  business  from  some 
particular  local  outlets  of  a  na 
tional  chain,  he  calls  in  his  sales 
promotion  manager  and  tells  him 
to  chart  the  amount  of  linage  used 
by  the  chain  in  each  one  of  the 
various  cities  where  the  chain  has 
outlets.  (Media  Records  will  report 
practically  all  of  these  cities.) 

After  that  is  done,  the  retail 
sales  of  the  markets  are  noted 
under  the  column  charts  of  the 
linage  used.  If  the  local  display 
manager's  market  isn't  getting  as 
much  newspaper  space  as  otheg 
markets  of  similar  size,  look  out' 
He'll  have  an  elaborate  presenta 
tion  made,  which  he'll  explain  tc 
the  local  account  manager,  and 
after  he  has  the  poor  fellow  sore 
as  the  devil  because  his  store  isn'1 
getting  as  much  space  as  th« 
Peoria  outlet,  the  1.  d.  m.  will  prob 
ably  take  the  presentation  per- 
sonally to  the  home  office  and  sei 
what  can  be  done  about  it.  Anc 
it  works! 

Of  course,  newspapers  have  hac 
the  jump  on  radio.  They  have  hac 
years  and  years  in  which  to  lean 
that  a  cooperative  eifort  of  this 
kind  means  more  business  for  al, 
of  them.  (Today,  approximatelj 
200  newspapers  representing  ever] 
important  retail  market  in  th( 
United  States  report  all  retail 
general,  automotive  and  financia 
linage  by  accounts.  An  additiona 
75  agencies  and  45  special  sub 
scribers  take  advantage  of  thii 
vast  amount  of  information  ever; 
month.)  Isn't  it  time  that  all  radi( 
stations  make  that  same  concerte( 
effort  for  their  mutual  advantage 

Radio  can  well  afford  to  take  ! 
lesson  from  one  of  its  older  con 
freres.  And  when  it  does,  the  193 
figures,  impressive  as  they  seen 
to  us  now,  will  look  insignificant 
at  least  as  far  as  the  local  pictur 
is  concerned. 
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Understanding  Drama 

STUDENTS  of  drama  from  var- 
ious Washington  schools  questioned 
the  producer  and  actors  of  "Julius 
Caesar"  in  a  broadcast  from  the 
local  theatre  on  WJSV  when  the 
show  played  there  recently.  The 
question-answer  period  was  in  the 
form  of  a  trial  with  actors  and 
professors  as  attorneys.  WJSV 
broadcasts  a  series  of  informal  in- 
terviews from  stars'  dressing 
rooms  each  week  under  the  title  of 
Back  Stage. 

WIP  Preview 

ADAPTING  the  preview  method 
used  by  movie  producers  to  radio, 
WIP,  Philadelphia,  invites  its  stu- 
dio audiences  to  preview  new  radio 
shows,  offer  comment  and  criti- 
cism. Works  well,  says  WIP. 
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For  Heroes 

TO  HONOR  the  nation's  public 
heroes,  WLW,  Cincinnati,  has 
started  a  series  called  Headline 
Heroes.  Each  Tuesday  evening  a 
dramatization  of  some  act  of  valor 
by  a  public  servant  will  be  broad- 
cast and  the  hero  will  be  inter- 
viewed during  the  program.  Po- 
licemen, firemen,  and  other  public 
servants  who  risk  their  lives  to 
protect  the  lives  and  property  of 
others  will  be  honored,  says  WLW. 
*      *  * 

Everybody  Welcome 

OLD  FASHIONED  party  in  new 
fashioned  style  is  a  weekly  fea- 
ture on  WDZ,  Tuscola,  111.  Titled 
The  Four  Studio  Jamboree,  the 
program  consists  of  open  house  at 
WDZ's  three  studios  in  nearby 
towns  with  play-backs  from  all  stu- 
dios so  that  everyone  can  take 
part.  Listener  requests  are  filled 
during  the  show  which  is  produced 
by  George  Losey  of  the  WDZ  pro- 
duction staff. 

Future  Drivers 

KNOWING  that  youngsters  grow 
up  to  be  drivers,  Mayflower  Sta- 
tions, chain  service  stations  of 
New  York  and  Connecticut,  has 
turned  its  three  weekly  programs 
on  WFAS,  White  Plains,  N.  Y., 
into  a  laboratory  for  high  school 
students. 


"Guess  everybody  but  me  likes  this 
new  Western  Electric  transmitter" 


One  State's  Story 
STORY  of  a  State  is  told  on 
KGVO,  Missoula,  Mont.,  in  a  new 
series  of  programs  featui'ing  the 
biographies  and  critical  analyses 
of  the  work  of  70  persons  promi- 
nent in  the  lore  of  Montana.  Be- 
ginning wath  Indian  art  and  cul- 
ture the  series  will  dramatize  the 
development  of  the  State.  The  pro- 
grams are  prepared  in  cooperation 
with   C.   B.   Bartholomew  of  the 

local  high  school. 

*  *  * 

Free  Breakfast 

TYING-in  its  morning  show  called 
Around  the  Breakfast  with  station 
promotion,  WBAL,  Baltimore,  has 
started  a  Saturday  morning  radio 
party  called  Coffee  and  Doughnuts. 
The  party  is  held  in  the  WBAL 
Playhouse.  Free  coffee,  plus  a  lot 
of  fun,  plus  a  chance  to  go  on 
the  air  draws  300  guests  weekly, 
says  WBAL. 

Used  Car  Parade 
PARADE  of  used  cars  was  staged 
in  Rockf ord.  111.,  recently  by 
WROK.  Equipped  with  a  P.  A. 
system,  the  WROK  mobile  trans- 
mitter headed  the  parade  and  An- 
nouncer Russ  Salter  described  the 
cars  so  effectively  that  several 
sales  were  made  right  then  and 
there. 

*  *  * 

G-Man  Series 

G-MAN  series  of  talks  on  crime 
has  started  on  KOIN,  Portland, 
Ore.,  during  which  Stanley  Church 
of  KOIN  interviews  C.  C.  Spears, 
FBI  special  agent.  Programs  will 
include  the  organization  of  G-Men, 
scientific  criminal  aids  and  a  Who's 
Who  in  crime. 

*  *  * 

Staff  Frolic 

IF  ANY  staff  member  has  a  whim 
to  broadcast  he  may  indulge  it  on 
WICA,  Ashtabula,  0.,  during  a 
weekly  program  called  The  Clam- 
hake.  The  idea  is  for  staff  mem- 
bers to  have  a  little  fun  and  take 
off  on  their  serious  tasks.  Geo.  E. 
Gautney,  WICA  chief  engineer, 
for  instance,  gives  short  talks  on 
pseudo-scientific  topics. 

*  *  A 

All  Right!  AH  Right! 

ANIMAL  amateur  hour  will  soon 
start  on  WNEW,  New  York,  fea- 
turing singing  dogs,  cats,  mice, 
squirrels  and  horses.  More  than  75 
applicants  have  written  WNEW 
for  a  chance  on  the  series.  The 
show  will  be  produced  by  Larry 
Nixon,  director  of  special  features 
at  WNEW. 

*  *  * 
Musical  News 

DESIGNED  to  set  the  lighter  items 
in  the  week's  news  to  music,  the 
Musical  Gazette  has  started  on 
CBS,  Sundays,  8:30-9  p.  m.  Lyn 
Murray  is  editor;  Barry  Wood, 
baritone,  is  star  reporter;  Nan 
Wynn,  singer,  is  "lovelorn  editor". 
The  new  show  will  replace  Ear- 
aches of  19S8. 

*  *  * 

For  Local  Scouts 

DESIGNED  to  acquaint  listeners 
with  the  many  activities  of  the 
Boy  Scouts,  KGGC,  San  Francisco, 
is  broadcasting  a  Saturday  morn- 
ing program  planned  and  produced 
by  local  scouts.  Included  is  a  radio 
play  with  scouts  as  actors. 


MIKE  RIDES  BIKE  — So  far  a 

known,  Norbourne  Smith,  assistan 
production  manager  at  KLZ,  be 
came  radio's  first  bike-riding  hitch 
hiker  recently  by  thumbing  a  rid 
on  the  "rumble  seat"  of  a  "bi 
cycle  built  for  two"  when  Mis 
Veta  Barbour  arrived  in  Denve 
from  her  Northfield,  Mass.,  home 
Interviewed  as  she  dodged  trafii( 
the  cross  -  country  bicyclist  es 
plained  that  she  is  a  member  o 
the  national  staff  of  the  America 
Youth  Hostels  movement. 

J}C  ^  * 

Your  Number 

FOR  THOSE  who  like  mysterj 
KFRC,  San  Francisco,  airs  a  week 
ly  program  called  I've  Got  You 
Number,  featuring  Floyd  Buicl 
well-known  numerologist.  He  i 
doing  a  series  of  character  studie 
of  famous  movie  stars. 

*      *  * 

Another  Slant 

WWJ,  Detroit,  has  started  a  nei 
educational  series  on  its  shortwav 
stations,  W8XWJ,  featuring  drair 
atizations  of  masters'  theses  pre 
pared  by  students  of  local  univei 
sities.  The  series  began  Feb.  2 
with  a  dramatization  by  Frank  Te] 
ford  of  Wayne  U  of  his  thesis. 
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1938  Yearbook:  Additions  and  Changes 


SINCE  the  final  forms  of  the  1938  Yearbook  Edition  of  BROAD- 
CASTING went  to  press  early  in  January,  numerous  changes  in 
staff  personnel,  etc.,  have  been  reported.  In  addition  there  were 
a  few  errors  in  listings.  The  following  changes  should  be  made 
in  the  Yearbook  to  bring  it  up-to-date  as  of  March  1 : 


Page  32  :  Change  1937  population  of  Mary- 
land (first  column)  to  1,679,000;  change 
population   of   Delaware   to  261,000. 

Page  BO  :  Under  FCC  Law  Department  in- 
sert James  A.  Kennedy  as  Assistant 
General  Counsel. 

Delete  Joseph  E.  Keller  as  sec- 
retary to  FCC  Commissioner  Thad  H. 
Brown,  and  substitute  Franklin  C.  Sals- 
bury. 

Page  56:  Add  Walter  Biddick  Co.  as  rep- 
resentative (Pacific  Coast)  of  KARM, 
Fresno,  California. 

Page  60 :  After  KYA.  San  Francisco,  Cali- 
fornia, delete  M.  E.  Roberts  as  station 
manager  and  commercial  manager,  and 
substitute  Clarence  B.  Juneau. 

After  KGO,  and  KPO,  San  Francisco, 
California,  delete  Kenneth  B.  Carney  as 
program  director  and  substitute  Glenn 
Dolberg. 

Insert  California  Network  affiliation 
for  KTMS.  Santa  Barbara,  Cal. 

After  KPOF,  Denver,  Colorado,  indi- 
cate as  power  CP-1000. 

Page  62 :  List  International  as  Represent- 
ative of  WDRC,  Hartford,  Connecticut. 

Page  64:  After  WJAX,  Jacksonville, 
Florida,  change  representative  to  John 
Blair  &  Co. 

WDBO,  Orlando.  Florida,  change  pow- 
er to  read  5.000-LS. 

Page  66:  After  KIDO,  Boise,  Idaho,  delete 
Bonnie  Scotland  as  commercial  manager 
and  substitute  Walter  E.  Weaver. 

After  WMAZ,  Macon,  Georgia,  indi- 
cate day  power  as  5.000  watts ;  night 
power  remains  1,000  watts. 

Page  68:  After  WHIP  and  WWAE. 
(Hammond-Chicago),  list  H.  L.  Make- 
lin  as  co-manager :  insert  Robert  Kauf- 
man  as  merchandising  manager. 

Insert  listing  of  WIND,  Gary,  Indiana  ; 
see  Indiana  listings  for  details. 
Page  72  :  After  WIND,  Gary,  Indiana,  de- 
lete H.  R.  Makelin  as  commercial  man- 
ager and  substitute  John  T.  Carey. 
Page  74 :  After  KFNF,  Shenandoah,  Iowa, 
delete  Fred  E.  Tunnicliff  as  station  man- 
ager and  substitute  Charles  Stookey. 

After  KFH,  Wichita,  Kansas,  delete 
Russell  L.  Lowe  as  station  manager, 
and  substitute  G.   B.  McDermott. 

After  KFJB,  Marshalltown,  Iowa,  de- 
lete Homer  Griflith  as  station  manager 
and  commercial  manager. 

List  E.  Katz  as  Representative  of 
KGGF,  Coffeyville,  and  KANS,  Wichita, 
Kansas. 

Page  82  :  List  International  as  Representa- 
tive   of    WORC,    Worcester,  Massachu- 

Teiephone  number  of  WBRK,  Pittsfield, 
Massachusetts,  is  2-1533. 

Page  90:  After  WKZO,  Kalamazoo,  Mich- 
igan, delete  Dorothy  Tuttle  as  program 
director  and  substitute  Merlin  Stone- 
house. 

Page  92:  After  KXBY,  Kansas  City,  Mis- 
souri, eliminate  Sidney  Q.  Noel  as  chief 
executive  and  stations  manager  and  sub- 
stitute Richard  K.  Phelps. 

Change  call  letters  of  KPBM,  Poplar 
Bluff,  Missouri,  to  KWOC. 

Page  94:  After  KFAB  and  KFOR,  Lin- 
coln, Nebraska,  delete  Reginald  B.  Mar- 
tin as  commercial  manager ;  delete  Har- 
ry Harvey  as  chief  engineer  and  substi- 
tute   Mark  Bullock. 

After  KWK,  St.  Louis.  Missouri,  de- 
lete John  Conrad  as  merchandising  man- 
ager and  substitute  Gene  Kemper. 

List  E.  Katz  as  Representative  of 
KFAB   and   KFOR,   Lincoln,  Nebraska. 

Page  98 :  Delete  Frank  P.  Manchester  as 
station  manager  of  WAAW,  Omaha, 
Nebraska,  and  substitute  W.  B.  Bailey. 

Change  Representative  of  KOIL,  Oma- 
ha, to  is.  Katz  Agency. 

Page  100:  Insert  John  Blair  &  Co.  as  rep- 
resentative of  WOKO,  Albany,  New 
York. 

Page  104:  After  WNYC,  New  York  City, 
delete  F.  J.  H.  Kracke  as  station  man- 
ager and  substitute  Morris  N.  Novik. 

After  WEVD,  New  York  City,  delete 
Morris  S.  Novik  as  program  director. 

After  WINS.  New  York  City,  delete 
Albert  A.  Cormier  as  commercial  man- 
ager and  substitute  A.  B.  Schillin.  Sub- 
stitute Geo.  Herrick  for  William  Boher 
as  chief  engineer.  Eliminate  Frank  P. 
Foster  II. 

Page  108:  After  WHAM.  ...ochester.  New 
York,  list  Jack  Kennedy  as  commercial 
manager. 

After  WPTF,  Raleigh.  North  Caro- 
lina, delete  Richard  H.  Mason,  as  com- 


mercial   manager,    and   substitute  John 

H.  Field. 

After  WIBX,  Utica,  New  York, 
change  Representative  to  John  Blair  & 
Co. 

Page  112:  After  WCLE-WHK,  Cleveland. 
Ohio,  delete  J.  T.  Vorpe  as  commercial 
manager  and  substitute  K.  K.  Hacka- 
thorne. 

After  KOVC,  Valley  City,  North  Da- 
kota, list  Robert  E.  Ingstad  as  station 
manager  and  as  program  director. 

After  WICA,  Ashtabula,  Ohio,  delete 
Harrison  Bailey  as  program  manager, 
and  substitute  Walter  Walrath. 

After  WLW  and  WSAI,  Cincinnati, 
Ohio,  insert  John  K.  Koepf  as  mer- 
chandising manager. 

Page  116:  Delete  "construction  permit" 
under  WTOL,  Toledo,  Ohio ;  station 
now  on  air. 

Page  120:  After  WHAT,  Philadelphia, 
Pennsylvania,  delete  L.  H.  Bailey  as 
station  manager  and  commercial  man- 
ger and  substitute  W.  Porter  Ogelsby, 
Jr.   in   both  positions. 

Change  manager  of  WPEN,  Philadel- 
phia,  to   Dwieht   E.  Rorer. 

After  WCAE.  Pittsburgh.  Pennsyl- 
vania, change  telephone  number  to  At- 
lantic 6900. 

After  WBAX,  Wilkes-Barre,  Pennsyl- 
vania, change  telephone  number  to 
3-0196  ;  now  full  time. 

Page  122:  After  WCSC.  Charleston.  South 
Carolina,  list  Roland  Weeks  as  commer- 
cial manager :  Edmond  C.  Bunker.  Jr. 
as  program  director ;  Roland  Weeks  as 
merchandi-^incr  manager. 

After  KSOO.  Sioux  Falls,  S.  D.,  indi- 
cate as  power  CP-5000. 

Page  126:  After  KBST.  Big  Spring.  Tex- 
as, delete  E.  I.  McKinney  as  chief  en- 
gineer and  substitute  J.   B.  Casey. 

Page  128:  After  KFRO.  Longview.  Texas, 
delete  Edward  E.  Bumnass  as  chief  en- 
gineer and  substitute  Morris  Ming. 

Page  132 :  After  KGKO,  Wichita  Falls, 
Texas,  delete  D.  A.  Kahn  as  program 
director  and  substitute  Sylvester  Gross. 

Page  136:  After  KXA,  Seattle.  Washing- 
ton,  indicate   as   power  CP-1000. 

After  WMMN.  Fairmount.  West  Vir- 
ginia,   make   power   read    5,000-LS  and 

I.  000-N. 

Page  144  :  After  CJKL.  Kirkland  Lake,  On- 
tario, insert  R.  H.  Thomson  as  owner ; 
Brian  Shellon  as  station  manager ;  G. 
Tomkin  as  commercial  manager :  R.  Ir- 
vine as  program  director :  Jack  Cooke  as 
promotion  director ;  William  Marks  as 
chief  engineer ;  All-Canada  and  Weed  & 
Co.  as  Renresentatives. 

After  CKCL,  Toronto,  Ontario,  insert 
Albert  E.  Leary  as  station  mananrer  and 
commercial  manager :  Maurice  D.  Rao- 
kin  as  program  director ;  Albert  E. 
Leary  as  promotion  manager ;  E.  O. 
Swan  as  chief  engineer. 

After  CFCH.  North  Bay,  Ontario, 
change  Representatives  to  All-Canada 
and  Weed  &  Co. 

Delete  NBC  network  after  CKCO,  Ot- 
tawa. Ontario. 

Page  146:  After  Conquest  Alliance  Co. 
Inc..  change  name  of  Chicago  manager 
to    A.    V.  Ba-nford. 

Change  telephone  number  of  Chicago 
office  of  John  Blair  &  Co.  to  Superior 
8660. 

Change  name  of  Craig  &  Hollingbery 
to  Hollingbery  Co.  Also  change  ad- 
dress of  New  York  office  to  420  Lexing- 
ton Ave.  Telephone :  Murray  Hill  3- 
8078.  In  addition,  as  of  March  1.  the 
Hollingbery  Co.  was  representing  the 
following  stations:  WHAM.  Rochester 
N.  Y.  ;  WWJ,  Detroit,  Mich.  :  WHIO 
Dayton,  O.  :  WEBC.  Duluth.  Minn.  ; 
WMFG.  Hibbing.  Minn.  :  WHLB,  Vir- 
ginia. Minn.  ;  WREN,  Kansas.  City,  Mo  • 
WADC,  Akron,  O.  ;  KSCJ,  Sioux  City, 
Iowa:  WCOL,  Columbus.  O.  WAAF 
Chicago,  111.  :  WEEU.  Reading.  Pa  • 
WIOD.  Miami.  Fla.  ;  WBIG.  Greenshoro, 
N.  C.  ;  KTSM,  El  Paso,  Tex. ;  WJDX, 
Jackson,  Miss. 

Page  148:  After  Radio  Sales.  Inc.,  add 
new  offices:  Birmingham,  Ala.,  Protec- 
tive Life  BIdg.,  telephone  3-8116,  man- 
ager Dewey  H.  Lang.  St.  Louis,  Mo.. 
Mart  Bldg.,  telephone  Central  8240, 
manager   John  Bohn. 

Telephone  number  of  International 
Radio  Sales,  Detroit  office,  is  Trinity 
1-1170. 

Change  E.  Katz  Special  Advertising 
Agency  to  E.  Katz  Agency. 

Change  Ray  Linton  to  Ray  Linton 
Inc.,  deleting  (WMCA  and  Inter  City 
Network),   adding   New   York   office  at 


STARTING  YOUNG  — This  novel 
photograph  of  a  precocious  child 
was  made  by  her  daddy,  Royal  E. 
Penny,  sales  manager  of  WBT, 
Charlotte.  Patricia  Anne  was  two 
on  Feb.  18,  and  the  proud  papa  in- 
sists the  shot  is  candid  and  not 
posed.  [Our  Promotion  Department 
says  that  "Even  babies  reach  for 
it".]  

342  Madison  Ave.  Change  Chicago  man- 
ager to  Ray  Linton. 

Page  170 :  Delete  Newton  D.  Baker  from 
NBC  Board  of  Directors;  Add  Dr.  James 
Rowland  Angell,  General  Charles  B. 
Dawes,  and  Gano  Dunn.  Insert  Treasury 
Department,  with  William  D.  Bloxham 
as  purchasing  agent  and  Harold  M.  Kel- 
ly as  assistant  auditor.  Under  Program 
Department,  delete  Percy  Winner  as  di- 
rector. International  Division. 

Page  180 :  Insert  Bakers  Broadcasting 
Service,  113  W.  42d  St.,  New  York  City. 
Transcriptions  and  scripts  for  bakery 
programs.  Branch:  140  Boylston  St., 
Boston,  Mass. 

Add  Associated  Radio  Productions, 
Chicago,  111.,  540  N.  Michigan  Ave. 
Telephone :  Superior  8636.  Manager : 
Stuart    Haydon.    Programs,  production. 

Page  182  :  Insert  Department  Store  Broad- 
casting Service,  140  Boylston  St.,  Bos- 
ton, Mass.  Programs  for  department 
stores. 

Add  Bobby  Crawford  Inc.,  6022  Wil- 
shire  Blvd..  Beverly  Hills,  Cal.  Tele- 
phone: Webster  7181.  Manager  of  Ra- 
dio: Jeanette  Boyer.  Talent,  scripts. 

After  Conquest  Alliance  Co.  Inc., 
change  name  of  Chicago  manager  to 
A.  V.  Bamford. 

Add  Chicago  Recording  Studios  as 
manager,  Wilbur  Buchanan. 
Page  184:  Add  George  Jessel  Radio  En- 
terprises. 1680  Vine  St.,  Hollywood.  Cal. 
Manager:  Jack  Raymond.  Production, 
talent. 

Telephone  number  of  International 
Radio  Productions,  Hollywood,  is  Ex- 
position 1341. 

Add  Harrv  Martin  Enterprises,  Chi- 
cago, 111..  360  N.  Michigan  Ave.  Tele- 
phone: Randolph  3842.  Manager:  Harry 
Martin.  News  features. 
Page  186:  Add  Radioecriptions  Inc..  726 
Eleventh  St..  NW.  Washington.  D.  C. 
Telephone:  Republic  0861.  Manager:  R. 
J.  Coar.  Recordings,  transcriptions,  pro- 
duction. 

Change  address  of  Radiad  Service  to 
612  N.  Michigan  Ave.  Telephone:  Dela- 
ware 7843. 

After  Frank  Preshrey  Co.  of  Illinois, 
change  address  to  228  N.  La  Salle  St. 
and  telephone  to  Central  5255. 

Page  188 :  Eliminate  VanCronkhite  Asso- 
ciates Inc.  and  Stowe-A-Gram  Produc- 
tions. 

Add  Spotties  Broadcast  Service,  Chi- 
cago, 111.,  421  S.  Wabash  Ave.  Tele- 
phone: Webster  0914.  Manager:  Nathan 
Caplow.  Transcriptions  for  local  deal- 
ers. 

Vis-O-Phone  Sales  Co..  Chicago.  111., 
612  N.  Michigan  Ave.  Telephone:  Dela- 
ware 7843.  Manager :  Edward  L. 
Foertsch.  Sound  slide  film  machines  and 
portable  turntables. 

Add  Tra^sAir  Inc.,  Chicago.  III..  105 
W.  Adams  St.  Telephone:  Franklin  8341. 
Wm.  F.  Arnold,  president ;  Ray  Laun- 
der, vice-president :  John  Taylor  Booz, 
secretary.  News  features,  transcriptions. 
Page  219 :  Agency  for  National  Ice  Adv. 
Inc.,  Chicago,  is  Donahue  &  Coe,  not 
Donahue  &  Co. 

Page  221 :  Agency  for  Cycle  Trades  of 
America  is  Campbell-Ewald  Co.  of  New 
York. 

Page  250 :  Change  Bachenheimer,  Dundes 
&  Frank  to  Dundes  &  Frank. 

Change  name  of  F.  Wallis  Armstrong 
Co.  to  L.  Ward  Wheelock  Agency. 

Add  new  branch  to  Alvin  Austin  Co., 
located  at  1204  S.  Hill  St.,  Los  Angeles. 
Telephone:  Prosoect  0365.  Radio  Execu- 
tive: C.  S.  MacQuoid. 

Page  252 :  Delete  Charles  Martin  from 
list  of  Blow  Co.   radio  directors. 

Page  253  :  Add  George  Vos  to  radio  staff 
of  Buchanan  &  Ck>. 


Page  254 :  Insert  Campbell-Ewald  Co.  o 

New  York,  1790  Broadway,  New  Yorl 

Telephone:    Circle  7-6833.   Radio  Dipe< 

tor:  D.  W.  Beurmann. 
Page  255:  Insert  Earl  M.  Cummings  Adv 

Gas-Electric   Bldg.,    Rockford,   111.  Telt 

phone :     Main     1806.    Radio  Directors 

Earl  M.  Cummings,  A.  B.  Bamd,  J.  p 

McPherson. 
Page  256  :  Change  A.  W.  Ellis  to  A.  V, 

Ellis  Co. ;  change  Mays  to  Mayo. 
Page   257  :    Change   name   of  Fletcher 

Ellis  Inc.  to  Sherman  K.  Ellis  &  Co.  Ini 
Add    A!    Morey   to    Frankel-Rose  Or 

radio  staff. 

Change  name  of  Fletcher  &  Ellis  Ini 

to  Sherman  K.  Ellis  &  Co.  Inc. 

Delete  Chicago  office  of  Freitag  Ac" 

vertising  Agency  Inc. 
Page  258 :  Delete  Gordon  Cooke  as  radf 

director  of  Geyer,  Cornell  &  Newell  an] 

substitute  Eleanor  Larson. 
Page  264 :  Change  Martin  Inc.  to  Martii 

Frank  &  Atherton  Inc. 
Page  265 :   Change  McGiveran-Child  Ad'' 

Agency  to  McGiveran-Child  Co. 

Delete  listing  of  Homer  McKee  Inc. 
Change    radio    director    of  Moser 

CJotins,  New  York,  to  A.  Poppenberj 
Page  266  :  Delete  Powers-House  Co. 

Change   address   of     Frank  Presbr^ 

Co.,  Chicago  branch,  to  228  N.  La  Sail 

St.  Telephone:  Central  5255. 
Page  268 :  Change  address  of  Charles  Sij 

ver  &  Co.  to  737  N.  Michigan  Ave. 
Change  address  of  New  York  branc^ 

of   Simons-Michelson   Co.    to   30  Rockr 

feller  Plaza.  Telephone:  Circle  7-787.5 
Page  269:  Change  W.  E.  Sproat  &  Co. 

Sproat-Hirschmann-Sproat.    Change  a( 

dress    to    664    N.    Michigan    Ave.,  teli 

phone  to  Superior  4845. 
Page  271:  Change  address  of  C.  Ellsworl' 

Wylie  Co.  to  6022  Wilshire  Blvd. 
Page  273  :  Insert  Thornton  Purkis,  Tea! 

&   Purkis   as   corporate   name  of  Moi. 

treal  branch  of  Thornton  Purkis. 
Page  325 :   Under  Radio    Corporation  < 

America,  add  the  following  as  director!, 

Charles  G.  Dawes,  Gano  Dunn. 
Page  387  :  Under  Publicity   Services,  adi 

Edward  L.  Bernays,  420  Lexington  Ave 

New    York   City.     Telephone :     Mohaw ! 

4-4920.  Associates :  Edward  L.  Bernay , 

Doris  E.  Fleischman. 

Under  Publicity  Services,   change  ar 

dress  of  David  0.  Alber  to  9  Rockefelli 

Plaza. 

Page  390 :  Change  addresses  of  John  J 
Littlepage,  Thomas  P.  Littlepage  ari 
William  A.  Porter  to  815  Fifteenth  S< 
NW. 

Page  392  :  Under  Market  Research  ar 
Marketing  Groups,  add  Market  Researc 
of  Cleveland,  Schofield  Bldg.,  Clevelan. 
O.  Telephone:  Cherry  4710.  Directoi 
Albert  E.  Strass. 

Under  Market  Research  Corp.  < 
America,  delete  Paul  T.  Cherington.  M 
Cherington  has  started  a  marketiii' 
service  under  his  own  name  in  Rock.  I 
feller  Center,  New  York,  phone  Circ 
7-1655. 


NEW  IMPROVED 
RADIO 
OUTLINE  MAP 

(31  X  21  Vz  inches) 

Features 

Shows  location  of  all  U.  S.  and 
Canadian  stations. 
Oudines  and  names  each  coun- 
ty, state  and  province. 
Shows  symbols  indicating  num- 
ber of  stations  per  city. 

Reverse  side  shows  each  station 
by  state,  city,  call  letter,  fre- 
quency and  power. 
Shows  time  zones. 


PRICES 

Singe  Copies  .  .  .  . 
10  or  more  Copies  .  . 


35c 
25c 
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You  Need  a 
Milwaukee 
Station  to 
Reach  the 
Milwaukee 
Market  ^ 


« I  \  luction  department,  has  personally 
;aken  charge  of  the  program.  He  also 
^*'iupervises  the  NBC  Kraft  Music 
'iall,  sponsored  by  Kraft  Phenix 
Cheese  Corp.  which  is  produced  by 
Robert  Brewster.  Those  We  Love, 
sponsored  by  Lament,  Corliss  &  Co. 
.  (Pond's)  on  NBC-Blue  network,  is 
™  *ilso  produced  by  Brewster,  under 
Tony  Stanford's  supervision.  Stan- 
ford is  producer  of  the  NBC  Rudy 
Vallee  Hour  sponsored  by  Standard 
Brands    Inc.    (Royal  Gelatin), 
jfeorge  Faulkner  is  writer  of  the 
jrogram.  The  CBS  Lux  Radio  The- 
i  s  itre,  sponsored  by  Lever  Bros.  Co., 
J;ontinues  with  Cecil  B.  DeMille  as 
«^  producer  and  Frank  Woodruff,  di- 
['.Ij  rector.   John   Christ  produces 
:    faker's  Broadcast  (Fleischmann's 
Yeast)    and    One    Man's  Family 
(Tenderleaf  Tea),  both  sponsored 
3y  Standard  Brands  on  NBC.  He 
s  also  in  charge  of  the  Harriett 
Parsons  series,  sponsored  bv  Emer- 
son Drug  Co.  (Bromo  Seltzer)  on 
;hat  network. 


Si  b,. 


J-W-T  Staff  Shifts 

^ITH  Dwight  Cooke,  producer, 
ind  Shirley  Ward,  writer,  having 
esigned  their  agency  posts  on  the 
^BC  Chase  &  Sanborn  Hour  spon- 
lored  by  Standard  Brands,  the  J. 
falter  Thompson  Co.  Hollywood 
jroduction  staff  has  been  realigned, 
al  Kuhl,  head  of  the  agency's  pro- 


New  Name  for  Katz 

KATZ  AGENCY  is  the  new  cor- 
porate name  of  the  former  E. 
Katz  Special  Advertising  Agency, 
newspaper  and  radio  representa- 
tives with  offices  in  New  York, 
Philadelphia,  Detroit,  Chicago, 
Kansas  City,  Atlanta,  Dallas  and 
San  Francisco.  The  change  is  effec- 
ijtive  March  1.  No  change  in  officers, 
personnel  or  policies  was  effected. 


Blair  Signs  Three 

WOKO,  Albany;  WJAX,  Jackson- 
ville, and  WIBX,  Utica,  have  ap- 
pointed John  Blair  &  Co.  as  na- 
tional sales  representatives,  effec- 
tive March  1.  Stations  were  form- 
erly represented  by  Craig  &  Hol- 
lingbery. 

T))AS  A  RESULT  of  the  convention  of 
P!|the  Canadian  Association  of  Broad- 
]    casters  endorsing  exclusive  station  rep- 
resentation [Broadcasting,  Feb.  15], 
station  representatives  are  scurrying 
!  about  Canada  to  sign  up  those  sta- 
tions  not    already    represented.  All- 
Canada  Radio  Facilities  Ltd.,  with  of- 
fices in  principal  Canadian  cities,  an- 
nounces it  has  now  signed  ud  19  sta- 
!  tions    for    Canadian  representation, 
'i  listing  CHNS,  Halifax;  CFCY,  Char- 
k'i.*^.?  *P  ^  °  :    CFNB,  Fredericton; 
I  CFCH,  North  Bay;  CJKL.  Kirkland 
i    Lake;  CKGB,  Timmins;  CKPR,  Fort 
William;    CKY,    Winnipeg;  CKX, 
i^Brandon;  CFAR,  Flin  Flon  ;  CKBL 
'    Prince    Albert ;    CKCK,    R  e  g  i  n  a, 
CHAB,    Moose    Jaw;    CJOC,  Leth- 
iibridge;  CFAC,  Calgary;  CJCA,  Ed- 
Imonton;     CFGP.     Grande  Prairie; 
iCJAT,  Trail;  CKWX,  Vancouver. 


IN  LOCAL 
ACCOUNTS 


IN  CHICAGO : 


WCiES 


F.  WALLIS  ARMSTRONG  Co., 
Philadelphia,  on  March  1  changes  its 
name  to  L.  Ward  Wheelock  Agency, 
with  the  sale  of  the  firm  to  L.  Ward 
Wheelock  Jr.,  formerly  vice-president. 
Agency's  chief  radio  account  is 
Campbell  Soup  Co.,  Camden. 

EFFECTIVE  Mar.  1,  Fletcher  & 
Ellis.  New  York,  will  change  its  name 
to  Sherman  K.  Ellis  Inc.  There  will 
be  no  change  in  personnel,  officers  or 
directors. 

HAROLD  BARNES  of  the  New  York 
staff  of  Lord  &  Thomas  has  gone  to 
Chicago,  to  direct  promotion  of  Kay 
Eyser's  M usical  Klass  on  WGN  and 
Mutual.  He  will  be  assisted  by  Eddie 
Simmons  of  the  production  staff. 

M.  H.  H.  .JOACHIM,  free-lance  radio 
writer  and  producer  for  many  years, 
has  been  appointed  vice-president  in 
charge  of  radio  of  Buchanan  &  Co.'s 
Chicago  office. 

KRAFF  Adv.  Agency,  Minneapolis, 
has  named  E.  P.  Shurick  .Jr.  director 
of  its  radio  department.  Mr.  Shurick 
is  a  veteran  Northwest  advertising 
man. 

JACK  LAEMMAR.  with  Blackett- 
Sample-Hummert,  Chicago,  for  the 
past  year  as  assistant  to  George  Mc- 
Giveran,  space  buyer,  has  been  ap- 
pointed assistant  to  F.  P.  (Pete)  Nel- 
son, radio  director  of  the  agency. 

NEAL  D.  IVEY,  vice-president  of 
MeKee,  Albright  &  Ivey,  Philadel- 
phia, was  in  Hollywood  in  mid-Feb- 
ruary to  complete  arangements  for 
the  thrice-weekly  quarter-hour  CBS 
California  Sports  Review  which 
started  Feb.  28  for  13  weeks  under 
sponsorship  of  Bayuk  Cigars  Inc. 

JOHN  G.  CORNELIUS,  vice-presi- 
dent of  BBDO,  Mineapolis,  was  in 
Hollywood  in  late  February  to  confer 
with  Jack  Smalley,  the  agency's 
West  Coast  contact  man  on  radio 
programs. 

HERBERT  L.  STEINER  and  Ar- 
thur Poppenberg  have  resigned  from 
Al  Paul  Lefton  Co.  to  become  asso- 
ciated with  Moser  &  Cotins  Inc.,  New 
York  agency. 

FRANK  N.  MOULTHROP,  with  Los 
Angeles  bakeries  and  former  western 
representative  of  W.  E.  Long  Co.,  has 
joined  Associated  Adv.  Agency,  Los 
Angeles. 

O.  ELLSWORTH  WYLIE  Co.,  Los 
Angeles  agency,  has  moved  to  6022 
WiLshire  Blvd. 

FREITAG  ADV.  AGENCY,  Atlanta, 
closed  its  Chicago  office  Feb.  11  with 
most  of  the  personnel  being  absorbed 
by  the  Pure  Oil  Co.,  Chicago,  an  ac- 
count which  had  been  handled  by  the 
Freitag  agency.  Thornley  &  Jones, 
Chicago,  has  been  appointed  advertis- 
ing counsellors  for  Pure  Oil  Co. 


THEY'RE  TUNING  IN  WATL 
IN  ATLANTA 


1 


mi 


WISN 

<  Represented  by      #  0 

INTERNATIONAL  RAlSlO  SALES 
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THE  audinedi  of 

BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


KNX,  Hollywood 

Standard  Rice  Co.,  Houston  (White 
House  rice),  6  weekly  sp,  thru 
Rogers-Gano  Adv.  Agency,  Hous- 
ton. 

Maurice  Ball.  Los  Angeles  (furs), 
weekly  so,  thru  Lee  Ringer,  Adv., 
Los  Angeles. 

Atchison,  Topeka  &  Santa  Fe  R.  R., 
Chicago  (travel),  21  sa,  thru  Stack- 
Goble  Adv.  Agency,  Chicago. 

Marney  Food  Co.,  Huntington  Park, 
Cal.  (Marco  Dog  &  Cat  food), 
weekly  sp,  thru  I.  F.  Wallin  &  As- 
sociates, Los  Angeles. 

Procter  &  Gamble  Co.,  Cincinnati 
(Dash),  5  weekly  sp,  thru  Pedlar 
&  Ryan.  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati 
(Oxydol),  5  weekly  t,  thru  Black- 
ett-Sample-Hummert,  Chicago. 

Procter  &  Gamble  Co.,  Cincinnati 
(Dreft),  5  weekly  f,  thru  Blackett- 
Sample-Hummert,  Chicago. 

Schwabacher-Frey  Co.,  Los  Angeles 
(chain  stationery),  6  weekly  sa, 
thru  W.  Austin  Campbell  Co.,  Los 
Angeles. 

Swift  &  Co.,  Chicago  (Allsweet  mar- 
garine), 5  weekly  sp,  thru  J.  Wal- 
ter Thompson  Co.,  Chicago. 

Universal  Camera  Corp.,  New  York, 
weekly  sp,  thru  Franklin  Bruck 
Adv.  Corp.,  N.  Y. 

WHN,  New  York 

Coca-Cola  Bottling  Co.  of  New  York, 
6  weekly  t,  thru  D'Arcy  Adv.  Co., 
N.  Y. 

Assn.  of  Pacific  Fisheries,  Seattle,  3 
weekly  sp,  thru  J.  Walter  Thomp- 
son Co.,  San  Francisco. 

Carter  Products  Inc.,  New  York,  sa, 
52  weeks,  thru  Street  &  Finney, 
N.  Y. 

Campana  Sales  Corp.,  Batavia,  111. 
(Italian  Balm),  sa,  thru  Aubrey, 
Moore  &  Wallace,  Chicago. 

Godefroy  Mfg.  Co.,  St.  Louis  (hair 
coloring),  sa,  thru  Anfenger  Adv. 
Agency,  St.  Louis. 

Libby,  McNeill  &  Libby,  Chicago  (100 
Foods),  3  weekly  t,  52  weeks,  thru 
J.  Walter  Thompson  Co.,  Chicago. 

Procter  &  Gamble  Co.,  Cincinnati, 
36  sa,  thru  H.  W.  Kastor  &  Sons 
Adv.  Co.,  Chicago. 

West  Disinfecting  Co..  Long  Island 
City,  3  weekly  sp,  52  weeks,  thru 
Moser  &  Cotins  Inc.,  N.  Y. 

Chrysler  Corp.  of  New  York  ( deal- 
ers), sa,  thru  RuthraufE  &  Ryan, 
N.  Y. 

Frank  H.  Lee  Co.,  Danbury,  Conn, 
(hats),  39  sp.  thru  Birmingham, 
Castleman  &  Pierce,  N.  Y. 

KEHE,  Los  Angeles 

Gardner  Nursery  Co.,  Osage,  Iowa, 
(plants),  6  weekly  sp,  thru  North- 
west Radio  Adv.  Co.,  Inc.,  Seattle. 

Tay-Ban  Inc.,  Los  Angeles  (excess 
fat  control  treatment),  3  weekly  sp, 
direct. 

Baydilor  Inc.,  Los  Angeles  (Bantee 
Oil),  24  weekly  t,  direct. 

Cosmo-Rayed  Products,  Los  Angeles 
(bath  crystals),  5  weekly  sp,  direct. 

KPO,  San  Francisco 

Procter  &  Gamble  Co.,  Cincinnati 
(Dreft).  5  weekly  t,  thru  Blackett- 
Sample-Hummert,  Chicago. 

Procter  &  Gamble  Co.,  Cincinnati 
(Lava),  5  weekly  t,  thru  Blackett- 
Sample-Hummert,  Chicago. 


WJJD,  Chicago 

Oyster  Shell  Products  Corp.,  New 
Rochelle,  N.  Y.,  weekly  sa,  thru 
Husband  &  Thomas,  N.  Y. 

M.  J.  Breitenbach,  New  York  (Gude's 
Pepto-Mangan) ,  3  weekly  ta,  thru 
Morse  International,  N.  Y. 

Rio  Grande  Valley  Citrus  Exchange, 
Weslaco,  Tex.,  27  ta,  thru  Leche  & 
Leche,  Dallas. 

Bird  -  Sykes  Co.,  Chicago  (motor 
dealers),  weekly  sp,  thru  Schwim- 
mer  &  Scott,  Chicago. 

Kemp  &  Lane,  Le  Roy,  N.  Y. 
(Orangeine  headache  powder),  12 
weekly  sa.  thru  Hughes-Wolf  & 
Co.,  Rochester. 

WOR,  Newark 

Refrigeration  &  Air  Conditioning  In- 
stitute, Chicago,  weekly  t,  thru 
James  R.  Lunke  &  Assoc.,  Chicago. 

Gardner  Nursery  Co.,  Osage,  la.,  6 
weekly  t,  thru  Northwest  Radio 
Adv.  Co..  Seattle. 

P.  Lorillard  Co.,  New  York  (Muriel 
cigars),  2  weeklv  sp,  13  weeks,  thru 
Lennen  &  Mitchell,  N.  Y. 

Longines-Wittnauer  Co.,  New  York 
(timepieces),  1725  sa,  thru  Arthur 
Rosenberg  Co.,  N.  Y. 

KFAC,  Los  Angeles 

Don-O-Uth  Cosmetics  Sales  Distribu- 
tors, Los  Angeles  (cosmetics),  3 
weekly  sp,  direct. 

Log  Cabin  Bread  Co.,  Los  Angeles 
(chain  bakery),  5  weekly  t,  thru 
Scholts  Adv.  Service,  Los  Angeles. 

Associated  Oil  Co.,  Los  Angeles  (pe- 
troleum products),  weekly  sp.  thru 
Allied  Adv.  Agencies,  Los  Angeles. 

WATL,  Atlanta 

A.  &  P.  Tea  Co.,  Atlanta,  6  weekly  t, 
direct. 

General  Shoe  Corp.,  Nashville  (For- 
tune shoes),  weekly  from  WSM, 
thru  Badger  &  Browning  &  Hersey, 
N.  Y. 

WOV,  New  York 

Flotta  Pi-oducts  Co.,  New  York 
(canned  food),  13  sp,  direct. 

Pilot  Radio  Co.,  New  York,  13  sp, 
thru  Alvin  Austin  Co.,  N.  Y. 


KSFO,  San  Francisco 

U.  S.  Products  Corp.,  San  Jose  (Sig- 
net fruit  juice),  2  weekly  sp,  thru 
Long  Adv.  Service,  San  Jose. 

U.  S.  Rubber  Co.,  San  Francisco  (U. 
S.  Royal  tires),  weekly  sa,  direct. 

Luxol  Shampoo,  Los  Angeles  (sham- 
poo), 3  weekly  t,  thru  Milton  Wein- 
berg Co.,  Los  Angeles. 

Dri-Brite,  St.  Louis  (liquid  wax), 
weekly  sa,  thru  Louis  E.  West- 
heimer  &  Co.,  St.  Louis. 

Armstrong  Cork  Co.,  Lancaster,  Pa. 
(Quaker  rugs),  3  weekly  t,  thru 
BBDO,  N.  Y. 

KGO,  San  Francisco 

RCA  Mfg.  Co.,  Camden,  6  weekly  t, 
direct. 

McKesson  &  Robbins  Inc.,  Bridgeport, 
Conn.  (Pursang),  5  weekly  sa,  thru 
H.  W.  Kastor  &  Sons,  Chicago. 

American  Stove  Co.,  Cleveland  (Magic 
Chef  Stoves),  weekly  t,  thru  BBDO, 
N.  Y. 

Armand  Co.,  Des  Moines  (cosmetics), 
3  weekly  sa,  thru  Wade  Adv.  Agen- 
cy, Chicago. 
KMPC,  Beverly  Hills,  CaL 

Guaranty  Union  Life  Ins.  Co.,  Bever- 
ly Hills,  Cal.  (insurance),  6  week- 
ly sa,  thru  Stodel  Adv.  Co.,  Los  An- 
geles. 

Standard  Firex  Co.,  Los  Angeles  (fire 
extinguishers),  6  weekly  sa,  direct. 

.John  Brown  University,  Siloam 
Springs,  Ark.  (educational),  7 
weekly  sa,  thru  Lisle  Sheldon  Adv., 
Los  Angeles. 

Imperial  Mutual  Life  Insurance  Co., 
Los  Angeles  (life  insurance),  3 
weekly  sp,  thru  W.  B.  Ross  &  As- 
sociates, Los  Angeles. 

Star    Outfitting    Co.,    Los  Angeles 
(clothing),  3  weekly  t,  thru  Allied 
Adv.  Agencies  Inc.,  Los  Angeles. 
KFI,  Los  Angeles 

American  Stove  Co.,  New  York 
(stoves),  weekly  t,  thru  BBDO, 
N.  Y. 

Armand  Co.,  Des  Moines  (cosmetics), 
2  weekly  sa,  thru  Wade  Adv.  Agen- 
cy, Chicago. 

Remington-Rand,  Buffalo  (typewrit- 
ers), 3  weekly  sp,  thru  Franklin 
Bruck  Adv.  Corp.,  N.  Y. 


Drawn  for  Broadcasting  by  Sid  Hix 
"Frankly,  J.  P.,  We've  Had  a  Lot  of  Trouble  Trying  to  Get  an  Accurate 
Survey  of  Our  Potential  Baby  Buggy  Market!" 


WNEW,  New  York 

• 

Carter  Medicine  Co.,  N.  Y.  (liv< 
pills ) ,  10  weekly  so,  thru  Street  i 
Finney,  N.  Y. 

Axton-Fisher  Tobacco  Co.,  Louisvill 
(Twenty  Grand  cigarettes),  ' 
weekly  sp,  thru  McCann-Ericksoj 
N.  Y. 

La   Comp   Products,   N.   Y.  (Qwiti- 
washer),  52  sp,  direct.  i 

Pepsodent  Co.,  Chicago  (dentifrice) 
6  weekly  sp,  thru  Lord  &  Thoma 
Chicago. 

Musebeck    Shoe    Co.,    Danville,  II 
(Health  Spot  shoes),  3  weekly  si\ 
thru  Sehl  Adv.  Agency,  Chicago. 

Philip  Morris  Co.,  New  York  (Pav 
Jones  cigarettes),  6  weekly  sp,  thr ' 
Blow  Co.,  N.  Y. 

Hampden    Sales    Assn.,    New    Yor  ■ 
(powder  base),  18  sp,  thru  Bio- 
Co.,  N.  Y. 

Nu-Life  Hair  Restorer  Co.,  Morri: 
town,  N.  J.,  3  weekly  so,  26  week 
direct.  . 

Air  Conditioning  Training  Corp 
Youngstown,  O.,  2  sp,  thru  Nat'' 
Classified  Adv.  Agency,  Young; 
town. 

Sterling  Casualty  Insurance  Co.,  Chi 
cago,  4  sp,  thru  Presba,  Fellers 
Presba,  Chicago. 

WHO,  Des  Moines 

Grocers  Wholesale  Co.,  Des  Moine! 

13  sp,  thru  R.  J.  Potts  &  Co.,  Kai| 

sas  City. 
Central  National  Bank  &  Trust 

Des  Moines,  26  sp,  thru  R.  J.  Pot, 

6  Co.,  Kansas  City. 
Oneida   Ltd.,   Oneida,   N.   Y.,  13 

thru  BBDO,  N.  Y. 
Glidden  Co.  Cleveland  (paint),  23  s« 
thru  Meldrum  &  Fewsmith,  Clevi 
land. 

Miles  Laboratories,  Elkhart,  Ind., 
sp,  thru  Wade  Adv.  Agency,  Oh 
cago. 

Service  Life  Insurance  Co.,  Omah 
12  sp,  thru  Presba,  Fellers  &  Pre' 
ba,  Chicago. 

WMCA,  New  York 

Madison  Personal  Loan  Co.,  Ne 
York,  7  weekly  sp,  thru  Kling; 
Adv.  Agency,  N.  Y. 

Community  Opticians,  Jamaica,  N.  1' 

7  weekly  sp,  6  weekly  sp,  thru  Coi 
mon wealth  Adv.  Agency,  Boston,  f 

Seedol  Laboratories,  New  York  (K^ 
pamalt  reducing  tablets),  7  weete 
sp,  13  weeks,  thru  Grady  &  Wal 
ner,  N.  Y. 

Horvita  Inc.,  New  York  (cosmetics 
sp,  so,  13  weeks,  thru  Schuyl] 
Service,  N.  Y. 

Newskin  Co.,  Brooklyn  (liquid  cou' 
plaster),  91  sp,  direct.  T 

Man   O'   War   Publishing  Co., 
York  (racing  manual),  28  sp,  th' 
Metropolitan  Adv.  Co.,  N.  Y. 

Liebmann  Breweries,  Brook! 
(Rheingold),  12  weekly  so,  th 
Erwin,  Wasey  &  Co.,  N.  Y. 

KJBS,  San  Francisco 

Liberty  Orchards,  Cashmere,  Wash.. 

weekly  sa,  thru  Beaumont  &  H( 

man,  Seattle. 
Dr.  Miles  California  Co.,  Los  Ange 

(Alka-Seltzer),  36  weekly  sa,  th 

Associated  Adv.  Agency,  Los  ^ 

geles. 

Guaranty  Union  Life  Ins.  Co.,  Hoi 

wood,  3  weekly  sp,  thru  Stodel  A( 

Agency,  Los  Angeles. 
Ex-Lax    Mfg.    Co.,    Brooklyn  (la: 

th'e),    5   weekly    ta,    thru  Jose 

Katz  Co.,  Baltimore. 
California  Optical  Co.,  San  Franci? 

(opticians),  weekly  sp,  thru  Sid 

Kay,  San  Francisco. 

WQXR,  New  York 

Intourist  Inc.,  New  York  (Sov 
Russia  travel  bureau),  weekly 
thru  L.  D.  Wertheimer  Co.  Ii 
N.  Y. 

KQW,  San  Jose 

Pillsbury  Flour  Mills  Co.,  Minnea 
lis,  5  weekly  sa,  Hutchins  Adv.  t  . 
Minneapolis. 

KFRC,  San  Francisco 

American  Pop  Corn  Co.,  Sioux  Ci  . 
la.  (Jolly  Time  pop  corn),  wee  ' 
sp,  thru  Coolidge  Adv.  Agency,  I  ji 
Moines. 
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LAREXCE  J.  HUFF,  general  sales 
.nanager  of  Procter  &  Gamble,  has 
j  keen  promoted   to   vice-president  in 
litharge  of  sales.  Thomas  J.  Wood  will 
Situcceed   Mr.    Huff   as   general  sales 
jtianager  and  E.  C.  Moffatt  has  been 
transferred  to  Cincinnati  to  become 
stern  division  manager.  He  will  be 
ceeded  in  the  Paeitie  Coast  divi- 
.  n   by   Paul  Parrette  of   the  San 
"ranciseo  office. 

lARRY   W.   FRIER,    formerly  of 
Stirling  Getchell,  has  been  named 
ivertising  manager  of  the  DeSoto  di- 
.ision  of  Chrysler  Corp.,  Detroit. 

jiiii 

'iilipURE  OIL  Co.,  Chicago,  has  ap- 
a:i:lointed  Thornley  &  Jones.  New  York. 

Is  advertising  and  public  relations 
'lillounsel.  While  media  have  not  yet 
:> !  wen  selected,  there   is  a  possibility 

lhat  radio  may  be  used. 

fenORTWAVE  Diathermy  Labora- 
^ries  Inc.,  New  York,  has  appointed 
,?'"Frank  Kiernan  &  Co.,  New  York,  to 
'^(.andle  advertising.  The  present  sched- 
,  tie  of  three  programs  a  week  on 
^'•jiVMCA,  New  York,  will  continue  for 
■'^~'i3  weeks. 

ISii'ROCTER  &  GAMBLE  Co..  Cinciu- 
iiati,  on  Feb.  14  started  transcribed 
'  ersions  of  Guiding  Light  for  White 
<aphtha  soap  and  Vic  &  Sade,  for 
Oriseo,   on   KSOO,    Sioux   Falls.  S. 
l  0.  Both  are  heard  five  days  a  week, 
Giprough  Compton  Adv.,  New  York. 

^jjbAY-BAN  Inc..  Los  Angeles  (excess 
p^iat  control  treatment),  an  occasional 
Tiadio  user,  is    sponsoring    a  thrice- 
Keekly  quarter-hour  live  talent  pro- 
ifram.   Dr.    Charm,   on   KEHE,  that 
jity,  in  a  26-week  campaign.  Account 
as  placed  direct. 


Nwjja 


ROSMO-RAYED  Products,  Los  An- 
S'.fjeles,  distributors  of  Cosmo-Rayed 
|''iji|-Iineral  Health  Bath  crystals,  and  an 
1  .  ccasional  user  of  radio  time,  is  spon- 
soring a  five-weekly  quarter-hour  News 
:-<:!i-\y  Air.  with  Ken  Higgins,  commenta- 
T;L;or.  on  KEHE,  that  city.  Contract  is 
or  13  weeks,  having  started  Feb.  7. 
u  count  was  placed  direct. 

^  ^NUDSEN  CREAMERY  Co..  Los 
-,jjijigeles,  dairy  products  distributor 
'  ,  jfter  a  series  of  tests  on  Feb.  2S 
i;iiitarted  for  five  weeks  daily  partici- 
■(liijjation  in  the  combined  Sunrise  Salute 
■ind  Houseicives  Protective  League  on 
,j],[;£NX,  Hollywood.  Agency  is  Heintz, 
j^jrickering  Co.  Ltd.,  Los  Angeles. 


pAYDILOR  Inc.,  Los  Angeles,  man- 
ffacturers  and  distributors  of  Bantee 
Jil,  a  liniment,  after  a  series  of  tests 

^f  'ln  KFOX,   Long   Beach,   Cal.,  and 

""^'■pEV,  Glendale,  Cal..  on  Feb.  21 
'  tarted  for  52  weeks  using  25  quarter- 

isjiour  transcribed  musical  programs 
ttji^eekly  on  KEHE,  Los  Angeles,  plac- 

^  %g  direct. 

ai'iMPERIAL  Mutual  Life  Insurance 
iAljuC,  Los  Angeles,  an  occasional  user 

|f  radio,  on  Feb.  21  started  spon- 
ilciPring  the  thrice-weekly  quarter  hour 
talent  Answer  Man  program  on 

PCMPC,  Beverly  Hills,  Cal.  Agency 
r;H5js  W.  B.  Ross  &  Associates,  Los  An- 
jidHeles. 

JHICAGO.  North  Shore  &  Milwau- 
kee R.  R.,  Chicago  (electric  railroad), 
^ j,tarted  12  weekly  announcements 
anging  from  25  words  to  a  minute, 
ver  WTM.I,  Milwaukee,  Feb.  21. 
'^.eisser-Meyerhoff,  Chicago,  is  agency. 

:.  T.  ALDWORTH.  manager  of  The 
.nox  Co.,  Los  Angeles  (Cystex).  left 
-ea]i^^t  city  on  Feb.  19  by  plane  for  Cuba 
Z  iTind  South  America  in  connection  with 

{acement  of  transcribed  programs  for 
s  firm. 

fRANSCONTINENTAL  &  Western 
;  -  -ir,  Kansas  City,  has  appointed  J. 
'^i  tirling  Getchell,  New  York,  to  handle 
'Advertising,    effective    April    1.  No 

llans  have  been  made  as  yet. 


More  P  &  G  Spots 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, on  Feb.  28  started  tran- 
scribed versions  of  Allan  Prescott's 
NBC  program,  Wifesaver,  on 
about  14  stations  for  two  products. 
The  quarter-hour  discs,  made  by 
E.  V.  Brinckerhoff  &  Co.,  New 
York,  are  heard  five  days  a  week 
on  three  Coast  stations  for  Dash 
and  Camay,  on  eight  Canadian 
stations  for  Calay  (Canadian  des- 
ignation of  Camay  soap),  and  on 
KGMB,  Honolulu,  and  KHBC,  Kilo. 
On  WOR,  Newark,  Pepper  Young's 
Family  has  been  dropped  to  make 
way  for  the  new  serial.  Other  sta- 
tions will  be  added  through  the 
spring  until  a  total  of  about  20  is 
reached.  Agency  is  Pedlar  &  Ryan, 
New  York. 


ROCKWOOD  &  Co.,  Brooklyn,  N.  Y. 
(cocoa,  chocolate),  has  appoined  Fed- 
eral Adv.  Agency,  New  York,  to  di- 
rect advertising.  No  plans  have  been 
made  as  yet. 

SILEX  Co.,  Hartford,  Conn,  (coffee 
makers),  has  appointed  J.  M.  Mathes 
to  direct  advertising.  No  plans  have 
been  made. 

SHASTA  WATER  Co.,  San  Fran- 
cisco (charged  water),  on  Feb.  20 
launched  a  13-week  series  of  weekly 
programs  titled  Listen,  Sundays. 
2:45-3  p.  m.  (PST)  over  KFRC,  San 
Francisco. 

U.  S.  PRODUCTS  Corp.,  San  Jose 
(Signet  fruit  juice),  Feb.  14  started 
an  eight-week,  twice-weekly  participa- 
tion in  the  Friendly  Homemaker,  9  :45 
to  10  a.  m.  (PST),  on  KSFO,  San 
Francisco.  Account  placed  by  Long 
Adv.  Service,  San  Jose. 

G.  KREUGER  Brewing  Co..  Newark, 
has  appointed  Young  &  Rubicam.  New 
York,  to  direct  advertising.  Radio  will 
be  among  the  media  used. 


MAURICE  BALL  Inc..  Los  Angeles, 
( furriers )  formerly  a  seasonal  user, 
for  the  first  time  is  using  radio  year 
around,  having  started  on  Feb.  27  for 
52  weeks,  Sunday  time  signal  an- 
nouncements on  KNX,  Hollywood. 
Firm  also  has  weekly  spot  announce- 
ments on  KECA,  Los  Angeles.  Lee 
Ringer,  Adv.  Los  Angeles,  has  the  ac- 
count. 

MARNEY  FOOD  Co.,  Huntington 
Park,  Cal.,  manufacturers  and  dis- 
tributors of  Marco  dog  and  cat  food, 
which  has  been  sponsoring  the  Marco 
Juvenile  Revue,  on  KNX,  Hollywood, 
on  March  5  renews  the  weekly  half- 
hour  Saturday  evening  program  for 
another  52  weeks.  Firm  has  been  a 
consistent  user  of  radio  for  the  past 
4%  years,  having  sponsored  the  se- 
ries on  KFWB.  Hollywood,  and  KHJ, 
Los  Angeles,  for  more  than  a  year 
prior  to  moving  it  to  KNX.  Agency 
is  Ivar  F.  Wallin  &  Staff.  Los  An- 
geles. 

COMMUNITY  Opticians.  Boston,  on 
Feb.  20  began  sponsorship  of  MutuaFs 
cooperatively  sponsored  Thirty  Min- 
utes in  Hollywood  on  WAAB,  Bos- 
ton. Program,  starring  George  .Tes- 
sel,  is  broadcast  Sundays  6  to  6 :30 
p.  m.,  on  20  stations  under  local  spon- 
sorship and  on  other  MBS  outlets  as 
a  sustaining  feature.  Redfield-John- 
stone.  New  York,  is  agency. 

AXTON  FISHER  Tobacco  Co., 
Louisville,  (20  Grand  cigarettes),  on 
Feb.  14  started  sponsorship  of  Night 
Watch  on  WIND,  Gary,  Ind.  The  pro- 
gram, formerly  under  particii>ating 
sponsorship,  is  broadcast  six  nights 
a  week  from  midnight  to  4  a.  m.  and 
Sundays  to  2  a.  m.  On  March  14  Ax- 
ton-Fisher  will  resume  participation 
in  Milkman's  Matinee,  conducted  by 
Stan  Shaw,  on  WNEW,  New  York. 
Agency  is  McCann-Erickson,  New 
York. 

VITA  FOOD  PRODUCTS  Inc.,  New 
York  (sea  foods)  has  appointed  Moser 
&  Cotins  Inc..  that  city,  as  agency. 


This  map 
shows  our 
Primary 
Listening 
Area.  .  .  . 


But  we're 
regularly 
heard  clearb' 
in  40  states 


If  your  idea  is  to  tell  and  sell  the  most  people 
(with  the  itch  to  buy  and  the  jack  to  pay  for 
the  goods)  ill  the  Heart  of  the  Rich  Ohio  Valley, 
yon  can  do  so  most  economically  and  satisfac- 
torily by  using  this  big  popular  pioneer  station* 
We  can  practically  drown  you  with  statistics 
supporting  our  claim.  Just  say  if  /or  when, 
and  we'll  open  the  floodgates. 

820  Kilcocycles  CBS  Outlet 

EDWARD  PETRY  &  COMPANY,  National  Representatives 

WHAS 

50,000  Watts  —  Nationally  Cleared  Channel 
COURIER -JOURNAL  &  LOUISVILLE  TIMES  STATION 
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mote  t\>»" 
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RADIO 
LAW 

Pr««;tUe~Prot«<iurB 


by 

former  Senator 

C.  C,  DILL 

/  The   man   who   wrote  \ 
\       the  radio  laws  ) 
Describes  radio  engineer- 
ing in  lay  language. 

Covers  state  and  munici- 
pal radio  regulation. 

Contains  legal  forms  nec- 
essary in  radio  cases. 


Explains  reasons  for  certain 
peculiarities  of  U.  S.  radio  law 


$6.00  Postpaid 


907  15th  St.,  N.  W. 
WASHINGTON,  D.  C. 


Yardstick  for  Radio  Station  Sales 
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elements  of  value  which  are  from 
time  to  time  brought  before  the 
FCC  on  the  part  of  applicants  for 
transfer  of  licenses  will  show  that 
the  sale  of  any  broadcasting  sta- 
tion at  anything  like  its  fair  mar- 
ket value  embraces  an  attachment 
of  value  to  the  license  itself. 

"The  Commission  must  either 
disprove  all  transfers  where  the 
values  go  beyond  the  bare  physical 
equipment,  or  it  must  take  the  op- 
posite course  of  allowing  the  mat- 
ter of  price  to  be  determined  by 
the  parties  and  reserve  to  the  Com- 
mission the  other  considerations  of 
public  interest,  provided  always, 
that  nothing  in  the  transfer  trans- 
action is  in  derogation  of  its  su- 
preme regulatory  authority. 

License  of  Greatest  Value 

"The  middle  course  of  ascribing 
values  to  be  approved  by  the  FCC, 
to  the  many  intangibles  discussed 
in  this  analysis  is  tantamount  to 
a  recognition  of  value  in  the  li- 
cense itself.  An  insistance  upon  no 
price  beyond  bare  physical  equip- 
ment assets  is  a  repudiation  of 
value  in  the  license  for  any  pur- 
pose. The  removal  from  considera- 
tion of  the  question  of  values  be- 
tween the  parties  is  an  avowal  of 
value  for  the  purpose  of  private 
transactions  only,  coupled  with  an 
assertion  of  complete  absence  of 
value  as  against  the  regulatory  au- 
thority. 

"The  power  of  the  Government 
to  revoke  a  license  for  the  causes 
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set  forth  in  the  FCC  Act,  the 
power  of  the  Government  to  refuse 
to  grant  a  renewal  in  the  absence 
of  a  showing  of  public  interest,  con- 
venience and  necessity,  the  power 
of  the  Government  to  take  over  the 
equipment  in  time  of  war  or  grave 
national  emergency,  and  the  gen- 
eral plenary  powers  of  the  Gov- 
ernment with  regard  to  interstate 
communication  can  never  be  ef- 
fected by  the  declaration  on  the 
part  of  the  regulatory  authority 
that  it  does  not  concern  itself  with 
the  financial  aspects  of  the  trans- 
action between  the  licensee  and  the 
proposed  licensee  so  long  as  that 
transaction  produces  a  new  licensee 
equally  or  better  able,  willing  and 
committed  to  serve  the  public  in- 
terest, convenience  and  necessity." 

WNBZ  Case 

A  brief  was  asked  of  Atty.  Louis 
G.  Caldwell,  counsel  for  WNBZ, 
Saranac  Lake,  N.  Y.,  (100-watt 
daytime  station  on  1290  kc.)  in  the 
proposed  transfer  of  an  existing 
license  and  an  outstanding  con- 
struction permit.  The  brief  stated 
in  part,  "Unless  you  go  to  the  ex- 
treme of  holding  that  no  purchase 
price  of  a  station  may  be  approved 
if  it  is  in  excess  of  the  value  of 
the  physical  assets,  every  test  I 
have  heard  mentioned  would  re- 
sult in  your  consent  to  this  assign- 
ment. If  pioneering  expense  be  con- 
sidered a  legitimate  factor,  the 
price  of  $17,000  can  be  justified.  If 
some  proportion  between  the  price 
and  the  annual  earnings  of  the  sta- 
tion be  considered  the  test,  such  as 
10  times  earnings,  or  even  less, 
again  the  price  can  be  justified.  If 
expected  earnings  of  the  station  be 
taken  into  account,  the  price  can 
be  justified. 

"I  am  convinced  that  under  the 
law  you  have  no  power  to  base  ap- 
proval or  disapproval  of  a  sale  of  a 
broadcast  station  on  the  amount  of 
the  purchase  price.  I  am  equally 
convinced  that  if  you  have  such 
power,  and  pin  yourselves  down  to 
any  one  test  or  even  any  set  of 
tests,  you  will  soon  regret  your  de- 
cision and  be  forced  to  undo  it. 

"I  suggest  that  before  the  Com- 


mission permits  itself  to  adopt  ai 
rigid  rule,  it  should  call  upon  i 
law  department  to  present  open 
and  publicly,  all  arguments  the 
may  be  in  favor  of  such  a  rule,  ai 
thus  give  counsel  for  applicants  ; 
opportunity  to  know  what  the 
arguments  are  and  to  meet  the : 
squarely." 

In  reviewing  the  legislative  hi 
tory  of  communications  law,  M' 
Caldwell  referred  to  the  bill  whi. 
became  the  Radio  Act  of  1927  ai 
to  the  fact  that  as  enacted  by  t  \ 
Senate  the  bill  contained  a  provi , 
forbidding  approval  of  a  transf  \ 
if  the  consideration  were  great 
than  the  original  cost  of  equi 
ment.  This  proviso  was  deleted 
conference  and  argued  Mr.  Ca! 
well,  "Congress  decided  against  t , 
theory  which  you  are  now  bei 
urged  to  read  into  the  statute." 

"The  words  'public  interest'  \ 
Section  310(b)  of  the  1934  7^ 
confer  upon  you  the  right  and  Ax. 
simply  to  pass  upon  the  qualifi< 
tions  of  the  assignee  to  substt 
tially  the  same  extent  and  app 
ing  substantially  the  same  tests 
in  the  case  of  an  applicant  for 
new  station.  Nothing  more  a 
nothing  less." 

May  Be  Unconstitutional 

The    constitutionality  of 
claimed  control  over  price  is  rai^ 
by  the  discrimination  that  wol 
result,    said    Atty.  Caldwell, 
works    a    gross  discriminat; 
against  an  assignor  who  is  an 
dividual  and  not  a  corporation  a 
against  stockholders  who  have 
controlling  interest  in  licensee  c 
porations.   It  favors  stockhold 
having  less  than  a  controlling 
terest  in  licensee  corporations.  T 
discrimination  is  so  marked  as 
indicate  a  positive  violation  of 
due  process  clause  of  the  Fi 
Amendment. 

"If  you  assume  to  say  t' 
shares  of  stock  which,  when  judj 
by  all  of  the  ordinary  standards| 
which  men  do  business,  are  wo, 
$400  a  share,  may  be  sold  for 
more  than  $40  a  share,  you  ar<- 
think,  opening  yourselves  to  a 
ious  and  perhaps  well-founded  q 
tention  that  you  are  depriving 
stockholder  of  property  without  i 
process  of  law. 

"A  strange  spectacle  is  presen 
when  one  agency  of  the  federal  g. 
ernment  says  you  must  pay  an 
tate  tax  on  $400  a  share  and 
other  agency  of  the  same  govt, 
ment  says  you  may  not  sell  it 
more  than  $40  a  share  and 
tween  the  two  it  will  be  imposs 
to  sell  the  stock  for  any  but  a  sr' 
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Tfaction  of  what  is  necessary  to  pay 
"'"lie  taxes. 
~r In  his  discussion  of  estates  own- 
%g  interests  in   stations,  inheri- 
tance taxes  and  complications  aris- 
ag  from  stock  interests  in  licensee 
jrporations,  Mr.  Caldwell  argued 


hat  FCC  action  would  result  in 


, ;  jiconstitutional  discrimination.  He 
intended  that  if  pioneer  broad- 
asters  were  not  allowed  to  make  a 
rofit  in  selling  their  stations,  the 
*;^|(vnership  "of  stations  in  this  coun- 
y  will  be  frozen  in  existing  li- 
5nsees  and  their  heirs  or  benefic- 
iries  under  their  wills." 
To  adopt  as  a  price  standard 
ratio  between  the  annual  earn- 
pgs  of  a  station  and  the  proposed 
|ile  price  would  simply  be  telling 
11  licensees  to  make  as  much 
ioney  as  they  can  from  operation 
pgardless  of  the  effect  on  their 
togram  service  or  on  the  quantity 
/j^nd  quality  of  their  advertising,  he 
Ipated.  This  would  result  in  the  one 
jho  could  make  the  most  money 
com  his  station  getting  approval 
l^^  the  highest  price  when  he  sold 
Mr.  Caldwell  contended. 

Brief  of  KOOS 


A  brief  was  requested  in  the 
lie  of  KOOS,  Marshfield,  Ore.,  to 
Iheldon  Sackett,  publisher  of  the 
\larshfield  Coos  Bay    Times  for 
fl4,000,  when  the  examiner  found 


its  < 


'|iat  the  station  had  only  an  esti- 
ated  replacement  value  of  $5,000 
ypROADCASTiNG,  Dec.  15].  Attor- 
"i  jays  Ben  S.  Fisher  and  Charles  V. 
"ifayland  suggested  that  the  FCC 
"'se  as  a  yardstick  a  figure  repre- 
Anting  10  times  the  average  an- 
jaal  net  return  of  the  station, 
jl  It  was  contended  that  a  return 
i!  10%  was  reasonable  and  that 
yke  Commission  seemed  to  concur 
"'•ii  that  figure,  for  it  was  apparent 
|i  the  determination  of  the  KNX 
tid  KMPC  sales  in  Los  Angeles. 
In  discussing  the  tangible  assets 
J"Ti'  be  considered,  it  was  argued  that 
™ke  original  cost  value  of  the  sta- 
™f  on  and  not  the  replacement  or  de- 
'■"^  reciated  value  be  the  determining 
4-iCtor,  on  the  ground  that  the  ven- 
^  T  )r  is  entitled  to  a  return  on  sums 
eJiJ -iginally  expended. 

The  "expectancy"  of  license  re- 
™'!  ,i3wal,  based  on  service  during  the 
jceceding  six  months  is  a  legiti- 
liate  intangible  claim,  they  held, 
nother  intangible  factor  is  evi- 


?»^firospective  purchasers,  it  was  con- 


Tice  showing  the  general  valua- 
on  placed  on  the  station  by  other 


inded. 

The  memorandum  concluded  that 
,   the  item  of  consideration  does 
^^  ive  a  place  in  the  price,  then  it 
^jjust  be  based  upon  various  ele- 
pnts  which  together  constitute  "a 


KFPY-Spokane 
KGIR-Butte 
KPFA-Helena 
j  KRSC-Seattle 
I  KXL-Portland 
^ive  favorite  stations 
tivailable  with  a  single 
contract. 


fair  and  equitable  valuation  of  the 
station's  worth." 

Monopoly  Argued 

Monopoly  entered  the  discussion 
when  the  lease  of  KSFO,  San 
Francisco,  to  CBS  came  before  the 
FCC.  In  his  brief,  Duke  M.  Pat- 
rick, Washington  attorney,  contend- 
ed that  the  Commission  had  no 
power  to  rule  on  sales  price  unless 
in  a  theoretical  case  the  price  was 
so  high  that  it  affected  some  phase 
of  public  interest.  Chairman  Mc- 
Ninch  asked,  "If  stations  are  put  on 
the  block  to  the  highest  bidder,  will 
that  ultimately  and  necessarily  re- 
sult in  aggregation  to  those  who 
have  the  wealth  and  ability  to  buy 
and  thus  work  out  a  monopoly?" 
Mr.  Patrick  answered  that  licenses 
couldn't  be  put  on  the  block,  that 
trafficking  in  licenses  couldn't  exist, 
for  the  FCC  has  the  power  and  au- 
thority to  prevent  such  trafficking. 

Asked  by  Chairman  McNinch 
what  a  station  had  to  sell  besides 
its  physical  assets,  Mr.  Patrick  list- 
ed contracts  with  musicians  unions, 
contracts  with  advertisers,  leases 
and  mainly  the  cooperation  of  the 
owner  in  helping  the  proposed  li- 
censee get  the  assignment.  He 
placed  emphasis  on  the  going  con- 
cern value  of  a  station,  defining  it 
as  the  value  of  the  time  CBS  would 
save  if  it  were  allowed  to  lease 
KSFO  immediately  rather  than 
construct  a  new  station  in  San 
Francisco. 

In  his  concluding  argument,  Mr. 
Patrick  stressed  the  "expectancy 
of  license"  stating  that  "under  the 
ruling  of  the  Court  of  Appeals,  an 
expectancy  of  license  is  established 
as  long  as  the  statutory  standard 
is  served  and  as  long  as  there  is  no 
controlling  reason,  like  in  the  Nel- 
son Brothers  case  (WIBO  on  the 
"quota"  law)  to  upset  this  partic- 
ular station  because  of  some  posi- 
tive rule  of  law." 


Austin  in  Los  Angeles 

ALVIN  AUSTIN,  president  of  the 
Alvin  Austin  Co.,  has  returned 
from  Los  Angeles,  where  he  opened 
a  branch  office  of  the  agency  on 
Feb.  1  to  service  a  new  account, 
Three-G  Distilling  Corp.,  Burbank. 
Mr.  Austin  expects  to  divide  his 
time  between  New  York  and  the 
Los  Angeles  office,  which  is  in 
charge  of  C.  S.  MacQuoid. 
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Griffin  Buying 

GRIFFIN  MFG.  Co.,  Brooklyn, 
N.  Y.,  on  Feb.  28  starts  a  series  of 
quarter-hour  local  live  programs 
on  WFAA,  Dallas;  WOAI,  San 
Antonio;  KPRC,  Houston;  WWL, 
New  Orleans,  and  WAPI,  Birming- 
ham. The  programs  will  be  musi- 
cal clocks  or  news,  and  will  be 
heard  three  and  six  times  a  week 
for  the  company's  line  of  shoe 
polishes.  Griffin  is  also  auditioning 
for  a  possible  network.  Agency  is 
Bermingham,  Castleman  &  Pierce, 
New  York. 


MORE  than  1,000,000  student's  note- 
books have  been  distributed  to  school 
children  in  America  for  use  during 
the  Music  Appreciation  Hour  broad- 
casts of  Dr.  Walter  Damrosch,  NBC 
music  counsel. 
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Drug  stores  are  just  as  alluring  to  our  Red  River 
Valley  folks  as  they  are  to  people  in  the  big  cities.  Cold 
figgers  show  that  WDAY^s  audience  buys  31.9%  of  all 
drug  items  sold  in  North  Dakota,  South  Dakota  and 
Minnesota  COMBINED  [exclusive  of  the  counties  con- 
taining Minneapolis  and  St.  Paul]. 

Which  maybe  explains  why  more  and  more  advertisers 
are  taking  advantage  of  WDAY's  big  audience  and  low 
rates.  Why  don^t  you,  pal? 
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Avoid  directory  data  dithers.  Keep  a 
copy  of  the  new  1938  BROADCASTING 
Yearbook  Number  on  your  desk  at 
all  times.  This  402  page  edition  is  the 
perfect  cure  for  questionnaire  colic,  net- 
work neurosis,  sponsor  spasms,  or  what- 
ever ails  you.  And  it's 
yours  (including  detailed 
31"  X  211/2"  Radio  Out- 
line Map  of  the  United 
States  and  Canada)  with 
your  subscription  to 
BROADCASTING. 


larold  Bock  NamedHead 
f  NBC  Coast  Publicity 

f^ROLD  J.  BOCK,  for  the  last 
ee  years  head  of  the  NBC  Hol- 
vood  press  department,  has  been 
pointed  press  manager  for  the 
network's  west- 
ern division.  An- 
nouncement was 
made  Feb.  16  by 
Don  E.  Oilman, 
NBC  western  di- 


vision vice-presi- 
dent. Bock  will 
continue  to  make 
Hollywood  his 
headquarters.  He 
Mr.  Bock  replaces  Lloyd  E. 
der  who  recently  was  promoted 
manager  of  KPO  -  KOO,  the 
}C  San  Francisco  stations. 
Bock  joined  NBC  in  1933,  and 
s  in  charge  of  the  radio  news 
reau  in  San  Francisco.  Along 
th  these  duties  he  did  a  nightly 
Iws  broadcast  on  KYA,  then  op- 
kted  by  NBC,  and  was  also  San 
ancisco  representative  of  Broad- 
sting.  A  year  later,  in  1934,  he 
ned  the  Don  Lee  Broadcasting 
stem  as  San  Francisco  publicity 
i-ector.  After  a  year  with  that 
^anization  he  returned  to  NBC, 
ming  to  Hollywood  as  the  sole 
ass  representative  in  that  city 
the  network. 


or  don  Butler  Organizes 
ew  Recording  Business 

)RMATION  of  Broadcast  Re- 
:i-dings  Inc.,  with  Cordon  Butler 

president,  was  announced  Feb. 

in  Dallas.  Occupying  new  stu- 
)s  in  the  Santa  Fe  Bldg.,  and 
th  latest  RCA  sneech  input 
laipment  for  recordings  and 
badcast  purposes,  the  new  con- 
':n  takes  over  the  business  of  the 
rmer  Butler  Recording  Studios. 
iiie  company  is  transcribing  pro- 
lams  for  a  number  of  commer- 
iil  sponsors.  Custom  built  pro- 
iams  and  recorded  libraries  will 

made  available  to  stations 
foughout  the  Southwest. 


uACKETT-SAMPLE-HUMMERT, 
icago,  is  preparing  a  new  show, 
nd  of  Just  Supposin',  fantasy  pro- 
im,  slated  to  replace  one  of  the 
Dgrams  currently  on  the  air  for  one 
the  agency's  clients.  It  will  be 
ch  live  and  transcribed. 

IT  LINTON  Inc.,  Chicago  and 
iiw  York,  recently  expanded  into 
■  national  representative  field  has 
'n  appointed  national  representative 
WOL,  Washington,  an  NBC  out- 
which  will  go  to  1,000  watts  in 
iril  or  May. 
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EXCLUSIVE  rights  to  transcribe  ra- 
dio adaptations  of  all  of  .lack  Lon- 
don's stories,  with  the  exception  of 
Call  of  the  Wild  and  several  others  on 
which  Metro  -  Goldwyn  -  Mayer  holds 
copyrights,  have  been  obtained  by  In- 
ternational Radio  Productions,  pro- 
gram and  transcription  unit  of  Hearst 
Radio  Inc.,  recently  established  in  Los 
Angeles  under  the  direction  of  Howard 
Esary.  Rights  were  obtained  from  Irv- 
ing Fogel  &  Associates,  Los  Angeles, 
and  it  is  planned  to  make  the  shows 
available  to  national  sponsors.  Exclu- 
sive sale  of  transcriptions  of  Gene 
Autrey's  songs  will  also  be  handled  by 
International. 

IRVING  FOGEL  &  Associates.  Hol- 
lywood, formerly  known  as  Irving 
Fogel  Radio  Productions,  has  ac- 
quired radio  rights  tO;  Geurge  Tucker"s 
"Man  About  Manhattan"  columli. 
written  in  New  York  and  syndicated 
to  428  newspapers.  Tentative  phans 
call  for  transcriptions  of  the  series  to 
be  produced  in  Hollywood  for  foreign 
release.  International  Radio  Produc- 
tions. New  York,  has  the  exclusive 
U.  S.  sales  rights.  Fogel  will  go  to 
New  York  on  about  March  15  to  con- 
fer with  executives  of  King  Features 
Syndicate  on  plans  to  make  the 
Charlie  Chan  series  a  newspaper  strip. 
He  controls  the  newspaper  and  radio 
rights  to  the  series,  now  heard  on 
transcriptions.'  ■. 

STANDARD  RADIO,  New  York,  an- 
nounces that  WOSU,  Columbus,  has 
subscribed  to  its  popular  supplement 
service.  Transcriptions  of  popular 
music  and  novelty  acts  are  financed  by 
subscription  from  the  student  body  of 
Ohio  State  U  and  the  broadcasts  are 
given  under  ausiiices  of  the  Inter-Fra- 
ternity Council. 


WFIL,  Philadelphia,  announces  the 
WFIL  Recording  Service,  a  new  sta- 
tion department  under  the  direction 
of  Roger  W.  Clipp,  WFIL  business 
manager,  and  Edward  Pamphillon,  en- 
gineering supervisor.  Equipped  with 
three  RCA  cutting  turntables  and  two 
portable  outfits,  the  service  was  started 
after  a  four-month  experiment  during 
which  1.427  pressings  were  made.  Don- 
ald Withycomb,  WFIL  general  man- 
ager, in  announcing  the  new  service, 
said :  "We  have  no  intention  of  com- 
peting with  outside  recording  firms  for 
commercial  business.  We  have  can- 
vassed agencies  and  business  concerns 
only  because  we  believe  i-ecording  has 
a  close  affinity  to  the  broadcast  indus- 
try and  that  in  rendering  this  type  of 
service  we  will  be  building  good-will 
not  only  with  our  advertisers  but  with 
the  potential  time  buyer  as  well." 

CHICAGO  Recording  Laboratories, 
established  at  64  E.  .laekson  Blvd.,  is 
handling  transcription  cutting ;  off- 
the  -  air  recordings  and  air  -  checks. 
Heading  the  new  firm  is  Wilbur  Buch- 
anan, formerly  with  the  Marsh  Lab- 
oratories. Chicago,  assisted  by  Jo 
Favor,  secretary,  and  .J.  H.  Bosley. 
chief  engineer. 

BERT  HORSWELL.  national  sales 
representative  for  the  transcribed  pro- 
grams of  C.  P.  MacGregor,  Hollywood, 
is  currently  visiting  stations  in  the 
eastern  lialf  of  the  country.  Branch 
offices  in'  New  York  and  Chicago  will 
probably  be  established  in  the  near 
future,  he  told  Bkoadcasting. 

WOLS.  Florence,  S.  C,  and  WEED, 
Rocky  Mount,  N.  C.  have  subscribed 
to  World  librarv  service,  bringing  the 
total  of  WBS  affiliates  to  183.  includ- 
ing 17  Canadian  and  14  foreign  sta- 
tions. 

PAIL  DE  OUTO  and  J.  Erwin 
Dodson.  formerly  film  exchange  execu- 
tives, have  joined  20th  Century  Ra- 
dio Productions,  Hollywood,  as  dis- 
trict sales  managers.  De  Outo  has 
been  placed  in  charge  of  the  Missis- 
sippi territory  and  Dodson  the  Atlan- 
tic Coast  and  South. 


The  Most  Unusual  and  Most 
preciated  Midnight 
Program  on  the  Air 

WHN'^ 
MUSIC  TO 
READ  BY 


99 


Thousands  of 
New  Yorkers 
have  gotten  into 
the  habit  of  turning 
their  dials  to  WHN 
every  night  at  12  to 
hear  an  hour  of  uninter- 
rupted classical  music... 


DIAL  1010 
1  540  Broadway 
New  York  City 


QUALITY 


E  LECTRI  CAL 
TRANSCRIPTION 
PROCESSING! 


Quality  recordings  require  quality  pro- 
cessing.  That's  why  leading  transcrip- 
tion manufacturers  and  radio  stations 
specify  CLARK  pressings. 

For  20  years  CLARK  has  been  the 
standard  in  electrical  transcription  and 
phonograph  record  processing.  Both 
wax  and  acetate  "masters"  get  careful 
skillful  supervision.  They  come  out 
right  when  CLARK  does  them. 

For  quality  processing — say  CLARK. 


N  E  W  A  R  K  •  N 

a.  I  6  HIGH  ST. 
HUmboia^  2-0880 


ROADCASTING  •  Broadcast  Advertising 


March  J,  1938  •  Page  51 


Radio  Utility  BUI 
Baffles  Industry 

Novel  New  York  Tax  Measure 

Confuses  Basic  Facts 

A  MOVE  to  pass  the  McCall  Bill, 
which  would  bring  broadcasting  in 
New  York  State  into  the  public 
utility  field  and  under  the  au- 
thority of  the  State  Public  Service 
Commission,  is  expected  to  be 
made  on  March  1.  Bill  was  intro- 
duced in  the  New  York  Senate  Feb. 
15  by  John  T.  McCall,  Manhattan 
Democrat  [Broadcasting,  Feb. 
15],  who  is  said  to  believe  this  mea- 
sure, if  enacted,  would  brine:  some 
$8,000,000  annually  into  the  state's 
coffers  and  possibly  enable  the  Leg- 
islature to  curtail  the  tax  on  gaso- 
line. The  radio  industry  is  wonder- 
ing how  such  a  staggering  sum  was 
arriving  at,  and  even  more  how 
the  broadcasters  of  New  York 
could  possibly  pay  it. 

The  broadcasting  industry  is  not 
seriously  concerned,  however,  as 
examination  of  the  21-page  docu- 
ment reveals  the  Senator  has  little 
conception  of  the  nature  of  broad- 
casting. After  stating  that  the  pro- 
visions of  his  bill  apply  to  "every 
radio  corporation  ownine  or  oper- 
ating in  this  state  radio  stations 
for  broadcasting  for  hire  of  music, 
speeches,  amusements,  news  and 
other  features,"  he  defines  a  broad- 
casting station  as  "plant  equipped 
for  the  transmission  by  the  direc- 
tional or  beam  method  of  music, 
speeches,  amusement,  news  and 
other  features," 

Broadcasters  must  have  "express 
permission  of  the  Commission  for 
any  free  or  reduced  service  except 
to  employes,  agents  and  attorneys, 
and  for  broadcasting  emergency 
notices  effecting  public  health  or 
safety  on  the  certification  of  a  po- 
lice officer  or  judge  as  to  the  ne- 
cessity for  such  broadcast,"  but 
provision  is  made  for  free  broad- 
casting of  "news  of  important 
events  or  any  other  thing"  in  the 
interest  of  public  health  and 
safety. 

Attorneys  experienced  in  radio 
law  say  that  the  measure  is  strict- 
ly in  conflict  with  the  established 
precedent  that  radio  is  at  all  times 
a  matter  of  interstate  commerce 
and  as  such  comes  under  the  juris- 
diction of  the  Congress  of  the 
United  States,  and  that  any  at- 
tempt of  a  State  to  regulate  radio 
is  clear  usurpation  of  power. 


Rit  Drive  in  South 

RIT  PRODUCTS  Corp.,  Chicago 
(Rit  Dyes),  on  March  1  started 
one-minute  daily  transcribed  an- 
nouncements on  10  stations  in  a 
13-week  campaign  confined  to  the 
South.  If  any  stations  are  added  to 
the  list  they  will  be  in  the  South 
according  to  Vincent  R.  Bliss,  vice- 
president  of  Earle  Ludgin  Inc., 
Chicago  agency  handling  the  ac- 
count. RCA  Transcription  Co.,  Chi- 
cago, cut  the  discs.  The  complete 
list  follows:  WSB  WAPI  WBT 
WFAA-WBAP  KPRC  WMC  WSM 
WWL  WOAI  KWKH. 

FTC  Issues  Order 

THE  Federal  Trade  Commission 
has  issued  an  order  prohibiting 
certain  unfair  competitive  meth- 
ods involving  lottery  practices  al- 
legedly employed  by  Bunte  Broth- 
ers, Chicago  (candy).  The  com- 
pany was  directed  to  stop  packing 
and  assembling  candy  for  distribu- 
tion where  a  lottery  or  gaming  de- 
vice is  involved. 


Gygi  Joins  Sehl 

OTA  GYGI,  promoter  of  the  de- 
funct American  Broadcasting  Co. 
and  Affiliated  Broadcasting  Co., 
has  returned  to  radio  after  an  ab- 
sence of  a  year,  having  joined 
Sehl  Adv.  Agency,  Chicago,  where 
he  is  working  on  cooperative  radio 
network  shows  for  department 
stores,  auto  clubs  etc.,  to  be  spon- 
sored locally.  Already  produced  is 
a  show  for  department  stores  fea- 
turing Irene  Castle,  dancer,  with 
orchestra,  comedians,  and  other 
talent  still  to  be  set.  Other  shows 
shortly  to  be  launched  will  feature 
famous  names,  according  to  Mr. 
Gygi. 


New  FHA  Disc  Series 
Is  Offered  to  Stations 
For  Local  Sponsorship 

A  SECOND  series  of  13  quarter- 
hour  transcriptions  featuring  his- 
toric homes  of  America  and  de- 
signed to  bring  to  the  attention  of 
the  public  the  benefits  to  be  de- 
rived from  the  National  Housing 
Act  was  ready  for  release  March  1 
by  the  Federal  Housing  Adminis- 
tration. The  series  was  prepared 
under  the  general  supervision  of 
George  T.  Van  der  Hoef,  chief  of 
the  Radio  Section  of  FHA. 

Like  the  previous  series  carried 
over  some  200  stations,  the  new 
group  will  be  available  for  local 
sponsorship.  Many  stations,  ac- 
cording to  Mr.  Van  der  Hoef,  pro- 
cured local  or  regional  sponsorship 
of  the  first  series,  mainly  those  of 
building  contractors  or  manufac- 
turers of  materials. 

Mr.  Van  der  Hoef  said  that  more 
than  100  stations  already  have 
written  in  advance  asking  for  the 
recordings,  and  there  is  every  in- 
dication of  "very  wide"  coverage. 
The  second  series  was  produced  in 
response  to  the  heavy  demand  from 
stations  which  had  presented  the 
first  group.  The  series  may  be  ob- 
tained by  contacting  Mr.  Van  der 
Hoef  at  FHA,  Washington. 

The  recordings  were  produced  by 
NBC  Transcription  Service  under 
the  supervision  of  C.  Lloyd  Egner, 
manager.  Reginald  Thomas  was  in 
charge  of  production  and  George 
Lowther  was  commentator. 


DAVID  O.  ALBER,  New  York,  has 
moved  his  radio  publicity  organization 
from  1619  Broadway  to  9  Rockefeller 
Plaza. 


Public  Ownership 
Opposed  in  Canada 

By  JAMES  MONTAGNES 
ANTI-PUBLIC  ownership  of  Ca- 
nadian broadcasting  is  being  spon- 
sored by  some  members  of  the 
Conservative  party  in  Parliament, 
the  government's  opposition,  al- 
though the  leader  of  the  conserva- 
tives, R.  B.  Bennett,  put  through 
the  first  public  -  ownership  of 
broadcasting  legislation  in  1932 
while  prime  minister. 

As  expected,  a  parliamentary 
committee  is  being  formed,  it  was 
announced  Feb.  19  by  Premier  W. 
L.  M.  King  and  this  committee  of 
25  members  will  thrash  out  all  the 
criticism  levelled  against  the  pres- 
ent broadcasting  setup  since  Par- 
liament opened  on  Jan.  27  when 
an  increase  in  license  fees  was  an- 
nounced. This  committee  will  be 
supplied  with  the  Canadian  Broad- 
casting Corp.'s  annual  report  and 
such  information  regarding  poli- 
cies, revenue  and  expenditures  as 
may  be  required.  The  five  con- 
servative members  are  planning  to 
make  their  attack  on  public  owner- 
ship, and  the  replacing  of  the 
present  system  by  one  similar  to 
that  prevailing  in  the  United 
States  with  a  controlling  body  like 
the  FCC  at  the  top. 

All  the  critics,  including  broad- 
casters who  were  left  out  of  the 
CBC  national  network  setup  of 
government-owned  and  privately- 
owned  stations  are  to  have  a 
chance  to  appear  before  this  com- 
mittee, it  is  reported  from  Ottawa. 
Meanwhile,  the  newspaper  cam- 
paign has  not  let  up.  and  the  CBC 
continues  to  be  the  tareet  of  meet- 
ings, speeches  and  cartoons. 


New  Texaco  Program 

TEXAS  Co.,  New  York  (petro- 
leum), sponsoring  the  CBS  Texaco 
Town,  is  preparing  a  new  variety 
show  to  succeed  the  present  series 
when  Eddie  Cantor  switches  to  R. 
J.  Reynolds  Tobacco  Co.,  on  that 
network  March  28.  Cantor  termi- 
nates his  Texaco  Town  series  with 
the  broadcast  of  March  23.  Texas 
Co.  will  continue  to  use  the  CBS 
Wednesday  night  hour.  The  new 
program,  tentatively  titled  Gasco 
Show,  is  headed  by  John  Boles,  mo- 
tion picture  actor,  as  master-of- 
ceremonies  and  David  Broekmann's 
orchestra.  Buchanan  &  Co.,  New 
York,  has  the  account. 


ROYAL  GETS  MED  A 
FOR  RADIO  SERVIC 

JOHN  ROYAL,  NBC  vice-pres 
dent,  received  the  medal  award  : 
the  radio  advertising  group  "f( 
contribution  to  knowledge  or  tec; 
nique  of  radio  advertising,"  givt 
by  Advertising  &  Selling  at  its  a. 
nual  awards  dinner  at  the  Wa 
dorf- Astoria  Feb.  25.  "Whil 
Royal's  leading  contributions  to  r 
dio  have  been  largely  concentrat( 
on  sustaining  features,"  said  tl 
magazine,  "their  ultimate  effect  ( 
commercial  broadcasting  has  be( 
profound." 

Mr.  Royal  pioneered,  for  e 
ample,  in  breaking  down  netwoi 
inhibitions  against  pickup  broae 
casts  from  outlying  points,  with' 
broadening  effect  perhaps  climaxi, 
in  the  present  RCA  Magic  Kx 
series." 

For  "outstanding  skill  in  prj 
gram  production."  the  medal  awa 
went  to  J.  Walter  Thompson  C 
"When  more  audience  records  a 
to  be  set  and  more  merchandise  ' 
to  be  moved  off  dealers'  shelv< 
programs  developed  with  the  sk 
of  the  Chase  &  Sanborn  Hour  w 
doubtless  take  care  of  both," 
was  stated.  To  N.  W.  Ayer  &  S<s 
went  the  medal  award  for  exc«> 
lence  of  commercial  announcemenf 
with  special  reference  to  the  Ki 
toga  Singing  Lady  and  the  Atlani 
Refining  Co.  football  broadcasts. 

Among  the  honorable  mentio;, 
were  WOR,  for  advertisement 
most  distinguished  by  excellence  ' 
layout,  art  and  typography,  ai 
Edgar  Felix,  for  "Radio  Covera; 
Reports".  Raymond  Rubicam,  cha; 
man  of  the  board.  Young  &  Rubicai 
won  the  gold  medal  award  for  "d 
tinguished  services  to  advertisinf 
The  jury  deciding  the  1937  awaii 
winners  was  composed  of  Allen  ' 
Billingsley,  Fuller  &  Smith  &  Ros 
Dr.  M.  F.  Agha,  Conde  Nast  Pu 
lications;  Richard  Comnton,  Com 
ton  Adv.  Inc.;  A.  M.  Crossle 
Crossley  Inc.;  J.  Stirling  Getche 
Watson  Gordon,  Doremus  &  Cc 
H.  F.  Jones,  Campbell  Soup  C( 
Henry  Luce;  Paul  E.  McEln 
Ethyl  Gas  Corp.;  J.  H.  McGra 
McGraw-Hill  Publishing  Co.;  Mi 
Ogden  Reid,  New  York  Heral 
Tribune:  Eugene  Thomas,  WO] 
Deane  Uptegrove,  Alley  &  Ric 
ards  Co. 


World's  Fair  Preview 

PREVIEW  of  the  New  Yo 
World's  Fair  1939  will  be  he 
April  30,  1938,  just  one  year  I 
fore  the  fair's  scheduled  openi& 
and  will  be  thoroughly  covered  • 
all  New  York  stations.  An  ela 
orate  "motorcade",  parade,  min 
marching  bodies,  will  be  broadcs: 
and  televised.  Now  under  constrr 
tion  are  two  television  trucks  a;: 
a  mobile  transmitter  for  use  '■ 
NBC  at  the  reviewing  stand 
Fifth  Avenue.  The  Junior  Leag 
Ball  on  April  29  and  the  Dance . 
Nations  on  April  30,  both  to 
held  on  the  fair  grounds,  will  al 
be  broadcast.  CBS  and  WNE^ 
New  York,  have  permanent  wiiH 
to  the  grounds,  and  arrangemei 
are  now  being  made  for  permane 
line  facilities  from  W2XAD  a' 
W2XAF,  Schenectady. 


BUDD  MULLOY,  former  public 
director  of  N.  W.  Ayer  &  Son  Ii, 
Chicago,  has  opened  his  own  public- 
firm  at  540  N.  Michigan  Ave.  Asst 
ated  with  Mr.  Mulloy  is  David  K 
Ian,  formerly  editor-in-chief  of 
Stentinel  and  Advocaie  magazines 
Chicago. 


OLD-TIMER'S  QUARTET— Sang  old-time  favorites  on  a  recent  WLS 
Dinner  Bell  program.  The  youngster  by  the  mike  is  John  Baker,  special 
events  announcer  of  WLS,  Chicago,  and  the  youngster  on  the  right  is 
Art  Page,  WLS  editor.  In  between  (1-r)  are  William  Berry,  85;  E.  D. 
Cooke,  79;  0.  R.  Hasty,  71,  and  Mayo  Haas,  69,  singers  all.  Those  bells 
on  the  left  are  dinner  bells  sent  to  WLS  by  faithful  Midwestern 
listeners.  They're  arranged  for  gonging. 


Page  52  •  March  1,  1938 


BROADCASTING  •  Broadcast  Advertish, 


FEnruRE  PROGRnm 


From  Hollywood,  the  motion  picture  capital  of  the 
world,  comes  radio's  newest  COPYRIGHTED  feature 
on  electrical  transcriptions — the  thrilling,  true-life 
experiences  of  those  men  behind  the  scenes . . .  those 
dciring,  unsung  heroes  whose  breath -tctking  adven- 
tures on  the  screen  have  thrilled  millions,  whose 
daily  jobs  bring  them  face  to  face  with  death . . .  The 
Suicide  Squad . . .  the  Movie  Stiint  Men . . .  The  Dare- 
devils of  Hollywood. 

Twenty-six  quarter-hour  shows — each  with  thrill- 
ing, dramatic,  human  interest  appeal  for  everyone. 
Three  spots  for  commercied  announcements  on  each 
program.  Effective  promotional  helps  and  merchan- 
dising suggestions  availcible. 


FOR  nUDITIOn  RECORDS  HOUI/ 


GENTLEMEN:  Send  me  2  audition  programs  of  "Daredevils  of  Holl3rwood"  for  which 
I  will  deposit  $3.00.  It  is  understood  deposit  paid  will  be  refunded 
upon  return  of  records  prepaid  within  ,30  days. 


FIRM  NAME. 

ADDRESS  

CITY  


-ATTENTION  OF- 


-STATE- 


RADIO  PROCRRRIS  DIUISIOR  uiriter  biddick  to. 

5BB  [HnmBER  OF  CDminERtE  BlOC.  lOS  HnCElES,  [nilFORIHH 


West  Starts  on  Air 

WEST  DISINFECTING  Co.,  Long 
Island  City,  N.  Y.  (CN  disinfec- 
tant) ,  has  appointed  Moser  &  Cot- 
ins,  New  York,  to  direct  advertis- 
ing, effective  March  1.  On  Feb.  25 
participation  was  begun  in  Ida 
Bailey  Allen's  program  on  WHN, 
New  York,  to  run  for  26  weeks. 
The  agency  has  also  been  appointed 
by  Vita  Food  Products,  New  York, 
which  is  considering  use  of  radio. 


Graves  Taylor  Organizes 
Cleveland  Publicity  Firm 

GRAVES  TAYLOR,  of  WGAR, 
Cleveland,  resigned  from  the  sta- 
tion in  mid-February  to  open  in- 
dustrial publicity  and  public  rela- 
tions offices  i  n 
the  Hotel  Statler, 
Cleveland,  on 
March  1.  Mr. 
Taylor  leaves 
WGAR  after 


CBS,  whose  new  listening  area  books 
have  been  in  preparation  many 
months,  expects  to  have  them  ready 
for  distribution  within  about  three 
weeks.  There  will  be  two  books,  one 
for  day  and  one  for  night  coverage. 


HARTFORD, CONN. 

From  MORN 

'till  NIGHT 

•  WDRC  plays  an  impor- 
tant part  in  the  daily  life 
of  more  than  1,000,000 
people.  WDRC  advertis- 
ers benefit  from  this  large 
and  faithful  audience. 

Basic    Station  of 
Columbia   Broadcasting  System 

\ationaI  Representatives 
INTERNATIONAL  RADIO  SALES 


seven  years  as 
public  relations 
director.  His  firm, 
Graves  Taylor 
Associates,  will 
Mr.  Taylor  handle  trade  and 
newspaper  publicity  of  the  indus- 
trial type,  dealing  largely  with 
manufacturing  companies  in  the 
Northern  Ohio  area.  Too,  public 
relations  work  and  sales  promo- 
tional counsel  will  be  portions  of 
the  company's  service. 

While  at  WGAR,  Mr.  Taylor 
held  various  program  and  produc- 
tion posts — heading  those  denart- 
ments  for  long  periods,  in  addition 
to  his  public  relations  duties.  Later, 
outside  industrial  accounts  claimed 
some  of  his  time  and  he  now  moves 
into  that  field  exclusively.  Asso- 
ciated with  Mr.  Taylor  in  his  com- 
pany are  a  labor  attorney,  finan- 
cial counsel  and  former  business 
editor. 


R.  T.  HARRIS  Advertising  Agency, 
Salt  Lake  City,  announces  release  of 
26  half-minute  transcribed  dramatized 
announcements  promoting  electrical 
appliances.  Recorded  on  RCA  flexite 
discs,  these  True  Life  Dramas  were 
pre-tested  by  the  local  utility  in  Salt 
Lake.  Among  articles  promoted  are 
washing  machines,  electric  ranges,  re- 
frigerators and  water  heaters. 


. .  and  MORE  to  COME ! 


BELOW  are  listed  19  key  stations  in  major  Canadian 
markets,  which  have  appointed  ALL-CANADA  RADIO 
FACILITIES  LTD.  as  their  Canadian  representatives. 
We  point  with  pride  to  this  list  .  .  .  each  station  domi- 
nant in  its  market.  17  of  these  20  stations  are  basic  out- 
lets on  the  national  network  of  the  Canadian  Broadcast- 
ing Corporation,  which  gives  these  basic  stations  the 
many  outstanding  American  network  programs  now  re- 
leased in  Canada,  thus  adding  further  impetus  to  their 
already  established  preference  in  their  markets. 


*CHNS,  Halifax 
CJCB.  Sydney 
CFCY,  Charlottetown 
CFNB.  Fredericton 
♦CJKL.  Kirkiand  Lake 
•CKGB,  Timnins 
♦CFCH,  North  Bay 


CKPR,  Fort  William 
*CKY,  Winnipeg 
*CKX.  Brandon 

CFAR,  Flin  Flon 
*CKCK.  Regina 
♦CHAB.    Moose  Jaw 

CKBI.  Prince  Albert 


CFGP.  Grand  Prairie 
*CJCA,  Edmonton 
*CFAC.  Calgary 
*CJOC,  Lethbridge 
•CJAT.  Trail 
*CKWX.  Vancouver 


•Represented  in  U.  S.  by  Weed  &  Co. 


Represented  Exclusively  by 


All  Canada  Radio  Facilities  Ltd. 


Montreal 


Toronto 


Winnipeg         ^         Calgary  ^ 


r ancouver 


OTHER  FELLOWS' 
VIEWPOIINT 


More  Press  Proijaganda 

EDITOR,  Broadcasting: 

In  view  of  your  magazine's  atti- 
tude toward  unfair  advertising 
practices  of  other  media,  I  thought 
the  tear  sheet  from  the  Charlotte 
Observer  would  be  of  interest  to 
you.*  It  was  printed  Feb.  15,  1938. 

In  checking  over  radio  homes 
and  coverage  figures  for  the  states 
mentioned,  I  find  only  12  NBC 
stations  are  required  to  reach  their 
potential  audience  of  1,931,700  ra- 
dio homes,  well  over  half-a-million 
more  families  than  can  be  reached 
by  the  16  newspapers  mentioned. 

In  North  Carolina  (the  only 
state  for  which  I  have  accurate 
newspaper  circulation  figures)  the 
Charlotte  Observer  in  an  editorial 
printed  Sept.  14,  1937,  states  that 
there  are  37  morning  and  evening 
newspapers  with  a  total  circula- 
tion of  417,865.  Much  of  this,  of 
course,  is  duplicate  coverage. 

To  quote  the  editorial  directly — 
".  .  .  more  than  half  of  the  fami- 
lies of  North  Carolina  do  not  have 
access  to  daily  newspapers  .  .  .  the 
reading  of  daily  newspapers  is 
only  about  one-third  as  widespread 
in  North  Carolina  as  in  the  United 
States  as  a  whole."  On  the  other 
hand,  standard  radio  homes  figures 
show  that  49.01%  of  all  North 
Carolina  families  have  radios  as 
compared  with  the  national  figure 
of  73.45% — a  much  more  satisfac- 
tory ratio. 

Paul  W.  Norris, 
Sales  Promotion  Manager, 
WSOC,  Charlotte,  N.  C. 
Feb.  16,  1938. 


*  Editor's  Note :  The  advertisement, 
published  in  a  score  of  southeastern  news- 
papers, was  addressed  to  advertisers  and 
agencies.  Surprisingly,  it  stated  that  the 
most  enthusiastic  estimates  of  radio  own- 
ership and  coverage  in  the  Southeast  "will 
show  that  it  lags  far  behind  the  average 
for  the  country  as  a  whole,"  which  in 
itself  tends  to  "unsell"  the  territory  for 
newspapers  since  set  ownership  is  a  recog- 
nized index  to  buying  power !  Equally  sur- 
prising was  the  fact  that  a  half-dozen 
of  the  newspapers  subscribing  to  the  blast, 
own  broadcast  stations. 


SEED  companies  have  started  plac- 
ing time  on  rural  stations  throughout 
the  country.  At  WLS,  Chicago,  Wil- 
liam Cline,  commercial  manager,  re- 
ports the  following  seed  firms  on 
WLS  :  Earl  May  Seed  Co..  Lancaster 
Seed  Co..  .Jung  Seed  Co.  and  in  addi- 
tion quarter  hour  thrice  weekly  show 
sponsored  by  Gardner  Nursery  Co. 


Broad  Promotion  Tieup- 
Developed  for  Campaigi! 
By  Oil  Burner  Sponsoi 

DIRECT  mail,  newspaper  spaa 
and  dealer  aids  will  all  be  used  b} 
Harvey-Whipple,  Springfield,  Mass. 
to  merchandise  its  spring  radir 
campaign  for  Master  Kraft  Oi 
Burners,  which  starts  March  22  oi 
WJZ,  New  York,  WBZ-WBZA 
Boston  -  Springfield,  and  W  G  Y 
Schenectady.  Programs,  quarter 
hour  weekly  periods,  broadcas 
Tuesday  evenings  on  WJZ,  Frida; 
evenings  on  WBZ-WBZA,  ar( 
Sunday  afternoons  on  WGY,  repre 
sent  double  the  time  used  in  1937 

Each  week  the  factory  send 
cards  to  all  dealers,  reminding  ther 
to  mail  cards  to  their  prospec 
lists  calling  attention  to  the  pro 
gram  of  the  week.  Cards  are  timei 
to  arrive  the  day  of  or  precedinj 
the  broadcast.  Dealers  also  receiv 
full  information  about  the  cam 
paign,  with  sample  post-cards,  let 
ters  and  stickers  for  dealer  mail 
ings,  and  newspaper  ads  contain 
ing  program  mentions  which  ar 
available  in  mat  form  for  dealer; 

A  broadside  describing  result 
of  previous  Master  Kraft  radi 
campaigns  was  mailed  to  25,00 
oil  burner  dealers  this  winter,  re^ 
suiting  in  resnonses  from  50: 
prospective  dealers.  A  s  e  c  o  n 
broadside  will  go  to  33,000  dealer 
at  the  start  of  the  spring  broac 
casts,  including  maps  of  the  area 
covered  by  the  programs  and  show 
ing  how  the  announcements  brin 
direct  results  to  the  dealers.  Ac 
count  is  handled  by  Willard  C 
Myers,  New  York. 


PICTORIAL  REVIEW  Pattern  C: 
Xew  York,  on  Feb.  25  started  a  qua 
ter-hour  a  week  on  WOR,  Xewarl 
featuring  Allie  Lowe  Miles  and  Sec 
ley  Brown,  who  are  also  on  for  S 
troux  Inc.  for  the  preceding  l.j  mil 
utes.  Agency  for  both  is  Frankli 
Bruck  Adv.  Corp..  Xew  York. 


LIVE  TODAY 
IN  THE  FASHION  OF  TOMORROW 

HOTEL  SHERMAl 

1700  ROOMS  1700  BATHS 

CHICAGO 


"  O'ut  Ttietion 

With  sincere  appreciation  of 
N.A.B.'s  efforts  in  the  past  and 
with  an  expectation  of  greater 
cooperative  solidarity  in  the 
future. 

WTOC 

SAVANNAH,  GA. 
1260  Kc. 
CBS  NETWORK 
UNITED  PRESS  NEWS 
RepretenltJ  Nmtiommlly  By 
Paul  H.  Raymer  Company 
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haracter  Denial 
)f  CP  Protested 

I'ublisher   Challenges  Ruling 

►f  FCC  on  Asheville 

jiHE  NOVEL  question  of  the  right 
f  the  FCC  to  deny  an  applicant 
icilities  because  of  purported  lack 
f  character  and  qualification  was 
laised  in  an  appeal  filed  Feb.  24  in 
ine  U.  S.  Court  of  Appeals  for  the 
Itistrict  of  Columbia  by  Harold  H. 
homas,  publisher  of  the  Asheville 
>aily  News. 
The  appeal,  filed  by  Duke  M. 
atrick,  Washington  attorney  and 
iDrmer  Radio  Commission  general 
Dunsel,  brought  out  that  Mr. 
"homas  had  filed  an  application 
Dr  a  new  100-watt  station  on  1370 
c.  and  that  although  the  examiner 
!ad  twice  recommended  granting 
the  application  the  FCC  had 
enied  it  Jan.  26  [Broadcasting. 
eb.  1]. 


Libel  Conviction 


In  denying  the  application  the 
ommission  adopted  the  substance 
If  all  the  findings  made  by  the  ex- 
jjminer  as  to  the  legal,  financial 
tad  technical  qualifications  of  Mr. 
rfhomas,  absence  of  objectionable 
aiterference  and  the  otherwise  sat- 
S^factory  character  of  the  applica- 
on.  The  denial  was  based  solely  on 
pe  grounds  that  Mr.  Thomas  had 
leen  convicted  of  a  libel  violation 
nd  sentenced  because  his  newspa- 
per, during  the  heat  of  a  political 
ampaign,  had  violated  the  North 
arolina  statutes  in  publishing  a 
ews  story  without  a  signature, 
le  had  pleaded  guilty  to  the  viola- 
on  and  the  court  had  sentenced 
pth  Mr.  Thomas  and  his  editor  to 
wo  years  in  jail  and  fines  of  $700 
ach,  the  jail  sentence  having  been 
laspended. 
The  appeal  alleges  the  Commis- 
on  erred  in  deciding  it  had  the 
lower  and  authority  under  the 
ommunications  Act  to  deny  the 
pplication  solely  because  of  Mr. 
fhomas'  conviction;  that  the  Com- 
lission  erred  in  finding  this  con- 
I  iction  was  evidence  of  lack  of 
inaracter  and  qualification;  that 
tie  decision  was  "arbitrary  and  ca- 
iricious"  in  that  it  ignored  perti- 
■jent  facts  relative  to  the  good 
tiaracter  of  Mr.  Thomas. 


1      Kentucky  Pickup 

LENTUCKY's  political  battle  for 
;.  S.  Senator  between  Gov.  A.  B. 
(handler  and  Sen.  Alben  W.  Bark- 
ijy,  was  broadcast  Feb.  23  by 
I'^CKY,  Cincinnati,  when  Gov. 
itiandler  announced  his  candidacy. 
f  CKY  relayed  the  speech  to 
;HAS,  Louisville;  WPAD,  Pa- 
lUcah;  WLAP,  Lexington;  WOMI, 
jjwensboro;  WCMI,  Ashland;  and 
FNOX,  Knoxville. 


is  your  best  bet 
TRABTSRADIO 


NAB  Renews  Campaign 
To  Raise  $83,000  Fund 
For  Education  Programs 

A  RENEWED  drive  to  procure 
from  broadcast  stations  the  fund 
of  $83,000  to  be  contributed  by 
them  toward  the  $250,500  educa- 
tion fund  devised  by  the  Federal 
Radio  Education  Committee,  was 
launched  Feb.  26  by  Philip  G. 
Loucks,  special  counsel  of  the  NAB. 
Pursuant  to  the  action  of  the  NAB 
convention  in  Washington  last 
month  in  adopting  a  resolution  go- 
ing on  record  in  favor  of  this  proj- 
ect, Mr.  Loucks  conferred  Feb.  24 
with  Dr.  John  W.  Studebaker,  U. 
S.  Commissioner  of  Education  and 
chairman  of  the  Federal  Commit- 
tee. 

It  was  decided  that  efforts  should 
be  made  at  once  to  procure  the 
commitments  from  all  broadcast 
stations  for  the  10  projects  to  be 
carried  on  within  the  next  four 
years.  Of  the  aggregate  involved, 
$167,500  already  has  been  con- 
tributed by  the  Rockefeller  and 
Carnegie  foundations  with  the 
$83,000  fund  to  be  advanced  by  sta- 
tions, based  on  contributions  of 
three  times  the  highest  quarter- 
hour  rate  of  stations,  which  it  is 
estimated  would  aggregate  this 
amount. 

At  this  conference.  Dr.  Stude- 
baker suggested  that  the  payments 
be  divided  into  five  installments. 
These  would  be  paid  Quarterly  be- 
ginning on  April  1,  at  which  time 
each  station  would  advance  25%  of 
their  aggregate.  During  the  next 
three  quarters  they  would  advance 
209c  per  quarter  and  on  the  fifth 
quarter  the  final  159<:. 


School  Testing 

UTILITIES  Engineering  Institute, 
Chicago  (air  conditioning  courses), 
on  Feb.  23  started  five-minute 
thrice-weekly  tests  of  Nothing  But 
the  Truth  on  WCFL,  Chicago.  The 
program  will  be  transcribed  and 
placed  nationally  if  the  test  proves 
successful,  according  to  Hugh 
Rager,  head  of  First  United  Broad- 
casters, Chicago  agency  handling 
the  account.  Miscellaneous  types  of 
programs  are  currently  being  used 
on  20  stations.  Gradual  expansion 
of  Utilities  Engineering  is  planned 
throughout  1938  according  to  Mr. 
Rager. 


KGiHB 

HONOLULU 

KHBC 

HILO 

First  in  Coverage 
First  in  Listener 
Preference 
First  in  Advertising 
Volume 

FRED  J.  HART, 

President  and  General  Manager 
San  Francisco  Office,  Californian  Hotel 
Representatives : 
CONQUEST    ALLIANCE  COIMPANY 
New  York,  515  Madison  Ave. 
Chicago,  228  N.  LaSalle  St. 
C.  P.  MacaREGOR 
729  S.  Western  Ave.,  Hollywood 
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AT  THE  TOP 


550 


IN  SAN  ANTONIO 


THE  MOST  EFFICIENT 
5000  WAH  STATION  IN 
THE  UNITED  STATES 


IN  THIS 


fy  every  measurement  KTSA  is  dominant  in  south 
Texas — an  area  as  large  as  INew  England  plus  part  of 
Delaware  and  Pennsylvania  and  all  of  Long  Island. 
With  more  than  2,000,000  people  in  its  potential 
listening  audience  and  with  the  most  favorable  wave 
length  (550  KC)  providing  a  signal  of  unusual  effi- 
ciency and  strength,  KTSA  offers  national  advertisers 
a  value  per  dollar  spent  that  cannot  be  equalled. 

Quite  definitely,  in  market  reached  (including  rich 
Rio  Grande  Valley)  and  programs  offered  (a  full  sched- 


ule of  CBS  commer- 
cials and  sustainings 
plus  outstanding  lo- 
cal features)  KTSA  is 
"at  the  top  in  San  An- 
tonio and  So.Texas." 


OF  S(/,. 


NATIoflAl  l^lEP^EiTATTON  BY 

inTERnnTKHiirMDiD  shles 


NEW  YORK 


10$  ANGEIES 


March  J,  1938  •  Page  55 


Late  Personal  and  News  Notes 


400,000 
PEOPLE 
WITHIN 
30  MILES 

The  city  of  Charlotte  alone 
has  a  population  of  more  than 
100,000.  WSOC  has  spent 
years  cultivating  the  good- 
will of  your  prospects.  For 
volume  sales  at  a  profit,  come 
to— 


Charlotte 
North  Carolina 


National  Representatives 
SEARS  &  AYER 
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DR.  JAMES  ROWLAND  ANGELL, 
educational  counselor  of  NBC,  was 
the  principal  speaker  on  Feb.  25  at 
the  annual  dinner  of  the  University 
of  Michigan  Club  of  New  York  at  the 
Waldorf-Astoria.  Dr.  Angell  was  grad- 
uated from  Michigan  in  1890. 

JOHN  THORP,  former  sports  writer 
now  on  the  staff  of  KYW,  Philadel- 
phia, has  taken  over  sports  broad- 
casts, succeeding  Kerby  Gushing  who 
has  resigned  to  handle  publicity  for 
Villanova  College. 

EDWARD  DARLINGTON,  an- 
nouncer of  WDNC,  Durham,  N.  C, 
has  been  promoted  to  program  direc- 
tor. Joining  WDNC  recently  after 
leaving  WBIG,  Greensboro,  he  suc- 
ceeds Lee  Vickers. 

EMIL  J.  CORWIN,  editor  of  NBC 
news  service  in  New  York,  is  the 
father  of  a  baby  boy  born  Feb.  21. 

EDWARD  LASKER,  radio  executive 
of  Lord  &  Thomas,  Chicago,  after 
several  weeks  in  Hollywood  confer- 
ring with  agency  executives  on  spon- 
sored shows,  has  returned  to  his  east- 
ern headquarters. 

LOU  MARCELLE.  formerly  of 
KMBC,  Kansas  City,  has  joined 
KFWB,  Hollywood  as  announcer  and 
news  commentator. 

AUDREY  MAYS,  formerly  in  the 
Hollywood  publicity  department  of  .7. 
Walter  Thompson  Co.,  has  been  ap- 
pointed radio  director  of  the  Mac- 
Quarrie  Agency,  talent  bureau  in  that 
city. 

PAULINE  SWANSON  has  assumed 
full  charge  of  the  Tom  Fizdale  Inc., 
Hollywood  publicity  office,  succeeding 
.Terry  Farrar  who  resigned  as  West 
Coast  manager.  Fred  Levings  Jr.,  from 
the  bureau's  New  York  office  and  Tom 
Greenhow,  formerly  with  Hollywood 
motion  picture  concerns,  have  been 
added  to  the  staff. 


SPENCER  MILLER  Jr.,  director  of 
the  Workers  Education  Bureau  of  the 
American  Federation  of  Labor  has 
been  appointed  to  the  Columbia  Adult 
Education  Board  by  President  Wil- 
liam S.  Paley.  The  board  plans  to 
start  a  series  of  advanced  educational 
programs. 

ARTHUR  GODFREY,  announcer  of 
WJSV,  Washington,  and  star  of  the 
CBS  program  sponsored  by  Barbasol 
Co.,  on  Feb.  24  married  Miss  Mary 
Bourke,  until  recently  with  the  NBC- 
Washington  staff. 

RALPH  A.  NORDBERG,  formerly 
of  the  NBC  sales  staff,  has  joined  the 
sales  force  of  WOR,  Newark. 
WLS,  Chicago,  made  three  promo- 
tions Feb.  24.  Al  Boyd,  producer,  was 
shifted  to  the  sales  department ; 
Charles  Ostler,  assistant  producer, 
was  made  full  producer,  while  Harold 
Azine,  who  joined  the  station  two 
months  ago  as  assistant  to  .Julian 
Bentley,  newscaster,  was  made  sound 
effects'  man  and  assistant  producer. 
LYLE  DE  MOSS,  program  manager 
of  KFAB,  Lincoln,  Neb.,  has  joined 
the  production  staff  of  WOW,  Omaha. 
With  KFAB  for  10  years  where  his 
program  Time  and  Tunes  has  been 
featured  for  five  years.  Mr.  DeMoss' 
new  duties  will  include  management 
of  WOW's  studio  orchestra  directed 
by  Freddie  Ebener. 

ARTHUR  PERLES,  formerly  with 
the  New  York  Journal- American,  on 
Feb.  21  was  appointed  public  rela- 
tions director  of  Atlas  Radio  Dis- 
tributing Corp.,  New  York. 
NED  MIDGELEY,  BBDO  time 
buyer,  is  back  in  New  York  from  his 
trip  to  the  Coast,  where  he  visited  a 
number  of  stations. 
DANIEL  F.  MUNSTER,  formerly  of 
WCAE,  Pittsburgh,  has  joined  the  an- 
nouncing staff  of  KYW,  Philadelphia. 
GEORGE  SNELL,  production  man- 
ager of  KDYL,  Salt  Lake  City,  has 
written  a  novel  titled  "And  If  Man 
Triumph." 

BOB  EDGE,  WOR  outdoor  commen- 
tator, has  been  appointed  fishing  edi- 
tor of  the  Neic  York  Post  in  addition 

to  his  present  duties.  

STARTING  Feb.  20,  and  continuing 
for  a  week,  W^BOW,  Terre  Haute, 
Ind.,  celebrated  its  eleventh  anniver- 
sary. Programs  featured  events  of  the 
past  and  a  number  of  "old  timers" 
programs  starring  and  honoring  men 
and  women  connected  with  the  station 
in   the   past    highlighted   the  week's 

celebration.  

CHICAGO  MAIL  ORDER  Co.,  Chi- 
cago, has  placed  a  portion  of  its  ra- 
dio advertising  with  Schwimmer  & 
Scott.  The  firm  is  taking  over  spon- 
sonship  of  the  half-hour  Sunday  Spell- 
ing Bee  on  WBBM  which  has  been 
sponsored  by  the  Peter  Fox  Brew- 
ing Co.  Latter  account  also  handled 
by  Schwimmer  &  Scott,  on  Feb.  27 
started  Willie  Shore  as  master  of  cere- 
monies and  George  Watson  as  an- 
nouncer. 
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Networks  Withhold  Dal 
On  Billings  for  Januar 

ALTHOUGH  January  billings  < 
the  three  major  networks  are  ! 
hand,  Broadcasting  refrains  fro 
publishing  the  figures  while  na 
work  officials  grapple  with  t! 
question  whether  to  resume  ma 
ing  the  data  available  to  the  tra 
press.  Starting  last  month,  t: 
networks  reached  an  agreeme 
to  cease  giving  out  unoffici 
monthly  billings  but  to  make  the 
available  to  Publishers  Inform 
tion  Bureau  which  sells  its  ser 
ice  to  subscribers. 

The  FIB  figures  are  comput 
on  the  basis  of  one-time  rati 
with  quantity  and  other  discoun 
not  included.  They  are  brok 
down  by  regions,  industrial  grou 
and  sponsors  and  include  cost  da 
for  sponsors.  In  addition  PIB  pi 
vides  skeleton  data  on  spot  cai. 
paigns  based  on  reports  it  receiv 
from  a  cross-section  of  statioi 
These  data  also  are  broken  do% 
into  elaborate  compilations.  , 


Nehi  Plans  Contest  , 

NEHI  Inc.,  Columbus,  Ga.  (Roy 
Crown  Cola),  will  conduct  a  cc 
test  with  cash  prizes  totaling  $5ii 
000  on  its  first  network  seri(' 
which  starts  March  11  on  the  NB  I 
Blue  network.  A  campaign  c 
operating  with  the  500  bottle 
throughout  the  country  will 
launched  in  newspapers  and  ma 
azines,  supplemented  by  the  use . 
broadsides  and  window  displaj; 
The  program,  Royal  Crown  Revf 
will  present  George  Olsen's  mus, 
Tim  &  Irene,  Graham  McNami 
Uncle  Happy  and  the  Golden  Ga 
Quartet.  The  contest  will  run  f 
25  weeks,  requiring  completion 
the  sentence,  "I  like  Royal  Cro^ 
Cola  best  because"  in  25  words 
less.  Each  week  cash  prizes  w 
be  given. 


Union  Uses  Spots 

UNITED  OFFICE  and  Proft 
sional  Workers,  C.  I.  O.  affilia 
has  bought  time  on  WEVD,  N« 
York,  for  a  series  of  five  prograi- 
directed  toward  unorganized  wof 
ers.  Consisting  of  dramatic  sb 
and  interviews,  the  first  broadcji 
was  heard  Feb.  18,  and  others  a 
scheduled  for  Fridays  in  March.' 


ALLEN  B.  WRISLEY  Distributi 
Co.,  Chicago  (Oliv-I-Lo  soap)  ■ 
Feb.  17  started  sponsorship 
WMAQ,  Chicago,  of  Happy  Ji 
Turner,  who  will  broadcast  ev( 
Thursday  10:45-11  a.  m.  (CT).  Be 
&  Waldie,  Chicago,  is  the  agency  Wj/ 
S.  T.  Claflin,  account  executive.  ' 


MAY  1 

is  the  date  on 
which  kgko 
will  go  on  the  i 
air-coveringI 

FORT  WORTH  and  DALL/| 
WEST  and  NORTH  TEX/I 


DENVERY'^' 

National  Representative  -   The   Katz  Agency 
Affiliated  with  WKY  and  the  Oklahoma  Publishing  Company 
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•w  HoUingbery  Office 
Opened  in  New  York; 
rs.  Craig  Joins  Blair 

;ORGE  P.  HOLLINGBERY  & 
,  representative  firm  formed  by 
_..  HoUingbery  after  the  dissolu- 
ji  of  his  association  with  Mrs. 
in  Craig  in  the  firm  of  Craig  & 
llingbery   [Broadcasting,  Feb. 
has  established  a  new  office  in 
w  York  and  has  taken  over  the 
Jif ipes  of  the  former  partnership  in 
cago,  Detroit  and  San  Francis- 
(|  HoUingbery   &   Co.   has  also 
ri  cien  over  most  of  the  stations 
;e  rjviously  represented  by  the  part- 
ship.  The  HoUingbery  list  now 
ludes  WHAM,  Rochester;  WWJ, 
roit;  WHIG,  Dayton;  WREN, 
nsas   City;   WADC.  Akron; 
CJ,  Sioux  City;  WCOL,  Colum- 
;  WAAF,  Chicago;  WEBC,  Du- 
;h;    WIOD,   Miami;  WBIG, 
eensboro;  KTSM,  El  Paso; 
DX,  Jackson, 
(eorge   HoUingbery   heads  the 
I's  Chicago  office;  F.  E.  Spencer 
,  ,n  charge  in  New  York ;  Fred 
"Ygue  in  Detroit,  and  J.  Leslie 
ek  in  San  Francisco, 
f  the  other  Craig  &  Holling- 
Y  stations,  WORC,  Worcester, 
WDRC,  Hartford,  are  now  rep- 
Jtjctented   by    International  Radio 
t  jjes,  and  WOKO,  Albany;  WIBX, 
ica,  and  WJAX,  Jacksonville,  by 
n  Blair  &  Co. 
^-j^Iaving  completed  her  task  of 
ding  up  the  affairs  of  Craig  & 
lingbery,  Mrs.  Jean  Craig  will 
the  New  York  office  of  John 
ir  &  Co.  The  appointment  is  ef- 
ive  March  1,  but  Mrs.  Craig 
first  spend  a  few  weeks  vaca- 
ing  in  the  South. 


Pepsodent  Net,  Spot 

PSODENT  Co.,  Chicago  (tooth- 
,;e),  on  March  21  starts  Career 
•rnan  on  5  NBC-Pacific  Red  sta- 
s  five  days  a  week,  1:15-1:30 
-n.  (PST).  Stations  are  KFI, 
3,  KOMO,  KHQ,  KGW.  The 
lit  Coast  series  supplements  the 
fcey  Mouse  program  on  NBC- 
,  Sunday,  5:30-6  p.  m.  Pepso- 
:  also  has  started  a  spot  cam- 
trn  on  WNEW,  New  York,  using 
y  quarter-hours  in  Make  Believe 
'■room,  supplementing  its  spot 
J  ps  in  Rochester  where  a  weekly 
ii-in-drug  store  program  is  spon- 
id  on  WHAM.  Lord  &  Thomas, 
;ago,  is  agency. 

has  started  a  shortwave  series 
llurope,  Africa  and  Latin  America 
id  The  New  World  Salutes  the 
.Programs  featuring  the  customs 
Bouth  and  Central  America  are 
il  on  W3XAL  in  five  languages. 


;S  MILWAUKEE 
ANAL  STATION 


0  ' 


uiTinj 


Script  Suits  Dismissed 

TWO  SUITS  for  $250,000  each 
brought  by  Charles  Locke,  script 
writer,  against  Benton  &  Bowles 
Inc.  and  Floyd  Gibbons  have  been 
dismissed  by  the  appellate  division 
of  New  York  Supreme  Court. 
Locke,  who  charged  that  his  ma- 
terial as  broadcast  by  Gibbons  for 
Colgate-Palmolive-Peet  was  so  al- 
tered as  to  damage  his  reputation 
for  accuracy,  was  instructed  by 
the  court  to  serve  an  amended 
complaint  within  20  days  from 
Feb.  21.  His  original  complaint 
did  not  set  forth  the  exact  words 
on  which  he  bases  his  action. 


Canadian  Oil  Discs 

BRITISH  AMERICAN  OIL  Co. 
Ltd.,  Toronto,  has  bought  the  tran- 
scription series  Adventures  of 
Jimmy  Allen  from  Grow  &  Pitcher 
Agencies,  Toronto,  for  placement 
five  times  weekly  on  Ontario  and 
Western  Canada  stations.  J.  Wal- 
ter Thompson  Co.  Ltd.,  Toronto 
office,  handled  the  account. 


AFM  Ruling  Appealed 

ELEVEN  members  of  the  Ameri- 
can Federation  of  Musicians  have 
filed  suit  in  New  York  Supreme 
Court  to  test  the  ruling  recently 
passed  by  Local  802  which  pro- 
hibits members  from  taking  more 
than  one  job  at  a  time  after  they 
have  earned  $54  per  week.  The  fed- 
eration has  agreed  not  to  enforce 
the  resolution  until  the  suit  has 
been  settled.  After  several  post- 
ponements, it  was  to  have  been 
heard  on  Feb.  25  by  Justice 
Thomas  Noonan.  O'Brien,  Driscoll 
&  Raftery  are  attorneys  for  the 
group,  which  consists  of  Don  Voor- 
hees,  David  Grupp,  Samuel  Borod- 
kin,  Harry  Urbout,  Charles  del 
Staigers,  Norman  Weiner,  Mitchell 
Miller,  Max  Manne,  Harry  Glantz, 
Sam  Feinsmith  and  Gilbert  Koener. 

VICTOR  YOUNG,  Hollywood  con- 
ductor of  the  CBS  Al  Jolson  Show, 
has  composed  a  new  song,  "Colum- 
bia Square,"  which  is  dedicated  to 
the  network's  new  Hollywood  studios 
and  executive  building  now  being 
erected  at  Columbia  Square,  that  city. 
The  composition  will  have  its  CBS 
transcontinental  premiere  on  April  2. 


Pilot  Begins  Test 

PILOT  RADIO  Corp.,  New  York, 
has  started  a  13-week  test  cam- 
paign on  WOV,  New  York,  con- 
sisting of  a  Sunday  quarter-hour 
program  of  current  events,  broad- 
cast in  Italian.  If  results  are  sat- 
isfactory, foreign  -  language  sta- 
tions in  other  cities  will  be  used. 
Agency  is  Alvin  Austin  Co.,  N.  Y. 

NBC  has  planned  eight  broadcasts  from 
the  National  Education  Association  Con- 
vention in  Atlantic  City  Feb.  25-March  4. 


*A  Blind  Spot''  for  AU 
Outside  Stations — 


you  want  to 
Cover  Rich 


IF 

Central  Pennsylvania 
You  MUST  Use 

WFBG 

Alloona     •  Pa, 


WNAV 

VANKtON. 

SCOAKOtA 


BOY/ 

THEV  RiALLy 
FEED  THAT 
AN  I  MALI 


WNAX  has  a  daily  listening  audience 
of  over  two  million  people  in  a  radius  of 
one  hundred  fifty  miles.  City  or  rural — 
these  listeners  buy  merchandise. 

WNAX 


WNAX  with  its  remarkably  clear  signal, 
570  KC,  5000  watts,  (LS),  1000  watts 
night  covers  a  market  over  S.  Dakota,  N. 
Dakota,  Iowa,  Minnesota  and  Nebraska. 


YANKTON 
SO.  DAKOTA 


Representatives:  HOWARD  H.  WILSON  CO. 
Chicago      •      New  York      •      Kansas  City 
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New  WABC  Feedback 

WABC,  New  York,  has  installed  a 
stabilized  negative  feedback  in  its 
transmitter  circuits,  which  is  said 
to  cut  the  distortion  of  normal 
transmission  in  half.  According  to 
A.  B.  Chamberlain,  CBS  chief  en- 
gineer: "A  minute  portion  of  the 
signal  energy  being  fed  to  the  an- 
tenna is  diverted,  altered  in  phase, 
and  reintroduced  into  the  transmit- 
ter. The  energy  so  reintroduced  is 
maintained  at  exactly  180  degrees 
out  of  phase  with  the  original  audio 
signal.  This  phase  opposition  set  up 
by  the  small  amount  of  rectified 
energy  cancels  out  the  harmonic 
distortion  which  normally  exists  in 
the  broadcast  signal." 


RESULT 


Twve 


MEMPHIS 

SELLS  THE 
HID-SOUTH 

Owned  dnd  operited  by 
THE  COMMERCIAL  APPEAL 
"The  South'i  Greatest  Newspaper'' 

NBC    RED    NETWORK  ^ 


REPRESENTED  BY;  THE  BRANHAM  COMPANY 


FRISCO  FAIR  PICKS 
RADIO  EXECUTIVES 

MEETING  to  consider  plans  for 
radio  activities  at  the  Golden  Gate 
International  Exposition  next  year, 
radio  executives  representing  the 
major  networks  and  independent 
stations  of  northern  California  re- 
cently went  on  record  approving 
a  non-exclusive  policy  under  a 
tentative  State  of  California  spon- 
sorship. 

Ted  Huggins,  chairman  of  the 
Promotion  Committee  for  the 
World's  Fair,  was  appointed  chair- 
man of  the  Radio  Advisory  Com- 
mittee with  Fox  Case  of  CBS; 
Lloyd  E.  Yoder  of  NBC;  Wilbur 
Eickelberg  of  Don  Lee-Mutual  and 
representatives  of  independent  sta- 
tions yet  to  be  selected,  as  mem- 
bers of  the  group. 

Ralph  A.  Tudor,  assistant  ex- 
ecutive officer  of  the  Califoniia 
State  Commission,  met  with  the 
broadcasting  executives  to  hear 
plans  for  radio,  and  stated  that 
$400,000  had  been  tentatively  bud- 
geted for  a  combined  auditorium 
and  radio  building. 

Clyde  M.  Vandeburg,  promotion 
director  and  Arthur  Linkletter, 
radio  manager  for  the  exposition, 
presented  the  plan  under  which 
hundreds  of  broadcasts  would  em- 
anate from  Treasure  Island  in  San 
Francisco  Bay  in  1939  as  commer- 
cial, sustaining  and  special  event 
shows  were  presented  over  nation- 
al, regional  and  local  outlets. 


BERNARD  J.  ECKER.  part  owner 
of  the  Knox  Advertising  Service,  Chi- 
cago, won  the  third  prize  of  $25,000 
in  the  Second  Old  Gold  cigarette  con- 
test. 


If  it  takes  your  sales  to  sup- 
port your  advertising  appro- 
priation— turn  the  tables  and 
take  the  tax  off  by  letting 
your  advertising  appropriation 
support  your  sales.  You  can 
do  that  by  using  the  Carolina 
Combination  —  two  favorable 
low  frequency  stations  sold  at 
one  low  rate. 


The  Carolina 

COMBINATION 
WIS  WPTF 


COLUMBIA.  S.  C. 
5000  WATTS,  NBC 


RALEIGH.  N.  C. 
5000  WATTS.  NBC 


SIX  YEARS— At  the  controls  but 
never  seeing  the  National  Barn 
Dance  is  the  record  of  Tommy 
Rowe  (seated),  chief  engineer  of 
WLS,  Chicago.  Now  he  can  enjoy 
the  show,  for  WLS  has  construct- 
ed this  new  control  booth  equipped 
with  WE  apparatus  in  its  Eighth 
Street  Theatre.  Man  with  the 
script  is  Al  Boyd,  WLS  producer. 


DON  LEE  Broadcasting  System  has 
received  an  FCC  construction  permit 
for  a  power  increase  of  from  150 
to  1.000  watts  for  its  television  sta- 
tion, AV6XAO.  Approximately  100  tel- 
evision receivers  are  located  within  20 
miles  of  the  station. 

GENERAL  RADIO  Co.,  Cambridge, 
Mass..  is  marketing  a  new  frequency 
limit  monitor,  type  775- A,  for  high 
frequency  bands. 

GATES  RADIO  &  SUPPLY  Co.. 
Quiney,  111.,  announces  its  "receiving 
remote",  a  complete  remote  control 
amplifier  for  use  with  velocity,  dy- 
namic or  crystal  microphones  and 
containing  a  small  receiver  with  mid- 
get loud  speaker  for  use  in  taking 
cues.  Ojieration  is  by  means  of  a 
single  switch  key  which  changes  from 
radio  to  remote  amplifier.  The  firm 
has  published  three  new  catalogues  on 
its  equipment. 

NEW  DIRECTIONAL  rhombic  an- 
tenna beamed  on  Capetown.  South 
Africa,  has  been  installed  by  WIXK. 
Boston,  Westinghouse  Electric  Co. 
shortwave  station  on  9570  kc.  Four 
(iO-foot  poles  arranged  in  the  form  of 
a  diamond  205  feet  on  each  side  com- 
prise the  antenna  which  will  be  used 
from  6  a.  m.  to  5  p.  m.  EST. 


RCA  has  granted  a  non-exclusive  li- 
cense extending  to  various  commercial 
apparatus  for  use  on  ships  and  air- 
craft and  by  governments  to  Heintz  & 
Kaufman  Ltd.  of  San  Francisco. 
Agreement  terminates  patent  litiga- 
tion pending  between  the  parties. 


Represented  bv  Free  &  Peters,  Inc. 
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Sold  at  one  low  rate 


KFRU 


COLUMBIA,  MISSOURI 
A  Kilowatt  on  630 

A  Sales  Message  over  KFRU 
Covers  the  Heart  of  Missouri 


Westinghouse  to  Mc 
To  Baltimore  on  May 
Bucher  Named  Preside  > 

GEORGE  H.  BUCHER,  who  joir 
Westinghouse  E.  &  M.  Co.  in  U 
as  an  assembly  worker  in  its  Pit 
burgh  plant  and  rose  to  be  execut 
vice-president,  on  Feb.  23  was  ele 
ed  president  of  the  company  al 
meeting  of  the  board  of  directc 
He  succeeds  Frank  A.  Merri 
president  since  1929,  who  becoii 
vice-chairman  under  A.  W.  Rob« 
son,  chairman  of  the  board.  1 
directors  also  elected  Paul  J.  i 
ler,  president  of  Canadian  We 
inghouse,  a  director  of  the  par 
concern. 

Mr.  Bucher  for  several  years  I 
had   direct   supervision  over 
broadcasting  and  radio  manuf 
turing  activities  of  Westinghoi 
now   centered  in   Chicopee  Fa 
Mass.  and  superintended  by  Wal 
C.  Evans.  Mr.  Evans  is  now 
Cairo,  Egypt,  attending  the  Int 
national  Telecommunications  C 
ference,  and  his  broadcast  wori 
which  includes  supervision  of 
Westinghouse  stations  KDI 
WBZ-WBZA,  KYW  and  WO'W 
WGL,  along  with  shortwave 
juncts — is  being  handled  by  S. 
Gregory. 

Under  Mr.  Bucher's  directi 
the  radio  plant  of  Westinghoust 
now  preparing  to  move  to  Ba 
more,  where  the  company  last 
cember  acquired  the  old  plant 
the  Miller  Safe  Co.  at  Wilkins  A 
and  St.  Catherine  St.  It  is  expec 
the  move  from  Chicopee  Fs 
which  will  include  the  moving 
at  least  65  families  whose  he 
are  employed  in  r^dio  work  : 
which  will  also  include  Mes 
Evans  and  Gregory  and  their  fi 
ilies,  will  be  completed  shoi 
after  May  1. 


Santa  Fe  Special 

ATCHISON,  Topeka  &  Santa 
RR,  Chicago  (travel),  to  annou 
inauguration  of  a  second  se 
weekly  streamlined  train  sen 
between  Chicago  and  Los  Ange 
sponsored  a  total  of  84  spot 
nouncements  on  four  South 
California  stations  (KFI,  Kl 
KHJ,  KFWB),  from  Feb.  16  tc; 
inclusive.  With  inauguration 
the  service  on  Feb.  22  a  spe 
half  hour  Mutual  transcontinei 
program  dramatizing  the  hisf 
of  the  company  and  transpo: 
tion,  with  Walter  Houston,  c 
mentator,  was  broadcast  from 
Angeles  at  3  p.  m.  (PST). 
was  preceded  by  a  similar  s 
sored  program  on  12  Califo 
Don  Lee  network  stations  f 
1-1:30  p.  m.  (PST).  The  Don 
program  was  recorded  and  rep 
ed  later  that  day  on  KFWB, 
lywood.  Station  also  remote 
half  hour  program  from  the  S 
Fe  station  that  evening.  St 
Goble  Adv.  Agency,  Chicago, 
the  account. 


Rice  Drive  on  Coast 

STANDARD  RICE  Co.,  Hou 
packers  and  distributors  of  W 
House  Rice,  is  conducting  a  f 
week  campaign  on  KNX,  H 
wood,  having  started  Feb.  14,  5 
day  through  Saturday,  daily 
ticipation  in  the  combined  Sm 
Salute  and  Housewives  Prate 
League  programs.  Rogers -G 
Adv.  Agency  Inc.,  Houston, 
has  the  account. 
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.{lent  staff  of  WDOD,  Chatta- 
ii^a,  has  been  augmented  to  45  mem- 
!;  with  the  addition  of  a  local 
ipn  dance  band — engaged  for  two 
;  of  sustaining  shows  each  day. 
ill  also  be  used  on  the  stage 
■jthe  WDOD  Radio  Theatre  in 
Intowu  Chattanooga  for  week-end 
ientations.  Band  is  directed  by 
1  VanArsdale. 


,RRY  MARTIN  Enterprises,  new 
:ago  feature  news  firm,  has  sold  its 
ities  in  the  News  to  CJJR,  Winni- 
Can.  and  WFDF,  Flint,  Mich., 
its  Behind  the  Headlines  series  to 
BR,  Baltimore,  and  KSO,  Des 
nes.  Every  listener  sending  in  an 
!ptable  oddity  idea  usable  on  the 
ities    in    the    Netos    program  is 

4  $1. 


LTON  LEWIS.  Washington  com- 
Ltator  over  WOL,  and  MBS,  has 
h  offered  to  stations  of  that  net- 
jk  for  local  commercial  sponsor- 
1.  He  broadcasts  7  to  7 :15  p.  m., 
ty  over  26  MBS  stations. 


'k-K,  Cleveland,  on  Feb.  23  started 
laortwave  adjunct  W8XNT  which 
l-ies  a  regular  schedule  of  WHK 
?rams  on  38.6  mc,  using  50  watts. 
-Sle  designed  for  local  coverage,  ac- 
iling  to  E.  L.  Gove,  technical  sup- 
Isor  of  UBC,  the  signal  has  been 
jird  in  Arizona.  The  high-frequency 
I  ion  is  on  the  air  from  noon  to 
ijnight  every  Wednesday. 

InEW  sports  program,  Weekly 
lean  Sports  Revieic,  started  Feb. 
i\m  W3XAL,  NBC's  shortwave  sta- 
,  to  keep  Central  America  listeners 
to  date  on  U.  S.  sports.  Esteban 
leste,  who  has  been  covering  fights 
,  NBC's  Latin  American  audience 
.le  last  faU,  is  broadcasting  new 
%ram  series,  in  Spanish. 

jffETY  students  are  enrolled  in  ra- 
':  school  classes  at  Drake  Univer- 
,  Des  Moines.  la.  Courses  include 
10  speech,  writing,  dramatics,  pro- 
lu  production,  radio  advertising, 
jtation  by  radio,  general  course  for 
l^dcasters,  radio  music  and  tele- 
:bn. 
i 

IBM,  Chicago,  in  cooperation  with 
sprnational  News  Service  and 
rted  Press  is  presenting  a  farm 
|s  roundup  6 :45-7  a.  m.  daily  ex- 
Sunday.  The  broadcasts  include 
jletins  from  Washington  ;  livestock, 
n  and  other  markets ;  and  general 
s  items  from  the  INS  and  UP 
hpaus  in  Illinois,  Wisconsin.  Iowa, 
dana,  and  Michigan.  They  are 
led  by  John  Gray,  formerly  with 
I'/VI  at  the  University  of  Iowa, 
ier  the  supervision  of  the  WBBM 
ts  editor,  J.  Oren  Weaver. 


IN  BIRMINGHAM 


WSCH 


lIBirmingham  "home  folks"  keep 
their  dials  tuned  steadily  to 
WSGN.  Low  cost  coverage  of 
the  rich  Birmingham  market 
makes  it  "Alabama's  best  radio 
buy"  for  the  advertiser! 


The  News 
Age-Herald 

Stafion 
Birmingham 
1310  KC. 
Affiliated  With 

lEC    BLUE  NETWORK 


Man  and  Mice 

ROBERT  CLEMENS, 
KEHE,  Los  Angeles,  com- 
mentator, has  taken  his  week- 
ly Hollywood  Scrapbook  pro- 
gram on  a  transcontinental 
jaunt  in  an  effort  to  work  his 
way  to  New  York,  hoping  to 
arrive  there  while  the  stage 
play,  Of  Mice  and  Men,  is 
still  a  leading  attraction — 
and  win  a  cigar.  Clemens  left 
Los  Angeles  on  Feb.  15  fol- 
lowing his  KEHE  broadcast. 
He  is  traveling  by  auto,  but 
baggageless  and  moneyless, 
and  acting  as  Hollywood 
commentator  -  at  -  large.  He 
plans  to  pay  for  the  trip  by 
booking  himself  in  theaters 
in  towns  and  cities  from 
which  he  broadcasts  between 
the  West  Coast  and  New 
York.  Hearst  stations  across 
country  will  also  cooperate  in 
releasing  his  regular  Tues- 
day night  program.  Trip  was 
taken  on  a  dare,  when  Clem- 
ens wagered  a  friend,  who 
thought  the  stage  production 
too  morbid  for  continued  suc- 
cess, that  it  would  remain  a 
leading  attraction  for  at 
least  six  months  more. 


REBUILDING  of  the  WCAE  stu- 
dios in  the  William  Penn  Hotel, 
Pittsburgh,  was  completed  in  Feb- 
ruary. Studios  were  covered  with  the 
latest  accoustieal  material  with  at 
least  a  dozen  windows  blocked  out  to 
make  the  quarters  as  noise-proof  as 
possible. 

SO  convincing  was  a  wedding  staged 
during  the  Jewish  Women's  Hour  on 
WBNX,  New  York,  that  208  con- 
gratulatory telegrams  and  1,600  let- 
ters were  received.  A  nearby  hotel  even 
offered  the  bridal  suite  for  one  week 
with  all  expenses  paid. 

SERIES  titled  Cavalcade  of  Progress 
featuring  half-hour  broadcasts  of 
Philadelphia  industries  five  nights 
weekly  will  soon  begin  on  WFIL, 
that  city.  Sponsored  by  a  different 
firm  each  evening  at  approximately 
$500  per  broadcast,  the  series  will 
run  for  a  year. 

LEGAL  reform  is  the  topic  matter 
of  a  series  on  KMOX,  St.  Louis, 
called  Court  Comments  featuring 
talks  by  prominent  lawyers  and  jur- 
ists. 

WHK-WCLE,  Cleveland,  records  pro- 
grams originating  in  Mutual's  New 
York  studios  for  later  transmission 
when  it  is  unable  to  carry  the  pro- 
grams at  the  time  they  are  broadcast. 
The  Voice  of  Experience  and  Sunday 
Matinees  have  been  presented  in  this 
manner. 

KNOW,  Austin,  Tex.,  has  started  a 
series  of  broadcasts  by  the  Texas 
State  Police.  Actual  cases  from  the 
files  of  the  department  will  be  dram- 
atized, as  well  as  educational  fea- 
tures by  motorists,  truck,  bus  and  cab 
operators,  and  city  policemen. 


POWER! 

10,000 
10,000 

10,000 

10,000 
10,000 

K  T  H  S 

Serving  Arkansas   from  Hot  Springs 

CLeAR  CHANNEL 

GENE  PURGASON  &  CO, 
Representatives 


CANADIAN  Broadcasting  Corp.  has 
been  running  a  series  of  talks  for  the 
staffs  of  its  national  and  sustaining 
networks  twice  a  week  on  Tuesdays 
and  Fridays  since  Dec.  1,  and  will 
continue  the  series  until  about  April 
30.  The  talks  include  all  aspects  of 
broadcasting  and  are  designed  to  ac- 
quaint staff  members  of  the  publicly 
and  privately-owned  stations  with 
latest  developments  in  each  field  of  the 
art  from  program  designing  through 
engineering  to  commercial  broadcast- 
ing. Among  the  commercial  subjects 
handled  to  date  have  been  a  talk  by 
Frank  H.  Elphicke,  CJCA,  Edmonton, 
a  director  of  the  Canadian  Association 
of  Broadcasters,  who  spoke  on  "Mer- 
chandising the  Commercial  Program", 
and  one  by  F.  W.  Savignat,  of  the 
CBC  Ottawa  staff,  on  "Libel  and 
Slander  in  Canadian  Radio". 

DALLAS  Academy  of  Speech  & 
Drama  has  started  intermediate  and 
advanced  courses  in  continuity,  sound 
effects  and  announcing  under  direc- 
tion of  Alton  Cocke. 

FINALS  and  semi-finals  of  the  Na- 
tional A.  A.  U.  basketball  tournament 
to  be  played  in  Denver,  March  18-19. 
will  be  broadcast  on  MBS  from  11 :15 
p.  m.  to  midnight  (EST)  each  night. 
With  college  and  professional  teams 
from  36  states  entered,  the  tourna- 
ment is  called  the  "World's  Series" 
of  basketball.  Bill  Welch,  KFEL 
sports  announcer,  will  describe  the 
play  for  Mutual  listeners,  with  .loe 
Meyers  giving  the  background  color. 

IN  CONJUNCTION  with  its  daily 
afternoon  program  called  Aladdins 
Kitchen,  WJSV,  Washington,  has 
started  talks  on  child  care  by  various 
mernbers  of  the  Childrens'  Bureau  of 
the   U.   S.   Department  of  Labor. 

WOW,  Omaha,  recently  held  a  Can- 
did Camera  night  in  its  studios  and 
by  tying-in  the  program  with  the  local 
Eastman  Kodak  stores  received  3,000 
pictures  which  it  will  use  for  pro- 
motion. 


WMCA,  New  York,  on  Feb.  20 
started  a  series  of  comedy  script 
shows,  Elmer  d  Axol,  New  York  State 
farmers.  The  characters  are  played  by 
Charles  Perkins  and  Eddie  Bisner. 

TITLED  Fashions  for  Spring,  a  di- 
versified style  show  for  women  is 
broadcast  weekly  on  KLZ,  Denver. 

RAILROAD  series  on  WHEC,  Roch- 
ester, N.  Y.,  includes  interviews 
with  trainmen  and  broadcasts  from 
the  train  dispatcher's  ofiice.  Traveler's 
Aid  desk  and  the  station  waiting 
room. 

MEMBERS  of  the  staff  of  WIP, 
Philadelphia,  are  sponsoring  and 
financing  the  boxing  bouts  of  Eugene 
Bookard,  WIP  page  boy  and  flyweight 
champion.  He  is  managed  by  "Stoney" 
McLinn,  director  of  WIP  sportcasts. 


"Those  WHB  Announcers  Can  Sell 

Me  ANYTHING!" 
Ill II  n  •  •  Kansas  City's  Dominant  Daytime 

yy  1%  station  at^i  iated  wicii  Mutual,  iias  ttia 
■  W  mm  mm  Audience,    but   no  national  representatives. 

—  Fur  time  clearance,  ecliedules,  information, 
data,  telephone  Hrdrriaon  1161,  collect,  or  wire  collect  to  — 

DON  DAVIS,  President,  KANSAS  CITY,  MISSOURI 


|EWS  COVERAGE 

means 

TATION  COVERAGE! 


THIRTY-THREE  STATES,  CANADA  AND  MEXICO  sent 
16,296  letters  of  appreciation  to  the  KVOO  News  Bureau 
when  it  celebrated  its  Fifth  Anniversary  and  gave  its  six- 
thousandth  DAYTIME  news  broadcast  on  Novennber  20, 
1937.  Of  the  total,  15,788  letters  were  from  Oklahoma, 
Kansas,  Missouri,  Arkansas  and  Texas,  proving  the  KVOO 
coverage  area,  county  hy  county  and  town  hy  town. 
Writers  gave  sex,  occupation  and  news  listening  habits. 
This  information  has  been  broken  down  into  one  of  the  most 
illuminating  analyses  of  a  Daytime  News  Audience  ever 
compiled!  Available  at  your  request.  The  Most  Power- 
ful Station  between  St.  Louis,  Dallas  and  Denver 


N.  B.  C. 

EDWARD  PETRY 
AND  CO.,  Inc. 
Representatives 


THE  VOICE  or  OKLAHOMA 
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Vital  Changes  Seen  in  FCC  Control 


Networks  Likely  to  Be 
Most  Affected  by 
New  Rules 

(Continued  from  page  11) 
pendent  upon   clear  channel  sta- 
tions are  deprived  of  service. 

Thus,  on  this  subject  alone,  there 
appears  to  be  a  serious  conflict 
impending.  The  proposed  new  reg- 
ulations, to  be  consistent  with  the 
Havana  treaty,  must  specify  that 
on  Class  1-A  channels  a  minimum 
power  of  50,000  watts  will  be  re- 
quired. Existing  rules  specify  a 
maximum  power  of  50,000  watts 
on  clear  channels.  With  the  pro- 
posed new  minimum,  the  barrier 
would  be  lifted  for  possible  use  of 
superpower.  Commissioner  Craven 
has  insisted  that  more  data  on  the 
social  and  economic  aspects  of  su- 
perpower are  essential  before 
proper  judgment  can  be  reached 
on  this  burning  issue. 

There  was  talk  about  placing 
reservations  in  the  treaty,  shortly 
to  be  submitted  by  the  State  De- 
partment to  the  Senate  for  ratifi- 
cation, to  insure  against  super- 
power and  what  certain  interests 
appeared  to  believe  would  be  a 
dangerous  overabundance  of  clear 
channels.  That  thought  now  ap- 
pears to  have  dissipated.  Instead 
the  fight  will  be  waged  before  the 
FCC,  which  has  given  assurances 
of  free  and  open  hearings,  rather 
than  run  the  danger  of  interna- 
tional complications  which  might 
result  from  any  Senate  fight  on 
the  treaty. 

Networks  Cooperative 

Insofar  as  network  regulation 
is  concerned,  the  reaction  of  the 
networks  to  the  oratorical  on- 
slaughts of  Messrs.  Wheeler  and 
McNinch  is  that  they  have  never 
interfered  with  any  proposals  for 
study  of  their  station  holdings, 
their  relationships  with  affiliates 
or  other  activities,  and  that  if  the 
Commission  feels  such  a  study 
should  be  undertaken,  they  will 
naturally  respond  with  full  evi- 
dence covering  their  activities. 

With  respect  to  the  question  of 
alleged  monopoly  in  the  network 
field,  Harry  C.  Butcher  of  CBS  on 
Feb.  23  said  that  his  company 
would  welcome  the  inquiry  by  the 
FCC  into  the  existing  competitive 
situation.  He  said  that  "an  inquiry 
would  show  how  the  steady  devel- 
opment of  CBS  as  a  coast  to  coast 
network  had  prevented  what  could 
have  become  a  network  monopoly. 
Since  its  start  from  scratch  in 
1927,  CBS  has  grown  to  a  network 
of  114  stations,  of  which  only 
nine  are  licensed  to  CBS  and  the 
remainder  have  voluntarily  asso- 
ciated themselves  for  program 
service.  The  competition  has  been 
the  life  of  the  industry.  It  has 
benefitted  radio  and  most  of  all 
the  public." 

No  statement  was  forthcoming 
from  NBC.  The  network's  form  of 
contract,  however,  has  been  before 
the  Commission  for  some  two 
years.  Mutual  contracts  do  not 
cover  guaranteed  clearance  of  time 
as  such,  since  the  organization  is 


a  cooperative  one  with  the  affili- 
ated stations  sharing  operating 
costs. 

Within  the  FCC,  however,  the 
thought  seems  to  transcend  con- 
tracts and  network  ownership  of 
stations.  It  is  known  that  conver- 
sation has  tended  toward  the  re- 
sponsibility of  networks  on  pro- 
gram material  which  they  origi- 
nate and  over  which  the  stations 
have  no  control.  The  Mae  West 
incident,  which  now  apparently  is 
viewed  generally  as  a  tempest  in 
a  teapot,  nevertheless  directed  at- 
tention to  this,  mainly  because  of 
the  threat  in  the  Commission's 
letter  holding  that  affiliated  sta- 
tions might  be  held  accountable 
for  any  other  complaints  on  pro- 
grams over  their  facilities,  what- 
ever the  point  of  origin. 

Yet  another  network  activity 
that  has  been  given  attention  in 
official  circles,  is  that  of  spon- 
sored commentator  programs. 
Commentators  such  as  Boake  Car- 
ter and  William  J.  Cameron,  of 
Ford  Motor  Co.,  have  gotten  under 
the  skins  of  many  of  those  in  pub- 
lic life,  with  the  result  that  cog- 
nizance  is   being   taken   in  FCC 


quarters  of  the  possibility  of  in- 
voking rules  which  would  prevent 
"sponsored  editorials"  from  being 
aired.  Because  this  subject  is 
fraught  with  censorship  implica- 
tions, it  is  being  handled  gingerly 
and  hasn't  passed  beyond  the  con- 
versational stage. 

Revision  of  Contracts 

Even  more  remote  in  the  net- 
work sphere  is  the  Wheeler-pro- 
posed thought  that  networks 
might  best  render  service  by  serv- 
ing all  stations  on  a  catch-as- 
catch-can  basis,  rather  than  hav- 
ing exclusive  outlets  in  particular 
markets.  This,  however,  is  scarcely 
a  possibility,  since  networks  as 
such  are  not  government-licensed 
and  could  not  be  required  to  con- 
duct their  businesses  in  such  fash- 
ion as  private  entities. 

Meanwhile,  it  is  understood  that 
CBS,  for  one,  is  working  on  a  re- 
vised form  of  contract  which  was 
undertaken  some  months  ago — 
even  before  the  McNinch  declara- 
tion in  favor  of  an  inquiry.  CBS 
officials  are  said  to  be  thinking 
along  the  line  of  adding  a  contract 
proviso  whereby  stations  would  be 
given  the  right  to  cancel  any  net- 


Uniform  Accounting  System 
For  Stations  Studied  by  FCC 

Data  Probably  Would  Be  Used  in  Connection  With 

General  Problems  of  Broadcast  Regulation 

STEPS  toward  introduction  of  a 
uniform  system  of  accounting  for 


broadcast  stations  are  being  taken 
by  the  FCC  Accounting  Depart- 
ment, and  the  rough  plan  may  be 
announced  within  the  next  few 
weeks.  Mention  of  the  necessity  or 
desirability  of  such  a  system  was 
made  by  Chairman  Frank  R.  Mc- 
Ninch, of  the  FCC,  in  his  address 
Feb.  15  before  the  NAB  annual 
convention. 

[Broadcasting  on  page  18  of  its 
issue  of  Dec.  15,  1937,  published 
a  full-page  article  on  the  steps  be- 
ing taken  toward  institution  of 
such  a  system.] 

As  was  indicated  in  this  article, 
Chairman  McNinch  informed  the 
NAB  convention  that  the  Commis- 
sion would  not  adopt  such  a  sys- 
tem without  first  giving  broad- 
casters the  opportunity  to  consider 
the  proposed  system  and  inviting 
criticisms,  presumably  at  a  genei-al 
hearing.  Mr.  McNinch  said:  "The 
system  ultimately  adopted  must  be 
thorough  and  comprehensive — com- 
parable to  the  uniform  systems  of 
accounting  adopted  for  the  regula- 
tion of  other  industries." 

That  there  is  no  indication,  and 
in  fact,  no  legal  basis,  upon  which 
to  use  such  figures  for  fixing  rates 
of  stations,  now  is  freely  admitted. 
Whereas  there  was  such  thought 
expressed  on  the  part  of  Chairman 
McNinch  when  he  assumed  the 
helm  of  the  FCC  last  October,  he 
has  never  reiterated  it.  As  a  mat- 
ter of  fact,  he  has  conceded  that 
broadcasting  is  a  "peculiar"  or 
special  type  of  utility  and  not  a 


common  carrier.  Rate  regulation 
is  resorted  to  only  in  such  latter 
classifications. 

Presumably,  the  FCC  will  use 
the  data  procured  through  a  uni- 
form accounting  system  in  its  gen- 
eral regulation  of  the  broadcasting 
industry.  As  a  matter  of  fact.  Com- 
missioner T.  A.  M.  Craven  advo- 
cated adoption  of  uniform  account- 
ing methods  in  his  comprehensive 
report  released  last  month  on  so- 
cial and  economic  aspects  of  broad- 
casting. In  the  report,  however,  he 
emphasized  there  was  no  thought 
of  rate  regulation. 

How  soon  the  FCC  will  release 
its  first  draft  of  the  proposed  sys- 
tem of  accounting  is  not  yet  cer- 
tain. It  is  now  engrossed  in  a  tele- 
graph rate  hearing  which  is  likely 
to  run  through  the  first  week  of 
March.  And  then  it  will  have  to  re- 
view the  recommendations  of  its  ac- 
counting department,  headed  by 
Chief  Accountant  W.  J.  Norfleet, 
before  it  can  make  any  formal  pro- 
posal. 

That  the  Commission  is  prepar- 
ing for  such  a  release,  however, 
has  been  indicated  by  the  fact  that 
an  FCC  accountant  recently  sent 
on  the  road  reviewed  the  books  of 
at  least  one  station  which  has  pend- 
ing an  application  for  assignment 
of  its  license.  Whether  the  FCC 
plans  to  make  audits  of  the  books 
of  all  stations  in  the  process  of 
seeking  transfers  through  sales 
has  not  yet  been  established  as  a 
matter  of  policy,  but  the  trend 
seems  to  be  in  that  direction. 


work  commercial  programs  f( 
programs  of  outstanding  publ 
importance.  Present  CBS  contract 
it  is  understood,  do  not  contai 
such  a  proviso. 

Whether  any  other  provisions  r 
the  standard  CBS  contract  wou] 
be  changed  is  not  yet  known.  Tl 
basic  provision  relating  to  clea: 
ance  of  time  by  affiliates  on  'i 
days'  notice  has  been  talked  aboi 
rather  generally  by  affiliates.  CB 
has  taken  the  view  that  it  shou] 
not  be  required  to  give  statioi 
the  right  to  cancel  commercia 
simply  to  clear  time  for  other  con 
mercials,  whether  local,  nation; 
spot  or  those  of  some  other  ne 
work.  But  it  apparently  is  leanir 
toward  the  view  that  it  should  a 
low  cancellation  of  its  progran 
for  those  of  outstanding  publ 
importance,  and  where  there  wou 
not  be  substitution  for  some  oth( 
commercial. 

NBC  contracts  were  revise 
some  two  years  ago,  providir 
for  guaranteed  clearance  of  tin 
during  certain  hours.  These,  hov' 
ever,  differ  basically  from  the  ge) 
eral  CBS  contract  in  that  certa 
daytime  and  evening  hours  ai 
exempted  from  the  guaranteed  of 
tional  time,  thus  leaving  the  affip 
ates  desirable  hours  for  progran- 
other  than  those  originated  \ 
NBC. 

The  scare  of  rate  regulatio 
provoked  by  Chairman  McNinc 
when  he  assumed  office  last  0 
tober,  has  subsided.  The  Chai 
man  has  not  yet  stated  he  does  m 
regard  radio  as  a  public  utilit 
but  he  has  intimated  that  he  fe' 
it  was  not  a  common  carrier  d 
rectly  comparable  with  transpo 
tation,  power  and  the  like. 

Introduction  of  uniform  metho( 
of  accounting  for  broadcast  sfc 
tions,  also  predicted  by  Mr.  M 
Ninch   in   his   NAB   speech,  ar 
likewise    advocated    by  Corami 
sioner  Craven  in  his  lengthy  r 
port  on  social  and  economic  a  i 
pects  of  broadcasting  [Broadcas'  | 
ING,  Feb.   1]   has  not  helped  4 
ameliorate  the  rate  regulatic* 
fear,  despite  assurances  that  it 
not  a  forerunner  to  regulation.. 

Here  again  hearings  must  l! 
held.  Within  a  few  weeks  [s( 
story  in  accompanying  column 
the  Commission  is  expected  to  ar 
nounce  its  proposed  uniform  ^ 
counting  system  form.  Then  it 
schedule  hearings.  Better  accouii 
ing  methods  admittedly  are  desi; 
able,  but  full  disclosures  by  sti 
tions  of  figures  on  their  operatioi 
naturally  will  be  opposed  unlei 
assurances  are  given  that  su< 
data  will  not  be  thrown  open  ( 
competitors  and  to  Tom,  Dick  ar, 
Harry. 

Inside  the  Commission  , 

Within  the  FCC  itself,  all  is  m 
serene.  The  new  form  of  FCC  o] 
eration,  under  which  all  commi 
sioners  act  on  all  matters  of  in/ 
portance  as  distinguished  from  tl; 
delegation  of  authority  to  thr»' 
separate  divisions,  has  tended  ■ 
slow  up  procedure.  There  has  bet, 
complaint  about  failure  to  act  ( 
many  important  cases.  And  » 
members,  of  course,  do  not  S( 
eye-to-eye.  No  set  factions  exi 
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there  are  plenty  of  indications 

will  develop. 
\iere  is  still  under-the-surface 
rersation  about  impending 
iges  in  personnel.  Chairman 
i  finch  indicated  such  a  course 
n  he  first  assumed  office.  Three 
itions,  those  of  directors  of  the 
le  divisions,  were  abolished, 
lie  then,  however,  the  personnel 
,ctui'e  has  remained  largely 
jus  quo. 

!ivil  service  rules,  it  is  declared, 
3  tended  to  block  the  kind  of 
its  in  personnel  desired  by  the 
rman  and  possibly  by  a  ma- 
iy  of  his  colleagues.  Despite 
],  the  conclusion  apparently  has 
1  reached  that  internal  changes 
assignments,  without  the  re- 
e  of  personnel,  may  be  neces- 
T  to  effect  desired  changes  in 
dling  of  matters,  notably  in  the 
and  examining  departments, 
eral  such  changes  within  the 
t  few  weeks  would  not  be  sur- 
pfing. 

he  mooted  "two-year  rule", 
(^ibiting  attorneys  of  the  FCC 
from  engaging  in  private 
:tice  before  it  until  two  years 
bwing  their  resignations,  may 
2hanged  in  the  new  rules.  Un- 
jalleled  in  Government  service, 
rule  has  provoked  stinging 
!Scism.  Many  lawyers  have  ad- 
.ced  the  theory  that  ordinary 
\:s  of  ethics  should  govern,  and 
I;  attorneys  leaving  the  FCC 
jld  be  honor-bound  not  to  ap- 
,jt  before  that  agency  in  any 
b  pending  at  the  time  they  were 
ti  the  Government, 
hould  this  rule  be  repealed, 
1  it  is  expected  that  several  at- 
'(leys,  long  chafing  to  get  into 
jfrate  practice,  would  promptly 
Ign.  If  that  happened,  the  FCC 
jh  command  would  be  in  a  posi- 
«  to  infuse  into  the  organization 
'l  new  blood  which  it  feels  Is 
,ply  needed. 


Test  for  Quickies 

SBOCIATED  Distributors,  Chi- 
!0,  maker  of  Tattoo  lipstick,  has 
rted  a  test  on  WMBD,  Peoria, 
]  for  a  new  cleansing  pad  to 

Iaove  makeup.  One-minute  discs 
broadcast  six  days  a  week.  Re- 
Es  of  the  test  will  be  known 
\ut  mid-March,  according  to 
link  L.  Engel,  vice-president  of 
ilps-Engel-Phelps,  Chicago  agen- 
iplacing  the  account.  If  success- 
other  stations  will  be  used  to 
In  markets.  Columbia  Transerip- 
id  Service,  Chicago,  cut  the  discs. 

I  FuU-O-Pep  on  WLS 

AKER  OATS  Co.,  Chicago 
aU-O-Pep  egg  mash)  has  placed 
lortion  of  its  radio  business  with 
liton  &  Bowles — Chicago.  A  half- 
ir  show  titled  Man  on  the 
m,  in  which  an  announcer  in- 
views  farmers  direct  from  the 
Sim,  has  been  started  on  WLS, 
iicago.  If  the  test  proves  suc- 
sful,  similar  programs  will  be 
rted  on  10  or  12  rural  stations, 
jording  to  Edward  Aleshire,  vice- 
lijsident  and  radio  director  of  the 
mcy. 


ilOSS  bOlings  of  MBS  in  1937, 
Cinally  reported  as  $2,226,630,  ac- 
ily  were  $2,239,076,  the  network 
lounced  Feb.  16.  The  difference  is 
.aunted  for  by  an  omission  of  $35,- 
from  the  SSS  Co.  and  over- 
irge  of  $22,000  from  Wander  Co. 


QUEEN— Of  the  Radio  Party  at 
the  recent  Havana  meeting  of  the 
International  Radio  Club  was  Miss 
Vera  Cruz  representing  WELI, 
New  Haven,  Conn.  Runner-up  was 
Mary  Jane  Dodd  representative  of 
WCFL,  Chicago.  Miss  Dodd  has 
been  selected  by  Jack  Rice,  presi- 
dent of  the  IRC,  to  be  the  Club's 
"Ambassadress  of  Good  Will"  next 
summer  at  its  ninth  annual  party 
in  Halifax,  N.  S. 


Radio-Movie  Benefit 

THE  National  Conference  of  Jews 
and  Christians,  New  York,  in  coop- 
eration with  NBC  and  the  motion 
picture  industry  on  Feb.  22  pre- 
sented the  first  of  a  series  of  13 
historical  dramas  aimed  at  the 
eradication  of  racial  barriers.  The 
program,  titled  On  the  Way  to 
Yorktown,  originated  from  Holly- 
wood on  the  NBC-Blue  network, 
7-7:80  p.  m.  (PST),  with  all  tal- 
ent working  gratis.  It  was  pro- 
duced by  Jack  Runyon,  assistant 
manager  of  Lord  &  Thomas,  Hol- 
lywood, and  Robert  Redd,  NBC 
writer-producer.  The  script  was 
from  a  story  by  Rupert  Hughes, 
who  participated  as  narrator. 
Story  was  based  on  an  incident  in 
American  history  when  Haym  Salo- 
mon came  to  the  financial  aid  of 
George  Washington's  army.  The 
half-hour  drama  cast  included  Ed- 
ward Arnold,  Conrad  Nagel,  George 
Jessel,  Basil  Rathbone,  George 
Barbier,  Johnny  Gibson,  Lee  Mil- 
lar, Bill  Royle,  John  Mathers  and 
John  Carradine.  Incidental  music 
was  by  Frank  Hodek's  NBC  or- 
chestra, with  Don  Wilson  as  an- 
nouncer. 


EARNERS! 
SPENDERS! 

•  Consistently  active  industries 
keep  money  flowing  freely  in 
the  territory  covered  by 
WAIR.  Tap  this  rich,  recep- 
tive market  through  the  sales 
power  of — 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 
Bryant,  Griffith  8C  Brunson 


Hettinger  and  Neff 
Write  Radio  Book 

TITLED  Practical  Radio  Adver- 
tisiyig,  a  comprehensive  study  of 
the  industry  has  been  published  by 
co-authors  Dr.  Herman  S.  Het- 
tinger, assistant  professor  of  mar- 
keting of  Wharton  School,  Univer- 
sity of  Pennsylvania,  and  well- 
known  radio  economist  and  Walter 
J.  Neff,  former  sales  manager  of 
WOR,  Newark,  now  president  of 
Neff-Rogow  advertising  agency. 
New  York  (Prentice-Hall,  New 
York,  $5). 

The  purpose  and  scope  of  radio 
advertising  are  clearly  defined. 
Middlemen  and  the  service  organi- 
zations forming  the  basic  structure 
of  air  advertising  are  described 
and  analyzed.  In  the  section  deal- 
ing with  plans  for  radio  cam- 
paigns, an  important  chapter  is 
"Keeping  the  Listener  in  Mind." 
From  many  listener  surveys  the 
authors  have  drawn  a  composite 
picture  of  the  "average  American 
listener,"  suggesting  a  new  per- 
spective of  his  tastes,  buying  power 
and  program  preferences. 

Also  significant  is  the  section  dis- 
cussing the  execution  of  radio 
campaigns.  The  writing  of  com- 
mercial copy  and  merchandising  the 
programs  are  given  detailed  treat- 
ment. Of  importance  is  the  chapter 
in  this  section  which  lists  the  best 
methods  of  checking  program  re- 
sponse and  listener  interest. 

To  complete  the  studv,  retail  and 
foreign  radio  advertising  are  ana- 
lyzed. A  lay  explanation  of  the 
technical  phases  of  radio  and  the 
impending  developments  in  adver- 
tising by  television  is  included. 


THEM 
HILLS 

ARE 
PURTY, 

BUT— 


enjoy  the  v  ews  dovru  ^^^^^^.^ 
Kentucky  .l""^*  P.^^Jt  do^n  there 
get  rich  ^ith  «  ««;^V^any  eales  to 
because  t^L^^^^^vE  listening  area 
make! .  .  -ThfJ^AV  ^^^^  ^^^^ 
(which  doesn  t  ex^e 
tains  twice  the  nu  ^emainin^ 
tax  payers  fo"°f  . .  also  67% 

93  Kentucky  co«ntie«^  59%  more 
more  .vired  homes,  an  ^^^g 

passenger  e^";.^tout  waste-and 
get  touw*»JJ«»  ^JJni^.B.COutleU 

""'^"Z'^^^'al  Representatives- 
FREE  &  PETERS' 


.  .  .  Announces  that,  effective  March  1,  its 
national  representative  is  John  Blair  and 
Company,  with  principal  offices  in  New  York 
City,  Chicago,  Detroit,  San  Francisco  and  Los 
Angeles. 

WOKO — In  the  Heart  of  ''The  State  that 
Has  Everything'^ 

HAROLD  E.  SMITH,  General  Manager 


STATION  WOKO 


ALBANY,  N.  Y. 
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Magazine  Awards 

IREENE  WICKER,  Kellogg's 
Singing  Lady  received  one  of  the 
two  awards  made  this  year  by 
Parent's  Magazine  for  her  "con- 
sistently fine  radio  program."  Pre- 
sentation was  made  on  Feb.  17, 


during  the  Singing  Lady's  regular 
broadcast  period  but  over  a  spec- 
ial coast-to-coast  NBC  network. 
Other  award,  to  U.  S.  Surgeon  Gen- 
eral Thomas  P  a  r  r  a  n  for  "his 
courageous  campaign  to  stamp  out 
venereal  diseases,"  was  made  at 
the  same  time. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  BIdg.  Wash.,  U.  C. 


There  is  no  sabstitute  for  experience 

GLENN  D.  GILLEH 

Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washing+on,  D.  C. 


JOHN  BARRON 

Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washingfon,  D.  C. 
Telephone  NAtional  7757 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  BIdg.      Nat.  4048 

Washington.  D.  C. 


PAUL  F.  GODLEY 

Consulting  Hadio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 

FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM     BUILT  EQUIPMENT 

SAINT   PAUL,  MINNESOTA 


PAGE  &  DAVIS 

Consulting  Radio  Engineers 
Munsey  BIdg.  Field  Office 

Washington,  D.  C.  Evans+on,  III. 
District  8456  University  1419 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Enslneer 

!935  North  Henderson  Avenue 
Telephones  3-6039  and  5-2945 
DALLAS,  TEXAS 


38  YEARS  PROFESSIONAL  EXPERIENCE 

APPLEBY  &  APPLEBY 

RADIO  ENGINEERS 

JASPER  &  WINCHESTER  AVES. 

ATLANTIC  CITY,  N.  J. 

Lieut.  Corpdr.  TTiomas  Appleby,  U.S.N.R. 

President  and  Ctiief  Engineer 


HERBERT  L.  WILSON 

Consulting  Radio  Engineer 
Design  of  Directional  Antennas 
and    Antenna    Phasing  Equip- 
ment, Field  Strength  Surveys, 
Station  Location  Surveys. 

260  E.  161st  St.  NEW  YORK  CITY 


ROBERT  S.  RAINS 

Special  Consultant 

Accounting  Taxes 

Munsey  Building — Washington,  D.  C. 
Telephone:  Metropolitan  2430 
Robert  S.  Rains 
Former  Special  Consultant 
Federal  Communications  Commission 


DONNELLEY 
MONITOREVG  SERVICE 

Frequency  Measurements 
Donnelley  and  Sheridan  Rds. 
Lake  Bluff,  111.  •  Lake  Bluff  546 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 

A  RABID  CORPORATION  OF  AMERICA  SERVICE 

66  BROAD  STREET  NEW  YORK,  N. 
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Canadian  House  Passes 
ASCAP  Listing  Measure 

THE  Canadian  Performing  Rights 
Society  must  publish  a  list  of  the 
2,000,000  numbers  on  which  it 
claims  to  hold  copyright,  accord- 
ing to  the  terms  of  the  E  sling  bill 
passed  in  the  House  of  Commons 
of  the  Canadian  Parliament  at  Ot- 
tav/a  Feb.  22.  In  addition  the 
CPRS  may  no  longer  collect  copy- 
right fees  from  small  businesses 
such  as  restaurants  and  hotels  for 
musical  numbers  played  by  radios 
or  phonographs. 

The  CPRS  was  stated  by  D.  A. 
McNiven,  liberal  member  for  Re- 
gina,  to  be  "a  monopoly  which  has 
incurred  the  antagonism  of  count- 
less people  all  across  Canada." 
Another  member  called  the  CPRS 
a  racket,  and  a  third  doubted  if 
the  society  actually  owned  the  copy- 
rights it  claimed  to  own.  Broad- 
casting stations,  it  was  pointed 
out,  paid  regular  fees  for  use  of 
the  music  and  it  was  unnecessary 
for  small  businessmen  to  be  as- 
sessed again. 

Secretary  of  State  F.  Rinfret 


accepted  the  bill  for  the  govenl. 
ment,  agreeing  the  point  at  whic' 
copyright  fees  should  be  collectei 
was  at  the  broadcasting  end.  T? 
society  would  collect  $83,081  t 
year  from  broadcasting  station 
The  bill   was   originally  inti' 
duced  in  1936  and  again  in  19.i 
getting  nowhere.  It  now  goes  t 
the  Senate. 


Too  Late  to  Classify 


Situations  Wanted 


Announcer,  licensed  operator,  some  e 
perience,  desires  position  in  middle  we 
Can  copy  trans-radio  news.  Voice  r 
cording.  Box  913,  BROADCASTING. 


Announcer,  licensed  operator  with  3 
years  experience,  chiefly  announcing,  d 
sires  position  with  progressive  statio 
Available  immediately.  Box  914,  Bboa 
CASTING. 


For  Sale — Equipment 


1000    Watt    Western    Electric  D-877 
radio   transmitter,    (Western   Electric  6- 
equivalent),  with  vacuum  tubes  and  spaj 
armatures  for  all  generators.  Price  $1,8C 
Box  915,  Broadcasting. 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Misimom  charge  $1.00.  Payable  in  advance. 
Forms  close  25th  and  10th  of  month  preceding  issues. 


Help  Wanted 


Situations  Wanted  (Con'td.) 


Salesman.  Must  have  ability  to  create 
programs  and  sell,  for  small  station  in 
East.  Opportunity  of  becoming  sales  man- 
ager. State  experience,  age  and  references. 
Address  Box  901,  Broadcasting. 

Situations  Wanted 

Results  guaranteed !  With  telegraph  and 
telephone  first  licenses.  Experience.  Train- 
ing. Press.  Ambitious.  Box  906,  Broad- 
casting. 

Broadcast  engineer,  six  years  exper- 
ience. Can  announce.  Age  25,  married. 
Available  immediately,  go  anywhere.  Excel- 
lent references.  Box  909,  Broadcasting. 

Young  married  man  wishes  permanent 
position  with  opportunity  for  advance- 
ment. First  class  phone  license,  good  train- 
ing, technical  and  television  experience. 
Box  904,  Broadcasting. 

Announcer  at  liberty.  Five  years  ex- 
perience in  all  branches,  commercial, 
sports,  special  events,  etc.  also  continuity, 
news  editing,  production.  Excellent  refer- 
ences. Box  905,  Broadcasting. 

Experienced  Executive,  now  with  pro- 
gressive local  station,  seeks  advancement. 
Can  direct  sales,  production.  Also  special- 
ize sport  announcing.  Minimum  salary 
$300  per  month.  Box  902,  Broadcasting. 

Experienced  radio  business  producer  now 
employed  desires  conference  with  owner  of 
a  broadcasting  station  who  wishes  profitable 
management  and  increased  business.  Box 
910,  BROADCASTING. 

Sports  and  special  events  announcer, 
long  time  with  midwest  station,  wants 
change  to  eastern  city.  Also  fully  experi- 
enced as  commercial  announcer,  copy-writ- 
er, and  in  servicing  commercial  accounts. 
Box  903,  Broadcasting. 

Radio  station  manager,  completely  ex- 
perienced in  entire  operation  of  station. 
Have  operated  important  outlet  in  major 
city.  Details  furnished.  Sales,  operation 
and  general  management.  Box  886,  Broad- 
casting. 


Station  owners:  Hustling,  progressi 
management  of  your  station  can  ma] 
you  money.  Let  me  build  your  station  in 
a  real  money  maker.  Experienced  in  eve: 
phase  of  broadcasting.  Will  manage  und 
contract,  percentage,  or  any  mutual 
satisfactory  arrangement.  Box  907,  Broa 
casting. 


STATION  OWNERS !_  If  your  statit 
is  not  paying  the  dividends  it  shoul  - 
why  not  lease  it  to  two  men  with  tl 
executive  ability  and  radio  advertisii 
experience  that  can  GUARANTEE  you 
good  return  on  your  investment.  A  nur 
ber  one  references.  Or  will  buy  if  prop 
sition  is  good.  Address  Box  908,  Broa 
casting. 


Wanted  to  Buy 


100  or  250  watt  transmitter.  State  lo^  j_ 
est  cash  price.  Box  911,  Broadcasting.  j . 


For  Sale 


All  or  part  local  station.  Opportuni^ 
manager  with  investment.  Box  91 
Broadcasting. 


FOR  SALE— 13-Tube  High  Fidelity  All 
Wave  Radio  Receiver  with  perfectly 
matched  16-inch  turn  table  in  beautiful 
walnut  cabinet  to  audition  33'/3  lateral 
transcriptions.  The  model  51  D  Webster 
pickup  arm  is  of  45.000  ohm  impedance. 
Priced  to  sell  quickly.  $125  complete. 

Box  900.  BROADCASTING 


For  Rent — Equipment 


Approved  equipment,  RCA  TMV-75- 
field  strength  measuring  unit  (new 
direct  reading ;  Estiline  Angus  Automat- 
Recorder  for  fading  on  distant  stationr 
G.  R.  radio  frequency  bridge  ;  radio  oscill" 
tors,  etc.  Reasonable  rental.  Allied  R' 
search  Laboratories,  260  East  161st  Stred 
New  York  City. 


Quick  Economical 
Results  for 
CLASSIFIED  ADVERTISERS 

Help  Wanted  and  Situations  Wanted, 
7c  per  word.  All  other  classifications, 
12c  per  word.  Minimum  charge  $1.00. 
Payable  in  advance.  Forms  close  25th 
and    10th   of   month   preceding  issues. 


BROA^CMTING 

/^Broadcast 
^  Advertising' 

National  Press  BIdg. 

Washington,  D.  C. 


BROADCASTING  •  Broadcast  Advertisid 


is 


!  O.  CONRAD,  NBC  Chicago  engi- 
T  and  operator  of  amateur  station 
i  WC  at  Elmhurst,  111.,  who  was 
,eved  of  active  duty  at  the  NBC- 
(cago  studios  during  the  Ohio  River 
d  in  January,  1937,  to  handle 
-ergency  messages  concerning  the 
}d  and  relief  work  in  the  Ohio 
er  Valley,  has  been  given  one  of 
i  annual  public  service  award  cer- 
,pates  of  the  American  Radio  Relay 
•gue. 

{gene  pack,  chief  engineer  of 
IL,  Salt  Lake  City,  recently  ad- 
issed  the  Utah  meeting  of  the  Amer- 
Q  Institute  of  Electrical  Engineers 
fehortwave  broadcasting. 

V.    DAVEY,    chief    engineer  at 
W,  San  Jose,  and  Peggy  Matteson, 
that  city,  were  married  the  day 
_!r  Christmas,  and  kept  it  a  secret 
'51  recently. 

jIbERT  TAYLOR,  formerly  radio 
sion  chief  engineer  of  the  Los  An- 
s  County  Sheriff's  office,  has  joined 
technical  department  of  KMTR, 
•iJywood. 

'IrRAY  STEPHENSON,  chief 
Sneer  of  2GB  and  2UE,  Sydney, 
litralia,  arrived  in  Los  Angeles  on 
ii.  20  on  the  Monterey  for  a  techni- 
J  study  tour  of  U.  S.  stations  and 
toding  studios. 


CLARK,  KFVD,  Los  Angeles, 
■Ijinician,  has  taken  over  the  an- 
fncing  duties  of  Lewis  Stearns  who 
ifened  to  devote  his  time  to  sing- 

IjORGE  GODFREY,  technical  di- 
aor  of  the  May  Robson  transcrip- 
'|s  serial  Lady  of  Millions,  being 
Huced  by  Associated  Cinema  Stu- 
"j  Hollywood,  was  expected  to  return 
,i.is  duties  on  March  1  after  a  three- 
|ik  illness. 

,1  A.  WEILLER,  chief  enginer  of 
:SN,    Milwaukee,    who    has  been 

■ftking  before  various  organizations 
and  around  Milwaukee  in  recent 
kths,  talked  on  "Studio  Technique" 
■|.  18  before  the  speech  class  of 
jrewood  High  School,  Milwaukee. 


WGH  Extends  Pickups 

^  H,  Newport  News,  Va.,  is  re- 
t  adcasting  programs  of  WHK- 
}  LE,  Cleveland,  which  are  be- 
i    fed  to  Mutual,  according  to 
a  announcement  by  H.  K.  Car- 
'jter,  vice-president  of  the  Cleve- 
B  stations.  WGH,  principal 
!»er  of  which  is  James  W.  Bald- 
jl,  former  NAB  managing  direc- 
I  has  been  rebroadcasting  Mu- 
■li.  programs  originating  at  WOR 
(  WLW  for  some  time  and  now 
I  added  the  Cleveland  rebroad- 
jcing.  Programs  are  picked  up  on 
:l*ecision  receiver  and  fed  to  the 
jismitter. 


^ew  Canadian  Station 

NORA  Broadcasting  Co.,  Ken- 
I  Ont.,  has  been  given  permis- 
1  by  the  radio  branch  of  the 
tadian  Department  of  Transport 
*  the  CBC  to  open  a  new  100- 
|t  station  there,  operating  on 
5  kc.  No  call  letters  have  been 
igned,  R.  W.  Starratt,  Kenora, 
transport  operator,  is  one  of 
I  directors  of  the  new  company. 


PENTRAL  radio  tower  will  be 
ted  as  the  Swiss  National  Exhibi- 
in  Zurich  next  year,  with  tenta- 
•  plans  including  the  broadcast- 
of  television  as  well  as  audible 
trams. 


Radiator  Efficiency? 


Hot  water  and  hot  air  have  a  lot  to  do  with  the  efficiency  of 
your  "radiators"  at  home  .  .  .  but  only  FACTS  can  prove  the 
efficiency  of  broadcast  transmission  radiators. 

If  you  are  contemplating  a  new  antenna  installation,  you  will 
be  interested  in  the  startling  facts  which  prove  Lingo  Vertical 
Tubular  Steel  Radiators  give  a  new  performance  value  never 
before  attained  by  any  antenna! 

Actual  field  and  working  tests  made  by  our  well-known  con- 
sultant-engineer Paul  F.  Godley,  comparing  the  Lingo  Tube 
Radiator  against  that  of  a  conventional  type,  prove  that  Lingo 
Tube  Radiators  give  over  TWICE  the  ordinary  performance 
value. 

Get  the  facts  in  writing  today!  Let  us  show  and  prove  to  you 
that  Lingo  Tube  Radiators  give  an  optimum  performance 
within  3%  of  100%  efficiency!  Let  us  explain  how  savings  up  to 
one-half  have  been  effected  by  our  single  responsibility  of  con- 
structing and  erecting.  Learn  how  our  forty  years  of  experience 
and  reliability  .  .  .  and  our  exclusive  five-year  guarantee  pro- 
tect your  investment. 

Our  interesting  brochure,  '^I\ew  Standards  for  Vertical  Radi- 
ators," will  be  gladly  sent  on  request.  It  tells  the  complete  story 
of  how  Lingo  Tube  Radiators  can  answer  your  problem  by 
giving  maximum  efficiency  at  a  minimum  of  cost. 


JOHN  E.  LINGO  &  SON,  INC. 


Est.  1897 


CAMDEN,  NEW  JERSEY 


VERTICAL^ 

RADIATORS 
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ACTIONS   OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 


■FEBRUARY  16  TO  FEBRUARY  25,  INCLUSIVEi 


Decisions  .  .  . 


FEBRUARY  17 
MISCELLANEOUS  —  WFIL,  Philadel- 
phia, granted  extension  temp.  auth.  1  kw 
N;  NEW,  Pawtucket  Bcstg.  Co.,  Paw- 
tucket,  R.  I.,  granted  auth.  take  depo- 
sitions ;  NEW,  Anne  Jay  Levine,  Palm 
Springs,  Cal.,  dented  pet.  withdraw  ap- 
plic.   without  prejudice. 

FEBRUARY  18 

ORAL  ARGUMENT  GRANTED— (I- 
407)  Juan  Piza,  San  Juan,  P.  R. ;  (1-435) 
W.  Tex.  Bcstg  Co.,  and  four  other  Texas 
cases;  (1-509),  Louisville  Times  Co.  and 
Louisville  Bcstg  Co.,  Louisville,  aU  con- 
tinued to  3-3-38;  on  (1-510),  Southwest 
Bcstg.  Co.  and  W.  P.  Stewart,  Prescott, 
Ariz. ;  (1-513)  Standiford,  Coburn  and 
Sidner,  tremont.  Neb.;  (1-517),  Stand- 
ard Life  Ins,  Co.,  Jackson,  Miss.;  (1-518), 
Arthur  Lucas,  Savannah;  (1-522).  WFNC, 
Fayetteville,  N.  C.  and  Capitol  Bcstg.  Co., 
Raleigh;  (1-524),  KQV,  Bcstg.  Co.,  Pitts- 
burgh and  WSMK,  Dayton;  (1-525), 
WBZA,  Springfield,  Mass.  and  WDEV, 
Waterbury,  Vt.,  all  continued  to  3-4-38. 
On  4-7-38,  KVEC,  San  Luis  ObUpo,  Cal.  ; 
NEW,  Burl  Vance  Hedrick,  Salisbury, 
N.  C. ;  KGAR.  Tucson.  Ariz.;  NEW,  L. 
L.  Coryell  &  Son,  Lincohi,  Neb. ;  KFOR, 
Lincoln,  Neb.  ;  KCMO,  Kansas  City. 

MISCELLANEOUS— WSAN,  Allentown, 
Pa.,  granted  pet.  take  depositions  ;  WCAO, 
Baltimore,  granted  extension  temp.  auth. 
1  kw. 

MISCELLANEOUS— KPAC,  Port  Ar- 
thur, Tex.,  denied  60-day  continuance 
hearing  applic.  CP  move  trans,  site,  grant- 
ed pet.  withdraw  applic.  without  prejudice. 

FEBRUARY  19 

NEW,  Harwell  V.  Shepard,  Denton,  Tex. 
— Granted  CP  1420  kc  100  w  D. 

WBAX,  Wilkes-Barre— Granted  mod.  li- 
cense to  1210  kc  100  w  unl. 

NEW,  Food  Terminal  Bcstg.  Co.,  Cleve- 
land— Denied  CP  1500  kc  100  w  D. 

NEW,  Cache  Valley  Bcstg.  Co.,  Logan, 
Utah — Granted  CP  1200  kc  100  w  unl. 

WMAZ,  Macon,  Ga. — Granted  CP  in- 
crease D  to  5  kw. 

WJBW,  New  Orleans — Granted  renewal 
license. 

MISCELLANEOUS— WFRB,  Baltimore, 
denied  continuance  hearing  applic.  WLAP  ; 
WHEC,  WSAY,  Rochester,  N.  Y.,  granted 
pet.  intervene  in  applic.  of  Edw.  J.  Doyle, 
Rochester;  WEVD-WFAB.  New  York, 
granted  joint  motion  amend  deposition  in 
re  applic.  WFAB  for  vol.  assignment  to 
Debs  Memorial  Radio  Fund ;  WPRO,  Prov- 
idence, R.  I.,  granted  pet.  intervene  applic. 
•of  Pawtucket  Bcstg.  Co.  for  new  station 
1390  kc,  1  kw  unl.;  WPAX,  Thomasville, 
Ga.,  granted  auth.  take  depositions  CP 
1210  kc,  100  w  250  D  unl.,  hearing 
3-9-38;  WBCM,  Bay  City,  Mich.,  granted 
pet.  dismiss  applic.  without  prej.  for  mod. 
license  500  w  to  1  kw. 

FEBRUARY  21 
WIND,  (Jary,  Ind. — Granted  exp.  auth. 
facsimile. 

NEW,  W.  G.  H.  Finch,  New  York- 
Granted  extension  facsimile. 

WGN,  Chicago — Granted  extension  fac- 
simile. 

SET  FOR  HEARING  —  WSAN,  Allen- 
town,  Pa.,  mod.  license  to  1  kw  N  &  D  ; 
NEW,  Anchorage  Radio  Club,  Anchorage, 
Alaska,  CP  experimental  station ;  NEW, 
Juan  Piza,  San  Juan,  P.  R.,  CP  experi- 
mental station ;  KSFO,  San  Francisco, 
mod.  license  N  to  5  kw  (en  banc)  ;  Sel- 
lers Inc.,  Dallas,  auth.  furnish  programs 
to  XELO,  XEPN,  XERA  by  express,  mail 
and  personal  delivery ;  W9XD,  W9XAF, 
W9XAG,  Milwaukee,  renewal  television  and 
facsimile  licenses ;  KMED,  Medford,  Ore., 
CP  in  docket  amended  1410  to  1320  kc' 
increase  to  1  kw  N  &  D. 

MISCELLANEOUS  —  KMED,  Medford, 
Ore.,  denied  pet.  hold  applic.  in  files  in- 
definitely ;  NEW,  Colonial  Network,  Provi- 
dence, denied  pet.  supplement  record ; 
WMEX,  Boston,  granted  waiver  Rule 
106.28  to  receive  exceptions  Ex.  Rep.  1-560  ; 
WLW,  Cincinnati,  denied  review  of  action 
taken  by  a  Commissioner  under  Par.  4  of 
Order  28  on  applic.  extend  experimental 
auth. 

MISCELLANEOUS— WMBG,  Richmond, 
Va.,  granted  request  take  dep.  applic. 
1350  kc,  1  kw  unl  ;  NEW.  Roberts-MacNab 
Co.,  Livingston.  Mont.,  granted  auth.  take 
depositions;  NEW,  Great  Western  Bcstg. 
Co.,  Omaha,  granted  auth.  take  deposi- 
tions; NEW,  Piatt  &  Piatt.  Poughkeepsie 
N.  Y.,  granted  pet.  intervene  applic. 
WGNY,  NEW.  Pontiac  Bcstg.  Co.,  Pon- 
tiac,  Mich.,  granted  auth.  intervene  in 
hearing  applic.  King-Trendle  Bcstg.  Corp. 
for    new    station    Pontiac ;    NEW,  Trans 


Top  Trans  Radio  Corp.,  Denver,  granted 
auth.  take  depositions ;  NEW,  Pinellas 
Bcstg.,  St.  Petersburg,  Fla.,  granted  auth. 
take  depositions. 

APPLICATIONS  DISMISSED— (with- 
out prejudice) — NEW,  Frank  Ray,  Dick- 
inson. N.  D.,  CP  1310  kc,  100  w,  250 
w  LS  unl.  ;  WHIS,  Bluefield,  W.  Va.  mod. 
license  1410  kc.  1  kw.  LS  unl. ;  WGAN. 
Portland,  Me.,  trans  control  of  corp. ; 
WROK,  Rockford.  111.,  mod.  license,  1410 
kc,  1  kw  LS.  unl. 

WBRK,  Waterbury,  Conn. — License  for 
CP  as  mod.  new  station. 

NEW,  Bamberger  Brdcstg.  Service,  New 
York — License  facsimile. 

NEW,  Dailey  Paskman,  New  York — 
CP  television,  amended. 

WIP,  Philadelphia — CP  increase  power, 
amended  to  5  kw  N  &  D. 

NEW.  WKY,  Oklahoma  City— License 
for  facsimile. 

WRBL.  Columbus.  Ga. — Mod.  CP  change 
freq.  etc..  amended  from  WRBL  Radio 
Station  Inc.  to  Columbus  Brdcstg.  Co.  Inc. 

WTJS,  Jackson.  Tenn. — CP  new  trans., 
antenna. 

KFNF,  Shenandoah,  la. — Mod.  CP  new 
trans.,  increase  power  etc.,  to  change  to 
directional  N. 

WEMP.  Milwaukee — CP  increase  100  to 
250  w. 

KSAL.  Salina.  Kan. — CP  change  1500 
to  1120  kc.  increase  100  w  250  w  D  to 
500  w  1  kw  D. 

KSD.  St.  Louis  —  Extension  facsimile 
auth. 

KGFJ.  Los  Angeles — Mod.  license  D  to 
250  w  except  when   KPPC  operates. 

NEW,  F.  W.  Meyer.  Denvei-— CP  1310 
kc  100  w  250  w  D  unl. 

FEBRUARY  23 

WDBO,  Orlando,  Fla.  —  Granted  license 
for  CP  as  mod.  increase  D  1  to  5  kw. 

KVRS,  Rock  Springs,  Wyo.  —  Granted 
mod.  CP  trans.,  studio  sites,  new  radiator. 

WTAD.  Quincy.  HI.,  WAYX,  Waycross, 
Ga.- — Granted  auth.  take  depositions. 

SET  FOR  HEARING  —  W7XBD.  Port- 
land. Ore.,  mod.  CP  extend  completion 
facsimile. 

FEBRUARY  25 
MISCELLANEOUS  — WBAA,  W.  La- 
fayette, Ind.,  granted  continuance  hearing 
on  move  to  Indianapolis ;  NEW,  F.  W. 
Meyer,  Denver,  granted  auth.  intervene 
applic.  Mountain  Top  Trans  Radio  Corp., 
Denver;  WQDM,  St.  Albans,  Vt.  denied 
continuance  hearing  applic.  Pawtucket 
Brdcstg.  Co.  ;  NEW,  Peter  J.  Caldarono, 
Providence,  granted  pet.  acceptance  ap- 
pearance   and     continuance    hearing  60 


days  ;  NEW,  Kathryn  B.  Gosselin,  Aurora, 
111.,  and  NEW,  King-Trendle  Brdcstg. 
Corp.,  Grand  Rapids,  granted  auth.  take 
depositions. 

Examiners'  Reports  .  .  . 

NEW,  Voice  of  Detroit,  Detroit;  NEW. 
Cadillac  Bcstg.  Corp.,  Detroit;  NEW, 
WWPO,  Pittsburgh;  NEW,  Times  Ptg. 
Co.,  Chattanooga  —  Examiner  Bramhall 
recommended  (1-584)  that  applic.  Voice 
of  Detroit  for  CP  1120  kc  500  w  1  kw 
LS  be  denied ;  that  applic.  Cadillac  Bcstg. 
Corp.  for  CP  1140  kc  500  w  D  be  denied: 
that  applic.  WWPO,  Pittsburgh,  for  CP 
1120  kc  250  w  unl.  be  denied;  that  applic. 
Times  Ptg.  Co.,  Chattanooga,  for  CP 
1120  kc  500  w  1  kw  LS  unl.  be  denied. 

NEW,  Martin  R.  O'Brien,  Aurora,  111. 
— Examiner  Irwin  recommended  (1-585) 
that  applic.  CP  1,250  kc  250  w  D  be 
granted. 

NEW,  Carl  Latenser,  Atchison,  Kan. — 
Examiner  Hill  recommended  (1-586)  that 
applic.  CP  1420  kc  100  w  D  be  granted. 

NEW,  Young  People's  Assn.  for  Prop, 
of  Gospel,  Philadelphia — Examiner  Dalberg 
recommended  (1-587)  that  applic.  CP  1,220 
kc  1  kw  be  denied. 

WNAX,  Yankton,  S.  D.— Examiner  Dal- 
berg recommended  (1-588)  that  applic. 
CP  vol.  transfer  to  S.  Dakota  Brdcstg. 
Corp.  be  granted. 

KRGV,  Weslaco.  Tex. — Chief  Examiner 
Arnold  recommended  (1-589)  that  applic. 
CP  transfer  control  to  O.  L.  Taylor.  Gene 
Howe  and  T.  E.  Snowdon  be  granted. 

Applications  .  .  . 

FEBRUARY  16-17 

KBTM,  Jonesboro,  Ark.— Vol.  assign  li- 
cense amended  to  Jay  P.  Beard,  d/b  Reg- 
ional Bcstg.  Co. 

KNEL.  Brady,  Tex. — CP  change  1500 
to  1340  kc,  change  trans,  site. 

WSAU.  Wausau,  Wis.— CP  change  D 
to  250  w. 

WHBF,  Rock  Island,  111.— Invol.  trans- 
fer of  control  to  J.  W.  Potter  Co.  et  al. 

KTKC,  Visalia,  Cal.— CP  change  1190 
to  890  kc,  250  w  D  to  1  kw  unl. 

FEBRUARY  19 
WFIL,   Philadelphia— Mod.   CP  as  mod. 
new  equip.,   antenna,   increase   power,  to 
extend  completion. 


LONE  RANGERS— Got  together  in  Cincinnati  Feb.  20  for  a  bang-up 
celebration  of  sponsorship  of  The  Lone  Ranger  on  WCKY,  that  city,  by 
Schulze  Baking  Co.  and  Butter  Nut  Bread.  Drivers,  salesmen  and  ex- 
ecutives of  the  sponsor  wore  big  hats  and  shot  up  the  town.  Promotion 
includes  program  schedules  on  bread  wrappers.  Left  to  right:  T.  C.  Welt- 
mer,  assistant  general  manager  of  Interstate  Bakeries,  Kansas  City 
(parent  company  of  Schulze);  R.  E.  Hudson,  superintendent  of  cake 
production,  Schulze  Baking  Co.,  Cincinnati;  John  H.  Hart,  sales  man- 
ager, Schulze;  R.  L.  Nafziger,  president  Interstate  Bakeries;  L.  P.  Ness, 
Schulze  office  manager;  James  S.  Fugett,  Schulze  Cincinnati  manager; 
E.  M.  Costello,  Los  Angeles  vice-president  Interestate;  P.  C.  Wermuth 
director  of  production,  Schulze;  A.  H.  Hartman,  cake  sales  manager, 
Cincinnati;  R.  J.  Potts  of  R.  J.  Potts  &  Co.,  Kansas  City. 


KBTM,  Jonesboro,  Ark. — Vol.  assign, 
cense,  change  assignee  to  Jay  P.  Be 
d-b  Regional  Brdcstg.  Co. 

KNEL,  Brady,  Tex. — CP  change  1500 
1340  kc,  change  trans,  site. 

WSAU.  Wausau.  Wis. — CP  change 
to  250  w. 

WHBF.  Rock  Island,  lU.— Invol.  tra 
fer  control  to  J.  W.  Potter  Co.,  W 
guerite  F.  Potter,  John  W.  Potter,  1 
H.  Potter. 

KTKC,  Visalia,  CaL— CP  change  1 
to  890  kc,  new  trans.,  antenna,  cha; 
250  w  to  1  kw,  D  to  unl. 


NBC  Program  Lc 
Is  70%  SustainiB 

RCA  Annual  Report  Revei 

1937  Net  of  $9,024,858 

WHILE  NBC  handles  more  sp( 
sored  programs  and  takes  in  m( 
revenue  from  advertisers  than  a 
other  network  system  in  the  woi 
it  renders  at  the  same  time 
largest  volume  of  sustaining  se 
ice,  with  a  ratio  of  70%  susta 
ing  to  30%  commercial,  accord; 
to  the  annual  report  of  its  par 
company,  RCA,  made  public  F 
26  over  the  signatures  of  James 
Harbord,  chairman,  and  Da 
Sarnoff,  president. 

The  report,  covering  all  R 
subsidiaries,  is  the  only  one  ac 
ally  issued  to  stockholders  co"v 
ing  NBC  activities.  It  showed 
gross  income  of  $112,639,497 
all  RCA  companies  for  1937,  vi 
a  net  profit  of  $9,024,858.  Thoi 
RCA  does  not  break  down  the  r 
enues  of  component  compan: 
1937  network  figures  show  that 
NBC-Red  represented  $27,171, 
and  the  Blue  network  $11,479, 
of  the  gross.  The  1937  figu 
showed  a  profit  margin  of  8% 
the  gross  of  RCA,  with  the  del 
volume  11.3%  higher  than  in  1£ 

Toscanini  Popular 

Among  NBC's  20,000  progr, 
hours  last  year,  sustainings 
eluded  the  Toscanini  series,  Mel 
politan  Opera,  Walter  Damrof 
Town  Meeting,  religious  progrs 
and  scientific  features.  Reactior 
the  Toscanini  series  was  particuh 
ly  noteworthy,  it  said,  adding  t 
these  programs  from  the  busiiii 
standpoint  have  "not  only 
creased  the  listening  audiences 
the  NBC  and  its  affiliated  static 
but  they  also  have  stimulated 
response  of  these  listeners  to 
dio's  advertising  appeal." 

During  the  year  41  stati 
were  added  to  NBC  net  wo  r 
bringing  the  total  to  143.  In  f 
simile  and  television  there  was  c 
tinned  development.  Clearer 
larger  television  images  were 
veloped  through  heightened  sei 
tivity  of  the  Iconoscope;  while  J 
bile  television  units  for  outs 
pickups  were  acquired.  A  c  t  i 
preparation  for  facsimile  trans: 
sion  of  type  matter,  pictures 
other  visual  material  was 
nounced.  Established  broadcast 
stations,  the  report  said,  are 
ploying  it  for  transmission  of  n( 
bulletins  and  pictorial  informaf 
to  homes  in  their  service  aW 
and  plans  are  being  developed 
field  tests. 
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ItTWORK  ACCOUNTS 

I  times   EST   unless   otherwise  specified) 


New  Business 

^KBR  OATS  Co.,  Chicago 
£Eed  Wheat  &  Rice),  on  Feb.  28 
ted  for  52  weeks,  Dick  Tracy, 
scription  serial,  on  4  Don  Lee 
ions  (KHJ,  KPRC,  KGB,  KQW) 
,.  thru  Fri.,  8-8:15  p.  m.  (PST). 
ncy:  Sherman  K.  Ellis,  Chicago. 
NDER  Co.,  Chicago  (Ovaltine) 
Feb.  28  started  for  52  weeks 
le  Orphan  Annie,  transcription 
»s,  on  8  Don  Lee  stations  (KHJ, 
B  KDB,  KFXM,  KPMC,  KFRC, 
LE,  KOL),  Mon.  thru  Fri.,  5:45- 
.  m.  (PST).  Agency:  Blackett- 
iple-Hummert,  Chicago. 
.IS-CHALMERS  MFG.  Co.,  MU- 
kee  (farm  machinery),  on  Feb.  19 
ted  Reniro  Barn  Dance  on  4  MBS 
ions  (WLW,  WHK,  WHKC, 
LW),  Sat.,  7-7:30  p.  m.  for  20 
iS.  Agency  :  Russell  M.  Seeds  Co., 
;ago. 

LLOGG  Co..  Battle  Creek,  Mich, 
•n  flakes),  on  Feb.  14  started  for 
iveeks,  Howie  Wing,  transcription 
il,  on  23  Don  Lee  Pacific  Coast 
Ions,  Mon.  thru  Thurs.,  5:30-5:45 
1.,  and  on  KOL,  KALE  and  KGA, 
5-5  p.  m.  Agency  :  N.  W.  Ayer  & 
,  N.  Y. 

^ERAL  FOODS  Corp.,  New  York 
stum),  on  Feb.  28  started  for  52 
ss  hum  &  Abner,  on  47  CBS  sta- 
s,  Mon.,  Wed.,  Fri.,  6:45-7  p.  m. 
!T),  with  repeat  8:15  p.  m. 
.T).  Agency:  Young  &  Rubicam, 
E. 

'SODENT  Co.,  Chicago  (tooth- 
e),  on  March  21  starts  Career 
nan  on  5  NBC-Pacific  Red  sta- 
3,  Mon.  thru  Fri.,  1 :15-1 :30  p.  m. 
T ) .  Agency :  Lord  &  Thomas, 
;ago. 

JBERT  PHARMACAL  Co.,  New 
i  (Listerine  shave  cream),  on 
ch  22  starts  True  Detective  on  3 
ual  stations  (WOR  WGN  WLW) 
'.  eight  to  be  added  after  daylight 
pg,  Tuesday,  9:30-9:45  p.  m. 
icy :  Lambert  &  Feasley,  N.  Y. 

Renewal  Accounts 

ERICAN  TOBACCO  Co.,  New 
(Lucky  Strike),  on  March  30 
STvs  for  18  weeks  Your  Hollywood 
Me  on  75  NBC-Red  stations, 
10-11  p.  m.  Agency :  Lord  & 
mas,  N.  Y. 

p.  MUELLER  Co.,  Jersey  City 
teroni),  on  March  14  renews  for 
Iweeks  Kitchen  Cavalcade  on  7 
>Blue  stations,  Mon.  thru  Fri., 
5-11  a.  m.  Agency :  Kenyon  «& 
bardt,  N.  Y. 

uF  OIL  Corp.,  Pittsburgh,  has  re- 
pd  The  Rambling  Cowboy  twice 
ily  for  50  weeks  on  Texas  Quality 
(fork.  Agency  :  Young  &  Rubicam, 


;iwo  Way  Communication 

II: 


Jtcr-office,  remo.e  siudios,  office  to  office, 
pu'.e  to  garage.  Hundreds  of  otlier  uses. 
Jitiple  to  install.  Any  number  of  'pliones 
I  same  line. 

I  Microphone  Division 

iUNIVERSAL  MICROPHONE  CO.,  LTD., 
\  Warren  Lane,  Inglewood,  Calif.,  U.S.A. 


RIGHTS  TO  BOOKS 

Publishers  Clarify  Stand 
On  Radio  Programs  


STATIONS  wishing  to  broadcast 
dramatized  versions  of  popular 
novels  or  any  published  books 
should  get  permission  from  the 
publisher  before  putting  such  pro- 
grams on  the  air.  Otherwise,  it  is 
contended,  they  are  liable  for  dam- 
ages under  the  laws  covering  copy- 
right. 

Broadcasting  is  printing  those 
statements  at  the  request  of  a 
group  of  publishers  who  say  that 
a  number  of  stations  have  broad- 
cast dramatic  programs  obviously 
taken  from  copyrighted  publica- 
tions. While  in  most  cases  the  pub- 
lishers are  glad  to  obtain  this  free 
radio  advertising  for  their  books, 
there  are  times  when  such  unau- 
thorized broadcasts  might  interfere 
with  the  sale  of  the  broadcast 
rights  to  a  sponsor  and  in  that 
case  the  station  would  probably 
be  legally  liable  for  the  amount 
lost  by  the  publisher.  Again,  au- 
thors sometimes  reserve  broadcast 
rights,  in  which  cases  neither 
broadcaster  nor  publisher  can  use 
the  material  on  the  air  without 
the  author's  permission. 


EMPLOYERS  CASUALTY  INSUR- 
ANCE Co.,  Dallas,  has  renewed  The 
Music  Parade,  Sun.,  3  p.  m.,  on 
Texas  Quality  Network,  to  run  to 
Feb.  12.  1939.  Agency:  Ira  E.  De- 
Jernett  Agency,  Dallas. 

GILMORE  OIL  Co.,  Los  Angeles 
(petroleum  products),  on  Feb.  18  re- 
newed for  52  weeks,  Gilmore  Circvs, 
on  5  NBC  Pacific  Red  stations  and 
KMED,  Medford,  Ore.,  Fri.,  9-9:30 
p.  m.  (PST).  Agency:  Botsford,  Con- 
stantine  &  Gardner,  Los  Angeles. 

Network  Changes 

LAMONT,  CORLISS  Co.,  New  York 
(Pond's)  on  April  4  moves  Those  We 
Love  on  31  NBC-Blue  stations  from 
Tues.,  8-8:30  p.  m.,  to  Mon.,  8:30- 
9  p.  m.  Agency :  J.  Walter  Thomp- 
son Co.,  N.  Y. 

COLGATE-PALMOLIVE-PEET  Co., 
.Jersey  City  (Palmolive  soap)  on 
Feb.  28  added  6  Calif.  Radio  System 
stations  for  Hilltop  House,  formerly 
on  56  CBS  stations  Mon.  thru  Fri., 
5:45-6  p.  m. 

COLGATE-PALMOLIVE-PEET  Co., 
Jersey  City  (Supersuds),  on  Feb.  28 
added  6  Calif.  Radio  System  stations 
for  Myrt  d  Marge,  formerly  on  58 
CBS  stations,  Mon.  thru  Fri.,  10:15- 
10:30  a.  m.  (repeat  4  p.  m.). 

AMERICAN  TOBACCO  Co..  New 
York  (Lucky  Strike),  on  Feb.  22  ex- 
panded Kay  Kyser's  Kampus  KJass 
on  2  Mutual  stations  from  45  minutes 
to  an  hour ;  Tues.,  8-9  p.  m. 

J.  B.  WILLIAMS  Co.,  Glastonbury. 
Conn,  (shaving  cream),  on  Feb.  21 
added  2  stations  (CKLW.  WAAB)  to 
the  3  MBS  stations  (WOR.  WGN, 
WLW)  already  carrying  True  or 
False,  Mon.,  10-10:30  p.  m.  Four 
more  stations  (KHJ,  KFRC,  KDB. 
KGB)    will  be  added  on   March  7. 

LEHN  &  FINK  Products  Co.,  Bloom- 
field,  N.  J.  (Hinds),  has  expanded 
Helen's  Home  on  Texas  Quality  Net- 
work to  Mon.-Fri.,  8:30-8:45  a.  m., 
keyed  from  WBAP.  Agency :  Wm. 
Esty  &  Co.,  N.  Y. 


CLINIC— Titled  From  the  Outside 
Looking  In,  the  job  clinic  program 
of  WIRE,  Indianapolis,  has  pro- 
duced an  average  of  more  than 
one  job  per  program  for  the  un- 
employed. Albert  J.  Beveridge  Jr., 
WIRE  announcer  and  special 
events  man,  the  son  of  the  late 
U.  S.  Senator  Albert  Beveridge, 
famous  biographer  of  Lincoln, 
handles  the  program.  He  is  shown 
at  the  microphone  with  some  of 
the  unemployed  interviewees. 

KQV,  Pittsburgh,  Joins 
Revised  WLW-Line  Net 

HOOKUP  of  WLW,  Cincinnati, 
and  WMCA,  New  York  (Broad- 
casting, Feb.  15),  which  gives 
the  Cincinnati  super-power  sta- 
tion two  New  York  outlets  for  its 
programs,  was  accompanied  by 
other  changes  in  the  WLW-Line 
setup.  KQV,  Pittsburgh  outlet  of 
the  Line,  was  added  to  InterCity 
Network,  eastern  regional  chain 
of  which  WMCA  is  key.  WIP,  In- 
terCity station  in  Philadelphia, 
replaces  WFIL  as  the  outlet  for 
WLW  programs  in  that  city. 

For  the  present,  at  least,  both 
WMCA  and  WHN  will  continue 
as  New  York  outlets,  giving  spon- 
sors who  wish  to  connect  Cincin- 
nati and  New  York  a  choice  of 
stations  with  different  rates  and 
also  a  double  chance  of  finding  a 
clear  period  in  New  York.  At  pres- 
ent both  WMCA  and  WHN  are 
carrying  the  Line's  Life  of  Mary 
Sothern  series,  sponsored  by  Lehn 
&  Fink  for  Hind's;  WHN  carries 
the  Carson  Robison  series  for  Mus- 
terole,  and  WMCA  broadcasts  the 
Mad  Hatterfields  series  for  Lion 
Brand  condensed  milk,  sponsored 
by  Nestle's  Milk  Products  Co. 
Neither  New  York  station  is  car- 
rying any  sustaining  programs  of 
the  Line. 


CBS  Stock  Transactions 

REPORT  of  the  Securities  &  Ex- 
change Commission  for  January 
made  public  Feb.  18,  indicates  the 
following  transactions  in  CBS 
Class  A  stock.  Isaac  D.  Levy,  Phil- 
adelphia, CBS  director,  disposed  of 
58  shares  by  gift  reducing  his  hold- 
ings to  64,902  shares.  Leon  Levy, 
Philadelphia,  CBS  director,  sold  31 
shares,  bringing  his  total  holdings 
to  38,100  shares  of  Class  A  stock. 
He  also  sold  24  shares  of  Class 
B  stock  reducing  his  B  holdings 
to  44,900  shares. 


WALTER  BIDDICK  Co.,  Los  Ange- 
les, has  been  appointed  exclusive  Pa- 
cific Coast  representative  of  KABM. 


O'ne  ike  moit  ii^- 
nl^ leant  deuelofamenti 
in  tadlo  ietirice  iince 
Utoactcaitin^  Itc^an 


FINCH. 

TELECOMMUNICATIONS  LABS.Jnc 

37  W.57thST., NEW  YORK  CITY  \ 
PLAZA  5-6570 


**The  Crystal  Specialists  Since  1925** 

SCIENTIFIC 
LOW  TEMPERATURE 
CO-EFFICIENT  CRYSTALS 

NOW     $40  Each 

Two  for  $75.00      Approved  by  FCC 

Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


VICE 


124  JACKSON  AVENUE 
University  Park 
HYATTSVILLE,  MARYLAND 


See    Astatic  Jobber 
or  write  for 
literature. 


Prices 

Mic.  &  stand  $30.00 
Mic.  &  stand  30.00 
Mic.  &  Stand  32.50 
Mic.  &  stand  27.50 
(Type  G  Stand  Afone.  10.00) 


GT-3 
GD-2 
GK-2 
GD-104 


(ftip  -to  -  talk 
Peik  Stand 

Made  with  relay  operating 
switch  for  remote  control  of 
amplifiers  and  transmitters 
through  suitable  relay  sys- 
tems. Interchangeable  socket 
connector  to  accommodate 
microphones  illustrated.  Most 
practical  combination  stand 
made.  Complete  with  8-ft. 
two-wire  cable. 


ASTATIC  MICROPHONE  LABORATORY,  Inc. 

Dept.  0-9       •       Youngstown,  Ohio 

Licensed  under  Brush  Development  Co.  Patents 


Bates  Remote  Equipment — 

"Does  a  Better  Job  at  a  Lower  Cost" 

^ATES  RADIO  &  SUPPLY  CO.  Quincy,  111, 
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Swift  Seeds — Canadian  Affiliation — Sterling  Dishes — 
By  the  Tail — Decalcomania  of  WLTH 


Swift  Gives  Seeds 

SWIFT  &  CO.  (Allsweet  mar- 
garine), in  conjunction  with 
its  spot  campaign  embracing 
more  than  50  stations  nation- 
ally which  started  in  the  South 
Feb.  3  and  on  the  West  Coast  Feb. 
10,  has  a  flower  seed  offer  of 
"Snow  White  and  the  Seven 
Dwarfs"  valued  at  75c,  given  to 
listeners  sending  in  10c  together 
with  proof  of  purchase.  Complete 
list  of  stations  follows : 

South — Five  spot  announcements 
weeklv  on  WWL  WSB  WTOC 
WBT  WPTF  WFBC  WIS  WWVA 
WRVA  (6  a  week)  WDBJ  WHAS 
WLAP  WPAD  WJNO  WWNC 
WOAI  KTRH  KPRC  WFAA- 
WBAP  KFH  KARK  WIBW  KGNO 
and  KFBI.  West  —  Participa- 
tion on  Fletcher  Wiley's  Protec- 
tive League  on  KNX  and  Feminine 
Fancies  on  complete  Oregon  and 
California  groups  of  Don  Lee  net- 
work; five  weekly  announcements 
on  KOY  and  KGAR. 

In  New  England  instead  of  a 
seed  offer,  a  tumbler  offer  is  being 
given.  Participation  there  is  on 
the  following  Yankee  stations : 
WNAC  WTAG  W  C  S  H  W  T  I  C 
WICC  WEAN  WLBZ.  In  addition, 
two  Vermont  stations,  WQBM  and 
WDEV,  are  being  used.  J.  Walter 
Thompson  Co.,  Chicago,  handles 
the  Allsweet  account. 

Sterling  Dishes 
STERLING  PRODUCTS  Inc.,  New 
York  (Phillips'  toothpaste),  has 
recently  started  announcement  of 
premium  offers  on  three  programs. 
How  to  Be  Charming,  Lorenzo 
Jones,  and  Waltz  Time,  all  on  the 
NBC-Red  network  with  a  total  of 
87  stations.  The  offer  includes 
a  glass  dish  to  be  given  bv  drug- 
gists with  purchase  of  the  tooth- 
paste. Ageaey  is  Blackett-Sample- 
Hummert  Inc.,  New  York. 

*  *  * 

Voices  for  Salesmen 
FRANK  H.  LEE  Co.,  New  York, 
is  using  the  voice  of  George  H. 
Combs  Jr.,  its  commentator  on 
WHN,  New  York,  and  that  of  Al- 
fred G.  Keeshan,  sales  manager,  on 
five-minute  recordings  which  are 
played  for  dealers  on  portable 
phonographs  carried  by  the  com- 
pany's salesmen.  The  idea  was  con- 
ceived by  Stewart  Wark  of  the 
agency,  Bermingham,  Castleman  & 
Pierce,  New  York. 

*  *  * 

New  England  Survey 

YANKEE  and  Colonial  Networks 
have  issued  a  16-page  booklet  list- 
ing succinctly  the  various  merchan- 
dising tie-ins  offered  advertisers. 
Included  is  a  survey  of  the  grocery 
and  drug  fields  as  well  as  map-o- 
graphs  showing  each  county  in 
New  England  drawn  in  proportion 
to  its  relative  commercial  import- 
ance in  the  State. 

*  *  * 

Memphis  Promotes 
UTILIZING  an  actor's  experience 
in  Alaska  during  the  gold  rush, 
WREC,  Memphis,  publicized  an 
episode  of  the  Atlas  Ports  of  Call 
series  vrith  feature  stories,  an  air 
interview  and  station  break  an- 
nouncements. The  series  is  spon- 
sored by  Memphis  Power  &  Light 
Co. 
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WOR-Mutual  at  Show 

THE  National  Sportsmen's  Show, 
opening  in  Grand  Central  Palace, 
New  York,  on  Feb.  18,  included 
an  exhibit,  "Around  the  Clock  with 
WOR-Mutual,"  arranged  by  Bob 
Edge,  the  network's  hunting  and 
fishing  authority  and  head  of  its 
special  features  division.  The  dis- 
play showed  the  division's  sports 
activities,  in  photographic  mural, 
and  contained  information  about 
stations.  Mr.  Edge  broadcast  a 
series  of  weekly  Mutual  sports 
commentaries  from  the  booth  at 
the  exposition  on  Feb.  19.  Another 
program  from  the  show  was  heard 
Feb.  21,  called  Echoes  of  British 

West  Africa. 

*  *  * 

Canada  Promotes 

ANNOUNCING  affiliation  of  the 
three  stations  of  the  Northern 
Broadcasting  Co.  Ltd.  —  C  J  K  L, 
Kirkland  Lake,  Ont.,  CKGB,  Tim- 
mins,  Ont.  and  CFCH,  North  Bay, 
Ont.— with  the  CBC,  15,000  copies 
of  the  CJKL  Radio  Special  were 
distributed  in  the  three  cities; 
banners  were  placed  on  cars, 
trucks  and  buses;  hundreds  of 
window  displays  featured  store 
windows,  and  20  -  word  station 
breaks  were  broadcast  over  all 
three  stations  for  two  weeks. 
^      *  * 

Connecticut  Folder 

WNLC,  New  London,  Conn.,  has 
issued  a  promotion  folder  show- 
ing market,  coverage  and  popula- 
tion data  and  claiming  that  WNLC 
has  won  first  place  on  the  dials 
of  95.2%  of  the  radios  in  its  cov- 
erage area.  A  map  and  cuts  of  its 
staff  are  included. 

*  *  * 

PICK  Your  Thrill  is  the  title  of 
NBC's  latest  promotion  piece,  an 
eight-page  llxl4-inch  folder  con- 
taining an  article  by  A.  A.  Schec- 
ter,  director  of  news  and  special 
events  for  the  network,  describing 
special  events  in  broadcasting. 


NEW  WRINKLES— On  Red  Joy- 

ner's  Felber  Street  Reporter  on 
WHKC,  Columbus,  involve  both 
technical  and  merchandising  de- 
partures. As  the  interviewee  ap- 
pears before  Joyner's  breast-plate 
microphone  (note  photo)  a  photo- 
grapher takes  a  candid  shot,  which 
is  mailed  to  the  person  in  the  pic- 
ture next  day  by  Charles  Lutz,  who 
handles  the  commercials,  with  the 
compliments  of  the  sponsor.  Felber 
Biscuit  Co.,  sponsor,  also  gives  each 
interviewee  an  order  for  a  pound 
of  Felber  Toasts,  a  butter  cracker, 
which  is  redeemable  at  any  gi'ocer. 


Cosmetic  Oflfers 
ELIZABETH  ARDEN,  New  York, 
on  Feb.  22  announced  the  winner 
of  her  "Cinderella"  contest  con- 
ducted on  the  Hour  of  Charm  pro- 
gram, and  meanwhile  had  started 
a  second  contest,  which  ran  to 
March  1.  In  each  contest  the 
writer  of  the  best  letter  on  her 
beauty  problems  was  to  be  brought 
to  New  York  for  a  three-week 
visit.  Judges  are  Mrs.  Hortense 
Odium,  president  of  Bonwit  Tel- 
ler; Mary  Lewis,  vice-president  of 
Best  &  Co.,  and  Dorothy  Shaver, 
vice-president  of  Lord  &  Taylor, 
New  York  department  stores.  The 
Arden  program  is  heard  on  the 
Mutual  network,  through  Cecil, 
Warwick  &  Legler,  New  York. 
^      ^  ^ 

Golden  Gate  Tieup 

RADIO,  newspaper  and  the  the- 
ater have  been  welded  in  a  triple 
tieup  in  San  Francisco  in  a  pro- 
motion scheme  benefiting  all  three. 
KGGC,  San  Francisco,  and  KLS, 
Oakland,  broadcast  a  question  and 
answer  type  of  program,  of  which 
both  the  questions  and  answers 
are  submitted  by  the  audience. 
Entrants  whose  questions  are  used 
are  given  tickets  to  the  President 
Theatre,  where  the  broadcasts  of 
the  answers  are  presented  each 
Sunday  afternoon  for  a  half  hour. 
The  San  Francisco  Chronicle, 
morning  daily,  promotes  both  the 
stations  and  the  theater  by  print- 
ing a  batch  of  questions  daily. 

*  *  * 

Mutual  Brochure 

MUTUAL  has  issued  a  brochure 
of  maps  and  market  facts  showing 
a  three-fold  breakdown  of  stations 
and  indicating  11,880  market  com- 
binations. The  brochure  is  com- 
plete with  cities  and  territories 
served  by  MBS,  radio  homes,  popu- 
lation and  figures  on  retail  sales. 

^  ^  ^ 

Bear  Catching 

LARGE  YELLOW  and  black  fold- 
er released  by  WBBM,  Chicago, 
announces  "We  Caught  a  Bear  by 
the  Tail"  and  tells  about  a  sponsor 
who  took  a  program  opposite  Fred 
Allen  and  had  26,074  requests  for 
inexpensive  premiums.  The  "bear" 
was  the  fact  that  26  times  as  many 
premiums  were  requested  than  had 
been  anticipated.  You,  too,  may 
catch  a  bear,  says  WBBM. 

*  *  * 
Minute  Man  Paper 

WEEKLY  news  sheet  is  published 
by  WALR,  Zanesville,  including 
program  listings,  editorials,  station 
promotion  columns  and  a  contest 
called  "Minute  Man".  WALR  gives 
dollar  bills  each  week  to  contest 
winners  and  the  contest  is  tied  in 
with  a  studio  program  so  that 
entrants  have  to  read  the  paper. 

^  ^  4: 

Just  Folks 

WHO,  Des  Moines,  has  issued  its 
1938  Picture  Book  crammed  with 
cuts  of  personnel  and  artists.  The 
booklet  includes  pictures  of  equip- 
ment and  studios  as  well  as  group 
photos  of  amateur  programs.  Em- 
phasis is  placed  on  the  station's 
"just  folks"  atmosphere. 

Marco  Pet  Fix 
MARNEY  FOOD  Co.,  Huntington 
Park,  Cal.  (Marco  Dog  &  Cat 
Food),  sponsoring  the  Marco  Juve- 
nile Revue  on  KNX,  Hollywood,  is 
offering  a  large  photograph  of  a 
famous  pet  in  return  for  12  labels 
from  its  product  and  ten  cents 
which  covers  postage. 


WLTH  Decalcomania 


ON    THE    evening    of  Feb. 
some  200   Brooklyn  grocers  a 
their  wives  assembled  in  Genei 
Baking  Co.'s  South  Brooklyn  pla' 
as  an  invited  studio  audience  of 
special  one-hour  broadcast  in  thO 
honor   as  retailers   of  the  Bom 
Bread  which  is  baked    in    th  M 
plant.  Program,  second  of  a  serB 
of  three  which  is  expected  to  ■ 
come  a  regular  weekly  feature,  'vul 
broadcast   in   Jewish   on  WLTI 
Brooklyn,  and  in  its  commercjB 
phases  devoted  little  more  timeH 
Bond  Bread  than  it  did  to  pluggS 
the  WLTH  Radio  Food  MerchaiB 
of  which  its  guests  were  membe  f 

This  organization  was  launcll 
last   August  by   Samuel  Gella* 
WLTH  owner  and  manager,  as  U 
main  part  of  a  scheme  to  mA 
national   advertisers  WLTH  cm 
scious.  Members — 468  at  last  coil 
— agree  to  keep  their  merchancM 
wholesome,   their  premises  cleH 
their  prices  right.  The  windowH 
each  store  bears  a  large  red 
black  and  gold  decalcomania  pi 
claiming  its  membership.  The  s 
tion,  in  turn,  plugs  these  sto 
with  frequent  announcements  ; 
sends   its    inspectors   on  regu 
visits  to  make  sure  that  the  stc 
keeper  is  maintaining  the  pro  ; 
standards  and  to  assist  him 
merchandising  products  adverti 
on  WLTH.  Counter  cards  and  w 
dow  streamers  are  supplied  wh 
advertise  the  product,  program  ; 
organization  in  English  and  J  ' 
ish.  The  inspectors  also  take  r 
of  each  store's  nresent  stock 
advertised  merchandise  and  C( 
oetitive   brands   and   pass   al'  i 
their  findings  to  salesmen. 

Special  broadcasts,  with  WLl 
Radio  Food  Merchants  as  invii 
guests,   are   another  part 
WLTH's  plan  to  bring  the  ma  ; 
facturer   and   dealer  into  clo 
more  profitable,  contact.  The  B 
Bread  broadcast  was  preceded  b 
domestic  science  demonstration  '. 
a  few  unusual  uses  of  bread 
cooking  and  was  followed  bj 
tour  of  the  bakery  in  which 
grocers  were  shown  the  comp 
mixing  and  baking  of  the  v 
bread  that  they  would  be  sell ; 
in  their  stores  the  following  ( : 

Result  of  these  organizing  ! 
tivities,  which  take  the  full  t  i 
of  two  men,  has  been  an  inert 
in    sales    to    Brooklyn's  size: 
Jevdsh  population  for  WLTH  si  ; 
sors  that  has  led  to  increased  : 
ing  for  the  station.  Mr.  Gell ' 
says    that    advertising  agen 
which  formerly  had  little  timt 
give  to  his  salesmen  are  now 
viting  them  to  come  in  and 
them  how  their  clients  may 
cash  in  on  this  market. 
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HERE  is  a  typical  retail  drug  store  scene.  Nothing  unusual  about  it  .  .  .  it's 
simply  an  average  store.  If  you  were  in  the  store,  however,  you  would 
discover  that  certain  merchandise  commands  customer  attention  .  .  .  gets  pre- 
ferred and  more  dominant  sales  display.  That  indicates  dealer  interest  .  .  . 
dealer  support.  And  particularly  you  would  notice  the  preponderance  of 
WLW-advertised  products  in  this  preferred  "sales  area." 

— ^Here,  just  as  in  the  Grocery  picture,  is  evidence  that 

■  Dealers  give  WLW-advertised  produas  "front  line"  display. 

B  WLW's  development  of  "Dealer  Support"  for  its  advertisers  in  bringing  in 
definite  and  profitable  advertising  returns. 


-THE  NATION'S  STATION  .cinciiihati 


Here  they  are!  A  complete  new  line  of  high 
fidelity  amplifiers.  Designed  primarily  for  stringent 
broadcasting  requirements,  they  are  low  in  cost, 
convenient  to  use. 

Constructed  on  standard  chassis  bases,  these  units 
may  be  mounted  in  racks  by  the  use  of  standard 


shelf  and  panel  assemblies  such  as  the  36-A,  shown 
below.  Frequency  response  of  each  unit  is  unusually 
flat  over  the  range  of  30  to  10,000  cycles  and  distor- 
tion and  hum  level  are  remarkably  low.  The  variety 
of  units  available  provides  for  almost  every  conceiv- 
able broadcast  amplifier  service. 


RCA  85-A  Preamplifier 

A  small  single  stage  unit  having 
a  gain  of  30  db.  Input  imped- 
ance 30  and  250  ohms.  Out- 
put impedance  250  ohms.  Six 
of  these  may  be  mounted  on 
one  36-A  shelf.  Dimensions 
2  >2  "  wide  by  12^"  deep  by  6" 
high.  Plate  power  obtainable 
from  any  RCA  Program  type 
Amplifier.  One  filament  trans- 
former will  operate  six  85-A's. 


RCA  83-B  Isolation  Amplifier 

A  two  stage  unit  for  feeding  several 
circuits  from  one  source.  Over-all 
gain  46  db  max.  Input  impedance 
500  and  22,000  ohms.  Output  im- 
pedance 500,  250,  125,  62.5  and 
10.5  ohms.  Max.  Output  Level  plus 
10  db  for  \%  distortion  or  plus 
20  db  for  3.5%  distortion.  Dimen- 
sions 8"  X  13  X  8".  A.  C.  oper- 
ated. Two  83-B's  may  be  mounted 
on  one  36-A  shelf. 


RCA  36-A  MOUNTING  SHELF  AND  PANEL  ASSEMBLY 


RCA  84-A  Program  Amplifier 

A  line  or  program  amplifier  having  an  over- 
all amplification  of  75  db  max.  Input  imped- 
ance, 250,  500  or  20,000  ohms.  Output  im- 
pedance 2  50  and  500  ohms.  Supplies  plate 
voltage  for  one  to  six  85-A  units.  Provided 
with  gain  control.  Dimensions  1 6"  x  1 3"x  7  ". 
A.  C.  operated. 


RCA  82-A  Monitoring  Amplifier 

A  low  distortion  amplifier  employing  feed- 
back with  8  watts  maximum  output  for 
loudspeaker  use.  Over-all  gain  67  db.  Input 
impedance  500  and  20,000  ohms.  Output 
impedances  500,  15,  iVi,  5  ohms.  External 
gain  control.  Dimensions  I6"xl0"x7". 
A.  C.  operated. 


For  full  details,  write  to  the  nearest  district  office. 


RCA  MANUFACTURING  CO.,  INC.,  CAMDEN,  N.  J.   •   A  Service  of  the  Radio  Corporation  of  America 


NEW  YORK:  1270  SIXTH  AVENUE 
DALLAS:  2211  COMMERCE  STREET 


CHICAGO:  589  E.  ILLINOIS  STREET 
SAN  FRANCISCO:  170  NINTH  STREET 

RCA  tubes  set  the  standard  for  broadcasting  service. 


ATLANTA:  490  PEACHTREE  STREET,  N. 
HOLLYWOOD:  1016  N.  SYCAMORE  AVENl 
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nerka's  fundamental  conception  of  democracy  --"government 
of  the  people,  by  the  people,  for  the  people"—  was  first  applied 
to  network  radio  by  Mutual.  Thus  wos  born  the  first  truly  dem- 
ocratic netvvork,  embodying  "government  of  the  stations,  by  the 
stations,  for  the  stations".  Radio  men  know  the  resoit.  Mutual's 
coast-to-coast  expansion  became  the  swiftest  in  network 
history  —  and  in  the  past  twelve  months  Mutual  has  been  the 
consistent  choice  of  71  advertisers  and  51  advertising  agencies. 


y  T  U  A  i    B  R  0  A  D  C  A  S  T  I  N  G    S  Y  S I E  M 


nam  woDLE 


What  aiation  in  Denver  carries  most  hodrs  of 
network  commercials  .  .  .  gets  more  Jbusinesa 
from  local  department,  furniture,  jewelry,  'menV 
and  women's  stores  .  .  .  keeps  its  audience  well- 
primed  continuously  with  special  features  .  .  . 
and  gets  to  more  ears  and  into  more  hearts  than 
any  other  station? 


SIMPLE  AS  A-B-C!  THE  ANSWER  IS  KLZ! 


•  Illustrating  the  basic  program  power  of  KLZ  is  the  fact 
that  it  carries  1 1  %  more  hours  of  sponsored  network  pro- 
grams per  week  than  any  other  Denver  station. 

Illustrating  the  pulling  power  of  KLZ  i's  the  fact  that 
result-conscious  local  department,  furniture,  jewelry, 
men's  and  women's  stores  all  spend  more  of  their  radio 
money  with  KLZ  than  with  any  other  station. 

KLZ's  spontaneous  showmanship,  its  alertness  to  the 
needs  of,  and  willingness  to  serve  the  civic,  cultural  and 
religious  interests  of  the  Denver-Rocky  Mountain  region 


have  won  it  widespread  esteem.  The  breadth  and  vital- 
ity of  its  activities  have  made  it  a  force  in  this  area. 

The  radio  riddle  in  Denver  is,  indeed,  elementary.  KLZ 
is  the  station  which  has  what  listeners  want  .  .  .  has  what 
advertisers  want. 

5  bo     KC-  COLUMBIA  NETWORK 


Affiliated  in  Management  with  WKY,  Oklahoma  City  and  The  Oklahoma  Publishing  Company 


Representative   —    The    K  a  t  z    Agency,  Inc. 

m 


MODERN  SCIENCE 
OPENS  DOORS  WITH 
A  LIGHT  BEAM 


•  •  • 


-and  Markets  With  Colonial  Network 


ELECTRICAL  ENGINEERS  have  relieved  you  of  the 
necessity  of  turning  a  knob  and  sw^inging  a 
door  on  its  hinges  when  you  enter  a  modern 
building.  A  tiny  ray  of  light  is  your  doorman. 

Radio  technicians  have  relieved  you  of  the 
necessity  of  covering  a  sales  territory  with  yester- 
day's cumbersome  methods.  Today,  the  efficiency 
of  the  Colonial  group  of  stations  opens  the  door 
to  an  immediate  audience  in  the  largest  markets 
of  New  England. 

Within  this  area  the  field  of  needed  coverage 
includes  fourteen  markets  where  volume  sales  can 


be  obtained.  The  Colonial  Network  reaches  them 
all,  at  low  cost  —  lower,  in  fact,  than  any  other 
station  group  covering  these  important  centers. 


WAAB 

Boston 

WLBZ 

Bangor 

WEAN 

Providence 

WFEA 

Manchester 

WICC  - 

(  Bridgeport 

wnbh 

New  Bedford 

[  New  Haven 

WLLH  < 

f  Lowell 

WTHT 

Hartford 

1  Lawrence 

wnlc 

New  London 

WBRY 

Waterbury 

WSAR 

Fall  River 

WLNH 

Laconia 

WSPR 

Springfield 

WRDO 

Augusta 

The  COLONIAL  NETWORK 

21  BROOKLINE  AVENUE,  BOSTON,  MASSACHUSETTS 
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Today  WRC 

increases  its  power  to 
5000  watts  day  and 
1000  watts  night  .  .  . 


WRC... 

....  has  more  national  spot 
....  has  more  local  clients 
....  has  more  hours  sold  daily 
....  has  more  net  income 
....  has  more  local  listeners 

than  any  other  Washington  station 


WRC 

RED  NETWORK  OUTLET 

THE  NATIONAL  BROADCASTING  COMPANY 

Translux  Building  •  Washington,  D.  C. 


New  York 


Chicaso 


San  Francisco 


Hollywood 


100  N«a  SeUciio*a  EVERY  MONTHI 
20  Jk*M.  0/  eoiduuuiif  EVERY  WEEK! 

That's  the  full  service— added  to  a  large  basic  library  for  those 
who  need  and  use  a  BIG  library.  But  if  you  desire  less  quantity 
or  want  selectivity  in  the  type  of  music  and  talent,  you  have 
FOUR  other  plans  of  service  to  choose  from.  Send  for  complete 
details,  measure  your  needs,  then  ask: 


THAT'S  WHAT  THEY'RE  SAYING 

ABOUT 


TAILORED 


DMNSCRIPTION 

You  may  select  the  exact  size  of  transcription 
service  you  require.  Your  choice  of  3,  12,  15,  17 
or  20  hours  per  week. 

You  may  select  the  exact  music  types  you 
require.  Your  choice  of  more  popular  music, 
more  concert  music  or  mixed. 

You  may  select  the  exact  talent  types  you 
require.  Your  choice  of  larger  or  smaller  talent 
units  and  combinations. 

Your  costs  are  proportionate  to  the  plan  of 
service  you  select.  Your  choice  according  to 
your  own  pocketbook. 


SidMcla/id Radio 

180  N.  MICHIGAN  AVENUE,  CHICAGO,  ILL.  •  6404  HOLLYWOOD  BOULEVARD,  HOLLYWOOD,  GAL. 


FOR 


W 


E'VE  talked  about  WLS  being  a  synonym  for 
results.  It  has  been  a  synonym  for  Service, 


too  — for  14  years.  Midwest  radio  listeners  look  to  ^ 
it  for  the  same  sort  of  warm  neighborliness  and 
practical  help  they  get  from  real  friends.  WLS  seeks 


ut  service  opportunities;  acts  on  them.  Many  of  its 


most  popular  features  are  not  for  sale.  And  its  big 
family  of  listeners  remembers  — and  reacts,  too. 


Listener  Loyalty  predicates 


Advertising  Results! 

WLS 

THE  PRAIRIE  FARMER  STATION 

R[JRR\DGE  D.  BUllER,  President    ....     GlENN  SNfDER,  Manager 

Nafional  Representatives: 
INTERNATIONAL  RADIO   SALES,  New  York,  Chicago,  Detroit,  Los  Angeles 


NOW  IN  THE  MONTH  of  the  high  kite  wind  and  hoar  frost  heaxy  on  the  ground,  it  saddens  us 
to  think  that  soon  the  hurdy  gurdy  too  will  pass  and  azaleas  no  longer  greet  the  spring  in 
windowboxes  to  its  lyric  note.  But  on  the  whole  the  world  still  improves.  We  have  noted  any 
number  of  progressive  symptoms.  Shopkeepers  of  the  better  sort  have  taken  to  wrapping  garlic 
in  cellophane  and  people  to  the  tune  of  5234  in  one  week  entered  the  WOR-Mutual  Playhouse 
in  New  York.  In  an  economy  of  abundance,  the  most  abundant  thing  has  been  the  published 
explanations  of  the  leaders  and  it  heartens  us  to  learn  they  can  write.  Abundant  too  have  been 
the  mailbags  of  those  VVOR  sponsors  who  purchase  Transradio  News;  one  of  whom  on  three 
announcements  reaped  30,627  replies,  from  the  3,961,884  radio  homes  we  serve.  Joyous  is  die 
news  that  the  number  of  power  cruisers  have  increased  at  Duffy's  pier  and  that  the  SPCA 
forbids  the  locking  of  little  dogs  in  cellars 
from  which  they  sorrowfully  emerge  with  a 
special  smell  of  ashes  and  \  igor-kept-under. 
Proud  too  are  we  of  the  growth  of  our  supple- 
mental sponsors  who  sweep  into  the  year  1938 
bright  with  the  deep  knowledge  of  sales  to  be 
theirs.  And  glad  we  are  that  we  have  finally 
found  a  mate  for  our  own  unwed  cat,  in  this, 
the  March  of  the  Year. 


No  matter  how  closely  any 
two  radio  stations  may 
seem  to  compare,  they're 
never  "a  toss-up" — NEVER. 

What  precedes  and  follows 
your  proposed  time  on  each 
station?  Wliat  are  the  local 
listening  hahits  at  those 
times?  At  what  hour  do  the 
factory  whistles  blow — or  is 
the  audience  mostly  mral  at 
the  moment  you're  on  the 
air?  Is  the  community  nutty 
about  basketball,  or  do  they 


go  for  that  roller-skate  derby 
in  town?  Et  cetera  ad  insani- 
tas  —  unless  you  let  Free  & 
Peters  dope  it  out  for  you. 

Free  &  Peters  have  offices  in 
six  different  sections  of  the 
country  —  DAILY  intercom- 
munications between  our 
fourteen  men  and  the  sta- 
tions they  serve.  We  know  or 
can  quickly  find  out  every 
detail  that  affects  radio  pro- 
ductivity ....  Can't  we  pass 
this  valuable  dope  to  you? 


Exclusive  Representatives: 

WGR-WKBW   Buffalo 

WCKY   Cincinnati 

WHK-WCLE   Cleveland 

WHKC   Columbus 

woe   Davenport 

"WHO   Des  Moines 

WD  AY  Fargo 

WOWO-WGL  Ft.  Wayne 

KMBC   Kansas  City 

WAVE   Louisville 

WTCN  Minneapolis-St.  Paul 

WMBD   Peoria 

KSD   St.  Louis 

WFBL   Syracuse 

WKBN   Youngstown 

Southeast 

WCSC   Charleston 

WIS   Columbia 

WPTF  Raleigb 

WDBJ  *  Roanoke 

Southwest 

KTAT  Ft.  Worth 

KTUL  Tulsa 

Pacific  Coast 

KOIN-KALE   Portland 

KSFO  San  Francisco 

KVI    Seattle-Tacoma 

*  Chicago  office  commencing  April  f 


FREE  &  PETERS,  inc. 


(and  FREE,  JOHNS  &  FIELD,  INC.) 


CHICAGO 

180  n.  Mietiigan 
PrankBn  6373 


NEW  YORK 

110  E.  42nd  St. 
Lexington  2-8660 


DETROIT 

New  Center  BIdg. 
Trinity  2-8444 


SAN  FRANCISCO 

One  Eleven  Sutter 
Sutter  4353 


LOS  ANGELES 

C.  of  C.  Bldg. 
Richmond  6184 


ATLANTA 

Bona  Allen  Bldg. 
Jackson 
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learst  Disposing  of  Station  Properties 


tiio  organizations.  Upon 
jisummation,  the  sale  would 
istitute  the  largest  single 
3io  transaction  in  history, 
bn  exceeding  the  record  sale 
KNX,  Hollywood,  to  CBS 
j-  $1,300,000  some  two  years 
b. 

IS  Broadcasting  went  to  press, 
status   of   sales  negotiations 

3: 

Disposal  of  the  four  South- 
est  Hearst  stations  (KOMA, 
ttlahoma  City;  KTSA,  San  An- 
hio;  WACO,  Waco,  and  KNOW, 
tistin),  plus  International  Ra- 
p  Sales  and  International  Ra- 
!D  Productions  to  a  group  of 
iominent  businessmen  who  hold 

two-week  option  for  approxi- 
ktely  $900,000,  of  which  some 
j' 00,000  would  represent  the 
jirchase  price  of  the  stations, 
(rte  option  dates  from  March  10. 

Sale  of  KEHE,  Los  Angeles, 
Earle  C.  Anthony,  owner  of 
FI  and  KECA,  for  $400,000 
ish  with  resale  by  Anthony  of 
ECA  to  other  California  inter- 
%s.  This  transaction  has  been 
limpleted,  subject  to  FCC  ap- 

oval. 

jSale  of  WINS,  New  York,  to 
W.  Arthur  O'Brien,  Seattle  at- 
Tney,  and  a  former  resident  of 
id  Democratic  National  com- 
itteeman  from  Washington,  D. 

as  a  personal  venture  for  ap- 
roximately  $250,000.  He  has  en- 
red  a  tentative  contract  for  the 
irchase. 

in  addition,  it  is  understood  that 
IS  also  have  been  made  for 
SAL,  Baltimore,  and  that  the 
tion  may  be  sold.  The  other 
arst  stations,  WISN,  Milwau- 
(i,  KYA,  San  Francisco,  and 
CAE,  Pittsburgh,  it  is  stated  on 
at  is  believed  to  be  reliable  au- 
rity,  are  not  in  process  of  being 
aidated,  although  the  two  for- 
r  stations  may  be  sold  if  proper 


MR.  HEARST 


puthwest  Group,  WINS,  KEHE,  Sales  and  Production 
jdjuncts,  Optioned  for  $1,600,000  in  Three  Deals 

^LE  of  a  substantial  portion  of  the  radio  properties  of 
lliam  Randolph  Hearst,  embracing  10  broadcast  stations 
|d  the  recently-formed  International  Radio  Sales,  station 
()resentative  organization,  and  International  Radio  Produc- 
ois,  is  in  process  of  negotiation. 

Subject  to  necessary  approval  of  the  FCC,  which  is  manda- 
\Y  under  the  law,  Mr.  Hearst's  radio  executives  have  made 
Itative  arrangements  for  the  sale  of  six  of  the  ten  stations, 

ng  with  the  two  affiliated    "  !  ; 

terms,  again  subject  to  FCC  ap- 
proval, can  be  made.  WCAE,  per- 
haps the  most  profitable  of  the 
Hearst  interests,  apparently  is  not 
for  sale.  Unlike  the  other  Hearst 
stations,  it  is  owned  by  Hearst  Con- 
solidated Newspapers  in  such  fash- 
ion as  to  make  its  liquidation  dif- 
ficult. 

Sale  of  a  substantial  portion  or 
possibly  all  of  the  Hearst  radio 
holdings  is  consistent  with  the  re- 
cently instituted  program  of  the 
75-year-old  publisher  to  liquidate 
possibly  the  bulk  of  his  farflung 
holdings.  Having  recently  leased 
or  consolidated  several  of  his  news- 
papers, he  also  has  offered  for  sale 
a  $15,000,000  art  treasure  accu- 
mulated during  his  lifetime. 

It  was  learned  also  for  the  first 
time  that  he  had  disposed  of  his 
three  point-to-point  press  stations 
to  Press  Wireless  Inc.,  for  some 
$64,000.  These  stations,  engaged  in 
the  transmission  of  news  by  radio, 
were  located  in  New  York,  Chicago 
and  San  Francisco,  and  utilized 
frequencies  set  aside  by  the  FCC 
for  press  purposes. 

Southwest  and  Service 

Organizations  to  be  Sold 

The  biggest  transaction — South- 
west and  the  two  affiliate  service 
organizations — was  said  to  be  in 
the  final  stages  of  negotiation  as 
Broadcasting  went  to  press.  The 
principal  on  behalf  of  Hearst  is 
Joseph  V.  Connolly,  chairman  of 
the  board  of  Hearst  Radio,  president 
of  International  News  Service  and 
of  King  Features  Syndicate,  along 
with  Elliott  Roosevelt,  who  on  Jan. 
1  became  president  of  Hearst  Ra- 
dio, operating  all  of  the  stations 
plus  the  two  sei-vice  organizations. 
The  identity  of  the  businessmen 
was  not  divulged  as  Broadcasting 
went  to  press.  Any  such  syndicate, 
however,  unquestionably  would  con- 
sist of  individuals  in  the  invest- 
ment field,  it  is  felt. 

Precise  information  was  lacking 


because  of  the  pendency  of  the  ne- 
gotiations and  the  reticence  on  the 
part  of  the  principals  to  discuss 
the  matter. 

Price  of  $900,000  for 
Southwest  Group  Heard 

A  sales  price  of  $900,000  for  the 
four  Southwestern  stations  and  the 
two  service  organizations,  accord- 
ing to  responsible  sources,  would 
not  appear  out  of  line,  and  the 
$500,000  approximate  figure  on  sta- 
tions probably  could  be  justified  on 
the  basis  of  earnings. 

Applications  seeking  FCC  ap- 
proval will  be  filed  as  soon  as  de- 
tails can  be  cleaned  up,  assuming 
the  businessmen's  group  exercises 
its  option.  Messrs.  Connolly,  Roose- 
velt and  their  counsel,  along  with 
principals  for  the  other  interests, 
were  working  on  these  matters 
during  the  week  of  March  7. 

The  Anthony  purchase  actually 
was  consummated  in  early  March. 
The  application  for  assignment 
was  to  be  in  the  Commission's 
hands  by  March  14.  The  transac- 
tion was  a  straight  cash  proposi- 
tion for  $400,000. 

Operating  on  the  desirable  fre- 
quency of  780  kc.  with  1,000  watts 
night  and  5,000  watts  day,  KEHE 
would  replace  KECA  as  the  An- 
thony-owned NBC-Blue  outlet  in 
Los  Angeles.  KECA,  on  1430  kc. 
with  1,000  watts  night  and  5,000 
watts  day,  does  not  have  the  tech- 
nical coverage  of  the  Hearst  outlet. 

Negotiations  are  in  progress  for 


the  sale  of  KECA  to  other  Cali- 
fornia interests,  it  was  learned  au- 
thoritatively, at  a  figure  of  possi- 
bly $75,000  to  $100,000.  The  station 
may  go  to  San  Diego  or  Redlands, 
both  of  which  are  said  to  be  in 
need  of  additional  local  radio  ser- 
vice. There  is  also  the  possibility 
that  the  station  will  be  sold  to 
other  Los  Angeles  interests,  since 
it  is  deemed  a  certainty  that  Mr. 
Anthony,  who  owns  the  50,000- 
watt  KFI  along  with  KECA,  would 
not  be  disposed  to  seek  operation 
of  three  stations  in  the  same  city. 
Col.  O^Brien  Imminent 
Purchaser  of  WII\S 

It  is  felt  that  the  purchase  price 
of  $400,000  for  KECA  could  not  be 
questioned  as  exhorbitant  since  the 
station  has  an  appraised  valuation, 
insofar  as  actual  physical  facili- 
ties are  concerned,  of  some  $300,- 
000.  Elaborate  new  studios  recent- 
ly have  been  installed  and  it  is  as- 
sumed that  both  the  KFI  and 
KEHE  program  operations  would 
be  transferred  to  these  facilities  by 
the  Anthony  interests  upon  acqui- 
sition of  the  latter  station. 

The  imminent  WINS  purchaser 
— Col.  O'Brien — is  a  well-known  at- 
torney and  ranks  high  in  Demo- 
cratic circles,  but  is  a  newcomer 
to  radio.  A  resident  of  Washington, 
D.  C,  until  some  two  years  ago, 
he  was  prominent  in  local  civic  af- 
fairs and  also  was  a  Democratic 
National  committeeman  and  a  dele- 
gate to  the  last  Democratic  con- 
vention from  the  District.  He 
moved  to  Seattle  where  he  resumed 
his  law  practice,  although  retain- 
ing an  interest  in  affairs  in  the 
Capital  City.  His  advisor  in  the 
transaction,  it  is  understood,  has 
been  Saul  Haas,  principal  owner 
of  KIRO,  Seattle.  However,  Col. 
O'Brien  is  declared  to  be  interested 
in  the  purchase  solely  for  himself. 
There  was  no  verification  of  the 
figure  but  it  was  understood  to  be 
in  the  neighborhood  of  a  quarter- 
million  dollars,  under  the  tentative 
contract. 

Col.  O'Brien,  who  is  in  his  54th 
year,  resigned  from  the  Army  as  a 
Lieutenant  Colonel  in  1920  after 
having  entered  during  the  World 
War  as  a  Captain.  He  was  assist- 
ant to  the  Secretary  of  War  and 
passed  on  all  expenditures  of  ap- 
propriations during  his  military 
service.  He  is  a  director  of  several 
banking  and  financial  institutions 
in  New  York  and  Washington. 

WISN,  the  Milwaukee  Hearst 
outlet,  so  far  as  is  known,  is  not 
definitely  in  any  bidding  transac- 
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Principals  in  Hearst  Station  Sales  Negotiations 


JOSEPH  V.  CONNOLLY  ELLIOTT  ROOSEVELT  EARLE  C.  ANTHONY  COL.  ARTHUR  O'BRIEN 


tion.  The  station  operates  on  the 
1120  kc.  channel  with  1,000  watts 
until  local  sunset  and  250  watts  at 
night.  It  has  also  been  regarded  as 
a  successful  station.  KYA,  the  San 
Francisco  outlet,  operates  on  1230 
kc.  with  5,000  watts  local  sunset 
and  1,000  watts  night.  With  no 
major  network  affiliations,  it  has 
not  been  a  particularly  thriving 
enterprise. 

WINS,  New  York,  operates  on 
the  1180  kc.  channel  with  1,000 
watts  as  an  unlimited  time  station. 
KEX,  Portland,  and  KOB,  Albu- 
querque, are  the  dominant  stations 
on  the  channel,  dividing  time,  but 
in  the  impending  reallocation,  it  is 
regarded  likely  the  shifts  in  as- 
signments will  result  in  fulltime 
operation  of  both  and  possibly  all 
three  of  the  stations. 

Bidders  for  WBAL  have  not 
been  disclosed,  although  admitted- 
ly several  offers  have  been  made. 
Baltimore  interests,  it  is  believed, 
have  been  in  at  least  preliminary 
negotiation.  WBAL  was  purchased 
by  Hearst  from  the  Consolidated 
Gas,  Electric  Light  &  Power  Co.  of 
Baltimore  in  1934  for  approximate- 
ly $465,000  on  a  deferred  payment 
basis.  Offers  for  the  station,  it  is 
indicated,  have  ranged  between 
that  figure  and  a  half-million  dol- 
lars. 

Mr.  Roosevelt  Entered 
Radio  in  Southwest 

Mr.  Roosevelt,  second  son  of  the 
President,  in  the  fall  of  1935,  first 
entered  radio  as  vice-president  of 
the  Southwest  Broadcasting  Sys- 
tem, then  independently  owned. 
Then  a  youth  of  27,  he  left  an  ex- 
ecutive post  with  the  Aeronautical 
Chamber  of  Commerce  to  accept 
the  new  assignment,  headquarter- 
ing in  Fort  Worth.  Stations  then 
in  the  network  were  KTAT,  Fort 
Worth;  KOMA,  KTSA,  WACO  and 
KNOW,  the  latter  subsequently 
having  been  sold  to  Hearst. 

On  Feb.  26,  1936,  KTSA  and 
KNOW  were  purchased  by  Hearst 
for  $225,000,  with  Mr.  Roosevelt 
acting  as  the  sales  agent.  The  pur- 
chase was  from  A.  P.  Barrett,  of 
Foi't  Worth,  principal  owner  of 
Southwest.  The  following  month, 
Mr.  Roosevelt  became  vice-presi- 


dent of  Hearst  Radio  in  charge  of 
the  Southwestern  stations.  Under 
the  arrangement,  KTSA  was  pur- 
chased for  $180,000  and  KNOW 
for  $45,000. 

A  month  later  it  developed  that 
the  three  remaining  stations  of 
the  Southwest  Group  had  been  sold 
— two  of  them  to  Hearst  and  the 
third,  KTAT,  to  Raymond  Buck, 
Fort  Worth  attorney,  for  $160,000. 
KOMA,  Oklahoma  City,  and 
WACO,  were  purchased  by  Hearst 
Radio  for  a  reported  price  of  $250,- 
000,  or  an  aggregate  of  $475,000 
paid  by  Hearst  for  the  four  sta- 
tions of  the  group  which,  under 
the  new  transaction  with  the  busi- 
nessmen would  be  sold  for  approx- 
imately $500,000. 

Meanwhile,  KEHE,  Los  Angeles, 
half  time  station  which  had  been 
purchased  by  Hearst,  and  KELW, 
another  half  time  station  also  pur- 
chased, became  a  full  time  unit  as 
KEHE  on  April  7,  1937.  under  au- 


ANNUAL  confusion  attending  the 
shift  to  daylight  saving  is  now  in 
full  swing  among  network  clients 
and  their  agencies.  The  change 
goes  into  effect  April  24,  and  the 
following  CBS  clients  have  an- 
nounced their  new  schedules: 

Ford  Motor  Co.,  Watch  the  Fun 
Go  By,  shifts  stations  from  the 
early  to  the  repeat  broadcast: 
KVOR  KLZ  KOY  KSL.  General 
Foods  Corp.,  Lum  &  Abner  shift  to 
the  late  broadcast  on  stations 
KRNT  WFBM  KMBC  WHAS 
KMOX  WREC  WLAC  KRLD 
KTRH  KOMA  KTSA  KTUL 
KNOW  WCCO  KLRA.  Lever  Bros. 
Co.,  Big  Town,  shifts  to  late  broad- 
cast on  KLZ  KSL  CKOV  KFJC 
CBR  CHAB  CFAC  CGQC  CKBI 
CJCA  CJOC. 

P.  L  0  r  i  1 1  a  r  d  Co.,  Hollywood 
Screenscoops,  moves  these  stations 
from  the  earlv  to  the  late  broad- 
cast: WBBM  KRNT  WHAS 
KMOX  WISN  WIBW  KGKO 
WDOD  KWKH  KLRA  WREC 
WLAC  WWL  KNOW  KRLD 
KTRH  KOMA  KTSA.  Philip  Mor- 
ris Co.,  Johnny  Presents,  moves  to 
the    late    show:    KRNT  WFBM 


thority  granted  by  the  FCC  to  con- 
solidate the  stations.  It  was  this 
station  which  was  sold  to  the  Earle 
Anthony  interests  by  Mr.  Hearst 
in  the  new  transaction. 

The  next  phase  of  the  Hearst 
reorganization  developed  when  Mr. 
Roosevelt  was  made  president  of 
Hearst  Radio  in  charge  of  its  ten 
stations  on  Jan.  1,  succeeding  Mr. 
Connolly  as  president,  and  Emile 
J.  Gough  as  vice-president  and  gen- 
eral inanager.  Mr.  Connolly  be- 
came chairman  of  the  board.  Si- 
multaneously, International  Radio 
Sales,  as  a  station  representation 
organization,  and  International  Ra- 
dio Productions  were  organized  as 
direct  Hearst  subsidiaries. 

There  was  a  general  shake-up  of 
personnel  at  the  time.  Murray 
Grabhorn,  then  manager  of  KEHE, 
was  made  \'ice-president  of  Hearst 
Radio  under  Mr.  Roosevelt  in 
charge  of  the  sales  organization. 
Albert  A.  Cormier,  under  contract 


KMOX  WISN  KFH  KRLD  KTRH 
KTSA  woe  WCCO  KNOW.  Unit- 
ed States  Tobacco  Co.,  Pick  &  Pat 
in  Pipe  Smoking  Time,  moves  to 
the  rebroadcast":  KRNT  WFBM 
WHAS  KMOX  WREC  WLAC 
KRLD  KOMA  KTSA  KNOW 
KWKH  KTUL  WCCO  WNAX 
WIBW.  R.  J.  Reynolds  Co.,  Eddie 
Cantor,  will  rebroadcast  at  10:30- 
11  (EDST)  to  KRNT  KMBC 
WHAS  KMOX  WEOA  WISN 
WMBD  WIBW  KFH  WAPI 
WDOD  WNOX  KLRA  WREC 
WALA  WSFA  WWL  KRLD 
KTRH  KOMA  KTSA  KNOW 
KWKH  KTUL  KDAL  KGKO 

woe. 

Geo.  W.  Caswell  Co.,  Party  Bu- 
reau, now  on  the  Pacific  Coast  net- 
works at  5:30-5:45  (EST);  Dur- 
kee's  Famous  Foods,  My  Secret 
Ambition,  at  10:30-11  p.  m.  (EST), 
and  Tillamook  County  Creamery 
Assn.,  Dairy  Maid,  5:30-5:45 
(EST),  will  all  be  heard  an  hour 
later  by  New  York  clocks,  main- 
taining their  same  periods  accord- 
ing to  Pacific  standard  time. 

NBC  and  Mutual  clients  have 
not  yet  announced  their  changes. 


as  manager  of  WINS,  became  vie 
president  and  executive  assista 
to  Mr.  Roosevelt. 

Mr.  Hearst  a  decade  ago  beg: 
to  evince  new  interest  in  radio.  . 
that  time  he  said  that  he  h 
missed  a  great  opportunity  in  r 
getting  in  on  the  "ground  flooi 
He  was  quoted  as  having  observ 
that  people  were  becoming  too  la 
to  read  newspapers  but  that  th 
would  listen. 


Feenamint  Test 

HEALTH  PRODUCTS  Co.,  Ne 
ark  (Feenamint),  is  planning 
test  series  of  spot  announcemer 
to  start  the  end  of  March  on  si 
tions  in  "all  major  and  seconda 
markets  of  California,"  accordi 
to  the  agency,  Wm.  Esty  &  ( 
The  announcements  will  be  ma 
2  to  6  times  a  day,  five  days 
week.  The  company  has  also  ] 
newed  its  contract  with  E. 
Brinckerhoff  Recording  Studios  i 
three  five-minute  transcriptions 
week,  which  have  been  runni 
since  December  on  12  stations. 


Armand  Using  17 

ARMAND  Co.,  Des  Moines  {o 
metics)  has  started  three  weel 
spot  announcements — for  the  nii 
part  evening  station  breaks — on 
stations  with  a  quarter-hour  wei 
ly  program  Hoiv  I  Met  My  H 
band,  being  continued  on  Wr 
Chicago.  Wade  Adv.  Agency,  G 
cago,  handles  the  account.  Co 
plete  station  list  follows:  W 
KFI  KFRU  KGHL  KGO  KI 
KLZ  KMBC  KOA  KOIN  KOJ 
KSTP  WDAY  WHO  WKY  WO: 
WWJ  WOW. 


Sponsors  Fourth  Derbj 

BROWN  &  WILLIAMSON  Tob 
CO  Co.,  Louisville  (Kool  and  R 
eigh  cigarettes),  for  the  fou: 
successive  year  will  sponsor  i 
broadcast  of  the  Kentucky  Der: 
this  year  on  CBS  on  May  7. 
announcer  has  been  chosen  for  " 
event.  Agency  is  BBDO,  N.  Y. 


LEVER  BROS.  Co.,  Cambridge, 
take  Al  Jolsoti,  for  Lifebuoy  soap,  r 
Edward  G.  Robinson's  Big  Town 
Rinse  off  CBS  the  end  of  June.  B 
are  expected  to  return  early  in 
fall. 


Shift  of  Network  Program  to  Conform 
To  Daylight  Saving  Time  Is  Under  Way 
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hidependents  Drawn  Into  Disc  Strife 

j  Loucks  Obtains  Promise  From  AFM  Not  to  Act  Before 
I  Meeting  of  the  NAB  Board  of  Directors  March  21 


i  By  BRUCE  ROBERTSON 

iE  independent  stations  are 
ibut  to  have  their  turn  at  nego- 
ilting  with  the  American  Federa- 
in  of  Musicians.  True,  they  have 
teived  no  individual  demands 
jm  the  union.  But  AFM  demands 
the  makers  of  transcriptions 
d  phonograph  records  so  vitally 
ect  the  future  development  of 
■  nonnetwork  stations  that  they 
being  drawn  into  the  fray, 
pew  "deadline"  of  March  25  has 
pn  set. 

"  t   a    meeting    in    New  York 
rch  10,  some  25  men,  represent- 
practically    every  transcrip- 
n  company  in  the  country,  draft- 
a  letter  to  be  sent  to  every  inde- 
ident  station,  pointing  out  that 
union's  refusal  to  allow  its 
i^ibers  to  work  for  transcription 
jinpanies  who  send  their  products 
stations   unlicensed   by  AFM 
sents  a  problem  that  concerns 
stations  as  much  if  not  more 
n  it  does  the  transcribers, 
specifically  the  letter  points  out 
t  stations  which  have  signed 
IRNA  agreement  may  be  fur- 
lihed  with  transcriptions  without 
ection  from  the  union,  but  that 
other  stations  are  considered  to 
on  the  "unfair"  list  until  they 
'e  signed  similar  union  agree- 
nts.  Which,  say  the  transcrip- 
1  men,  puts  the  problem  pri- 
rily  up  to  the  stations.  A  similar 
per  is   expected  to  be  sent  to 
adcasters  by  the  makers  of  pho- 
;raph    records,    to    whom  the 
M  has  presented  the  same  de- 
mds    as    to    the  transcription 
ns. 

History  Repeats 


^o,  history  is  again  repeating  it- 
L'ast  summer  the  individual 
iwork  affiliates  were  forced  to 
anize  to  fight  against  demands 
sented  not  to  themselves  but  to 
networks  on  which  they  de- 
id  for  much  of  their  program 
terial.  Today  the  non-network 
tions  must  rally  to  meet  de- 
nds  presented  to  the  transcrip- 
!i  and  phonograph  record  indus- 
s  on  which  they,  in  turn,  de- 
id  for  many  of  their  programs. 
;  there  is  one  major  diff'erence. 
it  summer  an  impotent  NAB 
]od  idly  by  while  the  network 
itions  hurriedly  composed  an  or- 
wization  to  fight  their  battles, 
lay,  it  was  pointed  out,  a  re- 
lanized  NAB  stands  firmly  he- 
ld the  independents,  who  more- 
jr  have  a  committee,  appointed 
;ithe  special  NAB  convention  in 
iw  York  last  fall,  which  has  been 
(paring  against  this  event. 
Ihairman  of  this  committee  is 
;iyd  Thomas,  WROK;  other  mem- 
IS  are  Howard  Loeb,  WFDF; 
B.  McNaughton,  WTBO;  Gre- 
:y  Gentling,  KROC,  and  Stanley 
ultz,  WLAW.  The  transcribers' 
'er  urges  all  independent  sta- 
jUS  to  contact  this  committee  im- 
piately  and  to  furnish  it  with 


1 


all  data  needed  for  presentation  to 
the  AFM. 

First  presentation  of  the  inde- 
pendents' views  was  made  to  the 
AFM  March  8  by  NAB  Special 
Counsel  Philip  G.  Loucks.  Address- 
ing the  International  Executive 
Board  of  the  union,  now  meeting 
in  New  York,  Mr.  Loucks  advised 
against  any  hasty  action  on  the 
part  of  the  union  and  secured  a 
promise  that  no  action  would  be 
taken  before  the  meeting  of  the 
NAB  board  of  directors  on 
March  21,  Meanwhile  he  said  he 
would  try  to  get  the  independents' 
committee  together  for  the  formu- 
lation of  a  plan  similar  to  that  of 
IRNA,  whereby  the  independents 
would  be  licensed  by  the  AFM  on 
an  equitable  basis. 

This  plea  was  sympathetically 
received  by  the  union  officials,  who 
said  they  had  no  desire  to  work 
undue  hardships  on  any  station. 
Educational  and  religious  stations 
are  exempt  from  any  demands, 
they  stated,  and  stations  with  an- 
nual incomes  of  less  than  $20,000 
will  probably  also  be  exempt,  as 
on  the  5V2%  basis  applied  to  IRNA 
stations  the  amount  would  not  be 
large  enough  to  cover  the  employ- 
ment of  even  one  staff  musician 
for  a  year.  In  fairness  to  stations 
which  have  signed  the  IRNA  agree- 


ment, the  union  said,  the  wealthier 
non-network  stations  should  like- 
wise be  required  to  agree  to  in- 
crease employment  of  staff  mu- 
sicians. The  AFM  agreed  to  defer 
enforcement  of  their  demands  on 
the  recording  industry  until  after 
another  meeting  with  Mr.  Loucks, 
scheduled  for  March  25. 

Boycott  Feared 

Also  present  at  the  March  8 
meeting  was  Mark  Woods,  NBC 
vice-president,  officially  represent- 
ing NBC's  transcription  division 
and  speaking  for  all  transcribers. 
He  said  that  the  transcription 
makers  could  not  accept  the  union 
demands  in  their  present  form 
which,  he  said,  would  force  the 
transcribers  into  an  illegal  secon- 
dary boycott.  This  was  denied  by 
Samuel  G.  Ansell,  AFM  general 
counsel,  and  the  union  reiterated 
its  stand  that  its  members  would 
not  continue  to  make  transcrip- 
tions for  use  by  "unfair"  stations. 
Further  discussion  was  deferred 
for  another  meeting,  to  be  held 
following  that  with  Mr.  Loucks. 

On  March  9  the  AFM  board  met 
with  a  phonograph  record  commit- 
tee, composed  of  David  Mackay, 
attorney  for  RCA  Mfg.  Co.;  M.  H. 
Labenstein,  attorney  for  American 
Record  Co.;  Milton  Diamond,  at- 


BUY  NOW  DRIVE  SUCCESSFUL 

WLW  and  WSAI  Getting  Enthusiastic  Response; 
 Other  Stations  Adopting  Plan  


THE  "BUY  NOW"  campaign  in- 
augurated Feb.  14  by  WLW  and 
WSAI,  has  far  exceeded  expecta- 
tions in  response,  according  to 
James  D.  Shouse, 
vice-pre  s  ident  of 
the  Crosley  Radio 
Corp.  and  general 
manager  of  the 
stations.  Letters 
from  chambers  of 
commerce,  manu- 
facturers, news- 
papers and  radio 
stations  in  vir- 
tually all  parts  of 
the  country  have 
been  received  by  Crosley 
station  officials  since  the  campaign, 
designed  to  stimulate  business,  be- 
gan. 

"If  we  can  convince  the  con- 
sumer that  he  alone  can  loose  a 
barrage  of  purchasing  power  by 
putting  that  dormant  power  to 
work,  the  battle  is  won  and  the  re- 
pression is  routed,"  said  Powel 
Crosley  Jr.,  president  of  the  cor- 
poration. Mr.  Crosley  used  the  term 
repression,  explaining  that  the  peo- 
ple as  a  whole  have  been  repressed, 
due  to  lack  of  confidence.  When  the 
campaign  began  no  thought  was 
given  to  expiration  date.  Up  to  now 
there  is  little  likelihood  that  the 
drive  will  be  discontinued  for  some 
time,  because  of  the  increasing  re- 
sponse. Not  only  have  manufactur- 
ers, chambers  of  commerce,  busi- 
nessmen, radio  stations  and  news- 
papers commended  the  campaign, 
but  many  consumers  have  written 


to  say  they  are  making  purchases 
that  otherwise  might  have  been  de- 
layed. 

Two-minute  dramatizations  ex- 
plaining that  by  buying  now,  the 
consumer  will  make  it  possible  to 
provide  work  for  the  unemployed, 
are  spotted  in  many  sustaining  pro- 
grams on  both  WLW  and  WSAI. 
Spot  announcements  and  station 
break  flashes  also  are  scheduled 
daily.  Figures  used  are  based  on 
statistics  gathered  by  the  United 
States  Department  of  Commerce. 
The  data  is  broken  down  to  give 
the  number  of  working  hours  nec- 
essary in  the  manufacture  of  vari- 
ous articles.  In  conjunction  with 
the  "Buy  Now"  campaign,  WSAI 
broadcast  the  burning  of  40  old 
automobiles  at  Cincinnati's  water- 
front March  9.  The  ceremony  was 
part  of  National  Used  Car  Ex- 
change Week,  sponsored  by  Cincin- 
nati Automobile  Dealers  Association. 

WLW  and  WSAI  are  supplying 
several  other  stations  with  copies 
of  the  spot  announcements  and 
dramatizations.  A  number  of  news- 
paper publishers  also  have  request- 
ed material. 

"While  we  had  hoped  for  some 
support  to  the  'Buy  Now'  cam- 
paign, we  are  currently  pleasantly 
surprised  at  the  real  enthusiasm 
expressed  in  the  form  of  letters, 
coming  from  chambers  of  commerce 
and  business  concerns,"  said  Mr. 
Shouse.  "We  have  had  a  number  of 
inquiries  also  from  other  radio  sta- 
tions and  newspapers  throughout 
the  country." 


torney  for  Decca  Records  Inc.,  and 
Lawrence  Morris,  vice-president  of 
RCA  Mfg.  Co.  This  committee  pre- 
sented the  objections  of  the  pho- 
nograph record  manufacturers  to 
the  present  form  of  the  AFM  li- 
cense and  discussed  the  changes 
that  would  have  to  be  made  before 
it  would  be  acceptable. 

While  no  definite  conclusions 
were  reached,  it  was  stated  that 
the  atmosphere  was  more  friendly 
than  in  previous  sessions  and  that 
the  union  men  were  beginning  to 
understand  some  of  the  problems 
of  the  recording  industry.  Another 
meeting  is  scheduled  for  March  15 
and  the  recorders  are  optimistic 
about  eventually  coming  to  a  rea- 
sonably satisfactory  solution  of  the 
problem,  although  they  expect  it 
to  take  quite  a  little  time. 

AFM  President  Joseph  N.  Weber 
said  the  first  transcriptions  from 
stations  had  been  received  at  AFM 
headquarters  and  would  be  de- 
stroyed. This  is  in  accordance  with 
section  12  of  the  IRNA  agreement, 
which  says  that  stations  unable  to 
broadcast  sponsored  programs  at 
the  time  of  reception  may  make 
transcriptions  of  them  for  future 
broadcasts,  sending  the  records  to 
the  union  after  use  for  the  union 
to  check  and  destroy.  Although 
most  network  affiliates  have  signed 
the  IRNA  agreement  and  are  com- 
plying with  its  terms,  final  ex- 
change of  the  contracts  between 
AFM  and  the  IRNA  committee  has 
not  occurred  and  probably  will  not 
take  place  until  negotiations  be- 
tween the  union  and  the  recorders 
and  independent  stations  have  been 
completed. 

After  conversing  with  Mr.  Loucks 
via  long  distance  telephone  March 
10,  Mr.  Thomas,  as  chairman  of 
the  Independents  Committee,  said 
he  would  call  his  group  together 
in  Washington  during  the  week  of 
March  14. 


ASCAP  Suit  Heard 

SUIT  brought  by  ASCAP  against 
the  State  of  Florida,  testing  the 
constitutionality  of  the  state's  anti- 
ASCAP  law,  was  heard  by  the 
Federal  District  Court  in  New  Or- 
leans March  3.  No  definite  decision 
was  reached.  Proceedings  revolved 
largely  about  the  question  of  the 
court's  jurisdiction  in  the  case.  The 
suit  has  been  continued  until  a 
later  date,  and  at  that  time  the 
ASCAP  attorneys,  Schwartz  & 
Frolick  of  New  York,  will  ask  for 
a  temporary  injunction  on  the  basis 
of  its  precedent  in  the  Nebraska 
case.  Meanwhile  no  collections  are 
being  made  in  Florida.  In  April, 
the  Federal  District  Court  in  Knox- 
ville,  Tenn.,  will  hear  arguments  on 
anti-ASCAP  legislation  in  that 
state.  Andrew  W.  Bennett,  former 
special  assistant  attorney  general, 
assisted  Florida  state  attorneys  in 
argument  of  the  case. 


WALA  Joins  NBC 

WALA,  Mobile,  Ala.,  joins  the  NBC 
Network  as  an  optional  Red  or 
Blue  outlet  June  1.  It  operates  on 
1380  kc.  with  1,000  watts  local 
sunset  and  500  watts  night.  W.  0. 
Pape  is  president  and  general  man- 
ager. 


NBC  is  broadcasting  a  10-minute 
news  period  in  Portuguese  on  its 
shortwave  station  W3XAL,  bringing 
the  total  of  daily  foreign  language 
newscasts  to  six. 
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FLOOD  REFUGEES— Were  thankful  for  radio.  Clinton  (Buddy)  Twiss 
of  NBC  (left)  interviewed  a  lad  on  a  raft  who  rescued  his  pet  cat 
during  the  flood  peak  at  Venice,  Cal.  Bob  Le  Mond  and  Al  Posca  (second 
photo  from  left),  KEHE  special  events  announcer  and  program  director, 
respectively,  described  the  rescue  work  near  Universal  Picture  Studios. 


Jimmy  Vandiveer,  KFI  announcer,  interviewed  a  refugee  whose  hon 
was  demolished  near  North  Hollywood.  Right  photo  shows  (1  to  r)  Be 
Bradley,  Al  Packard  and  Vern  Taschner  of  the  CBS  Hollywood  technia 
staff,  operating  the  KAAC  shortwave  transmitter  of  KNX  whic 
enabled  them  to  relay  programs  along  the  West  Coast  during  the  storn 


Flood  Damage  Mitigated  by  Radio's  Aid 


By   DAVID   H.  GLICKMAN 

Broadcasters  Turn  Over  Entire  Facilities  as  All  Other 
Communication  Is  Shut  Off  in  Disaster  Region 


IN  THE  critical  hours  of  Southern 
California's  greatest  flood  disaster 
during  the  first  week  in  March,  ra- 
dio again  came  to  the  rescue  of  a 
stricken  area  shut  off  from  all 
other  communication. 

So  complete  and  so  thorough  was 
this  test  of  service  in  the  throes  of 
a  major  disaster  that  unquestion- 
ably many  lives  and  millions  of 
dollars  in  property  were  saved 
through  the  instant  response  of  ra- 
dio to  the  emergency. 

Because  of  this  vigorous  per- 
formance radio  in  Southern  Cali- 
fornia has  been  showered  with  the 
plaudits  of  not  only  federal,  state, 
county  and  city  officials,  but  from 
a  grateful  people,  victims  of  the 
disaster.  The  service  rendered  by 
radio  will  be  everlastingly  remem- 
bered in  Southern  California. 

Little  Warning  Given 

Of  Danger  to  Come 

With  no  thought  of  cost  or  lost 
revenues  from  sponsors,  broadcast- 
ers stopped  everything  and  turned 
over  their  facilities  to  the  public 
service.  When  all  other  means  of 
communication  had  failed,  stations 
in  San  Diego,  Los  Angeles,  Holly- 
wood, Santa  Barbara,  San  Ber- 
nardino, Long  Beach,  and  Glendale, 
as  well  as  other  communities  of 
the  southern  portion  of  California 
stayed  on  the  job,  day  and  night, 
to  broadcast  warnings. 

They  remained  on  the  air  to 
serve  as  a  clearing  house  for  in- 
formation and  to  act  as  headquar- 
ters for  the  American  Red  Cross, 
American  Legion,  National  Guard, 
Salvation  Army,  police,  relief  and 
other  agencies.  The  three  major 
networks  and  every  station  in 
Southern  California  went  the  limit 
to  provide  flood  warning  service, 
supply  listeners  with  information 
from  inundated  areas  and  fill  in 
the  breach  where  other  means  of 
communication  had  been  crippled. 

Battling  power  failures,  blocked 
highways,  the  wash-out  of  bridges, 
and  other  obstacles,  they  kept 
crews  on  the  job  day  and  night. 


Amateurs  cooperated  nobly  with 
networks  and  stations,  relaying 
countless  messages  and  bulletins  as 
well  as  providing  eye-witness  infor- 
mation from  flooded  points. 

Little  did  the  populace  of  South- 
ern California  realize  on  the  morn- 
ing of  Wednesday,  March  2,  that 
the  storm  which  had  not  been  an 
unusual  one  in  intensity  during  the 
preceding  three  days  was  to  be- 
come a  veritable  deluge  that  was  to 
turn  into  the  most  serious  and 
costly  water  menace  in  the  annals 
of  the  metropolitan  and  suburban 
area  of  that  section  of  California. 

So  overwhelming  was  the  rain 
during  the  daylight  hours  of  March 
2  that  all  channels  of  transporta- 
tion and  communication  were  total- 
ly paralyzed.  So  complete  was  the 
paralysis,  that  it  was  several  days 
before  railroads  and  bus  transpor- 
tation was  reestablished,  telephone 
service  restored  and  all  public 
utilities  functioning  normally. 

It  is  inconceivable  to  what  ex- 
tent the  alarm  of  the  people  would 


have  carried  had  it  not  been  for 
the  immediate  action  of  broadcast- 
ers. Not  only  were  remote  pickup 
terminals  of  practically  all  sta- 
tions employed  to  warn  of  flood 
conditions,  but  other  means  of  co- 
operation were  employed.  Authen- 
tic information  was  being  constant- 
ly broadcast  by  public  officials  of 
Los  Angeles  and  other  communi- 
ties, which  steadied  the  morale  of 
a  near-hysterical  citizenry. 

Emergency  Council 

Is  Hastily  Formed 

Despite  interruptions  of  power 
service  which  caused  shutdown  of 
a  number  of  broadcast  transmit- 
ters, the  breakdown  of  power  sup- 
ply was  spotty.  As  a  consequence, 
when  one  station  was  down,  others 
were  unaffected,  enabling  the  com- 
bined broadcasters  to  give  continu- 
ous service  to  listeners.  All  com- 
mercial committments  were  put 
aside  for  the  emergency. 

Police,  public  health  and  public 
works  departments  of  the  city  and 
county  of  Los  Angeles  were  quick- 


REHEARSAL  BY  CANDLELIGHT  —  During  the  Los  Angeles  power 
failure  March  2.  Here  is  the  cast  of  Scattergood  Baines  which  rehearsed 
by  candlelight  until  7:45  p.  m.  when  power  was  restored  and  KNX 
flashed  the  program  to  the  CBS  Pacific  network.  Left  to  right  are  Art 
Van  Slyke,  actor;  Francis  Trout,  actor;  Ray  Erlenborn,  sound  effects 
man;  Jess  Pugh,  Scattergood  Baines,  and  Joe  Kearns,  actor. 


ly  consolidated  under  the  Maji 
Disaster  Emergency  Council,  whic 
sent  qualified  inspectors  to  e 
points  in  the  path  of  flood  wate 
and  kept  headquarters  constant 
informed.  Where  new  dangers  a 
peared,  warnings  were  broadca 
for  evacuation.  All  important  i 
formation  was  promptly  furnishi 
to  radio  stations  for  broadcast.  : 

Largely  through  radio,  the  N 
tional  Guard,  motor  vehicle  forcf 
Humane  Society,  social  welfa 
groups,  fraternal,  and  civic  reli 
organizations  were  mobilized  ai 
places  of  refuge  for  the  homele 
established.  Field  service  of  broa 
casters  was  comprehensive,  bo 
through  use  of  numerous  remo 
outlets  which  formed  a  web 
pickups  over  the  city  and  urbi 
centers  nearby,  and  the  use 
many  mobile  shortwave  and  am 
teur  transmitters. 

During  the  early  period  of  t 
flood,  when  radio  was  on  its  owi 
extreme  care  was  used  to  broa' 
cast  only  truthful  information.  = 
presented  factual  data  on  the  stoj 
itself,  explained  the  extent  of  t' 
pile-up  of  waters  in  various  d 
tricts  when  these  were  excessi 
and  dangerous. 

Early  March  2  when  the  Weatb 
Bureau  correctly  forecast  unprec 
dented  rain,  KNX,  CBS  Hollywo 
station,  sent  its  portable  shortwa 
transmitter  KAAC  to  the  Glenda 
La  Creseenta  area,  scene  of  t 
disastrous  flood  of  1934-1935. 
crew  of  engineers  and  announce 
headed  by  Alden  Packard,  tec 
nician,  and  Gary  Breckner,  spec 
events  producer,  was  rushed  to  ^ 
new  flood  control  project  in  \'i 
dugo  Wash,  when  it  was  report 
threatened  and  announcement 
broadcast  that  the  Los  Ange 
River  was  well  within  its  linii 
Later,  however,  the  rain  became 
heavy  that  roads  were  washed  o.| 
and  this  news  was  broadcast  w 
warning  to  nearby  residents  a 
directions  for  driving  through  ot: 
safe  thoroughfares  to  Pasade: 
The  assumption  was  correctly  mi 
by  CBS  officials  that  this  would 
the  first  district  to  be  affected. 

By  the  time  the  flood  read 
other  sections,  local  authorit 
were  organized.  But  the  foresif 
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CBS  and  its  instant  action  un- 
ibtedly  prompted  the  herculean 
prts  that  were  immediately  put 
f-th  by  other  broadcasters  and 
j.nicipal  government  officials  and 
ffineers  which  enabled  them  to 
ndle  all  relief  activity  with  credi- 
ble efficiency. 

iLater  the  same  day,  when  flood 
Editions  forced  KNX  off  the  air, 
jH.  Bowman,  CBS  Pacific  Coast 
Hsion  engineer,  again  brought 
50-watt  shortwave  transmitter 
jo  play.  It  was  used  as  relay 
m  the  KNX  master  control  room 
jthe  transmitter  after  line  facili- 
b  had  been  disrupted.  Programs 
jre  picked  up  at  the  transmitter 
a  shortwave  receiver  and  re- 
Siadcast. 

rst  Break  Occurs 

Transcontinental  Line 

Tivst  break  in  the  CBS  transcon- 
ental  service  occurred  late  Wed- 
iday  night,  March  2,  when  the 
sphone  line  from  Salt  Lake  City 
Los  Angeles  was  washed  out.  An 
ergency  circuit  was  installed 
i  network  programs  rerouted 
ough  Reno  to  San  Francisco 
ni  Salt  Lake  City  and  broadcast 
the  West  Coast,  this  service  con- 
uing  through  the  storm  period, 
th  power  off  for  several  hours 
.  Bowman  rigged  up  emergency 
:tery  operated  equipment  and  re- 
ed sponsored  programs  to  the 
;work  from  Hollywood,  the  cast 
Lding  their  lines  by  candlelight, 
fhe  following  day  KAAC  short- 
ved  a  factual  news  program  to 
CBS  network  on  conditions  in 
1  around  Los  Angeles.  Pete 
ngle,  KNX  news  editor;  Dick 
r,  announcer,  and  Mayor  Frank 
jaw  of  Los  Angeles,  gave  the  re- 
ts on  conditions  in  the  stricken 
!as.  This  was  followed  a  few 
(irs  later  by  a  KFI,  Los  Angeles, 
liiadeast  relayed  through  its  mo- 
e  unit,  KAXA,  from  Venice,  and 
t  nationwide  over  NBC. 
Uthough  the  KNX  transmitter, 
ated  at  Sherman  Oaks,  near 
j[n  Nuys,  Cal.,  was  entirely  sur- 
mded  by  water,  it  was  not  dam- 
'id.  Leo  Shepard,  supervisor  in 
irge,  and  Herbert  Pangborn, 
hnician,  were  marooned  for  36 
ars. 

The  first  disaster  news  to  be  re- 
sed  transcontinentally  was  by 
:C  on  its  Red  network  March  2, 
115-10:30   p.   m.    (PST),  with 


San  Francisco  Facilities  Are  Utilized 
by  Networks  for  Nationwide  Programs 

its  transmitter  by  short  wave, 
thence  to  the  Point  Reyes  receiving 
station  and  relayed  to  KSFO. 

KSFO  artists,  announcers  and 
technicians  stood  by  at  the  San 
Francisco  studios  in  case  the  emer- 
gency pickup  failed.  KSFO's  con- 
tact with  KNX  was  maintained 
through  D.  Reginald  T  i  b  b  e  1 1  s  , 
member  of  the  American  Radio  Re- 
lay League,  who  owns  and  operates 
W6ITH  in  Berkeley.  Messages 
from  KSFO  were  handled  by  Tib- 
betts,  relayed  to  W6JSX,  owned  by 
Cecil  F.  Dickson  of  Los  Angeles 
and  telephoned  to  KNX.  Such  com- 
munications, although  hastily  set 
up,  enabled  KSFO  to  deliver  many 
broadcasts  from  the  flood  areas  to 
the  nation,  as  well  as  programs 
from  Hollywood. 

Hollywood  service  to  the  Califor- 
nia Radio  System — statewide  net- 
work of  seven  stations — was  off^  for 
nearly  48  hours  because  of  the  tele- 
phone cable  breaks.  KYA  in  San 
Francisco  and  the  McClatchy 
owned  stations  of  KFBK,  Sacra- 
mento; KWG,  Stockton;  KMJ, 
Fresno,  and  KERN,  Bakersfield, 
had  to  fill  with  local  programs. 

The  public  and  radio  fraternity 
alike  has  acclaimed  scores  of 
"hams"  in  the  San  Francisco  Bay 
region  and  the  stricken  flood  terri- 
tories in  southern  California,  as 
heroes.  These  operators  of  pri- 
vately owned  shortwave  trans- 
mitters were  the  only  mediums 
of  communication  between  the  two 
California  sister  cities.  Many  of 
them  stood  at  their  posts  through 
long  hours  of  vigilance,  getting  lit- 
tle sleep. 

San  Francisco  "hams"  played  a 
major  role  in  transmitting  Red 
Cross,  press  and  other  vital  com- 
munications. 


By  J.  CLARENCE  MYERS 

DESPITE  the  fact  that  Northern 
California  sufi'ered  no  ill  effects 
from  the  flood  that  ravaged  the 
southern  part  of  the  State  early 
this  month,  it  had  unprecedented 
broadcasting  problems  and  played 
a  major  part  in  the  transmission 
of  dozens  of  important  Hollywood 
broadcasts  to  the  rest  of  the  na- 
tion. 

Both  NBC  and  CBS,  through 
their  respective  Hollywood  sta- 
tions, KFI  and  KNX,  relayed  their 
coast-to-coast  shows  to  the  RCA's 
West  Coast  receiving  station  at 
Point  Reyes,  just  north  of  San 
Francisco.  The  broadcasts  were 
then  fed  by  telephone  wire  from 
Point  Reyes  to  the  NBC  station 
KPO  and  the  CBS  station  KSFO 
and  then  to  their  respective  nation- 
wide networks. 

Un  Thursday  night,  March  3,  a 
particularly  heavy  night  for  Holly- 
wood releases  to  the  nation,  NBC 
brought  all  programs  to  the  entire 
network  on  schedule.  These  includ- 
ed the  Rudy  Vallee  Royal  Gelatin 
Hour;  the  Maxwell  House  Good 
News  program,  Kraft  Music  Hall 
and  others. 

Relayed  to  Albuquerque 

The  Amos  &  Andy  broadcast, 
heard  at  8  p.  m.  PST  originated 
at  Palm  Springs,  Cal.  It  was  car- 
ried by  special  wire  from  there  to 
Albuquerque,  N.  M.,  from  whence 
it  was  sent  to  the  network.  NBC  in 
San  Francisco  had  arranged  for 
standby  programs  to  take  the  air 
from  New  York,  in  case  of  fail- 
ure of  the  service  from  the  RCA 
station  at  Point  Reyes.  Similarly 
KSFO  acted  as  the  western  key 
station  for  CBS.  The  programs  had 
to  be  sent  from  KNX's  studios  to 


Clinton  (Buddy)  Twiss,  special 
events  announcer,  giving  a  word 
picture  of  havoc  wrought  by  the 
storm. 

Shortly  after  midnight  the  NBC 
line  went  dead.  From  a  boat  in  the 
heart  of  the  Venice  business  dis- 
trict, Twiss  and  Jimmy  Vandiveer, 
KFI-KECA,  Los  Angeles,  special 
events  supervisor,  on  March  3, 
broadcast  a  description  of  the 
plight  that  had  befallen  that  beach 
city. 

Using  a  "beer  mug"  microphone 
their  broadcast  was  picked  up  by 


mobile  unit  KAXA  and  relayed  to 
W6D0B,  amateur  shortwave  sta- 
tion operated  by  Lloyd  Jones,  KFI- 
KECA  technician.  It  was  sent  by 
wire  to  KFI  studios  in  downtown 
Los  Angeles  and  relayed  to  the 
RCA  shortwave  station  at  Point 
Reyes,  in  Northern  California,  and 
carried  by  telephone  line  from 
there  to  KPO,  San  Francisco,  for 
national  release  on  NBC. 

NBC  programs  from  the  East 
were  not  received  in  Los  Angeles 
until  March  4  when  lines  were  re- 
stored to  service,  although  many 


of  the  programs  emanating  from 
Hollywood  were  broadcast  through 
KFI  and  picked  up  for  relay 
through  the  RCA  Point  Reyes  sta- 
tion. A.  H.  Saxton,  western  divi- 
sion chief  engineer,  unable  to  con- 
tact New  York  or  San  Francisco 
through  the  usual  channels,  han- 
dled traffic  business  entirely 
through  amateur  shortwave  opera- 
tors. All  the  flood  programs  were 
scheduled  via  this  "dog  sled"  relay 
and  NBC  press  department  relayed 
its  first  story  of  flood  operations  to 
New  York  in  this  manner. 

"The  only  net  affected  during  the 
height  of  the  storm  Wednesday  was 
the  Blue  which  went  out  for  two 
hours  in  the  afternoon  and  then 
again  in  the  evening  to  remain 
mute  until  Friday,"  Mr.  Saxton 
said.  "The  Red  network  functioned 
until  well  after  midnight  Wednes- 
day, and  muted  for  more  than  24 
hours  until  Friday." 

John  Swallow,  NBC  western  di- 
vision program  manager;  Hal 
Bock,  publicity  director ;  Bill 
Andrews,  night  studio  manager; 
Joe  Parker,  studio  announcer  and 
writer,  and  the  entire  personnel  of 
the  network's  studios  remained  on 
the  j'ob  for  48  hours  doing  yeoman 
service,  rerouting  programs  over 
KFI,  its  Los  Angeles  affiliate,  and 
appeasing  worried  persons.  R.  C. 
Brooke,  engineer,  was  placed  in 
charge  of  all  outside  pickups  for 
special  broadcasts;  L.  D.  Culley 
was  in  charge  of  controls,  and  F. 
M.  Figgins,  maintenance  engineer, 
remained  on  constant  duty  at  the 
NBC  studios  for  any  emergency. 

Lost  and  Found  Bureau 

Set  Up  By  KFOX 

Hal  Nichols,  owner  and  manager 
of  KFOX,  Long  Beach,  Cal.,  offered 
full  cooperation  of  his  station.  Be- 
sides following  the  regular  pro- 
cedure of  sending  directions  and 
announcements  for  the  various  de- 
partments of  city  government,  the 
station  conducted  a  lost  and  found 
department  for  missing  persons 
and  animals,  and  assisted  relief  or- 
ganizations. 

Every  announcement  made  was 
carefully  verified  in  advance  by 
Foster  Rucker,  staff  announcer, 
through  shortwave  mobile  unit 
KIFO,  manned  by  Technician  Law- 
rence Weston.  Frank  Goss,  special 
events  director,  and  Announcers 
(Continued  on  Page  62) 


IDIO  ON  THE  JOB— When  flood  rains  and  high  winds  struck  Cali- 
•Wnia,  Jay  Tapp,  (left),  chief  engineer  of  KGER,  Long  Beach,  broad- 
I't  a  description  of  the  damage  done  along  the  ocean  front  near  Long 
■ach.  Warning  motorists  of  washouts  near  Los  Feliz  Bridge,  Los 
llgeles  (center  photo),  Carlyle  Stevens,  announcer  of  KNX,  (left)  and 
jry  Breckner,  CBS  special  events  announcer,  gave  real  public  service. 
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Remote  facilities  of  KHJ  (right)  were  set  up  in  Los  Angeles  County 
sheriff's  office  for  instructions  to  field  forces.  Left  to  right  are  Dr.  Ben- 
j'amin  Blank;  Sheriff  Biscailuz  (at  mike)  ;  county  supervisor  John  A. 
Ford;  Dick  Conner,  KHJ  city  hall  reporter  (sitting) ;  Dr.  J.  L.  Pomeroy 
(standing  in  rear),  health  officer,  and  Capt.  Harry  Ostroff.  All  civic 
authorities  agreed  that  radio  saved  many  lives. 
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Uniform  System  of  Accounts 
Is  Considered  by  the  FCC 

Tentative  Plan  Prepared  by  Accounting  Staff; 
Opportunity  for  Hearing  Would  Be  Given 


CONSIDERATION  of  a  uniform 
system  of  accounts  for  broadcast 
station  licensees  has  been  started 
by  the  FCC  following  submisssion 
March  9  of  a  tentative  draft  by  its 
accounting-  department. 

Proposed  by  Chairman  Frank  R. 
McNinch,  the  system  would  require 
uniform  methods  of  accounting  on 
prescribed  FCC  forms  by  all  broad- 
cast stations.  The  desire,  according 
to  Chairman  McNinch,  is  to  have 
dependable  and  comparable  finan- 
cial data  from  all  station  licensees. 
He  added  that  all  stations  would  be 
given  an  opportunity  to  criticize 
the  proposed  system  before  any 
final  order  is  issued. 

Lack  of  Uniformity 

Heretofore  stations  have  been  re- 
quired to  submit  data  in  connec- 
tion with  their  license  renewals 
covering  their  average  monthly  in- 
come during  the  preceding  six- 
month  license  period,  together  with 
their  average  monthly  expendi- 
tures. In  that  fashion,  the  Commis- 
sion has  been  able  to  procure  an 
average  net  profit  or  loss  figure. 
However,  difi'erent  methods  of 
bookkeeping  are  employed  and  the 
Commission  feels  that  the  data  is 
not  sufficiently  comparable  to  per- 
mit it  to  analyze  fiscal  conditions 
in  the  industry. 

Some  misgivings  have  been  ex- 
pressed over  introduction  of  such 
a  system,  which  the  FCC  is  said 
to  have  full  authority  to  require. 
In  some  quarters  it  is  felt  the 
movement  is  toward  regulation  of 
rates  or  regulation  of  profits,  but 
there  is  a  difference  of  opinion  as 
to  whether  the  FCC  has  such  au- 
thority. Moreover,  the  view  is  ex- 
pressed that  any  requirements  un- 
der which  all  stations  alike  would 
be  obliged  to  install  elaborate  book- 
keeping and  accounting  systems 
might  work  a  serious  hardship, 
notably  on  smaller  units. 

For  several  years  a  uniform  sys- 
tem of  cost  accounting  for  the  in- 
dustry has  been  advocated  in  reso- 
lutions proposed  within  the  NAB. 
It  is  entirely  likely  that  the  broad- 
casters, through  the  NAB,  may 
suggest  to  the  Commision  that  a 
uniform  system  be  adopted  volun- 
tarily by  stations  rather  than  by 
official  mandate.  In  that  fashion,  it 
is  felt,  the  same  result  could  be 
procured  without  federal  regula- 
tion. 

A  committee  of  broadcasters  will 
be  selected  by  the  NAB  to  confer 
with  the  FCC  regarding  the  pro- 
posed accounting  formula.  Decision 
to  appoint  such  a  group  was 
reached  by  the  NAB  Executive 
Committee  at  its  meeting  in  Louis- 
ville March  5. 

The  FCC  rough  draft  was  pre- 
pared under  the  direction  of  H.  M. 
Long,  FCC  assistant  chief  account- 
ant in  charge  of  uniform  cost  ac- 
counting. In  order  to  meet  the  FCC 
deadline  of  March  j  on  presenta- 
tion of  the  draft,  a  staff  of  seven 
accountants  was  detailed  the  task 
under  Mr.  Long.  On  March  7,  the 
staff"  worked  all  night  to  put  the 


finishing  touches  on  the  draft  prior 
to  submission  to  the  Commission. 

Mr.  Long  directed  the  prepara- 
tion of  the  uniform  system  of  cost 
accounting  for  both  telephone  and 
telegraph  carriers  subject  to  FCC 
jurisdiction.  He  is  a  former  Inter- 
state Commerce  Commission  ac- 
countant. 

If  the  procedure  followed  in  the 
telephone  system  is  pursued,  a  con- 
ference of  broadcasters  will  be 
called  to  consider  the  proposed  sys- 
tem. This,  however,  apparently 
would  not  develop  until  after  the 
full  Commission  has  had  an  opnox-- 
tunity  to  approve  the  tentative 
draft.  Under  FCC  regulations  the 
order  requiring  any  uniform  ac- 
counting system  could  not  become 
effective  until  six  months  follow- 
ing actual  promulgation. 


KOY  Catches  Crook 

DESCRIPTION  of  a  hitch- 
hiking murderer  from  Cali- 
fornia was  broadcast  recent- 
ly on  KOY,  Phoenix,  during 
its  Highway  Safety  Patrol 
program  and  four  hours  later 
the  culprit  was  in  jail.  Mem- 
bers of  the  Arizona  highway 
patrol  were  listening  in  and 
nabbed  the  criminal.  Program 
is  sponsored  by  Arizona  Oil 
Co. 


Beverage  News 

GRIESE DICK- Western  Brevdng 
Co.,  St.  Louis  (Stag  beer)  on  April 
4  starts  news  broadcasts  on  eight 
stations,  WKY  KWOS  KLRA 
KTHS  KTUL  KGBX  KWK 
WCBS,  using  either  five-minute  or 
quarter-hour  periods  as  often  as 
38  and  14  times  a  week,  respec- 
tively. Account  was  placed  by 
Gene  Fromherz,  spot  radio  direc- 
tor of  J.  Walter  Thompson  Co., 
Chicago. 

Nu-Enaniel  Spot 

NU-ENAMEL  Corp.,  Cleveland 
(paint),  has  appointed  Neff-Rogow, 
New  York,  to  direct  its  eastern  ra- 
dio advertising.  The  company  start- 
ed participating  sponsorship  on  the 
Martha  Deayie  program  on  WOR, 
Newark,  March  7. 


Carolina  Group 

A  SEVEN-STATION  "Carolina 
Network"  was  formed  March  1  to 
permit  South  Carolina  Senior  Sen- 
ator Allison  D.  (Cotton  Ed.)  Smith 
to  give  Carolina  farmers  a  first- 
hand radio  report  on  the  new  $440,- 
000,000  agricultural  bill.  In  the 
network  were  WIS,  Columbia,  key; 
WCSC,  Charleston;  WFBC,  Green- 
ville; WSPA,  Spartanburg;  WAIM, 
Anderson;  WOLS,  Florence,  and 
WBT  in  Charlotte,  N.  C.  G.  Rich- 
ai'd  Shafto,  WIS  general  manager, 
arranged  the  broadcast. 


Griffin  on  CBS 

GRIFFIN  MFC  Co.,  Brooklyn 
(All-Wite  shoe  cleaner),  has 
bought  the  Tuesday  10-10:30  p.  m. 
spot  on  CBS,  starting  April  19. 
While  the  program  is  not  set,  it 
will  probably  consist  of  Hal  Kemp's 
music.  Agency  is  Bermingham, 
Castleman  &  Pierce,  New  York. 


FTC  Stipulations 

THE  Federal  Trade  Commission 
has  announced  stipulations  in  the 
following  cases:  F.  W.  Fitch  Co., 
Des  Moines,  agrees  to  modify 
claims  for  its  dandruff  removers; 
Lehn  &  Fink  Products  Corp,, 
Bloomfield,  N.  J.,  agrees  to  cease 
certain  claims  for  its  Tussy  line  of 
cosmetics. 


FACSIMILE  INTRODUCED— WSM,  Nashville,  officially  introduced  its 
Finch  facsimile  equipment  to  Governor  Browning  of  Tennessee  and  other 
state  officials  by  transmitting  a  letter  from  Harry  Stone,  general  man- 
ager, to  the  Governor.  In  a  ceremony  in  the  Governor's  office  Feb.  28, 
the  letter  was  transmitted  from  WSM  studios.  In  the  photograph,  left- 
to-right,  are  Jack  DeWitt,  chief  engineer;  Dave  Manker,  secretary  to 
the  Governor;  Mr.  Stone,  Governor  Browning. 


Chicago  U.  Plaii«| 
Education  Crusade 


Hutching  and  Benton  Forminj 

Radio  Education  Program 

UNIVERSITY  of  Chicago,  oriL, 
nator  of  the  eight-year-old  Roun 
Table  program 
arranging  a  cri  • 
sade  in  the  intei 
est  of  better  ec  ■■ 
ucational  broad 
casting. 

Under  leadej 
ship    of    its  31 
yea  r-o  1  d  pres^ 
dent,   Robert  1 
i  Hutchins,  chan 

Mr.  Benton  pion  of  new  idej 
and  techniques  in  education,  at' 
William  Benton,  formerly  of  tl 
Benton  &  Bowles  Inc.,  who  was  a) 
pointed  vice-president  of  the  U.  ( 
C.  last  October,  the  school  is  en 
barking  on  a  campaign  of  innov; 
tion  and  sponsorship  of  nation 
network  educational  program' 
which  will  combine  the  best  fe; 
tures  of  good  broadcasting  ai 
good  education. 

The  General  Scheme 

Mr.  Benton  told  Broadcastii 
that  general  plans  are  as  follow 
(1)  Creation  of  a  U.  of  C.  rad 
education  directorship,  headed  1' 
a  full-time,  salaried  chief  with  a 
sistants.   Function   of   the  groi 
will  be  to  organize  and  supervi 
all  radio  activities  of  the  instit 
tion.  (2)  Improvement  of  the 
of  C.  Round    Table   program  \ 
paying   participants,  using  reg' 
lar   announcers,   giving   the  pij- 
gram  its  first  deliberate  publiciv 
etc.  (3)  Development   of  sevei 
new  programs,  of  similar  quali 
as  the  Round  Table,  for  netwo 
airing.   (4)   Initiating  cooperati 
between  educational  institutions 
the  one  hand  and  stations  and  ni 
works  on  the  other,  with  the 
of  C.  itself  leading  the  way 
example.  (5)  Installing  new  faci 
ties  and  equipment  at  the  camp 
studios. 

Part  of  the  new  plan  has  i 
ready  been  put  into  effect.  A  y 
cent  $40,000  donation  to  the  U. 
C.  by  Alfred  P.  Sloan  has  hi 
turned  over  entirely  by  univers 
authorities  to  finance  the  ca 
paign.  Charles  (Chuck)  Newton 
J.  Stirling  Getchell,  New  York,  \ 
been  appointed  radio  director 
handle  all  broadcasting  activit 
and  relations  of  the  school.  He  1 
already  resigned  from  his  post 
copy  chief  of  the  New  York  ag( 
cy  and  wall  assume  his  new  dut 
in  Chicago  early  next  month.  S 
vices  of  free  lance  talent  and  wi 
ers  in  commercial  radio  are  bei 
solicited  on  a  paid  basis. 

Mr.  Benton  deplored  the  lack 
interest  and  effort  on  the  part; 
leading  educators  in  radio  edu 
tion.  He  pointed  out  that  instil 
tions  such  as  Hai'vard,  Colum 
and  Chicago,  hiring  the  best  bra 
of  the  land,  have  yet  to  recogn; 
their  duties  to  the  American  p 
pie.  He  said  the  networks  and 
dio  industry  generally  are  not  ' 
be  blamed  so  much  as  educat 
themselves,    who,    he    said,  h 
shown  an  interest  in  radio,  for 
most  part,  only  when    it  me 
publicity.  The  industry,  he  said 
more  conscious  of  the  problem  tli 
educators  themselves. 
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:sidejst  favors 

lADlO  TAX  SURVEY 

,'THOKOUGH  study"  of  the  tax 
kiation  in  connection  with  broad- 
tt  stations  was  suggested  by 
psident  Roosevelt  to  FCC  Chaii-- 
i.n  Frank  R.  McNinch  during  a 
B-hour  conference  on  March  10. 

the  same  session,  the  President 
i^vd  from  the  Chairman  a  report 
the  progress  of  the  Interdepart- 
ntal  Committee  on  Broadcasting, 
pointed  last  month  to  inquire  in- 
the  subject  of  broadcasts  from 
s  country  to  foreign  nations, 
following  the  conference,  Chair- 
.n  McNinch  said  many  subjects 
ire  discussed  but  no  definite  con- 
Isions  were  reached.  He  said  he 
p-ored  a  thorough  study  of  the 
c  situation  before  any  steps  are 
ten  and  that  the  President  con- 
bred  in  this  view. 
f)n    international  broadcasting, 
asserted  that  since  the  Presi- 
^it  had  appointed  the  Committee 
jfelt  he  should  be  kept  informed 
jits  work. 

f proposal  to  tax  broadcasters 
)  of  gross  receipts  upon  hold- 
of  broadcast  licenses  was  made 
'  the  House  March  10  by  Rep. 
Farlane  (D-Tex.),  while  the 
ifieral  tax  bill  was  up  for  consid- 
iition.  Rep.  Thompson  (D-Ill.), 
:  committee  chairman,  opposed 
declaring  it  invaded  a  field  that 
mid  be  thoroughly  studied.  The 
bposed  amendment  was  over- 
(elmingly  rejected  60  to  30.  (See 
.fries  on  pages  19  and  34.) 


,lany  Prizes  to  Be  Given 
Two  P  &  G  Contests 

'LOCTER  &  GAMBLE  Co.,  Cin- 
^jnati,  will  start  two  new  con- 
'fts  for  Crisco  and  Camay.  The 
'isco  contest,  to  be  promoted  on 
&  Sade,  on  NBC-Red  network, 
tty  Keene  on  transcriptions  in 
'nada  and  Hawaii,  and  House- 
'at  Hannah  on  WOR,  Newark, 
'irts  March  21.  First  prize  of 
WOO  and  200  other  prizes  will  be 
ren  weekly  for  the  best  endings 
.  the  sentence,  "Crisco  is  my  fa- 
jfite  shortening  because  .  .  .  ," 
"■jtompanied  by  a  Crisco  wrapper, 
lency  is  Compton  Adv.  Inc.,  New 
-.irk.  The  Camay  series,  through 
dlar  &  Ryan,  will  be  30  daily 
Wests  from  March  28  to  May  6, 
endings  of  the  sentence  "I  be- 
We  Camay  is  best  for  my  com- 
'txion  because  .  .  ."  Daily  prizes 
.  ,000  and  40  Emerson  radios 
i|l  be  given.  The  contest  will  be 
giounced  on  Pepper  Young's  Fam- 
ion  the  NBC-Blue  network. 
|P  &  G  on  May  30  will  move  its 
_,s  CBS  programs  into  the  1-2  p. 

«'  spot.  Kitty  Keene,  for  Dreft, 
fieard  only  in  the  West  and  The 
idhergs,  for  Oxydol,  is  in  the 
jst,  so  these  two  will  probably 
fupy  the  same  quarter-hour  per- 
\.  The  other  programs  are  The 
weills,  for  Ivory  soap.  Ma  Per- 
ns, for  White  Naphtha  soap,  and 
(Od  of  Life,  for  Chipso.  General 
ills'  Gold  Medal  Hour,  now  on 
,|S  at  1-2  p.  m.,  on  May  30  moves 
,iNBC,  to  be  heard  at  2-3  p.  m. 
imber  of  stations  to  be  used  has 
been  announced  in  either  case. 


r 


!lGOTIATIONS  between  Warner 
5>s.  and  Associated  Music  Publish- 
V  for  transfer  of  Wired  Radio  and 
er  AMP  holdings  to  Warner  Bros, 
le  been  conapleted  and  contracts  will 
[signed  within  the  week,  according 
learner's  New  York  ofRce. 


Used  Car  Advertising  Drive 
Clearing  Heavy  Dealer  Stocks 


RETURNS  from  automobile  deal- 
ers in  all  parts  of  the  country  in- 
dicated March  10  that  the  March 
5-12  drive  to  break  the  jam  of  used 
cars  would  be  successful.  A  heavy 
share  of  the  promotion  campaign 
has  been  carried  by  radio,  with 
over  400  stations  carrying  spots 
as  a  result  of  the  auto  industry's 
special  $2,250,000  advertising  fund. 

On  the  average,  dealers  in  a  ma- 
jority of  cities  had  reached  about 
50%  of  their  sales  quota  by  March 
9  it  was  indicated  by  the  Automo- 
bile Manufacturers  Association, 
which  cooperated  with  the  indepen- 
dent Ford  Motor  Co.  in  financing 
the  drive. 

Would  Speed  Production 

These  encouraging  reports  from 
dealers  led  to  the  prediction  that 
the  campaign  might  even  exceed 
quotas  in  many  regions.  If  quotas 
are  generally  attained,  manufac- 
turers expect  to  resume  large-scale 
manufacture  of  automobiles  after  a 
long  slack  period  caused  by  the 
burdensome  dealer  stocks  of  used 
cars. 

Some    50    advertising  agencies 


have  been  participating  in  National 
Used  Car  Exchange  Week  and 
have  placed  time  for  national  man- 
ufacturers as  well  as  countless  lo- 
cal dealer  groups  and  individual 
dealers.  Broadcasters  have  been  co- 
operating by  throwing  their  pro- 
gram and  promotional  facilities  be- 
hind the  drive. 

Among  effective  stunts  has  been 
the  burning  of  thousands  of  used 
cars,  with  stations  including  the 
bonfires  in  their  program  sched- 
ules. Parades,  disnlay  and  other 
forms  of  promotion  have  been  em- 
ployed on  an  elaborate  scale. 

Before  the  drive  got  under  way 
some  400  stations  had  been  placed 
on  the  radio  schedule  which  called 
for  upwards  of  18  announcements 
of  100  words  each.  This  list  was 
increased  as  local  dealers  used  gen- 
erous shares  of  their  advertising 
apnropriations  on  the  drive. 

Money  for  used  car  week  was 
raised  nationally  by  assessing  deal- 
ers on  the  basis  of  their  propor- 
tional sales  in  1937.  Almost  unpre- 
dented  was  the  participation  of 
every  manufacturer  in  an  auto- 
motive project. 


Lenten  Fish  Series 

TIMED  to  start  right  after  the  be- 
ginning of  Lent,  the  Canned  Sal- 
mon Industry,  Seattle,  launched  a 
wide-scope  advertising  campaign 
on  March  4,  with  the  celebration 
of  National  Canned  Salmon  Week. 
The  campaign  continued  until 
March  12.  Radio,  newspapers,  bill- 
boards, color  and  black  and  white 
copy  in  magazines  and  full-color 
space  in  the  American  Weekly 
were  used  in  what  was  termed  by 
the  Association  the  largest  cam- 
paign ever  launched  to  sell  a 
canned  fish  item.  In  addition  a  full 
line  of  store  display  material  was 
offered  to  grocers.  Radio  stations 
in  35  cities  carried  spot  announce- 
ments and  participations  in  home- 
economics  prosrrams.  The  aeency 
is  J.  Walter  Thompson,  San  Fran- 
cisco and  Seattle. 


Texaco  Eyes  Discs 

TEXACO  Co.,  New  York,  whose 
CBS  show  with  Eddie  Cantor  goes 
oflF  the  air  March  23,  is  making 
plans  for  a  summer  transcription 
show  to  be  placed  locally  by  deal- 
ers. It  has  not  yet  been  decided 
whether  the  dealers  will  be  asked  to 
buy  their  own  time  or  whether  the 
company  will  cooperate.  The  pro- 
gram, which  has  not  been  chosen, 
will  go  on  the  air  in  June.  Agency 
is  Buchanan  &  Co.,  New  York. 

Fenn  Candy  Series 

FENN  Bros.,  Sioux  Falls,  S.  D. 
(Walnut  Crush  candy),  will  start 
news  broadcasts  on  three  stations, 
using  quarter-hour  morning  pro- 
grams and  five-minute  noon  uro- 
grams six  times  weekly  on  KGLO, 
Mason  City,  la.,  while  other  pro- 
grams will  shortly  be  started  on 
stations  in  Duluth  and  either  in 
Rochester,  Minn.,  or  Rockford,  111. 
BBDO,  Minneapolis,  handles  the 
account. 


Test  Ballot  in  Canada 
Shows  Hea\y  Opposition 
To  Commission  System 

IN  A  STRAW  vote  of  Southern 
Ontario,  the  most  populated  area 
in  Canada,  conducted  by  the  Dan- 
forth  (Toronto)  Business  Men's 
Association,  23,157  listeners  voted 
against  the  CBC  as  against  898  for 
it,  in  answer  to  the  question  "Are 
you  in  favor  of  a  federal  broad- 
casting commission." 

The  vote  was  prompted  by  the 
recent  increase  in  the  annual  radio 
license  fee  from  $2  to  $2.50,  and 
from  one  license  for  all  sets  in  a 
house,  to  one  license  for  each  set. 
The  Association  prepared  a  22-page 
survey  as  a  result  of  the  vote.  Here 
are  the  questions  and  polling  re- 
sults : 

"Do  you  approve  of  licensing  ra- 
dio?" Yes,  1,472.  No,  21,892. 

"Do  you  approve  increased  cost?" 
Yes,  38.  No,  23,954. 

"Are  you  in  favor  of  a  federal 
broadcasting  commission?"  Yes, 
898.  No,  23,157. 

More  than  1,200  letters  offering 
suggestions  and  criticism  of  the 
CBC^  came  in  with  the  nearly  25,- 
000  ballots,  postmarked  from  581 
postal  stations.  The  letters  are  un- 
derstood to  have  been  forwarded  to 
J.  Earl  Lawson,  consei-vative  mem- 
ber of  Parliament  at  Ottawa  and 
member  of  the  Parliamentary  Com- 
mittee on  radio,  who  has  been  an 
opponent  of  the  present  radio  set- 
up in  Canada. 


KREUGER  BREWING  Co.,  Newark, 
on  or  about  March  18  starts  three 
weekly  sport  reviews  with  Clem  Mc- 
Carthy on  WJZ,  New  York,  Fri.. 
Sat.  and  Men.,  7-7:15  p.  m.  Young  & 
Rubicam,  New  York,  is  agency. 


General  Mills  Serial 

GENERAL  MILLS  Inc.,  Minneap- 
olis, has  commissioned  Sandra 
Michael,  who  wrote  Valiant  Lady 
which  replaced  Hollywood  in  Per- 
son March  7  on  the  CBS  Gold 
Medal  Hour,  to  author  another  ra- 
dio serial.  Ed  Smith,  rad'o  director 
of  General  Mills  has  appointed  Lou 
Jacobson,  WGN  production  direc- 
tor, to  handle  the  direction  of 
Valiant  Lady  which  stars  Joan 
Blaine  and  Francis  X.  Bushman. 


Yardstick  Unlikely 
For  Station  Sales 

FCC   Sessions   Fail   to  Yield 

Rigid  Formula  for  Prices 

ANY  IDEA  of  fixing  a  rigid  for- 
mula to  govern  the  sales  price  of 
broadcast  stations  may  be  aban- 
doned by  the  FCC,  following  sev- 
eral conference  discussions  of  the 
subject.  Efforts  to  establish  a  yard- 
stick have  proved  fruitless,  and 
there  is  an  even  chance,  it  is 
thought,  the  FCC  will  decide  it 
cannot  make  any  hai'd  and  fast 
ruling  and  must  consider  each 
case  on  its  own  merits.  A  meeting 
on  the  subject  was  held  March  8. 

In  recent  arguments  before  the 
FCC  on  station  sales  the  predomi- 
nant view  has  been  that  it  does 
not  have  jurisdiction  to  block  sta- 
tion transfers  simply  on  the  price 
factor.  Confusion  has  developed 
over  allegations  of  "trafficking"  in 
station  licenses  which  is  regarded 
as  a  misnomer  and  which  has  been 
applied  to  all  station  sales. 

The  Three  Theories 

One  school  of  thought  on  the 
Commission  has  fostered  the  the- 
ory that  stations  could  not  be  dis- 
posed of  at  a  price  greatly  in  ex- 
cess of  the  actual  tangible  value 
of  equipment  and  investment  in 
studios  and  other  appurtenances. 
Another  has  been  inclined  to  favor 
actual  value  of  tangible  equipment 
plus  a  "going  concern"  factor  which 
would  be  calculated  on  the  basis  of 
annual  net  profits  of  stations.  The 
third  is  that  each  case  should  be 
considered  on  its  own  merits  and 
that  no  rule  of  thumb  can  be 
adopted,  on  the  ground  that  broad- 
casting is  a  business  that  should 
not  be  hemmed  in  by  economic 
limitations  which  might  discour- 
age stability  and  as  a  result  be  re- 
flected in  deterioration  of  service. 

A  number  of  cases  involving 
transfers  now  are  pending.  Pre- 
sumably the  Commission  will  virrite 
precedent  which  it  might  follow  in 
future  transfer  cases  in  each  of 
these  proceedings.  If  a  definite 
formula  is  decided  upon,  it  is  in- 
dicated that  it  will  be  flexible 
rather  than  rigid. 


Philip  Morris  Quiz 

PHILIP  MORRIS  Co.,  New  York, 
on  or  shortly  after  March  25  will 
start  a  new  weekly  network  show 
in  addition  to  the  two  now  running 
on  CBS  and  NBC-Red.  The  new 
half-hour  program,  entitled  What's 
My  Name?  will  be  a  radio  version 
of  20  questions,  parlor  game,  with 
audience  participation  and  prizes 
to  winners.  The  listening  audience 
will  be  asked  to  suggest  names  and 
questions.  The  usual  ""^n  the  Trail" 
theme  and  "Call  for  Philip  Morris" 
will  be  used,  with  orchestra  con- 
ducted by  Ray  Block.  It  has  not  yet 
been  decided  whether  NBC-Blue  or 
Mutual  will  carry  the  progi-am, 
which  will  run  on  a  13-week  test 
basis.  Agency  is  the  Blow  Co.,  New 
York. 


Popeye  for  Popsicles 

JOE  LOWE  Corp.,  New  York 
(Popsicles),  on  May  2  will  start  a 
CBS  show  Mondays,  Wednesdays 
and  Fridays  at  6:15-6:30  p.  m. 
The  program  will  probably  be 
Poyeye,  the  Sailor.  Agency  is 
Blackett  -  Sample-  Hummex-t,  New 
York. 
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Miss  Ives 


Quality  Featured 
Instead  of  Price 
In  Merchandising 

Intimate  Consumer  Approach 
Features  Modern  Programs 

THE  depression,  responsible  for  so 
many  changes  in  consumer  habits, 
has  likewise  presented  to  radio  a 
problem  in  merchandising.  The 
growth  of  con- 
sumer leagues,  co- 
operatives and 
other  similar 
groups  has  been 
due  to  the  pub- 
lic's consciousness 
of  price  as  the 
determining  fac- 
tor in  merchan- 
dising. 

T  o  overcome 
this  emphasis  on  price  alone  and  to 
create  a  favorable  psychological  at- 
titude towards  quality  as  well,  ra- 
dio has  begun  concentrating  on 
building  programs  with  a  consumer 
angle.  There  seems  to  be  a  growing 
recognition  among  advertisers  as 
well  as  broadcasters  that  an  inti- 
mate consumer  approach  is  neces- 
sary. 

Among  the  programs  that  have 
successfully  merchandised  products 
in  this  way  is  Anice  Ives'  Every- 
woman's  Hour  on  WMCA,  New 
York,  Mondays  through  Fridays, 
11:15-11:45  a.  m.  Directed  at  a 
woman's  audience,  the  program  has 
marketed  products  ranging  from 
wines  and  thermometers  to  shoes 
and  bird  food. 

All  Types  of  Sponsors 

Indicative  of  the  types  of  prod- 
ucts which  may  be  merchandised 
through  a  "consumer  approach" 
are  the  sponsors  heard  on  this  pro- 
gram. These  include  the  Oregon- 
Washington-California  Pear  Bu- 
reau, Ansonia  Shoes,  Weston  Ther- 
mometers, Caruso  Capsules,  Bis- 
gelia  and  Paradise  Wines,  Confor- 
mal  Shoes,  Conti  Castile  Soap, 
Grace  Donohue  Complexion  Aids, 
Edco  Fragranceer.  Wipe-On,  Flemo- 
lyn,  Lane  Bryant  Clothes,  Manhat- 
tan Storage  -  Warehouse,  Nature 
Friend,  Paper  Novelty  Products, 
Stagg  Laundry,  Horvita  Creams, 
Hecker  Products. 

The  product  of  the  advertiser  is 
worked  into  the  copy  theme  of  the 
broadcast.  Thus,  in  merchandising 
wines,  stress  is  laid  upon  their 
many  uses,  such  as  in  sauces  and 
as  tonics  as  well  as  listing  the  vari- 
ous foods  with  which  such  wine  is 
appropriate.  In  addition  to  using 
"subtle"  copy,  guests  are  frequent- 
ly presented  who  discuss  merchan- 
dising from  the  consumers'  point  of 
view.  A  recent  guest  was  Mrs. 
Christine  Frederick,  household  edi- 
tor of  American  Weekly  and  Faw- 
cett  Publications.  In  addition,  a 
tie-up  with  the  Women's  Advertis- 
ing Club  of  New  York  furnishes  a 
weekly  guest  who  is  an  expert  in 
some  merchandising  angle  which 
she  explains  to  the  housewife  lis- 
tener. In  discussions  of  this  nature, 
frank  expressions  of  price  and 
quality  are  given. 

While  the  program  has  only  re- 
cently been  concentrating  heavily 
on  consumer  angles,  it  has,  since 
its  inception  in  Philadelphia  some 
seven  years  ago,  attempted  to  "per- 
sonalize" the  business  of  selling  by 
radio.  In  this  connection,  Miss  Ives 
also  originated  the  first  social  club 
of  the  air  in  1931  when  she  substi- 
tuted for  a  home  economist  on  a 
program  of  recipes.  Those  were  de- 


Gruen  Selects  List 

GRUEN  WATCH  Co.,  Cincinnati, 
is  now  making  transcriptions 
through  Transamerican,  Los  Ange- 
les, for  Warner  Bros,  show  to  be 
placed  on  about  20  stations.  Start- 
ing date  will  be  either  March  27  or 
April  3.  The  program  will  be  dram- 
atized stories  from  the  film  com- 
pany's library,  to  run  a  half-hour 
in  evening  time.  Stations  now  set 
are  WMCA,  WBZ,  WGAR,  WMAQ, 
WHAM,  WCAO,  WCAU,  WJAS, 
WXYZ,  WLW,  KENT,  KWK,  and 
6  stations  of  the  California  Radio 
System.  Agency  is  McCann-Erick- 
son.  New  York. 


New  Educational  Series 
Is  Started  In  New  York 

WNYC,  New  York,  in  cooperation 
with  the  Board  of  Education,  on 
March  2  broadcast  the  first  of  a 
series  of  quarter-hour  programs  to 
be  heard  at  11  a.  m.  on  every 
school  day  until  the  end  of  June. 
All  local  high  schools  and  most  of 
the  city's  elementary  schools  are 
equipped  with  radios. 

The  scrints  are  prepared  by 
teachers  with  occasional  assistance 
from  pupils  and  are  supervised  by 
the  Principals'  Association.  School 
children  themselves  will  appear  on 
the  broadcasts,  which  originate  at 
Brooklyn  Technical  High  School. 
Howard  E.  Shaw,  the  Board  of 
Education's  coordinator  of  radio 
programs,  is  in  charge  of  the 
project. 


Kellogg  in  Dominion 

KELLOGG  Co.  of  Canada,  London, 
Ont.  (cereals),  is  running  its  first 
Canadian  transcription  campaign 
in  Canada,  sponsoring  the  Howie 
Wing  aviation  series,  to  run 
through  1938  on  CHNS,  Halifax; 
CHSJ,  St.  John;  CFCF,  Montreal; 
CBO,  Ottawa;  CFRB,  Toronto; 
CFCO,  Chatham;  CJRC,  Winni- 
peg; CJRM,  Regina;  CFCN,  Cal- 
gary, and  CJOR,  Vancouver.  N. 
W.  Ayer  &  Son  of  Canada  Ltd., 
Toronto,  handled  the  account. 


State  Buys  Fete  Time 

PENNSYLVANIA  Publicity  Com- 
mission, Harrisburg,  broadcasts 
two  programs  in  connection  with 
the  state's  300th  anniversary, 
March  14  on  25  CBS  stations  and 
March  29  on  18  CBS  stations. 
Agency  is  Walker  &  Downing, 
Pittsburgh. 

pression  days  and  it  seemed  to  her 
that  "people  wanted  food  for 
thought  as  well  as  the  stomach." 
They  needed  cheering  up  and  a 
more  personal  interest  in  their 
problems,  she  said.  Thus  out  of  a 
group  of  250  club  members  grew 
an  aggregation  of  auxiliaries  esti- 
mated today  to  number  more  than 
35,000  members,  all  of  whom  are 
registered  with  Miss  Ives  through 
membership  cards. 

In  1937,  WMCA  brought  Miss 
Ives  to  New  York,  where  she  has 
continued  her  program  ideas 
through  the  Anice  Ives'  Every- 
woman's  Hour. 


Audience  Promotion 

DOUGLAS  CONNAH,  formerly  di- 
rector of  radio  publicity  for  BBDO, 
New  York,  and  previously  with  the 
CBS  publicity  department,  has  writ- 
ten a  book  on  radio  promotion. 
How  to  Build  the  Radio  Audience, 
which  will  be  published  next  month 
by  Harper  &  Bros. 


Four  Appiicantjj 
Denied  Station 


TO  THE  SOUTH— The  new  short- 
wave beams  of  General  Electric 
Co.'s  W2XAD  and  W2XAF  cover 
South  America  in  this  manner. 
Broadcasts,  heard  7:30  to  11  night- 
ly, are  on  9550  and  9530  kc.  In 
opening  the  improved  service  March 
4,  Chairman  Frank  R.  McNinch,  of 
the  FCC,  voiced  the  hope  that  co- 
operation of  the  American  nations 
in  broadcasting  will  bring  further 
advances  in  the  interchange  of  cul- 
ture. 


CBS  Shortwave  Series 

CBS  on  March  7  inaugurated  a 
new  time  and  frequency  schedule 
for  its  international  shortwave 
station  W2XE.  The  schedule  is: 
Daily,  7:30-10  a.  m.,  21520  kc,  Eu- 
ropean antenna;  1-6  p.  m.,  15270 
kc,  European  antenna;  6:30-11  p. 
m.,  11830  kc,  South  American  an- 
tenna; 11  p.  m.-12  m.,  6120  kc, 
South  American  antenna;  Satur- 
days and  Sundays,  8  a.  m.-l  p.  m., 
21520  kc.  European  antenna;  2:30- 
6  p.  m.,  15270  kc,  European  anten- 
na; 6:30-11  p.  m.,  11830  kc,  South 
American  antenna;  11  p.  m.-12  m., 
6120  kc,  South  American  antenna. 
All  time  is  EST. 

W2XE,  also  has  undertaken  a 
series  of  directional  transmissions 
to  Egypt  to  determine  the  feasi- 
bility of  relaying  network  programs 
over  Egyptian  facilities.  E.  K. 
Cohan,  CBS  engineer  and  director, 
attending  the  International  Tele- 
communications Conference  in 
Cairo,  arranged  the  tests. 


Chicago  Agency  Shifts 

RICHARD  GARNER,  formerly  of 
H.  W.  Kastor  &  Sons  Adv.  Co., 
has  been  named  head  of  the  Chi- 
cago office  of  Joseph  Hershey  Mc- 
Gillvra.  Clarke  Browne  has  been 
promoted  to  director  of  market  re- 
search of  H.  W.  Kastor  &  Sons, 
to  succeed  C.  C.  Chappelle,  vice- 
president  of  the  agency  recently 
named  vice-president  of  the  Amer- 
ican Marketing  Assn.  W.  R.  Wat- 
son, formerly  of  WLS,  has  joined 
the  sales  staff  of  H.  W.  Kastor  & 
Sons  as  assistant  to  Henry  Kas- 
tor Kahn,  account  executive. 


Mail  Order  Bees 

CHICAGO  MAIL  ORDER  Co.,  Chi- 
cago (mail  order)  has  placed  its 
account  with  Schwimmer  &  Scott, 
Chicago.  Half-hour  spelling  bee  on 
WBBM,  Chicago,  Sunday  after- 
noons may  be  extended  to  other  sta- 
tions according  to  Walter  Schwim- 
mer, account  executive.  The  spon- 
sor has  not  had  a  program  on  the 
air  in  Chicago  since  1929.  Prizes 
are  awarded  contestants. 


Lack  of  Need  for  Service  I 

Basis  of  Ohio  Refusals 

IN  A  sheaf  of  dissenting  opinion^ 
the  FCC  March  9  denied  four  af 
plications  for  new  stations.  It  rer 
dered  no  favorable  decisions  in  th 
group. 

Applications  of  WRBC  Inc.  foil 
a  new  regional  on  880  kc.  with  1 ' 
000  watts  unlimited  time  in  Clevd 
land,  and  of  Valley  Broadcastin 
Co.  for  a  new  1,000  watt  regions 
on    1350    kc.    unlimited    time  i 
Youngstown,  were  denied  on  tt 
practically  identical  grounds  tht 
no  need  was  shown  for  addition; 
broadcast  service. 

The  Commission  found  that  tl 
officers  and  directors  of  the  tw' 
companies   were   identical.  Mori-' 
over,  in  the  Youngstown  case 
concluded  that  with  the  exceptic 
of  one  stockholder,  no  officer,  dire 
tor  or  stockholder  was  a  reside) 
of  Youngstown  and  that  the  a 
plicants  were  not  familiar  with  tl 
program  needs  of  the  area. 

Houston  Plea  Denied 


An  application  of  Dr.  Willia 
States  Jacobs,  Presbyterian  miif 
ister,  for  a  new  1,000-watt  static  I 
unlimited  time  on  1220  kc  in  Hon 
ton  was  denied  on  the  ground  th 
Houston  now  has  three  region 
stations  and  therefore  is  provid 
with  adequate  service.  It  foun 
too,  that  interference  from  oth 
stations  would  result,  limiting  t 
service  of  the  proposed  station. 

An  application  of  Earl  Yates  f 
a  new  station  on  930  kc.  with  5 
watts  daytime  in  Las  Cruces, 
M.,  was  denied  on  the  novel  grou 
that  the  community  was  so  sm; 
it  probably  could  not  support  su  I 
an  outlet.  Finding  the  applica 
financially   able,   the    Commissi  j 
said   the  proposed   station's   cc  i 
tinned  operation  with  satisfacto 
program  service  "will  be  depends 
upon  income  derived  from  the  s: 
of  time  for  advertising  purpose; 
It  added  there  was  no  compete 
evidence  "which  indicates  w  h 
amount  of  commercial  support  ni 
be  expected,  and  the  size  and  chj 
acter  of  the  community  is  not  su 
as  will  warrant  a  presumption 
an  income  sufficient  to  insure  si 
cess  as  a  commercial  venture." 

In   denying  the  application 
KDON,   Del   Monte,    Cal.,  for 
change  in  frequency  from  1210 
with  100  watts  to  1400  kc.  with  ^ 
watts  night  and  1,000  watts  d 
the  Commission  found  the  propos 
operation  would  cause  objectiona 
interference  to  and  curtail  the 
fective  service  area  of  an  exist 
station  on  the  same  frequency 
held  that  the  need  for  a  regioi 
service  as  proposed  would  not  wj 
rant  a  grant  of  the  application 
der  those  circumstances. 


Vigoro  on  Two 

SWIFT  &  Co.,  Chicago  (Vig| 
fertilizer) ,  on  Feb.  28  started 
30-day  campaign  on  KFWB,  Ho| 
wood,  using  Major  Batesoyi,  Ga 
ener  of  the  Air,  on  Mondays, 
nesdays  and  Fridays.  On  Marcl 
another  30-day  campaign 
started  on  KMA,  Shenandoah,  j 
one-minute  spot  announcement^ 
week  being  used  until  April  9J 
Walter  Thompson  Co.,  Chicago| 
agency. 
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tation  Aimed  at  Pan  America 
js  Favored  as  Trade  Weapon 


Senator  Chavez  Believes  San  Diego  Shortwave 

Unit  Would  Cement  Relations  With  Latins 

"JNFIDENCE  that  Congress     (D-Cal.),  is  now  pending  before 


Juld  enact  his  bill  to  create  a 
l/ernment  shortwave  broadcasting 
;).tion  in  San  Diego  to  use  the  so- 
iled "Pan  American  frequencies" 
"is  expressed  by  Senator  Chavez 
I'-N.M.)  in  an  address  over  the 
rgC-Blue  Network  March  3  from 
^shington.  He  pi'edicted  such  a 
ition  would  solidify  the  Americas 
id  offset  propaganda  broadcasts 
the  "dictator"  countries  of 
I  rope.  His  bill,  which  he  intro- 
bed  jointly  with  Senator  McAdoo 


(T 


the  Interstate  Commerce  Commit- 
tee. Hearings  have  not  yet  been  set. 

In  addition  to  this  committee's 
consideration,  the  Interdepart- 
mental Committe  to  Study  Inter- 
national Broadcasting,  created  last 
month  by  President  Roosevelt  and 
of  which  FCC  Chairman  McNinch 
is  chairman,  also  has  announced 
its  intention  of  considering  the  de- 
sirability of  establishing  such  a 
station. 

The  Committee  comprises,  in  ad- 
dition to  Mr.  McNinch,  the  follow- 
ing: Attorney  General  Homer  S. 
Cummings;  Harvey  B.  Otterman, 
and  George  H.  Butler,  Treaty  Di- 
vision, State  Department;  Roy 
North,  Deputy  Third  Assistant 
Postmaster  General;  E.  K.  Burlew, 
Administrative  Assistant  to  Sec- 
retary of  the  Interior  lekes;  Dr. 
John  W.  Studebaker,  U.  S.  Com- 
missioner of  Education;  Leslie  A. 
Wheeler,  Chief,  Division  of  For- 
eign Agriculture  Service,  Depart- 
ment of  Agriculture  and  E.  N. 
Bressman,  Special  Advisor  to  Sec- 
retary of  Agriculture  Wallace;  Dr. 
Alexander  V.  Dye,  Director,  Bu- 
reau of  Foreign  and  Domestic  Com- 
merce, Department  of  Commerce, 
and  Warren  Lee  Pier  son,  President 
of  the  Export  Import  Bank. 
Common  Interests 
Together  with  Senator  McAdoo 
(D-Cal.),  Senator  Chavez  intro- 
duced the  bill  (S-3342)  last  month 
for  the  erection  of  the  station, 
which  would  be  known  as  the  U.  S. 
Pan  American  Broadcasting  Sta- 
tion. "Under  the  direction  of  Sec- 
retary of  State,  shortwave  broad- 
casts are  to  be   made   to  South 


America  for  the  purpose  of 
strengthening  our  cultural,  politi- 
cal and  commercial  ties  with  these 
people,"  he  said.  "In  broadcasting 
to  South  America,  European  coun- 
tries stress  their  common  Latin 
culture  and  ideology.  We  are  in  a 
position  to  overcome  their  efforts 
on  the  same  basis." 

Through  the  proposed  station, 
Senator  Chavez  declared  this  coun- 
try can  show  that  all  of  the  Re- 
publics of  the  Western  Hemisphere 
have  many  points  of  common  inter- 
est. "Geographically,  we  are  one 
people.  Culturally  and  politically, 
we  can  become  one  people.  By  our 
several  efforts  we  can  work  toward 
mutual  peace  and  progress." 

In  his  address  the  Senator 
stressed  the  inroads  of  Italian  and 
German  business  into  the  South 
American  market.  He  added  this 
country  could  not  afford  to  take  a 
back  seat  in  the  American  scene 
and  that  what  Rome  and  Berlin 
can  do  "we  can  do  better." 

In  announcing  formation  of  the 
Interdepartmental  Committee  on 
Feb.  26,  FCC  Chairman  McNinch 
said  it  would  study  and  report  to 
the  President  on  international 
broadcasting  problems.  The  Com- 
mittee held  its  first  meeting  Feb. 
25  and  another  on  Feb.  28.  Mr. 
McNinch  asserted  it  expects  to  con- 
sider methods  of  cooperation  be- 
tween the  Pan  American  nations 
in  using  the  Pan  American  fre- 
quencies temporarily  allocated  on 
Feb.  1  to  World-Wide  Broadcast- 
ing Corp.  and  General  Electric,  as 
well  as  in  using  other  frequencies 
which  may  be  available. 

While  no  statement  was  forth- 
coming from  the  FCC  or  from 
other  official  sources,  some  misgiv- 
ings were  expressed  about  the  Com- 
mittee within  the  broadcasting  in- 
dustry, particularly  in  the  light  of 
the  disclosure  [Broadcasting, 
March  1]  of  the  movement  fostered 
with  the  New  Deal  to  establish  a 


TELEVISION  RECEIVERS  ABROAD 


EUROPEAN  Television  receivers  have  created  extensive  commer- 
cial interest  in  recent  months.  Upper  left  is  the  Ferranti  model,  a  British 
set,  the  chassis  of  which  is  depicted  at  center  left.  At  lower  left  is  the 
Dutch  Phillips  receiver  with  an  adjustable  screen,  a  diagram  of  the  Phil- 
lips set  indicating  the  main  lines  of  design.  In  the  third  column  below  is 
the  deluxe  British  set,  the  Marconiphone,  which  combines  television, 
worldwide  radio  and  auto-gi'am.  Lower  right  is  the  Baird  receiver  of 
British  manufacture,  and  to  the  right  is  another  model  of  the  Baird  set. 
Price  range  of  the  British  receivers  is  from  $250  to  $650. 


group  of  superpower  stations  oper- 
ated by  the  government  on  regular 
broadcast  channels.  This  revelation, 
made  exclusively  by  BROADCASTING, 
was  not  denied  in  any  quarter.  It 
appeared,  however,  that  the  pi'o- 
posal  has  not  gained  any  ground. 

That  the  Interdepartmental  Com- 
mittee will  discuss  this  matter  ap- 
peared probable  since  the  Interior, 
Treasury  and  Agriculture  Depart- 
ments are  represented  on  it  and 
since  the  proposal  is  understood  to 
have  originated  with  Secretary 
Ickes  and  have  won  the  support  of 
Treasury  Secretary  Morganthau 
and  Agriculture  Secretary  Wallace. 
So  far  as  is  known,  the  White 
House  has  been  entirely  non-com- 
mital  on  the  plan. 


RCA  Television  Parts 

IN  LINE  with  its  policy  of  en- 
couraging amateur  interest  in  tele- 
vision and  cooperating  with  exper- 
imenters, RCA  has  made  available 
specialized  television  parts  for  use 
of  experimenters.  New  parts, 
which  supplement  the  kinescope 
receiving  tubes  previously  made 
available,  include  a  deflecting  yoke, 
two  power  transformers,  a  vertical 
output  reactor,  a  vertical  oscilla- 
tion transformer,  a  horizontal  os- 
cillation transformer,  a  horizontal 
output  transformer,  two  power 
supply  capacitators  and  a  power 
supply  reactor. 
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Dr.  Pepper  Begins 
Its  Fourth  Season 

Enlarged  Hookup  Is  Acquired 

By  Soft  Drink  Sponsor 

DR.  PEPPER  Co.,  Dallas  (soft 
drink)  on  April  3  for  the  fourth 
consecutive  year  renews  the  Pep- 
per Uppers  over  the  special  Dixie 
Network  created  for  that  show 
by  WFAA,  Dallas,  key  station,  and 
Tracy-Locke-Dawson,  Dallas  agen- 
cy handling  the  account.  The  157th 
program  of  the  Sunday,  5:30-6 
p.  m.  (CST),  series  will  be  broad- 
cast on  that  date  over  an  expanded 
hookup  comprising  23  stations, 
with  another  to  be  added  when 
davlight  saving  time  begins  April 
24.' 

The  program,  which  has  been 
one  of  the  most  successful  com- 
mercials in  radio  history  and  which 
has  added  outlets  to  the  original 
Texas  Quality  Group  Network  as 
fast  as  new  markets  were  opened 
by  the  company,  started  out  as  a 
variety  presentation  but  recently 
has  evolved  into  a  musical  with 
guest  artists.  Jimmie  JefFeries  acts 
as  m.c,  with  Karl  Lambertz  as 
musical  director,  leading  a  21-piece 
orchestra.  Lambei'tz  has  taken  the 
place  of  Alexander  Keese,  former 
leader  who  is  WFAA  commercial 
manager  and  contact  man  on  the 
account. 

To  the  Dixie  Network  on  April 
3  will  be  added  WPTF,  Raleigh, 
and  WSMB,  New  Orleans,  while  in 
Birmingham  WBRC  will  replace 
WSGN  as  the  outlet.  The  rest 
of  the  hookup  includes  W  K  Y, 
Oklahoma  City,  KVOO,  Tulsa; 
KSD,  St.  Louis;  WFAA-WBAP, 
Dallas-Fort  Worth;  WOAI,  San 
Antonio;  KPRC,  Houston;  KTBS, 
Shreveport;  KARK,  Little  Rock; 
WMC,  Memphis;  WJDX,  Jackson, 
Miss.;  WSB,  Atlanta;  WOOD, 
Chattanooga ;  W  S  M,  Nashville ; 
WWNC,  Asheville;  WSOC,  Char- 
lotte; WFBC,  Greenville;  WAVE, 
Louisville;  WIS,  Columbia. 

WROL,  Knoxville,  will  broadcast 
the  Pepper  Uppers  by  means  of  an 
air  pick-up  from  WSM,  Nashville. 
Beginning  April  24,  WAIR,  Win- 
ston-Salem, will  also  broadcast  the 
air  pick-up.  KGNC,  Amarillo,  will 
use  a  transcribed  show  from  its  li- 
brary.   

CAMPAIGN  NETWORK 
FORMED  IN  TEXAS 

A  NEW  seven-station  hookup  of 
Texas  stations  was  formed  in  Fort 
Worth  March  5  in  preparation  for 
the  state  primary  campaign.  It  is 
designed  to  handle  political  broad- 
casts primarily,  but  later  may  be 
expanded  to  include  other  stations 
in  Texas,  Louisiana  and  Oklahoma 
and  to  operate  as  a  regional  net- 
work carrying  commercial  and 
sustaining  features. 

To  be  offered  only  as  a  group  at 
combined  rates  and  with  each  sta- 
tion as  selling  agent  for  all  seven, 
the  network  will  start  about  May 
1  and  will  comprise  KTAT  and 
KFJZ,  Fort  Worth;  KRLD,  Dallas; 
KTRH,  Houston;  KTSA,  San  An- 
tonio; WACO,  Waco;  KNOW,  Aus- 
tin. If  demanded,  the  hookup  will 
add  KGNC,  Amarillo;  KFYO,  Lub- 
bock; KGKB,  Tyler;  KFRO,  Long- 
view. 

Attending  the  organization  meet- 
ing were  Elliott  Roo'  evelt,  Hearst 
Radio  Inc.;  Sam  Bennett,  KTAT; 
Neal  Barrett,  KOMA,  Oklahoma 
City;  Ray  Bright,  KTRH;  Clyde 
Rembert,  KRLD. 


SPONSOR  GETTER 

WTMJ  Group  Selects  Best 
 Slump  Prospects  


FREE  FODDER— Some  700  attend 
the  weekly  Coffee  &  Doughnut 
Party  of  WBAL,  a  feature  of  the 
early  morning  Around  the  Break- 
fast Table.  Jerry  Lee  Pecht  (at 
mike),  conductor  of  the  program, 
is  host,  aided  by  staff  artists  and 
talented  guests. 

Brewers  Adding  Stations 
For  Cooperative  Series 

BREWERS'  Radio  Show  Assn., 
New  York,  a  group  of  brewers 
throughout  the  country,  on  March 
7  started  a  program  on  34  CBS 
stations,  heard  for  a  half-hour 
Monday  evenings.  The  association 
is  an  outgrowth  of  the  United 
Brewers  Industrial  Foundation, 
whose  advertising  is  handled  by 
Newell-Emmett.  The  current  va- 
riety program,  built  by  U.  S.  Adv. 
Corp.,  Toledo,  is  known  as  The 
Monday  Night  Show,  featuring 
Lou  Holtz,  Ted  H  u  s  i  n  g,  Kay 
Thompson  and  her  trio,  Agnes 
Moorhead,  "Cecelia"  the  seal,  and 
Richard  Himber's  orchestra. 

Sponsors  and  stations  are : 
WABC,  New  York,  John  F.  Trom- 
mer  Inc.,  Brooklyn;  WGR,  Buffalo, 
Phoenix  Brewing  Co.;  WEEI,  Bos- 
ton; WDRC,  Hartford;  WORC, 
Worchester ;  WLBZ,  Bangor; 
WMAS,  Springfield,  Mass.; 
WNBX,  Springfield,  Vt.;  WELI, 
New  Haven;  WPRO,  Providence; 
and  WBRK,  Pittsfield,  The  Narra- 
gansett  Brewing  Co.,  Providence; 
W  J  A  S,  Pittsburgh,  Pittsburgh 
Brewing  Co.;  WJR,  Detroit,  Pfeif- 
fer  Brewing  Co.;  WKRC,  Cincin- 
nati, Hudepohl  Brewing  Co. ; 
KMOX,  St.  Louis,  and  KLRA,  Lit- 
tle Rock,  Griesedieck  Bros.  Brew- 
ing Co.,  St.  Louis;  WCCO.  Min- 
neapolis; KDAL,  Duluth;  WHLB, 
Virginia,  Minn.;  WMBG,  Hibbing, 
Minn.:  KGLO,  Mason  Citv.  la.; 
woe.  Davennort;  WNAX,  Yank- 
ton, S.  D.,  Theo.  Hamm  Brewing 
Co..  St.  Paul;  KNX,  Los  Angeles; 
KSFO,  San  Francisco;  KARM, 
Fresno,  Acme  Brewing  Co.,  Los 
Anereles  and  San  Francisco; 
WGAR,  Cleveland,  and  WCAU, 
Philadelnhia,  Glass  Container 
Assn.,  New  York;  KVI,  Tacoma; 
KIRO,  Seattle,  National  Grocery 
Co..  Seattle;  and  WOKO,  Albany; 
WFBL,  Syracuse;  KOY,  Phoenix; 
KGAR,  Tucson;  and  WADC,  Ak- 
ron, 0.,  carry  the  program  on  a 
sustaining  basis.  Other  stations  and 
sponsors  will  be  added  from  time 
to  time. 


Paper  Seeks  CKFG 

THE  Vancouver  Sun  is  negotiat- 
ing for  the  purchase  of  Vancouv- 
er's 50-watt  CKFG,  but  arrange- 
ments have  not  yet  been  completed, 
according  to  G.  A.  Cran,  advertis- 
ing manager  of  the  Sun.  The  sta- 
tion is  one  of  the  few  non-commer- 
cial stations  in  regular  operation, 
being  operated  by  the  Vancouver 
Presbytery  of  the  United  Church 
of  Canada. 


TO  DEVELOP  specific  advertising 
and  merchandising  plans  for  pros- 
pective sponsors,  WTMJ,  Milwau- 
kee, has  organized  a  special  sales 
committee.  Its  job  is  to  analyze 
specific  prospects  and  develop 
sound  radio  plans  to  sell  these  ac- 
counts. 

Reviewing  merchandising  trends 
of  the  depression,  the  committee  re- 
discovered the  fact  that  specific  in- 
dustries were  least  affected  by  low- 
er sales  curves.  Among  the  indus- 
tries were  food,  shoe,  beer,  and  to- 
bacco. 

Concentrating  on  these  indus- 
tries, WTMJ  reports  the  sale  of  a 
13-week  series  of  half-hour  pro- 
grams to  one  food  merchandiser. 
Members  of  the  new  WTMJ  sales 
committee  are  William  F.  Dittman, 
sales  manager;  Russ  Tolg,  contin- 
uity director,  and  Harry  Eldred, 
publicity  director. 


Harris  Buys  KWBG 

SALE  of  KWBG,  Hutchinson, 
Kan.,  by  W.  B.  Greenwald  to  John 
P.  Harris,  editor  of  the  News  & 
Herald  of  that  city,  has  been  con- 
summated subject  to  FCC  approval. 
The  purchase  price,  for  1,026 
shares  of  the  1,039  shares  issued, 
is  understood  to  be  $47,500.  The 
station  operates  on  1420  kc.  with 
100  watts.  Mr.  Harris  was  an  ap- 
plicant for  a  1,000-watt  daytime 
station  in  Hutchinson  but  on  March 
2  withdrew  the  application  after 
an  unfavorable  Examiner's  report. 
At  about  the  same  time,  the  appli- 
cation for  transfer  was  filed.  Mr. 
Greenwald  has  announced  his  in- 
tention of  forming  a  new  station 
representative  firm  to  offer  local 
stations  "in  a  package  to  national 
advertisers".  He  is  also  the  owner 
of  a  department  store  in  Hutchin- 
son which,  it  is  understood,  he  like- 
wise plans  to  dispose  of  to  devote 
full  time  to  the  new  venture. 


Disc  Series  Shifted 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Ivory  flakes),  on  March  11 
discontinued  transcriptions  of  Judy 
&  Jane,  quarter-hour  five-a-week 
program  on  CJOR,  Vancouver; 
CFRB,  Toronto,  and  CKCO,  Otta- 
wa. The  time  occupied  on  those  sta- 
tions by  Houseboat  Hannah,  for 
Chipso,  was  dropped  at  the  same 
time  and  that  series  was  trans- 
ferred to  Ivory  Flakes.  It  is  also 
now  heard  on  WOR,  Newark,  for 
Crisco,  and  on  20  other  stations  for 
Lava  soap,  both  P  &  G  products. 
Judy  &  Jane  continues  in  tran- 
scription on  stations  west  of  the 
Mississippi  for  J.  A.  Folger  &  Co., 
San  Francisco  (coffee),  and  is  also 
used  by  Larus  &  Bros.  Co.,  Rich- 
mond (Edgeworth  tobacco),  on 
WRVA,  Richmond.  Agency  for 
Ivory  Flakes  and  Crisco  is  Comp- 
ton  Adv.  Inc.,  New  York;  for 
Chipso,  Pedlar  &  Ryan;  for  Lava, 
Folger  and  Larus,  Blackett-Sam- 
ple-Hummert. 


Egg  Dye  Placements 

FRED  FEAR  &  Co.,  Brooklyn, 
N.  Y.  (Easter  egg  dyes),  will  use 
three  spot  announcements  each  on 
a  list  of  33  stations  throughout  the 
country,  the  week  of  April  11-17. 
Agency  is  Menken  Adv.  Inc.,  New 
York. 


Associated  Planji 
Track  Broadcast^ 

Oil  Firm  Ending  12th  Seasoi 

Of  Basketball  Programs 

STRESSING   its   Aviation  Et. 
gasoline  and  Veedol  motor  oil,  T: 
Water-Associated    Oil    Co.,   As  - 
ciated  Division,  is  winding  un 
twelfth  season 
of  basketball 
sponsorship     o  n 
Western  stations. 

According  to 
Harold  R.  Deal, 
advertising  and 
promotion  m  a  n- 
ager  of  Associat- 
ed, the  company 
has  been  sponsor- 
ing the  collegiate  Mr.  Deal 
basketball  games  over  nine  brcac 
casting  stations.  They  are:  KJBi 
San  Francisco;  KLX  and  KRO? 
Oakland;  KFAC,  Los  Angeles 
KORE,  Eugene,  Ore.;  KXL,  Per 
land.  Ore.;  KRSC,  Seattle;  KFK 
Spokane;  KRLC,  Lewiston,  Id.  J 

Mr.  Deal  said  the  current  bai 
ketball  snortscasts,  ending  with  tl 
Pacific  Coast  Conference  chamnioi 
ships  the  latter  part  of  Marc 
will  be  followed  by  an  extensi^ 
coverage  of  track  events  under  A 
sociated  sponsorship. 

A  New  Network 

Throughout  the  basketball  sei 
son.  Associated  has  broadcast  nea: 
ly  100  games,  all  of  which  ai 
scheduled  at  night.  To  facilitate 
more  complete  coverage  and  servii 
to  the  listening  public  with  thei 
night  sportscasts.  Associated  cr 
ated  a  new  network  in  the  Pacif 
Northwest,  utilizing  four  statioi 
in  Oregon,  Washington  and  Idah 
KRLC,  KFIO,  KRSC  and  KL: 
Associated  had  to  petition  the  FC 
to  get  permission  for  two  day-tin 
stations  to  remain  on  the  air 
night  to  pick  up  the  basketbs 
games  in  their  territory.  They  we: 
KJBS,  San  Francisco,  and  KFV 
Spokane. 

Mr.  Deal  pointed  out  that  i 
of  the  games  have  been  sell-ou 
and  that  when  the  home  tear 
play  at  a  distant  spot,  radio  is  tl 
only  manner  in  which  the  fa; 
can  follow  the  team.  Thus,  he  fee 
Associated  is  giving  a  real  pub] 
service  with  these  sports  broa 
casts.  He  added  that  it  is  prac 
cally  impossible  to  get  night  tir 
periods  on  any  of  the  major  ind 
pendent  or  network  affiliates,  d 
to  previous  commercial  comm 
ments. 

The  Associated  basketball  sporl 
casters  are:  Doug  Montell  a: 
Phil  Ray  in  northern  Califomi 
Frank  Bull,  southern  Califomi 
Johnny  Carpenter,  Portland;  L 
Lassen,  Seattle,  and  Ralph  Roge: 
Spokane  and  Lewiston. 


'Good  News'  Pending 

WHILE  reports  that  Genei 
Foods  Corp.,  New  York  (Maxw 
House  coffee)  has  renewed  its 
work  time  for  Good  News  of  19 
cannot  be  verified,  the  comp 
and  M-G-M  have  made  promoti 
plans  in  connection  with  the  pi 
gram,  to  run  to  June.  Present  n 
work  contracts  will  expire 
March  31.  Louis  K.  Sidney,  M-G- 
executive,  was  in  New  York  a 
ferring  with  the  agency,  Bentoii 
Bowles,  the  week  ending  March 
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YES! 


Y  ES,  it's  another  "jBrst"  for  WHO  to 
be  the  only  radio  station  that  has 
ever  sponsored  a  Golden  Gloves  tourna- 
ment. But  somehow  this  particular 
"first"  is  especially  significant. 
Why?  Because  WHO  attracted  one  of 
the  largest  first-year  entry  lists  in  Golden 
Glove  history;  because  14,000  enthusi- 
astic lowans  paid  to  see  these  bouts  and 
on  the  night  of  the  finals  packed  Des 
Moines'  big  Shrine  Auditorium  with  the 
largest  crowd  ever  assembled  under  its 
roof — also  because  this  successful  inno- 
vation sort  of  symbolizes  the  slugging, 
"heads-up"  style  that  has  made  WHO 
the  dominant  station  in  the  Central  West 
.  .  .  the  PLUS  station  of  Iowa  Plus.  Shall 
we  send  you  a  package  of  PROOF? 


AISOTHER  FIRST! 

WHO  is  the  first  station 
to  begin  Facsimile  broad- 
casting on  the  regular 
broadcast  band,  starting 
February  4,  1938  —  one 
more  of  a  long  list  of  im- 
pressives  "firsts". 


iVHOWOWA-PLUS 

DES    M  0  I  N  E  S  —  5  0  ,  0  0  0  WATTS 

10.  MALAND,  MANAGER  FREE  &  PETERS,  INC.,  REPRESENTATIVES 

i 
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List  of  Presidential  Prospects 
For  NAB  Now  Less  Than  Dozen 

Executive  Committee  Weeds  Out  Many  Names  At 
Meeting  Held  in  Advance  of  Board  Session 

BENDING  every  effort 


to  have 

the  paid  president  of  the  NAB  in 
office  this  month,  the  executive 
committee  of  the  trade  association 
met  in  Louisville  March  5  and  re- 
duced the  list  of  prospective  ap- 
pointees to  less  than  a  dozen. 

Called  by  Mark  E  t  h  r  i  d  g-  e, 
WHAS,  Louisville,  temporary 
chairman  of  the  board  of  direc- 
tors and  of  the  executive  commit- 
tee, the  group  tackled  its  job  of 
analyzing  qualifications  of  a  large 
group  of  men  high  in  public  or  in- 
dustrial life  who  were  considered 
possible  appointees.  Detailed  bio- 
graphical and  other  data  on  the 
prospects  were  considered  in  an  all- 
day  session. 

For  obvious  reasons  the  commit- 
tee did  not  indicate  who  these  men 
were.  It  is  understood  the  plan  is 
either  to  contact  them  directly  or 
indirectly  between  now  and  March 
21,  at  which  time  the  full  Board  of 
23  members  holds  its  meeting  in 
Washington  to  make  the  actual  ap- 
pointment. 

All  Are  Weil-Known 

While  no  infonnation  was  forth- 
coming from  the  committee  regard- 
ing identity  of  those  "in  the  run- 
ning," reports  persisted  that  all  of 
the  men  under  consideration  are 
nationally  known.  It  is  presumed 
that  such  men  as  John  G.  Win- 
ant,  former  governor  of  New 
Hampshire;  Robert  M.  Hutchins, 
president  of  the  University  of  Chi- 
cago; former  Senator  C.  C.  Dill, 
now  a  Washington  attorney;  Stew- 
art McDonald,  Federal  Housing 
Administrator,  and  Harlee  Branch, 
Second  Assistant  Postmaster  Gen- 
eral would  exemplify  the  type  of 
man  being  considered.  Other  names 
including  those  of  M.  H.  Ayles- 
worth,  former  NBC  president, 
Robert  Jackson,  the  new  Solici- 
tor General,  and  certain  mem- 
bers of  the  FCC,  were  advanced 
but  it  is  believed  they  have  been 
eliminated.  Similarly,  Mr.  Eth- 
ridge  who  was  urged  for  the  post 
by  his  colleagues  on  the  commit- 
tee, has  steadfastly  refused  to  have 
his  name  considered.  Members  of 
the  committee  who  met  in  Louis- 
ville in  addition  to  Mr.  Ethridge 
were  Edwin  W.  Craig,  WSM; 
Frank  M.  Russell,  NBC,  Washing- 
ton; Herb  Hollister,  KANS,  Wich- 
ita; John  Elmer,  WCBM,  Balti- 
more, and  Philip  G.  Loucks,  spec- 
ial counsel  of  the  NAB  now  in 
charge  of  the  association's  activi- 
ties. Absent  was  Walker  J.  Damn, 
WTMJ,  Milwaukee,  now  in  Mexico. 

The  appointment  of  the  new 
president  will  be  pursuant  to  the 
terms  of  the  revised  by-laws  of  the 
NAB,  adopted  at  the  convention  in 
Washington  last  month.  There  has 
been  no  limit  either  way  placed  on 
salary  for  the  post.  The  NAB  ex- 
pects to  operate  on  a  budget  of 
approximately  $250,000  a  year — 
more  than  double  that  heretofore 
available — by  virtue  uf  action  tak- 
en at  the  convention  practically 
doubling  the  schedule  of  dues. 

The  secretary-treasurer,  who  will 


be  the  NAB  administrative  officer 
responsible  to  the  board,  will  not 
be  named  until  the  new  president 
has  been  selected.  While  the  board 
is  responsible  for  this  appointment, 
it  is  felt  the  new  president,  who 
will  serve  as  chairman  of  the 
board,  should  be  permitted  to  par- 
ticipate in  the  selection. 

Other  posts  which  would  be 
created  within  the  NAB  to  broad- 
en the  scope  of  its  operations  will 
be  filled  by  the  incoming  presi- 
dent subject  to  board  approval. 
These  include  such  positions  as 
public  relations  director,  labor  re- 
lations director,  legal  counsel,  tech- 
nical director,  and  research  direc- 
tor, all  of  whom  will  serve  as  exec- 
utive assistants  to  the  president. 


NBC  Flexibility 

NBC  has  made  arrangements 
with  affiliated  stations  where- 
by the  Red  and  Blue  stations 
will  be  interchangeable  at  se- 
lected periods  hitherto  re- 
stricted for  local  use.  Where 
a  station  is  unable  to  take 
a  network  program  because 
of  local  commitments,  any 
other  NBC  station  in  the 
same  city  will  be  available  to 
the  sponsors.  The  first  ad- 
vertisers to  make  use  of  the 
new  setup  are  General 
Mills,  starting  May  30,  and 
Chesterfield,  on  April  18. 


Mutual,  Quaker  and  IBS 
Service  Taken  by  WBAX 

WBAX,  Wilkes  -  B  a  r  r  e.  Pa.  on 
March  4  became  an  affiliate  of  Mu- 
tual, according  to  an  announce- 
ment by  Hal.  A.  Seville,  general 
manager.  Simultaneously,  the  sta- 
tion joined  the  Quaker  State  Net- 
work keyed  from  WFIL,  Philadel- 
phia, and  International  Broadcast- 
ing System,  keyed  from  WOV,  New 
York,  on  foreign  language  pro- 
grams. 

Together  with  WSYR,  Syracuse, 
and  WNBF,  Binghamton,  the  sta- 
tion is  maintaining  a  full  leased 
wire  service  from  New  York  for 
origination  of  programs  in  that 
city.  No  additional  charge  is  made 
advertisers  for  this  line  service, 
according  to  Mr.  Seville. 

The  station  is  owned  by  Stenger 
Broadcast  Service  and  operates  on 
1210  kc,  having  been  granted  full 
time  last  month  by  the  FCC.  It  has 
250  watts  daytime  and  100  watts 
night.   

WJW,  Akron,  has  joined  Mutual  to 
carry  the  Zemo-Musterole  show  fea- 
turing Carson  Rohison  and  his  Buck- 
aroos  three  afternoons  a  week. 


KGKO  Gathers  Staff 
For  Shift  to  Fort  Worth 

WHILE  construction  of  transmit- 
ter building,  tower  and  studios  is 
progressing  under  the  direction  of 
Darrold  Kahn,  who  will  be  commer- 
cial manager,  the  staff  of  the  new 
KGKO,  to  be  located  after  May  1 
in  Fort  Worth,  is  being  mustered 
by  Mr.  Kahn  and  by  Harold 
Hough,  manager.  KGKO  at  present 
is  operating  in  Wichita  Falls  but 
under  an  FCC  authorization  is  be- 
ing moved  to  Fort  Worth  under 
license  to  Amon  Carter,  publisher 
of  the  Fort  Worth  Star-Telegram 
and  operator  of  WBAP,  Fort 
Worth. 

Mr.  Kahn  announces  the  appoint- 
ment of  Sylvester  Gross,  brother  of 
Jack  Gross,  manager  of  KEHE, 
Los  Angeles,  as  KGKO  production 
manager.  He  has  lately  been  with 
KEHE  and  was  formerly  with 
KPRC,  Houston.  William  Hood,  for 
the  last  six  years  KGKO  program 
director,  has  already  moved  to  Fort 
Worth  to  assume  the  same  position 
with  that  station.  Jack  Keesler, 
now  with  KWKH  and  KTBS, 
Shreveport,  will  shortly  join  KGKO 
as  merchandising  and  promotion 
manager,  and  Phil  Griffith,  recent- 
ly with  Tracy-Locke-Dawson,  Dal- 
las, has  joined  the  sales  staff.  C.  B. 
Locke,  present  KGKO  chief  engi- 
neer, will  hold  the  same  position  in 
Fort  Worth  and  is  taking  along  his 
entire  engineering  staff. 


TEXAS  BULL  SESSION— Party  uf  broadcasters  visitino-  Elliott  Roose- 
velt's vast  "Dutch  Branch  Ranch"  near  Fort  Worth  March  3  found  the 
president  of  Hearst  Radio  Inc.  busily  engaged  with  his  prize  stock. 
Photo  shows  group  around  his  prize  Hereford  bull  Good  Donald  I.  Left 
to  right:  Ed  Zimmerman,  KARK,  Little  Rock;  Darrold  Kahn,  KGKO, 
Wichita  Falls;  Harold  Hough,  WBAP,  Fort  Worth;  Martin  Campbell, 
WFAA,  Dallas;  Mr.  Roosevelt. 


KSD-KFUO  to  Continue 
Present  Sharing  of  Time 

CONTINUED  operation  of  th( 
present  time  sharing  basis  of  KSD 
St.  Louis  Post-Dispatch  station,  am 
KFUO,  religious  station  operatec 
by  the  Lutheran  Synod  in  St 
Louis,  was  ordered  March  4  by  th( 
FCC  in  its  decision  involving  com 
petitive  applications  of  the  sta 
tions. 

KSD  had  asked  for  full  time  oi 
the  550  kc.  channel  and  KFUO  ha< 
sought  half-time  operation  in  liei 
of  its  present  assignment  unde 
which  it  operates  26%  hours  pe 
week.  Examiner  Seward  had  rec 
ommended  granting  of  the  KFU( 
application  for  half-time,  whicl 
was  reversed  in  the  FCC  opinion. 

In  another  decision  announce! 
March  4,  the  FCC  granted  WGAE 
Cleveland,  an  increase  in  powe 
from  500  watts  night  and  1,00' 
watts  day  to  1,000  watts  night  am 
5,000  watts  day  on  its  1450  kc 
channel  using  unlimited  time. 


KTOK  to  NBC-Blue 

KTOK,  Oklahoma  Citv  local,  wil 
be  added  to  the  NBC-Blue  Networ 
when  the  Southwestern  loop  of  tha 
chain  is  extended  through  Foi 
Worth,  Tex.  in  early  June,  it  wa 
learned  March  8.  The  station  i 
owned  by  Harold  V.  Hough,  gey 
eral  manager  of  KGKO,  now  i 
the  process  of  being  moved  froi 
Wichita  Falls  to  Fort  Worth  an 
also  of  WBAP,  Fort  Worth  clea 
channel  outlet.  While  KTOK  is  th 
key  of  the  Oklahoma  Network,  thj 
network  will  not  be  added  to  NB( 
Blue  under  present  plans.  KTO: 
operates  on  1370  kc.  with  100  wati 
and  is  also  a  Mutual  outlet. 


NBC  Adds  in  Idaho 

BRINGING  its  total  number  <jj 
outlets  to  146,  NBC  March  2  ai'l 
nounced  the  affiliation  of  KSE 
Pocatello,  and  KTFI,  Twin  Fall 
Idaho,  with  its  North  Mounta 
Group,  effective  March  15.  Bot 
stations  are  owned  and  operated  1 
the  Radio  Service  Corporation  > 
Idaho,  of  which  O.  P.  Soule  is  tl 
head,  Henry  H.  Fletcher,  manage 
of  KSEI,  and  John  E.  Gardner, 
KTFI.  The  North  Mountain  Groi 
is  available  either  to  NBC  Blue 
Red  Networks.  KSEI  operates  ft 
time  on  900  kc.  with  1,000  wat 
day  and  250  watts  night.  KTF 
which  may  be  delayed  in  joinii 
the  network  several  days  becau 
of  installation  of  transmission  ci 
cuits,  operates  full  time  on  1240  \ 
with  1,000  watts  day  and  night. 


KRKO  to  Don  Lee 

KRKO,  Everett,  Wash.,  50-wa 
station  on  1370  kc,  in  late  Febr 
ary  joined  the  Don  Lee  Broadcaf 
ing  System,  Los  Angeles,  as  : 
affiliate.  Station  is  owned  a) 
operated  by  Lee  E.  Mudgett  ai 
shares  time  with  KEEN,  Seatt 
Don  Lee  Broadcasting  Syste: 
which  is  the  West  Coast  link 
Mutual,  now  has  26  owned  and  £ 
filiated  Pacific  Coast  stations. 


Goodrich  Breaks 

B.  F.  GOODRICH  Co.,  Akr 
(tires),  early  in  April  will  start 
national  campaign  of  station-bre 
announcement  in  evening  hou 
Between  50  and  60  stations  wall 
used.  Agency  is  Ruthrauff  &  Ryi 
New  York. 
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at  do  you  mean  by  ^reaP  population  Z'" 


"Don't  you  see?  The  real  population  of  the 
Carolinas  — their  industry  and  wealth  — is  on 
the  Piedmont  Plateau.  Look  here.  In  almost  a 
straight  line,  from  Greensboro,  North  Carolina, 
down  to  Greenville,  South  Carolina,  you'll  find 
city  after  city  packed  with  the  big  industries 
of  the  two  states.  In  fact  it's  there  that  70%  of 
all  the  wage  earners  of  both  Carolinas  live. 

"That  cigarette  you're  smok- 
ing probably  came  from 
there.  Very  likely  this  table- 
cloth, table,  and  the  chairs 
we're  sitting  on  came  from 
the  Piedmont  Plateau.  Doz- 


T  CO*t8IMATlO 


ens  of  products  from  peanuts  to  pants  to  knitted 
underwear  are  grown  ot  manufactured  within  a 
hundred  miles  of  Charlotte,  North  Carolina." 

"I  can  see  what  you're  driving  at." 

"Sure,  WBT,  at  Charlotte,  is  plumb  in  the  mid- 
dle of  things.  Its  50,000-watt  signal  serves  a 
population,  within  100  miles,  bigger  than  the 
city  of  Detroit!  A  population 
of  2  million  customers  .  .  ." 

"And,  of  course,  under 
Columbia  ownership  and 
operation,  WBT  delivers  both 
programs  and  audience." 


WBT.  50,000  WATTS  •  CBS  •  CHARLOTTE,  NORTH  CAROLINA 

Owned  and  operated  by  the  Columbia  Broadcasting  System.  Represented  by  Radio  Sales: 
New  York,  Chicago,  Detroit,  Birmingham,  Los  Angeles,  and  San  Francisco 


Complaint  Notices 
Harrass  Stations 

FCC  Committee  Is  Named  to 

Study  Various  Complaints 

HAVING  suddenly  adopted  the 
practice  of  notifying  broadcast 
stations  of  all  complaints  filed 
against  them,  whether  well-found- 
ed or  otherwise,  the  FCC  on  March 
9  appointed  a  committee  to  study 
procedure  on  complaints  filed  in 
the  future. 

A  committee  comprising  Chair- 
man McNinch  and  Commissioners 
Sykes  and  Payne  was  designated 
to  study  and  recommend  the  pro- 
cedure to  be  followed  in  the  future. 
It  is  understood  that  certain  com- 
missioners feel  all  complaints, 
whatever  their  nature,  should  be 
thoroughly  investigated  but  older 
members  who  have  long  been  iden- 
tified with  broadcast  regulation 
feel  such  a  move  would  necessi- 
tate a  greatly  increased  staff.  Prac- 
tically since  radio  regulation  start- 
ed in  1927,  complaints  have  been 
filed  in  increasing  volume  but  it 
has  been  found  that  the  bulk  of 
them  are  irresponsible  and  a  good- 
ly portion  can  be  classified  in  the 
"crank"  category. 

Making  Them  Public 

The  new  practice  of  notifying 
stations  of  all  complaints  filed  was 
adopted  some  weeks  ago  and  caused 
considerable  worry  among  stations. 
The  question  of  making  public  the 
complaints  also  has  been  raised. 

Departing  from  the  procedure 
formerly  followed  in  citing  sta- 
tions only  after  complaints  had 
been  investigated,  the  FCC  now  is 
informing  stations  of  complaints 
against  particular  programs  or  ac- 
tions of  the  stations,  thus  placing 
them  on  notice  that  further  action 
might  be  taken  at  time  of  renewal 
of  license.  In  many  instances  the 
continuity  is  requested. 

A  number  of  stations  already 
have  been  given  temporary  license 
renewals  because  of  citations  re- 
sulting from  complaints.  Among 
these  have  been  stations  which  car- 
ried the  series  of  talks  by  Rev. 
Gerald  L.  K.  Smith  who  set  out 
to  form  a  "Committee  of  One  Mil- 
lion." The  precise  nature  of  the 
complaints  has  not  yet  been  di- 
vulged. 

Complaints  from  CIO 

In  other  instances,  stations  have 
been  notified  of  complaints  received 
from  CIO  locals  because  of  refusal 
of  stations  to  allot  them  commer- 
cial time.  These  have  been  given 
more  than  cursory  consideration  by 
the  FCC,  it  is  indicated. 

Yet  another  series,  a  transcrip- 
tion program  identified  as  Rube 
Appleberry  also  has  resulted  in  ci- 
tations by  the  FCC  to  stations 
seeking  continuity. 

A  station  on  the  Coast  has  been 
given  a  one-month  renewal  of  li- 
cense pending  investigation  of  com- 
plaints involving  a  palmistry  pro- 
gram titled  Wliat  Does  Your  Hand 
Say,  and  another  astrological  pro- 
gram titled  Daily  Information  Bu- 
reau. 

A  Midwestern  station  has  been 
given  a  one-month  extension  be- 
cause of  a  complaint  from  the 
American  League  alleging  unau- 
thorized broadcasting  of  certain  big 
league  baseball  games.  A  station  in 
West  Virginia  has  been  cited  with 
a  one-month  extension  because  of  a 


WHO  SPONSORS  BOXING  BOUTS 

First  Radio  Participation  In  Golden  Gloves  Tourney 
 Draws  Large  Sports  Following  


WHO,  Des  Moines,  la.,  won  a  radio 
first  when  it  sponsored  the  local 
Golden  Gloves  boxing  tournament 
Feb.  15-23  for  400  contestants  of 
central  Iowa,  the  winners  being 
sent  to  the  Chicago  Golden  Gloves 
Tournament. 

An  audience  of  5,000  saw  the 
final  bouts  of  the  tournament 
Feb.  23  concluding  209  elimination 
fights.  Total  attendance  at  the 
tournament  was  14,000  and  on  the 
final  night  more  than  1,000  persons 
were  turned  away  from  the  Shrine 
auditorium  where  the  fights  were 
staged. 

Contestants  in  the  preliminaries 
lepresented  125  towns  and  12 
States  and  Canada.  Eighteen  towns 
were  represented  in  the  semi-finals. 
Bill  Brown,  WHO  sports  editor,  di- 
rected the  tournament,  the  first  of- 
ficial Golden  Gloves  meet  in  Des 
Moines. 

From  its  listeners  and  the  visible 


audience  in  attendance  at  the 
fights,  WHO  has  received  unquali- 
fied commendation  for  boosting 
amateur  athletics,  by  sponsoring 
and  broadcasting  the  Golden 
Gloves,  according  to  WHO.  Harold 
Fair,  WHO  program  director,  and 
Leo  J.  Lucier,  member  of  the  board 
of  Midwestern  Assn.  of  the  A.A.U., 
are  negotiating  for  sponsorship  of 
the  1939  Golden  Gloves  Tourna- 
ment in  Des  Moines  by  WHO. 

WHO  is  the  first  radio  station  to 
participate  in  a  Golden  Gloves  tour- 
ney. The  tournaments  originated 
with  the  Chicago  Tribune  and  have 
the  cooperation  of  45  newspapers 
throughout  the  Midwest.  Sponsor- 
ship was  achieved  over  the  bitter 
protests  of  many  newspapers  in  the 
WHO  primary  area  and  the  papers 
were  forced  to  carry  stories  about 
the  tourney  because  of  the  pro- 
nounced public  interest  in  WHO's 
assistance  to  amateur  athletics. 


Collegiate  News  Series 
For  Luckies  Is  Extended 

AMERICAN  TOBACCO  Co.,  New 
York,  is  expanding  its  collegiate 
news  broadcasts  for  Lucky  Strikes 
to  include  Texas  University,  Uni- 
versity of  Wisconsin  and  Univer- 
sity of  Oregon,  following  success- 
ful tests  with  this  type  of  pro- 
gram at  Yale  and  Cornell  where 
the  series  are  being  continued 
throughout  the  college  year.  If 
broadcasts  at  the  newly  added  uni- 
versities prove  as  popular  as  those 
in  the  East,  the  series  will  prob- 
ably be  started  on  a  nationwide 
basis  next  fall.  Texas  series  is  us- 
ing KNOW,  Austin;  Wisconsin 
programs  are  on  WIBA,  Madison, 
and  Oregon's  on  KORE,  Eugene. 
Yale  and  Cornell  series  utilize 
WICC,  Bridgeport,  and  WESG,  El- 
mira,  respectively. 

Programs  are  five-minute,  Mon- 
day through  Friday,  broadcasts  of 
collegiate  news,  selected  and  broad- 
cast by  staff  of  school  papers,  with 
only  commercials  furnished  by 
Lord  &  Thomas,  New  York,  Ameri- 
can Tobacco  agency.  Student  news- 
casters for  series  at  the  added  col- 
leges are  being  chosen  by  elimina- 
tion contests,  with  the  ten  finalists 
of  each  school  making  recordings 
of  their  broadcasts,  which  will  be 
sent  to  New  York  for  final  selec- 
tion, to  be  made  by  Lowell  Thomas, 
Edwin  C.  Hill  and  Boake  Carter. 


Gibbs  Testing 

GIBBS  &  Co.,  Chicago,  manufac- 
turer of  cosmetics  used  by  beauty 
shops,  and  holding  company  of 
Bree  Cosmetics,  Chicago,  on  March 
16  will  start  a  weekly  quarter-hour 
show  on  WTMJ,  Milwaukee,  fea- 
turing the  fictitious  character  of 
Betty  Bree,  who  will  present  news 
from  the  women's  stand-point  while 
operatic  airs  will  form  the  musical 
background.  Program  will  be  broad- 
cast at  7:15-7:30  p.  m.  (CT)  every 
Wednesday  evening.  According  to 
Ruthrauff  &  Ryan,  Inc.,  Chicago 
agency  handline  the  account,  if  test 
proves  successful  similar  women's 
programs  will  be  started  in  those 
cities  where  Gibbs  &  Co.  have 
branches.  These  cities  are:  New 
York,  Atlanta,  Philadelphia,  Pitts- 
burgh, Cincinnati,  Cleveland,  Chi- 
cago, Milwaukee,  Minneapolis,  Des 
Moines,  Kansas  City,  Oklahoma, 
Dallas,  Denver  and  Los  Angeles. 


Oakite  Returns 

OAKITE  PRODUCTS  Inc.,  New 
York  (cleanser),  the  week  of  March 
7  started  participation  in  home  eco- 
nomics programs  on  11  stations, 
and  expects  to  add  about  10  more. 
Stations,  in  additions  to  7  of  the 
Yankee  Network,  are  WBZ-WBZA, 
WCAU,  KDKA,  and  WTIC.  Agen- 
cy is  Calkins  &  Holden,  New  York. 

fortune-telling  program  featuring 
Dr.  Myers. 

After  receipt  of  continuity,  or 
other  information  based  upon  its 
informal  inquiry,  undertaken  by  its 
law  department,  it  is  understood 
the  FCC  will  decide  whether  regu- 
lar renewals  will  be  issued  or 
whether  the  station  will  be  set 
down  for  hearing  on  its  renewal 
application. 


Bull  Durham  Spots 

AMERICAN  TOBACCO  Co.,  New 
York,  is  starting  its  first  spot  cam- 
paign for  Bull  Durham  tobacco  in 
the  Southwest,  last  stand  of  the 
roll  -  your  -  own  cigarette  smokers. 
Quarter-hour  RCA  transcriptions, 
featuring  Louise  Massey  and  the 
Westerners,  will  be  broadcast  three 
time  a  week  on  about  18  stations  in 
California,  Arizona,  New  Mexico, 
Texas,  Louisiana  and  Arkansas,  be- 
ginning early  in  April.  Placed 
through  Lord  &  Thomas,  New 
York.  Broadcasts  will  start  March 
28  on  the  following  stations:  KFI 
KTAR  KOB  KTSM  KGNC  WFAA 
WOAI  KPRC  WKY  KTUL  KARK 
WWL  KWKH  WSM  WREC 
WJDX. 


Fotolabs  Spots 

FOTOLABS  Inc.,  New  York,  in 
mid-April  will  begin  radio  advei"- 
tising  for  Fotoprinter,  a  device  for 
printing  pictures  on  paper  and 
cloth  from  regular  photograph 
film.  Consumer  suggestions  for  new 
uses  for  the  device  will  be  rewarded 
by  cash  prizes.  Announcements  will 
be  used  on  about  a  dozen  stations. 
Agency  is  Edwin  M.  Phillips  & 
Co.,  New  York. 


Gene  Thomas  Appointed 
Sales  Manager  of  WOR, 

APPOINTMENT  of  Eugene  S, 
Thomas,  assistant  sales  manager 
of  WOR  for  the  last  two  years,  as 
sales  manager,  was  announced 
March  8  by  Frank 
Braucher,  vice- 
president  in 
charge  of  sales 
of  the  station 
Mr.  T  h  omai 
joined  WOR  ir 
1934  and  was 
sales  promotior 
manager  before 
„.  assuming  the  as 

Mr.  Thomas     sistant  saleyi 
managership.  He  entered  radio  im 
1925  in  a  publicity  capacity  witl' 
Thomas  R.  Shipp  Inc.,  Washington 
and  handled  the  Atwater  Kent  ac 
count. 

The  National  Radio  Auditions 
sponsored  by  Atwater  Kent  wa 
his  primary  assignment  and  b 
was  responsible  for  discovery  o 
many  radio  stars  and  singer 
now  featured  in  the  Metropolita: 
Opera. 

Before  joining  WOR  he  was  wit 
H.  W,  Kastor  &  Sons  Adv.  Co 
Chicago.  He  is  a  graduate  o 
George  Washington  Universit 
and  also  attended  Harvard  Gradv 
ate  School.  Upon  graduation  Yi 
entered  newspaper  work  in  Was! 
ington. 


More  for  Com-Kix 

GENERAL  MILLS,  Minneapoli 
has  added  three  more  stations  : 
markets  where  Com-Kix,  its  ne 
cereal,  is  being  introduced,  makir 
four  outlets  now  carrying  quarte 
hour  five-weekly  shows.  Before  tl 
year  is  over,  it  is  believed  the  ne 
cereal  will  have  nationwide  disti 
bution  with  some  50  odd  statioi 
expected  to  carry  its  advertisin 
Originally  tested  on  WTMJ,  M 
waukee,  the  three  new  stations  nc 
broadcasting  Those  Happy  Gilma 
are  WDRC,  Hartford;  KDAL,  D 
luth,  and  WCCO,  Minneapoli 
Blackett  -  Sample  -  Hummert,  01 
cago,  handles  placements  of  Cor 
Kix. 


Roi  Tan  to  Resume 

AMERICAN  TOBACCO  Co.,  N( 
York  (Roi  Tan  cigars),  on  Ap 
1  will  resume  its  schedule  of  sf 
and  station  break  announcemei 
and  programs  on  about  65  statioi 
While  the  number  of  stations  j 
mains  about  the  same  as  that  us 
before  Christmas,  some  of  t 
markets  are  receiving  more  bu 
ness  while  a  few  others  have  be 
dropped.  The  CBS  -  Pacific  sh 
continues.  Lawi-ence  C.  Gumbini 
Adv.  Agency,  New  York,  is 
charge. 


Illinois  Meat  Series 

ILLINOIS  MEAT  Co.,  Chica 
(Broadcast  Corned  Beef  Has 
started  David  Lowe,  Hollywood  ; 
Broadway  gossip  news,  on  WNE 
New  York,  March  14.  Program  i 
broadcast  7-7:15  p.  m.  six  nig 
weekly.  Charles  Martin,  adver 
ing  manager  of  Illinois  Meat  ( 
Chicago,  and  William  Rambi, 
and  William  Cartwright  were 
New  York  placing  the  deal  ^^ 
WNEW.  George  H.  Hartman  ( 
Chicago,  handles  the  account.  ■ 
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ALL  YOU  NEED  IN  CENTRAL  OHIO 


JOHN 

BLAIR  &  Co. 

REPS. 


WATTS,  DAY 

1,000  WATTS,  XIGHT 


WBNS,     COLUMBUS,  OHIO 
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Non-Newspaper  Applicant  Gets 
Preference  in  Ruling  of  FCC 

Competition  Between  Media  Favored  in  Decision; 


Priority  of  Filing  Also 

WHILE  it  has  not  yet  settled  the 
newspaper  ownership  issue,  the 
FCC  in  a  decision  March  4  wrote 
legal  precedent  in  concluding  that 
there  should  be  competition  be- 
tween newspapers  and  broadcast 
stations  and  that  where  one  appli- 
cant for  a  new  facility  is  non-news- 
paper and  the  other  associated  with 
a  newspaper,  the  former  should  be 
given  preference. 

In  the  same  case,  the  FCC  also 
held  that  equity  attaches  to  pri- 
ority in  the  filing  of  an  application. 
It  held  that  where  one  applicant 
filed  for  a  facility  substantially 
ahead  of  another,  he  should  be 
given  a  degree  of  preference.  This 
conclusion  appeared  to  conflict  with 
recent  findings  of  the  U.  S.  Court 
of  Appeals  for  the  District  of  Co- 
lumbia which  held  in  the  appeal  of 
KSD,  St.  Louis,  from  the  FCC  de- 
cision granting  the  St.  Louis  Star- 
Times  a  new  regional  station,  that 
no  importance  attached  to  priority 
in  the  filing  of  applications  for 
improved  facilities. 

Whether  there  will  be  court  ad- 
judication of  the  case  in  which  the 
Commission  wrote  this  precedent 
has  not  yet  been  determined,  al- 
though counsel  for  the  aggrieved 
applicant  has  indicated  that  course. 

Port  Huron  Grant 

The  legal  precedent  was  written 
when  a  new  daytime  station  in  Port 
Huron,  Mich.,  on  1370  kc.  with  250 
watts  was  authorized  to  the  part- 
nership of  Harmon  Leroy  Stevens 
and  his  father,  Herman  Leroy 
Stevens.  A  competitive  application 
for  the  same  facilities  filed  by  Wil- 
liam W.  Ottaway,  president  and 
business  manager  of  the  Poi-t  Hu- 
ron Times-Herald,  was  denied. 

The  Commission  found  that  the 
newspaper  was  the  only  one  pub- 
lished in  the  city  and  county  and 
concluded  that  the  Stevens'  appli- 
cation, in  the  name  of  the  Port 
Huron  Broadcasting  Co.,  would 
better  serve  public  interest  "in 
that  there  will  be  added  to  the 
Port  Huron  area  a  medium  for  dis- 
semination of  news  and  informa- 
tion to  the  public  which  will  be  in- 
dependent of  and  afford  a  degree 
of  competition  to  other  such  media 
in  that  area."  Moreover,  it  held 
that  even  if  all  other  facts  and  cir- 
cumstances were  equal  (and  it  said 
they  are  not)  the  Port  Huron  ap- 
plication was  filed  more  than  a 
year  prior  to  that  of  Ottaway  and 
"the  granting  therefore  of  the  Port 
Huron  Broadcasting  Co.  applica- 
tion reaches  a  more  equitable  re- 
sult." The  elder  Stevens  is  a  prac- 
ticing attorney  in  Port  Huron  and 
his  son,  25,  is  employed  in  his  law 
office  as  a  clerk  and  is  studying 
law.  He  will  become  manager  of 
the  station. 

Applications  of  the  Journal  Co., 
operating  WTMJ,  Milwaukee,  and 
of  the  Mid-Atlantic  Corp.,  subsidi- 
ary of  the  Washington  Post,  pub- 
lished by  Eugene  Meyer,  former 
governor  of  the  Federal  Reserve 
Board,  for  assignment  on  the  spe- 
cial broadcast  frequency  of  1570 
kc.  were  denied  by  the  FCC  March 
2.  In  a  10-page  opinion,  the  Com- 
mission held   in  the  case   of  the 


Is  a  Factor 

Journal  application  that  the  need 
for  an  additional  station  in  Mil- 
waukee "is  not  such  as  to  warrant 
the  granting  of  the  facilities  re- 
quested to  the  Journal  Co.,  at  pres- 
ent the  licensee  of  a  regional  sta- 
tion in  that  city."  This  opinion  fol- 
lowed the  policy  laid  down  in  the 
recent  decision  involving  the  appli- 
cation of  the  owners  of  WSMB, 
New  Orleans,  for  a  second  station. 

Regarding  the  Post  application, 
the  FCC  said  Washington  now  has 
four  unlimited  time  regional  sta- 
tions and  that  in  the  interest  of 
providing  service  to  communities 
and  states  where  definite  need  will 
be  found  to  exist  "this  Commission 
cannot  fail  to  comply  with  the 
clear  and  mandatory  requirements 
of  the  statute.  There  is  no  need 
shown  to  exist  at  this  time  for  an 
additional  broadcast  station  such 
as  that  proposed  for  Washington." 

In  denying  the  application  of 
Genesee  Radio  Corp.,  for  a  local 
station  in  Flint,  Mich.,  on  1200  kc. 
with  100  watts  night  and  250  watts 
local  sunset,  the  FCC  also  ruled 
along  the  same  line  as  the  prece- 
dent established  in  the  New  Or- 
leans case.  It  found  that  the  inter- 
ests which  control  WFDF  in  Flint 
and  the  Genesee  applicants  are 
identical.  While  finding  that  it 
could  not  be  said  that  another  sta- 
tion in  Flint  would  not  fulfill  a 
public  need,  it  held  that  the  man- 
agerial policy  of  the  two  stations 
would  be  the  same,  that  they  would 
not  be  engaged  in  actual  or  sub- 
stantial competition,  and  that  the 
new  station,  from  an  economic 
standpoint,  might  prevent  the  fu- 
ture entry  into  the  field  by  an  ap- 
plicant who  would  offer  a  new,  dif- 
ferent, improved  and  competitive 
service. 

"It  is  not  in  the  public  interest 
to  grant  the  facilities  for  an  addi- 
tional broadcast  station  to  interests 
already  in  control  of  the  operation 
of  a  station  of  the  same  class  in  the 
same  community,  unless  there  is  a 
compelling  showing  upon  the  whole 
case  that  public  convenience,  inter- 
est or  necessity  would  be  served 
thereby." 

Then  it  added:  "In  order  to  as- 
sure a  substantial  equality  of  serv- 
ice to  all  interests  in  a  community, 
to  assure  diversification  of  serv- 
ice and  advancements  in  quality 
and  effectiveness  of  service,  the 
Commission  will  grant  duplicate 
facilities  to  substantially  identical 
interests  only  in  cases  where  it 
overwhelmingly  appears  that  the 
facility,  apart  from  any  benefit  to 
the  business  interests  of  the  appli- 
cant, is  for  the  benefit  of  the  com- 
munity, fulfilling  a  need  which  can- 
not otherwise  be  fulfilled." 


P  &  G  in  Europe 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Drene  shampoo),  will 
place  a  series  of  transcriptions  by 
Morton  Downey  on  5  European 
stations.  The  discs,  with  music  by 
Hal  Hoffer's  orchestra,  have  just 
been  made  by  WOR  Transcription 
Service,  and  will  be  heard  six  days 
a  week  on  stations  in  Paris,  Lyons, 
Luxembourg,  Toulouse,  and  Lich- 
tenstein.  Agency  is  Erwin,  Wasey 
&  Co.,  N.  Y. 


World  Radio 

A  TOTAL  of  69,700,000  ra- 
dio receivers  were  in  use  in 
the  world  when  1937  ended, 
according  to  an  estimate  by 
the  International  Radio  Bu- 
reau maintained  at  Berne, 
Switzerland.  This  was  esti- 
mated as  an  increase  of  more 
than  6,000,000  over  the  1936 
figure.  Basing  its  estimate 
on  some  four  listeners  per 
set,  the  Bureau  concluded 
that  the  size  of  the  world  ra- 
dio audience  had  increased 
by  25,000,000  over  the  pre- 
ceding year,  with  more  than 
half  of  the  new  audience  in 
Europe.  More  than  half  of 
the  world  sets,  or  87,000,000, 
are  in  the  United  States,  ac- 
cording to  the  Berne  Bureau. 


New  Officers,  Directors 
Are  Elected  By  WMPS 

MEMPHIS  BROADCASTING  Co., 
operating  WMPS,  Memphis,  last 
month  elected  new  officers  and  di- 
rectors— all  of  them  officials  of 
Scripps-Howard  Radio  Inc.,  licen- 
see of  WNOX,  Knoxville,  and 
WCPO,  Cincinnati.  The  fourth 
Scripps-Howard  station  —  W  M  C, 
Memphis — is  licensed  to  the  Mem- 
phis Commercial  Appeal  Co.,  which 
also  owns  1009/  of  the  stock  of 
WMPS. 

The  new  WMPS  officers,  elected 
as  of  Feb.  11,  are  K.  A.  Bickel, 
chairman  of  the  board;  Jack  R. 
Howard,  president;  J.  C.  Hanrahan, 
vice-president;  Paul  Patterson,  con- 
troller and  general  counsel;  H.  E. 
Neave,  treasurer;  Paul  W.  Frum 
and  J.  P.  James,  assistant  treasur- 
ers, and  Mr.  Howard,  assistant 
secretary.  The  executive  committee 
comprises  W.  W.  Hawkins,  chair- 
man of  the  board  of  Scripps-How- 
ard Newspapers,  Roy  W.  Howard, 
and  Mr.  Bickel.  Directors  elected 
were  Messrs.  Hawkins,  Patterson, 
Jack  Howard,  Bickel  and  M.  H. 
Aylesworth,  former  NBC  presi- 
dent. 


Press  Pressure  Denied 

C.  D.  HOWE,  Transport  Ministei", 
denied  in  Canadian  Parliament  re- 
ports mentioned  by  members  of 
Parliament  that  newspapers  had 
brought  pressure  on  the  govern- 
ment to  increase  radio  license  fees 
so  commercial  programs  would  not 
be  needed  to  pay  the  Canadian 
Broadcasting  Corp.  expenses.  He 
explained  that  the  added  annual 
50-cent  tax  on  the  $2  radio  listen- 
ing license  was  to  cover  the  ex- 
pense of  the  new  high-power  sta- 
tions and  the  proposed  additional 
50-kilowatt  stations  for  the  rest  of 
the  Dominion,  and  that  the  in- 
crease was  asked  by  his  depart- 
ment when  it  was  decided  the  CBC 
needed  more  powerful  stations. 


American  Stove  Discs 

AMERICAN  Stove  Co.,  Cleveland, 
on  April  29  starts  a  series  of  quar- 
ter-hour transcriptiens  featuring 
Delight  Evans,  editor  of  Screen- 
land  Magazine.  The  discs,  titled 
Food  Secrets  of  Hollywood  Stars, 
will  run  for  13  weeks,  heard  Fri- 
days at  9:30-9:45  a.  m.  on  10  sta- 
tions. Agency  is  BBDO,  New  York. 
The  stations  are  WSB  WTAM 
KFI  WCAU  KDKA  KOIN  KMOX 
KGO  KOMO  WBBM. 


COMMITTEE  REPEA 
RADIO  NEWS  LEV 

ELIMINATION  of  the  5%  excise 
tax  on  facilities  utilized  in  the  col- 
lection of  news  for  broadcasting  is 
provided  in  the  Revenue  Act  of 
1938  (HR-9682), 
reported  favora- 
bly by  the  House 
Ways  &  Means 
Committee  on 
March  2. 

The  Committee 
based  its  action 
on  testimony  of 
Herbert  Moore, 
president  of 
Mr.  Moore  Transradio  Press 
Service,  who  appeared  Jan.  21  urg- 
ing the  amendment  on  the  ground* 
that  the  present  law,  which  ex- 
empts the  public  press,  discrimi- 
nates against  news  gathering  or- 
ganizations which  gather  and  dis- 
tribute news  primarily  for  radio 
broadcasts. 

The  revised  provision  specifies 
that  no  tax  shall  be  imposed  upon 
any  payment  received  for  use  of 
facilities  in  the  collection  of  news 
for  the  nublic  press  "or  radio 
broadcasting"  or  in  the  dissemina- 
tion of  news  through  the  public 
press  "or  by  means  of  radio  broad-, 
casting".  i 
He  said  elimination  of  the  tax 
would  mean  a  saving  of  some 
$8,000  a  year  for  Transradio  Press 
and  Radio  News  Association  on  the 
facilities  it  uses.  He  said  75%  of 
the  total  amount  of  money  gathered 
by  press  associations  is  expended 
for  wire  service  and  that  under  the 
excise  tax  provision,  the  remain- 
ing 25%  is  "cut  by  5%".  He  said 
this  tax  must  be  paid  by  his  organ- 
ization as  purely  a  radio  service 
and  is  not  paid  by  other  similar  or- 
ganizations serving  the  press.  He 
told  the  Committee  that  Transradio 
serves  275  radio  stations  and  40 
newspapers  throughout  this  coun- 
try and  Canada. 


Carter  Denies  Charge 

REPORTS  unverified  by  the  State 
Department  were  current  in  Wash- 
ington March  9  that  investigations 
with  a  view  to  possible  deporta-. 
tion  proceedings  against  Boake 
Carter,  radio  commentator,  were 
going  forward.  Mr.  Carter  has 
been  outspoken  against  certain  pol- 
icies of  the  U.  S.  State  Depart- 
ment, charging  that  American  of- 
ficials have  been  influenced  by  the 
British  foreign  office.  He  denied  he 
had  entered  the  United  States  on 
a  Russian  visa,  claiming  that  he 
entered  from  Liverpool  in  1921  and 
became  a  naturalized  citizen  in 
1933.  A  recent  radio  talk  on  what 
he  felt  it  meant  to  be  an  American 
citizen  was  printed  and  widely  dis- 
tributed. 1 


WOR  Discs  Exhibited 

RAY  LYON,  manager  of  the  re- 
cording division  of  WOR,  Newark, 
spent  the  first  week  of  March  in 
Atlantic    City    demonstrating  his 
educational    recordings    to  school, 
teachers,   principals   and  superin-J 
tendents    attending   the  NationaH 
Educational  Association  convention. 
Prepared  as  quarter-hour  dialogued 
between  a  teacher  and  a  layman,  | 
the  series  is  planned  to  include  15 
recordings,  covering  such  subjects 
as  elementary  science,  art  apprecia- 
tion, nature  study,  etiquette  and 
astronomy,  and  is  expected  to  be 
ready  for  distribution  next  fall. 
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To  many  of  the  Brass  Hats  of  me- 
dia, Milwaukee  is  merely  Amer- 
ica's twelfth  city — and  that's  that. 
Beyond  this  cordial  nod  of  recog- 
nition, they  possibly  don't  give 
the  matter  much  thought — and 
we  don't  blame  them.  After  all, 
media  mentors  in  good  standing 
haven't  the  time  nor  the  inclina- 
tion to  become  statistical  store- 
houses for  all  market  data ! 

But  because  the  jacts  on  the  Mil- 
waukee market  so  completely 
,■  belie  its  twelfth  ranking  .in  size, 
we  thought  the  boys  wouldn't 
mind  digesting  a  sugar  -  coated 
capsule  of  its  real  buying  power 
indices.  Hence  this  page  —  and 
the  short-and-snappy  score  panel 
at  the  right. 


Frankly,  our  adding  machines  got 
banjo-eyed  at  the  inconsistent  to- 
tals they  were  compelled  to  tally 
— and  maybe  you'll  get  the  same 
way  after  you  read  'em.  But 
there  they  are — unarguable  proof 
that  Milwaukee  and  Wisconsin  is 
a  heavenly  haven  for  advertised 
merchandise — a  "fooler"  market 
that  offers  tremendous  sales  pos- 
sibilities for  anyone  who  peers 
beyond  that  cryptic  "Twelfth 
City"  listing. 

To  get  in  our.  two-cents  worth 
before  you  flip  the  page,  we  hast- 
en to  remind  you  that  WTMJ  is 
top  station  in  the  Milwaukee  area 
— and  can  do  a  "tops"  selling  job 
on  any  salable  product.  We  know 
.  .  .  because  advertisers  tell  us! 
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MILWAUKEE  JOURNAL  STATION 

KDWARD  PE TRY  Sc  CO.,  INC.,  Representatives 
Ncn-  York,  Detroit,  C'hicujio,  Sun  Francisco 


AUTOMATIC  TUNING 
BRINGS  COMPLAINT 

COMPLAINT  of  certain  indepen- 
dent stations,  particularly  in  the 
metropolitan  areas,  against  the  au- 
tomatic tuning-  push-button  receiv- 
er has  cropped  up  in  various  sec- 
tions. 

The  independent  non  -  network 
stations  contend  that  the  automat- 
ic tuning  sets  tend  to  shift  the  lis- 
ening  public  to  the  larger  stations, 
notably  those  on  the  networks, 
since  they  are  pre-tuned  to  pro- 
cure the  desired  station  by  the  sim- 
ple process  of  pushing  a  button. 
With  only  a  limited  number  of  but- 
tons on  the  dial,  ranging  from  four 
to  eight,  it  is  contended  that 
smaller  stations,  which  might  be 
picked  up  by  the  listener  in  the 
course  of  tuning  his  set  manually, 
lose  out. 

Automatic  sets,  which  control 
dialing  by  pushing  a  button  for  the 
desired  station  will  give  the  listen- 
er only  six  stations  to  select  from, 
according  to  Leo  B.  Tyson,  presi- 
dent of  the  Southern  California 
Broadcasters  Association.  Los  An- 
geles has  15  broadcasting  stations. 
Of  this  number,  less  than  half  can 
be  obtained  on  the  new  automatic 
tuning  sets.  This,  it  was  said,  will 
eliminate  the  smaller  stations,  caus- 
ing a  virtual  "freeze-out".  Inde- 
pendent radio  stations  declare  that 
unless  something  is  done  by  the 
manufacturer  to  correct  this,  the 
matter  will  be  taken  to  the  FCC. 

Bond  Geddes,  executive  vice- 
president  of  Radio  Manufacturers 
Association,  declared  March  2  that 
no  complaint  has  been  heard  by  his 
organization.  The  problem,  he  as- 
serted, is  not  for  the  manufacturer 
but  should  be  handled  by  local  sta- 
tions with  their  set  distributors  or 
local  dealers.  The  sets  are  not  cal- 
ibrated for  station  reception  at  the 
factory.  The  distributors  or  local 
dealers  adjust  the  automatic  tun- 
ing controls  to  pick  up  the  desired 
stations  in  the  particular  areas 
they  serve.  Moreover,  it  was 
pointed  out  that  in  most  cities 
service  is  available  from  only  three 
networks,  thus  leaving  positions 
on  the  automatic  tuning  sets  lor 
independent  stations. 


Work  on  New  RCA  Transmitter  Begun 
By  WLS  as  FCC  Approves  Its  Project 


New  Plant  for  KRLD 

HAVING  filed  an  application  for 
a  power  increase  to  50,000  watts, 
KRLD,  Dallas,  is  proceeding  with 
plans  to  erect  a  new  transmitter  at 
a  site  near  Garland,  Tex.,  about  15 
miles  east  of  Dallas.  FCC  approval 
of  site  is  being  awaited,  but  con- 
struction will  not  be  held  up  pend- 
ing action  on  the  50,000-watt  ap- 
plication. KRLD  will  first  build 
for  its  regular  10,000-watt  opera- 
tion on  1040  kc,  using  a  directional 
antenna  away  from  WTIC,  Hart- 
ford, which  also  operates  on  that 
channel  with  50,000  watts.  West- 
ern Electric  transmitter,  capable  of 
being  boosted  from  10,000  to  50,000 
watts,  has  been  ordered  but  no 
order  for  tower  has  as  yet  been 
placed.  Guy  Hutchinson,  CBS  en- 
gineer, aided  in  selecting  the  site. 
Installation  will  be  under  the  di- 
rection of  CBS  and  Bell  Laborator- 
ies engineers  in  collaboration  with 
Roy  Flynn,  KRLD  chief  engineer. 


AVBAP,  Fort  Worth,  Tex.,  couldn't 
decide  whether  its  Black  Night  series 
was  too  horrifying  so  it  asked  its  lis- 
teners for  criticism.  Of  the  .500  listen- 
ers responding,  90%  vc  ted  for  con- 
tinuance of  the  series.  A  late  evening 
program,  the  thriller  was  endorsed  by 
educators,  professional  people  and 
parents. 


WITH  THE  approval  March  2  by 
the  FCC  of  its  application  to  install 
its  own  transmitting  plant,  WLS, 
Chicago,  began  at  once  the  installa- 
tion of  the  latest  50,000-watt  RCA 
transmitter,  and  erection  of  a  new 
586  ft.  Truscon  vertical  radiator. 

Contracts  for  the  new  equipment 
were  signed  by  Burridge  D.  Butler, 
president  of  the  clear  channel  sta- 
tion, on  his  70th  birthday,  Feb.  5, 
contingent  upon  FCC  approval.  The 
station,  which  divides  time  with 
WENR,  Chicago  NBC-owned  out- 
let, has  used  the  WENR  transmit- 
ter on  a  rental  basis  for  the  last 
several  years.  Now  it  will  establish 
its  own  plant.  The  new  transmitter 
will  be  on  a  40-mile  tract  at  183d 
St.  and  U.  S.  Highway  45—25 
miles  southwest  of  Chicago's  Loop. 

Educational  Service 

WLS  was  purchased  bv  Mr.  But- 
ler (who  also  owns  KOY,  Phoenix, 
Ariz.)  from  Sears,  Roebuck  &  Co. 
in  1928.  He  is  also  the  publisher  of 
the  Prairie  Farmer,  America's  old- 
est farm  newspaper,  which  he  pur- 
chased in  1911.  His  confidence  in 
the  future  of  radio  as  a  means  of 
service  to  the  rural  Midwest,  work- 
ing hand  in  hand  with  his  farm 
paper,  led  Mr.  Butler  to  the  pur- 
chase of  WLS,  which  has  been  ded- 
icated to  the  service  of  agriculture 
from  its  first  program  in  1924. 

"To  me,  radio  is  far  more  than  a 
mere  medium  of  entertainment," 
said  Mr.  Butler.  "It  is  a  God-given 
instrument  which  makes  possible 
vital  economic,  educational  and  in- 
spirational service  to  the  home-lov- 
ing men,  women  and  children  of 


NEW  WLS  —  Architect's  drawing 
of  the  new  WLS  transmitter  house 
25  miles  from  Chicago's  Loop.  At 
left  is  Burridge  D.  Butler,  WLS 
president,  who,  on  his  70th  birth- 
day Feb.  5  signed  the  contract 
for  the  new  50,000-watt  RCA 
transmitter,  contingent  upon  FCC 
approval,  which  came  March  2.  A 
586-foot  Truscon  vertical  radiator 
also  is  being  erected. 

America.  As  long  as  it  is  my  privi- 
lege to  direct  the  destinies  of  WLS, 
I  will  hold  sacred  this  trust  that 
has  been  placed  in  my  hands.  No 
medium  developed  by  mankind  is 
doing  more  to  broaden  the  lives  of 
rich  and  poor  alike  than  radio." 

Glenn  Snyder,  for  more  than  six 
years  WLS  general  manager,  laud- 
ed Mr.  Butler's  radio  contribution 
in  connection  with  the  new  build- 
ing program.  "While  he  takes  the 
utmost  pride  in  reviewing  the  past 
accomplishments  of  WLS,  he  sees 
greater  things  to  do  in  the  future," 
Mr.  Snyder  said.  "That  is  why,  at 
70,  he  finds  himself  still  unsatisfied 
and  looks  forward  to  a  broadening 
and  intensifying  of  WLS  service 
by  means  of  a  new  transmitter 
which  embodies  the  most  recent  de- 
velopments in  radio  engineering." 

Mr.  Snyder  pointed  out  other  evi- 
dence of  listener  loyalty  through 
the  carrying  out  of  Mr.  Butler's 
policies.  "Under  his  ownershin, 
WLS  listeners  have  written  8,342,- 
346  letters  to  us  in  the  past  eight 
years,"  he  declared.  "That  is  defi- 
nite proof  of  popular  approval  of 
the  policy  of  putting  service  fore- 
most in  a  radio  station.  WLS  pio- 
neered in  the  presentation  and  pres- 
ervation of  native  American  folk 
music  through  the  National  Bam 
Dance.  As  a  result,  Barn  Dance 
music  has  been  adopted  by  stations 
throughout  the  nation.  At  the 
Eighth  St.  Theatre,  our  Natioyial 
Barn  Dance  has  played  to  nearly 
700,000  people  in  six  years — and 
we  have  seen  it  grow  from  a  local 
program  to  become  one  of  the  most 
popular  hour  coast-to-coast  broad- 
casts, with  70  NBC  outlets  every 
Saturday  night." 

WLS  has  continuously  held  the 
870  kc.  frequency  on  a  clear  chan- 
nel since  1924.  Going  on  the  air 
with  500  watts,  it  has  increased  its 
power  to  5,000  and  50,000  watts 
successively.  Since  March,  1931, 
WLS  has  been  leasing  the  WENR 
transmitter  at  Downers  Grove.  The 
station  has  shared  time  equally 
with  WENR  during  that  period. 


Mr.  Scholts 


Recorded  Re-run 
Of  Jimmy  Allen  on 
Coast  Is  Success 

Once  Popular  Program  Started 
All  Over  Again  on  Discs 
By  TOM  SCHOLTS 

Scholts  Advertising  Service,  Los  Angeles 

"CAN  a  transcribed  show  for  child- 
ren that  has  been  a  success  in  a 
territory  be  repeated  at  a  later 
date  with  equal  success?"  I  believe 
that  many  an  ad- 
vertising agency 
man  has  asked 
himself  that  ques- 
tion when  con- 
sidering a  re-run 
of  transcriptions. 

Perhaps  the  ex- 
perience of  this 
agency  in  placing 
The  Air  Adven- 
tures of  Jimmie 
Allen  on  the  air  for  the  second  time 
will  throw  some  light  on  the  prob- 
lem. The  Jimmie  Allen  transcrip- 
tions were  broadcast  over  a  num- 
ber of  stations  in  this  area  by  the 
Richfield  Oil  Co.  of  California  over 
a  four-year  period  ending  approxi- 
mately two  years  ago.  During  those 
years  Jimmie  Allen  "grew  up"  in 
the  story — from  a  boy  of  17  to  21 
years  of  age. 

Again  a  Boy 

On  Jan.  10  of  this  year,  over 
Los  Angeles  station  KFAC,  we  re- 
introduced The  Air  Adventures  o) 
Jimmie  Allen  to  the  radio  audiencf 
in  that  territory  under  sponsorshij 
of  the  Log  Cabin  Bread  Co.,  thai 
city.  As  our  contract  with  the  own 
ers  of  the  show  required  that  w< 
start  with  episode  No.  1,  we  ol 
course  had  to  present  Jimmie  a: 
again  a  boy  of  17  years.  The  reac 
tion  of  kids  to  this  age  angle  anc 
the  fact  that  Jimmie  knows  noth 
ing  about  flying  in  the  early  epi 
sodes,  formed  the  basis  of  ou: 
major  fears. 

Newspaper  ads  announced  "Jim 
mie  Allen  Is  Back",  etc.,  capitaliz 
ing  on  the  former  fame  of  the  pro 
gram.  In  addition,  new  ideas  weri 
introduced  to  build  a  large  au 
dience  as  quickly  as  possible.  Fo 
five  weeks  the  commercials  wer^ 
devoted  to  pulling  in  listeners 
Client  copy  was  limited  to  institu 
tional  angles  .  .  .  the  theory  beinj 
that  the  sooner  the  name  of  ou 
client.  Log  Cabin  Bread  Co.,  be 
came  svnonymous  with  the  nam 
Jimmie  Allen,  the  sooner  our  clien 
would  enjoy  the  maximum  bene 
fit. 

At  the  end  of  the  fifth  week,  th 
formation  of  the  Jimmie  Allen  Fly 
ing  Club  was  announced.  Here  wa 
the  critical  test.  Would  childre: 
flock  to  grocery  stores  for  mem 
bership  application  cards  as  the 
had  to  oil  stations  several  years  be , 
fore? 

One  week  after  the  initial  Clu 
announcement,  more  than  12,00 
children  had  gone  to  grocery  store 
handling  Log  Cabin  products  an 
requested  application  cards.  Th 
next  week  the  momentum  contir 
ued,  with  a  total  of  more  than  22 
000.  We  are  now  in  the  fourth  wee 
of  the  membership  c  a  m  p  a  i  g 
(March  11),  and  all  indication 
point  to  a  continued  Club  growt 
far  exceeding  our  expectations 


BOAKE  CARTER,  CBS  comment: 
tor,  is  building  a  wing  on  his  sul 
urban  home  to  house  a  broadcastir 
studio  and  news  room. 
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.    .    .    TO  THIS   BILLION   DOLLAR  MARKET 

You  can  count  on  WTIC's  50,000  Watts  to  give  you  a  direct  and  profitable  line  to 
Southern  New  England's  responsive  billion  dollar  market. 

For  WTIC  outranks  all  stations  in  its  area  in  popularity  —  with  listeners  —  and  with 
advertisers  as  well ! 

in  Number  of  Network  Advertisers 
^  I  1^  ^  ^  in  Number  of  National  Spot  Advertisers 

in  Number  of  Local  Advertisers 


Write  today  for  our  interesting  32-page  brochure  giving  full  details  on  the  Ross  Federal  Survey 
of   WTIC's  popularity  with   listeners   and  facts  about  the  WTIC  Billion   Dollar  Market. 


3sa 


WTIC 

jrhe  Travelers  Broadcasting  Service  Corporation 
Paul  W.  Morency,  General  Manager 
Representatives:    Weed    &    C  o  nn  p  a  n  y 


50,000  WATTS 
HARTFORD,  CONN. 

Member  N.  B.  C.  Red  Network  and  Yankee  Network 
J  a  nn  e  s  F.  Clancy,  Business  Manager 
New  York        Detroit        Chicago        San  Francisco 


1^ 
WW 


.Most  successful  business  men  dreaj 
that  the  public  clamors  for  your  pre 
crack  for  years  wire  and  telephone;: 
•  But  must  you?  Radio  has  put  firnj 
others.  Can't  it  for  you,  too?  •  Spo: 
surely,  economically.  These  stationi: 


t-east  once  in  a  while — don't  you?  •  It's  then 
t  distributors  and  dealers  you've  been  trying  to 

etition  is  on  the  run  and  then  you  wake  up. 
}  dations  under  equally  delightful  aircastles  for 

-dcasting  can  qive  you  the  answer — quickly, 
(  substantial  stuff  with  which  to  start  to  build. 
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Actual  Loss  of  Money 
Needed  in  Slander  Suit, 
Los  Angeles  Court  Holds 

WHEN  Jimmy  Fidler,  Hollywood 
gossip  sponsored  by  Procter  & 
Gamble  on  NBC-Red  for  Drene 
shampoo,  assertedly  accused  Con- 
stance Bennett,  screen  actress,  of 
being  "snobbish  and  high  hat",  and 
of  snubbing  Patsy  Kelly  on  a  movie 
set,  he  could  not  have  been  guilty 
of  libel,  Superior  Judge  Robert 
Walker  of  Los  Angeles  ruled  Feb. 
28,  in  sustaining  a  demurrer  to  her 
suit  filed  on  Jan.  3. 

Fidler  made  his  remarks  during 
a  broadcast  Dec.  28  and  Miss  Ben- 
nett sued  for  $250,000  damages, 
alleging  she  was  libeled.  Also  cited 
as  defendants  were  Procter  & 
Gamble  Distributing  Co.;  Procter 
&  Gamble  Mfg.  Co.;  NBC;  Earl  C. 
Anthony  Inc.,  operating  KFI,  Los 
Angeles;  H.  W.  Kastor  &  Sons 
Adv.  Co.  Inc.,  and  others. 

In  sustaining  Fidler's  demurrer 
to  Miss  Bennetts'  charges,  the 
court  held  that  the  actress  may 
sue    for    slander    damages  only, 


FROM  STOCKYARD  —  KGNC, 
Amarillo,  Tex.,  broadcasts  a  weekly 
cattle  auction.  From  right  to  left, 
are  Jack  Coulter,  auctioneer ; 
Monte  Rosenwald,  KGNC,  special 
events  announcer,  and  Red  Tucker, 
stockyard  recorder. 

rather  than  libel,  and  must  show 
that  she  actually  lost  money  due  to 
the  utterances  in  order  to  bring  a 
valid  suit.  The  judge  allowed  10 
days  for  Miss  Bennett  to  amend 
her  petition.  In  case  she  can  show 
no  monetary  loss,  she  has  no  cause 
for  action,  the  court  ruled. 


Superpower  Study 
Awaits  New  Rules 

Clear  Channel  Question  Also 

Involved  in  Hearings 

WITH  THE  May  16  date  set  for 
hearings  on  16  pending  applica- 
tions for  superpower,  the  broad- 
casting industry  is  awaiting  the 
next  step  by  the  FCC  which  is  ex- 
pected to  be  promulgation  of  re- 
vised rules  and  regulations,  which 
would  set  the  pace  for  hearings 
on  the  entire  clear  channel-super- 
power issue.  The  May  16  hearing 
at  this  time  embraces  only  the  sub- 
ject of  superpower — not  retention 
of  clear  channels  on  which  a  be- 
hind-the-scenes fight  is  being 
waged. 

At  the  present  writing,  the  rules 
committee  of  the  FCC,  comprising 
the  five  heads  of  departments,  is 
grappling  with  the  proposed  new 
rules,  and  has  been  since  last 
month,  when  they  were  referred 
to  it  by  the  FCC.  It  is  expected 
that  sometime  during  this  month 


these  proposed  new  rules  will  g 
back  to  the  FCC  for  considers 
tion.  Once  promulgated,  all  partie 
in  interest  will  have  an  opportun 
ity  to  request  hearings,  whic' 
might  be  held  30  to  60  days  afte| 
the  announcement. 

Horizontal  Increases  ! 

Presumably  these  rules,  amon, 
other  things,  will  incorporate  pre 
visions  of  the  Havana  Broadeasi 
Treaty  relating  to  horizontal  ir 
creases  in  power  for  regional) 
from  a  maximum  of  1,000  watt 
at  night  to  5,000  watts  and  fo 
locals  from  100  to  250  watts,  t 
be  granted  within  the  FCC's  dh 
cretion.  On  superpower  the  ques 
tion  is  whether  the  present  reguls 
tion  limiting  maximum  power  t 
50,000  watts  on  clear  channels,  wi' 
be  amended  to  make  50,000  watt 
the  minimum  power.  That  woul 
open  the  way  for  higher  powe 
but  would  not  necessarily  mea 
superpower,  since  application 
would  be  considered  individually. 

Under  the  Havana  Treaty,  2 
of  the  32  Class  1-A  or  non-dupl 
cated  channels  allotted  this  coui 
try,  may  be  employed  for  clea 
channel  service.  There  is  nevertht 
less  a  concerted  effort  being  mad 
to  duplicate  practically  all  c 
these  waves.  The  only  official  e? 
pression  thus  far  made  has  bee 
that  by  Commissioner  T.  A.  IV 
Craven  in  favor  of  preservation  c 
these  channels  to  provide  rurj 
service.  Chairman  Frank  R.  M( 
Ninch  has  made  no  public  statf 
ment  aside  from  his  support  of  tl: 
views  expressed  by  Senator  Whee 
er  (D-Mont.)  against  clear  chai 
nels  except  in  isolated  instances. 

While  there  are  16  applicant 
involved  in  the  500,000-watt  heai 
ings  set  for  May  16  (but  whic 
probably  will  be  postponed)  oth( 
clear  channel  stations  desirous  ( 
protecting  their  facilities  but  n< 
interested  in  superpower  apparen 
ly  would  not  be  parties.  Moreove 
it  is  known  that  a  number  of  th 
superpower  applicants  are  onl 
luke-warm  on  the  idea  of  installin 
such  transmitters,  but  filed  the: 
applications  because  they  desire' 
to  protect  themselves,  and  if  deen  I 
ed  necessary  by  the  FCC  woul 
undertake  the  superpower  installs 
tions  to  preserve  their  clear  char 
nel  status. 

The  Clear  Channel  Group,  forme 
several  years  ago  to  protect  ei 
croachments  on  their  facilitie 
probably  will  not  enter  the  hearir^ 
as  a  body.  Instead,  each  static 
is  expected  to  be  represented  by  it 
own  legal  and  engineering  counse 
And  the  network  applicants  fc 
superpower  likewise  will  appear  h 
dependently. 

If  the  hearings  are  broadened  £ 
a  result  of  the  promulgation  of  tl 
new  rules,  it  is  entirely  possib 
that  two  separate  issues  will  be  ii 
volved — (1)  stations  which  are  d 
sirous  of  procuring  superpow( 
and  (2)  those  interested  in  pri 
tecting  their  clear  channels  withoi 
installing  superpower  stations. 

Applicants  for  500,000  watts  ai 
WLW,  WHO,  KFI,  WGN,  WSB 
WSB,  KDKA,  KNX,  KSL,  WB! 
WGY,  WHAS,  WJR,  WJZ,  WO 
and  WOAI. 


New  Carnation  Series 

CARNATION  MILK  Co.,  Milwai 
kee,  has  started  Jewish  Philoso] 
her,  quarter-hour  program  fi^ 
days  weekly  on  WFAB,  New  Yor 
Agency  is  Erwin,  Wasey  &  C( 
N.  Y. 


IN 

STLOUIS 


Has  a  greater  daytime  program 
population  coverage  area  than 
any  other  St.  Louis  broadcasting 
station. 

Carefully  censored  programs 
bar  the  privilege  of  Station 
KSD  to  the  unworthy, 


The  Distinguished  Broadcasting  Station 

Station  KSD — The  St.  Louis  Post -  Dispatch 

POST-DISPATCH  BUILDING.  ST.  LOUIS.  MO. 
FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK        CHICAGO         DETROIT        ATLANTA         SAN  FRANCISCO  LOS  ANGELES 
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^HHERE  exists  within  one  hundred  miles  from  New  Yoik  City  a  separate  market  of  two  and  a  half  million  steady  consumers 
^— the  Italian  Market.  There  also  exists  a  compact,  positive,  economical  means  of  reaching  these  two  and  a  half  million 
steady  customers  through  WOV,  WBIL  in  New  York,  and  WPEN  in  Philadelphia.  We  are  at  your  disposal  to  discuss  and 
study  your  problem  in  reference  to  the  possibilities  of  the  Italian  Market.  We  are  in  a  position  to  facilitate  and  solve  the 
distribution  problem,  if  there  is  such  a  problem,  for  your  product.    We  can  supply  an  estimate  on  time  and  talent.    The  cost 

is  economical.  No  obligation  on  your  part. 
INTERNATIONAL   BROADCASTING    CORPORATION    •     132  West  43rd  street.  New  York.  N.  Y.,  Telephone  BRy*nt  9-6080 


Boylan  Bill  for  Tax  on^Radio 
Is  Opposed  by  FCC  Members 

Head  of  House  Committee  Indicates  That  Measure 
Is  Dead  After  Getting  Commission  Opposition 


AFTER  releasing  for  publication 
March  4  a  letter  from  FCC  Chair- 
man Frank  R.  McNinch  condemn- 
ing the  Boylan  radio  station  tax 
bill  (HR-6440),  Chairman  Dough- 
ton  (D-N.C),  House  Ways  & 
Means  Committee,  said  he  did  not 
believe  hearings  on  the  measure 
would  be  justified. 

Acting  on  behalf  of  the  FCC, 
Mr.  McNinch  told  the  House  com- 
mittee the  proposed  graduated  tax 
on  radio  stations,  based  on  their 
power,  was  not  "an  adequate  or 
equitable  basis.  There  is  no  consis- 
tent or  logical  justification  for  bas- 
ing a  tax  on  radio  broadcasting- 
stations  solely  on  wattage,  without 
regard  to  income,  type  of  service, 
geographical  coverage  or  other 
pertinent  considerations,"   he  as- 


serted in  his  letter  to  Chairman 
Dough  ton. 

The  NAB  Executive  Committee, 
at  its  meeting  in  Louisville  March 
5,  went  officially  on  record  as  op- 
posed to  any  sort  of  special  tax 
upon  broadcasting.  If  hearings, 
perchance,  should  be  held  on  the 
Boylan  bill  or  on  any  other  tax 
proposals  the  NAB  plans  to  pre- 
sent a  solid  front  against  any  sort 
of  tax  proposition  on  the  ground 
that  radio  should  not  be  singled 
out  for  discriminatory  levies. 

The  FCC  letter,  it  was  learned, 
was  concurred  in  by  Chairman  Mc- 
Ninch and  Commissioners  Craven, 
Sykes,  Brown  and  Case.  Commis- 
sioner Walker,  it  is  understood, 
was  agreeable  to  its  transmission 
but  did  not  actually  give  it  his  ini- 
tialed approval. 


On  Feb.  23,  Rep.  Thompson  (D- 
111.)  had  announced  that  a  Ways  & 
Means  subcommittee,  of  which  he 
is  chairman,  would  hold  hearings 
on  the  Boylan  bill.  He  was  in  con- 
ference with  Mr.  Doughton  just  be- 
fore the  McNinch  letter  was  re- 
leased. Asked  if  he  still  intended 
to  hold  hearings,  the  Illinois  Con- 
gressman said  in  view  of  the  atti- 
tude of  the  FCC  he  would  confer 
with  Rep.  Boylan  (D-N.Y.)  upon 
his  return  to  Washington,  after 
which  he  would  issue  a  definite 
statement. 

A  Fatal  Blow 

Mr.  Doughton's  action  in  turn- 
ing thumbs  down  on  a  hearing  was 
interpreted  as  meaning  the  death 
of  this  measure.  He  was  firm  in  his 
opposition  to  the  legislation  after 
reading  Mr.  McNinch's  letter. 

The  concluding  paragraph  of  the 
McNinch  communication  said  that 
if  the  committee  desired  the  FCC 
to  make  a  recommendation  beyond 
objections  to  the  Boyland  bill  and 
advance  suggestions  as  to  a  tax  on 
radio  broadcasting  along  scientific 


and  equitable  lines,  it  would  be  glad 
to  do  so. 

In  view  of  this  statement,  Mr. 
Doughton  was  asked  if  his  com- 
mittee intended  to  call  Chairman 
McNinch  for  his  views  on  a  radio 
tax  bill. 

He  replied:  "I  have  nothing  ir, 
mind  in  that  regard  at  this  time.' 

Mr.  Thompson  was  attracted  by 
Mr.  McNinch's  willingness  to  ap- 
pear and  give  the  Commission's 
views  on  a  radio  tax  and  indicated 
that  after  his  talk  with  Rep.  Boy- 
lan he  may  call  the  FCC  chair- 
man. 

The  whole  tenor  of  Mr.  Dough- 
ton's  remarks,  however,  was  that 
since  the  committee  had  reported 
out  the  1938  revenue  act,  any  pro- 
posal for  a  tax  on  radio  stations 
should  wait  until  next  year  when 
the  subject  could  be  taken  up  dur- 
ing regular  consideration  of  tax 
questions. 

An  Inequitable  Base 

The  FCC  letter  follows  in  full: 

I  have  your  letter  requesting  recom- 
mendation or  commenis  upon  HR- 
6440,  a  bill  "To  provide  for  the  taxa- 
tion of  operators  of  radio  broadcast 
stations,"  which  was  introduced  by 
Rep.  Boylan  of  New  York. 

The  bill  is  apparently  designed  to 
produce  revenue  considerably  in  ex- 
cess of  the  cost  of  administering  the 
provisions  of  the  Communications  Act 
of  1934  as  amended,  which  deal  with 
radio  broadcast  stations.  The  tax  base 
prescribed  in  the  bill,  namely,  the 
number  of  watts  of  authorized  power 
which  a  station  is  licensed  to  use, 
does  not  represent  an  adequate  or 
equitable  basis  for  such  a  tax  levy ; 
nor  is  it  equitable  or  proper  to  classify 
stations  arbitrarily  into  three  groups 
— those  authorized  to  use  less  than 
1,000  watts,  those  authorized  to  use 
between  1,000  and  10,000  watts ;  and 
those  authorized  to  use  in  excess  of 
10,000  watts — for  the  purpose  of  fix- 
ing the  tax  rate. 

There  is  no  consistent  or  logical 
justification  for  basing  a  tax  on  radio 
broadcasting  stations  solely  on  wat- 
tage, without  regard  to  income,  type 
of  service,  geographical  coverage  or 
other  pertinent  considerations.  The 
Commission's  objections  to  HR-6440 
should  not  be  taken  to  be  objections 
on  the  part  of  the  Commission  to  the 
principle  of  levying  a  tax  upon,  or 
charging  a  fee  for,  the  exercise  of  the 
privilege  of  broadcasting,  either  for 
the  purpose  of  reimbursing  the  Gov- 
ernment for  the  expense  incident  to 
the  regulation  or  licensing  of  broad- 
cast stations  or  for  general  revenue 
purposes.  If,  however,  any  such  tax 
or  fee  is  to  be  levied  or  charged,  the 
Commission  is  of  the  opinion  that 
there  should  be  some  proper  relation- 
ship between  the  tax  base  and  the  tax 
rate  and  the  purpose  for  which  it  is 
imposed. 

The  determination  of  such  a  rela- 
tionship is  not  a  simple  matter  but 
one  which  involves  many  complex  fac- 
tors. Should  the  Committee  desire  that 
the  Commission  make  a  recommenda- 
tion which  goes  beyond  the  expression 
of  its  objections  to  the  pending  meas- 
ure and  advance  suggestions  as  to  the 
manner  in  which  it  believes  this  prob- 
lem may  be  scientifically  and  equitably 
solved,  the  Commission  will  be  very 
glad  to  comply  with  any  request  the 
Committee  may  make. 

In  floor  debate  March  9  on  the 
general  tax  bill.  Rep.  McFarlane 
(D-Tex.),  announced  he  proposed 
to  introduce  an  amendment  for  a 
gross  receipts  tax  of  10%  on  all 
broadcast  stations.  He  estimated 
that  on  the  basis  of  a  $140,000,000 
annual  revenue,  this  would  yield 
$14,000,000.  According  to  compe- 
tent legislative  opinion,  however, 
the  proposed  amendment  would 
have  little  chance  of  enactment 
since  it  was  not  subjected  to  Com- 
mittee consideration. 


?2i^kt  in  l^out  Jlap 

Mt. 


Thousands  of  new  found  radio  listeners  plus  the  2^2  million 
regulars  are  yours  at  no  extra  cost. 

Our  New  704  Foot  Vertical  Radiator 


550 
Kilocycles 


KFYR 


5000  watts  Day 
1000  watts  Night 


The  Regional  Station  with  the  Cleared  Channel  Coverage 
MEYER  BROADCASTING  COMPANY 

BISMARCK  •  N.  DAKOTA 

JSatiomd  Representatives— GE^E  FURGASON  AND  COMPANY 
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BILTMORE  HOTEL  •  • 


With  state  officials  and  civic  leaders  of  Okla- 
homa  City  participating^  the  beautiful  new 
studios  of  KOMA  were  formally  dedicated 
Sunday,  February  27th.  In  size,  the  new  quar- 
ters are  almost  twice  as  large  as  the  former 
studios,  providing  efficient  working  arrange- 
ments for  the  increased  staff  of  the  station. 
In  their  harmonious  decorative  effects  and 
modern  furnishings  the  studios  are  a  real 
achievement  in  artistic  planning.  The  latest 
Western  Electric  control  equipment  has  been 
installed  in  each  studio  control  room. 

In  every  way  these  new  facilities  reflect  the 
important  position  of  KOMA  in  the  radio  life 
of  Oklahoma,  as  a  result  of  its  fifteen  years  of 
constructive  service. 


NATIO^^AL  REPRisENTATtbN  BY 

inTERnnTinnAi.iifiDiD  sales 

NEW    YORK    •    C  H  I  C  A^C^j^^^^^TR  O  I  T 


LOS  ANGELES 


RECEPTION  ROOM 


OKLAHOMA'S  MOST  POWERFUL 
FULL  TIME  RADIO  STATION 


NEW  PREI^TO 


RECORDER 


Toscanini  to  Present  NBC  Concerts\ 
For  Three  Years  Under  New  Contract 


A COMPLETE,  two  speed,  sixteen  inch,  high  fidelity  recorder 
and  reproducer  mounted  in  a  single  case  . .  .  the  recorder  you 
have  always  wanted  for  your  shortwave  truck  and  remote  pickups 
where  size  and  convenience  in  handling  are  important. 

SPECIFICATIONS 

SIZE:  Width  21"— Depth  24"— Height  UY/'. 
WEIGHT:  79  pounds. 

TURNTABLE:  Sixteen  inch  with  two  speed  drive  mechanism 
and  PRESTO  instantaneous  speed  change. 

CUTTING  HEAD:  Presto  1-B  high  fidelity  lateral  magnetic 
head,  range  50  to  6600  cycles,  impedance  8  ohms. 

PICKUP:  Lateral  magnetic,  impedance  5000  ohms. 

AMPLIFIER:  Gain  115  db,  power  output  4  watts,  response 
uniform  within  2  db  from  60  to  9000  cycles. 

SPEAKER:  Eight  inch,  PM  dynamic. 

MOUNTING  CASE:  Black  leatherette  finish. 

MICROPHONE:  Velocity  with  adjustable  floor  stand. 

PRICE  $560.00  FOB  N.  Y. 

A  bulletin  describing  the  Presto  16-X  recorder 
will  be  sent  at  your  request. 


PRESTO 


RECORDING  CORPORATION 
147  WEST  19th  ST.,  N.  Y. 


ARTURO  TOSCANINI  has  signed 
an  agreement  with  NBC  to  make 
his  radio  concerts  with  the  NBC 
Symphony  Orchestra  his  principal 
activity  during  the  next  three 
years,  it  was  announced  March  5 
by  David  SarnofF,  president  of 
RCA  and  chairman  of  the  board 
of  NBC.  The  maestro  will  return 
to  this  country  in  October  of  this 
year  to  conduct  a  1938-39  series  of 
at  least  12  concerts. 

Mr.  SarnofF,  speaking  during  the 
intermission  of  the  final  Toscanini 
concert  of  the  present  season  on 
March  5,  said  Toscanini  "will  also 
give  a  number  of  concerts  in  sev- 
eral American  cities,  which  will 
enable  the  public  to  see,  as  well  as 
to  hear,  his  performances  with  this 
orchestra." 

Public  Approval 

"The  many  letters  and  messages 
which  have  come  to  us,"  he  con- 
tinued, "are  unanimous  in  their  ap- 
proval of  this  effort.  They  enthu- 
siastically urge  its  continuance.  At 
the  same  time,  the  press  of  the 
country  has  been  most  generous  in 
the  space  it  has  devoted  to  reviews 
of  these  programs  by  eminent  mu- 
sic critics. 

"All  this  has  been  most  gratify- 
ing to  Maestro  Toscanini,  to  the 
members  of  our  orchestra,  and  to 
all  of  us  who  have  been  privileged 
to  participate  in  this  undertaking. 
It  has  made  possible  the  more  ex- 
tended arrangements  which  I  have 
announced  to  you  tonight. 

"The  National  Broadcasting  Co. 
is  an  American  business  organiza- 
tion. It  has  employes  and  it  has 
stockholders.  It  serves  their  inter- 
ests best  when  it  serves  the  public 
best.  We  believe  in  this  principle 
and  maintain  it  as  our  guiding  pol- 
icy. This  is  why  we  organized  the 
new  NBC  Symphony  Orchestra 
and  invited  the  world's  greatest 
conductor  to  direct  it. 

"Much  as  all  of  us  in  NBC  ad- 
mired Maestro  Toscanini  before  he 
joined  us  last  fall,  our  admiration 
for  him  has  grown  with  each  suc- 
ceeding week.  And  to  that  state- 
ment I  would  like  simply  to  add 
that  we  have  also  come  to  love 
him." 

Mr.  Sarnoff  also  read  a  letter 
he  had  received  from  Mr.  Tos- 
canini: "At  the  close  of  almost 
three  months  of  concerts  I  feel  a 
great  sadness  in  leaving  these  col- 
leagues who  with  great  devotion 
and  a  spirit  of  service  to  our  art 


Midwest  Advertisers, 
Agencies,  Stations, 
Educational  Institutions 


540  N.  MICHIGAN  AVE. 
Is  Our  New  Location 


Phone  or  wire  your 
recording  needs  to: 

nnpQV^^I  Midwest  Factory 
I   Rtd  I  S  Representative 


BROCK-FORSYTHE  CO. 

540  N.  MICHIGAN  AVE. 
CHICAGO     •  ILL. 
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NBC's  Boomerang 

MAESTRO  Toscanini's  re- 
jection of  studio  drums  as  in- 
adequate for  the  solemnity  of 
Verdi's  "Requiem",  included 
in  the  NBC  Symphony  Or- 
chestra's charity  concert  at 
Carnegie  Hall,  New  York,  on 
March  4,  started  NBC  on  a 
frantic  search  for  a  more 
suitable  instrument.  First 
choice  was  the  drum  of  the 
University  of  Chicago  band, 
said  to  be  the  largest  in  the 
country,  which  was  borrowed 
from  the  University  and 
rushed  to  New  York  by  a 
special  boxcar  hitched  to  a 
fast  passenger  train.  When 
the  drum  arrived  it  proved 
too  large  for  the  elevators  to 
handle  and  had  to  be  returned 
to  Chicago  unboomed.  Cost 
of  transportation,  paid  by 
NBC,  totaled  $1,200.  Drum 
used  in  the  concert  was  that 
of  the  American  Legion  post 
of  Greenwich,  Conn. 


have  worked  with  me  to  the  reali- 
zation of  this  first  series  of  con- 
certs. I  hope  that  we  have  satisfied 
the  public  and  that  we  havt 
brought  also  to  varied  distant  re 
gions  and  in  humble  homes  serenity 
and  the  magic  joy  of  an  hour  oi 
music. 

"I  am  consoled  in  the  sadness  oi 
realizing  that  this  series  of  con- 
certs has  ended  by  thinking  of  next 
October  when  I  return  to  work  witt 
such  perfect  material. 

"Dear  SarnofF,  thank  you,  anc 
please  thank  for  me,  Mr.  Lohr  anc 
Mr.  Royal,  because  I  can  so  well 
understand  and  appreciate  hew 
much  you  have  all  done  to  spare 
me  any  annoyances  and  to  give  me 
the  great  happiness  of  working 
with  you  all.  And  above  all,  than! 
you  from  the  bottom  of  my  hearf 
for  the  great  generosity  of  th( 
National  Broadcasting  Co.  organi 
zation,  who,  with  magnificent  ges 
ture,  put  at  my  disposal  this 
superb  orchestra  for  the  purposf 
of  giving  two  benefit  concerts. 

"Dear  friends,  this  is  not  good 
bye,  but  a  very  tender  and  affec- 
tionate 'arivederci  and  grazie.'  " 

Further  details  about  the  toui 
to  be  made  by  the  orchestra  nexi 
year  were  not  available,  nor  wer< 
the  financial  terms  of  the  three- 
year  contract  made  public.  Nexi 
season's  concerts  will  start  in  No- 
vember. 


Symphony  Continues 

CARLOS  CHAVEZ,  conductor  of 
the  Symphony  Orchestra  of  Mexic( 
City,  followed  Arturo  Toscanini  ir 
directing  the  NBC  Symphony  Or- 
chestra. Others  to  conduct  are 
Artur  Rodzinski  of  the  Clevelanc 
Orchestra; Pierre  Monteux, France's 
foremost  conductor  and  now  leadei 
of  the  San  Francisco  Orchestra: 
Sir  Adrian  Boult  of  the  BBC  Sym- 
phony Orchestra;  and  Bernardinc 
Molinari,  maestro  of  the  Augustec 
Concerts  in  Rome. 


riFTEENTH  annual  observance  o; 
National  Music  Week  will  be  the  firs' 
week  of  May,  according  to  Davi< 
Sarnoff  of  NBC.  chairman  of  the  com 
mittee,  who  announced  the  keynote  o 
the  week  as  "Foster  Local  Musi< 
Talent".  i 
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This  map  shows 
our  Proved  Pri- 
mary Listening 
Area  .  .  . 


But  ive  are  regularly 


heard  clearly 


in  40  states 


The  !$weetest  Story  Ever  Told 


To  YOU,  maybe,  it's  that  old  one  about 
love.  But  in  these  parts  it's  the  one 
about  Kentucky  tobacco  farmers,  as  told  by 
the  Associated  Press  on  February  17,  to-wit: 
Kentucky  tobacco  farmers  have  received 
for  their  1937  crop  approximately  $61,000,- 
000  cash,  slightly  more  than  they  got  for  the 
1936  yield. 


Sixty-one  million  dollars  is  a  heap  of  cash 
money.  Most  of  it  will  be  spent  during  the 


next  300  days  for  necessities  and  luxuries — 
practically  everything  in  the  American  mar- 
ket. 

You  can  most  economically  and  satisfac- 
torily get  your  share  of  the  business  by  using 
this  big  popular  pioneer  station  in  the  Heart 
of  the  Rich  Ohio  River  Valley. 

We  have  a  library  of  facts,  figures,  graphs, 
charts,  squares,  circles,  maps,  decimal  points, 
asterisks,  footnotes,  spiral  bindings  and  a 
rainbow  of  printer's  inks  to  support  our 
claim.  Just  say  when  and  where. 


50,000  WATTS  .  .  .  Nationally  Cleared  Channel 


STATION 


W  H  A  S 


LOUISVILLE 


820  Kilocycles  —  CBS  Outlet 


COURIER 


EDWARD  PETRY  &  COMPANY,  National  Representatives 


JOURNAL    &    LOUISVILLE    TIMES  STATION 


BROADCASTING  •  Broadcast  Advertising 


March  15,  1938  •  Page  37 


AFA  Radio  Plans 

RESUMPTION  of  the  practice  of 
holding  a  broadcast  advertising  de- 
partmental in  conjunction  with  the 
annual  conventions  of  the  Advertis- 
ing Federation  of  America  is  being 
espoused  by  that  organization.  The 
next  convention  of  AFA  will  be 
held  in  Detroit  in  June.  Whether 
the  NAB  will  participate  will  de- 
pend upon  action  of  the  board  of 
directors — probably  at  its  March 
21  meeting.  During  the  last  three 
years  the  NAB  has  not  held  a  de- 
partmental but  prior  to  that  time 
did  so  on  an  annual  basis  in  the 
nature  of  a  Commercial  Committee 
meeting  to  which  advertisers  and 
advertising  agency  representatives 
attending  the  AFA  convention  were 
invited. 
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Represeniafrve:  HOWARD  H.  WILSON  CO. 
CHICAGO  •  NEW  YORK  •  KANSAS  CITY 


Cairo  Conference 
Studies  Allocation 

No  Decisions  Made  on  Demands 

For  Additional  Facilities 

DEMANDS  of  broadcasting,  aero- 
nautical and  other  interests  for 
additional  frequencies  dominate 
the  International  Telecommunica- 
tions Conference  in  Cairo  but  with 
no  decisions  yet  reached  on  spe- 
cific allocations. 

The  conference,  which  began 
Feb.  1,  has  divided  into  commit- 
tees, subcommittees  and  even  sub- 
subcommittees  to  consider  technical 
allocations.  Allocation  of  addition- 
al shortwave  frequencies  for  inter- 
national broadcasting  and  for  do- 
mestic broadcasting  in  the  tropi- 
cal countries,  notably  South  Amer- 
ica, is  regarded  as  likely. 

A  general  study  of  allocations 
beginning  at  the  bottom  of  the 
band  has  been  started  and  the  pre- 
liminary discussions  have  indicat- 
ed there  will  be  an  effort  to  assign 
additional  frequencies  between  150 
and  400  kc.  to  broadcasting  and  to 
aeronautics.  Aeronautical  groups 
are  fostering  allocation  of  more 
high  frequencies  for  their  type  of 
service  with  the  facilities  to  be 
taken  from  those  now  allocated  to 
mobile  services. 

Distress  Messages 

The  perennial  question  of  utiliz- 
ing the  500  kc.  international  dis- 
tress frequency  for  regular  traffic, 
rather  than  keep  it  open  only  as 
the  "SOS"  channel,  again  has 
arisen.  The  United  States  delega- 
tion is  seeking  to  reserve  this  fre- 
quency  for   calling   and  distress 
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-For  Low 

Cost  Sales 

WIS-WPTF— the  Carolina  Com- 
bination— blankets  areas  in  the 
two  Carolinas  where  more  than 
1/3  of  the  Nation's  tobacco  crop 
is  produced  .  .  .  Sold  at  one  low 
rate,  these  twin  stations  give  you 
the  most  practical  platform  in 
the  Carolinas  for  low  cost  sales. 


Maj.  R.  E.  Zultz 


The  Carolina 

COMBINATION 
WIS  WPTF 


COLUMBIA,  S.  C. 
5000  WATTS.  NBC 


RALEIGH,  N.  C. 
SOOO  WATTS,  NBC 


STAMPS  —  Com- 
memorating the  In- 
ternational Tele- 
communications 
Conference  at  Cai- 
ro and  of  the  late 
Guglielmo  Marconi, 

  issued  recently  by 

the  Egyptian  and  Italian  govern- 
ments, respectively.  

only  but  it  appears  likely  that  it 
will  be  opened  to  certain  classifica- 
tions of  traffic. 

The  subcommittee  dealing  with 
broadcasting  in  the  tropics  has 
centered  discussion  on  the  band 
between  4790  and  4880  kc.  as  avail- 
able for  broadcasting  in  the  trop- 
ics, to  be  shared  by  other  services. 
There  is  no  definite  conclusion  on 
this,  however.  A  subcommittee  is 
studying  broadcasting  above  6000 
kc.  but  thus  far  it  has  been  con- 
fined to  discussion  of  more  efficient 
use  of  present  bands  assigned  to 
broadcasting. 

Whether  the  conference  will  be 
able  to  conclude  its  work  by  March 
17  remained  very  much  in  doubt. 
It  has  already  decided  that  it  will 
wind  up  by  March  31  at  the  latest 
but  there  is  even  doubt  about  that. 


FCC  Assignments 

UNDER  routine  FCC  assignments 
for  March,  Commissioner  Walker 
has  jurisdiction  over  routine  broad- 
cast applications  and  emergency 
broadcast  authorizations;  Commis- 
sioner Brown  handles  aeronautical, 
aircraft,  geophysical,  motion  pic- 
ture and  similar  matters;  Commis- 
sioner Case,  Alaska;  Commissioner 
Craven,  certificates  of  public  con- 
venience and  wire  extensions ;  Com- 
missioner Payne,  tariffs,  and  Com- 
missioner Sykes,  motions  docket 
and  other  legal  formalities. 


Blue  Dew  Placing 

ELLIS  ADV.  AGENCY,  Buffalo, 
has  produced  and  is  placing  a  se- 
ries of  one-minute  transcriptions 
for  the  Blue  Dew  Co.,  Rochester. 
Toronto  office  of  the  agency  has 
produced  a  series  for  Canada  Bal- 
sam Products  Co.,  Calender,  Ont., 
which  is  running  on  a  test  basis  on 
two  Toronto  stations. 
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Represented  by  Free  &  Peters.  Inc. 
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Liquor  Ban  Urged 
In  Federal  Bills 

Lottery  and  Gift  Plans  Are 

Included  in  Legislation 

REP.  CULKIN  (R-N.  Y.)  and 
Senator  Edwin  C.  Johnson  (D- 
Col.)  have  introduced  identical 
bills  (HR-9624,  S-3550)  in  the 
House  and  Senate,  as  an  amend- 
ment to  the  Communications  Act, 
to  prohibit  radio  advertising  of  al- 
coholic beverages  and  any  lottery 
or  gift  enterprise  scheme. 

This  proposal  squares  with  the 
recommendation  of  Chairman 
Frank  R.  McNinch  of  the  FCC  to 
the  National  Association  of  Broad- 
casters at  the  recent  convention 
that  liquor  advertising  be  banned 
from  the  air. 

The  Culkin-Johnson  bill,  which 
has  been  referred  to  the  Inter- 
state Commerce  Committee  of  both 
houses,  provides  a  maximum  fine 
of  $1,000  and  imprisonment  of  not 
more  than  a  year  for  convicted  vio- 
lators, and  makes  unlawful  the 
broadcast  or  permit  to  broadcast 
any  liquor  or  lottery  advertise- 
ment. 

(a)  No  person  shall  broadcast  by 
means  of  any  radio  station  for 
which  a  license  is  required  by  any 
law  of  the  United  States,  and  no 
person  operating  any  such  station 
shall  knowingly  permit  the  broad- 
casting of,  any  advertisement  of  or 
information  concerning  any  lottery, 
gift  enterprise,  or  similar  scheme, 
offering  prizes  dependent  in  whole 
or  in  part  upon  lot  or  chance,  or 
any  list  of  the  prizes  drawn  or 
awarded  by  means  of  any  such 
lottery,  gift  enterprize,  or  scheme, 
whether  said  list  contains  any  part 
or  all  of  such  prizes. 

(b)  No  person  shall  broadcast 
by  means  of  any  radio  station  for 
which  a  license  is  required  by  any 
law  of  the  United  States,  and  no 
person  operating  any  such  station 
shall  permit  the  broadcasting  of, 
any  advertisement  of  or  informa- 
tion concerning  any  alcoholic  bev- 
erage, if  such  advertisement  or  in- 
formation is  broadcast  with  the  in- 
tent of  inducing  the  purchase  or 
use  of  any  alcoholic  beverage. 

(c)  Any  person  violating  any 
provision  of  this  section  shall,  up- 
on conviction  thereof,  be  fined  not 
more  than  $1,000  or  imprisoned 
not  more  than  one  year,  or  both, 
for  each  and  every  day  during 
which  such  offense  occurs. 


LaRosa  on  WOR 

V.  LaROSA  &  SON,  New  York 
(macaroni  and  cheese  products), 
on  March  9  started  a  weekly  half- 
hour  program  on  WOR,  Newark, 
featuring  Carlo  Morelli,  Metropoli- 
tan Opera  baritone.  Orchestra  is 
under  the  direction  of  Alfredo  An- 
tonini.  Commercial  Radio  Service, 
New  York,  is  agency. 
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Serving   Arkansas   from   Hot  Springs 
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GENE  FURGASON  &  CO. 
Representatives  . 
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But  That  Doesn't  Mean 
We're  Order  Takers 

It  does  mean  we're  making  it  easier  for  advertisers 
and  stations  to  do  business  with  us:  widening  the 
transom  means  widening  the  horizon  of  national 
representation  service  to  stations  and  advertisers 
alike.  OflPering  more  to  stations  than  they  have  ever 
before  received:  experienced  sales  representatives 
with  a  thorough  knowledge  of  actual  station  opera- 
tions, station  relations  counsel,  promotion,  publicity 
and  merchandising  cooperation,  engineering  advice, 
a  clearing  house  of  successful  program  and  selling 
ideas,  and  above  all  more  business.  Offering  adver- 
tisers: succinct  information  about  selected  markets, 
a  well  roimded  knowledge  of  those  markets  and  the 
best  way  for  each  station  to  produce  the  desired 
results,  an  exhaustive  program  service  and  a  com- 
pletely organized  transcription  department  to  inter- 
pret your  idea  economically  and  effectively. 


inTERniiTio 


NEW  YORK  •  CHICAG 


ofo  sniES 

IT  •  SAN  FRANCISCO 


BROADCASTING 

I 


Broadcast  Advertising 


March  15,  1938  •  Page  39 


Forms  Service  Bureau 

0.  H.  TUNELL,  for  four  years 
treasurer  and  business  manager  of 
Hearst  Radio  Inc.,  has  formed 
Broadcasters  Service  Bureau,  with 
offices  at  37  W.  57th  St.,  New  York. 
Chief  feature  of  the  Bureau's  serv- 
ice to  stations  is  installation  of  the 
uniform  accounting  system  which 
Mr.  Tunell  developed  for  the 
Hearst  stations  after  examination 
and  experiment  with  a  number  of 
different  methods  of  keeping  sta- 
tion records.  Bureau  is  equipped, 
however,  to  give  engineering  advice, 
sales  representation,  tax  services 
and  to  handle  negotiations  with 
networks,  unions,  music  publishers 
and  other  matters  in  which  the  Bu- 
reau could  act  as  agent  of  the  sta- 
tion, saving  time  and  traveling  ex- 
penses for  the  station  management. 


CONTROL 
in  the 
PALM 
of  the 
HAND 


Model  GD-104  Mi- 
with  relay  operating 
control  of  amplifiers 
and  transmitters  through  suitable  relay 
systems.  Chrome  and  telephone  black  fin- 
ish. Complete  with  cable.  Full  year  guar- 
antee. LIST  PRICE  $27.50. 

ASTATIC  MICROPHONE  LABORATORY.  Inc 
Dept.  0-10  Youngstown,  Ohio 

Licensed  Under  Brush  Development  Co. 
Patents 


THE  STEP-CHILDREN  OF  RADIO 


Astatic  Grip -to -Talk 
crophone  and  Stand 
switch    for  r;niote 


By  FRANK  QUINN 

KLZ,  Denver 

RADIO  is  slowly  but  surely  killing 
the  goose  that  has  been  laying 
golden  eggs  for  a  number  of  years. 
The  golden  eggs  are  the  dollars 
made  from  daytime  programs;  the 
goose,  in  more  ways  than  one,  is 
the  daytime  audience. 

Most  network  daytime  programs 
seem  to  be  produced  solely  for 
those  who  listen  faithfully  several 
hours  or  all  day  every  day.  Admit- 
tedly, a  certain  percentage  of  the 
day  audience  listens  faithfully 
every  day,  but  there  are  many  lis- 
teners of  both  sexes  who  depend 
upon  radio  for  occasional  entertain- 
ment, and  there  are  many  who  do 
not  like  dramatic  serials  or  other 
all-talk  programs.  To  these,  day- 
time offers  very  little. 

Talk,  Talk,  Everywhere 

The  schedules  of  almost  all  ma- 
jor network  stations  are  loaded 
with  dramatic  serials  or  other  all 
talk  programs,  and  advertisers  con- 
tinue to  buy  more  of  them.  Even 
spot  advertisers  are  joining  the  pa- 
rade and  are  contracting  for  tran- 
scribed serials.  In  cities  where 
there  are  two  or  three  major  net- 
work stations  and  one  or  two  low- 
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Covers  the  Heart  of  the  Triangle 


25,000  WAHS 

NATIONALLY 
CLEARED  CHANNEL 

COMPLETE  NBC 
PROGRAM  SERVICE 


More  population,  more  radio  sets  and 
more  spendable  inconne  than  any  other 
Oklahoma  station,  with  extensive  cover- 
age in  Kansas,  Missouri  and  Arkansas. 

EDWARD  PETRY  &  CO.,  Nat"!  Representatives 

New  York     Chicago      Detroit     San  Francisco 


K  V  O 


"THE  VOICE  OF  OKLAHOMA"  — TULSA 
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powered  stations,  the  daytime  lis- 
tener will  have  great  difficulty 
finding  a  worthwhile  musical  pro- 
gram. It  is  true  that  few  serials 
or  other  all-talk  programs  are  car- 
ried by  the  small  non-network  sta- 
tions, but  here  the  listener  is  very 
likely  to  tune  in  a  transcribed  pro- 
gram loaded  with  participating  an- 
nouncements. 

The  five-day-a-week  serial  pro- 
vides an  economical  way  to  reach 
the  radio  audience  every  day.  There 
are  no  high-priced  stars  to  pay  and 
theie  is  the  benefit  to  be  gained 
from  the  repetition  of  advertising. 
The  serial  program  unquestionably 
carries  over  an  audience  from  day 
to  day,  but  how  large  is  the  faith- 
ful audience  that  is  carried  over  ? 
How  does  it  compare  with  the 
thousands  who  do  not  like  serials, 
with  the  thousands  who  are  regu- 
lar but  occasional  listeners  and  au- 
tomatically tune  out  dramatic  ser- 
ials because  they  are  not  familiar 
with  the  characters? 

Regular  But  Intermittent 

I  believe  the  percentage  of  faith- 
ful listener  to  any  serial  is  very 
low  as  compared  to  the  occasional 
radio  audience.  It  seems  to  me  that 
our  method  of  living  must  bring  us 
to  the  conclusion  that  the  great 
majority  of  the  radio  audience  is 
composed  of  those  who  listen  reg- 
ularly perhaps,  but  intermittently. 

Few  women  or  men  stay  home 
all  day,  every  day,  and  many  wom- 
en, housewives  and  others  who  are 
not  engaged  in  industrial  work, 
spend  hours  away  from  home  shop- 
ping, playing  bridge,  at  movies. 
There  must  be  thousands  of  women 
who  never  have  time  to  follow  a 
serial.  Consider,  too,  that  the  ser- 
ial type  of  program  alienates  al- 
most entirely  the  male  audience 
since  these  programs  are  built  for 
women,  are  frequently  filled  with 
sentiment  repugnant  to  the  aver- 
age man.  A  recent  survey  by  CBS 
showed  that  about  35%  of  the  day- 
time audience  is  composed  of  men, 
and  I  question  the  wisdom  of  ig- 
noring that  percentage  of  listen- 
ers at  any  time.  Add  to  these  thous- 
ands of  men  who  want  radio  en- 
tertainment in  the  daytime  the 
many  thousands  of  women  who  are 
occasional  listeners  and  you  have  a 


is  your  best  bet 
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tremendous  number  of  people  who  t 
will  never  be  reached  by  dramatic 
serials  and  who  are  gradually  sour- 
ing on  broadcasting.  They  are  the 
stepchildren  of  radio. 

Little  Time  for  Music 

Of  course  some  of  the  serials 
and  all-talk  programs  have  been 
very  successful,  but  if  advertisers 
continue  to  try  to  emulate  the  suc- 
cess of  the  few  favorites  and  fill 
the  daytime  schedules  with  all-talk 
programs,  the  result  is  inevitable. 
Occasional  listeners  will  become 
more  and  more  discouraged  and 
great  numbers  will  be  almost  en- 
tirely lost  to  the  advertiser. 

In  addition  to  dramatic  serials 
there  are  such  programs  as  Dr. 
Dafoe,  The  Voice  of  Experience, 
women's  news  features  such  as 
those  of  Kathryn  Cravens  and 
Mary  Margaret  McBride,  Lome  ec- 
onomics programs  such  as  Mary 
Lee  Taylor  and  Betty  Crocker.  Add 
to  these  the  many  educational  feat- 
ures, both  local  and  national,  local 
home  economics  programs,  pro- 
gram reviews,  market  reports,  news 
programs,  the  inquiring  reporters 
program  and  the  many  trick  pro- 
grams now  in  vogue  and  it  can 
readily  be  seen  that  little  time  is 
left  for  the  musical  programs  that 
thousands  of  regular  but  intermit- 
tent listeners  expect. 

Of  course  there  are  daytime  sus- 
taining musical  programs  on  the 
networks,  but  lately  they  are  be- 
coming scarce  except  on  Saturdays 
and  Sundays.  The  program  of  the  i 
New  York  Philharmonic  Society, 
for  example  is  broadcast  on  Sun-  j 
day  and  the  Cincinnati  Conserva- 
tory program  is  broadcast  on  Sat- 
urdays. Few  of  the  good  dance 
bands  are  on  the  air  during  the  day 
and  in  fact,  what  one  hears  mostly 
on  weekdays  in  the  way  of  music 
is  the  bovine  imitations  of  a  girl 
trio  or  something  equally  inane. 

Some  may  say  that  occasional 
listeners  deserve  little  considera- 
tion, but  I  maintain  that  in  the  ag- 
gregate they  represent  the  great 
majority  of  the  listening  audience 
and  that  they  had  better  be  given 
consideration  if  day  time  radio  is' 
to  continue  to  get  results  for  the 
advertiser. 


Heinz  Off  for  Season 

H.  J.  HEINZ  Co.,  Pittsburgh  (57 
Varieties),  on  March  21  drops 
Carol  Kennedy's  Romance,  on  CBS 
5  days  weekly,  and  on  March  27 
Heinz  Magazine  of  the  Air,  on  CBS 
Sundays,  also  goes  off  the  air. 
While  no  future  plans  have  been 
made,  the  company  will  probably 
resume  radio  advertising  next  fall. 
Reports  that  the  strip  show  will  be 
put  on  transcription  are  unfounded, 
according  to  the  agency,  Maxon 
Inc.,  New  York. 


Lehn  &  Fink  Cuts 

LEHN  &  FINK  Products  Co.,  New 
York,  on  April  1  takes  two  CBS 
programs  off  the  air  for  the  sum- 
mer. Dr.  Allan  Roy  Dafoe,  for  Ly- 
sol,  and  Follow  the  Moon,  for  Peb- 
eco  toothpaste,  have  been  running 
in  that  order  five  days  weekly  at 
4:45-5:15  p.  m.  on  22  stations,  and 
are  expected  to  return  in  the  fall. 
Agency  for  both  is  Lennan  & 
Mitchell,  New  York. 
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Catalytic  Aijent 


;  Into  chemical  reactions  the  scientist  some- 
times introduces  a  substance  which,  though 
it  does  not  actually  unite  with  any  part  of 
the  experiment,  has  the  peculiar  power  of 
stimulating  the  desired  reaction  and  accelerat- 
ing the  union  of  the  elements  involved.  He 

;  calls  this  substance  a  catalytic  agent.  Without 

,1  it  his  work  would  go  more  slowly. 
Into  the  complex  chemistry  of  American  civi- 
lization a  strange  new  force  has  come  to 

J  break  down  the  barriers  of  space  and  time 
and  draw  a  hundred  and  twenty  million 

.  people  into  a  more  harmonious  union  with 

II  each  other. 

It  moves  the  loneliness  of  the  farm  into  the 
I  hurly-burly  of  the  city  and  leaves  both  with 
'  broader  vision  for  the  contact. 


It  carries  the  forms  of  science  into  the  re- 
motest corner  of  the  land,  and  knowledge 
to  the  most  isolated  mind. 

It  is  the  world's  most  powerful  disseminator 
of  culture  for  through  it  music  has  been 
brought  out  of  the  concert  hall  and  into  the 
heart  of  a  whole  nation,  something  centuries 
had  not  accomplished  before. 

It  is  the  servant  of  the  man  who  buys  and 
the  man  who  sells,  giving  to  each  the  facts 
that  he  should  know  before  he  makes  a 
decision. 

It  brings  the  goods  of  a  nation's  market 
places  to  each  man's  fireside  and  let's  him 
choose  what  he  should  buy  at  his  leisure.  .  .  . 

It  leavens  the  very  language  we  speak  until 


local  and  provincial  peculiarities  bid  fair  to 
disappear  in  a  single  generation. 

It  can,  and  is,  teaching  a  lesson  in  citizenship 
by  bringing  our  common  problems  into  a 
common  focus.  .  .  . 

All  this  is  Radio,  the  greatest  single  catalytic 
agent  in  the  moulding  of  a  better  America. 
And  yet  Radio  is  not,  in  itself,  a  force  for 
good.  One  look  across  the  sea  can  show  it 
used  to  perverse  ends.  .  .  . 

That  radio,  in  America,  has  acted  for  the 
common  good  is  due  to  those  who  have 
guided  the  working  of  it.  They  have  taken 
a  strange  new  force  and  put  it  to  work  for 
the  betterment  of  us  all. 

This  is  the  American  System  of  Broadcasting. 


A  message  in  the  interests  of  the  American  System  of  Broadcasting  hy  one  privileged 
from  time  to  time  to  have  contributed  to  its  progress,  by  one  seeking  new  ways  to  broaden 
its  services  to  the  American  listener. 


W  S  M 

The  Air  Castle  of  the  South, 


5  0,000    WA  T  T  S 


E.  W.  CP.AIG,  VUe-Pnsid<nt  in  Charge  of  Radio 


HARRY  STONE,  General  Manager 
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I N  radio  advertising,  that  ounce  of  prevention  known  as  transcription  quality  is  worth 
many  pounds  of  cure. 

Ahhough  they  represent  but  a  fraction  of  total  costs,  your  transcriptions  may  make  or 
break  your  entire  campaign.  They  affect  the  value  of  every  dollar  you  spend  on  time,  talent, 
and  advertising  brains. 

Protect  that  important  investment  with  WORLD'S  Vertical-Cut  Wide  Range  recording. 
This  is  no  make-shift  medium!  Here  is  advertising  economy  —  the  least  you  can  spend  to 
guard  all  that  you  spend.  WORLD'S  Vertical-Cut  method  is  tops  in  transcription  quality, 
combining  the  experience  and  resources  of  three  great  leaders:  Bell  Laboratories,  for  scien- 
tific research;  Western  Electric  Company,  for  manufacturing  skill;  World  Broadcasting 
System,  for  radio  recording. 

In  this  intricate  industrial  art,  there  is  no  substitute  for  experience  (and  no  short  cut). 
At  Transcription  Headquarters,  there  is  no  compromise  with  quality.  That  is  why  120  adver- 


le  well-known  ounce 


11 


tisers  in  1937  specified  "WORLD"  for  their  transcribed  programs,  involving  32,000  hours 
of  station  time  valued  at  more  than  $10,000,000  .  .  .  why  453  stations  have  installed  spe- 
cial reproducing  equipment  to  broadcast  WORLD'S  Vertical-Cut  programs  .  .  .  why  your 

I      next  program  should  be  recorded  by  the  Vertical-Cut  Wide  Range  method,  offered  only  by 

I     WORLD  at  Transcription  Headquarters. 

•  •  •  , 

I 

I  "Hearing  is  Believing!"  An  audition,  at  any  World  ofl&ce  or  World-affiliated  station, 

ij  will  prove  to  you  there's  nothing  on  the  air  to  equal  the  beauty  and  realism  of  Vertical-Cut 
!|     recording  and  reproduction. 


WORLD      BROADCASTING  SYSTEM 


ATLANTA    •    CHICAGO    •    NEW  YORK    •    HOLLYWOOD    •   SAN  FRANCISCO    •  WASHINGTON 


The  RADIO 
BOOK  SHOP 


ilR©AP€ASTDINI€ 


cuxxJL 


Broadcast  Advertising- 


Published  by 
BROADCASTING 
PUBLICATIONS,  Inc. 


Executive  and  Editorial  Offices: 

National  Press  Bldg.        •        Washington,   D.  C. 
MARTIN  CODEL,   Publisher  Telephone  MEtropolitan  1022 

SOL  TAISHOFF,  Editor 
GATE  TAYLOR,  Advertising  Manager 
Subscription  Price:  $3.00  per  year-15c  a  copy-Copyright,  1938,  by  Broadcasting  Publications,  Inc. 

J.  FRANK  BEATTY,  Managing  Editor  •  BERNARD  PLATT,  Circulation  Manager 
NORMAN  R.   GOLDMAN,   Advertising  Representative 

NEW  YORK  OFFICE:  250  Park  Ave.,  Telephone  -  PLaza  5-8355 

BRUCE  ROBERTSON,  Editorial  #  MAURY  LONG,  Advertising 

CHICAGO  OFFICE:  360  N.  Michigan  Ave.,  Telephone  -  CENtral  4115    •   hal  tate 
HOLLYWOOD  OFFICE:  6331  Hollywood  Blvd.,  Telephone  GLadstone  7353   •   david  h.  glickman 


Service  First! 

AGAIN  radio  rises  to  the  occasion  as  disaster 
sweeps  into  desperation  a  flood-ravaged  Los 
Angeles.  It  was  a  repetition  on  a  somewhat 
smaller  scale  of  the  humanitarian  service  ren- 
dered during  the  eastern  floods  of  1936  and 
the  Ohio  Valley  flood  of  1937. 

Again  stations  threw  their  commercial  com- 
mitments to  one  side  for  the  serious  work  of 
telling  the  public  what  was  happening,  where 
it  might  strike  next,  and  what  to  do  about  it. 

Again  radio  provided  the  sole  means  of  com- 
munication between  flood-isolated  areas  and 
those  not  similarly  stricken.  Early  in  the  dis- 
aster a  web  of  remote  pickups  was  established 
and  contact  made  with  public,  civic  and  chari- 
table agencies  in  Southern  California. 

Again  the  faithful  executives  and  employes 
who  manned  stations  in  the  affected  region 
stood  by  their  posts,  risked  life,  endured  hard- 
ship, dismissed  all  thoughts  of  sleep. 

In  the  oft-repeated  tale  of  radio's  contribu- 
tion to  life  and  safety  there  may  be  found  a 
quiet  answer  to  the  raucous  charges  that 
broadcasting  is  a  greedy  industry  that  sur- 
rounds a  deluge  of  commercial  announcements 
with  a  minimum  of  entertainment  and  public 
service.  Those  who  belittle  radio  cannot  be- 
little the  lives  that  are  saved  in  time  of  catas- 
trophe by  broadcasters  who  ignore  costs  and 
contracts  to  serve  their  fellow  men. 


Whose  Public  Interest  ? 

THE  WATTAGE  tax  bubble  has  bursted.  The 
FCC  has  told  Congress  the  Boylan  Bill  is  illogi- 
cal and  inequitable.  Therefore,  Chairman 
Doughton  of  the  House  Ways  &  Means  Com- 
mittee is  all  in  favor  of  stuffing  it  back  into  a 
pigeonhole  to  die  with  this  Congress. 

That  is  gratifying.  But  it  doesn't  end  the 
tax  menace  by  any  means.  While  the  FCC 
turned  thumbs  down  on  the  Boylan  bill,  after 
it  had  been  given  a  rather  surprising  joy- 
ride  by  a  number  of  newspapers,  it  left  the 
way  open  for  a  Congressional  invitation  for 
recommendations  on  some  other  species  of  tax. 
We  contend  there  is  no  way  in  which  a  special 
levy  on  broadcasting  can  be  justified.  Broad- 
casters pay  general  taxes  along  with  others. 
They  shouldn't  be  singled  out  for  discrimi- 
natory levies. 

But  aside  from  taxes,  the  radio  pot  contin- 
ues to  boil.  And  it  is  largely  a  political  pot. 
There  is  talk  about  the  franchise  given  broad- 
casters to  "serve  public  interest",  which  ap- 


pears to  be  the  catch-all  phrase.  Public  inter- 
est for  whom?  For  the  handful  of  bellicose 
Congressmen  who  feel  radio  can  do  no  right 
and  who  have  exerted  all  too  much  influence 
upon  the  FCC?  Or  public  interest  for  130,- 
000,000  Americans?  The  listeners  themselves 
are  the  best  judges  of  whether  their  interests 
are  being  served.  They  are  the  public.  We 
know  of  no  concerted  complaint  from  even  a 
fraction  of  that  130,000,000. 

By  degrees  the  FCC  is  establishing  new  pol- 
icies. Thus  far  it  has  not  crystallized  its  views 
on  the  more  important  issues — like  station 
transfers  and  newspaper  ownership.  What- 
ever the  influences  behind  these  issues,  the 
FCC  should  not  delay  too  long  in  reaching  its 
conclusions.  To  us  it  appears  inevitable  that 
it  cannot  deny  a  broadcaster  the  right  to  sell 
his  property  at  whatever  piice  the  purchaser 
is  willing  to  pay  if  otherwise  qualified  to  hold 
a  government  license.  After  all,  he  who  buys 
does  so  at  his  own  risk.  He  gets  a  six-month 
license;  if  he  fails  to  meet  the  requirements 
of  public  service,  and  the  FCC  is  the  supreme 
judge,  he  stands  to  lose  his  right  to  operate 
altogether. 

And  on  the  newspaper  ownership  issue,  it 
appears  unlikely  that  Coneress  would  legis- 
late or  that  the  courts  would  sustain  any  fiat 
that  would  deprive  any  class  of  American  cit- 
izen the  right  to  engage  in  any  pursuit  of  his 
own  choosing.  Here  again  he  must  meet  cer- 
tain prerequisites,  but  these  apply  to  all  classes 
and  creeds  alike. 

There  are  many  other  questions  of  policy 
that  confront  the  FCC.  Practically  all  are 
involved  in  pending  cases.  The  sooner  these  are 
decided  by  the  FCC,  and  where  necessary,  ad- 
judicated in  the  courts,  the  better  it  will  be 
for  government,  for  industry,  and  for  the  130,- 
000,000  Americans  whose  welfare  constitutes 
the  "public  interest." 


The  Burden-Bearer 

DESPITE  veiled  statements  to  the  contrary, 
the  view  persists  that  the  project  for  a  uni- 
form accounting  system  on  broadcasting,  as 
planned  by  FCC  Chairman  McNinch,  has  rate 
regulation  or  possibly  profit  limitation  impli- 
cations. Last  week  the  FCC  received  from  its 
accounting  department  a  proposed  draft  of  a 
system,  which  it  is  now  considering.  The  prom- 
ise is  made  that  all  licensees  will  be  given 
full  opportunity  to  criticize  it. 

In  these  columns  we  have  held  before  that 
there  is  no  feasible  basis  for  rate  regulation 


WRITTEN  for  listeners  who  want  to  know 
how  a  radio  station  is  organized,  Both  Sides 
of  the  Microphone  has  been  published  by  John 
S.  Hayes,  assistant  production  chief  of  WOR, 
Newark,  and  Horace  J.  Gardner,  radio  com- 
mentator and  associate  of  J.  B.  Lippincott  Co. 
(J.  B.  Lippincott  Co.  $1.25).  The  other  side  of 
the  microphone  appears  as  a  series  of  short 
essays  by  prominent  radio  personalities  on 
what  they  think  of  radio's  possibilities  as  a 
social  force  in  America. 


VOLUME  Vl-b  of  Market  &  Newspaper  Sta- 
tistics was  recently  released  by  the  American 
Association  of  Advertising  Agencies,  420 
Lexington  Ave.,  New  York.  It  deals  with  the 
63  cities  over  100,000  population  in  the  United 
States  and  Canada  in  which  newspapers  were 
audited  to  March  31  and  June  30,  1937.  In- 
cluded are  latest  figures  on  population,  num- 
ber of  families,  English  reading  persons  (Eng- 
lish speaking  persons  for  Canadian  cities), 
income  tax  returns,  audited  newspaper  circu- 
lations, linage,  retail  rates,  general  rates,  the 
differential  between  retail  and  general  rates, 
and  an  analysis  of  sections  of  A. B.C.  Audit 
Reports  dealing  with  circulation  inducements. 


WHAT  students  of  all  ages  prefer  in  radio 
and  how  classroom  teachers  may  best  utilize 
radio  in  the  schoolroom  are  summarized  by 
Margaret  Harrison  in  her  recently  published 
Radio  in  the  Classroom  (Prentice-Hall  Inc., 
$2.50).  During  a  three-year  investigation  of 
radio  for  Teachers  College,  Columbia  U,  and 
later  as  radio  consultant  for  the  Progressive 
Education  Assn.,  Miss  Harrison  gathered  data 
indicating  the  power  of  radio  in  education. 
Her  description  of  classroom  practice  in  teach- 
ing students  how  to  choose  programs  with 
discrimination  and  how  to  evaluate  commer- 
cial advertising  is  well  worth  while. 


A  REVIEW  of  educational  radio  in  Great' 
Britain  has  been  issued  by  the  National  Ad-' 
visory  Council  on  Radio  in  Education,  60  E., 
42d  St.,  New  York  under  the  title  School- 
Broadcasting  in  Great  Britain.  It  is  No.  17  im 
the  Council's  Information  Series,  and  is  ed-' 
ited  by  Levering  Tyson.  ' 

of  broadcasting.  It  is  not  a  common  carrier,' 
open  to  all-comers.  Listeners  pay  nothing  for 
service.  Rates  are  regulated  to  safeguard  the. 
public;  not  a  handful  of  radio  advertisers  who 
would  soon  manifest  their  displeasure  if  rates  i 
were  out  of  line  by  the  simple  expedient  of' 
dropping  radio  as  an  advertising  medium. 

Volumes  could  be  written  on  this  subject.  It, 
is  enough  to  say,  however,  that  the  FCC  is', 
entitled  to  comparable  data  on  station  opera-i 
tions.  But  it  probably  could  procure  all  its 
needs  simply  by  having  stations  supply  it  with' 
actual  figures  showing  net  and  gross  incomes 
(which  includes  expenditures  of  course).  Thus,' 
it  would  receive  uniform  returns  from  stations 
without  imposing  the  burden  of  complicatedj 
accounting  methods  that  unquestionably  would" 
prove  a  costly  hardship  for  the  smaller  sta- 
tions, which  constitute  the  body  politic  of  the^ 
industry.  It  should  be  remembered  that  two- 
thirds  of  the  700  stations  are  in  the  "small 
business"  category.  ; 
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WILLIAM  EWART  GLADSTONE  MURRAY 


Ia.CTION  flows  fast  around  some 
Tien.  A  few  always  are  to  be  found 
'.vhere  history  is  in  the  making. 
Such  a  man  is  William  Ewart 
jladstone  Murray  (namesake  of 
Britain's  great  Prime  Minister), 
.vhose  record  of  achievement  in- 
cludes stardom  in  athletics,  a 
Rhodes  scholarship,  ace  ranking  as 
/(World  War  flier,  an  executive  posi- 
tion with  the  League  of  Nations, 
pioneering  in  journalism  as  found- 
2r  of  the  British  Broadcasting 
Corp's  successful  magazines  and, 
latterly,  the  general  managership 
of  the  Canadian  Broadcasting  Corp. 

Maj.  W.  E.  Gladstone  Murray, 
iwho  prefers  to  sign  himself  simply 

'as  Gladstone  Murray,  was  only  19 
when  he  began  carving  his  initials 
in  the  history  of  Canadian  athletics 
as  captain  of  McGill  University's 
championship  track  team.  But 
that's  getting  ahead  of  the  story. 
He  was  born  April  8,  1893,  in 

'Maple  Ridge,  Eraser  Valley,  Brit- 

;ish  Columbia.  Eraser  Valley,  near 

-where  his  father  had  been  a  school 
master  since  1872,  he  describes  as 

.forest  country  25  miles  east  of 
Vancouver.  In  1904  the  Murray 
family  moved  to  Vancouver,  where 

.  Gladstone  attended  high  school.  In 
1910  he  entered  McGill  University, 
Montreal,  where  he  not  only  dis- 
tinguished himself  as  a  student, 
but  ran  the  mile  in  the  phenomen- 
al time  (for  that  day)  of  4:21.  He 
captained  the  McGill  track  team  to 
the  intercollegiate  championship. 
Graduating,  he  did  free  lance  work 

I  for  the  Montreal  Herald  and  jour- 
neyed to  the  West  Indies  and 
South  America,  contributing  to  a 
series  of  books  titled  "Twentieth 
Century  Impressions  of  the  West 
Indies  and  Western  Republics  of 
South  America".  A  Rhodes  scholar- 
ship took  him  to  Oxford — and  Eng- 
land. 

One  year  at  Oxford  when  war 
■  shook  Europe,  young  Murray  was 
given  a  commission  in  the  High- 
land  Light  Infantry.  In  1914  he 
transferred  to  the  Royal  Air  Corps. 
,  When  he  left  the  air  service  in 
"  February  1919,  after  five  years  suc- 
cessively as  observer,  pilot,  squad- 
ron commander  and  acting  wing 


commander,  he  had  hung  up  a  rec- 
ord of  3,000  hours  of  war  flying. 

The  war  had  its  moments  of 
humor  for  the  youthful  aviator. 
Returning  to  his  hanear  after  an 
early-morning  foray,  he  was  guid- 
ed by  the  bearings  of  a  nearby 
German  airdrome.  Unfortunately 
they  were  wrong  and  he  crashed. 
Unharmed,  he  hurried  to  his  squad- 
ron, took  off  in  another  ship  ,and 
dropped  a  message  over  the  Ger- 
man airport,  chidingly  referring  to 
Boche  carelessness.  But  the  epi- 
sode wasn't  ended.  Later  he  learned 
that  the  chivalrous  enemy  had  wr't- 
ten  a  note  of  apoloa-y  and  had 
dropned  it  over  what  thev  took  to 
be  the  B-^itish  airport.  Instead,  it 
was  a  German  fleld.  The  note 
reached  the  hand?  of  the  command- 
ing officer,  who  puni=hed  the  writ- 
ers for  communicating  with  the 
enemy. 

When  Baron  R^'chthofen,  ace 
Hun  strafer  of  APied  nianes.  final- 
Iv  suffered  the  f^ite  he  hnd  meted 
to  so  many  of  his  enemies.  Mur- 
ray was  selected  ti  drop  a  note 
over  the  enemy  pirrlrome  telling 
the  Baron's  comrades  of  his  final 
fli!?ht. 

During  his  war  d^vs  M^i.  Mur- 
ray became  acquainted  with  Cant. 
P.  P.  Eckersley,  grandson  of  the 
f'^mous  Enp-lish  scientist,  Thomas 
Huxley.  Capt.  Eckers^ev  talked 
with  his  friend  about  the  commer- 
cial possibilities  of  radio  and  pre- 
dicted that  some  day  it  would 
sweep  the  world.  Thus,  young  Mur- 
ray was  introduced  to  broadcast- 
ing. 

After  the  war  he  joined  the 
staff  of  Lord  Beaverbrook's  Lon- 
don Daily  Express.  Next  he  went 
to  Geneva  as  publicity  director  of 
the  League  of  Nations  Union.  In 
1923,  when  Radio  Communications 
Co.  was  forming  the  British  Broad- 
casting Corp.,  he  entered  the  em- 
ploy of  the  former  company,  later 
transferring  to  the  BBC  when,  un- 
der government  ausp'ces,  it  sepa- 
rated from  the  parent  organiza- 
tion. His  tenure  wtih  the  BBC  was 
marked  by  steady  progress  and 
epoch  -making  innovations.  He 
{Continued  on  page  50) 


PERSONAL  NOTES 


EDWARD  F.  McGRADY,  former  As- 
sistant Secretary  of  Labor  and  vice- 
president  in  charge  of  labor  relations 
for  RCA,  has  been  appointed  chair- 
man of  the  Radio  Division  of  Labor's 
Committee  for  Civilian  Relief  in 
China.  He  plans  to  complete  organiza- 
tion of  the  broadcasting  field  as  a 
division  of  this  Committee. 

DUKE  M.  PATRICK,  Washington 
radio  attorney,  is  recuperating  from 
an  emergency  appendectomy,  per- 
formed March  6  at  Emergency  Hos- 
pital. 

BERNARD  T.  WILSON,  formerly 
program  director  of  KGVO,  Missoula. 
Montana,  and  on  the  sales  staff  of 
WIBN,  Jackson,  Mich.,  has  joined 
the  sales  staff  of  WKBZ,  Muskegon, 
Mich. 

CLYDE  COOMBS,  member  of  the 
San  Francisco  sales  staff  of  NBC.  re- 
signed recently  to  take  an  agency 
post  in  Hollywood. 

HERBERT  WIXSON.  formerly  as- 
sistant manaser  of  KHO-KGA,  Spo- 
kane, has  joined  KH.T,  Los  Angeles, 
as  account  executive. 

LOFIP!  K.  SIDNEY,  head  of  the 
M-G-il  radio  department.  Hollywoofl. 
has  returned  to  the  West  Coast  af- 
ter a  business  trip  to  New  Yori<  in 
connection  with  operation  of  WHN, 
of  which  he  is  managing  director. 

C.  W.  MYERS,  president  of  KOIN- 
KALE,  Portland.  Orp.,  and  Mrs.  My- 
ers, pnd  Arth'ir  B.  Chnrch,  president 
of  KMBC,  Kansas  City,  and  Mrs. 
Church,  returned  to  their  respective 
homes  March  1-'^  after  a  cruise  to 
Nassau  from  Miami.  The  vacation 
trio  started  early  in  February  and 
included  the  NAB  convention  in  Wash- 
ington. 

BEN  B.  SANDERS,  formerly  eom- 
mercial  manager  of  several  California 
stations,  and  lately  on  the  sales  staff 
of  KF.IB,  Marshalltown,  Iowa,  has 
hppn  made  maun"-er  of  the  Hannibal, 
Mo.,  studios  of  WTAD,  Quincy. 

WALTER  ZAHRT,  former  research 
director  of  Tracy-Loeke-Dawson.  Dnl- 
las  agency,  on  Feb.  21  joined  KWKH 
and  KTBS.  Shreveport,  as  national 
sales  promotion  manager. 

DR.  V.  K.  ZWORYKIN.  television 
director  of  RCA,  spoke  on  develop- 
ments in  television  March  before 
the  Patent  Office  SoeiPty  in  Washing- 
ton, D.  C.  He  described  development 
and  operation  of  the  iconoscope  and 
kinescope,  told  of  the  intricate  re- 
search necessary  to  raise  efficiency  of 
projection   and  reception. 

■RTPHARD  O'DEA.  vice-president, 
WNEW,  New  York,  will  return  March 
18  from  a  cruise  to  South  America. 

WALTER  T.  DAMM.  managing  di- 
rector of  WTMJ.  Milwaidvee.  and  ]\Irs. 

D. imm  wprp  to  return  from  a  vacation 
trip  to  Mexico  on  March  14. 

EDMUND  A.  FAULKNER,  former- 
ly in  charge  of  merchaiTlising  and 
sales  promotion  in  the  Midwest  for 
Borden  Co.  and  on  the  sales  staff  of 
various  Chicaso  new^nnnprs.  has 
joined  the  sales  staff  of  WHIP,  Ham- 
mond, Ind. 

FRED  A.  McCABE.  of  the  sales 
staff  of  the  United  Press,  has  been 
assigned  to  the  Southern  territory 
with  headquarters  in  the  Western 
Union  Bldg.,  Atlanta.  He  will  contact 
stations  in  connection  with  the  LTP 
Radio  News  Service. 

EVERETT  SMART,  former  newspa- 
per man  has  been  named  assistant 
manager  of  WMBH.  .Toplin.  Mo.  Bil- 
lie  Ruth  James,  secretary  at  WMBH, 
has  returned  to  work  following  an 
appendectomy, 

JOHN  PALVIS,  Coe  College  gradu- 
ate, has  joined  the  sales  staff  of 
WMT,  Cedar  Rapids,  la. 


GEORGE  BIJUR,  president  of  George 
Bijur  Inc.,  New  York,  spoke  March 
2  before  the  alumni  association  of 
Sarah  Lawrence  College  on  "Elimi- 
nating Waste  in  Advertising", 

J,  J.  ARNONE,  NBC  architect,  has 
returned  to  New  York  after  seven 
months  in  Cleveland,  supervising  the 
construction  of  the  new  WTAM  stu- 
dios. 

JACK  LIGHT,  assistant  manager  of 
WTAR,  Norfolk,  Va..  recently  married 
Ada  Biggs. 

H.  V.  KALTENBORX.  who  has  been 
ill  for  several  weeks,  recently  resumed 
his  place  in  the  Headlines  and  Bylines: 
program  Sundays  on  CBS. 


Robert  P.  Scripps 

ROBERT  PAINE  SCRIPPS,  con- 
trolling stockholder  of  the  Scripps- 
Howard  Newspapers  and  of 
Scripps-Howard  Radio  Inc.,  died  of 
an  internal  hemorrhage  March  3^ 
aboard  his  yacht  Novia  Del  Mar  in 
Magdelena  Bay,  Lower  California. 
He  was  42  years  old.  Placed  in 
command  of  the  Scripps  enter- 
prises at  21  by  his  father,  the  late 
E.  W.  Scripps,  Robeil;  Scripps 
showed  great  ability  for  aggressive 
editorial  leadership.  A  few  years 
later  Roy  W.  Howard  left  the  pres- 
idency of  the  United  Press  to  be- 
come his  associate,  and  in  1922  the 
Scripps  -  Howard  partnership  was 
formed.  At  the  death  of  E.  W. 
Scripps  in  1926,  control  of  the  con- 
cern was  vested  in  a  trust,  of 
which  Robert  P.  Scripps  was  sole 
trustee  during  his  lifetime.  The 
trust  provides  that  following  his 
death  the  control  shall  be  vested  in 
three  trustees:  Mr.  Howard,  chair- 
man of  the  executive  committee  of 
all  Scripps-Howard  corporations; 
William  W.  Hawkins,  chairman  of 
the  board,  and  George  B.  Parker, 
editor-in-chief. 

Although  his  interests  included 
several  radio  stations,  operated  bv 
Scripps-Howard  Radio  Inc.,  a  sub- 
sidiary, Mr.  Scripps  did  not  display 
.great  interest  in  radio,  according 
to  his  associates,  who  said  he  was 
primarily  concerned  with  editorial 
policies  of  the  Scripps-Howard  pa- 
pers. Mr.  Scripps  is  survived  by  his 
widow,  Margaret  Culbertson 
Scripps,  and  their  six  children. 


Frederick  B.  Stone 

FREDERICK  BRYANT  STONE, 
30,  song  writer  and  for  more  than 
nine  months  staff  announcer  of 
KGFJ,  Los  Angeles,  died  at  the 
General  Hospital,  that  city,  on, 
March  1,  following  a  major  opera- 
tion. Born  in  Paducah,  Ky.,  Mr, 
Stone  was  program  director  of 
WPAD,  that  city,  before  coming  to 
the  West  Coast.  He  had  written 
several  popular  songs  and  a  week 
prior  to  his  death  a  major  Holly- 
wood studio  had  optioned  one  of  his 
compositions.  Fog  Bound,  for  use  as 
the  theme  for  a  forthcoming  pic- 
ture. He  is  survived  by  his  widow, 
Lillian  Stone,  and  a  daughter, 
Caroline  Lee,  radio  dramatic  play- 
ers, both  of  Los  Angeles;  his 
father,  John  A.  Stone,  and  a  sister, 
Gertrude  Stone,  who  reside  in. 
Paducah. 


Ferdinand  S.  Schenck 

FERDINAND  S.  SCHENCK,  vice- 
president  of  Albert  Frank-Guen- 
ther  Law  Inc.,  New  York,  died  sud- 
denly of  a  heart  attack  at  his  home 
in  Chappaqua,  N.  Y.,  on  Feb.  28. 
Mr.  Schenck,  who  was  49,  had  pre- 
viously been  with  J.  Walter  Thomp- 
son Co. 
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GEORGE  DEWEY  HAT,  "Solemn 
Old  Judge"  of  WSM  and  one  of  ra- 
dio's pioneer  figures,  returned  to  the 
air  March  5  after  an  absence  of  more 
than  a  year  because  of  illness.  Origi- 
nator of  the  Grand  Ole  Opry,  his  re- 
sumption before  the  mike  brought  in 
hundreds  of  telegrams  and  calls  from 
listeners.  In  1925  he  was  chosen  in 
the  first  national  popularity  poll  ever 
conducted  as  the  best  liked  announcer. 

GEORGE  SUTHERLAND,  formerly 
of  CBS,  Chicago,  has  joined  the  an- 
nouncing staff  of  WIP,  Philadelphia. 
He  replaces  Jack  Barry,  resigned. 

GEORGE  T.  CASE,  formerly  of  WIS, 
Columbia,  S.  C,  has  been  named  pro- 
gram director  and  production  man- 
ager of  WDNC,  Durham,  N.  C. 

GLEN  PARKER,  formerly  of  WLW, 
Ciiicinnati,  and  KFJB,  Marshalltown, 
la.,  has  joined  the  announcing  staff  of 
WHO,  Des  Moines,  to  replace  Harold 
Grams  who  has  joined  the  staff  of 
KSD,  St.  Louis. 

FRED  McDOWELL,  announcer  and 
publicity  director  of  CFAC,  Calgary, 
has  joined  CJAT,  Trail,  B.  C,  in  a 
similar  capacity.  He  was  formerly  on 
the  Montreal  Herald.  He  will  be  re- 
placed at  CFAC  by  Jack  Dennett,  who 
will  take  over  merchandising ;  Frank 
Fleming  who  wiU  handle  publicity, 
and  Dick  Tregillus  on  traflBc. 

MARSHALL  POPE,  who  handled 
the  Crazy  Crystals  program  from 
Mineral  Wells,  Tex.,  over  NBC,  and 
who  recently  has  been  announcing 
the  Honeyouth  Co.  (Hyral  tooth- 
paste) program  on  the  Texas  Quality 
Network,  has  joined  KFJZ,  Fort 
Worth,  as  an  announcer. 

RALPH  BURGIN  Jr.,  formerly  of 
WSJS,  Winston-Salem,  N.  C,  has 
joined  the  announcing  staff  of  WPTF, 
Raleigh. 

WILLIAM  E.  ROWENS  Jr.  has  re- 
signed as  program  director  of  KRMD, 
Shreveport,  and  has  not  made  known 
his  future  plans. 

GEORGE  BALL  of  the  program  de- 
partment of  WJBK,  Detroit,  recent- 
ly married  Sally  Huxford  of  Evans- 
ton,  111. 

HAZEL  BEEMAN,  who  formerly 
conducted  women's  broadcasts  on  the 
Affiliated  Broadcasting  Co.,  Chicago, 
will  join  WHIP,  Hammond,  Ind.,  the 
latter  part  of  April  as  home  econom- 
ics expert. 

MARY  BITNER,  daughter  of  Irma 
Bitner,  producer  of  KSL,  Salt  Lake 
City,  has  joined  the  program  staff  of 
KGU,  Honolulu,  where  she  directs  a 
woman's  hour. 

JOE  HIGGINS,  assistant  to  Rich- 
ard O'Dea,  vice-president  of  WNEW, 
New  York,  and  Miss  Rita  Schmidt 
were  married  Feb.  27. 

MAX  ROARK,  formerly  of  KTEM, 
Temple,  Tex.,  has  joined  the  an- 
nouncing staff  of  KNOW,  Austin. 

WINTHROP  SHERMAN,  announc- 
er at  KNOW,  Austin,  has  been  pro- 
naoted  to  program  director,  succeed- 
ing Paul  Forchheimer,  who  has  re- 
joined the  sales  staff. 

ROLAND  BOOTH,  announcer  of 
KNOW,  Austin,  has  joined  KPRC, 
Houston. 

FOSTER  BROOKS,  for  the  last 
seven  years  a  member  of  the  dramatic 
and  announcing  staffs  of  WHAS, 
Louisville,  has  joined  the  announcing 
staff  of  KWK,  St.  Louis. 

JOHN  DILLON,  formerly  of  WNYC, 
New  York,  has  joined  the  announcing 
staff  of  WFAS,  White  Plains,  N.  Y., 
to  replace  B.  Franklyn  Rowland,  re- 
signed. 

BOB  EMERY  has  been  signed  to 
another  year's  contract  with  WOR, 
Newark,  to  conduct  Rainbow  House 
and  This  Wonderful  World. 


KNUCKLES  DOWN— At  WAGF, 
Dothan,  Ala.,  where  the  engineers 
challenged  the  announcers.  Shootin' 
mibs  (left  to  right)  are  Announcer 
Samuel  Hall,  Engineer  Julian 
Smith,  Announcer  Bill  Spencer  and 
Engineer  John  Hubbard.  Clay 
(Sonny)  Harris,  WAGF  sports  an- 
nouncer, described  the  battle  for  a 
dime  store  loving  cup.  Game  ended 
when  the  referee  "whistled  dubs". 

WILLIAM  KARN,  formerly  of 
KPDN,  Pampa,  Tex.,  has  joined  the 
announcing  staff  of  WFAA,  Dallas, 
to  replace  Bill  Hightower  who  has 
been  named  to  the  faculty  of  South- 
western School  of  Radio,  Dallas. 

LOU  JACOBSON,  new  production 
director  of  WGN,  Chicago,  is  now 
handling  the  Bob  Becker  dog  pro- 
gram on  both  WGN  and  NBC. 

FRAN  COUGHLIN  of  the  continuity 
department  of  WGN,  Chicago,  will 
leave  March  18  for  a  vacation  trip 
to  Mexico  City. 

CARL  (DOC)  NOBLE,  musical  di- 
rector of  WLBC,  Muncie,  Ind.,  h.as 
been  named  WLBC  program  director. 
Al  Lee,  WLBC  announcer,  recently 
married  Helen  Schayer  of  Denver, 
Col. 

RUSSELL  McMAHON,  formerly 
with  KSFO,  KJBS  and  KGGC.  San 
Francisco,  has  joined  KSRO,  Santa 
Rosa,  Cal.,  as  sportscaster. 

WENDELL  WILLIAMS  has  been 
transferred  from  the  New  York  NBC 
continuity  acceptance  department  to 
Hollywood. 

KELLY  ANTHONY,  program  direc- 
tor of  KFI-KECA,  Los  Angeles,  has 
returned  to  his  duties  after  an  ill- 
ness of  two  months. 

BEN  SWEETLAND,  KFI,  Los  An- 
geles, commentator  on  the  Of  Human 
Understanding  program,  is  in  New 
York  for  several  weeks,  having  taken 
a  leave  of  absence  from  his  station 
duties. 

HOWARD  GRAY,  announcer  of 
KFVD,  Los  Angeles,  is  confined  to 
his  bed  following  a  tobogganing  acci- 
dent. 

MARCIA  CONRAD,  traffic  manager 
of  KRKD,  Los  Angeles,  on  Feb.  26 
became  a  grandmother  for  the  second 
time  in  three  years,  when  her  daugh- 
ter Vivian  Picken  gave  birth  to  a 
baby  girl.  Mrs.  Picken  was  formerly 
on  the  KRKD  office  staff. 

W.  CARROLL  TORNROTH,  for- 
merly in  the  radio  department  of  Mu- 
sic Corp.  of  America,  Beverly  Hills, 
Cal.,  has  been  placed  in  charge  of 
that  division  of  Thomas  Lee  Artists 
Service  Inc.,  Hollywood  talent  agen- 
cy. He  succeeds  Midge  Lovell,  re- 
signed. 

MEREDITH  MASON,  woman  com- 
mentator on  KWK,  St.  Louis,  is  con- 
fined to  the  hospital  with  pneumonia. 

VERNE  SAWYER,  special  events 
and  sports  announcer  of  KGVO,  Mis- 
soula, Mont.,  has  been  named  chief 
announcer. 

LEONARD  J.  HOWE,  formerly  of 
WJBC,  Bloomington,  111.,  and  KFRU, 
Columbia,  Mo.,  has  joined  the  news 
staff  of  WHO,  Des  Moines. 

VAL  GIELGUD,  BBC  director  of 
features  and  drama,  is  visiting  in 
America  and  will  produce  radio  plays 
for  NBC  and  CBS  before  returning  to 
England. 


LEO  BOULETTE  of  the  continuity 
staff  of  WLS,  Chicago,  has  married 
Miss  Janda  White  of  Three  Rivers, 
Mich. 

BRUCE  ROBERTSON  (not  related 
to  Broadcasting's  New  York  cor- 
respondent), formerly  of  WJJD,  Chi- 
cago, has  joined  the  announcing  staff 
of  KOAM,  Pittsburg,  Kan.  Everett 
Kemp,  the  original  "Uncle  Ezra  of 
Happy  Hollow",  has  joined  the  KOAM 
program  staff. 

LEWIS  HERMAN,  actor  and  writer 
at  WAAF,  Chicago,  left  Chicago  Feb. 
20  for  Europe. 

MILES  REED,  assistant  program 
director  of  WCFL,  Chicago,  has  been 
appointed  program  director,  succeed- 
ing Holland  Bngle,  who  is  devoting 
all  his  time  to  his  position  as  radio 
director  of  Erwin,  Wasey  Co.,  Chi- 
cago. 

BARNET  OTIS,  former  entertain- 
ment publicity  counsel  of  Lord  & 
Thomas,  has  joined  Universal  Radio 
Programs,  New  York  script  service, 
as  sales  manager. 

GEORGE  C.  RIANHARD  Jr.,  new 
to  radio,  has  been  named  musical  di- 
rector of  WRTD,  Richmond,  Va. 

LES  WEINROTT,  formerly  of  KHJ, 
Los  Angeles,  is  in  Chicago  directing 
Step-Mother  sponsored  by  Colgate 
Palmolive-Peet  Co.  over  CBS.  He  is 
writing  for  Household  Finance  Corp.'s 
NBC  show  as  well  as  writing  and  di- 
recting the  Quaker  Oats  NBC  Cahin 
at  the  Crossroads  and  Margot  of  Cas- 
tlewood  programs. 

TRUMAN  BRADLEY,  WBBM,  Chi- 
cago, news  commentator  and  announc- 
er of  the  Ford  Sunday  Evening  Hour, 
has  signed  an  actor's  contract  with 
Metro-Goldwyn-Mayor  and  will  leave 
for  New  York  about  March  17  for 
a  series  of  screen  tests. 

HERB  MORRISON,  WOR,  New 
York,  announcer,  addressed  the  jour- 
nalism students  at  the  University  of 
Notre  Dame  on  radio  coverage  of  spe- 
cial feature  events  on  March  3.  Talk 
was  illustrated  with  recordings  of 
Morrison's  description  of  the  Hinden- 
burg  disaster  and  of  the  Ohio  Valley 
floods  of  a  year  ago. 

ARTHUR  DALY,  formerly  with  NBC 
and  Henry  Souvaine,  and  Howard 
Merrill,  radio  actor  and  writer,  are 
collaborating  on  the  preparation  and 
production  of  radio  shows. 

.JUSTICE  U.  BELLVILLE  Jr..  has 
joined  the  announcing  staff  of 
WOWO-WGL,  Ft.  Wayne,  Ind.  For 
listener  convenience  he  has  changed 
his  name  to  Jay  Bell. 

AL  HELFER,  of  WLW,  Cincinnati, 
on  March  6  joined  the  announcing 
staff  of  WOR,  Newark.  Howard  Doyle 
has  resigned. 

TED  HANNA,  of  the  news  depart- 
ment of  WGAR,  Cleveland,  has  adopt- 
ed a  baby  from  the  Evanston  Cradle. 

HARRY  W.  FLANNERY,  news- 
caster of  KMOX,  St.  Louis,  recently 
addressed  the  congregation  of  the 
Third  Baptist  Church,  that  city,  on 
"Radio  and  its  Influence  on  the 
Home". 


MENDEL  JONES 
promotion  manager 
cinnati,  will  assume 
of  studio  manager 
Goldsmith  who  has 
of  ill  health.  Ann 
of  WLS,  Chicago, 
WCKY  Household 
Mary  Jane  Dunphy 


,  production  and 
of  WCKY,  Cin- 
the  added  duties 
to    replace  Lee 
resigned  because 
Hunter,  formerly 
will  conduct  the 
Hour,  succeeding 
resigned. 


ROY  GEORGE,  formerly  of  KTAT, 
Ft.  Worth,  and  Howard  Bogarte  of 
the  Dallas  Little  Theatre,  have  joined 
the  announcing  staff  of  KRLD,  Dal- 
las, to  replace  James  Crocker  who 
has  been  named  to  the  KRLD  sales 
department. 

LOUIS  TAPPE,  formerly  of  Schillin 
Adv.  Corp.,  has  been  appointed  copy 
chief  of  WINS,  New  York,  succeed- 
ing Ed  Cleland,  who  resigned  to  de- 
vote himself  to  free  lance  radio  writ- 
ing. Mr.  Tappe  had  been  acting  head 
of  the  agency  since  A.  B.  Schillin 
resigned  to  become  commercial  man- 
ager of  the  station. 


78  Discs,  9  Days 

MARTIN  BLOCK,  announcer 
and  master-of-ceremonies  of 
WNEW,  New  York,  took 
just  nine  days  to  make  a  se- 
ries of  78  quarter-hour  tran- 
scriptions with  Joe  Rine's  or- 
chestra and  guest  stars.  The 
discs  were  made  at  World's 
New  York  studios  for  Axton- 
Fisher  Tobacco  Co.,  Louis- 
ville, Ky.  (20  Grand  cigar- 
ettes), and  started  March  14 
on  14  stations.  The  sponsor 
has  been  using  Block's  Make 
Believe  Ballroom  consistently. 
The  agency  is  McCann-Erick- 
son.  New  York. 


Sparks'  Rapid  Rise 

RUSSELL  L.  SPARKS,  for  foBr 
years  with  NBC  in  Chicago,  has 
assumed  the  post 
of  sales  promo- 
tion manager  of 
WOWOand  WGL, 
Fort  Wayne.  He 
is  a  graduate  of 
Northwe  stern 
University  and 
started  at  NBC 
as  a  guide,  becom- 
ing captain  and 
later   moving  to 


Mr.  Sparks 


the  sales  promotion  department 
where  he  worked  two  years. 


Williamson  Now  V-P 

A.  R.  WILLIAMSON  on  March  7 
was  named  vice-president  in 
charge  of  the  Midwest  office  of 
Tom  Fizdale  Inc.,  publicity  firm. 
Blackett-Sample-Hummert,  Chica- 
go, has  appointed  the  Fizdale  firm 
to  handle  publicity  on  all  the  Gen- 
eral Mills  radio  shows,  it  was  also 
announced.  Mr.  Williamson  until 
recently  was  assistant  to  the  pub- 
lisher of  the  Minneapolis  Star. 
Prior  to  that  he  was  manager  of 
the  press  department  for  the  cen- 
tral division  of  NBC,  Chicago. 


Lee  Talent  Agency 

THOMAS   LEE   Artists  Service,' 
Hollywood  talent  agency,  and  a 
subsidiary  of  the  Don  Lee  Broad-J 
casting  System,  Los  Angeles,  has 
been  incorporated  under  the  firm- 
name  of  Thomas  S.  Lee  Artists 
Service  Inc.  Thomas  S.  Lee  is  pres- 
ident and  Lewis  Allen  Weiss,  vice- 
president.  Willet  H.  Brown  is  sec- 
retary-treasurer. All  are  executives 
of  the  Don  Lee  network.  | 

HALE  SPARKS,  San  Francisco  com- , 
mentator  on  the  thrice-weekly  NBC 
University  Explorer  program,  was  re- 
cipient of  the  Los  Angeles  Chamber 
of  Commerce  "Young  Man  of  the 
Month"  award  for  February. 

EVERETT  KEMP,  formerly  of 
KMBC,  Kansas  City,  has  joined  the 
program  staff  of  KTHS,  Hot  Springs. 
Ark.,  where  he  will  produce  and  act  ^ 
in  Country  Store. 

JACK  SKINNER  has  resigned  from 
the  CBS  press  department. 

NORMAN  ROGERS,  announcer  of 
KFYO,  Lubbock,  Tex.,  is  the  father 
of  a  baby  girl  born  recently. 

SIDNEY  ROBARDS,  of  the  NBC" 
press  department,  has  been  transferred- 
to  RCA,  where  he  is  working  under! 
Frank  Mullen,  director  of  the  depart- 
ment of  information.  ' 

LOWELL  MacMILLAN,  sports  di- 
rector of  WHEC,  Rochester,  was  to) 
leave  about  March  15  to  cover  base-l 
ball  training  camps  in  Florida  by| 
transcriptions. 
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lashes  your  message  from  the  Oregon 
ne  to  the  San  Joaquin.  Plus  thousands  of 
Sonus  listeners  in  Oregon, 
j^^ashington,  Montana, 
llaho  and  Nevada ! 


( 


bURTH  radio  station  in 
Jower  on  Pacific  Coast. 

)iOST  POWERFUL  station 
Mailable  to  Pacific  Coast 
;1BC  Blue  Network  ad- 
Brtisers. 


McCLATCHY 
BROADCASTING 
COMPANY 

California  Radio  System 

SACRAMENTO  •  CALIFORNIA 


Affiliated  with  the  National  Broadcasting  Company 
Red  and  Blue  Networks 


ROADCASTING  •  Broadcast  Advertising 


KFBK  is  the  key  station  of  the  McClatchy 
chain,  which  offers  the  ONLY  COMPLETE 

COVERAGE  of  Inner 
California's  Billion-Dollar 
Market.  You  can't  cover 
this  rich  trading  area- 
3rd  Market  in  the  West- 
with  San  Francisco  or  Los 
Angeles  stations! 

Represented  nationally  by  the 

PAUL  H.  RAYMER  CO. 

NEW  YORK  •  CHICAGO  •  DETROIT 
SAN  FRANCISCO 
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WROK 

IS 

THE 

RADIO  VOICE 

OF  NORTHERN  ILLINOIS 
AND  SOUTHERN  W  ISCONSIN 

Rockford,  111.  1410  K.C. 
Kelly-Smith    Co..  Reps. 


Favors  Zenith  Visual 

ZENITH  RADIO  Corp.,  Chicago, 
has  received  a  favorable  recommen- 
dation by  FCC  Examiner  Hill  for 
a  new  television  station  on  42000- 
56000  and  60000-86000  kc,  1,000 
watts,  unlimited  time.  The  appli- 
cant maintains  an  expensive  experi- 
mental laboratory  in  connection 
with  its  factory,  the  operation  cost 
of  which  exceeds  $100,000  annually. 
The  proposed  station  will  be  lo- 
cated on  the  Zenith  factory  build- 
ing which  was  equipped  and  re- 
habilitated in  1937  at  a  cost  of 
$1,043,783.  The  proposed  transmit- 
ter is  completely  designed  for  and 
will  be  capable  of  modern  high  defi- 
nition television,  using  all  electron- 
ic methods.  The  television  pictures 
will  be  composed  of  441  lines,  60 
frame  interlaced. 


RCA  DISC  PLANT  IN  CHICAGO 


It 


THAT 
WAS  MY 
AUNT  BOO 
AND  UNCLE 
SLUG-' 

„eu.,  1,070.918  I-'-'^^Ve  for  cleared.  recepLon. 
Indiana  d-P^^rw  feature,  on  boA  tbe  Red  and 
WAVE  carries  the  best  le  ^j^^  100 

Bine  Networks-is  the  oniy  N  B^*-  ^^^.^ 

„i,es  of  Lo..isv.lle.  .  •         J         ,      „„  complete, 

rn::Kh  r.Cu^:b.-.  .he 

down-to-ear lu  j  jt*? 

situation.  May  we  send  it. 

An  N. B.C.  Outlet 


FRFF  &  PETERS,  INC. 


ECA-VICTOR  Co.  has  opened  new 
quarters  in  Chicago  at  445  Lake 
Shore  Drive,  built  at  a  cost  of 
$150,000.  Under  direction  of  Edwin 
G.  Foreman  Jr.,  Chicago  manager, 
facilities  have  been  installed  to 
turn  out  masters,  avoiding  time 
formerly  lost  in  shipment  to  Cam- 
den. Finished  transcriptions  within 
17  hours  of  cutting  are  promised. 
One  of  the  three  large  studios  is 
shown  above,  with  control  room 
equipment  at  right. 

RCA  equipment  has  been  in- 
stalled as  well  as  a  new  "bath" 
process  said  to  speed  ud  process- 
ing without  loss  of  fidelity.  Mr. 
Foreman  has  enlarged  the  Chicago 
staff  to  15,  with  Alfred  E.  Hindle 
as  assistant.  Edward  Eckhardt, 
chief  engineer,  heads  a  technical 
staff  of  10.  Three  separate  pro- 
grams may  be  cut  at  one  time.  De- 
signs of  the  studio  walls  were  de- 
veloped by  RCA  engineers  in  Cam- 
den. The  roof  of  the  building  was 
raised  to  permit  20-foot  studio  ceil- 
ings. 

Among  programs  currently 
being  cut  by  RCA  in  Chicago 
are  the  following:  Betty  &  Bob, 
and  Jack  Armstrong  for  Gen- 
eral Mills,  through  Blackett-Sam- 
ple-Hummert,  Chicago;  Betty 
Crocker  and  Hytrms  of  All 
Churches  for  General  Mills  through 
Knox  Reeves  Adv.  Inc.,  Minneapo- 
lis; Grandma  Travels  for  Sears, 
Roebuck  &  Co.,  Chicago,  through 
Blackett-Sample-Hummert;  Fresh- 
est Thing  in  Town  for  bakers 
throughout  the  country,  placed  by 


TEST 

ihe  , 
iypicai 
American 

City 
MTDDLETOWN 

MUNCIE,  INDIANA 


grHE  TEST  TU  B  E  STAT  I  O  N  OF 


Frederick  W.  Ziv,  Cincinnati;  Dm 
Harding's  Wife  for  National  Bis- 
cuit Co.,  New  York,  through  Mc- 
Cann-Erickson,  Chicago;  Lone 
Ranger  for  King-Trendle  Broad- 
casting Co.,  Detroit;  Vocal  Varie- 1 
ties  for  H.  W.  Lewis  Medicine  Co.  fi 
(Turns)  thru  H.  W.  Kastor  &  Sons 
Adv.  Co.,  Chicago.  Programs  and 
spot  announcements  are  recorded , 
for  the  following  clients:  Lock-i| 
wedge  Shoe  Corp.  of  America,  Co- 
lumbus (M.  W.  Locke  Shoes), 
through  Aubrey  Moore  &  Wallace, 
Chicago;  Varady  of  Vienna,  Chi- 
cago, through  Baggaley,  Horton  & 
Hoyt,  Chicago;  Frigidaire  Corp. 
Dayton,  through  Lord  &  Thomas, 
Chicago;  Rit  Products  Corp.,  Chi- 
cago, through  Earle  &  Ludgin,  Chi- 
cago. 


Central  Casting  Bureau 
Is  Organized  in  Chicago 

RADIO  Central  Casting  Bureau 
similar  to  the  central  casting  bu- 
reaus of  Hollywood  has  opened  at 
75  E.  Wacker  Drive,  Chicago,  un- 
der the  direction  of  A.  N.  Elyot, 
formerly  of  Don  Lee  Artists  Bu- 
reau in  Los  Angeles,  and  Margaret 
Patterson,  former  assistant  pro- 
duction manager  o  f  Affiliated 
Broadcasting  Co.,  Chicago.  The 
new  firm  will  act  as  intermediary 
between  agencies  and  radio  actors, 
It  plans  to  audition  all  registered 
performers  keeping  an  accurate  in- 
dex of  their  qualifications  so  any 
type  of  radio  artist  may  be  called 
at  a  moment's  notice.  It  is  hoped 
that  the  so-called  "button-hole  au- 
ditions" in  studio  lobbies  which 
have  been  disliked  by  producers  and 
actors  will  be  eliminated.  Chicago 
agency  executives  expressed  the  de- 
sire to  cooperate  with  the  bureau 
and  indicated  that  it  filled  a  real 
need  in  local  radio  circles. 


PURITY  BAKERIES,  Toronto 
started  a  transcription  s  e  r  i  e 
March  1  on  CFCF,  Montrea 
CFRB,  Toronto;  CFAC  Calgary 
with  CKY,  Winnipeg,  added  Marcl- 
7.  McConnell,  Baxter  &  Eastman 
Toronto,  handled  the  account. 


■A. 

■ 
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CLEAR  SIGNALS 

Build  Program  Popularity 

NBC's  146  stations,  coast  to  coast,  clear  the 
tracks  to  the  world's  largest  waiting  audience 


"i^LEAR  SIGNALS -Coast  to  Coast"  might  be 
the  callboard  heading  for  NBC  Network 
programs,  everywhere.  For  NBC  stations  are 
selected  with  two  things  in  mind,  both  vital 
to  audience  enjoyment. 

1 — Programs  tuned  to  local  tastes 

Every  NBC  affiliated  station  has  built  up  an 
audience  that  turns  to  it  expectantly,  day  after 
day,  hour  after  hour.  These  stations  let  their 
audience  mail  guide  their  program  choice  as 
far  as  possible  "in  the  public  interest,  conve- 
nience and  necessity." 

2 — Strength  of  signals 

Without  a  clear,  powerful  signal  even  the  best 
program  becomes  the  second-best  —  or  fails  to 


run  at  all.  This  is  especially  important  in  small 
towns  and  rural  communities,  where  half  the 
radio  audience  lives.  NBC  stations  reach  out 
—they  are  everywhere  at  hand,  not  only  with 
a  bang-up  program,  but  also  with  the  signal 
strength  to  bring  it  in  clear  and  strong. 

Radio  Popularity  Polls  for  1937  have  shown 
—  again  — the  overwhelming  national  audi- 
ence preference  for  NBC  Network  programs. 
Important  reasons  for  this  preference  are  the 
NBC  stations  which  have  cleared  the  tracks  to 
every  section  and  brought  the  programs  home! 
Among  the  many  factors  which  determine  all- 
'round  pre-eminence  in  broadcasting,  none  is 
more  important  than  that  of  stations.  Its 
affiliated  stations  are  a  vital  part  in  making  NBC 


Broadcasting  Headquarters 


93 


NATIONAL  BROADCASTING  COMPANY 

A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
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A  hearty  dish  that  satisfies  the 
appetite  of  the  most  gluttonous 
sales  manager;  a  culinary  delight 
prepared  especially  for  the  adver- 
tiser whose  food  product  is  offered 
on  KMBC.  Here's  the  recipe: 
Take  one  KMBC  Happy  Kitchen, 
directed  by  Beulah  Karney,  nation- 
ally known  household  economist.* 
Add  special  events  coverage  of 
the  International  Food  Fair,  the 
American  Home  Economics  Asso- 
ciation, and  many  other  happenings 
of  interest  to  home  makers.  Stir 
in   KMBC's  modern  programming 

and  merchandising.    Voiia!  you 

have  the  Middle  West's  leading 
food  station,  with  nearly  one  third 
of  our  broadcast  time  devoted  to 
products  sold  through  grocery 
stores.  Your  portion  is  ready. 
May  we  serve  you? 

*Sample  Success  Story:  Calavo  buys 
participations  in  the  KMBC  Happy 
Kitcheru  After  first  broadcast,  Kansas 
City  grocers  report  demand  for  Calavos 
increased  100  per  cent.  Warehouse 
supply  exhausted— double  order  RUSH 
for  next  week. 


Gladstone  Murray 

{Continued  from  Page  J^S) 

founded  three  magazines  for  the 
BBC — Radio  Times,  The  Listener, 
World  Radio.  When  he  left  BBC, 
their  total  paid  circulation  approxi- 
mated 2,500,000.  Today  the  total 
is  even  greater.  Besides,  he  served 
as  program  controller,  public  re- 
lations executive  in  sole  charge  of 
the  spoken  word,  including  the  Em- 
pire short  wave  service,  liason  man 
between  BBC  and  the  government. 

In  1933  he  was  sent  on  a  special 
mission  to  Canada  as  special  ad- 
visor to  the  Canadian  government 
relative  to  its  radio  development. 
Three  years  later,  in  October,  1936, 
he  was  asked  to  direct  the  destinies 
of  the  Canadian  Broadcasting 
Corp.,  formed  to  succeed  Canada's 
Radio  Commission. 

As  general  manager  of  the  CBC 
Mr.  Murray  found  his  path  beset 
by  a  thousand  obstacles.  Not  the 
least  was  Canada's  proximity  to 
the  United  States,  resulting  in  a 
feeling  that  American  listeners  re- 
ceived much  better  program  fare 
than  Canadians.  The  CBC,  at  first 
non-commercial  like  the  BBC  and 
non-afRliated  with  any  American 
netwoi'k,  could  not  equal  the  cal- 
ibre of  the  top-notch  United  States 
programs.  So  Gladstone  Murray, 
working  quietly,  set  about  to  bring 
better  radio  to  Canadian  listeners. 
His  objectives  have  been  realized 
in  the  past  few  months.  The  CBC 
has  become  affiliated  with  both 
NBC  and  CBS,  bringing  the  cream 
of  the  American  programs,  both 
sponsored  and  sustaining,  to  the 
Dominion.  A  coast-to-coast  network 
of  Canadian  stations  has  been  es- 
tablished, permitting  Canadian  and 
American  advertisers  to  broadcast 
to  nearly  every  nook  and  corner  of 
Canada.  The  CBC,  intent  on  bet- 
ter reception  and  service,  has  al- 
ready completed  two  50,000-watt 
stations  in  Toronto  and  Montreal, 
and  is  planning  others. 

Seeking  to  establish  better  pro- 
grams in  Canada,  Gladstone  Mur- 
ray is  casting  aside  old  systems. 
He  finds  his  way  threatened  con- 
tinually by  conflicting  interests. 
Newspapers,  independent  stations, 
politicians  all  have  their  points  of 
difference.  And  while  he  fights  for 
what  he  thinks  is  right,  history  is 
in  the  making. 

This  fighting  for  better  broad- 
casting in  Canada  is  being  waged 
with  statesmanlike  zeal.  He  dis- 
plays the  same  dry  humor  that 
caused  him  to  drop  the  cryptic  crit- 
icism on  a  German  landing  field 
during  his  flying  days.  He  has  a 
genius  for  making  friends,  for 
examining  grievances  and  solving 
them.  His  disposition,  says  his  as- 
sistants, is  a  singularly  even  one. 
People  like  to  work  for  him.  He  is 
invariably  courteous.  His  intimates 
call  him  "Bill." 

In  appearance  Gladstone  Murray 
resembles  an  English  gentleman. 
His  crisp  English  manner  of 
speech,  bland  smile,  round,  ruddy 
face,  neat  attire — all  create  this 
impression.  He  is  of  medium  height. 
His  hair  is  thinning  over  his  tem- 
ples. 

In  1923  he  married  Eleanor 
Powell,  daughter  of  the  late  John 
Powell,  educator  of  North  Wales. 


They  have  two  children,  Ian,  12, 
and  Ann,  8.  Their  favorite  radio 
artists,  says  their  father,  are  Char- 
lie McCarthy  and  Betty  Lou. 

Gladstone  Murray's  severest  crit- 
ic is  his  father,  who  still  lives  in 
British  Columbia.  Not  a  week 
passes  without  a  parental  letter 
commenting  on  the  calibre  of  CBC 
programs  and  suggestions  for  their 
improvement.  And  his  dutiful  son 
notes  them  carefully;  often  acts  on 
them. 

His  work  is  his  hobby.  He  lives 
in  Ottawa.  He  belongs  to  the  Ox- 
ford and  Cambridge  Club,  the  Ri- 
deau  Club,  the  Royal  Ottawa  Golf 
Club  and  the  United  Services  Club. 


WATERTOWN  RULING 
UPHELD   BY  COURT 

ANOTHER  court  victory  was  won 
March  2  by  the  FCC  when  the  U. 
S.  District  Court  in  the  District  of 
Columbia  granted  its  motion  to  dis- 
miss an  injunction  proceeding 
brought  by  the  Black  River  Val- 
ley Broadcasting  Co.,  involving  a 
new  station  grant  in  Watertown, 
N.  Y. 

The  case  goes  back  to  Sept.  22, 
1936,  when  the  former  Broadcast 
Division  of  the  FCC  granted  Black 
River  a  construction  permit  for  a 
new  station  on  1420  kc,  with  100 
watts  night,  250  watts  day,  unlim- 
ited time.  Watertown  Broadcasting 
Corp.,  however,  also  an  applicant 
for  a  new  station,  which  had  been 
denied  facilities,  filed  a  motion  for 
rehearing  with  the  full  Commis- 
sion, which  was  granted.  The  Com- 
mission en  banc  set  aside  the 
Broadcast  Division  grant  to  Black 
River.  Thereupon,  Black  River 
went  to  the  District  Court  and 
asked  for  an  order  restraining  the 
FCC  from  holding  a  new  hearing 
and  setting  aside  the  grant  to  it. 
It  contended  it  already  had  started 
building  of  the  station.  Watertown 
Broadcasting  Corp  joined  in  the 
appeal  as  an  intervener. 

After  listening  to  arguments  of 
Fanney  Neyman,  FCC  counsel; 
Eliot  Lovett,  counsel  for  Black 
River  Valley,  and  H.  L.  McCor- 
mick,  counsel  for  Watertown,  Jus- 
tice Jennings  Bailey,  from  the 
bench,  granted  the  FCC  motion  to 
dismiss. 

Mr.  Lovett  announced  the  inten- 
tion of  Black  River  to  appeal  from 
the  opinion  to  the  U.  S.  Court  of 
Appeals  for  the  District  of  Colum- 
bia. He  also  intends  to  ask  for  a 
stay  order  to  restrain  the  Commis- 
sion from  holding  the  hearing  dur- 
ing the  Tiendency  of  the  litigation. 


SHOWMANSHIP! 

WSGN's  "Variety  Show"  won  FIRST 
PLACE  in  local  features,  and  FIFTH 
PLACE  among  Nation's  best  variety 
shows  in  a  recent  poll  conducted  by 
The  Birmingham  News.  Here's  more 
proof  why  WSGN  is  Birmingham's 
BEST  advertising  buy! 


THE  NEWS 
AGE-HERALD 
STATION 
in 

Birmingham 
1310  KC. 


AFFILIATED  WITH 

NBC  BLUE  NETWORK 


REACH  OUT  — And  touch  an  oil 
well,  say  the  staff  of  KOCA,  Kil- 
gore,  Tex.,  who  can  lean  out  the 
windows  of  their  studios  and  touch 
a  derrick.  There  are  500  oil  wells  in 
the  city  limits  with  1,000  drilling; 
under  way.  All  in  all,  says  KOCA 
there  are  25,000  oil  wells  in  East 
Texas,  the  world's  biggest  oil  field. 


Col.  Brown  on  Trip 

COL.  THAD  H.  BROWN,  FCC 
member,  left  Washington  March  £ 
for  a  one-week  trip  in  connectioi] 
with  the  survey  of  communications 
on  the  Great  Lakes  in  the  interest 
of  safety  of  life.  Accompanying 
him  was  Dr.  Martin  L.  Fair,  re- 
search director  of  the  survey 
working  directly  under  Col.  Brown, 
who  is  commissioner  in  charge 
Provision  of  adequate  communica- 
tion facilities,  properly  coordinated, 
is  the  objective  of  the  Great  Lakes 
study. 


In  ^ashingtoru 


Consistent  with  the  atmos- 
phere oF  a  distinctive  location, 
the  luxurious  comfort,  digni- 
fied service,  and  superior  cui- 
sine of  the  Hay-Adams  House 
blend  into  an  environment  that 
parallels  the  tastes  of  discrimi- 
natins  travellers.  Hay-Adams 
rates  mal<e  any  other  choice 
a  poor  economy. 

FROM  ^3  SINGLE  ^4''''dOUBLE 


HAY-ADAMS  HOUSE 

SIXTEENTH  AT  H  STREET 

Opposite  the  White  House 
Overlooking  Lafayette  Park 


WASHINGTON,  D.C. 


OF  KANSAS  CITY 

The  Program  Building 
and  Testing  Station 

FREE  &  PETERS.  Nat'l  Reps. 
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It  wasn't  a  good  guess ...  it  was 


GOOD  JUDGMEM 


Sixteen  years  ago  RCA  men  knew  radio  so  well 
that  they  based  the  development  of  their  busi- 
ness on  the  belief  some  day  every  home  in  the 
United  States  would  have  a  radio  . . .  Today,  26 
million  homes  and  5  million  cars  have  them. 

FROM  radio's  inception  RCA  men  have  been 
radio  men.  They  have  obeyed  radio's  demand 
for  unremitting  research,  for  tireless  exercise  of  in- 
genuity, for  constant  thinking.  It  is  but  natural  that 
these  men,  through  their  own  labors,  should  have 
acquired  good  judgment  in  all  that  pertains  to  radio. 

Twelve  years  ago,  when  RCA  founded  the 
National  Broadcasting  Company,  RCA  men  were 
veterans  in  radio  communications,  a  youthful  but 
already  mature  art.  Some  years  earlier  they  had 
foreseen  the  coming  of  broadcasting,  had  realized 
its  opportunities  for  service. 

KCA  presents  the  "Magic  Key''  every  Sunday,  2  to  3  P.M.,  E.  S.  T.,  on  NBC  Blue  Netivork 

RADIO  CORPORATION  OF  AMERICA 

RADIO  CITY,  NEW  YORK 

RCA  MANUFACTURING  CO.,  INC.  RCA  INSTITUTES,  INC.  RCA  COMMUNICATIONS,  INC. 

NATIONAL  BROADCASTING  COMPANY         RADIOMARINE  CORPORATION  OF  AMERICA 


So  it  was  good  judgment,  not  good  guessing,  which 
enabled  RCA  men  to  predict— when  radio  receiv- 
ers were  laboratory  apparatus— that  virtually  every 
home  would  have  a  radio  instrument.  Recent  fig- 
ures place  the  number  of  radio  equipped  homes 
in  the  United  States  at  26,428,797. 

It  is  the  unceasing  endeavor  of  RCA  to  apply 
to  all  branches  of  radio,  at  all  times,  the  good 
judgment  of  which  its  unmatched  experience  has 
made  it  the  fortunate  possessor. 

Foremost  of  all  the  facts  that  good  judgment 
recognizes  about 
radio  is . . .  only  by 
genuine  service  in 
the  public  interest 
can  radio  hold  its 
rightful  place. 


IN  RADIO-AND  TELEVISION 
-IT'S  RCA  ALL  THE  WAY 

Only  the  Radio  Corporation  of  America 
is  engaged  in  every  phase  of  radio.  Its 
long  experience  and  its  resources  are 
coordinated  for  the  advancement  of 
Radio  Communications,  Broadcasting 
and  Manufacture. 


•  Broadcast  Advertising 


March  15,  1938  •  Page  51 


THE  Hudinadd.  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
to — transcription  announcements 


WOR,  Newark 

Doyle  Packing  Co.,  Newark  (dog 
food),  weekly  sp,  thru  Charles  Dal- 
las Reach,  Newark. 

Julius  Grossman  Shoes,  New  York, 
weekly  sp,  thru  Sterling  Adv.  Agen- 
cy, N.  Y. 

Wesson  Oil  &  Snowdrift  Sales  Co., 
New  Orleans,  5  sp  weekly,  thru 
Calkins  &  Holden,  N.  Y. 

Nu-Enamel  Corp.,  Cleveland,  5  sp 
weekly,  thru  Ne£E-Rogow,  N.  Y. 

Rival  Packing  Co.,  Chicago  (dog 
food)  2  sp,  weekly,  thru  Chas.  Sil- 
ver &  Co.,  Chicago. 

V.  La  Rosa  &  Sons,  Brooklyn  (mac- 
aroni products),  weekly  sp,  thru 
Commercial  Radio  Service,  N.  Y. 

Time-Tested  Laboratories,  Cleveland 
(paints),  3  sp  weekly,  thru  Mel- 
drum  &  Fewsmith,  Cleveland. 

Pioneer  Div.,  The  Borden  Co.,  N.  Y. 
(ice  cream),  sp,  6  weekly  sa,  thru 
Pedlar  &  Ryan,  N.  Y. 

International  Vitamin  Corp.,  New 
York,  6  sa  weekly,  thru  Bisbeme 
Adv.  Co.,  Chicago. 

L.  Bamberger  &  Co.,  Newark  (de- 
partment store),  6  sp  weekly,  di- 
rect. 

Armstrong  Cork  Co.,  Lancaster,  Pa. 
(linoleum),  3  weekly  t,  thru  BBDO. 
N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati 
(Camay  soap),  5  weekly  t.  thru 
Pedlar  &  Ryan,  N.  Y. 

KFRC,  San  Francisco 

Procter  &  Gamble  Co.,  Cincinnati 
(Oxydol),  5  weekly  t.  thru  Black- 
ett-Sample-Hummert,  Chicag<y. 

Provident  Finance  Co.,  San  Francisco 
(loans),  5  weekly  sa.  thru  Fred 
Seid  Adv.,  San  Francisco. 

Longines-Wittnauer  Co.,  New  York 
(watches),  7  weekly  sa.  thru  Ar- 
thur Rosenberg  Co.,  N.  Y. 

Bekins  Van  &  Storage  Co.,  Los  Ange- 
les (moving  and  storage),  7  weekly 
sa,  thru  Brooks  Adv.  Agency,  Los 
Angeles. 

Procter    &    Gamble    Co.,  Cincinnati 

(Dash).  5  weekly  ta,  thru  Pedlar  & 

Ryan,  N.  Y. 
Lever  Brothers  Co.,  Cambridge  (Lux. 

Rinso,  Lifebuoy),  3  weekly  so,  thru 

Ruthrauff  &  Ryan,  N.  Y. 

WCFL,  Chicago 

Texas  Co.,  New  York,  baseball  games. 

thru  Buchanan  &  Co.,  Chicago. 
Holland  Furnace  Co.,  Holland,  Mich  , 

weekly  ta,  thru  Ruthrauff  &  Ryan 

Chicago. 

Utilities  Engineering  Institute,  Chi- 
cago (air  conditioning  courses),  3 
weekly  sp,  thru  First  United  Broad 
casters,  Chicago. 

Nu-Enamel  Co.,  Chicago  (paints), 
daily  sp,  direct. 

Greer  Training  Shops,  Chicago  (tech- 
nical school),  weekly  sp,  direct. 

WTMJ,  Milwaukee 

Krier  Preserving  Co.,  Belgium,  Wis  , 
13  sp,  thru  Olsen-Kelly  Adv.  Agen- 
cy, Milwaukee. 

Axtoto-Fisher  Tobacco  Co.,  Louisville 
(20  Grand),  3  weekly  t,  thru  Mc- 
Cann-Erickson,  N.  Y. 

KDYL,  Salt  Lake  City 

Carter  Medicine  Co.,  New  York  (liv- 
er pills),  100  sa,  thrr  Street  &  Fin- 
ney, N.  Y. 

Mountain  Fuel  Supply  Co.,  Salt  Lake 
City,  100  sa,  thru  Gilman  Adv. 
Agency,  Salt  Lake  City. 


KFRU,  Springfield,  Mo. 

Armand  Co.,  Des  Moines  (cosmetics), 
65  sa,  thru  Wade  Adv.  Agency, 
Chicago. 

Griesedieck  Bros.,  St.  Louis  (beer), 
26  sp,  so,  thru  Anfenger  Adv. 
Agency,  St.  Louis. 

American  Life  &  Accident  Insurance 
Co.,  St.  Louis,  13  ta,  thru  Kelly, 
Stuhlman  &  Zahrndt,  St.  Louis. 

Allis-Chalmers  Mfg.  Co.,  Milwaukee, 
daily  so,  thru  Bert  S.  Gittens,  Mil- 
waukee. 

Famous  Poultry  Farms,  Omaha,  26 
so,  thru  Bechanan-Thomas  Adv. 
Co.,  Omaha. 

Chicago  Engineering  Works,  Chicago 
(courses),  3  weekly  f,  thru  James 
R.  Lunke  &  Associates,  Chicago. 

Earl  May  Seed  Co.,  Shenandoah,  la., 

5  weekly  sp.  thru  Presba,  Feller.s 

6  Presba.  Chicago. 

Gardner  Nurseries,  Osage,  la.,  3 
weekly  t,  thru  Northwest  Radio 
Adv.  Co.,  Seattle. 

Interstate   Nurseries,   Hamburg,  la.. 

6  weekly  sp,  direct. 

WMCA,  New  York 

Chiropractic  Education  Bureau,  Pali- 
sades, N.  J.,  weekly  sp,  direct. 

Zonite  Products  Inc.,  New  York 
(Zonite),  6  sp  weekly,  thru  Me- 
Cann-Erickson,  N.  Y. 

Community  Opticians,  Jamaica.  N.  Y.. 

7  sp  weekly,  thru  Commonwealth 
Adv.  Agency,  Boston. 

Chevrolet  Motor  Co.,  Detroit,  25  t, 
thru  Campbell-Ewald  Co..  Detroit. 

Studebaker  Corp.,  South  Bend.  Ind., 
18  so,  thru  Roche,  Williams  &  Cun- 
nyngham,  Chicago. 

KMPC,  Beverly  Hills,  Cal. 

Star  Outfitting  Co.,  Los  Angeles 
(clothing),  112  weekly  so,  thru  Al- 
lied Adv.  Agencies  Inc.,  Los  An- 
geles. 

Amer-Spa  Corp.,  Los  Angeles  (min- 
eral water),  6  weekly  sp,  thru  Far- 
aon  .lay  Moss  &  Associates,  Los 
Angeles. 

WABC,  New  York 

Olson  Rug  Co.,  Chicago,  4  t.  thru 
Presba,  Fellers  &  Presba.  Chicago. 

Hecker  Products  Corp.,  New  York, 
weekly  sp,  thru  Erwin,  Wasey  & 
Co.,  N.  Y. 

KOAM,  Pittsburg,  Kan. 

Mid-Continent  Petroleum  Corp.,  Tul- 
sa, 6  weekly  sp,  thru  R.  J.  Potts 
&  Co..  Kansas  City. 


WINS,  New  York 

Michaels'  Credit  Dept.  Store,  New- 
ark, 24  sp  weekly,  thru  Hyman 
Levy  Agency,  Newark. 

The  Howard  Co.,  Newark  (jewelers), 
6  sp  weekly,  thru  Hyman  Levy 
Agency,  Newark. 

Meier  Credit  Co.,  Newark,  28  sa 
weekly,  thru  Hyman  Levy  Agency, 
Newark. 

American  Institute  of  Food  Products, 
New  York,  12  sp  weekly,  thru 
Scheck  Adv.  Agency,  Newark. 

Riverbank  Canning  Co.,  Riverbank, 
Cal.,  6  sp  weekly,  thru  Klinger  Adv. 
Agency. 

Postal  Telegraph  Co.,  New  York,  60 
so  weekly,  thru  Grant,  Wadsworth 
&  Casmir,  N.  Y. 

WINS,  New  York 

Alkine  Laboratories,  New  York  (pro- 
prietaries), 12  sp,  weekly,  thru  H. 
M.  Kiesewetter  Adv.  Agency,  N.  Y. 

Wyeth  Chemical  Co.,  New  York  (Jad 
salts),  6  sp,  weekly,  thru  Blackett- 
Sample-Hummert,  N.  Y. 

WCKY,  Cincinnati 

Climax  Cleaner  Mfg.  Co.,  Cleveland 
(wall  paper  cleaner),  20  so,  thru 
Roger  Williams  Co.,  Cleveland. 

Procter  &  Gamble  Co.,  Cincinnati 
(Drene),  16  so,  thru  H.  W.  Kastor 
&  Sons  Adv.  Co.,  Chicago. 

Interstate  Bakeries,  Schulze  Division, 
Cincinnati  (Butter-Nut  bread),  156 
t,  thru  R.  J.  Potts  &  Co.,  Kansas 
City. 

Fred  Fear  &  Co.,  Brooklyn  (egg 
dyes),  3  so,  thru  Menken  Adv  Co., 
N.  Y. 

KMOX,  St.  Louis 

Walker  Remedy  Co.,  Waterloo,  la.,  6 
weekly  so,  thru  Weston-Barnett, 
Waterloo. 

Miles  Laboratories  Elkhart,  Ind. 
( Alka-Seltzer) ,  3  weekly  t,  thru 
Wade  Adv.  Agency,  Chicago. 

WQXR,  New  York 
Garrett   &   Co.,   Brooklyn  (Virginia 

Dare  wine),  26  so,  thru  U.  S.  Adv. 

Corp.,  Toledo. 
Natl.  Used  Car  Exchange  Week,  18 

so,  thru  Geyer,  Cornell  &  Newell, 

N.  Y. 

KGER,  Long  Beach,  Cal. 

Union  Pacific  System,  Omaha,  6  week- 
ly sa,  thru  Caples  Co.,  Chicago. 

Bastian  Water  Heater  Co.,  Los  An- 
geles (heaters),  7  weekly  so,  di- 
rect. 


Drawn  for  Broadcasting  by  Sid  Hix 
"Sorry,  Senator — You  Can't  Say  Damn  on  the  Air." 


WHO,  Des  Moines 

Household  Magazine,  Topeka,  10 
thru  Presba,  Fellers  &  Presba,  C) 
cago. 

Armand  Co.,  Des  Moines,  3  weel 
sa,  thru  Wade  Adv.  Agency,  C 
cago. 

Walker  Remedy  Co.,  Waterloo.  : 

26  so,   thru  Weston-Barnett  Ir 

Waterloo. 
Macomb  Steel  Products  Co.,  Macon, 

111.,  18  so.  thru  Advertising  Ser 

ice  Inc.,  Kokomo,  Ind. 
Cleveland  Cleaner  &  Paste  Co.,  Clev 

land,  26  so,  thru  Campbell-Sanfo: 

Adv.  Co.,  Cleveland. 

B.  F.  Goodrich  Co.,  Akron.  1.38  s 
thru  Ruthrauff  &  Ryan,  N.  Y. 

Dexter  Co..  Fairfield.  la.,  13  sp,  thi 
Weston-Barnett,  Waterloo,  la. 

Chicago  Engineering  Works.  Chicai 
(courses),  13  sp,  thru  James  ] 
Lunke  &  Associates,  Chicago. 

WNEW,  New  York 

Studebaker  Corp..  South  Bend.  In^ 

18  so,  thru  Roche,  Williams  &  Cu 

nyngham,  Chicago. 
Garrett   &   Co..   Brooklyn  (Virgin 

Dare  wine).  26  so,  thru  U.  S.  At 

Corp.,  Toledo. 
•Joseph    Martinson    Inc..    New  Yo 

(coffee).  54  weekly  so.  thru  Alb« 

Frank-Guenther  Law,  N.  Y. 
Lustre  Sales  Agency,  New  York  (flo 

wax ) ,  7  weekly  sa,  26  weeks,  dire< 
General  Supply  Co.,  Newark.  9  i 

thru  Scheer  Adv.  Agency,  Newai 
Aladdin  Home  Appliance  Corp.,  Ne 

ark,  5  sp  weekly,  13  weeks,  th 

Scheer  Adv.  Corp.,  Newark. 
Darrigo  Bros.  Co..  Boston  (broccolij 

20  so,  thru  Neff-Rogow,  N.  Y. 

KNX,  Hollywood 

Chicago  Engineering  Works,  Chica 
(technical  school),  weekly  f.  th 
James  R.  Lunke  &  Associates.  CI 
cago. 

Armstrong  Cork  Products  Co..  La 
caster.  Pa.  (Quaker  rugs),  3  wee 
ly  t.  thru  BBDO.  N.  Y. 

Anacin  Co.,  Chicago  (headache  ta 
lets),  3  weekly  t,  thru  Blacke 
Sample-Hummert,  Chicago. 

Kern  Fruit  Products  Co.,  Los  A 
geles  (jam.s  &  jellies).  3  week 
sp,  thru  Charles  H.  Mayne  C 
Los  Angeles. 

WHN,  New  York 

Studebaker  Corp.,  South  Bend.  In 

so,  thru  Roche,  Williams  &  Ciii 

nyngham.  Chicago. 
Chevrolet  Motor  Co..  Detroit.  2  we( 

ly      thru  Campbell-Ewald  Co..  I 

troit. 

Garrett   &   Co.,   Brooklyn  (Virgir* 
Dare  wine),  so.  8  weeks,  thru 
S.  Adv.  Corp.,  Toledo. 

WFAA,  Dallas  ! 

Griffin  Mfg.  Co.,  New  York  ( st 
polish),  117  sp.  thru  Berminghai 
Castleman  &  Pierce,  N.  Y.  ' 

Comet  Rice  Co..  New  York,  61  = 
thru  Freitag  Adv.  Agency,  Atlan 

KEXHA,  Los  Angeles 

C.  Owen  Ross  Manufacturing  C 
Los  Angeles  (roller  bearing; 
weekly  so,  thru  Lee  Ringer,  Ai' 
Los  Angeles. 

Christopher  Candy  Co.,  Los  Ange| 
(packaged  candies) ,  weekly  sp,  tl 
Bert  Butterworth  Agency,  Los 
geles. 

KFI,  Los  Angeles 

Time-Tested   Laboratories,  Clevela 
(paints),  3  weekly  t,  thru  Meldn!] 
&  Fewsmith,  Cleveland. 

WHOM,  Jersey  City 

Wesson  Oil  &  Snowdrift  Sales 
New  York  (salad  oil),  6  sp,  12 1 
weekly,  direct. 

WFAB,  New  York 

Carnation  Milk  Co.,  Milwaukee, 
weekly  sp,  thru  Erwin,  Wasey 
Co.,  N.  Y. 

WJBK,  Detroit 

Continental  Baking  Corp.,  Detroit] 
daily  sa,  thru  Benton  &  BowS 
N.  Y. 
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titPANDARD  BRANDS,  New  York, 
appointed  McCann-Erickson  to 
die  advertising  of  Royal  baking 
it^rfw-der.  No  media  plans  have  been 
)lii|ide. 

|)LGATE-PALMOLIVE-PEET  Co., 
irsey  City,  has  appointed  Benton  & 
>wles-Chicago  to  handle  all  adver- 
ing  for  its  Halo  Shampoo  and  Vel 
oapless  suds  for  fine  fabrics).  The 
icch  in  agencies  becomes  effective 
iril  1.  A  coast-to-coast  network 
ogram  with  chatter  about  radio 
irs  is  planned  for  Halo  while  Vel 
die  plans  have  not  yet  been  formu- 
:pd. 

„  CLARKE  &  SONS  Inc.,  Balti- 
)re  (Red  Cloud  laxative)  has 
med  Cahn,  MUler  &  Nyburg,  Balti- 
)re,  as  agency. 

Rational    Toddle    House  Corp.. 
i^lemphis,  has  appointed  Beaumont  & 
ohman,  Chicago,  as  agency. 

kTIONAL  Chemical  &  Mfg.  Co., 
licago  (Luminall  paint)  has  placed 
\  advertising  with  J.  R.  Hamilton 
|Jv.  Agency,  Chicago. 

tjiDFFING  HOIST  Co.,  DanvUle, 
\.,  has  appointed  Van  Auken-Rag- 
d  Inc.,  Chicago,  as  advertising 
unsel. 


PERIOR  SEA  FOOD  Co.,  has 
kmed  Hillman-Shane  Adv.  Agency, 
bs  Angeles,  as  advertising  counsel. 
Jibe  company  plans  a  regional  adv^r- 
jsing  campaign,  which  will  use  radio, 
swspapers,  trade  publications  and 
J  'jrect-mail. 

*  HRISTOPHER  CANDY  Co.,  Los 
(..Ingeles,  manufacturers  and  distribu- 
jjTS  of  packaged  candies,  which  re- 
intly  used  spot  announcements  on 
i?o  Southern  California  stations  in 
^Jtest  campaign,  on  March  3  started  a 
^i)eekly  quarter-hour  live  talent  pro- 

fam,  Two  Writers  In  Search  of  an 
ea,  on  KECA,  that  city.  Contract 
for  13  weeks.    Bert  Butterworth 
[jjjgency,  Los  Angeles,  has  the  account. 

"  ,REY    PACKING    Co.,  St.  Louis. 

fts  appointed  Oakleigh  R.  French 
» 'lie.,  that  city,  as  advertising  counsel 
1  'ad  expects  to  use  radio. 

jEILDS  Co.,  New  York  (restau- 
ints),  has  appointed  Blackett-Sam- 
je-Hummert,  New  York,  to  direct  ad- 
ertising.  Use  of  radio  is  under  con- 
'  deration. 

.  [cKESSON  &  ROBBINS  Inc., 
[  ridgeport.  Conn.,  starting  an  adver- 
sing  campaign  for  Abolene  Solid,  cold 
earn,  will  confine  radio  activity  for 
.  le  product  to  announcements  on  the 
alox  toothpowder  programs,  now  on 
lur  stations.  Agency  is  Brown  & 
larcher,  New  York. 


uiEED  E  compflny 


BANK'S  BUSINESS 

Series  on  WHO  Gives  the 
 Latest  Trade  Data  


H.  R.  GROSS,  news  editor  of 
WHO,  Des  Moines,  is  heard  in  a 
business  review  series  Saturdays, 
6:45  p.  m.,  under  sponsorship  of 
Central  National  Bank  &  Trust 
Trust  Co.,  Des  Moines.  J.  0.  Ma- 
land,  vice-president  of  Central 
Broadcasting  Co.,  and  manager  of 
WHO,  introduced  W.  J.  Goodwin, 
chairman  of  the  board  of  directors 
at  Central  National,  during  the 
opening  broadcast  of  the  series, 
titled  This  Business  Week.  Mr. 
Goodwin  explained  what  is  de- 
scribed as  the  most  comprehensive 
and  authorative  business  review  on 
the  air. 

"We  are  certain  there  is  a  great 
interest — an  ever  increasing  inter- 
est in  business  news."  Mr.  Maland 
said.  "Through  this  weekly  re- 
view we  hope  to  furnish  the  most 
authoritative  and  comprehensive 
summary  of  the  week's  business 
news  of  importance  to  Middlewest- 
ern  interests.  We  wish  to  congrat- 
ulate the  Central  National  Bank 
for  its  sponsorship  of  such  a  pro- 
gram." Leonard  Howe,  recent  Uni- 
versity of  Missouri  school  of  jour- 
nalism graduate,  will  spend  the  en- 
tire week  compiling  and  editing 
business  news  of  United  Press  and 
Transradio.  Mr.  Gross  will  present 
the  broadcasts  on  the  air. 

LAMBERT  PHARMACAL  Co.,  To- 
ronto, (Listerine)  has  bought  the 
transcription  series  Drums  from 
Grow  &  Pitcher  Broadcasting  Agen- 
cies, Toronto,  for  an  extensive  period 
to  use  on  CBO,  Ottawa  ;  CFPL,  Lon- 
don ;  CKY,  Winnipeg;  CFRN,  Ed- 
monton ;  CFCN.  Calgary  ;  CBR,  Van- 
couver ;  CFRB,  Toronto;  CFCF, 
Montreal,  and  CKSO,  Sudbury.  Lam- 
bert &  Feasley,  New  York,  handled 
the  account. 

AL  HOLLANDER,  publicity  direc- 
tor of  WIND,  Gary,  and  WJJD,  Chi- 
cago, informed  Broadcasting  Feb. 
22  that  the  California  &  Hawaiian 
Sugar  Refining  Corp.  Ltd.,  Chicago, 
is  using  station  WIND  and  not 
WJJD  as  reported  on  page  52  of  the 
Feb.  15  issue. 

C.  R.  MILLINERY  Co.,  Chicago,  has 
appointed  Albert  Kircher  Co.,  Chica- 
go, as  its  advertising  agency. 


GENERAL  CIGAR  Co.,  New  York 
(Robert  Burns  cigars),  has  started  a 
spring  advertising  campaign.  While 
plans  are  not  complete,  the  agency, 
Donahue  &  Coe,  New  York,  does  not 
expect  to  use  radio. 

JULIUS  GROSSMAN  SHOES.  New 
York,  on  March  6  started  The  Lamp- 
lighter, quarter-hour  Sunday  pro- 
gram on  WOR,  Newark.  Sterling 
Adv.  Agency,  New  York,  is  in  charge. 

HECKER  PRODUCTS  Corp.,  New 
York,  on  March  4  renewed  its  early 
morning  program  on  WABC,  New 
York,  featuring  Arthur  Godfrey.  The 
program,  advertising  Presto  Cake 
Flour,  H-O  Oats,  Hecker's  Cream 
Farina,  and  Force,  is  heard  Fridays, 
through  Erwin,  Wasey  &  Co.,  New 
York. 

DOYLE  PACKING  Co.,  Newark 
(dog  food),  on  March  5  started  spon- 
sorship of  WOR's  weekly  nuarter- 
hour  program,  Pet  Clui  of  the  Air, 
conducted  by  Steve  Severn.  Charles 
Dallas  Reach,  Newark,  is  the  agency. 

EATON  PAPER  Corp..  Pittsfield. 
Mass.,  (stationery),  has  apnoirf^ed 
Federal  Adv.  Agency.  New  York.  The 
company  used  radio  last  fall,  but  does 
not  expect  to  resume  any  time  soon. 

JEAN  SCOTT  FRICKELTON.  San 
Francisco  agency,  has  been  reappoint- 
ed to  handle  the  Pacific  Coast 
Electrical  Bureau  advertising  It  is 
planned  to  use  radio,  general,  class 
and  trade  publications  this  year. 

CLARKE-MILLNER  Co.,  Chicago, 
has  placed  its  business  with  the  Frank- 
el-Rose  Co.,  Chicago.  Clarke-Millner 
has  purchased  the  White  Rouge  Co. 
and  will  manufacture  that  product  in 
addition  to  Hide-It  Blemish  Cream, 
Twin  Sisters  Cleansing  Pads  and  Re- 
moval Pads,  the  latter  used  in  re- 
moving nail  polish.  All  advertising^  is 
currently  confined  to  magazines  with 
no  radio  planned  until  next  fall,  ac- 
cording to  Herbert  M.  Alexander, 
space  buyer  of  the  agency. 

TRADING  POST,  Chicago's  largest 
food  store,  on  March  2  started  the 
Trading  Post  Reporter  featuring  Hol- 
lywood news  on  WIND,  Gary.  M. 
Lewis  Goodkind.  radio  director  of  Bur- 
net-Kuhn  Co..  Chicago  agency,  placed 
the  business.  Other  stations  in  the 
Chicago  area  are  to  be  added  shortly. 


BRITISH  AMERICAN  OIL  Co.; 
Toronto,  has  bought  the  transcrip- 
tion series  Air  Adventures  of  Jimmy 
Allen  from  Grow  &  Pitcher  Broad- 
casting Agencies,  Toronto,  to  run 
over  10  stations  in  Maritimes,  On- 
tario and  Western  Canada.  Series 
started  March  7  on  CFNB,  Frederic- 
ton ;  CHSJ,  St.  John;  CBL,  Toron- 
to; CKLW,  Windsor;  either  CKCO 
or  CBO,  Ottawa ;  and  on  March  28 
starts  over  CKY,  Winnipeg;  CFQC, 
Saskatoon;  CFCN,  Calgary;  CFRN, 
Edmonton  ;  CJRM,  Regina.  J.  Walter 
Thompson  Co.  Ltd.,  Toronto  ofiice 
handled  the  account. 


HISSES  for  the  Villain 
KISSES  for  the  Heroine 
and  an  orchid  to 

GAS  LIGHT  THEATRE" 

Air  Dramas 


Here  are  13  of  the  nation's  greatest 
theatre  pieces  applauded  by  grand- 
father and  grandmother  more  than 
a  half  century  ago.  Each  is  con- 
densed to  a  half  hour,  tailored  for 
llve-talent  local  production. 
The  curtain  is  rising  on  radio's 
newest  dramatic  thrill.  Your  aud- 
ience will  cheer  the  hero  long  and 
enthusiastically  when  your  station's 
playbill  reads,  THE  GAS  LIGHT 
THEATRE  PRESENTS. 
This  series  is  typical  of  the  well 
written,  well  planned  dramas  from 
RWL.  How  about  that  audition 
copy?  There's  on«  for  the  asking, 


SOCONY-VACUUM  Oil  Co.,  New 
York,  will  for  the  second  year 
sponsor  the  Burlington,  Vt.,  base- 
ball games  on  WCAX,  that  city. 
Agency  is  J.  Stirling  Getchell,  New 
York. 


LnBORHTORV 

BRENEMAN  BLDG./£K LANCASTER,  PA. 


V9UG€mnGVOUh5HflR€o^ 


ARIZONA 

CALIFORNIA 

COLORADO 

IDAHO 

MONTANA 

NEW  MEXICO 

NEVADA 

OREGON 

UTAH 

WASHINGTON 
WYOMING 


Six  full-time  salesmen  calling  regu- 
larly on  all  advertising  agencies  in 
the  Pacific  and  Mountain  states  will 
give  you  dependable  and  thorough 
representation  in  the  West. 


WALTEK  BIDDICICCOMPANY 


LOS  ANGELES 
568  C.  of  C.  Bldg. 


SAN  FRANCISCO 
1358  Rum  Bldg. 


SEATTLE 
1038  Exchange  Bldg. 
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TOBACCO! 

UNDERWEAR! 

BLANKETS! 

You  probably  wear,  smoke  or 
sleep  under  products  of  this 
industrially  famous  market. 
This  territory  is  famed  for  its 
consistent  activity.  Yours  to  tap 
through  the  sales  power  of — 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 
Bryant,  Griffith  &  Brunson 


Standard  Names  Hall 

STANDARD  RADIO,  Hollywood 
transcription  firm,  has  appointed 
Randolph  F.  Hall  editor  of  its  con- 
tinuity division.  The  appointment 
came  as  a  part  of  Standard's  new 
Tailored  Transcription  Service 
plan  which  requires  increased  pro- 
duction. Mr.  Hall  was  formerly  as- 
sociated with  McCann  -  Erickson, 
BBDO,  Kenyon  &  Eckhardt  and 
was  recently  copy  chief  of  Cham- 
bers &  Wiswell,  Boston  agency.  He 
has  produced  a  number  of  well- 
known  radio  shows. 


Wesson  Using  Spot 

WESSON  OIL  &  Snowdrift  Sales 
Co.,  New  York  (salad  oil),  has 
started  a  series  of  Italian  programs 
on  WHOM,  Jersey  City.  Six  quar- 
ter-hours a  week  are  used,  as  well 
as  two  announcements  a  day,  direct. 


IT  OUT 


wons 


9' COSH  ! 

Cash  registers  don^t  last  long  in  Fargo  —  WDAT  list- 
eners buy  actually  33.1%  of  all  retail  purcliases  made 
in  the  COMBINED  states  of  North  Dakota,  South 
Dakota  and  Minnesota  [exclusive  of  the  counties  con- 
taining Minneapolis  and  St.  Paul]. 

An  audience  that  cuts  such  a  figure  as  that  in  aH  retail 
sales,  can  take  a  healthy  whack  at  what  you  seU.  And 
the  beauty -part  is  that  you  can  reach  them  ALL 
through  WDAY,  the  only  station  covering  this  pros- 
perous section! 

WDAY,iNc. 

~Z  


N.  B.  C. 


Affiliated  with  the  Fargo  Forum 


FREE  and 
PETERS,  INC 

NATIONAL 
REFRE8XNTATIVES 


FARGO 
N.  D. 


940  KILOCYCLES 
Sooo  WATTS  DAT 
xeoo  WATTS  NICRT 


UNIVERSAL  Radio  Programs,  New 
York,  is  preparing  a  five-minute  .se- 
ries. Builders  of  Our  Nation.  Among 
the  subjects  are  Andrew  Carnegie, 
Will  Rogers.  Theodore  Roosevelt, 
Mark  Twain  and  Stephen  Fo.ster. 
Stanley  Field,  former  program  direc- 
tor of  WLTH,  Brooklyn,  and  now  on 
the  writing  staff  of  Universal,  is  han- 
dling research  and  writing  the  pro- 
gram. 

BOB  OAKLEY,  formerly  production 
manager  of  KROY,  Sacramento,  has 
been  appointed  San  Francisco  and 
Northern  California  sales  representa- 
tive for  R.  U.  Mcintosh  Transcrip- 
tions, Los  Angeles. 

FRANK  R.  BROWN,  Hollywood 
commentator,  has  opened  offices  at 
1.j60  N.  Vine  St.,  that  city,  to  pro- 
duce transcribed  radio  features  and 
handle  audition  recordings. 

MISS  DAISY  HOFFMAN  recently 
was  named  sales  promotion  manager 
of  Titan  Recording  Studios,  San 
Francisco.  Harry  Carney,  formerly 
with  KFRC,  San  Francisco,  is  now 
in  charge  of  sound  effects  at  Titan. 
Miss  .Jane  Alexander  recently  was 
appointed  private  secretary. 

UNIT  PRODUCTIONS,  radio  pro- 
gram builders,  has  been  organized  by 
.Jerry  Lynton  and  A.  Stephen  Chari- 
ton, with  headquarters  at  116  N. 
Larchmont  Blvd.,  Hollywood. 

ASSOCIATED  Cinema  Studios.  Hol- 
lywood transcription  firm,  in  earl.v 
March  doubled  its  production  office 
space. 

TED  SILLS,  senior  director  of  Grom- 
bach  Productions  Inc.,  New  York,  has 
been  signed  to  a  new  employment  and 
management  contract  by  the  firm. 


Congressional  Talks 

WHK,  Cleveland,  on  March  5 
started  Washington  and  You,  a  se- 
ries designed  to  bring  the  person- 
al views  of  national  legislators  to 
the  people  whom  they  represent. 
Entirely  non-partisan,  the  pro- 
grams represent  the  views  of  mem- 
bers of  Congress  from  Ohio.  First 
speaker  was  Rep.  Anthony  A.  Fla- 
ger  (D-Ohio).  The  talks  are  given 
either  at  WHK's  studios  or  by 
transcription. 


Hill  to  Committee 

SENATOR  Lister  Hill  (D-Ala.), 
who  recently  took  his  oath  of  office 
in  the  upper  body  after  having 
served  in  the  House  continuously 
since  1923,  has  been  designated  a 
member  of  the  Senate  Interstate 
Commerce  Committee,  charged  with 
the  handling  of  radio  legislation. 


Firm  Would  Sell  Spot 
For  Record  Reproducer 

TO  APPLY  the  radio  formula 
a  commercial  message  combim 
with  entertainment  to  the  phon 
graph  record  field,  a  new  compan 
Trans-Electra  Corp.,  has  opem 
offices  at  420  Lexington  Ave.,  Ne 
York,  and  is  now  contacting  a 
vertisers  and  advertising  agenci 
in  search  of  sponsors  for  recori 
to  be  placed  in  the  nickel-in-the-sl 
reproducers  in  saloons,  taverr 
restaurants,  stores  and  soft-drii 
emporia  throughout  the  land. 

Through  its  associate  firm,  N 
tional  Phonographic  Network,  wi. 
which  it  shares  office  space,  Tran 
Electra  claims  to  have  more  th£ 
100,000  outlets  for  its  commerci 
discs  and  says  that  within  a  mon 
that  figure  will  be  doubled.  Be 
prospects  are  thought  to  be  ma 
uf acturers  of  hard  liquors,  to  who 
radio  is  largely  forbidden,  of  gi 
ger  ales  and  sparkling  waters,  ci: 
arettes,  and  other  products  sold  c 
the  premises. 

President  of  Trans-Electra 
Gordon  d'A  Soule,  who  resignc 
the  presidency  of  Aerogram  Cori 
Hollywood  transcrintion  compan 
to  head  the  firm.  Vice-president 
Forest  J.  Johnston,  West  Coa 
advertising  man.  John  B.  Griffii 
is  president  of  National  Phon 
graphic  Network,  which  wou 
handle  the  placing  and  servicir 
of  the  records  in  the  machines. 


EIGHTH  BIRTHDAY  of  The  Cath 
lie  Hour  was  observed  on  March 
with  a  special  broadcast  featurii 
.John  McCormack  as  guest  soloist.  Tl 
religious  program,  heard  Sundays  ( 
the  NBC-Red  network,  is  produce 
and  arranged  by  the  National  Cou 
cil  of  Catholic  Men. 


HObbyillDOD'S  SOIIIRTI 

,ki^ 


Only  a  few  blocks  or  minutes  1 
from  NBC  add  CBS  and  alt 
film  studios. 


Luxurious  modem  rooms,  suitea 
and  apartments  with  full  hotel 
service. 

Hollywood  headquarters  for 
sjeney  men,  radio  executives 
and  radio  stars. 


Rational  TarJi 


Mary  O,  Kehrieift^ 
AWsagfrtg  Director  \ 
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Broadcasting 's  vouf 
logical  selection. 

It  always  sets  your 
prospects'  inspection. 


eep 


ol.  1,  No.  3 
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ADVGRTISIN 
NO-  DR.IP 

COFF&ie  CO. 


m 


We^re  sunk!  Now  we've  got  to  wait  till  he  finishes 
reading  BROADCASTING  T 


BROA^€MTING 

Broadcast 

dvertising' 


NATIONAL  PRESS 
BUILDING 


WASHINGTON, 
D.  C. 


BROADCASTING  day  is  a  red- 
letter-day  in  lots  of  agency  and 
advertiser  offices  throughout  these 
United  States.  For  broadcasting  is 
big  business  ($141,170,000  time 
sales,  1 937* ) ,  and  BROADCASTING 
is  its  newsmagazine.  Is  it  any  wonder 
that  its  7200  circulation  includes 
practically  every  advertising  agency 
and  national  radio  advertiser  ...  or 
that  successful  radio 
stations  use  its  adver- 
tising pages  year  after 
year?  It's  a  wonder  if 
your  station  isn't  one 
of  them! 

*  p.  11,  1938  Broadcasting 
Yearbook  Number. 


Diener  Forms  Agency 

WM.  L.  DIENER,  formerly  ac- 
count executive  of  George  H.  Hart- 
man  Co.,  Chicago  agency,  an- 
nounced the  formation  March  1 
of  Wm.  L.  Diener  Inc.,  agency  with 
offices  in  the  Palmolive  Bldg.,  Chi- 
cago. Active  at  once  will  be  the 
following  accounts:  Story  &  Clark 
Piano  Co.,  and  Chicago-Latrobe 
Twist  Drill  Works,  both  of  Chica- 
go; Martin  Band  Instrument  Co., 
and  Pedlar  &  Co.,  both  of  Elkhart, 
Ind.,  and  Knape  &  Vogt  Mfg.  Co., 
Grand  Rapids,  Mich.  Also  associat- 
ed with  the  new  agency  is  William 
Kelly  Ryan,  formerly  in  the  trade 
journal  advertising  fields  in  New 
York. 


Getchell  Names  Snyder 

CLARK  A.  (Fritz)  SNYDER,  ac- 
count representative  of  J.  Stirling 
Getchell,  New  York,  has  been  ap- 
pointed radio  director  of  the  agen- 
cy, effective  March  15,  succeeding 
George  Allen,  resigned.  Mr.  Allen's 
plans  have  not  been  announced. 


KGMB 

HONOLULU 

KHBC 

HILO 

First  in  Coverage 
First  in  Listener 
Preference 
First  in  Advertising 
Volume 

FRED  J.  HART, 
President  and  General  Manager 
San  Francisco  Office,  Calltornlan  HoM 
Representatives: 
CONQUEST    ALLIANCE  COMPANY 
New  York,  516  Madison  Ave. 
Cnicago,  228  N.  LaSalle  St. 
C.  P.  MaofiREGOR 
729  S.  Western  Ave.,  Hollywood 


JACK  JOHNSTONE  on  March  7  be- 
came director  of  radio  activities  of  the 
Biow  Co.,  New  York,  succeeding 
Charles  Martin,  who  resigned  to  join 
Universal  Pictures.  Mr.  Johnstone, 
who  is  author  of  the  Buck  Rogers  and 
Flash  Gordon  radio  serials,  was  with 
N.  "W.  Ayer  &  Son  for  four  years  un- 
til 19,33,  and  since  then  has  been  act- 
ing as  program  consultant  and  free- 
lance producer.  At  Biow  he  is  writing, 
directing  and  producing  the  two  Philip 
Morris  Co.  programs,  on  CBS  and 
NBC-Red  networks. 

ALAN  DALE  WILKES,  formerly 
with  Geenar  Radio  Productions,  New 
York,  has  been  named  radio  director 
of  W.  L.  Post  Advertising,  New  York. 
EDWARD  H.  WEISS,  partner  of 
McDougall  &  Weiss,  Chicago,  and 
Ruth  Wing,  former  Chicago  agency 
copywriter,  were  married  recently  in 
Chicago. 

HARRY  COOPER,  formerly  with 
Bauer  &  Black  and  the  Stevens  Ho- 
tel. Chicago,  has  joined  RuthraufE  & 
Ryan,  Chicago,  as  copy-writer  and  in 
charge  of  all  radio  publicity. 

J.  STIRLING  GETCHELL  is  the 
father  of  a  son,  born  Feb.  2.5,  weigh- 
ing 9  pounds,  2  ounces. 

COLMAN  O'SHAUGNESSY,  for- 
merly with  McCann-Erickson,  New 
York,  and  Leigh  Crosby,  who  was 
with  Blackett-Sample-Hummert,  New 
York,  have  joined  the  executive  staif 
of  Arthur  Kudner  Inc.,  New  York. 

HARRY  S.  PEARSON  recently  was 
named  production  manager  of  the  Iz- 
zard  Co.,  Seattle.  He  succeeds  Ralph 
Andrews. 

JACK  VAN  NOSTRAND,  Young  & 
Rubicam,  Hollywood  producer,  has 
been  transferred  to  New  York  to  han- 
dle production  of  the  Fred  Allen 
show,  replacing  George  McGarrett 
who  resigned  to  join  Lord  &  Thomas, 
New  York. 

A.  POPPENBERG,  formerly  with  Al 
Paul  Lefton,  Editor  &  Publisher  and 
Fuller  &  Smith  «&  Ross,  has  been  ap- 
pointed Moser  &  Cotins  radio  head. 


Finch  Frcsimile  ^a/t^ 


RISINCT»DE> 


FRENCH  EASON,  vice-president  of 
L.  W.  Ramsey  Co.,  Chicago,  arrived 
in  Hollywood  Feb.  28  for  a  two 
weeks'  survey  of  Pacific  Coast  radio 
in  the  interest  of  the  F.  W.  Fitch  Co. 
account. 

KING  HARRIS,  formerly  with  J. 
Stirling  Getchell,  New  York,  recently 
joined  the  San  Francisco  office  of 
Erwin,  Wasey  &  Co. 

R.  P.  HURST,  formerly  of  Mac- 
Manus,  John  &  Adams,  J.  Walter 
Thompson,  Campbell-Ewald  Co.,  and 
Shell  Oil  Co.,  last  month  opened  his 
own  agency  in  the  .lames  F.  AVaters 
Building  in  San  Francisco.  He  will 
place  radio  and  newspaper  advertising 
for  .James  F.  Waters  Co.,  De  Soto 
distributor.  Other  accounts  include 
Modern  Vehicle  Co.  and  Vacuum  Ster- 
ling Co. 

DRURY  Co.,  San  Francisco  agency, 
has  enlarged  its  offices  in  the  Adam 
Grant  Bldg. 

GUGGENHEIM  Adv.  Agency,  San 
Francisco,  recently  took  new  offices 
at  200  Bush  St. 

MURRAY  BREESE  Associates,  New 
York,  is  now  located  at  12  E.  41st 
St. 

FRANK  CONRAD,  time-buyer  for 
McCann-Erickson,  New  York,  left 
New  York  March  2  for  a  station- 
visiting  trip  in  Florida.  He  was  away 
about  a  week. 

DONALD  E.  FORKER,  formerly  an 
account  executive  of  Lord  &  Thomas, 
New  York,  has  joined  M.  H.  Hack- 
ett  Inc.,  that  city,  in  a  similar  capac- 
ity. 

EDWARD  T.  CLARK,  formerly 
with  J.  Stirling  Getchell  and  Roche, 
Williams  &  Cunnyngham,  has  joined 
the  publicity  department  of  Marschalk 
&  Pratt,  New  York. 

BBDO  held  an  intraorganization 
meeting  March  2  at  the  Hotel  Am- 
bassador, New  York.  Executives  of 
the  agency's  various  offices  were  pres- 
ent. 

ADDISON  P.  JENNINGS,  formerly 
with  Morris-Schenker-Roth  Inc.,  Chi- 
cago, has  joined  Rogers  &  Smith,  that 
city,  as  account  executive  bringing 
with  him  the  following  accounts : 
Faucet-Queen  Co. ;  New  Prima  Sepa- 
rator Co.,  Rite-Way  Products  Co., 
and  Lacta  Separator  Co.,  Chicago 
(factory  and  farm  separators). 

HARRY  MILLER  Inc.,  Cincinnati, 
has  named  Robert  M.  Fleming  as  ra- 
dio director. 

WARD  HICKS  Adv.  Agency,  Albu- 
querque, N.  M.,  has  moved  to  315  W. 
Gold  Ave. 

BASIL  LOUGHRANE,  radio  direc- 
tor of  Lord  &  Thomas,  Chicago,  to- 
gether with  Allen  Grant,  pianist  and 
Roy  Brower,  tenor,  has  written  two 
new  songs  entitled  "Lovely  You"  and 
"Have  You  Any  Love  for  Sale?" 
which  are  being  presented  on  the 
NBC  Gahin  in  the  Cotton  show  spon- 
sored by  Quaker  Oats  Co.,  Chicago 
for  buckwheat  flour. 

FRANK  HENROTTE,  formerly  of 
Hanff-Metzger  of  California,  Los  An- 
geles, and  recently  a  free-lance  agent 
in  San  Francisco,  has  joined  Richard 
Jorgensen  Adv.  Agency,  San  Jose. 


ASSOCIATED  RECORDED 
PROGRAM  SERVICE 

Quality  Programs 
for 

Commercial  and 
Sustaining  Uses. 

25  West  45th  Street 
New  York  City 


Laemmar  for  Nelson 

F.  P.  (Pet 
NELSON,  ra' 
director,  of  Blac 
ett-Sample-Hu/ 
mert,  C  h  i  c  a  g 
who  has  resign 
effective  April 
will  be  succeed 
by  Jack  Laemm; 
with  the  agf 
cy  about  a  ye: 
The  position 


Mr.  Laemmar 


eludes  placement  of  millions 
dollars  in  radio  time.  Assisting  t 
Laemmar  will  be  Lloyd  Nelson.  IV 
Nelson  plans  a  brief  vacation  t 
has  not  announced  future  plans. 


Luckies  Changes 

AMERICAN  TOBACCO  Co..  N 
York  (Lucky  Strike),  on  March 
replaces  Your  Hollywood  Parai 
on  77  NBC-Red  stations,  Wedn. 
day,  10-11  p  .m.,  with  Kay  Kyse 
Musical  College,  now  on  2  Muti 
stations,  Tuesday,  8-9.  The  Muti 
spot  will  be  continued  and  v. 
either  have  a  new  show  or  v 
carry  the  Kyser  program  in  ad 
tion  to  NBC.  On  April  4  Melo 
Puzzles,  on  64  NBC-Blue  statio' 
Mon.,  8-8:30  p.  m.  will  go  off  t 
air;  on  April  1  Edwin  C.  Hi] 
Your  News  Parade,  88  CBS  s 
tions,  Mon.  through  Fri.,  12:: 
12:3()  p.  m.,  will  be  dropned.  Luc 
Strike  agency  is  Lord  &  Thorn 
New  York. 


LUSTIG  ADV.  AGENCY,  Clevela 
has  inaugurated  a  service  for  ere 
clothing  stores,  including  handling 
spot  announcements  and  prograi 
plus  other  advertising  media.  Stores 
20  States  already  are  subscribing. 


COW  PONIES 

But  lots  of 
Automobiles 
are  Sold 
Here,  too! 


3330  New  Cars 

Sold  in  El  Paso  in  1937 


Yes,  they  still  ride  broncs  on  the 
range  in  the  El  Paso  Southwest.  And 
the  21,850  radio  families  within  this 
important  Industrial,  commercial, 
agricultural  and  livestock  market  (the 
nation's  104th)  buy  fine  cars.  Jewelry, 
cosmetics,  cigarettes,  food  products 
and  all  other  nationally  advertised 
merchandise  in  such  liberal  amounts 
that  you'll  naturally  want  to  get  your 
share.  You  can,  too,  effectively  and 
economically — by  using  El  Paso's 
only  radio  station — KTSM, 

NBC  Blue  &  Red  Networks 


KTSM 

ELPAS0,TEXA5 
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I^.T  LINTON  has  resigned  as  Chi- 
uto  representative  for  WMCA,  New 
>rk.  According  to  Bertram  Lebhar, 
Jes  manager  of  the  station,  the  resig- 
ijtion  is  to  take  effect  six  months 
Cm  March  1,  and  no  successor  will 
'5|  announced  immediately. 

L.LAN  W.  KERR,  formerly  account 
Ecutive  with  Free  &  Peters,  New 
rfrk,  on  March  1  joined  Transameri- 
;a.  New  York,  in  a  similar  capacity. 

[chard  W.  garner  has  joined 
l»  Chicago  sales  staff  of  Joseph  Her- 
by  McGillvra  after  a  year-and-a- 
If  with  the  Radio  Research  Depart- 
pQt  of  H.  W.  Kastor  &  Sons,  Chi- 
,go.  Prior  to  that  Mr.  Garner  was 
'Isoeiated  with  Procter  &  Gamble 
i.,  Cincinnati,  in  the  sales  and  ad- 
ptising  departments. 

A.RM,  Fresno,  and  KROY,  Sac- 
'jiento,  and  WTOL,  Toledo,  have 
Inn  added  by  Joseph  Hershey  Mc- 
rllvra. 

.■lOY,  Sacramento,  Cal.,  has  ap- 
'nted  Walter  Biddick  Co..  Los  An- 
;ies,  its  Pacific  Coast  representative. 

ANK  L.  McCABE,  recently  with 
S  and  previously  an  account  ex- 
iitive  with  U.  S.  Adv.  Corp.  and 
■orge  Batten  Co.,  has  joined  the 
i|es  staff  of  Transamerican  B.  &  T. 
Tp.,  New  York. 

)YERTISING  ASSOCIATES,  At- 
i.ta.  Ga.,  has  been  named  by  KFRO. 
iBgview,  Tex.,  to  represent  that  sta- 
in in  Atlanta  and  the  Southeastern 
i.tes. 


1^ 


£    Mexican  Rep  Firm 

IRST  radio  representative  firm 
Chicago  representing  Mexican 
ioadcast  stations  was  opened 
"irch  15  by  William  Pugh,  for- 
merly with  Ray 
Linton     &  Co., 
Chicago.  Called 
Mexican  Radio 
Sales,    the  new 
firm   will  repre- 
sent large  border 
and   interior  ra- 
dio   stations    i  n 
Mexico.  Offices 
are  located  at  360 
Pugh  Michigan  Ave. 

the  telephone  number,  Dear- 
0351.  Before  entering  the  ra- 
Mr.  Pugh  was  in  the  business 
of  United  Artists  Studios, 
llywood. 


-)LLOWING  its  broadcast  of  March 
1  March  of  Time,  sponsored  by  Time 
' ;.,  New  York  (Time  and  Life  mag- 
Jnes),  now  on  NBC-Blue  network, 
han  its  eighth  year  on  the  air. 
j  ency  is  BBDO,  N.  Y. 


ANNOVNCEMEIST 

Effective  February  1,  1938 

THE  BRANHAM  CO. 

assumed  the  National  Repreaen- 
tation  of 

NBC-affiliated  lOOO-watt 
RADIO  STATION 

jwwxc 

I  Asheville,  North  Carolina 


SICKROOM  STUDIOS— Are  set  up 
each  Thursday  afternoon  at  differ- 
ent places  by  WEOA,  Evansville, 
Ind.,  complete  with  portable  organ. 
Mother  and  sister  look  on  as  little 
Marvin  Richardson  whose  back  was 
broken  when  he  fell  from  a  tree,  is 
entertained  by  Mrs.  Pat  Roper, 
WEOA  organist;  R.  H.  Zachary, 
violinist,  and  Announcer  Paul 
Clark. 


Audience  Group  Formed 
For  Program  Criticism 

ORGANIZATION  has  been  com- 
pleted in  Detroit  of  the  Radio  Lis- 
teners Foundation,  a  non-p  r  o  fit 
group  said  to  have  the  object  of 
handing  along  to  sponsors,  adver- 
tising agencies,  networks  and  inde- 
pendent stations  the  viewpoints  it 
gathers  from  listeners.  The  group 
already  claims  a  membership  of 
about  60,000  persons  recruited 
from  16  states  solely  from  bits  of 
publicity  obtained  in  newspapers 
and  other  media. 

The  Foundation  enrolls  its  mem- 
bers without  dues  or  other  obliga- 
tion. Financing  is  understood  to 
be  sought  from  the  Radio  Manufac- 
turers Assn.,  distributor  organiza- 
tions and  similar  groups.  Officers 
include  W.  A.  Jacoby  as  president 
— "Radio  Jake"  as  he  is  known  in 
the  Midwest  where  he  has  been  a 
diagnostic  engineer  for  a  consid- 
erable number  of  stations.  Richard 
E.  Jones,  a  radio  distributor,  is 
executive  vice-president  and  in 
charge  of  publicity.  Secretary  is  a 
Detroit  clubwoman,  Mrs.  Laura 
Zerza,  formerly  the  welfare  chair- 
man of  the  Detroit  Federation  of 
Women's  Clubs. 


OTHER  FELLOWS' 
VIEWPOIMT 


Helping  Business 

EDITOR,  Broadcasting: 

I  believe  that  your  magazine  and 
the  broadcasting  industry  can  be 
of  material  aid  in  bettering  busi- 
ness conditions  and  the  purpose  of 
this  letter  is  to  suggest  that  you 
advocate  such  a  campaign.  WLW, 
Cincinnati,  deserves  a  lot  of  credit 
for  suggesting  the  way  nationally. 
No  doubt  you  know  of  their  "Buy 
Now"  campaign. 

Here  at  WLBC,  we  have  been 
doing  the  same  thing  for  several 
weeks.  However,  we  have  not  only 
urged  listeners  to  "Buy  Now"  but 
every  station  break  suggests  "Busi- 
ness is  better  in  Muncie".  We  be- 
lieve that  there  is  too  much  cry- 
ing "Business  is  bad"  on  the  part 
of  the  man  on  the  street.  We  hope 
by  repeating  "Business  is  better" 
some  seventy  times  daily  that  we 
may  help  counteract  the  "Business 
is  bad"  idea. 

Last  October  when  business  was 
good,  we  noticed  first  a  small  mur- 
mur on  the  part  of  some  people 
"Business  is  bad";  it  kept  grow- 
ing to  the  point  where  everyone 
said  "Business  is  bad"  (as  a  mat- 
ter of  fact  many  who  said  so  were 
enjoying  good  conditions).  The 
natural  reaction  was  fear — a  hold- 
ing on  to  the  purse  strings  on  the 
part  of  those  who  were  not  affect- 
ed. Result — recession. 

I  believe  that  radio  can  dispell 
this  mass  fear.  If  every  station  in 
the  United  States  would  start  re- 
peating "Business  is  good — busi- 
ness is  better  —  buy  now  —  etc.", 
conditions  would  improve  as  rapid- 
ly as  they  declined. 

At  least  it's  worth  trying.  Radio 
has  a  great  power  for  good  at  this 
time — an  opportunity  to  prove  its 
power  to  influence. 

Business  IS  better  in  Muncie  (re- 
tail sales  were  21%  ahead  of  last 
January  and  February).  With 
your  aid  business  WILL  be  better. 

W.  F.  Craig, 
Commercial  Manager, 
March  5  WLBC,  Muncie 


Operated  by  Owners 

EDITOR,  Broadcasting: 

We  wish  to  call  your  attention  to 
an  error  in  your  magazine  of  Feb. 
15,  page  38,  mentioning  this  sta- 
tion. WTNJ  is  not  now  operated 
under  a  lease,  same  having  expired 
Nov.  1,  1937.  The  station  is  now 
being  operated  by  the  owners  un- 
der the  management  of  the  writer. 

F.  J.  Wolff, 
Vice-President,  WTNJ,  Trenton 


THE  VOICE  OF  MISSISSIPPI 


5000 
Wofts 


N.B.C. 


$60,000,000  APPROPRIATED 
FOR  MISSISSIPPI  HIGHWAY 
CONSTRUCTION     IN  1938. 
• 

HOME  CONSTRUCTION 
CONTINUES  AT  RAPID  PACE. 
• 

LOWEST  UNEMPLOYED 
AVERAGE  OF   15  LEADING 
SOUTHERN  CITIES. 
• 

INCLUDE  WJDX  ON  YOUR 
NEXT     SCHEDULE.  DON'T 
MISS  THE  MISSISSIPPI 
MARKET! 


Owned  and  Operoted  By 

LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 


OOI^  FOR  SALES! 
CONSUMEniNCOME  UP  7^. 

.xvx.xx-xxxx^s^sssss^  VV/*^'**'  nwahoma,  first  SIX 

_     ,  _r„-.  ^climate  lor  OWanomu, 


wAm 


Tam^  period:  Minus  n  A. 
re:1%1::-r?h^inl-ar.,.astvecr.  ^ 

WKY  BUSINESS  UP,  TOO.       ^  ^ 

good  business  to  bear  a 
business  is  good. 
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WCCO  Names  Burkland 

CARL  J.  BURKLAND,  former  as- 
sistant sales  manager  of  WCCO, 
Minneapolis,  has  been  appointed 
sales  manager.  He  has  been  on  the 
staff  of  WCCO  since  1929  when  he 
started  as  an  announcer.  Later  Mr. 
Burkland  was  appointed  to  the 
sales  staff,  becoming  assistant 
sales  manager  in  1935.  He  is  a  na- 
tive of  Minnesota,  and  a  graduate 
of  the  University  of  Minnesota.  He 
is  secretary  of  the  Minneapolis  As- 
sociation of  Sales  Managers  and 
chairman  of  the  speakers  commit- 
tee of  Minneapolis  Association  of 
Manufacturers  Representatives.  He 
succeeds  K.  W.  Husted,  who  has 
joined  WLW,  Cincinnati. 


THEY'RE  TUNING  IN  WATL 
IN  ATLANTA 


1 


WFAA-WBAP,  Dallas -Ft.  Worth, 
have  started  a  series  of  broadcasts 
from  the  State  Penitentiary,  Hunts- 
ville,  Tex.,  in  line  with  a  civic  service 
campaign  of  human  interest  inter- 
views with  prisoners  and  penal  of- 
ticials  to  lessen  crime. 
WBRY,  Waterbiiry,  Conn.,  has  start- 
ed a  Monday  evening  series  of  inter- 
views with  prominent  local  and  na- 
tional personalities  called  The  Road 
Ahead.  The  series  is  directed  by  Paul 
Cornell  of  the  nearby  Romford  school. 

RADIO  Division  of  the  Federal  The- 
atre Project,  New  York,  will  soon 
start  a  series  of  13  plays  titled  Com- 
mand Performance  on  a  national  net- 
work to  be  named  within  a  fortnight. 
Dramatic  critics  and  i-eaders  of  trade 
papers  are  asked  to  send  in  lists  of 
their  favorite  plays  for  consideration. 
The  series  will  be  similar  to  the  FTP 
Professional  Parade  on  NBC  and  Tlsh 
on  CBS. 

WSB,  Atlanta,  Ga.,  planned  to  cele- 
brate its  16th  anniversary  March  15 
with  an  elaborate  program  jointly 
observing  the  birthday  (March  29)  of 
its  pioneering  manager,  Lambdin  Kay. 

WOV-WBIL,  New  York,  has  taken 
over  a  third  floor  in  its  binlding  at 
132  W.  43d  St.,  which  will  be  used 
by  the  stations'  new  artist  bureau  and 
merchandising  department.  Syd  Leip- 
zig, formerly  assistant  radio  editor  of 
the  Ifeic  York  Daih/  Mirror,  has  been 
appointed  head  of  the  artist  bureau. 

WGN,  Chicago,  is  now  originating 
the  following  educational  programs  in 
cooperation  with  the  University 
Broadcasting  Council  of  Chicago  U : 
Northioestern  U  Reviewing  Stand. 
Sunday  morning  series ;  The  Right 
Job.  faculty  discussion  of  careers; 
Book-A-Week ;  The  Development  of 
Music;  World  Neighbors;  Interna- 
tional House. 


RADIO  IN  CHICAGO'S  SCHOOLS 


POWER 

is  potencii 


Bringing  results 
over  250  miles  ! 


"I  have  used  KGW  and  EEX  to  cover  the 
Portland  market,  and  in  one  short  campaign 
recently,  hundreds  of  actual  sales  were 
made  from  radio  announcements  alone.  So, 
when  I  want  results,  I  use  KGW  and  EEX, 
the  most  potent  coverage  media  in  the 
wealthy  Portland  market." 


of  Bruno  Art  Studios  in  the  Northwest, 


NEW  SERIES  of  public  school 
broadcasts  has  started  in  Chicago. 
In  cooperation  with  the  department 
of  educational  research  of  the 
board  of  education,  WMAQ  and 
WBBM,  that  city,  are  broadcast- 
ing educational  programs  designed 
and  produced  for  school  children. 

The  photo  shows  a  radio  class  at 
Schley  School,  Chicago,  during  the 
first  radio  health  lesson  broadcast 
on  WMAQ.  Blackboard  and  chart 
aids  supplement  the  broadcasts. 

WMAQ  airs  the  Your  Health 
series  daily  under  the  direction  of 
Harold  W.  Kent,  director  of  Chi- 
cago's educational  radio  council. 
On  March  4,  WBBM  began  a  se- 


ries of  afternoon  programs  direc 
ed  by  its  publicity  head,  Hal  Bu 
nett,  and  its  reporter.  Ken  Ellin 
ton.  Using  the  WBBM  mobile  un 
Mr.  Ellington  surveys  local  indu 
tries  and  businesses  where  he  i 
terviews  executives  and  depar 
ment  heads. 

Weekly  bulletins  sent  to  princ 
pals  and  teachers  by  the  boa 
of  education  indicate  the  growii 
importance  of  radio  in  the  cla? 
rooms.  Pupils  are  prepared  for  tl 
broadcasts  by  leai-ning  the  bac 
ground  of  the  subject  and  rad 
programs  are  followed  by  discu 
sion  reports,  exhibits,  pictures  ai 
movies. 


KGIU 


NBC  Red 


RADIO  STATIONS  OF  THE 

OREBonifln 

PORTLAND • OREGON 


Representatives  — EDWARD  PETRY  &  CO.,Inc.,NewYork,  Chicago,  Detroit, 

San  Francisco 
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KSRO,  Santa  Rosa,  Cal..  is  formu- 
lating plans  for  the  construction  of 
auxiliary  remote  control  studios  in 
Petaluma  and  Vallejo,  Calif.  Con- 
struction is  scheduled  to  start  on 
the  Petaluma  studios  shortly  before 
April  1. 

A  SERIES  of  transcribed  triangular 
debates  to  be  held  in  early  April,  has 
been  arranged  between  the  University 
of  Hawaii,  University  of  Redlands, 
College  of  the  Pacific.  University  of 
Wyoming,  and  the  southern  branch  of 
the  Utah  College,  Cedar  City,  Utah. 
The  University  of  Redlands  and  Col- 
lege of  the  Pacific  recently  installed 
complete  professional  recording  facili- 
ties with  equipment  from  Universal 
Microphone  Co.,  Inglewood,  Cal. 
MUSIC  Corp.  of  America  has  moved 
its  West  Coast  headquarters  from  Los 
Angeles  to  Beverly  Hills.  Cal.,  where 
the  concern  has  erected  a  new  two- 
story  building  at  9300  Burton  Way. 
Walter  .Johnson  heads  the  radio  de- 
partment. Formal  opening  of  the  new 
headquarters  has  tentatively  been  set 
for  April  6.  .1.  C.  Stein,  president,  is 
now  in  Beverly  Hills  making  arrange- 
ments for  the  event. 


STRONGEST  SIGNAL 

No  outside  station  (but  one)  delivers 
a  signal  strength  equal  to  /mv/m 
center  of  Springfield,  111. 

WCBS 


ILLINOIS  2nd  MARKET 


THE 

ILLINOIS 
STAT€ 
JOURNAL 

STATION 


CBS  on  March  5  broadcast  the  fii 
of  a  series  of  four  programs  entiti 
Why  Go  to  College?  Education 
leaders  come  to  the  microphone 
discuss  the  opportunities  offered 
various  types  of  colleges  and  univer: 
ties. 

WAAF,  Chicago,  in  cooperation  wi 
the  radio  council  of  the  local  board 
education    has    started   a  series 
dramatized  fairy  tales  for  school  ch 
dren. 

KYW,  Philadelphia,  originates  fi 
new  programs  for  NBC  Red  Netwoi 
They  are  Music  for  Moderns,  Tm 
days;  Singtime  dc  Dancetime,  Mi 
days;  Prances  Carroll,  Wednesday 
KYW  Top  Hatters,  Saturdays;  Ca 
pus  Capers,  Saturdays. 

THE  THREE  local  high  schools 
Ft.  Wayne,  Ind.,  will  each  produce^ 
full  day's  program  for  presentation 
WGL,  that  city,  during  193S.  Acco 
ing  to  WGL  the  e.xperiment  brii 
out  considerable  unknown  talent 
well  as  giving  the  youngsters  an 
sight  into  radio. 

ROUND-TABLE  discussions  of  woi 
affairs  are  heard  in  a  new  weelj 
series  on  Mutual  which  started  Mai 
13.  Entitled  Democracy  in  Tran 
tion,  the  Sunday  broadcasts  are  x 
der  the  direction  of  Prof.  H.  Gord 
Hayes  of  the  department  of  econom 
of  Ohio  State  Univei'sitv,  and  ori 
nate  at  W  H  K  C.  Columbus. 
WOSU,  the  University's  station. 
THE  Canadian  Association  of  Bro; 
casters  moved  to  larger  quarters 
March  1  in  the  Metropolitan  Bk 
Toronto. 

DESIGNED  to  show  the  unique  p 
lie  and  political  problems  of  Washi 
ton.  D.  C,  a  new  series  titled  F 
ward  Washington  has  started 
WRC,  that  city.  District  officials  £ 
Congressional  representatives  disc 
local  civic  problems. 
WCOA,  Pensacola,  Fla.,  has  star 
two  daily  broadcasts  called  The  B 
gain  Revue  to  accomodate  local  m 
chants  in  announcing  specials  r 
sales.  The  morning  and  afternoon  p 
grams  feature  items  specially  priceil, 
give  news  about  coming  sales.  i 
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BW,  Topeka,  Kan.,  has  started  a 
i?s  titled  Sundown  Plantation  fea- 
;ng  miustrel  continuity  and  favor- 
'  songs  of  the  South. 
/■ENILE  delinquency  is  the  sub- 
'  matter  of  a  series  called  Causes 
Trime  on  WWJ,  Detroit.  So  popu- 
Ihas  this  psychological  analysis  of 
le  become  that  Dr.  Lowell  J. 
r,  professor  of  sociology  at  Mich- 
i  U,  listed  it  as  a  radio  "must" 
pie  monthly  periodical  of  the  Mich- 
Child  Guidance  Institute. 

[EN  WMBD,  Peoria,  111.,  recent- 
dedicated  its  remodelled  studios 
organ,  it  presented  a  unique 
-hour  program  designed  to  show 
range  of  the  new  organ.  Jack 
n  and  Irene  Allan,  staff  organists, 
,'ed  classics  and  jazz,  even  swing- 
it  with  all  stops  open. 

TUAL  broadcast  Dave  Driscoll's 
jside  description  of  the  New  York 
eastern  finals  of  the  Golden  Glove 
ing  bouts,  held  in  Madison  Square 
■den  March  7.  WMCA,  New  York, 
the  Intercity  System  also  carried 
event,  which  was  handled  by  Bob 
ker.   On   March   11   the  Chicago 
jlls  were  heard   on   Mutual,  with 
n   Ryan   interviewing  celebrities, 
on  March  21  Mutual  will  broad- 
;  the  East  vs.  West  fights  from 
York. 


MMY  SCRIBNBR,  who  does  The 
i)oison  Family  on  WOR,  Newark, 
days  weekly,  has  been  signed  by 
station  for  another  six  months. 
March  15  the  program  moves  to 
hree-a-week  evening  schedule.  Mr. 
ibner  will  appear  at  the  Capitol 
iater  in  Washington  the  week  of 
rch  18,  broadcasting  his  program 
a  the  stage. 

PUBLICIZE  the  local  ski  club's 
|eial  trains  to  the  Blackfoot  Valley 
s.  KGVO,  Missoula,  Mont.,  re- 
tly  broadcast  Ski  Train  Special 
-ling  which  the  mythical  train 
oped  at  local  sporting  goods  stores 
^jioutfit  the  prospective  skiers. 

ijLND,  Corsicana,  Tex.,  has  expand- 
'its  studios  in  the  State  National 
pk  Bldg.,  doubling  its  former  space 
i  the  addition  of  a  studio,  news 
m  and  three  new  offices. 

pHT  journalism  students  of  Col- 
i'do  U  reported  and  broadcast  the 
iplete   news   schedule   on  KFE.L, 
[aver,  March  4. 

i»ON,  Monterey,  Calif.,  recently 
■  icated  new  remote  control  studios 
.  Santa  Cruz,  seaside  resort  town, 
miles  to  the  North.  The  studio 
ager  is  Adriel  Fried,  formerly 
KYOS,  Merced,  Cal. 

JRST  national  convention  of  the 
vish  People's  Committee  Against 
seism  and  Anti-Semitism  was 
ladcast  by  WMCA,  New  York,  on 
rch  12  from  the  Mecca  Temple, 
w  York.  Speakers  included  Lt.  Gov. 
omas  J.  Kennedy,  of  Pennsylvania, 
(w  York  Councilman  Michael  J. 
ill,  Rep.  John  M.  Coffee,  of  Wash- 
'ton,  and  Congressman  Arthur  W. 
ichell  of  Illinois. 


Inside  Radio 

WHEC,  Rochester,  is  pre- 
senting a  series  of  talks  and 
interviews  on  various  phases 
of  radio,  conducted  by  Gun- 
nar  Wiig,  station  manager. 
The  station's  news  sex'vice 
was  described  on  one  broad- 
cast; radio's  coverage  of  the 
Hindenburg  disaster  was  re- 
enacted  on  another;  and  a 
third  took  a  microphone  into 
the  organ  chambers  of  the 
station's  Wurlitzer  for  list- 
eners to  learn  how  the  music 
is  produced. 


Saerchinger  on  NBC 

CESAR  SAERCHINGER,  until 
about  a  year  ago  European  repre- 
sentative of  CBS  handling  broad- 
casts from  abroad,  on  March  4 
started  a  series 
of  weekly  com- 
mentaries titled 
Story  Behind  the 
Headlines  on 
NBC-Blue,  Fri- 
days, 7:15-7:30  p. 
m.  (EST),  pre- 
sented under  the 
auspices  of  the 
American  Histor- 
Mr.  Saerchinger  ical  Association 
in  cooperation  with  NBC  as  an 
educational  feature.  Mr.  Saerchin- 
ger recently  returned  to  the  United 
States  from  London  to  place  his 
new  book  Hello  America!  in  the 
hands  of  his  publishers.  Previous 
to  joining  CBS  he  was  foreign  cor- 
respondent for  the  New  York  Post 
and  Philadelphia  Public  Ledger. 


WPA  Story  Series 

WPA  Federal  Theatre  Radio  Di- 
vision has  started  a  series  of  pro- 
grams on  WOR,  Newark,  and  the 
Mutual  Network,  Sundays,  8  p.  m., 
EST,  titled  Their  Greatest  Stories. 
The  programs  consist  of  dramati- 
zations of  modern  classics  and 
stories  by  new  author.  Included 
among  the  authors  represented  are 
Bret  Harte,  Stephen  Crane,  George 
Meredith,  Henry  James,  Rudyard 
Kipling,  James  M.  Barrie,  Edith 
Wharton,  Ernest  Hemingway,  Er- 
skine  Caldwell,  Willa  Gather,  Dor- 
othy Parker  and  S.  S.  Van  Dine. 


KSRO,  Santa  Rosa,  staged  an  all 
night  DX  party.  Feb.  27.  The  fea- 
ture lasted  from  midnight  until  7 
a.  m.  and  included  greetings  from 
Santa  Rosa's  mayor  and  other  dig- 
nitaries. 


Second  in  U.  S.  —  only  Iowa  has 
less  unemployment  than  Vermont. 
This  WNBX  market  enjoys 


ncontQ 


SPRINGFIELD  •  VERMONT 


C.B.S. 


March  t,  1938 

Tsde  cAnnounced 

FULL  TIME 


in  Pennsylvania's  Third  Market 


NOW^ 

We  are  increasing  our  service  to  the  vast  radio 
audience  in  this  area  through  our  affiliation  with 

MUTUAL 
BROADCASTING  SYSTEM 

QUAKER  STATE  NETWORK 

and 

INTERNATIONAL 
BROADCASTING  SYSTEM 

We  maintain  a  full  leased  wire  service  from  New  York 
at  no  additional  charge  to  advertisers  for  programs  origi- 
nating from  that  city. 


WBAX 

The  Stenger  Broadcasting  Co. 
H.  A.  Seville,  Manager 

WILKES^BAMME,  FA. 

250  Watts  Day  100  Watts  Night 
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New  Marker  Is  Patented 
For  Antenna  Guy  Wires 

A  PATENT  for  a  new  type  of 
marker  for  guy  wires  used  on 
broadcast  antennas  to  replace  the 
ordinary  "flag-marker"  was  ap- 
plied for  March  9  in  behalf  of 
Louis  Buckwalter,  technical  direc- 
tor of  KOIN-KALE,  Portland,  its 
inventor.  C.  W.  Myers,  president 
of  the  stations  and  foraier  NAB 
president,  filed  the  application 
w^hile  in  Washington  and  revealed 
that  the  International  Derrick  & 
Equipment  Co.  proposes  to  use  the 
new  marker  on  all  future  installa- 
tions. He  declared  also  that  the 
Airways  Division  of  the  Depart- 
ment of  Commerce  approved  the 
device  and  commended  it. 

The  marker,  painted  in  interna- 
tional orange,  is  made  of  heavy 
sheet  metal  and  is  cone-shaped. 
The  guy  wire  passes  through  the 
center  of  the  marker  which  is 
streamlined  and  has  a  high  visi- 
bility from  all  directions  and  a  low 
wind  resistance.  The  first  installa- 
tion will  be  on  the  new  KOIN  ver- 
tical radiator. 


WJBY 


GADSDEN,  ALA 


PRAISE  FOR  RADIO  IN  FLOOD 

Heroic  Amateur  Remains  in  Parked  Car  64  Hours  to 
 Keep  Valley's  Only  Contact  Operating  


.  .  .  intensified  coverage 
of  Alabama's  SECOND 
industrial  area  .  .  . 

COMPLETE 

Merchandising  Service 


LOS  ANGELES  county  officials 
and  Red  Cross  leaders  are  very 
laudatory  of  the  service  performed 
by  Southern  California's  amateur 
shortwave  radio  operators  during 
the  recent  storm  and  flood.  For 
many  hours  these  amateur  oper- 
ators provided  the  only  means  of 
communication  Los  Angeles  and 
neighboring  cities  had  with  the 
outside,  relaying  appeal  for  medi- 
cal aid  and  supplies,  police  bulle- 
tins regarding  missing  persons, 
weather  reports,  conditions  of 
dams  in  the  foothills  and  a  multi- 
tude of  other  important  messages 
for  which  there  was  no  other 
means  of  transmission. 

Howard  Leroy  Johnson  of  1218 
North  Cummings  Street,  Los  An- 
geles, kept  a  vigil  of  64  sleep- 
less hours  operating  his  mobile 
short-wave  station,  6PAK,  from 
his  car  parked  on  a  hillside  at  the 
summit  of  Cahuenga  Pass,  Holly- 
wood. From  early  Wednesday 
morning,  March  2,  until  Friday 
night,  March  4,  Johnson  and  other 
operators  cooperatmoc  with  him 
pro\aded  the  only  contact  between 
the  flood  stricken  San  Fernando 
Valley  and  the  outside  world. 

Operating  as  an  emergency  Red 
Cross  unit,  Johnson  went  without 
sleep  for  three  days  and  two  nights 
shut  up  in  his  small  sedan,  broad- 
casting hundreds  of  vital  messages 
for  police  and  relief  agencies.  Fam- 
ilies in  the  neighborhood  provided 
him  with  hot  coff^ee  and  food. 
Working  -with  Johnson  were  short- 
wave stations  6CPY  and  6NWM  in 
Van  Nuys,  Cal.,  6LR0  and  OZV,  at 
the    Metropolitan    airport,  6EYF, 


North  Hollywood,  and  60PM,  60JL 
and  6CHY,  Los  Angeles. 

One  of  the  shortwave  broadcasts 
from  flooded  areas  in  Long  Beach, 
Cal.,  Wednesday,  March  2,  by 
KFOX  announcers  Norman  Mas- 
terson  and  Frank  Goss,  and  tech- 
nician Lawrence  Weston,  was  from 
the  lowlands  east  of  the  city  where 
roads  and  fields  were  covered  with 
water  to  the  depth  of  eight  feet. 
Only  open  ground  was  the  highway 
where  the  portable  transmitter 
was  located  for  broadcasting.  Lit- 
erally scores  of  half  drowTied  field 
mice  and  gophers  were  frantically 
swimming  for  safety,  or  scuttling, 
soaked  to  the  skin,  across  the  road. 

Masterson  and  Goss  rescued  two 
of  the  mice,  warmed  them  inside 
the  KFOX  truck,  and  brought  the 
tiny  refugees  back  to  the  station. 
They  have  been  adopted  by  the 
KFOX  staff  as  mascots  of  the 
flood. 

Frank  Goss,  special  events  di- 
rector of  KFOX,  Long  Beach,  Cal., 
has  a  new  suit  and  pair  of  shoes 
as  a  result  of  the  flood.  When  he 
went  out  on  shortwave  broadcast- 
ing in  the  flooded  areas,  March  2, 
he  had  no  time  to  change  clothes. 
Ten  hours  of  wading  through  ankle 
deep  mud  and  water  completely 
ruined  those  he  was  wearing  and 
convinced  Hal  Nichols,  station 
owner,  that  Goss  was  entitled  to 
a  complete  new  outfit.  Technicians 
Lawrence  Weston,  Announcers 
Foster  Rucker,  Norman  Masterson 
and  Lou  Huston  received  new 
shoes.  The  ones  they  were  wearing 
during  the  shortwave  broadcasts, 
were  water  soaked  and  ruined. 


Arden  to  Switch 

ELIZABETH  ARDEN,  New  York 
(cosmetics),  on  March  8,  auditioned 
a  new  Hollj'-wood  quarter-hour  mu- 
sical program  as  a  possible  suc- 
cessor to  the  present  Hour  of  Ro- 
mance with  Eddie  Duchin's  orches- 
tra, which  is  scheduled  to  end  on 
Mutual  network  March  22.  The 
new  show  will  probably  start  the 
following  week  at  the  same  time 
on  Mutual.  The  program,  if  ac- 
cepted, will  be  a  live  show  origi- 
nating from  Hollj'^vood.  George 
Fischer's  Hollywood  gossip  has 
also  been  offered  to  Miss  Arden  as 
a  successor  to  the  present  Duchin 
prograin. 


WEBC 

Tells  Your 
Story  In 

AMERICA'S 
SECOND  PORT 
DULUTH  &  SUPERIOR 


And  on  the 
IRON  RANGE  IT'S 

WMFG 

HIBBEVG 

%\  H  I.  B 

VIRGINIA 


Dr.  Otho  Fulton,  Pione< 
In  Facsimile  Tests,  Di( 

DR.  OTHO  FULTON,  pioneer 
perimenter  with  the  transmis^ 
of  pictures  by  wire  and  radio, 
of  a  heart  attack  at  his  New  Yo 
home   on    Feb.   28.  President 
Fultograph  Inc.,  New  York  cc. 
pany  which  he  founded  to  man 
facture  and  distribute  the  Full 
graph  facsimile  equipment  he  h 
invented.  Dr.  Fulton  was  70  yea 
old  at  the  time  of  his  death.  A 
cording  to  John  T.  Parkinson,  g« 
eral  manager  of  the  company,  I 
Fulton  had  been  interested  in  ii 
simile  for  more  than  25  years  a 
as  early  as  1912  had  transmitted 
photograph  of  King  George  V 
wireless,  believed  to  be  the  fi) 
demonstration  of  facsimile  bro? 
casting. 

The  Fultograph  transmitter  opi 
ates  by  means  of  a  photo-elect: 
cell  which  scans  a  negative  of  t 
material  to  be  transmitted,  conve 
ing  the  various  shadings  into  eli 
trical  impulses  which  are  broc 
cast.  The  receiver  consists  of 
drum,  revolved  by  an  electric  n 
tor,  with  a  sheet  of  chemica 
treated  paper  over  the  drum, 
needle  pressing  the  paper  at  t 
same  point  that  the  light  be. 
passes  through  the  negative  at  t 
sending  end  draws  out  the  colori 
in  the  paper  and  reconstructs  t 
picture.  Heart  of  the  apparatus 
an  "electro-magnetic  clutch"  wh; 
insures  complete  synchronizati 
between  the  transmitting  and  sei 
ing  apparatus  at  all  times,  rega: 
less  of  the  distance  the  material 
being  sent.  A  number  of  broadca 
ing  stations  are  reported  to  be 
terested  in  trying  out  the  Ful 
graph  system  of  facsimile  bro; 
casting  and  arrangements  are  i 
der  way  with  Press- Wireless  foi 
facsimile  channel  linking  New  Yc 
with  South  Africa,  beginning 
June. 

Mr.  Parkinson  said  that  ope 
tions  of  the  company  will  not  be 
terrupted  by  Dr.  Fulton's  dea 
His  experimental  work  will  be  ci 
tinued  under  the  direction  of  1 
Alfred  N.  Goldsmith,  radio  piom 
and  former  vice-president  of  EC 
who  is  a  stockholder  in  the  cc 
pany  and  a  former  associate  of  I 
Fulton  in  his  facsimile  resear 
Among  the  inventions  which  v 
be  developed  commercially  is  a  i 
vice  for  the  recording  of  sound  z- 
pictures  together  on  a  phonogra 
disc,  from  which  by  means  of 
double  pickup  the  sound  and  j 
ture  can  be  simultaneously  rep 
duced  in  the  home. 


WHEN  Chief  John  Osceola  of 
Seminole  Indians  recently  execute( 
member  of  the  tribe  in  accorda; 
■with  tribal  law,  WIOD,  Miami,  ¥ 
broadcast  a  meeting  of  the  Semin 
council  from  the  reservation  in 
Everglades. 


MAY  1 

IS  THE  DATE  ON 
WHICH  KGKO 
WILL  GO  ON  THE 
AIR  -  COVERING 
FORT  WORTH  and  DALL/ 
WEST  and  NORTH  TEX> 


are  manufactured  for' all  fre- 
quencies from  20  Kc.  to 
30  Mc.  Bliley  Broadcast 
Frequency  Crystals  are  ap- 
proved by  the  F.  C.  C.  Pre- 
cision manufacturing  and 
correctly  designed  holders 
assure  full  dependability. 


BLILEf  ELECTRIC  COMPANY 

UNION  STATION  BUILDING  ERIE,  PA.' 
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AN  EYE-WITNESS  FLOOD  STORY 

KVOE,  Santa  Ana,  Inundated  But  Crew  Sticks  to 
 Posh  as  Water  Shorts  Equipment  


By  ERNEST  L.  SPENCER 

Manager   KVOE.    Santa    Ana,  Cal. 

jE,  Santa  Ana,  Cal.,  is  digging 
,1   out  the  mud   after  having 
iiormed  invaluable  services  dur- 
!  the  destructive  flood  which  took 
'lives  and  damaged  millions  of 
jars  worth   of   property  in 
,nge  county,  the  territory  the 
i!;ion  serves, 
ituated   just   below    the  west 
:|3e  of  the  ordinarily  dry  Santa 
river,  the  new  KVOE  plant 
^i;  in  the  direct  path  of  the  swol- 
j  river,  which  spilled  tons  of  silt- 
jan  storm  waters  over  the  rich 
Jius  district  and  which  roared 
(DUgh  Atwood,  Anaheim,  Fuller- 
j  and  other  communities. 
|L3  early  as  9  p.  m.,  March  3, 
!iOE  began  to  warn  residents  on 
west  side  of  the  river  to  take 
!3r  people  to  homes  of  friends  or 
utives  on  the  higher  east  side, 
'tructions  and  warnings  of  peril 
residents  in  low-lying  district 
-e  relayed  by  KVOE,  which  ken'^ 
jlirect  touch  wilth  the  sheriff  and 
d  control  engineer.  Telephone 
I  other  forms  of  communication 
ed,  and  for  several  hours  KVOE 
>s  the  only  means  of  getting  news 
-the  stricken  people. 

Surrounded  by  Water 

When  the  flood  waters  began 
irling  about  KVOE,  I  was  in  the 
kion  along  with  Clarence  Pal- 
r,  technician:  A.  G.  Dimond, 
3sman,  and  Sam  Lipsett,  an- 
mcer  for  KFSD  in  San  Diego, 
isett  could  not  get  back  to  San 
,!go  because  bridges  and  roads 
're  out,  and  was  visiting  the  sta- 
1  with  his  friend,  George  Cun- 
igham,  of  San  Diego.  With  S+an- 

Sandstrom,  operator  at  KVOE, 
nningham  left  the  buildin"-  t'^ 
;e  an  automobile  home.  They 
re  gone  but  20  minutes,  but 
en  they  returned  they  could  not 

into  the  building  because  the 
id  waters  had  risen  so  rapidly. 
The  flood  struck  the  station  at 
=5  a.  m.,  March  3.  KVOE  had  re- 
ved  word  the  river  had  broken 
•  at  Atwood,  and  had  been  warn- 
■  peonle  to  get  out  of  the  danger 
■as_.  The  station  broadcast  flood 
mines  from  the  flood  control  d°- 
rtment,  sheriff's  offlce,  and  also 
Jed  in  mobilization  of  the  Ameri- 
I  Legion  for  emergency  duty, 
^.t  4  a.  m.  two  feet  of  water 
iped  at  the  walls  inside  tVie 
"OE  building,  and  rose  to  within 

inches  of  the  transmitter  itsel-*'. 
''OE  continued  to  broadcast  until 
-6V2  a.  m.  when  water  shorted 
^■  tower.  Five  feet  of  water  sur- 
mded  the  tower. 

fVhen  the  station  went  off  the 


KFPY-Spokane 
KGIR-Butte 
KPFA-Helena 
KRSC-Seattle 
KXL-Portland 
''ive  favorite  stations 
'vailable  with  a  single 
contract. 


AT  HEIGHT— Of  the  flood,  Ernest 
L.  Spencer,  owner  and  manager  of 
KVOE,  Santa  Ana,  Cal.,  tried  to 
wade  to  the  station  but  couldn't 
quite  make  it  because  of  the  cur- 
rent. He  got  there  later  by  boat. 

air,  the  men  who  stood  by  their 
posts  to  save  life  and  property, 
were  broadcasting  the  actual  roar 
of  the  flood. 

The  next  morning  the  men  were 
taken  from  the  station  in  rescue 
boats.  They  worked  all  Thursday 
night  after  the  water  had  receded, 
and  KVOE  was  back  on  the  air  at 
4:30  a.  m.  Saturday.  The  station 
operated  all  Saturday  night,  mainly 
to  reassure  people  that  rumors  of 
broken  dams  were  unfounded.  The 
men  took  a  rope  cable,  and  strung 
it  from  the  station  proper  to  a 
fence  surrounding  the  tower.  This 
was  used  as  a  life-l!ne  while  an 
overhead  cable  was  strung  on  stilts 
to  light  the  tower.  The  flood  waters 
deposited  about  six  inches  of  slimy 
mud  all  over  the  studio  and  left  the 
basement  full  of  mud. 


Mickey  Mouse  Renewed 

PEPSODENT  Co.,  Chicago  has 
signed  for  a  13-week  renewal  of  its 
Walt  Disney  Mickey  Mouse  show 
effective  March  20  and  has  also 
signed  for  an  additional  13  weeks 
to  start  the  latter  part  of  Septem- 
ber. The  program  will  be  off  during 
the  summer  months.  Lord  & 
Thomas,  Chicago,  is  the  Pepsodent 
agency.   

Illinois  Bell  Spots 

ILLINOIS  Bell  Telephone  Co.,  Chi- 
cago, to  promote  the  '"Red-book", 
will  use  daily  one-minute  live  an- 
nouncements for  13  weeks,  starting 
April  3  on  10  Chicago  stations.  B. 
C.  Herrick,  radio  director  of  N.  W. 
Ayer  &  Son,  Chicago,  handled  the 
placement. 


Baseball  Announcers 

COSPONSORS  of  professional 
baseball  games  will  hold  the  second 
annual  baseball  convention  at 
Edgewater  Beach  Hotel,  Chicago, 
April  10-12,  to  instruct  announcers 
in  handling  of  games  this  seasra. 
Attendance  is  expected  to  surpass 
that  of  last  year,  when  62  announc- 
ers were  present.  Executives  of 
General  Mills,  Knox-Reeves  Adv. 
Agency,  Socony-Vacuum  Oil  Co. 
and  J.  Stirling  Getchell  Inc.  will 
direct  the  schools,  along  with  prom- 
inent baseball  executives. 


STUNG  BY  SWING 

Fitzpatrick  Cleanses  WJR 
 C  f  Jungle  Pattei  


Radio  Committee  Named 

A  SUBCOMMITTEE  to  consider 
the  Chavez-McAdoo  Bill  for  erec- 
tion of  an  International  Broadcast- 
ing Station  in  San  Diego,  Calif., 
to  use  the  five  Pan-American  fre- 
quencies and  thereby  promote  Pan- 
Americanism,  was  named  March 
11  by  Senator  Wheeler  (D.  Mont.) 
Chair  man  of  the  Interstate  Com- 
merce Committee.  Members  are 
Senators  Bone  of  Washington, 
chairman  and  Hill  of  Alabama, 
Democrats,  and  Austin  of  Vermont, 
Republican. 


ONE  MAN  campaign  against 
swinging  folk  and  semi-classical 
songs  has  been  started  by  Leo  Fitz- 
patrick, manager  of  WJR,  Detroit. 
Tommy  Dorsey's  band  was  cut  off 
the  air  March  9  on  WJR  when  it 
swung  "Loch  L  0  m  o  n  d".  "My 
mother  used  to  sing  that  song  to 
me",  said  Mr.  Fitzpatrick,  "and  I 
think  it's  a  desecration  to  swing 
it."  He  has  ordered  that  this  type 
of  swing  music  be  cut  from  all  sus- 
taining programs  on  WJR  and  has 
prepared  a  formal  protest  to  CBS 
officials.  "We  of  the  older  genera- 
tion have  memories  of  songs  that 
are  becoming  popular  swing  mate- 
rial. It's  a  battle  between  the  youth 
of  today  and  the  youth  of  yester- 
day," Mr.  Fitzpatrick  concluded. 


Kaufman  Heads  KYSM 

BOB  KAUFMAN,  formerly  with 
WBBM,  Chicago;  KMA,  Shenan- 
doah, and  WLS,  Chicago,  has  been 
appointed  manager  of  KYSM,  new- 
ly authorized  station  at  Mankato, 
Minn.  The  station,  to  begin  opera- 
tion in  several  weeks  is  assigned  to 
the  1500  kc.  chanr.l  with  100  watts 
night  and  250  watts  day. 


FAiRCHiLD  RECORDERS 

have 

Center  Drive  turntable  and 
Synchronous  Motor  that  guar- 
antee constant  speed  at  33  1/3 
r.p.m. 

Sound  Equipment  Division 

FAIRCHILD  AERIAL 
CAMERA  CORPORATION 

88-06  Van  Wyck  Blvd. 
Jamaica,  Long  Island, 
New  York 


CHURNED  GOLD... 


from  the  farms  of 
N  E  B  R  I  O  W  A  = 

Butter  contributes  approximately  50  mil- 
lion dollars  annually  to  the  income  of 
Nebriowa.  This  money  goes  to  farmers, 
for  milk;  to  truckers  and  railroads,  for 
transportation;  to  several  thousand  em- 
ployees of  Nebriowa  creameries,  for 
labor. 

*WOW  Dominates 
NEBRIOWA 

Recent  surveys  to  determine  listening- 
habits  in  Nebriowa  indicate  a  strong- 
preference  for  WOW  —  a  preference 
that  means  dollars  and  cents  in  RE- 
SULTS for  advertisers.  Ask  lis  about 
NEBRIOWA  (pronounced  Ne-bri'-o-wa), 
the  fertile  market  composed  of  eastern 
NEBRaska,  western  IOWA,  and  parts 
of  Missouri,  Kansas,  South  Dakota  and 
Minnesota.  Its  business  capital  is 
Omaha.   Its  radio  capital  is  .  .  . 

WOW 

590  KC     OMAHA,  NEB.     5,000  Watts 


John  Gillin,  Jr.,  Mgr. 

John  Blair  Co.,  Representatives 
Owned  and  Operated  by  the 
Woodmen  of  the  World  Life  Insurance 
Society 
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Flood  Damage  Mitigated  by  Radio's  Ai( 


All  Facilities  Are 
Used  for  Relief 
Of  Victims 

(Continued  from  Page  15) 
Norman  Masterson  and  Lou  Hus- 
ton broadcast  information  from 
various  sections  of  the  community 
endangered  and  supplied  almost 
continuous  service  to  the  people  of 
Long  Beach  and  adjoining  towns. 

All  bridges  were  carefully 
watched,  places  of  refuge  checked, 
storm  bulletins  issued,  and  in  gen- 
eral all  information  of  a  useful 
character  was  supplied  to  the  pub- 
lic by  the  painstaking  crew  of 
KFOX  which  worked  throughout 
the  day  and  night  until  all  threat 
of  danger  had  passed. 

The  crew  of  KFOX  broadcast  by 
remote  control  the  collapse  of  a 
foot  bridge  from  which  eight  per- 
sons plunged  to  death  in  a  flood 
control  outlet.  Eye-witnesses  told 
their  story.  KFOX  was  the  first  to 
inform  the  police  and  newspapers 
of  the  tragedy,  which  had  been  wit- 
nessed by  Don  Alderman,  account 
executive. 

KFWB  Installs 

Remote  in  High  School 

A  note  of  humor  entered  when  a 
Long  Beach  spaghetti  cafe  owner 
had  his  bus  boys  chase  the  short- 
wave broadcasting  crew  all  over 
town  trying  to  catch  up  with  them 
to  give  them  coffee  and  food. 

Warner  Bros.  KFWB,  Hollywood, 
headed  by  Harry  Maizlish,  general 
manager,  and  Jere  O'Conner,  spe- 
cial events  director,  responded  to 
the  emergency  by  making  up  an 
auxiliary  crew  with  a  mobile  short- 
wave unit.  Its  mobile  crew  con- 
sisted of  Harry  Myers,  Max  Kelch, 
John  Strock  and  Cal  Applegate, 
technicians;  Allen  Bode  and  Ron- 
ald Reagan,  announcers,  the  latter 
two  being  film  stars  who  volun- 
teered service;  and  Bill  Ray  and 
Bill  Schwartz,  utility  men. 

Despite  intermittent  power  fail- 
ures which  kept  the  station  off  the 
air,  its  crew  and  facilities  operated 
tirelessly  through  the  day  and  en- 
tire night  of  March  2-3  gathering 
and  disseminating  helpful  informa- 
tion. 

In  addition  to  its  shortwave  unit, 
KFWB  set  up  remote  equipment  in 
the  North  Hollywood  High  School, 
the  main  point  of  refuge  in  Holly- 
wood, and  alternated  service  be- 
tween that  point  and  the  office  of 
the  Los  Angeles  Mayor  Frank  L. 
Shaw,  chairman  of  the  Major  Dis- 
aster Emergency  Council. 

Statement  of  commendation  was 
subsequently  issued  to  this  station 
which  stated  in  part  that  "the 
Major  Disaster  Emergency  Council 
wishes  to  congratulate  the  man- 
agement and  personnel  of  Warner 
Bros.  KFWB,  the  official  broadcast- 
ing station  of  the  Council  during 
the  storm.  At  the  time  when  hys- 
teria and  rumor  flooded  the  air, 
KFWB  was  steadfabi;  in  its  policy 
of  releasing  only  authorized,  au- 
thenticated information  concerning 
conditions." 


The  Mutual-Don  Lee  outlet, 
KHJ,  Los  Angeles,  through  Willet 
H.  Brown,  assistant  general  man- 
ager, and  Van  Newkirk,  director  of 
special  events,  effected  hookups  by 
shortwave  through  three  points.  Its 
mobile  unit,  WABD,  under  direc- 
tion of  Frank  Kennedy,  chief  engi- 
neer, was  put  into  commission  for 
the  Los  Angeles  County  Sheriff's 
office  on  a  two-way  hookup  with 
WYM,  Army  station  at  March 
Field,  Riverside  County,  as  relay 
between  Los  Angeles,  and  the 
Riverside  and  San  Bernardino 
areas. 

An  emergency  remote  was  also 
placed  in  the  sheriff's  office  and  re- 
lief bulletins  were  flashed  from 
there  over  KHJ  to  the  stricken 
areas.  Other  shortwave  links  were 
to  Santa  Barbara  and  San  Diego. 
Close  cooperation  was  also  effected 
between  KHJ  and  the  California 
Forestry  Medical  Corps  and  the 
Los  Angeles  Bureau  of  Power  & 
Water.  The  station  was  also  the 
official  means  of  communication  for 
Santa  Monica,  the  mayor  of  that 
city  directing  activity  via  KHJ. 
The  Army  Amateur  Network  close- 
ly cooperated  with  the  Don  Lee 
network  in  making  contacts  with 
San  Diego  and  Santa  Barbara. 

KVOE,  Santa  Ana,  Cal.,  affiliate 
of  the  Mutual-Don  Lee  network, 
went  ofT  the  air  March  2,  at  3  p.m., 
remaining  silent  until  noon  March 
5.  Flood  waters  submerged  its 
transmitter  and  put  it  out  of  com- 
mission. All  communication  was 
cut  off  from  the  community  during 
that  period. 

Many  Lives  Saved  By  KEHE 

As  Bridges  Fall 

KEHE,  Los  Angeles,  virtually 
turned  its  facilities  over  to  the  re- 
lief authorities.  Manager  Jack 
Gross  was  marooned  in  San  Fran- 
cisco. During  his  absence  his  as- 
sistant, Howard  Gambrill,  was  in 
charge  and  on  duty  for  three  days 
and  nights.  The  station  developed 
a  form  for  the  exchange  of  per- 
sonal information  and  its  missing 
persons'  bureau  made  countless  con- 
tacts between  individuals  and  fami- 
lies. During  the  critical  hours  of 


RADIO  AMATEURS  were  quick 
to  respond  when  floods  in  the  Los 
Angeles  area  broke  power  lines 
and  forced  many  broadcasting  sta- 
tions off  the  air  temporarily.  Of 
the  2,000  amateurs  in  the  area,  200 
were  assigned  to  active  duty  so  fa- 
cilities might  be  conserved  and  in- 
terference reduced. 

Don  Draper,  Los  Angeles  police 
detective  and  section  manager  of 
the  American  Radio  Relay  League, 
was  in  charge.  One  traffic  feat  was 
the  handling  of  all  press  associa- 
tion news  dispatches  from  San 
Diego,  El  Centro,  Riverside,  San 
Bernardino,  Filmore  and  other 
nearby  towns  for  more  than  24 
hours. 

A  national  system  of  amateurs 
was  rapidly  organized  and  Edward 
C.  Stockman  of  Denver  served  as 


LINES  —  Were  down,  but  radio 
can-ied  on.  KEHE,  Los  Angeles, 
set  up  a  temporary  control  room 
in  a  gasoline  service  station  at 
Universal  City  for  remotes. 


the  flood,  remote  control  broadcasts 
were  made. 

During  one  broadcast,  the  Lan- 
kersham  Bridge  over  the  Los 
Angeles  River  at  University 
City  was  ripped  out  by  the  surg- 
ing waters,  and  KEHE  flashed 
warning.  At  another  point  several 
houses  were  swept  away  from  an 
island  formed  by  the  river  where 
there  had  been  mainland  before. 
Rescue  work  was  described  and 
warnings  issued  to  others  to  stay 
away  because  of  exposed  power 
lines.  Persons  on  the  newly-formed 
island  were  instructed  via  KEHE 
to  remain  calm  until  rescued.  The 
KEHE  transmitter  was  accessible 
only  by  boat,  but  its  tired  crew 
headed  by  Leon  Fry,  remained  on 
duty  throughout  the  day  and  night. 

The  station's  mobile  crew  of  six, 
consisting  of  Bob  Le  Mond,  direc- 
tor of  special  events,  Al  Posca,  pro- 
gram director,  Technicians  Art 
Brearley,  Julius  Rickberg  and  Oli- 
ver Mitchell,  accompanied  a 
sheriff's  posse  to  San  Antonio  Can- 
yon, Cal.,  90  miles  from  Los  Ange- 
les, where  approximately  500  per- 
sons were  marooned.  They  were 
scheduled  to  do  rescue  work,  and 
broadcast  about  conditions  there. 

Fred  Ragsdale,  KEHE  chief  en- 
gineer, was  on  the  job  constantly 
for  three  days,  not  leaving  the  sta- 


a  clearing  unit.  His  station, 
W9ESA,  was  the  first  to  establish 
contact  with  an  amateur  in  Los 
Angeles  and  was  used  as  a  clear- 
ing house  for  messages  from  the 
East.  The  communications  chief 
for  the  national  amateur  network 
was  F.  E.  Handy  of  the  Hartford 
office  of  ARRL.  Through  his  ef- 
forts thousands  of  amateurs 
throughout  the  United  States  tried 
to  contact  Los  Angeles  amateurs, 
transmitting  hundreds  of  messages. 

In  Washington  the  FCC  issued 
a  special  notice  which  offered  co- 
operation to  all  stations  in  the 
flood  area.  KIEV,  Glendale,  Cal., 
and  KMPC,  Beverly  Hills,  Cal., 
daytime  stations,  applied  for  and 
received  special  permission  to 
broadcast  at  night  until  the  flood 
receded. 


tion,  and  with  practically  no  sle 
directing  his  technical  staff  at  va  ] 
ous  points  of  operation.  The  tra;' 
mitter  crew  consisting  of  Willi; 
Miller,  supervisor,  and  his  assi ' 
ants,  Jim  Wright  and  Art  Bre;' 
ley,  while  marooned  at  the  tra}' 
mitter  building  for  24  hours  wi  ' 
out  food  or  sleep,  kept  the  stat: ' 
on  the  air,  at  times  through  use  ; 
its  own  generated  auxiliary  pow 
KMTR,  Hollywood,  dispatcl-i 
its  sound  truck  about  the  dan|l 
zones  of  Los  Angeles  County  m; 
ing  transcriptions  which  were  i  i 
mediately  returned  to  the  statil 
for    broadcast.    The  station 
mained  on  the  air  all  night  Ma:] 
2-3    giving    emergency  warnir 
and  information,  cooperating  w' 
various  official  agencies. 

Mobile  Trucks  Record 
The  Havoc  for  Broadcasts 

When  all  communication  w 
the  city  of  Van  Nuys  was  cut  c 
the  Red  Cross  appealed  to  KG! 
Los  Angeles,  for  cooperation.  1 
station  sent  its  mobile  shortw£i 
transmitter  KABG  toward  'V 
Nuys,  but  the  truck  and  trailer  ] 
came  water-logged  and  stalled.* 
required  several  hours  before  I 
could  complete  its  mission.  Gn 
consisted  of  Harry  Parker,  ch; 
engineer,  assisted  by  Luciano  I 
torge,  Howard  Coleman,  and  Li 
wig  Noeske,  technicians.  CompL; 
bulletin  service  of  flood  conditic 
were  broadcast  throughout  f 
period  of  emergency  by  KGFJ. 

KGER,  Long  Beach,  Cal.,  kr 
abreast  of  rapid  emergency  dey 
opments  over  a  wide  area  throu 
remote  control  lines,  mobile  reco 
ing  equipment  and  constant  te 
phone  contact  with  law-enfor 
ment  and  relief  organizations.  J' 
thenticated  flood  bulletins  W' 
broadcast  at  ten-minute  interv£ 
regardless  of  scheduled  commerc 
programs.  This  was  in  addition' 
hourly  news  summaries. 

It  was  reported  that  KGER  s 
KIEV  were  the  only  two  static 
in  the  flood  areas  which  deliver' 
uninterrupted  service.  KGE| 
transmitter  is  located  adjacent  i 
the  Los  Angeles  River  and  fl(l 
control  dyke,  the  tower  being  1 
than  300  feet  from  the  center  of  ! 
river.  The  waters  rose  to  a  hei^  ' 


when  lines  went  down.  From  Vi 
ice,  Cal.,  at  the  flood  crest  KF 
portable  transmitter  sent  fl( 
news  to  KFI  shortwave.  Left ; 
right  are  Joy  Storm,  NBC  r 
nouncer;  George  Curran  and  S 
mour  Johnson,  KFI  engineers. 


Organized  Amateurs  Clear  Messages 
By  the  Thousand  Through  Flood  A  rea 
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would  have  completely  sub- 
bed  the   transmitter  building 
the  bank  or  dyke  broken  away. 
;GER  engineers,  under  the  di- 
ion  of  Jay  Tapp,  ran  a  mike 
from  the  building  to  the  river 
(c.    and    Frank    Ottoboni,  an- 
,ncer,  broadcast  particulars  on 
rise  and  fall  of  water,  gave 
riptions  of  the  flow  of  debris, 
warned  listeners  in  the  wake 
jlanger.  After  the  storm  and 
3  began  to  subside,  Clete  Rob- 
,   KGER   news    editor,  spent 
-te  hours  in  an  airplane  survey- 
conditions  and  property  dam- 
::  and  gave  a  half-hour  broad- 
depicting  highlights   of  the 
kt  and  alleviating  fear, 
tie  California  Highway  Patrol 
•Bd  upon  and  used  the  facilities 
KFI-KECA  to  broadcast  mes- 
■!s  to  the  highway  motor  pa- 
Chief  E.  Raymond  Cato  of 
California    Highway  Patrol 
air  messages  to  all  highway 
ers  in  various  neighboring  com- 
dties  ordering  them  to  report 
Dnce  via  short-wave  amateurs 
(Condition  of  roads. 
aiTison  Holliway,  general  man- 
and  H.  L.  Blatterman,  co- 
engineer  of  the  two  stations, 
sed  a  system  whereby  the  vital 
rmation    on    scheduling  and 
l-ing  of  food  caravans  could  be 
;yed  back  to  Los  Angeles  head- 
ters.  All  amateurs  in  nearby 
ns  were  requested  to  contact 
way  patrolmen. 

'Ho  Kept  on  Serving 

|er  the  Flood  Crest 

:|MPC,  Beverly  Hills,  Cal.,  sup- 
li  practically  continuous  flood 
2tins  throughout  the  period  of 

emergency,  delivered  by  Matt 
ray,  the  only  exception  being 
in  the  station  was  off  the  air 
:ugh  power  failure. 
:FAC,  KFVD  and  KRKD,  all  of 

Angeles,  and  KIEV,  Glendale, 

all  other  transmitters  in  the 
.  flooded  did  outstanding  serv- 
iin  the  cause  of  relief.  All  of 
■le  mentioned,  together  with 
r  radio  stations  throughout 
fornia,   faced  power  failures, 

roads,  washouts  that  disrupt- 
■elephone  ser\ace  and  paralyzed 
'oad,  motor  and  airline  trans- 
-ation,  but  kept  on  the  job  dur- 
the  entire  emergency, 
ot  the  least  of  the  dangers  was 

uncertainties  of  travel.  The 
arious  conditions  of  roads  un- 
nined  by  water  not  visible  to 
s,  accumulated  debris  washed 
■  flooded  roads,  highways 
:ed  by  stalled  cars,  together 
1  torrential  runoffs  of  water  in 
y  section  of  the  countv  of  Los 


Generous  Eddie 

VHEN  California  floods  in- 
2rrupted  network  programs 
;  looked  as  though  NBC's 
4GM  show  on  March  3  could 
ot  be  broadcast  because  of 
ne  trouble  at  KFI,  Los  An- 
eles.  Eddie  Cantor  re- 
earsed  a  special  New  York 
ast  all  that  afternoon  to  fill 
he  gap.  At  the  last  minute 
he  scheduled  show  went  on 
nd  Eddie  turned  back  the 
20,000  that  was  to  be  paid 
or  the  substitute  program. 


ARRANGING — A  flood  broadcast  were  (1  to  r  standing)  Marvin  Young, 
NBC  production  manager  in  Hollywood;  A.  H.  Saxton,  engineer  in 
charge  of  western  division;  Matt  Barr,  press;  Haii-ison  Holliway,  man- 
ager NBC  affiliated  stations  KFI-KECA;  Walter  Bunker,  assistant  pro- 
duction manager.  Seated  are  Joe  Parker,  announcer;  Clinton  (Buddy) 
Twiss,  special  events  announcer;  John  Swallow,  program  manager  NBC 
western  division,  and  Jimmy  Vandiveer  of  KFI-KECA  special  events. 


PRAISE  FOR  RADIO 

Flood  Area  Voices  Thanks 
 For  Heroic  Service  


PRESS  comment  in  the  Los  Ange- 
les area  was  commendatory  of  ra- 
dio's role  in  the  fiood,  although  two 
Los  Angeles  morning  papers  al- 
leged that  radio  had  given  some 
hysterical  and  inaccurate  reports. 
At  the  same  time,  the  papers  gave 
credit  to  Transradio  as  their  source 
of  news  from  all  points  outside  of 
Southern  California. 

Newspapers  made  profits  from 
the  disaster  through  swollen  cir- 
culation whereas  broadcasters  sac- 
rificed a  substantial  volume  of 
revenue  and  spared  no  expense  to 
give  complete  flood  coverage. 
Thousands  of  letters  and  telephone 
calls  were  received  by  stations  and 
networks  expressing  gratitude  for 
services  rendered.  Grateful  munici- 
pal authorities  gave  public  expres- 
sion of  the  invaluable  aid  that  ra- 
dio furnished  in  the  emergency. 

Angeles,  created  formidable  haz- 
ards to  the  public  at  all  points. 

Broadcasters  provided  clearcut 
warnings  of  these  dangers,  despite 
the  breakdown  of  public  utilities  in 
some  directions. 

To  short-wave  transmitters  and 
their  intrepid  amateur  licensees  is 
due  tremendous  credit  for  making 
the  service  blanket  the  entire  dis- 
trict. Many  broadcasters  found 
the  cooperation  of  amateurs  inval- 
uable in  supplying  eyewitness  re- 
ports and  countless  bulletins  from 
inaccessible  districts  were  received 
from  this  source. 

Frequent  bulletins  emanating 
from  the  Board  of  Health  were 
broadcast  advising  against  scare 
rumors  relative  to  the  water  sup- 
ply, food  shortage,  and  first  aid 
information.  Directions  were  also 
given  for  hospitalization  of  injured 
persons  together  with  general 
health  deportment.  All  bulletins 
were  expeditiously  handled. 

Radio  men  with  hip  boots,  hun- 
gry and  fatigued,  manned  posts 
lighted  by  various  makeshift  de- 
vices, and  unmindful  of  personal 
discomfort,  did  their  job  well. 


Ohio  State  Plans 
Annual  Gathering 

Success  of  Engineering  Meet 

Encourages  University 

SO  SUCCESSFUL  was  the  first 
Broadcast  Engineering  Conference 
held  Feb.  7-18  at  Ohio  State  Uni- 
versity, Columbus,  that  plans  are 
under  way  to  make  it  an  annual 
meeting  at  Columbus,  according  to 
W.  E.  Everitt,  director  of  electri- 
cal engineering  at  Ohio  State.  The 
96  registrations  from  25  States  and 
3  Canadian  provinces  included  14 
university  professors,  station  engi- 
neers, industry  and  governmental 
representatives. 

Sponsored  by  the  department  of 
electrical  engineering  of  Ohio  State 
U.,  the  conference  was  designed  as 
a  discussion  of  important  techni- 
nical  problems  experienced  by  ra- 
dio engineers  of  the  U.  S.  and 
Canada.  Harold  H.  Beverage,  chief 
research  engineer  of  RCA  Com- 
munications Inc.,  addressed  the 
conference  on  "Ultra-High  Fre- 
quency Propagation."  George  H. 
Brown,  consulting  radio  engineer, 
spoke  on  "Broadcast  Antenna  De- 
sign." John  F.  Byrne,  engineer  of 
the  Collins  Radio  Co.,  Cedar  Rap- 
ids, la.,  discussed  field  strength  sur- 
veys. 

Topics  Discussed 

John  H.  Dellinger,  chief  of  the 
radio  section  of  the  National  Bu- 
reau of  Standards  discussed  prop- 
agation of  broadcast  frequencies  at 
night  and  William  H.  Doherty,  ra- 
dio development  department  of  the 
Bell  Telephone  Laboratories,  spoke 
on  high  power  radio  frequency  am- 
plifiers. George  M.  Nixon,  develop- 
ment engineer  of  NBC  discussed 
studio  acoustics. 

Dr.  Everitt  talked  on  "Coupling 
Networks",  and  Herbert  M.  Hucke, 
chief  communications  engineer  of 
United  Airlines  Corp.,  told  of  snow 
static  effects  on  aircraft. 

Harold  L.  Oleson,  of  the  Weston 
Electrical  Instrument  Corp.,  dis- 
cussed indicating  instruments  and 
Peter  C.  Sandretto,  communications 
engineer  of  United  Airlines  Corp., 
spoke  on  the  principles  in  aeronau- 
tical ground  radio  station  design. 
Arthur    E.   Thiessen,  commercial 


engineering  manager  of  General 
Radio  Co.,  told  of  experiments  in 
making  modulation  and  distortion 
measurements. 

Attending  the  conference  were: 

Ernest  L.  Adams.  WHIO,  Dayton  ;  John 
Aitkenhead,  WADC,  Akron  ;  Ben  Aker- 
man,  WGST,  Atlanta;  J.  E.  Anderson, 
WHKC,  Columbus ;  Tom  E.  Atherstone, 
KGVO,  Missoula,  Mont.  ;  Robert  D.  Avery, 
WBDJ,  Roanoke,  Va. 

Stuart  L.  Bailey,  Jansky  &  Bailey,  Wash- 
ington ;  Harold  H.  Beverage,  R.C.A.,  New 
York ;  Cecil  Bidlack,  WOSU,  Columbus ; 
R.    K.    Blackburn,    WTHT,    Hartford;  G. 

E.  Branch,  WLW,  Cincinnati ;  Charles 
Brannen,  WCLO.  Janesville,  Wis.  ;  George 
H.    Brown,   R.C.A.,    New    York ;  Ormond 

F.  Bullis,  WHAM,  Rochester;  John  F. 
Byrne,  Collins  Radio  Co.,  Cedar  Rapids, 
la. ;  E.  M.  Boone.  Ohio  State  U. 

John  S.  Campbell,  WSM,  Nashville:  W. 
J.  Carter,  CKLW,  Windsor,  Ont.  ;  Ray- 
mond CoUins,  WFAA,  Dallas,  Texas ;  K. 
R.  Cooke,  WGBI,  Scranton,  Pa.  ;  John  H. 
Dellinger,  Bureau  of  Standards,  Washing- 
ton ;  William  H.  Doherty,  Bell  Labora- 
tories. New  York ;  Richard  S.  Duncan, 
WHP,  Harrisburg;  E.  E.  Dreese,  Ohio 
State  U. 

William  L.  Everitt,  Ohio  State  U ;  A. 
Paul  Frye,  Moody  Bible  Institute,  Chicago. 

Kenneth  Gardner,  WHAM,  Rochester ; 
D.  W.  Gellerup,  WTMJ,  Milwaukee;  Les- 
ter Gilbert,  WNBF.  Binghamton,  N.  Y. ; 
Wendelin  Gunther,  WJJD,  Chicago. 

Albert  Heiser,  WLVA,  Lynchburg,  Va.  ; 
R.  C.  Higgy,  WOSU,  Columbus;  Oscar  C. 
Hirsch,  KFVS,  Cape  Girardeau,  Mo.  ;  Guy 
C.  Hutcheson,  CBS,  New  York;  William 
Hutton,  WGAR,  Cleveland. 

Martin  Katzin,  R.C.A.,  New  York ;  Philip 
Konkle,  WLW-WSAI.  Cincinnati:  Allan 
Kunze,  Ohio  State  U. 

Floyd  Lantzer,  WLW-WSAI,  Cincinnati; 

G.  F.  Leydorf,  WLW-WSAI,  Cincinnati. 
J.  M.  McDonald.  WLW-WSAI,  Cincin- 
nati ;  H.  McMahon,  CJCA.  Edmonton,  Al- 
berta. Canada:  A.  R.  Moler,  KMBC,  Kan- 
sas City  :  Paul  Moore,  NBC,  Chicago  ;  John 
F.  Morrison,  Bell  Laboratories,  New  York  ; 
M.   R.   Mitchell,  WJR,  Detroit. 

George  Nixon,   NBC,  New  York. 

Elwin  J.  O'Brien.  U.  of  North  Da- 
kota, Grand  Forks,  N.  D. ;  Harold  L.  Ole- 
sen,  Weston  Electrical  Instrument  Corp., 
Cleveland;  A.  C.  Omberg,  WSM,  Nash- 
ville. 

R.  Morris  Pierce,  WGAR,  Cleveland;  L. 
M.  Poast,  Jansky  &  Bailey,  Washington; 
W.  L.  Poole,  CKLW,  Windsor,  Ont; 
George   Platts,   WLW-WSAI,  Cincinnati. 

R.  J.  RockweU,  WLW-WSAI,  Cincin- 
nati. 

C.  E.  Schuler,  International  Derrick  & 
Equipment  Co.,  Columbus ;  Carl  E.  Smith, 
Radio  Air  Service  Corp.,  Cleveland :  L. 
W.  Stinson,  KVOO,  Tulsa. 

Arthur  E.  Thiessen,  General  Radio 
Co.,  Cambridge,  Mass.  ;  C.  H.  Topmiller, 
WCKY,  Cincinnati. 

J.   P.   Veatch,   KFEL,  Denver. 

Ralph  A.  Webster,  King  Trendle  Broad- 
casting Corp.,  Detroit ;  Jos.  Whitehouse, 
WLW-WSAI,  Cincinnati;  B.  T.  Wilkens, 
WKBN,  Youngstown. 


Gen.  Harbord  Sails 

THE  importance  of  Hollywood  in 
the  radio  amusement  field  is  close- 
ly rivaling  New  York  and  will  con- 
tinue to  increase  as  time  goes  on, 
Gen.  James  Guthrie  Harbord, 
chairman  of  the  board  of  RCA, 
stated  when  in  that  city  March  3, 
on  the  start  of  his  world  tour.  Gen- 
eral Harbord  inspected  the  RCA 
Hollywood  plant  and  also  the  site 
of  the  new  NBC  studios  in  that 
city.  He  also  conferred  with  Don 
E.  Oilman,  NBC  western  division 
vice-president.  Accompanied  by  E. 
S.  Colling,  RCA  publicity  director 
of  New  York,  he  sailed  from  Los 
Angeles  on  board  the  Monterey 
for  Honolulu  and  will  visit  Japan, 
Java,  the  Phillipines  and  China. 
They  will  also  attend  the  World 
Radio  Broadcasting  Conference  in 
Sj'dney,  Australia,  to  be  held  un- 
der British  auspices.  They  will 
proceed  across  Russia  and  visit  the 
principal  European  countries,  re- 
turning thence  to  New  York. 


HAL  E.  ROACH  Studios  Inc..  Cul- 
ver City.  Cal.,  motion  picture  concern, 
is  preparing  a  half-hour  radio  .';how 
built  around  the  Our  Gang  kids, 
through  William  Morris  Agency,  Bev- 
erly Hills,  Cal.  Show  will  be  produced 
by  Hal  Roach. 
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Appellate  Court  Turns  Searching  Ey 
To  FCC  Procedure  in  Deciding  Cast 


Syracuse  Stations  Help 
College  in  Installation 
Of  Workshop  on  Campus 

SYRACUSE  University  in  cooper- 
ation with  WSYR  and  WFBL, 
Syracuse,  announces  the  comple- 
tion of  its  Radio  Workshop  in- 
stalled on  the  campus  at  a  cost 
of  $5,000  shared  jointly  by  the 
school  and  the  stations.  Programs 
•originating  in  the  Workshop  are 
sent  through  leased  wires  to  either 
local  station  for  broadcast. 

The  larger  of  the  two  new  stu- 
dios is  designed  for  dramatic  and 
choral  productions,  the  smaller  will 
l)e  used  for  round-table  discussions 
and  newscasts.  In  addition  to  a 
control  room  using  Western  Elec- 
tric equipment  there  is  a  large  ob- 
sei'vation  room  for  classes  and 
spectators. 

The  University  began  its  broad- 
casting activities  in  1930  under 
an  exclusive  agreement  with  WSYR 
and  during  the  last  seven  years 
has  aired  2,130  programs  in  which 
4,000  students  have  participated. 
The  Workshop  committee  consists 
of  Prof.  Kenneth  G.  Bartlett  of 
the  school  of  public  speech  as 
program  director;  Dr.  D.  Walter 
Morton,  director  of  the  extension 
school;  Dr.  M.  Lyle  Spencer,  dean 
of  journalism;  Dr.  Karl  C.  Lee- 
brick,  dean  of  liberal  arts;  George 

B.  Thurston,  university  business 
supervisor,  and  Dr.  Harold  Butler, 
dean  of  fine  arts. 

Robert  G.  Soule,  vice-president 
of  WFBL,  said  of  the  new  Work- 
shop, "Syracuse  U  with  its  new 
studios  and  arrangements  for  the 
xise  of  two  stations  has  an  oppor- 
tunity to  train  young  people  in  the 
writing  of  scripts  and  production 
of  programs.  It  will  furnish  an  ex- 
•cellent  test  of  educational  programs 
for  listener  reactions."  Col.  Harry 

C.  Wilder,  president  of  WSYR, 
added,  "The  Workshop  extends  the 
tisefullness  of  the  university  radio 
"work  and  provides  many  more  stu- 
dents with  good  training  in  all 
branches  of  broadcasting.  The  com- 
mercial stations  welcome  this  train- 
ing and  believe  it  will  furnish  us 
with  trained  personnel  in  this  rap- 
idly growing  industry." 


General  Mills  Starts 

GENERAL  MILLS,  Minneapolis, 
will  sponsor  Get  Thiri  to  Music,  on 
behalf  of  Gold  Medal  Flour,  on 
WGN,  Chicago,  and  WCAE,  Pitts- 
burgh, starting  March  21,  using 
the  9:30-9:45  a.  m.  (CT)  period. 
According  to  Park  G.  Parker,  vice- 
president  of  Blackett-Sample-Hum- 
mert,  Chicago  agency  in  charge  of 
the  series,  the  program  will  be  ex- 
tended gradually  to  other  Mutual 
stations. 


WCKY  Applies  for  50  kw. 

WCKY,  Cincinnati,  on  March  12 
"filed  with  the  FCC  an  application 
seeking  an  increase  in  power  from 
10,000  to  50,000  watts  on  its  1490 
kc.  channel.  William  A.  Porter, 
Washington  attorney,  filed  the  ap- 
plication for  the  L.  B.  Wilson  sta- 
tion. 


Chesterfield  Sports 

LIGGETT  &  MYERS  Tobacco  Co., 
New  York  (Chesterfields),  on  April 
18  will  start  a  spor  ;s  review  on  a 
large  NBC  network.  The  program 
will  be  broadcast  five  nights  week- 
ly at  6:30-6:45  p.  m.  Agency  is 
Newell-Emmett  Co.,  New  York. 


AFTER  —  The  fire  was  over, 
WHBF,  Rock  Island,  looked  over 
its  transmitter  house  and  saw  a 
sight  like  this.  A  new  Collins  trans- 
mitter was  rushed  from  Cedar 
Rapids. 


Transmitter  Lost 
In  Blaze  at  WHBF 

New  Equipment  Is  Set  Up  at 

Rock  Island  Golf  Course 

FIRE  that  suddenly  broke  out  dur- 
ing a  basketball  broadcast  March 
9  destroyed  the  transmitter  house 
of  WHBF,  located  on  the  roof  of 
the  Harms  Hotel,  Rock  Island. 
Faulty  wiring  is  believed  to  have 
caused  the  blaze,  which  broke  out 
suddenly  in  a  room  directly  be- 
neath the  transmitter. 

The  transmitter,  and  all  records 
were  destroyed.  E.  C.  Page,  Wash- 
ington consulting  engineer,  who 
was  in  Rock  Island  making  inten- 
sity measurements  in  connection 
with  WHBF's  application  for  a 
power  increase  and  new  transmit- 
ter, aided  the  staif  in  erecting  tem- 
porary equipment.  A  new  Collins 
transmitter  was  rushed  from  Cedar 
Rapids.  A  temporary  transmitter 
house  was  set  up  at  the  Sankie 
golf  course  near  the  city  limits. 

William  Gallien,  transmitter  en- 
gineer on  duty,  first  noticed  trouble 
with  the  current  at  9:20  p.  m.  He 
checked  the  transmitter  and  saw 
smoke  coming  through  the  floor 
from  the  hotel  attic.  As  the  trans- 
mitter went  off  the  air,  he  grabbed 
a  phone  and  called  the  fire  station 
and  hotel  clerk.  The  stairway  by 
that  time  was  a  mass  of  flames, 
Gallien  escaping  to  a  hotel  room 
and  down  an  ice  covered  fire  es- 
cape. 

While  total  damage  from  the 
fire  amounts  to  $50,000,  WHBF's 
equipment  is  insured. 

WHBF  resumed  broadcasting  at 
10:45  a.  m.  March  11  after  having 
missed  only  25  hours  and  20  min- 
utes of  broadcast  time.  A  tempo- 
rary antenna  system  was  devised 
from  100  feet  of  pipe  and  12 
ground  radials  made  of  3-foot 
chicken  wire,  150  feet  long.  WOC, 
Davenport,  la.,  off'ered  its  facilities 
to  WHBF,  and  Maurice  Corken  ac- 
cepted, and  on  March  10  announced 
plans  for  resumption  of  service. 


THE  EXTENT  to  which  the  new- 
ly-constituted U.  S.  Court  of  Ap- 
peals of  the  District  of  Columbia 
is  interesting  itself  in  broadcast 
matters  was  again  demonstrated 
March  7  when  members  of  the 
bench  fired  a  barrage  of  questions 
at  attorneys  in  arguing  pending 
appeals  on  FCC  cases. 

Having  upset  the  FCC  in  one 
case  only  a  few  weeks  ago  and 
having  sharply  criticized  FCC  pro- 
cedure in  deciding  several  other 
cases,  the  Court  appears  to  be 
heading  toward  writing  of  new  ra- 
dio legal  precedent.  Two  of  the 
five  justices  have  served  less  than 
a  year  while  Chief  Justice  D. 
Lawrence  Groner  has  served  since 
1931  and  Associate  Justice  Harold 
M.  Stevens  has  served  since  1935. 
The  fifth  member.  Congressman 
Fred  M.  Vinson,  has  not  yet  taken 
office  and  is  still  serving  in  Con- 
gress. 

In  the  argument  of  the  case  of 
WOAI,  San  Antonio,  from  a  Com- 
mission decision  authorizing  a  new 
local  station  to  operate  on  1200  kc. 
at  Greenville,  Tex.,  the  court  indi- 
cated strongly  by  its  questions 
that  important  developments  in 
interpretation  of  the  radio  title  of 
the  Communications  Act  are  in 
sight. 

Question  of  Procedure 

WOAI  through  its  counsel,  Louis 
G.  Caldwell,  assisted  by  Donald  C. 
Bealor  and  Percy  H.  Russell  Jr., 
had  appealed  on  the  ground  of  in- 
terference that  would  be  caused  if 
the  new  station  begins  operation. 
This  issue  appeared  to  fade  into 
insignificance  when  contrasted  to 
questions  raised  as  to  the  propri- 
ety of  the  Commission's  procedure 
and  its  alleged  failure  to  conform 
to  the  requirements  of  the  Act. 
Miss  Fanney  Neynian,  principal 
attoi-ney,  argued  for  the  Commis- 
sion, and  held  that  FCC  procedure 
was  fully  justified  and  proper. 

Counsel  for  WOAI  contended 
the  original  Commission  decision 
gi'anting  the  Greenville  station 
was  void  because  it  was  rendered 
without  findings  of  fact.  It  con- 
tended also  that  the  Commission 
acted  erroneously  in  failing  to  pass 
on  WOAI's  petition  for  rehearing 
prior  to  the  date  by  which  an  ap- 
peal had  been  taken.  Thirdly,  the 
claim  was  made  that  the  Commis- 
sion had  acted  unlawfully  in  con- 
sidering confidential  reports  from 
an  examiner,  the  law  department 
and  the  engineering  department 
in  arriving  at  its  decision  and  in 
failing  to  submit  these  papers  to 
the  Court  as  part  of  the  record 
required  on  appeal.  This  procedure, 
it  was  held,  has  been  followed  by 
the  Commission  practically  from 
its  creation. 

Justices  Groner  and  Miller  took 
up  the  questioning.  The  Chief  Jus- 
tice said  that  in  wi'iting  the  opin- 
ion in  the  so-called  Missouri  cases 
involving  appeals  of  WIL  and  KSD 
from  the  Commission  decision 
granting  a  new  station  to  the  St. 
Louis  Star  -  Times,  he  had  not 
meant  to  indicate  that  the  Com- 
mission's statement  of  facts  should 
be  anything  less  than  a  full  dis- 
closure by  it  of  all  the  facts  it 
found  and  relied  upon  in  reaching 
its  decision. 

When  WOAI  counsel  pointed 
out  that  even  the  so-called  "full 
statements"   which    are  rendered 


by  the  Commission  and  which  hs 
frequently  come  before  the  Coi 
for  review  were  in  themselves  1 
from  being  sufficient.  Chief  Ji 
tice  Groner  said  in  substance  tl 
the  court  wished  to  apologize  : 
having  let  so  many  years  go 
without  imposing  on  the  Comm 
sion  rules  to  guide  it  in  arrivi 
at  and  rendering  fair  decisions  a 
adequate  statements  of  facts  a 
reasons. 

There  ensued  examination 
the  justices  both  of  WOAI  a 
Commission  counsel  regarding  1 
intricacies  of  FCC  procedure  p 
ticularly  with  reference  to  reco 
mendations  of  engineers  and 
torneys  which  are  not  releas 
Miss  Neyman  argued  that  thi 
were  simply  working  memorar 
and  that  they  did  not  constit 
"opinion  evidence".  At  one  po 
Chief  Justice  Groner  said  it  v 
"unthinkable"  the  Commissi 
would  base  its  decision  in  any  v. 
on  secret  memoranda. 

In  a  second  case  involving  ' 
application  of  Pottsville  Broadca 
ing  Co.  for  a  new  local  station 
Pottsville,  Pa.,  the  Court  likew 
plied  counsel  with  questions.  J 
pearing  for  the  apnlicant  den 
the  facility  on  financial  grour 
Elliot  Lovett,  Washington  att 
ney,  held  the  FCC  erred  in  its  i 
ing.  George  B.  Porter,  FCC  assi] 
ant  general  counsel,  appeared  \ 
the  Commission. 

Decisions   in   these    cases  n 
come  within  the  next  two  mont 
Meanwhile,  it  is  possible  the  co 
will  act  on  the  WOAI  motion 
compel  the  Commission  to  prod 
the    "secret   documents".    In  fi 
event,  it  is  anticipated  that  ' 
case  will  result  in  an  import  * 
pronouncement   on    a  number 
mooted  issues  regarding  FCC  pi 
cedure. 


Leaving  Hollywood 

WILLIAM  ESTY  &  Co.  Inc.,  K 
York  agency,  will  close  its  Ho 
wood  radio  headquarters  ai 
March  22  when  the  CBS  J;i 
Oakie  program  under  sponsors 
of  R.  J.  Reynolds  Tobacco 
(Camel  cigarettes.  Prince  Albe^ 
terminates.  Savington  Crampt 
manager  of  the  office  and  produ 
of  the  weekly  program,  will  ret ' 
to  the  New  York  headquarters,  i 
Ashley,  writer-producer  and  '! 
Goodwin,  announcer  -  produc, 
have  not  announced  their  fut' 
plans,  but  it  is  expected  that  i] 
will  remain  in  Hollywood. 


Insurer  Clipping 

SERVICE  LIFE  INSURANCE  < 
Chicago,  has  been  gradually  _ 
ducing  its  list  until  only  9  stati 
are  now  being  used.  Quarter-h 
programs  five  times  weekly 
being  used  on  8  stations  with  tY 
quarter  -  hour  weekly  shows 
WLS,  Chicago.  Other  stations  J, 
WNAX  WWVA  KFRU  KI 
KXBY  WHO  WNEW  and  KR 
Presba,  Fellers  &  Presba,  ChicE 
and  Frankel  -  Rose  Co.,  Chics 
handle  the  placements. 


PUBLIC  Service  Committee  in 
New  York  Assembly  on  Marc 
killed  the  Doran  bill  for  regulal 
of   broadcasting   stations  by 
Public  Service  Commission. 
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Late  Personal  and  News  Notes 


)UDLEY  SAUMENIG,  formerly 
j|.on  manager  of  WCSC,  Charleston, 
p.,  has  been  named  commercial 
ager  of  WIS,  Columbia,  S.  C. 
;r  WIS  staff  changes  include 
es  Toung,  formerly  of  WWNC, 
ibville,  N.  C  and  Bev  Dean,  for- 
y  of  WHK-WCLE,  Cleveland,  to 
WIS  announcing  staff ;  Douglas 
jham,  formerly  of  WCSC,  Charles- 
[  S.  C..  to  the  WIS  engineering 


)RGE  T.  CASE,  announcer  and 
lucer  of  WIS,  Columbia,  S.  C,  has 
.  named  production  manager  of 
NC,  Durham.  N.  C. 

t  O'TOOLE  has  resigned  from  the 
i?  press  department  to  join  Lead- 
iAttractions  Inc.,  New  York,  which 
Jages  his  wife,  Adela  Rogers  St. 
*las,  among  other  talent.  Mr. 
loole  is  succeeded  at  CBS  by 
ibael  Foster,  formerly  with  the 
p  York  Journal.  Holly  Noble  of  the 
■^(S  department  has  been  granted  an 
|nded  leave  of  absence. 

3'i)NAilD  M.  LEONARD,  formerly 
Pfjae  Netc  York  Post  and  creator  and 
Buctor  of  the  News  Testers  current 
jits  quiz  show  on  MBS,  has  ioined 
program  staff  of  WOR,  Newark, 
leeding  John  McCosker,  resigned. 

|iN  LOMAX,  sports  commentator 
VOR,  Newark,  will  leave  for  Lake 
jirles.  La.,  on  March  17,  where  the 
,iadelphia  Athletics  are  training, 
will  visit  14  baseball  camps. 

l;;.ES  F.  SEEBACH,  program  di- 
,(or  of  WOR,  Newark,  became  the 
t  -jier  of  a  baby  girl  born  March  9. 

js'-AMERICAN  Coffee  Bureau  has 
jjinted  Arthur  Kudner,  New  York, 
ilirect  advertising.  Media  have  not 
,  selected. 

iRRY   TERRY,   vice-president  of 
aier-Krasselt  Co.,  Milwaukee,  has 
ijjiied  offices  as  advertising  and  sales 
jiomist  at  8  S.  Michigan  Ave.,  Chi- 

<|!|- 

3.  DBVINE  &  Associates,  New 
K,  station  representatives,  have 
■ft.    appointed    by    WAAT,  Jersey 

'!  ■ 

fjS.  (Pete)  WASSER  has  resigned 
i  ice-president  in  charge  of  the  New 
k  office  of  Gene  Furgason  &  Co., 
lion  representatives.  James  Wade 
low  in  command  in  New  York. 

^f^ERAL  MILLS,  Minneapolis 
'''beaties),  on  March  23  will  start 
.Ties  of  pre-season  baseball  games 
'be  Newark  Bears  from  Florida  on 
I EW,  New  York.  Earle  Harper, 
■'Station's  sports  commentator,  will 
dcast  the  remotes  from  St.  Peters- 
™W  through  April  8.  Agency  is  Knox- 
p  (jives,  Minneapolis. 

DIO  Writers  Laboratory  of  Lan- 
[t)|t>er,  Pa.,  has  placed  its  script  series 
ftery  Hall  on  CKCL,  Toronto.  The 
:er  is  H.  Colin  Rice. 


s  ft 
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C.  D.  TAYLOR,  formerly  of  WCHV, 
Charlottesville,  Va.,  has  joined  the 
sales  staff  of  WTOC,  Savannah. 

CLETE  SCHWITTERS  has  joined 
the  sales  staff  of  KIDO,  Boise,  Id. 

GEORGE  T.  LUCK,  former  director 
of  sales  promotion  of  KGCN,  Amaril- 
lo,  has  resigned  as  radio  director  of 
Betts  Adv.  Agency,  Denver,  to  become 
merchandising  director  of  KLZ,  that 
city.  Plans  are  announced  for  the  com- 
plete reorganization  of  the  KLZ  mer- 
chandising department  under  Mr. 
Luck. 

JOHN  SCHNELLOR,  former  control 
room  supervisor  of  KOIN  -  KALE, 
Portland,  Ore.,  has  joined  the  techni- 
cal staff  of  KNX,  Hollywood. 
DON  PRICE,  new  to  radio,  has 
joined  the  engineering  staff  of  KOIN- 
KALE,  Portland,  Ore. 

DR.  LEON  LEVY,  president  of 
WCAU,  Philadelphia,  and  a  member 
of  the  cabinet  of  the  United  Campaign, 
has  been  placed  in  charge  of  the  Cam- 
paign's activities  for  all  Philadelphia 
stations  and  motion  picture  theaters. 
KDNT  are  the  call  letters  assigned  by 
the  FCC  to  the  new  station  at  Den- 
ton, Tex.,  on  1420  kc,  100  watts  day. 
Call  letters  KVNU  have  been  assigned 
to  the  new  Logan,  Utah,  station  on 
1200  kc,  100  watts  unlimited. 
A  NEW  SERIES  of  commentaries  on 
British  events  started  March  13  on 
the  NBC-Blue  network,  given  by  How- 
ard Marshall,  writer  and  BBC  com- 
mentator. The  programs  are  titled. 
They're  Saying  in  England. 

TWO  NEW  sponsors  have  been  signed 
for  George  Jessel's  Thirty  Minutes  in 
Hollywood.  Wonder  Clothes,  Balti- 
more, is  sponsoring  the  show  on 
WBAL,  and  Fresh  Fish  Dealers 
Assn..  Los  Angeles,  on  KHJ.  Agency 
for  the  program  is  Redfield-Johnstone, 
JV.  Y. 


Election  Day 

CHICAGO'S  19,250  judges 
and  clerks  of  elections  will 
receive  their  official  instruc- 
tions for  the  April  12  pri- 
mary on  WBBM,  that  city. 
Formerly  instructions  in  the 
3,850  precincts  were  given  in 
neighborhood  mass  meetings. 
The  broadcasts  on  WBBM 
will  originate  from  the  Board 
of  Election  Commissioners, 
City  Hall. 


BAYUK  CIGARS,  Philadelphia,  has 
started  sponsorship  of  the  Spo7-ts  Ce- 
lebrity Parade  on  WGN,  Chicago,  fea- 
turing Quin  Ryan.  McKee  &  Albright, 
Philadelphia,  handles  the  account. 

EMLONG  NURSERIES,  Stevens- 
ville,  Mich,  (garden  nursery),  has 
started  six  weekly  spot  announcements 
on  WLS,  Chicago.  Selviair  Broadcast- 
ing System,  Chicago,  has  the  account. 

HALCO  INSTITUTE,  Chicago  (alco- 
hol cure),  has  placed  its  account  with 
Selviair  Broadcasting  System,  Chicago 
agency.  A  quarter-hour  weekly  test 
program  has  been  started  on  WAAF, 
Chicago,  with  other  Chicago  and  mid- 
western  stations  planned  on  being 
added  if  test  proves  successful,  accord- 
ing to  Arthur  A.  Kohn,  copartner  of 
Selviair. 


New  Oneida  Series 

ONEIDA  Ltd.,  Oneida,  N.  Y.  (sil- 
verware), on  April  1  starts  a  series 
of  quarter-hour  transcriptions  of 
Peggy  Tudor.  Original  plans  called 
for  33  stations,  but  the  schedule 
has  since  been  revised  and  station 
list  is  not  available.  Agency  is 
BBDO,  New  York. 


'Swing  it,  Bob!  They're  sure  to  catch  us 
with  that  Western  Electric  Salt-Shaker!" 


Read 

This 

One! 


We  have  always  been  sold 
up  to  the  hilt  on  the  idea 
that  WWVA  is  a  grand 
5000  watter.  Not  by  point 
of  ego,  but  genuine  per- 
sonal pride  in  the  results  of 
our  "midnight  oil"  efforts. 
But  now  comes  proof  which 
should  make  our  enthusi- 
asm contagious. 

We  broke  down  1504  proofs 
of  purchase  mail  pulled  by 
a  cooked  cereal  (*)  adver- 
tiser from  February  7  to  10, 
1938,  and  the  results  are  in 
our  opinion  quite  phenome- 
nal. Proof  of  purchase  mail 
was  received  from  511  towns 
in  Pennsylvania,  Ohio,  West- 
Virginia  and  Maryland 
within  this  four-day  period. 
That  means  the  advertiser 
sent  his  spoken  word  mes- 
sage into  511  communities 
in  four  days^  at  a  total  cost 
per  community  of  57c,  or 
I4V4C  per  day.  This  "bar- 
gain" in  advertising  includ- 
ed a  one-half  hour  show 
per  day  and  a  five-enter- 
tainer act.  Fourteen  -  and  - 
a-quarter  cents  comes  a  bit 
short  of  paying  the  postage 
on  five  sales  letters  and  we 
believe  every  sales  execu- 
tive will  agree  that  a  bang- 
up  half  hour  radio  show 
will  put  many  times  five 
sales  letter  in  the  shade. 
We  know  of  no  other  form 
oi  publicity  of  the  very 
slightest  weight  that  can  be 
bought  at  I4V4C  per  issue 
per  town. 

Such  "bargain"  advertising 
is  yours  at  WWVA! 


(*)  Name  furnished  on  request. 

National  Representatives 

JOHN  BLAIR  &  CO. 

NEW  YORK  .  .  .  CHICAGO 
DETROIT  . .  SAN  FRANCISCO 

Columbia  Station 


60  KULku^-cJUA- 
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INCOME  tax  problems  were  dis- 
cussed March  9,  on  WTMJ,  Mil- 
waukee, during  Income  Tax 
Clinic.  Realizing  what  a  time 
most  ordinary  folk  have  in  figur- 
ing out  their  taxes,  WTMJ  asked 
its  listeners  a  week  in  advance  to 
send  in  their  questions,  then  turned 
them  over  to  Federal  and  State  tax 
officials  for  proper  answers.  A  di- 
gest of  these  answers  was  featured 
on  the  Clinic.  Our  listeners  really 
did  appreciate  it,  says  WTMJ. 
*      *  * 

Talent  Tour 

ORIGINATING  in  the  ballroom  of 
a  local  hotel  before  a  studio  audi- 
ence of  400,  Tour  For  Talent  has 
started  on  WMIN,  Minneapolis. 
Talent  is  recruited  from  local 
music  teachers  and  votes  are  taken 
from  the  audience  and  listeners. 
Ballots  must  be  obtained  by  a  per- 
sonal call  to  the  sponsor's  firm, 
Weyland  Furniture  Co.  Response 
average  is  2,500  votes  each  week. 
Winner  gets  a  free  trip  to  New 
York  plus  network  audition. 


MORE  LOCAL  TIME 
IN  SflN  FRANCISCO 

IS  NOW  SOLD  ON 

KSFO 

THAN  ON  ANY  OTHER 
MAJOR  NETWORK 
STATION 

*7/ta^  e<j.ide4tce. 

KSFO-Russ  Building,  San  Francisco 

5000W  day . . .  1000 W  night. . .  5S0  KC 
PHILIP  G  LflSKY,  General  Manage,r 
National  Representative: 

FREE  &  PETERS,  Incorporated 

COLUMBlfl  BROflDCflSTlNG  SYSTEM 


PROGRAMS 


Tie-in  Essays 

ESSAY  contest  recently  conducted 
by  WBNX,  New  York,  had  for  its 
subject  "Why  All  Americans 
Should  Buy  American".  Open  to 
children  of  ages  10  to  14,  awards 
of  bicycles  for  the  best  essay  sub- 
mitted by  a  girl  and  boy  were  made 
and  their  essays  read  on  the  air. 
Other  prizes  were  skates,  sleds, 
books,  baseball  outfits  and  musical 
instruments,  but  no  merchant  con- 
tributing a  prize  was  credited.  The 
award  announcements  were  made 
from  a  local  department  store  on 
WBNX. 

*  *  * 
Window  Music 

BROADCAST  from  the  show  win- 
dow of  the  sponsor's  music  store 
and  featuring  advanced  pupils  of 
local  music  teachers  a  new  series 
has  started  on  WCOA,  Pensacola, 
Fla.,  for  the  Reynolds  Music 
House.  Parents  are  pleased,  the 
music  teachers  get  publicity,  the 
kids  are  thrilled  and  the  sponsor 
sells  many  instruments  recommend- 
ed by  the  teachers.  It's  a  natural 
all  around,  says  WCOA. 

*  *  * 

Old  Time  Rally 

OLD-FASHIONED  political  rally 
with  all  the  fireworks  was  broad- 
cast recently  on  WAGA,  Atlanta, 
on  the  eve  of  Fulton  County's  Dem- 
ocratic primary.  All  candidates  had 
their  say  in  this  non-controversial 
program  that  created  widespread 
local  interest. 

Charity  Stories 
WMCA,  New  York,  on  March  5 
started  a  series  of  broadcasts  feat- 
turing  case  records  of  Catholic 
Charities.  New  York  newspaper 
women  are  guests  on  the  program, 
telling  how  they  would  write  the 
stories  for  publication. 


SPRING 
SONG 


WABY's  rich  Capital  District,  prize  merchandising 
area,  is  stepping  up  its  buying  pace  for  the  usual 
profitable  Spring,  and  there  isn't  a  note  of  gloom  in 
the  whole  properous  zone.  Your  sales  message,  over 
its  favorite  station,  will  put  you  in  tune,  too,  for 
can't-miss  business. 

In  the  Heart  of  "The  State  That  Has  Everything'^ 

Harold  E.  Smith,  General  Manager 


STATION    W*A*B*y  ALBANy,N.y. 


The  Morning  Watch 
THIRTY  local  ministers  conduct 
early  morning  devotional  services 
on  WORC,  Worcester,  Mass.,  under 
the  terms  of  a  new  plan  promul- 
gated by  the  Council  of  Churches, 
that  city.  According  to  E.  E.  Hill, 
WORC  manager,  the  daily  program 
titled  The  Morning  Watch  will  be 
broadcast  on  a  method  of  rotation, 
whereby  the  same  minister  will 
conduct  it  for  two  consecutive  days. 

^  ^  ^ 

Idea  Day 

SATURDAY  is  new  idea  day  at 
WGAR,  Cleveland,  where  agency 
representatives,  time  salesmen  and 
a  listeners'  committee  audition 
five  programs  weekly.  The  listen- 
ers' committee  is  made  up  of  five 
local  listeners  chosen  at  random 
from  the  city  directory.  Everybody 
writes  his  opinion  of  the  new  pro- 
grams on  his  questionnaire  and, 
Boy,  says  WGAR,  are  they  critical. 
Results  in  weeding  out  bad  pro- 
gram notions,  leaves  good  ideas. 

*  *  * 

They're  Ofif! 
TO  PUT  an  edge  on  the  Mary- 
land racing  season,  WBAL,  Balti- 
more, features  a  horse  race  every 
morning  called  Breakfast  Table 
Sweepstakes.  By  means  of  record- 
ings, six  horses  are  featured  in 
each  race  and  listeners  pick  their 
favorites.  WBAL  says  neither  the 
announcer  nor  operator  knows  the 

winner  in  advance. 

*  *  * 

Sidewalk  Sign-Off 

FROM  a  downtown  corner  KOAM, 
Pittsburg,  Kan.,  signs  off  each 
afternoon  with  a  program  titled 
Sidewalk  Sign-Off.  Three  announc- 
ers interview  passersby  and  dis- 
cuss programs  of  the  follo^ving 
day  and  week.  Originated  by  Mer- 
wyn  Love,  KOAM  program  direc- 
tor, the  purpose  is  to  test  audience 
reaction,  acquire  new  listeners. 

*  :jc  * 

At  The  Door 

TO  KEEP  non-enthusiasts  out  of 
the  way,  WWJ,  Detroit,  requires 
that  everyone  attending  its  weekly 
Candid  Camera  show,  present  a 
camera  rather  than  a  ticket  before 
gaining  admission.  Dress  rehear- 
sals of  dramatic  plays  are  open  to 
candid  fans  with  no  angles  barred. 

News  Before  Music 

NEW  SLANT  on  request  pro- 
grams is  the  requirement  of  a  local 
news  item  before  the  request  will 
be  played.  WPAY,  Portsmouth,  0., 
originated  the  requirement  on  its 
participating  request  program  and 
says  it's  getting  some  darn  good 
spot  news  that  way. 


IN  LOCAL 
ACCOUNTS 


=IN  CHICAGO^ 


The  Unexpected 
EVERY  Saturday  afternoon  for 
minutes  the  staff  of  WHO,  D 
Moines,  takes  off  its   shoes,  1«' 
down  its  hair  and  broadcasts 
informal  program  of  banter,  gi| 
and  take.  Sports  Editor  Bill  Brov[ 
reads  poetry  and  other  staff  me 
bers  reverse  their  usual  tasks  a ! 
do  the  unexpected.  Surprising  wh ! 
a  large  listener  response  we've  hi^ 
says  WHO. 


CHECKER  GAME  — On  WK 
Cedar  Rapids,  la.,  is  played  da 
between  "Neighbor  Bob"  here  sc 
looking  at  the  radio  checkerboa 
and  George  Lane,  secretary  of  ) 
Iowa  State  Checker  Assn.  T 
moves  are  broadcast  and  Mr.  Lj. 
writes  in  his  moves  for  the  ga 
next  day. 

*  *  * 

Bat  a  Word  ? 

REGISTERED  title  of  a  new  i 
ries  on  WAAF,  Chicago,  is  L 
tionary  Baseball.  Idea  is  to  havi 
pitcher  selected  from  the  audieij 
hurl  a  word  at  a  batter  of  the 
posing  team.  Umpires  armed  w' 
dictionaries  rule  on  the  validity 
the  words  and  accuracy  of  answ« 
Balls,  strikes  and  home-runs 
included. 

*  *  * 

The  Last  R 

NEW   type   of   quizzer  show 
Night  School  on  WTMJ,  Milw: 
kee.  A  problem  in  arithmetic 
dramatized    with    many  numb 
used  and  the  listener  tries  to  ca 
all  of  the  numbers,  add  them 
rectly.  Cash  prizes  are  offered 
solutions  to  three  problems  accc 
panied  by  25  words  of  comm; 
about  any  show  on  WTMJ. 
really  building  up  the  10:15-10 
spot,  says  WTMJ. 

Running  a  City 

ANOTHER  civic  program  of  po 
lar  appeal  has  started  on  WJ 
Chicago,  under  title  of  Your  F 
It  is  designed  to  acquaint  local  c 
zens  with  the  detailed  facts  of  i 
nicipal  government  and  featiy 
various  professors  of  Chicago  U 
well  as  members  of  the  Illir 
League  of  Women  Voters. 

*  *  * 

What  Used  to  Be 
EVERY  WEEK,  KFRO,  Lo 
view,  Tex.,  takes  its  mike  into 
living  room  of  an  elderly  resid 
and  chats  with  him  about  the  t( 
as  it  used  to  be.  Program  is  caj 
Little  Known  Facts  About  Lr 
view.  No  prepared  continuity,  s' 
KFRO,  we  just  sit  around  and  t 
about  old  times. 


Labor  News 
DESIGNED  to  dramatize  im] 
tant  labor  news,  WCFL,  Chici 
has  started  a  program  series  ti:  ^ 
Labor  Parade,  prepared  by  5 
thew   Woll,  vice-president  of 
American  Federation  of  Labor  | 
tion,  WCFL. 
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)SLEY  TO  USE 
INCH  FACSIMILE 

H.  FINCH,  facsimile  inven- 
1  nd  president  of  Finch  Tele- 
^unications  Laboratories,  New 
,1,   announced    March    8  that 
n    Crosley   Jr.,   president  of 
,|ey  Radio  Corp.,  has  taken  out 
Jjnse  under  the  Finch  facsimile 
Its  for  all  of  his  stations  and 
iilaced  his  first  order  for  Finch 
iment  for  WLW.  Later,  simi- 
Jpinch  equipment  will  be  in- 
5jd  for  WSAL  Cincinnati  re- 
ll,  as  well  as  equipment  for 
;hree  Crosley  shortwave  sta- 
i  s    W8XNU,    W8XAL  and 
IR. 

LW  intends  to  place  a  number 
.Inch  facsimile  recorders  in  dif- 
'it  localities  during  the  testing 

d  which  will  begin  from  1 
and  last  through  until  6  a.  m. 

5  morning. 

lugurating  the  Finch  facsimile 
!:ir  regular  broadcasting  fre- 
les  in  early  March,  were 
;  Nashville,  and  WGH,  New- 
l>ews,  Va. 

ere  are  now  some  two  dozen 
£  )ns  licensed  under  Finch  pat- 
and  employing  Finch  appa- 
More  than  500  Finch  receiv- 
ave  been  ordered. 


Long-Distance  Facsimile 

an  experiment  conducted  Feb. 
VOR,  Newark,  and  WHO,  Des 
es,  succeeded  in  receiving  fac- 
material,  broadcast  from 
others'  transmitters,  a  distance 
^en  stations  of  about  1,500 
,  according  to  Finch.  Both  are 
>•  Finch  equipment.  These 
missions  are  believed  to  be  the 
st  distance  facsimile  broad- 
that  have  been  effective. 
R.  Poppele,  chief  engineer  of 

I,  said  his  station  has  its  an- 
i  beam  directed  north  and 
I  and  the  facsimile  impulses 

picked  up  and  reproduced  in 
lome  of  Paul  Loyet,  chief  engi- 

of  WHO  in  Des  Moines  which 
most  due  west.  WHO  facsimile 
iicasting  was  in  turn  received 
ew  Jersey. 

.  Poppele  said  the  facsimile  re- 
actions received  in  New  Jersey 
fair,  and  that  the  copy  could 
y  be  read.  He  further  stated 
the  experiment  was  an  indica- 
of  vast  possibilities  in  fac- 
e  broadcasting  and  added,  re- 
were  exceptionally  good  con- 
ing the  low  power  used. 
ik  DeWitt,  chief  engineer  of 

II,  Nashville,  has  arranged  to 
ange  broadcasts  with  KSTP, 
'aul,  and  WHO,  Des  Moines,  to 
distant  facsimile  reception. 


NEW  YORK  stations  cooper- 
in  broadcasting  appeals  for  in- 
ation  about  Peter  Levine,  12-year- 
pn  of  Murray  Levine  of  New  Ro- 
N.  T.,  who  disappeared  Feb.  24. 


fHWEST'S  LEADING  RADIO  STATION 


OFFERS 

LIFELIKE 
RECEPTION 

NEW 
TRANSMITTER 

INCREASED 
COVERAGE 

BASIC  RED 
NETWORK 


PIONEERS  —  Stanley  Hubbard, 
KSTP,  St.  Paul  (left)  and  William 
J.  Scripps,  WWJ,  Detroit,  shown 
inspecting  Finch  television  receiver. 
Hubbard  reports  KSTP  was  the 
first  ever  to  broadcast  facsimile, 
having  started  in  1928  with  a  sys- 
tem developed  by  Edgar  Felix. 
KSTP,  he  states,  purchased  Finch 
equipment  more  than  a  year  ago 
and  was  the  first  to  use  it,  being 
now  on  regular  schedule  starting 
at  1  a.  m.  Scripps  as  a  young  ama- 
teur founded  WWJ  in  1920,  and 
his  station  also  is  starting  to  broad- 
cast facsimile. 


Talking  Facsimile 
Invented  by  Finch 

TALKING  facsimile,  whereby  the 
same  paper  that  unrolls  from  a 
facsimile  receiver  carrying  type 
and  pictures  will  also  bear  sound 
tracks  which,  through  a  simple  re- 
production device,  will  enable  the 
facsimile  set-owner  to  hear  a  speak- 
er's words  reproduced  in  his  own 
voice,  is  just  around  the  corner.  On 
March  1  the  U.  S.  Patent  Office 
granted  to  William  G.  H.  Finch 
patent  No.  2,109,627,  covering  a 
means  of  recording  sound  tracks 
on  ordinary  paper  with  ordinary 
ink  and  of  reproducing  them  with 
a  simple  device  which  can  be  man- 
ufactured in  quantity  to  retail  for 
a  dollar  or  less,  Mr.  Finch  believes. 

Conceived  as  a  talking  newspa- 
per, which  would  itself  read  the 
funnies  to  children  or  more  serious 
stories  to  illiterate  or  blind  adults, 
through  a  strip  of  sound  tracks 
printed  at  the  edge  of  the  page,  the 
idea  is   easily   adaptable  to  fac- 


NEAPOLIS 


SAINT  PAUL 


7    out  of  ^0 

Listeners  to 
BUFFALO  STATIONS 

tune  in 

WGR  or  WKBW 

between  5  and  7  P.  M. 
says  Ross  Federal 

BUFFALO  BROADCASTING 

CORPORATION 
RAND  BUILDING,  BUFFALO 

Represented  by 

FREE  &  PETERS 


simile  broadcasting.  Mr.  Finch, 
who  already  holds  some  40  patents 
covering  sound  and  picture  trans- 
mission by  wire  and  radio  waves, 
intends  to  begin  testing  the  process 
in  the  near  future  on  the  machines 
of  his  manufacture  that  are  now 
being  used  by  a  number  of  stations 
for  experimental  facsimile  broad- 
casting. 

How  It  Operates 

The  process  begins  with  a  sound 
recording  on  film,  similar  to  a  regu- 
lation movie  sound  track  but  only 
about  half  as  wide.  Since  this  sys- 
tem is  designed  primarily  for  voice 
transmission,  with  a  maximum  fre- 
quency of  about  2,500  cycles,  this 
narrower  track  is  ample  for  good 
reproduction,  it  was  explained. 
From  a  print  of  this  track  a  news- 
paper cut  can  be  made  and  the 
wavy  lines  of  the  sound  track  re- 
produced with  the  rest  of  the  pa- 
per, or  it  may  be  reproduced  di- 
rectly on  the  paper  in  a  facsimile 
receiver.  The  recording  service, 
said  to  be  the  cheapest  ever  in- 
vented, will  cost  between  $1,000  and 
$1,500  and  will  produce  about  100 
lines  on  a  strip  an  inch  wide. 

In  reproducing  the  sound  in  the 
home,  the  ends  of  the  strip  are 
fastened  together  to  form  a  loop 
which  fits  into  the  reproduction  de- 
vice. This  consists  chiefly  of  a  fric- 
tion drive  that  moves  thfe  paper 
along,  an  "exciter"  light  about  the 
size  of  an  automobile  headlight 
bulb,  and  a  simple,  inexpensive 
light  cell  into  which  the  light  is  re- 
flected from  the  paper.  From  this 
cell  the  current,  which  varies  ac- 
cording to  the  amount  of  light  re- 
flected into  the  light  cell,  is  fed  by 
a  wire  to  the  amplifier  of  an  ordi- 
nary sound  radio  receiver  where  it 
is  changed  back  into  the  original 
sound.   The   whole   reproducer  is 


contained  in  a  case  nine  inches  by 
five  inches  by  five  inches. 

"The  sound  records  of  my  pres- 
ent invention,"  Mr.  Finch  says  in 
his  patent,  "may  be  used  for  qual- 
ity acoustic  reproductions  includ- 
ing lengthy  musical  renditions. 
However,  the  widest  utility  of  this 
invention  resides  in  acoustically 
conveying  intelligible  speech.  Ac- 
cordingly, by  limiting  the  fre- 
quency response  of  the  apparatus 
to  about  2,200  or  2,500  cycles,  a 
slower  rate  of  sound  track  scan- 
ning and  simpler  electro-optical  de- 
sign as  compared  to  talking-mov- 
ing apparatus  will  prove  adequate." 

While  it  is  possible  to  make  in- 
telligible reproductions  on  news 
print,  a  coated  paper  will  produce 
more  satisfactory  results,  it  was 
stated.  The  recordings  can  be 
played  as  long  as  the  paper  lasts. 


BRINCKERHOFF 
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superior  sound  8C  service 


off  the  line 
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BRINCKERHOFF 

29  West  57th  St. 
PLaza  3-3015       New  York 


Once  upon  a  time  WHK  and 
WCLE  in  Cleveland,  like  most 
stations,  relied  heavily  on 
phonograph  records,  unin- 
teresting talks  and  amateur 
talent  for  daily  programs.  But 
that  was  years  ago. 

Today  no  radio  station  can 
best  serve  the  interest,  con- 
venience and  necessity  of  list- 
eners by  the  "paste  pot  and 
shears"  method  of  program 
buHding.  WHK-WCLE  have  a  definite  obligation  to  the  half 
million  radio  families  in  the  country's  fifth  largest  market. 
Station  officials  beUeve  that  obhgation  can  be  best  fulfilled  by 
airing  the  best  programs  money  can  buy. 

Impartial  surveys  show  a  gratifying  percentage  of  these  half 
million  families  listen  regularly  to  WHK  and  WCLE.  And  be- 
cause of  this  high  listener  interest,  time  buyers  find  WHK-WCLE 
profitable  stations  to  use  in  Cleveland. 
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Sues  Columnist,  Cantor 

LIBEL  SUITS  totaling  more  than 
$900,000  have  been  filed  in  Los 
Angeles  Superior  Court  by  Matt 
Brooks,  Hollywood  radio  and  film 
wi-iter,  charging  damages  to  his 
reputation.  Named  as  defendants 
are  Eddie  Cantor,  radio  comedian; 
the  Hollywood  Citizen-News,  its 
publisher  Harlan  Palmer,  and  Ed 
Sullivan,  columnist.  He  declares 
they  accused  him  of  improperly 
turning  over  radio  material  to  an- 
other program  in  violation  of 
Cantor's  property  rights  in  the 
scripts.   

ROGERS  PEET  Co.  has  extended  its 
contract  for  exclusive  rights  to  Gabriel 
Heatter's  news  commentaries  to  Aug- 
ust, 1939.  Program  is  broadcast  five 
nights  weekly  on  Mutual  Marschalk  & 
Pratt,  is  agency. 


TESTED /R4/)/^ PROGRAMS 

Furnished  to  Agencies 
and  Advertisers 
CdMfC  STRIPS  &  CARTOONS 

...to  merchandise  new  or  present 
radio  programs  


^H£f  "JL*  01  oTeAT  U  R  ES  .  inc. 

 Cfll 


TOWN  TALKERS  —  Ideal  Meat 
Packing  Co.,  Cincinnati,  obviously 
liked  the  first  script  of  the  firm's 
new  Talk  of  the  Town  Jamboree  on 
WSAI,  a  26-week  Saturday  night 
half-hour.  Looking  at  the  document 
are  (1  to  r)  J.  L.  Brown,  Ideal 
sales  manager;  Ray  Channon,  Cros- 
ley  actor;  Albert  W.  Goering,  Ideal 
vice-president;  William  F.  Holland, 
head  of  the  radio  advertising  agen- 
cy bearing  his  name. 


360  N.MICHIGAN  AVE  •CHICAGO 

TELEPHONE  •  RANDOLPH    9  3  3  3 


Radio  in  the  School 

A  COMMITTEE  appointed  to  reg- 
ulate broadcasts  to  New  York  City 
school  children,  a  series  of  which 
started  on  WNYC,  municipally- 
owned  station,  on  March  1,  has  rec- 
ommended that  broadcasts  of  parti- 
san political  speeches,  propaganda 
and  commercial  programs  be 
barred.  The  committee,  appointed 
by  Superintendent  of  Schools  Har- 
old G.  Campbell  and  headed  by  As- 
sociate Superintendent  Jacob 
Greenberg,  said,  "Radio  should  be 
used  as  a  means  of  instruction  only 
whei'e  it  is  more  effective  than 
other  available  supplemental  aids 
of  instruction." 


ADVERTISING  DOLLARS 
EARN  THEIR  KEEP  ON 


*You  may  safely  borrow  from  your  ad- 
vertising fund  to  reach  the  rich  mar- 
ket covered  by  KFH  —  where  dollars 
"work"  to  make  sense. 

KF  H   ^'^"''''A  *  KANSAS 

A/ailonaL ^epteientatiuei,  Edward  Petry  &  Co.,  Inc. 


Slow  Procedure  in  Congress  Delayin 
Action  on  Measures  Affecting  Radi 


By  WALTER  BROWN 

THE  SENATE  continues  to  move 
at  a  snail's  pace  and  as  a  result 
legislation  of  particular  interest  to 
the  radio  industry  remains  stymied. 

Although  the  House  adopted  the 
conference  report  on  the  Wheeler- 
Lea  bill  broadening  the  base  of  the 
Federal  Trade  Commission  on  Feb. 
14,  action  on  the  report  was  blocked 
in  the  Senate  by  the  filibuster 
against  anti-lynching  legislation. 
When  this  deadlock  was  broken  on 
Feb.  21,  immediate  action  was  ex- 
pected on  the  FTC  bill  conference 
report. 

Chairman  Wheeler  (D-Mont.), 
of  the  Senate  Interstate  Commerce 
Committee,  became  ill,  however, 
and  action  was  further  delayed.  On 
March  8,  Mr.  Wheeler  told  Broad- 
casting he  expected  to  call  up  the 
report  within  a  few  days.  In  the 
meantime  a  mild  filibuster  set  in 
against  the  Administration's  Gov- 
ernment reorganization  bill  and 
again  the  conference  report  on  the 
Wheeler-Lea  bill  has  been  delayed. 

Degree  of  Protection 

One  theory  is  that  action  on  the 
conference  report  is  being  delib- 
erately delayed  because  a  woman's 
organization  is  now  opposing  the 
bill  on  the  ground  it  will  not  afford 
the  protection  to  the  public  which 
was  provided  in  the  Copeland  bill 
(S-5)  calling  for  administi'ation  by 
the  Food  &  Drug  Administration. 

When  the  conference  report 
finally  comes  before  the  Senate, 
there  will  be  only  one  question — 
to  vote  it  up  or  down.  There  are 
no  major  differences  between  the 
House  and  Senate  measures,  and 
this  is  expected  to  lead  to  quick 
approval  of  the  report,  once  it  is 
called  from  the  clerk's  desk. 

A  special  section  of  the  FTC  bill 
exempts  broadcasters  and  news- 
paper publishers  from  liability  in 
connection  with  false  and  mis- 
leading advertisements  of  the 
products  covered  in  the  measure, 
provided  they  do  not  withhold  de- 
sired information  from  the  public. 
Because  of  the  broad  powers  given 
to  the  FTC  in  determining  what  is 
misleading  advertising,  the  radio 
industry  will  follow  closely  the  ad- 
ministration of  the  act. 

Conferences  continue  between 
Senator  Duffy  (D-Wis.),  and  inter- 
ested parties  regarding  copyright 
legislation.  Mr.  Duffy  is  sponsoring 
the  International  Copyright  Con- 
vention, now  pending  in  the  Sen- 
ate for  ratification,  and  also  is 
author  of  a  bill  to  revise  the 
existing  United  States  copyright 
law.  He  has  been  holding  a  number 
of  conferences  with  those  affected 
by  the  convention  and  the  copy- 


Professor  Whiz/ 


right  bill  with  a  view  to  secur; 
parallel  action  by  the  Senate 
the  two  measures. 

Asked  March  11  regard! 
these   conferences,   he   said  tl 
were    continuing,    but    he  wo 
have  no  public  statement  to  r 
for  several  days.  He  did  not  ex 
to  make  any  move  toward  br 
ing  the  copyright  matter  bef 
the  Senate  for  at  least  ano: 
week.  The  provision  in  the  L 
bill  striking  out  the  $250  dam;j 
fee  for  relaying  copyright  mateJ 
but  providing  that  the  copyri^ 
holder  may  go  into  court  and  ' 
for  damages  is  bitterly  opposed 
ASCAP. 

Senator  Byrnes   (D-S.  C), 
thor  of  the  government  reorga  : 
zation  bill,  expects  to  break  : 
deadlock  against  the  measure  wi-*- 
in  a  few  days.  He  says  he  hasji*- 
ficient  votes  to  pass  the  bill' 1 1 
expects  final  action  by  March  ' 
The  Byrnes  bill  exempts  the  F( 
and   other   quasi  -  judicial   bod  ' 
from  the  broad  reorganization  p( 
ers    given    the    President.    0  i 
FCC  budget  functions  could  be  t 
fected  by  the  Byrnes  bill.  If- 


MASTER'S  DEGREE 

In  Broadcastins  Offered  by 
-Wayne  University- 


WAYNE  UNIVERSITY,  Detr 
now  offers  a  master's  degree  in 
dio  broadcasting,  according  to 
announcement  by  Garnet  Garris 
radio  director  of  Wayne  U.  Fr; 
Telford,  former  program  direc 
of  the  Wayne  U.  Broadcast 
Guild  and  now  continuity  wr 
for  the  Detroit  board  of  educal 
started  his  thesis  under  Mr.  Ga 
son's  direction  last  summer, 
adapted  the  novel,  "Tale  of  1 
Cities",  cast  the  characters  fi 
local  students  and  has  charge 
the  show's  production. 

Following  the  series  of  exp 
mental  dramatizations  which  st; 
ed  Feb.  22  on  W8XWJ,  shortw 
station  of  WWJ,  Detroit,  Mr.  ' 
ford  will  prepare  a  director's  ni 
ual  with  explanations  of  technic 
used  in  adapting,  problems 
building  sound,  correlating  m 
music  and  production  of  the  pi 
for  the  university  files.  A  recc 
ing  of  the  complete  series  will  i 
be  kept  on  file.  • 

A  second  thesis  will  be  preser 
in  the  spring  when  Harry  G 
stein    adapts    "Arabian  Nigh. 
Wynn  Wright,  production  mana  j|; 
of  WWJ,  Detroit,  and  Welling'  ~ 
Granzow,  manager  of  W8XWJ, 
cooperating  with  Mr.  Garrison 
these   experiments  in  educatic 
drama. 


— f  * 


THAT    IS  CORRECT.    I'LL  GIVE 
YOU    IOO°/o   ON  THAT  ONE" 
X    IS  THE  KNOWN  QUANTITY 
IN   ANY    LANGUAGE  WHEN 
PRECEDED    BY  THE  LETTERS 

WBN 


WBNX 


NEW 
YORK 


1000  wins  DtY  AND  MICH 
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McAvity  in  Hospital 

TOM  McAVITY,  head  of  the  Lord 
&  Thomas,  Hollywood  radio  pro- 
duction office,  is  in  a  Pasadena 
(Cal.)  hospital,  following  a  col- 
lapse March  4,  after  several  days' 
illness.  He  is  expected  to  be  off 
duty  several  weeks.  Jack  Runyan^ 
assistant  manager  of  the  Holly- 
wood office,  has  taken  over  Mc- 
Avity's  duties.  He  has  been  in  ac- 
tive production  charge  of  the  NBC 
Your  Hollywood  Parade,  sponsored! 
by  Lucky  Strike,  and  also  worked 
with  Carl  Stanton,  producer,  on 
the  NBC  Mickey  Mouse  Theatre  of 
the  Air,  sponsored  by  Pepsodent- 


[A'S  NEW  HOME  —  Ultra-modern  studios  and  offices  have  been  occupied  by  KOMA,  Oklahoma  City, 
;|st-owned  CBS  outlet.  Above  are  the  main  studio  and  the  audition  room.  The  layout  occupies  the  entire 
floor  of  the  Biltmore  Hotel.  In  addition,  there  is  a  second  studio,  and  a  sound  effects  room,  together 
||  a  large  reception  room.  The  facilities  were  dedicated  Feb.  27  in  an  hour  program  in  which  Governor 
and  of  Oklahoma,  Mayor  Martin  of  Oklahoma  City,  and  other  civic  officials  spoke.  Neal  Barrett,  man- 
of  KOMA  and  vice-president  of  Hearst  Radio  in  the  Southwest,  told  of  KOMA  objectives. 
m  —  


Big  Band 

X  microphones  were  need- 
to  pick  up  the  swing  music 
a  200-piece  band  featured 
the  Tacoma  Musicians' 
all  'March  3  and  broadcast 
>r  a  half -hour  on  Mutual, 
tie  band  was  led  by  Wash- 
3ii  g  t  o  n  State's  Lieutenant 
'lovernor  Victor  A.  Meyers 
jhd  the  program  originated 
k  KMO,  Mutual's  Tacoma 
.ntlet.  Included  on  the  pro- 
pam  were  a  40-piece  ac- 
iirdion  band,  14  pianists  and 
25-piece  old-timers  band, 
pntinuity  for  the  show  was 
[andled  by  the  Washington 
pate  Progress  Commission, 
^wly-organized  publicity 
pit  for  the  State. 


I^FRA  Honors  Swart 

joGNIZED  as  founder  of  the 
pization,  and  in  appreciation 

ilis  efforts,  Howard  C.  Swart, 

:  Hollywood  writer-producer, 
presented  a  silver  life  mem- 
ciip  card  by  the  American  Fed- 
-on  of  Radio  Artists  at  a  gpe- 

Imeeting  ;s  that  city  recently, 

[N0I8  BOTTLED  GAS  Co.,  Chi- 
( bottled  gas  for  rural  homes), 
larch  7  started  daily  quarter-hour 
rams  on  WDZ,  Tuscola,  in  co- 
ition with  six  local  dealers.  A  13- 
campaign  using  three  two-min- 
iinnouncements  on  WLS,  Chicago, 
ly  was  started  in  February.  Wade 
Agency  Chicago,  is  agency. 

ItPHT  PRODUCTS  Co.,  Burling- 
Wis.  (feeds),  using  a  half-hour 
le  Barn  Dances  on  WLS,  Chicago, 
AVHO,  Des  Moines,  will  continue 
through  the  summer,  Ed  Nelson, 
p  buyer  of  Wade  Adv.  Agency, 
ago  agency  handling  the  account. 
Broadcasting  March  10. 


Council  Ponders  Charge 
Of  Propaganda  at  WNYC 

WNYC,  New  York  City  municipal 
station,  was  accused  in  New  York 
City  Council  March  1  by  Council- 
man Charles  E.  Keegan  of  broad- 
casting Communist  propaganda, 
and  a  bill  was  introduced  by  Mr. 
Keegan  calling  for  liquidation  of 
the  station.  The  particular  broad- 
cast under  discussion  is  that  of  the 
National  Travel  Club  on  Feb.  27, 
on  which  Samuel  H.  Cuff,  field  sec- 
retary of  the  club,  interviewed 
George  Brandt  on  the  subject  of 
his  travels  in  Russia.  The  club, 
which  is  a  non-profit  organization 
supported  by  membership  dues, 
regularly  sends  scripts  to  238  sta- 
tions throughout  the  country. 

Mr.  Cuff,  an  ordained  minister, 
teacher  of  bible  classes  and  a  West- 
chester Republican,  and  Mr. 
Brandt  who  also  denies  being  a 
Communist,  on  March  3  issued  a 
summons  through  Edward  S. 
Blackstone,  New  York  attorney, 
charging  libel,  slander,  misrepre- 
sentation, and  defamation  of  char- 
acter. A  formal  complaint,  asking 
damages  of  $100,000  will  be  filed 
within  20  days  of  March  3,  in  Su- 
preme Court  of  Westchester, 

EDGAR  FELIX,  New  Rochelle,  N. 
Y.,  announced  March  1  that  his  Radio 
Coverage  Reports  Bulletin,  heretofore 
issued  only  to  subscribers  to  Radio 
Coverage  Reports,  will  be  expanded 
and  made  available  to  advertising 
agencies,  broadcasting  managements 
and  advertising  managers  of  companies 
using  broadcasting. 


KFRU 


pOLUMBU,  MISSOURI 
A  Kilowatt  on  630 

i  Sales  Message  over  EFBU 
covers  the  Heart  of  Missouri 


W  DRC 
has  all  three 
essentials:  A-1  pro- 
grams .  .  .  Complete, 
intensified     coverage  in 
Connecticut's  major  mar- 
ket ...  A  large  and 
faithful  audience 
that  has  money 
to  spend! 


BASIC  STATION  OF 
COLUMBIA     BROADCASTING  SYSTEM 

National  Rcpresenlalives 
INTERNATIONAL    RADIO  SALES 


Tenth  DX  Contest 

TENTH  annual  International  DX 
Competition  has  been  announced  by 
the  American  Radio  Relay  League. 
The  radiotelephone  contest  runs 
from  March  19  to  27  and  the  radio- 
telegraph contest  was  held  March 
5  to  13.  During  these  periods  ama- 
teurs from  100  countries  through- 
out the  world  vie  for  first  place  in 
contacting  the  largest  number  of 
foreign  stations.  Last  year  1,400 
radiotelegraph  and  400  radiotele- 
phone contestants  from  60  coun- 
tries submitted  logs.  The  contest 
furnishes  a  proving  ground  for 
new  antenna  systems,  transmitters 
and  receiving  equipment. 


You  can't  have  EVERYTHING 


Frankly,  we  haven't  got  everything.  No 
coverage  in  New  Guinea.  Not  a  flut- 
ter ot  signal  strength  in  North  China. 
But  what  we  do  have,  an  attentive  au- 
dience ot  close  to  two  million  people 
concentrated  in  the  Northwest's  richest 
trade  area,  is  worth  infinitely  more  to 
you.  And  it's  a  growing  audience  made 
increasingly  receptive  to  your  sales 
message  through  careful  programming 
and  intelligent  showmanship. 
Let  us  show  you  what  we  can  do  tor 
your  "spot'  campaign. 

WTCN 

"IN    THE    TWIN  CITIES" 


(NBC^ 


Owned  and  Operaied  by 
MINNEAPOLIS  TRIBUNE    ST.  PAUL  DISPATCH-PIONEER  PRESS 

FREE       AND       PETERS,       INC.,         National  Representatives 
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WHIP  WWAE  Join  ABT 

AGREEMENT  with  Associated 
Broadcast  Technicians  has  been 
reached  by  WHIP  and  WWAE, 
Hammond,  Ind.,  whereby  engineers 
will  have  a  48-hour  week  with  two 
weeks'  annual  vacation  and  sick 
benefits.  A  closed  shop  will  pre- 


vail at  the  two  stations,  owned  by 
the  Hammond-Calumet  Broadcast- 
ing Co.  Under  the  contract  terms 
two  supervisors  must  be  appointed. 
Bob  Myers  has  been  named  as  one 
of  the  supervisors.  Negotiations 
are  still  in  progress  between 
WFBM,  Indianapolis,  and  ABT. 


PROFESSIOIVAL 
DIRECTORY 


Jansky  &  Bailey 

A  n  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,   D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 

National  Press  Bldg.      Nat.  4048 
Washington,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLEH 

Consulfing  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 


PAUL  F.  GODLEY 

Consulting  T^adio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


JOHN  BARRON 

Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 


HECTOR  R.  SKIFTER 

Consulting   Radio  Engineer 

FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 

SAINT  PAUL,  MINNESOTA 


A.  EARL  CULLUM.  JR. 

Consulting  Radio  Engineer 
2935  North  Henderson  Avenue 
Telephones   3-4039   and  5-2945 
DALLAS,  TEXAS 


38  YEARS  PROFESSIONAL  EXPERIENCE 

APPLEBY  &  APPLEBY 

RADIO  ENGINEERS 

JASPER  &  WINCHESTER  AVES. 

ATLANTIC  CITY,  N.  J. 

Lieut.  Comdr.  Thomas  Appleby,  U.S.N.R. 

President  and  Chief  Engineer 


PAGE  &  DAVIS 

Consulting   Radio  Engineers 

Munsey  Bldg.  Field  Office 

Washington,  D.  C.  Evanston,  111. 
District  8456  University  1419 


HERBERT  L.  WILSON 

Consulting  Radio  Engineer 

Design  of  Directional  Antennas 
and  Antenna  Phasing  Equip- 
ment, Field  Strength  Surveys, 
Station  Location  Surveys. 

260  E.  I6lst  St.  NEW  YORK  CITY 


ROBERT  S.  RAINS 

Special  Consultant 

Accounting  Taxes 

Munsey  Building — Washington,  D.  C 
Telephone:  Metropolitan  2430 
Robert  S.  Rains 
Fornner  Special  Consultant 
Federal  Communications  Commission 


'TAey  A/avel  Mlii  .  .  . 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 
Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N. 
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Labor  Discs  on  55 

FIRST  distribution  of  a  recorded 
program  produced  by  the  Ameri- 
can Federation  of  Labor  was  taken 
by  55  stations,  according  to  the 
Federation.  The  series  is  to  run  a 
year  and  is  titled  The  Labor  Pa- 
rade, with  recording  handled  by 
Radioscriptions,  Washington.  Labor 
support  of  the  programs  is  enlisted 
in  each  city. 


S.  C.  JOHNSTON  &  Son,  Brant- 
ford,  Ont.  (furniture  polish)  start- 
ed March  1  a  twice-weekly  15-min- 
ute  transcription  program  to  run 
indefinitely  over  CJRM,  Regina; 
CFRN,  Edmonton;  CFCN,  Calgary; 
CFQC,  Saskatoon;  CJRC,  Winni- 
peg, and  CKAC,  Montreal.  Need- 
ham,  Louis  &  Brorby,  Chicago, 
handled  the  account. 


Guild  Elects  Webb  -j 

KENNETH  WEBB  was  elecm 
president  of  the  Radio  Writ4j^ 
Guild  at  a  meeting  held  recently 
New  York.  Other  officers  jiD 
Knowles  Entrikin,  Katharine  S''^ 
mour  and  Courtney  Savage,  vi 
presidents,  and  Lilian  Laufer 
secretary.  Council  members  elec 
to  serve  until  the  annual  meeti 
in  the  fall  are  Henry  Fisk  Carlt 
Elaine  Sterne  Carrington,  Th 
dore  E.  Ferro,  William  McDo-vs 
Sweets  and  Alexander  Woollcc 
To  serve  on  the  council  until  193 
fall  meeting  are  Wade  Amc 
Merrill  Denison,  Knowles  Entrik 
Edmund  Robert  McGill  and  Irvi 
Reis.  Those  elected  to  the  comir 
tee  until  1940  are  Laurence  Ha 
mond,  John  Tasker  Howard,  Ri 
Adams  Knight,  Lilian  Laufei 
and  Katherine  Seymour. 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Minimmn  chkrse  $1.00.  Payable  in  advance. 
Forms  close  25th  and  10th  of  month  precedine  issues. 


Situations  Wanted 


Situations  Wanted  (Con'td.) 


Experienced  operator,  telephone  and  tel- 
egraph license.  Can  copy  transradio  news. 
Box  926.  Broadcasting. 

Announcer,  Engineer,  ultra  high  experi- 
ence in  radio  seven  years,  desires  change. 
Excellent  references.  Available  immediate- 
ly. Box  921.  Broadcasting. 

Twenty  -  seven  -  year  -  old  announcer  li- 
censed operator,  thoroughly  experienced, 
six  years  actively  employed,  desires  im- 
mediate connection.  Small  salary.  Box  923, 
Broadcasting. 

Responsible  24  year  old,  trained  oper- 
ator. Licensed  four  years.  Engineering  ex- 
perience in  one  regional  and  two  local 
stations.  Announcing  experience.  Refer- 
ences. Box  927,  Broadcasting. 

Young  announcer,  extensive  dramatic 
work,  desires  change.  Experience :  News- 
casting,  copy-writing,  selling,  sports,  spe- 
cial events.  Ambitious.  Available  short  no- 
tice. Best  references.  Box  924,  Broadcast- 
ing. 

Experienced  radio  sales  executive  and 
production  advisor  desires  affiliation  with 
station  or  agency.  Background  includes  net- 
work metropolitan  station  sales,  national 
representation,  and  agency  account  execu- 
tive. Box  922,  Broadcasting. 

Announcer,  Producer.  28.  Married.  Col- 
lege and  professional  school  training.  4 
years  experience  including  advertising 
agency  and  network.  Available  as  talent 
and  writer  also.  Immediate  reply  requested. 
Write  Box  920,  Broadcasting. 

Radio  station  manager,  completely  ex- 
perienced in  entire  operation  of  station. 
Have  operated  important  outlet  in  major 
city.  Details  furnished.  Sales,  operation 
and  general  management.  Box  886,  Broad- 
casting. 

Alert  young  man,  six  years  reporting, 
SVa  years  news  commentating  for  Chris- 
tian Science  Monitor :  also  straight  an- 
nouncing, program  writing,  continuity. 
Serve  in  any  capacity  to  start.  Box  918, 
Broadcasting. 

Engineer,  now  employed,  desires  change 
to  progressive  station.  Three  years  experi- 
ence as  broadcast  engineer,  newscaster 
and  marine  operator.  Accurate  transradio. 
Telephone  first,  telegraph  second  licenses. 
Industrious,  reliable.  Available  two  weeks 
notice.  Box  925,  Broadcasting. 


RCA  graduate,  both  licenses,  IRE,  Ci; 
A  amateur,  west  coast.  Box  916,  Bbo^ 
casting.  ' 


Program  and  production  director.  F 
ployed.  Trying  to  locate  in  South  or  Vi 
before  signing  i>ew  contract.  7  years 
perience  in  publicity,  announcing,  conti 
ity  writing,  musical  directing.  College  i 
cation.  Permanent  work  only.  Could  a 
for  personal  interview  before  start 
work.  Box  917,  Broadcasting. 


STATION  OWNERS  ATTENTION  I -j  ' 
Dissatisfied   with  your  present  mane  j 
ment?    Station    executive,    31,    with  ij 
years  successful  experience  in  both  protl- 
tion  and  sales  of  farm  and  metropolil. 
radio  is  available  for  managerial  propt 
tion.  Prefers  undeveloped  station,  butnl" 
have  good  potential.  Box  919,  Broadc/ 
ing. 

Wanted  to  Buy 


100  or  250  watt  transmitter.  State  I 
est  cash  price.  Box  911,  Broadcast™ 


STATION  OWNERS!  If  your  stat^ 
is  not  paying  the  dividends  it  shoi 
why  not  lease  it  to  two  men  with 
executive  ability  and  radio  advertit 
experience  that  can  GUARANTEE  yoi 
good  return  on  your  investment.  A  n\ 
her  one  references.  Or  will  buy  if  pre 
sition  is  good.  Address  Box  908,  BbOp 
casting. 


HAVE  $5,000  CASH  to  put  up  as  b( 
Will  guarantee  to  increase  your  busii 
or  buy  half  interest  or  all  of  any  good 
dio  station.  Recently  sold  my  station 
Hearst  Radio,  Inc.,  and  believe  that  in 
eight  months  I  operated  for  them,  I  ni 
more  money  on  their  investment  for  tf 
than  any  other  station  they  have.  A.  (' 
enson,  402  S.  Mansfield  Ave.,  Los  Ang< 

For  Sale 


1000    Watt    Western    Electric  D-87 
radio  transmitter,    (Western  Electric 
equivalent) ,  with  vacuum  tubes  and  sp 
armatures  for  all  generators.  Price  $1,1 
Box  915,  Broadcasting. 

For  Rent — Equipment 


Approved  equipment,  RCA  TMV-I 
field  strength  measuring  unit  (ne; 
direct  reading ;  Estiline  Angus  Autom 
Recorder  for  fading  on  distant  static 
G.  R.  radio  frequency  bridge  ;  radio  osc 
tors,  etc.  Reasonable  rental.  Allied  , 
search  Laboratories,  260  East  161st  Sti 
New  York  City. 


Quick  Economical 
Results  for 
CLASSIFIED  ADVERTISERS 

Help  Wanted  and  Situations  Wanted, 
7c  per  word.  All  other  classifications, 
12c  per  word.  Minimum  charge  $1.00. 
Payable  in  advance.  Forms  close  2Sth 
and   10th   of  month  preceding  issues. 
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>NTROU 


pBERT  B.  BURDICK.  formerly 
OC,  Davenport,  has  joined  the 
•eviug  staff  of  WHO,  Des  Moines, 
t  Pierce,  WHO  engineer,  is  de- 
;  his  entire  time  to  facsimile  de- 
iiient. 

"T  REID  has  joined  the  engi- 
ig   staff   of   CKNX,  Wingham, 

')  HERSHEY,  announcer  of 
'O,  Ft.  Wayne,  Ind.,  has  been 
ferred  to  the  technical  staff  of 
yO-WGL,  that  city. 
_  MYERS,  formerly  of  KXBY, 
':ks  City,  and  for  the  past  year 
p  radio  division  of  the  Missouri 
I  Highway  Patrol,  has  joined 
1^  as  chief  engineer,  succeeding 
Schradermeier. 


DORB  H.  VAN  COTT,  as- 
t  to  O.  B.  Hanson,  NBC  vice- 
lent  in  charge  of  engineering,  on 
b  1  began  his  eleventh  year 
BO.  A  six-inch  celluloid  medal, 
ly  inscribed,  was  presented  by 
How  engineers. 

Y  O'CONNELL,  engineer  of 
I,  Pittsburg,  Kan.,  recently 
ied  Miss  Marguerite  Richardson. 

S  WILKERSON,  in  charge  of 
ii  transcription  department  of 
IfJ,  Milwaukee,  is  the  father  of 
ly  boy  born  in  February. 
N  HARRISON,  former  building 
Wtendent  of  WIP,  Philadelphia, 
ipeen  awarded  a  first-class  radio 
•one  operator's  license  by  the 
jl  and  on  March  4  joined  the  tech- 
.  staff  of  the  station. 

I  CARTER,  formerly  of  United 
'irch  Corp.,  has  been  promoted  to 
ijant  chief  engineer  of  Hygrade 
'nia  Corp.,  New  York. 


Ii 


Flying  for  Franco 

!nLEY  LUCAS,  onetime  chief 
;|ieer  of  KFYR,  Bismarck,  N. 
jjs  now  a  flier  with  General 
jico's  air  corps  in  Spain,  ac- 
jjng  to  an  article  in  the  New 
iti  (N.  D.)  Journal.  Lucas  be- 
^!  an  aviator  while  on  the 
'R  engineering  staff,  from 
(^1  he  resigned  several  years 
'He  has  been  a  pilot  with  the 
psh  insurgent  air  force  for 
jja  short  time. 
[I 


"  .INS  RADIO  Co.,  Cedar  Rap- 
i.,  has  published  a  bulletin 
ing  its  presentation  of  new 
tubes. 

(  [.ITTLE    &    FALKNOR  Inc., 
a,  go,  engineers  and  manufacturer 
inscription  equipment,  have  es- 
''jlhed  an  export  sales  division  at 
IB.  Wells  St.,  Chicago  under  the 
ion  of  Harry  J.  Scheel. 


!vo  Way  Communication 


ter-offlce,  remote  studios,  office  to  office, 
tase  to  garage.  Hundreds  of  otiier  uses. 
Ilnple  to  install.  Any  number  of  'phones 
'  same  line. 

Microphone  Division 
ffUVERSAL  MICROPHONE  CO.,  LIB.,  «  i 
jlWaircnlLane,  Inglcwood,  C<Ii(..  U5.A. 


Because  Someone  Found  A 


^^Way..." 


r 


The  world  is  slow  to  grasp  .  .  .  but  quick  to  follow, 
once  a  "better  way^'  has  been  found. 

Be  it  automobiles  or  elevators  .  .  .  typewriters  or 
antennae  .  .  .  EFFICIENCY  is  the  prime  motive  for 
their  use. 

Now,  a  new  and  better  type  of  radiation  system  is 
yours.  Developed  by  outstanding  radio  engineers  and 
technicians,  Lingo  presents  a  new,  more  efficient  type 
of  broadcast  radiator  .  .  .  "the  antenna  of  tomorrow 
for  today's  progressive  stations." 

No  Station  Engineer  or  Executive 
Can  Afford  To  Overlook  Our  Story 

It  is  a  sensational  story  of  unequalled  efficiency  up 
to  97  %  ...  forty  years  of  steadfast  reliability  .  .  . 
and  low  cost  for  both  construction  and  erection  that 
means  savings  up  to  one-half. 

To  alert  engineers  and  executives  we  will  be  pleased 
to  send  details.  Write  us  complete  information  on  loca- 
tion, optimum  performance  desired,  and  we  can  show 
you  how  Lingo  Vertical  Tubular  Steel  Radiators  can 
answer  your  problem,  and  also  quote  complete  prices 
in  advance  for  both  construction  and  erection. 

WRITE  TODAY  FOR  OUR  BROCHURE, 
"NEW  STANDARDS  FOR  VERTICAL  RADIATORS'' 


JOHN  E.  LINGO  &  SON,  INC. 


Est.  1897 


CAMDEN,  NEW  JERSEY 


T 


VERTICAi.^ 


RADIATORS 
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ACTIONS   OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 

FEBRUARY  26  TO  MARCH  11,  INCLUSIVE  — 


Decisions  .  .  . 

FEBRUARY  28 

WPEN,  Philadelphia  —  Granted  exten- 
sion temp.  auth.  use  1  kw  N. 

WMBQ,  Brooklyn  —  Granted  extension 
iemp.  auth.  for  Joseph  Husid,  receiver,  to 
operate  station. 

WKOK,  Sunbury,  Pa.- — Denied  continu- 
ance oral  arguments. 

WTAW,  College  Station,  Tex.;  WKEU, 
Oriffin,  Ga.  —  Granted  auth.  take  deposi- 
tions applic.  1120  kc  500  w,  change  spec. 
to  D. 

SET  FOR  HEARING  — WHEF,  Kos- 
ciusko, Miss.,  granted  temp,  license  pend- 
ing hearing  on  renewal ;  applic.  for  trans- 
fer of   control   to   Roy   L.  Heidelberg. 

MISCELLANEOUS— KMJ,  Fresno,  Cal., 
Sranted  ext.  experimental  auth.  operate 
facsimile  stations  to  Sept.  1  ;  WBNY,  Buf- 
falo, and  WMBO,  Auburn,  N.  Y.,  denied 
jets,  hold  hearings  in  Buffalo  and  Auburn, 
hearing  scheduled  for  3-4-38;  NEW,  W. 
P.  Stuart,  Prescott,  Ariz.,  granted  mo- 
tion to  continue  oral  argument  for  CP 
1500  kc,  100  w  N,  100  w  LS,  unl.  ;  NEW, 
Clark  Standiford.  L.  S.  Coburn,  A.  C. 
Sidner,  Fremont,  Neb.,  continue  oral  argu- 
ments from  3-4  to  3-11  for  new  station 
1370  kc,  100  w  D,  unl. 

MARCH  1 

MISCELLANEOUS  — NEW,  George  W. 
Taylor  Co.  Inc.,  Williamson,  W.  Va.,  re- 
manded for  further  hearing  applic.  CP 
1210  kc,  100  w  D;  ,NEW,  Press-Union 
Pub.  Co.,  Atlantic  City,  remanded  for 
hearing  de  novo  applic  CP  1200  kc,  100 
•w  N,  250  w  D  unl. ;  NEW,  Vancouver  Ra- 
dio Corp.,  Vancouver,  Wash.,  granted 
auth.  take  depositions ;  NEW,  Birming- 
ham News  Co.,  Birmingham,  granted  pet. 
intervene  applic.  WNEL,  San  Juan ; 
WHBF,  Rock  Island.  111.,  denied  contin- 
uance hearing ;  KTBC,  Austin,  granted 
auth.  take  depositions ;  WPRO,  Providence, 
granted  auth.  intervene  applic.  of  Peter 
J.  Calderone;  NEW,  Edward  Breen  &  Ed- 
ward R.  Loomis,  Ft.  Dodge,  la.,  denied 
motion  consolidate  with  applic.  N.  B.  Ege- 
land;  WSUN,  St.  Petersburg,  Fla.,  grant- 
'ed  pet.  continue  deposition  and  hearing 
date  Pinellas  Bcstg.  Co. ;  NEW,  New  Eng- 
land Radio  Corp.,  Bridgeport,  Conn.,  dis- 
missed without  prejudice  applic.  CP  1190 
ic.  250  w  LS;  NEW,  Orrin  A.  Senzel, 
Rochester,  N.  Y.,  denied  as  in  default 
applic.  CP  1600  kc,  100  vr,  250  w  LS  unl. ; 
KDNC,  Lewistown,  Mont.,  denied  as  in 
default  applic.  mod.  CP,  1200  kc,  100  w 
550  w  LS  unl. ;  KGFJ,  Los  Angeles,  Cal.. 
dismissed  without  prejudice  applic.  CP 
1170  kc,  250  w,  500  w  LS  unl. 

MARCH  2 

MISCELLANEOUS  —  KWNO,  Winona, 
Minn.,  granted  license  for  CP  new  sta- 
tion ;  WLS,  Chicago,  granted  CP  move 
trans,  site,  new  equip.,  antenna ;  WPRO, 
Providence,  granted  license  for  CP  new 
equip ;  KALE,  Portland,  Ore.,  granted  li- 
cense for  CP  increase  to  1  kw  unl. ; 
KTFI,  Twin  Falls,  Id.,  granted  license  for 
CP  new  radiattor,  change  trans,  site : 
WHAS,  Louisville,  granted  license  for  CP 
move  trans.,  new  radiator ;  WTAL,  Talla- 
hassee, Fla.,  license  for  CP  increase  D  to 
-250  w;  KFEL,  Denver,  granted  pet.  inter- 
vene applic.  Mountain  Top  Trans  Radio 
Corp.  new  station ;  NEW,  U.  S.  Bcstg. 
■Co.,  Washington,  granted  pet.  continue 
"hearing  to  5-4-38 ;  WEMP,  Milwaukee, 
granted  auth.  take  depositions  mod.  li- 
'cense;  WFOY,  St.  Augustine,  Fla.,  denied 
motion  continue  hearing  60  days,  dismissed 
opposition  of  Orlando  Bcstg.  Co. 

APPLICATIONS  GRANTED  —  KFAB, 
Lincoln.  Neb.,  WBBM,  Chicago,  mod.  of 
■exp.  auth.  for  new  method  of  synchroniza- 
tion ;  KGW,  Portland,  Ore.,  auth.  facsimile ; 
'NEV/,  Paul  F.  Godley,  Montclair,  N.  J., 
CP  new  high  frequency  station  41800  "kc, 
1  kw. 

SET  FOR  HEARING— WNLC,  New  Lon- 
don, Conn.,  mod.  license  change  hours  D 
to  unl.  100  w;  WBRC,  Birmingham,  Ala., 
mod.  license  change  power  to  5  kw  D  and 
N.  KTEM,  Temple,  Tex.,  mod.  license 
change  hours  from  D  to  unl.  100  -w  N, 
■260  w  D :  KOY,  Phoenix,  Ariz.,  mod.  li- 
cense change  freq.  from  1390  to  5B0  kc. 

MISCELLANEOUS  —  NEW,  Paul  R. 
Heitmeyer,  Cheyenne,  Wyo.,  proceedings 
reopened  pursuant  to  court  order ;  NEW, 
"William  F.  Huffman,  Wisconsin  Rapids, 
Wis.,  granted  auth.  intervene  applic. 
WRSP;  NEW,  P.  W.  Spencer,  Rock  Hill, 
S.  C,  granted  auth.  take  depositions  ap- 
plic. CP  1500  kc,  100  w  D  ;  WRBL,  Colum- 
hus,  Ga.,  granted  auth.  take  depositions 
•use  1330  kc,  250  w  LS  unl.  ;  WAIR,  Win- 


ston-Salem, N.  C,  denied  pet.  for  continu- 
ance hearing  for  mod.  license. 

ORAL  ARGUMENTS  GRANTED— 
WAAB,  Boston  ;  NEW.  Shirley  D.  Parker, 
Yakima,  Wash. ;  NEW,  Evening  News 
Press  Inc.,  Port  Angeles,  Wash. ;  NEW, 
Piatt  &  Piatt  Inc.,  Poughkeepsie,  N.  Y., 
all  4-14-38. 

MARCH  4 

KSD  and  KFUO,  St.  Louis— Applications 
for  mod.  license  both  denied ;  renewal  ap- 
plications both  granted. 

NEW,  W.  H.  Hartman  Co..  Waterloo,  la. 
—Applic.  CP  1400  kc.  5O0  w  D  dismissed 
with  prejudice. 

WGAR.  Cleveland  —  Granted  CP  new 
trans.,  directional,  increase  to  1  kw  6 
kw  D. 

NEW,  Journal  Co.,  Milwaukee;  NEW, 
Mid-Atlantic  Corp.,  Washington  —  Denied 
CP  1570  kc  1  kw  unl. 

NEW,  Genesee  Radio  Corp.,  Flint,  Mich. 
—Denied  CP  1200  kc  100  w  250  w  LS  unl. 

NEW,  Port  Huron  Brdcstg.  Co.,  Port 
Huron,  Mich.  ;  NEW,  W.  W.  Ottaway,  Port 
Huron — Port  Huron  Brdcstg.  Co.  granted 
CP  1370  kc  250  w  D;  W.  W.  Ottaway  de- 
nied CP  1370  kc  250  w  D. 

MISCELLANEOUS— WW  J,  Detroit, 
granted  pet.  intervene  King-Trendle 
Brdcstg.  Corp.  applic.  at  Pontiac ;  NEW, 
R.  C.  Atwood,  Port  Angeles,  Wash.,  grant- 
ed auth.  take  depositions  ;  NEW,  Cuyahoga 
Valley  Brdcstg.  Co.,  Cleveland  and  War- 
ren O.,  granted  continuance  hearings  ; 
WIRE,  Indianapolis,  granted  auth.  inter- 
vene WBAA  applic. ;  NEW,  Edward  J. 
Doyle,  Rochester,  granted  60-day  continu- 
ance ;  NEW,  George  H.  Payne,  San  Jose, 
Cal.,  granted  postponement  hearing  60 
days ;  NEW,  Food  Terminal  Brdcstg.  Co., 
Cleveland,  denied  motion  for  bill  of  par- 
ticulars applic.  Cuyahoga  Brdcstg.  Co., 
Cleveland. 

MARCH  5 

MISCELLANEOUS  —  NEW,  Birming- 
ham News  Co.,  Birmingham,  rescheduled 
oral  argument ;  NEW,  Four  Lakes  Brdcstg. 
Co.,  Madison,  and  NEW,  Constitution  Pub. 
Co.,  Atlanta,  rescheduled  for  hearing ; 
NEW,  Kanawha,  Valley  Brdcstg.  Co., 
Charlestown,  W.  Va.,  granted  oral  argu- 
ment ;  WSM,  Nashville,  granted  pet.  with- 
draw without  prejudice  applic.  CP  1370  kc 
100  w  250  w  LS  unl. ;  WNEL,  San  Juan, 
P.  R.,  denied  continuance  hearing  ;  WDBO, 
Orlando,  Fla.,  granted  auth.  intervene  ap- 
plic. Martin  Anderson  ;  NEW,  Mid-West 
Brdcstg.  Corp.,  Provo,  Utah,  granted  auth. 


intervene  applic.  Dan  B.  Shields ;  NEW, 
Dan  B.  Shields,  Provo,  granted  continu- 
ance: NEW,  W.  H.  Kindig,  Hollywood,  de- 
nied reopening  hearing ;  NEW,  Edward 
Breen  &  Allen  R.  Loomis,  Ft.  Dodge,  la., 
denied  order  take  depositions ;  NEW,  F. 
W.  Meyer,  Denver,  denied  continuance 
hearing  applic.  Mountain  Top  Trans  Ra- 
dio Corp. 

MARCH  8 

MISCELLANEOUS— WPRA,  Mayaguez. 
P.  R.,  granted  auth.  take  depositions ; 
NEW,  Fredericksburg  Bcstg.  Corp.,  Fred- 
ericksburg, Va.,  dismissed  without  preju- 
dice applic  CP  1200  kc  250  w  D  ;  W7XBD, 
Portland,  Ore.,  dismissed  without  preju- 
dice applic.  mod.  CP  experimental ;  NEW, 
McComb  Bcstg.  Corp.,  McComb,  Miss., 
granted  auth.  take  depositions. 

MARCH  9 

SET  FOR  HEARING — NEW,  Michael 
J.  Mingo,  Tacoma,  Wash.,  CP  1400  kc  250 
w  unl.  amended. 

MISCELLANEOUS  —  WHOM,  Jersey 
City,  denied  rehearing  applic.  increase  to 
1  kw  D ;  WMEX,  Boston,  denied  recon- 
sid.  dismissal  applic.  for  rehearing,  dis- 
missed motion  to  strike  petition  to  recon- 
sider ;  WMBQ,  Brooklyn,  denied  reopening 
of  record,  dismissed  opposition  ;  WPEN- 
WRAX,  Philadelphia,  denied  pet.  waive 
Rule  103.18b  re  applic.  invol.  transfer 
control;  NEW,  Fla.  West  Coast  Bcstg. 
Co.,  Clearwater,  granted  pet.  take  depo- 
sitions ;  NEW,  Tribune  Co.,  Tampa,  Fla., 
granted  pet.  intervene. 

NEW,  WRBC  Inc.,  Cleveland  —  Denied 
CP  880  kc  1  kw  unl. 

KDON,  Del  Monte,  Cal.  —  Denied  CP 
change  1210  kc  100  w  to  1400  kc  250  w 
1  kw  LS. 

NEW,  Earle  Yates,  Las  Cruces,  N.  M. 
— Denied  CP  930  kc  500  w  D. 

NEW.  Valley  Bcstg.  Co.,  Youngstown— 
Denied  1350  kc  1  kw  unl. 

NEW.  Dr.  W.  S.  Jacobs  Bcstg.  Co., 
Houston — Denied  CP  1220  kc  1  kw  unl. 

MARCH  11 

MISCELLANEOUS  —  WFIL,  Philadel- 
phia, granted  extension  temp.  auth.  1  kw 
N  ;  WHBF,  Rock  Island.  111.,  granted  temp, 
auth.  operate  Collins  trans,  and  temp,  an- 
tenna; KWNO,  WRSP,  KEEN,  New,  Rob- 
erts-MacNab  Co.,  Livingston,  Mont.,  all 
granted  auth.  take  depositions. 


Examiners'  Reports  .  .[ 

NEW,  Cumberland  Bcstg.  Co.,  Fayei  ■'^ 
ville,   N.   C.  —  Examiner    Seward  rea 
mended   (1-590)   that  applic.  for  CP  1 
kc,  250  w  D  be  granted. 

NEW,  O.  C.  Burke,  Dickinson,  Ten 
Examiner  Irwin  recommended  (1-5' 
that  applic.  for  CP  1500  kc,  100  w  i 
be  dismissed  with  prejudice. 

NEW.  Odessa  Bcstg.  Co..  Odessa.  1 .. 
—Examiner   Irwin    recommended    (1-5  ,', 
that  applic.  CP  1310  kc.  100  w  D  be  ■ 
missed  with  prejudice. 

NEW,  Zenith  Radio  Corp.,  Chicag 
Examiner  Hill  recommended  (1-593)  t 
applic.  for  CP  television  station  42E 
56000  and  60000-86000  kc,  1  kw  unl. 
granted. 

NEW,   Citizens   Bcstg.   Corp..   Scher  J 
tady  ;  Thomas  J.  Wataon.  Endicott,  N.  l 
Hampden  -  Hampshire      Corp.,      Hoiy(  , 
Mass. — Examiner    BramhaU    recommen  , 
(1-594)   that  applic.  Citizens  Bcstg.  Ck 
CP  1240  kc  1  kw  5  kw  LS  unl.  be 
nied ;  that  applic.  Thomas  J.  Watson 
1240  kc  1  kw  LS  unl.  be  granted ;  t 
applic.     Hampden-Hampshire  Corp. 
1240  kc  500  w  1  kw  LS  unl.  be  grair 

KMLB.  Monroe.  La. — Examiner  Bn 
hall  recommended  (1-595)  that  api 
change  1200  kc  100  w  250  w  LS  unl. 
620  kc  500  w  unl.  DA-Night  be  grantu 

WGBI,   Scranton  —  Examiner  Dall 
recommended  (1-596)  that  applic.  inert* 
N  to  1  kw  be  granted. 

NEW,    Sam    Houston     Bcstg.  As 
Huntsville,   Tex.  —  Examiner  Hill  reo 
mended    (1-597)    that  applic.  CP  1500  t 
100  w  D  be  granted. 

NEW,  Louis  P.  Thornton,  Baker,  Or 
Examiner  Berry  recommended  (1-598)  i  ' 
CP   1500   kc,   100   w,   250   w  LS  unl. 
granted. 

NEW,  Floyd  A.  Parton,  San  Jose, 
— Examiner  Dalberg  recommended  (I-f 
that  CP  1170  kc,  250  w  D  be  granted. 

WLAK,  Lakeland.  Fla.  —  Examiner 
recommended  (1-600)  that  applic.  incrc 
to  250  w  D  be  granted. 

WMFR,  High  Point,  N.  C— Exam 
Berry  recommended  (1-601)  that  api 
increase  D  to  unl.  be  granted. 

KDAL,  Duluth — Examiner  Irwin  rec 
mended    (1-602)    that   applic.    renewal  i 
cense  be  granted  on  condition  that  ra  i 
tor  be  painted. 

NEW,    Madison   Bcstg.   Co.,   Madisc  i 
Examiner    Dalberg    recommended  (1-6 
that  applic.   CP   1450  kc  250   unl.  di 
tional  be  denied. 

Applications  .  .  . 

FEBRUARY  25 
NEW,  George  B.  Peeler,  Taylor.  Te 


NEW  TRANSMITTER  PLANT— Of  WHAS,  Louisville,  just  completed 
at  a  cost  of  nearly  $600,000,  of  which  $265,000  represented  latest  West- 
ern Electric  transmitter  and  speech  input  equipment  and  the  654-foot 
$30,000  Blaw-Knox  shunt-excited  antenna  with  beacon.  The  50,000- 
watt  outlet  is  geared  to  accommodate  500,000  watts,  for  which  WHAS 
has  applied.  Insets  show  Orrin  W.  Towner  (left),  technical  director, 
and  Joseph  Fox,  resident  engineer.  Plant  includes  modern  transmitter 
house  (shown  above)  costing  $40,000,  resident  engineer's  cottage  cost- 
ing $11,000  and  caretaker's  house  costing  $4,000,  on  a  tract  of  100 
acres  located  at  Eastwood,  Ky.,  19  miles  east  of  Louisville. 


CP  1310  kc,  100  w  D. 

WGTM,  Wilson,   N.   C.  —  CP  cha 
freq.  to  1420  kc,  100  w  N,  250  w  D 

KWBG,   Hutchinson,   Kan.— Trans,  u 
trol   from  W.   B.   Greenwald  to  John 
Harris. 

KAWM,  Gallup,  N.  M.  —  CP  incr 
power  to  100  w  N,  250  w  D,  changes  \ 
antenna. 

WOMI,  Owensboro,  Ky. — License  for 
as  mod.  new  station. 

WBCM,    Bay   City,    Mich.— License 
CP  new  trans. 

WWL,  New  Orleans— Mod.  CP  to  ch£  . 
antenna,  move  trans.  , 

WMBD,  Peoria,  111.— Mod.  license  K i 
5  kw.  IT 

WCAZ,  Carthage,  111.— CP  increase-^ 
to  250  w.  , 

KOOS,  Marshfield,  Ore.— Mod.  licens 
to  250  w. 

KIT,  Tacoma,  Wash. — CP  new  tn 
increase  250  w  500  w  D  to  500  w  1  kv 

KGHL,   Billings,   Mont. — Auth.  tran 
control  to  Charles  O.  Campbell. 

MARCH  2 

WHDF,  Calumet,  Mich.— Auth.  tr 
fer  control  from  A.  L.  Burgan  to  Mii 
Gazette  Co. 

WSVA,  Harrisonburg,  Va. — Invol.  ti 
fer  control  to  Mabel  Linton  Williams,  t 
MARCH  7 

NEW,  Utica  WUTK  Inc.  Utica,  N 
— CP  1420  kc  100  w  N  250  w  D  unL 

WOV,  New  York,  N.  Y.  —  CP  chi 
freq.  to  1100  kc,  5  kw,  new  trans,  site, 
equip. 

WPG,  Atlantic  City,  N.  J.— CP  ch 
freq.  to  1130  kc,  unl.,  install  trans.,  ch 
trfl.iis  si^6 

WAWZ,  Zarephath,  N.  J. — CP  insta: 
rectional  antenna,  change  power  to  1 
D  and  N. 

MARCH  9 

WGVA,  Indianapolis — Mod.  CP  as 
to  change  antenna,  trans,  site. 

NEW.  Capitol  Bcstg.  Co..  Topeka- 
1120  kc  1  kw  unl.  directional. 

NEW,  S.  Nebraska  Bcstg.  Co..  Hast*> 
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rWORK  ACCOUNTS 

J  limes   EST   unless   otherwise  specified) 


New  Business 
;  ;rnational  shoe  Co.,  St. 

)  i    (Peter's   shoes),   on   Feb.  27 
I  <1  Peter's  Surprise  Party  on  2 
[  Vac.  Red  stations,  Sun.,  3:45-4 
(PST).   Agency:   Long  Adv. 
e,  San  Francisco. 

NERS'  RADIO  Show  Assn., 
[York,  on  March  7  started  The 
ly  'Night  Show  on  34  CBS  sta- 
Mon.,  8-8:30  p.  m.  (repeat  12- 

a.  m.).  Agency:  U.  S.  Adv. 

Toledo. 

(ATE-PALMOLIVE-PEET  Co., 
'  City  (Super  Suds),  on  Feb.  28 
d  for  13  weeks  Alyrt  &  Marge, 
!ription  serial,  on  7  California 
System  stations,  Mon.  thru 
2:30-2:45  p.  m.  (PST).  Agen- 
enton  &  Bowles,  N.  Y. 

[ATE-PALMOLIVE-PEET  Co., 
'  City  (Palmolive  soap),  on  Feb. 
.rted  for  13  weeks  Hilltop  House, 
tjiription  series,  on  7  California 
System  stations,  Mon.  thru 
J:15-3:30  p.  m.  (PST).  Agency: 
n  &  Bowles,  N.  Y. 

AMOOK  COUNTY  Creamery 
Tillamook,  Ore.,  on  March  3 
d  Dairy  Maid  on  2  CBS  stations 
L  KSFO),  Thurs.,  2:30-2:45 
(FST) .  Agency :  Botsford,  Con- 
ne  &  Gardner,  San  Francisco. 

50DENT  Co.,  Chicago  (anti- 
),  on  March  21  starts  for  26 
,  Career  Woman,  dramatic  sc- 
an 5  NBC-Pacific  Red  stations 
,  KPO,  KHQ,  KOMO,  KGW), 
thru  Fri.,  3:15-3:30  p.  m. 
:y :  Lord  &  Thomas,  Chicago. 

Renewal  Accounts 

iflR  BROS.  Co.,  Cambridge, 
I'  (Lifebuoy  soap),  on  March  22 

s  for  52  weeks  Al  Jolson  on  87 
'(and  CBC  stations,  Tues.,  8:30-9 
(repeat  11:30-12  M).  Agency: 

•auff  &  Ryan,  N.  Y. 

PTER  &  GAMBLE  Co.,  Cincin- 
IDrene),  on  March  15  renewed 
!  weeks,  Jimmie  Fidler  and  His 
Wood  Gossip,  on  29  NBC-Red 
i|ns,  Tues.,  Fri.,  7:30-7:45  p.  m. 
r).  Agency:  H.  W.  Kastor  & 
Adv.  Co.  Inc.,  Chicago. 

RSON  DRUG  Co.,  Baltimore 
po  Seltzer),  on  April  6  renews 
8  weeks,  Harriet  Parsons,  com- 
tor,  on  30  NBC-Blue  network 
bs,  Wed.,  5:30-5:45  p.  m., 
) .  Agency :  J.  Walter  Thompson 
iJew  York. 


•CP  920  kc  1  kw  5  kw  D  unl.  direc- 

•A,  Centralia,  Wash. — Mod.  license 
to  1  kw. 

MARCH  11 

«SV,  Waterbury,  Vt.  —  License  CP 
•ans. 

■i.D,   Dallas  —  CP   new  trans.,  direc- 
antenna  D  &  N,  change  10  to  50 
1^1- 


Crystal  Specialists  Since  1925" 


j  SCIENTIFIC 
{ioW  TEMPERATURE 
l-EFFICIENT  CRYSTALS 

NOW    $40  E 


reach 


,«  for  S75.00     Approved  by  FCC 

.pplied  in  Isolantite  Air-Gap  Hold- 
in  the  550-1500  Kc.  band.  Fre- 
,;tncy  Drift  guaranteed  to  be  "less 
j.n  three  cycles"  per  million  cycles 
r  degree  centrigrade  change  in 
dperature.  Accuracy  "better" 
n  .01%.  Order  direct  from — 

124  JACKSON  AVENUE 
University  Park 
HYATTSVILLE,  MARYLAND 


EUCLID  CANDY  Co.  of  California 
Inc.,  San  Francisco,  on  Feb.  22  re- 
newed Knox  Manning  on  2  CBS  sta- 
tions, Tues.,  5:30-5:45  p.  m.  (PST), 
and  on  March  1  added  4  stations 
(KOIN  KIRO  KFPY  KVI).  Agen- 
cy :  Sidney  Garfinkel  Adv.  Agency, 
San  Francisco. 

PACIFIC  COAST  BORAX  Co.,  New 
York  (Twenty  Mule  Team  Borax),  on 
April  1  renews  for  13  weeks  Death 
Valley  Days  on  23  NBC-Blue  stations, 
Fri.,  8 :30-9  p.  m.  Agency :  McCann- 
Erickson,  N.  Y. 

GALLENKAMP  SALES  Co.,  San 
Francisco  (shoes),  on  March  20  re- 
news for  52  weeks  Professor  Puzzle- 
wit  on  4  NBC-Pac.  Red  stations, 
Sun.,  4-4:30  p.  m.  (PST).  Agency: 
Long  Adv.  Service,  San  Francisco. 

GENERAL  FOODS  Corp.,  New  York 
(Maxwell  House  coffee),  on  April  7 
renews  for  13  weeks  Good  News  of 
1938  on  73  NBC-Red  stations,  Thurs., 
9-10  p.  m.  Agency :  Benton  &  Bowles, 
N.  Y. 

CONTINENTAL  BAKING  Co.,  New 
York  (Wonder  bread.  Hostess  cake), 
on  April  11  renews  Pretty  Kitty 
Kelly  on  41  CBS  stations,  Mon.  thru 
Fri.,  10-10:15  a.  m.  (repeat  4:15-4:30 
p.  m.).  Agency:  Benton  &  Bowles, 
N.  Y. 

JERGENS-WOODBURY  Sales  Co., 
New  York,  on  April  3  renews  for  13 
weeks  Hollywood  Playhouse  and  Wal- 
ter Winchell,  on  59  NBC-Blue  sta- 
tions. Sun.,  9-9 :45  p.  m.  Agency : 
Lennen  &  Mitchell,  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Drene  shampoo),  on  March  15 
renews  Jimmy  Fidler's  Hollywood 
Gossip  on  54  NBC-Red  stations, 
Tues.,  Fri.,  10:30-10:45  p.  m.  Agen- 
cy :  Blackett-Sample-Hummert,  Chi- 
cago. 

LEVER  BROS.  Co.,  Cambridge 
(Lifebuoy),  on  March  22  renews  for 
52  weeks  Al  Jolson  Show  on  61  CBS 
and  26  Canadian  stations,  Tues., 
8:30-9  p.  m.  (EST),  with  repeat, 
8:30  p.  m.  (PST).  Agency,  RuthraufE 
&  Ryan,  N.  Y. 

Network  Changes 

S.  C.  JOHNSON  &  SON  Inc.,  Ra- 
cine, Wis.  (floor  wax),  on  March  15 
shifts  Fibber  McGee  d  Molly  on  51 
NBC-Red  stations  from  Mon.,  9-9:30 
p.  m.  to  Tues.,  9:30-10  p.  m. 

COLGATB-PALMOLIVE-PEET  Co., 
Jersey  City  (Palmolive  shaving 
cream),  on  June  22  takes  Gang  Bust- 
ers off  CBS,  to  return  Aug.  17. 

LEVER  BROS.  Co.,  Cambridge, 
Mass.  (Rinso),  on  March  1,  added  re- 
peat for  Big  Toicn,  on  6  CI5S  Pacific 
Coast  stations,  Tues.,  9:30-10  p.  m. 
(PST). 

STANDARD  BRANDS  Inc.,  New 
York  (Royal  gelatine),  on  March  24 
moves  Royal  Gelatine  Hour  to  New 
York  from  Hollywood,  on  51  NBC- 
Red  stations,  Thurs.,  8-9  p.  m. 

U.  S.  RUBBER  Co.,  New  York,  on 
March  30  shifts  Ben  Bernie  on  94 
CBS  stations  on  Wed.  from  9:30-10 
p.  m.  to  8:30-9  p.  m. 

WHEELING  STEEL  Corp.,  Wheel- 
ing, on  March  6  added  12  Don  Lee 
stations  for  Wheeling  Steel  Makers, 
formerly  on  5  Mutual,  Sun.,  5-5  :30  p. 
m. 

AMERICAN  HOME  Products  Co., 
New  York  (Anaein,  Bi-So-Dol),  on 
March  22  will  add  7  Pacific  stations 
for  Easy  Aces  and  Mr.  Keen,  now  on 
22  NBC-Blue  stations,  Tues.,  Wed.. 
Thurs.,  7-7:30  p.  m. 

J.  B.  WILLIAMS  Co.,  Glastonbury, 
Conn,  (shave  cream),  on  March  7 
added  2  Mutual  stations  (KWK, 
WFIL)  for  True  or  False,  formerly 
on  9  Mutual  stations,  Mon.,  10-10:30 
p.  m. 


BRITISH  BROADCASTING  Corp. 
broadcast  direct  from  Hawaii  for  the 
first  time  March  9.  Originating  at 
KGU,  Honolulu,  the  musical  program 
was  picked  up  by  NBC  and  short- 
waved  to  BBC. 


WITH  A  BANG— These  wielders 
of  kitchen  utensils  help  Mary 
Mason,  home  economics  expert  of 
WRC,  Washington,  entertain  Capi- 
tal listeners.  Miss  Mason  is  stand- 
ing in  foreground  at  left  of  mic- 
rophone. 


Jailed  for  Radio  Theft 

AS  AN  INTERLUDE  in  the 
lengthy  legal  battle  of  James  A. 
Murphy,  Los  Angeles  broker  and 
politician,  over  the  theft  of  $50,000 
v^orth  of  radio  equipment  —  four 
men,  M.  P.  Barbachano  and  R.  M. 
Barbachano,  Tiajuana,  Mexico,  util- 
ities operators;  C.  L.  Byers,  San 
Diego,  Cal.,  and  George  Berger, 
Los  Angeles, — on  March  5  com- 
pleted five-day  sentences  in  the 
Los  Angeles  county  jail  and  paid 
fines  of  $500  each.  They  were  sen- 
tenced by  Los  Angeles  Superior 
Judge  W.  Turney  Fox  on  a  con- 
tempt of  court  charge  growing  out 
of  the  asserted  removal  of  the 
equipment  from  a  Los  Angeles 
warehouse  while  it  was  in  the  cus- 
tody of  Federal  authorities.  The 
equipment  was  to  have  been  used 
in  construction  of  a  powerful  radio 
station  at  Rosarito  Beach,  Lower 
California,  Mexico.  The  receiver- 
ship was  ordered  pending  the  out- 
come of  a  lawsuit  filed  last  Sep- 
tember in  Los  Angeles  by  Murphy 
in  which  he  demanded  $450,000 
damages  charging  that  he  was 
"frozen  out"  of  the  International 
Broadcasting  System  Inc.,  of  Cal., 
a  syndicate  which  was  established 
to  operate  XERB  at  Rosarito 
Beach.  Damage  suit,  which  is  still 
pending,  named  the  corporation 
and  15  others. 


AGRAP  Still  Polling 

AMERICAN  Guild  of  Radio  An- 
nouncers and  Producers,  indepen- 
dent union,  is  not  actively  organiz- 
ing at  present,  pending  the  com- 
pletion of  a  poll  of  the  member- 
ship to  determine  the  organiza- 
tion's future  status.  Each  chapter 
is  holding  elections  to  decide 
whether  its  membership  wishes  to 
remain  independent  or  to  affiliate 
with  either  AGRAP,  AFL  talent 
union,  or  the  broadcast  division  of 
ARTA,  CIO  radio  union  whose 
present  membership  is  confined 
principally  to  technicians.  Votes, 
which  are  sent  by  various  locals  to 
AGRAP  headquarters  in  New 
York,  are  coming  in  slowly  and 
will  not  be  opened  or  counted  un- 
til they  are  all  in,  according  to 
Roy  S.  Langham,  president. 


AFRA  Seeks  Uniformity 
In  Contracts  for  Artists 

"SATISFACTORY  progress"  is  re- 
ported by  Mrs.  Emily  Holt,  execu- 
tive secretary  of  American  Federa- 
tion of  Radio  Artists,  in  negotia- 
tions for  standard  contracts  for  ac- 
tors, singers  and  announcers  em- 
ployed on  nationwide  network  pro- 
grams the  union  is  now  conducting 
with  officials  of  the  major  networks 
and  the  American  Association  of 
Advertising  Agencies. 

Many  differences  of  opinion  re- 
main to  be  adjusted,  she  said, 
which  makes  it  impossible  to  pre- 
dict the  date  when  agreement  will 
be  reached,  adding  that  every  ef- 
fort is  being  made  on  both  sides  to 
reach  a  satisfactory  conclusion  and 
that  the  most  friendly  relations 
exist  between  all  negotiating 
parties. 

Meanwhile,  AFRA  membership 
is  said  to  be  growing  rapidly  in  all 
parts  of  the  country.  Notices  of  a 
membership  meeting  to  be  held  in 
New  York  on  March  14  were 
mailed  to  1500  members  in  that 
city,  and  a  membership  almost  that 
large  is  reported  by  the  Los  Ange- 
les local.  A  new  AFRA  local  has 
been  established  in  Shreveport  and 
organization  is  under  way  in  Phil- 
adelphia, where  the  entire  an- 
nouncing staff  of  KYW  has  joined 
the  union.  In  Pittsburgh,  the  entire 
KDKA  announcing  staff  has  like- 
wise signed  up  with  AFRA. 

AFRA  has  increased  its  initia- 
tion fees  from  $10  to  $25  for  mem- 
bers earning  less  than  $10,000  an- 
nually and  from  $25  to  $50  for 
members  whose  annual  incomes  are 
more  than  $10,000.  Increases  went 
into  effect  Feb.  1  for  locals  organ- 
ized before  Nov.  1,  1937,  and  will 
become  effective  for  locals  organ- 
ized at  later  dates  six  months  after 
organization.  Raise  was  made  at 
the  request  of  Chicago  and  Los  An- 
geles locals,  on  grounds  that  their 
large  and  widespread  organizations 
are  naturally  expensive  and  that 
as  the  original  members  contrib- 
uted valuable  services  in  addition 
to  paying  their  initiation  fees  and 
dues  it  is  only  fair  that  new  mem- 
bers should  pay  a  higher  rate. 


IF 


You     are     an  experi- 
enced  radioman ; 
You   are  ambitions  to 
get    ahead    rapidly  in 
radio ; 

You  realize  the  neces- 
sity of  a  directed 
training  in  the  engi- 
neering principles  of 
radio  but  are  unable 
to  take  advantage  of 
college  training,^— 


Then- 


send  for  our  new 
illustrated  book 
**A  Tested  Plan." 
It  will  give  you 
complete  details  of 
an  advanced  home 
study  coarse  in 
Practical  Radio 
Engineering  Writ- 
ten for  the  Expe- 
rienced Radioman. 


CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Dept.  B3     14th  &  Park  Rd.     WASH.,  D.  C. 


FOR  YOUR  NEW  STUDIOS — 

Choose 

— Gates  speech  Equipment 
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Tea  Garden  Bargains — Poetry  Profit — Don's  Data — 
Proud  of  Music — First  Baby — Wholesale  Facts 


TEA  GARDEN  Products  Co., 
San  Francisco  (preserves) 
has  started  a  regional  cam- 
paign using  radio,  newspa- 
pers and  trade  periodicals.  All 
newspaper  copy  calls  attention  to 
the  radio  program,  which  goes  on 
the  air  each  Thursday  at  1:45  p. 
m.  (PST)  over  a  CBS  Pacific 
Coast  home  economics  participat- 
ing program.  A  high  point  of  the 
radio  series  is  a  two-week  menu- 
building  contest.  Six  top  prizes 
are  offered,  each  an  order  on  the 
listener's  grocer  for  $3  worth  of 
Tea  Garden  products  at  his  cur- 
rent prices.  In  addition,  the  adver- 
tiser is  awarding  50  consolation 
prizes,  the  first  group  of  which 
consists  of  a  table  service  jug  of 
Tea  Garden  Drips. 

Each  broadcast  program  calls  at- 
tention to  the  current  "Early  Bird 
Bargains"  featured  at  the  gi-ocery 
stores  and  emphasizes  the  merits 
of  different  groups  of  items  with 
changing  seasons.  The  account  is 
handled  by  Botsford,  Constantine 
&  Gardner,  San  Francisco. 

*  *  * 

News  Response 
KVOO,  Tulsa,  Okla.,  has  published 
a  booklet  in  plastic  binding  dis- 
cussing its  daytime  news  broad- 
casts. It  indicates  that  16,296  let- 
ters from  1,508  cities  and  towns  in 
33  states  and  Canada  and  Mexico 
were  received  as  a  result  of  a  con- 
test recently  announced  on  its  fifth 
anniversary  and  its  6,000th  news- 
cast. KVOO  subscribes  for  Interna- 
tional News  Service  and  Transra- 
dio  Press  Service.  Ken  Miller  is 
KVOO  news  editor. 

Prizes  for  Poems 

TED  MALONE,  who  recently  join- 
ed the  continuity  department  of 
WOR,  Newark,  on  Feb.  28  started 
his  Between  the  Bookends  program 
on  that  station,  four  mornings  a 
week.  For  original  and  unpublished 
poems  submitted,  Malone  pays  $10 
a  day.  The  contest  is  open  to  every- 
one in  the  country. 

*  *  * 

Free  Batons 
HOWARD  BARLOW,  CBS  conduc- 
tor, is  autographing  batons  for  the 
three  children  each  week  who  write 
the  best  letters  naming  their  favor- 
ite compositions  and  why,  in  con- 
nection with  Music  for  Fun,  heard 
Fridays,  6:05  to  6:30  p.  m. 


FARGO  BUSES— Carry  these  signs 
on  their  daily  routes  through  Far- 
go and  Moorhead,  Minn.  On  13 
buses  which  change  their  routes 
weekly,  this  service  is  given  by 
WD  AY  free  of  charge. 


Texas  and  KTAT 
COMPLETE  market  survey  of  not 
only  its  metropolitan  area  but  of 
each  county  in  its  primary  area 
has  been  issued  by  KTAT,  Fort 
Worth,  Tex.  Advertisers  on  KTAT 
are  listed  and  many  testimonials 
from  prominent  business  men  of 
the  Southwest  are  included.  The  at- 
tractive booklet  done  in  black  and 
orange  gives  a  well-rounded  sur- 
vey of  KTAT  programs,  talent  and 
civic  activities.  One  interesting 
section  shows  the  many  merchan- 
dising plans  used  by  KTAT  to  tie- 
in  its  sponsored  programs. 

WIP  Curiosity 

TO  PROMOTE  its  weekly  Curios- 
ity Court  sponsored  by  Shell  Un- 
ion Oil  Corp.,  WIP,  Philadelphia, 
has  issued  summonses  and  witness 
score  sheets  used  in  conjunction 
with  the  program.  WIP  has  also 
published  a  signal  intensity  map 
showing  its  increased  coverage  due 
to  new  Blaw-Knox  antenna,  RCA 
transmitter,  and  WE  amplifier. 
The  map-pamphlet  is  titled  "Hap- 
py New  Ears!" 

*  *  * 

At  the  Fire 

AMONG  its  broadcasts  in  connec- 
tion with  National  Used  Car  Week, 
WTMV,  E.  St.  Louis,  111.,  took  its 
portable  Fairchild  unit  to  a  local 
used  car  lot  where  a  public  burn- 
ing of  old  cars  was  recorded  for 
airing  that  evening.  WTMV  is  also 
recording  interviews  with  satisfied 
purchasers  of  Norge  refrigerators 
for  its  26-week  series  sponsored  by 
the  Norge  Co.  of  Missouri. 

^      ^  ^ 

Another  WOR  First 

ONE  column  advertisement,  "Pro- 
gram to  be  Found  Nowhere  Else", 
written  by  Joseph  Creamer,  sales 
promotion  manager  of  WOR,  New- 
ark, is  included  in  this  year's  col- 
lection of  the  Milline  record  of  the 
best  advertisements  of  the  year, 
published  in  the  first  1938  quarter- 
ly issue  of  Advertising  &  Milline 
Data. 

*  *  * 

Reports  About  Don 

AL  BARKER,  author  of  Don  Win- 
sloxv  of  the  Navy,  is  merchandis- 
ing and  promoting  the  show  by 
preparing  a  monthly  report  for 
all  executives  at  NBC-Chicago. 
Known  as  Winslowgrams,  the  re- 
port presents  a  mail  pull  survey, 
tells  where  letters  are  received 
from,  and  other  data  that  can  be 
used  in  selling  the  program. 

*  *  * 

For  the  Youngsters 
RADIO  SET  is  offered  to  children 
by  KTSM,  El  Paso,  for  the  best 
letter  concerning  KTSM's  pro- 
grams for  youngsters.  The  letters 
must  be  accompanied  by  sales  slip, 
carton,  bottle  top,  or  wrapper  from 
any  product  advertised  on  KTSM. 
Radio  sets  are  displayed  in  adver- 
tisers' show  windows. 

*  *  * 

Camay  Contest 
PROCTER  &  GAMBLE,  Cincin- 
nati, beginning  March  28  through 
May  6  will  award  $1,000  and  40 
Emerson  radio  sets  five  days  week- 
ly in  a  contest  for  Camay  soap.  Be- 
ginning April  4,  winners  will  be 
announced  on  the  Camay  program 
Pepper  Young's  Family. 


NBC  Music  Brochure 
NBC  has  published  a  promotion 
brochure  summarizing  its  musical 
programs.  The  cover  is  a  reproduc- 
tion of  a  yellowed  manuscript  of 
early  U.  S.  chamber  music,  10  by 
13  inches,  and  the  booklet  contains 
many  pictures  of  NBC's  symphon- 
ic, operatic  and  popular  music 
broadcasts.  Beginning  with  the  in- 
ception of  NBC  11  years  ago,  the 
history  of  the  organization  is 
traced  as  its  growth  is  reflected  in 
musical  programs.  The  Metropoli- 
tan opera  broadcasts,  music  appre- 
ciation hour,  Music  is  My  Hobby, 
home  symphony,  music  guild.  Fun 
in  Music,  and  symphonic  broad- 
casts featuring  Arturo  Toscanini, 
are  described  in  detail.  A  red  rib- 
bon of  the  type  used  for  manu- 
scripts is  attached. 

800,000  Calls 

RESULTS  of  a  continuing  listener 
survey  made  during  1937  have 
been  released  by  KNX,  Los  Ange- 
les, in  a  brochure  titled  "The  Peo- 
ple's Choice".  The  survey  is  based 
on  800,000  telephone  interviews 
made  by  a  market  research  firm 
which  called  72,000  persons  during 
one  week  each  month  of  the  year. 
The  calls  were  made  for  14  consec- 
utive hours  each  weekday,  13  on 
weekends.  KNX  was  first  in  listen- 
er preference,  according  to  the 
survey. 

*  *  * 
Since  1933 

DONE  in  green  and  white  with 
modernistic  cover  a  promotion 
folder  for  its  Women's  Club  of  the 
Air  has  been  issued  by  WCAU, 
Philadelphia.  Various  local  wom- 
en's clubs  that  attend  the  show  are 
listed  and  the  brochure  is  complete 
with  photogi-aphs  of  the  audience 
studio,  fashion  show,  and  display 
kitchen.  Rates,  listener  coverage 
and  sponsors  participating  are 
analyzed. 

*  *  * 
Wheeling  Data 

WWVA,  Wheeling,  W.  Va.,  has 
published  a  pi'omotion  folder  of 
vital  statistics  about  its  primary 
area  with  special  emphasis  on  a 
survey  of  its  Saturday  night  Jamb- 
oree which  has  played  in  five  years 
to  studio  audiences  totaling  389,- 
538.  Photographs  of  local  business 
and  industry  stress  the  fact  that 
"WWVA  is  available  to  5,721,101 
listeners". 

^  ^  =}: 

WSYR  First 

FEATURED  on  the  cover  of  an 
attractive  booklet  recently  pub- 
lished by  WSYR,  Syracuse,  to 
show  the  number  of  "radio  firsts" 
claimed  by  the  station  is  the  photo 
of  the  son  of  WSYR  staff  member 
Robert  Servatius,  the  first  baby 
born  in  Syracuse  in  1938.  The  book- 
let indicates  that  WSYR's  1938 
business  is  20%  ahead  of  1937  so 
far. 

*  *  * 
When  Things  Happen 

CUTOUT  folder  splashed  with  pic- 
tures of  fires,  floods  and  tornados 
has  been  released  by  WKY,  Okla- 
homa City,  to  promote  its  new  mo- 
bile unit,  KAXB.  Emphasis  is  laid 
on  WKY's  news  coverage  and  the 
cover  reads,  "The  Next  'Time  These 
Things  Happen  in  Oklahoma,  WKY 
Will  Be  There." 

*  *  * 

Picture  Map 

STRESSING  the  residential  ad- 
vantages of  its  market,  WFAS, 
White  Plains,  N.  Y.,  prints  a  pic- 
turized  map  of  Westchester  County 
on  the  back  of  its  letterheads, 
showing  the  various  clubs,  histori- 
cal points,  residential  areas  and 
highways. 


PUFFING  AWAY  — On  her  11 
birthday  was  Mrs.  Sadie  Corn 
winner  of  the  pipe-smoking  confi 
at  the  recent  Texas  Centennial  ] 
position.  James  Alderman,  ne 
caster  of  WFAA,  Dallas,  t 
about  Mrs.  Cornett  on  his  progr 
and  presented  her  with  a  big  i 
of  Big  Ben,  a  product  of  his  sp 
sor.  Brown  &  Williamson  Toba 
Co^  

Facts  for  Wholesalers 
WCCO,  Minneapolis,  and  St.  P 
is  mailing  a  monthly  list  of  f 
advertisers  using  its  facilities 
wholesale  grocers.  Sponsors,  pi 
ucts  promoted  and  names  of  i 
grams,  as  well  as  complete  in; 
mation  on  special  contests  or  ot 
stunts  that  may  stimulate  sale- 
various  food  lines  are  included, 
cal,  spot  and  network  accounts 
ceive  equal  billing.  The  list  is 
keep  wholesalers  aware  of  u 
products  are  getting  regular  j 
motion  over  WCCO  and  en; 
them  to  anticipate  excessive 
mands  for  individual  items  vi 
might  result  from  special  contt 

^  ^  ^ 

Scripts  to  Libraries 

WBBM,  Chicago,  is  present 
bound  copies  of  its  Chicago  Sah 
You  scripts  to  public  librai 
chambers  of  commerce,  city 
chives  and  schools  in  each  of 
honor  cities  visited  by  the  WB 
mobile  air  theatre.  Broadcasts 
which  voices  of  local  celebrities 
transcribed,  are  aired  M  o  n  d 
nights. 

*      *  * 
Colorado  Breakfast 

KLZ,  Denver,  has  published  a  f 
er  called  "Sit  Down  to  Break 
With  Ozie",  a  promotion  piece 
its  early  morning  daily  prog 
called  Rocky  Mountain  Routu 
featuring  Capt.  Ozie  and  his  Ri 
ers. 


ARMCO  MEDALS— Are  awa; 
to  young  school  musicians  hear 
soloists  on  the  Sunday  afteri 
series  of  American  Rolling  1 
Co.  over  NBC-Blue  Netwc 
Marking  Armco's  ninth  seasoi 
the  air,  the  program  features 
Frank  Simon's  band  and  talk; 
the  Ironmaster  on  interesting 
of  iron  and  steel. 


Page  74  •  March  15,  1938 


BROADCASTING  •  Broadcast  Advertis^ 


WLW 

is  not  content  with  influencing  the  buyer  to  buy. 

By  its  merchandising  to  the  Retailer  .  .  .  cultiva- 
tion of  DEALER  SUPPORT  .  .  .  W  L  W  also 
influences  the  seller  to  sell. 

That  is  why  WLW- advertised  products  get 
front-line  display  at  the  point-of-sale. 

That  is  also  why  so  many  smart  advertisers  use 


WLW-THE  NATION'S  STATION 

CINCINNATI 


A  Money-Saving, 
Air- Cooled  n 
Power  Tube! 

Year  in  and  year  out,  the  RCA  Laboratories  are  the 
birthplace  of  radio's  great  advances.  Among  many 
of  RCA's  achievements  in  design  is  the  new,  money- 
saving,  air-cooled  power  tube,  now  available  in  two 
types— 891-R  and  892-R. 

These  new  tubes  incorporate  the  design  advantages 
of  the  water-cooled  tube  construction  —  plus  the 
economy  and  simplicity  of  air-cooling. 

These  new  RCA  air-cooled  tubes  are  outstanding 
because  they  eliminate  the  need  of  very  expensive  I 
water  cooling  equipment.  Pipes,  machinery,  tanks, 
cooling  ponds  —  all  are  unnecessary.  This  results  in 
lower  installation  cost.  Because  these  tubes  remove 
the  intermediate  step  in  cooling,  there's  no  chance 
of  cooling  apparatus  going  bad  or  leaking  and  the 
cooling  system  is  more  simple  and  reliable,  assuring 
a  maximum  of  time  on  the  air. 

Write  for  full  technical  details  of  this  sensational 
new  RCA  achievement. 

Ask  your  distributor  or  send  100  to  Camden 
for  a  commemorative  advertisement  on  RCA's 

television  tube  announcement.  J 

Better  programs  every  day — when  your  station's  tubes  are  RCA* 


RCA  MANUFACTURING  COMPANY,  INC.    •    CAMDEN,  NEW  JERSEY 
A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERICA 
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$4.00  the  Year 


WASHINGTON,  D.  C. 
APRIL  1,  1938 


?3.00  the  Year 
15c  the  Copy 


Published   Semi-Monthly,    25th   issue    (Yearbook   Number)    Published   in  February 


That's  odd,  it  says . . .  73%  of  WOR's  Total  Sponsors  are 
the  Nations  Leading  National  Advertisers" 
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RAY  Your  New  England  Market 


You'll  Find  a  YANKEE  NETWORK 

Station  in  Each  Major  Shopping  Center 

FOURTEEN  prosperous  trading  areas,  each  dominated  by  an 
urban  center  of  retail  stores  and  wholesale  distributing  points, 
comprise  the  rich  New  England  market. 

In  each  of  these  centers  of  New  England  trade  you  will  find 
a  Yankee  Network  transmitter — long-established,  popular,  exert- 
ing a  powerful,  direct  influence  on  the  purchases  of  its  listeners. 

To  reach  the  entire  New  England  market  effectively  and  eco- 
nomically use  The  Yankee  Network's  fourteen-station  coverage. 


WNAC 

Boston 

WTIC 

Hartford 

WEAN 

Providence 

WTAG 

Worcester 

WICC 

(Bridgeport 
\New  Haven 

WNLC 

New  London 

WCSH 

Portland 

WLBZ 

Bangor 

WFEA 

Manchester 

WSAR 

Fall  River 

WNBH 

New  Bedford 

WLLH 

(Lowell 
(Lawrence 

WLNH 

Laconia 

WRDO 

Augusta 

THE  YANKEE  NETWORK,  INC.  ^is^^r^l^^^^c^Vs^T^^ 

EDWARD  PETRy  &  CO.,  INC.,  Exclusive  National  Sales  Representatives 


ihed  semi-monthly.  25th  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc..  870  National  Press  Building,  Washington,  D.  C.  Entered  as 
second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  8,  1879. 


NAMES  THAT  MAKE  THE  HEADLINES! 


★  * 


NAMES  THAT  MAKE  THE  AIR! 


N 


AMES  that  make  the  headlines  in  Buf- 
falo are  names  that  BBC  brings  to  the 
WGR  or  WKBW  microphone.  Listeners 
know  that  BBC  will  bring  celebrities  to  the 
studios  or  meet  them  with  the  mobile  short- 
wave unit. 

BBC  operates  on  the  theory  that  listen- 
ers enjoy  hearing  the  men  and  women  who 
are  making  the  news  of  the  day.  WGR  and 
WKBW  bring  these  names  to  the  air  plus 
the  basic  CBS  network. 

Good  news-sense  is  good  radio-sense. 
That's  the  basis  of  the  showmanship  that 
has  brought  the  following  names  to  Buf- 
falo listeners  recently.  They  represent  but 
a  fetv  of  the  many. 

Burgess  Meredith  Smedley  Butler 
Jack  Dempsey  Rose  Bampton 

Dr.  Dafoe  Mickey  Walker 


Mayor  LaGuardia 
Governor  Lehman 
Joe  McCarthy 
Sigmund  Spaeth 


Raymond  Clapper 
Reggie  McNamara 
Frank  Hawks 
Ethel  Barrymore 


They  were  names  that  were  making 
local  news  when  they  were  brought  to  BBC 
microphones.  They  are  examples  of  the 
showmanship  that  give  "personality"  to  the 
stations  in  Buffalo  which  were  the  first  in 
the  country  to  bring  listeners  "news  of  the 
hour  every  hour  on  the  hour". 

That  same  showmanship  and  the  sense 
of  news  value  which  goes  with  it  is  an  im- 
portant consideration  when  you  plan 
spring  and  summer  test  campaigns.  We  in- 
vite you  to  make  BBC  your  "proving 
ground"  this  year.  You'll  find  a  keen  sense 
of  showmanship  to  promote  your  program 
ideas. 


WGR  THE  DIAL'S  ENDS  WKBW 


FREE  &  PETERS,  INC.,  NATIONAL  REPRESENTATIVES 
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There's 


GOLD 


in  that 


"BLUE  COAL'srory 


1 I  /  rr 


LOCAL  INTERESTS? 
Z!i4«:fW/3^  WB  AL ! 

Ask  a  Baltimorean  which  is  his  favorite 
station — his   answer  will   be  "WBAL". 
He'll  tell  you  about  '"Treasure  Hunt". 
I    "Answer",    "Hi    Jinks".  "Auctionair". 

"Mary  Landis",  "Around  the  Breakfast 
'  Table"  and  other  local  and  network  pro- 
grams that  have  established  WBAL  as  the 
dominant  station  in  the  radio  entertain- 
ment fieUl  in  the  Baltimore  area. 

j  Ask  sponsors  which  is  THE  station  for  re- 
sults. From  their  answers  you'll  agree 
\  that  WBAL  has  one  of  the  most  respon- 
sive audiences  of  any  station.  That's  be- 
cause WBAL's  programs  are  attuned  to 
Baltimore  tastes  and  because  the  Balti- 
more market  is  a  sales  "bright  spot" — 
an  active  outlet  for  goods  of  all  kinds  all 
the  time. 

i 


Mutual  Broadcasting  System,  in  its  colorful  new 
booklet,  "Study  in  Ups  and  Downs,"  reveals  a  swell 
result  story.  'Blue  Coal,'  advertised  over  11  Mutual 
^Stations,  increased  its  sales  in  three  months  10.8% 
above  the  same  period  last  year. 

^^^^^was  the  average  increase!  But  one  station 
produced  an  increase  of  20.6%. 

T^^STATION  WAS  . .  . 


B  AL 


1060  KC. 


10,000  WATTS 
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THIS  young  lady  hasn't  a  tooth  in  her  head.  Yet  she  insists 
on  eating  five  times  a  day!  And  this  one  thing  we  can  be 
sure  of.  Whatever  else  she  may  ask  of  life,  food  will  be  first 
and  most  often  on  her  list. 

Small  wonder,  then,  the  Food  Industry  is  advertising's  greatest 
client— arec?  greatest  challenge.  Here  is  a  market  which  knows 
no  pause  in  time  or  space.  A  market  as  varied  as  all  the  people 
any  advertising  medium  can  reach.  A  market  which  goes  be- 
yond and  includes  every  other  market  for  the  goods  of  man. 

How  brilliantly  radio  has  met  the  challenge  of  this  market  for 
the  food  advertiser  can  best  be  told,  perhaps,  by  the  following 
facts.  More  "food"  dollars  are  now  spent  on  radio  networks 
than  in  all  general  magazines.  Twice  as  many  "food"  dollars 
are  spent  in  radio  as  in  all  women's  magazines.  And  the  increase 
in  food  advertising  on  Columbia  outstrips  every  other  industry- 
increase  in  radio.  A  290  %  increase  in  the  last  five  rears— made 
by  the  country's  largest  food  advertisers. 

The  explanation  for  this  Columbia  record  is  simple.  Everybody 
eats.  And  everybody  likes  to  listen.  This  is  how  the  largest  net- 
work in  the  world  weld«  the  two  together : 

V^In  1934,  the  largest  manufacturer  of  canned  soups  in  the  world  turned 
to  Columbia— took  to  the  air  with  an  hour  a  week  of  deft  selling  and 
sparkling  entertainment.  Sales  soared  from  coast  to  coast.  Tomato  Soup 
—  up  30%.  Vegetable  Soup  — up  35%.  Chicken  Soup  — up  100%!  And 
Chicken  Soup  was  advertised  only  by  Columbia.  In  the  client's  own 
words,  "Sales  took  an  astounding  jump  to  a  well-over-double  basis, 
despite  the  fact  that  our  Chicken  Soup  business  was  already  large." 

y/ As  of  January,  1938,  a  national  baker  has  signed  his  eighth  consecu- 
tive 52-week  contract  with  Columbia.  In  the  last  seven  years,  he  has  not 
missed  a  single  weekly  broadcast  — using  the  Columbia  Broadcasting 
System  exclusively  on  the  air. 

The  largest  food  company  in  the  world  has  put  five  different  program? 
on  Columbia  in  the  last  five  months. 


T^e  Columbia  Broadcasting  System 


Trained  guides  conduct  visitors  fhroogh  fhe  WWJ  Studio  Building 
every  half  hour  from  ?  p.  m.  to  9:30  p.  m.  daily 


Ouer  203,000  Uisitor^ 


No,  the  studio  and  transmitter  buildings  of  WWJ  t 
not  public  show  places.  They  were  planned,  cc 
structed  and  equipped  solely  in  the  interests  of  betf 
broadcasting.  Yet,  in  1937,  alone,  more  than  203,0( 
people — business  men  and  housewives,  butchers  or 
bakers,  professional  men  and  club  women — took  t! 
time  to  visit  WWJ,  witness  broadcasts  from  its  fi 
auditorium  studio  and  inspect  the  equipment.  Obvioui 
such  a  manifestation  of  interest  could  result  or 
from  prestige  such  as  WWJ  has  gained  through 
18-year-old  policy  of  always  considering  the  listent 
interests  first.  Just  as  obviously,  the  radio  adv 
tiser  wishing  to  sell  his  product  in  the  Detroit  mar 
can  do  a  better  job  with  WWJ  — the  station  thai 
preferred  by  39%  of  all  Detroit's  homes,  by  actual  surv 


National  Represenlalives 

George  P.  Hollingbery  Company 

New  York  :  Chicago  :  Detroit  :  Kansas  City 
Son  Francisco  :  Jacksonville 
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A  HOT  TIP 
^  ^    ON  A  COOL 


*70,000,000 


wcco 


HERE'S  only  one  50,000  watt  station  in  Minnesota. 
There's  only  one  clear- channel  station  in  Minnesota. 
There's  only  one  station  that  reaches  all  Minnesota  day 
and  night  (conclusively  proved  in  a  recent  P.T.A.  sur- 
vey). Q  That  one  station  is  WCCO,  the  Columbia  net- 
work station  for  the  Twin  Cities!  Q  This  summer  an 
extra  two  million  people  will  swell  Minnesota's  spend- 
ing power  with  an  extra  70,000,000  dollars  of  vacation 
money.  A  hot  tip  for  summer  selling:  you  can  reach  all 
this  free-spending  market  with  only  one  station  — 
WCCO.  q  Have  you  all  the  facts  about  WCCO.^ 

50,000  WATTS,  M  I  N  N  EAPOL  IS  -  ST.  PAUL 
A    COLUMBIA    NETWORK  STATION 


Owned  and  operated  by  the  Columbia  Broadcasting  System.  Represented  by  Radio  Sales 


lOADCASTING  •  Broadcast  Advertising 


April  1,  1938  •  Page  9 


CLEVELAND  NEWSCAST 

sustainer  on  WGAR  ripe  for 
early  commercial  sponsorship 


Four  Thousand  Replies  to  Single  Offer,  when  John  Patt,  head  man  of  Cleveland's 
Friendly  Station  saw  tabulations  of  news  stories  that  broke  during  evening  hours,  he 
ordered  ace  newscaster  Carl  George  (pictured  at  right)  on  an  eleven  P.  M.  nightly 
broadcast.  Original  idea  was  sustaining  feature,  purely  as  service  to  WGAR  listeners 
throughout  Northern  Ohio.  But,  with  four  thousand  replies  to  a  single  offer  aired 
recently  (see  above),  with  popularity  of  George  and  his  smooth,  accurate  reporting 
growing  by  leaps  and  bounds,  "Headline  News"  seems  destined  for  early  sponsorship 
by  some  keen  advertiser  who  seeks  maximum  results  at  minimum  cost. 


Ohio  Knew  6  Minutes  Later.  News  of  the  Hinden-  Japs  Bomb  U.  S.  S.  Panay.  Sunday  evenir 

burg  disaster  was  flashed  over  WGAR  almost  as  the  tuner-inners  got  first  word  of  the  sinking  i 

ill-fated  zeppelin  settled  to  the  ground.  Another  the  Panay  via  WGAR.  Sponsorship  of  flas 

scoop  in  Northern  Ohio  for  I.  N.  S.  and  WGAR.  news  appears  good  bet  on  this  station.  i 


Orchids  From  An  Educator.  "I  llke  the  way  you  integrate  items  BIGGEST  NEWS  OF  WEEK.  First  flash  that  Washington  had  granted  extra  power  to  WGAR 

from  various  sources  into  a  story,"  said  Mark  C.  Schinnerer,  of  (5000  watts  day  —  1000  watts  night)  came  to  editors  Ralph  Worden  and  Ted  Hanna.  In  this 

Cleveland's  Board  of  Education  upon  congratulating  Carl  George.  newsroom,  at  least  one  editor  is  on  the  job  during  all  broadcast  hours,  his  only  task  to  edit  the  news' 

Schinaerer  is  director  of  adult  education.  from  two  day,  one  night  wires  of  I.  N.  S.  AJl  WGAR  newscasts  are^specially  written 
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Ithridge  Drafted  by  NAB;  Loucks  Is  Aide 


By    SOL  TAISHOFF 


^id  Head  May  Come  Later  This  Year;  Offensive  Drive 
japped  by  Board  for  New  Regime;  Committees  Named 


•OPTING  a  "common 
se"  course  toward  bolster- 

the  industry  front,  the 
^B  board  of  directors  on 
rch  30  drafted  Mark  Eth- 
ge,  dynamic  vice-president 
1  general  manager  of  the 
dsville  Courier  -  Journal 
1  Times,  and  of  WHAS,  as 

first  president  of  the  re- 
aped trade  association.  He 
1  serve,  without  pay,  but 
h  plenary  powers,  until  a 
■  manent  paid  executive  is 
eed  on,  possibly  within  the 
r. 

imultaneously,  the  board 
ignated  Philip  G.  Loucks, 
shington  attorney,  former 
B  managing  director,  main 
hor  of  the  far-reaching  re- 
anization  plan,  as  special 
nsel,  to  flank  Mr.  Ethridge 
ing  the  "transition"  period. 
ftlly  Yields  to 
^rd  Entreaties 
:  Ethridge,  temporary  chair- 
and  moving  spirit  of  the  NAB 
le  the  old  order  was  dropped 
fall,  was  prevailed  upon  by 
board,  upon  recommendation  of 
Executive  Committee  of  six, 
ssume  the  NAB  presidency  af- 
he  had  rejected  repeated 
fers  of  the  post  on  a  salaried 
p  under  contract.  He  remains 
general  manager  of  the  Louis- 
enterprises,  but  will  spend 
iderable  time  in  Washington 
ling  the  new  organization, 
ction  came  only  after  the  exec- 
e  committee  and  the  board  had 
assed  a  broad  field  of  individ- 
for  the  executive  post.  One 
lem  after  another  was  en- 
itered,  among  them  unavailabil- 
3f  particular  prospects  at  this 
,  or  failure  to  accord  with  the 
ciples  and  objectives  of  the  in- 
try.  The  executive  committee  to 
in,  wanted  Mr.  Ethridge  and  he 
ily  capitulated.  The  board  fol- 
d  through,  though  there  was 
liderable  discussion  regarding 
fer  of  the  post  to  former  Sec- 
iry  of  War  Patrick  J.  Hurley, 
onaire  attorney,  clubman,  sol- 
and  financier.  It  was  finally 


MARK  FOSTER  ETHRIDGE 


agreed  unanimously  by  the  21 
members  of  the  23-man  board  pres- 
ent that  Mr.  Ethridge  should  be 
urged  to  accept  the  post,  thereby 
allowing  additional  time  to  survey 
the  field  thoroughly  for  a  perman- 
ent head. 

Meanwhile,  under  the  Ethridge- 
Loucks  leadership,  the  trade  asso- 
ciation will  proceed  forthwith  to 
set  up  an  active,  aggressive  organi- 
zation, adequately  manned  and 
able  to  fight  the  industry  battles  on 
all  fronts.  Offensive,  rather  than 


defensive  strategy,  advocated  by 
both  Messrs.  Ethridge  and  Loucks, 
will  be  pursued. 

Appointments  are  expected  short- 
ly of  experts  to  carry  on  particular 
NAB  functions.  There  will  be  a 
secretary-treasurer,  as  administra- 
tive officer;  a  public  relations  di- 
rector ;  a  labor  relations  man ;  an 
engineer,  and  a  research  director. 
Mr.  Loucks,  it  is  believed,  will  be 
asked  to  remain  permanently  as 
general  counsel. 

NAB  membership,  despite  reces- 


sion times,  is  expected  to  skyrocket 
with  the  new  appointments.  Before 
the  NAB  board  met,  only  160  sta- 
tions of  the  old  400  membership, 
had  pledged  membership  under  the 
quadrupled  dues.  But  after  an  ap- 
peal March  23  to  stations,  calling 
attention  to  the  urgency  of  the  sit- 
uation and  the  myriad  fundamental 
problems  striking  at  the  industry 
roots,  more  than  300  stations  were 
aligned  within  a  week.  It  is  ex- 
pected that  the  $250,000  annual 
budget  contemplated  when  the  re- 
organization plan  was  voted  at  the 
NAB  convention  in  Washington 
last  February  will  more  than  go 
over  the  top. 

The  board  pitched  into  its  job 
with  new  vigor  after  the  Ethridge- 
Loucks  appointments.  A  number  of 
resolutions,  constituting  a  program 
of  work  immediately  ahead  were 
adopted  in  quick  succession.  Com- 
mittees were  named  to  follow 
through  on  the  mor?  important 
projects.  Plans  were  drawn  to  put 
on  a  concerted  drive  for  member- 
ship in  the  17  individual  radio  dis- 
tricts. Mr.  Loucks  contemplates 
making  a  swing  among  the  districts 
and  get  them  organized  into  active 
segments  of  the  national  organiza- 
tion. 

There  were  discordant  notes  but 
not  of  serious  nature.  Rumblings 
here  and  there  from  broadcasters 
that  they  would  not  join  or  rejoin 
NAB  until  it  was  "effective"  drew 
the  fire  of  the  board.  It  was  stated 
that  application  of  one  station 
owner  who  has  indulged  in  what  is 
regarded  as  objectionable  publicity 
palaver  after  having  been  out  of 
the  fold  several  years,  may  not  be 
voted  into  membership  by  the 
board  because  of  the  fear  of  pos- 
sible heavy  resignations  if  the  sta- 
tion is  readmitted.  The  same  view 
is  being  advanced  regarding  cer- 
tain other  stations  that  have  re- 
sorted to  degrading  comments. 

In  addition  to  station  dues,  NAB 
income  is  anticipated  from  asso- 
ciate members,  such  as  networks, 
related  set  manufacturers,  tran- 
scription companies,  representa- 
tives and  other  organizations.  No 
scale  of  dues  yet  has  been  estab- 
lished but  probably  will  be  within 
a  short  time.  NBC  and  CBS  were 
elected  associate  members  at  the 
meeting. 

The  present  plan,  on  paper,  is  to 
continue  the  search  for  the  paid 
executive  with  the  hope  of  having 
him   appointed  by    this    fall,  at 
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J\AB  President  Ethridge:  A  Master  Stroke 


An  Editorial 


THE  NAB  has  more  than  kept  faith  with  the 
industry.  In  drafting  Mark  Ethridge  to  cap- 
tain the  radio  ship  as  the  first  president  of  the 
"New  Deal"  NAB,  the  board  of  directors  has 
scored  a  master  stroke. 

He  is  not  a  "czar"  or  a  "dictator"  or  even  a 
politician.  He  is  a  practical,  logical,  clear- 
thinking,  straight-shooting  businessman.  His 
feet  are  on  the  ground.  And  every  ounce  of  his 
energy  is  geared  for  an  offensive  battle  to 
achieve  freedom  for  a  plagued  industry  from 
the  bondage  of  undue  govermental  interfer- 
ence, shakedowns,  political  intimidation  and 
other  parasitic  onslaughts  that  have  surged  up 
with  increasing  velocity  against  radio  by  the 
American  Plan. 

Mark  Ethridge  is  a  fighter,  organizer,  diplo- 
mat and  public  relations  expert  all  in  one.  In 
a  few  short  months  he  has  been  placed  in  the 
forefront  of  a  gi-eat  industry.  His  only  com- 
pensation has  been  what  goodwill  has  accrued 
from  his  woi'k.  He  was  offered  the  position  of 
paid  president  under  the  NAB  he  helped  re- 
mold. He  rejected  it  because  his  lot  is  cast  in 
Louisville  as  directing  head  of  the  Courier- 
Journal  and  the  Times,  and  of  WHAS,  but  has 
agreed  to  take  over  the  helm,  without  compen- 
sation, to  effect  the  reorganization. 

The  new  board,  and  more  particularly  its 
executive  committee,  canvassed  the  nation  for 
the  right  man.  The  NAB  treasury  was  prac- 
tically bare  but  there  were  assurances  that 
with  the  right  man,  the  money  would  be  forth- 
coming. The  board  failed  to  find  an  acceptable 
figure  at  this  time — particularly  with  momen- 
tous problems  ahead  requiring  a  knowledge  of 
the  industry,  and  an  organization.  Again  and 
again  they  entreated  Mr.  Ethridge  to  take 


over  the  post.  He  has  the  confidence  of  net- 
work affiliates  whom  he  organized  into  a  fight- 
ing phalanx  on  the  AFM  issue.  He  has  the 
confidence  of  the  rank  and  file  of  non-network 
stations  by  virtue  of  his  fair  and  forthright 
handling  of  the  last  NAB  convention.  He  final- 
ly agreed  to  accept,  with  the  understanding 
that  he  would  have  as  his  first  mate  Phil 
Loucks,  Washington  attorney  who  built  the 
first  really  potent  NAB  only  to  see  it  deterior- 
ate into  a  weak,  innocuous,  dormant  outfit.  He 
needs  no  introduction  to  the  industry. 

The  Ethridge-Loucks  combination  appears 
an  ideal  one  for  the  job  immediately  ahead. 
The  big  problem  is  public  relations.  Both  are 
experts  in  the  field.  Both  are  former  newspa- 
permen. Mr.  Ethridge  brings  into  the  industry 
a  fresh,  detached  viewpoint.  Expect  to  see  a 
really  offensive  battle;  not  one  where  the  in- 
dustry will  apologize  and  ko-tow  and  trim! 
Expect  to  see  a  policy  and  a  platform  for  the 
industry!  Look  for  a  well-manned  trade  asso- 
ciation! 

We  do  not  overstate  the  fact  when  we  say 
the  industry  is  at  the  crossroads.  One  need 
only  look  over  any  issue  of  Broadcasting  to 
determine  what  lies  ahead.  This  is  not  the  time 
to  appoint  some  high-sounding  individual  to 
be  paid  president.  It  takes  intimate  knowledge 
of  industry  problems  to  launch  an  offensive 
that  cannot  get  under  way  too  soon. 

The  appointments  are  for  a  transition  per- 
iod. Mark  Ethridge  will  serve  without  com- 
pensation. He  was  instrumental  in  starting  the 
battle  for  a  virile,  aggressive  trade  association, 
and  he  is  going  to  follow  through.  The  indus- 
try owes  him  more  than  a  debt  of  gratitude. 


The  Ethridge-Loucks  combination  will  ser 
probably  until  the  next  NAB  convention  la 
this  year.  In  the  interim  they  will  build 
working  organization.  Experts  will  be  nam 
for  legal,  labor,  public  relations,  engineeri 
and  research  posts.  An  executive  officer  will 
designated  as  secretary-treasurer.  There  v; 
be  a  ready-made,  functioning,  fighting  orga: 
zation  when  the  full-time  paid  president  dc 
step  into  office  probably  at  the  next  convf 
tion. 

There  may  be  those  who  will  scoff  and  ri 
cule  and  allege  that  the  board  has  not  kept 
pledge  because  it  has  not  procured  a  "fi 
time"  man — a  big  political  shot,  per  se.  Thi 
are  those  who  have  withheld  payment  of  di 
to  the  NAB  pending  selection  of  the  new  he: 
There  are  others  who  have  insinuated  1 
"same  old  gang"  about  NAB  leadership,  a 
have  gone  into  print  and  press-release  on 
The  industry  has  gotten  along  without  the 
operation  and  sage  advice  of  those  bro; 
casters  in  the  past  and  the  new  NAB  doubtl 
will  be  better  off  without  them  hencefor 
even  though  a  100%  united  industry  is  des, 
able. 

The  NAB  needs  more  than  the  dues  of  mt 
ber  stations  to  carry  on  under  the  new  lead 
ship.  It  needs  the  confidence  and  cooperation 
every  unit  in  the  industry  and  in  related  fiel 
The  NAB  functions  not  for  the  aggrand 
ment  of  any  individual  or  group,  but  for 
700-odd  stations  that  make  up  the  broadcast 
industry.  It  is  your  business  they  are  prot( 
ing,  whether  you  are  broadcaster,  advertis 
agency,  network,  transcriber  or  set  manui 
turer. 


which  time  the  next  annual  mem- 
bership meeting  tentatively  is 
planned.  Whether  that  schedule  can 
be  adhered  to  depends  upon  the 
exigencies  of  the  intervening 
months.  It  is  fervently  hoped,  how- 
ever, that  when  the  new  figure  as- 
sumes office,  he  will  have  an  effec- 
tive organization  already  function- 
ing and  a  definite  course  of  action 
charted. 

Resolutions  Adopted 
By  the  Board 

The  first  resolution  to  be  adopt- 
ed by  the  board  was  on  the  ever- 
present  ASCAP  situation.  It  voted 
a  resolution  reaffirming  the  action 
of  the  last  convention  in  urging 
the  Department  of  Justice  not  to 
drop  the  anti-trust  suit  against 
ASCAP  and  130  other  defendants. 
This  suit  has  been  pending  since 
1935,  but  has  been  dormant  for 
the  last  two  years  with  the  latent 
threat  that  it  might  be  dropped  al- 
together. 

Simultaneously  the  executive 
committee,  comprising  President 
Ethridge,  Edwin  W.  Craig,  WSM, 
Nashville;  F.  M.  Russell,  NBC 
Washington  vice-president;  Elliott 
Roosevelt,  president  Hearst  Radio 
Inc.,  Walter  J.  Damm,  WTMJ,  Mil- 
waukee, and  Herb  Hollister,  KANS, 
WMchita,  was  instructed  to  begin 
at  once  exploratory  consideration 
of  the  whole  question  of  music 
copyrights  with  particular  refer- 
ence to  the  expiration  of  the  in- 


dustry's current  five-year  contracts 
with  ASCAP  which  expire  in  1940. 

Acting  on  the  report  of  Lloyd 
Thomas,  WROK,  Rockford,  111., 
chairman  of  the  committee  of  in- 
dependent stations,  the  board  voted 
to  recognize  the  demands  made  up- 
on independent  stations  by  AFM 
as  an  industry  problem  and  to  un- 
derwrite the  expenses  of  the  com- 
mittee and  counsel  fees  for  those 
stations  which  desire  to  undertake 
consultations  and  negotiations  with 
AFM.  Mr.  Thomas  has  scheduled 
a  meeting  of  his  committee  of  nine 
in  Washington  for  April  17,  pre- 
paratory to  another  conference  with 
AFM  in  New  York  April  20. 

The  board  also  voted  to  continue 
in  force  the  sales  managers'  com- 
mittee of  which  L.  H.  Avery,  WGR- 
WKBW,  Buffalo,  is  chairman. 
Points  to  Fundamental 
Problems  of  Industry 

Upon  his  appointment,  Mr.  Eth- 
ridge said: 

My  interest  in  radio  arose  from  the 
feeling  that  an  Industry  with  such  a 
great  investment  should  have  a  strong 
trade  association  to  handle  both  its 
external  and  internal  problems.  The 
more  deeply  I  have  become  involved 
in  it,  the  more  strongly  I  realize  that 
its  problems  are  more  fundamental 
than  those  that  a  mere  trade  associa- 
tion can  handle. 

Radio  is  a  business  that  is  in  actual- 
ity licensed  by  the  people.  Without 
that  licensing,  because  of  the  restrict- 
ed number  of  radio  channels,  there 
would  be  utter  confusion.  Because  of 


that,  and  because,  moreover,  it  has 
direct  entry  into  the  homes  of  Ameri- 
ca, it  is  certainly  affected  with  the 
public  interest.  It  has,  of  course,  a 
commercial  basis  in  this  country  as 
opposed  to  governmentally  owned  and 
controlled  broadcasting  systems  of 
some  European  countries. 

The  broadcasters  of  America  beUeve 
that  there  is  no  essential  conflict  be- 
tween privately-owned  and  operated 
radio  and  the  public  interest  with 
which  it  is  charged  with  serving.  They 
recognize  that  there  can  be  an  in- 
telligent reconciliation  between  the 
commercial  aspects  of  their  business 
and  the  public  interest. 

Radio  as  a  commercial  enterprise 
is  about  15  years  old.  but  it  is  still  a 
growing,  changing  business.  Nobody  is 
in  position  off-hand  to  say  what  its 
future  will  be  or  should  be.  In  setting 
up  their  new  organization  the  broad- 
casters have  been  merely  trying  to 
create  the  instrument  through  which 
thev  may  help  to  carve  the  destiny 
of  an  industry  in  which  they,  while 
recognizing  the  public  interest,  still 
have  sizeable  financial  investments. 
They  believe  that  with  whatever  faults 
it  niay  have,  the  American  system  is 
still  superior  to  any  other  system  of 
broadcasting  in  the  world  and  that  a 
great  part  of  that  superiority  lies  in 
the  encouragement  of  individual  initi- 
ative within  proper  limitations.  They 
believe,  moreover,  that  it  can  best 
serve  a  democratic  people  as  a  med- 
ium of  information,  entertainment, 
and  education  if  it  is  kept  free  for 
creative  endeavor  and  for  full  and 
fair  and  frank  discussion  of  public 
questions. 

There  is,  in  the  long  run  no  con- 
flict whatever  between  the  public  in- 
terest and  the  concepts  of  good  and 
decent  business. 


Action  came  following  six  we 
of  intensive  search  for  a  paid 
ecutive  indulged  in  by  the  exe 
tive  committee  with  the  assista 
of  the  entire  board  of  19  ac 
tional  members.  A  list  of  m' 
than  100  names,  submitted  ft 
various  sources  was  closely  sC 
tinized.  Biographical  sketches  w? 
procured  and  intimates  and  as 
ciates  of  the  more  likely  prosp' 
were  interviewed.  Finally,  the 
was  boiled  down  to  about  a  do 
men,  some  of  whom  were  contf 
ed  personally.  For  varying  reas 
they  were  found  either  not  acc( 
able  or  not  available  at  this  ti 
Agrees  to  Accept  Post 
With  Loucks  as  Aide 

From  the  start,  however,  eflF( 
had  been  exerted  to  have  Mr.  I 
ridge  assume  the  post  and  re- 
quish  his  present  newspaper-r£ 
connection  in  Louisville.  This  f 
steadfastly  declined  to  do  beca  e 
of  his  definite  commitments  i 
because  he  repeatedly  stated  e 
felt  there  were  others  better  qu  • 
fied  for  the  position.  It  was  c  y 
after  Mr.  Loucks  had  agreed  0 
flank  him  by  accepting  the  spe  il 
counselship,  and  with  the  urn 
standing  that  the  search  for  e 
full-time  executive  will  be  purs  d 
in   ensuing  months,   that  he  > 
quiesced. 

Mr.  Ethridge's  rise  in  radio  la 
(Continued  on  Page  76) 
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'\CC  Drops  Newspaper  Discrimination 


1 


5! 


\ianimous  Decision  in 
Canton  Case  Sets 
Precedent 

»ee  Article  on  Page  22. 
>ee  Editoi-ial  on  Page  UU- 
ii"  A  surphising  unanimous  vote, 
FCC    March    30    settled  the 
vspaper  ownership  issue  through 
iption   of   a  nondiscriminatoi'y 
icy.  It  granted  the  transfer  of 
-|3BC,    Canton,    0.,   local,  from 
\r.  E.  P.  Graham,  Catholic  Pi'iest, 
the  Canton  Repository,  Brush- 
■ore  property,  for  $21,000. 
jrhe  opinion,  tentatively  approved 
fa  four-to-three  vote  three  vv^eeks 
ip,  was  written  by  Commissioner 
A.  M.  Craven,  who  pressed  for 
i!  nondiscriminatory  policy  on  the 
ijund  that  the  Commission  deals 
p  in  regulation  of  newspapers 
|t  of  radio  and  that  each  indi- 
■jlual  case  must  be  judged  on  its 

fi  merits  and  showing.  He  held 
ood  case  was  made  for  WHBC. 
The  action  had  the  effect  of  dis- 
^"i  ling  the  uncertainty  on  newspa- 
'ir  ownership.  It  also  eliminated 
so-called  local  monopoly  issue 
yofar  as  public  opinion  is  con- 
nitpned,  since  the  case  was  founded 
j(|  that  issue.  WHBC  is  the  only 
ktion  in  Canton.  The  Repository 
(the  only  daily  newspaper. 

Follows  Court  Ruling 

tThe  policy  came  on  the  heels  of 
opinion  of  the  U.  S.  Court  of 
"jjpeals  for  the  District  of  Colum- 
h  holding  that  no  existing  law 
iirs  newspaper  ownership  of  sta- 
ns.  On  March  18,  the  FCC  by  a 
ijr-to-three  vote,  decided  to  estab- 
tti  this  new  policy.  Voting  for  the 
""i&nsfer  were  Commissioners  Crav- 
,  Case,  Brown  and  Payne.  Chair- 
an  McNinch  and  Commissioners 
sii'kes  and  Walker  voted  against 
45 e  grant  on  this  tentative  vote. 
Vie  action  became  unanimous  at 
•SB  March  30  session.  The  decision 
aill  be  effective  April  8. 
sjilNew  harmony  within  the  FCC 
T^is  predicted  as  a  result  of  the  ac- 
55i|)n.  After  several  weeks  of  in- 
;jjjrnal  strife,   marked  mainly  by 
jj'ishes  of  view  as  between  Chair- 
(jijjan  McNinch  and  Commissioner 
jti|i'aven,  it  appeared  that  a  definite 
ange  had  taken  place  and  that 
ere  would  be  no  effort  toward 
^  ne  man  rule",  or  anything  of  that 
'aracter.  Chairman  McNinch 
i-owedly  has  been  the  White  House 
>okesman  of  the  FCC. 
5  ^  The  action  represents  a  reversal 
I(  policy  in  force  practically  since 
■jiairman  McNinch  took  over  the 
4CC  helm  Oct.  1.  It  has  been  a 
iijijirning  issue  for  more  than  a  year, 
O'ith  definite  legislative  efforts  un- 
i  1 3rway  seeking  to  bring  about  com- 
ai'^ete  divorcement  of  newspapers 
T't'om  station  ownership   on  pur- 
arted  grounds  of  tendencies  to- 
lard  monopoly  in  public  opinion. 
The  action  also  presages  action 
ti  other  transfers  of  stations  to 
Bwspapers,  about  a  dozen  of  which 
re  pending.  Such  transfers,  it  is 
Resumed,  will  be  considered  with- 
(Ut  regard  to  the  newspaper  factor, 
lit  on  actual  showings  made  con- 


sistent  with  established  policy  and 
precedent. 

Furthermore,  it  similarly  augers 
for  a  hands-off  policy  on  sales  of 
stations  generally,  provided  pre- 
requisities  as  to  qualifications  are 
met  and  price  is  not  entirely  out  of 
line.  Since  the  WHBC  case  in- 
volved both  the  transfer  and  the 
newspaper  issue,  it  therefore  is  in 
the  nature  of  a  key  case  likely  to 
break  the  log  jam  on  both  issues. 

The  basis  for  the  majority  action 
was  that  the  FCC,  under  the  law, 
has  no  jurisdiction  whatever  over 
newspaper  ownership  or  operation 
of  stations  except  under  the  broad 
"public  interest,  convenience  and 
necessity"  clause.  A  similar  atti- 
tude, it  is  understood,  is  harbored 
by  a  majority  of  the  Commission 
with  respect  to  station  transfers. 

Thus  the  effect  of  the  action  ap- 
pears to  be  that  of  passing  the  ball 
to  Congress  on  these  issues.  In 
other  words,  if  newspaper  owner- 
ship is  to  be  checked  or  sales  of  sta- 
tions to  be  blocked  on  any  legal 
basis,  it  must  be  by  revision  of  the 
Communications  Act  of  1934  or  by 
some  other  statute.  Lawyers  fa- 
miliar with  radio  practice  have  ex- 
pressed doubt  as  to  the  legality  of 
any  legislative  act  designed  to  pre- 
scribe such  restrictions,  feeling  that 
in  the  final  analysis  any  such  bar- 
riers would  be  viewed  by  the  Su- 
preme Court  as  running  counter  to 
the  constitutional  guarantees  relat- 
ing to  property  rights,  freedom  of 
action,  and  freedom  of  expression. 

It  is  an  open  secret  that  the  Ad- 
ministration has  looked  askance 
upon  the  steadily  increasing  acqui- 
sition of  stations  by  newspapers, 
either  through  new  grants  or  by 
purchase.  It  is  generally  believed 
also  that  Chairman  McNinch,  when 
he  assumed  the  FCC  chairmanship, 
was  given  instructions  on  establish- 
ment of  policy  in  connection  with 
that  trend  and  he  has  been  vigor- 
ously opposed  to  any  further  news- 
paper inroads,  although  he  has  not 
advanced  that  view  publicly.  The 
result  has  been  that  until  the  deci- 
sion on  WHBC,  newspaper  acquisi- 
tions of  stations  have  been  stale- 
mated. 

The  WHBC  action  actually  was 
taken  on  a  tentative  basis  March 
16.  At  that  session,  it  is  reported. 
Commission  Craven  was  instructed 
to  write  the  opinion  for  the  ma- 
jority. This  opinion  was  formally 
presented  March  30  and  ratified. 

Pending  Newspaper  Cases 

Among  the  more  important  news- 
paper transfer  applications  pend- 
ing are  those  involving  purchase  of 
WREN,  Lawrence,  Kans.,  by  the 
Kansas  City  Star,  which  already 
operates  WDAF;  purchase  of  the 
capital  stock  of  WMAL,  Washing- 
ton, by  the  Washington  Star;  and 
purchase  of  WNAX,  Yankton,  S. 
D.,  by  a  new  company  in  which 
Gardner  Cowles  Jr.,  editor-in-chief 
of  the  Des  Moines  Register-Tribune 
and  executive  head  of  the  Iowa 
Broadcasting  Co.,  operating  KSO- 
KRNT  and  WMT,  would  acquire 
the  outlet.  Other  transfer  cases 
still  pending  involve  acquisition  or 
lease  of  KSFO,  San  Francisco,  by 
CBS  and  of  WAPI,  Birmingham, 


under  management  lease  by  a  new 
company  in  which  CBS  would  hold 
a  4.5%  interest. 

The  Canton  action  does  not  nec- 
essarily mean  that  all  of  these 
other  pending  cases  will  be  grant- 
ed. In  one  case  the  FCC  recently 
held  that  acquisition  of  a  second 
station  in  the  same  city  by  inter- 
ests already  operating  a  leading 
station  was  contrary  to  the  policy 
and  tended  toward  local  monopoly. 
In  another  case  the  FCC  recently 
awarded  a  new  station  license  in 
Port  Huron,  Mich.,  to  a  nonnewspa- 
per  applicant  over  the  competitive 
application  of  a  newspaper  appli- 
cant, which  appeared  to  set  a  pre- 
cedent on  newspaper  ownership. 

Only  Station  in  Canton 

The  WHBC  case  was  heard  by 
Examiner  Dalberg  on  Nov.  5  and 
6,  1936.  It  involved  applications  for 
modification  of  the  WHBC  license 
to  operate  full  time  on  the  1200  kc. 
channel  with  100  watts  night,  250 
watts  day  in  lieu  of  its  specified 
hour  operation  on  that  frequency 
and  assignment  from  the  Catholic 
Priest  Rev.  Graham,  to  the  Brush- 
Moore  newspaper.  The  question  of 
renewal  of  license  also  was  in- 
volved. Examiner  Dalberg  recom- 
mended that  the  renewal  be  grant- 
ed and  that  the  assignment  of  the 
station  to  Ohio  Broadcasting  Co., 
Brush-Moore  subsidiary,  be  ap- 
proved at  the  $21,000  figure.  This 
report  was  rendered  March  17, 
1936. 

The  fact  that  WHBC  is  the  only 
station  in  Canton  and  that  the  Re- 
pository is  the  only  daily  newspa- 
pare  in  the  city,  presented  an  ex- 
treme case  involving  tranfers  in 
which  the  monopoly  in  public  opin- 
ion issue  was  pressed  vigorously 
by  opponents  of  the  transfer,  it  is 
understood.  There  also  was  in- 
volved in  the  case  of  renewal  of 
license  the  lease  of  the  station  by 
Rev.  Graham  without  approval,  in 
such  a  way  as  to  violate  the  law. 
Examiner  Dalberg  held  that  while 
the  clergyman  had  relinquished  his 
control  of  the  station,  the  agree- 
ment was  cancelled  as  soon  as  its 
illegality  was  bi-ought  to  his  atten- 
tion. 


SAFETY  AWARD  — The  NBC 
Sunday  Drivers  program  was 
awarded  the  Commercial  Invest- 
ment Trust  plaque  for  promotion 
of  safe  driving  in  1937.  Here  are 
Fred  Hall  (left)  and  Arthur  Fields 
(right),  directors  of  the  program, 
and  John  W.  Darr,  CIT  vice-presi- 
dent. 


NBC,  CBS  Issue 
New  Rate  Cards 

NBC  and  CBS  have  just  issued 
new  rate  cards,  the  former  dated 
April  15,  the  latter  April  1,  and 
both  coincidentally  being  numbered 
24.  Both  cards  show  time  zones  in 
which  stations  are  located  and  also 
indicate  which  cities  change  to  day- 
light saving  time  in  the  summer, 
an  innovation  that  should  save 
many  time  buyers'  worries. 

The  CBS  card  is  much  like  the 
previous  one;  NBC's  reflects  a 
move  toward  flexibility  in  network 
policy  by  dropping  the  Red  and 
Blue  appellations  of  the  supple- 
mentary networks,  which  are  now 
numbered  and  available  with  either 
of  the  Red  or  Blue  basic  networks. 
Thus  the  NBC  advertiser,  having 
made  his  choice  of  basic  network, 
selects  the  supplementary  groups 
from  all  available  NBC  facilities, 
with  a  choice  between  two  groups 
in  the  Southcentral,  Southwestern, 
Mountain  or  Pacific  Coast  areas. 
Minimum  Stations 

Minimum  number  of  stations 
which  may  be  used  in  various 
groups  where  selection  is  possible 
has  been  changed  to  not  less  than 

5  in  Group  1  (Southeastern),  not 
less  than  5  in  Group  3  (Southcen- 
tral), and  not  less  than  7  in  Group 

6  (Southwestern).  Immediate  addi- 
tion of  KPFA,  Helena,  and  KSEI, 
Pocatello ;  May  l  addition  of 
KTOK,  Oklahoma  City;  KGKO, 
Fort  Worth-Dallas,  and  KTFI, 
Twin  Falls,  and  June  1  addition  of 
WALA,  Mobile,  will  bring  the  total 
number  of  NBC  outlets  to  150. 
KTOK,  KGKO  and  KXYZ,  Hous- 
ton, have  been  collected  into  a  sec- 
ond Southwestern  Group;  KPFA, 
KSEI  and  KTFI  have  been  added 
as  bonus  stations  to  the  North 
Mountain  Group.  Rate  changes 
raise  WMBG,  Richmond,  from  $120 
to  $140  per  evening  hour;  lower 
WMPS,  Memphis,  from  $160  to 
$140.  and  give  KGU,  Honolulu,  an 
hourly  rate  of  $160  regardless  of 
time  of  day. 

New  CBS  rate-card  shows  the 
following  changes:  WADC,  Akron, 
formerly  on  the  list  of  optional  sta- 
tions for  the  basic  network,  is  now 
one  of  the  22  minimum  basic.  The 
basic  supplementary  group  is  larger 
by  the  addition  of  WCSH,  Charles- 
ton, W.  Va.,  and  WPAR,  Parkers- 
burg,  formerly  in  the  Southeastern 
group;  and  WESG,  Elmira,  recent 
addition  to  CBS.  The  Southwestern 
group  is  smaller  by  one  station, 
KGKO,  Wichita  Falls,  which  has 
moved  to  Fort  Worth  and  is  now 
an  NBC  outlet. 

The  Southeastern  Group,  former- 
ly comnosed  of  12  stations,  now  has 
10.  WJNO,  West  Palm  Beach,  has 
been  moved  to  the  Florida  group; 
WCSH  and  WPAR  have  gone  to 
basic  supplementary;  and  WRDW, 
Augusta,  formerly  in  the  Southcen- 
tral group,  has  been  added. 

Southcentral  group,  formerly  13 
cities,  is  now  11.  WALA,  Mobile, 
moved  to  NBC  and  WRDW,  Augus- 
ta, moved  to  CBS  Southeastern 
grout).  The  Florida  group  has  add- 
ed WJNO  and  has  raised  the  rates 
of  WQAM,  Miami,  and  WDAE, 
Tampa,  so  that  the  group  rate  is 
now:  Full  hour,  new,  $550,  old 
$500;  half -hour,  new,  $330;  old, 
$300;  quarter-hour,  new,  $220,  old 
$200. 

In  the  mountain  group  KVOR, 
Colorado  Springs,  has  been  moved 
to  the  list  available  individually 
with   mountain   or   Pacific  Coast. 
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General  Mills  Selects  Baseball  List 


Will  Use  70  Stations; 
Kellogg,  Atlantic, 
Socony  Plans 

AGAIN  two  cereal  manufacturers 
and  two  oil  companies  will  head  the 
list  of  baseball  sponsors  this  season, 
General  Mills  advertising  Wheaties, 
Kellogg  Co.  its  Kellogg's  Corn 
Flakes,  Atlantic  Refining  Co.  its 
White  Flash  gasoline  and  oil,  and 
Socony- Vacuum  Oil  Co.  its  Mobil- 
gas  and  Mobiloil. 

General  Mills  will  sponsor,  either 
alone  or  with  Socony,  baseball 
broadcasts  on  59  stations.  Last 
year  General  Mills  spent  over  a 
million  dollars  using  some  80  sta- 
tions. Expenditures  this  year  again 
will  approach  the  million  mark  as 
time  costs  and  announcer's  salaries 
have  increased  the  past  year. 

The  59-station  list  is  not  com- 
plete, however,  and  a  few  more  sta- 
tions are  expected  to  be  added  be- 
fore the  start  of  the  baseball  sea- 
son, bringing  the  total  near  the  70 
mark. 

The  General  Mills  list  as  of 
March  30  follows:  WBBM  WIND 
WJW  WHAM  KFAC  WIRE 
WOKO  KMOX  WATL  WJAX 
WTCN  WAGA  WHN  KYA  WCBM 
WTOC  KXBY  KBTM  KVOS 
KIRO  KMO,  KGHI  WSAI  KTUL 
WGR  WNOX  KGA  WAPO  KLRA 
WSYR  WJSV  WCPO  WHAS  KPO 
WISN  WCLE  WCCO  KIT  WHK 
WNEW  KDAL  WBNS  WTAR 
KSO  WRR  KROW  WHIG  KFAB 
KEX  WCAU  WHO  KLZ  WMIN 
WSPD  WTOL  and  a  special  net- 
work consisting  of  KRNT  KMA 
WMT  and  WNAX. 

Announcers'  Conference 

The  annual  baseball  conference 
of  General  Mills'  announcers  at  the 
Edgewater  Beach  Hotel,  Chicago, 
April  10-11,  will  be  attended  by  all 
announcers  except  those  from  the 
Pacific  Coast.  The  general  mechan- 
ics of  the  conference  will  be  han- 
dled by  Knox  Reeves  Adv.,  Minne- 
apolis agency  handling  all  baseball 
commitments  for  General  Mills. 

Bill  Slocum,  nationally  known 
sports  writer  who  has  been  engaged 
by  General  Mills,  will  preside  at 
one  or  two  of  the  sessions.  Mr. 
Slocum,  currently  making  a  tour  of 
the  training  camps,  has  extended 
personal  invitations  to  many  of  the 
leading  figures  in  the  baseball 
world.  According  to  a  General 
Mills  executive,  "the  most  impor- 
tant feature  of  the  conference 
will  be  the  establishment  of  closer 
personal  relations  between  the  an- 
nouncers and  the  baseball  men  and 
Mr.  Slocum  will  devote  himself  par- 
ticularly to  that  task." 

In  Chicago,  General  Mills  will 
co-sponsor  Cubs  and  White  Sox 
games  on  WBBM  with  Socony  and 
will  also  sponsor  the  games  on 
WIND.  Kellogg,  sponsoring  on 
WJJD,  also  will  broadcast  the  se- 
ries of  exhibition  games  between 
the  Cubs  and  Sox  the  week  of 
April  1.  P.  Lorillard  Co.,  New 
York  (Old  Golds),  will  sponsor  the 
games  on  WGN  whik  Texaco  will 
sponsor  on  WCFL. 

Wm.  Wrigley  Jr.,  Cub  owner,  is 
indirectly  returning  the  money  he 


has  received  from  the  stations  for 
broadcast  rights  to  Cubs  contests 
by  sponsoring  various  programs 
over  all  the  stations  carrying  Cub 
games.  Neisser-Meyerhoff  has  the 
account.  Norge  Refrigerators  is  en- 
tering the  Chicago  baseball  picture 
this  year  by  sponsoring  Inside 
Baseball,  a  quarter-hour  baseball 
resume  preceding  the  games. 
Cramer  -  Krasselt  Co.,  Milwaukee, 
has  the  Norge  account.  Miller  Hi- 
Life  Beer  is  sponsoring  a  quarter- 
hour  nightly  sports  show  with  Hal 
Totten  on  WCFL  through  Roche, 
Williams  &  Cunnyngham,  Chicago. 
John  R.  Thompson  Co.,  Chicago 
(restaurant  chain),  will  sponsor 
nightly  re-creations  of  the  Cubs 
and  Sox  road  games  from  7-8  p.  m. 
on  WIND.  Nelson  Bros.  Furniture 
Co.,  Chicago  furniture  chain, 
through  the  George  H.  Hartman 
Co.,  Chicago,  will  sponsor  a  quar- 
ter-hour baseball  program,  Tenth 
Inning,  over  WBBM,  while  Newart 
Co.  (credit  clothiers  in  Chicago) 
will  sponsor  a  summary  and  scores 
on  WIND  following  the  broadcasts, 
Malcolm-Howard  Adv.  Agency, 
Chicago,  has  the  Newart  account. 

The  Kellogg  list  could  not  be  ob- 
tained as  Broadcasting  went  to 
press  but  the  sponsor  has  been  ne- 
gotiating in  a  large  number  of 
cities.  Among  first  stations  signed 
by  Kellogg  were  WSGN,  Birming- 
ham, with  exclusive  broadcasts  of 
Barons  games  at  home  and  away; 
WDSU,  New  Orleans,  at  home  and 
away;  KSL,  Salt  Lake  City,  three 
programs  a  week. 

Repeating  the  procedure  of  last 
year.  General  Mills  and  B.  F.  Good- 
rich Co.  will  jointly  sponsor  base- 
ball on  the  West  Coast  this  year. 
But  less  than  a  fortnight  before  the 
opening  day  of  the  Pacific  Coast 
League  series  on  April  2,  Westco 
Advertising  Agency,  San  Francis- 
co, which  is  buying  station  time  for 
the  release  of  the  games,  did  not 
have  its  station  list  complete. 

E.  E.  Sylvestre,  manager  of 
Westco,  stated  that  only  about  50% 
of  the  stations  he  planned  to  use 
had  actually  been  signed.  But  from 
authoritative  sources  it  was  learned 
that  much  of  the  difficulty  in  se- 


HOW  the  smaller  station  may  suc- 
cessfully handle  the  burden  of 
AFM  assessments  is  exemplified  in 
the  weekly  Variety  Show  onWSGN, 
Birmingham,  Ala.  Soon  after  sign- 
ing its  musicians'  contract,  WSGN 
leased  the  local  Pickwick  Club  for 
13  weeks,  hired  a  10-piece  orches- 
tra and  scouted  for  amateur  talent 
in  Birmingham  and  nearby  towns. 

The  first  half  of  the  hour  show 
was  sold  to  Liberty  Trousers  Co., 
manufacturers  of  wash  suits  and 
work  trousers.  Sears,  Roebuck  Co. 
contracted  for  the  second  half. 
Both  companies  were  supplied  with 
many  tickets  for  the  show  and  ad- 
mission fee  of  10  cents  was  charged 
all  others  who  attended  the  show. 

The  show  was  sold  to  the  spon- 
sors at  a  flat  price  of  a  fraction 
higher  than  double  the  half-hour 
rate.  Admission  fees  pay  exnenses 


curing  station  time  was  due  to  the 
heavy  commercial  commitments, 
which  had  been  previously  sched- 
uled or  promised.  This,  coupled 
with  the  fact  that  the  Pacific  Coast 
League  baseball  teams  will  work 
under  intricate  split  schedules  dur- 
ing the  season  this  year  and  day- 
time and  night  games,  makes  it  dif- 
ficult for  the  average  station  to 
clear  all  the  time  demanded  by  the 
sponsors. 

Golden  Gate  Contract 

In  the  San  Francisco  Bay  area, 
one  station  out  of  the  two  or  three 
planned  to  be  used,  had  been  defi- 
nitely signed.  That  was  KROW, 
Oakland. 

KFBK,  Sacramento,  was  unable 
to  take  baseball  this  year  but  will 
broadcast  a  quarter-hour  sponsored 
program  direct  from  the  dug-out. 
KYA,  which  for  the  past  six  years 
has  broadcast  the  baseball  games  in 
San  Francisco,  had  not  closed  nego- 
tiations March  28.  KGO  likewise 
was  negotiating  for  release  of  some 
of  the  games.  A  convention  of  West 
Coast  baseball  broadcasters  for 
General  Mills  was  held  in  Los  An- 
geles March  28. 

Atlantic  Refining  Co.  has  formed 
a  new  network,  the  Atlantic  Ath- 
letic Baseball  Network,  to  broad- 
cast the  home  games  of  the  Phila- 
delphia Athletics.  With  WIP,  Phil- 
adelphia, as  key  station,  the  A's 
home  games  will  be  fed  to  WHP, 
Harrisburg;  WGAL,  Lancaster; 
WORK,  York;  WSAN,  Allentown; 
WEST,  Easton;  WEEU,  Reading; 
WPG,  Atlantic  City;  WDEL,  Wil- 
mington. Atlantic  will  also  sponsor 
all  games  played  by  the  following 
teams  of  the  Eastern  League:  Wil- 
liamsport  Grays  on  WRAK,  Hazel- 
ton  Red  Sox  on  WAZL,  Bingham- 
ton  Triplets  on  WNBF,  Elmira 
Pioneers  on  WESG,  Wilkes-Barre 
Barons  on  WERE  and  the  newly- 
formed  Hartford  team's  games  on 
WTHT. 

Atlantic  and  Kelogg  will  co-spon- 
sor all  games  of  Rochester  Red 
Wings  on  WHEC  and  of  Buffalo 
Bisons  on  WEBR,  and  the  home 
games  of  Albany  Senators  on 
WOKO  and  WABY.  In  the  South 


of  musicians,  talent,  engineers, 
wire  charges,  and  rent.  Variety 
Show  is  fed  over  the  Alabama  Net- 
work to  WJBY,  Gadsden,  and 
WJRD,  Tuscaloosa,  with  talent  ap- 
pearing from  both  stations.  At  the 
end  of  the  13-week  period  the  show 
will  be  discontinued  because  of 
baseball  broadcasts,  but  it  may  be 
continued  in  the  fall,  according  to 
WSGN. 

After  Variety  Show  had  become 
popular,  local  theatre  managers 
complained  that  it  detracted  from 
their  business.  WSGN  had  traded 
plugs  for  unlimited  complimentary 
tickets  and  when  the  theatres  com- 
plained, this  practice  was  discon- 
tinued. The  theatres  threatened  to 
withdraw  advertising  from  the  Bir- 
mingham  News  &  Age  Herald,  les- 
sor of  WSGN,  but  the  threat  was 
withdrawn. 


CHERRY  BLOSSOMS— In  Wa 

ington  attract  all  sorts  of  peo  * 
including   those   who   like   to  il 
dawn  break  through.  Early  str.lr 
lers  on  March  28  were  astounci 
to  hear  loud  noises  coming  frij: 
a  p. a.  system  mysteriously  riggJ 
up  during  the  night.  It  turned  ci 
that    Arthur    Godfrey    of  WJl| 
was  broadcasting  his  early  moi: 
ing   Sun   Dial   from   the  blossij 
basin.  Engineer  Don  Saunders  i[ 
sisted  What-a-man  (Jodfrey. 


these  two  companies  will  likew 
cooperatively  sponsor  the  Charlo  : 
Hornets  on  WSOC,  Richmond  Coj  - 
on  WRTD,  Winston-Salem  Tw: 
on  WSJS,  and  Augusta  Tigers  ' 
WRDW.  In  a  similar  joint  spc- 
sorship  arrangement  Atlantic  a 
General  Mills  will  broadcast  1 
games  of  the  Baltimore  Orioles  ' 
WCBM.  Atlantic  will  also  spon/ 
a   sports   review,   featuring  01 
Smith,  on  WJAS,  Pittsburgh. 

Baseball  schools  for  youngsb 
who  want  to  be  trained  in  the  i 
tional  sport  will  be  established 
Eastern  League  cities  on  the  rai 
list  and  possibly  in  Baltimore,  x 
der  Atlantic  sponsorship.  In  Phi 
delphia  Atlantic  and  Kellogg 
co-sponsor  such  a  school  [Bro/ 
CASTING,  Feb.  15]. 

N.  W.  Ayer  &  Son,  Philadelph 
agency  for  both  Atlantic  and  K 
logg,  has  not  yet  completed  t. 
schedule  of  baseball  broadcasts  i 
the  latter  company.  ^ 

Liggett  &  Myers  Tobacco  C, 
New  York,  will  start  a  series , 
baseball  scores  and  highlights  [ 
NBC-Red  on  April  18.  Each  wet 
day  evening  at  6:30-6:45,  Pf 
Douglas  will  give  fans  the  lat<| 
baseball  dope  in  the  interest 
Chesterfield  cigarettes  on  some  4 
stations.  Agency  is  Newell-Emme- 
New  York.  , 

I.  Lewis  Cigar  Mfg.  Co.,  Newa: 
on  April  4  will  start  a  15-mini 
daily  baseball  resume  series 
WINS,  New  York,  presented  , 
Don  Dunphy,  for  Seidenberg  ciga 
Milton  L.  Lewis  Adv.  Agency,  Nc 
ark,  handles  the  account. 


New  York  Cigar  Series 

CONSOLIDATED    CIGAR  Cor 
New  York,  the  week  of  March  ^  S 
started  a  schedule  of  10  spot  a  p 
nouncements  a  week  on  New  Yo 
State  stations  W  I  B  X,  WHE 
WSYR.  On  April  4  WBEN  will  J 
added.    Contracts    run    for  eigl 
weeks,  placed  by  Erwin,  Wasey'. 
Co.,  New  York. 


LEVER  BROS.  Co.,  C  a  m  b  r  i  d 
(Rinso).   on  March  22  started  t' 
quarter-hour  musical  programs  a  we 
on  Radio  Luxembourg.  Agency  is  ' 
Walter  Thompson  Co.,  New  York. 


AFM  PACT  AND  SMALL  STATIONS 

WSGN  Leases  Club,  Hires  10-Piece  Orchestra  and  Charges 
 Admission  to  Variety  Show  
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on-Network  Stations  Seeking  AFM  Pact 


By   BRUCE  ROBERTSON 

dependents  Strive  to  Protect  Rights  at  Convention 
New  York;  Concessions  Demanded  From  Union 


5T  possibility  for  an  open  break 
/sen  broadcasters  and  union 
icians  disappeared  March  28 
n  a  convention  of  non-network 

idcasters,  meeting  in  the  Hotel 
Yorker,  New  York,  voted  to 
w  the  example  set  last  sum- 
.  by  the  network  affiliates  and  to 
^mpt  negotiation  of  a  satisfac- 

settlement  with  the  union, 
ecision  was  reached  after  hours 
tormy  debate  and  after  a  se- 
of  speakers  had  pointed  out 
impossibility  of  waging  a  vic- 
3US  anti-union  fight  at  this 
There  was  no  note  of  sur- 
ler,  however,  and  the  assembly 
3  the  negotiating  committee 
:t  and  definite  instructions  to 
;ect  the  rights  of  the  indepen- 
;  broadcasters  and  to  secure 
y  possible  concession  from  the 
;rican  Federation  of  Musicians. 
Changes  Sought 

'hile  in  general  agreement  with 
provisions  of  the  IRNA  con- 
t  negotiated  by  the  network  af- 
te   stations,   the  independents 
e  it  clear  that  many  changes 
Id  have  to  be  made  before  the 
fiment  would  be  acceptable  to 
n.  Since  most  of  the  non-net- 
k  stations  are  located  in  small 
3  in  which  musicians  are  gen- 
ly  engaged  in  some  other  occu- 
on    during   the    daytime  and 
€  the  quotas  of  the  stations,  fig- 
1  on  the  5.57c  basis  used  in  the 
lA  agreement,  would  in  most 
s  cover  full-time  employment 
only  one  or  two  musicians,  the 
pendents  would  like  to  have  the 
ilege  of  using  their  quotas  to 
a  full  band  or  orchestra  as  a 
kly  or  monthly  feature. 
%ey  would  like  to  use  students 
other  non-union  talent  for  sus- 
ing  programs  without  being  ob- 
d  to  hire  union  stand-bys.  They 
t  the  union  to  consider  the  fact 
these  stations  have  to  purchase 
ascription  libraries,  an  expense 
3h   the    network   affiliate  can 
d.  They  want  a  guarantee  that 
r  expenditures  for  musicians 
1  get  them  musicians  who  can 
ised  as  such,  and  not  for  libra- 
is,  copyists  and  record  turners, 
ff  the  384  non-network  stations 
hsed  by  the  FCC,  37  are  non- 
anercial,  seven  are  located  out- 
the  U.  S.  proper,  11  are  as  yet 
■  construction  permits,  and  329 
commercial.  Total  1937  income 
iihe  329  commercial  stations  was 
roximately  $17,000,000,  of  which 
e  than   $8,000,000,   or  nearly 
was  taken  in  by  the  38  sta- 
!S  whose  individual  incomes  are 
D,000  or  better.  Of  these  38,  22 
located  in  large  cities  and  are 
loying  musicians  under  the  jur- 
_  ;tion  of  AFM  locals.  At  the 

[■V  extreme,  112  stations  have 
ual  incomes  of  less  than  $20,000 
so  would  be  exempt  from  AFM 
ands,  according  to  several 
t  ikers  who  quoted  AFM  Presi- 


dent Joseph  N.  Weber  as  saying 
that  stations  with  such  low  incomes 
could  not  be  expected  to  employ 
live  musicians. 

The  feeling  was  expressed  that  it 
would  be  unfair  to  exempt  a  sta- 
tion with  an  annual  income  of  $19,- 
999  and  to  set  a  5.5%  quota  on  one 
whose  income  is  $20,001,  and  it  was 
suggested  that  the  $20,000  figure  be 
made  an  exemption  for  all  indepen- 
dent stations,  their  expenditures  to 
be  5.5%  of  all  income  above  $20,- 
000.  It  was  also  suggested  that 
since  the  network  stations  have  an 
advantageous  set-up  and  secure 
most  of  the  commercial  business,  a 
lower  base  rate  should  be  applied 
to  the  independents.  This  is  not 
likely,  however,  as  the  IRNA  con- 
tract specifically  states  that  if  a 
lower  rate  is  given  to  any  station 
it  shall  also  apply  to  IRNA. 

A  peculiar  aspect  of  the  situa- 
tion is  that  although  the  meeting 
was  called  to  consider  AFM  de- 
mands, no  demands  have  been  made 
directly  of  the  independent  stations. 
But  when  the  union  told  the  mak- 
ers of  electrical  transcriptions  and 
phonograph  records  that  AFM 
members  would  make  no  more 
discs  for  use  by  stations  not  hav- 
ing union  contracts  [Broadcast- 
ing, March  15]  the  stations  were 
automatically  involved. 

Questionnaires  Returned 

Lloyd  Thomas,  WROK,  chairman 
of  the  National  Committee  of  Inde- 
pendent Broadcasters,  five  -man 
board  set  up  at  a  meeting  of  inde- 
pendents during  the  special  NAB 
convention  in  New  York  last  fall, 
called  a  committee  meeting  in 
Washington  on  March  18,  which 
in  turn,  notified  all  independent 
stations  of  the  situation  and  called 
the  general  independent  convention 
in  New  York  for  March  28.  Forty- 
five  stations  were  represented  at 
the  convention,  but  Mr.  Thomas 
said  that  this  does  not  represent 
the  total  interest  among  non-net- 
work stations,  as  he  has  received 
letters  from  many  other  broadcast- 
ers regretting  their  inability  to  at- 
tend and  asking  to  be  informed  of 
the  convention's  action. 

Morning  session  of  the  conven- 
tion was  devoted  chiefly  to  a  re- 
view of  the  union  demands  from 
their  first  presentation  last  July, 
through  the  IRNA  negotiations  and 
up  to  the  present,  made  by  Mark 
Woods,  NBC  vice-president  who 
represented  the  transcription  in- 
dustry at  the  session.  In  answer 
to  numerous  questions  from  the 
floor,  Mr.  Woods  made  it  clear  that 
while  the  transcribers  were  unwill- 
ing to  sign  the  present  AFM  li- 
censes with  their  illegal  boycott 
provisions,  AFM's  complete  domin- 
ation of  capable  musicians  made  it 
certain  that  unless  the  independent 
stations  come  to  an  agreement  with 
the  union  they'  will  not  get  any 


more  transcriptions,  either  com- 
mercial or  sustaining. 

A  discussion  of  the  position  of 
the  phonograph  record  companies 
and  such  groups  as  the  National 
Association  of  Performing  Artists, 
led  by  Gordon  P.  Brown,  WSAY, 
and  Pat  J.  Stanton,  WDAS,  led  to 
a  statement  by  Lawrence  B.  Mor- 
ris, general  counsel  of  RCA-Vic- 
tor,  to  the  effect  that  the  record 
manufacturers  believe  that  when 
they  pay  artists  and  musicians  to 
make  records  they  have  purchased 
a  property  right  which  the  station 
does  not  buy  when  it  spends  75 
cents  for  a  record  made  for  home 
use.  It  is  not  equitable,  he  said,  for 
a  station  to  expect  to  buy  name 
talent  to  entertain  its  listeners  at 
75  cents  a  record. 

Rights  of  Record  Makers 

Following  a  fiery  attack  on  the 
boycott  AFM  is  trying  to  get  the 
transcription  firms  to  apply  against 
the  stations,  Gregory  Gentling, 
KROC,  urged  the  independents  to 
face  the  facts  and  work  out  the 
best  possible  solution,  and  Stuart 
Sprague,  attorney,  told  them  that 
they  are  now  facing  the  same  prob- 
lem as  that  confronting  IRNA  last 
fall  and  they  have  little  choice  but 
to  follow  IRNA's  example.  Philip 
Loucks,  special  counsel  for  NAB, 
reported  on  his  conference  with  Mr. 
Weber,  and  offered  any  help  he 
could  give  to  the  independents  in 
their  negotiations. 

Getting  down  to  action  in  the  af- 
ternoon session,  the  convention  au- 
thorized the  committee,  which  it 
also  increased  from  five  to  nine 
members,  to  negotiate  with  the 
union  for  the  purpose  of  setting  up 
a  national  yardstick  for  local  ap- 
plication by  each  station  and  local 
union.  Committee  was  also  author- 
ized to  deal  with  manufacturers 
of  transcriptions  and  phonograph 
records  in  the  interest  of  the  sta- 
tions, each  station  at  all  times  re- 
serving the  right  to  sign  contracts 
that  would  bind  it  to  any  course  of 
action. 


The  committee  now  stands  as  fol- 
lows: Lloyd  Thomas,  WROK, 
chairman ;  Harold  A.  L  a  f  o  u  n  t, 
WELI,  WCOP,  WORL,  WNBC, 
vice-chairman ;  C.  Alden  Baker, 
WRNL,  Gregory  Gentling,  KROC; 
Jack  R.  Howard,  WCPO;  Henry  B. 
McNaughton,  WTBO;  Stanley  N. 
Schultz,  WLAW;  Edgar  P.  Shutz, 
WIL,  and  Frank  R.  Smith,  WWSW. 

A  subcommittee  consisting  of 
Messrs.  Thomas,  Lafount  and 
Smith  met  with  the  AFM  Board 
on  March  29  for  a  preliminary 
discussion.  The  full  committee  vdll 
meet  with  the  AFM  on  April  20, 
by  which  time  it  hopes  to  have  re- 
ceived filled  -  out  questionnaires 
from  all  independent  stations  so 
that  it  will  be  in  a  position  to  be- 
gin negotiations  without  further 
delay.  Committee  will  meet  in 
Washington  several  days  before 
the  20th  to  complete  arrangements 
before  coming  to  New  York. 

Pending  the  independent  session, 
negotiations  of  transcription  mak- 
ers with  AFM  have  been  post- 
poned. Representatives  of  firms 
making  phonograph  records  have 
had  a  number  of  meetings  with  the 
union  in  an  attempt  to  work  out  a 
satisfactory  license.  They  have 
made  some  progress  but  are  still 
stuck  on  the  boycott  clause,  accord- 
ing to  a  spokesman.  They,  too,  ex- 
pect to  resume  negotiations  with 
AFM  shortly. 

First  step  was  technically  com- 
pleted on  March  18,  when  the 
IRNA  committee,  represented  by 
Emile  J.  Gough,  exchanged  the  con- 
tracts signed  by  network  affiliates 
for  those  signed  by  AFM  locals. 
IRNA  committee  at  that  time  also 
addressed  a  letter  to  Mr.  Weber, 
pointing  out  that  these  stations  are 
"relying  upon  the  assurance  given 
by  you  that  the  Federation  vdll 
not  interfere  with  the  supply  of  re- 
cordings and  transcriptions  to  sign- 
ing affiliates,  one  of  the  chief  in- 
ducements for  the  execution  of  the 
contracts."  All  IRNA  stations  have 
signed,  it  is  understood,  except  in 
New  Orleans,  Savannah,  Shreve- 
port,  Fargo  and  a  number  located 
in  towns  whei'e  there  are  no  local 


REGISTRATIONS  AT  AFM  SESSIONS 


W.  C.  Alcorn,  WBNX,  New  York 
C.  Alden  Baker,  WRNL,  Richmond 
L.  A.  Benson,  WIL,  St.  Louis 
Gordon  P.  Brown,  WSAY,  Rochester 
Ralph    R.    Brunton,    KJBS,    KRE,  KLS. 

KGGC,  California 
Miss  Eve  Chamberlain,  WFMD,  Frederick, 

Md. 

Frank  E.  Chizzini,  NBC  Transcription 
Frank  R.  Clarke,  WWRL,  Woodside,  N.  Y. 
A.  A.  Cormier,  WINS,  KYA 
Alexander   W.    Dannenbaum,  WDAS, 

Philadelphia 
C.  Lloyd  Egner,  NBC  Transcription 
Howard  S.  Frazier,  WSNJ,  Bridgeton, 

N.  J. 

Gilbert  Freeman,  WTAL,  Tallahassee.  Fla. 
M.  P.  Frutchey,  E.  V.  BrinckerhofT  &  Co. 
Gregory  Gentling,  KROC,  Rochester,  Minn. 
Benedict    Gimbel    Jr.,    WIP,  Philadelphia 
Paul   F.   Harron.  WHOM,   Jersey  City 
Herb  Hollister.  KMMJ,  Clay  Center.  Neb. 
Jack  R.  Howard.  WCPO.  Cincinnati 
Harold  A.  Lafount,  WELI,  WCOP, 
WORL,  WNBC 


Joseph  Lang,  WHOM,  Jersey  City 
Philip  G.  Loucks,  NAB 
David  Mackay,  RCA  Mfg.  Co. 
Walter  H.  Maier,  WWRL,  Woodside,  N.  Y. 
Lawrence  B.  Morris,  RCA  Mfg.  Co. 
Henry  B.   McNaughton,   WTBO,  Cumber- 
land, Md. 

Joseph  M.   Nassau,   WIBG,   Glenside,  Pa. 

Fred  E.  Pereira,  WMEX,  Boston 

Wm.  S.  Pote,  WMEX,  Boston 

Everett  E.  Revercomb,  NAB 

Elliott  M.  Sanger,  WQXR,  New  York 

Stanley    N.    Schultz,    WLAW,  Lawrence 

Frank  R.  Smith,  WWSW,  Pittsburgh 

Stuart   Sprague,  attorney 

Pat  J.   Stanton,  WDAS,  Philadelphia 

Chet   L.    Thomas.    KFRU,   Columbia,  Mo. 

Harold  Thomas,  WATR.  Waterburv.  Conn. 

Lloyd  C.  Thomas,  WROK,  WDWJ.  WHBF, 

WTAX,  WDZ,  WILL.  WHIP,  WAAF 
B.  C.  Thomason,  KFXR,  Oklahoma  Citv 
James    A.    Wagner,    WHBY,    Green  Bay 
Mark  Wood.  NBC 

Loren  Watson,  Assoc.  Music  Pubrs. 
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Station  Financial  Data  Asked 
In  Questionnaire  by  the  FCC 

Not  Related  to  Proposed  Uniform  Accounting 
System  or  Rate  Regulation,  Says  Craven 


CHIEF  ACCOUNTANT 


ALTHOUGH  not  definitely  asso- 
ciated with  its  chain  and  monopoly 
investigation  order,  the  FCC  on 
March  25  sent  to  all  broadcast  sta- 
tions a  detailed  questionnaire  seek- 
ing full  information  on  fiscal 
operations  of  stations  for  the  calen- 
dar year  1937.  The  replies,  which 
are  requested  by  April  25,  would 
provide  statistical  information  on 
station  operations  which  heretofore 
has  never  been  made  available. 

It  was  emphasized  by  Commis- 
sioner T.  A.  M.  Craven,  primarily 
responsible  for  the  drafting  of  the 
questionnaire,  that  it  has  no  direct 
relationship  to  any  proposed  uni- 
form system  of  accounting  for  sta- 
tions or  to  any  effort  designed  to 
result  in  rate  regulation  or  limita- 
tion of  broadcast  station  profits. 

Commissioner  Craven  said  the 
questionnaire  seeks  basic  data  re- 
lating to  his  study  of  the  social  and 
economic  aspects  of  broadcasting, 
released  in  his  report  of  Jan.  20. 
There  is  no  present  proposal  to  in- 
stitute the  form  as  an  annual  prop- 
osition but  it  is  simply  a  "one 
time"  effort  to  procure  basic  data. 

Uniformity  in  Data 

It  is  possible,  accoi'ding  to  Com- 
missioner Craven,  that  the  Commis- 
sion may  adopt  the  form,  or  some 
modification  of  it,  as  a  means  of 
procuring  uniform  "returns"  from 
stations  on  their  financial  opera- 
tions, in  lieu  of  the  proposal  of 
Chairman  Frank  R.  McNinch  for  a 
uniform  system  of  accounts,  to 
which  serious  objection  has  been 
raised.  The  data  thus  supplied. 
Commissioner  Craven  pointed  out, 
would  give  the  Commission  com- 
parable data  on  station  operations 
for  the  1937  calendar  year.  He 
pointed  out  also  that  it  was  close- 
ly related  to  his  proposed  "Appen- 
dix F"  which  was  a  part  of  his 
social  and  economics  report 
[Broadcasting,  Feb.  1].  Additional 
data  was  supplied  by  the  FCC  ac- 
counting department  following  con- 
ferences with  W.  J.  Norfleet,  chief 
accountant. 

In  a  press  release  issued  coinci- 
dent with  the  announcement  of  the 
questionnaire,  Commissioner  Crav- 
en said  that  in  addition  to  this  in- 
formation. Chief  Accountant  Nor- 
fleet has  been  directed  to  secure 
from  chain  companies  more  com- 
prehensive data  as  to  their  finan- 
cial situation.  A  questionnaire  also 
is  being  drafted  to  procure  infor- 
mation for  the  super-power  hear- 
ings scheduled  for  May  16. 

"This  was  done,"  said  the  Coin- 
missioner,  "in  order  that  the  Com- 
mission might  have  accurate  data 
and  a  more  complete  understand- 
ing of  the  complex  financial  struc- 
ture involved  in  the  operation  of 
broadcasting  as  a  system  in  this 
country."  He  added  that  the  infor- 
mation would  be  of  substantial  as- 
sistance and  benefit  "to  all  con- 
cerned in  the  progressive  develop- 
ment of  broadcasting,  particularly 
in  the  social  and  economic  phases 


of  the  application  of  this  relatively 
new  invention  to  the  service  of  the 
public." 

While  the  questionnaire  has  no 
direct  bearing  upon  the  chain-mo- 
nopoly inquiry  ordered  by  the  Com- 
mission, the  results  nevertheless 
would  prove  useful,  according  to 
Commission  spokesmen,  both  in 
that  study  and  in  the  superpower 
hearing  scheduled  for  May  16. 
Other  questionnaires  relating  to 
the  chain  inquiry  are  in  prelimi- 
nary stages  of  drafting  under  the 
direction  of  Mr.  Norfleet. 

Investment  Figure 

The  comprehensive  questionnaire 
issued  as  Order  No.  38,  would  show 
detailed  information  in  every  as- 
pect of  station  operation.  For  the 
first  time  an  effort  would  be  made 
to  procure  a  figure  on  actual  in- 
vestment in  station  properties  by 
broadcast  stations.  The  figures  also 
would  show  the  net  income  of  sta- 
tions individually  and  of  the  indus- 
try as  a  whole.  The  returns  would 
be  sworn  to  by  stations. 

The  bulk  figure  of  investment 
in  the  broadcasting  industry  from 
its  beginnings  in  1920  as  against 
profits  for  the  1937  year,  would 
divulge  that  nature  of  infor- 
mation for  the  first  time  and 
would  show  the  huge  obsolescence 
turnover  of  stations.  The  order  was 
issued  under  authority  of  Section 
308-B  of  the  Communications  Act, 
which  authorizes  the  Commission  to 
seek  complete  data  from  stations 
in  connection  with  issuance  of  li- 
censes or  renewal  of  licenses.  All 
stations  in  the  broadcast  band  550- 
1600  kc.  are  required  to  submit  this 
information.  The  data  must  cover 
the  calendar  year  ended  Dec.  31, 
1937  or  the  date  nearest  thereto 
upon  which  the  licensee  closed  its 
books  of  account. 

Industry  Reaction 

The  questionnaire  immediately 
brought  repercussions  from  within 
the  industry,  since  much  of  the 
data  requested  is  not  available  in 
station  files — particularly  those  in- 
quiries relating  to  network  data 
which  the  station  affiliate  itself  does 
not  have  at  hand.  Networks,  it  is 
understood,  have  been  besieged 
with  questions  from  affiliates  on 
this  information. 

Many  stations,  notably  smaller 
units,  were  expected  to  experience 
difficulty  in  providing  certain  of 
the  data.  Inquiries  also  have  been 
directed  to  the  FCC  accounting  de- 
partment regarding  particular 
questions. 

There  was  some  skepticism  ex- 
pressed over  the  questionnaire  be- 
cause of  the  thought  that  it  might 
serve  as  a  basis  for  possible  tax 
legislation.  Detailed  information 
on  payment  of  taxes,  both  Federal 
and  State,  is  sought.  FCC  Chair- 
man McNinch  has  announced  his 
intention  of  studying  the  tax  sit- 
uation with  the  likelihood  that  rec- 
ommendations may  be  made  in  the 
future. 

General   instructions  issued  in 


DIRECTS  STUDY  —  William  J. 

Norfleet,  chief  accountant  of  the 
FCC,  is  handling  the  preliminary 
"paper"  work  pursuant  to  the  or- 
der adopted  by  the  FCC  for  a  far- 
reaching  inquiry  into  chain  opera- 
tions, alleged  monopolistic  tenden- 
cies, and  other  aspects  of  commer- 
cial broadcasting. 


connection  with  the  order  were  as 
follows: 

1.  Each  licensee  operating  a  regular 
broadcast  station  should  report  in  con- 
formity with  the  attached  forms  on 
paper  not  larger  than  8x13  inches  in- 
formation with  respect  to  the  results 
of  its  broadcast  operations  and  activi- 
ties incident  thereto. 

2.  The  report  should  be  made  as  of 
December  31,  1937,  or  the  nearest  date 
within  one  week  thereof  as  of  which 
the  accounts  were  closed  and  should 
embrace  the  results  of  operation  for 
not  less  than  the  52  preceding  weeks 
unless  the  station  had  been  in  opera- 
tion for  a  shorter  period  of  time,  in 
which  event  the  report  should  embrace 
the  entire  period  of  operation. 

3.  Each  licensee  operating  two  or 
more  regular  broadcast  stations  should 
file  a  separate  report  for  each  station 
operated  by  such  licensee  and  also  a 
report  that  will  embrace  the  combined 
results  of  operation  of  all  stations 
operated  by  such  licensee. 

4.  If  the  licensee  is  also  engaged  in 
activities  outside  the  field  of  regular 
broadcasting  and  those  incidental 
thereto  and  the  amounts  reported  in 
response  to  the  attached  forms  have 
been  determined  by  apportionment, 
that  fact  should  be  indicated,  and  the 
method  of  apportionment  described. 

Text  of  the  questionnaire  fol- 
lows: 

Report  showing  financial  results  of  broad- 
cast operations  for  the  period — and  invest- 
ment in  property  devoted  to  broadcast  pur- 
poses as  at  — ,  193 — . 

For  radiobroadcast  stations  (Type  A3 
emission )  licensed  by  the  Federal  Com- 
munications Commission. 

Executed  by  (or  for)  — . 

Licensee  of  radio  station  —  or  nonlicen- 
see  network  — . 

Address  —  (Street  or  P.  O.  box  No.), 
city  — ,  state  — . 

Name  and  address  of  person  with  whom 
correspondence  is  to  be  conducted  concern- 
ing this  report  — . 

Form  of  ownership  (corporation,  part- 
nership, or  sole  proprietorship)  — . 

If  a  corporation,  name  the  state,  or 
jurisdiction,  under  laws  of  which  incor- 
porated — . 

Date  of  incorporation  or  organization  • — . 

Principal  business  in  which  engaged, 
other  than  radiobroadcasting  — . 

Call  letters  of  all  radiobroadcast  stations 
operated  by  respondent  (place  in  paren- 
theses the  call  letters  of  those  stations  not 
owned  by  this  respondent) ,  and  network 
of  which  each  such  station  is  a  unit  — . 

To  be  executed  completely  and  forwarded, 
in  duplicate,  directly  to  the  Federal  Com- 
munications Commission,  Washington, 
D.  C. 


Income  statement  for  the  period  — . 

(a)  Revenue: 

1.  Time  sales:  network  — ,  local  — , 
tional  spot  — ,  national  spot  placed  loc 

2.  Talent  and  miscellaneous  sales  (a 
lyze  Schedule  A)  — . 

3.  Gross  sales  — . 

4.  Less :  Agency  commission  — . 

5.  Net  sales  ■ — . 

(b)  Expenses: 

1.  Salaries  to  officers  — . 

2.  Salaries  to  all  others  (except  emplc 
included   under   program   expenses  as 
tailed  below )  — . 

3.  Payments  to  national  representati 
and  other  time  brokerage  commissions 

4.  Program  expense  (include  salaries 
fees  for  performers,  talent,  orchestras, 
nouncers,  production  men,  script  writ, 
musicians,  orchestra  units  and  other  org 
izations  furnishing  complete  progxai 
transcription  sei-vices,  royalties  on  mu 
records,  etc. )  — . 

5.  (a)    Program  and  talent  expenses 
be  paid  by  sponsor  — . 

(b)  Less:  Program  and  talent  exper 
paid  by  sponsor  — . 

6.  Advertising,   sales   promotion,  mis 
laneous  selling  and  publicity  — . 

7.  Repairs,  maintenance  and  supplies 

8.  Light,  heat,  power  and  miscellane 
rents  — . 

9.  Rent    for    broadcasting  equipmc 
leased  from  others  — . 

10.  Wire  costs  — . 

11.  All  other  general  expenses  not 
tailed  above  — . 

12.  Depreciation,  specify  rate  — . 

13.  Amortization  of  intangibles  applio 
to  broadcasting  • — . 

14.  Taxes     (applicable    to  broadcast 
except  Federal  income  taxes)  — . 

15.  Total  expenses  — . 

(c)  Net  revenue  from  broadcasting 

ices  — . 

(d)  Rent    from    broadcasting  equipn? 

leased  to  others  — . 

(e)  Total  broadcasting  services  income 

(f)  Other  income  — . 

(g)  Gross  income  — . 

(h)  Income  deductions  — . 

(i)  Net    income    before    Federal  inct 

taxes  — .  I 
(j)  Estimated  Federal  income  taxes  \ 
duct)   — .  1 
(k)  Net  income  for  the  period  — .  ; 
Note :   A   station   with   net  sales  (i 

(a)  5  above)  less  than  $25,000  for  , 
period,  or  with  net  sales  (item  (a)  5  abo' 
averaging  less  than  $500  per  week  ■ 
a  period  less  than  one  year,  may  repor 
the   aggregate  only   for   items    (a)  5 

(b)  15. 

Schedule    A — Other    broadcast  reve 
(to  be  described)  • — . 

Talent  sales  — . 

Total  other  broadcast  revenue  (see  i/i 
(a) 2  — . 


Net  Affiliate  Return 

1.  (a)  Is  station  a  network  affiliate? 
(b)  If  so,  specify  which  networks  — . 
If  so,   give  average  number  weekly 
taining   program   hours  taken  from 
network  — . 

2.  Average  number  weekly  sustaii  p 
program  hours  furnished  by  station  - 

3.  Attach   a  separate  schedule  to 
the  amounts  of   network  revenue  der  , 
from  each  network,  and  the  dates  of 
filiation  with  such  networks  — . 

4.  State  the  amount  of  the  difference)^ 
tween  the  network  revenue  reported  al,!e 
and  the  amount  of  net  billings  to  u  sJ 
for  such  network  broadcasting,  with  res  H 
to  the  time  of  this  station  — .  y, 

B.  If  broadcasting  activities  are  '  id 
ducted  in  space  owned  by  the  licensee,  rti 
which  is  also  devoted  (or  forming  par  ifij 
a  larger  space  devoted  also)  to  other  j  f|l 
poses,  state  the  amounts  included  as  ilt 
therefor  and  charged  to  broadcast  expefij^ 
$ —  appearing  in  items  (b)8  or  (b)9. 

C(l),  Does  the  licensee  sell  or  exchf  e 
broadcasting  time  for  considerations  o  It 
than  cash,  such  as  advertising  space  n 
newspapers,  periodicals,  or  other  pub  - 
tions ;  space  in  buildings ;  use  of  e<i  - 
ment ;  occupancy  of  land  or  similar  cot  - 
erations  ?  Answer  (yes  or  no). 

C(2).  If  the  answer  is  "yes",  desc  e 
the  considerations  received  and  eval  e 
such  time  in  terms  of  money  on  the  l  Is 
of  applicable  rates  and  show  the  aggre-'e 
amount  for  the  period  covered  by  this  - 
port. 

A.  Investment  in  property  devoted 
broadcast  services  as  of  December  — ,  1 
showing  original  cost ;  depreciated  va 
replacement  value  new : 

1.  Transmitting  equipment  (inc  - 
power  supply  and  modulation  units)  —  - 

2.  Studio  equipment  (speech  input,  i- 
crophones,  etc. )  —  —  — . 

3.  Radiating  systems  (towers,  gro  1. 
etc.,  installed)  • —  . 

4.  Other  technical  equipment  

5.  Total  technical  equipment  •  

6.  Furniture  and  fixtures  — . 

7.  Other  personal  property  . 

8.  Real  estate  • —  —  — . 

9.  Other  property  devoted  to  broac 
services   (specify)  —  —  — . 

10.  Grand  total  of  broadcasting  prop 
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BROADCASTING  •  Broadcast  Advertisi? 


CC  Starts  Inquiry  by  Gathering  Data 


flood  of  Inquiries  to  Be  Submitted  to  Nets,  Stations; 
>owded  Agenda  May  Delay  Holding  of  Hearings 


BARRAGE   of  questionnaires, 
quiries  and  similar  requests  for 
lita  -will  soon  be  loosened  upon  the 
btworks  and  broadcast  stations  as 
"^iie  preliminary  phase  of  the  FCC 
jj.vestigation  of  broadcasting,  or- 
pred  March  18.  While  hearings 
ni  be  held,  they  are  not  expected 
:ake  place  for  several  months 
-.lI  no  thought  yet  has  been  given 
^■jen  to  a  tentative  date. 

Immediately  following  adoption 
af-y  the  FCC  of  the  broad-gauged 
esolution  offered  b  y  Chairman 
trank  R.  McNinch,  the  FCC  ac- 
Dunting  department  was  instruct- 
d  to  procure  statistical  data  pri- 
narily  from  the  networks  as  the 
'rst  phase  of  the  study.  W.  J.  Nor- 
4r.eet,  chief  accountant,  said  March 
^  that  he  is  supervising  this  work 
ersonally. 

I Simultaneously,  an  analysis  of 
tetwork  contracts  with  affiliated 
,  tations  and  of  network  ownership 
i  stations,  along  with  related  data 
iivailable  in  FCC  files,  was  begun 
*fly  the  law  department  in  conjunc- 
(  ion  with  the  accounting  depart- 
'  iient.  This  preliminary  paper  work 
iiay  take  several  weeks.  Supple- 
||  lental  data  required  will  be  sought 
:i  nrough  questionnaires  or  letters  of 
'-iquiry  from  groups  in  the  indus- 

*r  Internal  Strife 


i    The  investigation  ordered  by  the 
*./ommission   transcends   a  purely 
hain  broadcasting  and  monopoly 
tudy,  which  was  initially  proposed 
j:l-y  Chairman  McNinch.  Economic 
j'.nd   social    aspects   of  broadcast 
i  .peration,  following  closely  the  pat- 
^lern  outlined  by  Commissioner  T. 
^i.  M.  Craven  in  his  ponderous  so- 
tiial  and  economics  report  of  last 
f":  anuary,  also  are  embraced  in  the 
nquiry.  Action  on  the  resolution 
fn  March  18  came  after  one  of  the 
jtiost   bitter   conflicts   within  the 
H^'CC  since  that  agency's  creation. 

running  story  of  the  action  on 
■jhe  resolution  which  covered  a 
;-hree-day  period,  is  told  in  the  of- 
■  icial  minutes  of  the  meetings  on 
•  March  16  and  March  18  (published 
jjTi  full  text  on  this  page) . 

Confronted  vnth  an  ever-increas- 
jing  volume  of  work,  now  led  by  its 
i-:hain  investigation,  but  also  includ- 
'^ng  superpower  hearings  scheduled 
juor  next  month,  there  is  talk  of  a 
Possible  return  to  a  division  mode 
,.)f  operation  in  modified  foi-m,  as  a 
^neans  of  overcoming  this  docket 
/hump."  While  it  hasn't  reached 
;he  stage  of  Commission  considera- 
tion, individual  commissioners  are 
projecting  that  idea  with  the  likeli- 
-riood  it  may  be  raised  formally  in 
:he  near  future. 

Moreover,  there  is  the  possibility 
that  a  commissioner  or  perhaps  a 
-^I'oup  of  commissioners  will  be  ap- 
pointed to  follow  through  on  the 
network  inquiry.  This  course  may 
not  be  decided  upon  until  the  pre- 
liminary paper  data  is  in  hand.  The 
fact  that  a  hearing  on  the  investi- 


gation appeared  to  be  months  away 
may  augur  for  delegation  of  a  com- 
missioner or  committee  of  commis- 
sioners to  supervise  the  prelimi- 
nary work.  It  is  felt  now  that  the 
Commission  en  banc  vnll  insist  up- 
on participating  in  the  hearings. 

With  some  200  broadcast  docket 
cases,  its  report  to  Congress  on  the 
AT&T  investigation,  and  its  tele- 
gi-aph  rate  increase  case  still  pend- 
ing, the  FCC  found  itself  almost 
hopelessly  swamped  when  it  adopt- 
ed the  composite  resolution  to  in- 
vestigate chain  broadcasting,  al- 
leged monopolistic  tendencies  in  the 
industry  and  other  economic  and 
social  aspects  of  broadcast  opera- 
tion. It  was  this  condition,  more 
than  anything  else,  which  resulted 
in  re\ival  of  conversation  for  a  pos- 
sible revision  of  the  method  of  FCC 
operation  whereby  autonomous  di- 
\isions  might  be  reestablished  to 
handle  particular  activities. 

Two  Divisions  Proposed 

The  present  practice  of  having 
the  full  Commission  act  on  all 
save  purely  routine  items,  was  in- 
troduced last  November  15  at 
which  time  divisions  were  abolished 
by  Chairman  McNinch  as  his  first 
official  action  following  assump- 
tion of  the  FCC  helm  Oct.  1.  That 
it  has  not  functioned  as  anticipated 


is  reflected  in  the  mass  of  work 
that  has  accumulated.  Whether 
the  effort  will  be  to  return  to  the 
old  thi-ee  -  division  structure  of 
broadcast,  telephone  and  telegraph, 
with  two  members  assigned  to  each, 
and  the  Chairman  sitting  as  the 
third  man  on  each,  is  conjectural. 
In  the  preliminary  conversation 
there  is  some  thought  of  doing 
that,  but  instead  of  assigning  mem- 
bers permanently  to  each  group, 
they  might  be  rotated  at  intervals 
of  several  months  or  possibly  a 
year.  Another  plan  is  to  separate 
the  FCC  into  two  divisions — broad- 
cast and  common  carrier — which 
would  place  all  telephone  and  tele- 
graph matters  in  one  group  and  all 
broadcast  matters  not  common  car- 
rier in  the  second  division. 

Industry  reaction  to  the  investi- 
gation order  has  been  almost  en- 
tirely favorable.  Few  discordant 
voices  have  been  heard,  since  an  in- 
quiry was  regarded  as  inevitable, 
either  by  the  FCC  or  by  Congress. 
The  broadcasting  industry  has  been 
the  target  of  attacks  for  so  long 
that  it  was  felt  that  steps  would 
have  to  be  taken  to  clarify  the  at- 
mosphere. 

Even  the  investigation  order 
brought  another  siege  of  Congres- 
sional criticism  from  the  usual 
sources — Reps.  McFarlane  (D-Tex.) 


and  Wigglesworth  (D-Mass.).  Mr. 

McFarlane's  blast  came  on  March 
17,  after  Commissioner  Craven  had 
offered  his  resolution.  Rep.  Wig- 
glesworth made  his  attack  on 
March  19,  describing  the  proposed 
investigation  as  a  "whitewash"  and 
again  demanding  an  inquiry  of  the 
FCC  by  Congress  rather  than  an 
industi-y  inquiry  by  the  FCC. 

Both  CBS  and  Mutual  issued 
statements  promising  cooperation 
%vith  the  Commission  in  its  study. 
No  comment  was  made  by  NBC. 
CBS  President  William  S.  Paley 
pointed  out  that  CBS'  development 
as  a  coast-to-coast  network  "pre- 
vented any  possibility  of  a  net- 
work monopoly."  He  said  conti-acts 
between  Columbia  and  its  affiliated 
stations  have  been  on  file  ^vith  the 
FCC  since  1934  and  that  his  net- 
work will  cooperate  fully  in  mak- 
ing available  any  pertinent  infor- 
mation the  Commission  may  not 
now  have  and  which  would  appear 
to  be  helpful  in  its  administration 
of  the  Act. 

Mutual  announced  it  welcomed 
the  decision  for  the  thorough  in- 
vestigation in  a  telegram  to  Chair- 
man McNinch  jointly  signed  by 
Alfred  J.  McCosker,  chairman  of 
the  board,  and  W.  E.  Macfarlane, 
president.  The  network  offered  its 
fullest  cooperation  and  said  it 
would  place  its  personnel  and  rec- 
ords at  the  Commission's  disposal. 

Adoption  of  the  order  came  only 
after  a  split  in  FCC  ranks  that 
(Continued  on  Page  63) 


Official  Minutes  of  FCC  Meeting  on  Inquiry  . 


The  story  of  how  the  FCC  voted 
its  investigation  of  broadcasting, 
with  particular  emphasis  on  chain 
operations  and  purported  tenden- 
cies toward  monopoly,  is  told  fully 
in  the  minutes  of  the  en  banc  meet- 
ings of  the  Commission  March  16 
and  March  18.  Because  of  the  im- 
portance of  the  subject.  Broad- 
casting herewith  presents  in  full 
text  the  minutes  of  the  two  meet- 
ings: 

Upon  completion  of  the  discussion  of 
matters  upon  the  agenda  for  the  meeting, 
Chairman  McNinch,  pursuant  to  notice 
given  each  of  the  Commissioners  by  memo- 
randum of  March  15,  1938,  called  up  for 
discussion  and  approval  the  following 
memorandum,  copies  of  which  had  been 
distributed  with  said  notice : 

Memorandum  for :  Commissioners,  March 
15,  1938.  I  should  like  to  bring  the  attached 
memorandtim  up  for  discussion  and  Com- 
mission approval  immediatels'  after  the 
regular  agenda  has  been  disposed  of  at  to- 
morrow's meeting. 

Memorandum  for :  General  Counsel, 
March  15,  1938.  It  is  the  intention  of  the 
Commission  to  make  a  study  and  investiga- 
tion of  stations  engaged  in  chain  broad- 
casting with  a  view  to  promulgating  spe- 
cial regulations  applicable  to  such  stations. 
You  are  hereby  directed  to  prepare  an  ap- 
propriate order  or  orders  requiring  licen- 
sees of  stations  engaged  in  chain  broad- 
casting to  supply  the  Commission  with  all 
pertinent  data  relating  to  the  following : 

(a)  The  contractual  right  and  obliga- 
tions of  stations  engaged  in  chain 
broadcasting,  arising  out  of  their 
network  agreements. 

(b)  The  extent  of  the  control  of  pro- 
grams, advertising  contracts  and 
other  matters  exercised  in  practice 
by  stations  engaged  in  chain  broad- 
casting. 

(c)  The  nature  and  extent  of  network 
program  duplication  by  stations  serv- 
ing the  same  area. 

(d)  Contract  provisions  in  network 
agreements    providing   for  exclusive 


affiliation  with  a  single  network  and 
also  provisions  restricting  networks 
from  affiliation  with  other  stations 
in  a  given  area. 

(e)  The  extent  to  which  single  chains  or 
networks  have  exclusive  coverage  in 
any  ser%'ice  area. 

(f)  Program  policies  adopted  by  the 
various  national  and  other  networks 
and  chains,  with  respect  to  character 
of  programs,  diversification,  and  ac- 
commodation of  program  characteris- 
tics to  the  requirements  of  the  area 
to  be  served. 

(g)  The  number  and  location  of  stations 
licensed  to  or  affiliated  with  each  of 
the  various  national  and  other  net- 
works. The  number  of  hours  and  the 
specified  time  which  such  networks 
control  over  the  station  affiliates  and 
the  number  of  hours  and  the  speci- 
fied time  actually  used  by  such  net- 
works. 

(h)  The  rights  and  obligations  of  sta- 
tions engaged  in  chain  broadcasting 
so  far  as  advertisers  having  network 
contracts  are  concerned. 

(i)  Nature  of  service  rendered  by  each 
station  licensed  to  a  chain  or  net- 
work organization,  particularly  with 
respect  to  amount  of  program  origi- 
nation for  network  purposes  by  such 
stations. 

(j)  Such  other  related  matters  as  in  the 
opinion  of  the  staff  should  be  con- 
sidered b3'  the  Commission  in  connec- 
tion with  the  adoption  of  such  regu- 
lations. 

Much  data  relating  to  the  above  is  al- 
ready in  the  files  of  the  Commission.  Cer- 
tain additional  data  can  probably  best  be 
obtained  by  requiring  stations  to  file  state- 
ments with  the  Commission.  A  great  deal 
of  the  information  desired  by  the  Com- 
mission can.  of  course,  only  be  obtained  at 
a  hearing.  The  Commission  desires  that  ap- 
propriate orders  and  notices  of  hearing  be 
prepared  with  a  minimum  of  delay.  The 
Chief  Engineer,  the  Chief  Accountant  and 
the  Secretary  will  cooperate  fully  with  the 
General  Counsel  in  this  matter.  The  Com- 
mission desires  a  report  in  response  to  this 
memorandum  not  later  than  April  1.  1938. 

Chairman. 

After  the  Chairman  finished  reading  the 


memorandum  Commissioner  Craven  handed 
to  the  Commissioners  copies  of  the  follow- 
ing projKised  order : 

At  a  meeting  of  the  Federal  Communica- 
tions   Commission    held    at    its    offices  in 

Washington,  D.  C,  on  the  day  of 

March,  1938  : 

The  Commission  having  under  considera- 
tion certain  practices  or  trends  in  radio 
broadcasting  ; 

Whereas,  there  was  filed  with  the  Com- 
mission on  January  20,  1938,  a  report  re- 
lating to  the  social  and  economic  aspects 
of  broadcasting,  wherein  was  strongly 
urged  the  necessity  for  additional  data  and 
further  study  of  facts  with  reference  to  a 
number  of  important  phases  of  the  broad- 
casting indust^^^  including  monopolistic 
trends,  competitive  practices  and  contrac- 
tual relationships  between  chain  companies 
and  network  stations  ;  and 

Whereas,  it  has  been  charged  that  cer- 
tain monopolistic  practices  or  trends  which 
would  result  in  monopoly  in  radio  broad- 
casting exist  or  may  exist ;  and 

Whereas,  the  Federal  Communications 
Commission  has  not  undertaken  to  make 
available  complete  facts  and  data  which 
would  establish  the  truth  or  falsity  of  such 
charges  ;  therefore. 

It  is  ordered  that  the  Federal  Communi- 
cations Commission  immediately  investi- 
gate these  charges  and  that  a  committee 
consisting  of  three  Commissioners  be  ap- 
pointed by  the  Commission  to  conduct  hear- 
ings and  otherwise  to  fulfill  the  require- 
ments of  this  order. 

Commissioner  Craven  moved  the  adop- 
tion of  the  above  Order,  which  motion  was 
seconded  by  Commissioner  Pa>-ne.  Commis- 
sioner Case  moved  to  table  Commissioner 
Craven's  motion  in  order  to  permit  the 
Commission,  before  voting  on  said  motion, 
to  dispose  of  the  question  of  whether 
Chairman  McNinch's  memorandum  should 
be  transmitted  to  the  Law  Department. 
The  motion  to  table  was  seconded  by  Com- 
missioner Sykes.  On  a  vot«  it  was  defeated 
4  to  3,  Chairman  McNinch  and  Commis- 
sioners Sykes  and  Case  voting  in  favor  of 
the  motion  and  Commissioners  Craven, 
Payne,  Brown  and  Walker  voting  against 
it.  Chairman  McNinch  then  offered  a  sub- 
stitute motion,  moving  the  approval  of  his 

(Continued  on  Page  62) 
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KEHE  and  WINS  Sales  Closed; 
Hearst  Receives  Other  Offers 

All  But  WCAE  on  the  Market;  Identity  of  Groups 

Seeking  Other  Properties  Is  Not  Divulged 

been  underway  [Broadcasting, 
March  15]. 

Application  for  transfer  of 
WINS  likewise  is  expected  to  be 
filed  shortly  by  John  W.  Guider, 
attorney  for  Col.  O'Brien  and  the 
Littlepage  firm.  While  the  sales 
price  has  been  fixed  at  $250,000, 
adjustment  of  property  holdings  of 
WINS  is  involved  and  must  be 
made  prior  to  actual  submission  of 
the  sales  proiect  tD  the  FCC. 

There  is  no  effort  to  dispose  im- 
mediately of  the  Hearst  radio  prop- 
erties, but  it  can  be  stated  without 
eauivocation  that  all  of  them,  with 
the  exception  of  WCAE  which  is 
owned  by  Hearst  Consolidated 
Newspapers,  will  be  sold  if  accept- 
able terms  are  arranged.  The  iden- 
tity of  individuals  involved  in  the 
proposed  purchase  of  the  South- 
west block  and  of  the  two  service 
subsidiaries,  remained  a  secret,  but 


WITH  the  sales  of  KEHE,  Los 
Angeles,  and  of  WINS,  New  York, 
definitely  closed  for  $400,J00  and 
$250,000,  respectively,  subject  to 
usual  FCC  approval,  steps  towai'd 
sale  of  other  Hearst  radio  prop- 
erties are  going  forward  as  part 
of  the  general  plan  toward  "grad- 
ual liquidation"  of  portions  of  the 
publisher's  estate. 

As  reported  exclusively  in  the 
March  15  issue  of  Broadcasting, 
negotiations  are  in  progress  for 
all  of  the  Hearst  radio  holdings 
except  WCAE,  Pittsburgh,  which 
is  not  on  the  market.  Offers  have 
been  made  for  the  four  stations  in 
the  Southwest  group  (KTSA,  San 
Antonio,  KOMA,  Oklahoma  City, 
KNOW,  Austin,  and  WACO, 
Waco),  as  a  group  proposition, 
along  with  International  Radio 
Sales  Inc.,  station  representative 
subsidiary,  and  International  Ra- 
dio Productions,  another  recent 
Hearst  adjunct.  Similarly,  there 
have  been  a  number  of  preliminary 
propositions  on  other  Hearst  sta- 
tions, including  WBAL,  Baltimore, 
WISN,  Milwaukee,  and  KYA,  San 
Francisco. 

Prolonged  Negotiations 

Because  of  the  status  of  the  ne- 
gotiations, which  may  be  prolonged 
over  a  period  of  months,  the  iden- 
tities of  those  who  have  submitted 
offers  have  not  been  divulged. 
Dealing  for  Mr.  Hearst  are  Joseph 
V.  Connolly,  president  of  Interna- 
tional News  Service  and  chairman 
of  Hearst  Radio  Inc.,  and  Elliott 
Roosevelt,  second  son  of  the  Presi- 
dent, who  on  Jan.  1  became  presi- 
dent of  Hearst  Radio. 

Despite  early  denials,  Hearst 
officials  have  announced  consum- 
mation of  the  sale  of  KEHE  to 
Earle  C.  Anthony,  Los  Angeles 
automobile  distributor  and  owner 
of  KFI  and  KECA,  and  of  WINS 
to  Col.  Arthur  O'Brien,  Seattle  at- 
torney and  banker,  and  until  two 
years  ago  a  resident  of  Washing- 
ton, D.  C,  and  a  Democratic  Na- 
tional Committeeman.  Col.  O'Brien 
is  general  counsel  and  a  minority 
stockholder  of  KIRO,  Seattle,  and 
has  contracted  for  WINS  as  a  per- 
sonal venture.  A.  A.  Cormier, 
Hearst  Radio  vice-president,  would 
remain  as  executive  head  of  the 
station  upon  consummation  of  the 
transaction,  it  is  reported. 

The  KEHE  transfer  application 
will  be  filed  April  1  or  2  by  Louis 
G.  Caldwell,  counsel  for  Mr.  An- 
thony, and  Littlepage  &  Littlepage, 
Hearst  attorneys.  Whether  an  ap- 
plication for  transfer  of  KECA, 
Los  Angeles  NBC-Blue  outlet 
owned  by  Mr.  Anthony,  will  be 
filed  simultaneously  depends  upon 
negotiations  currently  in  progress 
for  its  sale  to  other  California  in- 
terests, probably  in  San  Diego.  It 
is  a  foregone  conclusion  that  Mr. 
Anthony  will  not  seek  to  maintain 
KECA  in  Los  Angeles,  which 
would  give  him  ownership  of  three 
stations,  and  steps  to  dispose  of  it 
for    approximately    $75,000  have 
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the  figure  of  $900,000  as  an  offer 
for  them  is  understood  to  be  accu- 
rate. Their  projected  sale  has  been 
under  option  to  this  undisi  losed 
group. 

A  half-dozen  interests,  most  of 
them  local,  have  been  bidding  for 
WBAL,  which  cost  Hearst  some 
$465,000  in  1934.  The  projected 
sales  price  is  believed  to  be  sub- 
stantially in  excess  of  that  figure. 
Similarly,  there  have  been  several 
propositions  for  WISN  and  KYA, 
but  offers  have  not  been  divulged. 
In  each  instance,  it  is  understood, 
local  interests  have  been  dominant. 

The  plan  for  gradual  liquidation 
of  Hearst  properties  was  given 
credence  March  19  when  T.  J. 
White,  chairman  of  the  executive 
committee  of  American  Newspa- 
pers Inc.,  parent  holding  company 
for  Hearst,  announced  appointment 
by  Mr.  Hearst  of  Clarence  J. 
Shearn,  former  Supreme  Court 
justice  of  New  York,  as  trustee  to 
reorganize  his  properties.  In  his 
announcement  he  said  the  75-year- 
old  publisher,  "conscious  of  the  un- 
certainties of  life",  had  sought  to 
place  on  a  more  permanent  basis 
a  comprehensive  plan  of  manage- 
ment of  his  properties. 


Wheeler -Lea  Bill  Broadening  Powers 
Of  FTC  Over  Advertising  Is  Now  Law 


By  WALTER  BROWN 

THE  Wheeler-Lea  bill  broadening 
the  base  of  the  Federal  Trade  Com- 
mission and  giving  that  agency  en- 
larged powers  in  dealing  with  false 
or  misleading  advertising  of  food, 
drugs,  cosmetics  and  devices  be- 
came law  on  March  22  when  Presi- 
dent Roosevelt  signed  the  measure. 

Although  the  new  statute  does 
not  take  effect  until  May  19,  the 
FTC  is  already  gearing  its  ma- 
chinery to  assume  the  added  re- 
sponsilailities  which  the  legislation 
places  upon  it. 

Mr.  Roosevelt  signed  the  bill 
without  comment  and  in  so  doing 
wrote  "finis"  across  a  five-year 
controversy  over  whether  the  FTC 
or  the  Department  of  Agriculture 
would  have  jurisdiction  over  food 
and  drug  advertisements. 

The  Senate  adopted  the  confer- 
ence report  on  the  Wheeler-Lea 
bill  exactly  one  month  after  the 
House  had  taken  similar  action. 
The  only  protest  against  Senate  ap- 
proval of  the  report  came  from 
Senator  Copeland  (D-N.  Y.)  who 
fought  to  the  end  to  give  the  Food 
&  Drug  Administration  of  the  De- 
partment of  Agriculture  control 
over  food  and  drug  advertising. 

"No  Advance" — Copeland 

His  chief  complaint  was  that  the 
legislation  did  not  go  far  enough 
and  that  Section  5  weakened  the 
protection  already  afforded  the  pub- 
lic. 

"The  amendments  make  no  sub- 
stantial advance  in  the  authority  to 
deal  with  false  advertising  over 
what  has  been  contained  in  the 
FTC  act  for  more  than  20  years," 
he  said.  Dr.  Copeland  took  the  po- 
sition that  since  the  act  named  only 
foods,  drugs,  devices  and  cosmetics 
the  FTC  would  sacrifice  its  control 
over  misleading  advertising  of  a 
host  of  other  products. 

This  contention  caused  Chairman 
Wheeler  (D-Mont.),  of  the  Senate 
Interstate  Commerce  Committee 
and  co-author  of  the  bill,  to  re- 
mark: 


"Apparently  someone  has  given 
the  Senator  some  misinformation  as 
to  what  is  in  this  bill  as  it  came 
from  conference. 

"I  read  the  bill,"  Dr.  Copeland 
shot  back. 

"If  the  Senator  read  it,  then  he 
misunderstood  it,  because  the  state- 
ments he  has  made  on  the  floor 
show  clearly  that  he  has  not  under- 
stood  the  legal  interpretations 
which  are  placed  upon  it,"  Senator 
Wheeler  retorted. 

Mr.  Wheeler  explained  the  gene- 
sis of  the  legislation.  He  pointed 
out  that  under  the  Supreme  Court 
decision  in  the  case  of  Federal 
Trade  Commission  v.  Raladam  Co., 
the  FTC  could  not  stop  false  ad- 
vertisements of  products  until  in- 
jury to  a  competitor  was  demon- 
strated. The  purpose  of  his  bill,  he 
said,  was  to  give  the  Commission 
power  to  issue  cease  and  desist  or- 
ders and  to  prosecute  violators 
where  there  is  injury  to  the  public 
and  regardless  of  whether  or  not 
a  competitor  is  hurt. 

When  his  bill  reached  the  House, 
Senator  Wheeler  explained,  the  In- 
terstate &  Foreign  Commerce  Com- 
mittee, of  which  Rep.  Lea  (D-Cal.) 
is  chairman,  lifted  the  food  and 
drug  advertisement  provisions  of 
the  Copeland  food  and  drug  bill 
and  made  them  a  part  of  the  pend- 
ing bill,  but  gave  jurisdiction  to 
the  FTC  instead  of  the  Depart- 
ment of  Agriculture.  The  House 
passed  the  combined  bill  on  Jan.  12 
[Broadcasting,  Jan.  15]. 

During  the  debate  in  the  House 
and  Senate  on  the  Wheeler-Lea  bill 
it  was  frankly  stated  that  the  FTC 
was  given  an  abundance  of  power 
in  dealing  with  what  it  considers 
misleading  or  false  advertisements. 
The  bill  undertakes  to  define  false 
advertising  as  that  which  is  "mis- 
leading in  any  material  respect" 
and  is  made  unlawful  and  an  un- 
fair trade  practice. 

Because  of  the  large  volume  of 
food,  drugs  and  cosmetic  advertis- 
ing carried  over  the  air,  the  broad- 
casting industry  will  follow  care- 


fully  the  FTC  administration 
the  new  act.  The  manner  in  whic 
the  FTC  uses  its  new  powers  wi 
in  the  final  analysis  determine  1 
what  extent  present  day  adverti; 
ing  will  be  affected. 

A  special  section  of  the  bill  e: 
empts  broadcasters,  publishers  ( 
any  "agency  or  medium  for  the  di 
semination  of  advertising"  froi 
liability  for  carrying  advertis^ 
ments  in  violation  of  the  act  "ui 
less  he  has  refused,  on  the  reque; 
of  the  Commission,  to  furnish  t\ 
Commission  the  name  and  nost  o 
fice  address  of  the  manufacture 
packer,  distributor,  seller,  or  adve: 
tising  agency,  residing  in  tt 
United  States,  who  caused  him 
disseminate  such  advertisement." 

Meanwhile  the  House  Interstal 
&  Foreign  Commerce  Committee 
holding  hearings  on  the  Copelaii 
Food  &  Drug  Bill  which  has  a 
ready  passed  the  Senate.  With  th 
controversial  advertising  section  a 
ready  lifted  from  the  measure  an 
put  into  law,  it  is  believed  that  th 
remaining  parts  of  the  bill,  dealin 
with  false  labeling  of  food  an 
drugs,  will  pass  the  session. 

How  It  Will  Work 

In  illustrating  the  operation  c 
the  new  law  to  the  Senate,  Senate 
Wheeler  said: 

"John  Doe  files  a  complaint  c: 
the  Federal  Trade  Commission  pn 
ceeds  on  its  ovm  initiative  and 
says  that  a  certain  advertisemer ; 
which  is  being  circulated  is  a  fals' 
advertisement  or  conceals  the  truth 
Action  can  be  taken  if  the  advev 
tisement  is  false  and  also  if  it  cor 
ceals  the  truth.  The  Commissio 
can  say  to  a  respondent  'Your  ac. 
vertisement  is  misleading  —  matt< 
rial  facts  are  either  not  stated  o 
they  convey  a  false  impression.' 
complaint  is  lodged  with  the  Fee 
eral  Trade  Commission.  The  Coir 
mission  cites  the  respondent,  and  h 
has,  on  30  days'  notice,  a  hearing 
If  the  product  is,  as  the  Senate 
suggests,  one  that  might  be  injur: 
ous  to  the  public,  one  which  migh 
cause  death,  the  Commission  ca 
immediately  get  a  temporary  ir 
junction  in  the  Federal  court  unt: 
such  time  as  they  can  make 
thorough  investigation.  Also  the; 
can  go  ahead  and  say,  'This  adver- 
tisement on  its  face  is  so  false  tha 
people  who  use  the  product  in  som= 
way  may  be  injured  in  health  o) 
may  actually  be  killed.'  The  Com 
mission  can  certify  the  case  to  th'_ 
Attorney  General  and  the  Attorne' 
General  can  file  an  information 
against  the  one  putting  out  th' 
product  charging  him  with  a  crimi' 
nal  offense,  and  upon  convinctio: 
in  the  Federal  court  the  defendan 
could  be  punished  by  a  fine  of  no; 
to  exceed  $5,000  or  6  months  v. 
jail.  Se,  so  far  as  protecting  th 
general  public  is  concerned,  firsf 
the  Commission  can  act  upon  thei] 
own  initiative,  or  John  Doe  can  fil 
a  complaint  with  the  Commissio) 
that  certain  matter  constitute 
false  advertising.  The  Commissiof 
examines  the  complaint  and  say^ 
'we  will  set  the  case  for  hearing'. 

"If  in  the  meantime,  while  th) 
hearing  is  pending  or  before 
cease  and  desist  order  has  been  is 
sued,  the  producer  of  the  artici 
continues  to  sell  it,  then  the  Com' 
mission  may  go  into  court  and  asl' 
for  a  temporary  injunction  to  pre' 
vent  the  selling  of  the  article  until 
the  Commission  has  had  an  oppor 
tunity  to  pass  on  it,  or  the  Com 
mission  can  turn  it  over  to  thi 
Attorney  General  and  ask  him  t<' 
file  an  information  charging  thi, 
producer  with  a  penal  offense." 
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K  New  and  Stronger  Advertising  Statute 


By    HENRY  MILLER 
Attorney,  Federal  Trade  Commission 

tow  the  Federal  Trade  Commission  Will 
owers  to  Prevent  False  Statements  and  Claims 


Exercise 


Its 


rHE  purpose  of  the  amending 
legislation   is   to  strengthen 
and  supplement  the  Commis- 
'     sion's  powers  under  the  origi- 
1  Federal  Trade  Commission  Act 
~  1914.  The  new  provisions  are  di- 
ked against  two  broad,  general 
i;egories   of   business  practices: 
i  the  use  of  unfair  methods  of 
inpetition  or  of  unfair  or  decep- 
te  acts  or  practices  in  commerce; 
d  (2)  the  use  of  false  or  mis- 
iding  advertising  in  respect  to 
)ds,  drugs,  devices  and  cosmetics, 
to  which  special  provision  is 
i.de,  both  civil  and  criminal. 
In  respect  to  the  first.  Section  5 
w  provides  that — 
'"Unfair  methods  of  competition 
commerce,  and  unfair  or  decep- 
^le  acts  or  practices  in  commerce, 
i  hereby  declared  unlawful." 
The  Commission  is  empowered 
|d  directed  to  prevent  their  use 
persons,  partnerships  or  cor- 
rations'  "except  banks,  common 
'..Tiers  subject  to  the  Acts  to  reg- 
ite  commerce,  and  persons,  part- 
rships,  or  corporations  subject  to 
Packers  and  Stockyards  Act, 
21,  except  as  provided  in  section 
j3  (b)-  of  said  Act." 

mse  and  Desist  Orders 

ibject  to  Review 

The  familiar  cease  and  desist 
ier  procedure  of  the  Commission 
employed  for  this  purpose.  Such 

;ier  may  be  issued  after  hearing 
d  upon  findings  of  fact  in  pro- 
?dings  brought  by  the  Commis- 
n  in  the  interest  of  the  public. 
1  such  orders  are  subject  to  re- 
Section  4  of  the  Federal  Trade  Commis- 
n  Act  as  amended  provides :  "  "Corpora- 
i'  shall  be  deemed  to  include  any  com- 
ly,  trust,  so-called  Massachusetts  trust, 
association,  incorporated  or  unineorpor- 

,d,  which  is  organized  to  carry  on  busi- 
s  for  its  own  profit  or  that  of  its  mem- 
■s.  and  has  shares  of  capital  or  capital 
ck  or  certificates  of  interest,  and  any 
npany,  trust,  so-called  Massachusetts 
St.  or  association,  incorporated  or  un- 

'orporated,  without  shares  of  capital  or 

^lital  stock  or  certificates  of  interest,  ex- 
■  t  partnerships,  which  is  organized  to 
•ry  on  business  for  its  own  profit  or 
-t  of  its  members." 


POSSESSORS— Of  new  authority  to  regulate  advertising  are  the  mem- 
bers of  the  Federal  Trade  Commission.  Left  to  right  are  Charles  H. 
March,  Robert  E.  Freer,  Garland  S.  Ferguson,  Ewin  L.  Davis  and  Wil- 
liam A.  Ayres. 


view  and  enforcement  by  the 
United  States  Circuit  Courts  of  Ap- 
peals, which  are  given  specific  jur- 
isdiction to  affirm,  modify,  set  aside, 
or  enforce  the  orders.  Further  re- 
view by  the  Supreme  Court  may 
be  had  upon  certiorari  when  grant- 
ed by  that  court. 

The  inhibitions  against  the  meth- 
ods, acts  and  practices  declared  un- 
lawful by  Section  5  are  applicable 
to  trade  and  industry  in  general, 
and  they  are  not  confined  to  any 
specific  class  of  commodities  as  is 
the  case  under  the  so-called  food 
and  drug  sections  discussed  be- 
low. 

Section  5  of  the  original  statute, 
enacted  in  1914,  merely  declared 
"unfair  methods  of  competition  in 


"  Section  406  (b)  of  the  Packers  and 
Stockyards  Act  reads  as  follows :  "On  and 
after  the  enactment  of  this  Act,  and  so 
long  as  it  remains  in  effect,  the  Federal 
Trade  Commission  shall  have  no  power  or 
jurisdiction  so  far  as  relating  to  any  mat- 
ter which  by  this  Act  is  made  subject  to 
the  jurisdiction  of  the  Secretary,  except  in 
cases  in  which,  before  the  enactment  of 
this  Act,  complaint  has  been  served  under 
section  5  of  the  Act  entitled  'An  Act  to 
create  a  Federal  Trade  Commission,  to  de- 
fine its  power  and  duties,  and  for  other 
purposes,'  approved  September  26,  1914,  or 
under  section  11  of  the  Act  entitled  'An 
Act  to  supplement  existing  laws  against 
unlawful  restraints  and  monopolies,  and 
for  other  purposes,'  approved  October  15, 
1914,  and  except  when  the  Secretary  of 
Agriculture,  in  the  exercise  of  his  duties 
hereunder,  shall  request  of  the  said  Fed- 
eral Trade  Commission  that  it  make  in- 
vestigations and  report  in  any  case." 


FEW  days  ago  President  Roosevelt  signed  the  Wheeler-Lea 
till  enlarging  the  powers  of  the  Federal  Trade  Commission, 
irticularly  with  respect  to  advertising  control.  FTC  now  as- 
'imes  greatly  enlarged  power  over  advertising  of  foods,  drugs, 
»smetics  and  devices.  Perhaps  one-third  of  radio's  gross  in- 
)me  is  derived  from  these  products.  Because  of  the  impor- 
;nce  of  this  new  law  to  advertiser,  medium  and  agency, 
BROADCASTING  asked  Henry  Miller,  FTC  attorney  and 
ithority  on  trade  practices,  to  describe,  in  quasi-legal  language, 
le  manner  in  which  it  will  function.  Mr.  Miller  is  assistant 
irector  of  the  Trade  Practice  Conference  Division  and  a 
'^lember  of  the  Trade  Practice  Board  of  the  FTC. 

jsROADCASTING  •  Broadcast  Advertising 


commerce"  to  be  unlawful.  The 
amending  statute  broadens  the  pro- 
hibition by  adding  the  words  "and 
unfair  or  deceptive  acts  or  prac- 
tices in  commerce."  The  enlarging 
effect  of  this  additional  phrase, 
however,  may  not  be  readily  appar- 
ent in  view  of  the  fact  that  unfair 
or  deceptive  acts  or  practices  have 
long  been  considered  by  the  Com- 
mission and  the  courts  to  be  "un- 
fair methods  of  competition"  when, 
in  the  given  case,  they  were  proved 
to  have  been  used  in  competition 
and  with  injurious  effect  upon  the 
business  of  competitors. 

The  additional  words  "unfair  or 
deceptive  acts  or  practices",  how- 
ever, have  the  virtue  of  definitely 
bringing  under  the  condemnation 
of  the  law  the  use  of  such  unfair 
or  deceptive  business  conduct 
against  the  public  interest,  irres- 
pective of  whether  competition  is 
or  is  not  involved  and  regardless  of 
whether  some  competitor  may  or 
may  not  have  been  injured. 

Special  Provisions 

On  Foods,  Drugs,  Cosmetics 

As  to  false  advertisement  of 
foods,  drugs,  devices  and  cosmetics, 
additional  remedies  are  provided  by 
the  amended  act.  TTiese  are  found 
in  Sections  12,  13,  14  and  15,  and 
are  both  civil  and  criminal  in  na- 
ture. 

Section  12  (a)  provides: 
"It  shall  be  unlawful  for  any 
person,  partnership,  or  corporation 
to  disseminate,  or  cause  to  be  dis- 
seminated, any  false  advertise- 
ment— 

(1)  By  United  States  mails,  or 
in  commerce  by  any  means,  for  the 
purpose  of  inducing,  or  which  is 
likely  to  induce,  directly  or  indi- 
rectly the  purchase  of  food,  drugs, 
devices,  or  cosmetics;  or 

(2)  By  any  means,  for  the  pur- 
pose of  inducing,  or  which  is  like- 
ly to  induce,  directly  or  indirectly, 
the  purchase  in  commerce  of  food, 
drugs,  devices,  or  cosmetics." 

"False  advertisement",  which  it 
is  unlawful  to  disseminate  or  cause 
to  be  disseminated,  is  declared  to 


include  any  advertisement  "which 
is  misleading  in  a  material  re- 
spect" whether  by  reason  of  what 
is  stated  or  by  reason  of  failure  to 
reveal  material  facts  (Section  15).^ 
There  is  thus  included  specific  pro- 
vision against  deceptive  conceal- 
ment, or  what  might  be  called  ac- 
tionable non-disclosure. 

Except  as  to  labeling,  the  adver- 
tisements covered  are  not  limited  as 
to  form  in  which  they  may  be  dis- 
seminated, whether  written,  print- 
ed, oral,  electrical,  or  otherwise. 

Radio  Advertising 

Covered  by  the  Statute 

The  provision  excluding  labels 
from  these  special  remedies  is 
found  in  Section  15,  which  states: 
"For  the  purposes  of  sections  12, 
13,  and  14 — (a)  The  term  'false 
advertisement'  means  an  advertise- 
ment, other  than  labeling,  *  *  *." 

However,  advertisements  by  ra- 
dio, by  telephone,  by  word  of  mouth, 
by  newspaper,  magazine,  billboard, 
telegram,  letter,  or  by  separate 
pamphlet,  handbill,  circular,  et  cet- 
era, are  undoubtedly  covered.  Even 
the  stationary  billboard  and  sky- 
writing do  not  appear  to  be  exempt, 
because  if  they  induce  or  are  likely 
(Continued  on  Page  64.) 


^  Section  15  (a)  covers  this  point  as  fol- 
lows :  "(a)  The  term  'false  advertisement' 
means  an  advertisement,  other  than  label- 
ing, which  is  misleading  in  a  material  re- 
spect ;  and  in  determining  whether  any  ad- 
vertisement is  misleading,  there  shall  be 
taken  into  account  (among  other  things) 
not  only  representations  made  or  suggested 
by  statement,  word,  design,  device,  sound, 
or  any  combination  thereof,  but  also  the 
extent  to  which  the  advertisement  fails  to 
reveal  facts  material  in  the  light  of  such 
representations  or  material  with  respect  to 
consequences  which  may  result  from  the 
use  of  the  commodity  to  which  the  adver- 
tisement relates  under  the  conditions  pre- 
scribed in  said  advertisement,  or  under 
such  conditions  as  are  customary  or 
usual.  No  advertisement  of  a  drug  shall 
be  deemed  to  be  false  if  it  is  disseminated 
only  to  members  of  the  medical  profes- 
sion, contains  no  false  representation  of  a 
material  fact,  and  includes,  or  is  accom- 
panied in  each  instance  by  truthful  disclos- 
ure of,  the  formula  showing  quantitatively 
each   ingredient  of  such  drug." 


HENRY  MILLER 
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Many  Changes  Made  in  Net  Schedules 
With  Approach  of  Daylight  Saving  Time 


APPROACH  of  daylight  saving 
time  and  summer  is  bringing  a 
number  of  changes  in  network 
schedules  [Broadcasting,  March 
15],  with  the  usual  juggling  of 
time  and  stations. 

Additional  CBS  clients  who  have 
scheduled  changes  for  daylight  sav- 
ing include:  Wm.  Wrigley  Jr.,  Co., 
Chicago,  for  Just  Entertainment, 
shifts  from  the  early  to  the  repeat 
broadcast  WJR  and  WGAR.  Philip 
Morris  &  Co._,  New  York,  Johnny 
Presents,  shifts  to  the  repeat 
broadcast  KLRA,  W  C  0  A,  and 
WHAS.  Colgate  -  Palmolive  -  Peet 
Co.,  Jersey  City,  for  Gang  Busters, 
adds  a  repeat  broadcast  for  six 
Pacific  stations,  at  1-1:30  a.  m. 
EDST.  Campbell  Soup  Co.,  Cam- 
den, shifts  to  the  repeat  show 
WTAM  WWJ  WLW  KSD  KSTP. 
Off  for  the  Summer 

Among  the  shows  leaving  the  air 
for  the  summer  and  for  other  rea- 
sons are,  at  NBC:  Lambert  Phar- 
macal  Co.'s  Grayid  Central  Station 
and  Household  Finance's  It  Can  Be 
Done,  both  of  which  go  to  CBS; 
American  Rolling  Mill's  A  r  m  c  o 
Band;  General  Mills'  Jack  Arm- 
strong; General  Foods'  On  Broad- 
2vay;  Thomas  Cook's  Travel  Talks; 
Sherwin-Williams  Paint's  Metro- 
politan Auditions  of  the  Air;  Cam- 
pana's  Grand  Hotel;  American 
Banks'  Philadelphia  Orchestra; 
American  Tobacco's  Melody  Puz- 
zles; General  Foods'  Jack  Benny 
(to  be  replaced  by  a  summer  show, 
What  Would  You  Have  Done?) 
Wm.  Warner's  Behind  Prison  Bars 
S.  C.  Johnson's  Fibber  McGee  and 
Molly.  NBC  gains  at  this  time 
Glass  Container  Assn.'s  Steinie 
Bottle  Boys;  Nehi's  Royal  Crown 
Revue;  Pepsodent's  Career  Wom- 
an (on  Pacific-Red  only)  ;  and  new 
shows  for  Allis-Chalmers,  General 
Mills,  Liggett  &  Myers,  and  Sher- 
win-Williams. 

AT  CBS,  shows  going  off  include 
Zenith  Radio's  Zenith  Foundation- 
American  Home  Products'  Ham'- 
merstein  Music  Hall;  Vick  Chemi- 
cal's Open  House  and  Tony  Wons- 
American  Tobacco's  Edwin  C  Hill- 
Gulf  Oil's  Phil  Baker;  Heinz'  Carol 

Sweetheart  for  18 

MANHATTAN  SOAP  Co.,  New 
1,°-"^}  (Sweetheart  Soap),  through 
Milton  Weinberg  Adv.  Co.,  Los  An- 
geles, on  March  29  started  a 
twice-weekly  quarter-hour  tran- 
scribed commentary  series  on  18 
stations.  The  discs  feature  Thomas 
Conrad  Sawyer,  commentator; 
Ruth  Jordan,  beauty  authority, 
with  Dick  Joy  announcer.  They 
were  produced  by  Bernard  Wein- 
berg, with  William  Krauch  assist- 
ing;  and  cut  by  Radio  Recorders, 
Hollywood.  Series  is  titled  Thomas 
Conrad  Sawyer  and  contract  is  for 
52  weeks.  Stations  include  WBAL 
WEEI,  WGR,  WBBM,  W  L  w' 
WJR,  WCCO,  WCAU,  WPRO' 
WHAM,  KMOX,  KDKA,  WOR] 
and  WGAR.  Soap  company  for  the 
past  year  has  sponsored  Sawyer  as 
"live  talent"  on  KFI,  Los  Angeles 
and  KNX,  Hollywood,  and  on  April 
1  renewed  for  another  39  weeks 
once  weekly.  The  KNX  schedule  on 
April  12  will  be  increased  to  two 
programs  weekly.  Sponsor  credits 
the  KFI  and  KNX  programs  with 
having  increased  sale  of  Sweet- 
heart soap  nearly  30U  per  cent  in 
the  southern  California  area  dur- 
ing the  past  year. 


Kennedy's  Romance  and  Magazine 
of  the  Air;  Carhorimdum  Hour; 
General  Foods'  We  the  People; 
Pontiac's  News  Through  a  Wom- 
an's Eyes;  Lehn  &  Fink's  Follow 
the  Moon  and  Dr.  Dafoe;  U.  S. 
Rubber  Co.'s  Ben  Bernie.  New 
shows  at  CBS  include  Griffin's 
Time  to  Shine;  Household  Fi- 
nance's It  Can  Be  Done;  Lambert's 
Grand  Central  Station;  Joe  Lowe 
Corp's  Popeye  the  Sailor;  McKes- 
son &  Robbins'  Girl  Interne;  Brew- 
ers' Radio  Show  Assn.'s  Monday 
Night  Shoiv;  Tillamook  Creamery's 
Dairy  Maid. 

Mutual  loses  Delaware,  Lacka- 
wanna &  Western's  The  Shadow; 
and  gains  Lambert  Pharmacal's 
True  Detective;  Philip  Morris' 
What's  My  Name?;  and  General 
Mills'  Get  Thin  to  Music. 


Oneida  Using  34 

ONEIDA  Ltd.,  Oneida,  N.  Y.  (sil- 
verware), is  placing  its  quarter- 
hour  Peggy  Tudor  transcriptions 
through  BBDO,  New  York,  on 
these  stations  beginning  April  4 
for  10  weeks:  WGN  WOR  KPO 
KNX  KWK  WBZ-WBZA  WCCO 
WJR  WLW  KOIN  WCAU  KDKA 
WHK  WDAF  WFAA  KOMO 
KDYL  KOA  WOW  WGR  WFBR 
WGST  WOAI  WJAX  WWL  KHQ 
WKY  WSM  WGY  WHO  KFH 
WJSV  KPRC  KWKH.  As  a  result 
of  tests  last  fall  on  WGR  and 
KSTP,  it  was  decided  to  use  day- 
time hours. 


Servel  Returns  'March' 

SERVEL  SALES  Inc.,  New  York, 
on  April  7  starts  sponsorship  of 
March  of  Time  on  the  NBC-Blue 
network.  Time  Inc.  relinquishing 
its  sponsorship  for  the  summer. 
Servel  sponsored  the  program  dur- 
ing the  spring  and  summer  of  1937 
on  CBS.  Agency  for  both  accounts 
is  BBDO,  New  York. 


Force  on  15  in  East 

HECKER  PRODUCTS  Corp.,  New 
York  (Force  cereal),  will  place 
one-minute  transcriptions  on  about 
15  stations  in  New  York,  Penn- 
sylvania and  New  England,  to  be 
heard  five  days  a  week.  The  sched- 
ule will  run  for  six  or  eight  weeks, 
starting  about  April  18.  Agency 
is  Erwin,  Wasey  &  Co.,  New  York. 


CROSS-SECTION— Of  the  new 
$600,000  KYW  Building  at  1619 
Walnut  St.,  Philadelphia,  which  will 
be  opened  May  16,  according  to  an 
announcement  by  Leslie  Joy,  KYW 
manager.  Seven  stories  high,  the 
entire  building  will  be  used  for  ra- 
dio with  the  exception  of  the 
ground  floor  store  area.  Two  floors 
are  reserved  for  television  and  the 
building  is  located  at  the  terminus 
of  the  New  York  coaxial  cable. 
In  addition  to  a  large  auditorium 
studio  seating  225  persons,  there 
are  five  studios,  offices,  master  con- 
trol room,  client's  audition  room 
and  transcription  room.  The  Phil- 
adelphia Radio  Center  is  air  con- 
ditioned throughout.  KYW  operates 
on  1020  kc.  with  10,000  watts  and 
has  applied  for  50,000  watts. 


'Columbia  Square' 

ONE  OF  Hollywood's  most  historic 
locations  received  a  new  label 
March  18  when  a  sign  reading  Co- 
lumbia Square  was  officially  in- 
stalled on  the  northwest  corner  of 
Sunset  Blvd.  and  Gower  St.,  fam- 
ous as  the  site  of  the  first  motion 
picture  studio  in  the  West  and  now 
entering  a  new  era  with  completion 
of  the  new  CBS  $2,000,000  build- 
ing. Official  opening  ceremonies  of 
the  CBS  five-story  structure  which 
will  be  the  network's  West  Coast 
headquarters,  have  been  set  for 
April  30.  It  will  be  attended  by 
CBS  executives  from  the  East. 
Charles  Vanda,  western  program 
director,  has  arranged  a  special 
two-hour  broadcast. 


Gardner  NurseriJ 
Use  300  Station, 

Year  Round  Broadcasts  Boo 

Business  for  Iowa  Firm 

FOR  THE  eighth  consecutive  yes, 
the  Gardner  Nursery  Co.,  Osa^i 
la.,  launched  a  pretentious  sprii 
radio  campaign  recently,  which  t 
gether  with  its  usual  12-mon 
spread  of  spots,  will  involve  an  e 
penditure  in  excess  of  $350,000.  A 
cording  to  Edwin  A.  Kraft,  ma 
ager  of  Northwest  Radio  Advert: 
ing  Co.,  Seattle,  which  handles  t 
account,  the  nursery  is  using  bo 
five-minute  spots  and  15-minu 
programs,  supplemented  by  occ 
sional  half-hour  shows. 

More  than  300  stations  are  b 
ing  used,  including  outlets  in  eve: 
community  in  the  nation.  On  mo 
of  the  larger  stations  the  schedu 
includes  a  daily  15-minute  progra 
of  old  tunes.  The  five-minute  pr 
grams  are  transcribed  for  the  mo 
part.  Titan  Production  Co.,  S; 
Francisco  cuts  the  master  and  A 
lied  in  Hollywood  does  the  pres 
ing. 

The  Year  Round 

Gardner  uses  radio  all  ye 
varying  the  offer  from  time 
time,  and  concentrating  on  Sout 
ern  and  Pacific  Coast  stations  dr 
ing  the  winter. 

During  the  spring  the  campaii 
is  quickly  built  up  to  a  point  whe 
over  half  the  stations  in  the  ecu 
try  are  releasing  either  transcri 
tions  or  live  talent  shows.  The  pei 
of  the  spring  campaign  runs  frc 
Feb.  15  to  May  15. 

The    plan,    according  to 
Kraft,  is  briefly  this: 

Sample  flower  plants,  shrul 
small  trees,  seeds  and  bulbs  a 
sent  out  for  the  nominal  cost 
one  dollar — which,  incidentally, 
about  a  third  of  the  catalog  vali 
The  plants,  which  are  exceptions 
ly  hardy,  quickly  take  root  and  t 
come  a  permanent  "growing  cat 
log"  in  a  million  homes.  Natural 
the  follow  up  business  from  the 
satisfied  customers  in  subseque 
years  runs  into  tremendous  propc 
tions.  Every  item  advertised  ov 
the  radio  is  guaranteed  by  the  nv 
sery  to  be  exactly  as  represente 
The  nursery  stands  ready  to  refui 
the  small  amount  paid  in  case 
dissatisfaction  for  any  r  e  a  s  c 
whatever.  Gardner  has  been 
business  at  the  present  location  f 
72  years. 


DUG  UP— This  site  of  NBC's  Hollywood  Radio  City  is  being  graded  at 
Sunset  Blvd.  and  Vine  St.,  with  foundations  already  in  place.  An  alert 
photographer  got  the  cement  tower  and  a  telephone  pole  between  camera 
and  the  big  signs  on  the  KNX-CBS  building  but  they  can  be  noticed 
by  close  inspection  of  the  original  photograph. 


New  WCCO  Studios 

TO  CLIMAX  the  opening  of 
new  $100,000  studios  on  April 
WCCO,  Minneapolis,  will  broadcs 
an  half-hour  program  on  CI 
coast-to-coast  network.  Among  t 
prominent  persons  to  be  introduc 
by  Earl  H.  Gammons,  general  ma 
ager  of  WCCO,  will  be  Mefford 
Runyon,  CBS  vice-president;  D. 
Davis,  president  of  General  Mill 
Elmer  A.  Benson,  governor  of  Mi 
nesota;  George  E.  Leach,  mayor 
Minneapolis,  and  Mayor  Mark 
ban  of  St.  Paul.  During  the  ■ 
WCCO  will  be  feted  by  a  squadr 
of  navy  planes  and  numerous  pi 
grams  will  emanate  from  its  n^, 
studios.  All  new  equipment  h 
been  installed  in  the  studios  whi 
comprise  13,000  square  feet.  Ea 
studio  will  have  an  individual^  cc 
trol  room.  The  new  building  is 
cated  at  2nd  Avenue  South  and  % 
Street,  Minneapolis. 
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,TES! 


Despite  the  size  and  importance  of  IOWA 
PLUS,  you  buy  complete  coverage  at 
amazingly  small  cost  with  WHO  .  .  . 
Summed  up  in  few  words,  the  story  of 
WHO  power  and  cost  is  simply  this: 
WHO  has  nearly  eight  times  the  night- 
time power  of  all  nine  other  Iowa  com- 
mercial  stations  combined^  yet  costs  only^  regularity,  WHO  pulls  about  60%  of  its  re- 

one-third  as  much!  turns  from  Iowa  itself,  and  about  40%  from 

As  for  coverage,  any  WHO  mail-return  map  the  PLUS  of  "Iowa  Plus"  —  which  usually 
will  convince  you.  With  almost  mathematical       includes  every  State  in  the  Union! 


WHO  KIOWAPLUS 


DES  MOINES 
J.  0.  MALAND,  MANAGER     .      .     .  . 
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50,000  WATTS 

FREE  &  PETERS,  INC.,  REPRESENTATIVES 
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Newspaper  Ownership  Is  Held 
No  Bar  to  Broadcast  Grants 

Appellate  Court  Criticizes  FCC  for  Procedure  In  Some 
Cases  and  Establishes  Several  Precedents 


THE  FIRST  legal  ruling  on  the 
question  of  newspaper  ownership 
of  stations  dispels  any  .)elief  that 
the  FCC  has  authority  under  exist- 
ing law  to  do  anything  at  all  about 
that  issue.  This  ruling  came  in  one 
of  two  strongly-worded  opinions  of 
the  U.  S.  Court  of  Appeals  for  the 
District  of  Columbia,  rendered 
March  16,  in  which  the  court  re- 
versed the  FCC  in  both  instances 
and  remanded  appealed  cases  for 
new  action. 

In  the  appeal  of  KTSM,  El  Paso, 
Tex.,  from  the  FCC  decision  grant- 
ing Dorrance  D.  Roderick,  El  Paso 
publisher,  a  new  local  station,  the 
court  ruled  on  the  newspaper  issue. 
It  held  that  it  knew  of  no  provision 
of  statute  or  rule  of  law  which 
"forbids  broadcasting  by  the  owner 
of  a  newspaper." 

The  stunning  reversals  did  not 
ccme  as  a  complete  surprise,  since 
the  newly-constituted  court  in  re- 
cent weeks  has  been  critical  of  FCC 
procedure  in  a  number  of  opinions 
and  during  arguments.  Until  last 
December,  when  it  ruled  against 
the  FCC,  however,  the  court  had 
not  reversed  the  Commission  on  any 
basic  opinions  in  some  half-dozen 
years. 

Procedure  Criticized 

Associate  Justice  Harolc  M. 
Stephens,  who  wrote  the  two  opin- 
ions concurred  in  by  his  colleagues, 
took  occasion  to  establish  other 
rules  of  law  and  again  took  the 
Commission  to  task  for  its  pro- 
cedure in  the  handling  of  eases. 
The  second  case  was  that  of  Sagi- 
naw Broadcasting  Co.'s  application 
for  a  new  local  in  Saginaw,  Mich., 
which  facilities  were  granted  to 
Harold  F.  Gross,  operator  of  WJIM, 
Lansing,  and  Edmund  C.  Shields, 
Democratic  National  Committee- 
man. In  reversing  the  FCC  in  this 
case,  the  court  remanded  it  to  the 
Commission  after  holding  that  its 
conclusions  were  not  based  on  fact 
and  that  its  decision  was  erroneous 
in  several  particulars.  Examiner 
Dalberg  had  recommended  grant  of 
the  Saginaw  application. 

The  newspaper  issue  was  raised 
collaterally  in  the  KTSM  case  and 
Justice  Stephens  ruled  on  it  even 
though  it  was  not  the  principal  fac- 
tor involved  in  the  appeal.  The  de- 
cision likewise  appeared  to  have 
the  effect  of  nullifying  the  FCC  de- 
cision of  March  4  in  which  it  held 
there  should  be  competition  be- 
tween newspapers  and  broadcast 
stations  and  that  where  one  appli- 
cant for  a  new  facility  is  non-news- 
paper and  the  other  associated  with 
a  newspaper,  the  former  should  be 
given  preference.  This  decision 
came  in  the  case  involving  competi- 
tive applications  for  a  new  local 
station  in  Port  Huron,  Mich.,  when 
the  FCC  granted  the  application  to 
the  partnership  of  Harmon  Leroy 
Stevens  and  his  father,  Herman 
Leroy  Stevens,  against  the  com- 
petitive application  of  William  W. 
Ottaway,    president   and  business 
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manager  of  the  Port  Huron  Times- 
Herald. 

An  appeal  in  this  case,  in  the 
light  of  the  court  ruling  in  the 
KTSM-Roderick  case,  is  indicated. 
Counsel  for  KTSM  and  also  for 
Ottaway  are  Philip  G.  Loucks  and 
Arthur  W.  Scharfeld. 

Findings  of  fact  by  the  FCC  rela- 
tive to  the  showing  of  a  public 
need  for  a  new  station  must  include 
the  basic  facts  from  which  the  ulti- 
mate facts,  in  the  terms  of  the 
statutory  criterion,  are  inferred  by 
the  Commission,  the  court  held.  In 
the  KTSM  case.  Justice  Stephens 
said  the  court  was  unable  to  deter- 
mine upon  what  facts  and  for  what 
reasons  the  Commission  regarded 
an  additional  station  as  necessary. 
It  added  it  could  not  review  the 
evidence  to  determine  whether  or 
not  there  is  substantial  support  for 
the  findings. 

In  dealing  with  the  newspaper 


issue,  the  court  pointed  out  that 
KTSM  urged  that  the  Commission 
erred  in  failing  to  decide  whether 
ownership  of  the  proposed  station 
by  Roderick  would  result  in  unfair 
and  destructive  competition  to 
KTSM  because  Roderick  is  the 
owner  of  a  newspaper.  KTSM  con- 
tended that  his  joint  control  of 
newspaper  and  broadcasting  facili- 
ties would  give  him  "an  urduly  ad- 
vantageous competitive  position." 
Then  the  court  continued: 

"We  know  of  no  provision  of 
statute  or  rule  of  law,  and  are  cited 
to  none,  which  forbids  broadcasting 
by  the  owner  of  a  newspaper.  The 
absence  of  a  finding  upon  the  par- 
ticular top'c  of  Roderick's  owner- 
ship of  a  newspaper  is  therefore 
not  erroneous." 

The  court  then  deal',  with  the  ad- 
missibility of  testimony  by  exami- 
ners, again  handing  the  Commis- 
sion a  jolt.  It  pointed  out  that 
KTSM  complained  that  certain 
testimony  of  Roderick,  which  was 
admitted  by  the  Commission  over 
objection,  was  incompetent.  Rode- 
rick had  testified  he  had  talked  to 
a  large  number  of  people  and  then 
expressed  the  opinion  that  the  peo- 
ple  with    whom    he    talked  were 


HOW  THEY  GET  THEIR  NEWS 

'Fortune'  Finds  Fourth  of  Citizens  Receive 
 Most  of  It  From  Radio  Newscasts  


RESULTS  of  its  quarterly  survey 
called  "Newspapers  versus  News 
Broadcasts"  published  in  the  April 
issue  of  Fortune  magazine,  indi- 
cate that  23.5%  of  U.  S.  citizens 
get  most  of  their  daily  news  from 
radio  newscasts  and  that  45.2% 
get  most  of  their  daily  news  from 
newspapers.  Those  replying  that 
they  got  their  news  from  both 
sources  totaled  28.2%. 

The  last  installment  of  the  For- 
tune survey  [BROADCASTING,  Jan. 
1]  revealed  that  the  nation's  fa- 
vorite recreation  is  listening  to  the 
radio,  that  newspapers  ranked  far 
down  the  list  of  leisure  occupa- 
tions. It  showed  that  while  radio 
is  primarily  designed  for  enter- 
tainment, newscasts  rank  third 
among  favorite  programs.  The 
combined  popularity  of  the  two 
leading  commentators,  Boake  Car- 
ter and  Lowell  Thomas,  nearly 
equaled  that  of  the  two  leading  en- 
tertainers, the  survey  indicated. 

According  to  the  present  sur- 
vey, "newspapers  remain  a  nearly 
two-to-one  favorite  over  the  radio 
as  a  source  of  the  nation's  news, 
but  two  to  one  is  a  small  lead  for 
an  institution  whose  function  is 
primarily  news,  compared  with 
one  that  is  primarily  devoted  to 
entertainment.  The  lead  is  even 
smaller  than  it  seems,  because  the 
people  who  answer  'both'  appar- 
ently lean  mainly  on  the  radio  for 
they  think  a  great  deal  more  like 
the  radio  listeners  than  they  do 
like  the  newspaper  readers. 

What  Manner  of  Folk? 

"Who  are  these  people  who  get 
their  news  by  listening  rather 
than  reading?  They  are  variously 
distributed  through  the  nation  by 
age  and  sex  and  income,  by  geog- 
raphy and  size  of  community. 
They  include  6%  more  of  the 
young  and  6%  more  of  the  wom- 
en than  of  their  respective  elders 
and  lords.  News  by  radio  is  wel- 


comed by  twice  as  many  of  the 
poor  as  of  the  prosperous,  of 
whom  only  14.3%  prefer  listening. 

"Housekeepers  who  like  to  lis- 
ten while  they  work,  wage  earners 
and  the  unemployed  rank  by  oc- 
cupation at  the  head  of  radio  news 
fans,  while  60.2%  of  the  nation's 
executives  say  they  get  their  news 
from  the  papers  (plus  25.2%  who 
say  'both') .  In  rural  districts  the 
radio  is  more  favored  than  else- 
where, but  only  3.1%  more  than 
in  cities  over  one  million. 

"And,  unaccountably,  unless  it 
is  due  to  better  regional  news- 
casts or  worse  newspapers,  the 
Pacific  Coast  exclusively  favors 
the  loudspeaker  more  than  any 
other  part  of  the  country — 34.4% 
of  its  people  get  their  news  mainly 
from  the  air.  Interesting  also  are 
the  replies  from  the  Southwest 
where  10.9%  said  they  got  their 
news  from  'neither'.  "This  is  the 
section  that  has  not  heard  of  the 
slump. 

"But  the  reasons  given  for  the 
choice  are  not  geographic.  When 
asked :  If  you  prefer  the  radio, 
why  do  you?,  28.4%  answered  that 
radio  gave  them  news  more  quick- 
ly; 19.5%  that  it  takes  less  time 
to  find  out  what  is  going  on; 
11.9%  that  radio  news  is  more  in- 
teresting and  entertaining. 

"To  people  enjoying  the  benefits 
of  a  fairly  good  newspaper,  some 
of  the  minor  reasons  for  prefer- 
ring the  radio  may  sound  a  little 
fantastic  —  'more  complete',  'no 
mistakes',  'easier',  'fairer',  'news- 
papers more  confusing'.  But  the 
22.7%  of  the  radio  listeners  who 
so  answer  (only  5.3%  of  the  popu- 
lation) may  here  be  simply  raising 
a  mild  protest  against  such  mem- 
bers of  the  press  as  deserve  these 
unfavorable  comparisons. 

"Significant  are  the  first  three 
reasons,  for  they  are  advantages 
inherent  in  radio  with  which  the 


unanimously  of  the  view  that  an 
other  station  would  be  vc.  bene 
ficial.  He  was  also  permitted  by  thi 
examiner  to  add  that  definite  com 
mitments  were  made  to  support  th 
station  and  to  cooperate  with  i 
financially. 

Adjudged  Incompetent 

"This  testimony  was  incompe 
tent,"  the  court  said.  "While  th 
Commission  under  familiar  princi 
pies  is  not,  as  an  administrativ 
body,  limited  by  thi  strict  rules  a 
to  the  admissibility  of  evidenc 
which  prevails  in  the  courts,  never 
theless,  .  .  .  the  more  liberal  th 
practice  in  admitting  testimony 
the  more  imperative  the  obligatio 
to  preserve  the  essential  rules  o 
evidence  by  which  rights  are  as 
serted  or  defended  .  .  .' " 

In  deciding  the  Saginaw  casr 
the  court  wrote  a  lengthy  opinior 
going  into  many  procedural  ques 
tions.  Attorneys  Herbert  M.  Bing 
ham  and  Guilford  S.  Jameson  ap 
peared    on    behalf    of  Saginai 
Broadcasting  Co.,  appealing  fror 
the  FCC  decision  granting  the  aj 
plication  of  Messrs.  Gross  an 
Shields  for  a  new  station  on  95; 
kc.  with  500  watts  and  denyin  i 
that  of  Saginaw  for  a  new  static  i 
on  1200  kc.  with  250  watts  loc£| 
sunset  and  100  watts  night.  Th 
examiner  had  recommended  gram 
ing  of  Saginaw's  application  an 
denial  of  that  of  Gross  and  Shield 
but  the  Commission  in  its  decisio 
of  Feb.  9  last  year  reversed  th 
examiner. 

The  court  first  ruled  on  the  tin) 
{Continued  on  page  66) 

best  of  papers  can  hardly  compefc 
A  lot  of  people  who  might  othei 
wise  look  forward  to  buying  th 
next  edition  of  their  paper  ai 
likely  instead  to  watch  the  cloc 
for  the  hour  to  turn  on  the  world' 
routine  news,  or  the  developmeni 
of  a  European  crisis,  or  the  cor 
fessions  of  a  reformed  Republicai 
And  what  they  hear  is  liable  t 
sound  so  authentic,  and  person? 
and  vibrant  and  final  that  the  nej 
day's  paper  will  seem  like  warmec 
over  Monday  hash  not  worth  botl 
ering  with.  This  is  an  aggressi^ 
faculty  of  radio  that  is  not  like] 
to  weaken  with  the  years. 

"Again,  radio  has  another  a( 
vantage  in  telling  a  compresse 
news  story  quickly.  In  a  few  e: 
fortless  minutes  the  listener  get 
wrapped  in  one  package,  tl 
equivalent  of  the  facts  of  a  ne\^ 
dispatch,  the  editorial  commei 
upon  them  and  the  columnist's  pe 
sonal  interpretation.  Radio's  po^? 
er  is  not  only  in  summary  but  a 
so  in  synthesis. 

"What  is  a  radio  news  commei 
tator?  He  is  closer  to  being  a  ni 
tional  newspaper  than  any  pap( 
has  ever  attempted  to  be.  E 
blankets  the  spheres  of  influen( 
of  the  most  important  daily  ed 
tors.  By  an  inflection  of  the  voic 
a  suggestive  pause,  he  may  near, 
as  effectively  color  the  meaning 
the  news  as  by  rigorous  editing  < 
the  script  from  which  he  reads  i( 
Sometimes  his  speil  is  mainly  e. 
temporaneous.  And  in  brevity  ar 
elimination  of  detail  he  out-ta'. 
loids  the  tabloids.  Cutting  throug'' 
the  parochialisms  of  the  editors  < 
40,000,000  daily  newspaper  copii 
that  both  lead  and  mirror  opinic 
in  their  communities,  he  is  capab  i 
of  becoming  the  most  potent  voii 
in  the  land."  • 
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Without  any  fanfare  of  publicity  or  promotional  propa- 
ganda, the  Oklahoma  Network  began  operations  April 
1st,  1937.  The  Network  developed  because  it  is  logical 
that  radio  advertisers  be  provided  with  concentrated  cov- 
erage of  the  markets  served  by  member  stations  from  one 
production  source,  and  at  one  advertising  cost.  Seven 
out  of  the  eight  major  markets  of  Oklahoma  are  thus 
served  by  the  Oklahoma  Network.  Within  its  first  year 
of  operation  the  Oklahoma  Network  has  developed  a 
smooth-functioning  production  staff  at  its  key  station,  has 
demonstrated  its  ability  to  produce  results  for  advertis- 
ers and  in  short,  has  completely  justified  its  existence! 
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A  Few  of  Our 

First  Year"  Advertisers 

ScHLiTZ  "OZc/  Milwaukee"  Beer 
"Sports" 

Purina  Mills 

"Sing,  Neighbor,  Sing" 

Lydia  E.  Pinkham  Company 
"Voice  of  Experience" 

Oklahoma  Gas  &  Electric  Co. 
"30  Minutes  in  Hollywood" 

Dixie  Gas  &  Oil 
"Dixie  Belles" 

Merit  Feeds 

"Crossroads  Store" 


COVERING  A  MARKET  OF: 
Population  .  .  .  1,712,064 
Radio  Homes  .  .  .  233.700 
Retail  Sales  .  .  .  $304,455,000 


KGF¥  —S/ui44utee    KCRC  — KB\X—AflU^o^    KADA  —  /lcL 

y/BBZ—PoHCaCl^  KVSO  — /7WW^  KTOK—t9<4^^a/«a(?^  (Key  Station) 

'  *  Newspaper  Owned  ' 

JOSEPH  W.  LEE,  Managins  Director,  KTOK  BUILDING  JOSEPH  HERSHEY  McGILLVRA,  (National  Representatives) 

1800  WEST  MAIN  STREET  OKLAHOMA  CITY  NEW  YORK  CHICAGO  SAN  FRANCISCO 
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JMew  Series  of  Listening  Areas  by  CBS 
Covers  Night  Hours;  Daytime  to  Follow 


Central  Shoe  Co. 
Series  Is  Success 
Before  Taking  Air 

Promotion  Drive  Gets  Audience 

For  the  First  Program 

NOT  EVEN  a  blizzard  could  spoil 
the  high-pressure  promotion  cam- 
paign waged  by  WHB,  Kansas 
City,  when  it  started  a  transcrip- 
tion campaign  for  Central  Shoe  Co., 
St.  Louis,  Avith  a  theatre  party  for 
children. 

Under  direction  of  Don  Davis, 
WHB  manager,  tickets  were  made 
available  at  the  nine  participating 
shoe  stores.  Children  were  enrolled 
in  a  club,  store  managers  explain- 
ing that  by  joining  the  club  and 
buying  shoes  at  the  stores,  they 
could  earn  points  for  premiums. 
The  premiums  were  displayed  and 
special  shoe  sales  were  begun. 

Included  in  the  promotion  were 
announcements,  a  quarter  -  page 
newspaper  advertisement  and  a 
sound  truck.  The  night  before  the 
program  started  some  7,000  chil- 
dren had  enrolled  and  received 
tickets  for  the  show.  More  import- 
ant, Mr.  Davis  points  out,  several 
hundred  of  them  came  around  to 
stores  a  second  time  and  bought 
shoes,  although  the  campaign  was 
not  yet  on  the  air. 

A  Flying  Start 

The  success  of  the  campaign  and 
the  methods  used  are  described  by 
W.  L.  Reed,  advertising  manager 
of  Central  Shoe  Co.,  as  follows: 

"We  have  placed  numerous  pro- 
grams over  various  radio  stations 
and  some  have  been  good  and  some 
not  so  good.  Our  years  of  radio  ex- 
perience have  been  costly,  but  now 
we  feel  that  we  have  found  the  way 
to  make  broadcasting  productive 
right  from  the  start. 

"On  the  evening  of  Feb.  2,  Don 
Davis  and  myself  laid  out  the  pro- 
gram according  to  the  manner  in 
which  we  thought  it  would  be  most 
productive.  We  used  spot  announce- 
ments on  the  radio  for  two  weeks 
prior  to  the  opening  date  of  the 
broadcast. 

"We  also  decided  to  put  on  a  free 
picture  show  for  all  the  children  of 
greater  Kansas  City,  in  order  to 
create  a  listening  audience  for  our 
first  broadcast.  In  order  to  get  the 
proper  publicity  for  this,  Mr.  Davis 
suggested  that  we  use  a  "traveling 
billboard"  with  a  p.  a.  system.  In 
other  words,  while  we  distributed 
our  handbills  to  the  schools  and 
homes  we  could  tell  a  complete 
story  over  this  public  address  sys- 
tem, and  it  really  worked  out  al- 
most like  the  Pied  Piper  of  Hamlin. 
The  end  of  the  first  week  we  had 
received  more  box  fronts  and  sent 
out  more  premiums  by  two  to  one 
over  any  other  broadcast  that  we 
had  put  on. 

"Our  next  move  to  increase  the 
pulling  power  of  this  program  is  to 
change  the  premiums  and  to  run 
special  contests  in  addition  to  the 
premiums  we  are  now  offering  for 
the  return  of  the  box  fronts. 

"Although  we  had  a  severe  storm 
the  day  of  our  theatre  party,  we 
had  a  very  good  turn  out  of  better 
than  2,000  children." 


SALES  of  radio  reeei'-ing  .sets  in 
Canada  in  1937  totaled  265,8.5.5  with 
a  factory  selling  value  of  .$22,629,- 
506,  compared  with  247,920  sets  val- 
ued at  .522,175,8.33  in  1936,  accord- 
ing to  a  Canadian  government  report. 


VOLUME  1  of  "CBS  Listeners  and 
Dealers,"  comprising  the  fourth  se- 
ries of  CBS  "listening  areas"  and 
the  first  series  of  "dealer  influence 
zones"  during  evening  hours,  has 
just  been  released  by  the  network. 
A  second  volume,  to  contain  simi- 
lar data  for  daytime  hours,  will  be 
off  the  press  early  in  April.  Volume 
1  consists  mainly  of  maps  and  mar- 
ket data  for  ioO  CBS  affiliates, 
each  station  receiving  a  double- 
page  spread  containing  a  map 
shaded  to  indicate  four  gradations 
of  evening  coverage:  Intense,  very 
good,  regular  and  occasional ;  a  key 
for  translating  these  shadings  into 
actual  audience  figures;  a  smaller 
map  showing  primary  and  secon- 
dary zones  of  dealer  influence,  and 
a  market  data  table  including  coun- 
ties, rural,  urban  and  total  popula- 
tion, total  families  and  radio  fami- 
lies, automobiles,  homes  with  elec- 
tricity and  gas,  total  retail  outlets 
and  retail  sales,  and  a  breakdown 
of  outlets  and  sales  by  eight  classi- 
fications, figures  being  shown  for 
both  primary  and  secondary  areas. 

Who  Listens 

Also  included  are  national  maps 
and  data,  showing  that  85  9f  of  all 
families  (91%  of  radio  families) 
and  92%  of  the  nation's  retail  busi- 
ness fall  within  CBS  primary 
zones.  The  remainder  of  the  book  is 
devoted  to  explanation  of  the  study 
and  the  techniques  involved. 

Basis  of  coverage  maps  is  re- 
sponse to  an  offer  of  souvenirs  to 
listeners  writing  in,  broadcast  dur- 
ing the  week  of  March  29,  1937, 
by  every  CBS  affiliate  and  a  few 
stations  scheduled  to  join  the  net- 
work shortly  thereafter.  To  con- 
fine response  to  actual  listeners, 
items  offered  were  of  low  intrinsic 
value.  To  distinguish  dav  and  night 
response,  maps  were  offered  in  the 
da>i;ime,  map-srames  at  night.  Sta- 
tions were  instructed  to  broadcast 
oflFer  once  in  each  three-hour  per- 
iod between  9  a.  m.  and  midnight 
in  announcements  averaging  40 
words,  making  four  daytime  and 
two  evening  offers  dailv  for  seven 
days.  A  total  of  520,155  families 
responded. 

Broken  down  by  counties,  this  re- 
sponse was  then  translated  into 
station  coverage  as  follows:  Sta- 
tion's home  county  response  per 
1,000  population  was  used  as  a  base 
and  all  counties  having  between 
509c  and  lOO'yr  of  this  response 
were  counted  as  intense  listening 
areas.  Counties  whose  response 
ranged  from  25%  to  49%  as  large 
(per  1,000  population)  as  the  base 
were  ranked  as  very  good  listening- 
areas;  those  with  responses  of  less 
than  25%  as  regular  listening 
areas,  and  those  with  no  response 
to  the  test  but  from  which  mail 
had  been  received  at  other  times 
rated  as  occasional  listening  areas. 

Daytime  and  nighttime  audiences 
are  separated  because  (1)  radio's 
skywaves,  lost  during  daytime,  are 
reflected  back  to  earth  at  night, 
greatly  increasing  coverage,  and 
(2)  because  many  stations  have 
higher  power  by  day  than  bv  night. 
Audience  response  was  used  instead 
of  field  strength  tests  because  "for 
the  advertiser,  only  listening  is  cov- 
erage." Instantaneous  and  not  ac- 
cumulated mail  patterns  were  used 
to  show  "listeners  normally  avail- 
able to  an  average  program." 

Total  markets  instead  of  radio 


homes  were  used  because  advertis- 
ers "think  and  move  in  terms  of 
total  markets."  For  these  four  rea- 
sons and  because  same  offer  was 
being  broadcast  at  same  time  by 
neighboring  CBS  stations,  each  sta- 
tion map  represents  "minimum  cov- 
erage," says  CBS,  smaller  than 
that  these  stations  have  "when  they 
are  not  faced  with  competition 
from  neighboring  stations  carrying 
the  same  program  on  the  complete 
Columbia  network." 

This  point  of  minimum  coverage 
is  stressed  in  a  "sweeping  correc- 
tion" inserted  in  the  front  of  each 
book,  warning  users  to  "multiply 
each  map-area  in  this  book  by  two 
or  by  three  before  you  compare  it 
with  other  current  maps  of  station 
or  network  coverage."  To  enable 
users  to  translate  the  maps  into 
numbers  of  actual  listeners,  20,000 
personal  interviews,  made  the  same 
week  as  the  broadcast  offers  in 
station  home  counties  by  Starch  in- 
vestigators, showed  what  pei'cent- 
age  of  the  total  market  owned  ra- 
dios and  what  percentage  of  these 
radio  families  listened  regularly  to 
CBS  each  week.  Dealer  influence 
zones,  areas  in  which  dealers  listen- 
ed to  CBS  stations,  were  measured 
by  a  blind  questionnaire  sent  to 
100,000  general  store  keepers,  auto- 
mobile dealers,  grocers,  druggists 
and  gas  station  operators,  also  sent 
out  to  arrive  during  the  same  week 
as  the  broadcast  offer. 

The  book  is  9x12  inches,  with 
cloth  covers  and  contains  240 
pages.  Layout  is  designed  for  easy 
reference  and  book  is  adequately 
indexed.  Dates  on  maps  and  cover 
are  lacking,  first  mention  of  date 
of  study  appearing  on  page  225. 


BAR  GROUP  STUDIES 
SPONSORED  SERIES 

THE  American  Bar  Association  is 
understood  to  be  considering  spon- 
sorship of  a  series  of  dramatic 
programs  currently  being  heard 
on  WBEN,  Buffalo,  under  spon- 
sorship of  the  Erie  County  Bar 
Association.  The  national  associa- 
tion is  said  to  be  pondering  the 
idea  of  a  nationwide  network  for 
a  similar  series,  which  subtly 
stresses  the  need  of  legal  assist- 
ance. The  Erie  association  is  con- 
templating use  of  a  statewide  net- 
work. 

Restricted  professionally  from 
dii'ect  advertising,  this  indirect  ap- 
proach was  tested  on  WEBR,  Buf- 
falo, for  13  weeks,  and  a  Tuesday 
evening  series  was  recently  signed 
on  WBEN  for  26  weeks.  Three 
messages  are  emphasized  by  the 
dramas:  What  may  happen  in  le- 
gal transactions  without  a  lawyer; 
how  a  lawyer  "saves  the  day",  and 
his  contribution  to  community  life. 

More  than  $14,000  has  been 
raised  by  voluntary  contributions 
of  local  lawyers  to  finance  the 
WBEN  series  under  the  direction 
of  David  Diamond,  Buffalo  attor- 
ney. Scripts  for  the  show  are  writ- 
ten by  Josephine  Hardwicke  and 
Jerome  Harris.  The  plots  are  tak- 
en from  local  cases  or  state  law 
reports.  Transcriptions  of  each 
broadcast  are  made  and  sold  to 
other  bar  groups  at  a  nominal 
cost.  Scripts  are  available  in  print- 
ed form.  Ellis  Adv.  Agency,  Buf- 
falo, handles  the  account  for  the 
Erie  County  association. 


AMERICAN  PLAN— Golf  was  in- 
dulged in  by  Lindsay  Wellington 
(second  from  left),  assistant  direc- 
tor of  broadcasting  of  the  British 
Broadcasting  Corp.  on  his  visit  to 
Washington  March  23.  In  the  four- 
some at  Burning  Tree  Golf  Club 
are  (1  to  r)  Thad  Holt,  operator 
of  WAPI,  Birmingham;  Mr.  Wel- 
lington; Harry  C.  Butcher,  CBS 
Washington  vice  -  president,  and 
Paul  Porter,  CBS  Washington 
counsel.  Mr.  Wellington  is  touring 
the  country  and  plans  visits  to  sta- 
tions in  Chicago,  Denver,  Salt  Lake 
City,  Hollywood  and  San  Francis- 
co before  returning  home. 


Wham  Buying  Time 

A  NEW  proprietary  firm  has  been 
formed  in  Chicago  under  the  name' 
Wham  Inc.,  which  will  be  an  exten-, 
sive  user  of  spot  radio  in  1938.  The 
firm  product  is  designed  for  relief" 
of  those  suffering  from  effects  of 
air,  rail  or  ocean  travel  and  dissi-^ 
pation.  McKesson-Robbins  has  been 
appointed  exclusive  jobber  and  is 
obtaining  distribution  by  leaving  a, 
package  of  Wham  on  a  display* 
card  at  drug  stores  and  taverns, 
Stores  may  keep  entire  amount  of 
sale  and  can  then  order  any  quan-, 
tity  they  desire.  First  radio  adver- 
tising of  Wham  started  March  2f 
with  a  half-hour  of  the  Nite  Watc\ 
program  over  WIND,  Gary.  Othei 
stations  will  be  added  throughout 
the  country  according  to  Hugr 
Rager,  account  executive  of  Firs 
United  Broadcasters,  Chicago  agen 
cy  handling  the  account. 


Texaco  Dealer  Discs 

TEXAS  Co.,  New  York,  througl_ 
Buchanan  &  Co.,  is  planning  a  se' 
ries  of  three  programs  in  group 
of  26  each,  to  go  on  the  air  ii 
June.  A  cooperative  arrangemen 
with  dealers  is  now  being  prepare 
and  dealers  will  have  a  choice  o 
the  three  shows.  The  programs,  t 
be  recorded,  will  be  15  minutes  ii 
length,  and  vdll  be  both  script  an 
music.  About  100  stations  will  b 
used. 


Lockwedge  Discs 

LOCKWEDGE  SHOE  Corp.  o 
America,  Columbus  (M.  W.  Lock 
shoes),  has  recorded  a  series  o 
minute  dramatized  RCA  discs  to  b' 
placed  locally  by  dealers.  Eight; 
stations  in  the  United  States  an^ 
20  in  Canada  already  are  using  th 
discs,  with  more  being  added  daih 
according  to  J.  H.  North,  tim 
buyer  of  Aubrey,  Moore  &  Wallac* 
Chicago,  the  agency  in  charge. 
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Associated  Starts 
Track  Broadcasts 

Coast  Oil  Sponsor  Covers  20 

Meets  During  the  Spring 

FOLLOWING  its  policy  of  broad- 
casting major  sports  events,  Tide- 
water-Associated Oil  Co.,  Associ- 
ated Division,  San  Francisco,  has 
started  a  schedule  of  20  track 
meets  during  the  spring  season. 
Hai'old  R.  Deal,  advertising  and 
sales  promotion  manager  of  Associ- 
ated, said  the  firm  has  enlarged 
its  coverage  to  include  many  net- 
work hookups.  It  has  exclusive 
rights  to  broadcast  the  track 
meets. 

The  oil  company  will  utilize 
seven  California  Radio  System  sta- 
tions, KYA,  KFBK,  KWG,  KMJ, 
KERN,  KFWB  and  KFOX.  In  Ore- 
gon and  Washington  it  will  use  13 
stations  of  Mutual-Don  Lee  net- 
work; 25  stations  of  the  Mutual- 
Don  Lee  network  on  the  Pacific 
Coast  have  been  signed  to  carry 
the  concluding  feature  of  the  track 
season,  the  Pacific  Coast  Confer- 
ence championship  at  Berkeley  on 
May  21.  KRSC,  Seattle,  Wash., 
opened  the  track  meet  series  on  the 
evening  of  March  25  when  an  in- 
door meet  was  held. 

Few  Commercials 

Mr.  Deal  pointed  out  that  the 
sign-on  and  sign-off  of  the  track 
meets  will  be  done  in  the  station 
studios  as  will  the  commercial  an- 
nouncements. The  commercials  will 
be  worked  in  when  there  is  no  ac- 
tivity on  the  field,  probably  three  or 
four  to  a  broadcast. 

Doug  Montell  has  been  chosen  to 
announce  the  track  meets  in  North- 
ern California  and  John  Carpenter 
in  Portland,  Ore.,  and  Seattle. 
Those  for  the  other  districts  had 
yet  to  be  chosen  at  press  time. 

Mr.  Deal  pointed  out  that  in  or- 
der to  give  the  best  possible  and 
continually  interesting  broadcasts. 
Associated  this  year  will  greatly 
increase  the  radio  personnel  on  the 
scene  at  the  various  meets.  He 
stated  that  besides  the  announcer, 
there  will  be  two  chief  observers; 
three  assistant  observers;  one  mon- 
itor and  two  technical  assistants. 


Albers  Dog  Food 

ALBERS  BROS.  MILLING  Co. 
Seattle  (Friskies  dog  food),  on 
March  15  started  Jimmy  &  Gyp  on 
Invisible  Trials,  quarter-hour  discs, 
on  WMAQ,  Chicago,  the  first  time 
Friskies  has  advertised  in  the  Chi- 
cago market  although  284  episides 
of  the  program  have  been  used  suc- 
cessfully on  three  West  Coast  sta- 
tions. Discs  were  cut  by  Seattle 
Recording  Studios  with  E  r  w  i  n, 
Wasey  &  Co.,  Seattle,  handling  the 
western  placements  and  Holland 
Engle,  radio  director  of  Erwin, 
Wasey  &  Co.,  Chicago,  handling  the 
Chicago  account. 


Subbing  for  Benny 

GENERAL  FOODS  Corp.,  New 
York  (Jell-0),  on  July  3  starts 
What  Would  You  Have  Done?,  to 
replace  Jack  Benny  for  the  sum- 
mer on  NBC-Red  and  CBC.  The 
new  program,  which  is  now  run- 
ning on  the  CBS-Pacific  network 
on  a  sustaining  basis,  is  owned  by 
Music  Corp.  of  America.  Cash 
prizes  will  be  offered  lor  best  solu- 
tions of  personal  problem  stories. 
Agency  is  Young  &  Rubicam,  New 
York. 


MORE  TEXAS  BULL — San  Antonio  broadcasters,  not  be  outdone  by 
their  Dallas-Fort  Worth  colleagues  in  pictorial  prowess,  pose  with  prize 
bull  of  the  recent  Southwestern  cattlemen's  show  to  demonstrate  that 
all  the  "bull  sessions"  in  radio  aren't  held  on  Elliott  Roosevelt's  ranch 
[Broadcasting,  March  15].  Left  to  right,  in  photo  taken  exclusively 
for  Broadcasting,  are  George  W.  Johnson,  general  manager,  KTSA; 
Hugh  A.  L.  Halff,  president,  WOAI;  Beeman  Fisher,  general  manager, 
WOAI;  Charles  W.  Baltimore,  sales  manager,  KTSA;  the  bull;  Paul 
Girard,  program  manager,  KTSA;  Carl  A.  Doty,  commercial  and  sales 
promotion  manager,  WOAI.  KTSA  men  want  it  pointed  out  that  they're 
the  ones  handling  the  bull,  who  doesn't  seem  to  mind. 


Gruen  Series  on  18 

GRUEN  WATCH  Co.,  Cincinnati, 
has  selected  as  the  title  for  its  new 
Hollywood  program  Warner  Bros. 
Academy  Theater,  to  start  the  week 
of  April  3  on  18  stations.  The 
half-hour  weekly  program  started 
live  on  March  13  on  the  California 
Radio  System,  (KFWB,  KFBK, 
KYA.  KMJ,  KWG,  KERN),  and 
will  be  heard  on  Transamerican 
discs  on  WLW  WXYZ  WMCA 
WCAU  WCAO  WHAM  WJAS 
KRNT  KWK  WHK  WMAQ  WBZ- 
WBZA.  Others  may  be  added  later. 
Warner  Bros,  branch  managers  are 
arranging  to  work  with  stations  in 
local  promotion  of  the  show.  Agen- 
cy is  McCann-Erickson,  New  York. 

Maj.  Ridge  Is  Candidate 
For  Congressional  Post 

MAJOR  EDNEY  RIDGE,  general 
manager  and  part  owner  of 
WBIG,  Greensboro,  N.  C,  on 
March  23  announced  his  candidacy 
for  Congress  to 
succeed  Rep.  W. 
B.  Umstead  of 
Durham.  The 
Democratic  pri- 
maries, in  which 
eight  candidates 
will  compete,  will 
be  held  June  4. 

Declaring  him- 
self "100%  for 
the  New  Deal," 
Major  Ridge  said  he  would  not 
only  give  his  enthusiastic  support 
to  the  Roosevelt  program  of  social 
legislation  but  that  his  allegiance 
to  the  program  is  one  of  principle 
and  not  of  political  advantage. 
Fifty  years  old,  Major  Ridge  is  a 
native  of  Greensboro  and  descend- 
ant of  a  family  which  for  150 
years  has  lived  in  North  Carolina. 
A  former  newspaperman,  soldier 
and  publisher.  Major  Ridge  from 
1927  to  1932  was  manager  and 
part  owner  of  the  Greensboro  Rec- 
ord. Since  1932  he  has  been  man- 
ager of  WBIG  and  only  recently 
acquired  an  ownership  interest  in 
the  station. 


Major  Ridge 


Feenamint  on  25 

HEALTH  PRODUCTS  Co..  New- 
ark (Feenamint),  will  use  25  Cali- 
fornia stations  for  its  schedule  of 
spot  announcements,  to  start  April 
4  [Broadcasting,  March  15].  Agen- 
cy is  Wm.  Esty  &  Co.,  New  York. 


Star  Times  Gets  Station 
As  Supreme  Court  Rules 

THE  PETITION  of  WIL,  St. 
Louis,  for  Supreme  Court  review 
of  the  decision  under  which  the  St. 
Louis  Star  Times  was  granted  a 
new  station,  was  denied  March  28 
by  the  nation's  highest  tribunal. 
The  FCC  granted  the  Star  Times 
the  regional  assignment  on  1250 
kc.,  with  1,000  watts  power  full 
time  more  than  a  year  ago  and  the 
case  was  appealed  to  the  U.  S. 
Court  of  Appeals  which  sustained 
the  FCC  finding.  After  the  lower 
court  refused  to  reopen  the  case,  a 
petition  for  a  writ  of  certiorari 
was  filed  with  the  Supreme  Court 
as  a  last  resort,  which  petition 
now  has  been  denied. 

The  call  letters  KXOK  already 
have  been  assigned  the  Star  Times 
for  the  station.  Tlie  principal  own- 
er is  Elzey  Roberts,  publisher  of 
the  Star  Times.  Ray  V.  Hamilton, 
assistant  to  Mr.  Roberts,  will  be- 
come general  manager  of  the  sta- 
tion. Mr.  Roberts  also  owns  and 
operates  KFRU,  Columbia,  Mo. 
Contingent  contracts  have  been  let 
by  the  Star  Times  for  an  RCA 
1,000-watt  transmitter  and  a  Trus- 
con  vertical  radiator,  along  with 
other  equipment,  dependent  upon 
the  final  FCC  grant.  Under  normal 
procedure,  the  way  would  be 
cleared  for  the  issuance  of  the  new 
construction  permit  by  the  FCC 
within  a  week  or  ten  days. 


Coast  Bank  Series 

BANK  OF  AMERICA,  San  Fran- 
cisco, on  March  27  started  a  new 
series  for  52  weeks  on  10  stations 
of  the  Mutual-Don  Lee  network  in 
California.  Program  title  is  House 
of  Melody  and  features  a  concert 
orchestra.  Agency  is  Chas.  R. 
Stuart,  that  city.  Highlighting  its 
70th  anniversary,  the  San  Fran- 
cisco Bank  on  March  17  started  a 
series  of  twice-weekly  programs  on 
KFRC,  San  Francisco,  titled  Head- 
lines of  the  Past,  for  52  weeks. 
Carl  Wakefield  Agency,  that  city, 
has  the  account. 


Alka-Dent  Uses  Trio 

ALKA-DENT  PRODUCTS  Co., 
New  York,  the  last  week  in  March 
started  half-minute  announcements 
three  times  a  week  on  WMCA, 
WHN,  New  York,  and  WICC, 
Bridgeport.  Agency  is  Ruthrauff  & 
Ryan,  New  York. 


Treesweet  Starts  Drive 
With  Local  'Best  Buys* 

TREESWEET  PRODUCTS  Co. 
Los  Angeles  (Treesweet  cannec 
orange  juice)  on  March  21  startec 
a  campaign  of  five  five-minuti 
spots  titled  Today's  Best  Buys 
conceived  by  Raymond  R.  Morgai 
Co.,  Los  Angeles  agency,  whicl 
eventually  may  be  carried  on  ; 
list  of  more  than  100  stations 
First  stations  to  secure  the  ac 
count  are  WIRE,  Indianapolis 
WJSV,  Washington;  KSTP,  St 
Paul,  and  outlets  of  the  Michigai 
Network. 

The  program  introduces  a  ne-v 
wrinkle  in  locally  built  programs 
being  based  on  an  idea  originatei 
by  Mr.  Morgan  who  is  personall; 
supervising  the  account.  Station 
ask  listeners  to  write  in  and  ad 
vise  what  they  would  like  to  sell 
which  may  be  anything  from  pup 
to  furniture.  It  is  a  sort  of  "Mis 
cellaneous  for  Sale"  clearing  houst 
with  local  announcer  telling  wha 
are  Today's  Best  Buys  and  th 
commercial  calling  attention  t 
three  cans  of  Treesweet  for  2 
cents  as  the  best  grocery  buy  o 
the  day.  Premium  with  purchas 
is  a  bottle  of  orange  perfums 
Placement  of  later  schedules  d( 
pends  largely  upon  Treesweet 
distribution. 


Miller  Spots 

MILLER  BREWING  Co.,  Milwai 
kee  (Miller  Hi-Life  beer),  wi 
start  quartei--hour  sports  revie 
starring  Hal  Totten  on  WCFl 
Chicago,  beginning  April  11.  Pr( 
gram  will  be  broadcast  nightly  e: 
cept  Sunday  at  6:45-7  p.  m.  I 
addition,  one  minute  spot  announci 
ments  nightly  except  Sunday  h 
tween  6:30  and  8:30  p.  m.  wei 
started  on  five  stations  April 
with  gradual  expansion  planne 
this  summer,  according  to  N.  . 
Cavanaugh,  radio  director  ( 
Roche,  Williams  &  Cunnynghar 
Chicago  agency  handling  the  a 
count.  Stations,  all  in  North  ( 
South  Carolina,  are:  WIS,  Colur 
bia;  WPTF,  Raleigh;  WWN< 
Asheville;  WFBC,  Greenville;  ar 
WBIG,  Greensboro. 


Tidewater  Spray  | 

TIDEWATER  Associated  Oil  C 
Associated  Division,  San  Francis 
(Associated  Oil  agricultural  spr 
products),  is  staging  a  conce 
trated  seasonal  radio  campaij 
over  three  stations  in  the  Paci 
Northwest,  using  100-word  sp 
announcements  and  50-word  spc 
along  with  weather  reports  a 
time  signals.  The  campaign,  whi 
is  stressing  the  oil  company's  se 
eral  agricultural  spray  produci 
started  March  11  and  will  terir 
nate  on  April  11.  Spots  are  beii 
used  on  the  Faj-m  Flash  progra 
of  KIT,  Yakima,  Wash.,  ai 
weather  reports  and  time  signs 
are  being  sponsored  on  KPQ,  W 
natchee.  Wash.,  and  KMED,  Me 
ford.  Ore.  The  agency  is  Lord 
Thomas,  San  Francisco. 


Cosmetic  Trio 

HINZE  AMBROSIA  Inc.,  Nc 
York  (cosmetics),  on  March 
started  participating  sponsorsh 
three  days  a  week  on  prograr 
of  WRC,  WFAA,  and  KSTP.  Age 
cy  is  Monroe  F.  Dreher  Inc.,  N( 
York. 
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SIX  profitable  years  on  tKe  air  .  .  .  Many  con- 
tinuous Advertisers  .  ,  .  Positive  Proof  tKat  the 
Programs  pay  large  Dividends! 

THOSE  few  words  tell  tKe  story  of  Sponsors 
who  appreciate  that  to  reach  our  rich  "Friendly 
Family"  of  2.500,000  Italo-Americans  there  is 
^  only  one  way— the  Italian  wayl 


wov 


NEW  YORK  •  1000  WATTS 


WPEM 

PHILADELPHIA  •  1000  WATTS 

WBIL 


NO  matter  what  you  sell  —  our  Program  and  ' 
Merch  andising  Departments  can  be  of  great  help 
to  you  in  so  popularizing  your  Product  that  it  be- 
comes a  permanent  part  of  the   Friendly  Family 
that  lives  with  us  every  day  of  the  year! 

BY  such  service  are  you   '  Keyed  to  Sales  to 
Italo-Americans,  who  spend  over  a  Billion  Dollars 
annually] 


NEW  YORK  .  5000  WATTS 
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Facilities  Granted 
Tropical  Stations 

Other  Allotments  Are  Made  by 

Cairo  Radio  Conference 

PRESSING  toward  adjournment 
by  early  April,  the  International 
Telecommunications  Conference  in 
Cairo  has  reached  an  agreement 
on  allocation  of  additional  broad- 
cast facilities  for  tropical  regions. 
The  band  4775-4895  kc.  was  allo- 
cated for  the  central  region  of 
the  Americas  and  4835-4965  kc.  for 
tropical  regions  in  the  rest  of  the 
world.  Tropical  broadcasting  sta- 
tions in  the  Americas  are  required 
to  protect  service  of  existing  sta- 
tions. 

The  last  big  problem  before  the 
conference  appeared  to  be  alloca- 
tions in  the  band  between  10  and 
550  kc.  Both  European  aeronautic 
and  broadcasting  interests  are  seek- 
ing additional  frequencies  in  this 
band,  to  be  taken  from  the  mobile 
services.  Last  word  was  that  this 
discussion  is  still  in  progress. 

A  movement  to  force  another 
European  broadcast  allocation  is 
underway  by  smaller  countries 
which  feel  they  did  not  receive  a 
square  deal  at  the  Lucerne  Confer- 
ence held  some  six  years  ago.  The 
nations  are  battling  for  an  enlarge- 
ment of  the  broadcast  band  to  1600 
kc,  paralleling  that  in  this  coun- 
try, as  one  step  toward  having 
more  facilities  to  divide. 

Some  sentiment  exists  for  a 
world  conference  to  make  an  allo- 
cation of  the  high  frequency  broad- 
cast channels  but  there  was  little 
indication  that  anything  along  that 
line  would  develop. 

The  U.  S.  Delegation  to  the  con- 
ference, headed  by  Senator  Wallace 
H.  White,  is  pressing  its  proposal 
that  the  500  kc.  international  dis- 
tress frequency  be  reserved  for 
SOS  purposes  and  freed  from  all 
traffic.  There  has  been  much  dis- 
cussion but  little  progress.  The  pro- 
posal of  the  United  States  to  elim- 
inate the  silent  period  on  500  kc'., 
according  to  advices,  was  defeated. 

A  proposal  to  eliminate  all  spark 
transmitters  from  use  and  thereby 
eradicate  much  interference  on  the 
communications  bands  was  ad- 
vanced by  the  U.  S.  delegation, 
with  some  progress  being  made. 
However,  it  was  evident  that  300- 
watt  spark  transmitters  will  be  re- 
tained. The  number  of  frequencies 
to  be  used  by  such  transmitters 
will  probably  be  limited  to  500, 
425  and  375  kc. 

Other  Allocations 

Tentative  agreement  was  reached 
at  the  conference  on  assignment 
of  frequencies  between  25,000  and 
58,500  kc.  as  follows: 

25,600-26,600,  broadcasting;  26- 
600-27,500,  fixed  (U.  S.  reserva- 
tion for  broadcasting);  27,500-28,- 
000,  radio  air  soundings  in  Europe, 
and  U.  S.  radio  soundings  fixed 
and  mobile;  28,000-30,000,  ama- 
teurs; above  30,000,  regional  in 
Americas — and  in  Europe;  30,000- 
32,000,  low  power  stations;  32,000- 
32,500,  maritime  beacons;  32,500- 
40,000,  aeronautics;  40,000-40,500, 
fixed  and  mobile;  40,500-58,500, 
television  and  low  power  stations. 

The  frequency  band  between  150 
and  160  kc.  was  retained  by  mobile 
services  with  recognition  of  use  by 
certain  broadcast  stations  in  Eu- 
rope on  the  basis  of  no  interfer- 
ence to  mobile   stations.   Use  of 
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Saved  by  Cigarette 

CIGARETTE  saved  a  life 
when  James  D.  Cunningham, 
FCC  attorney,  argued  his 
strangest  case  on  March  21. 
Driving  across  a  high  Wash- 
ington bridge  he  noticed  a 
man  perched  outside  the  rail- 
ing all  set  to  leap.  Jumping 
from  his  car,  Cunningham 
approached  the  man,  offered 
him  a  cigarette  and  suggest- 
ed they  talk  it  over.  The 
man  crawled  back  to  safety 
for  a  friendly  smoke. 


Increase  in  Broadcast  Activity  at  FCC 
Leads  to  Reorganization  of  Law  Staff 


spark  transmitters  on  ships  was 
limited  to  500  kc,  425  kc.  and  375 
kc,  with  a  limitation  of  300  watts 
maximum  being  maintained.  No 
agreement  could  be  reached  as  to 
date  for  complete  elimination  of 
spark  transmitters. 

British  Proposal 

A  proposal  of  the  British  Dele- 
gation that  no  wave  in  the  band 
between  160-1500  kc.  be  used  by 
a  country  in  Europe  for  transmis- 
sions in  the  nature  of  "commercial 
publicity"  sent  in  any  other  lan- 
guage but  the  national  language 
or  languages  of  that  country,  was 
defeated  by  a  tie  vote  of  17  to  17. 
The  proposal  was  directed  at  sta- 
tions in  France  and  Louxembourg 
which  conduct  commercial  broad- 
casts in  English  for  the  English 
listener  and  are  generally  credited 
with  earning  considerable  revenue. 
It  was  expected  this  question  again 
might  be  raised  in  plenary  session. 

It  has  been  indicated  that  the 
American  Delegation  has  taken 
the  attitude  that  it  is  bound  by  the 
provisions  of  the  Havana  agree- 
ment dealing  with  continental 
broadcasting  and  with  use  of 
broadcasting  and  other  facilities 
in  the  Americas.  It  is  felt  certain 
that  main  provisions  of  the  Ha- 
vana agreements  will  be  written 
into  the  Cairo  conference  as  lay- 
ing down  the  rules  for  the  Amer- 


Reciprocal  Broadcasts 
Among  Canada,  Hawaii 
And  U.  S.  Being  Planned 

A  SERIES  of  reciprocal  broadcasts 
involving  the  Hawaiian  Islands, 
Canada  and  the  United  States,  is 
now  in  the  stage  of  formation  and 
is  scheduled  to  start  in  May,  ac- 
cording to  L.  B.  West,  mainland 
representative  for  Honolulu  Broad- 
casting Co. 

The  Honolulu  station,  KGMB, 
will  trade  programs  with  Canadian 
Broadcasting  Co.  and  both  broad- 
casts will  be  carried  coast-to-coast 
in  the  United  States  by  the  Mutual 
network  and  in  the  Dominion  by 
CBC,  according  to  Mr.  West. 

According  to  present  plans  the 
broadcast  will  be  heard  from  8  to 
9  p.  m.  EST  on  Saturdays.  The 
present  broadcast  pattern  calls 
for  a  30-minute  program,  starting 
from  the  islands,  which  would  be 
typically  Hawaiian.  This  would  be 
relayed  to  San  Francisco,  thence 
over  the  entire  Mutual  chain  and 
CBC  network.  In  turn,  CBC  will 
return  the  compliment  by  present- 
ing a  Canadian  idea  of  air  enter- 
tainment, which  will  be  carried  on 
CBC,  Mutual  and  the  Honolulu  sta- 
tion. Once  started,  it  will  be  a 
weekly  affair,  Mr.  West  states. 


SWEEPING  reorganization  of  the 
FCC  Law  Department  under  which 
broadcast  functions  are  divided  into 
two  separate  branches  with  in- 
creased  personnel 
was  effected 
March  25  by 
Hampson  Gary, 
FCC  general 
counsel  and  for- 
mer member  of 
the  Commission. 

George  B.  Port- 
er, assistant  gen- 
e  r  a  1  counsel  in 
Judge  Gary  charge  of  broad- 
casting since  the  inception  of  the 
FCC  in  1934  was  placed  in  charge 
of  Division  1  of  Radio  Broadcast, 
covering  applications,  complaints, 
hearings,  comments  and  criminal 
litigation. 

W.  H.  Bauer,  acting  assistant 
general  counsel  who  has  been  in 
charge  of  the  Telephone  Division 
of  the  law  department,  became  act- 
ing assistant  general  counsel  in 
charge  of  Radio  Broadcast  Division 
2,  which  includes  research,  deci- 
sions and  appeals.  James  A.  Ken- 
nedy, assistant  general  counsel  in 
charge  of  telegraph,  was  placed  m 
charge  of  the  new  Common  Carrier 
Division,  combining  both  telegraph 
and  telephone. 

No  Personnel  Additions 

A  reorganization  of  the  Law  De- 
partment has  been  impending  for 
some  time.  It  was  effected  without 
the  addition  of  any  top  personnel 
and  upon  order  of  the  General 
Counsel.  Tlieodore  L.  Bartlett.  for- 
merly of  the  Tele- 
graph  Division, 
has  been  assigned 
to  General  Coun- 
sel Gary's  office 
as  assistant  and 
liaison  officer. 

Mr.Bauer  joined 
the  FCC  in  Oc- 
tober, 1935,  from 
the  Department  lyi^ _  porter 
of  Justice  where 
he  had  been  an  attorney  for  some 
14  years,  mostly  in  the  Claims  Di- 
vision. A  native  of  Ohio,  he  par- 
ticipated in  the  coaxial  cable  hear- 
ings and  has  been  in  telephone 
work  at  the  FCC  since  having 
served  as  assistant  general  coun- 
sel since  later  1936.  He  will  be  m 
direct  charge  of  all  appellate  work 
as  well  as  the  writing  of  decisions 
by  the  FCC  and  probably  will 
argue  personally  many  of  the  cases 
before  the  Court  of  Appeals. 

To  Mr.  Porter's  division  have 
been  assigned  13  attorneys.  D.  H. 
Deibler  remains  in  charge  of  appli- 
cations, with  Ralph  L.  Walker  m 
charge  of  hearings.  J.  D.  Cunning- 
ham, formerly  assigned  to  hear- 
ings, takes  charge  of  complaints 
and  investigations.  In  Mr.  Deibler's 
division  will  be  G.  H.  Harrington, 
M.  H.  Aronson  and  Stephen  Tuhy. 
Under  Mr.  Walker  assigned  to 
hearings  are  Major  A.  V.  Daly- 
rymple,  Walter  Johnson  and  H.  T. 
Slaughter,  who  was  transferred 
from  the  Accounting  Department. 
Under  Mr.  Cunningham  in  com- 
plaints  and  investigations  are 
James  L.  McDowell,  formerly  tele- 
graph, Russell  Rowell,  formerly 
telegraph,  M.  E.  Erickson,  and  M. 
W.  Wihton,  transferred  from  mails 
and  files. 

Under  Acting  Assistant  Bauer 
are  Fanney  Neyman,  mainstay  in 


handling  of  appellate  work;  W.  D 
Humphrey,  formerly  of  the  Tele 
phone  Division  and  a  former  Gen- 
eral Counsel  of  the  Oklahoma  Cor- 
poration Commission  who  for  years 
has  been  associated  with  Commis- 
sioner Paul   Walker;   Andrew  G. 
Haley,  Basil  P.  Cooper,  transferedj 
from" telegraph;  Frank  U.  Fletcher,! 
H.  B.  Hutchison,    C  o  r  r  y  Lock-J 
wood,  formerly  of  the  Farm  Credit] 
Administration,  and  J.  G.  McCain.j 

Doubling  of  Work 

Under  Mr.  Kennedy  in  the  Com- 
mon Carrier  Division  are  J.  Fred!] 
Johnson,  F.  B.  Warren,  M.  S. 
Orr,  Miss  Elizabeth  C.  Smith,  Miss] 
Annie  Perry  Neal,  E.  L.  Burke,  E. 
M.  Fenton,  J.  E.  Wicker,  Mrs.  V. 
Haley,  J.  A.  Hartman  and  L.  W. 
Spillane. 

Judee  Gary  declared  the  reor- 
ganization became  necessary  be- 
cause of  the  greatly  increased 
amount  of  broadcast  work,  which 
he  said  has  more  than  doubled  in 
the  last  three  years.  He  asserted 
the  change  should  make  for  great 
er  efficiency  and  emphasized  thert 
were  no  promotions  or  demotion? 
involved.  There  are  some  25  pend- 
ing cases  involving  telephone  anci 
telegraph  as  against  approximate] 
ly  575  broadcast  cases,  he  pointeCj 
out. 


r 


SHORTWAVE  GROUPS 
DISCUSS  PROGRAMS 

REPRESENTATIVES  of  interna 
tional  shortwave  licensees  met  ii 
Washington  March  18  with  a  sub 
committee  of  the  recently  formec 
Interdepartmental  Committee  ti 
study  International  Broadcastinf ,: 
[Broadcasting,  March  15]  for 
discussion  of  shortwave's  presen 
and  future  status.  The  Interde 
partmental  Committee  itself  me 
March  28  at  the  call  of  FCC  Chair 
man  McNinch. 

Dr.  John  W.  Studebaker,  U.  S 
Commissioner  of  Education,  wa 
chairman  of  the  subcommittee  am 
NBC,  CBS,  General  Electric,  West 
inghouse  and  World  Wide  wer 
represented  at  the  closed  meeting 
The  meeting  was  called  to  ascer 
tain  what  various  licensees  are  no^ 
doing  in  international  broadcast 
ing  and  what  they  pronose  to  dc 
Dr.  Studebaker  asked  that  licensee 
submit  charts  of  programs  cover 
ing  the  March  6-19  period  specify 
ing  program  type,  sponsorship  o 
programs  and  the  languages  r 
which  the  broadcasts  were  mad< 
This  data  will  be  presented  to  _th 
full  committee  at  a  future  meetinf 
All  licensees  expressed  a  desii 
to  cooperate  with  the  Interdeparl 
mental  committee,  but  no  clear  def 
nition  of  government  policy  i 
shortwave  broadcasting  was  ai 
nounced  at  the  meeting. 

The  following  licensee  repr( 
sentatives  were  present:  Philip  - 
Hennessey  Jr.,  and  Frank  M.  Ru; 
sell,  NBC;  Harry  C.  Butcher  an 
Frederick  A.  Willis,  CBS;  Boy 
Bullock  and  W.  V.  B.  Van  Dycl 
General  Electric  Co. ;  Walter  Evafl 
and  S.  D.  Gregory,  Westinghouse; 
Walter  Lemnion,  World  Wide.  Th. 
sub-committee  consisted  of  D 
Studebaker;  Dr.  Samuel  Guy  Ii 
man,  advisor  on  Latin  America 
affairs  of  the  Office  of  Edueatioi 
and  Dr.  Ernest  Gruening  of  the  Ii 
terior  Department. 
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STAR  OF  THE  KRAFT  HOUR  EVERY  THURSDAY  OVER  WMC 
^  NOT  TO  MENTION  TENNESSEE.  MISSISSIPPI,  MISSOURI,  KENTUCKY  AND  ALABAMA 


DID  I  EVER 
TELL  you 
ABOUT  MV 
GRAM  PA 

SNAZZY? 


HE  SURE  L 


SO  DOES 
EVERY  BODY 
ELSE  I  KNOW 

IN  THAT  PART 
OF  THE  COUNTRY 


L/KES  TME  RADIO 
I  RECKON  HE 
LISTENS  TO  WMC  >  & 
ALL  DAY  LONGj 


^WE  DON'T  LIKE  TO  BLOW 
OUR  OWN  BAZOOKA,  BUT  HERE 
ARE  SOME  OF  THE  PROGRAMS  GRAMPA 
SNAZZY  LIKES  OVER  WMC 


ADVERTISER 


PROGRAM 

NATIONAL  BARN  DANCE 
MONTICELLO  PARTY  LINE 


ALKA-SELTZER 
DR.  CALDWELL  - 

-  SYRUP  OF  PEPSIN 
CAMPBELL'S  SOUPS  AMOS  'n  ANDY 

PLOUGH  CO.  ARGOTANE  ENTERTAINERS 


4  RURAL  MARKET 

THAT  'Responds 

There  is  no  getting  away  from  the  fact  that  the  Mid-South  is 
the  nation's  favored  spot  financially.  The  Sixth  Federal  Re- 
serve District  report  shows  that  farm  income  of  Tennessee 
and  the  Southeast  is  the  largest  since  1929. 

Farm  income  is  4.3  per  cent  larger  than  in  1936,  19.2  per  cent 
more  than  in  1935,  and  "more  than  twice  the  total  for  1932." 

The  290,600  radio  homes  that  constitute  WMC's  day-time 
audience  have  plenty  of  money  to  spend.  Now  is  the  time  to 
tell  'em  and  sell  'em! 


MEMPHIS 


Owned  and  Operated  by 


NBC 

RED      """"^^  COMMERCIAL  APPEAL 

NflTIONflL    REPRESENTATIVE:     THE    BRflNHflM  COMPflNY 

RESULTS  PROVE  WMC  SELLS  THE  MID-SOUTH 


THE  MID-SOUTH  MARKET 

290,600  ....  RADIO  HOMES 
§724,625,000  SPENDABLE  INCOME 
$565,362,000    .    .    RETAIL  SALES 

5.000  WATTS— DAY 
1.000  WATTS— NIGHT 
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THE  NEWSPAPER-OWNED  STATION 

Rep.  Wearin  Sees  Monopoly;  Kirchhofer  Points  to 
 Danser  in  Class  Discrimination  


JOINT  ownership  of  newspapers 
and  radio  stations  is  discussed  in 
the  April  issue  of  Public  Opinion 
Quarterly  published  by  the  school 
of  public  affairs,  Princeton  U.  Ar- 
guments against  joint  ownership 
are  presented  by  Rep.  Otha  D. 
Wearin  (D-Ia.)  and  in  favor  of 
joint  ownership  by  Alfred  H. 
Kirchhofer,  managing  editor  of 
the  Buffalo  (N.  Y.)  News,  ex- 
ecutive director  of  WBEN  and 
WEBR,  that  city,  and  president  of 
the  American  Society  of  News- 
paper Editors. 

The  Wearin  Bill  (HR-3892),  in- 
troduced Jan.  28,  1937,  providing 
for  complete  divorcement  of  news- 
papers from  ownership  and  opera- 
tion of  broadcasting  stations,  has 
been  referred  to  committee  and  is 
presently  dormant. 

In  the  magazine  article  Rep. 
Wearin  stated  that  of  689  stations 
licensed  on  Jan.  1,  1937,  "news- 
papers own,  have  an  interest  in  or 
an  option  to  purchase  194"  and  that 
"roughly  one-third  of  those  grant- 
ed between  Jan.  1,  1936  and  Jan. 
1,  1937,  were  granted  to  newspa- 
per owners  or  to  parties  who  com- 
bined their  interest  in  printed 
publications  with  the  operation  of 
radio  stations."  *  He  argued  that 
freedom  of  speech  will  not  be  cur- 
tailed by  divorcing  newspapers 
from  radio  ownership  and  stated 
that  the  granting  of  a  radio  li- 
cense gives  the  licensee  no  vested 
property  right. 

Constitutional  Doubts 

Admitting  that  legislative  lim- 
itations might  arise  under  the 
Fifth  Amendment  and  that  his 
bill  discriminates  against  a  class, 
he  said  it  was  well  settled  "that 
Congress  in  the  exercise  of  its 
power  to  regulate  interstate  com- 
merce may  and  has  interfered  di- 
rectly with  private  rights  which 
othei-wise  might  be  protected  by 
the  due  process  clause." 

"Incidental  or  indirect  interfer- 
ence with  personal  liberty  is  not 
repugnant  to  either  the  First  or 
Fifth  Amendments",  he  concluded. 
As  for  imposing  a  prohibition  on 
a  certain  class,  he  stated  that  Sec- 
tion 310  (a)  of  the  FCC  act  con- 
tains a  similar  prohibition  against 
aliens.  He  argued  that  Congress 
has  the  authority  to  separate  joint 
ownership  because  mutual  control 
has  a  "reasonable  relationship  to 
interstate  commerce." 

"Of  all  the  monopolies  the  world 
has  ever  known",  he  concluded, 
"none  could  be  as  bad  as  a  monop- 
oly of  public  opinion  in  the  hands 
of  any  existing  agency  of  news 
dissemination  be  it  newspaper, 
magazine,  radio,  or  political 
party." 

Mr.  Kirchhofer  opened  his  dis- 
cussion on  behalf  of  joint  owner- 
ship by  asserting  that  class  dis- 
crimination might  lead  to  future 
policies  barring  labor  groups, 
church  groups  and  educational  in- 
terests. He  contended  that  there 
could  be  no  sound  reason  for  bar- 
ring newspapers  from  operating 
radio  stations  unless  that  purpose 
be  punitive.  Newspapers  have  a 
public  service  background,  he  said, 
and  the  experience  to  know  what 
the  public  wants.  He  declared  that 
radio  should  have  no  editorial  pol- 
icy. 


"The  function  of  radio  is  to  pre- 
sent both  sides  fairly",  he  said. 
"In  practice  it  probably  is  true 
that  the  Federal  administration  in 
power  gets  the  breaks." 

He  analyzed  the  number  of  sta- 
tions jointly  owned  and  claimed 
the  charge  that  free  speech  has 
been  throttled  because  stations 
owned  by  newspapers  unfriendly 
to  the  present  administration  have 
been  unfair  to  the  New  Deal  has 
no  substantial  basis. 

"Newspapers  have  popularized 
radio  as  they  never  have  aided  any 
other  invention",  Mr.  Kirchhofer 
asserted.  He  concluded  that  "tak- 
ing newspapers  already  in  radio 
from  the  field  would  destroy  the 
tradition,  experience,  and  leadei*- 
ship  which  newspapers  have  con- 
tributed to  the  advancement  of  the 
art." 


*  There  are  221  broadcasting  sta- 
tions in  America  owned  in  whole  or 
in  part  by  newspapers  and  17  news- 
papers are  seeking  to  acquire  stations 
by  purchase ;  the  725  stations  in  the 
ITnited  States  are  owned  by  600  dis- 
tinct corporations  according  to  Broad- 
casting 1938  Yearbook  Number. 

V.  p.  BOOSTS  LIST 
OF  CLIENTS  TO  245 

UNITED  PRESS  has  announced 
the  addition  of  22  radio  stations  to 
its  list  of  subscribers,  bringing  its 
total  station  list  up  to  24.5.  Sta- 
tions, which  will  all  be  receiving 
U.  P.  service  within  the  month,  are 
located  in  all  sections  of  the  coun- 
try, with  the  largest  gain  in  the 
State  of  Washington,  where  eight 
new  subscribers  were  added  to  the 
two  stations,  KJR,  Seattle,  and 
KFPY,  Spokane,  formerly  served 
by  this  news  agency.  Additions  in 
this  state  include:  KXRO,  Aber- 
deen; KELA,  Centralia;  KGY, 
Olympia;  KOL,  Seattle;  KGA  and 
KHQ,  Spokane;  KMO,  Tacoma,  and 
KIT,  Yakima. 

Other  U.  P.  additions  include: 
KLRA,  Little  Rock:  KFXM,  San 
Bernardino;  WDZ,  Tuscola; 
WBCM,  Bay  City;  WDNC,  Dur- 
ham; WBNS,  Columbus;  KOIN 
and  KALE,  Portland:  WOOD, 
Chattanooga;  WCAX  Burlington, 
Vt.;  WEAU,  Eau  Claire;  CJOR, 
Vancouver,  B.  C;  CJCB,  Sydney, 
N.  S.,  and  CHNC,  New  Car- 
lisle, Que. 

U.  P.  is  expanding  its  radio 
quarters  in  the  Daily  News  Build- 
ing, New  York,  more  than  doubl- 
ing the  space  of  its  radio  news 
room  which  last  May  was  esti- 
mated to  be  large  enough  to  meet 
any  future  need. 

International  News  Service  will 
add  three  new  station  subscribers 
in  April:  WJBK,  Detroit;  WCSC, 
Charleston,  and  WJAC,  Johns- 
town. 


White  King  Renews 

WHITE  KING  SOAP  Co.,  Los  An- 
geles (flake  soap),  has  renewed  for 
13  weeks  its  thrice  weekly  quarter- 
hour  dramatic  serial,  The  Lady 
Courageous,  on  13  stations  nation- 
ally. Discs  are  produced  and  cut 
by  C.  P.  MacGregor,  Hollywood 
transcription  concern,  with  place- 
ment thru  Barnes-Chase  Co.,  Los 
Angeles. 


PREPARED— For  the  smoke  that 
arose  from  the  thousands  of  gal- 
lons of  oil  used  by  KYW,  Phila- 
delphia, at  its  used  car  bonfire 
were  George  Haggerty  (left), 
Westinghouse  engineer,  and  LeRoy 
Miller,  announcer,  who  brought 
along  gas  masks. 


No  Bar  on  Liquor  Ads 
Imposed  in  Pennsylvania 

REPORTS  that  the  Pennsylvania 
Liquor  Control  Board  had  com- 
manded all  radio  stations  of  that 
state  to  refuse  the  advertising  of 
liquor  products  was  emphatically 
denied  March  23  by  J.  H.  Reiter, 
the  board's  director  of  public  re- 
lations. "We  look  upon  radio  liquor 
advertising  with  disfavor,"  said 
Mr.  Reiter,  "but  there  has  been  lit- 
tle public  objection  so  far  against 
the  advertising  of  wine  and  beer." 

Practically  all  of  the  stations  in 
Pennsylvania  have  refused  liquor 
advertising,  he  said.  "I  personal- 
ly am  opposed  to  too  much  law  in 
matters  of  this  sort,  and  feel  that 
the  problem  can  be  handled  tactful- 
ly by  this  board  and  Pennsylvania 
stations  without  adding  such  prohi- 
bition to  our  statute,"  he  conclud- 
ed. A  pamphlet  titled  "Paging  Will 
Hays"  recently  published  by  the 
Pennsylvania  board  indicates  the 
board's  methods  of  dealing  with  ad- 
vertisers who  cut  corners.  The 
pamphlet  states  that  the  board  does 
not  favor  radio  liquor  advertising 
and  that  "Sunday  newspaper  liq- 
uor advertising  is  very  tactless." 


Schlitz  Pending 

JOS.  SCHLITZ  BREWING  Co., 
Milwaukee,  has  appointed  Need- 
ham,  Louis  &  Brorby,  Chicago,  to 
handle  its  advertising.  Maurice  H. 
Needham,  president  of  the  agency, 
who  will  be  account  executive,  told 
Broadcasting  March  25  that  it  will 
be  some  time  before  definite  ad- 
vertising plans  are  made.  Radio 
commitments  of  the  agency  prev- 
iously handling  the  account  will 
probably  run  for  another  month. 
Although  no  figure  was  given  re- 
garding the  advertising  appropria- 
tion this  year,  it  is  expected  the 
billing  will  be  at  least  as  high  as 
in  1937  when  it  totaled  $800,000. 
Edwin  Self  was  recently  appointed 
advertising  manager  of  the  brew- 
ing company. 


KPO  Spot  Policy 

A  COMMERCIAL  policy  change  on 
NBC's  50,000-watt  KPO  in  San 
Francisco  makes  it  possible  now  to 
place  commercial  spot  announce- 
ments on  the  station  during  the 
daylight  hours.  Two  quarter  horn- 
periods  of  recorded  music  are  being 
presented  daily  except  Saturday 
and  Sunday  for  the  purpose.  One 
period  each  on  Saturday  and  Sun- 
day is  also  being  set  aside  for  an- 
nouncements, which  heretofore 
have  been  limited  to  the  Blue  net- 
work station,  KGO,  with  the  excep- 
tion of  time  signals. 


COOPERATIVE  AUTO 
DRIVE  IS  SUCCESS 

WITH  final  results  of  National 
Used  Car  Exchange  week  indicat- 
ing that  about  180,000  sales  were 
made  during  the  8-day  period  of 
the  $125,000,000  cooperative  drive, 
considerable  tribute  was  paid  to  the 
share  radio  had  in  stirring  up  en- 
thusiasm for  the  event. 

Typical  of  the  comments  made  at 
so  many  of  the  points  of  sale  was 
that  which  came  to  Detroit  from 
John  E.  Raine  of  Baltimore,  repre- 
senting the  Auto  Trade  Association 
of  Maryland.  Declaring  that  much 
of  the  promotion  effort  of  the  cam- 
paign was  "overly  advertised",  Mr. 
Raine  stated  that  this  was  "offset 
by  splendid  radio"  continuity. 

The  radio  fund  was  spotted  over 
approximately  400  stations,  each 
of  which  had  around  18  announce- 
ments of  100  words  apiece.  Esti- 
mates were  that  the  radio  bill  ac- 
counted for  between  $150,000  and 
$175,000  of  the  total  expenditure 
of  nearly  $1,250,000  in  all  media. 
In  addition,  local  dealerships  took 
time  to  a  degree  which  could  not 
be  estimated  at  Detroit. 

One  of  the  most  interesting 
tieups  among  the  dealers  was  re- 
ported to  Detroit  from  Joplin,  Mo., 
where  the  R  &  S  Motor  Sales  Co.,  a 
Chevrolet  outlet,  took  30  minutes 
time  daily  over  WMBH  for  six  days. 
During  the  30  minutes  each  sales- 
man of  the  motor  company  was 
given  time  to  describe  used  cars 
signed  to  him  for  sale.  Mention  was 
made  at  the  start  of  the  broadcast 
that  the  men  were  competing  for 
merchandise  prizes,  and  apparently 
a  considerable  interest  was  aroused 
among  listeners.  The  company  re- 
ported that  some  days  of  the  con- 
test saw  as  many  as  10  cars  sold — 
about  twice  as  many  as  might  nor- 
mally have  been  expected. 


Pepsodent's  New  Serial 

PEPSODENT  Co.,  Chicago  (anti- 
septic), on  March  21  started  for 
13  weeks.  Candid  Lady,  a  serial 
drama  of  newspaper  life,  on  ."i 
NBC-Pacific  Red  stations  (KPO, 
KHQ,  KOMO,  KGW,  KFI).  Orig- 
inally titled  Career  Womayi  the 
serial  is  heard  Monday  through 
Friday,  3:15-3:30  p.  m.  (PST), 
emanating  from  Hollywood.  It  is 
written  and  produced  by  Ted  Sher- 
deman  of  the  NBC  Hollywood  statt' 
and  features  Anne  Stone  in  the 
title  role  supported  by  Cliff  Ar- 
quette  and  Walter  Maher.  Pepso- 
dent  on  March  27  renewed  its 
Mickey  Mouse  program  for  13 
weeks  on  NBC-Red,  Sundays,  5:30-6 
p.  m.  (EST),  through  May  15.  Re- 
newal in  the  fall  on  a  weekday  is 
planned.  Agency  is  Lord  &  Thomas 
Chicago. 


Brassiere  Series 

MAIDENFORM  BRASSIERE  Co. 
New  York,  has  started  a  scheduU 
of  six  spot  announcements  a  weel 
on  WORL,  Boston;  KFRC,  Sai 
Francisco;  KRLD,  Dallas;  anc 
WDAF,  Kansas  City.  In  addition 
a  quarter-hour  weekly  musical  pro 
gram.  Console  &  Keyboard,  start: 
on  WOR,  Newark,  on  March  31 
Agency  is  Arthur  Rosenberg  Co. 
New  York.  Charles  Silver  is  ac 
count  executive. 


AMERICAN  Red  Cross  and  U.  . 
Office  of  Education  will  broadcast 
shortwave  program  addressed  to  stii] 
dents  of  the  world  May  4  on  W2XAI 
and  W2XAF,   new   GE   stations  ii 
Schenectady. 
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J.  LESLIE  FOX 

APPOINTED  MANAGER 
with  headquarters  in  San  Francisco 

We  are  particularly  proud  to  announce  the  appointment  of  J.  Leslie  Fox  as  Pacific 
Coast  Manager  of  IRS.  His  broad  experience  in  station  operation  and  sales  plus  his 
intimate  knowledge  of  eastern  markets  are  qualifications  which  guarantee  the  same 
high  record  of  sales  effectiveness  on  the  coast  as  in  New  York,  Detroit  and  Chicago. 
With  John  Livingston  continuing  to  represent  IRS  in  southern  California  our  stations  are 
thus  assured  complete  coverage  of  agencies  and  advertisers  from  Seattle  to  Los  Angeles. 


iniERnnfio 
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ABT  Held  Independent  Union 
Under  Ruling  by  Labor  Board 

Federal  Body  Denies  ARTA  Company  Union  Plea; 
ARTA  Seeking  to  Organize  in  Brooklyn 


ASSOCIATED  Broadcast  Techni- 
cians is  a  voluntary,  not  a  com- 
pany union  and  all  CBS  engineers 
as  members  of  ABT  are  bona  fide, 
according  to  a  ruling  March  28  by 
the  National  Labor  Relations  Board 
in  Washington.  The  decision  re- 
sulted from  a  complaint  of  Ameri- 
can Radio  Telegraphists  Assn.,  a 
CIO  affiliate,  which  charged  thai 
ABT  was  a  company  union  and  not 
an  independent  labor  organization. 

KMOX,  St.  Louis;  WABC,  New 
York,  and  WJSV,  Washington,  are 
the  only  CBS  stations  whose  tech- 
nicians are  not  members  of  ABT. 
Before  CBS  acquired  KMOX  its  en- 
gineers had  become  members  of  the 
International  Brotherhood  of  Elec- 
trical Workers,  an  AFL  afiiliate,  as 
a  part  of  a  joint  agreement  signed 
by  all  St.  Louis  stations.  This 
agreement  continued  after  CBS 
took  over  KMOX. 

On  June  16,  1937,  technicians  of 
WABC  voted  to  dissolve  their  ABT 
local  and  60  of  the  station's  80 
engineers  became  members  of 
ARTA.  Although  ARTA  informed 
CBS  that  it  represented  a  majority 
of  technical  employes  of  WABC, 
CBS  continued  to  negotiate  with 
ABT  and  signed  a  contract  with 
ABT  on  a  national  unit  basis.  On 
the  basis  of  the  NLRB  ruling  it  is 
assumed  that  technicians  of  KMOX 
and  WABC  will  return  to  ABT 
membership.  Technicians  of  WJSV, 
Washington  CBS  outlet,  who  re- 
cently signed  with  ARTA  are  also 
expected  to  return  to  the  ABT  fold. 
ABT  also  represents  these  sta- 
tions: CBS  —  WEEI  WBT  WKRC 
WBBM  WCCO  KNX;  independent 
—  KOIL  KFAB-KFOR  WHIP- 
WWAE  WLS  and  University 
Broadcasting  Council,  Chicago. 

Brooklyn  Contracts 

Efforts  of  the  American  Radio 
Telegraphists  Association  to  or- 
ganize the  four  Brooklyn  stations 
which  share  the  1400  kc.  channel 
have  resulted  in  one  signed  con- 
tract, one  agreement  to  negotiate, 
one  strike  and  two  complaints 
against  stations,  filed  with  the  Na- 
tional Labor  Relations  Boai'd  by 
the  union.  According  to  Louis  Goy- 
ette,  ARTA  organizer,  requests  for 
meetings  with  station  officials  were 
followed  by  the  dismissal  of  one 
man  from  each  station.  Investiga- 
tion disclosed  just  cause  for  the 
discharges  at  WBBC  and  WARD, 
Goyette  stated,  but  he  charges 
WVFW  and  WLTH  with  discharg- 
ing men  for  union  activity. 

At  WLTH,  according  to  Goyette, 
the  management  eave  "inefficiency" 
as  the  cause  of  dismissing  an  em- 
ploye of  eight  years'  standing.  Fol- 
lowing a  meeting  with  Samuel  Gel- 
lard,  manager  of  the  station,  who 
refused  to  reinstate  the  discharged 
man,  the  union  called  out  the  other 
technicians  and  began  picketing 
the  station.  Cause  of  discharge  of 
the  WVFW  employe  was  padding 
an  expense  account  by  11  cents, 
which  proved  to  be  due  to  an  error 
in  the  bill  for  equipment  purchased 
by  the  employe,  Goyette  said.  Other 
technicians  at  WVFW  have  not 
been  called  out,  but  the  dismissed 
man  is  picketing  for  his  job. 

Emphatically    denying  these 


charges,  Mr.  Gellard  told  Broad- 
casting that  the  dismissed  tech- 
nician had  become  abusive  and  had 
threatened  Mr.  Gellard  with  physi- 
cal violence  following  a  renrimand 
for  inefficiency.  He  had  been  in  the 
station's  employ  only  two  years, 
Mr.  Gellard  stated,  although  he 
had  formerly  worked  as  a  fill-in 
for  another  station  engineer,  by 
whom  he  was  paid.  Mr.  Gellard 
further  said  that  he  had  offered  to 
put  the  question  of  reinstatement 
up  to  a  three-man  arbitration 
board,  made  up  of  one  man  ap- 
pointed by  the  station,  one  by  the 
union  and  one  chosen  by  those  two. 

Renewed  contract  between 
ARTA  and  WPEN,  Philadelphia, 
has  been  signed,  calling  for  five- 
day  40  -  hour  week,  and  wage 
scales  ranging  from  $37.50  to  $60 
as  minimums.  Seven  holidays  an- 
nually are  granted  employes,  who 
formerly  had  no  holiday  schedule, 
and  double  time  will  be  paid  for 
holiday  work.  Sick  leaves  are  spec- 
ified at  three  weeks  on  full  pay  and 
three  weeks  on  half  pay. 

WINS,  New  York,  now  has  con- 
tracts with  IBEW,  representing  its 
technical  staff;  with  AFRA,  repre- 
senting its  announcers,  and  with 
AFM,  representing  its  musicians. 
All  three  unions  are  AFL.  Mr. 
Goyette  has  been  named  provi- 
sional director  of  the  broadcast 
division  of  ARTA  in  New  York, 
pending  elections  in  the  division. 
In  organization  work  for  the  past 
six  years,  Goyette  was  formerly  a 
broadcast  engineer. 


RADIO  SQUARE— Is  the  name 
for  the  $100,000  radio  center  to  be 
built  in  Indianapolis  by  Eugene  C. 
Pulliam,  president  of  WIRE,  and 
Glenn  Van  Auken,  owner  of 
WGVA,  new  station  soon  to  go  on 
the  air  with  1,000  watts  on  1050 
kc.  The  building  will  sit  back  from 
the  street  50  feet.  Construction  is 
to  start  by  May  15,  with  comple- 
tion scheduled  for  Oct.  1 


AFRA  Cites  KSD 

AMERICAN  Federation  of  Radio 
Artists,  AFL  talent  union,  has 
filed  charges  with  the  National 
Labor  Relations  Board  against 
KSD,  St.  Louis,  charged  by  the 
union  with  releasing  an  announc- 
er for  union  activities.  AFRA 
alleges  that  Richard  Pavey,  who 
has  been  in  radio  for  15  years 
and  with  KSD  for  the  past  five 
years,  was  discharged  March  3 
without  stated  reason,  shortly  af- 
ter publication  of  his  name  as  di- 
rector of  AFRA's  St.  Louis  local. 
The  union  reports  that  complaint 
was  not  filed  until  Ray  Jones,  or- 
ganizer in  that  district,  and  Henry 
Jaffe,  AFRA  attorney,  had  visited 
St.  Louis  and  had  attempted  un- 
successfully to  settle  the  matter 
directly  with  the  management. 
AFRA  is  asking  the  NLRB  to  or- 
der KSD  to  reinstate  Pavey  and 
also  to  find  the  station  in  viola- 
tion of  the  Wagner  Act.  If  suc- 
cessful, AFRA  may  file  charges 
against  KSD  with  the  FCC,  on  the 
grounds  that  the  terms  of  a  sta- 
tion license  require  obedience  to 
all  laws  of  the  Untied  States. 


L aborts  Right  in  Renewal  Proceedings 
At  Issue  Following  Plea  to  the  FCC 


THE  RIGHT  of  labor  unions  to 
participate  at  hearings  involving 
renewal  of  licenses  of  broadcast 
stations  was  raised  at  a  confer- 
ence March  17  participated  in  by 
officials  of  American  Radio  Tele- 
graphists Association  with  FCC 
Chairman  Frank  R.  McNinch. 

Chairman  McNinch  said  the 
Commission  has  not  established  a 
definite  policy  with  respect  to  la- 
bor unions  but  pointed  out  that 
the  FCC  previously  had  been 
asked  what  attitude  it  would  take 
in  the  event  a  strike  was  called  at 
a  broadcast  station. 

Full  FCC  to  Study  Point 

Under  FCC  regulations,  stations 
are  required  to  remain  in  opera- 
tion for  specified  hours  of  time 
and  to  cease  operation  only  upon 
authorization  of  the  FCC.  A  strike 
of  technicians  or  other  key  em- 
ployes would  necessitate  closing 
down  of  stations,  it  has  been  point- 
ed out.  Chairman  McNinch  said 
he  was  in  sympathy  with  the  right 
of  labor  to  organize,  particularly 
in  the  light  of  the  Supreme  Court 
ruling  upholding  the  jurisdiction 
of  the  National  Labor  Relations 
Board.  Labor  unions,  however, 
would  have  to  show  a  definite  in- 
terest, he  indicated,  to  participate 
in  renewal  hearings. 

Attending  the  conference  were 


Mervyn  Rathborne,  ARTA  presi- 
dent, and  Dan  Driesen,  ARTA 
legislative  representative  in  Wash- 
ington, along  with  other  members 
of  the  CIO  union.  The  purpose  of 
their  visit  was  to  learn  the  atti- 
tude of  the  Commission  in  renew- 
ing license  of  stations  whose  man- 
agement refuses  to  sign  contracts 
with  unions  if  these  unions  have 
been  certified  by  the  National  La- 
bor Relations  Board  as  the  proper 
collective  bargaining  agency  for 
station  employes.  They  said  fol- 
lowing the  conference  that  Mr. 
McNinch  promised  to  take  up  the 
question  with  the  full  FCC  since 
it  had  not  been  raised  previously. 
Another  session  with  the  Chair- 
man may  be  held  in  the  future. 

Asked  if  NLRB  approval  was 
all  a  union  needed  to  secure  con- 
tracts from  employers,  the  ■  union 
stated  that  all  the  board  can  do 
is  order  the  employer  to  negotiate 
with  the  union,  and  that  some  em- 
ployers had  taken  advantage  of 
this  by  meeting  with  union  repre- 
sentatives as  often  as  asked,  but 
by  refusing  to  accept  any  union 
demands  they  made  it  impossible 
for  an  agreement  ever  to  be 
reached.  It  was  pointed  out  that 
while  ARTA  has  raised  the  point, 
any  Commission  ruling  will  apply 
equally  to  all  unions  having  deal- 
ings with  broadcasters. 


Proposed  Blanket  Bond 
To  Protect  Stations  in 
Libel  Claims  Submitted 

A  SPECIMEN  copy  of  the  blanket 
bond  offered  to  protect  broadcast 
stations  against  losses  arising  out 
of  libel  or  slander  committed  over 
their  facilities  on  March  23  was 
sent  for  scrutiny  to  some  300 
broadcast  stations  by  Ralph  P. 
Dunn,  Washington,  attorney  and 
insurance  consultant.  Announce- 
ment of  the  plan  whereby  this 
type  of  protection  could  be  secured 
through  the  Maryland  Casualty 
Insurance  Co.,  was  made  in  Feb- 
ruary by  John  Elmer,  former  NAB 
president,  and  James  W.  Baldwin, 
former  managing  director,  in  a  no- 
tice to  all  stations. 

In  his  letter  to  stations  which 
had  made  inquiry  either  to  the  in- 
surance company  or  to  the  NAB, 
Mr.  Dunn  explained  the  company 
proposes  to  write  a  blanket  bond 
which  would  protect  stations  up  to 
.$50,000  in  any  single  case,  includ- 
ing attorney's  fees,  irrespective  of 
the  number  of  stations  which 
broadcast  the  particular  statement. 
In  other  words,  the  maximum  pro- 
tection for  a  single  broadcast 
whether  carried  on  one  station  or 
an  entire  network,  would  be  $50,- 
000.  The  bond  would  give  sub- 
scribing stations  full  protection  up 
to  $1,000,000  in  any  one  year. 

The  proposed  annual  premium 
on  the  bond  would  be  $2  per  $1,000  | 
per  station  based  on  the  gross 
amount  received  from  the  sale  of 
time,  excluding  agency  commis- 
signs.  If  the  business  done  by  the 
station  is  less  than  $50,000  per 
year,  the  premium  would  be  $100. 
It  was  explained  also  that  the 
specimen  bond  is  merely  a  pro- 
posal and  is  subject  to  any  changes 
deemed  desirable  or  necessary  af- 
ter full  consideration. 


WNYC  Civil  Tests 

WNYC,  New  York,  will  fill  va-: 
cancies  in  its  announcing  staff 
through  civil  sei'vice  examinations 
which  are  now  being  prepared.  A' 
written  test  on  general  knowledge, 
will  be  given  applicants,  and  an 
oral  examination  by  prominent  ra- 
dio people.  The  station  has  fornier- 
ly  required  two  years'  paid  experi- 
ence, had  an  age  limit  of  25-39, 
and  barred  women;  now  anyone 
over  21  with  a  college  degree  is 
eligible. 


Affiliate  With  IBEW 

ENGINEERS  of  WDOD  -and 
WAPO,  Chattanooga,  have  decided 
to  join  the  International  Brother- 
hood of  Electrical  Workers,  ac- 
cording to  George  D.  Tate,  WDOD 
engineer.  Chattanooga  stations  are 
negotiating  with  technical  employ- 
es on  a  five-day,  45-hour  week, 
which  also  would  embrace  increase 
in  salary  for  technical  employes.  A 
satisfactory  and  reasonable  agree- 
ment is  expected,  Mr.  Tate  stated. 


Teamster's  Plans 

INTERNATIONAL  Brotherliood 
of  Teamsters,  an  AFL  affinate. 
during  its  recent  convention  for  the 
11  Western  States  in  San  Fran- 
cisco, bought  a  half-hour  of  evening 
time  on  KYA,  San  Francisco.  It  is 
understood  that  the  Teamsters  are 
contemplating  the  purchasing  oi 
more  radio  time  in  the  near  future 
The  account  was  placed  through, 
Allied  Adv.  Agencies,  San  Fran- 
cisco. ! 
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Day  and  Night  Service  by  Certified  NBC  Experts 


WHERE  do  America's  radio  stations  get 
the  fine  recorded  programs  which  dehght 
their  listeners?  Well,  just  to  give  you  an  idea: 

^^Most  widely  used  of  any 
recorded  program  service" 

220  stations  subscribe  to  the  NBC 
'^'^ Thesaurus",  a  service  provided  on  a 
weekly  basis,  with  new  program  features 
added  constantly.  It  is  the  most  widely 
used  of  any  recorded  program  service. 
NBC  Transcription  Service  offers  the  com- 
bined facilities  of  NBC  and  RCA  Victor. 
Together,  they  represent  leadership  in  broad- 
casting, mechanical  reproduction,  and  record- 
ing. With  them  goes  access  to  the  talent  of 


NBC  Artists  Service,  world's  largest  talent 
sales  organization. 

The  staff  includes  ace  production  men . . . 
writers  notable  for  their  mastery  of  radio 
technique . . .  directors  with  enviable  records 
in  successful  handling  of  varied  programs. 

NBC  Recorded  Program  Service,  in  short, 
offers  complete  facilities  for  the  creation, 
casting,  production  and  recording  of  programs 
for  National  Spot  and  Local  Advertising.  It's 
a  service  that  has  attracted  millions  of 
listeners;  has  done  much  to  identify  NBC  as 
the  BROADCASTING  HEADQUARTERS  whose 
every  effort  is  "in  the  public  interest,  con- 
venience, and  necessity". 


^^Broadcasting  Headquarters'^ 

MTIONAl  BROADCASTINfi  COMPANY 


A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
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FVRGASOIS  REVISES 
EXECUTIVE  SETUP 

WITH  appointment  April  1  of 
Gene  Furgason  &  Co.  as  national 
representatives  of  the  five  stations 
comprising  the  Pacific  Northwest 
Coverage  group,  the  firm  an- 
nounced an  entirely  new  executive 
setup.  Cliff  Sleininger,  who  joined 
the  firm  last  fall,  is  now  a  partner 
with  Gene  Furgason  who  retains  a 
majority  interest. 

Mr.  Furgason  will  leave  for  New 
York  May  1  where  he  will  assume 
charge  of  the  New  York  office  while 
Mr.  Sleininger  will  take  charge  of 
the  Chicago  office.  James  M.  Wade 
currently  with  the  New  York  office, 
will  remain  there.  Arch  Kerr,  new 
to  radio,  has  joined  the  Chicago  of- 
fice where  he  will  work  with  Mr. 
Sleininger.  In  Detroit,  Sylvester  M. 
Aston  will  continue  as  manager. 

Until  the  changes  become  effec- 
tive May  1,  however,  Mr.  Sleinin- 
ger will  be  in  the  New  York  of- 
fice. Mr.  Furgason,  who  returns  to 
Chicago  April  1  after  a  10-day 
trip  to  the  Pacific  Northwest  group 
of  stations,  will  remain  in  Chicago 
until  May  1. 

Mr.  Furgason  entered  the  repre- 
sentative business  in  1935  with 
Sylvester  M.  Aston,  organizing  the 
firm  of  Furgason  &  Aston  Inc.  Last 
fall  Mr.  Aston  was  appointed  head 
of  the  Detroit  office.  Mr.  Sleininger 
started  in  the  representative  field 
as  a  partner  with  James  L.  Free 
leaving  to  organize  his  own  firm. 
In  1936  he  joined  Transamerican 
which  he  left  last  fall  to  join  Fur- 
gason. 

Addition  of  these  five  Pacific 
Northwest  group  stations  compris- 
ing KFPY,  Spokane;  KGIR,  Butte; 
KPFA,  Helena;  KXL,  Portland, 
Ore.,  and  KRSC,  Seattle,  gives 
Furgason  Co.  a  total  of  18  stations. 
Others  are  WJAS  KTHS  WFLA 
KFYR  WGBF  WBOW  KFNF 
KQV  WMBG  WHJB  WE  LI 
WQDM  WHBF. 


WAAW  Transfer  Pending 

APPLICATION  for  transfer  of 
WAAW,  Omaha,  from  the  Omaha 
Grain  Exchange  to  Central  States 
Broadcasting  Co.,  now  is  pending 
before  the  FCC.  Filed  last  month, 
the  transfer  involves  a  considera- 
tion of  approximately  $55,000.  It 
was  returned  to  the  proposed 
transferee  for  additional  informa- 
tion in  connection  with  evaluation 
of  equipment  and  related  data. 
Central  States  operates  KFAB, 
KOIL  and  KFOR.  WAAW  oper- 
ates on  660  kc.  daytime  with  500 
watts  power. 


Paley  to  Report 

WILLIAM  S.  PALEY  on  April  5 
will  broadcast  CBS'  annual  report, 
in  addition  to  mailing  it  to  stock- 
holders in  the  usual  way.  Mr.  Pal- 
ey, who  will  be  heard  at  10  p.  m., 
believes  that  the  general  public's 
interest  in  radio  warrants  the  pro- 
cedure. 


Bowey's  Extends 

BOWEY'S  Inc.,  Chicago  (Dairi- 
Rich) ,  extends  T  evvy  &  the  Pirates 
show  on  16  NBC-Red  stations  and 
5  stations  on  discs  until  June  1. 
Program  was  oiiginally  scheduled 
to  go  off  the  air  April  20.  Stack- 
Goble  Adv.  Agency,  Chicago,  han- 
dles the  account. 


Union  Oil  Changes 

UNION  OIL  Co.,  Los  Angeles  (pe- 
troleum products),  will  discontinue 
its  weekly  half-hour  Thrills  pro- 
gram on  NBC- Pacific  Red  network 
April  20  to  sponsor  a  new  show 
headed  by  John  Nesbitt,  commenta- 
tor; David  Broekman's  orchestra 
and  Donald  Novis,  tenor.  New  se- 
ries, as  yet  untitled,  starts  April 
27  on  9  NBC  Pacific  Red  stations; 
KTAR,  Phoenix,  Ariz.,  and  KIDO, 
Boise,  Ida.,  Wednesday,  6:30-7  p. 
m.  (PST),  taking  over  the  time 
now  utilized  by  Thrills.  Agency  is 
Lord  &  Thomas,  Hollywood.  It  is 
reported  a  clause  has  been  written 
in  Nesbitt's  Union  Oil  Co.  contract 
which  gives  Nesbitt  power  to  can- 
cel on  two  weeks  notice,  inserted  to 
protect  M-G-M  if  his  work  at  the 
film  studio  becomes  too  heavy.  It  is 
also  said  the  clause  was  inserted  by 
Nesbitt  with  a  national  sponsor  in 
mind  as  a  tie-in  with  release  of  his 
M-G-M  short  subjects.  American 
Tobacco  Co.  (Half  &  Half)  through 
Young  &  Rubicam  Inc.,  recently 
auditioned  Nesbitt  for  a  half-hour 
program. 


IN  HAWAII— Maj.  Gen.  James  G. 
Harbord  (right) ,  RCA  board  chair- 
man, was  greeted  at  KGU,  Hono- 
lulu, on  his  globe-circling  trip  by 
Lorrin  P.  Thurston  (left),  KGU, 
president  of  Advertising  Pub.  Co., 
owner  of  KGU,  and  M.  A.  Mulrony, 
station  manager  and  dean  of  Ha- 
waiian engineers. 


San  Antonio  Beer 

SAN  ANTONIO  BREWING 
Assn.,  San  Antonio,  Tex.  (Pearl 
beer),  on  April  25  starts  a  quarter- 
hour  news  program  six  days  week- 
ly on  WOAI  that  city  featuring 
Ken  McClure  WOAI  commentator. 
Pitluk  Advertising  Agency,  San 
Antonio,  is  handling  the  account. 


Selective  Service 
Begun  by  Standard 

Flexible  Plan  Permits  Station 

To  Pick  Part  of  Library 

ON  THE  theory  that  transcription 
library  services  must  change  their 
structure  to  conform  to  changing 
radio  needs  resulting  from  both  in- 
ternal and  external  causes,  Stand- 
ard Radio  Inc.  on  April  1  is  launch- 
ing its  new  Tailored  Transcription 
Service  in  an  effort  to  enable  its 
subscribers  to  meet  every  type  of 
demand  for  transcribed  sponsored 
and  sustaining  programs. 

The  new  service  was  conceived, 
according  to  Gerald  King,  presi- 
dent, as  a  result  of  the  phonograph 
record  situation,  the  musiciansl 
union  problem  and  the  time  clear- 
ance contracts  in  force  between  net- 
works and  stations.  It  brings,  he 
said,  a  new  flexibility  to  transcrip- 
tion libraries  in  that  the  stations 
may  now  purchase  them  in  any  or 
all  of  five  parts,  according  to  their 
peculiar  local  needs. 

Selective  Service 

Standard  now  furnishes  a  basic 
library  of  1,200  selections,  with  a 
guaranteed  minimum  of  100  new 
musical  selections  each  week  along 
with  20  hours  of  prepared  con- 
tinuity, to  some  160  s  t  a  t  i  o  n  s  | 
[Broadcasting,  1938  Yearbook]. 
These  are  on  lateral  cut  RCA  re- 
cordings. This  is  the  full  library 
service,  the  purchase  of  which,  ac- 
cording to  Mr.  King,  "often  works 
a  hardship  on  some  stations  which 
are  required  to  accept  material  for 
which  they  have  no  use."  Accord- 
ingly, the  new  Tailored  Transcrip- 
tion Service  permits  the  elimina- 
tion of  certain  types  of  talent  and 
continuity  from  the  full  service 
with  proportionate  reductions  in 
cost. 

starting  this  month,  a  five-fold 
service  may  be  ordered  in  single 
sections  or  groups  as  follows: 

A — Full  service  with.  100  new  selec- 
tions monthly  and  20  hours  of  con- 
tinuity per  week. 

B — 7(j  new  selections  monthly  and 
17  hours  of  continuity  weekly,  featur- 
ing concert  or  standard  music. 

C — 64  new  selections  monthly  and 
l.")  hours  of  continuity  weekly,  featur- 
ing currently  popular  music. 

D — 10  new  selections  monthly  and 
12  hours  of  continuity  weekly,  evenly 
balanced  between  popular  and  concert 
types. 

E — The  Popular  Supplement,  pro- 
viding 40  selections  per  month  with 
three  hours  of  continuity  weekly  and 
comprising  popular  music  entirely. 
[About  40  stations  are  already  taking 
this  service.] 

All  transcriptions  are  copyright 
licensed,  with  Standard  paying 
MPPA  for  rights  to  ASCAP  music 
for  local  sponsored  and  sustaining 
use  and  with  Standard  paying 
SESAC  for  its  music.  ASCAP  li- 
censes must  be  held  but  no  SESAC 
license  need  be  held  by  the  stations. 
Standard  also  secures  performance 
releases  from  its  artists  to  elimi- 
nate the  possibility  of  litigation 
such  as  now  current  with  phono- 
graph recording  artists,  according 
to  Mr.  King. 


Calox  Spreads 

McKESSON  &  ROBBINS,  Bridge- 
port, Conn.  (Calox  toothpowder) , 
on  May  30  will  start  on  CBS  Joyce 
Jordan,  Girl  Interne,  five-a-week 
script  show  now  running  on  the 
Yankee  Network.  Agency  is  Brown 
&  Tarcher,  New  York. 


TRANSCRIBED  COURT  SESSIONS 

Use  of  Sound  Recording  Equipment  at  Trials  Urged 
 In  Bill  Passed  by  the  House  


A  NEW  field  for  broadcasting  in 
extending  public  service  may  be 
opened  as  a  result  of  an  experi- 
ment in  sound  recording  of  court 
proceedings  sponsored  by  Rep.  Sam 
Hobbs  (D-Ala.)  in  a  bill  (HR- 
9711),  already  passed  bv  the  House 
of  Representatives  and  now  pend- 
ing in  the  Senate.  The  Procurement 
Division  of  the  Treasury  Depart- 
ment would  be  directed  to  install 
sound  recording  equipment  in  a 
District  of  Columbia  court.  At 
least  one  important  trial  will  be  re- 
corded and  accompany  the  printed 
record  to  the  Court  of  Appeals  and 
the  Supreme  Court. 

Instead  of  wading  through  vo- 
luminous documents,  the  Circuit 
Court  judges  and  Supreme  Court 
justices  will  have  the  sound  record- 
ing reproduced  in  their  chambers. 

If  the  experiment  proves  as  suc- 
cessful as  believed  by  Mr.  Hobbs, 
a  former  Alabama  judge,  Congress 
will  be  asked  to  extend  the  prac- 
tice to  all  Federal  Courts.  If  this 
is  done.  State  courts  will  unques- 
tionably adont  the  same  plan  for 
important  trials. 

Edited  Broadcasts 

The  interest  of  radio  in  the 
Hobbs  proposal  lies  in  the  fact  that 
if  sound  recordings  are  made  of 
court  proceedings,  stations  then 
could  give  to  their  audiences  each 
night  important  highspots  of  trials 
in  which  there  was  a  general  pub- 
lic interest.  The  value  of  such  a 
service  can  be  appreciated  when 
apnlied  to  the  famous  Lindbergh 
kidnaping  trial.  A  broadcast  each 
night  of  what  took  place  at  Flem- 
ington  would  have  attracted  vast 
radio  audiences. 

Rep.  Hobbs'  interest  in  the  pro- 
posal, however,  is  not  so  much  in 
giving  the  public  sound  reproduc- 
tions of  trials.  He  lists  three  defi- 
nite reasons  which  prompted  him 
to  introduce  his  bill.  They  are: 

1.  Sound  recording  of  trials  will 
work  toward  justice.  Many  defen- 
dants have  been  convicted  on 
charges  to  juries  which  in  printed 
form  appear  fair  but  which  by  in- 
flection created  biased  impressions 
on  the  minds  of  jurors. 


REP.  HOBBS 

2.  Judicial  procedure  will  be 
speeded  up  because  time  is  now  lost 
in  waiting  for  printed  records.  Ap- 
pellate courts  can  more  quickly  dis- 
pose of  cases  by  listening  to  perti- 
nent transcriptions  from  trials. 

3.  Expense  of  judicial  procedure 
will  be  substantially  reduced. 

The  Hobbs  bill  provides  that  the 
Procurement  Division  record  the 
proceedings  in  the  selected  trial 
'by  any  one  or  more  of:  the  mag- 
netic method  on  steel  tape,  or  the 
direct  acetate  disk  method,  or  the 
direct  film  method,  or  any  other 
direct  method  of  recording." 

During  consideration  of  the 
Hobbs  bill,  the  House  Judiciary 
Committee  heard  demonstrations  of 
sound  recordings.  Hearings  before 
the  FCC  are  now  recorded  by  tran- 
scription and  this  practice  is 
spreading. 

For  several  years  the  British 
government  has  made  sound  record- 
ings of  important  official  broad- 
casts by  the  use  of  the  Blattner- 
phone  system  and  has  made  re- 
broadcasts  to  reach  the  far-flung 
possessions  of  the  Empire. 
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ADDED 
ATTRACTION 

'Tistener  preference"  is  the  main  feature  of  the 
show  that  WSAI  puts  on  in  the  Cincinnati  area — 
day  in  and  day  out. 

But  there's  an  added  attraction  that  WSAI  adver- 
tisers Hke  even  better — it's  Dealer  Support! 

And  WSAI  delivers  that  in  a  big  way ! 

A  recent  survey  by  an  independent  research  organi- 
zation revealed  that  68.4%  of  the  drug  and  grocery 
retailers  in  the  Cincinnati  area  prefer 

WSAI 

CINCINNATI'S   OWN  STATION 

•  National  Spot  Representative 

TRANi'AMERICAN 

NEW  YORK  CHICAGO  HOLLYWOOD 


* 
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Facsimile  Rights 
Denied  in  Canada 

Plan  to  Eliminate  Levies  on 
Radio  Receivers  Discussed 

By  JAMES  MONTAGNES 

NO  FRANCHISES  for  facsimile 
transmission  will  be  granted  to  pri- 
vate interests  without  discussion 
with  and  approval  of  the  Canadian 
federal  government,  Chairman  L. 
W.  Brockington  of  the  Canadian 
Broadcasting  Corp.  told  a  Paiiia- 
mentary  Committee  on  Broadcast- 
ing at  the  opening  session  on  March 
24  at  Ottawa. 

The  CBC  has  taken  steps  to 
safeguard  the  public  interest  with 
respect  to  television  and  facsimile 
transmission.  "We  have  hedged 
around  any  possible  issue  of  license 
for  other  than  experimental  pur- 
poses and  there  will  be  no  aliena- 
tion of  the  public  domain  in  that 
field,"  he  told  the  parliamentarians. 

In  citing  CBC  policy  and  attain- 
ments, he  mentioned  that  on  Jan. 
1,  1938,  76.5%  of  the  population  of 
Canada  enjoyed  primary  radio  ser- 
vice, and  by  next  January  the  per- 
centage would  be  84. 

License  Fee  Remains 

The  government  has  not  re- 
tracted its  increase  in  listener  li- 
cense fees,  as  was  expected.  Regu- 
lations issued  by  V.  I.  Smart,  dep- 
uty minister  of  transport,  include 
the  $2.50  annual  tax  on  auto  ra- 
dios, formerly  exempt,  but  Ameri- 
can tourists  bringing  in  their  auto 
radios  will  not  have  to  pay  a  tax. 
When  the  new  license  fee  goes  into 
effect  April  1,  every  radio  will  be 
taxed  $2.50,  except  battery  sets, 
which  will  continue  to  pay  the 
former  rate  of  $2,  because  the  gov- 
ernment estimates  its  costs  approx- 
imately ten  times  as  much  to  oper- 
ate a  battery  set  as  an  electric 
light  circuit  receiver,  Mr.  Smart 
said. 

While  nothing  official  has  been 
announced,  it  is  understood  there  is 
some  discussion  of  eliminating  this 
disliked  tax,  and  it  is  generally 
conceded  that  every  member  of  the 
parliamentary  committee  would 
prefer  to  see  some  other  method 
of  raising  the  $2,500,000  now  pro- 
duced by  the  listening  tax.  There 
is  a  strong  possibility,  it  is  felt  in 
some  circles,  that  an  indirect  tax 
will  be  devised  before  March  31, 
1939. 

An  "Honest"  Tax 
"Elimination  of  advertising  is 
certainly  part  of  our  ultimate  pol- 
icy," Chairman  L.  W.  Brockington 
informed  the  Parliamentary  Com- 
mittee. Every  cent  of  the  reve- 
nue derived  from  the  recent  ar- 
rangement of  placing  several  lead- 
ing U.  S.  commercial  programs  on 
the  Canadian  networks  was  to  be 
used  to  build  up  Canadian  pro- 
grams for  Canadian  listeners,  he 
explained.  The  CBC  had  to  take  a 
certain  amount  of  advertising  to 
build  up  revenue  and  resources  to 
the  point  where  commercial  con- 
tracts would  not  be  necessary. 

"If  the  CBC  were  to  go  out  of 
business  tomorrow,  every  private 
station  in  Canada  would  be  de- 
lighted to  become  a  part  of  United 
States  chains,"  he  added. 

The  CBC  feels  that  the  an- 
nual license  from  listeners  is  the 
best  means  of  raising  revenue,  Mr. 
Brockington  stated,  "since  the  fee 
is  the  most  honest  tax  +here  is  be- 
cause the  people  know  exactly  what 
they  are  paying  for  and  the  tax  is 
levied  directly  upon  those  using  the 


EXECUTIVES  —  Who  say  they're 


going  to  Missouri  to  look  over  the 
Ozarks  usually  end  up  like  this. 
John  Wayne  Pearson,  son  of  Sales 
Manager  John  E.  Pearson  of 
KWTO-KGBX,  Springfield,  Mo., 
displays  the  proof  of  his  daddy's 
fishing  prowess.  The  bass  weighed 
3%  pounds,  was  19  inches  long  and 
was  caught  in  Lake  Tanycomo, 
near  Brandon,  Mo. 


G-M  News  in  Canada 

GENERAL  MOTORS  of  Canada, 
started  on  March  22  for  three 
months  a  15-minute  news  commen- 
tary from  London,  England,  with 
Beverley  Baxter,  Canadian-born 
newsman,  as  commentator,  Tues- 
days 10  p.  m.  on  CJCB,  Sydney; 
CHNS,  Halifax;  CFCY,  Charlotte- 
town;  CKCW,  Moncton;  CHSJ,  St. 
John;  CPNB,  Frederickton ;  CBM, 
Montreal;  CBO,  Ottawa;  CFRC, 
Kingston;  CBL,  Toronto;  CKTB, 
St.  Catherines;  CKLW,  Windsor; 
CKSO,  Sudbury;  CFCH,  North 
Bay;  CJKL,  Kirkland  Lake; 
CKGB,  Timmins;  CKPR,  Fort 
William;  CKY,  Winnipeg;  CKX, 
Brandon;  CKCK,  Regina;  CHAB, 
Moose  Jaw;  CFQC,  Saskatoon; 
CKBI,  Prince  Albert;  CJCA,  Ed- 
monton; CFAC,  Calgary;  CJOC, 
Lethbridge ;  CFJC,  K  a  m  1  o  o  p  s ; 
CKOV,  Kelowna;  CJAT,  Trail; 
CBR,  Vancouver.  MacLaren  Adv. 
Co.,  Toronto,  handles  the  account. 

Paint  in  Canada 

CANADIAN  INDUSTRIES  Ltd., 
Montreal  (paints),  begins  April  1 
to  run  to  June  a  6-weekly  drama- 
tized minute  spot  campaign  on 
CFAC,  Calgary;  CJCA,  Edmonton; 
CJOC,  Lethbridge;  CHSJ,  St. 
John;  CHNS,  Halifax;  CJCB,  Syd- 
ney; CJLS,  Yarmouth;  CHNC, 
New  Carlisle;  CKPR,  Fort  Wil- 
liam; CFCY,  Charlottetown ; 
VONF,  St.  John's,  Newfoundland. 
A  live  15-minute  program  starts 
April  3  on  CFRB,  Toronto.  J. 
Walter  Thompson  Co.,  Toronto, 
handled  the  account. 


utility."  The  CBC  was  aware  that 
the  license  was  not  popular,  but 
"we  are  not  concerned  with  popu- 
larity; we  are  concerned  with  doing 
our  duties  fearlessly."  Discussion 
of  a  special  $1  license  fee  for  auto 
radios  did  not  progress  far,  but 
Mr.  Brockington  promised  to  take 
the  matter  up  with  Transport  Min- 
ister C.  D.  Howe. 


FROM  FAST  TRAIN 

KFOX  Carries  Program,  With 
'  Good  Reception  

BROADCASTING  from  a  stream- 
lined train  racing  80  miles  an  hour 
between  San  Diego  and  Los  An- 
geles was  successfully  demonstrat- 
ed March  19  by  KFOX,  Long 
Beach,  Cal.  Shortwave  transmitter 
of  KFOX  operating  on  2150  kc. 
was  placed  in  the  baggage  car  and 
antenna  was  strung  on  a  welded 
frame  along  the  top  of  three  cars. 
Connected  wire  string  allowed  for 
insertion  of  amplifying  units  and 
microphones  in  any  of  the  train's 
six  cars.  The  shortwave  broadcasts 
were  picked  up  at  Oceanside  and 
Santa  Ana  for  transmission  to 
KFOX  by  direct  wire.  Listener  re- 
sponse to  the  interviews  on  the 
train  with  guest  passengers,  school 
children  and  Santa  Fe  officials  was 
widespread. 

Members  of  KFOX  participating 
in  the  broadcasts  were:  Hal  Nich- 
ols, owner;  Lawrence  McDowell, 
commercial  manager ;  Lawrence 
Weston,  chief  engineer.  Ground 
crew  technicians  were  directed  by 
Harry  Myers  and  Cal  Applegate 
of  KFWB,  Hollywood.  KFWB  car- 
ried the  broadcasts  from  2:45-6:30 
p.  m.  through  KFOX,  the  two  sta- 
tions being  links  of  the  California 
Radio  System.  Announcers  Man- 
ning Ostroff,  Lou  Merrill  and  Rus- 
sell Hughes  of  KFWB  participated 
in  the  broadcasts. 


First  CRCY  Commercial 

CRCY,  CBC  station  at  Toronto  for 
sustaining  features,  is  carrying  its 
first  commercial  program,  S.  C. 
Johnson  &  Son  Ltd.,  Brantford 
(furniture  polish),  having  begun 
Fibber  Mcgee  &  Molly,  on  Tuesday 
evenings  March  15  to  May  3,  be- 
cause its  regular  nlace  on  sister 
station  CBL  has  been  set  aside  by 
the  CBC  for  other  purposes.  Ac- 
cording to  CBC  commercial  direc- 
tor, E.  A.  Weir,  the  station  CRCY 
will  not  go  commercial  and  the 
program  is  being  carried  only  tem- 
porarily. 


Bronio  Canadian  Discs 

BROMO  SELTZER  Ltd.,  Toronto, 
has  started  a  dramatized  one-min- 
ute daily  spot  transcription  cam- 
paign on  CKWX,  Vancouver; 
CJRC,  Winnipeg;  CFRB,  Toronto; 
CKAC,  Montreal;  CHRC,  Quebec; 
CKCO,  Ottawa;  CKCL,  Toronto; 
CKLW,  Windsor;  CHNS,  Halifax; 
CJCB,  Sydney.  The  series  runs  to 
June,  then  from  September  to  De- 
cember. J.  Walter  Thompson  Co., 
Toronto,  handled  the  account. 


P  &  G  in  Canada 

PROCTER  &  GAMBLE  Co.  of 
Canada  (Calay  soap),  on  March 
14  started  transcription  series 
Wife  Saver  on  CFCF,  Montreal; 
CFRB,  Toronto;  CJRC,  Winnipeg; 
CKCK,  Regina;  CFCN,  Calgary, 
and  CJOR,  Vancouver.  Pedlar  & 
Ryan,  New  York,  placed  the  ac- 
count. 


Langley  Test  in  Canada 

LANGLEY's  Ltd.,  Toronto,  (chain 
cleaner)  started  a  five  weekly  news 
commentary  for  13  weeks  on  CBL, 
Toronto,  as  a  test  program.  The 
program  goes  out  from  the  studios 
of  Associated  Broadcasting  Co.,  To- 
ronto. The  account  was  placed  by 
Stevenson  &  Scott,  Toronto. 


Change  in  Policy 
On  Experimentals 

FCC  Orders  Hearings  to  Find 

Status  of  Research  Work 

A  NEW  policy  of  designating  for 
hearing  license  renewals  of  all  ex- 
perimental stations  which  have 
not  shown  satisfactory  research 
work  during  the  previous  license 
period  as  indicated  in  mandatory 
reports,  has  been  embarked  upon 
by  the  FCC. 

At  its  meeting  March  16,  the 
FCC  set  for  hearing  applications 
of  four  stations  for  renewal  of 
their  high  -  frequency  broadcast 
(apex)  licenses.  It  also  set  for 
hearing  several  other  experimental 
licenses  on  the  same  basis. 

The  engineering  department  is  ,1 
combing  all  reports  of  experi- 
mental licensees  to  ascertain  wheth- 
er a  definite  program  of  work  is  . 
being  carried  forward  and  in  cases 
where  there  appears  to  be  no  ma- 
terial effort  in  that  direction,  rec- 
ommendations for  hearings  are 
made.  In  other  cases,  where  work 
being  done  does  not  appear  to 
meet  requirements,  the  Commis- 
sion is  suggesting  to  the  stations 
that  they  follow  a  particular  type 
of  experimentation  during  the  en- 
suing license  period. 

No  definite  hearing  dates  have  < 
been  set  on  any  of  these  applica- 
tions and  it  is  likely  that  in  most 
instances  adjustments  will  be  made 
either  through  agreement  to  carry  | 
forward  experimental  programs  or  1 
through  voluntary  relinquishment  R 
of  licenses.  Experimenters  in  fac-  11 
simile  and  television,  as  well  as  in  I 
ultra-high  frequency  broadcasting,  I 
will  be  called  upon  to  carry  for-  I 
ward  definite  programs  of  work.  || 
Such  licenses  are  issued  for  a  one  | 
year  period  with  the  requirement  | 
that  the  licensee  submit  progress  i 
reports  on  the  nature  of  experi-  i 
mentation  production. 

Licenses  set  for  hearing  at  the 
FCC  meeting  March  16  were  those 
of  W3XKA,  Westinghouse,  Chico- 
pee  Falls;  W9XAZ,  Journal  Co., 
Milwaukee;  W9XPD,  Pulitzer  Pub- 
lishing Co.,  and  WIXEQ,  E.  An- 
thony &  Sons,  New  Bedford,  Mass. 

At  its  meeting  March  23  the 
FCC  set  for  hearing  applications 
of  the  Chicago  Federation  of  Lab- 
or for  renewal  of  its  international 
broadcast  station  license,  giving  it 
a  temporary  license  subject  to 
whatever  action  may  be  taken  af- 
ter hearing  and  also  that  of  WDOD 
Chattanooga,  for  modification  of  li- 
cense of  its  high-frequency  broad- 
cast station. 


NBC  Visual  Change 

OVERHAULING  of  NBC's  televi- 
sion transmitter  atop  the  Empire 
State  Bldg.  is  about  complete  and 
the  station  should  be  ready  for  fur- 
ther experimental  visual  broadcasts 
early  in  April.  No  schedule  oi 
broadcasting  has  been  worked  qui 
as  yet,  the  network  awaiting  in- 
structions  from  the  television 
standards  committee  of  the  Radio 
Manufacturers  Association  before 
making  any  definite  plans.  Previous 
tests  have  already  established  on  a 
fairly  firm  basis  the  441-line  defini- 
tion and  other  standards,  but  ther€ 
are  still  several  points  which  musl 
be  tested  before  they  can  be  agreed 
upon  as  standards.  Later  in  the 
spring  NBC  plans  to  change  its 
antenna  system  as  well.  II 
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CERTIFIED 
INVESTMENT 

Since  1912,  Blaw-Knox  has  marched  with  the 
leaders  of  the  radio  industry,  pioneering  in  the 
field  of  vertical  radiators.  Because  of  long  experi- 
ence, valuable  knowledge  of  transmission  re-^ 
quirements,  constant  research,  Blaw-Knox  has' 
become  the  recognized  clearing  house  for  data 
concerning  radiators  of  any  type  or  design. 
-   ^.This_  qTegi_Jund^of  knowledge  enables  Blaw- 
Knox  to  recommend,  design  and  construct  verti- 
cal radiators  that  meet  all  special  requirements 
and  that  will  definitely  "step-up"  the  antenna 
efficiency.  Consult  Blaw-Knox,  expecting  to 
find  a  complete  understanding  of  all  your  re- 
quirements, no  matter  how  varied  they  may 
be.  Blaw-Knox  experience  assures  good  struc- 
tural design  and  increased  radio  efficiency. 

BLAW-KNOX 

VERTICH 

RADIATORS 


Broadcasts  Bring 
Success  in  Winter 
For  Summer  Food 

Puffed  Wheat  and  Rice  Enjoy 

Stimulus  From  Dick  Tracy 

QUAKER  OATS  Co.,  sponsor  of 
the  Dick  Tracy  broadcasts  five  af- 
ternoon quarter-hours  weekly  on 
NBC's  Red  network,  has  not  over- 
looked a  single  means  of  tying  up 
its  program  with  Puffed  Wheat 
and  Puffed  Rice  in  the  minds  of 
its  juvenile  listeners,  with  the  re- 
sult that  in  less  than  three  months 
— and  winter  ones,  at  that,  when 
cold  cereal  sales  are  at  the  ebb — 
these  breakfast  foods  are  enjoying 
a  sale  that  would  be  very  gratify- 
ing even  in  the  mid-summer  sea- 
son. 

To  begin  with,  the  program  is 
one  that  has  proved  its  ability  to 
attract  a  large  audience  of  loyal 
followers  on  several  previous  oc- 
casions. Added  to  this  as  the  major 
promotion  is  the  never-failing  club 
idea,  in  this  case,  the  Dick  Tracy 
Service  Patrol,  complete  with 
badges,  a  solemn  pledge,  a  secret 
code  and  the  possibility  of -  win- 
ning high  rank.  For  two  hoxtops 
one  can  become  a  patrol  member; 
sending  in  boxtops  and  member- 
ship applications  of  five  friends 
makes  one  a  patrol  leader;  more 
boxtops  raise  one  to  sergeant, 
lieutenant,  captain  and  even — af- 
ter 39  tops  have  been  accumulated 
— an  inspector  general. 

Proof  of  the  interest,  and  ca- 
pacity, of  some  youngsters  is  giv- 
en by  the  fact  that  in  less  than 
three  months  after  the  program's 
first  broadcast  there  are  more 
than  100  inspector  generals,  while 
common  patrol  members  are  count- 
ed in  the  hundreds  of  thousands. 
Sirens  and  Cannons 

To  drive  home  the  sales  story  of 
cereals  shot  from  guns  each  broad- 
cast opens  and  closes  with  the 
boom  of  a  cannon,  followed  by  the 
hiss  of  falling  grain.  Each  instal- 
ment of  the  serial  story  is  intro- 
duced with  the  words  "Here  comes 
Dick  Tracy"  and  the  shriek  of 
sirens,  a  conditioning  device  that 
is  believed  to  result  in  an  associa- 
tion that  will  remind  the  young 
listeners  of  the  program  and  prod- 
uct every  time  they  hear  a  fire, 
police  or  ambulance  siren.  Com- 
mercial messages  are  not  merely 
read  by  an  announcer  but  are 
made  a  part  of  the  club  meeting 
that  concludes  each  broadcast.  In- 
centive to  become  a  patrol  mem- 
ber and  constant  use  of  the  code 
books,  which  also  contain  details 
of  promotions  via  the  boxtop 
route,  is  maintained  by  frequent 
introduction  of  code  messages  in- 
to the  plot  of  the  story,  which  the 
listener  must  decipher  if  he  is  to 
keep  abreast  of  developments. 

Tying  in  with  the  retailers,  the 
sponsor  asks  his  listeners  to  trade 
at  stores  whose  windows  proclaim 
them  to  be  Dick  Tracy  Headquar- 
ters. Dick  Tracy  displays  are  also 
furnished  to  retailers  and  their 
use  is  insured  by  including  in  each 
display  notice  of  a  $100  reward 
which  the  Quaker  Oats  Co.  will 
pay  for  information  leading  to  the 
arrest  of  anyone  robbing  the  store. 
As  this  offer  is  good  only  if  the 
display  is  up  at  the  time  of  the 
robbery,  the  company  has  found  it 
an  effective  means  of  keeping  their 
displays  in  constant  use. 

While  refusing  to  divulge  exact 


GREAT  DAY  — For  Amarillo  and 
the  Texas  Panhandle  country  was 
the  Mother-in-Law  Day  celebrated 
March  9  with  five  governors  and 
Mrs.  Franklin  D.  Roosevelt  pres- 
ent, and  with  broadcasts  keyed 
from  KGNC,  Amarillo,  to  NBC  and 
the  Texas  Quality  Network.  Event 
was  brain-child  of  Gene  Howe,  edi- 
tor of  the  Amarillo  Globe  and 
News,  operating  KGNC.  In  this 
photo  taken  during  broadcast  (left 
to  right)  are  O.  L.  (Ted)  Taylor, 
president  of  KGNC;  Wesley  S.  Iz- 
zard,  secretary  -  treasurer,  KGNC, 
chief  announcer,  with  Gov.  Allred 
of  Texas  holding  mike  and  Gov. 
Tingley  of  New  Mexico  in  back- 
ground. 


Goodkind  Agency 

M.  LEWIS  GOODKIND  has  re- 
signed as  vice-president  of  Bur- 
net-Kuhn  Advertising  Co.,  Chicago, 
to  open  a  radio  and  advertising 
counsel  service  at 
919  N.  Michigan 
Ave.  (Palmolive 
Bldg.)  Known  as 
M.  Lewis  Good- 
kind,  the  new 
firm  will  work 
with  agencies  as 
well  as  advertis- 
ers on  radio  and 
advertising  prob- 
Mr.  Goodkind  lems.  Calvin 
Holmes  is  associated  with  Mr. 
Goodkind.  Advertising  of  the  Trad- 
ing Post,  largest  food  store  in  Chi- 
cago, will  be  handled  by  the  firm. 
Mr.  Goodkind  formerly  was  with 
Lord  &  Thomas,  Chicago,  where  he 
was  radio  service  director.  Mr. 
Holmes  was  with  Montgomery 
Ward  &  Co.  for  five  years  in  the 
retail  sales  and  advertising  depart- 
ments and  was  also  with  the  Glen 
Buck  agency  for  six  years. 


Kreuger  Adds  News 

KREUGER  BREWING  Co.,  New- 
ark, N.  J.,  which  on  March  18 
started  a  thrice-weekly  sports  re- 
view by  Clem  McCarthy  on  WJZ, 
New  York,  on  March  22  also  start- 
ed Kreuger  News  Reporter  on  8 
stations  of  the  Yankee  Network. 
The  program,  directed  by  Yankee's 
Linus  Travers,  is  the  same  as  that 
used  by  Borden's  Chateau  Cheese 
last  year,  consisting  of  dramatized 
events  in  New  England  news.  The 
show  is  heard  three  evenings  a 
week,  to  run  for  13  weeks.  Agency 
is  Young  &  Rubicam,  New  York. 

sales  figures,  the  sponsor  admits 
that  the  program  has  created  an 
"overwhelming  response"  and  has 
recently  added  12  stations  to  its 
network.  A  current  coincidental 
survey  gives  it  the  highest  rating 
among  kid  programs  for  program 
and  sponsor  identification  and  puts 
it  in  fifth  place  among  all  pro- 
grams. Program  is  supervised  by 
Lawrence  Holcomb,  radio  director 
of  Sherman  K.  Ellis  &  Co.,  agency 
for  these  products. 


SELLING  WATER  AT  FLOOD  TIME 

Los  Angeles  Distributor  Tries  Radio  During 
 Disaster  and  Becomes  Steady  Sponsor  

HARRY  W.  WITT 


By 

CBS   Southern   California   Sales  Manager, 
Hollywood 

CASHING  IN  on  a  disaster  and 
at  the  same  time  offering  the  com- 
munity a  valuable  public  service, 
California  Consolidated  Water  Co., 
Los  Angeles,  distributors  of  Puri- 
tas  and  Arrowhead  bottled  drink- 
ing water,  seized  upon  the  ad- 
vantages afforded  its  business  by 
the  March  floods  which  swept 
Southern  California. 

When  muddy  run-off  waters 
threatened  to  pollute  the  water 
supply  of  many  populous  Southern 
California  communities,  KNX, 
CBS  Hollywood  station,  was  the 
first  media  to  warn  the  public 
to  boil  or  take  other  precautions 
with  drinking  water.  The  oppor- 
tunity was  present  to  sell  pure 
bottled  water  to  the  householders 
during  what  is  normally  a  slack 
season  for  this  product. 

No  Time  Lost 

Acting  quickly,  the  California 
Consolidated  Water  Co.,  through 
McCarty  Co.,  Los  Angeles  adver- 
tising agency,  contracted  for  sev- 
eral spot  announcements  daily 
during  the  first  few  days  of  the 
disaster.  This  station  having  been 
the  first  to  carry  warnings  of  pos- 
sible water  pollution,  and  also  in 


the  forefront  with  news  coverage 
of  the  flood  disaster,  it  was  logical 
therefore,  for  the  agency  and 
sponsor  to  choose  KNX  to  deliver 
its  message  to  the  public. 

Results?  They  were  instantane- 
ous and  overwhelming.  The  water 
company's  regular  staff  of  order- 
takers  was  completely  swamped. 
All  available  office  workers  and 
even  company  executives  were 
rushed  into  the  breech.  Orders 
started  coming  in  even  before  the 
final  word  of  the  first  announce- 
ment has  been  put  on  the  air,  ac- 
cording to  company  executives.  A 
wave  of  orders  followed  each  an- 
nouncement, subsiding  after  a  few 
hours  only  to  be  repeated  with  the 
broadcasting  of  the  new  Puritas- 
Arrowhead  announcement. 

Thus  radio  did  another  good 
selling  job.  The  warnings  by  KNX 
and  other  Los  Angeles  stations, 
followed  by  the  widespread  distri- 
bution of  bottled  water,  must  be 
credited  with  having  averted  the 
dangers  which  may  have  arisen 
from  the  nse  of  polluted  water. 

So  pleased  and  confident  is  the 
sponsor  that  radio  did  a  good  job, 
that  the  California  Consolidated 
Water  Co.,  thru  McCarty  Co.,  has 
contracted  for  five  daily  daytime 
signal  announcements  on  KNX, 
starting  April  3  for  52  weeks. 


Gas  and  Electric  Utilities 
Start  Sales  Campaigns 
In  West  for  Appliances 

GAS  APPLIANCE  Society  of  Cali- 
fornia with  headquarters  in  San 
Francisco,  conducted  an  intensive 
campaign  for  gas  ranges  from 
March  17  to  25  using  600  announce- 
ments and  dramatized  spots  on  24 
stations  in  Northern  and  Central 
California.  The  campaign  stressed 
a  $15  saving  to  the  consumer  who 
purchased  a  gas  range  during  the 
nine-day  period. 

Don  Dudley  directed  the  tran- 
scribed dramatic  commercials  and 
the  announcements  were  35,  50  and 
100  words.  In  addition  to  radio,  200 
newspapers  and  120  theatres  in  61 
towns  carried  the  advertising.  Jean 
Scott  Frickelton  Agency,  San  Fran- 
cisco, had  the  account. 

The  Electric  Appliance  Society 
of  Northern  California,  San  Fran- 
cisco (electrical  appliances),  will 
stage  a  campaign  in  latter  April. 
Spot  announcements  will  be  used 
on  15  stations  in  northern  Califor- 
nia to  stress  home  refrigeration. 
Newspapers  and  dealer  displays 
will  also  be  used.  Jean  Scott  Frick- 
elton Agency,  San  Francisco,  will 
handle  the  campaign. 


AAAA  Convention 

THE  1938  convention  of  American 
Association  of  Advertising  Agen- 
cies will  be  held  at  the  Greenbriar, 
White  Sulphur  Springs,  W.  Va., 
April  20-23.  Chairman  of  the  pro- 
gram committee  is  Mark  O'Dea, 
president  of  O'Dea,  Sheldon  &  Can- 
aday.  New  York.  On  April  22  and 
23,  publishers,  advertisers  and 
other  guests  of  AAAA  will  be  in- 
vited to  attend  business  sessions 
and  the  annual  banquet. 


Chesterfield  Spots 

LIGGETT  &  MYERS  TOBACCO 
Co.,  New  York,  will  use  a  split 
NBC-Red  network  of  50  stations 
for  its  new  six-a-week  sports  re- 
view by  Paul  Douglas.  The  pro- 
gram, to  be  called  Chesterfield 
Daily  Sports  Column,  will  start 
April  18  and  will  originate  in  what- 
ever city  the  most  important  sports 
event  occurs.  This  is  NBC's  first 
Chesterfield  show,  and  is  placed  by 
Newell-Emmett  Co.,  N.  Y. 


New  Babbitt  Item 

B.  T.  BABBITT  Co.,  New  York, 
has  introduced  David  Harum  dog 
food,  named  for  its  program  on 
the  NBC-Red  network  in  the  in- 
terests of  Bab-0  cleanser.  Cut-in 
announcements  for  the  new  prod- 
uct are  now  heard  in  Albany  and 
Schenectady,  offering  a  75-cent 
leash  and  collar  for  25  cents  and 
a  label.  Agency  is  Blackett-Sam 
ple-Hummert,  New  York. 


KGNC  Names  Ballard 

JOHN  BALLARD,  of  the  Globe  i 
News  Publishing  Co.,  has  been 
named  assistant  general  manager 
of  KGNC,  Amarillo,  Tex.,  accord- 
ing to  an  an- 
nouncement by  0. 
L.  Taylor,  presi- 
dent and  general 
manager  of  the 
Plains  Radio 
Broadcasting  Co. 
Mr.  Ballard,  a 
native  of  Hutch- 
inson, Kan.,  joined 
the  CJ 1  o  b  e  corn- 
Mr.  Ballard  pany  in  1926  as  a 
member  of  its  sales  department.  In 
charge  of  promoting  feature  sup- 
plements and  special  editions  he 
traveled  widely  in  New  Mexico  and 
Colorado. 
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The  Time -Tested.  Audience -Accepted,  and 
Commercially  Successful  Program  Series 
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Recorded  by 

NBC  TRANSCRIPTION  SERVICE 

in  cooperation  with 

KING-TRENDLE  BROADCASTING  CORP.,  DETROIT,  MICH. 

Available  to  Advertisers  and  Radio  Stations  for  Local  Broadcast 
in  Certain  Markets  throughout  the  United  States  and  Canada 

For  full  particulars,  write 


IVATIOMl  BROADCASTIIMG  COJUPANY 

A  RADIO  CORPORATION  OF  AMERICA  SERVICE 

Electrical  Transcription  Service 
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The  Wheeler-Lea  Act 

AFTER  a  bitter  five-year  Congressional  battle, 
new  legislation  designed  to  strengthen  control 
of  advertising  has  been  enacted.  The  Wheeler- 
Lea  Bill  became  law  March  21  when  President 
Roosevelt  affixed  his  signature  to  the  Act.  The 
Federal  Trade  Commission  is  clothed  with  new 
powers  to  curb  false  and  misleading  adver- 
tising, and  is  given  authority  to  impose  civil 
penalties  which  it  heretofore  has  lacked. 

The  new  law  is  strong.  It  is  of  particular 
importance  to  radio  because  it  affects  directly 
the  advertising  of  foods,  drugs,  and  cosmetics 
which  constitute  perhaps  one-third  of  radio 
revenue.  Broadcasters,  along  with  other  media 
owners,  are  exempted  from  liability  because  of 
false  advertising  provided  they  supply  the 
FTC  with  information  as  to  the  identity  and 
postoffice  address  of  the  advertiser. 

Assurances  are  given  by  the  FTC  that  it 
will  not  embark  upon  any  punitive  spree  with 
its  newly-acquired  authority.  Its  spokesmen 
say  that  there  will  be  very  little  change  from 
its  present  manner  of  operation.  With  its  new 
punitive  powers,  however,  it  will  be  able  to 
eliminate  much  lost  motion  in  getting  at  the 
outer  fringe  of  manufacturers  who  have  been 
able  to  mulct  an  unsuspecting  public  because 
of  the  inadequacy  of  the  old  statute. 

Broadcasters  have  found  the  FTC  an  emi- 
nently fair  body,  in  past  dealings.  Broadcast- 
ers are  interested  in  consumer  protection,  for 
their  very  existence  depends  upon  it.  The 
broadened  law  seeks  that  end  and  its  judicious 
administration  by  the  FTC  should  go  a  long 
way  toward  ending  the  crusade  of  anti-adver- 
tising groups  to  stifle  legitimate  business  be- 
cause of  the  sins  or  the  unscrupulous  minority. 


Chain  Investigation 

AN  INVESTIGATION  of  chain  broadcasting 
has  been  ordered  by  the  FCC.  It  was  inevi- 
table. Action  came  only  after  a  controversy 
having  all  the  ear-marks  of  another  TVA  situ- 
ation had  developed.  It  was  fortunate  that  this 
internal  strife  subsided  and  that  a  resolution, 
concurred  in  by  six  of  the  seven  members,  was 
adopted  as  a  composite  of  the  viewpoints  of  the 
contending  factions. 

The  inquiry  order  is  sweeping.  Yet,  in  scan- 
ning it,  those  familiar  with  the  radio  regula- 
tory picture  find  that  the  bulk  of  the  data  is 
available  in  the  Commission's  own  files.  Of 
course,  there  is  other  information  which  the 
Commission  must  have,  relating  more  particu- 
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larly  to  the  social  and  economic  aspects  of 
broadcast  operation  which  are  destined  for 
basic  consideration  in  future. 

The  fact  that  nothing  has  been  done  before 
about  network  regulation  or  purported  ten- 
dencies toward  monopoly  in  broadcasting  cer- 
tainly is  no  indictment  of  the  industry.  Yet, 
such  an  impression  can  be  drawn  from  the 
bellowing  of  politicians  and  other  anti-radio 
groups.  In  its  present  form,  the  law  per- 
mitting special  regulations  applicable  to  chain 
broadcasting  has  been  in  force  since  1934.  The 
industry  has  taken  no  steps  to  block  an  in- 
quiry. It  will  welcome  a  fair  and  open  study. 

It  is  not  likely  that  the  investigation  will 
end  the  demands  of  the  handful  of  members  of 
Congress  for  a  Congressional  investigation. 
Already  there  have  been  charges  bandied  about 
that  the  projected  inquiry  will  be  a  "white- 
wash". But  it  probably  will  have  the  effect  of 
deferring  any  Congressional  onslaught. 

The  bulk  of  the  new  data  sought  in  the  Mc- 
Ninch  resolution  probably  can  be  procured  by 
questionnaire.  Much  of  it  unquestionably  will 
be  useful  in  the  impending  super-power  hear- 
ing, now  scheduled  for  May  16.  We  hope  the 
FCC  will  follow  the  course  of  seeking  its  pre- 
liminary information  by  questionnaire  rather 
than  at  immediate  public  hearings,  postponing 
the  actual  sessions  until  it  has  the  preliminary 
data  in  hand. 

In  so  doing,  it  would  conserve  not  only  its 
own  time  but  also  that  of  the  stations,  net- 
works and  other  elements  in  the  industry,  who 
have  jobs  to  do  at  home,  and  who  should  not 
be  called  upon  to  spend  weeks  on  end  in  Wash- 
ington for  the  taking  of  miscellaneous  testi- 
mony. Moreover,  the  FCC  itself,  should  be  free 
to  catch  up  with  the  maze  of  work  confronting 
it,  including  some  200  pending  broadcast  docket 
cases,  the  important  A.  T.  &  T.  report,  the 
telegraph  rate  case,  not  to  mention  the  matters 
that  arise  daily. 

Unquestionably,  the  Commission  will  find 
certain  existent  practices  and  probably  certain 
other  prevailing  conditions  in  conflict  with 
"public  interest".  We  doubt  whether  it  will 
find  those  conditions  as  bad  as  they  have  been 
painted  by  oppositionist  groups,  who  want  ra- 
dio placed  in  a  regulatory  strait-jacket. 

There  is  nothing  basically  wrong  with  Amer- 
ican broadcasting.  It  is  admittedly  the  best  in 
the  world.  Since  the  bleatings  of  the  opposition 
can  only  be  stilled  by  what  the  head-line  writ- 
ers call  a  "probe",  it  is  best  that  one  is  being 
undertaken.  Even  though  there  is  no  dirty 
linen,  laundry  day  still  comes  around. 


The  RADIO 
BOOK  SHOP 

AN  ARTICLE  titled  "The  Law  on  Radio  Pro- 
grams" written  by  Andrew  G.  Haley,  FCC 
attorney,  has  been  reprinted  from  the  Janu- 
ary George  Washington  Law  Review  in  the 
form  of  a  Senate  document.  Prominent  among 
the  topics  discussed  are  censorship,  defama- 
tion, false  advertising,  government  ownership 
and  lotteries.  The  article  is  replete  with  radio 
court  cases,  FCC  cases  and  a  bibliography  of 
literature  on  the  legal  aspects  of  radio  pro- 
grams. 


IMPORTANCE  of  radio  in  public  schools  is 
well  described  by  Miss  Eunice  Kneece,  radio 
chairman  of  Greensboro  High  School,  Greens- 
boro, N.  C,  in  an  article  titled  "Radio  Educa- 
tion in  the  Local  Schools"  appearing  in  the 
April  issue  of  North  Carolina  Education.  The 
scope  and  significance  of  a  school  series  broad- 
cast on  WBIG,  Greensboro,  are  related  and 
the  influence  of  educational  network  programs 
is  summarized. 


"Super-Commission" 

RADIO  regulation  appears  to  be  catching  up' 
with  itself.  A  new  check  and  balance  on  the, 
FCC,  heretofore  practically  the  last  word  in 
sofar  as  its  decisions  were  concerned,  has? 
arisen  in  the  form  of  the  U.  S.  Court  of  Ap-^ 
peals  for  the  District  of  Columbia.  Under  the 
law  it  is  the  court  of  first  recourse  from  FCC; 
actions. 

The  FCC  is  still  reeling  from  the  impact  of 
two  decisions  rendered  last  month  by  this 
court  in  which  it  found  itself  not  only  reversed 
but  rather  severely  criticized.  Several  months 
ago  the  Court  reversed  the  Commission  in 
another  case  which  appeared  to  open  a  new 
era  in  radio  jurisprudence.  During  the  pre- 
ceding half-dozen  years,  that  court  had  sus- 
tained FCC  findings  with  almost  monotonous 
regularity.  The  odds  appeared  to  be  all  against 
the  appellant. 

There  has  been  practically  a  complete  turn- 
over in  the  court  during  the  last  year.  It  is; 
functioning  with  greater  speed.  It  is  going 
into  the  records  of  cases  appealed.  And  it  is 
seeking  to  chart  the  course  of  future  FCC 
activity. 

Without  going  into  the  merits  of  the  rever- 
sals in  these  cases,  several  things  seem  appar 
ent.  The  court  is  placing  the  FCC  on  the  qu , 
vive.  It  is  accomplishing  by  juridical  reviev' 
what  many  have  thought  should  be  handlec 
by  Congress.  It  is  forcing  closer  FCC  scrutinj; 
of  the  records,  lest  their  examiners  or  thei) 
attorneys  fail  to  base  their  conclusions  oi 
fact.  The  weight  of  the  evidence,  not  "extra- 
legal"  considerations  as  the  court  puts  it; 
must  govern. 

In  one  case  the  court  decided  it  knew  o; 
nothing  in  the  law  which  forbids  the  ovraer  o 
a  newspaper  to  engage  in  broadcasting.  Tha 
appears  to  settle  that  issue,  as  far  as  existinj 
law  is  concerned.  Of  course  it  is  another  mat 
ter  as  to  whether  Congress  can  legislate 
against  newspaper  ownership. 

It  appears  likely  that  many  policy  problems 
dodged  in  the  past,  will  be  ruled  upon  unde 
this  new  era  in  radio  jurisprudence.  And  th 
sooner  they  are  decided  the  better  it  vdll  b 
for  public,  industry  and  government. 
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ANNE  DIRECTOR 
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IF  YOU  FIND  yourself  in  San 
^Prancisco  some  day  and  you're 
>ne  of  the  growing  number  of  per- 
.ons  who  is  becoming  more  than 
nildly  interested  in  spot  radio,  we 
;uggest  that  you  look  up  Miss 
\.nne  Director.  She  lives  up  to  her 
lame  literally  and  figuratively — A. 
Director.  If  you  telephone  her  of- 
ice,  the  operator  will  probably 
rive  the  busy  signal.  But  with  pa- 
;ience,  you'll  finally  reach  her.  In 
I  half-hour  chat  with  Miss  Direc- 
rj,  ;or,  you'll  learn  things  about  ra- 
Bio  that  will  more  than  repay  pa- 
.pience  and  persistence. 

Spot  broadcasting  is  Anne  Di- 
ector's  specialty.  As  time  buyer 
?or  J.  Walter  Thompson  Co.'s  San 
'.Francisco,  Los  Angeles  and  Seat- 
tle offices,  she  has  probably  been 
placing  more  national  spot  busi- 
less,  for  more  accounts,  than  any 
Jther  one  person  on  the  West 
3oast.  Miss  Director  has  played  an 
mportant  part  in  the  developing 
fOf  "western  cooperative  spot  tech- 
nique", as  she  terms  it.  A  few 
jtried  and  tested  ideas  from  her  ex- 
iperience  can  be  applied  to  other 
Ifields  of  broadcasting,  too. 

Miss  Director  is  convinced  that 
the  career  opportunities  in  radio 
-for  a  girl  are  "unlimited".  And 
with  a  twinkle  she  qualifies  the 
,;  5  belief  with,  "If  the  girl  will  accept 
the  fact  that  in  any  phase  of  com- 
"  ^mercial  radio  the  job  is  often  like- 
ly to  last  24  hours  a  day".  Anne, 
as  she  likes  to  be  called,  thinks 
that  time-buying  is  a  radio  job  for 
.which  a  woman  is  especially  qual- 
ified by  nature.  She  points  out  that 
the  work  calls  for  the  same  cau- 
tious, thorough  shopping  that  her 
•50  million  sisters-in-arms  employ 
ijiicvery  day. 

About  Anne  herself:   She  is  5 
J  feet,  3  inches  tall,  and  has  brown 
;hair  and  eyes.  "Good  natured  most 
of  the  tinie",  she  says,  and  Pacific 
Coast  radio  station  executives  ver- 
I  if y    the    statement.    Anne  likes 
i ;  horseback  riding,  dancing  and  de- 
,j  tective  stories.  "Extreme  hats,  and 
.  lots  of  'em",  she  describes  as  her 
next  weakness.  Incidentally,  Miss 
Director  is  considered  one  of  the 


best  dressed  women  in  western  ad- 
vertising. 

Her  age?  Well,  she  took  the 
woman's  privilege  and  changed  the 
subject  when  questioned.  She  did 
say  she  was  born  in  Arizona  at 
about  the  time  that  territory  be- 
came a  State.  Miss  Director  re- 
grets that  her  family  moved 
shortly  afterward  from  the  wild 
and  colorful  mining  town,  whose 
name  she  wouldn't  reveal,  to  the 
pleasant  but  "oh,  so  quiet!"  San 
Diego,  Cal. 

There  Anne  attended  high  school 
and  State  College  where  she  ma- 
jored in  journalism,  English  and 
home  economics.  The  latter,  she 
claims,  didn't  leave  any  visible  im- 
pression. By  the  time  she  was 
through  school,  her  family  moved 
to  Los  Angeles  where  she  worked 
for  several  years  as  secretary  to 
the  public  relations  head  of  an 
industrial  marketing  corporation. 
Then  a  yearning  to  see  the  Great 
White  Way  led  to  the  office  of  the 
Otis  Elevator  Co.'s  advertising 
manager  in  New  York. 

But  1929  just  wasn't  a  good 
year,  she  said,  so  back  to  the  West 
Coast  she  came  and  to  San  Fran- 
cisco. And  that  is  where  she  got 
her  first  taste  of  agency  work — 
with  the  Leon  Livingston  Adver- 
tising Co.  Her  initiation  in  radio 
came  a  little  later  when  she  worked 
with  radio  station  representa- 
tives. That  was  during  the  baby- 
hood days  of  Pacific  Coast  radio 
representation,  when  the  station 
representative  did  selling,  copy 
writing,  mailing,  sui'veying  and  a 
thousand  other  jobs  and  had  to 
fight  for  his  place  in  the  picture. 

Finally  she  joined  J.  Walter 
Thompson  Co.,  where  she  has  been 
doing  radio  work  for  the  last  five 
years.  For  a  time  she  was  in  the 
agency's  Los  Angeles  offices  and 
then  she  was  transferred  to  San 
Francisco  as  secretary  and  assist- 
ant to  Fred  Fidler,  Shell  Oil  ac- 
count executive  and  now  head  of 
the  J.  Walter  Thompson  Co.  office 
in  St.  Louis.  When  he  took  over 
his  new  duties  in  September,  1936, 
Miss  Director  inherited  much  of 


PERSONAL  NOTES 

VOLNEY  F.  RIGHTER,  formerly  of 
Young  &  Rubicam  Inc.,  has  joined  the 
sales  staff  of  WOR,  Newark. 

DR.  FRANK  N.  STANTON,  man- 
ager of  the  CBS  research  department, 
has  added  Clifford  P.  Hougland,  for- 
merly with  American  Mutual  Liabil- 
ity Insurance  Co. ;  Oscar  Katz,  from 
National  Markets  Analysis,  and  Fred 
Mahlstedt,  who  was  with  Arthur 
Kudner  Inc. 

CLAY  MORGAN  of  NBC  is  now 
known  as  director  of  public  relations. 
His  title  formerly  was  director  of 
promotion. 

G.  W.  (Johnny)  JOHNSTONE,  pub- 
licity director  of  WOR,  Newark,  on 
March  15  addressed  the  Great  Neck, 
L.  I.,  Teachers  Assn.,  on  '"The  His- 
tory and  Development  of  Radio". 

MILTON  BLINK,  vice-president  and 
Chicago  manager  of  Standard  Radio 
Inc.,  returned  to  his  Chicago  office 
April  1  following  a  vacation  of  sev- 
eral months  at  Palm  Springs,  Cal. 

W.  J.  SCRIPPS,  general  manager  of 
WWJ,  Detroit,  and  Myron  Golden, 
education  director  of  WWJ.  recently 
spoke  to  4,000  students  of  Wayne  U. 

POOLE  ROBERTSON  has  been  pro- 
moted to  commercial  manager  of 
KRBC.  Abilene,  Tex.  He  has  been 
with  KRBC  since  it  opened  in  Octo- 
ber, 1936. 

H.  A.  SEVILLE,  manager  of 
WBAX.  Wilkes-Barre,  is  recovering 
from  injuries  suffered  in  an  automo- 
bile accident  on  Pulaski  Skyway  in 
New  Jersey.  He  is  in  the  New  Jersey 
Medical  Center. 

O.  J.  KELCHNER,  manager  of 
WMMN,  Fairmont,  W.  Va.,  has  re- 
turned to  his  desk  after  a  Florida 
vacation. 

HENRY  BELLOWS,  public  relations 
director  of  General  Mills,  and  Hayle 
C.  Cavanor.  program  and  production 
manager  of  WCCO.  Minneapolis,  con- 
ducted a  symposium  on  radio  pro- 
grams at  Carleton  College,  North- 
field.  Minn.,  March  23. 

his  West  Coast  work,  and  shortly 
after  was  placed  in  charge  of  the 
agency's  spot  radio  in  San  Fran- 
cisco as  time  buyer. 

With  the  agency's  western  radio 
production  offices  located  in  Holly- 
wood, 500  miles  away.  Miss  Direc- 
tor's time-buying  job  in  San  Fran- 
cisco carries  with  it  a  lot  of  other 
responsibilities  —  "experting"  on 
program  planning,  commercial 
criticism,  merchandising,  market 
plotting,  program  effectiveness 
checks,  affairs  of  station  manage- 
ment, station  facilities  and  cover- 
age .  .  .  and  coverage  claims!  (the 
italics  are  hers).  Then  too.  Miss 
Director  has  developed  into  a  pub- 
lic speaker  of  unusual  merit,  and 
gives  considerable  of  her  time 
telling  the  story  of  radio  and  how 
it  helps  to  sell  the  products  of  J. 
Walter  Thompson  Co.  clients.  She 
is  in  great  demand  by  service 
clubs,  civic  organizations  and  uni- 
versities. 

There  have  been  a  lot  of  rungs 
on  the  ladder,  and  "not  all  of  them 
up,"  Anne  candidly  admits,  but 
she  has  learned  plenty  from  that 
diversity  of  preparatory  jobs.  Spot 
broadcasting,  in  which  she  is  so 
intensely  interested,  is  just  an- 
other rung,  she  says.  When  that's 
mastered,  you'll  find  Miss  Director 
busying  herself  just  as  intensively 
in  some  new  problem  of  commer- 
cial radio.  It's  second  nature  with 
her. 


JOHN  BLATT  of  the  promotion  de- 
partment of  WKY,  Oklahoma  City, 
has  gone  to  Colorado  Springs,  Col.,  to 
conduct  a  promotion  campaign  for 
KVOR,  that  city. 

GEORGE  A.  BOLAS,  formerly  with 
the  Swift  &  Co.,  branch  office  in  De- 
fiance, O.,  has  been  added  to  the  NBC- 
Chicago  sales  promotion  staff. 

L.  B.  WILSON,  president  and  gen- 
eral manager  of  WCKY,  Cincinnati, 
is  sponsoring  the  Ohio  Valley  Folk 
Music  Festival,  winner  of  which  will 
participate  in  the  fifth  annual  Na- 
tional Folk  Festival  in  Washington. 

CLYDE  F.  COOMBS,  for  a  number 
of  years  account  executive  of  NBC, 
San  Francisco,  has  joined  the  sales 
staff  of  CBS  in  San  Francisco.  Pre- 
viously he  had  been  a  broadcasting 
transmitter  designer  and  installation 
engineer  for  General  Electric  in  New 
York  and  after  that  engineer  and 
western  sales  head  for  RCA- Victor, 

CHARLES  HOTCHKISS  of  the 
NBC  sales  staff  in  Chicago  will  marry 
Miss  Carol  Jacquith  April  2. 

HAROLD  HIGGINS  of  the  WOR 
sales  staff  in  Chicago  recently  married 
Miss  Edith  Stahl. 

ART  LINICK,  vice-president  of 
WJ.TD.  Chicago,  on  March  24  became 
the  father  of  a  baby  girl,  his  second 
daughter. 

DON  OILMAN,  Pacific  Coast  vice> 
president  of  NBC,  Hollywood,  has 
been  elected  national  president  of 
Alpha  Delta  Sigma,  professional  ad- 
vertising fraternity. 

FRED  J.  HART,  president  of  the 
Honolulu  Broadcasting  Co.  Ltd, 
operators  of  KGMB,  Honolulu,  and 
KHBC,  Hilo,  who  makes  his  head- 
quarters in  Salinas,  Cal.,  is  on  his 
semi-annual  visit  to  the  stations,  hav- 
ing left  Los  Angeles  March  19. 

FORD  BILLINGS,  formerly  West 
Coast  manager  of  Hearst  Radio  Inc. 
and  at  one  time  manager  of  WCAE. 
Pittsburgh,  and  KSTP,  St.  Paul,  has 
gone  into  the  restaurant  business  in 
Glendale,  Cal.  His  new  address  is  80G 
E.  Colorado,  Glendale. 

HARRY  W.  WITT,  CBS  Southern 
California  sales  manager,  is  the  father 
of  a  baby  boy  born  March  18. 

TEX  RICKARD,  formerly  general 
manager  of  KMTR,  Hollywood,  plans 
to  turn  actor. 

ALFRED  J.  McCOSKER,  president 
of  Mutual  Broadcasting  System,  has 
been  named  representative  for  radio 
on  the  eommitte  on  public  informa- 
tion for  the  New  York  World's  Fair. 
Chairman  of  the  committee  is  Colby 
M.  Chester,  president  of  General 
Foods  Corp. 

CLARA  M.  lEHL,  chief.  Broadcast 
Section  of  the  FCC  Licensing  Divi- 
sion, underwent  an  abdominal  opera- 
tion March  15  at  Emergency  Hospi- 
tal and  is  recuperating  at  her  home, 

FRANK  MASON,  NBC  vice-presi- 
dent and  Alfred  H.  Morton,  manager 
of  NBC  owned  and  operated  stations. 
New  York,  on  a  tour  of  inspection, 
were  in  Hollywood  and  San  Francisco 
in  late  March. 

CHET  BLOMSNESS,  formerly  of 
KGW.  Portland,  Ore.,  recently  joined 
the  NBC  sales  staff  in  San  Francisco, 

DR.  WILLIAM  J.  REILLY  and 
Albert  E.  Haase  have  joined  Town- 
send  &  Townsend  Inc.,  New  York,  re- 
search specialist.  Dr.  Reilly  has  been 
with  Procter  &  Gamble  in  market  re- 
search work.  Mr.  Haase  was  once  as- 
sociate editor  of  Printer's  Ink,  and 
later  managing  director  of  the  ANA, 

H.  W.  SLAVICK,  general  manager 
of  WMC,  Memphis,  has  been  appoint- 
ed director  of  communications  of  the 
American  Red  Cross  in  the  Memphis 
District  by  F.  W.  Schulz,  Memphis 
Red  Cross  director  of  disaster  relief, 

CHESTER  L.  BLOMSNESS.  sales 
manager  of  KGW-KEX,  Portland. 
Ore.,  for  the  last  two  years,  resigned 
March  15  to  join  the  sales  staff  of 
NBC  in  San  Francisco. 
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WALTEB  ClsL^MBERS,  former 
manager  of  the  Bo^k  Island  Brew- 
ing Co.,  has  joined  tlx"  sales  staff  of 
WHBF,  Rock  Islantf,  HI-  Marvin 
Rosene  has  moved  from  >».he  WHBF 
continuity  staff  to  the  sales  staff. 

DAVID  H.  HARRIS,  traffi*/  man- 
ager of  WOOD-WASH,  Grand  Rsp- 
ids,  Mich.,  addressed  the  local  Wom- 
ens  Advertising  Club  March  17  on 
"The  Mechanics  of  Radio  Advertis- 
ing". 

FLOYD  C.  WEISSINGER,  sales- 
man of  WCKY,  Cincinnati,  suffered 
the  loss  of  a  finger  March  19  while 
separating  the  bumper  of  his  car  from 
that  of  another  car.  On  the  previous 
day  his  home  was  burglarized  of  $300 
in  furnishings. 

JOHN  BLACK,  merchandising  spe- 
cialist and  commejitator,  was  the 
guest  speaker  March  25  at  the  Ad- 
vertising and  Marketing  Forum  of  the 
Advertising  Club  of  New  York.  His 
topic  was  "Reaching  the  Radio  Audi- 
ence". 

POOLE  ROBERTSON  has  been 
named  commercial  manager  of  KRBC, 
Abilene,  Tex.,  to  succeed  Howard 
Barrett  who  has  joined  KBST.  Big 
Spring,  Tex.,  as  station  manager. 

CHARLES  J.  GILCHREST,  radio 
editor  of  the  Chicago  Daily  News  for 
the  last  half  dozen  years  and  a  writer 
of  radio  news  for  more  than  a  decade, 
has  resigned  to  open  his  own  business 
in  Chicago  on  broadcasting,  script 
writing  and  producing.  The  newspa- 
per has  curtailed  its  radio  space  with 
Mr.  Gilchrest's  departure. 

DICK  WRIGHT,  salesman  of  WHN, 
"New  York,  is  the  father  of  a  baby 
boy  born  recently. 

NAYLOR  ROGERS.  Chicago  man- 
ager of  International  Radio  Sales,  was 
in  Hollywood  during  mid-March. 

GORDON  HOOTEN  and  Sam  Engs, 
both  new  to  radio,  have  joined  KFOX, 
Long  Beach,  Cal.,  as  account  execu- 
tives. 

FREDERICK  LEUSCHNER,  Holly- 
wood attorney  for  NBC  and  Radio 
Corp.  of  America,  in  New  York  on 
legal  business,  was  scheduled  to  re- 
turn April  4. 


DICK  FISHELL,  head  of  the  special 
events  division,  WMCA,  New  York, 
married  on  March  18  Miss  Dorothy 
Daniels,  showgirl  of  the  Hollywood 
Restaurant. 

JERRY  FOLEY  at  CBS,  is  now  a 
member  of  the  press  department,  suc- 
ceeding Dick  Schroder,  resigned. 

EDDIE  CANTOR  was  guest  lecturer 
at  the  Columbia  University  course  in 
radio  writing  on  Monday,  March  21. 
The  course  is  conducted  by  Erik  Barn- 
ouw. 

NAOMI  REYNOLDS,  formerly  co- 
owner  of  KLZ,  Denver,  has  joined  the 
CBS  Hollywood  publicity  staff. 

ARCH  OBOLER,  after  several  weeks 
in  Hollywood,  has  returned  to  Chicago 
to  resume  writing  Lights  Out,  NBC- 
Red  network  sustaining  serial. 

ED  PAUL,  formerly  known  on  the 
air  as  the  Buckeye  Philosopher,  has 
joined  the  announcing  staff  of  WCFL, 
Chicago. 

WILFORD  DAVIDSON  has  joined 
the  Montreal  CBC  announcing  staff. 
He  comes  from  CKY,  Winnipeg. 

DAVID  HOFMAN,  announcer  at 
CFCF  Montreal,  has  left  for  London 
where  he  will  be  television  announcer 
for  BBC. 

TOM  VELOTTA,  formerly  of  the 
NBC  sustaining  division,  I  as  been  ap- 
pointed assistant  to  Phillips  Carlin, 
who  books  NBC  sustaining  programs. 
Mr.  Velotta  succeeds  William  Card, 
resigned. 


NETWORKS— Join  hands  to  honor 
Amos  'n'  Andy  on  their  tenth  radio 
anniversary.  William  S.  Paley, 
president  of  CBS  and  Lenox  R. 
Lohr,  president  of  NBC,  signed  a 
gold  inscribed  plaque  honoring  the 
comedians  which  was  presented  to 
them  March  18  during  the  CBS 
Hollywood  Hotel  program  of  Camp- 
bell Soup  Co.  In  photo  are  (left 
to  right)  :  Andy  (Charles  Correll), 
Amos  (Freeman  Gosden),  Louella 
0.  Parsons,  mistress  of  ceremonies 
of  Hollywood  Hotel,  and  Cecil  B. 
DeMille,  producer  of  the  CBS  Lux 
Radio  Theatre,  who  presented  the 
plaque. 


MARION  (Cap)  MALLEY  has  been 
named  farm  editor  of  KSO-KRNT, 
Des  Moines. 

HAL  SCHER,  former  publicity  direc- 
tor of  WKY,  Oklahoma  City,  has  been 
named  full  time  announcer  of  that  sta- 
tion. Alia  Clark  has  been  named  pub- 
licity director. 

HOWARD  KEEGAN  resigned  from 
the  NBC  production  staff  April  1  to 
become  tnauager  of  Carl  Wester  & 
Co,.  Chicag'O,  production  firm. 

EDDIE  LYON,  after  an  absence  of 
several  months,  has  rejoined  the 
KMPC,  Beverly  Hills,  Cal.,  announc- 
ing staff. 

WALTON  NEWTON,  announcer  of 
WIP,  Philadelphia,  recently  raarried 
Miss  Romona  Mitchell. 

TOMMY  THOMAS,  former  orchestta 
leader,  has  been  named  program  direcf- 
tor  of  KIRO,  Seattle. 

AL  DAVIS,  law  student  of  Montana 
U.,  has  joined  the  announcing  staff  of 
KGVO,  Missoula,  Mont. 

BEN  WILBUR,  announcer  of 
WFBM,  Indianapolis,  appears  in  cur- 
rent Camel  cigarette  advertisements 
interviewing  Wilber  Shaw,  1937  win- 
ner of  the  Indianapolis  race. 

VERNON  BUSHONG,  new  to  radio, 
is  with  the  announcing  staff  of  WOLS, 
Florence,  S.  C. 

PAUL  WING,  who  conducts  the 
Spelling  Bee  on  NBC,  has  been  re- 
lieved of  his  duties  as  director  of  chil- 
dren's programs  to  devote  all  his  time 
to  the  weekly  spell-down.  Contacts 
with  groups  concerned  with  children's 
programs  will  be  handled  by  Margaret 
Cuthbert,  director  of  women's  activi- 
ties for  NBC,  and  the  editorial  duties 
for  children's  programs  will  be  super- 
vised by  Lewis  Titterton,  director  of 
the  NBC  script  division. 

MADELINE  ARON  of  the  WHN  art- 
ists' bureau,  has  announced  her  en- 
gagement to  Sidney  S.  Kaufman  of 
New  York. 

JAMES  RAMP,  formerly  program 
director  at  KGU,  Honolulu,  has 
joined  the  script  department  of  the 
Federal  Theater,  San  Francisco, 
which  is  presenting  four  programs 
weekly  on  KFRC,  San  Francisco,  and 
KROW,  Oakland. 

KEITH  KERBY,  announcer-producer 
at  KSFO,  San  Francisco,  has  been 
appointed  supervisor  of  announcers. 

MISS  HELEN  SHORT,  formerly 
with  the  Community  Chest  in  Tacoma, 
AVash.,  has  been  added  to  the  KSFO 
office  staff  in  San  Francisco. 


BRUCE  WENDELL,  foriiiei=  an- 
nouncer of  WMCA,  New  York,  has 
joined  WNEW,  that  city.  Don  Lar- 
kin  has  resigned  from  the  WNEW  an- 
nouncing staff  to  free  lance,  but  re- 
tains his  commercials. 

HOWARD  DOYLE,  former  an- 
nouncer of  WMCA,  New  York,  has  re- 
joined the  staff. 

JACK  COMBS,  former  assistant 
program  director  of  WMCA,  New 
York,  has  joined  the  program  depart- 
ment of  WINS,  that  city,  as  assistant 
program  director  in  charge  of  com- 
mercial programs.  Ted  Webbe,  for- 
mer announcer  of  WMCA,  has  joined 
the  WINS  announcing  staff. 

WILLIAM  McGRATH,  production 
manager  of  WNEW,  New  York,  is  the 
father  of  a  baby  girl  born  March  18. 

KATHRYN  CRAVENS,  who  con- 
ducts News  Through  a  Woman's  Eyes 
on  CBS  for  Pontiac  Motor  Co.,  has 
been  judged  "best-dressed  woman  in 
radio"  by  the  Fashion  Academy,  New 
York. 

GEORGE  PROVOL  has  been  named 
assistant  program  director  of  KDYL, 
Salt  Lake  City. 

HARRY  McTIGUE,  sportscaster  of 
WHAM,  Rochester,  is  recording  his 
interviews  with  the  Red  Wings  in 
training  at  Tarpon  Springs,  Fla.,  for 
broadcast  on  WHAM.  Engineer  George 
Driscoll,  of  WHAM,  ig  with  McTigue 
in  Florida. 

EWELL  LABHARD,  formerly  of 
KFBK,  Sacramento)  John  Grorer, 
former  member  of  the  NBC  dratnatic 
staff,  San  Francisco,  arid  Efflerson 
Smith  have  joined  the  ah'iloilhcing 
staff  of  NBC,  San  Francisco. 

BOB  LeMOND,  formerly  on  the  pW-- 
duction  staff  at  KEHB,  Los  Angeles, 
who  figured  prominently  in  the  broad- 
casts of  the  Los  Angeles  flood,  has 
been  named  production  manager  of 
KYA,  San  Francisco.  He  succeeds 
Beiland  Quinn,  recently  named  pro- 
gram director. 

GEORGE  JESSEL,  Hollywood  actor- 
producer,  has  relinquished  the  post  of 
production  advisor  on  the  NBC  Good 
News  of  1938  program  sponsored  by 
General  Foods  Corp.  and  produced  by 
M-G-M.  He  plans  a  personal  appear- 
ance tour  with  his  Mutual-Don  Lee 
network  program,  30  Minutes  in  Hol- 
lywood, starting  April  15. 

StLvM  PRESS,  publicity  director  of 
WWS",  New  York,  took  her  winter 
vacati6fi'  a"  New  York  hospital  with 
an  att'adc  of  influenza. 

EARL  SfeGILL,  CBS  producer,  will 
conduct  a'  two-we'ek  course  in  radio 
production'  at  the  University  of  Iowa, 
starting  June  IS. 

BILL  DUNN,  fornaerly  publicity  di- 
rector of  American  Air  Lines  and  re- 
cently with  Bob  Rfpley  has  joined  the 
CBS  press  department, 

LOUIS  FASSO,  new  to  radio,  has 
joined  the  announcing  staff  of  WREC, 
Memphis. 

BEN  WEAVER,  formerly  of  KWOS, 
Jefferson  City,  Mo.,  has  .joined  the 
announcing  staff  of  KWTO-KGBX, 
Springfield,  Mo.  Floyd  M.  Sullivan, 
KWTO-KGBX  commentator,  has 
started  Radio  Spotlight,  a  weekly 
news  program  sponsored  by  a  local 
ice  cream  manufacturer. 

ARCH  McDonald,  sports  an- 
nouncer of  WJSV,  Washingto-n,  re^ 
cently  went  to  Orlando,  Fla.,  to  coTer 
the  training  activities  of  the  Senators, 
his  daily  transcriptions  being  broad- 
cast on  W.ISV  during  his  evening 
sports  periods. 

A  S  H  M  E  A  D  SCOTT  Jr.,  Beverly 
Hills,  Cal.,  high  school  student,  and' 
son  of  the  Hollywood  radio  producer- 
writer,  of  that  name,  on  March  10" 
started  his  own  weekly  program  on 
KECA,  Los  Angeles.  He  presents  a 
quarter  -  hour  tone-poem,  doing'  his 
own  accompaniment  on  the  organ'. 

WALTER  KELSEY,  composer  and' 
conductor,  has  been  promoted  to  mu- 
sical director  of  NBC  in  San  Fran-- 
cisco. 


Arthur  H.  Samuels 

ARTHUR  H.  SAMUELS,  execu- 
tive producer  of  WOR,  Newark, 
who  entered  radio  last  fall  after  a 
varied  career  in  journalism  and 
music,  died  March 
20,  following  a 
three-day  illness. 
He  was  49.  Be- 
fore  joiningi 
WOR  in  October, 
1937,  Mr.  Samu-*' 
els  was  editor  of 
House  Beautiful, 
and  he  had  pre- 
viously served  as 
editor    of  Harp- 


Mr.  Samuels 


ers  Bazaar  and  managing  editor 
of  the  New  Yorker.  During  the 
World  War  he  handled  govern- 
ment publicity  on  behalf  of  reha- 
bilitation of  disabled  veterans. 
Later,  he  was  a  partner  in  the 
advertising  firm  of  Barrows,  Rich- 
ardson &  Alley.  In  1923  he  collab- 
orated with  Stephen  Jones  in  com- 
posing the  music  for  the  success- 
ful musical  comedy  "Poppy",  star- 
ring W.  C.  Fields.  At  WOR  he  su- 
pervised production  of  many  pro- 
grams, including  Pat  Barnes' 
Barnstormers,  Ernie  F  i  o  r  i  t  o's 
^cTTOt^  in  Contrast,  Victor  Er- 
win's  Mustcdl  OnHoons  and  Ray 
Sinatra's  Moonlight  Rhythms. 
Born  in  Hartford,  Conn.,  April  15, 
1888,  Mr.  Samuels  was  graduated 
from  Pfinceton  University  in  1909. 
His  cltJbs  included  The  Players, 
Coffee  House,  Dutch  Treat  in  Ne-w 
Yoi-k,  and  the  University  Cottage 
at  Princeton.  He  is  survived  by 
hig  Stdow,  Vivian  M.  Samuels,  and 
a  si'st^.  Mrs.  Ruth  Atkins  of 
Hartfofd, 


CLIFF  ENGLE  has  returned  to  the 
NBC  announcing  st&S  in  San  Fran- 
cisco after  a  year's  le&ve  of  absence 
during  which  he  was  com'fBentator  on 
the  Treasure  Island  series. 

MURRAY  MORRISON,  new  to  ra- 
dio, has  joined  the  announcing'  staff 
of  CKGB,  Timmins,  Ont. 

WILMA  JACKSON,  of  the  CW 
Hollywood  script  department  and! 
Ralph  McDonald,  public  accountant, 
were  married  March  10. 

ROBERT  A.  SHEPHERD,  formerly 
Los  Angeles  philharmonic  orchestra 
violinist,  has  been  appointed  music 
librarian  of  KHJ,  that  city. 

T.  W.  HUGHES,  of  Chicago,  has 
joined  KMTR,  Hollywood,  as  com- 
mentator. 

BILL  FULLER,  former  announcer- 
producer  of  KFAC,  Los  Angeles,  has 
resigned  to  free  lance. 

GEORGE  TOLIN,  formerly  in  charge 
of  radio  for  Allied  Adv.  Agencies, 
San  Francisco,  is  free-lancing  in  Hol- 
Iywo«>d. 

JOHNNIE  WHITEHEAD,  formerly 
in  the  pufalieity  department  of  Uni- 
versal Pictures  Corp.,  Universal  City, 
CaL,  kss  joined  Tom  Fizdale,  Holly- 
wood, in  a  similar  capacity. 

RICHARD  CHERWIN  has  joined 
William!  Stephens  Inc.,  Beverly  Hills, 
Cal'.,  talent  agency,  as  manager  of  the 
radio  department. 

DE^AN  MARKHAM,  continuity  edi- 
tor of  KHJ,  Los  Angeles,  married 
Ruth  Clarfc  of  New  York  City,  in 
Palm!  Springs^  Cal.,  Feb.  25,  it  was 
recently  reveafed.  Mrs.  Markham  is 
kii!own  as  "The  Chesterfield  Girl." 

CARL.  Me'RirZ,  ffonEterly  in  the 
publicity  department  of  RKO  Radio 
Pictures  Inc.,  Hollywood,  has  joined 
the-  explbiitatibiii  stla!ffi  of  CBS,  that 
city,  succeeding  Charles  Benson,  re- 
signed. Moritz  at  one'  time  -was  San 
Francisco'  manager  of  the  Pacific 
Coast  Newfr  Service;  now  con'soTidated 
with'  International'  News-  Service'. 
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"Just  a  moment.  Slip  Shod!  When  I 
say  clean  out  the  old  magazines, 
I  don't  mean  BROADCASTING!" 


BROAI^CMTING 

broadcast 
Advertising' 


National  Press 
Building 


Washington 
D.  C. 


"We  are  in  almost  dire  need  of  the 
YEARBOOK  and  certainly  get  a  whale 
of  a  lot  of  good  from  the  magazine, 

Monty  Mann,  Space  Buyer, 
Tracy-Locke-Dawson,  Inc. 


"You  are  doing  a  really  notable  work 
in  providing  an  outstanding  trade 
publication . " 

Donald  D.  Davis,  President, 
General  Mills,  Inc. 

"I  consider  BROADCASTING  the 
most  important  of  the  trade 
publications . " 

Gene  E.  Fromherz,  Radio, 
J.  Walter  Thompson  Co. 

"We  have  a  deep  interest  in 
each  issue  of  BROADCASTING." 

William  Rogoic,  V.  P., 
Neff-EoKow,  Inc. 


DAVID  H  O  F  M  A  N.  former  an- 
uouncer  of  CFCF,  Montreal,  has  been 
named  television  announcer  of  the 
British  Broadcasting  Corp..  London. 

ARTHUR  HALL,  formerly  of 
WORC,  Worcester,  Mass.,  and  Ru.s- 
sell  Oifhouse,  formerly  of  WFEA. 
Manchester,  Is'.  H.,  have  joined  the 
announcing  stafE  of  WCOP.  Boston. 

DAVE  SIMMONS,  absent  from  ra- 
dio for  a  year,  has  returned  to  KDYL. 
Salt  Lake  City,  as  assistant  produc- 
tion manager. 

BOB  KNOX,  formerly  of  WIBG, 
Olenside,  Pa.,  has  joined  the  announc- 
ing staff  of  WCAU.  Philadelphia,  to 
i-eplace  Taylor  Grant  resigned.  Knox 
is  a  product  of  the  "announeer.s  farm"' 
which  was  originated  by  Stan  Lee 
Broza,  WCAU  program  director. 

LEE  GEORGE,  former  sportscaster 
of  KWTO-KGBX.  Springfield.  Mo., 
has  resigned  to  do  freelance  announc- 
ing. 

ERNEST  MOBLEY  .Jr..  formerly  of 
KASA,  Elk  City,  Okla..  has  joined 
the  announcing  staff  of  KFXR.  Okla- 
homa City,  to  replace  Perry  Wooley, 
resigned. 

WILLIAM  S.  WOOD  Jr..  recent 
Stanford  University  graduate,  has 
joined  the  announcing  staff  of  KLS, 
Oakland. 

LOU  WITHERS,  announcer,  tem- 
porarily at  NBC,  San  Francisco,  has 
l-eturned  to  Hollywood. 

FLOYD  CATON,  NBC  Hollywood 
sound  effects  operator,  is  the  father 
if  a  baby  girl  born  in  March. 

MARVIN  YOUNG,  on  the  NBC  Hol- 
lywood production  staff  since  1932. 
has  been  appointed  assistant  western 
division  program  manager,  a  newly- 
created  post. 

WILT  GUNZENDORFER.  formerly 
head  of  the  radio  department  of  the 
Thomas  S.  Lee  Artists  Service.  Hol- 
lywood, has  become  a  partner  in  the 
Amory  Eckley  Agency.  Los  Angeles 
talent  bureau. 

FRANCIS  KENNEDY  has  been 
named  continuity  chief  of  WHBF. 
Rock  Island,  111.,  with  Ted  Randall, 
former  WHBF  announcer,  as  assist- 
ant. Mr.  Randall  is  the  father  of  a 
baby  girl  born  recently.  Martin  Bou- 
han  has  joined  the  AVHBF  announc- 
ing staff. 

RUSSELL  CANTER,  announcer  of 
WBNS,  Columbus.  O..  has  complet- 
ed his  ninth  year  with  that  station. 

PAUL  SPECHT.  former  director  of 
radio  relations  for  Consolidated  Ra- 
dio Artists  Inc.,  has  been  named  gen- 
eral manager  of  COBO  Inc..  New 
York  cooperative  booking  office. 

KGVO,  Missoula.  Mont.,  has  organ- 
ized a  class  of  cub  announcers  from 
the  law.  public  speaking  and  dramatic 
departments  of  Montana  U.  under  the 
direction  of  Verne  Sawyer,  chief  an- 
nouncer of  KGVO.  and  .James  Alden 
Barber,  production  manager. 

JERRY  YOUNG,  former  chief  an- 
nouncer of  WFMD.  Frederick.  Md. 
has  joined  the  announcing  staff  of 
WJEJ,  Hagerstown.  Md..  to  handle 
special  events. 

WALLACE  FORD,  announcer  and 
production  manager  of  KFRO.  Long- 
view.  Tex.,  has  resigned  to  re-enter 
the  Methodist  ministry. 

COL.  JAY  C.  FLIPPEN  on  April 
1  retires  as  m.c.  of  WHN  Original 
Amateur  Hour  in  New  York,  to  be 
replaced  by  Jack  Waldron.  At  the 
same  time  the  program  marks  the  be- 
ginning of  its  fifth  year  on  the  air. 

CLARK  SPARKS.  Chicago  radio 
singer,  has  joined  the  staff  of  KMOX, 
St.  Louis,  where  he  is  now  working 
on  two  commercials. 

DOROTHY  CHAQUETTE.  formerly 
program  director  of  KXBY,  Kansas 
City,  and  until  recently  with  J.  Wal- 
ter Thompson  Co.,  Chicago,  has 
joined  the  program  department  of 
WHIP,  Hammond  Ind..  as  assistant 
to  Miss  Doris  Keaue,  manager  and 
program  director. 
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SUCCESS  WITH  SEARS-ROEBUCK 

Yiddish  Series  of  News  Broadcasts  on  WDAS 
 Completes  Year;  Has  Big  Followins  


NATHAN  FLEISHER 

SEARS-ROEBUCK  Co.,  Philadel- 
phia, has  completed  a  successful 
year's  sponsorship  of  news  in  Yid- 
dish on  WDAS,  that  city,  presented 


by  Nathan  Fleisher,  well-known 
Jewish  author  and  commentator, 
six  nights  weekly,  9-9:1.5.  The  se- 
ries was  started  when  an  analysis 
of  the  Philadelphia  foreign  popu- 
lation disclosed  that  thousands  of 
persons  in  the  area  were  able  to 
speak  and  understand  Yiddish  but 
could  not  read  it. 

The  program  was  designed  to  in- 
form this  section  of  the  local  popu- 
lation of  Jewish  political  and  social 
activities  throughout  the  world.  Mr. 
Fleisher  soon  learned  that  although 
his  listeners  were  primarily  inter- 
ested in  Jewish  news  there  was  a 
large  demand  for  general  news.  So 
popular  was  the  program  that  hun- 
dreds of  listeners  visited  the 
WDAS  studios  to  meet  Mr.  Fleisher 
and  express  their  appreciation  of 
this  new  radio  service.  He  was  com- 
mended from  local  pulpits  for  his 
repeated  suggestions  at  Christmas 
time  that  the  Jews  celebrate  the 
spirit  of  the  holiday  so  that  vari- 
ous racial  groups  might  better  un- 
derstand each  other. 

WDAS  estimates  that  it  has  add- 
ed 200,000  Yiddish  speaking  peo- 
ple to  its  audience  as  a  result  of 
this  series.  Mr.  Fleisher,  recently 
named  director  of  foreign  language 
sales  on  WDAS,  is  preparing  a 
book  of  his  various  broadcasts  for 
publication. 


CAROLL  CASE,  who  succeeded 
George  .Jean  Nathan  as  drama  editor 
of  J udge.  on  March  2.3  started  a  new 
weekly  series  of  dramatic  criticism  on 
WINS.  New  York. 

KELVIN  KEECH.  on  the  announc- 
ing staff  of  NBC  from  1929  to  1935. 
has  rejoined  the  staff,  replacing  Wil- 
liam .J.  Bailey,  resigned. 

ROBERT  SAUDEK,  continuity  di- 
rector of  KDKA.  Pittsburgh,  will  ad- 
dress the  National  League  of  Amer- 
ican Pen  Women  on  "Building  a  Ra- 
dio Program",  April  2.j  in  Washing- 
ton, D.  C. 

MARDI  LILES.  program  director  of 
WFLA.  Clearwater.  Fla..  will  marrv 
Mary  Mildred  Smith.  WFLA  dra- 
matic actress.  April  2.  Don  Bell,  for- 
merly of  WHO.  Des  Moines,  and 
WPTF.  Raleigh,  N.  C,  has  joined 
the  i^roduction  staff  of  WFLA. 

HAROLD  FALCONNIER.  formerly 
of  WFLA.  Clearwater,  Fla..  has 
joined  the  announcing  staff  of  WFOV, 
St.  Augustine.  Fla.  He  recently  mar- 
ried Maxine  Jones,  former  WFLA 
organist. 

JOHN  GRAY,  news  writer  and  an- 
nouncer of  WBBM,  Chicago,  on 
March  21  became  program  director  of 
WCOA,  Pensacola,  Fla. 

WALLACE  GADE,  KJBS.  San 
Francisco,  announcer-producer,  is  the 
father  of  a  baby  boy  born  in  March. 

HUGH  WEDLOCK  Jr.  and  Howard 
Snyder.  Hollywood  radio  script  writ- 
ers, have  sold  an  original  story.  How 
to  Be  Funny  Nationally,  to  Melville 
Shyer  for  production  by  Progressive 
Pictures,  that  city. 

WALTER  BUNKER  Jr.,  a.ssociated 
with  NBC  western  division  since  1936 
as  announcer  and  producer,  has  been 
appointed  production  manager  of  the 
network's  Hollywood  studios,  under 
direction  of  .John  W.  Swallow,  west- 
ern division  program  director. 

WILLIS  PARKER,  formerly  KFI. 
Los  Angeles  writer,  has  joined  20th 
Century  Radio  Productions.  Holly- 
wood, to  write  the  transcribed  Fed- 
eral Agent  series  now  in  production. 


BETTY  GOODWIN.  NBC's  fashion 
editor  and  television  girl,  has  re- 
signed her  position  as  of  April  1. 
Amelia  Umnitz.  Miss  Goodwin's  as- 
sistant, taking  her  place. 
DAVE  ROBERTS,  former  announc- 
er-writer of  'U'HK.  Cleveland,  has 
been  assigned  to  write  dramatized 
commercials  for  the  radio  programs 
division  of  Walter  Biddick  Co.,  Los 
Angeles. 

VAYNE  HART  has  resigned  from  the 
announcing  staff  of  KFOX.  Long 
Beach.  Cal. 

ERIC  DAVIES.  announcer  of  CKX. 
Brandon.  Man.,  has  been  transferred 
to  CKY.  Winnipeg. 
RUTH  PRITCHARD.  assistant  pub- 
licity director  of  KRKD,  Los  An- 
geles, has  announced  her  engagement 
to  Willis  O.  Freitag.  KRKD  chief 
engineer. 

SID  GOODWIN,  on  the  NBC  Hol- 
lywood i^roduction  staff,  has  resigned 
to  free  lance. 


WLAK  Transfer 

TRANSFER  of  control  of  WLAK, 
Lakeland,  Fla.,  to  David  E.  Smiley 
and  Ralph  Nicholson  for  $14,000,  is 
proposed  in  an  application  filed 
with  the  FCC  March  23.  Mr. 
Smiley  and  Mr.  Nicholson  are  prin- 
cipal owners  of  WDAE,  Tampa, 
and  of  the  Tampa  Times.  The 
transfer  would  be  from  J.  P.  Mar- 
chant,  D.  J.  Carey  and  D.  B.  Ralls. 
There  are  100  authorized  shares  of 
stock,  of  which  83  are  outstanding. 
Thirty-five  shares  each  would  be 
transferred  to  Messrs.  Smiley  and 
Nicholson  and  five  shares  to  L.  S. 
Mitchell,  manager  of  WDAE.  The 
$14,000  figure  is  based  on  75  of 
the  83  outstanding  shares,  accord- 
ing to  the  application.  WLAK  oper- 
ates on  1310  kc.  with  100  watts. 


Johnny's  Fifteenth 

G.  W.  (Johnny)  JOHNSTONE 
public  relations  director  of  WOR- 
Mutual,  on  March  23  observed  hi> 
fifteenth  anniversary  in  radio.  He 
is  in  supervis- 
ory charge  o  i 
press  relations, 
news  broadcasts 
special  feature- 
and  allied  duties, 
heading  a  five- 
man  department 
for  WOR  and 
Mutual. 

Before  joining 
Mr.  Johnstone  WOR  he  was  di- 
rector of  press  relations  of  NBC, 
and  in  1931  became  assistant  to 
M.  H.  Aylesworth,  then  NBC 
president.  His  first  interest  in 
radio  came  in  1910  when  he  pro- 
cured his  first  amateur  wireless  ■ 
operator's  license.  He  served  as  a 
naval  radio  operator  during  the 
World  War.  His  journalistic  ex- 
perience began  with  the  Perth 
Amboy  (N.  J.)  Evening  News.  An 
accomplished  pianist,  he  later 
played  with  Vincent  Lopez'  orches- 
tra. Johnstone  joined  WEAF  as 
control  engineer  in  1923  to  begin; 
his  broadcasting  career.  He  left 
NBC  three  years  ago  and  ha; 
played  a  significant  part  in  MBS 
development. 


National  Program  Urged 
By  Education  Committee 

IN  ITS  report  submitted  March  li 
to  President  Roosevelt,  the  Advis 
ory  Committee  on  Education  com 
mended  the  U.  S.  Office  of  Educa 
tion  for  its  radio  activities.  Th(' 
committee  recommended:  "The  Of 
fice  of  Education  should  not  engagi 
directly  in  the  administration  o: 
schools,  even  in  Federal  jurisdic 
tions.  It  should  continue,  however 
to  administer  a  national  progran 
of  education  by  radio  to  the  exten' 
to  which  such  a  program  proves  ti 
be  desirable.  The  results  so  fa' 
have  been  promising. 

"Education  by  radio  is  an  espe 
cially  appropriate  activity  to  b 
carried  on  under  national  educa 
tional  auspices,  since  the  cost  ot 
such  programs  under  State  am 
local  educational  auspices  ma . 
prove  disproportionate  to  the  audi 
ences  that  can  be  reached  by  loca 
nonprofit  programs."  The  Commit- 
tee was  established  Sept.  19,  193ft 
by  presidential  appointment  unde 
the  chairmanship  of  Floyd  \\ 
Reeves. 


Kentucky  Conference 

FIRST  annual  conference  of  Ker 
tuckv  U.  radio  listening  center  d 
rectors  will  be  held  April  29-30  £ 
Gander,  Ky.  Since  1933,  27  lister 
ing  centers  have  been  establishe 
in  the  Kentucky  hills  so  that  fam 
lies  might  listen  in.  The  purpose  c 
the  conference  is  to  develop  in 
proved  technique  in  establishir 
more  radio  centers  in  the  App; 
lachian  section.  Speakers  at  tl 
conference  will  include  Dr.  Fran 
McVey,  president  of  Kentucky  U 
and  Lee  Coulson,  m  a  n  a  sr  e  r  < 
WHAS,  Louisville. 


EFFECTIVE  April  1  announcers  on 
the  NBC  staff  in  San  Francisco  went 
on  a  five-day  week  with  a  three-weeks 
vacation. 


INVISIBLE  entertainers  are  curreii 
ly  getting  „their  share  of  photograph 
publicity  in  the  picture  magazine 
WNEW's  Milkmen's  Matinee  was  tl 
subject  of  five  pages  in  the  March  : 
issue  of  Pic.  and  Wheeling  Stee 
Musical  Steelmakers  occupied  fo 
pages  in  Life  for  March  21. 
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UPPA  to  Send  Out  Station  Licenses 
Covering  Recordings  Made  Off -the- Air 


ICENSES  authorizing  stations  to 
!liake  off-the-air  recordings  for  de- 
iiyed  broadcasts  or  for  file,  refer- 
;;|nce  or  audition  purposes  will  soon 
-ie  sent  out  by  the  Music  Publish- 
es Protective  Association.  Harry 
'ox,  general  manager  of  MPPA, 
i-Jjaid  that  forms  will  go  out  as  soon 
:is  Association  has  received  author- 
fcation  from  its  copyright  holding 
fiembers. 

I  Stating  that  the  publishers  are 
'jkore  interested  in  the  recognition 
•f  their  rights  than  in  the  income 
D  be  derived  from  off-the-air  re- 
llordings,  Mr.  Fox  said  a  nominal 
ee,  probably  $50,  would  be  charged 

II  stations  for  the  six-month  ex- 
erimental  licenses.  Reports  re- 
eived  from  stations  during  this 
eriod,  showing  extent  to  which 
ach  licensee  made  use  of  the  serv- 
:e,  will  be  made  a  basis  of  future 

jXharges,  he  said,  which  will  un- 
oubtedly  be  varied  according  to 
se. 

License  Rights 

W  ij  Stations  accepting  such  licenses 
lei  ij/ill  have  the  right  to  record  ofF- 
t'he-air  musical  compositions  con- 
polled  by  MPPA  members,  pro- 
jided  they  are  copyrighted  in  the 
jJnited  States  and  are  within  the 
kSCAP  list.  Recordings  may  be 
gedifsed  for  delayed  broadcasts  if  orig- 
al  program  cannot  be  put  on  at 
tlCpiime  of  broadcast,  and  can  be  sold 
or  file,  reference  or  audition  pur- 
jTj^i'Oses,  but  cannot  be  sold  in  bulk 
'  r  to  the  general  public. 

Full  text  of  the  proposed  license 
IjLiorm,  which  will  be  sent  to  sta- 
tions with  explanatory  letters,  fol- 
Dws : 


;ev£  V 
pi 


!  li 


On  behalf  of  the  publishers  named  in 
chedule  "A",  annexed  hereto  and  made 
art  hereof,   which  publishers  hereinafter 


are  referred  to  as  my  principals,  I  hereby 
grant  to  you  the  non-exclusive  right,  li- 
cense, privilege  or  authority  to  record 
in  the  United  States,  either  mechanically 
or  electrically,  music,  musical  composi- 
tions, or  musical  programs  performed 
by  broadcast,  to  the  extent  that  the  me- 
chanical recording  rights  to  such  music  or 
musical  compositions,  or  part  thereof,  are 
owned  or  controlled  by  my  principals, 
subject,  however,  to  the  following  terms 
and  conditions : 

( 1 )  That  this  license  shall  not  extend 
to  nor  include  musical  compositions  which 
have  not  theretofore  been  lawfully  recorded 
under  Section  1  (e)  of  the  Copyright  Act 
of  the  United  States,  nor  musical  composi- 
tions which  have  not  theretofore  been  pub- 
lished and  copyrighted. 

( 2 )  That  this  license  shall  not  give 
you  the  right  to  record  any  musical  com- 
position not  within  the  repertory  of  the 
American  Society  of  Composers,  Authors 
and  Publishers,  nor  to  record  any  per- 
formance not  duly  licensed  by  said  Ameri- 
can Society  of  Composers.  Authors  and 
Publishers. 

(3)  That  no  recording  made  or  caused 
to  be  made  by  you  hereunder  shall  be  pub- 
licly performed  for  profit  either  by  means 
of  radio  broadcast  or  otherwise,  except 
that  where  due  to  unavailability  of  radio 
station  facilities  or  resulting  inconvenience 
to  radio  stations,  recordings  are  made  for 
delayed  or  deferred  broadcasts,  they  may 
be  broadcast  within  one  week  from  the 
recording  thereof. 

(4)  That  no  recording  made  or  caused 
to  be  made  by  you  hereunder  shall  be  sold 
except  for  file,  reference,  or  audition  pur- 
poses, and  that  in  no  event  shall  any  rec- 
ords (whether  masters  or  pressings)  be 
sold  in  bulk  or  to  the  general  public. 

(5)  Each  record  made  or  caused  to  be 
made  by  you  hereunder  shall  bear  the 
following  notice  on  a  label :  "The  disposi- 
tion or  use  of  this  record  is  strictly  limited 
by  written  license." 

(6)  This  license  shall  remain  in  full 
force  and  effect  for  the  term  of  six  (6) 
months  from  the  date  hereof. 

(7)  In  consideration  for  the  issuance  of 
this  license  to  you.  you  agree  to  pay  there- 
for the  sum  of  S  ,  which  sum  shall 

be  payable  in  six  equal  monthly  install- 
ments  on   the   first   day  of   each  month, 

commencing   with  the   1st   dav  of   

1938. 

(8)  You  hereby  accept  such  license  sub- 
ject to  all  of  the  aforementioned  terms  and 
conditions. 


4SCAP  Considers  Plan 
iTo  Curb  Song  Plugging 

;?0  CURTAIL  excessive  plugging 
«!« iil'f  popular  music  over  the  air,  with 
to  1  jiompeting  publishers  using  every 
d'lc^nducement    to    get    their  tunes 
roadcast  and  so  pile  up  perform- 
i.nce  credits,  the  proposal  has  been 
iii|}snade  that  the  American  Society  of 
Domposers,  Authors  and  Publishers 
lo(i;irop  its  present  system  of  royalty 
mar  ijiay-off  s  and  return  to  the  method 
an  use  formerly.  Current  method, 
{tdopted  Jan.  1,  1936,  counts  broad- 
i  ^f^iasts  507c,  availability,  or  value  of 
Ihe  total  catalogue  of  music  that  is 
Ivailable  to  ASCAP  licensees,  30%  , 
.nd   seniority    20%.    Old  system 
tave  entire  authority  of  determin- 
J«ig  how  much  each  member  should 
ret  to  the  Society's  board. 
'  Proponents   of   abandoning  the 
jiresent  method  sav  that  it  is  di- 
jectly  responsible  for  the  excessive 
long  plugging  on  the  air.  Others 
Itate  that  song  plugging  would  not 
[■e  materially  lessened  by  a  return 
|o  the  former  method,  as  publishers 
jTOuld  still  compete  for  inclusion  on 
Lucky  Strike  Hit  Parade  and 
imilar  lists  of  most  popular  num- 
>ers  which  greatly  influence  buying 
jabits  of  music  dealers.  Question 
las  been  debated  vigorously  at  re- 
lent ASCAP  meetings  without  a 
(.ecision  having  been  reached. 


Televising  Movies 

MOTION  pictures  will  be  in  a  po- 
sition to  make  a  quick  turnover  to 
television  entertainment  produc- 
tion when  the  latter  has  been  de- 
veloped to  a  point  of  flexible  use. 
Fully  50  per  cent  of  the  current 
film  output  reproduces  satisfactor- 
ily via  television.  Only  minor  points 
involving  contracts  in  cinemato- 
graphic effort  will  be  required  to 
adapt  100%  of  Hollywood's  picture 
output  to  television.  These  opin- 
ions were  expressed  by  Harry  R. 
Lubcke,  television  director  of  the 
Don  Lee  Broadcasting  S"stem,  Los 
Angeles,  when  he  recently  present- 
ed a  paper  before  the  Hollywood 
division  of  the  American  Society 
of  Cinematographers. 


m 


•"j  (Italian  Professional  W  omen  of 
■  "^liimerica  on  April  3  will  dedicate  a 
jronze  plaque  to  the  memory  of 
Jiislielmo  Marconi.  The  ceremony  will 
e  held  in  New  York's  Town  Hall, 
nd  the  plaque  will  be  placed  in  Ra- 
'  ■  do  City. 


Austrian  Clearance 

BROADCASTERS  licensed  by 
ASCAP  may  continue  to  play 
music  of  Austrian  composers  as 
heretofore,  according  to  John  G. 
Paine,  general  manager  of  ASCAP. 
The  situation  in  Austria  is  at  the 
moment  uncertain,  he  said,  adding: 
that  a  message  from  Vienna  had 
been  received  asking  ASCAP  to 
pay  the  money  due  the  Austrian 
Performing  Rights  Society  to  cer- 
tain individuals,  whereas  ASCAP's 
Paris  office  advises  that  the  Aus- 
trian body  had  been  taken  over  by 
the  German  Society.  However,  Mr. 
Paine  said  that  his  organization 
has  agreements  with  both  groups 
and  rights  of  American  licensees 
will  continue  in  any  case. 


HOW'S  YOUR 
BUSINESS  ? 


A  LOT  DEPENDS  ON 

WHERE  YOU'RE 
DOING  BUSINESS  ! 


For  Example — in  South  Texas 
and 

SAN  ANTONIO 

PAYROLLS  ARE  U  P  8  % 
RETAIL  TRADE  U  P  5  % 

Take  a  Look  for  Yourself 


San  Antonio  in  "Good^^  Spot 


•  r, .»~^|^timated  Consumer  Income  for  Next  Six  Monthsjf^ 


— Copyright,  1938,  by  Brookmire  Bulletins,  Inc. 

PLACE  YOUR  BUSINESS  WHERE  BUSINESS  IS  GOOD! 

KTSA's  potential  listening  audience 
of  TWO  MILLION  is  ready  —  and 
ABLE  —  to  buv! 


KTS  A 


The  most  efficient  5,000 
watt  station  in  the  United 
States. 


.4'  fi 


inTERniiTiii^^^fiDia  shies 


lOS  ANOIIES 


Full  CBS  schedule 
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Shafto  Heads  WIS 

G.  RICHARD  SHAFTO,  vice-pres- 
ident and  general  manager  of  WIS, 
Columbia,  S.  C,  has  assumed  the 
presidency  of  the  station  and  will 
continue  as  gen- 
eral manager. 
Announcement  of 
the  promotion 
was  made  last 
month  at  a  staff 
dinner  by  W. 
Frank  Hipp  of 
Greenville,  S.  C, 
retiring  president 
who  becomes  vice- 
p  resident  and 
chairman  of  the  Board  of  Direc- 
tors. The  promotion  came  on  the 
sixth  anniversary  March  12  of 
WIS  under  the  ownership  of  Lib- 
erty Life  Insurance  Co.  Mr.  Shaf- 
to, an  engineer  as  well  as  a  radio 
executive,  became  manager  of  WIS 
in  1932. 


CAN  YOU  SELL  THE  CHAIN  STORE? 


Mr.  Shafto 


THE  FCC  on  March  22  postponed 
until  June  6  the  hearing  on  alloca- 
tions to  services  in  the  ultra-high  fre- 
quency band  between  30,000-300,000 
kc.  The  hearing  originally  had  been 
scheduled  for  April  11. 


By  BERT  WICK 

KDLR,  Devils  Lake.  N.  D. 

EVERY  town  has  its  chain  store 
problem  and  every  radio  station  in 
a  small  town  has  the  vision  of  the 
loss  of  the  advertising  of  the  inde- 
pendent merchant  as  the  chain 
store  encroaches  on  his  business. 
Every  time  a  merchant  sells  out  to 
a  chain  it  means  one  less  radio  ac- 
count for  the  local  station.  Chain 
store  managers,  in  most  cases, 
carrying  out  orders  from  headquar- 
ters. 

Locally  we  have  been  successful 
in  selling  our  time  and  programs 
to  everyone  with  the  exception  of 
the  chain  store.  The  chain  grocery 
may  take  a  few  spot  announce- 
ments but  beyond  that  the  results 
have  been  disappointing.  Territorial 
managers  of  chain  groceries  say. 


and  rightly,  that  a  mere  list  of  spe- 
cial prices  is  valueless  and  that  to 
them  promotional  programs  are 
wasted  effort. 

They  prefer  that  the  local  civic 
organization  do  the  promotion  of 
the  town  and  special  events  from 
which  they  reap  the  benefit  at  no 
cost  to  themselves,  and  are  frank 
in  telling  us  so.  The  local  manager 
has  no  authority  to  subscribe  to 
any  community  endeavor  and  by 
the  time  he  writes  the  head  office 
and  receives  a  reply  the  event  has 
passed  and  another  nickle  has  been 
saved.  Issue  may  be  taken  with  us 
on  this  statement  but  effort  in  try- 
ing to  sell  a  chain  grocery  store  is 
wasted. 

There  is,  however,  one  chain  or- 
ganization that  does  not  fall  in  the 
category   just   mentioned  —  J.  C. 


5000  WAHS  (L  S.) 
1000  WATTS  NIGHT 


1 


570  KILOCYCLES 

Yankton,  So.  Dakota 
Phone  443 


Gets  Results 


R 


esponse  is  proof  of  the  market— 


WNAX  Received  58,147  inquiries  during  tine  month 

of  February,  over  41,000  of  these  were  a  direct  purchase 
from  both  city  and  rural  buyers.  Our  advertisers  realize  in- 
creased sales  by  placing  their  account  with  WNAX  which 
offers  the  largest  daily  listening  audience  in  the  Northwest. 
Try  WNAX. 

Representatives:  Howard  H.  Wilson  Co. 
Kansas  City        •        Chicago        •        New  York 
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Penny  Co.  This  organization  Ik 
locally  minded.  Its  managers  are 
local  boosters  and  have  a  great 
deal  to  say  about  the  stores  thev 
run.  They  contribute  liberally  to  all 
community  activities  and  generally 
make  themselves  felt  in  all  com- 
munity promotions  both  financially 
and  otherwise.  However,  they  do 
no  radio  advertising. 

There  are  Penny  stores  in  every 
town  in  which  there  is  a  radio  sta-  ' 
tion.  What  an  immense  volume  of 
business  waits  for  the  advertising! 
agency  that  can  crack  them  for  ra- 
dio appropriations  to  be  used  local- 
ly. A  half-million  dollars  worth  of 
business  for  local  stations  lies 
buried  behind  office  doors  in  head- 
quarters  in  New  York.  Every 
Penny  manager  we  have  contacted 
in  the  last  three  years  favors  radio! 
advertising  but  his  answer  is,  "the 
company  does  not  allow  it". 

The  Source  of  Trouble 

Why?  Because  there  are  so  many 
J.  C.  Penny  stores  that  a  radio  ad- 
vertisement broadcast  from  practi- 
cally any  radio  station  will  be 
heard  in  other  towns  that  have^ 
Penny  stores  but  not  the  same 
prices.  There  the  trouble  lies.  J.  C. 
Penny  stores  feature  prices  and  if 
a  manager  in  one  town  wants  tc 
close  out  a  pair  of  overshoes  in  an 
odd  lot  at  15  cents  below  regular 
pi'ice  in  order  to  clear  stock  and 
the  price  is  heard  in  another  town 
where  there  is  a  Penny  store,  the; 
public  expects  the  same  price  even, 
though  that  store  may  not  sell  a1< 
the  quoted  price.  It  seems  thai 
some  such  condition  existed  some 
years  ago  and  J.  C.  Penny  Co.  im- 
mediately nrohibited  radio  adver- 
tising and  has  not  allowed  it  since 

We  may  be  wrong  in  our  conclu- 
sions reached  after  talking  tc 
Penny  managers  in  many  towns 
but  we  have  never  been  able  to  fine 
any  information  that  changes  th( 
picture.  Now  it  remains  for  som« 
advertising  agency  to  sell  J.  C 
Penny  Co.  on  radio.  The  local  sta 
tion  salesmen  will  have  to  sell  th( 
local  manager  but  in  most  case; 
that  is  the  easiest  part.  The  nut  t(; 
crack  is  behind  office  doors  in  Nev 
York. 

Whether  it  should  be  institu 
tional  advertising,  price  quoting 
quality  features  or  some  other  ide; 
is  more  than  we  can  say  but  cer 
tainly  there  must  be  someone  ii 
the  advertising  business  who  has  ; 
new  idea  to  spring,  an  idea  tha 
not  only  will  mean  money  for  hi 
firm  but  money  for  the  local  sta 
tions. 


All  Media  in  Kalamazoc 
Join  Buy-Now  Movemem 

FULL  cooperation  of  merchant 
and  advertising  media  in  a  "Bu; 
Now"  movement  to  help  busines 
and  to  assist  in  putting  men  bae' 
to  work,  resulted  from  a  meetins 
in  Kalamazoo  March  22  called  b; 
WKZO.  Following  the  theme  of  th; 
W  L  W  -  W  S  A  I  campaign,  Guy  T 
Stewart,  sales  manager  of  WKZC 
launched  the  movement  and  as 
serted  that  it  is  the  first  time  tha 
all  media  in  Kalamazoo,  plus  prac 
tically  100%  of  the  merchants,  hav 
agreed  on  a  single  effort.  The  sts 
tion  uses  "Buy  Now"  announce 
ments  at  station  breaks  as  part  o 
the  effort. 

"We  think  WLW  and  WSAI  ai 
to  be  heartily  congratulated  an 
we  are  certainly  very  anpreciativ 
here  of  the  splendid  cooneratio; 
they  have  given  us  in  the  way  c 
information,"  Mr.  Stewart  said.  ■ 


Page  50  •  April  1,  1938 


BROADCASTING  •  Broadcast  Advertising 


m 


^BC  Names  Mason 
oHead  Shortwave 

7m  Direct  Program  Service 

0  Foreign  Countries 

PPOINTMENT    of    Frank  E. 
ason,  NBC,  vice-president  and  as- 
tant  to  Lenox  R.  Lohr,  NBC 
■esident,  to  superintend  NBC  ac- 
tivities in  short- 
wave radio,  was 
announced  March 
25  by  Major  Lohr. 
The  appointment 
was  made  because 
of  the  increased 
inportance  both 
technically  and 
culturally  of  in- 
ternational broad- 
Mr.  Mason  casting. 
Mr.  Mason,  former  NBC  station 
ilations  vice-president  and  prior 

1  that  president  of  International 
ews  Service,  vvdll  have  complete 

^  rection  of  NBC's  broadcasts  of 
jjjj  I'bws,  entertainment  and  other  pro- 
*|rams  to  Europe  and  South  Amer- 
ia,  as  well  as  the  general  short- 
ave  operations  of  the  company, 
jiajor  Lohr  added: 
■  "While   the   licenses   under  which 
[lortwave  stations  operate  are  experi- 
lental  and  carry  no  public  obliga- 
.  on  per  se,  NBC  feels  that  it,  along 
])ith  other  private  broadcasters,  must 
,  ti  fte  to  it  that  the  United  States  does 
erm't  lag  behind  other  nations  in  inter- 
itional  shortwave  broadcasting. 

Growth  of  Shortwave 

"In  this  period  of  world  stress  and 
ddely  conflicting  political  ideologies, 
;  is  especially  important  that  NBC 
alert  to  the  needs  of  the  United 
jjtates  for  communicating  its  policies 
j|id  actions  to  all  parts  of  the  world. 
"Shortwave  radio  has  become  in- 
easingly  important,  as  improvements 
alfected  over  the  period  of  the  past  12 
Vonths  at  Station  W3XAL  increased 
]ie  range,  and  consequently  the  au- 
stjj^ience,  which  could  be  reached  by 
I] "(J  [ilmerican  broadcasts, 
caa  3  "With  his  background  of  experience 
former  president  of  International 
>■  jew  Service,  and  as  vice-president  in 
•  "liarge  of  NBC's  station  relations  for 
number  of  years,  Mr.  Mason  is  ex- 
iptionally  well-qualified  to  guide  our 
oriijjiortwave   plans   and   their  develop- 

t 


nafr:; 
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iJflient. 

"Mr.  Mason  has  held  newspaper  po- 
tions of  importance  in  various  Euro- 
ean  capitals  over  a  number  of  years, 
!l!i|iad,  speaking  several  languages,  he  is 
1  apt  interpreter  of  the  American 
iewpoint  to  foreign  listeners. 
"Since  the  principal  feature  of 
iortwave  broadcasting  is  news,  his 
:perience  as  a  journalist,  and  his 
IZOf'ven  years  with  NBC,  will  enable 
m  to  give  these  highly  important 
0  Mivities  such  direction  as  few  others 
,  J  ij'uld  bring  to  radio's  newest  sphere." 


Isti 


Shortwave  Change 

S  on  March  22  announced  that 
(s   shortwave   schedule  to  Latin 
merica  would   be  enlarged  and 
lat  a   second   commentator  had 
een  added  to  its  Spanish  staff, 
jimerico  Lugo-Romero,  writer  of 
jillianto  Domingo,  is  the  new  W2XE 
j>mmentator  who  will  handle  the 
laturday  and  Sunday  evening  news 
i^rograms,  6:45-7  p.  m.,  that  have 
ieen  added  to  the  W2XE  schedule, 
a  addition  he  will  broadcast  a 
ews  program  on  cultural  subjects 
iich  Wednesday  evening  from  7:45 
_     8  p.  m.  and  will  announce  five 
'.^[0  ilBS  musical  programs  for  Latin 
:,2ti|ilmerican  listeners  in  Spanish.  The 
imouncements  heretofore  had  been 
.jii  jiade  in  English. 
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ISLAND 
FOR  SALE 

A  Time  Buyer's  P^aaue! 


^^^^^  •^-f.^T^^S^^^^^ 


KGNC  Dominates  And  Controls  This  Rich, 
Isolated,  Panhandle  Marketl 


SIZE; 

Larger  in  area  than  Pennsylvania! 

POPULATION: 

426,000  people,  97%  native-born,  white 
Americans! 

INCOME: 

^186,000,000  spendable  income,  annually! 

AUDIENCE: 

75,740  radio  homes,  with  KGNC  the  only  affiliated 
network  station!  Available,  Red  and  Blue  NBC 
network. 

PRICE: 

M20  Per  Unit  Hour 
^60  Per  Daytime  Hour 


KGNC  ^Tx"/^s'° 


National 
Representative 
Howard  H.  Wilson  Co. 
New  York  Chicago 
Kansas  City 


DETAILED  BROCHURE 
ON  REQUEST 
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Got  the  Measles 
DURING  the  present  measle  epi- 
demic in  El  Paso,  Tex.,  a  daily 
show  called  Th,e  Measles  Club  has 
started  on  KTSM  under  the  direc- 
tion of  Roy  Chapman.  Conrey  Bry- 
son,  KTSM  continuity  writer,  was 
responsible  for  the  idea  which  has 
been  greeted  with  floods  of  con- 
gratulatory phone  calls,  according 
to  KTSM.  Program  consists  of  kid 
tunes  and  a  story  period. 

Pure  Chance 
WHEEL  is  spun  on  Wheel  of 
Chance  and  if  it  stops  on  the  tele- 
phone number  of  a  CKYW  listener 
a  messenger  is  dispatched  with  $5. 
The  daily  show  is  aired  at  dinner 
time,  6  p.  m.,  under  the  direction 
of  Joe  Gentile.  It  pays  to  listen  to 
our  station,  says  CKLW,  Detroit- 
Windsor. 


Both  Ways 
CURRENT  controversy  about 
swing  music  is  put  up  to  its  listen- 
ers by  WDGY,  Minneapolis,  which 
broadcasts  two  programs  each  day, 
one  featuring  original  orchestra- 
tions of  old  favorites  and  the  sec- 
ond swinging  the  old  favorites. 
Cash  prizes  are  given  for  the  best 
letters  and  the  letters  are  piling  in, 
according  to  WDGY.  Sha-Ri  Inc., 
that  city,  sponsors  both  programs 
titled  The  Modern  Trend. 

*  * 

Helping  the  Brides 

FOR  service  to  newlyweds  who  are 
furnishing  a  home,  KYA,  San 
Francisco,  has  started  a  daily 
series  called  The  Bride's  Bureau. 
The  show  calls  attention  to  the 
latest  modes  in  furniture,  drap- 
eries, kitchen  utensils,  clothing, 
cooking,  gardening,  home  design 
and  construction. 


Park  Strolling 

REMOTE  programs  from  the  local 
public  parks  of  Dallas  have  started 
on  WFAA,  that  city.  The  idea  is  to 
stroll  through  the  parks  and  quei-y 
boys,  girls  and  parents  about  sum- 
mer vacation  plans,  spring  and 
flowers.  Hal  Thompson  handles  the 
program  titled  Sunday  Outing  and 
WFAA  says  it's  goin^  big. 

Everybody's  Business 

NOVEL  program  on  WTOC,  Sa- 
vannah, Ga.,  is  titled  Everybody's 
Business  and  consists  of  local  news 
scoops,  chatter  about  changes  in 
local  business  personnel,  personal 
items.  All  items  for  the  show  are 
covered  the  day  of  the  broadcast  to 
insure  fresh  news.  This  Thursday 
night  program  surely  has  a  follow- 
ing, says  WTOC. 

Time  to  Nap 

FOR  little  tots  who  take  an  after- 
noon nap,  WHK,  Cleveland,  pre- 
sents Fairy  Tale  Time  each  after- 
noon from  1:10  to  1:15  p.  m.  fea- 
turing Kay  Brennan.  We  get  a  lot 
of  fan  mail  signed  by  babies  with 
the  help  of  their  appreciative 
mothers,  says  WHK. 


A  'TAMILV  OF 
2,143,412  PEOPLE 

The  WOWO  primary  area  ex- 
tends over  61  rich  and  populous 
counties  in  Indiana,  Ohio  and 
Michigan.  According  to  1930 
census,  population  of  the  area  is 
greater  than  Los  Angeles,  De- 
troit, or  Cleveland.  Annual  retail 
sales  total  $515,380,000  (1935). 


_  AMILY 

<119SS3000 

RmtFooJ  ProJucis 

•  Here  Is  a  big  midwestern  family  that  "sets  a  good 
table"  .  .  .  spending  more  than  a  hundred  million 
dollars  a  year  for  food  products  alone  .  .  .  Re- 
peated success  of  advertisers  make  WOWO  stand 
out  as  THE  strong  influence  on  the  buying  habits  of 
its  active  family, 

WESTINGHOUSE  RADIO  STATIONS,  Inc. 

FREE  &  PETERS.  National  Representatives 
♦Residents  within  the  WOWO  Primary  Area 


10,000  Watts;  II 60  Kc. 
NBC  Basic  Blue  Network 


FORT  WAYNE  •  INDIANA 


INDIANA'S    MOST    POWERFUL    RADIO  STATION! 


HORSE — Named  "Jubilo"  came  ui 
in  the  elevator  to  the  studios  o1 
KOA,  Denver,  to  participate  ii 
The  Roving  Ranger,  a  children'; 
program.  Buck  Owens,  who  is  fea 
tured  on  the  program,  led  "Jubilo' 
to  the  mike.  More  than  2O,O0( 
youngsters  joined  Owens  Clubs  anr 
entered  a  contest  to  name  the  horse 

The  Merchants'  Day 

HOME  TOWN  talent  is  used 
KTHS,  Hot  Springs,  Ark.,  for  iti 
weekly  merchants'  trade  day  pro 
gram  broadcast  from  a  differen' 
nearby  town  each  week.  Harrj 
Jackson,  KTHS  producer,  ha, 
charge  of  the  show.  The  first  pro 
gram  was  recently  piped  from  Mai 
vern,  Ark.,  and  another  fron 
Fordyce,  Ark.,  80  miles  southeas 
of  Hot  Springs.  Local  listeners  cer 
tainly  enjoy  these  shows,  say 
KTHS. 

The  Truth  and  WLW 
KNOWING  that  everyone  enjoys  : 
good  lie,  WLW,  Cincinnati,  ha; 
started  a  Saturday  night  shov 
called  Intel-national  Liars'  Club 
Heading  the  show  is  William  E 
Green  who  claims  to  be  the  bigges 
liar  on  the  WLW  staff.  Lee  House 
continuity  director  of  the  show,  dis 
putes  Green's  claim.  Unique  slan 
is  the  dramatization  of  five  lies  pe 
program.  Cooperating  with  WL\A 
is  the  Dog  House  Club  of  Americ; 
Inc.,  Cincinnati,  Kennel  No.  1. 


Sitters 

PROVING  that  people  in  hotel  lob 
bies  are  not  just  professional  sit 
ters,  WCOA,  Pensacola,  Fla.,  ha 
started  Lobby  Loungers,  a  twic 
weekly  interview  series  emanatini 
from  the  lobby  of  the  local  Sai 
Carlos  hotel.  Hotel  guests  are  in 
ter  viewed  and  there's  fun  al 
around,  says  WCOA. 

The  Marketplace 

NEW  slant  on  the  inquiring  re 
porter  is  given  on  KLZ,  Denver 
during  a  weekday  morning  pro 
gram  remoted  from  the  local  publi 
market  by  John  Rainbolt,  KLZ  ar 
nouncer.  Both  shoppers  and  mei 
chants  are  interviewed  and  all  in 
terviewees  get  shiny  new  dimes. 
*      *  * 

Cooking  and  Kids 

COOKING  lessons  for  children  ar 
broadcast  Saturday  mornings  o 
KIRO,  Seattle,  in  a  series  directe 
by  Helen  Malloy,  home  economisi 
The  weekday  series  for  adults  ir 
eludes  all  phases  of  home  making 
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I Steers  and  Steaks 
STEAKS  for  breakfast,  why  Pan- 
handle Herefords  are  the  best  in 
ihe  world  and  what  will  happen  if 
liattle  are  imported  from  Argen- 
tina were  among  subjects  discussed 
Recently  on  KGNC,  Amarillo,  Tex., 
Iliy  a  group  of  seasoned  and  experi- 
rnced  cattlemen.  Every  Tuesday 
evening  KGNC  features  its  Open 
forum  of  the  Air,  an  unrehearsed 
I'Jiscussion  period  with  groups  of 
ilitizens  talking  over  some  public 
liopic.  The  cattlemen  aroused  so 
iiiuch  listener  interest  that  we've 
sked  them  to  come  back  soon,  says 

;:gnc. 


Brother,  Can  You  Spare  .  .  . 
)RAMATIZATIONS  of  help  for 
ose  in  financial  straits  is  the 
heme  of  a  new  series  on  WDRC, 
lartford,  Conn.,  sponsored  by  the 
ommercial  banks  of  Hartford 
bunty.  Titled  Money  Matters  the 
riday  night  series  dramatizes 
veryday  occurrences  that  might 
,rell  take  place  in  any  home.  Sub- 
sets include:  protecting  deposi- 
Dr's  money,  business  loans,  trans- 
er  of  funds,  safety  of  checks,  over- 
rawn  checking  accounts,  counter- 
eit  money,  commercial  loans, 
loney  management,  personal  loans, 
rust  services. 


Cli 


Chirp  For  PiifE 

FLASHES  of  fear  ran  up 
and  down  the  spine  of  an 
NBC  engineer  in  San  Fran- 
cisco the  other  day  when  the 
Borden  Hughesreel,  daily 
program  on  NBC-Red  net- 
work, started  off  with  cricket 
chirps  instead  of  the  usual  lo- 
comotive roar.  He  had  forgot- 
ten to  shift  records  after  the 
preceding  program. 


Axes  Are  Ground 
MART  idea  for  an  educational 
jrogram  is  the  one  used  on  KFRO, 
ong  View,  Tex.,  under  the  direc- 
on  of  John  MacDonald,  KFRO 
rogram  director.  Titled  The  De- 
' aimers  the  program  presents 
tiree  high  school  students  daily 
ho  express  their  views  on  local, 
ational  and  international  affairs, 
ji-ny  student  with  an  axe  to  grind 
;an  have  his  say  and  according  to 
FRO  the  series  has  aroused  wide 
i>cal  interest  because  the  older  gen- 
ration  is  startled  by  the  consid- 
'r-ed  thought  that  youngsters  are 
iving  to  important  social  ques- 
ions. 


Song  and  Style 

^]'/ITH  piano  music  designed  to  in- 
'  "irpret  styles,  WLBC,  Muncie,  Ind., 
roadcasts  a  daily  program  called 
-Sashions  in  Melody  from  the  dress 
Ippartment  of  The  Ball  Stores, 
|cal  department  store  sponsor, 
'luring  the  spring  showing  of 
resses  and  frocks.  Car  Noble^ 
T^LBC  program  director,  plays  the 
lusic  and  Francis  Higgins,  WLBC 
Ipecial  events  announcer,  handles 
Ijiie  commercials.  Women  throng 
me  store  to  watch  the  broadcast, 
S^ys  WLBC. 


Awful  Notes 

!ISTENERS  to  the  weekly  com- 
mnity  sing  on  WMIN,  Minneapo- 
s,  get  many  a  giggle  from  the 
jiever  presentation.  Frank  Devaney 
't  the  WMIN  staff  walks  through 
■„j  r,|ie  studio  crowd  and  urges  volun- 
itevs  to  give  vent  to  long  sup- 
j.    ressed  artistic  urges  by  doing  a 
<i  lit  of  solo  work. 


For  Those  Who  Dig 

REALIZING  the  importance  of 
seasonal  activities,  WCCO,  Minne- 
apolis, has  started  a  Saturday  se- 
ries titled  Radio  Garden  Cluh  in 
cooperation  with  the  Minnesota 
Horticultural  Society.  Purpose  is  to 
give  listeners  practical  information 
on  care  of  lawns,  planting  and 
propagation  of  flowers,  landscaping 
and  general  upkeep  of  gardens. 
Members  of  the  Minnesota  U  agri- 
culture depai-tment  are  speakers. 

Sap  Broadcast 
WHEN  the  maple  sap  recently 
started  to  flow  in  Ohio,  WBNS,  Co- 
lumbus, sent  its  mobile  transmitter 
truck  to  Delaware  County  to  de- 
scribe the  activity  in  a  maple  sugar 
camp.  Russ  Canter,  WBNS  an- 
nouncer, and  Harlow  Lucas,  engi- 
neer of  WBNS,  handled  the  pro- 
gram. Listener  response  was  sweet, 
says  WBNS. 

*      *  * 
Handwriting 

TO  TEACH  its  listeners  how  to 
i-ead  character  from  handwriting, 
WCFL,  Chicago,  has  started  a  se- 
ries called  Know  Yourself,  featur- 
ing Bill  Cavanaugh,  formerly  of 
WLS,  Chicago,  an  expert  graph- 
ologist. 


EDDIE  —  And  Waldo,  dummy 
woodpecker,  raise  billy  ned  on 
KTUL,  Tulsa,  six  mornings  a  week 
during  The  Clarkwatchers,  a  va- 
riety program  sponsored  by  Clarke's 
Clothiers,  that  city.  Waldo  pecks 
out  the  correct  time  and  keeps  re- 
minding Eddie  to  give  the  weather 
reports.  Trick  sound  effects  and 
humorous  buildup  for  commercials 
are  featured. 


Oddities 

BASED  on  unique  and  unusual 
stories  that  come  through  the  UP 
news  service  weekly,  WAAF,  Chi- 
cago, has  started  a  Sunday  after- 
noon program  called  News  Room 
Oddities. 


Stars  Suspended 

NOVEL  series  on  WIP,  Philadel- 
phia, is  called  My  Stars  and  is  de- 
signed for  amateur  astronomers. 
After  a  talk  on  some  particular 
star  that  is  clearly  visible  on  the 
night  of  the  broadcast,  Armand 
Spitz,  local  publisher  and  astron- 
omer, will  suspend  the  program 
for  a  few  minutes  while  the  listen- 
ers look  out  of  the  window  at  the 
star.  Intermission  music  with  stars 
as  the  theme  will  be  played  in 
this  interim  so  that  star-gazers 
will  have  appropriate  background 

for  their  gazing. 

*      *  * 

Ghost  Voices 

VOICES  of  once-famous  opera 
stars  and  the  narration  of  their 
lives  are  combined  in  Ghost  Voices, 
a  thrice  weekly  program  on  WCKY, 
Cincinnati,  written  by  Virginia 
Golden  and  produced  by  Mendel 
Jones,  WCKY  program  director. 
RCA-Victor  recordings  of  Caruso, 
Schumann-Heink,  Farrar,  McCor- 
mack,  Chaliapin,  Galli-Curci  and 
Alma  Gluck  are  featured.  Tie-in 
with  old  memories  is  profitable, 
says  WCKY. 


Farm  Sales  are  intimate,  neighborly 
affairs.  But  there's  another  kind  of 
Farm  Sale  .  .  .  the  kind  WIBW  pro- 
duces ...  the  kind  YOU  WANT. 

Both  require  the  same  personal, 
neighbor-to-neighljor  contact.  That's  the 
reason  WIBW's  entire  program  sched- 
ule is  built  to  reach  348,000  farm  and 
small  town  homes  with  that  same 
friendly  confidence  they  feel  when  chat- 
ting with  the  folks  that  live  "down  the 
road  a  piece". 

WIBW  is  their  neighbor!  And  this 
friendship  is  a  money-making  asset  to 


WIBW  advertisers  .  .  .  for  when  a  neigh- 
bor speaks,  what  he  says  carries  weight. 

That's  why  Farm  Sales  in  Kansas 
mean  WIBW  .  .  .  why  WIBW  means 
GREATER  PROFITS  FOR  YOU. 


FREE 

A  big,  thick,  usable  Mail  Rec- 
ord Book.  For  recording  your 
daily  mail  response  from  any 
media.  Comparative  data  at 
your  fingertips. 
Write  For  Your  Free  Copy 


Ben  Ludy,  Manager 

Represented  by  Represented  by 

CAPPER  PUBLICATIONS,  INC.  WALTER  BIDDICK  COMPANY 

New  York — Detroit — Chicago  Los  Angeles — San  Francisco 

Kansas  City,  Mo. — San  Francisco  Seattle 
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THE  Kuiinadd.  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WGY,  Schenectady 

Canada  Dry  Gingerale  Co.,  New  York, 
3  weekly  so,  thru  J.  M.  Mathes, 
N.  Y. 

Socony- Vacuum  Oil  Co.,  New  York, 
weekly  sp,  direct. 

Baker  Extract  Co.,  Boston,  weekly 
sp,  thru  Wm.  B.  Remington,  Bos- 
ton. 

E.  L.  Knowles,  Springfield,  Mass. 
(Rubine),  3  weekly  t,  thru  Law- 
rence M.  O'Connell,  Boston. 

Miles  Laboratories,  Elkhart,  Ind. 
( Alka-Seltzer) ,  weekly  t,  thru 
Presba,  Fellers  &.  Presba,  Chicago. 

Saltesea  Packing  Co.,  Providence,  G 
weekly  so,  thru  Livermore  & 
Knight,  Providence. 

KGO,  San  Francisco 

Frank  E.  Patrick  Glass  Polish  Mfg. 
Co.,  San  Francisco  (glass  polish), 
weekly  sa,  thru  Fletcher  S.  Udall 
&  Associates,  Sau  Francisco. 

Langendorf  United  Bakeries  Inc., 
San  Francisco  (Old  Homestead 
bread),  weekly  sp,  thru  Leon  Liv- 
ingston Adv.  Agency,  San  Fran- 
cisco. 

Industrial  Training  Corp.,  Chicago 
(instruction  school),  weekly  <,  thru 
James  R.  Lunke  &  Associates,  Chi- 
cago. 

KNX,  Hollywood 

Manhattan  Soap  Sales  Corp.,  New 
York  (Sweetheart  soap),  2  week- 
ly sp,  thru  Milton  Weinberg  Adv. 
Co.,  Los  Angeles. 

Nestle's  Milk  Products,  New  York 
(Alpine  Coffee),  6  weekly  sp,  thru 
Ijeon  Livingston  Adv.  Agency,  Sau 
Francisco. 

Superior  Sea  Food  Co.  Ltd.,  Los  An- 
geles (canned  fish),  6  weekly  sp, 
thru  Hillman-Shane  Adv.  Agency, 
Los  Angeles. 

WBT,  Charlotte 

American  Memorial  Co.,  Atlanta,  26 
.sa,  thru  Groves-Keen,  Atlanta. 

Southern  Dairies,  Washington,  12 
weekly  sa,  thru  McKee,  Albright 
&  Ivey,  Philadelphia. 

H.  B.  Davis  Co.,  iJaltimore  (paint), 
2  weekly  t,  thru  Van  Sant,  Dug- 
dale  &  Co.,  Baltimore. 

WDWS,  Champaign,  111. 

Griesedieck   Bros.   Brewing   Co.,  St. 

Louis,  6  weekly  sp,  thru  Anfenger 

Adv.  Agency,  St.  Louis. 
Dr.  W.  B.  Caldwell  Inc.,  Monticello, 

111.,  5  weekly  t.  thru  Cramer-Kras- 

selt  Co.,  Milwaukee. 

WFAA,  Dallas 

International    Shoe    Co.,    St.  Louis, 

weekly  sp,  thru  Tracy-Locke-Daw- 

.son,  Dallas. 
Brown  &  Williamson  Tobacco  Corp., 

Louisville,     5     weekly     sp,  thru 

BBDO,  N.  Y. 

WNBX,  Springfield,  Vt. 

Krueger    Brewing    Co.,  Newark,  78 

sp,  direct. 
American  Tobacco  Co.,    New  York, 

21  ta,  thru  Lord  &  Thomas,  N.  Y. 

KVOR,  Colorado  Springs 

Lever  Bros.  Co.,  Cambridge,  Mass. 
(Spry),  208  sa,  thru  Ruthrauff  & 

Ryan,  N.  Y. 
Kellogg  Co.,  Battle  Creek  (cereal), 

208  t.  thru  N.  W.  Ayer  &  Son, 

Philadelphia. 


KPO,  San  Francisco 

Lyon  Van  &  Storage  Co.,  Los  An- 
geles, weekly  t,  thru  Charles  H. 
Mayne  Co.,  Los  Angeles. 

International  Shoe  Co.  (Peter's  Div.) 
St.  Louis  (Peter's  shoes),  weekly 
sp,  thru  Long  Adv.  Service,  San 
Francisco. 

Gallenkamp  Stores  Co.,  San  Fran- 
cisco (shoes),  weekly  sp  thru  Long 
Adv.  Service,  San  Francisco. 

Pepsodent  Co.,  Chicago  (antiseptic), 

5  weekly  sp,  thru  Lord  &  Thomas, 
Chicago. 

WTMJ,  Milwaukee 

Zonite     Products     Co.,     New  York 

(Larvex),    24    so,    thru  McCann- 

Erickson,  N.  Y. 
Barton   Mfg.    Co.,    St.    Louis  (shoe 

polish),    33    sa,     Anfenger  Adv. 

Agency,  St.  Louis. 
Gibbs  &  Co.,  Chicago  (cosmetics).  13 

t,  thru  Ruthrauff  &  Ryan,  N.  Y. 

WOL,  Washington 

B.  C.  Remedy  Co.,  Durham,  N.  C,  .5 

weekly    sp,    thru  Harvey-Massen- 

gale  Co..  Durham. 
Heurieh    Brewing    Co.,  Washington, 

36  sp,  thru  Romer  Adv.  Service. 

Washington. 
Stanback    Medicine    Co.,  Salisbury. 

N.  C,  7  weekly  sp,  direct. 

WHO,  Des  Moines 

Interstate   Nurseries,   Hamburg,  la.. 

6  weekly  sp,  direct. 

DeKalb  Agricultural  Assn.,  DeKalb. 

111.,  13  sp,  30  so,  thru  Frank  Pres- 

brey  Co.,  N.  Y. 
Vocational   Service   Inc..   Chicago,  4 

t.  thru  Roy  H.  Alber,  Los  Angeles. 

KTHS,  Hot  Springs,  Ark. 

Magnolia  Petroleum  Co.,  Dallas,  so, 
thru  Bruck-Sacks  Co.,  Dallas. 

American  Tobacco  Co..  New  York 
(Roi  Tan),  so  series,  thru  Law- 
rence C.  (iumbinner  Adv.  Agency, 
N.  Y. 

WNEW,  New  York 

Community  Opticians,  .Jamaica,  N.  Y., 
6  weekly  sp,  thru  Commonwealth 
Adv.  Agency.  Boston. 

.Jadwiga  Remedies.  Brooklyn  ( Red- 
dy  Rub),  weekly  sp.  18  sn.  direct. 


WOR,  Newark 

iManhattan  Soap  Co.,  Brooklyn,  2  sp. 

weekly,  thru  Milton  Weinberg  Co., 

Los  Angeles. 
Childs  Restaurant  Co.,  New  York,  3 

sp    weekly,    thru  Blackett-Sample- 

Hummert,  N.  Y. 
Boseo  Co.,  New  York  (milk  amplifier) 

3  sp  weekly,  thru  Kenyon  &  Eck- 

hardt,  N.  Y. 
Penick  &  Ford.  Ltd.,  New  York  (My- 

T-Fine  desserts).  6  sp  weekly,  thru 

BBDO  Inc.  N.  Y. 

KSFO,  San  Francisco 

Draekett  Co.,  Cincinnati  (Drano, 
Windex)   2  weekly  t,  thru  Ralph 

H.  Jones  Co.,  Cincinnati. 
Calavo   Growers   of   California.  Los 

Angeles  (avacados)  3  weekly  sp. 
thru  Lord  &  Thomas,  Los  An- 
geles. 

Southern  Pacific  Co.,  San  Francisco 
(transportation)  2  weekly  sa.  thru 
Lord  &  Thomas,  San  Francisco. 

WMCA,  New  York 

Gruen  Watch  Co.,  Cincinnati.  52  t, 
thru  McCann-Erickson,  N.  Y. 

Riverbank  Canning  Co.,  Riverbauk, 
Cal.  (tomato  paste),  .39  sp.  thru 
Klinger  Adv.  Corp..  N.  Y. 

Clarke  Shoe  Co..  New  York.  8  week- 

I. v  sa,  52  weeks,  thru  Friend  Adv. 
Agency,  N.  Y. 

Alka-Dent  Products  Co..  New  York. 
.3  weekly  ,so.  thru  Ruthrauff  & 
Ryan.  N.  Y. 

WJJD,  Chicago 

Knox  Co.,  Los  Angeles  (Cystex-Tay- 
ton),  6  weekly  sp,  thru  Allen  C. 
Smith  Adv.  Co..  Kansas  City. 

Trems  Inc.,  St.  Louis  ( Nerve  tab- 
lets), 6  weekly  ta,  thru  Kelly. 
Stuhlman  &  Zarndt.  St.  Louis. 

Gardner  Nursery  Co.,  Osage,  la. 
(nursery)  weekly  sp,  thru  North- 
west Radio  Advertising  Co..  Seattle. 

KYA,  San  Francisco 

Hambaugh  Realty  Co..  Los  Angeles 

( real  estate )   4  weekly  sp  and  t. 

thru  Frank  Wright  &  Associates, 

San  Francisco. 
Globe  Grain  &  Milling  Co.,  Oakland 

(flour).  5  weeklv  so.  thru  W.  A. 

^Miller  Agency.  Oakland. 


Drawn  for  Broadcasting  by  Sid  Hix 
'The  program  originally  scheduled  for  this  period  has  been  cancelled 
due  to  circumstances  over  which  we  have  no  control." 


WIS,  Columbia,  S.  C. 

Xaughton   Farms.    Waxahachie,  T 

(flowers),    dailv    sp.    thru  Ro 

&  Smith,  Dallas. 
Gardner  Nursery  Co.,  Osage,  la.,  du  f 

t,  thru  Northwest  Radio  Adv.  (J 

Seattle. 

B.  C.  Remedy  Co..  Durham,  N.  < 

6  weekly  sp,  thru  Harvey-Ma.ssc 

gale  Co.,  Durham. 
B.  C.  Remedy  Co.,  Durham,  N.  ( 

2  daily  so,  thru  Harvey-Massengt 

Co.,  Durham. 
Stanback  Medicine  Co.,  Salisbury,  ; 

C,  5  weekly  sp,   thru  .J.  Carsi 

Brantley,  Salisbury. 
Comet  Rice  Co.,  New  York,  2  week 

t,  thru  Freitag  Adv.  Agency,  A 

lanta. 

Bayer-Semesan  Co.,  Wilmington,  D- 
(fertilizer),  26  so,  thru  Thompso 
Koch  Co.,  Cincinnati. 

Coca-Cola  Co.,  Atlanta,  5  weekly 
thru  D'Arcy  Adv.  Co.,  St.  Lou 

CFCH,  North  Bay,  Ont. 

Quaker  Oats  Co.,  Peterboro,  Or 
(flour),  2  weekly  t,  thru  Dominij 
Bcstg.,  Toronto. 

Ogilvie  Flour  Co.,  Winnipeg,  2  wee 
ly  t,  thru  .1.  J.  Gibbons,  Toroni 

Dr.  A.  W.  Chase  Medicine  Co.,  Oa 
ville,  Ont.  ( Paradol ) ,  5  weekly  s 
thru  Ardiel  Adv.  Co.,  Oakvill 
Ont. 

Lallemand  Refining  Co.,  Montre 
(yeast),  2  weekly  so,  thru  De 
barats  Adv.  Agency,  Montreal.  - 

CKGB,  Timmins,  Ont. 

Canadian  Radio  Corp.,  Toron 
(sets),  6  weekly  t,  direct. 

Fred  A.  Lallemand  Refining  C( 
Montreal  (yeast),  10  so,  thru  De 
barats  Adv.  Agency,  Montreal. 

Ogilvie  Flour  Co.,  Winnipeg,  3  wee 
ly  t,  thru  J.  J.  Gibbons,  Torout 

Templeton  Ltd.,  Toronto,  39  t,  thi 
Associated  Bcstg.  Co.,  Toronto. 

KHJ,  Los  Angeles 

Maiden  Form  Co.,  New  York  (bra 
siers),  5  weekly  so,  thru  Arthi 
Rosenburg  Co.,  N.  Y. 

Union  Pacific  System,  Omaha  (tran 
portation),  weekly  sa,  thru  Capli 
Co.,  Chicago. 

Haas-Barueh  &  Co.,  Los  Angeh 
(Iris  coffee),  weekly  sp,  thru  E 
win,  Wasey  &  Co.,  Los  Angeles. 

KFI,  Los  Angeles 

Battle  Creek  Food  Co.,  Battle  Cree 
(cereal),  2  weekly  sp,  thru  Brwii 
AVasey  &  Co..  Chicago. 

Seudder  Food  Products,  Los  Angeh 
(potato  chips)  2  weekly  so,  thi 
Emil  Brisacher  &  Staff'.  Los  Ar 
geles.  * 

WINS,  New  York 

Seidenberg  Cigars,  Newark,  2  daily  s,, 
Milton  L.  Lewis  Agency.  Newark.  , 

Barney's  Clothes,  New  York,  sa.  i 
weeks,  thru  Alvin  Austin  Co.,  N.  ^ 

WON,  Chicago  i 

Manhattan    Soap    Co.,    New  Yoi, 
(Sweetheart    soap),    2  weekly 
thru    Milton    Weinberg    Adv.  Ci 
Los  Angeles. 

KMPC,  Beverly  Hills,  Cal. 

Imperial  Mutual  Life  Ins.  Co.,  Ldi 
Angeles  (insurance),  2  weekly  sj 
thru  W.  B.  Ross  &  Associates,  Lf 
Angeles. 

KFWB,  Hollywood 

Swift  &  Co.,  Chicago    (meat,  daiij 
products),   3   weekly   sp,  thru 
Walter  Thompson  Co.,  Chicago. 

WIND,  Gary 

General  Mills.  Minneapolis  (Wheal 
ies)  daily  sp.  thru  Knox  Reevi'j 
Adv.,  Minneapolis. 

KDYL,  Salt  Lake  City 

Acme  Breweries,  San  Francisco,  1.' 
so,  thru  Emil  Brisacher   &  Stal] 
San  Francisco. 
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lELDON  MILLIKEN.  time  buyer 
Pedlar  &  Ryan,   New  York,  ill 
ice  March  1.  will  take  a  year's  leave 
absence. 

A.  DORM  AX.  former  office  man- 
'■^er  of  BBDO,  New  York,  has  joined 
B  radio  department  as  assistant  to 
khur  Pryor  Jr. 

DLAND  MARTINI,  executive  of 
irdner  Adv.  Co..  New  York,  was  in 
jllywood  in  late  March  to  confer 
th  NBC  executives  on  summer  plans 
]|r  the  Marion  Talley  program  spon- 
red  by  Ralston  Purina  Co. 

3URTLAND  D.  FERGUSON. 
.■  lashington,  head  of  the  agency  bear- 
his  name,  is  the  father  of  a  baby 
h.  Courtfand  D.  Ferguson  II,  born 
£rch  18. 

(PUGLAS  D.  CONNAH  has  been 
pointed  radio  and  publicity  director 
Jarnes  A.  Greene  &  Co.,  Atlanta 
iv^l^ncy.  Mr.  Connah,  for  five  years 
!th  CBS  press  department  and  for 
|-o  years  in  charge  of  radio  publicity 
It  BBDO,  will  make  his  headquar- 
ibi|'|rs  in  New  York,  devoting  most  of 
\i  attention  to  Nehi  Inc..  Royal 
10  I'town  Revue,  which  started  March  11 
1       the  NBC-Blue  network. 

j   LAWTON    CAMPBELL,  Ruth- 
lufE  &  Ryan,  New  York  vice-presi- 
jnt  in  charge  of  radio,  was  in  Holly- 
KflBod  in  mid-March, 

jLBNHALL    TAYLOR,    Young  & 
IJjbicam    Hollywood    producer,  has 
leu  transferred  to  New  York  to  con- 
^hue  producing  the  CBS  Phil  Baker 
'Jogram  for  Gulf  Oil  Corp. 
!.  tflENDRY  BART,  formerly  head  of 
[e  radio  department  of  Harold  Gor- 
jn  Adv.  Agency,  Los  Angeles,  has 
lined  the  Los  Angeles  Examiner  pro- 
iption  department. 
irf^lARRY  A.  MAY,  has  been  appoint- 
manager  of  the  Indianapolis  office 
Raymond  R.  Morgan  Co.,  Holly- 
'^f|'[)od   advertising   agency   and  radio 

ogram  producers. 
ffiLBERT  E.  GIBSON,  formerly  of 
lie  commercial  department  of  WAGA, 
::lanta,  has  been  named  account  exec- 
iive  of  Eastburn  Siegel  Inc.,  agency 
;  that  city. 

;ilSS  ABBIE  CARUTHERS,  form- 
ly  of  KMOX,  St.  Louis,  has  joined 
akleigh  R.  French  &  Associates, 
iat  city,  as  director  of  radio  to 
ndle  accounts  for  women  listeners. 
lONEL  BRIDGE,  at  one  time  as- 
eiated  with  the  radio  department  of 
ord  &  Thomas,  Los  Angeles,  has 
ten  appointed  manager  of  Sheed  & 
ard.  New  York  publishing  firm. 

BROOKS  EMORY,  assistant  copy 
iief,  has  been  appointed  director  of 
search  of  Benton  &  Bowles,  New 
ork. 
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K.  E.  SHEPARD.  Chicago  advertis- 
ing agency,  on  March  80  moved  from 
360  N.  Michigan  Ave.,  to  larger  quar- 
ters at  the  Tribune  Tower,  435  N. 
Michigan  Ave, 

RUSSELL  E.  PIERCE,  publicity  di- 
rector of  Cecil,  Warwick  &  Legler, 
New  York,  who  has  been  in  charge 
of  promotion  for  Sherwin-Williams' 
Metropoliiion  Auditions  of  the  Air. 
will  be  married  in  mid-April  to  .lane 
Laidlaw  of  New  York,  They  will  take 
a  trip  around  the  world. 

C.  C.  CHAPELLE.  of  H.  W.  Kastor 
&  Sons  Adv.  Co.,  Chicago,  retains 
his  agency  connection  while  serving 
as  vice-president  of  the  midwest  chap- 
ter of  American  Marketing  Assn..  and 
has  not  left  the  Kastor  firm,  as  might 
have  been  implied  from  an  article  in 
the  March  1.5  issue  of  Broadcasting. 

HUBBELL  ROBINSON,  executive 
producer  in  Young  &  Rubicam's  ra- 
dio department,  is  the  author  of  the 
lead  article  in  the  April  issue  of 
Scribner's  Magazine.  Mr,  Robinson 
also  had  a  story  published  in  Esquire 
some  time  ngo, 

WILLIAM  B.  TRACY,  formerly  with 
Lennen  &  Mitchell,  has  joined  Arthur 
Kudner  Inc.,  New  York,  in  an  execu- 
tive capacity. 


GEORGE  SCHER,  publicity  director 
of  Lennen  &  Mitchell,  taking  a  four- 
montli  leave  of  absence,  sails  on  the 
Greijstoiie  Castle  April  20  for  a  trip 
around  the  world,  returning  Sept.  1. 

DR.  O.  L.  TINKLEPAUGH  has  been 
appointed  manager  of  the  research  de- 
partment of  .1.  M.  Mathes  Inc..  New 
York.  Dr.  Tinklepaugh  had  been  with 
Lennen  &  Mitchell  and  Vick  Chemical 
Co. 

KURT  PETERSON  of  Marschalk 
&  Pratt,  New  York ;  Webb  Artz  of 
the  United  States  radio  division,  and 
.1.  A.  Miller  of  Bsso  Marketers,  visited 
WWNC,  Aslieville.  N.  C.  March  2U 
while  on  a  tour  of  stations  carrying 
the  Esso  Reporter  broadcasts. 

BUCHANAN  &  Co.,  has  moved  its 
Los  Angeles  offices  from  929  So. 
Broadway  to  larger  quarters  in  the 
Beaux  Arts  Bldg..  1709  W,  Eighth  St. 
Charles  W,  Curren  has  been  named 
account  executive.  He  was  formerly 
with  Donahue  &  Coe,  New  York. 

LEON  J.  MARSHALL,  of  the  sales 
and  merchandising  staff  of  KVOR, 
Colorado  Springs,  and  Edward  M. 
Thiele,  of  the  Chicago  Eveninjj  Ameri- 
can reasearch  department,  has  joined 
the  research  department  of  II.  W.  Kas- 
tor &  Sons  Adv.  Co..  Chicago. 


THEY'RE  TUNING  IN  WATL 
IN  ATLANTA 
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Excuse  Us  Filease  ^  But  Mssf '^fe 

[L<©\u  DSO^f^Al  /  1937  New  Car  andTruck  Sales  in  75  mi.  Area 
1-.^  y-"^ — 1        //   y|  ^  Greater  Than  in  a  Similar 

I  X      1     y  J»  #/0  Area  Around  NewOrleans 

Shreveport:  22,700    New  Orleans:  1 5,767 


WE  HOLD  NO  BRIEF  against  the  New  Orleans  nnarket. 
Everyone  knows  it  is  one  of  the  South's  greatest. 

Yet,  in  the  75-mile  area  around  and  including  SHREVEPORT,  new  car  and  truck  sales 
for  1937,  according  to  R.  L  Polk  &  Company,  exceeded  those  in  a  similar  area 
around  and  including  New  Orleans  by  43.9%. 

The  discovery  and  continued  growth  of  the  world's  richest  oil  fields,  including  the 
largest  field  In  the  world,  in  the  Shreveport  zone,  have  brought  about  an  increase 
in  population  far  beyond  1930  figures.  And  automobile  sales  are  only  one  of  the 
many  indices  of  stimulated  buying  power  in  the  new  and  greater  Shreveport  area. 


mam  • 

I0,000  WATTS  CBS        l,000  WATTS  NBC 

REPRESENTED  NATIONALLY  BY  THE  BRANHAM  CO. 
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Best  EQUIPPED 

lo  6etve  uou 


For  thorough  and  depend- 
able representation  in  the 
West,  the  Walter  Biddick 
Company  is  best  equipped 
to  give  you  100%  service. 

Our  six  full-time  sales- 
men call  regularly  on  agen- 
cies and  advertisers  in  the 
entire  territory.  Since  there 
are  over  250  advertising 
agencies  in  this  section  you 
can  readily  see  there  is 
business  available.  Many  of 
these  agencies'  clients  are 
national  accounts,  scores  of 
them  are  of  regional  impor- 
tance and  are  expanding. 

Moreover,  the  West  is  first 
among  nine  U.  S.  areas  in 
per  capita  retail  sales  and 
in  population  increase.  Let 
us  help  you  get  your  share 
of  business  from  this  grow- 
ing all-year-round  territory. 


/ 


\ 
) 
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Walter  Biddick  Cto. 


RADIO  STATrON 
REPRESENTATIVES 


^MHIieMr 

Los  Angeles      .      San  Francisco      .  Seattle 
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CUMBERLAND  BREWING  Co., 
Cumberland,  Md.  (Old  Export  Beer), 
lias  named  Cahn,  Miller  &  Nyburg. 
Baltimore,  to  handle  its  campaign. 
Radio,  newspaper,  out-door  and  point 
of  sale  advertising  will  be  used. 

INDIANA  State  high  school  basket- 
ball tourney  was  sponsored  on 
WOWO-WGL,  Ft.  Wayne,  Ind., 
March  3-19  by  Perfection  Biscuit  Co., 
Buick  Motor  Co.,  Deitzeu  Baker  Co. 

MORTON  SALT  Co.,  Chicago,  on 
March  28  started  a  six-week  quarter- 
hour  program  featuring  Irving  Kauf- 
man on  WHN.  New  York.  The  con- 
tract, for  13  weeks,  was  placed  by 
Blackett-Sample-Hummert,  Chicago. 

INGLEWOOD  PARK  Cemetery 
Assn.,  Glendale,  Cal.  (burial  lots), 
and  longtime  radio  users,  on  April  5 
starts  a  Tuesday  night  ■52-week  half- 
hour  musical  program  on  KFI,  Los 
Angeles.  Advertising  Arts  Agency,  Los 
Angeles,  has  the  account. 

SCUDDER  FOOD  Products,  Los  An- 
geles, (potato  chips),  a  frequent  user 
of  radio,  on  March  15  started  a  13- 
week  campaign  using  spot  announce- 
ments twice  weekly  on  KFI,  that 
city,  and  KFOX,  Long  Beach.  Firm 
will  extend  its  coverage  to  Northern 
California  April  6  utilizing  KPO,  San 
Francisco,  and  KROY,  Sacramento. 
Agency  is  Emil  Brisacher  &  Staff,  I^os 
Angeles. 

MANDARIN  FOOD  Products.  Los 
Angeles,  distributor  of  Fresh  Popped 
pop-corn,  after  a  test,  on  March  26 
started  for  8  weeks  a  Saturday  night 
five-minute  commentary  program, 
Views  of  the  News,  on  KFI,  that  city. 
Bert  Butterworth,  head  of  Bert  But- 
terworth  Adv.  Agency,  Los  Angeles, 
servicing  the  account,  is  commentator. 


IN  THEM 
HILLS! 

„f  1  070,918 
WAVE',  aujie-e  ojj;^^^^^^^ 

BOuU  ov^ns  1^^'*°.  ^  market  owns 
This  43-county  ^^^^  ^Uan  the 
59%  more  P^'^^f  ^ounUes  outside 
entire  93  Kentucky  cou  ^^yE 

our  sphere,  -"^^/gest  part  of 

offers  y*''*  *^^„rpori;er-at  half 

Kentucky'.  ^"^'^"^JiouisviUe  me- 

the  eost  of  any  "^^^'the  PROOF? 
diumlMay^vesendyoui 

An  N.B.C.  Outlet 

National  Rep:-;^;;;^" 

FREE  &  PETERS,  INC. 


ON  THE  AIR  — As  well  as  the 
dotted  line  went  the  signature  of 
Martin  O'Hara,  executive  of 
Child's  Co.,  restaurant  chain,  who 
signed  the  contract  for  CJiild's 
sponsorship  of  John  Gambling's 
early  morning  program  on  WOR 
during  an  actual  broadcast.  Mr. 
Gambling  (left)  and  Frank  Brau- 
cher,  WOR's  vice-president  in 
charge  of  sales,  look  on  approving- 
ly as  the  station  in  one  fell  swoop 
gets  a  new  sponsor  and  an  alleged 
radio  first. 


CANADIAN  National  Carbon  Co., 
(Eveready  batteries),  Toronto,  was 
to  start  on  April  1  six-weekly  five-min- 
ute newscasts  over  Canada's  most 
northern  commercial  station.  CFGP, 
Grande  Prairie,  Alberta.  Clark  Locke, 
Toronto,  handled  the  account. 

PAUL  M.  BRYANT,  former  assistant 
to  the  president  of  Zenith  Radio  Corp., 
Chicago,  has  joined  Pervel  Corp.,  New 
Y'ork.  (fabrics),  as  executive  vice- 
president. 

.TAMES  MFG.  Co.,  Fort  Atkinson. 
Wis.  (Jamesway  Farm  Product)  has 
placed  its  account  with  Klau-Van 
Pietersom-Dunlap  Associates,  Milwau- 
kee. Rural  stations  have  been  used 
regularly  by  Jamesway  in  the  past. 

I.  LEWIS  CIGAR  MFG.  Co.,  New- 
ark, on  April  4  will  start  two  pro- 
grams on  WINS,  New  York,  each  run- 
ning 15  minutes  six  days  weekly.  One 
is  a  program  of  racing  results  and 
gossip,  broadcast  by  Bill  Harding  for 
Flor  de  Melba  cigars ;  the  other  a  base- 
ball summary  by  Don  Dunphy  for 
Seidenberg  cigars.  Milton  Lewis  Adv. 
Agency,  Newark,  placed  the  business. 
JOHN  S.  GARCEAU  has  been  named 
advertising  and  sales  promotion  man- 
ager of  Crosley  Radio  Corp.,  Cincin- 
nati. 

OGILVIE  FLOUR  MI-LLS,  Montreal 
(cereals,  flour),  has  started  two  live 
talent  shows  Hymn  Tyde  and  a  vox 
pop  on  CFRB  Toronto,  to  run  13 
weeks  with  likelihood  of  being  renewed 
for  a  year.  J.  .1.  Gibbons,  Toronto, 
is  agency. 

CHICAGO  &  NORTHWESTERN 
Railway,  Chicago,  on  March  28  re- 
newed its  six-weekly  Suburban  Hour 
on  WMAQ,  Chicago,  for  52  weeks. 
MONROE  CHEMICAL  Co.,  Quincy, 
111.  (Bath-A-Bloom)  has  appointed 
Stack-Goble  Adv.  Agency,  Chicago,  to 
handle  its  account.  A  Sunday  half- 
hour  dramatic  show,  Crossroads,  has 
been  started  on  WMAQ.  Chicago. 
BUNTE  BROS.,  Chicago  (candy 
bars)  will  do  no  radio  advertising  un- 
til next  fall  when  it  is  possible  that 
spot  announcements  similar  to  the 
ones  that  were  used  in  past  seasons 
will  be  started  on  a  list  of  stations. 
Erwin,  Wasey  &  Co.,  Chicago,  has  the 
account  with  Homer  McKee,  account 
executive. 

CANADIAN  National  Carbon  Co., 
Toronto  (Eveready  batteries),  re- 
news April  1  the  6-weekly  minute  dra- 
matic spots  on  13  western  stations, 
adding  CJRC,  Winnipeg,  and  CFAR. 
Flin  J'lon.  A  five-minute  news  pro- 
gram starts  on  CFGP,  Grande  Prai- 
rie, Alb.  Clark  Locke,  Toronto,  han- 
dled the  account. 

INTERNATIONAL  SHOE  Co.,  St. 
Louis  (Peter's  shoes)  has  started  a 
weekly  program  Peters  Surprise  Par- 
ty, Sunday  afternoon  quarter-hour,  on 
KPO,  San  Francisco,  and  KFI,  Los 
Angeles.  Agency  is  Long  Adv.  Ser- 
vice, San  Francisco. 


JOHNSTON  &  MURPHY,  Newarl 
(shoes),  has   appointed  Thornley  ^ 
Jones,  New  York,  to  direct  advert- 
ing. While  no  consumer  advertising 
being  done  at  present,  radio  may  t 
used  later. 

HOMERB  Liquu-Garlic  Products  In- . 
New  York,  has  appointed  T.  J.  Ma 
loney  Inc.,  to  direct  advertising.  Ni 
media  plans  have  been  made. 

SYLVAN  SEAL  MILK  Inc.,  Phila 

delphia  and  Baltimore,  producer  o 
milk  and  other  dairy  products,  hai 
placed  its  advertising  account  with  A 
Paul  Lefton  Co.,  Philadelphia.  Medii 
plans  are  incomplete. 

STRAUSS  STORES  Corp.,  New  Yorl 
(auto  supplies),  is  sponsoring  broad, 
casts  of  the  New  York  matches  of  th 
Stanley  Cup  play-off  hockey  game: 
on  WMCA,  New  York.  Business  waa 
placed  direct. 

CHICAGO  BEDDING  Co.,  Chicago, 
has  placed  its  account  with  Selviai 
Broadcasting  System,  Chicago.  It; 
quarter-hour  Saturday  morning  shov 
on  WLS,  Chicago,  will  be  continued 
according  to  Walter  Zivi,  accoun 
executive. 

NELSON  BROS.  FURNITURE  Co, 
Chicago's  largest  local  radio  advertis 
er,  expending  $100,000  annually  on  tt 
air,  effective  April  1  placed  its  ac 
count  with  George  H.  Hartman  Co. 
Chicago,  Tom  Kivlan  account  exec 
utive.  Present  radio  advertising  oi 
nine  Chicago  stations  will  be  expand 
ed  for  the  summer  months.  Nelsoi 
Bros.,  currently  building  a  new  stor 
on  Chicago's  South  Side,  also  ha 
stores  in  Milwaukee  and  Peoria,  wit! 
radio  being  used  in  both  those  cities 

A  GROUP  of  banks  in  St.  Loui 
have  placed  their  account  with  Jimn 
Daugherty,  St.  Louis.  Announcement, 
calling  attention  to  the  various  bankV 
safety  deposit  boxes  will  shortlv  h 
started  on  KSD. 

SOCONY-VACUUM  Oil  Co.,  Ne\» 
York,  on  March  29  started  Soconi 
Flying  Red  Horse  Review,  a  half-hou 
musical  show,  on  WGY,  Schenectady 
The  program  is  heard  at  7 :30-8  p 
m.  Tuesdays.  Agency  is  ,T.  Stirlini 
Getchell,  New  York. 
DR.  J.  C.  CAMPBELL,  San  Fran 
Cisco,  chain  dental  system  with  officei 
in  12  California  cities  has  started  5(^ 
and  100-word  spot  announcements  oi' 
ten  stations  in  California.  Alternati 
groups  of  stations  in  various  locali 
ties  will  carry  the  spots  at  differen 
times.  Dr.  Campbell  recently  placed  ak 
his  radio  advertising  in  the  hands  o; 
Allied  Advertising  Agencies,  Sai 
Francisco.  > 
EARL  MAY  SEED  Co.,  Shenandoah' 
la.,  (seeds)  has  been  using  thret' 
quarter-hour  programs  on  WLS,  Chi. 
cago,  four  quarter-hours  on  WLW  am 
three  quarter-hours  on  WJR.  Detroit 
placed  through  Presba,  Fellers  &  Pres' 
ba  Inc.,  Chicago.  In  addition  time  ii 
placed  direct  on  KMA,  Shenandoah 
and  the  Iowa  network. 


No  outside  station  delivers  satisfaci 
tory  signal  in  downtown  Springfiel^ 
under  all  weather  conditions. 
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ifDBJ,  Roanoke.  Va..  CBS  outlet, 
.is  appointed  Free  >&  Peters,  New 
jprk.  as  national  advertising  repre- 
aitative. 

PHX  BLAIR  &  Co..  has  enlarged 
eir  quarters  at  341  Madison  Ave., 
Jew  York,  by  taking  over  additional 
^or  space  adjoining  former  offices, 
"^orge  Boiling,  Eastern  manager,  has 
jpved  into  the  new  space. 

bvERTISIXG  ASSOCIATES.  At- 
Inta.  has  been  appointed  southern 
Ipresentative  of  WOPI.  Bristol, 
^un.,  according  to  W.  A.  Wilson, 
'ueral  manager  of  "SVOPI. 

iURRAT  GRABHORX.  vice-presi- 
rnt  of  International  Radio  Sales, 
,|ew  Tork,  has  returned  to  Xew 
brk  after  a  conference  with  Hearst 
cecutives  in  Los  Angeles.  Jack  Gross, 
lanager  of  KEHE.  Los  Angeles,  ac- 
impanied  Mr.  Grabhorn  to  New 
jiork  for  a  two-weeks  visit. 

FRC.  Kingston,  Ont.,  and  CKPC. 
pantford,  Ont.,  have  named  Joseph 
ershey  McGillvra  as  exclusive  On- 
•rio  representative. 

i''QA:M,  Miami,  CBS  station,  has  ap- 
))inted  John  Blair  &  Co..  New  York. 
'  advertising  representative. 
'KAXHAM  Co.,  has  been  appointed 
Vtional  representative  of  KXYZ, 
j  ouston,  and  KRIS,  Corpus  Christi, 
exas,  making  12  stations  now  being 
■(Presented  by  the  firm.  Others  are 
'MC.  KRLD,  WTJS,  KBIX,  KTBS, 
■  WKH,  WWXC,  and  the  West  Vir- 
aiia  network  comprising  WCHS. 
'PAR  and  WBLK, 

|  TMS,  Santa  Barbara,  Cal..  has  ap- 
iiinted  Walter  Biddick  Co.,  Los  An- 
Mes,  its  Pacific  Coast  representa- 
re. 

'.  P.  JAEGER,  head  of  the  Chicago 
(Bee  of  Transamerican  Broadcasting 
Television  Corp.,  recently  became 
e  father  of  a  baby  boy.  Mrs.  .Jaeger, 
le  former  Loretta  White,  was  a  ra- 
■o  actress. 

'ILLIAM  RILEY,  of  the  Chicago 
Ece  of  Weed  &  Co..  is  the  father  of 
baby  girl  born  March  2.3. 

OREST  JOHX^STOX,  recently  in 
sLarge  of  foreign  language  programs 
rr  Van  Cronkhite  &  Associates,  and 
Xatirbov,  formerly  in  the  media 
.apartment  of  Benton  &  Bowles,  have 
rmed  the  firm  of  Johnston  &  Xatir- 
'■•y,  which  will  represent  foreign  lan- 
lage  stations  and  act  as  counsellors 
agencies  and  advertisers  in  the  use 
foreign  language  programs.  X"ew 
has  opened  offices  in  the  Gray- 
r  Bldg.,  Xew  York. 


.DRDAX  MARSH  Co.,  Boston  de- 
irtment  store,  is  using  WCOP,  that 
ty.  in  a  concentrated  campaign  lead- 
g  up  to  its  annual  birthdav  sale. 


Hearst  Signs  Fox 

J.  LESLIE  FOX  has  resigned  as 
sales  director  of  KMBC,  Kansas 
City,  to  become  Pacific  Coast  man- 
ager of  International  Radio  Sales. 

Mr.  Fox,  noted 
in  the  radio  in- 
dustry for  his 
aggressive  sales 
tactics  and  a  pi- 
oneer in  the  field 
of  program  mer- 
chandising, will 
establish  h  e  a  d- 
quarters  in  San 
Francisco  April 
Mr.  I'ox  1  j^Yin  Living- 
stone, former  Pacific  Coast  man- 
ager of  IRS,  has  been  appointed 
national  advertising  manager  of 
KEHE,  Hearst  station  in  Los  An- 
geles, and  Southern  California  rep- 
resentative for  IRS,  Mr.  Fox  be- 
gan his  radio  career  at  KFH, 
Wichita,  and  was  subsequently  as- 
sociated with  WSM,  Nashville; 
WMCA,  New  York,  and  WLS,  Chi- 
cago, before  joining  KMBC  a  lit- 
tle more  than  two  years  ago. 


CAJB  Agency  Franchise 

FRANCHISE  applications  of  the 
Canadian  Association  of  Broad- 
casters for  advertising  agencies 
are  being  realeased  to  agencies,  cov- 
ering March  1,  1938  to  Feb.  28, 
1939.  Applications  must  furnish  a 
statement  of  assets  and  liabilities, 
certified  by  an  independent  ac- 
countant approved  by  the  CAB, 
which  must  show  a  surplus  of  cur- 
rent liquid  assets  over  current  lia- 
bilities satisfactory  to  the  CAB. 
After  March  1,  1939,  a  definite  dol- 
lar value  requirement  will  be  neces- 
sary. Applicants  must  submit  proof 
of  contracts  of  three  national  ad- 
vertising accounts  of  character  sat- 
isfactory to  the  CAB,  with  suffi- 
cient in  commissions  at  15%  to 
maintain  the  advertising  agency  or- 
ganization. This  condition  will  also 
require  a  dollar  value  next  year. 
The  CAB  undertakes  to  keep  agen- 
cies informed  on  the  exclusive  rep- 
resentatives of  broadcasting  sta- 
tions. Other  clauses  on  the  appli- 
cation are  similar  to  or  covering 
similar  material  in  the  franchise  of 
the  NAB. 


New  Chicago  Branch 

NEW  Chicago  office  for  Radio  Fea- 
tures Inc.,  is  Ferris  &  Livingstone 
at  75  E.  Wacker  Drive.  The  new 
firm  is  headed  by  George  Living- 
stone who  recently  resigned  from 
the  CBS  press  department  in  Chi- 
cago. Associates  of  the  new  firm 
are  Ed  Reynolds,  former  newspa- 
perman, and  Grace  Bok,  former 
publicist  for  Clara,  Lii  &  'Em.  Mr. 
Livingstone  was  succeeded  at  CBS 
by  Epes  Sargent,  who  will  be  an 
assistant  to  Frank  Rand,  CBS  pub- 
licity director  in  Chicago,  Edythe 
Dixon,  former  publicity  director  of 
WLS,  Chicago,  has  joined  Tom  Fiz- 
dale  Inc,  that  city.  She  is  suc- 
ceeded at  WLS  by  Chuck  Acree 
who  will  edit  Stand-By.  Marge 
Kerr,  formerly  of  Tom  Fizdale,  has 
joined  the  NBC-Chicago  press  de- 
partment. 


New  Cosmetic  Firm 

MARY  PICKFORD  COSMETICS 
Inc.,  New  Yoi'k,  has  appointed 
Campbell-Ewald  Co.,  New  York,  to 
direct  advertising.  M.  St.  John 
Brenon  is  account  executive.  Radio 
may  be  used. 


Conover  Sells  Business, 
Organizes  New  Agency 

H.  K,  CONOVER  Co.,  Chicago  rep- 
resentative, has  been  sold  to  Radio 
Time  Agency,  a  newly-organized 
firm  headed  by  Palmer  Terhune, 
formerly  of  DeLisser-Boyd  &  Ter- 
hune. Offices  are  at  630  N.  Michigan 
Ave,  and  stations  represented  are: 
WCAZ,  Carthage,  111,;  WLBC, 
Muncie,  Ind,;  WGRC,  New  Albany; 
WBNX,  New  York;  WKOK,  Sun- 
bury,  Pa.;  KFRO,  Longview,  Tex.; 
KCMC,  Texarkana;  WBTM,  Dan- 
ville, Va.;  WIBU,  Poynette,  Wis.; 
CHWK,  Chilliwack,  B.  C. 

Mr.  Conover  has  organized  an 
agency,  the  Burton-Keith  Co.,  with 
offices  at  360  N.  Michigan  Ave.  In- 
cluded among  the  accounts  are 
Townsend  National  Recovery  Plan 
Inc.,  Chicago,  on  five  Midwestern 
stations  and  a  test  campaign  for 
Tebex  Laboratories,  Dwight,  111. 
(bronchial  medicine)  which  is  be- 
ing cut  for  use  on  a  group  of  Mid- 
western stations.  An  extensive  list 
of  stations  will  be  used  in  a  fall 
campaign  for  Tebex,  according  to 
Mr,  Conover, 


ensboro 

national 


has  a  national  reputation 
for  its  local  programs,  for  its 
educational  programs,  and 
for  merchandising. 


B Located  in  the  richest  and 
most  populous  area  in  the 
modem  south,  WBIG  gives 
^^^^  advertisers  one  hundred  per 
cent  dollar  value  for  their 
advertising. 

Centering  the  first  county  in 
North  Carolina,  in  Greens- 
boro, WBIG  is  the  favorite 
favored  region. 


station  m 
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CKLW  Names  Fuss 

APPOINTMENT  of  Philip  A,  Fuss 
as  eastern  sales  representative  of 
CKLW,  Windsor-Detroit  outlet  of 
Mutual,  was  announced  March  23 
by  Frank  Ryan,  general  manager 
of  the  station.  Mr,  Fuss  for  three 
years  has  been  a  member  of  the 
sales  staff  of  WMCA,  He  has  es- 
tablished offices  for  CKLW  in 
Rockefeller  Plaza,  Before  joining 
WMCA,  he  was  in  the  WOR  sales 
department  for  five  years. 


A  Columbia  Station! 


Geo.  P.  Hollingbery  Co. 
National  Representatives 


Edney  Ridge 


'Facts  and  Data" 


GREENSBORO.N.C. 


Sponsor:  "By  gad,  sir!— I  want  nothing 
but  Western  Electric  equipped  stations 
for  my  programs." 
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New  Cigarette  Tested 

P.  LORILLARD  Co.,  New  York,  is 
staging  a  test  radio  campaign  for 
its  new  product,  Sensation  10-cent 
cigarettes,  on  station  KFRC,  San 
Francisco.  It  is  sponsoring  a  quar- 
ter-hour twice-weekly  program  ti- 
tled Doji't  You  Believe  It,  Tuesdays 
and  Thursdays,  9:30  to  9:45  p.  m. 
(PST),  featuring  Bob  Bence.  The 
program  was  launched  March  29 
for  a  period  of  13  weeks.  It  was 
conceived  and  written  by  Cranston 
Chamberlain  of  the  KFRC  produc- 
tion staff  and  was  auditioned  for 
the  tobacco  company  by  transcrip- 
tion. The  agency  is  Lennen  & 
Mitchell,  New  York. 


ARTFORD,CONN.' 


Available! 

Now  for  spon- 
sorship .  .  .  "Daddy 
Couch's  Young  Folk's 
Program",    now    in  its 
ninth  year,  has  a  tremen- 
dous  listening  audi- 
ence— and  has  proved 
itself  a  "best"  me- 
dium for  ad- 
vertisers. 


HOLLYWOOD  FIRMS 
FORM  DISC  GROUP 

ORGANIZATION  of  a  trade  as- 
sociation among  Los  Angeles  and 
Hollywood  transcription  producers 
and  distributors  was  effected  in 
mid-March  with  Charles  C.  Pyle, 
head  of  Radio  Transcription  Co. 
of  America,  elected  president.  It  is 
known  as  the  Association  of  Radio 
Transcription  Producers  of  Holly- 
wood, and  current  negotiations  be- 
tween the  American  Federation  of 
Musicians  and  the  transcription 
industry  was  the  motivating  fac- 
tor tending  to  organization. 

The  West  Coast  group  will  co- 
ordinate with  the  committee  of 
eastern  radio  transcription  pro- 
ducers in  the  pending  negotiations 
in  setting  up  a  licensing  system 
for  regulation  that  will  be  satis- 
factory to  all  concerned,  Mr.  Pyle 
said  following  the  association's 
first  meeting:  March  15. 

Besides  Mr.  Pyle,  officers  and 
directors  of  the  newly  formed  as- 
sociation are  Frank  W.  Purkett, 
vice-president  and  general  man- 
ager of  Associated  Cinema  Stu- 
dios, Hollywood,  vice-president; 
R.  U.  Mcintosh  of  R.  U.  Mcintosh 
&  Associates,  Los  Angeles,  secre- 
tary; C.  P.  MacGregor  of  C.  P. 
MacGregor  Co.,  Hollywood,  treas- 
urer; Gerald  King,  president  of 
Standard  Radio  Inc.,  Hollywood, 
director;  and  John  J.  Wilson,  gen- 
eral counsel. 

The  association  will  also  set  a 
standard  of  high  quality  for  tran- 
scribed programs  which  can  be 
marketed  under  a  "made  in  Holly- 
wood" imprint. 


WORLD  Broadcasting  System  has 
added  to  its  list  of  subscriber  stations 
KARK,  Little  Rock.  Ark.;  KELD, 
Eldorado,  Ark.,  and  WTAD,  Quincy, 
111. 

STANDARD  RADIO,  Hollywood,  has 
increased  its  office  force  and  trebled 
its  production  headquarters  at  6404 
Hollywood  Blvd..  that  city.  New  and 
larser  executive  offices  have  also  been 
added.  Expansion  program  was  made 
necessary  with  the  establishing  of 
Standard's  new  Tailored  Transcrip- 
tion Service.  Don  Allen  is  production 
manager.  Randolph  F.  HaU  is  in 
charge  of  scripts. 

WILLIAM  H.  VOELLER,  former 
vice-president  of  Conquest  Alliance 
Co.,  New  York,  and  afterward  with 
Fitra  Productions,  Hollywood,  has 
joined  the  Aerogram  Corp.,  Holly- 
wood, as  associate  producer  in  charge 
of  contacts  with  agencies,  advertisers 
and  also  promotion  of  radio  produc- 
tions. 

R.  L.  FERGUSON,  formerly  sales 
manager  of  WLW,  Cincinnati,  and 
later  with  Hearst  Radio  in  New 
York,  and  NBC  managing  stations 
in  Chicago,  Cleveland  and  New  York, 
has  joined  the  sales  staff  of  Trans- 
Air  Inc.,  Chicago,  according  to  Ray 
Launder,  vice-president.  Mr.  Laun- 
der said  that  three  other  salesmen 
will  shortly  be  added  to  the  Chicago 
office  since  Trans-Air  has  been  ap- 
pointed midwestern  representative  of 
Twentieth  City  Radio  Productions. 
Hollywood,  an  affiliate  of  Aerogram 
Corp. 

E.  V.  BRINCKERHOFF  Recording 
Studios  has  received  a  39-week  re- 
newal contract  for  the  Ave  Maria 
Hour  transcriptions,  sponsored  by 
the  Franciscan  Friars,  Graymoor, 
New  York.  Brinckerhoff  is  also  mak- 
ing audition  transcriptions  for  a  pro- 
gram featuring  Billy  Jones  and  Ern- 
est Hare ;  and  the  company  has  ac- 
quired all  radio  rights  to  "Andrew 
Jackson,  the  Border  Captain"  and 
"Andrew  Jackson,  Portrait  of  a 
President,"  two-volume  biography  by 
Marquis  James. 

NEW  NBC  Thesaurus  subscribers 
are  KLAH.  Carlsbad,  N.  M. ;  WCSH. 
Charleston.  W.  Va. ;  and  0AX4I  and 
OAX4J.  Lima,  Peru. 

RADIO-MUSIC  Corp.,  with  head- 
quarters at  1011  So.  Western  Ave.. 
Los  Angeles,  has  been  organized  by 
Harold  William  Roberts,  leader  of  the 
famous  Trojan  bands.  Firm  will  spe- 
cialize in  the  production  of  musical  re- 
cordings and  transcriptions.  A  radio 
talent  bureau  has  also  been  estab- 
lished. 


WBS  Sponsored  Hour)* 
In  February  Gain  84%] 

SPONSORS  whose  programs  wer 
broadcast  via  World  Transcript  i 
tions  used  a  total  of  11,227  statior 
quarter-hours  during  February,  ar 
increase  of  84%  over  the  sams 
month  last  year,  according  to  Nor 
ton  Cotterill,  WBS  vice-president 
Breakdown  of  the  42  advertiser; 
using  World  discs  shows  foods  anc 
food  beverages  in  the  lead,  witl 
11  advertisers  sponsoring  5,54( 
station  quarter-hours.  Completi 
classification  breakdown  follows. 


]^ acinic  A/ottkureii 


KFPY  .  . 

.  Spokane 

KCIR  .  . 

.  Butte 

KPFA  .  . 

.  Helena 

KRSC  .  . 

.  Seattle 

KXL  .  . 

.  .  Portland 

Represented  by 
GENE  FURGASON  &  CO. 


Station 

Accoun 

ts  1/4  Hou) 

Automotive   

4 

1.471 

Drugs  &  Toilet  Goods 

9 

1,224 

Foods  &  Food 

Beverages   

11 

.5..540 

Financial  &  Insurance 

1 

226 

Household  Appliances 

3 

210 

.lewelry   &   Tableware . 

1 

4 

Laundry  Soaps  and 

Cleaners   

3 

2.260 

Oil  &  Gas   

2 

100 

Paints   

1 

182 

Miscellaneous   

7 

10 

Totals   

42 

11.227 

MERTENS  &  PRICE,  Los  Angeles 
has  sold  Sunday  Players  biblics 
discs  serial  for  52  weeks  each  t 
Netherland  Dairy  Co.,  Syracuse,  o 
WSYR.  thru  Flack  Adv.  Agency,  tha 
citv ;  Woodyard  Funeral  Home,  Ci 
lumbus,  O.,  on  WHKC  ;  Atlantic  Nf, 
tional  Bank,  Jacksonville,  Fla..  o 
WMBR.  Wade  Lane's  Borne  Folki 
transcribed  serial  has  been  taken  fo 
52  weeks  by  Combs  Funeral  Servic 
Inc.,  Miami,  on  WIOD  and  Mize 
Simon  Mortuary,  West  Palm  Bead 
Fla.,  on  WJNO. 

TWENTIETH  CENTURY  Radi 
Productions,  Hollywood,  has  starte 
to  produce  a  39-episode  quarter-hoii 
dramatized  transcribed  program.  Wi 
the  Jury.  Aerogram  Corp.,  HoUj 
wood,  is  cutting  series. 

MAURICE  WETSEL,  Chicago  mar 
ager  of  NBC  Transcription  Servic 
is  making  a  six-week  motor  tour  c 
the  Southwest  in  the  interest  of  tl 
Thesaurus  library  service. 

TITAN  PRODUCTION  Co.,  Sa 
Francisco,  has  sold  its  library  trai 
scription  series  and  service  for  righi 
in  Australia  and  New  Zealand  to  tl 
American  Radio  Transcriptions  Agei;, 
cies  of  Sydney  and  Los  Angeles. 

FRED  WAGNER  has  joined  tl 
script  department  of  Associated  C 
nema  Studios,  Hollywood  transcriptio 
firm. 

WALLACE  F.  BUSSE  has  been  at 
pointed  field  manager  of  Radio  Tran  ' 
cription  Co.  of  America,  Hollywoc 
producers,  to  act  as  station  and  agei 
cy  contact  in  Southern  Cahfornia.  I: 
was  recently  sales  manager  of  KIE'' 
Glendale,  Cal.  Radio  Transcription  C- 
of  America  on  July  1  will  call  in  a 
district  field  managers  for  a  30-dav 
sales  convention  with  C.  C.  Pyle,  pre  j 
ident,  in  charge. 
ASSOCIATED  Broadcasting  Co..  T 
ronto.  is  developing  eight  transcri  | 
tion    series    for    syndication    in  tl 
United  States  and  Canada,  on  whi(! 
all  talent  is  Canadian. 


Oxol  Spots  on  13 

J.  L.  PRESCOTT  Co.,  Passaic,  1; 
J.  (Oxol  stove  polish),  has  starte 
a  series  of  five-a-week  spot  ai: 
nouncements  on  13  station  | 
WCAU,  Philadelphia,  is  carryinl 
a  daily  quarter-hour  period _  ( 
music  and  news.  Other  statioi 
are  WCKY  WOR  WHAM  WGI 
WBNS  WJAR  WGAR  WMA' 
WQY  KDKA  KWK  WNA1 
WRVA,  Agency  is  BBDO,  Ne. 
York, 


bask:  station  of 
coll'mbia  broadcasting  system 

Nalioiinl  Reprrseritnd'vfs 
INTERNATIONAL    RADIO  SALES 
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j^O.  Fort  Worth.  Tes..  has  pur- 
sed   au    RCA    5-D  transmitter 
-with  speech  input  equipment. 
~  station    is    being    moved  from 
thita  Falls. 

Ilk.  Longview.  Wash.,  has  pur- 
,  sed  a  2.50-G  RCA  transmitter  and 
?l'k-h  input  equipment. 
ifTES  RADIO  &  SUPPLY  Co.. 
IncT.  111.,  announces  model  20-B 
teole  tvpe  speech  input  system,  de- 
led  with  all  common  requirements 
■  flexibility  in  studio  use  plus  use 
[negative  feed  back  in  the  audio 
iuit  producing  a  low  distortion 
kent.  A  catalog  supplement  has 
fi  issued.  Gates  announces  instal- 
bn  of  its  remote  control  apparatus 
WBRK.  WGAU.  WJBL.  WEBQ. 
TF.  WSUL  KFWB.  KOOS. 
TB.  WLAP,  KRE.  WKBH  and 
NS. 

iA  on  March  20  started  a  special 
llman  car  equipped  with  commer- 
r  sound  amplification  and  repro- 
ting  products  on  a  7.000-mile  tour 
jh  stop-overs  in  24  principal  cities, 
fpose  of  the  tour  is  to  demonstrate 

—  i  variety  and  scope  of  RCA  com- 

—  .kiaJ  sound  products  to  architects, 
aneers.  school  administrators,  etc. 
Wng  the  equipment  is  a  school 
Bd  distribution  system  for  sending 

10  programs  to  classrooms  and  an 
'itron  multiplier  tube  developed  by 
'  V.  K.  Zworykin.  RCA  television 

J;lrtist.  In  charge  of  the  tour  is  W. 
Rothenberger.  manager  of  RCA 
;imercial  sound  sales. 
''LA.  Clearwater.  Fla..  has  in- 
led  a  new  82-A  RCA  high  fidelity 
litoring  amplifier  and  cabinet 
;aker. 

TERITE  Co..  Xew  York  equip- 
at  manufacturer,  has  inti-oduced 
. ,  new  Amperite  Compact  Velocity 
•1  ^Tophone.  described  as  the  smallest 
3  .'iplete  velocity  ever  made.  Weigh- 
'[  one  pound,  it  includes  output 
Qsformer.  cable  connector  and 
teh.  and.  in  spite  of  its  size,  is 
nrted  to  have  the  output  of  a  large 
ixity.  It  can  be  used  on  high  gain 
olifiers.  It  is  designed  for  standard 
j  rophoue  stand  or  hand  micro- 
;ne. 

jBC,  Muncie.  Ind..  has  installed 
5  •■'resto  De  Luxe  recording  unit,  ac- 
3  ding  to  Donald  Burton,  owner  of 
:#^BC. 

L  W.  Detroit- Windsor,  has  in- 
'lled  Presto  recording  equipment 
Ih  duo-turntables  and  type  85-E 
plifiers  in  its  special  events  de- 
tmeut. 

3LS  is  the  call  assigned  to  the  new 

11  station  authorized  in  Port  Hu- 
J .  Mich.,  to  the  Port  Huron  Broad- 
ting  Co.  The  station  holds  a  con- 
iction  permit  for  operation  on  1370 
daytime,  with  250  watts.  Licensees 

Harmon  Leroy  Stevens  and  his 
ler.  Herman  Leroy  Stevens. 


K3  1 


I  O'ut  7tieti(>n 
Pontes  )^to^te5i' 

7ith  sincere  appreciation  of 
'.A.B.'s  efforts  in  the  past  and 
ith  an  expectation  of  greater 
Doperative  solidarity  in  the 
iture. 

WTOC 

SAVANNAH,  GA. 
1260  Kc 
CBS  NETWORK 
UNITED  PRESS  NEWS 
^  i  RepretenUd  NmtiouaUy  By 
-A^-      Paul  H.  Raymer  Company 


ANTENNA  ARRAY  —  Of  WBNS, 

Columbus,  uses  two  vertical  radia- 
tors in  order  to  create  a  directional 
effect  at  night.  WBNS  increased 
its  power  from  500  watts  night  and 
1,000  watts  day  to  1,000  watts 
night  and  5,000  watts  day  on 
March  14,  at  the  same  time  dedi- 
cating its  new  transmitting  equip- 
ment. In  the  foreground  is  the  new 
179-ft.  Blaw-Knox  directional  an- 
tenna. Towering  above  the  trans- 
mitter house  where  a  new  5,000- 
watt  RCA  transmitter  has  been  in- 
stalled, is  the  old  379-ft.  Blaw- 
Knox  vertical  antenna.  The  two 
radiators  are  used  jointly  at  night 
with  the  old  spire  employed  as  a 
reflector.  Only  the  taller  tower  is 
used  daytime.  Phasing  and  coup- 
ling equipment  was  built  by  Jansky 
&  Bailey,  consulting  engineers,  who 
handled  the  installation.  The  dedi- 
cation was  the  occasion  for  a  gala 
celebration  with  a  number  of  spe- 
cial programs  broadcast  through- 
out the  day. 

KYSM.  Mankato.  Minn.,  and  AVGIL. 
Galesburg.  111.,  have  purchased  RCA 
2oO-G  250  -  watt  transmitters  and 
speech  input  equipment. 

UNIVERSAL  Microphone  Co.  Ltd., 
Inglewood.  Cal..  has  adopted  a  new 
trade  mark  symbol.  It  is  a  red  circle 
bordered  with  a  chrome  strip  on  which 
the  letter  "U"  is  raised  and  a  radio 
flash  symbol  is  embossed. 

KPO,  San  Francisco,  has  installed  an 
RCA  limiting  amplifier  for  transmis- 
sion of  programs  at  a  higher  level  of 
volume  under  the  direction  of  Lester 
A.  Looney  of  the  NBC  Radio  Facili- 
ties Group. 


Ut  ike. 

CONTROL 
ROOM 


ROBERT  M.  WALLACE,  chief  engi- 
neer of  WSPA.  Spartanburg.  S.  C, 
has  resigned  to  join  WOLS.  Florence. 
S.  C. 

GENE  PACK,  chief  engineer  of 
KSL,  Salt  Lake  City,  is  the  father 
of  a  baby  boy  born  recently. 
CECIL  CAVES,  chief  press  operator 
of  KFX.J,  Grand  Junction,  Col.,  was 
married  in  March. 

MAX  KRIMBREL.  engineer  of 
WDWS.  Champaign,  111.,  has  an- 
nounced liis  engagement  to  Clara 
Blackstock  of  the  WDWS  artist  staff. 
H.  COZIXE  (Cozy)  STRAXG  has 
been  named  chief  engineer  of  KVOR. 
Colorado  Springs.  Col.  Carl  Drumel- 
ler  has  joined  the  KVOR  technical 
staff. 

PROCTOR  A.  (Bud)  SUGG.  NBC 
engineer  in  San  Francisco,  and  Betty 
Ross  Taylor,  recently  announced  their 
engagement. 

BILLY  LINDSAY,  engineer  of 
KTSM.  El  Paso.  Tex.,  recently  mar- 
ried Mary  Anne  Judd. 
LIONEL  R.  FLOOK.  engineer  at 
CBC  studios  in  Toronto,  is  the  father 
of  a  boy,  his  first  baby. 
VICTORIA  P.  GEIGER,  secretary 
to  C.  W.  Farrier,  NBC  television  co- 
ordinator, resigned  March  23,  and  in 
April  will  be  married  to  James  Wood 
.Jr..  NBC  engineer. 
THEODORE  K  A  S  N  A.  engineer  of 
WOR,  Newark,  accompanied  Stan 
Lomax.  sports  commentator,  on  a  trip 
to  southern  baseball  camps  with  a 
recording  outfit. 

LOUIE  GEMOETS.  chief  engineer  of 
KTSM.  El  Paso,  is  the  father  of  twin 
boys  born  March  19. 
T.  M.  B.  LOWE  has  resigned  from 
the  engineering  staff  of  Bendix  Radio 
Corp..  Chicago,  to  become  chief  engi- 
neer of  the  Illinois  State  Police  Ra- 
dio System  at  Springfield,  111.,  the 
State  Capitol. 

FRANKLIN  KEEPER,  engineer  of 
WDRC.  Hartford,  Conn.,  is  the  father 
of  a  baby  girl  born  recently. 
CARL  MYERS,  chief  engineer  of 
WGN.  Chicago,  is  outlining  specifica- 
tions for  a  mobile  transmitter. 
MURRAY  STEVENSON,  chief  engi- 
neer of  2L'E.  Sydney,  is  in  New  York 
on  his  tour  of  the  United  States. 

IN  THE  listing  of  Blaw-Knox  ap- 
pearing on  page  274  of  the  1938  Year- 
book Number,  the  manager  of  the 
Tower  Division  of  that  company 
should  read  E.  J.  Staubitz. 


Sey  Thru  the  KIDO  Key-hole 
Is  The 
Advertiser's  Paradise 

TIME:  9:30  p.m.  Sunday,  Jan.  30,  1938 
Questions  asked  20  people  by  anonymous 
phone  call : 

1.  Have  you  a  radio?     -         -      20  said  YES 
S.  Is  your  radio  turned  on?       -      19  said  YES 
3.  To  what  station  are  you  listening?  1 6  said  KIDO 
Conclusion:  COMMUNITY-CONSCIOUS 
KIDO  is  serving  a  !<  IDO-CONSCIOUS 
community  .... 


National  Representatives: 
JOHN  BLAIR  &  CO. 


IDAHO 


Affiliated  NBC    -    RED  and  BLUE 
2500  Watts  D.  •  1000  Watts  N.  •  1350  Kc. 


PERFORMANCE 
OF  YOUR 


RECENT  IDECO 
VERTICAL 
RADIATOR 
INSTALLATIONS 

KOA — Denver 
KPLC — Abilene,  Tex. 
KOL— Seattle.  Wash. 
KRNT— Des  Moines 
KRLH— Midland,  Tex. 
KECA — Los  Angeles 
KFWB— Los  Angeles 
KEHE— Los  Angeles 
KSTP— St.  Paul,  Minn. 
KRBC — Paris,  Tex. 
KOMA— Oklahoma  City 
WMT — Cedar  Rapids, 
la. 

WPAR — Parliersburg, 

W.  Va. 
WMMN— Monongah, 

W.  Va. 
WFBM — I  ndianapolis 
WGPC— Albany,  Ga. 
WSYR — Syracuse,  N.Y. 
WBLY— Lima,  Ohio 
WNOX— Knoxville, 

Tenn. 

WMAQ— Chicago 
WCPO — Cincinnati 
WDZ— Tuscola,  III. 
WPTF— Raleigh,  N.  C. 
WH 10— Dayton,  Ohio 
WLBL— Auburndale, 
Wis. 

WCAT— Rapid  City, 

S.  D. 
WGL— Fort  Wayne, 

Ind. 

WPDH— Richmond, 
Ind. 

W  FLA— Clearwater, 
Fla. 

WGH— Newport 

News,  Va. 


THE  INTERNATIONAL 
DERRICK 6^ EQUIPMENT  CO. 

DIVISION    OF    IHTEKHATIOHAL-STACET  COK*. 

COLUMBUS,  OHIO 
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THE  TELEPHONE  MAY  MAKE 
THE  DIFFERENCE  BETWEEN 


1 


] 


Busy  people  wKo  are  hard  to  see  can 
usually  be  reached  by  telephone,  local  or 
long  distance. 

When  time  is  precious  and  answers  are 
needed  at  once,  the  telephone  gets  them 
quickly.  Sponsors,  artists,  directors,  agency 
men  and  technicians  are  always  at  your 
elbow— 'by  telephone.  It  doesn't  matter 
how  many  miles  lie  between 
you.  The  telephone  brings  you 
the  right  answer^right  now! 


Official  Minutes  of  FCC  Inquiry.  .  . 

(Continued,  from  Page  17) 


memorandum  in  place  of  adoption  of  the 
order  proposed  by  Commissioner  Craven. 
Commissioner  Sykes  seconded  the  motion. 
After  discussion  further  consideration  of 
the  motion  was,  upon  motion  of  Commis- 
sioner Case,  unanimously  made  the  special 
order  of  business  at  a  special  meeting  at 
10  a.  m.,  Friday,  March  18,  19.38. 

The  Commission  convened  on  Friday, 
March  18,  at  2  p.  m.,  to  consider  the  spe- 
cial order  of  business  from  the  meeting  of 
Wednesday,  March  16.  Chairman  McNinch 
moved  to  withdraw  his  substitute  motion 
to  approve  the  sending  of  a  memorandum 
to  the  General  Counsel.  Commissioner 
Sykes,  who  had  seconded  the  motion,  con- 
sented to  its  being  withdrawn.  Chairman 
McNinch  then  moved  as  a  substitute  for 
Commissioner  Craven's  motion,  the  adop- 
tion of  the  following  order : 

ORDER  No.  37 

Whereas :  Under  the  provisions  of  Sec- 
tion 303  of  the  Communications  Act  of 
1934  as  amended  "the  Commission,  from 
time  to  time,  as  public  convenience,  inter- 
est, or  necessity  requires,  shall — (i)  Have 
authority  to  make  special  regulations  ap- 
plicable to  radio  stations  engaged  in  chain 
broadcasting  ;" 

Now,  therefore. 

It  is  ordered  that  the  Federal  Communi- 
cations Commission  undertake  an  immedi- 
ate investigation  to  determine  what  special 
regulations  applicable  to  radio  stations  en- 
gaged in  chain  or  other  broadcasting  are 
required  in  the  public  interest,  convenience, 
or  necessity  ;  such  investigation  to  include 
an  inquiry  into  the  following  specific  mat- 
ters, as  well  as  all  other  pertinent  and  re- 
lated matters  including  those  covered  in 
the  Report  on  Social  and  Economic  Data 
prepared  by  the  Engineering  Department 
of  the  Federal  Communications  Commis- 
sion and  filed  with  the  Commission  on  Jan- 
uary 20,  1938: 

1.  The  contractual  rights  and  obligations 
of  stations  engaged  in  chain  broad- 
casting, arising  out  of  their  network 
agreements. 

2.  The  extent  of  the  control  of  pro- 
grams,  advertising  contracts  and 
other  matters  exercised  in  practice  by 
stations  engaged  in  chain  broadcast- 
ing. 

3.  The  nature  and  extent  of  network 
program  duplication  by  stations  serv- 
ing the  same  area. 

4.  Contract  provisions  in  network  agree- 
ments providing  for  exclusive  affilia- 
tion with  a  single  network  and  also 
provisions  restricting  networks  from 
affiliation  with  other  stations  in  a 
given  area. 

5.  The  extent  to  which  single  chains  or 
networks  have  exclusive  coverage  in 
any  service  area. 

6.  Program  policies  adopted  by  the  vari- 
ous national  and  other  networks  and 
chains,  with  respect  to  character  of 
programs,  diversification,  and  accom- 
modation of  program  characteristics 
to  the  requirements  of  the  area  to  be 
served. 

7.  The  number  and  location  of  stations 
licensed  to  or  affiliated  with  each  of 
the  various  national  and  other  net- 
works. The  number  of  hours  and  the 
specified  time  which  such  networks 
control  over  the  station  affiliates  and 
the  number  of  hours  and  the  specified 
time  actually  used  by  such  networks. 

8.  The  rights  and  obligations  of  stations 
engaged  in  chain  broadcasting  so  far 
as  advertisers  having  network  con- 
tracts are  concerned. 

9.  Nature  of  service  rendered  by  each 
station  licensed  to  a  chain  or  network 
organization,    particularly    with  re- 


Industries! 


Payrolls! 


Advertisers  over  WAIR  often 
express  amazement  at  the  quick, 
constant  response  from  listen- 
ers. WAIR  is  a  sales  producer 
if  there  ever  was  one. 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 
Bryant,  Griffith  Si  Brunson 


spect  to  amount  of  program  origi- 
tion  for  network  purposes  by  ei 
stations. 

10.  Competitive  practices  of  stations 
gaged  in  chain  broadcasting  as  ce 
pared    with    such    practices  in 
broadcasting  industry  generally. 

11.  Effect  of  chain  broadcasting  upon  s 
tions  not  affiliated  with  or  licensed 
any  chain  or  network  organization 

12.  Practices  or  agreements  in  restra  I 
of  trade  or  furtherance  of  monop-; 
in   connection  with  chain  broades 
ing. 

13.  Extent  and  effects  of  concentrat  \ 
of  control  of  stations,  locally,  regi 
ally  or  nationally  in  the  same  or 
filiated  interests,  by  means  of  ch  : 
or  network  contracts  or  agreemei 
management  contracts  or  agreemei 
common  ownership  or  other  means 
devices,  particularly  in  so  far  as 
same  tends  toward  or  results  in 
straint  of  trade  or  monopoly. 

It  is  further  ordered  that  hearings  i 
held  in  connection  with  such  investigat 
at  such  times  and  places  as  the  Comtt 
sion  shall  designate. 

It  is  further  ordered  that  a  copy  of  i 
order  be  posted  in  the  office  of  the  Sec 
tary  and  that  a  copy  of  the  same  be  ma: 
to  each  licensee  of  a  broadcast  station 
to  each  chain  and  network  organization.  ' 

Commissioner    Sykes    seconded    the  i 
tion.  Commissioner  Craven  moved  to  ami 
the  proposed  order  by  substituting  for 
next  to  the  last  paragraph  of  said  p 
posed  order  the  following : 

Be  it  further  ordered,  that  a  com 
mittee  of  the  Commission,  to  be  here ' 
after  selected  by  the  Commission,  b ; 
directed   to    undertake  this  investiga 
tion  and  submit  to  the  Commission 
report  of  facts  and  recommendation 
and  such  regulations  as  this  commit 
tee  may  deem  appropriate.  This  com 
mittee  is  further  authorized  to  issu 
appropriate  instructions  to  the  Genera 
Counsel,    Chief    Engineer,    Chief  Ac, 
countant  and  Secretary  of  this  Com' 
mission,  and  to  issue  appropriate  or 
ders  convening  public  hearings  for  th 
purpose  of   obtaining   from  witnesse 
under  oath  the  information  and  dat' 
which  may  be  required  under  the  term  i 
of  this   resolution,   and  to  direct  th 
preparation  and  issuance  of  question ' 
naires   or   other  written   requests  fo 
information  to  be  distributed  to  licen 
sees  or  others,  to  obtain  data  and  in 
formation   pursuant  to   the  terms  o 
this  resolution. 
Commissioner   Payne   seconded   the  i 
tion.  Chairman  McNinch  and  Commissi 
ers  Sykes,  Brown,  Walker  and  Case  vo 
against    the    motion    and  Commission 
Craven    and    Payne  voted   in  favor. 
Chairman  then  declared  the  motion  losi 
Corrimissioner    Craven    moved   to  ami 
the  order  proposed  by  Chairman  McNii 
by    inserting     the    following     "Where  ; 
clause    immediately    after   the    "Where  - 
clause  in  said  proposed  order : 

Whereas,  the  Commission  has  not  a 
this  time  sufficient  information  in  fac_ 
upon  which  to  base  regulations  regard 
ing    contractual    relationships  betwee' 
chain  companies  and  network  stationr, 
multiple  ownership  of  radio  broadcas 
stations  of  various  classes,  competitiv 
practices    of    all    classes    of  stations, 
networks    and    chain    companies,  an 
other   methods   by   which  competitio: 
may   be   restrained   or   by   which  re 
stricted  use  of  facilities   may  result 
Commissioner   Payne   seconded   the  i 
tion.  Commissioners  Craven,  Payne,  Bro' 
Walker  and  Case  voted  in  favor  and  Ch: 
man    McNinch    and    Commissioner  Sy 
against   the   motion.    The   Chairman  t! 
declared  that  the  motion  had  carried. 

Vote  was  then  taken  on  Chairman  1 . 
Ninch's  motion  to  substitute.  Chairn 
McNinch,  Commissioners  Sykes,  Brc 
Walker  and  Case  voting  in  favor,  i 
Commissioners  Craven  and  Payne  vot 
against.  The  Chairman  announced  the  i ' 
tion  carried. 

A  vote  was  then  taken  on  the  adopt 
of  the  order  proposed  by  Chairman 
Ninch,    as    amended.    Chairman  McNir 
and  Commissioners  Sykes,  Brown,  Wal 
and  Case  voting  in  favor  of  the  adopt 
of  the  order  and  Commissioners  Craven  f 
Payne  voting  against.  The  Chairman 
nounced  that  the  order  was  adopted.  C< 
missiorier    Craven    subsequently  reques 
that  he  be  recorded  as  voting  "j'es"  on 
motion   to    adopt  the   order  proposed 
Chairman  McNinch.  Commissioner  Crave 
request   was   granted   by   the  Commiss 
and  the  vote  upon  the  adoption  of  the 
der   thereby   became   Chairman  McNir 
Commissioners    Craven.    Sykes,    B  r  o  t; 
Walker  and  Case  in  favor,  and  Comn 
sioner  Payne  against. 


EXCLUSIVE  rights  to  broadc; 
races  from  Bowie,  Md..  April  1- 
ha%"e  been  secured  by  WBAL,  Ba; 
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FCC  Begins  Gathering  Chain  Data 


{Continued  from  page  17) 


li^jeatened  to  parallel  the  person- 
clash  on  the  Tennessee  Valley 
jithority  in  which  President 
psevelt  was  forced  to  take  a 
i^d.  Moreover,  considerable  mis- 
'jarmation  was  spread  about  the 
ism  and   it  was   carried  into 
blic  print. 
;  ipata  collected  in  connection  with 
chain-monopoly   inquiry  also 
^tjl  be  available  for  FCC  use  in 
economic  study  of  the  broad- 
situation   and   may   have  a 
ring  on  the  superpower  hear- 
.  Scheduled  for  May  16  before 
Commission  en  banc,  the  hear- 
involves  the  dozen-and-a-half 
)lications  for  authority  to  in- 
jase  power  from  50,000  to  500,- 
watts.  While  Chairman  Mc- 
ich  asserted  the  hearing  will  be 
Id    on    that   date,  considerable 
»bt  exists  in  other  Commission 
ki'ters  because  it  is  felt  insufR- 
»|it  material  is  available.  There 
an  even  chance,  according  to 
se   sources,   that   the  hearing 
1  be  postponed  a  month  or  even 
m.  tiger. 

Craven's  Clause 

™iirhe  order  as  adopted  was  large- 
^j;he  work  of  Chairman  McNinch, 
it  included  a  clause  offered  by 
[[nmissioner  T.  A.  M.  Craven, 
p  two  days  earlier  had  offered 
J'  'lesolution  of  his  own  after  heat- 
fj,  li;  discussion  vdthin  the  FCC  on 
tafij  project.  Chairman  McNinch 
J  pubhcly  announced  his  inten- 
1  of  proposing  an  inquiry  into 
in  broadcasting  and  "monop- 
"  in  his  address  before  the  NAB 
vention  in  Washington  Feb.  15. 
kator  Wheeler  (D-Mont.)  chair- 
p  of  the  Senate  Interstate  Com- 
|rce  Committee,  had  urged  one. 
tisequently,  his  action  was  not 
;!xpected,  and  his  study  of  the 
igect  had  been  reported  in  pre- 
us  issues  of  Broadcasting. 
"^he  resolution  itself  is  compre- 
iisive,  and  appears  to  be  all-in- 
'^sive.  It  covers  the  whole  field  of 
work  operation  in  its  13  para- 
phs. Under  it  the  Commission 
instructed  to  make  an  immedi- 
investigation  to  determine 
at  special  regulations  appliable 
'chain  broadcasting  are  required, 
-ition  contracts  and  obligations 
networks,  program  control,  ad- 
tising  contracts,  network  pro- 
m  duplication,  exclusive  affili- 
)n  clauses,  program  policies, 
-..ranteed  time,  competitive  prac- 
fs,  effect  of  chain  broadcasting 
im  stations  not  affiliated  with 
iworks,  practices  or  agreements 
»5|jich  may  be  in  restraint  of  trade 
lin  furthance  of  monopoly,  and 
nership  and  control  are  the  sub- 
cs  itemized  in  the  McNinch  res- 


t 
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jfhe  internal  strife  in  connection 
Jh  the  order,  it  was  learned,  de- 
oped  when  Chairman  McNinch 
&  jlMarch  15  sent  a  memorandum 
^  iiellow  commissioners,  in  which 
Bii  =ioutlined  his  proposal.  His  plan 
I?  to  offer  a  motion  instructing 
general  counsel  to  draft  an 
er  and  a  bill  of  particulars  for 
investigation.  The  matter  was 
.■jCome  up  at  the  regular  broad- 
jt  meeting  March  16. 


Commissioner  Craven,  however, 
objected  to  the  procedure  pro- 
posed, particularly  since  it  devel- 
oped that  no  reference  was  made 
to  the  recommendations  for  study 
of  many  broadcast  problems,  in- 
cluding the  network  inquiry,  which 
he  had  urged  in  his  Report  on 
Social  and  Economic  Data  filed 
vnth  the  FCC  Jan.  20  and  which 
he  had  prepared  as  chief  engineer. 

When  the  meeting  was  called 
March  16,  it  developed  into  a  tem- 
pestuous session.  The  upshot  was 
that  Commissioner  Craven  offered 
a  resolution  proposing  that  the 
Commission  appoint  a  committee 
of  three  of  its  members  to  conduct 
the  investigation.  He  made  par- 
ticular reference  to  the  Social  and 
Economics  report. 

After  protracted  debate,  a  mo- 
tion was  made  by  Commissioner 
Case  to  table  the  Craven  resolu- 
tion. This  motion  lost,  with  Chair- 
man McNinch  and  Commissioners 
Sykes  and  Case  voting  to  table, 
and  the  four  others  against  it. 
Hostilities  were  called  off  until 
March  18  at  which  time  the  Com- 
mission again  took  up  the  matter. 

Commissioner  Craven  that  same 
day  issued  a  press  release.  In  it  he 
mentioned  the  social  and  econom- 
ics report.  He  released  his  pro- 
posed resolution  in  full  text.  News 
stories  were  published  in  which 
Chairman  McNinch  and  Commis- 
sioners Case  and  Sykes  were  rep- 
resented as  having  voted  against 
any  study  of  the  character  pro- 
posed. Other  stories  stated  that 
the  Craven  proposal  was  to  have 
the  three  members  of  the  Commis- 
sion who  had  never  served  on  its 
Broadcast  Division  (Craven, 
Walker  and  Payne)  conduct  the 
inquiry,  whereas  the  resolution 
contained  no  such  proposal. 

At  the  March  18  meeting.  Chair- 
man McNinch  offered  his  resolu- 
tion which  had  been  modified  to 
provide  for  the  inquiry  by  the 
Commission,  instead  of  instructing 
the  general  counsel  to  draft  an 
order.  It  was  also  changed  to  en- 
compass the  recommendations  in 
the  Craven  social  and  economics 
report.  Thus,  it  was  in  effect  a 
composite  of  the  two  proposals. 

Commissioner  Craven  asserted 
the  vote  on  his  initial  resolution 
and  on  the  final  order  adopted  by 
the  Commission,  as  far  as  he  was 
concerned,  did  not  represent  any 
alliance  of  members  of  the  Com- 
mission which  might  be  followed 
in  the  future.  He  declared  he  was 
not  seeking  to  align  any  definite 
factional  group  within  the  Com- 
mission but  was  simply  following 
his  own  instincts  and  best  judg- 
ment in  connection  with  policy  as 
the  questions  develop. 

It  was  recalled  that  in  1931 
James  W.  Baldwin,  then  secretary 
of  the  FRC,  conducted  a  broad 
study  into  the  broadcasting  struc- 
ture. This  study  was  made  entirely 
by  questionnaire  and  covered  all 
aspects  of  industry  operation.  It 
was  released  by  the  FRC  in  the 
form  of  a  report  on  the  broadcast- 
ing industry. 
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HE  WEBC  studio  shown  above  is  used  for  a  wide 
.variety  of  programs  —  vocal,  instrumental  and 
dramatic.  Whatever  type  is  transmitted,  high  broadcast 
quality  is  permanently  protected  by  J-M  Sound-Control 
Materials. 

Here,  as  in  many  other  stations  from  coast  to  coast, 
J-M  Acoustical  Engineers  have  applied  exactly  the  right 
acoustical  background.  Using  J-M  Acoustical  Materials, 
they  have  eliminated  reverberation  and  distortion.  High 
and  low  frequency  sounds  are  perfectly  controlled.  Not 
only  is  reproduction  true  and  faithful  .  .  .  new  and  im- 
proved broadcast  quality  is  created. 

J-M  Acoustical  Engineers  bring  to  every  problem  the 
broadest  practical  experience  available  today  in  the 
radio  sound-control  field.  Whether  you  are  modernizing 
present  studios  .  .  .  planning  a  new  station  ...  or  choos- 
ing the  proper  site,  the  Johns-Manville  Acoustical- 
Engineering  Service  can  help  you.  Write  for  further  in- 
formation to  Johns-Manville,  22  E,  40th  St.,  N.  Y.  C. 


Uohns-ManYille 

SOUND-CONTROL  MATERIALS  AND  ^ 
ACOUSTICAL-  ENGINEERING  SERVICE^ 
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How  FTC  Plans  to 
Enforce  New 
Clause 

{Continued  from  page  19) 
to   induce   a    purchase    "in  com- 
merce"/ they  come  within  the  pur- 
view of  the  act. 

Dissemination  of  false  (or  mis- 
leading) advertising  is  declared  to 
be  unlawful  and  is  also  declared  to 
be  "an  unfair  or  deceptive  act  or 
practice  in  commerce  within  the 
meaning  of  Section  5."  This  section, 
it  will  be   recalled,  also  declares 
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such  acts  or  practices  to  be  unlaw- 
ful and  subject  to  being  restrained 
through  cease  and  desist  order  of 
the  Commission. 

Jurisdiction  under  Section  5  de- 
pends upon  "commerce'"  as  defined 
in  the  act,  which,  for  practical  pur- 
poses, means  interstate  or  foreign 
commerce  and  commerce  within  a 
Territory  of  the  United  States  or 
the  District  of  Columbia.  Under  the 
food  and  drug  sections,  however, 
jurisdiction  over  the  false  adver- 
tisement attaches  when  any  one  of 
the  following  three  contingencies  is 
involved : 

(1)  When  the  dissemination  of 
the  advertisement  is  by  United 
States  mails; 

(2)  When  the  dissemination  is 
"in  commerce  by  any  means";  or 

(3)  When  the  dissemination  is 
"by  any  means  for  the  purpose  of 
inducing,  or  which  is  likely  to  in- 
duce, directly  or  indirectly,  the  pur- 
chase in  commerce  of  food,  drugs, 
devices,  or  cosmetics." 

These  terms,  to  which  the  special 
civil  and  criminal  provisions  are 
applicable,  are  broadened  by  defi- 
nition in  Section  15. 

Foods  and  Drugs 
Are  Legally  Defined 

"Food"  includes  anything  which 
man  or  animals  may  eat  or  drink, 
that  is,  "food  or  drink  for  man  or 
other  animals"  and  components 
thereof,  and  specifically  "chewing 
gum".  But  a  moment's  reflection 
is  needed  to  realize  the  comprehen- 
sive character  of  this  provision. 

"Drugs"  as  defined  embrace  not 
only  everything  ordinarily  includ- 
ed in  that  term  or  found  in  the 
pharmacopoeias  or  the  National 
Formulary,  but  also  articles  (other 
than  food)  "intended  to  affect  the 
structure  or  any  function  of  the 
body  of  man  or  other  animals." 

"Devices"  embrace  "instruments, 
apparatus,  and  contrivances,  includ- 
ing their  parts  and  accessories,  in- 
tended (1)  for  use  in  the  diagnosis, 

*  Section  4  defines  the  word  "commerce" 
as  follows :  "  'Commerce'  means  commerce 
among  the  several  States  or  with  foreign 
nations,  or  in  any  Territory  of  the  United 
States  or  in  the  District  of  Columbia,  or 
between  any  such  Territory  and  another, 
or  between  any  such  Territory  and  any 
State  or  foreign  nation,  or  between  the 
District  of  Columbia  and  any  State  or 
Territory  or  foreign  nation." 


WPTF 

Raleigh 

"THE  FAVORITE 
OF 
NORTH 
CAROLINIANS" 


Watts 


cure,  mitigation,  treatment,  or  pre- 
vention of  disease  in  man  or  other 
animals;  or  (2)  to  affect  the  struc- 
ture or  any  function  of  the  body  of 
man  or  other  animals." 

"Cosmetics"  means  articles  "to 
be  rubbed,  poured,  sprinkled,  or 
sprayed  on,  inti'oduced  into,  or 
otherwise  applied  to  the  human 
body  or  any  part  thereof  intended 
for  cleansing,  beautifying,  promot- 
ing attractiveness,  or  altering  the 
appearance"  and  components  of 
such  articles,  not  including  soap, 
however. 

Under  the  definitions  in  the  act, 
it  will  be  readily  apparent  that 
the  terms  food,  drugs,  devices  and 
cosmetics  as  therein  used  embrace 
innumerable  articles  and  commod- 
ities. 

Five  Possible  Forms 

Oj  Corrective  Action 

No  less  than  five  possible  forms 
of  corrective  action  against  offend- 
ers are  provided  for: 

(1)  Order  to  cease  and  desist; 

(2)  Civil  penalty  of  not  more 
than  $5,000  for  each  violation  of 
a  cease  and  desist  order  which  shall 
have  become  final; 

(3)  Injunction  pendente  lite; 

(4)  Contempt  proceedings  for 
disobedience  to  court  decree  affirm- 
ing cease  and  desist  order; 

(5)  Criminal  penalties  of  fines  as 
high  as  110,000  or  imprisonment 
up  to  one  year,  or  both. 

In  addition  to  these,  the  Com- 
mission's stipulation  procedure 
might  also  be  made  available.  This 
is  an  administrative  remedy  pro- 
vided for  in  the  Commission's 
rules  of  practice.  It  involves  a 
signed  stipulation  on  the  part  of 
the  accused  to  cease  and  desist,  but 
is  applicable  only  in  types  of  cases 
in  which  the  public  interest  may  be 
fully  protected  and  correction  ade- 
quately achieved  without  the  insti- 
tution of  more  expensive  and  for- 
mal compulsory  proceedings. 

The  stipulation,  cease  and  desist 
order,  civil  penalty,  and  contempt 
action  for  disobedience  of  court 
decrees,  including  issuance  of  ancil- 
lary writs,  are  all  possible  remedies 
available  for  use  in  cases  under 
Section  5  as  well  as  for  those  aris- 
ing under  the  so-called  food  and 
drug  sections.  The  criminal  pro- 
visions mentioned,  which  become  ef- 
fective at  the  end  of  sixty  days,  are, 
of  course,  applicable  only  in  cases 
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of  foods,  drugs,  devices  or  cosit.( 
ics. 

Court  Enforcement  of 
Cease  and  Desist  Orders  ^ 

This   is   the  regular  procedul 
heretofore   applicable  to  penalij 
violations  of  court  decrees  whf 
affirm  Commission  cease  and  ( 
sist  orders.  Basis  for  the  authori 
is  found  in  the  inherent  power 
courts  to  punish  disobedience 
their  orders  or  decrees  as  contem' 
A  further  basis  is  the  provision 
Section    5    whereby    the  Unil 
States  Circuit  Court  of  Appeals 
given  jurisdiction  not  only  to 
firm,  modify,  or  set  aside  a  Co 
mission  cease  and  desist  order,  \ 
also  to  enforce  the  same  "to  1 
extent  that  such  order  is  affirm 
and  to  issue  such  writs  as  are  i 
cilliary  to  its  jurisdiction  or  j 
necessary  in  its  judgment  to  p 
vent  injury  to  the  public,  or  to  co 
petitors  pendente  lite." 

Procedure  in  the  Circuit  Court 
Appeals  for  penalizing  such  discf 
dience  or  contempt  is  both  sim_ 
and  effective.  In  the  more  tF 
twenty  years  of  operation  of  ' 
Federal  Trade  Commission  Act,  1 
few  respondents  out  of  the  hi 
dreds  of  cases  have  ever  attemp- 
to  disregard  the  court's  decree. 

Civil  Penalty:  Cease  and  des 
orders  become  final  following 
firmance  by  court  decree,  or  at 
end  of  sixty  days  in  cases  where' 
appeal  is  taken  during  such  tii 
Violation  of  a  cease  and  des 
order  after  it  shall  have 
come  final  is  made  subject  tc 
civil  penalty  "of  not  more  tl 
$5,000  for  each  violation",  wli 
accrues  to  the  United  Stat 
and  may  be  recovered  "in  a  c 
action  brought  by  the  Unit 
States."  This  applies  to  such  ord 
regardless  of  whether  they  may 
issued  in  respect  to  foods,  dri; 
devices  or  cosmetics,  or  in  resi 
to  any  other  article  of  comm€ 
under  any  part  of  the  act.  S 
civil  action  is  to  be  brought  by  • 
Attorney  General,  that  is,  throf 
the  Department  of  Justice.  Wl' 
ever  the  Commission  has  reasor 
believe  that  violation  of  an  order 
taken  place  and  the  civil  penalty 
curred,  it  is  to  certify  the  f? 
to  the  Attorney  General,  who  i.' 
bring  the  necessary  proceeding 
the  appropriate  District  Court 
the  United  States. 

Temporary  Injunctions 
May  Be  Obtained 

Temporary  Injunctioyis:  Ten 
rary  injunction  against  false 
vertisement  of  foods,  drugs,  dev 
or  cosmetics  may  be  obtained 
the  Commission  from  the  Un- 
States  District  Court  whenever 
Commission  has  reason  to  bel 
that  the  enjoining  of  the  advert 
"would  be  to  the  interest  of 
public"  (Section  13).  The  Comi 
sion  may  act  to  obtain  such 
junction  even  before  the  advei'f 
ment  has  actually  been  dissemi 
ed  if  it  has  reason  to  believe 
semination  is  about  to  take  pi 

The  injunction  may  run  until 
Commission's  cease  and  desist 
der  has  become  final  either  thrc 
failure  to  appeal  within  60  (, 
after  the  same  shall  have  1 
served  or  at  a  designated  time  a 
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I  Criminal  Cases 

Such  criminal  action  lies  in  two 
:uations : 

(1)  When  the  false  or  mislead- 
g  advertisement  is  with  reference 

a  food,  drug,  device  or  cosmetic 
.ich  "may  be  injurious  to  health"; 

(2)  When  the  advertisement  is 
;seminated  "with  the  intent  to 
-fraud  or  mislead",  regardless  of 
'lether  the  product  is  or  is  not 
iiurious  to  health. 

Violation  in  this  respect  is  de- 
ared  to  be  a  misdemeanor.  First 
•/enders  may  be  fined  up  to  $5,000 
,  imprisoned  up  to  six  months,  or 
ey  may  receive  both  such  fine  and 
.  prisonment.  In  the  case  of  subse- 
,  ent  off'enses  the  penalty  may  be 
fine  of  not  more  than  $10,00*0  or 
-prisonment  for  not  more  than 
e  year,  or  both.  (Section  14). 
The  publisher,  radio-broadcast  li- 
isee,  or  agency  or  medium  for  the 
jSsemination  of  the  advertising  in 
jiestion  is  not  liable  under  the 
;  J  [iminal  section — 

Unless  he  is  the  "manufac- 
i-er,  packer,  distributor  or  seller" 
=  the  commodity  advertised,  or 
(2)  Unless  he  has  refused  to  sup- 
s', when  requested  by  the  Com- 
.  .ssion,  the  name  and  address  of 
i3  -e  manufacturer,  packer,  distrib- 
ri  or,  seller  or  advertising  agency, 
M  =3iding  in  the  United  States,  who 
-lused  him  to  disseminate  the  ad- 
rtisement. 

Advertising  agencies  are  likewise 
smpt  from  the  criminal  pro\'isions 
-less  they  refuse,  on  reauest  of 
e  Commission,  to  furnish  the 
me  and  address  of  the  manufac- 
^  rer,  packer,  distributor,  or  seller, 
iji  jsiding  in  the  United  States,  who 


caused  the  advertising  agency  to 
cause  the  dissemination  of  the  ad- 
vertisement. 

As  in  suits  for  collection  of  ci'V'il 
penalty,  the  facts  in  criminal  cases 
are  to  be  certified  by  the  Commis- 
sion to  the  Attorney  General  when- 
ever it  has  reason  to  believe  the  al- 
leged olfender  is  liable;  and  the  At- 
torney General  is  to  cause  the  ap- 
propriate court  proceeding  to  be 
brought.  This  duty  of  the  Commis- 
sion to  certify  the  facts  and  of  the 
Attorney  General  to  prosecute  is  of 
mandatory  character.  Thus,  when- 
ever one  within  the  purview  of  the 
act  falsely  or  deceptively  advertises 
a  product  injurious  to  health,  or 
when  the  product  is  not  injurious 
to  health  but  the  advertisement  is 
with  the  intent  to  defraud  or  mis- 
lead, he  may  expect  to  have  crimi- 
nal action  taken  against  him  under 
the  mandate  of  the  statute. 

Such  sections  are  strong  provi- 
sions which  lend  emphasis  to  what 
seems  quite  clearly  to  be  the  policy 
of  the  new  legislation  as  a  whole, 
namely,  to  brook  no  temporizing 
with  misrepresentations  or  decep- 
tive concealment  as  to  products  in- 
jurious to  health,  or  with  fraudu- 
lent advertisements  of  food,  drugs, 
devices  or  cosmetics  even  if  the 
product  is  not  injurious. 

Honesty  as  Basis  of 

Commercial  Practice 

In  summation  it  may  be  stated 
that  the  act  plainly  commands 
scrupulous  honesty  and  above-board 
dealing.  Helpful  guides  as  to  the 
legal  standards  of  business  conduct 
in  this  respect  are  available  in  var- 
ious enlightening  passages  found  in 
the  opinions  of  the  Supreme  Court 
under  the  Federal  Trade  Commis- 
sion Act.  To  illustrate,  I  quote  a 
few  of  such  pronouncements  by  this 
high  authority: 

"A  method  inherently  unfair  does  not 
cease  to  be  so  because  those  competed 
against  have  become  aware  of  the 
wrongful  practice.  Xor  does  it  cease  to 
be  unfair  because  the  falsity  of  the 
manufacturer's  representation  has  be- 
come so  well  known  to  the  trade  that 
dealers,  as  distinguished  from  consum- 
ers, are  no  longer  deceived  ***** 
That  a  person  is  a  wrongdoer  who  so 
furnishes  another  with  a  means  of 
consummating  a  fraud  has  long  been 
a  part  of  the  law  of  unfair  competi- 
tion. And  trade-marks  which  deceive 
the  public  are  denied  protection,  al- 
though members  of  the  trade  are  not 
misled  thereby."  (Federal  Trade  Com- 
mission V.  VCinsied  Hosiery  Company, 
2.58  U.  S.  483.  484  (1922).) 

"There  are  times  when  a  description 
is  deceptive  from  the  very  fact  of  its 
simplicity.  ***** 

'"The  careless  and  the  unscrupulous 
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must  rise  to  the  standards  of  the 
scrupulous  and  diligent."  (Federal 
Trade  Commission  v.  Algoma  Lum- 
ber Company,  et  al.  291  U.  S.  67. 
1934. ) 

"The  fact  that  a  false  statement  may 
be  obviously  false  to  those  who  are 
trained  and  experienced  does  not 
change  its  character,  nor  take  away 
its  power  to  deceive  others  less  ex- 
perienced. There  is  no  duty  resting 
upon  a  citizen  to  suspect  the  honesty 
of  those  with  whom  he  transacts  busi- 
ness. Laws  are  made  to  protect  the 
trusting  as  well  as  the  suspicious.  The 
best  element  of  business  has  long  since 
decided  that  honesty  should  govern 
competitive  enterprises,  and  that  the 
rule  of  caveat  emptor  should  not  be 
relied  upon  to  reward  fraud  and  de- 
ception." (Federal  Trade  Commission 
V.  Standard  Education  Society,  et  al. 
301  U.  S.  674  (November.  1937).) 

Business  generally  will  support 
these  sound  precepts.  They  can 
be  relied  upon  as  promoting  the 
best  interests  of  industry  as  well 
as  those  of  the  public. 


Poppelle  Plans  Tour 

J.  R.  POPPELLE,  chief  engineer 
of  WOR,  will  sail  April  6  for  a 
seven-week  tour  of  Eurone  during 
which  he  will  conduct  an  exhaus- 
tive survey  of  broadcasting  and 
allied  industries.  He  will  be  ac- 
companied by  Mrs.  Poppelle.  He 
plans  to  visit  England,  Germany, 
France,  Holland,  Belgium,  Switzer- 
land, Italy,  Norway,  Sweden  and 
Russia.  European  work  in  tele- 
vision and  facsimile  will  be  studied, 
along  with  wired  radio  develop- 
ments abroad.  The  Poppelles  will 
sail  on  the  George  Washington  for 
Plymouth. 


Mines,  smel 
and  oil? 

SuteJ 

Lots  of  platinun 
diamonds  and 
ermine,  too. 


21,850  Responsive, 
Able  ■  to  -  buy  Radio 
Families  in  El  Paso 

El  Paso  is  the  hub  of  a  vast,  varied 
industrial  and  agricultural  empire. 
Here  is  the  world's  largest  custom 
smelter,  copper  and  oil  refineries, 
meat  packing  plants,  fertile  irrigated 
valleys  raising  premium  price  long- 
staple  cotton,  vast  cattle  ranges  and 
mine-studded  mountains.  Such 
"wealth-producers"'  mean  people  able 
and  anxious  to  buy  your  product — 
make  this  the  nation's  104th  retail 
market.  You  can  sell  it  most  effec- 
tively thru  El  Paso's  only  radio  sta- 
tion—KTSM. 

NBC  Blue  &  Red  Networks 

Craig  &  HoUingbery.  Nat.  Reps. 


KTSNI 

EL  PASO,  TEXAS 


WSPD 

In  Greater  Toledo 
Northwestern  Ohio  and 


Southern  Michigan 


Slue  Outlet 

WSPD  dominates  in  Toledo 
and  its  prosperous  retail  trad- 
ing area — dominates  in  popu- 
larity— dominates  in  advertis- 
ing effectiveness. 

In  an  unbiased  check-up 
WSPD  was  voted  most  popu- 
lar for  seven  days  a  week — 
morning — afternoon  and  night 
— cold  proof  that  WSPD  domi- 
nates in  popularity — and  by  a 
BIG  margin. 

Let  WSPD  build  sales  domi- 
nance for  your  product  in  To- 
ledo— in  WSPD's  retail  trad- 
ing area — and  the  plus  market 
embraced  in  its  large  primary 
coverage  area. 

5000  WATTS  DAY 
1000  WATTS  NIGHT 


Here's  a  Real  Bur — 
•  WSPD  NEWS  REEL" 

Six  nights  weekly 
An  outstanding  feature 
for  the  past  five  years, 
with  guaranteed  audi- 
ence, just  open  for  spon- 
sorship for  the  first  time. 


WSPD 

Toledo,  Ohio 

John  Blair  &  Co. 
National  Representatives 
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Fox  Fur  Schedule       Court  Approvcs  Newspapcr  Ownership 


I.  J.  FOX,  New  York  (furs  and  fur 
storage),  on  April  4  starts  a  sched- 
ule of  300  announcements  a  week 
on  WINS,  WHN,  WAAT,  WHOM, 
WMCA,  New  York.  The  announce- 
ments are  transcribed  by  WOR, 
and  will  run  for  eight  weeks.  Con- 
currently, the  company  starts  spon- 
sorship of  WINS'  Son  Contest,  a 
former  sustainer  which  is  a  half- 
hour  program  heard  six  days  a 
week.  On  March  24  I.  J.  Fox'took 
over  the  theatrical  gossip  program 
conducted  by  Lee  Mortimer  of  the 
New  York  Mirror,  heard  six  times 
a  week  at  2  a.  m.  Peck  Adv.  Agen- 
cy, New  York,  placed  the  latter 
business;  the  others  were  handled 
direct. 


{Continued  from  page  22) 
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limit  in  taking  an  appeal.  It  point- 
ed out  that  the  Commission  made 
public  its  statement  of  facts  in  the 
case  on  March  16  last  year,  the  ef- 
fective date  of  the  order,  and  that 
on  April  2  Saginaw  filed  an  appli- 
cation for  rehearing  which  was  de- 
nied by  the  Commission  on  June  2. 
Then  on  June  18,  Saginaw  filed  its 
appeal  to  the  courts. 

Notice  of  Appeal 
The  Commission  had  asked  the 
court  in  a  motion  to  dismiss  the  ap- 
peal on  the  ground  that  the  notice 
of  appeal  was  not  filed  within  the 
time  limit  fixed  by  statute.  Sagi- 
naw, however,  contended  that  by 
filing  a  petition  for  rehearing 
April  2,  which  was  within  the  20 
days  allowed  for  the  filing  of  such 
petitions,  the  running  period  with- 
in which  an  appeal  might  be  taken 
was  suspended  and  that  since  the 
notice  of  appeal  was  filed  within 
the  20  days  after  the  Commission's 
final  decision  on  the  petition  for 
rehearing,  the  taking  of  the  ap- 
peal was  timely. 

After  citing  many  legal  prece- 
dents, the  court  held  that  the  filing 
of  a  petition  for  rehearing  sus- 
pends the  running  of  the  appeal 
period  and  that  an  applicant  has 
20  days  from  the  date  of  final  ac- 
tion on  the  petition  for  rehearing 
within  which  to  file  his  notice  and 
reasons  for  appeal. 

It  was  in  its  analysis  of  errors 
alleged  in  the  Commission  decision 
that  the  court  took  cognizance  of 
"extralegal"  considerations  in 
which  it  unquestionably  implied 
such  matters  as  political  influence 
and  the  like.  The  court  pointed  out 
that  the  law  provides  that  the  re- 
view by  it  of  Commission  actions 
shall  be  limited  to  questions  of  law 
and  that  findings  of  fact  by  the 
Commission,  if  supported  by  sub- 
stantial evidence,  shall  be  conclu- 
sive unless  they  shall  clearly  ap- 
pear to  be  arbitrary  or  capricious. 

"The  requirement  that  courts  and 
commissions,  acting  in  a  quasijudi- 
cial  capacity,  shall  make  findings 
of  fact,"  said  the  court,  "is  a 
means  provided  by  Congress 
for  guaranteeing  that  cases  shall 
be  decided  according  to  the  evi- 
dence and  the  law,  rather  than  ar- 
bitrarily or  from  extralegal  con- 
siderations; that  findings  of  fact 
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serve  the  additional  purpose, 
where  provisions  for  review  are 
made,  of  apprising  the  parties  and 
the  reviewing  tribunal  of  the  fact- 
ual basis  of  the  action  of  the  court 
or  commission,  so  that  the  parties 
and  the  reviewing  tribunal  may  de- 
termine whether  the  case  has  been 
decided  according  to  the  evidence 
and  the  law  or,  on  the  contrary, 
according  to  arbitrary  or  extra- 
legal considerations. 

"When  a  decision  is  accompan- 
ied by  findings  of  fact,  the  re- 
viewing court  can  decide  whether 
the  decision  reached  by  the  court 
or  commission  follows  as  a  matter 
of  law  from  the  facts  stated  as  its 
basis,  and  also  whether  the  facts 
so  stated  have  any  substantial  sup- 
port in  the  evidence.  In  the  absence 
of  findings  of  fact  the  reviewing 
tribunal  can  determine  neither  of 
these  things.  The  requirements  of 
findings  is  thus  far  from  a  tech- 
nicality. On  the  contrary,  it  is  to 
insure  against  star  chamber  meth- 
ods to  make  certain  that  justice 
shall  be  administered  according  to 
facts  and  law.  This  is  fully  as 
important  in  respect  of  commis- 
sions as  it  is  in  respect  of  courts." 
Reaching  a  Decision 

To  give  emphasis  to  this  rul- 
ing, the  court  sought  to  "spell  out" 
the  process  which  a  commission 
follows  in  reaching  a  decision. 
It  held  there  were  four  factors — 
(1)  evidence  must  be  taken  and 
weighed,  both  as  to  its  accuracy 
and  credibility;  (2)  from  attentive 
consideration  of  this  evidence  a  de- 
termination of  facts  of  a  basic  or 
underlying  nature  must  be  reached; 

(3)  from  these  basic  facts  the  ul- 
timate facts,  usually  in  the  lan- 
guage of  the  statute,  are  to  be  in- 
ferred, or  not,  as  the  case  may  be; 

(4)  from  this  finding  the  decision 
will  follow  by  the  application  of 
the  statutory  criterion. 

Painstakingly  the  court  contin- 
ued to  recite  the  manner  in  which 
these  factors  should  be  considered. 
It  cited  numerous  legal  precedents. 

Then  the  court  took  up  citations 
of  errors  in  the  Commission's  find- 
ings which  were  alleged  by  the 
appellant.  It  found  in  the  first  in- 
stance that  the  Commission  erred 
in  citing  the  hours  of  operation  in- 
volved in  the  station  applications. 
It  found  that  comparison  of  the 
statements  in  the  record  and  in  the 
Commission  decision  showed  that 
the  Commission  "is  erroneous"  in 
that  connection. 

The  court  then  held  that  it  felt 
the  Commission  reached  its  determ- 
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ination  in  connection  with  servi'  • 
now  available  to  Saginaw  upon  : 
conclusion  unsupported  by  findin 
of  fact  and  without  relevant  e 
dence." 

As  to  financial  qualifications,  th 
court  said  the  Commission  findir^; 
that  the  successful  applicants  wei  ■ 
financially  qualified  is  an  inferen 
rather  than  a  finding  of  fact  ai 
does  not  disclose  any  facts  bearin; 
on  questions  raised  regarding  fi  i 
nancial  qualifications.  In  this  con 
nection,  the  court  said  the  Com 
mission  made  findings  as  to  th' 
present   resources   of    Gross  am 
Shields,  pointing  out  that  as  to  th' 
likelihood   of   commercial  suppor 
the  Commission  said  only  that  "i 
is  anticipated  that  the  monthly  in  \ 
come  expected  to  be  derived  fror  I 
the  station's  operation  would  ap  ' 
proximate  $5,500.  • 
"This  statement  can  hardly  b  \ 
characterized  as  a  finding  as  to  th ' 
commercial  support  which  the  in 
tervenors'  station  might  fairly  ex 
pect.  It  is  not  even  coupled  wit 
a  statement  as  to  the  monthly  ex 
penses  of  the  proposed  station  fror 
which  by  inference  the  conclusio: 
could  be  drawn  that  the  statio: 
would  have  a  reasonable  likelihoo' 
of  operating  at  a  profit." 

It  continued  that  it  is  not  th' 
duty  of  the  court  to  make  finding 
for  the  Commission  and  when  th 
Commission  has  failed  in  its  dut 
to  make  such  findings  "it  is  in: 
possible  for  the  court  to  review  it 
conclusion.  This,  too,  we  regard  a 
reversible  error." 

The  court  said  the  appellant  als 
complained  of  several  inaccuracie 
in  the  Commission's  statemen; 
One  referred  to  a  statement  tha 
the  trial  examiner  recommende 
denial  of  both  applications.  ] 
pointed  out  this  was  "clearly  incoi 
rect",  since  the  record  showed  ths 
the  examiner  recommended  that  th 
application  of  the  appellant  t 
granted.  It  said  another  complair 
was  that  the  Commission  error 
eously  stated  that  the  testimony  c 
the  Saginaw  engineer  as  to  the  likt, 
lihood  of  objectionable  interferenc 
was  based  upon  actual  field  meatf 
urements.  This  statement  by  tl 
Commission,  the  court  said,  is  als 
clearly  incorrect.  The  court  wouip 
up  with  this  observation: 

"We  do  not  say  that  these  inai. 
curacies  would  alone  be  sufficiei 
to  reverse  the  Commission's  orde 
But  we  call  attention  to  them  i 
passing  in  order  to  emphasize  tl 
necessity  of  careful  consideratic 
by  the  Commission  of  the  evidenc 
before  it.  This  court,  under  tl 
statute,  does  not  have  the  functic 
of  passing  upon  evidence  in  tl 
sense  of  weighing  it  as  to  accurac 
and  credibility  but  only  in  tl' 
sense  of  determining  whether 
substantially  supports  the  finding 
"The  function  of  weighing  tl 
evidence  has  been  entrusted  1 
Congress  to  the  Commission,  in  o 
der  that  technical  controversi 
may  be  determined  on  the  facts  1 
a  body  of  experts.  But  Congi-e 
intended  that  an  applicant  shou 
have,  and  an  applicant  is  entitli 
to  have,  careful  consideration  ' 
the  evidence  which  he  has  presen 
ed  and  the  considered  judgme 
of  the  Commission  upon  that  e\ 
dence." 
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^ional  Network  Begun 
1  North  Central  Group 
i  Sponsored  Basis  Only 

PTH  CENTRAL  Broadcasting 
i|tem  Inc.,  newly-organized  re- 
aial  network  with  headquarters 
|ie  Empire  Bank  Bldg.,  St.  Paul, 
-^^j^^^  was    to  begin 

PPBI^         operation  about 
April    1    with  a 
basic    group  of 
nine  stations  and 
a  supplementary 
and  alternate 
group  of  ten  sta- 
tions, according 
to  John  W.  Bol- 
er, president, 
iffiliated  stations  were  said  by 
Boler  to  be  KVOX,  Moorhead; 
jrE,  Albert  Lea;  KROC,  Roches- 
KWNO,    Winona;    K  A  B  R, 
fdeen;  KWTN,  Water  town; 
W;C,  Jamestown;  KDLR,  Devils 
e;  WEAU,  Eau  Claire.  Supple- 
-itary    outlets    were    listed  as 
BC,  Duluth;  WHLB,  Virginia; 
;-FG,   Hibbing;   KGLO,  Mason 
WKBH,  La  Crosse;  WSAU, 
)Vsau;  KSCJ,  Sioux   City,  la.; 
M,  Grand  Forks.  KSTP  and 
JN,  Minneapolis-St.  Paul,  were 
ted  as  alternate  stations.  Ac- 
ing  to  Mr.  Boler,  negotiations 
in  progress  with  the  Wisconsin 
'io  Network  and  the  Iowa  Net- 
<  which,  if  completed,  would 
ide  NBC  blanket  coverage  in 
morthwestern  states  with  31  af- 
.;es. 

istaining  programs  will  not  be 
dcast  over  NCBS  for  at  least 
{year  according  to  the  organiza- 
The  network  will  operate  on  a 
,ly  commercial  basis,  with  lines 
3  installed  and  maintained  con- 
ent  with  the  first  commercial, 
lite  card  containing  rate  break- 
1  by  individual  stations  and 
onal  groups  has  been  released. 
;S  clients  would  be  permitted 
jrchase  any  combination  of  the 
ork  they  require.  In  addition 
sales  staff,  the  network  will 
itain  a  merchandising  depart- 
;  to  work  with  agencies  and  ad- 


p 
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ficers,  in  addition  to  Mr.  Boler, 
avid  C.  Shepard,  chairman  of 
board  of  Empire  National 
St.  Paul,  and  Howard  S. 
^son,  formerly  vice-president 
J  national  sales  manager  of 
Irican  Hoist  and  Derrick  Co. 


KPFA  Joins  NBC 

A,  Helena  local  which  recently 
'n   operation,   has   joined  the 
Network  as  its  148th  outlet, 
aligned  with  KGIR,  Butte, 
t.,  with  Ed  Craney  as  directing 
of  the  two  stations.  Licensed 
e  Peoples  Forum  of  the  Air, 
lA  operates  on  1210  kc.  with 
Vatts  day  and  100  watts  night. 
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Peti'illo  Refuses 
Offer  From  NAPA 

Spurns  §100,000  Salary  to 
Continue  Work  in  Chicago 

JAMES  C.  PETRILLO,  president 
of  the  Chicago  Federation  of  Mu- 
sicians and  member  of  the  AFM 
executive  board,  has  refused  an  of- 
fer to  head  the  National  Assn.  of 
Performing  Artists  at  a  salary  of 
$100,000  a  year.  He  believes  that  it 
would  be  impossible  for  him  to  con- 
tinue his  present  work  in  Chicago 
if  he  assumed  the  new  responsibili- 
ties, and  told  Broadcasting  that 
under  no  circumstances  will  he 
leave  the  CFM  to  head  NAPA,  re- 
gardless of  salary  involved. 

Petrillo,  who  has  been  president 
of  CFM  for  the  past  16  years,  and 
has  recently  been  re-elected  for  a 
five-year  term,  receives  a  yearly 
salary  of  $26,000. 

Royalty  Demands 

Mr.  Petrillo  said  he  is  whole- 
heartedly in  favor  of  NAPA's  fight 
to  prevent  radio  stations  and  slot 
machines  from  using  members'  re- 
cordings without  payment  of  a  roy- 
alty. Addressing  a  group  of  NAPA 
members  in  New  York  March  14, 
he  estimated  the  recording  artists 
are  losing  between  five  and  six 
million  dollars  annually  through 
this  practice.  He  said  his  organ- 
ization promised  full  cooperation 
in  helping  NAPA  establish  its 
"property  rights,"  and  urged  that 
musicians  start  a  vigorous  cam- 
paign to  accomplish  nationally 
what  he  has  done  locally  in  Chi- 
cago. Radio  musicians  in  Chicago 
get  a  minimum  pay  of  $140  a  week. 

Joseph  Weber,  head  of  the  AFM, 
was  expected  to  go  to  Chicago  the 
week  of  March  21  to  meet  Petrillo 
and  later  go  with  him  to  Holly- 
wood in  the  interests  of  musicians 
in  the  motion  picture  studios.  Mr. 
Weber,  however,  was  detained  in 
New  York  by  the  unsettled  state  of 
AFM's  transcription  negotiations, 
according  to  Petrillo,  and  will  prob- 
ably make  the  trip  early  in  April. 

The  1938  convention  of  AFM  will 
be  held  the  second  week  in  June 
in  Miami.  It  was  at  last  year's 
convention  in  Louisville  that  Pe- 
trillo first  demanded  that  networks 
and  radio  stations  employ  more 
musicians. 


IN  AN  EFFORT  to  stimulate  busi- 
ness in  Los  Angeles  county,  KMPC, 
Beverley  Hills,  Gal.,  has  inaugurated 
a  "buy  now"  campaign,  and  plans  to 
interest  other  stations  in  Southern 
California  in  the  movement. 


SPEED  AT  COLLINS 

Helped  WHBF  Set  Record  in 
 Returning  to  Aii  


WHEN  WHBF,  Rock  Island,  111., 
forced  off  the  air  at  9:20  p.  m. 
March  9,  by  destruction  of  its 
transmitter  from  the  fire  at  Harms 
Hotel  [Broadcasting,  March  15] 
resumed  broadcasting  at  11 :03 
a.  m.  March  11,  an  engineering 
achievement  was  written  into  radio 
records.  The  new  transmitter  was 
rushed  from  the  Collins  Radio  Co., 
Cedar  Rapids,  la.,  to  Rock  Island 
by  truck  in  charge  of  J.  F.  Byrne, 
of  the  Collins  engineering  staff. 
Ivan  Streed,  production  manager, 
and  J.  E.  Gray,  chief  engineer  of 
WHBF,  arrived  at  Collins'  plant  at 
9  a.  m.  March  10  and  made  nego- 
tiations for  a  new  transmitter.  New 
crystals  were  ground  and  general 
tests  made.  The  transmitter  was 
loaded  on  the  truck  at  7  p.  m.  and 
was  set  up  on  the  new  site  at  11:30 
p.  m.  A  temporary  but  efficient  an- 
tenna was  erected  under  the  direc- 
tion of  E.  C.  Page,  consulting  en- 
gineer of  Washington,  who  hap- 
pened to  be  in  Rock  Island  at  the 
time. 

The  announcers  and  office  work- 
ers donned  overalls  to  assist  in  the 
installation  of  the  fround  system. 
The  first  test  on  the  air  was  made 
shortly  after  5  a.  m.  and  a  fre- 
quency check  revealed  that  the 
transmitter  was  within  1  cycle  of 
the  assigned  frequency  of  1210  kc. 
Mr.  Page  approved  the  results  and 
the  transmitter  installation  was 
ready  for  use  at  the  beginning  of 
the  regular  morning  broadcast 
schedule.  Need  for  a  little  sleep 
and  delay  in  getting  telephone  lines 
installed  held  up  actual  operation 
until  11  a.  m. 


Extend  Monitor  Rule 

THE  FCC  on  March  23  further  ex- 
tended the  working  date  of  Rule 
981  for  a  period  of  six  months  from 
March  15.  This  rule  requires  all  re- 
lay, international,  television,  fac- 
simile, high  frequency  and  experi- 
mental broadcast  stations  to  have 
a  frequency  monitor  in  operation. 
It  was  originally  effective  Sept.  15, 
1936.  However,  the  working  date 
had  been  extended  from  time  to 
time  until  March  15,  1938,  because 
monitors  meeting  the  requirements 
are  not  commercially  available.  The 
monitors  required  do  not  have  to 
be  approved  by  the  Commission  but 
shall  have  an  accuracy  of  at  least 
one-half  the  tolerance  allowed  for 
the  class  of  station  with  which 
used. 


Deserving  its  strong  listener  loyalty 
and  top  position  in  this  16-county 

Sti^kt  Spot  M&tket 


N.B.C. 
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FEATURES 
AVAILABLE 


BROADWAY  MELODY 

Thirty  minutes  of  sparkling 
comedY  with  Jack  Waldron  .  .  . 
guest  stars  . . .  plus  Don  Albert  and 
his  orchestra. 

M-G-M  MOVIE  CLUB 

One  hour  filled  with  stars 
.  .  .  gossip  .  .  .  previews  of  screen, 
hits  . . .  music  and  mirlh. 

MUSIC  TO  READ  BY 

One  hour  of  uninterrupted 
classical  music  on  the  air  every 
night  at  twelve  o'clock. 

FRANK  GRAHAM 

Noted  columnist  of  the  New 
York  Sun  talks  about  the  world  of 
sports... in  a  daily  program  called 
"Setting  the  Pace  . 

SAM  TAYLOR 

Exclusive  news  of  the  screen 
...  on  the  air  twice  weekly  ...  in  a 
gay  program  of  "Hollywood  High- 
lights". 

GEORGE  COMBS,  Jr. 

Well-known  ex-Congress- 
man, whose  daily  Editorial  Slant 
on  the  News"  keeps  thousands  in- 
formed of  daily  events. 

HARRY  CLICK 

Now  celebrating  his  tenth 
year  as  New  York's  morning  phy- 
sical instructor.  His  exercises  are 
on  the  air  15  minutes  daily. 

UNITED  PRESS  NEWS 

Daily  spot  news  at  the  right 
spots  during  the  day  .  .  .  rushed  to 
the  mike  from  the  U.  P.  teletype. 

MUSICAL  SHOWS  •  COMEDY 
PROGRAMS  •  AIR  NOVELTIES 


DIAL  1010 
NEW  YORK  CITY 
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BOUND 


To  Give 
Greater  Value 


MANY  SUBSCRIBERS  want  to  preserve  their  copies  of 
BROADCASTING  because  of  its  future  reference  value. 
They  prefer  to  avoid  the  chance  that  the  supply  of  past 
issues,  to  which  they  may  want  to  refer,  will  be  exhausted. 
Indeed,  it  is  next  to  impossible  now  to  get  some  of  the  past 
issues  of  BROADCASTING  because  the  great  demand  from 
subscribers  has  exhausted  our  supply. 

A  NEW  BINDER  has  been  produced,  and  we  have 
contracted  for  a  supply,  which  we  believe  answers  your  filing 
and  library  needs.  It  is  neat  and  convenient.  It  is  bound 
like  a  book — looks  like  a  book  in  every  respect  except  that 
you  can  snap  each  current  issue  for  a  year  into  the  cover 
and  remove  it  at  will.  The  narrow  binding  wire  does  not 
cut  or  mutilate  the  copies  in  any  way. 

The  binder  is  pictured  above.  It  holds  24  copies  (one 
year's  issues).  It  is  your  perfect  reference  book  of  the 
year's  business  of  broadcasting. 

rrice  5^212  Postpaid 

(Your  name  in  gold  25c  extra ) 


broadMisting 


Washington,  D.  C. 


iroadcast 

#  Advertisingr 

870  National  Press  Bldg. 


WTMJ  Shortwave  Plans 

THE  Milwaukee  Journal,  operating 
WTMJ,  announced  March  30  it  had 
withdrawn  renewal  applications 
covering  its  television  and  facsimile 
experiments  but  that  this  action  in 
no  way  indicated  it  was  abandon- 
ing its  activities  in  the  visual  radio 
field.  The  announcement  said  the 
station  proposed  to  re-examine  its 
entire  experimental  program  and 
had  come  to  the  conclusion  that 
greatest  progress  can  be  made  by 
concentrating  efforts  in  fields  other 
than  those  covered  by  the  applica- 
tions, which  were  withdrawn  with- 
out prejudice.  Future  plans,  espe- 
cially as  to  facsimile,  will  involve 
substantial  modifications  of  pro- 
posals originally  made  to  the  FCC, 
the  statement  said. 


WEBC 

Tells  Your 
Story  In 

AMERICA'S 
SECOND  PORT 
DULUTH  &  SUPERIOR 


And  on  the 
IRON  RANGE  IT'S 

WMFG 

HIBBEVG 

WHLB 

VIRGINIA 


HOIibyUlOQD'S  SmflRT 


Only  a  few  blocks  or  minutes 
from  NBC  and  CBS  and  all 
film  studios. 

Luxurious  modern  rooms,  suites 
and  apartments  with  fuii  hotel 
service. 

Hollywood  headquarters  for 
agency  men,  radio  executives 
and  radio  stars. 

Rationed  Tariff- 


Mary  O.  Kehrleifi 
Managing  Director 

"JUST  A  V/HISPER  OFF 
HOLLYV/OOD  BOULEVARD'' 


Sherwood  to  Standard 

ALEX  SHERWOOD,  well-knom 
Midwestern  broadcaster  and  fo 
mer  manager  of  KDKA,  Pitf 
burgh,  on  April  1  becomes  gener 
sales  manager 
Standard  Radi 
transcription  pr 
ducers.  He  w 
headquarter  . 
the  Chicago  c 
fices.  Announc 
ment  of  the  a 
pointment  w; 
made  March  . 
T»,  ou  J  by  Milt  M.  Blii 
Mr.  Sherwood  co-owner  alo 
with  Gerald  King.  Mr.  Sherwo 
has  had  wide  experience  in  stati 
operation  and  for  the  last  sevei 
years  has  served  as  a  station  c: 
sultant,  having  been  responsil 
for  the  personnel  and  business  ( 
ganization  of  a  number  of  new  si 
tions. 


Plan  Radio  Study 

A  STUDY  of  radio  broadcast! 
will  be  made  this  spring  by  a  Co 
munications  Committee  of  the  ^ 
tional  Economic  &  Social  Planni 
Association  of  Washington,  whi 
held  its  first  meeting  March  : 
The  Committee  is  headed  by  N. 
Danielian,  formerly  with  the  Ff 
AT&T  investigation  staff,  jf 
a  number  of  FCC  officials  a 
other  persons  connected  with  1. 
broadcasting  industry  and  publi'' 
tions  have  been  invited  to  parti 
pate  in  the  study. 


Superpower  Hearing 

A  BILL  of  particulars  to  cc 
the  superpower  hearing  schedu 
for  May  16  is  being  drafted  by  1 
FCC  and  shortly  will  be  sent 
the  16  station  applicants,  it  v 
learned  March  30.  The  notice  i 
set  forth  the  issues  involved  in  t 
hearing  which  will  be  before  ' 
FCC  en  banc  rather  than  an 


KGGM-CBS  Affiliation 

CBS  on  March  30  confirmed  pre 
ous  reports  that  KGGM,  A! 
querque,  N.  M.,  will  join  the  rr'i 
work.  Date  is  indefinite  but  pr ' 
ably  will  be  autumn  or  earlier.  1; 
network  rate  will  be  $125  per  e- 
ning  hour.  The  deal  was  signed 
A.  R.  Hebenstreit,  station  owr 


KSD  Charge  Dropped 

AMERICAN  Federation  of  Ra 
Artists  has  withdrawn  charges  fi 
with  the  National  Labor  Relati 
Board  against  KSD,  St.  Louis, 
station  having  reinstated  Rich 
Pavey,  announcer  allegedly  i 
charged  for  union  activities.  [ 
earlier  story  on  page  34]. 


RESULTS! 

January  and  February  1938  I 
fan  mail  at  KTHS  EQUALS  I 
ENTIRE  AMOUNT  foi| 
1937! 

KTHS 

10,000  WATTS 


Serving  Arkansas  from 
Hot  Springs 


Page  68  •  April  1,  1938 


BROADCASTING  •  Broadcast  Advertisi 


opyright  Treaty 
j  as  Little  Chance 

bk  of  Agreement  to  Prevent 

y  Action  at  This  Session 

^JATOR  DUFFY  (D-Wis.)  has 
ut  given  up  hope  for  passage 
any  kind  of  copyright  legisla- 
,  as  well  as  Senate  ratification 
the  International  Copyright 
.vention,  at  this  session  of  Con- 

iS. 

fter  holding  a  series  of  confer- 
;s  with  "interested  parties",  he 
Broadcasting  March  28  he 
ously  doubted  if  there  would 
any  action  on  the  copyi'ight 
isures  before  the  present  Con- 
5s  adjourns. 

ongressional  leaders  are  now 
king  for  adjournment  not  later 
ri  June  1. 

Lack  of  Accord 

[r.  Duffy  said  those  interested 
both  the  convention  and  his 
yright  bill  had  been  unable  to 
ph  an  agreement.  He  stated  he 
not  disposed  to  move  for  Sen- 
action  until  they  got  together, 
hose  who  are  interested  in  the 
ity  and  copyright  legislation 
ude  ASCAP,  NAB,  and  Asso- 
ion  of  Moving  Picture  Exhib- 

Senate  Judiciary  subcommit- 
was  to  begin  hearings  April 
n  the  Logan  bill  (S-3676)  "to 
blish  a  United  States  Court  of 
)eals  for  Administration  to  re- 
e,  decide,  and  expedite  appeals 
n  Federal  commissions,  admin- 
ative  authorities,  and  tribunals 
which  the  United  States  is  a 
ty  or  has  an  interest,  and  for 
;r  purposes." 

enator  Logan  (D-Ky.),  author 
i[the  measure,  believes  such  a 
t  is  highly  desirable  to  expe- 
appeals  from  Federal  agencies 
to  provide  less  expensive  pro- 
are. 

ecisions  of  the  FCC,  which  in- 
I'ed  disputes  between  adminis- 
ive  authority  and  individuals. 
Id  be  under  the  jurisdiction  of 
Administration  Court,  as  would 
orders  of  the  Federal  Trade 
amission.  Logan  contends  that 
reat  percentage  of  those  ad- 
uely  affected  by  decisions  from 
many  federal  agencies  do  not 
je  funds  to  wage  a  long  drawn 
court  fight  through  the  Circuit 
lit  of  Appeals  and  the  Supreme 
rrt. 

ixteen  Federal  commissions 
'  agencies  making  decisions  and 
^ling  orders  would  come  under 
'{  Court  of  Appeals  for  admin- 
jistfation.  The  judgment  of  the 
t  would  be  final  except  for  re- 
V  by  the  Supreme  Court  upon  a 

of  certiorari, 
fenator  Logan  has  called  a  num- 
of  witnesses  to  testify  on  his 
Some   have   given  extended 


\i  I, 


'A  Blind  Spot"  for  All 
Outside  Stations — 


you  want  to 
Cover  Rich 


IF 

Central  Pennsylvania 
You  MUST  Use 

WFBG 

Altoona    •  Pa. 


EXHIBITOR— Of  candid  portraits 
at  the  Zeiss  exhibit  held  at  the 
Palmer  House,  Chicago,  is  William 
R.  Cline  (left),  sales  manager  of 
WLS,  who  had  six  winning  pictures 
taken  with  his  Icon.  All  of  the  pic- 
tures showed  WLS  artists,  two  of 
whom.  Pokey  Martin  and  Christine, 
are  talking  over  the  exhibit  with 
Mr.  Cline. 

Schubert  Suit 

APRIL  PRODUCTIONS  Inc.,  New 
York,  Shubert  Theater  Corp.  sub- 
sidiary, has  started  nine  suits 
against  Harms  Inc.,  music  pub- 
lishers, for  alleged  profits  from 
radio  broadcasts  of  songs  and 
music  from  11  Shubert  shows. 
Damages  totaling  $990,000  are 
sought,  $110,000  on  each  count. 
April  Productions  contends  it  is 
the  assignee  of  exclusive  publica- 
tion and  mechanical  production 
rights  to  the  music  concerned,  and 
that  Harms  Inc.  has  no  authoriza- 
tion to  sell  radio  reproduction 
rights.  The  defendant  said  it  did 
not  "aid  or  abet  or  cause"  the  ra- 
dio broadcasts  in  which  the  music 
was  used.  No  date  for  hearing  has 
been  set. 

study  to  the  proposal  and  the  op- 
eration of  a  similar  court  in 
France. 

Senator  Bone  (D-Wash.)  ex- 
pects to  get  hearings  under  way 
early  in  April  on  the  Chavez-Mc- 
Adoo  bill  providing  for  government 
construction  and  operation  of  a 
super-radio  station  designed  to 
promote  Pan  -  American  relations. 
Feaiful  that  the  construction  of 
such  a  station  would  be  the  open- 
ing wedge  for  government  owner- 
ship of  broadcasting,  leaders  in 
the  radio  industry  have  asked  to 
be  heard  when  the  bill  is  taken 
up  by  the  Senate  Interstate  Com- 
merce subcommittee  to  which  the 
measure  has  been  referred.  Bone 
is  chairman  of  the  subcommittee. 


TEST 

the  . 
iypical 
American 

City 
DLETOWN 

MUNCIE,  INDIANA 


Terse  News 

BELIEVING  that  news 
broadcasts  are  too  long,  Men- 
del Jones,  program  and  pro- 
duction director  of  WCKY, 
Cincinnati,  has  cut  news  pe- 
riods on  that  station  to  five 
minutes.  "I  do  not  consider 
newscasts  as  competition  with 
daily  newspapers  and  I  be- 
lieve news  on  the  air  stimu- 
lates newspaper  reading. 
Where  15-minute  periods  are 
assigned  newscasts,  the  ten- 
dency is  for  them  to  become 
dull  when  big  news  is  scarce 
and  tiresome  with  detail 
when  important  news  does 
break,"  he  said. 


cvcn  t«c  old 
^wimmin'hole's 

Favorable  climate  plus  fertile  soil  enables  our 
average  Red  River  Valley  farmer  to  enjoy  com- 
fortable living  along  with  profitable  farming.  His: 
home,  buildings  and  farm  lands  are  valued  at  33% 
above  the  average  for  those  in  the  remaining  West 
North  Central  area— '[$927.18  per  capita  as  against 
$69S.62]. 

If  youWe  got  something  to  sell  our  people,  WDAT 
is  their  station— the  ONLY  station  that  brings  them 
all  to  you!  .  .  .  Want  the  details? 

WDAY,iNc 

 ^ 


—  m 

N.  B.  C 


AfSiliated  with  the  Fargo  Forum 


FREE  and 
PETERS,  INC. 
NATIONAL 
REPRESENTATIVES 


FARGO 
N.  D. 


940  KILOCYCLES 
Sooo  WATTS  DAT 
looo  WATTS  NIGHT 
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NAB  Sales  Meeting 

THE  Sales  Managers  Committee 
of  the  NAB  tentatively  has  ar- 
ranged for  a  departmental  on  radio 
advertising  to  be  held  in  conjunc- 
tion with  the  annual  convention  of 
the  Advertising  Federation  of 
America,  Hotel  Statler,  Detroit, 
June  12-16.  Members  of  the  Sales 
Managers  Committee,  of  which  Lew 
Avery,  WGR-WKBW,  Buffalo,  is 
chairman,  will  participate  in  the 
departmental,  together  with  adver- 
tiser and  agency  delegates  to  the 
AFA  convention.  No  definite  date 
has  been  set  for  the  departmental, 
although  talk  has  been  given  to  the 
holding  of  sessions  on  June  13  and 
14. 


*  Are  i^our 

SOUND  EFFECTS 

uptx) 


9 


R  complete,  quality  catalog  of  unsurpassed 
sonnd  eHect  discs,  flawlessly  recorded  from^ife 
and  released  on  qfuiet,  urxbreakable  Victrolac 
pressings.  Preleired  by  leading  networks  and 
I    stations  throughout  the  world.Write  for  catalog. 

Stmijcla/Lcl Radio 

lJ80.N.  Michigan  Avenue,  CHICAGO  ^ 


Radio  Tour  Is  Organized 
To  Visit  Main  Stations 
In  European  Countries 

A  PARTY  of  American  and  Cana- 
dian broadcasters  being  organized 
by  Donald  D.  Davis,  president  of 
WHB,  Kansas  City,  will  visit  eight 
principal  radio  stations  in  Europe 
next  summer  and  combine  a  sight- 
seeing trip  abroad  with  first-hand 
knowledge  of  noncommercial  and 
commercial  broadcasting  as  prac- 
ticed in  several  European  coun- 
tries. The  price  of  the  all-expense 
trip  is  $525  per  person.  The  party 
sails  from  Montreal  July  15,  and 
will  visit  England,  Holland,  Bel- 
gium, Germany,  Luxemboui-g  and 
France,  with  an  optional  extension 
to  Switzerland,  Italy  and  the  Ri- 
viera. Return  dates  are  Aug.  11 
and  Aug.  23. 

BBC  will  be  host  in  England, 
where  the  party  will  visit  Broad- 
casting House  in  London,  the  tele- 
vision station  at  Alexandria  Pal- 
ace and  the  BBC  transmitter  at 
Droitwich,  located  not  far  from 
Stratford-on-Avon  in  the  Shake- 
speare country. 

In  Belgium,  the  Institut  Nation- 
al Beige  de  Radiodiffusion  will  for- 
mally dedicate  its  new  Maison  de 
L'INR  this  summer.  Radio-Luxem- 
bourg, in  the  Grand  Duchy  of  Lux- 
embourg, holds  special  interest  for 
American  visitors  as  Europe's  best- 
known  and  most  powerful  commer- 
cial station. 

In  France,  the  party  will  inspect 
Radio-Paris  and  the  sound  and  tel- 
evision stations  on  the  Eiffel  Tow- 
er. As  guests  of  the  Swiss  Radio 
Corp.,  the  party  will  see  the  sta- 
tion in  Geneva  which  originates 
League  of  Nations  broadcasts. 


While  pthers  Wa^^^^  For 

to  be  Repaired 

KLZ  TO  GET  THE  FACTS 


•  Southern  California  was  isolated. 
Communication  lines  were  down.  But 
ELZ's  habitual  ingenuity  brought  the 
Denver  area  its  first  Los  Angeles  contact 
.  .  .  and  KLZ  listeners  their  first  eye- 
witness reports  of  the  recent  flood  dis- 
aster across  the  Rockies. 

Contact  with  friendly  amateurs  supplied 
the  Unk  between  flooded  California  and 
the  high  and  dry  Denver  region,  served 
so  effectively  by  KLZ's  news  service. 


Once  again  KLZ  earns  its  spurs  as  the 
Rocky  Mountain  district's  favorite  sta- 
tion .  .  .  gains  more  of  that  listener 
loyalty  that  makes  KLZ  so  productive. 


a, 


DENVER 


Represenlalive  -   The  Katz  Agency,  Inc. 
CBS  Network  ■  56o  Kc.  


Affiliated  with    WKY,   Oklahoma  City,  and  The  Oklahoma  Publishing  Company 


Kosher  St.  Pat 

ST.  PATRICK  in  Kosher  re- 
galia made  an  ether  appear- 
ance March  17  over  KTAT, 
Fort  Worth.  The  special  St. 
Patrick's  Day  feature  was 
sponsored  by  Carshon's  Ko- 
sher Delicatessen.  It  caused 
many  a  Fort  Worth  chuckle. 
Contract  was  signed  by  i^be 
Applebaum,  Carshon's  man- 
ager, and  Len  Finger,  pro- 
duction director  of  KTAT. 


LEVY  IN  VlRGimA 
PROTESTED  BY  CBS 

BRIEF  has  been  filed  by  CBS  at- 
torneys in  answer  to  the  charge  of 
the  Virginia  Corporation  Commis- 
sion [Broadcasting,  Feb.  1]  that 
the  State  is  entitled  to  collect  a 
gross  receipts  tax  from  WJSV, 
CBS  station  in  Washington,  which 
has  its  transmitter  near  Alexan- 
dria, Va.  The  Virginia  claim  was 
based  on  the  assumption  that 
WJSV  is  doing  business  in  that 
state  because  its  signals  emanate 
from  a  Virginia  site. 

The  CBS  brief  stated  that  .998 
of  all  WJSV  broadcasts  originate 
outside  of  the  State  and  that  since 
CBS  took  over  the  station,  all  polit- 
ical speeches  by  candidates  for  Vir- 
ginia offices  had  been  made  in  its 
Washington  studios.  Transmission 
of  radio  pi'ograms  constitutes  inter- 
state commerce,  the  brief  said,  cit- 
ing the  Supreme  Court  decision  in 
the  Fisher's  Blend  Station  Inc.  V. 
Tax  Commission  of  Washington 
State. 

It  was  fui'ther  argued  that  a 
State  is  precluded  from  levying 
such  a  tax  because  Congress  has 
specifically  given  the  FCC  the 
power  to  regulate  the  rights  of 
broadcasters.  The  brief  was  filed 
through  the  offices  of  Rosenberg, 
Goldmark  &  Colin,  New  York. 


WWVA-WALR  Hookixp 

A  HOOKUP  of  WWVA,  Wheeling, 
W.  Va.,  and  WALR,  Zanesville,  0., 
with  permanent  telephone  lines, 
was  announced  March  27  under 
which  programs  will  be  exchanged 
and  available  on  a  full  time  basis. 
Arrangements  were  made  by 
George  W.  Smith,  general  man- 
ager of  WWVA,  and  Ronald  B. 
Woodyard,  WALR  manager,  as 
the  first  step  in  a  definitely  estab- 
lished plan  to  increase  service 
facilities  of  both  stations. 


^At  MILWAUKEE 
JOURNAL  STATION 


lUTmj 


Northwest  Grouf! 
Confers  on  Saler 

First  of  Meetings  Under  Ne^ 

NAB  Setup  Held  in  Seattle  j 

FIRST  regional  sales  meetinfi 
under  the  reorganized  NAB  recemJ 
ly  held  in  Seattle  was  attended  bl 
50  sales  directors  of  District  l! 
which  comprises  Oregon,  Washing 
ton,  Montana, 
Idaho  and  Alas- 
ka. W.  Carey 
Jennings,  m  a  n- 
ager  of  KGW- 
K  E  X,  Portland, 
and  chairman  of 
the  meeting,  gave 
the  keynote  ad- 
dress. 

Mac  Wilkins  of  , 
Wilkins  &  C  o  1  e  M""-  Jennings 
Inc.,  Seattle  agency,  and  chiirm; 
of  the  Pacific  division  of  t'^e  A 
sociation  of  American  Advertisit 
Agencies,  spoke  on  "The  4-A  Lou 
at  Radio."  He  discussed  adverti 
ing  policies  of  radio,  standardiz( 
coverage  statistics  and  the  oppo 
tunity  of  sales  directors  to  S( 
agencies  on  new  ideas.  Agenci 
are  materially  interested  in  havii 
good  shows  on  the  air  for  clien 
and  it  is  the  duty  of  the  statii 
to  assist  in  building  shows  of  m  . 
terial  benefit  to  the  agency  in  s  | 
tracting  an  audience  and  merchal 
dising  a  program,  he  said. 

The  Legal  Viewpoint 

Judge  John  C.  Kendall,  attorn 
for  several  stations  of  the  Nort 
west,  spoke  on  "The  Law  Looks 
Commercial  Advertising."  Warr 
Kraft,  vice-president  of  Erw 
Wasey  &  Co.  discussed  rates,  d 
counts  and  1 1- 
collection  of  si 
tistical  inforrc 
tion. 

The  followi 
subjects  were  : 
eluded  in  a  clos 
meeting :  r  a  d 
salesmen;  met 
ods  of  sales  pi 
motion;  n  t 
Mr.  Wilkins  ideas;  selling  1' 
big  store;  selling  the  speciaj 
shop;  selling  live  talent;  politii^ 
rates;  classification  of  local  a 
national  accounts;  agency  comm 
sions;  library  service;  records  a 
transcription  rates;  standard  f 
quency  rates.  ' 

Harold    Singleton,  engineer 
KGW-KEX,  Portland,  and  Fran 
Brock,    engineer    of  KOMO-Ki 
Seattle,  discussed  the  relation 
station  power  to  sales. 


COMPOSER  of  the  comic  songs  si  , 
by  Joe  Penner  at  the  end  of  his  Cl 
programs  is  the  Rev.  Henry  Si\ 
Rubel,  known  in  radio  as  Hal  K| 
nor. 
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uick  Conquest  of  Austria  by  Hitler 
liven  Extensive  Coverage  by  Networks 


ENTS  leading  to  and  surround- 
the  conquest  of  Austria  by 
Jer  were  thoroughly  covered  by 
Mutual  and  NBC.  Eyewit- 
s  accounts  of  events  in  Vienna 
other  European  capitals  were 
adcast  by  local  commentators, 
ilwork  representatives  and  news- 
kermen. 

^1  three  of  the  networks  car- 
a  Adolf   Hitler's   speech  from 
bna,  heard  in  this  country  from 
i5  to  5:37  a.  ni.  on  March  15. 
^lish  commentary  was  handled 
iEduarde  Roderich  Dietze  of  the 
man    Broadcasting    Co.,  and 
re  complete  translations  of  Hit- 
remarks  were  broadcast  later, 
had  12  transatlantic  broad- 
from  March  11  to  March  15, 
mented  by  Press  Radio  reports, 
vard  Murrow,  Columbia's  Eu- 
pan  director,  usually  stationed 
London,   flew   to   Vienna  and 
ke  from  there  for  five  broad- 
William  Shirer,  CBS'  Cen- 
European  director,  who  had 
h  in  Vienna,  flew  to  London  for 
broadcast    descriptions  of 
he  had  seen  before  leaving, 
addition  CBS  carried  talks 
Pierre  J.  Huss  of  International 
irs  Service  from  Berlin;  Edgar 
vrer,  Chicago  Daily  News,  from 
is;  Sir  Frederick  Whyte,  Brit- 
journalist,  from  London;  Al- 
Ross,  New  York  Times,  from 
iin;  Alvin  Steinkopf,  chief  of 
Associated  Press  in  Vienna. 
BC  had  a  total  of  nine  Euro- 
broadcasts  from  Friday 
>t    (March    11)     to  Monday 
rnoon.  Max  Jordan,  NBC  rep- 
•ntative  in  Continental  Europe, 
»Iarch  12  arranged  for  a  pickup 
Linz,    Austria,    where  Hitler 
arrived   enroute   to  Vienna, 
ecting    a    description    of  the 
monies   there,   the  announce- 
suddenly  came  through  that 
Chancellor  himself  was  speak- 
and  NBC  thus  had  the  first 
dcast  of  the  conqueror's  voice 
r  his  entry  into  Austria, 
"le  events  were  carried  by  land- 
to    Berlin    ^d  short-waved 
a  there.  Others  who  spoke  from 
ope   for   NBC   were  William 
xan  of  the  International  News 
ice,  in  London ;  Laurence 
,  publisher  of  the  Paris  Her- 
Robert   Best,    chief   of  the 
;ed  Press  staff  in  Austria,  in- 
iewed  by  Jordan;  Helen  Paull 
Patrick,  American  correspon- 
,  from  London,  and  William 


(  HONOLULU 
HILO 

First  in  Coverage 
First  in  Listener 
Preference 
First  in  Advertising 
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FRED  J.  HART. 
President  and  General  Manager 
in  Francisco  Office,  Callfomian  Hatel 
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Bird,  American  newspaperman  m 
Paris. 

Benito  Mussolini's  speech  on 
March  16  to  his  Chamber  of  Depu- 
ties was  carried  by  the  three  net- 
works direct  from  2RO,  Rome.  All 
three  also  broadcast  Secretary  of 
State  Hull's  speech,  "Our  Foreign 
Policy",  on  March  17  which  was 
rebroadcast  in  five  languages  by 
shortwave  divisions  of  NBC  and 
CBS.  Remarks  of  Senator  Lewis 
B.  Schwellenbach  of  Washington, 
as  part  of  the  world-wide  sympo- 
sium on  the  German  -  Austrian 
situation  on  March  13,  were  broad- 
cast by  NBC  and  CBS. 


New  Kate  Smith  Series 

KATE  SMITH  on  April  4  will 
start  a  new  program,  on  a  sustain- 
ing basis,  Mondays,  Wednesdays 
and  Fridays  on  CBS.  The  program 
will  be  one  of  news  and  human  in- 
terest, with  no  music.  Ted  Collins 
will  act  as  announcer.  In  line  with 
her  expansion  as  a  business  woman 
and  outstanding  personality  as  well 
as  a  singer,  Miss  Smith  is  also 
considering  a  syndicated  column  of 
the  same  type.  The  program  is  an 
experiment  and  there  will  be  no 
commercial  angle  until  it  has  been 
thoroughly  tested,  probably  for  13 
weeks.  General  Foods  Corp.,  which 
sponsors  Miss  Smith  on  CBS  for 
Swansdown  cake  flour  and  Calumet 
baking  powder,  also  has  a  five-a- 
week  program  with  Mary  Margaret 
McBride.  Miss  Smith's  new  pro- 
gram will  be  heard  at  3:30-3:45. 


EMPLOYES  —  Of  WHK-WCLE, 
Cleveland,  have  auto  license  plates 
of  the  HK  series  and  are  boasting 
that  the  State  of  Ohio  is  advertis- 
ing United  Broadcasting  Co.  be- 
cause license  plates  carry  the  pic- 
ture of  an  ox  cart,  the  UBC  sym- 
bol. An  enlarged  photo  of  H.  K. 
Carpenter,  vice-president  and  gen- 
eral manager,  here  looks  down  on 
ox-cart  and  assembled  plates.  Jim 
Ulrich,  engineer,  has  HK-73,  sign- 
off  symbol  of  "Regards",  while 
Operator  Bert  Koblitz  has  HK-88, 
which  to  code  operators  is  "Love 
and  Kisses". 


Continue  Set  Drive 

SOUTHERN  CALIFORNIA  inde- 
pendent stations,  warring  for  the 
past  month  against  sale  of  auto- 
matic dialing  receivers  whose  auto- 
matic pickup  is  limited  to  relative- 
ly few  stations,  have  voted  to  con- 
tinue their  air  propaganda  cam- 
paign of  five  daily  announcements 
indefinitely.  Decision  was  made 
after  the  association  through  its 
president,  Leo  B.  Tyson,  manager 
of  KMPC,  Beverly  Hills,  had  pro- 
tested to  certain  manufacturers  of 
automatic  tuning  receivers. 


KROC  SERVES 


Population 

Families 
Radio  Homes 
Retail  Sales 


Primary 
239,794 
57,324 
51,459 
$67,328,000 


Secondary 
237,901 
58,271 
50,347 
$39,851,000 


Spendable  Income  $109,358,000  $87,491,000 

89%  of  all  families  own  one  or  more  radio 
sets.  Nearly  SOO.OOOpersons are  KROC  minded. 


QUALITY 


E  LECTRl CAL 
TRANSCRIPTION 
PROCESSING! 


Quality  recordings  require  quality  pro- 
cessing. That's  why  leading  transcrip- 
tion manufacturers  and  radio  stations 
specify  CLARK  pressings. 

For  20  years  CLARK  has  been  the 
standard  in  electrical  transcription  and 
phonograph  record  processing.  Both 
wax  and  acetate  "masters"  get  careful 
skillful  supervision.  They  come  out 
right  when  CLARK  does  them. 

For  quality  processing — say  CLARK. 


N  E  W  A  R  K  •  N 
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Howard  E.  Clark 

HOWARD  E.  CLARK,  36,  for  11 
years  manager  of  WJAS,  Pitts- 
burgh, died  March  7  of  pneumonia 
following  an  emergency  appendi- 
citis operation.  He  is  survived  by 
his  wife  and  daughter,  Roberta. 


Audition  Winners 

WINNERS  of  the  Metropolitan 
Auditions  of  the  Air  contest,  an- 
nounced March  27,  are  John  Car- 
ter, tenor,  and  Leonard  Warren, 
baritone.  Chosen  from  707  contest- 
ants, the  two  New  York  boys,  in 
addition  to  their  Metropolitan  op- 
era contracts,  received  checks  for 
$1,000  each  and  silver  plaques 
from  George  A.  Martin,  president 
of  the  Sherwin-Williams  Co.,  spon- 
sor of  the  program.  The  show, 
heard  on  the  NBC-Blue  network, 
went  off  the  air  on  the  same  date. 
Agency  is  Cecil,  Warwick  &  Leg- 
ler.  New  York. 


Brotherly  Love 

UNITED  Automobile  Work- 
ers, CIO  affiliate,  has  been 
sponsoring  a  program  on 
WJBK,  Detroit.  Funds  ran 
short  and  they  asked  WJBK 
if  an  overall  company  could 
take  over  their  program.  0. 
K.  But  a  CIO  regional  direc- 
tor heard  that  AFL  men 
worked  for  the  overall  com- 
pany which  called  AFL  head- 
quarters in  New  York  and 
asked  if  they  could  sponsor 
the  program.  "What,"  wired 
AFL  headquarters,  "sponsor 
a  program  produced  by  CIO! 
Never!" 


Unexplained  Delay  in  Federal  Agencie 
Halts  Approval  of  Havana  Radio  Treat 


"They  Said  Not  to  Bother  Them 
While  They're  Listening  to  WHB." 
m  M  n  •  •  Kansas  City's  Dominant  Daytime 

■111  H  K  station  affiliated  with  Mutual,  has  the 
WWIIb#  Audience,    but         national  representatives. 

—  F^ir  time  clearance,  schedules,  information, 
tiata,  telephone  Harrison  1161.  collect,  or  wire  collect  to — 

DON  DAVIS,  President,  KANSAS  CITY.  IVIISSOURI 


Strauss  Now  Recovering 
From  Laboratory  Blast 

AN  EXPLOSION  that  completely 
wrecked  the  quarters  of  the  Allied 
Recording  Products  Co.  at  126  W. 
46th  St.,  New  York,  was  nearly 
fatal  to  Jack  Strauss,  engineer  ex- 
ecutive of  the  firm,  who  was  work- 
ing alone  in  the  laboratory  at  the 
time  of  the  blast,  10:30  Sunday 
evening,  March  13.  He  had  made 
several  records  and  taken  them  in- 
to a  dark  room,  where  he  was 
washing  them  with  chemicals 
when  the  blast  occurred,  throwing 
him  20  feet  across  the  room.  So 
violent  was  the  explosion  that 
even  the  window  frames  were 
blown  out  and  bits  of  glass  and 
metal  were  sprayed  in  all  direc- 
tions. Windows  were  shattered  in 
all  nearby  buildings. 

Still  seriously  ill  in  the  Poly- 
clinic Hospital,  where  police  took 
him  following  the  blast,  Mr. 
Strauss  is  believed  to  have  passed 
the  most  dangerous  stage  and  to 
be  on  his  way  to  recovery.  Future 
plans  of  the  company  are  as  yet 
unsettled. 


...J7n  St^p  With 

The  rich  Capital  District,  solidly  prosperous  with  highly 
diversified  industry,  isn't  concerned  with  sales-chart  val- 
leys, and  is  stepping  out  briskly  for  its  usual  profitable 
Spring.  WOKO,  favorite  of  listeners  and  advertisers  alike, 
will  put  you  in  step,  too. 

WOKO — In  the  Heart  of  ''The  State  that 
Has  Everything^^ 

Harold  E.  Smith,  General  Manager 
John  Blair  and  Company,  National  Representatives 

STATION       WO  K  O   ALBANY,  N.Y. 


MYSTERIOUS  circumstances  sur- 
rounding the  Havana  broadcast 
treaty  envisaging  a  sweeping  real- 
location of  broadcasting  assign- 
inents  in  this  country  have  resulted 
in  bottling  up  of  the  pact  in  the 
State  Department,  it  was  learned 
March  30. 

State  Department  spokesmen 
candidly  admit  there  is  no  present 
intention  of  sending  the  treaty  to 
the  Senate  for  confirmation  at  this 
session.  They  ascribe  this  unofficial- 
ly to  word  from  the  FCC  asking 
that  it  be  held  up.  With  Congress 
expected  to  adjourn  two  months 
hence,  expeditious  action  would  be 
needed  to  get  Senate  ratification. 

It  was  declared  officially  at  the 
State  Department  that  the  treaty 
first  was  held  up  because  of  a  let- 
ter received  in  mid-February  from 
Chairman  Frank  R.  McNinch  in 
which  the  Department  was  asked 
whether  any  inconvenience  would 
be  caused  if  the  treaty  were  with- 
held pending  further  study  and 
possibly  hearings  by  the  FCC.  The 
Department  replied  it  had  no  ob- 
jection, since  the  treaty  was  of  a 
technical  character  and  should  be 
passed  upon  by  the  FCC. 

FCC  Rules  Held  Up 

It  was  reported  also  that  the  let- 
ter of  Feb.  18  had  been  superseded 
by  other  advices  withdrawing  ob- 
jection. Despite  that,  however. 
State  Department  attaches  said 
oral  word  evidently  had  been  given 
the  State  Department  to  withhold 
action  until  further  notice.  Chair- 
man McNinch  is  understood  to  have 
conferred  with  R.  Walton  Moore, 
counsellor  of  the  State  Department. 

Assurances  had  been  given  to  the 
broadcasting  industry  that  the 
treaty  would  be  ratified  at  this  ses- 
sion in  order  to  pave  the  way  for 
the  far-reaching  reallocations.  New 
FCC  rules  dealing  with  broadcast 
allocations  are  slated  for  promul- 
gation but  cannot  be  effected  until 
the  treaty  is  ratified  by  three  of 
the  four  nations  parties  to  it,  with 
the  fourth — Mexico — signifying  its 
intention  of  doing  so.  The  other  na- 
tions, in  addition  to  the  United 
States,  are  Canada  and  Cuba,  the 
latter  already  having  ratified. 

Some  objections  have  been  raised 
because  of  pro\asions  relating  to 
clear  channels.  Whereas  existing 
allocations  in  this  country  specify 
40  clear  channels,  the  treaty  would 
provide  a  maximum  of  25  so-called 
Class  1-A  channels  or  those  on 
which  one  dominant  station  would 
operate  with  minimum  power  of 
50,000  watts.  Actually  11  of  the  40 
clear  channels  are  "broken  down" 
by  virtue  of  duplicated  operation. 

Chairman  McNinch  has  implied 
his  opposition  to  clear  channels  and 
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to  superpower,  although  he  h 
made  no  specific  statement  to  th 
end.  In  his  address  before  the  N.A 
convention  last  February,  he  e 
dorsed  unequivocally  the  views 
Senator  Wheeler  (D-Mont.)  v; 
thrust  out  in  opposition  to  su 
broadcast  units. 

It  was  expected  that  the  enti 
treaty  situation  would  be  broug 
to  a  head  shortly  viithin  the  FC 
since  considerable  anxiety  is  bei 
expressed    over    failure    to  nr 
forward  on  the  sweeping  realloc 
tion.  Commissioner  T.  A. 
Craven,  former  chief  engineer 
the  FCC,  was  chairman  of  the 
S.  Delegation  to  the  Inter-Ame 
can  Radio  Conference  in  Hava 
late  last  year,  at  which  the  trej 
was  drawn.  He  regards  time  as 
the  essence  in  the  ratification 
the  treaty,  holding  that  any  re 
sions  in  allocations  or  individi 
station  assignments  should 
worked  out  at  hearings  before  i 
FCC   following  ratification,  sii 
those  problems  are  purely  dome^ 
whereas  the  treaty  itself  has  d 
nite  international  implications  s 
failure  to  ratify  it  promptly  mij 
lead  to  further  chaos  in  Americ 
broadcasting  through  operation 
additional  powerful  "outlaw"  b 
der  stations  in  Mexico  and  Cuba 

Increases  in  Power 

Moreover,  it  is  not  illogical  to 
sume  that  demands  for  more  ext 
sive  facilities  from  each  of 
other  nations  might  ensue  as  a 
suit  of  failure  to  ratify  at  this  i 
sion.  It  is  generally  felt  that 
American  delegation  effected  a 
markably  favorable  agreement 
Havana,  to  which  the  other  nati< 
are  duty-bound  to  adhere.  Fail- 
to  ratify  could  only  be  viewed,  r 
felt,  as  a  repudiation  by  this  co- 
try  of  the  terms,  and  open  the  v 
for  renewed  increased  demar 
which  might  mean  sacrifice  of  ac 
tional  facilities  by  this  country 

The  FCC  rules  committee,  c( 
prising  executive  department  he£ 
already  has  completed  prelimin 
work  on  the  proposed  new  ri 
encompassing    pro-visions  of 
treaty.  These  propose,  among  ot" 
things,  horizontal  increases  in 
power  of  regional  stations  fror 
maximum  of  1,000  watts  night 
5,000  watts  night  and  of  lor! 
from  100  watts  night  to  250  wi 
night,  with  each  application  to 
considered  on  its  indi-vidual  mei 
To   be   submitted   shortly  to 
Commission,  these  rules,  ho-we 
cannot  become  effective  until 
treaty  is  ratified  by  this  coun 
Moreover,    contemplated  heari 
on  these  proposed  rules  presum; 
would  have  to  be  deferred  u 
ratification. 


Sealtest  to  Start  ( 

NATIONAL  DAIRY  PRODU) 
Corp.,  New  York  (Sealtest  di-vi 
ice  cream  and  milk),  on  Apri 
will  start  a  new  five-a-week  q 
ter-hour  show  on  about  40  N 
Red  stations.  The  new  prog 
will  be  one  concerned  with 
average  American  family"  an 
tentatively  titled  Your  Family 
Mine.  It  will  be  heard  Mom 
through  Fridays  at  5:30-5:45  l' 
Merchandising  plans  include 
distribution  of  three  million  rt 
books  through  dealers.  Agenc 
McKee,  Albright  &  Ivey,  Phila. 
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J  iio  Well  Represented 
1 1  Capital  Press  Party 

%  ;CORE  of  radio  celebrities, 
I  led  bv  six  of  the  seven  mem- 
of  the  FCC,  attended  the  17th 
al  dinner  of  the  White  House 
respondents  Association  in 
tiington  March  12  at  which 
dent  Roosevelt  was  the  honor 
t.  Entertainment  was  provided 
BC  and  arranged  under  the  di- 
on  of  vice-president  John  F. 
il,  New  York,  and  Frank  M. 
ell,  Washington.  All  members 
le  FCC  were  present  but  Col. 

H.  Brown,  who  was  in  Ohio, 
nong  others  from  the  Commis- 
who  attended  were  General 
sel  Hampson  Gary,  Acting 
f  Engineer  Andrew  W.  Cruse, 
ptant  Chief  Engineer  Andrew 
ling.  Assistant  General  Coun- 
George  B.  Porter,  Assistant 
etary  John  B.  Reynolds,  and 
f  Examiner  Col.  Davis  S. 
Did. 

esident  Roosevelt  was  the 
•r  guest  at  the  "off  the  record" 
ier.  He  was  flanked  by  his  sec- 
fries,  Stephen  T.  Early,  M.  H. 
ityre  and  James  Roosevelt, 
bers  of  the  Cabinet  and  others 
in  Washington's  official  life. 
.0  celebrities  present  in- 
=d  NBC   President  Lenox  R. 

his  chief  assistant,  Frank 
son;    vice  -  president,  Mark 
ds,  Niles  Trammell,  and  Russell 
iRoyal;  Clay  Morgan,  NBC  pub- 
elations  chief;  Frank  Mullen, 
.  public  relations  director; 
•y  C.  Butcher,  CBS,  Washing- 
vice-president;  Amon  Carter, 
dsher  of  the  Fori  Worth  Star- 
■sram,  operating  WBAP;  Ken- 
C.  Berkeley,  manager,  John 
ge,  commercial  manager,  Carl- 
|iSmith  and  Fred  Shawn,  assis- 
managers    of  WRC-WMAL, 
jhington;  F.  P.  Guthrie,  RCA, 
hington;    Luther    Reed,  CBS 
olicity  director;  Arthur  W. 
u-feld  and  George   S.  Smith, 
hington  attorneys;  L.  A.  Bat- 
,  president,  and  Marvin  Murphy, 
ticity  director,  N.  W.  Ayer  & 
Schuyler  Kudner  and  Charles 
1  n  o  n,  vice-president,  Arthur 
ner   Inc.,   and    Borden  Gray, 
TS,  Winston-Salem,  N.  C. 
}BC  entertainment  included  Joe 
S,  as  master  of  ceremonies;  Ben 
lie;   Edward   McHugh,  gospel 
er;  Zinka  Milanov,  of  Metro- 
ian  Opera;  Fred  Welch,  "Pop- 
comedian;  Raquel  Corlay,  the 
s  Family;  Joe  Sodja,  guitarist; 
io  Cozzi,  baritone;  Blanche 
Francis  White,  Eddie  Leon- 
Frank  Black  and  his  orchestra, 
ballet  dancers  from  Radio  City 
iic  Hall,  and  ten  dancers, 
a  special  Movietone  News  pre- 
d  for  the  occasion,  one  of  the 
B  was  a  parody  on  the  Mae 
|tt  incident  and  was  headed  "Be- 
it  or   Not,   McNinch  Goes 


DIPPY  RIDDLES 
and 

DIPPY  DUDS! 


lew  hilarious  material  to  pep  up 
pur  Man  on  the  Street  Program. 
[00  riddles  with  snappy  comebacks ; 
JOO  clever  questions  and  laugh- 
'Tovoking  answers.  Write  us  for 
liformation. 

RADIAD  SERVICE 

612  N.  Michigan  Ave. 
CHICAGO 


YOUNGEST— Hillbilly  in  radio  is 
the  claim  of  WJEJ,  Hagerstown, 
Md.,  for  little  Ronnie  Hovis,  age  3, 
who  sings  with  his  daddy  on  the 
weekly  Strollinq  Singer  nrogram, 
and  also  plays  the  guitar,  ac- 
cording to  WJEJ. 


WHO  Presents  Awards 
Following  Boxing  Bouts 

AS  a  follow-up  to  its  sponsorship 
of  the  Golden  Gloves  amateur  box- 
ing tournament,  [BROADCASTING, 
March  15],  WHO,  Des  Moines,  was 
host  to  officials  of  the  tourney  at  a 
dinner  March  21.  Following  the 
dinner  the  sportsmanship  trophy 
was  presented  to  Francis  Warring- 
ton, middleweight  boxer,  and  the 
presentation  broadcast. 

Warrington  was  chosen  from  a 
field  of  400  fighters  by  a  committee 
headed  by  Williard  Johnson,  dean 
of  men  of  Drake  U.  He  was  chosen 
for  his  sportsmanship  and  his 
winning  finish.  After  fighting  his 
way  to  the  quarter  finals  it  was 
learned  that  he  was  ineligible  to 
box  in  the  Chicago  tourney  because 
he  had  competed  in  the  Sioux  City 
tournament.  Despite  this  disap- 
pointment he  continued  in  the  Des 
Moines  bouts  and  won  the  middle- 
weight division.  WHO  has  an- 
nounced that  it  will  sponsor  the 
tournament  next  year. 


Radio  Feature  Expands 

RADIO  FEATURE  SERVICE 
Inc.,  New  York  firm  handling  ra- 
dio program  advertising  and  agen- 
cy publicity,  has  moved  to  10  East 
49th  St.  Earle  Ferris,  president  of 
Radio  Feature  Service,  also  an- 
nounced the  formation  of  a  Chicago 
company  to  be  known  as  Ferris  & 
Livingstone  Inc.,  75  E.  Wacker 
Drive,  that  city.  George  Living- 
stone, recently  resigned  from  the 
Chicago  publicity  department  of 
CBS,  will  head  the  new  company. 
Radio  Feature  Service  is  also  rep- 
resented in  Hollywood  by  a  sepa- 
rate corporation. 


(UP) 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 


Sweet  and  Swing 

MORE  than  11,000  letters 
were  received  in  New  York 
and  Detroit  commenting  on 
the  battle  of  WJR's  Leo  Fitz- 
patrick  vs.  swing  music, 
which  was  put  up  to  the  ra- 
dio audience  in  a  joint  pro- 
gram by  the  two  factions  on 
CBS  March  19.  Detroit's 
share  of  the  mail  was  about 
85-15  for  "sweet"  music, 
while  New  York's  letters 
showed  75-25  for  swing. 


Actress  Renews  Suit 

CONSTANCE  BENNETT,  film 
actress,  has  renewed  her  demands 
for  $250,000  damages  from  Jimmie 
Fidler,  Hollywood  gossip  sponsored 
by  Procter  &  Gamble  on  NBC-Red 
for  Drene  shampoo,  charging  defa- 
mation of  character  when  she  filed 
an  amended  complaint  on  March  23 
in  Los  Angeles  Superior  Court. 
Amended  action  charges  slander. 
Fidler  won  the  first  legal  encounter 
with  Miss  Bennett  when  the  court 
on  Feb.  28  sustained  a  demurrer, 
holding  that  the  original  charge 
filed  Jan.  3  did  not  support  a  libel 
complaint. 


N.  Y.  Ad  Club  Slate 

LOWELL  THOMAS,  radio  com- 
mentator and  newspaperman,  has 
been  renominated  president  of  the 
Advertising  Club  of  New  York  for 
a  one-year  term.  G.  Lynn  Sumner, 
head  of  the  advertising  agency  of 
that  name,  has  been  nominated  for 
a  three-year  term  as  vice-president, 
and  Ralph  Neumuller,  treasurer. 


Model  T-3 

CRYSTAL 
MICROPHONE 

Praised  for 
Flexibility 
and  Finer 
Performance 


Designed  with  new  tilting 
mount  to  permit  directional 
or  non-directional  position. 
Complete  with  interchange- 
able plug  and  socket  connec- 
tor. Chrome  finish.  Full  year 
guarantee. 

LIST  PRICE  $25.00 

ASTATIC  MICROPHONE  LABORATORY,  Inc. 
Dept.  0-1  Youngstown,  Ohio 

Licensed  under  Bru£h  Development  Co. 
Patents 


SCHOOL  YOUR  DOLLARS 
TO  WORK  ON 


*The  rich  Wichita  Market^-completely 
covered  by  KFH^ — "a  honey  of  a  station" 
offers  Time  -  buyers  real  occasion  for 
merriment  as  "Advertising  Dollars"  re- 
flect themselves  in  profitable  sales. 

WICHITA  •  KANSAS 


KFH 


Hailc  ^uppLamantat^ t  CBS 


A/atU>naL  /Qefateientatitrei,  Edward  Petry  &  Co.,  Inc. 


OADCASTING  •  Broadcast  Advertising 


April  I,  1938  •  Page  73 


Peace  Group  Sponsoring 

AMERICAN  League  for  Peace 
and  Democracy  on  March  25  start- 
ed a  weekly  program,  Voices  for 
Peace,  a  quarter-hour  commercial 
program  placed  by  Dundes  & 
Frank,  New  York.  WMCA,  New 


York,  will  carry  the  program  on 
Friday  for  two  weeks  and  then 
shift  to  a  regular  Thursday  eve- 
ning schedule.  Off-the-air  record- 
ings are  being  made  for  chapters 
of  the  organization  to  place  locally. 
The  program  dramatizes  current 
events. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National   Press   Bldg.,   Wash.,   D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 

National  Press  Bldg.       Nat.  4048 
Washington,  D.  C. 


There  is  no  substitute  for  experience 


GLENN  D.  GILLETT 

Consulfing  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 


JOHN  BARRON 

Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 
Telephone  NAtlonal  7757 


HECTOR  R.  SKIFTER 

Consulting   Radio  Engineer 

FIELD  I  NTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 

SAINT  PAUL,  MINNESOTA 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
2935  North  Henderson  Avenue 
Telephones   3-6039   and  5-2945 
DALLAS,  TEXAS 


38  YEARS  PROFESSIONAL  EXPERIENCE 

APPLEBY  &  APPLEBY 

RADIO  ENGINEERS 

JASPER  &  WINCHESTER  AVES. 

ATLANTIC  CITY,  N.J. 

Lieut.  Comdr.  Thomas  Appleby,  U.S.N.R. 

President  and  Chief  Engineer 


PAUL  R  GODLEY 

(Consulting  "^adio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


PAGE  &  DAVIS 

Consulting    Radio  Engineers 
Munsey  Bldg.  Field  Office 

Washington,  D.  C.  Evanston,  III. 
District  8456  University  1419 


HERBERT  L.  WILSON 

Consulting  Radio  Engineer 

Design  of  Directional  Antennas 
and  Antenna  Phasing  Equip- 
ment, Field  Strength  Surveys, 
Station  Location  Surveys. 

260  E.  I6lst  St.  NEW  YORK  CITY 


ROBERT  S.  RAINS 

Special  Consultant 

Accounting  Taxes 

Munsey  Building — Washington,  D.  C. 
Telephone:  Metropolitan  2430 
Robert  S.  Rains 
Former  Special  Consultant 
Federal  Communications  Commission 


R.  D.  MARTIN 

Consulting  Engineer 

Field  Surveys 
Over  all  Transmitter  and 
Antenna  Testing 


S.   Howard  St. 


Spokane.   ^  ash. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COIMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N. 
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Air  Week  Recordings 

WOR  Recording  Division  is  prepar- 
ing 700  pressings  of  transcribed 
talks  by  Postmaster  General  Far- 
ley and  Colonel  Edgar  C.  Goii-ell, 
former  chief  of  staff  of  aviation 
during  the  World  War,  for  Nation- 
al Air  Mail  Week  May  15.  The 
pressings  will  be  distributed  to  sta- 
tions throughout  the  country  for 
radio  tie-ins  with  the  campaign. 


NBC  Punch  Festival 

THIRTY  scheduled  rounds  of  bcj 
ing  will  be  described  blow-by-blJ 
in  a  broadcast  on  NBC-Blue 
work  on  April  1.  Beginning  at 
p.  m.,  listeners  will  hear  the 
round  Fred  Apostoli-Glenn  I| 
fight  at  Madison  Square  Gardi^ 
New  York,  and  the  15  -  rou } 
world's  heavyweight  champic» 
ship.  Adam  Hat,  N.  Y.,  will  spe)-'. 
sor  in  its  markets.  ' 


■I 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Minimnm  charge  $1.00.  Payable  in  advance. 
Forms  close  25th  and  10th  of  month  preceding  issues. 


Help  Wanted 


Wanted :  Announcer  capable  of  handling 
United  Press  news  service.  Must  also  be 
able  to  handle  musical  programs  and  work 
around  a  small  station  such  as  continuity 
writing,  etc.  Experienced  man  only.  A 
real  opportunity  for  the  right  man  who 
has  ability  to  handle  programs  and  assist 
in  management.  Nominal  salary  to  start 
with  future  dependent  on  ability  to  show 
results.  KDLR.  Devils  Lake,  N.  Dakota. 

New  local  station,  retail  market  800.000, 
needs  sales  manager  and  one  salesman.  Ex- 
cellent opportunity  right  man.  State  educa- 
tion, experience,  references.  Box  931, 
Broadcasting. 

Complete  station  personnel,  new ;  state 
all  details  (experience,  salary,  etc.)  very 
completely  first  letter.  Box  932,  Broad- 
casting. 

Situation  Wanted 

Young  announcer,  newscaster :  three 
years  experience,  including  programming, 
continuity,  selling.  Anywhere.  References. 
Box  939,  Broadcasting. 

Announcer,  radio  operator,  some  exper- 
ience, desires  new  connection  with  broad- 
cast station.  Can  copy  press.  Voice  re^ 
cording.  Box  937,  Broadcasting. 

Program  director  and  sports  commenta- 
tor 5  kilowatt  New  York  station.  Ten  years' 
experience,  program,  production,  news 
sports,  special  events.  Box  940,  Broadcast- 
ing. 

College  graduate,  22  years  old,  desires 
position  as  announcer.  Inexperienced  but  re- 
cent network  audition  proves  good  voice 
and  diction.  Commercial  artist  and  promo- 
tion  experience.    Box   938,  Broadcasting. 

Station  or  group  can  profitably  use  re- 
search merchandising  man  ;  five  years  mag- 
azine, agency,  network  experience.  And 
vice  versa.  33,  married,  presently  employed. 
Box  933,  Broadcasting. 

Radio  station  manager,  completely  ex- 
perienced in  entire  operation  of  station. 
Have  operated  important  outlet  in  major 
city.  Details  furnished.  Sales,  operation 
and  general  management.  Box  886,  Broad- 
casting. 

Writer,  three  years  in  radio-newspaper 
work  with  metropolitan  daily  and  network 
originating  station.  Continuity,  publicity, 
news,  announcing.  Recent  college  grad.,  23. 
Creative  ability.  Excellent  references.  Go 
anywhere.  Box  928,  Broadcasting. 

Versatile  announcer,  production  man, 
union  musician,  organ  and  piano,  with  six 
years  radio  experience  desires  connection 
with  progressive  station  or  agency.  College 
education.  Go  anywhere.  Box  863,  Broad- 
casting. 


Industrious  and  zealous  announcer 
and  production  man  available  for 
position  on  staff  of  station  in  city 
up  to  300,000  population.  Four 
years'  experience  in  radio.  I  be- 
lieve that  this,  together  with  innate 
good  taste  has  qualified  me  to  meet 
your  demands.  I  want  chance  to 
show  my  ability  in  view  of  advance- 
ment. Best  character  references. 
Address: 

Box  944,  BROADCASTING. 


Situations  Wanted  (Con'td.) 


RCA  graduate,  both  licenses,  IRE,  C 
A  amateur,  west  coast.  Box  916,  Bec' 
casting. 


Young  intelligent  Yale  graduate,  exp 
ienced  continuity  and  commercial  wri 
announcer,  newscaster,  desires  chai. 
References,  copy,  voice  on  request.  A\ 
able  immediately.  Box  935,  Broadcast. 


Station  manager  with  12  years  exi 
ence  in  managing  stations,  wants  posi 
as  manager  of  station  large  or  small, 
California  or  on  Pacific  Coast.  Has  pre 
record  for  building  sales,  making  mor 
and  building  station  acceptability.  Box 
Broadcasting. 


Active,  experienced  man  ;  News ; 
nounce ;  Production  ;  Continuity ;  M. 
function  any  capacity.  Details  to  bona 
persons.  Thirty-five,  single,  own  trans 
tation.  At  liberty  two  weeks.  Gentile  o 
ated  station  preferred.  Box  930,  Broadc. 
ing. 


Boston     announcer-producer,  28, 
ried.  Protestant,  Emerson  College  of  ( 
tory    training.    Southern    Military  Sc 
graduate.   Experienced  NBC  network 
advertising  agency,  dramatic  work,  cl 
ren's  programs.  Available  immediately 
where.  Best  of  references.  Box  936,  Bra 
casting. 


Announcer  at  liberty  at  close  of  P 
Beach  season.  Brilliant  experience  pre 
ing,   announcing  for  select  accounts, 
announcing  orchestra  remotes  world's  r 
exclusive  clubs.  Experienced  as  contin 
writer.    MC,    actor,    production  mana 
dramatic,   musical,   program  director, 
pable  in  any  position  of  responsibility, 
lege  graduate   (advertising).  Cosmopol 
background.    Personable.  Dependable, 
quiries  invited.   Box  934,  Broadcastin 


Situation  Wanted 

Commercial  Manager  i 
employed  would  like  to  con 
with  the  management  of 
station  interested  in  increas 
volume  of  business  and  pro 
able  station  operation. 
943,  Broadcasting. 


For  Sale 


100  watt  full  time  Southern  stal 
Box  941.  Broadcasting. 


1000    Watt    Western    Electric  D-8' 
radio   transmitter,    (Western  Electric 
equivalent),  with  vacuum  tubes  and  s; 
armatures  for  all  generators.  Price  $1 
Box  915,  Broadcasting. 


Wanted  to  Buy 


Low  powered  station  serving  s 
Southern  or  Western  Community.  Box 
Bro.^dcasting. 


100  or  250  watt  transmitter.  State  I 
est   cash   price.   Box   911,  BROADCAST!?^ 


For  Rent — Equipment 


Approved  equipment,  RCA  TMV- 
field  strength  measuring  unit  (m 
direct  reading ;  Estiline  Angus  Auton 
Recorder  for  fading  on  distant  stati 
G.  R.  radio  frequency  bridge  ;  radio  osc 
tors.  etc.  Reasonable  rental.  Allied 
search  Laboratories,  260  East  161st  St, 
New  York  City.  ' 
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ING  of  the  new  studios  of 
A,  New  York,  which  had  been 
ively  scheduled  for  March  31, 
DW  been  definitely  set  for  April 
fith  the  triple-decker  opening 
jnies  to  be  held  on  April  21,  22 
3.  "Work  has  progressed  to  the 
where  no  further  delay  is  like- 
s  station  says. 

D,  Muncie,  Ind.,  has  started 
i  Press  service  under  the  direc- 
)f  E.  Pierre  deMiller,  WLBC 
editor. 

,  Philadelphia,  has  awarded  a 
-^ct  for  several  thousand  dollars 
j  of  office  furniture  for  its  new 
•s  and  offices  to  A.  Pomerantz 
'\  that  city.  Executive  ofiices  will 
(rnished  in  walnut  and  general 
!  in  steel,  according  to  J.  F.  M. 
k,  KYW  office  manager. 

I 

IN  a  tornado  recently  struck 
afiUe,  111.,  KMOX  and  KWK,  St. 
*|  hurried  to  the  scene  for  corn- 
coverage  and  reporting.  From 
^  went  Harry  W.  Flannery, 
'  director ;  Jerry  Hoekstra,  in 
jp  of  public  events,  and  Jim  Alt. 
ilannouneer.  Gene  Kemper  and 
il  Announcer  Allen  C.  Anthony 
»d  the  disaster  for  KWK. 

;jJ-B,  Hot  Springs,  Ark.,  has  opened 
[iness  office  in  Little  Rock  under 
on  of  J.  P.  Smith.  KTHS  will 
&  studio  in  Little  Rock  in  early 
KTHS    and    KCMG,  Texar- 
^  Tex.,  have  arranged  a  combi- 
for  rebroadcasts  of  sustaining 
-  -plected  commercial  programs. 

t,  Cincinnati,  has  added  six 
2^  news  bulletins  to  its  schedule 
pe  than  12  hours  of  weekly  news- 
H.  Lee  MacBwen  is  WSAI 
.editor  and  the  station  uses  UP 
laternational  News  Service. 

Longview,  Tex.,  has  started  a 
'  of  programs  on  social  diseases 
;  which  listeners  are  urged  to 
lood  tests. 

.1.  Newark,  has  renewed  its  con- 
llwith  Transradio  Press  Service 
rthree-year  period.  The  new  con- 
includes  the  right  to  use  the 
■in  facsimile  work. 

THAT  each  department  may 
what  is  going  on  in  the  other 
ments,  KGVO,  Missoula,  Mont., 
,  a  monthly  staff  forum  of  all 
fes  under  the  direction  of  Art 
KGVO  manager. 

icRESSMEN  are  given  free  ra- 
'srvice  on  WTMJ,  Milwaukee, 
,  uses  NAB  recordings  of 
™es  by  Senators  and  Represent- 
1 

C,  Durham,  N.  C.,  has  sub- 
1  for  United  Press  news  service, 
sponsors  include  the  local  B.  C. 
ly  Co.,  Durham  Baking  Co.,  and 
,  &  Sorrell  Garage. 


A.,  Pittsburgh,  has  opened  a 
studio  in  the  editorial  depart- 
'of  the  Pittsburgh  Press  for  up- 
minute  newscasts. 


Spicy  Tales  Abroad 

A  NEW  twist  in  procuring 
audience  has  been  devised  by 
the  Italian  operators  of  the 
international  shortwave  sta- 
tion directed  toward  the  Holy 
Land,  according  to  advices 
reaching  here.  The  broad- 
casts are  in  Arabic.  In  order 
to  build  audiences  for  the 
news  propaganda  broadcasts, 
the  programs  are  inter- 
spersed with  subtle  jokes 
and  other  border-line  yarns, 
it  is  stated. 


INDISCRIMINATE  snipping  of 
cables  by  men  working  on  the  Sixth 
Ave.  subway  was  blamed  when  CBS' 
Seventh  Ave.  studios  were  thrown  off 
the  air  March  16.  Lehn  &  Fink's  Life 
of  Mary  Sother?!,  5  :15-5  :30  p.  m.,  had 
been  on  about  five  minutes  when  the 
blast  occurred,  the  period  being  filled 
with  music  from  CBS  at  485  Madi- 
son Ave.  Colgate  -  Palmolive  -  Peet's 
Hilltop  House  was  in  rehearsal  at  the 
time,  to  go  on  at  5  :45  but  the  cast  got 
to  Madison  Ave.  in  time  to  broadcast 
without  apparent  difficulty. 

TRAINING  camp  activities  of  the 
St.  Louis  Cardinals  and  Browns  are 
broadcast  by  France  Laux,  sports- 
caster  of  KMOX,  St.  Louis,  by  direct 
wire  from  San  Antonio  and  St.  Pet- 
ersburg, Fla.  Recordings  are  also 
made  of  camp  highlights.  Hyde  Park 
Brewing  Co.  is  sponsor. 

DRAKE  U.,  Des  Moines,  la.,  will 
soon  announce  the  results  of  its  sec- 
ond annual  radio  playwriting  contest. 
Judges  are  Burke  Boyce,  former  con- 
tinuity editor  of  NBC ;  Lyle  Flanni- 
gan,  continuity  chief  of  WHO,  Des 
Moines,  and  David  Nowinson,  copy 
editor  of  KRNT  and  KSO,  that  city. 
Cash  prizes  will  be  awarded. 

FIRE  in  a  building  adjoining  studios 
of  KVSO,  Ardmore,  Okla.,  was  vivid- 
ly described  March  19  by  James  Grif- 
fith, manager,  and  Ramon  Martin, 
newscaster,  who  had  to  dash  from  the 
smoke-filled  studios  every  few  minutes 
for  fresh  air. 

WHO,  Des  Moines,  broadcast  a  90- 
minute  program  March  18  during  the 
campaign  of  the  local  Animal  Rescue 
League.  League  members  sold  an- 
nouncements at  card  rates  to  bolster 
their  fund. 

TRANSRADIO   PRESS  SERVICE 

has  added  two  correspondents  to  its 
Washington  staff.  The  company  re- 
cently moved  to  larger  quarters  in 
the  National  Press  Bldg.,  that  city, 
where  it  has  installed  additional  tele- 
type facilities.  The  firm  has  extended 
its  leased  teletype  service  in  Washing- 
ton State  and  Oregon  from  16%  hours 
daily  to  an  18-hour-a-day  basis. 

WHFC,  Cicero,  III.,  opened  its  own 
auditorium  studio  seating  500  people, 
on  Sunday,  March  27,  the  first  time 
it  had  admitted  guests  to  programs. 
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RADIO  AND 
SCHOOLS 


DIVERSITY  of  educational  pro- 
grams have  started  on  various  sta- 
tions. WHAM,  Rochester,  N.  Y., 
and  CBL,  Toronto,  Can.,  are  alter- 
nating broadcasts  of  Translake 
Study  Group  a  Wednesday  series 
of  round-table  discussions  on  cur- 
rent topics  by  high  school  students. 

KLX,  Oakland,  Cal.,  is  airing  a 
series  called  Schools  of  Today  in 
cooperation  with  an  educational 
fraternity  of  Stanford  U.  Each 
week  three  teachers  discuss  the 
wide  variety  of  activities  being 
undertaken  in  modern  schools. 

WOR,  Newark,  on  April  2  will 
start  a  series  of  eight  weekly  pro- 
grams by  New  Jersey  high  school 
dramatic  groups  under  auspices  of 
Newark  U. 

WEVD,  New  York,  has  started  a 
weekly  series  of  talks  on  city  ad- 
ministration called  The  Next  Four 
Years. 

KMO,  Tacoma,  Wash.,  recently 
featured  the  journalism  class  of 
the  local  Lincoln  high  school  in  a 
day's  newcasts  collected,  edited  and 
presented  by  the  students.  Fifteen 
students  covered  the  regular  as- 
signments and  the  school's  news- 
paper was  featured  in  a  special 
newscast. 


AVIATION  series  has  started  on 
KLZ,  Denver,  called  Wings  Over 
America.  The  Friday  night  program 
is  built  around  the  adventures  of  vet- 
eran pilot  Jack  Knight  and  features 
awards  for  youngsters  who  excel  at 
model  craft  construction. 


BETTER  RESULTS 

with 


LEHIGH 

VERTICAL 
RADIATORS 


1   Lehigh  welcomes  in- 
1  quiries  concerning 
;    your  antenna  prob- 
,.  lems. 

:  d 

Illustrated:  242  ft.  insulated 
Lehigh  Vertical  Radiator  at 
WKAQ,  San  Juan,  P.  R.,  built 
to  withstand  200  mile  indi- 
cated wind  velocity. 


LEHIGH  STRUCTURAL  STEEL  CO. 

17  BATTERY  PIACE,  NEW  YORK,  N.  Y. 
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STATION 


between 

St,  Louis 
Dallas  and 
Denver 


Covers  the  Heart  of  the  Triangle 


25,000  WAns 

NATIONALLY 
CLEARED  CHANNEL 

COMPLETE  NBC 
PROGRAM  SERVICE 


More  population,  more  radio  sets  and 
more  spendable  Income  than  any  other 
Oklahoma  station,  with  extensive  cover- 
age In  Kansas,  Missouri  and  Arkansas. 

EDWARD  PETRY  &  CO..  Nat'l  Representatives 

New  York      Chicago      Detroit      San  Francisco 


K  V  GO 
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NAB  Names  Ethridge 

{Continued  from  Page  12) 

been  even  more  meteoric  than  his 
ascendency  in  the  journalistic  field. 
His  acquaintanceship  among  per- 
sons in  public  life  is  wide  by  vir- 
tue of  the  numerous  executive 
posts  he  has  held  in  the  editorial 
field  in  Washington  and  in  the 
South.  He  ranks  high  in  the  Amer- 
ican Newspaper  Publishers  Asso- 
ciation and  commands  the  respect 
of  perhaps  as  wide  a  circle  of 
friends  and  acquaintances  as  any 
man  in  broadcasting. 

The  42-year-old  Southerner,  al- 
though mild  of  manner,  is  a  ball 
of  fire  when  it  comes  to  energy, 
persuasion  and  follow-through.  A 
top-flight  reporter  before  he  went 
into  the  business  side  of  journal- 
ism, he  has  been  the  executive 
head  of  such  newspapers  as  the 
Macon  Telegraph,  Richmond  T ivies- 
Dispatch,  and  the  Louisville  pa- 
pers. His  first  intimate  contact 
with  radio  came  just  two  years 
ago — in  April,  1936 — when  he  be- 
came general  manager  of  the 
Louisville  organization,  including 
WHAS. 

Directed  IS egotiations 
In  IRISA-AFM  Fight 

It  was  only  last  summer,  how- 
ever, that  he  found  himself  inject- 
ed into  the  middle  of  one  of  those 
sizzling  broadcasting  controversies 
--the  AFM  situation.  The  first 
time  he  got  up  on  his  feet  before 
the  IRNA  group  in  New  York  to 
make  a  few  observations,  he  found 
himself  figuratively  lifted  bodily 
from  the  audience  and  placed  on 
the  rostrum.  He  directed  IRNA 
during  its  arduous  negotiations. 
When  the  IRNA  handed  down  the 
ultimatum  of  a  virile  reorganized 
NAB  or  a  separate  permanent 
IRNA  organization,  he  was  the 
spokesman.  He  worked  closely 
with  such  men  as  Edwin  W.  Craig, 
WSM,  Nashville;  Samuel  R.  Rosen- 
baum,  WFIL,  Philadelphia;  Emile 
Gough,  formerly  Hearst  Radio  Inc. 
executive,  and  afterward  with  Phil 
Loucks,  who  immediately  became 
his  right-hand  man. 

After  adoption  of  the  reorgan- 
ization plan  for  the  NAB  at  the 
epochal  NAB  convention  in  Wash- 
ington Feb.  14,  Mr.  Ethridge  was 
elected  temporary  chairman  of  the 
NAB.  He  ran  the  convention  with 
a  rapid-fire  pace  that  resulted  in 
a  unanimous  vote  for  the  new 
structure.  He  found  himself  still 
wdth  the  gavel  when  the  board  of 
directors  unanimously  elected  him 
temporary  chairman,  which  made 
him  the  acting  opex-ating  head  of 
the  NAB.  Throughout  this  siege 
Mr.  Loucks  was  his  constant  ad- 
visor and  assistant. 

Under  the  new  transition  struc- 
ture, Mr.  Loucks  will  continue  to 
serve  as  special  counsel  —  which 
post  he  has  held  since  the  NAB 
reorganization  at  the  February 
convention  when  James  W.  Bald- 
win, managing  director,  stepped 
out  of  office.  Since  the  preceding 
October,  when  an  emergency  con- 
vention was  held  in  New  York 
either  to  remold  th?  NAB  or  per- 
mit it  to  die,  he  had  been  counsel 
of  the  reorganization  committee 
which  comprised  Messrs.  Ethridge, 


NAB  LEGAL  CHIEF 


MR.  LOUCKS 


Mark  F.  Ethridge 

Mark  Foster  Ethridge  was  born 
in  Meridian,  Miss.,  April  22,  1896. 
Early  education  in  public  schools 
and  University  of  Mississippi.  One 
year  of  law  at  Mercer  University. 
Began  newspaper  cai-eer  while  at- 
tending State  University,  later 
joining  staff  of  Meridian  Star  upon 
graduation.  Joined  staff  Columbus, 
Ga.  Enquirer  Sun  and  later  Macon 
Telegraph  covering  1915-1917.  En- 
listed in  Navy  at  outbreak  of  war, 
taking  officers  course  at  Annapolis. 
Mustered  out  in  1919  as  ensign. 

Rejoined  the  Macon  Telegraph  as 
city  editor  following  war  and  three 
years  later  became  assistant  news 
manager  Consolidated  Press,  Wash- 
ington, thence  to  New  York  for 
two  years  on  the  staff  of  New  York 
Sun.  Returning  to  Georgia,  became 
managing  and  associate  editor 
Macon  Telegraph  until  1933. 

Went  to  Europe  on  fellowship 
from  Oberlaender  Trust  for  six 
months  study  of  political  and  eco- 
nomic conditions  in  Europe.  Joined 
Washington  bureau  of  Associated 
Press  as  special  writer,  later  be- 
coming assistant  general  manager 
of  Washington  Post.  In  December, 
1934,  became  general  manager  of 
Richmond  Times-Dispatch  and  five 
months  later  publisher. 

In  April,  1936,  became  general 
manager  of  Louisville  Courier- 
Journal  &  Times  and  took  over 
general  supervision  of  WHAS.  Re- 
sides at  Prospect,  Ky.,  suburb  of 
Louisville.  Mrs.  Ethridge,  who 
writes  under  pen  name  Willy  Snow 
Ethridge,  is  author  of  the  popular 
book  As  I  Live  and  Breathe.  There 
are  two  daughters  and  a  son.  His 
fraternities  are  Sigma  Alpha  Epsi- 


Philip  G.  Loucks 

Philip  Geiselman  Loucks  was 
born  in  Jacobus,  Pa.,  Aug.  8,  1899 
of  a  pioneer  Pennsylvania  Dutch 
family.  He  was  graduated  from 
York  (Pa.)  High  School  in  1917, 
going  from  there  to  the  York  Col- 
legiate Institute.  He  entered  Dick- 
inson College  in  1919  and  while 
there  captained  both  basketball  and 
track  teams.  Working  his  way 
through  college,  he  was  variously 
employed  as  a  director  of  municipal 
sports,  railroad  clerk,  water  com- 
pany hand,  landscape  gardner, 
trucker  and  a  moulder  of  false 
teeth  in  a  large  factory.  But  his 
most  interesting  jobs  were  as  re- 
porter, sports  editor  and  news  edi- 
tor of  various  newspapers  in  south- 
eastern Pennsylvania. 

While  working  for  his  law  de- 
gree at  Georgetown  University,  in 
Washington,  he  was  on  the  staff  of 
United  Press  and  the  General  Press 
Association.  He  graduated  from 
law  school  in  1925,  was  admitted 
to  the  District  bar  in  1926  and  was 
appointed  managing  director  of  the 
NAB  at  the  Cleveland  convention 
of  1930.  In  1925,  he  married  his 
high  school  classmate.  Marguerite 
Livingstone.  He  is  a  member  of  the 
National  Press  Club,  the  American 
Bar  Association,  Delta  Chi  frater- 
nity, Tramerick  Club  and  Con- 
gressional Country  Club.  His  hob- 
bies are  radio  and  sports. 

Ion  and  Sigma  Delta  Chi.  Member 
Pendennis,  River  Valley,  Conserva- 
tion, Quindecin  Clubs.  Hobbies, 
horseback  riding  and  golf.  Ken- 
tucky chairman  Farm  Security  Ad- 
ministration and  Louisville  Com- 
munity Chest. 


as  ex-officio  member,  Walter  J. 
Damm,  John  Shepai'd  3d,  Edward 
A.  Allen,  Edwin  W.  Craig  and  Ed 
Craney,  KGIR,  Butte.  He  was  man- 
aging director  of  the  NAB  from 
1930  when  it  was  largely  a  paper 
organization  until  1935  when  he 
voluntarily  retired  to  reenter  the 
practice  of  radio  law.  He  had 
built  the  organization  to  a  going 
concern  with  a  membership  of  400 
and  with  a  policy  and  a  platform. 
He  commanded  a  respectable  fol- 


lowing in  the  industry  which  spon- 
taneously arose  to  urge  his  return 
to  the  NAB  fold  when  things  be- 
gan to  slip.  He  refused  to  relin- 
quish his  law  practice  but  because 
of  his  intense  interest  in  industry 
activity,  he  finally  agreed  to  act  in 
an  interim  capacity. 

Mr.  Ethridge  plans  to  spend  at 
least  two  days  each  week  in  Wash- 
ington from  now  until  he  is  re- 
lieved of  his  duties.  Mr.  Loucks 
will  divide  his  time  between  the 


McNinch  Confers 

FOLLOWING  through  on 
promise  made  at  the  NASI 
Convention  in  Washington  inl 
February,   Chairman  FranKj 
R.  McNinch  of  the  FCC  con-tf, 
f erred  with  the  NAB  Board  V 
of   Directors   at  its   special : 
epochal  meeting  at  the  Wil-  ! 
lard  Hotel  March  30.  General! 
industry  matters,  n  o  t  a  b  1  y)|;: 
those  pertaining  to  the  so-.:! 
called  chain-monopoly  investi-j- 
gation,  were  discussed  at  a' 
luncheon  session. 


NAB  and  his  own  law  offices 
the  National  Press  Bldg.  Immtjf 
ate  steps  will  be  taken  to  aligj! 
staff    of    specialists    along    m  ^ 
necessary  clerical  and  adminisi 
five  help.  There  are  perhaps  a  d 
en  applications  for  each  of  the: 
specialized  positions,  such  as  lei 
labor   relations,    public  relati( 
engineering  and  research,  and(|: 
many  for  the  post  of  secreta; 
treasurer,  which  is  the  admii^^ 
trative    position    and  second' 
command  when  the  new  organ: 
tion  is  completed. 

Attending    the    all-day  bo 
meeting  March  30  were  all  of 
directors  except  Mr.    Craig,  ^'l- 
was  prevented  from  being  preEJl 
because  of  the  serious  illness  t 
his  father,  president  of  the  h 
tional  Life  &  Accident  Insura  ^: 
Co.,    and    C.  W.  Myers,  KO 
KALE,  Portland,  who  was  dela 
by  grounding  of  his  plane.  Pre! 
were  Messrs.  Ethridge;  John  S\ 
ard  3d,  Yankee  Network;  Ha 
C.  Wilder,  WSYR;   Clair  Md 
lough,  WDEL;  John  A.  Kenni 
WCHS;    W.    W.    Tison,  WFI 
John  E.  Fetzer,    WKZO;  W, 
Damm,    WTMJ;    John   J.  Gi 
WOW;  Earl  H.  Gammons,  WO 
Herb  Hollister,  KANS;  O.  L.  1 
lor,  KGNG;  Gene  O'Fallon,  KF 
Ralph  R.  Brunton,  KJBS;  Doi 
W.   Thornburgh,   CBS  vice-pr 
dent,  KNX;  Harold  Hough,  WB. 
Lambdin  Kay,  WSB;  Frank 
Russell,  WRC;   Elliott  Roose< 
Hearst  Radio;  John  Elmer,  WC.^ 
and  Edward  A.  Allen,  WLVA. 


Locke  Drops  Suits 

THREE  suits  filed  by  Charles 
Locke,  script  writer,  against  F] 
Gibbons,  Colgate  -  Palmolive  - 1 
and  Benton  &  Bowles  were  disi 
tinned  March  29.  At  the  last  h 
ing  Feb.  21  (Broadcasting,  Ms; 
1),  defendants  won  appeals  to  ' 
miss  complaints  but  Locke 
granted  the  right  to  file  amei 
complaints  within  20  days  w: 
he  failed  to  do.  Formal  rele. 
were  negotiated. 


Royal  Lace  Tests  ; 

ROYAL  Lace  Paper  Works,  Br. 
lyn,  has  started  tests  of  partic 
tion  programs  on  a  dozen  stat- 
in the  Northeast  and  Midwest 
its  shelf  paper  and  continues  : 
minute  transcriptions  on  abou' 
stations  for  doiles.  Agency  is  I 
rence  C.  Gumbinner,  New  Yor 


JOHN  ROYAL.  XBC  vice-presit 
left  March  31  for  a  six-weeks  E 
pean  vacation.  He  will  visit  Lor 
Paris  and  Palestine,  returning 
South  America. 
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^i\B  Board  Names  Committee 
1 3  Handle  Industry  Problems 


Legislative,  Engineering, 

^Educational  Groups  Are 

MGING  into  its  work  of  es- 
hing  an  aggressive  trade  as- 
tion  under  the  new  leadership 
[ark  Ethridge,  elected  presi- 
March  30,  the  NAB  board  of 
^HiOYs  named  seven  committees, 
instructions  to  proceed  im- 
ately  on  specified  projects, 
legislative    committee,  com- 
:a  of  John  Kennedy,  WBLK, 
isburg,    W.    Va.;    Edwin  W. 
,    WSM,    Nashville;  Luther 
KSO,  Des  Moines;  William 
h,  WOL,  Washington;  E.  B. 
ey,  KGIR,  Butte,  Mont.;  Frank 
ussell,  NBC  Washington  vice- 
dent;    Harry    Butcher,  CBS 
jiington  vice-president;  Theo- 
C.  Streibert,  MBS  vice-presi- 
and   John    Elmer,  WCBM, 
'Imore,  was  instructed  to  make 
tfidy  of  pending  legislation  as 
ects  the  industry  and  propose 
Ses  for  consideration   of  the 
3. 

engineering    committee  of 
V.  L.  Hogan,  WQXR,  New 
;  John  Fetzer,  WKZO,  Kala- 
1)10 ;  Jack  DeWitt,  WSM,  Nash- 
1  John  Schilling,  WHB,  Kan- 
fcity;  Jack  Poppele,  WOR,  New 
'    :;    Paul    Loyet,    WHO,  Des 
les,  la.;  Bill  Edgerton,  KTSA, 
lAntonio;  O.  B.  Hanson,  NBC, 
York;  E.  K.  Cohan,  CBS,  New 
ilf;  Carl  Meyers,  WGN,  Chica- 
Albert    E.    Heiser,  WLVA, 
jthburg;     William     H.  West, 
ijiV,   East    St.    Louis;  Porter 
■eton,  WCBM,  Baltimore;  Paul 
lars,  WNAC,  Boston,  and  Her- 
*   Hollister,    KANS,  Wichita, 
^instructed  to  survey  the  engi- 
Sng  phases  of  all  types  of  sta- 
and  propose  a  permanent  set- 
^'or  meeting  the  informational 
|s  of  the  industry  as  a  whole. 
li  accounting  committee,  head- 
iy  H.  C.  Wilder,  WSYR,  Syra- 
.f.  «.  is  composed  of  E.  M.  Stoers, 
■st    Radio    Inc.,   New  York; 
ik    White,    CBS,  New  York; 
E  Woods,  NBC,  New  York;  Ted 
;  WORC,  Worcester;  L.  A.  Ben- 
i  WIL,  St.  Louis;  and  Harold 
"  elahan,  WSMB,  New  Orleans. 

committee  was  instructed,  in 
i(i  jlf  of  the  industry,  to  make  a 
y  of  accounting  proposals  and 
Ijrt  to  the  Board. 

Research  Committee 

e  Association's  representatives 
ihe  Joint  Committee  on  Radio 
liarch,  composed  of  committees 
,  jthe   American   Association  of 
jgrtising  Agencies  and  the  As- 
lition  of  National  Advertisers, 
fbe  Arthur  B.  Church.  KMBC, 
sas  City;  H.  K.  Boice,  CBS 
B  vice-president;  Roy  C.  Wit- 
NBC  sales  vice-president;  J. 
laland,  WHO,  Des  Moines,  and 
5  Loucks.  The  Joint  Committee 
1^  i|ng  the  past  three  years  has 
studying  standardization  of 
fl  i'on  coverage  methods. 

ae  board  appointed  Mr.  Loucks, 
'1  F.  Royal,  NBC  program  vice- 
ident,  New  York,  and  Fred 
jis,  assistant  to  CBS  President 
1$.  Paley,  to  be  its  representa- 
I;  on  the  Federal  Radio  Educa- 
; Committee,  created  by  the  FCC 
i:udy  the  problem  of  education- 
roadcasting. 


Accounting,  Research  And 
Appointed 

A  committee  consisting  of  Mr. 
Elmer,  John  Gillin,  WOW,  Omaha, 
and  Harold  Hough,  WBAP,  Fort 
Worth,  was  appointed  to  consider 
the  report  of  the  NAB  Bureau  of 
Copyi'ights  and  report  to  the 
Board  within  30  days. 

A  committee  consisting  of  Mr. 
Gillin;  Gene  O'Fallon,  KFEL,  Den- 
ver, and  Earl  Gammons,  WCCO, 
Minneapolis,  was  appointed  to 
study  the  question  of  associate 
memberships  30  days  hence  and 
report  to  the  board. 


How  British  Listen 

A  MASS  switching  off  of  radio  sets 
occurs  between  10  and  10:30  p.  m. 
in  Great  Britain,  according  to  a 
questionnaire  survey  conducted  by 
the  BBC.  Nearly  half  of  the  9:30 
p.  m.  listeners  were  found  to  have 
switched  off  by  10:30,  only  a  quar- 
ter remained  at  11  and  3%  be- 
tween 11:30  and  midnight.  Satur- 
day night  audiences  remain  at  their 
sets  until  a  later  hour,  however, 
this  being  particularly  true  in  the 
case  of  the  working  class.  Nearlv 
80%  of  listeners  stay  to  10:30,  and 
one  in  six  are  still  listening  be- 
tween 11:30  and  midnight. 


NO  CRIMINAL— Is  Sam  L.  Levi- 
tan,  special  events  director  of 
KDAL,  Duluth,  Minn.,  the  first 
local  non-crook  to  be  fingerprinted 
in  a  campaign  by  the  Junior  Cham- 
ber of  Commerce  for  civilian  finger- 
printing. Taking  his  prints  (right 
center)  is  John  0.  Simon,  director 
of  Duluth's  identification  bureau. 
At  the  controls  is  R.  A.  Dettman, 
KDAL  chief  engineer. 


THE  1938  convention  of  the  In- 
stitute of  Radio  Engineers  will  be 
held  at  the  Pennsylvania  Hotel, 
New  York,  June  16-18.  The  origi- 
nal dates  were  set  for  June  20-22 
but  were  changed  because  of  an 
over-lap  with  another  meeting 
previously  scheduled.  The  annual 
joint  meeting  of  the  IRE  and  the 
American  Section  of  the  Interna- 
tional Scientific  Radio  Union  will 
be  held  in  Washington  April  29-30. 


A  DEPARTMENT  STORE'S  HOUR 

Every  Day,  Frederick  &  Nelson  Addresses  Seattle 
 Women,  With  Excellent  Sales  Results  


TYPICAL  of  the  results  of  Concert 
Hour,  daily  program  on  KRSC, 
Seattle,  sponsored  by  Frederick  & 
Nelson  department  store  (western 
branch  of  Marshall  Field  Co.) 
since  July  1,  1932,  is  that  one  daily 
announcement  for  one  week  doubled 
the  store's  sales  of  frozen  foods. 
Designed  for  women  listeners,  the 
pi'ogram  is  confined  to  classical 
music  and  is  broadcast  from  9  to 
10  a.  m.  One  day  each  week  is  re- 
quest day.  The  Sunday  program  is 
uninterrupted  by  commercial  an- 
nouncements. 

The  method  of  presentation  is 
dignified  and  John  Heverly,  KRSC 
announcer  in  charge,  headlines 
the  program  with  five  minutes  of 
Transradio  news.  Women  announc- 
ers are  used  for  announcements 
with  a  purely  feminine  appeal, 
such  as  fashion  notes  and  beauty 
shop    instructions.    The  program 


BOOTH— In  the  store  of  Frederick 
&  Nelson,  Seattle,  from  which  news 
is  broadcast  during  the  morning 
program  of  the  department  store. 
Teletyne  news  is  draped  in  front 
of  the  booth. 


carries  considerable  institutional 
advertising  emphasizing  the  store's 
service  and  giving  news  of  audi- 
torium events  which  include  art 
exhibits,  lectures  and  safe  driving 
classes. 

On  the  half-hour  there  are  five 
minutes  of  news  flashes  of  special 
interest  to  women,  news  of  women 
who  are  in  the  world's  headlines. 
Prominent  authors,  movie  stars, 
fashion  experts  and  designers  are 
interviewed  when  they  visit  Seattle. 

The  commercial  copy  is  slanted 
to  tell  the  story  behind  the  mer- 
chandise, to  impress  listeners  with 
the  quality  of  specific  items.  Mr. 
Heverly  maintains  close  contact 
each  day  with  the  departments  of 
the  store  covered  by  his  announce- 
ments, checks  results  and  origi- 
nates new  angles  of  commercial 
approach.  Sales  people  are  kept  in- 
formed of  all  announcements  that 
apply  to  their  merchandise  so  that 
misunderstandings  with  listener- 
customers  may  be  avoided. 

In  addition  to  its  daily  concert 
hour,  Frederick  &  Nelson  uses  ra- 
dio for  special  sales.  During  the 
month  before  Christmas  the  store 
sponsors  a  transcribed  serial  titled 
The  Cinnamon  Bear  on  two  Seattle 
stations,  one  station  broadcasting 
the  program  at  5:45  p.  m.,  the 
other  at  7:30  v.  m.  (Commercial 
promotion  for  these  programs  cov- 
ers all  departments  of  the  store. 
The  home  appliance  department 
sponsors  five  -  minute  news  pro- 
grams four  times  daily  on  KRSC 
with  commendable  sales  results  re- 
ported for  radios,  washers,  ironers 
and  refrigerators. 


TRAINING  SCHOOL 

To  Develop  Student  Salesmen 
 Started  by  WIP  


A  TRAINING  school  for  student 
salesmen  has  been  started  by 
WIP,  Philadelphia.  Senior  stu- 
dents chosen  from  colleges  around 
Philadelphia  will  be  conducted 
through  an  eight-week  course  in 
every  phase  of  radio  in  v/hich  a 
salesman  might  need  training. 
They  will  spend  three  hours  each 
day  at  WIP  receiving  instruction 
from  directors  of  the  station's 
various  departments  and  at  the 
conclusion  of  the  course  will  join 
the  WIP  sales  staff. 

Paul  Kane,  senior  of  Villanova 
College,  is  the  first  student  to  be 
signed  for  the  course.  He  will  re- 
ceive instruction  in  the  following 
departments :  Program,  under 
James  Allan;  production,  Edward 
Wallis;  publicity,  Murray  Arnold; 
engineering,  Clifford  Harris;  sales, 
Edward  A.  Davies. 


Show  Incorporated 

PROGRAM  titled  Grounds  For  Di- 
vorce has  been  incorporated  by  Pa- 
tricia Ann  Manners  and  Al  Shel- 
bel,  co-authors,  prior  to  being 
broadcast.  The  show,  which  pre- 
sents actual  cases  of  married  coup- 
les who  are  contemplating  divorce 
but  who  have  not  yet  been  divorced, 
is  under  option  to  U.  S.  Advertis- 
ing Corp.,  Chicago  agency.  Miss 
Manners  is  suing  her  former  hus- 
band, James  Waters  Jr.,  for  an  ac- 
counting of  funds  received  by  them 
for  writing  The  Court  of  Missing 
Heirs. 


Black  Urges  Cohesion 

A  CLOSER  relationship  between 
those  who  plan  commercial  broad- 
casts and  the  artists  who  carry  out 
the  plans  was  urged  by  John  Black, 
merchandising  specialist  and  radio 
commentator,  speaking  before  the 
Advertising  Club  of  New  York  on 
March  25.  Mr.  Black,  whose  sub- 
ject was  "Reaching  the  Radio 
Audience",  said:  "I  feel  increasing- 
ly that  radio  and  the  product,  the 
manufacturer  and  the  distributor, 
are  too  far  apart.  There  is  a  seri- 
ous lack  of  cohesion  in  planning  a 
radio  sales  drive  to  get  its  fullest 
efficiency.  Put  the  industry  more 
fully  into  the  broadcast.  Put  the 
drama  of  the  factory,  the  hum  of 
the  machinery,  the  human  appeal 
of  the  workers,  into  the  broadcast." 


Stuhler  Plans 

WILLIAM  R.  STUHLER,  radio  di- 
rector of  Young  &  Rubicam,  New 
York,  for  the  last  five  years,  will  be- 
come head  of  radio  talent  sales  for 
A.  &  S.  Lyons,  New  York,  artist  man- 
agement bureau,  if  present  negotia- 
tions are  completed. 


Longest  Contract 

CONTRACT  for  99  years  has 
been  signed  with  WOR,  New- 
ark, by  John  G.  Paton  Co., 
New  York,  for  its  Golden 
Blossom  Honey  participant  in 
the  Alfred  McCann  Food 
Hour.  Sponsor  is  so  confi- 
dent in  the  program's  sell- 
ing ability  that  it  has  signed 
what  is  believed  to  be  the 
longest  commercial  contract 
in  radio,  says  Mutual. 
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Program  Citations 
Bring  Resentment 

Stations  Protest  FCC  Delay  in 

Nuisance  Complaints 

GROWING  resentment  against 
the  newly-adopted  FCC  plan  of 
giving  stations  temporary  exten- 
sions of  licenses  upon  slightest 
complaint  provocation  is  develop- 
ing in  broadcasting  ranks  and 
among  the  Washington  legal  fra- 
ternity. 

Having  recently  adopted  the 
practice  of  notifying  stations  of  all 
such  complaints,  as  reported  in  the 
March  15  Broadcasting,  the  FCC 
now  has  altered  that  policy  to  the 
extent  of  notifying  attorneys  upon 
inquiry  as  to  the  nature  of  the 
action.  It  is  automatically  extend- 
ing station  licenses  for  one,  two 
or  three-month  periods,  upon  re- 
ceipt of  complaints  and  before  in- 
vestigation, with  the  result  that 
stations  immediately  are  stigma- 
tized and  competitors  embark  upon 
campaigns  for  their  business.  The 
practice,  it  is  understood,  was  in- 
stituted at  the  behest  of  FCC 
Chairman  McNinch,  pending  deter- 
mination of  definite  policy. 

A  committee  comprising  Chair- 
man McNinch  and  Commissioners 
bykes  and  Payne  had  been  named 
March  9  to  study  the  whole  mat- 
ter of  complaints  and  determine 
what  future  course  should  be  fol- 
lowed. The  committee  is  expected 
to  report  within  a  fortnight,  it 
was  asserted. 

Amounts  to  Intimidation 

The  effect  of  the  current  pro- 
cedure, it  was  declared,  is  to  in- 
timidate stations  and  actually  re- 
sults in  a  degree  of  censorship. 
Complaints,  for  example,  from  cer- 
tain CIO  affiliate  unions  have  been 
received  by  the  Commission  in  in- 
creasing numbers  after  which  the 
Commission  has  advised  the  com- 
plainants that  the  matter  will  be 
looked  into  in  connection  with  re- 
newal of  license  of  the  particular 
stations.  Unions  have  used  such 
letters  with  telling  effect,  it  is 
reported. 

T^nJ^^J^^T'  advanced  that  the 
J  CO  should  not  give  consideration 
to  complaints  unless  they  are 
bona  fide  and  meet  prescribed 
standards  as  required  in  cases  in- 
volving public  utility  carriers  un- 
der FCC  jurisdiction.  Thus,  unveri- 
fied complaints  and  purely  pro- 
gram citations  which  have  not 
been  investigated  would  not  be 
given  undue  weight  and  stations 
would  not  be  penalized  until  actual 
proof  was  at  hand  that  they  were 
not  operating  in  the  public  inter- 
est. 

A  checkup  March  30  disclosed 
that  altogether  39  stations  are 
operating  under  temporary  exten- 
sions by  virtue  of  complaints  of 
one  character  or  another,  more 
than  half  of  which  were  under- 
stood to  be  in  the  nature  of  pro- 
gram complaints  from  individuals 


Test  for  Farina 

QUAKER  OATS  Co.,  Chicago 
(Farina),  started  a  quarter-hour 
test  show  on  WBBM,  Chicago,  in- 
terviewing women  in  grocery  stores 
via  WBBM's  mobile  transmitter  in 
the  afternoon  and  then  playing  the 
transcribed  interviews  over  the  sta- 
tion, Wednesday,  Friday  and  Sat- 
urday, 6:45-7  p.  m.  Benton  & 
Bowles,  Chicago,  is  agency. 
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Clark  for  NEA  Service 
"Oh,  come  in.  I'm  just  listening  to  my 
favorite  program.  Ted's  sitting  out  in 
the  car  listening  to  his." 

General  Mills  on  Coast 

WESTCO  ADV.  Agency,  San 
Francisco,  agency  for  General  Mills 
on  the  West  Coast  signed  with 
NBC  March  30  to  broadcast  all 
Pacific  Coast  League  games  played 
in  Seals  stadium  on  KGO,  calling 
for  an  estimated  expenditure  of 
$40,000.  The  contract  permits  KGO, 
Blue  outlet,  to  cut  in  with  regular 
sponsored  shows  when  necessary, 
a  summary  to  be  given  when  the 
game  is  resumed  on  the  air. 


Levy  Eyes  Transradio 

DENYING  reports  that  Transra- 
dio Press  Service  may  be  pur- 
chased by  a  national  network,  Her- 
bert Moore,  president,  said  March 
30  that  "Transradio  is  not  for  sale 
at  any  price".  Mr.  Moore  added 
that  Isaac  D.  Levy,  co-owner  of 
WCAU  and  large  stockholder  in 
CBS,  has  offered  to  buy  a  small 
block  of  Transradio  stock  if  it  can 
be  obtained  and  that  Transradio 
will  be  glad  to  accommodate  Mr. 
Levy's  group,  if  possible.  Adding 
that  this  transaction  will  not  af- 
fect the  control  as  Transradio  con- 
trolling stock  is  held  by  Mr.  Moore 
and  two  associates  who  founded 
Transradio  in  March,  1934. 


Secular  Commentator 

LONGINES  -  WITTNAUER  Co., 
New  York  (watches),  will  sponsor 
Dr.  Preston  Bradley,  Chicago 
clergyman,  in  a  half-hour  current 
events  commentary  program  in 
which  Dr.  Bradley  will  discuss  only 
secular  topics.  Starting  April  3  Dr. 
Preston  will  broadcast  everv  Sun- 
day, 1-1:30  p.  m.  (CT).  Arthur 
Rosenberg,  N.  Y.,  is  agency. 


Coast  Group  in  Doubt 

WHETHER  the  Northern  Califor- 
nia Broadcasting  Association, 
which  includes  stations  in  Nevada 
and  Hawaii,  will  be  dissolved,  rests 
with  the  decision  to  be  made  by  a 
snecial  committee  appointed  by 
Ralph  R.  Brunton,  director  of  the 
15th  NAB  district,  and  manaaring 
director  of  KJBS.  San  Francisco, 
and  KQW.  San  Jose.  The  follow- 
ing committee  was  appointed  by 
Brunton  after  reporting  to  the  rep- 
resentatives of  31  stations,  on  the 
proposed  changes  in  the  radio  in- 
dustry as  suggested  at  the  last 
NAB  convention  in  Washington — 
Phil  Lasky,  KSFO;  Art  Westlund, 
KRE;  Clarence  B.  Juneau,  KYA 
and  Jack  Bennett,  KHUB. 


Repeal  of  Set  Tax 
Is  Sought  by  RMA 

Relief  Plea  to  Be  Carefully 

Studied,  Says  Harrison 

THE  CAMPAIGN  to  repeal  or  re- 
duce the  5%  radio  excise  tax  on 
receiving  set  sales  was  renewed  by 
the  Radio  Manufacturers  Associa- 
tion at  a  public  hearing  March  17 
before  the  Senate  Finance  Com- 
mittee. Chairman  Harrison  (D- 
Miss.),  gave  assurance  that  the  re- 
lief appeal  will  be  given  "most 
careful  and  thorough  considera- 
tion", despite  omission  from  the 
House  bill  of  action  on  the  tax. 
Bond  Geddes,  executive  vice-pres- 
ident of  RMA,  presented  the  in- 
dustry's principal  case.  Others  who 
appeared  included  President  Les- 
lie F.  Muter. 

In  the  course  of  the  argument 
by  Mr.  Geddes,  Chairman  Harrison 
made  inquiry  regarding  proposals 
to  tax  broadcasting  stations.  Op- 
posing such  a  tax,  Mr.  Geddes  de- 
clared it  was  as  unsound  in  prin- 
ciple as  the  special  tax  now  in  ef- 
fect on  receiving  apparatus.  He 
asked  first  for  repeal  of  the  en- 
tire tax  or  a  reduction  to  2%  or 
3%  in  the  rate,  depending  upon 
the  Government's  requirements  in 
the  pending  legislation. 

Status  of  Television 

Senators  King  of  Utah,  Bulkley 
of  Ohio  and  'Townsend  of  Dela- 
ware expressed  interest  in  televi- 
sion and  facsimile  experiments. 
When  it  was  suggested  that  tele- 
vision was  deliberately  delayed, 
Mr.  Geddes  cited  financing  and 
other  engineering  problems  of 
great  magnitude  and  the  territor- 
ial difficulties  between  television 
service  of  Great  Britain  and  the 
vast  continent  of  this  country. 
Facsimile  promises  more  immedi- 
ate application,  he  stated. 

Mr.  Geddes  pointed  out  that  en- 
tire repeal  of  the  radio  tax  would 
cost  the  Government  this  fiscal 
year  about  $5,000,000  or  possibly 
$5,250,000  although  the  Treasury 
estimated  fiscal  year  receipts  of 
about  $6,454,000,  excluding  $300,- 
000  repealed  on  phonograph  rec- 
ords. The  House  bill,  he  pointed 
out,  provided  for  repeal  of  nui- 
sance taxes  on  such  items  as  furs, 
toothpaste,  sporting  goods,  cam- 
eras and  lenses,  chewing  gum, 
matches  and  oil  processing.  He 
argued  that  radio,  as  the  largest 
and  greatest  agency  of  communi- 
cation, should  be  entirely  free  of 
any  extra  tax  burden,  similar  to 
the  press. 


OTHER  FELLOWS' 
VIEWPOIINT 


4. 


KDYL  Radio  Playhouse 

FIRST  step  in  an  extensive  build- 
ing program  undertaken  by  KDYL, 
Salt  Lake  City,  is  the  opening 
April  1  of  the  KDYL  Radio  Play- 
house, a  downtown  theater  seat- 
ing 400  which  will  be  used  for 
staging  live  shows.  Nine  shows  per 
week  will  be  seen  and  heard,  all 
sponsored,  at  the  outset  and  more 
will  be  added.  The  old  Masonic 
Temple  has  been  leased  and  com- 
pletely rebuilt  into  a  studio  au- 
ditorium under  the  direction  of 
Sidney  S.  Fox,  KDYL  president. 
Under  construction  and  due  for 
completion  by  June  1  is  the  new 
transmitter  plant  of  KDYL,  which 
includes  new  Western  Electric 
equipment  throughout,  a  400-foot 
Blaw-Knox  vertical  radiator  and  a 
$15,000  building. 


The  Silent  Critic 

EDITOR  Broadcasting: 

The  writer  enjoyed  the  anon 
mous  article  on  "Who's  Respon 
ble  for  Radio  Programs"  in  yo ' 
Feb.  15  issue,  and  found  it  cof 
structive    and    thought-provokir  > 
However,  we  do  not  feel  that  t' 
author  put  his  finger  on  the  n 
difficulty,  which  lies  with  the  aui  i 
ence  itself.  I 

Genus  homo  in  general  is  j 
funny  animal,  and  becomes  esil^ 
cially  peculiar  when  welded  into* 
radio  audience,  which  applies  ; 
the  writer  and  his  family  as  vrt 
as  to  everyone  else,  so  we  mj- 
speak  freely. 

More  and  more  rarely,  unless  t 
are  bribed  to  do  so,  do  we  take  t 
pains  to  write  or  phone  a  stati 
or  a  sponsor  to  express  approi; ; 
of  a  proeram;  almost  as  rarely 
we  do  anything  about  it,  except' 
dial  another  station,  when  we  d 
approve  of  a  program.  As  a  resij 
the  sponsor  rarely  knows,  until  [  i. 
does   something   definitely  wrot 
what  the   audience   really  thin 
about  his  program. 

Once  in  a  great  while  the  pub 
becomes  vocal  as  in  the  recent  M  ; 
West  incident.  The  audience  rerl 
tion  in  this  instance  was  not,  H. 
parently,  against  the  sponsor  i*i 
the  station  or  the  network,  a| 
surely  not  against  Miss  West, 
her  current  picture  is  the  most  si 
cessful  she  has  ever  filmed.  It  vi 
evidently  merely  the  breaking  loc  . 
of  a  lot  of  dammed-up  irritati 
which  had  been  accumulating  ' 
months,  not  against  this  spec 
program  but  against  the  particul 
type  of  program  in  general. 

On  the  other  side  of  the  pictu 
a  gratified  audience  will  contin  . 
to  take  a  popular  program  i 
granted  and  to  sit  on  its  han 
week  after  week  and  month  aft 
month  and  year  after  year,  doi 
absolutely  nothing  to  suggest 
the  sponsor  and  the  station  th 
they  are  on  the  right  track.  P( 
haps  these  good  people  buy  t 
product,  and  perhaps  they  don't.  I 
doubt  one  reason  why  they  like  tl 
program  is  because  it  contains 
minimum  of  advertising.  This  ra 
or  may  not  be  to  the  ultimate  si 
vantage  of  the  sponsor.  .1 

But  let  this  sponsor  finally  1* 
come  discouraged,  or  decide  that 
has  extracted   the  last  ounce  ^ 
value  from  his  program  and  mf^ 
a  switch,  and  then,  like  as  i 
when  it  is  too  late,  the  audienc 
heard  from.  Some  times  I  am 
clined  to  feel  that  there  is  mj 
negative  than  constructive  thinki 
these  days  .  .  .  that  we  are  quie 
to  toss  a  brickbat  than  a  bouqu 
more  ready  to  register  a  proti 
than  a  commendation. 

G.  L.  Price, 
Mertens  &  Price  In 
Los  Angeles. 


IGA  to  Place  Spots 

INDEPENDENT  Grocers'  Allian 
of  America,  Chicago  (IGA  Groce 
Stores),  has  placed  its  accoui 
with  Ruthrauff  &  Ryan  Inc.,  C|, 
cago.  One-minute  dramatized  i  ^ 
nouncements  were  cut  in  Chica 
March  30  and  will  shortly  be  plac' 
on  about  20  stations. 
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aminer  Opposes 
ansfer  of  WTIC 

to   Subsidiary  Inspires 

lysis  of  Utility  Laws 

'lAL    of   the    application  of 
,    Hartford,    for  voluntary' 
ment  of  its  license  from  one 
iary    company    to  another, 
recommended    to    the  FCC 
h   22    by    Examiner    P.  W. 
rd  in  a  report  in  which  he 
occasion  to  analyze  the  law 
cting    public     utilities  and 
ion  carriers. 

author  of  several  provoca- 
reports  in  recent  months,  Ex- 
er  Seward  held  that  the  ap- 
;   for   assignment   had  not 
financial  responsibility.  The 
m  is  owned  by  the  Travelers 
ance  companies,  but  has  been 
i-ed  in  the  name  of  Travelers 
ticasting  Service   Corp.  The 
nment    was    to  Travelers 
icasting  Co.,  another  subsid- 
No  actual  change  in  basic 
ship  was  involved. 

Seven  Years  of  Losses 

a  lengthy  dissertation  on  the 
and  loss  statement  of  the 
n,  the  examiner  brought  out 
t  had  lost  a  total  of  nearly 
,000  over  a  seven-vear  period 
1936  but  that  for  the  first 
months  of  1937  it  showed  ac- 
net    profits    of    more  than 
DOO. 

le  record  is   not   clear  just 
the  operation  of  station 
and  its   associated  short- 
stations  could  have  resulted 
€se  enormous  losses,  or  why 
tations  were  kept  on  the  air, 
s  it  was  on  the  theory  that 
arent  company,  having  origi- 
established  the  station  to  ad- 
e    its    business,  considered 
he  continued  operation  would 
rth  as  an  advertising  medium 
osses  sustained.  The  parent 
ny  and  the  assignor  had  at 
mes  a  ready  means  at  hand 
t  a  stop  to  these  enormous 
if  the  parent  company  con- 
d  it  was  not  getting  value 
ed  in  advertising  its  insur- 
■  business.  The  stations  could 
een  silenced  and  the  licenses 
uished  to  the  issuing  author- 


way  of  legal  analysis,  the 
sner  delved   into  the  public 
r  issue  although,  so  far  as 
1,  it  was  not  raised  in  any 
er  in  the   hearing.   He  re- 
3    to    the    General  Electric 
m  which  the  Supreme  Court 
that    broadcasting  stations 
a  "peculiar   public  utility", 
he  said  there  seemed  to  be 
•ubt  that  a  station  with  re- 
to  its  service  to  the  listening 
is   a   "public  utility",  de- 
g  that  this  had  never  been 
nged.  But  he  added  there  is 
pnounced   difference  between 
blic  utility  and  a  "common 
!r".  "There  seems  to  be  no 
but  that  all  common  carriers 
3ublic   utilities,   but   the  re- 
is  not  true.  There  is  a  spe- 
ieclaration  in  the  Act  that 
censee  of  a  radio  broadcast 
n  is  not  a  'common  carrier', 
■owhere  in  the  Act  is  it  de- 
;   or   implied   that   a  radio 
cast  station  is  not  a  public 

reptions  to  the  report  will  be 
>n  behalf  of  WTIC,  with  oral 
aents  requested,  it  is  under- 
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CFAC 


The  increased  efficiency 
and  the  lowered  costs  that 
Lingo  promises  are  once 
again  PROVEN  FACTS 
.  .  .  based  on  the  excellent 
performance  of  the  Lingo 
Tubular  Steel  Radiator  re- 
cently installed  at  station 
CFAC,  Calgary,  Alberta. 

R.  A.  Erickson,  chief  en- 
gineer writes,  "7  am  satis- 
fied that  a  more  efficient 
and  economical  radiator 
could  not  be  obtained" .  Mr. 
Erickson  is  one  of  several 
progressive  engineers  who 
have  told  this  same  story 
.  .  a  new  realization  of 
peak  performance.  It's  a 
story  of  lowered  costs  and 
new  standards  that  will  in- 
terest YOU,  too! 


A  iouhle  saving  effected  bi]  lower  height 


This  installation  proves  that  with  the  Lingo  Tubular  Steel  Radiator  the  height 
can  be  considerably  less  than  usually  required  and  that  the  field  strength  is 
much  higher  than  the  minimum  requirements.  The  CFAC  radiator  pictured 
here  is  only  175  feet  high  (equivalent  to  but  l/6th 
wave   length   tall    for   the   frequency   of   930  KC). 
Naturally,  this  effects  a  great  saving  in  cost,  not  only 
on  the  low  basic  price  of  Lingo  Radiators,  but  also 
because  it  is  possible  to  use  a  shorter  Radiator  than 
usually  required. 


i  Lowmp 
^  coin 


rThe  entire  amazing  story  of  Lingo  Ver- 
tical  Tubular    Steel    Radiators.   Today — 
*  write  for  your  copy  of  our  brochure — 
'NEW    STANDARDS    FOR    VERTICAL  RADI- 
ATORS". Gladly  sent  to  executives  and  engineers.. 


JOHN  E.  LINGO  &  SON,  INC.     Est.  1897   CAMDEN,  N.  J. 
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ACTIONS   OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 


MARCH  12  TO  MARCH  30,  INCLUSIVE 


Decisions  .  .  . 


MARCH  14 

MISCELLANEOUS— NEW,  King  Tren- 
dle  Brdcstg.  Corp.,  Pontiac,  Mich.,  granted 
auth.  take  depositions ;  NEW,  Pontiac 
Brdcstg.  Co.,  Pontiac,  Mich.,  granted  pet 
continue  hearing  ;  NEW,  McComb  Brdcstg 
Corp.,  McComb,  Miss. — Granted  auth.  take 
depositions  :  NEW,  Rock  Hill  Brdcstg.  Co. 
Rock  Hill,  S.  C,  granted  pet.  intervene  ap 
plic.  of  P.  W.  Spencer;  NEW,  Allen  B 
Dumont  Lab.,  Upper  Montclair,  N.  J. 
granted  pet.  accept  answer  in  applic.  of 
General  Electric  Co.  for  new  television  sta 
tion  ;  NEW,  General  Electric  Co.,  Albany 
granted  pet.  consolidate  hearing  applic 
television  stations. 

ORAL  ARGUMENTS  GRANTED  —  Pa- 
cific Radio  Corp.,  Grants  Pass.,  Ore.  ; 
Voice  of  Detroit  Inc.,  Detroit;  Cadillac 
Brdcstg.  Corp.,  Detroit ;  WWPO  Inc.,  Pitts- 
burgh ;  Times  Printing  Co.,  Chattanooga, 
Tenn.  ;  Martin  R.  O'Brien,  Aurora,  111.,  all 
4-21-38. 

MARCH  IS 

MISCELLANEOUS  —  KPRC,  Houston, 
granted  extension  temp.  auth.  5  kw  N  ; 
WBRK,  Pittsfield,  granted  license  for  CP 
new  station  1310  kc,  100  w  N,  250  w  D. 
unl.  ;  WBCM,  Bay  City,  Mich.,  granted  li- 
cense for  CP,  new  trans.  ;  KFEQ,  St. 
Joseph,  Mo.,  granted  license  for  CP  change 
trans,  site,  vertical  radiator  ;  WSPA,  Spar- 
tanburg, S.  C,  granted  CP  new  radiator, 
equip.  ;  WCOA,  Pensacola,  Fla.,  granted 
license  for  CP  change  trans,  site,  vertical 
radiator,  change  equip.,  increase  day  to  1 
kw. 

MARCH  16 

WFOY,  St.  Augustine,  Fla.  —  Granted 
petition  accept  amended  applic.  for  CP 
1430  kc.  in  lieu  of  590  kc. 

SET  FOR  HEARING— WNBZ,  Saranac 
Lake,  renewal  applic.  ;  KFJM,  Grand 
Forks,  N.  D.,  mod.  license  N  to  1  kw ; 
WSFA,  Montgomery,  Ala.,  same;  NEW, 
Inland  Empire  Bcstg.  Co.,  Pasco,  Wash., 
CP  1310  kc  100  w  unl. ;  NEW,  Greenville 
Bestg.  Co.,  Greenville,  N.  C,  CP  1500 
kc  250  w  D ;  NEW,  Nathan  Frank,  New 
Bern,  N.  C,  CP  1500  kc  100  w  unl. 

MISCELLANEOUS  —  NEW,  United 
Theatres,  San  Juan,  P.  R.,  set  for  hear- 
ing de  novo,  dismissed  opposition  of  Juan 
Piza ;  WBAA,  W.  Lafayette,  Ind.,  denied 
further  hearing  applic.  WGRC ;  WTNJ, 
Trenton,  granted  renewal,  CP  new  trans., 
antenna;  WCBA,  WSAN,  Alletown,  grant- 
ed renewal  on  condition  contract  for 
transfer  be  cancelled ;  KDB.  Santa  Bar- 
bara, Cal.,  denied  petition  re  qualification 
of  licensee  in  applic.  invol.  transfer  of 
control. 

MARCH  17 

MISCELLANEOUS  —  NEW,  WWPO 
Inc.,  Pittsburgh,  granted  permission  file 
brief,  dismissed  opposition  WJAS,  KQV, 
WDEL;  KROY,  Sacramento,  denied  re- 
opening record  applic.  enlarge  facilities : 
KOBH,  Rapid  City,  S.  D.,  denied  applic. 
take  further  testimony ;  WHBF,  Rock 
Island,  111.,  granted  30-day  continuance 
hearing ;  WFBM,  Indianapolis,  granted 
petition  intervene  applic.  WBAA  to  move 
to  Indianapolis ;  WHBL,  Sheboygan,  Wis., 
denied  continuance  hearing  applic.  increase 
power ;  WCAO,  Baltimore,  granted  exten- 
sion temp.  auth.  use  1  kw  N  ;  Tribune  Co., 
Tampa,  Fla.,  granted  continuance  oral 
argument  Ex.  Rep.  1-538,  to  4-24-38. 

MARCH  19 

MISCELLANEOUS— NEW,  Young  Peo- 
ples Assn.  for  Prop,  of  Gospel,  Philadel- 
phia, granted  request  oral  argument  4-28- 
38;  NEW,  Fla.  West  Coast  Brdcstg.  Co., 
Clearwater,  granted  waiver  Rule  104.6b  and 
accepted  appearance ;  WJAX,  Jacksonville, 
Fla.,  granted  acceptance  answer  in  WTAD 
applic.  ;  WAAW,  Omaha,  granted  pet.  in- 
tervene hearing  on  applic.  Gt.  Western 
Brdcstg.  Co.,  Omaha. 

MARCH  22 

MISCELLANEOUS  — WGL,  Ft.  Wayne, 
granted  license  for  CP  increase  D  to  250 
w ;  WTOL,  Toledo,  granted  license  for  CP 
new  station  ;  WOMI.  Owensboro,  Ky., 
granted  license  for  CP  new  station  ; 
WGVA,  Indianapolis,  granted  mod.  CP  re 
antenna,  trans.  ;  NEW,  George  B.  Storer, 
Pontiac,  Mich.,  granted  pet.  intervene  ap- 
plic. King-Trendle  Brdcstg.  Corp.  ;  WSUN, 
St.  Petersburg,  Fla.,  granted  pet.  inter- 
vene applic.  Fla.  West  Coast  Brdcstg.  Co. 

MARCH  23 
MISCELLANEOUS  —  WKZO,  Kalama- 
zoo,   action    of    2-9-38    held    in  abeyance 
pending    court    decision  ;    WBOW,  Terre 
Haute,  denied  rehearing ;  WISN.  Milwau- 


kee, denied  reopening  applic.  ;  KFUO, 
Clayton,  Mo.,  denied  rehearing  and  post- 
ponement effective  date  applic.  KSD  for 
mod.  license  <>tc.,  and  applic.  of  KFUO 
for  renewal ;  NEW,  Richard  M.  Casto, 
Johnson  City,  Tenn.,  denied  reopening 
hearing  Ex.  Rep.  1-387,  denied  postpone- 
ment oral  argument ;  NEW,  Warren  B. 
Worcester,  San  Diego,  denied  CP  1,400 
kc  250  w  1  kw  D  unl.  ;  NEW,  W.  H. 
Kindig,  Hollywood,  denied  applic.  CP  710 
kc  500  w  ltd.  as  in  default. 

MARCH  24 

MISCELLANEOUS  — WPEN,  Philadel- 
phia, granted  extension  temp.  auth.  in- 
crease to  1  kw  to  counteract  interference, 
also  unl.  time  in  April  if  WRAX  is  silent. 

MARCH  25 

MISCELLANEOUS —WFIL,  Philadel- 
phia,, extension  temp.  auth.  1  kw  N  ; 
NEW,  Chester  Howard,  Clarence  Berger, 
Wallade,  Id.,  granted  continuance  hearing 
applic.  CP,  and  auth.  take  depositions. 

APPLICATIONS  WITHDRAWN  (re- 
quest of  applicants) — WBAA,  Purdue,  U., 
W.  Lafayette.  Ind.,  CP  move  to  Indiana- 
polis etc.  ;  WGR,  Buffalo,  CP  adjust  trans.  ; 
KWNO,  Winona,  Minn.,  vol.  assign.  CP  to 
Winona  Radio  Service ;  KLAH,  Carlsbad. 
N.  M.,  vol.  assign,  license  to  Jack  W.  Haw- 
kins and  Barney  H.  Hubbs. 

MARCH  26 

MISCELLANEOUS— WMBQ,  Brooklyn, 
granted  extension  temp.  auth.  Joseph  Hu- 
sid,  Receiver,  to  operate  station ;  NEW, 
Cumberland  Bcstg.  Co.,  Fayetteville,  N.  C, 
Citizens  Bcstg.  Corp..  Schenectady,  NEW. 
Thomas  J.  Watson.  Endicott,  N.  Y.,  NEW, 
Hampden-Hampshire  Corp.,  Holyoke,  Mass., 
KMLB,  Monroe,  La.,  all  granted  request 
for  oral  argument  4-28-38  ;  WJBW,  New 
Orleans,  denied  continuance  hearing  of 
McComb  Bcstg.  Corp.,  McComb,  Miss. 

MARCH  28 

MISCELLANEOUS— NEW,  C.  P.  Sud- 
weeks,  Spokane,  applic.  950  kc  500  w  1  kw 
LS  unl.,  once  set  for  hearing,  withdrawn 
without  prejudice ;  KFEQ,  St.  Joseph,  Mo., 
applic.  mod.  license  withdrawn  without 
prejudice ;  Sellers  Inc.,  Dallas,  applic.  make 
transcriptions  for  Mexican  stations  denied 
as  in  default ;  KFQD,  Anchorage,  Alaska, 
granted  continuance  renewal  hearing  60 
days. 

MARCH  30 

MISCELLANEOUS  —  KAWM,  Gallup, 
N.  M.,  granted  CP  vertical  radiator,  in- 
crease D  to  250  w;  NEW.  Cleveland  City 
Bd.  of  Education,  granted  CP  non-com- 
mercial 41500  kc  500  w :  WNEW.  New 
York,  extension  license  2  mo.  ;  WBEO. 
Marquette,  Mich.,  granted  mod.  license  re 
hours. 

SET  FOR  HEARING  — NEW.  F.  W. 
Mayer,  Denver.  CP  1310  kc  100  w  250  w 
D  unl.  ;  NEW.  Kammeraad-Smith  Bcstg. 
Co.,  Holland.  Mich..  CP  1200  kc  100  w 
spec.  :  WGTM,  Wilson,  N.  C,  CP  change 
1310  to  1420  kc,  increase  to  100  w  250  w 
D  ;  KOOS,  Marshfield,  Ore.,  mod.  license 
N  to  250  w;  WMBD.  Peoria.  111.,  mod. 
license  N  to  5  kw ;  NEW,  Citizens  Voice 
&  Air  Show,  Provo.  Utah.  CP  1210  ke 
100  w  250  w  unl.  ;  NEW.  Eastern  Caro- 
lina Bcstg.  Co..  Goldsboro,  N.  C,  CP 
1370  kc  100  w  unl. 


Examiners'  Reports  .  .  . 

KVOL,  Lafayette,  La.  —  Examiner  Hill 
recommended  (1-604)  that  applic.  CP  1310 
ke,  100  w-250  w  LS,  unl.  be  granted,  in- 
crease D  to  250  w  be  granted. 

KLO,  Ogden,  Utah — Examiner  Berry  rec- 
ommended (1-605)  that  applic.  increase 
500  w  to  1  kw  5  kw  LS  be  granted. 

KWOS,  Jefferson  City,  Mo. — Examiner 
Irwin  recommended  (1-606)  that  applic. 
change  1310  kc,  100  w  D  to  CP  1310  kc, 
100  w  250  w  LS  unl.  be  granted. 

WTBO,  Cumberland,  Md.  —  Examiner 
Hill  recommended  (1-607)  that  applic. 
for  transfer  of  control  from  Roger  W. 
Clipp  and  Frank  V.  Becker  to  Delaware 
Channel   Corp.   be  denied. 

WFAS,  White  Plains,  N.  Y.— Examiner 
Irwin  recommended  (1-608)  that  applic. 
for  experimental  auth.  1210  kc,  100  w 
Bimul.-WBRB  Sh.-WGNY  and  WGBB,  D ; 
Bh.-WBRB,  WGNY,  WGBB.  N.  be  granted. 

WKAR.  East  Lansing.  Mich. — Examiner 
Hill  recommended  (1-609)  that  applic.  CP 
increase  D  1  to  5  kw  be  granted. 

NEW,  Sherman  V.  Coultas,  Milton  Edge, 
Hobart  Stephenson,  Jacksonville,  111. — Ex- 
aminer Berry  recommended  (1-610)  that 
applic.  CP  1310  kc  100  w  unl.  be  granted. 


MORE  POWER— Is  the  theme  of 
new  program  series  on  KVSO,  Ard- 
more,  Okla.,  which  recently  in- 
creased its  power  to  2.50  watts  day. 
Engineering  staff  of  KVSO  (1  to  r) 
Charles  M.  Dibrell,  Bob  MacFar- 
land,  Chief  Engineer  Paul  W.  Ross. 


WDZ.  Tuscola,  111. — Examiner  Hill  recom- 
mended (1-611)  that  appHc.  increase  D  to 
1  kw  be  granted. 

NEW,  Y.  W.  Scarborough,  J.  W.  Orvin, 
Charleston,  S.  C. — Examiner  Berry  recom- 
mended (1-612)  that  applic.  CP  1210  kc 
100  w  250  w  LS  unl.  be  granted. 

WTIC,  etc,  Hartford — Examiner  Seward 
recommended  (1-613)  that  applic.  vol.  as- 
sign, license  to  Travelers  Brdcstg.  Co.  be 
denied. 

WILL,  Urbana,  111. — Examiner  Seward 
recommended  (1-614)  that  applic.  increase 
to  5  kw  D  be  granted. 

NEW,  J.  T.  GRIFFIN,  Ft.  Smith,  Ark. 
— Examiner  Seward  recommended  (1-615) 
that  applic.  CP  830  ke  1  kw  D  be  dis- 
missed with  prejudice. 

NEW,  Piedmont  Bcstg.  Corp.,  Salisbury. 
N.  C. — Examiner  Berry  recommended 
(1-616)  that  applic.  CP  1500  kc.  100  w 
250  w  LS  unl.  be  granted ;  that  applic. 
Burl  Vance  Hedrick,  1340  kc  1  kw  D,  at 
Salisbury,  be  denied. 

WDNC,  Durham,  N.  C. — Examiner  Ir- 
win recommended  (1-617)  that  applic.  CP 
change  1500  kc  100  w  unl.  to  600  kc  1  kw 
unl.  be  denied. 

KTSM,  El  Paso — Examiner  Bramhall  rec- 
ommended (1-618)  that  applic.  change  1310 
kc  100  w  250  w  LS  S-WDAH  to  1350  kc 
500  w  unl.  be  denied. 

KSRO,  Santa  Rosa,  Cal.— Examiner  Ber- 
ry recommended  (1-619)  that  applic 
change  1310  kc  250  w  D  to  100  w  250  w 
D  unl.  be  granted. 

Applications  .  .  . 

MARCH  12 

WQDM,  St.  Albans,  Vt.— Vol.  assgn.  li- 
cense Regan  and  Bostwick  to  F.  Arthur 
Bostwick. 

WIBX,  Utica,  N.  Y.— Mod.  license  in- 
crease D  to  250  w. 

WJNO,  West  Palm  Beach,  Fla.  —  Mod. 
license  change  name  to  WJNO  Inc. 

NEW,  Rock  Hill  Brdcstg.  Co.,  Rock  Hill, 
S.  C— CP  1310  kc,  100  w  D. 

WAAW,  Omaha,  Neb. — Vol.  assign,  to 
Central  States  Brdcstg.  Co. 

KGBX,  Springfield,  Mo.  —  CP  change 
equip.,  increase  power  to  1  kw. 

KWTO,  Springfield,  Mo. — CP  directional 
antenna,  change  hours  to  unl.  1  kw  N. 

KGVO,  Missoula.  Mont.  —  CP  change 
equip.,  increase  D  to  5  kw. 

WOR,  Newark — Mod.  facsimile  to  50  kw. 

WHP.  Harrisburg — CP  new  trans.,  in- 
crease to  1  kw  5  kw  D  and  install  direc- 
tional antenna  for  N. 

KWSC,  Pullman,  Wash.— Mod.  license  to 
5  kw  D  and  N. 

MARCH  16 

WKBW,  Buffalo — CP  change  to  50  kw, 
new  trans.,  and  directional  antenna  N. 

WHJB,  Greensburg,  Pa.— CP  change  D 
to  unl.,  directional  antenna  N,  move  trans. 

WMAZ,  Macon,  Ga. — CP  new  trans.,  in- 
crease power. 

WCOC,  Meridian,  Miss. — CP  move  trans., 
increase  power,  change  equip.,  antenna. 

KTBS,  Shreveport,  La.  —  CP  change  to 
620  kc,  move  trans.,  install  directional  an- 
tenna, increase  D  to  5  kw. 

MARCH  21 

WPG,  Atlantic  City;  WBIL,  New  York 
— Mod.  licenses  re  hours  ;  WHDF,  Calumet, 
Mich.,  same. 

WMBC,  Detroit — CP  change  1420  kc  100 
w  250  w  D  to  600  kc  250  w. 

KOMA,  Oklahoma  City — CP  new  trans., 
amended  to  50  kw  directional. 


WFOY,  St.  Augustine,  Fla. — CP  r:\ 
1210  kc  100  w  250  w  D  to  590  kc  i 
amended  to  1430  kc 

NEW,  W.  B.  Greenwald,  Topeka  — 
1370  kc  100  w  250  w  D  unl.,  continf 
KCMO  grant  of  1450  kc 

NEW,  Edward  Breen,  Allen  R.  Lo( 
II,  Ft.  Dodge,  la. — CP  1500  kc  100  w 
w  D  unl.,  amended  to  1370  kc  spec. 

MARCH  22 

NEW,  Radio  Service  Co.,  Brunswick,' 
— CP  1420  kc  100  w  250  w  D  unl. 

WBIG,  Greensboro,  N.  C. — CP  incr 
power  etc.,  amended  to  5  kw  N  &  D. 

WGIL,  Galesburg,  111.— Mod.  CP  re  , 
tenna,  trans.,  studio  sites. 

MARCH  25  ; 

NEW,  United  Theatres,  San  Juan,  I 
— CP  570  kc  1  kw  unl.,  amended  to 
kc  directional. 

WJEJ,  Hagerstown,  Md.— Mod.  he: 
spec,  to  100  w  unl. 

WBNS,  Columbus — License  for  CP. 

WKBN,  Youngstown — Mod.  CP  re 
tenna  trans.,  amended  to  change  t 
from  unl.  to  Simul.-N.  Synchro.-WOSI 

NEW,  Sumter  Radio  Bcstg.,  Sumte 
C. — CP  1420  kc  250  w  D. 

KPAC,  Port  Arthur,  Tex.— CP  ch 
1260  kc  D  to  1220  kc  500  w  unl. 

WLAK,  Lakeland,  Fla. — Auth.  traj, 
control  to  David  E.  Smiley,  Ralph  N" 
son.  L.  S.  Mitchell. 

KFGQ.  Boone,  la. — License  for  CP 
trans.  ,  ,. 

KFEQ,  St.  Joseph,  Mo. — Mod.  licen 

to  LS.  ^  ,     T  ■ 

KFBK,    Sacramento,    Cal. — License 

CP  new  trans.,  increase  power. 

MARCH  26 
WRC,  Washington — License  for  CP 

trans.,  antenna,  increase  power. 
WDAS,  Philadelphia — Mod.  license 

250   W.  ,  .      T  A 

NEW,  James  F.  Hopkins  Inc..  Ani 
bor   Mich. — CP  1400  kc  to  250  w  unl. 

NEW,  Orville  W.  Lyerla,  Herrin, 
CP  1310  kc  100  w  250  w  D  unl. 

KWJJ,  Portland,  Ore. — Exp.  auth. 
kc  unl.  Simul.-KRLD,  WTIC,  500  w. 
MARCH  30 

NEW,  Civic  Bcstg.  Corp.,  Syrac 
CP  1210  kc  100  w  unl. 

WHK,   Cleveland— Mod.   license  N 
5  kw,  amended  to  5  kw  N  &  D. 

WCKY,  Cincinnati — CP  increase  1 
50  kw.   , 

KDKA,  Pittsburgh — CP  change  eqi 

WTOC,    Savannah  —  Mod.    CP  as 
new    trans.,    increase    power,    to  cl 
trans,  site. 

WJJD,  Chicago — Mod.  license  re  ev 
hours.  _ 

KXA,  Seattle — Mod.  CP  change  i 
etc.,  to  change  antenna,  trans,  and  ! 

^  KMED,  Medford,  Ore.— CP  increas 
w  to  1  kw  new  trans.,  change  14, 
1320  kc,  amended  to  omit  freq.  cb" 
KSEI,  Pocatello,  Id. — CP  change  9 
600  kc,  250  w  1  kw  D  to  1  kw  N 
directional. 

JOHNNY,  the  Call  Boy,  smi 
master  of  ceremonies  in  radio,  is' 
also  the  only  master  of  cerem 
heard  on  three  networks.  Contii 
on  Johnny  Presenis  on  CBS 
NBC,  he  now  also  handles  intr 
tions  on  Johnny  Presents  —  TV; 
Yotir  Name?,  which  started  on 
tual  March  2.5.  ' 


AIRLINE— Radio  students  of 
land  Television  Inc.,  Kansas 
took  a  flight  over  the  city  oij 
completion  of  their  graduf 
Neal  Keehn  (at  mike),  sp 
events  director  of  KMBC,  that 
was  on  hand  to  interview  the: 
and  G.  W.  Taylor,  preside: 
Midland,  got  a  big  thump  oi 
the  whole  thing.  » 
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New  Business 

>  E  R  A  L  MILLS,  Minneapolis 
I  Medal  flour),  on  March  28 
■d  Get  Thin  to  Music  on  2  Mu- 
tations, Mon.  througli  Sat.,  9  :30- 
a.  m.   on  WCAE   and  10:30- 

.  on  WGN.  Agency :  Blackett- 
le-Hummert,  Chicago. 

)CIATED  Funeral  Directors 
1  Insurance  Co.,  Waco,  Tex., 
itarted  Bel  Canto  Quartet  on 
Quality  Networli  for  26  weekly 
er-hours,  Sun.,  2 :20  p.  m.  thru 
28.  Series  originates  at  WFAA, 
s.  Placed  direct. 

RSON  DRUG  Co.,  Baltimore 
jiio-Seltzer) ,  on  j^pril  3  starts 
Stoopnagle  on  13  Yankee  Net- 
stations,  Sun.,  6 :4.5-7  p.  m. 
;y :  J.  Walter  Thompson  Co.,  N. 

jtETT  &  MYERS  Tobacco  Co., 
York,  on  April  18  starts  Chester- 
Daily  Sports  Column,  with  Paul 
as,  on  50  stations  of  a  split 
Red  network,  Mon.  through  Sat., 

>  :45  p.  m.  Agency  :  Newell-Bm- 
Co.,  N.  Y. 

5EH0LD  FINANCE  Corp.,  Chi- 
on  April  6  starts  It  Can  Be 
on  CBS,  Wed.,  10:30-11  p.  m. 
y  :  BBDO,  Chicago. 

2SS0N  &  ROBBINS,  Bridge- 
Conn.  (Calox  tooth  powder),  on 
30  starts  Joyce  Jordan,  Girl  In- 
on  CBS,  Mon.  thru  Fri.,  9:30- 
a.  m.  (BDST)  Agency:  Brown 
rcher,  N.  Y. 

BERT  PHARMACAL  Co.,  St. 

(Listerine  products),  on  April 
arts  Grand  Central  Station  on 
I  Sun.,  10-10:30  p.  m.  (EDST). 
fy  :  Lambert  &  Feasley,  N.  Y. 

JILOWE  Corp.,  New  York,  (Pop- 
'p,  on  May  2  starts  Popeye  the 
'■  on  CBS,  Mon.,  Wed.,  Fri., 
5:30  p.  m.  (EDST).  Agency: 
jett-Sample-Hummert,  N.  Y. 

TIN  MFG.  Co.,  Brooklyn  (All- 
ishoe  polish),  on  April  19  starts 
I  to  Shine  on  38  CBS  stations, 
10-10:30  p.  m.  Agency:  Ber- 
lam,  Castleman  &  Pierce,  N.  Y. 

.'[.ODENT  Co.,  Chicago,  on  March 
rted  Candid  Lady  for  26  weeks 
NBC-Pacific  Red  stations,  Mon. 
Fri.,  3:15-3:30  p.  m.  (PST). 
ly :  Lord  and  Thomas,  Chicago. 

'3GER  BREWING  Co.,  Newark, 
arch  22  started  Krueger  News 
\ter  on  8  Yankee  stations  Tues., 
.,  Sat.,  7  :30-7  :45  p.  m.  Agency : 
&  Rubicam,  N.  Y. 

IP  MORRIS  &  Co.,  New  York 
er^^iettes),  on  March  25  started  for 
•eks  Johnny  Presents  —  Whafs 
iame?  on  3  Mutual  stations 
{  WGN  WLW),  Fri.,  8-8:30 
Agency :  Blow  Co.,  N.  Y. 


AIRPORT 

LAND 
STATION 

DYNAMIC 
MICROPHONE 

Rugged.  Durable. 
Chrome  stand. 
Aluminum  case, 
rubber  base.  33 
ohms.  Govt,  regu- 
lations for  freq. 
response.  With- 
stands 500  V.  in- 
sulation. Also  air- 
craft and  aero- 
handi  microphones. 

MICROPHONE 
DIVISION 


ftl  jflVERSAL  MICROPHONE  CO.,  LTD., 
esii  'barren  Lane,  Inglewood,  Calif.,  U.S.A. 


NATIONAL  — Wild  Life  Restora- 
tion Week  (March  20-26)  was  ob- 
served by  KOIN,  Portland,  Ore.,  in 
more  ways  than  one.  KOIN  aired 
a  series  of  announcements  and 
KOIN  staff  members  went  hunting. 
Left  to  right  are  Charles  Couche, 
sales  manager;  C.  Roy  Hunt,  gen- 
eral manager;  Clyde  Phillips,  audi- 
tor, and  Owen  Dunning,  staff  mu- 
sician. 

SERVEL  SALES  Inc.,  New  York 
(Servel,  Electrolux  refrigerators),  on 
April  7  starts  sponsorship  of  March 
of  Time  on  35  NBC-Blue  stations, 
Thurs.,  8-8:30  p.  m.  Agency:  BBDO, 
N.  Y. 

BANK  OF  AMERICA,  San  Francis- 
co, on  March  27  started  House  of  Mel- 
ody on  10  Mutual-Don  Lee  stations, 
7-7:30  p.  m.  (PST).  Agency:  Charles 
R.  Stuart,  San  Francisco. 

TEXAS  WEEKLY,  edited  by  Peter 
Molyneaux,  has  started  a  series  of 
lectures  on  WFAA,  Dallas,  and  Texas 
Quality  Group  for  13  weeks.  The  ac- 
count was  placed  direct. 

Renewal  Accounts 

RICHARDSON  &  ROBBINS,  Dover, 
Del.  (boned  chicken),  on  April  18 
starts  for  52  weeks  The  Revelers  on  6 
NBC-Blue  stations,  Mon.,  Wed.,  Fri., 
6:15-6:25  p.  m.  Agency:  Chas.  W. 
Hoyt  Co.,  N.  Y. 

S.  C.  JOHNSON  &  Co.,  Racine,  Wis. 
( floor  wax ) ,  on  April  12  renews  Fih- 
her  McGee  and  Molly  on  62  NBC-Red 
stations,  Tues.,  9:30-10  p.  m.  (repeat, 
now  12-12  :30  a.  m.,  on  April  26  shifts 
to  12:30-1  a.  m.).  Agency:  Needham, 
Louis  &  Brorby,  Chicago. 

AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strike  cigarettes),  on 
May  7  renews  for  13  weeks  Your  Hit 
Parade  on  96  CBS  stations.  Sat.,  10- 
10  :45  p.  m.  Agency  :  Lord  &  Thomas, 
N.  Y. 

GENERAL  FOODS  Corp.,  New  York 
(Grape  Nuts),  on  April  4  renews  for 
52  weeks  Burns  &  Allen  on  73  NBC- 
Red  network  stations,  Mon.,  8-8  :30  p. 
m.  (repeat  10:30  p.  m.).  Uses  Jan 
Garber's  orchestra  starting  April  11. 
Agency :  Young  &  Rubicam.  N.  Y. 

STANDARD  BRANDS,  New  York 
(Fleischmann's)  on  April  3  renews 
for  13  weeks  The  Bakers  Broadcast  on 
64  NBC-Blue  stations.  Sun.,  4:30-5 
p.  m.  (PST).  Agency:  J.  Walter 
Thompson  Co.,  N.  Y. 

GALLENKAMP  STORES  Co.,  San 
Francisco  (shoes)  on  March  20  re- 
newed for  52  weeks  Professor  Puzele- 
wit  on  4  NBC-Pacific  Red  stations 
Sun.,  4-4  :30  p.  m.  Agency  :  Long  Adv. 
Service,  San  Francisco. 
PBPSODENT  Co.,  Chicago  (tooth- 
paste) on  March  27  renewed  for  13 
weeks  Mickey  Mouse  Theatre  of  the 
Air,  on  55  NBC  Red  stations.  Sun., 
5  :30-6  p.  m.  Agency  :  Lord  &  Thomas, 
Chicago. 

GENERAL  FOODS  Corp.,  New  York 
(Maxwell  House  Coffee)  on  April  7 
renews  for  13  weeks  Good  Neivs  of 
1938  on  74  NBC-Red  stations,  Thurs., 
6-7  p.  m.  (PST).  Agency:  Benton  & 
Bowles,  N.  Y'. 

JOHN  H.  WOODBURY  Co.,  Cincin- 
nati ( cosmetics ) ,  on  April  3  renewed 
for  26  weeks  Hollywood  Playhouse  on 
69  NBC  Red  and  Blue  stations.  Sun., 
9:9:30  p.  m.  (EST),  with  repeat. 
Agency  :  Lennen  &  Mitchell,  N.  Y. 


COOPERATING  SPONSORS  o  n 
March  27  renewed  for  13  weeks 
George  Jessel's  30  Minutes  in  Holly- 
wood on  the  Mutual  network,  Sun., 
6-6 :30  p.  m.  Agency :  Redfield-John- 
stone,  N.  Y. 

Network  Changes 

STANDARD  BRANDS  on  March  31 
ended  CBC  tieup  for  Rudy  Vallee 
program,  Thurs.,  8-9  p.  m. 

GENERAL  FOODS  Corp.,  New 
York  (Huskies),  on  April  26  moves 
Robert  L.  Ripley's  Believe  It  or  Not 
on  57  NBC-Red  network  stations  from 
Sat.,  8-8:30  p.  m.  to  Tues.,  10-10:30 
p.  m. 

PHILIP  MORRIS  &  Co.,  New  York, 
which  on  March  25  started  What's 
My  Name"?  on  Mutual,  on  April  1  will 
add  WNEW,  New  York. 

R.  J.  REYNOLDS  Tobacco  Co.,  Win- 
ston-Salem, N.  C.  (Camels),  on 
March  28  adds  5  stations  for  Cantor's 
Camel  Caravan,  previously  scheduled 
for  85  CBS  stations;  on  March  28 
adds  5  stations  to  Benny  Goodman 
program  on  87  CBS  stations. 

GENERAL  FOODS  Corp.,  New  York 
(Jell-o)  on  July  3  replaces  Jack  Ben- 
ny for  13  weeks  with  What  Would 
You  Have  Done?  on  86  NBC-Red  and 
50  CBC  stations.  Agency :  Young  & 
Rubicam,  N.  Y. 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  N.  C,  (Camel  cig- 
arettes), on  March  29  shifts  Benny 
Goodman's  Siving  School  on  Tuesday 
from  10-10:30  p.  m.  to  9:30-10  p.  m. 
on  CBS. 

GENERAL  ELECTRIC  Co.,  New 
York  (appliances),  on  March  14 
moved  Hour  of  Charm  on  NBC-Red 
Mon.  from  8:30-9  to  9-9:30  p.  m. 
Agency :  Maxon  Inc.,  N.  Y. 

QUAKER  OATS  Co.,  Chicago  (Aunt 
Jemima  pancake  flour),  March  14  re- 
versed the  sequence  of  Margot  of 
Castlewood  and  Cabin  at  the  Cross- 
roads on  NBC-Blue  network,  Mon. 
thru  Fri.,  10-10:30  a.  m. 

ROMA  WINE  Co.,  San  Francisco,  on 
March  13  shifted  A  Toast  to  the  Town 
from  CBS  California  stations  to  two 
Mutual-Don  Lee  stations  (KFRC, 
KHJ)  Fri.,  9:1.5-9:45  p.  m.  (PST). 
Agency  :  James  Houlihan,  San  Fran- 
cisco. 

ALLIS-CHAMBERS  MFG.  Co.,  Mil- 
waukee (farm  machinery)  has  added 
three  stations  (KRGV.  WBOW. 
WOOD)  to  Family  Party  on  split 
NBC  network. 

Wm.  WRIGLEY  Jr.  Co.,  Chicago,  on 
March  21  replaces  Poetic  Melodies 
with  Sing  &  Swing  on  CBS,  Mon. 
through  Fri.,  7-7:15  p.  m.  (repeat 
11-11:15  p.  m.)  Agency:  Frances 
Hooper  Adv.  Agency,  Chicago. 

LAMBERT  PHARMACAL  Co.,  St. 
Louis  (Listerine  shaving  cream), 
scheduled  to  start  Trwe  Detective  Mys- 
teries on  3  Mutual  stations  March  22, 
will  start  Anril  5,  Tues..  10-10:15  p. 
m.  Agency :  Lambert  &  Feasley.  N.  Y. 

GULF  OIL  Corp..  Pittsburgh,  on 
April  3  moves  Phil  Baker  from  Hol- 
lywood to  New  York  ;  on  61  CBS  sta- 
tions, Sun.,  7  :30-8  p.  m. 

H.  J.  HEINZ  Co.,  Pittsburgh  (57 
Varieties),  has  extended  Heinz  Maga- 
zine of  the  Air  two  weeks  to  April 
10  on  CBS. 

J.  B.  WILLIAMS  Co.,  Glastonbury, 
Conn.  (shaving  preparations),  on 
March  28  added  CFCF,  Montreal,  for 
True  or  False,  formerly  on  11  Mu- 
tual stations,  Mon.,  10-10 :30  p.  m. 


WRNL  Revocation 
Sought  by  WMBG 

THE  UNUSUAL,  if  not  unprece- 
dented request  that  the  FCC  revoke 
the  license  of  a  station  because  of 
alleged  failure  to  live  up  to  prom- 
ises in  connection  with  program 
service  was  filed  with  the  FCC 
March  17  in  the  form  of  a  petition 
for  revocation.  The  request  was 
filed  by  counsel  for  WMBG,  Rich- 
mond, Va.,  against  WRNL,  Rich- 
mond station  which  formerly  oper- 
ated as  WPHR  in  Petersburg,  Va. 

WMBG  counsel,  George  0.  Sut- 
ton, Arthur  H.  Schroeder  and 
James  L.  Proffitt,  held  in  their  pe- 
tition that  WRNL,  owned  by  the 
Richmond  News-Leader,  had  com- 
mitted itself  to  a  proposed  program 
service  in  applying  for  the  removal 
from  Petersburg  to  Richmond.  The 
testimony  on  the  removal,  it  was 
claimed,  showed  that  a  high  type 
of  broadcasting,  involving  dissemi- 
nation of  educational,  historical 
and  civic  matter,  was  assumed  as 
one  of  the  purposes  of  the  station. 

The  petition  recited  that  the 
Court  of  Appeals  had  used  the  Bib- 
lical term  "By  their  fruits  ye  shall 
know  them"  in  referring  to  the 
proper  method  of  determining 
whether  a  station  was  operating  in 
the  nublic  interest.  WRNL,  the  pe- 
tition said,  has  been  in  operation  in 
Richmond  since  Nov.  14  of  last 
year  and  it  should  be  possible  to 
determine  whether  the  station  has 
carried  out  the  proposals  made  by 
witnesses  at  the  hearing  on  the  re- 
moval. 

Together  with  the  petition  were 
submitted  records  of  the  broadcasts 
of  the  station  for  a  two-week 
period  which  began  Jan.  26,  1938, 
and  ended  March  1,  1938. 

"If  the  Commission  shall  find 
that  the  programs  that  have  been 
recorded  in  Exhibit  A  are  not  the 
type,  and  character  of  programs 
proposed  by  the  applicant  in  secur- 
ing the  permit  [to  move],"  said  the 
petition  "the  Commission  has  been 
misled  as  to  that  which  the  appli- 
cant has  proposed  and  that  which 
the  licensee  has  done  since  the  or- 
der for  the  removal  of  the  station 
was  issued  and  the  station  placed 
in  operation." 


"The  Cryttal  Specialists  Since  1925" 

SCIENTIFIC 
LOW  TEMPERATURE 


CO-EFFICIENT  CRYSTALS 

$40 


Approved  by  FCC 
Two  for  $75 .00 


'Each 


Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


[VICE 


124  JACKSON  AVEMJE 
University  Park 
HYATTSVILLE,  MARYLAND 


Gates  Remote  Equipment — - 

*'Does  a  Better  Job  at  a  Lower  Cost" 

GATES  RADIO  &  SUPPLY  CO.  \   Quincy,  111. 
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Business  Behavior — California  Crow — Mrs.  Tucker's 
Quarters — Pantaloons  on  Chops — Schmalz 


RCA  MFG.  Co.,  Camden,  for 
its  Victor  Record  Club,  is 
using  a  half -hour  a  week  on 
WJZ,  New  York,  consisting 
of  a  Saturday  night  program  of 
Larry  Clinton's  music,  and  six 
quarter-hours  a  week  on  KYW, 
Philadelphia.  Other  XBC  stations 
may  be  added  later.  The  new  proj- 
ect was  promoted  on  the  Magic  Key 
broadcast  of  March  20,  and  is  the 
subject  of  RCA's  "Listen",  five- 
page  insert  in  Life  Magazine  on 
April  4.  Local  wholesalers  and 
dealers  will  use  spot  radio  on  local 
stations.  A  test  in  Wilmington  re- 
sulted in  one  member  of  the  club 
for  each  250  homes,  showing  that 
60  were  planning  to  buy  phono- 
graph-radio sets  at  an  average 
price  of  S176. 

How  to  Behave 
MUTUAL  has  issued  a  24-page 
booklet  to  3,000  agencies  and  ad- 
vertisers called  "How  to  Behave 
in  Business."  In  addition  to  listing 
the  225  sponsors  on  WOR  in  1937, 
seven  pages  in  the  booklet  are  de- 
voted to  entertaining  comments  on 
general  business  behavior  such  as, 
How  to  Hold  a  Conference,  How  to 
Cut  an  Appropriation,  How  to 
Keep  a  Stiff  Upper  Lip.  "There  are 
few  more  pitiable  objects  than  a 
man  up  and  dressed  in  the  morn- 
ing ready  to  behave  in  business," 
writes  Promotion  Director  Joseph 
Creamer  in  his  preface. 

California  Crowing 

BIG  black  rooster  crows  on  the 
cover  of  a  promotion  brochure  is- 
sued by  KNX,  Los  Angeles,  to  em- 
phasize the  mail  resnonse  to  its 
early  morning  Sunrise  Salute 
which  features  Fletcher  Wiley.  A 
listening  area  map  of  the  western 
states  indicates  the  success  of  the 
program  during  a  recent  campaign 
by  the  National  Live  Stock  and 
Meat  Board. 

*      *  * 
Barn  Dance  Totals 

MORE  than  672,562  listeners  have 
paid  $447,747  to  see  the  Saturday 
night  National  Barn  Dmice  during 
the  six  years  that  it  has  been  broad- 
cast from  a  Chicago  theater  on 
WLS.  On  March  19,  WLS  began  its 
seventh  consecutive  year  of  broad- 
casting the  Xatio-nal  Bam  Dance. 


1913  Quarters 
SALES  of  Mrs.  Tucker's  Shorten- 
ing are  promoted  in  an  anniversary 
campaign  on  WFAA,  Dallas,  by 
offers  of  four  pound  cartons  of  the 
product  in  exchange  for  quarters 
made  in  1913,  the  year  the  Inter- 
state Cotton  Refining  Co.  started 
making  the  shortening.  The  spon- 
sor has  begun  its  sixth  consecutive 
year  of  Smile  Program  on  WFAA 
and  gift  offers  of  silver  anniver- 
sary spoons  for  a  dime  and  a  box 
top  are  made  on  the  series. 

*  *  * 

Pair  of  Shoes 
A  PAIR  of  Peters  shoes  is  offered 
weekly  to  the  listeners  sending  in 
the  most  interesting  "did  you 
know"  for  the  Peters  Surprise 
Party  series  which  started  March 
27  on  KPO.  San  Francisco,  and 
KFI,  Los  Angeles.  The  program 
includes  odd  and  interesting  facts 
discussed  by  Hal  Gibney,  announc- 
er, and  Leo  Cleary,  master  of  cere- 
monies. Sponsor  is  International 
Shoe  Co.,  St.  Louis. 

*  *  * 

L'ncle  Don's  Trips 
TALENT  quest  for  a  New  York 
boy  and  girl  is  being  conducted  by 
Uncle  Don.  heard  under  participat- 
ing sponsorship  six  days  weekly  on 
WOR,  Newark.  The  children  who 
win  the  contest,  by  singing,  dancing 
or  plajing  musical  instruments, 
will  be  given  a  free  trip  to  Cali- 
fornia. 

5?:  *  * 

Follow  Up 

FOLLOW-UP  promotion  piece  for 
its  new  mobile  unit  has  been  issued 
by  WKY,  Oklahoma  City,  in  news- 
paper form.  The  paper  is  splashed 
with  pictures  of  floods  and  strikes, 
covered  by  WKY  with  its  new  mo- 
bile transmitter. 

*  *  * 

Brochure  for  Spitalny 
KDKA,  Pittsburgh,  has  put  out  a 
promotion  piece  reviewing  the  pub- 
licity campaign  staged  for  the  ad- 
vent of  Maurice  Spitalny  as  KDKA 
director  of  music. 

*  *  * 

WIL  Plugs 

MORE  than  20  feature  programs 
on  WIL,  St.  Louis,  are  plugged 
during  station  breaks  throughout 
the  day. 


Ring  Repairs 

BENJAMIN  IRVING,  Long  Beach, 
Cal.,  (diamonds),  which  in  the  past 
used  spot  announcements,  has 
started  a  six-weekly  quarter-hour 
evening  news  period  on  KFOX,  that 
city.  Contract  is  for  52  weeks  and 
this  is  supplemented  with  a  Sun- 
day night  quarter-hour  commen- 
tary program.  The  Layman's 
Vievjs  of  the  News,  which  features 
Alvin  Wilder.  As  merchandising 
tie-in,  sponsor  offers  to  clean  and 
repair  diamond  rings  free  of  cost. 
To  announce  the  nightly  broad- 
casts, cards  have  been  placed  in  all 
street  cars  and  buses  of  Long 
Beach.  Agency  is  Alvin  Wilder. 

Mutual  Train 

TO  PROVE  that  economic  facts 
can  be  made  interesting  and  to  tell 
the  story  of  a  happy  sponsor.  Mu- 
tual has  published  a  small  bound 
book  in  five  colors  called  "Study  in 
Ups  and  Downs".  It  concerns  The 
D.  L.  &  W.  Coal  Co.  and  its  "blue 
coal"  program  on  11  MBS  stations, 
The  Shadow.  Across  the  paees  of 
the  book  runs  a  train  full  of  coal. 

*  ^ 

These  Three 

WHO,  Des  Moines,  has  issued  a 
brochure  called  "City,  Town,  Farm", 
analyzing  its  market  under  these 
three  divisions  and  indicating  who 
its  listeners  are  and  how  they  live. 
The  brochure  includes  a  comparison 
of  radio  facilities  in  the  market, 
statistical  market  data  and  lists 

featured  WHO  programs. 

*  *  * 

WTMV  Advertises 

WTMV,  E.  St.  Louis,  has  started  a 
series  of  advertisements  in  local 
papers  which  feature  new  accounts 
and  give  program  listings.  Oak- 
leigh  R.  French  &  Associates,  that 
city,  has  been  named  representative 
of  WTMV  and  monthly  meetings 
with  the  entire  personnel  of  WTMV 
are  held  for  discussions  of  promo- 
tion and  publicity. 

*  *  * 

For  Years 
PRINTED  in  green  and  black  is 
the  attractive  promotion  folder 
published  by  WISN,  Milwaukee.  It 
shows  the  historical  growth  of  the 
station,  in  sponsors,  in  coverage,  in 
listener  interest.  "In  Milwaukee 
This  Has  Been  Going  On  For 
Years",  the  folder  says. 

*  *  * 

Trousers  on  Loin 

"IT'S  the  pants  on  a  lamb  chorp," 
says  the  cover  of  a  24-page  bro- 
chure sent  out  by  WBT,  Charlotte, 
which  goes  on  to  define  the  "it"  as 
showmanship  and  to  give  a  num- 
ber of  reasons  why  WBT  can  justi- 
fiably call  itself  "the  showmanship 
station  of  the  nation." 

*  *  * 

The  Word  is  Schmalz 

WKRC,  Cincinnati,  CBS  station 
under  the  general  managership  of 
John  'M.  McCormick,  has  issued  a 
brochure,  "  'Schmalz'  IS  the  word 
for  It."  The  book  describes  the  sta- 
tion's local  acceptance  and  its  ap- 
peal to  the  city's  clubwomen. 

*  *  * 

Denver  Trailers 

KLZ,  Denver,  exhibits  movie  trail- 
ers in  19  local  theatres  and  esti- 
mates that  200,000  movie  goers 
view  them  weekly.  Included  are 
seven  houses  of  the  Civic  Theatre 
group  where  institutional  copy  is 
shown. 

KTSA  Joins  Tour 

KTSA,  San  Antonio,  gave  away 
dailv  handbills  during  the  late 
March  Good  Will  Tour  of  San  An- 
tonio businessmen  in  South  Texas. 


FOLLOWING  FATHER  —  I 

CBS    promotion,    five -month 
Stephanie  Ratner  pays  close  a: 
tion  to  the  photographer  who 
this  picture  as  well  as  the  on 
the  Columbia  advertisement  i 
where   in    this   issue,   for  w' 
proud   papa    Victor  Ratner 
pared  the  copy. 


For  Sick  Businesr 
NOVEL  promotion  piece  issue( 
WRC-WMAL,  Washington,  is  ti 
"Washington's  Home  Remedy." 
side  the  folder  is  a  cardboard 
box  with  red  and  blue  pills.  Su; 
ing  business  men  are  asked  to  s 
low  the  red  tablet  for  quick  n 
on  WRC,  member  of  NBC  Red 
work,  the  blue  tablets  for  pej 
WMAL,  NBC  Blue  outlet.  Presc 
tion  is  signed  by  John  H.  Dodg( 
D.  Doctor  of  Broadcasting. 

*  *  * 

WHBF  Bowling  Tourney 

BOWLING  tournament  spans' 
by  WHBF,  Rock  Island,  111.,  rec 
ly  drew  900  entries  who  comp 
for  cash  prizes  totaling  $1,500. 
try  fees  and  a  dance  paid  for 
prizes  and  local  merchants  s 
sored  daily  broadcasts  during 
six-week  WHBF  bowline:  ton: 
on  a  cooperative  basis.  WHBF 
recently  sponsored  a  local  bas 
ball  tournament. 

*  *  * 

Store  Entertains 

WMT,  Cedar  Rapids,  la.,  rece 
handled  the  promotion  progran 
Killian's  Department  Store, 
city,  when  it  celebrated  its  s: 
anniversary.  WMT  bands  and 
tertainment  units  were  p  1  a 
throughout  the  store  during 
celebration  and  more  than  2( 
persons  were  in  attendance. 

*  *  * 

Heart  of  Missouri 

KFRU,  Columbia,  Mo.,  has  issu 
folder  of  data  on  its  mail  pull 
a  coverage  m^ap  made  from  a  s 
of  18,474  pieces  of  mail.  Lei 
from  satisfied  sponsors  are  in( 
ed  in  the  booklet  wdth  statistic 
population  and  radio  families. 


FILM  TIEUP— This  tiein  dis 
was  used  by  WKY,  Oklahoma  < 
in  connection  •with  showing  of 
movie  "Big  Broadcast  of  1938 
showed  growth  of  radio  equipi 
and  studios  and  was  placed  in 
lobby  of  the  Midwest  Theati-e 


SALES  STAFF— Of  the  Standard  Oil  Co.  was  surprised  at  a  recent  meet- 
ing when  the  news  department  of  KYW,  Philadelphia,  moved  into  the 
hotel  auditorium  for  an  Esso  Reporter  newscast.  Big  news  break  was  a 
fire  that  started  across  the  street  15  minutes  before  the  program  went  on 
the  air.  Left  to  right  are  Bob  Cottingham,  assistant  news  editor;  Janet 
Millman,  secretary  to  J.  A.  Aull,  publicity  director;  Mr.  Aull;  Bill  Lang, 
announcer;  Clayt  Donaldson,  engineer,  and  Leroy  Miller,  KYW  announcer. 
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BROADCASTING  •  Broadcast  Adverth 


248 JOO  TIMES  since  1931,  WLW  representa- 
tives and  Retail  Dealers  have  enacted  this  scene. 

And  here,  as  in  every  interview  before,  the 
Retailer  is  learning  why  W  LW- advertised 
products  merit  his  support  .  .  .  how  he  can 
capitalize  on  the  tremendous  listener  preference 
for  products  advertised  over  the  Nation's 
Station  .  .  .  how  he  can  make  more  money  by 
tying  in  with  this  advertising  through  promi- 
nent display  of  these  products. 

In  short,  this  is  the  ''story  behind  the  story" 
of  the  effective  selling  job  being  done  for 
advertisers  who  use 


WLW-THE  NATION'S  STATION 


CINCINNATI 


New  RCA  Studio  Assembly  now  available  for  two- 
studio  operation  —  or  two  studios  and  announce 
booth!  Equipment  has  complete  switching  facili- 
ties, emergency  provisions,  high  fidelity  amplifiers 


•  RCA  Studio  Control  Desk  Model 
80-A.  This  model,  and  its  companion, 
the  80-B,  use  high  fidelity  amplifiers 
throughout  to  produce  program  circuit 
response  flat  to  plus  or  minus  1  db. 
from  30  to  10,000  cycles,  distortion 
below  0.5X  at  plus  10  db.  between- 
50  and  7000  cycles,  and  a  hum  level 
less  than  minus  60  db.  The  desk  top 
is  polished  black  bakelite.  Chromium 
frame.  Control  turret  and  amplifier 
compartment  are  two-tone  umber  gray 
crackle  or  black.  Lower  doors  open 
permitting  easy  access  to  equipment. 
Amplifiers  are  hinged  for  servicing. 
Illuminated  VI  meter  also  used  for 
measuring  plate  currents.  Remote  line 
switching  and  equalizing  facilities  are 
provided. 


No  longer  need  control  consoles  be  mounted  on  a 
desk — with  amplifiers  in  a  separate  rack!  For  RCA's 
two  new  studio  systems,  80-A  and  80-B,  have  all  ap- 
paratus in  a  single  unit,  including  control  turret!  This 
means  new  convenience,  greater  flexibility  for  you! 

Model  80-A  illustrated,  has  all  facilities  for  han- 
dling two  studios  and  an  announce-transcription  booth. 
Permits  auditioning  in  one  studio  while  broadcasting 
from  the  other.  Provides  for  talk-back  into  either 
studio  with  interlocked  speaker.  Switching  facilities 
are  complete — designed  to  anticipate  practically  all 
requirements.  As  many  as  three  microphones  can 

RCA  tubes  in  speech  input  equipment  help 


be  used  in  either  studio.  Mixing  is  at  high  level. 
Monitoring  can  be  switched  to  studio  line  or  tran- 
scriptions. Cue  can  be  fed  on  remote  lines.  Monitor 
amplifier  may  be  switched  in  as  an  emergency  line 
amplifier.  A  standard  double  jack  strip  is  included. 

Model  80-B,  similar  in  appearance  to  80-A,  is 
designed  for  stations  with  several  studios  operating 
into  a  master  control  room.  This  model  has  input 
switching  provided  for  four  microphone  positions 
or  lines.  For  a  full  description  of  this  equipment,  its 
flexibility  and  convenience,  write  to  the  nearest 
district  ofl&ce. 


reduce  costs,  mean  satisfactory  service 
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BID 


luM  \tould  you  like  to  do  business  with  a  BIG  radio 
•tation  that  really  works  and  worries  and  fights  to 
better  results  for  you?  WHO  does  just  that — -and 
bre^s  an  example: 

ice  January    \m  ve  been  carrying  a  free*booklet 
Fer  of  limited  appeal,  on  two  15-niinute  broadcasts 
[week,  which  started  off  by  pulling  only  about  13 
18  requests  per  day.  That  worried  us.  We  checketl 
ick  against  the  time,  the  announcer  and  the  script. 

lally  we  asked  the  agency^s  permission  to  put  a 
^tle  more  punch  into  the  commercial.  Agency  said 
IK.  Returns  immediately  jumped  to  point  where 
lent  receives  more  requests  each  day  than  he 
^rmerly  got  in  an  entire  week.  Now  the  agency 
ites:  *^DonH  know  what  you  did,  but  WHO  is 
^rtainly  a  mail  puller  now.  We  are  getting  seven 
eight  times  as  many  inquiries  as  previously.'*'' 

other  words,  WHO  cares  as  much  about  your 
bults  as  about  our  billing.  May  we  prove  it? 


ffHOKIOWAPLUS 

Moines  .  .  .  SO.OOOjWatts  J.  0.  MALAND,  Mgr.   .   .       FREE  &  PETERS,  INC.,  Representatives 


•  Thirty-three  counties  of  Colorado 
are  50%  or  more  "non-patented 
lands" — that  is  national  forests  and 
range  areas.  Here  is  perhaps  the 
most  rugged  and  beautiful  scenery 
on  the  North  American  Continent. 
Density  of  population  is  only  4.1 
persons  per  square  mile. 

•  Seventy  -  eight  and  twenty  -  one 
hundredths  percent  of  Colorado's 
population  resides  in  the  remaining 
30  counties  Here  the  state's  three 
largest  cities  are  located  together 
with  its  most  fertile  agricultural 
lands.  ELZ's  primary  listening  area 
coincides  with  this  territory.  Density 
of  population  daytime  12.6  inhabi- 
tants per  square  mile.  Nighttime 
orea  19.3  inhalitants  per  square 
mile. 


**Our  maps  do  not  measure  square  miles 
but  the  people  who  inhabit  them. 

CBS  4th  Listening  Area  Study 

The  listening  area  of  KLZ  embraces  more  than  80%  of  Colorado's 
''business  section,"  measured  not  in  potentials  but  in  actual  listeners. 
CBS'  Fourth  Listening  Area  Study  accurately  outlines  the  coverage  of 
this  powerful  selling  influence. 

No  spot  in  America  offers  the  lover  of  scenic  beauty  as  grand  a  treat 
as  Colorado,  but  in  these  days  of  carefully  budgeted  advertising,  sales 
plans  must  be  concentrated  in  the  densely  populated  areas  to  be  most 
efficient.  When  planning  sales  campaigns  in  the  Denver-Rocky  Moun- 
tain region,  let  Colorado's  most  active  station  sell  Colorado's  most  ac- 
tive market  for  you. 


9n 
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AFFILIATED  WITH  WKY,   OKLAHOMA  CITY,  AND  THE  OKLAHOMA  PUBLISHING  COMPANY 


THE  WOODEN  INDIAN 
WAS  GOOD  ADVERTISING 
IN  ITS  DAY .  .  . 


—  and  just  as  this  mute  advertising  medium 
has  passed,  so  has  the  theory  that  one  or  two 
stations  can  give  you  adequate  coverage  in 
the  many  scattered  New  England  markets. 

Sphtting  the  territory  into  smaller  units, 
served  by  local  outlets,  multiplies  many 
times  the  effectiveness  of  your  message ;  and 
this  can  be  done  at  moderate  cost  through 
The  Colonial  Network's  fourteen-station 
facilities. 

A  glance  at  the  following  list  will  show 
how  strategically  these  stations  are  placed  to 
give  direct,  forceful  coverage  in  centers  of 
greatest  population  and  sales  volume. 

The  combined  coverage  of  these  fourteen 
stations  adds  up  to  a  New  England-wide 
audience,  available  at  a  lower  network  cost 
than  is  possible  through  any  other  combina- 
tion of  stations. 


WAAB 

Boston 

WLBZ 

Bangor 

WEAN 

Providence 

WFEA 

Manchester 

WICC  < 
WTHT 

(  Bridgeport 
[  New  Haven 

Hartford 

WNBH 
WLLH  < 

New  Bedford 

(  Lowell 
[  Lawrence 

WNLC 

New  London 

WBRY 

Waterbury 

WSAR 

Fall  River 

WLNH 

Laconia 

WSPR 

Springfield 

WRDO 

Augusta 

Colonial  Network 
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It's  got  to  be  GOOD! 


Shot/ 


s 


POT  SHOTS"  never  cry  "wolf"!  It's  an 
extra  special  occasion  when  they  go 
into  the  mail  to  agencies  and  advertisers. 
For  we  send  them  out  only  when  one  of 
our  stations  has  an  exceptional  spot  or 
program  to  offer.  And  because  time  buyers 
and  account  executives  know  this  every 
"Spot  Shot"  gets  as  much  attention  as  a 
telegram.  The  "Spot  Shot"  is  only  one  of 
many  sales  activities  which  are  creating 
more  business  for  the  stations  on  our  list. 
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inTERnnTio 

NEW  YORK  .  CHICAGO 


DIG  SHIES 

IT  •  SAN  FRANCISCO 


JVIAPS 


FOR  THE    VOYAGING  VOICE 

That  old  market  research  standby— the  "trading  areas"  of. 
single  cities— has  given  way  to  a  wholly  new  marketing 
unit.  In  it,  you  will  find  ten,  twenty,  a  hundred— yes,  even 
two  hundred  cities  and  more— woven  into  a  single,  tightly- 
meshed  5fl!Ze5  unit.  These  units  have  a  specific  name.  They 
are  the  "primary  listening  areas"  of  radio  stations. 
With  consummate  ease,  they  cross  all  city  and  state  lines. 
They  span  all  economic  levels.  Just  off  the  press  is  the 
latest  measurement  of  these  new  marketing  units— in  specific 
reference  to  the  Columbia  Network.  And  for  the  first  time 
in  the  history  of  radio,  not  only  are  radio  listeners  measured 
within  these  areas,  but  also  the  dealers  serving  the  dialers! 

The  Columbia  Broadcasting  System 


Turn  page  for  further  details. 
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of  the  402 


THE  STUDY  OF  CBS  LISTENING  AREAS,  just  released,  contains  the  only 

network  maps  which  measure  the  radical  differences  between  day  and  evening  radio 
coverage.  They  are  the  only  network  studies  of  coverage  based  entirely  on  evidence 
of  actual  listening.  The  maps  are  based  on  degree  of  coverage  of  the  total  market. 


WABC     DAYTIME     LISTENING  AREAS 


w 


not  merely  on  the  radio  families  within 
the  market.  And  the  number  of  actual  lis- 
teners, as  well  as  relative  levels  of  listen- 
ing, are  indicated  for  each  CBS  station. 

★  ★  ★ 

Of  prime  importance  to  advertisers  and 
agencies— the  maps  show  onZy  the  minimum 
listening  areas  of  each  station:  where  an 
average  new  program  will  be  heard  in  its 
first  week's  broadcasts— nof  the  coverage 
for  all  the  station's  programs  accumulated 
over  a  whole  year.  And  they  show  Co- 
lumbia's coverage  under  average  seasonal 
conditions— exactly  mid-way  between  mid- 
winter and  mid-summer  broadcasting. 

★  ★  ★ 

As  a  result  these  new  Columbia  maps 
are  the  most  conservative  measurements 
of  station  coverage  ever  issued  in  radio. 
Therefore,  the  most  useful  measurements. 


'^This  is  one  of  the  204  CBS  Listening  Area  Maps!  It  shows  one  of  the  new  marketing  units 
of  the  nation— not  just  New  York,  but  204  cities  of  more  than  5,000  population!  A  total  of 
14,501,900  people  live  in  WABC's  daytime  primary  area— including  i%  million  rural  listeners. 
Here,  woven  into  a  single  unit,  is  a  market  delivered  by  one  medium— one  CBS  station— WABC ! 


olumbia  Maps 


THE  ^st  CBS  STUDY  OF  ZONES  OF  DEALER  INFLUENCE  writes  another  new 
chapter  in  radio  research.  It  provides  new  tools  for  advertisers:  direct  reports  of 
where  the  nation's  dealers  are  reached  by  Columbia's  stations.  Such  maps  as  these 
are  obviously  needed  in  radio  .  .  .  for  the  dealer  plays  a  double  role  in  radio.  He 
makes  radio-advertised  products  available 
to  people  whose  buying  habits  are  vitally 
shaped  by  sponsored  programs.  But  he  is 
part  of  the  audience,  too— listening  to  the 
same  programs,  subject  to  the  same  in- 
fluences. And  he  knows,  both  from  word- 
of-mouth  comment  and  the  movement  of 
goods  from  his  shelves,  that  the  stations  he 

listens  to  are  those  his  customers  listen  to. 

★  ★  ★ 

Like  CBS  Listening  Area  maps,  these  are 

based  entirely  on  reports  of  actual  listen- 
ing—and on  separate  reports  of  Day  and 
Evening  listening.  Dealer  reports  were 
received  from  2,770  counties— 90.2%  of 
all  U.  S.  counties— which  contain  98.6% 
of  all  radio  families  in  the  United  States. 
They  show  accurately  and  conservatively 
just  WHERE  Columbia  Network-advertis- 
ed products  can  be  strongly  merchandised! 

*This  is  one  of  198  CBS  Zones  of  Dealer  Influence!  It  shows  one  of  the  new  merchandising 
units  of  the  nation— not  just  New  York,  but  a  five-state  "dealer"  market  with  5-billion  dollar 
retail  sales!  Along  with  the  other  radio  listeners  in  this  area,  these  dealers  are  delivered  to 
Columbia  Broadcasting  System  clients  by  one  advertising  medium— one  CBS  station— WABC ! 


Turn  page  for  further  details. 


SWEEPING  "CORRECTION"! 


Multiply  each  map-area  in  the  4th  Study  of  CBS  Lis- 
tening Areas  by  two  or  by  three— yes,  double  or  triple 
the  coverage  that  each  station  shows— 6e/bre  you  com- 
pare it  with  other  maps  of  station  or  network  coverage^ 


SUCH  corrections  must  be  made— in  fairness  to  the  CBS  stations  which  courageously 
cooperated  in  repeating  CBS  listening  areas,  despite  the  fact  that  the  stations 
against  which  they  compete  in  their  own  local  markets  still  use  very  different,  and 
usually  far  more  generous  definitions  for  the  "coverage"  they  deliver. 
Far  more  generous?  Here's  the  comparison:  one  week,  and  one  offer— Against 
A  FULL  year,  and  ALL  OFFERS !  As  we  pointed  out  on  a  previous  page,  CBS  stations 
made  no  attempt  to  measure  all  the  coverage  they  deliver,  to  all  their  programs,  month 
in  and  month  out.  Instead,  they  show  the  coverage  a  single  new  CBS  program  will  get 
the  first  week  it  is  on  the  air! 

In  contrast,  some  of  the  stations  against  which  CBS  stations  compete  use  maps  of  the 
combined  coverage  all  their  programs  accumulate  in  a  full  year  of  broadcasting! 
Some  stations  do  not  measure  actual  listening  at  all,  only  potential  listening.  And  very 
few  maps— beside  the  CBS  studies— separate  day  and  night  coverage  into  the  radically 
different  patterns  any  station  delivers,  day  and  night. 

Six  years  ago— in  the  first  CBS  Listening  Area  study— we  took  our  stand  on  the  need 
for  conservative  radio  maps.  We  said  then  (and  proved!)  that  the  most  useful  map  in 
radio  is  the  most  conservative  one.  We've  found  no  reason  since,  to  reverse  our  position.** 


^  There's  an  ingenious  method  by  which  coverage- 
comparisons  between  competing  stations  can  be  made : 
a  method  first  used  by  a  leading  advertising  agency. 
This  agency  made  an  offer  over  CBS  stations  for  one 
week.  It  then  plotted  the  returns  in  the  same,  conser- 
vative ratios  used  in  Listening  Areas.  It  found  "amaz- 
ingly exact  correlations  between  our  maps  and  the 
CBS  maps."  Similar  offers  were  then  made  on  com- 
peting stations.  The  returns  were  charted  in  exactly 
the  same  manner— and  the  agency  had  a  direct  basis 
for  comparing  the  coverage  of  CBS  and  other  stations. 


*  Except  field  strength  maps.  But  note  the  contrast  between  a  field- 
STRENCTH  map  and  an  actual  listening  map  for  the  same  station.  Here 
is  a  typical  example  of  a  station  whose  field-strength  line  does  NOT 
follow  the  ACTUAL  LISTENING  PATTERN  as  given  by  the  audience  itself 


CBS  STATION  IMPROVEMENTS 


Technical  improvements  and  additions  to  the  network  set  a  faster  pace 
than  statisticians  and  map-makers  can  follow.  As  a  result,  such  changes 
become  a  final  precaution  against  inflation  in  conservatively  measuring 
CBS  Listening  Areas.  For  example,  over  70%  of  CBS  stations  have  in- 
stalled the  new  automatic  program  amplifier  since  the  Listening  Areas 
maps  were  plotted.  This  one  improvement  is  equivalent  to  doubling  the 
transmitter  power  for  each  of  the  stations.  And  there  are  other  major 
improvements,  too  numerous  and  technical  to  detail  here,  which  increase 
signal  effectiveness  from  20%  to  200%  without  power  increase.  In  addi- 
tion, the  following  stations  have  these  specific  wattage  increases : 


STATION 

NEW  POWER 

OLD  POWER 

WWL**  New  Orleans,  La. 

50.000  ^VATTS,  DAY 
50.000  WATTS.  NIGHT 

10,000  WATTS.  DAY 
10.000  WATTS.  NIGHT 

KSFO  San  Francisco,  Calif. 

5,000  WATTS,  DAY 

1.000  WATTS,  DAY 

WGAR  Cleveland,  0. 

5.000  WATTS,  DAY 
1.000  WATTS,  NIGHT 

1.000  WATTS,  DAY 
500  WATTS.  NIGHT 

WENS  Columbus,  0. 

5.000  WATTS,  DAY 
1.000  WATTS,  MCHT 

1.000  WATTS.  DAY 
500  WATTS.  NIGHT 

WMBD  Peoria,  III. 

5.000  WATTS,  DAY 
1.000  WATTS.  NIGHT 

1.000  WATTS,  DAY 
500  WATTS.  NIGHT 

WDBO  Orlando,  Fla. 

5,000  WATTS,  DAY- 

1.000  WATTS.  DAY 

KLRA  Little  Rock,  Ark. 

5.000  WATTS,  DAY 

2.500  WATTS.  DAY 

WMAZ  Macon,  Ga. 

5.000  WATTS,  DAY 

1.000  WATTS.  DAY 

KFBB  Great  Falls,  Mont. 

5.000  WATTS,  DAY 

2.500  WATTS.  DAY 

"wcoc  Meridian,  Miss. 

1.000  WATTS,  NIGHT 

500  WATTS,  NIGHT 

KOY  Phoenix,  Ariz. 

1.000  WATTS.  NIGHT 

500  WATTS,  NIGHT 

WRDW  Augusta,  Ga. 

250  WATTS,  DAY 

100  WATTS.  DAY 

KGLO  Mason  City,  loua 

250  WATTS,  DAY 

100  WATTS.  DAY 

"VVMMN*  Fairmont,  W.  J  a. 

5.000  WATTS,  DAY" 
l.OllO  WATTS.  NIGHT 

1.000  WATTS.  DAY 
500  WATTS.  NIGHT 

AVTOC*  Savannah,  Ga. 

5.000  WATTS,  DAY- 

1.000  WATTS,  DAY 

AVCOA*  Pensacola,  Fla. 

1.000  WATTS,  DAY 

500  WATTS.  DAY 

■K'NOw'*^  Austin,  Tex. 

250  WATTS,  DAY" 

100  WATTS,  DAY 

^^GR  Buffalo,  N.  Y. 

5.000  WATTS,  DAY 

1.000  WATTS,  DAY 

wisox  Knoxville,  Tenn. 

5.CC"  WATTS,  DAY" 

2.000  WATTS.  DAY 

^VGBI  Scranton,  Pa. 

1.000  WATTS.  DAY 

500  WATTS.  DAY 

** Operation  effective  on  or  about  July  1,  1938.  * F.  C.  C.  construction  permit  granted  for  this  higher  power. 


YES,  Colonel  —  the  sign 
on  the  door  is  exactly 
correct:  Our  New  York 
Office  moves  on  April  16  to 
new  and  bigger  quarters  at 
247  Park  Avenue. 

Why  more  space,  you  ask. 
Colonel?  Well,  we  had  to 
have  room  for  the  research 
library  of  data  we've  been 
building  up  these  past  six 
years.  So  we  got  the  space  — 
enough  for  a  24-foot  library. 


All  audition  room  is  included, 
of  course  —  with  a  separate 
turntable  control  room,  ad- 
joining. .  .  .  And  so  on. 


N 


o. 


Colonel  —  it's  not  a 


"fancy"  layout.  No  panelling, 
and  you  won't  sink  up  to  your 
pocketbook  in  the  rugs.  But 
it's  a  darned  efficient  office, 
and  we  think  it  will  help  us 
to  improve  our  service  to 
you.  Won't  you  drop  in  and 
see  us  there? 


Exclusive  Representatives : 

WGR-WKBW   Buffalo 

WCKY   Cincinnati 

WHK-WCXE   Cleveland 

WHKC   Columbas 

WOO   Davenport 

WHO   Des  Moines 

WD  AY  Fargo 

WOWO-WGL  Ft.  Wayne 

KMBC   Kansas  City 

WAVE   Louisville 

WTCN  Minneapolis-St.  Paul 

WMBD   Peoria 

KSD  St.  Louis 

WFBL   Syracuse 

WKBN  Youngstown 

Southeast 

WCSC   Charleston 

WIS   Columbia 

WPTF  Raleigh 

WDBJ   Roanoke 

Southwest 

KTAT  Ft.  Worth 

KTUL  Tulsa 

Pacific  Coast 

KOIN-KALE   Portland 

KSFO  San  Francisco 

KVI   Seattle-Tacoma 


FREE  Sr  PETERS,  inc. 

(and  FREE,  JOHNS  &  FIELD,  INC.) 

VMuim-  JUuUa  Station  Jtefmseuiotives 


CHICAGO 

180  N.  Michigan 
Franklin  6373 


NEW  YORK  DETROIT  SAN  FRANCISCO  LOS  ANGELES 

247  Park  Ave.  New  Center  Bldg.  One  Eleven  Sutter  C.  of  C.  Bldg. 

Plaza  5-4131  Trinity  2-8444  Sutter  4353  Richmond  6184 


ATLANTA 

Bona  Allen  Bldg. 
Jackson  1678 
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Radio  Holds  Its  Own  in  Business  Slump 


By    MARTIN  CODEL 


Network  and  Local  Time  Sales  Above  Level  of  Past  Year; 
Profits  Cut  by  Added  Costs;  Building  Boom  Noted 


THE  BUSINESS  of  broadcasting, 
so  far  as  the  rank  and  file  of  sta- 
tions are  concerned,  remains  a 
bright  spot  on  the  business  horizon. 
Now,  as  during  the  last  depres- 
sion, broadcasting,  by  reason  of 
its  potency  as  a  sales  medium, 
seems  destined  to  be  the  last  of  the 
major  advertising  media  to  feel 
either  the  economic  or  psychologi- 
cal effects  of  the  cloudy  business 
skies.  Recovery  of  the  business 
community  at  large  may  come — • 
and  there  are  signs  that  it  is  defi- 
nitely enroute — even  before  broad- 
casting feels  any  depressing  ef- 
fects at  all. 

Visits  with  some  50  broadcast- 
ers, agencies  and  allied  business 
men  in  more  than  a  score  of  cities 
in  representative  sections  of  the 
United  States  during  March  re- 
vealed to  the  wi'iter  that  the  busi- 
ness of  broadcasting  generally  is 
holding  up.  Network  and  local  time 
placements  are  equal  to  if  not 
ahead  of  best  previous  years.  The 
only  sign  of  decline  discerned  was 
in  national  spot,  and  this  does  not 
seem  to  be  serious  in  proportion. 

I  React  to  Conditions 

Radio  managers  cannot  help  but 
.sense  reactions  of  their  business 
communities  to  the  news  of  the 
stock  markets  and  other  reports  of 
trade  activity.  But  if  broadcast 
managers  are  evincing  any  evi- 
dence of  jitters  and  if  businesses 
(associated  with  broadcasting  are  at 
all  disturbed,  their  disquietude  is 
imasked  beneath  outward  manifes- 
tations of  optimism.  If  there  is  any 
lack  of  confidence,  it  should  be  at- 
tributed more  to  infection  by  the 
bearish  news  of  the  day  than  to 
the  fact  that  radio's  index  curve 
may  be  flattening  out.  Also  some 
are  disturbed  by  confusing  policies, 
or  lack  of  policies,  on  the  part  of 
the  administration  and  of  the  reg- 
ulators of  radio  in  Washington. 

The  broadcasting  business  cui've 
is  still  upward,  though  it  may  not 
be  pointed  up  as  sharply  as  during 
the  last  dozen  or  so  years  of  com- 
mercial operation.  The  reason  is 
simpler  than  mere  talk  of  depres- 
sion: Time  on  the  air  is  limited; 
;;he  clock  cannot  be  extended  like 
;:he  pages  of  a  newspaper  for  there 
ire  only  so  many  hours  to  the  wak- 


ing day;  many  stations,  particu- 
larly those  better  situated  so  far 
as  market  and  facilities  are  con- 
cerned have  very  few  of  the  more 
favored  listening  hours  left  to  sell, 
and  some  even  have  waiting  lists 
of  sponsors  willing  to  take  any  re- 
linquished hours. 

Except  in  spotty  instances,  usual- 
ly traceable  to  market,  competitive, 
managerial  or  coverage  disadvan- 
tages, the  general  conclusions  may 
be  drawn  that  the  broadcasting 
business  today  is  good-to-excellent 
— with  the  networks  and  better- 
situated  stations,  including  locals 
doing  an  especially  good  daytime 
business,  carrying  as  large  a  vol- 
ume as  they  did  during  the  same 


months  of  the  record  $140,000,000 
year  1937  [Broadcasting  1938 
Yearbook  Number].  In  many  cases 
an  even  larger  volume  is  reported. 

Profits  Down;  Much  Building 

On  the  other  hand,  while  volume 
may  be  up,  or  even  vidth  the  pre- 
ceding year,  profits  appear  to  be 
leveling  off.  This  is  attributed  pri- 
marily to  increased  levies  by  the 
musicians'  and  other  labor  unions 
and  increased  costs  of  operation 
generally,  quite  aside  from  enor- 
mous increases  in  expenditures  al- 
most everywhere  in  plant  invest- 
ment. 

This  huge  investment,  amounting 
practically  to  a  "building  boom",  is 


Chart  of  Future  NAB  Setup 
Is  Drawn  Up  by  Mr.  Ethridge 

Industry  Responds  Favorably  to  New  Organization; 

Legislative,  Labor,  Audit  Problems  Attacked 

A  "BLUE-PRINT"  of  the  future 
NAB,  geared  to  handle  all  indus- 
try problems,  has  been  drafted  by 


r 


President  Mark  Ethridge,  with  the 
building  process  to  develop  as  the 
funds  become  available. 

Immediately  following  creation 
March  30  of  the  new  executive 
structure  by  the  NAB  board  of  di- 
rectors,  several  projects  were 
started  under  the  Ethridge  leader- 
ship. Finding  the  right  men  for 
the  "expert"  jobs  was  the  first  or- 
der of  personnel  business,  and  ac- 
tion on  at  least  two  of  the  six  po- 
sitions is  expected  at  the  next 
board  meeting  called  by  Mr.  Eth- 
ridge for  April  30. 

During  the  last  fortnight  there 
has  been  considerable  preliminary 
work  done  not  only  by  the  execu- 
tive group  in  Washington,  but  by 
committees  designated  to  pursue 
particular  inquiries.  Although  the 
present  headquai'ters'  staff  is  tem- 
porary, the  work  is  proceeding  on 
a  permanent  basis,  with  the  objec- 
tive of  having  a  functioning  organ- 
ization when  the  regular  appoint- 
ments are  made. 

President  Ethridge  has  spent 
several  days  in  Washington  since 
his  election,  and  has  been  in  regu- 
lar telephonic  contact  with  Special 


Counsel  Philip  G.  Loucks,  and  with 
Edwin  M.  Spence,  former  WBAL 
general  manager,  who  is  serving 
temporarily  under  board  appoint- 
ment as  the  staff  executive  in 
Washington.  There  have  been 
numerous  conferences  with  the 
committee  chairmen  named  at  the 
last  board  meeting,  notably  in  con- 
nection with  legislation  and  with 
the  search  for  possible  appointees 
to  specific  posts. 

Reaction  from  the  industry  to 
the  new  NAB  operation  has  been 
almost  unanimously  favorable.  A 
score  of  stations  have  been  admit- 
ted to  membership  since  the  last 
board  meeting,  and  it  is  expected 
that  when  the  board  meets  at  the 
end  of  the  month,  the  membership 
total  will  eclipse  the  400-station 
mark.  Both  NBC  and  CBS  have 
been  admitted  as  associate  mem- 
bers, with  dues  to  be  fixed  accord- 
ing to  their  station  ownership  and 
operation.  The  annual  figures  prob- 
ably will  amount  to  about  $25,000 
and  $20,000  respectively.  Associate 
memberships  for  other  nonstation 
units  in  the  industry,  such  as  tran- 
scribers, station  representatives, 
manufacturers  and  other  organiza- 
tions also  are  planned  to  bolster 
{Continued  on  page  52) 


BROADCASTING  •  Broadcast  Advertising 


incidentally  one  of  the  anomolies 
of  a  situation  which  finds  many 
broadcasters  puzzling  over  what  is 
coming  next,  yet  having  enough 
faith  in  their  youthful  industry  to 
be  veiling  to  convert  profits  into 
technical  improvements.  Possibly 
the  general  market  condition  is  re- 
sponsible, with  earned  capital,  hav- 
ing so  few  places  to  go  these  days, 
and  facing  such  high  undistributed 
profits  taxes,  finding  that  spending 
on  plant  improvement  is  the  most 
feasible  and  most  prudent  current 
investment. 

On  the  basis  of  observations  dur- 
ing this  trip,  added  to  reports  con- 
stantly streaming  into  the  offices  of 
Broadcasting,  it  is  probably  no 
exaggeration  to  state  that  just 
about  every  other  broadcasting  sta- 
tion in  the  United  States  currently 
is  engaged  or  recently  has  com- 
pleted some  sort  of  building  or 
plant  modernization  and  improve- 
ment project. 

Local  business,  in  spite  of  this 
cautious  buying,  is  holding  up  re- 
markably, most  of  the  broadcast- 
ers interviewed  asserted.  Once  on 
the  air,  like  the  network  sponsors 
who  hang  on  to  most-favored- 
listening-time  franchises,  they  hesi- 
tate to  give  up  their  periods, 
whether  short  spots  or  longer  pro- 
grams, because  radio  has  become 
one  of  their  basic  sales  promoters 
and  because  they  fear  competitors 
will  quickly  take  over  their  time. 

Regional  Prosperity 

In  the  South — if  Louisvile,  Mem- 
phis, Shreveport,  Dallas,  Houston, 
San  Antonio  and  Amarillo  may  be 
accepted  as  examples — business  is 
good  from  a  radio  standpoint,  and 
many  of  the  radio  men  said  they 
themselves  were  surprised  that  it 
held  up  so  well  in  the  face  of  low 
cotton  prices.  Some  even  said  that 
retail  business  generally  was  ex- 
cellent in  their  communities,  attrib- 
uting this  to  lowered  inventories, 
buying  geared  more  evenly  to  dis- 
tribution and  the  fact  that  "we 
don't  seem  to  be  affected  by  your 
depressions  in  the  East,  and  in  the 
big  cities,  until  a  long  time  after 
you  do,  if  at  all."  In  some  com- 
munities, government  projects  have 
helped  in  a  big  way,  of  course. 

All  along  the  West  Coast,  from 
Los  Angeles  to  Seattle,  much  the 
same  story  was  heard.  Business  is 
good,  but  they  wonder  what  is  go- 
ing to  happen  to  network  and  na- 
tional spot  in  view  of  the  constant 

April  15,  1938  •  Page  11 


bearish  business  news  from  the  big 
cities  from  which  national  ac- 
counts largely  emanate.  Three  cit- 
ies in  Idaho — Boise,  Pocatello  and 
Twin  Falls — reported  business  on 
the  uprise;  Salt  Lake  City  said  bus- 
iness was  good;  in  Omaha,  where  a 
spokesman  for  other  Nebraska  and 
Iowa  radio  to\vns  was  interviewed, 
it  was  found  to  be  in  very  good 
shape.  In  Chicago  the  blues  were 
being  sung,  possibly  due  to  such 
close  contact  with  the  news  from 
La  Salle  Street. 

Curious  About  Washington 

Nearly  everyone  wanted  the 
answers  to  the  same  questions: 
What  is  the  FCC  going  to  do  next  ? 
Do  these  questionnaires  about  our 
operating  costs  and  revenue  mean 
eventual  rate-fixing?  Will  the  Ha- 
vana Treaty  be  signed  soon,  and 
when  will  its  allocations  go  into 
effect?  Are  the  reformers  really 
serious  and  influential,  and  what 
will  the  NAB  do  about  them  ?  Does 
Mr.  McNinch  really  think  we  are 
as  badly  in  need  of  program  re- 
strictions as  his  recent  speech  be- 
fore the  NAB  seemed  to  indicate  ? 
Does  Washington  have  any  appre- 
ciation of  the  community  and  pub- 
lic service  jobs  we  ai'e  doing?  Do 
the  Washington  authorities  realize 
how  much  money  we  are  ploughing 
back  into  equipment  and  improve- 
ments— all  on  the  basis  of  mere 
six-month  licenses?  Is  politics  real- 
ly "out  the  window"  at  the  FCC? 

On  one  point,  particularly,  many 
station  managers  were  curious. 
What  did  Chairman  McNinch  mean 
when  he  cautioned  against  "intoxi- 
cating beverage"  advertising  ?  Does 
he  really  think  many  stations  are 
carrying  hard  liquor  advertising 
(the  writer  found  practically  no 
stations  carrying  whiskey  or  even 
wine  accounts,  possibly  because  so 
few  are  being  offered  but  in  most 
cases  because  they  are  against  sta- 
tion policy)  or  does  he  regard  beer 
advertising  as  falling  in  that  cate- 
gory? Shall  we  drop  our  beer  bus- 
iness (which  is  quite  plentiful) 
when  even  our  local  clergy  and  so 
few  of  our  temperance  element  are 
not  complaining? 

It  would  take  the  son  of  a  proph- 
et to  answer  these  questions,  for 
the  FCC  itself  hasn't  answered 
them  and,  if  a  poll  of  Congress 
were  taken,  one  would  probably 
find  dozens  of  answers  to  each 
question — depending  upon  the  back- 
ground, the  politics,  the  knowledge 
and  the  inclination  of  each  and 
every  Congressman  or  Senator. 
Certainly  this  interviewer,  who 
came  to  interview  rather  than  be 
interviewed,  could  refer  his  ques- 
tioners only  to  the  current  news 
developments. 

By  and  large,  it  can  be  con- 
cluded that  radio  as  a  business 
seems  to  be  keeping  ahead  of  cyclic 
disturbances  to  the  whole  of  busi- 
ness yet  cannot  help  but  be  af- 
fected psychologically  by  what  big 
and  little  business  and  Washing- 
ton think,  feel  and  say. 


Drawn  for  Broadcasting  by  Sid  Hue 

"He  wants  to  know,  can  his  aspirin  spot  announcements  follow  all  the 

political  speeches." 

All-Time  Highs  in  Network  Time  Sales 
Despite  General  Recession  in  Business 

SETTING  a  new  all-time  high  for 
network  time  sales,  March,  1938, 
produced  a  total  billing  of  $7,103,- 
397  to  advertisers  by  the  nation- 
wide networks,  an  increase  of 
10.6%  over  March  of  last  year. 
Previous  high  mark  in  network 
billings  was  January  of  this  year, 
the  combination  pushing  the  first 
quarter  of  1938  to  the  highest 
three-month  billings  ever  recorded 
in  network  history,  $20,490,870,  a 
gain  of  11.7%  over  the  $18,349,183 
combined  billings  for  the  first 
quarter  of  1937. 

Individually  the  networks  all 
showed  increases  for  the  quarter 
over  a  year  ago.  CBS,  whose  bill- 
ings for  the  Januarv-through- 
March  period  totaled  $8,628,689, 
has  a  lead  of  19.8%  over  its  first 
quarter  total  of  $7,202,653  in  1937. 
MBS  is  10%  ahead  of  last  year, 
showing  $763,781  for  the  first 
thi'ee  months  of  1938  as  compared 
with  $694,466  for  the  same  period 
last  year.  NBC,  which  is  no  longer 
reporting  separately  for  its  Red 
and  Blue  networks,  shows  a  1938 
total  of  $11,098,400,  6.2%  above 
the  $10,452,064  billings  during  the 
first  three  months  of  1937. 


DST  Again 

ARRIVAL  of  daylight  sav- 
ing time  early  in  the  morn- 
ing of  Sunday,  April  24, 
will  bring  into  operation  the 
usual  sets  of  revised  network 
program  schedules.  As  in  the 
past,  programs  will  be  heard 
an  hour  earlier  in  cities  re- 
maining on  standard  time. 
Many  programs  have  been 
shifted  in  the  process  of 
adapting  schedules  to  the 
new  time.  [Broadcasting. 
March  15,  April  1].  The  list 
of  cities  using  daylight  sav- 
ing time  in  1^38  will  be 
found  on  page  34. 


GENERA  L  MILLS.  Minneapolis 
(Wheaties),  on  May  6  assumes  spon- 
sorship of  the  Original  Amateur  Hour 
on  WHN,  New  York,  with  .Tack  Wal- 
dron  as  m.  c.  Blackett-?ample-Hum- 
mert,  Chicago,  is  agency. 
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March  Records 

For  the  month  of  March  NBC 
reports  an  all-time  high  billing  of 
$3,806,831,  a  5.3%  gain  over 
March,  1937.  CBS  also  shows  a 
new  high  for  the  month,  $3,055,- 
929  as  contrasted  with  $2,559,716 
for  the  same  month  of  1937,  a 
gain  of  19.4%.  MBS,  with  a  March 
billing  of  $240,637,  is  2.7%  below 
March  of  last  year. 

Publication  of  network  gi'oss 
time  sales  figures  in  this  issue  rep- 
resents the  second  change  in  policy 
of  the  network  officials  this  year. 
In  January  a  decision  was  reached 
that  publication  of  gross  billings, 
with  no  reference  to  expenses, 
gave  a  false  picture  of  network 
prosperity  and  served  only  to  en- 
courage further  raids  on  broad- 
casting by  organizations  wishing 
to  levy  tribute  from  the  industry. 

As  this  was  in  line  with  the  sen- 
timents of  the  broadcasting  in- 
dustry, which  at  the  special  NAB 
convention  held  in  New  York  last 
fall  adopted  a  resolution  favoring 


establishment  of  a  unit  time  meth- 
od of  reporting  radio's  gains  and 
losses  without  reference  to  dollars, 
similar  to  the  Imeage  system  used 
in  comparative  newspaper  figures. 
Broadcasting  refrained  from  pub- 
lishing monthly  figures  for  Janu- 
ary or  February,  although  they 
were  readily  available  from  a 
number  of  sources.  Unwillina:.  or 
unable,  to  refuse  this  information 
to  agencies  and  other  interested 
parties,  and  realizing  that  only  a 
complete  shutdown  would  accom- 
plish their  purpose,  the  networks 
this  month  resumed  release  of 
their  gross  billings  to  the  t''ade 
press.  Figures  for  the  fi'-st  three 
months  of  this  year,  together  with 
those  for  1937  and  the  percentage 
of  gain  or  loss,  follow: 

GROSS  MONTHLY  TIME  SALES 


%  Gain 

1938 

over  1937 

1937 

NBC 

Jan.   

 $3,793,516 

7.1% 

53,541,999 

Feb. 

  3,498.053 

6.1 

3,295,782 

March  _ 

  3,806,831 

5.3 

3,614,283 

CBS 

Jan.   

 S2,886.065 

21.2% 

82,378,620 

Feb. 

  2.686.695 

18.7 

2,264.317 

March  _ 

  3,055.929 

19.4 

2,559,716 

MBS 

Jan. 

$  269,894 

26.3% 

S  213,748 

Feb. 

  253,250 

8.6 

233,286 

March 

240,637 

—2.7 

247.432 

GENERAL  MILLS.  Minneapolis 
f Wheaties).  sponsors  Yankee  vs. 
Brooklyn  baseball  games  April  15.  16. 
17  on  WOR.  Newark.  Agency  is  Knox 
Reeves.  Minneapolis. 


KECA,  Los  Angeles 
Sold  for  $100,000 
To  San  Diego  Man 

Hearst  Continues  Liquidation 

Of  His  Radio  Properties 

SALE  of  KECA,  Los  Angeles,  by 
Earl  C.  Anthony,  to  Warren  B. 
Worcester,  San  Diego,  draftsman 
and  engineer,  for  approximately 
$100,000,  with  the  provision  that 
it  be  removed  to  San  Diego,  was 
consummated  April  12  subject  to 
FCC  approval. 

The  transaction  grows  out  of  the 
purchase  last  month,  likewise  sub- 
ject to  approval  of  the  Commis- 
sion, of  KEHE,  by  Mr  Anthony 
from  Hearst  Radio  Inc.  for  $400,- 
000.  Already  the  operator  of  KFI, 
Los  Angeles,  50,000-watter.  as  well 
as  KECA,  Mr.  Anthony  has  sought 
to  dispose  of  KECA  since  conclud- 
ing his  arrangements  with  Hearst 
for  the  KEHE  acquisition. 

Prior  Application  Denied 

Mr.  Worcester,  who  is  28  and 
the  grandson  of  one  of  the  found- 
ers of  U.  S.  Steel  Corp.,  has  been 
interested  for  some  time  in  nrocur- 
ing  a  new  station  in  San  Diego. 
The  FCC  on  March  23  denied  his 
application  for  a  new  station  on  1400 
kc.  with  250  watts  night  and  1,000 
day,  on  the  ground  that  he  had 
failed  to  establish  a  need  for  an 
additional  station  in  San  Diego 
particularly  because  of  interfer- 
ence that  would  result  within  the 
good  service  area  of  KLO,  Ogden, 
Utah,  operating  on  the  same  facil- 
ity. 

Meanwhile,  negotiations  were 
still  in  progress  for  sale  of  the  re- 
maining Hearst-owned  stations  as 
part  of  the  "gradual  liquidation" 
process  of 'Hearst  properties.  The 
identity  of  principals  in  these 
transactions  was  not  divulged  by 
Hearst  officials  but  all  signs  point- 
ed to  consummation  of  the  sale  of 
the  four  Southwest  stations 
(KTSA  KOMA  KNOW,  and 
WACO)  within  a  short  time,  as 
well  as  of  WBAL,  Baltimore, 
WISN,  Milwaukee,  and  KYA,  San 
Francisco. 

The  application  for  transfer  of 
KEHE  to  Anthony  has  been  filed, 
with  the  FCC.  That  of  WINS,- 
New  York,  to  Col.  Arthur  O'Brien,. 
Seattle  attorney,  and  one-time  resi-^ 
dent  of  Washington,  D.  C,  for" 
$250,000,  will  be  filed  shortly.  If'^ 
the  Commission  follows  the  usual' 
procedure,  both  of  the  applications - 
will  be  designated  for  hearing. 

In  acquiring  KEHE,  operating 
on  the  780  kc.  channel  with  1,000 
watts  night  and  5,000  watts  day, 
Mr,  Anthony  proposes  to  operate 
the  station  as  the  NBC-Blue  Net- 
work outlet  in  the  Los  Angeles 
area,  replacing  KECA.  Because  it 
is  felt  he  would  not  be  able  to 
operate  three  stations  in  the  same 
city,  Mr.  Anthony  immediately 
sought  to  dispose  of  KECA,  as- 
signed to  1430  kc.  with  1,000  watts 
night  and  5,000  watts  local  sun- 
set, to  interests  outside  that  par- 
ticular area. 

In  San  Diego,  it  is  understood 
the  negotiations  involved  not  only 
Mr.  Worcester  but  also  the  Sav 
Diego  Union  and  Tribune,  of  whic? 
Ira  C.  Copley  is  the  operating 
head.  The  Tribune  also  is  an  ap- 
plicant before  the  FCC  for  a  nev 
station  in  San  Diego. 

Mr.  Worcester,  while  a  drafts 
{Continued  on  page  73) 
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Reallocation  Held  Up  by  Treaty  Delay 


By    SOL  TAISHOFF 

FCC  Marking  Time  With  New  Rules;  Chain  and  Superpower 
Probes  Make  Progress  as  Committees  Are  Named 


WHILE  the  FCC  goes  through  a 
rapid-fire  pace  on  such  matters  as 
its  so-called  chain-monopoly  and 
superpower  inquiries,  immediate 
prospects  for  a  reallocation  of 
broadcast  facilities  as  prescribed 
in  the  Havana  Treaty  are  dimmed. 

New  rules  and  regulations, 
which  were  to  serve  as  the  foun- 
dation stone  of  the  projected  re- 
vision of  allocations,  are  still  ta- 
bled. They  cannot  be  considered 
until  the  Havana  Treaty  is  ratified 
since  the  projected  reallocations 
must  coincide  with  the  technical 
requirements  of  that  treaty. 

At  the  present  writing,  the  trea- 
ty is  being  held  at  the  State  De- 
partment because  of  a  letter  from 
Chairman  Frank  R.  McNinch  ask- 
ing that  it  be  withheld.  [See  ar- 
ticle on  this  page].  With  Congress 
seeking  adjournment  by  mid-May, 
only  the  most  expeditious  sort  of 
action  could  assure  I'atification  of 
the  treaty. 

Inquiries  Progressing 

Meanwhile,  the  FCC  is  moving 
ahead  with  its  two  separate  broad- 
cast inquiries  —  one  dealing  with 
its  chain  investigation  and  the 
other  with  high  power.  Each  in- 
quiry has  been  delegated  to  an 
FCC  committee  which  will  follow 
through  on  its  own  but  report  to 
the   full   Commission   for  action. 

The  chain  investigation  commit- 
tee comprises  Chairman  Frank  R. 
McNinch  as  chairman,  Thad  H. 
Brown  as  vice-chairman  and  Com- 
missioners E.  O.  Sykes  and  Paul 
A.  Walker. 

The  superpower  committee  com- 
prises Gov.  Norman  S.  Case  as 
chairman,  T.  A.  M.  Craven,  vice- 
chairman,  George  H.  Payne,  and 
Chairman  McNinch,  e  x  -  o  ffi  c  i  o. 
This  committee  is  preparing  for 
'^jjlll  the  superpower  hearings  scheduled 
fjiHto  begin  May  16  involving  applica- 
[■t  tions  of  15  stations  for  authority 
;iiili|to  use  500  kw.  power.  A  postpone- 
iojs||ment,  however,  is  likely. 
,  I'  Meanwhile,  conflicts  within  the 
rig.;  FCC  continued  to  rage.  There  was 
.iM^  dissension  over  a  resolution  of- 
aiyi'  fared  by  Commissioner  Payne 
latcS  April  6  which  in  eflfect  invited  a 
■^J^:]  Congressional  investigation  of  the 
^'jj[tFCC.  Sprung  as  a  surprise,  Com- 
[j  toimissioner  Craven  seconded  the  mo- 
;jije||tion  on  the  resolution  but  on  mo- 
jtelyiltion  of  Commissioner  Case  and  by 
M\a.  subsequent  5  to  2  vote  it  was 
yatt;|jftabled  until  April  13,  at  which 
-  (time  it  was  voted  down  5  to  2  with 
[Payne  and  Craven  supporting  it. 

After  defeat  of  the  resolution, 
he  following  statement  by  Com- 
Snissioner  Walker,  concurred  in  by 
ijujjjfchairman  McNinch  and  Commis- 
sioners Sykes,  Brown  and  Case, 
[Iwas  made  public:  "Whether  an 
investigation  of  a  governmental 
agency  created  by  Congress  should 
jiafi:  iPe  made,  is  wholly  a  matter  for 
^     pne  judgment  of  the  Congress  it- 


self.  This  Commission  should 
neither  advocate  nor  oppose  such 
investigation.  If  at  any  time  the 
Congress  should  see  fit  to  enter 
upon  an  investigation  in  which 
this  Commission  may  be  concerned 
or  by  which  it  may  be  affected, 
this  Commission  should  expect  to 
offer  every  facility  at  its  command 
in  assisting  in  the  active  prosecu- 
tion of  such  an  investigation  and 
in  making  immediately  available 
all  the  facts  pertaining  thereto." 

On  the  chain-monopoly  inquiry, 
returns  of  the  questionnaire  mailed 
out  to  all  stati  ons  March  25  were 
being  received  by  Chief  Account- 
ant William  J.  Norfleet.  They  are 
due  April  25. 

Tending  further  to  provoke  in- 
ternal strife  was  a  press  release 
issued  by  Commissioner  Payne  fol- 
lowing the  vote.  He  declared  it 
was  "preposterous  to  deny  that 
there  has  been  opposition  to  a 
Congressional  investigation  within 
the  Commission.  There  has  even 


been  lobbying  against  it."  He  at- 
tacked Commissioner  Walker's  po- 
sition, citing  the  latter's  charge  of 
a  "leak"  on  his  AT&T  investi- 
gation report  and  mentioning  pur- 
ported manipulation  of  AT&T 
stock. 

The  FCC  committee  on  April  11 
directed  the  staff  to  "report  at  the 
earliest  possible  date  the  list  of 
all  contracts  relative  to  chain 
broadcasting  now  on  file  with  the 
Commission,  together  with  an 
analysis  or  brief  summary  of  the 
terms  of  such  contracts." 

Mr.  Norfleet  and  his  chief  asso- 
ciate in  the  inquiry,  Henry  M. 
Long,  conferred  during  the  first 
week  in  April  with  accounting  ex- 
ecutives of  the  major  networks 
and  of  Yankee  Network  in  con- 
nection with  the  schedule  of  sta- 
tistical information  desired  from 
them.  Mark  Woods,  NBC  vice- 
president  and  treasurer;  Henry 
McKeon,  NBC  auditor;  Frank  K. 
White,  CBS   treasurer,  and  Paul 


Ratification  of  Havana  Radio  Treaty 
Ensnarled  in  Departmental  Routine 


A  RACE  against  time  confronts 
ratification  by  the  Senate  of  the 
Havana  Treaty  covering  the  allo- 
cation of  North  American  broad- 
cast facilities,  even  should  its  stale- 
mate in  the  State  Department  be 
broken. 

With  Congress  striving  for  ad- 
journment by  May  15,  the  all-im- 
portant pact  still  is  tied  up  in  the 
State  Department,  awaiting  word 
from  the  FCC  withdrawing  objec- 
tion to  its  ratification. 

As  late  as  last  month,  it  is  un- 
derstood, a  communication  from 
the  FCC  asked  the  Department  to 
withhold  submission  of  the  treaty 
to  the  Senate  pending  further 
study.  The  Department  also  is  un- 
derstood to  have  another  commun- 
ication from  Commissioner  T.  A. 
M.  Craven,  who  served  as  chair- 
man of  the  American  delegation 
to  the  conference  in  Havana  last 
year,  setting  forth  factors  in  con- 
nection with  it  designed  to  expe- 
dite Senate  ratification  once  the 
treaty  is  submitted. 

Action  in  Other  Countries 

While  no  official  word  was  forth- 
coming, it  is  understood  the  State 
Department  is  disposed  to  with- 
hold any  action  until  the  objection 
of  Chairman  Frank  R.  McNinch  is 
withdrawn.  Consequently,  with 
such  a  short  time  remaining  be- 
tween now  and  eentemplated  ad- 
journment of  Congress,  most  ex- 
peditious action  would  be  required 
for  ratification. 

Serious  consequences  are  seen 
if  the  treaty,  which  would  require 
a  broadcast  reallocation,  is  not  rat- 
ified at  this  session.  Regarded  as 
a  desirable  treaty  insofar  as  broad- 
cast allocations  in  this  country  are 
concerned,  the  pact  already  has 
been  approved  by  the  Cuban  gov- 


ernment and  has  the  implied  ap- 
proval of  Canada.  The  Mexican 
Senate  does  not  meet  again  until 
December,  at  which  time  ratifica- 
tion had  been  anticipated  prior  to 
the  controversy  between  that  na- 
tion and  the  United  States  grow- 
ing out  of  the  oil  seizures.  With 
three  of  the  four  countries  ratify- 
ing the  treaty,  and  with  the  fourth 
(Mexico)  signifying  its  intention 
of  doing  so,  it  would  have  the  ef- 
fect of  international  law. 

In  some  quarters,  it  is  held, 
failure  of  this  country  to  ratify  at 
the  current  session  of  Congress 
might  result  in  a  repudiation  of 
the  pact  by  one  of  the  three  other 
countries.  That  would  undo  all  of 
the  work  accomplished  at  the  Ha- 
vana conclave  and  by  unofficial  ne- 
gotiations over  the  past  half-doz- 
en years.  Instead  of  clearing  up 
the  serious  "border  station"  situa- 
tion in  Mexico  and  in  Cuba,  result- 
ing in  serious  interference  to 
broadcast  operations  in  this  coun- 
try, failure  of  the  treaty  might 
mean  an  open  radio  warfare  among 
these  nations. 

The  basis  for  objection  to  the 
treaty,  it  is  understood,  relates 
largely  to  the  exclusive,  or  "clear 
channel"  situation.  Under  the 
treaty  itself,  32  exclusive  waves 
are  reserved  for  the  United  States 
of  which  25  would  be  available  for 
Class  1-A  operation  which  in  ef- 
fect means  clear  channel.  Other 
channels  would  be  duplicated. 

Failure  to  act  on  the  treaty  also 
has  bottled  up  the  proposed  new 
FCC  rules  and  regulations  dealing 
with  broadcast  allocations.  It  is 
felt  that  the  proposed  new  rules, 
which  are  being  drafted  to  coin- 
cide with  allocation  terms  of  the 
treaty,  would  be  futile  without 
ratification  of  that  compact. 


Porter,  CBS  Washington  attorney, 
completed  conversations  with  the 
FCC  accountants  on  April  11,  af- 
ter having  conferred  with  them 
during  the  preceding  week  in  con- 
nection with  the  schedules.  Robert 
F.  Ide,  Yankee  Network  auditor, 
conferred  April  8  regarding  the 
network  breakdowns.  The  network 
schedule  will  be  sent  to  some  two 
dozen  national  and  regional  chains 
with  the  request  that  data  be  sup- 
plied as  early  as  possible. 

One  of  the  principal  problems  in 
connection  with  network  statistics 
affects  breakdowns  on  owned  or 
operated  stations,  particularly 
those  in  key  cities  where  contro- 
versy arises  as  to  what  may  be 
regarded  as  expense  and  income 
on  individual  station  operation 
when  actual  network  operations 
are  carried  on  from  such  stations. 

The  chain-monopoly  committee 
has  not  yet  indicated  hearings  in 
compliance  with  the  investigation 
order  adopted  last  month.  An  enor- 
mous amount  of  analytical  work 
must  be  done  before  hearings  can 
be  scheduled.  Chairman  McNinch 
stated  April  12,  however,  there  was 
no  intention  of  deferring  hearings 
until  fall  and  that  they  would  be 
inaugurated  as  soon  as  possible, 
perhaps  in  June. 

That  a  postponement  of  the  sup- 
erpower hearing  will  be  sought  be- 
came evident  April  12,  following 
the  meeting  of  the  Clear  Channel 
Group  of  stations  in  Chicago.  It 
was  indicated  that  at  least  a  ma- 
jority of  the  group  will  ask  for  a 
continuance  on  both  the  regulation 
and  on  individual  applications  des- 
ignated for  hearing.  It  was  felt 
that  data  which  the  FCC  is  gath- 
ering on  economics  of  the  indus- 
try will  not  be  available  in  time. 

Joint  Appearance  for  500  Kw. 

The  majority  of  the  applicant 
500,000-watt  stations,  it  is  under- 
stood, concluded  that  they  would 
ask  that  the  hearing  on  their  par- 
ticular applications  be  continued 
even  if  the  Commission  does  not 
agree  to  postpone  the  entire  hear- 
ing. Should  that  develop,  the  hear- 
ing would  be  restricted  to  the  is- 
sue of  amendment  of  the  present 
rule  (117)  so  as  to  provide  for  a 
minimum  power  of  50,000  watts 
rather  than  a  maximum  power  of 
that  order  on  clear  channels.  The 
group,  formed  about  three  years 
ago  to  protect  clear  channels,  au- 
thorized Louis  G.  Caldwell,  its 
counsel,  to  file  a  joint  appearance. 

Some  concern  was  expressed  by  a 
number  of  the  superpower  appli- 
cants, who  desire  to  have  the  clear 
channel  issue  as  well  as  that  in- 
volving superpower  settled  at  the 
same  time.  The  clear  channel  is- 
sue. Commission  spokesmen  have 
held,  cannot  be  raised  at  this  time 
because  of  the  status  of  the  Ha- 
vana Treaty.  Consequently,  the 
whole  issue  appears  to  be  in  a 
muddled  state.  The  500,000-watt 
applicants  are  WHO,  KFI,  WGN, 
WSM,  WSB,  KDKA,  KNX,  KSL, 
{Continued  on  page  68) 
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The  Paley  Report:  Radio's  Own  Statesmanship  Editorial 


WE  COMMEND  to  our  readers,  more  par- 
ticularly to  Congress,  the  FCC  and  the  host 
of  crusaders  and  fault-finders  who  constantly 
belabor  radio,  the  annual  report  of  CBS  to 
its  stockholders  published  in  full  in  this  issue 
and  made  public  by  way  of  the  CBS  wave- 
lengths the  other  night  by  President  William 
S.  Paley.  It  is  a  direct  and  forthright  state- 
ment of  the  major  problems  of  the  broadcast- 
ing industry  at  large  by  a  youthful  executive 
who  has  won  the  esteem  of  his  colleagues  in 
the  industry  not  only  for  his  reputation  for 
square  dealing  but  for  his  ability  to  probe  the 
root  of  a  problem — an  ability  again  demon- 
strated in  this  statement  as  in  several  previous 
statements. 

The  broadcasters  are  at  fault,  says  Mr. 
Paley,  for  having  failed  more  generally  in 
public  discussion  about  the  use  of  their 
medium;  hence  his  novel  presentation  of  his 
report  over  the  radio.  Hence  also  he  hopes, 
and  we  echo  the  hope,  that  the  newly  reor- 
ganized NAB  may  well  be  the  instrument  to 
accomplish  this. 

Isn't  the  FCC's  primary  function  that  of 
policing  the  airwaves  in  view  of  the  limited 
number  of  ether  highways  which  physically 
limits  the  number  of  stations  and  the  traffic 
thereon?  Mr.  Paley  thinks  it  is,  otherwise 
"there  would  be  no  more  reason  for  a  Federal 
commission  to  regulate  broadcasting  than  there 


is  to  regulate  newspapers  or  magazines  or 
clothing  stores  or  manufactures  of  hardware." 
Beyond  legislation  and  regulation  governing 
business  generally,  laws  against  indecency, 
fraudulent  advertising  and  the  like,  and  reg- 
ulation "devoted  principally  to  making  sure 
that  facilities  are  used  fairly  and  nonpartisan- 
ly",  program  regulation  is  unnecessary  under 
our  competitive  private  system.  The  air  must 
be  free,  non-partisan,  monopolized  by  neither 
majority  nor  minority — who  in  a  democracy 
can  quarrel  with  that  thesis? 

"I  have  said,"  adds  Mr.  Paley,  "that  there 
should  be  a  minimum  of  regulation.  I  have 
explained  why  I  believe  that  simple  rules  of 
fair  practice  would  justify  that  such  regula- 
tion be  kept  at  a  minimum.  I  ask  you  to  keep 
in  mind  that  the  public  itself  has  always  the 
most  swift  and  potent  means  of  regulating 
broadcasting  so  long  as  the  industry  is  com- 
petitive and  so  long  as  each  individual  listener 
has  strength  enough  to  snap  a  switch  or  twist 
a  dial." 

Quite  aside  from  his  defense  of  network 
broadcasting  in  view  of  the  pending  FCC 
probe,  Mr.  Paley  trod  boldly  on  dangerous 
political  ground  when  he  suggested  the  regu- 
lators, recently  goaded  into  feeling  they  are 
bound  to  determine  the  fair  selling  price  of 
stations,  are  not  really  protecting  the  public 
in  proposing  to  fix  or  limit  such  prices.  "So 


long  as  buyer  and  seller  know  the  terms  of 
the  license  [and,  of  course,  so  long  as  the 
buyer  qualifies  as  a  licensee  under  the  existing 
law,  which  says  nothing  about  prices]  I  do  not 
think  it  is  a  matter  of  public  concern  what 
Jones  wants  to  pay  for  Brown's  station,  any 
more  than  it  is  a  matter  of  public  concern 
what  Jones  wants  to  pay  for  Brown's  grocery 
store  ...  we  must  remember  that  the  public 
pays  nothing  for  radio  service  and  therefore 
it  is  unaffected  by  the  values  established  for 
radio  stations." 

As  for  six-month  broadcast  licenses:  "It  is 
as  unfair  and  as  unwise  to  license  it  in  this 
way  as  it  would  be  to  give  men  short-term 
licenses  to  publish  newspapers,  to  write  books 
or  plays,  or  to  make  motion  pictures  ...  I 
think  a  broadcaster  should  have  to  agree  to 
freedom  of  the  air,  fairness  of  the  air  and  non- 
partisanship  of  the  air,  as  a  condition  to  get- 
ting a  license  at  all.  So  I  say,  give  him  a  li- 
cense over  a  term  of  years." 

And  it  is  the  independent  statesmanship  of 
radio  speaking  out — and  we  hope  such  sim- 
plicity and  directness  and  force  will  be  demon- 
strated by  the  new  NAB — when  Mr.  Paley  as- 
serts: "I  feel  quite  sure  that  nobody  really 
wants  to  keep  broadcasting  in  a  position  where 
it  might  some  day  be  faced  with  the  necessity 
of  pleasing  those  in  power  in  order  to  con- 
tinue to  exist." 


A P  Membership  Will  Vote  on  Proposal 
To  Raise  Revenue  from  Radio  Service 


THORNBURGH  SEES 
PICKUP  IN  AVTIJMIS 

"NO  SURPRISING  slump  in  radio 
business  is  indicated  by  present 
conditions,"  declared  Donald  W. 
Thornburgh,  CBS  Pacific  Coast 
vice-president,  upon  his  return  to 
Hollywood  April  6,  from  New  York 
conferences  with  network  execu- 
tives. He  also  attended  the  NAB 
directors'  meeting  in  Washington. 

"While  a  comparatively  auiet 
vacation  season  may  be  expected 
as  usual  this  summer,  present 
commitments  justify  our  expecting 
autumn  business  to  be  just  as  good 
as  it  was  last  year,"  Mr.  Thorn- 
burgh said.  "Hollywood  origina- 
tions, incidentally,  will  be  at  least 
as  numerous  as  last  year. 

"It  is  not  correct  to  say  that 
eastern  business  men  are  optimis- 
tic, for  general  conditions  do  not 
warrant  their  expecting  a  record- 
breaking  summer.  It  is  true,  how- 
ever, that  most  business  men  an- 
ticipate a  healthier  condition  this 
autumn  and  that  they  are  both 
ready  and  anxious  to  become  opti- 
mistic again  at  that  time." 

Mr.  Thornburgh  pointed  out  that 
with  the  opening  of  the  new  CBS 
Hollywood  headquarters  and  stu- 
dio building  at  Columbia  Square 
on  April  30  and  with  completion  of 
the  new  KNX,  Hollywood,  trans- 
mitter expected  by  autumn,  his  or- 
ganization is  better  equipped  than 
ever  to  provide  service  for  both  old 
and  new  clients. 


A  NEW  SYSTEM  of  five-minute 
Transradio  news  broadcasts  to  be 
heard  daily  at  "sign-on"  and  "sign- 
off"  periods  was  started  April  4  by 
WOR,  Newark.  The  station  opens 
each  day  except  Sunday  at  6 :40  a. 
m.  with  a  resume  of  world  events,  and 
closes  with  similar  five-Tiinute  peri- 
ods seven  days  a  week  at  2  a.  m. 


POSSIBILITY  that  the  Associated 
Press  will  join  United  Press,  In- 
ternational News  Service  and 
Transradio  Press  Service  in  sell- 
ing news  for  use  on  commercial 
broadcasts  has  been  raised  in  a  let- 
ter sent  by  AP  President  Frank  B. 
Noyes  to  the  membership  of  that 
group,  stating  that  the  board  will 
propose  a  change  in  AP  by-laws  to 
permit  this  step  at  the  annual  AP 
meeting  to  be  held  April  25  in 
New  York. 

The  letter  points  out  that  AP 
has  been  supplying  news  to  Press 
Radio  Bureau  without  charge  while 
"competitive  news  agencies  have 
also  been  permitting  sponsorship 
with  financial  returns  to  these  news 
agencies"  and  continues  that 
"members  have  said  that  the  time 
has  come  to  permit  the  AP  to  ob- 
tain additional  revenue  from  this 
source  in  order  to  postpone  or 
make  entirely  unnecessary  in- 
creases in  AP  assessments  in  order 
to  meet  the  expenses  of  the  organ- 
ization which  the  members  will 
understand  have  necessarily  been 
increasing."  AP's  only  source  of 
revenue  is  the  assessments  on  mem- 
bers, which  in  1932  were  reduced 
by  approximately  $1,200,000  an- 
nually. 

Expect  Passage 

AP  headquarters  in  New  York 
declined  to  comment  on  the  pro- 
posal other  than  to  say  that  no  de- 
tails have  been  worked  out  as  yet, 
but  it  is  understood  the  measure 
is  expected  to  pass,  despite  stren- 
uous opposition  from  publishers 
who  have  no  radio  affiliations  and 
who  have  always  fought  any  news- 
paper-radio alliance. 


Officials  of  other  news  services 
which  are  already  serving  radio 
stations  likewise  refused  to  make 
any  official  comments  on  the  pos- 
sible results  of  AP's  entry  into 
the  field.  Off  the  record,  however, 
they  were  unanimous  in  express- 
ing the  feeling  that  AP  is  going 
to  find  radio  a  far  different  propo- 
sition than  nev/spapers  and  that 
it  will  be  a  long  time  before  AP 
will  be  in  a  position  to  compete 
effectively  with  organizations  that 
have  been  serving  broadcasters 
with  news  for  three  or  four  years. 

Situation  Facing  AP 

It  was  pointed  out  that  many 
stations  have  three  and  five-year 
contracts  with  their  present 
sources  of  news;  that  the  news- 
paper-radio rivalry  in  many  cities 
would  render  the  station  unwilling 
to  buy  news  from  the  paper  or  the 
paper  to  sell  its  news  to  the  sta- 
tion; that  in  other  cities  one  news- 
paper has  an  AP  day  wire  and  an- 
other paper  an  AP  night  wire  and 
that  a  station  affiliated  with  one  of 
the  papers  would  be  unable  to  pur- 
chase from  the  other  the  necessary 
rights  for  full  time  news  service. 
For,  unlike  UP,  INS  and  Trans- 
radio, AP  does  not  plan  to  sell  its 
radio  service  from  a  central  bu- 
reau, but  rather  to  permit  AP 
members  to  "make  remunerative 
arrangements  with  advertisers  for 
sponsored  news  broadcasts,  such 
permission  to  involve  additional 
AP  assessments."  In  other  words, 
each  member  newspaper  would  do 
its  own  selling  of  news  t6  radio, 
whether  to  stations  or  sponsors.  In 
spite  of  the  wording  of  the  letter  it 
is  believed  that  most  sales  would 


be  made  to  stations,  as  few  news- 
papers would  try  to  sell  adver- 
tisers a  radio  service  instead  of 
newspaper  space. 

Trahsradio  Press  Service,  first 
news  service  for  broadcasting  sta- 
tions, was  organized  on  March  1, 
1934,  with  UP  and  INS  entering 
the  field  about  a  year  later. 
Broadcasting  1938  Yearbook  Num- 
ber shows  511  stations  in  the  U. 
S.  and  Canada  subscribing  to  news 
services  as  of  Jan.  1,  Transradio 
servicing  232  stations,  UP  215, 
and  INS  118,  with  54  stations  sub- 
scribing to  more  than  one  news 
service. 

Since  that  date  UP  has  added 
29  stations  to  its  list,  11  of  them 
stations  not  previously  subscrib-j 
ing  to  any  news  service :  KLRA, 
WHFC,  WBCM,  WOCA,  WBEN,' 
WEBR,  WDNC,  KDLR,  WAAT,': 
WBAX,  CHNC.  Others  are:  WDZ,' 
WLBC,    KPJB,    KGEZ,  KRMC,'" 
KOIN,    KALE,    WDOD,  WLAC,s 
WCAX,  KMO,  KIT,  KHQ,  KGA,^ 
KGY,  WEAU,  CJOR,  CJCB.  UP 
on  April  10  extended  its  direct  ra- 
dio wire  into  New  Orleans,  where 
it    has    just    exchanged  stations)* 
with  Transradio,  UP  now  serving 
WDSU  and  Transradio  WSMB. 


Oh  Henry  Using  Nine 

WILLIAMSON  CANDY  Co.,  Chi^ 
cago    (Oh   Henry),  started  daily 
one-minute    announcements  or 
KFRC,    San   Francisco,   April  4 
making  nine  stations  now  carrying' 
the  schedule.  Six  stations  in  th€ 
North  and  West  will  go  througl: 
the  summer  while  three  stations  ir 
the  South  will  go  off  for  the  sum 
mer.  Stations  to  continue  are  WBZ 
WBZA  WGY  WTAM  KOA  WMAQ 
KFRC.  Stations  scheduled  to  go  of 
for  the  summer  are  KTUL  KOMi^ 
KRLD.  John  H.  Dunham  Co.,  Chi 
cago,  is  agency. 
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Minimum  Interference  Asked  by  Foley 

Seeks  Longer  Licenses;  Opposes  Plans  for  Regulation 
Of  Programs  and  Limitation  of  Station  Sales  Prices 


By  WILLIAM  S.  PALEY* 

NEARLY  everyone  in  Ameri- 
ca is  interested  in  broadcast- 
ing. For  that  reason  I  am 
addressing  my  annual  report 
as  president  of  the  Columbia 
Broadcasting  System  to  the  listen- 
ing public  as  well  as  to  our  stock- 
holders. 

These  are  days  of  confusion  and 
doubt  about  the  patterns  many 
things  should  take  and  so  I  invite 
your  attention  to  what  has  been 
achieved  in  American  broadcasting 
by  enlightened  competitive  private 
enterprise.  I  believe  it  is  the  judg- 
ment of  most  thoughtful  people 
that  in  no  other  country  and  under 
no  other  plan  of  operation  in  the 
entire  world  has  this  new  means  of 
mass  communication  been  used  as 
effectively  for  the  entertainment, 
the  information  and  the  education 
of  a  whole  people. 

In  face  of  this  record  there  has 
been  an  increasing  degree  of  exam- 
ination of  the  whole  philosophy 
of  the  present  system  of  broadcast- 
ing in  America,  and  thei'e  have 
been  a  growing  number  of  propos- 
als that  would,  to  my  mind,  cripple 
our  operations  in  one  way  and  an- 
other. 

Telling  the  Facts 

The  broadcasters  themselves  are 
at  fault  for  having  failed  to  en- 
gage more  generally  in  public  dis- 
cussion about  the  use  of  their  med- 
ium. We  owe  it  to  the  listener  to 
tell  him  more  frankly  and  fully 
about  broadcasting  so  that  he  may 
be  in  better  position  to  form  his 
own  judgments  as  these  proposals 
are  considered  from  time  to  time. 

We  know  we  are  not  perfect.  We 
have  profited  by  criticism  and  we 
shall  continue  to  profit  by  it.  It  is 
only  when  one  critic  or  another,  to 
''\  correct  what  he  regards  as  a  fault, 
proposes  some  approach  to  censor- 
J-j  ship,    some   measure   that  would 
11  weaken    the    whole    structure  of 


broadcasting,  some  effort  to  force 
everybody  to  hear  what  he  thinks 
'^j'H  ought  to  be  on  the  air,  some  math- 
■jjj' S  ematical  formula  for  making  pro- 
jjQ  il  grams  good  according  to  his  own 
^c'lj  definition  of  good,  that  the  broad- 
(jiL  casters  become  disquieted. 
CPfi  Whether  you  are  interested  in 
ra-li  the  lighter  side  of  entertainment, 
hert^  in  classical  things,  in  news,  in 
jons^j  public  discussion,  in  education,  or 
Tinffl  in  all  these  things,  you — the  lis- 
tener— are  affected  by  every  pro- 
jposal  of  the  kind  I  have  just  de- 
j  scribed.  Our  American  system  of 
broadcasting  thus  far  has  been  de- 
iveloping  as  a  stronger  and  strong- 
ler  tool  of  democracy.  Re-shaped  in 
the  name  of  reform,  it  could  be- 
,:^jt'|/i  come  a  far  different  thing, 
r  The  broadcasting  industry  should 
.  unite  on  a  definite  program  of  serv- 
r::^'!'  ice,  of  progress  and  of  protection. 
cjB-^  Once  it  has  such  a  program,  the 
ffBl '  industry  well  may  ask  all  political 

jO«f;':  *Full  text  of  statement  to  stock- 
[0U|  [i  holders  contained  in  annual  report  of 
Clij^  CBS,  read  April  5  over  the  network 
by  William  S.  Paley,  CBS  president. 
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WILLIAM  S.  PALEY 


parties  and  all  public  spirited  men 
and  women  to  help  make  that  pro- 
gram effective.  The  newly  reorgan- 
ized National  Association  of  Broad- 
casters, designed  now  to  be  truly 
representative  of  all  elements  in 
the  industry,  may  well  be  the  in- 
strument for  accomplishing  what  I 
have  just  proposed. 

Federal  Regulation 

Let  me  now,  with  nearly  10 
years  of  very  active  life  in  broad- 
casting behind  me,  give  my  views 
on  some  of  the  things  in  broadcast- 
ing about  which  it  seems  to  me 
there  has  been  confused  thinking. 
As  you  probably  all  know  there  is 
a  Federal  Communications  Act. 
That  act  creates  a  Federal  Com- 
munications Commission.  That 
Commission  in  turn  is  empowered 
to  license  us  to  broadcast  "in 
the  public  interest,  convenience 
and  necessity."  The  proposals 
which  I  first  want  to  discuss  in  a 
general  way  are  those  types  which, 
in  their  final  and  inevitable  effect, 
would  make  the  Congress  or  the 
Commission,  by  means  of  more 
and  more  regulation,  the  real  deter- 
miner of  what  you  shall  hear  on 
the  air. 

I  have  always  believed  that  all 
sensible  thinking  about  broadcast- 
ing must  start  with  the  knowledge 
that  Federal  regulation  arose  out 
of  a  single  physical  fact.  I  refer  to 
the  fact  that  the  wavelengths  over 
which  we  broadcast  impinge  upon 
each  other  and  therefore  they  had 
to  be  policed  to  prevent  interfer- 
ence which  would  spoil  the  listen- 
er's reception.  To  prevent  this  in- 
terference, the  number  of  stations 
within  the  broadcast  band  had  to 
be  limited.  Were  it  not  for  this 
necessary  limitation  of  stations, 
there  would  be  no  more  reason  for 
a  Federal  commission  to  regulate 


broadcasting  than  there  is  for  one 
to  regulate  newspapers  or  maga- 
zines or  clothing  stores  or  manu- 
facturers of  hardware. 

Broadcasting,  of  course,  should 
be  subject  to  all  legislation  and 
regulation  governing  business  in 
general.  There  are  laws  against  in- 
decency, fradulent  advertising  and 
the  like,  but  if  some  new  invention 
made  the  number  of  channels  prac- 
tically unlimited  tomorrow,  there 
would  be  no  need  for  any  special 
legislation  or  special  regulation. 
This  is  true  because  this  is  what 
would  happen:  you  would  have  all 
kinds  of  networks  and  all  kinds  of 
stations  just  as  today  you  have  all 
kinds  of  newspapers  and  all  kinds 
of  magazines. 

So  I  repeat  that  all  special  regu- 
lation of  broadcasting  should  start 
from  the  premise  that  broadcast- 
ing is  regulated  at  all  only  because 
there  cannot  be  an  unlimited  num- 
ber of  broadcasters.  If  this  is  true, 
it  follows  that  regulation  should 
be  limited  to  the  bare  necessities 
of  the  case  and  should  never  go  be- 
yond that. 

An  Unpartisan  Medium 

By  the  bare  necessities  of  the 
case  I  mean  that  since  regulation 
arose  out  of  the  fact  that  facilities 
are  limited,  regulation  should  be 
devoted  principally  to  making  sure 
that  facilities  are  used  fairly  and 
nonpartisanly.  If  this  is  done,  the 
danger  of  monopoly,  either  through 
too  great  control  of  facilities  by 
one  group  or  because  broadcasters 
themselves  happen  at  some  time  to 
lean  all  in  the  same  direction,  will 
not  exist.  Later  I  shall  try  to  show 
you  that  under  our  competitive 
private  system  program  regulation 
is  unnecessary.  But  first  I  want  to 
develop    my    own    conception  of 
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what  I  have  described  as  the  bare 
necessity  of  regulation. 

The  air  has  become  one  of  our 
greatest  mediums  of  public  infor- 
mation and  discussion.  Subject  to 
the  limitations  of  program  balance, 
it  must  remain  so.  Since  this  is  true 
and  since  broadcasting  therefore  is 
bound  to  have  an  important  effect 
on  public  opinion  the  Columbia 
Network  has  pledged  itself  not  only 
to  freedom  of  the  air  but  to  non- 
partisanship  and  fairness  of  the 
air. 

By  freedom  of  the  air  we  mean 
the  right  of  any  speaker  to  express 
his  views,  subject  only  to  general 
laws  and  the  laws  of  libel  and 
slander,  the  rule  that  he  may  not 
seek  to  provoke  racial  or  religious 
hatred  and  the  ordinary  limitations 
of  good  taste  and  the  decorum  ap- 
propriate to  the  homes  of  the  na- 
tion. 

By  nonpartisanship  we  mean 
that  broadcasting  as  an  instrument 
of  American  democracy  must  for- 
ever be  wholly,  honestly  and  mili- 
tantly  nonpartisan.  This  is  true  not 
only  in  politics,  but  in  the  whole 
realm  of  arguable  social  ideas. 

Freedom  and  Fairness 

To  put  it  another  way,  we  must 
never  have  an  editorial  page,  we 
must  never  seek  to  maintain  views 
of  our  own,  on  any  public  question 
except  broadcasting  itself.  More- 
over, we  must  never  try  to  further 
either  side  of  any  debatable  ques- 
tion, regardless  of  our  own  priv- 
ate and  personal  sympathies.  But, 
of  course,  I  do  not  mean  that  any 
broadcaster  as  an  individual  may 
not  on  occasion  express  his  own 
views  on  a  controversial  issue  like 
any  other  citizen,  governed  by  the 
principle  of  fairness  which  I  men- 
tioned a  moment  ago  and  which  I 
am  about  to  define. 

By  fairness  we  mean  that  no  dis- 
cussion must  ever  be  one-sided  so 
long  as  any  qualified  spokesman 
wants  to  take  the  other  side.  The 
party  in  power  must  never  domi- 
nate the  air.  No  majority  must 
ever  monopolize.  Minorities  must 
always  have  fair  opportunities  to 
express  themselves. 

These  are  doctrines  to  which  we 
believe  all  broadcasters  well  may 
subscribe.  I  do  not  believe  it  would 
be  amiss  for  the  Commission  if  it 
has  the  power  or  the  Congress,  if 
the  Commission  does  not  have  the 
power,  to  make  adherence  to  these 
principles  a  prerequisite  of  having 
and  holding  a  broadcasting  license. 

In  advancing  this  thesis  of  free- 
dom of  the  air,  nonpartisanship  of 
the  air  and  fairness  of  the  air,  let 
me  say  that  I  do  not  believe  these 
things  in  practice  are  difficult  of 
determination. 

I  have  said  that  I  think  there 
should  be  a  minimum  of  regulation. 
I  have  explained  why  I  believe  that 
simple  rules  of  fair  practice  would 
justify  that  such  regulation  be  kept 
at  a  minimum.  I  ask  you  to  keep  in 
mind  that  the  public  itself  has  al- 
ways the  most  swift  and  potent 
means  of  regulating  broadcasting 
so  long  as  the  industry  is  competi- 
tive and  so  long  as  each  individual 
listener  has  strength  enough  to 
snap  a  switch  or  twist  a  dial.  If 
broadcasting  in  America  improves 

(Continued  on  page  62) 
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BASEBALLERS — At  the  Edgewater  Beach,  Chicago,  lined  up  plans  at 
their  April  10-11  session  for  the  coming  season.  In  photo  at  left  are 
H.  M.  Dancer,  vice-president  of  Blackett-Sample-Hummert;  Frank  H. 
Casey,  Wadhams  division,  Milwaukee;  C.  S.  Samuelson,  General  Mills 
account  executive.  Second  from  left  are  Henry  Bellows,  General  Mills 


public  relations  director;  William  Harridge,  president  of  American 
League;  Ford  Frick,  president  of  National  League.  Pair  in  third  picture 
are  George  N.  Walker,  Socony- Vacuum  advertising  manager  and  Frank 
Griffin,  of  J.  Sterling  Getchell.  At  right  are  Bill  Brown,  WHO,  Des 
Moines;  Conner  Tunstall,  White  Eagle;  Morgan  Sexton,  WCCO. 


General  Mills  to  Use  75  for  Baseball 


With  Co -Sponsors,  WUl 
Spend  $1,500,000 
This  Season 

By  HAL  TATE 
GENERAL  MILLS,  Minneapolis, 
reaffirmed  its  faith  in  sales  results 
of  baseball  broadcasts  when  it  an- 
nounced at  the  second  annual  base- 
ball announcers'  conference  April 
10-11  at  the  Edgewater  Beach  Ho- 
tel, Chicago,  that  a  million  dollars 
would  be  spent  again  this  year  on 
the  national  sport. 

Together  with  other  sponsors 
with  which  it  shares  many  of  the 
games,  a  sum  in  excess  of  $1,500,- 
000  will  be  spent  during  the  dia- 
mond season  by  this  group. 

The  General  Mills  budget  will  be 
spread  over  about  75  stations,  the 
list  being  held  down  because  of 
higher  costs  for  game  rights  and 
station  facilities.  As  before,  Wheat- 
ies  will  be  the  main  product  pro- 
moted, but  a  new  cereal,  Corn- 
Kix,  will  be  advertised  on  WTAD, 
Quincy,  111.,  and  WJSV,  Wash- 
ington, along  with  Wheaties. 
Socony  Doubles 

Socony-Vacuum  Oil  Co.,  New 
York,  found  its  baseball  sponsor- 
ship so  successful  last  year  that  it 
is  doubling  its  appropriation,  shar- 
ing with  General  Mills  on  26  sta- 
tions and  sponsoring  games  on  a 
total  of  45  stations,  including  13 
Yankee  stations.  The  1938  budget 
is  four  times  that  spent  in  1936, 
Socony's  first  use  of  baseball. 

A  heavy  merchandising  cam- 
paign is  already  under  way.  it  was 
learned  at  the  Chicago  conference, 
with  300  dealer  meetings  involving 
50,000  Socony  dealers  now  taking 
place.  Dealers  will  tie  in  with  the 
broadcasts  by  giving  out  baseball 
schedules,  score  cards,  Jumbo  tele- 
grams, and  other  promotional 
pieces.  The  Socony  agency  is  J. 
Stirling  Getchell,  New  York. 

B.  F.  Goodrich  Co.,  Akron 
(tires),  which  last  year  shared 
sponsorship  with  General  Mills  on 
five  stations,  in  1938  is  sharing 
with  General  Mills  on  20  stations, 
mostly  in  the  West.  Six  of  eight 
Pacific  Coast  teams  will  be  co-spon- 
sored this  year  by  General  Mills 
and  Goodrich.  Agency  for  Good- 


rich is  Ruthrauff  &  Ryan,  New 
York. 

Procter  &  Gamble  Co.,  Cincin- 
nati, for  Ivory  soap,  will  enter  the 
baseball  field  for  the  first  time, 
sharing  sponsorship  with  General 
Mills  on  two  stations — WTAR, 
Norfolk,  and  KTOK,  Oklahoma 
City — on  a  purely  test  basis.  If 
successful  P  &  G  may  use  baseball 
on  an  extensive  scale  next  year. 
Agency  is  Compton  Adv.  Inc.,  New 
York. 

Other  advertisers  sharing  spon- 
sorship with  General  Mills  are  At- 
lantic Refining  Co.,  Philadelphia 
(N.  W.  Ayer  &  Son),  on  WCBM, 
Baltimore;  Coca  Cola  Distributing 
Co.  of  Dallas,  on  WRR,  Dallas; 
Standard  Oil  Co.  of  Kentucky  (one- 
third  sponsorship)  and  General 
Mills  (two-thirds)  on  W  H  A  S, 
Louisville;  William  Simmons  Brew- 
ing Co.,  Buff'alo  (one-sixth)  and 
General  Mills  (five -sixths)  on 
WGR-WKBW,  BuflFalo. 

General  Mills  will  conduct  an 
extensive  merchandising  campaign 
this  summer  in  conjunction  with 
the  ball  games,  it  was  disclosed  at 
the  April  11  session,  which  was 
under  the  chairmanship  of  S.  C. 
Gale,  director  of  advertising  for 
General  Mills.  Speakers  at  the  ses- 
sion were  H.  B.  Groseth,  General 
Mills  merchandising  executive ; 
John  Sarles,  vice-president  of  Knox 
Reeves;  G.  Cullen  Thomas,  vice- 
president  of  General  Mills,  and 
Secretary  Bing  of  the  Council  on 
Foods  of  the  American  Medical 
Association,  who  discussed  Ameri- 
can Medical  Society  standards  for 
commercial  copy. 

Player  Testimonials 

Many  major  league  baseball 
players  were  signed  during  the 
winter  by  General  Mills  as  a  re- 
sult of  a  1937  General  Mills  sur- 
vey in  eight  major  markets  show- 
ing that  testimonial  advertising 
was  successful.  The  testimonials 
will  be  interwoven  in  the  Wheaties' 
commercials.  No  player  was  signed 
who  was  not  actually  a  Wheaties' 
eater,  it  was  stated.  If  a  player 
becomes  an  ex-Wheaties  eater,  it 
was  added,  notices  will  be  sent  to 
the  announcers  not  to  use  his  name 
in  testimonials  since  General  Mills 


insists  that  testimonials  be  authen- 
tic. 

Special  sales  will  be  conducted 
by  grocery  stores  in  cities  where 
baseball  broadcasts  are  carried. 
For  instance,  at  various  times  dur- 
ing the  summer  just  before  a  base- 
ball team  returns  to  its  home  city, 
stores  will  run  a  "Welcome  Home 
Sale,"  which  will  be  heavily  ex- 
ploited on  the  air.  The  stores  will 
display  large  colored  posters.  In 
Chicago  the  posters  will  read, 
"Your  Grocer  Says  Welcome  Back 
Cubs.  Home  Games  April  22-24 
and  28-29  at  Wrigley  Field."  In 
smaller  type,  this  appears:  "When 
you  can't  go  to  the  game,  listen  to 
the  broadcast  over  station 
WBBM."  Wheaties  are  advertised 
on  the  poster,  with:  "Sale — 2  pack- 
ages for  — c"  and  "Wheaties  with 
milk  or  cream  or  fruit." 

For  the  Grocer 

Grocers  buying  multiple-case  lots 
of  Wheaties  will  be  rewarded  with 
a  " Wheaties-Gram",  an  ad  lib  an- 
nouncement of  the  grocer's  name 
and  address,  calling  attention  to 
his  Wheaties  display.  Telegrams 
from  store  owners  were  tried  in 
1937,  but  ad  -  lib  announcements 
were  found  more  successful. 


Knox  Reeves  again  will  send  out 
a  promotional  piece  to  announcers, 
which  will  contain  pictures,  news 
notes  and  merchandising  ideas. 
Called  Ad  Liberties  it  will  be  pub- 
lished under  the  direction  of  Ken 
Pottle,  account  executive.  Ad  Lib- 
erties will  come  out  every  two 
weeks  instead  of  every  three,  as 
was  the  case  last  year. 

"Building  baseball  attendance 
with  broadcasts"  was  the  theme 
of  the  opening  session  April  10, 
which  was  in  charge  of  George 
Trautman,  president  of  the  Ameri- 
can Association.  Speakers  were: 
George  Higgins,  WTCN,  St.  Paul; 
Charlie  Jordan,  WRR,  Dallas; 
Arch  McDonald,  WJSV,  Washing- 
ton. Two  umpires,  Ernest  C.  Quig- 
ley  and  Emmet  Ormsby,  spoke  on 
"Calling  the  Close  Ones",  and  "How 
to  Umpire,"  respectively,  while  Al 
Schacht,  comedian,  spoke  on  "In- 
side Baseball."  Edgar  G.  Brans, 
editor  of  Sporting  News,  baseball 
trade  paper,  commended  the  sta- 
tions for  arousing  interest  of  fans 
by  training  camp  broadcasts. 

Donald  Davis,  president  of  Gen- 
eral Mills,  emphasized  the  three- 
way  responsibility  of  sports  an- 
nouncers— baseball,  stations  and 
sponsors — pointing  out  that  all 
must  benefit  from  baseball  broad- 
casts if  they  are  to  be  successful. 
He  said  radio  will  play  an  im- 


ORATORS — At  the  Chicago  baseball  meeting  were  Donald  Davis  (left), 
president  of  General  Mills,  and  Bill  Slocum,  baseball  contact  man  of 
General  Mills  and  former  baseball  writer  for  Hearst  newspapers. 
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BROADCASTING  •  Broadcast  Advertising 


BASEBALL — Was  the  topic  of  the  day  for  two  days  at  the  Edgewater 
Beach.  Here  (left)  are  Luther  Wood,  Ruthrauff  &  Ryan  and  F.  T. 
Tucker,  Goodrich.  At  right  are  Wayne  Hunt,  Knox-Reeves,  and  R.  W. 
Heizer,  who  attended  as  representative  of  J.  Sterling  Getchell. 


portant  part  next  year  when  base- 
ball celebrates  its  100th  anniver- 
sary. He  predicted  that  1938  would 
determine  the  course  of  baseball 
broadcasts  for  the  next  few  years. 

Mr.  Davis  praised  the  co-spon- 
sorship idea  by  saying  that  other- 
wise it  would  not  be  possible  for 
General  Mills  to  broadcast  so  many 
games. 

As  last  year,  Knox  Reeves  will 


have  three  men  acting  as  contact 
men  between  the  flour  firm  and  the 
stations.  They  are  Lloyd  Griffin, 
who  will  cover  the  central  terri- 
tory; Jim  Kelley,  the  southeastern, 
and  Brad  Robinson,  the  eastern. 
Bill  Slocum,  veteran  Hearst  sports 
writer,  has  been  appointed  baseball 
contact  man  by  General  Mills.  He 
is  designated  as  "liaison  officer  be- 
(Continued  on  page  72) 


AGENCY  OFFICIALS 

And  Sponsor  Executives  at 
 Baseball  Session  

PROMINENT  agency  and  adver- 
tising executives  attended  the  sec- 
ond annual  baseball  announcer's 
conference  held  at  Chicago  April 
10-11  by  General  Mills  and  co- 
sponsors  of  1937  diamond  broad- 
casts. They  were: 

General  Mills — Don  D.  Davis,  pres- 
ident ;  S.  C.  Gale,  director  of  adver- 
tising ;  G.  Cullen  Thomas,  vice-pres- 
ident ;  C.  S.  Samuelson,  advertising 
manager  of  grocery  products  division  ; 
Henry  A.  Bellows,  director  of  public 
relations ;  Bill  Slocum,  sports  direc- 
tor. 

Socony-Vacuum  Oil  Co. — George 
N.  Walker,  advertising  director ;  F. 
H.  Casey,  advertising  manager.  Wad- 
ham's  division,  Milwaukee ;  Roy  B. 
Dill,  advertising  manager  Lubrite  di- 
vision, St.  Louis  ;  J.  H.  Pickett,  White 
Eagle  division,  Kansas  City ;  C.  E. 
Sears,  advertising  manager,  White 
Star  division,  Detroit ;  Connor  Turn- 
stall,  advertising  manager,  White 
Eagle  division,  Kansas  City ;  Walter 
H.  Ware,  Lubrite  division,  St.  Louis. 

B.  F.  Goodrich  Co.  and  Procter  & 
Gamble  Co. — W.  L.  Lingle. 

Knox-Reeves  Adv.  Inc. — Wayne 
Hunt,  president ;  John  H.  Sarles,  vice- 
president  ;  K.  P.  Torgerson,  secretary 
and  radio  time  buyer ;  Bradbury  Rob- 


Giilf  Starts  Discs 

GULF  OIL  Corp.,  Pittsburgh 
(Spray  insecticide),  on  May  16 
will  start  a  series  of  quarter-hour 
transcriptions  on  about  30  sta- 
tions, mostly  in  the  South.  Cut  by 
Associated  Recorded  Program 
Service,  the  discs  will  probably  be 
heard  two  days  a  week.  Agency  is 
Young  &  Rubicam,  New  York. 


inson.  radio  director ;  Haak  B.  Gros- 
eth,  merchandising  executive;  Ken 
Pottle,  account  executive  ;  Lloyd  Grif- 
fin and  James  T.  Kelley.  radio  con- 
tact men. 

Rawson-Morrill — Charles  A.  Raw- 
son,  president  and  treasurer. 

J.  Stirling  Getchell— C.  A.  Snyder, 
account  executive ;  Frank  R.  Griffin, 
vice-president ;  R.  W.  Heizer.  Detroit 
manager;  L.  O.  Holmberg,  Chicago 
manager. 

Ruthrauff  &  Ryan— Luther  H. 
Wood,  account  executive. 

Compton  Adv.  Inc.  —  R.  D.  Hol- 
brook,  account  executive. 

Blackett-Sample-Hummert — H.  M. 
Dancer,  vice-president. 

Scott-Telander  Adv.  Agency — Har- 
ry H.  Scott,  partner. 


Stations,  Announcers  and  Sponsorship  of  1938  Baseball  Season 


WJW,  Akron— William  D.  Griffiths: 
General  Mills  %,  Socony-Vacuum  %  ;  Ak- 
ron Middle  Atlantic  League  games  home 
and  away. 

WABY.  Albany,  N.  Y.— Grenfell  Rand, 
J.  S.  Herrick  Jr. ;  General  Mills ;  Albany 
Eastern   League  games,  away. 

WATL.  Atlanta  —  Maurice  C.  Coleman  ; 
General  Mills  2/3.  Goodrich  1/3;  Atlantic 
Southern  Association  games  away. 

WAGA,  Atlanta — James  Gibson  ;  Gen- 
eral Mills  2/3,  Goodrich  1/3;  Atlantic 
Southern  Association  games  home. 

WCBM.  Baltimore — Granville  Lee  Davis  ; 
General  Mills  %,  Atlantic  Refining  %  ; 
Baltimore  International  League  games 
home  except  Sundays  and  holidays. 

KVOS,  Bellingham.  Wash.— W  i  1 1  i  a  m 
Healy ;  General  Mills  %,  Goodrich  %, 
Bellingham  Western  International  games 
home  and  away. 

WGR-WKBW.  Buffalo  —  Roger  Baker  ; 
General  Mills  5/6,  William  Simons  Brew- 
ing 1/6;  Buffalo  International  League 
games  home  and  away. 

WAPO,  Chattanooga,  Tenn.— Thomas  K. 
Nobles;  General  Mills  %,  Goodrich  %; 
Chattanoga  Southern  Association  games 
away  and  home  resume. 

WBBM.  Chicago — Charles  C.  Flanagan  ; 
General  Mills  %,  Socony  Vacuum  V2  ;  Chi- 
cago American  and  National  League  games 
home. 

WIND,  Chicago — Russell  Hodges,  James 
Dudley ;  General  Mills ;  Chicago  American 
and  National  League  games  home. 

WSAI.  Cincinnati — Walter  Barber  ;  Gen- 
eral Mills  1/2,  Socony  Vacuum  V2  ;  Cin- 
cinnati National  League  games  home  and 
away  except  Sundays. 

WCPO.  Cincinnati  —  Harry  Hartman  ; 
General  Mills  Va.  Socony  Vacuum  V2  :  Cin- 
cinnati National  League  games  home  and 
away  except  Sundays  and  holidays. 

WCLE,  Cleveland — Jack  Graney  :  Gen- 
eral Mills  %,  Socony  Vacuum  V2  :  Cleve- 
land American  League  games  home  and 
away  except  Sundays  and  holidays. 

WBNS,  Columbus— John  F.  Neblett ; 
General  Mills  %,  Socony  Vacuum  ;  Co- 
lumbus American  Association  games  home 
and  away  except  Sundays  and  holidays. 

WRR,  Dallas — Charles  B.  Jordan ;  Gen- 
eral Mills  Vo.  Coca  Cola  V2  ;  Dallas  Texas 
League  games  home  and  away. 

WHIO,  Dayton — Walter  Barber;  General 
Mills  %,  Socony  Vacuum  %  ;  Cincinnati 
National  League  games  home  and  away 
except  Sundays  (rebroadcast  from  WSAI). 

KLZ,  Denver — Jack  Fit?patrick  ;  General 
Mills  and  Socony  Vacuum ;  rebroadcast  of 
Chicago  National  League  and  other  major 
league  games  home  and  away. 

Iowa  Network,  Des  Moines  (KRNT, 
KMA,  WMT,  WNAX,  KFAB)— Harry 
Johnson,  Eugene  Shumate ;  General  Mills 
and  Socony  Vacuum  ;  St.  Louis  and  other 
major  league  games  home  and  away. 


WHO,  Des  Moines — William  H.  Brown  ; 
General  Mills  V2.  Socony  Vacuum  %  ;  Chi- 
cago National  League  and  other  Major 
League  games  home  and  away. 

KDAL.  Duluth — Bill  Harrington  ;  Gen- 
eral Mills  %,  Goodrich  V2  I  Duluth  North- 
ern League  games  home  and  away. 

KFJM.  Grand  Forks,  North  Dakota — 
Elmer  O.  Hanson  ;  General  Mills ;  Grand 
Forks  Northern  League  games  home  and 
away. 

KXBY.  Kansas  City,  and  WREN.  Law- 
rence— Walt  Lochman  ;  General  Mills. 

WIRE,  Indianapolis — Norman  Perry ; 
General  Mills  V2.  Socony  Vacuum  V2  ; 
Indianapolis  American  Association  games 
home  and  away  except  Sundays  and  holi- 
days. 

WJAX,  Jacksonville,  Fla. — Jack  Rath- 
bun  :  General  Mills  %.  Goodrich  V2  : 
Jacksonville  South  Atlantic  League  games 
home  and  away  plus  25  resumes. 

KBTM.  Jonesboro.  Ark. — Dick  Altman  : 
General  Mills ;  St.  Louis  National  League 
games  home. 

KLRA-KGHI.  Little  Rock,  Ark.— Benny 
Craig;  General  Mills  %,  Goodrich  %; 
Little  Rock  Southern  Association  games 
KLRA  away  play  by  play  KGHI  home 
resumes. 

WHAS.  Louisville — William  A.  Stout ; 
General  Mills  2/3.  Standard  Oil  of  Ken- 
tucky 1/3  ;  Louisville  American  Association 
games  home  and  away  except  Sundays 
and  holidays. 

KXBY.  Kansas  City — Walton  Lochman  ; 
General  Mills  V2,  Socony  Vacuum  %  ; 
Kansas  City  American  Association  games 
home  and  away  except  Sundays  and  holi- 
days. 

WNOX.  Knoxville.  Tenn. — Lowell  Blan- 
chard ;  General  Mills  2/3,  Goodrich '  1/3 ; 
Knoxville  Southern  Association  games 
home  and  away  except  home  Sundays. 

KFAC,  Los  Angeles — Mike  Frankovitch  ; 
General  Mills  %,  Goodrich  %  ;  Hollywood 
and  Los  Angeles  games  home. 

WISN,  Milwaukee — Alan  Hale  ;  General 
Mills  V2  ;  Socony  Vacuum  %  ;  Milwaukee 
American  Association  games  home  and 
away   except   Sundays   and  holidays. 

WCCO.  Minneapolis — Morgan  Sexton  ; 
General  Mills  %,  Socony  Vacuum  %  ; 
Minneapolis  American  Association  day 
games  home  and  away. 

WMIN,  Minneapolis — Morgan  Sexton  ; 
General  Mills  %,  Socony  Vacuum  %  ; 
Minneapolis  American  Association  games 
home  and  away  (rebroadcast  from 
WCCO). 

WHN.  New  York — Joseph  Bolton  ;  Gen- 
eral Mills  %,  Socony  Vacuum  %  ;  Jersey 
City  International  League  games  home 
and  away  except  Sundays  and  holidays. 

WNEW,  New  York — Earl  Harper;  Gen- 
eral Mills  %,  Socony  Vacuum  %  ;  Newark 
International  League  games  home  and 
away  except  home  games  Sundays  and 
holidays  and  some  night  games. 


WTAR.  Norfolk,  Va.— Victor  H.  Lund; 
General  Mills  V2,  Procter  &  Gamble  V2  : 
Norfolk  Piedmont  League  games  home  and 
day  games  away,  night  game  reconstruc- 
tions. 

KTOK,  Oklahoma  City— General  Mills 
V2,  Procter  &  Gamble  V2  ;  Oklahoma  City 
Texas   League  games   home   and  away. 

KROW,  Oakland.  Cal.— Herb  Allen; 
General  Mills  V2.  Goodrich  V2  ;  Oakland 
Pacific  Coast  League  games  home  and 
away. 

WCAU,  Philadelphia— William  Dyer; 
General  Mills  %,  Socony  Vacuum  %  ;  Phil- 
adelphia National  League  games  home  plus 
special  broadcasts. 

KDKA,  Pittsburgh  —  Rosey  Ross  well ; 
General  Mills,  co-sponsor  indefinite ;  Pitts- 
burgh  National    League  games  away. 

KEX,  Portland,  Ore.— Holly  Truitt ;  Gen-' 
eral  Mills  V2,  Goodrich  1/2  ;  Portland  Pacific 
Coast  League  games  home  and  away. 

WTAD.  Quincy,  111.— Mac  Dill ;  General 
Mills ;  St.  Louis  National  League  and 
other  Major  League  games. 

WHAM,  Rochester,  N.  Y. — Harry  Mc- 
Tigue ;  General  Mills  V",  Socony  Vacuum 
%  ;  Rochester  International  League  games 
home  and  away  except  home  Sundays 
and  holidays. 

KMOX,  St.  Louis — France  Laux ;  Gen- 
eral Mills  %,  Socony  Vacuum  1/2  ;  St. 
Louis  National  and  American  League 
home  games  except  Sundays  and  holidays. 

WTCN,  Minneapolis — George  Higgins  ; 
General  Mills  V2,  Socony  Vacuum  %  ;  St. 
Paul  American  Association  games  home 
and  away  except  Sundays  and  holidays. 

KGO.  San  Francisco — Ernie  Smith  ;  Gen- 
eral Mills  1/2,  Goodrich  %  ;  San  Francisco 
Pacific  Coast  League  games  home  and 
away. 


WTOC.  Savannah.  Ga. — Windy  Herrin  ; 
General  Mills  V2.  Goodrich  V2  ;  South  At- 
lantic League  games  away,  home  resume. 

KRSC,  Seattle — Leo  Lassen ;  General 
Mills  1/2,  Goodrich  V2  :  Seattle  Pacific  Coast 
games    home    and  away. 

KWKH,  Shreveport — Jerry  Bozeman  ; 
General  Mills ;  Shreveport  Texas  League 
games  home  and  away. 

KGA,  Spokane — Harry  Lantry  ;  General 
Mills  1/2,  Goodrich  V2  ;  Spokane  Western 
International  League  games  home  and 
away. 

WSYR.  Syracuse — Edward  N.  Stemmler  ; 
General  Mills  1/2,  Socony  Vacuum  1/2  ;  Syra- 
cuse International  League  games  home  and 
away. 

KMO,  Tacoma,  Wash. — Harry  Jordan ; 
General  Mills  ^2,  Goodrich  1/2  ;  Tacoma 
Western  International  League  games  home 
and  away. 

WSPD,  Toledo — Cornelius  J.  Desmond  ; 
General  Mills,  %,  Socony  Vacuum  V2  ;  To- 
ledo American  Association  games  home 
and  away  except  Simdays  and  holidays. 

KTUL.  Tulsa — Edward  F.  Gallaher ; 
General  Mills  1/2,  Goodrich  I/2  ;  Tulsa  Texas 
League  games  home  and  away. 

WJSV,  Washington — Arch  McDonald  ; 
General  Mills ;  Washington  American 
League  games   home  and  away. 

KPQ.  Wenatchee.  Wash.  —  Patrick  Hayes  ; 
General  Mills  '-i  ;  Goodrich  %  ;  Wenatchee 
Western  International  League  games  home 
and  away. 

KIT,  Yakima,  Wash. — Art  Cheyne;  Gen- 
eral Mills  1/2,  Goodrich  Vz  ;  Yakima  West- 
ern International  League  games  home  and 
away. 


WESTERNERS — Among  announcers  who  attended  the  baseball  an- 
nouncing conference  held  recently  in  Los  Angeles  were;  Front  row 
(1  to  r)  Art  Gleeson,  KEX,  Portland,  Ore.;  Mike  Franko\ach,  KFAC, 
Los  Angeles;  Herb  Allen,  KROW,  Oakland;  Ernie  Smith,  KGO,  San 
Francisco,  all  slated  to  handle  games  for  Goodrich  and  General  Mills. 
In  the  back  row  are  Goodrich  West  Coast  executives,  E.  E.  Turnbull, 
F.  E.  Titus,  R.  F.  Wood,  A.  D.  Gardner. 
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Independents  and  AFM  Await  Meeting 


Disc  Negotiations  Also 
Are  Delayed  Pending 
Agreement 

ALL'S  QUIET  in  broadcasting- 
musician  relations  at  the  moment, 
with  everyone  waiting  for  April 
20,  when  the  committee  for  the 
nonnetwork  stations  is  scheduled 
to  meet  with  the  International  Ex- 
ecutive Board  of  the  American 
Federation  of  Musicians.  Negotia- 
tions between  the  makers  of  pho- 
nograph records  and  transcrip- 
tions and  the  AFM  have  been  tem- 
porarily halted,  since  their  future 
course  cannot  well  be  determined 
until  the  union  and  the  nonnet- 
work broadcasters  reach  an  agree- 
ment. 

If  independent  stations  whose 
incomes  are  large  enough  to  per- 
mit employment  of  live  musicians 
will  agree  to  contracts  with  the 
AFM  on  the  pattern  established 
by  the  network  affiliates,  the  tran- 
scription license  problem  will  ad- 
just itself  automatically,  accord- 
ing to  Joseph  N.  Weber,  AFM 
president.  Chief  cause  of  disagree- 
ment between  the  union  and  the 
transcription  group  has  been  the 
refusal  of  the  latter  to  accept  the 
boycott  clause  in  the  present  li- 
cense form,  forbidding  the  ship- 
ment of  discs  to  stations  on  the 
AFM  unfair  list. 

Lawyers  for  the  transcription 
makers  say  that  signing  contracts 
containing  this  provision  would 
render  the  signers  liable  for  heavy 
damages  and  jail  sentences,  al- 
though AFM  attorneys  say  there 
is  nothing  illegal  about  it.  How- 
ever, with  all  independents  as  well 
as  all  network  stations  signed 
to  AFM  contracts  the  musicians 
would  no  longer  need  this  protec- 
tion and  could  drop  the  clause 
from  their  transcription  licenses, 
which  would  then  be  acceptable. 

Suits  or  Service 

But  if  the  independents  refuse 
to  meet  the  AFM  terms  the  musi- 
cians will  not  willingly  discard 
their  one  means  of  forcing  these 
recalcitrant  stations  into  line  and 
the  transcription  companies  it  is 
stated,  will  be  forced  to  decide  be- 
tween taking  their  chances  on  de- 
fending suits  from  stations  to 
which  they  will  refuse  service  or 
giving  up  their  union  musicians, 
which  in  most  cases  would  mean 
going  out  of  business. 

As  there  is  nothing  that  can  be 
accomplished  until  the  nonnet- 
work broadcasters  have  acted,  the 
transcription  group  has  not  met 
with  the  AFM  since  the  convention 
of  the  independent  broadcasters  in 
New  York  last  month  and  does 
not  plan  any  meeting  before  the 
get-together  of  the  AFM  board 
and  the  independent  committee 
April  20. 

Similarly,  the  makers  of  phono- 
graph records  have  no  further 
meeting  scheduled  with  the  AFM. 
At  their  last  session  on  March  31, 
the  two  sides  were  still  disagree- 
ing on  the  boycott  provisions, 
which  as  in  the  case  of  the  tran- 


scribers an  agreement  between 
union  and  independent  stations 
would  eliminate,  so  far  as  radio  is 
concerned.  However,  the  phono- 
graph record  companies  also  fur- 
nish their  discs  to  restaurants, 
bars  and  other  places  for  use  in 
coin-operated  machines  and  the 
union  believes  some  of  these  es- 
tablishments would  employ  live 
musicians  if  the  records  were  not 
available.  Agreement  by  the  rec- 
ord firms  to  act  on  union  com- 
plaints, and  the  fact  that  only  a 
very  few  places  in  which  coin  ma- 
chines are  installed  could  possi- 
bly employ  live  musicians,  how- 
ever, lead  both  sides  to  feel  that 
this  problem  could  be  settled  with- 
out difficulty,  so  here  again  the 
main  consideration  to  further  ne- 
gotiations is  what  action  the  non- 
network  broadcasters  decide  to 
take. 

Since  the  convention  the  com- 
mittee for  the  independents  has 
sent  letters  to  all  stations  not  af- 
filiated with  the  major  networks 
urging  them  to  fill  out  and  send 
in  the  questionnaires  so  the  com- 
mittee will  have  the  data  neces- 
sary for  presentation  to  AFM  at 


Office  Boy  Glory 

SO  POPULAR  have  talks  on 
radio  by  staff  members  of 
KDYL,  Salt  Lake  City,  be- 
come that  one  day  recently 
all  available  staff  members 
were  engaged  to  speak  before 
different  community  groups 
at  the  same  time.  In  the 
emergency,  Ray  Shafer,  office 
boy  of  KDYL,  rushed  to  ad- 
dress a  meeting  of  school 
boys  and  was  so  well  received 
that  he's  signed  for  a  repeat 
engagement. 


New  Orleans  Settlement 
Is  Believed  to  Be  Near 

NEW  ORLEANS,  chief  trouble 
spot  in  IRNA-AFM  negotiations, 
with  the  two  NBC  stations  (WSMB 
and  WDSU)  holding  out  and  only 
CBS's  WWL  signed  with  the  AFM 
local,  was  believed  about  ready  to 
fall  into  line  as  this  issue  of 
Broadcasting  went  to  press.  Fol- 
lowing a  visit  to  the  city  by  John 
Norton,  of  NBC,  and  Fred  W. 
Birnbach,  of  AFM,  a  contract  was 
drawn  up  between  the  local  union 
and  WSMB  that  was  satisfactory 
to  Harold  Wheelahan,  station  man- 
ager, and  it  was  expected  to  be 
signed  by  E.  V.  Richards,  station 
owner,  on  his  return  from  Nassau. 
Once  WSMB  has  signed,  WDSU 
is  expected  to  follow  suit,  accord- 
ing to  executives  at  AFM's  na- 
tional headquarters  in  New  York, 
who  dismissed  reports  of  a  strike 
against  WDSU  as  greatly  exag- 
gerated. The  station  does  not  at 
present  employ  any  AFM  mem- 
bers, so  the  most  the  union  could 
do  would  be  to  cut  off  remote 
pickups  from  local  dance  bands. 
Possibilities  of  NBC  being  asked 
to  refuse  network  service  to 
WDSU  were  remote,  it  was  stated, 
as  difficulties  are  expected  to  be 
settled  locally  within  the  week. 


its  meeting.  Replies  are  coming  in 
rapidly,  it  was  stated,  and  the 
committee  hopes  that  before  April 
20  it  will  have  sufficient  informa- 
tion to  enable  it  to  begin  working 
out  an  equitable  agreement  with 
the  musicians.  NAB  is  financing 
the  independents'  negotiations. 

Phonograph  Plugs 

Another  question  to  be  consid- 
ered by  the  AFM  board  following 
its  sessions  with  the  broadcasters 
is  the  use  of  phonograph  records 
for  advertising  purposes.  Manu- 
facture of  such  discs,  which  would 
contain  short  sales  copy  in  addi- 
tion to  the  usual  music,  was 
planned  by  Trans-Electi-a  Corp., 
which  through  its  subsidiary.  Na- 
tional Phonographic  Network, 
claimed  contracts  for  the  place- 
ment of  its  commercial  records  in 
more  than  100,000  coin  machines. 
Several  weeks  ago  the  board  stat- 
ed its  opposition  to  the  venture 
and  ordered  the  New  York  union, 
Local  802,  not  to  record  any  such 
discs.  Upon  application  from  of- 
ficers of  the  company,  however, 
the  AFM  board  agreed  to  listen  to 
a  presentation  of  their  case  and 


Raymer  to  Chicago 

PAUL  RAYMER,  station  repre- 
sentative, has  moved  headquarters 
from  New  York  to  Chicago  and 
will  take  charge  of  that  office,  re- 
placing Ed  Bowers,  resigned,  Fred 
Brokaw  remains  to  direct  the  New 
York  office. 


Independents'Committee 
Studies    Meeting  Plans 

GRATIFIED  over  the  returns  re- 
ceived from  independent  stations 
on  the  questionnaire  to  be  utilized 
in  connection  with  negotiations 
with  the  American  Federation  of 
Musicians,  the  committee  repre- 
senting independent  broadcasters 
met  in  Washington  April  11  to  dis- 
cuss plans  in  connection  with  the 
conversations  to  be  resumed  April 
20  and  to  examine  the  some  200 
returned  questionnaires.  The  NAB 
board  of  directors,  at  its  last  meet- 
ing, authorized  retention  of  coun- 
sel for  the  independent  group  and 
also  is  paying  running  expenses  of 
the  committee. 

At  the  sessions  were  Harold  A. 
Lafount,  former  member  of  the  old 
Radio  Commission,  renresenting 
WAGA,  Atlanta,  and  other  sta- 
tions with  which  he  is  associated; 
Frank  Smith,  WWSW,  Pitts- 
burgh; H.  B.  McNaughton,  WTBO, 
Cumberland,  Md.;  C.  Alden  Baker, 
WRNL,  Richmond;  Stuart 
Sprague,  New  York  attorney,  coun- 
sel for  the  group.  The  committee 
chairman,  C.  Lloyd  Thomas, 
WROK,  Rockford,  was  unable  to 
be  present  but  will  call  the  com- 
mittee together  in  New  York  on 
April  18,  preparatory  to  the  dis- 
cussions with  President  Joseph  N. 
Weber  of  AFM. 


NATIONAL  Retail  Druggists'  Assn. 
has  designated  May  15-21  as  "First 
Aid  Week"  and  is  inviting  the  co- 
operation of  radio  advertisers  whose 
products  are  in  that  field.  Sustaining 
programs  are  also  planned. 


a  meeting  is  set  for  April  22. 
Trans  -  Electra  executives  told 
Broadcasting  they  believe  the  im- 
ion  will  change  its  ruling  after 
they  have  presented  their  side  of 
the  story. 

Meanwhile  the  committee  of  the 
Independent  Radio  Network  Affili- 
ates is  rounding  up  stragglers 
whose  contracts  were  not  signed 
at  the  time  of  the  general  ex- 
change between  them  and  the  un- 
ion last  month.  Twelve  more  con- 
tracts were  exchanged  last  week 
and  the  committee  hopes  to  com- 
plete its  task  within  the  month. 

As  soon  as  the  radio  negotiations 
are  concluded  AFM  will  begin  its 
long  scheduled  attack  on  the  mo- 
tion picture  industry,  where  it 
likewise  hopes  to  do  away  with 
certain  "unfair"  practices  with  a 
resulting  increase  in  employment 
of  AFM  members.  The  question 
will  undoubtedly  come  up  for  con- 
sideration before  the  AFM  board 
adjourns. 


Limit  on  Earnings  Urged 
By  New  York  Musicians 

ABOUT  3,500  members  of  New 
York  local  802,  American  Federa- 
tion of  Musicians,  met  April  11  to 
vote  on  the  proposed  amendment 
to  Article  10  of  the  Federation's 
by  -  laws  which  would  prohibit 
members  taking  free-lance  assign- 
ments after  they  have  earned  $54 
weekly.  The  plan  was  defeated  by 
membership  vote,  but  still  awaits 
the  decision  of  Judge  Ernest  Hem- 
mer,  who  is  considering  an  appli- 
cation for  injunction  brought  by 
11  AFM  members  [Broadcasting, 
March  1].  If  the  legality  of  the 
amendment  is  upheld  by  the  court, 
it  will  be  incorporated  into  the 
AFM  rules,  and  will  be  dropped 
otherwise. 

A  less  drastic  means  of  spread- 
ing earnings  over  the  membership 
was  adopted,  limiting  the  number 
of  days  musicians  may  work.  Sal- 
aried musicians  making  $54  for  a 
five-day  week  may  not  work  on  the 
other  two  days;  those  working  six 
days  may  not  take  jobs  on  the 
seventh  day;  and  musicians  em- 
ployed on  a  seven-day  weekly 
schedule  will  try  to  shorten  their 
week  to  six  days. 


AGRAP-WJSV  Parleys 

NEGOTIATIONS  for  an  in- 
creased wage  scale  based  on  the 
length  of  service  were  going  for- 
ward in  Washington,  April  11,  be- 
tween American  Guild  of  Radio 
Announcers  &  Producers  and  A. 
D.  Willard  Jr.,  manager  of  WJSV, 
CBS  outlet.  The  present  AGRAP 
contract  which  expires  July  1  con- 
tains no  wage  scale  agreement  and 
specifies  a  $40  per  week  minimum 
with  a  40-hour  week  for  all  regu- 
lar announcers.  It  is  understood 
that  officials  of  WJSV  are  contend- 
ing that  merit  rather  than  length 
of  service  should  control  wages. 
WJSV  employs  six  regular  an- 
nouncers, all  AGRAP  members. 


CONTROL  of  WHDF,  Calumet, 
Mich.,  would  be  transferred  from  A. 
L.  Burgan,  banker,  miller  and  mine 
operator,  to  the  Houghton  (Mich.) 
Mining  Gazette  under  an  opplication 
filed  with  the  FCC.  Mr.  Burgan  now 
owns  57.5%  of  the  stock  in  Upper 
Michigan  IJroadcasting  Co.,  licensee, 
while  William  G.  Rice,  publisher  of 
the  newspaper,  owns  27%.  The  new 
control  would  be  effected  through 
transfer  of  333  shares  of  common. 


Page  18  •  April  15,  1938 


BROADCASTING  •  Broadcast  Advertising 


in  the 

Early 
Morning 


WLS  has  long  been  distinctive  for  its  respon- 
sive early  morning  audience.  13,436  listeners 
wrote  recently,  in  a  period  of  two  weeks,  re- 
sponding to  a  program  broadcast  at  6:45  —  in 
the  morning!  11%  of  them  were  from  Metro- 
politan Chicago. 

The  above  further  verifies  a  fact — long  known 
to  WLS — and  from  which  many  WLS  advertisers 
have  profited — that  WLS  has  a  tremendous  early 
morning  audience — that  will  respond — and  buy. 

On  the  air  at  5:30  each  morning,  WLS  has 
established  some  of  its  most  successful  records 
for  advertisers  in  those  early  morning  hours. 
It's  a  family  audience — receptive — eager — and 
loyal  to  WLS.  And  loyal  listeners  make  adver- 
tising results.  WLS  Gets  Results! 


THE    PRAIRIE    FARMER    STATION,  CHICAGO 

Burridge  D.  Butler,  President  Glenn  Snyder,  Manager 

National  Representatives:  International  Radfo  Sales 

New  York  Chicago  Detroit  Los  Angeles  San  Francisco 
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Propaganda  Poisons  the  European  Air 


Mr.  Saerchinger 


IN  ANCIENT  times,  when  war- 
ring tribes  met  on  the  field  of 
battle,  their  leaders  went  forth 
to  challenge  the  enemy  with 
opprobrium.  The  fiercer  the  cham- 
pion's defiance,  the  more  contemp- 
tuous his  insults 
and  the  more 
bombastic  his 
boasts,  the  more 
warlike  would  be 
the  spirit  of  his 
followers  and  the 
fiercer  the  en- 
emy's hate,  until 
at  last  their  arm- 
ies would  join  in 
combat,  to  show 
that  actions  speak  louder  than 
words. 

With  the  introduction  of  fire- 
arms, actions  spoke  not  only  loud- 
er but  faster;  and  with  the  inven- 
tion of  strategy  the  leader's  life 
became  too  valuable  to  be  risked 
in  the  front  line.  The  warrior- 
challenger  became  obsolete,  so  the 
recriminations  had  to  be  carried 
on  by  diplomats  or  newspaper  edi- 
tors, reaching  their  mark  with 
much  troublesome  delay. 

But  with  the  invention  of  radio, 
the  old-time  champion  has  come 
into  his  own  once  more.  Instead  of 
going  out  into  the  field  and  shout- 
ing himself  hoarse,  he  or  his  min- 
ions may  sit  comfortably  at  a  mi- 
crophone and  let  their  voices  go 
forth  to  their  own  people  to  work 
up  pride,  and  to  the  enemy  to  de- 
moralize his  ranks.  There  is  just 
one  difference:  in  the  old  days  the 
people  who  did  the  talking  had  to 
make  good  their  talk;  nowadays, 
those  who  order  the  talking  done 
can  send  others  out  to  risk  their 
lives. 

Is  Europe's  Air  Free 

Or  Speech-Poisoned? 

If  anyone  thinks  that  this  inter- 
pretation of  history  is  merely 
facetious,  let  him  sit  at  any  good 
radio  set  in  Europe,  preferably 
one  that  will  tune  to  both  long  and 
short  waves.  At  various  times  of 
the  day  and  evening,  right  into 
the  night,  he  can  hear  from  many 
countries  what  is  usually  an- 
nounced as  'news',  given  very  ac- 
commodatingly not  only  in  the 
language  of  the  country  but  in 
languages  which  foreigners  under- 
stand, notably  English,  Spanish, 
and  French.  The  reason  for  this 
solicitude  toward  the  foreigner  be- 
comes clear  only  when  one  com- 
pares the  news  of  some  important 
event — say  a  battle  in  China  or 
the  sinking  of  a  merchantman  in 
the  Mediterranean  —  as  given  by 
the  radio  interpreters  of  the  dif- 
ferent countries.  It  soon  becomes 
apparent  that  their  interpretations 
are  just  the  subtle  modern  equiva- 
lent for  the  opprobrium  of  the 
past. 

And  as  for  the  boasts?  We  have 
a  longer  word  for  them  now,  com- 
mensurate with  their  greater  so- 
phistication and  variety,  but  fun- 
damentally the  meaning  is  the 
same.   The  word   is  Propaganda. 


Ether  Warfare  Waged  Fiercely  as 
The  Nations  Strive  for  Power 

By     CESAR  SAERCHINGER 


Broadcast  propaganda,  both  na- 
tional and  international,  economic 
and  political,  is  the  bane  of  Euro- 
pean radio  today.  The  European 
ether  is  suffused  with  excellent 
things  —  beautiful  music,  drama, 
ethics,  and  poetry — but  all  this  is 
shot  through  with  propaganda, 
just  as  American  radio  is  shot 
through  with  advertising.  Only, 
while  you  can  always  detect  ad- 
vertising, the  cloven  hoof  of  prop- 
aganda is  often  more  subtly  con- 
cealed. 

Before  we  examine  the  various 
kinds  of  propaganda,  and  hostile 
broadcasting  generally,  it  is  well 
to  be  clear  about  who  'owns'  the 
European  air.  At  the  risk  of  repe- 
tition, let  us  summarize  thus:  Out 


Italy,  the  U.  S.  S.  R.,  Austria, 
Bulgaria,  Estonia,  Finland,  Hun- 
gary, Danzig,  Poland,  Portugal 
and  the  Irish  Free  State.  In  at 
least  two  more  countries,  namely, 
Czechoslovakia  and  Yugoslavia,  all 
political  controversial  talks  are 
censored  by  the  State,  and  in  most 
other  countries,  democratic  or  oth- 
erwise, some  sort  of  censorship  is 
exercised  by  the  broadcasting  of- 
ficials themselves,  though  in  most 
cases  simply  by  the  standards  of 
law  and  good  taste.' 

In  Great  Britain  all  supervision 
is  suspended  during  election  cam- 
paigns, and  the  same  is  true  of 
some  other  democratic  countries. 
Turkey — a  phenomenon  in  this  re- 
spect— boasts  a  total   absence  of 


NOW  THAT  dictator  countries  are  bombarding  the  ether 
with  propaganda  and  the  U.  S.  Government  is  taking  steps 
to  oflFset  it  by  international  broadcasts,  the  time  is  ripe  to  com- 
pare European  and  American  systems  of  broadcasting.  No  man 
is  better  qualified  to  examine  the  European  system  than  Cesar 
Saerchinger,  former  director  of  European  radio  for  CBS  and 
a  veteran  foreign  correspondent  for  American  newspapers. 
From  his  recent  book  Hello  America  [Houghton-Mifflin  Co., 
Boston,  ^3.50]  BROADCASTING  reprints  the  chapter  on 
radio's  development  in  Europe,  its  social  and  political  im- 
plications. For  those  who  like  stories  of  scoops  between  keen 
competitors  for  international  broadcasts,  Mr.  Saerchinger's 
book  will  provide  as  many  thrills  as  any  of  the  books  of  jour- 
nalistic reminiscence  currently  in  vogue. 


of  30  European  national  broad- 
casting systems,  13  are  State- 
owned  and  operated,  nine  are  gov- 
ernment monopolies  operated  by 
autonomous  public  bodies  or  par- 
tially government  -  controlled  cor- 
porations, four  are  physically 
operated  (engineered)  by  the  gov- 
ernment and  privately  serviced  as 
to  programs,  while  only  three  are 
privately  owned  and  run.  In  two 
countries  (France  and  Yugoslav- 
ia) government  and  privately- 
owned  companies  exist  side  by 
side. 

Nonpolitical  Talks 

Are  Also  Censored 

But  all  these  organizations, 
whether  government  or  private, 
are  under  more  or  less  rigorous 
state  supervision  as  to  their  poli- 
cies. In  15  of  them  (including  the 
Vatican  City,  which  is  nonpoliti- 
cal) political  broadcast  matter  is 
forbidden  outright,  except  that 
which  is  broadcast  by  the  Govern- 
ment or  at  its  behest.  This,  it  is 
needless  to  add,  includes  all  the 
authoritarian  countries,  as  well  as 
some  others,  including  Germany, 


supervision,  but  considering  the 
undeveloped  state  of  radio  in  that 
dictatorship,  the  boast  need  not  be 
taken  too  seriously. 

Even  nonpolitical  talks  are  sub- 
ject to  one  kind  of  control  or  an- 
other. Aside  from  the  state-operat- 
ed organizations,  some,  such  as 
the  Czechoslovakian  and  Yugoslav- 
ian, must  submit  all  manuscripts 
to  government  censorship,  and  in 
many  cases  there  is  a  direct  con- 
trol of  the  actual  words  as  they 
are  spoken  over  the  air.  Far  from 
regarding  it  as  a  disadvantage, 
most  countries  seem  to  approve  of 
all  this  supervision  and  control. 

Broadcasting  officials  are  glad 
to  escape  responsibility,  both  in- 
ternally and  especially  vis-a-vis 
their  foreign  colleagues.  Commen- 
datore  Gino  Montefinale,  radio 
chief  of  the  Italian  Ministry  of 
Communications,  giving  his  expert 
opinion  to  an  international  com- 

1  Holland,  one  of  the  11  'free'  countries, 
is  a  curiosity.  This  little  country  contains 
five  broadcasting  organizations  (not  count- 
ing the  short-wave  service  to  the  colonies) 
and  two  of  these,  owned  respectively  by 
the  Catholics  and  the  Socialists,  permit  po- 
litical speeches  favoring  their  own  parties 
and  principles  only. 


mittee,"  made  a  point  of  saying 
that  Italian  radio  programs  are 
'rigorously  controlled  by  the  State', 
that  even  economic  and  financial 
news  must  be  previously  submitted 
to  the  government,  and  that  'no- 
body is  allowed  to  speak  before  the 
microphone  of  the  Italian  stations 
unless  the  E.I.A.R.  has  previously 
obtained  government  permission.' 

It  would  seem,  then,  that  there 
is  precious  little  freedom  on  the 
European  air.  In  the  authoritar- 
ian states  we  know  that  the  mo- 
tive of  control  is  political,  and  the 
object  is  the  total  elimination  of 
opposition  or  criticism  of  the  gov- 
ernment, the  country,  and  its  in- 
institutions ;  further  than  that,  the 
elimination  of  favorable  comment 
on  certain  other  countries  and 
their  institutions,  acts  and  policies 
— in  short,  complete  dictation  for 
nationalistic  ends. 

On  the  other  hand,  in  democrat- 
ic countries  such  as  the  Scandina- 
vian kingdoms,  even  State  control 
does  not  necessarily  mean  the  ab- 
rogation of  free  speech,  any  more 
than  the  state  operation  of  posts 
and  telegraphs  necessarily  means 
the  censorship  of  communications. 
Denmark,  for  example,  has  a  state- 
owned  and  operated  broadcasting 
system,  yet  the  control  exercised 
over  speakers  is  wholly  on  the  bas- 
is of  decency  and  good  taste. 

Importance  of  the  IBU 
To  Continental  Radio 

Norway  considers  that  all  prop- 
aganda, whether  political  or  re- 
ligious, is  out  of  place  on  the  air; 
hence  the  only  political  speeches 
allowed  are  those  at  election  time. 
The  BBC,  through  its  license  ar- 
rangement with  the  British  Post 
Office,  is  subject  to  a  certain 
amount  of  parliamentary  control. 
Yet  there  is  no  greater  liberality 
anywhere  in  Europe  when  it  comes 
to  the  broadcasting  of  controver- 
sial matter.  Speakers  from  the  ex- 
treme right  to  the  extreme  left,  in- 
cluding Fascist  and  Communist, 
have  had  access  to  the  microphone; 
though,  as  in  the  United  States, 
one  opinion  must  be  balanced 
against  another  if  violent  protest 
and  attack  are  to  be  avoided. 

But  in  the  last  analysis  the  air 
belongs  to  the  governments,  and  it 
is  the  policies  of  the  governments 
which  determine  the  degree  of 
freedom,  or  otherwise.  In  dictator- 
ship countries  and  in  countries 
living  in  the  shadow  of  dictator- 
ship, freedom  in  the  air  does  not 
exist. 

So  much  for  'internal'  broadcast- 
ing subject  to  internal  laws  and 
regulations  and  policies.  But  strict- 
ly speaking  no  exclusively  internal 
broadcasting  exists.  No  way  has 
yet  been  discovered  by  which  ether 
waves  can  be  restricted  in  their  ra- 
dius so  as  to  conform,  even  remote- 
ly, to  the  eccentric  boundaries  of 
(Continued  on  page  6i) 

-  The  Committee  on  Intellectual  Co- 
operation, studying  the  question  of  broad- 
casting in  the  cause  of  peace. 
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Come— rest,  you  weary  gentlemen, 
And  ladies  likewise  weary. 

If  you  dismay  this  April  day 
Drop  us  a  hasty  query. 

Consider  WOR's  recordings 
Priced  as  sweet  as  slumber; 

True  of  line  ...  so  extra  fine 
And  made  in  any  number. 


You'll  rest,  you  weary  gentlemen 
And  save  your  purse  and  coffer. 

When  kin  and  kith  you  pleasure  with 
The  job  we  have  to  offer. 


For  what  avails  the  summer  rose; 

The  ball  park's  knotted  boardings. 
If  to  your  ear  the  sour  notes  rear 

From  not-so-good  recordings? 

O,  clip  this  ad  and  hold  it; 

Place  it  top  among  your  hoardings, 
For  come  the  day  you'll  surely  say: 

"Make  mine  WOR  recordings!" 


FREE  .  .  .  Write  today  for  your  copy 
of  "A  Matter  of  Record."  an  interesting 
booklet  describing  the  various  services 
offered  by  WOR  Recording  Service  and 
the  very  reasonable  cost  at  which  they 
can  be  had. 


NBC  Proved  Most  Profitable 
Of  RCA  Companies  Last  Year 

Provided  $41,000,000  or  36%  of  Gross  Income  in 
1937,  According  to  Report  by  David  Sarnoff 


NET  PROFITS  of  $3,700,000 
were  earned  by  NBC  during  1937 
on  a  gross  of  $41,000,000,  it  was 
divulged  April  5  by  David  Sarnoff, 
president  of  RCA  and  chairman 
of  the  board  of  NBC,  at  the  an- 
nual RCA  stockholders'  meeting. 
Although  this  figure  is  not  shown 
as  a  separate  item  in  RCA's  finan- 
cial statement,  NBC  being  a  whol- 
ly-owned subsidiary,  Mr.  Sarnoff 
disclosed  it  in  answer  to  a  query 
from  the  floor. 

According  to  his  statement, 
NBC  was  the  most  profitable  of 
all  RCA  companies  last  year,  even 
surpassing  RCA  Mfg.  Co.,  which 
he  stated  contributed  slightly  more 
than  $3,000,000  to  the  net  profit 
column.  Comparisons  with  preced- 
ing years  were  not  made  available, 
but  it  is  understood  the  1937  net 
earnings  of  NBC  exceeded  those  of 

1936.  The  NBC  net  accounted  for 
approximately  409f  of  RCA's  entire 
net  for  the  year  and  for  36%  of 
the  parent  company's  entire  gross. 

Answering  another  stockholder's 
question  about  the  FCC  network 
investigation,  Mr.  Sarnoff  stated 
that  RCA  welcomed  this  inquiry 
and  would  do  all  in  its  power  to 
cooperate.  At  present,  he  said, 
NBC  is  collecting  data  for  the 
Commission's  questionnaires,  and 
added  the  company  is  proud  of  its 
record  and  has  nothing  to  conceal. 
With  respect  to  superpower  broad- 
casting, he  said  if  the  FCC  ex- 
tends the  licensing  of  500,000- 
watt  stations  throughout  the  coun- 
try, NBC  hopes  to  participate,  hav- 
ing filed  an  application  for  this 
power  for  WJZ,  New  York. 

Increase  in  Gross  Income 

Gross  income  from  all  sources 
of  RCA  and  subsidiaries  during 

1937,  according  to  the  company's 
balance  sheet  made  public  the 
same  day,  amounted  to  $112,639,- 
497,  which  compares  with  $101,- 
186,310  in  1936,  $89,228,898  in 
1935,  $78,756,993  in  1934  and  $62,- 
333,496  in  1933. 

Net  income  for  the  1937,  after 
operating  costs,  development,  sell- 
ing and  administrative  expenses, 
amounted  to  $15,421,776,  an  in- 
crease of  $3,957,617,  or  34.5%, 
over  1936.  Deductions  for  interest, 
depreciation,  amortization  of  pat- 
ents, goodwill  and  Federal  income 
tax  amounted  to  $6,396,918,  an  in- 
crease of  $1,088,695  over  1936— 
this  increase  being  accounted  for 
almost  wholly  by  the  increase  in 
Federal  income  tax  from  $1,137,- 
100  for  1936  to  $2,117,300  for 
1937. 

Net  profit  for  the  year  was 
$9,024,858,  which  compares  with 
$6,155,936  in  1936,  $5,126,872  in 
1935  and  $4,249,263  in  1934.  After 
dividend  payments,  earned  surplus 
as  of  Dec.  31,  1937,  amounted  to 
$16,528,905. 

Mr.  Sarnoff  reported  to  the 
stockholders  that  RCA  in  January 
sold  its  holdings  in  Canadian  Mar- 


coni for  $1,725,000  cash,  realizing 
a  net  profit  on  the  sale  of  $719,000. 
RCA  has  also  sold  its  stock  hold- 
ings in  Japanese  communications 
fields,  he  added,  so  that  today  ap- 
proximately 94%  of  its  invest- 
ments are  in  the  United  States  in 
line  with  its  policy  of  concentrat- 
ing investments  in  the  domestic 
field. 

First  -  quarter  1938  operations 
were  profitable,  Mr.  Sarnoff  re- 
ported, but  the  figures  are  not  yet 
available.  Referring  to  the  busi- 
ness situation,  he  said  "the  various 
divisions  of  our  company  are  sen- 
sitive to  the  same  influences  which 
promote  or  retard  business  gener- 
ally throughout  the  United  States." 
He  intimated  that  profits  so  far 
this  year  will  be  down  somewhat, 
however,  due  to  "the  steep  decline 
during  recent  months  in  the  na- 
tion's volume  of  business." 

Facsimile  Progress 

With  respect  to  RCA's  research 
program,  Mr.  Sarnoff  reported 
that  the  two  most  important  prod- 
ucts of  radio  research  now  in  the 
advanced  stages"  are  facsimile 
and  television. 


Earned  Surplus  at  Dec.  31.  1937 


SONG  IN  SUDS— Acoustics  were 
terrible  but  echo  was  fine  when 
Dave  Baylor,  announcer  of  WGAR, 
Cleveland,  demonstrated  how  to 
sing  from  a  ceramic-lined  chamber, 
using  facilities  of  the  Hotel  Stat- 
ler  for  the  broadcast. 


"Various  broadcasting  stations 
will  shortly  commence  experi- 
mental transmission  by  facsimile 
of  news  bulletins  and  pictorial  ma- 
terial to  a  limited  number  of  re- 
ceivers in  their  local  areas,"  he 
said.  The  RCA  Mfg.  Co.  is  now 
building  facsimile  transmitters  and 
several  hundred  receivers  which 
have  been  ordered  by  independent 
broadcasting  stations  for  this  pur- 
pose. The  fundamental  technical 
problems  of  facsimile  have  been 
solved,  and  the  immediate  question 
is  largely  that  of  determining  use- 
ful and  self-supporting  services 
for  the  medium. 

"While  the  technical  and  eco- 
nomic problems  of  television  are 
far  more  complicated,  progress 
towards  their  solution  continues  to 
be  made.  Television  pictures  are 


$  16,528.905.02 


larger,  sharper,  and  more  brilliant 
than  a  year  ago,  due  to  marked 
improvements  in  both  transmitting 
and  receiving  apparatus.  Develop- 
ments now  under  way  look  toward 
the  acceptance  by  the  industry  of 
definite  technical  standards,  which 
must  be  established  before  any 
public  television  service  is  practi- 
cable. 

"Meanwhile,  the  NBC  is  contin- 
uing its  study  and  experiments 
with  television  programs,  both  in- 
side and  outside  the  studio.  The 
new  NBC  mobile  television  unit, 
the  only  apparatus  of  its  kind  in 
the  United  States,  is  being  tested 
on  outside  pickups.  This  is  an  all- 
important  field  for  experiment, 
since  on-the-spot  pictures  of  news 
events  are  certain  to  furnish  one 
of  the  most  useful  and  popular 
services  of  television." 

The  board  of  directors  of  RCA 
will  remain  unchanged,  the  four 
directors  whose  terms  expired  be- 
ing reelected  for  another  three- 
year  period.  These  are  Arthur  E. 
Braun,  John  Hays  Hammond  Jr., 
Edward  W.  Harden  and  Mr.  Sar- 
noff. Other  directors  of  RCA  are 
Cornelius  N.  Bliss,  Bertram  Cut- 
ler, Edward  J.  Nally,  James  R. 
Sheffield,  DeWitt  Millhauser,  Ed- 
ward F.  McGrady,  Charles  G. 
Dawes,  Gano  Dunn  and  Maj.  Gen. 
James  G.  Harbord  (chairman  of 
the  board,  who  was  absent  repre- 
senting RCA  at  the  World  Radio 
Conference  in  Australia). 


Office  Staff  Transferred 
Bv  NBC  in  Hollywood 

BECAUSE  of  overcrowded  condi- 
tions at  its  nresent  Holly^vood 
headquarters,  NBC  has  erected  a 
temporary  frame  structure  in  the 
rear  of  the  main  studio  building 
on  Melrose  Ave.  to  house  the  pub- 
licity department.  Other  depart- 
ments have  also  been  switched 
around.  The  production  depart- 
ment, headed  by  John  Swallow,  has 
taken  over  the  former  publicity  of- 
fices and  those  occupied  bv  the 
NBC  Artists  Bureau.  The  latter, 
managed  by  Dema  Harshberger, 
has  been  transferred  to  the  main 
studio  building.  Sidney  Dixon, 
western  division  sales  manager  and 
his  staff,  have  also  been  moved  to 
the  annex  building. 

NBC  western  division  daily 
news  letter,  which  formerly  ema- 
nated from  San  Francisco,  has 
been  switched  to  Hollywood,  re- 
quiring the  enlarged  publicity 
quarters.  New  setup  transferred 
Nell  Cleary,  writer,  and  two  tyn- 
ists,  Ruth  Chapel  and  Dee  Waller, 
to  Hollywood.  The  weekly  program 
release  and  daily  schedule  will  con- 
tinue to  be  released  from  San 
Francisco  until  the  traffic  depart- 
ment is  moved  from  that  city. 
Various  departments  will  remain 
in  their  present  offices  until  the 
new  Hollywood  Radio  City,  now 
being  erected  at  Sunset  Blvd.  and 
Vine  St.  is  ready  for  occupancy  in 
September. 


NBC  SYMPHONY  Orchestra  con 
certs  each  Saturday  night  are  now 
being  heard  in  Cuba  as  well  as  in  the 
United  States  and  Canada.  RCA 
shortwave  facilities  carry  the  program 
to  CMQ,  Havana,  for  rebroadcast 
Julian  Muriel,  Spanish  speaking  an- 
nouncer on  the  staff  of  the  NBC  in- 
ternational division,  is  the  commen 
tator. 


NOTE  :  1.  Depreciation  charged  against  operations  in  respect  of  manufacturing  plants 

is  based  on  the  activity  of  each  unit. 
2.  This  covers  proper  amortization  of  all  patents  acquired  since  December  31,  1928,  all 

acquired  previously  having  been  reserved  for  out  of  Surplus  prior  to  that  date. 
Operations    of    Foreign    Subsidiary    Companies    are    converted    into    dollars    at  the 

prevailing  monthly  exchange  export  rates. 


RCA  ANNUAL  STATEMENT 


Income  and  Surplus  for  Year  Ended  Dec.  31,  1937 

Gross  Income  : 

From  Operations   $lll,852.87o.S3 

Other  Income,  including  Interest  and  Divi- 
dends from  Investments    786.621.9.5 

Total  Gross  Income  from  All  Sources   $112.6.39.497.78 

Less:  Cost  of  Goods  Sold.  General  Operating.  Development, 

Selling  and  Administrative  Expenses    97.217.721.4.5 

Net  Income  for  the  Year    (before  Interest.  Depreciation. 

Amortization    of    Patents,    Goodwill    and    Federal  Income 

Taxes)   $  15,421,776.33 

Deduct: 

Interest   $  3ni.S29.63 

Depreciation    (Note  11    3,n67,7SS..57 

Amortization  of  Patents  (Note  2)    600.000,00 

Amortization  of  Goodwill    310,000.00 

Provision  for  Federal  Income  Taxes — 
Normal  Income  and  Ex- 
cess Profits  Taxes    ...  $2,071,300.00 
Surtax  on  Undistributed 

Profits    46.000,00  2.117.300,00 

Total  Deductions    6.396.918.20 

Net  Profit  for  the  Year.  Transferred  to  Earned  Surplus  $  9.024.8.58.13 

Earned  Surplus  at  December  31.  1936    15.334.648.92 

$  24,359.507.0.5 

Deduct: 

Dividends — 

On  Convertible  First  Preferred   $  3,157,512,05 

On  "B"  Preferred  (including  cumulative 
arrears  to  December  31. 1936  of  $26.25 
per  share  on  15.393  share.s— $404,066.25 )         481.031 ,2-5 

On  Common    2.770,683.00 

Total  Dividends   $  6,409,226.30 

Other  Charges — 

Excess  of  Cost  over  Stated  Value  of  800 
shares  of  "B"  Preferred  purchased  and 
retired   $  63,016,00 

Credit  to  General  Reserve  (to  charge  to 
Earned    Surplus    amount  previously 

charged  to  General  Reserve)    1.358,359,73 

$  1,421,375.73 

Total  Deductions    7.830,602.03 
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With  tranimiller  located  MIDWAY  BETWEEN  FORT 
WORTH  AND  DALLAS,  KGKO's  primary  zone  in- 
cludes the  greatest  concentration  of  Wealth,  Population, 
and  Resources  in  the  Southwest. 
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5000  WATTS  DAY  1000  WATTS  NIGHT 

AFFILIATED  FORT  WORTH  STAR-TELEGRAM 

Amon  G.  Carter,  Pres.        -        Harold  V.  Hough,  Gen,  Mgr.        -        D.  A.  Kahn,  Bus.  Mgr 

FORT  WORTH,  TEXAS 
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CBS  Net  Profits 
Of  $4,297,556  in 
1937  Are  Shown 

NET  PROFITS  of  CBS  and  sub- 
sidiary companies  (including  its 
owned  and  leased  stations)  for  the 

52  weeks  ended  Jan.  1,  1938,  re- 
ported to  CBS  stockholders  April 
5  by  Frank  K.  White,  treasurer, 
amounted  to  $4,297,566  as  com- 
pared with  $3,755,522  for  1936. 
Gross  income  from  the  sale  of  fa- 
cilities (time),  talent  and  lines  for 
the  1937  period  amounted  to  $34,- 
239,896,  which  compares  with  a 
gross  income  of  $27,780,300  for  the 

53  weeks  ended  Jan.  2,  1937 — an 
increase  of  $6,459,595. 

After  time  discounts  and  agency 
commissions,  amounting  to  $10,- 
410,351,  Columbia  showed  a  net  in- 
come for  the  1937  year  of  $23,829,- 
544,  from  which  it  paid  out  $13,- 
045,118  for  operating  expenses, 
$5,140,359  for  selling  and  general 
and  administrative  expenses,  $44,- 
323  in  interest  and  $897,021  in 
Federal  income  taxes  (including 
surtax  of  $120,385).  Charged  off 
for  depreciation  was  $535,152. 

Earned  surplus  as  of  Jan.  1, 
1938,  amounted  to  $4,884,593  af- 
ter cash  dividends  of  $3,329,682 
had  been  paid. 

Increase  Per  Share 

Based  on  the  1,707,950  shares  of 
new  $2.50  par  value  stock  out- 
standing as  of  Jan.  1,  1938,  the 
1937  net  profit  is  equivalent  to 
$2.52  per  share  as  compared  with 
$2.20  per  share  earned  during 
1936.  CBS  paid  cash  dividends  to- 
taling $3,329,682  during  1937,  rep- 
resenting a  total  distribution  of 
$1.95  per  share  based  on  its  new 
$2.50  par  value  stock.  Continuing 
the  policy  of  the  preceding  year, 
the  network's  board  ordered  un- 
distributed profits  of  $967,884  (ap- 
proximately 25%  of  1937  earnings) 
added  to  surplus  to  provide  for  the 
ready  financing  of  prospective  cap- 
ital requirements. 

During  the  year,  3,280  shares  of 
the  new  $2.50  par  value  stock  were 
sold  to  CBS  executives  at  $15  per 
share  under  an  option  arrange- 
ment by  which  options  on  these 
shares  became  exercisable  on  Jan. 
10,  1938. 

Annual  meeting  of  the  stock- 
holders of  CBS  will  be  held  April 
20  at  the  New  York  offices  of  the 
corporation,  at  which  they  will  be 
asked  to  ratify  the  action  of  the 
board  in  directing  the  payment 
last  December  of  $176,727  to  123 
executives  and  employes  of  CBS. 
Among  other  matters  to  come  be- 
fore the  stockholders  will  also  be 
ratification  of  the  bonus  arrange- 
ment of  William  S.  Paley,  presi- 
dent. The  new  arrangement  would 
extend  until  Dec.  31,  1940,  an  ar- 
rangement whereby  Mr.  Paley,  in 
addition  to  his  salary,  would  be 
paid  5%  of  the  net  profits  up  to 
$1,000,000,  plus  4%  of  the  next 
$1,000,000  of  the  net  n^ofits.  plus 
3%  of  the  next  $1,000,000  of  such 
net  profits,  plus  2%  of  the  sum  by 
which  such  net  profits  shall  ex- 
ceed $3,000,000  —  which  would 
amount  to  about  $145,951  on  the 
basis  of  1937  earnings. 

Previously  Mr.  Paley's  bonus  ar- 
rangement provided  for  payment 
of  21/2%  of  net  profits  up  to  $600,- 
000  plus  5%  of  profits  in  excess  of 
$600,000.  The  amended  bonus  plan, 
it  is  stated  in  the  notice  to  stock- 
holders, will  reduce  Mr.  Palev's 
compensation  for  1937  by  $59,785. 


CBS  BALANCE  SHEET 


Consolidated  Profit  and  Loss  and  Earned  Surplus  Account 
for  the  fiscal  year  (52  weeks)  ending  Jan.  1,  1938 

Gross  income  from  sale  of  facilities,  talent  and  lines    $34,239,896.09 

Less — Time  discount  and  agency  commissions    10,410. .87 

$23,829,.544.22 

Dediict: 

Operating  expenses    $13,045,118.26 

Selling,  general  and  administrative  expenses  5,140,359.94 

18,185,478.20 

Net  income  for  the  year  before  interest,  depre- 
ciation, Federal  income  taxes  and  miscellan- 
eous income    $  5,644.066.02 

Less: 

Interest    $  44,323.61 

Depreciation    535,152.53 

Federal  income  taxes  (including  surtax  of 

$120,385.54 )    897,021.50 

1,476,497.64 
$  4,167,568.38 

Add — Miscellaneous  income  (net)  including 
interest,  discount,  dividends,  profit  and  loss 

on  sale  of  securities    129,998.44 

Net  Profit  for  the  Tear    $  4,297,566.82 

Earned  Surplus  at  Jan.  2,  1937    3,916.708.96 

$  8,214,275  78 

Deduct— BividGuds   (cash)    3!329i682!50 

Earned  Surplus  at  Jan.  1,  1938,   

PER  Balance  Sheet    $  4,884.593.28 

NOTE — The  equity  in  the  undistributed  earnings  of  controlled  subsidiary  companies 
not  consolidated  as  at  Jan.  1,  1938,  in  the  amount  of  approximately  $97,000,  is  not 
included  in  the  above  accounts. 

Assets  as  of  Jan.  1,  1938 

CtTRRENT  and  WORKING  ASSETS  : 

Cash  in  banks  and  on  hand    $  1,636.397.04 

U.  S.  Treasury  discount  notes  (par  value)    2,000,000.00 

Notes  and  accounts  receivable  (including 
$38,076.10  advances  to  officers  and  em- 
ployes, representing  largely  premiums 
regularly  advanced  by  company  under  co- 
operative insurance  plan)  less  reserves  for 
time    discounts    and    doubtful  accounts 

$229,406.20    2.295,040.98 

Prepaid  wire  charges    128..524.S1 

Total  Current  and  Working  Assets    $  6,059.962.33 

Other  Accounts  Receivable    135.834.88 

Deposits    243.250.05 

Investments  in  Atfiliated  Companies  : 

Capital  stocks    $  33,791.59 

Advances    5,000.00 

38.791.59 

Prepaid  Insurance,  Taxes,  Rents,  Etc   448,113.78 

Fixed  Assets  : 

Land,  at  cost    $  1,961,147.57 

Buildings,   equipment  and  improvements  to 

leased  premises,  at  cost    4,643,746.63 

$  6,604,894.20 

Less — Reserve  for  depreciation  and 

amortization    2.216,5.53.55 

4,388,340.05 

Goodwill,  representing  premiums  paid  for 
capital  stocks  of  merged  subsidiaries  former- 
ly consolidated    2,258.361.58 

$13,572,654.86 

Liabilities  as  of  Jan.  1,  1938 

Current  Liabilities  : 

Accounts  payable  and  sundry  accruals    $  2,056,384.51 

Reserve  for  Federal  income  tax  (including 

surtax  on  undistributed  profits)    897.663.74 

Mortgage  instalments  due  within  one  year    7,300.00 

Serial  payments  due  January  2,  1938    260,416.75 

Total  Current  Liabilities    $  3,221.765.00 

Deferred  Income    14,720.47 

Mortgages  Payable  (including  $150,000  standing  demand)  .  .  1,360,050.00 

Serial  Payments  Due  January  2.  1939    260,416.75 

Reserve  for  Contingencies    94,405.00 

Capital  and  Surplus  : 

Capital  stock — $2.50  par  value : 

Authorized — 1,500,000  shares  each  Class  A 
and  B  (see  note) 
Issued       —  951,876  shares  Class  A  and 

948,674  shares  Class  B    .   .    $  4,751,375.00 
Capital  surplus,  representing  excess  of  pro- 
ceeds from  sale  of  option  stock  over  par 

value  thereof    41,000.00 

Earned  surplus,  per  statement  attached  ....  4,884,593.28 

$  9,676,968.28 

Less — 2,850  shares  Class  A  and  189,750 
shares  Class  B  in  treasury  reacquired 
at  cost  of    1,055,670.64 


Dellar  Managing  WBT, 
Schudt  Goes  to  WKRC, 
McCormick  With  WCCO 

SHIFTS  in  personnel  of  its  ovraed 
and  managed  stations,  ordered  by 
CBS  to  become  effective  April  15, 
found  Lincoln  Dellar  of  the  sta- 
tion relations  department  appointed 
manager  of  WBT, 
Charlotte,  s  u  c- 
ceeding  William 
A.  Schudt  J  r., 
who  goes  to 
WKRC,  Cincin- 
nati, as  its  new 
manager.  Mr. 
Schudt  succeeds 
John  McCormick, 
who  has  been  ap- 
Mr.  Dellar  pointed  assistant 
general  manager  of  WCCO,  Min- 
neapolis, under  Manager  Earl  H. 
Gammons. 

Mr.  Dellar,  who  has  been  trav- 
eling for  station  relations  for  sev- 
eral years,  is  a  native  of  Seattle 
and  a  graduate  of  the  University 
of  California.  He  was  for  three 
years  manager  of 
KGB,  San  Diego, 
after  which  he 
joined  Radio 
Sales,  CBS  sub- 
sidiary, where  he 
served  a  year  be- 
fore being  trans- 
ferred to  station 
relations. 

Mr.  Schudt, 
who  first  achieved  Mr.  McCormick 
distinction  as  conductor  of  the  CBS 
program  Bill  Schudt's  Going  to 
Press  while  a  member  of  its  public- 
ity department,  is  a  native  New 
Yorker  and  former  newspaperman. 
He  has  managed  WBT  since  1933. 
Mr.  McCormick  became  manager 
of  WKRC  about 
a  year  ago  and  is 
also  a  former 
newspaperman. 
He  was  assigned 
to  WKRC  origi- 
nally as  produc- 
tion manager.  At 
WCCO  he  suc- 
ceeds K.  Wallace 
Husted,  who  left 
March  1  to  join 


Mr.  Schudt 


WLW-WSAI,  Cincinnati,  as  assist- 
ant general  sales  manager.  All 
three  of  the  new  CBS  appointees 
are  in  their  early  thirties. 


Bedding  Firm  to  Add 

CHICAGO  BEDDING  Co.,  Chica- 
go, started  April  3  three  quar- 
ter-weekly programs  on  KFEQ,  St. 
Joseph,  Mo.,  and  a  quarter-hour 
program  weekly  on  KMA,  Shenan- 
doah, la.,  and  is  continuing  a  week- 
ly quarter-hour  show  on  WLS, 
Chicago.  Other  stations  that  may 
be  added  shortly  include  WLW, 
KMOX  and  WTMJ.  Irving  Rock- 
lin  of  Selviair  Broadcasting  Sys- 
tem, Chicago  agency  handling  the 
account,  stated  that  Chicago  Bed- 
ding plans  to  spend  $25,000  in  ra- 
dio advertising  this  year. 


8,621.297.64 
$13,572,654.86 


NOTE — Under  options  12,420  shares  Class  A 
salable  in  annual  installments  at  $15.00  per 
share  under  plan  approved  by  stockholders  on 
March  24,  1937. 


H  &  H  on  Nine 

H  &  H  CLEANER  Co.,  Des 
Moines,  manufacturers  of  soap 
cleaner  for  50  years,  has  appointed 
John  H.  Dunham  Co.  as  its  adver- 
t  i  s  i  n  g  agency.  One-minute  an- 
nouncements broadcast  26  times  on 
Mondays,  Wednesdays  and  Fridays 
have  started  on  nine  stations, 
WMAQ  WTAM  WOWO  WHKC 
WWJ  KSTP  WHO  WBEN 
WFBM. 
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NOW  READY! 


22  TYPE 


PORTABLE  SPEECH  INPUT 


T^HEY'RE  READY—  just  in  time  for  the  opening  games!  The 
popular  22  type  portable  speech  input  equipments — re-de- 
signed to  incorporate  your  suggestions  —  available  in  two  models, 
22B  and  22C. 

Like  the  22A,  they're  reaZ/y  portable — and  give  you  high  fidelity 
at  low  cost.  They're  rugged  —  designed  for  fast  set-up  and  easy 
operation  even  in  the  dark.  Complete  and  compact  in  two  dura- 
ble cases,  they're  easily  handled  by  one  man. 

Features:  stabilized  feedback  —  frequency  characteristic  flat 
from  30  to  10,000  cycles  — operate  from  115  volt  50/60  cycle  AC 
supply  or  batteries — 4  mike  mixers  and  main  gain  control — com- 
pletely factory  wired  and  tested.  Ask  Graybar  for  full  details. 


. . .  with  SIX 
outstanding  improvements 

1.  Complete  structural  re-design  for 
maximum  accessibility.  Rear  cover  eas- 
ily removable  with  no  disconnections. 

2.  Microphone  receptacles  on  remov- 
able end  plate,  allowing  adaptation  for 
any  type  receptacle. 

3.  Attractive  new  face  panel  —  extreme- 
ly durable  anodic  aluminum  finish. 

4.  Operating  convenience  and  appear- 
ance improved  by  use  of  new  mush- 
room shaped  knobs  with  skirt  and 
raised  pointer,  and  new  flat  type  key 
handles  with  concave  finger  surfaces, 

5.  Four-channel  parallel  mixing  circuit 
with  45  db  range — increase  of  8  db. 

6.  Choice  of  two  types  of  volume  in- 
dicator meter — ask  for  details. 

Distributors : 

Graybar  Electric  Co.,  Graybar  BIdg.,  N.  Y.  In  Canada 
and  Newfoundland:  Norlbem  Electric  Co.,  Lid.  In  other 
countries :  International  Standard  Electric  Corp. 


Western  Etectric 


RADIO       TELEPHONE       BROADCASTING  EQUIPMENT 
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Fear  of  Reprisal 
In  Air  Mail  Week 
Contest  Dispelled 

Stations  Assured  Their  Status 

With  FCC  Is  Not  Involved 

POSTOFFICE  Department  Offi- 
cials, their  attention  called  to  ap- 
prehensions of  some  broadcasters 
that  their  broadcast  participations 
in  National  Air  Mail  Week  radio 
promotion  will  be  measured  by 
Washington  for  or  against  their 
public  service  records,  gave  as- 
surance through  Broadcasting 
April  11  that  they  had  no  such  in- 
tentions. The  fears  grew  out  of  the 
fact  that  the  radio  contest  phase 
of  the  Air  Mail  Week  campaign, 
which  commemorates  the  twen- 
tieth anniversary  of  aviation  May 
15-21,  carries  with  it  three  bronze 
plaque  prizes  to  three  different 
classes  of  stations  to  be  presented 
by  Chairman  Frank  R.  McNinch 
of  the  FCC  and  to  be  known  as 
the  McNinch  Awards. 

All  broadcasting  stations  in  the 
United  States  early  in  April  re- 
ceived a  form  letter  dated  March 
31  from  Paul  R.  Younts,  postmas- 
ter of  Charlotte,  N.  C,  Mr.  Mc- 
Ninch's  home  town.  Mr.  Younts  is 
executive  chairman  of  the  air  mail 
campaign  which  is  designed  to 
stimulate  public  interest  in  the  air 
mail  service  and  which  is  being 
conducted  under  the  auspices  of  the 
Postoffice  Department  under  Post- 
master General  James  A.  Farley 
as  honorary  chairman. 

Radio  Contest 

The  letter  set  forth  details  of  a 
radio  station  contest  in  which  one 
plaque  will  be  awarded  to  the  sta- 
tion up  to  1,000  watts  power,  an- 
other to  the  station  over  1,000 
watts  and  up  to  5,000  watts  power 
and  a  third  to  the  station  over  5,- 
000  watts  power  adjudged  as  doing 
the  best  promotional  job  for  Air 
Mail  Week.  Stations  were  informed 
in  the  letter  from  Mr.  Younts  that 
he  was  sending  them  a  transcrip- 
tion carrying  a  talk  by  Mr.  Farley 
and  other  officials  relative  to  an 
essay  contest  being  conducted  as 
part  of  the  campaign.  On  the  same 
disc,  it  was  stated,  are  also  five 
one-minute  announcements  which 
Mr.  Younts  asked  stations  "to  ro- 
tate daily." 

With  the  March  31  letter  was 
included  several  log  sheets  in  which 
the  stations  were  asked  to  show 
what  Air  Mail  Week  speakers  they 
carried  and  who  they  were.  Terms 
of  the  contest  also  required  judg- 
ing stations  on  the  basis  of  stunt 
broadcasts,  remotes  from  civic 
halls,  schools,  airports,  etc.,  total 
number  of  transcribed  announce- 
ments carried,  number  of  local  an- 
nouncements carried,  local  dra- 
matic presentations  promoting  the 
air  mail,  special  tie-ins  on  local 
commercial  and  sustaining  pro- 
grams, etc. 

The  name  of  the  publisher  of 
Broadcasting  was  carried  as  one 
of  the  judges,  although  he  was 
away  from  Washington  throughout 
March  and  had  not  consented  to 
becoming  one  of  the  judges.  The 
board  of  judges  comprised  trade 
paper  editors  with  Fred  D.  Fagg, 
director  of  the  Bureau  of  Air  Com- 
merce, as  chairman.  Mr.  Fagg 
early  in  April  resigned  from  the 
Government  service  to  join  the  fac- 
ultv  of  Northwestern  University. 

The  discs  disti'ibuted  2rom  Mr. 


LIFE  SIZE— Cutout  of  Lee  Bland, 
who  conducts  a  nightly  program 
called  Hollywood  Highlights  on 
WKRC,  Cincinnati,  is  displayed  at 
sponsor's  store.  He  gives  away  16 
theatre  tickets  each  evening,  broad- 
casting from  the  marquee. 


Younts  office  were  transcribed  by 
the  WOR  Transcription  &  Record- 
ing Service. 

Immediate  objections  reaching 
both  the  offices  of  Broadcasting 
and  the  Postoffice  Department  from 
station  managers  cited  the  fact 
that  most  of  them  were  entirely 
willing  to  cooperate  in  promoting 
air  mail,  providing  paid  advertis- 
ing was  not  being  used  in  other 
media,  but  stating  that  the  use  of 
Mr.  McNinch's  name  in  making 
the  awards  gave  the  scheme  an 
aspect  of  "compulsion"  which  they 
resented. 

Careful  checks  by  Broadcasting 
elicited  assurances  not  only  from 
Mr.  McNinch  and  Mr.  Younts,  but 
from  Charles  P.  Graddick,  superin- 
tendent of  the  air  mail,  that  no 
compulsion  from  Washington  was 
intended.  Mr.  Younts  asserted  that 
no  paid  advertising  was  being 
used  in  any  media,  and  Mr.  Grad- 
dick stated  that  the  radio  station 
contest  was  only  one  phase  of  a 
promotional  campaign  centering 
around  local  postmasters  which 
was  designed  solely  to  stimulate 
the  lagging  air  mail  services  and 
promote  the  extension  of  air  mail 
through  commercial  aviation  both 
as  an  everyday  service  and  as  a  re- 
serve line  of  military  defense. 

McNinch  Dispels  Fears 

Mr.  McNinch  said  that,  so  far 
as  he  was  concerned,  he  would  not 
even  see  the  returned  form  sheets 
or  contest  entries.  He  will  not  act 
as  a  judge,  he  said,  and  simply 
consented  to  the  use  of  his  name 
as  a  patriotic  service.  The  cam- 
paign has  no  compulsion  aspect, 
he  emphatically  asserted.  Sta- 
tions, he  said,  may  or  may  not 
enter  the  contest  as  they  please. 
He  regarded  the  whole  campaign 
as  educational,  he  said,  and  he 
added  that  he  certainly  appreciat- 
ed objections  from  any  stations 
who  might  suspect  a  commercial 
"giveaway"  motive.  Since  stations 
have  only  time  to  sell,  he  said  he 
quite  agreed  that  they  should  not 
be  forced  to  give  away  their  time. 
The  present  campaign  comes 
under  the  heading  of  education,  so 
far  as  he  was  concerned,  and  no 
station  will  ever  find  him  seeking 
reprisals  or  critical  of  them  for 
failing  to  enter  the  contest,  he  de- 
clared. 


FIVE  WEEK  PLAN 

Lands  Number  of  Sponsors 

 In  WFIL  Drive  

WFIL,  Philadelphia,  is  winding  up 
a  Five  Week  Plan  to  stimulate 
sales  affected  by  the  business  re- 
cession and  normal  seasonal  de- 
cline. Designed  to  draw  new  ad- 
vertisers to  radio,  the  plan  had 
brought  seven  new  contracts  by 
the  fourth  week.  It  was  conceived 
by  Donald  Withycomb,  general 
manager;  Jack  Stewart,  sales  di- 
rector, and  George  Jaspert,  local 
sales  manager.  A  second  Five 
Week  Plan  is  to  be  instituted. 

Behind  the  idea  was  the  realiza- 
tion that  the  city  was  dotted  with 
small  business  firms  and  services 
that  had  never  used  radio  because 
no  logical  or  determined  effort  had 
been  made  to  sell  them.  Eighteen 
such  firms  were  selected  and  three 
assigned  to  each  of  WFIL's  six 
salesmen  with  instructions  to  make 
thorough  investigations. 

Following  their  studies,  a  con- 
ference was  called  with  production 
and  program  departments  and 
each  of  the  18  were  considered  in- 
dividually, with  appropriate  pre- 
sentations being  drafted  and  au- 
ditions recorded.  Repeated  calls 
were  first  made  on  the  prospects 
without  an  effort  at  direct  sales- 
manship. Of  the  18,  only  three 
were  crossed  out  as  unapproach- 
able. "From  now  on  we're  going 
to  make  the  little  fellow's  problems 
our  problems,"  said  Mr.  Withy- 
comb, who  foresees  a  permanent 
52  Week  Plan  at  WFIL. 


Whiteman  Sues  WNEW 
For  Use  of  Recording 

PAUL  WHITEMAN's  suit  against 
WBO  Broadcasting  Corp.,  New 
York,  (WNEW),  is  scheduled  for 
trial  in  U.  S.  District  Court  of 
New  York  late  in  April,  and  will 
decide  fundamental  questions  of 
ownership  of  copyrighted  songs. 
Whiteman's  suit  charged  that  a 
number  of  RCA-Victor  recordings 
he  had  made  for  non-commercial 
uses,  had  been  broadcast  by 
WNEW  on  a  sponsored  program. 
Alleging  this  constituted  unfair 
competition,  the  action  asked  an 
injunction. 

The  defense  of  the  station  is 
that  it  had  obtained  the  consent 
of  the  copyright  owners,  ASCAP, 
for  use  of  the  records.  At  this 
point  RCA-Victor  intervened  with 
the  contention  that  it  is  the  ag- 
grieved party,  having  obtained 
from  Whiteman  all  rights  of  re- 
production and  sale.  This  applied 
to  only  a  part  of  the  songs.  RCA 
denied  the  records  were  intended 
for  private  use  only,  and  said  that 
nothing  in  the  contract  restricted 
the  right  of  RCA  to  use  the  rec- 
ords commercially. 


Spots  for  Gold  Dust 

GOLD  Dust  Corp.,  New  York 
(Shinola),  has  started  a  series  of 
10  spot  announcements  a  week  on 
WFAA  WOAI  KPRC  WWL 
WBRC  WFBR  WIRE  KMOX. 
Shedule  for  WFBR  is  three  an- 
nouncements a  day,  six  days  a 
week,  all  others  are  two  a  day  for 
five  days.  The  announcements  are 
both  live  and  transcribed.  Agencv 
is  BBDO,  New  York. 


CBS  Fete  to  Open 
Hollywood  Studios 

Noted  Figures  in  Radio  Will 

Join  Ceremonies  April  30 

OFFICIAL  opening  of  the  new 
CBS  West  Coast  headquarters 
erected  in  Hollywood  at  a  cost  of 
$1,750,000  will  take  place  on  April 
30,  with  special  ceremonies  planned 
for  the  occasion.  Headed  by  Wil- 
liam S.  Paley,  CBS  president,  net- 
work officials  from  New  York,  Chi- 
cago, and  other  radio  centers  of 
the  country  will  be  in  attendance. 

Charles  Vanda,  West  Coast  pro- 
gram director,  has  lined-up  an  ar- 
ray of  talent,  including  dignitaries, 
celebrities,  civic,  county,  state  and 
federal  officials  who  will  partici- 
pate in  the  festivities.  The  pro- 
gram will  start  at  6  a.  m.  and  con- 
tinue through  until  12:45  a.  m.  the 
following  morning.  Relays  set  up 
by  CBS  include  a  Canadian  net- 
work series  and  the  longest  con- 
tinuous shortwave  release  ever 
made  to  Europe  and  South 
America. 

Program  Elaborate 

Broadcasts  will  include  appear- 
ances of  network  and  film  celebri- 
ties in  addition  to  those  of  civic, 
cultural  and  educational  authori- 
ties. Fourteen  of  the  programs  to 
go  worldwide  will  come  from  vari- 
ous sections  of  Los  Angeles  and 
Hollywood,  depicting  the  life  of  the 
amusement  center  from  the  cultu- 
ral side  as  well  as  entertainment. 

A  chorus  of  20,000  children's 
voices  will  be  broadcast  from  the 
Hollywood  Bowl  with  Dr.  Otto 
Klemperer  directing  the  108-niece 
Los  Angeles  Philharmonic  orches- 
tra. Victor  Young,  Ravmond  Scott 
and  Harry  Simeone,  with  full  or- 
chestras, will  give  premiere  broad- 
casts of  musical  compositions 
which  they  have  written  especially 
for  the  occasion.  Million-volt  equip- 
ment at  the  California  Institute  of 
Technology,  Pasadena,  Cal.,  will  be 
heard  smashing  atoms. 

It  will  be  the  longest  continuous 
broadcast  ever  offered  in  the  United 
States  from  one  city,  according  to 
Donald  W.  Thornburgh,  CBS  Pa- 
cific Coast  vice-president,  under 
whose  supervision  the  structure 
has  been  erected. 

More  than  300  Los  Angeles  As- 
sistance League  members  have 
been  assigned  usherettes  for  the 
opening  two  days  and  an  admission 
fee  of  $1  per  person  will  be  charged 
for  a  tour  through  the  building. 
Receipts  will  be  turned  over  to 
charity.  Following  the  official  open- 
ing CBS  will  have  six  guides  to 
form  its  guest  relations  department 
for  regular  public  tours. 

The  new  CBS  five-story  radio 
center  is  located  on  the  recently 
named  Columbia  Square.  It  fronts 
on  Sunset  Blvd.  occupying  the 
block  between  Gower  St.  and  El 
Centro  Ave.  and  is  of  modern 
American  design.  The  building  in- 
cludes auditoriums,  studios  and 
executive  offices.  It  also  houses 
KNX,  the  CBS  Los  Angeles  county 
key  station.  Developments  over  a 
period  of  three  years  of  laboratory 
research  in  program  production, 
acoustical  design  and  engineering 
technique  have  been  incorporated 
in  the  new  broadcasting  center. 


AX  INFORMAL  closed  meeting  of 
meml)ev.s  of  the  Association  of  Na- 
tional Advertisers  will  be  held  at  the 
Westchester  Country  Club.  R.ve.  X. 
Y.,  i>n  May  4-(j. 
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Funny  how  quick  we  are  to  take  things  for 
granted ! 

Last  night  I  switched  on  my  radio,  wanted 
to  hear  the  news  of  the  world.  But  instead 
of  words,  I  got  a  sputter  or  two  and  then  the 
light  went  out.  .  .  . 

Just  a  burned  out  tube,  the  repair  man  told 
me.  And  he  had  it  going  in  just  a  few  minutes, 
clear  and  strong.  But  it  started  me  thinking. 

Here  I  was,  like  millions  of  others,  taking 
the  miracle  of  radio  for  granted.  I  had  come 
to  accept  the  fact  that  the  turning  of  a 
switch  could  bring  me  music  or  news  or 
knowledge  from  far  places. 

I  had  forgotten  the  years  and  the  research 
that  went  into  the  inside  of  that  trim  radio 


cabinet.  I  had  forgotten  the  wonder  of  time 
and  space  and  sound  that  man  had  captured 
and  confined  within  a  tiny  box.  And  then 
the  light  went  out  and  made  me  think  of  it  again. 
That  wasn't  all  I  thought  about  either.  Just 
as  I  had  come  to  accept  the  mechanical 
miracle  of  hearing  sound  at  the  turn  of  a 
switch,  so  had  I  come  to  expect  that  my  radio 
would  hying  me  things  I  wanted  to  hear. 
I  realized  that  my  radio  was  no  better  than 
the  things  men  sent  out  on  the  air.  And 
out  of  this  realization  I  suddenly  got  the 
picture  of  what  American  radio  is. 
For  every  hour  and  every  dollar  spent  to 
make  radio  technically  good  I  knew  that 
others  hours  and  other  dollars  had  been 
spent  to  improve  its  service  to  me  as  a  lis- 


tener. I  knew  that  the  same  freedom  that 
allowed  it  to  emerge  from  the  laboratories 
had  allowed  it  to  become  the  social  force 
it  is  today.  I  knew,  because  I  am  a  listener, 
that  it  is  free  to  instruct  and  entertain  be- 
cause free  men  are  its  operators.  I  realized 
that  American  radio  belongs  to  all  the  people, 
and  knows  no  censorship  but  good  taste 
and  the  public  welfare.  I  had  taken  this  for 
granted,  but  thinking  made  me  know  that 
it  was  planned  by  those  who  manage  the 
American  System  of  Broadcasting. 

They  have  made  radio  a  vital,  constructive 
force  in  my  life  and  in  the  lives  of  millions 
like  me.  And  it  took  the  burned  out  light 
of  my  radio  to  make  tne  realize  who  keeps  the 
light  of  radio  alive. 


A  inessage  in  the  interests  of  the  American  System  of  Broadcasting  by  one  privileged 
from  time  to  time  to  have  contributed  to  its  progress,  by  one  seeking  new  ways  to  broaden 
its  services  to  the  American  listener. 
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Walker  Advocates  More  Power 
To  Control  Rates  for  Wires 

Proposed  Report  on  A.  T.  &  T.  Inquiry  Claims  That 
Discrimination  Exists  in  Broadcast  Lines 


Mr.  Walker 


SPECIFIC  recommendation  that 
the  Communications  Act  of  1934 
be  amended  to  prohibit  "discrimi- 
nation" in  charges  for  telephone 
lines  used  in  chain 
broadcasting  o  r 
incidental  broad- 
c  a  s  t  uses,  was 
made  in  the  pro- 
posed report  on 
the  A.  T.  &  T.  in- 
vestigation ti-ans- 
mitted  to  Con- 
gress April  1  by 
the  FCC.  The  re- 
port, over  the 
signature  of  Commissioner  Paul  A. 
Walker,  was  in  the  nature  of  a 
preliminary  document  to  the  Con- 
gressional committees  rather  than 
a  final  draft  approved  by  the  FCC 
members. 

The  ponderous  document,  which 
followed  a  thi'ee-year  $1,500,000 
investigation  under  Commissioner 
Walker's  direction,  in  general  pro- 
posed expansion  of  regulatory 
powers  into  management  activities 
of  A.  T.  &  T.  and  suggested  a 
25%  rate  reduction  as  desirable 
throughout  the  Bell  System.  Spe- 
cific portions  of  the  report  were 
devoted  to  broadcasting  with  par- 
ticular emphasis  on  long  lines  for 
network  hookups  and  incidental 
connections. 

Monopoly  on  Lines 

Commissioner  Walker  concluded 
the  Bell  System  "has  a  virtual 
monopoly  in  the  furnishing  of  wire 
facilities  to  broadcasting  stations 
and  chains." 

Although  there  is  much  contro- 
versy over  the  general  recommen- 
dations of  the  proposed  report  re- 
garding more  stringent  regulation 
of  A.  T.  &  T.,  reaction  in  official 
circles  was  that  the  specific  recom- 
mendation relating  to  broadcasting 
will  find  its  way  into  the  final 
FCC  report  when  submitted,  since 
there  appears  to  be  no  serious 
dispute. 

Both  the  Senate  and  House  In- 
terstate Commerce  Committees,  to 
which  the  proposed  report  was 
submitted,  were  regarded  as  being 
in  no  particular  haste  to  act,  ap- 
parently waiting  for  the  final  FCC 
report  which  might  be  completed 
before  Congress  adjourns.  It  was 
agreed  there  was  little  possibility 
of  action  at  this  session. 

After  reciting  the  history  of  A. 
T.  &  T.  participation  in  broad- 
casting activities  beginning  with 
the  advent  of  regular  broadcasting 
in  the  early  20's,  the  proposed  re- 
port recounted  specific  complaints 
against  A.  T.  &  T.  in  connection 
with  telephone  line  service. 

In  recommending  amendments  to 
the  Communications  Act,  the  re- 
port on  this  subject  said: 

Section  202 fb)  of  the  Communica- 
tions Act  of  1934  prohibits  discrimi- 
nation and  preferences  by  common  car- 
riers subject  to  the  Act.  Section 
202(b)  relates  specifically  to  "charges 
for,  or  services  in  connectio:  with  the 


use  of  wires  in  chain  broadcasting  or 
incidental  to  radio  communications  of 
any  kind."  It  does  not  include  prohibi- 
tion against  unjust  or  unreasonable 
discrimination  as  to  practices,  classifi- 
cations, regulations,  and  facilities  re- 
lating to  broadcasting  or  radio  com- 
munication such  as  is  made  applicable 
to  common  carriers  under  Section 
202(a). 

It  is  recommended  that  Section 
202(b)  of  the  Communications  Act  of 
1934  be  amended  so  as  to  prohibit  dis- 
crimination not  only  of  services  and 
charges  in  connection  with  the  use  of 
wires  in  chain  broadcasting  or  wires 
incidental  to  radio  communication  of 
any  kind,  but  also  of  practices,  classi- 
fications, regulations,  and  facilities. 
Such  an  amendment  would  assist  the 
Commission  in  dealing  with  any  future 
discrimination  in  the  use  of  wires  in 
ch  ain  broadcasting  or  incident  to  ra- 
dio communication  of  any  kind. 

Discrimination  Alleged 

In  the  chapter  devoted  to  broad- 
casting. Commissioner  Walker 
said  the  Bell  System  "monopoly 
position"  in  the  furnishing  of  wire 
facilities  is  not  important  from  a 
revenue  standpoint  in  comparison 
with  its  total  operating  revenues. 

"The  importance  of  this  posi- 
tion lies  in  the  fact  that  radio 
broadcasting  service  throughout 
the  United  States  and  the  more 
than  700  broadcasting  stations  in 
the  country  depend  principally 
upon  the  Bell  System  for  the  nec- 
essary local  and  long-distance  wire 
services  from  studio  to  station  and 
from  station  to  station,  which 
make  possible  local  and  network 
broadcasting,"  the  report  states. 

The  report  continued  that  the 
investigation  developed  the  meth- 


'Songs  of  Safety' 

IRVING  CAESAR,  president 
of  the  Songwriters'  Protec- 
tive Assn.,  has  been  signed 
for  an  extended  series  of  ap- 
pearances on  Rudy  Vallee's 
Royal  Variety  Hour,  spon- 
sored by  Standard  Brands 
Inc.,  New  York,  for  Royal 
gelatine.  Mr.  Caesar  was  a 
guest  on  the  program  on 
March  24,  introducing  his 
"Songs  of  Safety,"  designed 
for  painless  safety  education 
of  children,  and  became  a 
regular  member  of  the  cast 
as  a  result  of  that  broad- 
cast. 


ods  by  which  the  Bell  System  "has 
acquired  almost  complete  control 
of  radio  program  transmission, 
and  discriminatory  practices  that 
have  been  carried  on  under  this 
condition  of  monopoly." 

"During  the  periods  these  poli- 
cies and  practices  were  formulated 
and  effectuated,"  it  continues,  "the 
Bell  System  sought,  and  was  suc- 
cessful until  the  enactment  of  the 
Communications  Act  of  1934,  to 
avoid  a  commitment  that  furnish- 
ing of  wire  facilities  to  broad- 
casters was  a  part  of  its  public 
service  undertaking." 

The  report  recounted  at  length 
the  patent  position  of  the  Bell 
System  in  the  broadcasting  field, 
the  cross-licensing  arrangement  of 
1920  involving  the  so-called  "radio 
group"  of  RCA,  General  Electric 
and  Westinghouse,  under  which 
certain  functions  in  the  service, 
manufacture  and  broadcast  fields, 
were  divided.  As  of  July  1,  1926, 
it  was  declared,  the  Bell  System, 
although  retaining  patent  rights 
to  engage  in  broadcasting,  agreed 
to  refrain  from  such  activity  but 


obtained  exclusive  patent  rights 
to  furnish  wire  services  to  broad- 
casters. Since  1926,  it  was  added, 
this  has  been  the  Bell  System's 
principal  function  in  broadcasting. 
Through  Western  Electric,  it  also 
has  engaged  in  the  manufacture 
and  sale  of  transmitting  appara- 
tus. 

History  of  A.  T.  &  T.  in  the 
broadcast  field  was  traced  through 
its  establishment  of  WEAF  in 
New  York  and  WCAP  (now 
WRC)  in  Washington,  later  turned 
over  to  RCA  and  thence  to  NBC 
as  part  of  the  agreement.  Mention 
also  was  made  of  the  practice  of 
Bell  companies  in  prohibiting  in- 
terconnection of  Bell  and  non-Bell 
wire  facilities  used  for  broadcast- 
ing. At  a  radio  conference  in  1923, 
a  program  for  licensing  broad- 
casting stations  under  A.  T.  &  T. 
patents  was  discussed  under  which 
such  stations  might  obtain  Bell 
wire  facilities. 

Interconnected  Circuits 

This  program  was  formulated  in 
November,  1923,  it  was  added,  but 
procurement  of  the  license  did  not 
assure  a  broadcaster  of  wire  fa- 
cilities since  facilities  might  not 
be  available  or  the  restrictions 
placed  on  furnishing  wire  tele- 
phony as  an  adjunct  to  radio 
broadcasting  "might  prevent  the 
furnishing  of  facilities."  This  li- 
cense policy  was  modified  until  in 
1926  the  broadcasting  activities  of 
the  so-called  "radio  group"  and 
the  Bell  System  were  reallocated 
in  settling  disputes  arising  under 
the  1920  cross-license  agreement. 
In  May,  1926,  WEAF  was  sold  by 
A.  T.  &  T.  to  RCA  for  $1,000,000, 
of  which  $800,000  was  considered 
goodwill. 

Regarding  the  policies  on  inter- 
connection of  Bell  wire  circuits  for 
(Continued  on  page  61) 


Walker^s  Conclusions  Relating  to  Radio  Land  Lines 


The  conclusion  of  that  phase  of 
the  Walker  report  relating  to 
broadcasting  follows  in  full  text: 

*fey  reason  of  the  1920  cross  -  license 
agreement  between  the  American  Company 
and  General  Electric  Company  (extended 
in  part  to  Radio  Corporation  of  America. 
Westinghouse  Electric  &  Manufacturing 
Company  and  others,  composing  the  Ra- 
dio Group),  the  Bell  System  asserted  a 
patent  monopoly  to  manufacture,  use. 
lease,  and  sell  broadcast  transmitting 
equipment,  and  furnish  wire  facilities 
used  in  connection  with  radio  broadcasting, 
subject  to  the  Radio  Group's  right  to  erect 
and  operate  broadcast  stations.  The  ex- 
tensive rights  asserted  by  the  Bell  System 
were  contested  by  the  Radio  Group. 

The  arbitration  proceedings  resulting 
therefrom  indicated  that  the  American 
Company  rights  were  not  as  extensive  as 
asserted  (November,  1924).  and  the  tenta- 
tive determination  was  unsatisfactory  to 
both  Groups.  A  new  cross-license  and  other 
agreements,  therefore,  were  executed  be- 
tween the  parties  wherein  the  American 
Company  received,  among  other  grants,  ex- 
clusive patent  licenses  under  the  patents 
of  both  parties  to  furnish  wire  facilities 
to  broadcasters  subject  to  certain  excep- 
tions, and  non-exclusive  licenses  to  manu- 
facture, lease,  use,  and  sell  broadcast 
transmitting  equipment.  The  Radio  Group 
among  other  grants,  received  non-exclu- 
sive patent  licenses  to  manufacture,  lease, 
use,  and  sell  broadcasting  equipment 
(July,  1926). 

By  complementary  agreements,  the 
American  Company  sold  its  broadcasting 
business  to  Radio  Corporation  of  Amer- 
ica, and  agreed  to  refrain  from  such  ac- 
tivity or  be  subject  to  large  monetary  and 
other  penalties  and  to  furnish  RCA  what 
wire  services  it  needed  in  connection  with 


its  broadcasting  activities.  This  allocation 
of  broadcasting  activities  between  the  two 
Groups  has  continued  to  date. 

During  the  period  1920-1926,  the  Bell 
System  erected  and  operated  broadcast 
stations,  established  a  broadcast  chain, 
manufactured  and  sold  broadcast  trans- 
mitting equipment,  and  furnished  wire  fa- 
cilities to  other  broadcasters.  In  conduct- 
ing the  latter  activity,  it  formulated  and 
effectuated  policies  restricting  the  use  of 
wire  facilities,  to  protect  and  encourage 
its  own  broadcasting  activities  and  to  pro- 
tect its  patent  position. 

Since  July.  1926,  when  the  Bell  System 
sold  its  broadcasting  business  to  the  Radio 
Group,  it  has  limited  its  broadcast  activi- 
ties to  the  furnishing  of  wire  facilities  to 
broadcasters.  By  reason  of  its  patent  po- 
sition, its  extensive  wire  networks,  and 
the  enforcement  of  policies  and  practices, 
the  Bell  System  has  attained  a  virtual 
monopoly  in  this  field.  It  has  also  con- 
tinued the  manufacture  and  sale  of  broad- 
cast transmitting  equipment  through 
Western. 

Prior  to  the  enactment  of  the  Com- 
munications  Act  of  1934,  the  Bell  System 
successfully  avoided  any  commitment  that 
the  furnishing  of  wire  services  to  broad- 
casters was  a  part  of  its  public  service 
undertaking.  It  was,  therefore,  in  a  posi- 
tion to  formulate  such  policies  and  prac- 
tices as  it  deemed  most  desirable  for  the 
interest  of  the  Bell  System ;  and,  in  the 
absence  of  regulation,  and  even  since  the 
filing  of  tariffs  with  the  Federal  Com- 
munications Commission,  discriminatory 
practices  have  been  countenanced  and  au- 
thorized by  the  American  Company,  in 
general,  in  the  interest  of  better  public 
relations. 

During  the  course  of  the  Commission's 
investigation  of  Bell  System  policies  and 
practices.  Bell  System  Companies  made 
tariff   revisions,   making   charges   for  the 


service  more  equitable  and  reasonable  and 
removing  provisions  in  its  tariffs  which 
have  been  an  effective  means  in  eliminat- 
ing competition  in  the  field.  Annual  sav- 
ings to  broadcasters  occasioned  by  these 
changes  will  approximate  $530,000,  or  ap- 
proximately 10  per  cent  of  the  gross  oper- 
ating revenues  from  this  source  for  the 
year  1935. 

The  Bell  System  had  obtained  its  mo- 
nopoly position  in  this  field  prior  to  the 
enactment  of  the  Communications  Act  of 
1934.  In  view  of  the  policies  and  prac- 
tices that  have  been  formulated  and  fos- 
tered prior  to  regulation,  the  necessity  of 
strict  regulation  of  the  Bell  System's 
charges,  practices,  classifications,  regula- 
tion, facilities,  and  services  in  connection 
with  the  use  of  wires  in  chain  broadcast- 
ing or  incidental  to  radio  communication 
of  any  kind,  is  apparent,  if  this  type  of 
communication  is  to  develop  and  expand 
in  the  public  interest. 

The  Communications  Act  of  1934,  as 
amended,  prohibits  discrimination  as  to 
charges  with  regard  to  facilities  furnished 
for  radio  broadcasting  (Sees.  202  (a), 
(b)  and  (c)).  Section  202  (b),  which 
specifically  relates  to  "charges  for,  or 
services  in  connection  with,  the  use  of 
wires  in  chain  broadcasting  or  incidental 
to  radio  communication  of  any  kind," 
does  not  include  unjust  or  unreasonable 
discriminations  as  to  practices,  classifica- 
tions, regulations  and  facilities,  as  is  pro- 
vided in  Section  202  (a)  with  respect  to 
transmission  of  other  types  of  intelligence. 
In  the  event  of  future  discriminations  of 
the  character  discussed  in  this  chapter, 
the  inclusion  in  Section  202  (b)  of  dis- 
crimination as  to  practices,  classifications, 
regulations,  and  facilities,  would  material- 
ly assist  the  Commission  in  dealing  with 
any  future  discriminations  in  the  use  of 
wires  in  chain  broadcasting  or  incident  to 
radio  communication  of  any  kind. 
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Radio  Gets  Most  Results  Per  Dollar^ 
If  Wisely  Spent^  Milligan  Tells  Club 


Freedomof  Speech 
Is  Defined  by  Lohr 

Says  Equal  Opportunity  Given 

On  Controversial  Issues 

BECAUSE  of  radio's  vast  audi- 
ence, its  power  to  motivate  imme- 
diate action  and  its  strong  appeal 
to  the  emotions,  broadcasters 
guard  it  carefully  against  misuse, 
Lenox  R.  Lohr,  president  of  NBC, 
told  members  of  the  Advertising 
Club  of  New  York  at  a  luncheon 
meeting  on  April  7.  Speaking  on 
"The  Social  Significance  of  Radio," 
Mr.  Lohr  stressed  that  radio  can- 
not, because  of  limitations  of  avail- 
able frequencies  and  hours,  dupli- 
cate the  freedom  of  speech  afford- 
ed speakers  on  street  corners  or 
in  halls,  or  the  freedom  of  the 
press.  Radio,  he  said,  offers  in- 
stead "equal  opportunities  for  dis- 
cussion" on  all  controversial  sub- 
jects of  general  interest. 

"We  speak  a  good  deal  about 
freedom  of  the  press,"  he  said.  "I 
can  find  no  application  of  that 
phrase  to  radio,  even  though  we 
sometimes  use  it  rather  glibly.  I 
see  freedom  of  the  press  as  the 
right  of  a  publisher  to  publish 
that  which  he  thinks  best  for  his 
newspaper,  himself,  his  commu- 
nity. He  can  be  entirely  partisan. 
He  can  color  his  editorials  in  any 
way  that  he  sees  fit.  If  he  wishes, 
he  can  even  color  the  news  to  put 
forth  that  particular  phase  of  it 
which  he  himself  or  his  editorial 
board  believes  in. 

Equal  Opportunity 

"Now  that  is  not  possible  in  ra- 
dio. In  the  first  place,  if  there  is 
any  desire  for  an  opposition  to 
the  press,  it  is  easy  enough  for 
someone  else  to  hire  a  press  and 
set  up  an  editorial  office  to  pre- 
sent the  other  side.  Due  to  the  fact 
that  broadcast  frequencies  are 
simply  not  available,  if  broadcast- 
ers took  the  same  stand  it  would 
stop  the  other  side  from  giving 
an  answer,  because  no  one  could 
go  out  and  acquire  a  radio  sta- 
tion. 

"Freedom  of  speech  is  the  right 
of  any  one  to  stand  on  a  soap  box 
on  a  corner  and  say  what  is  in 
his  mind  without  fear  of  molesta- 
tion by  the  police,  or  speak  on  any 
occasion  freely  and  frankly.  But 
for  purely  practical  reasons  that 
can't  be  done  in  radio.  Hours  are 
too  limited.  Too  many  people 
would  want  to  speak.  Program- 
ming would  be  terrible.  Listeners 
would  tune  out;  the  expense  would 
be  prohibitive.  Therefore  we  do 
not  have  freedom  of  speech  per 
se  over  the  I'adio.  What  we  do 
have  is  the  freedom  for  equal  op- 
portunity for  discussion  on  con- 
troversial public  questions." 

Defining  a  controversial  issue 
as  one  on  which  substantial  groups 
of  citizens  differ  —  these  groups 
being  large  enough  so  that  the 
question  is  of  interest  to  a  large 
number  of  the  public  who  may  be 
affected  by  the  outcome,  Mr.  Lohr 
stated  that  in  such  cases  radio 
welcomes  the  opportunity  to  put 
speakers  on  the  air  and  endeavors 
to  see  that  both  sides  are  ade- 
quately covered  by  speakers  of 
equal  prominence,  on  an  equal 
number  of  stations  and  at  equally 
favorable  times.  Such  programs 
are  kept  on  a  strictly  sustaining 
basis,  he  said,  pointing  out  that 
the  broadcasters  themselves  had 
set  up  a  rigid  set  of  riles  and  a 


"THE  proper  kind  of  radio  adver- 
tising has  been  getting  the  most 
results,  per  dollar  spent,  in  the 
shortest  possible  time",  declared 
L.  D.  Milligan,  vice-president  and 
account  executive  with  Blackett- 
Sample-Hummert,  Chicago,  before 
the  Chicago  Federated  Advertising- 
Club  radio  class  April  7.  He  quali- 
fied his  statement,  however,  by 
saying  that  radio  advertising 
proves  most  profitable,  in  his  ex- 
perience, when  backed  up  by  ade- 
quate publication  advertising,  and 
gave  examples  to  prove  it. 

In  selling  merchandise  by  radio, 
Mr.  Milligan  told  the  class  that 
commercial  copy  should  not  sound 
as  if  a  speech  were  being  made. 
A  second  point  of  Mr.  Milligan 
was:  "Talk  with  the  radio  audience 
- — not  at  them."  He  went  on  to 
say  that  new  advertising  copy- 
writers at  Blackett-Sample-Hum- 
mert  were  always  instructed  to 
write  their  copy  as  if  it  were  being 
spoken  in  a  friendly  way  over  the 
dinner  table  of  a  neighbor  rather 
than  trying  to  write  their  copy 
with  a  mental  picture  that  their 
advertising  was  reaching  millions 
of  people.  "Direct  your  advertis- 
ing at  one  woman — not  at  millions 
of  women,"  he  said. 

Speaking  of  spot  radio,  he  de- 
clared that,  as  a  general  rule,  he 
was  not  in  favor  of  chain  breaks 
and  small-sized  announcements  in 
themselves  but  that  they  could  do 
a  good  selling  job  when  used  as  an 
auxiliary  medium. 

Small  announcements  could  be 
used  effectively,  he  said,  where 
they  were  tied  in  with  heavy  pro- 
motional advertising  in  other  fields 
as  well  as  intense  concentration  on 
dealers  seeing  that  they  "pushed" 
the  product.  He  pointed  out  Spry 
as  an  example  of  how  this  had 
been  accomplished  successfully. 

Merchandising's  Place 

Speaking  of  merchandising  in 
connection  with  radio  advertising- 
Mr.  Milligan  believed  that  it  was 
not  particularly  profitable  for  ad- 
vertisers manufacturing  lower 
priced  staples.  "Merchandising  is 
no  good  if  the  show  is  no  good," 
Mr.  Milligan  said.  "The  show  is 
its  own  best  merchandiser  and  the 
advertiser's  salesmen  should  spend 
their  time  selling  and  merchan- 
dising his  product — not,  advertis- 
ing advertising."  Insofar  as  mer- 
chandising by  the  stations  them- 
selves is  concerned,  he  believed  it 
helps  the  advertiser  and  should  be 
encouraged. 

Archibald  M.  Crossley,  president 
of  Crossley  Inc.  and  recently  elect- 
ed chairman  of  the  New  York 
chapter  of  the  American  Market- 
ing Association,  was  to  address 
the  class  April  14  on  radio  re- 
search, popularity  of  programs, 
methods  of  checking,  size  of  audi- 


rigid  code  of  ethics  governing 
their  policies  because  they  realize 
the  fact  that  the  side  with  the 
most  money  could  undoubtedly  win 
its  point  if  time  were  sold  for  dis- 
cussion of  public  issues.  He  cited 
the  question  of  the  death  penalty 
for  holding  companies,  with  the 
utility  companies  ready  to  spend 
millions  to  tell  their  side  of  the 
story,  but  with  no  organized  group 
with  enough  money  to  make  an 
equal  presentation  of  the  other 
side. 


To  Sell  Spots 

RECORDED  spot  announce- 
ments played  in  clients'  of- 
fices on  a  portable  audition 
unit  have  resulted  in  one  cam- 
paign of  312  spots,  according 
to  WTMJ,  Milwaukee,  which 
is  now  considering  live  talent 
quarter-hour  shows  with  sell- 
ing of  prospective  clients 
built  into  the  program.  Jae- 
ger Baking  Co.  signed  for 
the  312  announcements  and 
is  using  the  audition  discs 
to  train  its  sales  force  and 
route  men.  Henry  Saevke, 
WTMJ  salesman,  closed  the 
deal. 


ence,  best  broadcasting  time, 
winter  vs.  summer  broadcasting, 
best  broadcasting  days,  sponsor 
identification. 

Richard  Mar-vin,  radio  director 
of  J.  Walter  Thompson  Co.,  Chi- 
cago, will  address  the  group  on 
April  21.  He  will  discuss  the  ad- 
vertising agency  in  radio  together 
with  the  functions,  organizations 
and  operation  of  a  radio  depart- 
ment. 

"You  must  entertain  'em  before 
you  sell  'em",  was  the  theme  of 
Henry  Klein's  talk  before  the  ad 
group  March  31.  Mr.  Klein,  radio 
director  of  BBDO,  Chicago,'  said 
whereas  the  magazine  and  news- 
paper advertising  copy-writer  will 
spend  days  getting  together  the 
proper  copy  for  an  ad,  the  radio 
writer  blithely  dashes  off  his  copy 
in  a  few  moments. 

Discussing  quarter  -  hour  spot 
programs,  Mr.  Klein  said:  "Spot 
well  done  is  the  most  profitable 
form  of  advertising.  It  only  takes 
a  couple  of  weeks  when  using  spot 
to  find  out  if  your  advertising  is 
profitable.  Our  Household  Finance 
is  now  on  30  stations  on  CBS 
(starting  on  CBS  April  6)  and  is 
using  27  station-  in  spot — all  live 
shows."  Asked  if  spot  proved  so 
profitable  why  the  entire  radio  ad- 
vertising appropriation  wasn't  ex- 
pended in  spot,  Mr.  Klein  said 
that  a  network  show  gives  an  ad- 
vertiser prestige  which  cannot  be 
obtained  in  any  other  fashion. 


New  Liickies'  Test 

AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strike),  on  April  11 
started  Design  for  Happiness, 
auarter-hour  script  show,  three 
days  a  week  on  Mutual  (WON, 
WOR).  Buddy  Clark,  singer,  be- 
comes a  dramatic  actor  for  the 
program,  which  will  run  for  13 
weeks  on  a  test  basis.  Lucky 
Strike's  present  schedule  of  tran- 
scribed announcements  on  10  New 
England  stations  [Broadcasting. 
Feb.  15]  will  soon  be  expanded 
nationally  to  a  list  of  about  40 
stations.  The  one-minute  RCA 
discs  are  heard  at  the  rate  of  21 
a  week.  KRGV,  Weslaco,  Texas, 
has  been  added  to  the  list  of  18 
stations  carrying  quarter-hour 
transcriptions  for  Bull  Durham 
tobacco  [Broadcasting,  Mar.  15]. 
Agency  for  American  Tobacco  Co. 
is  Lord  &  Thomas,  New  York. 


WHOPPER  — This  247-pound  sil- 
ver king  tarpon  was  landed  by 
Harry  Sedwick  (right),  manager 
of  CFRB,  Toronto,  and  president 
of  the  Canadian  Association  of 
Broadcasters,  after  a  two-hour 
fight  during  a  recent  vacation  at 
Tampico,  Mexico. 

FIRST  AID  STATION 

Is  Established  by  KOA  at 
 Its  Transmitter  

EMERGENCY  Red  Cross  first  aid 
station  has  been  established  in  the 
transmitter  of  KOA,  Denver,  lo- 
cated 12  miles  east  of  the  city  on 
U.  S.  Highway  40.  First  aid  in- 
structor's certificate  has  been  is- 
sued by  the  Red  Cross  to  J.  A. 
Slusser,  KOA  transmitter  engi- 
neer, and  standard  certificates  to 
Engineers  Roy  Carrier  and  Russell 
Thompson. 

In  a  special  broadcast  recently 
conducted  by  Clarence  Moore, 
KOA  program  director,  Colorado's 
Secretary  of  State  George  Saund- 
ers, and  other  dignitaries,  com- 
mended KOA  on  the  public  service 
performed  by  establishing  the  Red 
Cross  emergency  station,  said  to 
be  the  first  installation  of  its  kind 
in  a  radio  transmitter  house. 


PACA  Convention 

AGENDA  of  the  35th  annual  Pa- 
cific Advertising  Clubs  Assn.  Con- 
vention, to  be  held  in  Los  Angeles 
June  26-30,  will  include  12  depart- 
mental meetings  on  various  phases 
of  advertising,  according  to  Lou 
R.  Koch,  president  of  PACA.  The 
departmentals  will  cover  radio, 
sales  management,  advertising 
agencies,  club  management,  out- 
door, direct  mail,  newspaper  ad- 
vertising, retail,  activities  of  wom- 
en, junior  activities  and  public 
utility  advertising. 


Skol  to  Use  Radio 

SKOL  Co.,  New  York,  has  ap- 
pointed J.  Walter  Thompson  Co., 
New  York,  to  direct  advertising 
of  its  sun-glasses.  Some  months 
ago  the  agency  was  placed  in 
charge  of  advertising  of  the  com- 
pany's sunburn  remedy.  Radio  will 
be  used  for  both  products. 


AMONG  radio  notables  atteuding  the 
annual  Gridiron  Dinner  of  Washing- 
ton newspaper  correspondents  April  | 
9  were  M.  H.  Aylesworth,  Col.  Thad  j 
H.  Brown.  Louis  G.  Caldwell,  Jack  . 
Howard,  Alfred  J.  McCosker.  Frank  \\ 
M.  Russell  and  William  J.  Scripps. 
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This  map  indicates  approximately 
our  Proved  Primary  Listening  Area 
—    minimum    of    audience  territory 


Our  regular  daily  audience  lives  in 
some  330  counties  in  Kentucky^ 
Tennessee,     iUinois,     Indiana,  Ohio 


fal«4/0  OUR  TIME 

Is  Given  To  Cultural  Broadcasting 

Percentage  Is  Often  Higher,  Never  Lower.  We  Have  Been  Doing 
It  Nearly  16  Years.  While  Cost  Is  Great,  It  Has 
Won  for  Vs  Priceless  Listener  Confidence. 


T>  ADIO  station  WHAS  began  regular  broadcasting 
on  July  16,  1922.  In  the  first  six  years  of  opera- 
tion the  programs  were  entirely  cultural,  or  educa- 
tional. Then  we  accepted  a  few  dignified  and  wholly 
experimental  commercial  announcements.  No  grave 
casualties  resulted,  so  in  May,  1929,  we  ventured 
further  and  issued  our  first  commercial  rate  card. 

Because  returns  to  advertisers  using  our  station 
have  been  satisfactory  to  them,  our  commercial  busi- 
ness has  steadily  grown.  But  we're  not  porcine.  We 
have  poured  earnings  back  into  plant,  equipment  and 
payroll.  And  we  have  never  failed  (as  the  record  will 
show)  to  deal  fairly  with  the  public. 

Today  our  station  allocates  not  less  than  21.4% 
of  all  its  time  to  the  dissemination  of  Culture  spelled 
without  a  $  mark.  That  is,  for  more  than  five  hours 
out  of  each  twenty-four  hours  we  operate,  we  broad- 


cast news,  education,  music,  drama,  health,  farming, 
religion,  and  such,  solely  to  please  and  edify  our  vast 
audience. 

This  cultural  activity  doesn't  bring  us  a  dime  a 
year  in  revenue.  In  fact,  it  is  probably  the  biggest 
item  in  keeping  down  our  annual  net  to  a  modest 
return  on  investment.  But  we're  not  wailing.  We  figure 
it's  really  a  small  contribution  to  American  civiliza- 
tion .  .  .  perhaps  a  sort  of  thanksgiving  offering  for 
the  privilege  of  being  American.  (Listening  to  the 
radio  poison  spewed  into  the  ether  overseas  nightly, 
we  get  pretty  soft  about  the  good  old  U.  S.  A.) 

Of  course,  it  would  be  silly  to  pretend  we  derive  no 
practical  benefit  from  our  cultural  output.  Indeed,  it 
has  done  much  to  give  us  prestige  ...  to  establish 
listener  confidence  in  our  station  that  couldn't  be 
bought  with  the  War  Debt. 


50,000  WATTS  .  .  .  Nalionally  Cleared  Channel  . . .  820  Kc  CBS  Outlet 


STATION 


WHAS 


LOUISVILLE 


COURIER 


EDWARD  PETRY  &  COMPANY,  National  Representatives 

JOURNAL    &    LOUISVILLE    TIMES  STATION 
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THIS  WILL  GET  RID  OF 
YOVK  "WASTE*- LINE 


to  measure  TRANSCRIPTION  SERVICE 

N  IMPRESSIVE  presentation  of  Standard  Radio's  TAI- 
LORED TRANSCRIPTION  SERVICE  has  just  been  completed. 
Its  unique  contents  include  a  YARDSTICK  by  which  can  be 
measured  the  true  worth  of  ANY  transcription  service  you 
may  now  have  or  are  considering.  This  presentation  is  avail- 
able in  a  limited  edition  to  stations  who  are  genuinely  in- 
terested in  getting  the  most  for  their  transcription  dollars. 


Sewu;^mrm  YOU! 


to.  ^o^NEEDS! 

Standard  Radio's  TAILORED  TRANSCRIPTION 
SERVICE  is  tailored  to  fit  you  at  four  vital  points:  Size 
o/  Service,  Types  of  Music,  Types  of  Talent  and  Costs. 

Thus,  you  take  your  choice  of  3,  12,  \5,  17  or  20  hours 
per  week.  You  choose  the  percentage  of  popular  music 
and  concert  music  you  desire.  You  select  the  talent  types 
which  fit  in  with  your  other  live  talent  sources.  And 
you  regulate  your  costs  according  to  your  pocketbook. 

A  guaranteed  minimum  of  100  new  musical  selections 
every  month  gives  Standard  Radio  the  clear  leadership 
of  the  transcription  field.  Five  different  plans  of  service 
enable  you  to  exercise  your  choice  in  both  quantity  and 
type  of  talent.  One  of  these  plans  will  fit  you  —  save 
you  money  —  and  make  it  possible  for  you  to  answer 
in  the  affirmative  that  significant  question: 

^^^^  if044^  ^^u2^HAx:/u/piUf4i^  up.  to.  SixiHjdand?'^ 

SiMcla/id Radio 

180  N.  Michigan  Ave.,  Chicago,  111.       •       6404  Hollywood  Blvd.,  Hollywood,  Cal. 


AMERICAN   CITIES   OBSERVING  DAYLIGHT   SAVING  TIME 


Accord 
Albany 
Alden 
Altamont 
Amenia 
Amityville 
Amsterdam 
Angola 
Ashaokan 
Athol  Springs 
Ardsley 
Athens 
Babylon 
Baldwin 
Bailston  Spa 
Bay  Shore 
Bayville 
Beacon 
Bedford 
Bellmore 
Bellport 
Berlin 
Big  Moose 
Bloomingburg 
Blue  Point 
Bolton 

Bowmansville 
Brainard 
Brewster 
Briarcliff  Manor 
Bronxville 
Brooklyn 
Buffalo 
Burnside 
Burt 
Buskirk 
Cairo 

Campbell  Hall 
Cambridge 
Canaioharie 
Castleton-on-Hudson 
Catskill 
Cedarhurst 
Center  Moriches 
Centerport 
Chappaqua 
Chautauqua  (a) 
Chatham 
Chestertown 
Clarence 
Clark  Mills 
Claverack 
Clinton 
Coeymans 
Cohoes 

Cold  Spring  Harbor 
Commack 
Congers 
Copake 
Corinth 
Cornwall 
Cottekill 
Craryville 
Crystal  Run 
Croton-on-Hudson 
Dannemora 
Delmar 
Depew 
Derby 

Dobbs  Ferry 

Dolgeville 

Dover  Plains 

Eagle  Bridge 

East  Aurora 

East  Clarence 

East  Greenbush 

East  Hampton 

East  Northport 

Elizabethtown 

Ellenville 

Elmsford 

Esopus 

Fair  Oaks 

Farmingdale 

Far  Rockaway 

Ferndale 

Firthcliffe 

Fleischmann's 

Floral  Park 

Flushing 

Fonda 

Forest  Hills 

Fort  Edward 

Fort  Plain 

Fort  Salonga 

Frankfort 

Franklin  Springs 

Freeport 

Garden  City 

Gardiner 

Gasport 

Ghent 

Glen,  The 

Glen  Cove 

Glens  Falls 

Gloversville 

Goshen 

Gowanda 

Granville 

Great  Neck 

Greendale 

Green  Island 

Greenlawn 

Greenport 

Greenwich 

Hadley 

Haines  Falls 

Hamptonburgh 

Harmon 


NEW  YORK 

Harrison 
Hartsdale 

Hastings-on-Hudson 
Haverstraw 
Hawthorne 
Hempstead 
Herkimer 
Hewlett 
Highland 
Highland  Falls 
Hillsdale 
HoUis 
Hoosick 
Hoosick  Falls 
Hudson 
Hudson  Falls 
Hunter 
Huntington 
Hurley 
Hyde  Park 
Ilion 

Irvington 
Islip 
Jamaica 
Jamestown  (b) 
J  ericho 
Johnsonville 
Johnstown 
Katonah 
Kerhonkson 
Kinderhook 
Kingston 
Kyserike 
Lake  George 
Lake  Mahopac 
Lake  Placid  (c) 
Lake  View 
Lancaster 
Larchmont 
Lawrence 
Liberty 
Lindenhurst 
Little  Falls 
Lloyd  Harbor 
Lockport 
Long  Beach 
Locust  Valley 
Long  Island  City 
Luzon 
Lynbrook 
Lyon  Mountain 
Malone 
Malverne 
Mamaroneck 
Manhasset 
Marcy 
Massapequa 
Mechanicville 
Mellenville 
Melrose 
Merrick 
Middletown 
Middleville 
Millbrooke 


DAYLIGHT  saving  time  ivill  be  observed  this  year  by  many  cities,  the 
period  generally  extending  from  2  a.  m..  April  2U  to  2  a.  m.  Sept.  25. 
A  list  of  cities  observing  daylight  time  during  the  current  summer,  as 
compiled  from  questionnaires  by  the  Merchant's  Association  of  New 
York,  is  presented  on  this  page. 


Rensselaer 

Rhinebeck 

Rhinecliff 

Richmond  Hill 

Riverhead 

Riverside 

Rockville  Center 

Rome 

Roosevelt 

Roscoe 

Rosendale 

Roslyn 

Round  Lake 

Rye 

Sag  Harbor 

St.  Johnsville 

St.  Josephs 

Saranac  Lake 

Saratoga  Springs 

Saugerties 

Sayville 

Scarborough 

Scarsdale 

Schenectady 

Schroon  Lake 

Schuylerville 

Sea  Cliff 

Seaford 

Selkirk 

Shandaken 

Silver  Creek  ( c> 

Slingerlands 

Sloan 

Smithtown 

Southampton 

Southhold 

Springfield  Gardens 

Spring  Glen 

Spring  Valley 

Staatsburg 

Standish 

Stuyvesant 

Suffern 

Summitville 

Syosset 

Tannersville 

Tarrytown 


Tivoli 

Tonawanda 
Troy 

Tuckahoe 

Tupper  Lake 

Tuxedo 

Utica 

Valatie 

Valhalla 

Valley  Falls 

Valley  Stream 

Van  Hoesen 

Voorheesville 

Walden 

Wallkill 

Walloomsac 

Wantagh 

Wappingers  Falls 

Warrensburg 

Warwick 

Wassaic 

Watertown 

Watervliet 

Wawarsing 

Wemple 

Wende 

West  Athens 

Westbury 

West  Hampton 

West  Hurley 

Westmoreland 

West  Point 

West  Waterford 

Whitehall 

White  Plains 

Whitesboro 

Williamsville 

Wingdale 

Winterton 

Woodbury 

Woodhaven 

Woodmere 

Woodridge 

Woodstock 

Wurtsboro 

Yonkers 


In  Rochester,  where  a  referendum  re- 
sulted in  a  small  majority  in  favor  of 
standard  time,  many  industrial  concerns 
alter  their  schedules  so  as  to  give  employes 
the  benefits  of  Daylight  Saving. 

(a)  From  June  16  to  Sept.  5. 

(b)  From  June  5  to  Sept.  4. 

(c)  From  June  12  to  Sept.  11. 


Mellerton 

PENNSYLV.4NI.4 

Mineola 

Mohawk 

Aliquippa 

Marcus  Hook 

Monroe 

AUentown 

McKeesport 

Monticello 

Ambler 

McKee's  Rocks 

Montrose 

Ambridge 

Media 

Mount  Kisco 

Analomink 

Monaca 

Mount  Vernon 

Ardmore 

Mount  Pocono 

Mountain  Dale 

Atglen 

Mount  Vernon 

Napanoch 

Bangor 

Mountville 

Nassau 

Bath 

Nazareth 

Newburgh 

Beaver 

New  Brighton 

New  Hartford 

Beaver  Falls 

New  Hope 

New  Lebanon 

Bethlehem 

New  Kensington 

New  Paltz 

Birdsboro 

Newtown 

Newton  Hook 

Braddock 

Norristown 

New  Rochelle 

Bristol 

Northampton 

New  York 

Carnegie 

Palmerton 

Niagara  Falls 

Catasauqua 

Paoli 

Niverville 

Chester 

Parkersburg 

Northport 

Christiana 

Pen  Argyle 

North  Tonawanda 

Coatesville 

Pennsburg 

Northville 

Conshohocken 

Perkasie 

Nyack 

Coraopolis 

Philadelphia 

Ogdensburg 

C res CO 

Phoenixville 

Oriskany 

Danielsville 

Pittsburgh 

Ossining 

Delaware  Water  Gap 

Pocono  Manor 

Oyster  Bay 

Downingtown 

Pocono  Summit 

Palatine  Bridge 

Doylestown 

Pomeroy 

Parksville 

Dravosburg 

Pottstown 

Patchogue 

Easton 

Quakertown 

Pawling 

East  Pittsburgh 

Reading 

Peekskill 

Eddys  tone 

Rochester 

Pelham 

Elizabeth 

Royersford 

Pelham  Manor 

Emaus 

Schwenksville 

Petersburg  Junction 

Erie 

Sewickley 

Phillipsport 

Evans  City 

Shawnee 

Philmont 

Falls  town 

Slatington 

Phoenicia 

Gap 

Souderton 

Piermont 

Glen  Loch 

Spring  City 

Pine  Hill 

Hamburg 

Stockertown 

Plandome 

Hatboro 

Stroudsburg 

Plattsburgh 

Haverford 

Swarthmore 

Pleasantville 

Henryville 

Tarentum 

Point  O'Woods 

Homestead 

Thorndale 

Port  Chester 

Jenkintown 

Trainer 

Port  Jefferson 

Johnstown 

Wayne 

Port  Jervis 

Kittaning 

Wemersville 

Port  Washington 

Kutztown 

West  Chester 

Poughkeepsie 

Lancaster 

West  Pittsburgh 

Pulvers 

Langhorne 

West  Willow 

Purchase 

Lansdale 

Whitford 

Queens  Village 

Leechburg 

Wilkinsburg 

Quogue 

Malvern 

Willow  Grove 

Ravena 

Manheim 

Wind  Gap 

NEW  JERSEY 
Every    city,    town    and    village    in  the 
State  observes  Daylight  Saving. 

DELAWARE 

Daylight  Saving  observed  in  cities,  towns 
and  villages. 


CONNECTICUT 
Every    city,    town    and    village  in 
State  observes  Daylight  Saving. 

MASSACHUSETTS 
Observance  required  by  State  law. 

MAINE 


the 


Auburn 

Mechanic  Falls 

Augusta 

Monmouth 

Bangor 

Mount  Vernon 

Bar  Harbor 

Naples 

Bath 

Newport  Junction 

Bay  View 

Norridgewock 

Belfast 

North  Anson 

Biddleford 

North  Berwick 

Bingham 

North  ,Iay 

Blue  Hill 

Northern  Ma.  Junct. 

Boothbay  Harbor 

Norway 

Bowdoinham 

Oakland 

Bristol 

Ogunquit 

Brunswick 

Old  Ojchard  Beach 

Buckfield 

Old  Town 

Bucksport 

Orono 

Calais 

Pittsfield 

Camden 

Poland 

Canton 

Portland 

Castine 

Rangeley 

Clinton 

Readfield 

Cumberland  Mills 

Richmond 

Damariscotta 

Rockland 

Danforth 

Rumford 

Danville  Junction 

Sanford 

Dark  Harbor 

Skowhegan 

Deering  Junction 

Solon 

Dexter 

South  Paris 

Dixfield 

Southport 

East  Newport 

South  Windham 

Eastport 

Stratton 

Ellsworth 

Thomaston 

Fairfield 

Waldoboro 

Farmington 

Warren 

Freeport 

Waterford 

Gardiner 

Waterville 

Guilford 

Waukeag 

Hallowell 

Wells 

Hancock 

Westbrook 

Hermon  Pond 

West  Farmington 

Jackman 

Wilton 

Kennebunk 

Winn 

Kennebunkport 

Winterpoint 

Lewiston 

Winslow 

Lincoln 

Winthrop 

Lisbon 

Wiscasset 

Lisbon  Falls 

Woodfords 

Livermore  Falls 

Woodland 

Madison 

Woolwich 

Manchester 

Yarmouth 

Mattawamkeag 

York  Harbor 

NEW  H.AMPSHIRE 

Observance  required  by  state  law. 

ID.4HO 

Burke  Mullan 
Kellogg  Wallace 

Boise,  though  located  in  the  Mountain 
time  zone,  follows  Central  Standard  time 
the  year  'round. 

RHODE  ISLAND 

Entire  State. 


Barre 

Bellows  Falls 

Bennington 

Bethel 

Bradford 

Brandon 

Brattleboro 

Burlington 

Canaan 

Castleton 

Derby  Line 

Fairhaven 

Oilman 

Londonderry 

Manchester 

Montpelier 


VERMONT 

North  Pownal 

Pittsford 

Poultney 

Proctorsville 

Rutland 

St.  Albans 

St.  Johnsbury 

Shaftsbury 

South  Shaftsbury 

Springfield 

Swanton 

Vergennes 

Waterbury 

Wilmington 

Woodstock 


OHIO 

Due  to  demands  for  Daylight  Saving  in 
cities,  towns  and  villages  outside  the  East- 
em  Time  Zone,  the  entire  State  was  put 
on  Eastern  Standard  Time,  effective  April 
3,  1927,  by  order  of  the  Interstate  Com- 
merce Commission.  A  few  small  towns  lo- 
cated near  the  Indiana  State  line  follow 
Central  Standard  time. 


ILLINOIS 


Ashbtirn 

ixeniiwortii 

ICensingtOQ 

Barringrton 

La  Grange 

Bartlett 

La  Vergne 

Bslmon  t 

Lake  Forest 

BcnsGn  vills 

Lansing 

T .  Am    n  t" 

BluG  Jsland 

Ij  i  be  rt  jrv  ill  e 

Broadview 

Brookfield 

T  w^n  c  T  .t»\ra 

Chicago 

Slatteson 

Ohica^o  T  .awTx 

B^edinah 

Siorton  Grove 

IVIorton  Park 

Cloverdale 

IVIt.  Greenwood 

Clvde 

N^aper^'ille 

Congfress  Park 

North  brook 

Crete 

Oak  I^^iTS'n 

Deerfield 

Oak  Park 

Des  Plains 

Ontarioville 

Dolton 

WOdllQ  i  drtv 

Downers  Grove 

Elgin 

Pullman 

Elmliurst 

liiver  Grove 

Elm  wood  Park 

xvi  V  crt  s  lUc 

Eola 

SfOn  do  u  t 

Evans  ton 

RpOselle 

j-j  V  ci  g  1  etrii  X  it  I  rv 

Round  Lake 

Fox  Dale 

OVlULll  XlUii<lIlU 

Geneva 

Spauldmg 

Glencoe 

Glen  vievv 

Glen  wood 

Thornton 

Golf 

Waukegan 

Grays  Lake 

"^Vest  Dundee 

Harvey 

West  Lake  Forest 

Highland  Park 

Western  Springs 

Hillside 

Westmont 

Hines 

Wheaton 

Hinsdale 

Wilmette 

Hollywood 

Winnetka 

Ho  me  wood 

Wooddale 

Inglesiile 

Woodstock 

Itasca 

Worth 

Joliet 

Zion 

Connersville 

Kendallville 

Crown  Point 

Lagrange 

Elkhart 

La  Porte 

East  Chicago 

Michigan  City 

Fort  Wayne 

Mishawaka 

Gary 

New  Carlisle 

Goshen 

Rome-City 

Hammond 

South  Bend 

Hobart 

Valparaiso 

Indiana  Harbor 

Whiting 

MICHIGAN 

Under  the  terms  of  the  State  Law  adopt- 
ed April  23,  1931,  Eastern  Standard  Time 
is  defined  as  legal  time  for  the  entire  State 
of  Michigan. 

The  cities,  towns  and  villages  in  the 
Lower  Peninsula  follow  Eastern  Standard 
Time  throughout  the  year. 

In  the  Upper  Peninsula   Central  Stan- 
dard  Time   is   generally   followed,  except 
that  the  following  named  cities  and  towns 
will  observe  Daylight  Saving  by  changing 
to  Eastern   Standard  Time  April  24  and 
continuing  until  Sept.  25. 
Escanaba  Marquette 
Gladstone  Munising 
Ishpeming  Negaunee 
Manistique  Rapid  River 

The  following  cities  and  towns   in  the 
Upper  Peninsula  follow  Eastern  Standard 
Time  throughout  the  year : 
Calumet  Newberry 
Hancock 
Houghton 
L'Anse 


St.  Ignace 
Sault  Ste.  Marie 


GEORGIA 

Albany 

Atlanta   and  surrounding  towns. 

MINNESOT.4 
Minneapolis :  unofficial  observance  in  busi- 
ness establishments. 

COLORADO 

Denver 

SOUTH  AMERICA 

The  Argentine  Republic,  from  Novem- 
ber 1  until  March  1,  1939. 

Peru,  from  December  1,  until  April  24, 
1939. 

Falkland  Islands,  from  September  24  to 
March  18,  1939. 

CENTRAL  AMERICA 

British  Honduras,  clocks  advanced  thirty 
minutes  October  1  to  continue  until  Feb- 
ruary  14,  1939. 


For  Canadian,  European  etc. 
observance  of  daylight  saving 
time  see  page  54. 
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"You  Parallel  TIME  . , .  " 


"In  my  opinion  BROADCASTING  has  transcended  the  function  of 
a  trade  paper  and  as  a  mirror  of  the  radio  industry  has  come  to  parallel 
TIME  in  the  general  news  field.  Thanks  again  for  your  'plus'  service 
to  this  subscriber." 

Fred  H.  Fidler 
Resident  Manager 

J.  Walter  Thompson  Co.,  St.  Louis 


"I've  Read  the  Magazine  Regularly..." 

^'BROADCASTING  has  been  a  fine  influence  in  guiding  the  radio 
industry  through  its  years  of  youthful  development  to  its  present  posi- 
tion. Personally,  BROADCASTING  has  been  very  important  in  keep- 
ing me  abreast  of  industry  development,  I've  read  the  magazine  regu- 
larly since  its  inception." 

N.  H.  Purapian 
Media  Director 

Henri,  Hurst  &  McDonald,  Chicago 


★  ★ 


"A  Great  Help  in  Keeping  Our  Radio 
Department  Posted  • . .  ''  your  publication  is  a 

great  help  in  keeping  our  radio  department  posted,  particularly  regard- 
ing competitive  conditions  in  buying  spots.  Keep  up  your  good  work." 

Arthur  Rosenberg 

President 

Arthur  Rosenberg  Co.,  New  York 


NATIONAL  PRESS  BUILDING 
WASH  IN  GTON  •  D-C- 


BROA^^STING 

^^roadcast 

^  Advertising" 
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Five  New  Stations 
Approved  by  FCC 

Rice  Lake,  New  Castle,  Globe, 

Stafford,  Bozeman  Grants 

FIVE  new  broadcasting  stations, 
all  in  the  local  classification,  were 
authorized  and  announced  by  the 
FCC  during  the  first  week  in  April. 
They  are  located  in  as  many  com- 
munities and  the  grants,  in  the 
light  of  numerous  grants  of  new 
locals  during  the  last  few  years, 
indicated  an  apparent  policy  of 
continuing  to  encourage  the  de- 
velopment of  needed  local  outlets. 

In  Rice  Lake,  Wis.,  the  Commis- 
sion authorized  Walter  H.  Mc- 
Genty  to  erect  a  100-watt  daytime 
station  on  1210  kc.  Mr.  McGenty 
is  a  resident  of  Duluth,  Minn., 
where  he  publishes  the  farm  jour- 
nal Stock  &  Dairy  Farmer.  He  also 
owns  half  interest  in  Northern 
State  Oil  Co.,  Rice  Lake.  His 
brother,  James  J.  McGenty,  will  be 
commercial  manager. 

New  Castle  Grant 

In  New  Castle,  Pa.,  Keystone 
Broadcasting  Co.  was  authorized 
to  construct  a  250-watt  daytime 
station  on  1250  kc.  Stockholders 
are  S.  W.  Townsend,  now  manager 
of  WJW,  Akron,  who  will  be  gen- 
eral manager  of  the  new  station, 
80  shares;  Fred  W.  Banner,  presi- 
dent of  Akron  Typesetting  Co.,  80 
shares;  Herbert  S.  Kirk,  advertis- 
ing counsel  of  Universal  Sanitary 
Mfg.  Co.,  New  Castle,  who  will 
become  commercial  manager,  40 
shares;  A.  W.  Graham,  program 
director,  WJW,  who  will  be  pro- 
gram director,  1  share.  Call  letters 
will  be  WKST. 

Two  in  Arizona 

In  Globe,  Ariz.,  Sims  Broadcast- 
ing Co.  was  authorized  to  erect  a 
station  with  100  watts  night  and 
250  day  on  1210  kc.  Firm  is  a  part- 
nership of  Rev.  William  J.  Sims, 
superintendent  of  the  Southern 
Methodist  Hospital,  Tucson,  who 
will  manage  the  station;  John  W. 
Sims,  his  son,  chief  owner  of  the 
Sims  Printing  Co.,  Phoenix,  pub- 
lishing a  weekly  political  magazine 
Arizona  Fex,  who  will  be  commer- 
cial manager;  Bartley  T.  Sims,  or- 
ganist and  musician,  who  for  6V2 
years  was  with  KEHE,  Los  Ange- 
les, who  will  be  program  director. 
Call  letters  will  be  KWJB. 

In  Stafford,  Ariz.,  Gila  Broad- 
casting Co.  was  authorized  to  erect 
a  station  with  100  watts  night  and 
250  day  on  1420  kc.  Stockholders 
are  J.  F.  Long,  local  city  councilor 
and  theater  owner,  100  shares; 
Kimball  &  Greenhalgh,  local  realty 
firm,  40  shares;  Jesse  Udall,  attor- 
ney, 40  shares;  Earl  Hunt,  tech- 
nician and  theater  manager,  10 
shares;  C.  F.  Thomallo,  secretary 
of  the  Graham  County  Chamber  of 
Commerce,  10  shares.  Call  letters 
will  be  KGLU. 

In  Bozeman,  Mont.,  Roberts- 
McNab  Co.  was  authorized  to  erect 
a  station  with  100  watts  night  and 
250  day  on  1420  kc.  Company  is  a 
partnership  comprising  Arthur  L. 
Roberts,  R.  B.  McNab  and  A.  J. 
Breitbach,  who  operate  hotels  in 
Missoula,  Mont.,  Jamestown,  N.  D., 
and  Devils  Lake,  N.  D.  They  also 
operate  KRMC  in  Jamestown. 

In  authorizing  the  Bozeman  sta- 
tion, the  Commission  denied  the  ap- 
plication of  Gallatin  Radio  Forum 
for  a  250-watt  daytime  .station  on 
1420  kc.  in  the  same  city.  Tliis  firm 


NEWS-STUDIO  —  What  may  be 
the  forerunner  of  an  innovation  in 
news  broadcasting  developed 
March  26  when  the  Pittsburgh 
Press,  Scripps-Howard  newspaper, 
dedicated  a  broadcast  studio  in  its 
own  newspaper  plant,  to  feed 
daily  news  programs  to  KDKA. 
Seated  left  to  right  are  E.  A.  Nel- 
son, general  manager  of  KDKA 
and  Ed  Leech,  editor-in-chief  of 
the  Press,  at  the  dedication.  Build- 


CIO  Seeks  Station 

PLANS  of  CIO  to  apply  for  a 
broadcast  station  in  San  Francisco 
were  announced  in  the  April  9 
issue  of  CIO  News,  national  publi- 
cation for  the  labor  organization. 
The  article  stated  the  San  Fran- 
cisco Industrial  Council  of  CIO 
had  authorized  Secretary  Herman 
Stuylevaar  to  apply  for  "a  Fed- 
eral license  and  appropriate  wave- 
length." Cost  of  setting  up  the 
station  was  estimated  at  $10,000. 


ing  of  the  studio,  stage  by  stage, 
was  broadcast  over  KDKA  in  a 
series  of  dramatizations.  The  event 
also  made  front-page  news  in  the 
Press  almost  daily  and  was  one  of 
a  series  of  improvements  instituted 
by  Mr.  Nelson  since  he  assumed 
the  KDKA  management  last  No- 
vember. 


Shortwave  Broadcast  Band  Is  Widened 
As  Cairo  Conference  Comes  to  Close 

WITH  formal  adjournment  of  the 
International  Telecommunications 
Conference  at  Cairo,  Egypt,  April 
8,  practically  all  of  the  American 
delegates  and  accompanying  repre- 
sentatives of  private  communica- 
tions and  broadcasting  companies 
were  either  back  in  the  United 
States  early  in  April  or  were  en- 
route  home.  Tbe  chief  of  the 
American  delegation.  Senator  Wal- 
lace White  Jr.  (R-Maine),  arrived 
April  5  on  the  Queen  Mary  and 
was  in  his  Washington  office  next 
day. 

Sailing  from  Alexandria,  Egypt, 
April  6  on  the  Excambion,  due  in 
New  York  April  28,  were  Rear 
Admiral  S.  C.  Hooper,  who  had 
been  placed  in  charge  when  Sena- 
tor White  departed,  together  with 
E.  K.  Jett,  FCC  chief  engineer  and 
a  delegate,  and  most  of  the  others 
who  attended  the  Cairo  parley. 
Left  behind  to  clear  up  final  de- 
tails of  American  participation 
were  Francis  C.  DeWolf,  of  the 
State  Department,  a  delegate; 
Lieut.  Comdr.  E.  M.  Webster,  FCC 
engineer,  and  Gerald  C.  Gross, 
chief  of  the  FCC  International 
Section.  They  were  scheduled  to 
leave  Alexandria  April  16  on  the 
Exorchorda.  Comdr.  Joseph  R. 
Redmond,  of  the  Navy,  is  staying 
abroad  until  May  12  on  leave. 
Allocations  Improved 

Rome  was  selected  as  the  place 
for  the  next  conference,  scheduled 
for  latter  1942,  according  to  word 
from  Cairo.  Senator  White  renort- 
ed  that  the  Cairo  conference  com- 
pleted its  task  of  nearly  10  weeks 
in  "good  order",  greatly  improved 
spectrum  allocations,  stiffened  ra- 
dio tolerance  requirements  and  pro- 
vided for  intercontinental  aviation, 
especially  for  Polar,  North  Atlan- 
tic, Pan  American  and  Transpa- 
cific flights. 

While  the  Senator  declined  to 
discuss    the  specific  allocations 

is  headed  by  E.  B.  Craney,  opera- 
tor of  KGIR,  Butte,  Mont.  On 
April  6  also,  a  new  100-watt  full- 
time  station  sought  by  William  C. 
Smith  in  Bogalusa,  La.,  was  de- 
nied, as  was  the  application  of 
Virgil  V.  Evans,  operator  of 
WSPA,  Spartanburg,  S.  C,  for 
5,000  watts  day  on  880  kc.  WSPA 
now  operates  with  1,000  day  on 
920  kc. 


pending  reports  from  his  co-dele- 
gates now  enroute,  and  pending 
the  submission  of  his  own  final  re- 
port to  the  State  Department,  he 
stated  that  the  conference  accom- 
plished the  widening  of  the  inter- 
national shortwave  broadcasting 
bands  for  use  by  the  whole  world 
while  Europe  agreed  to  the  prin- 
ciples of  widening  the  regular 
broadcast  band  up  to  1600  kc,  al- 
ready in  force  in  North  America. 

Directly  from  Cairo,  Broadcast- 
ing learned  that  the  newly-en- 
1  a  r  g  e  d  shortwave  broadcasting 
bands  will  embrace  the  following 
new  groups  of  channels:  6000- 
6200,  9500-9700,  17750-17850  and 
21450-21750  kc.  Other  shortwave 
broadcast  channel  groups  remain 
the  same  as  under  the  Madrid 
Treaty.  The  effect  of  the  widen- 
ing is  to  make  available  50  to 
200  kc.  space  for  additional  chan- 
nels in  the  enlarged  bands.  These 
will  be  available  to  countries  in 
the  regular  routine  of  prior  resris- 
tration  at  the  Berne  Bureau  of 
the  International  Telegraph  Union. 

Europe  Using  1500-1600  Kc. 

European  countries,  in  order  to 
make  provision  for  more  local 
broadcast  services,  agreed  to  the 
use  of  channels  between  1500  and 
1560  kc.  in  some  regions  while  in 
others  the  entire  band  from  1500- 
1600  kc.  will  be  used  on  a  shared 
basis  with  fixed  and  mobile  ser- 
vices. Shortwave  broadcast  facili- 
ties for  tropical  countries,  notably 
in  the  Americas,  were  allocated  in 
accordance  with  the  outline  in  the 
April  1  Broadcasting. 

One  of  the  most  impoi'tant  ac- 
complishments of  the  Cairo  Con- 
ference was  the  success  of  the  U. 
S.  delegation  in  the  major  contro- 
versy over  telegraph  rates,  in 
which  its  stand  for  the  status  quo 
was  maintained  over  British  and 
German  demands  for  higher  rates. 
This,  said  Senator  White,  means  a 
saving  to  the  public  using  plain 
language  messages  and  to  business 
interests  using  code  messages. 

Senator  White  said  the  Conven- 
tion will  not  be  ready  for  this  ses- 
sion of  the  Senate.  In  the  mean- 
time, he  indicated  he  was  going  to 
make  a  thorough  study  of  the  stat- 
us of  the  Havana  Treaty  [see  page 
13]  with  a  possible  view  to  press- 
ing it  for  ratification  by  the  cur- 
rent Senate. 


Government  Committee 
On  Foreign  Broadcasts 
Files  Tentative  Report 

A  TENTATIVE  draft  of  the  re- 
port of  the  Interdepartmental 
Committee  to  Study  International 
Broadcasting  was  submitted  to 
FCC  Chairman  Frank  R.  McNinch 
April  7  by  a  subcommittee  headed 
by  Dr.  John  W.  Studebaker,  U.  S. 
Commissioner  of  Education.  The 
proposed  report  probably  will  be 
considered  by  the  full  committee, 
made  up  of  executives  of  several 
Government  departments,  at  a 
meeting  planned  within  a  fort- 
night. 

Details  of  the  report  will  not  be 
divulged,  it  is  understood,  because 
the  committee  was  appointed  by 
President  Roosevelt.  The  final  re- 
port will  be  submitted  to  the  chief 
executive  for  whatever  disposi- 
tion he  may  have  in  mind.  Among 
other  things,  the  committee  con- 
sidered the  government  attitude 
toward  the  Chavez-McAdoo  Bill 
for  creation  of  a  Pan  American 
international  shortwave  broadcast- 
ing station  in  San  Diego,  along 
with  the  whole  subject  of  inter- 
national broadcasting  with  partic- 
ular reference  to  offsetting  propa- 
ganda broadcasts  from  the  dictator 
countries  of  Europe. 

The  committee  has  been  func- 
tioning since  Feb.  26  and  has  held 
several  meetings.  Members,  in  ad- 
dition to  Chairman  McNinch  and 
Dr.  Studebaker,  are  Attorney  Gen- 
eral Homer  S.  Cummings;  Harvey 
B.  Otterman  and  George  H.  But- 
ler, Treaty  Division,  State  Depart- 
ment; Roy  North,  Deputy  Third 
Assistant  Postmaster  General;  E. 
K.  Burlew,  administrative  assist- 
ant to  Secretary  of  the  Interior 
Ickes;  Leslie  A.  Wheeler,  chief, 
Division  of  Foreign  Agriculture 
Service,  Department  of  Agricul- 
ture; E.  N.  Bressman,  special  ad- 
visor to  Secretary  of  Agriculture 
Henry  A.  Wallace;  Dr.  Alexander 
y.  Dye,  director,  Bureau  of  For- 
eign and  Domestic  Commerce,  De- 
partment of  Commerce;  Warren 
Lee  Pierson,  president  of  the  Ex- 
port Import  Bank. 


INS  Granted  Judgment 
In  Suit  Against  KMTR 

INTERNATIONAL  News  Service 
was  granted  a  judgment  April  6 
by  Judge  Thomas  C.  Gould  of  the 
Los  Angeles  Superior  Court  for  re- 
covery of  damages  from  KMTR, 
Beverly  Hills,  for  alleged  breach  of 
contract.  INS  had  asked  recovery 
of  $1,260  as  balance  due  for  ser- 
vice rendered  and  $2,361.86  in 
damages,  the  court  ordering  judg- 
ment entered  for  both  amounts  in 
full. 

In  the  suit  it  was  alleged  that 
INS  had  supplied  its  news  service 
to  KMTR  under  a  regular  form 
contract,  which  the  station  sought 
to  terminate  in  March,  1937.  The 
court  ruled  KMTR  must  pay  for 
12  weeks  of  service  to  April  13, 
1937,  and  found  that  KMTR  had 
refused  payment  and  also  equity 
in  unexpired  portions  of  the  con- 
tract. 


AMERICAN  OIL  Co.,  Baltimore,  for 
the  third  successive  year,  on  May  14 
will  sponsor  the  Preakness,  historic 
race,  on  29  stations  of  a  split  NBC- 
Red  network.  Clem  McCarthy  will  de- 
scribe the  event.  Agency  is  Joseph 
Katz  Co.,  Baltimore. 
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MISCELLANEOUS  INDUSTRIES 


46% 


—each  ONE  providing  less 
than  2%  of  total  payroll 


BEER  &  MA*-"^ 

7% 


Here's  a  pie-chart  that  sales  managers  will 
relish  ,  .  .  because  of  its  graphic  portrayal 
of  the  payroll  diversity  that  spells  volume 
sales  in  good  times  or  in  had. 


MILWAUKEE  JOURNAL  STATION 

EDWARD  PETRY  &.  CO.,  INC.,  Representatives 
Netv  York,  Detroit,  Chicago,  San  Francisco 

BROADCASTING  •  Broadcast  Advertising 


. .  .WHO  HAS  WHAT  IT  TAKES 
TO  GO  THE  SALES  ROUTE  IN 
THE  MILWAUKEE  MARKET 


Pittsburgh  kisses  the  canvas  quick  when  its  "Steel  Sleeper" 
fails  to  find  the  button.  Detroit  goes  down  in  a  heap  when 
the  old  "Uncle  Auto"  slapper  misses  connections.  Minneapolis 
stands  or  sprawls  on  its  "Wheatfield  Whistler."  Bangor,  Atlanta, 
Dallas,  Des  Moines,  Seattle  —  all  get  woozy  if  they  can't  find  an 
opening  for  their  pet  economic  "persuader." 


But  Milwaukee,  1-a-d-i-e-s  and  g-e-n-t-s,  is  different  . 
difference  that  advertisers  like! 


with  a 


This  market  relies  upon  no  single  Sunday  punch  to  win  the  fight 
for  sales.  It  lashes  out  with  an  astonishing  assortment  of  payroll  lefts 
and  rights  that  whittle  resistance  right  down  to  toothpick  points. 

Ringsiders  tell  us  that  for  variety  and  versatility  of  defense, 
Milwaukee  has  no  equal  anywhere!  Thanks  to  a  46%  dominance 
of  miscellaneous  indtistries,  no  one  of  which  contributes  more  than 
2%  to  the  general  purse,  Milwaukee  is  solidly  shielded  against  a 
knockout  by  any  one  strike  or  any  one  slump. 

The  remaining  54%  of  the  guard,  behind  which  Milwaukee  pro- 
tects itself,  consists  of  nine  major  outputs  •i — the  largest  of  which 
accounts  for  only  10%  of  the  factory  dollars  spent! 

No  market  in  the  world  is  less  affected  by  economic  strife  or  reces- 
sion. No  other  market  has  more  of  what  it  takes  to  weather  worr> 
or  knock  sales  curves  sky  high.  Milwaukee  is  always  ripe  with 
spendable  money.  Cash  registers  will  continue  to  ring  here  lon| 
after  they're  silenced  elsewhere.  Nowhere  can  you  find  a  markei 
with  a  more  dependable,  more  secure  type  of  prevailing  prosperity 

Consequently,  Milwaukee  is  a  champ  market  for  marketeers  —  th< 
safest  place  in  America  for  continued  advertising  investment 
Especially  if  the  bid  for  business  is  made  through  The  Greater  Mil 
waukee  Journal  Station  .  .  .  WTMJ  .  .  .  Miitfaukee's  champ  station 


rnim 
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THE  TEXAS  QUALITY  NETWORK 


EACH  STATION  AFFILIATED  WITH  THE  NATIONAL  BROADCASTING  CO. 

Ask  for  Texas  Quality  ISetworh  j 

EDWARD  PETRY  &  COMPANY,  IN( 


You  can  do  it  lots  of  places  but  you  can't  do  it  in  Texas. 

Take  the  East,  for  instance — or  certain  midwestern  sections  where  there  is  a  high 
concentration  of  population  in  a  restricted  area:  you  can  sometimes  spotlight 
those  markets  with  a  combination  of  small  stations.  But  it  takes  floodlights  in  Texas! 

For  Texas  is  so  vast  an  area  (265,896  square  miles)  in  which  live  so  many  people 
(5,824,715)  spread  so  evenly  over  the  entire  area  (Dallas-Fort  Worth-Houston  and 
San  Antonio  account  for  only  16.3%  of  the  population!)  that  you  can't  cover  it  with 
any  group  of  small  stations. 

It  takes  the  four  great  NBC  stations  which  form  the  Texas  Quality  Network.  They 
are  tops  in  their  respective  cities  of  course,  but  more  important,  they  are  tops 
throughout  the  wide  reaches  of  the  state.  Their  effective  influence  areas  merge  to 
floodlight  the  entire  state — every  radio  home  in  Texas — and  more. 

The  one  effective,  economical  way  to  reach  the  Texas  radio  audience  —  and 
seven  million  people  besides — is  to  put  your  program  on  TQN. 

•  WFAA-WBAP        KPRC  WOAI 

DALLAS  FT.  WORTH  HOUSTON  SAN  ANTONIO 

dard  Market  Data  Brochure 

r- NATIONAL  REPRESENTATIVES 


Beauty  Time  in  Akron-A  Utility's  Saga 


IMAGINATION  is  power.  That 
is,  it  is  powerful  when  develop- 
ed and  harnessed  to  be  of  ser- 
vice to  man.  How  many  times 
have  you  dreamed  of  the  wonderful 
things  you  would  do — the  books  you 
would  write,  the  bridges  you'd  build 
or  the  inventions  you  would  create 
— if  you  only  had  time !  It  is  human 
nature  to  procrastinate.  For  every 
progi-essive  thing  that  we  ought  to 
do  for  ourselves  but  don't,  we  ali- 
bi right  out  by  saying,  "  I  would  if 
I  only  had  the  time."  What  woman 
hasn't  dreamed  of  a  heaven  free 
from  all  household  care  and  worry 
with  time  to  devote  to  herself, 
time  to  heed  the  secret  longings 
and  desires  of  her  heart. 

This  common  trait  of  human  na- 
ture stirred  the  imagination  of  a 
young  advertising  man.  He  rea- 
soned that  a  direct  approach  utiliz- 
ing this  old  alibi  plus  a  worthwhile 
course  for  time  improvement  should 
appeal  to  the  homemakers  and  this 
was  the  field  he  wished  to  reach. 

Thus,  George  A.  Webber,  adver- 
tising manager  of  Ohio  Edison  Co., 
set  out  to  write  and  develop  a  ra- 
dio program  based  on  a  book  utiliz- 
ing this  age-old  appeal— "greater 
beauty  plus  more  leisure  hours  in 
which  to  acquire  this  greatest  of 
feminine  charms." 

The  book  which  consists  of  100 
pages  deals  with  subjects  such  as 
.  .  .  care  of  the  hands,  skin,  body, 
aids  to  beauty,  and  health — yet  it 
is  written  and  illustrated  in  such 
a  manner  as  to  instantly  engage 
the  interest  of  the  reader.  Through- 
out the  entire  book  great  care  is 
taken  to  point  out  that  the  great- 
est beauty  and  health  improve- 
ments can  be  produced  by  the  wom- 
an herself,  the  time  when  she 
should  see  a  physician,  optometrist, 
dentist,  or  dermatologist  being 
clearly  indicated. 

The  Nation's  Buyers 

Nowhere  is  there  any  indica- 
tion of  a  conscious  effort  of  de- 
bunking. Yet,  the  woman  who 
reads  this  book  will  find  her  thought 
on  these  matters  to  be  so  clearly 
and  logically  directed  along  sane 
channels  that  whatever  illusions 
she  may  have  entertained  will  van- 
ish and  she  will  be  inspired  to  try 
to  do  these  things  for  herself.  The 
common  sense  methods  he  indi- 
cates do  not  promise  miraculous 
cures,  or  overnight  beauty  out  of 
a  fancy  jar.  Mr.  Webber  shows 
conclusively  that  this  is  a  matter  of 
intelligence,  patience  and  time. 

This  may  seem  like  a  long  way 
around  to  approach  the  problem  of 
selling  electric  current,  good-will  or 
what  have  you.  But  the  author  em- 
ploys a  novel  method  of  accom- 
plishing this  end.  Each  page  of  the 
book  carries  a  subtle  though  hard- 
hitting sales  message,  illustrated  by 
that  clever  little  character  which 
was  developed  by  Mr.  Ashton  B. 
Collins  —  "Reddy  Kilowatt  —  Your 
Electrical  Servant." 

Since  it  is  a  generally  accepted 
fact  that  women  make  upwards  of 
80%  of  the  nation's  purchases,  it 
is  only  fitting  that  an  appeal  should 
be  made  written  in  an  interesting 


Indirect  Approach  Is  Adopted  to  Sell 
Electricity  to  the  Housewife 


GEORGE  A.  WEBBER 

manner  to  these  women.  Stressing 
the  advantage  and  disadvantages  of 
the  rush  and  tear  of  modern  living, 
Mr.  Webber  endeavors  to  methodize 
her  working  time  with  efficient,  la- 
bor-saving electric  equipment  so 
that  she  may  have  time  to  beauti- 
fy herself — enjoy  her  home,  to 
play,  to  laugh.  His  appeal  is  to 
the  universal  soul  of  woman. 

In  any  booklet  designed  to  sell  a 
certain  promotion  it  is  a  temptation 
on  the  part  of  the  author  to  allow 
endless  advertising  to  break  into  its 
continuity  in  order  to  please  his 
client.  This  often  leads  to  the  fin- 
ished product  being  the  well-known 
"Beautiful  but  uneffective  waste 
basket  form  of  advertising."  Mr. 
Webber  has  guarded  against  over- 
emphasis in  direct  advertising  that 
so  often  usurps  the  usefulness  and 
appeal  of  the  promotion  piece  and 
can  easily  defeat  its  own  purpose. 

Using  but  one-sixth  of  the  type 
area  at  the  bottom  of  each  page 
he  shows  her  how  to  take  time 
for  herself  and  how  to  do  the 
things  she  knows  she  should  do  if 
she  is  to  be  happier,  freer  and 
healthier.  She  is  taught  that  her 
cheapest  servant  is  Reddy  Kilo- 
•^vatt— her  electrical  servant  whose 
wage  is  paid  not  in  dollars  but  in 
pennies. 


Heading  each  chapter  of  the 
book  devoted  to  the  different  sub- 
jects such  as  hands,  hair  and  skin, 
a  full-page  advertisement  is  used 
to  emphasize  the  importance  of 
electric  service  in  woman's  quest  for 
greater  loveliness.  For  example,  in 
discussing  "over-weight"  and  "un- 
der-weight,"  there  are  presented 
many  suggestions  for  increasing 
the  weight  as  well  as  for  reducing. 
Here  Mr.  Webber  ties  in  the  cheap- 
ness of  electric  service  by  saying 
"Ladies,  if  you  had  reduced  in  the 
last  few  years  in  proportion  to  the 
reductions  that  have  been  made  in 
the  cost  of.  electric  current,  you 
would  weigh  less  than  half  as  much 
as  you  do  now."  Through  the  em- 
ployment of  similar  ideographs  ev- 
ery page  becomes  a  balanced  docu- 
ment pointing  the  way  to  greater 
freedom  from  time-consuming  du- 
ties, pointing  out  more  clearly  than 
ever  that  the  person  who  does  the 
work  that  electricity  will  do  is 
working  for  less  than  one  cent  per 
hour. 

Tie-Ins  Galore 

In  analyzing  the  book  it  was  in- 
teresting to  note  the  clever  manner 
in  which  Mr.  Webber  steered  clear 
of  danger  zones.  Any  book  dealing 
with  such  subjects  or  recommend- 
ing any  treatment  other  than  a 
general  one  could  cause  controver- 
sy and  dissension.  However,  only 
suggestions  and  treatments  com- 
monly advised  and  thoroughly  in- 
dorsed by  competent  authorities 
were  selected,  thus  the  good-will 
of  professional  people  such  as  beau- 
ticians and  doctors  was  maintained. 
Mr.  Webber  does  not  set  himself 
up  as  an  authority  on  beauty  and 
certainly  does  not  profess  to  work 
medical  cures,  but  the  application 
of  the  rules  he  has  selected  will 
encourage  any  mother  or  daugh- 
ter who  follows  them  with  perse- 
verance and  patience.  The  thought 
of  health  and  beauty  as  realizable 
achievements  is  so  logically  laid 
down  and  so  firmly  and  consistent- 
ly held  that  there  is  little  doubt 
of  the  result. 

The  book  having  been  developed, 
Mr.  Webber  used  the  newspaper 
and  radio  to  complete  the  program. 
In  order  that  a  close  check  could  be 
made,  the  program  was  promoted 


BEAUTY  and  kilowatts  got  together  inside  the  head  of  George 
A.  Webber,  advertising  manager  for  Ohio  Edison  Co.,  and  out 
came  a  book  called  "Health,  Beauty  and  Charm".  More  than 
34,000  Ohio  women  clamored  to  get  their  copies  and  find  out 
how  the  mythical  "Reddy  Kilowatt— Your  Electrical  Servant" 
could  help  make  them  more  lovely.  Then  came  a  radio  series 
called  "Ruth  &  Reddy"  which  tied-tn  with  the  book  to  make 
a  program  natural.  Local  distributors  got  so  heated  with  success 
that  they  gave  away  electric  ranges  in  radio  contests  which  ran 
Mr.  Webber's  informative  book  far  into  a  second  edition. 


only  in  the  Akron  Division  of  Ohio 
Edison  Company.  Signing  with  the 
local  broadcasting  station  on  a 
three  months'  trial  basis  for  1.5- 
minute  programs  daily  except  Sun- 
day, the  activity  got  underway  ear- 
ly in  April.  By  the  first  of  June 
the  program  had  met  with  so  great 
a  response  that  it  was  necessary  to 
arrange  for  a  second  printing  of 
the  book  and  renew  the  radio  con- 
tract. 

The  radio  programs  are  present- 
ed by  a  young  lady,  Miss  Ruth 
Richey,  thus  the  title  Ruth  &  Red- 
dy. She  discusses  various  timely 
topics  of  interest  to  the  homemak-> 
er,  including  discussions  from  var- 
ious chapters  from  the  book,  "Hints 
to  Health,  Beauty  and  Charm"  with 
the  announcer  plugging  the  advan- 
tages of  electric  service  such  as 
cheapness  and  the  importance  of  j. 
using  electric  labor-saving  appli-' 
ances  in  the  homemaker's  beautj 
program.  This  method  of  sales  pro- 
motion  offers   unlimited  opportu- 
nity to  tie-in  and  reap  a  new  har 
vest  with  suggestions  for  Mother's 
Day,  birthdays,  holidays  and  simi' 
lar  occasions.  During  the  month  oJ 
June,   Miss    Richey   made  timelj 
suggestions  of  electric  appliancei 
for  wedding  gifts,  showers  and  an 
niversaries.  The  many  types  of  sub 
jects  that  are  of  interest  to  th( 
homemaker  such  as  fashions,  rec 
ipes,  home  decoration  and  beaut; 
hints  tie-in  harmoniously  with  al 
appliance  advertising. 

To  create  further  good-will,  Mis 
Richey  was  instructed  to  contae 
the  leading  department  stores  an' 
dealers.  This  was  done  by  lettei 
telephone,  and  by  personal  visits 
They  were  told  first-hand  that  th 
program  was  designed  to  help  ther 
as  much  as  it  was  the  Ediso 
Company  and  any  special  promc 
tion  such  as  style  shows  or  beaut 
suggestions  they  wished  broadcas 
on  the  Ruth  &  Reddy  p  r  o  g  r  a 
would  be  done  gladly. 

Radio  Contest  Series  I 
Several  electrical  manufacture! 
and  distributors  were  also  contae 
ed  and  arrangements  were  mac 
with  each  to  give  away  an  elei' 
trie  range.  These  were  presented  1 
the  radio  audience  in  the  form  of 
contest  and  the  contest  for  eac 
range  given  away  lasted  thirl 
days.  During  this  time,  newspap< 
ads  were  released  and  a  portion  5 
each  broadcast  was  used  to  stre: 
the  outstanding  features  of  th 
particular  make  of  range  and  ii 
struct  the  listening  audience  to  ca 
at  their  nearest  dealer  handlir 
this  particular  make  of  rang 
The  homemaker  was  then  asked 
write  a  letter  of  not  more  th£ 
150  words  beginning  with  the  se: 
fence,  "I  would  like  to  have  an  ele 
trie  range  because—"  The  winn 
of  each  contest  was  introduced  p€ 
sonally  on  the  radio  program  ai 
the  representative  of  the  resp« 
{Continued  on  page  55) 
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TO  THIS   BILLION   DOLLAR  MARKET 


toii'j'jjg  smoothest  path  to  Southern  New  England's  billion 
dollar  market  is  also  the  surest — through  the  50,000  Watts 
iof  Station  WTIC.  Ross  Federal's  survey  shows  that  WTIC 
joutranks  its  field  in  popularity  to  the  tune  of  60%  of  the 
families  in  the  Hartford  area  compared  to  24%  who  listen 
ito  the  number-two  station  at  any  given  time. 


ofl'As  for  WTIC's  popularity  with  advertisers — based  on  its 
thir  jirecord  as  a  business  builder,  consider  this  impressive  record 

ion  jiof  Southern  New  England's  number-one  station — 

ste  > 

f 


toe ! 
skeJ 

at*  ■'! 


WTIC 


Jit  a 
1^1 


jfrhe  Travelers  Broadcasting  Service  Corporation 
,l*aul  W.  Morency,  General  Manager 
Representatives:    Weed    &  Company 
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FIRST 


In  Number  of 
Network  Advertisers 

In  Number  of 

National  Spot  Advertisers 

In  Number  of 
Local  Advertisers 


Write  today  for  our  interesting  32  page  brochure  giving  full  details  on  the 
Ross  Federal  Surrey  and  facts  about  the  WTIC  billion  dollar  market. 


50,000  WATTS 
HARTFORD,  CONN. 

Member  NBC  Red  Network  and  Yankee  Network 
James  F.  Clancy,  Business  Manager 
New  York        Detroit        Chicago        San  Francisco 
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Weak  From  Weeks 


FCC  Again  Upset 
By  Federal  Court 

"Statements  Are  Not  Correct," 

Says  El  Paso  Case  Ruling 

CONSISTENT  with  its  recent  se- 
ries of  reversals  of  FCC  actions, 
the  U.  S.  Court  of  Appeals  of  the 
District  of  Columbia  on  April  7 
handed  the  Commission  another 
juridical  jolt  by  denying  its  peti- 
tion for  rehearing  of  the  so-called 
KTSM  case  in  which  it  had  re- 
versed and  remanded  a  decision 
granting  a  new  local  station  in 
El  Paso,  Tex.,  to  Dorrance  D.  Rod- 
erick, publisher  of  the  El  Paso 
Times. 

Adopting  the  unusual  procedure 
of  handing  down  a  written  opin- 
ion, whereas  motions  usually  are 
handled  from  the  bench,  the  court 
used  strong  language  in  denying 
the  petition.  Pointing  out  that  the 
petition  of  the  Commission  stated 
the  court,  among  other  things,  had 
ignored  basic  facts  in  connection 
with  its  findings  of  need  for  a  new 
station  in  El  Paso,  and  that  the 
FCC  ignored  its  own  rule  laid  down 
in  another  case  decided  last  month, 
the  court  said:  "These  statements 
are  not  correct." 

What   Is  an  Inference? 

In  detail,  the  court  explained 
that  it  did  not  ignore  the  Com- 
mission's statements,  but  consid- 
ered them  with  great  care.  It  held 
that  these  did  not  logically  sup- 
port the  ultimate  finding  of  pub- 
lic need  for  an  additional  station  in 
El  Paso.  As  in  previous  cases,  the 
court,  with  meticulous  care,  sought 
to  convey  to  the  Commission  the 
manner  in  which  evidence  should 
be  weighed.  For  example,  it  went 
to  great  length  to  explain  that  by 
the  word  "inferred"  is  meant  there 
shall  be  some  "rational  or  coher- 
ent relationship  between  basic 
facts  and  the  ultimate  facts,  that 
the  latter  shall  flow  logically  from 
the  former." 

To  the  FCC  contention  that  the 
court  erroneously  held  incompetent 
the  testimony  of  Mr.  Roderick  as 
to  probable  financial  support  avail- 
able, which  had  been  admitted  as 
expert  testimony,  the  court  said 
the  record  did  not  show  he  was 
qualified  as  an  expert,  and  that 
even  if  it  did,  the  FCC  was  clear- 
ly erroneous  in  treating  him  as  an 
expert.  The  Court  then  defined  an 
expert  witness  as  one  "who  is 
skilled  in  some  art,  science,  trade, 
profession  or  human  activity,  and 
possesses  peculiar  knowledge  con- 
cerning it." 

After  the  petition  for  rehearing 
had  been  filed  by  the  FCC,  Arthur 
W.  Scharfeld  and  Philip  G. 
Loucks,  counsel  for  KTSM,  filed 
an  opposition  to  it.  Whether  the 
FCC,  on  the  questions  of  law  en- 
volved,  will  seek  a  Supreme  Court 
review,  it  is  understood,  is  being 
debated  in  the  FCC  law  depart- 
ment. 

Saginaw  Case  Stayed 

On  April  7  the  Court  also  grant- 
ed a  stay  of  mandate,  on  motion 
of  Attorneys  Loucks  and  Schar- 
feld, to  permit  a  petition  for  a 
writ  of  certiorari  to  the  Supreme 
Court  in  the  Saginaw  Broadcast- 
ing Co.  case,  involving  a  new  sta- 
tion in  the  Michigan  city  decided 
March  16,  in  which  the  appeals 
court  reversed  and  remanded  the 
case  to  the  FCC  on  the  ground 


By  JOHN  T.  VORPE 

Advertising  Manager 
WHK.\5CLE.  Cleveland 

REPRESENTATIVES  of  the  var- 
ious organizations  call  upon  the  of- 
ficials of  a  radio  station  with  all 
sorts  of  WEEKS.  "Be  kind  to  Dumb 
Animals  Week"  vies  with  "The 
Ohio  Bankers  Association",  which 
desires  15  minutes  per  week  to  pre- 
sent a  program  on  agriculture! 
"Eat  More  Oranges  Week"  is  cel- 
ebrated during  the  same  period  of 
the  calendar  as  "K  now  Your 
Branch  Library  Week"  while  the 
banana  growers,  not  to  be  outdone, 
come  along  with  "National  Banana 
Week"  which  also  happens  to  be 
"Civic  Clean-Up  Week".  So  what? 

Perhaps  all  radio  stations  in  the 
United  States  should  unite  in  cel- 
ebration of  a  week  to  end  all  weeks 
—"Be  Kind  to  Radio  Week!" 

During  that  week  the  pleas  of 
the  representatives  of  numerous  in- 
stitutions for  the  propagation  of 
"weeks"  would  consider  the  posi- 
tion of  the  radio  executive  who  has 
only  24  hours  per  day  in  which  to 
support  his  station  and  serve  the 
public  interest,  convenience  and 
necessity. 

And  Still  They  Come 

National  improvements  seem  to 
attract  more  attention  than  any 
other  sort  of  movement,  and  for 
that  reason  the  "National  Defense 
Week"  was  treated  rather  kindly 
at  WHK-WCLE.  As  a  result  the 
stations  also  had  to  join  in  the  cel- 
ebration of  "Spanish  War  Veterans 
Week",  "Veterans  of  Foreign  Wars 
Week",  and  "American  Legion 
Week".  Then  the  American  Legion 
Auxiliary  wanted  to  have  a  week 
after  that,  just  to  keep  things  go- 
ing. By  that  time  station  executives 
were  waiting  for  a  veteran  of  the 
American  Revolution  or  the  War 
of  1812  to  celebrate  his  week. 
,  The  Bar  Association  approached 
the  program  director.  Their  request 
was  for  several  periods  to  dedicate 
to  the  celebration  of  "Constitution 
Week."  The  idea  received  official 
0.  K.  When  the  scripts  arrived, 
they  mentioned  the  celebration  and 
then  dealt  in  volumes  about  the 
way  the  Constitution  is  being  treat- 
ed by  the  present  Administration. 

From  law  to  meat  is  an  easy 
stride  in  radio,  so  "National  Meat 
Packers  Week"  requested  a  period 
to  dramatize  the  slaughter  of  hogs 
and  cattle,  the  dramatization  to  be 


that  the  statement  of  facts  upon 
which  the  case  was  decided  was  in 
error  in  several  respects. 

The  Supreme  Court  writ  will  be 
sought  on  that  part  of  the  court's 
decision  denying  the  motion  of  the 
successful  applicants  before  the 
FCC,  Harold  F.  Gross,  operator 
of  WJIM,  and  Edmund  C.  Shields, 
for  dismissal  of  the  Saginaw  Co. 
appeal  on  the  ground  that  it  had 
not  been  taken  within  20  days  of 
the  effective  date  of  the  decision, 
and  that  the  court  therefore  had 
no  jurisdiction  to  consider  it. 


done  by  one  of  the  innumerable 
groups  of  Little  Theatre  actors  and 
actresses,  who  spend  all  of  the 
time  they  are  not  pestering  radio 
officials  in  thinking  up  plans  to 
place  before  influential  groups  who 
might  care  to  use  them  free  on  ra- 
dio time. 

These  alleged  Little  Theatre 
Groups  haunt  any  one  who  has  the 
license  to  schedule  programs.  For 
one  thing,  they  are  seldom  capable 
of  anything  but  dramatization  of 
the  slaughter  of  cattle.  If  they  are 
good,  and  secure  a  spot  on  the  air 
of  their  own  right,  then  all  their 
competitors  race  to  the  station  to 
demand  equal  facilities. 

Youth  must  keep  moving,  so  the 
City  Council  of  Youth  plans  a  cele- 
bration of  one  week's  duration. 
They  plot  a  march  on  the  Na- 
tion's capital,  and  want  a  short- 
wave description  of  their  depar- 
ture. When  the  station  refused  they 
called  off  the  parade.  Undoubtedly 
because  the  newspapers  and  news- 
reels  weren't  there  either. 

The  health  situation  of  the  na- 
tion is  emphasized  by  the  Commun- 
ity Fund  and  Red  Cross,  both  of 
which  have  their  weeks.  The 
Y.M.C.A.  has  just  celebrated  its 
week,  so  the  Y.W.C.A.  will  be  along 
any  minute.  Of  course,  these  two 
dignified  social  agencies  tell  the 
Child  Health  Association,  which 
also  demands  radio  attention  for  a 
"Child  Health  Week". 

"Time  to  Lay  Eggs" 

Children  must  live  in  houses,  and 
houses  are  built  on  lots,  so  the  Real 
Estate  Board  wants  a  weekly  se- 
ries of  housing  programs.  They  are 
generous  in  their  demands  how- 
ever, for  they  offer  the  station  a 
transmitter  site  which  was  former- 
ly farmer  Jones  estate,  and  is  lo- 
cated in  a  damp  valley  which  offers 
a  remarkable  ground  connection  at 
the  special  price  of  $15  per  acre 
instead  of  $18  which  it  is  worth. 

Until  need  for  a  new  transmit- 
ter arises  the  engineers  could  go 
into  the  poultry  raising  business  in 
celebration  of  "National  Poultry 
Congi-ess  Week"  which  will  be  held 
in  Cleveland  in  1939,  and  is  already 
asking  for  time  to  lay  eggs  on  var- 
ious programs  which  they  think 
should  originate  in  the  studios  of 
WHK-WCLE. 

Give  radio  just  one  tiny  week  to 
prove  that  it  can  educate  and  en- 
tertain, rather  than  just  promote! 


Watch  Tower  Hookup 

WATCH  TOWER  Bible  and  Tract 
Society,  Brooklyn,  is  arranging 
for  the  speech  of  its  head.  Judge 
Rutherford,  on  June  5  to  be  broad- 
cast on  a  special  West  Coast  hook- 
up of  25  to  30  stations.  The  occa- 
sion for  the  broadcast  is  the  con- 
vention of  Jehovah's  witnesses  of 
the  Northwest,  to  be  held  at  the 
Civic  Auditorium  in  Seattle.  Acorn 
Agency,  New  York,  is  in  charge. 


VOTE  GETTER  —  WOOD,  Grand 
Rapids,  Mich.,  stuck  a  microphone 
in  the  city  hall  tower  on  April  4, 
election  day,  to  bring  an  hourly 
tolling  of  the  giant  bell.  A  message 
was  read  each  time,  such  as,  "That, 
citizens  of  Grand  Rapids,  was  the 
big  city  hall  clock  striking  (blank) 
o'clock,  and  reminding  you  that 
you  have  just  (blank)  hours  left 
to  vote,  today."  As  a  result  the  vote 
was  25%  higher  than  the  usually 
accurate  forecast  of  Jacob  Van 
Wingen,  who  has  been  predicting 
the  total  vote  with  uncanny  ac- 
curacy for  15  years.  Above  are 
David  H.  Harris  (left)  and  Ed- 
ward H.  Denkema,  WOOD  staff- 
men,  putting  returns  on  the  air. 


Test  of  Copyright  Act 

VALIDITY  of  the  Federal  Copy- 
right Act  has  been  attacked  by 
Groucho  and  Chico  Marx,  film 
comedians,  in  an  appeal  submitted 
to  the  Federal  Circuit  Court,  San 
Francisco,  in  which  the  brothers 
are  asking  a  reversal  of  a  lower 
court  judgment  fining  them  $1,000 
each  for  asserted  copyright  in- 
fringement. The  lower  court  deci- 
sion was  based  on  the  Marx  broth- 
ers' asserted  use  of  a  radio  script. 
The  Hollywood  Adventures  of  Mr. 
Dibble  and  Mr.  Dabble,  written  by 
Carroll  and  Garrett  Graham  in 
1934,  and  used  in  a  broadcast  over 
KHJ,  Los  Angeles,  in  Sept.,  1936 
[Broadcasting,  May  1,  1937]. 
Civic  suit  of  the  Grahams,  filed  in 
Los  Angeles  on  Oct.  16,  1936,  for 
asserted  plagiarizing  the  script, 
was  settled  out  of  court  early  last 
year  for  a  sum  said  to  be  in  excess 
of  $5,000.  The  Grahams  originally 
asked  $26,000.  The  Federal  Grand 
Jury  in  Los  Angeles  on  April  14, 
1937,  indicted  the  two  Marx  broth- 
ers for  violating  copyright  laws  ' 
basing  the  charge  on  facts  pre- 
sented similar  to  those  in  the  civic 
action.  Their  trial  and  sentence 
followed. 


ASCAP  Florida  RuHng 

A  TEMPORARY  injunction  re- 
straining the  State  of  Florida  from 
making  effective  its  anti-ASCAP 
law  pending  adjudication  of 
ASCAP's  petition  for  a  permanent 
injunction,  was  granted  April  4  by 
the  three-judge  Federal  District 
Court  in  New  Orleans.  The  plaa  for 
the  injunction  was  opposed  by  the 
State  of  Florida  at  a  hearing  in 
New  Orleans  March  3  before  the 
court.  The  court  at  the  same  time 
denied  the  State  motion  to  dismiss 
the  complaint.  The  opinion  did 
not  pass  upon  any  of  the  matters 
relating  to  ASCAP  operation 
raised  by  the  State  during  th 
argument  but  was  a  "ner  curiam' 
opinion. 


FORD  MOTOR  Co..  Detroit,  on  July 
.")  switches  for  11  weeks.  'Waich  iht 
Fun  Go  Bii  with  Al  Pearce  on  CBS 
from  Xew  York  to  Hollywood. 
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ARE  YOU  HiniNG  0.  MISSING 

THE  WEST'S  LARGEST 


MARKET  ? ... . 


Accurate  checks  have  proven 
conclusively  that  Inner  California  .  .  .  one 
\t  of  the  most  lucrative  markets  in  the  entire 
nation  . .  .  can  not  be  covered  adequately  by 
San  Francisco  or  Los  Angeles  radio  stations. 

Are  the  McClatchy  Stations  on  your  NBC 
network?  Only  these  stations  .  .  .  regular 
„  H  NBC  Red  &  Blue  Network  outlets  . . .  offer 
ie-|  '  complete  coverage  of  Inner  California  .  .  . 

iCApk  with  80%  of  the  radio  families  in  this  rich 

of ! 

jjjjtiti  trading  area  "regular  McClatchy  Station 
listeners".  Spot  or  network,  day  or  night, 
this  audience  is  competition  proof! 

The  McClatchy  stations  owned  and  oper- 
ated by  the  McClatchy  Broadcasting 
Company  .  . .  affiliated  with  the  Sacramento 


)v  m 
n  '4 


Bee,  Fresno  Bee  and  Modesto  Bee  .  . 
provide  an  ideal  set-up  for  "testing"  be 
cause  of  their  isolation  and 
exclusive  coverage. 

Inner  California  . . .  it's 
heart  as  far  from  San  Fran- 
cisco as  Baltimore  is  from 
New  York  .  . .  includes  the 
key  distributing  centers  of 
Sacramento,  Fresno,  Stock- 
ton and  Bakersfield  ...  all 
four  among  the  nation's 
leaders  in  per  capita  retail 
sales.  You  must  cover  this 
market  in  order  to  "sell" 
California.  You  will  miss 


KFBK  SACRAMENTO 

NBC- Red  &  Blue 

KWG  STOCKTON 

NBC -Red  &  Blue 

KM  J  FRESNO 

NBC-Red  &  Blue 

KERN  BAKERSFIELD 

NBC -Red  &  Blue 


KOH 

CBS 


Represented  nationally  by  the 

PAUL  H.  RAYMER  CO. 

New  York  •  Chicago  ■  Detroit 
San  Francisco 


it  if  you  ignore  its  "home"  network  . . .  the 
popular  McClatchy  Stations!* 

The  McClatchy  Broad- 
casting Company  maintains 
a  top  rank  merchandising 
service  comparable  to  the 
best  in  the  nation.  Requests 
for  all  types  of  marketing 
information  concerning  the 
important  Inner  California 
trading  area  will  be  prompt- 
ly answered  by  McClatchy 
Broadcasting  Company, 
Sacramento. 


RENO,  NEVADA 


*For  a  complete  coverage  of  all  California 
use  the  California  Radio  System  which 
includes  the  McClatchy  Stations  and  pop- 
ular station  outlets  in  both  San  Francisco 
and  Los  Angeles. 


15  the 


McCLATCHY  BROADCASTING  COMPANY  \\ 

California     Radio  Sys 


SACRAMENTO 
CALIFORNIA 
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OLDEST  PROGRAM  OF  THEM  ALL 

Sachs  Quality  Furniture,  New  York,  Claims  Title 
 As  Dean  of  Currently  Active  Series  


Higher  Station  Tax 
In  Canada  Sought 

Fee  of  $10,000  a  Year  Named 
In  Parliamentary  Inquiry 

By  JAMES  MONTAGNES 

CANADIAN  broadcasters  are 
next  in  line  to  have  their  annual 
license  fees  increased,  it  was  in- 
timated by  L.  W.  Brockington, 
CBC  chairman,  at  the  Parliamen- 
tary committee  hearings  in  Otta- 
wa, after  one  member  of  Parlia- 
ment suggested  that  the  72  Canad- 
ian commercial  broadcasters  each 
should  pay  an  annual  license  fee 
of  $10,000  to  enable  the  CBC  to 
do  away  with  all  need  for  commer- 
cial programs. 

While  Mr.  Brockington  did  not 
agree  that  private  broadcasters 
should  pay  an  annual  fee  of  $10,- 

000,  he  said  the  time  was  long 
overdue  when  some  stations  mak- 
ing considerable  profits  should  be 
called  upon  to  pay  more  than  $50 
a  year  for  use  of  the  air.  Set  taxes 
were  revised  to  $2.50  a  year  April 

1,  as  against  the  former  $2. 

The  CBC  is  now  investigating 
the  profits  of  existing  private 
broadcasters  with  the  idea  of 
charging  them  higher  license  fees. 
Chairman  Brockington  said  he  has 
heard  that  some  of  the  private  sta- 
tions, having  written  off  all  their 
physical  liabilities,  are  making 
$100,000  a  year,  and  he  thought 
it  ridiculous  that  these  companies 
should  make  such  profits  without 
contributing  toward  better  radio 
for  the  sparsely  settled  areas. 

A  Probe  of  Newscasts 

Private  broadcasters  again  were 
told  they  have  no  vested  rights  in 
the  air.  There  will  be  a  realloca- 
tion of  channels  when  the  Havana 
agreement  is  completed,  Mr.  Brock- 
ington stated,  and  pointed  out  that 
the  CBC  does  not  recognize  final 
and  continued  ownership  of  any 
channel. 

Radio  newscasts  also  came  in 
for  a  probe  by  the  committee  when 
members  asked  the  CBC  general 
manager,  Gladstone  Murray,  if  the 
Canadian  Press,  an  association  of 
newspapers  similar  to  the  Asso- 
ciated Press,  had  tried  to  keep 
Transradio  Press  out  of  Canada. 
Mr.  Murray  replied  that  "there  has 
been  no  attitude  taken  by  the  Ca- 
nadian Press  other  than  to  make 
the  CP  news  so  excellent  that  it 
would  be  only  good  policy  for  the 
CBC  to  give  it  preference.  We  do 
give  it  preference,  but  only  on  its 
merits."  The  CBC  does  not  plan  to 
interfere  with  other  newscasts  as 
those  sponsored  by  newsnapers. 
Neither  the  Canadian  Press  nor 
the  CBC  desire  to  set  up  any  mo- 
nopoly in  restraint  of  trade,  he 
said. 

Mr.  Murray  admitted  to  the 
committee  that  the  CBC  had  cut 
commercial  rates  to  attract  big 
United  States  advertisers. 

Asked  if  private  stations  had 
been  forbidden  by  the  CBC  to  or- 
ganize private-station  national  net- 
works to  carry  United  States  com- 
mercial programs,  he  stated  that 
the  previous  Canadian  Radio 
Broadcasting  Commission  had 
taken  the  stand  that  substantial 
national  private  chains  dependent 
upon  United  States  advertising 
should  be  discouraged.  The  CBC 
had  never  indicated  any  change 
from  that  policy. 

Because  the  Parliamentary  com- 
mittee would  not  hear  lepresenta- 


EDITOR,  Broadcasting: 

We  may  be  a  bit  prejudiced,  but 
we  wish  to  break  wide  open  the 
controversy  on  the  question  of 
which  is  the  oldest  radio  program 
on  the  air.  We  understand  that 
Cities  Service  claims  this  distinc- 
tion. However,  they  give  the  date 
of  the  beginning  of  that  program 
as  December,  1927. 

Sachs  Quality  Furniture  claims 
the  distinction  of  having  the  oldest 
commercial  program  on  the  air 
today.  We  have  sponsored  the  "3 
Little  Sachs" — known  on  the  radio 
pages  of  newspapers  as  the  "3 
Little  Funsters"  —  for  13  years. 
Specifically,  this  program  was 
started  Nov.  21,  1925,  on  WMCA. 

As  you  may  know,  it  is  now  on 
WMCA  7  times  a  week,  with  half- 
hour  visible  audience  programs  on 
Wednesday  evenings  and  Sunday 
afternoons;  the  other  five  times 
are  15  minute  periods.  Today's 
program  of  the  "3  Little  Sachs" 
will  be  announced  as  the  5,407th. 


FIRST  —  Whether  Don  Hastings, 
manager  of  KDB,  Santa  Barbara, 
was  the  first  sidewalk  interviewer 
may  be  disputed  by  a  few  hundred 
other  pioneers,  but  at  least  he  is 
the  first  person  to  file  a  tenth  anni- 
versary claim  for  street  talking. 
He  claims  to  have  originated  the 
program  Oct.  8,  1928,  at  WFBM, 
Indianapolis,  along  with  Bailey 
Fesler,  now  with  RKO  in  Holly- 
wood, and  submits  this  photo  with 
the  label  "taken  during  one  of  the 
popular  sidewalk  interviews".  The 
microphone  appears  on  close  exam- 
ination to  belong  to  KFWB,  Holly- 
wood, where  he  once  announced. 


Airtemp  Cooperatives 

AIRTEMP  Co.,  Dayton,  air-con- 
ditioning subsidiary  of  Chrysler 
Corp.,  is  using  spot  announcements 
in  various  cities,  placed  locally  by 
dealers.  Agency  for  Airtemp  is  J. 
Stirling  Getchell,  though  the  lo- 
cal advertising,  paid  for  coopera- 
tively, is  placed  direct. 


tives  from  the  Canadian  Associa- 
tion of  Broadcasters  and  the  Cana- 
dian Manufacturers  Association  as 
to  the  condition  of  broadcasting  in 
the  Dominion,  two  committee 
members,  J.  Earl  Lawson  and  A. 
M.  Edwards,  both  conservatives 
(opposition),  stated  on  the  last 
day  of  the  hearings  April  7  they 
would  not  take  part  in  preparation 
of  the  committee  report  or  sign  it. 
The  committee  chairman  and  gov- 
ernment members  maintained  that 
the  committee  was  empowered 
only  to  investigate  the  work  of  the 
CBC. 


While  on  the  subject  of  radio, 
we  wish  to  emphasize  our  interest 
and  attitude  on  this  medium  by 
the  additional  information  that  we 
also  sponsor  an  Italian  program 
on  WOV  in  New  York,  for  a  15- 
minute  period  every  day  except 
Sunday,  which  is  a  half-hour  pro- 
gram. This  program  stars  the 
Chippaduccis,  which  a  recent  sur- 
vey showed  to  be  the  most  popular 
Italian  radio  program. 

Sachs  also  sponsors  a  Jewish 
program  on  WEVD  in  New  York, 
featuring  the  now  famous  "Yid- 
dishe  Shikse". 

We  invite  any  other  claims  to 
the  distinction  of  the  oldest  com- 
mercial program  on  the  air  today. 
If  these  are  not  forthcoming  with- 
in a  reasonable  length  of  time, 
will  you  please  send  us  the  dia- 
mond-studded crown  indicating  the 
championship  of  that  division? 
Sachs  Quality  Furniture  Inc., 
P.  F.  WOLK. 

April  4 


NEW  WHIP  OFFICES 
OPENED  IN  CHICAGO 

WHIP,  Hammond,  Ind.,  opened 
executive  sales  offices  in  Chicago 
April  4  at  520  N.  Michigan  Ave. 
and  will  shortly  add  studios,  ac- 
cording to  Hal.  R.  Makelim,  man- 
ager of  the  station,  who  will  make 
his  headquarters  there  together 
with  the  sales  staff.  With  the  re- 
moval of  the  sales  office  downtown 
the  South  Side  Chicago  offices  at 
1525  E.  53rd  St.  have  been  elimi- 
nated. 

The  Chicago  sales  staff  now  con- 
sists of  E.  S.  Dickinson,  Harry 
R  0  e  s  s  i  n  g,  Frank  Zolinsky,  and 
Harris  R.  Angell.  Eleanor  Fuller, 
secretary  to  Mr.  Makelim,  and  only 
woman  television  engineer  in  the 
country,  is  also  in  the  Chicago  of- 
fice. George  Neise,  formerly  with 
WJJD  and  for  the  last  six  months 
a  free  lance  actor  working  on 
Court  of  Missing  Heirs  and  other 
shows,  has  been  appointed  chief  an- 
nouncer at  WHIP. 


KMA  To  The  Rescue 

WHEN  a  sleet  and  ice  storm  took 
communication  and  power  lines  out 
of  service  in  many  Iowa  communi- 
ties April  6,  KMA,  Shenandoah, 
immediately  offered  its  facilities  to 
the  Iowa-Nebraska  Light  &  Power 
Co.  for  communication  to  various 
substations  and  power  plants  in 
western  Iowa  and  eastern  Ne- 
braska. Radio  dispatching  of  loads 
and  circuits  enabled  restoration  of 
light  and  power  to  seven  western 
Iowa  towns  at  once.  KMA  con- 
tinued handling  messages  to  line 
crews  and  load  dispatchers 
throughout  the  night. 


Nox-Odor  in  Spots 

NOX-ODOR  Mfg.  Co.,  Blandons- 
ville.  111.,  (refrigerator  deodorizer), 
on  April  15  started  daily  spot  an- 
nouncements on  WJJD  and  WAAF 
in  Chicago  and  WIND  and  WHIP 
in  Gary  and  Hammond,  Ind.  Nox- 
Odor  sells  direct  to  consumers. 
Selviair  Broadcasting  System,  Chi- 
cago, is  the  agency. 


Press  Wireless  Seeking 
Permit  for  Handling  of 
Transoceanic  Programs 

MODIFICATION  of  licenses  held 
by  Press  Wireless  Inc.,  point-to- 
point  press  subsidiary  handling 
press  dispatches  via  shortwave,  to 
permit  handling  of  transoceanic 
broadcast  program  relays,  was 
asked  by  the  corporation  in  hear- 
ings held  before  the  FCC  April 
4-6.  In  addition  to  this  service, 
Press  Wireless  asked  for  modifica- 
tion to  permit  multiple  address  ra- 
diotelephony  service  for  press  use. 

Fred  Weber,  general  manager 
of  Mutual  Broadcasting  System, 
testified  April  5  that  his  network 
was  using  Press  Wireless  service 
at  present  and  was  anxious  to  see 
the  authority  granted  since  it 
would  permit  free  interchange  of 
international  broadcast  programs 
at  considerably  cheaper  rates.  It 
was  estimated  that  the  Press  Wire- 
less rates  were  between  35  and 
60%  lower  than  those  of  other 
communication  carriers. 

Joseph  Pierson,  president  and 
general  manager  of  Press  Wire- 
less, declared  that  his  organization 
computed  its  rates  on  the  basis  of 
cost  which  included  factors  of 
power  and  time  of  transmission 
and  not  "what  the  traffic  will 
bear".  Responding  to  questions  by 
FCC  counsel  Bartlett,  Mr.  Pierson 
said  he  felt  that  program  service 
via  Press  Wireless  would  be  su- 
perior to  shortwave  broadcasts  be- 
cause the  latter  are  listened  to 
only  by  a  small  portion  of  the 
population,  whereas  the  regular 
broadcast  stations  of  foreign  na- 
tions and  of  this  country  are  size- 
able. 

In  advocating  granting  of  the 
Press  Wireless  applications,  Mr. 
Weber  said  his  company  was 
handicapped  at  present  due  to  the 
high  rates  for  programs  via  the 
existing  radiotelephone  services. 
He  added  that  in  all  discussions 
that  Mutual  has  had  with  foreign 
administrations  for  broadcast  of 
foreign  programs,  these  nations 
have  requested  reciprocal  pro- 
grams from  the  United  States. 
High  costs  of  supplying  such  pro- 
grams have  seriously  handicapped 
Mutual  in  obtaining  favorable  ar- 
rangements for  programs  from 
foreign  sources,  he  said. 

Under  cross  examination  by 
Frank  Wozencraft,  general  attor- 
ney for  RCA,  Mr.  Weber  said  that 
aside  from  cost  Press  Wireless  had 
nothing  to  offer  that  could  not  be 
obtained  from  the  existing  radio- 
telephone services  and  drew  the 
admission  from  the  witness  that 
his  company  had  never  had  any 
complaint  with  the  service  ren- 
dered by  RCA  Communications  or 
A.  T.  &  T. 


Miss  Shedlove  at  WHN 

POLLY  SHEDLOVE,  for  six  years 
conductor  of  the  Polly  the  Shopper 
program  over  KSTP,  St.  Paul,  on 
April  18  inaugurates  a  half-hour 
daily  shopping  program  over 
WHN,  New  York.  To  be  broadcast 
9-9:30  a.  m.,  the  participating  pro- 
gram will  include  fashions,  shop- 
ping hints,  beauty  talks  and  the 
like,  following  the  pattern  used  by 
Miss  Shedlove  at  KSTP. 


KGVO,  Missoula,  Mont.,  on  April  6 
was  authorized  by  the  FCC  to  in- 
crease its  day  power  to  5,000  watts 
on  1260  kc. 
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V  COMPARE  Broadcasting's  current  advertis- 
er and  agency  circulation  Avith,  say,  a  year  ago. 
You'll  be  surprised  at  the  big  gain  .  .  .  gratified 
by  the  increased  radio-mindedness  of  America's 
leading  advertisers.  ^  Today  Broadcasting's 
7200  circulation  includes  nearly 
100%  of  the  firms  that  count. 
^  Broadcasting  makes  them  ra- 
dio-minded; keeps  them  that  Avay. 
That's  its  job!  And  that's  why  it 
will  do  the  job  for  your  station! 


▼  T  HEN  you  pay  for  a  fifteen-man  orchestra,  you  expect  to  get  15  men!  When  you  buy 
thirty  minutes  on  the  air,  you  expect  to  use  30  minutes.  When  your  order  calls  for  ten 
stations,  you  want  10 — no  less! 

And  when  you  buy  transcriptions,  you  expect  them  to  reproduce  all  of  your  program. 
Not  two-thirds  of  a  piano,  or  three-quarters  of  a  violin.  Not  most  of  the  music,  but  all  of  it! 

You  expect  your  transcriptions  to  deliver  all  the  vocal  beauty  of  your  high-priced  singer, 
all  the  tense  drama  of  your  actors,  all  the  atmosphere  of  your  sound  efEects,  all  the 
penetrating  personality  of  your  commercial  announcer.  You  want  your  entertainment  and 
your  sales  message  to  live  in  the  ears  and  minds  of  your  listeners. 

There's  only  one  sure  way  to  get  "Living  Sound"  when  you  buy  transcriptions.  That  is 
through  WORLD'S  Vertical-Cut  Wide  Range  recording  method.  There's  nothing  on  the  air 


Honey's  worth  in 


to  equal  its  beauty  and  realism.  Let  your  own  ears  prove,  in  an  audition  at  any  World  office 
or  World-affiliated  station,  that  Vertical-Cut  recording  and  reproduction  means  your  money's 
Morth  in  sound. 

Over  120  leading  advertisers  specify  WORLD'S  Vertical-Cut  method  for  their  transcribed 
programs,  involving  more  than  30,000  station  hours  a  year  —  $10,000,000  in  station  time 
alone  —  testifying  to  the  amazing  quaUty  of  WORLD'S  "Living  Sound"  recording. 

(     WORLD      BROADCASTING       SY  STEM 
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Clearing  House 

AS  A  GROUP  broadcasters  are  becoming  rather 
callous.  After  years  of  experience  they  can 
readily  spot  a  time-chisel,  a  per  inquiry  of- 
fer, or  skillfully-worded  commercial  disguised 
as  a  sustainer,  in  the  middle  of  the  morning's 
stack  of  mail — and  send  it  sailing  into  the 
wastebasket. 

The  problem  diminishes  in  industrywide  im- 
portance day  by  day  as  more  worthy  "pros- 
pects" after  a  few  unsuccessful  forays  often 
return  as  legitimate  business. 

But  broadcasters  are  confronted  with  a  much 
more  serious  problem  in  time  demands  made 
by  governmental  agencies.  It  would  be  unjust 
to  characterize  them  as  time  "chisels",  for 
that  is  not  the  intention.  Yet  the  ever-increas- 
ing volume  of  demands  for  time  from  Federal 
agencies  is  causing  concern  in  broadcasting 
ranks,  not  only  because  there  aren't  enough 
hours  in  the  day  to  accommodate  them,  but 
because  of  the  seeming  introduction  of  a  "pres- 
sure" element  now  and  then. 

The  most  recent  instance  is  the  National 
Air  Mail  Week  campaign.  The  effort  is  de- 
scribed elsewhere  in  this  issue.  Quite  inno- 
cently, Paul  R.  Younts,  executive  chairman  of 
the  campaign,  has  solicited  all  stations  to  co- 
operate by  giving  time,  but  lends  a  new  twist 
to  the  request  by  proposing  a  competition 
among  them.  Logs  would  be  kept  by  stations, 
and  the  top  donor  of  time  in  each  of  three 
power  categories  would  receive  an  award  in 
the  name  of  FCC  Chairman  McNinch. 

To  some  broadcasters  there  seemed  to  be 
an  element  of  compulsion  in  the  campaign, 
which  was  not  intended.  The  proposal  that 
stations  submit  logs  of  their  Air  Mail  Week 
broadcasts,  was  feared  as  a  building  up  of  a 
yecord  that  might  be  scrutinized  by  the  radio 
authorities  and  possibly  used  against  those 
who  did  not  cooperate.  When  this  was  brought 
to  the  attention  of  Chairman  McNinch  and  of 
Mr.  Younts  by  Broadcasting,  both  quickly  dis- 
claimed any  such  thought.  Stations  have  been 
so  advised. 

This  is  only  one  of  many  efforts  on  the  part 
of  governmental  agencies  to  seek  contribu- 
tions of  time.  It  tends  to  illustrate  the  diffi- 
culties under  which  station  operators  labor. 
Stations  cannot  meet  the  public  interest  stand- 
ard by  broadcasting  haphazardly  without  re- 
gard to  program  balance  the  constantly  mount- 
ing volume  of  program  "requests"  emanating 
from  official  Washington. 

The  current  episode  emphasizes  the  desir- 
ability of  establishing  a  clearing  house  for 


government  programs.  Possibly  a  small  board 
could  be  set  up  to  coordinate  radio  material, 
and  to  confer  with  industry  representatives 
before  launching  "campaigns."  A  top  limit  of 
time  which  would  be  asked  by  the  entire 
Federal  establishment  could  be  devised.  And 
definite  standards  could  be  established  to  in- 
sure acceptable  script  and  programming. 

We  believe  this  should  be  done  before  the 
situation  gets  out  of  hand.  Funds  already  ap- 
propriated for  government  studios,  workshop 
projects  and  exploratory  surveys  might  well 
be  diverted  to  such  a  practical  undertaking. 


Transcriptions 

WHENEVER  a  business  or  an  idea  takes 
hold  and  begins  to  thrive  there  are  at  once 
hordes  of  imitators.  Often  they  are  parasites 
who  seek  quick  money  by  riding  on  the  other 
fellow's  momentum.  They  produce  cheap  imi- 
tations with  all  the  surface  appearances  of 
the  real  product. 

This  has  become  true  in  the  electrical  tran- 
scription field  to  an  alarming  degree.  It  is 
already  having  an  adverse  effect  on  the  other 
side  of  the  microphone.  Fly-by-night  com- 
panies are  peddling  poor  quality  recordings  to 
stations  under  the  sham  of  studio-recorded 
productions.  Many  of  these  are  slam-bang 
re-recordings,  throwing  transcription  quality 
back  to  the  pre-crystal  set  era. 

It  was  only  a  few  years  ago  that  transcrip- 
tions carried  the  connotation  "canned  music". 
The  regulatory  authorities  had  placed  rigid 
restrictions  on  them  making  mandatory  their 
announcement  before  and  after  each  rendition. 
They  were  stigmatized  in  the  public  eye.  Then, 
due  to  pioneering  work  of  old-line  companies, 
quality  was  improved.  Public  acceptance  fol- 
lowed. The  FCC  finally  modified  its  regula- 
tions, giving  recognition  to  electrical  tran- 
scriptions made  exclusively  for  broadcast  pur- 
poses. 

In  the  last  two  years  spot  broadcasting  has 
come  into  its  own  because  of  high-quality 
transcriptions  and  the  development  of  high- 
quality  library  services.  A  transcription  con- 
notes a  specially  produced  studio  rendition 
recorded  on  wax,  instead  of  transmission  by 
telephone  line  to  stations.  It  is  an  original 
broadcast  performance.  Only  the  distributing 
medium  is  different. 

Thus,  it  is  only  because  of  the  success  of 
the  actual  transcription  that  the  imitators 
have  developed  in  droves.  Broadcasters  should 
beware  of  inferior  recordings,  lest  there  be  a 


VOLUME  II  of  Television,  the  future  of  the 
new  art  and  its  recent  technical  developments, 
has  been  published  by  the  RCA  Institutes 
Technical  Press,  New  York.  The  book  con- 
tains 28  discussions  by  leading  RCA  engineers 
and  television  experts  of  recent  research  work 
and  field  tests  in  the  development  of  visual 
radio.  Among  the  chapters  of  special  interest 
are,  "What  of  Television?",  by  David  Samoff, 
president  of  NBC;  "Equipment  Used  in  Cur- 
rent RCA  Television  Field  Tests,"  by  R.  R. 
Beal,  RCA  supervisor  of  research;  "Television 
Problems — A  Description  for  Laymen,"  by  A. 
Van  Dyck,  manager  of  RCA  license  labora- 
tory; "Iconoscopes  and  Kinescopes  in  Televi- 
sion," by  V.  K.  Zworykin,  RCA  director  of 
electronic  research.  The  book  is  replete  with 
graphs  and  pictures  of  recent  experiments. 


POLITICAL  time  is  discussed  by  Harold  A. 
Engel,  formerly  of  the  National  Association 
of  Educational  Broadcasters  and  now  promo- 
tion manager  of  WHA,  Madison,  Wis.,  in  an 
article  titled  "The  Wisconsin  Political  Forum" 
appearing  in  the  April  issue  of  Public  Opin- 
ion Quarterly  (School  of  Public  Affairs, 
Princeton  U.,  $1).  Mr.  Engel  praises  the  mer- 
its of  state-owned  stations  during  political 
campaigns,  suggests  that  minorities  will  not 
be  heard  as  long  as  political  time  must  be 
purchased. 


revival  of  the  "canned  music"  crusade,  and  a 
deterioration  of  program  quality  that  will 
turn  the  program  curve  downward  after  a 
steady  march  in  the  right  direction. 

There  is  another  factor,  too.  A  dubbed  re- 
cording sold  under  the  guise  of  a  transcription 
made  exclusively  for  broadcast  purposes  con- 
stitutes deception.  It  is  a  field  into  which  the 
Federal  Trade  Commission  has  gone  in  other 
products.  It  might  find  it  advisable  to  study 
the  "transcription"  field,  too. 


Let  Well  Enough 

IN  THESE  days  of  business  unrest.  Uncle 
Sam's  servants,  whether  in  Congress  or  in  its 
various  bureaus  and  commissions,  ought  to 
look  with  satisfaction  upon  the  healthy  state 
of  the  business  of  broadcasting.  Elsewhere  in 
this  issue  we  publish  1937  profit  figures  of  the 
major  units  of  the  industry,  and  also  the  reve- 
nue figures  of  the  national  networks  for  the 
first  quarter  of  this  year.  We  also  publish  the 
comments  of  one  of  our  own  observers  based 
on  a  recent  tour;  he  found  the  broadcasting 
business  good  generally,  the  broadcasters  in- 
creasing their  stature  and  prestige  in  their 
local  communities,  and  the  operators  of  sta- 
tions engaged  in  a  veritable  building  boom  so 
far  as  studio  and  transmitter  equipment  are 
concerned. 

All  of  this,  providing  employment  for  thou- 
sands at  no  direct  cost  to  the  American  public, 
while  at  the  same  time  everyone  recognizes 
that  programs  are  ever  improving,  should  im- 
pel the  authorities  in  Washington  to  encourage 
rather  than  discourage  an  industry  which  fur- 
nishes an  outstanding  example  of  American 
initiative  and  enterprise.  Longer  licenses  would 
be  a  step  in  the  right  direction. 
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EDNEY  RIDGE 


A  VOICE  for  radio  in  Congress  to 
offset  the  small  but  vociferous 
group  in  the  House  who  belabor 
broadcasting  whenever  opportunity 
arises,  has  long  been  the  desire  if 
not  the  need  of  the  broadcasting 
industry. 

The  next  session  of  Congress, 
which  convenes  in  1939,  may  have 
such  a  spokesman.  If  Edney  Ridge, 
general  manager  and  part  o^vner 
of  WBIG,  Greensboro,  N.  C, 
emerges  victorious  in  the  Demo- 
cratic primaries  in  that  State  in 
June,  a  practical  broadcaster  who 
knows  the  business  from  the  oper- 
ating end  will  grace  the  halls  of 
the  lower  House.  The  elections 
are  not  until  November,  but  the 
Democratic  nomination  is  tanta- 
mount to  election  in  North  Caro- 
lina. 

In  Major  Edney  Ridge,  ex-sol- 
dier, ex-newspaperman  (publisher 
as  well  as  reporter)  and  practical 
broadcaster,  the  industry  would 
have  a  champion  meeting  all  the 
requisites  of  basic  knowledge  about 
radio.  Misinformation  about  the 
broadcasting  industry  spread 
thi'ough  Congress  by  antagonistic 
groups  has  assumed  amazing  pro- 
portions. The  bombardments 
against  the  industry  have  increased 
in  frequency.  There  just  hasn't 
been  any  return  fire. 

Broadcasters  know  that  these 
attacks,  given  added  circulation 
by  anti-radio  press  groups  and  by 
the  amusement  trade  press,  can  be 
answered  logically,  soundly  and 
completely.  In  Major  Edney  Ridge 
they  would  achieve  a  voice  in  Con- 
gress who  knows  the  answers,  be- 
cause he  has  found  them  for  him- 
self in  making  the  wheels  go  round 
at  a  broadcast  station  since  1932. 

When  Edney  Ridge  announced 
his  candidacy  last  month  for  the 
seat  to  be  vacated  voluntarily  by 
Rep.  W.  B.  Umstead,  he  was  the 
eighth  Democrat  to  enter  the  race. 
But  he  is  given  more  than  an  even 
chance  of  winning  the  nomination. 
His  announcement  of  a  "100% 
New  Deal"  platform  won  sponta- 
neous support  in  his  district.  Even 


the  newspapers  which  have  been 
openly  competitive  with  him  in 
business  rallied  to  his  candidacy, 
singing  his  praises  as  "energetic, 
resourceful  and  enterprising",  and 
"independent  in  spirit,  word  and 
deed". 

Fifty  years  old.  Major  Ridge  is 
a  native  of  Greensboro,  and  the 
descendant  of  a  family  which  for 
150  years  has  lived  in  the  State 
and  which  has  sent  soldier  sons  to 
every  war  in  the  Nation's  history. 
He  had  an  early  active  Army 
service  which  in  1916  took  him  on 
the  punitive  Mexican  expedition. 
He  was  in  the  regular  Army  serv- 
ice overseas  for  two  years,  achiev- 
ing the  rank  of  major  and  return- 
ing to  enter  newspaper  and  ad- 
vertising work  on  the  Greensboro 
Daily  Neivs.  From  1927  to  1932  he 
was  manager  and  part  owner  of 
the  Greensboro  Record.  After  its 
sale  he  became  the  operating  head 
of  WBIG.  Last  year  he  acquired 
an  ownership  interest  in  the  sta- 
tion, a  CBS  outlet  that  has  thrived 
under  his  direction. 

Edney  Ridge  teamed  up  with 
radio  because  he  felt  it  was  a 
logical  projection  of  the  newspa- 
per. In  a  region  where  the  radio- 
press  war  was  at  white  heat,  he 
held  that  "radio  is  complementary 
to  the  newspaper,  and  there  is  no 
fight  between  the  two".  Bringing 
his  rich  newspaper  experience  to 
radio,  under  his  direction  WBIG 
was  developed  from  a  state  of  vir- 
tual insolvency  and  community 
impotency  to  one  of  steadily  grow- 
ing influence  and  established  lead- 
ership in  civic  affairs  and  program 
ethics. 

Another  of  the  Ridge  radio  ten- 
ets is  that  broadcasting  stations 
are  public  servants  and  not  merely 
quasi-public  enterprises.  From  that 
conviction  has  sprung  a  thorough 
and  highly-developed  policy  of  co- 
operation with  educational,  civic 
and  charitable  organizations  of 
Greensboro  and  North  Carolina. 
Similarly,  definite  program  and 
advertising  standards  were  estab- 
lished under  the  Ridge  aegis  long 


PERSONAL  NOTES 

HUGH  M.  F  E  L  T  I  S.  commercial 
manager  of  K  O  M  O  -  K  J  R,  Seattle, 
was  in  Washington  the  week  of  April 
11  to  show  the  stations'  film,  recount- 
ing its  activities  and  graphically  de- 
picting the  Seattle  market,  to  Depart- 
ment of  Commerce  and  U.  S.  Cham- 
ber of  Commerce  officials.  He  planned 
to  be  gone  from  Seattle  until  mid- 
May,  spending  most  of  his  time  in 
New  Tork  and  Chicago  contacting 
agencies. 

WILLIAM  S.  PALEY,  CBS  presi- 
dent, will  head  the  committee  to  so- 
licit radio  broadcasting  companies  and 
their  employes  for  contributions  to 
the  $10,000,000  campaign  of  the 
Greater  New  York  Fund  to  supple- 
ment finances  of  private  welfare  and 
health  agencies. 

HERBERT  PETTEY,  associate  di- 
rector of  WHN,  New  York ;  W.  B. 
Dolph,  general  manager  of  WOL, 
Washington,  and  Herbert  Bingham, 
Washington  attorney  and  their  re- 
spective wives,  left  April  7  for  a  va- 
cation at  Welaka.  Fla.,  bass  fishing 
camp.  They  plan  to  return  April  24. 

DOUG  YOUNGBLOOD,  former  com- 
mercial manager  of  WRBL,  Colum- 
bus, Ga.,  has  been  named  general 
manager  of  WFOR.  Hattiesburg. 
Miss.  Williard  Joy,  WRBL  salesman, 
has  been  promoted  to  commercial 
manager. 

ARCHIE  L.  MAD  SEN.  manager  of 
KSUB,  Cedar  City,  Utah,  accompa- 
nied by  Mrs.  Madsen,  was  in  Holly- 
wood in  early  April  on  a  combined 
business  trip  and  honeymoon. 

REX  KELLEY.  formerly  of  KIEV. 
Glendale.  Cal..  has  joined  KFWB, 
Hollywood,  as  account  executive. 

.TACK  DOYLE,  account  executive  of 
KHJ,  Los  Angeles,  has  resigned. 

RAY  CANNON,  who  for  eight  years 
was  a  member  of  Tracy-Locke-Daw- 
son  Inc..  Dallas,  and  more  recently 
of  the  commercial  department  of 
WFAA.  that  city,  has  been  named 
commercial  manager  of  KPLT.  Paris. 
Tex. 

A.  J.  KETCHUM  .Tr.  has  been  trans- 
ferred from  the  San  Francisco  to 
Hollywood  CBS  sales  staff. 


before  such  a  trend  became  wide- 
spread in  the  industry. 

Edney  Ridge's  outstanding  qual- 
ity is  abounding  energy.  This  is 
coupled  with  an  audacious  courage 
which  friend  and  foe  alike  respect. 
He  will  fight  at  the  drop  of  a  hat 
in  defense  of  his  personal  or  busi- 
ness standards.  Yet  he  is  no  trou- 
blemaker, for  his  disposition  is 
sunny  and  his  manner  pleasant. 

At  22,  Edney  Ridge  enlisted  in 
the  Army  and  in  two  terms  of  en- 
listment fought  his  way  through 
the  ranks.  The  records  show  he 
was  commended  numerous  times 
by  high  officers  of  both  the  Amer- 
ican and  French  armies  for  serv- 
ice abroad.  At  the  time  Major 
Ridge  sold  his  interest  in  the 
Greensboro  Record  and  quit  as  its 
publisher.  Chief  Justice  Stacy  of 
North  Carolina  made  a  public 
statement  in  which  he  cited  his 
"real  courage  and  indomitable 
will,"  adding:  "I  have  found  him 
a  man  of  true  steel  and  a  loyal- 
hearted  friend". 

In  1916,  Edney  Ridge  married 
Miss  Lorraine  Procter  of  Durham, 
N.  C.  He  is  active  in  the  Veterans 
of  Foreign  Wars  and  the  Ameri- 
can Legion,  as  well  as  in  practi- 
cally all  civic  and  charitable  enter- 
prises. His  primary  hobby  is  his 
work. 


M.  F.  WOODLING,  manager  of 
KYOS,  Merced.  Cal.,  and  formerly 
with  KQW,  San  Jose,  and  KJBS. 
San  Francisco,  has  resigned  and  will 
become  manager  of  KWLK,  new  sta- 
tion at  Longview,  Wash.  John  W. 
Crews,  assistant  manager  of  KYOS 
succeeds  Woodling  as  manager. 

GARDNER  COWLES,  head  of  the 
Iowa  Broadcasting  Co.  which  oper- 
ates KSO-KRNT,  Des  Moines,  and 
publisher  of  the  Des  Moines  Register 

6  Tribune,  sailed  on  the  'Normandie 
March  31  with  Mrs.  Cowles  for  a  Eu- 
ropean vacation. 

WOODY  KLOSE  has  been  promoted 
from  program  director  to  assistant 
manager  of  WTMV,  E.  St.  Louis. 
Mr.  Klose  is  giving  four  weekly  lec- 
tures in  radio  advertising  to  classes 
of  Nadine  College  of  Advertising,  that 
city. 

HUGH  M.  SMITH,  former  commer- 
cial manager  of  WAML,  Laurel. 
Miss.,  has  joined  the  commercial  staff 
of  KFRO,  Longview,  Tex.,  to  haji- 
dle  local  accounts. 

MISS  HYLA  KICZALES.  general 
manager  of  WOV-WBIL,  New  York 
and  WPEN.  Philadelphia,  was  to  sail 
on  April  15  for  an  eight-day  cruise 
to  Bermuda  and  Havana  accompa- 
nied by  her  niece. 

BARRY  BINGHAM,  president  and 
publisher  of  the  Courier-Journal  and 
Louisville  Times,  and  operator  of 
WHAS,  has  been  nominated  as  a 
director  of  the  Harvard  Alumni  As- 
sociation. He  is  a  1928  graduate. 

EDYTHE  FERN  MELROSE,  for- 
mer manager  of  WJAY,  Cleveland, 
and  afterward  in  the  radio  depart- 
ment of  Street  &  Finney,  has  joined 
WJEJ.  Hagerstown,  Md.,  in  charge 
of  national  sales. 

R.  A.  STUART,  executive  director  of 
3XY,  Melbourne,  Australia,  is  home- 
ward bound  after  a  two  months'  visit 
to  this  country,  visiting  Los  Angeles, 
New  Orleans.  Washington.  New  York, 
Chicago  and  San  Francisco,  inspect- 
ing leading  radio  stations  en  route. 

JACK  NEWMAN,  formerly  of  the 
Knoxville  Journal,  has  joined  the 
sales  staff  of  WNOX.  that  city.  Miss 
Dorothy  West  has  been  named  secre- 
tary to  R.  B.  Westergaard.  manager 
of  WNOX.  replacing  Joe  Towner 
who  has  joined  WCPO.  Cincinnati, 
as  secretary  to  J.  C.  Hanrahan.  vice- 
president  of  Seripps-Howard  Radio 
Inc. 

LESLIE  JOY,  manager  of  KYW, 
Philadelphia,  has  been  named  to  the 
radio  committee  of  the  New  York 
World's  Fair. 

RICHARD  H.  MASON,  manager  of 
WPTF.  Raleigh,  has  been  named  a 
captain  of  the  Red  Cross  Roll  Call  in 
Wake  County. 

NORMAN  I.  SCHWARTZ,  former 
sales  representative  for  KYOS.  Mer- 
ced. Cal..  recently  resigned  to  join 
the  sales  staff  of  the  new  Modesto 
Shopping  I^etrs. 

RICHARD  L.  MEYER,  general  man- 
ager of  the  International  Broadcast- 
ing Co.,  with  headquarters  in  London, 
is  at  the  Waldorf- Astoria,  New  York. 

J.  F.  BURKE  Sr.,  owner  and  oper- 
ator of  KFVD.  Los  Angeles,  on  April 

7  started  publishing  a  weekly  eight- 
page  tabloid  newspaper,  titled  Light. 

WILLIAM  S.  RYAN,  sales  manager 
of  NBC,  San  Francisco,  recently  ad- 
dressed the  Sacramento  Advertising 
Club. 

FRED  MacPHERSON.  formerly 
publicity  director  at  KRE,  Berkeley. 
Cal.,  recently  was  named  sales  man- 
ager. 

REX  HOWELL,  manager  of  KFXJ. 
Grand  Junction,  Col.,  is  the  father  of 
a  baby  girl  born  recently. 

HAKRIS  R.  ANGEL,  new  to  radio, 
joined  the  sales  staff  of  WHIP,  Ham- 
mond, Ind.,  in  March. 
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CANADIANS  —  Major  William  Coates  Borrett,  general  manager  of 
CHNS,  Halifax,  Nova  Scotia,  is  the  penner  of  these  sketches  of  some 
Dominion  broadcasters. 


TtEHIMPt&MIKE 


JIMMY  MeCLAIN,  formerly  of 
WOAI,  San  Antonio,  has  been  named 
studio  manager  of  KABC,  that  city, 
to  succeed  Charles  L.  Belfi,  resigned. 
D.  Hartigan,  formerly  of  WCOP.  Bos- 
ton, has  joined  the  KABC  announcing 
staff.  Walton  K.  Blanton  has  rejoined 
the  KABC  announcing  staff.  .John  R. 
Alderman  has  resigned  from  the 
KABC  staff  to  join  the  Lewis-Werner 
Adv.  Agency,  that  city. 

OUSTAV  KLEMM,  program  director 
■oi  WBAL.  Baltimore,  since  its  incep- 
tion in  1925.  resigned  April  14.  He 
lias  not   made   known   future  plans. 

HOWARD  KEMPER,  formerly  of 
KRBC.  Abilene,  Texas,  has  joined 
the  announcing  staff  of  KBST.  Big 
Fpring. 

T.  M.  LEARNED,  former  program 
director,  has  been  named  assistant 
manager  of  WMFF.  Plattsbnrg.  X.  Y. 
Carl  Mattison,  formerly  of  WBBK. 
Pitt.sfield.  Mass.,  has  been  named 
"WMFF  program  director  and  Thomas 
liates  has  joined  WMFF  as  artist  bu- 
Teau  director. 

TIOBERT  HANSON,  formerly  of 
"WADC.  Akron,  has  ioined  the  an- 
nouncing staff  of  WHK-WCLE.  Cleve- 
land, to  replace  Robert  E.  Lee  who 
plans  to  record  a  Fox  Pop  series  in 
Europe. 

AT^STEN  CROOM-.JOHNSON  of  the 
XBC  production  division.  New  York, 
lias  been  appointed  an  assistant  to 
Phillips  Carlin.  sustaining  program 
"manager,  and  will  work  with  Thomas 
Telotta.  also  a  new  assistant  to  Mr. 
Carlin. 

OERALD  HOLLAND,  formerly  of 
.Timm  Daugherty,  St.  Louis  agency, 
lins  been  named  publicity  director  of 
KMOX,  that  city.  He  was  formerly 
with  the  'New  York  Woi-ld  Telefiram. 
Milirniilree  Journal,  and  St.  Louis 
Posf-Di.tpatch. 

.TFLIO  OCCHIBOI  marked  his  10th 
year  as  musical  director  of  WOV- 
WBIL.  New  York,  on  April  6. 

PERCY  WINNER,  until  recently  di- 
rector of  the  international  division  of 
XBC.  has  started  a  two-a-week  series 
pn  WQXR.  New  York,  to  answer  lis- 
teners' qiiestions  on  news  events. 

MISS  ERDEAN  McCLOFD.  who  pre- 
sents resumes  of  current  literature  on 
WOWO.  Ft.  Wayne.  Ind..  has  been 
named  editor  of  Radio  Beffer  Book 
Revue  magazine. 

HALPH  BFRGIN.  f  o  r  ni  e  r  1  v  of 
"WS.TS.  Winston-Salem.  N.  C.  "  has 
ioined  the  announcing  staff  of  WPTF. 
lialeigh.  N.  C. 

TED  KIMBALL,  program  director  of 
KDYL.  Salt  Lake  City,  recently  mar- 
Tied  Miss  Betty  Cannon. 

PAFL  MASTERSON,  KGER.  Long 
lieach.  Cal.  announcer,  is  spending  his 
spare  time  producing  an  old  time  west- 
ern movie  thriller.  He  is  using  both 
amateur  camera  equipment  and  actors. 

VIRCIXIA  BLACHLY  has  been  ap- 
pointed assistant  to  Amelia  T'mnitz. 
fashion  editor  of  NBC.  Miss  Bl!if>hlv 
Was  formerly  secretary  to  Wayne  Ran- 
dall and  is  succeeded  in  that  iwst  iiv 
William  Betts.  who  has  been  in  NBC's 
International  Division. 

AL  SIMON,  publicitv  director  of 
WHN.  New  York,  on  April  o  ad- 
dressed the  alumni  of  Syracuse  Fni- 
versity  in  Montclair,  N.  J.,  on  the 
suliject  "Fun  on  the  Air". 

AL  .TARVIS  has  been  appointed  pro- 
Sram  director  of  KMTR.  Hollywood. 
Rudy  Cornell,  who  formerly  held  that 
post  along  with  the  duties  of  chief 
announcer,  has  been  returned  to  gen- 
eral staff.  Don  McNamara  has  been 
made  chief  announcer.  Norman  Paige, 
formerly  of  KOMO-K.TR.  Seattle,  has 
been  added  to  the  staff  as  announcer. 


WAYNE  GRIFFIN  has  been  shifted 
to  continuity  editor  of  Don  Lee  Broad- 
casting System.  Los  Angeles,  succeed- 
ing Dean  Markham,  resigned. 

FRANCES  SCULLY,  NBC  Holly- 
wood fashion  editor,  has  been  made  a 
member  of  the  Los  Angeles  police  de- 
partment. She  is  also  a  member  of  the 
California  State  Highway  Patrol. 

CHARLES  FOLL.  production  man- 
ager and  chief  announcer  of  KYOS, 
Merced,  Cal.,  has  resigned  to  join  the 
announcing  staff  of  KFRC,  San  Fran- 
cisco. 

KENNETH  A  I  T  K  E  N.  announcer- 
operator  of  KYOS,  Merced,  Cal..  has 
resigned  to  join  the  staff  of  ICW'LK, 
Longview,  Wash. 

TYS  TERWEY  and  Russ«ll  Hirsch 
have  joined  the  announcing  staff  of 
WNOX,  Knoxville.  Charles  B.  Davis 
has  joined  the  WNOX  staff  to  handle 
publicity  and  promotion  work. 

GORDON  SOULE  has  resigned  as 
president  of  Trans-Electra  Corp.,  New 
York.,  and  activities  of  the  firm  will 
be  headed  by  Forest  .1.  Johnston,  vice- 
president,  until  the  board  of  directors 
elects  a  successor. 

GEORGE  E.  ROES  .Jr.,  formerly  of 
WCSC.  Charleston.  S.  C  has  joined 
the  staff  of  KABC.  San  Antonio. 
Tex.,  as  special  events  and  sports 
announcer. 

DON  BECKER,  production  manager 
of  Transamericaii  Broadcasting  & 
Television  Corp.,  after  several  weeks 
in  Hollywood,  has  returned  to  New 
York  after  conferring  on  the  Red 
Rider  disc  series.  He  will  return  to 
the  AVest  Coast  to  supervise  produc- 
tion of  the  Gruen  Watch  Co.  live 
talent  and  transcribed  series.  Warner 
Bros.  Academy  Theatre. 

FRANK  McINTYRE.  formerlv  of 
KXBY,  Kansas  City,  and  KBST,  Big 
Spring.  Tex.,  has  joined  the  announc- 
ing staff  of  KRGV,  Weslaco,  Tex. 

YERNE  SAWYER,  chief  announcer 
of  KGVO.  Missoula,  Mont.,  narrated  a 
special  film  presentation  at  the  dis- 
trict meeting  of  Chevrolet  salesmen 
and  dealers  held  in  that  city  April  6. 

CARLTON  KELSEY,  musical  direc- 
tor of  KHJ.  Los  Angeles,  resigned 
effective  April  10. 

JOHN  DAVIS,  announcer  of 
WWSW.  Pittsburgh,  will  marry  Miss 
Elaine  Poulton  June  2.5. 

HAPPY  GREEN,  of  the  continuity 
and  production  department  of  KMOX, 
St.  Louis,  is  the  father  of  a  baby 
girl  born  recently. 

LOUIS  H  A  R  T  M  A  N.  formerlv  of 
WTAX.  Springfield.  111.,  has  joined 
the  announcing  staff  of  WMBH.  .Jop- 
lin,  Mo. 

JOE  WHEELER  has  rejoined  the 
announcing  staff  of  WROL,  Knox- 
ville. 


Blowout  by  Drum 

TOUGH  assignment  is  broad- 
casting the  effects  of  a  blow- 
out from  a  car  traveling  70 
miles  per  hour.  Dewey  Drum, 
announcer  of  WSOC,  Char- 
lotte, N.  C,  did  just  that 
when  Goodyear  Tire  &  Rub- 
ber Co.  recently  put  on  an 
exhibition  of  three  different 
types  of  blowouts  during  a 
safety  demonstration. 


HARRIET  V.  EDWARDS,  director 
of  educational  programs  of  KMOX. 
St.  Louis,  addressed  the  Central 
States  Speech  Assn.  at  Columbia. 
Mo.,  April  2.  on  "Radio  Widens  the 
Field". 

HUGH  CONOVER.  announcer  of 
W.TSV.  Washington,  is  the  father  of 
a  baby  boy  born  recently. 

NORMAN  NOYES  has  been  appoint- 
ed supervisor  of  the  NBC  Hollywood 
page  boys.  Seward  Spencer  is  his  as- 
sistant. 

BILL  BRYAN  is  now  program  di- 
rector of  KTSA.  San  Antonio,  having 
resigned  his  KFI-KECA.  Los  Ange- 
les, announcing  jiost  to  take  over  the 
new  assignment. 

DICK  .JOY.  CBS  Hollywood  an- 
nouncer, addressed  the  drama  class 
of  the  T'niversitv  of  Southern  Cali- 
fornia. Los  Ansreles.  on  April  11.  His 
'Jiibject  was  "Radio  Announcing  and 
Its  Requirements." 

LEE  TICKERS,  formerlv  of  WDNC. 
Durham.  N.  C  has  ioined  the  an- 
nouncing staff  of  W.TSV.  Washing- 
ton. 

LARRY  NIXON,  publicitv  director 
of  WXEW.  New  York,  is  the  author 
of  Vncinhond  Voyaainn  to  be  published 
by  Little,  Brown  &  Co.  in  .July. 

OSCAR  GOREN.  who  has  been  an 
announcer  and  director  of  .Jewish  pro- 
srvnms  at  WPEN.  Philadelphia,  for 
eicht  years,  resicned  April  S  to  take 
"rer  similar  duties  at  WEVD.  New 
York. 

GILBERT  MARTYN.  former  Cali- 
fornia announcer  who  has  been  at 
WLW.  Cincinnati,  for  three  years, 
has  joined  the  NBC-Chicago  annoiinc- 
ing  staff. 

]\riLT  HEIDRICH,  formerly  of  the 
Chicago  Trihune.  has  joined  the  pub- 
licity staff  of  WGN.  that  city,  as  as- 
sistant to  Frank  Schreiber  and  Jack 
Burnett. 

PAULINE  SWANSON.  of  the  Tom 
Fizdale  office  in  Hollywood,  has  been 
named  vice-president  in  charge  of  the 
West  Coast  office  in  Hollywood. 


BETTY  ROBERTS,  conductor  of  the 
women's  program  What's  Happening 
on  W.JBK,  Detroit,  went  to  Williams- 
burg, Va.,  early  in  April  to  see  the 
Rockefeller  restoration  of  that  co- 
lonial village  and  to  gather  data  for 
talks  to  women's  clubs.  Miss  Roberts 
also  plans  to  go  to  Alaska  with  George 
Buchanan  and  his  bovs  and  girls  on 
.July  10. 

LARRY  TAYLOR  has  rejoined  the 
artists'  staff  of  WCAU,  Philadelphia. 

GLENN  PARKER,  former  announ- 
cer of  WIP,  Philadelphia,  has  joined 
WHO,  Des  Moines. 

GEORGE  EARLE  WILSON,  former 
program  director  of  KWTO-KGBX. 
Springfield,  Mo.,  has  been  promoted 
to  production  director.  Terry  Moss 
has  been  named  program  director. 

PAUL  GALE,  trafiic  manager  of 
NBC,  San  Francisco,  is  in  New  York 
to  confer  with  network  executives  on 
new  operating  practices. 

JOHN  B.  HUGHES,  Don  Lee  net- 
work news  commentator  in  San  Fran- 
cisco, recently  addressed  the  state- 
wide convention  of  high  school  jour- 
nalism students  at  the  University  of 
California.  He  spoke  on  "News  Writ- 
ing for  Radio." 

BILL  HOLMES,  script  writer  at 
NBC,  San  Francisco,  and  previous 
to  that  radio  editor  of  the  Oakland 
Post  Enquirer,  has  been  moved  to  the 
NBC  news  staff,  that  city. 

CAROLINE  KING  is  presenting  a 
home  economics  participating  program 
from  the  NBC  studios,  San  Fraur 
Cisco. 

NELL  CLEARY,  former  member  of 
the  NBC  San  Francisco  publicity 
staff,  has  been  transferred  to  the  net- 
work's Hollywood  press  bureau. 

DICK  WEBSTER  has  resigned  as 
promotion  manager  of  KH.J.  Los  An- 
geles. 

FRANK  ANDERSON,  KEHE,  Los 
Angeles,  announcer,  has  been  made 
assistant  to  Milo  Wesley,  news  editor. 
Don  Curlin.  after  an  absence  of  sev- 
eral months,  has  returned  to  the  sta- 
tion, taking  Ander.son's  former  duties. 

ROSWELL  ROGERS.  Hollywood 
script  writer,  has  been  signed  to  a 
two-year  contract  for  the  CBS  Joe 
Penner  Show,  sponsored  by  R.  B. 
Davis  Co.  fCoeomalt). 

LEWIS  PATTERSON  has  been  made 
continuity  editor  of  KEHE.  Los  An- 
seles.  succeeding  LeRov  Grande  who 
resigned  to  join  C.  P.  MacGregor  Co., 
Hollywood  transcription  concern,  as 
writer  of  The  Crimson  Trail.  He  is 
also  handling  station  publicity. 

BOB  GREENE,  announcer  of  KIEV. 
Glendale,  Cal.,  and  Woody  Hun- 
sacker.  that  city,  have  announced 
their  engagement. 

TED  MEYERS,  formerly  assistant 
radio  editor  of  the  Los  Angeles  Times. 
has  joined  KFAC,  that  city,  as  an- 
nouncer, a  post  he  formerly  held  with 
the  station.  Stan  Atkin.  new  to  radio 
has  also  joined  the  station's  announc- 
ing staff. 

ALEC  ROBERTSON,  radio  produc- 
er has  joined  KFAC,  Los  Angeles, 
as  account  executive. 

CAROLYN  CARO  has  been  placed  in 
charge  of  dramatics  at  KGFJ,  Los 
A^-ngeles,  and  has  started  a  new  serial. 
Women  of  Pine  Tree  Corner. 

JACK  DEMPSEY.  formerly  talent 
scout  of  M-G-M.  Hollywood,  has  been 
appointed  sales  manager  of  the  Otto 
K.  Olesen  Recording  Studios,  that 
city. 

RAY  BUFFUM.  Hollywood  publicity 
director  of  Ruthrauff  &  Ryan,  is  writ- 
ing an  autobiography  of  Al  Jolson, 
radio  and  film  actor. 

BILL  LEWIS.  CBS  program  vice- 
Iiresident.  left  April  7  with  Mrs. 
Lewis  for  a  fishing  trip  in  the  South. 
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LESTER  A.  LOOXEY,  of  the  NBC 
Radio  Facilities  Group,  New  York, 
recently  supervised  technical  improve- 
ments at  KPO,  San  Francisco,  in- 
cluding the  installation  of  an  RCA 
limiting  amplifier  which  allows  pro- 
grams to  be  transmitted  at  a  higher 
level  of  volume. 

OLIVER  H.  HEELY,  chief  engineer 
of  WRBL,  Columbus.  Ga.,  will  marry 
Louise  Smoke,  WRBL  receptionist, 
during  the  Easter  season.  Wilfred 
Siddle.  WRBL  operator,  has  an- 
nounced his  engagement  to  Miss  Flor- 
ine  Edge. 

EUGENE  PACK,  chief  engineer  of 
KSL,  Salt  Lake  City,  assisted  by 
Dick  Evans,  went  to  Sun  Valley. 
Idaho,  famous  new  winter  sports  re- 
sort operated  by  the  Union  Pacific 
Railroad,  to  handle  pickups  for  the 
April  4  broadcast  by  Secretary  of 
Commerce  Roper  before  the  Business 
Advisory  Group  conference. 

JAP  TAPP,  chief  engineer  of  KGER. 
Long  Beach,  Cal.,  recently  addressed 
the  Long  Beach  Polytechnic  High 
School  radio  class  on  broadcasting 
transmitter  operation  and  concluded 
his  talk  with  a  demonstration  of  port- 
able recording  equipment. 

PAGE  &  DAVIS,  consulting  radio 
engineers  of  Washington,  have  moved 
to  larger  quarters  in  the  Munsev 
Bldg. 

HAL  E.  CHASE  Jr.,  formerly  with 
CBS  and  more  recently  a  member  of 
the  sales  and  production  staff  of  Mor- 
ner  Productions,  on  March  31  joined 
WOR,  Newark,  as  an  engineer  in 
the  recording  department. 

GENE  ENGLISH,  CBS  engineer, 
who  recently  underwent  an  operation 
for  abscessed  teeth  and  complications, 
is  recuperating  at  his  home  in  Spring- 
field, Mo. 

WILLIAM  N.  GREER,  manager  of 
WNEL,  San  Juan,  P.  R.,  has  estab- 
lished the  Pan  American  Institute  of 
Radio,  offering  courses  in  radio  tele- 
graphy, telephony,  servicing  and  ama- 
teur operations. 

R.  R.  BEAL,  research  director  of 
RCA,  spoke  on  "The  RCA  High-Defi- 
nition Television  System,"  April  1,  at 
a  joint  Chicago  meeting  of  the  Amer- 
ican Institute  of  Electrical  Engineers, 
the  Western  Society  of  Engineers,  the 
Institute  of  Radio  Engineers  and  the 
Society  of  Motion  Picture  Engineers. 

EARLE  C.  CONNOR  has  recentlv 
joined  CFAC,  Calgary.  Alta.,  as  tech- 
nical supervisor.  He  went  to  CFAC 
from  CJAT,  Trail,  B.  C. 

CECIL  CAVES,  chief  press  opera- 
tor of  KFXJ,  Grand  Junction,  Col., 
recently  married  Miss  Majorie  Artt. 
Fred^  Mendenhall.  chief  engineer  of 
KFXJ,  recently  married  Miss  Alene 
Lockhart. 

M.  B.  LOWE,  of  the  engineering 
staff  of  Bendix  Radio  Corp.,  Chicago, 
has  resigned  to  become  chief  engineer 
of  the  Illinois  State  Police  Radio 
System  at  Springfield. 

IKE  COLBERT,  after  an  absence  of 
six  months,  has  returned  to  the  tech- 
nical staff  of  KGFJ,  Los  Angeles,  re- 
placing George  Butcher,  resigned. 

BOB  YOUNG,  formerly  on  the  tech- 
nical staff  of  Otto  K.  Olesen  Sound 
Studios,  Hollywood,  has  joined  As- 
sociated Cinema  Studios. 

FRANK  LESINSKY.  engineer  of 
^VWJ,  Detroit,  is  the  father  of  a  baby 
girl  born  recentlv. 


AERIAL  MARKER— Louis  Book- 
waiter,  chief  engineer  of  KOIN, 
Portland,  Ore.,  standing  beside 
metal  cone  aerial  obstruction 
marker  just  before  it  was  hoisted 
to  surmount  KOIN's  new  540-foot 
half  wave  vei'tical  radiator.  Book- 
waiter  has  applied  for  a  patent  on 
his  invention,  advantages  claimed 
for  which  are  that  it  is  indestruc- 
tible and  becomes  an  integral  part 
of  the  guy  wire  itself  and  thus 
cannot  be  blown  down  or  damaged 
by  gales;  that  it  is  streamlined 
for  low  wind  resistance;  that, 
painted  orange,  it  has  about  the 
same  visibility  from  all  directions 
for  the  safety  of  air  navigation. 


Reverse  Feedback 
Installed  by  NBC 

REVERSE  feedback,  device  to  re- 
duce tonal  distortion  caused  by 
transmitting  equipment,  recently 
installed  at  NBC  stations  WJZ 
and  WEAF,  New  York,  and 
WTAM,  Cleveland,  will  be  in- 
stalled in  all  NBC  managed  and 
operated  stations,  according  to  O. 
B.  Hanson,  vice-president  and 
chief  engineer.  A  similar  system  is 
in  operation  at  WABC,  New  York. 

Mr.  Hanson,  explaining  the  de- 
vice, said,  "  'Reverse  feedback'  is 
a  mouthfilling  phrase  to  describe 
a  comparatively  simple  idea.  The 
idea  is  to  cancel  a  plus  quantity 
with  a  minus  quantity.  We  have 
applied  this  to  transmitter  har- 
monics. 

"These  false  harmonics  are  in- 
herent in  vacuum  tube  circuits  and 
radio  transmitters.  We  may,  for 
instance,  deliver  a  perfectly  pure 
tone  to  the  transmitter,  but  in 
passing  through  great  amplifying 
tubes  it  accumulates  some  harmon- 
ic distortion. 

"In  using  reverse  feedback  at 
our  two  New  York  City  stations, 
we  take  a  small  amount  of  energy 
as  it  leaves  the  transmitter,  but 
before  it  goes  to  the  antenna.  This 
energy,  of  course,  carries  with  it 
the  unwanted  harmonics  that  dis- 
tort radio  signal  quality.  Then  we 
completely  reverse  its  phase;  we 
turn  it  upside  down,  so  to  speak. 
Where  there  was  a  peak  in  the 
original  energy  wave,  we  create  a 
corresponding  dip.  Then  we  bring 
this  energy  around  to  the  point 
where  the  program  is  entering  the 
transmitter  and  feed  it  into  the 
circuit.  The  re-introduced  harmon- 
ics, being  negative  in  relation  to 
those  created  in  the  transmitter 
equipment,  cause  almost  complete 
cancellation  of  the  latter. 

"It  is  the  combination  of  this 
new  'reverse  feedback'  with  exten- 
sive overhauling  of  our  transmit- 
ters that  has  reduced  this  annoy- 
ing form  of  distortion  to  practi- 
cally zero  at  the  WEAF  and  WJZ 
transmitters." 


Complete  Coverage 
of  the  Pacific  Coast 
by  Don  Lee  Network 


FIRST  international  convention  of  ra- 
dio amateurs  will  be  held  during  July. 
1939.  at  the  San  Francisco  Exposition. 


WTMJ,  Milwaukee  NBC  outlet,  has 
hooked  up  with  Mutual  to  sell  the 
George  Jessel  Sunday  syndicated  show 
to  the  local  Gimbel  Brothers  depart- 
ment store.  The  show  was  carried  for 
the  first  time  April  10. 


DON  LEE 

BROADCASTING 
SYSTEM 

Ut  Nttioit't  Grt*tttt  Rtgiontl  Nttwotti 

c-iiL.  on,-,, 

C«n«>l  ManaB<r 

107E  West  Seventh  St. 
Los  Angeles.  California. 


OlftiUaIri  with  til' 

MUTUAL 

BROADCASTING 

SYSTEM 


I  Primary  Listening  Ap*i 


THE  NATION'S  GREATEST  REGIONAL  NETWORK 

Represented  by  John  Blair  &  Company 
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Ethridge  Charts  Future  Setup  of  NAB 


Response  of  Industry 
To  New  Structure 
Is  Favorable 

(Continued  from  page  11) 

the  industry  exchequer  and  solidify 
industry  interests.  John  J.  Gillin 
Jr.,  manager  of  WOW,  Omaha, 
and  a  board  member,  is  chairman 
of  this  committee,  and  is  devising 
the  plan  for  the  associate  member- 
ship drive. 

At  the  board  meeting  April  30, 
it  is  expected  appointments  will  be 
made  to  certain  of  the  staff  posts, 
such  as  labor  relations,  public  re- 
lations, engineering  and  research. 
Separate  committees  are  expected 
to  make  recommendations  to  the 
executive  committee  of  six,  which 
meets  two  days  in  advance  of  the 
board  sessions,  and  then  the  execu- 
tive committee  in  turn,  will  pass 
along  the  recommendations  to  the 
board. 

A  special  committee  on  the  labor 
relations  post,  and  also  to  handle 
future  problems  arising  in  the 
labor  sphere,  has  been  named  by 
President  Ethridge.  It  is  headed  by 
Samuel  R.  Rosenbaum,  president 
of  WFIL,  Philadelphia,  who  served 
as  chairman  during  the  latter  days 
of  the  Independent  Radio  Network 
Affiliates'  dealings  with  the  Amer- 
ican Federation  of  Musicians.  Mr. 
Rosenbaum  has  made  several  trips 
to  Washington  to  confer  with  NAB 
heads  regarding  his  work  and  his 
cooperation  has  been  highly  praised 
by  President  Ethridge. 

Serving  with  Mr.  Rosenbaum  on 
this  committee  are  George  W.  Nor- 
ton Jr.,  president  of  WAVE,  Louis- 
ville; Ralph  R.  Brunton,  KJBS, 
San  Francisco;  Earl  J.  Glade, 
KSL.  Salt  Lake  Citv;  Don  S.  Elias, 
WWNC,  Asheville,  N.  C;  J.  Harold 
Ryan,  WSPD,  Toledo,  and  Lloyd 
C.  Thomas,  WROK,  Rockford,  111. 

The  legislative  committee,  of 
which  John  J.  Kennedy,  WCHS, 
Charleston,  W.  Va.,  is  chairman, 
met  with  Messrs.  Ethridge,  Loucks 
and  Spence  on  April  9  to  survey 
the  entire  legislative  field,  both 
Federal  and  State,  and  to  discuss 
policies.  Other  members  of  the 
committee  present  were  Frank  M. 
Russell,  NBC  Washington  vice- 
president;  Harry  C.  Butcher,  CBS 
Washington  vice-president;  T.  C. 
Streibert,  Mutual- W  OR  vice-presi- 
dent, and  Luther  Hill,  vice-presi- 
dent of  Iowa  Broadcasting  System. 

Senate  Hearings 

Having  been  notified  that  hear- 
ings are  contemplated  at  this  ses- 
sion on  the  Chevez-McAdoo  Bill  for 
creation  of  a  government-owned 
international  broadcasting  station 
at  San  Diego,  Cal.,  to  broadcast 
Pan-American  good-will  programs, 
the  committee  discussed  plans  in 
connection  with  industry  opposi- 
tion to  the  measure.  Senator  Bone 
(D-Wash.),  chairman  of  the  sub- 
committee to  which  this  measure 
has  been  referred,  informed  Mr. 
Butcher  that  it  is  his  plan  to  sched- 
ule hearings  prior  to  adjournment, 
now  expected  by  mid-Mt-y. 


President  Ethridge  declared  a 
survey  of  all  pending  legislation  is 
being  undertaken  to  ascertain  the 
intent  and  effect  of  individual 
measures,  and  then  to  establish 
policy  for  the  industry  in  connec- 
tion with  each  measure.  State  leg- 
islation is  not  being  overlooked,  he 
said,  since  such  bills  may  involve 
principles  that  might  spread  to 
other  states  unless  they  are  prop- 
erly handled  in  the  first  instance. 

Discussing  copyright,  Mr.  Eth- 
ridge said  the  executive  committee 
has  been  particularly  charged  with 
handling  of  the  whole  subject,  with 
no  separate  committee  designated 
as  in  the  past.  The  executive  com- 
mittee seeks  to  do  three  things  in 
the    immediate    future,    he  said: 

(1)  To  support  enactment  of  the 
Duffy  Copyright  Bill  pending  in 
the  Senate  for  two  years,  with  cer- 
tain modifications  which  might 
tend  to  eliminate  opposition  to  it; 

(2)  to  approach  the  networks  in 
the  hope  of  obtaining  an  agree- 
ment in  principle  on  clearing  of 
music  (and  other  program  mate- 
rial) at  the  source,  with  terms  to 
be  reached  through  negotiation; 
and  (3)  to  confer  with  ASCAP  as 
soon  as  possible  in  the  light  of  the 
expiration  of  present  five-year  con- 
tracts on  music  performance  in 
1940,  and  in  the  hope  of  arriving 
at  an  intelligent  and  reasonable  so- 
lution of  present  difficulties  in  ad- 
vance of  contract  expiration.  In  ad- 
dition, the  executive  committee  will 
contact  the  Department  of  Justice 
in  connection  with  the  long-pend- 
ing anti-trust  suit  against  ASCAP 
which  the  Government  has  threat- 
ened to  drop. 

In  other  fields,  exploratory  work 
is  being  undertaken,  and  will  be 
made  to  dove-tail  with  the  plan 
devised  bv  Messrs.  Ethridge  and 
Loucks.  The  Joint  Committee  on 
Radio  Research,  comprising  NAB, 
Association  of  National  Advertis- 


ers and  American  Association  of 
Advertising  Agencies  membership, 
which  has  been  making  little  pro- 
gress in  recent  months,  will  re- 
ceive NAB  attention  in  the  imme- 
diate future.  Mr.  Loucks  has  been 
designated  to  carry  forward  on 
this  project,  looking  toward  crea- 
tion of  a  cooperative  bureau  to 
audit  station  coverage  and  audience 
reactions.  He  already  has  assigned 
Dr.  Herman  S.  Hettinger,  former 
NAB  research  director,  as  a  mem- 
ber of  the  technical  subcommittee, 
to  serve  for  NAB. 

Joint  Radio  Promotion 

A  meeting  has  been  scheduled  in 
New  York  April  19  with  execu- 
tives of  the  Radio  Manufacturers 
Association  to  discuss  preliminary 
aspects  of  a-  promotion  plan  for 
the  entire  radio  field.  Called  by 
Bond  Geddes,  executive  vice-presi- 
dent of  RMA,  the  session  will  be 
attended  by  Mr.  Loucks  for  the 
NAB  and  by  representatives  of  the 
major  networks,  along  with  an 
RMA  committee.  The  board  al- 
ready has  agreed  in  principal  to  a 
fund  to  promote  radio  set  sales  by 
use  of  radio  time,  and  a  coopera- 
tive effort  is  being  sought  wherein 
stations  will  collaborate,  since  in- 
creased set  sales  translate  them- 
selves into  increased  audience, 
while  set  replacements  make  for  a 
better-satisfied  audience. 

Meanwhile,  handling  of  day-to- 
day business  at  NAB  headquarters 
has  been  undertaken  by  Mr. 
Spence,  who  was  retained  by  the 
board  on  an  interim  basis  to  serve 
with  Messrs.  Ethridge  and  Loucks. 
He  is  expected  to  continue  in  office 
until  the  permanent  organization 
may  be  set  up  through  selection 
of  a  paid  president  to  succeed  Mr. 
Ethridge,  who  is  serving  without 
pay  while  retaining  his  vice-presi- 
dency and  general  managership  of 
the  Louisville  Courier- Journal  and 


Times  and  of  WHAS.  Search  for 
this  "outstanding  figure"  is  being 
continued  by  the  executive  com- 
mittee, and  the  prevalent  thought 
is  that  the  board  will  be  ready  to 
act  in  the  fall — preparatory  to  the 
next  annual  membership  meeting. 

Mr.  Spence  on  April  9  sent  to 
the  NAB  membership  on  behalf 
of  the  accounting  committee  an 
analysis  of  the  FCC  questionnaire 
sent  to  all  stations  seeking  finan- 
cial and  statistical  data  to  be  used 
in  the  chain-monopoly  investiga- 
tion. Because  of  the  inquiries  re- 
ceived by  the  committee  and  the 
NAB,  Mr.  Spence  conferred  with 
FCC  Chief  Accountant  W.  J.  Nor- 
fleet  and  obtained  the  clarifying 
data. 

Meanwhile  Mr.  Loucks  is  plan- 
ning to  attend  district  meetings 
of  the  NAB  throughout  the  coun- 
try. The  first  will  be  in  Boston 
March  16,  at  the  call  of  John 
Shepard  3d,  district  director.  Oth- 
ers are  contemplated  among  the 
17  districts,  with  several  of  the 
districts  in  contiguous  areas  plan- 
ning to  hold  joint  meetings.  Mr. 
Loucks  will  outline  organization 
plans  in  every  instance  and  seek 
to  establish  a  system  of  coordi- 
nated operation  between  the  dis- 
tricts and  the  national  organiza- 
tion. 


NBC  Station  Sales  Staff 
Auditions  Capital  Shows 

TO  FAMILIARIZE  themselves 
with  what  they  are  selling,  the 
NBC  eastern  division  station  sales 
staff,  New  York,  went  to  Washing- 
ton April  9  to  audition  26  acts  de- 
veloped by  WRC  and  WMAL.  The 
idea,  an  innovation  in  station  rep 
tactics,  may  be  extended  to  other 
NBC  managed  and  operated  sta- 
tions, according  to  M.  M.  Boyd, 
sales  manager,  eastern  division, 
NBC  station  sales. 

The  new  WRC-WMAL  offices  in 
Washington  were  inspected,  as 
well  as  the  new  WRC  transmitter 
now  operating  on  1,000  watts,  with 
5,000  watts  daytime.  Members  of 
the  staflF  who  made  the  trip  in 
addition  to  Mr.  Boyd  were  W.  0. 
Tilenius,  Gordon  Mills,  Don  Rob- 
erts, J.  D.  Van  Ambaugh  and  Wal- 
ter Scott. 


WMC  and  WREC  Given 
Plaaues  for  Flood  Work 

PLAQUES  for  meritorious  service 
during  the  1937  flood  will  be 
awarded  April  21  to  WMC  and 
WREC,  Memphis,  by  the  local 
chapter  of  the  U.  S.  Junior  Cham- 
ber of  Commerce.  The  two  stations 
turned  over  their  entire  facilities  to 
flood  relief  work  during  the  crisis 
and  WREC  was  on  the  air  512  con- 
tinuous hours  during  which  relief 
work  and  rescue  activities  were  di- 
rected, Red  Cross  funds  solicited 
and  information  transmitted  to 
stricken  areas. 

The  award  to  WMC  will  be  ac- 
cepted by  H.  W.  Slavick,  manager, 
and  Hoyt  Wooten,  president  of 
WREC,  will  accept  the  plaque  for 
his  station.  State  and  local  officials 
as  well  as  Chamber  of  Commerce 
executives  from  nearby  cities  and 
States  will  participate  in  the  cere- 
monies and  the  presentation  to 
WREC  will  be  broadcast  on  CBS. 


AYLESWORTH  GETS  COVETED  POST 


REALIZING  an  ambition  in  journalism.  Merlin  H.  Aylesworth,  first 
NBC  president,  became  publisher  of  the  New  York  World-Telegram 
April  4,  moving  up  in  the  Scripps-Howard  newspaper  organization,  with 
which  he  has  been  associated  for  the  last  year. 

Succeeding  Roy  A.  Huber,  who  returned 
to  the  general  management  of  the  Scripps- 
Howard  Newspapers,  Mr.  Aylesworth  re- 
mains on  the  board  of  Scripps-Howard 
Radio  Inc.  and  will  continue  his  contact  on 
general  operations  of  the  broadcast  sta- 
tions operated  by  the  newspaper  chain. 
During  the  last  year  he  has  devoted  him- 
self to  development  of  national  advertising 
for  the  newspaper  chain  as  well  as  to  radio. 
As  a  member  of  the  general  management, 
he  acquainted  himself  with  the  newspaper 
publishing  business  and  prepared  himself 
for  his  new  position. 
M  H  AYLESWORTH  Aylesworth  was  founder  and  first 

president  of  NBC  in  1926.  He  was  instru- 
mental in  the  development  of  commercial  broadcasting  on  a  network 
basis.  After  ten  years,  he  became  president  of  RKO  and  reorganized 
its  operations,  at  the  same  time  continuing  his  supervisory  direction  of 
NBC.  Always  ambitious  to  enter  the  newspaper  business,  he  joined 
Scripps-Howard  more  than  a  year  ago  in  its  general  business  manage- 
ment. Prior  to  joining  NBC,  he  was  managing  director  of  the  National 
Electric  Light  Association  and  before  that  chairman  of  the  Public 
Utilities  Commission  of  Colorado. 
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CREAM  OF  THE  MEDIUM  CROP 

Independent  Dairymen  on  West  Coast  Select  Radio 
 To  Build  a  New  Business  


By  R.  W.  BYRNE 

Account  Executive 
Campbell-Ewald  Co.,   San  Francisco 

"THIS  is  the  150th  Marin-Dell 
Amateur  Hour!" 

With  these  words,  Budda,  con- 
ductor of  this  three-year-old  pro- 
gram, began  a  recent  Saturday's 
broadcast  on  KFRC,  San  Francisco. 
And  behind  the  announcement  lies 
the  story  of  a  phenomenal  business 
growth  in  which  radio  advertising 
has  played  a  vital  part. 

At  the  lowest  point  in  the  late 
depression,  when  long-established 
firms  were  struggling  to  keep  their 
heads  above  water,  a  small  group 
of  courageous  dairy  farmers  from 
Marin  County,  California,  formed 
an  organization  and  entered  the 
milk  distributing  business.  Incorpo- 
rated under  the  name  Marin  Dairy- 
men's Milk  Co.  Ltd.,  the  firm  be- 
gan the  marketing  of  Marin  Dell 
dairy  products  through  the  Inde- 
pendent Stores  in  San  Francisco. 

Budda  Is  Born 

Their  resources  were  small  but 
they  were  determined  to  progress. 
Slowly  at  first,  with  a  limited  per- 
sonnel, the  organization  started  its 
march  forward  under  the  leader- 
ship of  Thomas  Foster,  general 
manager,  and  Michael  R  i  o  r  d  a  n, 
sales  manager.  They  looked  to- 
wards advertising  longingly,  but  it 
seemed  out  of  the  question  with 
their  limited  finances. 

Then  one  day  Foster  and  Riordan 
agreed  the  group  had  to  increase 
its  market  to  maintain  steady  prog- 
ress. They  knew  the  only  way  to 
do  this  was  to  advertise. 

With  their  limited  appropriation 
they  had  to  choose  their  medium 
wisely,  and  they  chose  radio.  They 
hired  Dean  Maddox,  popular  West 
Coast  master  of  ceremonies,  to 
stage  an  Amateur  Hour,  and  the 
now  famous  Budda  was  born.  Mad- 
dox's  name  is  never  mentioned  with 
any  reference  to  the  program.  It 
is  always  Budda. 

That  was  three  years  ago  and 
today  Budda  is  still  on  the  air  and 
Marin-Dell  is  a  leading  brand  of 
milk  in  San  Francisco.  General 
Manager  Foster  and  Sales  Manager 
Riordan  are  enthusiastic  in  their 
praise  of  radio  and  particularly 
Budda  and  his  Amateur  Hour,  as  a 
business  builder. 

Marin-Dell's  advertising  appro- 
priation has  been  increased  in  pro- 
portion to  its  sales  increase  and 
practically  every  media  of  adver- 
tising is  now  being  used,  but  radio 
remains  the  primary  medium,  ac- 
cording to  Mr.  Riordan. 

"It  is  my  belief  that  radio  ad- 
vertising has  done  a  thorough  job 
in  assisting  us  to  reach  our  present 
top  position  in  milk  sales  in  San 
Francisco,"  he  said.  "However,  I  do 
think  that  Dean  Maddox,  the  Bud- 
da of  our  program,  has  been  par- 
ticularly beneficial  both  to  Marin- 
Dell  and  to  radio  advertising,  by  in- 
creasing public  interest  in  the  pro- 
gram over  such  a  long  period.  Each 
week  we  are  deluged  with  requests 
for  tickets  to  see  the  broadcast  and 
at  the  present  time  we  are  issuing 
tickets  for  the  latter  part  of  the 
summer. 

"We  think  this  is  an  enviable 
situation,  having  thousands  of  peo- 
ple waiting  for  tickets  to  receive 


our  advertising  messages  in  per- 
son, not  content  with  hearing  the 
program  over  the  air." 

The  amateur  hour,  heard  each 
Saturday  night  at  8  is  a  no-script, 
unrehearsed,  extemporaneous  hour. 
All  the  talking,  including  commer- 
cial announcements,  is  ad  lib  and 
all  the  contestants  are  bona  fide 
amateurs. 

The  records  show  9,000  amateurs 
have  asked  to  appear  on  the  pro- 
gram and  250,000  letters  have  been 
sent  by  listeners. 

Careful  air-checks  reveal  that 
more  than  500  other  advertising 
firms  have  been  mentioned  on  the 
show.  The  sponsors  take  the  unique 
attitude  they  will  not  object  to  the 
mention  of  companies,  products,  in- 
dividuals and  organizations  when 
such  subjects  come  up  as  a  mat- 
ter of  course  in  the  process  of  in- 


terviewing so  many  people  from  so 
many  walks  of  life. 

Executives  of  Marin-Dell,  deter- 
mined that  Budda  shall  not  be 
hampered  or  the  spontaneous  trend 
of  the  show  stymied,  have  per- 
mitted at  least  three  contestants 
employed  by  rival  milk  dealers  to 
appear  on  the  show,  giving  a  nice 
send-off  to  the  competitive  com- 
panies. 

"We  do  not  plan  to  rest  on  the 
laurels  already  accomplished",  Mr. 
Riordan  said.  "We  will  keep  going 
forward,  expanding  our  market  and 
our  sales,  and  we  firmly  intend  to 
continue  our  radio  advertising  to 
help  us  in  this  march  of  progress." 

The  program,  which  has  the 
highest  ranking  of  any  locally  pro- 
duced program  in  the  San  Fran- 
cisco Bay  area,  is  handled  by  the 
San  Francisco  office  of  the  Camp- 
bell-Ewald Co. 


FTC  Complaints 

THE  Federal  Trade  Commission 
has  charged  Gulf  Refining  Co., 
Pittsburgh,  with  unfair  competi- 
tion in  sale  of  lubricating  oil 
through  allegedly  disparaging  ref- 
erences to  competitor's  products. 
Skol  Co.,  New  York,  has  stiupu- 
lated  with  the  FTC  that  it  will 
cease  advertising  that  its  antisep- 
tic relieves  sunburn  by  a  new  scien- 
tific light  control  principle  as  well 
as  certain  similar  claims.  lodent 
Chemical  Co.,  Detroit,  has  agreed 
to  modify  claims  for  the  perform- 
ance of  its  toothpaste.  Prince  Mac- 
aroni Co.  has  agreed  to  revise 
claims  for  its  Veta-Roni. 


PERMUTIT  Co.,  New  York  (wat- 
er-conditioning equipment) ,  has 
started  a  weekly  program  of  news 
comments  by  Bud  Squires  on 
WFBL,  Syracuse.  Agency  is  Comp- 
ton  Adv.,  New  York. 


Bosco  Goes  Net 

BOSCO  Co.,  New  York  (milk  am- 
plifier), sponsoring  Rhyming  Min- 
strel with  Don  Ross,  baritone,  on 
WOR,  New  York,  since  Jan.  3,  on 
April  11  expanded  the  show  to  a 
Mutual  network  of  three  stations. 
WCAE  will  also  carry  the  pro- 
gram starting  April  25.  Kenyon  & 
Eckhardt  is  the  agency. 


on  au±  

(Quote  from  report  of  March  14,  1938) 

Be  sure  that  the  following  states  are  included  in  any  of 
your  Spring  advertising  and  sales  campaigns: 


NORTH  DAKOTA 


MONTANA 


TO  REACH  THIS  AUDIENCE 

K  F  y  R 

IS  THE  LOGICAL  OUTLET 


LET  US  TELL  YOUR  STORY 

MEYER  BROADCASTING  CO. 

BISMARCK  •  NORTH  DAKOTA 

Gene  Furgason  and  Co. — National  Representatives 
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THE  Suiinadd.  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — trariscriptions 
so — spot  announcements 
ta — transcription  announcements 


KFRC,  San  Francisco 

Bank  of  America,  San  Francisco, 
weekly  sp,  thru  Charles  R.  Stuart 
Adv.,  San  Francisco. 

Williams  S.L.K.  Laboratories,  Los 
Angeles  (Rux),  2  weekly  sp,  thru 
General  Adv.,  Los  Angeles. 

P.  Lorillard  Co.,  New  York  (Sensa- 
tion cigarettes),  2  weekly  sp,  thru 
Lennen  &  Mitchell,  N.  Y. 

Roma  Wine  Co.,  San  Francisco, 
weekly  sp,  thru  James  Houlihan 
Adv.,  San  Francisco. 

Star  Outfitting  Co.,  San  Francisco 
(clothing),  6  weekly  sa,  thru  Al- 
lied Adv.  Agencies,  San  Francisco. 

Lever  Bros.  Co.,  Cambridge  (Spry), 

5  weekly  sa,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

Time  Tested  Laboratories,  Cleveland 
(household  appliances),  3  weekly  i. 
thru  Meldrum  &  Fewsmith,  Cleve- 
land. 

Industrial  Training  Corp.,  Chicago, 
1  weekly  t,  thru  James  R.  Lunke 

6  Associates,  Chicago. 
Williamson  Candy  Co.,  Chicago  (Oh 

Henry),  5  weekly  ta,  thru  John  H. 
Dunham  Co.,  Chicago. 

Minnesota  Consolidated  Canneries 
(food  products),  weekly  sp,  thru 
Long  Adv.  Service,  San  Francisco. 

Walker  Remedy  Co.,  Waterloo,  la. 
(Walko  poultry  remedy),  6  weekly 
ta,  thru  Weston-Barnett,  Waterloo. 

KSFO,  San  Francisco 

U.  S.  Products  Corp.,  San  Jose,  Cal. 
(Signet  fruit  juice),  2  weekly  sp, 
thru  Long  Adv.  Service,  San  Jose. 

Golden  State  Co.,  San  Francisco 
(creamery  products),  weekly  sp, 
thru  N.  W.  Ayer  &  Son,  San  Fran- 
cisco. 

Lever  Bros.  Co.,  Cambridge  (Spry), 
5  weekly  sa,  thru  RuthraufE  & 
Ryan,  N.  Y. 

Elmer  Bros.  Nursery,  San  Jose.  Cal. 
(flowers  and  shrubs)  2  weekly  sp, 
thru  Allied  Adv.  Agencies,  San 
Francisco. 

WPTF,  Raleigh,  N.  C. 

Atlantic   Ice   &    Coal   Co.,  Atlanta 

(beer),  56  sa,  direct. 
Nu-Enamel  Co.,  Raleigh,  14  weekly 

sa,  direct. 
Longines-Wittnauer  Co.,  New  York, 

224  so,  thru  Arthur  Rosenberg  Co., 

N.  Y. 

American  Tobacco  Co.,  New  York 
(Roi-Tan),  60  sa,  thru  Lawrence 
C.  Gumbinner,  N.  Y. 

WTMJ,  Milwaukee 

B.  F.  Goodrich  Rubber  Co.,  Akron, 
26  sp,  thru  Ruthrauff  &  Rvan, 
N.  Y. 

Griffin  Mfg.  Co.,  New  York  (shoe 
polish),  daily  sp,  26  weeks,  thru 
Bermingham,  Castleman  &  IPierce, 
N.  Y. 

WBT,  Charlotte 

Quaker  Oats  Co.,  Chicago  (maca- 
roni), 3  weekly  sp,  thru  Mitchell- 
Faust  Adv.  Co.,  Chicago. 

American  Tobacco  Co.,  New  York 
(Roi-Tan),  91  sa,  thru  Lawrence 
C.  Gumbinner.  N.  Y.  Pure  Oil  Co., 
Atlanta,  3  daily  sa,  direct. 

WOW,  Omaha 

Paxton  &  Gallagher  Co.,  Omaha 
(Butternut  coffee),  6  weekly  sp, 
thru  Buchanan  &  Thomas,  Omaha. 


WGAR,  Cleveland 

Texas    Distributing    Co.,  Cleveland 

(Texaco),  35  sa,  thru  Lang,  Fisher 

&  Kirk,  Cleveland. 
Ward  Baking  Co.,  Brooklyn,  234  ta, 

thru  Sherman  K.  Ellis,  N.  Y. 
Hartz  Mountain  Products  Co.,  New 

Y^ork,  39  sa,  direct. 
J.  L.   Prescott  Co.,   Passaic,  N.  J. 

(Oxol),  170  sa,  thru  BBDO,  N.  Y. 
Samuel  Stores,  New  York.  1000  sa. 

thru  Frank  Sawdon,  N.  Y. 
Zonite  Products  Corp.,  New  York,  24 

sa,  thru  McCann-Erickson,  N.  Y. 

CKNX,  Wingham,  Ont. 

Brownie  Nut  Co.,  Gait.  Ont.  (Jumbo 
peanuts),  26  t,  direct. 

Quaker  Oats  Co.,  Peterborough,  Ont. 
(Ful-O-Pep  poultry  feed),  26  /, 
thru  Lord  &  Thomas,  Chicago. 

MacDonald  Medicine  Co.,  Hamilton 
(Mus-Kee-Kee),  5  weekly  *,  direct. 

Templeton's  Ltd.,  Toronto  (T.  R.  C. 
Raz-Mah),  3  weekly  *,  thru  Asso- 
ciated Bcstg.  Co.,  Toronto. 

W.  K.  Buckley,  Toronto  (Zev  stock 
remedy),  daily  sa,  direct. 

WICC,  Bridgeport,  Conn. 

American    Tobacco    Co.,    New  York 

(Lucky  Strike),  96  ta,  thru  Lord 

&  Thomas.  N.  Y. 
Alka-Dent  Products  Co..  New  York. 

23    sa,    thru    Ruthrauff   &  Ryan, 

N.  Y. 

Reid,  Murdoch  &  Co.,  Chicago  (Mon- 
arch food),  312  sa,  thru  Rogers  & 
Smith  Adv.  Agency,  Chicago. 

R.  G.  Sullivan  Co..  Manchester.  N.  H. 
(7-20-4  cigars),  231  sa,  thru  Broad- 
cast Adv.,  Boston. 

WIP,  Philadelphia 

Lee  Tire  &  Rubber  Co.,  Consho- 
hocken.  Pa.,  12  weekly  sa,  thru 
Benjamin  Eshelman  Co.,  Philadel- 
phia. 

Royal  Lace  Paper  Works,  Brooklyn, 
5  weekly  sa,  thru  Lawrence  C. 
Gumbinner  Co.,  N.  Y. 

WPEN,  Philadelphia 

McCarter  Bottling  Co.,  Philadelphia 
(soft  drinks),  daily  sa,  direct. 


WHN,  New  York 

I.  J.  Fox.  New  York  (furs),  56  week- 
ly sa,  8  weeks,  thru  Hyman  Levy 
Adv.  Agency,  Newark. 

Alka-Dent  Products  Co..  New  York, 

12  so,  thru  Ruthrauff  &  Ryan. 
Madison    Personal    Loan    Co.,  New 

York,  3  weekly  t,  thru  Klinger  Adv. 
Agency,  N.  1'. 

Community  Opticians  of  Brooklyn,  12 
sp.  thru  Commonwealth  Adv.  Agen- 
cy, Boston. 

WHO,  Des  Moines 

Rev.  John  Zoller,  Detroit,  26  sp,  thru 

Aircasters,  Detroit. 
Reliance  Mfg..  Co..  Chicago  (shirts), 

13  sp.  thru  Mitchell-Faust  Adv. 
Co.,  Chicago. 

Slater  Distrib.  Co..  Storm  Lake,  la.. 
3  weekly  sp.  direct. 

Oneida  Ltd..  Oneida,  N.  Y.  (silver- 
ware). 10  t,  thru  BBDO,  N.  Y. 

WNEW,  New  York 

Butterick  Co.,  New  York  (patterns), 

6  weekly  sp,  thru  Chas.  W.  Hovt 

Co.,  N.  Y. 
Schwab   Bros.   &   Baer,   New  York 

(cigars),  30  weekly  so,  13  weeks, 

thru  Gale  Inc.,  N.  Y. 
Hampden    Sales    Assn.,    New  York 

(cosmetics),  18  sp,  thru  Blow  Co.. 

N.  Y. 

KFI,  Los  Angeles 

Christopher  Candy  Co..  Los  Angeles 
(packaged  candy),  weekly  sp,  thru 
A.  A.  Bert  Butterworth  Adv. 
Agency,  Los  Angeles. 

American  Tobacco  Co.,  New  York 
(Bull  Durham),  3  weekly  t,  thru 
Lord  &  Thomas,  N.  Y. 

John  Morrell  &  Co.,  Ottumwa,  la. 
(dog  food),  4  weekly  sp,  thru 
Henri.  Hurst  &  McDonald,  Chi- 
cago. 

Warner  Bros.  Pictures  Inc.,  Los 
Angeles  (motion  pictures),  weekly 
so,  thru  Stodel  Adv.  Co.,  Los 
Angeles. 

North  American  Accident  Insurance 
Co.,  Newark  (insurance),  2  weekly 
sp.  thru  Franklin  Bruck  Adv. 
Corp.,  N.  Y. 


HOW  THEY  GREW— Radio  and 
Sen  Kaney,  assistant  to  the  vice- 
president  of  NBC's  Central  Divi- 
sion in  Chicago.  When  Mr.  Kaney 
first  got  into  radio  16  years  ago  as 
a  piano  player  and  ukelele  strum- 
mer,  the  engineer  sat  in  the  studio 
and  kept  an  eye  on  the  old  tin  can 
microphone  suspended  from  a 
cross  bar.  The  other  picture  of  Mr. 
Kaney  was  taken  recently.  He  likes 
to  tell  folks  how  he  has  made  his 
living  for  16  years  from  radio 
alone,  and  he  predicts  the  next  16 
years  will  see  many  more  changes. 


KNX,  Hollywood 

Lyndonville  Cannery  Co.,  Lyndonville, 
N.  Y.  (V.  B.  apple  .sauce),  6  week- 
ly sp,  thru  Melvin  F.  Hall  Adv. 
Buffalo. 

Kern  Syrup  &  Preserving  Co..  Los 
Angeles,  5  weekly  sp,  thru  Charles 
H.  Mayne  Co.,  Los  Angeles. 

Johnson,  Carvel  &  Murphy,  Los  An- 
geles (Mother's  cocoa  and  chicken 
broth),  6  weekly  sp,  thru  William 
A.  Ingoldsby  Co.,  Los  Angeles. 

Zonite  Products  Corp.,  New  York 
(Larvex),  3  weekly  sa,  thru  Mc- 
Cann-Erickson, N.  Y. 

De  Forrest  Radio  Training  School. 
Chicago,  3  t,  thru  Presba,  Fellers 
&  Presba,  Chicago. 

WGN,  Chicago 

P.  Lorillard  Co..  New  York  (Old 
Gold  cigarettes),  daily  sp,  thru, 
Lennen  &  Mitchell.  N.  Y. 

Peter  Fox  Brewing  Co.,  Chicago  (Fox 
DeLuxe  beer),  daily  sp,  thru 
Schwimmer  &  Scott,  Chicago. 

KQW,  San  Jose 

Y.  Traverse  Co.,  San  Francisco 
(wholesale  groceries)  3  weekly  sa, 
thru  W.  A.  Miller  Agency,  Oakland. 

WMFJ,  Daytona  Beach,  Fla. 

Borg- Warner  Corp.,  Detroit  (Norge 
refrigerators),  6  weekly  sp,  thru 
Cramer-Krasselt  Co.,  Milwaukee. 

WOR,  Newark 

Journal  of  Living  Publications  Corp., 
New  York,  weekly  sp,  thru  Frank- 
lin Bruck  Adv.  Corp.,  N.  Y. 

WWSW,  Pittsburgh 

Finger-Dent.  W^illiamsport,  Pa.  (latex 
toothbrush),  3  daily  so,  direct. 


Daylight  Saving  Time 

{Continued  from  page  Si) 


CANADA 

Aurora,  Ont.  Napanee,  Ont. 

Beauharnois,  Que.  Niagara  Falls,  Ont. 

Bowmanville,    Ont.  Oakville,  Ont. 

Brampton,  Ont.  Orillia,  Ont. 

Burlington,  Ont.  Oshawa,  Ont. 

Chicoutimi,  Que.  Ottawa,  Ont. 

(May  7-Sept.  24)  Peterborough,  Ont. 
Coaticook,  Que.  (June  14-Sept.  5) 

Cobourg,  Ont.  Port  Arthur,  Ont. 

(May  16-Sept.  18)       (E.S.T.  all  year) 

Cooksville    Ont.  Port  Colborne,  Ont. 

Cornwall,  Ont.  Port  Hope,  Ont. 

Cowansville,  Que.  Quebec,  Que. 

Danville,  Que.  Regina,  Sask. 
Dartmouth,  N.  S.  (April  10-Oct.  9) 

Dolbeau,  Que.  Richmond,  Que. 

Drummondville,  Que.  St.  Catherines,  Ont. 

Dunnville,  Ont.  St.  Hyacinthe.  Que. 

Erindale,  Ont.  St.  Jean,  Que. 

Estevan,  Sask.  St.  Jerome,  Que. 

(C.S.T.  all  year)  St.  John.  N.  B. 

Farnham,  Que.  St.  Lambert,  Que. 

Fort  Erie,  Ont.  Shawinigan  Falls.  Que. 

Fort  William,  Ont.  Sherbrooke,  Que. 

Giinanoque,  Out.  Sorel,  Que. 

Granby,  Que.  Sudbury,  Ont. 
Grand  Mere,  Que.  (June  4-Sept.  3) 

Guelph,  Ont.  Thorold,  Ont. 

(May  15-Sept.  5)  Three  Rivers,  Que. 

Halifax,  N.  S.  Timiskaming,  Que. 
Hamilton,  Ont.  (May  14-Sept.  24) 

Hawkeysbury,  Ont.  Toronto,  Ont. 

Hull,  Que.  Valleyfield,  Que. 

Kingston,  Ont.  Verdun,  Que. 

Lachute,   Que.  Victoriaville.  Que. 

Leaside.  Ont.  w^ii^^'^^'r^^^- 
Levis,  Que.  °."*A 

Tut  /->.  Westmount,  Que. 

Magog,  Que  Weston,  Ont.. 

Matane,  Que.  Weyburn.  Sask. 

Metis  Beach,  Que.        Whitby,  Ont. 
Moncton,  N.  B.  Yorkton,  Sask. 

Montreal,  Que.  (C.S.T.  all  year) 

LABRADOR   AND  NEWFOUNDLAND 
Daylight  Saving  from  May  8  to  Octo- 
ber 1. 

IN  EUROPE 

Great  Britain,  Northern  Ireland,  Irish 
Free  State  and  the  Channel  Islands,  from 
April  10  to  October  2. 

France  from  March  27  to  October  1 

Belgium  from  March  27  to  October  1 

Holland  from  May     15  to  October  2 

Portugal  from  March  26  to  October  1 

NEW  ZEALAND 
Clocks  will  be  advanced  thirty  minutes 
September  24  to  continue  until  April  30, 
1939. 


Page  54  •  April  15,  1938 


BROADCASTING  •  Broadcast  Advertising 


FLOOD  WATERS— Of  the  Che- 
halis  and  Cowlitz  rivers,  aided  by 
hea-vy  rains,  recently  flooded  ap- 
proaches to  the  new  studio  and 
transmitter  building  of  KELA, 
Centralia,  Wash.,  forcing  the  staff 
headed  by  J.  Elroy  McCaw  to  use 
rowboats  to  enter  and  leave  the 
building  from  Chehalis,  only  three 
miles  away.  Even  Congi-essman 
Martin  Smith  of  the  Centralia- 
Chehalis  district  had  to  be  ferried 
to  and  from  the  station  when 
booked  for  a  speech.  Damage  was 
negligible,  the  waters  falling  just 
an  inch  short  of  flooding  the  build- 
ing's floors  and  reaching  only  a 
short  way  above  the  insulators. 
KELA  went  into  operation  last  No- 
vember as  a  full-time  500-watter 
on  1440  kc. 


Weiss  Belittles  Charge 
Made  by  Townsend  Club 

CLAIM  of  Dr.  Francis  E.  Town- 
send  that  he  had  been  denied  free- 
dom of  speech  on  the  Don  Lee 
Broadcasting  System  because  a 
portion  of  his  April  4  prepared 
Townsend  Radio  Club  speech  was 
deleted,  was  branded  as  "childish" 
by  Lewis  Allen  Weiss,  general 
manager  of  the  network,  in  Los 
Angeles. 

"One  sentence  which  took  a  slap 
at  President  Roosevelt  was  de- 
del  e  t  e  d  from  Dr.  Townsend's 
speech,"  Mr.  Weiss  said.  "This  de- 
letion detracted  nothing  from  the 
effectiveness  of  the  broadcast.  So 
far  as  an  attack  on  the  President 
is  concemed,  that  is  an  implied 
restriction." 

To'svTisend  Radio  Club  program 
was  a  weekly  quarter-hour  feature 
on  12  California  stations  of  the 
Don  Lee  network  for  several 
months,  and  was  cancelled  by  the 
Prosperity  Pub.  Co.,  sponsors,  fol- 
lowing the  misunderstanding.  It 
was  scheduled  to  switch  to  7  Cali- 
fornia Radio  System  stations  start- 
ing April  11  for  52  weeks,  and 
emanate  from  KFOX,  Long  Beach, 
Cal.,  the  contract  having  been 
signed  by  Lisle  Sheldon  Adv.,  Los 
Angeles  agency.  Prosperity  Pub. 
Co.  plans  to  add  other  California 
stations. 


Lewis  in  Virginia 

RICHARD  FIELD  LEWIS  Jr.,  of 
San  Bernardino,  Cal.,  original  con- 
structor and  operator  of  KDON, 
Monterey,  Cal.,  no  longer  connected 
with  that  station,  is  now  60"^ 
stockholder  in  Fredericksburg 
Broadcasting  Co.,  Fredericksburg, 
Va.,  apnlicant  before  the  FCC  for 
a  new  250-watt  daytime  station  on 
1260  kc.  Other  stockholders  in  the 
concern,  holding  5C^^  each,  include 
Mayor  W.  Marshall  King;  J. 
G.  Harrison,  Richmond  passenger 
agent  of  the  Fredericksburg  &  Po- 
tomac R.  R. ;  Beniamin  T.  Pitts, 
theater  operator;  George  C.  Clan- 
ton,  local  Chamber  of  Commerce 
secretary;  John  F.  Gouldman  Jr., 
local  banker;  G.  H.  Harding,  local 
operator;  J.  V.  O'Toole,  oil  dis- 
tributor; J.  J.  Garner,  wholesale 
grocer. 


Beauty  Time 

(Continued  from  Page  iO) 
tive  manufacturers  presented  the 
range  to  the  winner.  The  effects  of 
this  constant  day  by  day  advertis- 
ing were  soon  noticed  by  the  local 
dealers.  Through  their  cooperation 
it  was  possible  to  check  the  dealer 
merchandising  value  of  the  book. 
Dealers  were  given  opportunities  to 
secure  quantities  of  the  book  for 
distribution  and  announcements 
were  made  on  the  program  suggest- 
ing a  visit  to  these  dealers  for 
copies  of  "Health,  Beauty  and 
Charm." 

Some  were  skeptical  of  individ- 
ual benefits  since  the  name  "Ohio 
Edison  Company"  appeared  on  the 
book  cover,  but  when  they  learned 
that  its  distribution  was  increas- 
ing store  traffic,  sales  and  customer 
interest,  the  "doubters"  came  in 
person  to  secure  their  supply  of 
books.  The  following  tabulation 
shows  the  various  channels  through 
which  the  books  were  distributed: 

Number  of  books  given  out  at  bill 
paying  offices,  15,402;  personal  re- 
quests— telephone,  mail,  etc.,  1,580; 
schools,  410;  No.  of  books  used  by 
salesman,  direct  canvassing,  etc., 
471;  requests  from  dealers,  16,- 
190;  total  for  Akron  division  for 
period  of  six  months,  34,053. 

Some  dealers  stamped  their  name 
and  address  in  the  books  so  that 
customers  would  recall  where  they 
had  secured  their  books.  Others  al- 
so put  additional  advertising 
pamphlets  into  the  envelope  in 
which  the  beauty  book  was  pre- 
sented. Summing  up  the  phases  of 
Mr.  Webber's  program — the  deal- 
ers, the  electric  customers,  the  ra- 
dio, the  salesmen,  the  housewives 
and  even  the  schools — it  has  proved 
to  be  a  far-reaching,  interest-gain- 
ing sales  activity  and  after  all  that 
is  an  advertising  man's  job. 

Naturally,  tbe  prospect  lists  se- 
cured from  hundreds  of  telephone, 
mail  and  personal  contacts  all  con- 
tributed to  the  success  and  inter- 
est of  the  project.  Similar  pro- 
grams based  on  the  book  have  been 
introduced  in  the  other  divisions  of 
the  company  and  their  favorite  ac- 
ceptance further  proves  to  adver- 
tising men  the  possibilities  of  this 
new  trend  toward  interesting  the 
women — our  chief  users  of  electric 
power  and  equipment  in  the  home. 


NBC  Shifts  Technicians 

NBC  has  transferred  three  techni- 
cal experts  from  New  York  to 
Hollywood  to  supervise  construc- 
tion of  the  network's  new  western 
division  headquarters  now  being 
erected  in  the  latter  citv  at  Sun- 
set Blvd.  &  Vine  St.  Robert  S. 
Schuetz,  engineer,  has  been  placed 
in  charge  of  electrical  and  me- 
chanical installation;  J.  J.  Arnone, 
technician,  has  charge  of  architec- 
tural details  and  construction  and 
Edward  Nolen  will  supervise  in- 
stallation of  broadcasting  equip- 
ment in  the  new  unit  building. 
They  have  established  headquarters 
at  the  field  office  site  of  the  new 
building  and  will  remain  there  un- 
til the  structure  is  completed.  The 
new  NBC  western  division  head- 
quarters are  to  be  ready  by  Sep- 
tember. 


GABRIEL  HEATTER.  WOR  com- 
mentator, was  chosen  the  leading 
eomnientator  on  the  air  in  a  poll  of 
the  senior  class  of  New  York  U. 
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STANDARD  MILLING  Co.,  New 
York,  has  moved  its  main  ofBce  from 
New  York,  to  309  W.  Jackson  Blvd., 
Chicago.  Standard,  which  manufac- 
tures Ceresota,  Heckler's  Superlative 
and  Aristos  flours,  will  retain  a  sales 
office  in  New  York  as  well  as  offices 
in  Boston,  Buffalo,  Philadelphia,  Bal- 
timore, St.  Louis,  Kansas  City,  Pitts- 
burg, Milwaukee,  the  Twin  Cities, 
Cleveland  and  Cincinnati.  A  quarter- 
hour  program  broadcast  thrice  weekly 
for  Heckler's  Superlative  flour,  is  be- 
ing continued  on  WIBX,  Utica,  N. 
Y.,  according  to  George  E.  Hum- 
bert, advertising  manager  of  Stan- 
dard. Benton  &  Bowles,  New  York, 
has  the  account. 

ALBERS  BROS.  MILLING  Co., 

Seattle  (Friskies  dog  food),  opened  a 
Chicago  office  at  228  N.  La  Salle  St., 
April  1  with  Harry  Hoffman,  as  man- 
ager. Extensively  advertised  on  the 
West  Coast,  first  Friskies  advertising 
in  the  Midwest  was  recently  started 
on  WMAQ,  Chicago.  [Bkoadcasting, 
April  1].  Erwin  Wasey  &  Co.,  Chi- 
cago, has  the  account,  with  Ed  Nix, 
account  executive. 

LOCAL  LOAN  Co.,  Chicago,  for  the 
fourth  successive  year  will  sponsor  on 
WBBM,  Dugout  Dope,  quarter-hour 
preceding  Chicago  White  Sox  games, 
in  which  Val  Sherman  interviews 
fans.  The  business  is  placed  direct. 

OLDEST  sponsor  on  KSFO,  Sau 
Francisco,  is  B.  Simon  Hardware 
Co.,  Oakland,  Cal.,  which  began 
Fishin'  Fool  in  1931  and  has  renewed 
the  series  for  another  year. 


PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (American  Family  soap),  in- 
creased its  radio  advertising  in  the 
Chicago  market  by  starting  sponsor- 
ship of  Manhattan  Mother,  new  serial 
on  WBBM,  April  11.  The  new  show, 
aired  from  1-1 :15  p.  m.  five  times 
weekly  is  written  by  Orin  Tovrov  and 
produced  by  Stuart  Dawson.  P  &  G 
will  continue  with  Truman  Bradley, 
commentator  program,  on  WBBM  at 
9  :45-10  a.  m.,  six  days  weekly.  H.  W. 
Kastor  &  Sons  Adv.  Co.,  Chicago,  is 
agency. 

NELSON  BROS.  Furniture  Co.,  Chi- 
cago, has  placed  the  accounts  of  its 
local  South  Side  store  and  Peoria 
store  with  George  H.  Hartman  Co., 
those  of  its  local  North  Side  and  Mil- 
waukee stores  with  Selviair  Broad- 
casting System.  Hartman  Co.  does 
not  have  the  entire  account  as  in- 
correctly stated  in  Broadcasting 
April  1.  Nelson  stores  are  sponsor- 
ing a  number  of  baseball  programs 
this  season. 

CHARLES  GULDEN  Inc.,  New 
York  (mustard),  on  May  4  renews 
Oulden  Serenaders  on  WJZ,  New 
York,  for  four  weeks.  Program  is 
heard  Tuesday  and  Thursday  eve- 
nings, through  Chas.  W.  Hoyt  Co., 
New  York. 

MORRIS  PLAN  BANK,  sponsoring 

You,  the  Unseen  Jury,  on  WEAF, 
New  York,  Tuesday  evenings,  on 
April  .5  increased  the  length  of  the 
program  from  15  minutes  to  a  half- 
hour.  Gotham  Adv.  Agency,  New 
I'ork,  is  in  charge. 

L.  H.  BEAUCHAMP  &  SON,  Al- 
hambra,  Cal.  (Canary-Vita  bird  food), 
which  used  radio  last  fall  in  a  two- 
month  campaign,  on  May  2  will  start 
participation  every  other  week  in  the 
Houseioives  Protective  League  and 
Sunrise  Salute  programs  on  KNX, 
Hollywood.  Sponsor  will  participate 
in  each  program  thrice  weekly  during 
its  13  weeks  contract.  Agency  is  Lock- 
wood-Shackelford  Co.,  T;OS  Angeles. 


STRAIGHT  SHOTS 

Ralston  Aims  at  Younssters 
 And  Hits  the  Marl<= 


ON  THE  air  since  1932  the  Tom 
Mix-Ralston  Straight  Shooters  pro- 
gram has  signed  off  for  the  sum- 
mer months  with  an  enviable  rec- 
ord. Sponsored  by  Ralston-Purina 
Co.,  St.  Louis,  the  1987-38  radio  se- 
ries has  resulted  in  the  highest  vol- 
ume of  wheat  cereal  business  in 
the  company's  history,  according 
to  executives  of  Gardner  Adv. 
Agency,  that  city,  who  handled  the 
show. 

Box  top  returns  on  five  premium 
offers  made  since  last  fall  were 
100%  higher  than  during  the  prev- 
ious season.  Premiums  such  as  tel- 
escopes, telegraph  sets,  secret  inks, 
movie  make-up  kits  and  Tom  Mix 
belt  and  buckle  sets  have  received 
unprecedented  response. 

The  program,  featuring  Jack 
Holden  of  Wamboldt  &  Holden, 
Chicago  production  firm,  as  Tom 
Mix,  crusades  for  high  ideals,  fair 
play  and  clean  living.  The  serial 
left  the  air  March  25  and  will  re- 
turn in  the  fall.  Plans  already  are 
being  made  for  its  production.  Dur- 
ing the  past  season  it  was  aired 
on  22  NBC-Blue  stations  at  5:45  p. 
m.  (ET)  with  a  repeat  broadcast 
an  hour  later  for  the  Midwest. 

DR.  PEPPER  BOTTLING  Co.,  of 
Baltimore,  carrying  forward  the  pol- 
icy of  its  home  Dallas  concern,  spon- 
sor of  radio  programs  on  a  special 
Southern  network,  on  April  16  starts 
a  26-week  sponsorship  of  the  Treasure 
Hunt  on  WBAL,  Baltimore,  Satur- 
day nights.  Dr.  Pepper  is  a  major 
radio  user,  going  on  the  air  in  every 
community  as  fast  as  it  opens  up  new 
distribution  territory. 


STOP  WEAR  Co.,  Los  Angeles, 
which  has  not  used  radio  in  more 
than  two  years,  is  conducting  a  four 
weeks  test  campaign  for  Stop-Wear 
shoe  liquid  on  KFI,  that  city,  and 
KNX,  Hollywood,  using  participation 
programs  thrice  weekly.  Campaign 
started  March  30  and  sponsor  is  using 
Ann  Warner's  Chats  With  Her  Neigh- 
bors on  KFI  and  the  KNX  Eddie  Al- 
bright program.  Newspapers,  street  car 
cards  and  dealer  displays  are  also  be- 
ing utilized.  Lord  &  Thomas,  Los  An- 
geles, has  the  account. 

LEE  H.  MERRILL,  recently  was 
transferred  from  the  Los  Angeles  of- 
fice to  become  advertising  manager 
of  Golden  State  Co.,  San  Francisco 
(dairy  products),  pioneer  users  of  ra- 
dio time. 

7-UP  BOTTLING  Co.,  Dallas  (soft 
drink),  on  April  13  started  a  weekly 
show  titled  Professor  I.  Q.  on  KRLD, 
that  city,  broadcast  from  a  theatre. 

COCKSHUTT  PLOW  Co.,  Brant- 
ford,  Ont.,  has  signed  for  a  month's 
daily  participation  starting  April  5 
in  Canadian  Farm  d  Home  Hour  on 
CKNX,  Wingham,  Ont.  Alternate  an- 
nouncements are  devoted  to  each  of 
10  Cockshutt  implements.  Placed  di- 
rect. 

JAMES  E.  KNOX,  vice-president  and 
general  manager  of  Charles  B.  Knox 
Gelatine  Co.,  Johnstown,  N.  Y.,  was 
in  Hollywood  in  early  April  on  a 
combined  business  and  pleasure  trip. 

Agency  Appointments 

SEARS,  ROEBUCK  &  Co.,  Califor- 
nia division,  Los  Angeles,  has  named 
Mayers  Co.  Inc.,  Los  Angeles,  to  di- 
rect its  advertising.  Radio  will  be  con- 
tinued along  with  other  media. 

BUXA-COLA  Co.,  New  York  (bever- 
age), has  appointed  the  Raymond 
Levy  organization.  New  York,  to  di- 
rect advertising.  Radio  may  be  used 
during  the  summer. 


DROPPED  IN  A  POOL  . . 


AFFECTS  THE  WHOLE 
SURFACE  EQUALLY... 

Probably  everyone  has  tossed  a  pebble  into  a 
pool  and  watched  the  waves  ripple  out  to  the 
edges.  Something  similar  happens  when  your 
advertising  message  goes  out  over  the  air  from 
KWK.  It  affects  the  whole  surface  of  the  rich  St. 
Louis  trading  area.  So  completely  and  effectively 
do  we  serve  this  territory,  advertisers  are  often 
surprised  by  the  large  returns  on  their  investment. 


IHOMAS  PITIICt 


c 


HOTEL  CHASE  ST.  LOUIS 

REPRESENTATIVE  PAUL  H.  RAYMER  CO. 
NEW    YORK      •      CHICAGO      •      SAN  FRANCISCO 


Page  56  •  April  15,  J  938 


BROADCASTING  •  Broadcast  Advertising 


AMERICAN  TOBACCO  Co.,  New 
Tork  for  its  Half-and-Half  tobacco, 
has  named  Young  &  Rubicam,  that 
city,  to  handle  its  account. 

DUDLEY  LOCK  Corp.,  Chicago 
(cylinder  locks),  has  appointed  H.  W. 
Fairfax  Adv.  Agency,  New  York. 

TASTYEAST  Inc.,  Trenton  (propri- 
etary) has  placed  its  account  with 
Trades  Adv.  Agency,  New  York. 

AMERICAN  BANDAGE  Corp.,  Chi- 
cago (bandages),  has  placed  its  ac- 
count with  C.  Wendel  Muench  &  Co., 
that  city. 

ASSOCIATED  DISTRIBUTORS 
Chicago  (Quickies),  has  named  Bu- 
chanan &  Co.,  that  city,  to  handle  its 
account. 

COPELAND  REFRIGERATOR 
Corp.,  Detroit  (refrigerators),  has 
placed  its  business  with  Hugo  Wagen- 
seil  &  Assoc.,  Dayton,  O. 

FOLGER  COFFEE  Co.,  Kansas  City 
(coffee),  has  appointed  Gardner  Adv. 
Co.,  St.  Louis,  to  service  its  account. 

LOVELY  LADY  Inc.,  Chicago  (cos- 
metics), has  named  Kirkland-Engel 
Co.,  that  city,  as  its  agency. 

STANBACK  MEDICINE  Co.,  Salis- 
bury, N.  C.  (remedies),  has  appointed 
Ralph  L.  Dombrower  Co.  Inc.,  Rich- 
mond, Va.,  as  agency. 

KRAMER  BEVERAGE  Co.,  Atlan- 
tic City,  N.  J.,  has  appointed  the  J. 
Zanforth  Co.,  Philadelphia,  to  direct 
advertising.  The  company  expects  to 
use  radio. 

HAMPDEN  BREWING  Co.,  Spring- 
field, Mass.,  has  appointed  Galen 
Snow  Inc.,  Springfield,  to  direct  ad- 
vertising. Radio  will  be  used. 

MEDOMAK  CANNING  Co.,  Rock- 
land, Me.,  has  appointed  H.  B.  Le- 
Quatte  Inc.,  New  York,  to  direct  ad- 
vertising. Radio  will  probably  be  used 
in  the  late  spring  or  summer. 


Golden  Gate  Announcers 
In  Garfinkel  Competition 

SIDNEY  GARFINKEL  Adv. 
Agency,  San  Francisco,  which 
places  a  considerable  amount  of 
radio  business,  is  sponsoring  its 
second  annual  contest  to  pick  San 
Francisco's  best  staff  radio  an- 
nouncer. The  competition  began 
April  1  and  will  continue  through 
April  22. 

During  that  period  all  announc- 
ers who  are  used  regularly  on  com- 
mercials and  sustainers,  but  who 
jare  not  entertainers  as  well,  will 
,be  judged  by  a  group  of  eight 
i  judges.  They  will  be  judged  on  dic- 
Ition,  sincerity  and  effectiveness. 
iThe  ratings  will  be  excellent — five 
points;  good — three  points;  fair — 
lone  point.  A  Victory  Trophy  will 
Ibe  awarded  to  the  announcer  get- 
jting  the  greatest  number  of  points 
on  a  percentage  of  the  number  of 
Itimes  heard.  The  trophy  will  be 
•permanent,  with  the  station  for 
(which  the  winner  works  getting  a 
(jtrophy  to  be  held  one  year.  The 
Ipudges  are:  Darrell  Donnell,  Bob 
pall,  Emilia  Hodel,  Bob  Kinsley, 
ijArthur  Linkletter,  Cyril  Magnin, 
p.  Clarence  Myers  and  Edwin 
ipuerr. 

I       Vitalogy  Regional 

k^ITALOGY  Assn.,  West  Los  An- 
geles, Gal.  (home  remedies)  start- 
fed  weekly  five-minute  programs  on 
:he  Oklahoma  network  April  13. 
vf  test  is  successful  other  stations 
kill  be  used.  The  business  is  placed 
Birect. 


I 


3ULF  OIL  Co.'s  CBS  show,  Phil 
3aker,  will  leave  the  air  June  26  to 
lie  replaced  for  the  summer  by  a  new 
program,  not  yet  chosen.  Agency  is 
lYoung  &  Rubicam,  New  York. 


^  Challenge  to 
National  Advertisers  and 
their  Agencies: 


(According  to  "SALES  MANAGEMENT 
1938  Survey  of  Buying  Power) 


BALTIMORE  Area's  Effective  Buying  Income 

is  ^651,239,000 

but  Actual  Retail  Sales  in  1937-- 
were  on  ly  $387,438,000 

therefore  $263,801,000 

'lONELY  DOLLARS"  in  the  Baltimore 

market  are  awaiting  the  right  appeal! 

• 

The  ^Wight  appeaV'  is  up  to  you  .  .  .  hut  the 
right  place  for  the  appeal  is  WFBK,  Baltimore's 
oldest  and  most  popular  radio  station! 


inBQLTI 

THEY  L 
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NEW  idea  for  presentation  of 
operettas  is  that  used  on 
WNYC,  New  York,  for  Gil- 
bert &  Sullivan  programs. 
The  series  is  live  for  straight  dia- 
log and  uses  transcriptions  for  the 
music.  One  act  is  presented  each 
week.  The  program  is  fed  to  Inter- 
city and  WLW-Line  stations. 

*  Ji: 

Help  Wanted 

CLASSIFIED  section  of  the  air  is 
broadcast  three  times  daily  on 
WSAR,  Fall  River,  Mass.,  under 
title  of  Buyers  and  Sellers  Club. 
Apartments  to  let,  houses  for  sale, 
help  wanted  and  other  classified 
items  are  aired  under  sponsorship 
of  several  local  business  men.  So 
well  liked  that  all  sponsors  are 
signing  renewals,  says  WSAR. 

Answers  for  Visitors 

TO  ACQUAINT  San  Franciscans 
with  the  details  of  local  history  so 
that  they  can  answer  all  questions 
asked  by  visitors  at  the  1939  Ex- 
position, KSFO,  that  city,  has 
started  Landmarks  of  Romance,  a 
Saturday  afternoon  series  directed 
by  the  Federal  Theatre  and  pro- 
duced under  auspices  of  the  local 
Junior  Chamber  of  Commerce. 


Mi  PROGRAMS 


Phone  Fun 

NEW  radio  game  called  Answers 
has  started  on  CKLW,  Windsor- 
Detroit,  Friday  evenings,  under 
direction  of  Frank  Burke.  Listen- 
ers write  out  the  word  "answers", 
placing  their  telephone  numbers 
under  the  seven  letters.  Announce- 
ments go,  "If  Lincoln  freed  the 
slaves  and  the  first  letter  of  your 
phone  number  is  D,  give  yourself 
a  check;  if  it's  false  that  Babe 
Ruth  is  the  greatest  living  football 
star  and  the  second  letter  of  your 
number  is  A,  give  yourself  a 
check."  First  listener  with  a  check- 
mark in  each  of  the  seven  spaces 
calls  the  station,  is  declared  win- 
ner of  the  evening.  The  local 
Weil's  Furniture  Store  is  sponsor. 

Council  Meetings 

CITY  council  meetings  are  record- 
ed by  WSPD,  Toledo,  for  broadcast 
during  the  late  afternoon  when  lo- 
cal citizens  are  at  home.  Record- 
ings are  made  in  the  WSPD  stu- 
dios with  a  direct  line  to  the  coun- 
cil chambers.  Local  listeners  are 
taking  a  real  interest  in  city  gov- 
ernment, says  WSPD. 

In  the  Spring  .  .  . 

MEMBERS  of  the  special  events 
department  of  WJSV,  Washington, 
are  busy  listening  in  on  all  conver- 
sations between  boys  and  girls  at 
dances,  parties,  over  cocktails.  Idea 
is  to  present  a  special  broadcast  of 
typical  conversations  to  prove  or 
disprove  the  old  notion  about 
spring  and  what  happens  when  boy 
meets  girl. 

Answers 

INFORMATION  on  any  subject  is 
supplied  during  Bureau  of  Infor- 
mation, a  daily  late  afternoon  pro- 
gram on  WAAF,  Chicago. 


SPRING 
SONG 


WABY's  rich  Capital  District,  prize  merchandising 
area,  is  stepping  up  its  buying  pace  for  the  usual 
profitable  Spring,  and  there  isn't  a  note  of  gloom  in 
the  whole  properous  zone.  Your  sales  message,  over 
its  favorite  station,  will  put  you  in  tune,  too,  for 
can't-miss  business. 

In  the  Heart  of  "The  State  That  Has  Everything^' 

Harold  E.  Smith,  General  Manager 
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Flowers  for  Ladies 
NEW  SLANT  on  programs  which 
carry  salutes  to  prominent  local 
women  is  that  of  KSL,  Salt  Lake 
City,  during  its  five  weekly  series 
titled  The  Bouquet  of  the  Day. 
Sponsored  by  the  local  Auerbach  De- 
partment Store,  the  program  uses 
style  chats  and  apparel  news.  A 
participating  florist  arranges  a  dif- 
ferent floral  bouquet  each  day  and 
a  brief  of  the  woman's  achieve- 
ments is  announced.  The  woman  se- 
lected is  presented  with  the  bouquet 
and  asked  to  tune  in  while  the  pi'o- 
gram  is  on  the  air. 

What  Happened? 

DIFFERENT  slant  on  historical 
drama  is  that  given  during  It  May 
Have  Happened,  a  weekly  series 
on  NBC-Blue  Network.  The  half- 
hour  programs  feature  historical 
dramas  with  hypothetical  endings. 
Each  broadcast,  complete  in  itself, 
deals  with  a  peculiar  historical 
situation  in  which  the  ending  is 
not  clearly  recorded  and  two  or 
more  solutions  are  possible.  Burr 
Cook  wrote  the  series. 

^  ^  ^ 

Old  Classics 
DRAMATIZATIONS  of  children's 
classics  like  "Treasure  Island"  have 
started  on  KMPC,  Beverly  Hills, 
Cal.,  under  title  of  The  Children's 
Theater  of  the  Air.  Arthur  E.  Sut- 
ton, KMPC  program  director,  pro- 
duces the  show  and  Jerome  L. 
Schwartz  adapts  it.  Parent- Teach- 
ers' Assn.  and  school  officials  are 
enthusiastic  about  the  new  series, 
says  KMPC. 

How  Smart 

JUST  for  fun,  CKGB,  Timmins, 
Ont.,  makes  I.  Q.  tests  of  various 
fraternal  and  service  organizations 
during  its  broadcasts  at  club  meet- 
ings. Makes  for  good  humor  and 
gives  the  program  a  punch,  says 
CKGB. 

Who's  Abnormal? 

FOR  THOSE  who  want  to  know 
a  little  more  about  the  psychologi- 
cal nroblems  of  every  day  life, 
WINS,  New  York,  has  started  a 
series  called  Who's  Abnormal,  fea- 
turing talks  by  Dr.  Daniel  Har- 


"WDRC 
sells  for  me!" 

You,  too,  cau  get 
definite  results  if  you 
reach  this  major  mai-ket 
through  WDRC.  There 
are  more  than  a  million 
people   in   this  area, 
whose  tastes  and  needs 
are  diversified.  Tell 
them    ahout  your 
product ' 


MILKING— Contest  at  North  Da- 
kota Agricultural  College  was  won  , 
by  Miss  Gladys  Kelly,  so  Barney 
Lavin,  commercial  manager  of 
WDAY,  Fargo,  challenged  her  to  a 
private  contest.  Left  to  right,  Cow, 
Lavin,  Cow,  Miss  Kelly.  She  won 
by  two  squirts. 


Stomach  Appeal  • 

COOKIES  are  given  to  all  children  [ 
who  pack  the  auditorium  studio  of 
KELO,  Sioux  Falls,  S.  D.,  each 
Saturday  afternoon  to  compete  dur- 
ing The  Cookie  Jar.  Seven  boys  and 
girls  are  chosen  each  week  from 
the  same  grade  in  school  to  answer 
questions  on  cun-ent  events,  limer- 
icks, jokes  and  proverbs.  A  young 
woman  announcer  asks  the  ques-  ^ 
tions,  a  judge  passes  on  them  and 
if  contestants  can't  answer  any 
visitor  is  eligible  to  volunteer.  If  he 
answers  correctly,  he  wins  a  guest 
prize,  one  of  the  25  small  prizes 
awarded  during  the  show. 

Overseas  Highway 
WHEN  the  new  highway  linking 
Miami  and  Key  West  was  dedicat- 
ed recently,  WQAM,  Miami,  broad- 
cast a  45-minute  program  of  the 
Key  West  ceremonies  which  had 
been  recorded  in  advance  by  Les- 
lie Harris  and  Phil  Kelleher  of  the 
WQAM  special  events  department. 
The  program  was  broadcast  at  the 
exact  time  of  the  ceremony  and 
the  transcriptions  were  later  pre- 
sented to  the  city  of  Key  West  as 
a  record  of  the  event. 


Battle  of  Words 

NEW  angle  on  dictionary  pro- 
grams is  that  on  KGVO,  Missoula, 
Mont.,  called  The  Word  Bout.  In- 
cluded in  the  play-down  are  selec- 
tion of  synonyms,  completion  of 
sentences  with  proper  words, 
phrasing  in  simple  English  ver- 
bose renditions  of  old  sayings  and 
adages.  Winner  of  the  weekly  con- 
test gets  his  choice  of  any  book  at 
a  local  bookshop. 

Space  Explored 

TO  GIVE  the  curiosity  the  ordi- 
nary man  has  about  stars  a  semi- 
scientific  basis,  CBS  has  started  a 
series  called  Exploring  Space,  pro- 
duced by  WPA  in  cooperation  with 
the  Hayden  Planetarium  and  the 
Columbia  U.  department  of  edu 
cation. 


IN  LOCAL 
ACCOUNTS 


=IN  CHICAGO^ 


BASIC  STATION  OF 
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How  They're  Biting 

FOE  the  sixth  consecutive  season, 
KOIN,  Portland,  Ore.,  broadcasts 

!  a  Friday  night  Fishivg  Bulletin, 
telling  week  -  end  anglers  the 

I  streams  where  "they  are  biting". 
Sponsored  by  a  hardware  firm, 
broadcasts  are  compiled  from  late 

j  reports  of  resort  keepers  and 
sporting  goods  dealers  throughout 
Oregon  and  Washington.  Excellent 

;  cooperation  is  obtained  by  men- 
tioning names  of  those  submitting 

i  reports  in  the  respective  areas. 

Good  Earth 

WHEN  spring  came  to  Milwaukee 
!  the  man  with  the  hoe  and  the 
'  woman  with  the  trailing  arbutus 
I  tuned  in  Your  Garden,  Week  by 
[  Week  on  WTMJ,  that  city.  The 

service  feature  is  conducted  by  Dr. 

Cai'l  Schwendener,  chairman  of  the 
I  city  garden  group.  Broadcasts  are 

Saturday  afternoon  so  that  all 
j  gardeners  may  listen  in. 

j  New  Deck 

1  LOCAL  bridge  fans  couldn't  figure 

■  out  the  new  Royal  deck  of  65  cards 
I  so  WGAR,  Cleveland,  suspended 
'  a  mike  above  a  bridge  table  of  ex- 
•I  perts  and  broadcast  the  descrip- 
l|tive  comments.  Ethel  Hawes  and 

■  Ben  Levin  of  the  WGAR  staff 
=  handled  the  show. 


li  -EGG-EATERS— Thronged  the  stu- 
dio auditorium  of  WNOX,  Knox- 
Kille,  the  other  night  to  see  Robert 
Sauls,    champion    egg-eater,  con- 
teume  an  even  five  dozen.  Waitress 
*feelen    June    Otto    applauds  the 
r^'  S\anner  of  a   contest  so  popular 
'^■'that    2,000    persons   were  turned 

^-i^  For  More  Homes 

-■■|'KFRO,  Longview,  Tex.,  has  start- 
'■^'■?id  a  Sunday  evening  series  spon- 
'"[L^ored  by  dealers  in  materials  for 
^fnome   building.    The    program  is 
ipuilt  around  the  Famous  Ameri- 
Ifean  Homes  transcription  series  of 
'phe  Federal  Housing  Administra- 
rji-lfcion  and  is   designed  to  instruct 
i3ii.j.,i.ocal  listeners  on  every  phase  of 
ujjjfetiome  building  from  the  purchase 
rjj.wi)f  the  lot  to  the  completion  of  the 
^tl'dnouse.   "Let's    Make   Longview  a 
-jijtCity  of  Homes",  is  the  slogan  of 
rfFRO. 


Old  Songs 
MORE  than  100  letters  is  the 
laily  average  mail  pull  of  Try  and 
^tump  Us,  a  feature  program  on 
vFRC,  San  Francisco.  Listeners 
iry  to  think  of  a  song  that  Ben 
i'loss  can't  sing.  So  far,  Moss  has 
•een  able  to  sing  60%  of  the  re- 
quests. 

Timing  and  Punch 

"OLOR  and  pacing  are  given  news- 
jasts  on  WMFJ,  Daytona  Beach, 
rla.,  by  having  three  announcers 
landle  the  15-minute  periods.  Titled 
fhree  Men  on  a  Mike,  the  news- 
lasts  feature  Ed  Sims,  Ray  Clancy 
'ind  Roscoe  Beach. 


RADIO  AND 
SCHOOLS 


A  PLAN  to  increase  student  lis- 
tener interest  has  been  devised  by 
KLZ,  Denver,  whereby  high  school 
students  study  radio  at  the  KLZ 
studios  during  school  hours.  Se- 
lected pupils  spend  four  houi's  each 
afternoon  in  various  KLZ  depart- 
ments and  are  given  a  correspond- 
ing number  of  credit  hours  by 
school  officials.  Practical  education 
with  a  wide  appeal,  says  Howard 
Chamberlain,  KLZ  production  man- 
ager. 

DOVE-TAILING  its  new  educa- 
cational  series  with  courses  in 
government  and  political  science 
studied  in  local  high  schools  and 
colleges,  CKLW,  Detroit,  has  start- 
ed School  of  the  Air,  Monday  and 
Friday  mornings.  Methods  of  pro- 
gramming will  be  open  forum, 
quizzes,  guest  talk  and  lectures  in 
which  local  civic  and  business  lead- 
ers will  participate.  Public  safety, 
crime  and  other  social  problems 
will  be  discussed. 

TWO  studios  with  a  direct  wire  to 
KFAC,  Los  Angeles,  have  been  con- 
structed at  a  cost  oif  $15,000  on  the 
campus  of  Los  Angeles  Junior  Col- 
lege. Under  the  direction  of  G.  Doug- 
las Kennedy,  instructor,  students  in 
radio  helped  plan  and  install  all 
equipment. 

NBC  announces  that  more  than^  100 
high  schools  have  entered  the  XBC- 
Scholastie  Radio  Competition  for  the 
best  1.5-miuute  all-high  school  student 
produced  and  planned  broadcast,  held 
jointly  under  auspices  of  NBC  and 
Scholastic,  a  high  school  weekly.  Con- 
test will  close  April  20  and  four  ve- 
locity microphones  will  be  awarded. 

DESIGNED  for  classroom  listeners. 
KGER.  Long  Beach.  Cal..  has  started 
a  daily  quarter-hour  news  summary 
called  Xeics  for  Students.  The  news 
is  selected  for  its  educational  value 
and  historical  significance  and  the 
programs  are  well  received  by  local 
educators,  according  to  C.  Merwin 
Dobyns.  KGER  manager. 

WOWO-WGL.  Ft.  Wayne.  Ind..  re- 
cently helped  raise  a  high  school 
basketball  scholarship  fund  of  .$2,000 
by  broadcasting  a  three-hour  program 
featuring  school  talent.  One  hour 
consisted  of  a  play  back  of  the  final 
basketball  game,  the  other  two  of 
bands  and  variety  teams. 

TITLED  Discovering  Our  Schools. 
KH.J.  Los  Angeles,  has  started  a  new 
series  directed  and  presented  by  high 
school  students. 


)^ acinic  A/ottkwait 


KFPY  .  . 

.  Spokane 

KCIR  .  . 

.  Butte 

KPFA  .  . 

.  Helena 

KRSC  .  . 

.  Seattle 

KXL  .  . . 

.  Portland 

Represented  by 
GENE  FURGASON  &  CO. 


Emergency 

EMERGENCY  service  for 
boats  and  yachts  cruising  or 
fishing  in  Florida  waters  is 
given  by  WQAM,  Miami,  in 
a  series  of  noontime  an- 
nouncements. In  addition, 
captains  of  all  boats  at  sea 
over-night  are  invited  by 
WQAM  to  furnish  passenger 
and  crew  lists  specifying 
routes  and  when  they  intend 
to  return.  Emergency  mes- 
sages of  friends  and  rela- 
tives are  broadcast. 


ilObli»liliOD'S  SDIRRT 


ADVERTISING  class  of  the  Long- 
view.  Tex.,  high  school  recently  sold 
local  commercials  for  KFRO.  that 
city,  the  money  being  divided  equally 
between  KFRO  and  the  school  which 
used  it  to  purchase  books  on  adver- 
tising. Salesmanship,  advertising,  and 
speech  classes  of  the  school  wrote  and 
produced  a  complete  program,  includ- 
ing commercial  copy. 

LOS  ANGELES  Junior  Collge  has 
turned  its  auditorium  into  a  radio 
classroom  to  receive  CBS  educational 
broadcasts  including  the  American 
School  of  the  Air  and  Los  Angeles 
Board  of  Education  -  KNX.  Holly- 
wood series. 

EVEN  the  commercial  announce- 
ments are  written  and  broadcast  by 
high  school  students  of  Racine.  Wis., 
during  a  Saturday  night  show  called 
Down  Rapids  Drive  on  WR.TN.  that 
city.  Talent  and  engineers  for  the 
program  are  students. 

GRADUATE  students  of  Clark  U. 
have  started  a  series  of  round  table 
discussions  called  Views  of  the  Neics. 
Saturday  .evenings,  on  WORC.  Wor- 
cester. Mass. 


★ 
★ 
* 


Only  a  few  blocks  or  minutes 
from  NBC  and  CBS  and  all 
film  studios. 

Luxurious  nnodern  rooms,  suites 
and  apartments  with  full  hote! 
service. 

Hollywood  headquarters  for 
agency  men,  radio  executives 
and  radio  stars, 

RatibnaJ  Tariff 


HoiiiiyiunoD 


Mary  O-  Kehrlein 
Managing  Director 


'■JUST  A  V/HISPER  OFF 
H0LLYV700D  EOULEYARD; 


FIRST  IN  CLEVELAND 
-  -^nct  Acte  d  Aou// 

1.  BEST  of  N  B  C  Blue  and  Mutual  Network  shows. 

2.  GUARANTEED  time  which  cannot  be  offered  by  any 
other  Cleveland  stations. 

3.  LOCAL   and  public  interest  programs  given  more 
attention. 

4.  EXCLUSIVE  BASEBALL  broadcasts  in  Cleveland  since 
1932. 

5.  LARGEST  and  best  staff  of  entertainers  in  Cleveland. 

6.  PIONEER  in  educational,  "stunts",  short-wave  and  fac- 
simile broadcasting. 

7.  COVERAGE  greater  than  nearest  competition  whether 
based  on  mail  analysis  or  field  strength. 

8.  ACTIVE  and  co-operative  merchandising  plus  intelli- 
gent publicity  efforts. 

9.  FINEST  studios  and  most  modern  technical  equipment. 


H.  K.  Carpenter,  Vice  Pres.  and  Gen.  Mgr. 
K.  K.  Hackathorn,  Sales  Mgr. 


FREE  &  PETERS,  Inc.  -  National  Representatives, 
New  York  -  Chicago  -  Detroit 
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THREE  IN  FLORIDA 
SIGN  WITH  BLAIR 

W.  WALTER  TISON,  general 
manager  of  WFLA,  Tampa,  an- 
nounced April  2  the  appointment 
of  John  Blair  &  Company  as  ex- 
clusive national  representative,  ef- 
fective April  15th.  With  John  T. 
Hopkins  III,  manager  of  WJAX, 
Jacksonville,  and  Fred  W.  Borton, 
president  of  WQAM,  Miami,  hav- 
ing previously  announced  the  ap- 
pointment of  John  Blair  &  Com- 
pany, this  will  give  the  Blair  or- 
ganization representation  of  three 
dominant  stations  in  the  increas- 
ingly important  Florida  market. 

The  three  Florida  stations  and 
the  Blair  organization  plan  to  work 
together  on  the  development  of  uni- 
form market  presentations  on  the 
individual  markets,  and  the  State 
of  Florida  as  a  whole.  Plans  are 
also  under  way  for  the  three  sta- 
tions to  join  together  in  a  promo- 
tion campaign  designed  to  sell 
Florida  as  a  year  around  market. 

The  Blair  company  also  repre- 
sents Don  Lee  Broadcasting  Sys- 
tem covering  the  three  Pacific 
Coast  States.  Its  list  also  includes 
WWVA,  Wheeling;  WSPD,  Tole- 
do; WBNS,  Columbus;  WOW, 
Omaha;  WGBI,  Scranton;  KTRH, 
Houston;  KDYL,  Salt  Lake  City. 


Temii  Takes  Capt.  Healy 

MAX  WULFSOHN  Inc.,  New 
York,  (Temu  soap),  has  appoint- 
ed Lester  Harrison  Associates, 
New  Yoi'k,  to  direct  advertising, 
and  on  April  11  started  Capt.  Tim. 
Healy  &  His  Stamp  Club  on  WJZ, 
New  York,  to  be  heard  Mondays 
and  Thursdays  for  13  weeks. 


FIRST 

in  "Home'* 

FIRST 


to  open  the  NEW  field 
in    **Home**    Facsimile  broadcasting. 

SYSTEM  placed  in  ac 
tnal  operation  by  the  MAJORITY  of 
MAJOR  facsimile  broadcasting  sta- 
tions. 


FIRST 

fully  visible 
"HOME"  rec 
liquids  nor  i 

FIRST 


to  PERFECT  automatic, 
fully  visible,  continuous  feed 
'*HOME"  recorders,  requiring  neither 
liquids  nor  carbon  transfer  sheets. 


to  develop  an  auto* 
matic  selective  synchronizing 
method  which  permits  "HOME"  fac- 
simile recording  in  all  AC  or  DC 
power  areas. 

The  FINCH  laboratories  are  open  to 
licensed  broadcasters  for  demonstra- 
tion,  by  appointment.  Call  Plaza 
5-6570. 


FINCH 
TELECOMMUNICATIONS 
LABORATORIES,  INC. 
37  West  57th  Street 
New  York  City 


BREWSTER  MORGAN  has  resigned 
from  the  CBS  Hollywood  production 
staff  to  join  Ward  Wheelock  Co.,  that 
city,  (former  F.  Wallis  Armstrong 
Co.)  as  producer  of  the  CBS  Holly- 
wood Hotel  program  sponsored  by 
Campbell  Soup  Co.  He  will  assist  in 
production  of  the  program  until  May 
15  when  he  takes  complete  charge, 
succeeding  Fred  Ibbett,  resigned.  Mor- 
gan will  work  with  Ibbett  until  he 
takes  over  as  producer  and  collabora- 
tive writer  with  Willis  Cooper.  Ad- 
dison Simmons,  who  has  been  collab- 
orating with  Cooper  has  left  the 
show.  Diana  Bourbon,  West  Coast 
manager  of  the  agency,  continues  as 
associate  producer  of  Hollywood 
Hotel. 

FRED  WILE,  assistant  to  Tom  Har- 
rington, West  Coast  manager  of 
Young  &  Rubicam,  Hollywood,  has 
been  transferred  back  to  the  agency's 
New  York  headquarters.  Bill  Stuart, 
West  Coast  publicity  director,  has 
been  transferred  to  New  York  for  sev- 
eral weeks  to  handle  exploitation  on 
the  ISBC  Hughesreel,  sponsored  by 
Borden  Co.  He  will  take  a  three- 
month  leave  of  absence  effective  May 
1.  returning  to  his  West  Coast  duties 
on  Aug.  1.  During  his  absence  Fred 
Jones,  his  assistant,  will  be  in  charge 
of  the  publicity  department. 

FRANCIS  C.  BARTON  Jr.,  member 
of  the  New  York  radio  department 
of  N.  W.  Ayer  &  Son  for  several 
years  and  in  charge  of  the  agency's 
Albany  office  since  last  August,  has 
joined  CBS  to  work  with  Leonard 
Hole,  director  of  program  service. 

HILL  BLACKETT,  president  of 
Blackett-Sample  -  Hummert,  Chicago, 
returning  from  a  European  trip  on 
April  7,  would  not  vertify  reports  that 
the  agency  plans  to  open  a  London 
office  soon.  Mr.  and  Mrs.  Frank  Hum- 
mert, both  vice-presidents  of  the  agen- 
cy, recently  returned  from  London, 
and  expect  to  go  back  there  within 
the  next  month  or  two. 

ROBERT  ST.  CLAIR  Co.  and  Rob- 
ert S.  Feeley  &  Associates,  New  York 
agencies,  have  merged,  using  the  name 
of  the  former.  Offices  will  be  com- 
bined in  St.  Clair  headquarters  at 
30  Rockefeller  Plaza. 

NAT  C.  WILDMAN,  formerly  adver- 
tising manager  of  Ex-Lax  Inc.,  New 
York,  has  been  appointed  a  vice-presi- 
dent of  Joseph  Katz  Co.,  Baltimore 
agency,  to  take  charge  of  the  New 
York  office. 

GAIL  GREENSTREET,  formerly  of 
J.  Walter  Thompson  Co.  Hollywood, 
and  Howard  Strickling,  M-G-M  pub- 
licity director,  that  city,  were  married 
in  Tucson,  Ariz.,  March  20. 


On  the  dial  ^^^^^  <WatU 

Representative:  HOWARD  H.  WILSON  CO. 
CHICAGO  •  NEW  YORK  •  KANSAS  CITY 


CONTRACTS  —  For  sponsorship 
of  baseball  broadcasts  by  Kellogg 
Co.  were  recently  handed  by 
Mason  (Mike)  McGuire,  (seated) 
N.  W.  Ayer  radio  account  execu- 
tive, to  Paul  Frank  of  Weed  &  Co., 
New  York  representative. 

NETWORK  FEATURES  Inc.,  has 
been  formed  by  members  of  Sterling 
Adv.  Agency,  New  York.  The  first 
network  business  of  the  new  firm  is 
The  Lamplighter,  sponsored  on  WOR, 
Newark,  by  Grossman  Shoes,  a  Ster- 
ling account.  The  program  has  been 
extended  to  three  other  Mutual  sta- 
tions, sponsored  by  local  shoe  firms : 
WSAI,  Cincinnati.  Potter  Shoe  Co.; 
CKLW,  Detroit,  R.  H.  Fyfe  &  Co.; 
WHKC,  Columbus,  Gilbert  Shoe  Co. 

FEHR  GARDNER  has  been  elected 
president  of  Allied  Advertising  Agen- 
cies, Los  Angeles,  succeeding  Frank 
Bull,  resigned.  Walter  McCreery  has 
been  made  vice-president  in  charge  of 
sales.  Mr.  Bull  is  now  with  Dick 
Smith  in  the  agency  business  under 
the  firm  name  of  Smith  &  Bull  Adv., 
also  with  offices  at  553  S.  Western 
Ave.  Mel  Roach  continues  as  produc- 
tion manager  of  Allied  and  Ted  Gates 
has  been  brought  in  as  his  assistant. 

HOMER  GRIFFITH,  formerly  of 
Presba,  Fellers  &  Presba,  Chicago, 
and  more  recently  manager  of  KFJB, 
Marshalltown,  la.,  has  been  named 
director  of  radio  for  Fletcher  S.  Udall 
&  Associates,  San  Francisco. 

RENZO  CESANA,  formerly  advertis- 
ing manager  of  the  Roma  Wine  Co., 
San  Francisco,  recently  was  named 
vice-president  of  the  James  Houli- 
han, San  Francisco  agency,  in  charge 
of  the  newly-created  radio  program 
department. 

CECIL  UNDERWOOD,  Chicago  pro- 
ducer of  Needham,  Louis  &  Brorby, 
on  the  NBC  Fibber  McGee  &  Mollie 
series,  sponsored  by  S.  C.  Johnson 
&  Son  Inc.,  is  in  Hollywood  scouting 
a  summer  show  to  replace  the  current 
program  during  July  and  August. 

RADIO  TIME  AGENCY,  new  Chi- 
cago firm,  is  located  at  360  N.  Mich- 
igan Ave.,  Chicago,  and  not  630,  as  in- 
correctly stated  in  the  March  15 
Broadcasting. 

N.  W.  AYER  &  SON,  Philadelphia, 
has  appointed  Pierce  Cumings.  A) 
Harris,  Stephen  W.  Meader,  Gran- 
ville Toogood  and  Roger  Warner  as 
associate  copy  directors. 


WTCN 

OWNED  AND  OPERATED 

by 

St.  Paul  Dispatch- 
Pioneer  Press 
The  Minneapolis  Tribune 


RALPH  H.  BAIN,  space  and  time 
buyer  for  Morse  International  Adver- 
tising Agency,  New  York,  recently  be- 
came engaged  to  Eleanore  Mae  Adams, 
daughter  of  Dr.  and  Mrs.  Charles  C. 
Adams  of  Cairo,  Egypt. 

WILSON  H.  LEE  Adv.  Agency,  New 
Haven,  Conn.,  has  changed  its  name 
to  Remsen  Adv.  Agency  and  will  con- 
tinue business  at  246  Meadow  St., 
that  city. 

MACKAY  -  SPAULDING  Co.,  New 
York  agency,  on  April  15  moves  from 
420  Lexington  Ave.  to  larger  quar- 
ters at  1.55  E.  44th  St. 

FULTON,   De  GARMO  &  ELLIS, 
New  York  agency,  has  taken  larger 
quarters  at  9  Rockefeller  Plaza,  that  , 
city.  I 

HUGO  WAGENSEIL  &  Associates, 
Dayton,  O.,  has  moved  to  First  &  ' 
Ludlow  Bldg.,  that  city. 


R.  F.  KOPF,  brother  of  Harry  Kopf 
of  the  NBC  network  sales  staff  in  Chi- 
cago and  formerly  on  the  sales  stafE 
of  the  Barron  Collier  Corp.  and  Reu- 
ben H.  Donnelley  Corp.,  Chicago, 
joined  the  sales  staff  of  International 
Radio  Sales,  Chicago,  in  March. 

CKOV,  Kelowna,  has  named  the  Do- 
minion Broadcasting  Co.,  Toronto,  as  . 
its  Ontario  representative.  CHSJ,  St.j> 
John,  N.  S.,  and  CFLC,  Prescott,;' 
Out.,  are  now  represented  by  the  To-, 
ronto  office  of  Joseph  Hershey  Mc-: 
Gillvra,  the  former  in  the  Toronto, 
area  and  the  latter  in  Ontario,  Que- 
bec and  the  United  States. 

WEED  &  Co.,  New  York  representa- 
tive, has  been  appointed  by  CFNB, 
Fredericton,  N.  B. 

MRS.  JEANNE  CRAIG  has  returnedJe 
to  New  York  from  a  month's  vaca-Jt 
tion  in  Florida  and  has  taken  up  her, 
duties  with  John  Blair  &  Co..  with 
which  she  became  associated  follow- 
ing the  breakup  of  the  firm  of  Craif 
&  HoUingbery. 

ED  VOYNOW,  vice-president  anc 
Chicago  manager  of  Edward  Retry  & 
Co.,  was  to  return  to  Chicago  Aprr 
16  after  a  two-week  business  trip  t( 
the  West  Coast. 


Agency  on  Pacific  Coasi 
Holds  Staff  Conventior 

BOTSFORD,  Constantine  &  Card, 
ner.  Pacific  Coast  agency  handlinf. 
a  considerable  amount  of  radio,  re. 
cently  held  a  three-day  conventioi 
at  Klamath  Falls,  Ore.,  at  whicl; 
some  30  executives  and  key  me;: 
of    the    company    were  present 
Speakers  included  J.  D.  Chappel 
Pacific  Coast  manager  of  NOAF 
and    Frank   Jenkins,    owner  an 
publisher   of   the   Klamath  Fall 
News  -  Herald.    A    Botsf  ord  -  Cor 
stantine  &  Gardner  Club  was  oi 
ganized  with  those  employed  £ 
least  five  years  eligible  for  men 
bership.    The    charter  member 
were:  D.  M.  Botsf  ord,  C.  P.  Coi 
stantine,    S.    G.    Swanberg,  Joh 
Weiser,    Merle    Manley,  Frank 
Coykendall,  William  K.  Botsfor 
Millie    Stalnaker,   Helen  Currie 
Edith  Abbott,  Don  Dawson,  Wi 
liam  Pearce,  Ray  Andrews,  Ga 
nett  Whitehead  and  Frances  Davi 


TRAINED  since  last  October  und 
the  direction  of  A.  D.  Willard,  ma 
ager  of  WJSV,  Washington,  and  E 
Ray  Ehrensberger  of  Maryland  T 
16  students  recently  planned,  pr 
duced  and  announced  the  programs 
WJSV  for  a  day.  A  fully  equipp 
studio  has  been  installed  at  Maryla] 
U. 
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Programs  Upheld 
In  WRNL's  Reply 

FIRING  BACK  at  WMBG,  Rich- 
mond, Va.,  for  its  unusual  petition 
requesting  deletion  because  of  pro- 
posed failure  to  live  up  to  prom- 
ises on  program  service,  [Broad- 
casting, April  1],  WRNL,  Rich- 
mond, on  April  2  filed  with  the 
FCC  its  answer  to  the  petition.  It 
called  the  petition  "frivolous  and 
absolutely  without  merit"  and  held 
also  that  it  was  based  upon  "a 
misconstruction"  of  the  law  on  the 
ground  that  the  Communications 
Act  does  not  provide  that  any  one 
has  the  authority  to  request  the 
FCC  to  revoke  a  station  license. 

Filed  by  Ben  S.  Fisher  and  John 
W.  Kendall,  attorneys  for  the 
Richmond  News  Leader  station,  the 
answer  brought  out  that  it  was  not 
until  Feb.  11  that  the  station  be- 
gan broadcasting  from  its  studios 
in  the  city  of  Richmond  even 
though  they  were  not  complete.  The 
station  began  operations  in  Rich- 
mond on  Nov.  14  from  its  transmit- 
ter house,  some  six  miles  from  the 
business  section  of  Richmond,  be- 
cause its  studios  in  the  city  were 
not  completed. 

Despite  the  handicap  of  inade- 
quate studio  facilities,  the  answer 
contended  that  "a  number  of  civic, 
charitable    and    educational  pro- 
grams" were  carried  over  remote 
control  lines  from  the  transmitter 
house.  Since  the  new  studios  have 
been    available,    it   was  added, 
WRNL  has  included  numerous  civ- 
ic, religious   and   charitable  pro- 
grams as  well  as  regularly  sched- 
uled  educational   programs  from 
111  i  educational  institutions.  Appended 
a  i'i  to  the  answer  were  affidavits  from 
'i  leading  educational  figures  in  the 
^  Jl  Richmond  area  which,  it  was  held, 
£l  "show   conscientious,  constructive 
planning  and  preparation  for  pro- 
grams of  an  educational  nature." 
11     Also  attached  to  the  answer  were 
?  j  photographs  showing  studio  facil- 
ities  of  the  station  along  with  its 
i  transmitter  house  and  antenna  as 
I  well  as  a  financial  statement  show- 
ing that  the  station  has  expended 
jjfe:  approximately  $110,000  in  construc- 
^'  tion  of  antenna,  transmitter  house, 
equipment  and  studios.  It  was  con- 
tended  that  this  showing  substan- 
tiated the  finding  of  the  examiner 
that  the  station  owners  were  not 
interested  "in  money-making,  but 
are  vitally  interested  in  the  gen- 
eral welfare  of  the  community  to 
be  served." 

Concluding  that  it  was  the  con- 
tention of  WMBG  that  since 
'•^^"dWRNL  had  not  carried  "an  exact 
rj|  duplicate  of  the  programs  proposed 
at  the  time  of  the  hearing  upon 
.  its  application  for  removal  from 
ij  Petersburg  to  Richmond",  and  upon 
jjjjjij  its  application  for  full  time  oper- 
iibesp  ation,  that  the  license  should  be 
Co-ii  revoked,  WRNL  held  that  this  po- 
sition was  "incorrect  and  unsound." 
Even  assuming  that  the  Commis- 
sion should  find  a  variance  between 
programs  proposed  and  those  ac- 
tually  broadcast,  it  was  contended 
Gi|  that  the  sole  test  to  be  applied  bv 
"'^  the  Commission  is  whether  WRNL 
jhas  been  operating  in  the  public 
jinterest. 


4 


WSAY,  Rochester,  N.  Y.,  authorized 
last  year  as  a  100-watt  daytime  out- 
'ilet,  goes  to  full  time  with  100  watts 
jinight  and  250  watts  day  on  1210  kc. 
las  a  result  of  a  recent  FCC  deci- 
Ision. 


between  Philadelphia  and  New 
York  City,  for  the  old  American 
Broadcasting  System  which  was 
the  forerunner  of  the  present  In- 
ter-City Broadcasting  System. 

Discussing  the  present  position 
of  A.  T.  &  T.  in  furnishing  wire 
facilities,  the  report  stated  that 
the  Bell  System  gross  revenue 
from  furnishing  such  facilities  to 
broadcasters  totaled  approximate- 
ly $5,500,000  during  1935.  The 
Long  Lines  Department  of  A.  T. 
&  T.  received  $4,529,162  of  the 
amount,  of  which  $952,805  repre- 
sented prorates  to  the  other  Bell 


Walker  Asks  More  Power  Over  Wires 

{Continued  from  page  28) 

program  transmission  with  pri- 
vately-owned circuits  or  those  of 
other  companies,  the  report  said 
this  practice  was  continued  with- 
out modification  until  latter  1936. 
It  was  then  modified  to  permit  the 
broadcaster  to  interconnect  Bell 
local  or  exchange  circuits,  as  dis- 
tinguished from  Bell  long  distance 
or  interexchange  facilities,  with 
wire  circuits  of  others. 

"Prohibiting  interconnections  has 
been  an  effective  means  of  pre- 
venting competition  in  the  fur- 
nishing of  wire  facilities  for 
broadcast  purposes,"  the  Walker 
report  continued.  Telegraph  com- 
panies, the  only  competitors  in  this 
field,  have  in  many  instances  been 
able  to  furnish  satisfactory  inter- 
exchange circuits  but  have  been 
unable  to  provide  the  necessary  lo- 
cal facilities.  "Hence  the  policy 
has  eliminated  the  use  of  tele- 
graph circuits  in  those  instances 
where  it  was  necessary  to  obtain 
local  Bell  circuits." 

Policy  Prior  to  1936 

The  report  held  that  Bell  Sys- 
tem companies  have  generally  as- 
signed responsibility  for  quality 
of  service  and  protection  of  Bell 
System  financial  interests  and 
plant  as  reasons  for  the  effectua- 
tion and  continuance  of  the  inter- 
connection policy.  Prior  to  the 
change  in  1936,  Bell  companies 
"generally  declined  to  furnish  cir- 
cuits to  broadcasting  companies 
which  contemplated  making  inter- 
connections with  circuits  of  others. 
Exceptions  have  been  made  for 
broadcasts  of  great  public  interest 
and  in  cases  where  adverse  public 
relations  would  result  by  denial  of 
circuits." 

Asserting  that  numerous  excep- 
tions to  the  policy  prohibiting  in- 
terconnection were  revealed  in  the 
investigation,  the  Walker  report 
said  that,  in  general,  exceptions 
were  "tolerated  or  permitted"  in  the 
interest  of  "public  relations".  The 
report  set  forth  a  resume  of  two 
of  these  instances  as  illustrative 
of  exceptions — a  case  involving 
Westinghouse  stations  WBZ  and 
WBZA,  Boston-Springfield,  and  the 
so-called  "Pennsylvania  case"  in- 
volving stations  in  that  State 
which  used  Western  Union  circuits 


operating  companies.  These  latter 
companies  in  addition  to  prorates- 
received  gross  revenues  of  about 
$1,000,000.  Western  Union  and 
Postal,  which  also  lease  circuits- 
to  broadcasters,  derived  revenues 
from  this  source  during  1935  of 
$10,754  and  $18,865  respectively. 

As  of  March  31,  1936,  Bell  fur- 
nished NBC  and  CBS  24,949  and 
17,217  circuit  miles  of  radio  chan- 
nels respectively.  In  addition,  it 
furnished  to  other  stations  not  as- 
sociated with  these  chains,  "many 
hundred  miles"  of  circuits.  In  con- 
trast, Postal  furnished  3,369  cir- 
cuit miles  of  radio  channels  tO' 
broadcasters  on  Aug.  6,  1936, 
whereas  Western  Union  was  fur- 
nishing only  a  little  more  than  30O 
miles  as  of  July  29,  1936. 


TEST 


the  , 
iypical 
American 

City 


MTDDLETOWN 

MUNCIE,  INDIANA 


Nearest  Chain  Outlet  is  100  Miles  Away 
So... 

Don't  forget  Maryland's  second  richest  market 
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639,960 
98,400 
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consistently  served  ONLY  by  WTBO 


NO  CHAIN  STATION,  regardless  of  power,  has  overcome 
the  mountainoos  barrier  which  hems  in  this  rich  area. 
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In  Western  Canada  — 
all  these  stations  are 
C.B.C.  basic  outlets. 


Manitoba 


CKY  Winnipeg 

is  western  Canada's  Most 
Powerful  Station 

and 

CKX  Brandon 

completes  the  Manitoba 
radio  coverage. 


Saskafchewaii 


The  people  listen  to  — 
CKCK  Regina 


Alberta 


These  three  stations  afford 
the  only  100%  coverage. 

CJCA  Edmonton 

CFAC  Calgary 
CJOC  Letlibridge 


British  Columbia 


You  cover  a  wealthy 
Mining  and  Fruit  Farm- 
ing Area  with  — 

CJAT  Trail 


Canadian  Representatives 
ALL-CANADA 
RADIO  FACILITIES 

TORONTO  -  MONTREAL  -  WINNIPEG 
CALGARY  -  VANCOUVER 

U.  S.  Representatives 

WEED  &  CO. 

NEW  YORK    -  DETROIT 
CHICAGO    -    SAN  FRANCISCO  / 


as  steadily  for  another  10  years 
as  it  has  during  the  past  10  under 
the  stimulus  of  private  competition 
and  the  growing  realization  on  the 
part  of  the  broadcaster  of  his  pub- 
lic responsibility  and  his  public  op- 
portunity, the  authorities  will  in 
the  end  find  deep  satisfaction  in 
having  furthered  another  American 
triumph  along  traditionally  demo- 
cratic lines. 

Getting  at  the  Facts 

The  next  thing  I  believe  is  that 
there  should  be  consistent  public  ef- 
fort to  strengthen  and  encourage 
network  broadcasting.  The  miracle 
of  radio  lies  in  networks.  That  will 
always  be  true  unless  you  can 
achieve  a  geographically  even  dis- 
tribution of  talent  and  can  arrange 
that  every  great  event,  every  hu- 
man drama  throughout  the  world, 
can  be  played  simultaneously  in 
every  man's  back  yard.  The  great- 
est usefulness  of  radio  lies  in  its 
ability  to  bring  to  all  the  nation 
the  best  entertainment,  the  most 
authoritative  discourse  and  discus- 
sion, the  swiftest  first-hand  partici- 
pation in  the  drama  of  the  world; 
and  to  do  those  things  you  must 
have  networks.  In  saying  this,  I  do 
not  in  any  sense  decry  the  local  sta- 
tion and  the  usefulness  with  which 
it  can  serve  its  community.  Both 
local  stations  and  networks  have 
contributed  to  the  fact  that  82% 
of  the  homes  in  America  have  radio 
receivers,  a  larger  percentage  than 
in  any  other  country.  Tliough  it  is 
true  that  stations  with  network  ser- 
vice are  listened  to  by  vastly  more 
people  than  those  without  it,  we 
should  not  forget  that  even  the 
smallest  local  stations  very  gen- 
erally find  striking  opportunities  of 
service  in  their  own  areas. 

The  FCC  has  just  decided  upon  a 
full  investigation  of  network  broad- 
casting and  the  relationship  of  sta- 
tions to  networks.  Because  there 
has  been  so  much  talk  of  monop- 
oly, I  am  glad  they  are  about  to 
get  the  facts,  because  I  believe  the 
facts  will  show  that  broadcasting 
would  suffer  very  quickly  if  net- 
work operations  were  limited  or 
hampered. 

There  is  no  other  way  for  the 
public  to  get  the  kind  of  radio 
broadcasting    that    dominates  in 


ujEED  £  compflny 
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America  today.  It  is  not  physically 
possible  and  it  is  not  feasible  from 
a  dollars  and  cents  point  of  view. 
I  can  assure  you  that  I  can  imag- 
ine no  more  intense  competitive 
spirit  than  that  which  today  drives 
the  three  sets  of  owners  and  man- 
agement groups  who  operate  the 
four  existing  nationwide  networks. 

Those  who  regard  a  local  station 
as  the  primary  purpose  of  broad- 
casting and  cry  monopoly  because 
part  of  the  time  of  the  local  sta- 
tion is  used  in  giving  network  ser- 
vice and  because  network  programs 
have  the  right  of  way,  are  taking  a 
narrow  local  view,  in  my  opinion, 
of  the  real  contribution  that  net- 
work broadcasting  makes  to  the 
public.  There  are  a  great  many  lo- 
cal stations  not  connected  with  any 
network  and  no  network  even  be- 
gins to  use  all  the  time  of  the  sta- 
tions affiliated  with  it  or  ever  in- 
tends to. 

Size  of  Networks 

I  turn  now  to  a  question  fre- 
quently raised  and  thus  far  never 
settled.  How  many  broadcasting  sta- 
tions should  a  network  be  allowed 
to  own?  Confusion  on  this  point 
arises  I  believe  from  fear  that  we 
might  use  facilities  for  propangan- 
da  purposes.  I  have  already  told 
you  that  we  shall  not.  I  have  gone 
further  and  said  that  I  believe  no 
broadcaster  should  be  allowed  to, 
even  if  he  wanted  to.  So  even  if 
you  are  one  of  those  who  see  a 
danger  in  a  chain  of  newspapers,  I 
believe  you  cannot  logically  draw 
the  parallel.  I  do  know  that  you 
will  not  find  local  station  standards 
higher  than  network  standards.  I 
do  know  that  a  network  like  Co- 
lumbia, which  first  brought  compe- 
tition into  the  field  and  which  is 
today  the  largest  single  network 
in  the  world,  should  always  have 
adequate  countrywide  facilities  so 
that  its  programs  can  easily  be 
heard  in  all  parts  of  the  country. 
And  further,  we  should  be  able  to 
control  the  network's  operations  to 
a  degree  that  makes  them  eff'ective 
and  responsible  and  economically 
sound. 

Columbia  at  the  present  time  is 
a  network  of  114  stations.  Of 
these  stations  we  own  eight  and 
lease  one.  All  the  others  have  vol- 
untarily entered  into  contracts 
with  us.  If  those  of  you  who  are 
sufficiently  interested  will  ask 
around  in  any  of  the  few  communi- 
ties in  which  we  do  own  stations,  I 
think  you  will  find  that  we  are 
more  than  welcome  in  the  com- 
munity. 


Professor  Whiz/ 


So  I  think  our  own  operating  and 
economic  problems  should  govern 
our  acquisition  of  stations  and  that 
there  should  not  be  a  false  assump- 
tion that  the  public  interest  is  be- 
ing endangered  or  monopoly  is 
thi  eatening  when  now  and  then,  we 
do  buy  or  lease  one. 

Prices  for  Stations 

There  is  also  a  question  as  to 
the  price  that  should  be  paid  for 
stations.  Some  have  argued  that 
the  FCC  should  ti*y  to  regulate 
such  prices.  I  believe  the  Commis- 
sion itself  is  perplexed  on  this 
point  both  as  to  law  and  as  to  duty. 
Certainly  there  is  no  clear  mandate 
in  the  law.  The  law  charges  the 
Commission  with  seeing  that  licen- 
sees operate  in  the  public  interest, 
convenience  and  necessity,  but  is  si- 
lent on  the  question  of  sale  prices. 
Naturally  a  decision  on  this  point 
is  of  great  importance  to  all  broad- 
casters. I  hope  that  the  Commission 
will  decide  that  it  will  not  try  to 
set  up  any  regulations  governing 
the  price  at  which  a  radio  station 
should  be  sold.  The  logic  that  the 
ordinary  rules  of  business  transac- 
tions should  govern  impresses  me 
as  the  soundest  public  policy.  We 
have  ourselves  been  criticised  be- 
cause we  paid  a  very  large  sum 
for  a  radio  station  in  Los  Angeles. 
The  facts  are  that  we  needed  bet- 
ter facilities  out  there,  we  could 
not  get  them  for  less,  and  we 
bought  at  the  best  price  we  could 
negotiate.  I  think  we  could  have 
been  more  justly  criticised  had  we 
refused  to  spend  the  money  to  bet- 
ter the  network. 

Analogy  of  Newspapers 

Frequently  I  draw  my  parallels 
from  the  newspapers.  Would  the 
public  tolerate  having  some  public 
agency  fix  the  price  at  which 
newspapers  could  be  sold  with  the 
purpose  of  keeping  that  price 
down?  Would  it  be  sound  to  say  to 
a  newspaper  proprietor:  Make  all 
the  money  you  can  while  you  are 
at  it,  but  no  matter  how  prosperous 
a  property  you  build  up  neither  you 
nor  your  estate  may  ever  sell  it  toi 
advantage  ?  I  do  not  think  so.  I 
think  you  would  interpose  tool 
much  human  temptation  to  milk 
that  property  in  a  hurry.  And  I  do 
not  believe  any  kind  of  regulation 
or  legislation  could  be  sharp  enough 
and  shrewd  enough  to  prevent  such 
milking.  I  believe  the  same  is  tru 
of  radio  stations. 

So  long  as  buyer  and  seller  know 
the  terms  of  the  license,  I  do  no 
think  it  is  a  matter  of  public  con 
cern  what  Jones  wants  to  pay  for 
Brown's  station,  any  more  than  il 
is  a  matter  of  public  concern  what 
Jones  wants  to  pay  for  Brown's 
grocery  store.  And  I  believe  it  is 
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much  more  important  for  Radio 
Brown  to  want  to  build  up  a  val- 
uable property,  endowed  with  pub- 
lic trust  and  confidence  and  popu- 
lar esteem,  than  it  is  for  Grocery 
Store  Brown.  In  thinking  about 
this  we  must  remember  that  the 
public  pays  nothing  for  radio  ser- 
vice and  "therefore  it  is  unaffected 
by  the  values  established  for  radio 
stations. 

There  is  one  more  vital  aspect  of 
broadcasting  that  I  want  to  discuss. 
A  Longer  License 

As  you  probably  know,  broad- 
casters operate  under  a  licensing 
sj'stem — a  license  of  only  six 
months  duration.  Every  six  months 
renewal  applications  are  acted  up- 
on. Broadcasting  is  a  creative  busi- 
ness, and  in  many  of  its  aspects 
more  an  art  than  a  business.  It  is 
as  unfair  and  as  unwise  to  license 
it  in  this  way  as  it  would  be  to  give 
men  short-terin  licenses  to  publish 
newspapers,  to  write  books  or 
plays,  or  to  make  motion  pictures. 
I  feel  quite  sure  that  nobody  really 
wants  to  keep  broadcasting  in  a 
position  where  it  might  some  day 
be  faced  with  the  necessity  of 
pleasing  those  in  power  in  order  to 
continue  to  exist.  I  do  not  think 
it  is  wise  for  the  American  people 
to  allow  the  whole  broadcasting 
structure  to  continue  to  rest  on 
such  a  weak  foundation. 

I  know  that  licenses  running 
over  a  period  of  years  would  be  in 
the  interest  of  broadcasting;  I  very 
earnestly  believe  that  such  long- 
term  licenses  w^ould  be  in  the  inter- 
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NEWSPAPER  editorial  reaction 
to  the  April  5  speech  of  William 
S.  Paley,  CBS  president,  was  gen- 
erally favorable,  with  the  press 
agreeing  that  Federal  censorship 
of  programs  would  endanger  the 
basic  freedom-of-speench  require- 
ment of  democratic  government. 

The  Washinc/ton  (D.  C.)  Post, 
commenting  on  the  address,  criti- 
cized the  FCC  six-month  license 
policy.  "Since  Washington's  pri- 
mary concern  with  the  radio  is  to 
maintfi-'n  mechanical  order  in  the 
ether."  the  Post  said,  "this  (six- 
month  license)  seems  an  unneces- 
sarilv  freauent  reoiTirement.  Each 
annlication  brmes  the  radio  man- 
ager before  a  nublic  official.  The 
less  the  necessitv  for  such  meet- 
ings, the  better  democracy  is  func- 
tioning." 

The  Posf  concluded  its  discus- 
sion of  the  censorshin  nhase  by 


est  of  the  public.  I  have  already 
stated  that  I  think  a  broadcaster 
should  have  to  agree  to  freedom  of 
the  air,  fairness  of  the  air  and 
nonnartisanship  of  the  air.  as  a 
condition  to  getting  a  license  at 
all.  So  I  say,  give  him  a  license 
over  a  term  of  years.  That  license 
requires  that  he  operate  in  the  pub- 
lic convenience,  interest  and  neces- 
sity. If  after  a  full  and  onen  trial 
it  is  proved  that  he  has  not  so 
operated,  take  the  license  away 
from  him.  This  seems  to  me  a 
stable,  sensible,  equitable  nlan  of 
oneration  that  harmonizes  with  our 
whole  eeneral  way  of  administer- 
insr  affairs  in  this  country.  I  pro- 
pose this  now  because  I  believe  in 
such  a  plan  would  lie  amnle  nub- 
lic  protection  and  at  the  same  time 
it  would  nut  an  end  to  the  present 
sense  of  instability  that  is  bad  for 
all  concerned. 

The  Public's  Interest 

I  have  not  touched  unon  even 
the  highlie-hts  of  a  year's  work 
which  involved  more  than  18,000 
Colum.bia  Network  broadcasts  cov- 
ering virtually  every  phase  of  our 
national  interests  —  entertainment 
both  popular  and  classical,  news 
and  information,  sports  and  educa- 
tion, religion,  and  a  host  of  others. 
The  planning,  the  thinking,  and  the 
hard  work  of  a  small  army  of  peo- 
ple went  into  the  creative  advances, 
the  technical  improvements,  and 
the  widened  spheres  of  entertain- 
ment which  we  achieved  during  the 
year.  We  have  in  preparation  a 
complete  analysis  of  what  we  have 
been  doing  and  we  shall  be  glad  to 
send  it  to  any  listeners  who  would 
like  to  have  it. 

I  have  devoted  my  entire  an- 
nual report  to  discussing  some  of 
the  public  phases  of  broadcasting 
because  it  seems  important  that 
they  should  be  discussed  at  this 
time  and  I  have  made  this  report 
to  you,  the  radio  audience,  because, 
as  I  said  at  the  outset,  these  pub- 
lic phases  of  broadcasting  do  not 
concern  broadcasters  alone, 

America's  great  glory  is  freedom 
of  the  press,  of  speech,  of  assem- 
bly. None  of  these  has  been 
achieved  accidentally  or  m  a  i  n- 
tained  idly.  Today  I  believe  it  may 
fairly  be  said  that  freedom  of 
broadcasting  takes  its  place  in  im- 
portance alongside  them.  That  is 
why  I  think  Americans  generally 
should  be  actively  interested. 


pointing  out  that  radio  a  m  p  1  y 
demonstrated  its  eagerness  to  avoid 
bias  during  the  recent  political 
campaigns.  No  censorship  is  re- 
quired from  the  good-taste  stand- 
point, said  the  Post,  because  of  the 
alacrity  with  which  listeners  pro- 
test and  sponsors  apologize. 

Gen.  Johnson  Comments 

Gen.  Hugh  S.  Johnson,  newspa- 
per sjTidicate  writer,  said  the  only 
justification  for  Federal  regulation 
is  the  fact  that  broadcast  signals 
interfere  with  each  other  if  not 
regulated.  "Perhaps  the  greatest 
single  essential  of  democracy  is 
free  press  and  free  speech,"  Gen. 
Johnson  wrote  in  his  April  9 
column. 

"What  more  justification  is  there 
for  the  FCC,  by  any  device  or  in- 
vention, to  control  what  may  be 
said  on  the  air,  than  for  the  War 
Department,  for  example,  to  con- 
trol what  mav  be  said  on  a  street 
corner  or  what  opinion  may  be 
voiced  in  the  editorial  columns  of 
a  newspaper? 

"The  FCC  was  an  absolute  ne- 
cessity to  assign  the  various  wave 
lengths  to  particular  stations  to 
prevent  the  air  from  becoming  a 
pandemonium  of  bedlam  and  as- 
sure the  public  of  orderly,  receiv- 
able programs,  on  channels  at  least 
well  enough  defined  to  prevent  in- 
tolerable chaos. 

"About  whether  it  has  done  that 
job  impartially  and  well,  there  is 
a  great  deal  of  argument,  but  how 
can  anybody  successfully  refute 
Mr.  Paley's  argument  that  the  ne- 
cessity for  doing  that  does  not  con- 
fer any  right  or  justification  for 
censoring  speech  or  programs. 

"Free  speech  and  free  press  are 
properly  restricted  by  the  laws  and 
remedies  against  lewdness,  libel, 
fraud,  scandal,  indecency  and  im- 
morality. These  have  served  as 
well  as  liberty  can  permit  them  to 
serve  in  relation  to  both  the  print- 
ed and  spoken  word.  They  serve 
equally  well  in  relation  to  the 
broadcast  word.  The  eternal  vigi- 
lance which  is  the  price  of  liberty, 
requires  that  no  Federal  bureau 
be  permitted  to  sneak  up  on  them 
by  any  such  device  as  beginning 
to  decide  whether  what  is  spoken 
is  'in  the  public  interest,  conven- 
ience or  necessity.' 

"Is  there  danger  of  that?  Dan- 
ger? A  broadcasting  license  has 
already  been  threatened  because 
the  commission  thought  a  partic- 
ular program  was  not  in  the  pub- 
lic 'interest,  convenience  or  ne- 
cessity.' 

"  'It  is  not  in  the  public  interest 
and  it  is  not  necessary  for  you 
(me)  to  write  this  piece.'  Sup- 
pose on  such  dictum  the  FCC  could 
prevent  its  publication.  A  howl 
would  go  up  from  one  end  of  this 
country  to  the  other.  But  its  argu- 
ment seems  to  go  the  length  of 
saying  the  commission  at  least  has 
the  power  to  do  just  that  on  the 
air. 

"The  danger  of  radio  violating 
these  FCC  rules  is  more  than  suf- 
ficiently controlled  by  the  licens- 
ing provisions,  which  are  far  too 
drastic  and  which  I  think  have 
been  arbitrarily  used  with  too  lit- 
tle goldfish  bowl  publicity.  But  I 
believe  there  is  a  real  danger  to 
free  speech  in  the  general  attitude 
and  tremendous  powers  of  this 
commission." 
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The  sign  is  up  in  a  lot  of 
quarters  these  days  to  "pull 
in  horns".  Folks  in  general 
seem  to  be  leaning  towards 
the  over-cautious  side,  but 
not  so  with  WWVA  friend- 
ly listeners  in  their  relation- 
ship to  their  radio  station. 
The  week  of  March  14  was 
our  highest  one-week  fan 
mail  count  on  record,  with 
a  total  of — 
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Pieces 


But  There  Is 
More! 

The  WWVA  Fan  Mail 
count  for  March  1938  was 
the  highest  one-month  total 
on  record. 
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Propaganda  Poisons  Europe's  Air 


(Continued  from  page  20) 


European  states.  This  tremendous 
thing — the  power  of  radio  waves 
to  pass  all  man-made  boundaries, 
both  physical  and  spiritual — was 
welcomed  at  first  as  a  great  new 
factor  for  peace.  But  soon  after 
the  setting-up  of  broadcasting 
systems  in  Europe  it  was  found  to 
be  a  new  and  incalculable  element 
in  the  propagation  of  war.  Indeed, 
the  intercepting  of  radio  waves 
was  forbidden  for  some  time  after 
the  World  War;  and  this  prohibi- 
tion, dictated  by  fear,  delayed  the 
setting-up  of  radio  services  in  the 
European  area. 

It  must  not  be  forgotten  that 
this  circumstance,  as  much  as  any, 
brought  about  the  various  mea- 
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sures  of  control  which  today  give 
such  an  unsatisfactory  picture  of 
European  broadcasting  from  the 
point  of  view  of  freedom.  'Thus  it 
soon  happened,'  says  A.  E.  Bur- 
rows, secretary-general  of  the  In- 
ternational Broadcasting  Union, 
'that  most  broadcasting  organiza- 
tions, certainly  those  in  the  highly 
complex  and  politically  sensitive 
European  area,  found  it  necessary 
to  ask  for  a  previous  submission 
of  the  manuscript  from  all  invited 
to  broadcast  from  their  studios'." 

As  early  as  1926  the  Interna- 
tional Broadcasting  Union,  which 
without  legislative  power  of  any 
kind  has  brought  order  into  the 
European  ether  and  maintained  it 
without  government  aid  for  up- 
wards of  eight  years,  negotiated  a 
gentlemen's  agreement  to  the  ef- 
fect that  the  member  organiza- 
tions would  adopt  all  possible 
guarantees  against  transmissions 
which  would  harm  the  spirit  of 
cooperation  and  good  internation- 
al understanding.  Ever  since  then 
an  important  part  of  the  Union's 
activities  has  been  directed  to  the 
restriction  of  propaganda,  hostile 
comment  and  incitement  of  politi- 
cal unrest. 

The  first  flagrant  example  of 
hostile  broadcasting  came  in  1926 
and,  significantly  enough,  as  the 
result  of  the  minorities  question 
created  by  the  more  well-meaning 
of  the  statesmen  responsible  for 
the  Treaty  of  Versailles.  As  a  re- 
sult of  the  plebiscite  in  Upper 
Silesia,  decided  in  favor  of  Poland, 
more  than  200,000  Germans  found 
themselves  on  the  Polish  side  of 
the  border,  and  their  alleged  treat- 
ment by  the  Poles  became  the  sub- 
ject of  border  strife.  The  power- 
ful German  transmitter  at  Bres- 
lau  took  a  hand  in  the  fight  by 
broadcasting  to  the  expatriated 
Germans,  and  the  Poles  were  furi- 
ous. The  result  was  that  at  Ge- 
neva Polish  and  German  states- 
man made  faces  at  each  other 
while  fiei'y  protests  were  aired.  In 
the  meantime  German  and  Polish 
broadcasters,  friendly  comembers 
of  the  IBU,  settled  the  matter  by 
a   regional   agreement  of  nonag- 


^  'Broadcasting  and  Peace,'  Internation- 
al Institute  of  Intellectual  Co-operation, 
Paris,  1933. 
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TOWER  — Of  WCKY,  Cincinnati, 
one  of  two  retired  by  a  new  and 
modern  radiator,  is  shown  on  the 
way  down  as  a  high  wind  finished 
the  job  after  torches  had  been  used 
to  cut  the  bases.  The  two  230-foot 
towers  were  replaced  by  a  vertical 
antenna  350  feet  high  for  WCKY's 
10,000-watt  signal. 


gression  over  the  air  —  the  first 
step  toward  what  was  to  become 
known  as  'moral  disarmament'. 

How  Radio  Is  Utilized 
In  Race  for  Power 

This  agreement  has  worked,  as 
between  Germany  and  Poland,  to 
this  day;  and  for  years  only  minor 
infractions  of  the  earlier  gentle- 
men's agreement  ocurred,  to  be  ad- 
judicated by  the  IBU.  Then  in 
1933  the  Nazis  came  to  power  in 
Germany,  and  within  a  short  time 
there  started  a  radio  war. 

It  illuminated  in  lurid  colors 
what  hostile  broadcasting  really 
meant,  how  it  could  precipitate  a 
national  tragedy  in  a  neighboring 
country. 

The  lesson  was  taken  to  heart — 
if  not  by  Germany,  then  by  others. 
Austria,  unable  to  come  to  terms 
with  her  most  powerful  neighbor, 
concluded  a  radio  nonaggression 
pact  on  the  Polish  model  with 
Czechoslovakia.  And  in  far-away 
South  America,  six  countries  con- 
cluded agreements  to  the  same 
effect.  Broadcasting  had  gained 
recognition  as  a  breeder  of  war. 

This  recognition  was  in  fact  al- 
ready being  accorded  in  more  sin- 
ister ways.  It  started  a  race  for 
power  in  the  ether.  At  the  begin- 
ning, when  it  was  just  a  question 
of  frontier  stations,  the  Union  ex- 
erted its  influence  for  the  reduc- 
tion of  power;  the  new  power  com- 
petition concerned  not  merely  sin- 
gle frontiers  but  the  whole  of  Eu- 
rope, for  distance  was  no  longer  a 
serious  handicap  in  the  high-power 
era  that  had  begun  to  dawn. 

In  1930  the  238  stations  of  Eu- 
rope developed  an  aggregate  power 
of  1813.9  kilowatts;  in  1937  there 
were  336  medium  and  longwave 
stations  alone  with  an  aggregate 
power  of  7290.8  kilowatts.  The 
average  power  of  the  single  sta 
tion  had  nearly  trebled  in  the  in- 
tervening space  of  time. 

Overwhelmingly  the  greater  part 
of  this  increase  is  accounted  for 
by  highpowered  and  superpowered 
stations,  such  as  would  be  neither 
permitted  nor  practicable  in  the 
United  States.  This  development 
is  sensational  when  one  realizes 
that  in  1930  the  100-kilowatt  sta- 
tion was  unknown.  Then,  after  the 
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construction  of  the  120-kilowatt 
stations  at  Warsaw  and  Prague  in 
1931  (presumably  in  answer  to  the 
previous  erection  of  high-power 
stations  in  Russia),  the  race  be- 
gan. Stations  went  up  to  100,  to 
120,  even  to  150  kilowatts  all  over 
Europe,  and  Russia,  to  top  every- 
[thing,  built  Europe's  most  power- 
ful station  at  Moscow,  developing 
1500  kilowatts.  The  following  table 
,vill  show  more  clearly  what  has 
lappened  within  the  short  space 
)f  five  years  —  years  which  coin- 
;ide  with  the  recrudescence  of  ag- 
^essive  nationalism  and  the  great- 
lest  armaments  race  in  history: 


tations  of 
120-29  kw.  — 
SO-39  kw.  - 
kO-49  kw. 
pO-59  kw.  — 
60-69  kw. 
170-80  kw. 
p.00-119  kw. 
[120-129  kw. 
130-150  kw. 
EOO-500  kw. 


1932 
9 
4 
2 
8 
6 
1 
5 
2 
0 
0 


1937 
16 

7 

1 

9 

9 

4 
27 
27 
13 

3 


Total  high-power 
stations   37 


116 


.  ,    The  great  propaganda  machine 
,  Was  nearing  completion:  the  voice 
'lof  the  modern  'champion'  was  ac- 
quiring   dynamics  commensurate 
,with  the  power  of  the  guns. 

IWhat  Happened  at  1932 

vConference  on  Radio 

But  alongside  the  'armament' 
]|of  the  ether,  ways  were  being 
pought  to  ensure  peace.  The  very 

fieople  that  set  the  new  pace  in 
ransmitters — the  Poles — also  took 
the  lead  in  moral  disarmament  at 
Ihe  World  Disarmament  Confer- 
■ence  in  1932.  Bearing  in  mind  their 
(bitter  experience  in  Silesia  six 
years  before,  they  made  an  ambi- 
tious proposal  for  a  treaty  affect- 
ing not  only  radio,  but  press,  the- 
atre, film,  and  school.  This  met 
with  such  hostility  on  the  part  of 
various  countries  that  it  was  aban- 
doned, like  all  the  other  beautiful 
projects  of  that  most  ambitious  ef- 
Ifort  of  League  of  Nations  his- 
tory.* 

J  But  not  quite.  The  League,  foiled 
Everywhere  else,  salvaged  the  idea 
of  restricting  hostile  radio  activi- 
ty and  commissioned  its  subsidiary 
)body,  the  Committee  on  Intellec- 
tual Cooperation,  to  work  out  a 
Convention  which  could  be  adopted 
*y  the  powers.  In  1933  the  first 
wext  was  submitted  by  the  League 
l|to  the  various  governments.  At  a 
•jconference  held  in  the  autumn  of 
,1936,  28  nations  signed  the  conven- 


L  * -A-i^ong.  the  most  bitter  opponents  was 
,the  American  Government,  which  quite 
inaturally  saw  in  this  scheme  an  attempt 
;ito  curtail  the  sacrosanct  right  of  free 
'speech. 
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Cowan  in  N.  Y.  Mirror 

NEW  AIR  THREAT 
Boundaries  may  he  heavily  guarded, 
hut  Alussolini  has  discovered  how  to 
cross  them  "through  the  air",  hy  radio. 

tion,  and  eventually  37  executed 
the  final  act,  among  them  most 
European  countries,  including  the 
U.S.S.R.,  but  not  including  Ger- 
many and  Italy. 

This  'Convention  for  the  Use  of 
Broadcasting  in  the  Cause  of 
Peace'  provides  that  the  high  con- 
tracting parties  mutually  under- 
take to  prohibit  the  broadcasting 
of  anything  which  is  detrimental 
to  good  international  understand- 
ing, or  which  will  incite  the  popu- 
lation of  any  of  each  other's  ter- 
ritories; undertake  that  nothing 
which  is  transmitted  by  their 
broadcasters  shall  incite  to  war; 
that  nothing  harmful  shall  be 
broadcast  which  is  known  —  or 
ought  to  be  known  by  the  responsi- 
ble persons — to  be  incorrect. 

Like  most  international  agree- 
ments, this  first  European  radio 
treaty  is  as  important  for  what  it 
omits  as  for  what  it  contains.  The 
real  'disarmament'  clauses,  which 
the  idealists  responsible  for  its 
promotion  finally  managed  to  em- 
body in  a  series  of  attached  recom- 
mendations, concern  two  very  im- 
portant things.  One  of  them  de- 
mands vigilance  against  broad- 
casts which,  even  though  they  may 
not  incite  a  foreign  population, 
may  give  offense  to  its  sentiments 
— national,  pelitical,  religious,  or 
social. 

The  other  calls  particular  atten- 
tion to  transmissions  in  foreign 
languages.  Recent  history  has 
shown  that  it  is  just  these  two 
points  that  have  led  to  interna- 
tional conflict;  yet  to  convert  them 
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into  treaty  obligations  would  un- 
doubtedly mean  a  further  restric- 
tion of  the  freedom  of  the  air. 

Now,  so  long  as  this  Convention 
is  not  signed  by  Germany  and 
Italy  it  has,  of  course,  very  little 
practical  value  for  Europe,  since 
the  nations  who  adhere  to  it  are 
precisely  those  who  are  least 
likely  to  give  offense  in  any  case. 
But  whatever  its  restraining  in- 
fluence may  be,  it  does  not  affect 
the  more  important,  because  the 
more  far-reaching,  activities  of 
those  powers  which  have  developed 
that  last  word  in  stentorian  cham- 
pions, the  highpowered  shortwave 
transmitter,  with  its  literally  un- 
limited range. 

This  development  has  taken 
place,  in  very  recent  years,  with- 
out legal  or  conventional  restric- 
tion of  any  sort.  No  international 
regulation  within  the  shortwave 
broadcasting  band  exists.  A  wild 
scramble  for  wavelengths  has  re- 
sulted in  a  wholly  arbitrary  and 
lopsided  status  quo.  Politically  this 
is  a  major  problem  in  the  world 
today. 

Germany's  Modern 

Tower  of  Babel 

The  peculiarity  of  shortwave 
transmission,  which  at  first  was 
thought  to  be  only  of  local  impor- 
tance, is  that  it  is  most  efficacious 
over  ultra-long  distance  and  espe- 
cially in  transoceanic  work.  The 
direct  wave,  or  so-called  ground 
wave,  fades  after  a  short  distance, 
but  the  skywave,  reflected  from 
the  Kennelly-Heaviside  layer  of 
the  atmosphere,  encircles  the  earth. 
Through  the  device  of  directional 
antennae,  these  waves  can  be  aimed 


THE  VOICE  OF  MISSISSIPPI 


5000 
Watts 


N.B.C. 


ACTIVITY  PLUS! 


MORE  TOURISTS 

Mississippi  Hotels  enjoy  a  300%  In- 
crease in  tourist  trade  over  1937. 

MORE  INDUSTRIES 

Increased  appropriation  for  industrial 
program  means  additional  industries 
for  Mississippi. 

MORE  CASH  CROPS 

Farm  incomes  from  livestock  and  live- 
stock products  in  January  was  nearly 
double  that  of  January,  1937. 


All  this  adds  up  to — more  money  and 
more  sales.  Don't  miss  this  market. 
Include  WJDX  on  your  next  schedule. 


Owned  and  Operated  By 

LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 
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KROC  SERVES 


Population 
Families 
Radio  Homes 
Retail  Sales 


Primary 
239.794 
57,324 
51,459 


Secondary 
237,901 
58,271 
50,347 


$67,328,000  $39,851,000 


Spendable  Income  $109,358,000  $87,491,000 

89^  of  all  families  own  one  or  more  radio 
sets.  Nearly  500,000 persons  are  KROC  minded. 
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HSFOCU' 


Secret  Ambition:  Singer  Ella  Mc- 
Speddan  gets  her  chance  to  douse 
Batonman  Albert  White  in  "My  Se- 
cret Ambition,"  a  CBS  Coast  fea- 
ture from  KSFO,  Have  you  a  secret 
ambition  to  sell  Northern  Califor- 
nia? Tell  it  to  KSFO. 


California  Weather:  It  rains  hard 
and  blows  hard  here  sometimes. 
And  just  a  few  weeks  ago  other  San 
Francisco  stations  envied  KSFO's 
emergency  power  equipment  when 
they  were  forced  off  the  air.  Auto- 
matically, KSFO  stayed  on. 


Surprised  Jeweler:  "Results  we've 
never  been  able  to  duplicate  in  any 
other  medium"  should  not  have  as- 
tonished L.J.  Milenbach  of  Milan's, 
Oakland  jewelers,  but  they  did... 
and  resulted  in  a  new  contract  for 
another  year  on  KSFO. 


Nice  Messes:  Says  a  major  at  San 
Francisco's  Presidio,  "In  inspect- 
ing the  messes  of  this  post  yester- 
day, I  found  radios  in  11  of  the  14 
tuned  to  KSFO."  The  arrow  belo-w 
points  with  pride. 


KSFO 


SAN  FRANCISCO 

560  KC . .  .'SOOO'W  day . . .  lOOOW  night 
PHILIP  G.  LflSKY,  General  Manager 

National  Representative: 
FREE  &  PETERS,  Incorporated 
COLUMBIA  BROADCASTING  SYSTEM 


at  any  desired  section  of  the  globe, 
thereby  increasing  audibility  in 
that  region.  Thus  it  came  to  be 
used  for  transoceanic  communica- 
tions. 

As  the  abstruse  science  of  short- 
wave transmission  came  to  be  mas- 
tered (adaptability  of  certain 
waves  to  light  or  darkness,  sea- 
sonal cycles  of  efficiency,  sun  spot 
activity,  etc.),  broadcasters  began 
to  exploit  the  ne-w  domain  in  hith- 
erto unsuspected  ways.  In  1930 
only  three  shortwave  transmitters 
were  used  for  broadcasting  in 
Europe;  today  there  are  over  40 
sizable  ones,  and  more  are  being 
built.  Shortwaves  require  propor- 
tionately less  power  to  project 
them.  A  2-kilowatt  transmitter  in 
Addis  Ababa  carried  the  Negus's 
voice  to  America,  over  7,000  miles 
away.  Yet  many  shortwave  trans- 
mitters now  in  use  are  of  the  or- 
der of  40  and  50  kilowatts;  others 
now  being  built  will  go  up  to  100 
kilowatts  and  probably  more. 

The  value  of  this  method  of 
long-distance  transmission  in  cre- 
ating a  new  link  between  parts  of 
a  far-flung  community  like  the 
British  Empire  is  obvious.  Great 
Britain  therefore  took  the  lead. 
The  British  Empire  station  at 
Daventry,  with  its  six  transmit- 
ters, reaches  virtually  every  Brit- 
ish dominion  and  possession  with 
a  carefully  timed  cycle  of  trans- 
missions. But  the  Germans,  whose 
'empire'  is  of  different  nature, 
were  not  far  behind.  Prior  to  the 
Olympic  Games  of  1936  they  in- 
creased their  small  but  very  effi- 
cient shortwave  station  at  Zeesen 
to  comprise  eight  powerful  trans- 
mitters— two  more  than  the  Brit- 
ish— thus  making  it  the  largest 
and  most  potent  propaganda  ma- 
chine in  the  world.  After  the 
games  were  over,  this  giant  sta- 
tion, by  virtue  of  highly  intelli- 
gent engineering  and  very  astute 
publicity  technique,  became  the 
most  terrific  agency  for  the  spread 
of  political  doctrine  that  the  world 
has  ever  seen. 

W''hat  Italy  and  Germany 
Do  With  Shortwave 

Having  no  colonial  territories, 
the  policy  of  the  German  short- 
wave service  is,  first,  to  reach  'col- 
onies' of  overseas  Germans  wher- 
ever they  may  be,  make  them  con- 
scious of  their  ties  to  the  Father- 
land, and  preach  to  them  the  Nazi 
philosophy  of  national  greatness; 
secondly,  to  promote  'good  will'  and 
create  German  markets  in  compe- 
tition with  other  exporting  coun- 
tries; and  thirdly,  to  convince  the 
rest  of  the  world  of  German  great- 
ness and  the  justice  of  German 
aspirations.  This  is  being  done 
consistently  in  six  languages — and 
more,  as  required. 

It  is  carried  out  with  tremen- 
dous thoroughness,  broadcasts  be- 
ing aimed  with  great  accuracy  and 
efficiency  at  definite  communities 
to  be  cultivated.  German-Ameri- 
cans in  the  United  States  are 
showered  with  brotherly  love  from 
'home';  the  South  Africans,  in  Af- 
rikaans language,  are  mollified  on 
German  colonial  claims;  the  South 
Americans,  in  Spanish  and  Portu- 
guese, learn  to  revere  German  mu- 
sic and  incidentally  German  ma- 
chines; and  so  on.  Nobody  is  for- 
gotten. A  series  of  broadcasts 
aimed  at  Tasmania — opening  with 
'Hello,  Tasmania,  beautiful  Apple 
Isle' — is  but  one  example  of  this 
new  'spot'  propaganda. 

Italy,  both  master  and  pupil  to 


HEARD  ABROAD 

Many  U.  S.  Stations  Reach 
 British  Isles  


THAT  many  United  States  broad- 
casting stations  can  be  picked  up 
fairly  consistently  on  their  regu- 
lar wavelengths  in  the  British 
Isles,  while  no  Canadian  stations 
are  very  well  heard  there,  is  re- 
ported by  "R.  A.  S."  in  World- 
Radio  of  London.  Some  Britishers 
with  a  penchant  for  tuning  distant 
stations  despite  the  hour  are  hope- 
ful that  Canada's  new  50,000  wat- 
ters  will  be  heard,  but  this  writer 
reports  that  none  of  the  Canadian 
stations  are  now  very  well  heard  in 
England. 

Signals  received  from  the  United 
States  generally  are  heard  on  the 
clear  channels,  thanks  largely  to 
the  exceptional  west-east  character- 
istics of  some  wave  lengths,  but 
there  are  some  regionals  in  the  list 
compiled  by  "R.  A.  S."  as  best 
heard  in  his  country.  The  former 
stations  he  lists  as  WCAU,  Phil- 
adelphia; WPG,  Atlantic  City; 
WTIC,  Hartford;  WBZ  -  WBZA, 
Boston-Springfield;  WEAF,  WJZ, 
WOR  and  WABC,  New  York; 
WOAI,  San  Antonio;  KMOX,  St. 
Louis;  WBT,  Charlotte;  WSB,  At- 
lanta. 

Lower  power  regional  stations 
which  "make  a  big  noise"  in  Eng- 
land are  given  as  WNAC  and 
WAAB,  Boston;  WHN  and 
WNEW,  New  York;  WIOD,  Mi- 


German  Fascism,  is  not  far  behind 
the  big  brother  in  this  field.  The 
shortwave  station  at  Prato  Smer- 
alda,  always  one  of  the  best-func- 
tioning in  Europe,  is,  according  to 
official  announcement,  being  sup- 
plemented by  two  shortwave  trans- 
mitters of  100  kilowatts  each  and 
three  of  50  kilowatts  each,  besides 
an  ultrashortwave  at  Monte  Mario. 
This  will  carry  the  Italian  'empire 
station'  far  beyond  its  British  pro- 
totype, although  the  Duce  still 
considers  his  empire  in  its  infancy. 

The  use  to  which  these  trans- 
mitters will  be  put  is  not  in 
doubt.  Even  now  the  Rome  trans- 
mitters emit  a  fairly  steady  stream 
of  Fascist  propaganda,  mostly  in 
the  guise  of  news,  history  lessons, 
and  reports  regarding  the  march 
of  Italian  civilization  in  Africa 
and  elsewhere.  During  1937  the 
Italian  shortwave  station  was 
broadcasting  regularly  in  Italian, 
English,  Spanish,  Portuguese,  Ara- 


THEY'RE  TUNIHC  IN  WATL 
IN  ATLANTA 


bic,  Chinese,  Japanese,  and  Hin- 
dustani. 

As  a  result,  the  British  felt 
themselves  politically  menaced  in 
the  Mediterranean,  in  India,  in 
the  Near  and  Far  East,  and  along 
their  trade  routes  everywhere,  and 
soon  announced  their  policy  of 
worldwide  broadcasting  in  six  for- 
eign languages.  For  this  purpose 
additional  powerful  shortwave  sta- 
tions have  been  authorized,  a  step 
which  is  bound  to  be  answered  by 
further  increases  in  Germany, 
and  so  on. 

Other  countries  with  colonial 
empires — the  Dutch,  the  French, 
the  Belgians,  and  the  Portuguese 
— are  all  using  shortwave  bi-oad- 
casting  to  provide  their  colonists 
and  natives  with  news  and  enter- 
tainment from  home.  In  none  of 
these  cases  does  there  seem  to  be 
a  determined  effort  at  propaganda 
outside  the  legitimate  scope.  But 
France,  which  already  broadcasts 
a  cultural  program  to  the  United 
States,  soon  ordered  the  construc- 
tion of  a  100-kilowatt  shortwave 
transmitter  at  Pontoise.  The 
French  Radio-Coloniale,  run  by 
the  Colonial  Ministry,  today  trans- 
mits in  French,  English,  Arabic, 
Italian,  and  Portuguese,  all  of 
which  languages  are  spoken  in 
French  territories.  Of  non-colonial 
countries  the  first  to  enter  the 
shortwave  field  is  Czechoslovakia, 
with  its  excellent  station  at  Pode- 
brady  (35  kilowatts),  which  at 
last  accounts  was  broadcasting  in 
Czech,  Slovak,  and — for  the  United 
States — in  English." 

Propaganda  Dominates 

In  the  War  of  Words 

When  we  give  all  this  activity 
its  right  name,  we  must  not  forget 
that  propaganda,  in  the  national- 
istic countries  of  Europe,  is  re-  < 
garded  as  an  entirely  praise- 
worthy endeavor.  Even  the  re- 
gional nonaggression  pacts  specifi- 
cally provided  for  a  certain  amount 
of  legitimate  propaganda.  But 
much  of  this  shortwave  propagan- 
da is  not  legitimate  by  any  liberal  ' 
standards  and  some  of  it  is  openly 
hostile.  Russia  (which  uses  all  the 
leading  European  languages  in  its 
shortwave  transmissions)  attacks 
Germany,  Germany  retaliates ; 
both  accuse  each  other  when  giv- 
ing 'information'  about  Spain.  The 
air  is  filled  with  recriminations  of 
this  sort. 

The  only  nonnationalist  short- 
wave transmitters  of  any  impor- 
tance, at  the  present  writing,  are 
those  of  the  Vatican,  which  is  nev- 
ertheless ideological,  and  of  Pran- 
gins,  in  Switzerland,  which  for 
broadcasting  purposes  is  leased  to 
the  League  of  Nations.  This,  the 


1 


'  The  foregoing  paragraphs  are  repro- 
duced from  the  author's  'Radio  as  a  Po- 
litical Instrument',  published  in  Foreign 
Affairs  for  .January,  1937. 
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nly  neutral  shortwave  outlet  in 
urope,  is  available  for  program 
raffic  to  any  foreign  broadcaster 
ho  wishes  to  hire  it  and  submit  to 
he  rules  (due  notice  and  submis- 
ion  of  manuscript  if  required)  ; 
and  it  has  been  largely  used  on 
this  basis  by  the  American  radio 
bhains. 

The  League  itself  has  made  a 
[practice  of  broadcasting  bulletins 
pf  its  own  activities  in  the  princi- 
!pal  laiiguages  at  least  once  a  week 
for  some  time.  During  the  League 
lAssembly  of  1937  daily  transmis- 
igions  were  broadcast  for  the  first 
time,  and  parts  of  the  actual 
speeches  were  interpolated,  either 
directly  or  by  the  recording  meth- 
od, to  add  program  value.  A  broad- 
casting expert,  lent  by  the  BBC, 
was  attached  to  the  staff,  and  the 
new  broadcasting  budget  provides 
for  an  increased  service. 

No  attempt  was  made,  however, 
to  broadcast  League  propaganda, 
pr  in  any  way  to  counter  the  prop- 
aganda of  anti-League  countries; 
in  other  words,  international  de- 
mocracy is  even  less  vigorous  than 
:he  national  democratic  govern- 
-nents  in  defense  of  its  principles 
In  the  air. 

:  Apart  from  these  mild,  academic 
sffusions  the  earth's  ether  is  suf- 
fused with  political  venom,  pre- 
lected with  ever-increasing  efRci- 
3ncy  by  those  countries  which  pro- 
fess anti-democratic  creeds.  The 
dictator  countries  have,  roughly, 
sreempted  30  out  of  the  94  effec- 
:ive  shortwave  frequencies  now 
operated  for  broadcasting,  with  an 
uggi-egate  of  1,033,000  watts  out 
Df  the  available  1,484,000  watts  of 
;hort-wave  power  in  the  world 
(1938).  In  assaying  the  opposing 
'orces  in  this  'war  of  words',  and 
:omparing  the  effectiveness  of  the 
-luthoritarian  stentors  with  the 
Semocratic  ones,  it  must  also  be 
-cernembered  that  the  advantages 
'>f  initiative  and  unscrupulousness 
lire  on  the  side  of  the  former.  It 
'Is  not_  likely  that  any  of  the  Fas- 
-rist,  dictatorships  will  sign  or  rati- 
fy the  'moral  disarmament'  pact, 
their  mouths — as  well  as  their 
ifiands — are  therefore  free. 


Popeye  Also  on  Discs 

rOE  LOWE  Corp.,  New  York 
!:Popsicles),  starting  Popeye  the 
bailor  on  CBS  May  2,  three  quar- 
ter-hours a  week,  on  May  16  adds 
ranscriptions  of  the  same  show 
[•n  more  than  50  stations.  Agency 
3  Blackett-Sample-Hummert,  New 
fork. 


WROK 

IS 

THE 

RADIO  VOICE 

OF  NORTHERN  ILLINOIS 
AND  SOUTHERN  WISCONSIN 

Rockford,  ni.  1410  K.C. 
Kelly-Smith    Co.,  Reps. 


Stations  Provide 
Service  in  Storm 

RAIN  and  snow  storms  through- 
out the  country  on  April  7  broke 
down  A.  T.  &  T.  wires  in  a  num- 
ber of  spots  in  the  West  and  Mid- 
west and  threatened  interference 
with  NBC  programs.  By  re-rout- 
ing shows  to  and  from  the  Coast, 
no  station  missed  programs.  CBS 
and  Mutual  were  not  affected  by 
the  storm. 

The  sleet  storm  which  struck 
Iowa  and  the  Mid-West  April  5 
interrupted  the  power  at  WHO, 
Des  Moines.  On  the  morning  of 
April  6  telephone  communications 
between  WHO  studios  and  trans- 
mitter succumbed  to  ice-weighted 
wires  unable  to  withstand  the 
added  pressure  of  a  40-mile  gale. 

Transmitter  engineers,  using  an 
emergency  turntable,  played  phono- 
graph records  without  a  micro- 
phone until  studio  engineers  made 
the  19-mile  trip  with  more  equip- 
ment. Off  at  9:30  a.  m.,  program 
service  was  resumed  at  10:53  a. 
m.  Roy  Pratt,  WHO  plant  super- 
viser,  strung  a  temporai-y  aerial 
for  a  receiver  on  which  NBC-Red 
network  programs  were  picked  up 
from  WOW,  Omaha. 

WMBD,  Peoria,  111.,  was  quick  to 
begin  operations  from  the  scene 
when  a  tornado  recently  struck 
South  Pekin  killing  nine  persons 
and  destroying  property  worth  $1,- 
000,000.  All  lines  were  down  and 
temporary  quarters  were  installed 
in  the  kitchen  of  a  Pekin  home. 
With  the  help  of  Kenneth  Patter- 
son, amateur  operator  of  W9MDP, 
Chief  Engineer  Ted  Giles  of 
WMBD,  and  Jack  Brickhouse,  spec- 
ial events  announcer,  broadcast 
Red  Cross  and  relief  instructions. 

Meanwhile,  in  its  Peoria  studios, 
the  WMBD  staff  enlisted  doctors, 
nurses,  ambulances,  police  and  res- 
cue workers.  Harold  Bean,  pro- 
gram director.  Announcers  Don 
Tolliver  and  Howard  Dorsey  broad- 
cast messages  to  the  State  police 
and  enlisted  emergency  supplies 
from  listeners.  Police  cars  were 
tuned  to  WMBD  and  the  station 
cleared  all  official  messages  for 
more  than  three  hours.  G  o  m  e  r 
Bath,  assistant  manager  of 
WMBD,  and  Announcer  Brooks 
Watson  described  activities  from 
the  scene  of  the  disaster  and  co- 
operated with  officials  in  keeping 
highways  clear  by  broadcasting 
emergency  warnings. 

Staff  artists  of  WMBD  broad- 
cast a  special  relief  fund  program 
for  the  Red  Cross,  raising  the  |1,- 
500  quota  in  less  than  an  hour. 
The  local  press,  civic  and  social 
organizations  praised  the  service 
rendered  by  WMBD. 


ASSOCIATED  RECORDED 
PROCRAM  SERVICE 

Quality  Programs 
for 

Commercial  and 
Sustaining  Uses. 

25  West  45th  Street 
New  York  City 


APRIL  —  Sleet  storm  in  Iowa 
pulled  down  the  wires  from  trans- 
mitter to  studio  of  WHO,  Des 
Moines,  so  a  temporary  studio 
was  set  up  at  the  transmitter  19 
miles  from  the  city.  At  controls 
is  James  Gwynn,  WHO  engineer; 
munching  lunch  is  Engineer  Reed 
Snyder,  and  at  the  mike  is  Ernie 
Sanders,  announcer. 


WWNC 

ASHEVILLE,  N.  C. 


Full  Time  NBC  AFfiliale 


1000  Watts 


$50,000,000 

Tourist  Business 

— yearly  in  North  Carolina. 
And  the  ONLY  blanket  radio 
coverage  of  tourist  -  favored 
Western  North  Carolina,  the 
mountain  area,  is  over 
WWNC.  The  big  months  for 
visitors  and  vacationers  lie 
just  ahead.  Start  your 
WWNC  schedule  AT  ONCE! 


THEN 
THE 

DEALERS 
SPOKE  UP 
AND  SAID- 

sales  for  its  «P«"f  . ,  ^^ES'"  They  said  some  other 
dealers  questioned  saxd  •        \ales".  •  •  -"Your 

things,  too:  ">^o-;^-  ^:a^^^^^  my  five  leading 
program  has  made  the  Pro      ^^^^  for 

Write  WAVE  today! 

An  N. B.C.  Outlet 
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Candy  Wholesalers  Plan       Reallocation  Held  Up  by  Treaty 


Wider  Radio  Campaign 

NATIONAL  Confectioners'  Asso- 
ciation of  the  U.  S.,  Chicago,  trade 
group  of  the  wholesale  confection- 
ers, has  started  broadcasts  of  the 
industry's  slogan,  "Candy  is  a  De- 
licious Food — Enjoy  Some  Every 
Day",  on  KCMO,  Kansas  City.  The 
slogan  will  be  used  546  times  for  a 
period  of  26  weeks,  with  the  bill- 
ing estimated  at  $1,600.  borne  by  a 
local  manufacturer.  The  associa- 
tion has  no  advertising  campaign 
fund  itself,  the  cost  of  the  time  be- 
ing paid  for  by  leading  candy  man- 
ufacturers. 

A  second  candy  manufacturer 
has  started  sponsorship  of  the 
slogan  seven  times  daily  on  WAIM, 
Anderson,  S.  C.  Other  stations  are 
to  be  added  during  the  summer  ac- 
cording to  Irving  M.  Tutuer,  vice- 
president  of  McJunkin  Adv.  Co., 
Chicago,  in  charge  of  publicity  for 
the  association.  Otto  Schnering, 
president  and  general  manager  of 
Curtiss  Candy  Co.,  Chicago,  manu- 
facturers of  Baby  Ruth  confec- 
tions, who  is  chairman  of  the  asso- 
ciation's advertising  and  merchan- 
dising committee,  reports  that  vari- 
ous candy  manufacturers  are  work- 
ing on  plans  to  broaden  the  cam- 
paign. 


VASSAR,  famous  women's  college  at 
Poughkeepsie,  N.  Y.,  entered  the  field 
of  radio  for  the  first  time  recently,  its 
faculty  and  students  broadcasting  two 
15-minute  programs  weekly  over 
WGXY.  Xewburgh.  X.  Y. 


(Continued  fr 
WBZ,  WGY,  WHAS,  WJR,  WJZ, 
WOR,  WOAI. 

The  Commission  on  April  4 
made  public  its  bill  of  particulars 
in  connection  with  the  superpower 
hearing,  sending  the  notice  to  all 
stations  in  the  regular  broadcast 
band.  The  scope  of  the  hearings 
was  made  sufficiently  broad  to  in- 
clude economic  issues  as  well  as 
the  purely  technical  aspects  of  so- 
called  superpower  operation.  Ef- 
fect of  500,000-watt  operation  on 
the  earning  capacity  of  stations, 
including  rates  and  commercial 
support  available,  were  made  a 
definite  part  of  the  proceedings. 
May  Seek  More  Data 

It  is  probable  that  additional  in- 
formation for  the  superpower 
hearing  vdll  be  sought  by  the 
committee.  Data  on  programs  of 
these  stations  and  detailed  figures 
on  employment,  presumably  break- 
ing down  various  classes  of  em- 
ployes, may  be  sought  in  advance 
of  the  hearings. 

Specifically  the  question  raised 
in  the  notice  was  whether  the  pres- 
ent maximum  power  of  50,000 
watts  on  clear  channels  should  be 
made  the  minimum  power  thus 
opening  the  way  for  500,000-watt 
operation  or  even  higher  power. 
But  this  was  made  to  apply  to  all 
clear  channels  as  set  forth  in  the 


Only  CBS  Outlet  For  Oregon 
and  Southern  Washington 

Now  dominating  this  rich  market  more  completely  than 
ever  through  erection  of  new  540  ft.  "IDECO"  tower 

Latest  antenna  development .  .  .  vertical  lialf-wave  radiation  ...  22  acres 
of  copper  ground  .  with  transmitter  embodyingr  "Class  B"  modulation 
...  high-fidelity  ...  high-level,  100%  modulation  without  distortion. 
KOIN's  pre-eminence  is  due  to  a  sound  station  policy  of  always-  consid- 
ering the  listener  first  ,  .  backed  by  fine  programs,  both  network  and 
local,  and  consistent  public  relations  acti\ities.  Programs  considered 
undesirable  under  this  policy  are  rejected  .  .  these  including  all  spot 
medical  advertising  and  alcoholic  beverages. 

For  prestige,  showmanship  and  audience  buy  KOIN  first  In  Oregon 

FREE  AND  PETERS 

Exclusive  representatives  for  both  KOIN  ond  KALE 


l>OlCrLAND 
Oregon  - 

KOIN 

ami 

KALE 


Mutual  Broadcasting  System  outlet 
in  Portland,  now  operating  on  in- 
creased power  of  1,000  watts. 

Same  policies  and  high  standard  of 
operation  as  KOIN  .  .  .  Blaw-Knox 
Vt  wave  vertical  radiator  .  .  .  trans- 
mitter same  type  as  KOIN. 


Established  record  for  low-cost 
results  .  .  .  details  on  request. 
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present  FCC  rules.  That  number 
totals  40,  despite  the  fact  that  a 
dozen  already  are  "broken  down" 
by  virtue  of  duplicated  operation 
and  without  taking  into  account  the 
provision  of  the  Havana  Treaty, 
which  would  reduce  the  number  of 
Class  1-A  channels  to  a  maximum 
of  25.  The  Commission  has  stead- 
fastly refused  to  recognize  the 
terms  of  the  Havana  allocations 
until  the  treaty  is  ratified. 

This  anomalous  situation  has 
tended  to  confuse  the  whole  issue 
of  the  forthcoming  hearing  and  has 
caused  the  concern  existing  among 
stations. 

The  departure  from  FCC  pro- 
cedure in  setting  up  committees  to 
follow  through  on  these  individual 
prospects  is  expected  to  be  the 
forerunner  of  further  delegation 
of  authority  to  committees  or  in- 
dividual commissioners.  The  phys- 
ical inability  of  the  Commission  to 
cope  with  the  many  regulatory  ac- 
tivities confronting  it  plus  the 
prodding  it  is  receiving  at  the 
hands  of  certain  members  of  the 
Commission,  has  made  such  a 
course  not  only  advisable  but  nec- 
essary. Whether  the  upshot  will  be 
a  return  to  a  division  form  of 
operation  is  still  problematical,  al- 
though it  is  talked  about  vdthin 
FCC  circles.  Chairman  McNinch, 
however,  appears  to  be  opposed  to 
any  distribution  of  work  on  an 
autonomous  division  basis  at  this 


time. 


Capitol  Hill  Echoes 


In  Congressional  quarters,  some 
pressure  is  still  being  exerted  for 
a  Congressional  investigation  of 
the  FCC  and  this  likewise  has  had 
repercussions  within  the  Commis- 
sion itself. 

With  adjournment  slated  within 
a  month  or  six  weeks,  all  thought 
of  legislation  of  any  character  at 
this  session  involving  radio  has 
been  largely  dispelled.  Despite 
that,  the  movement  for  an  inquiry 
persists,  apparently  with  the  hope 
of  getting  through  a  resolution 
which  would  permit  a  recess  in- 
vestigation by  a  select  Congres- 
sional committee. 

A  published  report  quoting 
Chairman  John  J.  O'Connor  of 
the  House  Rules  Committee  as  fa- 
voring "an  immediate  sweeping 
investigation  of  the  industry  and 
of  the  Commission"  was  denied  by 
Mr.  O'Connor  April  1  as  "manu- 
factured out  of  whole  cloth."  The 
article  directly  quoted  Chairman 
O'Connor.  His  response  was  "I 
think  somebody  is  impersonating 
me.  I  believe  an  investigation  on 
that  score  would  prove  extremely 
interesting." 

Another  outcry  for  a  Congres- 
sional investigation  developed  on 
the  House  floor  April  11  when 
Rep.  Connery  (D-Mass.)  placed  in 
the  record  considerable  correspon- 
dence, newspaper  stories  and  other 
data  dealing  with  the  subject.  He 
referred  also  to  a  statement  made 
by  Chairman  O'Connor  in  a  letter 
to  the  managing  editor  of  the 
Brooklyn  Tablet,  Catholic  news- 
paper, stating  that  if  the  Commis- 
sion did  not  do  something  about 
an  investigation  of  the  "I'adio  mo- 


nopoly" he  would  do  everything 
possible  to  procure  a  Congression- 
al investigation.  Mr.  Connery  at- 
tacked the  committee  set  up  to  in- 
vestigate networks  as  a  "deliberate 
attempt  to  hoodwink  the  Congress" 
and  to  "whitewash."  He  placed  in 
the  record  correspondence  with 
Commissioner  Case  relating  to  sta- 
tions owned  by  Arde  Bulova,  New 
York  watch  manufacturer,  and  to 
stock  interests  held  in  such  sta- 
tions by  Harold  A.  Lafount,  form- 
er radio  commissioner. 

He  charged  Chairman  McNinch 
and  his  associates  with  "following 
the  dictates  of  the  radio  monopo- 
lists" to  sidetrack  the  resolution 
offered  by  Commissioner  Craven 
for  a  network  investigation. 

Chief  Accountant  Norfleet  de- 
clared April  12  he  was  pleased 
with  the  returns  of  questionnaires 
received  from  stations  up  to  that 
time.  He  said  that  stations  gener- 
ally did  not  appear  to  be  having 
any  great  difficulty  with  the  inter- 
rogatories. 

Bill  of  Particulars 

The  text  of  the  FCC  bill  of  par-i, 
ticulars  on  the  superpower  hear-i 
ings  follows: 

Pursuant  to  said  order  you  are  hereby 
notified  that  the  Commission,  at  the  time 
and  place  specified,  will  first  hear  anyj 
party,  licensee,  permittee  or  applicant  on 
the  questions  hereinafter  outlined  as  to, 
whether  or  not  Rule  117  should  be  modi-i 
fied  with  respect  to  authorized  power  of 
broadcast  stations  on  clear  channels  and,, 
in  particular,  to  determine  what  limit  if 
any  will  be  placed  upon  such  power ;. 
thereafter  the  Commission  will  hear  ans, 
such  applicants  who  may  desire  to  be 
heard   upon   their   individual  applications. 

For  the  purposes  of  the  hearing  upor « 
the   question    of   the   modification   of  the 
rule  the  following   issues   shall  be  deter- 
mined :  I 

1.  To  determine  if,  in  general,  objec. 
tionable  interference  will  be  caused  to  thi- 
service  of  existing  stations  by  increasing 
the  power  limit  of  stations  assigned  to  thi. 
clear  channels  set  out  in  Commission  Ruli 
116. 

2.  To  determine  the  nature  and  extent  o 
the  effect  of  the  limitation,  if  any,  of  th 
service  area  of  other  classes  of  stations 

3.  To  determine  whether  the  enlarge 
ment  and  improvement  in  the  service  o 
clear  channel  stations  resulting  from  a: 
increase  in  the  maximum  limit  of  powe 
will  be  greater  than  any  limitation 
service  that  may  result  to  other  station : 
by  reason  of  interference. 

4.  To  determine  the  extent  to  which  a  ' 
increase  in  power  on  clear  channels  wi 
enlarge  the  primary  and  secondary  servic  I 
areas   of   clear   channel   stations   and  iir 
prove  the  service  of  such  stations. 

5.  To  determine  whether  there  is  nee 
for  the  proposed  increased  service  whic 
will  be  rendered  by  the  use  of  the  highe . 
power  on  clear  channels,  and  if  so, 
what  areas  such  need  exists. 

6.  To  determine  whether  an  increase  i 
power  on  clear  channels  will  tend  to 
result  in  an  increase  in,  or  concentratic 
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economic  or  social  power  and  influence 
n  the  clear  channel  stations,  and  if  so, 
rhether  this  may  have  an  effect  upon 
pTher  stations,  the  service  rendered  hy 
hem.  or  upon  the  public. 

.  To  determine  whether  an  increase  in 
)ovrer  on  clear  channels  will  tend  to  or 
■esult  in  a  decrease  in  competition  he- 
ween  stations  and  whether  the  ser\-ice  to 
he  public  will  be  affected  thereby. 

8.  To  determine  what  charges  will  be 
lecessary  to  support  the  operation  of 
tlear  channel  stations  at  additional  power, 
H'hether  such  charges  may  be  borne  by 
he    commercial    support     available  and 

fc-hether  such  charges  will  have  an  ad- 
verse effect  upon  the  character  of  pro- 
ram  service  rendered. 

9.  To  determine  whether  an  increase  in 
maximum   limitation   of   power  upon 

pear  channels  will  tend  to,  or  result  in, 
|i  duplication  of  service,  either  day  or 
pight,  rural  or  urban,  and  if  so,  the  na- 
ture and  extent  of  such  duplication. 

10.  To  determine  whether  the  stations 
tiow  operating  upon  clear  channels  are  so 
ccated  geographically  that  an  increase  in 
-he  maximum  limitation  of  power  on  such 
-hannels  will  bring  about,  or  tend  to  bring 
tbout,    a    proper    distribution    of  service, 

^jjarticularly  to  the  rural  areas  served  by 
^luch  stations. 

11.  To  determine  whether  the  habits  of 
isteners    under    such    conditions    will  be 

"(uch   that   they   will    listen    to    the  high 
Ij  tpower   service  rather  than   the  more  lo- 
'■^ized  regional  and  local  class  service. 
■    12.  To  determine  whether  or  not  an  in- 
crease in  the  maximum  power  limitation 
to   clear   channels   would   tend   toward  a 
air,  efficient  and  equitable  distribution  of 
ransmission    and    reception    among  the 
f  '  .tates  and  communities  within  the  mean- 
"  '  ng  of  Section  307(b)   of  the  Communica- 
il-,-  ions  Act  of  1934,  as  amended. 

13.  To  determine  whether  or  not  a  maxi- 
num  limit  of  power  should  be  fixed  in  the 
.  j!TJe,  and  if  so,  what  limit  should  be  fixed. 

;    14.  To    determine   whether    or    not  the 
-•-  iresent  minimum    and    maximum  power 
"  limits  of  Rule  117  should  be  maintained. 
15.  To  determine  whether  or  not  public 
nterest,  convenience  and  necessity  will  be 
erved  by  modification  of  Rule  117. 
y,'   16.  To   determine  what  modification,  if 
^?t.ny,  should  be  made  in  the  public  inter- 
'  st,   convenience  and  necessity. 

Each    licensee,    permittee,    applicant  or 
ther  party  who  desires  to  be  heard  shall, 
>ithin  15  days  of  the  mailing  of  this  no- 
i'^e  by  the  secretary  of  the  Commission, 
-e  with  the  Ckimmission  verified  notice  of 
s  intention  to  be  present  and  participate 
-E  said  hearing  and  shall  set  forth  in  de- 
a    complete    statement    outlining  the 
'vidence  which  will  be  presented. 
The  above  specified  issues  shall  not  be 
3  jtonsidered    exclusive   of,    nor   to  preclude 
^-  'the   presentation    of,    any   other  material 
^  -^'idence  which  any  party  may  desire  to 
■resent.    But    if    evidence   on    any  other 
naterial   question   or   issue,   not  indicated 
rein,  is  to  be  presented  by  any  party,  a 
uplete   and    detailed    statement  thereof 
lust  be  furnished  at  the  time  the  notice 
A, if    appearance    and    above    statement  is 


!:ED    HUSIXG    mll    probably  an- 
Tiounce  the  Kentucky  Derby  on  CBS 
ii^-Iay  7  for  Brown  &  Williamsou,  ac- 
Tr-ording  to  a  spokesman  for  BBDO. 
"  New  York,  the  agencv. 


j^TJR.  Detroit,  has  declared  its  reg- 
'.TjJ-lar  quarterly  dividend  of  40  cents  a 
lare.   The   disbursement   is  payable 
tpril  30   to   stockholders   of  record 
iiJlipril  20.   In  1937,  a  90-eent  extra 
s  'l-eclared  before  Christmas  brought  dis- 
^■'"^♦jtursements  for  the  year  to  S3  per 
lhare. 


Transradio  Subsidiary 
And  Radio  Events  Join 
In  Transcription  Service 

TRANSRADIO  News  Features, 
transcription  subsidiary  of  Trans- 
radio  Press  Service,  and  Radio 
Events,  which  has  produced  many 
programs  for  agencies  in  addition 
to  its  nationally  syndicated  script 
ser\ice,  have  combined  forces  to  of- 
fer stations  and  agencies  a  new 
service  of  transcribed  dramatic 
programs  featuring  well  known 
players  of  the  legitimate  stage  at 
less  than  the  cost  of  individual  sta- 
tion production,  according  to  an 
announcement  by  W.  G.  Quisen- 
berry,  president  of  Transradio 
News  Features. 

Production  will  be  under  the  su- 
pervision of  Joseph  M.  Koehler, 
president  of  Radio  Events,  which, 
in  addition  to  its  staff  of  writers, 
producers  and  technicians,  is  build- 
ing a  stock  company  of  radio  ac- 
tors to  support  the  stage  stars  in 
these  programs.  Marketing  of  the 
shows  will  be  through  the  Trans- 
radio  organization,  which  has  bu- 
reaus in  30  cities  and  a  number  of 
traveling  sales  representatives. 

Three  Transradio-Radio  Events 
productions  are  already  under  way: 
Salute  to  Love,  starring  Selena 
Royal  and  Earle  Larrimore;  Closed 
Doors,  written  by  Yolande  Lang- 
worthy  and  starring  James  Bell, 
and  The  Greeyi  Flame,  a  mystery 
thriller  by  Libeth  Abarbenel.  Na- 
tionwide marketing  of  these  pro- 
ductions will  begin  within  the  next 
two  weeks. 


Johnson  Renews  Fibber 

S,  C.  JOHNSON  &  SON,  Racine, 
Wis.  (Glo-Coat),  has  renewed  Fib- 
her  McGee  &  Molly  on  64  NBC-Red 
stations  for  another  year,  starting 
April  12.  Program,  on  for  nearly 
three  years  now,  will  be  broadcast 
8:30-9  p.  m.  (CDST)  and  will  con- 
tinue to  originate  in  Chicago.  The 
firm,  which  has  been  sponsoring 
Attorney  at  Law  on  14  NBC-Blue 
stations,  9:30-9:45  a.  m.  (CDST), 
Monday  through  Friday,  for  an- 
other, will  probably  go  off  for 
the  summer,  returning  in  the  fall. 
Needham,  Louis  &  Brorby,  Chi- 
cago, is  agency  with  J.  J.  Louis  ac- 
count executive. 


MRS.  HARRY  SPEARS,  wife  of 
the  CBS  Hollywood  audio  supervisor, 
died  in  that  city  on  April  4,  following 
a  short  illness.  She  is  survived  by 
her  husband  and  two  children,  a  sec- 
ond son,  Richard,  having  been  born 
March  12. 


Serving  the  Small  Merchant  as 
well  as  the  National  Advertiser — 
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When  WCAE  asks  its  listeners  to  'lend  an 
ear'  some  four  millions  are  in  position  to 
respond.  A  million  and  a  half  are  located 
within  a  20  mile  area  and  two  and  a  half 
million  in  ten  compact  Western  Penn- 
sylvania counties  within  50  miles  of  the 
WCAE  transmitter. 

WCAE  offers  NBC-Red,  Mutual  and  out- 
standing local  programs  to  this  vast  audi- 
ence who  will  Mend  an  ear'  to  your  sales 
message. 

i  Vis  % 
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Trophy  for  Toscanini 

ARTURO  TOSCANINI  will  be  pre- 
sented with  an  illuminated  parch- 
ment and  a  gold  card  conferring 
upon  him  honorary  life  membership 
in  the  Associated  Musicians  of 
Greater  New  York,  Local  802.  The 
parchment  cites  the  maestro  for 
having  "achieved  outstanding  dis- 
tinction as  a  libertarian  and  de- 
fender of  the  civil  liberties  and 
rights  of  mankind."  The  card  and 
parchment  were  given  to  John  F. 
Royal,  NBC  vice-president  in 
charge  of  programs,  who  sailed  for 
Europe  on  the  Normmidie  on  March 
31  and  was  scheduled  to  meet  Tos- 
canini in  Palestine  on  April  12. 


ORIGINATING  at  WHO,  Des 
Moines,  Go^ee  Pot  Inn  is  rebroadeast 
six  mornings  weekly  on  the  following 
stations :  KGLO,  Mason  City  ;  KMA, 
Shenandoah;  WOW.  Omaha;  KFAB, 
Lincoln;  KMMJ,  Clay  Center ; 
WJAG,  Norfolk;  WNAX,  Yankton; 
WMT,  Cedar  Rapids.  Sponsor  is 
Paxton  &  Gallagher  for  Butter  Nut 
coffee. 

NEW  half-hour  series  on  KSO,  Des 
Moines,  is  called  East  Des  Moines 
Reveille.  Not  a  cooperative,  partici- 
pating program,  the  series  is  reserved 
in  15-minute  units  exclusively  for  the 
merchants  of  East  Des  Moines. 

MORE  than  2,000  persons  paid  to 
see  the  first  Saturday  Nite  Barn 
Dance  held  recently  on  WMBH,  Jop- 
lin,  Mo.  Included  in  the  series  are  an 
hour's  broadcast,  a  square  dance. 
Big  Apple  dance,  with  prizes  for  best 
square  dancers.  Bob  Lee,  WMBH  an- 
nouncer, conducts  the  show. 

WHO,  Des  Moines,  broadcasts  Sun- 
set Corners  Frolic,  Saturday  evenings 
for  two  hours  and  15  minutes  under 
direction  of  Stan  Widney.  The  after- 
noon before  the  program  four  ama- 
teur acts  are  chosen  by  judges  who 
hear  but  don't  see  the  performers. 
Finalists  will  be  awarded  cash  prizes 
April  16  by  Dick  Anderson,  WHO 
announcer  in  charge  of  the  contest. 

ON  A  recent  DX  program,  WMFJ, 
Daytona  Beach,  Fla.,  offered  live  alli- 
gators to  the  three  listeners  writing 
in  from  farthest  points.  One  alligator 
went  to  a  Canadian  listener,  one  to 
New  York,  one  to  Ohio. 

KSO,  Des  Moines,  is  cooperating  with 
the  Iowa  Federation  of  Women's 
Clubs  in  a  playwriting  contest  which 
includes  radio  plays  of  26  minutes. 
KSO  will  broadcast  the  winning  play, 
awarding  ,$10  to  the  author. 


MUSIC  CONTEST 

Creates  Talent  and  Publicity 
 For  Indiana  Station  
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Denver 


Covers  the  Heart  of  the  Triangle 


25,000  WAHS 

NATIONALLY 
CLEARED  CHANNEL 

COMPLETE  NBC 
PROGRAM  SERVICE 


More  population,  more  radio  sets  and 
more  spendable  income  than  any  other 
Oklahoma  station,  with  extensive  cover- 
age In  Kansas,  Missouri  and  Arkansas. 
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PROFITABLE  slant  on  local  tal- 
ent is  that  used  by  WFBM,  In- 
dianapolis, Ind.,  which  broadcasts 
a  weekly  program  featuring  the 
students  of  Jordan  Conservatory 
of  Music,  an  affiliate  of  the  local 
Butler  U.  A  scholarship  plan  was 
devised  for  all  high  school  students 
under  21  who  had  been  residents 
of  the  State  for  one  year.  The  plan 
includes  14  scholarships  in  voice 
and  instrumental  training  provid- 
ing for  two  lessons  each  week  from 
September,  1938,  through  June, 
1939. 

To  introduce  the  contest  idea, 
WFBM  aired  three  daily  spot  an- 
nouncements, told  listeners  to  write 
in  for  explanatory  booklets.  All 
music  teachers  and  principals  of 
Indiana  high  schools  were  contact- 
ed in  cooperation  with  the  office  of 
Superintendent  of  Public  Instruc- 
tion. Nearly  200  local  newspapers 
throughout  the  state  carried  stor- 
ies of  the  cultural  aspects  of  the 
contest.  The  series  has  created 
more  widespread,  dignified  public- 
ity and  favorable  community  re- 
action than  we  had  ever  expected, 
says  WFBM. 

KSL,  Salt  Lake  City,  has  started  a 
Saturday  series  crusading  against 
crime  during  whi,ch  Earle  .1.  Glade, 
managing  director  of  KSL,  interviews 
Dr.  Arthur  L.  Beeley,  professor  of 
sociology  at  Utah  U.  The  program 
is  tied  in  with  an  extensive  news- 
paper campaign  directed  to  adminis- 
trative, municipal  and  law  enforce- 
ment agencies  of  the  western  states. 
KSL  recently  broadcast  an  80-miIe 
remote  program  when  the  original 
cornerstone  of  Utah  State  Agricul- 
tural College  was  re-opened. 

NEW  SONGS,  from  which  the  listen- 
ing audience  is  asked  to  pick  poten- 
tial hits,  are  played  on  CBS'  new  pro- 
gram 7'm  Pan  Alley  Presents,  heard 
Tuesday  afternoons.  Music  is  by 
Freddie  Rich's  orchestra,  with  Edith 
Dick  as  vocalist. 

WITH  occupancy  scheduled  for  July 
1,  construction  is  being  rushed  on  the 
new  CBS  studios  in  the  Palace  Ho- 
tel, San  Francisco,  to  be  the  new 
home  of  KSFO,  CBS  outlet,  of  which 
Philip  G.  Lasky  is  general  manager. 
The  new  studios,  executive  offices  and 
broadcasting  equipment  will  represent 
an  investment  of  more  than  $350,000. 

NBC  has  started  a  Saturday  eve- 
ning series  of  original  radio  comedies 
and  dramas.  First  play  titled  "Heads 
I  Win"  was  broadcast  April  9.  It  was 
written  by  Richard  McDonagh,  mem- 
ber of  the  NBC  script  division. 
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W  C  K  Y,  Cincinnati,  is  cooperating 
with  the  local  advertising  club  and  , 
the  four  other  Cincinnati  stations  in 
a  campaign  to  educate  the  public  to 
the   value  of  advertising.   Lloyd   G.  ; 
Venard,  WCKY  director  of  sales,  is  j 
conducting    a    series    of  five-minute 
talks   by   ad   club   members   on    the  I 
ethics  of  radio  advertising  and  con- 
sumer safeguards.   WCKY   has   aLso  ; 
started    Fashion    Speaks,    a  weekly 
program     featuring     Capt.  Etienne 
Fredericks  in  talks  on  how  fashions 
originate  and  how  designers  work. 

TBANSRADIO  Press  announced 
April  7  that  on  May  8  it  will  switch 
its  service  from  WDSU  to  WSMB, 
New  Orleans,  under  a  new  four-year 
contract  which  gives  WSMB  facsimile 
rights. 

KMPC,  Beverly  Hills,  Cal.,  has  start- 
ed a  new  series  called  the  Children's 
Theatre  of  the  Air,  featuring  profes-  ' 
sional  child  actors  in  dramatizations  i 
of  classics  such  as  "Treasure  Island",  I 
"Pinocchio".  Arthur  E.  S  u  1 1  o  n,  j 
KMPC  program  director,  produces  i 
the  series.  i 

ADVICE  to  the  lovelorn,  set  to  mu- 
sic, is  given  by  The  Boy  Friend, 
heard  three  days  a  week  on  WINS, 
New  York.  Suggestions  are  accompa-  i 
nied  by  music  and  each  problem  is 
linked  to  a  popular  ballad. 

KSL,  Salt  Lake  City,  was  presented 
a  recognition  and  appreciation  plaque 
at  the  recent  Chamber  of  Commerce 
press-radio  fete. 

ADVENTURES  of  a  family  making  ' 
a  transcontinental  tour  in  a  trailer  is 
the  theme  of  a  new  series  on  WIP, ; 
Philadelphia,  called  The  Trailer  Fam-  c 
ily.  I, 

A  SERIES  of  talks  on  the  problems* 
of  social  adjustment  has  started  on; 
the  NBC-Blue  network,  conducted  by 
Dr..    Joseph    Jastrow,  psychologist. 
The  title  of  the  series  is  The  Devil 
Takes  the  Hindmost. 

COLUMBIA  MANAGEMENT  of 
California  Inc.,  Hollywood  talent 
agencey  and  a  subsidiary  of  CBS, 
moved  its  offices  April  10  from  the 
Equitable  Bldg.,  to  the  network's 
new  West  Coast  headquarters.  The 
structure  is  now  being  completed. 
Everett  Jones,  formerly  manager  of 
John  Charles  Thomas,  concert  sing- 
er, has  been  named  publicity  coun- 
sellor. W.  Arthur  Rush  is  manager 
of  the  artists  service. 

SIX  MEMBERS  of  the  production 
staff  of  CBC  at  Ottawa,  Can.,  will 
be  transferred  to  Toronto  in  May  or 
June  as  a  part  of  an  experimental 
plan  to  make  Toronto  a  chief  CBC 
production  center.  It  is  planned  to 
have  five  production  centers — Hali- 
fax, Montreal,  Toronto,  Winnipeg,  and 
Vancouver. 

CJIC,  Sault  Ste.  Marie,  Ont.,  and 
CJLS,  Yarmouth,  N.  S.,  have  been 
added  to  the  CBC  network  and  are 
available  as  supplementary  stations  on 
the  CBC  commercial  network,  accord- 
ing to  an  announcement  from  the  To- 
ronto commercial  office  of  the  CBC. 

INQUIRING  reporter  of  the  Dur 
ham  (N.  C.)  Sun  recently  asked,  "D( 
you  buy  what  is  advertised  on  youi 
favorite  radio  program?"  Four  out  ol 
five    persons    said    that    they  did 
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ADIO  programs  dealing  with  the 
ew  York  World's  Fair  are  broad- 
;ast  almost  daily  by  New  York  sta- 
;ions.  WBNX  has  a  program  each 
Monday,  WHN  on  Tuesday,  WNEW 
)n  Thursday,  WMCA  on  Friday,  and 
)thers  are  scattered  throughout  the 
s-eek.  WHN  on  April  8  carried  an 
ixclusive  broadcast  from  the  Fair  de- 
icribing  the  start  of  construction  on 
he  200-foot  perisphere  and  the  700- 
oot  pylon. 

KIRO,  Seattle,  on  April  6  inaugurat- 
>d  its  home-service  auditorium,  seat- 
ng  250,  for  daily  half-hour  programs. 
The  installation  includes  a  model 
sitchen,  electric  organ,  etc.,  and  the 
ietup  is  managed  by  Helen  Malloy 
ind  Isabel  Campbell,  who  conduct  the 
iiaily  cooking  schools  for  housewives 
Jmd  the  Saturday  children's  cooking 
school. 

fVFBL,  Syracuse,  N.  Y.,  recently 
ibroadcast  a  special  events  program 
,Prom  Chittenango  creek  on  the  open- 
ing of  the  trout  season.  Staff  mem- 
spers  Bud  Squires  and  Norm  Bassett 
handled  the  program  which  was  short- 
Waved  16  miles  to  the  WFBL  trans- 
mitter. 

,WGN,  Chicago,  will  start  a  series  of 
-programs,  Golf  School  of  the  Air  April 
i%7.  Programs  will  be  conducted  by 
itfoe  Chamerlain.  Glen  Oak  Conn- 
,try  Club  pro,  and  Lou  Waldron,  Mo- 
jpawk  Country  Club  pro. 

sWnYC,  New  York,  on  April  10  be- 
gan its  new  hourly  time  signal  ser- 
JjFice  direct  from  the  U.  S.  Naval  Ob- 
jservatory  at  Arlington. 

,'KVHN,  New  York,  is  working  on 
■iplans  for  the  dramatization  of  short 
'pubjects  from  the  M-G-M  library. 

aBAFETY  program  on  WROL,  Knox- 
crille,  begins  with  the  local  police  an- 
taouncer  calling  squad  cars  to  the 
*cene  of  the  broadcast  on  a  downtown 
torner.  Joe  Wheeler,  WROL  special 
pvents  announcer,  interviews  drivers 
,|;&bout  their  records,  pedestrians  about 
ay  walking. 


^  WOOD,  Grand  Rapids,  Mich.,  broad- 
-■i^asts  a  Sunday  afternoon  series  of 
Iramatizations  under  auspices  of  the 
'ical  Community  Chest.  The  plays 
ire  based  on  actual  cases  and  a  re- 
:ent  program  resulted  in  the  retention 
■  of  property  by  an  unfortunate  person 
Decause  a  realtor  who  controlled  the 
property  was  listening  in. 

RIFLE  .shoots  are  broadcast  each 
Sunday  afternoon  on  KYOS,  Merced, 
al.,  featuring  rifle  teams  of  10 
ii-arby  towns.  The  programs  are  spon- 
<'>red  in  each  town  from  which  a 
natch  is  broadcast. 

U'GN,  Chicago,  has  started  Peoples, 
Places  and  Things,  a  twice  weekly 
scries  of  little  known  facts,  featuring 
Thomas  Conrad  Sawyer. 

WATL,  Atlanta,  Ga.,  has  started  a 
six-weekly   program  called  Classified 

,  XJolumn  of  the  Air  which  features  a 

ijjiJibuying  guide. 
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Ski  Specialists 

WITH  skiing  now  a  major 
sport  in  the  Pacific  North- 
west, KVI,  Tacoma,  is  spe- 
cializing in  the  origination 
of  ski  broadcasts.  Chief  En- 
gineer Jim  Wallace,  an  en- 
thusiastic skier,  has  his  staff 
equipped  and  trained  to  han- 
dle remote  ski  programs 
from  any  location.  Estimat- 
ing Northwest  skiers  at 
75,000,  KVI  this  year  inaug- 
urated a  series  called  Skiing 
on  Air  with  Mike  Donohue, 
ski  editor  of  the  Seattle  Post- 
Intelligencer,  commenting  on 
snow  and  road  conditions, 
local  and  national  ski  compe- 
tition. 


WMMN,  Fairmont,  W.  Va.,  has  re- 
ceived a  congratulatory  letter  from 
the  county  probation  officer  for  being 
instrumental  in  returning  11  runa- 
way boys  and  girls  to  their  homes. 

WFBL,  Syracuse,  has  designed  a 
program  to  promote  seven  new  live 
talent  shows.  The  special  program  in- 
cludes themes  and  features,  time  of 
broadcasts  and  teaser  samples  of  the 
new  shows. 

SECURE  in  listener  interest  is  Vital 
Statistics,  a  twice-daily  program  on 
WTMV,  E.  St.  Louis,  111.  Leslie 
Crow,  news  editor  of  WTMV,  covers 
police  headquarters,  morgues,  record- 
er's office  to  secure  daily  information 
on  births,  deaths,  marriages.  Spon- 
sored by  the  local  Zerweck  Jewelry 
Co.  the  merest  hint  of  the  show's 
withdrawal  brings  a  storm  of  protest, 
says  WTMV. 

WPTF,  Raleigh,  N.  C,  is  giving  cash 
bonuses  to  the  members  of  its  pro- 
gram department  for  new  radio  shows 
written,  auditioned  and  .sold. 


A  FILM  called  "New  Tower — New 
Power"  showing  the  construction  of 
the  new  transmitter  of  KSFO,  San 
Francisco,  from  the  driving  of  the 
piles  to  the  lighting  of  the  airplane 
beacon  was  recent  previewed  at 
KSFO.  Photographed  under  the  di- 
rection of  General  Manager  Philip  G. 
Lasky,  the  picture  included  the  special 
events  programs  made  from  the  site 
during  construction. 

KDKA,  Pittsburgh,  will  soon  start  a 
series  of  weekly  programs  called 
Workshop  of  the  World,  based  on  the 
history,  tradition  and  industries  of 
that  city.  Presented  in  conjunction 
with  the  local  Chamber  of  Commerce, 
this  series  replaces  similar  campaigns 
recently  broadcast  in  cooperation  with 
the  Post  Gazette,  Pittsburgh  Press, 
Warner  theatres  and  the  local  Elec- 
tric League. 

WGES,  Chicago,  has  started  a  series 
of  programs  designed  to  assist  for- 
eigners in  that  area  who  are  seeking 
to  become  Americans.  Featured  are 
talks  by  members  of  the  U.  S.  De- 
partment of  Naturalization  and  Immi- 
gration. 

DURING  its  weekly  series  called 
Salute  to  Industry,  CJOR,  Vancou- 
ver, B.  C,  borrowed  a  street  car  and 
ran  it  up  and  down  a  spur  track  for 
30  minutes  to  provide  vivid  sound 
effects.  Effects  were  recorded  and 
later  used  when  CJOR  saluted  the 
electric  railway  company. 

WBOW,  Terre  Haute,  Ind.,  has  pur- 
chased a  three-story  residence  valued 
at  $25,000  where  it  is  installing  four 
studios  and  offices.  A  smaller  building 
on  the  property  will  be  used  as  a 
playhouse  studio.  WBOW  will  oc- 
cupy the  new  studios  in  early  .June. 

WOR-Mutual's  Let's  Play  Games, 
audience  participation  program  con- 
ducted by  Jane  Martin,  will  be  pub- 
lished in  game  form  by  Parker  Bros., 
Salem,  Mass. 


*  There  is  no  better  way  to  "Use  Advertising 
Money"  in  the  rich  Wichita  Market  than 
by  using  the  complete  market  coverage 
facilities  of  KFH — the  Station  where  useful 
dollars  reflect  themselves  in  profitable  sales 


increases. 
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General  Mills  Baseball  Season 


{Co7itinued  from  page  16) 


Consistent  with  the  atmos- 
phere of  a  distinctive  location, 
the  luxurious  comfort,  digni- 
fied service,  and  superior  cui- 
sine of  the  Hav-Adams  House 
blend  into  an  environment  that 
parallels  the  tastes  of  discrimi- 
natins  travellers.  Hay-Adams 
rates  mai<e  any  other  choice 
•  poor  economy. 


RATES 

53  SINGLE  ^450 


DOUBLE 


HAY-ADAMS  HOUSE 

SIXTEENTH  AT  H  STREET 

Opposite  the  White  House 
Overlooking  Lafa/ette  Park 


WASHINGTON,  D.C.^ 


tween  the  sponsor,  station,  and 
baseball  men". 

It  was  Mr.  Slocum  who  struck 
the  keynote  of  the  opening  session 
April  10  when  he  replied  to  charges 
made  by  Editor  &  Publisher  in  an 
editorial  April  2  that  organized 
baseball  permits  broadcasts  only 
under  a  "stringent  code"  of  censor- 
ship and  biased  reporting.  The  edi- 
torial added  that  contracts  with 
the  baseball  leagues  prohibited 
mention  of  rain  or  cold  weather, 
errors  and  poor  decisions,  and 
warned  that  baseball  broadcasts 
set  a  dangerous  precedent  for 
"twisting  other  news,"  Mr.  Slocum 
said. 

Accurate  Discussions 

He  pointed  out  that  it  would  be 
ridiculous  for  broadcasters  to  at- 
tempt to  conceal  cold,  hot  or  wet 
weather  from  listeners  who  merely 
had  to  look  out  the  window  and 
see  what  the  weather  was.  Listen- 
ers know  the  ball-park  isn't  air- 
conditioned,  and  you  can't  kid  them 
into  believing  that  steam  pipes 
heat  up  the  stands,  he  said. 

"As  to  concealing  boners,  boots 
and  bum  decisions,"  Mr.  Slocum 
continued,  "the  broadcaster  is  ob- 
ligated to  tell  everything  he  sees 
on  the  field  or  in  the  stands.  Every 
boner  shall  be  described  as  accu- 
rately as  a  brilliant  play  or  a  per- 
fect catch.  It  is  the  job  of  the 
sports  announcer  to  report  evei-y 
play,  good  or  bad — every  decision 
as  he  sees  it.  However,  it  is  not  the 


to  Ivoifi  Ut  VH^— 


The  "Gold"  states  mean  money  to 
spend.  Babsons  Sales  and  Credit  re- 
port for  March  places  Oklahoma  de- 
cidedly in  the  "Gold."  Oklahoma  City 
is  the  only  city  in  the  tenth  Federal  Re- 
serve district  to  show  an  increase  in  de- 
partment store  sales  for  both  the  week 
and  the  three  weeks  ending  March  19, 
1938  over  the  same  periods  of  1937. 


Babson  urges  his  clients  to  go  after 
busiriess  in  this  territory  .  .  .  and  WKY 
offers  the  -finest  means.  It  has  become 
the  brightest  star  for  advertisers  in  the 
Southwest  to  hitch  their  wagon  to. 


Representative — The  Katz  Agency,  Inc. 


announcer's  job — as  a  reporter — 
to  editorialize  on  the  umpire's  mis- 
takes, hold  the  players  up  to  ridi- 
cule, or  second  guess  the  manager. 
The  baseball  announcer  is  first, 
last  and  always  a  reporter.  He  must 
tell  the  facts.  He  is  not  a  super- 
umpire  or  a  super-manager." 

Sponsors  of  baseball  broadcasts 
together  with  major  and  minor 
league  presidents  concurred  with 
Mr.  Slocum's  view  that  baseball 
broadcasts  were  neither  censored 
nor  biased.  Will  Harridge,  presi- 
dent of  the  American  League, 
agreed  with  all  of  Mr.  Slocum's 
points  and  said  he  had  not  received 
a  single  complaint  last  year  from 
clubs  or  umpires  against  the  an- 
nouncing of  broadcasts.  Frank 
Shaughnessy,  president  of  the  In- 
ternational League,  admitted  an- 
nouncers in  the  early  days  had 
made  mistakes  and  that  they  were 
not  too  specific  regarding  various 
plays,  but  said  the  broadcasts  were 
improving  greatly  year  by  year. 

Criticizing  Editor  &  Publisher's 
editorial  as  sarcastic  and  not  par- 
ticularly true,  he  said:  "Baseball 
press  reporters  are  columnists — 
announcers  are  purely  reporters, 
not  critics."  He  said  that  radio  has 
been  good  for  baseball,  especially 
since  the  announcers  have  im- 
proved by  experience. 

Ford  C.  Fick,  president  of  the 
National  League,  cautioned  play- 
by-play  broadcasters  to  remain  re- 
porters and  leave  the  role  of  com- 
mentator, editorializer  and  critic 
to  the  press.  "Don't  color,  hide, 
or  hold  back  a  single  fact  in  the 
game,"  he  said.  "Remember  you 
are  the  eyes  of  10,000,000  listen- 
ers who  are  in  efi'ect  ten  million 
blind  people.  Content  yourself  with 
that  job  and  you  will  never  have 
any  trouble. 

"If  there  was  any  doubt  as  to 
the  integrity,  honesty,  fearlessness 
and  fairness  of  the  umpires,  base- 
ball could  not  endure,"  Mr.  Frick 
added.  "Fair  reporting  demands 
that  the  baseball  announcer  re- 
port the  umpire's  decision  as  of- 
ficial. If  players  protest  or  the 
crowd  hoots  and  boos,  that  be- 
longs in  the  report,  too.  The  an- 
nouncer's own  opinion  does  not." 
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Bank  Disc  Series 
Uses  29  Stations 

Nationwide  Campaign  Follows 
Public  Relations  Study 

AMERICAN  BANKERS'  Assn., 
New  York,  which  after  a  two-year 
preliminary  study  of  banks'  public 
relations  problems  recommended 
the  use  of  radio  for  its  members 
[Broadcasting,  Nov.  15,  1937] 
now  has  its  WBS  transcriptions 
on  29  stations,  placed  by  as  many 
members.  Under  the  title  Money 
Matters,  16  quarter-hour  discs  are 
available  to  members.  Each  bank 
using  the  program  does  its  own 
merchandising. 

Users  of  the  ABA  series  as  of 
April  1  were: 

Colorado    Springs    Clearing    House  Assn.. 

Colorado  Springs,  KVOR.  ; 
Bridgeport-City     Trust     Co.,     Bridgeport,  - 

Conn..  WICC. 
Hartford  Group,  Hartford,  Conn.,  WDRC.  ; 
First   National   Bank,   Orlando,   Fla..  i 

WDBO. 

First  National  Bank,  Cicero.  111..  WHFC. 
City     National     Bank,     Harrisburg,  111., 
WEBG. 

Rapides    Bank   &   Trust   Co.,  Alexandria, 

La.,  KALB. 
B.   M.    C.   Durfee  Trust  Co.,   Fall  River. 

Mass.,  WSAR. 
Lansing   Clearing   House   Assn.,  Lansing. 

Mich..  WJIM. 
Peposit  Guaranty   Bank   &   Trust  Co.. 

Jackson,  Miss.,  WJDX.  ] 
Merchants    &    Farmers    Bank,    Kosciusko, : 

Miss..  WHEF. 
The  Boatmen's  National  Bank,  St.  Louis, 

KSD. 

Commercial  National  Bank,  Charlotte,  ■ 
WSOC. 

The  Fidelity  Bank.  Durham,  N.  C.  ; 
WDNC. 

St.  Joseph  Clearing  House  Assn.,  St.  Jo- 
seph, Mo.,  KFEQ. 

First  National  Bank  of  Fargo.  Fargo, 
N.  D.,  WDAY. 

Ohio  National  Bank  of  Columbus.  Colum- 
bus, 0.,  WBNS. 

Security  Central  National  Bank,  Ports- 
mouth, 0.,  WPAY. 

Youngstown  Clearing  House  Assn.,  WKBN. 

Tulsa  Clearing  House  Assn..  Tulsa,  Okla., 
KTUL. 

Erie  Clearing  House  Assn.,  Erie,  Pa., 
WLEU. 

Bank  of  Commerce  &  Trust  Co., 

Providence,  R.  I..  WPRO. 
State  National  Bank,   Corsicana,  Tex., 

KAND. 

Rembert  National  Bank,  Longview,  Tex.. 
KFRO. 

Utah  Bankers  Assn.,  Ogden,  Utah,  KSL.: 
First  National  Bank,  Price,  Utah.  KEUB. 
The    Burlington    Trust    Co.,  Burlington. 

Vt.,  WCAX. 
The  First  National   Bank  of   Bluefield  & 

The  Flat  Top  National  Bank.  Bluefield. 

W.  Va..  WHIS. 
First  National  Bank.  Madison.  WIBA. 

Sportcasters  Organize  " 

WITH  the  sanction  of  George  M. 
Trautman,  president  of  the  Ameri  - 
can Association,  the  first  radio  or- 
ganization of  baseball  broadcaster; 
was  formed  at  the  General  Mill; 
Baseball  Conference  April  11.  Thf 
organization  is  composed  of  Gen- 
eral Mills  baseball  announcer; 
broadcasting  games  of  American 
Association  teams  and  is  headed  bj 
George  Higgins,  WTCN,  St.  Paul 
as  president,  and  John  Neblett 
WBNS,  Columbus,  as  executivt 
secretary. 


} 
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HOLLYWOOD  Recorders,  new  firm 
teaded  by  Kenneth  A.  Smith  and 
Ferenz  H"  Fodor,  has  been  established 
It  6S0S  Fountain  Ave.,  that  city,  and 
invill  shortly  put  a  new  sound-on-film 
reproducer  on  the  market  for  radio 
Stations.  The  equipment,  encased  in  a 
portable  26x24-inch  cabinet,  will  be 
ileased  to  stations.  Using  16  mm  aee- 
>ate  base  film,  with  6  sound  tracks, 
the  firm  will  also  establish  its  own 
.library  service  and  make  commercial 
brograms  for  release  to  stations  using 
.[heir  equipment,  according  to  Smith, 
formerly  an  RCA  Photophone  engi- 
neer. He  said  the  equipment  will  be 
on  the  market  by  June  1.  Branch  of- 
Bees  and  recording  studios  will  be  es- 
tablished in  New  York,  Chicago,  and 
Dallas,  as  well  as  other  radio  centers 
bf  the  country.  Mr.  Smith  is  in  charge 
f)f  station  relations  and  sales.  Mr. 
foder.  also  formerly  an  RCA  record- 
ing engineer,  is  cheif  engineer  of  Hol- 
lywood Recorders. 

KADIOTOXE  Inc.,  former  recording 
equipment  manufacturers  in  Holly- 
.svood.  Cal.,  is  planning  to  establish 
ts  main  office  and  manufacturing 
plant  in  Chicago.  Sales  office  will  be 
located  at  620  X.  Michigan  Ave.  Man- 
ufacturing site  has  not  yet  been 
.iselected.  President  of  the  firm  is  Wil- 
liam H.  (Bill)  Snow,  who  was  presi- 
Bent  of  Radiotone  in  Hollywood. 
Richard  Bellack  is  disbanding  his  ad- 
vertising agency.  Richard  Bellack 
^dv.  Agency  in  Wausau.  Wis.,  to  be- 
come vice-president  in  charge  of  the 
Chicago  office.  Radiage  Studios,  head- 
d  by  Leslie  Xoel  Zemer.  will  con- 
':inue  to  be  Mid-west  distributor  of 
iiladiotone. 

.kVILLIAM  STEPHEXS  Inc..  Holly- 
R'ood  talent  agency,  has  purchased 
in  interest  in  the  Xorth  Star  Tran- 

Pription  Corp..  Xew  York,  and  will 
tablish  an  indexed  library  to  service 
est  Coast  stations  with  transcribed 
irograms.  Dick  Cherwin  is  in  charge 
^f  the  agency's  Hollywood  radio  de- 
ibartment. 

3.JSHERMAX  McFEDRIES  has  been 
ifppointed  production  manager  of 
'|Lmerican  Radio  Features,  Los  An- 
feles,  succeeding  Major  David  Taylor 
rho  resigned  to  free  lance.  He  was 
lormerly  an  account  executive.  .Tack 
Eiefer,  formerly  manager  of  KMPC. 
Beverly  Hills.  Cal..  has  been  added 
i)o  the  sales  staff  succeeding  Ed  Lind- 
lay.  resigned. 

■IILTOX  BLIXK.  head  of  Standard 
-iadio.  Chicago,  and  Alex  Sherwood, 
■cently  appointed  sales  manager  of 
andard.  left  Chicago  April  12  on  a 
;-week    western    sales    trip   and  a 
^o-month  eastern  sales  trip,  respec- 
ivelv. 


I 


0 
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EARNERS! 
SPENDERS! 

•  Consistently  active  industries 
keep  money  flowing  freely  in 
the  territory  covered  by  WAIR. 
Tap  this  rich,  receptive  market 
through  the  sales  power  of — 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 
Bryant,  GriflSth  &  Brunson 


Goodrich  Discs 

B.  F.  GOODRICH  Co.,  Akron, 
Ohio  (tires)  in  cooperation  with 
local  dealers  has  started  on  75 
stations  weekly  RCA  transcrip- 
tions of  The  Shadow,  half-hour 
show  which  proved  successful  dur- 
ing the  winter  for  Delaware, 
Lackawanna  &  Western  Coal  Co., 
New  York  (Blue  Coal),  on  11  Mu- 
tual stations.  Other  stations  will 
probably  be  added,  according  to 
Luther  H.  Wood,  account  executive 
of  Ruthrauff  &  Ryan,  New  York, 
handling  both  accounts. 


LOU  R.  WIXSTOX  has  resigned  as 
vice-president  of  Atlas  Radio  Corp. 
of  California  and  Atlas  Radio  Dis- 
tributing Corp.  of  X'ew  York  City, 
and  as  director  of  Criterion  Radio 
Productions,  New  York,  selling  out 
his  holdings.  He  has  taken  over  of- 
fices at  930  X^orth  Western  Ave., 
Hollywood,  his  own  building,  and 
states  he  will  resume  transcription 
production  under  his  old  firm  name  of 
Radio  Producers  of  Hollywood. 


KECA  is  Purchased 

{Continued  from  page  12) 
man  and  engineer  by  profession, 
is  not  employed  at  present.  His  net 
assets,  valued  at  $160,000,  consist 
largely  of  listed  stocks  and  bonds 
constituting  a  trust  estate.  He  re- 
sides with  his  family  in  San  Diego. 

A  number  of  competitive  offers 
are  pending  for  various  Hearst 
properties,  it  is  reported.  Several 
bids  have  been  made  for  WBAL 
and  WISN  as  well  as  for  KYA,  the 
San  Francisco  outlet.  Of  the  10 
Hearst  stations,  only  WCAE,  Pitts- 
burgh, is  not  for  sale,  since  it 
is  owned  by  Hearst  Consolidated 
Newspapers  rather  than  by  Hearst 
Radio  Inc.  or  its  parent  company, 
American  Newspapers,  Inc. 

Negotiations  for  the  sale  of  the 
Southwest  group,  which  have 
been  in  progress  for  nearly  two 
months,  involve  also  the  transfer 
of  Internatioual  Radio  Sales  Inc., 
station  representative  subsidiary, 
and  International  Radio  Produc- 
tions, Hearst  adjuncts.  Whether 
these  properties  will  be  sold  as  a 


unit  or  separately,  has  not  been  di- 
vulged. 

Joseph  V.  Connolly,  president  of 
International  News  Service  and 
chairman  of  Hearst  Radio,  and  El- 
liott Roosevelt,  second  son  of  the 
President,  who  this  year  became 
president  of  Hearst  Radio  Inc.  are 
handling  negotiations  in  connec- 
tion with  the  liquidation  process. 


COMPANY 


LOS  ANGELES 
SAN  FRANCISCO 
SEATTLE 


ARE  YOU  PROTECITED  A8AINST 
LOSS  OF  TIME  SALES  IF  DISASTER 
STRIKES  AT  YOUR  STATION? 

Last  month,  four  stations  lost  all  revenue  from 
commercial  programs  for  three  to  ten  days.  One  had 
a  fire  at  the  transmitter,  another  lost  a  tower  in  a 
local  windstorm,  two  others  were  disabled "w-hen  floods 
cut  off  their  power. 

\o\x  can  insure  yourself  against  property  loss  but  you 
can't  avoid  loss  of  commercial  programs  unless  you 
have  PRESTO  INSURANCE  ...  A  Presto  recorder, 
set  up  ready  to  transcribe  programs  off  the  line  at  a 
moment's  notice,  so  that  they  can  be  preserved  and 
broadcast  when  operation  is  resumed. 

Most  advertisers  have  been  found  willing  to  pay  full 
rates  for  transcribed  broadcasts,  delayed  by  local 
conditions.  And  your  listeners  will  appreciate  the 
service. 

Unlike  other  insurance.  PRESTO  INSURANCE  pays 
you  premiums.  A  Presto  recorder  helps  you  make 
money  all  the  time. 

The  experience  of  over  300  radio  stations  is  found  in 
our  free  booklet  "HOW  RADIO  STATIONS  USE 
INSTANTANEOUS  RECORDINGS  —  T  0  M  A  K  E 
MONEY  —  SELL  TIME  —  PROMOTE  OPERATING 
EFFICIENCY".  Send  for  your  copy  today. 


PRESTO 


RECORDING 
CORPORATION 


147  West  19th  Street,     NEW  YORK  CITY,  N.  Y. 


With  these  two  units — the  Presto  Recording 
Turntable  and  Recording  Amplifier  —  you 
can  record  complete  15  minute  programs 
from  the  wire  lines  or  from  your  own  studio 
microphones. 
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Signs  Burns  &  Allen 

BURNS  &  ALLEN  will  return  to 
CBS  next  October  under  the  spon- 
sorship of  Liggett  &  Myers  Tobac- 
co Co.,  for  Chesterfield  cigarettes, 


time  and  station  lineup  still  to  be 
determined.  The  comedy  team  is 
now  heard  on  NBC  for  General 
Foods'  Grape-Nuts.  Agency  for 
Chesterfield  is  Newell-Emmett  Co., 
New  York. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National   Press   Bldg.,   Wash.,   D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLEH 

Consulfing  Radio  Engineer 

982  Na+Io  nal   Press  Bldg. 
Washingtor,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  Bldg.      Nat.  4048 
Washington,  D.  C. 


PAUL  F.  GODLEY 

Consulting  l^adio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


JOHN  BARRON 

Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 


HECTOR  R.  SKIFTER 

Consulting   Radio  Engineer 

FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 

SAINT  PAUL,  MINNESOTA 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
2935  North  Henderson  Avenue 
Telephones    3-6039   and  5-294S 
DALLAS,  TEXAS 


PAGE  &  DAVIS 

Consulting   Radio  Engineers 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


HERBERT  L.  WILSON 

Consulting  Radio  Engineer 

Design  of  Directional  Antennas 
and  Antenna  Phasing  Equip- 
ment, Field  Strength  Surveys, 
Station  Location  Surveys. 

260  E.  161st  St.  NEW  YORK  CITY 


ROBERT  S.  RAINS 

Special  Consultant  ^ 

Accounting  Taxes 

Munsey  Building — Washington,  D.  C. 
Telephone:  Metropolitan  2430 
Robert  S.  Rains 
Former  Special  Consultant 
Federal  Connmunications  Commission 


FIELD    STRENGTH — 
QVESTION\AIRE 
SURVEYS 

350  MADISON  AVE. 
NEW  YORK  CITY 
Murray   Hill  2-2046 


R.  D.  MARTIN 

Consulting  Engineer 

Field  Surveys 
Over  all  Transmitter  and 
Antenna  Testing 


7  S.   Howard  St. 


Spokane,  Wash. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N.  Y. 


Late  Personal  Notes 

WILLIAM  R.  STUHLER  has  re- 
signed as  radio  director  of  Young  & 
Rubicam,  Nev?  York,  to  join  A.  &  S. 
Lyons  Inc.,  talent  representatives,  on 
May  1,  as  vice-president  in  charge  of 
radio. 

DR.  JAMES  ROWLAND  ANGELL, 
educational  counselor  for  NBC,  v^ill 
spend  latter  April  on  the  West  Coast, 
chiefly  at  Leland  Stanford  University 
vs^here  he  will  deliver  a  course  of  lec- 
tures. 

FRANCIS  ROBINSON,  magazine 
editor  of  the  Nashville  Banner,  has 
joined  WSM  in  the  program  depart- 
ment. His  duties  will  be  largely  in 
the  line  of  writing  radio  programs 
for  the  National  Life  &  Accident  In- 
surance Co.  and  in  planning  special 
events  broadcasts. 

LARRY  MENKIN.  CBS  writer-di- 
rector, has  resigned  and  is  doing  free- 
lance writing  for  the  Federal  Theater 
radio  division. 

EDWARD  A.  PHOENIX,  assistant 
sales  promotion  manager  of  Johns- 
Manville  Corp.,  has  been  named  presi- 
dent of  Technical  Publicity  Associa- 
tion. 

MANUEL  L.  R  U  D  E  R  M  A  N  has 
opened  offices  in  the  RKO  Building, 
New  York,  establishing  Continental 
Radio  Service  to  act  as  program  pro- 
ducers and  radio  consultants.  He  was 
formerly  vice-president  of  Radio  & 
Film  Methods  Corp. 

W.  RALPH  DANIEL,  formerly  with 
Electrolux  Inc.,  has  joined  Morner 
Productions  Inc.,  New  York,  as  sales 
director.  He  is  the  brother  of  the 
late  .John  B.  Daniel,  NBC  announcer. 
Morner  plans  to  add  an  industrial 
department,  contacting  industries  not 
having  radio  advertising  connections. 

A.  V.  BAMFORD,  recently  named 
Chicago  manager  of  the  Conquest  Al- 
liance Co..  and  Dorothy  Strachan.  of 
Chicago,  were  married  April  29. 


MULE  DAY— At  Columbia,  Tenn., 
made  famous  bv  the  late  Will  i 
Rogers,  attracts  tens  of  thousands,! 
every  first  Monday  in  April.  To  | 
cover  the  event,  Ottis  Devine  of  i 
the  staflf  of  WSM,  Nashville  (left),  i 
hopped  aboard  a  mule  vdth  a  pack  ■ 
transmitter  and  tried  to  interview  , 
the  King  of  the  Day.  WSM  Engi-  ; 
neer  Shelton  Weaver  seems  more  ' 
amused  than  the  mule. 

GILLESPIE  B.  MURRAY,  formerly 
of  the  sales  staff  of  WJAS  and  KQV, 
Pittsburgh,  has  joined  the  sales  staff 
of  WBT.  Charlotte,  to  assume  charge 
of  local  advertising.  He  is  a  North 
Carolina  native. 

GEORGE  ALLEN,  formerly  radio  di- 
rector of  J.  Stirling  Getchell,  New 
York,  joined  the  CBS  program  de- 
partment April  11. 

ROGER  BEAN,  formerly  program 
director  of  WFDF,  Flint,  Mich.,  has 
been  appointed  general  manager  of 
WGVA,  new  station  in  Indianapolis. 
EDWARD  J.  JAEGER,  who  was  an. 
announcer  at  the  World's  Fair,  Chi- 
cago, a  few  years  ago.  on  Anril  ]fl 
joins  the  announcing  staff  of  KDLR 
Devil's  Lake,  N.  D. 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Sitviations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Minimmn  eharsre  $1.00.  Payable  in  advance. 
Forms  close  25th  and  10th  of  month  preceding  issues. 


Help  Wanted 


Situations  Wanted  (Con'td.) 


Wanted — Commercial  manager  who  wants 
to  get  into  his  own  business.  Have  radio 
station  to  lease.  Illness  only  reason.  Give 
character  and  business  references.  Box  955, 
Broadcasting. 

Situations  Wanted 

Eight  years  experience  in  advertising, 
sales  and  promotion.  Ten  years  NBC,  last 
three  in  semi-executive  position.  Age  40. 
Wide  acquaintance  among  national  adver- 
tisers and  agencies.  Box  953,  Broadcast- 
ing. 

QRU? 

Trained  broadcast  station  operator,  ex- 
perienced with  RCA  and  Western  Electric 
equipment.  Can  announce  and  copy  code. 
Prefer  small  progressive  station.  Box  948, 
Broadcasting. 

What  Have  You? 

Girl  with  ideas,  college  graduate  wants 
a  job  in  radio  station.  Good  secretary- 
script  writer.  Sample  scripts  furnished. 
Box  949,  Broadcasting. 

Program  director  and  production  man- 
ager, now  employed,  desires  position  with 
progressive  station  with  future.  Former 
CBS  man  with  9  years'  experience.  Mini- 
mum salary  $200.  Address  Box  947,  Broad- 
casting. 

Young  man,  8  years  radio  vocal,  dra- 
matic, writing,  M.C.,  know  talent,  an- 
nounce. Position  program  director,  produc- 
tion. Advancement.  Box  950,  Broadcast- 
ing. 

Radio  Operator:  First  class  radio  tele- 
phone license.  Nine  months'  practical 
training  and  experience.  Would  be  able  to 
take  till  in  programs  on  musical  instru- 
ment. Reasonable  terms.  Box  946,  Broad- 
casting. 

Radio  engineer.  University  graduate,  8 
years  experience,  desires  change  to  re- 
gional or  clear  channel  station  any  loca- 
tion. Box  956,  Broadcasting. 


Engineer,  six  years'  experience  wit! 
telephone,  telegraph  and  broadcast.  Gradu 
ate  engineer  of  the  Army  Air  Corps  Tech 
nical  School.  Telephone  first,  telegrapl 
second  class  license.  Accurate  transradio 
Salary  very  reasonable.  Box  945,  Broad 
casting. 


Station  executive,  15  years  experience 
Recently  disposed  of  holdings  after  3  year 
as  station  owner.  Prefer  executive  positioi 
with  or  without  financial  interest.  Box  954 
Broadcasting. 


Program  and  production  head  of  one  o 
East's  foremost  network  stations  for  pas 
13  years  desires  change.  Will  consider  simji 
ilar  position  or  managership  of  Easten 
station.  Box  952,  Broadcasting. 


Combination  program  director,  an 
nouncer,  time  salesman.  Three  years  sma 
station  experience.  Single.  Box  951,  Broad 
casting. 

RCA  graduate,  both  licenses,  IRE,  Clas 
A   amateur,  west  coast.  Box  916,  Broai 

casting. 


Wanted  to  Buy 


Will  invest  in  radio  station,  want  activ 
part.  Have  first  class  radio  telephon 
license  with  short  service  record.  Marrie< 
31,  and  Protestant.  Box  957,  Broadcastini  1 


For  Sale 


1000    Watt    Western    Electric    D-877S  i 
radio  transmitter,    (Western   Electric  6- 
equivalent),  with  vacuimi  tubes  and  spai ! 
armatures  for  all  generators.  Price  $1,80' 

Box    915.  BROADCASTING. 

 For  Rent — Equipment 

Approved  equipment,  RCA  TMV-75- 
field  strength  measuring  unit  (new 
direct  reading ;  Estiline  Angus  Automat 
Recorder  for  fading  on  distant  station 
G.  R.  radio  frequency  bridge  ;  radio  oscill 
tors,  etc.  Reasonable  rental.  Allied  R 
search  Laboratories,  260  East  161st  Stre< , 
New  York  City. 
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^NPA  Will  Discuss  Proposal 
Co  Discontinue  Radio  Columns 

Los  Angeles  Papers  Testing  Four- Week  Campaign 

To  Eliminate  Comment;  Reaction  Is  Observed 

to  the  weeklies,  neighborhood  pa- 
pers and  throwaways. 

Station  managers  feel  that  pres- 
sure brought  by  readers  will  de- 
mand a  return  of  the  columns. 
Others  feel  that  the  move  will  be 
permanent  when  public  excitement 
subsides.  Los  Angeles  radio  execu- 
tives feel  that  radio  interest  is  far 
greater  than  any  other  section  of 
the  newspapers.  They  point  out 
that  newspapers  devote  several 
pages  to  sports  with  small  percent- 
age of  advertising.  Same  is  true  of 
the  women's  pages  and  other  sec- 
tions that  bring  in  little  revenue. 


edi- 
and 


By  DAVID  GLICKMAN 
tilMINATION  of  newspaper  ra- 
o  columns,  it  is  understood,  will 
!  one  of  the  issues  to  be  discussed 
;  the  annual  meeting  of  the  Amer- 
!an  Newspaper  Publishers  Asse- 
rtion in  New  York  April  26-29. 

is  further  understood  that  the 
jscussion  will  center  on  reports 
I  ;ade  of  the  four  weeks'  test  cam- 
f  ;aign  started  in  Los  Angeles  April 
jt  when  the  five  metropolitan 
Jpwspapers  —  Examiner,  Times, 
■\erald-Express,  Daily  News  and 
h^ening  Neivs — dropped  all 
Irial  comment  and  columns 
jarted  using  radio  logs  only. 

Los  Angeles  newspaper  publish- 
.^s  debated  the  issue  for  several 
,eeks    and    after    several  secret 
eetings    put    themselves  under 
i:>nd  for  the  four  weeks  to  see  the 
•  .mpaign  through.  Move  is  said  to 
an  attempt  to  force  radio  into 
j^'.pwspaper  advertising.  Los  Ange- 
j^iJjB  newspapers  classify  the  broad- 
je.Lf.sting  business  as  entertainment 
iid  would  place  radio  on  the  same 
Effisis  as  motion  picture  advertis- 
=  g.  Theatres  are  forced  to  pay  a 
-  )uble  rate,  with  agreement  that 
rtain  amount  of  space  be  given 
press  releases  and  photos  based 
)i  linage   percentage.  Publishers 
;ifntend  that  radio  is  the  theatre  of 
ie  air  and  should  come  under  the 
ime  restrictions. 

j          Other  Publications 

'Jack  Holmes,  formerly  assistant 
.dio   editor  of  the  Los  Angeles 
■^erald-Express,   has   been  desig- 
ated  as  a  central  clearing  bureau 
Z^.^  the  five  newspapers  in  charge 
ir.-:i:  the  radio  logs.  The  Hollywood 
■^/'itizen-News  is  not  in  on  the  agree- 
"  ent  \vith  the  dowTatown  Los  An- 
!les  newspapers  and  will  continue 
IB  present  policy  of  giving  plenty 
7^''  space  to  radio  news  as  well  as 
- '  ss.  Homer  Canfield's  radio  news 
lumn,  which  is  run  in  26  South- 
,n    California    newspapers,  will 
7^>ntinue   in   Los   Angeles  county 
ktablications.  The  33  Los  Angeles 
J'^jighborhood  publications  planned 
"'■',1   meet  April  11  to  discuss  the 
— ijasibility  of  giving  more  space  to 
j^lidio.  Some  are  weeklies  and  others 
atf'-weekly.  They  have  a  free  circu- 
___|tion  of  more  than  1,500,000.  Ra- 
Qistdo  Guide,  fan  publication,  on  April 
a*^*.    circulated    Los    Angeles  and 
_^)ollywood  with  100,000  free  four- 
age  tabloids   containing  feature 
, — ories,  photographs,  logs  and  gen- 
isr||ral  radio  news.  The  tabloid  also 
■^^^.lled  attention  to  the  fact  that  the 
;3!<eekly  magazine  was  available  on 
-^1  newstands.  Radio  Guide  quad- 
-^^.pled  its  order  with  an  additional 
1,000  issues  of  the  magazine  be- 
V+'ig  placed  on  newstands. 

Although   numerous   ideas  and 
—rropositions  have  been  presented 
the  networks  and  major  stations 
'      Los  Angeles  to  combat  the  ban, 
I   retaliating   measure    will  be 
ken  for  the  time  being.  The  vari- 
;   5  radio  publicity  bureaus  are  di- 
rri  cting  the  bulk  of  their  material 


Broadcasters  Take  Notice 

Southern  California  Broadcast- 
ers Association  has  taken  official 
cognizance  of  the  newspaper-radio 
imbroglio  and  on  April  11  held  a 
closed  meeting  to  discuss  the  situa- 
tion. It  was  understood  that  re- 
prisal measures  in  retaliation  were 
discussed.  Los  Angeles  newspapers 
have  already  felt  the  result  of  the 
ban  by  loss  of  circulation. 

Dale  Armstrong,  who  was  radio 
editor  of  the  Times  and  Raine  Ben- 
nett of  the  Herald-Express,  are 
the  only  ones  definitely  set  in  new 
posts.  Armstrong  will  continue  his 
daily  news  broadcast  on  KECA 
and  his  weekly  Radiolio  program 
on  KFI.  Bennett  was  scheduled  to 
take  over  duties  of  shipping  editor 
of  the  Herald-Express.  Other  radio 
editors  eliminated  are  Jim  Harper, 
Daily  News,  and  Rudy  Block, 
Examiner. 

San  Francisco  newspapers  have 
placed  restrictions  on  radio  copy 
and  have  cut  their  columns  consid- 
erably in  a  move  to  eliminate  them. 
The  same  situation  exists  in  Oak- 
land, Cal.,  which  has  two  newspa- 
pers —  the  Tribune  and  Post-Eyi- 
quirer.  Salt  Lake  City  newspapers 
run  only  daily  logs. 


More  Shifts  in  Programs 
As  Daylight  Time  Nears 

ADDITIONAL  time  changes  of 
NBC  clients  with  the  advent  of 
daylight-saving  on  April  24  are  as 
follows:  Miles  Laboratories  moves 
to  rebroadcast  of  National  Barn 
Dance,  WTMJ  WIBA  KWK  WMT 
KSO  KOIL  WREN  WBOW 
WAVE.  Anacin  Co.  and  A.  S. 
Boyle  Co.  for  Mrs.  Wiggs  of  the 
Cabbage  Patch  move  to  the  re- 
broadcast:  KSD  KSTP  WOW 
WHO  and  drop  WDAF,  which  is 
not  available  at  the  later  time.  Af- 
filiated Products  moves  to  repeat 
of  John's  Other  Wife,  KSD  KSTP 
WOW  WHO,  and  drops  WDAF 
for  the  same  reason  as  above. 
Brown  &  Williamson  Tobacco 
Corp.  moves  to  the  late  broadcast 
Tommy  Dorsey,  KOA  KDYL  KPO 
KFI  KGW  KOMO  KHQ.  Kolynos 
Co.  and  Bisodol  Co.,  Just  Plain  Bill, 
moves  to  the  repeat  KSD  KSTP 
WOW,  and  drops  WHO  and 
WDAF,  not  available.  Mutual 
moves  Vadsco's  Court  of  Human 
Relations,  Sun.,  to  9-9:30  p.  m. 


Roving  Reporter 

KGER,  Long  Beach,  Cal.,  has 
undertaken  a  novel  experi- 
ment in  news  reporting.  In  an 
attempt  to  find  out  what  the 
people  of  the  United  States 
are  thinking  about  on  para- 
mount questions  of  the  day, 
the  station  has  sent  John 
Pearce,  KGER  special  news 
corresoondent,  on  a  hitch-hik- 
ing trip  to  Washington,  D.  C. 
Enroute  he  is  asking  certain 
stock  questions  of  the  resi- 
dents in  all  localities  through 
which  he  travels.  Reports 
from  the  "roving  reporter" 
are  broadcast  weekly  by  the 
station. 


MERLE  MILLER,  columnist  of  the 
Daily  loican  of  the  University  of 
Iowa,  has  been  sent  to  London  by 
the  Chicago  Tribune  for  a  four-month 
period  of  study  of  news  broadcasting 
with  the  British  Broadcasting  Corp. 


Petition  to  Reconsider 
St.  Louis  Case  Refused 

A  MOTION  to  reconsider  its  deci- 
sion affirming  the  FCC  grant 
of  a  new  regional  station  in  St. 
Louis  to  the  Star-Times,  filed  by 
WIL,  St.  Louis  local,  was  denied 
April  12  by  the  U.  S.  Court  of  Ap- 
peals for  the  District  of  Columbia, 
thus  ending  the  protracted  litiga- 
tion. The  U.  S.  Supreme  Court 
last  month  denied  WIL's  petition 
for  review  of  the  lower  court's 
opinion.  With  the  denial  of  the  new 
motion,  the  Court  shortly  will  man- 
date the  FCC  to  reinstate  its  grant 
to  the  newspaper  with  construc- 
tion expected  to  begin  at  once. 

The  call  KXOK  already  has  been 
assigned  for  the  new  St.  Louis  sta- 
tion, which  will  operate  on  1250 
ke.  with  1,000  watts,  full  time.  El- 
zey  Roberts,  publisher  of  the  Star- 
Times,  will  head  the  station  with 
Ray  V.  Hamilton  as  its  general 
manager  and  Walter  E.  Weiler  as 
commercial  manager. 


Primary  Campaign 
Will  Bring  Income 

PROCURING  all  contracts  for  the 
current  general  primary  election 
campaigns  in  Pennsylvania,  the 
Quaker  Network  will  handle  82 
quarter-hour  broadcasts  for  an  ap- 
proximate income  of  $150,000,  ac- 
cording to  an  announcement  made 
April  11  by  Roger  W.  Clipp,  co- 
ordinator of  the  network  and  busi- 
ness manager  of  WFIL,  Philadel- 
phia. 

Six  candidates  of  both  major 
parties  are  electioneering  indepen- 
dently for  U.  S.  Senator  and  Gov- 
ernor and  are  using  radio  as  the 
principal  medium  of  reaching  the 
voters.  Programs  will  be  keyed 
for  the  most  part  from  WFIL  and 
will  be  broadcast  on  a  staggered 
schedule  culminating  on  primary 
day  May  17.  The  size  of  the  net- 
work for  each  broadcast  will  vary 
from  thei  basic  15  stations  to  22, 
with  leading  outlets  in  Philadel- 
phia, Pittsburgh  and  Harrisburg 
included  on  the  supplemental  list. 

Staff  Is  Enlarged 

To  combat  the  sizeable  traffic 
volume  problem,  involving  time 
clearances,  programming,  remote 
pickups,  cueing  and  publicity, 
which  arose,  the  normal  Quaker 
Network  staff  of  Mr.  Clipp  and 
two  assistants  was  augmented  to 
six.  Telephone  lines  were  changed 
from  Class  "E"  to  Class  "D"  to  in- 
sure better  program  quality. 

Including  the  supplemental  list, 
stations  carryine  the  programs  are 
as  follows:  WFIL,  Philadelphia; 
WSAN,  Allentown;  WEST,  East- 
on;  WRAW,  Reading;  WORK, 
York;  WBRE  and  WBAX,  Wilkes- 
Barre;  WAZL,  Hazelton;  WGAL, 
Lancaster;  WLEU,  Erie;  WHP 
and  WKBO,  Harrisburg,  WWSW, 
Pittsburgh;  WJAC,  Johnstown; 
WFBG,  Altoona;  WKOK,  Sun- 
bury;  WBGI,  Scranton,  W  M  B  S, 
Uniontown;  WHJB.  Greensburg; 
and  WTBO,  Cumberland,  Md. 

The  82  programs  were  placed 
through  five  advertising  agencies 
— McClain  Organization,  Philadel- 
phia; Stewart  -  Jordan,  Philadel- 
phia; Barnes  &  Aarson,  Philadel- 
phia, Walker-Downing,  Pittsburgh, 
and  Associated  Advertisers,  Har- 
risburg. Although  radio  supplant- 
ed the  press  as  the  central  medium 
in  the  campaign,  it  was  stated  400 


on  Quaker  Network 
Totaling  $150,000 

newspaper  throughout  Pennsyl- 
vania benefitted  through  thousands 
of  lines  of  advertising  space  which 
the  agencies  bought  to  publicize 
the  various  programs.  The  Quaker 
Network  was  created  in  1936  to 
meet  the  requirements  of  the 
presidential  election  that  year. 
Mr.  Clipp  said  it  seemed  destined 
to  be  launched  into  "extremely  ac- 
tive existence"  as  a  direct  result 
of  its  second  excursion  into  polit- 
ical business.  He  added  that  so 
much  attention  is  being  focused  on 
the  chain  as  the  result  of  this  un- 
precedented deluge  of  political 
placements  that  numerous  requests 
are  being  received  from  agency 
and  Pennsylvania  manufacturers 
for  time  options. 

Mr.  Clipn  has  been  primarily  re- 
sponsible for  the  network's  opera- 
tion and  management.  He  person- 
ally secured  all  of  the  current  oo- 
litical  contracts  and  created  the 
entire  organization  for  handling 
of  traffic  matters.  Before  joining 
WFIL  in  1935,  Mr.  Clipp  was  em- 
ployed at  the  NBC  executive  of- 
fices in  New  York. 


CIO  Hear!  Sues  WTBO 

LIBEL  suits  aggregating  $30,000 
have  been  filed  by  John  T.  Jones, 
CIO  regional  director  in  western 
Maryland,  against  WTBO,  Cum- 
berland, and  a  newspaper  in  that 
city,  for  alleged  false  and  slander- 
ous statements,  according  to  a  dis- 
patch published  in  The  CIO  News 
April  2.  The  suits  were  said  to  be 
the  outgrowth  of  a  recent  mayor- 
alty campaign  during  which  anti- 
labor  forces  were  alleged  to  have 
libeled  labor  in  an  effort  to  defeat 
its  candidate. 


Zorbit  Plans  Test 

ZORBIT  Inc.,  Montclair,  N.  J., 
maker  of  a  rheumatism  treatment, 
has  appointed  A.  W.  Lewnn  Co., 
Newark,  to  direct  advertising.  A. 
L.  Delin  is  account  executive.  Plans 
are  being  made  for  use  of  local 
radio  on  a  test  basis. 


STUDY  of  radio  made  by  the  Fed- 
erated Council  of  Churches  of  Christ 
in  America.  New  York,  is  now  nearly 
completed  and  will  probably  be  re- 
leased about  the  first  of  May. 
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KRQA  Sale  Is  Opposed 
By  Examiner  on  Ground 
Of  License  Trafficking 

ON  THE  premise  that  nearly  half 
of  the  $14,000  purchase  price  rep- 
sented  "additional  going  concern 
value"  in  consideration  of  a  trans- 
fer of  license,  Examiner  P.  W.  Se- 
ward on  April  12  recommended  that 
the  FCC  deny  the  application  of 
a  transfer  of  ownership  of  KRQA, 
Santa  Fe  (N.M.)  100-watter,  from 
J.  Laurence  Martin  to  I.  E.  Lam- 
bert, onetime  vice-president  of  RCA 
now  residin'  in  Santa  Fe.  Mr.  Se- 
ward's report  refers  to  this  phase 
of  the  proDosed  transfer  deal  as 
"trading  and  trafficking  in  radio 
frequencies  which  is  nrohibited  by 
law." 

Although  Mr.  Martin  originally 
bought  the  station  for  $15,000  in 
a  deal  which  the  Commission  ap- 
proved, Mr.  Seward's  report,  while 
finding  the  assignee  otherwise  le- 
gally, technically  and  financially 
qualified  to  continue  its  oneration, 
sets  forth  his  theory  of  new  prin- 
ciples of  radio  station  purchase 
deals,  still  subject  to  f'ispute  as  to 
FCC  authority,  in  stating: 

"It  is  elementary  that  a  busi- 
nessman does  not  ordinarily  pay 
any  amount  of  money  unless  he 
receives  something  in  return  there- 
for, and  if  the  original  cost  and 
present  value  of  the  radio  station 
here  involved,  exclusive  of  the  item 
of  $5,000  claimed  as  additional  go- 
ing concern  value,  is  but  $7,194.28, 
then  for  what  purpose  is  the  addi- 
tional $6,805.72  being  paid,  if  it 
be  not  as  consideration  for  the 
transfer  of  the  license  from  the 
assignor  to  the  assignee.   It  ap- 


General  Motors  Proposes  New  Method 
To  Combine  Spot  Frequency  Discounts 


A  PROPOSED  agreement  with 
broadcast  stations,  covering  spot 
time  purchased  by  General  Motors 
Corp.  or  any  of  its  subsidiaries,  is 
being  offered  stations  by  General 
Motors  as  a  means  of  insuring 
maximum  time  and  frequency  dis- 
counts on  any  contracts  signed. 

A  form  letter  sent  to  stations 
over  the  signature  of  D.  H.  Odell, 
of  the  GM  advertising  department, 
explains  that  use  of  spot  broad- 
casting by  the  company  and  its 
divisions  has  increased  to  the 
point  where  it  is  deemed  advisable 
to  inaugurate  a  uniform  procedure 
for  handling  business. 

While  current  Chevrolet  con- 
tracts for  spot  business  carry  a 
"rider"  covering  placing  of  all 
business  by  other  divisions  of  GM, 
Mr.  Odell  said  it  was  felt  the  new 
procedure  would  simplify  keeping 
of  rate  and  maximum  discount 
records.  While  the  "rider"  method 


pears  futile  to  argue  that  this  sum 
of  money  is  being  paid  for  any 
other  purpose  than  the  transfer  of 
the  license,  which  amounts  to  a 
trading  and  trafficking  in  radio  fre- 
quencies, which  is  prohibited  by 
the  law. 

"The  fact  that  this  Commission 
approved  the  sale  of  this  station 
at  some  time  in  the  past  for  $15,- 
000  is  not  controlling  or  even  per- 
suasive as  fixing  the  value  of  the 
station  or  that  this  application 
should  be  granted,  as  each  must 
be  determined  upon  the  facts  ad- 
ducted  in  connection  therewith." 


has  been  satisfactory,  he  declared 
it  has  tended  to  create  confusion 
in  station  accounting  departments. 

The  agreement,  which  does  not 
constitute  a  contract  for  time, 
specifies  that  stations  agree  to  ac- 
cept contracts  from  any  division 
of  GM  through  its  authorized  ad- 
vertising agency  in  accordance 
with  its  rate  card  for  a  12-month 
period;  that  contracts  will  be  ac- 
cepted from  any  division  only  at 
the  frequency  rate  and  credited 
only  with  such  retroactive  dis- 
counts as  each  GM  division  has 
earned  through  its  own  purchases 
during  the  one-year  period,  and 
that  the  broadcasting  of  any  or  all 
GM  divisions  made  within  the  one- 
year  period  will  be  combined  to 
earn  maximum  discounts.  Addi- 
tional retroactive,  quantity  or 
other  discounts  earned  through 
such  combined  total  advertising 
would  be  computed  at  the  end  of 
the  12-month  period  and  remitted 
by  check  directly  to  GM. 

Begun  by  Chevrolet 

Reiterating  that  the  procedure 
would  simplify  handling  of  spot 
radio  contracts,  Mr.  Odell  added: 
"It  will  make  unnecessary  the 
various  rider  agreements  or  other 
arrangements  for  protection  of 
rates  and  discounts  now  being  fol- 
lowed. It  will  also  be  unnecessary 
for  you  to  revise  your  billing  for 
any  one  division  when  contracts 
are  received  from  some  other  divi- 
sion, because  discounts  will  be 
computed  for  each  division  only  in 
accordance  with  the  amount  of 
purchases  by  that  division,  and  ad- 
ditional discounts  earned  through 
grouping  of  all  divisions  will  be 
computed  only  at  the  end  of  the 
agreement  year  and  paid  directly 
to  the  General  Motors  Corp. 

"As  we  wish  to  put  this  new 
plan  into  operation  as  quickly  as 
possible,  we  have  received  authori- 
zation from  the  Chevrolet  Motor 
Division  to  request  all  stations 
now  broadcasting  Chevrolet  Musi- 
cal Moments  programs  to  substi- 
tute this  new  General  Motors 
agreement  for  the  present  Chevro- 
let rider  agreement.  *  *  *  The 
only  difference  in  your  present 
procedure  will  be  that,  for  the 
balance  of  the  contract  year,  you 
will  follow  the  revised  method  of 
applying  frequency  discounts.***" 


CKLW  OPENS  NEW  YORK  OFFICE 
with  PHILIP  A.  FUSS  IN  CHARGE 

Phil  Fuss,  well  known  in  New  York  radio 
circles,  is  now  in  charge  of  CKLWs  New  York 
office.  Phil,  through  his  long  association  with 
WOR  and  WMCA,  knows  New  York.  Through 
his  association  with  WOR  and  the  Mutual  Broad- 
casting System  he  also  knows  CKLW  and  the 
job  it  has  done  for  advertisers  in  the  Detroit 
market.  He  is  at  your  service  for  any  informa- 
tion regarding  CKLW  or  the  Detroit  market. 

New  York  Address 
Detroit  Address       9  Rockefeller  Plaza       Chicago  Address 
Onion  Guardian   BIdg.  360  N.  Michigan  Ave. 

Frank  Ryan,  Vice  President  and  Managing  Director 


The  President  Speaks 

MORE  than  350  stations,  repre- 
senting the  combined  networks  of 
NBC,  CBS  and  MBS,  along  with 
many  independents  added  under 
the  networks'  policy  of  permitting 
non-affiliates  to  take  such  events 
provided  they  arrange  for  their 
own  lines,  were  to  be  hooked  up 
April  14,  10:30-11:15  p.  m.  EST, 
for  President  Roosevelt's  latest  fire- 
side chat.  The  day  before,  April  13, 
the  President  spoke  over  combined 
NBC  networks  and  also  over  short- 
wave systems,  followed  by  Spanish, 
French  and  Portuguese  transla- 
tions, on  the  occasion  of  Pan 
American  Day.  Special  arrange- 
ments were  made  for  reception 
throughout  Latin  America. 


Krebsbach  Named  Head 
By  Montana  State  Body 

AFTER  electing  Ed  Krebsbach  of 
KBCX,  Wolf  Point,  as  its  presi- 
dent at  a  meeting  in  Helena  April 
2,  the  Montana  Association  of  j 
Broadcasters  unanimously  adopted  I 
two  resolutions  expressing  its  ap-  \ 
preciation  to  Senator  Wheeler  (D- 
Mont.)  and  to  Chairman  McNinch 
of  the  FCC  for  the  addresses  deliv- 
ered at  the  NAB  convention  in 
Washington  in  February.  The  res- 
olutions recited  that  the  thoughts 
expressed  by  the  speakers  "direct- 
ly and  favorably  affect  every  Mon- 
tana broadcaster  and  listener"  anc 
"in  fact  all  independently  ownec 
and  operated  broadcasting  stations 
and  the  entire  listening  audience 
of  the  United  States." 

Appreciation  of  the  Associatiori 
for  their  stands  for  the  continuec 
operation  of  the  American  Systen 
of  radio  broadcasting  in  the  hand; 
of  many,  against  monopoly  eithei 
through  high  power,  clear  chan- 
nels, duplication  of  ownership  am 
network  contract  arrangement; 
was  expressed  in  the  resolutions 
In  addition  to  Mr.  Krebsbach 
other  officials  elected  included  C 
0.  Campbell,  of  KGHL,  Billings 
vice-president,  and  Mrs.  A.  J.  Mos 
by,  KGVO,  Missoula,  secretary 
tz'easurer.  Mr.  Campbell  afterwan 
advised  the  organization  he  wouL 
be  unable  to  serve. 


XBC  has  engaged  Hans  W.  Stein- 
berg, a  conductor  of  the  Palestine  Or- 
chestra Assn..  to  aid  Arturo  Tosca- 
nini  next  season  in  rehearsals  of  the 
NBC  Symphony  Orchestra. 


Radio  Awards  May  4 

FOURTH  annual  luncheon  o\ 
Women's  National  Radio  Commit' 
tee  will  be  held  at  the  Hotel  Si 
Regis.  New  York,  on  May  4,  witl 
Presidents   Palev,   Lohr  and  Mc 
Cosker  of  CBS,  NBC  and  MBS 
tentatively  scheduled  as  speakers 
Awards  for  outstanding  program! 
will  be  made  on  a  new  basis  thi  | 
year.  Instead  of  choosing  one  prc| 
gram  from  each  type  of  progran^ 
the  committee  will  give  its  award, 
to  the  programs  it  considers  mos 
worthy,  regardless  of  classificatior  | 
so   that   several    programs    of  \ 
single    class    may    be    mentione  [ 
while  other  types  of  program  r< 
ceive  no   awards.   In   addition,  | 
special  award  will  be  made  for  ou1 ! 
standing  achievement  in  the  fieli 
of   radio   during  the   past  yea: 
which  may  be  given  for  a  progran 
an  idea,  a  technique,  a  mechanic; 
device  or  anything  at  all  which 
connected  with  broadcasting. 


Officials  See  Film 

HEADS  of  bureaus  of  the  Depar 
ment  of  Commerce,  along  wit 
other  government  officials,  wi 
nessed  a  showing  of  the  KOMC 
KJR  motion  picture  of  the  Pacif 
Northwest  TBroadcasting,  F  e 
15]  at  the  Department's  audito 
ium  April  11.  H.  M.  Feltis,  cor 
mercial  manager  of  the  stations,  : 
Washington  for  the  occasion,  e: 
plained  the  purpose  of  this  inn 
vation  in  market  studies.  On  Apt 
12,  the  film  was  shown  at  the  1 
S.  Chamber  of  Commerce  in  Was' 
ington  and  witnessed  by  many  civ 
officials  under  arrangements  ma( 
by  Jack  Underwood,  Washingtc 
representative  of  the  Seattle  Char 
ber  of  Commerce.  Passenger  agen 
of  the  American  Railway  Associ 
tion  witnessed  the  showing  tl 
evening  of  April  11. 


FRANKLIX  D.  ROOSEVELT  C 
will  assist  Ted  Husing  in  describi 
the  Columbia-Navy  crew  race  ov 
CBS  April  23. 
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HOW  TO  CRACK  A  MARKET 
AT  THE  CRACK  O' DAWN  — 


l/M\/ 

COLUMBIA  NETWORK 

l\IN/\ 


and  how  to  get  15,000  requests  in  one 
week  on  a  6  to  7.30  a.  m.  program! 

Dozens  of  smart  advertisers  have  learned  a  short-cut  to  the 
Southern  California  market:  KNX*  SUNRISE  SALUTE.  It's  be- 
come a  habit— in  nine  Western  states— to  tune  in  this  popu- 
lar participating  program  —  at  6  A.  M.  every  week  day.  More 
than  15,000  letters  arrived  in  one  week,  asking  for  booklets 
offered  on  SUNRISE  SALUTE.  One  advertiser  hit  an  all-time 
high  in  response  at  a  national  low  in  cost  (5^^  per  enquiry). 
And  all  participating  sponsors  report  skyrocketing  sales  when 
they  tell  their  stories  to  Western  homes  —  through  KNX  and 
SUNRISE  SALUTE.  If  your  budget's  low  and  your  Western  sales 
ambitions  high,  investigate  SUNRISE  SALUTE.  It's  the  big  mail 
puller  on  the  biggest  station  in  Southern  California  —  KNX, 
owned  and  operated  by  CBS  — the  nation's  biggest  network. 

LOS  ANGELES.  50,000Watts.  Owned  and  operated  by  Columbia 
Broadcasting  System.  Represented  by  Radio  Sales:  New  York, 
Chicago,  Detroit,  Birmingham,  Los  Angeles,  San  Francisco. 
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Quick  Hookup  Assembled 
For  Fr.  Coughlin  Speech 

WHEN  it  appeared  March  31  that 
the  Reorganization  Bill  might  be 
passed  by  Congress,  Father  Cough- 
lin, radio  priest,  arranged  a  last 
minute  special  hookup.  Many  sta- 
tions could  not  clear  time  on  such 
short  notice  at  the  10  o'clock 
bi'oadcast  hour,  but  the  following 
carried  the  speech:  WJR  WKBW 
WPG  WMCA  WCKY  WSYR 
WDAS  WGAR  KSTP  WCAO 
WJAS  WFIL  WAAB,  Quaker 
State  and  Colonial  Networks. 

As  soon  as  the  broadcast  ended 
telegraph  offices  were  flooded  with 
calls  and  thousands  of  telegrams 
were  received  by  official  Washing- 
ton. On  Sunday,  April  3,  Father 
Coughlin  renewed  his  attack  on 
the  bill  which  he  had  started  on 
his  March  26  program. 


(U.E) 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 

COVERAGE 


UNITED  PRESS 
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Firestone  on  26 

FIRESTONE  Tire  &  Rubber  Co., 
Akron,  is  placing  quarter-hour 
WBS  transcriptions,  Voice  of  the 
Farm,  on  26  stations.  The  pro- 
grams, to  be  heard  twice  weekly 
for  13  weeks,  consist  of  interviews 
with  people  prominent  in  the  farm 
world.  The  agency  is  Sweeney  & 
James,  Cleveland,  and  the  stations 
are  WREC  WLW  WDAY  WHKC 
KTHS  WHO  KFYR  KLRA 
KOMA  WWL  WSM  WFAA  KVOO 
WOAI  KPRC  WHK  WTMJ  WLS 
WDAF  KFH  WOW  WSB  KWK 
WCCO  KGBX  WBRC. 


Kellogg  on  KFRU 

HOME  games  of  the  St.  Louis 
Cardinals  and  Browns  will  be 
broadcast  play-by-T)lay  on  KFRU, 
Columbia,  Mo.,  daily  except  Sun- 
day beginning  April  19.  Kellogg 
Co.  will  sponsor  the  KFRU  base- 
ball series  originating  from  Sports- 
man's Park,  St.  Louis,  using  a  di- 
rect wire  and  giving  eyewitness 
account.  N.  W.  Ayer  &  Son  is  the 
Kellogg  agency. 


Research  Firm  Splits 

CLARK  HOOPER,  research  and 
advertisement  reporting  firm  of 
New  York,  split  into  two  corpora- 
tions April  1.  C,  E.  Hooper  Inc. 
moves  to  51  E.  42d  St.  on  May  1, 
with  L.  M.  Clark  Inc.  remaining 
at  17  E.  45th  St. 


WBBM,  Chicago,  has  created  a  de- 
partment of  education  under  the  di- 
rection of  Mrs.  Lavinia  S.  Schwartz, 
local  social  worker  and  educator.  She 
will  supervise  all  educational  pro- 
grams as  well  as  women's  programs, 
which  include  those  of  the  Illinois 
Federation  of  Women's  Clubs,  D.A.R., 
Better  Films  Council. 


NEON  TIP— Of  the  360-foot  trans- 
mitter tower  of  WIS,  Columbia, 
S.  C,  can  be  seen  by  pilots  for  50 
miles.  More  than  180  feet  of  red 
neon  tubing  were  used  by  WIS  en- 
gineers to  solve  its  tower  illumina- 
tion problem. 


RADIO  SET  SURVEY 
NEAR  COMPLETIOIS 

COUNTY  breakdown  of  radio 
homes  prepared  by  the  Joint  Com- 
mittee on  Radio  Research  will  be 
made  public  about  May  1,  accord- 
ing to  present  indications.  Figures, 
totaling  26,700,000  radio  homes  for 
the  entire  country,  have  been  ap- 
proved by  the  technical  subcom- 
mittee and  turned  over  to  John 
Benson,  chairman  of  the  Joint  Com- 
mittee, who  has  sent  them  to  the 
other  members  for  their  approval. 

Figures  were  based  in  part  on  a 
rural  survey  conducted  by  the  com- 
mittee last  fall  and  in  part  on  the 
figures  collected  by  Daniel  Starch 
for  CBS,  with  a  number  of  special 
supplementary  studies  added  to 
verify  inconclusive  data  in  certain 
localities. 

The  aggregate  figure  is  lower 
than  that  estimated  by  Fortune, 
which  totaled  set-owning  families 
at  28,000,000,  but  higher  than  the 
25,000,000  homes  estimated  by  the 
American  Institute  of  Public  Opin- 
ion, whose  head.  Dr.  George  Gal- 
lup, cast  the  sole  dissenting  vote 
in  the  subcommittee's  decision  to 
approve  the  26,700,000  figure. 

'The  subcommittee  is  currently 
reviewing  all  studies  made  under 
its  guidance  during  the  past  two 
years  in  an  effort  to  determine  a 
method  of  measuring  station  cover- 
age which  can  be  set  up  as  a 
standard  for  use  by  all  stations. 
Advertisers  and  agencies  are  eager 
for  such  a  yardstick  which  would 
give  them  a  means  of  comparing 
station  coverage  comparable  to  the 
Audit  Bureau  of  Circulation  fig- 
ures which  they  now  use  to  com- 
pare publication  circulation,  but 
Committee  members  are  proceeding 
slowly  and  say  that  no  method  will 
be  endorsed  until  they  are  certain 
that  it  can  be  used  accurately  and 
fairly  by  all  broadcasters. 


J.  B.  WILLIAMS  Co.,  Glastonbury, 
Conn.  (Glider  shaving  cream),  ou 
April  21  will  start  n  weekly  quarter- 
hour  program  on  WBAF,  New  York, 
featuring  Bob  Howard,  negro  pianist, 
Thursdays,  11-11  :ir>  p.  m.  Agency  is 
J,  Walter  Thompson  Co.,  New  York. 


WLW  and  WWJ  Starting 
Finch  Facsimile  System 

WLW,  Cincinnati,  nation's  largest 
station,  and  WWJ,  Detroit,  one  of 
the  country's  pioneer  outlets,  have 
begun  experimental  facsimile  op- 
ei-ations,  according  to  Finch  Tele-  .k 
communications  Laboratories,  Newu 
York,  whose  equipment  the  sta- ;  n 
tions  are  using.  They  are  trans-  ; 
mitting  on  their  regular  broadcast  ' 
frequencies  during  early  morning 
hours,    picking    up    experimental ' ' 
signals    on    records    strategically ;  [ 
located  in  the  service  areas  of  the  ' 
stations.  First  material  transmit- 
ted  at  WLW  was  copy  prepared  byii|J 
Powel    Crosley,    WLW    president.  I; 
The   experiments   in   Detroit  are-; 
under  the  direction  of  Carl  Wes-^  j 
ser,   engineer   in  charge   of  fac-/, 
simile. 

First  demonstration  of  Finch  T 
home  facsimile  was  given  April  9  i: 
at  Krueger  Auditorium,  Newark,  n 
with  some  2,000  radio  amateurs 
constituting  the  audience.  The  ' 
demonstration  was  at  the  Union 
County  Radio  Amateur  Associa-iij 
tion's  annual  "Hamfest".  tpe 

en 

Adam  Hat  Ponders 

:ic 

ADAM  HAT  STORES,  New  York,,  ^ 
sponsoring  prize  fights  on  NBG,^ , 
will  allow  its  contract  to  expire  on,  j 
May  27,  and  has  made  no  decision. , 
about     sponsorship     of     summer  - 
fights  from  Madison  Square  out-.L 
door  bowl.  According  to  Glicksman  i 
Adv.  Co.,  agency  in  charge,  the 
company  is  almost  certain  to  re- . 
sume  with  NBC  next  fall  for  afj 
new  series  of  bouts  from  Madison 
Square  Garden.  p 


PROFESSIONAL 
MODEL  PICKUP 

Asiatic's    famous    Tru-Tan    Model  B-16 
Crystal   Pickup  for  finer  life-like  repro- 
duction   and    longer    record    life.  Offset 
Head  design.  Full  year  guarantee. 
List  Price  $27.50 

New  Streamlined 
Model  0-7  Pickup 

Here  is  a  new  streamlined   pickup  de-  ' 
signed  especially  for  modern  amplifier  and 
radio   phonograph  combinations.  Includes 
Axial  Cushioning,  Offset  Head  and  other  Q 
improved  features.  Full  year  guarantee.  ^ 
List  Price  $10.00  . 

ASTATIC  IVIICROPHONE  LABORATORY.  Inc.  !' 
Dept.  0-2  Youngstown,  Ohio  ^ 

Licensed  under  Brush  Development  Co. 
Patents 


.  •  „  manufacturing 
precision  m^ii 

„A  correctly  de- 
facilities  and 

..ned  holders  assure  de 

..ble  frequency  control 
pendable 

,0,  any  frequency  fro- 
KctoSOMc-rortecHnical 

t  vnui  requite- 

e.*S  is  available  on 
quest. 
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CC  HAS  approved  Amperex  type 
79-A  vacuum  tube  to  be  used  in  the 
last  radio  stages  of  broadcast  trans- 
tters  at  the  following  ratings :  750 
jratts  for  high  level  modulation  or 
date  modulation  in  the  last  radio 
tage ;  500  watts  for  low  level  modula- 
ion  or  the  last  radio  stage  operating 
s  a  linear  power  amplifier. 

^HURE  BROTHERS,  Chicago,  has 
eveloped  a  series  of  new  carbon  and 
rystal  military  type  hand  micro- 
hones  designed  to  fit  naturally  in  the 
aim.  They  are  described  as  small, 
ight  and  compact  without  the  con- 
entional  handle.  All  models  are  fin- 
ished in  black  morocco-grain  with 
'jright  polished  modern  grille. 


ic!  illvEW,  St.  Louis,  during  the  week 
Sif  April  10  dedicated  its  new  RCA 
rk  ,ji-ansmitter  and  newly  modernized 
Hi  jitudios,  which  include  a  1200-seat 
'111  Juditorium  at  3644  Lindell  Ave. 

"flv^MFF,  Plattsburg,  N.  Y.,  has  in- 
"  tailed  Collins  modernistic  12-H 

jpeech  equipment  and  a  Gates  audio 

pmpressor. 

i^^GAR.  Cleveland,  has  purchased  a 
1  -  D  5,000-watt  transmitter  from 
|CA. 

XMLB,  Monroe,  La.,  is  constructing 
'iree    studios,    ofiices,    control  room 
"  'kid    teletype    room.  Air-conditioned, 
""Prae  studios  will  be  equipped  with  WE 
ijpeech  equipment  and  microphones. 


i^'WL,  New  Orleans,  has  chosen  a 
e  on  Lake  Pontchartrain  for  Brec- 
on of  its  new  50,000-watt  transmit- 
ir  which  will  go  on  the  air  in  late 
ugust. 

ILYSM,  Mankato,  Minn.,  purchased  a 
bw  281-foot  Truscon  tower  on  April 
j  Bob  Kaufman,  manager  of  the  sta- 
'jon,  is  supervising  construction  of  the 
'^w  250-watt  station, 
'i 

I'l^TNJ,  Trenton,  N.  J.,  has  purchased 
I  218-foot  WE  vertical  radiator  and 
'jis  installed  new  WE  speech-input 
juipment  and  microphones  in  its 
judios. 

|.  B.  LOWE,  of  the  engineering 
jafE  of  Bendix  Radio  Corp.,  Chicago, 

Iis  resigned  to  become  chief  engineer 
I  the  Illinois  State  Police  Radio 
^stem  at  Springfield. 

DTL,  Salt  Lake  City,  plans  to  dedi- 
te  its  new  plant  by  July  15.  Now 
;ing  installed  are  a  new  5,000-watt 
CA  5-D  transmitter  and  a  400  ft. 
Jaw-Knox  vertical  radiator.  A  $15,- 
90  transmitter  building  also  is  being 
ected. 

AMES  R.  FOUCH,  president  of 
iiiversal  Microphone  Co.,  Inglewood, 
al.,  in  early  May  starts  his  annual 
sit  to  factory  representatives  of  the 
ncern  in  various  parts  of  the  United 
:ates. 

TRI,  Sioux  City,  Iowa,  has  pur- 
Ijased  a  250-G  RCA  transmitter  and 
Iteech  input  equipment. 

llEW  50,000-watt  transmitter  of 
NX,  Hollywood,  which  is  being  con- 
ructed  at  Torrance,  Cal.,  at  a  cost 
more  than  $250,000,  will  be  in 
eration  by  late  summer  or  early 
11,  according  to  A.  B.  Chamberlain, 
3S  chief  engineer.  The  transmitter 
eludes  an  antenna  system  consist- 
§  of  a  490-foot  uniform  cross-sec- 
on  guyed  vertical  steel  mast  and  a 
ound  system  of  more  than  120,000 
Bt  of  copper  wire.  A  circular  trans- 
tter  building  to  house  the  equip- 
!nt  will  be  built  in  modern  design 
,d  so  arranged  that  most  of  the 
eration  will  be  visible  to  the  pub- 

TAR,  Norfolk,  Va.,  will  dedicate 
i  new  shortwave  transmitter, 
3XEX,  April  18.  It  operates  on 
505  kc. 


To  get  greater  antenna 
efficiency  at  a  lower  cost 

Stop  waste.  Step  ahead  of  competition 


At  last  scientific  minds  and  structural 
experience  have  combined  to  offer  new 
standards  for  vertical  radiators  .  .  .  new 
standards  that  mean  lowered  costs — 
optimum  performance — reliability — and 
a  5-year  insurance  policy  that  "means 
something". 

Our  message-is  too  important  to  keep  to 
ourselves  .  .  .  We  want  to  tell  it  to  every 
station  executive  and  engineer  .  .  .  even 
if  they  might  only  be  "thinking"  about 
replacing  their  present  antenna  system. 

If  you  want  to  know  before  you  spend 
your  good  money,  not  only  what  you 
can  expect  ...  but  what  you  CAN  GET 
.  .  .  then  drop  us  a  line.  We  can  tell  you 
in  advance  (on  receiving  complete  infor- 
mation) the  efficient  performance  you 
will  get  from  your  Lingo  "Tube"  Radi- 
ator and  tell  you  exactly  what  it  will 
cost  .  .  .  in  advance! 


Lingo  Vertical  Tubular  Steel  Radiators 
have  already  done  their  job  well  .  .  . 
and  the  interest  in  them  constantly 
grows.  One  station  executive  says,  "We 
are  more  than  satisfied  with  the  per- 
formance". Another  engineer  writes,  "I 
am  satisfied  that  a  more  efficient  and 
economical  radiator  could  not  be  ob- 
tained." 

Those  and  other  letters  in  our  files  all 
tell  the  same  story  ...  a  new  realiza- 
tion of  antenna  performance,  efficiency 
and  low  cost.  These  are  new  standards 
developed  by  Lingo  and  tested  by  out- 
standing radio  engineering  consultants. 
They  will  step  up  the  efficiency  of  your 
station  and  give  you  the  complete  cover- 
age that  today's  competition  demands. 

If  you  would  like  to  know  more  about 
this  amazing  new  type  of  Vertical  Radi- 
ator, write  us  complete  information  on 
location,  optimum  performance  desired 
.  .  .  and  we  will  send  you  complete  de- 
tails immediately. 


"Netu  Standards  for  Vertical  Radiators**  on  Request 


MAIL  THIS 
COUPON  TOUAL 


Gentlemen :  Please  send  me,  without  obligation,  your 
detailed,  illustrated  brochure,  "New 
Standards  for  Vertical  Radiators". 


Name  

Company- 
Address  


John  E.  Lingo  &  Son,  Inc.,     Est.  1897     Camden,  N.  J. 


^^^^^^ 
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ACTIONS   OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 

■i.^^— —       MARCH  31  TO  APRIL  13,  INCLUSIVE  a^^^^^^^^^— 


Decisions  .  .  . 

MARCH  31 

NEW.  Gila  Brdestg.  Co.,  SafEord.  Ariz.— 
Granted  CP  1420  kc  100  w  250  w  LS  unl. 

NEW,  Roberts-MacNab  Co..  and  Gallatin 
Radio  Forum,  Bozeman,  Mont.  —  Roberts- 
MacNab  Co.  granted  CP  1420  kc  100  w  250 
w  LS  unl. ;  Gallatin  Radio  Forum  denied 
CP  1420  kc  250  w  D. 

NEW,  Keystone  Brdcstg.  Co.,  New  Castle, 
Pa. — Granted  CP  1250  kc  250  w  D. 

WSAY,  Rochester  —  Granted  CP  change 
1210  kc  100  w  D  to  100  w  250  w  D  unl. 

NEW,  Sims  Brdcstg.  Co.,  Globe,  Ariz.— 
Granted  CP  1210  kc  100  w  250  w  LS  unl. 

WSPA,  Spartanburg,  S.  C. — Denied  CP 
change  920  kc  1  kw  D  to  880  kc  5  kw. 

APRIL  1 

MISCELLANEOUS —  WWL,  New  Or- 
leans,  granted  auth.  move  trans,  locally ; 
KRLD,  Dallas,  granted  mod.  CP  move 
trans,  to  install  new  equip.,  radiator ; 
WDAE,  Tampa,  granted  pet.  intervene  ap- 
plic.  Fla.  West  Coast  Brdcstg.  Co.,  Clear- 
water: KTEM,  Temple,  Tex.,  granted  auth. 
take  depositions. 

APRIL  4 

KGDY,  Huron,  S.  D.  —  Granted  ext. 
temp.  auth.  remain  silent  to  4-30-38. 

KYSM,  Mankato,  Minn. — Granted  ex- 
tension time  to  file  applic.  mod.  CP. 

APRIL  5 

MISCELLANEOUS— NEW.  Union  Trib- 
une Brdcstg.  Co.,  San  Diego,  Cal.,  granted 
auth.  take  depositions :  NEW,  Roberts- 
MacNab  Co.,  Livingston,  Mont.,  granted 
continuance  hearing  30  days  from  April 
12 :  NEW,  Cumberland  Brdcstg.  Co.,  Fay- 
ettesville,  N.  C,  and  Piedmont  Brdcstg. 
Corp.,  Salisbury,  N.  C,  denied  joint  peti- 
tion to  defer  consideration  of  applic.  of 
Burl  Vance  Hedrick  for  CP  at  Salisbury, 
N.  C. 

APRIL  6 

King-Trendle  Brdcstg.  Corp.,  Detroit — 
Granted  extension  auth.  transmit  programs 
to  Canada. 

KGVO,  Missoula,  Mont.  —  Granted  CP 
change  equip.,  increase  D  to  5  kw. 

KAND,  Corsicana,  Tex.  —  Granted  CP 
change  equip.,  increase  D  to  250  w. 

SET  FOR  HEARING  — NEW,  Pontiac 
Brdcstg.  Co.,  Pontiac,  Mich..  CP  1100  kc 
1  kw  D  ;  KATE,  Albert  Lea,  Minn.,  mod. 
license  250  w  D  to  100  w  250  w  D  unl.  : 
KSD.  St.  Louis,  extension  exp.  auth.  fac- 
simile ;  NEW,  Emporia  Brdcstg.  Co.,  Em- 
poria, Kan.,  CP  1370  kc  100  w  D  ;  WDHY, 
Minneapolis,  mod.  license  N  1  to  5  kw, 
ltd.  to  unl.  ;  KELA.  Centralia,  Wash., 
mod.  license  500  w  to  1  kw ;  KWSC,  Pull- 
man, Wash.,  mod.  license  N  1  to  5  kw : 
WIBX,  Utica,  N.  Y.,  mod.  license  N  100 
to  250  w;  KGBX,  Springfield,  Mo.,  CP 
change  equip.,  antenna,  increase  to  1  kw ; 
NEW,  Eugene  DeBogory,  Dallas,  CP  1500 
kc  100  w  D ;  NEW,  Sentinel  Brdcstg. 
Corp.,  Syracuse,  CP  620  kc  1  kw  unl.  di- 
rectional N ;  WEMP,  Milwaukee,  CP  in- 
crease D  to  250  w ;  WOC,  Davenport,  la., 
CP  move  trans.,  new  equip.,  antenna, 
change  1370  to  1390  kc,  increase  100  w 
250  w  D  to  250  w  1  kw  D  ;  KRKO.  Everett, 
Wash.,  CP  move  trans.,  new  equip.,  an- 
tenna, increase  from  50  w  Sh.-KEEN- 
KRKO  to  100  w  250  w  D  unl. 

MISCELLANEOUS  — WTJS,  Jackson, 
Tenn.,  granted  CP  new  equip.,  etc.  ; 
WMAZ,  Macon,  Ga.,  granted  license  for 
CP  increase  D  1  to  5  kw ;  WJNO,  West 
Palm  Beach,  Fla..  granted  mod.  license  to 
WJNO  Inc.  :  WCOC,  Meridian,  Miss., 
granted  license  for  CP  vert,  radiator  etc.  ; 
WSFA,  Montgomery,  Ala.,  granted  CP 
move  trans,  etc. ;  WDEV.  Waterbury,  Vt., 
granted  license  for  CP  new  trans.,  WRC, 
Washington,  granted  license  for  CP  new 
radiator,  increase  500  w  1  kw  D  to  1  kw 
5  kw  D ;  NEW,  Greenville  Brdcstg.  Co., 
Greenville,  S.  C,  granted  auth.  take  depo- 
sitions ;  NEW,  Constitution  Pub.  Co.,  At- 
lanta, granted  motion  withdraw  applic. 
without  prejudice. 

APRIL  7 

NEW,  Walter  H.  McGenty,  Rice  Lake, 
Wis. — Granted  CP  1210  kc  100  w  D. 

NEW,  O.  C.  Burke.  Dickinson,  Tex.— 
Applic.  CP  1500  kc  100  w  unl.  denied  as 
in  default. 

NEW,  Wm.  C.  Smith,  Bogalusa,  La.— 
Denied  CP  1310  kc  100  w  unl. 

MISCELLANEOUS— NEW,  S  c  r  i  p  p  s- 
Howard  Radio,  Washington,  granted  auth. 
withdraw  without  prejudice  applic.  CP  1310 
kc  100  w  250  w  LS  unl.  ;  NEW,  Pinellas 
Brdctg.  Co.,  St.  Petersburg,  Fla.,  granted 
auth.  take  depositions. 


APRIL  9 

MISCELLANEOUS  — NEW.  George  H. 
Payne,  San  Jose,  Cal.,  denied  request  with- 
hold oral  argument  and  final  consideration 
applic.  Floyd  A.  Parton ;  NEW,  State 
Brdcstg.  Corp..  Gretna,  La.,  granted  auth. 
take  depositions  re  applic.  1370  kc  ;  NEW, 
Nathan  Frank,  New  Bern,  N.  C,  granted 
auth.  take  despositions. 

APRIL  11 

WWJ,  Detroit — Granted  extension  temp, 
auth.   5  kw  N   to  overcome  interference. 

APRIL  12 

WSAN,  WCBA,  Allentown  —  Granted 
continuance  hearing  60  days. 

APRIL  13 

APPLICATIONS  GRANTED: 

WAPI,  Birmingham — Exp.  auth.  direc- 
tional N,  change  SH  to  unl.  5  kw. 

KVOO,  Tulsa— Exp.  auth.  increase  N 
to  5  kw  directional  unl. 

NEW,  Radio  Air  Service  Corp.,  Cleve- 
land— License  for  facsimile. 

KIT,  Yakima.  Wash. — CP  increase  to 
500  w  1  kw  D. 

WAWZ,  Zarephath.  N.  J.— CP  increase 
N  to  500  kw. 

WSAU,  Wausau,  Wis. — CP  increase  D 
to  250  w. 

KXOK,  St.  Louis — License  for  facsimile. 

WOR,  Newark — License  for  facsimile. 

SET  FOR  HEARING — WQDM,  St.  Al- 
bans, Vt.,  CP  increase  N  to  1  kw  ;  NEW, 
Cascade  Bcstg.  Co.,  Everett.  Wash.,  CP 
1420  kc  100  w  250  w  unl.  ;  WRTD,  Rich- 
mond, Va.,  CP  new  equip.,  change  to 
500  w  590  kc. :  KYW,  Philadelphia,  CP 
change  antenna,  increase  to  50  kw : 
KNEL,  Brady,  Tex.,  CP  change  to  1340 
kc ;  WCAZ,  Carthage,  111.,  CP  increase  D 
to  250  w;  WCBD,  Chicago,  CP  change 
to  unl.  :  WMBI,  Chicago,  mod.  license  to 
unl.,  KTKC,  Visalia,  Cal. ;  CP  change  to 
890  kc,  increase  to  1  kw  unl.  ;  KWTO, 
Springfield,  Mo.,  CP  increase  to  1  kw  5 
kw  D  unl.  ;  WHP,  Harrisburg,  CP  increase 
1  kw  5  kw  D :  NEW,  Hazeltine  Service 
Corp.,  New  York,  CP  television  station  : 
WBIG,  Greensboro,  N.  C,  CP  increase  1 
to  5  kw ;  KGIW,  Alamosa,  Col.,  vol.  as- 
sign, license  to  Sun  Valley  Bcstg.  Co.  ; 
WAAF,  Chicago,  auth.  trans  control  to 
16  stockholders  of  Drovers  Journal  Pub. 
Co. 

MISCELLANEOUS— WCHS,  Charleston. 
W.  Va.,  CP  move  trans.,  new  equip,  etc.  ; 
KFGQ,  Boone,  la.,  license  for  CP  new 
equip.  ;  KFBK,  Sacramento,  license  for  CP 
increase  to  10  kw ;  KUTA,  Salt  Lake 
City,  mod.  CP  change  trans.,  studio ; 
KINY,  Juneau,  Alaska,  mod.  CP  change 
equip.  ;  KWOC,  Poplar  Bluff,  Mo.,  mod. 
CP  trans.,  studio  sites :  KDKA,  Pitts- 
burgh, CP  change  equip.  ;  WOL,  Wash- 
ington,  mod.   CP   move  trans. 


Examiners'  Reports  .  .  . 

KSTP,  St.  Paul;  WJSV,  Washington- 
Examiner  Seward  recommended  (1-620) 
that  applies,  increase  10  to  50  kw.  be  de- 
nied. 

NEW,  C.  Bruce  McConnell,  Indianapo- 
lis :  WKBV,  Richmond,  Ind. — Examiner 
Hill  recommended  (1-621)  that  applic.  C. 
Bruce  McConnell  for  CP  1500  kc  100  w 
250  w  LS  spec,  be  denied  :  that  applic. 
WKBV   renewal  license  be  granted. 

WERE.  Wilkes-Barre.  Pa.  —  Examiner 
Bramhall  recommended  (1-622)  that  ap- 
plic. increase  100  w  to  100  w  250  w  LS  be 
granted. 

NEW.  N.  B.  Egeland,  Fort  Dodge.  la.— 
Examiner  Berry  recommended  (1-623)  that 
applic.  CP  1500  kc  100  w  D  be  denied. 

WLBL,  Stevens  Point,  Wise. — Examiner 
Irwin  recommended  (1-624)  that  applic. 
increase  5  kw  D  to  1  kw,  5  kw  LS  spec, 
be  denied. 

KRQA,  Santa  Fe,  N.  M. — Examiner 
Seward  recommended  (1-625)  that  vol.  as- 
sign, license  to  I.  E.  Lambert  be  denied. 

NEW.  Kathryn  B.  Gosselin.  Aurora,  111. 
— Examiner  Bramhall  recommended  (1-626) 
that  applic.  CP  1500  kc  100  w  250  w  LS 
unl.  be  dismissed  with  prejudice. 

Applications  .  .  . 

MARCH  31 

NEW,  Edward  J.  Doyle,  Rochester,  N. 
Y.— CP  1500  kc  100  w  250  w  D  unl.,  amend- 
ed to  1270  kc  500  w  D  only. 

WKZO,  Kalamazoo — CP  change  antenna, 
move  trans. 

WSMB,  New  Orleans — License  for  CP 
new  trans.,  antenna,  increase  power. 

APRIL  1 

KFXR.  Oklahoma  City — CP  new  trans., 
vert,  antenna. 

WMFG,  Ribbing,  Minn.  —  CP  change 
equip. 

NEW,  Dan  B.  Shields,  Provo,  Utah— CP 
1210  kc  100  w  unl.,  amended  D  to  250  w. 

NEW,  Timpanogos  Brdcstg.  Co.,  Provo, 
Utah— CP  1210  kc  100  w  unl. 

APRIL  4 

WGAR,  Cleveland — Mod.  CP  for  new 
trans.,  increase  power,  install  directional 
antenna. 

NEW,  Fredericksburg  Brdcstg.  Corp., 
Fredericksburg,  Va.— CP  1260  kc,  250 
w  D. 

MBS,  Chicago — Auth.  exchange  programs 
with  CKLW,  Windsor,  Can.,  CBC  station 
and  stations  licensed  by  Canadian  Minis- 
ter of  Transport. 

WILM,  Wilmington,  Del. — CP  change 
hours  operation  unl.,  change  equip.,  verti- 
cal antenna,  move  trans. 


APRIL  5 

WAZL,  Hazleton,  Pa.  —  Mod.  license- 
Sh.— WILM  to  unl. 

WOWO,  Ft.  Wayne,  Ind.  —  CP  change 
equip. 

APRIL  7  <; 

NEW,  Sweetwater  Radio,  Sweetwaterf; 
Tex.— CP  1310  kc  100  w  D. 

KEHE,  Los  Angeles — Vol.  assign,  li-' 
cense  Hearst  Radio  to  Earle  C.  Anthony  ■ 
Inc.  C 
APRIL  9 

NEW,  George  B.  Storer,  Pontiac,  Michj 
CP  800  kc  1  kw  D,  amended  to  600  kc  SOC 
w  1  kw  D  unl. 

NEW,   Public  Bamford  Theatres,  Ashe 
ville,    N.    C. — CP    1370    kc    100    w  unl.l 
amended  to  1430  kc  500  w  1  kw  D  direc  ' 
tional  N.  | 

KTOK,  Oklahoma  City,  Okla. — CP  in' 
crease  D  to  250  w. 

NEW,  W.  A.  StefEes,  Minneapolis — CI; 
1310  kc  250  w  D.  , 

APRIL  11  I 

WBLK,  Clarksburg,  W.  Va.— CP  in- 
crease D  to  250  w. 

WLAC,  Nashville — Vol.  assign,  license  t< 
J.  T.  Ward,  d/b  as  WLAC  Bcstg  Service  ' 

WOSU,  Columbus— License  for  CP  nev  . 
antenna,  move  trans. 

WLW,  Cincinnati — License  for  facsim 
ile.  i 

WDBO,  Orlando.  Fla.— Mod.  license  >  ' 
to  5  kw. 

WJBL,  Decatur,  111.— CP  change  131^: 
to  1200  kc,  increase  D  to  250  w,  unl.  ' 

KID,  Idaho  Falls — Mod.  license  1320  t<1 
630  kc.  i; 

NEW,  Eastern  Nevada  Bcstg.  Co.,  Ely 
Nev.— CP  1500  kc  100  w  D. 


WAPI-KVOO  Full  Time  | 

FULL  TIME  operation  for  WAPlf 
Birmingham,    and    KVOO,  Tulsa] 
time-sharing  stations  on  1140  kc.p 
was  authorized  by  the  FCC  April 
13  under  special  experimental  au, 
thority.  Each  will  use  5,000  watti- 
power  at  night.  Requirements  arf 
for  installation  of  directional  ar'y 
tennas  to  curb  night  interferenc(|] 
The  grants  are  subject  to  the  HaL 
vana  Treaty,  now  awaiting  Statl- 
Department   transmission   to   th  - 
Senate  for  ratification.  The  sts 
tions  operate  simultaneously  daj 
time    and    share    at   night,  wit 
WAPI  a  CBS  outlet  and  KVOO  o  f 
NBC.  The  FCC  did  not  take  actio 
on    the    pending    application  fc 
transfer  of  the  WAPI  license  1 
a  new  operating  company  in  whi( 
CBS  has  a  45%  interest.  The  nev 
operation   is   expected   within   fc  : 
days. 


Harold  C.  Stocker 

HAROLD  C.  STOCKER,  34,  WL 
transmitter    technician,    was  i 
stantly  killed  April  11  when  '• 
accidentally  came  in  contact  wi 
a  12,000-volt  transformer  at  t  r 
WLW    transmitter    plant  ne 
Mason,   0.   Mr.   Stocker,   an  ei 
ploye  of  WLW  for  six  years,  a 
G.  K.  Snyder,  maintenance  ens 
neer,  had  gone  to  the  basement 
the  transmitter  plant  at  1:35  . 
m.,  preparatory  to  work  when  til: 
station  signed  off  at  2  a.  m.  Snydl. 
reports  he  heard  Stocker  gasp  a  »i 
turned  to  see  him  fall.  A  natiT' 
of  Ottumwa,  la.,  he  is  survived  '|- 
his  wife,  and  three-year-old-daugl 
ter.  H 


AMERICAX  TOBACCO  Co.,  Nj 
York,  ou  April  18  adds  48  stationsi 
its  announcement  campaign  for  Lut] 
Strike  cigarettes,  started  in  Nj 
England  last  February.  Twenty-il 
announcements  weekly  are  broadc  S 
in  major  cities.  Agency  is  Lord  | 
Thomas,  with  John  Hymes  time  bu.vfl 

il 


STUPENDOUS  SPIRE— Taller  than  the  Washington  Monument  is  the 


new  vertical  radiator  of  WGY,  Schenectady,  shortly  to  be  placed 
in  operation.  The  tower  was  designed,  fabricated  and  erected  by  the 
American  Bridge  Co.  Wire  rope  and  fittings  were  furnished  by  Ameri- 
can Steel  and  Wire  Co.  and  the  porcelain  cone  and  insulators  by  Locke 
Insulator  Corp.  The  insulator  is  20  inches  in  diameter  at  the  base,  but 
tests  have  shown  it  capable  of  bearing  up  to  2,180,000  pounds  pressure. 
The  uniform  cross-sections  of  the  tower  are  nine  feet  square  from 
bottom  to  top  of  the  625-ft.  structure.  The  complete  antenna  system 
covers  20  acres  in  South  Schenectady.  Thirteen  miles  of  copper  ribbon 
one-inch  wide  and  fifteen-thousandths  of  an  inch  thick,  are  buried  under 
the  ground,  radiating  to  a  distance  of  625  feet  from  the  tower  base. 
The  tower  is  held  erect  on  the  porcelain  point  by  eight  massive  guy 
lines  anchored  at  points  450  feet  from  the  antenna  base. 
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ETWORK  ACCOUNTS 

pi   times  EST   nnless   otiierwise  specified) 


New  Business 

bSCO  Co.,  New  York  (Milk  am- 
ifier),  on  April  11  starts  Rhyming 
^nstrel  on  3  Mutual  stations  (  WOR 
IFIL  WNAC).  Mou.,  Wed.,  Fri., 
-12:15  p.  m.  WCAE  will  be  added 
April  25.  Agencv  :  'Kenyou  &  Eck- 
rdt,  X.  T. 

iOCTER  &  GAMBLE  Co.,  Cinciu- 
ti  (Dash),  on  May  5  will  start 
rticipation  in  Womaiis  Magazine  of 
e  Ail-,  on  5  NBC-Pacific  Red  Sta- 
ins. Agency  :  Pedlar  &  Ryan,  N.  Y. 

ARTICIPATING  slioe  sponsors  on 
-'{jiipril  27  started  The  Lamplighter  on 
Mutual    stations    (WOR  WSAI 
JSLW  WHKC),  Sun..  2-2:15  p.  m. 
■^ency  :  Network  Features,  N.  Y. 

■MERICAN  OIL  Co..  Baltimore,  on 
y  14  only  sponsors  The  Preakness 
a  split  NBC-Red  network  of  29 
-Cf'ations,   5 :45-6  :lo   p.   m.    Agency  : 
jseph  Katz  Co.,  Baltimore. 

MERICAN  TOBACCO  Co..  New 
?rk  (Lucky  Strike  cigarettes),  on 
pril  11  started  for  13  weeks  Design 
airy  Happiness  on  2  Mutual  stations 
^•YOR  WGN),  Mon.,  Wed..  Fri., 
-45-7  p.  m.  Agency :  Lord  &  Thomas. 

,!  ^■ 

,ATIONAL  Dairy  Products  Co.. 
ew  York  (Sealtest)  on  April  25 
i^rts  Your  Family  t£  Mine  on  37 
BC-Red  stations,  Mon.  thru  Fri.. 
:fS0-5:45  p.  m.  Agency:  McKee.  Al- 
^j^ght  &  Ivey,  N.  Y. 

!         Renewal  Accounts 


AMERICAN  TOBACCO  Co..  New 
irk  (Roi  Tan  cigars),  on  April  7 
CQewed  for  13  weeks.  Man  to  Man 
th  Mark  Kelly,  on  5  CBS  Pa- 
ic  Coast  stations  (KNX.  KOIN. 
£R0,  KVL  KSFO).  Thurs..  7-7:15 
'  m.  (PST).  Effective  April  26. 
^  ''itches  to  Tues.,  9-9  :15  p.  m.  (PST) . 
fSt  -jency :  Lawrence  C.  Gumbinner 
s|,3v.  Agency,  N.  Y. 

LORILLARD  Co..  New  York  (Old 
e«  pLD ) ,  on  May  17  renews  for  13 
ftUeks  George  McCall's  Hollywood 
i\reenscoops  on  55  CBS  stations, 
•JJiies..  Thurs.,  7 :15-7 :30  p.  m.  Agen- 
5i ), :  Lennen  &  Mitchell.  N.  Y. 


Network  Changes 


S.RNATION  Co.,  Milwaukee  (con- 
icii|itnsed    milk),    on    April    25  adds 
iVOO,    Tulsa,    for    Carnation  Con- 
it  ed  Hour  on  59  NBC-Red  stations, 
'^dpn.,  10-10:30  p.  m. 

;4iWERICAN  TOBACCO  Co..  New 
10 rk  (Lucky  Strike  cigarettes),  on 
ipril  25  adds  KVOO,  Tulsa,  for  Kay 
yser's  Musical  Klass.  on  77  NBC- 
j?d  stations.  Wed.,  10-11  p.  m. 

jiaOCTER  &  GAMBLE  Co..  Cincin- 
WIU  ti  ( Ivory  flakes ) .  on  April  11 
=  Ilided  WEBC  and  on  May  2  adds 

i  fDAY  for  Story  of  Mary  Marlin. 
.  ^(.Irmerly  on  26  NBC-Red  stations. 
•jfljOn.  through  Fri.,  4:1.5-4:30  p.  m. 

n^bCLID  CANDY  Co.,  San  Francis- 
n  dJi  (Red  Cap  candy),  recently  added 
,,sj^DIN,  KIRO,  KVI  to  CBS-Pacific 
'g,|il»ast  program  Headlines  on  Parade. 
.-jji;?ency    is    Sidney    Garfinkel,  San 


:.>3l 


i^ancisco. 


.gtiSXERAL  FOODS  Corp..  New  York 
5yjfj3uskies ) ,  on  April  26  adds  11  NBC- 
;d  stations  to  Believe  It  or  Not, 
;  Jjies.,  10-10 :30  p.  m.  Agency  :  Ben- 
J  \n  &  Bowles,  N.  Y. 


WMCA  Opening  Fete 

THREE  days  of  celebration  cere- 
monies are  scheduled  for  WMGA's 
new  studios  on  Broadway  between 
51st  and  52nd  Sts.,  April  21,  22, 
23.  Postmaster  General  Farley, 
former  Mayor  Walker  and  Col. 
John  Kilpatrick,  president  of  Mad- 
ison Square  Garden,  will  act  as 
masters  of  ceremonies.  Dedication 
begins  with  a  salute  originating 
at  a  luncheon  meeting  of  the  New 
York  Advertising  Club  with  Lowell 
Thomas,  president  of  the  club,  pre- 
siding. Donald  Flamm,  president 
of  WMCA,  will  be  honored  guest. 

Representing  the  broadcasting 
industry  at  studio  ceremonies  the 
evening  of  April  21  will  be  David 
SarnofF,  president  of  NBC;  Alfred 
J.  McCosker,  president  of  WOR, 
and  Col.  Thad  H.  Brown  of  the 
FCC.  A  series  of  special  events 
programs  will  include  salutes  from 
Philadelphia,  Washington,  New 
England,  Cincinnati,  Hollywood 
and  London.  Remotes  from  a  Unit- 
ed Airliner  and  the  Queen  Mary 
will  be  aired.  Programs  which  have 
become  well-known  during  the  de- 
velopment of  WMCA  will  be  re- 
enacted. 


Sinclair  Sports 

SINCLAIR  REFINING  Co.,  New 
York  (H-C  gasoline),  will  sponsor 
Highlights  in  the  World  of  Sports, 
featuring  Ed  Thorgerson,  on 
WABC,  New  York,  at  6:05-6:15 
p.  m.,  Monday,  Wednesday  and 
Friday  beginning  April  25,  placed 
through  Federal  Adv.  Agency,  New 
York.  Programs  will  also  be  broad- 
cast on  Tuesday,  Thursday  and 
Saturday,  and  Radio  Sales  is  seek- 
ing a  sponsor  for  those  periods. 

NEHI  Inc.,  Columbus,  Ga.  (Royal 
Crown  Cola ) .  on  April  1  added  4  sta- 
tions (KWBK  KWG  KM.J  KERN) 
for  Royal  Crown  Revue  on  58  NBC- 
Blue  stations.  Fri.,  9-9:30  p.  m. 

U.  S.  RUBBER  Co..  New  York, 
on  March  30  added  a  rebroadcast  for 
Ben  Bernie  on  CBS  stations.  Wed., 
11 :30-12. 

KRAFT-PHENIX  Chee.se  Corp..  Chi- 
cago, on  Mav  5  adds  3  NBC-Red  sta- 
tions. KGIR  KGHL  KPFA  to  Kraft 
Music  Hall. 

ACME  WHITE  LEAD  &  Color 
Works,  Detroit  (paints),  on  April  3 
moved  Smilin''  Ed  McConnell  on  26 
XBC-Blue  stations  from  5  :30-5  :45  p. 
m.  to  3  :.30-3  :4o  p.  m. 

VADSCO  SALES  Corp.,  New  York 
(cosmetics,  proprietaries)  on  April  17 
moves  Court  of  Human  Relations,  on 
20  Mutual  stations.  Sun..  4-4:30  to 
9-9:30  for  WOR  and  WGN  and  to 
8-8  :30  for  Don  Lee  stations.  On  April 
24  the  program  shifts  to  9-9  :30  p  m. 
(EDST)  for  all  stations. 

J.  G.  DODSOX  Proprietaries,  At- 
lanta (Ironized  Yeast),  on  April  24 
adds  25  Don  Lee  and  California  Ra- 
dio Svstem  stations  and  5  Mutual  sta- 
tions (WAAB  WLLH  WRR  KTAT 
WGR)  for  Good  Will  Court,  now  on 
3  Mutual  and  11  Inter-city  stations 
Sun..  10-10:30  p.  m. 


BUICK  MOTOR  Co..  holding  the  op- 
tion for  broadcast  of  the  Joe  Louis- 
Max  Schmeling  fight  in  .lune.  has  not 
yet   decided  whether  to   exercise  it. 


FOR  YOUR  NEW  STUDIOS— 

Choose 
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LOCAL  GOVERNMENT 

Springfield  Mayor  Hires  Radio 
 News  Reportei  


SERIES  of  weekly  quarter-hour 
intei'views  on  civic  government  will 
conclude  on  WMAS,  Springfield, 
Mass.,  April  21  at  which  time  a 
new  series  will  start  on  WSPR, 
that  city.  Titled  From  The  Mayor's 
Office,  the  programs  originate  in 
the  office  of  Mayor  Roger  Lowell 
Putnam  where  department  direc- 
tors are  interviewed  by  Miss  Kay 
Spencer,  municipal  employe  with 
the  title  of  Radio  Reporter. 


St.  Lovlis  Disc  Meeting 

CONTENTION  that  the  American 
Federation  of  Musicians  and  not 
the  International  Brotherhood  of 
Electrical  Workers,  has  jurisdic- 
tion over  handlers  of  transcriptions 
and  records  at  broadcast  stations 
was  made  Api-il  13  by  Joseph  N. 
Weber,  AFM  president.  After 
conferring  with  officials  of  KMOX, 
St.  Louis,  regarding  the  contro- 
versy over  use  of  union  men  to 
handle  discs,  Mr.  Weber  said 
KMOX  had  agreed  to  the  AFM 
demands.  KWK  was  to  meet  with 
Mr.  Weber  April  14. 


CBS  Stock  Transfers 

REPORTS  of  the  Securities  &  Ex- 
change Commission  recently  made 
public  indicate  that  Isaac  D.  Levy, 
director  of  CBS,  on  Feb.  22  gave 
702  shares  of  class  A  and  65  shares 
of  class  B  stock  to  his  wife  and 
two  children,  reducing  his  holding 
to  64,200  A,  23,465  B.  Leon  Levy. 
CBS  director,  on  Feb.  11  sold  2.50 
shares  of  class  A,  reducing  his 
holding  to  37,850  shares.  Leon 
Levy  also  owns  44,900  class  B 
shares,  according  to  the  report. 


Styles  Wins  Award 

HAL  STYLES,  commentator  on 
the  Help  Thy  Neighbor  program 
sponsored  by  Haas-Baruch  Co. 
(Iris  coffee),  on  KHJ,  Los  Ange- 
les, in  recognition  of  "outstanding 
radio  public  service",  on  April  3 
was  presented  with  the  first  an- 
nual Blue  Ribbon  Award  of  the 
Broadcast  Listeners  Association. 
Judge  Alfred  E.  Paonessa,  nation- 
al president  of  the  association, 
made  the  award  during  Styles'  job 
finding  program.  Styles  is  credited 
with  finding  jobs  for  more  than 
5,000  persons  in  18  months. 


AIRPORT 

LAND 

STATION 

DYNAMIC 

MICROPHONE 

Rugged.  Durable. 
Chrome  stand. 
Aluminum  case, 
rubber   base.  33 
ohms.   Govt,  regu- 
lations   for  freg. 
response.  With- 
stands 500  V.  in- 
sulation. Also  air- 
craft   and  aero- 
handi  microphones. 

MICROPHONE 
DIVISION 

UNIVEESAL  MICROPHONE  CO.,  LTD., 

424  Warren  Lane,  Inglewood,  Calii.,  U.S.A. 

Half  of  KGFW  Sold 

SALE  of  the  50%  interest  in 
KGFW,  Kearney,  Neb.,  held  by 
Mrs.  Ben  Fisher,  wife  of  the  Wash- 
ington attorney,  has  been  consum- 
mated. With  Clark  Standiford,  sta- 
tion manager,  owning  the  other 
half,  the  station  is  now  affiliated 
with  the  Kearney  Daily  Hub, 
whose  publisher,  Hugh  R.  Brown, 
was  the  purchaser  of  Mrs.  Fish- 
er's interest  for  a  consideration 
of  $5,000. 


P  &  G  in  Polish 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Ivory,  Oxydol),  has  started 
a  five-a-week  dramatic  serial  in 
Polish  on  WEBR,  Buffalo.  The 
program  uses  live  local  talent  and 
transcribed  music.  Agency  is  Comp- 
ton  Adv.,  New  York. 


*'Tfte  Crystal  Specialists  Since  1925" 

SCIENTIFIC 
LOW  TEMPERATURE 

CO-EFFICIENT  CRYSTALS 

Approved  by  FCC  Oil  A 
Two  for  $75.00  ^*tU 

Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


IVAat- 


Practical  Radio  Engineering 
training  for  experienced  ra- 
diomen. 


In    three    convenient    forms : 

Home   Study  Residence  — 

Combination. 


tVAu- 


To  enable  ambitious  men  to 
advance  in  Radio  thru  mod* 
ern  training. 


Capitol  Radio  Engineering  In- 
stitute—Original home-study 
radio   engineering  school. 


IVA 


14th  &  Park  Road,  N.  W., 
Dept.  B-4,  "Washington,  D.  C. 
— Write  for  FREE  COPY  of 
the  CREI  "Tested  Plan". 


April  15,  1938  • 


Page  81 


&  Ptomotion 

Sealtest  and  Family  —  When  Gas  Is  Free  —  Members  of 
NBC  Symphony  —  Masks  for  the  Youngsters 


NATIONAL  Dairy  Products 
Corp.,  New  York  (Sealtest), 
on  April  25  starts  a  carn- 
paign  to  increase  consumer 
interest  in  the  Sealtest  Laboratory 
Kitchen  and  the  service  it  renders 
to  housewives,  as  well  as  the  entire 
Sealtest  System  of  Laboratory 
Protection.  A  five-a-week  dramatic 
show,  tentatively  titled  Your  Fayn- 
ily  &  Mine,  starts  April  25,  on 
about  40  NBC-Red  stations.  News- 
paper advertising  will  be  used  in 
about  38  cities  where  the  company 
has  distribution,  and  recipe  book- 
lets will  be  given  to  listeners  on 
request.  About  75  dairy  and  ice 
cream  companies  associated  with 
the  Sealtest  System  will  cooperate 
in  merchandising  to  both  consum- 
ers and  dealers.  Several  million 
ice  cream  folders  will  be  distri- 
buted each  month  during  the  sum- 
mer. One  such  folder  will  be  of- 
fered on  each  program. 

The  program  will  describe  every- 
day adventures  in  the  life  of  an 
American  family.  A  food  expert 
will  give  a  short  talk  on  each  pro- 
gram stressing  the  uses  and  value 
of  ice  cream  and  other  Sealtest 
products.  The  agency  is  McKee, 
Albright  &  Ivey,  New  York. 
*  *  * 
Free  Gasoline 

FREE  GASOLINE  is  given  to 
listeners  writing  the  best  safety 
suggestions  to  WWSW,  Pitts- 
burgh, which  airs  a  daily  news 
program  sponsored  by  Republic 
Oil  Co.,  that  city.  Postal  cards  are 
given  at  the  sponsor's  service  sta- 
tions and  the  five  best  daily  sug- 
gestions win  10  gallons  of  gas 
each.  Company  gives  away  300  gal- 
lons each  week  as  a  result  of  the 
program.  Sponsor  also  gives  auto 
license  emblems  to  listeners  who 
join  the  Republic  Safety  Club. 

s{:  ^  % 

STERLING  Products,  Wheeling 
(Dr.  Lyons')  offers  a  charm  brace- 
let for  carton  front  and  10c  on 
two  NBC-Red  network  programs. 


The  Southeastern  Facts 
REPLYING  to  anti-radio  copy 
carried  in  newspapers  and  trade 
papers  by  a  group  of  Southeastern 
newspapers  (some  of  them  oper- 
ators themselves  of  radio  stations), 
WBT,  Charlotte,  has  issued  a 
booklet  titled  "Here  Are  the  Facts 
on  Southeastern  Advertising  Cov- 
erage". The  Southeastern  group's 
attacks  appear  to  be  part  of  a  con- 
certed campaign,  possibly  due  to 
the  depression's  ravages  upon  na- 
tional newspaper  linage,  in  which 
one  medium  is  attacking  another 
— to  the  advantage  of  neither,  as 
pointed  out  in  Broadcasting's  re- 
ply [Jan.  15]  to  the  Crowell  Pub- 
lishing Co. 

*  *  * 
Point  of  Purchase 

WMC,  Memphis,  has  issued  a  bro- 
chure called  "Buying  Listeners" 
which  contains  the  results  of  a  re- 
cent listener  survey  made  by  ques- 
tioning shoppers  in  local  drug  and 
grocery  stores  after  they  had 
made  purchases.  The  survey  was 
designed  to  test  listeners  while 
they  were  shopping  in  order  to  as- 
certain the  effect  of  radio  on  those 

of  buying  age. 

*  *  * 

NBC's  Musicians 

NBC  has  issued  a  120-page  book 
called  "The  NBC  Symphony  Or- 
chestra", detailing  the  orchestra's 
history  and  including  charcoal 
drawings  of  its  members,  together 
with  brief  biographies.  There  are 
also  a  number  of  "candid"  photo- 
praphs  of  the  orchestra  and  its 
conductors  in  action. 

Sponsor's  Staff 

SOME  750  employes  and  execu- 
tives of  the  Rogers  Peet  Co.,  New 
York,  were  guests  at  the  WOR- 
Mutual  Playhouse  on  April  5  for 
the  broadcasts  of  Morton  Gould 
and  Gabriel  Heatter,  the  latter 
program  sponsored  by  Rogers  Peet. 
Frank  Braucher,  WOR  vice-presi- 
dent in  charge  of  sales,  welcomed 
the  guests  on  behalf  of  the  sta- 
tion. 


TRADING  POST— Set  up  in  Kallisoii's  General  Store,  sponsor  of  a  15- 
minute  program  by  that  name  six  days  weekly  on  KTSA,  San  Antonio. 
Bulletins  list  articles  to  be  swapped.  Series  is  so  popular  that  a  local 
trader  has  set  up  an  actual  trading  post  on  the  same  street  as  our  spon- 
sor and  is  doing  a  thriving  business,  says  KTSA. 


KSFO  Mailpiece 

KSFO,  San  Francisco,  has  begun 
a  new  merchandising  service  for 
wholesalers,  jobbers  and  large  re- 
tailers of  drug  and  grocery  prod- 
ucts. In  the  form  of  a  large  post- 
card, this  monthly  mailpiece  is  sent 
out  to  the  merchandising  managers 
of  all  manufacturers'  representa- 
tives, listing  the  products  to  be  ad- 
vertised for  the  coming  month  over 
KSFO.  The  piece  urges  wholesal- 
ers, jobbers  and  large  retailers  to 
help  radio  boost  their  sales  by  fea- 
turing radio  advertised  products  on 
their  counters  and  in  window  dis- 
plays On  the  front  of  the  card, 
attention  is  called  to  new  and  out- 
standing shows  about  to  begin,  or 
that  are  currently  running  on 
KSFO,  giving  the  time,  talent,  and 
any  contest  information. 


Seeds  from  P  &  G 

PROCTER  &  GAMBLE  Co.,  Cir 
cinnati  (Oxydol),  the  first  week  i' 
April  offered  three  packets  of  a: 
sorted  flower  seeds  in  exchange  f  o  i 
a  box-top  and  ten  cents.  The  ofFei 
was  made  on  The  Goldbergs,  hear' 
five  days  a  week  on  CBS.  Episode; 
concerning  a  community  benef 
seed  sale  were  included  in  the  st 
rial's  continuity.  Agency  is  Black- 
ett-Sample-Hummert,  Chicago. 
*       *  * 

Radio  Food  Show 
KWTO-KGBX,  Springfield,  Mo. 
recently  directed  a  food  show  anc 
invited  local  radio  dealers  to  dis 
play  sample  sets.  Where  there  wa; 
more  than  one  dealer,  the  sign  list 
ed  all  dealers,  as  well  as  identify 
ing  the  make  of  radio. 


THIS 

IS 
YOUR 
INVITATION 
TO 
LISTEN  I 


THE  REMBERT  NATIONAL  BANK  of  Longview 

A  Strong  Bonk  Monngcd  In  Public  interest 

PRESENTS 


^  "MONEY  MATTERS" 

RADIO  STATION  KFRO 

*/  Each  Sunday  Afternoon  ai  l:00  P.  M. 


INVITATIONS— To  listen  were  recently  distributed  by  KFRO,  Lon; 
View,  Tex.,  on  behalf  of  the  local  Rembert  National  Bank  which  spon 
sors  a  Sunday  afternoon  show  called  Money  Matters.  Designed  like  cui 
rency,  the  invitations  were  also  sent  to  advertisers  with  the  legent 
"Every  minute  of  the  day  KFRO  is  talking  to  thousands  upon  thou 
sands  of  the  best  incomed  people  in  East  Texas.  Let  KFRO  talk  for  you? 


Ranger  Display 

WCKY,  Cincinnati,  has  a  Lone 
Ranger  lobby  display  at  the  RKO 
Family  Theatre,  during  the  15- 
week  run  of  the  Republic  movie 
serial  of  the  same  name.  A  trail- 
er on  the  screen  advertises  the 
broadcast  and  a  masked  ranger  is 
stationed  in  the  lobby  when  the  se- 
rial is  showing,  giving  away 
masks  and  badges.  Schulze  Baking 
Co.  sponsors  the  program  in  Cin- 
cinnati. 

Ye  Old  Programmes 

WORC,  Worcester,  Mass.,  pub- 
lishes its  program  listings  in  local 
papers  in  the  form  of  an  old  New 
England  almanack  called  "Ye  Olde 
Radio  Almanack."  Weather  fore- 
casts and  a  column  of  famous  events 
are  carried  in  addition  to  the  pro- 
gram lists.  Cut  out  line  reads  "Pin 

to  thy  Wall." 

*      *  * 

Weed's  Link 
"WLAW:  The  Third  Link,"  is  the 
title  of  a  promotional  booklet  dis- 
tributed by  Weed  &  Co.,  New 
York,  representatives  for  WLAW, 
Lawrrence,  Mass.  The  booklet  re- 
lates the  history  of  Hildreth  & 
Rogers  Co.,  owner  of  the  station 
and  two  newspapei's. 

She's  the  Champ 

WHN,  New  York,  has  issued  a 
promotion  piece  for  Ida  Bailey  Al- 
len, "saleswoman  extraordinary," 
called  "The  Lady  is  a  Champ." 
Mrs.  Allen  conducts  a  participat- 
ing sponsorship  program  of  home 
economics  three  days  a  week  on 
WHN. 

*  Jis  * 

Tune  to  Sterling 

STERLING  Life  Insurance  Co., 
Chicago,  has  "Tune  in  Sterling 
Programs  Over  Many  Leading  Ra- 
dio Stations"  printed  on  its  letter- 
heads. 


Meeting  Celebrities 
ROOS  Brothers,  operating  severa 
quality  clothing  stores  in  Califoi 
nia,  are  cashing  in  on  sponsoi 
ship  of  Ernie  Smith's  Spo7-t  Pag 
of  the  Air  over  KYA  three  night 
weekly.  As  a  tie-up  with  their  ra 
dio  sports  feature  the  company  i 
staging  each  Saturday  morning  i 
its  Boys  Shop  a  sports  rally,  i 
which  outstanding  personalitie 
from  the  sports  realm  are  appea 

ing  at  the  store  with  Ernie  Smitl 

*       *  * 

KPO  Policy 

NBC,  San  Francisco,  has  issued 
promotion  piece  called  "Good  New 
from  KPO"  outlining  the  new  ar 
nouncement  and  transcription  po 
icy  of  that  station.  Published  unde 
the  direction  of  Charles  B.  Browi 
sales  promotion  manager,  the  ma 
ing  piece    suggests,    "To  Put 
Over,  Put  It  on  KPO." 

*        *  * 

For  WOR  Only 

THE  brochure  "How  to  Behave 
Business",  written  by  Josej 
Creamer,  promotion  manager 
WOR,  Newark,  was  not  issued  I 
Mutual  network,  as  incorrect 
stated  in  the  March  15  issue  < 
Broadcasting.  It  was  issued  t 
WOR  and  lists  sponsors,  produc 

and  programs. 

*      *  * 

Riches  in  Northwest 

THE  NBC  North  Mountain  Groi 
of  six  stations,  optional  on  boi 
Red  and  Blue,  is  depicted  by  a  mi 
printed  on  copper.  'The  folder  has 
copper-colored  paper  cover  showii 
a  miner  under  a  caption  reading 

"Boy!  I  struck  it  rich!" 

^      ^  ^ 

True  or  False 

MUTUAL's  sales  promotion  d 
partment  on  April  11  mailed  4,0( 
broadsides  to  the  trade  describir 
the  success  of  True  or  False,  spo 
sored  by  the  J.  B.  Williams  C( 
Glastonbury,  Conn. 
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^^Sure,  I  know  they  got  a  new  show  on  WLW,  but  for  Peters 
sake  leave  enough  room  to  let  some  customers  in  the  front  door. 


Greater  fidelity  reproduction  .  .  .  No 
needles  to  change . . .  Scratch  reducing 
filters  included .  .  .  Less  record  wear 


The  RCA  70-B  Transcription  Turntable  succeeds  the 
RCA  70-A!  And  that  the  70-A  was  popular  is  proved 
by  the  fact  that  more  than  850  were  sold.  And  the  70-B 
offers  even  more  than  its  predecessor! 

The  70-B  has  a  completely  redesigned  lateral  tone-arm 
which  provides  unusual  reproduction  fidelity.  Wider  fre- 
quency response — from  30  cycles  to  well  over  9,000.  Un- 
usually low  harmonic  distortion.  These  are  but  a  few  of 
the  features  which  amazed  broadcasters  who  heard  this 
turntable  at  the  N.  A.  B.  Convention  in  Washington!  There 
are  many  other  features!  No  needles  are  necessary.  This 
new  instrument  uses  a  carefully  ground  diamond  point 
stylus,  shaped  to  fit  record's  groove.  This  reduces  record 
wear,  ends  needle  changing.  And  you  no  longer  need 
worry  about  poor  quality  caused  by  operation  with  worn- 
out  needles. 

Some  of  this  new  turntable's  other  features  are  shown 
in  the  box  at  right.  Use  your  transcriptions  to  best  ad- 
vantage! Order  a  70-B  for  your  station. 

There's  an  RCA  tube  for  every  purpose  in  the  station 


SOME  EXTRA  FEATURES 
OF  RCA'S  70-B  TURNTABLE 

Has  flexible  stylus  suspension  for  reproducing 
low  frequencies  and  helping  make  transcrip- 
tions last  longer.  Long  tone-arm  prevents  ex- 
cessive wear  on  one  side  of  the  groove.  Has  3 
filters  which  may  be  selected  with  a  switch  and 
provide  high  frequency  cutoff  above  4500  cycles, 
6000  cycles  or  9000  cycles.  Different  positions 
may  be  used  according  to  the  record  material 
and  age  of  record.  Has  sturdy  motor,  wear-proof 
speed  change  mechanism  for  33^  or  78  r.  p.  m. 
and  the  convenient,  styled  cabinet.  Available 
from  stock  in  black  and  silver  or  umber  gray  finish. 


MODERNIZE  YOUR  70-A  TURNTABLE 

Bring  it  up-to-date  by  purchasing  an  MI-4857 
Lateral  Tone-arm  kit!  This  includes  new  dia- 
mond point  tone-arm,  high  frequency  filters  and 
mounting  hardware.  Allowance  on  your  present 
lateral  tone-arm.  Write  to  nearest  district  office 
for  prices — get  better  reproduction,  save  on  rec- 
ord wear  and  make  needle  changing  unnecessary! 


RCA  MANUFACTURING  CO.,  INC.,  CAMDEN,  N.  J.  •  A  Service  of  the  Radio  Corporation  of  America 


New  York:  1270  Sixth  Ave.  •  Chicago:  589  E.  Illinois  St.  •  Atlanta:  490  Peachtree  St.,  N.E.  •  Dallas:  Santa  Fe  Building  •  San  Francisco:  170  Ninth  St.  •  Hollywood:  1016  N.SycatnoreAve 


What-No 

BUDAPEST? 


Has  it  ever  occurred  to  you  who  see  us  frequently 
on  this  cover  that  the  area  into  which  WOR 
pumps  50,000  of  those  things  called  watts  con- 
tains 14  cities  wath  more  than  100,000  people  each? 
Probably  you  never  stopped  to  think  of  that,  and 
we  don't  blame  you. 

But  in  the  course  of  a  year  Ave  have  cause  to  give 
it  a  good  deal  of  attention.  For,  if  WOR  covered 
only  4  of  these  14  cities,  it  would  still  cover  the 
1st,  3rd,  18th  and  23rd  greatest  buying  markets 
in  these  United  States. 

It  may  also  interest  anybody  who's  read  this  far 
that,  if  ALL  the  retail  sales  made  in  the  cities  of 
{hold  tight)  CHICAGO,  LOS  ANGELES,  DE- 
TROIT, BOSTON,  CLE\^LAND,  WASHINGTON, 
ST.  LOUIS,  B.\LTIMORE,  SAN  FRANCISCO, 
PirrSBURGH,   MILWALTCEE,  MINNEAPOLIS, 


KANSAS  CITY,  BUFFALO,  CINCINNATI, 
SEATTLE,  PORTLAND  (Ore.)  and  MEMPHIS*were 
Imnped  together,  they  would  equal  less  than  the 
total  retail  sales  made  in  the  WOR  area. 

So,  if  you  make  something  you  would  like  to  sell, 
you  could  do  a  lot  worse  than  be  introduced  by 
this  greater-New  York  station. 

Your  competitors  will  regard  you  with  mixed 
stares  of  fury  and  awe  as  the  sales  pile  up.  But 
they  know  what  they  can  do.  If  this  last  re- 
mark causes  any  misunderstanding,  we  11  be  glad 
to  explain  it  more  thoroughly  at — Sales  Office, 
1440  Broadway,  in  New  York. 

*Honestly,  ice  tried.  But  we  couldn't  drag  in  Budapest. 


to  attract  Denver^s*! 


'^largest  radio  audience! 


For  fifty-two  weeks  KLZ  has  broadcast  a  fascinating  program 
in  which  station  announcers  and  newscasters  have  been  charged 
with  errors  in  pronunciation  and  diction  (real  or  fancied)  report- 
ed by  listeners  during  the  week.  Presided  over  by  a  genial 
judge,  dignified  by  an  all-knov/ing  clerk  of  the  court,  and  featur- 
ing the  versatile,  friendly  and  popular  announcing  members, 
"BONERS  COURT"  has  'clicked,'  become  one  of  the  most  popu- 
lar programs  in  the  area,  played  to  the  capacity  of  the  main 
studio  week  in  and  week  out — without  a  name  star  and  without 
musical  trappings. 

Thursday,  March  24,  marked  the  first  anniversary  of  this  dis- 
tinctive program.  Announcements  proclaimed  a  new  time  and 
place,  invited  listeners  to  secure  admission  tickets.  The  largest 
studio  audience  in  Denver  history  attended  the  anniversary 
broadcast,  held  in  the  ultra-modern  Lincoln  Room,  largest  and 
finest  room  of  its  kind  in  the  Rocky  Mountain  area. 

Shows  on  KLZ  play  to  capacity  studio  crowds  day  after  day, 
a  visible  index  of  its  great  and  growing  popularity  in  the  homes 
of  Denver  and  the  Rocky  Mountain  region.  Showmanship  makes 
KLZ  the  first  choice  of  the  audience.  Complete  and  skilful  pro- 
gram exploitation  makes  it  first  choice  of  sponsors. 


Scenery  can  be  measured  in  miles.  Markets 
must  be  measured  in  terms  of  people.  Thirty- 
three  counties  in  Colorado  are  fifty  percent  or 
more  National  Park  and  Forest,  with  a  popula- 
tion density  of  only  4.1  persons  per  square  mile. 
KLZ's  listening  area  encompasses  the  remaining 
thirty  thickly  settled  counties.  Daytime  primary 
area  density,  12.6  persons  per  square  mile. 
Nighttime  primary  area,  19.3  persons  per  square 
mile. 


CBS  Network  —  650  Kc. 


lATED  WITH  WKY.  OKLAHOMA  CITY.  AND  THE  OKLAHOMA  PUBMSHING  COMPANY 


THE  KATZ  agency; 


SUMMER  IN  NEW  ENGLAND 


FHREE  MILLION 
Mo^  LISTENERS 


5ADIO  equipped  automobiles/  radio  equipped  cot- 
^  tages  and  camps,  radio-in-every-room  hotels  add 
emendously  to  New  England's  listening  audience  during 
acation  time. 

This  extra  audience  is  a  dividend  audience.  It's  mem- 
ers  are  attentive  because  they  are  at  leisure,  they  are 
Bsponsive  because  they  have  money  to  spend  and  their 
;eds  cover  a  v^ide  variety  from  staple  Food  stuffs, 
othing  and  furniture  to  sporting  goods  and  everything 

the  category  of  luxuries. 

The  vacationing  places  of  these  pleasure-seeking 
Immer  throngs  extend  from  the  Connecticut  shores  of 
png  Island  Sound  to  the  fo  rests  of  northern  Maine, 
^nd  throughout  this  extensive  area  they  may  be  reached 
Irectly,  effectively  and  economica  lly  by  means  of  the 
urteen-station  facilities  of  The  Yankee  Network. 


THE  YANKEE  NETWORK,  INC.  Vo^^o'i.'^l').^At^.\'i^.\ 

EDWARD  PETRY  &  CO.,  INC.,  Exclusive  National  Sales  Representatives 


lllished  semi-monthly,  25th  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington  D  C  Entered 
"  second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  uader  act  of  March  3,  1879. 


'Works 


.  .  .  for  the  people  who  plan 
and  produce  the  Hollywood 
broadcasts  of  the  world's  larg- 
est radio  network  .  .  . 

'JLhe  Southern  California  activities  of  the 
Columbia  Broadcasting  System  will  center 
in  this  magnificent  new  group  of  buildings, 
at  Columbia  Square.  Hollywood. 
Here,  the  experience  and  inspirations  of 
program -producers,  engineers  and  archi- 
tects have  been  fused  into  the  most  efficient 
"workshop"  in  radio:  a  new  headquarters 
for  the  production  and  servicing  of  network 
and  local  programs. 


k^JL  >  JL\^  5  0,0  0  0  WATTS 

Columbia  Broadcasting  System 

COLUMBIA    SQUARE,  HOLLYWOOD 


IV E  S  T 
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K  M  A 


HENANDOAH 
I  O  WA 


cAnnounces  Its  cAjfiliation  IsJith  ^he^ 

NBC  Blue  Network 

May  1 

With  this  progressive  step  in  an  extensive  program  of  radio  im- 
provement KMA  offers  its  vast  audience  and  its  advertisers  a  most 
complete  program  service. 

KMA,  one  of  America's  outstanding  farm  stations,  will  maintain  its 
feature  programs  which  have  long  been  popular  with  the  rural  audi- 
ence of  four  states  and  now  a  dividend  of  a  choice  NBC  Blue 

schedule. 

The  5000  watt,  full  time  voice  of  KMA  gives  primary  service  to  the 
wealthiest  farm  regions  in  120  counties  in  Iowa,  Kansas,  Nebraska 
and  Missouri.  The  KMA  service  area  includes  such  Major  Markets 
as  Omaha,  Council  Bluffs  and  Lincoln,  Iowa,  and  St.  Joseph,  Missouri. 

KMA  is  the  quickest,  surest  way  to  get  your  share  of  distribution 
and  sales  in  our  rich  service  area. 


J.  CY  RAPP 

Manager 


<y    /  /if 


EARL  E.  MAY 
President 


ISatiotial  Representative— HOWARD  H.  WILSON  COMPANY 


MASTERS  OF  CEREMONIES:  Hon.  James  A.  Farley,  Postmaster  General;  Hon.  James  J.  Walker;  Col.  John  Reed  Kilpatrick, 
President,  Madison  Square  Garden. 

PUBLIC  OFFICIALS:  Col.  Thad  Brown,  F.  C.  C.  Commissioner;  Senator  Royal  S.  Copeland;  Representative  Bruce  Bartoh; 
Grover  A.  Whalen,  President,  New  York  World's  Fair,  1939;  Mayors  F.  Dovis  Wilson  of  Philadelphia  and  Garfield  Stewart  of 
Cincinnati;  Supreme  Court  Justice  Ferdinand  Pecora;  Attorney  General  John  J.  Bennett,  Jr.;  Hon.  Newbold  Morris,  Acting 
Mayor  of  New  York;  Assemblyman  Irwin  Steingut-  Former  Governors  Harold  G.  Hoffman  of  New  Jersey-  and  James  Curley 
of  Massachusetts;  Hon.  Jeremiah  T.  Mahoney. 

RADIO  LUMINARIES :  David  Samoff.  President  RCA;  Alfred  J.  McCosker,  President,  WOR. 

STARS  OF  STAGE,  SCREEN  AND  RADIO:  Ben  Blue;  J.  Fred  Coots;  Tommy  Dorsey;  Eddie  Dowling;  Glenda  Farrell; 
Sid  Gary;  Dan  Healy;  Gabriel  Heatter;  Joy  Hodges;  Shirley  Howard;  Fred  Keating;  Vincent  Lopez;  Rose  Marie;  The  O'Neills; 
Mary  Pickford;  Georgie  Price;  The  Ritz  Brothers;  Al  Shayne;  Mary  Small;  Whispering  Jack  Smith;  Lowell  Thomas;  Arthur  Tracy; 
Stuff  Smith  and  his  Onyx  Club  Orchestra;  Billy  Rose  and  Morton  Downey  of  Casa  Manana;  Jack  White  and  Pat  Harrington 
of  Club  18;  Louis  Prima  and  his  Famous  Door  Orchestra;  Eddie  Davis  of  Leon  &  Eddie's;  Bunny  Berrigan  of  the  Paradise 
Restaurant;  Duke  Ellington  of  the  Cotton  Club;  Uncle  Don;  Voice  of  Experience;  Orson  Welles;  3X  Sisters. 

SPORTS  PERSONALITIES  :  Jim  Braddock;  Jim  Crowley;  Jack  Dempsey;  Dan  Ferris;  Ford  Frick;  Nat  Holman;  Benny  Leonard; 
Lou  Little;  Steve  Owen;'Jimmy  Powers;  George  Selkirk. 

ASCAP:  John  G.  Paine,  Generol  Manager;  Ernie  Burnett;  Vaughn  deLeath;  Sammy  Fain;  Dave  Guion;  Maria  Grever;  W.  C. 
Handy;    Pot    Seymour;    Abner    Silver;    Charlie    Tobias;    Mabel  Wayne. 

CHURCH  DIGNITARIES:  Rt.  Rev.  Bishop  Charles  Gilbert;  Rev.  Mgsr.  J.  Francis  A.  Mclntyre. 

EDUCATION :  Dr.  Frederick  Robinson,  President  of  the  College  of  the  City  of  New  York. 


r 


CULTURAL:  Grand  Duchess  Maria  of  Russia. 


DONALD  FLAMM 


President 
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voluntary  choice 


WSAI  is  now  carrying  57.8%  more  LOCAL  and  NATIONAL  SPOT 
quarter-hour  units  in  Cincinnati  than  local  network  station  A,  and 
136.8%  more  than  local  network  station  B.  Every  one  of  these  units 
represents  a  voluntary  choice  by  an  advertiser  who  decided  in  his  own 
mind — without  restrictions — what  to  buy  and  where  to  buy  it. 

And  in  the  food  field,  which  is  even  more  significant  because  compe- 
tition is  fierce  —  margin  of  profit  is  small  —  and  every  penny  of  the 
advertising  dollar  must  bring  results,  we  find  WSAI  is  carrying  10% 
more  LOCAL  and  NATIONAL  SPOT  quarter-hour  units  than  the 
other  two  network  stations  combined. 


WSAI 


CINCINNATI 


NATIONAL    SPOT  REPRESENTATIVE 


TRANJAMERICAN 

NEW  YORK       CHICAGO  HOLLYWOOD 


CLEVELAND'S     FRIENDLY  STATION 

Member  Columbia  Basic  Network 

John  F.  Patt,  Vice-President  and  General  Manager 
Edward  Petry  &  Company,  Inc.,  National  Representatives 
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FCC  Orders  Reallocation  Hearing  June  6 


By    SOL  TAISHOFF 

Entire  Power-Classification  Issue  Included,  Replacing 
May  16  Superpower  Session;  New  Rules  to  Be  Issued 

i GENERAL  hearings  having  the  scope  of  reallocation  proceed- 
ings rather  than  merely  the  superpower  issue  were  ordered 
I  April  27  by  the  FCC  to  begin  June  6. 

':  First  postponing  the  superpower  hearings  from  May  16 
.juntil  June  6,  the  FCC  then  decided  to  cover  the  whole  alloca- 
tion question  in  one  continuous  hearing.  It  ordered  promulga- 
tion of  proposed  new  rules  and  regulations  to  govern  an  im- 
ipending  reallocation.  Three   ■  


weeks  or  a  month  of  hearings 
are  in  sight. 

Thus,  not  only  superpower 
but  the  general  changes  in 
station  classifications  and 
power  limitations  for  local 
and  regional  stations  will  be 
covered,  with  the  proposed 
rules  and  regulations,  and  engi- 
eering  standards,  to  serve  as  the 
learing  base.  The  change  of  fre- 
guencies  of  existing  assignments  is 
lot  involved  in  the  proposed  rules 
ander  consideration. 

The  Program 

The  general  hearings  will  be 
conducted  by  the  superpower  com- 
nittee  comprising  Commissioner 
Tase  as  chairman.  Commissioner 
Traven  as  vice-chairman  and  Com- 
nissioner  Payne,  with  Chairman 
vIcNinch  as  ex-ofRcio  member. 

As  things  now  stand,  the  pro- 
edure  is: 

(1)  Hearings  on  proposed  new 
ules  and  regulations  to  govern 
'perations  in  the  standard  broad- 
;ast  band  (550-1600  kc.)  to  begin 
une  6  and  to  run  until  completed. 

(2)  Hearings  on  the  applica- 
ion  of  WLW  for  continued  au- 
hority  to  operate  with  500,000 
\atts  power  experimentally,  and 
n  the  new  application  of  WHO, 
or  similar  experimental  authoriza- 
ion,  to  begin  immediately  follow- 
ng  conclusion  of  the  hearings  on 
he  rules. 

(3)  Postponement  indefinitely  of 
he  dozen  pending  applications  for 
egular  authority  to  use  500,000 
.'atts. 

In  the  general  hearings  on  the 
loposed  new  rules,  drafted  in  the 
lain  by  Andrew  D.  Ring,  assistant 
hief  engineer  for  broadcasting, 
here  would  arise  the  matter  of  the 
hange  in  the  existing  rule  on 
laximum  power  operation  on  clear 
hannels.  As  written,  the  proposed 
^^^ule  would  specify  that  stations  in 


the  class  1-A  (clear)  category 
operate  with  power  of  50,000 
watts.  Thus  the  way  would  be 
opened  for  argument  on  that 
point.  The  present  rule  fixes  max- 
imum power  on  clear  channels  at 
50,000  watts.  Proponents  of  super- 
power seek  to  have  this  made  the 
minimum  power,  thus  removing 
the  barrier  against  superpower 
grants. 

The  proposed  rules  would  change 
the  classifications  of  all  stations 


and  provide  for  horizontal  in- 
creases, where  engineeringly  feasi- 
ble, for  regional  stations  from  a 
maximum  night  power  of  1,000 
watts  to  5,000  watts  and  of  local 
stations  from  a  maximum  of  100 
watts  at  night  to  250  watts.  Sta- 
tions would  not  be  classified  in 
that  way,  however,  being  designat- 
ed consistent  with  the  categories 
selected  at  the  Havana  Conference 
last  year. 

Because  the  Havana  Treaty, 
govei'ning  the  reallocation  base, 
has  not  yet  been  submitted  to  the 
Senate  for  ratification,  its  fre- 
quency shifts  are  not  provided  for 
in  the  proposed  rules. 

The  Havana  changes,  however, 
would  not  be  revolutionary  since 
they  simply  provide  for  sliding  of 
certain  channels  up  the  band  to 


Plan  to  Revive  White  Inquiry 
May  Lead  to  Senate  Flareup 

Senator  Hints  at  Dirt  Spilling  if  It  Is  Buried; 
House  Is  Quiet;  Copyright  Measure  Inactive 
By  WALTER  BROWN 


THE  WHITE  resolution  calling 
for  a  sweeping  investigation  of  the 
FCC  and  the  broadcasting  industry 
will  be  aroused  from  its  long  sleep 
in  the  Senate  Audit  &  Control 
Committee  before  this  session  of 
Congress  ends. 

Chairman  Byrnes  (D-S.C),  of 
the  Senate  Audit  and  Control  Com- 
mittee, who  has  stymied  action  on 
the  resolution  for  nearly  a  year,  told 
Broadcasting  April  29  he  would 
give  Senator  White  (R-Me.)  a 
hearing  within  a  few  days  and  let 
him  present  his  views  as  to  the 
need  for  an  investigation.  Senator 
Wheeler  (D-Mont.)  has  not  asked 
to  be  heard. 

There  are  ten  resolutions  call- 
ing for  Senate  investigations  now 
pending  before  the  Audit  &  Con- 
trol Committee.  Senator  Byrnes 
said  he  had  decided  to  present  all 
of  them  to  the  committee  for  ac- 
tion. He  predicted  the  White  reso- 
lution would  be  voted  down.  This 
will  send  it  to  the  Senate  calendar 
with  an  unfavorable  report  and  if 


any  move  is  made  to  call  it  up  he 
will  ask  that  the  action  of  his  com- 
mittee be  sustained. 

The  decision  of  Mr.  Byrnes  to 
ask  for  action  on  the  White  reso- 
lution may  result  in  an  airing  of 
radio  matters  on  the  floor  of  the 
Senate. 

Senator  White  expressed  the 
opinion  this  week  that  "recent  de- 
velopments at  the  FCC  justify  an 
investigation."  Those  who  have  re- 
cently talked  with  the  Maine  Sen- 
ator realize  he  has  a  speech  in  his 
svstem  and  the  report  is  current 
that  the  Republican  national  com- 
mittee is  anxious  for  him  to  crack 
down  on  the  FCC. 

Mr.  White,  regarded  as  the  lead- 
ing radio  authority  in  Congress,  has 
not  yet  decided  on  his  procedure. 
He  stated  he  does  not  believe  he 
can  secure  favorable  action  on  the 
resolution  if  the  Administration 
continues  to  turn  thumbs  down  on 
an  investigation. 

Since  Senator  Brynes,  a  close  al- 
ly of  the  President,  is  opposed  to 
{Continued  on  page  78) 


conform  with  the  Havana  alloca- 
tion and  do  not  affect  basic  rules 
of  operation  or  engineering  stan- 
dards. It  is  felt  these  changes 
could  be  effected  after  the  Treaty 
is  ratified.  The  proposed  new  rules 
have  been  before  the  FCC  several 
months  but  have  been  held  up  be- 
cause of  the  Treaty  delay. 

At  its  April  27  meeting  the  FCC 
ratified  the  proposed  rules  but  did 
not  make  them  effective.  In  other 
words,  they  will  simply  serve  as 
the  base  for  the  general  hearings 
and  become  subject  to  whatever 
changes  may  be  decided  upon  as 
a  result  of  testimony.  The  FCC 
authorized  the  superpower  com- 
mittee to  make  any  changes 
thought  necessary,  since  they  are 
simply  tentative.  The  rules  prob- 
ably will  be  released  within  a  few 
days. 

Many  Changes  Provided 

The  new  rules  cover  some  40 
double-spaced  typewritten  pages. 
Together  with  engineering  stan- 
dards, which  are  explanatory  of 
the  rules  and  specify  proper  tech- 
nical procedure,  there  are  some 
200  pages. 

In  addition  to  the  technical  pro- 
visions, the  proposed  new  rules  and 
regulations  also  encompass  revised 
rules  covering  station  break  an- 
nouncements, transcriptions  and 
recordings,  maintenance  of  logs, 
rebroadcasting  and  similar  regula- 
tions already  in  force.  Generally, 
there  are  no  modifications  of  a 
revolutionary  natui-e  but  there  will 
be  numerous  changes  in  phrase- 
ology and  probably  a  tightening 
up  of  requirements  with  respect  to 
station  breaks  at  specified  inter- 
vals with  the  objective  of  bringing 
about  greater  standardization. 
Electrical  clocks  also  would  be  re- 
quired in  both  studio  and  transmit- 
ter to  govern  accuracy  in  main- 
tenance of  logs  and  in  announce- 
ments. 

In  addition  to  appearances  at 
the  hearings  already  filed  by  vari- 
ous station  groups,  NAB  is  ex- 
pected to  appear  for  the  industry 
as  a  whole  in  connection  with  pro- 
posed modifications  of  general  rules 
rather  than  station  classifications. 

Many  significant  changes  in  pres- 
ent practice  are  proposed.  For  ex- 
ample, provision  is  made  for  as- 
signment of  long-standing  "ex- 
perimental" grants  to  stations  on 
a  regular  basis  to  eliminate  what 
have  amounted  to  regular  grants 
under  the  guise  of  experimen- 
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tation.  In  that  manner,  assign- 
ments on  clear  channels  which 
have  resulted  in  breaking  them 
down,  but  which  have  been  in 
force  for  years,  would  be  made 
regular  assignments  and  the  chan- 
nels would  be  designated  as  shared 
channels.  In  the  future,  however,  all 
actual  experimental  grants  would 
be  so  labeled  with  the  requirement 
that  there  be  no  sale  of  time  under 
experimental  authorizations.  This 
would  follow  the  policy  that  on  ex- 
perimental assignments  a  station 
cannot  realize  pecuniary  return. 

With  a  sheaf  of  questionnaires 
to  be  analyzed  preparatory  to  the 
hearing  and  with  many  technical 
and  other  studies  to  be  made,  it 
appears  the  FCC  will  be  swamped 
with  work  and  the  summer  will  be 
a  busy  one  for  the  entire  industry. 
Moreover,  the  chain-monopoly  com- 
mittee— comprising  Chairman  Mc- 
Ninch  and  Commissioners  Brown, 
vice-chairman,  Sykes  and  Walker 
— also  proposes  to  start  its  in- 
quiry in  June  although  no  date 
has  been  set. 

The  FCC  decided  April  25  to 
postpone  the  superpower  hearings 
until  June  6  on  petition  of  the 
Clear  Channel  Group  and  NBC, 
which  sought  a  30-day  postpone- 
ment of  the  superpower  rule.  At 
its  regular  broadcast  meeting  two 
days  later  the  FCC  decided  to 
broaden  the  base  of  the  hearings 
to  cover  the  entire  allocation  prob- 
lem. 

Meanwhile  three  of  the  super- 
power applicants  have  withdrawn. 
They  are  the  two  Westinghouse 
stations  KDKA,  Pittsburgh,  and 
WBZ,  Boston,  and  KNX,  CBS  sta- 
tion in  Los  Angeles.  The  Westing- 
house  stations  withdrew  because 
of  "insufficient  time  to  prepare" 
for  the  hearings.  The  KNX  appli- 
cation was  withdrawn  by  CBS 
April  19  in  a  petition  asking  that 
this  be  done  "without  prejudice." 
This  application  had  been  filed  by 
the  licensee  of  the  station  before 
its  sale  to  CBS  two  years  ago.  Re- 
maining applicants  for  superpower 
are  WHO,  KFI,  WGN,  WSM 
WSB,  KSL,  WGY,  WHAS,  WJR, 
WJZ,  WOR,  WOAI.  Whether  there 
will  be  any  additional  withdrawals 
is  problematical. 

Formal  FCC  Order 

In  announcing  formally  p  o  s  t- 
ponement  of  the  hearings  and 
broadening  of  their  scope,  the  FCC 
said  that  the  consolidation  is  in- 
tended to  conserve  expense  and 
time  of  applicants  and  other  par- 
ticipants interested  in  the  question 
of  power  in  excess  of  .50,000  watts 
as  well  as  to  facilitate  progress  in 
the  industry  as  a  whole. 

"Inasmuch  as  practically  all  sta- 
tions are  interested  in  the  question 
of  500  kw.  as  well  as  in  new  reg- 
ulations, and  inasmuch  as  many  is- 
sues of  an  economic  character  are 
inherent  in  both  the  new  regula- 
tions as  well  as  in  the  question  of 
power  in  excess  of  50  kw.,  the 
Commission  felt  that  unnecessary 
eff'ort  on  the  part  of  all  concerned 
could  be  avoided  by  the  adoption 
of  the  course  it  has  taken." 

The  Commission  emphasized  that 
the  draft  rules  and  regulations 
soon  to  be  issued  are  "tentative  in 
character  and  subject  to  change  in 


Summary  of  Appearances  on  Superpower  at  Hearing  .  .  . 


BESIDES  the  respondents  in  con- 
nection with  the  individual  appli- 
cations foi-  500,000-watt  operation, 
a  score  of  appearances  were  filed 
by  individual  stations  and  groups 
in  connection  with  the  hearing  on 
the  amendment  of  Rule  117  relat- 
ing to  maximum  power  on  clear 
channels.  These  portended  another 
battle  on  the  superpower  issue 
which  might  become  even  more  in- 
tense than  the  fight  waged  at  the 
hearings  in  October,  1936,  on  the 
general  question  of  allocations. 

In  addition  to  the  regular  par- 
ties, appearances  were  filed  on 
behalf  of  three  separate  organiza- 
tions which  participated  in  the  ar- 
gument before  the  Broadcast  Di- 
vision at  the  October  hearings. 
These  included  the  Clear  Channel 
Group,  the  National  Association 
of  Regional  Broadcast  Stations, 
and  National  Independent  Broad- 
casters, the  latter  representing  al- 
most entirely  the  100-watt  inde- 
pendent station  group.  The  last- 
named  two,  of  course,  will  carry 
on  their  opposition  to  superpower 
largely  on  economic  grounds, 
claiming  that  it  might  spell  their 
business  ruin. 

All  three  organizations  were 
formed  to  meet  certain  issues. 
Louis  G.  Caldwell,  Washington  at- 
torney, is  counsel  for  the  Clear 
Channel  Group,  Paul  D.  P.  Spear- 
man for  the  regional  group,  and 
George  0.  Sutton  for  the  local 
group. 

Among  other  appearances  is  that 
of  Gov.  Roy  E.  Ayers,  of  Mon- 
tana, who  stated  in  a  letter  th^t 


State  Assistant  Attorney  General 
John  K.  Claxton  would  appear  for 
the  State.  Former  Senator  C.  C. 
Dill  filed  an  appearance  on  behalf 
of  the  American  Federation  of  La- 
bor and  its  affiliate,  WCFL,  Chi- 
cago. Appearances  for  both  NBC 
and  CBS  likewise  were  filed. 

Other  appearances  include  a  list 
of  about  a  score  of  stations  repre- 
sented by  Mr.  Sutton,  which  was 
separate  from  the  NIB  appear- 
ance; an  appearance  for  WOR  and 
WHO  by  Frank  Scott,  Washing- 
ton attorney;  for  WHAS,  Louis- 
ville, by  Swager  Sherley,  Wash- 
ington attoimey;  for  WGY,  Sche- 
nectady, by  L.  D.  Coffman,  Gen- 
eral Electric  attorney;  for  KSL, 
Salt  Lake  City,  by  Ben  S.  Fisher; 
for  WEAU,  Eau  Claire,  Wis.,  and 
WHKC,  Columbus,  by  Arthur  W. 
Scharfeld;  for  KTHS,  Hot  Springs, 
by  S.  A.  Cisler,  general  manager; 
for  WKBH,  LaCrosse,  Wis.,  and 
WCOA,  Pensacola,  by  Senator 
Dill;  for  NBC  stations,  by  A.  L. 
Ashby,  general  counsel,  and  P.  J. 
Hennessey,  Washington  attorney; 
for  CBS  stations,  by  Paul  A.  Por- 
ter, Washington  counsel;  and  for 
Skagit  Broadcasting  Co.,  an  appli- 
cant for  a  new  station  in  Belling- 
ham.  Wash.,  bv  Thomas  R.  Waters 
Jr. 

Postponement  Asked 

On  behalf  of  the  Clear  Channel 
Group,  Mr.  Caldwell  filed  both  the 
appearance  on  Rule  117  as  well  as 
a  petition  for  postponement  of  the 
hearings  from  May  16.  Stations 
listed  for  whom  he  filed  the  docu- 


detail  as  a  result  of  conclusions 
based  unon  proper  proof  present- 
ed at  the  forthcoming  hearing." 
These  draft  regulations,  it  said, 
"are  designed  to  facilitate  construc- 
tive progress  in  the  art  of  broad- 
casting and  are  intended  to  per- 
mit the  anplication  of  latest  tech- 
nical devices  in  accordance  with 
the  in"formation  compiled  as  a  re- 
sult of  the  informal  engineering- 
hearing  of  Oct.  5,  1936." 

In  announcine  that  the  WLW 
and  WHO  experimental  applica- 
tions for  500  kw.  will  be  heard 
immediately  after  the  close  of  the 
hear-'ncs  on  the  rules  and  regula- 
tions, the  FCC  said  these  aunlica- 
tion?.  while  involved  directly  in  the 
consideration  of  the  rules  and  regu- 
lations, are,  however,  separate  and 
distinct  issues  "diff'erine  in  many 
respects  from  the  question  of  a 
permanent  license  or  change  in 
rules  and  regulations  with  refer- 
ence to  power  in  excess  of  50  kw." 

In  its  formal  order  the  FCC 
said  the  purpose  of  the  June  6 
hearings,  to  begin  at  10  o'clock  in 
the  FCC  offices,  was  to  determine 
"whether  or  not  the  adoption  of 
such  rules  and  the  changes  in  the 
operation  of  any  station  thereby 
affected  will  promote  public  con- 
venience or  interest  or  will  serve 
public  necessity  or  will  more  fully 
comply  with  the  provisions  of  the 
Communications  Act  of  1934,  as 
amended." 

Copies  of  the  proposed  rules,  it 


pointed  out,  will  be  sent  to  all 
holders  of  licenses  in  the  re^-ular 
broadcast  band  who,  along  with 
other  interested  parties,  can  par- 
ticipate in  the  hearings.  However, 
they  must  file  with  the  Commis- 
sion, within  20  days  from  the  mail- 
ing of  the  order  and  the  proposed 
rule,  their  appearance  and  notice 
of  desire  to  be  heard  which  shall 
contain  a  statement  as  to  what 
rule  or  rules  such  parties  desire  to 
be  heard  upon,  together  with  a 
complete  but  terse  outline  of  the 
facts  to  be  presented.  Such  ap- 
pearances and  notice  of  desi''e  to 
be  heard  will  be  made  available 
for  public  inspection  by  the  FCC. 
The  formal  order  further  speci- 
fied that  the  so-called  Clear  Chan- 
nel Committee,  created  under  the 
order  of  April  6,  would  sunerv'se 
the  preparation  for  and  the  con- 
duct of  the  allocation  hearings, 
pursuant  to  FCC  regulations. 


Ultra  Probe  Deferred 

COINCIDENT  with  the  setting  of 
the  new  date  for  its  reallocation 
hearing,  the  FCC  postponed  the 
hearing  on  ultra-high  frequency 
allocations  set  for  June  6  until 
June  20.  Covering  allocations  to  all 
tvpes  of  service,  including  ultra- 
hieh  broadcasting  and  television, 
these  allocations  brought  protests 
from  certain  interested  parties  fol- 
lowing their  promulgation  last 
fall,  resulting  automatically  in 
their  designation  for  hearing. 


ments  were  KFI,  WSM,  WGN, 
WSB,  WJR,  WBAP,  WFAA, 
WHAS,  WWL,  WLS,  WHAM, 
WOAI. 

The  Caldwell  petition  asked  that 
the  hearings  with  respect  to  Rule 
117  be  postponed  for  a  reasonable 
period  of  not  less  than  30  days.  It 
also  asked  that  the  hearing  sched- 
uled for  May  16  on  the  individual 
applications  for  increase  in  power 
to  500,000  watts  be  postponed  un- 
til the  hearing  on  Rule  117  has 
been  concluded  and  the  issues 
raised  in  it  involving  substitution 
of  50,000  watts  as  minimum  rath- 
er than  maximum  power  be  deter- 
mined. 

Regionals  Represented 

On  behalf  of  the  regional  sta- 
tions, John  Shepard  3d,  president 
of  Yankee  Network,  who  is  chair- 
of  the  regional's  executive  com- 
mittee, filed  an  appearance  and 
statement  with  the  FCC  through 
Mr.  Spearman.  Action  was  taken 
after  the  executive  committee  had  - 
met  in  Washington  April  15  and  [ 
agreed  to  oppose  Rule  117,  stress-  ' 
ing  the  economic  distress  that 
might  result  to  smaller  stations 
following  superpower  gi-ants.  Pre- 
sumably the  group  plans  to  concen- 
trate on  economic  rather  than 
technical  objections  to  the  power 
increases.  Signers  of  the  appear- 
ance in  addition  to  Mr.  Shepard 
were  William  J.  Scripps,  WWJ, 
Detroit;  Hoyt  B.  Wooten,  WREG, 
Memphis;  Edgar  L.  Bill,  WMBD, 
Peoria.  The  four  constitute  the 
executive  committee. 

Claiming  in  its  membership  more 
than  100  stations,  the  regional 
group  in  its  appearances  stated  it 
was  opposed  to  superpower  be- 
cause it  would  result  in  the  con- 
centration of  social  and  economic 
power  in  the  hands  of  a  small 
number  of  high  power  clear  chan- 
nel station  operators. 

Citing  eight  specific  reasons  for ' 
opposition  to  the  change  in  Rule 
117  to  permit  operation  of  clear-, 
channel  stations  with  power  in  ex- 
cess of  50,000  watts,  the  group 
said  it  would  produce  evidence  to 
show  such  increases  would  result 
largely  in  duplication  of  service 
now  being  rendered  by  stations  of 
various  classes;  that  there  is  no 
need  for  increasing  the  present 
coverage  of  clear  channel  stations; 
that  such  increases  would  result 
in  an  increase  in  and  concentra- 
tion of  social  and  economic  power 
and  influence  in  the  licensees  of 
clear  channel  stations  with  sta- 
tions in  other  classes  adversely , 
affected;  that  it  would  decrease 
competition  between  stations;  that 
the  amount  of  money  available  for 
advertising  by  radio  is  limited  and 
that  clear  channel  stations  would 
charge  higher  rates  if  permitted 
to  operate  with  superpower  re- 
sulting in  loss  of  advertising  sup- 
port by  stations  of  other  classes  n 
"as  a  result  of  a  greater  portion 
of  the  money  available  for  radio  e 
pdvertising  being  paid  to  such 
cleai'  channel  stations  operating! 
with  increased  power";  that  clear 
{Continued  oji  page  7 A) 
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Radio  Advertising  Vital  to  Nation-Roper 
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Says  That  Medium 
Aids  Recovery 
Campaign 

RENEWED  expressions  of 
confidence  in  American  broad- 
casting, not  only  as  a  medium 
for  the  preservation  of  the 
Constitutional  guarantee  of 
free  speech,  but  also  as  the 
bellweather  among  advertis- 
ing media  in  the  road  toward 
recovery,  emanated  April  30 
from  highest  Administration 
sources. 

President  Roosevelt,  in  a 
letter  to  CBS  President  Wil- 
liam S.  Paley  on  the  dedica- 
tion of  the  new  CBS  Holly- 
wood  studios    [published  in 
full  on  this  page] ,  praised  ra- 
dio as  now  operated  and  com- 
mended the  Paley-announced 
policy  "of  making  your  facili- 
ties available  as  a  forum  for 
!j  the  presentation  of  both  sides  of 
i|  public  questions".  He  paid  tribute 
■i  to  the  "broad  role  which  broadcast- 
-j  ing  has  played  in  the  social  life  of 
[  the  nation  as  a  rich  source  of  en- 
tertainment and  diversion  for  our 
entire  people." 

Tribute  from  Roper 

In  an  address  over  CBS  as  part 
of  the  Hollywood  dedication  pro- 
gram, Secretary  of  Commerce 
:Jj||]|Roper  used  as  his  theme  "Honest 
'■"Advertising  an  Instrument  of  Con- 
ifidence"  and  stressed  "the  remark- 
lable  extent  to  which  radio  has  be- 
come a  commercial  utility  for  stim- 
ulating demand  for  consumers' 
^jgoods".  He  alluded  also  to  the 
("value  and  effectiveness  of  the  ra- 
|dio  as  a  medium  for  building  busi- 
|ness  goodwill  through  the  technique 
Df  entertainment." 

The  Roosevelt  letter,  coming  at 
time  when  sinister  allusions  are 
ing  made  to  Government  domi- 
tion  of  radio  and  to  borderline 
^«r™l;:actics  of  the  FCC  on  censorship, 
oriollis  viewed  as  reassurance  from  the 
"ligation's  head  that  he  does  not  have 
In  view  any  interference  with  free- 
jlom  of  the  air. 

In  the  past  the  Chief  Executive 
las  pronounced  his  faith  in  broad- 
lasting  by  the  American  Plan,  but 
n  other  Administration  quarters 
here  have  been  subsurface  indica- 
lions  of  a  trend  in  the  direction  of 
tovernment  -  operated  stations 
'hich  many  view  as  constituting 
death-threat  to  the  present  struc- 
are. 

In  his  15-minute  address  Secre- 
ary  Roper  traced  the  phenomenal 
evelopment  of  radio  as  an  instru- 
'lentality  of  business  and  of  pro- 
'ioting  solidarity  in  national  think- 
por!i()|'|»g-  Emphasizing  the  "profound 
nange"  it  has  brought  in  the 
ilocial  and  economic  life  of  the  na- 
on,  he  said  radio  in  less  than  a 
3cade  has  "captured  the  imagina- 
on  and  popular  support  of  the 
merican  people". 


Radio  Guarantees  Free  Speech  —  Roosevelt 
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My  dear  Mr.  Paley: 

I  have  learned  with  great  interest  that  the  Columbia  Broadcasting 
System,  keeping  abreast  of  the  time,  has  completed  and  is  about  to  dedi- 
cate new  KNX  studios  and  facilities  as  the  key  station  for  the  origin  of 
Hollywood  programs.  Please  accept  my  hearty  congratulations  upon  this 
achievement  which  I  trust  will  be  of  benefit  alike  to  the  radio  industry 
and  to  the  listening  public. 

The  art  of  broadcasting,  which  has  made  such  stupendous  strides  in 
comparatively  few  years,  is,  in  my  opinion,  destined  to  play  an  increas- 
ingly important  part  in  communications.  It  undoubtedly  has  possibili- 
ties and  potentialities  undreamed  of  at  the  present  time.  We  do  know, 
however,  that  it  is  a  factor  of  the  utmost  importance  in  the  maintenance 
and  preservation  of  our  Constitutional  guarantee  of  free  speech. 

I  am,  therefore,  particularly  pleased  with  your  announced  policy  of 
making  your  facilities  available  as  a  forum  for  the  presentation  of  both 
sides  of  public  questions.  Only  through  free  and  untrammeled  discussion 
can  sound  public  opinion,  so  essential  as  a  force  in  our  democratic  form 
of  government,  be  achieved. 

In  placing  this  emphasis  upon  a  policy  which  I  believe  you  have  pro- 
claimed publicly,  I  do  not  wish  to  underestimate  the  broad  role  which 
broadcasting  has  played  in  the  social  life  of  the  nation  as  a  rich  source 
of  entertainment  and  diversion  for  our  entire  people.  In  fact,  I  believe 
that  radio  adds  to  the  fullness  of  life  just  as  vitally  when  it  provides 
laughter,  enjoyment  and  relaxation,  as  when  it  furnishes  public  stimulus 
on  matters  of  serious  concern  to  the  commonwealth. 

Very  sincerely  yours, 

(Signed)  FRANKLIN  D.  ROOSEVELT 


The  economic  foundation  of  this 
"new  and  rapidly  developing  in- 
dustry is  advertising,"  he  said,  and 
pointed  out  that  more  than  25,000,- 
000  American  homes  are  radio- 
equipped,  or  nearly  half  as  many 
as  in  all  the  rest  of  the  world.  This, 
he  added,  "reflects  the  importance 
of  the  responsibility  held  by  the 
broadcasting  companies  and  the 
commercial  program  sponsors  for 
the  type  of  programs  that  go  into 
these  homes  to  influence  the 
thought,  attitude  and  life  of  the 
people." 

Regarding  broadcasting's  future, 
Mr.  Roper  said  few  agencies  have 
greater  potentialities  in  their  free- 
dom of  opportunity  for  construc- 
tive service  in  spreading  human 
happiness  and  giving  strength  and 
virility  to  democracy. 

"But  this  opportunity  must  be 
safeguarded  against  sinister  and 
selfish  control  s,"  he  added, 
"through  a  balance  with  responsi- 
bility, if  best  results  are  to  be 
achieved  for  all.  Private  broadcast- 
ing will  flourish  so  long  as  its  mis- 
sion exemplifies  constructive  ideals 
for  the  people." 

Alluding  to  current  economic 
conditions,  Mr.  Roper  said: 

"It  is  generally  recognized  that 
advertising  by  radio  and  other  con- 
fidence-inspiring mediums  is  a  nec- 
essary lubricant  for  the  selling  ma- 
chinery. Leaders  in  most  every 
field  of  economic  activity  are  those 
who  are  consistent  advertisers  in 
that  field  and  this  type  of  initiative 
is  unmistakable  evidence  of  enter- 
prising management. 

"It  is  interesting  and  significant 
that  this  new  agency  seems  to  en- 
large rather  than  lessen  advertis- 
ing appropriations  for  other  estab- 
lished media  through  the  creation 
of  more  progressive  sales-minded- 
ness  on  the  part  of  producing  in- 
dustries and  sales  agencies.  This 


looks  to  wider  distribution  of  the 
products  of  industry,  hence  in- 
creased employment,  social  and  eco- 
nomic progress. 

"While  advertising  is  not  solely 
responsible  for  the  success  of  the 
advertiser,  yet  those  who  do  recog- 
nize its  value  are  likely  to  be  more 
progressive,  alert  and  far-sighted 
in  every  way;  hence  more  success- 
ful than  the  non-advertiser. 

"Individual  initiative  has  always 
been  the  most  effective  source  of 
momentum  for  American  business. 
Naturally,  during  periods  of  eco- 
nomic maladjustments  with  which 
private  initiative  alone  cannot  suc- 
cessful cope,  it  is  the  responsi- 
bility of  Government  to  assist  in 
restoring  normal  activities. 

Need  of  Initiative 

"However,  the  self-reliance  and 
initiative  of  business  itself  is  the 
most  effective  speai'head  of  attack 
on  conditions  that  would  impede 
progress.  Those  who  are  hesitant 
with  their  production  and  sales  ad- 
ventures while  economic  skies  are 
clearing,  frequently  find  that,  while 
they  are  thus  waiting,  their  com- 
petitors are  getting  ahead,  under 
their  own  promotional  efforts.  'Stop 
and  Go'  advertising,  just  as  spas- 
modic activity  of  all  types,  can 
only  be  expected  to  achieve  'stop 
and  go'  results. 

"In  the  keenly  competitive  age  in 
which  we  are  living  relationship 
with  the  consumer  requires  much 
more  than  conventional  selling 
technique  of  an  article  or  commod- 
ity. There  are  numerous  rival 
brands,  labeled  differently  but  hav- 
ing comparable  merit. 

"Hence,  the  deciding  factors  with 
the  public  are  the  methods  of  sell- 
ing, the  character  and  integrity  of 
the  seller,  including  his  fundamen- 
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Roosevelt  Praises 
Radio  Role  in 
Social  Life 

tal  business  policies,  his  attitude 
toward  social  responsibilities  and 
trade  practices. 

"Competition  is  perhaps  the 
most  incentive  to  industrial  effici- 
ency and  it  finds  its  expression 
through  the  technique  of  advertis- 
ing to  consumers  the  benefits  of 
that  efficiency.  So  tonight  I  would 
pay  tribute  to  a  young  industry 
that  has  established  itself  as  an 
important  part  of  our  economic 
structure  through  supplementing 
the  educational  force  of  other  sales 
media. 

"Featuring  the  quality  of  the 
advertised  product  alone  will  not 
create  mutual  satisfaction  or  last- 
ing success.  This  factor,  important 
as  it  is,  must  be  supported  by  those 
intangible  considerations  that 
build  goodwill  and  enduring  confi- 
dence. It  is  in  this  new  type  of  ap- 
proach that  advertising  has  become 
a  more  essential  auxiliary  than 
ever  to  well-balanced  business 
policy.  As  this  policy  is  truthfully 
pursued  advertising  will  increase 
in  volume  and  results  therefrom 
will  become  more  and  more  effec- 
tive. 

The  Personal  Relationship 

"The  uniquely  personal  relation- 
ship that  radio  advertising  tends 
to  bear  prompts  the  need  for  bet- 
ter safeguarding  the  psychological 
effect  of  the  sound  message.  Ad- 
vertising needs  to  clear  its  house  of 
the  fear-producing  type  of  selling 
messages,  those  that  are  designed 
to  win  favor  for  the  sponsor 
through  frightening  the  consumer 
away  from  allegedly  dangerous 
competitive  products  to  others  of 
claimed  superiority,  rather  than 
through  a  positive  approach  on  a 
basis  of  quality. 

"The  immediate  future  of  busi- 
ness and  the  welfare  of  the  coun- 
try depends  primarily  on  success  in 
securing  and  maintaining  the  con- 
fidence of  the  people  in  the  integ- 
rity of  the  advertiser.  This  also 
depends  on  the  continuity  of  ad- 
vertising programs  that  ring  true 
in  consistency,  persistency  and  sin- 
cerity as  to  fact  and  truth. 

"The  American  people  are  tra- 
ditionally courageous  and  their 
general  direction  has  always  been 
forward.  The  difficulties  they  have 
encountered  have  served  not  as  im- 
pediments but  as  challenges  to  give 
them  renewed  strength.  This  trait 
must  be  cultivated  and  kept  in  the 
forefront  today.  It  is  the  responsi- 
bility of  broadcasting  as  well  as 
of  all  our  democratic  educational 
agencies  to  utilize  to  the  utmost 
their  freedom  of  action  in  construc- 
tive public  service. 

"One  of  the  problems  of  business 
today  and  in  the  future  is  to  safe- 
guard against  self-destruction 
{Continued  on  Page  67) 
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Sarnoff  Asks  Government  Keep  Hands  Off  Programs^ 
Encourage  Radio  as  Business^  Preserve  Free  Air 


By  DAVID  SARNOFF* 

WHATEVER  controls  over 
broadcasting  are  necessary 
at  the  present  time,  it  is 
important  that  they  should 
be  kept  as  flexible,  as  free  from 
rigidity,  as  the  art  itself.  Other- 
wise there  is  danger  of  tying  up 
the  future  usefulness  of  radio  in  a 
straitjacket.  We  should  not  try  to 
regulate  something  as  yet  unborn; 
and  we  should  not  freeze  an  ex- 
panding art  in  any  rigid  code.  If 
wavelengths  were  now  available  for 
an  unlimited  number  of  broadcast- 
ers, there  would  be  no  more  need 
for  special  government  regulation 
over  broadcasting  than  over  the 
printing  of  newspapers. 

It  is  the  allocation  of  station 
frequencies,  which  for  the  moment 
are  limited  in  number,  that  cre- 
ates a  difficult  task  for  the  FCC. 
The  Commission  deserves  great 
credit  for  having  helped  broadcast- 
ers to  make  the  present  American 
System  of  Broadcasting  what  its 
name  says  it  is:  Something  that 
is  both  systematic  and  American. 

The  law  empowers  the  Commis- 
sion to  license  broadcasting  sta- 
tions for  periods  not  exceeding 
three  years.  In  practice,  however, 
the  Commission  grants  licenses  for 
only  six  months,  on  the  theory  that 
it  is  easier  to  reject  an  application 
for  renewal  than,  for  any  reason, 
to  cancel  an  unexpired  license. 
When  its  license  comes  up  for  re- 
newal, if  the  station  has  operated 
with  technical  efficiency,  and  if,  in 
the  opinion  of  the  Commission,  it 
has  served  "the  public  interest, 
convenience,  and  necessity",  it  gets 
another  six  months'  lease  of  life. 
Twice  a  year,  therefore,  the  sub- 
stantial investment  which  the  li- 
censee has  made  in  his  business  is 
placed  in  jeopardy. 

Censorship  Power  Lacking 

The  broadcasting  controls  estab- 
lished by  law  are  intended  pri- 
marily to  regulate  physical  facili- 
ties, not  programs.  The  law  spe- 
cifically withholds  from  the  Com- 
mission the  power  of  program 
censorship.  Section  326  of  the  Ra- 
dio Law  of  1934  states: 

Nothing  in  this  Act  shall  be  under- 
stood or  construed  to  give  the  Com- 
mission the  power  of  censorship  over 
the  radio  communications  or  signals 
transmitted  by  any  radio  station,  and 
no  regulation  or  condition  shall  be 
promulgated  or  fixed  by  the  Commis- 
sion which  shall  interfere  with  the 
right  of  free  speech  by  means  of  radio 
communication. 

While  direct  Government  cen- 
sorship over  radio  programs  is 
thus  forbidden  by  law,  the  terms 
of  the  Government  licenses  leave 
the  door  open  for  an  indirect — and 
more  insidious  —  censorship.  Any 
attempt  to  impose  the  ordinary 
"blue-pencil"  censorship  is  little  to 
be  feared,  because,  bei^g  a  con- 

*Excerpts  from  address  on  "The  Ameri- 
can System  of  Broadcasting  and  Its  Func- 
tion in  the  Preservation  of  Democracy"  by 
David  Sarnoff,  president  of  RCA  and 
chairman  of  NBC,  before  Town  Hall 
Luncheon,  New  York,  April  28,  broadcast 
over  NBC-Blue  Network. 


spicuous  violation  of  the  right  of 
free  speech,  it  would  arouse  a 
storm  of  public  protest.  But  what 
is  not  conspicuous — and  is  there- 
fore dangerous — is  the  elFect  on 
the  mind  of  the  broadcaster  re- 
sulting from  attitudes  that  may  be 
taken  by  the  government  toward 
stations,  on  matters  outside  the 
regulation  of  facilities. 

Fear  of  disapproval  can  blue- 
pencil  a  dozen  programs  for  every 
one  that  an  official  censor  might 
object  to.  While  practically  no- 
body advocates  a  pre  -  program 
blue-pencil  in  the  hands  of  govern- 
ment, few  realize  that  post-pro- 
gram discipline  by  the  government 
can  be  a  form  of  censorship  that 
is  all  the  more  severe  because  it 
is  undefined. 

Another  aspect  of  government 
supervision  over  broadcasting 
which  is  in  effect  a  form  of  cen- 
sorship is  the  attitude  in  some 
quarters  of  the  government  toward 
the  profits  earned  by  broadcasters. 

The  grant  of  broadcasting  li- 
censes is  only  one  of  the  many  re- 
sponsibilities of  the  Federal  Com- 
munications Commission.  It  has 
supervision  over  all  forms  of  wire 
and  radio  communication.  In  the 
field  of  two-way  telephone  and 
telegraph  communication,  conti'ol 
over  rates  is  one  of  its  most  im- 
portant functions.  Here  questions 
of  investment  value  and  profits 
are  material. 

But  broadcasting  is  a  one-way 
not  a  two-way  medium.  It  is  not 
a  common  caiTier  which  the  pub- 
lic hires  to  perform  a  fixed  serv- 
ice. It  is  a  medium  of  artistic  and 
intellectual  expression,  free  to  the 
listening  public.  Its  financial  struc- 


ture does  not  impinge  upon  the 
public  interest,  convenience  and 
necessity. 

While  stations  and  networks 
represent  substantial  investments, 
broadcasting  is  essentially  a  per- 
sonal service  business.  The  earn- 
ings of  stations  cannot  be  judged 
on  the  basis  of  their  investment 
any  more  than  those  of  a  lawyer, 
doctor,  theatrical  producer  or  pub- 
lisher. Income  results,  not  from 
studios  and  transmitters,  but  from 
programs. 

Losses  Mean  Poor  Programs 

It  is  a  strange  assumption  that 
the  less  money  a  broadcasting 
company  makes,  the  better  the 
public  will  be  served.  This  atti- 
tude is  contrary  to  all  sound  busi- 
ness principles  and  experience.  In 
what  way  is  it  conceivable  that  the 
public  will  be  given  better  pro- 
grams if  the  broadcaster  is  de- 
prived of  both  the  incentive  and 
the  means  to  improve  his  facilities 
and  service? 

Adequate  profits  mean  the  con- 
tinuance of  private  investment  and 
increased  enterpi-ise.  Losses  mean 
poorer  programs,  and,  when  pri- 
vate resources  fail,  government 
ownership.  If  government  regula- 
tion of  the  economics  of  broadcast- 
ing results  in  a  no-profit  industry, 
investors  may  prefer  to  exchange 
their  broadcasting  equities  for 
government  securities.  Then  we 
shall  have  government  ownership 
and  100  per  cent  control  of  broad- 
casting. Any  further  discussion  of 
censorship  would  then  be  purely 
academic.  We  would  have  broad- 
(Continued  on  Page  70) 


Eimira,  Jackson 
Get  New  SlatioDS 

ADDITIONAL  stations  in  Eimira, 
N.  y.,  and  in  Jackson,  Miss.,  were 
authorized  by  the  FCC  in  decisions 
announced  April  28.  In  Eimira, 
construction  permit  for  new  sta- 
tion to  operate  with  250  watts  day- 
time only  on  1200  kc.  was  ordered 
issued,  effective  May  7,  to  the  Ei- 
mira Star-Gazette  Inc.,  publisher 
of  the  Eimira  Star-Gazette  and 
Eimira  Advertiser,  newspapers  of 
the  Frank  E.  Gannett  chain.  This 
was  the  second  grant  within  ten 
days  of  a  new  station  to  the  Gan- 
nett interests,  a  new  station  for  its 
Danville  (111.)  Commercial-News 
having  been  authoi'ized  on  April 
20  [See  story  on  page  22.]. 

In  Jackson,  Miss.,  the  Commis- 
sion authorized  the  Standard  Life 
Insurance  Co.  of  the  South  to  build 
a  new  100-watt  night  and  250-watt 
day  station  on  1420  kc,  effective 
May  7.  It  rejected  the  exceptions 
filed  on  behalf  of  WJDX,  Jackson, 
and  WHEF,  Kosciusko,  Miss.,  hold- 
ing that  WJDX's  programs  are 
50%  furnished  by  chains  and  that 
the  proposed  new  local  station  will 
not  have  chain  affiliations  and  its 
programs  will  be  entirely  local  in 
character.  WJDX  is  licensed  to  the 
Lamar  Life  Insurance  Co. 

The  Jackson  decision  was  unani- 
mous, but  Chairman  McNinch  and 
Commissioner  Sykes  dissented  on 
the  Eimira  grant.  The  Eimira 
newspaper  firm  operates  WESG, 
Eimira,  under  a  lease  arrangement 
with  Cornell  University  by  which 
it  utilizes  all  of  that  station's  time 
except  one  hour  daily  and  pays  the 
University  $11,000  per  year  for  the 
programs  while  the  university 
bears  the  cost  of  operation  and 
maintenance. 


Marconi  Memorial  Award 
Is  Given  David  Sarnoff 

DAVID  SARNOFF,  president  of 
RCA  and  chairman  of  the  board  of 
NBC,  on  April  24  was  named  re- 
cipient of  the  Marconi  Memorial 
Award  for  1939  for  distinguished 
service  to  radio.  The  award  was 
established  to  perpetuate  the  mem- 
ory of  the  late  Guglielmo  Marconi 
and  will  be  presented  April  25  of 
next  year,  the  inventor's  birthday. 
Mr.  Sarnoff  was  an  intimate  per- 
sonal friend  of  the  late  inventor. 

Coincident  with  the  award,  it 
was  reported  that  April  25  has 
been  decreed  by  Mussolini  as  a  na- 
tional holiday  in  Italy.  On  that  day, 
in  honor  of  the  inventor,  NBC- 
Blue  carried  a  special  broadcast 
in  which  his  widow  and  daughter 
Elletra  were  heard  via  short  wave 
from  Rome.  They  were  introduced 
by  Guissepe  Pession,  director  gen- 
eral of  the  Italian  Broadcasting 
System. 

A  bust  of  Marconi,  who  died  last 
July  19,  was  unveiled  during  the 
broadcast  ceremony,  and  it  is 
planned  to  erect  a  monument  in 
his  honor  at  the  1942  Rome  Expo- 
sition. 


NATIONAL  Music  Week,  headed  by 
David  Sarnoff  as  chairman,  will  be 
inaugurated  May  1  during  the  RCA 
Magic  Key  program  on  NBC-Blue, 
with  Mr.  Sarnoff  being  introduced  by 
C.  M.  Tremaine,  founder  and  secre- 
tary of  National  Music  Week. 


SUMMARY  OF  SARNOFF  ADDRESS 


1.  The  extent  and  value  of  the  services  of  American  broadcasting 
depend  upon  its  freedom  to  develop  and  to  operate  with  a  minimum  of 
regulation  by  the  Government.  Until  and  unless  the  radio  art  can 
provide  as  many  wavelengths  as  there  are  broadcasters  to  use  them, 
centralized  regulation  of  technical  facilities  is  essential.  But  the  spirit 
of  such  regulation  and  its  enforcement  should  differentiate  clearly 
between  technical  operations  and  program  services. 

2.  While  broadcasting  should  remain  subject  to  all  the  laws  that 
apply  to  other  industries  serving  the  public,  it  should  be  made  morally 
as  well  as  legally  certain  of  its  freedom  from  program  censorship, 
other  than  the  legitimate  censorship  of  public  opinion.  There  should  be 
no  censorship  by  intimidation  or  economic  pressure.  The  station  license 
should  caiTy  a  longer  term  than  six  months.  It  should  be  revocable  only 
for  cause,  and  these  causes  should  be  clearly  defined  in  advance. 

3.  The  progress  of  the  American  system  of  broadcasting,  and  the 
improvement  of  its  program  services,  depend  upon  continued  network 
development.  Only  by  such  development  can  we  provide  a  finer  national 
service,  free  to  the  public. 

4.  Freedom  of  the  air  is  inseparable  from  the  freedom  of  thought,  of 
speech,  of  worship,  of  education  and  of  the  press.  These  are  the  comer- 
stones  of  our  American  democracy.  What  helps  one  helps  all;  what 
injures  one  is  an  encroachment  upon  all;  what  destroys  one  destroys 
all,  and  thereby  destroys  democracy  itself. 

A  free  system  of  broadcasting  can  survive  only  under  a  democratic 
form  of  government,  but  it  is  no  less  true  that  democratic  government 
itself  will  survive  only  if  broadcasting  is  kept  free. 

American  broadcasting  asks  no  special  privileges.  It  deserves  none. 
It  needs  none.  All  it  asks  is  the  preservation  of  the  American  spirit  of 
freedom. 
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CBS  Dedicates  New  Holly  wood  Center 


Functional  Needs  Are 
Dominant  in  Big 
Radio  Plant 

By  DAVID  GLICKMAN 

WITH  radio  executives  from  all 
parts  of  the  West  Coast  and  many 
from  the  East  in  attendance,  CBS 
on  April  30  officially  opened  its 
new  Pacific  Coast  headquarters  on 
Columbia  Square,  Hollywood,  dedi- 
cating the  $1,750,000  structure  to 
"the  betterment  and  welfare  of 
all". 

The  dedicatory  ceremonies  were 
brief  and  simple  and  were  partici- 
pated in  by  William  S.  Paley,  CBS 
president;  Donald  W.  Thornburgh, 
CBS  vice-president  in  charge  of 
Pacific  Coast  operations;  Federal, 
State  and  city  officials.  Entertain- 
ment broadcasts  started  at  6  a.  m. 
and  continued  through  until  12:45 
a.  m.  next  day,  a  record  for  trans- 
continental and  world-wide  broad- 
casting from  one  place. 

Funds  for  Charity 

A  shortwave  hookup  with  Europe 
and  South  America  made  available 
one  of  the  longest  continuous 
broadcasts  ever  offered  from  the 
United  States,  according  to  Mr. 
Thornburgh.  A  climax  was  a  two- 
hour  broadcast  from  the  Colum- 
bia Square  Playhouse  with  radio, 
stage  and  film  personalities  salut- 
ing the  Pacific  Coast  headquarters 
of  the  network.  This  audience  pro- 
gram was  witnessed  by  1,000  gov- 
ernment dignitaries,  film  notables, 
radio  editors,  educators,  civic 
leaders  and  others.  The  entire  pro- 
gram was  arranged  by  Charles 
Vanda,  CBS  Pacific  Coast  program 
director. 

CBS  held  open  house  during  the 
day,  continuing  it  through  May  1 
with  thousands  of  persons  inspect- 
ing the  structure.  An  admission 
fee  of  $1  per  person  was  charged 
for  a  tour  of  the  structure,  re- 
ceipts being  turned  over  to  charity. 

Hundreds  of  congratulatory  mes- 
sages addressed  to  CBS  were  made 
visible    to    guests  by  a  Western 


Union  Trans-Lux  ticker  installed 
in  the  lobby  of  the  building.  The 
machine  projects  magnified  mes- 
sages on  a  screen. 

The  new  CBS  building,  match- 
ing the  Hollywood  environment  in 
beauty,  and  embodying  all  the  tech- 
nical improvements  that  years  of 
experience  and  scientific  research 
have  made  possible,  was  designed 
by  William  Lescaze,  New  York 
architect.  The  plant  epitomizes  the 
designer's  ideas  on  "machines  for 
living". 

"No  other  station  in  the  United 
States  has  ever  been  built  so  ab- 
solutely with  the  needs  of  radio  in 
mind,"  Mr.  Lescaze  said  following 
the  dedicatory  ceremonies.  "Every- 
thing has  been  planned  according 
to  the  advice  of  acoustical,  engi- 
neering and  program  experts.  I 
based  the  architectural  forms  on 
the  functional  necessities  of  broad- 
casting first  of  all." 

Four  separate  but  connected 
units  form  the  structure  which  is 
of  white  concrete  and  constructed 
in  the  simple,  modern  style  of 
architecture.  The  main  building 
consists  of  three  units  —  a  one- 
story  studio  unit  at  the  extreme 
left;  a  five-story  office    unit  for 


executives  and  production  facili- 
ties; and,  to  the  right,  directly  at 
the  rear  of  the  patio,  the  Colum- 
bia Square  Playhouse,  an  auditor- 
ium theatre  seating  1,050  persons. 
Fourth  unit  houses  Columbia  Man- 
agement of  California,  the  net- 
work's artists  bureau,  and  other 
offices  as  well  as  stores  which  are 
leased  to  other  concerns. 

Besides  incorporating  several 
architectural  innovations,  there 
are  numerous  other  improvements 
within  the  studios  and  control 
rooms.  Inclined  studio  walls  have 
been  erected  to  eliminate  acousti- 
cal "room  flutter" — a  repeated  re- 
flection of  sound  between  parallel 
surfaces.  Walls  and  floors  of  the 
studios  also  "float"  on  acoustical 
material  which  separates  them 
from  the  building's  main  structure, 
preventing  vibration. 

Each  Studio  a  Unit 

There  are  eight  studios  —  four 
large  and  four  of  medium  size. 
Each  is  a  complete  program 
source,  entirely  independent  of  the 
others  in  equipment,  power,  light- 
ing and  air  conditioning.  All  but 
two  of  the  studios  are  on  the  first 
two  floors.  The  fifth  floor,  which 


also  houses  executive  offices,  has 
been  equipped  with  two  small  stu- 
dios intended  for  audition  purposes 
only.  They  can  also  be  used  for 
broadcasting,  equipment  and  wir- 
ing necessary  for  such  purposes 
having  been  installed.  CBS  also 
has  its  own  recording  studios. 

The  master  control,  behind  bril- 
liantly lighted,  soundproofed  sha- 
dowless, double-glass  windows  20 
feet  long,  is  located  in  the  foyer 
of  the  building  and  open  to  public 
view.  Carried  out  in  full  sight  of 
the  public,  the  intricate  operations 
are  explained  by  electric  signs  in- 
dicating the  sections  of  the  net- 
work to  which  programs  are  being 
sent.  Visitors  inspecting  the  mas- 
ter control  unit  are  able  to  "see" 
the  sound  waves  of  programs  be- 
ing transmitted. 

Besides  Mr.  Paley,  other  CBS 
executives  who  were  to  be  in  Hol- 
lywood for  the  official  opening 
were  Paul  W.  Kesten,  vice-presi- 
dent, and  Luther  J.  Reid,  acting 
director  of  public  relations,  both 
of  New  York;  Leon  Levy,  and 
Isaac  D.  Levy,  directors,  of  Phila- 
delphia. West  Coast  radio  execu- 
tives included  Burridge  D.  Butler, 
chairman  of  the  board,  KOY, 
Phoenix,  Ariz.;  G.  W.  Harm,  own- 
er, and  Lou  Keplinger,  manager, 
KARM,  Fresno,  Cal.;  Philip  G. 
(Continued  on  page  71) 


SLANTING  WALLS— Are  used  in  the  Miulio.-  of  tlie  new  CBS  building  in  Hollj^vood,  dedicated  April  30. 
All  eight  studios  have  this  feature,  designed  to  eliminate  acoustical  flutter.  Even  the  projecting  control 
room  windows  are  slanted  to  avoid  reflection.  While  as  many  as  five  colors  are  used  in  each  studio,  one 
color  predominates  in  each  case.  Double  walls  isolate  the  rooms  from  the  rest  of  the  building. 
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Editors  Hear  Radio  Aids  Readership; 
Would  Leave  Airing  of  Trials  to  Court 


Associated  Press 
Not  to  Sell  News 
For  Use  by  Radio 

Resolution  Authorizing  Board 
To  Act  Is  Put  Off  for  Year 

ASSOCIATED  Press  news  will  not 
be  available  for  broadcasting  un- 
der commercial  sponsorship,  for 
another  year  at  least.  Proposal  to 
permit  member  papers  of  the  co- 
operative news  organization  to 
sell  their  news  for  sponsored 
broadcasts  was  rejected  by  a  large 
majority  of  the  publishei-s  present 
at  the  association's  annual  meet- 
ing in  New  York,  April  25.  The 
decision  followed  two  hours  of 
heated  debate,  in  which  discussion 
was  chiefly  between  those  who 
urged  that  AP  take  this  means  of 
obtaining  a  needed  increase  in 
revenue  and  to  meet  the  activities 
of  competing  press  services  who 
are  now  selling  news  to  radio  and 
those  who  believed  that  the  sale  of 
news  to  radio  advertisers  would 
lower  the  standing  of  the  Associ- 
ated Press  with  the  public. 

The  resolution  authorizing  the 
board  of  directors  to  "put  into  ef- 
fect the  plan  for  news  broadcast- 
ing by  members  from  their  cities 
of  publication  that  permits  spon- 
sorship thereof,  such  broadcastinar 
to  involve  additional  assessment 
for  those  using  the  service  for 
such  purpose"  was  read  by  Paul 
Patterson  of  the  Baltimore  Sun 
(no  station  affiliation),  chairman 
of  a  subcommittee  of  the  board 
that  had  been  studying  the  ques- 
tion, which  he  said  had  been  insti- 
gated by  the  members  themselves. 

Revenue  Angle 

Hugh  Powell,  Coffeyville  (Kan.) 
Journal  (KGGF),  urged  the  reso- 
lution's adoption  as  a  revenue 
measure  and  as  a  means  of  sup- 
plying radio  "with  news  as  accu- 
rate as  that  in  the  newspapers". 
C.  E.  Palmer,  Texarkana  (Ark.) 
Gazette  (KCMC),  expressed  the  be- 
lief that  AP  is  just  about  two 
years  late  in  getting  into  spon- 
sored broadcasts  but  "better  late 
than  never". 

J.  R.  Knowland,  Oakland  Trib- 
une (KLX),  declared  that  many 
AP  members  were  watching  the 
outcome  of  this  matter  to  decide 
whether  or  not  to  continue  their 
membership  and  that  other  publish- 
ers were  holding  up  their  applica- 
tions until  they  knew  whether  they 
would  be  free  to  meet  competition 
in  the  radio  field.  W.  W.  Knorpp, 
Phoenix  Gazette  (KTAR),  said  his 
station  is  now  broadcasting  five 
daily  sponsored  periods  of  United 
Press  news  and  that  as  an  AP 
member  he  would  rather  see  this 
revenue  going  to  the  Associated 
Press.  Edson  K.  Bixby,  Sriring- 
field  (Mo.)  Daily  News  (KGBX, 
KWTO),  also  spoke  in  favor  of  the 
motion. 

Opposition  to  the  measure  was 
led  by  Arthur  Hays  Sulzberger, 
New  York  Times  (no  radio  affilia- 
tion), and  John  Stewart  Bryan, 
Richmond  News  Leader  (WRNL). 
Mr.  Sulzberger  said  that  for  years 
the  newspapers  had  been  fighting 
the  "generally  false"  charge  that 
their  news  policies  were  controlled 
by  their  advertisers  and  that  to  al- 
low the  presentation  of  A.P  news 
under  the  sponsorship  of  Ford,  U. 
S.  Steel  or  General  Foods  would 
only  serve  to  revive  this  charge. 

He  mentioned  the  difficulties  that 


THAT  the  introduction  of  "sound 
registering  devices"  in  courtroom 
trials,  like  the  taking  of  photo- 
graphs, should  be  left  to  the  dis- 
cretion of  the  trial  judge,  was  the 
expressed  sentiment  of  most  of  the 
members  of  the  American  Society 
of  Newspaper  Editors,  meeting  in 
Washington  April  21-23.  Though 
acting  favorably  on  the  report  of 
a  "special  committee  on  coopera- 
tion between  press,  radio,  bar  etc.," 
which  looked  askance  upon  radio, 
the  membership  by  an  earlier  36- 
35  vote  asked  that  the  same  treat- 
ment be  accorded  radio  that  is  ac- 
corded photographers. 

Insistence  upon  this  in  the  face 
of  the  ASNE  committee  chairman 
Stuart  H.  Perry's  statement  that 
radio  in  the  courtroom  often  pro- 
vided "an  invitation  to  grandstand 
playing  on  the  part  of  lawyers  and 
witnesses,"  came  following  the  as- 
sertion of  Walter  Harrison,  editor 
of  the  Oklahoma  City  Oklahoman, 
that  public  reaction  would  be  un- 
favorable if  newspapers  asked  for 
the  right  to  photograph  while  op- 
posing radio's  right  to  broadcast. 
Roy  Roberts,  managing  editor  of 
the  Kansas  City  Star,  declared  that 
both  should  be  left  to  the  trial 
judge.  The  Oklahoman  operates 
WKY  and  the  Star  operates 
WDAF,  and  many  of  those  voting 
with  the  Harrison-Roberts  group 
came  from  newspapers  with  simi- 
lar radio  affiliations. 


might  arise  if  one  newspaper  sold 
its  news  to  a  powerful  station  that 
covered  a  large  area  and  so  made 
it  difficult  for  other  papers  within 
that  area  to  sell  news  for  radio 
use  and  said  he  believed  the  pro- 
posal would  benefit  AP  members 
rather  than  the  association  itself. 
"I  wonder,"  he  said,  "if  the  same 
intelligence  that  found  a  way  to 
sell  a  news  and  photographic  serv- 
ice to  other  than  AP  members 
could  not  work  out  this  new  prob- 
lem." 

Mr.  Bryan  emphasized  the  state- 
ment that  the  sale  of  news  to  ad- 
vertisers would  lay  AP  open  to 
charges  of  advertiser  control  of 
news,  asking  how  many  CIO  mem- 
bers would  believe  the  news  they 
heard  on  a  period  sponsored  by 
Tom  Girdler.  D.  P.  Plum,  Troy 
(N.  Y.)  Times-Record  (no  radio 
aflfiliation) ,  opposed  aiding  "news- 
paper's greatest  competition"  and 
John  D.  Jackson,  New  Haven 
(Conn.)  Register  (no  radio  affilia- 
tion) urged  the  convention  to 
"save  the  AP  for  the  newspaners". 
Frederick  Sullens,  Jackson  (Miss.) 
News  (no  radio  affiliation)  and 
Julius  Ochs  Adler,  Chattanooga 
Times  (no  radio  affiliation),  also 
spoke  against  the  resolution. 

Frank  B.  Noyes,  retiring  presi- 
dent of  the  Associated  Press,  who 
last  month  sent  a  letter  describing 
the  proposal  to  all  AP  members, 
said  that  although  he  had  opposed 
sponsored  broadcasts  of  AP  news 
for  a  long  time  he  did  not  want  to 
deprive  member  papers  of  this  op- 
portunity for  increased  revenue. 
At  close  of  discussion  a  motion  to 
table  the  resolution  was  carried, 
killing  the  matter  until  next  year's 
meeting.  Mr.  Noyes  was  elected  to 
the  board  of  directors,  which  other- 
wise remains  the  same,  the  five 
members  whose  terms  expired  be- 
ing reelected. 


The  tenor  of  the  special  commit- 
tee's report  was  distinctly  unfavor- 
able to  radio,  the  statement  being 
made  that  "all  mechanisms  which 
require  the  participants  in  a  trial 
consciously  to  adapt  themselves  to 
the  exigencies  of  recording  and  re- 
producing devices  distract  atten- 
tion which  ought  to  be  concentrat- 
ed upon  the  single  object  of  pro- 
moting justice,"  and  that  lawyers 
and  witnesses  ought  not  have  their 
attention  "divided  between  the  jury 
and  an  air  audience."  Explaining 
this,  Mr.  Perry  asserted  that  the 
committee  felt  broadcasting  of 
trials  was  contrary  to  public  pol- 
icy, often  "cheapening  and  misrep- 
resenting" and  tending  to  embar- 
rass witnesses. 

Mr.  Harrison  pointed  out  that 
the  joint  committee  had  no  radio 
members  on  it,  leading  to  the  dis- 
cussion which  preceded  the  vote  to 
strike  out  the  radio  phases.  This 
vote  was  later  discarded  and  the 
report  adopted.  Besides  the  ASNE, 
the  committee  comprised  members 
of  the  American  Bar  Association 
and  American  Newspaper  Pub- 
lishers Association.  Radio  was  not 
invited  to  participate  in  its  delib- 
erations, although  both  the  ASNE 
and  ANPA  membership  included 
several  publishers  identified  vidth 
radio  stations. 

Radio  vs.  Newspaper 

A.  H.  Kirchhofer,  editor  of  the 
Buffalo  News,  which  operates 
WBEN  and  WEBR  in  that  city, 
took  issue  in  his  opening  speech 
before  the  Society,  of  which  he  is 
the  retiring  president,  with  those 
who  find  the  influence  of  the  news- 
paper declining  and  who  "point  to 
radio  as  a  ready-made  successor." 

"Radio,"  he  said,  "has  its  pe- 
culiar niche,  possibly  competitive 
with  the  newspaper  but  in  some 
respects  complementai'v  to  it.  Cer- 
tainly, however,  it  has  not  and 
cannot  displace  the  newspaper.  In 
the  first  studies  that  were  made  of 
the  co-relation  between  radio  news 
flash  listening  habits  and  news- 
paper reading.  Dr.  Gallup  quite 
definitely  established  that  radio 
news  service  leads  to  increased  and 
intensified  newspaper  reading." 

Mr.  Kirchhofer  during  another 
session  of  the  convention  cited  re- 
sults of  a  poll  taken  by  Gallup  in 
Buffalo,  where  it  was  found  that 
98%  of  all  homes  have  radios.  To 
the  question  Did  you  happen  to  lis- 
ten to  any  radio  news  broadcasts 
yesterday?  48.1%  of  the  men  in- 
terviewed and  44.5%  of  the  women 
replied  "yes."  To  the  question 
Would  you  rather  listen  to  news 
broadcast  over  the  radio,  or  read 
about  it  in  the  newspaper?  46.6% 
of  the  men  and  51.5%  of  the 
women  said  they  preferred  radio; 
38.2%  of  the  men  and  33.4%  of 
the  women  showed  a  preference  for 
newspapers,  and  15.2%  of  the  men 
and  15.1%  of  the  women  said  it 
made  "no  difference." 

Read  What  They  Hear 

//  you  hear  a  news  item  over  the 
radio  are  you  more  likely  or  less 
likely  to  read  about  it  in  the  news- 
paper? was  another  question. 
Among  men  69.3%  said  "more 
likely,"  among  women  68%  replied 
the  same  way.  Only  19.1%  of  the 
men  and  20.9%  of  the  women  said 
"less  likely"  and  11.6%  of  the  men 


and  11.1%  of  the  women  repliec 
it  made  "no  difference." 

The  other  question  asked  was: 
Do  you  depend  more  on  the  radio 
or  more  on  the  newspaper  for 
news?  Among  men  16.3%  and 
among  women  18.1%  replied  in 
favor  of  radio;  among  men  76.2% 
and  among  women  68.5%  replied 
in  favor  of  the  newspaper.  Reply- 
ing "same"  were  7.5%  of  the  men 
and  13.4%  of  the  women. 

"And  so,"  declared  Mr.  Kirch- 
hofer, "the  saying  of  the  Romans 
still  is  true:  'Words  fly,  written 
things  remain'. 

"Recent  months  have  recorded 
another  step  of  which  we,  as  con- 
tributors to  the  development  of 
public  opinion,  must  take  cogniz- 
ance. Until  a  short  time  ago  the 
function  of  radio,  so  far  as  public 
opinion  was  concerned,  was  in  a 
twilight  zone.  This  has  been  some- 
what clarified  by  recent  declara- 
tions by  the  presidents  of  NBC  and 
CBS,  seconded  by  other  leaders  in 
the  industry.  They  agree  that  a 
radio  station  or  radio  system 
should  not  have  an  editorial  page. 
In  other  words,  radio,  being  the 
possession  of  the  people,  should 
present  all  views  but  espouse  none, 
particularly  not  the  views  of  gov- 
ernment. 

"This  broad  policy  is  sound  and 
should  be  basic.  It  more  than  ever 
places  the  responsibility  for  intel- 
lectual guidance  and  political  in- 
terpretation upon  the  newspapers 
of  the  country.  We  must  accept 
that  responsibility  in  the  light  of 
new  and  changing  conditions  and 
progressing  developments." 


Power  Increase  Granted 
For  WFBR  In  Baltimore 

INCREASE  in  power  of  WFBR, 
Baltimore,  from  500  watts  nie-ht 
and  1,000  watts  day  to  1,000  watts 
night  and  5,000  watts  until  local 
sunset,  was  authorized  by  the  FCC 
April  28.  In  a  formal  decision  after 
hearing,  the  FCC  ruled  that  opera- 
tion of  the  station  with  the  in- 
creased power  would  not  involve 
increased  objectionable  interfer- 
ence with  existing  services  on  or 
near  the  1270  kc.  channel,  but  on 
the  other  hand  would  improve  the 
station's  signal. 

A  directional  antenna  for  both 
night  and  day  operation  will  be  in- 
stalled. The  Commission  concluded 
that  because  of  a  high  noise  level 
in  Baltimore,  the  station  under 
present  operating  conditions  is  lim- 
ited in  its  service  and  that  the  in- 
creased power  would  offset  that 
situation. 

On  the  same  day,  the  FCC  ap- 
proved modification  of  the  license 
of  KADA,  Ada,  Okla.,  from  day- 
time operation  to  unlimited  time 
on  the  1200  kc.  channel  with  100 
watts  power. 


United  Airlines  Spots 

UNITED  AIRLINES,  Chicago, 
starting  May  9  will  use  45-second 
transcriptions  with  local  an- 
nouncers giving  a  15-second  live 
announcement  five  nights  weekly 
for  52  times.  Discs  were  cut  by 
Columbia  Transcription  Service, 
Chicago,  under  the  direction  of 
Richard  Marvin,  radio  director  of 
J.  Walter  Thompson  Co.,  Chicago, 
handling  the  account.  The  tenta- 
tive list  follows:  KGW,  KOMO, 
KHJ,  KFRC,  KSL,  KLZ,  WLW, 
KRNT,  WHK. 
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Radio  Dominates  Meeting  of  Publishers 


Durstine  Explains 
Measurement  of 
Circulation 

By  BRUCE  ROBERTSON 
WHEN  Roy  S.  Durstine,  president, 
BBDO,  said  that  his  agency  was 
applying  the  radio  yardstick  to  all 
media  and  that  each  advertising 
job  is  planned  to  obtain  maximum 
results  at  minimum  costs  because 
"just  buying  circulation  is  no 
longer  enough",  publishers  present 
at  the  52d  annual  meeting  of  the 
American  Newspaper  Publishers 
Association  felt  that  he  had  over- 
stepped his  privileges  as  a  guest. 

Yet  his  address,  delivered  during 
the  second  day's  session  of  the 
convention,  held  at  the  Waldorf- 
Astoria  in  New  York,  April  26-28, 
was  in  a  sense  typical  of  the  entire 
meeting,  which  was  summed  up  by 
a  somewhat  cynical  reporter  in  the 
sentence,  "When  two  publishers 
get  together  they  talk  about  ra- 
dio." 

From  the  outset,  radio  was  a 
major  convention  topic.  This  was 
perhaps  to  be  expected,  since  re- 
cent publication  of  network  reve- 
nues for  the  first  quarter  of  1938 
show  them  to  be  the  highest  in 
radio  history,  while  newspaper 
volume  has  fallen  off  alarmingly. 
Many  speakers  declared  that  radio 
competition  was  directly  responsi- 
ble for  their  loss  in  national  ad- 
vertising income  and  urged  the 
other  publishers  to  stop  assisting 
radio  through  the  publication  of 
program  listings  and  publicity. 
The  Association's  general  attorney 
denounced  the  weakness  of  radio 
in  the  face  of  Administration  dis- 
favor and  its  radio  committee 
urged  the  publishers  to  guard 
against  governmental  use  of  radio 
as  an  instrument  of  political  power 
which  might  destroy  the  freedom 
of  the  press. 

Freedom  of  Speech 

"The  inescapable  task  of  the 
American  press  is  to  guard  against 
any  encroachment  upon  American 
democracy  by  the  Federal  Govern- 
ment with  radio  as  an  instrument 
of  political  power,"  declared  the 
ANPA  radio  committee  in  its  an- 
nual report,  which  was  accepted 
by  the  convention  following  its 
presentation  Thursday  afternoon 
by  E.  S.  Friendly,  New  York  Sun, 
chairman. 

Pointing  out  that  the  "present 
Administration  has  made  very  ex- 
tensive use  of  radio  to  explain  and 
defend  its  policies  ...  a  precedent 
which  in  future  years  might  en- 
icourage  dictatorship,"  the  report 
icontinued:  "In  the  totalitarian 
jcountries,  radio  has  been  made  an 
instrument  of  dictatorship  by 
which  not  only  the  freedom  but 
ithe  very  soul  of  the  press  has 
been  destroyed.  Seeing  that  in 
lother  countries  radio  has  been 
used  as  a  weapon  to  destroy  lib- 
erty, we  must  solemnly  undertake 
to  see  that  it  shall  not  happen 
here." 


Discussing  laws  and  policies  af- 
fecting the  control  of  radio,  the 
committee  suggested  directing  fu- 
ture study  toward  "keeping  the 
final  control  of  radio  in  the  hands 
of  Congress  rather  than  in  the 
hands  of  the  administi-ation  in 
power."  Study  of  the  six-month's 
licensing  system  was  also  I'ecom- 
mended,  as  the  short  term  li- 
censes may  "make  the  broadcast- 
ers unduly  sensitive,  if  not  subser- 
vient, to  the  administration  in 
power."  The  question  of  "whether 
the  broadcasters  should  enjoy  the 
use  of  a  domain  which  belongs  to 
the  people  without  paying  for  the 
privilege"  was  also  urged  as  a 
subject  for  study. 

Regarding  freedom  of  the  air, 
the  committee  quoted  CBS  Presi- 
dent William  S.  Paley's  recent  re- 
mark that  "Amei-ica's  great  glory 
is  freedom  of  the  press,  of  speech, 
of  assembly.  Today  I  believe  it 
may  fairly  be  said  that  freedom  of 
broadcasting  takes  its  place  in  im- 
portance alongside  them."  This 
was  contrasted  with  the  statement 
of  NBC  President  Lenox  R.  Lohr 
that,  for  purely  technical  reasons, 


"we  do  not  have  freedom  of  speech 
per  se  over  the  radio,"  and  with 
Senator  Burton  K.  Wheeler's  re- 
minder to  the  broadcasters  that 
they  are  but  "temporary"  trustees 
of  radio  "because  this  great  re- 
source has  been  and  should  for- 
ever be  inalienably  reserved  to 
the  people." 

Mae  Is  Revived 

The  committee  cited  the  "Mae 
West  incident",  the  demand  in 
Congress  for  "censorship  of  pro- 
grams to  eliminate  broadcasts  of 
the  'gang-buster'  type,"  and  stated 
that  "many  radio  listeners  seem  to 
respond  quickly  to  radio  programs 
and  radio  advertising  having  to 
do  with  mental,  moral  and  physi- 
cal habits,"  as  "sociological,  not 
competitive"  reasons  for  studying 
the  "influence  of  radio  upon  tho 
American  people."  "Approximately 
one-third  of  radio  advertising 
comes  from  the  manufacturers  or 
dispensers  of  food,  drugs,  bever- 
ages and  other  products  which 
may  be  described  as  'habit-form- 
ing'," reported  the  committee, 
adding   that  the   recently  passed 


Publishers  Show  Interest  in  Facsimile 
As  Three  Systems  Are  Shown  to  ANPA 


FACSIMILE  is  in  no  way  a  com- 
petitor of  newspapers,  but  rather 
is  a  new  means  for  the  dissemina- 
tion of  news,  which  may  in  time 
replace  the  truck  and  the  delivery 
boy,  Lenox  R.  Lohr,  president  of 
NBC,  told  the  25  ANPA  publishers 
who  witnessed  a  demonstration  of 
RCA  facsimile  at  Radio  City  April 
28.  In  its  present  state,  he  said, 
facsimile  offers  the  publisher  a 
novel  means  of  promotion  and  he 
suggested  the  distribution  of  re- 
ceivers to  drug  stores  and  other 
establishments  visited  daily  by 
large  number  of  people,  with  a 
constant  flow  of  last  minute  news 
bulletins  and  pictures  which  would 
serve  as  a  constant  reminder  that 
the  publisher  was  overlooking  no 
means  of  serving  his  community. 

By  obtaining  experimental  li- 
censes now,  before  facsimile  has 
come  into  its  own,  he  added,  the 
publisher  can  assure  himself  of  a 
valuable  adjunct  later  on  in  the 
same  way  as  some  nublishers  have 
done  with  sound  broadcasting. 
Harold  C.  Vance  and  Charles  A. 
Young,  of  RCA,  explained  the 
operation  of  the  system,  which  is 
of  the  carbon  type  and  reasonably 
fool-proof,  they  said,  with  no 
chemicals  or  sensitized  paper  that 
might  cause  trouble  for  amateur 
operators.  [RCA  facsimile  was  de- 
scribed at  length  in  Broadcasting, 
Feb.  1.]  Following  the  facsimile 
showing,  publishers  were  also  given 
a  demonstration  of  television. 

Considerable  interest  in  facsimile 
was  shown  by  the  publishers, 
especially  by  those  with  interests 
in  broadcasting.  The  Finch  system 
[described  in  detail  in  Broadcast- 
ing, Feb.  1]  was  demonstrated  in 
an  exhibit  on  the  convention  floor, 
bulletins  and  pictures  of  the  con- 
vention being  transmitted  from 
one  side  of  the  room  and  received 
on  the  other.  John  V.  L.  Hogan, 


operator  of  WQXR,  New  York, 
and  a  noted  radio  engineer,  also 
chose  the  ANPA  convention  for  the 
first  public  demonstration  of  his 
method  of  facsimile,  broadcasting 
pictures  from  an  auxiliary  trans- 
mitter at  Long  Island  City  to  a  re- 
ceiver in  the  Terrace  Club  of  the 
St.  Moritz  Hotel,  about  four  miles 
away. 

In  size  and  shape  not  unlike  a 
standard  typewriter  whose  keys 
had  been  replaced  by  a  metal 
cylinder  and  with  a  steel  stylus 
where  the  space  bar  would  be,  the 
receiver  reproduced  tyne  and  pic- 
tures six  inches  wide  at  the  rate 
of  about  one  inch  a  minute.  A 
chemically  treated  paper  was  used, 
containing  a  colorless  compound 
that  was  electrolytically  changed  to 
grey  by  the  current  from  the  sty- 
lus. Pictures  appeared  to  be  print- 
ed in  grev  offset,  with  no  visible 
screen,  although  Murray  E.  Tucker, 
in  charge  of  the  demonstration, 
said  there  were  100  lines  to  the 
inch. 


Radio  to  Promote  Press 

A  CLINIC  on  the  use  of  radio  for 
newspaper  nromo+ion  was  con- 
ducted by  Jake  Albert,  promotion 
manager,  Detroit  News,  during  the 
ninth  convention  of  the  National 
Newspaper  Promotion  Association, 
held  concurrently  with  the  ANPA 
sessions.  The  use  of  radio  in  pro- 
moting both  circulation  and  adver- 
tising was  discussed,  and  the  prob- 
lems of  script  preparation  and  pro- 
duction technique,  as  they  affect 
newspapers  with  affiliated  radio 
stations  and  those  which  must  pur- 
chase time  from  outside  stations. 
Owner  of  WWJ,  one  of  the  oldest 
stations  in  the  country,  the  News 
has  made  extensive  use  of  radio 
promotion  for  both  circulation  and 
advertising,  Mr.  Albert  said. 


jBROADCASTING  •  Broadcast  Advertising 


Wheeler-Lea  Act  give  the  Federal 
Trade  Commission  larger  powers 
to  regulate  such  advertising. 

In  the  four  years  since  the  es- 
tablishment  of  the  Press-Radio 
Bureau,  news  on  the  air  has  climbed 
from  its  minimum  to  its  highest 
point,  the  report  stated,  adding 
that  while  the  effect  on  newspa- 
pers is  not  definitely  known  news- 
paper circulation  is  likewise  at  the 
highest  point  in  history.  Pointing 
out  that  in  newspapers  "it  is  prac- 
tically impossible  for  an  advertiser 
to  sponsor  news  or  to  identify  his 
product  with  the  news,"  the  com- 
mittee said  that  "in  radio  there  is 
at  least  a  tendency  for  the  news 
to  be  identified  with  the  sponsor." 

Commenting  on  the  trend  to- 
ward newspaper  ownership,  con- 
trol or  affiliation  with  radio  until 
nearly  one-third  of  the  country's 
radio  stations  are  identified  with 
newspaper  interests,  the  report' 
mentioned  the  recent  FCC  reversal 
of  policy  against  further  news- 
paper-radio affiliations  and  the  at- 
tempts to  create  legislation  to 
divorce  this  union. 

News  Property  Rights 

Regarding  property  rights  in 
news,  it  said  that  "most  broad- 
casters have  manifested  a  desire 
to  obtain  news  from  reliable 
sources  under  agreement  rather 
than  to  'lift'  it  from  the  news- 
papers" and  the  hope  was  ex- 
pressed that  the  Pan  American 
Radio  Treaty  will  result  in  elim- 
inating news  piracy  by  Mexican 
border  stations.  The  report  also 
mentioned  the  possibility  of  "pick- 
ing up"  news  from  European 
broadcasts  which  may  or  may  not 
be  reliable. 

Of  facsimile  and  television  the 
committee  reported  that  "so  far, 
nothing  has  been  produced  to  take 
the  place  of  the  well  printed  news- 
paper page."  The  committee  praised 
the  public  service,  "without  profit 
and  without  commercial  sponsor- 
ship," of  the  Press-Radio  Bureau, 
which  has  furnished  thousands  pf 
special  bulletins  in  addition  to  its 
two  daily  summaries  from  AP,  UP 
and  INS,  sustained  by  NBC  and 
CBS,  with  individual  stations  pay- 
ing only  "nominal"  fees.  The  com- 
mittee repeated  its  suggestion  of 
last  year  that  the  FCC  designate 
certain  hours  when  Press-Radio 
news  should  be  broadcast.  Since 
NBC  and  CBS  have  offered  to  de- 
fray the  Bureau's  expenses  for 
another  year  the  committee  recom- 
mended the  continuation  of  the 
service  and  further  study  on  the 
whole  problem  of  news  broadcasts. 

The  radio  committee  also  paid 
tribute  to  E.  H.  Harris,  its  chair- 
man until  his  death  last  October. 

Radio  came  to  the  fore  at  the 
outset  of  the  convention.  The  open- 
ing special  session,  devoted  to  the 
problems  of  publishers  of  papers 
with  less  than  50,000  circulation, 
began  vdth  a  discussion  of  the  pub- 
lication of  radio  programs  and  pro- 
gram publicity. 

Stating  that  radio  is  definitely 
(Continued  on  page  68) 
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NAB  Starts  Active  Campaign 
To  Secure  Long-Term  License 

Ethridge  Leads  Drive  to  Supplant  FCC  Six-Month 
Permits;  Names  of  Landis  and  White  Advanced 


UNDER  the  leadership  of  Presi- 
dent Mark  Ethridge,  the  NAB  has 
launched  a  determined  drive  for 
longer  licenses  for  stations,  to 
supplant  the  six-month  franchises 
now  in  force  under  FCC  fiat  de- 
spite the  fact  that  the  law  permits 
three-year  licenses. 

Coincident  with  the  meeting  of 
the  NAB  board  in  Washington 
April  30,  Mr.  Ethridge  projected  a 
drive  for  the  longer  licenses,  bas- 
ing it  on  an  appeal  to  reason.  The 
detrimental  effects  of  the  short- 
term  license  on  the  broadcasting 
industry,  the  greater  expense  of 
Federal  regulation  and  the  manner 
in  which  it  thwarts  business  and 
operating  stability  are  points  being 
stressed. 

The  NAB  viewpoint,  as  outlined 
by  Mr.  Ethridge,  is  that  the  short- 
term  license  is  against  public  in- 
terest in  that  it  tends  to  encour- 
age rather  than  discourage  exploi- 
tation. Moreover,  it  is  contended 
the  short-term  license  actually 
constitutes  a  threat  over  the  con- 
trol and  management  of  stations, 
whatever  its  purpose,  since  broad- 
casters, under  the  duress  of  renew- 
als at  six-month  intervals,  inev- 
itably suffer  from  an  intimidation 
complex. 

Meanwhile,  the  NAB  board  was 
advised  by  Mr.  Ethridge  and  Spe- 
cial Counsel  Philip  G.  Loucks  of 
other  activities,  including  conver- 
sations on  impending  negotiations 
with  ASCAP  on  copyi-ight  con- 
tracts which  are  due  for  renewal 
in  1940. 

New  Englanders  Meet 

Such  names  as  James  M.  Landis, 
former  chairman  of  the  Securities 
&  Exchange  Commission,  now  dean 
of  the  Harvard  Law  School,  and 
Senator  Wallace  White  Jr.  (R- 
Maine),  as  prospects  for  the  post 
of  paid  president  of  the  NAB,  have 
cropped  into  discussion  coincident 
with  the  meeting  of  the  NAB 
board  of  directors  in  Washington. 

These  names  were  discussed  at 
the  meeting  of  the  NAB  first  dis- 
trict, held  in  Boston  April  23  and 
presided  over  by  John  Shepard  3d, 
president  of  Yankee  Network  and 
director  for  the  district  constitut- 
ing the  six  New  England  States. 
Two  dozen  broadcasters  represent- 
ing stations  in  that  area  attended 
the  meeting  and  discussed  the  mer- 
its of  these  appointments. 

Meanwhile,  the  NAB  executive 
committee  met  in  Washington  April 
29  to  prepare  an  agenda  for  the 
board  meeting  on  the  following 
day.  Indications  were  that  the 
board  would  consider  appointments 
to  subordinate  posts  on  the  NAB 
on  a  permanent  basis  and  prob- 
ably instruct  the  executive  commit- 
tee to  proceed  with  selection  of 
likely  appointees  to  such  posts  as 
public  relations  director,  research 
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director,  and  possibly  engineering, 
labor  relations  and  legal. 

Action  Expected  by  Fall 

While  discussion  of  retention  of  a 
paid  president  to  succeed  Eth- 
ridge, serving  in  that  capacity  on 
a  non-salaried  temporary  basis, 
may  develop  at  the  meeting,  it  was 
not  expected  that  anything  would 
be  done  now.  More  than  likely,  the 
search  will  continue  through  the 
summer  with  prospects  of  an  ap- 
pointment by  fall,  although  it  is 
known  that  Mr.  Ethridge  is  anx- 
ious to  have  the  position  filled  on  a 
permanent  basis  as  soon  as  pos- 
sible. 

The  names  of  both  Mr.  Landis  and 
Senator  White  have  been  mentioned 
in  the  past.  Mr.  Landis,  39,  is  one 
of  the  country's  foremost  attorneys 
and  won  the  admiration  of  official 
Washington  in  his  direction  of 
SEC  during  its  formative  stages. 
He  is  one  of  the  youngest  men 
ever  to  hold  the  deanship  of  the 
Harvard  Law  School. 

Senator  White,  serving  his  sec- 
ond term  in  the  upper  House,  was 
formerly  chairman  of  the  House 
Merchant  Marine  Committee  i  n 
which  radio  legislation  originates 
and  was  co-author  of  the  original 
Radio  Act  of  1927.  He  is  regarded 
as  the  best  informed  man  on  radio 
and  communications  in  Congress. 
He  was  chairman  of  the  American 
delegation  to  the  International  Tel- 
ecommunications Conference  which 
adjourned  in  Cairo  last  month  and 
is  the  author  of  the  pending  far- 
reaching  resolution  for  investiga- 
tion of  the  FCC  and  the  entire 
broadcast  structure  with  a  view 
toward  "modernizing"  the  existing 
law. 

The  first  district  meeting  also 


adopted  a  strong  resolution  con- 
demning the  FCC  practice  of  is- 
suing temporary  licenses  upon  in- 
formal complaints  "even  before 
notifying  the  station  or  allowing  it 
to  make  response."  It  designated  a 
committee  headed  by  John  Holman, 
manager  of  WBZ,  Boston,  to  draw 
up  a  resolution  for  the  NAB  exec- 
utive committee  resolving  that  the 
broadcasters  of  the  six  New  Eng- 
land States  "deplore  the  current 
practice  of  the  FCC  of  placing  sta- 
tion licenses  on  a  temporary  li- 
cense period  basis  less  than  the 
currently  normal  period  of  six 
months,  without  first  granting  to 
the  station  concerned  the  oppor- 
tunity of  first  reviewing  particulars 
of  any  complaints  and  presenting 
evidence  in  its  own  defense." 

The  district  also  approved  a  mo- 
tion that  the  NAB  board  should 
permanently  staff  the  organization 
without  awaiting  the  selection  of  a 
paid  president.  Action  was  taken 
unanimously  on  motion  of  George 
F.  Kelley  Jr.,  WCSH,  Portland. 

The  New  England  group  also 
discussed  copyright,  notably  in  con- 
nection with  ASCAP  contracts  with 
network  affiliated  stations,  but 
agreed  that  the  matter  was  one 
for  general  discussion  within  the 
industry.  Future  legislation  also 
was  discussed. 

Among  those  attending  the  meet- 
ing were  Mr.  Shepard  and  Gerald 
Harrison,  representing  W  N  A  C, 
WAAB,  WEAN  and  WICC;  John 
H.  Holman,  WBZ;  Gerald  Slat- 
tery,  WCOP;  George  F.  Kelley  Jr., 
WCSH;  Bertha  Bannon,  WDEV; 
Dr.  Franklin  M.  Doolittle,  WDRC; 
Harold  E.  Fellows,  WEEI;  James 
T.  Milne,  WELI;  John  W.  Haigis, 
WHAI ;  Thompson  Guernsey, 
WLBZ;  Edward  Lord,  WLNH;  A. 
S.  Moffat,  WMAS;  Richard  W. 
Davis,  WNBC;  W.  Cort  Treat, 
WORL;  Stephen  P.  Willis  and  H. 
William  Koster,  WPRO;  Quincy 
A.  Brackett,  WSPR;  John  T.  Stor- 
ey, WTAG;  Cedric  Foster,  WTHT; 
Paul  W.  Morency  and  James  F. 
Clancy,  WTIC. 


NBC  Makes  Supplementary  Agreement 
To  Standardize  Cut-in  Announcements 


TO  STANDARDIZE  the  growing 
use  of  cut-in  local  announcements 
during  network  programs,  both  as 
to  cost  and  handling,  NBC  has 
mailed  its  stations  a  supplement 
to  their  agreements  for  network 
affiliation,  calling  for  the  station 
to  supply  such  announcements  on 
network  order,  the  network  to  pay 
7%%  of  the  hourly  network  rate 
for  each  announcement.  This 
standardization  will  be  of  benefit 
to  advertisers,  agencies  and  sta- 
tions, according  to  William  S. 
Hedges,  NBC  vice-president  in 
charge  of  station  relations,  who 
terms  it  "a  most  progressive  step 
in  the  development  of  broadcast- 
ing as  an  advertising  medium." 

Pointing  out  that  there  has  been 
a  continual  discussion  over  the 
proper  charge  for  cut-in  announce- 
ments, the  station  usually  making 
the  charge  on  a  time  basis  and  the 
advertiser  protesting  that  this  is 
unfair  since  he  has  already  paid 
the  network  for  that  time,  Mr. 
Hedges  said  that  the  logical  solu- 
tion is  to  charge  on  a  service  ba- 


sis, without  reference  to  number 
of  cut-ins  per  program  or  length 
of  the  program.  However,  there  is 
also  logic  in  a  differential  between 
day  and  evening  broadcasts,  as 
the  cost  of  presenting  a  program 
is  usually  in  direct  proportion  to 
that  of  the  time,  talent  costs  for 
evening  broadcasts,  for  example, 
being  generally  higher  than  for 
daytime  programs. 

Benefiting  all  parties,  he  said, 
the  standardization  will  make  the 
use  of  cut-in  announcements  a 
routine  matter;  more  of  them  will 
be  used  and  a  larger  revenue  will 
accrue  to  the  stations;  advertisers 
■will  benefit  by  securing  a  plus 
valuation  through  the  use  of  an 
already  valuable  advertising  me- 
dium, and  agencies  will  profit  be- 
cause they  will  be  able  to  plan 
their  advertising  campaigns  with 
the  foreknowledge  of  the  costs  in- 
volved. The  network,  he  added,  will 
be  relieved  of  the  necessity  of 
handling  a  large  volume  of  tele- 
grams concerning  these  cut-ins, 
which  have  required  increased  per- 


sonnel as  well  as  boosted  telegraph  j 
costs. 

Terms    of    the  supplementary 
agreement  are: 

1.  You  agree  to  supply  upon  order  from 
us  the  services  of  an  announcer  in  your 
studios  for  the  purpose  of  broadcasting, 
either  from  your  station  alone  or  from 
your  station  and  to  a  network  of  stations, 
any  announcements  we  may  request  on  any 
network  commercial  program  broadcast 
from  your  station,  provided  such  order  is 
received  by  you  not  less  than  48  hours  in 
advance  of  the  program  on  which  the  an- 
nouncement is  to  be  made. 

2.  Either  simultaneously  with  the  plac- 
ing of  such  order  by  us  or  as  soon  there- 
after as  possible,  we  agree  to  supply  you 
with  the  text  of  such  announcements  to- 
gether with  the  necessary  instructions  as 
to  the  time  and  place  in  our  network  pro- 
gram during  which  we  desire  such  an- 
nouncements to  be  made  and  you  agree  to 
make  such  announcements  in  accordance 
with  our  instructions. 

3.  We  may  cancel  any  such  order  for 
announcements  without  liability  on  our 
part  provided  we  do  so  upon  not  less  than 
48  hours'  notice  to  you,  failing  which  we 
will  pay  you  the  compensation  you  would 
have  received  if  the  announcements  had 
continued  as  scheduled  for  48  hours  fol- 
lowing receipt  by  you  of  such  notice  of 
cancellation. 

4.  In  the  daily  reports  which  you  now  ; 
send  us   on   network   programs  broadcast 
by  your  station,   you  agree  to   include  a 
statement  of  announcements  broadcast  in 
accordance  with  the  terms  hereof. 

5.  During  a  network  commercial  pro- 
gram which  you  have  agreed  to  broadcast 
you  agree  not  to  broadcast  without  our 
consent  any  commercial  announcements 
from  your  station. 

6.  Approximately  fifteen  days  after  the 
close  of  each  28-day  accounting  period,  we 
agree  to  pay  you,  for  each  program  broad-  [ 
cast  by  you  during  said  28-day  accounting 
period,  on  which  announcements  are  made 
by  you  hereunder  at  our  request,  7  Vo  %  of 
your  hourly  network  station  rate,  applic- 
able to  the  hour  at  your  station  during 
which  such  program  is  scheduled  to  start. 

7.  This  agreement  shall  become  effective 

as  of  3  a.  m.   (EST),  on  the  day 
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If  the  agreement  herein  proposed  is  sat- 
isfactory to  you,  will  you  kindly  indicate 
your  acceptance  on  the  copy  of  this  letter 
enclosed  for  that  purpose  and  return  that 
copy  to  us.   

RICHARD  PATTERSON 
IN  COMMERCE  POST 

RICHARD  C.  PATTERSON,  ex- 
ecutive vice-president  of  NBC  from 
1932  to  1936,  on  April  29  was  nom- 
inated by  President  Roosevelt  to 
become  Assistant  Secretary  of 
Commerce.  Nomination  is  subject 
to  Senate  confirmation. 

Named  to  succeed  Ernest  G. 
Draper,  now  Governor  of  the  Fed- 
eral Reserve  Board,  Col.  Patter- 
son will  have  direct  supervision 
over  the  so-called  business  group 
of  Commerce  Department  bureaus. 
These  include  the  Bureaus  of  For- 
eign &  Domestic  Commerce,  Cen- 
sus, Standards  and  Patent  Office. 

Secretary  Roper,  in  commenting 
upon  the  appointment,  said  he  be- 
lieved   that    the    government  is 
"highly  fortunate"  in  obtaining  the 
services  of  Col.  Patterson  on  ac- ' 
count  of  his  wide  experience  and; 
contacts  in  the  business  world.  He 
said  he  had  attained  distinction  in 
the  field  of  business  and  that  he 
believed  he  would  be  able  to  make 
a  substantial  contribution  to  the, 
problems  of  bringing  about  better; 
i^lationship    between    government , 
and  business.  Col.  Patterson  is  a  ^ 
native  of  Omaha,  where  he  lived ; 
for  21  years.  He  was  active  in  New 
York  business  and  served  as  Com- 
missioner of  Correction  before  be- 
coming executive  vice-president  of 
NBC.   

CROWELL  PUBLISHING  Co., 
New  York,  has  appointed  the  Blow : 
Co.,  New  York,  to  handle  all  radio  , 
advertising.  While  national  plans  ^ 
have  not  been  completed,  a  pro-  ^ 
gram  of  three  quarter-hours  of  ■ 
participation  on  Make  Believe 
Ballroom  on  WNEW,  New  York, 
has  been  started. 
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BROADCASTING  •  Broadcast  Advertising  h 


CELEBRITIES  —  Of  the  political  and  radio  fields  were  numerous  at 
WMCA  dedication.  Here  are  (1  to  r)  Postmaster  General  James  J.  Far- 
ley; Donald  Flamm,  president  of  WMCA;  Alfred  J.  McCosker,  president 
of  WOR  and  chairman  of  Mutual  Broadcasting  System;  David  Sarnoff, 
president  of  RCA  and  chairman  of  NBC,  among  the  honor  guests. 


WMCA  Dedicates 
Costly  New  Plant 
With  Big  Program 

Radio  Dignitaries  Take  Part 

In  Opening  of  Quarters 

WITH  Postmaster  General  James 
J.  Farley  as  master  of  ceremonies, 
WMCA,  New  York,  on  April  21 
broadcast  the  first  of  three  special 
dedicatory  programs  in  honor  of 
the  formal  opening  of  the  station's 
new  $225,000  studios  on  Broadway 
between  51st  and  52d  streets.  Fol- 
lowing a  dramatized  history  of 
WMCA  since  its  first  broadcast 
from  a  one-room  studio  atop  the 
McAlpin  Hotel  in  1925  and  a  mes- 
sage of  welcome  from  Donald 
Flamm,  president  of  WMCA,  Mr. 
Farley  paid  tribute  to  the  station 
as  a  pioneer  and  leader  in  broad- 
casting whose  progress  is  typical 
of  the  entire  industry.  Mr.  Farley 
also  read  the  following  message 
from  President  Franklin  D.  Roose- 
velt: 

My  dear  Mr.  Flamm: 

One  of  the  latest  means  of 
communication,  radio,  is  subject 
to  continuous  improvement  in 
technique  and  I  am  glad  to 
learn  that  your  company  is  to 
be  found  in  the  vanguard  of 
progress. 

I  congratulate  you  upon  the 
completion  of  the  new  studios 
for  your  company  and  sincerely 
trust  that  these  improved  facili- 
ties will  permit  you  to  render 
superior  service  to  all  of  your 
listeners. 

Very  sincerely  yours, 

FRANKLIN  D.  ROOSEVELT 

Other  speakers  on  the  two-hour 
inaugural  broadcast  included  John 
J.  Bennett  Jr.,  attorney  general  of 
New  York;  Newbold  Morris,  rep- 
resenting New  York's  Mayor  La 
Guardia;  Mayor  S.  Davis  Wilson 
of  Philadelphia;  David  Sarnoff, 
president  of  RCA;  Ferdinand  S. 
Pecora,  New  York  Supreme  Court 
justice;  Alfred  J.  McCosker,  presi- 
dent, WOR;  Col.  Thad  Brown,  FCC 
commissioner;  Lowell  Thomas, 
news  commentator  and  president 
of  the  Advertising  Club  of  New 
Yosk,  and  Grand  Duchess  Marie  of 
Russia.  The  program  also  included 
a  shortwave  salute  from  an  Amer- 
ican Airline  plane  and  entertain- 
ment from  a  host  of  radio  and 
theatrical  and  night  club  entertain- 
ers. 

On  Friday  night  ex-Mayor  James 
J.  Walker,  Bruce  Barton  and  Ga- 
briel Heatter  were  among  the 
speakers,  and  the  invocation  was 
given  by  Rabbi  Stephen  S.  Wise. 
Salutes  were  received  from  WLW, 
Cincinnati,  from  WPRO,  Provi- 
dence, and  from  the  Queen  Mary, 
two  days  out  at  sea.  On  Saturday, 
personalities  included  G  r  o  v  e  r 
Whalen,  Jack  Dempsey,  John  G. 
Paine  of  ASCAP,  with  a  benedic- 
tion by  Rt.  Rev.  Bishop  Charles 
Gilbert.  Donald  Flamm,  president 
of  WMCA,  on  Saturday  night  was 
given  the  Pilot  Radio  award  for 
outstanding  accomplishment  among 
independent  stations. 

The  studios  are  described  as  a 


"functional  desio'n  modern  broad- 
casting station".  Comprising  30,- 
000  square  feet  of  space,  the  stu- 
dios were  conceived  by  Leon  Bar- 
mache,  designer,  and  Rene  Brug- 
noni,  architect.  They  occupy  the 
entire  fourth  floor  of  the  building, 
and  are  surrounded  by  the  admin- 
istrative offices  in  which  the  de- 
partmental heads  are  housed  and 
from  which  studio  activities  are 
coordinated.  The  fifth  floor  con- 
tains the  executive  and  sales  of- 
fices, and  the  sixth  is  a  specially- 
built  compartment  for  the  air-con- 
ditioning system  which  feeds  the 
entire  plant. 

All  equipment  in  the  studios 
was  made  by  RCA  from  the  WMCA 
engineering  department's  specifica- 
tions. The  new  studios  are  tech- 
nically termed  "ear-tuned",  be- 
lieved to  be  a  revolutionary  step  in 
the  direction  of  improved  trans- 
mission, through  a  method  of 
acoustical  treatment  which  equal- 
izes the  deficiency  of  the  human 
ear.  To  achieve  this  result,  the 
studios  are  constructed  to  conform 
to  the  requirements  of  the  human 
eardrum. 

Unusual  Color  Motif 

An  unusual  feature  of  the  stu- 
dios is  the  original  use  of  color. 
Each  studio's  decorative  effect  is 
designed  to  harmonize  with  the 
type  of  broadcast  to  emanate  from 
it.  "Warm"  colors  are  used  for 
studios  in  which  chamber  music 
will  originate,  "cool"  for  dramatic 
scripts  and  talks,  and  "hot"  for 
swing  bands  and  variety  shows. 
The  floors  have  abstract  designs  of 
various  equipment  used  in  radio, 
ranging  from  the  elements  of  a 
radio  tube  to  a  grand  piano. 


Studio  1,  seating  299  guests,  is 
in  the  center  of  the  fourth  floor, 
surrounded  by  the  other  seven  stu- 
dios. No.  1,  the  only  round  studio 
in  the  country,  was  built  to  me- 
morialize the  studio  from  which 
WMCA  first  broadcast  in  1925,  in 
the  Hotel  McAlpin.  Months  of  ex- 
perimental work  were  required  to 
perfect  it,  as  there  are  special 
acoustical  difficulties  in  round 
studios. 

Control  Equipment 

Control  equipment  in  the  studios 
is  streamlined,  specially  designed 
by  the  engineering  staff.  The  con- 
sole desk  in  the  control  room  of  all 
studios  is  a  compact  standard  30x 
48-inch  modern  table  in  which  is 
encased  all  of  the  equipment  for- 
merly strung  in  racks  around  the 
room.  The  compactness  makes  for 
more  efficient  operation  and  re- 
duces the  margin  of  possible  error. 
Every  control  room  is  equipped 
with  special  emergency  switches 
to  feed  through  auxiliary  power 
lines  in  the  event  of  failure  in  any 
main  line. 

The  master  control  room  also 
employs  both  new  design  and  tech- 
nical features.  The  master  control 
desk,  built  of  wood  with  bakelite 
finish  and  chromium  sections,  gives 
the  operator  complete  freedom  of 
movement. 

This  desk  comprises  six  chan- 
nels, each  of  which  is  equipped 
with  12  circuits.  Ten  of  the  cir- 
cuits on  each  channel  are  wired  to 
studios,  while  the  remaining  two 
are  used  for  remote  purposes. 
This  equipment  makes  it  possible 
to  present  programs  on  any  of 
six  different  circuits  long  before 
the  program  is  to  be  aired. 


Doctrines  of  Democracy 
Criterion  for  Freedom 
Of  Speech,  Says  Flamm 

"I  WILL  not  permit  anyone  to 
preach  over  WMCA  the  doctrines 
of  any  government  that  are  incon- 
sistent with  American  ideals  of 
freedom  and  democracy,"  Donald 
Flamm,  president  of  WMCA,  New 
York,  told  members  of  the  Adver- 
tising Club  of  New  York  on  April 
21.  "But,"  he  added,  "I  am  pre- 
pared to  alter  that  rule  at  any 
time  provided  that  I  am  given  the 
same  opportunity  of  expression 
over  a  foreign  station  whose  coun- 
try is  championed  by  the  speaker." 

Discussing  the  problems  of  ra- 
dio in  a  metropolis  such  as  New 
York,  where  a  variety  of  conflict- 
ing opinions  results  in  frequent 
charges  of  abuse  of  free  speech 
from  one  side  or  the  other,  Mr. 
Flamm  stated:  "It  would  be  fool- 
hardy to  suppose  that  the  right  of 
free  speech  includes  the  right  to 
destroy  free  speech,  just  as  it 
would  be  improper  to  assert  that 
the  rights  of  democracy  include 
the  rights  to  destroy  that  democ- 
racy. The  only  censorship  that  may 
be  said  to  be  justified  is  that  which 
is  exercised  for  the  protection  of 
good  taste  and  to  safeguard  free 
speech  and  democracy." 

As  illustrative  of  this  justifiable 
censorship  Mr.  Flamm  cited  the 
case  of  the  protest  against  a  broad- 
cast by  Father  Coughlin  made  by 
a  Communist  group  which  demand- 
ed that  the  station  sell  them  time 
for  rebuttal.  WMCA  refused  but 
offered  to  give  them  the  time  if 
they  would  secure  equal  time  for 
Mr.  Flamm  to  broadcast  an  anti- 
Communist  talk  over  a  Russian 
station.  Again,  he  said,  he  invited 
a  former  German  who  is  now  an 
American  citizen  engaged  in  organ- 
izing other  ex-Germans  into  a  so- 
ciety that  would  renounce  all  for- 
eign ties  and  devote  all  their  al- 
legiance to  America  to  speak  on 
WMCA.  The  broadcast  titled  De- 
mocracy or  Naziism  brought  a  de- 
mand for  time  for  an  answer  from 
the  leader  of  a  local  Nazi  organi- 
zation on  the  basis  that  it  was  a 
controversial  topic  and  the  radio 
law  provided  that  he  must  give 
both  sides  an  equal  opportunity  to 
be  heard.  The  station  replied: 

"It  is  unthinkable  that  any 
American  can  find  the  subject  "De- 
mocracy or  Naziism"  debatable.  In 
our  judgment  there  are  no  two 
sides  to  that  subject  and  your  re- 
quest is  accordingly  denied." 
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NEGOTIATORS — National  Committee  of  Independent  Broadcasters  who  handled  negotiations  with  the  Amer- 
ican Federation  of  Musicians.  Left  to  right:  H.  BHss  McNaughton,  WT^SO,  Cumberland,  Md.;  Stanley  Schultz, 
WLAW,  Lawi-ence,  Mass.;  Frank  R.  Smith  Jr.,  WWSW,  Pittsburgh;  Jack  R.  Howard,  WCPO,  Cincinnati; 
Gregory  Gentling,  KROC,  Rochester,  Minn.;  C.  Alden  Baker,  WRNL,  Richmond,  Va.;  Everett  Revercomb, 
NAB;  Edgar  Shutz,  WIL,  St.  Louis;  Lloyd  Thomas,  WROK,  Rockford,  chairman,  and  Harold  A.  Lafount, 
WELI,  New  Haven,  vice-chairman.  Committee  won  exemptions  for  smaller  stations. 


Music  Pact  Ready  for  Independents 


Accord  With  AFM  Has 
5.5%  Levy  With 
Exemptions 

By  BRUCE  ROBERTSON 

A  PLAN  for  increased  employ- 
ment of  union  musicians  by  non- 
network  stations,  which  in  return 
are  assured  the  continued  right  to 
broadcast  transcriptions  and  phono- 
graph records,  has  been  negotiat- 
ed by  the  National  Committee  of 
Independent  Broadcasters  and  the 
International  Board  of  the  Ameri- 
can Federation  of  Musicians  and 
will  soon  be  submitted  to  all  sta- 
tions which  are  not  affiliated  with 
any  of  the  nationwide  networks. 

Subcommittees  of  both  groups 
and  their  attorneys  are  now  en- 
gaged in  putting  into  clear  and 
legal  language  the  plan  of  settle- 
ment and  the  standard  agreement 
which  were  worked  out  by  the  two 
groups  in  four  days  of  almost  con- 
tinuous conference,  April  20-23. 

Payment  Formula 

Modeled  after  the  IRNA  agree- 
ment drawn  up  last  fall  between 
the  AFM  and  the  network  affiliates 
the  NCIB  plan  also  is  a  two-year 
agreement  and  applies  the  5.5% 
of  gross  income  base  in  calculat- 
ing the  amount  each  station  shall 
expend  for  the  employment  of 
staff  musicians.  (The  IRNA  per- 
centage was  approximately  5.49) 
However,  since  many  independent 
stations  are  licensed  for  only  part- 
time  operation,  since  the  cost  of 
operating  independent  stations  is 
higher  in  proportion  to  gross  reve- 
nue than  that  of  network  affiliates 
and  since  the  average  independent 
is  now  spending  $1,500  or  more 
annually  for  electrical  transcrip- 
tions and  phonograph  records,  the 
agreement  exempts  from  the  ne- 
cessity of  employing  union  musi- 
cians any  station  whose  gross  an- 
nual income  is  less  than  $20,000 
and  further  allows  a  blanket 
exemption  of  $15,000  for  all  sta- 
tions whose  annual  incomes  ex- 
ceed the  $20,000  figure. 

This  will  work  out  as  follows: 
Stations  with  annual   incomes  of 


less  than  $20,000  will  not  be  re- 
quired to  employ  any  musicians,  but 
will,  if  the  contract  is  accepted  by 
a  majority  of  the  non-exempt  sta- 
tions that  is  satisfactory  to  the 
AFM,  be  entitled  to  the  same  ben- 
efits as  the  independents  who  do 
employ  union  musicians.  That  is, 
this  group  of  112  stations  will  not 
be  deprived  of  their  right  to  broad- 
cast transcriptions  and  phono- 
graph  records.  Stations  whose  in- 
comes exceed  $20,000  and  which  at 
present  are  spending  less  than 
5.5%  of  their  gross  annual  incomes 
for  staff  musicians  will  be  required 
to  expend  each  year  a  sum  based 
on  5.5%  of  their  gross  for  the  prev- 
ious year  minus  $15,000.  For  exam- 
ple, a  station  grossing  $50,000  in 
1937  and  spending  $2,000  or  4% 
for  staff  musicians  during  that 
year  will,  under  this  agreement, 
in  1938  be  required  to  spend  5.5% 
of  $35,000  ($50,000  minus  $15,- 
000)  or  $1,925.  On  the  other  hand, 
if  the  station  grossed  $100,000  in 
1937  and  expended  only  4%  or 
$4,000  for  staff  musicians,  its  1938 
quota  would  be  5.5%  of  $85,000 
($100,000  less  $15,000)  or  $4,675. 
Each    station    whose    gross  in- 


LIBBY,  McNEILL  &  LIBBY,  Chi- 
cago, (canned  foods),  on  April  25 
added  six  stations  to  the  list  carry- 
ing thrice- weekly  quarter  -hour 
discs  of  dramatizations  of  Liberty 
mag-azine's  short-'-ho^-t  stovie=;  and 
switched  stations  in  New  York  and 
Philadelphia.  Eleven  stations  are 
iT^w  ca^viT^nrr  t^o  r)r'^""rfim.  St<i- 
tions  added  are  WHB,  Kansas  City, 
and  six  stations  of  the  California 
Radio  S  y  s  t  e  m— KFBK.  KFWB, 
KFOX,  KMJ,  KWG,  KERN.  New 
stations  in  Philadelphia  and  New 
York  are  WCAU  and  WMCA.  Sta- 
tions continuing  the  broadcasts  are 
WLW  and  WLS. 

With  addition  of  the  stations, 
Libby  has  started  a  contest  with  a 
first  -^rize  of  $1,000  annually  for 
life  or  $12,000  cash.  Contestants 
send  in   labels  of  three  different 


come  in  1937  exceeded  $20,000,  the 
pact  provides,  "shall  have  an  an- 
nual exemption  of  $15,000  and 
shall  agree  and  be  required  to  ex- 
pend each  year  for  services  of 
staff  musicians  an  amount  at  least 
equal  to  5%%  of  its  1937  gross 
unless  in  1937  it  expended  for 
services  rendered  in  1937  a  sum 
in  excess  of  51/2%  of  its  1937 
gross  income  in  which  event 
its  said  expenditure  each  year 
shall  be  an  amount  at  least  equal 
to  said  greater  percentage  of  such 
part  of  its  1937  income  as  exceeds 
$15,000." 

This  means  that  stations  with 
incomes  over  $20,000  must  spend 
at  least  5V2%  of  their  gross  above 
$15,000  and  if  in  1937  they  spent 
more  than  5%%  they  will  be  re- 
quired to  spend  the  same  percent- 
age above  their  exemption. 

Unlike  the  IRNA  contract,  inde- 
pendents are  in  some  instances 
permitted  to  reduce  their  present 
expenditure  for  staff  musicians.  In 
all  cases  the  quota  set  for  1938 
will  apply  in  1939,  regardless  of 
1938  income. 

Schedule  A  for  the  Independents, 
which  like  the  IRNA  Schedule  A 


Libby  products  together  with  the 
name  of  the  grocer  from  whom  the 
purchases  were  made  and  finish 
out  the  following  sentence  in  30 
words  or  less:  "My  favorite  Libby 

food  is  because  "  In  all 

there  are  3,262  cash  prizes  for 
customers  and  a  like  number  for 
dealers,  totaling  more  than  $60,- 
000,  according  to  R.  L.  James,  gen- 
eral sales  manager  for  Libby.  In 
addition  to  the  stations  men- 
tioned above  Libby's  has  purchased 
spot  announcements  on  the  Hapjjy 
Kitcheyi  program  on  KMBC,  Kan- 
sas City,  Mondays,  Wednesdays 
and  Fridays  calling  attention  to 
the  contest.  Transamerican  Broad- 
casting &  Television  Corp.  pro- 
duced the  Liberty  magazine  shoi't- 
short  story  radio  dramatizations. 
J.  Walter  Thompson  Co.,  Chicago, 
is  the  agency. 


on  which  it  is  patterned,  will  be  a 
part  of  each  contract  signed  by  a 
station  and  its  local  AFM  union, 
grants  each  independent  station 
signing  up  with  its  local  union 
under  its  quota  "full  rights  to  send 
to  and  receive  from  any  station  in 
the  United  States  and  Canada 
regional  and  occasional  continental 
network  broadcast  programs  and  to 
broadcast  electrical  transcriptions 
and  phonograph  records  and  no  ob- 
jection will  be  made  to  receiving 
and  broadcasting  programs  from 
foreign  countries." 

Other  clauses  cover  general  con- 
ditions: If  higher  rate  charged  by 
local  union  for  commercials  full 
amount  paid  shall  be  applied 
against  quota.  If  local  grants  more 
advantageous  rates  to  advertisers 
or  agencies,  station  also  shall  get 
benefit  of  these  better  rates.  Quota 
is  to  be  spent  entirely  for  AFM 
members.  Station  shall  have  full 
control  over  program  material  and 
selection  of  music  and  instrumen- 
tations. Reasonable  notice  of  dis- 
charge must  be  given.  Mechanical 
reproductions  of  music  must  be 
clearly  announced.  Records  may  be 
made  for  audition  or  filing  pur- 
poses or  to  replace  a  sponsored 
program  that  cannot  broadcast 
at  time  of  reception.  "Pilfered" 
records  are  banned.  Contract  may 
be  suspended  or  cancelled  due  to 
loss  of  license  or  discontinuance 
due  to  fire,  war,  force  majeure  or 
Acts  of  God.  This  contract  shall 
not  interfere  with  existing  con- 
tracts between  station  and  local, 
except  as  it  may  increase  expendi- 
tures of  station  under  its  quota. 

If  union  accuses  station  of  de- 
fault of  contract,  station  shall 
have  two  weeks  in  which  to  recti- 
fy the  default  or  deny  the  charge, 
and  if  it  denies  the  charge  an  ar- 
bitration board  of  two  men  shall  be 
set  up,  AFM  appointing  a  union 
musician  who  is  not  a  member  of 
the  local  involved  and  the  station 
appointing  a  person  engaged  in 
broadcasting  but  not  employed  by 
that  station.  The  decision  of  these 
two  shall  be  binding  on  both  parties. 
Stating  that  it  is  predicated  upon 
mutual  good  faith  between  AFM, 
local  and  station  and  "intended  for 
the  essential  purpose  of  increasing 
employment  of  musicians  in  radio 
broadcasting,"  the  agreement  closes 
with  the  words  "Nothing  in  this 
agreement  shall  be  deemed  to  re- 
quire independent  or  local  to  vio- 
late any  FCC  law  or  regulation." 

Actually  a  Compromise 

Matter  of  determining  the 
exemptions  was  a  compromise  on 
both  sides,  arrived  at  only  after 
considerable  argument.  The  NCIB 
had  asked  for  a  blanket  exemption 
of  $25,000  on  the  grounds  that  ap- 
proximately half  of  the  329  com- 
mercial independent  stations  in  the 
country  have  annual  gross  incomes 
below  that  figure,  with  little  or  no 
profit.  The  AFM  board  countered 
with  an  offer  of  a  blanket  exemp- 
tion of  $15,000,  which  the  broad- 
casters refused  to  accept.  While 
neither  side  is  completely  happy 
about  the  final  decision,  both 
groups  feel  that  it  is  probably  as 
fair  as  could  be  arrived  at,  and 
that  it  places  the  independents  in 
an  equitable  position  with  the  net- 
(Continued  on  page  6Jf) 
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Placed  on  An  Expanded  Station  List 
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We  are  proud  to  have  a  part,  with  parents  and  teachers, 
in  shaping  the  lives  of  boys  and  girls.  There  can  be  no 
greater  privilege,  no  more  solemn  obligation  than  this. 
We  are  putting  our  best  efforts  into  "School  Time,"  and 
if  it  helps  to  broaden  the  lives  of  our  boys  and  girls, 
our  ambition  for  it  will  have  been  fulfilled. 

PretidenI  Radio  Station  WLS 


FULFILLING  AN  OBLIGATION 

WLS  takes  seriously  its  obligation  to  the  boys  and  girls  of 
America — our  future  citizens.  It  accepts  cheerfully  an  oppor- 
tunity to  work  with  educational  directors  for  the  greater  use 
of  WLS  in  furthering  a  mutual  objective. 

Supporting  educational  advancement  is  not  new  to  WLS.  In 
the  early  days  of  radio,  in  1925,  one  of  the  first  WLS  features 
was  ''The  Little  Red  School  House  of  the  Air."  One  of  the 
first  editorial  campaigns  of  Prairie  Farmer  (under  the  same 
ownership  as  WLS)  when  that  publication  was  founded  in 
1841,  was  for  better  schools. 

That  interest  has  never  waned.  ''School  Time"  is  an  educa- 
tional program — originated,  produced  by  WLS.  It  is  broad- 
cast each  school  day  at  a  period  suggested  by  midwest  school 
officials.  It  brings  to  the  schoolroom,  current  events,  folk 
songs  of  many  lands,  visits  to  industries,  travel,  good  manners, 
games,  nature  lore,  good  books  and  music  appreciation. 

"School  Time"  was  started  a  little  more  than  a  year  ago.  To  date, 
more  than  1,200  midwest  schools  have  told  us  they  listen  to 
this  program  each  school  day  on  their  school  radio.  The  offices 
of  the  Cook  County  (Illinois)  Supt.  of  Schools  report  40,000 
school  children  listening  regularly  in  Cook  County  alone. 

A  survey  has  shown  that  each  of  three  programs  had  5,000 
school  children  listening  in  the  city  of  Chicago.  38,000  copies 
of  a  booklet  describing  the  program  were  sent  school  officials. 

Requests  were  received  for  3,000 
additional.  6,000  requests  were  re- 
ceived for  a  booklet  oflFered  on  one 
broadcast. 


||  The  modern  way  of  learning  the 
'  three  "R's."  Pupils  at  the 
I  Emerson  School,  Maywood, 
I  Illinois,  listen  to  "School  Time." 
I  On  the  magic  carpet  of  Kilo- 
I  cycles,  students  of  all  ages  can 
visit  distant  lands  and  view 
the  nation's  great  industries. 


To  anyone  interested, 
we  will  send  a  complete 
story  of  School  Titne^^ 
andits  accomplishments. 


1 


Kahn 


KGKO,  Ft.  Worth 
Goes  in  Operation 

Ceremony  Marks  Transfer  of 

Station  From  Wichita  Falls 

ACCOMPLISHING  its  removal 
without  the  loss  of  a  moment's 
broadcast  time,  the  new  KGKO, 
Fort  Worth,  authorized  last  win- 
ter to  be  moved  into  that  city  from 
Wichita  Falls 
where  it  has  been 
operating  for  the 
last  10  years,  was 
scheduled  to  go 
on  the  air  from 
its  new  site  May 
1  with  the  formal 
dedicatory  p  r  o- 
gram  set  for  May 
18.  On  the  latter 
date  it  will  be  sa- 
luted by  NBC,  with  which  it  will 
affiliate,  and  leaders  of  the  broad- 
cast industry  will  be  present  for 
the  local  ceremonies. 

April  30  was  signoff  day  at 
Wichita  Falls,  which  the  operators 
of  the  station  expect  to  continue 
to  cover  with  the  1,000  watts  night 
and  5,000  day  on  570  kc.  The  station 
is  owned  by  Amon 
G.  Carter,  pub- 
lisher of  the  Fort 
Worth  Star-Tele- 
gram. Harold 
Hough,  manager 
of  WBAP,  owned 
by  the  same  in- 
terests, is  its  new 
manager.  Darrold 
A.  Kahn,  former 
manager  at  Wich- 
ita Falls,  is  business  manager  of 
the  new  KGKO. 

Mr.  Kahn  on  April  23  an- 
nounced completion  of  the  sta- 
tion's staff.  Sylvester  Gross,  form- 
erly with  various  Texas  stations 
and  lately  in  Los  Angeles  in  tran- 
scription work,  will  be  production 
and  program  director.  W.  P.  Hood, 
program  director  at  Wichita  Falls, 
will  be  manager  of  the  studio  to 
be  maintained  in  that  city.  C.  B. 
Locke,  chief  engineer  at  Wichita 
Falls,  remains  in  that  capacity, 
taking  over  his  entire  engineering 
staff.  Jack  Keasler,  formerly  with 
KWKH-KTBS,  Shreveport,  takes 
charge  of  merchandising,  promo- 
tion and  publicity.  Musical  direc- 
tor is  Ed  Lally,  well-known  Texas 
musician. 

The  commercial  staff  includes 
Jack  J.  Bissell,  formerly  with  Gen- 
eral Mills;  Philip  G.  Griffith,  re- 
cently with  the  Dallas  office  of 
Tracy-Locke-Dawson;  Harry  Hox- 
worth,  well-known  in  Texas  adver- 
tising circles.  The  announcing 
staff  comprises  Russel  Wyly,  form- 
erly of  WMC,  WSM  and  KMOX; 
Frank  Mills,  formerly  of  WHO; 
Tom  Hudson,  formerly  with  var- 
ious Texas  stations.  John  0.  Ros- 
ser,  former  news  manager  in  the 
New  England  bureau  of  Transra- 
dio  Press,  takes  charge  of  the  news 
department. 

KGKO's  opening  has  been  pub- 
licized in  a  three-week  campaign 
in  the  Fort  Worth  Star-Telegram 
and  in  25  weekly  and  daily  papers 
in  the  section  to  be  served  by  the 
station.  Its  studios  and  offices  occu- 
py the  entire  top  floor  of  Fort 
Worth's  Medical  Arts  BHg.  One  of 
the  studios  is  the  largest  in  Texas. 
The  station's  transmitter  site,  11/2 
miles  southeast  of  Arlington,  Tex., 
is  approximately  16  miles  equi-dis- 
tant  from  Fort  Worth  and  Dallas. 


Washington  Star  Gets  Stack  of  WMAL 
At  $300,000:  FCC  Lacks  Jurisdiction 


PURCHASE  of  the  capital  stock 
of  WMAL,  Washington,  by  the 
Washington  Evening  Star,  is  be- 
ing effected  under  a  ruling  of  the 
FCC  April  20  that  it  has  no  juris- 
diction over  such  a  transaction. 
The  price  is  understood  to  be  ap- 
proximately $300,000. 

The  station  now  is  operated  un- 
der lease  by  NBC  as  its  Blue  net- 
work outlet,  and  under  the  current 
transaction  the  only  change  in 
status  of  the  station  would  be  that 
of  the  Star  as  "landlord".  The 
newspaper,  of  which  Frank  B. 
Noyes,  retiring  president  of  As- 
sociated Press,  is  the  executive 
head,  would  acquire  the  station  in 
1941  at  which  time  the  current 
NBC  lease  expires. 

The  FCC,  in  a  memorandum 
opinion,  held  simply  that  it  does 
not  have  jurisdiction  over  the 
transfer  of  capital  stock  of  a  sta- 
tion when  the  license  itself  is  not 
involved.  In  other  words,  it  held 
that  it  would  take  jurisdiction  only 
when  actual  operating  control  of 
the  station  is  to  pass  from  NBC  to 
the  newspaper  or  when  the  present 
lease  expires.  NBC  now  holds  the 
station  license. 

Lease  Efifective  to  1941 

Broadcasting  reported  exclusive- 
ly Jan.  15  that  the  Star  had  com- 
pleted arrangements  for  acquisi- 
tion of  the  station  from  the  heirs 
of  the  estate  of  the  late  M.  A. 
Leese,  conditional  upon  approval 
by  the   FCC,  should   it  conclude 


that  it  has  jurisdiction  over  this 
type  of  transaction.  Only  the  ques- 
tion of  jurisdiction  was  presented 
to  the  FCC  in  a  petition  in  connec- 
tion with  the  transaction. 

WMAL  operates  on  630  kc.  with 
250  watts  night  and  500  watts  un- 
til local  sunset.  The  Sfar-Leese 
transaction  involves  the  acquisition 
of  1,000  shares  of  common  stock  of 
no  par  value  from  the  M.  A.  Leese 
Radio  Corp.  NBC  as  of  Feb.  1, 
1938,  extended  its  lease  of  WMAL 
for  three  years,  or  until  Feb.  1, 
1941.  It  has  operated  the  station 
under  lease  for  the  last  five  years 
and  has  paid  an  annual  rental  of 
$36,000,  including  studios.  The 
three-year  extension  is  for  $38,000 
per  year,  it  is  understood. 

Hearst  Radio  Inc.  several  years 
ago  entered  into  a  contract  to  pur- 
chase WMAL  for  $285,000.  This 
contract  subsequently  was  held  in- 
valid bv  the  courts  and  consider- 
able litigation  ensued.  Even  before 
the  Hearst  negotiations,  however, 
conversations  were  in  progress  for 
the  Star's  acquisition  of  the  sta- 
tion but  that  did  not  develop. 

Fleming  Newbold  is  manager  of 
the  Star.  Samuel  H.  KaufFman  is 
assistant  business  manager  and  is 
expected  to  be  in  direct  charge 
of  station  executive  activity  once 
the  newspaper  acquires  the  station. 
The  contract  for  acquisition  of  the 
capital  stock  has  been  entered  into 
with  Fanny  I.  Leese,  Lorraine  L. 
Good,  Martin  Norman  Leese  and 
William  Earle  Leese. 


KMA  Joins  NBC-Blue; 
WMFF  on  Bonus  Basis 

AFFILIATION  of  KMA.  Shenan- 
doah, la.,  as  an  NBC-Blue  Net- 
work outlet,  effective  May  1,  was 
announced  April  26.  The  station, 
one  of  the  pioneer  outlets  of  the 
country,  operates  full  time  on  930 
kc.  with  5,000  watts  until  local  sun- 
set and  1,000  watts  at  night.  It  is 
owned  and  operated  by  the  May 
Seed  &  Nursery  Co.,  mail-order 
house,  of  which  Earl  E.  May  is 
the  head.  J.  C.  Rapp  is  manager. 

Mr.  May,  a  well  known  figure  in 
Middlewestern  broadcasting,  has 
been  active  in  the  management  of 
KMA  since  1926.  He  often  took  the 
microphone  himself  during  these 
pioneering  days,  and  he  has  de- 
veloped a  large  personal  following 
in  rural  communities.  The  station 
was  established  in  1925.  About  a 
year  and  a  half  ago,  it  was  given 
full-time  operation  and  an  increase 
in  day  power  to  5,000  watts,  re- 
sulting in  a  substantial  increase  in 
its  coverage  in  Iowa,  Kansas,  Ne- 
braska and  Missouri.  Howard  Wil- 
son &  Co.  is  the  station's  national 
representative. 

NBC  also  announced  that 
WMFF,  Plattsburg,  N.  Y.,  joins 
the  network  May  1  as  a  bonus  sta- 
tion on  the  Blue,  available  without 
charge  to  advertisers  using  WABY, 
Albany.  It  operates  on  1310  kc. 
with  100  watts  night  and  250  watts 

day.   

E.  H.  LITTLE,  vice-president  in 
chai-ge  of  sales  and  advertising  of 
Colgate-Palmolive-Peet  Co.,  on  April 
27  was  elected  president  of  the  com- 
pany, a  substantial  radio  advertiser. 
S.  Bayard  Colgate  was  re-elected 
chairman  of  the  board,  and  relin- 
quishing the  presidency.  Mr.  Little 
has  been  sales  and  advertising  head 
of  the  company  since  1933. 


New  Sharon  (Pa.)  Station 

DECIDING  that  a  greater  need 
for  a  new  station  exists  in  Sharon, 
Pa.,  than  in  Mansfield,  0.,  the  FCC 
has  authorized  the  Sharon  Herald 
Broadcasting  Co.,  affiliated  with 
the  Sharon  Herald,  to  erect  a  new 
station  there  to  operate  with  250 
watts  daytime  on  780  kc.  At  the 
same  time  the  Commission  denied 
the  application  of  Allen  T.  Sim- 
mons, operator  of  WADC,  Akron, 
for  the  same  frequencv  with  1,000 
watts  daytime  in  Mansfield.  In 
reaching  these  decisions  the  Com- 
mission reversed  the  recommenda- 
tions of  Examiner  Dalberg  who  had 
favored  the  Mansfield  as  against 
the  Sharon  grant.  Call  letters  of 
the  Sharon  station  will  be  WPIC. 


San  Diego  Denials 

AS  A  RESULT  of  several  rehear- 
ings  since  it  was  originally  autho- 
rized in  1935,  the  suspended  grant 
of  a  new  100-watt  station  on  1200 
kc.  in  San  Diego  was  finally  denied 
in  a  decision  made  public  April  14 
by  the  FCC.  The  station,  which  had 
been  tentatively  assigned  the  call 
KVSC,  had  been  authorized  for 
construction  by  the  Pacific  Accept- 
ance Corp.,  headed  by  Victor  E. 
Dalton,  operator  of  KMTR,  Hol- 
lywood, and  including  Reed  E.  Cal- 
lister  and  K.  L.  Banning.  On  the 
same  day  the  Commission  denied 
an  application  for  the  same  facil- 
ities in  San  Diego,  filed  by  H. 
Wadsworth  Cole,  manager  of 
KGER,  Long  Beach;  Ralph  E. 
Smith,  of  El  Centro,  and  A.  H. 
Keller. 


Newspaper  Policy 
Lacking  in  Grants 

FCC  Allows  Two  New  Stations 

Under  Press  Ownership 

GRANTS  by  the  FCC  April  20  of 
two  new  local  stations  and  a  deci- 
sion improving  the  facilities  of  a 
third — all  newspape  r-owned — 
brought  into  focus  anew  the  in- 
creasingly apparent  fact  that  the 
FCC  does  not  at  present  feel  it- 
self qualified  or  obligated  under  the 
existing  law  to  fix  definite  policies 
either  with  respect  to  newspaper, 
multiple  or  absentee  ownership  of 
stations. 

The  new  stations  were  granted  to 
William  F.  Maag  Jr.,  publisher  of 
the  Youngstown  (0.)  Vindicator, 
who  was  authorized  to  erect  a  100- 
watt  daytime  station  there  on  1420 
kc,  and  to  the  Northwestern  Pub- 
lishing Co.,  publisher  of  the  Dan- 
ville (111.)  Commercial-News,  au- 
thorized to  erect  a  250-watt  day- 
time station  on  1500  kc.  in  that 
community.  Both  grants  are  effec- 
tive April  30. 

The  improved  facilities  were  au- 
thorized for  WDWS,  Champaign, 
111.,  owned  by  the  Champaign 
News-Gazette,  which  was  granted 
full  time  with  100  watts  night  and 
250  watts  day  on  1370  kc.  in  lieu 
of  its  present  assignment  of  100 
watts  day  only  on  that  frequency. 

Another  for  Youngstown 

In  the  Youngstown  case,  the 
Commission  sustained  the  recom- 
mendation of  Examiner  Bramhall 
and  held  that  Youngstown,  now 
having  one  station,  would  provide 
adequate  economic  support  for  the 
proposed  new  outlet. 

In  the  Danville  case,  the  Com- 
mission sustained  the  recommenda- 
tion of  Examiner  Irwin,  holding 
that  the  applicant  is  qualified  in  all 
respects  to  construct  and  operate 
the  station.  The  Danville  news- 
paper firm  is  headed  by  Frank  E. 
Gannett,  well-known  chain  news- 
paper publisher.  The  Gannett  oper- 
ations include  a  string  of  about  20 
newspapers  and  interests  in  the  fol- 
lowing stations,  all  affiliated  locally 
with  Gannett  newspapers:  WHEC, 
Rochester,  affiliated  with  the  Roch- 
ester Tiyyies-Union  and  Democrat 
&  Chronicle  and  60%  ovraed  by 
Gannett;  WTHT,  Hartford,  affil- 
iated with  Hartford  Times  and 
1007c  owned;  WHDL,  Clean,  N. 
Y.,  wholly  owned  by  Clean  Tim^s- 
Herald,  which  is  40%  owned  by 
Gannett;  WOKO,  Albany,  25% 
owned  by  Albany  Knickerbocker 
Press  and  Evening  News;  WABY, 
Albany,  20%  owned  by  the  Knick- 
erbocker Press  -  News;  WESG, 
operated  by  Elmira  Star-Gazette 
under  lease  from  Cornell  Univer- 
sity. Call  letter  of  the  Danville 
station  is  WDAN. 

In  another  decision,  the  Commis- 
sion denied  the  application  of  Juan 
Piza,  operator  of  WNEL,  San 
Juan,  Puerto  Rico,  for  a  new  local 
station  there  on  1500  kc.  The  Com- 
mission held  that  no  need  for  an 
additional  station  in  the  Puerto 
Rico  capital  had  been  proved. 


KRBM  are  the  call  letters  assigned 
by  the  FCC  for  the  newly  authorized 
local  station  in  B  o  z  e  m  a  n,  Mont. 
[Broadcasting,  April  151. 


ANNA  STEESE  RICHARDSON,  di- 
rector of  the  consumer  division  of 
Crow  ell  Publishing  Co.,  Woman's 
Home  Companion,  has  started  a  sus- 
taining series  of  weekly  broadcasts, 
Serving  the  Consumer,  on  the  NBG- 
Red  network. 
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Kellogg  Sponsoring  Baseball 
On  60  Stations  This  Season 

Games  of  33  Teams  Included  in  Series  Covering 
All  the  Way  From  New  England  to  Far  West 


KELLOGG  Co.,  Battle  Creek, 
Mich.,  will  sponsor  daily  baseball 
broadcasts  on  60  stations  including 
play-by-play  descriptions  of  the 
games  of  eight  major  league  teams 
and  25  minor  league  teams,  accord- 
ing to  N.  W.  Ayer  &  Son,  New 
York  agency  in  charge.  The  major 
league  teams  will  include  the  Bos- 
ton Red  Sox,  Boston  Bees,  Chicago 
White  Sox,  Chicago  Cubs,  Detroit 
Tigers,  Philadelphia  Athletics,  St. 
Louis  Cardinals  and  St.  Louis 
Browns.  [Other  sponsored  games 
listed  in  Broadcasting,  April  15]. 

Complete  home  schedules  of  the 
two  Boston  teams  will  be  carried 
on  the  Colonial  Network  of  13  out- 
lets fed  from  WAAB,  Boston.  The 
Detroit  Tigers  Will  be  covered  by 
WWJ  and  by  WXYZ  plus  the  com- 
plete Michigan  Network  of  nine 
stations,  and  road  games  will  be 
aired  over  the  same  stations  except 
when  the  teams  visit  New  York 
where  a  three-way  agreement  pro- 
hibits sportscasting  from  New 
York  ball  parks. 

Home  games  of  the  Chicago  Cubs 
and  Sox  will  be  broadcast  on 
WJJD,  that  city,  and  WFIL  will 
air  the  home  games  of  the  Ath- 
letics in  Philadelphia.  In  St.  Louis, 
home  games  of  the  Browns  and 
Cardinals  will  be  carried  on  KWK, 
that  city;  KFRU,  Columbia,  Mo.; 
and  KWOS,  Jefferson  City.  The 
Cardinal  games,  home  and  away, 
will  be  reconstructed  on  WBOW, 
Terre  Haute,  Ind. 

Pick  of  the  League 

Unusual  feature  of  the  Kellogg 
sportscasts  is  an  arrangement 
whereby  fans  in  the  Rocky  Moun- 
tain region  may  choose  American 
League  games.  Fans  will  submit 
requests  to  KVOD  and  KFEL,  Den- 
ver, and  to  KSL,  Salt  Lake  City. 
The  following  week  the  games 
voted  most  popular  will  be  recon- 
structed on  these  three  stations. 
This  setup  prevails  in  Denver  and 
Salt  Lake  City  on  Fridays,  Satur- 
days and  Sundays. 

Of  the  25  minor  league  clubs 
under  contract,  the  Kellogg  Co.  has 
signed  for  exclusive  rights  in  all 
except  six  cities.  All  minor  league 
home  games  will  be  play-by-play 
with  the  exception  of  the  Columbia 
Reds  of  the  South  Atlantic  League. 
Descriptions  of  these  games  will 
be  largely  resumes  and  dramatiza- 
tions and  in  all  instances  road 
games  will  be  reconstructed. 

Among  the  minor  league  clubs 
under  contract  are  the  Birming- 
ham Barons,  Nashville  Vols  and 
New  Orleans  Pelicans  of  the  South- 
ern Association;  the  San  Antonio 
Missions,  Houston  Buffs  and  Fort 
Worth  Cats  of  the  Texas  League; 
the  Evansville  (Ind.)  Bees,  Spring- 
field (111.)  Browns,  and  Decatur 
(111.)  Commies  of  the  Three-I 
League;  the  Buffalo  Bisons  and  the 
Rochester  Red  Wings  of  the  Inter- 
national League;  the  Charlotte 
Hornets,  Richmond  Colts,  Winston- 
Salem  Twins  and  the  Asheville 
Tourists  of  the  Piedmont  League; 


the  Columbus  (Ga.)  Red  Birds, 
Greenville  (S.  C.)  Spinners;  Co- 
lumbia (S.  C.)  Reds  and  Augusta 
(Ga.)  Tigers  of  the  South  Atlan- 
tic League;  the  Springfield  (Mo.) 
Cardinals  and  Salina  (Kans.)  Mil- 
lers of  the  Western  Association; 
the  Joplin  (Mo.)  Miners  of  the 
Western  League;  the  Portsmouth 
(0.)  Red  Birds  of  the  Middle  At- 
lantic League;  the  Mobile  Ship- 
pers of  the  Southeastern  League; 
and  the  Albany  (Ga.)  Travelers 
of  the  Georgia-Florida  League. 

The  teams,  stations  and  an- 
nouncers for  the  broadcasts  follow : 

MAJOR  LEAGUES 

Boston  Bees  and  Red  Sox — WAAB, 
WFAN,  WSAR,  WSPR.  WLBZ,  WFEA, 
WTHT,  WNBH,  WBRY,  WLLN,  WLNH, 
WRDD,  WNLC;  Fred  Hoey. 

Chicago  Cubs  and  White  Sox — WJJD ; 
John  Harrington. 

Detroit  Tigers  —  WWJ,  Ty  Tyson ; 
WXYZ,  WELL,  WIBM,  WKZO,  WFDF, 
WOOD-WASH,  WBCH,  WJIM,  WKBZ ; 
Harry  Heilmann. 

Philadelphia  Athletics— WFIL  :  Stan  Lo- 
max. 

St.  Louis  Cardinals  and  Browns — KWK, 
KFRU,  KWOS;  Johnny  O'Hara. 

St.  Louis  Cardinals  —  WBOW  (Recon- 
struction) ;  John  Cummins. 

MINOR  LEAGUES 

Albany  (Ga.)  Travelers— WGPC,  Bob 
Finch. 

Asheville  (N.  C.)  Tourists  —  WWNC, 
Bob  Bingham. 

Birmingham  (Ala.)  Barons  —  WSGN, 
Bill  Terry. 

Buffalo  (N.  Y.)  Bisons— WEBR,  Claude 
Haring. 

Charlotte  (N.  C.)  Hornets— WSOC,  Paul 
Norris. 

Columbus  (Ga.)  Red  Birds  —  WRBL, 
Jack  Gibnev. 

Greenville  (S.  C.)  Spinners  —  WFBC, 
Jimmie  Thompson. 

Joplin  (Mo.)  Miners— WMBH,  Charles 
Mclntire. 

Mobile  (Ala.)  Shippers — -WALA,  Jack 
Bridges. 

Nashville  (Tenn.)  Vols  — WLAC,  Her- 
man Grizzard. 

Portsmouth  (O.)  Red  Birds  —  WPAY, 
Paul  Wagner. 

Rochester  (N.  Y.)  Red  Wings— WHEC, 
Jack  Barry. 

Richmond  (Va.)  Colts  —  WRTD,  Peco 
Gleason. 

San  Antonio  (Tex.)  Missions  —  KABC, 
Sam  Goldfarb. 


Another  Laux 

DAILY  baseball  every  half- 
hour  from  noon  until  6  p.  m., 
culminating  in  a  15-minute 
summary  at  6  titled  Sports 
Page  Program  and  a  pro- 
gram titled  Dope  From  the 
Dugout  at  8,  starting  May  1 
will  keep  youthful  Roger 
Laux  hopping  as  chief  of 
sports  staff  of  WCBS, 
Springfield,  111.  Laux  is  a 
brother  of  France  Laux,  noted 
sports  announcer  of  KMOX, 
St.  Louis.  He  is  a  former 
Tulsa  U.  athlete  and  Okla- 
homa semi-pro  pitcher.  In 
1936  after  three  years  of  ad- 
vertising work  in  Chicago 
and  New  York  he  handled 
public  address  and  press  for 
both  the  St.  Louis  Cardinals 
and  Browns.  Kellogg  will 
sponsor  all  home  and  away 
games  on  WCBS. 


Springfield  (Mo.)  Cardinals — KGBX,  Lee 
George. 

Winston-Salem  (N.  C.)  Twins— WSJS, 
Johnnie  Miller. 

Augusta  (Ga.)  Tigers— WRDW,  Thurs- 
ton Bennett. 

Denver  ( Col. )  composite  American 
League  schedule — KVOD  and  KFEL,  Bill 
Welch. 

Salt  Lake  City,  composite  American 
League  schedule — KSL,  Wally  Sandack. 

Salina  (Kans.)  Millers— KSAL,  Stewart 
Dunbar. 

Evansville  (Ind.)  Bees  —  WGBF  and 
WEOA,  Paul  Clark. 

Springfield  (111.)  Browns— WCBS,  Roger 
Laux. 

Decatur  (111.)  Commies — WJBL,  How- 
ard Millard. 

New  Orleans  (La.)  Pelicans  —  WDSU, 
Gene  Sommers. 

Houston  (Tex.)  Buffs — KXYZ,  Ves  Box. 

Fort  Worth  (Tex.)  Cats— KFJZ,  Zack 
Hurt. 

Columbia  (S.  C.)  Reds  —  WIS,  Jim 
Young. 

Stuart  Plans  for  Fall 

F.  A.  STUART  Mfg  Co.,  Mar- 
shall, Mich,  (proprietary),  was  to 
leave  the  air  May  1  to  return  next 
fall  on  about  10  stations.  The  com- 
plete list  will  be  made  up  in  July. 
Stuart  has  been  using  quarter- 
hour  programs  thrice  weekly  on 
WLW,  Cincinnati,  and  WIBA, 
Madison,  Wis.  Benson  &  Dall,  Chi- 
cago, is  agency  with  Roland  J. 
Dooley,  account  executive. 


General  Mills  Arranges 
Transfer  of  Hour  Show 

GENERAL  MILLS,  Minneapolis, 
will  use  28  NBC-Red  and  Blue  sta- 
tions when  it  switches  from  CBS 
May  30.  Five  programs  will  be 
broadcast  from  1-2  p.  m.  (CDST) 
with  all  shows  but  one  originating 
from  Chicago.  Though  the  order 
of  broadcast  may  be  changed  when 
the  program  goes  NBC,  tentative 
order  of  broadcasting  is:  Betty  & 
Bob,  Hymns  of  All  Churches,  3 
days,  and  Betty  Crocker  the  other 
two  days;  Arnold  Grimm's  Daugh- 
ter and  Valiant  Lady,  the  latter 
originating  from  New  York.  Betty 
Crocker,  Hymns  of  All  Churches 
and  Valiant  Lady  are  handled  by 
Knox  Reeves  Adv.,  Minneapolis, 
with  Blackett  -  Sample  -  Hummert, 
Chicago,  handling  Betty  &  Bob 
and  Arnold  Grimm's  Daughter. 

The  complete  NBC-Red  and  Blue 
list  follows:  WMAQ  WEAF  WBZ- 
WBZA  WJAR  KYW  WBAL  WRC 
WGY  WBEN  WHAM  KDKA 
WTAM  WXYZ  WLW  WHO  WIRE 
KWK  KSTP  WOW  WDAF  WTMJ 
KOA  KDYL  KPO  KFI  KGW 
KOMO  KHQ.  In  Detroit  and  St. 
Louis,  WWJ  and  KSD  will  be  used 
starting  Sept.  24. 

On  April  24  when  daylight  sav- 
ing time  went  into  effect  in  a  num- 
ber of  cities,  General  Mills  in  its 
spot  schedule  using  Hymns  of  All 
Churches  and  Betty  and  Bob 
switched  time  on  six  of  the  18  sta- 
tions used,  bringing  practically  all 
the  broadcasts  into  the  morning 
period.  Half-hour  transcriptions 
cut  by  RCA-Chicago  of  Hymns  of 
All  Churches  and  Betty  &  Boh  are 
on  the  following  stations:  KWKH 
WHO  WOAI  KPRC  WFAA  KFYR 
WGBI  WBT  KOB  WGY  WKY 
WEBC  KTUL  woe  WHAS  WLW 
WTAD  WIBW. 


Kellogg  NBC  Series 

KELLOGG  Co.,  Battle  Creek, 
(wheat  Krispies)  on  May  2  starts 
sponsorship  of  Don  Winslow  of  the 
Navy,  NBC  program  which  was 
sponsored  during  the  winter  by  lo- 
dent  Chemical  Co.  and  has  since 
been  broadcast  as  a  sustaining 
feature.  The  program  is  heard  five 
days  a  week  and  will  be  sponsored 
on  a  split  Red  network  of  five  sta- 
tions. It  continues  sustaining  on  a 
number  of  other  stations.  Agency 
for  Krispies  is  Hays  MacFarland 
&  Co.,  Chicago. 


Penn  Starts  Sports 

PENN  TOBACCO  Co.,  Wilkes- 
barre.  Pa.  (Kentucky  Club  tobac- 
co), has  started  a  series  of  daily 
sports  broadcasts  on  WCCO,  Min- 
neapolis. The  programs,  called 
The  Extra  Inning,  include  com- 
plete scores  of  baseball  games 
played  in  the  American  Assn.,  the 
National  and  American  Leagues 
are  given,  along  with  forecasts 
and  results  of  other  important 
athletic  events.  Similar  schedules 
on  other  stations  are  now  in  prep- 
aration bv  the  agencv,  RuthraufF 
&  Ryan,  N.  Y. 


Drawn  for  Broadcasting  by  Sid  Hix 
"Be  ready  to  cut  'em  off  at  any  time — they  both  used  to  be  traveling 

salesmen." 


AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strike)  sponsoring  .Eay 
Kyser's  Musical  KJass  on  78  NBC- 
Red  stations,  next  fall  will  route  the 
show  among  the  colleges  and  uni- 
versities, to  give  the  audience-partici- 
pation features  of  the  program  a 
•'100%  collegiate  comple.xion." 
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nnouncing 


RADIO  STATION 


ST.  LOUIS 

MISSOURI 
(Now  Under  Construction) 


1000  Watts...  Full  Time 


Owned   and   Operated  by 

THE  STAR -TIMES  PUBLISHING  CO 


FCC's  Questionnaire  Parade 
Providing  Multitude  of  Facts 

Fiscal  Probe  Is  Followed  by  Requests  for  Data 
On  Program  Operations  and  Employment 


HAVING  responded  to  the  most 
comprehensive  questionnaire  on 
their  fiscal  operations  yet  required 
of  them,  U.  S.  broadcast  stations 
now  are  confronted  with  the  neces- 
sity of  answering  even  more 
searching  FCC  interrogatories  re- 
lating to  programs  and  employ- 
ment. 

On  April  27,  the  FCC  account- 
mg  department  had  on  hand  590 
replies  from  stations  on  the  finan- 
cial questionnaire.  But  additional 
questions  were  propounded  in  a 
supplemental  form  sent  out  the 
same  day,  with  replies  due  May  7. 
The  preceding  week  the  Commis- 
sion had  sent  out  questionnaires  on 
programs  and  employment. 

Summaries  of  the  data  will  be 
made  available  in  connection  with 
the  projected  hearings  on  both  su- 
perpower and  chain-monopoly  as- 
pects of  broadcasting.  The  type  of 
data  to  be  computed,  however,  will 
depend  upon  instructions  given  the 
accounting  department  by  the  two 
separate  committees  designated  to 
conduct  the  inquiries. 

William  J.  Norfleet,  chief  ac- 
countant, declared  April  27  that  in 
general  the  returned  question- 
naires were  filled  out  to  conform 
with  requirements.  There  is  no  in- 
tention of  making  public  the  in- 
dividual questionnaire  returns  but 
the  information  will  be  analyzed 
under  suitable  headings  and  break- 
downs on  an  industry-wide  basis. 

In  addition  to  the  questionnaire 
on  financial  operations  of  stations 
for  the  1937  calendar  year,  the 
Commission  sent  out  one  relating 
purely  to  network  operation,  like- 
wise for  use  in  conjunction  with 
both  investigations  but  more  par- 
ticularly for  the  chain-monopoly 
inquiry. 

Some  two  dozen  questionnaires 
were  sent  out  to  national  and  re- 
gional networks  with  the  request 
that  the  information  be  returned 
by  May  1. 

Contents  of  Questionnaires 

On  April  22  the  superpower  com- 
mittee sent  out  to  all  stations  two 
questionnaires  eliciting  detailed  in- 
formation on  program  service  and 
personnel  of  all  existing  stations 
in  the  regular  broadcast  band  to 
be  used  in  connection  with  the 
June  6  hearings  and  for  other  pur- 
poses. Stations  were  asked  to  sub- 
mit in  duplicate  to  the  Commis- 
sion by  May  18  the  information 
sought  in  the  questionnaires. 

The  employe  questionnaire  sought 
information  on  the  number  of  em- 
ployes engaged  full  time  and  part 
time  and  the  wages  paid  during 
the  week  beginning  March  6,  1938 
lin  every  class  of  station  operation. 
I  The  questionnaire  was  broken 
[down  into  two  categories — execu- 
itive,  under  which  were  listed  gen- 
eral managerial,  technical,  pro- 
gram, commercial  and  publicity, 
and  as  a  second  classification,  em- 
ployes. In  a  sub-classification,  the 
(number  of  technical  employes  en- 
gaged in  research  and  development 
and  in  operating  was  requested. 

Under  the  general  heading  "Pro- 
Igram"  were  the  following:  Pro- 
duction, writers,  announcers,  staff 


musicians,  other  artists,  miscel- 
laneous. In  the  commercial  classi- 
fication, the  number  of  outside 
salesmen  and  of  promotion  and 
merchandising  employes,  was  re- 
quested together  with  wages.  The 
final  classification  was  general  and 
administration,  including  account- 
ing, clerical,  stenographic,  and 
miscellaneous. 

The  second  questionnaire,  cover- 
ing programs,  asked  for  a  sum- 
mary of  the  programs  broadcast 
over  stations  during  the  week  of 
March  6.  All-inclusive  in  scope,  it 
asked  for  a  breakdown  of  commer- 
cial and  sustaining  programs,  those 
from  national  networks,  regional 
networks,  originated  locally,  tran- 
scriptions, records  and  announce- 
ments, and  a  similar  breakdown  on 
sustaining  programs  plus  a  total 
of  all  of  them.  Under  "type  of 
program",  the  questionnaii-e  sought 
information  on  music,  whether  sei- 
ious,  light,  popular  or  other;  dra- 
matic, including  general  drama, 
comedy  scripts  and  children's 
drama;  variety;  talks  and  dia- 
logues, with  the  time  devoted  to 
social  and  economic;  literature, 
history  and  general  cultural; 
household  and  others  of  special  in- 
trest  to  women;  farm  management 
and  others  of  special  interest  to 
farmers;  political  and  general. 

Submitted  Under  Oath 

Under  the  heading  "news", 
time  devoted  to  news  reports,  sport 
flashes,  market  crops  and  weather 
reports  was  sought.  A  sixth  head- 
ing was  "religious  and  devotional", 
and  the  final  "special  events",  brok- 
en down  into  meetings  and  occa- 
sions of  civic  interest,  sports,  and 
other.  There  was  also  a  miscellan- 
eous classification. 

As  required  in  previous  ques- 
tionnaires, the  replies  must  be 
sworn  to  by  stations. 

The  new  questionnaires  occa- 
sioned some  concern,  particularly 
that  portion  relating  to  programs. 
The  vast  amount  of  detail  asked 
for  in  the  program  breakdown,  it 


REALIZING  the  profit  of  tying-in 
the  buying  habits  of  women  with 
their  social  activities,  WATL,  At- 
lanta, Ga.,  is  running  a  contest 
under  sponsorship  of  the  local  At- 
lantic &  Pacific  stores.  Rather 
than  award  prizes  to  individual 
women,  the  contest  offers  a  total 
of  $2,000  in  prizes  to  women's  or- 
ganizations, such  as  clubs,  federa- 
tions, church  groups. 

Votes  are  given  for  each  proof  of 
purchase,  one  vote  for  each  penny 
purchase  of  any  article  at  any 
local  A&P  store  and  many  votes 
with  the  purchase  of  specific  items 
listed  in  a  pamphlet  distributed  by 
WATL.  For  example:  Three 
pounds  of  Eight  O'Clock  coffee,  100 
votes;  24  pounds  of  Postel's  Ele- 
gant flour,  200  votes.  Developments 
in  the   contest  with  considerable 


REUNION  IN  TULSA— W  hen 
Neal  Barrett,  Hearst  Radio  vice- 
president  in  charge  of  Southwest 
stations  (left) ;  Peggy  Stone,  sta- 
tion relations  director  of  Interna- 
tional Radio  Sales,  and  Murray 
Grabhorn,  IRS  vice-president,  re- 
cently visited  Tulsa,  it  gave  J. 
Buryl  Lottridge,  KTUL  director  of 
advertising,  an  opportunity  to  show 
his  prowess  as  a  cameraman. 


is  felt,  cannot  be  procured  from 
station  records  with  ease  since 
stations  generally  follow  broader 
categories  than  those  specified.  In 
other  words,  it  is  believed  thaf 
many  stations  will  not  be  able  to 
provide  accurate  information  in 
every  category  for  the  week.  If 
similar  information  is  required  in 
the  future  it  will  necessitate  wide- 
spread changes  in  station  logs  and 
records,  just  as  the  financial  ques- 
tionnaire found  many  stations  in 
the  position  of  not  having  records 
sufficiently  complete  to  provide  all 
of  the  data  sought.  No  great  diffi- 
culty was  expected  to  be  encoun- 
tered in  connection  with  the  em- 
ployment questionnaire. 

Some  More  Questions 

To  amolifv  the  questionnaire  on 
station  fiscal  operations  the  FCC 
on  April  27  sent  to  all  stations  a 
supplemental  questionnaire  s  e  e  k- 
ing  further  information.  The  ad- 
ditional data  was  requested  by  May 
7.  One  new  question  requiring  a 
"yes  or  no  answer"  read: 

"Does  licensee  have  any  arrange- 
ment, contractual  or  otherwise, 
with  any  person,  firm,  corporation, 
or  others  (excepting  networks), 
such  as  (for  example)  for  the  sale 
of  station's  time  or  for  the  pay- 
ment of  management  commissions 
or  fees;  because  of  which  arrange- 
ment (a)  the  station's  gross  rev- 
enue, (b)  the  expenses  of  operat- 


emphasis  on  the  group  that  is  lead- 
ing are  announced  on  Treasure 
Chest,  a  six-weekly  half -hour  morn- 
ing program  sponsored  by  A  &  P. 
The  coupon-votes  plug  the  pro- 
gram and  carry  the  suggestion, 
"Vote  this  coupon  for  your  favorite 
church  PTA,  or  Charity."  WATL 
is  merchandising  the  series  with 
window  displays,  blotters,  posters, 
labels,  jumbo  telegrams  and  con- 
test pamphlets. 

Six  monthly  awards  of  $250  each 
are  made  and  a  grand  prize  of 
$500  will  conclude  the  series.  A 
number  of  smaller  cash  prizes  are 
given  runners-up.  The  contest 
started  Feb.  15  and  will  end  Sept. 
1.  WATL  stresses  the  fact  that  a 
contest  of  this  sort  is  a  dignified 
way  for  the  women  to  earn  money 
for  their  favorite  organizations. 


ing  the  station,  or  (c)  any  other 
items  that  in  the  absence  of  such 
an  arrangement  would  have  been 
renorted  in  licensee's  response  at 
page  2;  were  not  fully  reported  by 
licensee  in  accordance  with  Order 
No.  38?" 

Then,  if  the  answer  on  that  ques- 
tion was  in  the  affirmative,  the 
station  was  asked  to  set  forth  in 
detail  the  terms  of  such  arrange- 
ment and  to  set  forth  in  a  separate 
statement  the  portion  of  revenues, 
operating  expenses  or  other  items 
of  expense  which  because  of  such 
an  arrangement  were  not  included 
in  the  response  to  the  original 
order. 

Apropos  the  question  of  the  orig- 
inal interrogatory  relating  to  sta- 
tion discounts,  the  FCC  sought  to 
clear  up  any  misunderstanding  re- 
garding them.  It  said  that  it  sought 
to  procure  the  amount  of  gross  sales 
to  advertisers,  networks  and  other 
users  of  station  time,  talent  and 
other  facilities  and  services,  after 
deducting  only  time  and  frequency 
discounts,  or  cash  discounts,  if  the 
latter  conforms  to  past  accounting 
practice,  irrespective  of  distribu- 
tions to  others.  Another  question 
regarding  expenses  incurred  in 
furnishing  the  facilities  and  ser- 
vices resulting  in  the  gross  sales 
figure,  it  was  added,  should  repre- 
sent all  such  expenses,  irrespective 
of  the  fact  that  portions  may  be 
borne  by  parties  other  than  the  sta- 
tion pursuant  to  any  contracts  or 
arrangements  entered  into  by  them. 

As  of  April  27,  the  FCC  Account- 
ing Department  had  received  ap- 
proximately 590  replies  to  its  orig- 
inal questionnaire.  Actual  analysis, 
however,  cannot  get  underway  on 
all  phases  of  the  questionnaire  un- 
til the  supplemental  questions  are 
submitted  by  May  7. 


FCC  Approves  Transfer 
Of  KFXR,  Oklahoma  City 

TRANSFER  of  KFXR,  Oklahoma, 
City  local,  from  the  Exchange  Ave- 
nue Baptist  Church  to  Plaza  Court 
Broadcasting  Co.  for  $50,000  cash, 
was  approved  by  the  FCC  April  23 
by  a  4  to  3  vote.  Chairman  Mc- 
Ninch  and  Commissioners  Case 
and  Payne  dissented.  The  station, 
operating  on  1310  kc.  unlimited 
time  with  100  watts  night  and  250 
day,  has  been  licensed  to  the  church 
but  was  operated  under  lease  by 
B.  C.  Thomason,  chairman  of  the 
board  of  deacons  of  the  church. 
Question  regarding  the  lease  was 
raised  in  connection  with  the  sta- 
tion's renewal  of  license  and  with 
its  assignment. 

The  new  licensee.  Plaza  Court 
Broadcasting  Co.,  is  headed  by  M. 
S.  McEldownev,  secretary  -  treas- 
urer, who  owns  $60,000  of  the  $90,- 
000  outstanding  capital  stock ;  John 
D.  Thomas,  president,  owning  $15,- 
000,  and  Charles  E.  Johnson,  vice- 
president,  owning  $15,000.  All  are 
described  as  residents  of  Oklahoma 
City. 


Big  Yank  Bnys  Spots 

RELIANCE  MFG.  Co.,  Chicago 
(Big  Yank  work  shirts)  has  start- 
ed quarter-hour  Saturday  morn- 
ing programs  featuring  live  hill- 
billv  talent  on  WLS,  WLW,  WHO, 
WJR  and  KDKA.  Other  stations 
may  be  added  in  the  South  and 
Southwest.  Mitchell-Faust  Adv.  Co., 
Chicago,  is  agency. 


CONTEST  FOR  WOMEN'S  CLUBS 

Social  Groups  Compete  for  Cash  Prizes  in  Series 
 Sponsored  by  Atlanta  A&P  Stores  
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WesternNewspaperUnionPlansChain 


Rural  Syndicate  Would 
Cover  Advertising 
And  Programs 

FORMATION  of  a  "network"  of 
small-town  stations  which  even- 
tually might  be  linked  by  wire  and 
which  would  be  sold  to  national 
advertisers  on  a  group  or  "pack- 
age" basis,  is  being  projected  by 
the  Western  Newspaper  Union, 
syndicate  which  for  72  years  has 
served  the  rural  weekly  press  with 
both  editorial  and  national  adver- 
tising. 

Broadcasting  learned  April  22 
that  the  Union,  which  recently  was 
revitalized,  has  created  a  sub- 
sidiary identified  as  Western  Ra- 
dio Union,  which  already  has  be- 
gun contacting  local  stations  on 
the  Pacific  Coast.  It  is  reported 
the  new  corporation  has  a  $1,000,- 
000  capitalization  and  will  seek, 
through  its  34  branch  offices,  to 
effect  a  mutual  small-station  or- 
ganization on  a  nationwide  basis. 
The  decision  to  proceed  was 
reached  at  a  meeting  of  the  com- 
mittee on  operations  of  the  Union 
held  in  New  York  last  month,  fol- 
lowing a  general  meeting  of  branch 
managers  in  Chicago. 

Although  the  primary  purpose 
of  the  project  is  to  serve  rural 
markets,  the  plan  contemplates  in- 
vasion of  larger  cities  also  in  con- 
nection with  the  ultimate  wire 
project.  Concentrated  coverage  of 
smaller  markets  will  be  sought  but 
where  wire  lines  pass  through 
larger  cities,  the  plan  is  to  link 
stations  wherever  possible  in  such 
populous  centers.  Ultimately,  the 
hope  is  to  set  up  a  nationwide  wire 
network  with  smaller  units  in  out- 
lying communities  to  be  served  by 
transcription.  Negotiations,  it  is 
understood,  are  going  forward  with 
a  transcription  manufacturer  and 
program  production  organization. 

Once  Planned  by  NIB 

While  the  entire  project  has  not 
been  fashioned,  the  basic  plan,  it 
is  understood,  is  that  of  providing 
both  program  and  national  adver- 
tising service  for  small  stations  to 
be  sold  as  a  group.  The  idea  is  not 
new,  since  it  has  been  projected  in 
the  past  by  several  organizations 
but  without  success.  The  last  effort 
was  made  by  National  Independent 
Broadcasters,  local  station  group, 
some  two  years  ago,  but  never  got 
beyond  the  paper  stage. 

The  key  men  in  the  new  project 
are  Homer  N.  Preston,  Chicago 
banker,  president  of  Industrial  As- 
sociates, and  of  H.  N.  Preston  Co., 
financial  advisors,  and  R.  Hosken 
Damon,  president  of  Johnson  Fare 
Box  Co.,  Chicago,  and  of  the  Bow- 
ser Pump  Co.,  Fort  Wayne,  who 
recently  acquired  preferred  stock 
interest  in  Western  Newspaper 
Union.  Edward  C.  Johnston,  vice- 
president  and  treasurer,  who  head- 
quarters in  New  York,  is  the  oper- 
ating head  of  the  Union.  The  com- 
mittee on  operations  is  made  up  of 
Mr.  Damon  as  chairman  and  Mr. 
Johnston  and  Herbert  H.  Fish  Jr., 
vice-president. 

Herbert  L.  Wilson,  New  York 
consulting  engineer,  has  been  re- 
tained as  engineering  advisor  and 
is  said  to  be  actively  engaged  in 
development  of  wire  and  other 
technical  plans,  including  selection 


of  outlets.  Present  plans  envisage 
launching  of  the  project  on  a  serv- 
ice basis  by  September. 

Handling  Pacific  Coast  opera- 
tions, which  are  the  first  to  pro- 
ceed, is  William  J.  Gleeson,  for- 
mer Oakland  broadcaster  who  has 
been  identified  with  broadcast  op- 
erations on  the  Pacific  Coast  for 
a  number  of  years.  It  is  reported 
he  has  contacted  several  local  sta- 
tions in  that  area.  Stations  in  the 
East  and  South  also  have  been  con- 
tacted during  the  last  fortnight. 

Should  the  preliminary  plan  get 
underway,  it  is  understood,  the 
Radio  Union  hopes  to  contract  for 
lines  with  the  objective  of  form- 
ing a  fourth  "national  network" 
striking  at  the  rural  or  "Class  D" 
markets.  These  are  described  as 
areas  of  10,000  or  less  population. 
Revenue  would  come  both  from  the 
sale  of  spot  time  for  the  entire 
group  as  a  group,  and  through 
eventual  wire  hookups.  The  whole 
plan  is  seen  as  a  projection  of  the 
Newspaper  Union  idea  into  radio. 

Western  Newspaper  Union  serv- 
ices about  3,700  weeklies,  and 
non-daily  papers  throughout  the 
country  and  has  been  in  business 
for  about  75  years.  Its  service 
commonly  is  known  as  "boiler- 
plate" or  a  duplication  of  the  same 
editorial  features  and  national  ad- 
vertising for  its  entire  paper  list. 
The  organization  is  operated  from 
34  branches  maintained  through- 
out the  country  and  these  presum- 
ably will  be  used  as  the  radio  focal 
points  in  each  district. 

Purchase  of  Stock 

Messrs.  Preston  and  Damon,  who 
are  said  to  have  injected  new  life 
into  the  newspaper  organization, 
about  six  months  ago  purchased 
the  preferred  stock  of  the  company 
from  the  Jocelyn  estate.  At  the 
time  they  joined  the  organization, 
it  is  understood  they  had  in  mind 
extension  into  the  rural  radio  field. 

New  York  headquarters  are  at 
310  E.  45th  St. 

One  phase  of  the  plan  contem- 
plates the  setting  up  of  31  regional 
segments  of  the  netwoi'k  which 
would  parallel  a  like  number  of  na- 
tionwide trading  areas  served  by 
WNU.  Advertisers  now  can  pur- 
chase either  the  entire  WNU  list 
of  some  3,700  newspaper  affiliates 
or  use  particular  trading  areas 
which  in  the  main  cover  two  or 
three  states. 

The  radio  project  would  be  fash- 
ioned in  the  same  manner,  it  is 
understood,  with  advertisers  offer- 
ed either  the  entire  "list"  of  sta- 
tions or  individual  trading  area 
groups.  One  to  ten  stations  in  each 
state  would  join  with  Western  Ra- 
dio Union  and  cooperate  with  the 
daily  and  weekly  newspaper  affil- 
iates in  the  areas. 

The  regional  networks  would 
center  in  cities  now  trade  area 
headquarters  for  Western  News- 
paper Union.  These  are  Atlan- 
ta, Baltimore,  Billings,  Birming- 
ham, Boston,  Chicago,  Cincin- 
nati, Cleveland,  Dallas,  Denver, 
Des  Moines,  Detroit,  Fargo,  Hous- 
ton, Indianapolis,  Kansas  City,  Lin- 
coln, Little  Rock,  Memphis,  Mil- 
waukee, Minneapolis,  New  York, 
Oklahoma  City,  Omaha,  Pitts- 
burgh,  Portland,   St.   Louis,  Salt 


CBS  Covers  Hitler 

HISTORY  was  made  in  a 
hurry  on  March  11,  1938, 
when  Hitler  negotiated  his 
famous  Austrian  coup.  Proud 
of  its  coverage  of  the  epoch- 
al event,  CBS  has  issued  a 
brochure  Vienna  March,  1938, 
reviewing  the  swiftly  mov- 
ing developments.  The  CBS 
story  is  told  in  the  style  of 
a  log,  with  text  of  news 
broadcasts  presented  day  by 
day.  The  booklet  closes  with 
acknowledgements  to  news 
sources,  foreign  broadcast  of- 
ficials, and  CBS  sponsors 
who  relinquished  time. 


Lake  City,  San  Francisco,  Sioux 
City  and  Wichita. 

Mr.  Damon  declared  the  pro- 
posed chain  might  have  as  many 
as  300  outlets.  Stations  in  key  cit- 
ies have  not  yet  been  lined  up,  he 
said.  He  emphasized  that  Western 
Newspaper  Union  will  not  own 
any  of  the  stations  but  will  merely 
align  them  as  affiliates  on  a  syn- 
dicated basis  just  as  it  serves  news- 
papers. He  said  that  syndicated 
news  on  radio  would  be  given  af- 
filiated stations  in  member  news- 
papers, with  sponsors  names  tied 
into  programs.  Western  Radio 
Union  would  pay  WNU  for  the  ra- 
dio columns,  with  the  stations 
themselves  paying  for  the  news  ser- 
vice which  would  be  furnished. 


MACY  GROUP  SEEKS 
CONTROL  OF  WFAS 

PROPOSED  sale  of  WFAS,  White 
Plains,  N.  Y.,  to  the  Macy  inter- 
ests publishing  a  group  of  news- 
papers in  Westchester  County,  New 
York,  was  disclosed  April  22  when 
application  for  transfer  of  owner- 
ship was  filed  with  the  FCC.  The 
proposed  purchasers  are  J.  Noel 
Macy,  president  of  the  newspaper 
group,  and  Valentine  E.  Macy  Jr., 
who  are  cousins  of  Kingsland 
Macy,  former  state  Republican 
leader,  now  Republican  leader  of 
Suffolk  County  and  also  the  pub- 
lisher of  several  Long  Island  news- 
papers. 

The  deal  contemplates  transfer 
of  716  out  of  800  shares  of  pre- 
ferred stock  and  1,000  shares  of 
common  stock,  the  full  issue,  in 
Westchester  Broadcasting  Corp., 
licensee  of  the  station,  for  a  total 
consideration  of  |25,500.  Transfer- 
or would  be  Selma  Seitz,  of  Yon- 
kers,  who  with  her  husband,  Frank 
A.  Seitz  operates  the  station. 

WFAS  is  a  100-watter  on  1210 
kc.  It  shares  time  with  WGBB, 
Freeport,  N.  Y.;  WMBQ,  Brook- 
lyn, and  WGNY,  Newburgh,  N.  Y. 
Westchester  County  Publishers 
Inc.,  headed  by  J.  Noel  Macy,  pub- 
lishes the  Yonkers  Herald-States- 
man, Tarrytown  News,  Port  Ches- 
ter Item,  Ossining  Citizen-Re gister, 
Mt.  Vernon  Argus,  New  Rochelle 
Standard-Star,  Mamaroneck  Times. 


RENAMING  OF  CASE 
IS  EXPECTED  SOON 

REAPPOINTMENT  of  Commis- 
sioner Norman  S.  Case  to  the  FCC 
for  a  seven-year  term  from  July  1 
is  confidently  expected  in  Adminis- 
tration circles 
prior  to  adjourn- 
ment of  Congress. 
While  no  word 
was  forthcoming 
from  the  White 
House,  all  signs 
point  to  renomi- 
nation  of  the  Re- 
publican member, 
who  has  been  on 
Gov.  Case  the  FCC  since  its 
creation  in  1934. 

Gov.  Case's  term  expires  under 
the  staggered  year  appointment 
system  provided  in  the  Communi- 
cations Act.  He  would  be  named 
to  succeed  himself  for  a  seven- 
year  term.  A  native  of  Rhode 
Island,  Governor  Case  served  as 
its  Chief  Executive  and  also  as 
chairman  of  the  Confei'ence  of 
Governors  at  the  time  President 
Roosevelt  was  Governor  of  New 
York.  Gov.  Case  is  a  personal  ac- 
quaintance of  the  President.  It  is 
understood  the  Senatorial  Delega- 
tion from  Rhode  Island  has  peti- 
tioned the  President  for  his  reap- 
pointment, along  with  a  number 
of  other  leading  public  officials. 

While  Congress  is  expected  to 
adjourn  early  in  June,  it  is  antici- 
pated the  nomination  will  be  made 
in  advance  of  adjournment  to  per- 
mit Senate  confirmation.  Other- 
wise, the  appointment  would  have 
to  be  made  on  a  recess  basis  with 
confirmation  to  come  at  the  next 
session  of  Congress  convening  in 
January. 


Laredo  Station  to  Begin 
Operation  in  Late  May 

KPAB,  new  local  authorized  in 
Laredo,  Tex.,  last  February,  will 
start  actual  operation  the  latter 
part  of  May,  according  to  an- 
nouncement April  22  by  M.  M. 
Valentine,  president  and  owner  of 
the  station.  Mr.  Valentine  is  an 
electrical  engineer  and  a  radio 
amateur,  and  also  operates  a  small 
citrus  fruit  orchard. 

Pat  Baxter,  formerly  with  the 
commercial  department  of  KABC, 
San  Antonio,  has  been  named  com- 
mercial manager  of  KPAB.  Jim- 
mie  Willson,  former  manager  of 
KBST,  Big  Spring,  will  direct  pro- 
grams and  other  studio  activities. 
Mr.  Valentine  will  assume  the  sta- 
tion's general  management  and  al- 
so supervise  technical  operations. 

A  new  Western  Electric  trans- 
mitter has  been  purchased  and  will 
be  housed  in  a  specially  construct- 
ed building.  Modern  studios  and 
offices  have  been  established  in 
Laredo's  Hamilton  Hotel.  The  sta- 
tion will  operate  full  time  on  1500 
kc.  with  250  watts  day  and  100 
watts  night. 


Steelcote  Spots 

STEELCOTE  Mfg.  Co.  of  Can- 
ada, Toronto  (rubebr  enamel),  on 
May  4  starts  13  one-minute  an- 
nouncements on  CJIC,  Sault  Ste. 
Marie,  Ont.;  CJRC,  Winnipeg, 
Man.;  CFCN,  Calgary,  Alta.,  and 
CKPR,  Fort  William,  Ont.  The  ac- 
count was  handled  by  Benison  Co., 
Toronto. 


Page  26  •  May  1,  1938 


BROADCASTING  •  Broadcast  Advertising 


Crop  Reports  Foreiell 

SALES  INCREASES 


in    WHY'S  Area 


On  the  basis  of  April  1  prospects  the  1938 
Oklahoma  wheat  crop  is  indicated  as  the  third 
best  of  record  .  .  .  the  second  largest  of  any  state 
.  .  .  the  greatest  since  1931. 

This  favorable  condition  follows  closely  on  the 
heels  of  Babson's  advice  to  detour  around  less 
favorable  areas  and  go  after  business  in  Okla- 
homa. 

This  near  record  wheat  crop  will  be  ready  to 
convert  into  spendable  cash  in  June  and  July. 
How  it  will  be  spent  is  the  chief  topic  of  conver- 


sation in  thousands  of  Oklahoma  homes  today. 
The  best  way  to  get  your  name  and  your  product 
into  these  discussions  is  through  WKY  .  .  .  the 
station  with  the  largest  audience  in  the  greatest 
sales-producing  area  of  Oklahoma. 


REPRESENTATIVE 


  THE    KATZ    AGENCY,  INC. 


AFFILIATED   WITH   THE    OKLAHOMA   PIJBLISHING  COMPANY 


FCC  Cites  More  Stations  on  Programs 
As  Complaint  Committee  Remains  Idle 


WHILE  its  "Committee  on  In- 
formal Complaints"  studies  rather 
lackadaisically  the  question  of  pro-  , 
gram  actions  against  stations  with/ 
a  view  to  reforming  procedure,  the 
FCC  continues  to  cite  stations  orj 
such  matters,  with  growing  comJ 
plaints  from  licensees. 

At  the  FCC  meeting  April  20  a!, 
number  of  stations  were  given  tem 
porary  renewals  because  of  pro 
gram  complaints,  while  other  tem- 
porary renewals  were  made  reg- 
ular after  investigation  of  com- 
plaints had  proved  them  unjusti- 
fied. The  sudden  practice  of  noti- 
fying stations  of  all  complaints 
filed  against  them,  whether  well- 
founded  or  otherwise,  was  resort- 
ed to  several  months  ago  by  the 
FCC  as  part  of  a  new  procedure. 

After  many  protests  against  the 
action,  the  FCC  set  up  a  commit- 
tee of  three  to  study  the  whole 
question.  It  originally  comprised 
Chairman  McNinch  and  Commis- 
sioners Sykes  and  Payne,  but  on 
March  23,  it  is  learned,  Chairman 
McNinch  asked  that  he  be  relieved 
of  the  assignment  and  Commission- 
er Craven  was  appointed  instead. 
The  committee  held  a  meeting  in 
mid-April  at  which  time  it  asked 
the  law  department  for  specific  in- 
formation. It  has  been  inactive 
since  and  there  is  no  indication 
when  it  will  submit  its  report. 

Hearings  Ordered 

At  its  April  20  meeting,  the  FCC 
set  for  hearing  the  renewal  appli- 
cation of  WNAX,  Yankton,  S.  D., 
because  of  a  program  having  to 
do  with  a  processing  tax  and  pend- 
ing investigation  of  other  program 
service.  Simultaneously,  it  re- 
manded for  further  hearing  the 
application  for  transfer  of  the  sta- 
tion to  the  South  Dakota  Broad- 
casting Corp.,  under  which  the 
C  0  w  1  e  s  interests  operating  the 
Iowa  Broadcasting  System  and 
Des  Moines  Register-Tribune  would 
take  over  the  station.  The  hearing 
will  also  involve  the  license  re- 
newal. 

WKBW,  Buffalo,  was  designat- 
ed for  hearing  on  its  renewal  be- 
cause of  a  complaint  from  Dr.  J. 
H.  J.  Upham,  dean  of  the  Col- 
lege of  Medicine  of  Ohio  State  Uni- 
versity, against  a  program  by  Burt 
Wakelee  regarding  the  medical 
school  of  the  University  and  anti- 
vivisection. 

WAAB,  Boston,  was  given  a  tem- 


porary license  renewal  for  two 
months  from  May  1  because  of  a 
complaint  by  Lawrence  J.  Flynn, 
said  to  be  a  former  employe  of  the 
Yankee  Network,  alleging  improp- 
er program  operations  by  the  sta- 
tion. It  is  understood  also  that  a 
previous  complaint  of  a  similar  na- 
ture against  WNAC,  Boston,  also 
owned  by  John  Shepard  3rd,  had 
been  dropped  after  investigation. 

A  complaint  against  WAAB  in- 
volving broadcasts  by  Rev.  Gerald 
L.  K.  Smith,  former  Huev  Long 
Ten-^-iripnt.  who  set  out  to  form 
p  "C^mm'tt<^a  of  One  Minion  "  wq=; 
dropped  and  presumably  will  be 
dropped  against  other  stations  that 
have  been  given  temporary  licenses 
for  the  same  reason.  Complaints 
against  WDAF,  Kansas  City,  in- 
volving a  transcription  identified 
as  Rube  Appleby  and  against  cer- 
tain other  stations  for  the  same 
program,  were  dropped  and  regu- 
lar licenses  were  granted.  A  com- 
plaint against  WJSV,  Washington, 
by  John  P.  Davis,  national  secre- 
tary of  the  National  Negro  Con- 
gress, alleging  improper  statements 
in  a  news  broadcast,  likewise  was 
dropped. 

The  whole  procedure  of  citing 
stations  on  complaints,  whatever 
their  nature,  has  been  under  fire 
since  it  was  instituted  several 
months  ago.  Several  commissioners 
feel  that  complaints  should  be 
thoroughly  investigated  before  any 
action  is  taken  against  stations  or 
they  are  notified.  TssuaT'e  of 
temporary  licenses,  it  is  held,  stig- 
matizes the  stations  and  permits 
competitors  to  embark  upon  "whis- 
pering campaigns"  which  under- 
mine their  operations. 

A  united  appeal  by  the  industry 
to  the  FCC  for  thorough  investiga- 
tion of  complaints  before  any  for- 
nix' Hction  is  tpk°n.  in  the  way  of 
notice  or  temporary  licenses,  has 
been  advocated  among  station 
groups.  The  NAB  also  has  been  ap- 
proached. It  is  felt  that  the  FCC 
should  not  consider  informal  com- 
plaints unless  they  are  bona  fide 
and  meet  pre-determined  standards 
as  required  in  cases  involving  pub- 
lic utility  carriers  under  FCC  jur- 
isdiction. Under  such  a  procedure 
unverified  complaints  and  purely 
program  citations  which  have  not 
been  investigated  would  not  be  giv- 
en undue  weight  and  stations  would 
not  be  penalized  until  actual  proof 
was  available  that  they  were  not 
operating  in  public  interest. 


Federal  Stations 
For  International 
Service  Favored 

Joint  Federal  Group  to  Urge 
Government  Broadcasting 

ESTABLISHMENT  of  several  in- 
ternational stations  to  be  operated 
directly  by  the  Government  to 
strengthen  goodwill  between  the 
United  States  and  the  Pan  Ameri- 
can nations  will  be  recommended 
by  the  Interdepartmental  Commit- 
tee on  International  Broadcasting, 
according  to  reports  current  in  of- 
ficial circles.  The  committee,  of 
which  FCC  Chairman  McNinch  is 
the  head,  has  completed  its  tenta- 
tive report  and  it  will  be  submitted 
to  President  Roosevelt  within  a 
short  time.  Whether  the  report  will 
be  made  public  depends  upon  the 
President. 

Meanwhile,  Senator  Bone  (D- 
Wash.),  chairman  of  the  Senate  In- 
terstate Commerce  subcommittee  to 
which  the  Chavez-McAdoo  bill  for 
creation  of  a  Government  station 
in  San  Diego  was  referred,  de- 
clared April  26  he  pronosed  to  hold 
hearings  on  the  measure  before  ad- 
journment of  Congress.  No  definite 
date,  however,  has  been  set  and  it 
is  generally  predicted  there  will  be 
no  action  on  any  radio  legislation 
at  this  session. 

Still  Another 

A_  third  bill  for  a  Government 
station  was  introduced  in  the 
House  April  18  by  Rep.  Green  (D- 
Fla.)  proposing  that  such  a  Pan 
American  station  be  located  in 
Jackson\ille.  Identical  with  the  Cel- 
ler  Bill,  which  was  introduced  Feb. 
3,  1937,  the  measure  diff'ers  only 
with  respect  to  location  of  the  sta- 
tion. The  Celler  Bill  proposed  that 
the  station  be  situated  in  Washing- 
ton. It  is  regarded  as  a  measure  to 
offset  the  Chavez  proposal  for  a 
station  in  San  Diego. 

The  Interdepartmental  Commit- 
tee has  been  functioning  since  last 
February  and  has  held  a  series  of 
meetings.  A  fact-finding  study  was 
undertaken  to  ascertain  the  "desir- 
ability of  setting  up  government 
stations.  Disposal  of  five  interna- 
tional shortwave  channels,  four  of 
which  are  now  allocated  temporar- 
ily to  World-Wide  Broadcasting 
Co.  of  Boston,  and  to  General  Elec- 
tric Co.,  for  use  by  the  Pan  Ameri- 
can nations  in  interchange  of  pro- 
grams, was  the  main  purpose  of 
the  committee  activity.  The  object 
is  to  offset  propaganda  bi-oadcasts 
directed  to  Latin  America  by  dic- 
tator nations. 

Chaii-man  McNinch  conferred 
with  President  Roosevelt  April  19, 
at  which  time  he  discussed  the  com- 
mittee report  and  promised  it 
would  be  submitted  within  ten 
days.  He  also  informed  the  Presi- 
dent the  FCC  is  practically  cur- 
rent on  its  broadcast  docket  and 
that  no  cases  are  being  held  up 
on  policy  matters  with  such  ques- 
tions as  newspaper  ownership  and 
transfers  of  stations  taken  in  their 
stride.  He  said  some  30  cases  have 
been  decided  and  await  the  writ- 
ing of  formal  opinions  while  a  like 
number  are  in  the  transition  stage 
awaiting  an  FCC  vote.  He  said  the 
President  was  very  much  gratified 
with  the  progress. 

Among  other  things,  the  FCC 
chairman  reported  that  the  chain- 
monopoly  inquiry  ordered  several 


weeks  ago  likely  would  reach  the 
hearing  stage  in  June.  Preliminary 
data  is  being  collected  by  the  FCC 
staff,  he  declared,  adding  there  was 
no  intention  of  hiring  any  outside 
or  special  counsel  to  assist  the  FCC 
in  this  study  or  in  the  superpower 
study. 

Chairman  McNinch  stated  fol- 
lowing the  White  House  conference 
that  he  had  no  plans  for  recom- 
mendations to  Congress  for  any 
new  legislation  at  this  session.  He 
declared  that  probably  by  fall  the 
Commission  would  be  in  a  position 
to  arrive  at  definite  conclusions. 
He  said  he  did  not  want  to  make 
any  "half-baked"  recommendations 
until  additional  data  is  available 
following  the  current  investiga- 
tions and  studies. 


Varady,  Marrow  Spots 

VARADY  of  Vienna,  Chicago 
(cosmetics),  and  J.  W.  Marrow 
Mfg.  Co.,  Chicago  ( Mar- 0- Oil 
Shampoo),  on  April  24  started 
quarter-hour  transcriptions  to  re- 
place network  advertising  for  the 
summer.  Varady  is  using  quarter- 
hour  WBS  transcriptions  of  Perry 
Como,  vocalist,  on  seven  stations 
from  one  to  six  nights  weekly.  The 
list  is:  WCFL  CKLW  WCAU 
WMCA  KWK  WOL  WIP.  Marrow 
is  using  quarter-hour  WBS  discs 
featuring  Isham  Jones'  orchestra 
one  to  six  nights  weeklv  on  14  sta- 
tions, WCFL  CKLW  KOA  KVOO 
KPRC  WBAP  WKY  WOAI 
WMCA  KWK  WCAE  WCAU 
WTAM  WIP.  Baggaley,  Horton  & 
Hoyt,  Chicago,  handles  both  ac- 
counts. 


KINGFISHER— This  unique  head- 
gear, surmounted  with  choice  fish- 
ing lures,  was  presented  recently 
to  Birt  Fisher,  director  of  KOMO- 
KJR,  Seattle,  in  recognition  of  his 
landing,  with  the  assistance  of  his 
close  friend  AI  Pearce,  of  Gang 
fame,  a  216  lb.  marlin  in  Mexican 
waters.  It  happened  that  the  fam- 
ous Ben  Paris  Salmon  Derby  was 
in  progress  in  Puget  Sound  at 
about  the  same  time  —  so  Birt 
shipped  his  marlin  to  Mr.  Paris  as 
an  entry.  Not  being  an  indigenous 
fish,  though  weighing  far  more 
than  the  22  lb.  minimum  for  derby 
entries,  the  marlin  didn't  qualify 
but  it  did  win  this  emblem  of  su- 
periority, being  presented  to  the 
redoubtalile  Birt  during  the  derby 
broadcast. 


John  Murray  Transfers 
To  Legal  Staff  of  FPC 

JOHN  J.  MURRAY,  FCC  special 
counsel  assigned  to  Chairman  Mc- 
Ninch's  office,  has  resigned  effec- 
tive April  30,  at  which  time  he  will 
transfer  to  the  Federal  Power 
Commission  as  a  member  of  its  law 
department.  He  joined  the  FCC 
last  October  on  a  temporary  legal 
assignment,  along  with  William  J. 
Dempsey,  special  counsel  likewise 
assigned  to  the  Chairman. 

A  former  chairman  of  the  Massa- 
chusetts Public  Utilities  Commis- 
sion and  State  Board  of  Tax  Ap- 
peals, Mr.  Murray  is  understood  to 
have  under  consideration  returning 
to  Massachusetts  politics.  He  has 
been  mentioned  as  a  possible  can- 
didate for  lieutenant  governor  this 
fall,  but  no  formal  announcement 
of  his  candidacy  has  been  made. 
For  12  years  he  was  professor  of 
law  at  Boston  University. 


Tractor  Series  on  65 

INTERNATIONAL  Harvester  Co., 
Chicago  (tractors  and  binder- 
twine),  on  April  11  started  weekly 
programs  on  three  stations  with 
spot  announcements  on  62  others. 
A  weekly  morning  program  is  be- 
ing used  on  WLW,  Cincinnati,  a 
portion  of  the  Grand  Die  Opi~y  on 
WSM,  Nashville,  and  a  part  of  the 
Hollywood  Barn  Dance  on 
Hollywood.  Campaign  will  prob- 
ably run  through  the  summer.  Ca- 
nadian stations  may  be  added  in 
July.  Aubrey,  Moore  &  Wallace, 
Chicago,  is  agency. 
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c^ngeline,  you  were  Ivonderfull 

"o^lftikemanship"  is  the  'Buffalo  'byword  .  .  .  . 


,^\lNGELINE  was  wonderful!  Her  friends  told  her  she  was! 
She  was  one  of  the  hundreds  of  Buffalonians  and  Western 
New  \prkers  whom  WGR  and  WKBW  bring  to  the  air  each 
month — because  these  two  stations  have  made  local  showman- 
ship a  powerful  audience  builder,  supplementing  and  comple- 
menting the  increasingly  popular  national  showmanship  of  the 
Columbia  network. 

WGR  and  WKBW  were  the  first  to  bring  listeners  national 
and  local  news  of  the  hour  every  hour  on  the  hour.  These  two 
stations  take  listeners  to  council  meetings  when  headlines 
scream  an  investigation.  They  bring  the  mayor  to  the  micro- 
phone when  legislators  fail  to  agree  and  taxpayers  hold  mass 
meetings. 


They  take  listeners  to  the  Junior  League  and  they  take  them 
to  the  Seamen's  Home.  They  send  the  head  of  their  sports 
department  to  Florida  and  broadcast  the  training  camp  games 
of  the  local  team. 

WGR  and  WKBW  have  coined  a  new  word  for  showman- 
ship. It  is  "Mikemanship". 

These  are  the  stations  that  meet  the  first  ship  in  the  spring 
and  broadcast  the  captain's  story  of  his  day-long  battle  with 
the  ice.  These  are  the  stations  that  originate  the  ideas  which 
others  adopt. 

Do  you  wonder  that  WGR  and  WKBW  dominate  the  rich 
Buffalo  and  Western  New  York  market? 


Q         "THE   ENDS    OF   THE   DIAL''         IMf  |#   Q  |A| 

^■i  IS^ational  R^pr^s^ntativ^s:  Free  ^  Peters,  Inc.  I m   l#  mm 
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The  Regional  Success  of  S&W  Food 

THE  way  to  a  man's — and  woman's — 
ears  is  through  the  use  of  good  scripts  and 
well-planned  merchandising.  That  lesson 
is  learned  in  the  rapid  success  of  the  West 
Coast  serial  /  Want  a  Divorce.  Everyone  is 
interested  in  food,  which  S&W  sells  with 
considerable  success,  and  most  everyone 
is  interested  in  the  divorce  problem,  par- 
ticularly as  portrayed  on  this  NBC  pro- 
gram. Mr.  Brisacher,  head  of  the  San  Francisco  agency  bearing 
his  name,  discloses  the  methods  by  which  the  campaign  has 
been  carried  to  quick  popularity  with  much  publicity. 


MR.  BRISACHER 


Extensive  Promotion 
And  Qood  Scripts 
Are  Secrets 

By  EMIL  BRISACHER 

Emil   Brisacher   &  Staff 
San  Francisco 

CAN  A  territorial  advertiser  cre- 
ate a  radio  program  that  will  vie 
in  popularity  with  the  big,  expen- 
sive, transcontinental  competition? 

The  answer  is  a  big,  enthusias- 
tic "Yes"  if  you  look  at  the  re- 
markable record  of  success  estab- 
lished by  /  Want  a  Divorce  —  an 
unique  quarter-hour  program  deal- 
ing with  the  prevention  of  unnec- 
essary divorce.  This  program 
broadcast  in  California,  Oregon 
and  Washington  over  NBC-Red 
network  stations  (KPO,  KFI, 
KGW,  KOMO,  KHQ,  KFBK, 
KMJ),  sponsored  by  S&W  Fine 
Foods,  distributors  of  S&W  Mel- 
low'd  Coffee  and  a  long  line  of  top- 
quality  food  products.  Directed  by 
Val  Fleming,  using  NBC  players 
and  heard  Sundays  at  9:15  p.  m. 
(PST),  the  program  is  now  in  its 
13-week  contract  period. 

All  in  a  Short  Time 

Although  I  Want  a  Divorce  has 
been  on  the  airways  only  since  Oc- 
tober, 1937,  in  this  short  period  it 
has 

— won  54%  of  the  listening 
audience,  according  to  the 
W.  R.  Penny  Market  Re- 
search Corp.  monthly  survey 
in  Los  Angeles; 

— increased  its  standing  from 
3.4%  to  11.7%  on  the  "Facts 
Consolidated"  monthly  sur- 
vey; 

- — set  a  new  record  in  its  field 
for  direct  response; 

— been  dickered  for  by  Holly- 
wood studios  for  filming 
rights ; 

— been  listed  regularly  in  the 
"Must  Listen"  columns  on 
the  radio  pages  of  practical- 
ly every  sizeable  western 
daily; 

— been  featured  in  full-page 
articles  in   Sunday  magazine 
sections   of   leading  metro- 
politan newspapers; 

— received  wholehearted  en- 
dorsement from  many  lead- 
ers and  members  of  Protes- 
tant, Catholic,  and  Jewish 
faiths  as  well  as  from  civic 
leaders. 

Why  has  /  Want  a  Divorce 
climbed  so  swiftly  to  fame?  Be- 
cause it  not  only  entertains,  but 
also  serves  a  need.  Many  thousands 
of  people  are  alarmed  by  the  swift 
increase  in  divorce  in  this  country. 
They  feel  that  many  of  these  mari- 
tal break-ups  could  be  prevented; 
and  they  welcome  this  program  as 
a  new  and  healthy  force  for  help- 
ing to  resolve  marriage  difficulties. 
They  write  to  the  sponsor  in  ever- 
growing numbers  —  not  only  to 
praise  the  good  work  of  the  pro- 
gram, but  also  to  share  their  in- 
nermost family  secrets  ai.d  to  sug- 
gest personal  experiences  for  use 
on  the  program. 

The  program  takes  the  form  of 


a  fast-moving,  15-minute  dramatic 
show.  Each  show  is  based  upon 
true  divorce  incidents  and  is  com- 
plete in  itself.  Likewise,  each  one 
portrays  a  basic  cause  of  divorce 
and  suggests  a  possible  solution. 
One  play  may  be  serious;  another 
light-hearted — but  each  and  every 
one  emphasizes  an  important  mar- 
riage moral. 

Scripts,  Not  Names 

Instead  of  buying  "big  name" 
actors  for  the  show,  S&W  Fine 
Foods  put  its  money  into  buying 
first-class  scripts  by  famous  au- 
thors, including  Peter  B.  Kyne, 
Hugh  Wiley,  Donald  Henderson 
Clarke,  Elsie  Robinson,  and  many 
others.  This  policy,  by  the  way,  is 
one  of  the  reasons  why  /  Want  a 
Divorce  has  received  far  more  than 
the  normal  amount  of  publicity  in 
newspaper  radio  pages.  By  using 
the  work  of  a  different  and  noted 
author  on  each  program,  S&W  Fine 
Foods  has  been  enabled  to  supply 
a  new  and  worthwhile  news  story 
each  week  to  the  radio  editors. 

To  increase  audience  interest 
and  to  secure  full  merchandising 
value  from  the  program,  S&W  last 
fall  featured  an  unusually  attrac- 
tive contest — a  "Perfect  Mate" 
competition,  with  $10,000  in  cash 
prizes.  Listeners  were  told  to  go  to 
the  grocery  store  and  secure  a  free 
contest  entry  blank  containing  a 
"Perfect  Husband  Guide"  for 
women  and  a  "Perfect  Wife  Guide" 
for  men.  Each  contestant  was  re- 
quired to  add  another  point  to 
either  of  the  "Guides"  and  to  en- 
close with  his  or  her  entry  a  key- 
strip  from  a  can  of  S&W  Mellow'd 
Coffee.  The  response  was  remark- 
ably enthusiastic.  The  entries — • 
each  accompanied  bv  an  S&W  key- 
strip — poured  in  at  the  rate  of  sev- 
eral thousand  every  week. 

What  happened  during  the  prog- 
ress of  this  contest  points  a  moral 
for  the  advertising  fraternity  at 
large.  S&W  began  receiving  let- 
ters from  listeners  who  questioned 
whether  the  prizes  were  really  be- 
ing given  out.  To  allay  all  possible 
disgruntlement,  S&W  announced 
that  a  list  of  the  names  and  ad- 
dresses of  all  prize  winners  would 
be  mailed  to  each  entrant  shortly 
after  the  close  of  the  contest.  The 
grumbling  stopped  almost  over- 
night. The  audience  was  assured 


First  Radio  Lady 

TITLE  of  "First  Lady  in 
Radio  in  Seattle"  was  be- 
stowed upon  Miss  Marjorie 
McPherson,  radio  director  of 
the  Izzard  Co.,  Seattle  agen- 
cy, at  an  April  20  meeting  of 
the  Business  and  Profession- 
al Women's  Club,  that  city. 
Miss  McPherson  spoke  at  the 
club's  annual  banquet,  along 
with  four  other  women 
chosen  as  "leading  Seattle 
ladies"  in  advertising,  gov- 
ernment, aviation  and  music. 


that  the  competition  was  fair  and 
above  board. 

This  action  accounts  in  part  for 
the  even  more  spectacular  success 
of  the  second  contest  conducted  by 
S&W.  With  the  list  of  prize  win- 
ners in  the  "Perfect  Mate"  contest, 
each  entrant  also  received  an  an- 
nouncement of  the  new  contest. 

A  Solution  Contest 

This  second  contest  was  called 
the  "Divorce  Solution"  contest, 
with  101  cash  prizes  totaling  $500 
being  awarded  every  week.  Listen- 
ers were  asked  to  give  their  views 
about  America's  divorce  problem  by 
finishing  the  sentence,  "There 
wouldn't  be  so  many  divorces  if 
— "  in  not  more  than  25  additional 
words.  To  assure  participants  even 
further  as  to  the  complete  honesty 
of  the  competition,  the  name  and 
address  of  the  $250  grand  cash 
prize  winner  was  announced  each 
week  on  the  program.  As  in  the 
first  contest,  a  key-strip  from  S&W 
Mellow'd  Coffee  was  requested  with 
each  entry.  Result:  the  average 
weekly  return  nearly  doubled  that 
of  the  first  contest. 

Using  this  return  as  a  basis,  the 
same  contest  on  a  nationwide  hook- 
up of  /  Want  a  Divorce  would  have 
pulled  more  than  60,000  replies 
every  week — each  with  evidence  of 
product-purchase  enclosed. 

In  addition  to  these  impressive 
contest  results,  the  program  itself 
is  a  strong  force  for  getting  distri- 
bution for  S&W  Mellow'd  Coflfee 
and  food  products.  The  S&W  sales- 
men enthusiastically  report  many 
instances  in  which  people  who  ap- 
preciate the  show,  as  well  as  those 
who  have  entered  the  contests,  have 


insisted  that  their  grocers  stock 
S&W  products  for  them. 

Newspaper  advertising,  too,  may 
take  a  bow  for  its  part  in  the  suc- 
cess of  both  the  program  and  the 
contests.  For  S&W  Fine  Foods  has 
consistently  supported  its  radio  ef- 
forts with  campaigns  in  the  west- 
ern dailies. 

/  Want  a  Divorce  profits  by  a 
novel,  listener-catching  signature. 
To  the  strains  of  Mendelsohnn's 
Wedding  March  played  on  the  or- 
gan, the  announcer  opens  the  pro- 
gram by  saying,  "And  now,  the 
program  approved  by  many  lead- 
ers of  church  and  state."  The  or- 
gan music  fades.  The  rap  of  a  di- 
vorce-court judge's  gavel  is  heard. 
Then — a  hubbub  of  voices  crying 
out,  "Judge,  I  Want  a  Divorce! 
Judge,  I  Want  a  Divorce!"  The 
voices  fade.  The  announcer  steps 
forward  and  speaks  again :  "Faster 
.  .  .  faster  .  .  .  ever  faster  does  the 
divorce  mill  grind  away  yester- 
year's happiness.  'Why?  Why? 
Why?',  ask  millions.  Listen  to  / 
Want  a  Divorce  .  .  .  the  true  hap- 
penings in  other  people's  mar- 
riages." 

In  addition  to  being  an  effective 
dramatic  device,  this  opening 
serves  another  important  purpose: 
It  instantly  tells  the  listener  that 
/  Want  a  Divorce  is  a  serious  study 
of  America's  divorce  problem,  and 
not  just  facetious  entertainment. 


Union  Oil  Revises 

UNION  OIL  Co.,  Los  Angeles  (pe- 
troleum products),  on  April  25  re- 
placed its  weekly  half-hour  Thrills 
on  an  NBC-Pacific  network  with  a 
new  series,  The  Passing  Parade. 
Program  which  originates  from 
Hollywood,  was  originally  sched- 
uled to  start  April  27  on  9  NBC 
Pacific  Red  stations;  KTAR,  Phoe- 
nix, Ariz.;  and  KIDO,  Boise,  Ida., 
Monday,  8-8:30  p.  m.  (PST).  It 
has  taken  over  the  Amos  'n'  Andy 
time  on  the  network,  that  program 
having  been  moved  back  an  hour 
with  daylight  saving  time.  Fea- 
tured in  the  new  series  are  John 
Nesbitt,  commentator ;  David 
Broekman's  orchestra,  and  Donald 
Novis,  tenor.  The  King's  Men,  a 
vocal  group,  was  to  be  added  May 
2.  Title  is  copyrighted  and  was  used 
by  Nesbitt  in  a  previous  series  on 
both  NBC  and  the  Mutual-Don  Lee 
network  under  sponsorship  of 
Duart  Mfg.  Co.  (cosmetics).  Con- 
tinuity is  by  Paul  Dudley,  writer 
on  the  Hollywood  staff  of  Lord  & 
Thomas,  agency  servicing  the  ac- 
count. Nesbitt  scripts  his  own  ma- 
terial. Carlton  KeDell  announces 
the  series,  which  is  for  13  weeks 
with  option. 


Leeming,  Pacquin  Plans 

THOS.  LEEMING  &  Co.,  New 
York  (Baume  Bengue)  and  Pac- 
quin Inc.,  New  York  (cosmetics), 
plan  more  extensive  campaigns 
next  year,  according  to  Almon  Ta- 
ranto,  of  Wm.  Esty  &  Co.,  New 
York,  agency  for  the  accounts. 
Both  have  been  shown  satisfactory 
results  from  the  past  season's  tests 
and  will  resume  about  Oct.  1  with 
larger  schedules.  Leeming  has  an- 
nouncements and  weather  reports 
on  about  40  stations ;  Pacquin  three 
five-minute  transcriptions  a  week 
on  18  stations. 
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ONJOW  is  the  iime— to  start  contacting  our  rich 
"Friendly  Family"  of  2,500,000  Italo- Americans 
who  spend  over  a  Billion  Dollars  annually] 

Advertised  your  purely 

Summer  product,  or  one  of  all-year  'round  use, 
will  immediately  enjoy  largely  increased  sales! 

OoME  FALL,  the  impetus  from  your  Summer 
programs  will  make  your  then  sales  campaign 
doubly  effective,  while  from  succeeding  Winter 
and  Spring  broadcasting  your  sales  will  loom 
still  larger  and  larger] 

V  So.  we  say,  "Summertime  is  Starting  Time" 
\     (if  you  would  keep  cool  while  the  heal  and 
your  sales  shoot  up)  in  our  constantly 
\  growing  Italo-American  Market] 


wov 

NEW  YORK  •1000  WATTS 

WPEIV 

PHILADELPHIA  •  1000  WATTS 

WBIL 


NEW  YORK  .  5000  WATTS 


k  THE  INTERNATIOIVAL  BROADCASTIIVG  CORPO^^ 


Radio's  Public  Service  Duty 
Being  Fulfilled,  Says  Fortune 

FCC  Personnel  Treated  Sharply  by  Magazine ;  Public 
Being  Pleased;  Monopoly  Charges  a  Myth 


AN  OUTSIDER'S  appraisal  of 
American  broadcasting,  in  which 
the  conclusion  is  reached  that  "ra- 
dio has  stuck  to  its  public  service 
tradition  and  developed  it,"  is  fea- 
tured in  the  May  edition  of  For- 
tune which  devotes  four  articles, 

(1)  to  radio  as  a  $140,000,000  art, 

(2)  to  its  $45,000,000  talent  bill, 

(3)  to  the  $537,000,000  set  busi- 
ness, and  (4)  to  the  FCC.  The  au- 
thors, attempting  to  cover  the  en- 
tire gamut  of  radio's  manifold 
operations,  repoi't  little  that  is  new 
to  the  average  broadcast  or  adver- 
tising executive  but  set  it  forth  in 
Fortune's  usually  attractive  man- 
ner for  the  businessman,  the  stu- 
dent and  the  ordinary  listener. 

Broadcasting  as  a  business  is 
found  to  be  profitable,  both  for  net- 
works and  for  stations,  but  the 
outcries  that  it  is  excessively  profit- 
able in  ratio  to  investment  are  dis- 
puted. It  is  estimated  that  of  the 
broadcasting  industry's  $140,000,- 
000  gross  last  year,  the  net 
amounted  to  "something  close  to 
$28,000,000".  Local  stations,  com- 
prising 45%  of  all,  account  for 
only  about  10%  of  total  station 
gross  revenues,  regionals  about 
50%  and  clear  channels  the  re- 
mainder, it  is  stated. 

Ratio  of  Profit 

Appraising  the  networks,  the  in- 
come and  profit  figures  of  NBC, 
CBS  and  Mutual  are  discussed  on 
the  basis  of  such  figures  as  were 
made  available.  Revealed  for  the 
first  time  in  the  article  on  broad- 
casting are  the  separate  income 
and  profit  figures  for  the  nine  CBS- 
owned  and  operated  stations.  CBS 
during  1937  realized  a  net  profit  of 
$3,028,900  on  network  time  sales, 
the  ratio  of  profit  to  sales  running 
10.5%.  Its  nine  owned  and  oper- 
ated stations  during  the  same 
period  grossed  $7,887,300  and  real- 
ized a  profit  on  this  of  $1,268,700, 
the  ratio  of  profit  to  sales  running 
16.1%. 

Throughout  the  four  articles  are 
interspersed  pointed  answers  to 
some  of  the  criticisms  currently 
leveled  against  radio. 

"You  cannot  criticize  the  output 
of  radio  as  a  whole,"  asserts  For- 
tune, "without  criticizing  the  taste 
of  the  American  public.  For  ra- 
dio's first  job  is  to  please  the  peo- 
ple, and  so  long  as  it  makes  money 
out  of  pleasing  them  it  will  be  bet- 
ter at  giving  them  what  they  want 
than  any  government  agency  with 
a  reformist  complex.  And  what 
they  want  from  radio  is  not,  after 
all,  any  worse  than  what  they  seem 
to  want,  and  get,  from  the  press. 

"If  government  starts  censoring 
and  controlling  The  Art  and  pro- 
claims that  no  detective  serial  pro- 
gi-ams,  say,  are  to  be  broadcast, 
then  in  fairness  and  log'c  it  ought 
to  eliminate  all  pulp  detective  mag- 
azines and  forbid  newspapers  to 
publish  photographs  of  slain 
gangsters  lying  in  the  street.  It 


may  be  distressing  to  be  told  that 
the  chief  entertainment  of  129,000,- 
000  people  is  a  ventriloquist's  dum- 
my, swing  bands,  Broadway  wdse 
guys,  and  the  assorted  fluff,  gush, 
and  drivel  that  floats  out  across 
the  nation  from  New  York,  Holly- 
wood, and  Chicago  365  days  a  year. 
But  there  you  are.  When  you  chal- 
lenge the  right  of  the  people  to 
like  it  you  challenge  democracy  it- 
self. And  that  it  is  healthier  for  a 
nation  to  listen  to  Charlie  Mc- 
C  a  r  t  h  y  from  choice  than  to 
Adolph  Hitler  or  any  conceivable 
American  prototype  from  neces- 
sity, few  lovers  of  freedom  would 
deny." 

The  seven  members  of  the  FCC 
are  individually  "dissected"  by  the 
editors  on  the  basis  of  their  per- 
sonal interviews,  and  the  appraisals 
are  generally  not  very  complimen- 
tary. It  is  concluded  that  "unless 
radio  regulation  is  conducted  with 
much  more  care  and  forethought 
than  railroad  regulation  was,  the 
U.  S.  is  apt  to  wake  up  some  years 
hence  with  a  radio  headache."  Al- 
leged monopoly,  the  control  of  pro- 
grams and  censorship,  however,  are 
not  seen  as  the  Commission's  func- 
tion. "Monopoly"  charges  in  par- 
ticular are  dismissed  as  "mostly 
poppycock". 

"It  is  true",  the  article  on  the 
FCC  states,  "that  the  affiliated  sta- 
tions of  the  two  big  chains  all  put 
together  account  for  75%  of  the 
total  U.  S.  broadcasting  business, 
in  dollar  volume.  But,  on  the  one 
hand,  they  account  for  only  36% 
of  the  industry  in  number  of  sta- 
tions; and,  on  the  other,  the  bulk 
of  their  business  is  not  network 
business.  It  is  difficult,  therefore, 
to  see  any  monopoly  in  the  air  in 
an  economic  sense,  and  if  there  is 
no  monopoly  in  an  economic  sense, 
it  is  difficult  to  see  how  such  could 
arise  in  an  editorial  sense. 

The  Monopoly  Myth 

There  remains  the  possibility  of 
a  chain  of  stations,  all  of  them 
owned  and  operated  by  one  person 
or  corporation,  which  is  indeed  a 
theoretical  possibility.  NBC  comes 
closest  to  it;  and  NBC  owns  or 
operates  15  stations  of  the  nation's 
728. 

"But  the  talk  of  monopoly  be- 


"RADIO  is  a  public  utility.  As  it 
develops  with  full  maturity  one  of 
two  things  will  happen:  Either  it 
will  succeed  in  performing  the 
service  that  the  public  wants  with- 
in the  competitive  system — which 
means  at  a  profit;  or  it  will  fail  to 
perform  the  service  that  the  public 
wants,  and  so  run  into  losses,  and 
so,  like  the  railroads,  become  ripe 
for  extraction  from  the  competi- 
tive system.  And  it  lies  within  the 
power  of  the  FCC  to  bring  either 
of  these  alternatives  about.  By  rec- 


BRA  BRIGHT— A  breath  of  Bon- 
nie Scotland  is  Bonnie  Scotland 
(real  name),  commercial  manager 
of  KIDO,  Boise,  Idaho,  one  of  the 
few  women  holding  such  a  post  in 
broadcasting.  The  beauteous  Scotch 
lass  has  been  with  C.  G.  Phillips, 
KIDO  manager,  for  six  years  and 
has  held  her  present  post  for  five. 
Her  sister  Catherine  is  secretary  to 
Mr.  Phillips;  another  sister,  Ade- 
laide, was  with  the  station  until 
she  married  several  years  ago. 


comes  practically  fantastic  in  the 
light  of  a  second  general  consider- 
ation— namely,  the  attitude  of  the 
typical  radio  broadcaster  toward 
matters  of  controversy.  Conceiv- 
ably radio  broadcasting  could  have 
grown  up,  as  the  press  grew  up,  in 
the  tradition  of  partisanship.  Sta- 
tions, like  newspapers,  might  have 
had  editorial  policies  and  political 
affiliations. 

"But  owing  partly  to  the  licens- 
ing situation,  partly  to  a  provi- 
sion in  the  law  requiring  that  if 
one  candidate  for  public  office  be 
given  time  his  opponent  be  given 
time  also,  and  partly  to  the  tem- 
perament of  the  broadcasters  them- 
selves, radio  chose  a  different  and 
younger  tradition.  Radio  chose  to 
class  itself,  with  regard  to  politics 
and  social  issues,  as  a  public  util- 
ity, open  to  all.  It  is  this  attitude 
toward  controversial  matter  that 
has  led  to  the  accusation  of  spine- 
lessness,  discussed  in  the  article  on 
broadcasting  in  this  issue.  But  that 
is  another  question  entirely.  The 
point  here  is  that  radio  has  stuck 
to  its  public-service  tradition  and 
developed  it. 

"The  third  general  consideration, 
which  follows  from  the  second,  has 
to  do  with  the  radio  broadcaster's 
interpretation  of  his  public-utility 
functions.  And  mature  reflection 
shows  his  interpretation  has  been 
literal.  A  comparison  of  radio  with 
the  movies  on  the  one  hand,  and 
the  press  on  the  other,  illustrates 
this  point. 


ognizing  the  fact  that  its  regula- 
tion is  a  necessary  evil  rather  than 
a  desirable  blessing,  the  Commis- 
sion can  do  much  to  help  radio  to 
help  itself.  But  if  the  Commission 
gets  the  idea  that  it  knows  more 
about  the  public  interest  than  the 
radio  broadcasters,  and  proceeds  to 
meddle  with  programs  without  re- 
gard to  the  necessities  of  profit,  it 
can  cause  the  collapse  of  this  in- 
dustry— free  speech  and  all — into 
the  arms  of  the  government." 


"No  movie  producer  seems  to  feel 
obliged  to  intersperse  his  sugary 
romances  with  hard  educational 
facts,  and  nobody  expects  him  to. 
The  record  of  the  press  is  even 
more  illustrative,  for  the  press,  like 
radio,  goes  straight  into  the  home. 
The  press  has  had  its  idealists  and 
has  made  great  public  contribu- 
tions. But  by  and  large  it  prints 
more  of  what  the  public  wants  than 
what  it  thinks  it  ought  to  want. 
The  syndicated  matter  bought  by 
newspapers  throughout  the  land 
(which  corresponds  vaguely  to  net- 
work time)  is  mostly  tripe.  And 
the  rich  metropolitan  tabloids  are 
certainly  not  in  the  business  of 
purveying  culture. 

Pure  and  Noble 

"Indeed,  compared  with  its  sister 
arts  radio  can  justly  claim  a  high 
degree  of  purity.  If  a  huge  pro- 
portion of  its  commercials  and  a 
generous  proportion  of  its  sustain- 
ing programs  are  tinny,  it  still 
never  passes  a  day  without  indulg- 
ing in  nobler  effects.  At  times  it 
even  soars,  with  Toscanini  or  the 
New  York  Philharmonic  or  a  lec- 
ture, into  what  might  be  called  the 
stratosphere  of  entertainment, 
where  the  movies  and  the  news- 
papers rarely  go. 

"Doubtless  the  Commission,  or 
rather  the  extraordinary  powers 
with  which  the  Commission  is 
vested,  are  partly  responsible  for 
this  record.  But  the  question  arises 
at  once:  how  far  should  the  Com- 
mission go  in  assuming  and  effect- 
ing a  direct  responsibility  for  the 
quality  of  broadcasts?  And  the 
answer  to  this  question  ought  to 
be  fairly  evident.  In  a  democratic 
economy,  the  basic  determinant  of 
private  enterprise  must  be  the  pub- 
lic's expressed  interest. 

"It  is  a  very  fine  notion  to  try 
to  'uplift'  the  public,  but  the  surest  j 
way  to  fail  is  to  cause  it  to  turn 
its  radios  off.  With  a  few  distin- 
guished exceptions  educational  sta- 
tions have  flopped.  Licenses  issued 
to  them  have  dropped  from  202  to 
38;  in  most  cases  they  could  not 
meet  expenses  and  in  quite  a  num- 
ber of  cases  their  programs  were 
regarded  as  inferior  in  quality  to 
the  programs  of  commercial  sta- 
tions.   Public   interest   is   concen-  ' 
trated  on  the  entertainment  pro-  j 
grams.  j 

"The  comics  and  the  commenta- 
tors, the  buffoons  and  the  bands 
keep  radio  alive.  And  with  regard 
to  these  there  would  seem  to  be  lit- 
tle need  for  supervision  in  the  pub- 
lic interest.  The  people  who  are 
spending  the  money  to  put  the 
shows  on  are  doing  their  darndest 
to  give  the  public  precisely  what  it 
would  most  like.  If  they  fail,  their 
money  is  lost.  If  the  Government 
or  anyone  else  could  tell  them  how 
to  interest  the  public  more,  they 
would  gladly  take  the  advice.  And 
if  talks  on  civic  duties  or  geog- 
raphy ever  become  a  public  pas- 
sion, it  is  certain  the  commercial 
sponsors  will  have  them." 


KING  FEATURES  Syndicate, 
Hearst  subsidiary,  lias  appointed  the 
William  Morris  Agency,  talent  and 
l)rogram  agency,  as  exclusive  repre- 
sentative for  its  radio  material.  Stew- 
art Hopkins  of  King  Features  is  con- 
tact executive. 


Fortune  Warns  Against  Program  Meddling 
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I         /N  THE  MID  ~  SOUTH 


GEARED  TO  THE  MODERN  IS  WMC.  the 
pioneer  broadcasting  station  of  the  Mid-South. 
Every  new  and  modern  phase  of  broadcasting 
development  has  been  included  in  WMC's  equip- 
ment. From  microphone  to  antenna  .  .  .  from  turn- 
table to  studios  .  .  .  with  a  battery  of  short  wave 
stations  for  every  need.  WMC  has  built  and  pro- 
gressed to  a  point  pre-eminently  at  the  top  in  the 
group  of  leading  radio  stations  in  the  country. 

Here  is  technical  progress  and  perfection  .  .  . 
COMPLETE! 


mOnk  MOBILE    THE  ^li^  COMPLETE 
TRANSMITTER       RECORDING  SERVICE 


Here  is  WMC's  moving  short  wave 
Iransmilter.  It  makes  possible 
unique  and  interesting  broadcasts 
from  vantage  spots  hitherto  inacces- 
sible. 


Up-to-the-minute  is  WMC's  com- 
plete recording  equipment,  making 
possible  auditions  and  play-backs 
of  exceptionally  fine  quality  tran- 
scriptions. 


THE  Orth  SHORT  WAVE  THeC^  SHORT  WAVE 
PORTABLE  TRANSMITTER  "PACK-SET" 


Short  Wave  Station  WABG.  This 
action  shot  depicts  WMC'a  heroic 
service  during  flood  relief  .  .  .  serv- 
ice that  won  national  recognition 
and  acclaim. 


Portable  Unit  W4XBS.  Makes  pos- 
sible on-the-spot  broadcasts,  how* 
ever  remote  the  broadcast  location. 


NflTIONflL    REPRESENTATIVE:     THE    BRHNHflM  COMPANY 


Owned  and  Operated  by 

NBC  THE  COMMERCIAL  APPEAL 

RED 

V  RESULTS  PROVE  WMC  SELLS  THE  MID-SOUTH 


5,000  WATTS— DAY 
1,000  WATTS— NIGHT 
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Labor  Compliance 
By  Industry  Urged 

CIO  Advocates  Bill  Requiring 
Stations  to  Follow  NLRA 

A  MOVEMENT  by  which  broad- 
cast stations  would  be  required  to 
comply  with  all  actions  of  the  Na- 
tional Labor  Relations  Board  gov- 
erning unfair  labor  practice,  as  a 
condition  precedent  to  holding  a 
Government  franchise,  has  been 
launched  in  Congress  under  the  aus- 
pices of  CIO,  it  was  revealed  April 
20  at  hearings  on  the  Walsh-Heal- 
ey  bill  (HR-9745).  The  bill,  among 
other  things,  would  specify  that 
every  contract  to  which  the  United 
States  is  a  party  shall  carry  the 
requirement  that  the  private  con- 
tractors comply  with  all  actions 
under  the  National  Labor  Rela- 
tions Act  and  do  not  engage  in 
unfair  labor  practice  under  that 
act. 

Lee  Pressman,  general  counsel 
of  CIO,  in  appearing  before  a  sub- 
committe  of  the  House  Judiciary 
Committee  April  20,  declared  the 
purpose  of  the  bill  is  to  bring 
about  immediate  compliance  with 
NLRA.  He  recommended  that  Sec- 
tion 1  of  the  bill  be  revised  to  in- 
clude licensing  of  stations  by  the 
FCC.  Simultaneously,  he  offered 
for  the  record  a  memorandum  from 
Mervyn  Rathborne,  president  of 
American  Communications  Associa- 
tion (formerly  ARTA),  a  CIO  af- 
filiate, making  specific  recommen- 
dation regarding  broadcast  li- 
censes. 

Cause  of  Disputes 

Mr.  Rathborne  stated  the  bill  is 
not  complete  without  specific  pro- 
vision that  the  recipient  of  gov- 
ernment benefit  in  the  form  of  li- 
cense to  operate  a  broadcast  sta- 
tion also  be  required  to  conform 
with  NLRA.  He  said  the  provision 
should  be  included  to  avoid  am- 
biguity. 

"Nowhere  is  it  more  important 
'to  diminish  the  causes  of  labor 
disputes  burdening  or  obstructing 
interstate  and  foreign  commerce' 
than  in  the  field  of  radio  broad- 
casting," he  stated.  "Since  this 
stated  purpose  of  NLRA  is  ex- 
pedited by  HR-9745  and  since 
grant  of  the  sole  use  of  a  radio 
wavelength  is  definitely  a  govern- 
ment benefit,  licensees  of  broad- 
cast stations  should  be  included 
within  the  nrovisions  of  the  bill 
under  consideration." 

Mr.  Rathborne  contended  a  strike 
that  would  take  a  station  ofi"  the 
air  is  fraught  with  serious  conse- 
quences and  discomfort  to  many 
people.  The  experience  of  his  or- 
ganization, he  said,  shows  that  sta- 
tions which  obey  NLRA  are  "un- 
likely to  become  involved  in  an  in- 
dustrial dispute  which  would  force 
them  to  cease  operations  for  any 
length  of  time.  The  same  cannot 
be  said  for  companies  which  de- 
liberately obstruct  and  disobey  the 
Act." 

ACA  activity  in  connection  with 
broadcasting  has  invaded  the  FCC 
on  a  number  of  occasions  in  recent 
months.  Letters  of  protest  involv- 
ing stations  against  which  the  or- 
ganization allegedly  holds  griev- 
ances have  been  filed  from  time  to 
time  with  the  FCC,  and  in  several 
instances  have  resulted  in  dispatch- 
ing of  complaints  by  the  FCC  to 
the  stations  involved.  This  is  one 


SECRET  CANDIDATE 

Runs  for  Oklahoma  Post  by 
 Using  Broadcasts  

A  UNIQUE  political  campaign 
waged  entirely  by  radio,  is  report- 
ed from  Oklahoma.  A  "mystery" 
candidate  for  the  gubernatorial 
nomination  is  conducting  his  cam- 
paign over  KTUL,  Tulsa;  KTOK, 
Oklahoma  City,  and  additional  Ok- 
lahoma stations  to  be  added  from 
time  to  time.  His  identity  will  re- 
main unknown  until  May  7 — the 
last  day  of  the  filing  time. 

Friends  of  the  mystery  candi- 
date have  purchased  a  block  of  time 
over  KTOK  and  KTUL  running 
seven  quarter-hours  a  week,  daily, 
with  the  additional  Oklahoma  state 
stations  to  be  added  three  times  a 
week.  The  mystery  candidate  is 
using  staggered  time,  with  the  ob- 
ject of  reaching  all  elements  of  the 
voting  populace.  He  is  an  amateur 
boxer  and  works  out  regularly  in 
his  own  private  gymnasium.  His 
campaign  has  aroused  great  inter- 
est throughout  the  state,  it  is  re- 
ported, because  of  its  novel  as- 
pects. 


MEMBERSHIP  GAINS 
CLAIMED  BY  AFRA 

WORK  of  negotiating  contracts 
for  dramatic  talent  and  announc- 
ers engaged  in  network  broadcast- 
ing is  progressing  very  rapidly, 
according  to  Emily  Holt,  executive 
secretary  of  the  American  Federa- 
tion of  Radio  Artists,  AFL  talent 
union,  who  has  been  holding  fre- 
quent conferences  with  network 
officials  and  agency  executives 
since  the  first  of  the  year.  While 
unwilling  to  predict  any  definite 
date  for  the  signing  of  contracts, 
Mrs.  Holt  said  that  the  end  was  in 
sight.  Meanwhile,  AFRA  is  rapid- 
ly adding  to  its  membership,  she 
stated,  and  two  more  local  chap- 
ters have  been  given  chai'ters, 
Philadelphia  and  Racine.  These 
two  new  locals  are  still  operating 
under  steering  committees  pend- 
ing election  of  officers. 

At  meeting  of  the  Los  Angeles 
local  of  AFRA  seven  new  mem- 
bers were  elected  to  the  board  of 
directors:  Edward  Arnold,  Don 
Ameche,  Warren  Hull,  Lanny  Ross, 
Jean  Hersholt,  Ben  Alexander  and 
James  Wallington. 

American  Guild  of  Radio  An- 
nouncers and  Producers,  indepen- 
dent organization,  has  withdrawn 
its  charges  against  WMCA,  New 
York,  following  the  reinstatement 
of  two  announcers  and  a  produc- 
tion man  which  had  been  dis- 
charged from  the  station  for  unioii 
activities,  according  to  AGRAP. 
Reinstatement  was  accompanied 
by  a  settlement  on  account  of  back 
pay.  AGRAP  executive  committee 
was  expected  to  meet  April  30  to 
open  ballotts  received  from  each 
chapter  to  determine  whether  the 
organization  is  to  remain  indepen- 
dent, or  to  become  affiliated  with 
either  AFRA  or  the  American 
Communications  Association,  CIO 
radio  union. 


of  the  matters  under  consideration 
by  the  Committee  on  Informal 
Complaints  recently  created  by  the 
FCC.  Possibility  of  participation 
in  hearings  involving  renewal  of 
licenses  of  such  stations  has  also 
been  mentioned. 


TRIPPERS  —  From  the  Chamber 
of  Commerce,  Wichita,  Kan.,  made 
a  goodwill  tour  of  Western  Kan- 
sas and  Colorado,  April  17-21. 
Charles  Theis,  (left) ,  president  of 
KANS,  Wichita,  called  on  Hugh  B. 
Terry,  manager  of  KVOR,  Colora- 
do Springs.  On  the  right  is  Herb 
Hollister,  manager  of  KANS,  who 
devised  some  unusual  promotion 
stunts  for  the  tour.  In  addition  to 
six  programs  broadcast  en  route, 
transcriptions  of  interviews  and 
speeches  were  made  for  broadcast- 
ing on  KANS  in  a  series  sponsored 
by  the  local  Steffen  Ice  &  Ice 
Cream  Co.  Personal  telegrams  from 
members  of  the  party  were  wired 
free  of  charge  to  KANS  and  were 
broadcast  in  a  special  15-minute 
program.  Given  by  Manager  Hol- 
lister in  his  weekly  news  letter  as 
reasons  for  going  along  were,  "So 
the  rest  of  the  mugs  can't  talk 
about  me;  to  take  pictures;  to  line 
up  talent;  because  the  food's  good 
on  the  train."  Promotion  Manager 
Phil  McKnight  and  Chief  Operator 
Glenn  Ritter  made  the  trip  with 
the  KANS  mobile  unit. 


Who  Is  It? 

BLACKETT  -  SAMPLE- 
HUMMERT,  Chicago,  for  an 
unnamed  client,  started  an 
eight-week  test  of  Dangerous 
Road  on  WHN,  New  York, 
April  18.  Program,  broadcast 
at  9:30-9:45  a.  m.  (EDST), 
is  aii-ed  Mondays  through 
Fridays. 


ACA-CBS  Petition 

AMERICAN  Communications 
Assn.,  CIO  affiliate,  on  April  19 
filed  a  petition  with  the  National 
Labor  Relations  Board  for  a  na- 
tional election  covering  all  techni- 
cal employes  of  CBS.  The  petition 
concerns  some  210  technicians  and 
engineers  employed  at  stations 
owned  and  operated  by  CBS.  It 
was  drawn  up  under  the  supervi- 
sion of  Sidney  Elliot  Cohn.  na- 
tional counsel  for  ACA. 


Pectin  to  Place 

MUTUAL  CITRUS  Products  Co., 
Anaheim,  Cal.  (Pectin),  a  season- 
al user  of  radio,  through  Chas.  H. 
Mayne  Co.,  Los  Angeles,  is  plan- 
ning a  campaign  to  start  in  mid- 
spring  and  continue  through  the 
fruit  and  berry  season.  A  five  min- 
ute dramatized  transcribed  pro- 
gram will  be  used  on  Pacific  Coast 
and  Midwestern  stations.  List  has 
not  been  announced. 


WJMC  are  the  call  letters  assigned  by 
the  FCC  for  the  new  local  station  au- 
thorized recently  in  Rice  Lake,  Wis. 
[Broadcasting,  April  15]. 


DEBUT  IIS  AUGUST 
PLANNED  BY  KXOK 

ST.  LOUIS'  new  broadcasting  sta- 
tion, KXOK,  which  will  operate 
with  1,000  watts  full  time  on  1250 
kc,  should  be  ready  to  go  on  the 
air  some  time  in  August,  according 
to  Elzey  Roberts,  publisher  of  the 
St.  Louis  Star-Times.  A  1,000-watt 
RCA  transmitter  and  Truscon  tow- 
ers have  been  ordered,  Mr.  Roberts 
reports,  and  construction  will  soon 
be  under  way. 

A  construction  permit  was  au- 
thorized by  the  FCC  in  1936  but 
litigation  delayed  the  building  of 
the  station  for  two  years  until  last 
month  when  the  courts  finally  re- 
jected legal  efforts  on  the  part  of 
counsel  for  WIL,  St.  Louis,  to 
secure  a  reversal  of  the  Commis- 
sion's grant.  In  the  meantime,  Mr. 
Roberts  purchased  KFRU,  Colum- 
bia, Mo.,  placing  Raymond  V.  Ham- 
ilton in  charge,  with  Chet  Thomas 
as  resident  manager. 

Mr.  Hamilton  who  left  KSD,  St. 
Louis,  in  1934,  to  join  the  Star- 
Times,  will  be  business  manager  of 
the  new  KXOK.  Walter  E.  Weiler, 
also  formerly  with  KSD,  will  be 
sales  manager.  Active  in  the  sta- 
tion's management  will  be  John  C. 
Roberts  Jr.,  brother  of  Elzey  Rob- 
erts, and  the  radio  setup  will  in- 
clude Elzey  Roberts  Jr.,  17-year- 
old  son,  now  in  school.  The  junior 
Elzey  is  an  amateur,  operating 
W9QZM,  which  he  built  himself, 
and  only  last  month  he  addressed 
the  annual  meeting  of  the  Junior 
Academy  of  Science  on  "Quartz 
Crystals  for  Radio  Frequency  Os- 
cillators." 

ARTA  Now  ACA 

AMERICAN  Radio  Telegraphists' 
Association  officially  changed  its 
name  to  American  Communications 
Association  on  April  15,  a  year  and 
a  day  after  ARTA,  which  had 
started  as  an  independent  organ- 
ization of  ship  wireless  operators 
became  affiliated  with  the  CIO  with 
jurisdiction  over  the  entire  field  of 
communications.  Change  in  name 
was  decided  on  at  ARTA's  national 
convention  last  summer  as  part  of 
the  new  constitution,  which  has  now 
been  ratified  by  the  membership. 
In  a  message  to  the  members,  Mer- 
vyn Rathborne,  ACA  president, 
stated  that  "28  stations  have  been 
placed  under  contract  by  the 
union's  Broadcast  Division  and 
have  increased  the  income  of 
broadcast  station  employes  by  more 
than  $50,000." 

ACA  in  Buffalo 

WGR  and  WKBW,  owned  by  the 
Buff'alo  Broadcasting  Co.,  have 
agreed  to  a  labor  contract  with 
American  Communications  Assn., 
formerly  known  as  ARTA.  The 
agreement  covering  16  men,  calls 
for  a  closed  shop,  a  40-hour  five- 
day  week,  10%  wage  increase, 
minimum  wages  of  $37.50,  vaca- 
tions with  pay,  automatic  pay 
raises  of  $2.50  per  week  for  each 
year  of  service  and  three  new  men 
to  be  added  to  the  staff  by  May  1. 
The  agreement  followed  an  ultima- 
tum to  the  management  and  nar- 
rowly averted  a  strike.  Negotiations 
with  Buffalo  stations  WBEN, 
WEBR  and  WBNY  are  now  under 
way,  according  to  ACA. 

GIRLS'  bowling  team  sponsored  by 
WICO,  Bridgeport,  Conn.,  won  the 
national  title  in  the  U.  S.  Duckpin 
Tournament  at  Richmoua.  Va.,  April 
16,  scoring  a  total  of  1,729. 
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By  Actua/  Survey,  73.4% 
of  Detro/7's  Radio  Listen- 
ers were  Tur)ed  to  WW  J!* 


lUUIJ  Is  lirst  in  listener  interest 


DURING  the  week  of  March  7,  1938,  \AAVJ  authorized 
George  O.  Hackett,  independent  market  analyst,  to  make 
a  telephone  survey  of  a  cross  section  of  Detroit's  radio 
listeners.  Of  the  1,000  calls  made,  200  were  during  the 
noon  hour;  800  in  the  early  evening.  The  purpose  was  to 
determine  the  popularity  of  "Bradcast",  a  twice-daily 
news  feature  by  C.  C.  Bradner,  originating  in  the  studios 


of  \AAVJ.  The  findings  were  astonishing.  More  than  half  the 
people  called  were  listening  to  their  radios,  and  of  ALL 
those  listening  73.4%  were  tuned  to  WWJ  listening  to  Mr. 
Bradner!  "BRADCAST"  has  seven  years  of  proven  popu- 
larity behind  it,  and  is  now  available  for  sponsorship  for 
tfie  first  time.  Call,  wire  or  write  for  particulars — AT  ONCE! 

*WWJ  invites  any  adyertising  agency  fo  conduct  a  similar  survey  at  the  Station's  expense. 


NaHonal  Representatives 


George  P.  Hollmgbery  Company 


New  York  :  Chicago  :  Detroit  :  Kansas  City 
Son  Francisco  :  Jacksonville 


BROADCASTING  •  Broadcast  Advertising 


May  J,  1938  •  Page  35 


1 


Propaganda  Cost 
Is  Debate  Subject 
On  Town  Meeting 

Flynn  Argues  Shortcomings ; 

Kent  Defends  Broadcasts 

THOUGH  not  mentioned  by  name, 
programs  such  as  the  symphonies 
sponsored  by  Ford  Motor  Co.,  and 
by  cooperating  American  banks  on 
the  networks  were  cited  by  John 
T.  Flynn,  speaking  April  18  on  the 
NBC-Blue  Tow7i  Meeting  of  the 
Air,  to  prove  that  "the  great  cost 
of  modern  instruments  of  propa- 
ganda has  given  commercial  ele- 
ments in  our  society  almost  a  mo- 
nopoly in  pouring  propaganda  for 
their  strange  forms  of  culture  over 
the  minds  of  the  American  peo- 
ple." 

Mr.  Flynn,  newspaper  syndicate 
writer  on  economic  subjects,  to- 
gether with  Frank  R.  Kent,  politi- 
cal columnist  of  the  Baltimore  Sun, 
and  Prof.  Hadley  C  a  n  t  r  i  1,  of 
Princeton,  president  of  the  Insti- 
tute for  Propaganda  Analysis, 
spoke  on  the  subject  "Is  Our  Pub- 
lic Opinion  Controlled  by  Propa- 
ganda?" Speaking  in  the  affirma- 
tive, Mr.  Flynn  took  occasion  to 
point  at  radio's  alleged  shortcom- 
ings while  Mr.  Kent,  speaking  on 
the  other  side,  justified  propagan- 
da as  part  of  the  democratic  proc- 
ess and  as  business'  necessary  self- 
protection  against  governmental 
propaganda  financed  by  taxpayers' 
money.  Said  Mr.  Flynn : 

"A  statesman  or  philosopher  or 
agitator,  if  he  is  sufficiently  impor- 
tant, can  get  five  or  10  or  15  min- 
utes on  the  radio.  But  not  many 
will  tune  in  to  hear  him  ...  Of 
course,  it  is  not  the  fault  of  the  ra- 
dio company  if  a  speaker  can't 
get  himself  listened  to.  The  radio 
companies  do,  in  fact,  at  their  own 
cost,  give  the  public  so  free  a  forum 
as  this  Town  Meeting  of  the  Air, 
where  all  sides  are  represented.  I 
am  speaking  of  those  bought  pro- 
grams where  only  one  side  is  rep- 
resented, and  it  is  always  the  same 
side  because  only  one  side  has  the 
money  to  buy  programs. 

Sunday  Evening  Mood 

"But  now  see  eff'ective  propa- 
ganda at  work  on  the  mass  mind. 
There  is  no  better  time  to  catch 
the  monster  than  on  Sunday  eve- 
nings. It  is  relaxed.  It  is  in  a  be- 
nevolent mood.  On  Sunday  evening 
the  family  is  gathered  in  the  liv- 
ing room  when  into  their  midst 
float  the  strains  of  music  from  a 
great  symphony  orchestra  .  .  .  then 
as  the  strains  of  some  well-loved 
old  song  fade  from  the  air  and  the 
family  sits  around,  thoroughly 
softened  up,  there  floats  into  the 
room  and  into  the  unguarded  cham- 
bers of  their  minds  the  voice  of  the 
propagandist.  For  five  or  ten  min- 
utes the  planned  infection  flows  in- 
to the  monster.  It  tells  of  the  ro- 
mantic saga  of  business,  the  great 
achievements,  the  massive  wisdom, 
the  matchless  courage,  the  civiliz- 
ing alchemy  of  the  great  business 
man  as  distinguished  from  the  sel- 
fish and  narrow  ignorance  and 
wickedness  of  the  Government — the 
great-souled  business  leader  com- 
pared with  the  small-minded  and 
vicious  senator. 

"Now  that  costs  a  lot  oi  money. 
It  costs  a  lot  of  money  for  an- 
other program  sent  out  by  certain 
(Continued  on  page  66) 


KVOO,  WAPI,  Full  Time 

FULL-TIME  operations  by  mid- 
June  for  KVOO,  Tulsa,  Okla.,  and 
WAPI,  Birmingham,  time-sharing 
stations  on  1140  kc,  is  contem- 
plated by  virtue  of  approval  last 
month  of  special  experimental  au- 
thorization to  permit  such  opera- 
tion. Jansky  &  Bailey,  Washing- 
ton, engineers  for  KVOO,  and  Wil- 
liam B.  Lodge  of  CBS,  for  WAPI, 
are  installing  directional  antennas 
to  be  used  at  night  to  curb  inter- 
ference. KVOO  will  continue  oper- 
ation with  25,000  watts  while 
WAPI  will  maintain  its  power  out- 
put at  5,000  watts.  The  stations 
operate  simultaneously  day  and 
share  at  night  but  under  the  ex- 
perimental authority  will  operate 
full  time,  thus  providing  listeners 
in  their  service  areas  with  full  net- 
work service,  KVOO  being  an  NBC 
outlet  and  WAPI,  CBS. 


BRANHAM  Co..  radio  station  and 
newspaper  representative,  has  issued 
the  15th  annual  edition  of  its.  New 
York  telephone  directory  of  advertis- 
ing companies,  media  and  representa- 
tives. 


NBC's  television  schedule  of  two 
full-hour  evening  broadcasts  week- 
ly, which  went  into  effect  April  19, 
will  be  increased  to  four  or  five 
evening  periods  weekly  during  the 
latter  part  of  May,  according  to 
the  network's  television  executives. 
The  semi-weekly  schedule,  original- 
ly announced  for  a  month  only, 
will  probably  be  continued  through 
the  summer. 

These  programs,  consisting  of 
both  live  talent  and  motion  pic- 
tures, include  dramatic  and  musi- 
cal productions,  variety  shows  and 
educational  features.  Reason  for 
the  increased  schedule  in  May  is 
the  large  number  of  requests  re- 
ceived by  NBC  from  organizations, 
clubs  and  technical  societies,  which 
will  witness  the  broadcasts  in  the 
studios  during  this  period. 

The  three  afternoon  broadcasts 
weekly — Tuesdays,  Wednesdays 
and  'Thursdays — will  also  be  con- 
tinued throughout  the  summer,  it 
was  said.  These  afternoon  pro- 
grams, also  an  hour  each,  have  no 
entertainment  value,  but  consist  of 
still  pictures  and  test  charts  which 
assist  the  engineers  in  judging 
quality  of  transmission  and  recep- 
tion of  the  present  equipment. 

Watch  Posts  Abandoned 

Although  both  technical  and  pro- 
gram departments  welcome  the  in- 
creased schedule  as  an  opportunity 
for  greatly  needed  experimentation, 
the  audience  will  be  for  the  most 
part  confined  to  NBC  and  RCA 
executives  and  engineers  in  whose 
homes  receivers  have  been  in- 
stalled, although  there  is  a  grow- 
ing audience  of  television  amateurs 
who  have  built  their  own  sets. 

Establishment  of  observation 
posts  at  various  points  throughout 
the  New  York  metropolitan  area, 
where  the  public  might  witness 
television  in  its  present  state,  had 
been  discussed  as  a  possibility  for 
this  spring,  but  officials  said  this 
idea  has  been  definitely  abandoned 
for  the  present.  Feeling  is  that  it 
would  be  unwise  to  increase  public 
interest  in  television  through  such 
demonstrations    until  standards 


Nashville  Cowboys 

COLORED  bandit  was 
scared  silly  the  other  night 
in  Nashville  when  confront- 
ed by  a  gang  of  cowboys. 
Hillbilly  artists  on  WSM's 
Saturday  night  frolic.  Grand 
Ole  Opry,  are  "The  Golden 
West  Cowboys"  whose  seven 
members  wear  chaps  and 
spurs  to  the  show  and  have 
a  habit  of  indulging  in  tar- 
get practice  at  a  nearby 
rifle  range  during  intermis- 
sions. Returning  to  the  stu- 
dios, the  cowboys  surprised 
the  bandit  in  the  act  of  rob- 
bing a  passerby.  But  they 
didn't  get  to  shoot  at  him. 
They  had  emptied  their  guns 
at  the  rifle  range. 


THE  SOUND  film  used  for  promo- 
tion by  KOMO-KJR.  Seattle  [Beoad- 
CASTING,  Feb.  1.5],  recently  brought 
eastward  by  H.  M.  Feltis,  commercial 
manager  of  the  stations,  was  televised 
in  NBC's  studios  April  26. 


have  been  finally  established  and 
manufacturers  are  ready  to  make 
television  receivers  available  to  the 
public.  From  present  indications  it 
appears  that  the  first  opportunity 
most  individuals  will  have  to  view 
television  broadcasts  will  be  at  the 
New  York  World's  Fair  in  1939, 
when  RCA  plans  to  demonstrate 
television  in  its  exhibit. 

NBC's  mobile  television  equip- 
ment, now  being  revised  to  bring 
it  up  to  current  standards,  should 
be  ready  for  experimental  use 
about  the  end  of  May,  and  plans 
are  being  n;ade  for  a  wide  variety 
of  outdoor  pickups  during  the  sum- 
mer. NBC  is  also  redesigning  its 
antenna  array  on  the  top  of  the 
Empire  State  Bldg.  and  is  current- 
ly broadcasting  with  a  temporary 
antenna  on  the  north  side  of  the 
building,  limiting  reception  to  sets 
to  the  north  of  the  tower,  as  the 
steel  and  masonry  serve  as  a 
shield  to  prevent  the  waves  from 
traveling  southward.  As  soon  as 
work  on  the  regular  antenna  is 
completed  it  will  be  restored  to 
service  and  the  station,  W2XBS, 
will  resume  its  normal  service 
range  of  about  50  miles  in  all  di- 
rections. 


More  and  more  selected  audi- 
ences are  being  invited  to  view 
NBC-RCA  television  reception.  On 
April  20  many  stars  of  radio  and 
the  concert  field  were  guests  of 
Lenox  R.  Lohr,  NBC  president,  and 
George  Engles,  vice-president,  to 
watch  a  television  broadcast  in  the 
NBC  board  room  following  a 
luncheon  in  the  Rockefeller  Center 
Rainbow  Room.  Paul  Whiteman 
was  featured  telephoning  to  Mr. 
Lohr,  with  the  latter  explaining  the 
technicalities  of  television  broad- 
casting. On  April  28  NBC  also 
conducted  a  demonstration  for  Dr. 
James  Conant,  president  of  Har- 
vard, Dr.  Harold  Dodds,  president 
of  Princeton,  and  Dr.  Livingston 
Farrand,  president  -  emei'itus  of 
Cornell,  who  viewed  telecasts  de- 
signed specifically  for  educational 
purposes. 


PRAIRIE— Scene  as  Glenn  Snyder, 
general  manager  of  WLS,  Chicago 
(holding  mike),  broadcast  from 
the  site  of  the  new  WLS  50,000- 
watt  transmitter  25  miles  from  the 
Loop.  In  the  center  is  Tommy 
Rowe,  chief  engineer,  and  on  the 
left  is  John  Baker,  conducter  of 
the  WLS  Dinnerbell  Time  program. 

Ground  Broken  by  WLS 
At  New  Transmitter  Site 

WLS,  Chicago,  broke  ground  for 
its  new  50,000-watt  transmitter 
April  12,  exactly  14  years  since 
WLS  broadcast  its  first  500-watt 
signal.  At  a  cost  of  $250,000  the 
RCA  transmitter  and  586-foot 
Truscon  vertical  radiator  will  be 
put  in  operation  on  Oct.  1.  The  site 
consists  of  a  10-acre  tract  at  183d 
St.  and  U.  S.  Highway  45,  25  miles 
from  Chicago's  Loop. 

Glenn  Snyder,  general  manager 
of  WLS;  George  Biggar  and  Har- 
old Safford,  WLS  directors,  and 
Arthur  Page,  associate  editor  of 
Prairie  Farmer,  participated  in 
the  special  shortwave  broadcast 
from  the  transmitter  site.  Burridge 
D.  Butler,  owner  of  WLS  and  the 
Prairie  Farmer,  telegraphed  greet- 
ings from  his  home  in  Arizona. 
During  the  ceremonies,  14  Ameri- 
can elm  trees  were  planted  to  com- 
memorate each  year  of  WLS  ser- 
vice. 


Lucky  Spots  Spread 

AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strike  cigarettes), 
through  Lord  &  Thomas  has  added 
the  following  stations  to  the  list  of 
those  carrying  21  spot  announce- 
ments weekly:  WHN  WMCA 
WNEW  WBBM  WMAQ  WENR 
KYW  WFIL  WJR  KNX  WGAR 
KMOX  WFBR  WCAE  KPO  KFRC 
KOMO  KHQ  WFBM  WHAM 
WHAS  KGW  KPRC  KTRH  WBNS 
KOA  WHO  WWL  WKRC  KMBC 
WSB  WFAA  WBAP.  WBRC  WMC 
WOAI  WOW  WFBL  WHIG  WKY 
WRVA  WSM  KVOO  KDYL  WJAX 
WGY  WBEN  WJSV  WCCO  KFYR 
WBT  WPTF. 


General  Paint  Plans 

GENERAL  PAINT  Corp.,  San 
Francisco  (paints),  seasonal  user 
of  radio  time,  thru  Walter  Adv. 
Agency,  Los  Angeles,  is  planning 
a  spring  compaign  to  start  in  early 
May.  In  many  instances  a  dealer 
tie-in  will  be  used.  Type  of  pro- 
gram and  stations  to  be  used  have 
not  been  announced. 


NBC  Television  Broadcast  Schedule 
To  Be  Enlarged  for  Summer  Months 
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Under  this  banner  stands  the  greatest 

talent  sales  organization  in  the  world! 


No  OTHER  TALENT  AGENCY  offers  a 
larger,  more  varied  roster  of  all-star 
material.  No  other  talent  agency  does  a 
greater  volume  of  yearly  business.  That's 
pretty  much  the  whole  story. 

Answers  tor  Advertisers 

To  radio  advertisers  and  their  agencies, 
in  particular,  the  NBC  Artists  Service 
provides  not  only  specific  talent  answers 
to  advertisers'  sales  problems,  but  con- 
crete program  ideas  with  complete  casting 
recommendations — ready  to  go! 

Management  and  Boohing 

The  NBC  Artists  Service  offers  talent  both 
personal  management  and  valuable  guid- 


ance to  a  successful  career.  It  does  this 
— and  more — for  competent  performers. 

It  offers  their  services  to  radio . . .  theatre 
...opera... concert... motion  pictures  and 
night  clubs.  To  all  types  of  entertainment, 
both  public  and  private,  the  NBC  Artists 
Service  is  a  veritable  gold  mine  of  talent. 

All  these  services  are  interpreted  by 
a  specialized  personnel  whose  combined 
theatrical  experience  and  advertising  back- 
ground promote  an  intelligent  liaison  be- 
tween talent  and  talent  buyers,  maintain- 
ing always  a  sense  of  balance  between 
the  artistic  and  the  practical.  NBC  Artists 
Service  is  just  one  of  the  many  reasons 
why  NBC  is 
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Cheyenne  Hearing 
Reopened  by  FCC 

Dill  Appeals  Asking  Court  to 
Block  Ruling  by  the  FCC 

FURTHEE  litigation  in  the  so- 
called  Cheyenne  case,  involving  the 
application  of  a  new  100-250  watt 
station  on  1210  kc.  in  the  Wyoming 
city  by  Paul  R.  Heitmeyer,  man- 
ager of  KLO,  Ogden,  Utah,  is  in 
prospect  following  action  of  the 
FCC  April  20  reopening  the  case 
for  a  new  hearing  along  with  two 
new  competitive  applications. 

The  U.  S.  Court  of  Appeals  of 
the  District  of  Columbia,  in  the 
first  of  a  series  of  reversals  of  FCC 
decisions,  several  months  ago, 
handed  down  a  stinging  opinion 
reversing  the  FCC's  denial  of  this 
application.  The  FCC  on  March  2 
vacated  its  denial,  but  now  has  re- 
opened the  case  "de  novo,"  or  anew; 
which  in  effect  vitiates  the  court's 
action,  it  is  contended. 

Former  Senator  C.  C.  Dill  and 
James  W.  Gum,  counsel  for  Heit- 
meyer, on  April  27  filed  a  "show 
cause"  motion  with  the  court  on  the 
new  FCC  action,  viewing  it  as  a 
"refusal"  of  the  FCC  to  carry  out 
the  tribunal's  mandate  of  reversal. 
Senator  Dill  pointed  out  that  by 
such  tactics  the  applicant  though 
successful  in  the  court,  is  put  to 
additional  exnense  and  forced  to 
fight  new  applicants  not  parties  to 
the  original  proceeding,  and  the 
city  is  denied  the  radio  facilities 
and  service  to  which  the  court  has 
held  it  is  entitled. 

In  their  motion,  Senator  Dill  and 
Mr.  Gum,  referring  to  the  FCC 
hearing  order,  said: 

"This  order  is  not  in  conformity 
with  the  court's  opinion.  Instead, 
it  circumvents  and  negatives  the 
judgment  of  this  court.  When  the 
Commission  failed  to  applv  for  a 
writ  of  certiorari,  the  decision  of 
this  court  became  a  final  judgment. 
*  *  The  Commission  then  had  but 
one  duty,  namely,  to  carry  out  the 
order  of  the  court.  Instead,  it  has 
attempted  to  create  a  new  case 
with  new  parties. 

"By  what  right  or  authority  'in 
conformity  with  the  opinion  of  this 
court'  does  the  Commission  at- 
tempt to  compel  this  appellant  to 
contest  with  new  parties  in  order 
to  secure  basic  findings  of  fact, 
correct  grounds  for  decision,  and  a 
final  order  on  the  record  of  his  own 
case." 

Hearings  Grouped 

In  ordering  the  rehearing  upon 
recommendation  of  its  law  depart- 
ment, the  FCC  simultaneously  or- 
dered consolidated  with  it  the  ap- 
plications of  Frontier  Broadcast- 
ing Co.  for  a  new  station  in  Chey- 
enne on  1420  kc.  with  100-250  watts 
power  full  time,  in  which  Rev.  S. 
H.  Patterson,  now  manager  of 
KGGC,  San  Francisco,  is  the  prin- 
cipal, and  of  Cheyenne  Radio  Corp., 
in  which  the  two  newspapers  in  the 
city  are  the  principals,  seeking  the 
same  facilities  as  involved  in  the 
Heitmeyer  application.  The  FCC 
also  denied  the  petition  of  Heit- 
meyer for  a  decision  on  the  record 
requesting  it  to  "make  final  deci- 
sion on  the  record  as  it  now  stands 
by  preparing  corrected  findings  of 
fact  and  conclusions  of  law  and  a 
new  decision." 

Presumably  in  line  with  the  re- 
cent court  ruling  in  the  so-called 
"El  Paso"  case  in  which  the  court 
jolted  the  FCC  on  its  procedure 


Avalon  Schedule 

WILMINGTON  Transportation 
Co.,  Avalon,  Santa  Catalina  Island, 
Cal.,  to  publicize  the  advantages  of 
the  island  as  a  summer  resort,  on 
May  23  will  start  for  six  weeks  a 
five-weekly  quarter-hour  progi-am, 
type  and  title  of  which  have  not 
been  announced,  on  4  CBS  Cali- 
fornia stations  (KNX,  KARM, 
KSFO,  KROY)  plus  KOY  and 
KGAR.  Following  the  June  30 
broadcast  KOY  and  KGAR  will  be 
dropped  from  the  list.  From  Aug. 
1  to  Sept.  7,  the  programs  will  be 
heard  on  KNX  only.  Agency  is 
Neisser-Meyerhoff,  Los  Angeles. 

CBS  NET  BOOSTED 
FOR  THREE  MONTHS 

CONTINUING  the  upward  trend 
shown  in  its  annual  report  for 
1937  [Broadcasting,  April  15], 
CBS  on  April  21  reported  to  its 
stockholders  that  its  first  13  weeks 
of  operation  ended  April  3  showed 
a  net  profit  of  $1,494,980.09.  This 
compared  with  $1,319,426.37  for 
the  same  period  of  last  year. 

Gross  income  of  the  first  quar- 
ter of  this  year  from  the  sale  of 
time,  talent  and  wires  amounted 
to  $9,984,344.99  from  which  are 
deducted  $2,985,571.48  for  time 
discounts  and  agency  commissions. 
This  compares  with  $8,595,533.57 
and  $2,576,051.32,  respectively,  for 
the  first  13  weeks  of  last  year. 

Operating  expenses  of  CBS  dur- 
ing the  first  quarter  of  this  vear 
ran  $3,670,877.32  while  selling, 
general  and  administrative  ex- 
nenses  totaled  $1,377,754.68.  This 
total  of  $5,048,632  compared  with 
i?4,300,966.50  for  the  same  period 
last  year.  The  quarterly  report 
showed  CBS  charged  off  $139,367.86 
for  depreciation  and  set  aside 
."^324,524.76  for  Federal  income 
tax,  including  surtax  of  $40,537.35 
for  1937  and  $44,974.81  for  1938. 


Slade  in  New  England 

D  &  L  SLADE  Co.,  New  York 
(spices),  early  in  May  will  start  a 
schedule  of  one  and  two-minute 
soot  announcements  on  two  New 
England  stations,  offering  premi- 
ums of  silverware  in  return  for 
bottle-caps.  Agencv  is  H.  B.  Le- 
Quatte  Inc.,  New  York. 


WILLIAM  S.  PALET's  annual  re- 
port as  president  of  CBS  [Beoadcast- 
ixCt.  April  ]5]  was  inserted  in  full 
text  in  the  Congressional  Record  of 
Anril  14  by  Senator  Bone  (D-Wash). 
The  Senator,  chairman  of  the  radio 
subcommittee  of  the  Senate  Interstate 
Commerce  Committee,  stated  that  he 
considered  the  address  of  great  inter- 
est to  the  "army  of  radio  listeners 
in  the  United  States." 


TBroadcasting.  April  11,  the  FCC 
last  month  modified  its  hearing  no- 
tices to  include  the  new  issue  of 
determining  whether  adequate  com- 
mercial sunport  and  talent  for  pro- 
grams will  be  available  for  pro- 
posed new  stations.  In  this  case  the 
court  held  that  hearsay  testimony 
was  nnt  admissible,  but  had  to  be 
factual  so  that  opposing  applicants 
would  have  opportunity  to  examine 
witnesses. 

The  action  puts  an  added  burden 
upon  all  applicants  before  the  Com- 
mission, because  where  formerly 
one  witness  could  testify  before 
the  FCC  on  all  such  matters,  it 
now  appears  likely  that  actual  "ex- 
pert" testimony,  based  on  fact, 
must  be  provided. 


RADIO  VS.  READING 

Mosely  and  Kent  Informally 
 Discuss  Merits  

RADIO  and  the  press  had  a  quiet 
argument  when  Columnist  Frank 
R.  Kent  gave  his  opinion  of  read- 
ing on  the  back  cover  of  Readers 
Digest  for  April.  Wrote  Mr.  Kent, 
"Anything  that  can  be  done  to  dis- 
pel the  clouds  of  mental  confusion 
and  promote  clarity  of  thought  is 
a  distinct  national  service.  Now  if 
there  is  a  more  effective  way  to 
achieve  these  things  than  the  culti- 
vation of  the  popular  taste  for 
good  reading,  it  has  not  yet  been 
suggested." 

Harman  I.  Moseley,  of  WAIR, 
Winston-Salem,  N.  C.,  took  issue 
with  Mr.  Kent's  statement  and 
argued  that  radio  "has  raised  the 
cultural  standard  of  the  world  in 
15  short  years  as  much,  or  more 
than,  anything  else."  To  which  Mr. 
Kent  replied,  "There  is  a  good  deal 
in  what  you  say  about  the  radio, 
but  I  do  not  know  that  I  entirely 
agree.  It  is  not  a  subject  that  can 
be  debated  in  a  letter  but  if  we 
ever  run  across  each  other,  it  would 
be  pleasant  to  have  a  discussion." 


Olive  Fund  Planned 

CALIFORNIA  Olive  Assn.  has 
named  Lord  &  Thomas,  San  Fran- 
cisco, to  handle  its  advertising. 
Present  plans  call  for  expenditure 
of  about  $100,000  per  year  for  the 
next  three  years  in  industry  ad- 
vertising, according  to  Everitt  W. 
Hogle,  secretary-treasurer.  Radio 
will  figure  in  the  advertising  cam- 
paign it  is  believed.  The  associa- 
tion was  organized  in  1920,  but 
has  not  been  engaged  in  extensive 
advertising  since  1928. 


Spud  Places  Spots 

AXTON- FISHER  Tobacco  Co., 
Louisville,  Ky.,  (Spud  cigarettes), 
on  May  2  starts  a  campaign  of 
one-minute  RCA  transcribed  an- 
nouncements on  stations  in  about 
12  cities.  At  least  two  stations  will 
be  used  in  each  city,  and  as  many 
as  three  and  four  in  some  cities. 
Agency  is  Lawrence  C.  Gumbin- 
ner,  New  York. 


NEW  FACES— At  KTSA,  San  An- 
tonio, are  (1)  William  C.  (Buster) 
Bryan  and  (r)  Rex  Pries,  with 
General  Manager  George  W.  John- 
son in  center.  Mr.  Bryan  left  KFI, 
Los  Angeles,  to  return  to  his  home 
town  as  program  director  of 
KTSA,  succeeding  Paul  Girard, 
transferred  to  WBAL,  Baltimore, 
to  take  the  place  of  Gustav  Klemm. 
Mr.  Pries  is  new  musical  director, 
having  been  in  band  work  for  the 
last  eight  years.  Trudy  Wood 
(Mrs.  Bryan),  has  also  joined 
KTSA  as  a  featured  singer;  she 
formei'ly  was  featured  on  the 
Packard-Fred  Astaire  show  and 
sang  with  the  Jimmy  Grier  and 
George  Hamilton  bands. 


Cooperative  Drive 
For  Radio  Buried 

RMA  Plan  Is  Dropped  But  NAB 

Proposes  Own  Project 

PLANS  for  a  $1,000,000  coopera- 
tive promotion  campaign  for  the 
radio  industry  were  dropped  April 
21  by  the  Radio  Manufacturers 
Association.  A  separate  project, 
sponsored  by  the  NAB,  is  declared 
to  be  in  prospect. 

Radio  Manufacturers  Association. 
National  Association  of  Broadcast- 
ers and  Edison  Electric  Institute 
were  the  three  groups  which  pro- 
posed to  unite  on  the  institutional 
promotional  movement.  At  the  meet- 
ing called  in  New  York  April  21, 
only  the  RMA  was  represented  by 
a  duly  authorized  committee.  Nei- 
ther NAB  nor  Edison  Electric  sent 
representatives  empowered  to  act, 
although  the  broadcasting  industry 
was  represented  by  the  networks. 
In  behalf  of  NAB  it  was  stated 
that  no  concrete  plan  had  been  of- 
fered in  advance  of  the  meeting. 
As  part  of  its  reorganization  pro- 
cess, it  was  added,  the  NAB  plans 
to  initiate  its  own  project  and  in- 
vite cooperation  of  related  indus- 
try groups. 

Desirable — But! 

The  dozen  in  attendance  agreed 
the  plan  was  desirable  but  it  was 
withdrawn  by  RMA,  which  pro- 
jected it,  because  of  the  apparent 
lack  of  interest  of  the  other  trade 
groups  it  was  said. 

The  meeting  was  called  by  Bond 
P.  Geddes,  executive  vice-president 
of  RMA,  upon  authority  of  his 
board  of  directors.  He  outlined  a 
four-point  plan  under  which  the 
three  trade  groups  would  contrib- 
ute to  a  fund  of  between  $750,000 
and  $1,000,000,  with  broadcast  sta- 
tions to  donate  their  portion  in 
time.  RMA  and  EEI  were  to  con- 
tribute between  $250,000  and  $300,- 
000  each  for  the  all-industry  ef- 
fort. It  involved  not  only  use_  of 
time  but  also  newspaper,  magazine, 
trade  journal,  dealer  aid  and  other 
methods. 

The  four-point  plan  proposed 
(1)  to  sell  the  program  service  of 
broadcasting  to  the  nation  on  a 
more  effective  basis;  (2)  to  pro- 
mote more  hours  of  listening  and 
more  sets  in  homes;  (3)  to  promote 
the  quality  of  reception  by  improve- 
ment of  both  transmitting  and  re- 
ceiving equipment;  and  (4)  to  pro- 
mote broadly  the  public  service  as- 
pects of  broadcasting  in  the  educa- 
tional and  cultural  fields. 

Attending  the  sessions  in  addi- 
tion to  Mr.  Geddes  were  Fred  A. 
Willis,  assistant  to  the  president, 
and  Victor  Ratner,  sales  promo- 
tion manager,  CBS;  Wayne  L. 
Randall,  director  of  publicity,  and 

E.  P.  H.  James,  sales  promotion 
manager,  NBC;  Robert  A.  Schmidt, 
sales  promotion  manager.  Mutual 
network;  Joseph  Creamer,  sales 
promotion  manager,  WOR;  Frank 
Mullen,  public  relations  director, 
RCA;  Oswald  F.  Schuette,  Wash- 
ington representative,  RCA;  Tom 

F.  Joyce,  advertising  and  sales 
promotion  manager,  RCA  Mfg.  Co. ; 
John  R.  Rowland,  Philco;  Dr.  W. 
R.  G.  Baker,  vice-president,  and  E. 
H.  Vogel,  radio  sales  promotion 
manager.  General  Electric;  Paul  S. 
Ellison,  sales  promotion  manager. 
Hygrade-Sylvania ;  0.  H.  Caldwell, 
former  radio  commissioner  and  edi- 
tor of  Radio  Today. 
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Radio  Is  a  Business 


Keeping  a  Cheek 
On  Achievements 
Of  the  Salesmen 

Ralph  Brunton  Devises  Unit 
System  of  Effectiveness 

A  UNIQUE  and  effective  system 
of  determining  how  good  a  selling 
job  is  being  done  by  the  sales  staff, 
as  well  as  aiding  salesmen  in  keep- 
ing  check  on 

grams  and  an- 
nouncements,  has 

all  programs  and     Mr.  Brunton 

announcements  are  reduced  to 
standard  units,  rather  than  dollar 
values,  according  to  Ralph  R. 
Brunton,  general  manager  of  the 
stations  and  author  of  the  plan. 

Each  salesman  is  credited  with 
his  daily  total  of  units  sold.  Daily 
unit  totals  are  divided  by  total 
number  of  units  available  for  sale, 
to  determine  percentage  of  units 
sold. 

How  It  Operates 

Effectiveness  of  the  selling  job 
can  be  determined  as  follows: 

If  dollar  volume  for  a  given 
month  is  20%  over  a  year  ago,  and 
a  25%  increase  in  rates  has  become 
effective  in  the  interim,  the  unit 
system  reveals  that  a  poorer  sell- 
ing job  has  been  done. 

In  arriving  at  a  working  basis, 
each  hour  of  broadcast  time  was 
divided  into  12  units,  as  the  KJBS- 
KQW  announcement  schedule  is  de- 
signed to  make  12  announcements 
available  in  each  hour,  one  an- 
nouncement every  five  minutes. 
Therefore,  each  paid  announce- 
ment, time  signal,  station  break, 
weather  report,  etc.,  regardless  of 
length  or  cost,  is  equal  to  one  unit. 

Other  units  are  awarded  in  the 


following  manner: 

5-Minute  programs  1  unit 

10-Minute  programs  2  units 

15-Minute  programs  3  units 

30-Minute  programs  6  units 

60-Minute  programs  12  units 


In  compiling  the  unit  report,  it 
often  is  possible  to  get  more  than 
12  units  in  a  given  hour,  for  in- 


stance : 

Time  signal  on  hour  1  unit 

Four  quarter-hour  pro- 
grams  12  units 

Three  station  breaks  3  units 

Total   16  units 


Such  crowded  broadcast  hours, 
however,  tend  only  to  balance  the 
sustaining  periods  of  the  schedule. 

In  making  up  the  unit  reports 
for  KJBS,  the  broadcast  day  is  di- 
vided into  two  parts — the  Owl 
schedule,  from  12  midnight  to  6:30 
a.  m.,  and  the  Day  schedule,  from 
6:30  a.  m.  to  local  sunset  or  sign- 
off.  This  is  because  the  Owl  rates 
are  just  one-half  of  the  regular 
day  rates. 

For  stations  where  the  broadcast 
day  has  rate  changes  for  different 
hours,  it  is  suggested  by  Mr.  Brun- 
ton that  a  separate  report  be  made 
for  each  rate  period  of  the  day.  In 
compiling  unit  reports  ior  KQW, 
it  has  been  found  advisable  to 
break  down  the  report  according 
to  local,  regional  and  national. 


JAMES  L.  HOWE 

Production  Manager 
WLVA.    Lynchburg,  Va. 

EVER  since  radio's  infancy  there 
has  been  a  persistent  campaign 
against  "the  goose  that  lays  the 
golden  eggs".  There  are  all  too 
many  radio  listeners  who  still  turn 
off  their  sets  when  commercial 
copy  comes  on  the  air,  who  still 
say  resignedly,  "Well,  we'll  wait 
'till  that's  over." 

Some  of  that  feeling  is  due,  with- 
out doubt,  to  excessive  and  poorly 
written  copy,  but  all  too  much  of 
it  is  built  up  by  the  radio  industry 
itself.  Station  program  heads  still 
hate  to  see  their  artistic  genius 
spoiled  by  sordid  sales  copy. 

Radio  columnists  still  love  to  ex- 
tol the  virtues  of  talent,  and  ex- 
coriate commercials.  Perhaps  it's 
because  so  many  program  men  and 
columnists  have  come  into  radio 
from  the  theatre  and  the  music 
world  that  this  "art  for  gosh 
sakes"  attitude  is  so  prevalent. 
Whatever  the  cause,  we  in  the  ra- 
dio industry  are  allowing  that  feel- 
ing to  show,  and  it  is  causing  an 
adverse  reaction  on  the  part  of  the 
radio  listening  audience.  We  need 
to  change  our  own  attitude,  and 
then  to  change  the  attitude  of  our 
public. 

Love  and  Laxatives 

Commercial  copy  is  nothing  to  be 
shunned.  Radio  is  a  business  as  are 
magazines,  newspapers,  and  bill- 
boards. The  public  buys  magazines, 
and  never  squawks  because  its 
favorite  stories  are  flanked  by  chew- 
ing gum  advertisements  and  ciga- 
rette testimonials  .  .  .  and  many  a 
love  story  runs  right  into  a  laxa- 
tive lay-out.  They  read  newspapers 
regularly,  even  though  they  often 
have  trouble  telling  a  "bilious- 
cure"  from  an  authentic  news 
story.  They  travel  the  highways 
regularly  and  derive  pleasure  from 
it,  even  though  they  are  faced  with 
squalling  infants  and  happy  quin- 
tuplets on  every  curve. 

Why  should  radio  be  picked,  of 
all  the  advertising  mediums,  to 
have  such  a  row  made  over  the  ad- 
vertising that  supports  it  .  .  .  and 
by  men  whom  the  industry  is  sup- 
porting? Commercial  copy  has  an 
integral  place  in  radio  program 
presentation.  It  is  stupid  to  be 
apologetic  for  the  fact  we  are  tell- 
ing our  listeners  about  products 
and  services  just  because  it  isn't 
an  artist  singing,  an  orchestra 
playing,  or  an  "Uncle  Jim"  telling 
bedtimes  tories. 

A  good  public  relations  job 
should  be  done  to  convince  radio 
listeners  that  radio  is  of  value  to 
them,  not  only  as  an  entertainment 
medium,  but  as  a  medium  that 
brings  them  news  of  commodities 
and  services  they  can  avail  them- 
selves of,  to  their  advantage.  Ra- 
dio stations  themselves  should  do 


their  part.  Commercial  copy  should 
be  given  the  attention  talent  re- 
ceives. It  should  be  written  by  men 
and  women  who  know  the  products 
and  services  about  which  they 
write.  It  should  be  woven  integral- 
ly into  the  program.  Too  much  is 
"sneaked  in"  between  talent  pres- 
entation with  the  air  of  apologeti- 
cally saying,  "We'll  hurry  and  get 
this  over  with  folks.  We  know 
you'd  rather  listen  to  Miss  High- 
note,  but  after  all,  you  know  .  .  . 
our  sponsor  must  be  humored." 

No  company  would  send  a  sales- 
man to  see  a  client  so  ill-informed 
about  his  product,  nor  with  such 
an  attitude  toward  it.  Why  let  an 
air  salesman  talk  to  thousands  of 
clients  in  such  a  manner?  First, 
give  more  importance  to  radio  ad- 
vertising copy  .  .  .  plan  it  as  an 
integral  part  of  the  program  .  .  . 
be  proud  of  it  .  .  .  and  then  let  the 
public  know  how  you  feel. 

Radio  operates  under  the  most 
strict  advertising  supervision  of 
any  medium.  It's  skirts  are  far 
cleaner  of  misleading  and  repug- 
nant advertising  than  other  me- 
diums which  also  go  into  the  home. 
Let  our  listening  audience  know 
that  fact  .  .  .  and  know  that  radio 
commercial  copy  has  a  message  of 
importance  and  value  to  them. 

This  current  "armament  race  of 
talent"  is  fine  for  the  columnists 
and  program  artists  .  .  .  but  if  we 
don't  soon  give  "the  goose"  the 
consideration  she  deserves  she'll 
lay  an  egg  that  won't  be  golden. 
After  all  .  .  .  radio  is  a  business. 


Empire  State  Test 

NEW  YORK  STATE  Publicity  Bu- 
reau is  using  WGY,  Schenectady, 
for  a  series  of  12  programs  pro- 
moting the  state  for  tourists  and 
vacationists.  Robert  Wilbur  of  the 
station's  news  staff  is  the  "Empire 
State  Traveller."  Lithgow  Osborne, 
commissioner  of  the  New  York 
State  Conservation  Department, 
appears  on  the  programs.  Agen- 
cy is  Kelly,  Nason  &  Winsten,  New 
York. 


Chesebrough  to  Return 

CHESEBROUGH  Mfg.  Co.,  New 
York  (vaseline  products),  which 
sponsored  Dr.  Christian,  dramatic 
serial  on  CBS  from  Hollywood,  will 
start  a  new  program  on  that  net- 
work in  September.  Jean  Hersholt, 
film  actor,  who  was  featured  in  Dr. 
Christian,  has  been  signed  for  the 
fall  show.  Agency  is  M  c  C  a  nji- 
Erickson,  New  York. 


KMBC  Bans  Beer 

KMBC,  Kansas  City,  announced 
April  26  that  effective  immediately 
no  advertising  of  beer  or  light 
wines  will  be  accepted.  Heretofore 
the  station's  policy  has  been  to  ac- 
cept advertising  of  the  lighter  alco- 
holic beverages  after  10  p.  m. 


STATIONS  /iV  OHIO 
PLAN  SALES  CLimC 

TO  CREATE  "better  salesman- 
ship" in  the  sales  organizations  of 
stations  in  Ohio,  the  Ohio  Broad- 
casters Association  will  hold  a  one- 
day  "Sales  Institute"  in  Akron 
May  14,  with  Fred  Bock,  sales 
manager  of  WADC,  as  chairman. 
Staff  salesmen  of  Ohio's  stations, 
rather  than  executives,  have  been 
invited. 

Pointing  out  that  good  salesman- 
ship is  important  in  any  business, 
Mr.  Bock  said  stations  generally 
are  in  need  of  better  salesmanship. 
The  industry,  instead  of  procuring 
men  trained  in  radio  ways,  is 
forced  to  draw  recruits  from  other 
fields.  These  men,  he  declared,  have 
been  "hungry  for  the  opportunity 
to  associate  with  people  in  their 
own  line  of  business." 

While  there  have  been  meetings 
of  sales  managers,  these  have  been 
of  only  indirect  benefit  to  the  sales- 
man, said  Mr.  Bock.  He  always  has 
stayed  at  home  getting  his  story 
second  hand  from  his  chief.  "In 
this  meeting"  he  said,  "we  pro- 
pose to  give  Ohio  salesmen  the  di- 
rect benefits  of  a  meeting  arranged 
for  them.  We  intend,  now  and  from 
time  to  time,  to  offer  to  them  the 
benefits  of  the  experience  and 
knowledge  of  some  of  the  country's 
leading  authorities  in  the  fields  of 
advertising,  selling  and  broadcast- 
ing." 

Speakers  will  include  John  J. 
Karol,  CBS  research  director,  who 
will  discuss  summer  broadcasting, 
and  Dr.  H.  H.  Maynard,  of  Ohio 
State  University,  who  will  speak 
on  "Effective  Selling  of  Radio  Ad- 
vertising," and  G.  F.  Willman, 
sales  and  advertising  consultant  of 
Chicago.  The  Institute  was  au- 
thorized by  the  Ohio  Association, 
and  J.  Harold  Ryan,  head  of 
WSPD,  and  president  of  the  group, 
named  Mr.  Bock  chairman. 

KECA  Shift  Would  Give 
San  Diego  CBS  Outlet 

SHOULD  the  FCC  approve  the 
sale  of  KECA  by  Earle  C.  An- 
thony and  its  transfer  from  Los 
Angeles  to  San  Diego,  Cal.,  the  sta- 
tion will  become  a  third  outlet  and 
a  third  network  affiliate  in  that 
city.  This  involved  deal  hinges  on 
the  FCC's  approval  of  the  Hearst 
Radio  Inc.  sale  of  KEHE,  Los 
Angeles,  to  Mr.  Anthony  for  $400,- 
000  and  the  latter's  disposal  of 
KECA  to  Warren  B.  Worcester  of 
San  Diego  for  approximately  $100,- 
000.  [Broadcasting,  April  15]. 

The  network  affiliation  is  reli- 
ably understood  to  involve  CBS, 
which  has  long  desired  a  station 
in  the  San  Diego  territory  now 
dominated  by  NBC  and  Don  Lee- 
Mutual  Broadcasting  System 
through  their  affiliates  KFSD  and 
KGB.  Bearing  on  the  reported  tie 
between  Mr.  Worcester  and  CBS 
is  the  understanding  that  the  net- 
work has  abandoned  its  policy  of 
depending  upon  powerful  stations 
for  large  area  coverage  for  one  of 
local  calibre.  The  network  has  been 
unable  to  get  a  San  Diego  release 
locally  because  of  the  turn-down 
by  the  FCC  of  applications  from 
that  city  for  additional  broadcast- 
ing facilities. 

NBC-BLUE.  CBS  and  Mutual  wUl 
carry  the  address  of  President  Roose- 
velt on  May  2  from  Washington  to 
the  American  Red  Cross  convention  in 
San  Francisco. 
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WE  HAVE  .  .  . 

Exclusive  franchise  for  baseball  broad- 
casts in  Fort  Worth  .  .  . 

WE  GIVE  .  .  . 

United  Press  News,  OF  the  hour,  ON 
the  hour,  EVERY  hour  .  .  . 

WE  OFFER  .  .  . 

The  LOWEST  coverage  cost  per  capita 
in  this  market  .  .  . 

WE  HAVE  .  .  . 

No  CHAIN  affiliations  .  .  . 

WE  ARE  .  .  . 

The  SMALLEST  in  POWER,  among 
Fort  Worth's  stations  .  .  . 


THE  ANSWER, 

KFJZ  carries  .  .  . 

MORE  LOCAL  ADVERTISERS 
THAN  ALL  THE  OTHER 
STATIONS  COMBINED! 


FORT  WORTH  BROADCASTERS,  INC. 
FORT  WORTH,  TEX. 
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Livery  station  listed  here  knows  t 
selling  power.  •  Each  station  plais 
its  news  and  sports  and  novelties,  ti 
for  both  its  audience  and  its  ar 
results  market  by  market,  they /( 
present  performance,  have  purc]:;[ 


[  tomorrow's  business  depends  upon  today's 
|i:s  program  structure,  its  local  service  features, 
nn  today's  top  audience ...  to  insure  the  future 
;$rtisers.  •  When  spot  broadcasters  check 
^^ariably  find  that  these  stations,  by  their 
bd  a  permanent  place  on  future  schedules. 
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Also 

THE  YANKEE  NETWORK 
THE  COLONIAL  NETWORK 
TEXAS  QUAUTY  NETWORK 

Represented  thtoughout  the  United  States  by 

EDWARD  PETRY  &  CO. 
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LOS  ANGELES        •         SAN  FRANCISCO 


il^©AP€ASTDINl€ 


OTLcL 


Broadcast  Advertisings 


Published  by 
BROADCASTING 
PUBLICATIONS,  Inc. 


Executive  and  Editorial  Offices: 


w  A  w^^v.-r   -  -  /^i®^  National  Press  Bide*  Wabhineton,  D.  C. 

MARTIN  CODEL,  Publisher  „  ,   .  *    i . 

J^^r  Telephone  MEtropolitan  1022 

SOL  TAISHOFF,  Editor 
GATE  TAYLOR,  Advertising  Manager 
Subscription  Price:  $3.00  per  year-15c  a  copy-Copyright,  1938,  by  Broadcasting  Publications,  Inc. 

J.  FRANK  BEATTY,  Managing  Editor    %   BERNARD  PLATT,  Circulation  Manager 
NORMAN  R.  GOLDMAN,  Advertising  Representative 

NEW  YORK  OFFICE:  250  Park  Ave.,  Telephone  -  PLaza  5-8355 

BRUCE  ROBERTSON,  Editorial  #  MAURY  LONG,  Advertising 

CHICAGO  OFFICE:  360  N.  Michigan  Ave.,  Telephone -CENtral  4115    •   hal  tate 
HOLLYWOOD  OFFICE:  6331  Hollywood  Blvd.,  Telephone  GLadstone  7353   •   david  h.  glickman 


Radio  and  News 

THOUGH  lingering  antagonism  toward  radio 
was  discernible  among  the  Associated  Press 
membership  when  it  voted  down  proposals  to  sell 
AP  news  for  sponsored  broadcasts,  it  is  signifi- 
cant that  the  old  intense  bitterness  toward  radio 
generally  was  lacking  during  the  several  con- 
ventions of  editors  and  publishers  in  latter 
April.  We  need  not  go  into  the  merits  of  the 
AP  decision  not  to  enter  the  radio  field;  the 
prevailing  argument  that  sponsorship  of  news 
viight  alloy  its  "purity"  has  been  disproved  by 
the  experience  of  the  last  three  years.  As  far 
as  broadcasting  is  concerned,  it  has  plenty  of 

sources  of  news  to  draw  from  without  AP  

what  with  the  excellence  of  the  services  of 
INS,  Transradio  and  UP,  the  development  of 
its  own  local  news-gathering  setups  and  the 
cooperative  tie-ups  with  local  newspapers 
which  are  allowed  to  furnish  AP  news  on  a 
nonsponsored  basis. 

Aside  from  the  keen  interest  displayed  by 
publishers  in  the  several  facsimile  exhibits  at 
their  ANPA  convention,  and  the  apparent 
realization  of  many  that  the  press  must  be 
handmaiden  to  radio  in  resisting  censorship, 
it  was  also  gratifying  to  note  the  attitude  of 
the  newspaper  editors  at  their  Washington 
convention.  As  reported  elsewhere  in  this  issue, 
they  distinctly  opposed  placing  radio  in  a  sep- 
arate class  from  news  photographers  in  the 
courtroom.  The  majority  sentiment  was  that 
if  the  trial  judge  should  determine  in  his  dis- 
cretion whether  to  admit  photographers,  the 
same  discretion  should  extend  to  the  admission 
of  "sound  registering  devices,"  meaning  radio 
as  well  as  sound  films.  There  was  little  dispute 
on  this  score  despite  the  obviously  antagonistic 
wording  of  the  press-radio-bar  committee's  re- 
port, drawn  up  without  even  consulting  any- 
one representing  radio. 

Musicians:  Part  II 

WITH  LITTLE  fanfare  and  a  notable  absence 
of  intrigue,  independent  broadcasters  have 
succeeded  in  working  out  with  the  American 
Federation  of  Musicians  an  agreement  cover- 
ing the  reemployment  of  musicians.  The  con- 
tract follows  closely  the  agreement  made  by 
the  network  affiliates  several  months  ago. 
Based  on  that  agreement,  it  appears  to  be 
equitable,  and  certainly  the  smallest  units  are 
cared  for  in  a  favorable  way. 

From  the  start,  we  hav*.  taken  the  position 
that  the  musicians'  demands  thrived  because  of 
a  deplorably  weak  broadcasting  front.  The  pill 


was  a  bitter  one.  The  affiliates  were  forced  to 
compromise  on  a  basis  favorable  to  the  musi- 
cians because  of  the  threat  of  stopping  broad- 
cast operations.  They  did  the  best  they  could 
under  the  circumstances.  The  independents 
have  done  the  same. 

It  is  significant  that  the  independents,  under 
the  leadership  of  an  executive  committee  head- 
ed by  Lloyd  C.  Thomas,  of  WROK,  Rockford, 
111.,  effected  an  arrangement  without  strife. 
It  is  even  more  significant  that  the  NAB  col- 
laborated all  down  the  line,  and  is  footing  the 
bill.  It  will  be  recalled  that  the  outbreak  of 
the  musician  controversy  last  year  resulted 
in  the  reorganization  of  the  NAB  because, 
under  the  old  regime,  its  directing  heads  held 
the  trade  association  could  not  identify  it- 
self with  "factional"  disturbances  within  the 
industry. 


In  these  days  of  threats  to  democratic 
ideals,  it  is  refreshing  to  note  that  President 
Roosevelt  once  again  alludes  to  radio  as  a 
factor  "of  utmost  importance"  in  the  main- 
tenance and  preservation  of  our  constitutional 
guarantee  of  free  speech  in  his  letter  to  CBS. 
That  certainly  doesn't  smack  of  censorship  or 
"ffaggitig"  of  the  microphone. 


Regulatory  Travesty 

THE  IMMEDIATE  outlook  for  radio  is  any- 
thing but  rosy.  Aside  from  the  rather  ominous 
business  shadow,  the  regulatory  scene  becomes 
increasingly  turbulent,  with  an  unavoidably 
depressing  effect  on  the  industry. 

The  problem  of  radio  regulation,  funda- 
mentally, is  not  complex.  It  has  been  confused 
by  an  accumulation  of  misinformation,  mud- 
dled thinking,  amateur  legal  "brain-trust- 
ing", high-powered  political  and  publicity 
maneuvering,  and  a  sand-lot  species  of  Federal 
supervision  in  which  an  apparent  overzealous- 
ness  to  do  the  spectacular  has  resulted  in  neg- 
lect of  essential  routine. 

In  all  the  hubbub  about  investigations,  mo- 
nopolies, policies,  profits  and  programs,  sev- 
eral elementary  considerations  have  been  over- 
looked. For  example,  it  is  elementary  that 
broadcasting  is  a  business.  And  it  is  generally 
conceded  that  American  broadcasting  is  un- 
excelled in  the  world.  As  a  business,  it  is  en- 
titled to  a  profit.  The  degree  of  that  profit 
(or  loss  in  many  cases)  should  be  immaterial, 
just  as  the  profit  earned  by  a  newspaper  or  a 
department  store  or  a  law  practice.  Federal, 
State  and  local  taxes  apply  to  all  alike,  so 
that  Government  gets  its  share. 

The  public  pays  nothing  for  broadcast  ser- 


vice. The  radio  advertisers  pay  only  so  long  as 
they  get  value  received.  Rates  are  not  regu- 
lated for  advertisers  in  any  other  field, 
whether  printed  page,  billboard,  car  cards,  or 
direct-mail.  And  keep  in  mind  the  newspapers 
and  magazines  get  something  of  a  concession, 
equivalent  to  the  broadcaster's  franchise,  in  a 
second-class  mailing  privilege  that  costs  Uncle 
Sam  some  $90,000,000  annually!  This  was 
granted  early  in  the  life  of  the  Republic  be- 
cause of  the  contribution  made  by  the  press 
to  the  welfare  and  enlightenment  of  the  peo- 
ple. Does  anyone  gainsay  radio's  contribution 
to  the  nation's  welfare  at  least  parallels  that 
of  the  press? 

Serious  question  exists  as  to  the  propriety 
of  governmental  regulation  beyond  the  func- 
tion of  ether  "traffic  cop."  Once  an  applicant 
qualifies  under  the  law,  he  should  be  free  to 
use  his  franchise  without  restraint,  so  long  as 
he  observes  fundamental  precepts  of  service, 
decency  and  fair  play.  Government  regula- 
tion admittedly  has  gone  far  beyond  that 
point.  Yet,  in  the  revision  of  the  present  law 
that  is  bound  to  come,  next  year  if  not  this, 
consideration  may  be  given  to  this  basic  fac- 
tor. The  rights  of  free  press,  free  speech  and 
free  assembly  are  Constitutional  guarantees. 
They  should  not  be  overlooked  in  radio. 

Many  abuses  have  sprouted  in  radio  regula- 
tion. Broadcasters,  after  an  era  of  rampant 
politics  and  wire-pulling,  have  become  gun- 
shy.  They  know  their  rights  but  they  are  wary 
about  asserting  them  for  fear  of  reprisal,  for 
they  have  seen  defiance  dealt  with  in  rough 
fashion. 

*       *  * 

About  the  v/orst  of  the  current  abuses  is  the 
FCC  practice  of  penalizing  stations  because 
of  "informal"  complaints  which  are  thrown  in- 
to the  hopper  even  before  an  investigation  is 
made.  A  post-card  from  a  listener  or  a  letter 
from  a  crank  appears  to  be  sufficient  ground 
for  the  FCC  law  department  to  recommend 
a  temporary  license.  And  strangely  enough, 
the  Commission,  even  after  a  series  of  sting- 
ing rebukes  from  the  courts,  blandly  rubber- 
stamps  the  recommendations  of  its  attorneys. 

On  practically  every  "decision  day",  there 
are  a  series  of  temporary  license  extensions, 
based  on  unverified  complaints.  Such  FCC  ac- 
tion seemed  indefensible  when  it  was  learned 
that  in  one  case  a  station  was  given  a  tem- 
porary license  three  months  ago  because  of  a 
complaint  in  which  the  listener  couldn't  iden- 
tify the  station  positively  but  "thought"  he  had 
the  right  one.  It  developed  afterwards  the  sta- 
tion had  not  even  broadcast  the  program.  Then 
it  took  the  law  department  several  weeks  to 
clear  through  its  "correction"  of  that  obvious 
error.  That  is  only  one  of  a  score  of  recent  ci- 
tations. In  each  instance  the  station  is  placed 
under  a  cloud,  which  its  competitors  may  use 
to  advantage. 

These  and  other  slipshod  and  palpably  un- 
fair tactics  emphasize  the  need,  not  for  casti- 
gation  of  an  industry  that  is  performing  a 
meritorious  service,  but  for  a  housecleaning 
in  the  FCC.  The  courts  have  jolted  the  Com- 
mission with  consistent  regularity  in  recent 
months.  That,  at  least,  should  awaken  it  to  the 
need  of  taking  a  self-inventory  before  throw- 
ing too  many  rocks  at  those  it  seeks  to  regu- 
late for  the  benefit  of  130,000,000  American 
listeners  who  haven't  yet  uttered  anything  re- 
sembling a  general  complaint  against  Radio 
by  the  American  Plan. 
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DONALD  WAYNE  THORNBURGH 


HE  LIVES  for  today  and  builds 
for  tomorrow. 

This  in  a  few  words  describes 
Donald  Wayne  Thornburgh,  the  as- 
tute, dignified  Columbia  Broadcast- 
ing System  vice-president  in 
charge  of  Pacific  Coast  operations 
who  makes  his  headquarters  in 
Hollywood.  For  his  life  is  largely 
his  work  and  he  is  modest  about 
his  achievements. 

One  of  the  outstanding  figures 
in  the  spectacular  growth  of  Holly- 
wood as  an  important  radio  center, 
Don  Thornburgh  is  directly  re- 
sponsible for  the  extensive  new 
CBS  developments  which  have  oc- 
curred on  the  Pacific  Coast  during 
the  past  year.  It  was  under  his 
guidance  that  the  network  has 
erected  its  new  $1,750,000  Holly- 
wood studio  building  and  con- 
structed offices  and  studios  in  San 
Francisco  which  are  shared  with 
its  affiliate  station,  KSFO  in  that 
city. 

Like  many  in  the  industry,  Mr. 
Thornburgh  entered  radio  by 
chance.  He  was  successfully  oper- 
ating his  own  business  as  a  Chi- 
cago broker  of  building  specialties 
in  1930  and  had  established  an 
enviable  reputation  as  an  executive 
who  knew  the  value  of  advertising 
from  the  merchandiser's  point  of 
view.  It  was  this  reputation  which 
led  directly  to  his  first  job  in  radio 
— manager  of  the  Chicago  office  of 
Cosmos  Broadcasting  Co. 

In  July  1930  when  the  manager 
of  Cosmos  was  being  transferred 
to  New  York,  he  asked  Mr.  Thorn- 
burgh to  take  over  the  Chicago 
post.  It  was  a  great  opportunity  to 
help  build  a  new  industry,  but  Mr. 
Thornburgh  was  at  first  reluctant 
to  take  over  the  job.  However,  he 
was  induced  to  go  to  New  York  to 
inspect  the  organization  there. 
Cosmos  and  CBS  worked  in  close 
harmony.  Cosmos  was  producing 
and  selling  its  own  programs,  CBS 
releasing  them  through  its  network 
facilities.  The  future  of  radio  must 
have  looked  bright  to  him  because 
later  that  month  Mr.  Thornburgh 
became  head  of  the  Cosmos  Chi- 
cago office. 


In  his  new  position,  he  was 
brought  into  direct  contact  with 
Leslie  Atlass,  CBS  Chicago  vice- 
president.  And  it  was  later  in  the 
same  year  that  Mr.  Atlass  per- 
suaded Mr.  Thornburgh  to  join  the 
sales  staff  of  CBS.  His  earlier  ex- 
periences as  an  advertising  and 
sales  executive  helped  him  trans- 
late the  advertiser's  message  into 
radio  campaigns.  That  clicked  and 
he  brought  CBS  such  nationally 
known  accounts  as  Pillsbury  Flour 
Mills  Co.,  Pet  Milk  Sales  Corp., 
General  Mills  Inc.,  and  Stewart- 
Warner  Corp. 

Those  four  years  in  radio  sales 
were  highly  successful  for  the  fu- 
ture CBS  executive,  but  1935  was 
the  memorable  one  for  him.  For  in 
that  year  he  was  appointed  assist- 
ant to  Mr.  Atlass  and  was  placed 
in  charge  of  the  operation  of 
WBBM.  It  was  the  final  link  in  a 
long  chain  of  experiences  which 
made  Mr.  Thornburgh  the  logical 
choice  to  head  the  Pacific  Coast  di- 
vision of  CBS  which  was  soon  to  be 
expanded. 

"It  was  the  finest  experience  in 
the  world,"  Mr.  Thornburgh  de- 
clares. "I  don't  believe  there  is  a 
better  school  anywhere  for  learn- 
ing the  radio  business,  inside  or 
out,  than  working  with  Leslie  At- 
lass. Other  graduates  of  this  same 
school  are  Jack  Van  Volkenburg, 
former  manager  of  KMOX  and 
now  assistant  to  Mr.  Atlass  in 
Chicago;  James  D.  Shouse,  vice- 
president  and  general  manager  of 
WLW;  Kelly  Smith,  manager  of 
radio  sales  for  CBS  and  Merles  S. 
Jones,  general  manager  of  KMOX, 
St.  Louis." 

Coincident  with  Mr.  Thorn- 
burgh's  appointment  as  Mr.  At- 
lass' assistant,  CBS  expansion  on 
the  West  Coast  was  going  ahead 
with  amazing  rapidity.  KNX,  Hol- 
lywood, had  been  purchased  out- 
right and  KSFO,  San  Francisco, 
had  been  added  to  the  increasing 
list  of  affiliated  stations  on  the  Pa- 
cific Coast.  A  few  big  name  radio 
entertainers  were  already  broad- 
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PERSONAL  NOTES 


HOWARD  L.  CHEENOFF,  for  many 
years  in  editorial  and  advertising 
work  with  newspapers  in  Ohio  and 
West  Virginia,  has  been  appointed  as- 
sistant general  manager  of  the  West 
Virginia  Network,  comprising  WCHS, 
Charleston  ;  WPAR,  Parkersburg,  and 
WBLK,  Clarksburg.  He  will  head- 
quarter at  WCHS,  serving  under  John 
A.  Kennedy,  general  manager  of  the 
network  and  the  three  stations  and 
publisher  of  the  Clarkshurg  Exponent. 
Until  recently  he  was  head  of  the  ad- 
vertising department  of  the  Clarks- 
burg newspaper. 

EARL  M.  POLLOCK,  former  com- 
mercial manager  of  KDB,  Santa  Bar- 
bara, Cal.,  has  been  appointed  man- 
ager to  succeed  Don  Hastings,  re- 
signed. Announcement  was  made  by 
Lewis  Allen  Weiss,  general  manager 
of  the  Don  Lee  Broadcasting  System. 
Los  Angeles,  which  owns  and  operates 
the  station.  He  is  the  son  of  James  F. 
Pollock,  Seripps-Howard  Newspapers 
executive.  Prior  to  entering  radio  he 
was  with  the  San  Diego  (Cal.)  Sun  ; 
Los  Angelex  Pofit-Record  and  Mon- 
rovia (Cal.)  Netvs-Pont.  Bill  A. 
Skaggs.  former  KDB  account  execu- 
tive, has  been  named  commercial  man- 
ager. 

DR.  IRVIN  STEWART,  former  FCC 
viee-chnirman.  now  secretary  of  the 
Committee  on  Scientific  Aids  to  Learn- 
ing in  New  York,  addressed  the  Amer- 
ican Society  of  International  Law  in 
Washington  April  29  on  "Some  Ad- 
ministrative Aspects  of  International 
Broadcasting." 

MAJ.  GLADSTONE  MURRAY,  gen- 
eral manager  of  the  Canadian  Broad- 
casting Corp.,  and  Alan  B.  Plaunt, 
CBC  governor,  were  in  Washington 
April  9^  to  confer  with  officials  of 
the  FCC. 

W.  K.  BAILEY,  former  commercial 
manager  of  WAAW,  Omaha,  has  been 
named  manager  of  KBIX,  Muskogee, 
Okla. 

GEORGE  A.  TAGGART.  who  has 
been  on  loan  from  the  CBC  to  the 
British  Broadcasting  Corp.,  returns 
to  Canada  in  May.  He  was  manager 
of  CBL,  Toronto,  before  sailing  for 
London  three  months  ago.  Laurence 
Gilliam,  BBC  exchange  for  Taggart, 
is  returning  to  London.  The  plan  of 
exchanging  top  ranking  CBC  person- 
nel with  the  BBC  is  to  continue,  it  is 
understood  in  Ottawa. 

CARL  J.  BURKLAND.  sales  man- 
ager of  WCCO,  Minneapolis,  recent- 
ly addressed  a  meeting  of  the  Manu- 
facturers and  Wholesalers  Assn.,  Man- 
kato,  Minn.,  on  merchandising  radio 
programs. 

W.  C.  ANDERSON  has  been  ap- 
pointed acting  manager  of  CBO,  Ot- 
tawa, succeeding  Peter  Aylen.  recent- 
ly transferred  to  CBL,  Toronto. 

M.  W.  KEMPTHORNE,  former 
credit  manager  of  Graham  Paige  Mo- 
tors Corp.,  has  been  named  secretary- 
treasurer  of  CKLW.  Windsor-De- 
troit. Williard  C.  Webster,  formerly 
of  Modern  Otitdoor  Advertising,  has 
joined  the  CKLW  sales  staff. 

DON  BURTON,  owner  of  WLBC. 
Muncie,  Ind.,  whose  hobby  is  sports 
broadcasting  and  who  handled  114 
local  basketball  games  last  season, 
was  honored  with  a  special  "M"  by 
local  scholastic  sports  officials  at  their 
annual  banquet  in  April. 

PAUL  THOMPSON,  commercial 
manager  of  KELD,  El  Dorado,  Ark., 
is  the  father  of  a  baby  boy  born  re- 
cently. 

H.  R.  CARSON,  managing  director 
of  All-Canada  Radio  Facilities  Ltd., 
Calgary,  Alta.,  arrived  in  Hollywood 
April  25  on  a  business  trip, 

CALVIN  AUSTIN,  formerly  on  the 
sales  staff  of  NBC-Chicago,  later  with 
Blackett-Sample-Hummert,  on  May  2 
will  join  the  Chicago  staff  of  Atlas 
Radio  Corp. 


COL.  THAD  H.  BROWN,  member 
of  the  FCC,  who  in  addition  to  his 
regular  duties  is  in  charge  of  the 
Great  Lakes  Radio  Survey,  was  heard 
over  NBC-Blue  Network  April  21  in 
an  address  delivered  before  a  banquet 
of  the  Ohio  Society  of  New  York  at 
the  Pennsylvania  Hotel.  His  subject 
was  "Our  Inland  Seas". 

MERLE  TUCKER,  formerly  with 
Texas  stations,  is  now  on  the  com- 
mercial and  program  staff  of  KSAL. 
Salina,  Kan. 

J.  BERT  MITCHELL  Jr..  former 
manager  of  KPLT,  Paris.  Tex.,  has 
been  named  manager  of  KGKL,  San 
Angelo,  Tex.  Earle  Yates,  former 
manager  of  KGKL,  has  joined  KXYZ, 
Houston. 

DANIEL  M.  WELDON  has  joined 
the  San  Francisco  sales  staff  of  NBC. 

CHARLES  E.  OTTO,  formerly  with 
the  market  research  department  of 
Kroger  Grocery  &  Baking  Co.,  Cin- 
cinnati, has  joined  the  sales  staff  of 
WSAZ,  Huntington,  W.  Va. 

J.  ROY  McCLENNAN  is  leaving  his 
post  as  manager  of  WSAL,  Salis- 
bury, Md.,  to  open  an  advertising 
and  talent  agency.  Frank  Stearms, 
WSAL  licensee,  will  take  over  his 
duties. 

DON  E.  OILMAN,  NBC  western  di- 
vision vice-president,  Hollywood,  who 
suffered  a  severe  attack  of  appendi- 
citis April  11  in  Phoenix,  Ariz.,  has 
returned  to  his  desk.  An  operation 
was  not  necessary. 

S.  C.  VINSONHALER,  manager  of 
KLRA,  Little  Rock,  and  Mrs.  Vin- 
sonhaler,  are  the  parents  of  a  9  lb.  1 
ounce  daughter  born  March  12, 

GLADYS  HALL,  .secretary  to  Harry 
Butcher,  CBS  Washington  vice-presi- 
dent, is  back  at  her  desk  after  an  ill- 
ness in  Garfield  Hospital,  Washing- 
ton. 

MARION  A.  MULRONY,  manager 
of  KGU,  Honolulu,  arrived  in  Los 
Angeles  in  early  April  on  a  combined 
business  and  pleasure  trip  on  the  Con- 
tinent. 

JACK  CHAILLE,  formerly  of  the 
sales  and  merchandising  staff  of  Gen- 
eral Mills,  and  later  with  Gene  Furga- 
son  &  Co.,  Chicago,  has  joined  the 
sales  staff  of  WCFL,  Chicago. 

DOYLE  J.  OSMAN,  new  to  radio, 
has  joined  KMPC,  Beverly  Hills,  Cal.. 
as  account  executive. 

HARRY  WITT,  CBS  Southern  Cali- 
fornia sales  manager,  was  guest 
speaker  at  the  occupation  conference 
of  the  University  of  California,  Los 
Angeles,  on  April  13. 

E.  P.  H.  JAMES,  sales  promotion 
manager  of  NBC,  will  speak  at  the  an- 
nual convention  of  the  Lithographers 
National  Assn.  to  be  held  at  Hot 
Springs,  Va..  May  10-12. 

WILLIAM  DAVIDSON,  formerly  of 
KMTR,  Hollywood,  and  W  i  1 1  a  r  d 
Brink,  new  to  radio,  have  joined 
KRKD,  Los  Angeles,  as  account 
executives. 

LLOYD  C.  THOMAS,  manager  of 
WROK,  Rockford,  spoke  April  28  be- 
fore the  Kiwanis  Club  of  Davenport 
on  "The  Romance  of  Radio". 

PAUL  M.  HARLAN,  who  resigned 
from  M.  E.  Harlan  Advertising,  San 
Francisco,  has  joined  Western  News- 
paper Union  in  that  city.  j 

ARTHUR  RUSH,  managing  director  ' 
of  Columbia  Management  of  Califor- 
nia, Hollywood  talent  agency,  has  re- 
turned following  a  minor  operation. 

W.  RALPH  DANIEL,  for  10  years 
with  Electrolux  Inc.,  has  been  ap- 
pointed sales  manager  of  Morner  Pro- 
ductions Inc.,  Radio  Productions, 
New  York. 

ED  SPENCER,  of  George  P.  Holling- 
bery  Co..  New  York,  is  the  father  of 
a  baby  girl  born  April  21  at  Lawr- 
ence Hospital,  Bronxville. 
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J.  OREN  WEAVER,  news  editor  of 
WBBM,  Chicago,  addressed  the  Medill 
Press  Conference  sponsored  by  the 
Northwestern  U.  chapter  of  Sigma 
Delta  Chi,  journalism  fraternity,  April 
29.  On  May  6.  Weaver  will  address 
the  Illinois  Community  Newspaper 
short  course  at  Illinois  U.  His  topic 
will  be  "Radio,  the  Press  and  Free 
Speech." 

GENE  HALLIDAT,  musical  director 
of  KSL,  Salt  Lake  City,  has  been 
chosen  by  Salt  Lake  Local  104.  of  the 
American  Federation  of  Musicians,  as 
its  delegate  at  the  Tampa  convention 
June  13. 

DICK  BERTRANDIAS.  of  the  NBC 
San  Francisco  publicity  staff,  gave  a 
pint  of  blood  recently  to  save  the  life 
of  the  mother  of  Janet  Baird,  net- 
work commentator.  The  aged  woman 
was  ill  with  pneumonia  at  the  Peral- 
ta  Hospital.  Oakland. 

LEON  SIPES.  assistant  manager 
and  chief  announcer  of  KELD.  EI 
Dorado,  Ark.,  is  the  father  of  a  baby 
boy  born  recently.  Charlie  Mathis, 
KELD  announcer,  has  returned  to  his 
work  following  an  illness  from  in- 
fluenza. 

DAVID  PASTERNAK,  continuity 
chief  of  WIL,  St.  Louis,  is  the  father 
of  a  baby  girl  born  recently. 

NICK  POROZOFF.  student  of  Wash- 
ington U,  has  joined  KVI,  Tacoma, 
as  part-time  announcer. 

BILL  SCHWARTZ,  publicity  direc- 
tor of  KFWB,  Hollywood,  has  been 
made  aide  to  Manning  Ostroff,  pro- 
duction manager.  Jules  Buck  has  tak- 
en over  the  publicity  assignment. 

JOE  WALTERS,  announcer  of 
KSFO,  San  Francisco,  and  Mary  El- 
len Herrick,  radio  actress,  were  mar- 
ried in  San  Francisco  April  10. 

RALPH  HURCOMBE,  formerly  of 
CHML,  Hamilton,  and  CKTB,  St. 
Catharines,  has  joined  the  announc- 
ing staff  of  CFCO,  Chatham,  Ont. 

FLOYD  FARR,  assistant  production 
manager,  and  Elwyn  Quinn,  an- 
nouncer of  KDYL,  Salt  Lake  City, 
have  received  student  pilot's  licenses. 

MRS.  R.  B.  BASHAM,  known  in 
the  Antipodes  as  "Aunt  Daisy"  will 
arrive  in  Los  Angeles  May  2  for  a 
stay  of  two  weeks  enroute  to  the  Glas- 
gow Exhibition  to  represent  Radio 
Features  Ltd.  of  New  Zealand. 

BERT  KALAMAR  Jr.,  formerly  a 
New  York  writer-producer,  has  joined 
KMTR,  Hollywood,  in  a  similar  ca- 
pacity. 

CARLYLE  STEVENS,  CBS  Holly- 
wood announcer,  and  Keith  Allen,  ra- 
dio acress,  were  married  April  21. 

DOROTHY  MILLARD  BROWN  and 
Wilson  Bower,  Hollywood  writers, 
have  joined  Radio  Transcription  Co. 
of  America,  that  city,  to  write  the 
transcribed  BilU  of  Hollywood,  fam- 
ily life  series. 

ED  ROBERTS,  chief  announcer  of 
WCBD,  Chicago,  will  marry  Miss 
Helen  Conrad,  formerly  of  WGES. 
that  city.  May  14. 

GALE  MARITANO,  formerly  of 
WXYZ,  Detroit,  has  joined  the  an- 
nouncing staff  of  WHIP-WWAB. 
Hammond,  Ind. 

NATHAN  SAFIR,  formerly  of  the 
Laredo  (Tex.)  Times,  has  been  named 
assistant  news  editor  of  WOAI,  San 
Antonio,  to  replace  Victor  Craze. who 
has  joined  the  Oalveston  News. 

KENNETH  DENT,  announcer  at 
WSPA,  Spartanburg,  S.  C,  has  re- 
.signed  to  join  WOLS,  Florence.  S.  C, 
in  the  same  capacity. 

ROBERTA  ROUNTREE,  new  to 
radio,  has  joined  the  program  depart- 
ment of  MBS  in  New  York. 


LOUIS  T.  RIGDON,  founder  and 
director  of  the  School  of  the  Air  con- 
ducted on  WSB,  Atlanta,  addressed 
the  Georgia  Education  Association 
convention  April  14,  asserting  that 
the  teachers  of  tomorrow  will  utilize 
radio,  •  the  talkies  and  television  as 
commonly  as  they  utilize  books  today. 

EFREM  ZIMBALIST  Jr.  has  joined 
the  guest  relations  staff  of  NBC,  New 
York. 

THERESA  WILSON,  of  the  CBS 
publicity  department,  has  returned  to 
her  desk  from  Governor's  Island  hos- 
pital, where  she  was  operated  on  April 
13. 

BOB  HOLT,  formerly  of  KMOX,  St. 
Louis,  and  KFRU,  Columbia,  Mo., 
has  joined  the  announcing  staff  of 
WTMV,  E.  St.  Louis. 

THOMAS  J.  CONNELLY,  promo- 
tion director  of  WTMV,  E.  St.  Louis, 
married  Miss  Margaret  Alice  Meis- 
burger  April  21. 

PHILIP  BROOK.  announcer  of 
WGY,  Schenectady,  is  the  father  of 
a  baby  boy  born  recently. 

DEXTER  HALLE,  announcer-pro- 
ducer of  WBNX,  New  York,  is  the 
father  of  a  baby  girl  born  April  1. 

RILEY  JACKSON,  formerly  of 
WJBC,  Bloomington,  111.,  has  joined 
the  announcing  staff  of  WIND,  Gary, 
Ind. 

JOB  WALTERS,  veteran  announcer 
of  KSFO,  San  Francisco,  recently 
married  Mary  Ellen  Herrick,  NBC 
and  CBS  actress. 

STURDEE  JARVIS,  formerly  of 
CKCL,  Toronto,  Ont.,  has  been  named 
head  of  the  production  department  of 
CKGB,  Timmins,  Ont. 

LLOYD  MERRILL  has  been  named 
musical  director  of  KTSM,  Bl  Paso, 
Tex. 

TOM  MARTIN,  formerly  of  WIBX, 
Utica,  N.  Y.,  has  joined  the  an- 
nouncing staff  of  WGY,  Schenectady. 

ROBERT  WOOD,  formerly  vice- 
president  and  editor  of  Radio  Guide, 
has  joined  the  New  York  World's  Fair 
as  assistant  to  John  S.  Young,  radio 
director. 

RICHARD  SWIFT,  producer  of  the 
CBS  Morning  Almanac,  is  the  father 
of  a  baby  girl,  his  first  child,  born 
April  13. 

LaVELLE  WALTMAN,  announcer 
and  newscaster  of  WSAU,  Wausau, 
Wis.,  has  resigned  to  join  the  new 
KFAM,  St.  Cloud,  Minn.,  as  program 
director  and  chief  announcer. 

JOE  DUBIN,  formerly  of  Warner 
Bros,  music  department,  Hollywood, 
has  been  appointed  staff  announcer  of 
KHJ,  Los  Angeles. 

ALMA  GRAEF,  secretary  to  Bert 
Lebhar,  sales  manager  of  WMCA, 
New  York,  will  be  married  in  Septem- 
ber to  Dr.  William  D.  Harris. 

TOM  RILEY,  NBC  press  department, 
is  the  father  of  a  girl,  born  April  11. 

GRACE  BALLOU,  secretary  to  Clay 
Morgan,  NBC's  director  of  public  re- 
lations, resigned  April  15,  to  join 
Henry  Souvaine  Inc.,  radio  produc- 
tion. 

LEE  NEAL  has  joined  the  announc- 
ing staff  of  WSAZ,  Huntington,  W. 
Va. 

BOB  KLIMENT,  formerly  of  WSAZ, 
Huntington,  W.  Va.,  has  joined  the 
announcing  staff  of  WEBR,  Buffalo. 

FRANCES  PIKE,  KYA,  San  Fran- 
cisco, receptionist,  is  back  at  work 
after  an  illness  from  mumps. 

WALTER  KELSEY,  NBC,  San 
Francisco  musical  director,  has  re- 
turned to  his  duties,  following  an  ill- 
ness of  several  weeks. 

JANE  TOMPKINS,  secretary  to  Kate 
Smith's  manager,  Ted  Collins,  has 
written  her  second  juvenile  book  AIoo- 
Wee  the  Musk  Ox,  which  will  be 
published  shortly  by  Frederick  A. 
Stokes  Co. 


SPECIAL— Mike  for  horse  race 
announcing  is  this  "eight  ball"  at- 
tachment worn  by  Bryan  Field, 
CBS  sportscaster.  It  swings  as  he 
turns,  enabling  him  to  follow  the 
horses  with  glasses  and  still  speak 
directly  into  the  mike. 


Bradley  for  Pat 

PAT  FLANAGAN,  ace  base- 
ball announcer  of  WBBM, 
Chicago,  on  April  23  was  or- 
dered by  doctors  to  Pas- 
savant  Hospital  following  a 
heart  attack.  Complete  rest 
for  a  month  was  prescribed. 
Truman  Bradley  has  taken 
his  place  announcing  the 
Cubs  and  White  Sox  games. 
Bradley,  narrator  of  the  CBS 
Ford  Sunday  Evenina  Hour, 
is  replaced  on  Sundays  at  the 
ball  park  by  France  Laux, 
KMOX  baseball  announcer. 


MILT  WEINER,  musical  personnel 
director  of  WLW-WSAI,  Cincinnati, 
is  winning  the  plaudits  of  his  asso- 
ciates because  of  the  consistent  low 
70's  he  is  shooting  these  days  at  the 
Cincinnati  Golf  Club. 

ROBERT  E.  EASTMAN,  who  joined 
NBC  in  November,  1937,  has  been  pro- 
moted from  the  page  staff  to  the  pro- 
gram department,  where  he  is  assis- 
tant to  Norman  Morrell,  assistant 
commercial  program  manager. 

DON  MORRIS  has  joined  the  press 
relations  department  of  Chicago  U. 
to  handle  publicity  for  the  NBC  Chv- 
cago  V.  Round  Table  and  for  other 
university  programs  to  be  announced 
shortly. 

ADRIEL  FRIED  has  been  chosen  to 
manage  the  new  studios  at  Santa 
Cruz.  California  seaside  resort  town, 
for  KDON,  Monterey. 

JOHN  B.  HUGHES,  KFRC,  San 
Francisco,  commentator,  is  the  father 
of  a  baby  boy  born  recently. 

MEL  JOHNSON,  formerly  of  KLS, 
Oakland,  has  joined  the  announcing 
staff  at  KDON,  Monterey,  Cal. 

TERRY  O'SULLIVAN,  formerly  of 
WMBH,  Joplin,  Mo.,  and  KXBY, 
Kansas  City,  has  joined  WKY,  Okla- 
homa City,  as  newscaster. 

DARYL  McAllister,  director  of 
general  traffic  of  WKY,  Oklahoma 
City,  spoke  recently  on  radio  before 
the  public  speaking  classes  of  Okla- 
homa U. 

WALTER  CRONKITB,  newscaster 
and  sports  announcer  of  WKY,  Okla- 
homa City,  has  resigned  to  do  exploita- 
tion work  for  Braniff  Airways,  Dal- 
las, Tex. 


ELLA  HASTINGS  of  the  American 
Institute  of  Food  Products,  New 
York,  has  joined  WNEW,  New  York, 
to  direct  For  Women  Only,  heard 
Mondays  through  Fridays  at  8 :15- 
8:30  a.  m. 

ROLLYN  THOMAS,  formerly  pro- 
gram director  of  WXYZ,  Detroit,  has 
joined  KHJ,  Los  Angeles,  as  an- 
nouncer-producer. 

LOUISE  GREEN,  who  joined  NBC's 
stenographic  division  last  spring,  has 
been  transferred  to  the  continuity  ac- 
ceptance staff  under  .Janet  MacRorie. 

FENTON  E.  EARNSHAW,  director 
of  Earnshaw  Radio  Productions,  Hol- 
lywood program  and  transcription  con- 
cern, and  Dorcas  Abbott  Brown  will 
be  married  in  early  .June. 

WILLIAM  E.  SPARGROVE.  for- 
merly with  the  Iowa  Broadcasting 
System,  has  joined  the  New  York  an- 
nouncing staff  of  NBC.  filling  the 
vacancy  left  by  Alan  Kent,  who  re- 
cently went  to  WNEW,  New  York. 

ELIZABETH  ROBERTSON,  former- 
ly in  the  publicity  department  of  .J. 
Walter  Thompson  Co.,  Hollywood,  has 
joined  KARM,  Fresno,  Cal.,  as  con- 
tinuity writer  and  commentator. 

NORMAN  H.  BRINSLEY,  formerly 
of  WROK,  Rockford,  111.,  and  more 
recently  on  the  editorial  staff  of  Ra- 
dio Guide,  has  joined  the  production 
staff  of  WHIP,  Hammond,  Ind. 

GENE  BURCHELL  has  been  ap- 
pointed assistant  musical  director  of 
KFWB,  Hollywood. 

GLEN  PARKER,  announcer  of 
WHO,  Des  Moines,  will  Marry  Mi.ss 
Kathyrn  Van  Gilder  April  16. 

BILL  GOODWIN,  formerly  of  the 
production  staff  of  William  Esty  & 
Co.,  Hollywood,  which  recently  closed 
its  West  Coast  offices,  has  rejoined  the 
CBS  staff,  that  city,  as  announcer  and 
producer. 

MEL  WILLIAMSON,  writer  -  pro- 
ducer of  Hixson-O'DonneU  Adv.  Inc., 
Los  Angeles,  has  won  the  Southwest 
Fencing  Conference  championship. 

CHARLIE  ALLEN  of  the  WGN, 
Chicago,  transcription  department,  re- 
cently became  the  father  of  a  baby 
boy,  his  second  child. 

HARRY  DAVID  FIELDS,  radio 
manager  of  Roger  LasweU  Corp.,  Hol- 
lywood program  builders,  is  on  a  six- 
week  business  trip  to  New  York,  hav- 
ing left  the  West  Coast  April  23  with 
samples  of  five  transcribed  shows. 

BETZY  TUTHILL,  who  joined  CBS 
last  fall  as  assistant  to  Irving  Reis 
and  William  N.  Robson,  directors  of 
the  Workshop,  has  been  made  an  as- 
sistant program  director  of  WABC, 
New  York. 

DAVID  S.  BALLOU,  now  a  Holly- 
wood radio  program  builder,  has 
moved  to  5827  Gregory  Ave.,  that 
city. 

LOU  WITHERS,  formerly  an  NBC 
San  Francisco  announcer,  has  joined 
KFI-KECA,  Los  Angeles,  in  a  simi- 
lar capacity. 

JOHN  CARL  MORGAN,  announcer 
of  WTAR,  Norfolk,  Va.,  married  Miss 
Dorothy  Grantham  April  27. 

LBS  MAWHINNEY,  formeriy  west- 
ern news  manager  of  Transradio  Press 
Service,  Los  Angeles,  has  joined 
KGER,  Long  Beach,  Cal.,  as  produc- 
tion manager. 

C.  D.  RYDER  Jr.,  KNX,  Hollywood 
accountant,  has  been  appointed  CBS 
Pacific  Coast  auditor,  with  headquar- 
ters in  that  city.  He  succeeds  C.  A. 
Carlson,  resigned. 

JIM  HARPER,  formerly  radio  editor 
of  the  Los  Angeles  Daily  Netcs  and 
Evening  News,  has  joined  the  Holly- 
wood staff  of  Earle  Ferris  Radio  Fea- 
tures. 

FRED  LEVINGS  has  been  trans- 
ferred from  the  Hollywood  to  Chicago 
offices  of  Tom  Fizdale.  John  Houser 
replaces  Levings  in  Hollywood. 

OWEN  VINSON  has  been  promoted 
from  production  to  dramatic  director 
of  WLW-WSAI,  Cincinnati. 
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WJBK  Claims  Affiliation  of  CKLW 
On  Mutual  Net  Is  Unfair  Competition 


Interference  Boosts 

BECAUSE  of  interference  caused 
by  the  operation  of  Mexican  and 
Cuban  stations  on  or  adjacent  to 
frequencies  assigned  in  this  coun- 
try, the  FCC  April  15  authorized 
continued  use  of  higher  power  on 
certain  channels  by  domestic  sta- 
tions to  offset  the  interfering  sig- 
nals. WPEN,  Philadelphia,  was 
granted  special  temporary  author- 
ity to  increase  its  power  to  1,000 
watts  in  order  to  counteract  inter- 
ference caused  by  CMX,  Havana, 
WWJ,  Detroit,  and  KPRC,  Hous- 
ton, for  the  period  May  1  to  May 
30,  the  other  two  domestic  stations 
similarly  having  been  authorized  to 
use  higher  power.  WCOA,  Balti- 
more, was  granted  extension  of 
special  temporary  authority  to 
operate  with  1,000  watts  night  for 
the  period  April  22  to  May  21,  in 
order  to  minimize  the  effect  of  in- 
terference from  CMQ,  Havana,  sub- 
ject to  the  requirement  that  the 
added  power  be  terminated  imme- 
diately after  CMQ  ceases  operation 
on  the  600  kc.  channel  or  reduces 
its  power  so  that  additional  inter- 
ference is  not  involved. 


A  PROTEST  against  use  by  Mu- 
tual Broadcasting  System  of 
CKLW,  Windsor,  just  across  the 
river  from  Detroit,  as  the  Detroit 
outlet  of  that  network,  has  been 
filed  with  the  FCC  by  WJBK,  De- 
troit 100-watter,  and  may  be  taken 
into  consideration  in  connection 
with  extension  of  the  authority  to 
Mutual. 

Alleging  "unfair  competition" 
from  the  Canadian  station,  the  pro- 
test asked  that  "when  the  Mutual 
application  for  extension  of  au- 
thority to  broadcast  over  CKLW 
comes  before  your  honorable  body 
for  a  renewal,  that  it  be  denied." 
The  present  authorization  expires 
on  June  1. 

James  F.  Hopkins,  manager  of 
WJBK,  addressed  his  letter  to 
Chairman  McNinch  April  12.  At 
the  FCC,  it  was  stated  the  protest 
has  been  routed  to  the  law  depart- 
ment for  proposed  reply.  Whether 
the  issue  will  come  before  the  FCC 
depends  on  what  decision  that  body 


may  reach  as  to  its  jurisdiction. 
Under  Section  325  of  the  Com- 
munications Act,  FCC  authority  is 
required  for  transportation  of  pro- 
grams, either  by  wire  or  transcrip- 
tion, to  stations  outside  this  coun- 
try. 

Studios  in  Two  Cities 

Another  case  involving  authority 
to  transmit  programs  to  CKLW 
also  is  pending  before  the  FCC, 
having  been  the  subject  of  hear- 
ings before  Examiner  Rosel  H. 
Hyde  last  fall.  The  hearings  were 
on  the  application  of  the  First 
Baptist  Church  of  Pontiac,  Mich., 
to  transmit  programs  to  CKLW. 
No  report  has  yet  been  issued.  On 
April  9  the  FCC  denied  an  appli- 
cation of  the  church  for  informal 
authority  to  transmit  certain  pro- 
grams by  land  line  to  CKLW. 

Operating  on  the  1030  kc.  with 
5,000  watts  power,  CKLW  main- 
tains studios  in  both  Windsor  and 
Detroit.  Mr.  Hopkins  declared  that 


FLOOD  —  Swept  down  uii  Alalott, 
Washington,  the  other  day  when  a 
storage  dam  broke,  leaving  25 
families  homeless,  destroying 
propertv  worth  $80,000.  Manager 
Cole  E.  Wylie,  (left),  of  KPQ, 
Wenatchee,  and  News  Director 
Carl  Downing  scurried  85  miles  to 
scoop  all  competitors. 


while  he  understands  the  FCC  has 
no  direct  supervision  over  a  Ca- 
nadian station,  in  this  instance  it 
has  within  its  immediate  jurisdic- 
tion the  relay  of  Mutual  programs. 

"This  network,"  he  stated,  "fur- 
nishes good  programs  and  carries 
enough  weight  in  the  minds  of  the 
public  to  attract  considerable  audi- 
ence to  its  outlet.  And,  while  I  am 
advised  that  the  station  pays  more 
for  the  services  in  the  form  of  line 
charges  than  it  receives  from  com- 
mercial sponsorship,  it  is  good 
business  for  them  to  take  this  loss 
in  order  to  promote  audience."  He 
added,  CKLW  takes  from  "$5,000 
to  $10,000  a  month  from  Detroit 
advertisers  which  should  rightful- 
ly belong  to  the  Detroit  stations." 

"As  a  matter  of  fact,  I  have 
asked  for  the  Mutual  contract  and 
been  refused  by  Mr.  Weber  (Fred 
Weber,  Mutual  general  manager). 
I  have  also  been  in  New  York  and 
called  upon  Mr.  Weber  and  been 
refused  audience." 

After  reciting  the  history  of 
WJBK,  Mr.  Hopkins  said  the  situ- 
ation was  "grossly  unfair".  "We 
pay  taxes  and  give  employment 
and  yet  we  are  forced  to  lose  busi- 
ness which  is  rightfully  ours,  to  a 
Canadian  station  of  higher  power, 
and  which  is  willing  to  cut  its  rate 
locally  to  meet  the  rates  of  the 
local  channel  Detroit  stations. 

"In  order  to  clarify  my  position, 
I  have  no  objection  whatever  for 
American  chains  to  utilize  Ca- 
nadian outlets  in  any  other  por- 
tion of  the  Dominion,  because  there 
is  no  other  location  where  Ca- 
nadian capital  is  competing  with 
American  capital,  as  it  is  in  this 
case.  (In  the  situation  at  Seattle, 
over  which  there  was  some  discus- 
sion, the  stations  were  located  a 
considerable  distance  apart)." 


Program  Listing  Ads 

A  NEW  plan  for  listing  the  name 
of  sponsors  or  products  in  program 
schedules  oublished  in  newspapers, 
the  sponsor  paying  a  fixed  rate 
averaging  about  $1.29  per  inser- 
tion per  newspaper,  is  being  ad- 
vanced to  agencies  and  their  clients 
by  the  Lahey-Daly  Co.,  33  W.  42nd 
St.,  New  York.  Only  the  sponsor 
or  product  name  would  be  charged 
as  advertising,  it  being  carried  in 
parentheses  after  the  regular  time 
listing  and  an  asterisk  indicating 
it  is  paid  advertising.  The  Lahey- 
Daly  Co.  claims  to  have  commit- 
ments from  several  hundred  news- 
papers, agreeing  to  the  plan  and 
fixing  rates  for  the  ad  lines. 


IN  ST.  LOUIS 

KSD  Daytime  Program  Area  Includes  a  Population  o£ 

5,099,800 

Based  on  the  population  of  counties  receiving  one-half  millivolt  service  or  better 

A  Greater  Daytime  Population  Coverage  Area  Than  Any 
Other  St.  Louis  Broadcasting  Station 


The  Distinguished  Broadcasting  Station 

Station  KSD — The  St.  Louis  Post -Dispatch 

POST-DISPATCH  BUILDING.  ST.  LOUIS.  MO. 
FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK        CHICAGO         DETROIT        ATLANTA         SAN  FRANCISCO  LOS  ANGELES 
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Make  Broadcasfins 
your  hook-up  ; 

Watch  your  station's 
business  look-up. 


peep 


Reader  interest? 

Don't  you  doubt  iti 
The  time  buyers 

never  seen  without  it. 


Vol.  1,  No.  6 


Mav  1,  1938 


'Lost  an  account,  nothing!!  Jennie 
clipped  his  copy  o£  BROADCASTING!" 


National  Press 
Building 


Washington 
D.  C. 


HILE  personally  we  incline  toward 
the  "hold  your  temper"  school,  we  real- 
ly must  excuse  the  apoplectic  wrath  of 
the  time  buying  gentleman  pictured  above. 
For,  at  many  an  agency's  and 
radio  advertiser's  stronghold, 
it's  an  unpardonable  crime  to 
mess,  mar  or  mutilate  anyone 
else's  Broadcasting. 
Maybe  somebody  will  draft  a 
formal  resolution. 


Bireley's  to  Resume 

BIRELEY's  Inc.,  Hollywood,  mak- 
er of  orangeade  distributed  through 
daii'ies,  in  announcing  its  1938  ad- 
vertising campaign  recently,  stated 
that  spot  radio,  newspapers,  min- 
ute-movies and  bottle  collars  will 
be  used  to  advertise  its  product. 
This  year  emphasis  will  be  laid  on 
the  quart-size  bottle  of  orangeade. 
J.  Walter  Thompson,  Los  Angeles, 
is  the  agency. 


UIQLTER  BIDDICK 

COMPANY 


Copy  Pre-tested 

TO  PRE-TEST  commercial 
copy  for  use  on  the  Road  of 
Life  broadcasts  for  Chipso, 
Pedlar  &  Ryan  has  recorded 
various  types  of  Chipso  com- 
mercials and  is  playing  them 
to  feminine  gatherings  at 
card  parties,  women's  clubs 
.  and  the  like.  Hope  is  to  dis- 
'  cover  distasteful  or  offensive 
copy  so  that  it  may  be  killed 
before  reaching  the  air,  as 
well  as  to  find  most  effec- 
tive radio  copy  for  the  prod- 
uct. 


I 


LOS  ANGELES 
SAN  FRANCISCO 
SEATTLE 


IN  THE  April  15  Broadcasting,  it 
was  stated  that  half  interest  in 
KGFW.  Kearney,  Neb.,  had  been  sold 
to  Hugh  R.  Brown  publisher  of  the 
Kearnery  Daily  Hul).  Clark  Standi- 
ford,  owner  of  the  other  half  interest 
and  station  manager,  advises  that  the 
half  interest  was  sold  to  Mrs.  Hugh 
R.  Brown  and  that  the  station  is  in 
no  way  affiliated  with  the  newspaper. 


Cleaners  Cooperate 

RADIO,  newspapers,  car  cards 
and  outdoor  advertising  will  be 
used  in  the  largest  cleaners'  ad- 
vertising campaign  ever  to  be  re- 
leased in  Seattle.  Over  150  clean- 
ing firms  have  banded  together 
with  the  identifying  trade  name  of 
"Clean-Craft"  and  quality  work 
is  stressed  in  the  advertising, 
which  features  "genuine  French 
dry  cleaning  and  insured  moth- 
proofing" as  its  signature  theme. 
The  stimulus  for  the  concerted  ac- 
tion was  lent  by  an  improved  sol- 
vent. Members  of  the  group  are 
practically  the  same  as  those  of 
the  Seattle  Moth-P  roofing  and 
Cleaning  Assn.,  which  has  been 
advertising  for  several  years.  The 
agency  handling  the  campaign  is 
Izzard  Co,  Seattle. 


CANADIAN  Facts  Registered,  To- 
ronto, has  moved  to  larger  quarters 
at  100  Adelaide  Street  West,  accord- 
ing to  an  announcement  of  Ethel  Ful- 
ford  (Mrs.  Nate  Colwell),  managing 
director.  The  organization  specializes 
in  market  and  radio  audience  surveys 
for  radio  advertisers. 


SAME  DISTANCE ! 

Why  Not  Use  a  Station  in  Pittsburgh  for  Your 
New  York  Coverage? 


Amarillo's  rich  market  of  75,740  radio  homes  is  as 
far  removed  from  other  network  stations  as  Pittsburgh 
is  from  New  York!  To  influence  this  isolated  group 
of  prosperous  ranchers,  wheat  growers,  oil  men  and 
their  families — you  must  use  KGNC,  THEIR  NBC 
STATION!   Both  Red  and  Blue  network  available. 

National  Representative:  Howard  H.  Wilson  Co., 
NEW  YORK    •    CHICAGO    •     KANSAS  CITY 


Radio  Column  Ban 
Irks  Subscribers 

Industry  Aloof  as  Test  Drive 

On  Coast  Gets  under  Way 

ALTHOUGH  several  more  South- 
ern California  newspapers  have 
joined  the  campaign  to  eliminate 
radio  columns,  stations  and  net- 
works have  made  no  move  in  pro- 
test. A  "watchful  waiting"  policy 
was  adopted  by  the  Southern  Cal- 
ifornia Broadcasters  Association 
when  the  four-week  test  campaign 
went  into  effect  April  11.  If  col- 
umns are  not  returned,  some  defi- 
nite action  may  be  taken  to  get 
publicity  and  news  of  the  industry 
to  the  public,  it  was  indicated. 

Radio  executives  are  not  antago- 
nistic to  the  newspapers.  The 
broadcasters  association  has  defi- 
nitely stated  it  will  not  back  its 
own  publication  and  voted  against 
supporting  any  publication  capi- 
talizing on  the  situation.  Stations 
in  Los  Angeles  county  and  other 
affected  sections  are  devoting  sev- 
eral periods  daily  to  publicizing 
their  programs.  NBC  also  is  using 
window  displays,  and  has  made  tie- 
ups  with  several  large  stores  and 
service  organizations,  at  little  or 
no  cost.  CBS  and  NBC  advertisers 
are  also  falling  in  line  by  publiciz- 
ing their  programs. 

Indignant  Subscribers 

Associated  District  Newspapers 
of  Los  Angeles  with  a  membership 
of  43  publications  having  free  cir- 
culation of  1,500,000,  continues  to 
give  space  to  radio.  Capitalizing 
on  the  situation  is  Radio  Guide, 
fan  publication,  which  has  tripled 
its  circulation  in  the  area.  Holly- 
wood Citizen-News  also  continues 
its  full  page  of  radio. 

Scores  of  Southern  California 
publications  that  have  never  be- 
fore used  radio  are  devoting  space 
to  the  industry,  according  to  NBC 
and  CBS. 

The  Ira  Copley  chain  of  South- 
ern California  newspapers  has 
abolished  its  radio  columns  in  Cul- 
ver City,  Glendale,  Redonda  Beach, 
Monrovia  and  Alhambra.  The  ban 
which  started  in  Los  Angeles  now 
also  includes  the  San  Bernardino 
Sun,  Long  Beach  Press  Telegram, 
Long  Beach  Sun,  Riverside  Press, 
San  Diego  Szin,  San  Diego  Union 
and  San  Diego  Tribune,  the  latter 
two  being  Copley  publications. 

Meanwhile  thousands  of  tele- 
phone protests  continue  to  pour  in. 
Cancellations  of  subscriptions  are 
heavy,  it  was  said.  A  San  Diego 
newspaper,  vsdth  circulation  of  30,- 
000  has  received  more  than  7,000 
protests  since  the  ban  went  into 
effect  there. 


KICA  Sale  Approved 

FULL  control  of  KICA,  Clovis,  N. 
M.,  passed  into  the  hands  of 
Charles  C.  Alsup,  its  manager,  as 
a  result  of  a  decision  of  the  FCC 
April  27  authorizing  the  transfer. 
Mr.  Alsup  had  been  one-third 
owner,  with  J.  Lindsay  Nunn  and 
his  son,  Gilmore  N.  Nunn,  each 
owning  one-third.  The  Nunns  pub- 
lish the  Lexington  (Ky.)  Herald 
and  also  own  WLAP,  Lexington. 
They  recently  entered  into  a  deal 
to  sell  their  holdings  to  Mr.  Al- 
sup. 


I^Q^Q    nmnRiLLO ,  texrs  uk^BMUM 
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DR.  WALTER  DAMROSCH,  conductor,  NBC's 
exclusive  "Musk  Appreciatiott  Hour,"  America's 
most  widely -Ustened-to  musical  educational  program 
for  school  children.  Very  popular  among  adults,  also. 


RCA  further  promotes  music  culture  and  the  music  industry  by 
cooperating  with  National  Music  Week— May  1  to  7 


AUTHORITIES  have  declared  radio 
ir\.  to  be  the  greatest  single  factor  in 
the  promotion  of  music.  RCA  again 
assumes  leadership  in  this  enterprise 
through  NBC's  whole-hearted  parti- 
cipation in  this  Fifteenth  Annual  Cele- 
bration of  National  Music  Week, 
which  will  be  officially  inaugurated 
by  the  Magic  Key  program  on  Sunday, 
May  1st. 

Such  worthwhile  musical  services  are 
not  new  with  RCA  .  .  .  For,  through 
Dr.  Walter  Damrosch,  on  NBC's 

RCA  presents  the^'  Magic  Key"  every  Sunday,  2  to 


"Music  Appreciation  Hour,"  RCA 
has  for  many  years  contributed  to  the 
musical  enjoyment  of  countless  people 
throughout  the  country.  Into  their 
homes,  from  the  Metropolitan  Opera 
stage,  through  the  NBC  Symphony 
Concerts  directed  by  Arturo  Toscanini 
and  other  famous  conductors,  RCA  has 
brought  the  world's  most  magnificent 
music.  Every  Sunday,  RCA's  popular 
Magic  Key  program  brings  them  superb 
musical  entertainment  from  all  parts  of 
the  world. 

3  P.M.,  E.D.  T.,  on  the  NBC  Blue  Network 


JRADIO  CORPORATION  OF  AMERICA 


RADIO  CITY  .  NEW  YORK 


RCA  MANUFACTURING  COMPANY,  INC.  RADIOMARINE  CORPORATION  OF  AMERICA 

NATIONAL  BROADCASTING  COMPANY  ^    RCA  INSTITUTES,  INC.  RCA  COMMUNICATIONS.  INC. 
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THE  SudinaA±  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 

KYA,  San  Francisco 

Guarantee  Union  Life  Insurance  Co., 
Los  Angeles.  5  weeldy  sa.  thru 
Stodel  Adv.  Service,  Los  Angeles. 

Gardner  Nursery  Co.,  Osage,  la. 
(plants  and  shrubs)  3  weekly  t, 
(one  week  only)  thru  Northwest 
Radio  Adv.  Co.  Inc.,  Seattle,  Wash. 

Standard  Beverages,  Oakland  (Par-T- 
Pak),  60  weekly  so,  thru  Emil 
Reinhardt  Agency,  Oakland. 

National  Live  Stock  &  Meat  Board, 
Chicago,  5  weekly  sa,  thru  Camp- 
bell-Bwald  Co.,  Chicago. 

Tidewater  -  Associated  Oil  Co.,  San 
Francisco  (gasoline  and  motor  oils), 

4  weekly  sp,  thru  Lord  &  Thomas, 
San  Francisco. 

Great  Western  Drilling  Co.,  Los  An- 
geles (oil  land  leases)  6  weekly  /, 
thru  DeWitte  Hagar  Radio  Adv., 
Los  Angeles. 

KWKH-KTBS,  Shreveport,  La. 

Barton  Mfg.  Co..  St.  Louis  (Dyan- 

shine),    ta    series,    thru  Anfenger 

Adv.  Agency,  St.  Louis. 
Magnolia  Petroleum  Co.,  Dallas,  sa, 

series,  thru  Bruck-Sacks,  Dallas. 
Quaker  Oats  Co.,  Chicago,  5  weekly  t, 

thru  Sherman  K.  Ellis,  N.  Y. 
Continental  Baking  Co.,  New  York, 

so,  sp.  thru  Benton  &  Bowles.  N.  Y. 
Griffin  Mfg.  Co.,  Brooklyn,  6  weekly 

sp,  thru  Bermingham,  Castleman  & 

Pierce,  N.  Y. 
Naughton  Farms,  Waxahachie,  Tex., 

13  sp,  thru  Rogers  &  Smith,  Dallas. 

KFYR,  Bismarck,  N.  D. 

Firestone  Tire  &  Rubber  Co.,  Akron, 
2  weekly  sp,  thru  Sweeney  &  James 
Co.,  Cleveland. 

Time-Tested  Laboratories,  Cleveland 
(paint),  sp  series,  thru  Meldrum 
&  Fewsmith,  Cleveland. 

Goodrich  Tire  &  Rubber  Co..  Akron, 
chain  breaks,  thru  Ruthrauff  &  Ry- 
an, N.  Y. 

Leef  Bros.,  Minneapolis  (Spray-Brite 
glass  cleaner),  sa  series,  thru  George 
Beskin  Adv.  Agency,  Minneapolis. 

WET,  Charlotte,  N.  C. 

George  .T.  Kelley  Inc.,  Lynn,  Mass. 
(shoe  polish),  weekly  t.  direct. 

International  Harvester  Co.,  Chicago, 
(tractors),  12  weekly  sa,  thru  Aub- 
rey, Moore  &  Wallace,  Chicago. 

Pet  Milk  Sales  Corp.,  St.  Louis,  2 
weekly  sa,  thru  Gardner  Adv.  Co.. 
St.  Louis. 

Sinclair  Refining  Co.,  New  York,  6 
weekly  sp,  thru  Federal  Adv.  Agen- 
cy, N.  Y. 

KERN,  Bakersfield,  Cal. 

General  Brewing  Corp.,  San  Francis- 
co, 7  weekly  ta,  thru  McCann- 
Erickson,  San  Francisco. 

Kerr  Rug  Mfg.  Co.,  San  Francisco,  3 
weekly  sa,  thru  Wank  &  Wank,  San 
Francisco. 

Procter  &  Gamble  Co.,  Cincinnati 
(Oxydol),  5  weekly  t,  thru  Black- 
ett-Sample-Hummert,  Chicago. 

WKRC,  Cincinnati 

Banner  Baking  Co.,  division  of  Purity 
Baking  Co.,  Chicago,  288  sa,  thru 
Campbell-Mithun,  Minneapolis. 

Standard  Oil  Co.  of  Ohio,  Cleveland, 

5  weekly  sa,  thru  McCann-Erickson, 
Cleveland. 


WGY,  Schenectady 

Albany  Diesel  Institute,  Albany,  week- 
ly sa.  thru  DeRouville  Adv.  Agen- 
cy, Albany. 

Curtice  Brothers  Co.,  Rochester  (Blue 
Label  food),  weekly  sp,  thru  N.  W. 
Ayer  &  Son,  N.  Y. 

Oneida  Ltd.,  Oneida,  N.  Y.  (silver- 
ware), weekly  t,  thru  BBDO.  N.  Y. 

International  Harvester  Co.,  Chicago, 
6  weekly  sa,  thru  Aubrey  Moore  & 
Wallace,  Chicago. 

Naughton  Farms,  Waxahachie,  Tex. 
(rose  bushes),  3  sa,  thru  Rogers  & 
Smith,  Dallas. 

New  York  State  Bureau  of  Publicity, 
New  York,  weekly  sp,  direct. 

.T.  H.  Filbert,  Baltimore  (margarine), 
3  weekly  sp,  thru  BBDO,  N.  Y. 

KPO,  San  Francisco 

McRoskey  Airflex  Mattress  Co.,  San 
Franci.sco  (mattresses),  weekly  sp, 
thru  Emil  Brisacher  &  Staff,"  San 
Francisco. 

Workman  Packing  Co.,  San  Francisco 
(IXL  Foods).  4  weekly  sa,  thru 
Tomaschke-Elliott,  Oakland. 

Frank  E.  Patrick  Glass  Polish  Mfg. 
Co..  San  Francisco  (glass  polish), 
weekly  ta,  direct. 

Golden  State  Co..  San  Francisco 
(Krim-KO).  5  weekly  sa.  thru  N. 
W.  Ayer  &  Son.  San  Francisco. 

WMT,  KSO.  KRNT,  Waterloo, 
Des  Moines 

Uncle  Sam  Breakfast  Food  Co., 
Omaha,  daily  sa,  thru  Bozell  & 
Jacobs,  Omaha. 

Joe  Lowe  Corp.,  New  York  (Pop- 
sicles),  3  weekly  t.  thru  Blackett- 
Sample-Hummert,  Chicago. 

International  Harvester  Co.,  Chicago, 
52  sa,  thru  Aubrey,  Moore  &  Wal- 
lace. Chicago. 

WMAQ,  Chicago 

Sealtest  System  Laboratories,  New 
York,  5  weekly  f,  thru  McKee,  Al- 
bright &  Ivey,  N.  Y. 

National  Poster  Stamp  Society,  Chi- 
cago (stamp  collectors),  weekly  sp. 
thru  James  R.  Lunke  &  Associates, 
Chicago. 


WHO,  Des  Moines 

Associated  Serum  Producers,  Ft. 
Dodge,  la.,  10  sa,  thru  Fairall  & 
Co.,  Des  Moines. 

International  Harvester  Co.,  Chicago, 
52  sa,  thru  Aubrey,  Moore  &  Wal- 
lace, Chicago. 

Champion  Milling  &  Elevator  Co., 
Clinton,  la.,  39  sp,  thru  Rogers  & 
Smith.  Chicago. 

St.  Louis  Gospel  Center,  St.  Louis, 
52  sp,  direct. 

Acme  Feeds.  Forest  Park,  111.,  300  sa, 
thru  K.  E.  Shepard  Adv.  Co.,  Chi- 
cago. 

Omar  Mills,  Omaha,  20  sa,  thru  Lyle 
T.  Johnston  Co..  Chicago. 

Paxton  &  Gallagher  Co.,  Omaha  (But- 
ternut coffee),  312  sp,  thru  Buch- 
anan-Thomas Adv.  Co..  Omaha. 

Gooch  Milling  &  Elevator  Co.,  Lin- 
coln, Neb..  78  sp.  thru  Potts-Turn- 
bull  Co..  Kansas  City. 

Naughton  Farms.  Waxahachie,  Tex., 
13  sp.  thru  Rogers  &  Smith,  Dallas. 

CKNX,  Wingham.  Ont. 

Radio  College  of  Canada.  Toronto 
(trade  school),  sa,  thru  Norris-Pat- 
terson  Ltd..  Toronto. 

Standard  Brands,  Montreal,  weekly 
sp,  direct. 

Scott's  Poultry  Farm,  Seaforth,  Ont., 
daily  sa,  direct. 

Sovereign  Life  Assurance  Co..  Toron- 
to, 13  sa.  direct. 

KGO,  San  Francisco 

Pacific  Gas  «&  Electric  Co.,  San  Fran- 
cisco, weekly  sp.  direct. 

Zonite  Products  Corp.,  N.  Y.  (Lar- 
vex),  .3  weekly  sa,  thru  McCann- 
Erickson,  N.  Y. 

General  Cigar  Co.,  N.  Y.  (Wm.  Penn 
cigars),  10  weekly  sa,  thru  H.  W. 
Kastor  &  Sons  Adv.  Co.,  N.  Y. 

KEHE,  Los  Angeles 

Longine.s-Wittnauer  Co..  New  York 
(watches).  0  weekly  sa,  thru  Ar- 
thur Rosenberg  Co.,  N.  Y. 

De  Forest  Training  Inc.,  Chicago  (in- 
struction), weekly  sp,  thru  Presba. 
Fellers  &  Presba,  Chicago. 


RECORD — Breaking  catch  of  wahoo  fish  recently  landed  by  Ed  Nel- 
son, space  buyer  of  Wade  Adv.  Agency,  Chicago  (left),  and  his 
brother-in-law,  Phil  Nierderman  off  Ft.  Lauderdale,  Fla.  The  boat 
boys  are  grinning  about  the  catch  that  included  18  wahoos  ranging 
from  15  to  35  pounds,  a  150-lb.  black-tip  shark  and  several  dolphins. 


KFI,  Los  Angeles 

Hancock  Oil  Co.  of  California,  Los, 
Angeles,  6  weekly  sp,  thru  Cbas.  H. 
Mayne  Co.,  Los  Angeles. 

Atlantic  &  Pacific  Tea  Co.,  Los  Ange- 
les, weekly  sa,  thru  Scholts  Adv. 
Service,  Los  Angeles. 

B.  F.  Goodrich  Rubber  Co.,  Akron 
(tires),  5  weekly  sa,  thru  Ruthrauff 
&  Ryan,  N.  Y. 

Martin  Young  Furniture  Mfg.  Co., 
Los  Angeles,  3  weekly  sa,  thru  Al- 
vin  Wilder  Adv.,  Los  Angeles. 

Knox  Gelatine  Co.,  Johnstown,  N.  Y. 
(gelatin),  2  weekly  sp,  thru  Kenyon 

6  Eckhardt,  N.  Y. 

Mutual  Citrus  Products  Co.,  Anaheim, 
Cal.  (Pectin),  7  t,  thru  Chas.  H. 
Mayne  Co.,  Los  Angeles. 

O'Keefe  &  Merritt  Co.,  Los  Angeles 
(stoves  &  refrigerators),  weekly  sa, 
thru  Richard  B.  Atchison  Adv.,  Los 
Angeles. 

KNX,  Hollywood 

Lever  Bros.  Co.,  Cambridge  (Spry), 

7  weekly  sa,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

International  Harvester  Co.,  Chicago 
(tractors),  weekly  sp,  thru  Aubrey, 
Moore  &  Wallace,  Chicago. 

Chr.  Hansen's  Laboratory,  Little 
Falls,  N.  Y.  (Junket  Ice  Cream 
Mix),  5  weekly  sp,  thru  Mitchell- 
Faust  Adv.  Co.,  Chicago. 

Dona  Mfg.  Co.,  San  Diego,  Cal. 
(Dona  Caps),  5  weekly  sp,  thru 
Barnes-Chase  Co.,  San  Diego. 

Union  Oil  Co.  of  California,  Los  An- 
geles (glass  cleaner),  6  weekly  sp, 
thru  Lord  &  Thomas,  Los  Angeles. 

WOR,  Newark 

Slide  Fasteners,  New  York,  2  weekly 
sp,  thru  G.  Lynn  Sumner  Co.,  N.  Y. 

Fischer  Baking  Co.,  Newark,  3  week- 
ly sp,  thru  Neff-Rogow,  N.  Y. 

Fischer  Baking  Co.,  Newark  (bread 
and  cake),  3  weekly  sp,  thru  Neff- 
Rogow,  N.  Y. 

Olson  Rug  Co.,  Chicago,  3  weekly  t, 
thru  Presba,  Fellers  &  Presba,  Chi- 
cago. 

KTMS,  Santa  Barbara,  Cal. 

Golden  State  Co.,  San  Francisco 
(Krinko),  5  weekly  sa,  thru  N.  W. 
Ayer  &  Son  Inc.,  San  Francisco. 

General  Paint  Corp.,  San  Francisco 
(paints),  6  weekly  so,  thru  Walter 
Adv.  Agency.  Los  Angeles. 

American  Stove  Co.,  Lorain.  O. 
(stoves),  weekly  t,  thru  Richard- 
son-Oswald, Cleveland. 

WGN,  Chicago 

Charles  B.  Knox  Gelatine  Co.,  .Johns- 
town. N.  Y.,  3  weekly  so,  thru  Ken- 
yon &  Eckhardt,  N.  Y. 

Sterling  Products,  Wheeling  (Haley's 
M-O  mineral  oil),  5  weekly  t,  thru 
Blackett-Sample-Hummert.  N.  Y. 

P.  Lorillard  Co.,  New  York,  (Old 
Gold),  daily  sp,  thru  Lennen  & 
Mitchell,  N.  Y. 

KELD,  EI  Dorado 

Stanback  Medicine  Co.,  Salisbury,  N. 

C,  6  weekly  sa,   thru  J.  Carson 

Brantley,  Salisbury. 
Devoe  &  Raynolds,  New  York  (paint), 

2  weekly  t,  thru  J.  Stirling  Getchell, 

N.  Y. 

KECA,  Los  Angeles 

Martin  Young  Furniture  Mfg.  Co., 
Los  Angeles,  3  weekly  so,  thru 
Alvin  Wilder  Adv.,  Los  Angeles. 

Maurice  Ball  Inc.,  Los  Angeles  (furs), 
weekly  sa.  thru  Lee  Ringer  Adv., 
Los  Angeles. 

WNEW,  New  York 

Policyholders  Advisory  Council,  New 
York,  52  sp,  thru  Dillon  &  Maier, 
New  Yoi'k. 

WHN,  New  York 

American  Tobacco  Co.,  New  York, 
(Lucky  Strike  cigarettes),  21  week- 
ly sa,  13  weeks,  thru  Lord  & 
Thomas. 

WSYR,  Syracuse 

Southern  Oil  Co.  of  N.  Y.,  Horse- 
heads,  N.  Y.,  6  weekly  sp,  direct. 
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UP  Moves  Coast  Office 
To  Sacramento  and  Adds 
New  Bureau  at  Seattle 

UNITED  PRESS,  to  facilitate  its 
expanded  service  to  all  parts  of 
the  Pacific  Coast,  on  April  25 
moved  its  western  division  radio 
headquarters  from  Los  Angeles  to 
Sacramento,  Cal.,  and  simultan- 
eously inaugurated  an  additional 
radio  service  bureau  at  Seattle, 
Wash. 

Frank  H.  Bartholomew,  United 
Press  Pacific  division  manager,  who 
announced  the  expansion,  stated 
that  the  Sacramento  location  was 
selected  because  it  was  almost  in 
the  geographical  center  of  the  area 
served  by  the  special  radio  wire. 
The  new  and  larger  quarters  are 
in  the  recently  completed  wing  of 
the  KFBK  studios  in  downtown 
Sacramento.  In  charge  is  Hubert 
K.  Gagos,  Pacific  Coast  radio  man- 
ager. Willis  Duniway  supervises 
the  new  Seattle  bureau  serving 
regional  news  requirements  of  sta- 
tions in  Washington  and  Oregon. 

Addition  of  the  Seattle  sending 
point  and  enlargement  of  the  main 
California  bureau  followed  exten- 
sion of  the  radio  circuit  northward 
through  Oregon  and  Washington. 
Day  and  night  leased  wire  service 
started  April  1  to  the  following 
UP  clients  in  the  Pacific  North- 
west: KHQ-KGA,  Spokane;  KIT, 
Yakima;  KMO,  Tacoma;  KOIN- 
KALE,  Portland;  KSLM,  Salem. 
Other  stations  recently  subscribing 
to  the  service  in  the  area  are  KGY, 
Olympia;  KGEZ,  Kalispel,  Mont., 
and  CJOR,  Vancouver,  B.  C.  Addi- 
tional stations  to  join  the  radio 
wire  after  present  news  service 
contracts  expire  are  KOL,  Seattle; 
KXRO,  Aberdeen;  KWJJ,  Port- 
land. KFXM,  San  Bernardino,  Cal., 
started  UP  wire  service  April  24. 


Halo  Tests  on  WTAM 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Newark  (Halo  Shampoo),  on 
April  28  started  weekly  quarter- 
hour  transcription,  Romance  in 
Song,  broadcast  every  Thursday 
night  on  WTAM,  Cleveland,  with 
other  stations  to  be  added  when 
distribution  increases.  Transamer- 
ican  Boadcasting  &  Television 
Corp.,  Chicago,  produced  the  show 
with  RCA-Victor,  Chicago,  cutting 
the  discs.  Benton  &  Bowles-Chica- 
go, is  agency. 


PROGRAM  COUNT 

Favorite  Station  a  Myth 
 Rogers  Peet  f  inds  


THE  OLD  theory  that  a  radio  lis- 
tener has  his  particular  "favorite 
station"  to  which  he  almost  always 
turns  for  entertainment  is  as  out- 
moded as  crystal  sets  and  head- 
■ohones,  according  to  conclusions 
based  on  a  survev  of  radio  listen- 
ing habits  by  Rogers  Peet  Co., 
New  York. 

Sponsoring  Gabriel  Heatter,  news 
''orvnTYientator,  on  WOR,  Newark, 
five  riarhts  a  week,  the  company 
mailed  questionnaires  to  20.000  cus- 
tr>mei-s  of  one  of  its  stores  to  de- 
termine whether  the  program  is 
>ipst  suited  tn  its  needs,  and  to  find 
what  sort  of  radio  fare  its  mar- 
ket is  most  inte>-ested  in.  Answers 
were  received  from  2, .556  custo- 
mers, who  are  not  representative 
of  the  radio  audience  as  a  whole 
but  are  from  "Class  A  and  Class 
B  families  in  the  economic  scale." 
A  liking  for  news  "among  the  sev- 
eral types  of  programs  preferred" 
was  indicated  by  58 o-f  the  re- 
sponses, lining  up  with  the  cross- 
section  surveys  of  Fortune,  niac- 
in «•  news  broadcasts  in  third  place, 
TBroadcasting,  April  1]  and  C.  A. 
B..  givine  news  a  strong-  first  place. 

Over  1,100  of  the  respondents,  or 
47  "vf,  expressed  a  likine  for  classi- 
cal music,  hut  only  249''-  included 
dance  music  among  their  prefer- 
ences. A  ccordine'  to  Robert  M. 
Ferns,  Rogers  Peet  advertising 
manager.  "While  many  sui'veys 
have  shown  a  growing  trend  to- 
ward more  p-eneral  symphonic  ap- 
pve^-iati'^n.  th's  is  undoubtedly  one 
<^f  the  first  where'n  serious  music 
has  been  give  a  plurality.  In  other 
respects,  program  popularity  more 
or  less  corresponded  with  the  find- 
ings of  former  analyses  (variety 
proerams  369<-,  drama  14%). 

"Still  another  finding  was  that 
four  radio  stations  dominate  the 
metropolitan  (New  York)  air 
waves  equally.  Over  57%  of  the 
respondents  listen  regularly  to 
three  or  four  stations.  Thii'ty  per 
cent  listen  to  this  group  of  the  four 
dominating  stations,  while  an  ad- 
ditional 23  ^  listen  to  three  sta- 
tions." 


LIGGETT  &  MYERS  Tobacco  Co., 
New  York  (Chesterfield),  staged  its 
CBS  Paul  Whiteman  broadcast  of 
April  29  at  the  World's  Fair  site  in 
Flushing,  N.  Y..  the  first  commercial 
originating  at  the  fair  grounds. 


at  V  ^  southern 
Caliio^"^^  _ 


★    ★    ★  ★ 

KMPC 


^^The  Station  of  the  Stars 
BEVERLY  HILLS,  CALIFORNIA 

Howard  H.  Wilson  Co.,  Station  Representatives 
75  E.  Wacker  Dr.,  Chicago         551  Fifth  Ave.,  N.  Y.  C. 
1002  Walnut  St.,  Kansas  City 

★*********************** 


General  Foods  Drops 

GENERAL  FOODS  Corp.,  New 
York,  is  vacationing  two  CBS 
shows  for  the  summer.  The  Kate 
Smith  Hour,  for  Swansdown  and 
Calumet,  goes  off  the  air  June  30, 
and  We  the  People,  for  Sanka, 
leaves  on  May  12.  Both  are  expect- 
ed back  in  the  fall.  Young  &  Rub- 
icam  handles  both  accounts. 


New  York  Milk  Fund 

NEW  YORK  State  Bureau  of 
Milk  Publicity  has  appointed  J. 
M.  Mathes,  Inc.,  New  York,  to  di- 
rect advertising  for  the  fourth  con- 
secutive year.  This  year's  appro- 
priation is  $260,000,  of  which  15% 
will  be  devoted  to  radio.  The  figure 
spent  for  I'adio  advertising  last 
year  was  $30,000. 


DIPPY  RIDDLES 
and 

DIPPY  DUDS! 

New  hilarious  material  to  pep  up 
your  Man  on  the  Street  Program. 
500  riddles  with  snappy  comebacks ; 
500  clever  questions  and  laugh- 
provoking  answers.  Write  ns  for 
information. 

RADIAD  SERVICE 

612  N.  Michigan  Ave. 
CHICAGO 


^^^2^^^^  ^^^^^^ 

Camp  tonigkt 

AT  THC  TinST 
TENCC^BOYS/ 


Big  -  scale  farming,  tuned  to  one  of  the  most  fertile 
sections  in  the  entire  country,  makes  velvet**  for 
our  native  hayseeds and  manna  for  advertisers. 
Red  River  Valley  citizens  buy  31.9%  of  all  drug 
products,  30.3%  of  all  food  and  32.9%  of  all  auto- 
motive goods  sold  in  the  combined  states  of  North 
Dakota,  South  Dakota  and  Minnesota  [exclusive  of 
the  counties  containing  Minneapolis  and  St.  Paul]. 

Station  WDAY  alone  brings  you  this  well-worth- 
reaching  audience— 'at  one  low  cost!  Want  the 
particulars? 

WDAY.  INC. 

 ^ 


N.  B.  C. 

Affiliated  witli  the  Fargo  Forum 


FREE  and 
PETERS,  INC. 
NATIONAL 
REPRESENTATIVES 


FARGO 
N.  D. 


940  KILOCYCLES 
Sooo  WATTS  DAY 
looo  WATTS  NIGHT 
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Radio's  Coverage  in  Films 

RADIO'S  importance  in  the  field 
of  news  communication  is  empha- 
sized in  "Nazi  Conquest — No.  1," 
the  new  release  of  the  March  of 
Time  currently  being  shown  on  the 
screen  of  more  than  8,000  theatres 
in  the  U.  S.  In  its  portrayal  of 
Hitler's  conquest  of  Austria,  the 
March  of  Time  reveals  how  NBC 
cleared  its  networks  in  two  minutes 
to  relay  an  on-the-spot  report  of 
Hitler's  march  on  Austria.  Showing 
the  elaborate  planning  necessary 
for  such  a  shortwave  broadcast,  the 
film  records  in  detail  how  NBC 
was  able  to  relay  news  of  the 
Reichsfuehrer's  return  to  Austrian 
soil  simultaneously  with  its  occur- 
rence and  in  advance  of  any  news- 
paper report. 


TEST 

ihe  , 
typical 
/American 

City 
MTDDLETOWN 

MUNCIE,  INDIANA 


SAN  JOAQUIN  Valley-Sierra  Resort 
Assn.  is  being  formed  in  California  to 
raise  and  administer  an  advertising 
fund  of  $25,000.  Eleven  counties  in  the 
region  would  provide  $18,000  of  the 
total  desired.  The  president  of  the 
nevvr  group  is  Hume  Larsen,  Fresno. 
Radio  probably  will  be  used. 

HANCOCK  OIL  Co.  of  California, 
Los  Angeles,  out  of  radio  for  some 
time,  through  Chas.  H.  Mayne  Co., 
that  city,  has  started  a  six  weekly  10- 
minute  early  morning  news  period  on 
KFOX,  Long  Beach,  Cal.,  and  KFSD, 
San  Diego,  Cal.  A  local  dealer  tie-in 
is  being  used.  Firm  on  May  16  will 
start  for  52  weeks,  a  similar  series  on 
KFI,  Los  Angeles,  with  Pat  Bishop 
featured  as  commentator. 

FISCHER  BAKING  Co.,  New  York, 
which  has  sponsored  Junior  G-Men 
three  days  a  week  on  WOR  for  two 
years,  has  changed  its  promotion  angle 
and  in  the  future  will  aim  at  house- 
wives. On  May  30  the  children's  pro- 
gram will  be  dropped  and  the  com- 
pany will  sponsor  Women  Make  the 
News  conducted  by  Vincent  Connolly, 
a  WOR  sustainer.  Program  is  heard 
Monday  through  Friday  at  5-5 :15 
p.  m.  The  Fischer  agency  is  NefE-Ro- 
gow.  New  York. 

J.  A.  FOLGER  &  Co.,  San  Francisco 
(coffee),  on  April  25  renewed  for  13 
weeks,  its  five  weekly  quarter-hour 
transcribed  serial,  Judij  d  June,  on 
KNX,  KMJ.  KSFO  and  KOIN.  Firm 
on  that  date  also  started  for  13  weeks 
a  five  weekly  five-minute  "'best  buys" 
program  on  KFBK,  Sacramento. 
Agency  is  Raymond  R.  Morgan  Co., 
Hollywood. 


—THAT  LINDBERGH  WAS  THE  67"! 

PERSON  TO  FLY  THE  ATLANTIC  OCEAN  ?  ^^.^ 

^THAT  NORTH  CAROLINA 

HAS  MORE  RADIO   RECEIVING  SETS 
THAN    ANY  OTHER  SOUTHERN  STATE 
(3^1,800)  AND  THAT   53%  OF  THESE 

SETS  ARE  IN  WPTF  S 
POTENTIAL  SERVICE  AREA 


RALEIGH,  N.C. 

5,000  WATTS -CLEAR  CHANNEL 
FREE  a  PETERS,  INC., NATL  REPRESENTATIVES 


HAPPY  — About  the  whole  thing 
are  Phillips  Turnbull,  president  of 
Rogers  Peet  Co.,  New  York  men's 
clothiers  (left) ;  Gabriel  Heatter 
news  commentator  who  broadcasts 
under  this  company's  sponsorship, 
and  Theodore  Streibert,  vice-presi- 
dent and  general  manager  of  WOR, 
Newark,  which  carries  the  Heat- 
ter-Rogers  Peet  news  programs  five 
evenings  each  week.  Photo  was 
made  during  a  recent  broadcast  at- 
tended by  750  Rogers  Peet  em- 
ployes. 


RADIO  will  play  an  important  part 
in  the  $100,000  advertising  campaign 
to  be  staged  during  1938  by  the 
Bekins  Van  &  Storage  Company,  Los 
Angeles,  which  operates  22  ware- 
houses on  the  Pacific  Coast.  This  sum 
represents  the  largest  advertising  bud- 
get in  the  company's  43  years  of  con- 
tinuous operation.  At  present  the 
company  is  using  time  signals  and 
spot  announcements  over  seven  Cali- 
fornia radio  stations  —  KFRC  and 
KSFO,  San  Francisco;  KNX,  Los 
Angeles ;  KM.T  and  KARM.  Fresno ; 
KDB,  Santa  Barbara,  and  KGB,  San 
Diego. 

CHICAGO  ENGINEERING  Works, 
Chicago  (air  conditioning  courses), 
has  changed  its  name  to  the  Industrial 
Training  Corp.  The  firm  plans  to  con- 
tinue through  the  summer  on  about 
80  United  States  and  Canadian  sta- 
tions adding  morning  time  on  smaller 
stations  and  periods  following  evening 
sports  resumes  on  larger  stations. 
James  R.  Lunke  &  Associates,  Chi- 
cago, is  the  agency. 

MUTUAL  on  April  12  started  The 
Gr  eeu  Hornet,  adventures  of  a  mod- 
ern Robin  Hood  whose  mission  is  to 
expose  racketeering  and  crime.  The 
program,  heard  Tuesdays  and  Thurs- 
days at  8:30-9  p.  m.,  is  sponsored 
on  WGN,  Chicago,  only  by  Health 
Aids  Inc.,  Jersey  City  (proprietaries), 
whose  agency  is  Franklin  Bruck  Adv. 
Corp..  New  York.  Other  local  spon- 
sors will  be  added. 

JOHN  B.  GAMBLING,  whose  45- 
mmute  Musical  Clock  is  heard  six 
mornings  weekly  on  WOR,  Newark, 
on  April  18  added  a  new  sponsor, 
Joseph  Middleby  Jr.  Inc.,  New  York 
(Midco  lee  Box  Freeze).  The  com- 
pany sponsors  Gambling  on  Monday, 
Wednesday  and  Friday  every  other 
week,  and  on  alternate  weeks  on 
Tuesday,  Thursday  and  Saturday.  The 
alternate  sponsor  is  Childs  Restau- 
rants, New  York.  Middleby  agency  is 
Doremus  &  Co.,  Boston. 


1,553 

Replies  from 

Arkansas 
and  17  states 
on  one  daytime 
program. 

KTHS 

1  0,000  WATTS 

[Hot  Springs 


UTILITIES  Engineering  Institute, 
Chicago  (air  conditioning  courses), 
will  start  a  weekly  quarter-hour  show 
on  WTIC,  Hartford,  May  3.  Five- 
minute  and  quarter-hour  shows  rang- 
ing from  one  to  five  times  weekly 
will  be  continued  through  the  summer 
on  WTIC,  WWVA,  KEHE,  CKLW, 
WCFL,  WHAM,  WNAX,  KFNF, 
KFEL.  First  United  Broadcasters, 
Chicago,  is  the  agency  with  Hugh 
Rager,  account  executive. 

HEARN'S  Department  Store,  New 
York,  has  started  its  seventh  year  on 
the  air  with  a  52-week  renewal  of  its 
Kiddie  Hour,  heard  on  WHN  Satur- 
day mornings,  10 :30-ll  :30.  A  n^w 
Hearn  program,  Woman's  World,  has 
been  started  on  the  same  station  on 
Thursday  mornings.  The  business  is 
placed  direct. 

J.  C.  ROBERTS,  formerly  of  the 
Chicago  office  of  J.  Walter  Thomp- 
son Co.  as  sales  promotion  manager 
for  Nash  Motors  and  Graham-Paige, 
has  been  appointed  advertising  man- 
ager of  Transcontinental  &  Western 
Air,  Kansas  City. 

CANADIAN  INDUSTRIES,  Mon- 
treal (paint  &  varnish  division),  has 
started  a  15-minute  Sunday  evening 
talk  on  interior  decoration  to  run  to 
the  end  of  June  on  CFRB,  Toronto. 
J.  Walter  Thompson  Co.,  Toronto, 
handled  the  account. 

LEVER  BROS.,  Toronto  (Lux  & 
Rinso),  has  started  a  two-to-four 
times  daily  spot  announcement  in 
French,  six  days  weekly  for  13  weeks, 
on  CKAC,  Montreal;  CHLT,  Sher- 
brooke  ;  C  H  L  N,  Three  Rivers  ; 
CHRC,  Quebec;  C  K  C  H,  HuU ; 
CJBR,  Rimouski;  CKCV,  Quebec.  J. 
Walter  Thompson  Co.,  Toronto,  han- 
dled the  account. 

BOSTON  STORE,  one  of  Chicago's 
largest  department  stores,  started  its 
first  radio  advertising  April  24  when 
it  assumed  local  sponsorship  on  WGN 
of  the  Mutual  show,  The  Lamplighter. 


Afi/      Basic  NBC 
Red  or  Blue 
Networks 
Forbes  says: 
^  J-  "Areas  for 

^I^P,  Special 

Consideration" 

Forbes  Business 
Pictograph  —  April 
■  ^     1,  1938  —  shows 
^P^^    Wilkes- Barre  as 

^^^^  eighth  among  ten 
largest  cities  in 
U.  S.  which  com- 
^  pare  most  favorably 
with  the  business  of 

W^^r       one  year  ago. 

WERE — Strategically  locat- 
ed in  an  unusually  large 
trading  zone  serves  98,355 
radio  families,  consistently 
and  effectively. 
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MAKNEY  ANIMAL  FOOD  Co.,  Los 
Angeles  (Marco  dog  food)  on  April 
29  started  a  series  of  weekly  half- 
hour  programs  featuring  an  old-fash- 
ioned spelling  bee  conducted  by  Tom 
Brenneman  on  KSFO,  San  Francisco. 
Account  was  placed  by  Long  Adv. 
Service,  San  Francisco. 
JOHN  F.  JELKE  Co.,  Chicago  (Good 
Luck  margarine),  has  started  25 
weekly  spot  announcements  ranging 
from  30  to  100  words  on  WBBM, 
WWJ,  WIRE,  WDAF,  WSYR.  Agen- 
cy is  Blackett-Sample-Hummert,  Chi- 
cago. 

GEORGE  JORDAN,  formerly  adver- 
tising manager  of  Piel  Bros.,  Brook- 
lyn, has  been  appointed  manager  of 
advertising  and  sales  promotion  of 
Jacob  Ruppert  Brewery,  New  York. 

Agency  Appointments 

LIEBMANN  BREWERIES,  Brook- 
lyn, has  appointed  Lord  &  Thomas, 
New  York,  to  direct  advertising. 
Stephen  M.  Kenyon  is  account  execu- 
tive. The  company's  distribution  is 
limited  to  the  eastern  seaboard  and 
a  radio  campaign  covering  that  terri- 
tory will  probably  start  before  June  1, 
according  to  the  agency. 
PEARSON  PHARMACAL  Co.,  New 
York  (Dew  deodorant),  has  appointed 
Kimball,  Hubbard  &  Powel,  New 
York  to  direct  advertising.  Radio  may 
be  used  late  in  the  summer. 
URMAN-BURGER  HAT  Mfg.  Co., 
Cleveland  (men's  hats),  has  placed 
its  account  with  Lustig  Adv.  Agency, 
that  city.  Radio,  newspapers  and  di- 
rect mail  will  be  used. 
LUBECK  DISTRIBUTING  Co., 
Cleveland,  (beer),  has  anpointed  Lus- 
tig Adv.  Agency,  that  city,  to  handle 
its  account.  Radio,  newspapers  and 
billboards  will  be  used. 
PRIM  Corp.,  St.  Louis  (liquid  clean- 
er), has  appointed  Gardner  Advertis- 
ing Co.,  that  city,  to  handle  its  ac- 
count. Newspapers  will  be  used,  but 
no  radio  plans  have  been  announced. 
ENGEL  Corp.,  Chicago  (Brownie 
Concentrated  flavor  extracts),  has  ap- 
pointed Spector-Goodman  Adv.  Agen- 
cy, Chicago,  to  handle  its  account. 
MAXIMAX  Inc.,  Chicago  (razor 
strops),  has  named  Aubrey,  Moore  & 
Wallace  Inc.,  that  city,  to  handle  its 
account. 

TRIPLE-WEAR  Mfg.  Co.,  Paterson, 
N.  J.  (Nuwash  hand  cleanser),  has 
appointed  Gans  Adv.  Agency,  Newark, 
to  direct  advertising.  Spot  radio  will 
be  used. 

BENEFICIAL  MANAGEMENT  Co., 
Newark,  has  placed  the  advertising 
account  of  its  subsidiary,  Personal 
Finance  Co.,  with  Blackett-Sample- 
Hummert,  New  York.  While  no  plans 
have  been  made,  it  is  expected  that 
radio  will  be  used. 

LIVINGSTON  CHEMICAL  Co., 
Kalamazoo,  Mich.,  has  appointed 
Hays  MacFarland  &  Co.,  Chicago, 
with   Mr.   MacFarland,   president  of 

i  the  agency,  account  executive.  Liv- 
ingston manufactures  Dri-Sox  which 

1  is  a  preparation  for  perspiring  feet 

I  and  athlete's  foot.  Radio  advertising 

f,  may  be  used. 


STANBACK  MEDICINE  Co.,  Salis- 
bury, N.  C,  is  advertising  through  J. 
Carson  Brantley  Adv.  Agency,  Salis- 
bury, and  has  not  transferred  its  ac- 
count as  incorrectly  stated  in  Broad- 
casting, April  15. 

COMMUNITY  Opticians'  advertising, 
a  New  York  and  Brooklyn  account,  is 
being  handled  now  by  Sterling  Adv. 
Agency,  New  York. 

QUAKER  OATS  Co.,  Chicago,  has 
appointed  Mitchell-Faust  Adv.  Co., 
Chicago,  with  L.  L.  Weld  as  account 
executive,  to  handle  advertising  for 
Muffets,  whole  wheat  biscuits. 

BONCILLA  LABORATORIES,  In- 
dianapolis (cosmetics),  has  placed  its 
account  with  Schwimmer  &  Scott,  Chi- 
cago. 

OMAR  MILLS,  Omaha  (flour, 
bread),  has  named  Lyle  T.  Johnston 
Adv.  Co.,  Chicago,  to  handle  its  ac- 
count. 

SLEETEX  Co.,  New  York  (auto  ac- 
cessories), has  named  Picard  Adv. 
Agency,  that  city,  as  agency. 

WILSON  BROS.,  Chicago  (men's 
furnishings),  has  appointed  Salem  N. 
Baskin  Adv.  Agency,  Chicago,  to  han- 
dle its  advertising  effective  July  1. 
KREMOLA  Co.,  Chicago  (cosmet- 
ics), has  placed  its  account  with  E. 
H.  Brown  Adv.  Agency,  that  city. 
Frank  J.  O'Connell  is  account  execu- 
tive. 

ALBERT  MILLER  &  Co.,  Chicago 
(wholesale  potatoes),  has  appointed 
Mitchell-Faust  Adv.  Agency,  that  city, 
to  handle  its  account.  The  firm  has 
been  using  quarter-hour  participation 
six  days  weekly  on  the  Magic  Kitchen 
program  of  Iowa  Network  (KRNT 
and  WMT).  Radio  will  be  used  next 
fall  when  the  potato  season  begins. 
KELLY-RAND  Co.,  Chicago  (sham- 
poo), has  appointed  Selvair  Broad- 
casting System,  Chicago,  as  agency, 
and  on  May  8  will  start  a  Sunday 
noon  quarter-hour  show  on  WGN, 
Chicago. 


PUNS  ON  CALLS 

Agency  Executive  Composes 
 Novel  Screed  


IN  A  MOMENT  of  sheer  inspira- 
tion— or  desperation  —  G.  Gordon 
Hertslet,  vice-president  of  Anfen- 
ger  Adv.  Agency,  St.  Louis,  com- 
posed a  fictional  article  on  the 
troubles  of  a  chorine,  basing  many 
of  the  words  on  the  call  letters  of 
broadcast  stations. 

The  piece  is  headed:  "WEST 
WIND  WILL  WREC  KATE 
KEEN'S  WATR  WAVE".  Sub- 
title is:  "To  WHIP  KOKO  of 
KOY,  WREN  plans  to  WIRE  for 
KALE." 

Full  text  of  the  Hertslet  crea- 
tion follows: 

"WATL  I  do,  KIDO?"  asked 
KIT,  the  chorine,  when  inter- 
viewed. "This  WINS  too  WRAW. 
WHOM,  I  mean  WHO,  could 
WORK  when  the  breezes  WIP  and 
WHAM?  They'll  ruin  my  coiffure, 
chill  me  to  the  KORE  and  leave 
me  in  a  KOMA.  This  job  is  noth- 
ing to  KROW  about— I'm  not  so 
WELL  off.  As  for  us  girls,  I'd  say 
WEED  KAST  our  telegraphic  vote 
for  better  hours  and  more  KALE 
— even  if  I  get  KAND  for  saying 
so." 


RUSSELL  HUGHES,  formerly 
writer-producer  of  KFWB,  Holly- 
wood, has  joined  Radio  Transcription 
Co.  of  America,  that  city,  as  assistant 
to  Lindsay  MacHarrie,  production 
manager.  Before  coming  to  the  West 
Coast  Hughes  was  with  WLW,  Cin- 
cinnati, and  the  New  York  office  of 
Transamerican  Broadcasting  &  Tele- 
vision Corp. 


6» 


KROC  SERVES 


Population 
Families 
Radio  Homes 
Retail  Sales 


Primary 
239.794 
57,324 
51.459 


Secondary 
237,901 
58,271 
50,347 


$67,328,000  $39,851,000 


Spendable  Income  $109,358,000  $87,491,000 

89%  of  all  families  own  one  or  more  radio 
sets.  Nearly  500,000 persons  are  KROC  minded. 
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WSPD 

In  Greater  Toledo 
Northwestern  Ohio  and 
Southern  Michigan 

roUdo'i  A/M 

Slue  Outlet 

WSPD  dominates  in  Toledo 
and  its  prosperous  retail  trad- 
ing area — dominates  in  popu- 
larity— dominates  in  advertis- 
ing effectiveness. 

In  an  unbiased  check-up 
WSPD  was  voted  most  popu- 
lar for  seven  days  a  week — 
morning — afternoon  and  night 
—cold  proof  that  WSPD  domi- 
nates in  popularity — and  by  a 
BIG  margin. 

Let  WSPD  build  sales  domi- 
nance for  your  product  in  To- 
ledo—in WSPD's  retail  trad- 
ing area — and  the  plus  market 
embraced  in  its  large  primary 
coverage  area. 

5000  WATTS  DAY 
1000  WATTS  NIGHT 

Here's  a  Real  Bur — 
WSPD 
"Kids  Carnival" 
A  fast  moving  Hour — 
each  Saturday  10  to  11 
a.  m.  Every  child  is  a 
star  and  the  show  itself 
has  been  an  established 
WSPD  feature  for  the 
past  eight  years. 

WSPD 

Toledo,  Ohio 

John  Blair  Co. 
National  Representatives 
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TOM  McAVITY,  Hollywood  manager 
of  Lord  &  Thomas,  and  production 
head  on  the  NBC  Mickey  Mouse  The- 
atre of  the  Air,  after  an  illness  of 
several  weeks  returned  to  his  desk 
April  25.  He  will  continue  to  produce 
the  weekly  show  sponsored  by  Pepso- 
dent  Co.  through  May  15  when  it  dis- 
continues for  the  summer. 

JAMES  G.  ROGERS  Jr.,  account 
executive  of  Lord  &  Thomas,  on  May 
1  was  to  join  Benton  &  Bowles.  New 
York,  as  vice-president. 
JULIET  GLEN,  formerly  with  Ro- 
mig-Fuller  &  Associates.  Seattle,  has 
joined  Compton  Adv.,  New  York,  as 
a  radio  writer. 


UIEED  E  compRoy 


New  yoxM  '  CHietieo  I 
peraoir- SM  fMA/eiseo 


RAYMOND  RUBICAM,  board  chair- 
man of  Young  &  Rubicam,  New  York, 
was  in  Hollywood  during  mid-April  to 
confer  with  Tom  Harrington,  the 
agency's  West  Coast  manager.  He 
was  also  in  San  Francisco  where  the 
agency  may  open  an  office. 

MILTON  J.  BLAIR,  vice-president 
and  director  of  J.  Walter  Thompson 
Co.,  Chicago,  resigned  May  1  and  will 
move  to  New  York.  Mr.  Blair,  with 
the  Chicago  office  of  J.  Walter  Thomp- 
son Co.  since  1924,  was  elected  vice- 
president  in  1929  and  a  member  of 
the  board  in  1931. 

JEFFERSON  K.  WOOD,  who  for- 
merly operated  his  own  agency  in  Los 
Angeles,  has  joined  Hillman-Shane 
Adv.  Agency,  that  city,  as  vice-presi- 
dent and  account  executive.  Wood, 
who  specializes  in  department  store 
accounts,  has  brought  the  following  ra- 
dio users  to  his  new  agency  affiliation  ; 
Los  Angeles  Railway.  Broadway  De- 
partment Store,  May  Co.,  Coulter's 
Department  Store,  Barker  Bothers, 
and  the  Downtown  Merchants. 

HAROLD  JAMES,  formerly  of  J. 
Walter  Thompson  Co.  and  Needham, 
Louis  &  Brorby,  Chicago,  has  joined 
Compton  Adv.  Inc.,  New  York,  as  pro- 
duction executive  and  program  man- 
ager in  the  radio  department. 

LARRY  HOLCOMB.  radio  director 
of  Sherman  K.  Ellis  &  Co..  New 
York,  underwent  an  emergency  ap- 
pendectomy at  Tarrytown  Hospital  on 
April  20.  He  is  expected  back  at  his 
desk  about  May  2. 

HARRY  GAMSON,  formerly  produc- 
tion man  with  the  Chicago  and  New 
York  offices  of  Erwin,  Wasey  &  Co., 
has  joined  Morris-Schenker-Roth,  Chi- 
cago, in  a  similar  capacity. 

WILLIS  WHITE,  formerly  adver- 
tising manager  of  Hurley  Machine 
Co.,  Chicago,  has  joined  the  copy  staff 
of  Needham,  Louis  &  Brorby,  Chica- 
go. Harry  Bird,  formerly  with  Pet- 
tinger-LaGrange.  Indianapolis,  has  al- 
so joined  the  agency. 


"BABY  TALK" 

for  WOW  listeners 


Fifteen  years  ago  this 
month,  WOW  aired 
its  first  program.  The 
infant  has  now  grown 
into  an  outstanding 
figure  in  the  radio  in- 
dustry. When  the 
youngster  at  left 
reaches  15,  WOW 
will  be  a  youth  of  30 
— the  youngster  that 
never  quits  growing! 


WOW 


OMAHA,  NEBRASKA 

JOHN  I.  GILLIN,  Jr.,  Mgr. 

John  Blair  Co.,  Representatives 

Owned  and  Operated  by  the  Wood- 
men of   the  World  Life  Insurance 
Society 

On  the  N.B.C.  Red  Network 


Lyle  T.  Johnston  Forms 
New  Agency  in  Chicago 

LYLE  T.  JOHNSTON,  former  ac- 
count executive  of  J.  Walter 
Thompson  Co.,  Chicago,  has  re- 
signed to  form  his  own  agency,  Lyle 
T.  .Johnston  Co.,  with  offices  at  612 
N.  Michigan 
Ave.,  Chicago. 
Accounts  handled 
by  the  new  agen- 
cy  are  Omar 
Mills  Inc.,  Omaha 
(Omar  flour), 
Omar  Bakeries, 
Omaha  ;Dermalah 
Inc.,  Chicago 
(Nac  skin  cream)  ; 
Mr.  Johnston  and  Builder's  Life 
Insurance  Co.,  Chicago.  Before 
joining  J.  Walter  Thompson,  Mr. 
Johnston  had  his  own  agency  in  St. 
Louis. 

A  radio  schedule  for  Omar  Mills 
will  start  this  fall.  Stations  will  be 
used  in  Nebraska,  Iowa,  Colorado 
Western  Illinois,  Northern  New 
Mexico,  Southern  South  Dakota  and 
Southern  Wyoming.  Other  radio 
advertising  may  also  be  used  for 
Omar  bakeries.  Omar,  a  heavy  user 
of  radio,  placed  one-minute  spot  an- 
nouncements four  times  daily  April 
20-26  on  11  stations  in  conjunction 
with  a  bread  baking  contest. 
Grocers  gave  prizes  to  winning 
customers.  The  complete  station  list 
follows:  WHO  WOW  KMMJ 
KGNF  KCKY  WJAG  WNAX 
WHBF  KOB  KOA  KDFN 


JOHN  E.  SHEPARD.  fo  rmerlv  sec- 
retary and  radio  director  of  H.  B. 
LeQuatte  Inc..  New  York  agency, 
has  joined  the  Samuel  Croot  Co.,  New 
York,  in  an  executive  capacity. 

GEORGE  W.  CLARK,  for  ten  years 
city  editor  of  the  New  York  Daihi 
Mirror,  has  opened  offices  in  the  RKO 
Bldg..  New  York,  as  George  W. 
Clark  Inc.  The  new  firm  will  handle 
publicity,  promotion,  individual  ex- 
ploitation and  the  marketing  of  ra- 
dio, play  and  movie  manuscripts. 
PHIL  FORTMAN.  formerly  of  the 
NBC-Chicago  press  department,  and 
prior  to  that  with  International  News 
Service  in  Detroit,  has  been  appoint- 
ed publicity  head  of  Robert  P.  Kahn 
&  Associates.  Chicago  agency. 

CHICAGO  BROADCASTERS,  new 
agency,  has  been  formed  at  .56  W. 
Washington  St..  Chicago,  with  George 
Franks  in  charge.  The  firm  also  acts 
as  time  broker  between  smaller  sta- 
tions and  advertisers. 

PAUL  DUDLEY,  writer  on  the  Lord 
&  Thomas.  Hollywood  staff,  has  sold 
his  revamped  radio  script.  Courage 
for  Love,  to  Warner  Bros.  First  Na- 
tional Studios. 

MARION  KYLE,  formerly  an  as- 
sistant producer  of  Lord  &  Thomas, 
Hollywood,  has  been  assigned  a  part 
in  the  motion  picture,  "Men  With 
Wings". 

MRS.  DOROTHY  U.  WEILBR.  for 
five  years  assistant  advertising  man- 
ager of  Sperry  Flour  Co.  and  pre- 
viously with  D'Evelyn  &  Wadsworth 
agency.  San  Francisco,  has  joined 
Emil  Brisacher  &  Staff,  San  Fran- 
cisco. 

EDGAR  KOBAK,  vice-president  of 
Lord  &  Thomas,  discussed  "Good 
Taste  and  Ethics  in  Advertising"  at 
the  annual  scholarship  dinner  of  the 
Advertising  Women  of  New  York  held 
April  19. 

SWAFFORD  &  KOEHL,  New  York 
agency,  on  May  1  moves  from  551 
Fifth  Ave.  to  new  quarters  at  .341 
Madison  Ave.  New  telephone  number 
is  Murray  Hill  6-8860. 

KIRSCHNER  &  Co.  has  moved  its 
San  Francisco  offices  to  new  quarters 
at  3.54  Pine  St. 


MRS.  PAT  DOUGHERTY,  for  several 
years  a  radio  writer-director  with 
Blackett  -  Sample  -  Hummert,  has  re- 
signed to  form  an  independent  radio 
program  creative  and  production  serv- 
ice in  association  with  Adele  Whitley 
Fletcher,  magazine  and  radio  writer. 
Offices,  opening  May  1.  are  at  77 
Park  Ave.,  New  York. 

VIRGINIA  GATES,  formerly  pub- 
licity and  advertising  manager  of 
Saks-Fifth  Ave..  New  York,  and  at 
one  time  with  CBS.  has  joined  the 
publicit.v  and  promotion  department 
of  Lennen  &  Mitchell,  that  city. 

KING  HARRIS,  formerly  of  J.  Sterl- 
ing Getchell.  New  York,  recently 
joined  the  San  Francisco  staff  of  Er- 
win Wasey  &  Co. 

GILBERT  KINNEY,  a  director  and 
vice-president  of  .1.  Walter  Thompson 
Co..  New  York,  has  been  appointed 
chairman  of  the  board  of  the  Ameri- 
can Assn.  of  Advertising  Agencies, 
succeeding  Henry  Eckhardt  of  Kenyon 
&  Eckhardt. 

CLARKE  ANDREWS.  Hollywood 
producer  of  Ruthrauff  &  Ryan,  and 
Claire  Trevor,  actress,  have  announced 
their  engagement.  The  marriage  is 
planned  in  late  summer. 

NORMAN  ROSE,  formerly  of  Ray- 
mond R.  Morgan  Co..  Hollywood,  has 
joined  Milton  Weinberg  Adv.  Co.,  Los 
Angeles. 

MARK  C.  KUNTZ,  formerly  vice- 
president  of  Yutz  Adv.  Corp.,  Glen- 
dale.  Cal.,  has  joined  Faraon  Jay 
Moss  &  Associates,  Los  Angeles  agen- 
cy, as  account  executive. 

JOHN  DUNKEL,  active  in  Southern 
California  radio  advertising  work,  re- 
cently joined  McMann  Adv.  Service, 
Pasadena. 

CAPLES  Co.  has  moved  its  Los  An- 
geles offices  to  412  W.  Sixth  St. 


Saddle  Soap? 

Sure! 

But  lots  oi 
Cosmetics  ore 
Sold  here. 
Too! 


Dry  Air  and  Southwestern 
Sunshine  make  El  Paso  a 
Profitable  Cosmetic  Market 

Women  in  KTSM's  area  are 
among  the  nation's  best  pros- 
pects for  cosmetics,  for  fine 
soaps,  for  everything  that  aids 
beauty  in  a  climate  not  friendly 
to  delicate  skins.  Excellent  stores 
offer  El  Paso's  appearance- 
conscious  women  everything  to 
be  found  on  Fifth  Avenue  or  in 
Hollywood.  You  can  increase 
sales  of  your  product  in  this 
prosperous  market  by  using 
KTSM — the  only  chain  station 
within   300  miles. 

NBC  Red  and  Blue  Networks 


KTSM 

EL  PASO,  TEXAS 
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MILTON  WEINBERG  Adv.  Co.,  Los 
Angeles,  has  signed  three  new  ac- 
counts, National  Brands  Sales  Corp. 
(food  brokers)  ;  Weaver- Jackson 
Beauty  Shops  and  the  Mitchell  Fi- 
nance Co..  all  headquartered  in  Los 
Angeles.  Extensive  campaigns,  which 
will  include  radio,  are  being  prepared 
for  the  three  accounts,  to  start  in 
early  May.  National  Brands  will 
make  wide  use  of  community  news- 
papers and  regional  radio  to  promote 
Lovely  Brand  Prepared  Tapioca  des- 
sert and  other  food  products  and  has 
started  a  test  campaign  on  KNX, 
Hollywood,  using  a  six  weekly  par- 
ticipation in  the  Housewives  Protec- 
iive  League  program.  This  is  the  firm's 
first  radio.  Weaver  -  Jackson  Beauty 
Shops,  which  has  used  radio  in  the 
past,  will  again  include,  that  media 
along  with  newspapers  and  direct 
mail.  Radio  will  be  used  extensively 
by  Mitchell  Finance  Co.  along  with 
outdoor  advertising,  newspapers,  direct 
i  mail  and  other  media. 

j  FRED  FIELDING,  recently  trans- 
ferred from  the  radio  to  the  new  busi- 
ness department  of  N.  W.  Ayer  & 
Son,  New  York,  is  in  Norwegian 
Ho.spital,  Brooklyn,  with  a  fractured 
skull  and  concussion  of  the  brain 
sufliered  in  a  fall  at  his  home  April  17. 

NORMAN  J.  PHELPS,  has  resigned 
as  president  of  Phelps-Engel-Phelps, 
Chicago,  agency,  to  become  vice-presi- 
dent of  Buchanan  Co.,  Chicago.  He 
wiU  be  account  executive  for  Associ- 
ated Distributors,  Chicago  (Tatoo 
lipstick) . 

JAMES  GAMMEL,  for  four  years 
with  Benton  &  3Bowles,  New  York, 
has  joined  Compton  Adv.  Inc.,  New 
York,  in  an  executive  capacity. 

JOE  KEELEY,  in  charge  of  radio 
publicity  for  the  New  York  office  of 
N.  W.  Ayer  &  Son,  was  winner  of 
the  grand  prize  of  $500  in  the  ama- 
teur snapshot  contest  held  by  Lehn 
&  Fink  Products  Co.,  New  York, 
maker  of  Lysol.  Mr.  Keeley's  small 
daughter  is  the  subject  of  the  win- 
ing picture. 

FLORENCE  MILES,  chief  radio 
copy  writer  of  Schwimmer  &  Scott, 
Chicago,  left  for  New  York,  April  25 
on  a  leave  of  absence. 


McCann-Erickson  Shift       CHICAGO  TO  REISEW 


'  DELOS  OWEN,  formerly  director  of 
Blair  Productions.  Chicago,  and  later 
at  WGN,  with  Authal  Albaugh  has 
i  I  organized  Albaugh  -  Owen  Associates, 
1 1  counsellors  in  radio  and  public  rela- 
{■  tions.  Ofiices  are  at  30  N.  La  Salle 
I ;  St.,    Chicago.    According   to    an  an- 
nouncement, the  new  firm  will  deal  in 
"radiolations",  a  "specialized  applica- 
tion by  business  institutions  of  radio 
programs  and  radio  technique  to  their 
selling  and  advertising  relations  with 
the  public."  Mr.  Albaugh  formerly  was 
executive  secretary  of  the  Agricultural 
Club,    Chicago,    and    a  McCutcheon- 
Gerson  Service  executive. 


H,  L.  PALMER,  vice-president  of 
McCann-Erickson,  New  York,  will 
retire  from  the  agency  June  1.  At 
the  same  time  the  agency  will  start 
a  new  arrangement,  on  a  "func- 
tional basis".  There  will  be  five 
groups,  each  headed  by  a  vice-pres- 
ident, as  follows:  L.  S.  Briggs, 
vice-president  and  creative  direc- 
tor, will  supervise  all  creative  de- 
partments, including  radio;  C.  A. 
Posey,  vice-president  and  service 
director,  will  head  the  service 
group;  Raymond  Atwood,  vice- 
president,  will  be  in  charge  of  gen- 
eral business  management  and 
general  administrative  functions ; 
John  L.  Anderson,  secretary  and 
treasurer,  will  continue  as  execu- 
tive of  accounting  and  legal  work, 
and  E.  D.  Hill,  vice-president,  re- 
mains in  charge  of  new  business. 

Two  Advertising  Groups 
Arrange  for  Conventions 

"SHIRT-SLEEVES"  meeting  of 
the  Association  of  National  Adver- 
tisers, closed  to  all  but  member 
companies,  will  be  held  at  the 
Westchester  Country  Club,  Rye,  N. 
Y.,  May  4-6.  Speakers  will  include 
A.  E.  Tatham,  advertising  mana- 
ger, Bauer  &  Black,  Chicago;  0,  A. 
Sanders,  advertising  manager,  the 
Centaur  Co,,  New  York;  H.  M. 
Shackelford,  vice-president,  Johns- 
Manville  Corp.,  New  York:  H.  W. 
Roden,  president,  Harold  H,  Clapp 
Inc.,  New  Brunswick,  N.  J.;  Ken- 
neth Laird,  vice-president,  Weco 
Products  Co.,  Chicago;  Harold  B. 
Thomas,  vice-president,  Centaur 
Co.,  New  York;  J.  F.  Apsey  Jr., 
advertising  manager,  Black  & 
Decker  Mfg.  Co.,  Towson,  Md. 

The  annual  convention  and  expo- 
sition of  the  Advertising  Federa- 
tion of  America  will  be  held  at  Ho- 
tel Statler,  Detroit,  June  12-16. 
Lowell  Thomas  is  general  chair- 
man of  the  program  committee, 
Mrs.  Bert  W.  Hendrickson  of  the 
New  York  State  Federation  of 
Women's  Clubs  and  member  of 
numerous  consumer  groups,  will 
be  one  of  the  featured  speakers  at 
the  opening  session.  Other  speakers 
will  be  Edward  F.  McGrady,  direc- 
tor of  labor  relations,  RCA;  Roy 
S.  Durstine,  president,  B  B  D  0 ; 
George  M.  Slocum,  publisher  of 
Automobile  Daily  News  and  presi- 
dent of  the  AFA;  Alexander  Dow, 
president,  Detroit  Edison  Co.  The 
conference  of  the  sales  managers' 
division,  NAB,  will  be  one  of  10 
departmental  meetings,  scheduled 
for  Tuesday  and  Wednesday  morn- 
ings of  the  convention  week. 


Solely  devoted  to  broadcasting  —  No 
connection  with  any  paper,  factory  or 
store  —  but 


N.B.C. 


AJy  CLUB  LECTURES 

IN  THE  sixth  and  final  lecture  of 
a  series  given  under  auspices  of 
the  Chicago  Federated  Advertis- 
ing Club,  Richard  T.  Marvin,  ra- 
dio director  of  J.  Walter  Thomp- 
son Co.,  that  city,  on  April  21 
discussed  the  organization  of  an 
agency's  radio  department. 

After  outlining  the  various  di- 
visions of  his  department,  Mr. 
Marvin  said  he  favored  specialized 
script  writers  and  believed  in  hir- 
ing specialists  in  comedy,  mystery, 
and  drama  when  the  occasion  de- 
manded rather  than  maintain  a 
permanent  staff  of  writers  who 
wrote  all  types  of  radio  shows.  He 
advocated  merchandising  by  store 
displays,  product  tie-ins,  direct 
mail,  newspapers,  magazines,  bill- 
boards. Dealers  should  be  invited 
to  all  broadcasts  so  they  may  ac- 
quire personal  knowledge  of  radio 
production,  he  stated. 

Archibald  M.  Crossley,  president 
of  Crossley  Inc.,  radio  research 
firm,  discussed  radio  survey  tech- 
nique during  his  talk  April  14. 
"One  thing  the  survey  has  estab- 
lished," he  declared,  "is  that  lis- 
teners tune  in  because  of  the  par- 
ticular program  regardless  of  what 
station  it  is  on." 

The  lectures,  which  were  at- 
tended by  60  representatives  of 
agencies,  advertisers  and  stations, 
were  supervised  by  Marvin  Harms, 
account  executive  of  Young  &  Rub- 
icam,  Chicago.  Two  series  of  lec- 
tures featuring  prominent  radio 
executives  will  be  given  next  fall, 
according  to  Knox  Armstrong, 
chairman  of  the  educational  com- 
mittee of  the  Chicago  Ad  Club. 


Rexall  Spring  Drive 

UNITED  DRUG  Co.,  Boston  (Rex- 
all drugs),  has  started  its  annual 
spring  one-cent  sale  with  five 
quarter-hour  RCA  transcriptions 
on  200  stations.  The  discs  are 
heard  on  five  consecutive  days, 
dates  varying  with  stations.  The 
agency  is  Street  &  Finney,  New 
York,  through  Spot  Broadcasting 
Inc. 


John  H.  Schwarting 

JOHN  HENRY  SCHWARTING, 
49,  vice-president  of  J.  Walter 
Thompson  Co.,  New  York,  died  at 
his  home  in  Brooklyn  April  24. 
Mr.  Schwarting  had  been  with  Al- 
bert Frank  &  Co.,  as  executive 
vice-president,  before  joining  J. 
Walter  Thompson  five  years  ago. 


Tonight,  my  Stradivarius,  we  go  over 
colossal!  At  last  we  are  behind 
ze  Western  Electric  8-Ball!" 
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IN  NEW  YORK 


Teletypewriter  service  provides  written 
records  of  transactions  between  two  or 
more  points,  regardless  of  distance. 

It  works  like  a  typewriter.  You  write  in 
one  place  and  the  message  is  typed 
simultaneously  at  all  connected  points, 
with  copies  for  routing  and  filing. 

Here's  a  perfect  set-up  for  last  min- 
ute time  clearances,  script  changes,  or 
changes  in  continuities  that  affect  local 
announcerrent  cues.  Ask  your  telephone 
office  for  complete  information. 
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FRANK  W.  MILLER  has  been  elect- 
ed president  and  treasurer  of  Kelly- 
Smith  Co.,  newspaper  and  radio  sta- 
tion representative,  following  the 
death  of  Cornelius  F.  Kelly,  April  15. 
At  the  meeting  of  the  board  of  direc- 
tors April  20,  other  officers  elected 
were:  M.  Charles  Rogers,  vice-presi- 
dent in  charge  of  the  Chicago  office; 
Fred  D.  Stahl,  vice-president  in  charge 
of  the  Philadelphia  office:  James  E. 
Mullins.  secretary,  and  Thomas  R. 
Crawford,  assistant  secretary  and 
treasurer. 

OEORGE  P.  HOLLINGBERY  Co.. 

Chicago,  has  opened  a  southern  office 
in  the  Walton  Bldg.,  Atlanta,  under 
the  direction  of  George  Kohn.  for- 
merly representative  for  that  district 
for  Time  and  Fortune.  In  addition  to 
the  main  office  in  Chicago  other  Hol- 
lingherv  offices  are  located  in  New 
York,  Detroit  and  San  Francisco. 

GENE  FTTRGASON.  head  of  Gene 
Furgason  &  Co.,  moved  to  New  York 
with  his  family  April  23  to  assume 
charge  of  the  New  York  Office.  Cliff 
Sleininger  returned  from  New  York 
April  21  to  assume  charge  of  the  Chi- 
cago office. 

TRANSAMERICAN  Broadcasting  & 
Television  Corp.  has  been  apnointed 
national  representative  of  WMCA, 
New  York,  its  12th  station.  Other  sta- 
tions are  WLW.  WCAO.  WCAF. 
WSUN  and  the  7  stations  of  the  Cali- 
fornia Radio  Svstem  ^KFWB  KYA. 
KFBK,  KMJ,  KWG,  KERN. 
KFOX). 

INTERNATIONAL  Radio  Sales 
will  move  its  Chicago  office  after  July 
1  from  the  Hearst  Bldg.  to  the  sixth 
floor  of  the  Carbon  &  Carbide  Bldg.. 
230  N.  Michigan  Ave.  The  telephone 
number.  Central  4.547.  will  be  un- 
changed. Naylor  Rogers,  vice-presi- 
dent of  International  Radio  Sales,  is 
head  of  the  Chicago  office. 

VIRGIL  REITER.  vice-president  in 
charge  of  sales  for  Transamerican 
Broadcasting  &  Television  Corp..  left 
New  York  April  27  to  take  charge  of 
the  Chicago  office  starting  May  2.  On 
May  9.  C.  P.  Jaeger,  head  of  the  Chi- 
cago branch,  will  become  a  member 
of  the  company's  New  York  staff.  The 
arrangement  is  to  hold  for  several 
months. 

WIBW.  Topeka.  has  appointed  Wal- 
ter Biddick  Co..  Los  Angeles,  as  Pa- 
cific Coast  representative. 

WSAL,  Salisbury.  Md..  has  appoint- 
ed Weed  &  Co.  as  national  represen- 
tative. 


Watson  Joins  IRP 

LOREN  WATSON,  for  the  last 
four  years  sales  manager  of  the 
radio  department  of  Associated 
Music  Publishers,  will  join  Inter- 
national Radio  Productions,  tran- 
scription division  of  International 
Radio  Sales,  as  eastern  manager, 
on  May  1.  In  making  the  an- 
nouncement Murray  Grabhorn, 
IRS  general  manager,  said  that 
complete  program  producing  facili- 
ties are  now  available  in  New 
York  and  Chicago  as  well  as  in 
Hollywood.  Before  joining  AMP, 
Mr.  Watson  was  general  manager 
of  WIBX,  Utica,  and  WGST,  At- 
lanta, and  prior  to  entering  radio 
was  for  five  years  associated  with 
the  Victor  Talking  Machine  Co. 


MatsonNamed  to  Manage 
Petry  Los  Angeles  Office 

CHESTER  G.  MATSON  has  been 
appointed  Los  Angeles  manager  of 
Edward  Petry  &  Co.  Inc.,  station 
representative,  and  has  estab- 
lished offices  in  the  Edison  Bldg. 
Mr.  Matson  was  a  CBS  Hollywood 
account  executive  for  the  last  18 
months  and  re- 
signed that  post 
April  23  to  take 
over  his  new  as- 
signment, onening 
offices  on  May  1. 
Before  joining 
CBS  he  was  asso- 
ciated two  years 
with  Don  Lee 
Broadcasting  Sys-  i 
tem  in  Los  An- 
geles as  account  executive.  Prior  to 
that  he  was  in  the  advertising  de- 
partment of  various  Los  Angeles 
newspapers.  He  will  cover  the 
Southern  California  territory  for 
Edward  Petry  &  Co.  Earle  H. 
Smith,  with  headquarters  in  San 
Francisco,  is  Northern  California 
representative. 

A.  R.  Ketcham,  Jr.,  recently 
transferred  from  San  Francisco  to 
Hollywood,  replaces  Mr.  Matson  as 
CBS  account  executive.  Mr.  Ket- 
cham was  at  one  time  assistant 
manager  of  sales  promotion  and 
advertising  of  the  Tide  Water  Oil 
Co.  in  New  York.  Before  coming 
to  the  West  Coast  he  was  engaged 
in  agency  and  media  sales  and  pro- 
motion work. 


Mr.  Matson 


Stanback  Placements 

STANBACK  Co.,  Salisbury,  N.  C. 
(proprietary),  has  placed  one-year 
schedules  varying  from  announce- 
ments to  newscasts  and  quarter- 
hour  musical  programs  on  WDAS,  ! 
Philadelphia;  WBT,  Charlotte; 
WCPO,  Cincinnati.  One-year  re- 
newals have  been  placed  with 
WFBC,  Greenville,  S.  C;  WPRO, 
Pi-ovidence;  KMLB,  Monroe,  La. 
J.  Carson  Brantley  Adv.  Agency, 
Salisbury,  N.  C,  continues  as  ad- 
vertising counsel  for  Stanback  Co. 


HARTFORD, CONN 


There 
are  more 
national  and 
local  advertisers 
on    W  D  R  C     than  any 
other    station    In  Connec- 
ticut's   major  market. 
Through  WDRC  you,  too,  can 
reach  this  rich,  potent  mar- 
ket    composed     o  £  more 
than  a  million  people. 
WDRC   leads  the 
field! 


BASIC  STATION  OK 
COLL'MBIA     BROADCASTING  SYSTEM 

Na ( ioiin  I  Repr? sen (n  t ivcs 
INTERNATIONAL    RADIO  SALES 


Wlj/\  (ALONE!) 

■  ■  IOWA  PLUS  / 


DES  MOINES  . 


50,000  WATTS,  CLEAR  CHANNEL 
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B.  F.  GOODRICH  TIRE  &  RUB- 
BER Co.,  Akron  (tires)  and  Stand- 
ard Oil  Co.  of  New  Jersey,  New  York, 
have  taken  broadcasting  rights  to  the 
transcribed  Spanish  version  of  the 
Charlie  Chan  series,  for  placement  on 
Latin  American  stations.  Irving  Fog- 
el  Radio  Productions,  Hollywood,  has 
licensed  Pan-American  Radio  Produc- 
tions, that  city,  to  produce  the  pro- 
grams, to  be  cut  by  Recordings  Inc., 
Hollywood. 

ROGER  LASWELL  Corp.,  Hollywood 
program  builders,  has  contracted  to 
bring  the  Sax  Rohmer  Fu  Manchu 
stories  to  radio  via  transcription  and 
has  started  producing  the  series  under 
title  of  The  Shadow  of  Fu  Manchu 
with  Norman  Wilson  directing.  Bob 
Thompson  is  writing  the  radio  ver- 
sion. Radio  Recorders  Inc.,  Hollywood, 
is  cutting  the  series. 

AEROGRAM  Corp,  Hollywood  tran- 
scription concern,  under  direction  of 
Hal  Berger,  has  cut  20  new  quarter- 
hour  episodes  of  the  In-Laws,  com- 
edy-drama serial,  for  release  in  Aus- 
tralia by  Pepsodent  Co. 
KELD,  El  Dorado,  Ark.,  has  sub- 
scribed to  World  Library  Service. 
NBC  Thesaurus  is  sending  to  its  sub- 
scriber stations  a  new  series  of  photo- 
graphs and  publicity  material  on  pro- 
grams and  artists.  Stations  are  urged 
to  put  the  material  "to  useful  pur- 
pose" through  studio,  lobby  or  window 
displays  and  newspaper  publicity. 
CONQUEST  ALLIANCE  Co.  on  May 
1  moved  its  Chicago  office  from  228 
N.  La  Salle  St.  to  203  N.  Wabash 
Ave.  The  new  telephone  number  is 
State  3348. 

TRANSCRIPTION  department  of 
WSYR,  Syracuse,  is  making  a  series 
of  weekly  quarter-hour  programs  for 
the  Metropolitan  Milk  Producers'  Bar- 
gaining Agency.  Ten  cuts  are  made 
weekly  and  distributed  to  New  York 
and  Pennsylvania  stations  taking  the 
account,  placed  by  Barlow  Advertis- 
ing Agency,  Syracuse. 

BRINCKERHOFF  Recording  Stu- 
dios, New  York,  has  leased  the  ninth 
and  fourteenth  floors  in  their  building 
in  addition  to  the  space  now  occupied. 
Two  studios  and  two  rehearsal  rooms 
wiU  be  added,  and  transcription 
equipment  is  being  doubled. 


Good  Neivs  Suspending 

GENERAL  FOODS  Corp.,  New 
York  (Maxwell  House  coffee),  af- 
ter the  June  30  broadcast,  will  dis- 
continue its  weekly  NBC  Good 
News  of  1938  program  for  eight 
weeks.  Ralph  Starr  Butler,  vice- 
president  and  advertising  manager 
of  General  Foods,  and  Atherton 
W.  Hobler,  president,  Benton  & 
Bowles,  the  agency,  were  in  Holly- 
wood April  25  to  confer  with  Louis 
K.  Sidney,  M-G-M  radio  director 
and  supervising  producer  of  the 
program.  No  decision  was  an- 
nounced of  a  summer  replacement, 
but  it  was  stated  the  show  would 
definitely  resume  in  the  fall. 


Breaks  for  Pall  Mall 

AMERICAN  Cigarette  &  Cigar 
Co.,  New  York  (Pall  Mall),  has 
started  a  schedule  of  station-break 
announcements  on  these  Florida 
stations:  WJAX  and  W  M  B  R, 
Jacksonville;  WIOD  and  WQAM, 
Miami;  WSUN,  St.  Petersburg; 
WDAE,  Tampa;  WFLA,  Clear- 
water. The  3  0  -  w  0  r  d  announce- 
ments are  heard  at  the  rate  of  ap- 
proximately 10  a  week  per  city,  in 
evening  hours.  Agency  is  Compton 
Adv.,  New  York. 


Who  Started  It? 

EDITOR,  Broadcasting: 

Can  anybody  produce  evidence 
of  paid  commercial  sponsorship  of 
a  radio  program  prior  to  Aug.  28, 
1922,  when  the  Queensboro  Corp., 
New  York,  sponsored  a  ten-minute 
talk  to  promote  its  Hawthorne 
Court  Apartments  in  Jackson 
Heights  on  WEAF  ? 

If  this  was  the  first  case  where 
a  sponsor  bought  time  on  a  station 
for  advertising  purposes,  as  all 
the  evidence  seems  to  indicate,  it 
is  also  significant  to  note  that  the 
time  was  apparently  sold  through 
the  medium  of  radio  itself.  I  make 
this  assertion  because  the  follow- 
ing announcement  was  being  made 
over  WEAF  during  this  same  week: 
"We  take  this  opportunity  to  an- 
nounce that  this  station  is  now 
available  for  public  use  for  the  fol- 
lowing periods:  11  to  12  noon,  and 
4:30  to  5:30  on  weekdays,  also  on 


Thursday  evenings  from  7:30  until 
midnight." 

The  program  was  broadcast  be- 
tween 5:15  and  5:30  by  Mr.  Black- 
well  of  the  Queensboro  Corp.  Inci- 
dentally, it  appears  that  the  adver- 
tising rate  in  effect  on  WEAF  at 
that  time  was  $100  for  10  minutes. 

Prior  to  this  sponsored  program, 
the  only  paid  broadcasts  of  a  com- 
mercial nature  were  apparently 
those  made  by  the  owners  or  op- 
erators of  radio  stations.  Thus  an 
advertiser  interested  in  broadcast- 
ing started  on  the  assumption  that 
he  had  to  build  his  own  radio  sta- 
tion in  order  to  tell  his  story.  Prior 
to  the  foundation  of  WEAF,  the 
Western  Electric  Co.  was  flooded 
with  orders  for  transmitting  equip- 
ment— 210  requests  were  received 
from  New  York  City  alone!  It  was 
in  recognition  of  the  confusion  and 
expense  which  would  have  resulted 
that    AT&T   decided  to  break 


the  log  jam  by  offering  time  on 
their  own  transmitter  to  those  po- 
tential customers  whose  main  pur- 
pose in  ordering  a  transmitter  was 
to  provide  themselves  with  a  radio 
outlet  for  the  promotion  of  their 
products. 

Doing  this,  it  perhaps  sacrificed 
immediate  profit,  but  established  a 
sound  and  thriving  industry.  I  be- 
lieve this  is  a  fair  statement,  wheth- 
er or  not  AT&T  was  actually  the 
first  to  sell  time  in  this  way.  Nev- 
ertheless it  would  be  interesting 
to  discover  any  prior  instance  of 
the  actual  sale  of  time  by  a  station 
operator  to  a  commercial  adverti- 
ser, and  I  would  appreciate  hear- 
ing from  any  reader  who  can  offer 
concrete  evidence  along  these  lines. 

E.  P.  H.  James 

Adv.  &  Sales  Promotion  Mgr. 

NBC,  New  York 


MINNEAPOLIS  City  Council  has 
passed  a  special  resolution  congratu- 
lating WCCO,  that  city,  on  its  new 
studios,  referring  to  WCCO  as  a  "lead- 
ing force  for  cultural,  news  and  en- 
tertainment broadcasts  in  the  North- 
west." 


When  buying  a  horse,  you  check  up 
first  on  its  teeth. 

When  buying  radio  time,  take  a 
close  look  at  the  statiott's  '"teeth" — its 
ability  to  put  the  "bite"  into  your 
sales  message — to  produce  consistent 
LOW  COST  RESULTS. 


BEFORE 
YOU 
BUY 


Check  up  on  WIBW's  "teeth"! 
You'll  find  that  they've  produced  the 
LOWEST  cost  per  listener  .  .  . 
LOWEST  cost  per  inquiry  .  .  .  and 
LOWEST  cost  per  sale... in  America's 
Richest  Farm  Market. 

These  aren't  just  figures.  THEY'RE 
PROVEN  FACTS! 


LOOK  BEFORE  YOU  BUY 


Ben  Ludy,  Manager 
Represented  by  Represented  by 

CAPPER  PUBLICATIONS,  INC.  WALTER  BIDDICK  COMPANY 

New  York — Detroit — Chicago  Los  Angeles — San  Francisco 

Kansas  City,  Mo. — San  Francisco  Seattle 
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ASEBALL  is  providing  alert 
program  men  with  after-the- 
game  shows  of  wide  listener 
appeal  to  sports  fans.  Four 
Chicaffo  stations  are  broadcasting 
Baseball  Pool.  Listeners  pick  the 
winning  major  league  teams,  guess 
the  total  runs  scored  by  the  win- 
ners and  enclose  a  10-word  note  ex- 
plaining their  choice.  Sponsor  is 
Feldman  Petroleum  Co.  and  100 
gallons  of  gas  are  awarded  daily 
to  the  winner.  If  no  one  picks  all 
winning  teams  the  prize  is  split  10 
ways  to  closest  guessers.  Stations: 
WJJD,  WAAF,  WHIP,  announce- 
ments, and  a  quarter-hour  weekly 
on  WCFL. 

Seven  fans  are  questioned  dur- 
ing Bob  Elson's  Baseball  Quiz,  a 
Saturday  night  show  on  WGN,  Chi- 
cago. Cash  prizes  and  free  tickets 
are  awarded  for  answers  on  lead- 
ing hitters  and  trick  plays. 


PROGRAMS 


KQW 

Son  Jose,  Calii. 


The  only  station  in 
rich,  agricultural  Santa 
Clara  County. 

• 

To  influence  buying 
in  3,161  retail  stores 
place  your  spot  cam- 
paign on  KQW. 

• 

Full  Mutual  -  Don  Lee 
Network  Schedule 

Representatives 
John  Bicdr  &  Company 


Psychology  and  Phone  Numbers 

ADAPTING  a  game  that  is  be- 
coming popular  in  U.  S.  parlors, 
CKGB,  Timmins,  Ont.,  has  started 
a  series  during  which  an  announc- 
er quizzes  a  "professor"  about  a 
person  that  the  latter  has  in  mind. 
First  listener  phoning  the  correct 
name  gets  a  case  of  sponsor's  soft 
drinks. 

CKGB  also  features  a  program 
of  transcribed  dance  tunes  with  the 
commercial  and  the  titles  of  the  se- 
lections given  in  rhyme.  Listeners 
phone  or  mail  new  rhymes  and  ad- 
ditional prizes  go  to  the  listener 
who  estimates  the  number  of  calls 
logged  by  phone  operators  for  each 
program. 

Those  Parlor  Games 

NEW  slant  on  parlor  games  is 
Ttventy  Questioris,  a  Tuesday  eve- 
ning series  on  WIP,  Philadelphia. 
Conducted  by  Philip  Child,  an  ama- 
teur game  expert,  the  game  cen- 
ters around  questions  asked  of  the 
studio  audience.  Mr.  Child  leaves 
the  studio  while  the  audience  de- 
termines some  object,  then  he 
quizzes  them  until  he  finds  out 
what  they  had  in  mind. 

Fairy  Tale  Time 

CHILDREN'S  program  on  WOWO, 
Ft.  Wayne,  Ind.,  has  created  so 
much  interest  that  three  of  its 
episodes  have  been  repeated  by 
popular  demand.  Titled  Will-O-the- 
Wisp,  the  show  consists  of  old  and 
modern  fairy  tales. 


HOW  TO  EAT  YOUR  CAKE 
AND  HAVE  IT  TOO! 


*  "Advertising  Dollars"  sowed  in  the  rich 
Wichita  Market  via  radio  station  KFH  makes 
for  a  rich  crop  of  new  and  profitable  busi- 
ness— your  money  back!  Plus! 


KFH 

A/atU>naL )Q.epteientat'n^ai,  Edward  Petry  &  Co.,  Inc. 


WICHITA  •  KANSAS 

Saiic  ^uppLemenian^ t  CBS 


Wedding  Ring  Party 

ENGAGED  couples  gather  in  the 
studios  of  KFRC,  San  Francisco, 
by  special  invitation  one  hour  be- 
fore the  Wednesday  evening  pro- 
gram called  Wedding  Ring  Party. 
After  a  series  of  mental  tests  de- 
vised by  Wilbur  Hall,  m.c,  four 
teams  are  chosen  for  that  evening's 
contest  which  consists  of  matri- 
monial problems  sent  in  by  listen- 
ers. All  engaged  couples  attending 
the  show  are  given  favors  with 
prizes  for  the  contest  winners.  In- 
vitation lists  are  compiled  from 
records  of  the  local  marriage  li- 
cense bureau  and  at  the  Albert  S. 
Samuels  Co.,  local  jewelers  who 
sponsor  the  series,  when  the  coup- 
les shop  for  rings.  Program  has 
been  signed  for  53  weeks,  through 
Will  Russell  &  Co.,  that  city. 

Fender  Fixer 

SAFETY  program  with  a  unique 
slant  is  that  on  WOMI,  Owens- 
boro,  Ky.  Drivers  who  have  almost 
caused  accidents  are  bawled  out  by 
an  announcer  called  "Tom  Tattler" 
who  gives  their  license  numbers, 
recreates  the  scene.  Cars  with 
dented  fenders  are  picked  arbi- 
trarily by  the  sponsor,  the  local 
Aubrey  Gipe  Motor  Co.,  and  after 
the  license  numbers  are  read  on 
the  program  their  owners  can  get 
them  fixed  without  cost. 

^      ^  ^ 

Twists 

NEW  ways  to  make  a  crowd  hap- 
py have  been  devised  by  Carl 
Mark,  special  events  man  of  WHK- 
WCLE,  Cleveland,  who  conducts  a 
thrice  weekly  man-on-the-streeter 
for  the  local  Yale  Clothes  Co.  For 
questions  submitted  by  listeners, 
the  sponsor  sends  handkerchief 
sets  valued  at  75c.  An  average  of 
12  sets  are  awarded  for  each  show. 
People  interviewed  are  photo- 
graphed by  a  local  photographer 
who  gives  them  one  copy  of  the 
picture,  charges  a  slight  fee  for 
additional  copies. 

For  Colored  Folk 

DESIGNED  primarily  for  a  negro 
audience,  KFRO,  Longview,  Tex., 
has  started  a  series  called  Harlem 
Revue,  featuring  colored  vocalists 
and  orchestras.  Handbills  describ- 
ing the  program  have  been  distrib- 
uted throughout  East  Texas. 


SUMMER  STATIC 

Prevents  outside  station  reception. 
Central  Illinois  listeners  dial  W.C.B.S. 
for  clear  reception. 

WCBS 


ILLINOIS  2nd  MARKET 


NATIONAL 


THE 

ILLINOIS 
STATE 
JOURNAL 

STATION 


Shots  Scooped 

COINCIDENCE  can  hardly 
explain  the  scoop  scored  by 
KALB,  Alexandria,  La.,  who 
broadcast  a  gun  fight  and 
gave  an  eye  witness  account 
of  the  battle  before  the  smoke 
had  cleared  away.  The  other 
noon,  Virgil  Evans,  KALB, 
program  director,  and  J.  C. 
Watson,  staff  musician,  were 
doing  their  regular  noontime 
stint  when  two  local  boys 
shot  it  out  under  the  studio 
window.  The  window  was 
open  and  many  listeners 
counted  the  shots.  Irv  Welch, 
KALB  commercial  manager, 
and  Fred  Watts,  operator, 
saw  the  whole  thing,  scur- 
ried to  the  microphone  and 
told  all.  Shots  went  wild. 


Loquacious  Old-Timers 

THREE  old-timers  of  the  North- 
ern Minnesota  country,  famous  for 
its  tall  timber  and  tall  yarns,  were 
"let  loose"  in  the  studios  of  WHLB, 
Virginia,  Minn.,  recently  and  per- 
mitted to  talk  uncontrolled  about 
their  reminiscences.  Never  once 
prompted,  their  Paul  Bunyan  tales 
and  their  homely  observations  of 
persons  and  events  out  of  the  past 
were  so  fascinating  that  they  were 
permitted  by  Wayne  Byers,  pro- 
gram preducer,  to  run  seven  min- 
utes overtime. 

*  *  * 

Another  Word  Game 

REFINEMENT  on  the  old-fash- 
ioned spelling  bee  has  started  on 
CBS  in  a  Wednesday  evening  se- 
ries called  The  Word  Game.  Fea- 
turing Max  Eastman,  humorist,  all 
contestants  are  given  a  chance  to 
state  the  meanings  of  certain 
words,  to  use  them  correctly.  The 
second  part  of  the  quiz  consists  of 
sentences  which  entrants  grade  for 
grammatical  correctness.  Later 
comes  a  synonym  bee  and  an  an- 
tonym bee.  Winners  are  given  dic- 
tionaries. 

*  *  * 

Homemade  History 

HISTORICAL  events  which  have 
happened  in  various  communities 
served  by  the  Troy  Savings  Bank 
are  dramatized  during  a  15-minute 
weekly  series  on  WGY,  Schenec- 
tady, under  sponsorshin  of  the 
bank.  Titled  History  Was  Made 
Where  You  Live,  the  series  fea- 
tures RadcliflPe  Hall,  production 
chief  of  WGY,  who  produces  and 
announces  the  historical  mono- 
logues. 

^  *  ^ 

Trouble  Shooters 

TELLING  its  listeners  how  as  well 
as  where  to  get  jobs,  WHKC,  Co- 
lumbus, 0.,  found  employment  for 
300  persons  during  its  program 
titled  Trouble  Shooters,  the  week 
of  April  11.  Members  of  the  Ohio 
State  Employment  service  ex- 
plained the  procedure  of  getting 
various  jobs,  while  Budd  Sweeney 
and  John  Moses,  WHKC  announc- 
ers, listed  the  jobs  available  and 
told  of  the  personal  requirements 
for  them. 

Easter  Birds 
WHEN  40,000  persons  attended 
the  Easter  services  in  Colorado's 
Garden  of  the  Gods,  KOA,  Denver, 
picked-up  the  singing  of  birds  on 
Cheyenne  Mountain  by  using  para- 
bolic microphones,  blended  the  bird 
songs  with  the  singing  of  the 
choir.  The  program  was  broadcast 
on  NBC. 
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BOTTOM— Of  Lake  Erie  was  the 
jscene  of  a  broadcast  April  18  by 
Carl  Mark,  special  events  an- 
nouncer of  WHK-WCLE,  Cleve- 
land, w^ho  explored  the  hull  of  SiS 

EHty  of  Buffalo,  a  lake  boat  that 
aught  fire  and  sank  off  the  Cleve- 
land pier  in  late  March. 

Youngsters  on  Street 

^  TILL  another  twist  to  the  man- 
pn-the-street  idea  is  that  of 
[WMBD,  Peoria,  111.,  which  broad- 
pasts  a  Saturday  series  featuring 
youngsters  between  12  and  16  as 
sidewalk  interviewers.  Each  boy 
and  girl  submit  their  own  questions 
and  conduct  their  programs  under 
iphe  direction  of  Jack  Brickhouse 
and  Howard  Dorsey,  regular 
WMBD  men-on-street.  A  prize  of 
^25  is  offered  for  the  favorite  and 
jjach  program  draws  more  than 
p,000  votes  from  listeners,  accord- 
ng  to  WMBD. 


Aids  to  Charity 

BO  THAT  team  workers  of  the 
ocal  Community  Chest  and  the 
public  may  be  informed  of  all  its 
'Wans,  the  regular  luncheon  re- 
,borts  of  the  Cincinnati  Community 
Phest  are  broadcast  on  WCKY, 
ikhat  city. 

I  WTMJ,  Milwaukee,  thought  that 
ijocal  folk  would  like  to  know  what 
jpappens  to  the  money  they  con- 
Iribute  to  the  Community  Fund,  so 
I  series  of  programs  originating 
irom  the  orphans'  asylum,  goodwill 
(Industries,  children's  hopital  and 
>oys'  club  has  started  on  WTMJ. 

I  A  Little  Thing 

LITTLE  detail  that  has  helped 
Inake  the  man-on-street  program 
|vf  KANS,  Wichita,  Kan.,  very  pop- 
ilar  is  this.  Knowing  that  people 
ike  to  hear  their  own  voices, 
CANS  transcribes  the  program  on 
he  spot  and  broadcasts  it  later  in 
ihe  day.  The  tie-in  is  a  red  card 
vhich  shows  the  time  of  broadcast, 
ncludes  a  personal  invitation  to 
isten  in.  A  part  of  the  copy  reads, 
I  Hear  Your  Voice  on  the  Air  over 
CANS,  The  Bond  Bread  Bakers 
Ipvite  you,  etc." 

^  ^  ^ 

,  The  Big  Show 

PATTERNED  after  the  shows  that 
tids  put  on  in  caves,  barns  and 
i.ttics,  KGVO,  Missoula,  Mont.,  has 
itarted  a  Saturday  morning  series 
ailed  The  Big  Show.  Mary  Bills 
f  the  KGVO  staff,  handles  the 
how  and  a  local  theatre  gives 
>asses  to  all  the  children  who  are 
ijhosen  for  the  cast. 

I  Clean-Up  Drive 

[•ARTICIPATING  program  on 
pYL,  Salt  Lake  City,  is  devoted 
to  a  campaign  for  cleaner  streets 
Lnd  homes.  The  Junior  Chamber  of 
commerce  is  back  of  the  clean-up 
'irive  and  local  guest  speakers  in- 
lude  fire  chiefs,  FHS  administra- 
ors,  park  and  playground  commis- 
ioners. 


Tuned   in  Late 

PROGRAMS  of  interest  which  lis- 
teners might  have  missed  are 
broadcast  on  WJJD,  Chicago,  dur- 
ing Review  of  the  Week,  conducted 
by  J.  L.  Allabough,  WJJD  pro- 
gram director.  Featured  are  record- 
ings of  outstanding  programs 
broadcast  the  preceding  week. 

Background  News 
BACKGROUND  and  significance 
of  foreign  events  are  discussed  on 
WLS,  Chicago,  durinp-  the  Inter- 
national Looking  Glass.  Dr.  Walter 
H.  C.  Laves,  a  director  of  the 
League  of  Nations  Assn.,  and  polit- 
ical science  lecturer  at  Chicago  U., 
talks  over  foreign  news  with  Ed- 
win Clough  of  the  International 
Relations  Library. 

APPEALING  to  those  who  read 
the  society  columns  of  newspapers, 
WTMJ,  Milwaukee,  has  started  a 
series  featuring  Junior  League 
girls  who  discuss  the  activities  of 
their  social  welfare  organizations. 
Titled  What's  New  In  Milwaukee, 
the  program  is  a  25-minute  daily 
participating  show. 


THE 


The  Swappers'  Club 

LISTENERS  with  something  to 
swap  describe  on  a  postcard  what 
they  have  and  specify  what  they'll 
take  for  it.  Al  Parker,  chief  an- 
nouncer of  WSYR,  Syracuse,  acts 
as  middle  man  each  Thursday  eve- 
ning as  he  conducts  The  Swap- 
l)ers'  Club,  arranges  the  exchanges. 

Facts  on  Meat 

NEW  angle  in  merchandisina: 
meats  is  used  by  KDYL,  Salt  Lake 
City,  in  a  series  called  Standard 
Meat  Market  Inside  Facts.  Idea 
consists  of  personal  interviews  with 
department  heads  of  the  market 
who  give  expert  opinions  on  meat 
cuts,  behind-the-scene  descriptions 
of  the  market's  activities. 

Shiners 

SHOESHINERS  gathered  in  the 
studios  of  WBT,  Charlotte,  on 
April  30  to  compete  for  "best 
shine"  title  under  the  direction  of 
Program  Director  Charles  Crutch- 
field.  A  carton  of  polish  and  a 
dozen  shine  rags  went  to  the  win- 
ner of  a  contest  that  aroused  no 
little  listener  interest,  says  WBT. 


For  Better  Reading 

DESIGNED  to  make  students  rea- 
lize the  fun  in  finding  worthwhile 
books,  a  Monday  afternoon  series 
has  started  on  NBC-Blue  network 
called  Adventure  in  Reading.  Each 
episode  is  complete  in  itself.  Mark 
Twain,  Admiral  Richard  E.  Byrd 
and  Alan  J.  Villiers  are  among  the 
authors  to  be  dramatized  and  all 
subjects  are  chosen  from  the  read- 
ing lists  for  junior  high  schools 
compiled  by  the  National  Council 
of  Teachers  of  English. 

Sports  Roundup 

LOCAL  and  State  sports  are  high- 
lighted during  Sports  Incorporated, 
a  weekly  roundup  on  KIDO,  Boise, 
featuring  Vern  Moore,  KIDO 
sports  reporter.  In  addition  to  sum- 
marizing all  sporting  events,  Vern 
interviews  a  local  athletic  favorite, 
predicts  things  to  come  in  the 
sporting  world. 

MEREDITH  WILLSON,  NBC  west- 
ern division  musical  director.  Holly- 
wood, will  be  the  subject  of  a  bio- 
graphical article  to  appear  shortly  in 
Good  Housekeeping  magazine. 


FAMILY 


ANNUALLY 
SP€N  DS 

^S3J49.000 

FOR  CLOTHING 

It  takes  a  lot  of  clothing  to  meet  the  needs  of  the 
2,143,412  people  who  compose  the  WOWO  Family. 
Annual  sales  of  the  retail  apparel  stores  in  the  area 
served  directly  by  WOWO  amount  to  more  than  a 
million  dollars  a  week.  (Annual  total,  $53,749,000 
in  1935). 

WOWO,  blanketing  this  rich  midwestern  market, 
is  always  the  dominant  influence  on  the  buying 
habits  of  its  big  family.  Details  of  a  recent  and 
very  unusual  accomplishment  in*  the  clothing  field 
will  be  sent  promptly  on  request. 

Wes+inghouse  Radio  Stations,  inc. 

FREE  &  PETERS,  National  Repposentatives 
♦Residents  wiihtn  th«  WGWO  Primary  Area 


2,164  OUTLETS 

The  big  WOWO  Family  lives  in 
61  counties  of  Indiana,  Ohio  and 
Michigan.  Apparel  stores  alone 
include  2,164  progressive  estab- 
lishments. Annual  retail  sales  of 
all  kinds  in  the  WOWO  area  total 
$515,380,00  (1935). 


10.000  Watts;  1 160  Kc. 
NBC  Basic  Blue  Network 


INDIANA'S   MOST   POWERFUL   RADIO  STATION! 
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QUALITY 


E  LECTRI CAL 
TRANSCRIPTION 
PROCESSING! 


Quality  recordings  require  quality  pro- 
cessing. That's  why  leading  transcrip- 
tion manufacturers  and  radio  stations 
specify  CLARK  pressings. 

For  20  years  CLARK  has  been  the 
standard  in  electrical  transcription  and 
phonograph  record  processing.  Both 
wax  and  acetate  "masters"  get  careful 
skillful  supervision.  They  come  out 
right  when  CLARK  does  them. 

For  quality  processing — say  CLARK. 


N  E  W  A  R  K  •  N  •  J  • 

a.  I  6     HIGH  ST. 

HUmbold^  a-0880 
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HARRY  MARTIN  Enterprises,  Chi- 
cago, news  feature  firm,  is  now  put- 
ting out  a  special  sports  feature.  Sta- 
tions that  have  purchased  the  feature 
include  WGBI,  KFEQ,  W  I C  C, 
KARK,  WEBR,  and  WEOA.  The 
complete  feature  consists  of  a  daily 
release  of  Sport  Sparks,  a  five-min- 
ute program  of  oddities  and  unusual 
stories  about  baseball  and  its  players ; 
a  weekly  quarter  hour  summary  of 
baseball  games  played  and  predic- 
tions for  the  next  week's  games,  and 
25  questions  about  baseball  to  be  used 
with  man  on  the  street  or  studio  par- 
ticipation programs. 

KGVO,  Missoula,  Mont.,  aired  two 
special  broadcasts  April  20  from  the 
scene  of  a  flood  near  St.  Regis,  Mont. 
Verne  Sawyer,  KGVO  special  events 
announcer,  and  Tom  Atherstone,  chief 
engineer,  drove  for  27  hours  to  set  up 
shortwave  equipment  and  broadcast 
from  the  flood  region  where  spring 
rains  and  melting  snows  had  disrupt- 
ed service  on  three  transcontinental 
railways. 

ALTHOUGH  the  stock  of  the  WCCO 
Artists  Bureau  has  been  sold  to  CBS, 
the  bureau  will  continue  to  function 
apart  from  the  CBS  Artists  Bureau, 
according  to  Earl  H.  Gammons,  gen- 
eral manager  of  WCCO,  Minneapolis. 

KGER,  Long  Beach,  Cal.,  on  April 
25  became  the  southwestern  head- 
quarters of  Transradio  Press  Service, 
according  to  C.  Merwin  Dobyns,  man- 
ager. An  expanded  news  bureau,  with 
reporters  and  telegraphers,  has  been 
established  at  the  station  and  short- 
wave receiving  apparatus  installed  to 
take  Transradio's  reports. 

NEW  $40,000  transmitter  tower  of 
KOIN.  Portland,  Ore.,  will  be  dedi- 
cated May  5  in  a  nationwide  broad- 
cast on  CBS. 

AVBLK,  Clarksburg,  W.  Va.,  cele- 
brated its  first  anniversary  April  12 
by  saluting  the  183  sponsors  who  had 
advertised  on  WBLK  during  the  year. 
Staff  members  were  interviewed  so 
that  listeners  might  better  know  the 
station  personnel. 

NBC  western  division,  Hollywood,  has 
created  a  program  board  which  meets 
weekly  for  the  purpose  of  thrashing 
out  broadcasting  problems.  Group  is 
headed  by  John  Swallow,  western  di- 
vision program  manager  and  includes 
his  assistant,  Marvin  Young ;  Walter 
Bunker  Jr.,  production  manager,  and 
Andrew  Love,  head  of  the  literary 
rights  department. 

KPDN,  Pampa,  Tex.,  broadcast  emer- 
gency messages  for  36  consecutive 
hours  when  a  blizzard  struck  northern 
Texas  April  7.  The  station  raised  a 
relief  fund  of  $2,800  in  a  special 
three-hour  program.  Manager  Sid  L. 
Patterson  and  the  KPDN  staff  re- 
ceived widespread  commendation  for 
tlieir  civic  service. 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  NBC  AfHIiafe       1000  Watts 

$50,000,000 
Tourist  Business 

— yearly  in  North  Carolina. 
And  the  ONLY  blanket  radio 
coverage  of  tourist  -  favored 
Western  North  Carolina,  the 
mountain  area,  is  over 
WWNC.  The  big  months  for 
visitors  and  vacationers  lie 
just  ahead.  Start  your 
WWNC  schedule  AT  ONCE! 


ONE  WAY — Of  earning-  a  living 
and  getting  on  the  air  is  to  loll 
inside  an  ice  cake,  like  a  stunt 
man  did  at  the  1938  electrical  ex- 
position held  in  Philadelphia  in  late 
April.  WIP  broadcast  the  event. 


CHANGES  in  the  time  schedules  of 
news  broadcasts  shortwaved  to  Latin 
American  countries  by  W2XE  have 
been  made  necessary  by  the  switch  in 
this  country  to  daylight  saving  time 
and  the  change  in  South  America 
from  summer  to  winter  time.  Effective 
April  25,  the  changes  are :  Alberto 
Zalamea's  news  broadcasts  Monday 
through  Friday  are  heard  at  7 :45-8 
p.  m.  instead  of  6 :45-7 ;  Americo 
Lugo-Romero's  news  broadcasts  on 
Saturdays  and  Sundays  move  from 
6 :45-7  p.  m.  to  7  :45-8  p.  m.,  and  his 
Wednesdays  broadcasts  move  from 
7 :4o-8  p.  m.  to  8-8 :15  p.  m.  A  new 
program  of  dance  music  has  been  add- 
ed to  the  schedule  and  is  heard  Wed- 
nesdays at  8  :15-8  :80. 

WCBD,  WGES  and  WSBC  have 
taken  over  the  second  floor  of  the 
Madison-Western  Bank  Bldg.,  Chi- 
cago. Two  extra  studios  and  addi- 
tional sales  offices  are  being  built.  The 
three  stations  are  managed  by  Gene 
Dyer. 

DURING  a  campaign  April  20  to 
raise  funds  for  a  children's  sanitarium, 
WGN,  Chicago,  and  Mutual  broadcast 
the  faulty  beating  of  a  little  girl's 
heart,  one  of  the  convalescent  cardiac 
children. 

KMPC,  Beverly  Hills,  Cal.,  to  ac- 
quaint the  public  with  the  operation 
of  a  radio  station,  has  inaugurated  a 
Monday  "night  school"  class  as  a 
weekly  feature.  A  different  group  of 
100  persons  is  invited  each  week  to 
attend  and  spend  two  hours  at  the 
station  to  discuss  radio  with  tech- 
nicians, producers,  announcers  and 
other  staff  members  who  are  on  hand 
to  answer  questions  and  explain  vari- 
ous phases  of  the  industry. 

WHEN  600  students  of  various  U.  S. 
colleges  attended  the  National  Student 
Congress  at  Topeka,  Kan.,  April  20, 
WIBW,  that  city,  broadcast  a  half- 
hour  program  of  interviews  under  the 
direction  of  Art  Holbrook  and  Hilton 
Hodges,  WIBW  special  events  an- 
nouncers. The  Congress  met  in  the 
State  Capitol  and  WIBW  broadcast 
several  remotes. 

WHEN  88  high  school  students  of 
Center  Point,  la.,  recently  staged  a 
sitdown  strike,  WMT,  Cedar  Rapids, 
broadcast  an  oii-the-seene  remote. 
Douglas  B.  Grant,  program  director 
of  WMT ;  Benne  Alter,  announcer, 
and  Ross  Wilson,  engineer,  handled 
the  broadcast. 

WDSU,  New  Orleans,  on  May  1  ex- 
pects to  have  an  additional  studio  of 
ultra-modern  design  in  its  quarters 
in  the  Hotel  Mentelone.  The  station's 
engineering  department  has  also  in- 
stalled permanent  microphone  and 
amplifier  on  the  desk  of  Mayor  Maes- 
tri in  the  city  hall,  so  that  he  can 
broadcast  fireside  chats  and  interviews 
regularly  from  his  office. 


KIRO,  Seattle,  has  opened  a  remote 
control  auditorium  equipped  to  serve 
as  a  demonstration  room,  model  kit- 
chen and  home  service  department. 
The  auditorium  seats  200  persons. 
Under  the  direction  of  Helen  and 
Isabel  Malloy,  six  half-hour  weekly 
programs  will  originate  from  the  new  ^ 
location.  Among  the  series  is  a  Sat- 
urday  morning  cooking  school  for  chil-  t 
dren. 

KMOX,  St.  Louis,  is  offering  a  base- 
ball trophy  in  the  name  of  France 
Laux,  its  ace  baseball  announcer,  to  f 
the  St.  Louis  Preparatory  League  this 
season.  The  trophy  was  put  on  display 
in  the  downtown  sporting  goods  store 
operated  by  George  Sisler,  one  time 
first  baseman  of  the  St.  Louis  Browns, 
following  which  it  is  scheduled  to  be 
put  on  exhibition  at  each  of  the  mem- 
ber schools  in  the  preparatory  league,  iji 
W2XE,  CBS  shortwave  station,  has 
added  another  news  broadcast  direct- 
ed to  Europe.  Press  Radio  news  and  ^, 
morning  stock  market  prices  are  short- 
waved  in  English  five  days  a  week  at 
1:30-1:35  p.  m. 

KDON,  Monterey,  Cal.,  has  opened  a 
remote  studio  in  Santa  Cruz  in  addi-4i 
tion   to   its   studios  in    Salinas.  A11({d 
studios  are  equipped  with  turntables, 
record  libraries,  oijerate  on  a  24-hour 
wire  service. 

WHBF,  Rock  Island,  gave  a  dinner 
and  entertainment  on  April  22,  for  75< 
manufacturers'  representatives  of  the 
Tri-Cities   at   the   Hotel  Fort  Arm- 
strong, Rock  Island.  Clair  Heyer,  na- 
tional sales  manager  of  the  station, 
was  in  charge  of  arrangements.  Part' 
of    the    meeting   was    broadcast  on'. 
WHBF.  -j: 
RADIO  ENGINEERS  were  honored!; 
recently  during  the  last  program  of  J; 
Adventures   That   Made  America,  aj; 
series   devoted   to   dramatizations   of  | 
great    industries    and   great    leaders,  i 
Four    remote    shortwave  broadcasts:'! 
were  aired  from  an  airplane  high  over{( 
the  city,  from  a  Government  boat  upL 
the  Cumberland  river,  from  the  Chick- |j 
amauga  dam  200  miles  distant,  and!; 
from  a  downtown  street.  The  program-: 
demonstrated  a  new  micro-wave  trans- 1 ; 
mitter  atop   the  WSM   building  de- / 
signed  by  Chief  Engineer  Jack  DeWitt 
for  uninterrupted  broadcasting  should 
the  line  to  the  transmitter  12  miles 
away  be  broken. 

WNYC,  New  York,  on  April  14  starts^ 
a  series  of  weekly  broadcasts  designed; 
to  stimulate  interest  in  jury  service,' 
Arranged  by  Archibald  R.  Watson, 
clerk  of  New  York  County,  the  se-f 
ries  of  six  programs  will  include  talks" 
by  District  Attorney  Dewey  and  May 
or  La  Guardia. 


WCKY,  Cincinnati,  has  started  s 
weekly  15-minute  series  of  safety  proj 
grams  in  cooperation  with  the  loca 
TraflSc  Safety  Council.  Later  a  dra 
matic  series  of  safety  shows  will  b( 
carried  by  WCKY  as  a  part  of  the 
campaign. 

KIRO,  Seattle,  has  started  a  week 
ly  series  called  Think  Safety  featur 
ing  Announcer  Maury  Rider  in  in 
terviews  with  traffic  experts,  both  mu. 
nicipal  and  State. 

WMBH,  Joplin,  Mo.,  is  broadcastinj 
a  series  of  12  programs  from  com 
munities  within  its  trade  area  featur 
ing  local  school  talent.  Called  Marve 
Magic  Carpet,  the  thrice  weekly  pro 
gram  is  sponsored  by  the  Marve 
Bread  Co.,  Miami,  Okla. 

YOUNG  couples  clutching  brand-nev 
marriage  licenses  appear  on  WHN 
New  York,  during  Marriage  Licens 
Romances.  The  participants,  gleanei 
from  the  applicants  at  City  Hall,  tel 
the  radio  audience  how  they  met  am 
fell  in  love. 
WKY,  Oklahoma  City,  recorded  a: 
inquiring  reporter  program  at  a  re 
cent  meeting  of  the  local  ad  club  an 
played  it  back  before  the  meeting  wa 
over. 

JOHN  STEELE,  veteran  foreign  cor 
respondent  and  special  representativ 
in  Europe  for  the  Mutual,  will  b 
heard  every  other  Sunday  afternoor 
effective  May  1,  via  shortwave  froi 
London. 
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Ponald  W.  Thornburgh 

{Continued  from  Page  Jf5) 

asting  from  Hollywood  and  the 
future  promised  many  more.  HoUy- 
l,vood  was  on  its  way  toward  be- 
soming an  important  radio  center 
tvhen  Mr.  Thornburgh  was  elected 
a  vice-president  of  CBS  and  given 
the  responsibility  of  managing  the 
'bntire  Pacific  Coast  division.  That 
Vas  in  June  1936. 
■j   He   then   went   to   the  Pacific 
'[Coast  for  the  first  time  in  his  life. 
^'  -The  original  job  was  to  set  up  and 
~^  '^lirect  operations  from  the  Holly- 
:iii-  ,,wood  studios  of  the  newly  acquired 
■|KNX,  but  on  arrival  in  that  city, 
ihe  new  vice-president  immediately 
;irealized  that  they  were  inadequate 
'for  the  CBS  expansion  program. 
atjiNew  studios  and  executive  offices 
[were  imperative.  New  facilities  to 
jjaccommodate  the  influx  of  antici- 
pated   network    programs  were 
!  needed  immediately  and  Mr.  Thorn- 
iburgh  went  to  work  on  plans  for 
'jnew  studios. 

•j  Don  Thornburgh  has  an  im- 
jipressive  personality.  He  is  six  feet, 
!  one  inch  tall,  and  weighs  200 
'  pounds.  His  eyes  are  blue  and  he 
'has  brown  hair.  When  he  speaks 
he  commands  attention.  He  was 
os:J,born  in  Indianapolis  in  1894  and 
graduated  from  the  Manual  Train- 
ing High  School  in  that  city  at  17 
years  of  age  to  enter  Indiana  Uni- 
versity. 

It  was  during  his  undergraduate 
days  that  he  first  gained  a  practi- 
cal knowledge  of  human  nature  by 
participating  in  student  activities. 
He    managed    the    first  Indiana 
State  High  School  basketball  tour- 
nament sponsored  by  the  Univer- 
sity and  was  a  prominent  member 
ill,  of  his  class.  His  graduating  class 
iKjl,  included   such   later   well  known 
public  figures  as   U.   S.  Senator 
Sherman  Minton,  Ex-Governor  of 
Indiana  and  now  Governor-General 
of  of  the  Philippine  Islands;  Paul  V. 
McNutt,  Adjutant-General  of  Indi- 
ana ;  Elmer  Straub  and  others.  He 
graduated  in   1915  with  an  AB 
from  the  college  of  business  ad- 
'^2  ministration,  Indiana  University. 

His  first  job  was  in  the  sales  de- 
b^l  partment  of  a  manufacturing  con- 
cern in  Andrews,  Ind.,  of  which  he 
later  became  the  director  as  well 
as  head  of  promotion.  In  the 
spring  of  1917  he  enlisted  in  the 


thti 


first  Officers  Training  Corps  and 
was  commissioned  a  first  lieuten- 
ant in  the  Field  Artillery.  In  1918 
he  was  sent  to  France  with  the 
AEF  and  a  short  time  later  was 
commissioned  captain. 

The  next  year  he  returned  to  the 
United  States  with  the  one  desire 
to  settle  down  in  the  quiet  of  a 
small  town.  This  he  did,  in  Hunt- 
ington, Ind.,  where  he  joined  the 
Wasmuth  -  Endicott  Co.,  manufac- 
turers of  kitchen  equipment,  as 
salesman.  He  remained  with  the 
organization  10  years,  becoming 
vice-president  in  charge  of  sales 
and  advertising  and  also  a  member 
of  its  board  of  directors.  In  Hunt- 
ington he  met  the  future  Mrs. 
Thornburgh.  She  was  Julia  Kelsey, 
visiting  from  Ft.  Wayne,  when 
they  met  in  1920.  A  short  time 
later  they  were  married.  In  1924  a 
daughter  was  born  and  they  named 
her  Barbara. 

In  1928  the  Thornburgh  family 
moved  to  Chicago  where  they  re- 
mained until  1936,  when  his  ap- 
pointment as   CBS  vice-president 


GOING 
PL  ACES  I 

You  probably  wear,  smoke  or 
sleep  under  products  of  this 
industrially  famous  market. 
This  territory  is  famed  for  its 
consistent  activity.  Yours  to  tap 
through  the  sales  power  of — 

For  Sales  at  a  Profit 

WAIR 

Winston-Salem,  North  Carolina 

Bryant,  Griffith  <&  Brunson 
National  Representatives 


No  Air  for  Inmate 

THE  fifth  broadcast  of  Thir- 
ty Minutes  Behind  the  Walls 
on  WBAP,  Fort  Worth,  orig- 
inating at  the  Texas  Prison, 
Huntsville,  made  headlines 
when  W.  W.  Stansberry,  fea- 
tured guitar  playing  inmate 
slated  for  duty  on  April  20, 
escaped  the  night  previous  to 
the  broadcast.  Although  re- 
captured, the  erstwhile  radio 
star  will  be  denied  the  priv- 
ilege of  appearing  on  the  al- 
ready famous  WBAP  half- 
hour  produced  and  presented 
entirely  by  prison  inmates. 
On  the  WBAP  newscast  prev- 
ious to  the  broadcast  it  was 
announced  that  "Since  Mr. 
W.  W.  Stansberry,  prison  ra- 
dio star,  took  the  air  last 
night  he  will  not  apppear  on 
the  air  tonight." 


Psi,  and  as  head  of  the  CBS  Pa- 
cific network  limits  his  affiliations 
to  the  All  Year  Club  of  Southern 
California  Ltd.  of  which  he  is  a 
board  director;  the  Los  Angeles 
Better  Business  Bureau;  Los  An- 
geles and  Hollywood  Chamber  of 
Commerce;  Los  Angeles  Country 
Club  and  the  California  Club.  Mr. 
Thornburgh  goes  in  for  sports  oc- 
casionally, particularly  badminton 
and  golf.  His  life  is  largely  his 
work. 


transplanted  one  household  to  Los 
Angeles. 

Don  Thornburgh  is  a  Phi  Kappa 


New  Phillips  Serial 

CHAS.  H.  PHILLIPS  Chemical  Co., 
New  York  (Milk  of  Magnesia),  on 
June  6  will  start  Stella  Dallas, 
five-a-week  serial,  on  43  NBC-Red 
stations.  The  program  has  been 
running  on  WEAF  only,  under  the 
sponsorship  of  Tetley  Tea  Co.,  and 
has  been  heard  for  its  new  spon- 
sor on  11  Canadian  stations  dur- 
ing the  winter.  On  May  27  How  to 
Be  Charming,  which  has  been  on 
NBC -Red  for  Phillips'  facial 
cream,  will  be  dropped.  Agency  is 
Blackett  -  Sample  -  Hummert,  New 
York. 


WNAX 


5000  WATTS  (L.  S.) 
1000  WATTS  NIGHT 
570  KILOCYCLES 
YANKTON,  SO.  DAKOTA 


ADVERTISERS  such  as- 


ALLIS  CHALMERS  MANUFACTURING  COMPANY 

THE  CROWELL  PUBLISHING  COMPANY 

I.  A.  FOLGER  COFFEE  COMPANY 

SALKIN  AND  LINOFF.  INCORPORATED  . 

PAXTON  AND  GALLAGHER  (Butter-Nut  Coffee) 

SEARS  ROEBUCK  AND  COMPANY 

GENERAL  MILLS.  INCORPORATED 

LUCKY  STRIKE  CIGARETTES 

CHEVROLET  MOTOR  COMPANY 

CHESTERFIELD  CIGARETTES 

CAMEL  CIGARETTES 

CHRYSLER  CORPORATION 

FORD  MOTOR  COMPANY 

GENERAL  FOODS  (Calumet  Baking  Powder. 

Huskies,  Post-Toasties) 

LEVER  BROTHERS  (Rinso.  Lifebuoy.  Spry) 
LUX  TOILET  SOAP 
PALMOLIVE  SOAP 
SKELLY  OIL  COMPANY 

U.  S.  TOBACCO  COMPANY  (Kentucky  Club) 
PROCTER  &  GAMBLE  (Oxydol  and  Dreft) 
SUPERSUDS 

PHILLIPS  PETROLEUM  COMPANY 
THEO.  HAMM  BREWING  COMPANY 

realize  WNAX  maintains  a  large  listening  audience  during  the  summer  months. 
Your  summer  business  placed  on  WNAX  will  continue  to  show  an  increase  in 
your  sales  as  it  will  for  any  one  of  the  above  fine  products. 

Call  tlie  Howard  H.  Wilson  Company,  with  offices  in  New  York,  Kansas  City  and 
Chicago.  They  will  be  pleased  to  give  you  details  of  the  unusual  market  WNAX 
offers. 
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Music  Pact  for  Independents 


FER6IT 

BOYS- 
BUY     ^  _ 


{Continued  from  "page  20) 


When  ff%hX^&«?' 
^        moved  off  tbeir    ^  f„ii-week 


want 


goo. 


ds  move 


^,^^-VLotCme  programs 
Louisvil 


„a8on,  too,  use 

■•°°"""i;n.b.c.o..... 

•  Representatives: 

PETERS,  mc. 


work  affiliates  who  have  signed  the 
IRNA  agreement. 

There  was  also  considerable  de- 
bate over  the  length  of  the  con- 
tract. The  broadcasters'  committee 
asked  for  a  five-year  contract; 
AFM  offei-ed  one-year  contracts; 
compromise  on  the  two  year  per- 
iod is  generally  satisfactory  as  it 
affords  a  reasonably  early  oppor- 
tunity for  change  if  the  present 
agreement,  which  is  frankly  experi- 
mental, works  undue  hardships  on 
the  stations  or  does  not  result  in  the 
increased  employment  hoped  for  by 
the  musicians.  Matter  of  open  shop, 
asked  by  the  broadcasters,  and 
closed  shop,  asked  by  the  AFM, 
was  also  discussed  at  great  length. 
Result  was  to  omit  this  question 
from  the  agreement  entirely,  leav- 
ing the  employment  of  other  than 
staff  musicians  outside  the  quotas 
a  point  to  be  settled  individually 
by  each  independent  station  and  its 
local  union. 

Fiercest  discussion,  however, 
which  raged  until  past  midnight  on 
Friday  and  at  several  points  near- 
ly broke  up  the  negotiations  alto- 
gether, i-esulted  from  a  request  of 
the  broadcasters  that,  if  a  major- 
ity did  not  sign  and  the  agreement 
fell  through,  the  union  agree  not 
to  penalize  the  stations  that  have 
shown  their  good  faith  by  signing 
the  agreement,  but  to  allow  them 
the  continued  use  of  transcriptions 
and  phonograph  records.  At  first 
refusing  even  to  consider  such  a 
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St.  Louis 
Dallas  and 
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Covers  the  Heart  of  the  Triangle 
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NATIONALLY 
CLEARED  CHANNEL 

COMPLETE  NBC 
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More  population,  more  radio  sets  and 
more  spendable  income  than  any  other 
Oklahoma  station,  with  extensive  cover- 
age in  Kansas,  Missouri  and  Arkansas. 

EDWARD  PETRY  &  CO.,  NafI  Representatives 

New  York      Chicago      Detroit      San  Francisco 
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proposal,  the  union  executives 
finally  offered  to  permit  stations 
which  had  both  signed  the  agree- 
ment and  actually  employed  AFM 
members  as  staff  musicians  under 
their  quotas  the  continued  use  of 
recordings  even  if  the  general 
agreement  did  not  come  about,  but 
reserving  the  right  to  withdraw 
their  members  from  the  manufac- 
ture of  further  transcriptions  and 
records. 

The  Radio  Viewpoint 

The  broadcasters'  committee  re- 
jected this  offer  as  unfair  to  the 
exempt  stations  and  the  clause  was 
dropped  friam  the  agreement.  How- 
ever, the  AFM  board  gave  the  com- 
mittee its  assurance  that  every  con- 
sideration would  be  given  stations 
signing  the  contract,  even  in  the 
event  of  final  failure  to  secure  a 
satisfactory  majority. 

The  nine-man  committee  of  in- 
dependent broadcasters  met  in  New 
York  April  18  and  remained 
through  the  week.  At  the  conclu- 
sion of  the  negotiations,  Lloyd  C. 
Thomas  of  WROK,  Rockford,  111., 
chairman,  said  his  committee  was 
well  satisfied  with  the  outcome  of 
the  negotiations  and  that  they 
would  continue  to  function  in  pre- 
senting the  plan  to  the  nonnetwork 
stations.  He  said  that  despite  stren- 
uous arguments  with  the  AFM 
board  he  felt  these  union  execu- 
tives had  made  every  effort  to  see 
the  broadcasters'  point  of  view  and 
that  the  meeting  culminated  with 
mutual  good  will  and  respect. 

The  committee,  he  added,  had 
taken  into  consideration  the  fact 
that  it  represented  small  stations 
in  small  cities  as  well  as  larger 
ones  in  metropolitan  centers  and 
had  tried  in  all  of  its  negotiations 
to  view  the  effects  of  each  clause 
in  the  agreement  on  all  classes  of 
independent  stations.  He  expressed 
the  hope  that  the  committee  had 
accomplished  two  things:  First, 
worked  out  a  solution  to  the  AFM 
demands  that  would  be  acceptable 
to  the  majority  of  the  independent 
stations,  and  second,  proved  to 
these  stations  the  value  of  organ- 
ization and  convinced  those  not 
members  of  the  NAB  to  join  the 
association. ' 

In  addition  to  Mr.  Thomas,  the 
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committee  includes:  Harold  A.  La- 
fount,  WELI,  New  Haven,  vice- 
chairman  ;  Gregory  Gentling, 
KROC,  Rochester,  Minn.;  Stanley 
Schultz,  WLAW,  Lawrence,  Mass.; 
H.  Bliss  McNaughton,  W  T  B  0, 
Cumberland,  Md. ;  C.  Alden  Baker, 
WRNL,  Richmond;  Frank  R. 
Smith  Jr.,  WWSW,  Pittsburgh; 
Jack  R.  Howard,  WCPO,  Cincin- 
nati, and  Edgar  Shutz,  WIL,  St. 
Louis.  Messrs.  Lafount,  Baker, 
McNaughton  and  Howard  were 
named  as  a  subcom.mittee  to  super- 
vise the  final  draft  of  the  agree- 
ment, working  with  Stuart  Sprague, 
the  committee's  attorney,  and 
AFM  officials.  The  sessions  with 
the  AFM  board  were  also  attend- 
ed by  Everett  Revercomb,  NAB 
auditor,  and  N.  J.  Healy,  associate 
attorney  of  Mr.  Sprague,  who  was 
out  of  town  during  the  week. 

The  AFM  has  accepted  this 
draft,  which  has  been  approved  by 
the  NCIB  subcommittee  and  is 
now  being  sent  to  the  full  com- 
mittee for  its  approval.  Follow- 
ing its  approval,  contracts  will  be 
sent  to  all  independent  stations 
and  to  all  local  unions  for  indi- 
vidual negotiation. 


FLORIiJA  APPEALS 
ASCAP  I]SJlNCTIO^' 

A  DIRECT  appeal  to  the  U.  S.  Su- 
preme Court  from  the  interlocu- 
tory injunction  granted  by  the 
three-judge  Federal  District  Court 
in  New  Orleans  April  4  to  ASCAP 
restraining  the  State  of  Florida 
from  instituting  any  proceedings 
under  the  special  anti-ASCAP  stat- 
ute adopted  by  that  State,  was 
taken  April  25  by  the  Attorney 
General  of  Florida. 

Among  other  things,  the  State 
held  that  the  question  involved  in 
the  appeal  is  the  jurisdiction  of 
the  District  Court  to  take  any  ac- 
tion other  than  dismissal  of  the 
bill.  It  contended  that  neither 
ASCAP  nor  any  of  the  individual 
complainants  established  they 
would  sustain  a  loss  of  more  than 
$3,000  by  complying  with  the 
Florida  statute.  Such  a  positive 
showing  of  damage  is  essential  to 
establish  Federal  jurisdiction. 

The  State  challenged  also  the 
right  of  a  combination  of  copyright 
owners  admittedly  organized  for 
price-fixing,  to  invoke  the  aid  of  a 
Federal  court  "to  assist  in  the  fur- 
therance of  monopolistic  practices." 

Counsel  for  the  State  are  Attor- 
ney General  Gary  D.  Landis,  As- 
sistant Attorney  General  Tyrus  A. 
Norwood,  in  direct  charge  of  the 
case,  Lucien  H.  Boggs,  Jackson- 
ville attorney,  and  Andrew  W. 
Bennett,  former  special  assistant 
to  the  U.  S.  Attorney  General  in  , 
charge  of  copyright  litigation. 

At  ASCAP  headquarters  in  New 
York  it  was  reported  that  the 
Rhode  Island  Legislature  had  ad- 
journed without  acting  on  a  pend- 
ing anti-ASCAP  bill. 

BOB  GARRETT,  Hollywood  com- 
mentator, whose  motion  picture  studio 
credentials  were  rescinded  by  the  Will 
Hays  office  several  weeks  ago  because 
of  unethical  statements  made  during 
a  broadcast,  has  been  reinstated.  He 
has  also  been  rehired  by  KEHE,  Los 
Angeles,  and  is  now  writer-producer 
of  the  weekl.v  Biireuii  of  Mhfiing  Per- 
sons program.  Garrett  was  suspended 
and  dismissed  from  KEHE  after  he 
had  assertedly  charged  during  a 
broadcast  that  a  major  film  studio 
made  pictures  of  an  actor  after  the 
latter  had  died  on  the  set. 
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WILLIAM  G.  H.  FINCH,  former 
assistant  chief  engineer  of  the  FCC, 
now  operating  the  Finch  Telecommu- 
nications Laboratories,  New  York,  and 
;specializing  in  the  development  of  fac- 
simile, has  been  issued  Letters  Pat- 
ent No.  2,110,548  covering  an  elec- 
tronic distributor  and  No.  2,109,776 
■covering  a  sound  recording  system  by 
the  U.  S.  Patent  Office.  Patent  No. 
;2,113.401  covering  a  phonographic  ap- 
paratus has  also  been  issued  to  Alfred 
N.  Goldsmith,  former  chief  engineer 
of  RCA,  now  a  consultant  in  New 
York,  while  John  V.  L.  Hogan,  oper- 
ator of  WQXR,  New  York,  was  issued 
Patent  No.  2,111,776  covering  a  re- 
cording paper  system. 

G.  E.  SARAULT,  formerly  with 
Northern  Electric  Co.,  is  now  chief 
•engineer  of  CBF,  Montreal,  whose 
.■50,000-watt  transmitter  is  located  at 
Vercheres,  Que.  W.  A.  Shane  has 
Ibeen  transferred  from  CRCT  to  be  as- 
sistant chief  engineer  of  CBL,  To- 
ronto. 

ERNEST  GRAHAM  has  joined  the 
engineering  staif  of  WIND,  Gary,  Ind. 

W.  R.  CRANE  and  G.  J.  Maki  have 
been  added  to  the  transmitter  staff  of 
IWMAQ  and  WBNR,  Chicago. 

A.L  EISENMENGER,  NBC-Chicago 
engineer,  is  accompanying  Wayne  King 
k>n  his  six-week  tour,  handling  the 
bick-ups  for  the  Tuesday  night  NBC 
broadcasts. 

LESTER  MILES  of  the  NBC  engi- 
[iieering  staff,  has  become  engaged  to 
f-Jeanne  Marchant  of  Brooklyn. 

ItHOMAS  F.  SIMPSON  has  been  ap- 
pointed chief  building  engineer  of  the 
lew  CBS  Hollywood  studios. 


H.  HARDY,  formerly  of  KMTR, 
Hollywood,  has  joined  the  engineering 
tafif  of  KPMC,  Bakersfield,  Cal. 


AY  KELLY,  head  of  the  NBC  New 
York  sounds  effects  department,  was 
in  Hollywood  in  mid-April  checking 
facilities  at  the  network's  West  Coast 
headquarters. 

ROBERT  A.  BRADLEY,  of  the  CBS 
New  York  engineering  department, 
after  several  weeks  in  Hollywood 
supervising  audio  installation  at  the 
aew  West  Coast  studios,  has  returned 
to  the  East. 

BEBCHER  B.  HAYFORD,  chief  en- 
gineer of  WCOA,  Pensacola,  Florida, 
has  been  appointed  to  the  National 
Advisory  Committee  on  Radio  for  the 
New  York  W^orld  Fair. 

ROBERT  SHOVEROCK,  Fred 
tiaake,  Willis  Ware  and  Ernest  Gra- 
ham have  been  added  to  the  engineer- 
ing staff  of  WJJD,  Chicago.  Ware  was 
formerly  with  WILL,  Urbana,  111. 

i^'ICTORIA  GEIGER,  until  recently 
secretary  to  C.  W.  Farrier,  NBC  tele- 
rision  coordinator,  was  married  April 
23  to  James  Wood  Jr.,  NBC  engineer. 

MEL  COOPER,  Transradio  operator 
3f  KELD,  El  Dorado,  Ark.,  has  re- 
turned to  his  desk  following  an  illness 
'rom  influenza. 

SILVIO  CARANCHINI  has  been 
ransferred  from  the  announcing  to 
he  engineering  staff  of  WGY,  Sche- 

lectady. 

MEL  WRIGHT,  of  the  engineering 
Istaff  of  KSL,  Salt  Lake  City,  is  the 
|:ather  of  a  baby  boy  born  April  14. 

FRANK  OTTOBONI.  engineer  of 
SGER,  Long  Beach,  Cal.,  while  visit- 
ng  his  home  town  of  Sonora,  Cal.  in 
|!^pril  addressed  students  of  the  local 
jliigh  school  on  technical  phases  of 
l-adio. 

!BOB  KANIA,  studio  engineer  of 
WBBM,  Chicago,  and  Mary  Alice 
5haughnessy  of  the  commercial  de- 
partment, were  married  recently. 


DORIS  RUUTH,  secretary  for  the 
past  three  years  to  Robert  M.  Morris, 
NBC  development  engineer,  has  be- 
come engaged  to  Charles  Townsend, 
who  was  transferred  from  Chicago  to 
the  development  division  last  October. 

FLOYD  JONES,  Milton  Korf  and 
John  Krizek,  engineers  of  WBBM, 
Chicago,  are  studying  flying  from  Jack 
McCormick,  announcer  of  WBBM, 
who  holds  a  transport  pilot's  license. 


Chief  Engineer  of  FCC 
Given  Wider  Functions 

ROUTINE  actions  by  the  FCC 
Chief  Engineer  encompassed  under 
Order  28,  issued  last  November, 
were  broadened  to  include  addition- 
al functions  under  an  amendment 
announced  last  month  by  the  FCC. 
The  chief  engineer  hereafter  is 
authorized  to  determine  upon  appli- 
cation for  the  signature  of  the  sec- 
retary, the  following  matters,  in 
addition  to  those  included  under 
Order  28  as  originally  adopted  and 
afterward  amended: 

Extensions  of  time  within  which 
to  comply  with  technical  require- 
ments specified  in  authorizations, 
orders  and  rules  or  releases  of  the 
Commission;  changes  in  equipment 
necessary  to  comply  with  technical 
requirements  specified  in  authoriza- 
tions, orders,  rules  or  releases, 
(except  formal  applications);  rep- 
resentations of  compliance  with 
technical  requirements  specified  in 
authorizations,  orders,  rules  or  re- 
leases (excent  formal  applica- 
tions) ;  operation  with  licensed,  new 
or  modified  equipmient  at  a  tempo- 
rary location  with  a  temporary  an- 
tenna system  in  case  of  an  emer- 
gency when,  due  to  causes  beyond 
the  control  of  the  licensee,  it  be- 
comes impossible  to  continue  oper- 
ating at  the  licensed  location. 


Morton  H.  Harris 

MORTON  H.  HARRIS,  44,  M-G-M 
production  assistant  and  writer  on 
the  NBC  Good  News  of  1938  pro- 
gram, was  killed  April  24  when  the 
auto  he  was  driving  skidded  on 
a  wet  road  and  rolled  300  feet 
down  a  steep  slope  after  colliding 
with  another  machine.  Mrs.  Har- 
ris, 39,  died  two  days  later  as  a  re- 
sult of  injuries  in  the  same  acci- 
dent. Harris  was  formerl-"^  produc- 
tion assistant  of  WHN,  New  York, 
and  was  brought  to  Hollywood  re- 
cently by  Louis  K.  Sidney,  M-G-M 
radio  director,  to  work  on  the  Gen- 
eral Foods  program.  At  one  time  he 
produced  radio  shows  for  the  Union 
Oil  Co.  and  Goodrich  Rubber  Co. 
in  Los  Angeles  and  was  Pacific 
Coast  manager  of  Waterson,  Ber- 
lin &  Snyder,  music  publishers.  He 
wrote  songs  for  Pathe  during  1929- 
30,  and  produced  stage  shows  at 
the  Capitol  Theatre,  New  York,  for 
several  years. 


Two  Way  Communication 


nter-office,  remote  studios,  office  to  office, 
house  to  garage.  Hundreds  of  other  uses. 
Simple  to  install.  Any  number  of  'phones 
on  same  line. 

Microphone  Division 
UNIVERSAL  MICROPHONE  CO.,  LTD., 

424  Warren  Lane,  Inslewood,  Caiif.,  U.S.  A 


CREI  Acquires  Building 
To  House  All  Facilities 

CAPITOL  Radio  Engineering  In- 
stitute, Washington,  which  offers 
residence  and  home-study  training 
in  radio  engineering,  has  moved  to 
3224  16th  St.,  N.  W.  The  new  lo- 
cation, former  mansion  of  Breck- 
inridge Long,  will  house  the  com- 
plete residence  school,  laboratories, 
shops,  equipment,  classroom,  dorm- 
itories, offices  and  h  o  m  e-s  t  u  d  y 
course  departments.  Founded  in 
1927  by  E.  H.  Rietzke,  CREI  pres- 
ident, the  school  has  offered  a  one- 
year  residence  course  for  the  last 
five  years.  More  than  250  stations 
employ  one  or  more  of  its  grad- 
uates, according  to  Mr.  Rietzke.  A 
new  CREI  class  will  convene  Sept. 
19. 


Omaha  Recalls 

ON  ITS  recent  15th  Anni- 
versary, WOW,  Omaha, 
broadcast  a  bang-up  special 
events  program  participated 
in  by  its  50  employes.  One 
stunt  was  the  airing  of  a 
mythical  flood  with  four 
shortwave  transmitters  in 
use  at  the  same  time.  This 
broadcast  from  a  local  lake 
was  designed  to  show  the 
power  of  radio  in  a  flood 
emergency.  Milestones  in 
WOW's  history  were  drama- 
tized in  a  series  of  black-outs 
and  a  human  heart  beat  was 
broadcast,  the  same  heart 
beat  aired  on  WOW's  first 
special  events  program  15 
years  ago. 


\S 


Within  the  range  of 
Greensboro's  WBIG  is  a 
closely  knit  trading  area 
of  24  counties  (four  in 
Virginia)  with  total  Ef- 
fective Buying  Income  of 
more  than  8356,600,000 ; 
and  total  Retail  Sales  of 
over  8203,250,000.  In 
this  area  in  1937,  were 
sold  19,719  new  car,^. 
Other  indices  show  equal 
sales  activity.  THIS  IS 
A  MARKET! 

A  Columbia  Station! 

Geo.    P.    Hollingberry  Co.. 
National  Representatives 


Write 
Edney  Ridge 
Director 
for 

"Facts  and  Data" 


IN 

Greensboro,N.C. 


COMPACT    •    CONVENIENT    •  ACCURATE 

This  new  adjustable  attenuator  is  one  of  the  handiest  gadgets  a  broadcast  studio  can 
possess.  It  is  small,  accurate  and  reliable.  It  will: 

•  I.  Change  operating  levels  in  exact  lO-db  steps  between  10  and  70  db. 

•  2.  Provide  a  tap:r  pad  to  chan::e  impedance  levels  up  or  down  between  500  and 

250  ohms  or  500  and  50  ohms. 

•  3.  Pad  out  between  telephone  lines  and  studio  equipment  or  between  mixers  and 

amplitiers,  or  in  any  other  position  where  attenuation  isolation  is  desired. 

It  is  housed  in  a  cast  aluminum  case;  it  can  be  stored  conveniently  between  the  channels 
of  a  relay  rack  or  on  iOD  of  a  studio  amplifier ;  its  resistance  cards  are  all  wire  wound 
and  are  accurately  adjusted. 


Try  one  of  the  Type  449- A  Adjustable  Attenuation  Networks  .  . 
them.  Price:  $70.00 

O    Write  /or  Bulletin  273  for  Data 


we  know  you  will  like 


GENERAL  RADIO  COMPANY 
CAMBRIDGE,  MASSACHUSETTS 
New  York      Los  Angeles 
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Montana  Default 

A  PETITION  asking  the  FCC  to 
grant  further  extension  of  time 
for  the  construction  of  KDNC, 
Lewistown,  Mont.,  has  been  filed 
by  its  proposed  operators,  the  pub- 
lishers of  the  Lewistowti  Democrat- 
News.  The  station  was  authorized 
for  construction  in  1936,  to  use  100 
watts  night  and  250  day  on  1200 
kc.  After  frequent  grants  of  ex- 
tensions of  construction  permits, 
the  FCC  recently  ordered  the  lat- 
est CP  in  default  after  it  expires 
early  in  May.  The  petition  asks  for 
another  extension,  the  proposed 
operators  stating  they  hope  to  com- 
plete construction  sometime  this 
year. 


Propaganda  Debate  on  Town  Hall 

{Continued  on  Page  36) 


Are  ijour 


SOUND  EFFECTS 


9 


R  complete,  quality  catalog  of  unsuipassed 
sound  effect  discs,  flawlessly  recorded  hom  liie 
and  released  on  quiet,  unbreakable  Victroiac 
pressings.  Preferred  by  leading  networks  and 
stations  throughout  the  world.  Write  for  catalog. 

StcmclMdRadio 

180  N.  Michigan  Avenue,  CHICAGO 


great  banks  of  America — another 
great  symphony  orchestra,  but  in- 
terrupted for  those  precious  five 
minutes  while  an  economist,  notor- 
ious as  an  apologist  for  big  busi- 
ness, pours  his  propaganda  into  the 
listening  ears  of  millions.  And  who 
can  afford  the  money  to  put  on  a 
counter-blast  that  people  will  listen 
to  and  do  it  regularly,  week  after 
week?" 

Going  on  to  propaganda  as  it 
appears  editorially  in  newspapers, 
Mr.  Flynn  said:  "But  after  all,  our 
papers  have  a  better  record  than 
the  radio.  The  newspaper  still 
writes  its  own  news  and  composes 
its  own  editorials.  They  do  have  a 
bias  in  favor  of  advertisers.  But 
they  do  not  rent  their  editorials 
to  advertisers.  You  still  do  not  see 
over  the  editorial  page  of  your 
newspaper  the  legend  that  these 
editorials  are  coming  to  you 
through  the  courtesy  of  a  crazy 
crystal  corporation."  Suggesting 
that  the  only  final  defense  is  edu- 
cation, he  continued:  "I  would  pre- 
vent advertisers  from  usinp'  the  ra- 
dio for  political  propaganda.  Let 
them  put  on  their  symphony  or- 
chestras, their  swing  bands,  their 
crooners  and  their  jokesters.  But 
let  them  not  be  nermitted  to  use 
the  air,  which  belongs  to  the  na- 
tion, to  slip  over  their  immature 
and  selfish  political  and  economic 
propaganda  with  their  news  croon- 
ers, their  hired  professors  and  their 
highly-paid  and  therefore  subser- 
vient commentators.  Let  them  talk 


do4fU*ude4>  ike 


PIKES  PEAK  REGION 

AND    SOUTHERN  COLORADO 

1000  Watts  full  time  with  both  CBS  and  KVOR-made  pro- 
grams that  attract  and  hold  listeners. 

The  largest  and  most  complete  studios  of  any  city  of  its 
^     size  in  the  United  States. 


about  the  glories  of  their  pills, 
their  breakfast  foods,  their  soaps, 
and  their  motor  cars,  but  let  them 
not  use  their  advertising  programs 
to  sell  their  political  nostrums. 

"I  don't  want  to  end  propagan- 
da. Men  will  never  get  over  the 
itch  to  sell  their  ideas  to  the  world. 
I  merely  want  to  protect  that  poor, 
pushed  around  monster,  the  mass 
mind,  from  being  exploited  only 
by  the  monied  groups  in  our  so- 
ciety." 

Part  of  Democracy 

Fi-ank  Kent  said:  "Propaganda 
is  part  of  the  democratic  process. 
Without  it  our  system  would  func- 
tion very  badly  and  our  politics 
would  be  absurd  ...  I  do  not  say 
that  harm  has  not  been  done  by 
propaganda,  that  the  people  have 
not  at  times  been  misled  and  that 
it  does  not  contribute  to  the  gen- 
eral muddy-mindedness  of  the  pub- 
lic. I  do  say,  however,  that  I  do 
not  see  how  it  can  be  regulated 
without  regulating  free  speech; 
and  I  do  say  that  propaganda  and 
propagandists — even  paid  propa- 
ganda and  paid  propagandists — are 
essential  in  our  system,  and  that, 
making  due  allowances  for  the 
abuses,  there  is  nothing  inherently 
wicked  about  them;  quite  the  con- 
trary. How  else  does  an  interest, 
and  industry,  or  an  individual  under 
attack,  in  Congress  or  in  any  other 
legislative  body,  defend  itself  or 
present  its  side  except  through 
propaganda  ?  What  other  protec- 
tion have  they  against  a  raid  on 
their  rights  ?  So  long  as  it  isn't 
corruptly  spent,  what  is  wrong  in 
such  spending?" 

During  the  meeting's  question 
period,  the  query  was  raised:  "Isn't 
it  all  right  for  a  business  such  as 
the  Chase  National  Bank  to  put  on 
a  program  to  give  counter  propa- 
ganda to  what  is  being  handed  out 
in  Washington  ?"  Mr.  F  1  y  n  n' s 
answer  was,  "Well,  the  President 
in  Washington  is  just  waiting  for 
us  to  get  off  the  air  now,  to  get  on 
the  air.  He  has  not  been  on  the  air, 
I  think  for  about  seven  or  eight 
months,  but  these  programs  I  have 
been  talking  about — and,  mind  you, 
I  am  no  advocate  of  the  President 
— are  on  every  week,  week  after 
week,  pouring  out  stuff  with  a 
hired  economist  into  the  ears  of  the 
American  people  and  using  a  great 
symphony  orchestra  in  order  to  get 
attention.  In  place  of  the  technique 
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the  old  orators  used,  which  was 
the  exordium  of  the  orator  him- 
self— he  had  to  tell  a  funny  story 
to  get  you  interested  and  then  tell 
you  what  he  had  to  say — they  now 
have  a  three  or  four  thousand  dol- 
lar orchestra  to  get  you  to  listen 
to  them  and  then  they  turn  on  the 
economist  for  five  minutes  to  give 
you  a  form  of  political  economy 
which  is  a  propagandizing  of  busi- 
ness interest.  I  don't  object  to  their 
doing  it,  but  I  say  they  can  do  it 
because  they  have  got  the  money, 
but  nobody  else  has." 

In  answer  to  the  same  question, 
Mr.  Kent  said,  "I  think  it  is  all 
right.  The  Government  propagan- 
da is  financed  out  of  the  taxpayers'  | 
money;  mostly  these  days  it  is  di- 
rected against  business.  What  pos- 
sible way  has  business  got  of  pro-  . 
tecting  itself  except  through  count- 
er  propaganda  ?    And   then  they 
have  got  to  pay  for  it.  Nobody 
will  give  it  to  them  freely;  it  isn't , 
like  the  ordinary  man  with  every 
politician  or  nine-tenths  of  the  pol- 
iticians championing  his  cause. 
And  how  do  they  get  it  unless  they 
have  some  money  to  pay  for  it?  K 
they  don't  have  money  and  couldn't . 
pay  for  it,  they  would  simply  be 
trampled   in   the   ground  and 
ruined."  i 


WDGY  In  New  Home 

OCCUPYING  the  studios  recently 
vacated  in  Minneapolis'  Hotel  Ni- 
collet by  WCCO,  which  has  moved 
into  newly-constructed  quarters, 
WDGY,  on  May  6  will  quit  its 
Broadway  location  for  the  expand- 
ed quarters  which  will  double  its 
office  and  studio  space.  At  the  same 
time,  according  to  Dr.  George  W. 
Young,  the  station's  owner,  WDGY 
plans  to  expand  its  staff  and  has 
promoted  Jack  C.  Rawen,  former 
merchandising  manager,  to  the  post 
of  sales  manager.  Mr.  Rawen  will 
report  to  Manager  Edward  P.  Shu- 
rick  and  under  Mr.  Rawen  will 
come  a  staff  of  new  salesmen  in- 
cluding Ralph  R.  Cushatt,  Thomas 
A.  Miller,  James  E.  McGrath, 
James  E.  McGinn,  Robert  N.  Ek- 
strum,  Clarence  H.  Fildes  and 
Enoch  Lundquist.  Dick  Day  has 
been  appointed  chief  announcer, 
heading  a  staff  including  Edward 
Courtney,  John  McKnight  and 
Gregg  Donovan.  Miss  Gertrude 
Faue  has  been  promoted  to  office 
manager  and  Miss  Margaret  Ma- 
guire  has  been  named  secretary  to 
Mr.  Shurick. 


NINTH  summer  concert  season  by 
members  of  the  Philadelphia  Orches- 
tra from  Robin  Hood  Dell  in  Phila- 
delphia will  be  broadcast  exclusive  by 
Mutual.  The  concerts  will  be  broad- 
cast every  Saturday  evening  from; 
June  23  to  early  September. 


WJBY 


GADSDEN,  ALA, 


.  .  .  intensified  coverage 
of  Alabama's  SECOND 
industrial  area  .  .  . 

COMPLETE 

Merchandising  Service 


A  market  that  spends  each  year  more  lor  automobiles 
9     and  automotive  supplies,  foods  and  drugs  than  most 
cities  from  two  to  three  times  its  size. 


CBS  Network  —  Full  Time 


Representative  —  The  Katz  Agency,  Inc. 

AFFILIATED  WITH  WKY,  OKLAHOMA  CITY,  AND  THE  OKLAHOMA  PUBLISHING  COa 
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FCC  Approves  Transfer 
Of  Controlling  Share  in 
WROK,  WNBZ,  WKBH 

TRANSFERS  of  control  of  three 
stations,  one  of  them  to  a  news- 
paper, were  granted  April  28  by 
the  FCC  following  hearing. 

The  Commission  approved  the 
transfer  of  WROK,  Rockford,  111., 
from  Rockford  Bi-oadcasters,  Inc., 
to  Rockford  Consolidated  News- 
papers Inc.,  through  the  purchase 
of  ten  shares  of  stock  from  Lloyd 
C.  Thomas,  general  manager  and  a 
minority  stockholder.  Although  no 
one  had  owned  a  majority  interest 
in  the  corporation,  the  Commission 
pointed  out  that  the  effective  con- 
trol for  most  purposes  rested  with 
the  newspaper  group  as  it  owned 
245  shares  of  the  500  shares  of 
outstanding  stock,  or  49  9r.  The  ad- 
ditional ten  shares  would  give  it 
control,  the  stock  being  purchased 
for  a  total  of  $1,568.63. 

In  approving  voluntary  assign- 
ment of  the  license  of  WNBZ,  Sar- 
anac,  N.  Y.  local,  from  Earl  J. 
Smith  and  William  Mace  to  Up- 
state Broadcasting  Corp.,  for  $17,- 
000,  the  FCC  found  that  under  the 
proposed  ownership  and  manage- 
ment the  broadcasting  service  of 
the  station  would  be  "materially 
improved."  Carl  F.  Woese  is  presi- 
dent and  holder  of  247  of  the  250 
shares  of  outstanding  stock  of  the 
new  operating  company.  This  case 
provoked  considerable  dispute  in 
oral  argument  before  the  FCC  sev- 
eral months  ago  in  connection  with 
"going  concern  value"  as  against 
actual  investment. 

In  approving  transfer  of 
WKBH,  LaCrosse,  Wis.,  from  Jos- 
enh  C.  Callaway  to  Harry  Dahl, 
the  FCC  reviewed  a  complicated 
situation  in  connection  with  con- 
tracts for  sale  of  the  station  but 
finally  concluded  there  was  no  "bad 
faith"  in  the  transaction.  The  sta- 
tion, operating  on  1380  kc.  with 
1,000  watts  power  unlimited  time, 
was  declared  "an  indispensable 
medium  for  promotion  of  the  wel- 
fare of  this  community."  The  Com- 
mission concluded  the  transfer  of 
stock  from  Mr.  Callaway  to  Mr. 
Dahl  through  the  medium  of  Otto 
M.  Schlabach,  general  manager  of 
WKBH,,  without  FCC  annroval, 
was  in  violation  of  the  Communi- 
cations Act.  But  it  held  the  public 
did  not  suffer  adverse  effects  by 
virtue  of  the  violation  and  there- 
fore granted  applications  for  au- 
thority to  assign  control  and  to 
renew  the  station's  license. 


Roper  Calls  Radio  Advertising  Vital 


Time's  Radio  Column 

THE  weekly  news  magazine  Ti7ne 
announces  that  it  will  institute  a 
radio  department  within  the  next 
six  weeks.  "The  department  vdll 
be  neither  a  gossip  column  nor  a 
parade  ground  of  critics'  opinions. 
Its  aim  will  be  to  select  out  of  all 
the  news  made  in  the  radio  world 
each  week  those  items  which  the 
editors  consider  sufficiently  news- 
worthy, significant  and  humanly 
interesting  to  print,"  comments 
Time.  Aaron  Stein,  former  radio 
editor  of  the  New  York  Post,  was 
to  join  Tiyne  May  1. 


OLIVER  L.  MARCKS,  formerly  in 
agency  and  newspaper  work  in  St. 
Louis  and  Chicago,  has  been  appoint- 
ed sales  promotion  manager  of  the 
Halitosine  Co.,  St.  Louis,  makers  of 
Halitosine  antiseptic,  toothpaste  and 
toothpowder  and  Heck  Deodorant. 


{Continued  fr 
through  the  loss  of  good-will  and 
public  confidence.  The  maintenance 
of  these  fundamental  business  as- 
sets is  necessary  to  healthy  busi- 
ness progress  and  they  will  be 
strengthened  in  proportion  to  the 
efforts  that  are  made  to  protect  the 
public  against  inaccuracies  and 
misleading  propaganda. 

"The  consuming  public  in  our 
modern  life  demands  accurate  and 
ethical  sales  presentation.  It  is  the 
responsibility  of  the  advertiser  to 
meet  this  demand.  In  this  connec- 
tion we  might  well  reflect  on  that 
definition  given  by  a  great  student 
of  advertising  and  of  human  psy- 
chology. He  said  that  advertising 
must  be  seen,  it  must  be  read,  it 
must  be  heard,  it  must  be  under- 
stood, it  must  be  believed;  it  must 
cause  the  public  to  want  the  thing 
advertised. 

"Advertising  can  and,  in  my 
opinion,  will  utilize  the  opportunity 
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for  leading  the  way  in  the  process 
of  business  recovery  and  stability. 
Essentially,  it  is  an  agency  that 
creates  forward  movements.  It  is 
the  best  of  all  'pump-priming'  in 
the  category  of  business  imple- 
ments. 

"This  is  particularly  true  be- 
cause successful  advertising  is  one 
of  the  basic  forces  in  lowering  the 
price  of  goods  for  the  consumer. 
I,  therefore,  think  it  is  important 
for  the  American  people  to  under- 
stand the  simple  equation  which 
underlies  this  vital  truth.  National 
advertising  assists  in  achieving 
best  results  for  practically  all 
products. 

"Likewise,  mass  production  is 
impossible  wdthout  mass  distribu- 
tion because  a  manufacturer  can 
profitable  make  only  as  much  as 
he  can  advantageously  sell.  Final- 
ly, without  mass  production,  the 
price    of   most    of    the  products 


which  we  associate  with  American 
standards  of  living  would  be  be- 
yond the  reach  of  the  average  con- 
sumer. This  is  true  of  the  radio 
you  buy,  the  automobile  you  drive, 
the  shoes  you  wear,  much  of  the 
food  you  eat,  just  as  it  is  true  of 
the  electric  refrigerator  in  your 
kitchen,  the  roofing  material  on 
your  house,  and  the  fuel  that  heats 
and  lights  your  home.  The  fact 
that  radio  advertising  has  proved 
so  well  its  potentialities  for  stim- 
ulating mass  distribution  and  the 
corollary  of  mass  production  and 
lower  consumer  prices,  justifies 
its  role  as  a  basic  social  and  eco- 
nomic force  in  our  democracy." 


.JOHN  KAROL,  director  of  the  CBS 
market  research  department,  on  April 
29  addressed  the  Fashion  Group's 
luncheon  at  Hotel  Biltmore,  New 
York,  on  "The  Career  Woman's  Blind 
Spot."  His  theme  was  that  everyone 
in  advertising  should  be  familiar  with 
the  daytime  radio  market  and  he 
quoted  daytime  vs.  evening  results. 


^kreaeport 
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WORLD'S  GREATEST  OIL  AND  GAS  AREA 


^HREVEPORT  has  been  "Oil's 
Home  Town"  since  1906.  For 
thirty-two  years  field  after  field  has 
been  discovered  and  developed 
in  the  area  within  100  miles  of 
SHREVEPORT.  The  greatest  of  this 
development  has  come  in  the 
last  seven  years,  since  the  1930 

the  Center  o/ftke  World's 
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census.  Today  the  above  area,  with- 
in 100  miles  of  SHREVEPORT, 
includes  41  separate  fields  produc- 
ing an  average  of  about  683,482 
barrels  of  oil  daily,  or  approxi- 
mately 20%  of  the  total  for  the  en- 
tire United  States — an  annual 
income  of  $250,000,000. 
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Cry  Against  Joint  Ownership 
Revived  as  Minton  Raps  Press 

New  Deal  Senators  Take  Newspapers  to  Task  for 
Effort  by  ANPA  Convention  to  Stifle  Radio 


REVIVAL  of  Congressional  de- 
mand for  separation  of  newspaper 
and  broadcast  station  ownership 
developed  April  28  during  a  sharp 
attack  on  the  "free  press"  in  the 
Senate  by  Senator  Minton 
(D-Ind.).  staunch  New  Dealer, 
who  ridiculed  action  of  the  ANPA 
convention  in  New  York  allegedly 
seeking  to  "curb  free  speech"  by 
radio. 

Offering  a  bill  which  would  make 
it  a  felony  punishable  by  a  maxi- 
mum $10,000  fine  and  two  years 
imprisonment  to  publish  as  a  fact 
anything  known  to  be  false,  the 
Senator  spoke  derisively  of  news- 
papers and  of  the  actions  of  the 
convention.  He  called  the  ANPA 
action  condemning  radio  as  "an  ex- 
hibition of  unmitigated  gall"  not 
exceeded  "by  anything  I  know  of". 

Asserting  the  free  press  of  the 
country  does  not  want  encroach- 
ment upon  democracy  by  means  of 
radio,  he  said  "the  free  press 
wants  a  free  hand  to  do  all  the 
encroaching  it  wants  to.  We  see 
fine  examples  of  encroachment 
every  day  when  we  pick  up  the 
newspapers.  *  *  *  We  all  know  that 
the  people  largely  read  the  head- 
lines. They  do  not  read  the  articles 
which  appear  below.  *  *  * 

Truth  and  Propaganda 

"Yet  this  great  free  press  of  the 
country  wants  to  curb  the  radio. 
They  do  not  want  you  to  say  any- 
thing on  the  radio;  they  do  not 
want  you  to  speak  the  truth  over 
the  radio  because  to  speak  the 
truth  over  the  radio  gives  its  lie  to 
the  propaganda  that  appears  in 
the  sheets  of  this  country;  and  we 
all  know  it.  The  only  way  that  this 
Administration  has  to  reach  the 
people  of  this  country  is  to  take 
the  radio  and  go  to  the  people  with 
their  story  and  let  them  pass  on  it 
there.  The  Administration  cannot 
get  a  story  into  the  'free  press'  of 
this  country;  they  will  not  print 
it.  They  never  have.  Senators  who 
sit  upon  the  floor  and  do  me  the 
honor  to  listen  to  me  this  after- 
noon know  that  this  Administra- 
tion cannot  get  a  headline  in  the 
newspapers,  it  does  not  make  any 
difference  what  they  do.  But  let 
anybody  make  a  loose  accusation 
against  the  Administration,  let 
anybody  'aver'  something  loosely 
against  the  Administration,  and 
the  headlines  of  the  press  scream 
with  the  story." 

It  was  Senator  Norris  (R-Neb.) 
who  raised  the  question  of  news- 
paper ownership  during  the  Min- 
ton address.  After  the  Indiana 
Senator  had  alluded  to  complaints 
from  publishers  at  their  conven- 
tion against  the  use  of  radio  by 
the  President  for  his  "fireside 
chats"  as  a  step  that  "might  en- 
courage dictatorship",  provoking 
laughter  in  the  Senate  chamber. 
Senator  Norris  observed: 

"Since  radio  is  rapidly  getting 
into  the  hands  of  the  newspapers, 


I  wonder  if  the  Senator  has  given 
any  thought  to  whether  it  would 
be  a  wise  move  on  the  part  of  Con- 
gress to  prevent  one  of  these  news 
agencies  from  acquiring  ownership 
of  the  other;  in  other  words,  to 
prevent  a  newspaper  from  owning 
a  radio  station.  That  could  be  very 
easily  determined  by  Congress  so 
we  would  have  at  least  two  means 
of  getting  the  news  to  the  people." 

Senator  Minton  said  that  Rep. 
Wearin  (D-Iowa)  had  introduced 
a  bill  in  the  House  to  divorce  the 
press  from  radio.  "And  I  think  it 
is  probably  more  justified  now  that 
we  find  that  the  press  is  trying  to 
strangle  the  radio,"  he  added. 

Alluding  to  the  ANPA  action 
that  the  present  system  of  Federal 
licensing  for  a  six-month  period 
should  be  carefully  studied,  Sena- 
tor Minton  agreed  that  "it  should 
be  carefully  studied  in  order  to  see 
that  the  33%%  of  the  stations 
which  are  now  owned  by  newspa- 
pers are  cleaned  up  and  the  news- 
papers are  put  out  of  the  radio 
business."  Quoting  from  the  ANPA 
action  paragrapb  by  paragraph, 
Mr.  Minton  stressed  the  statement 
that  advertising  revenue  chiefly 
supports  American  broadcasting 
and  that  for  1937  this  revenue  was 
estimated  at  $141,000,000. 

"I  think  the  newspapers  receive 


Speeches,  Reports  Aim 
At  Advertising  and 
News  Aspects 

(Continued  from  page  17) 

taking  national  advertising  away 
from  the  newspapers,  J.  M.  Bunt- 
ing, general  manager.  Blooming- 
ton  (111.)  Pantagraph,  said  that 
"newspapers,  by  publishing  radio 
programs  and  radio  publicity,  have 
built  up  and  are  daily  continuing 
to  build  up,  a  listenership,  a  cir- 
culation list,  if  you  please,  for  a 
competitor  who  is  taking  away 
millions  of  dollars  worth  of  na- 
tional advertising." 

This  same  point  of  view  was  ex- 
pressed by  Frank  G.  Tripp,  general 
manager,  Gannett  newspapers,  who 
stated  that  there  is  a  definite  trend 
away  from  smaller  newspapers  by 
national  advertisers  and  who  laid 
the  blame  partly  on  the  newspa- 
pers' folly  in  publicizing  a  competi- 
tive medium  and  partly  on  the 
colorless  sales  presentations  made 
by  newspapers  in  contrast  to  the 
superior  and  more  alluring  presen- 
tations of  radio. 

Aylesworth  Placates 

A  more  temperate  stand  was 
urged  by  Merlin  H.  Aylesworth, 
publisher  of  the  New  York  World- 
Telegram  and  the  founding  former 
president  of  NBC,  who  said  that 
radio  is  a  complement,  not  a  com- 
petitor, to  the  newspaper  and  that 
there  should  be  no  more  than  a 


New  Chevrolet  Series 

CHEVROLET  MOTOR  Co.'s  new 
disc  series,  which  started  the  last 
week  in  April  on  365  stations,  will 
give  away  one  Chevrolet  a  week 
for  best  answers  to  a  puzzle  and  a 
sentence  contest.  The  series  is  tran- 
scribed by  WBS,  features  Graham 
McNamee,  James  Melton,  Victor 
Arden's  orchestra.  It  will  run  un- 
til the  end  of  May.  Contestants 
may  obtain  from  their  Chevrolet 
dealers  copies  of  a  picture,  from 
which  they  are  to  list  all  obiects 
whose  names  begin  with  "c."  In 
addition,  they  are  to  complete  in 
25  additional  words  the  sentence 
"You'll  be  ahead  with  a  Chevro- 
let because".  Entries  are  to  be 
submitted  to  dealers,  who  will  make 
un  a  orospect  list  from  the  names 
of  contestants. 


from  the  Federal  Government  a 
subsidy  of  $90,000,000  a  year  to 
carry  their  newspapers  and  peri- 
odicals through  the  mail,"  said 
Senator  Minton.  "It  costs  Uncle 
Sam  about  $90,000,000  a  year  more 
than  he  gets  out  of  it  and  yet  the 
subsidized  newspapers  of  the  coun- 
try do  not  want  anybody  to  use  the 
air  free." 

He  then  charged  that  during  the 
last  campaign  90  9<:  of  the  newspa- 
pers were  out  "campaigning 
against  the  election  of  the  Presi- 
dent and  predicting  his  defeat." 
Cleaning  House 

Declaring  that  if  he  was  correct 
in  his  assumption  that  there  is 
"some  propaganda"  in  the  newspa- 
pers, and  assuming  that  the  news- 
papers are  in  good  faith  and  "that 
they  want  to  clean  house  and  do 


healthy  rivalry  between  the  two 
media.  This  view  was  echoed  by 
Lorin  Thurston,  president  of  the 
Honolulu  Advertiser,  which  also 
operates  KGU.  He  said  that  in  his 
company's  experience  the  station 
has  proved  a  valuable  reinforce- 
ment to  the  newspaper.  A.  L.  Mil- 
ler, publisher,  Battle  Creek  (Mich.) 
Enquirer  &  News,  said  his  station, 
WELL,  has  helped  his  paper  build 
circulation  and  maintain  a  closer 
contact  with  the  community.  Both 
of  these  publisher  -  broadcasters 
agreed  that  a  radio  station  is  a 
valuable  supplement  to  a  newspa- 
per from  all  points  of  view. 

Remainder  of  the  session  was 
given  over  to  a  discussion  of  me- 
chanical problems  and  to  advertis- 
ing by  motion  pictures,  which  Mr. 
Tripp  said  had  last  year  taken  in 
$5,000,000  from  advertisers  and 
this  year  were  shooting  at  the 
$10,000,000  mark.  Of  the  16,500 
movie  theatres  in  the  U.  S.,  he  said, 
7,200  are  now  showing  advertising 
films,  exclusive  of  trailers  to  ad- 
vertise forthcoming  attractions. 

Mr.  Durstine  spoke  on  the  sub- 
ject, "The  Agency's  Problem  of 
Selecting  Media." 

"We  have  a  formula  for  meas- 
uring the  cost  of  radio  programs 
which  is  extremely  interesting 
when  it  is  applied  to  all  media," 
he  said.  "We  take  the  cost  of  time 
plus  the  known  or  estimated  talent 
cost.  This  gives  us  a  total  cost  of 
the  program.  We  know  the  num- 
ber of  radio  families  in  the  pri- 


away  with  propaganda  on  the  ra- 
dio as  well  as  in  the  newspapers", 
Senator  Minton  offered  his  "little 
bill  which  will  start  the  job  so  far 
as  the  newspapers  are  concerned." 
The  measure,  referred  to  the  Sen- 
ate Interstate  Commerce  Commit- 
tee, would  provide: 

"That  any  person,  firm,  corpora-  <■ '' 
tion,  or  association  that  publishes-' 
in  the  District  of  Columbia  or  pub-'i  ' 
lishes  and  causes  to  be  transported 
in  interstate  commerce  or  through .  ( 
the  mails,  any  newspaper,  maga- ,,  j 
zine,  or  other  periodical  in  which ,  [ 
is  published  as  a  fact  anything',! 
known  to  the  publisher  or  his  or .]( 
its  responsible  agents,  to  be  false,,,, 
shall  be  guilty  of  a  felony  and  |( 
upon  conviction  thereof  shall  be  jj 
fined  not  less  than  $1,000  or  more  L 
than  $10,000,  and  shall  be  im-  1 
prisoned  for  not  more  than  two  .L. 
years.  The  judgment  in  any  suchl 
case  shall  be  certified  by  the  clerk  1 
of  the  court  in  which  the  convic-  1 
tion  was  obtained  to  the  Postmas-  l^^ 
ter  General  who  shall  immediately! 
suspend  such  periodical  from  the^r^ 
use  of  the  mails  for  a  period  of  six  T. 
months."  1 
Then  Senator  Minton  declared:  T 
"I  assume  that  bill  would  be 
highly  satisfactory  to  newspapers  ^  ] 
in  cleaning  up  their  own  house  ^' 
before  they  started  to  clean  up  the  " 
radio."   

WDWS,  Champaign,  111.,  goes  27 
miles  each  Saturday  afternoon  to 
Renfield,  111.,  to  bring  two  quarter-  , 
hour  programs  by  special  wire  'i 
from  the  Illinois  Livestock  Auc-  n 
tion  under  sponsorship  of  Lehigh  ,|; 
Stone  Co.,  Kankakee,  and  Urbana  ,  , 
Laboratories,  Urbana.  -i 


mary  listening  areas  of  the  stations  L 
used.  We  have  at  hand  plenty  of  ' 
coincidental  surveys  which  show  us  ' ; 
the  number  of  radio  sets  tuned  in  ■ 
on  any  given  program.  Then  we  f- 
can  divide  the  number  of  radio '  - 
sets  tuned  in  to  a  program  by  thei: 
total  cost  of  that  program  and  ar-  ; 
rive  at  the  cost  per  thousand  radio  |; 
sets  tuned  in. 

"We  find,  for  instance,  that  a 
program  featuring  one  of  the  best 
known  names  on  the  air  goes  into 
the  homes  of  this  country  at  a  cost 
of  $2.45  per  thousand  radio  sets 
tuned  in.  Both  the  time  cost  and 
talent  cost  are  enormous.  We  find 
another  program  with  no  big  name 
and  a  very  economical  talent  cost 
which  goes  into  more  than  a  million 
homes  at  the  same  cost  per  thous- 
and sets  tuned  in  as  the  big,  well- 
known  program.  Remember  that 
figure — $2.45  per  thousand. 

Cost  of  Other  Media 

"For  outdoor  advertising,  the  cost 
per  thousand  net  audited  circula- 
tion in  the  lowest  cost,  big-center 
areas  is  $8.75.  And  every  passer- 
by doesn't  stop  and  look. 

"The  cost  per  thousand  circula- 
tion for  a  1,000  line  newspaper 
advertisement  is  $1.75  in  cities  of 
500,000  and  more.  In  cities  of  100,- 
000  to  250,000,  it  rises  to  $2.43  and 
in  towns  under  2,500  to  $16.42. 

"Since  both  of  those  figures  are 
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FINC^  —  Facsimile  was  exhibited 
£0  publishers  attending  the  ANPA 
meetings  in  New  York.  Here  is  a 
iorner  of  the  Finch  exhibit. 


jelow  the  cost  quota  for  radio, 
omeone  may  ask  why  we  ever  use 
mything  but  newspapers.  But  re- 
nember  with  radio  we  are  talking 
ibout  cost  per  thousand  sets  tuned 
n,  while  research  men  tell  us  that 
no  more  than  10  or  15%  of  a 
jiewspaper's  readers  ever  read  the 
nside  pages. 

"The  cost  of  a  page  in  maga- 
line  per  thousand  circulation  may 
roughly  be  estimated  in  mass  per- 
odicals  at  $2.61  per  thousand.  Dis- 
regarding completely  whether  a 
housand  people  who  receive  a  mag- 
izine  or  newspaper  or  who  walk 
jy  a  billboard  are  as  apt  to  get  an 
idvertising  message  as  those  who 
lave  voluntarily  tuned  in  a  pro- 
Xram,  the  economy  of  radio  indi- 
cates that  the  advertisers  who  are 
mying  it  so  extensively  are  doing 
jo  not  entirely  because  they  are 
)itage-struck  or  fascinated  by  show 
^usiness." 

Hanson  Hits  Regulation 

Elisha  Hanson,  general  attorney 
>f  ANPA,  who  has  participated  in 
nany  radio  cases,  criticized  radio 
Uecause  of  its  dependence  on  gov- 
irnmental  whim  and  regulation, 
^fter  castigating  movies  because 
if  official  censorship,  he  said  that 
adio  is  "even  more  sensitive  to 
Government  control  than  the  mov- 
ies." 

"The  outrageous  action  of  the 
""CC  in  the  recent  Mae  West  in- 
ident  is  just  beyond  comprehen- 
iion,"  he  said.  "I  didn't  hear  her 
irogram.  I  have  asked  150  or  200 
heople  if  they  heard  it,  and  I  found 
ihree  who  listened  that  night.  None 
■i  them  was  offended.  There  may 
ave  been  a  question  of  good  taste. 


or  there  may  have  been  a  ques- 
tion of  bad  taste.  But  the  listener 
who  was  offended  could  have  turned 
off  that  station  just  as  an  irate 
subsciiber  could  turn  down  his  fu- 
ture subscriptions  to  your  paper, 
and  if  sufficiently  offended,  the  lis- 
tener could  have  objected  to  buy- 
ing the  particular  product  which 
was  advertised,  or  could  have  re- 
fused to  listen  to  the  station  in  the 
future. 

"But,  gentlemen,  I  see  no  occa- 
sion for  any  official  Pecksniff  in. 
Washington  issuing  an  order  which 
was  the  equivalent  to  a  command, 
or  threatening  to  issue  an  order 
which  was  equivalent  to  a  com- 
mand, to  bar  Mae  West  or  any 
other  person  forever  from  the  ra- 
dio channels  of  this  country. 

"I  would  like  to  see  a  radio  com- 
missioner  or  a  communications 
commissioner  or  any  other  Gov- 
ernment agency  tell  any  newspaper 
publisher  sitting  in  this  room  they 
couldn't  run  an  editorial  or  an  ar- 
ticle by  any  outstanding  corres- 
pondent or  writer  at  any  time  in 
the  future,  or  else. 

Foreign  Radio  Censorship 

"Now  we  go  down  to  the  in- 
fluence of  radio  abroad.  I  will  just 
speak  of  that  by  inference,  be- 
cause the  effect  there  is  the  same 
as  it  is  here.  A  man  by  the  name 
of  Eden  resigned  as  Foreign  Secre- 
tary over  in  London  a  few  weeks 
ago.  A  member  of  the  British  Par- 
liament belonging  to  the  opposition 
party,  was  scheduled  to  make  an 
address  a  few  days  after  Eden's 
resignation.  He  was  one  of  those 
who  believed  that  Eden  had  been 
improperly  forced  out  of  the  Cabi- 
net. 

"He  was  compelled,  as  are  all 
speakers  over  the  air  in  America, 
to  submit  a  manuscript  of  his  talk 
before  he  was  allowed  to  go  on 
the  air.  He  made  certain  refer- 
ences to  Mr.  Hitler  in  his  talk,  and 
the  British  Broadcasting  Co.  said 
that  he  would  have  to  eliminate 
those  references  or  he  could  not 
speak.  He  refused  to  eliminate 
them.  *  *  *  * 

"In  these  days  of  government 


DOMIi\ANT  .X 
SOUTH  TEXAS 


inTERnnTionff 'rhdio  spies 


HOGAN  FACSIMILE— Reproducer 
of  the  Hogan  system  of  facsimile, 
which  was  demonstrated  for  the 
first  time  to  publisher-broadcast- 
ers attending  the  ANPA  conven- 
tion in  New  York  City,  April  25-29. 

interference,  and  it  is  not  only  na- 
tional, but  state,  county,  munici- 
pal; it  is  interference  everywhere, 
there  is  a  factor  which  they  should 
consider  when  they  come  down  to 
the  placing  of  advertising,  and 
that  factor  is  the  factor  of  the 
service  which  the  press  not  only 
can  render  but  which  the  press  has 
rendered  to  preserve  the  oppor- 
tunity of  doing  business  in  this 
country.  If  the  press  be  destroyed 
either  by  governmental  regulation 
or  by  economic  adversity,  there 
will  be  no  business  left  in  the 
United  States." 


NBC  THESAURUS  is  offering  sub- 
scribers features  to  enter  the  sweet- 
swing  music  battle,  with  a  sijecial 
"extra-dividend"  series  of  continuity, 
prepared  for  26  half-hour  programs, 
to  be  broadcast  once  a  week  begin- 
ning May  15.  The  title  of  the  pro- 
gram is  Sweet  and  Swing. 


THE  VOICE  OF  MISSISSIPPI 


5000 
Watts 


N.B.C. 


JACKSON  .  .  . 

AMERICA'S  SEVENTH 
MOST  ACTIVE  MARKET 

With  business  activity  "102%  and 
higher"  as  compared  with  last  year, 
Jackson  is  rated  7th  among  "areas 
for  special  consideration"  by  Forbes 
Magazine  High  Spot  Map  of  April 
15th. 

Jackson  is  hub  of  the  primary  cov- 
erage area  of  WJDX,  which  in  turn 
is  center  of  the  central  deep  south 
area  rated  "best  territory"  by 
Forbes.  Concentrate  your  advertis- 
ing dollars  with  WJDX.  It  domi- 
nates an  active  market ! 


Owned  and  Operated  By 

LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 


STATION 

WHAS 

Louisville/  Ky. 


• The  map  above  indicates  ap- 
proximately our  Proved  Pri- 
mary Listening  Area  —  minimum 
of  audience  territory.  Our  regular 
daily  audience  lives  in  some  330 
counties  in  Kentucky,  Tennessee, 
Illinois,  Indiana  and  Ohio. 


• If  you're  planning  to  tell  and 
sell  the  most  people  in  the 
Heart  of  the  Rich  Ohio  Valley,  let 
us  prove  that  you  can  do  it  most 
economically  and  satisfactorily  by 
using  our  big  popular  pioneer  sta- 
tion. Just  say  when  and  where. 


•Ours  is  a  50,000-watt  station 
with  nationally  cleared  chan- 
nel. To  hear  us  turn  to  820  kilo- 
cycles on  your  dial.  We  are  a  Co- 
lumbia Broadcasting  System  outlet. 
Our  national  representatives  are 
Edward  Petry  &  Company. 


Courier-Journal 

and 

Louisville  Times 
Station 
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More  Daylight  Shifts      Democracv  Demands  AmeHcan  System 


ADDITIONAL  schedule  changes 
of  NBC  clients  for  daylight-saving 
are : 

General  Foods  Corp.  (Grape  Nuts)  for 
Burns  &  Allen,  move  to  the  rebroadcast 
WIRE  WMAQ  KSD  KSTP  WOW  WDAF 
WEBC  KELO  WJAX  WFLA  W^IOD 
WTMJ  WIBA  WDAY  KFYR  WAVE  WSM 
WMG  WSB  WJDX  WSMB  KGBX  KVOO 
W^KY  KGNC  WFAA  KTBS  KARK  KPRC 
W'OAI.  WHO,  also  moving  to  the  late 
broadcast,  will  not  be  available  after  Sept. 
19.  General  Food  Corp  (Jello),  for  Jack 
Benny,  moves  to  the  repeat  show  WIRE 
WHO  WOW  WDAF  WBOW  WGBF  WEBC 
KELO  KANS  WTMJ  WIBA  WDAY  KFYR 
WAVE  WSM  WMG  WBRC  WSB  WJDX 
WSMB  KRIS  KGBX  WKY  KGNC  KTBS 
KARK.  Philip  Morris  &  Co.,  New  York, 
for  Philip  Morris  program  on  April  26 
moves  to  the  rebroadcast  WEBC  WIBA 
WDAY  KFYR  WAVE  WSM  WMG  WBRC 
WJDX  KGBX  KTBS. 


{Continued  f 
casting  of  the  government,  by  the 
goveiTiment,  and  for  the  govern- 
ment. 

We  have  but  to  look  to  the  au- 
tocracies of  Europe  to  see  what 
such  governmental  control  of 
broadcasting  may  mean. 

European  Autocracies 

Broadcasting  in  those  autocra- 
cies serves  the  interest,  conveni- 
ence and  necessity,  not  of  the  pub- 
lic, but  of  totalitarian  govern- 
ment. It  is  allowed  to  present  only 
one  side  of  public  issues.  Its  so- 
called  news  services  are  services 
of  propaganda.  When  the  dictator 
stands  before  the  microphone,  the 
citizens  are  regimented  before  the 
loudspeaker.  At  the  same  time, 
the  public  may  be  forbidden,  under 
penalty  of  imprisonment,  to  listen 
to  programs  presenting  any  point 
of  view  contrary  to  that  of  the 
party  in  power. 

It  is  no  coincidence  that  in  an 
autocracy  where  freedom  of  broad- 
casting does  not  exist,  neither  is 
there  a  free  economy  to  which  it 
might  look  for  support.  It  is  no 
coincidence  that  where  freedom  of 
thought  and  of  speech  are  denied 
on  the  air,  they  are  equally  denied 
on  the  platform,  in  the  university, 
and  in  the  church.  It  is  no  coinci- 
dence that  where  you  find  broad- 
casting enslaved,  you  also  find  a 
sla\ish  press. 

Our  American  system  of  broad- 
casting is  what  it  is  because  it 
operates  in  the  American  democ- 


KEX 


SELLS 
LUMBER 
TOO! 


.  .  .  through  a  commercial  broadcast 
sponsored  by  a  local  lumber  company, 
inviting  listeners  to  visit  demonstration 
ises.  We  quote  from  an  unsolicited  letter 
from  the  sponsor  .  .  . 

"...  to  express  our  satisfaction  that  we  have  received 
from  the  unbelievable  results  of  our  KEX  broadcasts; 

Local  interest  exceeded  by  far  our  expt:ctations,  and  we  have  had 
many  visitors  to  our  model  homes  from  a 
radius  of  two  hundred  miles  from  the 
city  of  Portland.  May  we  again  thank  you 
for  the  value  received.  .  .  you  have  brought 
many  thousands  of  people  to  our  demon- 
stration homes." 

Signed, 


rom  Page  lU) 

racy.  It  is  a  free  system  because 
this  is  a  free  country.  It  is  pri- 
vately o^\'7led  because  private  own- 
ership is  one  of  our  national  doc- 
trines. It  is  privately  supported, 
through  commercial  sponsorship  of 
a  portion  of  its  progi-am  hours, 
and  at  no  cost  to  the  listener,  be- 
cause ours  is  a  free  economic  sys- 
tem. No  special  laws  had  to  be 
passed  to  bring  these  things  about. 
They  were  already  implicit  in  the 
American  system,  ready  and  wait- 
ing for  broadcasting  when  it  came. 

Broadcasting  did  not  take  on  the 
American  system.  The  American 
system  took  on  broadcasting. 

In  recent  years  we  have  wit- 
nessed a  steady  enlargement  of  the 
economic  power  of  federal  govern- 
ment. That  very  enlargement  has 
put  upon  the  defenders  of  democ- 
racy the  need  for  greater  vigi- 
lance. That  is  where  radio  and 
the  press  assume  a  new  impor- 
tance. In  the  European  countries 
that  have  been  lost  to  democracy, 
the  dictators  who  accomplished 
that  revolution  did  so  through 
their  control  of  radio  and  the 
press.  Nor  were  they  satisfied  with 
that.  Their  next  step  was  to  use 
the  same  governmental  power  to 
destroy  the  freedom  of  religion 
and  of  education. 

Every  increase  in  the  economic 
power  of  a  government  makes 
more  precious  and  more  important 
the  vigilant  maintenance  of  the 
freedom  of  thought,  and  the  coura- 
geous, unflinching  defense  of  the 
freedom  of  all  forms  of  its  ex- 
pression. 

Radio  and  the  Press 

In  its  functions,  its  freedoms, 
and  its  responsibilities,  broadcast- 
ing is  essentially  analogous  to  the 
press.  It  provides  a  forum  for  the 
spoken  word  just  as  the  press  pro- 
vides a  forum  for  the  'WTritten 
word. 

The  broadcasting  networks  per- 
form for  their  affiliated  stations 
the  same  service  that  the  great 
press  associations  pei'form  for 
their  member  newspapers.  They 
assemble  news  and  talent  from 
the  four  corners  of  the  earth,  axd 
deliver  it  s%\dftly  and  economi- 
cally to  local  stations.  And  just 


THEY'RE  TUNING  IN  WATL 
IN  ATLANTA 


KEX 


ROWELL  LUMBER 
SERVICE.  INC. 

Represented  by 

Edward  Petry  &  Co.,  inc. 

NEW  rORK  .  DETROIT  .  .  ^wsm^^m.* 

CHICAGO .  SAH  FRANCISCO        PORTLAND,  OREGON 


NBC  BLUE  NETWORK 
SOOO  WATTS  2>  1180  KILOCYCLES 


as  a  press  association  franchise  i 
a  coveted  asset  for  a  local  news| 
paper,  so  a  major  network  connec 
tion  is  a  principal  factor  in  deter 
mining  the  importancfe  and  qualit 
of  service  of  a  local  broadcasting 
station. 

The    broadcasting    station  an 
the  newspaper  both  have  editbria 
functions,  one  in  the  selection  Oj 
programs,  and  the  other,  of  read 
ing  matter.  Both  also  have  comrj' 
mercial  functions.  Both  are  supj: 
ported    by    advertising  revenue^! 
The  income  and  influence  of  boti 
depend  upon  circulation  figures; 
listeners  in  one  case,  readers  i'^ 
the  other.  Both  have  a  legitima 
investment  asset  of  goodwill  in  th 
circulation  they  have  built  up 

Presenting  All  Sides 

The    broadcaster    decides  upo_ 
the  relative  interest  to  his  audr: 
ence  of  each  program,  and  prcf 
portions    his    broadcasting  hour-* 
accordingly.  In  so  doing,  he  pei 
forms  an  editorial  function  sim; 
lar  to  that  of  the  newspaper  i 
making  up  its  pages  or  selectin' 
its  features.  The  care  exercised  b 
the  broadcaster  to  present  all  side 
of  controversial  public  issues  is  i- 
itself    an    editorial    function  ci 
great  importance.  I 

There  may  be  occasional  abuse 
both  on  the  air  and  in  the  press; 
but  in  a  democracy  it  is  the  powe! 
of  public  opinion  rather  than 
government  tribunal  which  er 
forces  standards  of  public  expres- 
sion. 

This  public  censorship  is  i 
keeping  with  democratic  principle; 
And  it  is  a  very  real  power,  b' 
cause  it  is  exercised  by  direct  eoi 
trol  over  the  profits  of  the  broac 
caster.  Broadcasters  are  competin 
every  moment  of  the  day  for  th 
listeners'  interest.  Program  aj 
proval  by  listeners  spells  circuls 
tion  and  profits;  disapproval  spell 
losses  and  disaster. 

If  freedom  means  anything 
means  freedom  to  make  mistake 
as  well  as  to  do  the  right  thin; 
Broadcasters  have  made  mistake 
plenty  of  them.  That  is  the  wa 
they  learned  to  be  broadcasters, 
want  them  left  free  to  make  moi 
mistakes.  That  is  the  way  the 
will  learn  to  be  better  broadcas 
ers. 


BAMBERGER  Broadcasting  Servi< 
and  L.  Bamberger  &  Co.,  Xewar 
operators  of  WOR.  have  been  grants 
a  perpetual  injunction  restraining  fu 
ther  use  of  the  station's  name  by  tl 
WOR  Fur  Corp.,  New  York. 


"A  Blind  Spo^'  for  AU 
Outside  Stations — 

TF7   you  want  to 
Cover  Rich 

Central  Pennsylvania 
You  MUST  Use 

WFBG 


Altoona 


Pa. 
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AKER  QUITS  FTC 
FOR  OWN  BVSINESS 

'^tpE  L.  BAKER,  assistant  to  the 


kairman  and  public  relations  di- 
fetor  of  the  Federal  Trade  Com- 
ission,  has  resigned  effective  May 
to  enter  private  business  as  an 
ivertising  consultant.  He  will  es- 
Vi  blish  offices  in  the  Albee  Bldg., 
■'^'•^rashington. 

'^■^^j  With  the  FTC  nearly  five  years, 
■"W.  r.  Baker  is  regarded  as  an  ex- 
:ert  in  advertising  regulation, 
unctions  of  the  FTC  in  this  field 
■eently  were  enlarged  with  the 
lactment  of  the  "truth  in  adver- 
sing"  law.  Mr.  Baker  will  serve 
tttti  a  consulting  basis  for  manufac- 
aring  and  service  organizations 
igaged  in  advertising. 
A  newspaper  man  in  Washing- 
in  since  the  war,  Mr.  Baker  is  a 
oative  of  Tennessee  and  for  a 
wit  umber  of  years  was  city  editor 
p.rt  the  Knoxville  Journal  and  after- 
jjit'ard  managing  editor  of  the  Char- 
hte  Observer.  While  his  resigna- 
on  from  the  FTC  becomes  effec- 
ve  May  31,  he  leaves  the  agency 
pril  30,  taking  a  month's  leave. 


Salute  to  Colvinibia 

IN  A  "Salute  to  Columbia"  CBS 
West  Coast  executives  on  April  27 
were  guests  of  honor  at  a  luncheon 
sponsored  by  the  Los  Angeles 
Junior  and  Senior  Chamber  of 
Commei-ce  held  in  the  Biltmore  Ho- 
tel, that  city.  Besides  William  S. 
Paley,  CBS  president,  others  hon- 
ored were  Donald  W.  Thornburgh, 
vice-president.  Pacific  Coast; 
Charles  Vanda,  West  Coast  pro- 
gram director,  and  Fox  Case,  di- 
rector of  public  events.  Gary  Breck- 
ner,  CBS  special  events  announcer, 
handled  the  microphone. 


WHK-WCLE  Facsimile 

THE  FCC  has  granted  a  license 
for  operation  of  experimental  fac- 
simile on  a  24-hour  basis  to 
W8XNT,  ultra  -  high  frequency 
transmitter  of  WHK-WCLE,  Cleve- 
land. According  to  E.  L.  Gove, 
technical  supervisor  of  United 
Broadcasting  Co.,  W  H  K  and 
W8XNT  will  transmit  facsimile  ex- 
periments as  soon  as  equipment  is 
available  from  the  Finch  labora- 
tories, probably  in  three  months. 


I        Wesbery  Galvin 

i^ESBERY  GALVIN,  33,  since 
( )[  9  2  9  an  engineer-operator  of 
!\ICKY,  Cincinnati,  died  April  26. 
i[e  was  the  son  of  Maurice  L.  Gal- 
jin,  prominent  Cincinnati  attorney, 
r\d  nephew  of  L.  B.  Wilson,  presi- 
ent  of  WCKY.  One  minute  of 
ilence  was  observed  over  the  sta- 
eji.on  at  2  p.  m.  April  28  at  the 
ime  of  the  funeral  services,  at 
'hich  time  a  brief  tribute  was 
ead. 


m  I', 


Renault  Testing 

L.  N.  RENAULT  &  SONS,  Egg 
Harbor  City,  N.  J.  (wines),  has 
started  a  five-minute  program  of 
Transradio  news  six  days  weekly 
on  WCAU,  Philadelphia.  It  is  the 
company's  first  use  of  radio  and  is 
on  a  23-week  test  basis.  If  suc- 
cessful, other  stations  may  be 
added.  Agency  is  White  -  Lowell 
Adv.  Co.,  New  York. 


CBS  Dedicates  Hollvwood  Center 


{Continued  from  page  15) 


Lasky,  general  manager,  KFSO, 
and  Ralph  R.  Brunton,  general 
manager,  KJBS,  both  of  San 
Francisco;  Henry  M.  Jackson,  CBS 
San  Francisco  sales  manager,  and 
Arthur  Linkletter,  radio  division 
manager,  1939  Golden  Gate  Inter- 
national Exposition,  San  Francis- 
co. Radio  editors  were  Aaron 
Stein,  New  York  Post;  Joe  Ran- 
som, Brooklyn  Eagle;  E.  L.  Brag- 
don,  New  York  Su7i;  Nick  Kenny, 
New  York  Mh-ror;  J.  E.  (Dinty) 
Doyle,  and  Tom  Brooks,  New  York 
J ownal- American ;  Robert  Z.  Hall, 
San  Francisco  Call-BuUetiii;  Herb 
Caen,  San  Francisco  Chronicle; 
Claude  La  Belle,  San  Francisco 
Daily  News;  Darrell  Donnell,  Sa7i 
Frayicisco  Examiner.  Luther  Reid 
brought  the  New  York  radio  edi- 
tors to  Hollywood  to  attend  the  in- 
auguration. They  left  April  26  and 
planned  to  return  May  8.  Reid  will 
probably  remain  on  the  Coast  a 
week  or  two  longer  to  confer  with 
CBS  publicity  men  in  Los  Angeles 
and  Hollywood. 

Guinea  Pig  Studio 

BACK  of  the  design  and  accousti- 
cal  treatment  of  the  new  KNX 
studios  lies  nearly  a  year  of  re- 
search by  30  men,  six  month's  ac- 
tual construction  time  and  thou- 
sands of  dollars  expended  on  con- 
structing, tearing  down  and  re- 
building Columbia's  Studio  X  in 
New  York.  Studio  X  is  the  CBS 


guinea  pig  for  studio  construction, 
a  room  within  a  room  where  A. 
B.  Chamberlain,  CBS  chief  engi- 
neer; G.  S.  McAllister,  construc- 
tion engineer,  and  H.  R.  Berlin, 
head  of  the  Johns-Manville  ac- 
coustical  department,  and  their 
crews  worked  out  the  problem  of 
developing  a  studio  resistant  to 
high-pitched  sound,  yet  highly  effi- 
cient in  the  low  registers. 

Knowing  at  the  outset  that  most 
materials  used  in  studio  construc- 
tion take  "high"  sounds  better 
than  "low"  ones  and  that  the  best 
studio  wall  covering  is  the  cus- 
tomary perforated  transite,  the 
experimentors  concentrated  on  the 
sound  absorbing  material  be- 
hind the  transite.  Rock  wool  was 
used,  placed  back  of  the  perforated 
wall  covering  in  layers  of  varying 
thickness  and  patterns  of  varied 
design.  Then  the  walls  were 
sprayed  with  sound;  the  eflFects 
were  measured  and  charted;  new 
patterns  were  evolved;  the  walls 
were  stripped,  and  the  whole  thing 
started  over  again.  This  cycle  was 
completed  three  times  before  the 
experimentors  were  satisfied  and 
the  final  pattern  OK'd  as  a  basis 
for  construction  of  the  new  studios 
of  KNX.  

EDWARD  R.  MURROW.  European 
director  of  CBS.  himself  took  the  mi- 
crophone April  24  to  relay  a  descrip- 
tion of  France's  famous  Masinot  Line 
of  defense.  He  broadcast  from  a  point 
near  Metz. 
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BOUND 


To  Give 
Greater  Value 


MANY  SUBSCRIBERS  want  to  preserve  their  copies  of 
BROADCASTING  because  of  its  future  reference  value. 
They  prefer  to  avoid  the  chance  that  the  supply  of  past 
issues,  to  which  they  may  want  to  refer,  will  be  exhausted. 
Indeed,  it  is  next  to  impossible  now  to  get  some  of  the  past 
issues  of  BROADCASTING  because  the  great  demand  from 
subscribers  has  exhausted  our  supply. 

A  NEW  BINDER  has  been  produced,  and  we  have 
contracted  for  a  supply,  which  we  believe  answers  your  filing 
and  library  needs.  It  is  neat  and  convenient.  It  is  bound 
like  a  book — looks  like  a  book  in  every  respect  except  that 
you  can  snap  each  current  issue  for  a  year  into  the  cover 
and  remove  it  at  will.  The  narrow  binding  wire  does  not 
cut  or  mutilate  the  copies  in  any  way. 

The  binder  is  pictured  above.  It  holds  24  copies  (one 
year's  issues).  It  is  your  perfect  reference  book  of  the 
year's  business  of  broadcasting. 

Price  $212  Postpaid 

(Your  name  in  gold  25c  extra ) 


BROAtmSTINC 


Washington,  D.  C. 


)roadc3st 

^  Advertisingr 

870  National  Press  Bldg. 


Mrs.  Elliott  Roosevelt 
Assumes  Formal  Control 
Of  KFJZ,  in  Fort  Worth 

MRS.  RUTH  G.  ROOSEVELT, 
wife  of  Elliott  Roosevelt,  second 
son  of  the  President,  took  formal 
possession  of  KFJZ,  Fort  Worth 
local,  April  23,  effective  date  of  the 
FCC's  recent  decision  authorizing 
transfer  of  control  from  Fort 
Worth  Broadcasters  Inc.,  headed 
by  R.  S.  Bishop.  Mr.  Bishop  has 
retired  from  radio  and  the  opera- 
tion of  the  station  is  now  headed 
by  Harry  Hutchinson  as  manager 
and  supervised  by  Mr.  Roosevelt. 

Mrs.  Roosevelt,  who  shares  own- 
ership of  the  station  with  her  hus- 
band under  the  Texas  community 
property  law.  naid  $57..5'^0  fo^-  the 
station,  $12,500  of  which  was  in 
c^ish.  uno'i  FCC  '^rmi-o'cfil  ^■'^  ■'■^o 
deal  and  the  remaindev  navnble  in 
24  enual  quarterly  installments. 
The  FCC  decision  nointed  "nt  that 
Mr.  Roosevelt  "wiU  ^e  f"^ee  to  de- 
vote between  40  pn-^  '^fl'^-  i^-f  his 
timp  to  the  affairs  of  KF-TZ." 

Mr.  Rnos°velt,  nresident  of 
Hearst  Radio  Inc.,  some  of  whose 
statio"  pi^'OD'^^'+'P'^  5>v'5  no^v  in  pro- 

align  the  station  with  others  in 
t>ie  Southwest,  n'^tablv  with  the 
Hearst  gi'oup  of  four  stations  su- 
pervised bv  Neal  Barrett,  vice- 
president  of  Hearst  Radio.  A  net- 
work for  political  broadcasts  has 
already  been  projected. 


New  NBC  Transmitters 
Used  in  Foreign  Service 

TWO  NEW  25,000-watt  shortwave 
transmitters,  enabling  American 
radio  programs  to  penetrate  every 
country  of  Europe  and  all  parts  of 
South  and  Central  America,  have 
been  installed  at  NBC's  interna- 
tional shortwave  station,  W3XAL, 
Bound  Brook,  N.  J. 

Designed  and  constructed  by 
NBC  engineers,  the  new  transmit- 
ters will  operate  through  four  di- 
rective beam  systems  and  two  non- 
directive  antennas,  occupying  24 
acres  at  Bound  Brook.  Plans  are 
under  way  to  sharpen  the  directive 
beams  so  as  to  concentrate  radio 
energy  even  more  toward  Europe 
and  South  America,  according  to 
O.  B.  Hanson,  NBC  vice-president 
and  chief  engineer. 

Completion  of  the  new  transmit- 
ters follows  closely  the  appoint- 
ment of  Frank  E.  Mason,  NBC 
vice-president,  as  director  of  all 
NBC  international  shortwave  ac- 
tivities. Added  to  the  recent  en- 
largement of  the  shortwave  divi- 
sion, these  developments  indicate 
that  NBC,  as  Lenox  R.  Lohr,  NBC 
president,  has  said,  intends  "to  see 
to  it  that  the  United  States  does 
not  lag  behind  other  nations  in  in- 
ternational shortwave  broadcast- 
ing." 

NBC's  shortwave  service  is  given 
16  hours  daily  in  six  different 
languages.  The  backbone  of  the 
service  is  news,  broadcast  in  Eng- 
lish, Spanish,  Portuguese,  French, 
German  and  Italian  16  times  a  day. 
An  increasingly  large  portion  of 
the  program  schedule  consists  of 
entertainment  programs  built 
especially  for  the  peoples  covered 
by  the  service.  In  1937,  NBC  built 
and  broadcast  3,179  programs  for 
foreign  audiences,  and  the  current 
monthly  figures  for  these  transmis- 
sions is  500. 


New  Applications 
Affect  Many  Cities 

ALTHOUGH  nearly  all  new  sta- 
tion grants  by  the  FCC  during  re- 
cent months  have  been  to  communi- 
ties not  now  having  local  outlets, 
with  smaller  communities  seem- 
ingly favored,  applications  during 
recent  weeks  have  been  filed  for  | 
new  stations  in  many  cities  already  | 
having  stations.  In  some  cases  the 
applicants  are  corporations  or  in- 
dividuals already  identified  with 
stations  in  the  same  or  other  com- 
munities. 

A  study  of  recent  applications 
reveals  that  Utica  WUTK  Inc.,  ap- 
plicant for  a  new  100-watt  night 
and  250-watt  day  station  on  1420 
kc.  in  Utica,  N.  Y.,  is  headed  by 
Richard  Balch,  president,  local  in- 
surance man,  with  various  local 
citizens  as  stockholders.  In  Miami, 
the  interests  behind  Miami  Broad- 
casting Co.,  seeking  a  new  100- 
watter  on  1420  kc,  are  disclosed  as 
the  operators  of  WQAM  in  the- 
same  city.  ' 

In  Topeka,  Kan.,  Capitol  Broad- 
casting Co.,  seeking  1,000  watts  on^ 
1120  kc,  is  headed  by  C.  M.  Fitz-^' 
William,  local  oil  man,  and  chair-; 
man  of  the  Democratic  State  Cen-^ 
tral  Committee,  with  Lynn  R.  Brod-' 
rick,  a  newspaper  publisher,  and'tf 
Harry  C.  Castor,  an  attorney,  as- 
the  major  stockholders.  Also  seek-  ^ 
ing  a  new  station  in  Topeka  is  W. 
B.  Greenwald,  operator  of  KWBG,  ; 
Hutchinson,  Kan.,  who  asks  100  " 
watts  night  and  250  watts  day  on  * 
1370  kc,  contingent  upon  the  r 
granting  of  1450  kc.  to  KCMO,  j 
Kansas  City.  Mr.  Greenwald  re-  j. 
cently  disclosed  the  proposed  sale  , 
of  his  Hutchinson  station  [Broad-  j 
CASTING,  April  1]  to  start  a  local  ^ 
station  representation  venture  in  ^ 
New  York.  j 

James  F.  Hopkins  Inc.,  Detroit,  ^ 
operator  of  WJBK,  has  applied  for  , 
a  250-watt  outlet  in  Ann  Arbor,  , 
Mich.  In   Syracuse,  N.  Y.,   Civic  : 
Broadcasting   Corp.,    seeking  100 
watts  on  1210  kc,  is  headed  by  T. 
S.  Marshall,  local  advertising  man, 
with  Lawrence  Sovik,  Syracuse  at- 
torney, and  G.  E.  Hughes,  radio 
and  production  assistant  in  the  ad- 
vertising department  of  the  Shell 
Union  Oil  Co.,  as  the  other  stock-  „ 
holders.    In    Minneapolis,    W.  A. 
Steffes,  president  of  Northwest  Al- 
lied Theater  Owners  Association,.' 
seeks  a  250-watt  daytime  station 
on  1310  kc. 


Mrs.  Gene  O'Fallon 

KATHRYN  D.  O'FALLON,  wife 
of  Gene  O'Fallon,  president  and, 
general  manager  of  KFEL,  Den- 
ver, and  NAB  director,  died  April 
29  following  a  lengthy  illness.  She 
is  survived  by  her  husband,  mo- 
ther, five  children,  four  brothers ' 
and  three  sisters.  Though  not  ac- 
tively engaged  in  broadcasting, 
Mrs.  O'Fallon  was  well  known  in 
the  industry,  having  attended 
many  conventions  and  meetings.  ; 


JAMBS  TODD,  formerly  with 
KFBW,  Fort  Smith,  Ark.,  and  KTUL, 
Tulsa,  has  joined  the  announcing  staff 
of  KOMA,  replacing  Paul  Aurandt 
who  has  been  promoted  to  head  the 
KOMA  news  bureau  and  to  take 
charge  of  special  events.  Main  office 
for  Oklahoma  of  INS  has  been  estab-  '  " 
lished  in  the  KOMA  studios  in  charge 
of  Curtis  Haseltine,  formerly  with  the 
IXS  office  in  Kansas  City. 
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,I)EMA    HARSHBARGER— Mana- 
'■er  of  the  NBC  Hollywood  Artists 
service,  on  May  1  celebrates  her 
;6th    anniversary    as    an  artists' 
jhanager.  Miss  Harshbarger  joined 
i.lhe    NBC    Hollywood    studios  in 
j.[  935,  coming  from  Chicago  where 
j.'ijhe  was  president  of  the  Civic  Con- 
j.ijert  Service  for  many  years  before 
,,j^,elling  it  to  the  network. 


iBan  Francisco  Offices 


OUl 


3f  NBC  Suffer  Damage; 
Manuscripts  Destroyed 

IRE  CAUSING  several  thousand 
ollars  damage  destroyed  the  offices 
r'if  the  NBC  education  aand  audi- 
I'^nce    mail    departments    in  San 
rancisco    April    15.    The  blaze 
^'jfrtarted  at  noon  in  the  third  floor 
"f  f  the  offices  occupied  by  the  NBC's 
jIVestern  Division  Educational  Di- 
f'i'ector,  Arthur  S.  Garbett,  and  his 
'  ssistant,  Miss  Helen  Stewart.  It 
pread  through  a  wooden  partition 

0  the  offices  of  the  audience  mail 
taff,  burning  thousands  of  fan  let- 
ers  and  ruining  mechanical  equip- 
i.ient  used  in  sorting  the  letters. 

1  Garbett,  who  fought  the  blaze 
^>efore  firemen  arrived,  lost  his  only 

opies  of  a  partially  completed 
jianuscript  for  a  book  on  which  he 
lad  been  working  for  years;  por- 
ions  of  a  musical  composition  he 
v^as  writing  under  a  Rockefeller 
"foundation  commission  and  a  num- 
•er  of  rare  volumes  and  other  valu- 
able material.  Office  furniture, 
ilong  with  the  walls,  ceilings  and 
(loors  of  the  offices  were  charred 
nd  blackened;  typewriters  and 
jther  equipment  twisted  and  ruined 
jy  the  flames. 

The  manuscript  of  Garbett's 
iook,  which  dealt  with  the  develop- 
lent  of  radio  and  its  influence 
:.pon  music,  was  burned  beyond 
laving,  as  well  as  many  hundreds 
If  musical  compositions  and  text 
'Ook  material  for  his  system  of 
[eaching  school  children  to  write 
(heir  own  songs,  using  a  five-tone 
cale.  It  was  for  his  work  in  this 
eld  that  he  was  accorded  national 
lecognition  by  educators  and 
''warded  a  fellowship  by  the  Rocke- 
eller  Foundation.  Garbett,  a  pio- 
ieer  radio  writer  and  producer, 
Siriginated  the  Standard  Symphony 
lour  and  Standard  School  broad- 
asts.  Valuable  records  and  music 
sed  in  connection  with  this  pro- 
ram  also  were  lost. 


Regional  Net  Formed 
By  Five  Alabama  Stations 

A  NEW  regional  network,  provid- 
ing coverage  of  Alabama,  has  been 
organized  by  five  stations  in  that 
State:  WSGN,  Birmingham; 
WJBY,  Gadsden;  WSFA,  Mont- 
gomery; WMFO,  Decatur,  and 
WJRD,  Tuscaloosa.  The  group  was 
to  begin  formal  operations  May  1, 
although  it  was  experimentally 
formed  last  year  and  broadcast 
football  games  under  Kellogg  spon- 
sorship in  the  fall.  A  Sunday  af- 
ternoon variety  show,  sponsored 
by  Sears,  Roebuck  &  Co.,  has  al- 
ready been  signed  by  the  new  net. 

Headquarters  will  be  in  Birming- 
ham. Programs  may  be  originated 
at  any  of  the  five  stations,  of 
which  WSGN,  WJBY  and  WSFA 
must  be  used  by  the  network's  ad- 
vertisers, WMFO  and  WJRD  be- 
ing optional.  Officers  are:  Henry 
P.  Johnston,  WSGN,  president;  B. 
H.  Hopson,  WJBY,  vice-president, 
Howard  E.  Pill,  WSFA,  secretary. 


Party  Line  Celebrates 

THE  Monticello  Party  Line,  said 
to  be  the  oldest  transcription  seri- 
al on  the  air,  was  broadcast  for 
the  675th  time  April  29.  Sponsored 
by  Dr.  W.  B.  Caldwell  Inc.,  (Syrup 
of  Pepsin)  the  15-minute  strip 
program,  broadcast  five  times  a 
week,  is  produced  and  placed  by 
Cramer-Krasselt  Co.,  Milwaukee 
agency.  Coincident  with  the  event, 
the  cast  held  its  third  annual  ban- 
quet at  the  Drake  Hotel,  Chicago, 
with  officials  of  the  Caldwell  com- 
pany and  the  agency  in  attendance. 
There  has  been  no  talent  change 
in  the  program  in  its  three  years 
on  the  air.  The  program  was  cre- 
ated and  is  still  being  written  by 
Sandra  Michael. 

TO  ACQUAINT  the  engineer  and 
amateur  with  the  theory  and  practice 
of  quartz  crystal  frequency  control, 
Bliley  Electric  Co.,  Erie,  Pa.,  has  pub- 
lished a  booklet  Frequency  Control 
With  Quarts  Crystals.  To  offset  par- 
tially the  cost  of  publication,  the 
booklets  are  sold  through  regular  Bli- 
ley distributors  at  lOe  per  copy  or  may 
be  obtained  directly  from  the  factory 
in  the  Union  Station  Bldg.,  Erie. 

WBZ,  Boston,  on  April  30  filed  an 
application  with  the  FCC  to  move  its 
50,000  watt  transmitter  from  Millis 
to  Hull,  Mass.,  about  11  miles  from 
Boston.  WBZA,  Springfield,  would  re- 
main synchronized  with  WBZ  pend- 
ing action  on  its  application  for  reg- 
ular assignment  on  the  550  kc.  chan- 
nel. The  changed  site,  together  with 
the  new  equipment  and  antenna,  would 
greatly  improve  the  WBZ  signal  in 
the  whole  Eastern  half  of  New  Eng- 
land, it  is  contended. 


With  sincere  appreciation  of 
N.A.B.'s  cfiForts  in  the  past  and 
with  an  expectation  of  greater 
cooperative  solidarity  in  the 
future. 
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New  Improved 

Radio 
Outline  Map 

(31  by  21  >^  Inches) 

Radio  Outline  Map  of  the  United  States  and 
Canada,  showing  the  location  of  all  broadcasting 
stations.  Shown  also  are  county  outlines,  time  zones 
and  the  number  of  stations  in  each  city.  The 
reverse  side  of  the  map  carries  a  complete  log  of 
U.  S.  and  Canadian  broadcast  stations,  alphabeti- 
cally by  state,  city,  and  call  letters,  with  frequencies 
and  powers  shown.  Printed  on  white  ledger  paper 
that  permits  the  use  of  ink.  Mailed  flat. 
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State  Division  of  NAB 
Is  Organized  in  Indiana 

INDIANA  Association  of  Broad- 
casters, a  branch  of  the  NAB,  was 
formed  Api'il  26  at  a  meeting  in 
Indianapolis  attended  by  repre- 
sentatives of  13  stations.  Plans  to 
work  in  close  cooperation  with  the 
NAB  were  drawn  up,  as  well  as 
collective  handling  of  State  radio 
problems. 

Organization  followed  a  drive 
started  some  weeks  ago  by  John 
Fetzer,  of  WKZO,  Kalamazoo, 
Michigan  district  director  for  the 
NAB.  Robert  Bausman,  business 
manager  of  WIRE,  Indianapolis, 
was  elected  secretary,  the  only 
office  filled.  Meetings  are  to  be 
held  at  least  four  times  a  year. 

Stations  represented  were  WIRE, 
WFBM,  WGVA,  Indianapolis; 
WO  WO,  WGL,  Fort  Wayne; 
WGBF,  WEOA,  Evansville; 
WBOW,  Terre  Haute;  WIND, 
Gary;  WLBC,  Muncie;  WHBU, 
Anderson;  WSBT  -  WFAM,  South 
Bend. 


Appearances  on  Superpower 


(Continued  from  page  12) 


RAY  LINTON.  Chicago,  has  been  ap- 
pointed sales  representative  of  WPG, 
Atlantic  City,  effective  May  1.  Lin- 
ton, who  recently  made  a  settlement 
of  his  contract  as  representative  of 
WMCA,  New  York,  was  in  that  city 
on  business  in  latter  April. 


KFRU 

• 

COLUMBIA,  MISSOURI 
A  Kilowatt  on  630 

A  Sales  Message  over  KFRU 
Covers  the  Heart  of  Missouri 


channel  stations  are  so  located  geo- 
graphically that  there  would  not 
be  a  proper  distribution  of  service 
resulting  from  such  operation;  that 
increase  in  maximum  power  would 
tend  to  influence  listeners  away 
from  stations  of  other  classes  to 
their  detriment,  and  finally  that 
such  power  would  not  tend  toward 
a  fair,  efficient  and  equitable  dis- 
tribution of  transmission  and  re- 
ception among  the  states  and  com- 
munities within  the  meaning  of 
Section  307  of  the  Communica- 
tions Act. 

Technical  Objections 

The  NIB  petition  filed  by  Ed- 
ward A.  Allen,  WLVA,  Lynchburg, 
as  president,  recited  that  the  or- 
ganization is  composed  of  a  "large 
number"  of  stations  and  that  it  is 
opposed  to  any  change  in  Rule  117 
at  the  present  time.  Twenty-five 
reasons  were  recited,  which  in  gen- 
eral tenor  coincided  with  those  of 
the  regional  group.  Added,  how- 
ever, were  a  series  of  technical  ob- 
jections not  raised  in  the  regional 
appearance. 

Any  change,  it  was  held,  will  in 
general  result  in  objectionable  in- 
terference to  the  service  of  exist- 
ing stations;  any  purported  im- 
provement or  enlargement  of  ex- 
isting service  area  by  superpower 
stations  will  not  offset  the  loss  of 
service  area  incun-ed  to  existing 
stations  by  reason  of  intez-ference, 
economic  and  social  results,  it  was 
held. 

Moreover,  the  local  petition  said 
the  program  requirements  and 
needs  of  the  country  as  well  as 
specific  areas  do  not  require  the 
use    of    higher    power    than  50,- 


StQfi  IVttlt  Spiin^  .  .  . 

The  rich  Capital  District,  solidly  prosperous  with  highly 
diversified  industry,  isn't  concerned  with  sales-chart  val- 
leys, and  is  stepping  out  briskly  for  its  usual  profitable 
Spring.  WOKO,  favorite  of  listeners  and  advertisers  alike, 
will  put  you  in  step,  too. 

WOKO — In  the  Heart  of  ''The  State  that 
Has  Everything^^ 

Harold  E.  Smith,  General  Manager 
John  Blair  and  Company,  National  Representatives 

STATION       W  O  K  O   ALBANY,  N,y. 


000  watts  by  clear  channel  sta- 
tions. It  was  also  contended  super- 
power would  "seriously  affect  and 
upset  the  proper  balance  of  the 
program  requirements  of  the  pub- 
lic and  tend  to  decrease  the  com- 
petition with  and  the  grade  of 
service  rendered  by  other  existing 
stations." 

Because  of  increased  advertising 
rates,  additional  capital  invest- 
ment and  operating  expenses  en- 
tailed by  superpower,  said  the 
local  petition,  "serious  social,  eco- 
nomic and  monopolistic  situations 
will  be  created  which  will  seriously 
and  adversely  affect  the  character 
of  program  service  now  rendered 
and  which  would  otherwise  be  ren- 
dered in  the  future  by  existing 
stations." 

From  a  regulatory  standpoint, 
the  petition  held  that  a  maximum 
limit  of  power  is  justified  and  that 
there  is  no  need  for  changing  the 
present  limit.  Moreover,  it  was 
contended,  the  nuisance  and  serv- 
ice ranges  of  a  500,000-watt  sta- 
tion are  such  as  to  "cause  serious 
international  problems  with  re- 
spect to  interference  and  sei'vice 
to  and  from  other  countries." 

Existing  defects  in  the  plan  of 
allocation  and  distribution  of 
broadcast  service  should  be  cor- 
rected first,  NIB  claimed,  holding 
that  an  increase  in  the  maximum 
power  that  may  be  used  by  any 
station  now  assigned  to  a  clear 
channel  will  tend  to  freeze  the 
present  plan  of  allocation  and  pre- 
vent flexibility,  of  detriment  to 
broadcasting  requirements  of  the 
public  as  well  as  of  existing  sta- 
tions. It  was  added  that  the  pres- 
ent plan  of  clear  channel  duplica- 
tion was  based  on  "an  idealistic 
engineering  theory  rather  than 
listener  requirements,"  and  that 
this  plan  should  be  corrected  in 
order  to  better  meet  the  public 
listener  requirements  before  allo- 
cating additional  power  to  clear 
channel  stations.  Finally,  it  was 
held  that  increased  service  by 
clear  channel  stations  can  be  ob- 
tained through  more  efficient  and 
modern  installations  and  equip- 
ment and  at  a  more  economical 
cost  than  by  increasing  the  power 
above  50,000  watts. 


AMERICAN  or 
[UROPfAN  PIAN 


WBNX; 


NEW 
YORK 

1000  WATrS  DAV  AND  NIONT 


On  behalf  of  the  Clear  Channel 
Group,  Mr.  Caldwell  also  filed  an 
appearance  setting  forth  reasons 
why  Rule  117  should  be  amended 
through  elimination  of  the  pres- 
ent maximum  power  limitation.  He 
contended  that  power  of  less  than 
50,000  watts  and  particularly 
power  as  low  as  5,000  watts  on 
clear  channels  fails  to  serve  pub- 
lic interest  and  constitutes  a 
"wasteful  use"  of  a  clear  channel. 
This,  he  added,  failed  to  accom- 
plish the  principal  purpose  for 
which  such  stations  were  estab- 
lished— providing  broadcast  recep- 
tion over  wide  areas  to  small 
towns  and  villages  and  to  rural 
and  sparsely  settled  areas  not 
within  the  service  range  of  any 
other  class  of  station  and  having 
no  means  of  securing  broadcast  re- 
ception other  than  through  clear 
channel  stations. 

Pointing  out  that  28  of  the  pres- 
ent channels  are  using  power  of 
50,000  watts  and  in  one  instance 
of  500,000  watts,  the  clear  channel 
petition  held  the  present  maximum 
limitation  constitutes  "an  unneces- 
sary and  unreasonable  obstacle  to- 
present  and  future  improvement 
of  broadcast  service  in  the  United 
States."  Removal  of  the  maximum 
limitation  is  preferable,  it  was 
held,  so  that  with  progress  in  the' 
art  the  Commission  may  consider 
and  act  on  each  application  for  in- 
crease in  accordance  with  the 
showing  made,  without  having 
either  to  amend  its  regulation  or 
to  grant  authorizations  not  in  ac- 
cord with  them. 

This  proposal,  it  was  said,  should 
not  be  construed  as  an  expression 
of  opinion  by  clear  channel  sta 
tions  that  increases  of  power  to! 
500,000  watts  should  be  accorded) 
immediately  on  all  of  the  28  clear! 
channels  in  question  or  that  any 
particular  application  now  pending 
should  be  granted. 

Need  for  Good  Service  |, 

"The  licensees",  said  the  Cald- 
well statement,  "recognize  that 
each  present  and  future  applica- 
tion must  be  considered  separately; 
and  on  its  individual  merits  and 
must  be  determined  on  the  show 
ing  made  with  respect  thereto' 
They  urge,  however,  that  the  pro- 
posed amendment  of  Rule  111 
should  extend  equally  and  without 
discrimination  to  all  28  channels, 
without  regard  to  whether  appli- 
cations for  increased  power  hap- 
pen to  be  now  pending  before  tht 
Commission  on  any  particulai 
channel."  ; 

The  appearance  recited  need  foi 
the  proposed  increased  service  anc 
related  what  constitutes  good  serv 
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|;e  by  broadcast  stations.  It  also 
fnphasized  the  purported  inade- 
jiacy  of  present  service  in  rural 
iireas,  pointing  out  that  it  is  esti- 
j.ated  that  41%  of  the  country's 
^ital  area  receives  no  service  from 
py  broadcast  station  during  day- 
]me  or  only  inferior  signals. 

It  was  estimated  that  80%  or 
I. ore  of  the  country's  total  area 
;ceives  no  night  service  from  any 
roadcast  stations  other  than  clear 
lannel  stations  and  that  large 
Drtions  of  such  areas  receive  only 
ferior  signals. 

It    was    contended    that  large 
reas  of  the  country,  rural,  resi- 
[  jntial  and  city,  embracing  a  sub- 
)  .antial  portion  of  the  population, 
;'iceive  nighttime  service  from  sta- 
Uons  insufficient  in  number  to  af- 
i.!)rd  an  adequate  choice  of  pro- 
iJrams  or  any  assurance  of  con- 
nuous  availability  of  an  adequate 
lioice.  All  these  problems,  it  was 
Jmtended,  could  be  improved 
[irough  operation  of  stations  of 
[)0,000  watts  power.  Interference 
om  foreign  stations,  notably 
uba  and  Mexico,  would  be  neu- 
alized  or  reduced  by  such  opera- 


Economic  and  Social  Factors 

It  was  held  that  stations  now 
erating  on  clear  channels  are  so 
cated  geographically  that  an  in- 
case in  their  power  will  tend  to 
ing  about  a  proper  distribution 
service,    particularly    to  the 
^liral  and  other  areas  now  inade- 
jaately  served.  This  would  tend 
iward  a  "fair,  efficient  and  equit- 
iDle  distribution  of  transmission 
'"l  |.id  reception  from  the  states  and 
f  |)mmunities"  within  the  meaning 
the  Communications  Act. 
Another  phase  of  the  report  cov- 
,  -ed  economic  and  social  factors 
,,-id  tended  to  answer  criticisms  of 
■iperpower  in  connection  with 
"asiness  of  other  stations.  Among 
jfher  things,  it  was  pointed  out 
j  liat  the  results  of  previous  in- 
d  I -eases  of  power  of  clear  channel 
a'j  ations  have  not  had  the  effect  of 
a  jmcentrating  economic  and  social 
JySJwer  and  influence  in  clear  chan- 
ncpjel  stations.  On  the  contrary,  it 
w-tes  contended  that  benefits  have 
to  qisulted  to  other  classes  of  sta- 
to- 

,r 
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SYNDICATE  of  business  men  is 
ported  from  London  to  be  contem- 
■ating  the  erection  of  a  high  power 
ation  in  Liechtenstein,  small  state 
'tween  the  Austrian  and  Swiss  fron- 
ers.  Purpose  is  to  broadcast  spon- 
red  programs  for  European  listeners 
ong  the  lines  of  those  of  the  200,000- 
att  Radio  Luxembourg,  privately- 
[l^ned  on  232  kc,  which  commands  an 
[iiormous  audience  when  government 
ation  programs  become  too  drab. 


■  CC"  Ready! 


You  can  have  for  the  asking 
a  new  32-page  book  showing 
the  most  startling  survey  in 
Chicago  Radio  History,  field  in- 
tensity surveys  and  data  that 
prove  these  stations  A  merica's 
greatest    publicity    investment  I 

WGES-WCBD-WSBC 
Chicago 


By  Popular  Demand 

AFTER  asking  his  fans  over 
the  air  whether  he  should 
run,  and  getting  54,900  re- 
plies in  the  affirmative,  W. 
Lee  O'Daniel,  president  of 
the  Hillbilly  Flour  Co.,  Fort 
Worth,  currently  sponsoring 
four  programs  weekly  over 
WBAP  in  that  city  in  which 
he  is  featured  personally  as 
rn.  c.  with  a  fiddle  band 
known  as  the  Hillbilly  Boys, 
announced  his  candidacy  for 
Governor  of  Texas  during 
his  April  24  broadcast.  Mr. 
O'Daniel  is  one  of  WBAP's 
pioneer  sponsors  and  was 
formerly  president  of  the  lo- 
cal Chamber  of  Commerce. 


Standards  for  Ultras 

STANDARDS  of  good  engineering 
practice  applicable  to  noncommer- 
cial educational  broadcast  stations, 
recently  authorized  bv  the  FCC  in 
the  ultra-high  frequencies,  were  an- 
nounced recently  for  the  informa- 
tion of  prospective  applicants  for 
such  facilities.  The  standards  cover 
such  matters  as  transmitter  and 
antenna  location,  type  of  antenna 
system,  transmitter  design  and  con- 
struction, installation  of  equipment, 
and  general  station  or)eration.  The 
data  was  prepared  by  the  FCC  En- 
gineering Department  after  numer- 
ous requests  from  prospective  edu- 
cational applicants  for  information 
to  govern  operation  of  these  non- 
commercial stations  designed  to 
further  the  use  of  radio  for  strict- 
ly academic  purposes. 

Drops  KSL  Duties 

APPOINTMENT  in  April  of  Bis- 
hop Sylvester  Q.  Cannon  to  an 
apostleship  in  the  Latter  Day 
Saints  (Mormon)  Church  has  re- 
lieved him  of  the  financial  direc- 
tion of  KSL,  Salt  Lake  City,  in 
which  as  president  of  the  operat- 
ing corporation  he  has  represented 
the  church's  majority  stockhold- 
ings. His  successor  in  handling 
KSL  finances  has  not  yet  been 
chosen.  Bishop  Cannon,  accompa- 
nied by  Sylvia  Cannon,  KSL  stu- 
dio manager,  has  gone  to  Hawaii 
for  a  vacation. 


McKESSON  &  ROBBINS,  Bridge- 
port, Conn.  (Pursang),  will  start 
daily  one-minute  WBS  transcriptions 
on  an  unannounced  list  of  stations 
May  9. 
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On  the  Air  Starting 
MAY  1,  1938 
Affiliated 
tort  Worth  Star-Telegram 

KGKO 


FULL  TIME  KBC  OUTLET 

MIDWAY  BETWEEN 

FORT  WORTH  W  DALLAS 


CBS  Adult  Board  Study 
Leads  to  Three  Programs 

RESULTING  from  recommenda- 
tions of  CBS'  Adult  Education 
Board,  three  series  of  broadcasts 
have  been  arranged  for  the  net- 
work. The  first,  A7nericans  at 
Work,  started  on  April  28  and  will 
be  heard  each  Thursday  at  10:30- 
11  p.  m.  It  is  designed  to  give  a 
comprehensive  picture  of  the  na- 
tion in  all  fields  of  endeavor,  and 
the  first  broadcast  deals  with 
workers  in  tunnels.  Other  inter- 
views will  come  from  factories, 
restaurants,  locomotives  and  shops. 

The  second.  Living  History,  a 
Wednesday  evening  series  to  start 
May  4,  will  have  Prof.  Allan  Nev- 
ins  of  Columbia  University  as 
guest  commentator.  This  will  be  a 
quarter-hour  program,  devoted  at 
the  beginning  to  American  history. 
At  the  end  of  each  program  a  se- 
lected era  will  be  announced  as  the 
subject  of  the  following  broadcast, 
and  listeners  will  be  invited  to  sug- 
gest outstanding  highlight  events 
of  the  period. 

Third  is  a  Friday  evening  series. 
Adventures  in  Science,  starting 
May  6,  also  to  be  a  quarter-hour 
show,  with  Dr.  Lawrence  Kelso 
Frank,  associate  director  of  edu- 
cation  of  Rockefeller  Founda- 
tion's general  education  board,  as 
permanent  commentator.  World- 
famous  scientists  will  be  guests. 
The  programs  will  survey  modern 
scientific  achievement  and  the 
drama  of  its  significance  and  ap- 
plication in  everyday  life.  The  first 
broadcast  will  be  titled  "The 
World  is  Hungry". 


PERFORMANCE 
O  F    Y  O  U  R 


"TWO  FOR  ONE" 

2  MARKETS  for  One... 

The  Northwest's  two  leading  cities, 
Minneapolis  and  St.  Paul,  with  net 
retail  sales  of  One  Million  Dollars, 
plus  a  substantial  percentage  of  the 
rich   surrounding  trade  area. 

2  SERVICES  for  One  .. . 

Top-ranking  radio  features.  NBC 
Blue  Network  and  outstanding  Local 
Showmanship. 

Top-rankin?  ne>vs  and  puhlicity 
through  WTCN's  ownership  by  the 
Twin  Cities'  two  most  influential 
newspapers — Minneapolis  Tribune  and 
St.  Paul  Dispatch  -  Pioneer  Press. 
Over  300.000  circulation. 

Two-fold  VALUE  for 
Every  dollar  at  work  for 
you  on 

WTCN 

"In  the  Twin  Cities" 

Owned  and  Operated  by 
MINNEAPOLIS  TRIBUNE 
ST.   PAUL  DISPATCH- 
PIONEER  PRESS 
FREE  AND  PETERS,  INC. 
National  Representatives 


RECENT  IDECO 
VERTICAL 
RADIATOR 
INSTALLATIONS 

K  OA — Denver 
KPLC — Abilene.  Tex. 
KOL— Seattle.  Wash. 
KRNT — Des  Moines 
KRLH— Midland.  Tex.  ^ 
KECA — Los  Angeles 
KFWB— Los  Angeles 
KEH  E — Los  Angeles 
KSTP— St.  Paul.  Minn 
KRBC — Paris.  Tex. 
KOMA — Oklahoma  City 
WMT— Cedar  Rapids, 
la. 

WPAR — Parkersbiirg. 

W.  Va. 
WMMN— Monongah. 

W.  Va. 
WFBM — Indianapolis 
WGPC— Albany,  Ga. 
WSYR— Syracuse.  N.Y. 
WBLY— Lima,  Ohio 
WNOX— Knoxville, 

Tenn. 

WMAQ— Chicago 
WOPO — Cincinnati 
WDZ— Tuscola,  Ml. 
WPTF— Raleigh,  N.  C. 
WH 10— Dayton,  Ohio 
WLBL— Auburndale. 
Wis. 

WCAT— Rapid  City, 

S.  D. 
WGL— Fort  Wayne, 

Ind. 

WPDH— Richmond, 
Ind. 

W  FLA— Clearwater, 
Fla. 

WGH— Newport 

News,  Va. 
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Nevlo's  Carnival 

NEVLO  Co.,  San  Antonio  (pro- 
prietary) is  sponsoring  the  Beck- 
mann  &  Gerety  carnival  during 
the  summer  and  will  use  a  mini- 


mum of  six  quarter-hour  broad- 
casts weekly  on  at  least  60  sta- 
tions in  towns  on  the  carnival's 
schedule.  Tieups  will  be  made  with 
local  drug  stores. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National   Press   Bldg.,   Wash.,   D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 

National  Press  Bldg.       Nat.  4048 
Washington,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consulting  Radio  Engineer 

982  National  Press  BIdq. 
Washington,  D.  C. 


JOHN  BARRON 

Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 


HECTOR  R.  SKIFTER 

Consulting    Radio  Engineer 

FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 

SAINT  PAUL,  MINNESOTA 


PAUL  F.  GODLEY 

(Consulting  "^adio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


PAGE  &  DAVIS 

Consulting    Radio  Engineers 
Munsey  Bldg.  District  8456 

Washington,   D.  C. 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
2935  North  Henderson  Avenue 
Telephones   3-4039   and  5-294B 
DALLAS,  TEXAS 


FIELD    STRENGTH — 
QUESTIONNAIRE 
SURVEYS 

350  MADISON  AVE. 
NEW  YORK  CITY 
Murray   Hill  2-2046 


HERBERT  L.  WILSON 

Consulting  Radio  Engineer 

Design  of  Directional  Antennas 
and  Antenna  Phasing  Equip- 
ment, Field  Strength  Surveys, 
Station  Location  Surveys. 

260  E.  161st  St.  NEW  YORK  CITY 


ROBERT  S.  RAINS 

Special  Consultant 

Accounting  Taxes 

Munsey  Building — V/ashington,   D,  C. 
Telephone:  Metropolitan  2430 
Robert  S.  Rains 
Former  Special  Consultant 
Federal  Communications  Commission 


R.  D.  MARTIN 

Consulting  Engineer 

Field  Surveys 
Over  all  Transmitter  and 
Antenna  Testing 


7  S.  Howard  St. 


Spokane,  Wash. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N.  Y. 


Pooch  With  a  Past 

NEWEST  addition  to  the 
Mark  Ethridge  (of  the  NAB 
Ethridges)  family  residing 
in  suburban  Louisville,  is  a 
hound  of  doubtful  ancestry. 
Best  reports  are  that  he  is 
approximately  one  -fourth 
Dachshund,  about  a  like 
amount  beagle,  a  smattering 
of  Irish  setter,  and  the  bal- 
ance anonymous.  He  has  one 
long  ear  and  the  other  slight- 
ly moth-eaten,  a  blue  eye  and 
a  red  one,  long  hind  legs  and 
rather  short  forelegs.  After 
an  executive  session,  the 
three  Ethridge  children 
named  him  "Czar." 


KOIL  to  Join  CBS 

KOIL,  Council  Bluffs-Omaha,  wil 
become  an  affiliate  of  CBS  at  b 
unannounced  date,  probably  som^ 
time  in  the  fall,  the  earliest  po: 
sible  time  for  the  switchover  heir,  | 
at  the  end  of  daylight  saving  tim 
Sept.   25.   Realignment  will  gi'^ 
CBS  an  outlet  in  Omaha,  which 
has  heretofore  been  serving  fro 
KFAB,  Lincoln.  No  other  chang( 
in  that  area  are  expected  as  NBC 
Red  programs  are  carried  by  WC 
in  Omaha.  KMA,  Shenandoah,  It 
about  50  miles  away,  joins  NB( 
Blue  on  May  1.  KFAB  is  somv 
what  closely  cemented  to  CBS, 
it  operates  during  the  evening 
synchronization  with  WBBM,  CB.' 
owned   outlet   in   Chicago.  KOI 
was  originally  a  CBS  outlet. 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Sltnatioiu  Wanted.  7e  per  word.  All  other  classi- 
fications, 12c  per  word.  Minfamnn  eharr*  Jl.OO.  Payable  in  advance. 
Forms  close  25tli  and  lOtk  ol  month  preeedine  issues. 


Help  Wanted 


SALESMAN  —  two.  Drawing  account 
against  twenty  per  cent  commission.  Ex- 
perienced and  aggressive  men  wanted.  Box 
974,  Broadcasting. 

Salesman  for  basic  network  station  lo- 
cated in  good  territory.  Small  sales  staff. 
Excellent  opportunity  for  right  man.  Write 
in  detail  to  Box  969,  BROADCASTING. 

Wanted — Commercial  manager  who  wants 
to  get  into  his  own  business.  Have  radio 
station  to  lease.  Illness  only  reason.  Give 
character  and  business  references.  Box  955, 
Broadcasting. 

S'tua+ion  Wanted 

Continuity  writer.  Advertising  and  mar- 
keting consultant.  Brilliant  record  of 
achievement.  Box  967.  Broadcasting. 

Sales  manager.  Exceptional  qualifying 
background.  Young.  Producer.  College. 
Box  966,  Broadcasting. 

Announcer,  production  manager  con- 
tinuity writer.  Extraordinary  background. 
High  type.  College.  Box  968,  Broadcast- 
ing. 

Want  announcing  position  with  small 
progressive  station.  Can  furnish  refer- 
ences and  experience  data.  Write  Box  971. 
this  magazine. 

Sober,  experienced  sales  and  production 
manager  open.  Builds  programs  and  sells 
them.  Network  experience.  News,  sports, 
specials.  Box  962,  Broadcasting. 

Experienced  radio  operator.  Transmitter, 
control  room,  accurate  Transradio.  Robert 
Kazragis,  4535  So.  California  Ave.,  Chica- 
go. 111. 

Operator  needs  work.  Has  A-1  refer- 
ences. Experience  on  5-KW  and  1-KW. 
Write  N.  W.  Radio-Television  Inst.,  2530 
Hennepin  Ave.,  Minneapolis,  Minnesota. 


Invest  in  Proven  Experience! 

Increase  station  income  with  the  as- 
sistance of  two  experts :  A  program  man- 
ager with  extensive  network  and  promo- 
tional background ;  and  engineer  who  un- 
derstands all  phases  of  transmitter  and 
studio  operation.  This  is  worth  investigat- 
ing. Box  975,  Broadcasting. 


News  editor  and  commentator.  Six  years 
newspaper  experience  in  Europe  and  Chi- 
cago with  Chicago  Daily  News.  Good  mic- 
rophone voice.  31  years  old.  Available  now. 
Address  Box  970,  Broadcasting. 

Does  your  station  need  technical  reno- 
vating ?  Progressive  engineering  easily  ac- 
complished by  chief  engineer  with  ten  years 
experience.  Unlimited  energy,  enthusiasm, 
efficiency,  ability  and  foresight  guaranteed. 
Box  965,  Broadcasting. 

Engineer  first  class  radiotelephone  li- 
cense. Have  designed  and  built  radio  equip- 
ment. Copy  code.  Now  employed.  Desir- 
ous of  working  for  small,  progressive  sta- 
tion regardless  of  location.  Box  964, 
Broadcasting. 


Situations  Wanted  (Con'td.)  s 

 i 

Executive  and  accountant,  formerly  6:^ 
ployed  as  assistant  general  manager,  bv 
iness  manager,  treasurer  and  chief 
countant  of  a  chain  operating  ten  st 
tions.  Desires  position  of  station  manag. 
business  manager  also  willing  to  supi 
vise   accounting.    Box   959,  Bboadcastii 


Station  manager  or  executive,  nationa 
known  radio  figure  with  combined  expi 
ience  as  executive  and  producer-perform- 
wants  chance  to  build  up  local  station  w' 
commensurate  returns.  Knowedge  of  pi 
motion,  sales,  public  relations.  Broad  cc 
tacts  and  directive  resourcefuness.  B 
972,  Broadcasting. 


Broadcast  Engineer 

Broadcast  and  communications  work  sir 
1920  ;  Age  36  ;  native  U.  S.  ;  married  ;  < 
perienced  operation,  maintenance,  sup- 
vision  broadcast  transmitter  and  stuc 
equipment.  First  phone,  first  telegraph 
cense  since  1927.  Knows  music.  Wai 
permanency.  Now  employed.  Box 
Broadcasting. 


Present  studio  manager  eastern  static 
over  four  years  active  experience,  desii 
better  opportunity.  All-around  man,  equa 
at  home  announcing,  programming,  wi 
ing,  managing.  Also  holds  first  class  op 
ator's  license  :  experienced  with  short  we 
equipment.  Available  short  notice ;  go  ai 
where ;  references.  Box  961,  Broadcastii- 


Commercial  manager  with  reputati 
for  getting  and  keeping  the  business 
well  as  building  shows  with  a  punch,  c 
sires  connection  that  will  offer  better  c 
portunities  than  present.  University  gr; 
uate  with  newspaper  background.  Will  c( 
sider  job  with  station  desiring  increa; 
revenue  as  well  as  build  up  among  age 
cies,  advertisers,  and  listening  audien 
Box  960,  Broadcasting. 


For  Sale 


For  sale.  Western  Electric  type  6-B  1( 
watt  radio  transmitter.  Now  in  use.  Ct 
verted  to  5000-volt  plate  supply.  Will  m 
all  FCC  requirements  as  to  frequency  s 
bility,  modulation,  and  distortion.  Can 
seen,  or  write  Radio  Station  WSFA,  Mo' 
gomery,  Alabama.  Price  very  low  for  qu 
sale.   Delivery  after  May  15. 


Wanted  to  Buy 


Will  buy  one  hundred  watt  station. 
958,  Broadcasting. 


Will  purchase  full  or  part  interest 
station,  preferably  in  East.  Locality  mi 
be  productive  now  or  potentially,  wh< 
energetic,  experienced  management  c 
make  organization  powerful  and  profita 
community  factor.  Replies  will  be  cor 
dential.   Box   973,  Broadcasting. 


For  Rent — Equipment 


Approved  equipment,  RCA  TMV-7f 
field  strength  measuring  unit  (nev 
direct  reading ;  Estiline  Angus  Automa 
Recorder  for  fading  on  distant  statioi 
G.  R.  radio  frequency  bridge  :  radio  oscil 
tors,  etc.  Reasonable  rental.  Allied  1 
search  Laboratories,  260  East  161st  Stre 
New   York  City. 
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'rogram  Is  Listed 
or  Ohio  Institute 

|ook  to  Preside  at  Columbus; 

*  "Iroadcasters  to  Attend 

a:! 

gi  ,!INTH  annual  Institute  for  Edu- 
jition  by  Radio  of  Ohio  State  U. 
jill  meet  in  Columbus,  May  2-4. 
Ir.  James  R.  Angell,  NBC  educa- 
tional counselor,  will  talk  on  "The 
'luzzling  Perplexity  That  is  Ra- 
*io",  May  3,  and  the  presiding  of- 

j-cer  will  be  Dr.  George  F.  Zook, 
ilresident  of  the  American  Council 

4.1!  Education. 

Designed  to  bring  together 
poadcasters  and  educators  for  dis- 

B  [jission  of  mutual  problems  in  the 

5  ypchnique  of  radio  education,  the 
jistitute  will  be  divided  into  study 
roups.  Participating  in  a  panel 

_  Jseussion  on  radio  technique  will 
b  E.  M.  Kirby,  educational  direc- 
lir  of  WSM,  Nashville;  Harold  B. 
llcCarthy,  program  director  of 
''HA,  Wisconsin  U.;  Allen  Miller, 
lirector  of  University  Broadcast- 

+tg   Council,    Chicago;    Julius  F. 

)  leebach  Jr.,  program  director  of 

-  -tutual ;  Judith  Waller,  educa- 
tional director,  NBC  central  divi- 
on;  Byron  B.  Williams,  program 
frector  WOSU,  Ohio  State  U. 

JJf^  The  study  groups  will  discuss 
'lese  subjects  under  these  leaders: 

^igricultural    broadcasts,  Wallace 

"ijadderly,   acting   chief   of  radio 

J,%rvice,  U.  S.  Dept.  of  Agriculture; 

Jfphool  broadcasts,  Paul  T.  Ran- 
■in,  Detroit  public  schools;  radio 

\  j'jurses  in  universities,  Cline  M. 
oon.  New  York;  research  in  ra- 

--io  education,  Frank  N.  Stanton, 
BS  manager  of  market  research; 
'.chnical  radio  developments,  J. 
[.  Dellinger,  chief  of  radio  of  U. 

3jt.  Bureau  of  Standards;  broad- 
asts  for  general  education,  Sterl- 
iiig  Fisher,  CBS  director  of  radio 

i^alks  and  education. 

Round  Table  Meetings 

^  'l  Round  table  discussions  will  in- 
js  ude  the  following  topics  and  lead- 
^■ship:    Listener  participation, 
pseph  Ries,  educational  director 
>    WLW,    Cincinnati;  dramatic 
jTograms,  Philip  Cohen,  New 
.  ork  U.  Workshop ;   science  pro- 
rams,  Harry  A.  Carpenter,  Ro- 
aester  Public  Schools;  discussion 
rograms,  Alice  Keliher,  Progres- 
ve    Education    Assn.;  handling 
bntroversial   issues,   Frederic  A. 
*pllis,  assistant  to  president,  CBS; 
T-aining  and  selection  of  college 
-ficulty    members    for  broadcast- 
i  ig,  Robert  J.  Coleman,  program 
-f-irector  of  WKAR,  Michigan  State 
;*:ollege;   the  radio   workshop,  B. 
c,;;.  Darrow,  educational  dii-ector  of 
w'/BEN,  Buffalo. 

=    The  morning  session  of  May  4 
jf  ill  be  led  by  Franklin  Dunham, 
j  BC  educational  director,  who  will 
-discuss  "Planning  for  the  Listener." 
^lise  Sprott,  of  the  British  Broad- 
--isting  Corp.,  will  discuss  "Plan- 
'  ing   Broadcasts   for   Women  in 
, -Teat  Britain."  Cesar  Saerchinger, 
letime  director  of  European 
i-oadcasts  for  CBS  and  now  of 
BC,  will  talk  on  "Planning  Inter- 
ational  Broadcasts." 

*  •  The  closing  session  May  4  will 
E  presided  over  by  H.  V.  Kalten- 
3rn,  CBS  commentator,  and  will 

,  .e  devoted  to  a  demonstration  and 
:;iscussion  of  awards  for  the  insti- 
■ite's  second  exhibition  of  record- 
■igs  of  educational  programs, 
ome  200  entries  have  been  re- 
iived.  Judges  are  Thomas  Rish- 
orth,  of  KSTP,  St.  Paul;  Belmont 


Solution  of  Booster  Problem  Claimed 
In  Application  Submitted  by  WFBR 


SOLUTION  of  the  problem  of  ad- 
jacent secondary  area  coverage  by 
the  "satellite"  or  "booster"  station 
method  is  claimed  in  an  applica- 
tion filed  with  the  FCC  April  30  by 
WFBR,  Baltimore,  for  a  synchro- 
nized outlet  in  Frederick,  Md., 
some  46  miles  distant. 

Seeking  variable  power  of  from 
10  to  100  watts,  the  application  is 
for  an  experimental  grant  to  test 
the  efficiency  of  such  remote  syn- 
chronized operation. 

Wire  Synchronization 

WFBR  operates  on  the  1270  kc. 
regional  channel,  and  on  April  28 
was  granted  increased  power  to 
1,000  watts  night  and  5,000  watts 
day.  The  satellite  station  would  be 
synchronized  by  wire,  under  tech- 
nical plans  devised  by  Paul  God- 


ley,  consulting  engineer,  and  sub- 
mitted to  the  FCC  by  Louis  G. 
Caldwell  and  Reed  T.  RoUo,  WFBR 
counsel. 

It  was  claimed  that  a  "highly 
desirable  increase  in  the  efficiency- 
of-use"  of  the  1270  kc.  channel  in 
the  Baltimore  area  would  be  pro- 
cured through  the  proposed  exper- 
imentation, without  increase  in  the 
interference  to  co-channel  or  adja- 
cent channel  stations  now  in  opera- 
tion. 

The  proposed  synchronization 
method,  it  was  pointed  out,  is  not 
new,  since  similar  experiments  now 
are  being  conducted.  The  proposed 
station  would  not  originate  pro- 
grams but  would  simply  be  a  "re- 
peater" stations  for  the  Frederick 
area. 


Royal  Amateur 

AMATEUR  radio  being  the 
hobby  of  His  Highness 
Prince  Abdel  Moneim  0  f 
Egypt,  he  took  occasion  dur- 
ing the  International  Tele- 
communications Conference 
which  ended  at  Cairo  early 
last  month  to  bring  together 
two  other  distinguished 
"hams"  for  a  dinner  at  the 
Egyptian  Club.  Consorting 
thus  with  royalty  were  K.  B. 
Warner,  secretary  of  the 
American  Radio  Relay 
League,  and  Arthur  Watts, 
president  of  the  Radio  So- 
ciety of  Great  Britain,  who 
were  in  Cairo  representing 
amateur  interests. 


Firm  Incorporated 

INCORPORATION  papers  have 
been  issued  to  Network  Features 
Inc.,  with  offices  at  70  W.  40th  St., 
New  York.  As  reported  in  Broad- 
casting, April  15,  the  company  be- 
gan operations  with  The  Lamp- 
lighter, on  Mutual  under  cooperat- 
ing shoe  sponsorship.  The  organi- 
zation is  building  and  selling  radio 
features  for  network  broadcasting 
and  syndicating  live  radio  features 
with  different  sponsors.  Leon  A. 
Friedman,  radio  director  of  Sterl- 
ing Adv.  Agency,  formerly  head  of 
his  own  agency  and  of  the  radio 
departinent  of  Cramer-Tobias,  is 
president  of  the  new  firm. 


Farley,  National  Education  Assn.. 
and  Kenneth  Bartlett,  Syracuse  U. 

Ohio  State  U.  is  presently  offer- 
ing 10  courses  in  radio  with  six  de- 
partments cooperating  under  the 
direction  of  a  radio  education  com- 
mittee. A  daily  15-minute  newscast 
is  broadcast  on  WOSU,  university 
station,  by  journalism  students 
who  prepare  the  news.  More  than 
30  journalism  students  participate 
in  the  daily  news.casts  as  well  as  in 
a  15-minute  weekly  program  of 
campus  news  on  WOSU  and 
WBNS,  and  a  series  of  21  resume 
broadcasts  of  spring  sports  events 
on  WOSU.  Courses  offered  include 
radio  advertising,  radio  in  educa- 
tion, radio  management,  program 
direction,  engineering,  continuity, 
music  and  announcing. 


Salute  to  Costa  Rica 

SPECIAL  programs  in  Spanish, 
saluting  Station  T14-NRH  of  Her- 
edia,  Costa  Rica,  on  its  tenth  an 
niversary  May  4,  were  to  be  broad- 
cast by  Crosley  Radio  Corp. 
through  its  international  short- 
wave station  W8XAL,  adjunct  to 
WLW.  To  commemorate  the  occa- 
sion, the  Crosley  outlet  will  salute 
Armando  Cespedes,  operator  of  the 
Costa  Rican  station,  with  music  by 
0  c  t  a  v  i  0  Bermundez,  who  is  a 
Crosley  foreign  representative,  and 
a  special  bi'oadcast  by  Aristides 
Nodarse,  Cuban  student  at  Cincin- 
nati University,  who  broadcasts  a 
nightly  news  feature  in  Spanish 
over  the  shortwave  outlet. 


Radio  Men  Guarded 

RICHARD  BROOKS,  news  com- 
mentator of  WNEW,  New  York, 
goes  home  from  the  station  with  a 
police  escort  each  night  since  April 
25  when  he  made  adverse  remarks 
about  Hitler  in  connection  with 
New  York  Nazi  activities.  By  let- 
ter and  telephone  he  has  been 
threatened  with  beatings  and  boy- 
cott. Martin  Block  of  the  same  sta- 
tion, for  playing  a  swing  record 
of  "Dinah,"  sung  in  Japanese,  has 
also  found  himself  the  recipient  of 
a  storm  of  telephoned  protests. 


Women  Plan  Award 

CHAIRMAN  Frank  R.  McNinch, 
of  the  FCC,  will  be  the  main 
speaker  at  the  annual  luncheon  of 
the  Women's  National  Radio  Com- 
mittee to  be  held  May  4  at  the  St. 
Regis  Hotel,  New  York,  in  connec- 
tion with  its  award  for  the  great- 
est contribution  to  broadcasting  in 
1937.  Other  speakers  will  include 
David  Sarnoff,  RCA  president; 
William  S.  Paley,  CBS  president: 
Alfred  J.  McCosker,  Mutual  board 
chairman;  Eddie  Cantor.  Mme.  Yo- 
landa  Mero-Irion,  president  of  the 
Committee,  will  preside.  Only  one 
award  \sill  be  made  this  year.  An- 
nouncement will  be  made  at  the 
luncheon  of  the  results  of  a  nation- 
wide survey  to  determine  radio 
progi-ams  most  favored  by  women's 
organizations. 


BRITISH  televisiou,  broadcast  on 
daily  schedule  to  the  London  public, 
now  employs  325  persons  on  its  tech- 
nical and  production  staff.  The  NBC- 
RCA  experiments  at  Radio  City  give 
employment   to   about  .30. 


English  Audience  Hears 
Many  American  Series 
Via  Discs  on  Continent 

THE  LONDON  office  of  Erwin. 
Wasey  &  Co.  i-eports  the  success  of 
American  and  English  programs 
broadcast  on  the  French  commer- 
mercial  station  Radio  Normandy  at 
Fecamp  and  Radio  Luxembourg. 
Among  the  three  most  popular 
transcribed  features,  according  to 
a  recent  British  poll,  is  Carson 
Robinson,  sponsored  on  the  Conti- 
nent by  Procter  &  Gamble  Co.  for 
Oxydol.  The  company's  transcrip- 
tions for  Drene  are  being  broad- 
cast on  European  stations  for  the 
third  successive  year. 

Erwin,  Wasey  &  Co.,  also  handles 
a  numerologist  progi-am  for  Glyco- 
Thymoline,  a  product  of  Kress  & 
Owens,  New  York,  as  well  as  the 
British  broadcasts  for  the  Macfad- 
den  Publications  (True  Story 
Magazine).  The  popular  British 
comedians,  Gracie  Fields  and 
George  Formby,  are  sponsored  by 
Hecker  Products  Corp,  New  York, 
(Fairy  soap),  and  White  Labora- 
tory, Newark,  (Feenamint).  Tran- 
scriptions of  London  musical  shows 
are  aired  by  Sterling  Products, 
New  York  (Danderine),  and  Lyle 
Evans,  British  actor,  broadcasts 
for  S.  C.  Johnson  Co.  (wax). 

Among  its  most  popular  book- 
ings, according  to  Erwin,  Wasey,  is 
the  broadcast  of  weekend  football 
scores  for  a  British  cigarette  firm. 
More  than  50  games  are  played  on 
Saturdays  and  the  scores  are  wired 
to  the  Continent  where  they  are 
broadcast  to  England,  thereby 
scooping  the  British  Broadcasting 
Corp.  by  a  full  hour. 

Ann  Arbor  Denial 

HOLDING  that  the  applicant 
stockholders  had  not  paid  in  suffi- 
cient capital  and  had  not  made  an 
adequate  technical  showing,  the 
FCC  has  denied  the  application  of 
the  Ann  Arbor  Broadcasting  Co. 
for  a  new  1,000-watt  station  on 
1550  kc.  in  Ann  Arbor,  Mich.  The 
decision  also  stated  that  Ann  Ar- 
bor and  surrounding  territory  were 
adequately  served  by  other  stations 
and  that  use  of  the  proposed  fre- 
quency would  interfere  with  the 
research  program  of  WQXR,  New 
York,  now  assigned  to  1550  kc. 
Floyd  H.  Weissinger  was  to  have 
become  manager  of  the  station, 
whose  president  is  Fielding  H. 
Yost,  University  of  Michigan  ath- 
letic director. 


MBS  Baseball  Co-op 

MUTUAL  on  April  25  wrote  to 
stations  asking  their  reactions  on 
the  idea  of  offerins  a  network  base- 
ball program  for  cooperative  spon- 
sorship. The  one-time  sustaining 
program.  Play  Ball,  arranged  by 
Lester  Gottlieb,  on  April  18  herald- 
ed the  baseball  season  with  round- 
the-country  interviews  and  com- 
ment. The  proposed  weekly  series 
would  carry  the  same  name  and 
would  be  heard  Mondays  at  8-8:30 
p.  m.  following  Lone  Ranger  and 
aiming  for  the  same  audience. 

BILL  HIGHTOWER.  formerly  of 
WFAA,  Dallas,  has  joined  WIOD. 
Miami.  Don  Butler,  WIOD  eontinu- 
uity  editor,  is  the  father  of  a  baby 

giri  born  recently.  

ED  SNOW,  who  has  been  free  lanc- 
ing and  managing  a  radio  orchestra 
in  southwestern  ilichigan  for  the  last 
two  years,  has  joined  WKZO,  Kala- 
mazoo, as  a  writer. 


Ml 
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Operation  of  CBC 
Meets  With  Favor 

Probers  Expected  to  Praise 
Canadian  Radio  Regulators 

By  JAMES  MONTAGNES 

WHILE  the  report  of  the  Parlia- 
mentary Committee,  which  probed 
the  workings  of  the  CBC  just  be- 
fore the  Easter  recess,  will  not  be 
tabled  in  the  House  of  Commons 
at  Ottawa  until  some  time  in  May, 
opinion  in  Canada's  capital  is  that 
the  report  will  compliment  the 
CBC  on  its  progress.  Thus  it  will 
show  that  all  political  parties  are 
in  favor  of  nationalized  broadcast- 
ing and  the  CBC  scheme  to  use 
sponsored  programs  only  so  long 
as  it  is  necessary  to  find  funds  in 
that  way  for  high-power  stations 
giving  Canadians  in  outlying  parts 
of  the  country  good  national  cov- 
erage. 

After  18  months  of  existence, 
the  CBC  has  built  up  a  working 
organization  under  General  Man- 
ager Gladstone  Murray.  It  has 
been  found  that  Toronto  is  a  bet- 
ter center  for  many  CBC  execu- 
tive departments  than  Ottawa, 
where  the  head  office  must  remain 
because  of  a  provision  in  the  act 
which  set  up  the  government- 
owned  CBC.  As  a  result  a  third 
Toronto  office  is  being  opened  the 
first  week  in  May  to  house  the 
staffs  of  E.  L.  Bushnell,  general 
superintendent  of  programs;  W. 
H.  Brodie,  coach  to  announcers; 
D.  W.  Buchanan,  director  of  talks; 
Aurele    Seguin,   program  depart- 


AFFI  LI  AT  CD 
lU  I  T  H 


CBC 


Fl^f  nCH  VOICE 


Pvl  M  0  U  S  K  I  ,  QUEBEC 


CJBR's  1000  watts  (full  time) 
cover  rural  French  Canada. 

Saw  mills  and  pulp  wood  in- 
dustries provide  profitable  work 
for  thousands  in  the  CJBR 
primary  area. 

French-speaking  Quebec  relies 
on  CJBR  for  up-to-the-minute 
news,  agricultural  reports,  mar- 
ket information,  weather  re- 
ports. 


RIMOUSKI  is  the  important  center  of 
Eastern  Quebec,  and  the  outlet  for 
the  lower  St.  Lawrence  North  Shore, 
including  Bale  Comeau  and  Clarke 
City. 


1000  WATTS  FULLTIME 


Transipeep 

TELEVISION  receiveda 
"setback"  the  other  day  when 
a  gadget  called  Transipeep 
was  introduced  to  the  board 
of  directors  of  KIRO,  Se- 
attle, by  Tubby  Quilliam, 
manager  of  the  station.  The 
stunt  was  used  to  rib  Louis 
K.  Lear,  KIRO  president,  at 
a  pai'ty  given  in  his  honor. 
A  recording  of  post-party  dis- 
cussion kidding  the  station 
staff"  was  cut  into  Mr.  Lear's 
radio  and  almost  everyone 
thought  it  was  coming  over 
the  air.  Show  ended  with  a 
big  crash  and  an  explana- 
tion that  the  delicate  Transi- 
peep equipment  had  broken 
down  making  impossible  the 
further  airing  of  events  be- 
fore they  had  happened. 


ment;  R.  T.  Bowman,  formerly 
BBC  special  commentator,  in 
charge  of  special  events  and  the 
new  mobile  unit;  and  F.  H.  Wood- 
ing, acting  publicity  manager. 

Plan  Broadcasting  House 

While  the  Toronto  local  studios, 
the  CBC  commercial,  and  the  pro- 
gram and  publicity  departments 
will  be  in  different  parts  of  the 
city,  it  is  expected  that  within  a 
few  years  there  will  be  a  central 
Broadcasting  House  in  Toronto  to 
house  most  of  the  CBC  activities 
for  the  Dominion. 

Early  in  May  the  CBC  executive 
staff  will  move  to  new  quarters  in 
Ottawa  from  the  National  Research 
Building  where  it  was  housed  as  a 
government  department,  to  the 
Victoria  Bldg.,  office  building  for 
private  companies  and  foreign  le- 
gations, where  it  will  occupy  the 
premises  vacated  by  the  Bank  of 
Canada. 

Meanwhile  the  engineei'insr  staff, 
headquartered  in  Montreal,  is  look- 
ing for  sites  for  the  two  new  50.- 
000-watt  transmitters  to  be  erect- 
ed this  year  in  the  Maritime 
provinces  and  the  Prairies.  While 
definite  sites  have  not  yet  been 
picked,  it  is  understood  that  one 
new  station  will  be  located  near 
Amherst,  Nova  Scotia,  the  central 
point  of  the  three  Atlantic  Coast 
provinces,  and  the  other  between 
Regina  and  Saskatoon,  the  central 
point  of  the  three  Prairie  prov- 
inces. 


RADIO  SALES  Inc.,  CBS  subsidi- 
ary, will  open  a  Milwaukee  office  May 
2  in  the  Plankington  Arcade  Bldg. 
with  Victor  Giebish  in  charge.  The 
new  office  will  service  both  Radio 
Sales  and  WBBM,  Chicago. 


w 


RITE  for  bulletin 
listing  complete  line 
of  Water  and  Air 
Cooled  Transmitting 
Tubes. 

AMPEREX  ELECTRONIC 
PRODUCTS,  Inc. 

79  Washington  St. 
Brooklyn,  N.  Y. 


POINTERS— Bill  Schudt,  outgoing 
general  manager  of  WBT,  CBS- 
owned  Charlotte  outlet,  gives  some 
tips  to  his  successor,  Lincoln  Del- 
lar,  on  WBT  operation.  Mr.  Schudt 
recently  was  transferred  to  Cincin- 
nati as  general  manager  of  WKRC 
also  a  CBS-owned  station. 


Senate  Flareup 

{Continued  from  page  11} 

the  I'esolution,  his  position  points 
to  continued  Administration  oppo- 
sition. 

"If  this  be  the  case,"  Mr.  White 
said,  "I  have  other  alternatives.  I 
can  remain  quiet  for  the  present 
and  let  the  whole  matter  go  over 
until  next  session  or  I  can  go  on 
the  floor  and  spill  so  much  dirt 
that  the  FCC  will  want  a  forum 
such  as  will  be  provided  if  the  res- 
olution is  adopted." 

All  Quiet  in  House 

No  action  is  expected  by  the 
House  Rules  Committee  on  pending 
resolutions  calling  for  investiga- 
tions of  the  FCC.  Rep.  Clark 
(D-N.C),  said  this  week  he  did 
not  expect  Chairman  O'Connor 
(D-N.Y.)  to  make  any  serious  ef- 
fort to  bring  up  any  of  the  resolu- 
tions. "I  still  favor  giving  Chair- 
man McNinch  a  free  hand  to  clean 
up  the  situation,"  he  remarked. 

The  action  of  Commisisoner 
Craven  in  voting  with  Commis- 
sioner Payne  in  asking  for  a  Con- 
gressional investigation  of  the  FCC 
gave  impetus  to  the  proposal. 
While  the  Commission  voted  five 
to  two  against  the  Payne  motion 
asking  for  an  investigation,  the 
fact  that  it  had  the  support  of 
Commissioner  Craven,  who  with 
Chairman  McNinch  was  appointed 
by  the  President  to  put  the  FCC 
house  in  order,  gave  members  of 
Congress  asking  for  a  probe  an 
additional  talking  point. 

Senator  White  is  preparing  to 
make  a  report  to  the  Secretary  of 
State  Hull  on  the  International 
Telecommunications  Conference  in 
Cairo  which  he  attended  as  chair- 
man of  the  American  delegation. 
He  said  he  would  begin  actual 
drafting  of  the  report  when  he  re- 
ceives his  files  from  Cairo. 

Meanwhile  the  adjournment  fe- 
ver on  Capitol  Hill  continues  to  in- 
crease and  with  Congress  slated  to 
quit  early  in  June  there  is  little 
possibility  of  any  legislation  di- 
rectly concei-ning  the  broadcasting 
industry. 

Senator  Duffy  (D-Wisc.)  has 
given  up  hope  for  any  copyright 
legislation  at  this  session.  The 
chief  obstacle  so  far  as  ratification 
of  the  copyright  convention  is  con- 
cerned, revolves  around  the  manu- 
facturing clause  to  which  the  print- 
ing trade   unions   have  voiced 


strong  objections.  The  unions  wa 
to  assure  printing  of  books  by  fof 
eign  authors  in  this  country.  M 
Duffy  said  this  foreign  printing  i; 
volved  work  for  only  about  30 
men  and  this  would  be  more  tht.  ^ 
offset  by  the  printing  of  books  b 
American  authors  in  foreign  coui 
tries. 

Another  drive  is  under  way  i 
the  House  to  secure  action  on  th 
new  wages  and  hours  bill  but  th 
Rules  Committee  is  expected  i 
smother  it.  In  any  event  the  legi; 
lation  is  of  little  direct  interest  t 
the  radio  industry  because  its  en 
ployes  are  out  of  range  of  min 
mums  and  maximums  provided  i 
the  measure. 

Rep.  Bulwinkle  (D-N.C.)  has  ir 
troduced  a  bill  to  create  a  new  d( 
partment  of  transportation  an 
communication  but  it  is  expected  t 
die  in  committee  along  with  ove 
10,000  other  bills  which  member 
have  introduced  during  the  Sever 
ty-fifth  Congress. 


EMULATE  AMERICA, 
AUSTRALIA  URGEl 

AUSTRALIAN  broadcasters  wer, 
advised  to  follow  the  American  po' 
icy  of  building  up  "air  personal, 
ties"  by  Stuart  F.  Doyle,  motio 
picture  and  radio  magnate  an 
head  of  the  Commonwealth  Broac 
casting  Network,  upon  his  retur 
to  Sydney  from  a  six-month  worl 
tour  which  included  inspection  o 
stations  and  networks  in  the  Unite 
States. 

Commenting  on  the  America 
scene,  he  predicted  the  curren 
trend  of  featuring  Hollywoo 
"names"  irrespective  of  their  pai 
ticular  radio  ability  would  not  las 
long.  Radio,  he  said,  must  creat 
and  keep  to  the  forefront  its  ow: 
talent. 

Mr.  Doyle  expressed  amazemen 
over  the  excellent  daytime  feature 
prevalent  over  most  stations  an 
networks  in  the  United  States.  In 
stead  of  wasting  what  in  Austra 
lia  are  considered  "unwanted"  ses 
sions,  American  broadcasters  ar: 
building  up  enormous  morning  an 
afternoon  audiences  via  weU 
planned  and  executed  novelty  an 
popular  programs,  he  explained,  . 

Since  a  large  majority  of  Aus 
tralian  programs  consist  mainly  o 
American  transcriptions,  records 
scripts  and  ideas,  it  has  precludec 
development  of  a  "typical  Austra 
lian"  production  technique,  which 
in  live-artist  shows,  is  more  an. 
more  following  its  American  pro 
totype. 

While  in  the  past  the  America: 
public  i-eacted  against  recorded  prd 
grams,  Mr.  Doyle  stated  greatl; 
improved  transcription  services  ar 
rapidly  breaking  down  this  preju 
dice  and  an  increasing  number  o 
networks  and  single  stations  ar 
now  buying  transcribed  program; 
which  in  many  cases  not  onl; 
equal  but  surpass  many  live-artis 
productions. 

  Id 

HARRY  W.  FLANNERY,  news  com 
mentator  of  KMOX,  St.  Louis,  ad-fa 
dressed  the  radio  advertising  class  a 
City  College,  April  20.  The  class  i 
conducted  by  Paul  Phillips,  KM03 
continuity  chief.  Don  Phillips,  KMOX 
announcer  and  supervisor  of  sound  ef 
fects  at  KMOX.  St.  Louis,  addressei 
members  of  the  Ladies  Auxiliary,  Mis 
souri  Association  of  Public  Utilities 
in  the  KMOX  auditorium  April  22. 
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«  iECTROSOUND  PRODUCTS  Inc., 
been  formed  at  620  N.  Michigan 
,  Chicago,  as  midwestern  distrib- 
,,.(,^1    of   Radiotone    equipment  with 
'  'per  lines  of  sound  equipment  to  be 
fffded  later.  President  of  Electrosound 
.Richard  Bellack,  who  is  also  vice- 
ijjLbsident  of  Radiotone.  V.  G.  Geisel, 
'•merly    with    the    Fox  Wisconsin 
ency  in  Green  Bay,  Wis.,  is  vice- 
,?sident  of  Electrosound  and  man- 
ii|i|8r  of  the  Chicago  office.  Mr.  Bellack 
not  disbanding  his  Wausau,  Wis., 
vertising  agency  as  previously  re- 
tted in  Broadcasting  nor  is  Radio- 
le  moving  its  manufacturing  plant 
Chicago,  the  factory  and  main  office 
naining  in  Hollywood  where  Wil- 
im  H.  Snow  is  president.  A  new  fac- 
y  for  Radiotone  is  now  under  con- 
uction   in   Hollywood   on  Melrose 


It  !he. 

''pESB  tubes  manufactured  by  Am- 
rex  Electronic  Products,  Brooklyn, 
fve  been  approved  by  the  FCC  for 
e  in  the  final  stages  of  broadcast 
msmitters :  270- A,  350  watts  for 
;h  level  modulation  or  plate  modu- 
i:ion  in  the  last  radio  stage  and  125 
itts  for  low  level  modulation  or  the 
;t  radio  stage  operating  as  a  linear 
'iwer  amplifier;  251- A,  500  watts 
|r  high  level  modulation  or  plate 
pdulation  in  the  last  radio  stage  and 
lO  watts  for  low  level  modulation. 

4]rSTALLED  under  the  direction  of 
*  ligene  G.   Pack,   chief  engineer  of 
15 ''SL,  Salt  Lake  City,  a  complete  new 
Wio  control  room  is  now  functioning 
,;  the  L.  D.   S.    (Mormon)  Taber- 
(jCle  in  that  city.  Glass-enclosed  booth 
I  under  the  south  balcony  where  oper- 
srs  may   view   the   organ  console, 
oir  and  conductor.  Equipment  in- 
ides  seven  microphones,  one  for  the 
nouncer,  one  for  organ,  one  in  ceil- 
;  for  pickup  of  congregational  sing- 
a|'K  and  four  in  choir.  Control  room  is 
(Ro  equipped  for  making  transcrip- 
,^i)ns. 

|LPM,  Minot.  N.  D.,  on  April  12 
ft  into  service  its  new  20-H  Col- 
is  transmitter,  going  on  its  new  fre- 

ency  of  1360  kc.  with  1.000  watts 
ly  and  500  night.  At  the  same  time 

inaugurated  its  new  180-foot  verti- 
jl  radiator  made  by  Lehigh.  Station 
rmerly  operated  on  1240  kc.  with 
ii0  watts,  sharing  with  KGCU,  Man- 

n,  N.  D.  It  is  now  full  time. 

'  ''GMOVAL  of  its  plant,  offices  and 
Xboratories    from    Upper  Montclair 
its  own  factory  building  at  2  Main 
*'e..  Passaic.  N.  J.,  was  announced 
oril  25  by  Allen  B.  DuMont  Labs., 
ililanufacturers  of  cathode-ray  tubes, 
|(  ^icillographs    and    associated  equip- 

t!  iKLW,  Windsor-Detroit,  has  installed 
1  i^-psto  transcription  equipment.  The 
KLW   studios   have   been  enlarged 
id  redecorated,  complete  with  asbes- 
s  tile  floor. 

EVD,  New  York,  has  purchased  an 
DA  1-G  1,000-watt  transmitter. 


Youth's  Choice 

Favorite  type  of  urogram  for 
ijys  in  their  teens  is  humor,  ac- 
'■rding  to  a  recent  survey  made  by 
ptimist  International,  a  service 
ub  organization,  among  its  jun- 
T  clubs  in  22  cities  of  U.  S.  and 
fBnada.  Second  in  preference  came 
stective  and  mystery  drama,  while 
^usic  was  third  choice.  Favorite 
programs  chosen,  in  order  of  vot- 
jtg,  were  Gang  Busters,  Charlie 
hCarthy,  Eddie  Cantor,  Lone 
anger,  Fred  Allen,  Joe  Penner, 
ick  Armstrong,  Benny  Goodman, 
ick  Tracy,  Boh  Burns. 


Do  You  Want  Better  Coverage 

than  this?.. 


Here's  the  Story  of 
Lingo  Efficiency  at 
WTAR,  Norfolk,  Va. 

•  With  only  1000  watts  power, 
WTAR's  directional  antenna 
system,  consisting  of  3  radiators 
furnished  and  erected  by  Lingo, 
gives  power  equivalent  to  4000 
watts.  WTAR  alone  offers  de- 
pendable and  satisfactory  radio 
reception  throughout  Tidewater 
Virginia  and  Eastern  North 
Carolina.  It  covers  a  combined 
day  and  night  population  of 
750,919  in  its  primary  area. 

Writes  WTAR  Gen.  Mgr. 
CAMPBELL  ARNOUX 

•  "  .  .  .  We  are  more  than 
satisfied  with  the  performance 
of  the  towers  at  WTAR  in  Nor- 
folk and  WRTD  in  Richmond, 
.and  it  seems  to  me  you  should 
have  great  success  in  selling 
them." 


Keen  competition  makes  it  necessary  that  stations  to- 
day have  no  "bare  or  exposed  parts"  in  covering  their 
primary  areas.  With  the  new  type  of  radiation  made 
possible  by  Lingo  Vertical  Steel  "Tubes"  you  can  be 
assured  of  100%  coverage  and  the  highest  peak  of 
eflSciency  yet  attained  by  ANY  radiator. 

4  Exclusive  Lingo  Features 

RELIABILITY 
LOWERED  COSTS 
FIVE-YEAR  INSURANCE 
OPTIMUM  PERFORMANCE 

For  over  40  years  John  E.  Lingo  &  Son,  Inc.,  has  been 
CONSTRUCTING  AND  ERECTING  vertical  struc- 
tures. Today  you  can  benefit  from  our  experience  and 
the  fact  that  THERE  HAS  NEVER  BEEN  A  LINGO 
FAILURE.  The  unique  construction  of  Lingo  radiators 
provides  strength,  rigidity  and  durability.  With  a  Lingo 
erected  radiator  you  receive,  without  additional  cost, 
our  exclusive  insurance  policy  indemnifying  against 
loss  or  damage  to  the  radiator  for  5  years.  If  you  are 
interested  in  greater  antenna  efficiency  ...  if  you  are 
interested  in  saving  money  .  .  .  you  should  be  dictating 
a  request  right  now  for  complete  details. 


Illustrated  Folder  "^New  Standards  for  Vertical  Radiators^^  Sent  On  Request 
JOHN  E.  LINGO  &  SON,  INC.  Est.  1897  CAMDEN,  N.  J. 


1 


VERTICAL^ 

^^^^ 
^>^^^DIATORS 
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ACTIONS   OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSION 


APRIL  14  TO  APRIL  29,  INCLUSIVE 


Decisions  .  .  . 


APRIL  14 

KFJZ,  Ft.  Worth  —  Granted  transfer 
control  to  Mrs.  Ruth  G.  Roosevelt. 

NEW,  Pacific  Acceptance  Corp.,  San 
Diego — Denied  CP  1200  kc  100  w  D. 

WSOC,  Charlotte,  N.  C.  —  Denied  CP 
change  1210  to  600  kc,  increase  to  250  w 
1  kw  LS  unl. 

NEW,  Odessa  Bestg.  Co.,  Odessa,  Tex. 
— Applic.  CP  1310  kc  100  w  D  dismissed 
with  prejudice. 

NEW,  Ann  Arbor  Bcstg.  Co.,  Ann  Ar- 
bor, Mich. — Denied  CP  1550  kc  1  kw  unl. 

NEW,  Smith,  Keller  &  Cole,  San  Diego 
—Denied  CP  1200  kc  100  w  D. 

NEW,  Sharon  Herald  Bcstg.  Co.,  Shar- 
on, Pa. ;  NEW,  Allen  T.  Simmons,  Akron 
— Sharon  Herald  Bcstg.  Co.  granted  CP 
780  kc  250  w  D :  Allen  T.  Simmons.  Ak- 
ron, denied  CP  780  kc  1  kw  D. 

MISCELLANEOUS  —  WHBF,  Rock  Is- 
land.  111.,  granted  consent  invol.  transfer 
control  to  J.  W.  Potter  Co.  et  al :  NEW. 
W.  A.  Barnette,  Greenwood,  S.  C,  denied 
petition  reopen  record  in  re  applic.  E. 
DeVere  Andrews  etc.,  Greenwood,  Commis- 
sion reopening  record  on  its  own  motion  ; 
NEW,  Ellwood  W.  Lippincott,  Bend,  Ore., 
denied  petition  reopen  record ;  WHAL, 
Saginaw,  Mich.,  denied  request  of  attorney 
for  report  of  changes  in  stock  ownership 
of  WBCM  subsequent  11-29-37. 

APRIL  15 

MISCELLANEOUS  —  KTEM,  Temple, 
Tex.,  granted  continuance  of  hearing  30 
days  from  April  26  ;  NEW,  Union  Tribune 
Bcstg.  Co.,  San  Diego,  Cal.,  granted  dis- 
missal applic.  without  prejudice  for  CP 
1480  kc,  5  kw  unl. 

APRIL  19 

MISCELLANEOUS— WSJS  granted  with- 
drawal without  prejudice  CP  900  kc  1  kw 
5  kw  D  unl.  ;  NEW,  Cumberland  Bcstg. 
Co.,  Fayetteville,  N.  C,  and  NEW,  Pied- 
mont Bcstg.  Corp.,  Salisbury,  N.  C,  de- 
nied joint  motion  consolidation  oral  argu- 
ment ;  NEW,  Birmingham  News  Co.,  Bir- 
mingham, granted  30-day  continuance  oral 
argument  Ex.  Rep.  1-521. 

APRIL  20 
APPLICATIONS  GRANTED: 

WKZO,  Kalamazoo — CP  move  trans.,  in- 
stal  radiator. 

WJEJ,  Hagerstown,  Md. — Mod.  license 
N  50  to  100  w,  change  spec,  to  unl. 

WHAS,  Louisville — Invol.  transfer  con- 
trol to  Barry  Bingham,  executor. 

KOCA,  Kilgore,  Tex.  —  Vol.  assign,  li- 
cense to  Oil  Capital  Brdcstg.  Assn. 

SET  FOR  HEARING  —  KFEQ,  St. 
Joseph,  Mo.,  applic.  mod.  license  2%  kw 
D  to  500  w  21/-.  kw  D  to  LS  San  Fran- 
cisco :  NEW,  Rock  Hill  Bcstg.  Co.,  Rock 
Hill,  S.  C,  CP  1310  ke  100  w  D ;  NEW, 
Miami  Brdcstg.  Co.,  Miami,  Fla.,  CP  1420 
kc  100  w  unl.  ;  WEAN,  Providence,  CP 
change  antenna,  increase  N  to  5  kw : 
WKBN,  Youngstown,  mod.  CP  re  antenna 
and  hours  ;  NEW,  Gen.  Elec.  Co.,  Albany, 
CP  amended  re  television  station ;  WBIL, 
New  York,  mod.  license  re  hours ;  WPG, 
Atlantic  City,  mod.  license  re  hours ; 
WCKY,  Cincinnati,  CP  increase  to  50  kw  ; 
WDAS,  Philadelphia,  mod.  license  N  100 
to  250  w;  WKBW,  Buffalo,  renewal  li- 
cense ;  KTRB,  Modesto,  Cal.,  renewal  li- 
cense ;  WNAX,  Yankton,  S.  D.,  renewal 
license ;  NEW,  Gennessee  Radio  Corp., 
Flint,  Mich.,  denied  rehearing;  NEW, 
Journal  Co.,  Milwaukee,  denied  rehearing ; 
WNAX,  Yankton,  remanded  for  further 
hearing  applic.  transfer  control ;  NEW, 
Paul  R.  Heitmeyer;  NEW,  Frontier 
Bcstg.  Co.  ;  NEW,  Cheyenne  Radio 
Corp.,  all  of  Cheyenne,  Wyo.,  record  in 
case  reopened  and  consolidated  hearing  or- 
dered ;  NEW,  Charles  Porter,  Edward  T. 
Eversole,  Festus,  Mo.,  remanded  for  fur- 
ther hearing  applic.  new  station  1420  kc 
100  w  D  ;  KTSM,  El  Paso,  overruled  mo- 
tion strike  rebuttal  argument  from  record  ; 
WREC,  Memphis,  granted  temp.  auth.  use 
5  kw  N  to  counteract  interference. 

WSMB,  New  Orleans  —  Granted  license 
for  CP  move  trans.,  increase  D  1  to  5  kw 
etc. 

WBNS,  Columbus  • —  Granted  license  for 
CP  increase  to  1  kw  5  kw  D  etc. 

WGAR,  Cleveland  —  Granted  mod.  CP 
change  equip. 

WOWO,  Ft.  Wayne — Granted  CP  change 
equip. 

ORAL  ARGUMENT  GRANTED— 5-12- 
38:  Ex.  Rep.  1-610,  Coultas,  Edge  & 
Stephenson,  Jacksonville.  111.  ;  Ex.  Rep. 
1-612,  Scarborough  &  Orvin,  Charleston, 
S.  C.  ;  Ex.  Rep.  1-613,  Travelers  Brdcstg. 


Service  Corp.,  Hartford;  Ex.  Rep.  1-616, 
Piedmont  Bcstg.  Corp.,  Salisbury,  S.  C. ; 
Ex.  Rep.  1-617,  WDNC,  Durham,  N.  C.  ; 
6-2-38:  Ex.  Rep.  1-618,  KTSM,  El  Paso. 

APPLICATION  WITHDRAWN— KFJM. 
Grand  Forks.  N.  D..  mod.  license,  with- 
drawn without  prejudice  at  request  of  ap- 
plicant. 

MISCELLANEOUS — NEW,  Pacific  Ra- 
dio Corp.,  Grants  Pass,  Ore.,  granted  con- 
tinuance oral  argument  Ex.  Rep.  1-579 
pending  decision  on  KOOS  assignment  li- 
cense. 

WDWS,  Champaign,  111.  —  Granted  CP 
change  100  w  D  to  100  w  250  w  unl. 

NEW,  Northwestern  Pub.  Co.,  Danville, 
111.— Granted  CP  1500  kc  250  w  D. 

NEW,  William  F.  Maag  Jr.,  Youngstown 
—Granted  1420  kc  100  w  D. 

NEW,  Juan  Piza,  San  Juan,  P.  R. — De- 
nied CP  1500  kc  100  w  250  w  LS  unl. 

KFXR,  Oklahoma  City — Granted  renew- 
al license ;  granted  auth.  assign  control  to 
Plaza  Court  Bcstg.  Co. 

APRIL  22 

MISCELLANEOUS  — NEW,  Kanawha 
Valley  Bcstg.  Co.,  Charleston,  W.  Va., 
granted  continuance  argument  one  week ; 
NEW,  George  H.  Payne,  San  Jose,  Cal.. 
granted  postponement  hearing  in  case  of 
Chase  S.  Osborne  Jr.,  Fresno,  and  KRE, 
Berkeley:  NEW,  Civic  Bcstg.  Corp.,  Syra- 
cuse, granted  pet.  intervene  applic.  Senti- 
nal  Bcstg.  Corp.,  Salina,  N.  Y. 

APRIL  27 

KFAM,  St.  Cloud,  Minn. — Granted  mod. 
CP  increase  D  100  to  250  w. 

KICA,  Clovis,  N.  M.— Granted  vol.  trans- 
fer control  to  Charles  C.  Alsup. 

MISCELLANEOUS  —  WFIL,  Philadel- 
phia, extension  exp.  auth.  1  kw  N ; 
KWTO,  Springfield,  Mo.,  extension  temp, 
auth.  1  kw  5-6  a.  m.  ;  KGCU,  Mandan,  N. 
D.,  temp.  auth.  unl.  time,  mod.  CP  trans., 
radiator  site;  KOBH,  Rapid  City,  S.  D., 
set  for  hearing  applic.  renewal  license, 
reopen  record  in  vol.  assignment. 

SET  FOR  HEARING — WJBW,  New  Or- 
leans, increase  D  to  250  w  etc.  ;  NEW, 
Radio  Service  Co..  Brunswick.  Ga.,  CP 
1310  kc  100-250  w  unl.  ;  WAZL,  Hazleton, 
Pa.,  mod.  license  Sh.-WILM  to  unl.  ; 
KWJJ,  Portland,  Ore.,  exp.  auth.  1040  kc 
500  w  unl.  Simul.-KRLD,  WTIC ;  KVOA, 
Tucson,  Ariz.,  vol.  transfer  control  to 
KTAR  Bcstg.  Co.  ;  NEW,  Cuyahoga  Val. 
Bestg.  Co.,  Warren,  O.,  CP  1200  kc  100 
w  unl. ;  KTBS.  Shreveport.  La..  CP  amend- 
ed trans,  site,  equip.,  antenna,  change 
1450  to  620  kc,  increase  D  1  to  5  kw. 

APRIL  28 

NEW,  Standard  Life  Insurance  Co.  of 
the  South,  Jackson,  Miss. — Granted  CP 
1420  kc  100  w  250  w  LS  unl. 

NEW,  Elmira  Star-Gazette.  Elmira.  N. 
Y.— Granted  CP  1200  kc  250  w  D. 

WNBZ.  Saranac  Lake.  N.  Y. — Granted 
auth.  vol.  assign,  license  and  CP  to  Up- 
state Bcstg.  Corp. 

WROK.  Rockford.  111. — Granted  consent 


transfer  control  to  Rockford  Consolidated 
Newspapers  Inc. 

WFBR,  Baltimore — Granted  CP  increase 
to  1  kw  5  kw  LS  directional. 

WKBH.  La  Crosse.  Wis.— Granted  auth. 
transfer  control  to  Harry  Dahl,  renewal 
license. 

APRIL  29 

ORAL  ARGUMENT  GRANTED— Ex. 
Rep.  1-620,  KSTP;  Ex.  Rep.  1-621,  C. 
Bruce  McConnell,  Indianapolis,  and  WKBV, 
Richmond,  Ind.  ;  Ex.  Rep.  1-623,  N.  B. 
Egeland,  Fort  Dodge,  la.  ;  Ex.  Rep.  1-624, 
WLBL,  Stevens  Point,  Wis. 

Examiners'  Reports  .  .  . 

NEW,  Tri-City  Bcstg.  Co.,  Schenectady 
— Examiner  Dalberg  recommended  (1-627) 
that  applic.  CP  950  kc  1  kw  unl.  be  denied. 

NEW,  S.  D.  Quigley,  Mobile.  Ala.— Ex- 
aminer Seward  recommended  (1-628)  that 
applic.  CP  1200  kc  100  w  D  be  granted. 

NEW,  Northwestern  Bcstg.  Co.,  Ver- 
non, Tex. — Examiner  Seward  recommend- 
ed (1-629)  that  applic.  CP  1500  kc  100  w 
unl.  be  granted. 

NEW,  Harry  M.  Ayers,  Anniston.  Ala. 
— Examiner  Berry  recommended  (1-630) 
that  applic.  CP  1420  kc  100  w  D  be 
granted. 

NEW,  Allen  B.  DuMont  Laboratories 
Upper  Montclair,  N.  J. — Examiner  Hyde 
recommended  (1-631)  that  applic.  CP  tele- 
vision station  be  granted. 

WNEL,  San  Juan,  P.  R. — Examiner  Ar- 
nold recommended  (1-632)  that  applic.  CP 
change  1290  to  590  kc  be  dismissed  with 
prejudice. 

KSO,  Des  Moines — Examiner  Irwin  rec- 
ommended (1-633)  that  applic.  increase 
500  w  21/2  kw.  LS  to  1  kw  5  kw  LS  be 
granted. 

KAST,  Astoria,  Ore. — Examiner  Dalberg 
recommended  (1-634)  that  applic.  CP 
change  1370  ke  100  w  D  to  1200  kc  100- 
250  w  unl.  be  granted. 

Applications  .  .  . 

APRIL  16 

NEW,  Kingston  Bcstg.  Corp.,  Kings- 
ton, N.  Y. — CP  1500  kc  100  w  D. 

WDEL,  Wilmington,  Del. — CP  increase 
250  w  500  w  D  to  500  w  1  kw  D,  move 
trans. 

WAAF,  Chicago — Mod.  license  re  hours 
conforming  to  daylight  time. 

APRIL  13 

NEW,    Provo   Bcstg.    Co.,    Provo,  Utah 
—CP   1210  kc,   100  w  N,  250  w  D  unl 
amended  change  name  from  Dan  B.  Shields 
to  Provo  Bcstg.  Co. 

APRIL  21 

WHAS,  Louisville — CP  500  kw  amended 
to  Louisville  Times  Co. 

WGRM,  Grenada,  Miss. — License  for  CP 
as  mod.  move  station. 


WIBW,  Topeka — Auth.  transfer  contrtl 
to  Capper  Pub.  Inc. 

KCKN,  Kansas  City — Same. 

NEW,  Timpanogos  Bcstg.  Co.,  ProviJ 
Utah— CP  1210  kc  100  w  unl.,  amended  tj 
100  w  250  w  D. 

APRIL  26 

WJAR,  Providence — Mod.  license  N  to 
kw. 

WFAS,  White  Plains,  N.  Y. — Autl. 
transfer  control  to  Valentine  E.  Macy  Jr> 
and   J.   Noel  Macy. 

NEW,  Suffolk  Bcstg.  Corp.,  Suffolk,  Vi 
— CP  1200  kc  100  w  250  w  D  unl. 

KRKO,  Everett,  Wash. — CP  new  ai 
tenna,  move  trans. 

APRIL  27 

WAGA,  Atlanta — Vol.  assign,  license  1 
Liberty  Bcstg.  Corp. 

KLRA,   Little  Rock,   Ark. — Mod.  liceni 

KFRO,  Long-view,  Tex. — CP  change  13' 
to  1340  kc,  D  to  unl.,  1  kw. 

NEW,  Radio  Enterprises,  Victoria,  Te: 
— CP  1310  ke  100-250  w  unl. 

WEW,  St.  Louis — License  for  new  tran 

APRIL  29 

KAND,  Corsicana,  Tex. — License  f(' 
CP  increase  power. 

KLPM,  Minot,  N.  D.— License  for  C 
increase  power,  etc. 

KGKY,  Scottsbluff,  Neb. — CP  chanf 
equip.,  new  antenna. 


FCC  Assumes  Contro 
Of   Interoffice  System 

JURISDICTION  over  interoffic 
communications  systems  utilizin 
radio  rather  than  wire  channe 
was  assumed  April  20  by  the  FC 
with  the  announcement  that  inve; 
tigations  have  shown  that  sue 
equipment  under  certain  circun 
stances  may  produce  serious  ii 
terference  to  communication  se: 
vices. 

Explaining  that  numerous  ii 
quiries  have  been  received  as  1 
whether  the  Commission  has  1 
sued  any  ruling  concerning  the  di 
vices,  the  FCC  stated  its  invest 
gation  of  one  sample  showed  thi 
if  correctly  designed  filters  are  ii 
stalled  and  are  in  proper  operatic 
"it  appears  that  the  possibilitif 
of  interference  to  radio  commun 
cation  will  be  reduced  to  a  min 
mum."  . 

The  Commission  added  it  wou; 
be  glad  to  test  samples  of  sue 
equipment  if  sent  to  its  offices  i 
determine  whether  it  would  be  ca] 
able  of  causing  objectionable  ii 
terference  when  properly  instalU 
and  operated.  It  added  that 
would  appreciate  action  by  mam 
facturers  of  this  equipment  in  ii 
stalling  adequate  filtering  in  the. 
devices,  explaining  the  Commissic 
will  be  glad  to  furnish  an  opinio 
as  to  types  of  filters. 


EUROPE'S  AIR  POLICE— New  home  of  International  Broadcasting 
Union's  "observation  post"  at  Brussels  which,  like  the  Grand  Island 
(Neb.)  frequency  monitoring  station  of  the  FCC,  measures  the  wave 
lengths  of  all  stations.  It  is  supported  cooperatively  by  all  countries 
members  of  the  IBU.  Photo  shows  Raymond  Braillard,  chief  of  the 
post,  who  started  it  in  a  garage  10  years  ago  and  who  will  supervise  its 
work  in  its  magnificent  new  home  in  the  Belgian  capital. 


RCA  Turntables  Ready 

RCA  has  announced  that  its  ne 
70-B  turntables  and  new  diamor 
point  tone-arm,  demonstrated  fi 
the  first  time  at  the  NAB  conve 
tion  in  Washington  last  Februarl 
are  now  ready  for  delivery.  Tl, 
new  diamond  stylus  tone-arm,  al 
available  as  a  replacement  on  pr 
ent  70-A  turntables,  provides  t 
transmission  from  30  cycles  to  ovi 
9,000   cycles.   Because  the  sty! 
suspension  is  relatively  fi-ee,  h: 
monic  distortion  is  reduced. 
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New  Business 

IAS.  H.  PHILLIPS  CHEMICAL 
,.,  New  York  (Milk  of  Magnesia), 
June  6  starts  Stella  Dallas  on  43 
JC-Red  stations,  Mon.  through  Fri., 
15-4:30  p.  m.  Agency:  Blackett- 
mple-Hummert,  N.  Y. 

CLLOGG  Co.,  Battle  Creek.  Mich, 
[rispies),  on  May  2  starts  for  21 
eks  Don  Winslow  of  the  Navy  on 
split  NBC-Red  network  of  five  sta- 
ns  (WMAQ  WLW  WTAM  WOW 
DAF),  Mon.  thru  Fri..  7-7:15  p. 
TAgency :  Hays  MacFarland  &  Co.. 
liicago. 


;PANDARD  BRANDS.  New  York 
I'leischmann's  Yeast  for  health),  on 
eay  30  starts  Getting  the  Most  Out 
\  Life,  inspirational  talks  by  Dr. 
illiam  L.  Stidger,  on  10  NBC-Blue 
litions,  Mon.  thru  Fri.,  11 :45-12 
n.  Agency :  J.  Walter  Thompson 
N.  Y. 

jl'ERRY  FLOUR  Co.,  San  Francis- 
j  (baker's  flour),  on  May  6  spon- 
:ps  a  one-time  participation  broad- 
(5t  on  Women's  Magazine  of  the 
*%•  on  6  NBC  Pacific  stations.  2  :4o-3 
3  m.  (PST).  Agency:  Westco  Adv. 
jjrency,  San  Francisco. 

j         Renewal  Accounts 

,HILIP  MORRIS  Co.,  New  York 
"igarettes),  on  June  17  renews  for 
weeks  What's  My  Name?  on  3  Mu- 
al  stations,  Fri.,  8-8  :30  p.  m.  Agen- 
;  Biow  Co.,  N.  Y. 

ERRY  FLOUR  Co.,  San  Francis- 
on  May  30  renews  for  52  weeks 
.  Kate  on  6  NBC-Pacific  stations, 
bn.  thru  Fri.,  12:45-1  p.  m.  (PST). 
fency :  Westco  Adv.  Agency,  San 
liancisco. 

•ERRY  FLOUR  Co.,  San  Francis- 
1  on  June  15  renews  for  52  weeks 
\irtha  Meade  on  6  NBC-Pacific  sta- 
ns.  Wed.,  Fri.,  1-1:15  p.  m.  (PST). 
eucy :  Westco  Adv.  Agency,  San 
iiaucisco. 

f^-TIONAL  BISCUIT  Co.,  New 
rk,  on  July  1  renews  for  26  weeks 
■.n  Harding's  Wife  on  5  NBC-Red 
tions,  and  on  April  25  moved  from 
45-10  a.  m.  to  12-12:15  p.  m.  Now 
nine  stations,  four  will  be  dropped 
ne  3.  Agency :  McCann-Erickson. 
Y. 

•ERRY  FLOUR  Co.,  San  Francis- 
( flour)  on  May  30  renews  for  52 
■ek.s    Di:    Kate,    Mon.    thru  Fri., 
:45-l  p.  m.  (PST)  over  six  NBC- 
(1  network  stations    in    the  West 
IPO,  KFI,  KGW,  KOMO,  KHQ. 
JYL)  ;  on  June  1  renews  for  52 
l*ks  Martha  Meade  program  Wed.. 
)(l]d..  1-1:15  p.  m.  on  six  NBC-Red 
jljrwork  stations  in  the  West.  Agency : 
pstco  Adv.  Agency,  San  Francisco. 

I         Network  Changes 

DNERAL  ELECTRIC  Co.,  Sche- 
|C'tady,  on  April  24  moved  Hour  of 
[arm  on  55  NBC-Red  Stations  from 
i.n..  9-9:30  p.  m.  to  Sun.,  10-10:30 
m. 

IAS.  H.  PHILLIPS  Chemical  Co., 
Fw  York  (toothpaste,  tablets),  on 
ril  25  moves  Lorenzo  Jones,  on  21 
'5C-Red  stations  Mon.  thru  Fri., 
m  4-4:15  p.  m.  (EST)  to  11:15- 
:30  a.  m. 

iTIONAL   BISCUIT    Co. ,  New 
'rk,  on  April  25  moves  Dan  Hard- 
's Wife  on  13  NBC-Red  stations 
«|'»n.  thru  Fri.,  from  9 :45-10  a.  m. 
jj  fST)  to  12-12:15  p.  m.  (EDT). 

it 


Expansion  of  Crossley  Radio  Survey 
Announced  as  AAA  A  Holds  Convention 


PLANS  to  increase  the  number  of 
calls  made  by  the  Cooperative 
Analysis  of  Broadcasting  from 
408,000  to  509,000  annually  and  to 
distribute  them  by  income  levels  to 
parallel  as  nearly  as  possible  the 
distribution  of  radio  sets  by  eco- 
nomic groups,  were  announced  by 
A.  W.  Lehman,  manager  of  CAB, 
in  an  address  before  the  conven- 
tion of  the  American  Association 
of  Advertising  Agencies,  held  at 
White  Sulphur  Springs,  W.  Va., 
April  20-22. 

Back  of  the  decision  to  expand 
the  base  of  the  CAB  surveys,  Mr. 
Lehman  stated,  is  a  year  of  re- 
search costing  between  $7,000  and 
$8,000. 

In  addition,  he  said  a  couple  of 
thousand  dollars  were  spent  in 
checking  the  investigators  and  in- 
stituting certain  changes  in  tech- 
nique that  will  further  improve 
the  accuracy  of  the  organization's 
findings,  and  a  further  $3,000  has 
been  earmarked  for  more  tests 
during  the  coming  year.  The  nature 
of  these  tests  will  depend  on  the 
results  of  the  two  major  changes 
to  be  put  into  effect  this  month. 

May  Change  Ratings 

Sketching  the  history  of  CAB 
from  its  beginning  in  1930  with 


COLGATE-PALMOLIVE-PEET  Co., 
Jersey  City  (toothpowder),  on  April 
25  moves  Stepmother  on  17  CBS 
stations.  Mon.  thru  Fri.,  from  5 :30- 
5  :45  p.  m.  to  10  :45-ll  a.  m. 

STANDARD  BRANDS,  New  York 
(Fleischmann's  Yeast),  about  May 
30  will  move  Dr.  Stidger  from  Yankee 
Network  to  a  split  NBC  network  of 
about  12  stations  in  New  York,  New 
England  and  Pennsylvania. 

IRONIZED  YEAST  Co.,  Atlanta, 
Ga..  on  May  8  adds  WGR,  Buffalo, 
for  Good  Will  Hour,  now  heard  on  33 
Mutual  and  11  Inter-City  stations 
Sun.,  10-10:30  p.  m.  Agency:  Ruth- 
rauff  &  Ryan,  N.  Y. 

STERLING  PRODUCTS,  New  York 
(Dr.  Lyons  toothpowder),  on  April 
25  moved  Back  Stage  Wife  on  25 
NBC-Red  stations,  Mon.  thru.  Fri., 
from  11:15-11:30  (EST)  to  4-4:15 
p.  m.  (EDT). 

COLGATE-PALMOLIVE-PEET  Co., 
.Jersey  City,  N.  J.  (Palmolive  soap), 
on  April  25  moved  Hilltop  House  on 
56  CBS  stations,  Mon.  thru  Fri.  from 
5:45-6  p.  m.  to  10:30-10:45  a.  m.  (re- 
peat 4:30-4:45  p.  m.).  Agency:  Ben- 
ton &  Bowles,  N.  Y. 

GENERAL  FOODS  Corp.,  New  York 
(Maxwell  House  coffee),  on  June  30 
takes  Good  Netvs  of  1938  off  the 
NBC-Red  network,  probably  to  re- 
turn Sept.  1. 

COLGATE-PALMOLIVE-PEET  Co., 
Jersey  City  (shaving  cream)  sponsor- 
ing Gang  Busters  on  52  CBS  sta- 
tions. Wed.,  10-10:30  p.  m.,  on  April 
27  added  repeat  at  1-1 :30  a.  m.  for 
KNX  KSFO  KOIN  KIRO-KVI 
KFPY. 

ALLIS-CHALMERS  MFG.  Co.,  Mil- 
waukee (tractors),  on  April  30  moves 
Renfro  Barn  Dance  on  4  Mutual  sta- 
tions on  Saturday  from  7-7  :30  p.  m. 
to  10-10:30  p.  m. 


,Gates  Remote  Equipment — 

"Does  a  Better  Job  at  a  Lower  Cost" 


GATES  RADIO  &  SUPPLY  CO. 


Quincy,  III. 


less  than  $20,000  capital,  to  its 
present  position  of  spending  more 
than  $60,000  annually,  with  sub- 
scribers responsible  for  92%  of  all 
commercial  network  programs,  Mr. 
Lehman  described  the  CAB  opera- 
tion in  rating  all  commercial  pro- 
grams, day  and  evening,  on  a 
coast-to-coast  basis.  Field  work  and 
tabulation  is  performed  by  Cross- 
ley  Inc.,  under  the  direction  of  a 
governing  committee  appointed  by 
the  AAAA  and  the  Association  of 
National  Advertisers. 

The  25%  increase  in  completed 
calls,  which  will  entail  a  total  of 
845,000  dialings  during  the  com- 
ing year,  is  expected  to  raise  the 
number  of  interviews  in  the  lower 
income  groups  and  will  probably 
make  radical  .  changes  in  the  rat- 
ings of  some  individual  programs, 
although  it  is  impossible  to  predict 
the  exact  effect  in  advance.  Sepa- 
ration of  the  calls  into  income 
groups  will  be  made  largely 
through  a  selection  of  telephone  ex- 
changes covering  sections  of  the  33 
cities  in  which  calls  are  made. 

Mr.  Lehman  spoke  at  a  closed 
session  on  the  second  day  of  the 
AAAA  convention.  Other  speakers 
who  discussed  radio  matters  at 
that  meeting  were  Chester  J.  La- 
Roche,  president,  Young  &  Rubi- 
cam:  "Proposals  of  the  American 
Federation  of  Radio  Artists  and 
What  We  Are  Doing  About 
Them";  Ralph  Van  Buren,^  secre- 
tary, Ruthrauff  &  Ryan:  "Social 
Security  Taxes  on  Radio  Artists", 
which  was  also  reported  on  by 
George  Link  Jr.,  McKercher  & 
Link,  attorneys  for  the  AAAA ; 
John  Benson,  president,  AAAA, 
and  Paul  Peter,  executive  secre- 
tary, Joint  Committee  on  Radio 
Research :  "Status  and  Outlook  of 
the  J.C.R.R.",  and  George  Gallun, 
vice-president,  Young  &  Rubicam : 
"Media  Effectiveness  Studies". 

Gilbert  Kinney,  vice  -  president 
and  director,  J.  Walter  Thompson 
Co.,  was  elected  chairman  of  the 
board  of  the  AAAA  at  the  closed 
business  session  the  first  day  of  the 
convention.  John  Benson  continues 
as  president  and  Frederic  R. 
Gamble  as  executi/e  secretary. 
Other  officers  elected  are :  Vice- 
president,  Allen  L.  Billingsley, 
president,  Fuller  &  Smith  &  Ross; 
secretary,  William  Reydel,  vice- 
president,  Newell  -  Emmett  Co. ; 
treasurer,  E.  DeWitt  Hill  (reelect- 
ed), vice-president,  McCann-Erick- 
son. 


"The  Cryttal  Speciallttt  Since  1925" 

SCIENTIFIC 
LOW  TEMPERATURE 

CO-EFFICIENT  CRYSTALS 

Approved  by  FCC        Oil  A 
Two  (or  $75.00  ^4UE<ieh 

Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 

Ri^O  SEAVICE 

124  JACKSON  AVENUE 
University  Park 
HYATTSVILLE,  MARYLAND 


CHURCHMAN— To  newscaster  is 
the  step  taken  by  Dr.  Preston 
Bradley,  minister  of  the  People's 
Church  of  Chicago,  and  15-year 
microphone  veteran.  Here  Doctor 
Bradley  (right),  noted  lecturer  and 
author  of  three  "best-sellers",  signs 
contract  with  Maurice  Taube 
(left),  central  sales  manager  of 
the  Longines-Wittenaur  Co.,  and 
Harry  Mason  Smith,  sales  man- 
ager of  WBBM,  to  broadcast  his 
views  "behind  the  scenes"  of  world 
affairs  over  WBBM,  Chicago,  each 
Sunday  1-1:30  p.  m.  (CDST). 


Henry  Eckhardt,  chairman  of 
the  board,  Kenyon  &  Eckhardt;  J. 
Stirling  Getchell,  chairman  of  the 
board,  J.  Stirling  Getchell  Inc.,  and 
Richard  Compton,  president,  Comp- 
ton  Advertising  Inc.,  were  elected 
as  board  members  at  large  for 
three-year  terms,  and  Merle  Side- 
ner,  president,  Sidener  and  Van 
Riper,  for  a  one-year  term.  Con- 
tinuing directors  are:  Raymond 
Rubicam,  Thomas  L.  L.  Ryan,  Wal- 
ter Buchen,  Atherton  W.  Hobler 
and  Mark  O'Dea. 


Pioneer  Manufacturers  of 
Quality    Crystal  Devices 


HIGHLY  PRAISED 
FOR  SERVICE 

Astatic  Model  K-2  Crystal  Micro- 
phone continues  a  favorite.  Owners 
enthusiastic  over  its  performance 
after  long  service.  Dual  unit,  dual 
diaphragm,  non-directional  type  with 
crystal  assembly  in  shock-proof 
mounting.  Interchangeable  socket  and 
cable  connector.  Full  year  guarantee. 


LIST  PRICE  $27.50 


ASTATIC  MICROPHONE  LABORATORY,  Inc. 
Dept.  0-3  Youngstown,  Ohio 

Licensed  under  Brush  Development  Co. 
Patents 
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Seattle  Checks — Voice  of  the  Peoples — Glenn's  Note — 
Features — Arizona  Map — In  Pittsburgh  Movies 


HARVEY  WIXSON,  manager 
of  Louis  Wasmer  Inc.,  Se- 
attle, circulated  among  the 
company's  99  employes  at 
KHQ  and  KGA,  the  following  form 
letter : 

".  .  .  success  of  each  individual 
in  the  organization  depends  upon 
just  one  thing:  The  success  of  those 
advertisers  who  buy  time  on  our 
stations  .  .  .  Whenever  you  have 
need  for  any  product  or  service, 
please  refer  to  the  attached  revised 
list  of  advertisers  ...  all  things 
being  equal,  make  your  purchases 
from  these  firms.  Carry  this  policy 
even  further — recommend  these 
firms  and  their  products  to  your 
friends.  In  making  payments  for 
purchases,  be  sure  to  use  the  spec- 
ial KHQ-KGA  checks  furnished  us 
by  the  First  National  Bank  (an 
advertiser)."  The  checks  carry  the 
words  in  bold  letters:  "This  check 
is  issued  by  a  member  of  the  staff 
of  KHQ-KGA." 

Time  Saver 
CREDIT  for  simplifying  the  maze 
of  errors  usually  resulting  from 
daylight  saving  time  shifts  goes  to 
E.  P.  H.  James,  NBC  promotion 
manager,  who  has  devised  the 
"NBC  Time  Finder".  Since  net- 
work schedules  are  quoted  in  New 
York  time  and  most  folk  have  to 
figure  out  what  time  the  programs 
are  heard  in  other  sections  of  the 
country,  Mr.  James  devised  a  slide- 
card  in  a  celluloid  jacket.  At  the 
top  is  New  York  time  and  by  slid- 
ing the  cities  named  up  to  the  New 
York  listing,  the  correct  time  for 
the  other  cities  appears  magically 
in  little  windows. 

For  the  Peoples 
ATTRACTIVE  is  the  folder  map 
just  released  by  WMAL,  Washing- 
ton, to  indicate  the  success  of  an 
early  morning  amateur  series  spon- 
sored by  Peoples  Drug  Stores. 
More  than  12,000  responses  were 
received  from  187  different  towns 
outside  of  Washington  covering 
every  town  in  which  Peoples'  160 
stores  are  located.  The  test  was 
conducted  when  listeners  voted  for 
their  favorite  amateurs. 

*  *  * 

Fargo  Pig 
EXPLOITS  of  the  little  pig  that 
Barney  Lavin,  sales  manager  of 
WDAY,  Fargo,  brought  to  the 
NAB  convention  and  featured  on 
the  NBC  Farm  &  Home  Hour,  are 
told  in  a  promotion  letter  issued  by 
WDAY.  It  concerns  the  little  pigs 
"that  stayed  at  home".  Another 
WDAY  letter  ties-in  with  a  recent 
business  map  and  carries  a  car- 
toon of  the  old  farmer  who  fre- 
quents the  WDAY  ads  in  Broad- 
casting. 

*  *  Jj: 

Social  Security  Cards 
BORDEN'S  Dairy  Delivery  Co., 
San  Francisco  (dairy  products),  re- 
cently offered  through  its  daily 
newscasts  by  John  B.  Hughes  on 
KFRC,  a  strong,  sturdy  envelope  in 
which  to  keep  social  security  cards 
until  the  recipient  reaches  the  age 
of  65.  The  protecti\e  envelopes 
were  distributed  free  of  charge  to 
those  who  asked  for  them  at  stores 
carrying  Borden  dairy  products. 


Novel  Ad 

NOVEL  radio  advertisement  in  a 
Cincinnati  newspaper  is  that  writ- 
ten by  W.  K.  Downing,  advertising 
manager  of  the  Dow  Drug  Co.,  that 
city.  The  top  of  the  ad  featured 
a  big  microphone  radiating  signal 
flashes  with  the  call  letters  of  all 
Cincinnati  stations.  In  the  column- 
inch  blocks  were  the  titles  of  radio 
shows,  the  stations  carrying  them 
and  the  products  sponsored.  Such 
as,  "WKRC  Radio  Theatre,  Lux 
Toilet  Soap,  5  for  25c".  Included 
were  specialties  not  featured  on 
the  radio.  "Significant  for  radio", 
says  Mr.  Downing,  "these  products 
did  not  sell  like  the  ones  advertised 
on  the  air."  Dow  Drug  Co.,  spon- 
sors a  six  weekly  hour  program 
called  the  Dow  Dawn  Patrol  on 
WKRC,  Cincinnati. 

Neighbor  Knows 

WGAR,  Cleveland,  has  issued  a 
promotion  folder  built  around  the 
idea  that  a  man's  neighbor  is  the 
one  to  give  the  low  down  on  him 
and  that  the  way  to  test  the  popu- 
larity of  a  radio  station  is  to  find 
out  what  the  local  advertisers 
think  of  it.  We  had  189  local  ac- 
counts last  year  and  109  national 
spot  accounts,  says  WGAR.  At- 
tached to  the  folder  was  a  strip  of 
news  tape,  supposedly  an  INS  bul- 
letin, which  told  of  WGAR's  power 
increase  to  1  kw.  night,  5  kw.  day. 

WIRE  Booklet 

MERCHANDISING  service  of 
WIRE,  Indianapolis,  is  an  impor- 
tant feature  of  a  booklet  which  in- 
cludes a  complete  list  of  its  1937 
sponsors,  local  and  national.  Bound 
in  plastic,  the  booklet  carries  a 
coverage  map,  tells  the  story  of 
wire's  extra  service  in  the  form 
of  advertisements  on  289  local  taxi- 
cabs.  "Cast  Your  Bread  on  Indiana 
Waters  and  You'll  Find  it  Coming 
Back  Buttered,"  says  WIRE. 

^  ^  ^ 

Round-Up 

KGKO,  Ft.  Worth,  has  published 
Vol.  1,  No.  1  of  KGKO  Round-Up, 
a  monthly  news  sheet.  In  addition 
to  market  data,  the  first  issue  of 
the  sheet  was  filled  with  pictures 
of  the  KGKO  staff,  told  of  its  af- 
filiation and  showed  many  an  ad- 
vertiser signing  a  contract.  The 
theme  of  the  issue  is  the  fact  that 
KGKO's  transmitter  is  midway  be- 
tween Dallas  and  Ft.  Worth. 

*  *  * 

Firestone  Wires 

TELEGRAMS  promoting  the  new 
Firestone  program.  Voice  of  the 
Farm,  on  WTMJ,  Milwaukee,  were 
recenty  sent  to  3,500  dealers  in 
Wisconsin  and  upper  Michigan. 
The  wires,  executed  by  WTMJ, 
were  sent  by  G.  M.  Jenkins,  Fire- 
stone district  manager,  and  they 
stressed  the  sales  tie-in  opportuni- 
ties of  the  twice-weekly  series. 

*  *  * 

Flags  and  Charts 

WHEN  President  Roosevelt  visited 
Columbus,  Ga.,  recently,  WRBL 
distributed  folders  which  charted 
his  tour  of  the  city.  The  station 
also  presented  10,000  fiags  to  the 
local  schools  for  the  children  to 
wave  as  the  President's  car  went 
by. 


The  Personal  Touch 

GLENN  SNYDER,  manager  of 
WLS,  Chicago,  is  mailing  a  series 
of  planographed  letters  from  vari- 
ous hotels  in  cities  throughout  the 
country.  The  first  letter  was  writ- 
ten on  stationery  of  the  Hotel 
Westward  Ho,  Phoenix,  Ariz.,  and 
told  of  the  rapid  strides  made  by 
KOY,  that  city,  during  the  year 
since  Mr.  Snyder's  last  visit.  The 
letter  emphasized  KOY's  new  bus- 
iness, its  CBS  affiliation  and  end- 
ed with  a  postscript,  "WLS  is  good, 
too.  I  wouldn't  like  you  to  forget 
that."  The  two  stations  are  owned 
by  Burridge  D.  Butler.  It  is  under- 
stood that  planogi-aphed  letters  will 
soon  be  inailed  to  advertisers  and 
agencies  from  New  Orleans,  Dal- 
las, Kansas  City,  St.  Louis,  Wash- 
ington and  New  York  emphasiz- 
ing the  services  of  WLS. 

Coupons  Over  Milwaukee 

SPONSOR  flying  service  has  been 
inaugurated  on  WTMJ,  Milwaukee, 
by  arrangements  for  local  flying 
service  over  the  city  and  nearby 
towns.  Coupons  good  at  dealers' 
stores  and  samples  of  merchandise 
are  dropped  while  WTMJ  programs 
plug  the  stunt  and  trace  the  plane's 
flights.  Signs  on  the  plane  and  sky- 
writing are  available  where  de- 
sired. 

*       *  * 

KVI  Float 

PRIZE-WINNING  float  entered  in 
the  Daffodil  Festival  proved  to  be 
effective  promotion  for  KVI,  Taco- 
ma.  A  scene  from  "Snow  White  and 
the  Seven  Dwarfs"  was  reproduced 
on  a  truck  while  music  from  the 
picture  was  played  on  a  portable 
turntable.  The  float  won  second 
prize  in  its  division. 

*  *  * 

Seven  UP  Features 
UNITED  PRESS  has  released  a 
promotion  folder  spotlighting  its 
seven  special  features  in  addition 
to  general  news  coverage.  The  fea- 
tures are  sports,  fashion  chatter, 
women  in  the  news,  on  the  farm 
front,  in  movieland,  under  the 
Capitol  dome,  week-end  news  re- 
views. 

*  *  * 
Don  Lee  Promotes 

DON  LEE  Broadcasting  System 
has  issued  a  golden-covered  book- 
let which  shows  the  "26  Primary 
Stations  in  the  26  Primary  Pacific 
Coast  Markets."  Population,  radio 
families,  and  retail  sales  for  each 
county  in  California,  Oregon  and 
Washington  are  included. 

*  *  * 

Pix  of  Explorer 

HICKOK  OIL  Co.,  Toledo,  spon- 
soring the  transcribed  Black  Flame 
of  the  Amazon  on  more  than  11 
Midwestern  stations,  offers  a  free 
picture  of  Harold  Noice,  featured 
explorer  of  the  serial.  Photographs 
are  distributed  at  Hickok  service 
stations. 

Calendars  From  NBC 

NBC  is  mailing  a  "Radio  Time- 
buyers'  1938  Calendar"  to  adver- 
tisers and  agencies  who  place  spot 
business  on  NBC  managed  stations. 
The  calendars  are  sent  from  the 
various  national  spot  offices,  ac- 
companied by  letters  signed  by  the 
salesmen. 

*  ^  * 

It  Happens  in  Monterey 

KDON,  Monterey,  Cal.,  carries  a 
cartoon  map  of  the  local  bay  re- 
gion on  the  back  of  its  letter  heads 
which  portrays  the  industrial  and 
social  activities  of  that  community. 


TYPICAL— Of  promotional  tieup 
for  the  Lone  Ranger  program  i 
this  lobby  display  used  by  WCKTij 
Cincinnati,  during  local  showing  d 
the  movie  serial  of  the  same  nama 
The  Cincinnati  sponsor  is  Schula 
bakery,  which  had  this  maskea 
ranger  in  the  marquee  handing  oia 
masks  and  badges  to  youngsters.! 


Ageless 

IOWA  NETWORK  has  issued 
promotion  folder  indicating  the 
both  youngsters  and  oldsters  fin 
radio  tops.  Local  Schulze  Bakin 
Co.  aired  one  spot  announcemen 
on  KRNT,  Des  Moines,  for  Lon 
Ranger  masks  and  50,000  were  dii 
tributed  to  youngsters  the  folloM 
ing  week.  A  94-year-old  lady  name 
radio  the  greatest  contribution  t 
civilization  in  her  life  time  an 
gave  G.  Phender  Greenburp-.  pre, 
motion  manager  of  the  Iowa  Nel 
work,  a  chance  to  tie-in  the  ol 
sters  with  radio  advertising. 

*  *  * 

WOAI  Coverage 
WOAI,  San  Antonio,  has  issued 
booklet  of  10  intensity  survey  map 
indicating  its  increased  covera 
since  the  erection  of  a  new  42 
foot  vei'tical  radiator  early  in  193 
Six  free  offers  brought  in  hea 
mail  returns  in  a  two-week  pe 
iod  soon  after  the  antenna  was  i 
stalled,  according  to  WOAI.  T 
maps  show  day  and  night  circul 
tion  and  include  data  for  six  diffe 
ent  times  of  broadcasting. 

*  *  if: 

KTAR  Promotes 

INDIRECT    promotion    stunt . 
KTAR,   Phoenix,   is  the  Carto 
Guide  of  Arizona,  a  small  book 
120  pages  including  a  cartoon  ma 
of  the  state.  Radio  isn't  mentione 
but  the  book  is  indespensible  t 
tourists  who  want  to  know  the  hi; 
tory  and  the  wonders  of  Arizon? 
Written  with  humor  and  splashe 
with  clever  cartoons,  the  book  i 
one  of  those  that  you  can't  pi; 
down. 

*  ^  ^ 

Page  the  Women 
INTRODUCING  its  Woman' 
Page,  a  five-weekly  review  of  Iocs 
news  for  women  featuring  Billi 
Blum  and  Myrtle  Labbit,  CKL'V^ 
Windsor-Detroit,  has  issued  a  pre 
motion  folder  containing  penc 
sketches  of  them.  The  front  cove 
carries  the  outline  of  a  woman 
head  cut  from  the  household  an 
social  sections  of  a  newspaner. 

*  *  * 

Penny  Savers 
BOOKLET  called  "Penny  Sa^ 
ers"  has  been  published  by  An 
Russell,  home  economist  of  KVOI 
Colorado  Springs,  Col.  The  24-pag 
booklet  is  given  for  the  asking  o 
the  morning  weekday  prograi 
titled  Good  Morning  Neighbor. 

KDKA  Trailers 
KDKA,  Pittsburgh,  is  exhibitin 
trailers  in  68  Warner  theatre 
within  a  100-mile  radius  of  tli 
city.  The  trailers  emphasize  fei 
ture  programs,  artists  and  facil 
ties  of  KDKA. 
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get  this  wire  right  out  to  every  salesman 


in  my  territory.     The  New  York  office  says  our  WLW  show's 


been  okehed.    Now  we're  really  set  to  go. 


W  L  W  ■       Nation's  Station 

CINCINNATI 


STUDIO  EQUIPMENT 

to  Suit  Your  Needs 


Designed  by  RCA  engineers . . .  giving  you  the  advantages  of 
RCA's  vast  experience  in  all  fields  of  radio  .  .  .  RCA  Broadcast 
Equipment  combines  real  quality  with  right  prices 

offers  three  lines  of  speech  input  apparatus  suited  to  the  needs  of  stations 
— the  economy,  the  standard  and  the  de  luxe  lines. 

equipment  is  really  high  fidelity  in  performance . . .  produces  uniform  fre- 
quency response . . .  low  distortion  over  the  entire  band . . .  low  hum  level. 

Speech  Input  Equipment  is  designed  mechanically  for  accessibility  and 
convenience. 


RCA 
RCA 
RCA 

DA  A  Auxiliary  Units — turntables,  mikes,  loudspeakers  —  provide  a  complete 
llvfl  system  engineered  together  and  designed  for  high  fidelity  service. 

DA  A  ^^^^      offer  complete  AC  operated  Speech  Input  Equipment — 

HvM  first  to  offer  velocity  microphones — first  to  offer  the  generally  accepted 
low  priced  70-A  turntables. 

DA  A  cquipn^^i^t  is  the  finest  money  can  buy.  This  is  proved  by  its  wide  use — 
llVfl  by  leading  networks  and  by  progressive  independent  stations. 

//  will  pay  you — when  buying  broadcast  equipment — to  look  for  the  RCA  trademark 

RCA  TUBES  SET  THE  STANDARD  FOR  BROADCASTING  SERVICE 


The  94-D  Monitor  Amplifier— a  unit  with  plenty  of     The  44-BX  Microphone—     The  85-A  Preamplifier.  A  typical  economy  unit. 

power  for  good  bass  reproduction.  standard  of  broadcasting.     Small,  inexpensive,  for  rack  or  chassis  mounting. 


RCA  MANUFACTURING  CO.,  INC,  CAMDEN,  N.  J.  •  A  Service  of  the  Radio  Corporation  of  America 


New  York:  1270  Sixth  Ave.  •  Chicago:  589  E.  Illinois  St.  •  Atlanta:  490  Peachtree  St.,  N.B.  •  Dallas:  Santa  Fe  Building  •  San  Francisco:  170  Ninth  St.  •  Hollywood:  1016  N.  Sycamore  Av< 


Homes  by  Counties 


DENVER'S   PET  SALES 


DENVER 


STATION 


CBS  Network  —  5G0  kc. 
National  Representative — The  Katz  Agency.  Inc. 

AFFILIATED  WITH  WKY,  OKLAHOMA  CITY,  AND  THE  OKLAHOMA  PUBUSHING  COMPANY 


e4Jie4t  letters  in  RESULTS 
e4/e4i.  letters  in  SUCCESS 
e4/e4^  letters  in  CHICAGO 


e4Jie4i>  letters  in  STATION 


THE  PRAIRIE  FARMER  STATION 


What^s  missing?  Just  three 
letters,  WLS,  of  course! 

Those  three  letters  may  very 
easily  protect  your  advertis- 
ing against  another  seven- 
letter  word-FAILURE/ 
WLS  clients  Vnow  that 
Chicago  listens  and  respondis 
to  their  programs  on  the 
Prairie  Farmer  station*  Ask 


one! 


WLS  gets  results! 


BURRIDGE  D.  BUTLER,  PRES. 
GLENN  SNYDER,  MGR. 


NATIONAL  REPRESENTATIVES:       INTERNATIONAL  RADIO  SALES 
CHICAGO,  NEW  YORK,  DETROIT,  LOS  ANGELES,  SAN  FRANCISCO 


li^hittle  Down  ^ur  Selling  Costs 


WAAB 

Boston 

WEAN 

Providence 

W  I  c  c  1 

Bridgeport 
New  Haven 

WTHT 

Hartford 

WNLC 

New  London 

WS  AR 

Fall  River 

WS  P  R 

Springfield 

H  A  I 

Greenfield 

W  L  B  Z 

Bangor 

WFE  A 

Manchester 

WNBH 

New  Bedford 

W  L  L  H  -j 

Lowell 
Lawrence 

WBRY 

Waterbury 

WLNH 

Laconia 

WRDO 

Augusta 

in  New  England 


J^IFTEEN  local  trading  areas,  situated  between  the  southern  boundary 
of  Connecticut  and  the  northern  region  of  Maine,  comprise  the  large 
trading  territory  known  as  the  New  England  market. 

To  reach  all  these  points  through  any  media  usually  involves  heavy 
expense.  But  the  cost  may  be  whittled  down  to  the  minimum  through  the 
widely-spread  fifteen-station  coverage  of  The  Colonial  Network.  Popular 
features  originating  at  Station  WAAB  assure  comprehensive  Greater 
Boston  coverage  and  command  a  large  daily  audience  throughout  the 
other  fourteen  important  buying  centers. 

No  other  combination  of  stations  can  give  you  direct  access  to  so  many 
densely  populated  New  England  retail  areas  at  such  low  cost. 


The  COLONIAL  NETWORK 


21  BROOKLINE  AVENUE,  BOSTON,  MASSACHUSETTS 
EDWARD  PETRY  ^  CO.,  Inc.,  Exclusive  National  Representatives 


jlished  semi-monthly,  25th  issue  (Year  Book  Number)  published  in  February  by  Broaocastino  Publications,  Inc.,  870  National  Press  BuUdins,  Washington,  D.  C.  Entered 

second  class  matter  March  14,  1938,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


Five  Candidates  For  Governor 
And  Three  For  U.  S.  Senator 
Select  Quaker  Network  To 
Reach  Pennsylvania  Voters! 


Eight  candidates,  who  know  Pennsylvania  and  the  preferences  of  its 
people,  electioneered  independently  for  U.  S.  Senator  and  Governor, 
using  the  Quaker  Network  as  the  KEY  to  the  Keystone  State.  Ninety 
political  broadcasts  in  all  attest  to  the  acceptance  and  effectiveness  of 
this  statewide  network. 

And  right  they  were — because  55  of  Pennsylvania's  67  counties  are 
in  the  Primary  Service  Area  of  the  Quaker  Network.  In  this  area,  the 
per  capita  annual  spendable  income  is  $561.  Within  easy  reach  of  the 
Quaker  Network  stations  live  9,082,674  people  who  own  1,838,500  radios — 
a  loyal  listening  audience  of  approximately  7,170,150. 

With  affiliated  stations  in  nineteen  of  Pennsylvania's  Primary  and 
Secondary  Markets*,  the  Quaker  Network  is  your  best  and  most  eco- 
nomical buy — whether  you  sell  votes,  vanilla,  varnish  or  vaseline.  Write 
for  rates  and  time  available. 


* 


Allentown 
Altoona 

Cumberland,  Md. 

Easton 

Erie 

Greenshurg 


Harrisburg 
Hazleton 
Johnstown 
Lancaster 


Reading 

Scr  anion 

Sunbury 

Uniontown 

Wilkes-Barre 

Williamsport 

York 


Philadelphia 
Pittsburgh 


Thank  You^  mr.  bellows! 


From  an  address  by  Henry  A.  Bellows,  former  Federal 
Radio  Commissioner,  former  vice-president  of  Columbia 
Broadcasting  System,  now  public  relations  director  of  Gen- 
eral Mills,  Inc.,  during  tenth  anniversary  of  Station  KSTP. 


IN  congratulating  KSTP  on  its  tenth  anni- 
versary, I  am  really  congratulating  the 
people  of  the  Twin  Cities  and  the  Northwest 
on  ten  years  of  splendid  broadcasting  service. 
From  the  day  (April  2,  1928)  when  President 
Coolidge  pressed  the  key  inaugurating  KSTP, 
there  has  not  been  a  day  or  night  when  the 
lives  of  the  people  of  this  great  region  have 
not  been  made  pleasanter  and  more  interesting 
and  richer  by  the  programs  which  KSTP  has 
brought  them. 

Now,  the  safeguard  of  democracy  is  competition. 
Without  competition  in  business  we  would  have 
monopoly,  just  as  without  competition  in  politics, 
we  would  be  on  the  road  toward  dictatorship. 
.  .  .  Under  our  competitive  democratic  system, 
stations,  networks,  and  advertisers  are  constantly 
on  their  toes  to  win  more  listeners  by  better 
service.  I  say  this,  because  I  was  long  associated 
with  one  of  KSTP's  competitors  here  in  Minne- 
sota, and  I  want  to  record  my  sincere  belief  that 
the  superb  development  of  KSTP  under  the 
management  of  Stanley  Hubbard,  backed  for 
many  years  by  the  courage  and  loyalty  and 
sound  judgment  of  the  late  Lytton  Shields,  has 
been  an  absolute  necessity  for  the  public  accept- 
ance of  radio  here  in  the  Northwest. 

A  great  broadcasting  station  has  two  distinct 
functions.  It  must  bring  to  the  pubUc  the  best 
possible  service 
from  every  part  of 
the  nation  and  the 
world,  and  at  the 
same  time  it  must 
be  the  voice  of  its 
own  community. 
KSTP  stands  out 
prominently  among 
the  country's  lead- 


Saint  Paul    •  Minneapolis 


ing  stations  on  both  counts.  In  bringing  the 
programs  of  the  National  Broadcasting  Com- 
pany to  the  people  of  the  Northwest,  KSTP  has 
made  fine  use  of  the  richest  single  source  of 
radio  program  material  in  existence.  Beyond  this, 
KSTP  has  earned  national  recognition  as  a 
leader  in  the  development  of  broadcasting  as  a 
service  to  the  community.  Above  all,  in  the  field 
of  education. 

*       *  * 

TEN  years  ago,  it  still  required  courage  and 
faith  to  build  a  costly  broadcasting  station. 
The  future  of  broadcasting  was  still  obscure.  Mr. 
Shields,  Mr.  Hubbard,  and  their  associates  had 
that  faith.  They  believed  in  radio.  They  believed 
in  the  Twin  Cities,  in  Minnesota,  and  in  the 
Northwest. 

Ten  years  of  continued  and  increasing  success 
have  fully  justified  their  courage.  In  expressing 
to  KSTP  on  behalf  of  General  Mills  the  sincere 
wish  that  the  future  of  the  station  may  be  even 
more  successful  than  the  decade  which  has  just 
been  completed,  I  must  admit  a  certain  amount 
of  selfishness.  Before  long,  our  company  will 
have  programs  coming  over  KSTP  for  an  hour 
each  day,  five  days  a  week,  so  you  can  see  that 
we  are  expressing  our  enthusiasm  for  service 
rendered  by  KSTP  in  something  more  tangible 
than  mere  words. 

We  welcome  this  opportunity  to  associate  our 

selves  with  a  great 
enterprise,  one  of 
which  Minnesota 
maybe  justlyproud. 
The  continued  suc- 
cess of  KSTP  is 
essential  to  the 
true  democracy  of 
American  radio 
broadcasting. 
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If  you  lived  in  Northeastern 
to  WCBI  .  .  .  because  it  is 
satisfactory  signal  through- 
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NATIONAL 


SCRANTON 
P.EPRES  ENTATIVES 


^VlL  of  which  proves  that- 
Pennsylvania,  you,  too,  would  listen 
the  ONLY  station  which  delivers  a  sdus 
out  this  rich  area  (175,000  radio  homes). 

WGBI  /  Scranton  is  in  Pennsylvania's  third  largest 
city  and  centrally  located  in  the  17th  largest  metropolitan  area 
in  the  United  States.  This  metropolitan  area  includes  Wilkes- 
Barre  and  37  other  important  towns  in  Luzerne  county  as  well 
as  32  important  towns  in  Lackawanna,  Susquehanna  and  Wyom- 
ing counties.  And  this  is  only  part  of  WCBI's  primary  coverage. 


If  the  acceptance  of  your  product  or  service  is  to  grow  in  North- 
eastern Pennsylvania,  WCBI,  and  WCBI  exclusively  can  do  the  job 
quickly,  effectively  and  economically.  Make  WCBI  a  MUST  on  your  list. 

CBS 

WGDI 

1000  WATTS  L.S.  *  500  WATTS  NIGHT  *  880  KC- 

BROADCASTERS,  INC   •    FRANK  MEG  ARC  EE,  (^^^is^t*^^ 


JOHN    BLAIR  &-  CO 


daily  broadcast  of  leading 
Kansas  City  department  store 


Arthur  B.  Church,  KMBC  President,  congratulates  Joanne  Taylor 


John  Taylor  executives  celebrate  start  of  sixth  year  on  KMBC 


KMBC 

Lasting  achievement  in  the  use  of  radio  for  department  store 
selling  is  rare.  But  in  Kansas  City,  Joanne  Taylor's  Fashion 
Flashes,  at  the  start  of  its  sixth  year  on  May  2,  continues  to 
establish  new  records  —  selling  more  merchandise,  making 
more  friends,  building  new  customers  for 
its  sponsor,  John  Taylor  Dry  Goods  Com- 
pany. Thus,  Joanne  Taylor  marks  a  mile- 
stone in  American  retail  selling,  and  John 
Taylor's  takes  its  place  as  one  of  radio's 
pioneer  merchandisers.  KMBC  is  glad  to 
give  wings  daily  to  the  voice  of  Joanne 
Taylor  throughout  the  length  and  breadth 
of  the  rich  KMBC  market. 


KMBC 


OF  KANSAS  CITY 

The  Program  Building  and  Testing  Station 
FR££  &  P£T£RS,  National  Representatives 


THE  NATIONAL 
BROADCASTING  COMPANY 

announces  the  opening 
of  the  New  Studios 

'  of 

Westinghouse  Station 

KYW 

1 0,000  Watts  - 1 020  Kilocycles 

May  21st 

In  the  New  NBC  Building 
1619  Walnut  Street,  Philadelphia,  P.a. 


FREE  &  PETERS !" 


W7  HEN  you're  faced  with 
any  kind  of  problem 
in  radio  research,  by  all 
means  call  Free  &  Peters! 

Not  only  because  we  have 
almost  every  conceivable  bit 
of  printed  data  you  might 
want — but  ALSO  because  we 
have  a  lot  of  unprinted  in- 
formation that  is  often  more 
helpful  than  the  Hbrary  dope 
itself: 


What  kind  of  "stuff"  the  an- 
nouncers put  into  their  com- 
mercials, for  example.  Or 
the  results  that  various  sta- 
tions have  gotten  for  various 
chents.  Or  what  the  coverage 
map  really  means  at  8  A.  M. 
in  Pascaloosa. 

Give  us  a  chance  to  help  you. 
That's  the  only  favor  we 
crave.  Call  any  of  our  six 
offices,  hsted  below. 


Exclusive  Representatives: 

WGR-WKBW   Buffalo 

WCKY   Cincmnati 

WHK.WCLE   Qeveland 

WHKC   Columbus 

woe   Davenport 

WHO   Des  Moines 

WDAY  Fargo 

WOWO-WGL  Ft.  Wayne 

KMBC  Kansas  City 

WAVE   LouisvUle 

WTCN  Minneapolis-St.  Paul 

WMBD   Peoria 

KSD  St.  Louis 

WFBL   Syracuse 

WKBN  Youngstown 

Southeast 

WCSC   Charleston 

WIS  Columbia 

WPTF  Raleigh 

WDBJ   Roanoke 

Southwest 

KTAT  Ft.  Worth 

KTUL  Tnlsa 


Pacific  Coast 


KOIN-KALE   Portland 

KSFO  San  Francisco 

KVI   Seattle-Tacoma 


FREE  &  PETERS,  inc. 


(and  FREE,  JOHNS  &  FIELD,  INC.) 


CHICAGO 

180  N.  Michigan 
Franklin  6373 


NEW  YORK 

247  Park  Ave. 
Plaza  5-4131 


DETROIT 

New  Center  Bldg. 
Trinity  2-8444 


SAN  FRANCISCO 

One  Eleven  Sutter 
Sutter  4353 


LOS  ANGELES 

C.  of  C.  Bldg. 
Richmond  6184  * 


ATLANTA 

Bona  Allen  Bldg. 
Jackson  1678 
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NAB  Board  Soon  to  Act  on  Presidency 


CONSIDERED  BY  NAB 


By    SOL  TAISHOFF 

Former  Louisville  Mayor  Among  Those  Being  Scrutinized; 
Executive  Committee  to  Hold  Meeting  May  17 

tCULMINATING  several  months  of  intensive  search,  the  NAB 
Iboard  of  directors  is  about  to  take  action  on  selection  of  a 
Ipresident  of  the  trade  association,  to  take  over  the  industry 
[jleadership. 

!i  An  entirely  new  name — Neville  Miller,  former  Mayor  of 
(Louisville,  lawyer  and  educator — has  been  injected  into  the 
picture,  and  he  today  is  regarded  as  the  strongest  possibility, 
though  other  names  also  are  being  considered.  The  NAB  execu- 
^tive  committee  has  been  called  to  meet  in  Washington  May  17 
tby  President  Mark  Ethridge. 

Known  nationally  as  the  "Fighting  Mayor"  for  his  coura- 
jgeous  and  skillful  direction  of  emergency  relief  activities  dur- 
jing  the  devastating  Ohio  River  floods  of  February  of  last  year, 
'Mr.  Miller  already  has  been  contacted,  but  no  final  decision 
jhas  been  reached. 

,  Since  the  first  of  the  year  Mr.  Miller  has  been  assistant  to 
'President  Harold  W.  Dodds  of  Princeton,  his  alma  mater. 
|He  retired  as  Louisville's  Mayor  last  Nov.  16  after  having 
iserved   with   conspicuous  success   


ijsince  1933.  He  won  acclaim  and 
irecognition  as  a  capable  organizer 
jand  administrator,  and  is  well 
jknown  and  favorably  regarded  in 
high  Administration  circles. 

Proposed  by  Ethridge 

Mr.  Miller,  if  plans  are  carried 
^0  fruition,  would  succeed  Mr. 
jEthridge  as  the  executive  head  of 
the  reorganized  NAB,  thus  ful- 
filling the  mandate  of  the  last 
NAB  convention  that  an  "out- 
standing figure"  be  retained.  Mr. 
Ethridge  has  served  as  president 
teince  March  30,  when  he  was 
(drafted  for  the  post  by  the  board 
|of  directors.  He  has  served  with- 
,iout  pay,  and  with  the  understand- 
Ifing  that  his  successor  would  be 
'Selected  as  quickly  as  possible  to 
ibnable  him  to  devote  full  time  to 
Ijliis  post  as  vice-president  and  gen- 
isral  manager  of  the  Louisville 
ourier- Journal  and  Times  and  as- 
sociated properties,  including 
WHAS. 

Members  of  the  executive  com- 
jjmittee  are  Mr.  Ethridge,  chair- 
;|man;  Edwin  W.  Craig,  WSM, 
Nashville ;  Walter  J.  D  a  m  m, 
iWTMJ,  Milwaukee;  Frank  M.  Rus- 
feell,  WRC,  Washington;  Herb  Hol- 
lister,  KANS,  Wichita,  and  John 
Ipimer,  WCBM,  Baltimore. 

The  44-year-old  Mr.  Miller,  it  is 
bnderstood,  has  been  contacted  di- 
pectly  in  connection  with  the  post 
jby  Mr.  Ethridge,  who  advanced 
his  name  at  the  last  meeting  of 
the  NAB  board  April  30.  Possi- 


bility of  his  selection  was  dis- 
cussed at  this  meeting  which, 
among  other  actions,  made  three 
appointments  to  the  permanent 
headquarters  staff. 

The  board  then  merely  an- 
nounced that  the  search  for  a 
permanent  head  was  progressing, 
stating  that  action  would  be  taken 
at  the  "earliest  possible  date". 
The  board,  through  its  executive 
committee,  had  been  canvassing  a 
broad  field,  including  many  out- 
standing figures  in  public  life.  The 
Miller  appointment  was  tentative- 
ly agreed  upon  as  highly  desirable. 

A  strong  spontaneous  demand 
not  only  within  the  board,  but 
throughout  the  industry  had  de- 
veloped for  retention  of  Mr.  Eth- 
ridge as  president  on  a  salaried 
basis.  He  steadfastly  declined  to 
consider  such  a  step  because  of 
his  personal  business  commitments. 
Mr.  Ethridge  is  understood  to  have 
an  agreement  to  remain  with  the 
Louisville  newspaper  organization 
for  at  least  five  years.  He  has  been 
with  it  since  April,  1936.  He  ac- 
cepted the  NAB  presidency  tem- 
porarily with  the  understanding 
that  his  successor  would  be  named 
quickly. 

Has  Wide  Acquaintanceship 

Though  he  had  lived  in  Louis- 
ville continuously  since  1920,  when 
he  returned  from  law  school,  Mr. 
Miller  is  well-known  in  oificial 
Washington.  A  Democrat,  he  visit- 
ed Washington  frequently  during 


NEVILLE  MILLER 
his  tenure  as  Mayor,  particularly 
on  public  utility  matters,  a  field  in 
which  he  is  regarded  as  an  ex- 
pert, and  later  in  connection  with 
relief  and  rehabilitation  activities 
following  the  1937  flood. 

According  to  close  friends,  Mr. 
Miller  is  personnally  acquainted 
with  President  Roosevelt,  and  with 
others  high  in  Washington's  offi- 
cialdom. He  was  described  to 
Broadcasting  as  being  "very  able" 
and  extremely  well  liked.  One  of 
his  close  friends,  it  is  understood, 
is  Justin  Miller,  former  assistant 
Attorney  General  and  now  a  mem- 
ber of  the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia,  who 
was  dean  of  the  law  school  of 
Duke  University  during  the  time 
the  prospective  NAB  president 
was  dean  of  the  law  school  of  the 
University  of  Louisville. 

Following  the  board  meeting 
April  30,  Mr.  Ethridge  was  to  con- 
tact Mr.  Miller  further.  Sudden 
illness  of  Mr.  Ethridge's  youngest 
daughter  forced  his  departure  by 
plane  in  the  early  afternoon  of  the 
board's  meeting  and  before  all  of 
the  board  business  could  be  cov- 
ered. The  matter  was  left  so  no 
final  action  would  be  taken  until 
the  board  had  further  opportunity 
to  consider  it,  though  Mr.  Ethridge 


was  given  full  authority  to  carry 
on  the  conversations. 

Aside  from  this  discussion,  the 
board  handled  a  sizeable  volume  of 
business.  Named  to  the  headquar- 
ters staff  were  Ed  Kirby,  promo- 
tion manager  of  the  National  Life 
&  Accident  Insurance  Co.,  which 
operates  WSM,  Nashville;  Paul  F. 
Peter,  secretary  of  the  Joint  Com- 
mittee on  Radio  Research,  and 
Joseph  L.  Miller,  Washington 
newspaperman  specializing  in  la- 
bor news  for  the  Associated  Press. 
While  specific  titles  were  not 
designated,  it  is  obvious  that  Mr. 
Kirby  will  handle  the  broad  field 
of  public  relations  and  education. 
Mr.  Miller,  while  nominally  as- 
signed to  general  publicity,  will 
specialize  in  labor  activities  and 
research.  Mr.  Peter  will  be  re- 
search director.  [See  individual 
sketches  on  page  12.] 

There  remains  to  be  filled  the 
permanent  headquarters  post  of 
secretary-treasurer,  or  administra- 
tive officer,  now  being  filled  tem- 
porarily by  Edwin  M.  Spence, 
former  general  manager  of  WBAL, 
Baltimore.  Mr.  Spence  is  serving 
on  an  interim  basis  along  with  Mr. 
Ethridge  and  PhiHp  G.  Loucks, 
special  counsel.  An  engineer  and 
an  attorney  also  will  be  named  to 
the  headquarters  staff. 

Copyright  Bureau  Enigma 

At  the  April  30  session  a  bitter 
controversy  developed  over  con- 
tinuance of  the  NAB  Bureau  of 
Copyrights,  separately  incorporat- 
ed organization  created  to  build  a 
public  domain  transcription  li- 
brary. A  report  on  the  status  of 
the  library,  which  has  recorded 
some  20  hours  of  public  domain 
music,  was  delivered  by  John  J. 
Gillin  Jr.,  WOW,  Omaha,  chair- 
man of  a  special  committee  desig- 
nated to  undertake  the  survey. 
His  committee  recommended  that 
additional  funds,  probably  totaling 
some  $2,300,  be  advanced  by  the 
NAB  to  meet  its  commitments. 
This  was  vigorously  opposed  by 
several  board  members,  but  it  was 
finally  agreed  to  keep  the  bureau 
a  going  concern  until  the  next 
board  meeting,  when  steps  may  be 
taken  to  set  it  up  as  a  unit  total- 
ly independent  of  NAB  finances. 

NAB  announced  that  member- 
ship had  reached  an  all-time  peak 
of  434  stations  under  the  reorgani- 
zation, with  some  350  stations  al- 
ready qualified  under  the  new 
schedule  of  dues.  Sufficient  finances 
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are  already  underwritten,  it  was 
felt,  to  pursue  the  plan  for  reten- 
tion of  a  paid  president  and  other 
headquarters  personnel. 

A  campaign  for  longer  licenses 
for  stations  and  for  clarification 
of  procedure  on  informal  com- 
plaints also  was  authorized  by  the 
board.  Developments  are  reported 
on  in  this  issue  as  part  of  the 
story  on  the  June  6  hearings  [Page 
15]. 

New  stations  admitted  to  NAB 
membership  at  the  meeting  includ- 
ed KEX,  Portland,  Ore.;  WPAX, 
Thomasville,  Ga.;  WSAZ,  Hunting- 
ton, W.  Va.;  KLS,  Oakland,  Cal.; 
WSGN,  Birmingham;  KYSM,  Man- 
kato,  Minn.;  WJBY,  Gadsden,  Ala.; 
WGPC,  Albany,  Ga.;  WMEX,  Bos- 
ton; WMSD,  Sheffield,  Ala.;  WKAT, 
Miami  Beach,  Fla.;  KLRA,  Little 
Rock,  Ark.;  KATE,  Albert  Lea, 
Minn.;  KIUN,  Pecos,  Tex. 

WCAU  Request  Tabled 

An  application  from  WCAU, 
Philadelphia,  was  tabled.  There 
was  considerable  discussion  among 
board  members  about  the  WCAU 
application,  particularly  in  connec- 
tion with  a  situation  that  had  de- 
veloped concerning  Isaac  D.  Levy, 
co-owner,  who  two  years  ago 
walked  out  of  the  NAB  because  he 
was  out  of  sympathy  with  its  poli- 
cies. A  vote  may  be  taken  on  it  at 
the  next  board  meeting. 

The  board  heard  reports  from 
Samuel  R.  Rosenbaum,  president  of 
WFIL,  Philadelphia,  chairman  of 
the  labor  committee;  Harry  C. 
Wilder,  president  of  WSYR,  Syra- 
cuse, chairman  of  the  accounting 
committee ;  John  A.  Kennedy, 
WCHS,  Charleston,  W.  Va.,  chair- 
man of  the  legislative  commitee; 
Lew  Avery,  WGR-WKBW,  Buffalo, 
retiring  chairman  of  the  sales  man- 
agers committee,  and  Mr.  Gillin  as 
chairman  of  the  committee  on  asso- 
ciate memberships. 

Paul  A.  Porter,  attorney  for 
CBS  in  Washington,  was  designat- 
ed by  Mr.  Ethridge  to  act  as  NAB 
observer  in  connection  with  activi- 
ties having  to  do  with  internation- 
al broadcasting.  George  W.  Nor- 
ton Jr.,  president  of  WAVE,  Louis- 
ville, was  appointed  to  serve  on  the 
committee  of  newspaper  editors  and 
the  American  Bar  Association 
studying  the  question  of  reporting 
and  broadcasting  court  trials. 

Concerning  Neville  Miller 

Mr.  Miller's  selection  as  presi- 
dent of  the  NAB,  it  is  believed, 
would  meet  practically  every  pre- 
requisite advanced  in  the  stormy 
discussions  over  the  calibre  of  in- 
dividual who  should  head  the  trade 
association  and  as  such  assume  the 
role  of  industry  spokesman.  De- 
spite his  lack  of  radio  background, 
Mr.  Miller's  wide  experience  as  the 
chief  executive  of  an  important 
metropolitan  community,  his  exper- 
ience as  a  lawyer  and  as  a  teacher, 
and  the  leadership  and  fortitude 
he  displayed  during  the  calamity 
that  befell  Louisvile  last  year,  all 
point  to  capacity,  resourcefulness 
and  ability  essential  for  the  task. 

On  the  occasion  of  his  appoint- 
ment late  last  year  as  assistant  to 
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Joseph  L.  Miller 

A  VETERAN  newspaperman  de- 
spite his  youth,  30-year-old  Joseph 
L.  Miller  joins  the  NAB  May  15  as 
its  publicity  director  but  with  par- 
ticular emphasis 
on  labor  rela- 
tions. He  comes 
to  the  trade  asso- 
ciation highly 
recommended  for 
the  post  by  labor 
leaders  in  all 
groups.  It  is  un- 
^«  i^H  derstood  that  Ed- 
^  ward  McGrady, 

Mr.  Miller  former  Assistant 
Secretary  of  Labor,  now  vice-pres- 
ident of  RCA  in  charge  of  labor 
relations,  a  close  personal  friend, 
first  recommended  him. 

For  the  last  six  years  Mr.  Miller 
has  been  a  member  of  the  Associ- 
ated Press  staff  in  Washington.  He 
started  with  the  AP  as  correspon- 
dent in  Harrisburg,  Pa.,  later  be- 
ing transferred  to  the  Washington 
Bureau. 

Since  the  advent  of  NRA  in 
1933,  Mr.  Miller  has  specialized  in 
labor  news.  He  has  covered  all  im- 
portant labor  developments  out  of 
town  as  the  AP  specialist  in  this 
field,  having  followed  the  AFL  to 
Cincinnati,  Tampa,  Atlantic  City 
and  Denver  for  its  conventions  and 
the  CIO  to  Pittsburgh  for  its  1936 
meeting. 

Mr.  Miller  is  credited  with  many 
"scoops"  and  exclusive  stories  in 
his  reportorial  pursuits  having  to 
do  with  labor.  He  predicted  the 
John  L.  Lewis-CIO  formation 
nearly  a  year  before  it  happened. 

A  native  of  Uniontown,  Pa., 
where  he  was  born  30  years  ago, 
Mr.  Miller  attended  public  school 
there  and  went  to  Haverford  Col- 
lege, where  he  received  his  degree 
in  1930.  The  following  year  he  cov- 
ered the  Pennsylvania  State  Legis- 
lature for  the  AP  in  Harrisbui-g. 
He  is  married  and  has  a  year-and- 
a-half-old  son.  His  wife  is  the  for- 
mer Elinor  Lord  of  Boston,  who 
was  formerly  on  the  professional 
stage. 

the  president  of  Princeton,  Presi- 
dent Dodds  stated: 

"Mr.  Miller's  career  as  an  under- 
graduate at  Princeton,  law  student 
at  Harvard,  practicing  attorney, 
law  school  dean  and  finally  as  an 
effective  mayor  who  skillfully  led 
his  city  through  the  disaster  of  a 
devastating  flood  has  given  him  a 
broad  experience  and  sympathies 
which  make  for  success  in  an  acad- 
emy community.  In  connection  with 
plans  under  way  and  in  contem- 
plation for  the  development  of  the 
university,  I  have  for  several  years 
desired  the  assistance  of  such  a 
man.  I  am  confident  that  the  right 
man  has  been  found.  That  he  has 
turned  his  back  on  attractive  and 
more  remunerative  occupations  in 
the  outside  world  is  a  tribute  to 
Mr.  Miller  and  Princeton." 

Born  in  Louisville  on  Feb.  17, 
1894,  Neville  Miller  is  the  son  of 
the  late  Judge  Shackleford  Miller 
and  Mary  Floyd  Miller.  Obtaining 
his  grade  schooling  in  the  Louis- 
ville public  schools,  he  was  grad- 
uated in  1912  from  the  Louisville 
Male  High  School.  He  entered 
Princeton  that  year  and  was  grad- 
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Paul  F.  Peter 

PAUL  F.  PETER,  former  chief 
statistician  of  NBC  and  secretary 
of  the  Joint  Committee  on  Radio 
Research,  comes  to  the  NAB  as  re- 
search director 
after  a  wide  ex- 
perience in  eco- 
nomics  and  re- 
search. A  native 
of  Washington, 
D.  C,  where  he 
was  born  34 
years  ago,  he  was 
educated  in  the 
Washington  pub- 
lic schools  and  at 
George  Washington  and  Syracuse 
Universities,  receiving  his  degree 
of  Bachelor  of  Science  in  Business 
from  the  latter  in  1928.  He  was 
commissioned  a  Second  Lieutenant 
in  the  Infantry  Reserve  Corps  that 
year. 

While  attending  school  during 
the  war,  Mr.  Peter  was  a  civilian 
employe  in  the  Army  Signal  Corps 
office  for  two  years  during  the  war. 
He  worked  during  summer  vaca- 
tions in  various  posts  in  Washing- 
ton. Upon  his  graduation,  he  joined 
General  Motors  Acceptance  Corp. 
as  a  field  representative,  handling 
special  assignments  on  office  man- 
agement and  statistics. 

He  resigned  in  1929  to  join  NBC, 
where  he  was  employed  until  1935 
as  chief  statistician.  He  trans- 
ferred from  NBC  to  its  parent 
company  RCA  in  1935,  resigning 
the  following  year  to  become  execu- 
tive secretary  of  the  Joint  Com- 
mittee on  Radio  Research,  compris- 
ing five  representatives  each  from 
the  Association  of  National  Adver- 
tisers, American  Association  of  Ad- 
vertising Agencies  and  National 
Association  of  Broadcasters.  The 
organization  was  created  to  investi- 
gate the  method  for  obtaining  basic 
information  on  radio  as  an  adver- 
tising medium.  The  ultimate  pur- 
pose of  the  Committee  is  to  deter- 
mine the  feasibility  of  creating  an 
audit  bureau  for  radio  advertising. 

In  his  new  post,  Mr.  Peter  will 
have  direct  supervision  over  re- 
search and  statistical  information 
for  the  industry.  It  is  likely  the 
NAB  Business  Index,  a  monthly 
compendium  of  broadcasting  busi- 
ness statistics,  will  be  reinstated 
under  Mr.  Peter's  direction.  It  was 
dropped  about  a  year  ago  by  the 
old  NAB  organization. 


uated  in  1916  with  an  A.  B.  de- 
gree. Then  he  went  to  Harvard 
Law  School,  procuring  his  Bachelor 
of  Laws  degree.  He  returned  to 
Louisville  in  1920  to  begin  law 
practice  with  his  father  and  his 
brother,  Shackleford  Miller,  Jr. 

Interested  in  education,  he  taught 
at  the  Jefferson  School  of  Law 
from  1920  to  1925.  He  also  lectured 
in  the  American  Institute  of  Bank- 
ing from  1924  to  1930  and  was  pro- 
fessor in  Louisville  University's 
School  of  Law  from  1920  to  1930. 
He  ceased  active  practice  in  1930 
to  become  dean  of  the  university's 
law  school.  During  his  tenure 
standards  of  teaching  were  raised 
so  that  within  two  years  the  Ameri- 
can Bar  Association  approved  and 
elected  it  to  membership  in  the  As- 
(Continued  on  page  69) 


Mr,  Kirby 


Edward  M.  Kirby 

THE  NEW  NAB  public  relatioi 
director,  Edward  Montague  Kirb 
is  in  his  early  30's,  having  bef 
born  in  Harper's  Ferry,  W. 
June  6,  1906.  He 
joins  the  NAB 
from   the  Na- 
tional Life  &  Ac- 
cident Insurance 
Co.  of  Nashville, 
where   he  was 
sales  promotion 
manager  both  for 
the  insurance 
company  and  for 
its   50,000  -watt 
station  WSM. 

Mr.  Kirby  has  been  active 
WSM   in   radio  programming 
well  as  sales  promotion.  He  h 
produced  a  half-dozen  station  pi 
grams  a  week,  has  supervised  oth 
programs  for  National  Life  &  A 
cident  placed  on  the  West  Coa 
and  has  provided  canvassing  liter 
ture  and  sales  talks  for  3,000  salf 
men  of  the  company.  He  has  be 
with  the  insurance  company  a: 
WSM  since  1933,  having  been  e 
lected  for  his  post  by  Edwin 
Craig,  vice-president  of  the  coi 
pany  and  directing  head  of  its  si 
tion,  who  is  also  an  NAB  direct< 
the   head   of  the   so-called  Cle' 
Channel  Group  of  stations  and; 
leading  proponent  of  the  NAB 
organization  plan. 

Mr.  Kirby  has  been  responsil 
for  a  series  of  educational  and  pv; 
lie  service  programs  over  WS- 
He  has  addressed  meetings  of  ed 
tional  and  business  groups  iden. 
fied  both  with  radio  and  insurar. 
on  frequent  occasions  and  is  w. 
known  in  the  industry.  He  is  al 
the  founder  and  editor  of  Rui 
Radio  which  started  three  mont 
ago  for  the  purpose  of  supplyi 
rural  listeners  with  radio  progra. 
ming  and  personality  informatic 
Mr.  Kirby  started  out  as  a  i 
porter  on  the  Baltimore  Sun.  ] 
left  to  become  assistant  statistici 
for  MacCrone  &  Co.,  Detroit  bar 
ers,  having  as  his  particular  j 
the  study  of  distribution  and  m£ 
keting.   Following  work   as  he 
statistician  for  the  C  o  m  m  e  r 
Union  Bank  of  Nashville  in  19' 
he  became  account  executive  f 
C.  P.  Clark  Inc.,  Nashville  agen^ 
in  charge  of  the   Friendly  F: 
Shoes,   putting  transcriptions 
120  stations  for  two  seasons  a 
using  NBC  and  CBS.  He  also  i 
pervised  Philco  Radio  sales  in  t 
South  when  that  organization  h 
sectional  advertising  a  g  e  n  c  i  e 
handled  Se-Ling  hosiery  and  1 
Cincinnati-Dallas  division  of  wl 
now  is  American  Airlines.  At  f 
same  time,  he  edited  three  hoi 
organs. 

Mr.  Kirby  received  his  AB  < 
gree  and  a  commission  as  seco 
lieutenant  in  the  Field  Artille 
from  the  Virginia  Military  Ins 
tute  in  1926,  where  he  was  edil 
of  the  college  newspaper,  fount 
of  the  VMI  Sniper,  college  cor 
magazine,  and  cheerleader.  '. 
went  to  prep  school  at  New  Yc 
Military  Academy,  Cornwall,  N. 
He  is  the  son  of  a  former  W' 
Virginia  coal  operator.  Mrs.  Kii 
is  the  former  Marjorie  Amo 
daughter  of  the  dean  of  Vanderl 
Law  School. 
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arriers  Rise  to  Congress  Radio  Probe 

Senator  Byrnes  Opposed  to  White  Inquiry  Proposal; 
McFarlane  Delivers  Charges  at  House  Hearing 


By  WALTER  BROWN 
j.'ROPOSALS  for  a  Congressional 
linvestigation  of  the  broadcast  in- 
lustry  and  the  FCC  have  gained 
impetus  on  Capitol  Hill,  but  it  is 
till  extremely  doubtful  if  either 
he  Senate  or  the  House  will  order 
,  probe  during  the  remaining 
veeks  of  the  75th  Congress. 

The    Senate    Audit    &  Control 
pommittee  on  May  10  reported  the 
Vhite  Resolution  without  recom- 
aendation,  and  the  House  Rules 
Committee,  May  12,  began  open 
jiearings  on  five  resolutions  for  a 
'^Ireneral  radio  investigation  by  a 
[.Meet  House  committee,  with  em- 
:Jl'hasis  on  monopoly. 
I  Immediately  after  reporting  the 
Vhite    Resolution,  Chairman 
]|[5yrnes  (D-S.C.)  announced  his  op- 
•osition  to  the  proposed  Senator- 
il  investigation  and  said  if  an  at- 
lempt  was  made  to  call  it  up,  he 
|/ould  air  his  views. 
"I  regard  the  resolution  as  a 
^jl^!  olitical  move,  and  I  will  fight  it 

I  it:; 


jO  death,"  Mr.  Byrnes  said.  He 
jointed  out  that  the  FCC,  under 
'  ''ihe  direction  of  Chairman  McNinch 
'f&s  investigating  most  of  the  im- 
g|[,ortant  subjects  covered  by  the 
pjijYhite  Resoluton  with  a  view  to 
S  f  laking  recommendations  to  Con- 
e;;  ress. 

tt!i!  Because  of  the  close  relationship 
s:!j|etween  Mr.  Byrnes  and  the  Presi- 
Mfent,  the  attitude  of  the  Senator 
^iT-as  regarded  as  more  or  less  repre- 
'  Renting  the  views  of  the  Admin- 
J  'ijtration.  This  points  to  opposition 
I  Jy  the  majority  leadership  in  the 
enate. 


$25,000  Fund  Sought 


The  White  Resolution  was  one  of 
)ijb|2ven  proposals  for  Senatorial  in- 
estigations  reported  to  the  Senate 
y  its  Audit  &  Control  Committee 
tlliithout  recommendation.  It  carries 
rn  appropriation  of  $25,000  and 
liM  ould  authorize  a  subcommittee  of 
.  iie  Senate  Interstate  Commerce  to 
;ei  pvestigate  every  phase  of  radio. 
l\i  Senator  White   (R-Me.)  author 
L  the  resolution  and  recognized  as 
ae  leading  authority  in  Congress 
Q    radio    matters,    frankly  told 
[IROADCASTING  he  saw  no  hope  for 
lis  resolution  unless  he  could  se- 
'are  the  active  support  of  Chair- 
lan  Wheeler   (D-Mont.),  of  the 
^  lenate  Interstate  Commerce  Com- 
iiittee. 

"I  plan  to  confer  with  Senator 
/heeler  within  a  few  days,  after 
Ihich  I  will  make  a  statement  as 
I  the  course  I  will  follow  in  con- 
ection  with  the  resolution,"  Mr. 
[-''hite  said  after  the  Audit  &  Con- 
it'ol  Committee  had  acted. 


Ii 


Wheeler  Favors  Probe 


•  Upon  his  return  from  the  West, 
anator  Wheeler  said  he  favored 
passage  of  the  White  Resolution 
ad  would  so  vote  in  the  Senate. 
"There  has  been  a  lot  of  quarrel- 
Iff.ig  down  there  at  the  Commission, 
|id  I  think  a  study  should  be  made 


by  a  Senate  committee,"  he  assert- 
ed. 

Mr.  Wheeler  said  he  had  no  spec- 
ial interest  in  the  resolution  and 
"if  it  passes,  I  will  appoint  a  sub- 
committee to  conduct  the  investi- 
gation." The  Senator  did  not  in- 
dicate whom  he  would  appoint 
other  than  to  say  he  would  not  be 
a  member.  It  was  a  foregone  con- 
clusion, however,  that  White  would 
be  one  of  those  chosen. 

McFarlane's  Charges 
At  the  opening  hearing  by  the 
House  Rules  Committee,  Rep.  Mc- 
Farlane (D.-Tex.)  was  the  only 
witness.  He  attacked  what  he 
termed  the  monopolistic  influences 
in  the  communications  industry  and 
created  a  mild  sensation  by  charg- 
ing that  two  former  United  States 
Senators,  who  were  unnamed,  were 
employed  by  RCA  to  put  through 
the  Federal  Court  at  Wilmington 
in  November,  1932,  a  consent  de- 
cree on  patent  rights.  The  Texan 
charged  this  was  the  beginning  of 
"debauchery  and  monopoly"  in  the 
communications  field. 

In  opening  the  hearing,  Chair- 
man O'Connor  (D-N.Y.)  said  the 
committee  was  not  considering  any 
particular  resolution.  He  stated 
the  Committee  might  decide  to 
bring  out  an  entirely  new  resolu- 
tion embodying  certain  features 
from  the  five  it  has  before  it. 

"It  is  the  subject  itself  we  are 
considering,"  Rep.  O'Connor  de- 
clared. 

Rep.  McFarlane  told  the  Com- 
mittee he  was  not  interested  in 
personnel  or  the  FCC  as  such.  "My 


interest  is  in  monopoly  in  the  com- 
munications industry,  which  I  con- 
sider a  menace  to  our  free  insti- 
tutions," he  said. 

"I  am  quite  sure  there  does  exist 
a  monopoly  in  radio,"  Mr.  O'Con- 
nor interjected. 

Rep.  McFarlane  said  the  action 
of  the  Rules  Committee  in  announc- 
ing a  hearing  on  the  radio  inves- 
tigation resolutions  had  spurred  the 
Senate  Audit  &  Control  Commit- 
tee to  report  out  the  White  Reso- 
lution after  having  bottled  it  up 
for  nearly  a  year.  He  urged  the 
Rules  Committee  to  approve  an  in- 
vestigation and  not  step  aside  in 
favor  of  the  Senate  proposal. 

Rep.  O'Connor  asked  if  radio 
stations  capitalize  their  licenses 
from  the  FCC.  Rep.  McFarlane 
said  he  did  not  know. 

Mr.  McFarlane  declined  to  name 
the  Senators  against  whom  he 
threatened  to  institute  impeach- 
ment proceedings  for  accepting  em- 
ployment in  the  patent  case. 

Hearing  Recessed 
Chairman  O'Connor  recessed  the 
hearing  until  the  week  of  May  16. 
Waiting  in  the  committee  room 
to  be  heard  were  Rep.  Connery 
(D-Mass.)  and  Rep.  Wigglesworth 
(R-N.  Y.),  both  proponents  of  an 
inquiry.  Rep.  Boileau  (P-Wis)  was 
present  as  a  "spectator."  Thir- 
teen of  the  14  members  of  the  com- 
mittee were  on  hand  to  hear  Mc- 
Farlane, showing  that  the  propos- 
als for  a  radio  investigation  will 
receive  serious  attention. 

Should  the  Rules  Committee  ap- 
prove a  resolution  and  the  House 


Hearings  Started  on  Senate  Proposal 
For  Governmental  Shortwave  Station 


WASHINGTON  became  the  scene 
of  concerted  activity  in  connection 
with  international  broadcasting 
during  the  last  fortnight,  as  formal 
release  was  awaited  by  President 
Roosevelt  of  the  report  of  his  In- 
terdepartmental Committee  on  Ra- 
dio Broadcasting  appointed  several 
months  ago. 

Hearings  were  begun  May  12  be- 
fore a  Senate  subcommittee  on  the 
Chavez-McAdoo  Bill  for  a  Govern- 
ment-owned station  at  San  Diego 
to  promote  "good-will"  among  Pan 
American  nations.  Hearings  on  a 
somewhat  similar  measure  intro- 
duced by  Rep.  Celler  (D-N.Y.)  for 
a  station  in  Washington  are  tenta- 
tively scheduled  for  May  16  before 
a  House  subcommittee.  Two  other 
measures,  one  for  a  station  in  St. 
Petersburg,  Fla.,  by  Rep.  Green 
(D-Fla.)  and  the  other  for  one 
in  Texas  or  in  the  Canal  Zone  by 
Rep.  Maverick,  (D-Tex.)  also  are 
pending. 

There  is  little  likelihood  of  legis- 
lation at  this  session.  Nevertheless 
industry  groups  are  prepared  to 
combat  the  proposals  openly  in 
committee.  Scheduled  to  appear  for 


the  NAB  at  both  the  Celler  and 
Bone  hearings  is  Mark  Ethridge, 
president.  CBS  tentatively  has  ar- 
ranged for  the  appearance  of  Fred- 
eric A.  Willis,  assistant  to  the  pres- 
ident, and  E.  K.  Cohan,  technical 
director.  NBC  probably  will  be  rep- 
resented by  Frank  E.  Mason,  vice- 
president,  and  Dr.  C.  B.  Jolliffe, 
former  FCC  chief  engineer  and 
now  chief  of  the  RCA  central  fre- 
quency bureau. 

Merely  Conclusions 
Chairman  Frank  R.  McNinch  of 
the  FCC  has  indicated  his  Interde- 
partmental Committee's  report  on 
international  broadcasting  will  be 
submitted  shortly  to  President 
Roosevelt.  He  has  declared  the  re- 
port will  contain  no  recommenda- 
tions as  such,  but  simply  "conclu- 
sions" on  the  matter  of  the  most 
effective  means  of  combating  prop- 
aganda broadcasts  to  the  Latin- 
American  nations  via  shortwave 
radio,  primarily  from  Germany, 
Italy  and  Great  Britain.  It  is  gen- 
erally thought  the  report  will  swing 
in  favor  of  Government-owned  sta- 
tions rather  than  privately-owned 
(Continued  on  page  68) 


pass  it,  money  for  a  probe  will 
have  to  clear  the  House  Accounts 
Committee.  The  chairman  of  this 
committee  is  Rep.  Warren  (D- 
N.C.),  an  Administration  stalwart 
who  has  indicated  strong  opposi- 
tion to  an  FCC  investigation. 

With  Byrnes  and  Warren  oppos- 
ing a  communications  probe,  it  will 
take  more  sentiment  than  has  yet 
developed  to  pass  any  of  the  reso- 
lutions. There  is  no  question,  how- 
ever, that  support  for  an  investiga- 
tion of  the  FCC  has  grown  with- 
in recent  weeks,  especially  since 
two  members  of  the  Commission — 
Payne  and  Craven — ^voted  for  a  mo- 
tion asking  a  Congressional  inves- 
tigation. 

Senator  Byrnes  demonstrated  his 
opposition  to  the  White  Resolution 
during  the  hearings  by  his  commit- 
tee when  Senator  White  was 
heard.  He  then  took  the  position 
that  the  Interstate  Commerce  Com- 
mittee already  has  the  authority 
to  conduct  the  investigation  the 
Maine  Senator  proposes  without  ac- 
tion by  the  Senate. 

Senator  Townsend  (R-Del.)  pre- 
sented Senator  White  to  the  Audit 
&  Control  Committee  as  "one  whom 
we  all  know  and  regard  as  having 
probably  a  deeper  and  wider  knowl- 
edge than  anyone  on  the  subject 
of  radio."  Senator  Townsend  said 
he  was  particularly  interested  in 
the  "uncertain  attitude"  of  the 
Commission  regarding  newspaper 
ownership  of  stations. 

A  Search  for  Light 

In  appearing  before  the  Senate 
Audit  &  Control  Committee,  Sena- 
tor White  summarized  some  of  the 
points  in  his  resolution — relating 
primarily  to  network  control  of 
outlets  and  clear  channels,  pro- 
posed superpower,  advertising  by 
radio  and  terms  of  licenses — and 
asserted : 

"I  am  not  interested  in  an  in- 
vestigation in  the  sense  we  ordi- 
narily use  that  term,  but  I  say 
there  is  a  situation  which  demands 
so  much  of  an  investigation  as  will 
make  available  the  facts  which 
throw  light  on  your  problems,  and 
then  it  becomes  a  matter  of  study 
to  determine  as  to  what  is  sound 
public  policy. 

"Unless  we  provide  for  a  study, 
disinterested  and  honest,  an  open- 
minded  study  on  all  of  these  ques- 
tions, I  think  we  will  find  they  are 
really  acute  questions.  They  are 
acute  now,  and  becoming  more 
acute,  and  they  will  reach  the  sta- 
ture, sooner  or  later,  of  national 
scandal  and  harm." 

It  was  Senator  White's  conten- 
tion before  the  Committee  that  the 
problems  of  radio  and  communica- 
tions are  responsibilities  that  rest 
on  Congress  and  "should  not  be 
put  on  an  administrative  or  quasi- 
judicial  body."  He  did  not  attempt 
to  answer  any  of  the  problems  he 
posed  with  respect  to  the  net- 
works, superpower  and  license 
terms,  reiterating  his  conviction 
that  they  needed  study  and  a  pol- 
icy determination  by  Congress. 

He  said  the  FCC  has  had  au- 
thority to  deal  with  these  problems 
since  1927,  but  because  of  "inac- 
tion" the  situation  has  become 
"acute"  and  it  was  time  for  Con- 
gress to  make  an  investigation  on 
which  to  base  legislation. 
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Regionals  Form  Organization 
WithShepardNamedPresident 

Permanent  Setup  Adopted  at  Meeting  in  Chicago; 

Advocate  5,000  Watts  Both  Night  and  Day 

ELECTING  John  Shepard  3rd, 
president  of  the  Yankee  Network, 
as  its  first  president,  the  National 
Association  of  Regional  Broadcast 
Stations  established  itself  as  a 
permanent  organization  at  a  meet- 
ing in  Chicago  May  10. 

With  54  station  owners  and  ex- 
ecutives representing  72  regional 
units  in  attendance,  the  special 
convention  decided  to  organize 
permanently  on  behalf  of  stations 
in  the  regional  group,  particularly 
in  connection  with  possible  en- 
croachments upon  them.  The  or- 
ganization was  formed  on  a  tem- 
porary basis  some  two  years  ago 
for  the  so-called  engineering  allo- 
cation hearings  before  the  FCC 
held  in  October,  1936.  With  the 
impending  June  6  allocation  hear- 
ings, it  was  decided  to  organize 
on  a  permanent  basis.  Mr.  Shepard 
has  been  the  prime  mover  from 
the  outset. 

Membership,  under  the  by-laws, 
is  open  to  all  stations  save  domi- 
nant clear  channel  outlets  and  local 
stations,  or  those  having  maximum 
power  of  250  watts. 

In  addition  to  Mr.  Shepard's 
election  as  president,  seven  direc- 
tors were  named.  For  a  three-year 
term  Mr.  Shepard  and  Edgar  L. 
Bill,  president  of  WMBD,  Peoria, 
were  chosen.  Selected  for  two-year 
terms  were  Lewis  Allen  Weiss, 
general  manager  of  KHJ  and  the 
Don  Lee  Network,  and  Edward 
Twamley,  commercial  manager  of 
WBEN,  Buffalo.  Elected  to  one- 
year  terms  were  Ed  Craney,  KGIR, 
Butte;  Campbell  Arnoux,  WTAR, 
Norfolk,  and  Hoyt  B.  Wooten, 
WREC,  Memphis. 


Heads  Regionals 


Super-Power  Opposed 
Paul  D.  P.  Spearman,  Washing- 
ton attorney  and  former  FCC  gen- 
eral counsel,  was  selected  as  at- 
torney for  the  group.  Dr.  Green- 
leaf  Whittier  Pickard,  of  Boston, 
was  named  consulting  engineer. 
Both  appeared  for  NARBS  at  the 
technical  hearings. 

Named  as  secretary-treasurer  of 
NARBS,  by  President  Shepard  was 
Mrs.  Wanda  Johnston,  secretary  to 
the  Director  of  the  U.  S.  Codifica- 
tion Board.  She  previously  was 
secretary  to  Judge  Frank  Rober- 
son,  former  FCC  assistant  general 
counsel,  now  Mr.  Spearman's  part- 
ner. She  has  set  up  headquarters 
in  Suite  900,  National  Press  Bldg., 
Washington,  adjoining  the  Spear- 
man offices. 

The  meeting  reaffirmed  its  pre- 
vious position  in  opposition  to 
power  in  excess  of  50,000  watts. 
It  also  went  on  record  in  favor  of 
5,000  watts  day  and  night  for  re- 
gional stations,  as  provided  in  the 
new  rules  and  regulations  under 
the  Havana  Treaty.  It  registered 
unqualified  endorsement  of  clear 
channel  duplications.  Messrs. 
Spearman  and  Pickard  were  in- 
structed to  be  fully  prepared  to 
present  the  case  for  regional  sta- 
tions at  the  June  6  hearings. 


In  setting  up  its  organization, 
the  regional  station  executives 
agreed  that  in  the  future  directors 
will  be  elected  for  three-year 
terms.  The  president  will  be  se- 
lected by  the  directors  from  one  of 
their  own  number.  He  will  be  elect- 
ed annually  at  an  NARBS  conven- 
tion, which  will  be  held  immedi- 
ately following  the  regular  NAB 
convention. 

It  was  emphasized  at  the  ses- 
sions that  establishment  of 
NARBS  on  a  permanent  basis  is 
"no  reflection"  on  the  NAB.  The 
trade  association,  it  was  said,  rep- 
resents all  stations  and  as  such 
cannot  take  an  industry-wide  po- 
sition in  matters  where  there  is 
conflict  such  as  between  clear 
channel  and  regional  stations.  The 
by-laws  of  the  new  association 
state  in  part  that  it  is  "understood 
that  all  problems  of  a  general  na- 
ture which  affect  the  broadcasting 
industry  as  a  whole  should  be 
handled  by  the  NAB." 

Philip  G.  Loucks,  NAB  special 
counsel,  attended  the  morning  ses- 
sion of  the  group.  President  Shep- 
ard stated  afterward  that  it  can- 
not be  emphasized  too  strongly  that 
both  NAB  and  the  regional  group 
under  present  conditions  "are  abso- 
lutely essential".  A  meeting  of  the 
NARBS  membership  will  be  held 
in  Washington  just  prior  to  the 
general  hearing  before  the  FCC  on 
June  6. 

Attending  the  convention  were: 
John  Shepard,  III,  WAAB-WNAC-WICC- 
WEAN,  Boston,  Bridgeport,  Providence. 
E.  C.  Nash,  Ben  Ludy,  WIBW,  Topelca. 
W.   E.   Hutchinson,  WAAF,  Chicago. 
Edgar  L.  Bill,  WMBD,  Peoria. 
Jessie  Jacobsen,  KFBB,  Great  Falls,  Mont. 
E.  K.  Cargill,  WMAZ,  Macon,  Ga. 
Campbell  Arnoux,  WTAR,  Norfolk,  Va. 
Don  Davis,  WHB,  Kansas  City. 
W.  J.  Damra,  WTMJ,  Milwaukee. 


JOHN  SHEPARD  3RD 


Roy  E.  Blossom,  WFBM,  Indianapolis 

G.  B.  McDermott,  KFH,  Wichita 

H.  Dean  Fitzer,  WDAF,  Kansas  City. 
John   Sherman,  WTCN,  Minneapolis 
R.  E.  Bausman,  WIRE,  Indianapolis 
Dr.  Geo.   Young.  WDGY.  Minneapolis. 
J.  L.  Reinsch,  WHIG,  Dayton. 

T  C.  Cameron.  John  C.  McCoy,  D.  S. 
Reed  and  W.  M.  Koessler,  all  of  WROK, 
Rock  Island. 

N.  G.  Mason,  WIRE,  Indianapolis. 

Joe  Wright,  WILL.  Urbana. 

Clarence  Leich.  WGBF,  Evansville,  Ind. 

Don  Searle,  KOIL,  Omaha. 

Hoyt  Wooten,  WREC.  Memphis. 

W    P.  Harris,  WJAX,  Jackson,  Miss. 

John  C.  McClay,  WROK,  Rockford. 

R.  S.  Shaw,  WKAR.  East  Lansing.  Mich. 

Hugh  M.  Feltis,  KOMO-KJR,  Seattle. 

E.    H.    Twanlev,    WPFN,  Buffalo. 

H.  V.  Anderson,  WJBO.  Baton  Rouge. 

Clarence  Wheeler,  WHEC,  Rochester. 

Frank  B.  Falkner,  WJSV,  Washington, 
WEEI,    BostoTi.   WKRC.  Cincinnati. 

C.  G.  Cosbv,  KWK.  St.  Louis. 

N   T   Welch,  WSAR,  Fall  River,  Mass. 

Ed  Craney,  KGIR,  Butte,  Mont.,  KFPY, 
Spokane.  „ 

John  C.  McCormack,  KWKH,  Shreveport. 

Harold  Wheelahan,   WSMB.   New  Orleans. 

M.  C.  Jensen,  WCAL,  Northfield,  Minn. 

Randy  Rvan,  KMMJ.  Clay  Center,  Neb. 

Samuel  H.  Cook,  WFBL.  Syracuse. 

H.  C.  Wilder,  WSYR.  Syracuse. 

H.  K.  Carpenter,  WHK,  WHKC,  Cleve- 
land, WCLE,  Columbus. 

H.   W.   Batchelder,  WFBR,  Baltimore. 

Ralph   Atlass.  WJJD.  Chicago. 

E.  S.  Mittendorf,  WIND,  Gary. 

H.  W.  Slavick,  WMC,  Memphis. 

Paul  D.  P.  Spearman,  attorney. 

Lewis  Allen  Weiss,  KHJ,  Los  Angeles. 

Donald  Withycomb,  WFIL,  Philadelphia. 

Albert  A.   Cormier,  Hearst  Radio  Inc. 

F   D.  Schurz,  WSBT,  South  Bend,  Ind. 

Thomas  W.  Gavin,  WEBC,  Duluth. 

P.  J.  Mever,  KFYR,  Bismarck,  N.  D. 

Rev.  W.  A.  Burk,  A.  S.  Foster,  WEW,  St. 
Louis. 


Combined  Gross  Bi 
For  Month  of  April 

COMBINED  gross  billings  of  the 
nationwide  networks  for  April 
totaled  $5,924,230,  a  decrease  of 
1.9%  from  the  $6,041,449  total  for 
April  1937.  Individually,  CBS 
shows  a  loss  of  5.4%  when  the 
$2,424,180  billing  for  the  month  is 
compared  with  the  $2,563,478 
billed  in  the  same  month  last  year. 
MBS  likewise  is  down  5.3%,  with 
a  gross  billing  of  $189,545  for  April 
1938  against  one  of  $200,134  for 
April  1937. 

NBC  alone  showed  a  gain,  its 
April  figure  of  $3,310,505  being  1% 
above  the  last  year's  figure  of 
$3,277,837.  Explanation  of  the 
slight  decrease  is  that  a  number  of 
advertisers  signed  olT  for  the  sum- 
mer earlier  than  usual  this  year 
due  to  the  general  uncertainty  over 
business  prospects,  and  it  is  con- 
sidered a  tribute  to  radio's  power 
to  get  results  that  its  advertising 
revenue  should  be  holding  up  so 
well  when  other  media  are  report- 
ing large  losses  as  compared  with 
last  year. 

For  the  year,  all  networks  are 
running  ahead  of  1937.  NBC  bill- 


llings  of  Networks 
Shows  1.9%  Drop 

ings  for  the  first  four  months  of 
1938  total  $14,408,905,  a  gain  of 
4.9%  over  the  $13,729,901  total  for 
the  same  period  last  year.  CBS, 
with  $11,018,777  for  the  year  to 
date,  shows  an  increase  of  12.8% 
above  last  year's  $9,766,131.  MBS, 
with  $945,566  for  the  first  third  of 
1938,  is  5.8%  above  the  $893,599 
for  the  1937  period.  Combined,  the 
total  network  gross  billings  for  the 
January  through  April  terms  show 
$26,373,248  for  1938,  as  contrasted 
with  $24,389,631  for  1937,  a  gain 
of  8.1%. 

Tabulation  of  billings  for  the 
year  to  date  follows: 

%  Gain 
1938       over  1937  1937 

NBC 

Jan.   $3,793,516  7.1%  $3,541,999 

Feb                   3,498,053  6.1  3,295,782 

March               3,806,831  5.3  3,614,283 

April                 3,310,505  1.0  3,277,837 

CBS 

Jan.   $2,879,945      21.1%  $2,378,620 

Feb.                   2,680,335      18.4  2,264,317 

March               3,034,317      18.5  2,559,716 

April                 2,424,180    —5.4  2,563,478 

MBS 

Jan.   $   269,894      26.3%  $  213,748 

Feb.                     253,250       9.0  232,286 

March                  232,877    —5.9  247,431 

April                    189,545    —5.3  200,134 


Washingt  onD  enia  < 
Is  Blow  to  ASCAl 

Pleas  to  Restrain  State  La 

Refused  by  Federal  Court 

ASCAP  suffered  a  major  deft. 
May  9  when  the  three- judge  Fe 
eral  District  Court  in  Tacom 
Wash.,  denied  its  plea  for  an  i 
junction  to  restrain  the  State 
Washington  from  enforcing  its  ani 
ASCAP  law  enacted  two  years  ag 
The  court  threw  out  the  injunctic 
plea  for  want  of  jurisdiction,  hoi 
ing  the  requisite  showing  of  $3,0i 
damages  to  make  it  a  Federal  issi 
had  not  been  proved. 

Because  the  Washington  statu 
is  practically  identical  with  th 
enacted  in  Montana,  where  litig 
tion  is  also  in  process,  it  is  anti( 
pated  the  decision  in  that  Sta 
will  follow  the  Washington  rulin 
Moreover,  Presiding  Justice  Be 
Haney  sat  on  both  cases.  T' 
Washington  decision  was  writt^ 
by  Justice  E.  E.  Cushman  and  co 
curred  in  by  Justices  Haney  ai 
John  C.  Bowen.  The  Washingti 
law,  like  that  of  Montana,  wou 
require  registration  of  all  cop 
righted  musical  compositions  wi 
the  State,  with  a  "per  piece"  pri 
for  performance  established. 

Appeal  Expected 

Several  other  states  have  adoj 
ed  anti-ASCAP  laws  followiii 
generally  the  Washington-Montai 
pattern.  Kenneth  C.  Davis,  Was 
ington  attorney,  was  instrument 
in  drafting  the  initial  statu' 
Alfred  J.  Sweppe,  former  dean 
the  University  of  Washington  It 
school,  was  co-counsel  for  the  Ni* 
in  opposing  the  ASCAP  suit  f' 
injunctive  relief  in  both  the  Was 
ington  and  Montana  cases. 

While  no  official  word  has  be 
forthcoming,  it  is  anticipated  th 
ASCAP  will  petition  the  U.  S.  S 
preme  Court  for  review  of  t 
Washington  opinion,  raising  cc 
stitutional  grounds. 

Stations  in  Washington  St£ 
along  with  those  in  Montana  a 
other  jurisdictions  in  whi 
ASCAP  laws  have  been  enact 
have  not  been  paying  the  perfor 
ing  rights  society's  usual  royalti 
although  in  many  instances  th 
have  been  proffered  but  return 
unopened  by  ASCAP.  The  Fedei 
District  Court  in  New  Orleans  k 
month  granted  ASCAP  an  injur 
tion  against  enforcement  of  t 
Florida  statute,  after  whi 
ASCAP  renewed  its  collectio 
from  stations.  That  case  has  be 
appealed  by  the  State  of  Flori 
to  the  U.  S.  Supreme  Court. 

Should  the  Supreme  Court  z 
hold  the  validity  of  the  an 
ASCAP  statutes,  it  then  will  1 
come  encumbent  upon  the  Stj 
governments  to  install  necessa 
machinery  for  clearance  of 
copyrighted  music  with  copyrig 
owners  directly,  rather  th 
through  organizations  such 
ASCAP. 


Pall  Mall  Seeks  Sub 

AMERICAN  Cigarette  &  Cig 
Co.,  New  York,  is  looking  for 
show  to  replace  Dorothy  ThomJ 
son,  its  commentator,  who  u' 
vacate  her  Tuesday  and  Thursd 
spots  on  May  30  for  13-weeks  dv 
ing  the  summer.  The  prograi 
are  heard  on  the  NBC-Red  m 
work,  through  Compton  Adv.,  Ni, 
York. 
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j^CC  Drafts  Slate  for  June  6  Hearing 


i  ^avana  Treaty  Goes  Up ; 
McNinch  Opposes 
Long  License 

flTB.  appearances  filed  by  all 
;i.des  and  little  likelihood  of  any 
enewed  requests  for  a  postpone- 
kent,  final  plans  were  being  made 
:(Dr  the  "allocation  hearings"  be- 
:t)re  the  FCC  to  begin  June  6. 
The  Havana  treaty,  with  pro- 

''^dsions  for  a  new  allocation  of 
[roadcast  assignments  in  the 

"^•Tnited  States,  was  transmitted  to 

irjie  Senate  May  12  by  President 

li:oosevelt.  With  adjournment  ex- 
iected  by  mid-June,  confirmation 
■5  somewhat  in  doubt.  Ratification 

i  ^rould  change  the  whole  aspect  of 
l  ie  June  6  hearings  in  that  definite 
evisions   in   station  assignments 
■''ould  be   provided,  whereas  the 
resent  agenda  does  not  include 
'requency  shifts. 

2!l  A  request  by  the  NAB  for  post- 
onement  of  the  sessions,  made  in- 
^iDrmally  by  President  Mark  Eth- 
iidge,  has  been  dropped.  Acting 
n  instructions  from  the  last  NAB 
oard  meeting  April  30,  the  plan 
]ras  to  request  postponement  on 
.l!ie  ground  that  the  time  betsveen 
^innouncement  of  the  hearing  and 
le  hearing  date  was  "too  brief  to 

J'ermit  adequate  preparation." 
Later    developments,  including 
ublished  reports  of  a  proposed 
secret"  meeting  of  an  NAB  com- 
liittee  with  the  FCC  and  demands 

ijj  rom  certain  anti-commercial 
roups  for  the  right  to  participate 

iiiii  such  sessions,  led  to  the  decision 

: ;  ly  the  NAB  not  to  press  for  a  con- 
erence. 

FCC   Chairman   McNinch  in  a 
•itter  to  Mr.  Ethridge  May  10  con- 
,   rmed   a   telephone  conversation 
ith  the  NAB  president  dealing 
ath  the  conclusion  not  to  press 
le  matter  and  to  defer  considera- 
-i  on  of  such  matters  as  longer  li- 
lanses,  informal  complaints  and  the 
I  :ike  until  some  futui'e  time. 


McNinch's  License  Stand 

.-I  Particularly  significant  was  Mr. 
;:f^[cNinch's  assertion  that  in  con- 
ection  with  any  proposed  change 
J  ^1  the  six-month  license  period  it 
as  his  "personal  opinion  that  a 
iiscussion  of  that  subject  would 
ot  be  opportune  now  or  any  time 
Jon".  The  NAB  board  had  re- 
blved  to  seek  the  full  three-year 
cense  term  prescribed  in  the  law. 
j  "It  is  my  recollection,"  Mr.  Mc- 
"inch  added  in  his  letter  to  Mr. 
;!  thridge  confirming  his  telephone 
:i)nversation,  "that  you  stated  that 
you  and  your  committee  desired 
>  present  later  your  views  to  the 
ommission  in  regard  to  the  mat- 
;r  of  handling  complaints  or  as  to 
le  license  period  you  would  then 
jquest  opportunity  to  appear  be- 
')re  the  Commission  for  this  pur- 
Dse." 

;  Meanwhile,  preparation  for  the 
aarings  was  being  undertaken  by 
18  three  separate  groups  repre- 
mting  industry  interests — clear 
lannel,  regional  and  local  inde- 


pendents. The  NAB  itself,  through 
President  Ethridge,  is  expected  to 
appear  on  matters  affecting  the 
industry  as  a  whole  rather  than 
problems  peculiar  to  individual  seg- 
ments of  the  industry.  [See  analy- 
sis of  rules  on  this  page.] 

It  was  clear  that  the  main  issue 
at  the  hearing  on  the  rules  would 
be  that  of  superpower.  Both  the 
National  Association  of  Regional 
Broadcast  Stations  and  National 
Independent  Broadcasters  Inc.  were 
preparing  their  cases  primarily  on 
that  point,  alleging  not  only  pos- 
sible economic  ruin  if  superpower 
is  pei-mitted  but  also  technical  diffi- 
culties and  implied  violation  of  the 
teiTTis  of  the  Communications  Act 
guaranteeing  equitable  distribution 
of  broadcast  facilities. 

While  the  hearings  on  the  dozen 
pending  applications  for  authority 
to  use  500,000  watts  power  Jhave 
been  postponed  indefinitely,  the 
issue  will  arise  in  the  course  of  con- 
sideration of  the  proposed  new 
rules  promulgated  April  27  by  the 
FCC  since  specific  mention  is  made 
of  a  limit  of  50,000  watts  on  clear 
channels.  The  Clear  Channel  Gi'oup 
will  argue  against  that  restriction. 

The  hearings  will  be  before  the 
Superpower  Committee  comprising 


Commissioner  Case  as  chairman; 
Commissioner  Craven,  vice-chair- 
man, Commissioner  Payne  and  Mc- 
Ninch as  ex-officio  member. 

The  NAB  telegraphic  request  for 
postponement  was  referred  to  the 
Superpower  Committee,  which  con- 
cluded that  it  was  "not  in  the  pub- 
lic interest"  to  take  such  action. 
The  Commission,  en  banc,  on  May 
11  approved  this  action. 

Delay  in  Treaty 

The  hearings,  at  this  stage,  will 
not  encompass  the  proposed  real- 
location of  facilities  as  set  forth  in 
the  Havana  Treaty  agreed  to  late 
last  year.  The  treaty,  after  months 
of  delay,  was  transmitted  to  the 
Senate  May  12  with  the  hope  of 
ratification  prior  to  adjournment  of 
this  session.  It  is  regarded  as  defi- 
nitely a  race  against  time.  The 
FCC  Accounting  Department,  un- 
der Chief  Accountant  William  J. 
Norfleet,  is  engrossed  in  the  task  of 
analyzing  the  several  question- 
naires sent  to  stations  for  the  pur- 
pose of  gathering  complete  eco- 
nomic, employment  and  program 
data  for  the  industry.  All  but 
some  40  stations  have  responded 
to  the  questionnaire  on  fiscal  oper- 
ations of  stations,  Mr.  Norfleet  said, 
and  it  is  hoped  to  complete  analy- 


sis within  a  week  or  ten  days. 
This  analysis  will  be  submitted 
to  the  Superpower  Commit- 
tee. Only  some  75  of  the  employ- 
ment and  program  classification 
questionnaires  have  been  returned 
and  considerable  difficulty  was  en- 
countered by  many  stations  in 
connection  with  that  relating  to 
programs  because  of  misunder- 
standing of  certain  of  its  provi- 
sions. The  deadline  is  May  25. 

Whether  these  data  will  be  made 
public  by  the  FCC  prior  to  the 
June  6  hearing  has  not  yet  been 
detennined.  It  is  expected,  however, 
that  it  will  be  made  available. 
Weeks  of  Hearings 

At  this  stage  it  is  impossible  to 
estimate  how  much  time  the  June 
6  hearings  will  take.  Guesses  range 
from  two  to  five  weeks.  In  any 
event,  it  is  the  intention  of  the 
Clear  Channel  Committee  to  con- 
tinue them  without  a  break  until 
they  are  completed. 

Immediately  following  the  hear- 
ing on  the  proposed  new  rules  and 
regulations  the  application  of 
WLW  for  renewal  of  its  experi- 
mental authorization  to  use  500,- 
000  watts  power  will  come  before 
the  Superpower  Committee.  WHO, 
Des  Moines,  also  has  an  applica- 
tion for  500,000  watts  experimental 
pending  but  it  has  not  yet  been 
determined  whether  it  will  seek  to 
(^Continued  on  page  62) 
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A  PARAGRAPH  -  by  -  paragraph 
analysis  of  the  proposed  new  rules 
and  regulations  to  govern  standard 
broadcast  stations,  which  would  be 
the  primary  basis  for  the  epochal 
hearings  scheduled  to  begin  before 
the  FCC  June  6,  reveals  several 
proposals  for  far-reaching  revisions 
of  existing  practices. 

Aside  from  the  seething  issue  of 
superpower,  which  is  interwoven  in 
the  proceedings,  there  are  at  least 
two  proposed  new  rules  certain  to 
draw  the  fire  of  the  broadcasting 
fraternity  as  a  whole. 

One  of  these  relates  to  require- 
ments which  would  be  invoked  to 
procure  a  new  broadcast  station  or 
an  increase  in  the  facilities  to  exist- 
ing stations.  This  rule  (31.4) 
among  other  things,  would  pro- 
vide: 

"That  the  proposed  programs  are 
of  such  standard  as  to  provide  a 
meritorious  service,  including  such 
cultural  programs  as  may  be  re- 
quired, to  the  listening  public ;  that 
there  is  a  need  for  such  service; 
and  that  the  necessary  program 
material  is  available  to  provide 
such  service."  [Italics  ours.] 

The  flat  requirement  that  a  li- 
cense will  be  issued  only  after  a 
satisfactory  showing  has  been  made 
with  regard  to  cultural  programs, 
as  may  he  required,  was  viewed 
with  concern,  since  it  appears  to 
be  a  definite  indication  of  program 
control,  if  not  censorship.  Under 
the  existing  law  as  interpreted,  the 
FCC  cannot  specify  the  type  of 
programs  stations  shall  broadcast, 
but  can  only  review  programs  al- 
ready broadcast  in  connection  with 
action  on  renewal  of  license  or  in 
revocation  proceedings.  This  clause, 
it  is  understood,  was  inserted  in 


the  proposed  new  rules  at  a  meet- 
ing of  the  FCC's  so-called  Clear 
Channel  Committee,  which  consid- 
ered them. 

Local  Residence 

Another  provision  of  the  pro- 
posed new  rule  to  govern  issuance 
of  new  station  licenses  or  increase 
in  facilities  would  specify  that  an 
applicant  for  a  local  station  or  one 
in  Class  IV,  must  be  a  resident  in 
and  familiar  with  the  needs  of  the 
community  to  be  served.  The  ques- 
tion arises,  in  connection  with  this 
provision,  whether  the  FCC  can 
thus  discriminate  against  one  par- 
ticular class  of  station  licensee. 

Still  another  provision  in  the 
proposed  new  rule  is  that  in  case 
a  station  is  to  be  supported  by  spon- 
sored programs,  "adequate  com- 
mercial support"  must  be  available 
for  it.  While  the  FCC  requires 
such  a  showing  in  hearings  on  new 
facilities,  it  has  never  been  made  a 
part  of  the  rules. 

Anticipated  opposition  to  the 
proposed  rules  governing  regional 
stations,  dealing  with  the  degree  of 
protection  to  be  given  such  sta- 
tions, may  be  met  in  a  provision 
included  in  the  Standards  of  Good 
Engineering  Practice,  accompany- 
ing the  new  rules  which,  in  effect, 
provide  that  the  primary  service 
areas  of  existing  stations  will  be 
protected  under  specified  conditions 
in  the  new  allocations,  notwith- 
standing the  provisions  guarantee- 
ing protection  only  to  a  definite 
contour.  This  paragraph  in  the 
Standards  of  Good  Engineering 
Practice  reads: 

When  it  is  shown  that  primary 
service  is  rendered  by  any  of  the 
above  classes  of  stations,  beyond 


the  normally  protected  contour,  and 
when  primary  service  to  90%  of 
the  population  of  the  area  between 
the  normally  protected  contour  and 
the  contour  to  which  such  station 
actually  serves,  is  not  supplied  by 
any  other  station  or  stations,  the 
contour  to  which  protection  may  be 
afforded  in  such  cases  will  be  de- 
termined from  the  individual  mer- 
its of  the  case  under  consideration. 

By  revising  the  proposed  regula- 
tions in  this  fashion,  the  FCC  feels 
that  criticism  from  regional  and 
even  local  stations  in  the  sparsely 
settled  areas  of  the  West  will  be 
offset,  since  there  will  be  no  ef- 
fort in  such  circumstances  to  cur- 
tail service  by  stations  in  region- 
al or  local  status  which  are  doing 
more  than  a  regional  or  local  job. 

The  proposed  new  provision  gov- 
erning experimental  grants,  which 
would  prevent  any  commercial 
operation  with  the  additional  ex- 
perimental facilities,  likewise  may 
draw  considerable  fire  at  the  hear- 
ings. This  provision  would  mean 
that  a  station  license  for  given 
power  or  hours  of  operation  would 
not  be  able  to  base  its  advertising 
rates  on  any  additional  power  or 
hours  it  might  be  authorized  to  use 
on  an  experimental  basis. 

Channel  Provisions 

The  new  rules  specify  that 
there  shall  be  44  clear,  43  region- 
al and  six  local  channels,  this  be- 
ing done  because  the  rules  do  not 
cover  the  North  American  agree- 
ment assigned  in  Havana  last  De- 
cember which  provides  for  a  re- 

{Continued  on  page  64) 
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Three  New  Locals 
Get  FCC  Grants ; 
More  Are  Denied 

Maine,  Mass.,  Texas  Stations; 

All  in  Dallas  Turned  Down 

THREE  new  local  broadcasting 
stations  were  authorized  and  ap- 
plications for  nearly  a  dozen 
others  denied  in  FCC  decisions 
made  public  May  13.  The  new  sta- 
tions will  be  located  in  Lewiston, 
Me.,  Barnstable,  Mass.  and  Hunts- 
ville,  Tex.  The  grants  are  effective 
May  21,  and  bring  to  20  the  num- 
ber of  new  local  stations  author- 
ized by  the  FCC  so  far  this  year. 

The  Lewiston  and  Barnstable 
grants  were  made  as  a  result  of  a 
hearing  in  which  six  applicants 
for  similar  facilities  in  the  New 
England  area  were  heard  jointly 
— three  from  Lewiston,  one  from 
Portland,  one  from  Hyannis,  Mass., 
and  the  other  from  Barnstable. 
The  Lewiston  grant  went  to  Twin 
City  Broadcasting  Co.,  the  princi- 
pals in  which  are  Jean  B.  Couture, 
Faust  0.  Couture,  Valdor  L.  Cou- 
ture and  Bernard  R.  Howe,  pub- 
lishers of  a  local  French  daily 
newspaper.  They  were  authorized 
to  erect  a  100-watt  outlet  on  1210 
kc.  The  Barnstable  grant  went  to 
Miss  Harriett  M.  Alleman  and 
Miss  Helen  W.  MacLellan,  Cape 
Cod  realtors,  doing  business  as 
Cape  Cod  Broadcasting  Co.  They 
were  authorized  to  build  a  new 
100-watt  night  and  250-watt  day 
station  on  1210  kc. 

The  Huntsville  grant,  100  watts 
daytime  only  on  1500  kc,  went  to 
the  Sam  Houston  Broadcasting  Co., 
a  partnership  comprising  Dr.  C. 
N.  Shaver,  president  of  the  Sam 
Houston  State  Teachers  College  in 
that  community,  W.  Bryan  Shaver, 
his  son,  now  a  student  at  Colum- 
bia University,  and  H.  G.  Webster, 
local  banker.  Young  Shaver  will 
become  the  station's  manager. 

Dallas  And  Others  Denied 

Denied  were  the  applications 
Cumberland  Broadcasting  Co.  (A. 
S.  Moffat,  Hilary  F.  Mahaney  and 
Arthur  C.  Sullivan)  seeking  100 
watts  on  1210  kc.  in  Portland,  Me.; 
Arthur  Seagrave,  Fall  River,  Mass. 
attorney,  seeking  100  watts  night 
and  250  day  on  1420  kc.  in  Lewis- 
ton;  Philip  J.  Wiseman,  seeking 
100  watts  on  1200  kc.  in  Lewis- 
ton;  George  M.  Haskins,  seeking 
100  watts  night  and  250  day  on 
1210  kc.  in  Hyannis,  Mass. 

In  another  case,  the  Fall  River 
(Mass.)  Herald  News  was  denied 
an  application  for  100-250  watts  on 
1210  kc,  in  that  city. 

In  the  four-cornered  fight  for  a 
new  station  in  Dallas,  all  applica- 
tions were  denied.  The  applicants 
were  Dallas  Broadcasting  Co. 
(Dallas  News,  25% ;  J.  B.  Dealey, 
25%;  A.  Earl  Cullum,  371/2%; 
Thomas  A.  Carpenter,  12%%), 
seeking  100  watts  daytime  on  1500 
kc;  Richard  S.  Gozzardi,  seeking 
the  same  assignment;  A.  L.  Chil- 
ton, chief  owner  of  KLRA  and 
KGHI,  Little  Rock,  seeking  1,000 
watts  daytime  on  990  kc. ;  Centen- 
nial Broadcasting  Co.  (officials  of 
Dallas  Times-Herald) ,  seeking  100 
watts  daytime  on  1500  kc. 

Also  denied  were  the  applications 
of  Summit  Radio  Corp.,  Akron,  0., 
(S.  Bernard  Berk,  Donald  Reich- 
ert  and  Dorothy  Spotts),  seeking 
1,000  watts  on  1530  kc,  and  Fred 
M.  Weil,  seeking  100-250  watts  on 
1420  kc.  in  Grand  Coulee,  Wash. 
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WRVA  Given  Boost  to  50,000  Watts  President  Advice 
As  KTUL  Is  Granted  5,000  Watts  Day  Department  Shif| 


INCREASES  in  facilities  for  four 
broadcast  stations  —  including  a 
boost  in  power  from  5,000  watts 
to  50,000  watts  for  the  clear  chan- 
nel WRVA,  Richmond,  Va.  —  were 
authorized  May  13  by  the  FCC. 
All  grants  are  effective  May  21. 

KTUL,  Tulsa,  was  given  an  in- 
crease in  power  from  500  watts 
night  and  1,000  watts  day  to  1,000 
watts  night  and  5,000  watts  day, 
on  its  1400  kc.  channel. 

WRVA,  operated  by  Larus  & 
Bro.,  maker  of  Edgeworth  tobac- 
co, was  given  an  increase  in  power 
to  50,000  watts  on  its  1110  kc 
frequency  on  which  it  operates  un- 
limited time. 

WKBV,  Richmond,  Ind.,  operat- 
ing on  1500  kc.  part  time  with  100 
watts,  was  granted  modification  of 
license  to  operate  full  time.  Simul- 
taneously the  FCC  denied  the  ap- 
plication of  Curtis  Broadcasting 
Co.  for  a  new  station  at  Indianapo- 
lis to  operate  on  the  1500  kc.  chan- 
nel with  100  watts  night  and  250 
watts  local  sunset,  specified  hours, 
sharing  with  WKBV. 

WACO,  Waco,  Tex.,  was  gx-anted 
its  application  for  authority  to  in- 
crease daytime  power  from  100  to 
250  watts  on  the  1420  kc.  channel. 


WIBG,  Glenside,  Pa.,  which 
sought  an  increase  in  power  and 
hours  of  operation  from  100  watts 
daytime  to  5,000  watts  unlimited 
to  sunset  at  Chicago  on  the  970 
kc.  channel,  was  denied.  The  FCC 
held  the  applicant  "is  not  shown 
to  be  financially  qualified  to  un- 
dertake the  construction  and  op- 
eration of  the  station  as  pro- 
posed." 

The  application  of  WMFJ,  Day- 
tona  Beach,  Fla.,  now  operating  on 
the  1420  kc.  channel  with  100 
watts  unlimited  time,  to  shift  to 
1240  kc.  with  1,000  watts  power 
unlimited  time,  was  denied  on  the 
ground  that  no  need  had  been 
shown  for  additional  broadcasting 
service;  that  the  applicant  had 
failed  to  show  the  existence  of 
sufficient  advertising  support  to 
justify  the  finding  that  the  station 
would  receive  sufficient  revenue  to 
enable  it  to  operate  with  the  in- 
creased facilities;  and  on  other 
grounds. 

The  application  of  WKOK,  Sun- 
bury,  Pa.,  for  modification  of  its 
license  to  change  hours  from  spe- 
cified to  unlimited  on  the  1210  kc. 
channel,  was  denied  as  in  default. 


PAPER'S  PURCHASE      National  Life  Promotes 
OF  KOOS  APPROVED 

REVERSING  Examiner  P.  W.  Se- 
ward's recommendation  of  last 
June,  the  FCC  in  a  decision  May 
13  authorized  the  sale  of  the  250- 
watt  daytime  station  KOOS, 
Marshfield,  Ore.,  to  Sheldon  _  F. 
Sackett,  publisher  of  the  daily 
Coos  Bay  Times  of  that  city.  The 
purchase  price  was  $14,000  and  the 
seller  was  Walter  L.  Read.  Chair- 
man McNinch  and  Commissioner 
Payne  dissented  in  the  5-2  deci- 
sion, which  becomes  effective  May 
21. 

In  recommending  against  the 
grant.  Examiner  Seward  had  con- 
tended that  "it  would  not  be  in  the 
public  interest  to  approve  this 
transfer  and  thereby  place  in  the 
hands  of  one  man  practically  all 
the  means  of  dissemination  of  news 
and  other  information,  as  well  as 
the  advertising  media  in  this  area, 
and  constitute  a  virtual  monopoly." 


Mr.  Craig 

He  succeeds 


Reynolds  Sports,  Spots 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  N.  C,  for  George 
Washington  smoking  tobacco,  on 
May  11  started  sponsorship  of 
sports  programs  on  Philadelphia 
stations  WHAT,  WFIL  and 
WDAS,  and  spot  announcement 
schedules  on  KYW,  WCAU,  WIP 
and  WPEN.  The  sports  programs, 
heard  five  days  weekly,  are  War- 
wick Ogelsby's  Highlights  in  the 
World  of  Sports  on  WHAT,  Hal 
Simons'  Sports  on  WFIL,  and  Buzz 
Davis  on  WDAS.  The  announce- 
ment schedules  are  in  English, 
Jewish  and  Italian.  Agency  is  Wm. 
Esty  &  Co.,  New  York. 


Craig  to  Vice-President 

EDWIN  W. 
CRAIG,  vice- 
president  of  Na- 
tional Life  &  Ac- 
cident Insurance 
Co.,  Nashville, 
and  executive  in 
charge  of  WSM, 
on  May  12  was 
elevated  to  the 
executive  vice- 
presidency  of  the 
insurance  company, 
C.  R.  Clements,  promoted  to  the 
presidency  to  replace  W.  R.  Wills, 
who  was  made  vice-chairman  of 
the  board. 

Mr.  Craig  for  15  years  has  been 
vice-president  in  charge  of  the  in- 
dustrial department  of  the  com- 
pany. He  now  becomes  top-rank- 
ing executive  immediately  under 
the  president  in  the  active  opera- 
tion of  the  company,  which  has 
3,500  men  in  the  field  and  600  em- 
ployes in  its  home  office.  Mr.  Craig 
is  active  in  NAB  affairs,  being  a 
member  of  its  board  of  directors 
and  executive  committee  and  hav- 
ing been  instrumental  in  effecting 
its  current  reorganization. 


DESCRIPTIONS  of  the  Indianapo- 
lis Auto  Races  on  May  30  will  be 
broadcast  on  NBC,  for  the  eleventh 
consecutive  year,  by  Charles  Lyon  and 
Fort  Pierson,  and  on  Mutual  by  Jos- 
eph Hies,  Douglas  Browning  and 
others.  Each  network  wiU  broadcast 
five  programs  from  the  Speedway. 


Robertson  to  WBAX 

DALE  ROBERT- 
SON, manager  of 
WIBX,  Utica,  N. 
Y.,  has  resigned 
and  on  May  15 
becomes  manager 
ofWBAX,Wilkes- 
Barre,  succeed- 
ing H.  A.  Seville. 
Drury  Lane,  one- 
,    ^  time  program  di- 

Mr.  Robertson  sector  of  KNX, 
Hollywood,  also  joined  WBAX 
early  in  May  as  assistant  manager 
and  program  director.  John  Steng- 
er,  licensee  of  the  station,  contin- 
ues in  the  post  of  chief  engineer. 
It  is  understood  that  Scott  Howe 
Bowen,  owner  of  WIBX,  has  taken 
over  its  active  management. 


Would  Create  Communication 

Branch  in  State  Department 

CREATION  of  a  special  divisiw 
in  the  State  Department  to  hand' 
international  communication 
which,  among  other  things,  woul 
encompass  the  increasingly  impoi 
tant  matter  of  international  broao 
casting,  has  been  recommended  < 
Congress  by  President  Roosevelt. 

In  a  budget  message  dated  Api 
29,  dealing  with  expansion  of  Sta 
Department  functions,  it  was  re 
ommended  both  by  the  Bureau  ( 
the  Budget  and  the  Chief  Execi) 
tive  that  a  Division  of  Internatioi 
al  Communications  be  establishci 
beginning  July  1,  1938.  As  its  fun 
tions  this  division  would  hand 
matters  relating  to  "aviation,  tel 
communications  and  shipping 
which  were  declared  to  "affect  o\ 
foreign  relations." 

Adjournment  May  Interfere 

The  message  brought  out  th: 
this  division  would  have  20  emplo 
ees  to  be  paid  $70,820  annually.  ( 
these,  however,  eight  would  1 
transferred  from  other  depai 
mental  duties,  and  their  salari 
total  $30,000. 

Plans  for  the  transfer  are  unde 
stood  to  be  in  an  embryonic  stag 
and  with  Congressional  adjour 
ment  slated  within  a  few  weei 
chances  for  effecting  the  change  1 
order  of  this  Congress  are  held 
be  about  even.  Communications  a 
tivities  now  are  handled  by  a  se ' 
tion  of  the  Treaty  Division  of  t' 
Department.  The  head  of  the  I' 
vision  is  Charles  M.  Barnes.  A 
signed  to  the  communications  a 
tivities  are  Francis  C.  deWolf  ai 
Harvey  Otterman,  both  of  whc 
have  been  State  Department  repi 
sentatives  at  international  conf€ 
ences  on  radio  or  communicatio 
affairs  in  recent  months. 


Penn  Using 

PENN  TOBACCO  Co.,  Wilkt 
Barre,  Pa.  (Kentucky  Club  1 
bacco),  is  sponsoring  three  to  £ 
news  and  sports  broadcasts  a  we 
on  WBBM  WLW  WGAR  WE 
WJR  WJAC  KMBC  WTMJ  WTA 
WSAU  WCCO  KOMA  WKY  WO 
KMOX  WTUL  KFAB.  No  chang 
or  additions  to  this  list  are  contei 
plated  by  the  agency,  Ruthrauff 
Ryan,  New  York. 


More  for  Lorillard 

P.  LORILLARD  &  Co.,  New  Yo  ! 

(Sensation  cigarettes),  which  h  ; 

been  sponsoring  Don't  You  Belie  i 

It    on    KFRC,    San    Francis  l 

[Broadcasting,  April  1]  on  M  l 

17  expands  to  24  Don  Lee  and  fi  I 

California    Broadcasting    Syst(  I 

stations.  The  program  continues  i 

be  heard  Tuesday  and  Thursd  t 
evenings.    Agency    is  Lennen 
Mitchell,  New  York. 


Rival  in  Summer 

RIVAL   PACKING   Co.,  Chica 
(Rival  dog  food),  for  the  summ 
moves  practically  all  its  spots 
morning  periods.   Spot  announ< 
ments,   quarter-hour   shows   a  i 
musical  clocks  are  being  used  on 
stations.  The  list  consists 
WMAQ  WOR  WLW  WJR  KDE 
WHAM   WCCO   WIBX  WSY 
WBZ-WBZA.    Charles  Silver 
Co.,  Chicago,  is  agency. 
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YES! 


^J^HE  size  of  big  WHO's  audience  is 
proved  by  the  tremendous  mail  re- 
ceived from  Iowa  listeners.  But  that 
isn't  the  entire  WHO  coverage  story, 
because  our  Iowa  fan  mail,  tremendous 
as  it  is,  is  only  60%  of  the  total!  The 
other  40%  conies  from  outside  Iowa — 
comes  from  "the  PLUS  of  Iowa  Plus". 
.  .  .  And  the  attentiveness  of  this  big 
audience  has  made  WHO  one  of  the 
country's  outstandingly  productive  sta- 
tions— so  profitable  for  our  advertisers 
that  last  year  they  bought  over  4,000 
hours  of  who's  time — more  than 
eleven  hours  of  commercial  time  per 
day! 

If  you  want  to  touch  Iowa  at  all,  it  will 
cost  you  very  little  extra  to  reach  the 
rich  Mid-West — at  one  low  cost — with 
WHO! 


AVAILABLE  NOW— THE  IOWA  RURAL  RADIO 
SURVEY  .  .  .  based  on  over  5,000  personal  interviews, 
in  45  alternate  counties,  by  trained,  independent  investi- 
gators. The  first  authoritative  picture  of  radio  in  rural 
and  small-town  Iowa.  Gives  you  station  preferences  .  .  . 
listening  habits  .  .  .  set  ownership  .  .  .  program  prefer- 
ences .  .  .  and  a  lot  of  other  valuable  facts.  You'll  want 
a  copy;  write  for  yours  today! 


IVHOWOWA-PLUS 


DES  MOINES— 


1.0.  M ALAND,  MANAGER  .  . 
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50,000  WATTS 

FREE  &  PETERS,  INC.,  REPRESENTATIVES 
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91  Urban  and  69  Rural  Homes 
Out  of  Every  100  Have  Radios 

Joint  Committee  Figures  Show  Ownership  for 

Nation;  Radio  Homes  Total  Is  26,641,000 


REPRESENTING  joint  agreement 
of  the  Association  of  National  Ad- 
vertisers, the  Amei'ican  Associa- 
tion of  Advertising  Agencies  and 
the  National  Association  of  Broad- 
casters, a  new  estimate  of  homes 
equipped  with  radios  as  of  Jan.  1, 
1938,  released  May  11  by  the  Joint 
Committee  on  Radio  Research  of 
the  three  trade  associations,  placed 
the  number  of  "radio  homes"  in 
the  United  States  at  26,641,000. 

This  represented  82%  of  the  to- 
tal of  32,641,000  families  in  the 
United  States  calculated  as  of  July, 
1937.  It  was  also  estimated  there 
are  3.96  persons  per  family. 

The  1938  radio  census  estimate 
took  several  forms,  for  the  first 
time  setting  forth  estimated  radio 
homes  in  urban  and  rural  classifi- 
cations by  states  as  well  as  total 
radio  homes  by  counties.  [Com- 
plete tabulations  are  to  be  found 
on  pages  20  to  30  inclusive.] 

A  Jump  From  1936 

While  82  out  of  every  100  homes 
in  the  entire  United  States  were 
found  equipped  with  one  or  more 
radios,  91  out  of  every  100  homes 
in  the  cities  and  69  out  of  every 
100  homes  on  farms  or  in  rural 
communities  were  similarly 
equipped.  The  urban  classification 
applied  to  communities  over  2,500 
population;  rural  included  farms 
and  villages  under  2,500. 

The  1938  count  compares  with 
the  Joint  Committee's  1936  esti- 
mate of  22,869,000,  or  73.45%  of 
the  total  homes  in  the  United 
States.  The  estimate  does  not  take 
into  account  extra  sets  in  the  home 
and  does  not  include  the  5,000,000 


THE  WINNAHS  of  the  WLW- 
WSAI  "Buy  Now"  campaign, 
launched  to  spread  optimism  and 
combat  the  fear  of  spending,  were 
selected  April  29  by  committee  of 
judges.  James  D.  Shouse,  (left) 
vice-president  of  Crosley  in  charge 
of  broadcasting,  is  receiving  the 
winning  letters  in  the  contest  from 
the  Cincinnati  Chamber  of  Com- 
merce committee  of  judges,  Bur- 
nette  Reed,  Guy  Spring,  and  Mor- 
ris Edwards.  More  than  50  awards 
ranging  from  $200  to  $1  were  made 
for  the  best  letters  on  "Why  I 
Bought  Now",  and  approximately 
5,000  letters  were  received  in  the 
contest  which  began  Feb.  14.  Up- 
wards of  75  stations  ha\e  request- 
ed data  from  WLW  and  WSAI 
on  the  campaign. 


or  more  auto  radios  now  in  use. 
A  "radio  home"  is  one  which  is 
equipped  with  radio,  whether  one 
or  more  sets. 

In  making  public  the  state-by- 
state  total,  urban  and  farm  break- 
downs and  the  county  figures  by 
states,  the  Joint  Committee  uti- 
lized new  radio  ownership  infor- 
mation collected  in  two  surveys 
during  1937.  One  was  the  netwoi'k- 
financed  rural  sui'vey  conducted  by 
the  Committee  during  1937,  con- 
sisting of  20,736  personal  inter- 
views in  every  state;  the  other 
was  the  urban  survey  made  for 
CBS  by  Daniel  Starch,  consisting 
of  32,000  personal  interviews  in 
cities  of  all  sizes  in  every  state. 

"These  data,"  reported  the  Com- 
mittee, "were  in  sufficient  detail  to 


By  BRUCE  ROBERTSON 
FAILURE  of  the  New  Orleans 
local  musicians  union  to  reach 
an  agreement  with  WDSU  and 
WSMB,  NBC  outlets  in  that  city, 
has  for  some  time  been  the  sorest 
point  in  negotiations  between  the 
American  Federation  of  Musicians 
and  the  stations  affiliated  with  the 
nationwide  networks,  with  every- 
one fearful  lest  the  infection 
spread  nationally. 

Hopes  for  an  early  local  solu- 
tion were  seen  last  week  when  the 
matter  was  brought  to  a  head  by 
the  CBS  station,  WWL,  which  gave 
its  union  orchestra  two  weeks' 
notice  and  canceled  its  contract  on 
the  grounds  of  unfair  competition. 
With  AFM,  NBC  and  the  negotiat- 
ing committee  of  the  network  sta- 
tions all  standing  by  to  render 
whatever  assistance  might  prove 
necessary,  it  was  expected  the  dif- 
ficulty in  completing  contracts  be- 
tween the  union  and  the  NBC  hold- 
outs would  be  overcome  without 
delay. 

All  major  terms  have  been 
agreed  to  and  sole  remaining  point 
of  argument  is  whether  the  con- 
tract shall  be  retroactive  to  Jan. 
17,  when  the  general  plan  of  settle- 
ment went  into  effect,  or  become 
effective  as  of  the  present.  As  the 
agreement  allows  the  station  to 
expend  its  full  quota  within  nine 
months,  and  as  there  is  still  more 
than  eight  months  to  go  before 
Jan.  17,  1939,  the  money  involved 
amounts  to  only  a  few  hundred 
dollars  and  the  argument  seems 
more  academic  than  practical. 

Callahan's  Statement 

In  canceling  his  contract,  which 
called  for  the  expenditure  of  $250 
weekly,  Vincent  F.  Callahan,  gen- 
eral manager  of  WWL,  issued  the 
following  statement:  "Early  in 
January  of  this  year  WWL  entered 
into  an  agreement  with  the  local 
musicians  union  of  New  Orleans 
and  the  AFM.  This  agreement 
stipulated  that  WWL  would  em- 
ploy a  certain  number  of  musi- 
cians on  and  after  Jan.  17  for  a 


Oxydol  Lists 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Oxydol),  on  May  30  will 
start  quarter-hour  WBS  transcrip- 
tions of  Ma  Perkins  on  approxi- 
mately 15  stations,  all  CBS  affili- 
ates. Stations  already  selected  are 
KMOX,  WCCO,  WBT,  WGR,  KFH. 
Spots  will  be  used  to  supplement 
Oxydol's  NBC  and  CBS  two  shows. 
Ma  Perkins  and  Goldbergs.  Black- 
ett-Sample-Hummert,  Chicago,  han- 
dles Procter  &  Gamble's  Oxydol  ad- 
vertising. 


permit  of  directly  estimating  state 
and  county  figures  without  resort- 
ing to  multiple  correlation.  Al- 
though this  represents  an  improve- 
ment in  method  of  estimating,  the 
Joint  Committee  emphasizes  that 
the  figures  of  radio  families  pub- 
lished herewith  are  estimates  with 
which  there  are  no  actual  figures 
to  compare.  They  constitute  ap- 
proximations at  best  and  should 
not  be  looked  upon  as  being  exact 
measurements." 

The  rural  survey  will  later  be 
broken  down  by  counties  and  sep- 
arately reported. 


period  of  two  years.  Further  the 
agreement  provided  that  any  priv- 
ileges granted  to  any  other  radio 
stations  in  New  Orleans,  outside 
of  those  already  given  to  WWL, 
would  be  accorded  to  WWL.  Since 
Jan.  17  WWL  has  been  the  only 
radio  station  in  New  Orleans  to 
employ  a  union  orchestra.  WWL 
is  therefore  taking  advantage  of 
its  contract  and  is  notifying  the 
musicians  union  that  existing  con- 
tract will  be  terminated  May  19." 

Upon  receipt  of  WWL's  cancel- 
ation, the  New  Orleans  local  went 
about  bringing  the  NBC  outlets 
into  line  by  placing  them  on  the 
union  "unfair  list"  and  by  sending 
telegrams  to  a  number  of  New 
York  advertising  agencies  advising 
them  that  it  has  "no  quarrel  with 
WWL"  but  that  it  holds  WSMB 
and  WDSU  responsible  for  WWL's 
cancellation  and  intends  to  line  up 
the  entire  labor  movement  behind 
its  efforts  to  get  contracts  with 
the  NBC  stations. 

Meanwhile  a  similar  controversy 
in  Seattle  came  to  a  conclusion 
May  7  with  the  exchange  of  con- 
tracts between  the  Seattle  union 
and  the  management  of  KOMO 
and  KJR,  NBC  outlets  in  that  city, 
leaving  New  Orleans  almost  alone 
as  a  city  in  which  agreement  has 
not  been  reached  between  union 
and  network  stations. 

But  while  the  work  of  the  IRNA 
group  is  nearly  done,  the  National 
Committee  of  Independent  Broad- 
casters is  just  beginning  its  task 
of  lining  up  the  nonnetwork  sta- 
tions behind  the  contract  it  recent- 
ly worked  out  with  the  AFM  ex- 
ecutive board  [Broadcasting, 
May  1].  Having  approved  the  final 
draft  as  prepared  by  its  attorneys 
under  the  dii'ection  of  a  subcom- 
mittee left  in  New  York  for  that 
purpose,  the  NCIB  has  sent  copies 
of  the  agreement  and  Schedule  A 
with  explanatory  letters  to  all  sta- 
tions not  affiliated  with  the  na- 
tionwide networks,  while  AFM  has 
likewise  sent  copies  of  the  docu- 
ments to  its  local  unions. 

Predicting  an  early  completion 


Local  AFM  CaUs  Strike 
On  Stations  in  Brooklyn ;  \ 
Dispute  Is  Over  Contracts ; 

NEW  YORK  local  of  the  Ameri- 
can Federation  of  Musicians  has 
called  a  strike  against  WL'TH, 
WBBC,  WARD  and  WVFW,  all  of 
Brooklyn  and  all  sharing  time  on 
the  1400  kc.  channel.  Union  claims 
that  stations  refused  to  accept  the 
terms  of  its  new  contracts  and  that 
it  thereupon  called  out  its  members 
and  began  picketing  the  stations. 

Samuel  Gellard,  head  of  WLTH, 
speaking  for  all  four  stations,  said 
they  had  attempted  to  make  con- 
tracts along  the  lines  of  the  agree-j 
ment  drawn  up  between  the  na- 
tional union  and  the  independent 
broadcasters'  committee  but  that 
the  New  York  local  had  insisted  on ' 
an  expenditure  of  nearly  three 
times  the  quotas  set  in  the  national  ' 
plan  of  settlement. 

On  May  22  the  New  York  mu- 
sicians union  will  put  into  effect  its 
new  ruling  that  members  steadily 
employed  for  five  or  six  days  week- 
ly shall  not  accept  further  work  on 
their  days  off.  Law  which  was 
passed  in  an  effort  to  increase  em- 
ployment among  the  large  number 
of  idle  members  of  the  union,  reads 
in  full:  "Members  having  a  steady 
engagement  of  five  or  six  working 
days  in  any  week  shall  not  play 
any  engagement  during  any  of 
their  off-days;  except  when  permit- 
ted by  the  executive  board,  which 
shall  have  the  power  to  grant  such 
permission  upon  such  terms  and  • 
conditions  as  it  may  see  fit  when  it  i 
finds  that  unusual  circumstances  I 
exist  which  justify  the  granting  of  i 
such  permission." 

Contract  between  WEVD,  New 
York,  and  the  New  York  local  of 
the  radio  division  of  the  Interna- 
tional Brotherhood  of  Electrical 
Workers,  AFL  union,  was  signed  i 
May  4  by  Henry  Greenfield,  sta- 
tion manager,  and  Lewis  Klein- 
klaus,  president  of  the  local,  and 
D.  W.  Tracy,  president,  IBEW. 
Contract,  covering  engineers  em- 
ployed at  WEVD,  calls  for  a  closed 
shop,  a  $45  minimum  for  regular 
technicians  and  a  $60  minimum  for 
the  chief  engineer,  employment  of 
two  additional  technicians  by  the 
station,  two-week  annual  vacation 
with  pay,  and  time-and-a-half  for 
overtime.   

More  for  Firestone 

FIRESTONE  Tire  &  Rubber  Co., 
Akron,  running  quarter-hour  WBS 
transcriptions.  Voice  of  the  Farm, 
twice  weekly  in  rural  areas 
[Broadcasting,  April  15],  has  in- 
creased the  number  of  stations 
from  26  to  81  and  is  continuing  to 
add  to  the  list.  Agency  is  Sweeney 
&  James,  Cleveland. 


of  these  negotiations,  Joseph  N. 
Weber,  AFM  president,  said  that 
until  they  are  concluded  there  will 
be  no  further  meetings  between 
the  union  and  the  makers  of  tran- 
scriptions or  phonograph  records 
as  further  dealings  with  these 
groups  are  entirely  dependent  on 
the  outcome  of  the  station  nego- 
tiations. He  said  the  question  of 
the  use  of  phonograph  records 
carrying  commercial  messages  in 
coin-operated  machines  is  under 
consideration  by  the  AFM  board 
and  has  not  yet  been  settled.  Mr. 
Weber  also  stated  his  conviction 
that  the  New  Orleans  situation 
would  be  satisfactorily  concluded 
within  the  near  future. 


Failure  of  Musicians  in  New  Orleans 
To  Agree  Disturbs  National  Situation 
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Now  grooving  out  its  second  year  of  service 
to  such  particular  people  as  YOUNG  &: 
RUBICAM,  LORD  &:  THOMAS,  BBDO, 
J.  WALTER  THOMPSON,  LENNEN  &: 
MITCHELL,  and  numerous  other  agencies, 
advertisers,  internationally-known  radio  artists 
and  orchestras,  the  WOR  ELECTRICAL 
TRANSCRIPTION  AND  RECORDING  SER- 
VICE stands  today  as  one  of  the  few  top-ranking 
services  now  tacking  sound  down  on  discs  to 
be  heard. 

Why  this  success?  Luck?  Not  at  all!  Nothing 
that  avoids  us  so  assiduously  as  luck.  Nothing 
we  dread  more  than  the  hot  coal  of  chance. 
Nothing  but  one  thing:  Better  Recordings. 

When  there's  a  nice  audition  going  on  at  your 
agency  or  in  somebody's  back-parlor,  there's 


nothing  that  jars  quite  so  much  as  the  "wreck- 
chord"  .  .  .  the  disc  that  starts  off  smooth  as  a 
Swiss  dawn  —  sometimes  —  then  comes  up  for 
air  like  a  cat  with  catarrh. 

Those  of  you  who  hsten  ONCE  to  a  WOR 
Recording  will  never  want  to  hear  any  other. 
And  while  you  LISTEN  you  will  be  SHOWN 
how  the  sixteen  years  of  experience  and  tech- 
nical excellence  of  one  great  station  are  rapidly 
changing  the  word  "wreck-chording"  to  "rec- 
ording" at  WOR.  Finally,  the  bill  when  you 
get  it  will  have  a  very  soothing  effect  upon  the 
contents  of  your  purse! 


Write  or  call  today  for  "A  MATTER  OF  RECORD" 
a  very  interesting  folder  containing  prices  and 
descriptions  of  the  various  jobs  performed  by  .  .  . 


WOK 


EL.R€TRI€AT^  TRAIVSCRIPTIOIV  AIVD  RECORDIIVO 
SERVICE  I440  Broatlway,  jy.  ir.    .    PF.  0-3333 


Joint  Committee  on  Radio  Research's 
Estimated  Number  of  Families  Owning  Radio  Sets:  Urban  and  Rural 

By  State  and  Census  Geographic  Divisions  as  of  January  1,  1938 


STATE 


July 
1937 
Families 


Alabama   207,000 

Arizona   37,000 

Arkansas   113,000 

California   1,369,000 

Colorado   152,000 

Connecticut   306,000 

Delaware   34,000 

District  of  Columbia   168 , 000 

Florida    238,000 

Georgia   245,000 

Idaho   38,000 

niinois   1,526,000 

Indiana   522,000 

Iowa   281,000 

Kansas   204,000 

Kentucky   242,000 

Louisiana   215,000 

Maine   88,000 

Maryland   251,000 

Massachusetts   992,000 

Michigan   827,000 

Minnesota   331,000 

Mississippi   91.000 

Missouri   562,000 

Montana   49,000 

Nebraska   129,000 

Nevada   12,000 

New  Hampshire   77,000 

New  Jersey   904,000 

New  Mexico   27,000 

New  York   2,806,000 

North  Carolina   206,000 

North  Dakota   28,000 

Ohio    1,215,000 

Oklahoma   233,000 

Oregon   157,000 

Pennsylvania   1,687,000 

Rhode  Island   155,000 

South  Carolina   99,000 

South  Dakota   34,000 

Tennessee   259,000 

Texas   661,000 

Utah   68,000 

Vermont   33,000 

Virginia   217,000 

Washington   271.000 

West  Virginia   130,000 

Wisconsin   404 , 000 

Wyoming   20,000 

New  England   1,651,000 

Middle  Atlantic   5 , 397 , 000 

E  North  Central   4 , 494 , 000 

W  North  Central   1 , 569 , 000 

South  Atlantic   1,588,000 

E  South  Central   799,000 

W  South  Central   1,222,000 

Mountain   403,000 

Pacific   1,797,000 

U.S.  Total   18,920,000 


URBAN 

% 
Owner- 
ship 

75 
89 
78 
94 
91 

92 
90 
91 
80 
74 

90 
93 
92 
93 
93 

86 
78 
91 
90 
92 

93 
93 
71 
94 
91 

93 
91 
91 
94 


9S 
79 
94 
93 
87 

94 
92 
92 
70 
93 

82 
84 
91 
91 
82 

94 

86 
93 
90 


92 
93 
93 
93 
82 
80 
83 
90 
94 


1938 
Radio 
Families 

154,600 
33,100 
88,100 
1,287,100 
138,200 

281,400 
30,800 
152,900 
189,500 
180,500 

34,200 
1,426,600 
480,300 
262 , 500 
189,300 

208,600 
168,100 
79,700 
225,100 
912,100 

771,100 
309,300 

64,600 
525,600 

44,400 

120,100 
11.000 
69,700 

845,400 
23,700 

2,623,300 
161,900 
26,200 

1,130,200 
202,500 

147,000 
1,553,900 

142 , 500 
69,500 
31,700 

211,200 
556,200 
61,800 
30,000 
178,800 

254,400 
111,800 
377,000 
18,100 


July 
1937 
Families 

463,000 
67,000 
388,000 
449,000 
136,000 

131,000 
33,000 

' 205^006 
471,000 

86,000 
537,000 
412,000 
399,000 
297,000 

466,000 
295,000 
133,000 
159,000 
112,000 

393,000 
321,000 
403 , 000 
510,000 
93,000 

223,000 
18,000 
59,000 

194,000 
75,000 

566,000 
530,000 
128,000 
562,000 
386,000 

142,000 
765,000 
14,000 
308,000 
133,000 

430,000 
855,000 
55,000 
66,000 
396,000 

197,000 
287,000 
331,000 
42,000 


RURAL 

% 
Owner- 
ship 

48 
69 
43 
96 
70 

92 
81 

53 
40 

75 
80 
82 
79 
60 

61 
44 
91 
82 
96 

89 
77 
35 
58 
75 

74 
97 
93 
91 
51 

90 
47 
73 
91 
65 

97 
85 
93 
45 
76 

58 
56 
89 
89 
56 

96 
82 
71 
75 


GEOGRAPHIC  DIVISIONS 


1,515,400 
5,022,600 
4,185,200 
1,464,700 
1,300.800 

639,000 
1,014,900 

364,500 
1,688,500 


91 


17.195,600 


515,000 
1,525,000 
2,235,000 
2,011,000 
2,389,000 
1,762,000 
1,924,000 
572,000 
788,000 


92 
88 
83 
69 
54 
51 
53 
72 
96 


1938 
Radio 
Families 

220,600 
46,500 
166,700 
432.700 
95,300 

120,700 
26,800 

108^466 
190,300 

64,500 
430,500 
336,500 
315,300 
178,500 

286,300 
129.300 
121,400 
130 , 000 
107,100 

351,100 
247,600 
142,400 
297,200 
70,200 

164,000 
17,500 
54,700 

177,100 
38,600 

509,000 
246,700 
93,400 
511,300 
251,800 

138,400 
652 , 500 
13,000 
137,800 
101,200 

248,700 
477,300 
49,200 
58,600 
221,400 

188,900 
236,500 
235,700 
31,700 


475,500 
1,338,600 
1,865,100 
1,397,200 
1.297,900 

898,000 
1,025,100 

413,500 

760,000 


13,721,000 


69 


9,470.900 


July 
1937 
Families 

670,000 
104,000 
501,000 
1,818,000 
288,000 

437 , 000 
67,000 
168,000 
443,000 
716,000 

124,000 
2,063,000 
934,000 
680,000 
501,000 

708,000 
510,000 
221,000 
410,000 
1,104,000 

1,220,000 
652,000 
494,000 

1,072.000 
142,000 

352,000 
30,000 
136,000 
1,098,000 
102.000 

3,372,000 
736,000 
156,000 

1,777,000 
619,000 

299,000 
2,452,000 
169,000 
407,000 
167,000 

689,000 
1,516,000 
123,000 
99,000 
613,000 

468,000 
417,000 
735,000 
62,000 


2,166,000 
6,922,000 
6,729,000 
3,580,000 
3.977.000 
2.561,000 
3.146.000 
975.000 
2.585.000 


TOTAL 

% 
Owner- 
ship 

56 
77 
51 
95 
81 

92 
86 
91 
67 
52 

80 
90 
87 
85 
73 

70 
58 
91 
87 
92 

92 
85 
42 
77 
81 

81 
95 
92 
93 
61 

93 
55 
77 
92 
73 

95 
90 
92 
51 
80 

67 
68 
90 
90 
65 

95 
84 

83 
80 


92 
92 
90 
80 
65 
60 
65 
80 
95 


1938 
Radio 
Families 

375.200 
79,600 
254,800 
1,719,800 
233,500 

402,100 
57,600 
152,900 
297,900 
370,800 

98,700 
1,857,100 
816,800 
577 , 800 
867,800 

494,900 
297,400 
201,100 
355,100 
1,019,200 

1,122,200 
556,900 
207,000 
822,800 
114,600 

284,100 
28,500 

124,400 
1,022,500 
62.300 

3,132.300 
408,600 
119.600 

1.641.500 
454,300 

285.400 
2,206,400 
155.500 
207,300 
132.900 

459,900 
1,033.500 
111,000 
88.600 
400.200 

443.300 
348.300 
612,700 
49,800 


1,990.900 
6,361,200 
6,050,300 
2,861,900 
2,598.700 
1,537.000 
2,040.000 
778,000 
2,448.500 


32,641,000 


82 


26.666,500 


NOTE  :  The  number  of  radio  families  in  the  United  States,  as  of  January  1, 
1938,  is  estimated  at  26,066,500,  or  82%  of  the  estimated  United  States 
families.  This  is  an  increase  of  17%  in  number  over  the  1936  estimate  of  the 
Committee.  [Broadcasting,  1938  Yearbook].  Families  with  radio  sets  out  of 
order  for  more  tlian  six  months  are  not  defined  as  radio  families  and  therefore 
are  not  included  in  the  figures  presented  on  this  and  the  following  pages.  Sets 
temporarily  out  of  order  (less  than  six  mouths)  amount  to  approximately 
4%  and  are  included  in  the  figure  26,666,500.  This  does  not  represent  the 


total  number  of  sets  in  use,  there  being  more  than  one  radio  in  many  hom 
and  sets  in  automobiles,  and  in  stores,  restaurants,  institutions,  etc.  The  figi 
26,666,500,  represents  the  number  of  homes  having  at  least  one  radio.  The  Jo 
Committee  in  the  following  pages  also  ijresents  figures  of  radio  families 
state  and  county.  State  figures  are  presented  by  Census  classificatioi 
Urban  (cities  over  2,500  population)  and  Rural  (farms  and  villages  uu( 
2,500  iiopulation) .  It  is  also  estimated  there  are  3.96  persons  per  family. 
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RURAL  RADIO  OWNERS 


The  estimate  of  radio  owners  of  the  Joint  Committee  on  Radio  Research  appears  on  the  following 
pages.  In  its  complete  report  on  this  estimate  the  Joint  Committee  says:  "The  rural  survey  conducted 
by  the  Joint  Committee  on  Radio  Research  in  November,  1937  consisted  of  20,763  personal  interviews 
distributed  in  every  State  of  the  United  States.  A  report  of  this  survey  is  being  prepared  for  release 
and  in  it  a  description  of  the  method  will  be  set  forth." 

The  field  interviewing  on  this  survey  was  done  by  The  Hooper-Holmes  Bureau,  Inc.  This  is  a  good 
example  of  the  size  and  mobility  of  this  organization,  for  these  20,763  personal  rural  interviews  were 
obtained  in  96  counties  and  delivered  to  the  Joint  Committee  in  26  days  from  the  receipt  of  the  ques- 
tionnaires. 

Later,  in  its  complete  report,  the  Joint  Committee  on  Radio  Research  says:  "A  special  investigation, 
made  on  Negro  ownership  in  the  South  by  economic  classes,  was  made  to  insure  the  proper  weighting 
of  that  portion  of  families."  This  survey,  too,  was  conducted  by  The  Hooper-Holmes  Bureau,  Inc. 

Thus  it  is  seen  that  this  organization  has  contributed  considerable  to  the  radio  ownership  data 
which  appears  on  the  following  pages. 


THE-  HOOPER-HOLMES  BUREAU,  INC. 

102  MAIDEN  LANE,  NEW  YORK 
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Estimate  of 

Radio  Homes  in  the  United  States  by  States  and  Counties 

(As  of  January  1,  1938) 

(As  prepared  by  Joint  Committee  on  Radio  Research  of  Association  of  National  Advertisers,  American 
Association  of  Advertising  Agencies  and  National  Association  of  Broadcasters) 

MEMBERSHIP  OF  JOINT  COMMITTEE 

Chairmau  :  Johu  Benson,  President,  AAAA.     Secretary  :  Paul  F.  Peter,  420  Lexington  Ave.,  New  York  City. 


FOR  THE  NAB 

Philip  G.  Loucks,  Special  Counsel 
Hugh  K.  Boice,  CBS  Sales  Vice  President 
Roy  C.  Witmer,  NBC  Sales  Vice  President 
Arthur  B.  Church,  Manager,  KMBG,  Kansas  City 
J.  O.  Maland,  Manager,  WHO,  Des  Moines 


FOR  THE  AAAA 

John  Benson,  President,  AAAA 

L.  D.  H.  Weld,  McCann-Erickson  Inc. 

George  Gallup,  Young  &  Ruiicam  Inc. 

Chester  La  Roche,  Young  &  Ruiicam  Inc. 

Frederick  C.  Gamble,  Executive  Secretary,  AAAA 


FOR  THE  ANA 

Paul  B.  West,  President,  ANA 
M.  H.  Leister,  Sun  Oil  Co. 
Stuart  Peabody,  The  Borden  Co. 
D.  P.  Smelser,  Procter  d  Gamble  Co. 
Chester  Lang,  General  Electric  Co. 


TECHNICAL  SUBCOMMITTEE  WHICH  DRAFTED  COUNTY  FIGURES 


L.  D.  H.  Weld,  chairman 
McCann-Erickson  Inc. 

George  Gallup 

Young  &  Ruhicam  Inc. 


D.  E.  Robinson 

Federal  Advertising  Agency 

D.  P.  Smelser 

Procter  d  Gamble  Co. 


Herman  S.  Hettinger 

National  Association  of  Broadcasters 

Hugh  M.  Seville  Jr. 

National  Broadcasting  Co. 


Arthur  W.  Lehman 

Association  of  National  Advertisers 

John  W.  Karol 

Columbia  Broadcasting  System 


I 


[NOTE  :  Since  these  figures  are  estimates,  there  is  necessarily  a  certain  unmeasurable  degree  of  error  in  the  figures  for 
individual  counties,  according  to  the  Joint  Committee.  For  any  group  of  counties,  however,  such  as  those  included  in  the 
listening  area  of  a  typical  broadcasting  station,  it  is  believed  that  the  sum  of  the  estimates  for  individual  counties  is  suf- 
ficiently accurate  for  practical  purposes.  It  is  further  calculated  that  there  are  3.96  persons  per  family.! 


Alabama 

Total  Radio  Homes:  375,200 

Autauga    2.380 

Baldwin    3,830 

Barbour    4,080 

Bibb    2,680 

Blount    3,070 

Bullock    2,570 

Butler    3,730 

Calhoun    8,370 

Chambers    4,730 

Cherokee    2,090 

ChOton    2,800 

Choctaw    2,430 

Clarke    3,200 

Clay    1,910 

Cleburne    1,390 

Coffee    3,730 

Colbert    4,420 

Conecuh    2,920 

Coosa    1,330 

Covington    5,160 

Crenshaw    2,759 

Cullman    4.500 

Dale    2.820 

Dallas    8.450 

DeKalb    4.350 

Ehnore    3,850 

Escambia   3,480 

Etowah    9,700 

Fayette    2,050 

Franklin    2,920 

Geneva    3,340 

Greene    2.500 

Hale    3,150 

Henry    2.480 

Houston    6.250 

Jackson    4.080 

Jefferson    85.710 

Lamar    1.930 

Lauderdale    5,480 

Lawrence    2.860 

Lee    5.270 

Limestone    4,270 

Lowndes    2,700 

Macon    3,230 

Madison    8.530 

Marengo    4,780 

Marion    2,770 

Marshall    4,580 

Mobile    21.880 

Monroe   3.370 

Montgomery    18,520 

Morgan    6,790 

Perr>'    3,130 

Pickens    2,810 

Pike    4.170 

Randolph    3,110 

Russell    3.420 

St.  Clair  ^   2.980 

Shelby    3,440 

Sumter    3.220 

Talladega    5,570 

Tallapoosa    3,800 

Tuscaloosa   9.000 

Walker    7,850 

Washington    1,910 

Wilcox    2.970 

Winston    1.660 


Arizona 

Total  Radio  Homes:  79,600 

Apache   2.240 

Cochise    7,790 

Coconino    2,350 

Gila    5.930 

Graham    1,680 


Arizona  (Cont'd) 

Greenlee    1,640 

Maricopa    28,060 

Mohave    1,140 

Navajo    3,360 

Pima   11,240 

Pinal    3,510 

Santa  Cruz   1,780 

Yavapai    5,480 

Yuma    3,500 

Arkansas 

Total  Radio  Homes  Z5J,,800 

Arkansas    3,180 

Ashley    3,060 

Baxter    1,110 

Benton    5,000 

Boone    2,110 

Bradley    2,240 

Calhoun    1,010 

Carroll    1,990 

Chicot    3.260 

Clark    3,110 

Clay    3,150 

Cleburne    1,280 

Cleveland    1,310 

Columbia    3,220 

Conway    2,580 

Craighead    5,780 

Crawford    3,050 

Crittenden    5,080 

Cross    3,270 

Dallas    1,850 

Desha    3,160 

Drew    2,520 

Faulkner    3,450 

Franklin    1,780 

Fulton    1,150 

Garland    6,930 

Grant    1,050 

Greene    3,310 

Hempstead    3.940 

Hot   Spring    2,480 

Howard    2,050 

Independence    3,030 

Izard    1,390 

Jackson    3,320 

Jefferson    10,280 

Johnson    2,430 

Lafayette   2,220 

Lawrence   2,470 

Lee    3,610 

Lincoln    2,420 

Little  River    1,860 

Logan    2,860 

Lonoke    3,790 

Madison    l,4lO 

Marion    950 

Miller    4,740 

Mississippi    9.050 

Monroe   2,790 

Montgomery    1.210 

Nevada    2.430 

Newton    1,020 

Ouachita    4,240 

Perry    820 

Phillips    6,740 

Pike    1.420 

Poinsett    3,600 

Polk    2.020 

Pope    3,440 

Prairie    1,790 

Pulaski    28,430 

Randolph    1,850 

St.    Francis    4,310 

Saline    2,110 

Scott    1,340 

Searcy    1,160 


Arkansas  (Cont'd) 

Sebastian    10,250 

Sevier    2,100 

Sharp    1,200 

Stone    800 

Union    8,910 

Van    Buren    1,220 

Washington    5,820 

White    4,600 

Woodruff    2,550 

Yell    2,340 

California 

Total  Radio  Homes:  1,719,800 

Alameda   145,680 

Alpine    TO 

Amador    2,170 

Butte   10,800 

Calaveras    1,970 

Colusa    2,910 

Contra  Costa    22,250 

Del    Norte    1,540 

Eldorado    2,910 

Fresno    40,820 

Glenn    3,370 

Humboldt   12,790 

Imperial   15,960 

Inyo    2,260 

Kern    24,030 

Kings    7,000 

Lake    2,520 

Lassen    3,340 

Los    Angeles   694,810 

Madera    4.590 

Marin   11,350 

Mariposa    1,270 

Mendocino    6,780 

Merced    9,820 

Modoc    2,320 

Mono    390 

Monterey   14,510 

Napa    6,160 

Nevada    3,440 

Orange   36,130 

Placer    7,250 

Plumas    2,310 

Riverside   24,310 

Sacramento    38,400 

San    Benito    3,170 

San   Bernardino    39,600 

San   Diego    67.530 

San    Francisco   189.470 

San    Joaquin    27.690 

San    Luis    Obispo    __  9.010 

San    Mateo    22.250 

Santa    Barbara   18.630 

Santa    Clara    42,960 

Santa   Cruz   12,410 

Shasta    4,410 

Sierra    820 

Siskiyou    7,720 

Solano   11.800 

Sonoma   19,660 

Stanislaus   16,570 

Sutter    4,110 

Tehama    4,340 

Trinity    980 

Tulare   21.800 

Tuolumne    2,890 

Ventura   15.820 

Yolo    6.550 

Yuba    3.380 

Colorado 

Total  Radio  Homes:  233,500 

Adams    3,660 

Alamosa    1,830 


Colorado  Cont'd) 

Arapahoe    5,210 

Archuleta    590 

Baca    1,760 

Bent    1,620 

Boulder    7,980 

Chaffee    1,800 

Cheyenne    670 

Clear    Creek    640 

Conejos    1,540 

Costilla    970 

Crowley    1,070 

Custer    460 

Delta    2.770 

Denver    78.500 

Dolores    300 

Douglas    720 

Eagle    800 

Elbert    1,180 

El    Paso    13.190 

Fremont    4,000 

Garfield    2,010 

Gilpin    350 

Grand    490 

Gunnison    1,240 

Hinsdale    130 

Huerfano    3,330 

Jackson    290 

Jefferson    4,600 

Kiowa    690 

Kit   Carson    1,660 

Lake    1,220 

La    Plata    2.680 

Larimer    7.480 

Las    Animas    7.150 

Lincoln    1.440 

Logan    3.640 

Mesa    5,430 

Mineral    180 

Moffat    1.040 

Montezuma    1.420 

Montrose    2.180 

Morgan    3.370 

Otero    5,090 

Ouray    450 

Park    470 

Phillips    1,100 

Pitkin    430 

Prowers    2.810 

Pueblo    14,800 

Rio    Blanco    570 

Rio   Grande    1.910 

Routt    2.000 

Saguache    1.200 

San   Juan    380 

San    Miqruel    480 

Sedgwick    1,000 

SuTimit    280 

Teller    1.150 

Wa<;hington    1.590 

Weld    12.090 

Yuma    2,420 

Connecticut 

Total  Radio  Homes:  i02,100 

Fairfield    97.620 

Hartford   104.450 

Li'tchfield   21.060 

Middlesex   12.410 

New  Haven   115.870 

New  London    29.590 

Tolland    7.340 

Windham   13,760 

Delaware 

Total  Radio  Homes:  57,600 

Kent    7.990 

New   Castle    38.260 

Sussex   11,350 


District  of  Columbia 

Total  Radio  Homes:  152,900 

Florida 

Total  Radio  Homes:  297,900 

Alachua    5,660 

Baker    870 

Bay    2,120 

Bradford    1,260 

Brevard    2,670 

Broward    4,530 

Calhoun    970 

Charlotte    780 

Citrus    930 

Clay    1,150 

Collier    430 

Columbia    2,250 

Dade    38,000 

De  Soto    1,480 

Dixie    1,100 

Duval    36,730 

Escambia    10,110 

Flagler    430 

Franklin    1,190 

Gadsden    3,870 

Gilchrist    520 

Glades    430 

Gulf    520 

Hamilton    1,270 

Hardee    1,640 

Hendry    600 

Hernando    800 

Highlands    2,010 

Hillsborough    32,990 

Holmes    1,480 

Indian  River    1,210 

Jackson    4,050 

Jefferson    1,960 

Lafayette    620 

Lake    4.560 

Lee    3,190 

Leon    3.960 

Levy    1,880 

Liberty    610 

Madison    2.050 

Manatee    4.490 

Marion    4.920 

Martin    980 

Monroe    2,810 

Nassau    1,520 

Okaloosa    1,350 

Okeechobee    670 

Orange    11,730 

Osceola    2.220 

Palm  Beach    12,250 

Pasco    1,910 

Pinellas    17,420 

Polk    14.230 

Putnam    3.420 

St.   Johns    3,910 

St.  Lucie   1,470 

Santa   Rosa    1.900 

Sarasota    2,720 

Seminole    3.760 

Sumter    1.570 

Suwannee    2.140 

Taylor    2,120 

Union    790 

Volusia    10,340 

Wakulla    800 

Walton    1.990 

Washington    1,590 

Georgia 

Total  Radio  Homes:  370,800 

Appling    1,270 

Atkinson    720 

Bacon    640  I 


Georgia  (Cont'd) 

Baker    69 

Baldwin    2,0£ 

Banks    7 

Barrow    l,3£ 

Bartow    2,7, 

Ben  Hill    1,82 

Berrien    1,32 

Bibb    13,861 

Bleckley    gg 

Brantley    7C__^ 

Brooks    2,12* 

Bryan    66 

Bulloch    2,5C 

Burke    3,18 

Butts    9f 

Calhoun    1,11 

Camden    7£ 

Campbell  (see  Fulton 

Candler    77 

Carroll    3,36 

Catoosa    92 

Charlton    51 

Chatham    21,15 

Chattahoochee    58 

Chattooga    1,55 

Cherokee    1,98 

Clarke    4,23 

Clay    69 

Clayton    1,01 

Clinch    94 

Cobb    4,42| 

Coffee    l,g7 

Colquitt    3,15. 

Columbia   

Cook   

Coweta   

Crawford   

Crisp   

Dade   

Dawson   

Decatur   

De  Kalb    12^60, 

Dodge    2,W 

Dooly    1,6 

Dougherty    3,92 

Douglas   

Early    1,72 

Echols   

Effingham    1,13 

Elbert    1,98 

Emanuel    2,22 

Evans    67 

Fannin    1,24 

Fayette    73 

Floyd    6,57 

Forsyth    86 

Franklin    1,38 

Fulton  with  Camp- 
bell and  Milton  67,23 

Gilmer    62 

Glascock    40 

Glynn    8,41 

Gordon    1,61 

Grady    1,86 

Greene    1,36 

Gwinnett   :   2,76 

Habersham    1,30 

Hall    3,54 

Hancock    1,14 

Haralson    1,25 

Harris    1,10 

Hart    1,26 

Heard    71 

Henry    1,44 

Houston    1,10 

Irwin    1,04 

Jackson    2,10 : 

Jasper    92 

Jeff  Davis   77 

Jefferson    1,98' 


815 
1.12 
2.94, 

58' 
2,22 

40 

28 
2,79 
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BROADCASTING  •  Broadcast  Advertising 


0 


Quic 


TO  THIS  BILLION  DOLLAR  MARKET 

1 

jtfake  no  mistake  about  WTIC's  market  as  a  place 
*|}!o  sell  your  goods!  Recent  authoritative*  figures 
|;|how  that  per  capita  income  in  Connecticut's  billion 

tollar  market  increased  nearly  50%  more  than  the 

Jjliational  average  in  1937.   And  Connecticut  is  but 

'd  Hi 

^|i»ne  segment  of  the  rich  Southern  New  England 

« I, 

i  jnarket  covered  by  WTIC! 


llfS^or  is  there  any  guesswork  about  WTIC  as  the 

•fuickest  way  to  reach  this  billion  dollar  market.  It 
J'      .  . 

s  iiiops  its  field  in  popularity  with  listeners — outranking 
Pbe  next  most  popular  station  in  the  Hartford  area 
$»y  more  than  two  to  one !  And  look  at  this  record  as 
fjiouthern  New  England's  most  popular  station  with 
advertisers — 


National  Industrial  Conference  Board,  U.  S.  Bureau  of 
Census, 


FIRiST 


in  Number  of  Network  Advertisers 

in  Number  of  National  Spot  Advertisers 

in  Number  of  Local  Advertisers 


Write  today  for  our  interesting  32  page  brochure  giving  full  details  on  the  Ross  Fed- 
eral Survey  of  WTIC's  popularity  and  facts  about  the  WTIC  Billion  Dollar  market. 


WTIC 


jjtie  Travelers  Broadcasting  Service  Corporafion 
u  I    W.    Morency,    General  Manager 
Representatives:    Weed    &  Company 


50,000  WATTS 
HARTFORD,  CONN. 

Member  NBC  Red  Network  and  Yankee  Network 
James  F.  Clancy,  Business  Manager 
New  York        Detroit        Chicago        San  Francisco 


CENSUS  OF  U.  S.  RADIO  HOMES  BY  STATES  AND  COUNTIES 

(Continued  from  page  22) 


Georgia  (Cont'd) 

Jenkins    1,330 

Johnson    1,210 

Jones    780 

Lamar    1,140 

Lanier    530 

Laurens    3,360 

Lee    870 

Liberty    810 

Lincoln    600 

Long    430 

Lowndes    4,110 

Lumpkin    450 

McDuffie    930 

Mcintosh    810 

Macon    1,730 

Madison    1,290 

Marion    650 

Meriwether    2.330 

Miller    800 

Milton    (see  Fulton) 

Mitchell    2,320 

Monroe    1,180 

Montgomery    880 

Morgan    1,350 

Murray    770 

Muscogee    10,050 

Newton    1,940 

Oconee    710 

Oglethorpe    1,150 

Paulding    1,050 

Peach    1,320 

Pickens    980 

Pierce    1,180 

Pike   '—  950 

Polk    2.940 

Pulaski    950 

Putnam    860 

Quitman    340 

Rabun    610 

Randolph    1,850 

Richmond    13,300 

Rockdale    750 

Schlev    470 

Screven    1,870 

Seminole    670 

Spalding    3.250 

Stephens    1.280 

Stewart    1.120 

Sumter    3.390 

Talbot    850 

Taliaferro    580 

Tattnall    1,420 

Taylor    1,010 

Telfair    1.470 

Terrell    1.990 

Thomas    4.210 

Tift    1.890 

Toombs    1,710 

Towns    350 

Treutlen    640 

Troup    4.780 

Turner    1,080 

Twiggs    730 

Union    480 

Upson    2,220 

Walker    3.040 

Walton    2.150 

Ware    4.150 

Warren    990 

Washington    2,500 

Wavne    1.390 

Webster    430 

Wheeler    780 

White    520 

Whitfield    2.460 

Wilcox    1,220 

Wilkes    1.720 

Wilkinson    1.150 

Worth    1.930 

Idaho 

Total  Radio  Homes:  98,700 

Ada    9.690 

Adams    640 

Bannock    7.060 

Bear  Lake    1.500 

Benewah    1,500 

Bingham    3.460 

Blaine    860 

Boise    450 

Bonner    3.190 

Bonneville    3,990 

Boundary    1,100 

Butte    430 

Camas    320 

Canyon    7.160 

Caribou    430 

Cassia    2,470 

Clark    220 

Clearwater    1.350 

Custer    740 

Elmore    1.120 

Franklin    1.700 

Fremont    1.870 

Gem    1.590 

Gooding    1.520 

Idaho    2.260 

Jefferson    1,740 

Jerome    1.630 

Kootenai    4.910 

Latah    4.100 

Lemhi    1.150 

Lewis    1.150 

Lincoln    660 

Madison    1.540 

Minidoka    1.660 


Idaho  (Cont'd) 

Nez  Perce   4,320 

Oneida    1,090 

Owyhee    860 

Payette    1,720 

Power    940 

Shoshone    4,640 

Teton    630 

Twin  Falls    6,660 

Valley    810 

Washington    1,870 

Illinois 

Total  Radio  Homes:  1,857,100 

Adams    15.900 

Alexander    5,360 

Bond    3.460 

Boone    3.730 

Brown    1.960 

Bureau    9.060 

Calhoun    1.630 

Carroll    4.630 

Cass    4.000 

Champaign    15.790 

Christian   1   8,800 

Clark    4,250 

Clay    3.640 

Clinton    4.530 

Coles    9.120 

Cook   996.480 

Crawford    4.940 

Cumberland    2.370 

De  Kalb    8.120 

De  Witt    4.430 

Douglas    4,160 

Du  Page    22.660 

Edgar    6.000 

Edwards    2,060 

Eflingham    4,150 

Fayette    5.140 

Ford    3.680 

Franklin    13.220 

Fulton    10,740 

Gallatin    2.130 

Greene    4.730 

Grundy    4.160 

Hamilton    2.780 

Hancock    6.630 

Hardin    1.440 

Henderson    2.010 

Henry    10.850 

Iroquois    7.340 

Jackson    8.020 

Jasper    2.810 

Jefferson    7.160 

Jersey    2.870 

Jo  Daviess    4.880 

Johnson    2.110 

Kane    30.150 

Kankakee    10.720 

Kendall    2.400 

Knox    13.170 

Lake    23.920 

La   Salle    22.770 

Lawrence    4.910 

Lee    7.060 

Livingston    8.460 

Logan    6.230 

McDonough    6.890 

McHenry    8.170 

McLean    17.740 

Macon    20,370 

Macoupin    11,710 

Madison    34,190 

Marion    8,640 

Marshall    3.060 

Mason    3.690 

Massac    3.170 

Menard    2.480 

Mercer    3.9G0 

Monroe    2.730 

Montgomery    8.400 

Morcran    7.460 

Moultrie    2.880 

Ogle    6.700 

Peoria    33.880 

Perry    5.240 

Piatt    3.480 

Pike    5.740 

Pope    1,660 

Pulaski    3,250 

Putnam    1,160 

Randolph    6,070 

Richland    3.370 

Rock  Island    24.700 

St.   Clair    39,010 

Saline    8.160 

Sangamon    27.410 

Schuyler    2.700 

Scott    2.020 

Shelby    5.990 

Stark    2.100 

Stephenson    9.920 

Tazewell    10.780 

Union    3.860 

Vermilion    21.040 

Wabash    3,130 

Warren    5,300 

Washington    3,560 

Wayne    4,110 

White    4,090 

Whiteside    9.430 

Will    24.550 


Illinois  (Cont'd) 

Williamson   12,300 

Winnebago    28,940 

Woodford    4.190 

Indiana 

Total  Radio  Homes:  816,800 

Adams    4,430 

Allen    36,680 

Bartholomew    6,330 

Benton   2,760 

Blackford    3,410 

Boone    5,720 

Brown    1,150 

Carroll    3,930 

Cass    8,820 

Clark    —   7,570 

Clay    6,530 

Clinton    7.200 

Crawford    2,280 

Daviess    5,860 

Dearborn    5,210 

Decatur    4.490 

De  Kalb   6,460 

Delaware    17,590 

Dubois    4,520 

Elkhart    18,110 

Fayette    4,930 

Floyd    9,050 

Fountain    4.650 

Franklin    3.330 

Fulton    3,900 

Gibson    7,070 

Grant    13,090 

Greene    7,660 

Hamilton    6,210 

Hancock    4,460 

Harrison    3,790 

Hendricks    4,890 

Henry    8,940 

Howard    11,900 

Huntington    7,430 

Jackson    5.680 

Jasper    3.000 

Jay    5.190 

Jefferson    4,540 

Jennings    2,770 

Johnson    5,520 

Knox    10.500 

Kosciusko    7,140 

Lagrange   3.280 

Lake    61.110 

La  Porte    14.530 

Lawrence    8.490 

Madison    21,110 

Marion    115,670 

Marshall    6.180 

Martin    2.180 

Miami    7.500 

Monroe    8.800 

Montgomery    7,170 

Morgan    4.930 

Newton    2.420 

Noble    5.830 

Ohio    970 

Orange    4.060 

Owen    2.830 

Parke    4.160 

Perry    3,670 

Pike    3.950 

Porter    5.790 

Posey    4.300 

Pulaski    2.550 

Putnam    5.050 

Randolph    6.590 

Ripley    4.320 

Rush    4.830 

St.  Joseph   39,710 

Scott    1.620 

Shelby    6.930 

Spencer    3.820 

Starke    2.580 

Steuben    3.620 

Sullivan    6.870 

Switzerland    2.060 

Tippecanoe    12.300 

Tipton    3.800 

Union    1.560 

Vanderburg    28.860 

Vermillion    6.060 

Vigo    26.350 

Wabash    6.530 

Warren    2.210 

Warrick    4.270 

Washington    3.810 

Wayne    14.330 

Wells    4.570 

White    3.970 

Whitley    4.010 

Iowa 

Total  Radio  Homes:  577.800 

Adair    3.110 

Adams    2.320 

Allamakee    3.610 

Appanoose    5.950 

Audubon    2.550 

Benton    5.290 

Black  Hawk    17.130 

Boone    6.740 

Bremer    3.920 

Buchanan    4.210 

Buena  Vista   4.''''0 

Butler    3.880 

Calhoun    3.890 

Carroll    4.650 

Cass    4,640 


Iowa  (Cont'd) 

Cedar    3,860 

Cerro  Gordo   9,050 

Cherokee    3,730 

Chickasaw    3,170 

Clarke    2,470 

Clay    3,620 

Clayton    5.460 

Clinton    10,990 

Crawford    4,500 

Dallas    6,080 

Davis    2,580 

Decatur    3,340 

Delaware    3,960 

Des   Moines    10.050 

Dickinson    2.350 

Dubuque    14,010 

Emmet    2.780 

Fayette    6,780 

Floyd   L   4.800 

Franklin    3.540 

Fremont    3.380 

Greene    3,690 

Grundy    2,940 

Guthrie    3,910 

Hamilton    4,520 

Hancock    2,950 

Hardin    5,360 

Harrison    5,450 

Henry    4,020 

Howard    2,880 

Humboldt    2,780 

Ida    2.520 

Iowa    3.960 

Jackson    4.320 

Jasper    7,690 

Jefferson    4.020 

Johnson    7,420 

Jones    4,020 

Keokuk    4,660 

Kossuth    5,010 

Lee    10.380 

Linn    21,480 

Louisa    2.680 

Lucas    3,590 

Lyon    2,950 

Madison    3,380 

Mahaska    6,290 

Marion    5,990 

Marshall    8.070 

Mills    3.160 

Mitchell    3.170 

Monona    3.820 

Monroe    3.370 

Montgomery    4.060 

Muscatine    7.740 

O'Brien    4,120 

Osceola    1,990 

Page    5,860 

Palo  Alto    3.110 

Plymouth    4.980 

Pocahontas    3.190 

Polk    45.010 

Pottawattamie    16.640 

Powesniek    4.460 

Ringgold    2.760 

Sac    3.890 

Scott    20.210 

Shelby    3.510 

Sioux    5.240 

Story    7.440 

Tama    5.120 

Taylor    3.540 

Union    4.360 

Van  Buren    3.100 

Wapello    10.190 

Warren    4.220 

Washington    4.740 

Wayne    3.370 

Webster    9.500 

Winnebago    2.580 

Winneshiek    4.640 

Woodbury    24.390 

Worth    2.290 

Wright    4.490 

Kansas 

Total  Radio  Homes:  367,800 

Allen    4.510 

Anderson    2.420 

Atchison    4.950 

Barber    1.730 

Barton    3.730 

Bourbon    4.540 

Brown    3.890 

Butler    7.130 

Chase    1.150 

Chautauqua    1.820 

Cherokee    6.280 

Cheyenne    950 

Clark    760 

Clay    2.790 

Cloud    3.420 

Coffey    2.340 

Comanche    840 

Cowley    8.860 

Crawford    10.490 

Decatur    1.410 

Dickinson    5.050 

Doniphan    2.210 

Douglas    5.750 

Edwards    1.260 

Elk    1.570 

Ellis    2.260 

Ellsworth    1,630 

Finney    2,040 


Kansas  (Cont'd) 

Ford    4.010 

Franklin    4,560 

Geary    2,830 

Gove    760 

Graham    1,090 

Grant    480 

Gray    850 

Greeley    270 

Greenwood    3,540 

Hamilton    540 

Harper    2.330 

Harvey    4,510 

Haskell    390 

Hodgeman    570 

Jackson    2.580 

Jefferson    2.350 

Jewell    2.360 

Johnson    5.290 

Kearney    490 

Kingman    1.980 

Kiowa    930 

Labette    6.470 

Lane    500 

Leavenworth    7.O60 

Lincoln    1.460 

Linn    2.290 

Logan    650 

Lyon    5.990 

McPherson    4,280 

Marion    3.380 

Marshall    4.100 

Meade    1.050 

Miami    3.940 

Mitchell    2.320 

Montgomery    11.820 

Morris    2.040 

Morton    650 

Nemaha    2.890 

Neosho    4.640 

Ness    1.190 

Norton    2.000 

Osage    3.040 

Osborne    1.910 

Ottawa    1,770 

Pawnee    1.770 

Phillips    1.980 

Pottawatomie    2,560 

Pratt    2.590 

Rawlins    1.060 

Reno    9.910 

Republic    2.490 

Rice    2.640 

Riley    4.200 

Rooks    1.530 

Rush    1.340 

Russell    1.730 

Saline    6.400 

Scott    640 

Sedgwick    32.850 

Seward    1.550 

Shawnee    19.960 

Sheridan    800 

Sherman    1.400 

Smith    2.200 

Stafford    1.690 

Stanton    310 

Stevens    680 

Sumner    5.470 

Thomas    1.200 

Trego    870 

Wabaunsee    1.700 

Wallace    430 

Washington    2.760 

Wichita    340 

Wilson    3.650 

Woodson    1.430 

Wyandotte    33.740 

Kentucky 

Total  Radio  Homes:  i9i,900 

Adair    2.540 

Allen    2.590 

Anderson    1,550 

Ballard    1.740 

Barren    4.520 

Bath    1.820 

Bell    6.280 

Boone    1.880 

Bourbon    3.790 

Boyd    9.690 

Boyle    3.380 

Bracken    1.790 

Breathitt    2.660 

Breckinridge    2.980 

Bullitt    1.540 

Butler    1.960 

Caldwell    2.670 

Calloway    3.100 

Campblee    19.760 

Carlisle    1.330 

Carroll    1.570 

Carter   3.380 

Casey    2.340 

Christian    6.330 

Clark    3.780 

Clay    2.310 

Clinton    1.290 

Crittenden    2.080 

Cumberland    1,470 

Daviess    9.020 

Edmonson    1.680 

Elliott    940 

Estill    2.690 

Fayette    16.360 

Fleming    2.360 

Floyd    6.180 


Kentucky  (Cont'd) 

Franklin    3,S2 

Fulton    2,8  f 

Gallatin    tt 

Garrard    1,92 

Grant    1,8C 

Graves    5,7( 

Grayson    2,7f 

Green    l,g( 

Greenup    3,6«i 

Hancock    1,1( 

Hardin    3,6S^ 

Harlan    10,2< 

Harrison    3,01' 

Hart    2,6; 

Henderson    5,2' 

Henry    2,4) 

Hickman    1,4! 

Hopkins    7,4', 

Jackson    1,4(1 

Jefferson    91,0? 

Jessamine    2,3f 

Johnson    3,3( 

Kenton    24,6( 

Knott    1,1 

Knox    3,8< 

Larue    l,5i 

Laurel    3,0' 

Lawrence    2,3( 

Lee    l,3f 

Leslie    1,2' 

Letcher    5,2! 

Lewis    2,21 

Lincoln    2,9: 

Livingston    1,41 

Logan    3,9'« 

Lyon    1,2" 

McCracken    10.4' 

McCreary   .   2,1: 

McLean    1,9! 

Madison    4,9' 

Magoffin    2,11 

Marion    2,5: 

Marshall    2,11 

Martin    1,0! 

Mason    3,9( 

Meade    1,30 

Menifee    61 

Mercer    2,71 

Metcalfe   1.5( 

Monroe    l,9i 

Montgomery    2,31 

Morgan    2,01 

Muhlenberg    6,5! 

Nelson    2,6( 

Nicholas    1,6; 

Ohio    4.2' 

Oldham    l,4i 

Owen    1,! 

Owsley    91 

Pendleton    2,0i 

Perry    6,21 

Pike    8,9! 

Powell    81 

Pulaski    5,51 

Robertson    6: 

Rockcastle    2,1' 

Rowan    1,51 

Russell    1.6' 

Scott    2.9V 

Shelby    3.41, 

Simpson    2.11 

Spencer    1.0' 

Tavlor    2.01 

Todd    2,' 

Trigg    1.9i 

Trimble    9i 

Union    3.U, 

Warren    6.7' 

Washington    1.9L 

Wasme    2.2i 

Webster    4.1 

Whitley    4.8 

Wolfe    l.O: 

Woodford    2.01 

Louisiana 

Total  Radio  Homes:  297,M 

Acadia    4,41 

Allen    1.7! 

Ascension    2,11 

Assumption    1,71 

Avoyelles    3,4i 

Beauregard    1,7! 

Bienville    2,? 

Bossier    3,3: 

Caddo    22.01 

Calcasieu    5,91 

Caldwell    1,01 

Cameron    61 

Catahoula    1.2' 

Claiborne    3.4' 

Concordia    1.7' 

De  Soto    3,41 

East  Baton  Rouge  —  10,51 

East  Carrroll   2.0' 

East  Feliciana    1.5 

Evangeline    2.5: 

Franklin    3,0. 

Grant    1,6; 

Iberia    3.3 

Iberville    3,01 

Jackson    1.* 

Jefferson    B.5I 

Jefferson  Davis   2.21 

Lafayette    4.5! 

Lafourche    3.2: 
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"D  AMN " 


"Says  You 


^^yXJHY  ain't  I,"  you  ask  yourself  guiltily,  "sopping  my 
bread  in  that  gravy?"  Well,  we'd  like  to  know  too! 
You  sit  there  with  your  teeth  sunk  to  the  hilt  in  a  Lus- 
cious Jumbo  Statistic,  dewy  fresh  from  our  deluxe  spiral- 
bound  orchard  in  the  Heart  of  the  Rich  Ohio  Valley.  You 
know  now,  at  long  last,  how  truly  delicious  a  genuine 
heartfelt  statistic  can  be. 

You  are  solemnly  vowing  you'll  never  again  taste  a 
morsel  of  the  deceptively  sweet  Hyperbole  which  so  oft-^  i 
causes  dreadful  spells  of  doghouse  mouth.  (For  heaven's 
sake,  remember  this  the  next  time  you  are  tempted ! ) 

You  have  been  told  time  and  again  that  Kentucky  far- 
mers have  pocketed  (in  the  last  five  months)  over 
$61,000,000  cash  money  for  their  1937  tobacco  crop. 

You  should  be  aware  that  over  2,000  Kentucky  farmers 
have  hooked  up  with  rural  electric  service  in  the  last  few 
months,  and  that  17,000  more  are  scheduled  to  be  hooked 
up  in  the  next  eighteen  months. 

You  are  being  prodded  with  the  report  that  Kentucky 
and  southern  Indiana  strawberry  growers  will  collect  some 
$5,000,000  this  spring  for  their  crop. 


You  can  safely  believe  that  the  map  above  shows  ap- 
proximately our  proved  primary  listening  area,  and  that 
our  regular  audience  lives  in  some  330  counties  in  Ken- 
tucky, Indiana,  Illinois,  Ohio  and  Tennessee. 

You  can  be  reasonably  certain  we  are  panting  to  prove 
that  you  can  tell  and  sell  the  most  people  in  this  area 
more  economically  and  satisfactorily  by  using  our  big 
popular  pioneer  station. 

Yet  you  sit  there  and  ask:  "Why  ain't  I  sopping  my 

bread  in  that  gravy?"  the  rich  thick  consumer  gravy 

we  are  practically  pouring  over  the  front  of  your  new 
satin  cravat  from  Adam's  apple  to  zipper  handle. 

We  ask  you! 


Ours  is  a  50,000-watt  station  with  nationally  cleared 
channel.  To  hear  us,  dial  820  kilocycles.  We  are  a  Co- 
lumbia Broadcasting  System  outlet.  Our  national  repre- 
sentative is  Edward  Petry  &  Company. 


*A  hypothetical  soliliquy,  of  course.  If  ive  offend 
by  attributing  to  you  language  you  consider  un- 
fit for  radio  ears,  accept  our  apology.  Our  next 
piece  will  introduce  the  latest  Fancy  Mixed  Meta- 
phor Statistics  so  popular  in  trade  plugs  this 
season. 


STATION 


W  H  A  S 


LOUISVILLR 


COURIER 


JOURNAL    &     LOUISVILLE    TIMES  STATION 
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CENSUS  OF  U.  S.  RADIO  HOMES  BY  STATES  AND  COUNTIES 

(Continued  from  page  24) 


Louisiana  (Cont'd) 

La   SaUe    1.340 

Lincoln    2,520 

Livingston    1,730 

Madison    1,870 

Morehouse    2,930 

Natchitoches    4,120 

Orleans    98,660 

Ouachita    8,970 

Plaquemines    1,010 

Pointe  Coupee   2,270 

Rapides    8,650 

Red  River   1,670 

Richland    2,760 

Sabine    2,330 

St.   Bernard    700 

St.  Charles    1,390 

St.    Helena    740 

St.  James    1,740 

St.  John  the  Baptist-  1,560 

St.  Landry    6.050 

St.   Martin    2,080 

St.  Mary    3,570 

St.  Tammany   2,760 

Tangipahoa    5,270 

Tensas    1,810 

Terrebonne    3,310 

Union    2,020 

Vermilion    3,400 

Vernon    2,180 

Washington    3,940 

Webster    3,470 

West  Baton  Rouge  1,200 

West  Carroll    1,350 

West  Feliciana    990 

Winn    1,680 

Maine 

Total  Radio  Homes:  201,100 

Androscoggin    17,720 

Aroostook    17,320 

Cumberland    34.650 

Franklin    5.290 

Hancock    8.830 

Kennebec                     _  17.290 

Knox    8,160 

Lincoln    4,630 

Oxford    10,430 

Penobscot    22,670 

Piscataquis    4,920 

Sagadahoc    4,620 

Somerset    10,060 

Waldo    5,600 

Washington    9,650 

York    19,260 

Maryland 

Total  Radio  Homes:  355,100 

Allegany    16,220 

Anne  Arundel    10,300 

Baltimore    24,050 

Baltimore  City   187,770 

Calvert    1,770 

Caroline    3,860 

Carroll    7,290 

Cecil    5,150 

Charles    2,830 

Dorchester    5,470 

Frederick    11,170 

Garrett   3,610 

Harford    6,330 

Hovrard    3,120 

Kent    3,120 

Montgomery    10,490 

Prince  Georges    12,120 

Queen  Annes    3,090 

St.  Marys    2,590 

Somerset    4,940 

Talbot    4,180 

Washington    14,160 

Wicomico    6,830 

Worcester    4,640 

Massachusetts 

Total  Radio  Homes:  1,019,200 

Barnstable    9,550 

Berkshire    29,990 

Bristol    87,060 

Dukes    1,510 

Essex   123,560 

Franklin   12,840 

Hampden   81,090 

Hampshire   16.730 

Middlesex   223.760 

Nantucket    l.OfiO 

Norfolk   73,210 

Plymouth    42.530 

Suffolk   200,230 

Worcester   116,080 

Michigan 

Total  Radio  Homes :  1,122,200 

Alcona    1,050 

Alger    1,680 

Allegan    9,510 

Alpena    3.910 

Antrim    2.350 

Arenac    1,690 

Baraga    1.810 

Barry    5.520 

Bay    15,200 

Benzie    1,660 

Berrien    20.200 

Branch    6,370 

Calhoun    21.980 


Michigan  (Cont'd) 

Cass    5,400 

Charlevoix    2,760 

Cheboygan    2,560 

Chippewa    5,140 

Clare    1,680 

Clinton    5,790 

Crawford    730 

Delta    6,740 

Dickinson    6,210 

Eaton    8,320 

Emmet    3,490 

Genesee    49,020 

Gladwin    1,570 

Gogebic    6,040 

Grand  Traverse    4,370 

Gratiot    7,150 

Hillsdale    7,240 

Houghton    10,740 

Huron    6,620 

Ingham    28,860 

Ionia    8,350 

Iosco    1,760 

Iron    4,100 

Isabella    4,620 

Jackson    22,360 

Kalamazoo    22,250 

Kalkaska    920 

Kent    59,010 

Keweenaw    1,020 

Lake    1,020 

Lapeer    5,920 

Leelanau    1,740 

Lenawee    12,720 

Livingston    4,710 

Luce    1,040 

Mackinac    1,880 

Macomb    17,660 

Manistee    4,140 

Marquette    9,280 

Mason    4,380 

Mecosta    3,800 

Menominee    4,970 

Midland    4,140 

Missaukee    1,490 

Monroe    11,970 

Montcalm    7,000 

Montmorency    610 

Muskegon    19,860 

Newaygo    4,060 

Oakland    49,310 

Oceana    3,340 

Ogemaw    1,480 

Ontonagon    2,200 

Osceola    2,980 

Oscoda    360 

Otsego    1.160 

Ottawa    12.770 

Presque  Isle    2,140 

Roscommon    540 

Saginaw    27.570 

St.  Clair    16.290 

St.   Joseph    8.230 

Sanilac    6,360 

Schoolcraft    1.760 

Shiawassee    9.600 

Tuscola    7.330 

Van  Buren    8.640 

Washtenaw    17,130 

Wayne    428.960 

Wexford    3,910 

Minnesota 

Total  Radio  Homes:  556,900 

Aitkin    2.960 

Anoka    3,790 

Becker    4,260 

Beltrami    4,180 

Benton    2,770 

Big  Stone    1,890 

Blue   Earth    7.540 

Brown    5,030 

Carlton    4.310 

Carver    3.400 

Cass    3.070 

Chippewa    3.120 

Chisago    2.810 

Clay    4.640 

Clearwater    1.''00 

Cook    520 

Cottonwood    2.810 

Crow  Wing   5.600 

Dakota    7.250 

Dodge    2.500 

Douglas    3,850 

Faribault    4.460 

Fillmore    5.350 

Freeborn    6,010 

Goodhue    6.820 

Grant    1.800 

Hennepin   128.770 

Houston    2.830 

Hubbard    1,960 

Isanti    2,360 

Itasca    5,340 

Jackson    2,950 

Kanabec    1,650 

Kandiyohi    4,530 

Kittson    1,770 

Koochiching    2,990 

Lac  qui  Parle   2,790 

Lake    1,720 

Lake  of  the  Woods  __  900 

Le  Sueur   4,010 


Minnesota  (Cont'd) 

Lincoln    2,050 

Lyon    3,880 

McLeod    4,290 

Mahnomen    1,060 

Marshall    3,070 

Martin    4,610 

Meeker    3,550 

Mille  Lacs   2,890 

Morrison    4,650 

Mower    6,150 

Murray    2,450 

Nicollet    3,090 

Nobles    3,610 

Norman    2,600 

Olmsted    7,360 

Otter  Tail   9,380 

Pennington    2,100 

Pine    3.940 

Pipestone    2.520 

Polk    6,850 

Pope    2,490 

Ramsey    71,650 

Red  Lake    1,170 

Redwood    3,970 

Renville    4,470 

Rice    6,120 

Rock    2,190 

Roseau    2,300 

St.  Louis    45,600 

Scott    2,820 

Sherburne    1,710 

Sibley    3,070 

Stearns    11,230 

Steele    3,940 

Stevens    1,860 

Swift    2,740 

Todd    4.980 

Traverse    1,530 

Wabasha    3,810 

Wadena    2,160 

Waseca    3,030 

Washington    5.440 

Watonwan    2.660 

Wilkin    1.800 

Wiona    8.390 

Wright    5.470 

Yellow  Medicine   3.100 

Mississippi 

Total  Radio  Homes:  207,000 

Adams    3.580 

Alcorn    2.660 

Amite    1.540 

Attala    2,380 

Benton    750 

Bolivar    7,250 

Calhoun    1,490 

Carroll    1.530 

Chickasaw    1.810 

Choctaw    970 

Claiborne    1.180 

Clarke    1.770 

riav    1.940 

Coahoma    5,600 

Copiah    2,810 

Covington    1.160 

De  Soto    2.120 

Forrest    4.650 

Franklin    1.130 

George    620 

Greene    980 

Grenada    1.840 

Hancock    1.390 

Harrison    7.040 

Hinds   12.510 

Holmes    3.710 

Humphreys    2,520 

Issaquena   550 

Itawamba    1.380 

Jackson    2.050 

Ja«ner    1.390 

Jefferson    1.280 

.Tefferson   Davis    1.040 

Jones   5.040 

Kemper    1.700 

Lafavette    1.910 

Lamar    1,230 

Lauderdale    7.840 

Lawrence    980 

Leake    1,700 

Lee    3.720 

Leflore    6.091 

Lincoln    2,610 

Lowndes    3.800 

Madison    3.380 

Marion    1.920 

Marshall    2.080 

Monroe    3.680 

Montgomery    1.510 

Neshoba    2.260 

Newton    1.880 

Noxubee    2.220 

Oktibbeha    1.830 

Panola    2.550 

Pearl   River    2.100 

Perry    730 

Pike    3.770 

Pontotoc    1.780 

Prentiss    1,540 

Ouitman    2. ''00 

Rankin    1.74n 

Scott    1,770 

■Sharkey    IP.co 

.Simnson    1.760 

Smith    1,400 

Stone    530 


Mississippi  (Cont'd) 

Sunflower    6,040 

Tallahatchie    3,150 

Tate    1.490 

Tippah    1,470 

Tishomingo    1,370 

Tunica    2,030 

Union    2,000 

Walthall    990 

Warren   6,340 

Washington    7,070 

Wayne    1,220 

Webster    990 

Wilkinson    1,250 

Winston    1,880 

Yalobusha    1,870 

Yazoo    2,610 

Missouri 

Total  Radio  Homes:  822,800 

Adair    4,290 

Andrew    2,420 

Atchison    2,280 

Audrain    4,910 

Barry    3,910 

Barton    2,700 

Bates    4.'::^0 

Benton    1,970 

Bollinger    1,690 

Boone    T,340 

Buchanan    25,550 

Butler    4,330 

Caldwell    2,480 

Callaway    3,370 

Camden    1,360 

Cape   Girardeau    6.750 

Carroll    3,930 

Carter   820 

Cass    4110 

Cedar    1,990 

Chariton   3,360 

Christian    2,050 

Clark    2,000 

Clay    6.330 

Clinton    2,970 

Cole    6,060 

Cooper    3,850 

Crawford    1,750 

Dade   2,030 

Dallas    1,540 

Daviess    2,650 

DeKalb    1,900 

Dent    1.680 

Douglas    1,860 

Dunklin    5,470 

Franklin    5,820 

Gasconade    2,210 

Gentry    2,740 

Greene   20,610 

Grundy    3,630 

Harrison    3,110 

Henry    4,840 

Hickory    1.060 

Holt    2.350 

Howard    2,750 

Howell    3.400 

Iron    1.570 

Jackson   131,600 

Jasper    18.860 

Jefferson   5,630 

Johnson    4.550 

Knox    1,800 

Laclede    2.800 

Lafayette    5,890 

Lawrence   4,480 

Lewis    2,500 

Lincoln    2,610 

Linn    5.250 

Livingston    3,840 

McDonald    2.210 

Macon    4.700 

Madison    1,660 

Maries   1.150 

Marion    8,280 

Mercer    1,600 

Miller    2.900 

Mississippi   2.570 

Moniteau    2,220 

Monroe    2,620 

Montgomery    2,500 

Morgan    1,790 

New  Madrid   4,400 

Newton    4.950 

Nodaway    5.170 

Oregon    1.800 

Osage    1,770 

Ozark    1,230 

Pemiscot    5,750 

Perry    2,130 

Pettis    8.140 

Phelps   2,800 

Pike    3,970 

Platte    2,540 

Polk    3.010 

Pulaski    1,770 

Putnam    1,970 

Ralls    1,910 

Randolph    6,580 

Ray    3.950 

Reynolds   1,230 

Ripley    1,620 

St.  Charles    4,970 

St.  Clair   2.300 

St.  Francois    6.720 

St.    Louis    49.150 

St.  Louis  City  230.130 


Missouri  (Cont'd) 

Ste.  Genevieve   1,720 

Saline    6,300 

Schuyler    1,350 

Scotland    1,670 

Scott    4,500 

Shannon    1,570 

Shelby    2,380 

Stoddard   4,140 

Stone    1,700 

Sullivan    2,600 

Taney    1,450 

Texas    2,740 

Vernon    4,920 

Warren    1.380 

Washington    2.310 

Wayne    1,790 

Webster    2.500 

Worth    1.160 

Wright    2,590 

Montana 

Total  Radio  Homes:  llL.Krin 

Beaverhead    1,340 

Big  Horn    1.580 

Blaine    1,720 

Broadwater    600 

Carbon    2,510 

Carter    800 

Cascade    9.340 

Chouteau    1,820 

Custer    2,490 

Daniels    l.O'lO 

Dawson    1,930 

Deer   Lodge    3,420 

Fallon   

Fergus    3,550 

Flathead    4.300 

Gallatin    3.581 

Garfield    940 

Glacier    1,100 

Golden  Valley    440 

Granite    750 

Hill    2.880 

Jefferson    860 

Judith  Basin   990 

Lake    1,940 

Lewis  and  Clark   4. 4^0 

Liberty    490 

Lincoln    1.5''" 

McCone   910 

Madison    1,280 

l^eagher    .^30 

Mineral    410 

Missoula    5.031 

Musselshell    1,510 

Park    .    2.5''n 

"Petroleum    440 

Phillips    1.700 

Pondera    l.S'^i 

T>r.wder  River    770 

Powell    1.330 

Prairie   

^"valli    2,170 

Richland    1.791 

Roosevelt    2.010 

Rosebud    1.''"'^ 

c^.,r,'1pr<!    1.330 

Sheridan   1.740 

Silver    Bow    13.171 

<5ti11wator    l.'li 

■^weet    Grass    780 

Toton    l.?<ii 

T'nnle    1.490 

Treasure   

Vollev    2,160 

Wheatland    ''«i 

■"'■'•li^aux    520 

Vpllowstone    6.900 

Yellowstone 

National  Park   10 

Nebraska 

'T'-fnl  Radio  Homes:  28L.100 

Adnms    5.480 

Antelope    2.770 

Arthur    2ii 

i^onner    280 

Blaine    280 

Boone    9  c  "1 

Box  Butte   2,560 

Boyd    1.281 

TfrnwTi    1,111 

Buffalo    5.240 

Burt    2  510 

Butler    2.7R1 

Cass    3.750 

Cedar    2.8'"i 

rihase    980 

Cherry    1.920 

rvievenne    1.970 

Clav    2.811 

Tolfax    2.3.=;i 

Cuming    2.510 

Custer    il.aKI 

Dakota    1.851 

Dawes    2.s.=;i 

Dnwson    3.540 

Deuel    730 

Dixon    2.011 

Dodge    5  RR1 

Douglas    SS.S'lO 

Dundy    1.000 

Fillmore    2.640 

Franklin    1.831 

Frontier    1,510 


Nebraska  (Cont'd) 

Furnas    2,470 

Gage    6,370 

Garden    930 

Garfield    630 

Gosper   760 

Grant    290 

Greeley    1,410 

HaU    6,120 

Hamilton    2,470 

Harlan    1,720 

Hayes    610 

Hitchcock    1,350 

Holt    2,910 

Hooker    23' 

Howard    1,80 

Jefferson    3,54 

Johnson    1,850 

Kearney    1,590 

Keith    1,290 

Keyapaha    550 

KimbaU    870 

Knox    3,380 

Lancaster    23,500 

Lincoln    5,040 

Logan    340 

Loup    300 

McPherson    250 

Madison    5,350 

Merrick   2,120 

Morrill    1,680 

Nance    1,600 

Nemaha    2,640 

Nuckolls    2,560 

Otoe   4,210 

Pawnee    l,86f 

Perkins    1,02' 

Phelps    2,06' 

Pierce    1,97' 

Platte    3,880 

Polk    1,960 

Redwillow    2,890 

Richardson    4,080 

Rock    590 

Saline    3,630 

Sarpy    1,900 

Saunders    4,090 

Scotts  Bluff    5,400 

Seward    3,150 

Sheridan    2,010 

Sherman   1,620 

Sioux    790 

Stanton    1,380 

Thayer    2,680 

Thomas    290 

Thurston    1,720 

Valley   1,820 

Washington   2,420 

Wayne    1,960 

Webster    2,040 

Wheeler    370 

York    3,560 

Nevada 

Total  Radio  Homes:  28,500 

ChurchiU    1,600 

Clark    2,880 

Douglas    500 

Elko    2,880 

Esmeralda    520 

Eureka    430 

Humboldt    1,270 

Lander    710 

Lincoln    980 

Lyon    1,180 

Mineral    720 

Nye    1,710 

Ormsby    680 

Pershing    810 

Storey    280 

Washoe    8,050 

White   Pine    3,300 

New  Hampshire 

Total  Radio  Homes:  12i.,iO0 

Belknap    6,290 

Carroll    4,340 

Cheshire   9,200 

Coos    9,320 

Grafton   11,890 

Hillsborough    36.360 

Merrimack   15.070 

Rockingham   15.250 

Strafford   10.170 

Sullivan    6,510 

New  Jersey 

Total  Radio  Homes:  1,022,500 

Atlantic   33,120 

Bergen    96,620 

Burlington    23.350 

Camden   63.410 

Cape  May    8.500 

Cumberland  18.340 

Essex   212.560 

Gloucester   18.140 

Hudson   170.920 

Hunterdon    9,410 

Mercer   43,710 

Middlesex   49,230 

Monmouth    40.070 

Morris    27,020 

Ocean    9,450 

Passaic    77,660 

Salem    9,320 
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Home  Plate  in 


the  Detroit  Market 


In  a  great  market  as  in  a  ball  park,  "HOME"  is 
the  place  where  important  results  are  determined 
— the  place  where  the  "hits"  are  made,  where  the 
winning  runs  are  scored,  where  final  buying  decisions 
are  reached. 

Detroit  is  a  city  of  HOMES.  It  contains  3  97,1 22 
families  and  57%  of  them  live  in  single  houses/'' 
What  a  market  for  home  furnishings,  electrical  appli- 
ances, food  products,  heating  units,  refrigerators! 

And  what  an  opportunity  WWJ  offers  the  radio 
advertiser  wishing  to  sell  this  vast  market  of  home 
makers!    For  WWJ  is  the  HOME  radio  station  of 
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Detroit — there  can  be  no  doubt  about  that.  A  tele- 
phone survey  of  a  cross  section  of  one  thousand  De- 
troit radio  listeners  made  in  March,  193  8,  revealed 
that  more  than  half  the  people  called  were  listening 
to  their  radios,  and  of  all  those  litsening  7}. 4%  were 
tuned  to  WWjr'' 

But  that  isn't  all.  In  addition  to  WWJ's  vast 
Detroit  audience  this  station  also  offers  the  adver- 
tiser a  potential  audience  of  more  than  two  million 
people  outside  of  Detroit  but  within  the  WWJ 
primary  coverage  area.t 


CENSUS  OF  U.  S.  RADIO  HOMES  BY  STATES  AND  COUNTIES 

(Continued  from  page  26) 


New  Jersey  (Cont'd) 

Somerset   15,580 

Sussex   7,270 

Union    75,800 

Warren   13,020 

New  Mexico 

Total  Radio  Homes:  62,300 

Bernalillo    8,780 

Catron    440 

Chaves    3,560 

Colfax    2,980 

Curry    2,700 

De  Baca   380 

Dona  Ana   3,730 

Eddy    2,280 

Grant    2,880 

Guadalupe    870 

Harding    520 

Hidalgo    670 

Lea    850 

Lincoln    880 

Luna    1,160 

McKinley    3,030 

Mora    1,120 

Otero    1,500 

Quay    1,680 

Rio  Arriba   2,520 

Roosevelt    1.450 

Sandoval   1,310 

San  Ju:/.n    1,660 

San  Miguel   3,520 

Santa  Fe   3.390 

Sierra    710 

Socorro   1.260 

Taos    1.740 

Torrance   1.200 

Union    1,510 

Valencia   2,020 

New  York 

Total  Radio  Homes:  3,132,300 

Albany    55,630 

Allegany   10.190 

Bronx   326,360 

Broome    35,550 

Cattaraugus   18,270 

Cayuga   16,620 

Chautauqua   32,920 

Chemung   19,210 

Chenango    9,350 

Clinton    9,780 

Columbia   10.650 

Cortland    8.460 

Delaware   10.660 

Dutchess   24.790 

Erie   182.850 

Essex    7,790 

Franklin   10.170 

Fulton    12.900 

Genesee   10,740 

Greene    7.230 

Hamilton    970 

Herkimer   16.020 

Jefferson  21,680 

Kings   620.000 

Lewis    5,610 

Livingston    8,890 

Madison   10.720 

Monroe   106.720 

Montgomery   14.810 

Nassau    75.450 

New   York   461.300 

Niagara    35.030 

Oneida    47.740 

Onondaga   72!790 

Ontario   13.810 

Orange   32.120 

Orleans    7,550 

Oswego   17.610 

Otsego  12.930 

Putnam    3,350 

Queens   284,480 

Rensselaer    30,950 

Richmond   35  970 

Rockland   13!550 

St.  Lawrence  21.220 

Saratoga    16!ll0 

Schenectady   31.630 

Schoharie    5!460 

Schuyler    3!500 

Seneca    S^ggO 

Steuben   21.800 

Suffolk    37.740 

Sullivan    9,290 

Tioga   6.930 

Tompkins   11  140 

Ulster   2l'.150 

Warren   9,150 

Washmgton   H  510 

Wayne   13!440 

Westchester   124,110 

Wyoming    7'430 

Yates    4  640 

North  Carolina 

Total  Radio  Homes:  iOS.600 

Alamance    5.650 

Alexander    1.320 

Alleghany    790 

Anson    3.160 

Ashe    2.100 

Avery    1.180 

Beaufort    4.430 

Bertie    2.580 


No.  Carolina  (Cont'd) 

Bladen    52.330 

Brunswick    1,830 

Buncombe    16,660 

Burke    3,320 

Cabarrus    5,500 

Caldwell    3,330 

Camden    610 

Carteret    2,430 

Caswell    1.660 

Catawba    5,680 

Chatham    2,570 

Cherokee    1,670 

Chowan    1.470 

Clay    550 

Cleveland    6,340 

Columbus    3.980 

Craven    4,440 

Cumberland    5,630 

Currituck    800 

Dare    710 

Davidson   6,390 

Davie    1.590 

Duplin    3.720 

Durham    12.550 

Edgecombe   6.170 

Forsyth    20.020 

Franklin    3.030 

Gaston    10.400 

Gates    1,060 

Graham    580 

Granville    3.150 

Greene    1,720 

Guilford    22,740 

Halifax    5,710 

Harnett    4,110 

Havwood    3,540 

Henderson    3,140 

Hertford    1,770 

Hoke    1,340 

Hvde    920 

Iredell    6,260 

Jackson    1.820 

Johnston    6,030 

Jones    990 

Lee    2,130 

Lenoir    4,640 

Lincoln    2,580 

McDowell    2,280 

Macon    1.460 

Madison    2.060 

Martin    2.500 

Mecklenburg    23.520 

Mitchell    1,440 

Montgomery    1,780 

Moore    3.360 

Nash    6.370 

New  Hanover    8.330 

Northampton    2.690 

Onslow    1.570 

Orange    2.590 

Pamlico    1.120 

Pasquotank    3.030 

Pender    1,670 

Perquimans    1.180 

Person    2.280 

Pitt    6.430 

Polk    1.190 

Randolph    4.380 

Richmond   4.250 

Robeson    7.120 

Rockingham    6.060 

Rowan    8.250 

Rutherford    4.670 

Sampson    4.190 

Scotland    2.350 

Stanly    3.570 

stokes    2.200 

Surry    4.640 

Swain    1.230 

Transylvania   1,190 

Tvrrell    570 

Union    4,650 

Vance    3.250 

Wake    13.650 

Warren    2.240 

Washington   1.270 

Watauga    1.560 

Wavne    6.850 

Wilkes    3.720 

Wilson    5. Ron 

Vadkin    1.890 

Yancey    1.470 

North  Dakota 

ro/a'  Radio  Homes:  llfi.fiflO 

Adams    1.080 

Barnes    3.570 

Benson    2.290 

Billings    480 

Bottineau   2.610 

Bowman    930 

Burke    1.710 

Burleigh    3.830 

Cass    10.030 

Cavalier    2.380 

Dickey   1.840 

Divide    1.670 

Dunn    1.440 

Eddy    1.030 

Emmons    1.830 

Foster    1.090 

Golden   Valley    760 

Grand  Forks   6.570 

Grant    1.590 

Griggs    l.lfifl 

Hettinger    1.370 


No.  Dakota  (Cont'd) 

Kidder    1,250 

La  Moure    1,930 

Logan    1,190 

McHenry    2,600 

Mcintosh    1,450 

McKenzie    1,730 

McLean    2,950 

Mercer    1,450 

Morton    3,420 

Mountrail   2,390 

Nelson    1,690 

Oliver    650 

Pembina   2,540 

Pierce    1,440 

Ramsey   2,980 

Ransom    1,900 

Renville    1,290 

Richland   3,740 

Rolete    1,710 

Sargent    1,630 

Sheridan    1,140 

Sioux    750 

Slope    740 

Stark    2,620 

Steele    1,140 

Stutsman    4,600 

Towner    1,390 

Traill    2,130 

Walsh    3,400 

Ward    6,620 

Wells    2,190 

Williams   3,690 

Ohio 

Total  Radio  Homes:  1,641,500 

Adams    4,990 

Allen   17,460 

Ashland    7,320 

Ashtabula   17,230 

Athens    10,230 

Auglaize   7,060 

Belmont   21,880 

Brown   5,330 

Butler    27,530 

Carroll    3,990 

Champaign    6,460 

Clark    22,890 

Clermont    7,960 

Clinton    5,870 

Columbiana   21,580 

Cashocton    7,380 

Crawford    9,250 

Cuvahoga  295,030 

Darke    9,690 

Defiance    5.720 

Delaware    6.700 

Erie   10,850 

Fairfield   10,830 

Fayette    5.320 

Franklin    9.880 

Fulton   5.950 

Gallia    4.980 

Geauga    3.790 

Greene   8.300 

Guernsey   10.150 

Hamilton   153.830 

Hancock   10.760 

Hardin    7.190 

Harrison    4.710 

Henry    5.530 

Highland    6,900 

Hocking    4,780 

Holmes    3.940 

Huron    8.920 

Jackson   5.870 

Jefferson   19,760 

Knox    7.880 

Lake   10.320 

Lawrence    9,710 

Licking  16.010 

Logan    7,750 

Lorain    25.670 

Lucas   .   85.940 

Madison    4.760 

Mahoning   52.780 

Marion   11.640 

Medina    7.540 

Meigs    5.910 

Mercer    5.670 

Miami   13.460 

Monroe    4.320 

Montgomery    68.570 

Morgan   3.490 

Morrow    3.980 

Muskingum   17,420 

Noble    3.660 

Ottawa    6.160 

Paulding   3,770 

Perry    7.440 

Pickaway    5.960 

Pike    3.040 

Portage   10.600 

Preble    5.990 

Putnam    5.780 

Richland   16.270 

Ross   10.460 

Sandusky   10.29& 

Scioto   18.440 

Seneca   11.700 

Shelby   6.070 

Stark    53.510 

Summit   82.210 

Trumbull    27.960 

Tuscarawas  '  17,040 

Union    4.990 

Van  Wert   6.670 

Vinton    2.370 


Ohio  (Cont'd) 

Warren    6,770 

Washington   10,810 

Wayne   11.850 

Williams    6.530 

Wood   12,660 

Wyandot   4,890 

Oklahoma 

Total  Radio  Homes:  i54,S0O 

Aaair    12,170 

Aiialfa    H.'  10 

AioKa    2,i;4u 

Heaver    l.iSyy 

jSecKnam    5.;2iiU 

Uiame   3,430 

Bryan    5,zau 

(jaddo    8,3bu 

L)anadian    6,340 

carter   ^   7,980 

Cherokee    2,li30 

Choctaw    3,»VU 

Cimarron    950 

Cleveland    4,580 

(Joal   1,860 

Comanche    6,300 

Cotton   2,490 

Uraig    2,860 

CreeK    12,130 

Custer   4,960 

Delaware    2,300 

Dewey   2,240 

ElJis    1,870 

Garfield    10,330 

Garvin    4,990 

Grady    8,270 

Grant    2,660 

Greer   3,410 

Harmon    2,240 

Harper    1,350 

HasKell    2,400 

Hughes    5,090 

Jackson    5,180 

Jefferson    2,820 

Johnston    2,100 

Kay    11,040 

Kingfisher   ^-  2,990 

Kiowa    5,160 

Latimer    1,790 

Le    Flore    6,860 

Lincoln    5,710 

Logan    5,560 

Love    1,510 

MeClain    3,260 

McCurtain    5,450 

Mcintosh   3,650 

Major    2,090 

Marshall    1,740 

Mayes    2,770 

Murray    2,240 

Muskogee    12,960 

Noble    2,950 

Nowata   2,380 

Okfuskee    4,680 

Oklahoma    54,080 

Okmulgee    10.690 

Osage    8.940 

Ottawa    7.500 

Pawnee    3.610 

Pavne    7.630 

Pittsburg    8.460 

Pontotoc    5.770 

Pottawatomie   13.240 

Pushmataha    2.400 

Roger   Mills    2.200 

Rogers    3.220 

Seminole    15.090 

Sequoyah    2.890 

Stephens   6,030 

Texas    2,450 

Tillman    4,340 

Tulsa   45.550 

Wagoner    3.510 

Washington   6.170 

Washita    4.820 

Woods    3.400 

Woodward    2,900 

Oregon 

Total  Radio  Homes:  285,400 

Baker    4,930 

Benton    4,820 

Clackamas   14,530 

Clatsop    6,000 

Columbia    5.840 

Coos    8.600 

Crook    950 

Curry    1.070 

Deschutes    4.340 

Douglas    6,960 

Gilliam    950 

Grant    1,830 

Harney    1,780 

Hood  River   2,650 

Jackson   10.230 

Jefferson    630 

Josephine    3.680 

Klamath    9.180 

Lake    1.410 

Lane   16.330 

Lincoln    3.060 

Linn    7.610 

Malheur    3.130 

Marion   16.830 

Morrow    1.400 

Multnomah   102.890 

Polk    4.960 


Oregon  (Cont'd) 

Sherman    810 

Tillamook    3,500 

Umatilla    6,840 

Union    5,050 

WaUowa   2,180 

Wasco    3,760 

Washington    9,210 

Wheeler    710 

Yamhill    6,750 

Pennsylvania 

Total  Radio  Homes:  2,^6,400 

Adams    8,500 

Ailegneny   315,590 

Armsi-rong   17,030 

Beaver    32,85u 

Beatord    8,050 

Berlis   56,240 

Blair   3z,»uu 

Bradford   12,210 

Bucks   22,520 

Butler   17,970 

Cambria    40,550 

Cameron    1,220 

CarDon   13,420 

Centre   10,210 

Chester  28,4Z0 

Clarion    7,810 

Clearfield   18,010 

Clinton    7,480 

Columbia   11,180 

Crawford   16,040 

Cumberland   17,260 

Dauphin    40,890 

Delaware    67,990 

Elk    6,900 

Erie    43,330 

Fayette   40,030 

Forest    1,230 

Franklin    _  14,790 

Fulton    1,960 

Greene    9,030 

Huntington    8,350 

Indiana   15,350 

Jefferson   11,230 

Juniata    3,320 

Lackawanna    66,850 

Lancaster   46,910 

Lawrence   22,250 

Lebanon   15,850 

Lehigh   41,710 

Luzerne    92,070 

Lvcoming    23,490 

McKean   13,370 

Mercer   23,010 

Mifflin    8,990 

Monroe    6,950 

Montgomery    60,680 

Montour    2,940 

Northampton  39,710 

Northumberland    28,780 

Perry    5,190 

Philadelphia   467,940 

Pike    1,990 

Potter    4.240 

Schuylkill    49.570 

Snyder    4.450 

Somerset   16,030 

Sullivan    ..   1,620 

Susquehanna   7,850 

Tioga    7.930 

Union    4.170 

Venango  14,960 

Warren    9,930 

Washington   43,140 

Wayne    6,630 

Westmoreland    62,460 

Wyoming    3,750 

York   41,130 

Rhode  Island 

Total  Radio  Homes:  155,500 

Bristol    5.360 

Kent   11.820 

Newport    9.670 

Providence  121.450 

Washington    7.200 

South  Carolina 

Total  Radio  Homes:  207,300 

Abbeville    2,610 

Aiken    5,790 

Allendale    1,460 

Anderson    9,400 

Bamberg    1,980 

Barnwell   2,350 

Beaufort    2,780 

Berkeley    2,300 

Calhoun    1,680 

Charleston    18,510 

Cherokee    3,580 

Chester    3,640 

Chesterfield    3,480 

Clarendon    2,840 

Colleton    2.750 

Darlington    4.690 

Dillon    2.580 

Dorchester    2.140 

Edgefield   1.930 

Fairfield    2.250 

Florence    7.050 

Georgetown    2.840 

Greenville    15.870 

Greenwood    4.540 

Hampton    1.910 


So.  Carolina  (Cont'd) 

Horry    3,5&( 

Jasper   1,06( 

Kershaw    3,37( 

Lancaster    2,86( 

Laurens    4,68( 

Lee    2,43( 

Lexington    4,14( 

MeCormick    1,11( 

Marion    3,16( 

Marlboro    3,84( 

JNewDerry    4,12( 

Oconee    3,38( 

Orangeburg   7,121 

Pickens    3,611 

Richland   13,52( 

Saluda    1,71( 

Spartanburg    14,701 

Sumter    5,511 

Union    3,57( 

Williamsburg   3,06l\ 

York    6,33( 


South  Dakota 

Total  Radio  Homes:  132, 

Armstrong   

Aurora    li 

Beadle    4, 

Bennett  

Bon  Homme   2, 

Brookings    3, 

Brown    6, 

Brule    1. 

Buffalo   

Butte    li 

Campbell   

Charles  Mix   2, 

Clark    2, 

Clay    2, 

Codington    3, 

Corson    1. 

Custer    1, 

Davison    3, 

Day    2, 

Deuel    1^ 

Dewey    1. 

Douglas    1, 

Edmunds    li 

Fall  River   1, 

Faulk    1, 

Grant    1. 

Gregory    2, 

Haakon   

Hamlin    1. 

Hand    1^ 

Hanson    1. 

Harding   

Hughes    1, 

Hutchinson    2, 

Hyde   

Jackson   

Jerauld    1. 

Jones   

Kingsbury    2, 

Lake    2, 

Lawrence  3. 

Lincoln    2, 

Lyman    1; 

McCook    1, 

McPherson    1, 

Marshall   1. 

Meade    2, 

Mellette   

Miner    1, 

Minnehaha  11, 

Moody    1, 

Pennington    4, 

Perkins    1 

Potter    1: 

Roberts    2, 

Sanborn    1; 

Shannon   

Spink    % 

Stanley   

Sully   

Todd   

Tripp    2, 

Turner    2 

Union    2, 

Walworth    1, 

Washabaugh   

Washington   

Yankton    2, 

Ziebach   

Tennessee 

Total  Radio  Homes:  459, 

Anderson    3 

Bedford    3, 

Benton    1, 

Bledsoe   

Blount   

Bradley   

Campbell   

Cannon   

Carroll   

Carter  

Cheatham   

Chester   

Clairbome   

Clay   

Cocke   

Coffee   

Crockett   

Cumberland  

Davidson   

Decatur   
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* 


IT  IS  NOT  SURPRISING 


that  WSAI  is  now  carrying  58.7%  more  local  and  national 
spot  quarter-hour  units  than  any  other  local  network 
station  in  Cincinnati. 

Advertisers  who  can  exercise  voluntary  choice  of  stations 
realize  the  importance  of  WSAI  Dealer  Support.* 


-^According  to  a  recent  survey  among 
retail  drug  and  food  outlets,  68.4% 


WSAI  ^CINCINNATI 


National  Spot  Representative 


selected  WSAI  as  the  most  effective 


TRANSAMERICAN 


local  Cincinnati  Station. 


NEW  YORK 


CHICAGO 


HOLLYWOOD 


CENSUS  OF  U.S.  RADIO  HOMES  BY  STATES  AND  COUNTIES 

(Continued  from  page  28) 


Tennessee  (Cont'd) 

DeKalb    2,050 

Dickson   2,890 

Dyer    6,170 

Fayette    3,830 

Fentress   1,520 

Franklin    3,350 

Gibson    7,560 

Giles    4,240 

Grainger    1,780 

Greene    4,980 

Grundy    1,630 

Hamblen   2,760 

Hamilton    35,170 

Hancock   1,170 

Hardeman    3,070 

Hardin    2,300 

Hawkins    3,380 

Haywood    3,700 

Henderson    2,610 

Henry   4;350 

Hickman    2,038 

Houston    830 

Humphreys    1,840 

Jackson    1770 

Jefferson    2!520 

Johnson    1,590 

Knox    31_37Q 

l^ake    I  i^gg 

Lauderdale   3',610 

Lawrence   3  gyo 

Lewis    g4Q 

Lincoln    3350 

")uaon    9  /Ton 

McMinn   "  fii'i 

McNairy  

Macon  

Madison   S'oon 

Marion   

Marshall    p'SS^ 

Maury   

Meigs   :  

Monroe   3    ~  2qin 

Montgomery  Zll  I'ogo 

Moore    "'ko" 

Morgan  , 

Obion    I'l]^ 

Overton  ^'"J^ 

Perrv   

pfckTtt-:::   'f,l 

PuLnC'Z   |240 

Rhea  SA50 

aoane   2,130 

Robertson"'::  H^n 

Rutherford   

Scott  _   

Sequatchie":::   ^i?" 

Sevier   

Shelby  2.650 

Smith   _   ^2.  40 

Stewart    _   2.400 

Sullivan    J-^^O 

Sumner  _  

Tipton  _  f 570 

Trousdale  -:::::::—  'iTo 

Unicoi  _    , 

Union   _  ^'980 

washmgton-::::::::  l:Z 

Weakley 

White  '*-850 

Williamson"  ?-28" 

Wilson    3.460 

4.030 

Texas 

Total  Radio  Homes:  1,033.500 

Anderson   K  ro/, 

Andrews    ^'f^O 

Angelina    .ifi 

Aransas   _   ^'^^^ 

Archer  ,  ^60 

Armstrong  _::::::::"  490 

Atascosa    „  IVi 

Austin     2.040 

Bailey     2.860 

Bandera 

Bastrop    ____:  ^80 

Baylor  _ — ::::::: 

Befi  :::   2.420 

Bexar 

Blanco    "-120 

Borden  :::: —  °ii 

Bosque  „ 

Bowie^:   2.330 

Brazoria  ::::: 

Brazos  °-^20 

Brewster    ^'^^^ 

Briscoe    ^'i^O 

Brooks  iS2 
Brown  : 

Burleson  .ZZI   „  "?n 

Burnet  ____  ^fJl 

Caldwell  _-_:::::::"  4'8'o 

Calhoun    'y5q 

Callahan   j  ggg 

Cameron   III::,  ig'ijo 

Lamp    1 

Carson    1,290 

Cass    3,890 

Castro   640 

Chambers    850 


Texas  (Cont'd) 

Cherokee    6,100 

Childress    2,780 

Clay    2,100 

Cochran    260 

Coke    740 

Coleman    3,750 

CoUin    7,150 

Collingsworth   2,220 

Colorado   3,040 

Comal    2,380 

Comanche    2,810 

Concho   '   1,060 

Cooke    4,070 

Coryell    2,790 

Cottle    1,420 

Crane    570 

Crockett   490 

Crosby    1,540 

Culberson    230 

Dallam    1,590 

Dallas    76,570 

Dawson    2,010 

Deaf  Smith   930 

Delta    1,810 

Denton    5,480 

DeWitt    4,390 

Dickens    1,190 

Dimmit   1,200 

Donley   1,630 

Duval    1,560 

Eastland    6.410 

Ector    690 

Edwards   440 

Ellis    9,180 

El  Paso    25,430 

Erath    3,370 

Falls    5,490 

Fannin    6,320 

Fayette    4,360 

Fisher    1,830 

Floyd    1,930 

Foard    950 

Fort  Bend   4,060 

Franklin    1,150 

Freestone   3.340 

Frio    1,380 

Gaines    370 

Galveston    15,280 

Garza    790 

Gillespie    1.670 

Glasscock    180 

Goliad    1.330 

Gonzales   3.930 

Gray    4,550 

Grayson    12.340 

Gregg    2.660 

Grimes    3,450 

Guadalupe    4,130 

Hale    3,600 

Hall    2,660 

Hamilton    2,000 

Hansford    560 

Hardeman    2.400 

Hardin    2.400 

Harris   85.110 

Harrison    7.760 

Hartley    340 

Haskell    2,480 

Hays    2.380 

Hemphill    700 

Henderson    4.240 

Hidalgo    12.410 

Hill    6.640 

Hockley    1.220 

Hood    890 

Hopkins    4,300 

Houston    4,110 

Howard    4',690 

Hudspeth    550 

Hunt    8,250 

Hutchinson    2,960 

Trion    '340 

Jack    1,370 

Jackson    1,470 

Jasner   2!530 

Jeff  Davis    290 

Jefferson    29.,450 

Jim  Hogg   e70 

Jim  Wells   1.970 

.Tohnson    5^50 

Jones    3,790 

Ka^T^es    2.970 

Kaufman    5.820 

Kendall    'g2n 

Kenedy   ::  joo 

J^f't    500 

Kerr    jg^o 

Kimble    650 

King    150 

Kinney    570 

Kleberg    2,090 

Knox    1,550 

Lamar    7,910 

Lamb    2.420 

Lampasas    1,580 

La  Salle   1.170 

Lavaca    4,130 

Lee    1,760 

Leon    2.830 

Liberty    3.040 

Limestone    6.000 

Lipscomb    690 

Live   Oak    1,150 

Llano    870 

Loving    40 


Texas  (Cont'd) 

McCulloch    2,110 

McLennan    18,910 

McMuUen    190 

Madison    1,620 

Lynn   1,630 

Lubbock    7,470 

Marion    1,500 

Martin    760 

Mason    840 

Matagorda   2,960 

Maverick    1,040 

Medina    1,980 

Menard   730 

Midland    1,600 

Milam    5,440 

Mills    1,190 

Mitchell    2,250 

Montague    3,160 

Montgomery    2,330 

Moore    230 

Morris    1,350 

Motley   940 

Nacogdoches    4.400 

Navarro    9,630 

Newton    1,830 

Nolan    3,840 

Nueces    9,380 

Ochiltree    1,010 

Oldham    220 

Orange    2,770 

Palo  Pinto   3,150 

Panola   3,100 

Parker    3,110 

Parmer    800 

Pecos   1,370 

Polk    2,510 

Potter    11,050 

Presidio    1,490 

Rains    900 

Randall    1,390 

Regan   610 

Real    340 

Red  River   4,290 

Reeves    1,190 

Refugio    1,140 

Roberts    240 

Robertson   3,920 

Rockwall    1,210 

RunneUs    3,440 

Rusk    4,260 

Sabine    1,730 

San  Augustine   1,650 

San  Jacinto    1,360 

San  Patricio   3,330 

San   Saba    1,480 

Schleicher   4go 

Scurry   1,780 

Shackelford    1,130 

Shelby   3,960 

Sherman    3go 

Smith    8,460 

Somervell    470 

Starr   1.440 

Stephens    3.050 

Sterling    240 

Stonewall    750 

Sutton    440 

Swisher    1.080 

Tarrant    46.660 

Taylor   8.120 

Terrell    460 

Terry    1.160 

Throckmorton    770 

Titus    2.360 

Tom  Green    7.620 

Travis   14.840 

Trinity    1,970 

Tyler    1,730 

Uoshur    2.930 

Upton    1,280 

Uvalde    2.160 

Val  Verde   2.700 

Van  Zandt    4.39n 

Victoria    3.370 

Walker    7.B8n 

Waller    l.fi2n 

Ward    810 

Washington    4.010 

Webb    6.990 

Wharton    4.430 

Wheeler    2.430 

Wichita    16^030 

Wilbarger    4  211 

Willacy    i;49o 

Williamson    7.nfln 

Wilson    2'94n 

Winkler    ■\  .cjsn 

Wise    2.95n 

Wood   3.49fi 

■^"akum    'iRn 

Voung    3.491 

/apa+a    '380 

Zavala__..   1.410 

Utah 

Total  Radio  Homes:  111,000 

Reaver    1.150 

Box  Elder   3.630 

Cache    5^930 

Carbon    3,680 

Daggert    90 

Davis    2,940 

Duchesne    1,630 

Emery    1,410 


Utah  (Cont'd) 

Garfield    850 

Grand    400 

Iron   1,560 

Juab    1,890 

Kane    420 

MiUard    2,050 

Morgan    520 

Piute    400 

Rich    360 

Salt  Lake    44,720 

San  Juan    700 

Sanpete    3,420 

Sever    2,260 

Summit    1,980 

Tooele    2,060 

Uintah    1,900 

Utah    10,060 

Wasatch    1,150 

Washington    1,490 

Wayne   1   370 

Weber   11,980 

Vermont 

Total   Radio   Homes:  88,600 

Addison    4,460 

Bennington    5,850 

Caledonia    6,670 

Chittenden   11,150 

Essex    1,690 

Franklin   6,990 

Grand   Isle    900 

Lamoille    2,700 

Orange    4,250 

Orleans    5,460 

Rutland    11,930 

Washington    10,200 

Windham    6,860 

Windsor    9,490 

Virginia 

Total  Radio  Homes:  i00,200 

Accomac    6,140 

Albemarle    7,150 

Alleghany    4,640 

Amelia    l.HO 

Amherst   2,350 

Appomatox   1,060 

Arlington    10,960 

Augusta    7,870 

Bath    1,090 

Bedford    3,930 

Bland    750 

Botetourt    2,170 

Brunswick    2,440 

Buchanan    1.730 

Buckingham    1,730 

Campbell    11,660 

Caroline    1,880 

Carroll    2,820 

Charles  City   640 

Charlotte    1,950 

Chesterfield    3.860 

Clarke   1,030 

Craig    510 

Culpeper    1,900 

Cumberland    950 

Dickinson    1.870 

Dinwiddie    8,210 

Elizabeth  City   4,720 

Essex    930 

Fairfax    3,930 

Fauquier    2,940 

Floyd    1.450 

Fluvanna    990 

Franklin   2.910 

Frederick    4,550 

Giles    1.660 

Gloucester    1.630 

Goochland    970 

Grayson    2.610 

Greene    710 

Greensville    1.790 

Halifax    5.090 

Hanover   2.310 

Henrico    49.810 

Henry    3.750 

Highland    580 

Isle  of  Wight   1.890 

James  City   1.120 

King  and  Queen   920 

King  George   750 

King  William    1.110 

Lancaster    1.330 

Lee    4.010 

Loudoun    3.060 

Louisa    1.950 

Lunenburg    1.800 

Madison   :   1.1 4n 

Mathews   1.200 

Mecklenburg    4.010 

Middlesex    1.100 

Montgomery    4.230 

Nansemond    5.220 

Nelson    2.080 

New  Kent   620 

Norfolk    47.910 

Northampton   2.910 

Northumberland    1.560 

Nottoway    2.090 

Orange    1.800 

Page    2.190 

Patrick    1.840 

Pittsylvania    12.T'0 

Powhatan    __.   730 

Prince  Edward   2.100 


Virginia  (Cont'd) 

Prince  George    3,680 

Prince  William   1,990 

Princess  Anne   2,440 

Pulaski   3,080 

Rappahannock   970 

Richmond    890 

Roanoke   22,120 

Rockbridge    3,900 

Rockingham    5,800 

Russell    3,290 

Scott    2.940 

Shenandoah    3,290 

Smyth   1   3,350 

Southampton    3,400 

Spotsylvania    2,810 

Stafford    1,120 

Surry    1,030 

Sussex    1,620 

Tazewell    4,540 

Warren   1,270 

Warwick    9,120 

Washington    6,440 

Westmoreland    1,180 

Wise    7,260 

Wythe   2,900 

York    1,250 


Washington 

Total  Radio  Homes:  US, 300 

Adams   1,950 

Asotin   2,320 

Benton    3,120 

Chelan   8,730 

Clallam    5.670 

Clark   11,360 

Columbia    1,530 

Cowlitz    8.650 

Douglas    2,230 

Ferry    1,310 

Franklin    1,630 

Garfield    970 

Grant    1,610 

Grays  Harbor   16.380 

Island    1,780 

Jefferson    2,390 

King   134.090 

Kitsap   9.270 

Kittitas    4.680 

Klickitat    2.840 

Lewis   11.150 

Lincoln    3.280 

Mason   2,780 

Okanogan    5.260 

Pacific    4.200 

Pend  OreUle   2,040 

Pierce    46,940 

San   Juan    1.040 

Skagit   9,600 

Skamania    880 

Snohomish   22.990 

Spokane    42,220 

Stevens    5.310 

Thurston    9.030 

Wahkiakum    1.060 

WaUa  Walla   7,460 

Whatcom   16,730 

Whitman    7,500 

Yakima   21,320 

West  Virginia 

Total  Radio  Hom^s:  S  1,8,300 

Barbour    3,920 

Berkeley    5,840 

Boone    4,530 

Braxton    4,060 

Brooke    5,300 

CabeU    20,680 

Calhoun    1,900 

Clay    2,280 

Doddridge    2,130 

Fayette    13.660 

Gilmer    2.010 

Grant    1,610 

Greenbrier   6.790 

Hampshire   2.420 

Hancock   5.790 

Hardy    1,850 

Harrison    16.850 

Jackson    3.190 

Jefferson    3.400 

Kanawha    32.280 

Lewis    4.350 

Lincoln    3.240 

Logan    10.870 

McDowell    16.380 

Marion    14.530 

Marshall   8,290 

Mason    4.190 

Mercer    11.830 

Mineral    4.170 

Mingo    6.960 

Monongalia    10.960 

Monroe   2.300 

Morgan   1.790 

Nicholas    3.540 

Ohio    17.760 

Pendleton    1,700 

Pleasants    1,410 

Pocahontas    2.650 

Preston    5.740 

Putnam    3.190 

Tavlor    4.060 

Tucker    2.520 


W.  Virginia  (Cont'd 

Tyler    2,£i. 

Upshur   3,t( 

Wayne    5,f 

Webster    2,4 

Wetzel    4.'' 

Wirt    1.2:' 

Wood    13.4' 

Wyoming    3,8' 

Raleigh    12,'!' 

Randolph    4,7; 

Ritchie    3,21 

Roane    3,4 

Summers    3,7  5 

Wisconsin 

Total  Radio  Homes:  612,7: 

Adams    1.4; 

Ashland   

Barron    6,1 

Bayfield    2,6 

Brown   14.0 

Buffalo    2,7; 

Burnett    l.^j 

Calumet    2,6.; 

Chippewa    6,4f 

Clark    y''- 

Columbia    6,64 

Crawford    3,0^ 

Dane   24,71 

Dodge   10.45 

Door    3,3? 

Douglas   10,1^ 

Dunn    5.0c 

Eau  Claire   8,9-5 

Florence   6'' 

Fond  du  Lac  12.69 

Forest   1.7S 

Grant   

Green    4.6 

Green  Lake   3.01 

Iowa    3.8^ 

Iron    1.''5 

Jackson    2.8 

Jefferson    8.27 

Juneau    3.32 

Kenosha   14.04 

Kewaunee    2.8'; 

La  Crosse   11.9" 

Lafayette    3.50 

Langlade    3,94 

Lincoln    4,14 

Manitowoc  12.00 

Marathon   12.58 

Marinette    6,26 

Marquette    1.82 

Milwaukee   170.49 

Monroe    5.37 

Oconto    4.46 

Oneida    3.20 

Outagamie  12.63 

Ozaukee    3,44 

Pepin   1.39 

Pierce    3.94 

Polk    4,56 

Portage    5.95 

Price    2.99 

Racine   20,47 

Richland    3.61 

Rock   17.34 

Rush    2,76 

St.  Croix    4.66 

Sauk    6.61 

Sawyer    1.57 

Shawano    5.58 

Sheboygan   15.92 

Taylor    2S' 

Trempealeau    4.14 

V'^rnon    5.05 

Vilas    1.; 

Walworth    6.98 

Washburn    1.98 

Washington   5.14 

Waukesha   10.63 

Waupaca    6.60 

Waushara    2.69 

Winnebago   17.22 

Wood    7.29 

Wyoming 

Total  Radio  Homes:  iS.SO 

Albany    2,95 

Big  Horn    2,18 

CampbeU    1,35 

Carbon    2,62; 

Converse    1,60 

Crook    1.02 

Fremont    2,31 

Goshen    2.18 

Hot  Springs    1,37 

Johnson    1.01 

Laramie    5.95 

Lincoln    2,18 

Natrona    6.i 

Niobrara   1.01 

Park    1.80 

Platte    1.81' 

Sheridan    3.85 

Sublette   

Sweetwater   4,35 

Teton   

Uinta    1.29 

Washakie    79 

Weston    99- 

Yellowstone  Na- 
tional Park   61 
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AWARDS  BY  WOMEN'S  GROUP,  EDUCATORS 


Better  Programs 
Now  on  Air,  Says 
WNRC  Chairman 

Mme.  Mero-Irion  Says  Sponsor 
Content  Also  Is  Improved 

By  BRUCE  ROBERTSON 

BROADCASTERS  have  become  in- 
creasingly willing  to  cooperate  and 
put  on  better  programs,  Mme.  Yo- 
lando  Mero-Irion,  chairman  of  the 
Women's  National  Radio  Commit- 
tee stated  May  4  as  the  annual 
WRNC  merit  award  was  an- 
nounced at  the  St.  Regis  Hotel, 
New  York.  With  the  Committee 
showing  a  growing  friendliness  to 
radio,  Mme.  Mero-Irion  said  that 
objectionable  advertising  was  be- 
ing eliminated  and  that  children's 
programs  are  improving. 

The  primary  award  was  given  to 
George  V.  Dennv  Jr.  and  America's 
Town  Meetina  'of  the  Air  (NBC- 
Blue)  for  "outstanding  achieve- 
ments in  the  field  of  radio."  Mrs. 
William  H.  Corwith,  chairman  of 
the  survey  committee,  who  made 
the  award,  said  the  program  was 
chosen  because  "it  typifies  the  spirit 
of  America,  the  freedom  of  speech 
and  of  the  air  which  no  other  na- 
tions enjoy  as  we  do.  By  means  of 
this  program  we  have  the  oppor- 
tunity to  hear  discussions  pro  and 
con  on  questions  of  national  and 
international  importance  and  we 
are  stimulated  to  think  fo^-  our- 
selves rather  than  led  to  think  by 
propaganda."  [Other  WNRC  cita- 
tions for  merit  are  found  in  the  ad- 
joining column.] 

Tolerance  Prevails 

In  a  sense  the  award  typified 
the  whole  meeting,  for  almost  every 
speaker  discussed  the  value  of  a 
tolerant,  informed  public  opinion 
in  guiding  the  future  development 
of  radio,  and  the  value  of  radio  in 
developing  public  opinion  of  this 
tyne. 

Mme.  Mero-Irion,  chairman  of 
the  Committee,  said  that  four  years 
ago  when  he  Committee  began  to 
function,  the  first  imnulse  was  to 
blame  the  broadcasters  for  putting 
on  inferior  progi'ams.  "Next  year 
we  had  changed  our  judgment 
somewhat,"  she  said.  "We  blamed 
the  advertisers.  We  found  an  in- 
creasing willingness  on  the  part  of 
the  broadcasters  to  cooperate  and 
put  on  better  programs,  make  a 
rule  to  cut  out  objectionalDle  adver- 
tising, put  on  good  children's  pro- 
grams, etc.,  but  the  advertisers  per- 
sisted in  the  main  in  putting  on 
programs  for  imbeciles  and  back- 
ward children.  When  we  spoke  to 
the  advertisers  they  blamed  their 
agencies.  So  next  we  blamed  the 
agencies :  It  was  the  public  and  the 
rating  these  programs  got  in  the 
different  radio  surveys. 

"So  now  we  are  back  where  we 
started  and  we  have  to  fix  the 
blame  where  it  belongs — on  our- 
selves, the  public!  If  the  public 
would  be  articulate  and  write,  tele- 
phone, telegi'aph  when  they  hear  a 
good  program  instead  of  swamp- 
ing us  with  complaints  about  the 
bad  ones,  the  whole  situation  would 
be  cleared  up  very  quickly.  As  it 
is,  the  advertisers  and  their  agen- 
cies are  dependent  upon  different 
surveys,  which  bv  the  widest 
stretch  of  imagination  cannot  be 
accurate. 

"I  know  quite  a  few  people  in 
New  York  and  also  a  good  num- 
ber in  other  cities  and  I  have  never 


CITATIONS  by  the  Women's  Na- 
tional Radio  Committee  follow: 

Oufstayidiiip  Achievemeiit :  George  V. 
Dennv  Jr.  and  America's  Town  Meeting 
of  the  Air  (NBC). 

Serious  Music:  Sponsored:  Ford  Sunday 
Evening  Hour  (CBS).  Philadelphia  Or- 
chestra on  the  National  Banks  series 
(NBC).  Sealtest  Rising  Musical  Star 
(NBC).  Metropolitan  Opera  broadcasts 
(NBC  sustaining  wrongly  classified  as 
commercial).  Sustaining:  New  York 
Philharmonic  (CBS),  NBC  Symphony, 
Sinfonietta  (MBS). 

Drama:  Lux  Radio  Theatre  (CBS),  Colum- 
bia Workshop   (CBS  sustaining). 

Serial  Dramas:  One  Man's  Family  (spon- 
sored by  Tenderleaf  Tea  on  NBC ) . 

^'ariety:  Good  News  of  19.38  (sponsored 
by  Maxwell  House  Coffee  on  NBC).  Val- 
lee  Hour  (sponsored  bv  Royal  Gelatine 
on  NBC). 

Children's  Programs :  Singing  Lady  (spon- 
sored by  Kellogg  cereals  on  NB(i". ).  Let's 
Pretend  (sustaining  CBS).  Special  men- 
tion was  given  to  NBC's  Music  Ap- 
preciation Hour  and  CBS's  American 
School  of  the  Air  as  classroom  pro- 
grams. Three  other  programs  were  com- 
mended as  having  educational  value  for 
children :  Du  Pont's  Cavalcade  of  Amer- 
ica (CBS).  Epic  of  America  (MBS  sus- 
taining), Music  for  Fun  (CBS  sustain- 
ing) . 

Adult  Education :  America's  Town  Meet- 
ing of  the  Air  (NBC  sustaining).  Pro- 
fessor Quiz  (sponsored  by  Nash-Kelvi- 
nator  on  CBS). 

Neu's:  Trans-Radio  Press  News  Service. 
March  of  Time  (NBC).  "Because  the 
awards  committee  felt  that  radio  com- 
mentators are  developing  an  editorial 
complex  the  Committee  refrained  from 
commending  any  one  of  them,  but  gave 
laurels  to  Trans-Radio  for  its  unbiased 
presentation  of  the  news  of  the  day." 

Comedians:  Charlie  McCarthy  (Chase  & 
Sanborn  Coffee.  NBC),  Fred  Allen  (Bris- 
tol-Myers. NBC). 

Comedy  Teams:  Jack  Benny  and  Mary 
Livingston  (Jello,  NBC),  Amos  'n'  Andy 
(Campbell's  Soup,  NBC),  Burns  and  Al- 
len (Grape  Nuts.  NBC). 

Master  of  Ceremonies :  Don  Ameche  (Chase 
&  Sanborn  Coffee,  NBC).  Robert  Tavlor 
(Maxwell  House  Coffee.  NBC). 

For  Good  Taste  iit  Advertising :  The  Com- 
mittee commended  Jello,  Du  Pont  and 
Sealtest,  in  that  order. 


known  anyone  who  has  been  called 
up  by  one  of  the  surveyors.  I  be- 
lieve it  is  all  done  in  good  faith, 
but  unfortunately  it  is  not  conclu- 
sive and  most  disconcerting  to  ad- 
vertisers and  broadcasters  alike. 
So  in  the  last  analysis  the  respon- 
sibility comes  back  to  the  public. 
There  is  no  use  in  saying,  'I  am 
not  interested  in  radio.'  Everybody 
should  be  interested  in  radio.  It  is 
a  vital  factor  in  our  life  and  will 
be  increasingly  so." 

Broad-Visioned  Approach 

A  plea  for  a  broad-visioned  ap- 
proach and  an  understanding  fore- 
sight in  guiding  public  opinion  re- 
garding radio's  uses  and  develop- 


CITATIONS  by  the  Ninth  Annual 
Institute  for  Education  by  Radio 
follow : 

Lectures,  talks,  and  speeches  for  geiieral 
use : 

Education :  Science  in  the  News.  By  Uni- 
versity Broadcasting  Council,  Chicago. 

Commercial :  English  Foreign  Policy — the 
Story  Behind  the  Headlines,  by  Ameri' 
can  Historical  Association  and  NBC. 

Demonstration  or  participation  programs 
for  general  use: 

Educational :  No  Award. 

Commercial :    NBC    Home  Symphony. 

Dialog,  round-table,  debate,  etc.,  for  gen' 
rral  use: 

Educational :  The  Right  Job,  by  Univer- 
sity  Broadcasting   Council.  Chicago. 

Commercial :  Town  Meeting  of  the  Air : 
Wilkie  and  Jackson  on  Utilities,  bv 
Town  Hall  Inc.  and  NBC. 

Dramatization  for  general  use: 

Educational :  Brave  New  World — the  Little 
Indian  of  Mexico,  by  Educational  Radio 
Project.  U.  S.  Office  of  Education. 

Commercial :  The  House  that  Jack  Didn't 
Build,  by  Columbia  Workshop.  CBS  :  and 
Madame  Curie,  produced  under  same 
auspices. 

Programs  for  use  by  primary  school  chil- 
dren : 
No  iirst  awards. 

Programs   for    use    by    elementary  school 

children : 
Educational :  No  first  award. 
Commercial :    Your    Health,    Sneezes  and 

Sniffles,   produced  by   American  Medical 

Association  and  NBC. 
Programs   for    use    by    junior   and  senior 

high  school  studei^ts: 
Educational :    French    for    High    Schools  ; 

Carnival   at  Nice,  WHA,  University  of 

Wisconsin. 

Commercial :  Exits  and  Entrances  ;  Propa- 
ganda, produced  by  National  Education 
Association  and  CBS. 

Honorable  Mention 

The  Crisis  in  Central  Europe,  University 
of  Chicago  Round-Table,  University 
Broadcasting  Council. 

Raymond  Gram  Swing,  WOR. 

The  World  Is  Yours— the  Story  of  Elec- 
tricity, Educational  Radio  Project,  U.  S. 
Office  of  Education. 

Brave  New  World — Christ  of  the  Andes, 
by  Educational  Radio  Project,  U.  S.  Of- 
fice of  Education. 

Rhythm  Imitations :  Rhythm  Games  for 
(Children,  WHA,  University  of  Wiscon- 
sin. 

Stories  About  Familiar  Things — The  Story 
of  Glass,  Rochester  School  of  the  Air. 

Journeys  in  Music  Land,  WHA.  University 
of  Wisconsin. 

Folktales  of  the  Western  World — The  Frog 
and  the  Butterfly,  American  School  of 
the  Air,  CBS. 

News  Today — History  Tomorrow,  Roches- 
ter School  of  the  Air. 

Old  World  Background  —  Cathedrals  and 
Cloisters,  American  School  of  the  Air, 
National  Broadcasting  Council. 


ment  was  made  by  T.  A.  M.  Crav- 
en, Federal  Communications  Com- 
missioner, who  said  "the  force  of 
public  opinion  by  direct  action  is  a 
potent  force  which  may  be  exer- 
cised to  control  radio,"  and  who 
warned  his  audience  against  "il- 
(Continned  on  page  66) 


Editorial  Policie 
Of  Radio  Occupy 
Educator's  Mee 

Reference  Forum,  Not  Biase 
Debate  Urged  at  Columbus 
By  LEHMAN  OTIS 

The  Columbus  Citizen 

METHODS  employed  by  networl 
and  commercial  stations  in  hai 
dling  controversial  economic,  soci; 
and  political  issues  provided  tl 
chief  topic  for  educational  rad 
representatives  at  Ohio  State  Un 
versity's  ninth  annual  Institute  fc 
Education  by  Radio,  held  May  2- 
at  Columbus.  The  three-day  coi 
f erence  drew  the  largest  gatherin 
in  its  history,  with  337  persoil 
representing  commercial  and  ncij 
commercial  stations  and  educ; 
tional  organizations. 

The  issue  was  set  up  in  the  ke; 
note  speech  at  the  opening  sessio 
when  Dr.  Boyd  Bode  of  the  Oh 
State  University  department  < 
education  declared  the  fundamei 
tal  need  of  general  education  is 
"point  of  reference"  and  that  rad 
should  provide  a  forum  for  claril 
cation  of  controversial  problem 
rather  than  biased  debate. 

In  the  panel  discussion  that  fo 
lowed  and  in  subsequent  groD 
meetings  there  was  frequent  crit 
cism  of  commentators  of  the  Boai 
Carter  -  Dorothy  Thompson  -  Hug 
Johnson  school. 

Frederic  A.  Willis,  assistant  > 
the  president  of  CBS,  was  the  ta 
get  of  some  educators  in  a  rouni 
table  discussion  on  "Handling  Coi 
troversial  Issues",  of  which  he  wj 
chairman.  His  statement  that  r; 
dio  has  no  editorial  policy  was  mi 
with  a  barrage  of  questions  coi 
cerning  specific  CBS  broadcast 
chiefly  the  Cameron  talks  on  tl 
Ford  program  and  President  Wi 
liam  S.  Paley's  recent  broadcast  1 
CBS  stockholders.  On  the  Camerc 
issue  Willis  admitted  that  it  wj 
a  problem  with  which  the  netwoi 
has  not  yet  decided  how  to  coi 
and  inferred  that  something  evei 
tually  must  be  done  about  it. 

Use  of  electrical  transcriptior" 
as  a  solution  of  direct-to-scho 
service  of  radio  education  we 
urged  by  Dr.  James  R.  Angell,  fo 
mer  president  of  Yale,  now  educ; 
tional  counselor  of  NBC. 

"It  is  impossible  for  the  ne 
works  to  render  day-to-day  servie 
to  schools,"  he  said.  "Local  statior 


BROADCASTER  meets  listener  at  the  annual  awards  ductor  of  America's  Town  Hall  of  the  Air,  prize-wir 

luncheon  of  Women's  National  Radio  Committee.  At  ning  program;  Mme.  Yolanda  Mero-Irion,  chaii-mai 

the  speakers'  table  (1  to  r)  are  T.  A.  M.  Craven,  WNRC;  David  Sarnoff,  president,  RCA;  Alfred  i 

FCC;   Mrs.  William  H.   Corwith,  chairman  of  the  McCosker,  WOR,  chairman,  MBS.  Paul  W.  Kestei 

WNRC  survey  committee;  George  V.  Denny  Jr.,  con-  CBS  vice-president,  spoke  but  left  the  meeting  early 
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Spontaneous  Defenders  Reply  to  Critics  of  Kadio- An  Editorial 


^       RECENT  weeks  many  spokesmen  not  asso- 
jiated  with  broadcast  management  have  come 
.iorward  to  answer  critics  of  broadcast  service 
im  this  country.  There  were,  for  example,  the 
letter  of  President  Roosevelt  and  the  speech 
if  Secretary  of  Commei'ce  Roper  [Broadcast- 
i'tNG,  May  1].  There  were  the  outspoken  as 
"l^ivell  as  the  corridor  defenders  of  radio  who 
lasily  outweighed  the  dissidents  at  the  recent 
onvention  of  the   American   Association  of 
'■Newspapers  Publishers.  There  was  the  article 
i(n  the  May  edition  of  Fortune,  and  there  was 
■fhe  quoted  remark  of  the  noted  music  critic, 
^Oeems  Taylor,  who  replied  to  those  who  might 
orefer  the  European  system  of  government 
nanagement:  "If  I  have  to  choose  between  ra- 
ilio  entertainment  furnished  by  people  who  use 
.  t  as  a  means  of  advertising  something  that 
hey  have  to  sell  and  radio  entertainment  fur- 
lished  by  a  government  that  uses  it  as  a 
neans  of  shaping  and  controlling  public  opin- 
ion, I  choose  the  commercial  plugs,  thank  you." 

To  these  might  be  added  the  statements  of 
'Dr.  A.  G.  Crane,  president  of  the  University 
'>f  Wyoming  and  chairman  of  the  critical  Na- 
vional  Committee  on  Radio  in  Education,  in  his 
irticle  in  this  issue  on  educational  cooperation 
with  the  existing  radio  system;  also  the  kind 
^ivords  for  the  broadcasters  of  Mme.  Yolanda 
'Mero-Irion,  president  of  the  Women's  National 
■iladio  Committee,  which  found  many  programs 
i^vorthy  of  citation  besides  choosing  NBC's 
^Town  Meeting  of  the  Air,  a  notable  example  of 
;reedom  of  radio,  as  worthy  of  its  annual 
rftward  of  merit. 

'  That  the  broadcasting  industry  has  been 
' 'singularly  inarticulate  in  its  own  behalf,"  as 
rPaul  Kesten,  CBS  vice-president,  told  the 
^Women's  National  Radio  Committee's  annual 
banquet,  is  manifest  from  the  headlines  almost 
Jany  attack  upon  radio,  whether  against  man- 
agement or  programs,  will  quickly  inspire.  Yet, 
Mr.  Kesten  pointed  out:  "The  critics  are  being 
answered  from  a  significant  variety  of  sources 


which  lie  completely  outside  broadcasting  it- 
self. It  is  almost  as  though  responsible, 
thoughtful  opinion,  finally  impatient,  was  find- 
ing strong  and  vigorous  voice." 

It  would  seem,  then,  that  the  anti-radio  de- 
clamations are  as  mere  pin-pricks  against  such 
a  statement  as  President  Roosevelt's  that  he 
believes  "radio  adds  to  the  fullness  of  life  just 
as  vitally  when  it  provides  laughter,  enjoy- 
ment and  relaxation,  as  when  it  furnishes  pub- 
lic stimulus  on  matters  of  serious  concern  to 
the  common  weal."  Or  against  Secretary 
Roper's  observation:  "The  fact  that  radio  ad- 
vertising has  proved  so  well  its  potentialities 
for  stimulating  mass  distribution  and  the 
corollary  of  mass  production  and  lower  con- 
sumer prices  justifies  its  role  as  a  basic  social 
and  economic  factor  in  our  democracy." 

Thus  radio  finds  "wholesome  new  defense" 
where  it  has  not  even  sought  it,  among  persons 
of  highest  station  and  attainments  who  might 
be  expected  to  be  the  first  to  cry  out  if  they 
thought  it  was  being  abused.  It  is  from  these 
sources,  who  certainly  express  no  "outraged 
public  opinion,"  that  radio  draws  its  strength 
against  carping  critics  and  chronic  fault-find- 
ers from  whom  we  have  yet  to  hear  one  con- 
structive suggestion  about  how  to  improve 
either  programs  or  the  American  system  of 
broadcasting. 

Criticism  should  always  be  welcome,  pro- 
vided it  is  constructive  criticism,  but  recent 
onslaughts  upon  radio  and  the  management  of 
radio  have  taken  on  the  character  of  "gueril- 
la warfare",  with  demands  for  program  con- 
trol as  the  chief  point  of  issue.  They  often 
come  from  persons  who  apparently  haven't  the 
faintest  conception  of  broadcasting  as  an  ever- 
changing  art  and  as  a  business,  let  alone  its 
vital  importance  as  an  unfettered  instrument  of 
democracy.  One  cry  is  that  broadcasting  earns 
too  much  money;  another  that  it  does  not  dis- 
pense enough  "culture"  and  that  most  of  its 
programs  are  "silly  and  degrading";  another 


that  the  broadcasters  are  an  illiterate  class. 
Fortunately,  there  is  responsible  and  high- 
placed  opinion  as  well  as  a  generally  satisfied 
audience  to  offset  this  sort  of  nonsense,  re- 
gardless of  the  evanescent  publicity  it  may 
command. 

All  of  which  brings  us  to  the  point  we  have 
raised  many  times  in  these  columns,  namely, 
that  there  should  be  a  minimum  of  goveiii- 
mental  interference  with  broadcasting,  either 
as  an  art  or  as  a  business.  David  Sarnoff  suc- 
cinctly put  the  point  in  his  recent  Town  Hall 
address  in  which  he  asserted:  "Whatever  con- 
trols over  broadcasting  are  necessary,  it  is  im- 
portant that  they  should  be  kept  as  flexible, 
as  free  from  rigidity,  as  the  art  itself.  Other- 
wise there  is  a  danger  of  tying  up  the  future 
usefulness  of  radio  in  a  strait  jacket  .  .  .  we 
should  not  freeze  an  expanding  art  in  any  rigid 
code."  Commissioner  Craven,  knowing  well  that 
radio  has  still  to  develop  its  allocations,  its 
facsimile,  its  television,  said  much  the  same 
thing  in  other  words  in  his  address  the  other 
day  before  the  Women's  National  Radio  Com- 
mittee. 

Broadcasting  controls  established  by  law  are 
intended  to  regulate  physical  facilities,  not  pro- 
grams, as  William  Paley  recently  pointed  out. 
Messrs.  Sarnoff,  Paley,  Lohr,  and  now  Mark 
Ethridge,  as  president  of  NAB,  are  capable 
spokesmen  for  radio  who  in  recent  weeks  have 
made  the  industry's  position  clear  in""asking 
a  minimum  of  interference  by  the  authorities 
with  the  program  side  of  radio,  while  urging 
longer  license  terms  in  the  interest  of  stabil- 
ity. American  broadcasting  asks  no  special 
privileges,  Mr.  Sarnoff  said,  and  deserves  none; 
but  "freedom  of  the  air  is  inseparable  from 
freedom  of  thought,  of  speech,  of  worship,  of 
education  and  of  the  press  .  .  .  the  cornerstones 
of  our  American  democracy."  Program  control 
or  censorship,  or  threats  of  it,  must  not  be 
part  of  the  American  scheme. 


j:an  render  that  service,  but  the 
amaximum  service  for  schools  is  the 

« electrical  transcription,  which  is 
available  at  any  time  in  any  class- 
!room.  It  provides  maximum  service 
knd  maximum  quality." 
i  Radio  must  undertake  to  serve 
all  cultural  interests,  the  former 
oresident  of  Yale  declared.  "The 
;ultural  impact  of  radio  is  not 
found  in  consideration  of  momen- 
;ary  political  and  social  issues." 

Echoing  Dr.  Angell's  sentiments 
Dn  electrical  recordings  for  school- 
room use,  Robert  S.  Stephen,  Cleve- 
'and  Plain  Dealer  radio  editor, 
charged  that  present  educational 
progi-ams  are  not  reaching  the 
imass  of  listeners  and  that  mass 
education  is  radio's  greatest  educa- 
tional responsibility. 

"Dramatization  is  by  far  the 
most  successful  method  of  educat- 
ing by  radio,"  he  said,  holding  that 
too  many  educational  programs  are 
employing  the  talk  and  lecture 
form  of  teaching. 

Other  speakers  at  the  institute 
were  Cesar  Saerchinger,  former 
European  representative  of  CBS; 
H.  V.  Kaltenborn,  CBS  com- 
mentator; E.  M.  Kirby,  former 
promotion  manager  of  WSM, 
Nashville;  Harold  B.  McCarty, 
jWHA,  University  of  Wisconsin; 
lAllen    Miller,   director,   the  Uni- 


versity Broadcasting  Council; 
Julius  F.  Seebach  Jr.,  WOR;  Judith 
Waller,  NBC;  Byron  B.  Williams, 
WOSU,  Ohio  State  University;  C. 
F.  Klinefelter,  vice-chairman.  Fed- 
eral Radio  Education  Committee; 
Paul  F.  Lazarsfeld,  director  Prince- 
ton University  radio  research  proj- 
ect; J.  Wayne  Wrightstone,  associ- 
ate director.  Evaluation  of  School 
Broadcasts,  Ohio  State  University; 
Lester  Ward  Parker,  director  Re- 
seai'ch  Project  in  School  Broad- 
casting, University  of  Wisconsin ; 
William  S.  Hendrix,  Ohio  State 
University;  Elise  Sprott,  British 
Broadcasting  Corp. 

Work  study  groups  were  con- 
ducted by  Wallace  Kadderley,  chief 
of  radio  service,  U.  S.  Department 
of  Agriculture;  Paul  T.  Rankin, 
Detroit  Public  Schools;  Cline  M. 
Koon,  New  York  City;  Frank  N. 
Stanton,  CBS;  R.  C.  Higgv, 
WOSU,  Ohio  State  University; 
Sterling  Fisher,  CBS. 

Chairmen  of  round-table  discus- 
sions were  Joseph  Reis,  WLW; 
William  N.  Robson,  CBS;  Ernest 
La  Prade,  NBC;  Harry  A.  Carpen- 
ter, Rochester  Public  Schools;  Alice 
Keliher,  Progressive  Education  As- 
sociation; Frederic  A.  Willis,  CBS; 
Robert  J.  Coleman,  WKAR,  Michi- 
gan State  College;  B.  H.  Darrow, 
WBEN,  Buffalo. 


Popeye  Discs  Placed 

JOE  LOWE  Corp.,  New  York 
(Popsicles),  which  on  May  2  start- 
ed Popeye,  the  Sailor  on  17  CBS 
stations,  on  May  16  began  its 
schedule  of  transcriptions  of  the 
show.  To  run  for  13  weeks,  through 
Blackett-Sample  -  Hummert,  New 
York,  the  quarter-hour  program  is 
heard  three  days  weekly  on  these 
stations:  KLZ  KSL  KTUL  WKY 
WFAA  KTSA  KTRH  WSB  WMC 
WWL  WIS  WBT  WPTF  WGH 
WRVA  WJAX  WIOD  WSM 
WHAS  WGN  KSO  KOIL  KANS 
WFBM  WCCO  WDAE  WMMN 
WPAR  WHIS  KTAR  KOKO 
KIDW  KFBB  KFJI  KMED  KSD 
KMBC  KGU  and  28  Don  Lee. 


Kate  for  Calumet 

GENERAL  FOODS  Corp.,  New 
York  (Swansdown,  Calumet),  has 
signed  Kate  Smith  to  a  39-week 
contract  for  next  \vinter.  The 
starting  date  has  not  yet  been  set. 
The  cuii-ent  CBS  show  leaves  the 
air  on  June  30.  Miss  Smith's  three- 
a-week  sustaining  pi-ogram  on  CBS 
will  probably  continue  through  the 
summer,  originating  part  of  the 
time  from  her  home  at  Lake 
Placid. 


Big  Paramount  Series 
Next  Autumn  Considered 

NEGOTIATIONS  have  been  under 
way  for  some  weeks  between  Para- 
mount Pictures,  Hollywood,  and  a 
group  of  California  industrialists, 
to  utilize  the  film  company's  talent 
in  a  series  of  transcontinental 
weekly  programs  to  start  in  Sep- 
tember. 

Details  are  not  available,  but  it 
is  understood  that  should  plans  be 
consummated,  13  California  indus- 
tries will  be  represented  in  the  se- 
ries, each  having  four  programs  on 
the  52  weeks  arrangement.  Both 
NBC  and  CBS  have  been  ap- 
proached for  time  clearance.  It 
would  be  a  one-hour  variety  show, 
patterned  along  lines  similar  to  the 
M-G-M  Good  News  of  1938. 

Program  talent  would  be  dra%vn 
exclusively  from  Paramount's  ros- 
ter. Commercial  copy  would  be  in- 
stitutional with  a  national  news- 
paper campaign  to  run  concurrent- 
ly. Among  the  industries  to  be  rep- 
resented would  be  lumber,  oil, 
dairy,  steel,  citrus  and  banks.  Al- 
though name  of  the  proposed  group 
of  sponsors  has  not  been  revealed, 
it  is  understood  they  are  being  rep- 
resented by  Adolph  Sutter,  San 
Francisco  business  man. 
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WiNU  Rural  Setup 
To  Be  Undertaken; 
Plan  Autumn  Start 

Possible  300-Station  Network 
Is  Discussed  by  Officials 

TENTATIVE  plans  of  Western 
Radio  Union,  subsidiary  of  West- 
ern Newspaper  Union,  to  project 
a  nationwide  rural  network  serving 
in  the  main  "Class  D"  markets, 
were  discussed  at  a  meeting  held 
in  Chicago  May  9,  attended  by  ex- 
ecutives of  the  organization. 

Following  the  meeting,  it  was 
asserted  that  WNU  has  definitely 
decided  to  proceed  with  its  plan, 
which  encompasses  a  possible  300- 
station  chain  to  be  divided  into  a 
group  of  regional  and  possibly 
state  networks.  Chicago  would  be 
the  operating  headquarters  with 
studios  in  New  York  and  Holly- 
wood also. 

Plan  Autumn  Start 

Plans  have  not  proceeded  to  the 
point  where  any  definite  starting 
date  has  been  set,  although  the 
objective  is  to  begin  in  the  fall. 
Stations  have  been  contacted  on 
the  West  Coast  and  in  the  East, 
it  was  reported,  with  William  Glee- 
son,  former  West  Coast  broad- 
caster, as  the  operating  head  in 
that  area.  Attending  the  meeting 
were  Gleeson,  Herbert  Fish  and 
Herbert  Fish  Jr.,  executives  of 
WNU;  Earl  Sproul;  Homer  N. 
Preston;  R.  Hosken  Damon;  Her- 
bert L.  Wilson,  engineering  ad- 
visor; E.  W.  Julian,  Omaha  WNU 
head;  Dave  McGowan,  New  York 
sales  manager;  Wright  A.  Patter- 
son, editorial  director;  Charles 
Weber,  editor-in-chief. 

The  proposed  plan  covers  prac- 
tically every  phase  of  broadcast 
operation.  Stations  affiliated  with 
•the  group  (WNU  would  own  none) 
would  be  sold  on  a  "package  basis" 
to  advertisers  in  the  representa- 
tion fields,  WRU  would  represent 
its  affiliated  stations  on  the  basis 
of  15%  commission  to  the  agency, 
15%  to  the  WRU  from  the  sta- 
tion's national  rate  card,  this  ap- 
pljang  only  to  sales  service  not 
rendered  through  the  projected 
network.  On  network  sustaining 
programs  sold  to  local  advertisers, 
WRU  would  get  15%  of  the  gross. 

Discussions  of  the  organization 
have  encompassed  operations  by 
WRU  which  would  include  chain 
programs,  news,  transcriptions, 
talent,  scripts,  engineering  con- 
sultation and  national  sales. 

The  objective  is  to  set  up  a 
coast-to-coast  network  with  cov- 
erage in  secondary  areas  of  na- 
tional networks.  Small  stations  in 
large  cities  would  be  considered 
secondary  coverage  for  WRU.  The 
some  3,700  WNU  newspapers 
would  cooperate  by  carrying  pro- 
grams, for  which  they  would  re- 
ceive a  price  from  WRU  for  each 
sponsored  program  listed.  The  pro- 
posed plan  encompasses  a  rate 
structure  under  which  12  hours  of 
sustaining  programs  would  be  pro- 
vided daily  in  exchange  for  four 
hours  of  weekly  commercials. 
There  would  be  four  15-minute 
news  broadcasts  daily  and  two  15- 
minute  comment  programs.  They 
■<vould  substitute  for  news  service 
now  being  purchased  by  member 
Stations  and  would  be  "pen  for  lo- 
cal sponsorship.  A  budget  of 
$1,000,000  is  said  to  have  been 
established  for  WRU. 


ON  BEHALF  OF  DAYTIME  RADIO 

Tripling  of  Sponsors'  Budgets  in  Three  Years 
 Reveals  Power  of  the  Earlier  Hours  


Mr.  Karol 


By  JOHN  J.  KAROL 

Director  of  Market  Research,  CBS 

DURING  the  past  five  years  day- 
time radio  broadcasting  has,  I  be- 
lieve, developed  faster  than  any 
other  form  of  advertising.  The 
most  convincing  illustration  of  the 
effectiveness  of  daytime  radio  ad- 
vertising is  the 
simple  year  -  to  - 
year  record  of  the 
expenditures  o  f 
radio  advertisers. 
In  the  past  year 
on  major  network 
time  alone  these 
daytime  radio 
advertisers  spent 
about  $22,000,000. 
An  all-time  high 
more  than  three  times  as  much  as 
was  spent  only  five  years  ago,  in 
1933.  The  average  expenditure  per 
client  for  Columbia's  daytime  fa- 
cilities has  increased  from  $56,340 
in  1933  to  $200,034  in  1937. 

The  Crossley  ratings  for  leading 
daytime  programs  range  between 
5%  and  8%  of  all  radio  homes 
and  may  seem  low  to  some  of  you. 
But  it  must  be  borne  in  mind  that 
an  audience  rating  is  not  necessar- 
ily a  selling  rating  and  there  are 
numerous  examples  of  programs 
with  apparently  low  ratings  which 
have  been  veritable  gold  mines  for 
daytime  advertisers. 

Kathryn's  Crowd 

You  may  have  heard  of  the  Kath- 
ryn  Cravens  program  broadcast  on 
Columbia  on  behalf  of  P  o  n  t  i  a  c 
Motor  Company.  This  program. 
News  Through  a  Woman's  Eyes, 
was  broadcast  between  2-2:15  p. 
m.  and  had  a  Crossley  rating  of 
less  than  1%.  The  advertiser  was 
curious  to  know  if  he  had  a  real 
listening  audience  and  offered  a 
polishing  cloth  on  two  of  the  broad- 
casts. The  client  was  prepared  to 
distribute  about  10,000  of  the  pol- 
ishing cloths  but,  much  to  his 
amazement,  the  request,  as  a  result 
of  two  daytime  announcements,  to- 
taled over  225,000! 

This  and  other  examples  of  au- 
dience response  indicate  that  the 
actual  listening  audience  is  much 
larger  than  that  revealed  by  the 
Crossley  survey.  The  reasons  for 
this  are  fairly  simple.  First  of  all, 
the  Crossley  survey  is  confined  to 
telephone  homes  and,  as  you  know, 
there  are  over  26  million  radio 
homes  in  the  United  States  today 
as  compared  with  only  11  million 
residence  telephones. 

Furthermore  the  Crossley  sur- 
vey is  confined  to  33  cities.  And 
there  is  some  memory  loss  due  to 
the  interval  elapsing  between  ac- 
tual listening  and  time  of  inter- 
viewing. But  more  important  is  the 
fact  that  the  Crossley  rating  for 
a  five-time-a-week  daytime  program 
is  an  average  of  the  audieijce  for 
each  of  the  five  days.  This  would 
be  its  true  rating  only  if  exactly 
the  same  listeners  tuned  in  each 
of  the  five  days.  The  turnover,  or 
cumulative  audience,  reached  dur- 
ing the  course  of  a  week  is  one 
of  the  most  important  factors 
which  accounts  for  the  phenomenal 
success  of  five-times-a-week  day- 
time programs. 

*Excerpts  from  speech  delivered  April 
29  before  the  Fashion  Group's  luncheon 
in  New  York. 


We  were  able  to  measure  the 
exact  degree  of  this  turnover  in 
connection  with  some  experimental 
work  conducted  with  an  automatic 
recording  device.  This  electrical  re- 
cording device  can  be  attached  di- 
rectly to  any  radio  receiving  set 
and  will  indicate  not  only  when  the 
set  is  in  operation,  but  the  stations 
listened  to.  In  the  experimental 
work  conducted  in  1,000  homes  in 
Boston  it  was  found  that  a  daytime 
program  with  a  daily  rating  of  3% 
actually  reached  a  total  of  12.8% 
of  all  radio  homes  for  its  five 
broadcasts  during  a  single  week. 
This  degree  of  turnover  obviously 
varies  with  different  programs  but 
it  is  apparent  that  exactly  the 
same  listeners  do  not  tune  in  each 
day  of  the  week  and  that  the  total 
audience  reached  is  considerably  in 
excess  of  the  average  daily  rating. 

Certainly,  it  is  not  the  type,  but 
rather  the  excellence  of  the  pro- 
gram itself  which  determines  its 
success  or  failure.  The  element  of 
showmanship  is  still  an  all-impor- 
tant ingredient  of  popular  pro- 
grams. 

Daylight  and  Budgets 

In  radio  we  are  not  only  inter- 
ested in  the  appeal  of  the  ad,  but 
more  particularly,  in  the  appeal  of 
the  program  as  a  whole.  In  other 
words,  the  editorial  or  entertain- 
ment appeal  as  well  as  the  copy 
appeal. 

What  about  the  best  time  for 
broadcasting?  Who  is  at  home  at 
2  p.  m. — or  10  a.  m. — or  5  p.  m.? 
Do  advertisers  seek  one  time?  Are 
there  any  "dead-spots"  in  daytime 
radio?  I  have  told  you  that  practi- 
cally every  hour  of  every  day  has 
been  used  by  daytime  advertisers 
on  the  major  networks  within  the 
past  year.  The  records  reveal  more 
advertisers  than  ever  before — in- 
creasing daytime  expenditures  — 
advertising  all  kinds  of  products — 
investing  more  money— broadcast- 
ing more  often — buying  more  sta- 
tions and  longer  programs. 

Some  of  the  reasons  for  this  may 
be  that  the  daytime  advertiser  pays 
50%  of  the  evening  rate  for  the 
same  amount  of  time.  Our  surveys 
have  indicated  that  over  57%  of 
all  radio  sets  are  turned  on  some- 
time before  6  p.  m.  compared  with 
64%  after  6  p.  m.  In  terms  of  ac- 
tual families,  this  means  about 
15  million  radio  homes  listening 
each  day  before  sunset. 

But  perhaps  one  of  the  most  im- 
portant reasons  why  daytime  radio 
has  been  so  effective  is  the  simple 
fact  that  radio  has  brought  back 
the  living  voice  to  personal  sales- 
manship. Once  again,  manufactur- 
ers can  actually  talk  to  their  cus- 
tomers as  they  might  talk  in  the 
friendliest  of  circumstances  over  a 
small  counter. 

Radio  advertising,  by  its  very  na- 
ture, can  exploit — powerfully,  in- 
timately and  permanently,  the  time 
habits  of  the  public.  You  can  buy  a 
certain  time  on  the  air  and  make 
your  radio  program  a  vital,  per- 
sonal habit — animate  and  intimate 
— in  the  lives  of  millions  of  lis- 
teners. You  can  make  your  radio 
program  a  conscious  habit,  a  pleas- 
ure habit,  and  you  can  thus  make 
people  turn  to  your  advertising  vol- 
untarily. You  have  made  their  con- 
tact with   it   regular   instead  of 


New  Local  Outlet* 
Go  Into  Operatior 

TWO  new  local  stations  authorize 
by  the  FCC  went  into  operatif 
the  first  part  of  May  and  are  no 
on  the  air  on  regular  schedulei 
They  are  KWLK,  Longview,  Wash, 
and  WHAI,  Greenfield,  Mass.  Bo- 
are  250-watt  daytime  outlets,  ti 
former  on  780  kc.  and  the  latt' 
on  1210  kc. 

KWLK  went  on  the  air  May  11 
using  RCA  equipment  throughou 
with  a  230-foot  vertical  radiator 
Its  chief  owners  are  A.  M.  Mc 
Clelland,  publisher  of  the  Long 
view  Daily  News  and  Arthur  C 
Campbell,  local  grain  and  fue 
merchant.  Manager  is  M.  F.  Wood 
ling,  formerly  manager  of  KYOS 
Merced,  Cal.,  and  also  formerl; 
with  KJBS,  San  Francisco,  anc 
KQW,  San  Jose.  Chief  engineer  i; 
J.  D.  Bernard,  formerly  witl 
KWSC,  Pullman,  Wash.,  and  KGW 
Portland,  Ore.  Program  director  i; 
W.  B.  Turner,  formerly  witl 
KRLC,  Lewiston,  Ida.,  and  KUJ 
Walla  Walla,  Wash.  Bob  Pinker 
ton,  formerly  with  KYOS,  am 
Leonard  Shi'eve,  formerly  witl 
KAST,  Astoria,  are  announcers. 

WHAI  went  on  the  air  early  ii 
May  under  the  management  o 
John  W.  Haigis,  licensee,  presi 
dent  of  the  Franklin  County  Trus 
Co.  of  Greenfield  and  a  former  Re 
publican  candidate  for  governo 
of  Massachusetts.  Lee  S.  Green 
wood  has  been  named  commercia 
manager  and  Norman  E.  Whitake 
is  in  charge  of  advertising.  Botl 
formerly  were  with  Boston  sta 
tions.  James  L.  Spates  is  chief  en 
gineer. 

The  new  KVRS,  Rock  Springs 
Wyo.,  250  watts  daytime  on  137< 
kc,  is  scheduled  to  go  on  the  ai 
June  1,  according  to  Kenneth  M 
Nielsen,  owner  of  the  local  Ke: 
Radio  Service,  a  large  stockholder 
who  will  be  its  manager.  Control 
ling  stockholder  is  R.  R.  West,  lo 
cal  oil  distributor  and  owner  of  ; 
monumental  works.  It  is  erectin; 
its  own  building  with  a  Collin 
transmitter  and  a  180-foot  vertica 
radiator. 


Grid  Sponsors  Active 

WHILE  it  is  too  early  for  definiti 
information,  present  indications  an 
that  this  coming  fall  will  see  ai 
even  more  extensive  sponsorshi] 
of  collegiate  football  broadcast 
than  last  year,  which  broke  al 
previous  records.  Atlantic  Refininii 
Co.,  which  in  1937  sponsored  broad 
casts  of  163  games,  using  some  6i 
stations,  will  do  at  least  as  mucl 
this  year,  and  will  probably  expan< 
their  schedule.  The  Kellogg  Co. 
which  used  about  25  stations  las 
fall,  is  also  expected  to  increas' 
its  football  coverage  this  year 
Both  of  these  accounts  are  handlei 
by  N.  W.  Ayer  &  Son. 


spasmodic.  You  have  made  it 
habit  instead  of  an  accident. 

This  habit  factor  becomes 
powerful  bonus  for  the  advertise 
■ — a  bonus  which  perhaps  excee 
in  value  the  original  investment  i 
self.  The  advertiser's  franchise  u 
on  a  given  period,  on  a  certain  da 
or  days  then  becomes,  in  reality, 
franchise  on  a  segment  of  the  live 
of  millions  of  consumers — a  fra 
chise  on  their  attention  and  thei 
interest  in  the  intimacy  of  thei 
own  homes. 
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It  includes  the  llOA  Program  Amplifier 


Western  Electric's  new  705A  Speech 
Input  Bay  provides  complete  AC  oper- 
ated program  control  facilities  for  your 
transmitting  station.  Important  features: 

1      The  many  advantages  of  the  popu- 

•  lar  volume  limiting  1 10 A  Program 
Amplifier  (Stations  now  using  the  110 A 
Program  Amplifier  may  order  the  705A 
Bay  less  this  item.) 

O  Key  switching  for  selection  of  in- 
^*  coming  and  outgoing  lines;  for 
choice  of  monitoring  system  input,  and 
for  substitution  of  local  announce  chan- 
nel for  incoming  program. 

Manual  level  controls  for  line, 

•  monitorand  radio  monitor  sources. 


Attractive,  sturdy,  gray  finished  cabinet 
assembly — your  choice  of  stainless  steel 
or  plain  gray  corner  posts  and  trim* 


A      Volume  Indicator  with  range 
■'^*   switch  and  indirectly  illuminated 
copper  oxide  meter. 

94C  Bridging  Amplifier  for  moni- 
toring  system. 

/Z  Line  repeating  coil,  adequate  jacks 
^*   for  patching  and  testing. 

^     Space  and  bay  wiring  for  adding 
•  •   a  106A  Amplifier  for  announcing 
or  spare  line   amplifier  and  a  260A 
telephone  panel  for  communication. 

O  Space  for  two  additional  repeating 
^*  coils;  two  fixed  line  equalizers;  two 
279A  adjustable  equalizer  panels  and  a 
power  switching  or  apparatus  panel 
when  required. 

For  details,  write  the  Distributors: 

Graybar  Electric  Co.,  Graybar  Building, 
New  York.  In  Canada  and  Newfound- 
land: Northern  Electric  Co.,  Ltd.  In 
other  countries:  International  Standard 
Electric  Corp. 


Western  Electric 

RADIO  TELEPHONE  BROADCASTING  EQUIPMENT 
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Exporting  of  Disc& 
Seen  Unrestricted 

Supreme  Court  Review  Denial 
Believed  to  Lift  Barrier 

UNRESTRICTED  movement 
across  international  borders  of 
Amei-ican-made  transcriptions  and 
phonograph  records  may  be  the 
result  of  the  recent  refusal  of  the 
Supreme  Court  to  review  a  deci- 
sion of  the  lower  coui'ts  having  to 
do  with  the  legality  of  such  trans- 
portation. 

Last  December,  the  U.  S.  Court 
of  Appeals  in  New  Orleans  in  the 
case  of  Norman  Baker,  ex-Ameri- 
can broadcaster  now  identified 
with  the  Mexican  border  station 
XENT,  across  from  Laredo,  Tex., 
ruled  that  the  statute  under  which 
Baker  was  prosecuted  was  too 
vague  and  indefinite  and  did  not 
apply  to  recordings  made  on  the 
American  side  and  then  trans- 
ported physically  across  the  bor- 
der. The  Department  of  Justice, 
on  behalf  of  the  FCC,  petitioned 
the  Supreme  Court  for  a  review 
of  this  ruling.  In  a  memorandum 
opinion  on  Feb.  28,  the  Supreme 
Court  denied  the  review. 

At  Their  Own  Risk 

No  official  word  was  forthcom- 
ing from  the  FCC  regarding  its 
interpretation  of  the  ruling  of  the 
Court  of  Appeals.  The  view  is  held 
there  that  those  who  transport 
transcriptions  or  records  across  the 
border  do  so  "at  their  own  peril." 
There  was  no  word  as  to  whether 
the  FCC  would  seek  to  prosecute 
any  efforts  to  engage  in  that  busi- 
ness on  the  theory  that  some  other 
Federal  court  might  not  take  the 
same  view  as  the  New  Orleans 
court. 

In  deciding  Baker's  appeal  from 
the  decision  of  the  district  court 
in  Laredo,  Tex.,  which  held  he  had 
violated  the  Communications  Act 
(Section  325)  with  reference  to  the 
clause  prohibiting  transportation 
of  recordings  without  FCC  au- 
thority, the  New  Orleans  Court 
held  that  while  the  intent  of  the 
law  might  have  been  to  prohibit 
such  transportation  of  recordings, 
it  was  not  expi-essed  "with  the 
clearness  that  is  required  in  a  penal 
law."  It  concluded  that  the  law,  as 
written,  "does  not  prohibit  the  rec- 
ordation of  sound  waves  in  the 
United  States  and  sending  the 
record  to  Mexico  to  have  the  sound 
waves  there  reproduced  and  broad- 
cast." 


Discs  for  Texaco 

TEXAS  Co.,  New  York  (petroleum 
products),  through  Buchanan  Co., 
that  city,  has  acquired  rights  to 
That's  Life,  new  transcribed  dra- 
matic program  to  be  produced  by 
American  Radio  Features,  Los  An- 
geles. Series  is  being  written  by 
Forrest  Barnes,  Hollywood  writer, 
under  direction  of  Frederick  C. 
Dahlquist.  Sherman  MacFedries 
will  produce  with  cutting  at  RCA 
recording  studios,  Hollywood.  Spon- 
sor has  also  bought  an  NBC  tran- 
scribed musical  series.  Discs  will  be 
placed  on  approximately  100  sta- 
tions in  early  .June  in  a  coopera- 
tive arrangement  with  dealers  who 
will  have  a  choice  of  the  two 
shows. 
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NINTH  DISTRICT  NAB'ers  met  at  the  Palmer  House,  Chicago,  May  9, 
to  discuss  mutual  industry  problems.  Seated  (1  to  r)  are  Walter  J. 
Damm,  WTMJ,  district  director,  who  presided;  H.  L.  Dewing,  WCBS; 
Ralph  Atlass,  WJJD-WIND;  Charles  R.  Cook,  WJBL;  F.  M.  Kadow, 
WOMT;  William  H.  West,  WTMV.  Middle  row,  W.  P.  Loveless,  WMBI; 
Woody  Klose,  WTMV;  Glenn  Snyder,  WLS;  W.  W.  Smith,  WENR;  Gene 
Dyer,  WGES;  Charles  C.  Caley,  WMBD;  Edgar  L.  Bill,  WMBD;  A.  H. 
Lange,  KFIZ;  L.  G.  Collison,  WDWS;  W.  R.  Cline,  WLS.  Back  row,  H.  C. 
Crowell,  WMBI;  D.  B.  Abert,  WTMJ;  W.  E.  Hutchinson,  WAAF;  S.  W. 
Kaney,  WMAQ;  John  McCloy,  WROK;  Joe  Burch,  WCBS;  W.  M.  Koess- 
ler,  WROK,  and  Philip  G.  Loucks,  NAB  special  counsel. 


WGY's  Balloons 

SOME  500  toy  balloons,  each 
beaiing  a  tag  calling  atten- 
tion to  General  Electric's 
60th  birthday  in  1938,  were 
to  be  released  May  14  as  GE 
inaugurated  the  new  625-foot 
antenna  tower  of  W  G  Y, 
Schenectady.  To  the  person 
farthest  away  picking  up 
one  of  the  balloons  and  to 
the  person  picking  up  the 
one  bearing  a  gold  tag,  new 
GE  radio  sets  were  to  be 
awarded. 


WTCN  Goes  Full  Time: 
College  Stations  Improve 

COINCIDENTAL  with  the  shift- 
ing of  WLB  of  the  University  of 
Minnesota  and  WCAL  of  St.  Olaf 
College,  Northfield,  Minn.,  to  the 
760  kc.  frequency  with  an  increase 
in  power  of  5,000  watts  each, 
WTCN,  Minneapolis,  on  May  5 
went  to  full  time  on  1250  kc,  using 
5,000  watts  day  and  1,000  night. 
Formerly  the  three  stations  shared 
time  on  1250  kc.  Now  WLB  and 
WCAL  share  daytime  hours  only 
on  760,  which  is  otherwise  the  clear 
channel  of  WJZ,  New  York.  WTCN 
is  the  Twin  City  outlet  for  the 
basic  NBC-Blue. 

With  the  change,  under  which 
WLB  will  operate  two-thirds  of  the 
daytime  hours  and  WCAL  one- 
third,  the  board  of  regents  of  the 
University  of  Minnesota  designat- 
ed Burton  Paulu  of  the  faculty  as 
station  manager.  He  formerly 
handled  programs.  WLB  is  now 
operating  with  a  new  RCA  5-D 
transmitter  and  a  330-foot  Truscon 
radiator.  Wallace  Klima  is  chief 
engineer.  At  WCAL  new  studios 
have  been  installed  on  the  campus 
along  with  a  newly  rebuilt  trans- 
mitter and  an  International  Der- 
rick 330-foot  radiator.  Milford  Jen- 
sen remains  in  charge  of  all  opera- 
tions. Neither  of  the  university 
stations  will  operate  commercially. 


J.  WILLIAM  RUBINSTEIN  Inc., 
New  York  talent  agency,  has  trans- 
ferred its  principal  activities  to  the 
West  Coast  and  established  offices  at 
8911  Sunset  Blvd.,  Los  Angeles.  El- 
liott Fisher,  head  of  the  agency's  New 
York  radio  department,  has  also  been 
transferred  to  Los  Angeles  as  director 
of  radio  and  transcription  activities. 


LEW  AVERY  LEAVES 
NAB  SALES  GROUP 

RESIGNATION  of  Lew  H.  Avery, 
director  of  sales  of  WGR  and 
WKBW,  Buffalo,  as  chairman  of 
t>i«>  Sales  Managers  Committee  of 
the  NAB,  was 
disclosed  May  3 
in  a  letter  from 
Mr.  Avery  to 
NAB  headquar- 
ters. 

Appointment  of 
Craig  Lawrence, 
commercial  man- 
ager of  the  Iowa 
Broadcasting  Sys- 
tem, probably  un- 
til the  next  NAB  convention,  was 
considered  likely.  Mr.  Avery  rec- 
ommended the  appointment. 

Pressure  of  activity  at  WGR  and 
WKBW  made  the  resignation  im- 
perative, it  is  understood. 

In  submitting  his  resignation 
from  the  post  he  has  held  since  last 
July,  Mr.  Avery  said  he  regretted 
the  necessity  of  retiring  with  so 
much  unfinished  business  on  hand 
but  that  he  would  do  everything 
possible  to  inform  his  successor 
about  negotiations  in  connection 
with  NAB  participation  in  the 
AFA  convention  to  be  held  at  De- 
troit June  12-15. 


Mr.  Avery 


P  &  G  Expands  Nets 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, will  extend  two  of  its  five 
weekly  quarter-hour  CBS  dramatic 
shows  to  the  Pacific  Coast  effective 
May  30.  The  Goldbergs  (Oxydol) 
will  be  heard  on  KNX,  KSFO, 
KOIN,  KIRO,  KVI  at  9  a.  m. 
(PST).  Vic  &  Sade  (Crisco)  will 
be  released  over  KSL,  KNX,  KSFO, 
KOIN,  KIRO,  KFPY,  KVI  at  9:15 
a.  m.  The  latter  series  is  also  heard 
on  the  NBC-Red  network.  It  is  re- 
leased in  transcribed  form  on  6 
California  Radio  System  stations 
as  well.  Jimmie  Fidler's  contract 
with  Procter  &  Gamble  which 
would  have  expired  June  30,  has 
been  extended  to  Dec.  31,  1940.  He 
will  continue  his  twice-w  e  e  k  1  y 
NBC-Red  network  Hollywood  Gos- 
sip (Drene)  program  through  the 
summer  without  the  customary  13 
weeks  layoff.  His  new  contract  in- 
cludes progressive  salary  increases. 


MISTH  NAB  REGION 
DEBATES  PROBLEMS 

TWO  DOZEN  broadcasters  repre- 
senting the  9th  NAB  District 
(Illinois  and  Wisconsin)  met  at 
the  Palmer  House,  Chicago,  May 
9  to  discuss  industry  affairs.  Wal- 
ter J.  Damm,  managing  director 
of  WTMJ,  Milwaukee,  district  di- 
rector, presided. 

Resolving  to  meet  at  least  four 
times  a  year,  the  broadcasters  in 
attendance  discussed  at  length  gen- 
eral industry  problems  and  pledged 
support  to  the  NAB  in  its  effort  to 
form  a  united  front  for  the  indus- 
try. Philip  G.  Loucks,  NAB  special 
counsel,  reported  on  progress  made 
by  the  NAB,  including  the  recent 
personnel  appointments. 

General  discussion  included  the 
musicians  situation,  phonograph 
record  performances,  and  steps  be- 
ing taken  in  connection  with  copy- 
right. Meeting  behind  closed  doors, 
members  discussed  freely  the  inti- 
mate problems  of  the  industry  and, 
according  to  Chairman  Damm,  re- 
vealed the  soundness  of  the 
divisional  form  of  NAB  operation, 
voted  into  effect  last  February  as 
part  of  the  reorganization  plan. 

Upon  completing  its  business,  the 
group  decided  to  meet  again  in 
Chicago  May  23. 


Sales  Managers  Advocate 
Standardized  Time  Units 

SALES  MANAGERS  of  the  9th 
District  of  the  NAB,  comprising 
stations  in  Illinois  and  Wisconsin, 
met  in  Chicago,  May  9,  at  the 
call  of  Charles  C.  Caley,  sales 
manager  of  WMBD,  Peoria,  and 
chairman  of  the  district  unit. 
Representing  14  stations,  those  in 
attendance  voted  to  accept  a  reso- 
lution brought  up  by  the  Sale 
Manager's  Group  at  the  1937  NAB 
convention  which  proposed  a  stand- 
ardized scale  of  units  of  time  for 
sale  and  of  frequency  discounts 
There  was  general  discussion  of 
rates,  policies,  programs  and  sale 
management  ideas.  The  group  de 
cided  to  meet  evei-y  three  month; 
in  Chicago. 

In  attendance  in  addition  to  Mr 
Caley,  were  W.  R.  Cline,  WLS 
W.  W.  Smith,  WMAQ-WENR 
Woody  Klose,  WTMV;  William  E 
Hutchinson  and  Arthur  E.,  Harre 
WAAF;  Harold  L.  Dewing 
WCBS;  Charles  R.  Cook,  WJBL 
L.  G.  Collison,  WDWS;  Waltei 
M.  Koessler,  WROK;  D.  B.  Abert 
WTMJ;  Sidney  H.  Bliss,  WCLO 
H.  J.  Newcomb,  WRJN;  Francis 
M.  Kadow,  WOMT. 


Cal- Juices  Planning 

CAL-JUICES  Inc.,  Anaheim,  Cal 
newly-organized  division  of  Mutua 
Orange  Distributors,  Redlands. 
Cal.,  and  devoted  exclusively  to  tb 
marketing  of  canned  citrus  juices 
concentrates  and  other  citrus  prod 
ucts,  has  named  Dana  Jones  Co. 
Los  Angeles,  to  direct  its  advertis 
ing.  Plans  are  now  being  formu 
lated  and  will  probably  include  ra 
dio  along  with  other  media.  This  i 
said  to  be  the  first  instance  of  cit 
rus  growers  entering  large  seal 
production  of  canned  orange  an( 
lemon  juices  as  well  as  concentrate 
for  the  dairy  trade,  offered  with  ; 
complete  consumer  merchandisinj 
plan.  Mutual  Orange  Distributor 
is  a  cooperative  marketing  associa 
tion. 
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iRAL  DUEL 
USIVE 

eeting  of  Seabiscuit 
Hday-attention  of  a  nation  on 
through  Columbia  Network 
ill  share  the  best  seat  in 
/  oevaii  in  this  $100,000  due! 
1.  Bryan  Field  broadcasting, 
rin  race  to  gallant  victory 

nrough  June,  July, 
ortant  races  of  the  sea- 
Empire,  Jamaica  and 
' Bryan  Field;  broad- 
sting  System. 


will  be  seoic, .  ;  i 

and  at  reserved  vMAiug- 

course. ..broadcasting  the  race  as  i^  rtappens; 


CBS  BROADCASTS  U.  S.  GOLF  EXCLUSIVELY 


A  game  played  by  over  6,000,000  Americans  Is  a  natural  radio  aftrac- 
tion.  As  in  1937,  only  Columbia  will  attend  the  big  matches  of  the  year 
—  the  National  Open  from  Denver,  {Jme  9-fl)  the  P.  G.  A.  Champion- 
ship from  Shawnee-on-Delaware,  (July  10-16)  the  National  Amateur 
from  Oakmont/ Pittsburgh,  (September  12-17)  the  Women's  Ama- 
teur from  Wilmott,  Illinois,  (September  19-24).  The  latest  in  field 
equipment  and  shortwave  transmission  will  ensure  an  accurate 
report  of  every  important  drive,  chip  shot  and  putt.  America's 
Ace  Sportscaster  Ted  Husing,  will  be  at  the  microphone. 


CBS  "SERVING"-ALL  1938 
AMERICAN  TENNIS  CHAMPIONSHIPS 


Only  Columbia  microphones  will  be  permitted  at  the  ma- 
jor tennis  tournaments  played  in  the  United  States  this  year- 
including  the  first  home  defense  of  the  Dovis  Cup  in  ten  years. 
U.S.LT.A.  officials  credit  much  of  last  year's  record-breaking  attend 
ance  at  Forest  Hilfs     Ted  H?!5'ig's  colorful  accounts  of  the  matches 
played  there,  Colum        /.eners  will  readily  understand  why,  for  they 
know  the  excitement         ?ting  court  fortunes  as  they  are  reported 
against  a  pulsating  background  of  stroke  and  volley.  They  already 
anticipate  CBS  descriptions  of  the  North  American  Zone 
Finals  (August  11-13)  the  Inter-Zone  Finals  (August  18-20)  the 
Notionol  Doubles,  Men  and  Women,  (August  22-27)  the 
Davh  Cup  Finals  (September  3-5)  and  the  National 
Singles,  Men  and  Women,  (September  7-17). 


ADDED  CBS-SPORTS  AnRACTIONS! 


INTERNATIONAL  GOLDEN  GLOVE  BOUTS  1 

Chicago 

1  May  18 

BIG  TEN  TRACK  MEET  1 

Columbus,  Ohio 

1  May  21 

WIGHTMAN  CUP  TENNIS  1 

England 

1  June  10-11 

NATIONAL  COLLEGIATE  TRACK  MEET  1 

Minneapolis 

June  18 

PRINCETON  INVITATION  TRACK  MEET  1 

Princeton 

June  18 

WIMBLEDON  TENNIS  TOURNAMENT  j 

England 

June  20 -July  2 

WALKER  CUP  GOLF  1 

St.  Andrews,  Scotland 

July  3-4 

ALL-STAR  BASEBALL  GAME  1 

Cincinnati,  Ohio 

1  July  6  1 

$10,000  OPEN  GOLF  1 

Cleveland,  Ohio 

August 

SOAP  BOX  DERBY  1 

Akron,  Ohio 

August  14 

NATIONAL  AIR  RACES  1 

Cleveland,  Ohio 

September  5 

INTERCOLLEGIATE  FOOTBALL  1 

Every  Saturday  from  September  24th 

WORLD  SERIES  BASEBALL  1 

1  '  1 

Opens  October  7 

Like  radio,  organized  sport  is  a  common  tie  that 
binds  all  America  regardless  of  age,  sex,  economic 
or  social  standing.  Millions  of  our  people  octively 
engage  in  sports;  millions  more  spend  time  and 


money  to  witness  them.  That's  why  Columbia  this 
year,  in  addition  to  the  most  spectacular  exclusive 
sports  schedule  in  radio  history,  also  will  bring 
its  listeners  the  extra  sports  attractions  listed  above. 
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Solving  the  Radio  Education  Problem 


Team'work  Is  Urged 
To  Raise  Present 
Standards 

By  Dr.  A.  G.  CRANE 

President,  University  of  Wyoming 
Chairman 

National  Committee  on  Education  by  Radio 

ALTHOUGH  still  a  lusty  in- 
fant, radio  has  had  many 
healthy  squalls.  Not  the  least 
of  these  has  been  the  ani- 
mated controversy  between  the  so- 
alled  educational  group  and  the 
_  mmercial   group.   In   the  broad 
-  nse,  all  broadcasting  is  educa- 
ional  in  that  it  influences  the  lis- 
;ner.  Socially  desirable  broadcast- 
:  :g  has  been  proposed  as  a  better 
escriptive  term  than  educational 
i'oadcasting.  The  term  civic  broad- 
1. sting  is  proposed  as  a  better  and 
i'jve  inclusive  term. 
In  the  heat  of  the  controversy 
.;eh  group  has  called  the  other 
-lames.  Each  has  candidly  pointed 


DR.  CRANE 


THE  AUTHOR  will  be  remembered  as  the  vigorous  pro- 
ponent several  years  ago  of  allocation  of  a  fixed  percentage  of 
broadcasting  facilities  for  educational  broadcasting.  He  pleaded 
his  case,  on  behalf  of  the  organization  he  heads,  before  the 
Radio  Commission  and  its  successors.  He  now  is  the  moving 
spirit  of  a  "teamwork"  project  between  educator  and  broad- 
caster already  launched  in  his  native  West.  While  BROAD- 
CASTING does  not  concur  in  all  respects  with  his  observa- 
tions, the  "teamwork"  thesis  offers  little  room  for  argument. 


out  the  other's  shortcomings.  Each 
at  times  has  boasted  exclusive  vir- 
tues which  both  possessed.  Public 
spirited  members  of  both  sides 
have  gradually  discovered  a  com- 

imunity  of  interests  and  objectives 
and  have  adopted  cooperation  in- 

;  stead  of  controversy.  Why  not  try 
teamwork  in  which  each  side  ad- 
mits its  limitations  and  each  at- 
tempts to  give  to  the  American  lis- 
tener the  thing  of  value  which  he 
can  present  best? 

Prohibitive  Costs 

In  the  early  years  of  broadcast- 
;ing,  public-owned  stations  were 
pioneers.  They  saw  in  this  means 
of  aural  communication  an  instru- 
ment of  civic  value.  The  difficulties 
which  they  encountered,  however, 
I  forced  many  of  them  off  the  air. 
What  were  the  troubles  which  beset 
them? 

First  and  foremost  was  the  cost. 
The  expense  to  construct  and  oper- 
ate transmitting  stations,  meet 
rapid  obsolescence  and  produce  ac- 
ceptable programs  was  too  heavy. 
Those  who  control  the  purse  strings 
failed  to  envision  the  tremendous 
values  of  the  instrument.  It  was 

1  discovered  that  successful  broad- 
casting required   study,  training, 

I  experience,  special  talents  and  a 
special  technique.  Talent  available 
to  a  single  station  was  scarce. 
Broadcasting  was  not  a  simple 
amateur  task.  Frequently  the  finest 
scholars,  highly  successful  in  writ- 
ing or  lecturing,  made  a  sickening 
flop  before  the  microphone.  Compe- 


tition grew  keener  as  standards 
rose. 

What  are  the  troubles  which  con- 
front civic  broadcasters  now?  They 
are  the  same  old  troubles,  only  now 
grown  more  acute  and  with  many 
new  difficulties  added.  Standards 
are  rising,  competition  is  keener, 
production  expenses  are  greater, 
and  transm.itting  facilities  are  con- 
trolled by  the  advertiser.  Civic 
broadcasters  are  now  suppliants 
for  courtesy  time  from  commercial 
stations,  which  must  give  prefer- 
ence to  the  advertisers  who  keep 
the  balance  sheet  in  the  black. 

On  the  other  hand,  transmitting 
facilities  are  better.  All  America  is 
equipped  with  receiving  sets.  Both 
broadcasting  groups  are  zealously 
seeking  good  programs.  The  listen- 
ing audience  is  showing  more  dis- 
crimination, is  realizing  increasing- 
ly that  broadcasts  can  be  useful, 
wholesome,  and  at  the  same  time 
interesting. 

Community  of  Interests 

All  concerned  are  more  keenly 
aware  that  the  best  broadcasts 
America  can  produce  should  be  made 
available  to  the  American  listener. 
All  broadcasters  must  have  attrac- 
tive programs  to  hold  listeners'  at- 
tention. One  needs  attention  pri- 
marily to  sell  goods,  the  other  for 
the  enlightenment  of  a  people.  Per- 
haps there  is  less  conflict  in  these 
two  objectives  than  at  first  ap- 
pears. Perhaps  programs  most 
valuable  to  the  listener  will  prove 
ultimately  to  be  the  best  for  both 
civic   broadcaster    and  advertiser 


alike.  Here  indeed  is  a  fortunate 
community  of  interest.  Why  not 
unite  to  produce  an  American  pro- 
gram to  which  each  party  con- 
tributes the  broadcasts  he  ,is  spe- 
cially qualified  to  produce,  offering 
America  a  program  composed  of 
the  best  America  possesses? 

What  will  be  the  best  program 
for  American  listeners?  In  general 
terms,  the  American  listener  is  en- 
titled to  the  best  whether  it  be 
lighter  entertainment,  drama, music, 
information  or  discussion.  Radio 
can  extend  a  single  performer's 
service  to  the  entire  nation.  These 
talented  individuals  offering  things 
of  value  must  be  sought  out, 
trained,  and  their  contribution, 
whether  it  be  entertainment  or  in- 
formation, made  available  to  all 
listeners. 

The  best  program  for  American 
listeners  will  be  like  a  good  library. 
It  will  contain  a  great  variety  of 
offerings,  suited  to  the  various 
tastes  of  listeners,  and  even  to  the 
variant  moods  of  individuals.  All 
that  it  contains,  however,  will  be 
wholesome  and  not  injurious  to  the 
listener.  America  possesses  such  a 
wealth  of  fine  things  that  there 
should  be  no  place  on  the  air  for 
the  trivial,  tawdry,  or  debasing. 

The  Western  Plan 

How  can  the  broadcasting  re- 
sources of  America  be  pooled  for 
the  benefit  of  all?  The  answer  is  in 
cooperation,  a  plan  which  shall  per- 
mit each  contributor  to  give  his 
best,  education  a  part  and  com- 
merce a  part.  There  should  be  no 
conflict  between  those  who  seek  the 
best  civic  values  in  broadcasting 
and  those  who  seek  the  most  attrac- 
tive programs  to  carry  the  adver- 
tising. 

Such  a  plan  for  the  active  co- 
operation of  both  civic  broadcast- 
ers and  commercial  interests  has 
been  carefully  worked  out  by  the 
National  Committee  on  Education 
by  Radio.  This  cooperative  plan  is 
being  discussed  in  many  sections  of 
the  country.  Definite  organization 
steps  are  being  taken. 

In  Texas  and  in  the  Rocky 
Mountains  it  has  been  evolved  in 
detail  and  is  almost  ready  for 
{Continued  on  page  52) 


Remote  Hill  Folk 
Show  Preference 
For  News  on  Air 

Experts  Dissect  Hillbillies  at 
Kentucky  Radio  Laboratory 

By  GEORGE  T.  LAMASON 
MOUNTAINEERS  of  Kentucky 
and  the  lower  Appalachian  region 
complained  that  they  were  being 
"talked  down  to"  in  advertising 
continuity,  when  their  representa- 
tives met  with  broadcasters  April 
29-30  at  a  conference  of  the  Ken- 
tucky U.  Listening  Centers  at  Gan- 
der, Ky.  Agricultural  news  was 
chosen  the  most  popular  radio  pro- 
gram by  the  mountaineers  with 
current  event  broadcasts  and 
weather  information  in  second 
place. 

The  conference  was  attended  by 
leaders  from  the  27  radio  listening 
centers  established  in  1933  by  Ken- 
tucky U.  to  bring  radio  to  many 
inaccessible  portions  of  the  moun- 
tain district.  The  university  pro- 
vides for  the  operation  and  main- 
tenance of  the  listening  centers 
which  serve  1,080  families.  Receiv- 
ing sets  have  been  installed  in 
postoffices,  general  stores,  schools, 
homes.  Each  center  is  under  the 
supervision  of  a  local  director  who 
tunes  in  the  broadcasts  favored  by 
the  majority  of  local  listeners. 
These  directors,  in  turn,  report  to 
Elmer  G.  Sulzer,  radio  director  of 
Kentucky  U.,  who  conducts  a 
monthly  survey  at  each  center. 

Two  supervisors  of  the  National 
Youth  Administration  are  on  con- 
stant tour  of  the  circuit,  spending 
a  week  in  each  listening  center 
where  radio  clubs  are  organized. 
Radio  sets  for  the  centers  are  pur- 
chased with  funds  donated  by  ser- 
vice clubs,  and  radio  manufactur- 
ers. 

Speakers  at  the  conference  in- 
cluded Judith  Waller,  NBC  direc- 
tor of  education  for  the  central  di- 
vision, who  discussed  NBC  educa- 
tional programs.  Allen  Miller,  di- 
rector of  the  University  of  Chica- 
go Broadcasting  Council,  spoke  on 
the  history  and  educational  service 
of  his  organization.  The  founding 
and  administration  of  the  listening 
center  system  were  discussed  by 
Dr.  Frank  L.  McVey,  pi'esident  of 
Kentucky  U.  Robert  K.  Salyers, 
State  NYA  director,  and  H.  W. 
Peters,  Kentucky  superintendent  of 
public  instruction,  also  addressed 
the  meeting. 


HILLBILLIES  for  a  day  were  Joseph  F.  Wright  (left),  manager  of 
WILL,  Urbana,  111.,  and  Judith  Waller,  NBC  director  of  education  for  the 
central  division,  seen  in  the  hills  near  Gander,  Ky.,  where  a  conference 
of  the  Kentucky  U.  Listening  Centers  was  held  April  29.  Allen  Miller, 
director  of  the  University  of  Chicago  Broadcasting  Council,  and  Elmer 
G.  Sulzer,  Kentucky  U.  radio  director,  talk  things  over  during  recess. 
More  than  1,080  mountain  families  gather  every  day  at  27  listening  cen- 
ters to  hear  what  they  call  "furrin'  doin's"  from  the  "talkin'  machine." 
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BASEBALL  CONCLAVE  was  held  in  Des  Moines  May  1  to  outline  the  details  of  General  Mills  (Wheaties) 
games  broadcast  on  KENT  to  WMT,  Cedar  Rapids;  KMA,  Shenandoah;  WNAX,  Yankton,  and  KFAB,  Lin- 
coln, Neb.  Gene  Shumate,  Iowa  Network  sportscaster,  handles  all  games  except  those  originating  at  KFAB 
where  Harry  Johnson  will  be  at  the  mike.  Front  row  (1  to  r)  are  Lloyd  Griffin,  Knox  Reeves  Adv.  Agency  (in 
charge  of  the  Wheaties  account);  Bruce  Wallace.  Central  States  Broadcasting  System;  W.  B.  Quarton,  WMT; 
Don  Searle,  president  CSBS;  Ranny  Daly,  KSO-KRNT;  Gene  Shumate,  sportscaster;  W.  O.  Carmichael,  Gen- 
eral Mills;  Cliff  Samuelson,  General  Mills.  Back  row  (1  to  r)  are  Gladys  Greenburg,  KSO-KRNT;  E.  G.  John- 
son, General  Mills;  Haakon  Groseth,  Knox  Reeves;  Craig  Lawrence,  KSO-KRNT;  Cy  Rapp,  KMA;  Lowell 
Jackson,  Katz  Agency;  Luther  Hill,  KSO-KRNT.  Plans  for  the  season  were  covered  in  detail. 


AFL  Takes  Active  Part 
In  Management  of  WCFL 

WITH  the  election  of  Matthew 
Woll,  vice-president  of  the  Amer- 
ican Federation  of  Labor,  to  the 
board  of  trustees  of  WCFL,  Chica- 
go, a  more  active  participation  in 
WCFL  activities  is  planned  by  the 
AFL.  Already  under  considera- 
tion is  a  direct  wire  (Class  E  lines 
of  the  AT&T)  between  AFL  head- 
quarters in  Washington  and 
WCFL.  First  evidence  of  the  more 
active  cooperation  is  the  participa- 
tion of  Maynard  Marquardt, 
WCFL  manager,  in  the  manage- 
ment of  the  broadcasting  activities 
of  the  American  Federation  Label 
&  Industrial  Exhibition  in  Cincin- 
nati, May  16-21. 

Active  participation  in  WCFL 
affairs  was  decided  upon  in  Wash- 
ington, April  27-29  at  a  confer- 
ence attended  by  Mr.  Woll;  John 
Fitzpatrick,  president  of  the  Chi- 
cago Federation  of  Labor;  Maurice 
Lynch,  CFL  financial  secretary; 
Joseph  Keenan,  CFL  secretary; 
Mr.  Marquardt;  former  Senator 
C.  C.  Dill  and  D.  D.  Carmell,  Wash- 
ington attorneys. 

Mr.  Woll  was  made  a  member  of 
WCFL's  board  of  trustees  as  well 
as  of  the  board  of  directors.  The 
other  two  members  of  the  board  of 
trustees  are  Mr.  Fitzpatrick,  and 
Victor  A.  Olander,  secretary  of 
the  Illinois  Federation  of  Labor. 


A  PAUCIiy  OF  FUN  FOR  KIDS 

Injection  of  Humor  Into  Juvenile  Programs  Urged 
 By  Writers  as  Opportunity  for  Sponsors  


Three  to  Suspend 

CAMPBELL  SOUP  Co.,  Camden 
(soup),  will  discontinue  its  weekly 
CBS  Hollywood  Hotel  program  for 
nine  weeks  after  the  June  24 
broadcast,  the  first  time  in  four 
years  that  the  program  has  taken 
a  summer  lay-off.  It  returns  Sept. 
2.  General  Foods  Corp.,  New  Yoi'k 
(Postum),  after  the  July  1  broad- 
cast will  suspend  its  thrice  week- 
ly CBS  Lum  &  Abner  program  for 
nine  weeks.  The  series  will  return 
Sept.  5.  The  CBS  Lux  Radio 
Theatre,  sponsored  by  Lever  Bros. 
Co.  (Lux  soap),  from  Hollywood,  is 
scheduled  to  discontinue  for  eight 
weeks  after  the  July  11  broadcast. 
Program  took  a  similar  leave  last 
year. 


EATON  PAPER  Co.,  Pittsfield, 
Mass.,  has  contracted  with  WOR, 
Newark,  to  sponsor  the  May  19  of- 
ficial ceremony  crowning  I\ational  Air 
Mail  Week  from  1 :15  to  1  :.30  p.  m., 
EDST.  It  is  the  first  special  events 
feature  WOR  has  ever  had  sponsored 
commercially. 


Mr.  Dixon  injects  a  new 
thought  into  programming  for 
juveniles  when  he  insists  the 
young  idea  likes  himior  most. 
As  author  and  male  lead  in  the 
famed  'Raising  Junior'  series 
of  a  few  years  hack,  quite 
aside  from  his  own  paternal 
observations,  he  speaks  with 
authority.  Formerly  with  NBC 
and  former  radio  director  of 
Kenyon  &  Eckhardt,  Mr.  Dixon 
now  resides  in  Hollywood 
where  he  writes  for  radio  and 
the  films. 

By  PETE  DIXON 
FOR  THE  past  four  months  this 
writer,  in  company  with  his  two 
sons,  who  are  11  and  six  years  old 
respectively,  has  listened  to  almost 
every  juvenile  program  on  the  air. 

And  during  this 
four  months  o  f 
listening,  I  never 
once  heard  my 
boys  really  laugh 
at  a  line  in  any 
of  the  juvenile 
melodramas.  Hu- 
mor just  doesn't 
exist  in  the  pro- 
grams for  the 
kiddies. 

On  the  other  hand,  my  boys  look 
forward  all  week  to  Sunday  night. 
On  the  Pacific  Coast,  it  is  possible 
to  get  the  big  comics  early  in  the 
evening.  The  boys  think  joe  Pen- 
ner  has  the  best  show  on  the  air. 
Jack  Benny  runs  him  a  close  see- 
on.  They  love  Charlie  McCarthy 
and  they  think  Phil  Baker  is  pret- 
ty swell,  too.  Also,  they  are  more 
conscious  of  the  products  adver- 
tised by  the  comics  than  they  are 
of  the  brands  plugged  in  the  gasp- 
and-groan  kid  melodramas. 

I  don't  think  that  these  blood- 
and-thunder  yarns  do  any  serious 
harm  to  my  boys.  They  go  to  sleep 
without  any  trouble.  There  has 
been  no  evidence  of  any  of  the 
shows  making  them  potential  band- 
its or  tramps.  Instead  they're  get- 
ting a  little  bit  bored  with  the 
whole  business,  just  as  boys  of  an 
earlier  generation  eventually  real- 
ized that  all  Alger  stories  follow- 
ed the  same  formula,  so  do  today's 
youngsters  realize  that  the  radio 
hero  will  always  come  out  on  top. 

As  a  parent,  and  selfishly  as  a 
writer  of  radio  material,  I  wonder 
why  there  is  no  market  for  humor 


Mr.  Dixon 


in  juvenile  programs.  I  remember 
that  the  outstanding  juvenile  clas- 
sics have  been  rich  with  humor. 
There  is  humor  in  Robin  Hood, 
Tom  Sawyer  and  Huck  Finn  were 
full  of  laughs.  In  such  perennial 
favorites  as  the  Rover  Boys,  Tom 
Swift  and  other  juvenile  best-sell- 
ers there  is  always  the  leavening 
of  laughter.  But  not  on  the  air. 

My  own  experience  as  a  radio 
writer  has  convinced  me  that 
humor  in  a  radio  sei'ies  is  well 
worth  the  time  and  trouble  it  takes 
to  inject  it  into  a  story  script. 
Bobby  Benson  &  the  H-Bar-0 
Rangers  was  just  another  juvenile 
western  until  Erwin,  Wasey  &  Co. 
decided  to  do  things  with  it.  Com- 
edy characters  were  introduced  in 
the  script.  Comedy  situations  were 
alternated  with  melodrama.  With- 
in a  year  the  Bobby  Benson  show 
jumped  from  tenth  place  among 
juvenile  favorites  to  first  place. 
Comedy  accounted  for  the  climb. 

In  Robinson  Crusoe  Junior,  which 
was  sponsored  by  the  New  York 
State  Milk  Fund  one  year,  comedy 
was  used  to  take  the  curse  off  mel- 
odrama. The  now  famous  Mauch 
Twins  made  their  professional  de- 
but in  that  series  and  carried  the 
burden  of  the  laughs.  The  Twins 
were  adored  by  listeners  because 
they  were  funny.  That  it  paid  them 
to  be  funny  is  evidenced  in  their 
subsequent  Hollywood  stardom. 

Humor  isn't  a  difficult  nroblem. 
Any  conscientious  and  capable  writ- 
er can  put  chuckles  into  his  mater- 
ial as  easily  as  a  good  cook  sea- 
sons a  ragout.  Children  don't  de- 
mand the  subleties  of  a  Noel  Cow- 
ard. A  crazy  couplet,  a  riddle,  a 
laughable  limerick  or  a  joke  as  old 
as  "Why  does  a  chicken  cross  the 
road"  will  amuse  them.  They  like 
crazy  characters.  A  hillbilly,  a  fat 
man  with  an  insatiable  appetite  or 
a  conventional  absent-minded  pro- 
fessor will  delight  them. 

The  sponsors  that  go  after  those 
laughs  will  reap  a  rich  reward  in 
listener  loyalty.  Suspense,  excite- 
ment and  serial  interest  will  be  in- 
tensified rather  than  dampened  by 
the  use  of  humor  in  radio  strips. 

Mirth  is  better  than  murder; 
belly  laughs  will  sell  more  break- 
fast foods  than  blood.  And  parents 
will  welcome  shows  that  make  their 
youngsters  laugh  heartily.  Some 
sponsor  ought  to  try  it! 


Koerper,  Ringlep 
Given  KMBC  Posts 

Former  Named  Vice-President; 

Latter  Heads  Sales  Service 

APPOINTMENT  of  Karl  R.  Koer- 
per, of  the  Greiner-Fifield  Litho- 
graphing Co.  of  Kansas  City,  as 
vice-president  of  KMBC,  was  an- 
nounced May  7  bv  Arthur  B. 
Church,  presi- 
dent of  Midland 
Broadcasting  Co. 
operating  the  sta- 
tion. Mr.  Church 
also  announced 
advancement  o  f 
Carter  Ringlep, 
manager  of  re- 
gional sales  of 
KMBC,  to  man- 
ager of  sales 
service. 

Mr.  Koerper,  who  has  had  wide 
executive  experience  in  the  Middle- 
west,  is  37  years  old.  He  entered 
the  advertising  field  in  Kansas 
City  as  advertising  manager  of  the 
Ash  Grove  Lime  and  Portland  Ce- 
ment Co.,  and  later  jointed  Greiner- 
Fifield.  He  was  twice  president  of 
the  Advertising  Club  of  Kansas 
City  and  is  a  member  of  its  board 
of  directors.  He  taught  advertising 
for  several  years  at  Kansas  City 
College  of  Commerce  and  is  at 
present  a  member  of  the  College 
Advisory  Council.  He  is  well  known 
in  the  direct  mail  advertising  field, 
being  vice-president  and  member 
of  the  board  of  Direct  Mail  Adver- 
tising Association.  He  is  also  a 
member  of  the  Speaker's  Bureau  of 
the  Advertising  Federation  of 
America. 

Active  in  Civic  Affairs 

Active  in  committee  and  civic 
projects,  Mr.  Koerper  is  a  member 
of  the  Kansas  City  Chamber  of 
Commerce  and  serves  as  vice-chair- 
man of  its  pub- 
licity committee. 
He  has  served  on 
the  directorate  of 
the  Kansas  City 
Better  Business 
Bureau, the  Prov- 
ident Association, 
the  Minute  Circle 
Friendly  House, 
and  the  Safety 
Council.  He  is  a  Mr.  Ringlep 
member  of  the  Executive  Commit- 
tee of  the  Kansas  City  Boy  Scout 
Council. 

Mr.  Ringlep,  the  new  KMBC 
sales  manager,  is  a  former  news- 
paperman. He  entered  radio  as 
commercial  manager  of  WADC, 
Akron,  in  1928,  after  having 
worked  on  the  display  staff  of  the 
Akron  Times  Press.  He  left  WADC 
to  join  WIBW,  then  in  Oil  City, 
Pa.  He  joined  the  Iowa  Network 
on  Jan.  15,  1935,  and  came  to 
KMBC  in  August,  1936. 


More  From  Hollywood 

TRANSCONTINENTAL  commer- 
cial organizations  from  Hollywood 
will  be  increased  this  summer  with 
transfer  of  two  cigarette  programs 
to  the  West  Coast.  Tommy  Dorsey 
and  his  orchestra,  sponsored  by 
Brown  &  Williamson  Tobacco 
Corp.  (Raleigh  &  Kool)  on  NBC- 
Red  network  and  the  CBS  Your  Hit 
Parade  with  Mark  Warnow,  under 
sponsorship  of  American  Tobacco 
Co.  (Lucky  Strike)  are  scheduled 
to  emanate  from  Hollywood  the 
first  week  in  July.  Dorsey  will  pre- 
cede Warnow  to  the  Coast. 
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Listed  among  programs  enjoying  a  high  listening- 
audience  percentage  rating — and  doing  a  real  job 

of  selling  for  sponsors 

This  outstanding  juvenile  program,  which  has  an  unusually  heavy 
adult  audience,  is  available  on  transcriptions  for  the  first  time, 
through  the  joint  efforts  of  the 

KING-TRENDLE  BROADCASTING  CORPORATION 

DETROIT,  MICHIGAN 

AND  THE  NATIONAL  BROADCASTING  COMPANY 

A  number  of  tested  merchandising,  exploitation  and  publicity  ideas 
are  available  and  are  described  in  a  brochure  supplied  for  the  asking. 

f^or  further  information  regarding  the  markets  in  the  United  States  and  Canada  where  this  transcribed  program  series  is  available,  write 


\\      MTIOMl  BROADCASTI]\G  COMPAIVY 

I  A  RADIO  CORPORATION  OF  AMERICA  SERVICE 

[  Electrical  Transcription  Service 

30  ROCKEFELLER  PLAZA  •  NEW  YORK  MERCHANDISE  MART  •  CHICAGO 
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Lohr  Seeks  Longer  Licenses,, 
Calls  for  Freedom  of  the  Air 

NBC  President  Favors  Technical  Regulation, 
Says  Other  FCC  Powers  Are  Questioned 


GOVERNMENT  regulation  of 
technical  facilities  of  radio  is  nec- 
essary to  prevent  chaos  on  the  air 
channels,  according  to  President 
Lenox  R.  Lohr,  of  NBC,  but  the 
power  of  the  Commission  under  the 
"public  interest,  convenience  and 
necessity"  clause  of  the  Communi- 
cations Act  of  1934  is  now  being 
questioned. 

Speaking  before  the  Round 
Table  Conference  on  "New  Issues 
in  Transportation  and  Communica- 
tions" held  May  4  during  the  26th 
annual  meeting  of  the  Chamber  of 
Commerce  of  the  U.  S.,  in  Wash- 
ington, Mr.  Lohr  advocated  exten- 
sion of  the  present  license  term, 
called  for  preservation  of  freedom 
of  speech  on  the  air,  and  recited 
the  broadcast  industry's  sensitivity 
to  public  and  political  opinion. 

Welcomes  Inquiry 

NBC  welcomes  the  recently  or- 
dered FCC  investigation  of  net- 
works, he  said,  in  line  with  its  de- 
sire to  cooperate  in  any  movement 
to  provide  the  public  with  the  best 
possible  radio  service. 

The  law  provides  that  the  Com- 
mission shall  issue  licenses  in  ac- 
cordance with  public  interest,  con- 
venience and  necessity,  he  said. 
"There  is  discussion  today  on  what 
this  phrase  means.  Does  it  include 
the  right  of  the  Government  to 
censor  programs?  Does  it  mean 
that,  in  the  approval  of  changes 
of  station  ownership,  the  Govern- 
ment has  a  right  to  say  what  price 
should  be  paid  for  stations?  Does 
it  mean  that  the  Commission  has  a 
right  to  inquire  into  accounting 
procedures  and  personal  matters? 
What  constructive  program  of  gov- 
ernment cooperation  would  broad- 
casters recommend?" 

Tlie  recent  occupation  of  Austria 
by  Hitler  was  cited  by  Mr.  Lohr 
as  an  example  of  the  hot  water 
that  broadcasters  get  into  when 
they  cover  controversial  issues. 

"Realizing  that  history  was  in 
the  making,  the  day  before  Adolf 
Hitler's  occupation  of  Austria  one 
of  NBC's  European  representa- 
tives was  dispatched  to  Vienna," 
Mr.  Lohr  said.  "In  a  sensational 
scoop,  which  is  the  pride  of  radio 
as  well  as  newspapers,  NBC  put 
on  the  air  for  American  listeners 
Hitler's  first  speech,  made  on  Aus- 
trian soil,  and  eye-witness  accounts 
of  its  reception  in  Vienna.  It  takes 
little  imagination  to  appreciate 
what  must  have  been  the  excite- 
ment on  those  scenes,  what  must 
have  been  the  feeling  of  our  repre- 
sentative, when  he  realized  that  he 
could  give  to  the  radio  audience  in 
the  United  States  word  pictures  of 
that  historic  occasion. 

"Within  an  hour,  the  switch- 
boards in  our  Radio  City  Studios 
and  in  other  cities  in  the  country 
were  swamped  with  protests,  to 
the  effect  that  NBC  vas  promot- 
ing the  interests  of  the  Nazi  cause. 
Few  stopped  to  think  that,  of 
course,  the  crowds  in  evidence  that 


day  were  partisan  and  that  the  re- 
port of  the  event  without  this  at- 
mosphere would  have  been  incom- 
pete  and  inaccurate.  But  this  quick 
response  put  us  on  our  guard  so  as 
to  avoid  similar  misunderstandings 
in  the  broadcasts  which  came  from 
Vienna  later. 

"We  are  called  'Fascist'  when 
Hitler  or  Mussolini  speaks  over  our 
networks.  We  anticipate  the  label 
'Communist'  or  'Socialist'  when 
Earle  Browder  or  Norman  Thomas 
comes  before  our  microphones.  We 
are  'capitalists'  when  the  represen- 
tative of  some  corporation  speaks; 
'pro-labor'  when  the  American  Fed- 
eration of  Labor  or  the  Commit- 
tee for  Industrial  Organization 
broadcasts.  We  are  'radical'  and 
'conservative'  and  'liberal'  by  turn, 
and  in  the  view  of  some,  may  even 
appear  'patriotic'  and  'subversive' 
at  the  same  time.  These  conflicting- 
views  at  least  indicate  we  are  keep- 
ing a  fair  balance."  In  a  discussion 


NBC's  President  Lenox  R.  Lohr  is 
the  subject  of  this  new  charcoal 
sketch  by  the  young  American  ar- 
tist, Bettina  Steinke,  daughter  of 
Bill  Steinke,  cartoonist  who  handles 
various  NBC  children's  programs. 

of  the  vital  freedom  of  speech 
problem,  Mr.  Lohr  said  the  "Ameri- 
can form  of  Government  insists  up- 
on freedom  of  speech, — the  right 
of  the  individual  to  express  a  free 


Payne^  Urging  Closer  Control^  Asserts 
Most  Programs  'Silly  and  Degrading' 


SPEAKING  before  the  National 
Academy  of  Broadcasting,  a  Wash- 
ington school  for  radio  training 
conducted  by  Miss  Alice  Keith,  for- 
merly director  of  the  CBS  Ameri- 
can School  of  the  Air,  FCC  Com- 
missioner George  H.  Payne  on  May 
3  took  issue  with  statements  by 
David  Sarnoff,  RCA  president  and 
NBC  board  chairman,  at  New 
York's  Town  Hall,  April  28, 
[Broadcasting,  May  1]  and  chal- 
lenged Mr.  Sarnoff's  plea  for  a 
handsoff  policy  on  the  part  of  the 
Government  with  respect  to  pro- 
grams and  censorship. 

Mr.  Payne  issued  a  press  sum- 
mary of  his  speech  through  the 
FCC  press  room  before  appearing 
before  the  group,  numbering  about 
30,  mostly  women,  but  did  not 
speak  from  the  prepared  script. 

In  the  course  of  his  prepared 
statement  for  the  press,  he  as- 
serted that  "a  few  of  the  radio  pro- 
grams are  worthy  of  the  intelli- 
gence of  the  public,  but  unfortu- 
nately, the  majority  are  either  silly 
or  degrading."  He  further  declared 
"the  broadcasters,  as  a  class,  have 
become  negligent  of  the  public  in- 
terest and  arrogant.  They  are  fill- 
ing the  air  with  trivial  programs 
and  are  conditioning  the  public  to 
like  these  programs.  They  are  fill- 
ing our  homes  with  propaganda 
and  the  blare  of  advertising."  In 
his  prepared  statement  he  also 
stated: 

"Of  the  many  differencss  between 
the  newspaper  and  the  broadcaster, 
I  might  mention  the  fact  that  no 
newspaper  forces  itself  into  a  man's 
home,  nor  does  it  afflict  his  chil- 
dren without  his  wishes  and  con- 
sent. The  broadcaster  enters  our 
homes  stealthily  and  often  does 
much  harm  to  our  children  by  his 
blood-curdling  programs  and  to 
adults  by  his  propaganda.  A  man 
may  or  may  not  buy  a  newspaper; 
he  may  or  may  not  bi-ing  it  home; 
but  he  cannot  throw  out  his  receiv- 


ing set  as  it  often  represents  a  sub- 
stantial investment,  and  as  it  is 
the  key  to  the  good  programs  as 
well  as  the  bad.  Besides,  radio  is  a 
public  necessity.  .  .  . 

"The  rate  of  profit  made  by  many 
broadcasters  is  far  in  excess  of 
that  earned  by  the  American  Tele- 
phone &  Telegraph  Co.,  by  the  U. 
S.  Steel  Corp.  or  by  any  physician 
or  lawyer. 

"The  business  of  the  broadcaster 
is  unique  in  that  his  main  asset, 
almost  his  sole  asset,  is  something 
that  has  been  loaned  to  him  by  the 
Government  without  any  charge 
whatever. 

"To  me  what  Mr.  Sarnoff  desires 
is  clear.  It  is  his  idea  that  our  ra- 
dio broadcasters  should  be  permit- 
ted to  give  whatever  they  please  to 
the  public.  He  wants  no  restriction 
of  any  abuses  that  they  may  be 
guilty  of.  This,  of  course,  cannot 
be.  The  public  has  the  right  to 
regulate  what  is  essentially  its  own 
and  what  is  of  so  great  importance 
to  it  in  its  daily  life." 

Gen.  Johnson  Replies 

In  his  syndicated  column  a  few 
days  later.  Gen.  Hugh  S.  Johnson 
replied  to  Payne  by  stating  that  he 
"seems  to  plead  guilty  to  an  intent 
to  exercise  censorship,"  adding  that 
"his  whole  attack  is  centered  on 
his  dissatisfaction  with  program 
quality."  Stating  that  he  also 
doesn't  like  many  programs  on  the 
air,  he  added: 

"It  is  of  no  importance  what  I 
like  or  what  Mr.  Payne  likes.  The 
public  at  large  approves  the  diver- 
sity and  excellence  that  is  made 
possible  only  by  public  patronage 
through  the  three  big  radio  chains. 
If  the  public  did  not  like  it,  those 
chains  could  not  exist.  The  laws 
against  lewdness  and  libel  suffi- 
ciently take  care  of  really  objec- 
tionable publications  as  they  do  in 
the  newspapers.  The  rest  is  a  mat- 
ter of  taste." 


and  frank  opinion  upon  any  ques- 
tion without  molestation  from  the 
authorities." 

"It  insists  also  upon  freedom  of 
the  press — the  right  of  a  news- 
paper to  print  that  which,  in  the 
opinion  of  the  publisher,  is  best  for 
his  community  and  for  his  read- 
ers," he  continued.  "Limitations  of 
time  and  ether  space  have  led  broad- 
casting to  introduce  a  new  free- 
dom— freedom  of  the  air  which  we 
conceive  to  be  the  freedom  for 
equal  opportunity  for  discussion  on 
controversial  public  issues.  Equal 
opportunity  means  that  we  endeav- 
or to  present  speakers  of  substan- 
tially equal  prominence,  speaking 
over  stations  covering  approximate- 
ly the  same  geographical  areas, 
and  at  equally  favorable  periods  of 
the  day.  It  is  impossible  to  secure 
mathematical  equality,  but  we 
strive  assiduously  towards  it. 

"NBC  has  sought  to  restrict  dis- 
cussions of  controversial  issues  to 
so-called  sustaining  time — that  is, 
periods  during  which  the  costs  of 
the  programs  are  borne  by  the 
broadcasting  company,  as  distin- 
tinguished  from  commercial' 
periods. 

"In  keeping  with  this  policy  com- 
mentators on  commercial  programs 
were  originally  confined  to  news 
broadcasting.  But,  with  the  news 
composed  largely  of  open  issues,  it 
is  not  surprising  that  the  commen- 
tator has  edged  over  into  the  field 
of  opinion.  On  one  such  program, 
where  a  certain  union  had  been  at- 
tacked, sustaining  time  was  im- 
mediately offered  to  the  head  of 
that  union  to  make  such  answer  as 
he  desired.  On  another  occasion 
where  a  group  took  exception  tc 
statements  made  by  the  commenta- 
tor, we  arranged  with  his  commer- 
cial sponsor  to  invite  the  critic  tc 
take  the  regular  period  the  follow- 
ing week  to  make  answer. 

"In  the  future  it  may  not  br 
necessary  to  limit  the  discussion  o1' 
controversial  issues  to  sustaining 
periods." 


Minton  Drops  Bill 

SENATOR  Minton  (D-Ind.)  hai 
announced  that  he  does  not  intent 
to  seek  action  on  his  bill  to  pena 
lize  newspaper  publishers  w  h  i 
print  as  fact  "material  they  knov 
to  be  false",  stating  that  he  ha( 
merely  taken  issue  with  thi 
ANPA's  radio  report  and  had  in 
troduced  the  bill  to  help  newspap 
ers  "clean  their  own  house  befor 
they  start  cleaning  up  the  radio.' 
The  bill  was  bitterly  assailed  as  ai 
attempt  to  curb  freedom  of  thi 
press.  Senator  Minton  said  thi 
newspapers  would  not  have  paid  at 
tention  to  his  remarks  in  the  Sen 
ate  [BnoADCASTiNG,  May  1]  if  h 
had  not  introduced  the  bill. 


Summer  Soil-Off  Drive 

SOIL -OFF  Co.,  Glendale,  Cal 
(cleanser),  which  has  named  Hill 
man-Shane  Adv.  Agency,  Los  An 
geles,  to  direct  its  advertising  plan 
a  national  campaign  to  start  thi 
summer.  Spot  radio,  newspapers 
magazines  and  trade  publication 
will  be  used.  Firm  is  now  usin; 
five  weekly  one-minute  transcribe' 
announcements  on  KGB,  San  Die 
go,  and  KDYL,  Salt  Lake  City. 
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/      U  O  get  your  share 
/       of    profitable  Sum- 
X        mer  Business,  start  a 
/        campaign  now  to  reach 
X        our  rich  "Friendly  Family" 
/       of  2.500.000  Italo-Americans 
X        who.  by  their  continuous  summer- 
/        buying,    enjoy    the    reputation  of 
/  ,      Summer  $port$! 

/       <f  Advertised  *^4e  ^C^,  your 

/         product  will  be  quickly  popularized  so  that  it 
/         becomes  a  welcome  guest  with  our  "Friendly 
/         Family"  which  summers  with  us  daily. 

/  5  And  if  your  product  is.  used  throughout  the  entire 

/  year,  your  Sumther  campaign  will  also  stimulate  in- 

/  creased  sales  in  the  Fall,  Winter  and  Spring. 

5  So.  based  on  the  experience  of  our  long-time  Advertisers,  we 
say  "Summertime  is  Starting  Time"  if  you  would  become  a 
favorite  with  our  Summer  $port$! 


$ 


NEW  YORK  •  1000  WATTS 


NEW  YORK  •  5000  WATTS 


PHILADELPHIA  •  1000  WATTS     >  THE  INTERNATIONAL  BROADCASTING  C< 


BROADCASTING  •  Broadcast  Advertising 


May  15,  1938  •  Page  45 


these  combined  r 


Jt'S  the  men  behind  the  guns  that  make  the  difference  between  success  and  faihire 
in  your  recorded  radio  campaign.  j 

More  than  fifty  years  of  Western  Electric  engineering  experience  and  Bell  Labora- 
tories research  have  been  coupled  with  WORLD'S  unequalled  record  as  Headquarters  for 
Electrical  Transcriptions  —  and  these  combined  resources  are  yours  to  command  in  WORLD'S 
method  of  Vertical-Cut  Wide  Range  recording. 

Only  WORLD'S  Vertical-Cut  recording  gives  you  the  full  benefit  of  Western  Electric 
facilities.  Produced  exclusively  on  Western  Electric  recording  equipment,  only  WORLD'S 
Vertical-Cut  transcriptions  are  truly  Wide  Range! 

Every  note  of  every  instrument  is  clearly,  accurately,  infallibly  reproduced  —  every 


ources  can  give  you 

WIDE  nm 


soimd  rings  true  —  every  vocal  nuance  of  song  and  speech  reaches  its  listeners  with  unim- 
paired quality.  That  is  "Li^dng  Sound,"  as  engineered  by  the  combined  resources  of  Bell 
Laboratories,  Western  Electric  Company  and  World  Broadcasting  System. 

"Hearing  Is  BeHeving!"  An  audition  at  any  World  office,  or  World-affiliated  station, 
will  prove  to  you  there's  nothing  else  on  the  air  to  compare  with  the  amazing  quality  of  beauty 
and  realism  of  WORLD'S  Western  Electric  Vertical-Cut  recording  and  reproduction. 

WORLD      BROADCASTING  SYSTEM 


ATLANTA    •    CHICAGO    •    NEW  YORK    •    HOLLYWOOD    •    SAN  FRANCISCO    •  WASHINGTON 
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Probe  of  Radio 

IN  THE  WANING  days  of  this  session,  the 
possibility  of  a  Congressional  investigation  of 
radio  looms  stronger  than  ever.  In  these  col- 
umns we  have  consistently  held  that  radio  has 
nothing  to  fear  from  an  investigation  fairly 
conducted. 

The  White  Resolution,  vi^hieh  appears  to  be 
headed  toward  adoption  (though  there  is  many 
a  slip  between  committee  action  and  Senate  ap- 
proval) is  all-inclusive.  It  has  as  its  objective 
a  factual  probe  into  possible  needs  for  re- 
vision of  the  existing  statute,  rather  than  mere 
mud-slinging.  It  is  not  the  result  of  recent 
agitation,  but  represents  the  studiously  con- 
sidered judgment  of  Senator  White,  an  au- 
thority on  radio  who  can  hardly  be  described 
as  an  antagonist  of  Radio  by  the  American 
Plan. 

In  recent  weeks  there  has  been  a  decided 
swing  in  Congressional  sentiment  in  favor  of 
an  inquiry  despite  known  Administration  op- 
position. Credit  for  this  does  not  go  to  the 
small  group  that  has  flailed  radio  and  the 
FCC  over  the  last  few  years  in  as  aggressive 
and  persistent  a  lobby  and  publicity  campaign 
as  we  have  ever  witnessed.  Rather  it  is  due 
partly  to  the  recent  vote  of  the  FCC  on  the 
resolution  to  invite  Congress  to  investigate  the 
Commission.  TTie  commissioners  voted  it  down 
5  to  2.  But  the  fact  that  two  commissioners 
voted  the  "invitation  to  investigate",  one  of 
them  a  recent  Roosevelt  appointee,  caused  the 
lifting  of  many  a  Congressional  eyebrow. 

If  an  investigation  is  ordered,  the  broad- 
casting industry  must  have  the  right  to  pre- 
sent its  side  and  can  be  relied  upon  to  do  so. 
Since  so  many  varied  accusations  against  radio 
and  its  regulators  have  been  published,  many 
emanating  from  within  the  FCC's  own  ranks 
under  its  own  press  imprimatur,  the  burden  of 
proving  their  veracity  will  fall  upon  the  ac- 
cusers. Program  control  or  restriction  has 
been  suggested,  but  the  intra-Commission  con- 
troversy transcends  even  this  phase.  It  is  sur- 
charged with  personalities,  which  may  be  aired 
in  such  fashion  as  to  bring  to  mind  the  recent 
TVA  squabble. 

Since  an  eventual  investigation  is  inevitable, 
it  may  as  well  be  now.  But  the  broadcasting 
industry  is  not  disposed  to  become  the  "fall 
guy"  for  incompatible  personalities  within  an 
FCC  which  admittedly  hasn't  yet  put  its  own 
house  in  order  despite  President  Roosevelt's 
announced  determination  that  his  new  ap- 
pointees should  "clean  up  the  mess". 


The  Radio  Census 

ALL  SORTS  of  polls  of  radio  set  ownership 
are  offered  periodically,  but  the  one  that  has 
achieved  acceptance  by  advertisers,  agencies 
and  broadcasters  alike  is  that  prepared  by  the 
Joint  Committee  on  Radio  Research  and  pub- 
lished in  full  detail  in  this  issue.  Though  the 
enormous  task  of  sampling  and  estimating  is 
underwritten  by  I'adio,  the  actual  job  is  car- 
ried forward  and  the  results  finally  accepted 
by  research  experts  of  the  Association  of  Na- 
tional Advertisers,  the  American  Association 
of  Advertising  Agencies  and  the  National  As- 
sociation of  Broadcasters.  Thus  a  realistic  ap- 
proach is  assured,  for  the  advertisers  and  the 
agencies  may  be  counted  upon  not  to  give 
radio  a  whit  more  than  its  due. 

The  1938  finding  that  82  out  of  every  100 
homes  in  the  country  as  a  whole  have  radios — 
91  out  of  100  in  the  cities  and  69  out  of  100 
in  the  rural  areas  —  compares  with  73.45% 
when  the  last  count  was  made  in  1986.  It  dis- 
closes the  steady  forward  march  of  radio  set 
sales,  reflecting  the  steadily  increasing  ac- 
ceptability of  radio  in  American  life.  It  shows 
that  while  radio  has  not  yet  reached  the  satu- 
ration point,  it  is  depended  upon  for  entertain- 
ment, education,  news  and  advertising  by 
more  than  four-fifths  of  the  nation's  populace. 
The  state-by-state  and  county-by-county  fig- 
ures provide  renewed  guideposts  for  the  cal- 
culating of  potential  audience  and  the  charting 
of  advertising  campaigns,  network  or  spot. 

Few  other  media  can  even  remotely  ap- 
proach the  degree  of  coverage  radio  is  shown 
to  provide.  The  Joint  Committee's  figures  give 
radio  the  finest  accolade  of  public  acceptance 
yet  advanced  from  any  source.  Joined  with  the 
established  "pulling  power"  of  radio  as  an  ad- 
vertising medium,  the  Joint  Committee's  re- 
port should  make  every  radio  executive  more 
keenly  aware  of  the  vital  importance  of  radio 
in  the  American  scheme  of  economy. 


Hearings  and  Havana 

THE  MOST  important  proceedings  affecting 
broadcasting  since  the  FCC's  advent  four 
years  ago  as  the  radio  regulatory  authority, 
will  soon  get  under  way.  Open  and  unrestricted 
hearings  on  proposed  new  rules  and  regula- 
tions will  start  next  month.  These  hearings 
can  only  be  regarded  as  the  forerunner  of  new 
broadcast  allocations  in  the  standard  band — 
the  first  since  1928. 

More  than  two  years  in  the  making,  the 


CHARLES  J.  YOUNG,  son  of  Owen  D.  Young 
and  RCA's  facsimile  research  and  development 
expert,  presents  technical  details  of  equipment 
and  methods  developed  for  broadcast  facsimile 
service  in  the  April  RCA  Review  published  by  • 
the  RCA  Institutes  Technical  Press.  His  ar- 
ticle is  illustrated  by  photos  and  diagrams.  In 
the  same  issue  of  the  RCA  quarterly  is  an ' 
article  on  "Measurement  of  Broadcast  Cover- 
age and  Antenna  Performance"  by  NBC  engi-  1 
neers,  William  A.  Fitch  and  William  S.  Dut- 
tera. 


TRACING  the   development  of   radio   as  a 
whole,  and  approaching  television  as  one  of  its  , 
phases.    Television:   A    Struggle   for  Power 
[William  Morrow  &  Co.,  $2.75]  was  released 
May  11  under  the  authorship  of  Frank  C. 
Waldrop,    of   the    Washington   Herald,  and 
Joseph  Borkin,  a  former  FCC  telephone  divi- ' 
sion  employe.  The  book  is  largely  historical, 
posing  the  patent,  regulatory  and  commercial 
problems  of  radio,  but  leaves  it  to  the  reader 
to  draw  his  own  conclusions  from  its  rather  : 
cynical  interpretations  of  various  aspects  of  jl 
radio. 


proposed  new  rules,  in  general,  are  not  ob- 
jectionable. But  there  are  several  provisions, 
as  recounted  in  this  issue,  in  which  may  lurk 
serious  danger  to  the  future  of  radio.  It  is  a 
foregone  conclusion  that  these  will  be  subject- 
ed to  intensive  scrutiny  if  not  vigorous  oppo- 
sition. 

The  rules  are  only  in  the  "proposed"  stage. 
They  have  not  been  promulgated  by  the  FCC 
to  become  effective  at  any  predesignated  date. 
They  were  issued  simply  as  a  basis  for  the 
impending  hearings,  and  will  become  the 
groundwork  not  only  for  the  so-called  super-  1 
power  issue  but  also  for  a  sweeping  revision  | 
of  existing  standards  governing  technical 
broadcasting. 

It  seems  a  pity  that  the  hearings  must  go 
on  prior  to  ratification  by  the  Senate  of  the 
Havana  Treaty  relating  to  broadcast  alloca- 
tions on  the  North  American  Continent.  True,  ^ 
the  proposed  new  rules  cover  all  of  the  basic 
technical  standards  encompassed  in  the  treaty, 
but  the  actual  frequency  shifts — the  kernel  of 
the  nut — remain  untouched. 

The  treaty  has  been  bottled  up  in  the  State 
Department  for  several  months,  we  under- 
stand, because  of  objections  raised  in  admin- 
istration quarters  to  provisions  relating  to 
clear  channels  and  superpower.  While  we  now 
hear  the  objections  have  been  withdrawn, 
nothing  has  happened,  and  there  is  serious 
doubt  about  ratification  of  the  pact  at  the 
current  session  of  Congress.  Failure  to  ratify 
might  result  in  serious  complications — pos- 
sibly repudiation  of  the  treaty  by  the  neighbor 
nations — and  the  fine  job  accomplished  in 
Havana  last  winter  may  go  for  naught. 

Broadcasting  service  in  this  country  techni- 
cally excels  that  of  all  other  nations.  The 
purpose  of  the  proposed  new  rules  is  funda- 
mentally that  of  improving  the  technical  struc- 
ture; of  providing  maximum  service  to  a  max- 
imum of  the  population.  In  the  forthcoming 
hearings  that  cardinal  precept  should  not  be 
lost  sight  of  either  by  industry  or  government. 
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U^e  J^aif  Out  JQ.Q±pQct6.  'To  — 


SAMUEL  RAWLINS  ROSENBAUM 


[N  EVERY  crisis  new  leaders  us- 
lally  come  to  the  fore.  The  broad- 
;asting  industry,  paralyzed  by  in- 
ictivity  on  its  own  behalf,  passed 
hrough  a  crisis  several  months 
igo.  Though  far  from  being  out  of 
;he  wilderness,  it  seems  to  be  on 
;he  proper  course. 

This  upheaval,  which  inspired  a 
'new  deal"  trade  association  de- 
/eloped  a  new  crop  of  leaders  in 
:he  industry.  Thrown  into  the  spot- 
ight  was  Mark  Ethridge,  now 
president  of  the  NAB,  as  generalis- 
simo. Around  him  developed  other 
lew  figures,  who  flanked  some  of 
;he  older  ones  who  long  had  given 
heir  time  and  energy  to  the  in- 
lustry's  problems.  These  new  lead- 
ers participated  in  the  "bloodless 
;oup"  that  was  to  remould  the  in- 
jiustry  front. 

'i  Among  them  was  one  "unsung 
piero",  a  man  who  worked  indefat- 
gably  behind  the  lines.  That  man 
!^as  Samuel  Rosenbaum,  lawyer, 
panker,  patron  of  the  arts,  and 
broadcaster. 

A  man  who  had  already  won  his 
tepaulets  in  both  jurisprudence  and 
pusiness,  200-pound,   six-foot,  50- 
e  a  r  -  o  1  d  Sam  Rosenbaum  was 
thrown  into  radio  by  chance  a  few 
i^ears  ago.  He  assumed  the  presi- 
lency  of  WFIL,  Philadelphia,  when 
hat  station  became  the  combina- 
ion  of  two  time-sharing  depart- 
j  nent  store-owned  stations.  His  ac- 
Iguaintance   with   the  microphone 
prior  to  that  had  been  merely  that 
pf  a  listener,  but  his  knowledge  of 
(pusiness  and  of  organization  and 
law  came  from  the  school  of  prac- 
tical experience  and  he  brought  to 
iradio  a  fresh  viewpoint. 
'    Today,  although  it  is  not  gen- 
erally appreciated  by  the  indus- 
try,   Samuel    Rosenbaum    is  the 
titular  head  of  the  most  formid- 
ible  group,  numerically  and  even 
anancially,  in  broadcasting.  He  is 
the  chairman  of  the  Independent 
Radio  Network  Affiliates,  compris- 
ing some  280  stations,  which  forced 
ithe    union    musicians'   issue  and 
which  in  turn  was  instrumental 
*inder  the  combined  Ethridge-Ros- 


enbaum- Craig  (Edwin  W.  of 
WSM)  leadership  in  forcing  the 
remoulding  of  the  NAB. 

Sam  Rosenbaum's  group  soon 
will  see  real  action  again.  He  is 
reuniting  it  for  the  FCC  inquiry 
into  the  so-called  "chain-monop- 
oly" issue,  ordered  a  few  weeks 
ago.  In  this  inquiry  will  be  involved 
the  fundamental  relationship  of 
network  to  station  affiliate.  At  the 
last  meeting  of  the  NAB  board 
of  directors  in  Washington  April 
30,  Mr.  Rosenbaum  was  asked  to 
have  IRNA  represented  in  the  FCC 
proceedings,  and  he  is  following 
through. 

That  is  only  one  of  the  current 
industry  activities  in  which  Mr. 
Rosenbaum  is  actively  engaged.  He 
is  chairman  of  the  Labor  Relations 
Committee  set  up  by  the  new  NAB 
— selected  for  the  post  by  President 
Ethridge  because  of  his  masterful 
handling  of  the  AFM  negotiations 
for  IRNA.  The  importance  of  this 
portfolio  to  the  industry  at  large 
need  not  be  reviewed  here,  for 
every  man  on  either  side  of  the 
microphone  knows  the  current  im- 
plications of  labor. 

It  was  in  1934  that  Sam  Rosen- 
baum first  scanned  a  station  rate- 
card.  That  was  for  WFIL,  which 
had  just  become  the  full-time  560 
kc.  regional  outlet  for  the  NBC- 
Blue  in  Philadelphia.  WFIL  was 
formed  after  a  consolidation  of 
WLIT,  owned  by  Lit  Brothers  De- 
partment Store,  and  WFI,  owned 
by  Strawbridge  &  Clothier.  Mr. 
Rosenbaum  at  the  time  was  a  di- 
rector of  Lit  Brothers  (and  still 
is)  and  because  of  his  ability  as  a 
negotiator,  he  was  called  in  to 
bring  the  competitive  store  fac- 
tions together  and  set  up  a  sepa- 
rate corporation  to  run  the  com- 
bined stations,  in  which  each  store 
maintains  a  50%  ownership. 

Mr.  Rosenbaum  invited  to  the 
general  management  of  the  new 
station  Don  Withycomb,  then  NBC 
station  relations  director;  he  in 
turn  brought  with  him  as  his  chief 
assistant  Roger  W.  Clipp,  also  iden- 
tified with  the  network's  station 


PERSONAL  NOTES 

EARL  J.  GLADE,  managing  direc- 
tor of  KSL,  Salt  Lake  City,  has  been 
elected  president  of  the  Salt  Lake 
City  Rotary  Club.  Frank  B.  Mc- 
Latchy  of  the  executive  staff  of  KSL, 
is  a  candidate  for  the  presidency  of 
the  Salt  Lake  Ad  Club  which  will 
shortly  hold  its  elections. 

ELLIOTT  ROOSEVELT,  president 
of  Hearst  Radio  Inc.  and  owner  of 
KFJZ,  Fort  Worth,  attended  the  Ken- 
tucky Derby  at  Louisville  May  7  with 
Gillmore  N.  Nunn,  operator  of  WLAP, 
Lexington,  Ky. 

LENOX  R.  LOHR,  president  of  NBC, 
will  speak  on  "Some  Social  Aspects 
of  Advertising"  at  a  banquet  of  the 
National  Federation  of  Sales  Execu- 
tives at  the  Baker  Hotel,  Dallas, 
May  20. 

ROBERT  PARSHALL,  formerly  of 
Portland,  Ore.,  has  been  named  sales 
manager  of  KGBU,  Ketchikan,  Alas- 
ka. 

GEORGE  MILLER,  new  to  radio,  has 
joined  the  sales  staff  of  WSGN,  Bir- 
mingham, Ala.  Josephine  Marlowe  has 
been  named  secretary  to  Henry  P. 
Johnston,  general  manager  of  WSGN. 

W.  K.  BAILEY,  formerly  of  WAAW. 
Omaha,  has  been  named  manager  of 
KBIX,  Muskogee,  Okla. 

WEBLEY  EDWARDS,  general  man- 
ager of  KGMB,  Honolulu,  is  making 
a  six-weeks'  tour  of  the  States.  He 
was  recently  elected  vice-president  of 
the  Conquest  Alliance  Co. 

ARDE  BULOVA,  watch  manufactur- 
er and  broadcaster,  sailed  on  the  JSfor- 
mandie  May  4  for  a  European  so- 
journ. 

DR.  FRANK  STANTON,  manager 
of  CBS  division  of  market  research, 
spoke  May  12  on  "The  Radio  Audi- 
ence" before  radio  stvidents  of  Wayne 
U.,  Detroit. 

CARL  A.  DOTY,  sales  promotion  and 
merchandising  manager  of  WOAI, 
San  Antonio,  resigned  effective  May 
21  and  expects  to  make  his  home  in 
New  York. 

FLOYD  DAY,  new  to  radio,  has 
joined  the  commercial  staff  of  KGVO. 
^lissoula,  Mont. 


relations  department.  The  same 
executive  group  still  guides  the  des- 
tinies of  the  station. 

Since  then,  some  $350,000  has 
been  expended  for  the  building  of 
new  studios  and  offices  in  the  Wid- 
ener  Bldg.,  incorporating  every 
modern  radio  device,  and  for  a  new 
transmitter  just  completed  on  a 
36-acre  plot  on  the  banks  of  the 
Schuylkill. 

If  you  ask  Sam  Rosenbaum  how 
he  became  interested  in  radio,  he 
will  respond:  "Financial  reverses." 
First  there  was  the  uneconomical 
operation  of  WLIT  as  a  half-time 
outlet.  The  desirability  of  the  con- 
solidation was  proven  when  WFIL 
almost  from  the  start  went  on  the 
right  side  of  the  ledger.  Then,  after 
a  few  spontaneous  outbursts  at 
NAB  conventions,  where  he  spoke 
his  mind  on  current  issues,  and 
won  spontaneous  applause,  he 
pitched  into  the  IRNA-musicians 
controversy  because  it  was  another 
problem  that  threatened  financial 
disaster  unless  met  by  an  organized 
industry  front. 

Samuel  Rosenbaum  was  born 
in  Philadelphia  Sept.  28,  1888. 
After  a  preliminary  education  in 
public  and  high  schools,  he  en- 
tered the  University  of  Pennsyl- 
{Continued  on  Page  50) 


JERRY  NORTON,  formerly  account 
executive  with  Allied  Adv.  Agencies, 
San  Francisco,  recently  resigned  to 
join  the  sales  staff  of  KYA,  that  city. 
He  replaced  Dan  Weldon,  who  has 
joined  NBC  sales  in  San  Francisco. 

EVELYN  BLEWETT  has  been  ap- 
pointed director  of  consumer  educa- 
tion for  Don  Lee  Broadcasting  Sys- 
tem, with  headquarters  at  KHJ,  Los 
Angeles.  She  was  formerly  associated 
with  Burroughs  Inc.,  Los  Angeles  di- 
rect mail  agency,  and  has  written 
several  books  on  consumer  education. 

L.  RAY  RHODES,  formerly  with 
Sterling  Engraving  Co.,  San  Fran- 
cisco, recently  joined  the  NBC  sales 
staff  in  San  Francisco. 

JOSEPH  MEYER,  formerly  with 
KROW,  Oakland,  has  joined  the  sales 
staff  of  KGGC,  San  Francisco. 

DON  B.  ABERT,  manager  of  WTMJ, 
Milwaukee,  is  the  father  of  a  baby 
girl  born  May  3. 

FRANK  E.  MASON,  NBC  vice-pres- 
ident in  charge  of  international  broad- 
casting, will  discuss  that  phase  of  ra- 
dio May  17  as  principal  speaker  at 
the  Broadcasting  Day  Luncheon  of 
the  Cleveland  Chamber  of  Commerce. 


'BmNDMeMIKl 


JACK  STANLEY,  formerly  musical 
director  and  program  manager  of  the 
Southwest  Network,  headquartered  at 
KRLD,  Dallas,  Tex.,  has  been  ap- 
pointed musical  director  of  KEHE, 
Los  Angeles.  He  succeeds  Claude 
Sweeten  who  resigned  that  post  to 
become  musical  director  of  KFI- 
KECA,  Los  Angeles  on  May  16. 
Sweeten  replaces  Earl  Towner,  re- 
signed. The  appointment  of  Sweeten 
is  regarded  in  Southern  California  as 
the  initial  move  in  the  proposed 
switch  of  KEHE  facilities  and  as- 
sets to  Earl  C.  Anthony  who  owns 
and  ojierates  KFI  and  KECA.  Mr. 
Anthony  is  awaiting  the  FCC's  ap- 
proval of  his  purchase  of  KEHE, 
now  operated  by  Hearst  Radio  Inc. 
[Beoadcasting,  April  15]. 

MARCUS  BARTLETT,  musical  di- 
rector of  WSB,  Atlanta,  and  presi- 
dent of  the  student  body  at  Emory 
University,  has  just  been  elected  to 
Phi  Beta  Kappa.  Besides  holding 
down  a  full  time  job  at  WSB  and 
taking  full  courses  at  the  university, 
13artlett  handles  reading  of  the  comics 
over  WSB  on  Sundays  and  during  the 
season  announces  football. 

GEORGE  LIVINGSTONE,  head  of 
Ferris  &  Livingstone,  Chicago  branch 
of  the  Earle  Ferris  radio  publicity  or- 
ganization, and  Evelyn  Welch,  free- 
lance writer,  will  be  married  in  the 
Bond  Chapel  on  the  University  of  Chi- 
cago campus  June  18. 

EWING  CANADAY  has  been  pro- 
moted to  merchandising  manager  of 
KWKH-KTBS,  Shreveport,  La.  Fred 
Scott,  Formerly  of  WSIX,  Nashville, 
has  joined  the  KTBS  announcing 
staff.  Horace  Logan,  KWKH  an- 
nouncer, broke  the  range  record  in 
winning  a  200-yard  small-bore  match  in 
the  Texas  State  Rifle  Meet.  He  scored 
198  out  of  200.  Frank  Bignell,  former- 
ly of  KTUL,  Tulsa,  has  joined  the 
KTBS  staff. 

ROBERT  A.  SCHMID,  sales  promo- 
tion manager  of  Mutual,  on  May  12 
spoke  on  "Merchandising  the  Radio 
Program,"  before  the  Young  Litho- 
graphers, at  the  Advertising  Club  of 

WALTER  S.  ZAHRT,  formerly  of 
Tracy-Loche-Dawson,  Dallas,  has 
joined  the  national  advertising  depart- 
ment of  KWKH-KTBS,  Shreveport, 
La. 

BERT  HAUSER,  NBC  New  York 
sales  promotion  manager,  was  in  Hol- 
lywood in  early  May  on  a  tour  of 
network-owned  and  managed  stations. 
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PHILIP  COHAN,  CBS  producer  of 
the  Paul  Whiteman  program  for  Lig- 
gett &  Myers  Tobacco  Co.  (Chester- 
field cigarettes),  left  New  York  May 
10  for  Duke  University  in  Durham, 
N.  C,  where  he  auditioned  undergrad- 
uates for  possible  casting  in  the  White- 
man  show  which  originated  there  on 
May  13.  Mr.  Cohan  will  precede 
Whiteman  on  other  college  trips,  to 
look  over  the  talent  crop. 

GEORGE  .JENNINGS,  program  di- 
rector of  KVI,  Tacoma,  and  James 
Wallace,  chief  engineer  were  featured 
speakers  at  the  recent  convention  of 
the  Washington  State  Federation  of 
Music  Clubs  at  Bellingham. 

TOM  HUTCHINSON,  an  NBC  tele- 
vision director,  addressed  the  Colum- 
bia University  class  in  radio  writing 
on  May  9.  He  talked  on  television 
production  problems,  and  possible 
forms  of  television  drama. 

A.  A.  SCHECHTER,  NBC  special 
events  director,  on  April  11  addressed 
students  of  the  University  of  Missouri 
and  later  in  the  day  those  of  Stevens 
College,  both  in  Columbia,  Mo.,  on 
"Radio  News  Gathering." 

GEORGE  McCALL.  CBS  Hollywood 
S^crpen!>roor)x  commentn1-or.  snonsored 
by  P.  Lorillard  Co.  (Old  Gold  cigar- 
ettes), on  May  3  started  writing  a 
column  syndicated  by  Associated  Fea- 
tures. 

.TUDSON  COLLINS  has  joined  the 
staff  of  WSGN.  Birmingham,  Ala.,  as 
sr)orts<?aster.  Elizabeth  Collins  of  the 
WSGN  production  department  is  re- 
covering from  an  appendectomy. 
O'DARRELL  CUNNINGHAM,  form- 
erly of  KTOK.  Oklahoma  City,  has 
joined  KBIX,  Muskogee,  Okla.,  as  an- 
nouncer and  salesman. 

DOUGLAS  FLEMING,  formerly  of 
WBBM  and  WCFL.  Chicago,  has 
joined  the  announcing  staff  of  KTHS. 
Hot  Springs.  Ark.,  to  replace  Harry 
.Jackson,  resigned. 

ALEX  RTTBEN.  formerly  vice-presi- 
dent of  Hillman-Shane  Adv.  Agency, 
Los  Angeles,  has  been  nnnohited  pro- 
motion manager  of  KFWB,  Holly- 
wood. 

JvANE  DAVIS,  newscastpr  of  KWTO- 
KGBX.  Springfield.  Mo.,  recently 
married  Frances  Lee  Smith. 
CHESTER  G.  RENIER.  program 
director  of  KMOX.  St.  Louis,  is 
plannina;  a  trin  to  Mexico  early  in 
.June,  during  which  be  will  insnect 
radio  stations  in  Monterey,  Vera 
Cruz  and  Mexico  City. 
CARLTON  E.  MORSE,  writer  of 
One  Irian's  Family,  is  making  a  mo- 
tion picture  r°fovd  of  constrnction 
progret^s  on  NBC  Hollywood  Radio 
City  studios. 

MARY  .JOHNSON,  former  editor  of 
the  Shell  O'l  Co.'s  employes'  maff.i- 
ziue  in  St.  Jjouis.  has  taken  ovpv  the 
Woman's  Home  C"mnnnton'.i  C^irolvn 
Prycp  p^-oiirfiTn  nt  KMOX.  S*-.  Lonis. 
Marion  K.  Willipr  becomes  Jean  Ali- 
Tjeu  for  the  magazine. 

NOAH  rDoe)  TARANTINO  of  the 
WGN.  Chicago,  musical  department, 
has  returned  to  work  following  an 
injury  in  an  auto  accident. 
CHARLES  BERRY,  announcer  and 
commentator  of  WOV-WBIL,  New 
York,  and  Yolanda  d'Este,  of  the 
stations'  dramatic  staff,  will  be  mar- 
ried the  first  week  in  .June. 
.JOSEPH  BOLEY,  English  announcer 
of  WOV-WBIL.  is  convalescing  from 
a  minor  operation  at  Gotham  Hos- 
pital. New  York. 

GEORGE  HOGAN,  formerly  with 
WCAU,  Philadelphia,  has  joined  the 
announcing  staff  of  WNEW,  New 
York. 

THOMAS  DANE,  formerly  with  sta- 
tions in  Florida,  has  joined  the  an- 
nouncing staff  of  WIP,  Philadelphia, 
to  replace  George  Sutherland,  re- 
signed. 

L  E  W  I  S  TEEGARDEN.  formerly 
program  director  of  KEHE,  Los  An- 
geles, has  passed  the  California  state 
bar  examination. 


FROM  TEXAS  via  KNOW,  Austin, 
and  WSYR,  Syracuse,  N.  Y.,  came 
William  Ware  (left)  to  WCAU, 
Philadelphia,  where  as  a  daily 
news  cominentator  he  made  such  an 
impressive  record  that  the  local 
One  Hundred  Club,  prominent  civ- 
ic organization,  honored  him  with 
scroll  and  cup.  Horn  &  Hardart 
Baking  Co.  sponsors  Mr.  Ware  in 
a  26-week  series. 


Samuel  Rosenbaum 

{Contiyiued  from  Page  i9) 

vania  intent  upon  becoming  a  chem- 
ist, receiving  his  BS  degree  in 
1910.  But  the  bar  beckoned  and  he 
received  his  law  degree  from  the 
same  university  in  1913.  Adept  in 
his  chosen  profession  he  was  sent 
to  England  on  a  fellowship  and  at- 
tended the  Inns  of  Court  from  1913 
to  1916.  He  wrote  a  book.  The 
Rule-Making  Authority  in  the  Eng- 
lish Supreme  Court,  which  was 
published  by  the  University  of 
Pennsylvania  in  1917.  It  got  him 
his  Master  of  Law  degree.  More 
than  that,  the  work  became  the 
basis  for  the  reform  of  the  pro- 
cedure in  the  courts  of  this  coun- 
try and  was  recognized  in  Con- 
gress and  in  state  legislatures. 
The  main  point  he  espoused  in  the 
book,  which  has  been  pursued 
since,  is  that  of  turning  over  to  the 
courts  the  power  to  regulate  pro- 
cedure by  rules  of  the  court,  rather 
than  by  statute,  thus  resulting  in 
greater  flexibility. 

Upon  his  return  to  this  country 
in  1916,  he  served  as  draftsman 
for  the  American  Judicature  So- 
ciety, in  Chicago,  under  Dean  Wie- 
more  and  assisted  in  drafting  mod- 
el codes  of  procedure  for  the  coun- 
try. In  1917,  at  the  outbreak  of 
the  war,  along  with  Dean  Wig- 
more,  he  joined  the  legal  staff  of 
Maj.  Gen.  Enoch  Crowder,  Judge 
Advocate  General  of  the  Army,  to 
assist  in  drafting  war  regulations. 

With  that  assignment  completed 
in  latter  1917,  Mr.  Rosenbaum  was 
named  assistant  U.  S.  Attorney  in 
Philadelphia,  and  was  assigned 
with  Owen  J.  Roberts,  now  Su- 
preme Court  Justice  and  then  also 
an  assistant  district  attorney,  to 
prosecute  all  of  the  cases  arising 
under  the  war  statutes. 

General  practice  of  law  in  Phil- 
adelphia became  his  pursuit  in 
1919.  From  1920  to  1924  he  was 
assistant  city  solicitor  under  May- 
or Moore  in  charge  of  all  litigation 
relating  to  public  utilities  in  the 
city. 

Entering  the  general  business 
field  in  1926,  Mr.  Rosenbaum  be- 
came a  member  of  the  firm  of  Al- 


LEW  HENRY,  announcer  of  WHK- 
WCLE,  Cleveland,  and  Agnes  Vin- 
cent will  be  married  May  17.  They 
were  formerly  featured  on  the  CBS 
show  Agnes  &  Leiv. 

MARTIN  BLOCK,  program  director 
of  WNEW,  New  York,  and  conduc- 
tor of  Make  Believe  Ballroom,  has 
been  given  an  honorary  life  member- 
ship in  Westchester  County  Local 
402,  American  Federation  of  Musi- 
cians. 

DAVE  ROBERTS,  formerly  of  the 
announcing  staff  of  WSMK,  Day- 
ton, has  joined  KMPC,  Beverly  Hills, 
Cal.  He  succeeds  Don  Martin,  re- 
signed. 

DOUGLAS  FLEMING,  formerly  in 
charge  of  the  Missouri  operations  of 
WTAD,  Quincy.  111.,  has  joined 
KTHS,  Hot  Springs. 

ROBERT  N.  BROWN,  program  di- 
rector of  WBBM.  Chicago,  was  the 
principal  speaker  before  the  radio  ses- 
sion of  the  State  convention  of  the 
Illinois  Federation  of  Women's  Clubs 
in  Chicago  May  4. 

CLARENCE  O.  P.ULLARD.  former- 
ly with  Andrew  H.  Cone  Adv.  Agen- 
cy. New  York,  has  been  appointed 
continuity  chief  of  WTOL,  Toledo's 
new  100-watt  station. 

CECIL  OGLE,  guitarist,  will  dirpct 
the  new  studio  orchestra  of  WSPD. 
Toledo,  which  consists  of  Fred  Bards- 
ley,  violin  ;  Chuck  Polfenbaugh.  piano  ; 
Art  Hall,  trumpet. 

ART  GILMORE.  CBS  Hollywood 
announcer,  and  Grace  Weller  are  to 
be  married  May  18. 

PETER  GRANT  has  replaced  Pa"l 
Sullivan  as  newscaster  on  WSAI. 
Cincinnati,  for  the  IR-week  dailv 
series  sponsored  by  the  local  Capitol 
Barg  Dry  Cleaning  Co. 

DALE  MORGAN,  announcer  of  the 
Iowa  Network,  is  fhf  father  of  a 
babv  girl  born  AptiI  29.  June  Bilder- 
bnck.  r>f  tViP  traffic  departmpnt  of 
KSO-KRNT.  Dp«  Mfiines.  married 
.Joseph  A.  .Jarc  May  7. 


bert  M.  Greenfield  &  Co.,  engaged 
in  real  estate  and  mortgage  financ- 
ing. Four  years  later  he  was  elect- 
ed a  vice-president  of  Bankers 
Bond  &  Mortgage  Co.  and  Bank- 
ers Securities  Corp..  affiliates  of 
the  Greenfield  firm.  Then,  in  1934, 
he  took  his  forced  fling  at  radio. 
He  still  carries  on  with  the  Green- 
field firm  as  a  partner,  in  addition 
to  his  radio  duties. 

Active  in  civic  affairs,  Mr.  Ros- 
enbaum in  1936  was  appointed  by 
Governor  Earle  as  a  member  of 
the  Banking  Board  of  Pennsyl- 
vania, a  post  he  still  holds.  He 
continues  active  as  a  text-book 
writer  and  has  written  and  pub- 
lished a  number  of  legal  treatises. 
He  is  a  contributor  to  the  Ency- 
clopedia Brittanica  on  legal  sub- 
jects. 

In  1913  Mr.  Rosenbaum  married 
Rosamond  M.  Rawlins  of  Dorset, 
England.  She  died  in  1924.  There 
were  three  children.  In  1933  he 
married  Edna  Phillips,  first  harp- 
ist of  the  Philadelphia  Orchestra, 
of  which  Mr.  Rosenbaum  is  vice- 
president  and  of  which  he  has  been 
a  board  member  since  1928. 

The  Rosenbaum  children  are 
Jack,  23,  who  is  married  and  lives 
in  New  Orleans;  Peggy,  21,  mar- 
ried, and  residing  in  Mexico  City; 
Heather,  15;  Joan,  3;  David  Hugh, 
just  six  weeks  old. 

His  hobby  is  hiking  and  caring 
for  flowers  and  shrubs  on  his  Ger- 
mantown  estate,  where  he  lives  in 
a  house  built  in  1779. 


DON  KELLEY,  formerly  of  KOIL 
Omaha,  has  joined  the  announcing 
staff  of  WLS,  Chicago. 

EDDIE  HANDLEY,  manager  of  the 
Oakland  studios  of  KYA,  San  Frais- 
Cisco,  became  the  father  of  a  baby 
boy  recently. 

VERN  HANSEN,  has  returned 
his  post  as  announcer  at  WGN,  Chi- 
cago, following  a  leave  of  absence  be- 
cause of  ill  health. 

BEN  HARKINS.  of  the  production 
staff  of  KFRC,  San  Francisco,  has 
been  named  ijrogram  manager. 

JACK  DREES,  formerly  of  WSUI. 
Iowa  City,  has  joined  the  announcing 
staff  of  WJJD,  Chicago.  Adela  Kay, 
formerly  of  KOIL,  Omaha,  and 
WHIP.  Hammond,  Ind.,  has  joined 
the  WJJD  continuity  staff. 

KENNETH  OWEN,  announcer-pror 
ducer,  formerly  of  KPMC,  Bakers? 
field,  Cal.,  has  joined  the  announcing 
staff  of  KJBS,  San  Francisco. 

GEORGE  HOGAN  has  resigned  from 
the  announcing  staff  of  WCAU.  Philr 
adelphia,  to  continue  law  studies  in 
New  York. 

EMILIA  HODEL,  assistant  radio 
editor  of  the  San  Francisco  yews, 
recently  was  named  radio  editor. 

DON  MARCOTTE  has  returned  to 
his  post  as  head  of  the  music  li- 
brary of  NBC-Chicago,  following  a 
short  term  with  Warner  Bros. 

BILL  HARDING,  announcer,  and 
Eloise  Bradford,  singer,  both  of 
WINS,  New  York,  were  married 
May  3. 

LUCY  CUDDY,  supervisor  of  drama 
at  KSFO,  San  Francisco,  is  writing 
the  annual  San  Juan  Bautista  Pa- 
geant, which  will  be  presented  at 
the  old  California  Mission.  J.  C.  Mor- 
gan, KSFO  production  manager,  will 
direct. 

H.  ARTHUR  GILBERT,  formerly 
with  the  Murray  R.  Director  Adv. 
Agency,  New  York,  has  joined  the 
production  department  of  WHN,  New 
York. 

FRANK  BARTON,  announcer  of 
NBC.  San  Francisco,  and  Margaret 
Heilig,  will  marry  in  July. 

ALBERT  DOWLING,  formerly  of 
WBEN,  Buffalo,  has  joined  the  an- 
nouncing and  continuity  staffs  of 
WKBN,  Youngstown,  O. 

MEL  VICKLAND,  announcer  of 
NBC,  San  Francisco,  and  Natalie 
Park,  NBC  actress,  were  injured  re- 
cently in  an  automobile  accident  near 
Salinas. 

DON  DAVIS,  formerly  of  WMBH, 
-Joplin,  Mo.,  and  KAND,  Corsicana, 
Tex.,  has  joined  the  announcing  staff 
of  KMJ,  Fresno,  Cal. 

WOODRUFF  BRYNE.  formerly  of 
WNOX,  Knoxville,  has  joined  the  an- 
nouncing staff  of  WIS,  Columbia, 
S.  C. 

BOB  TYLER,  announcer  of  KOY, 
Phoenix,  was  recently  married. 

DOROTHY  BROWN  has  been  trans- 
ferred from  the  NBC  San  Francisco 
continuity  acceptance  department  to 
Hollywood  as  assistant  to  Wendell 
Williams. 

MRS.  FRANCES  WILDER  has  been 
appointed  CBS  Hollywood  personnel 
director  succeeding  Clifford  Carlson, 
resigned,  and  continues  as  assistant 
to  Fox  Case,  CBS  West  Coast  pub- 
lic relations  director. 

JACK  PATTON,  announcer  of 
KMTR,  Hollywood,  resigned,  has 
gone  to  Chicago. 

ZAC  FREEDMAN,  New  York  stage 
producer,  has  joined  the  CBS  Holly- 
wood production  staff. 

MELVIN  ANGLE,  announcer  of 
KEHE,  Los  Angeles,  and  Fern  Pea- 
cock were  married  May  1. 

ROBERT  DE  HAVEN,  formerly  on' 
the  staff,  of  WTCN,  Minneapolis,  and 
recently  with  KVOO,  Tulsa,  has  re- 
joined WTCN  as  program  director. 
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In  Uecoption  and  appredadon 


^ijicrcas,  the  Hadio  Stations  of  amcrica,  etier  conscious  of 
their  obligation,  faithftillg  observe,  report  and  interpret  the  acts  of 
mankind  totoard  citiic  and  social  advancement;  and 


[htreas,  m  fulfilling  this  great  obligation,  Uadio  becomes  a 
farce  of  incalculable  tialue  to  those  banded  together  for  the  promo- 
tion of  national  welfare;  notu 

^pcrcfort,  be  it  resotoed,  that 

Wm  Bnitd  States  Junior  Chamber  of  Commerce 
Wilt  Ulemphis  Junior  Chamber  of  Commerce 

tspress,  is  this  toao,  gratitodt  and  apprcdadon  of  the  tm  and  effort  so  onsdndngl 
and  heroicall  goen  to  broadcasting  Rood  conditions  for  572  condnaotis  hours,  and  to 
then*  soliriting  a  $75,616.02  relief  fond  for  distressed  hnroanitg  during  the  1957  flooi 


©ated  this  ttiientg-ftrst  dau  of  april,  a.  ©. 


The  Radio  Education  Problem 

(Continued  from  page  ^1) 


ASSOCIATED  BROADCASTING 
Co.,  Toronto,  announces  a  list  sent  to 
Canadian  advertising  agencies  giving 
17  stations  for  which  it  is  now  acting 
as  representatives  on  a  non-exclusive 
basis.  The  stations  are:  CFNB,  Fred- 
ericton;  CFAR,  Flin  Flon ;  CKCR, 
Kitchener;  CJCB,  Sydney;  CKCV, 
Quebec;  CFCO,  Chatham;  CHGS, 
Summerside ;  CFCY,  Charlottetown  ; 
C  H  W  K,  Chilliwack  ;  C  J  L  S,  Yar- 
mouth ;  CHNC.  New  Carlisle  ;  CFCT. 
Victoria;  CKNX,  Wingham ;  CKSO, 
Sudbury;  CJCJ,  Calgary;  CKPC, 
Brantford;  CKBI,  Prince  Albert. 

CFCF,  Montreal,  has  appointed  All- 
Canada  Radio  Facilities  Ltd.,  To- 
ronto, as  exclusive  representative  for 
Canada  except  in  the  Montreal  area. 
CKSO,  Sudbury,  has  appointed  Do- 
minion Broadcasting  Co.,  Toronto,  as 
special  representative. 

ALFRED  V.  BAMFORD,  Chicago 
manager  of  Conquest  Alliance  Co.,  re- 
cently spoke  before  the  Export  Man- 
agers Club  of  Chicago  on  the  "In- 
fluence of  Radio  Broadcasting  in  Ex- 
port Markets." 

J.  LESLIE  FOX,  recently  appointed 
Pacific  Coast  manager  of  Interna- 
tional Radio  Sales,  has  established  of- 
fices on  the  fifth  floor  of  the  Hearst 
Building,  San  Francisco. 

KTHS,  Hot  Springs,  Ark.,  has  ap- 
pointed John  Blair  &  Co..  its  national 
representative  replacing  Gene  Furga- 
son  &  Co.,  as  of  May  4. 

WAIR,  Winston-Salem,  N.  C,  has 
announced  that  it  is  no  longer  repre- 
sented by  Bryant-Griffith  &  Brunson. 


operation  and  test.  In  Wyoming 
and  Colorado,  27  agencies  and  in- 
stitutions, including  12  colleges 
and  universities,  have  entered  into 
an  arrangement  for  the  production 
of  a  composite  program  to  be  of- 
fered to  the  commercial  stations  in 
the  region. 

This  program  vf'iW  consist  of 
broadcasts  contributed  by  the  indi- 
vidual agencies,  no  one  of  them  as- 
suming responsibility  for  a  very 
large  part  of  the  program,  but 
each  concentrating  its  resources 
upon  the  production  of  a  few  high 
grade  broadcasts.  By  this  pooling 
of  resources,  a  wider  regional  se- 
lection of  talent  is  possible.  The 
financial  burden  will  not  be  heavy 
upon  any  single  contributor.  The 
training  of  broadcasters  will  be 
less  burdensome.  Better  broadcasts 
will  be  made  available  to  the  sta- 
tions. 

The  plan  also  includes  the  estab- 
lishment of  a  central  expert  staff 
to  assist  the  contributing  members 
in  the  preparation  of  broadcasts, 
in  the  selection  of  broadcasters,  in 
the  training  of  broadcasters.  The 
central  staff  will  make  necessary 
business  contacts  with  the  commer- 
cial stations,  will  have  at  its  dis- 
posal a  producing  studio  with  full 
equipment  of  recording  apparatus. 
The  recording  apparatus  will  be 
useful  in  training  of  broadcasters, 
in  the  perfecting  of  programs,  and 
in   the  duplication  of  broadcasts 


which,  in  the  shape  of  records,  will 
make  it  possible  to  offer  service  to 
widely  scattered  broadcasting  sta- 
tions. 

Preliminary  surveys  of  the  re- 
gion show  amazing  resources  in 
program  talent  and  material.  The 
best  of  this  would  be  taken  for  the 
public  program.  It  is  thought  that 
the  program  might  start  with  the 
equivalent  of  two  15-minute  broad- 
casts per  day,  not  carried  wholly 
on  any  one  or  two  stations,  but  by 
distribution  among  the  broadcast- 
ing stations  made  available  to  the 
majority  of  listeners  in  the  region. 
It  is  probable  that  the  first  pro- 
gram will  contain  several  series  of 
broadcasts  to  the  school  classrooms 
in  the  region.  A  half-dozen  teach- 
ers colleges  in  the  region  will  prob- 
ably furnish  one  series  each  in  a 
single  field  of  instruction,  thus  re- 
ducing the  burden  on  each  college, 
permitting  selection  and  concentra- 
tion of  the  resources  and  still  make 
the  entire  series  available  to  most 
of  the  schools  in  the  region. 

Radio  can  illumine,  vitalize,  and 
modernize  the  school  instruction 
for  33  million  youthful  American 
citizens.  Through  radio  the  walls 
of  American  school  houses  can  be 
thrown  open  to  the  world  of  sound, 
connecting  students  with  life  in  a 
modern  world,  with  the  best  of  the 
world's  culture.  Service  to  the 
schools  alone  will  justify  the  enter- 
prise. The  public  program  will  not 


A  BIG  BOOST  was  given  radio 
by  Colorado's  Governor  Teller 
Amons  (left)  when  he  presented 
this  plaque  to  Hugh  B.  Terry,  gen- 
eral manager  of  KVOR,  Colorado 
Springs,  at  a  ceremony  before  4,- 
000  in  the  city  auditorium.  Award- 
ed for  distinguished  community  ser- 
vice, the  plaque  was  the  gift  of 
the  Disabled  American  Veterans  in 
appreciation  of  KVOR  and  Mr 
Terry.  "It  is  with  deep  sincerity  tc 
the  service  of  radio,  one  of  the 
great  benefactors  of  our  state,  and 
in  particular  to  Huch  B.  Terrv  and 
his  station  KVOR",  Gov.  Tellei 
said,  "that  I  present  this  plaque 
And  may  I  add,  that  your  statior 
is  an  outstanding  example  of  th( 
fine  and  unselfish  service  that  ra- 
dio must  stand  for  today.  I  air 
strong  for  radio."  

neglect  broadcasts  to  the  genera 
public  in  health,  safety,  agricul- 
ture, finance,  music,  history,  anc 
public  business. 

The  central  staff  will  guide  anc 
stimulate  the  formation  of  loca 
organizations,  training  centers,  anc 
radio  work  shops  for  the  prelimi 
nary  preparation  of  broadcasts 
When  these  broadcasts  are  brough' 
to  as  high  a  state  of  perfection  a; 
the  local  resources  will  admit,  thej 
can  then  be  refined  in  the  centra 
studio.  The  plan  pools  the  region': 
resources  of  talent  and  transmit 
ing  facilities  for  the  service  of  th' 
region,  and  will  offer  each  listene 
a  more  varied  program  of  higl 
quality. 

If  a  successful  demonstration  o: 
the  soundness  of  the  plan  can  bi 
made  in  one  region,  it  is  certai) 
from  the  widespread  interest  a) 
ready  shown  that  the  plan  will  b 
adopted  rapidly  in  other  regions 
This  will  make  possible  inter-re 
gional  exchange  of  experience,  o 
script  and  of  recorded  broadcasts 
America  has  solved  many  prob 
lems  by  cooperative  organization 
Why  not  try  team  work  in  radio 
Why  not  give  each  listener  the  bes 
that  America  produces? 

LOOKING  FOR 
A  BRIGHT  SPOT? 

USE  ^ 


WROK 

ROCKFORD,  ILL. 

RADIO  VOICE 

of  the  rich  northern  Illinois, 
southern   Wisconsin  area 

KELLY-SMITH  CO.,  Reps. 
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IHARRY  R.  LUBCKE,  director  of 
jtelevision  of  Don  Lee  BroadcastiiiR 
System,  has  received  British  patent 
No.  476.S08,  which  covers  synchroni- 
zation of  the  television  receiver  to  the 
transmitter  by  a  circuit  separating  de- 
sired pulses  from  the  incoming  signal. 
Founded  on  discoveries  made  six  years 
,  ago.  the  device  was  previously  patent- 
ed in  the  United  States. 

DR.  O.  H.  CALDWELL,  editor  of 
Radio  Today  and  former  member  of 
„e  old  Radio  Commission,  discussed 
!|methods  of  keeping  radios  in  shape  in 
*^  May  9  broadcast  over  NBC-Red. 
He  is'  scheduled  for  a  similar  talk 
May  27  over  NBC-Blue. 

HARRY  BERG,  formerly  with  Ham- 
mond Instrument  Co.,  has  joined  the 
engineering  staff  of  WJ.JD,  Chicago, 
succeeding  .Tohn  Madle,  who  resigned 
May  2  to  join  the  Chicago  police. 

IwARREN  OILMAN  has  been  pro- 
Imoted  to  maintenance  supervision  of 
,KSFO,  San  Francisco. 

ELBERT    SHERMAN,  formerly  of 

WSPA,  Spartanburg,  S.  C.  has  been 

named  assistant  chief  engineer  of 
;WOLS,  Florence,  S.  C. 

(CHANNING  KRANTZ,  recent  grad- 
uate of  the  California  Institute  of 
Technology,  has  joined  KFAC,  Los 
Angeles,  to  replace  Ed  Olds,  now  with 
CBS  in  Hollywood. 

JAMES  ROSS,  engineer  of  KOY, 
;  Phoenix,  recently  married  Miss  Ruby 
l|Kunze. 

3|eDWARD  ROBINSON,  formerly  of 
fjKNX,  Hollywood,  has  joined  the 
itranscription  department  of  KH.T, 
ILos  Angeles,  to  succeed  Robert  Wheel- 
ler,  resigned. 

jiwARD  PERRY  and  James  Ashton, 
shortwave  operators,  have  joined  the 
engineering  staff  of  WKZO,  Kalama- 
izoo,  Mich. 

,,..RUCE  RATTS,  engineer  of 
!fWOWO-WGL,  Ft.  Wayne.  Ind.,  has 
Veturned  to  his  desk  following  an  at- 
ttack  of  measles. 

'IWYNN  HANCOCK,  formerly  pro- 
igram  manager  and  technician  of 
5IKHBC,  Hilo,  T.  H.,  has  joined 
jjKFVD,  Los  Angeles,  as  announcer- 
operator. 

illFRANK  MURPHREE  has  joined  the 
engineering  staff  of  WSGN,  Birming- 
ham, Ala. 

il>ESTER    HARLOW,    formerly  of 
KUOA.    Siloam   Springs.    Ark.,  has 
joined  the  entrineering  staff  of  KBIX, 
.J  Muskogee,  Okla. 

< 


Resort  Spots  in  West 

[•WILMINGTON  Transportation 
|Co.,  Avalon,  Santa  Catalina  Island, 
Gal.,  a  seasonal  user  of  radio  time, 
ton  May  23  starts  a  five-weekly 
iquarter-hour  man-in-street  on  four 
I'CBS  California  stations  (KNX. 
KARM.  KSFO,  KROY)  plus  KOY 
and  KGAR.  Gary  Breckner,  CBS 
special  events  announcer,  is  to 
'handle  the  daily  broadcasts.  He 
[Conducted  a  similar  series  last  sea- 
son to  publicize  the  island  as  a 
!summer  resort.  After  the  June  30 
broadcast  KOY  and  KGAR  are  to 
be  eliminated  from  the  list.  KNX, 
Hollywood,  only  will  carry  the 
broadcasts  from  Aug.  1  to  Sept.  7 
i  n  el  u  s  i  V  e.  The  island  officially 
starts  its  summer  season  on  May 
20  and  the  openins:  event,  to  be 
broadcast  over  KNX,  will  be  known 
as  Columbia  Nierht  at  Catalina  in 
compliment  to  CBS.  Neisser-Mey- 
erhoff  Inc.  Los  Angeles,  has  the 
^account. 


TOMORROWS  MEN 

Scranton  Scouts  Do  a  Good 
 Radio  Turn  Weekly  


NEARING  the  end  of  its  second 
successful  year  on  WGBI,  Scran- 
ton, Pa.,  is  Men  of  Tomorrow,  a 
Boy  Scout  program  designed  and 
produced  by  local  scouts  and  their 
leaders.  The  series  consists  of  an 
half-hour  Saturday  morning  pro- 
gram broadcast  direct  from  local 
scout  headquarters  and  features 
merit  badge  examinations.  Each 
week  a  different  scout  counselor  is 
heard  questioning  the  scouts  in  an 
unrehearsed  discussion  period. 

The  theme  of  the  series  is  that 
scout  leadership  today  makes  for 
better  men  of  tomorrow.  Among 
subjects  discussed  on  the  urogram 
are  electricity,  mining,  civics,  jour- 
nalism, dramatics,  personal  health, 
public  health,  first  aid,  cooking 
safety,  stamp  collecting  and  fire- 
manship.  According  to  Edwin  I. 
Meerargee,  staff  executive  of 
WGBI,  the  series  has  created  un- 
usual listener  response. 


Former  Studios  of  CBS 
In  Hollywood  Are  Leased 

WITH  CBS  having  moved  into  its 
new  $1,750,000  West  Coast  head- 
quarters in  Hollywood,  the  network 
has  leased  its  former  studios  at 
Sunset  Blvd.  and  Gower  St.,  that 
city,  to  Max  Reinhardt,  European 
director  of  pageants.  Lease  is  for 
five  years  and  Reinhardt  will  use 
the  structure  for  a  school  of  dra- 
matic acting  and  as  headquarters 
for  his  proposed  Summer  Festival. 
Building,  which  also  formerly 
housed  KNX,  is  owned  by  CBS. 

In  coniunction  with  its  new  stu- 
dios CBS  will  continue  to  onerate 
the  Music  Box  Theatre  on  Holly- 
wood Blvd.  and  Radio  Playhouse 
on  Vine  St..  that  city.  CBS  bought 
the  Radio  Playhouse  more  than  a 
year  ago  for  $250,000.  The  net- 
work has  a  lease  on  the  Music  Box 
Theatre  which  has  three  years  to 
p'o.  The  new  CBS  studios  at  Colum- 
bia Square  has  only  one  laree  audi- 
ence theatre,  with  a  seating  ca- 
pacity of  1,050.  Eight  other  stu- 
dios in  the  structure  are  limited  in 
size,  seating  around  250  persons 
each. 


N.  Y.  Milk  Series 

NEW  YORK  State  Milk  Publicity 
Bureau,  Albany,  N.  Y.,  starting 
July  11,  will  use  one-minute  an- 
nouncements in  daytime  hours,  five 
a  week,  for  30  weeks.  Agency  is  J. 
M.  Mathes,  New  York,  and  the  fol- 
lowing stations  will  be  used : 
WMCA  WHN  WBNX  WNEW 
WOKO  WGY  WIBX  WFBL 
WFYR  WHEC  WHAM  WGR- 
WKBW  WBEN  WEBR  WESG 
WBNF  WJTN. 


New  Cosmetic  Account 

JOSEPHINE  CULBERTSON  Cos- 
metics, New  York,  which  has  ap- 
pointed Gussow,  Kahn  &  Co.,  New 
York,  to  direct  advertising,  will 
start  spot  announcements  in  June, 
expanding  to  a  national  schedule 
as  distribution  is  widened.  Free 
memberships  to  a  "Bridge  of  the 
Month  Club"  will  be  given  by  the 
one  outlet  in  each  city  to  carry  the 
products,  and  radio  advertising 
will  tie  in  with  this  activity. 


FOR  BETTER 
MONITORING 

Control  Room  by  Johns-Manville 


CONTROL  ROOM,  WEBC,  Duluth,  Minn.  Here  J-M  Acoustical  Engi- 
neers applied  the  sound-control  treatment  that  duplicates  studio 
acoustical  conditions.  J-M  Sound-Control  Materials  used  throughout 
this  station  assure  high-fidelity  transmission  of  all  programs. 


THE  CONTROL  ROOM  is  the 
"nerve  center"  of  your  sta- 
tion. Improper  sound  isolation 
may  cause  broadcast  "jitters".  .  . 
which  show  up  in  feedback  .  .  . 
and  the  blurring  that  goes  v/ith  it. 

J-M  Engineers  have  success- 
fully prevented  this  condition  in 
control  rooms  all  over  the  coun- 
try. Using  J-M  Acoustical  Ma- 
terials and  Sound  Isolation,  they 
exactly  duplicate  the  studio's 
acoustics.  The  perfect  listening 
conditions  secured  afford  com- 
plete and  permanent  protection 
for  high-quality  broadcasts. 

Your  sound-control  problem 
may  arise  in  studio,  control  room, 
transcription  room,  audi- 
tion room  or  transmitter 
building.  Wherever  it  is, 


J-M  Acoustical  Engineers  can 
eliminate  the  trouble.  Or,  if  you 
are  planning  a  new  station,  they 
will  work  with  you  from  the  start 
— even  check,  for  basic  noise 
trouble,  the  sites  under  consid- 
eration. And  their  recommenda- 
tions are  backed  by  the  broadest 
experience  available  today  in 
radio  sound  control. 

Of  course  you'll  want  the  whole 
story  on  J-M  Methods  and  the 
J-M  Acoustical-Engineering 
Service.  What  this  service  has 
done  for  others,  and  how  it  can 
help  you,  is  contained  in  an  inter- 
esting free  brochure,  "Studios  by 
Johns-Manville."  Write  for  your 
copy  to  Johns-Manville, 
22  East  40th  Street,  New 
I     York  City. 


■MAHVILLE 


PF.ODU  CIS 


JOHNS-MANVILLE 

SOUND-CONTROL  MATERIALS  AND 
ACOUSTICAL-ENGINEERING  SERVICE 
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THE  Hudinadd.  OF 
BROADCASTING 


STATION  ACCOUNTS 

ap — studio  programs 
t — transcriptions 
go — spot  announcements 
ta — transcription  announcements 


WBT,  Charlotte,  N.  C. 

Walker  Eemedy  Co.,  Waterloo,  la., 

(poultry  feed),  6  weekly  ta,  thru 

Weston-Barnett,  Waterloo. 
Brown   &   Williamson  Tobacco  Co., 

Louisville    (Avalon),  3  weekly  ap, 

thru  BBDO,  N.  Y. 
Firestone  Tire  &  Rubber  Co.,  Akron, 

2  weekly  t,  thru  Sweeney  &  James 

Co.,  Cleveland. 
Pureoil  Co.  of  Carolinas,  Atlanta,  6 

weekly     sa,    13    weekly    sa,  thru 

Thornley  &  Jones,  Chicago. 
Welch  Grape  Juice  Co.,  Westfield,  N. 

Y.,  3  weekly  sp,  thru  H.  W.  Kas- 

tor  &  Sons,  Chicago. 

KSFO,  San  Francisco 

Workman  Packing  Co.,  San  Francisco 
fIXL  Tamales)  3  weekly  sa,  thru 
Tomaschke-Elliott  Agency,  Oakland. 

Marney  Animal  Food  Co.,  Los  An- 
geles (Marco  Dog  Food),  one  week- 
ly sp.  thru  Long  Adv.  Service,  San 
Francisco. 

Axton-Fisher  Tobacco  Co.,  Louisville 
(Spud  cigarettes)  7  weekly  sa.  thru 
Lawrence  C.  Gumbinner,  N.  Y. 

California  Macaroni  Co.,  Oakland 
(Macaroni)  2  weekly  sa.  thru  Emil 
Reinhardt  Agency,  Oakland. 

KNX,  Holywood 

California  Packing  Corp.,  San  Fran- 
cisco (canned  sardines).  5  weekly 
sp,  thru  McCann-Erickson,  San 
Francisco. 

Scudder  Food  Products  Inc.,  Monte- 
rey Park.  Cal.,  (potato  chips),  6 
weekly  sp,  thru  Emil  Brisacher  & 
Staff,  Los  Angeles. 

Bekins  Van  &  Storage  Co.,  Los  Ange- 
les (moving,  storage  &  furniture), 
35  weekly  sa,  thru  Brooks  Adv. 
Agency,  Los  Angeles. 

WHN,  New  York 

Axton-Fisher  Tobacco  Co.,  Louisville, 

CSpud    cigarettes),    3    weekly  sp, 

thru  Lawrence  C.  Gumbinner  Adv. 

Agency.  N.  Y. 
General  Mills,  Minneapolis  (Wheat- 

ies).  weekly  sp.  thru  Blackett-Sam- 

ple-Hummert,  Chicago. 
Technicians  Institute,  New  York,  4 

sp,  thru  Winer  Co.,  N.  Y. 
Hampden    Sales    Assn.,    New  York 

(cosmetics),  3  weekly  sp,  direct. 

WMAQ,  Chicago 

American  Tobacco  Co.,  New  York 
CLucky  Strike),  sa,  thru  Lord  & 
Thomas,  N.  Y. 

Industrial  Training  Corp.,  Chicago 
(air  conditionine  courses),  weekly  t, 
thru  .Tames  R.  Lunke  &  Associates, 
Chicago. 

WSGN,  Birmingham 

Bulova  Watch  Co.,  New  York,  4 
daily  sa,  thru  Blow  Co.,  N.  Y. 

Kellogg  Co.,  Battle  Creek  (cereal), 
baseball,  thru  N.  W.  Ayer  &  Son, 
N.  Y. 

Coca  Cola  Bottling  Co.,  Birmingham, 
daily  t,  direct. 

KOY,  Phoenix,  Ariz. 

Richfield  Oil  Co..  Los  Angeles,  3  week- 
ly sp,  thru  Hixson-O'Donnell,  Los 
Angeles. 

KQW,  San  Jose 

Pacific  Brewing  &  Malting  Co.,  San 
Jose,  5  weekly  sa,  direct. 


WCFL,  Chicago 

Utilities  Engineering  Institute,  Chi- 
cago (air  conditioning  courses)  2 
weekly  sp,  thru  First  United  Broad- 
casters, Chicago. 

Dodge  Dealers  Ass'n.  of  Chicago 
(Dodge  dealers),  weekly  sp,  thru 
Ruthrauff  &  Ryan,  Chicago. 

Master  Jewelers,  Chicago  (jewelry 
store  chain),  6  weekly  sp,  thru  I.  J. 
Wagner  Adv.  Agency,  Chicago. 

Starck  Piano  Co.,  Chicago  (pianos), 
6  weekly  sp,  thru  George  H.  Hart- 
man  Co.,  Chicago. 

KFI,  Los  Angeles 

Johns-Manville  Corp.,  New  York 
(building  supplies),  4  weekly  t,  thru 
J.  Walter  Thompson  Co.,  N.  Y. 

Axton-Fisher  Tobacco  Co.,  Louisville 
(Spud  cigarettes),  3  weekly  sa,  thru 
Lawrence  C.  Gumbinner  Adv.  Agen- 
cy. N.  Y. 

Loma  Linda  Food  Co.,  Loma  Linda, 
Cal.,  (health  foods),  weekly  sp, 
thru  Lisle  Sheldon  Adv.,  Los  An- 
geles. 

J.  W.  Marrow  Mfg.  Co.,  Chicago 
(Mar-O-Oil  shampoo)  weekly  t, 
thru  Baggaley,  Horton  &  Hoyt, 
Chicago. 

WIP,  Philadelphia 

Man  O'War  Publishing  Co.,  New 
York,  6  weekly  sa,  thru  Metropoli- 
tan Adv.  Agency,  N.  Y. 

J.  W.  Marrow  Mfg.  Co.,  Chicago 
(Mar-O-Oil  shampoo),  weekly  t, 
thru  Baggaley,  Horton  &  Hoyt,  Chi- 
cago. 

Varady  of  Vienna,  Chicago  (cosmet- 
ics), 6  weekly  t.  thru  Baggaley, 
Horton  &  Hoyt,  Chicago. 

Spatola  Importing  Co.,  Philadelphia 
(wine),  6  weekly  sp,  thru  Adrian 
Bauer  Adv.  Agency,  Philadelphia. 

WHIP,  Hammond,  Ind. 

I  Am  Reading  Room,  Los  Angeles, 
3  weekly  thru  Allied  Adv.  Agen- 
cy, Los  Angeles. 

Feldman  Petroleum  Co.,  Chicago  (gas 
station  chain),  7  weekly  sp,  thru 
Selviair  Broadcasting  System,  Chi- 
cago. 

KECA,  Los  Angeles 

J.  W.  Marrow  Mfg.  Co.,  Chicago 
(Mar-O-Oil),  weekly  t,  thru  Bag- 
galey, Horton  &  Hoyt,  Chicago. 


WMCA,  New  York 

J.  W.  Marrow  Mfg.  Co.,  Chicago 
(Mar-O-Oil  Shampoo),  6  weekly  t, 
13  weeks,  thru  Baggaley,  Horton  & 
Hoyt,  Chicago. 

Varady  of  Vienna,  Chicago  (cosmet- 
ics), 6  weekly  t,  13  weeks,  thru 
Baggaley,  Horton  &  Hoyt,  Chicago. 

Libby  McNeill  &  Libby,  Chicago  (100 
Foods),  3  weekly  t,  39  weeks,  thru 
J.  Walter  Thompson  Co.,  Chicago. 

Unity  School  of  Christianity,  Kansas 
City,  6  weekly  sp,  52  weeks,  direct. 

CKNX,  Wingham,  Ont. 

Veribest  Specialty  Co.,  Toronto  (soft 
drink  powders),  3  weekly  sa,  thru 
Tandy  Adv.  Agency,  Toronto. 

General  Calcium  Corp.,  Toronto  (Cli- 
max bug  kUler),  3  weekly  sa,  direct. 

Kelvinator  of  Canada,  London,  Ont., 
weekly  t,  direct. 

Darling  &  Co.,  of  Canada,  Chatham, 
Ont.,  (Tenderers),  3  weekly  t,  di- 
rect. 

CFRB,  Toronto 

O'Keefe's  Beverages  Ltd.,  Toronto,  5 
weekly  sp,  thru  A.  McKim  Ltd.,  To- 
ronto. 

Sterling  Products,  New  York  (Phil- 
lips face  cream),  3  weekly  sp,  thru 
Blackett-Sample-Hummert,  Chicago. 

Orange  Crush  Ltd.,  Toronto  (soft 
drinks),  weekly  sp.  thru  J.  Walter 
Thompson  Co.,  Toronto. 

KELD,  El  Dorado,  Ark. 

Stanback  Medicine  Co.,  Salisbury,  N. 

C.  (proprietary),  6  weekly  sa,  thru 

J.  Carson  Brantley,  Salisbury. 
Devoe  &  Reynolds,  New  York  (Pee- 

Gee  paint),   2  weekly  t,   thru  J. 

Stirling  Getchell,  N.  Y. 

WTMJ,  Milwaukee 

Leef  Bros.,  Minneapolis  (Spray- 
Brite),  30  sa,  thru  Gerald  Beskin 
Adv.  Agency.  Minneapolis. 

Jones  Bros.,  Chicago  (Venetian 
blinds),  13  sa.  thru  T.  R.  Bauerle 
Adv.  Agency,  Chicago. 

WKBN,  Youngstown 

Duquesne  Brewing  Co.,  Pittsburgh,  6 
weekly  sp,  thru  Walker  &  Down- 
ing, Pittsburgh. 

Standard  Oil  Co.  of  Ohio,  Cleveland, 
2  weekly  t,  thru  McCann-Erickson 
Cleveland. 


KMPC,  Beverly  Hills,  Cal.  a 

Red-E-Popt  Corn  Co.,  Los  AngelK  U 
(popcorn),  weekly  sp,  thru  Enil  I 
Brisacher  &  Staff,  Los  Angeles.  |  I 

White  Laboratories  Inc.,  New  Yo« 
(proprietary),  30  weekly  sa,  tbm  I 
William  Esty  &  Co.,  N.  Y.  1  1 

Imperial  Mutual  Life  Ins.  Co.,  Lod*! 
Angeles,  3  weekly  sp,  thru  W.  B.  I 
Boss  &  Associates,  Los  Angeles.  ^ 

Reynolds  Health  Foundation,  Los  An- 
geles (body  conditioning),  5  weekly 
sp.  thru  Allied  Adv.  Agency,  Los 
Angeles. 

Guaranty  Union  Life  Ins.  Co.,  Bev- 
erly Hills,  Cal.  (insurance),  6 
weekly  sp,  thru  Stodel  Adv.  Co., 
Los  Angeles. 

WOR,  Newark 

De  Forest  Training  Inc.,  Chicago, 
weekly  t,  thru  Presba,  Fellers  & 
Presba,  Chicago. 

New  Jersey  State  Council,  Trenton 
(eggs  and  milk),  5  weekly  sp,  thru 
Federal  Adv.  Agency,  N.  Y. 

John  Morrell  &  Co.,  Ottumwa,  la. 
(E  Z  Cut  Hash),  5  weekly  sp,  thm 
Henri.  Hurst  &  McDonald,  Chicago. 

Eaton  Paper  Corp.,  Pittsfield,  Mass., 
sp,  direct. 

WON,  Chicago 

Axton-Fisher  Tobacco  Co.,  Louisville 
(Spuds),  ta,  thru  Lawrence  C. 
Gumbinner  Adv.  Agency,  N.  Y. 

Kelly-Rand  Co.,  Chicago  (shampoo), 
weekly  sp,  thru  Selviair  Broadcast- 
ing System,  Chicago. 

WHO,  Des  Moines 

Chicago  Bedding  Co.,  Chicago,  3 
weekly  sp,  thru  Selviair  Bcstg.  Co., 
Chicago. 

Tim  Lake  Labs.,  Des  Moines  (Germ- 
ite),  3  weekly  so,  thru  United  Adv. 
Co.,  Des  Moines. 

WOAI,  San  Antonio 

Sinclair  Refining  Co.,  New  York,  39  ; 

sp.  thru  Federal  Adv.  Agency,  N.  Y.  ■ 

Oneida  Ltd.,  Oneida,  N.  Y.    (silver-  , 

ware),  t  series,  thru  BBDO,  N.  Y. 

KHJ,  Los  Angeles 

Axton-Fisher  Tobacco  Co.,  Louisville 
(Spud    cigarettes),    4   weekly  ta, 
thru  Lawrence  C.  Gumbinner  Adv.^ 
Agency,  N.  Y.  ' 

CHML,  Hamilton,  Ont. 

Canada  Packers  Ltd.,  Toronto,  (Maple  ,. 
Leaf  Soap  Flakes).  3  weekly  so, 
thru  E.  W.  Reynolds  &  Co.,  To- 
ronto. 

WNEW,  New  York 

Man  O'War  PubUshing  Co.,  Newt 
York,  12  weekly  sp,  52  weeks,  thrul 
Metropolitan  Adv.  Co.,  N.  Y. 

WFIL,  Philadelphia  j 

Quaker  Oats  Co.,  Chicago,  5  weekly! 
sp,  thru  MitcheU-Faust  Adv.  Agen-| 
cy,  Chicago.  | 


Uses  19  Hours  a  Week 

COMMUNITY  OPTICIANS 
Brooklyn  Inc.,  through  Common- 
wealth Adv.  Agency,  Boston,  has 
bought  19  hours  a  week  on  WMCA, 
New  York.  The  time  provides  for 
three  news  programs  daily,  seven 
days  a  week,  by  Garnett  Marks; 
two  shows  a  day,  six  days  a  week, 
by  Zeke  Manners  and  his  Gang; 
transcribed  daily  series,  Battle  of 
the  Bands,  with  Don  Kerr;  Street 
Forum  with  Joe  O'Brien;  Sports 
Resume,  daily  by  Dick  Fishell; 
Detective  Dramas,  weekly  by  the 
WMCA  stock  company;  Four  Aces 
Bridge  Court;  and  Dance  Parade. 
The  19-hour-a-week  contract,  which 
started  May  1,  is  for  52  weeks. 


WSLI  are  the  call  letters  issued  by 
the  FCC  for  the  new  local  station  in 
Jackson,  Miss.,  which  it  has  author- 
ized the  Standard  Life  Insurance  Co. 
of  the  South  to  erect  [Bboadcastino. 
May  1]. 


Drawn  for  Broadcasting  by  Sid  Hix 
"Very  Good,  Meadows,  You  May  Tune  in  the  'Lone  Ranger'  Now." 
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CC   Scrutiny  Is  Seen 
Mutual-CKLW  Relay 

CC  SCRUTINY  of  authority  to 
utual  Broadcasting  System  to  re- 
programs  to  CKLW  or  other 
anadian  stations,  was  indicated 
ti  a  letter  to  WJBK,  Detroit  lo- 
1,  in  response  to  a  protest  from 
at  station.  T.  J.  Slowie,  FCC 
retary,  in  a  letter  April  26  to 
mes  F.  Hopkins,  WJBK  mana- 
r,  said  FCC  records  do  not  re- 
eal  any  application  on  file  from 
lutual  requesting  extension  of  its 
luthority  to  send  programs  to  Ca- 
adian  stations.  He  added,  how- 
rer,  that  "when  such  an  applica- 
on  is  filed,  your  letter  will  be  as- 
Dciated  therewith  and  will  be 
rought  to  the  attention  of  the 
ommission." 

In  his  protest  [Broadcasting, 
[ay  1]  Mr.  Hopkins  alleged  nu- 

erous  activities  in  connection  with 
le  Detroit-Windsor  situation.  Re- 
srring  to  allegations  of  a  "lot- 
ay"  and  to  competition  with  De- 
'oit  commercial  accounts,  Mr. 
lowie  pointed  out  that  the  FCC 
as  "no  direct  supervision  over 
anadian  stations"  but  that  it 
loes  have  the  authority  to  grant 
'  refuse  authority  to  send  pro- 
rams  to  such  stations  for  broad- 
isting." 


ARK,  Little  Rock,  Ark.,  has  been 
ven  a  contract  to  record  80  fifteen- 
inute  discs  to  promote  Arkansas' 
irticipation  in  the  Xew  York  World's 
air  of  1939.  Designed  to  induce  con- 
ibutions  to  finance  a  large  Arkan- 
s  Exhibit  at  the  exposition,  the  plat- 
rs  will  be  broadcast  over  eight  sta- 
jiis  in  Arkansas. 


BASEBALL  broadcasts  on  WHK- 
WCLE,  Cleveland,  originate  in  a 
display  window  on  the  main  floor 
of  Terminal  Tower,  Cleveland,  at 
top  of  the  ramp  leading  to  the 
rapid  transit  system.  In  photo 
(1  to  r)  are  Pinky  Hunter  and 
Jack  Graney,  who  get  reports  from 
a  Western  Union  operator.  Gene- 
ral Mills  and  Socony-Vacuum  are 
sponsors  of  the  recreations  of  out- 
of-town  games  of  the  Cleveland  In- 
dians. Graney  formerly  played  with 
the  Indians. 


Allied  Mills  to  Place 

ALLIED  MILLS,  Chicago  (Kree- 
mex  pancake  flour) ,  which  use  10 
stations  last  winter,  will  make  plans 
in  late  June  for  radio  advertising 
to  start  this  fall.  Radio,  as  in  the 
past,  will  likely  be  confined  to  east- 
em  markets.  Morris  -  Schenker- 
Roth,  Chicago,  is  agency. 


WENT  are  the  call  letters  assigned 
by  the  FCC  for  the  new  station  it 
has  authorized  the  Elmira  (N.  T.) 
Star-Gazette,  a  Gannett  newspaper, 
to  construct  [Broadcasting,  May  1]. 


New  CBS  Rate  Card 

CBS  Rate  Card  No.  24,  effective 
April  1,  was  distributed  to  agen- 
cies and  advertisers  May  6  along 
with  a  new  brochure  titled  To 
Shrink  Space,  setting  forth  the 
14  new  stations  and  94  major  im- 
provements in  CBS  outlets  made 
since  August,  1937.  The  new  sta- 
tions listed  as  CBS  affiliates  are 
KARM,  Fresno;  KROY,  Sacramen- 
to; KGAR,  Tucson;  KIRO,  Seattle; 
KSFO,  San  Francisco;  WAPI, 
Birmingham;  WNBX,  Springfield, 
Vt.;  WGAR,  Cleveland;  WED  A, 
Evansville,  Ind.;  WRDW,  Augusta, 
Ga.;  KDAL,  Duluth;  WMFG,  Hib- 
bing,  Minn.;  WHLB,  Virginia, 
Minn.;  WBRK,  Pittsfield,  Mass. 
Also  listed  is  KGGM,  Albuquerque, 
N.  M.,  which  joins  the  network  on 
or  before  Sept.  1  of  this  year.  A 
description  of  each  station  and  its 
market  is  contained  in  the  bro- 
chure. The  rate  card  lists  113  sta- 
tions in  112  cities  with  the  day 
and  night  rates  for  each,  starting 
with  basic  and  broken  down  by 
available  supplemental  groups.  Not 
listed  as  yet  was  KOIL,  Omaha, 
which  recently  announced  its  in- 
tention of  severing  its  affiliation 
with  NBC-Blue  and  joining  CBS 
as  soon  as  arrangements  can  be 
made. 

ART  LINKLETTER,  radio  director 
of  the  1989  Golden  Gate  International 
Exposition,  to  be  held  on  Treasure  Is- 
land in  San  Francisco  Bay,  states  that 
more  than  $500,000  will  be  expended 
on  equipment  and  staff  for  the  Treas- 
ure Island  radio  and  public  address 
programs,  exclusive  of  talent.  The  lat- 
ter will  be  sponsored  by  exhibitors  and 
governments  as  well  as  by  the  Expo- 
sition directly. 


Fniit  Extract  Test 

NESBITT  FRUIT  PRODUCTS, 
Los  Angeles,  using  radio  for  the 
first  time,  to  introduce  Mak-A- 
Quart,  orangeade  base,  to  the  con- 
sumer market  on  June  6  will  start 
a  13-week  test  campaign  using 
twice  weekly  participation  in  Jane 
Weaver's  Home  Forum  on  WTAM, 
Cleveland.  Agency  is  Mayers  Co., 
Los  Angeles. 


Blind  Cleaner  Testing 

SEE-MORE  Products  Co.,  Chica- 
go (Venetian  blind  cleaner)  has 
started  test  announcements  on  the 
What's  New  in  Milwaukee  pro- 
gram, 11-11:30  a.  m.,  on  WTMJ, 
Milwaukee.  Samples  are  given  on 
request.  If  test  proves  successful 
other  stations  may  be  added  about 
July.  T.  R.  Bauerle  Adv.  Agency, 
Chicago,  has  the  account. 


UIQLTER  BIDDICK 

COMPANY 


/ 


o 


LOS  ANGELES 
SAN  FRANCISCO 
SEATTLE 


To  the  listeners  in  the  St.  Louis  area  that  phrase  has  the 
same  significance  as  the  word  "Sterling"  on  silver — ^THE 
BEST  IN  RADIO.  And  the  advertisers  taking  advantage 
of  our  enviable  position  are  getting  big  returns.  So  be  sure 
to  investigate  what  KWK  has  to  oflFer  before  signing  your 
next  contract.  ^ 

NOMAS    PATRICK  Incorporated 

HOTEL  CHASE      ST.  LOUIS,  MO. 

REPRESENTATIVE  -  PAUL  H.  RAYMER  CO. 
W  YORK  CHICAGO  SAN  FRANOSCO 
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BOWEY's  Inc..  Chicago  (Dairi-Rich) 
upon  the  resumption  of  Standard 
Time  in  September,  will  return  with 
Terry  d  the  Pirates  on  all  basic  XBC- 
Blue  stations  in  the  eastern  time 
zone,  using  transcriptions  on  the  re- 
mainder of  the  basic  Blue  outlets,  ac- 
cording to  H.  L.  Hulsebus,  vice-presi- 
dent of  Stack-Goble  Adv.  Agency, 
Chicago,  handling  the  account.  Xet- 
work  show  will  be  broadcast  thrice 
weekly  at  5:15-5:30  p.  m.  (EST). 

GENERAL  MILLS,  Minneapolis 
(AYheaties),  on  May  6  assumed  spon- 
sorship for  22  weeks  of  the  WHN 
Original  Amateur  Hour,  which  re- 
cently marked  the  beginning  of  its 
fifth  year  on  the  air.  The  program, 
previously  sponsored  by  Procter  & 
Gamble  for  Oxydol,  is  now  heard  Fri- 
days at  8-9  p.  m.,  through  Blackett- 
Sample-Hummert,  Chicago. 

GIBBS  &  Co.,  Chicago  (Betty  Bree 
cosmetics),  has  started  a  quarter- 
hour  series  on  W'TM.J,  Milwaukee, 
featuring  Ed  Thompson,  radio  editor 
iif  the  Milwaukee  Journal,  in  Around 
the  Dial  which  gives  intimate  glimpses 
of  radio  personalities.  Ruthrauff  & 
Ryan,  Chicago,  is  agency. 

NATIONAL  Poster  Stamp  Society, 
Chicago,  now  placing  through  James 
R.  Lunke  &  Associates,  Chicago,  has 
started  a  weekly  juvenile  program. 
The  Mysterious  Dr.  Mikalin,  on 
WMAQ.  that  city.  It  may  be  ex- 
tended to  other  stations  next  fall. 

CALIFORNIA  PACKING  Corp., 
San  Francisco,  in  a  10-week  campaign 
for  Angostura  sardines,  is  using  par- 
ticipation five  times  weekly  in  House- 
wives Protective  League  on  KNX, 
Hollywood.  Agency  is  McCann-Erick- 
sou,  San  Francisco. 

RADIO  MARVEL  GUITAR  Co., 
Chicago,  has  started  three  weekly 
spot  announcements  on  WLS.  Chica- 
go. If  other  stations  are  added,  they 
will  be  confined  to  rural  markets, 
according  to  T.  R.  Bauerle  Adv. 
Agency.  Chicago,  in  charge  of  the  ac- 
count. 

HOP  GOLD  BREWING  Co..  Seattle 
(beer)  has  named  Ruthrauff  &  Ryan, 
Seattle,  to  handle  its  advertising.  A 
series  of  IS  one-minute  dramatized 
transcriptions  cut  by  RCA-Chicago. 
will  start  June  1  on  about  eight  sta- 
tions in  the  Pacific  Northwest.  Ruth- 
rauff &  Ryan's  Chicago  office  will 
handle  the  placements. 

GENERAL  TIRE  &  RUBBER  Co., 
Akron,  on  April  25  started  sponsor- 
ship of  Courthouse  Reporter  on 
W.JJD.  Chicago.  The  program  is 
broadcast  Monday  through  Friday 
from  11:15-11:30  a.  m.,  preceding  the 
broadcast  of  court  cases  dealing  with 
auto  drivers"  misdemeanors.  In  con- 
junction with  the  broadcasts  General 
is  conducting  an  intensive  safety  cam- 
paign in  Chicago.  D'Arcy  Adv.  Co., 
St.  Louis,  is  agency. 

ROLEX  WATCH  Co.,  Toronto,  was 
to  start  a  twice  weekly  dramatic 
one-minute  spot  campaign  about  May 
15  to  run  to  end  of  year  over  13  Ca- 
nadian stations.  Account  is  handled 
by  E.  W.  Reynolds  &  Co.,  Toronto. 

NATIOXAL  DRUG  &  Chemical  Co. 
of  Canada.  Montreal  (Gin  pills)  has 
started  15-minute  live  talent  shows 
three  times  weekly  on  CFCF,  Mon- 
treal;  CKAC.  Montreal;  CFRB.  To- 
ronto ;  CKCR,  Kitchener,  and  six 
times  weekly  on  CKTB.  St.  Cath- 
erines. Out.  Spot  announcements  have 
been  started  on  12  stations  through- 
out Canada  on  a  daily  or  more  fre- 
quent basis.  A  test  news  broadcast 
has  been  started  six  times  weekly 
over  CKGB,  Timmins,  Ont.  A.  Mc- 
Kim  Ltd.,  Toronto  and  Montreal, 
handles  the  account. 


WITH  a  75-piece  junior  naval 
militia  band  as  part  of  the 
show,  WHN,  New  York,  staged 
a  celebration  May  6  welcoming' 
Wheaties  as  the  new  sponsor  of 
its  Amateur  Hour,  original  m.  c. 
of  which  was  Major  Bowes.  Above 
are  Jim  Moran,  New  York  sales 
manager  for  Wheaties,  and  Al  Si- 
mon, publicity  director  of  the  sta- 
tion, leading  the  parade. 


MASSEY-HARRIS  Co..  Toronto 
(farm  implements)  is  running  weekly; 
live  talent  shows  on  CJRM.  Regina, 
and  CFQC,  Saskatoon,  and  transcrip- 
tion programs  on  CFCX.  Calgary, , 
and  CJCA.  Edmonton.  Accounts  were 
placed  direct  through  the  local  agents. 
Dependent  on  the  crop  conditions  dur-; 
ing  the  latter  part  of  May,  will  be  a, 
summer  and  fall  radio  campaign. 

LIBBY,  McXEILL  &  LIBBY  of 
Canada,  Chatham,  Ont.  (condensed 
milk)  has  started  a  thrice-daily  26- 
week  schedule  of  spot  announcements 
over  CKSO.  Sudburv ;  CJKL.  Kirk- 
land  Lake;  CKGB.  Timmins;  CJCB 
Sydney.  McConnell.  Baxter  &  East- 
man, Toronto,  placed  the  account. 

FACTO  SALES  Corp.,  Jamaica,  N 
Y..  has  signed  a  13-week  contract  wit! 
WMCA.  Xew  York,  for  a  program  t( 
be  heard  at  11  p.  m.  to  12  :30  a.  m 
each  Tuesday.  The  product  promotec 
is  Facto,  a  game  said  to  resemble  Bin 
go  and  Twenty  Questions.  The  seriei 
which  began  May  10,  is  placed  direct 

RADIO  COLLEGE  of  Canada,  To 
ronto,  has  two  to  three  daily  an 
nouucements  during  May  on  CKX5 
Wingham;  CKPC.  Brantford 
CFRC.  Kingston;  CKBI.  Prince  Al 
bert;  CFPL,  London;  CFQC.  Saska 
toon;  CFLC.  Prescott ;  CFCO.  Cha 
tham ;  C.JGX,  Yorkton.  Account  wa, 
placed  through  Xorris  Patterson  Ltd 
Toronto. 

Agency  Appointments 

AMERICAN'  AIRLIXES  Inc..  Chi 
cago.  to  Ruthrauff  &  Ryan.  Chicago 

AM  ERIC  AX  Cranberry  Exchange 
Xew  York,  to  BBDO.  N.  Y. 

BENEFICIAL  MANAGEMEN' 
Corp.,  Newark  (financial),  to  Blacl 
ett-Sample-Hummert  Inc.,  Xew  Yorl 

CAL-JUICES  Inc..  Anaheim,  Ca 
(canned  citrus  juices),  to  Dana  Jone 
Co.,  Los  Angeles. 

JOSEPHIXE  Culbertson  Cosmetic, 
Xew  York,  to  Gussow,  Kahn  &  Co. 

H.  P.  HOOD  &  Sons  Inc.,  Bosto 
(milk),  to  Harold  Cabot  &  Co.,  Bo; 
ton. 

ILLXO  XU-EXAMEL  Products  Cc 
Chicago  (paint),  to  Malcolm-Howai 
Adv.  Agency,  that  city. 

KELLOGG  Co..  Battle  Creek  (Whe! 
Krispies).  to  Hays    MacFarland  ' 
Co..  Chicago. 

KELLY  DRY  Ginger  Ale  Co.,  Xf 
York,  to  Brandt  &  Brest.  X.  Y.  M 
dia  plans  not  complete. 

LARUS  &  Bros.  Co..  Richmoi 
(Edgeworth  tobacco.  Domino  ciga 
ettes),  to  Cecil,  Warwick  &  Legle 
X'ew  York. 

MILLER  BREWING  Co..  Milwa 
kee.  ceases  advertising  through  Roch 
Williams  &  Cuunyngham.  Chicag 
after  May  1. 
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k  (_)LLY-0    Corp..   Chicago  (canned 

Klk  shake),  to  Mitchell-Faust  Co., 
licago. 

lATIOXAL    Poster    Stamp  Society 

■ James  R.  Liinke  &  Associates.  Chi- 
go. 

pIL-OFF  Co..  Glendale.  Cal.(clean- 
|r).  to  Hillman-Shane  Adv.  Agency, 
t>s  Angeles. 

ITAXDARD  BRANDS  of  Califor- 
ia  (Royal  baking  powder)  to  Mc- 
hun-Erickson.  San  Francisco. 
ilHAM  Inc..  Chicago  (proprietary). 
J  Malcolm-Howard  Adv.  Agency, 
jat  city. 

iiOP  GOLD  Brewing  Co.,  Seattle,  to 
iithrauff  &  Ryan.  Seattle. 


ITH  19  southern  California  firms 
■ipresented,  the  Association  of  Radio 
tanscription  Producers  of  Holly- 
pod,  recently  organized,  on  May  3 
iDsed  its  charter  membership.  Charles 
Pyle,  president  of  the  organization 
iiid  also  head  of  Radio  Transcription 
l).  of  America,  Hollywood,  following 
:lie  meeting  stated  that  the  formation 
this  group  is  an  imjjortant  step 
iward  stabilizing  the  transcription 
Idustry.  Reiterating  his  statement 
iade  several  weeks  ago,  he  said  that 
is  association  will  coordinate  with 
jher  transcription  groups  in  raising 
|e  standards  of  the  industry  and  in 
Drkiug  out  problems  of  common 
!terest. 

IBC  Thesaurus  is  offering  to  sub- 
ribers  two  new  programs,  Aloha 
■ind,  consisting  of  authentic  native 
lawaiian  music,  and  a  special  patri- 
ic  feature  for  use  on  Flag  Day, 
me  14.  Thesauraus  recordings,  made 
^  Xew  York,  are  being  used  in  the 
^aillipines  to  sell  American  products, 
cording  to  Thomas  R.  Wortheu. 
auager  of  KZRM,  Manila.  Cur- 
Intly  three  American  advertisers 
■  e  using  the  transcriptions  on  that 
iiation :  Chas.  H.  Phillips  Co.,  R.  L. 
Hatkins  Co.  (Dr.  Lyons  toothpow- 
jlr),  and  the  Borden  Co. 

/3XTIXEXTAL  Radio  Productions 
:ls  been  organized  by  Louis  Laemmle 
:id  H.  A.  Wohl,  with  temporary 
adquarters  at  IBll  Vista  Del  Mar 
re.,  Hollywood.  Firm  will  produce 
;ith  live  talent  and  transcribed  shows 
id  has  under  production  four  pro- 
ams  which  are  being  cut  by  Radio 
ecorders  Inc.,  Los  Angeles. 

I^ERTEXS  &  PRICE,  Los  Angeles 
Tianscription  concern,  has  appointed 
^e  following  new  regional  representa- 
'  -es :   Charles  Michelson,  545  Fifth 
e.,  Xew  York,  in  charge  of  the  At- 
;:utic  seaboard;  Coughlin  &  Co.,  505 
:ichigan    Blvd.,    Chicago,    the  Mid- 
■ist  and  W.  Dewey  De  Flon,  Colo- 
do    Springs,   the   Rocky  Mountain 
3  ates.   Firm  has   sold   The  Sunday 
aijers,  biblical  discs  serial  to  Halifax 
erald,  on  CHXS,  Halifax,  X.  S., 
nfiru  All  Canada  Radio  Facilities ;  Les- 
C*  »r  E.  Brew,  Auburn,  X'.  Y.  (funeral 
jreetor),  on  WMBO,  that  city  ;  Mor- 
js  Ice  Co.,  Jackson,  Miss,  (refrigera- 
rs),  on  WJDX.  that  city. 
EORGE  H.  FIELD  has  joined  the 
0/  Charles  Michelson,  Xew  York, 
*•  anscription  agent,  and  will  handle 
iddle  Atlantic  station  sales. 
DLLOWIXG  removal  of  its  home 
dee  to  Chicago,  Atlas  Radio  Distri- 
cting Corp.,  transcription  firm,  has 
)j,;-ened   Xew   York   offices   at  60  E. 
■jliid  St.  Harold  Stretch  Jr..  formerly 
the  sales  staff  at  WHX,  Xew  York, 
in  charge. 

n[ 

aS  jEARD  on  WGX,  Chicago,  for  the 
^iist    two    and    a    half    years,  Quin 
^an  s  Marriage  License  Bureau  Ro- 
•wces  on  May  16  expands  to  a  na- 
tional Mutual  network.  The  program, 
jj^ter  May  22,  will  be  heard  Mondays, 
ednesdays  and  Fridays  at  3  p.  m. 


WFBR  GOES  TO 
THE  RACES! 

Baltimore's  No.  1  showmanship  station  not 
only  broadcasts  the  races --but  sells  'em! 

Exclusively  on  WFBR: 

"THE  PREAKNESS"  . MAY  14th 

Sold  to:  AMERICAN  OIL  CO. --3  hours  (2:30  to  5:30  P.  M.) 
Fed  to  WRC  in  Washington,  D.  C. 

4:45  to  5:15  P.  M.  fed  to  the  entire  Eastern  NBC  Red  Network. 
Described  by  Clem  McCarthy. 

Exclusively  on  WFBR: 

PIMLICO  PRESS  -  BOX- Daily  1145  a.  m. 

Sold  to:  7-UP 

VOICE  OF  PIMLICO  .Daily4:30P.M 

Sold  to:  7-UP 

Two  daily  features  direct  from  the  Pimlico  Race  Track. 
Exclusively  on  WFBR: 

THE  PREAKNESS  BALL-  -Fed  to  NBC  Red  Network. 

The  party  of  the  week,  covered  by  "LIFE  GOES  TO  A  PARTY". 

Exclusively  on  WFBR: 

THE  MARYLAND  HUNT  CUP -april  30th 

The  classic  of  cross  country  races.  Described  by  Clem  McCarthy. 
Fed  to  NBC  Red  Network. 


iNBALtimORE 

THEY  LISTEN  TO- 

y/""^  National  . 
/      Representatives:  ^fck 

 1  EDWARD  RETRY  &  CO.   ^ 

111 

r" 

u  r 

^^^^H     HEW  TORK    •  C 
^^^^^^  FRANCIS 
^^^^^^^^  DHROIT 
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Disc  Service  for  Agencies 
Started  by  Radio  Events 

RADIO  EVENTS,  New  York  pro- 
duction and  transcription  firm,  has 
started  a  special  service  for  agen- 
cies with  clients  desiring  to  use 
only  a  limited  number  of  stations 
in  any  area.  On  a  per-station 
basis,  the  new  ser%'ice  provides  a 
custom-built  transcription  series 
with  the  proviso  that  clients  con- 
tract for  a  minimum  of  10  sta- 
tions and  release  the  program  for 
general  sale  outside  the  ten-itory 
for  which  they  reserve  rights. 

According  to  Joseph  M.  Koehler, 
president  of  Radio  Events,  eight 
agencies  have  thus  far  signed  for 
the  new  service.  Of  the  new  pro- 
grams he  said,  "This  new  service 
should  raise  the  level  of  sponsored 
transcriptions,  for  where  agencies 
in  the  past  had  to  purchase  a 
standard  library  feature  when  they 
had  a  client  with  a  limited  budget, 
they  will  now  be  able  to  present 
just  the  program  which  their 
tests  reveal  will  pull." 


Coulter  Heads  Workshop        Coughlin's  Next  Series 


DOUGLAS  COULTER,  assistant 
CBS  program  director,  has  been 
named  director  of  the  summer  ses- 
sion of  the  New  York  U.  Radio 
Workshop  for  a 
six-week  term  be- 
ginning July  5. 
Associated  with 
Mr.  Coulter,  who 
for  12  years  was 
vice-president  in 
charge  of  radio 
for  N.  W.  Ayer 
&  Son,  will  be 
staff  members  of 
Mr.  Coulter  CBS  and  NBC. 
Lecturers  will  include  Earl  McGill, 
casting  director  of  CBS;  Max 
Wylie,  CBS  script  director;  Lewis 
Titterton,  manager  NBC  script  di- 
vision; Robert  S.  Emerson,  CBS 
production  assistant,  and  William 
A.  Wheeler,  production  director  of 
Educational  Radio  Project.  Roy 
Durstine,  president  of  BBDO,  and 
Paul  Whiteman  will  give  special 
lectures. 


HAVING  recently  completed  his 
winter  broadcast  series,  Father 
Coughlin  has  signed  a  contract 
with  Aircasters  Inc.,  Detroit  agen- 
cy, headed  by  Stanley  Boynton,  for 
a  new  series  to  begin  next  Nov.  6. 
It  will  run  30  weeks  and,  as  in 
the  last  series.  Father  Coughlin 
will  be  heard  Sundays  from  4  to 
4:30  p.  m.  More  than  60  stations 
will  be  lined  up  for  the  indepen- 
dent hookup. 


Bugler  Adding 

BROWN  &  WILLIAMSON  Tobac- 
co Co.,  Louisville  (Bugler  cigar- 
ette tobacco),  sponsoring  the  Plan- 
tation  Party  on  WLW,  Cincinnati, 
since  April  9,  on  May  7  added 
WGN,  Chicago.  Other  Mutual  sta- 
tions may  be  added  later.  Planta- 
tion Party  is  broadcast  Saturdays 
9:30-10  p.  m.  (CDST)  from  the 
Cincinnati  Music  Hall  Auditorium. 
Russel  M.  Seeds  Co.,  Chicago,  is 
the  agency. 


Keep  I^out  Skltt  on  . 

It  won't  be  long  now  before  you'll  see  the  most 
amazing  field  strength  survey  in  the  history  of 
radio.  It's  really  something  to  talk  about.  Watch 
for  it  in  the  mails  soon. 


KFYR 


The  Regional  Station  With  the  Cleared  Channel  Coverage 
Meyer  Broadcasting  Company  •  Bismarck,  N.  Dak. 

GENE   FURGASON   AND    COMPANY — NATL.  REPRESENTATIVES. 


HEADLINER  of  the  Detroit  poet 
Edgar  Guest's  It  Can  Be  Done  pro- 
gram for  Household  Finance  Corp., 
on  CBS  May  11  was  Leo  Fitz- 
patrick,  veteran  broadcaster  and 
dynamic  ex-president  of  NAB,  who 
participated  in  a  dramatized  ver-; 
sion  of  his  association  with  WJR/ 
Detroit,  of  which  he  is  general 
manager.  "Fitz"  came  to  Detroit' 
in  1925  from  WDAF,  Kansas  City 
where  he  was  original  announcei  i 
for  the  famous  old  Nighthawkf 
Inset  photo  shows  Edgar  Guest. 


WLW,  WSAI  Now  Feed 
12  Network  Production^ 

TWELVE  network  production; 
now  originate  at  WLW  and  WSA: 
Cincinnati,  with  the  addition  o: 
five  new  shows  to  the  M  u  t  u  a 
coast-to-coast  hookup.  The  nev 
shows  include  Musical  Steeplechase 
featuring  Josef  Cherniavsky  an( 
his  orchestra  in  a  musical  guess 
ing  game;  Memory  Bouquet,  pre 
senting  Vicki  Chase,  soprano,  witl 
William  Stoess  and  the  orchestra 
State  Fair,  novelty  carnival  witl 
Hugh  Cross  and  his  Pals,  thi 
Brown  County  Revelers,  Judy  Del 
and  the  Novelty  Aces;  Salute  ti 
the  Cities,  WLW  educational  se 
ries  oifering  August  Schaefer  an 
the  Crosley  Military  Band  with  Al 
len  Franklin  as  parade  marsha 
and  narrator,  and  the  Internatiov. 
al  Liars  Fraternity  featuring  top 
pers  in  prevarications  against  ; 
background  of  novel  sound  eff'ect 
and  music  directed  by  Williaii 
Stoess. 

WLW  feeds  three  more  shows 
Mutual  and  two  to  NBC.  Renfr~ 
Valley  Barn  Dance,  Theater  Di 
gest,  and  True  Detective  Myster 
ies.  To  NBC  goes  Vocal  Varietiet 
featuring  the  Smoothies,  the  De 
Vore  Sisters  and  a  vocal  chorus 
directed  by  William  Stoess,  an^ 
Josef  Cherniavsky's  Musical  Cam 
era,  originating  i  n  Cincinnati' 
Emery  Auditorium. 

WSAI  feeds  two  programs  t 
Mutual.  They  are  Schemes  Tha 
Skin,  Better  Business  Bureau  edu 
cational  series,  and  Charlie  &  Jan 
Entertain,  featuring  Charles  Dam 
ei'on  and  Jane  Gerrard. 


FTC  Cites  Phihp  Morris 

PHILIP  MORRIS  &  Co.,  Ne-> 
York,  has  been  charged  by  th 
Federal  Trade  Commission  wit 
unfair  competition  in  selling  ciga 
rettes  allegedly  packed  and  assem 
bled  so  as  to  involve  a  lotter; 
scheme. 
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IGH  CROSBY,  who  recently 
jied  Arthur  Kiulner  Inc..  Xew  York, 
service  the  Pan  American  Coifee 
ustries  account,  has  resigned  to 
Lime  a  vice-president  of  the  Gard- 
Adv.  Co.,  Xew  York.  Mr.  Cros- 
was  formerly  with  Blackett-Sam- 
Hummert.  Chicago,  as  account  ex- 
jtive  for  General  Mills. 

ITH  HOOPER  LARISSOX  has 
lied  Campbell-Ewald  Co.  of  Xew 
i'k.  to  work  on  the  account  o"f 
try  Pickford  Cosmetics. 

fJlB  WHEELOCK  Co.,  Philadel- 
a,  will  open  a  Xew  York  office  at 
Lexington  Ave.  in  charge  of 
|ph  K.  Strassmau,  vice-president. 

iCK  GUXX.  formerly  on  the  ra- 
j  staff  of  J.  Walter  Thompson  Co.. 
icago.  as  a  producer  has  joined 
thrauff  &  Ryan,  Chicago,  in  a  sim- 
capacity.  .John  Denison  has  been 
(led  to  the  Ruthrauit  &  Ryan  radio 
;iting  staff. 

"MUXD  (Tiny)  RUFFXER,  Hol- 
"ood  radio  manager  of  Ruthrauff 
rivvan,  will  be  guest  speaker  at  the 
;  "Francisco  Adv.  Club  May  25.  His 
ject  will  be  "The  Growth  of  Ra- 
I  Advertising". 

:  A.  WADE,  head  of  Wade  Adv. 
3  ncy,  Chicago,  was  in  Hollywood 
several  days  during  early  May  on 
i.o  business. 

CKER  ADV.  AGEXCY  and  Har- 
,F.  Pursell  Co.,  Detroit,  have  con- 

Kated  under  the  name  of  Adver- 
g  Associates,  with  offices  in  the 
(hid  Scott  Bldg.  Principals  are 
irles  F.  Rosen,  formerly  of  Brooke, 
''th  &  French ;  Milton  M.  Decker 
Harold  F.  Pursell. 

ItLIAM  PHILLIPS,  of  J.  Walter 
mpson  Co.,  Hollywood,  and  Sarah 
.•enia  Xorth,  receptionist  of  Ruth- 
-ff  &  Rvan,  that  citv,  were  married 
I  il  30.  ' 

lATIXGTOX  CRAMPTOX,  radio 
ctor  of  Wm.  Esty  &  Co..  Xew 
k.  resigned  April  30.  Mr.  Cramp- 
who  was  in  Hollywood  with  the 
'v  Oakie  show  for  Camel  cigarettes 
winter,  has  not  announced  future 


liIX  S.  DAVIDSOX  has  resigned 
■a  the  radio  department  of  .7.  M. 
^hes  Inc.,  Xew  York,  to  join  Fed- 
'  Adv.  Agency. 

|lX  WIGGIX,  of  the  radio  produc- 
'    staff  at  Pedlar  &  Ryan,  X'ew 
■k,  resigned  May  6  and  will  spend 
summer  writing  at  his  farm  in 
Hampshire. 

'■^D  JOXES.   acting  West  Coast 
icity  director  of  Young  &  Rubi- 
.  Hollywood,  and  Jean  Simpson, 
li'yt.  Louis,  were  married  April  30. 

JflRAY  CARPEXTER,  spot  time 
for  Compton  Adv.  Inc.,  Xew 
k,  and  Harriet  Lang,  also  of  the 
icy,  were  married  April  23. 

\WERS  &  TRUX"K  Advertising, 
ver  agency,  has  organized  a  radio 
rtment  under  the  direction  of 
1  Graham. 

rlOTHY  DUXCAX,  for  two  years 
iales  promotion  executive  in  the 
irtising  department  of  Montgom- 
Ward  &  Co.,  Chicago,  has  joined 
j.pton  Adv.  Inc..  Xew  York,  as 
writer  and  script  writer. 

TSOX  HUMPHREY,  radio  pro- 
r  of  the  Leon  Livingston  Agency, 
Francisco,  and  Barbara  Burras, 
^ss,  formerly  on  the  staff  of  KGW, 
land,  Ore.,  were  married  recently. 

^RLES  L.  BURXS  &  Associates, 
eland,  has  moved  to  1243  Rock- 
Ave. 

^FT  Adv.  Agency,  Minneapolis, 
moved  to  1010  Second  Ave. 


Y  &  R  Radio  Changes 

CARLOS  FRANCO,  network  time 
buyer  of  Young  &  Rubicam,  New 
York,  has  been  appointed  to  take 
charge  of  the  talent  department  in 
addition  to  his  present  duties.  He 
succeeds  William  R.  Stuhler,  who 
recently  resigned  to  join  A.  &  S. 
Lyons,  and  is  assisted  as  talent 
buyer  by  Therese  Lewis.  At  the 
same  time,  Pat  Weaver,  who  has 
been  a  producer,  was  made  man- 
ager of  the  radio  department,  and 
Fred  Wile  was  named  as  his  as- 
sistant. 


MRS.  BABB  NAMED 
KASTOR  DIRECTOR 

MRS.  ELIZABETH  BABB,  with 
H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago,  for  two  years  as  assistant 
to  Edward  Aleshire  and  Gordon 
Cooke,  radio  directors,  has  been 
named  radio  director.  She  succeeds 
Mr.  Cooke,  who  joined  the  agency 
Nov.  18,  1937.  As  radio  director, 
Mrs.  Babb  will  have  charge  of  pro- 
duction, spot  placements  as  in  the 
past  being  handled  by  Howard  H. 
Hudson,  in  charge  of  media.  J.  F. 
Seehof,  vice-president  for  three 
years,  supervises  all  copy  includ- 
ing radio. 

Edward  Davis,  for  19  years 
a  manufacturer's  representative  in 
the  confectionery  material  supply 
field,  has  joined  the  agency  as  vice- 
president  in  charge  of  new  busi- 
ness. 

W.  C.  Nichols,  with  the  agency 
since  the  first  of  the  year,  has 
been  named  market  research  di- 
rector. Mr.  Nichols  was  advertis- 
ing manager  of  the  James  S.  Kirk 
Soap  Co.,  Chicago,  for  six  years, 
and  marketing  and  merchandise  di- 
rector for  College  Inn  Food  Prod- 
ucts, Chicago,  for  three  years. 
Miss  Yetive  Brown,  radio  copy- 
writer with  Lord  &  Thomas,  Chi- 
cago, has  joined  the  Kastor  agency 
in  a  research  capacity. 


EDGAR  G.  SISSOX  Jr..  radio  di- 
rector of  Lord  &  Thomas,  X'ew  York, 
for  the  last  two  years,  on  June  1 
will  resign  to  join  the  radio  depart- 
ment of  Pedlar  &  Ryan  to  work  with 
Gregory   Williamson,    radio  director. 


HAROLD  KEMP,  recently  with  the 
Hollywood  office  of  Rockwell-O'Keefe. 
and  previously  with  XBC.  has  joined 
the  radio  department  of  Stack-Goble 
Adv.  Agency,  Xew  York. 


ESMOXD  P.  O'BRIEX  has  joined 
Fulton,  de  Garmo  &  Ellis  Inc..  Xew 
York  agency,  as  vice-president. 


Midwest  Advertisers, 
Agencies,  Stations, 
Educational  Institutions 

Phone  or  wire  your 
recording  needs  to : 


PRESTO'S 


Midwest  Factory 
Representative 


"Write  for  details  on  our  new  16" 
Portable  Transcription  Playback 
Unit.  (AC-DC  dual  speed) 


BROCK-FORSYTHE  CO. 

540  N.  MICHIGAN  AVE. 
CHICAGO     •  ILL. 

SUPERIOR  7047  -  7048 
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You  may  find  yourself  in 
this  fix  tomorrow  ♦   ♦   o  ♦ 

A  last  minute  program  offered  you  at  the  busiest  time  in  the 
evening  schedule.  You  may  have  to  waste  hours  trying  to  shift 
programs  around  or  lose  several  hundred  dollars  in  extra 
revenue. 

Political  campaigns,  now  getting  under  way,  will  add  to  the  con- 
fusion at  your  station  with  requests  to  clear  half  or  three  quarter 
hour  periods  for  political  speakers  .  .  .  orders  to  relay  delayed 
broadcasts  to  other  stations. 

You  might  as  well  install  a  Presto  recorder  now 
and  be  prepared  to  collect  the  extra  money  that 
comes  in  election  year. 

With  a  Presto  recorder  you  can  shift,  delay,  rearrange  programs 
at  will  ...  fit  extra  programs  into  any  open  spot  in  the  schedule 
.  .  .  broadcast  them  regardless  of  when  they  come  to  you. 


Two  Presto  t^^pe  6-D  recording  turntables  and  one  type  85-E 
equalizing  amplifier  will  enable  you  to  record  and  play  tran- 
scriptions continuously  for  an  hour,  or  more  if  necessary.  The 
equipment  is  portable.  It  may  be  used  in  your  control  room  to 
record  from  the  wire  lines  or  from  your  studios  or  it  may  be 
used  outside  the  studio  with  your  regular  remote  equipment. 

Chances  are  that  the  Presto  installation  will  pay 
for  itself  before  election  day.  And  you  can  pay 
for  it  as  it  makes  money  for  you, 

ASK  FOR  DETAILS  OF  OUR  MONTHLY  PAYMENT  PLAN 


PRESTO 


147  W.  19th  Street 


RECORDING 
CORPORATION 

NEW  YORK  CITY,  N.  Y. 
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THE  PICK  OF  THE 

RADIO 

STATIONS  IN  WESTERN  CANADA 


c 


In  Western  Canada  — 
all  these  stations  are 
C.B.C.  basic  outlets. 


Manitoba 


CKY  Winnipeg 

is  western  Canada's  Most 
Powerful  Station 

and 

CKX  Brandon 

completes  the  Manitoba 
radio  coverage. 


Saskatchewaii 


The  people  listen  to  — 
CKCK  Regina 


Alberta 


These  three  stations  afford 
the  only  100%  coverage. 

CJCA  Edmonton 

CFAC  Calgary 
CJOC  Letlibridge 


OPYRIGHTED  musical  con- 
test program  called  Synco- 
pated Riddles  has  started  on 
KMO,  Tacoma,  Wash.  Each 
program  is  built  around  an  idea 
to  which  clues  are  given  in  the 
musical  selections  played.  For 
example,  listeners  write  in  the 
total  of  numbers  in  selections  like 
Three  Little  Words,  Forty-Second 
Street,  Two  Ciffarettes  in  the  Dark, 
When  You  and  I  Were  Seventeen, 
etc.,  played  on  the  program.  Dailv. 
weekly  and  monthly  prizes  are  giv- 
en by  participating  merchants.  The 
series  averages  1,000  letters  week- 
ly, says  KMO. 

For  the  Sick 

TWO  new  programs  for  sick  people 
have  started  on  WHK,  Cleveland. 
One  series  is  called  the  Health 
News  Reporter,  consists  of  talks  on 
medical  science  and  the  retention 
of  good  health.  The  other  is  a  five- 
weekly  series  of  musical  shows  for 
shut-ins.  Local  Anti-Tuberculosis 
League  quizzes  sick  folk  about  the 
programs  they  like,  the  music  they 
want. 

Agricultural  Daily 

WRITTEN  around  some  prominent 
local  or  national  person  who  was 
born  on  a  farm,  a  new  series  called 
Agricultural  Daily  has  started  on 
25  Mutual-Don  Lee  stations  on  the 
Coast.  Harold  Bratsberg  gives 
market  and  weather  reports,  late 
news  flashes. 

Big  Town 

ORIGINATING  from  a  local  hotel 
lobby,  a  new  series  called  Today's 
Traveler  has  started  on  WMCA, 
New  York,  featuring  F  r  a  n  k  i  e 
Basch  and  Martin  Starr  in  inter- 
views with  visitors  to  the  big  town. 
Asked  what  brought  them  to  New 
York,  what  interested  them  most, 
the  visitors  relate  antics  that  cre- 
ate much  humor,  says  WMCA. 

^  ^ 

Batter  Up! 
SANDLOT  baseball  stars  are  in- 
terviewed weekly  on  WCBD,  Chi- 
cago, during  a  series  called  The 
Ladder  of  Fame.  The  kids  are  ques- 
tioned by  Bill  Harley,  local  base- 
ball coach,  on  the  fine  points  of 
the  game.  Scores  of  big  league  and 
semi-pro  games  are  included  on  the 
program. 

*     *  * 

For  Vacationists 

ADVICE  to  vacationists  is  given 
on  a  thrice  weekly  series  called 
Travel  Man  on  WNEW,  New  York. 
Listeners  are  told  the  best  routes 
and  road  conditions,  what  to  see, 
how  much  each  trip  will  cost. 


fufu&f  PROGRAMS 


Who's  In  Town? 

VISITORS  of  prominence  were  in- 
terviewed on  Who's  In  Town  To- 
night, an  NBC-Blue  program  orig- 
inating in  San  Francisco  and  fed 
to  its  California  network  on  April 
29.  Janet  Baird  interviewed  the 
men ;  John  V/olfe  quizzed  the 
women.  The  informal  chat  re- 
vealed occupations,  personalities. 

*  *  * 

Lest  They  Forget 

OLDTIMERS  whose  interesting 
stories  of  early  Oklahoma  might 
be  lost  through  death  are  making 
recordings  of  early  recollections 
for  WKY,  Oklahoma  City.  When 
the  old  gentlemen  can't  come  to  the 
WKY  studios,  Dryl  McAllister 
visits  them  with  the  mobile  trans- 
mitter. The  State  historical  s^fi'pi-<T 
will  keep  the  records  after  WKY 
broadcasts. 

*  *  * 
Food  Facts 

ODDITIES  of  foods  are  described 
on  WWJ,  Detroit,  during  a  new  se- 
ries called  The  World's  Market 
Basket,  featuring  Mr.  Food-Oligist, 
who  discusses  the  fine  points  of 
foods  from  all  parts  of  the  world. 
Sponsor  is  the  local  Warehouse 
Grocery  Super  Markets. 

Who  Did  It? 

CRIME  clues  are  given  You,  the 
Unseen  Jury  each  evening  on 
WEAF,  New  York,  when  a  pro- 
gram of  that  title  is  presented  by 
Roy  Post,  amateur  criminologist. 
The  evidence  is  related  by  the 
prosecutor,  the  defense  attorney 
and  various  witnesses.  Near  the 
end  of  each  show  the  radio  audi- 
ence is  given  a  few  moments  to  de- 
cide who's  guilty  before  the  ver- 
dict is  aired. 

Just  Married 

ADVENTURES  of  ordinary  young 
married  folk  form  the  theme  of 
Married  Life,  a  Saturday  afternoon 
serial  on  WFIL,  Philadelphia.  Se- 
ries is  sponsored  by  the  local 
Bruder  Paint  Co.  and  the  program 
concludes  with  a  talk  on  interior 
decorations. 

Women  and  Voting 

SLANTED  to  instruct  women  in 
government  a  new  series  has  start- 
ed on  WQXR,  New  York,  in  co- 
operation with  the  New  York  State 
League  of  Women  Voters. 


British  Columbia 


You  cover  a  wealthy 
Mining  and  Fruit  Farm- 
ing Area  with  — 

CJAT  Trail 


Canadian  Representatives 
ALL-CANADA 
RADIO  FACILITIES 

TORONTO  -  MONTREAL  -  WINNIPEG 
CALGARY  -  VANCOUVER 

U.  S.  Representatives 

WEED  &  CO. 

NEW  YORK    -  DETROIT 
CHICAGO    -   SAN  FRANCISCO 
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The  last  word  in  technical  perfection 
— ^utterly  modern  throughout,  always — 

CyutUn  *Ttont 


N.B.C. 


What  to  Serve 
ANSWER  to  all  housewives'  ques  i 
tions  of  What  to  Serve  Today?  i.j 
given  daily  on  WHO,  Des  Moines 
during   a   program   by  that  titli 
featuring  Helen  Watts  Schreiber^ 
Under    sponsorshin    of   the  loca 
Hoxie   Fruit   Co.  the  program  it 
slanted  to  advise  cooks  and  shoP| 
pers  on  green  vegetable  and  fresl" 
fruit  menus. 

Is  There  A  Doctor? 

FIRST  AID  treatment  is  the  sub^ 
ject  of  a  sei'ies  on  KDAL,  Duluth^ 
called  Is  There  a  Doctor  in  th 
Crowd?  Various  local  physicians' 
introduced  as  "your  family  doctor" 
discuss  what  to  do  "until  the  doc"^ 
tor  comes"  in  this  series  given  ii 
cooperation  with  the  local  Rei 
Cross  and  medical  association. 
*      *  * 

Parent  and  Child 

CONTESTNG  teams  in  Mind  You 
P's  &  Q's,  a  quiz  show  on  KDAL 
Duluth,  are  composed  of  a  paren 
and  a  child.  Featured  is  Sam  Levi" 
tan,  KDAL's  special  events  diree 
tor,  and  theatre  tickets  are  givei 
listeners  sending  in  best  questioi 
lists. 


SAFETY  on  the  streets  of  Bosto 
is  due  in  no  small  part  to  th 
WORL  M-1  Reporter  who  coopei 
ates  with  local  police  to  broadca; 
a  daily  motorist  interview  unde 
sponsorship  of  General  Tire  Ci 
Fred  Bailey  (left)  of  WORL  an 
Sam  Henderson  (with  mike)  di; 
cuss  traffic  with  local  officer: 
Visiting  traffic  authorities  an 
many  a  Boston  driver  are  intei 
.•iewed. 

Footprints 

POPULAR  five-minute  evening  si 
ries  on  WICC,  Bridgeport,  Conn 
is  Footprints  on  the  Sands  of  Tim 
a  series  of  short  dramatic  bioj 
raphies  of  famous  local  and  n; 
tional  personages.  William  Donne 
ly,  WICC  actor  and  producer,  hai 
dies  the  daily  show. 

Famous  Doctors 
LIVES    of    famous    doctors  ai 
dramatized  on  KTSM,  El  Paso, 
a  new  series  sponsored  by  Gunnir 
Casteel  Drug  Stores.  Conrey  Br 
son  writes  the  show  and  script 
approved  by  the  local  medical  s 
ciety. 

*      *  * 

No  Proof 
REQUIRING  no  proof  of  purchas 
Colgate-Palmolive-Peet  is  offerii 
$1,000  for  the  best  short  letter  < 
listener  preference  of  Hillt< 
House  and  Myrt  &  Marge. 
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Lewis  for  NEA  Service 
^'eJ"^  on  the  program  ice  have  a  real 
bielty  num'ber — Butch  McChich  and 
his  musical  hacksaw." 


RADIO  AND 
SCHOOLS 


I^CCO.  Minneapolis,  provided  a  work- 
^lop  early  in  5lay  for  the  Creative 
,"'riting    Conference    of  Minneapolis 
igh  schools  when  an  original  one-act 
idio  play  writen  by  a  high  school 
'  udent  specially  for  radio  vras  pre- 
.'(•nted.  R.  TV.    TVinsauer.  assistant 
^•oduction    manager   of   WCCO.  di- 
!j-eted  the  broadcast  which  was  enact- 
I  by  professional  performers.  Two 
kys  later,  the  production  was  dis- 
'issed  and  used  as  a  sample  at  the 
inference,    staged    annually    by  the 
Minneapolis  high   schools  in  an  at- 
mpt  to  interest  talented  students  in 
■eative  writing. 

IDVAXCE  classes  of  local  high 
ihools  are  given  lectures  on  broad- 
isting  technique  in  the  studios  of 
I^SMB.  Xew  Orleans.  The  less  tech- 
cal  a.spects  of  sound  effects  and  re- 
irdings  are  explained  and  all  stu- 
■nts  get  a  chance  to  perform  before 
e  mikes. 

iGIR.  Butte,  and  KPFA.  Helena, 
iive  concluded  a  series  of  educational 
"■ograms  designed  and  presented  by 
rh  school  students  with  vocational 
jlucation  as  the  theme.  A  silver  cup 
^as  presented  to  the  winning  school 
losen  on  the  basis  of  listener  appeal. 

^lOD.  Miami,  is  conducting  classes 
microphone  technique  for  the  fac- 
ty  and  students  of  all  local  high 
||hools  with  special  instruction  in 
nging  technique. 

SRO.  Santa  Rosa.  Cal..  announces 
series  of  educational  programs  in 
(ioneration  with  the  school  superin- 
tendents   of   four    adjacent  counties, 
fie  series  are  planned  for  a  six  month 
itriod  beginning  Oct.  1  and  will  in- 
jde  extensive  training  for  children 
radio. 

[ICAGO  Board  of  Education,  under 
]!e  supervision  of  its  radio  council. 
Ill  conduct  a  special  Radio  Work- 
liop  for  local  teachers  from  .June  20 

I .July   16.    Script   writing   will  be 
ught  by  .Tames  Whipple  of  Lord  & 
IQomas.   Production   instruction  will 
in  ch.T-fTp  of  Paul  Dowtv  of  the 
'BBM-CBS  staff. 

|DTL.  Salt  Lake  City,  is  preparing 
\~o  series  of  college  programs  in  co- 
,<eration  with  the  speech  denartments 
;  T'tah  V.  and  Brigham  Young  F. 
Wilder  supervision  of  Floyd  Farr, 
"(DYL  educational  director. 

3  its  schedule  of  school  programs. 
K.Y.  "Winnipeg,  has  added  The  Ta.r- 
■yer's  Dollar,  designed  to  inform 
^hool  children  of  coming  responsi- 
;.lities. 

[E  University  of  Chicago  Round 
ille  heard  on  NBC  for  the  past 
ven  years,  on  May  8  moved  to  10  :30 
dnday  evening  for  the  summer. 


EDWARD  J.  STAUBITZ,  in  charge 
of  the  tower  division  of  Blaw-Knox 
Co.,  Pittsburgh,  on  May  3  was  is- 
sued Patent  No.  2,116,368  by  the 
U.  S.  Patent  Office,  covering  an  an- 
tenna tower. 

AMERICAN  TRANSFORMER  Co.. 
Newark.  N.  J.,  announces  a  new 
equalizer  panel.  AmerTran  Type  F- 
188,  for  use  in  correcting  the  fre- 
quency characteristics  of  circuits  in 
the  transmission  and  amplifications 
of  speech  and  music.  On  the  low  side, 
equalization  at  25.  50  or  100  cycles 
can  be  controlled  throughout  a  range 
of  0  to  2-5  db  in  11  steps. 

CKOV,  Kelowna,  B.  C.  has  received 
a  power  increase  from  100  to  1.000 
watts  and  is  installing  a  new  195- 
foot  Canadian  Marconi  vertical  radi- 
ator. Two  Presto  turntables  have 
been  installed,  according  to  J.  W.  B. 
Browne.  CKOV  managing  director. 

KPAB,  Laredo.  Tex.,  has  installed  a 
Blaw-Knox  vertical  antenna.  The  sta- 
tion ijroposes  to  begin  operation  in 
latter  May,  with  250  watts  day  and 
100  watts  night  on  1500  kc. 

RCA-Yictor  announces  a  new  long- 
life  needle  especially  designed  for  re- 
producing laterally  cut  transcription 
recordings.  Known  as  No.  1  transcrip- 
tion needle,  the  points  have  bronze 
shanks  and  come  in  boxes  of  1.000. 

WFBL,  Synicuse.  N.  Y..  has  installed 
a  400-foot  Blaw-Knox  vertical  radi- 
ator which  it  expects  to  put  in  service 
on  July  1. 

WKBN.  Youngstown.  O.,  has  in- 
stalled a  new  RCA  96-A  limiting  am- 
plifier. 

.TAMES  R.  FOrCH.  president  of 
Universal  Microphone  Co..  Inglewood. 
Cal..  leaves  May  25  on  a  month's 
trip  to  the  Midwest  and  will  confer 
with  factory  representatives  in  Chi- 
cago during  the  National  Radio  Parts 
Trade  Show  in  early  .Tune.  T'niversal 
on  May  15  opened  downtown  Los  An- 
geles sales  and  demonstration  rooms 
at  1709  W  8th  St..  with  S.  E.  Sha- 
piro, factory  representative,  in  charge. 

NBC.  under  direction  of  A.  H.  Sax- 
ton,  western  division  engineer,  has  in- 
stalled a  comnlete  new  radio  control 
room  in  the  Biltmore  Hotel.  Los  An- 
geles, for  remote  broadcasts.  Glass  en- 
closed booth  is  located  in  the  Biltmore 
Bowl  where  operators  may  view  the 
orchestra  and  floor  show.  Booth  is 
said  to  be  the  most  modern  on  the 
West  Coast  and  is  entirely  RCA 
equipped.  Equipment  includes  six  new 
microphones  and  high  fidelity  monitor- 
ing amplifiers. 

WT;M.J.  Milwaukee,  has  installed  a 
new  double  set  of  RCA  70-B  turn- 
tables with  vertical  pickup. 


f SEPTEMBER  FIRST 


WWL 


IMAGINE  A  FEED-BACK  AMPLIFIER 
FLAT  WITHIN  .3  OF  A  DECIBEL 
FROM  15  TO  15,000  CYCLES  . . . ! 

From  Fairchild's  precision-instrument  laboratories  has  come  a 
feed-back  amplifier  which  sets  a  new  standard  for  distortion- 
free  range.  Designed  to  meet  the  demand  for  greater  fidelity  in 
broadcasting,  recording,  playbacks  and  in  the  laboratory,  it  has 
literally  amazed  engineers  who  gave  il  thorough  tests  al  recent 
previews.  The  specifications  speak  for  themselves: 


Overall  gain— 75  db. 
Noise  level— 50  db  below  "0"  level. 
Rated  at  23  walls  into  500  ohm  re- 
sistive load. 

Input  impedance  Multiple  line:  50, 
125,  250,  500  ohms. 
Output  impedance:  16  andSOOohms. 
Input  line  voUs:  110  to  125V;  50  to 
60  cycles  AC. 


Distortion:  .3%  at  rated  output. 
Size:  Fits  19'/2"relay  rack— 7"  high 
panel.  2  units- amplifier  and  power 
supply  each  this  size. 
Cover:  Dust  cover  removable  from 
rear— quick  release,  no  screws. 
Accessibility:  Front  panel  remov- 
able by  release  oi  four  thumb 
screws.  All  wiring  then  accessible. 


For  full  informalion.  send  for  descriptive  lileralure 

1 


.  it  had  lo  satisfy  Fairchild 


EW  ORLEANS 
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LEADS  THE  WAY 


FIRST 

in  *'Honie" 

FIRST 


to  open  the  NEW  field 
in    *^Honie''    Facsimile  broadcasting. 

SYSTEM  placed  in  ac- 
tual operation  by  the  MAJORITY  of 
MAJOR    facsimile    broadcasting  sta- 


FIRST 

fully  visible 
"HOME"  rec 
liquids  nor  < 

FIRST 


to  PERFECT  automatic, 
fully  visible,  continuous  feed 
**HOME"  recorders,  requiring  neither 
liquids  nor  carbon  transfer  sheets. 


to  develop  an  auto- 
matic selective  synchronizing 
method  which  permits  "HOME**  fac- 
simile recording  in  all  AC  or  DC 
power  areas. 

The  FINCH  laboratories  are  open  to 
licensed  broadcasters  for  demonstra- 
tion, by  appointment.  Call  Plaza 
5-6570. 


FINCH 
TELECOMMUNICATIONS 
LABORATORIES,  INC. 
37  West  57th  Street 
New  York  City 


FCC  Slate  for  June  6  Hearings 

(Continued  from  page  15) 


go  to  hearing  on  it  or  await  the 
general  hearings  to  be  scheduled 
at  some  future  date  on  regular  au- 
thorization to  use  that  power.  None 
of  the  other  superpower  applicants 
is  seeking  experimental  authority. 

The  NAB  board  at  its  April  30 
meeting  named  a  committee  com- 
prising President  Ethridge,  John 
Elmer,  WCBM;  Edward  A.  Allen, 
WLVA;  John  Shepard  3d,  Yankee 
Network;  John  Kennedy,  WCHS, 
and  H.  C.  Wilder,  WSYR,  to  confer 
with  the  FCC  to  discuss  results  of 
the  board  meeting  including  the 
matter  of  the  June  6  hearing  and 
longer  licenses,  with  related  details. 
FCC  Chairman  McNinch,  imme- 
diately following  the  reorganiza- 
tion of  the  NAB,  is  understood  to 
have  discussed  with  the  board  the 
matter  of  conversations  from  time 
to  time  in  connection  with  prob- 
lems of  mutual  interest. 

After  publication  of  stories  of  a 
"secret"  conference  with  the  FCC, 
criticism  of  this  proposed  meeting 
developed.  S.  Howard  Evans,  sec- 
retary of  the  National  Committee 
on  Education  by  Radio,  commu- 
nicated with  the  Commission,  and 
in  effect  suggested  that  non-com- 
mercial interests  be  invited  to  the 
"conference". 

New  York  Plaint 

There  was  a  stronger  outburst, 
however,  from  an  organization 
called  "American  Radio  Audience", 
in  New  York.  A  letter  was  ad- 
dressed to  the  FCC  bearing  the  sig- 


To  the  listener  ...  a  medium  of  entertainment. 
To  you,  with  a  product  to  sell  ...  a  medium 
of  soles. 

Combining  the  two  successfully  takes  showman- 
ship and  merchandising  experience. 
WTCN'S  unique  position  as  a  station  owned  and 
operated  by  the  Twin  Cities'  most  important  and 
influential  newspapers'''  insures  intelligent  han- 
dling of  your  campaign  by  men  with  combined 
special  skill  and  experience  in  both  fields. 


N 


IN  THE 


(NBC) 

TW  I  N 


C  I  T  I  E  S' 


Owned  and  Operated  by 

"MINNEAPOLIS  TRIBUNE 
=^ST.  PAUL  DISPATCH-PIONEER  PRESS 

Free  end  Peters,   Inc.,   National  Representatives 


nature  of  Rev.  Edward  Lodge  Cur- 
ran,  director.  Offices  were  given  as 
11  West  42d  St.,  New  York.  While 
the  letter  was  not  made  public,  a 
newspaper  release  stated  that  the 
directors  of  this  organization  had 
served  notice  on  the  FCC  that  "as 
representatives  of  thousands  of 
radio  listeners"  they  desired  to  be 
notified  of  the  time  and  the  place 
of  the  "secret"  meeting  "demanded 
recently  from  the  Commission  by 
the  National  Association  of  Broad- 
casters." The  release  continued  that 
it  had  been  alleged  that  the  broad- 
casters committee  contemplated 
"denouncing  the  Commission  for 
enforcing  provisions  of  the  Com- 
munications Act  of  1934." 

The  release  stated  also  that  the 
organization's  directorate  had  re- 
quested of  the  FCC  the  privilege 
of  "citing  Commission  records  in 
the  event  of  such  a  hearing  to  show 
that  legitimate  complaints  of  the 
radio  listeners  have  been  brushed 
aside  by  members  of  the  Commis- 
sion in  violation  of  the  rules  under 
which  they  function."  There  was 
the  additional  charge  that  broad- 
casters "apparently  exercise  too 
much  'secret'  influence  with  certain 
members  of  the  Commission." 
James  P.  Kiernan,  formerly  of  the 
Paulist  station  WLWL  in  New 
York,  is  identified  with  this  group. 
The  CBS  Attitude 

Some  35  answers  to  the  dozen 
pending  applications  for  500,000 
watts  power  have  been  filed  with 
the  FCC  in  connection  vsdth  the 
hearing.  The  bulk  of  the  responses 
were  merely  routine  and  did  not 
go  into  any  of  the  facts.  Several, 
however,  made  specific  mention  of 
points  that  would  be  contested. 

On  behalf  of  WBBM,  Chicago, 
and  WCCO,  Minneapolis,  CBS- 
owned  stations  neither  of  which  is 
a  500,000-watt  applicant,  CBS  set 
forth  its  objections  to  the  increased 
power  in  specific  cases.  Its  answers 
in  each  of  five  cases  were  almost 
identical.  Submitted  by  Paul  A. 
Porter,  CBS  attorney,  and  Paul 
D.  P.  Spearman,  attorney  for 
WBBM,  the  answers  of  that  sta- 
tion stated  that  the  granting  of 
superpower  to  certain  of  the  ap- 


IN  BIRMINGHAM 


WSCN 


Birmingham  "home  folks"  keep 
their  dials  tuned  steadily  to 
WSGN.  Low  cost  coverage  of 
the  rich  Birmingham  market 
makes  it  "Alabama's  best  radio 
buy"  for  the  advertiser! 


The  News 
Age-Herald 

Station 
Birmingham 

1310  KC.  % 


Affiliated  With 


NBC    BLUE  NETWORK 


Mayor  and  Mike 

WHEN  Ed  L.  Hayek,  owner 
and  manager  of  the  new 
KATE,  Albert  Lea,  Minn., 
decides  to  put  the  mayor  on 
the  air,  there's  nothing  to  it. 
All  he  does  is  call  himself  to 
the  microphone.  He  is  mayor 
of  Albert  Lea,  as  well  as  pub- 
lisher of  the  Northwest  Jew- 
eler, a  leading  trade  publica- 
tion in  its  field,  and  an  out- 
standing political  factor  in 
Minnesota. 


plicants  might  create  an  interfer- 
ence problem  with  present  service 
of  WBBM  and  "might  be  incon- 
sistent with  good  engineering  prin-' 
ciples."  They  asked  also  that  the, 
applicants  be  placed  "upon  strict 
proof  of  all  such  facts  as  are  re- 
quisite to  the  grant"  of  the  partic- 
ular application. 

This  was  interpreted  as  reflect- 
ing opposition  to  superpower  on 
the  part  of  CBS.  NBC,  on  the  other 
hand,  has  expressed  itself  in  favor 
of  the  increased  power  limit.  Wil- 
liam S.  Paley,  CBS  president,  at 
the  engineering  hearings  held  be- 
fore the  FCC  Broadcast  Division' 
in  October,  1936,  opposed  super- 
power. 

On  behalf  of  WHKC,  Columbus, 
Arthur  W.  Scharfeld,  Washington, 
attorney,  in  an  answer  filed  in  con- 
nection with  the  KFI  superpower- 
application,  opposed  it  on  the; 
ground  that  objectionable  interfer- 
ence would  result  within  the  good', 
service  area  of  his  client's  station; 
that  use  of  500,000  watts  may  tend 
to  prevent  the  proper  development 
of  640  kc.  and  be  an  obstacle  to 
rendering  of  maximum  service.  He 
also  filed  a  motion  to  dismiss  and 
return  the  application  on  the 
ground  that  it  is  in  direct  viola- 
tion of  Rule  117  (power  rule), 
and  is  not  in  conformity  with  the 
rules  and  regulations.  He  made  the 
same  contention  in  behalf  of 
WHKC  in  connection  with  the 
WSM  application. 

Many  Other  Appearances 

For  WCFL,  former  Senator  C. 
C.  Dill,  its  counsel,  contended  in 
connection  with  the  WHO  applica- 
tion that  it  could  not  be  granted 
within  the  purview  of  the  Com- 
munications Act;  that  its  granting 
would  cause  objectionable  interfer- 
ence to  existing  stations  and  pre-,! 
vent  the  granting  of  future  appli-| 
cations;  and  that  the  increase  in; 
power  on  clear  channels  "will  re-' 
suit  in  a  concentration  of  economic 
or  social  power  and  influence  in 
clear  channel  stations  that  would 
adversely  affect  other  stations 
their  service  and  the  public  gener- 
ally." 

Other  appearances  have  been 
filed  by  KFRC,  KVOD,  KRKD. 
WJJD,  KFRU,  WJZ;  George  Stor- 
er,  applicant  for  a  new  station  [i 
in  Pontiac,  Mich.;  WTBO;  WEEU: 
Sharon  Herald  Broadcasting  Co. 
holder  of  a  construction  permit  foi 
a  new  station  in  Sharon,  Pa.; 
King-Trendle  Broadcasting  Corp. 
applicant  for  a  new  station  at  Pon- 
tiac; Jules  J.  Rubens,  applicant  foi 
a  new  station  at  Aurora,  111.; 
WSAZ,  KADA,  KOCA,  KGVL,: 
KFAB,  WJR,  KOAM  and  WLAW  ' 
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COA,  Pensacola,  Looked  up  with 
ALA,  Mobile,  on  April  13  to  carry 
105-mile  remote  of  the  dedication 
the  new  postolBce  at  Panama  City, 
a.,  with  Postmaster  General  Far- 
j  and  John  H.  Perry,  operator  of 
COA  and  publisher  of  four  Florida 
wspapers,  as  speakers.  Program  was 
ndled  by  Henry  Wells,  Jr.,  mana- 
r ;  Beecher  Hayford,  chief  engineer, 
d  James  Hendrix,  announcer. 

LS,  Chicago,  on  May  3  started 
oosier  Philosopher,  for  years  on 
AAF,  Chicago.  Carlton  Guy,  who 
es  the  radio  name  of  "Obadiah 
lackenbush,"  comments  on  current 
ws. 

:2XE,  Columbia  international  sta- 
in, on  May  10  started  a  series  of 
o  quarter-hour  broadcasts  a  week 
Qsisting  of  news  broadcasts  of  spec- 
interest  to  women.  Given  in  Span- 
1,  under  the  auspices  of  the  com- 
ttee  on  human  relations  of  the  Na- 
nal  Council  of  Women  of  the  United 
ates  the  program  is  designed  "to 
erpret  the  woman  of  the  United 
ates  to  her  sisters  in  Latin  Ameri- 
,"  according  to  Dorothy  Gordon,  of 
3  Council. 

PW,  Philadelphia,  entering  its  new 
me  at  1619  Walnut  St.,  has  extend- 
invitations  for  a  pre-opening  and 
?ktail  party  Friday  evening.  May 

is  presenting  a  series  of  five 
ladcasts  on  Economic  Cooperation  in 
5  Americas,  heard  Sunday  after- 
ons.  Secretary  of  State  Hull,  For- 
|n  ministers  of  11  Latin-American 
tions  and  ministers  at  Washington 
se  part  in  the  programs. 

|!TTSBURGH's  five  radio  stations 
ked  together  May  12  to  broadcast 
>  Salvation  Army  appeal  for  funds, 
'•rrying  approximately  four  hours  of 
aated  air  time.  Persons  sending  in 
nations  had  their  names  announced 
;iir  the  air. 

j^UDIOS  have  been  renovated  at 
ifiGB,  Timmins,  Ont.,  and  Presto 
.i-ntables  have  been  installed  there 
p  at  the  two  other  stations  — 
^IKL,  Kirkland  Lake,  and  CFCH, 
Jirth  Bay — of  the  Northern  Broad- 
liting  Co.  Ltd. 

jlOD,  Miami,  announces  that  its  in- 
mational  shortwave  station,  W4XB, 
s  resumed  broadcasting  after  the 
ppletion  of  a  new  transmitter  and 
;enna  system.  Daily  programs  of 
anish  newscasts  and  music  are  fea- 
red. 

TNOUNCERS  of  WHK-WCLE, 
Teland,  are  wearing  double-breast- 
,  linen  coats  with  UBC  initials  on 
!  pockets  in  recognition  of  summer 
imal  dress. 


1000 

<\VatU 


yresenlalive:  HOWARD  H.  WILSON  CO. 
ICAGO  •  NEW  YORK  •  KANSAS  CITY 


Radio's  Victor 

PILING  up  a  big  majority 
against  three  opponents,  sev- 
eral "machine-endorsed," 
Ralph  Tucker,  Man  on  the 
Street  for  WBOW,  Terre 
Haute,  Ind.,  has  won  the 
Democratic  nomination  for 
City  Clerk.  His  2  to  1  vote 
over  his  nearest  opponent 
was  attributed  to  his  popu- 
larity and  wide  following  as 
a  WBOW  announcer. 


KGGC,  San  Francisco,  wUl  move  its 
studios  to  the  Furniture  Mart,  that 
city,  within  60  days,  according  to  S. 
H.  Patterson,  managing  director  of 
KGGC. 

WHEN  the  sales  force  of  KWTO- 
KGBX,  Springfield,  Mo.,  reached  its 
quota  recently.  Manager  Ralph  Foster 
took  Sales  Manager  John  Pearson, 
Les  Kennon,  Gordon  Wardell,  and 
Ralph  Stufflebaum  on  a  three-day 
fishing  trip.  Not  to  slight  other  per- 
sonnel, Manager  Foster  gave  them  a 
dinner  dance. 

CKCL,  Toronto,  has  started  a  series 
of  interviews  with  passengers  on  the 
crack  New  York  flier  of  CPR.  Un- 
der sponsorship  of  Enos  Fruit  Salts, 
the  series  originates  at  the  station 
and  samples  of  Enos  are  given  pas- 
sengers interviewed. 


KVOO-WAPI  Protest 

A  PROTEST  against  the  full  time 
special  experimental  operation  of 
KVOO,  Tulsa,  and  WAPI,  Birm- 
ingham, on  the  1140  kc.  channel, 
authorized  two  months  ago  by  the 
FCC,  was  filed  May  4  by  WWVA, 
Wheeling,  and  may  have  the  effect 
of  throwing  the  matter  into  hear- 
ing. WWVA  operates  on  the  1160 
kc.  channel  but  under  the  Havana 
Treaty  allocations  would  duplicate 
with  KVOO  and  KEX,  Portland, 
Ore.  The  experimental  full-time 
operation  on  1140  kc.  as  proposed, 
it  is  held,  might  prejudice  this 
future  operation  on  a  full  time 
basis.  Under  the  FCC  experimental 
grant,  WAPI  and  KVOO  would  in- 
stall directional  antennas  to  be 
used  at  night  to  curb  interference 
with  the  Tulsa  station  using  25,- 
000  watts  and  the  Birmingham 
outlet  5,000  watts. 


NILES  TRAMMELL,  NBC-Chicago 
vice-president  and  other  network  of- 
ficials will  be  hosts  at  a  party  at  the 
Drake  Hotel  May  25  in  connection 
with  the  new  General  Mills'  Hour 
starting  on  NBC  May  30.  General 
Mills'  officials,  executives  from  the 
flour  firm's  two  agencies — Knox  Reeves 
Adv.,  Minneapolis,  and  Blackett-Sam- 
ple-Hummert,  Chicago,  as  well  as 
members  of  the  cast  and  radio  editors 
will  be  in  attendance. 


did  you  say 

MARKET 


look  at  this  . . . 


SURE! 

RHODE  ISLAND 

is  a  good  market, 

BUT  .  .  . 

Here  —  in  this  compact  Central  Illinois  area  one  medium, 
WMBD,  covers  thoroughly  —  and  it's  a  market  no  alert 
advertiser  can  afford  to  miss.  Folks  here  can  buy  and  are 
buying.  Big  factory  payrolls  and  rich  farms  that  have  en- 
joyed the  best  crops  in  years  make  this  Central  Illinois 
market  a  natural. 

Folks  here  listen  to  WMBD  —  330  local  advertisers  proved 
that  in  1937.  Now,  with  5,000  watts  daytime,  1,000  nite, 
WMBD  is  still  the  station  of  unexcelled  community  service 
— ^makes  advertising  dollars  go  farther 

FREE,  JOHNS  &  FIELD,  INC.— National  R 

MFMBFA  CBS  NSTWOKK       ^  VPs 


epresentatives 


^      ^    t  PEORIA,  ILLINOIS 


Same 
Old 
5,000 
Watts! 

The  promotional  sta£F  at  Columbia 
has  certainly  executed  a  grand  job 
in  the  presentation  of  their  1937 
Listener  Area  Study.  They  have 
taken  the  uinteresting  subject  of 
maps  and  statistics,  and  transferred 
them  into  a  colorful  sales  presenta- 
tion which,  in  our  opinion,  estab- 
lishes a  new  high  in  interesting, 
practical  and  workable  data  to 
guide  radio  time  buyers,  Congratu- 
lations Columbia! 

In  this  *  study,  based  on  ultra  con- 
servatism, from  the  standpoint  of 
claims,  you  will  find  that  WWVA 
stands  third  in  line  among  all 
C.B.S.  stations  in  the  matter  of  pri- 
mary area  listener  increase  over  the 
1935  study,  having  stepped  up  from 
6  to  21  counties,  or  an  increase  of 
294  per  cent  in  total  primary  area 
listeners. 

But  there  is  more!  WWVA  is  in 
17th  position  among  all  C.B.S.  out- 
lets in  the  matter  of  total  primary 
area  radio  listeners,  topping  96 
other  stations  with  a  count  of 
909,480. 

To  us  the  most  remarkable  part 
of  this  WWVA  job  is  that  the 
tremendous  increases  repre- 
sented are  not  the  resuh  of  in- 
creased power  —  just  the  same 
old  5000  Watts,  in  the  hands 
of  the  same  old  bunch  of  go- 
getters!  Up  and  at  'em  every 
minute  —  recession  or  no  reces- 
sion  —  that's  the  way  of 
WWVA! 

Look  us  up,  please! 


*  Evening — Vol.  I. 


National  Representatives 

JOHN  BLAIR  &  CO. 

NEW  YORK  .  .  .  CHICAGO 
DETROIT  . .  SAN  FRANCISCO 


Columbia  Station 


ROADCASTING  •  Broadcast  Advertising 


May  15,  1938  •  Page  63 


RCA  Net  Income  Shows 
Decline  From  Last  Year 

NET  profit  of  Radio  Corp.  of 
America  and  subsidiary  companies 
for  the  first  quarter  of  1938  de- 
clined from  the  1937  figure  of  $2,- 
243,056  for  the  same  period  to 
$1,437,800,  according  to  the  con- 
solidated income  statement  made 
public  May  3  by  David  Sarnoff, 
RCA  president. 

Gross  income  from  operations 
for  the  quarter  was  $22,479,168  as 
compared  with  $24,931,110  for  the 
first  quarter  of  1937.  Other  income 
amounted  to  $151,399  as  compared 
with  $178,239  last  year.  Left  for 
preferred  dividends  was  $806,092 
and  for  common  stock,  $631,708  to 
be  distributed  among  13,881,016 
shares,  or  $.045  per  share,  com- 
pared to  $1,436,964  and  $.103  for 
1937.   

CONTROL  of  KGHL,  Billings, 
Mont.,  passed  May  4  into  the  hands 
of  Charles  O.  Campbell,  president  of 
the  operating  corporation,  under  an 
FCC  decision  authorizing  transfers  of 
stock. 


Analysis  of  Proposed  FCC  Rules 

(Continued  from  page  15) 
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allocation  of  channel  assignments. 
Only  slim  hope  is  held  out  for  rati- 
fication of  the  Havana  treaty  prior 
to  adjournment  of  this  session  of 
Congress.  Upon  its  ratification, 
however,  the  Commission  hopes  it 
will  be  able  to  accomplish  its  pur- 
pose by  simply  making  provision 
for  the  changed  frequency  assign- 
ments since  all  other  technical  reg- 
ulations would  conform  with  the 
Havana  pact. 

Under  the  existing  structure,  the 
four  high-power  regional  channels 
are  made  clear  channels,  thus  add- 
ing them  to  the  other  40  clear 
waves.  Names  of  channels,  how- 
ever, are  changed  to  accord  with 
the  Havana  agreement.  The  pres- 
ent nomenclature  of  clear,  region- 
al and  local  is  changed  to  Classes 
I,  II,  and  IV.  The  Class  II  sta- 
tions are  added  as  a  new  category. 
Classes  I  and  III  (clear  and  region- 
al) are  divided  into  two  sub-classi- 
fications each — lA  and  IB,  and 
IIIA  and  IIIB.  On  the  Class  lA 
channels,  of  which  there  would  be 
25  under  the  Havana  allocations, 
the  power  is  set  in  the  new  rules 
at  50,000  watts  flat,  which  would 
open  the  issue  on  whether  that 
should  be  made  the  minimum  limit 
and  thereby  bring  in  the  whole  is- 
sue of  superpower.  On  Class  IB 
stations,  the  power  is  set  from  10,- 
000  to  50,000  watts;  Class  II,  250 
to  50,000  watts;  Class  IIIA,  5,000 
watts  night  and  day;  Class  IIIB 
stations,  1,000  watts  night  and  5,- 
000  day;  Class  IV,  250  watts  night 
and  day. 

As  set  forth  in  the  new  rules. 
Class  II  stations  would  become  an 
entirely  new  category,  which  would 
operate  on  clear  channels.  How- 
ever, they  would  not  be  protected 
from  the  interference  of  the  domi- 


Summer-Sag? 
It's  a  Stranger 


Pile  up  the  prize  vacation  trade  atop  the 
rich  Capital  District's  year  'round  buying 
power,  and  yovi  have  the  peak  in  sales  field 
—  WABY's  proved-results  territory.  Check 
the  surveys. 

In  the  Heart  of  "The  State  That  Has  Everything"' 
Harold  E.  Smith,  General  Manager 
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nant  stations  on  such  channels. 
These  in  essence  are  the  so-called 
"broken  down"  clear  channels 
which  under  the  existing  regula- 
tions have  still  been  identified  as 
clear  waves. 

In  its  original  consideration  of 
the  new  rules,  which  goes  back 
more  than  a  year,  considerable 
thought  was  given  to  regulation  of 
stations  engaged  in  network  broad- 
casting. While  it  is  known  that  pro- 
posed rules  on  this  score  had  been 
drafted  in  tentative  form,  the  re- 
cent action  of  the  FCC  in  order- 
ing a  chain-monopoly  investigation 
entrusted  to  a  committee  of  Com- 
missioners resulted  in  dropping  of 
any  plan  even  for  drafting  pro- 
posed regulations  at  this  time. 
That  type  of  action,  if  any,  would 
logically  come  as  a  result  of  the 
inquiry. 

Since  almost  the  beginning  of 
radio  regulations  in  1927,  duplica- 
tion of  chain  programs  has  caused 
concern  among  regulatory  authori- 
ties. Commissioners  had  talked 
along  the  line  of  requirements 
which  would  prohibit  stations  on 
the  same  networks  from  duplicat- 
ing service  within  a  given  cover- 
age contour  in  both  primary  and 
secondary  areas  under  predeter- 
mined conditions.  It  is  expected  the 
chain-monopoly  inquiry  will  go  ex- 
tensively into  the  practicability  of 
that  type  of  regulation. 

No  Part-Timers 

In  analyzing  the  new  regula- 
tions paragraph  by  paragraph,  the 
following  more  or  less  significant 
changes  are  discerned: 

The  definition  of  a  part-time  sta- 
tion is  deleted  entirely  from  the 
new  rules,  since  that  character  of 
station  would  be  non-existent  under 
the  projected  new  allocations. 

A  new  rule  is  included  dealing 
with  the  determination  of  inter- 
ference between  standard  broad- 
cast stations  to  coincide  with  the 
terms  of  the  Havana  agreement. 

A  new  rule  would  permit  the  as- 
signment of  local  channel  stations 
or  regional  channels  under  speci- 
fied conditions,  thereby  permitting 
more  extensive  use  of  regional  fa- 
cilities. 

A  new  rule  would  fix  the  loca- 
tion of  stations  so  that  the  main 
studio  location  will  govern,  and  re- 
quire also  that  the  transmitter  be 
located  so  as  to  render  primary 
service  to  the  city  in  which  the 
main  studio  is  located. 


A  new  rule  deals  with  applica 
tions  for  directional  antennas  an 
requires  specification  of  the  exac 
site  and  supplying  of  full  deta  l 
of  the  proposed  design.  Proof  g 
performance  of  the  directional  ar 
tenna  also  is  required  so  that  FC' 
approval  may  be  given  before  op<^ 
ation  may  be  permitted  during  t 
regular  broadcast  day.  Another  ar, 
tenna  rule  prohibits  the  use  of  th ' 
same    antenna   by   two  standar 
broadcast  stations  or  by  a  stanc , 
ard  station  and  a  station  of  ar 
other  class  "unless  both  stations  ar 
licensed  to  the  same  licensee." 

Other  purely  technical  change 
would  require  stations  to  maintai 
their  frequency  within  50  cyck 
plus  and  minus  until  Jan.  1,  193!  r 
and  thereafter  each  new  static  i 
or   new   transmitter   installatio  i 
shall  maintain  accuracy  within  2 
cycles.  After  Jan.  1,  1942,  all  st? 
tions  would  be  required  to  mail 
tain  a  20  cycle  tolerance.  Only  f^^ 
years  ago  the  permissible  deviatio 
from  frequency  was  500  cycles  pk , 
and  minus. 

Day  Hours  Half 

Another  new  rule  would  requii 
that  reliable  clocks  be  provided  i> 
the  transmitter  room  and  in  eac 
studio  control  room  of  a  station  1 
be  maintained  particularly  for  us 
in  connection  with  the  month) 
monitoring  schedules.  Along  th 
same  line,  stations  would  be  v 
quired  to  operate  or  refrain  froi 
operating  during  the  experiment: 
period  as  directed  by  the  Commi 
sion  in  order  to  expedite  the  woi 
of  frequency  measurement  an 
monitoring  and  determine  the  d 
gree  of  interference  in  th  broa^ 
cast  band. 

One  night  hour  will  be  oonsii 
ered  the  equivalent  of  t^\o  dz 
hours  under  a  new  rule  set  dov, 
for  the  purpose  of  determining  tl 
proportionate  division  of  time  of 
broadcast  day  for  sharing-time  st 
tions.  In  this  connection,  it  w! 
held  the  absence  of  such  a  rule  hi 
resulted  in  much  confusion,  parti 
ularly  since  the  old  quota  ruL 
were  deleted  in  which  definite  eva 
nations  were  given  to  hours  of  tl 
day  and  night  in  fixing  quota. 

In  a  new  rule,  standard  time  > 
local  standard  time  is  defined  ; 
that  recognized  by  the  ICC  f 
railroad  regulation.  To  govern  da 
time  stations,  a  new  provision  spe 
ifies  that  such  stations  shall  n  i 
operate  prior  to  6  a.  m.  local  stan 
ard  time  for  the  transmission 
regular  programs.  Moreover,  st 
tions  licensed  for  greater  daytin  ! 


Pro(iram  and  Coverage  in  Metropolitan  JIfew  York 


ALL 

HAVE  A  WORD  FOR  IT 


WBNX 

1000  WATTS  DAY  AND  NIGHT 


NEW 
YORK 


Station  tUai  Sp^eaJu  y(U4^  £a4iXf4€CUfe. 
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iIETWORK  competition  was  keen  on  Washington  golf  links  the  other 
f.y  when  CBS  and  NBC  fought  it  out  in  their  annual  match.  Staff 
embers  of  WJSV,  CBS  outlet,  won  the  match  from  members  of  WRC- 
MAL,  NBC  outlets.  Front  row  (1  to  r)  are  George  Wheeler,  NBC 
mouncer;  Carleton  Smith,  NBC  special  events  chief;  Keith  Williams, 
BC  engineer;  Harry  Crow,  WJSV  auditor;  Clyde  Hunt,  WJSV  chief 
.srineer;  Ed  Rogers,  NBC  announcer.  Back  row  are  Gene  Conklin, 
JSV  sales;  Kenneth  Berkeley,  WRC-WMAL  manager;  Bob  Terrill,  NBC 
.gineer;  George  Gunn,  NBC  sales  department;  Hugh  Conover,  WJSV 
mouncer;  Larry  Elliott,  WJSV  chief  announcer;  Fred  Shawn,  NBC 
ogram  director;  Paul  Porter,  WJSV  attorney;  Jess  Willard,  WJSV 
anager;  John  Dodge,  WRC-WMAL  commercial  manager;  Jim  Sweet, 
BC  announcer.  Scores:  Low  gross  of  83,  Larry  Elliott;  Low  net  of  73, 
lul  Porter. 


an  night  power  would  not  be  per- 
jjitted  to  operate  prior  to  6  a.  m. 
illith  their  daytime  power. 
■;j  Rules  governing  the  posting  of 
enses  are  changed  so  as  to  re- 
lire  that  any  other  instrument  or 
ithorization  concerning  the  con- 
ruction  of  equipment  or  the  man- 
r  of  operation  of  the  station  must 
posted  in  addition  to  regular 
ation  and  operators'  licenses  so 
at  they  can  be  visible  at  all 
jjmes. 

The  rule  governing  maintenance 
i\  station  logs  has  been  broadened 
require  additional  entries  rela- 
e|/e  to  the  title,  by  whom  posted, 
onsors'  name,  and  time  of  com- 
(jercial  announcements.  Entries  al- 
i\  would  be  required  showing  that 
(|.ch  sponsored  broadcast  had  been 
Imounced  as  sponsored,  paid  for 
furnished  by  the  sponsor. 

Transcription  Rule 


"standard  broadcast  station"  to 
differentiate  between  stations  in  the 
band  550-1600  kc.  and  those  oper- 
ating in  other  bands  allocated  for 
broadcast  services. 

The  Standards  of  Engineering 
Practice,  covering  some  200  pages, 
are  tied  into  the  new  rules  clari- 
fying them.  Included  in  these 
standards  are  the  revised  mileage 
tables,  graphs  covering  antennas, 
data  required  with  applications  in- 
volving directional  antennas,  pow- 
er ratings  of  tubes,  and  related 
technical  provisions  adopted  by  the 
the  FCC  and  now  in  force.  Other 
data  encompassed  in  the  technical 
tome  include  field  offices  of  the 
FCC,  application  forms,  special 
provisions  relating  to  broadcast 
operation,  and  descriptive  data  on 
equipment  approved  for  use  in 
standard  broadcast  stations. 


1 


The  rule  governing  electrical 
lianscriptions  was  changed  in  lan- 

t(lage  and  nomenclature.  Whereas 
e  existing  rule  calls  transcrip- 
ms  and  recordings  "mechanical 
productions",  the  word  "repro- 
ictions"  is  changed  to  "record" 
lerever  it  appears. 
Throughout  the  38  pages  of  pro- 
ised  new  rules,  there  are  changes 
;  phraseology  and  form  but,  aside 
iom  the  changes  mentioned,  they 
lould  not  affect  the  actual  work- 
igs  of  the  regulations.  For  exam- 
e,  the  term  "broadcast  station" 
rmerly  used  is  now  changed  to 


aI  "'^ 

I  Ready! 


CHARLES  STUART,  secretary-treas- 
urer and  director  of  the  Sidles  Co., 
chief  stockholders  in  the  Central  States 
Broadcasting  System,  operating  KOIL, 
Omaha,  and  KFAB-KFOR.  Lincoln, 
died  May  2  following  a  heart  attack. 
He  was;  .53  and  is  survived  by  his 
widow,  two  sons  and  a  daughter. 


You  can  have  for  the  asking 
a  new  32-page  buuk  showing 
the  most  startling  survey  in 
Chicago  Radio  History,  field  in- 
tensity surveys  and  data  that 
prove  these  stations  Americans 
greatest    publicity  investment! 

WGESWCBD-WSBC 
Chicago 


lARTFORD^CO 


More 
national  and 
local  advertisers 
are  on  WDRC  than 
any  other  station  in 
Connecticut.  You,  too, 
will    get    results  if 
you  reach  this  rich, 
potent  market 
through 
WDRC! 


BASIC  STATION  OF 
COLUMBIA     BROADCASTING  SYSTEM 

Nafioiml  Rel>rfseii(<ilives 
INTERNATIONAL    RADIO  SALES 


The  Laux  Trio 

"WHAT'S  the  matter  with 
the  third  Laux?"  writes  Mau- 
rice Hart,  chief  announcer  of 
WAAT,  Jersey  City.  He's 
Edward  H.  Laux,  brother  of 
France  at  KMOX,  St.  Louis, 
and  Roger  at  WCBS,  Spring- 
field, HI.  Like  his  redoubtable 
brothers,  Ed  is  an  ace  sports- 
caster  and  he  also  handles 
news  and  man-on-the-street 
programs.  "Don't  think  there 
are  three  brothers  in  radio 
elsewhere,  all  announcing, 
are  there?"  asks  Hart. 


Princeton  Survey 

ROCKEFELLER  Foundation  has 
granted  a  special  fund  to  the 
School  of  Public  and  International 
Affairs  of  Princeton  University  to 
conduct  a  survey  for  the  purpose 
of  finding  out  why  One  Man's  Fam- 
ily, weekly  serial  sponsored  by 
Standard  Brands  Inc.  (Tenderleaf 
Tea),  on  NBC-Red  network,  has 
held  its  popularity  record  for  the 
past  six  years.  Edgar  L.  Newhouse 
III,  of  Princeton's  office  of  radio 
research,  will  conduct  the  survey 
through  a  series  of  interviews  with 
radio  listeners.  No  announcement 
was  made  as  to  what  the  survey 
is  expected  to  prove. 


I'elevision  from  Eiffel 

PARIS'  Eiffel  Tower,  over  which 
the  first  transoceanic  reception  of 
voice  by  wireless  from  the  United 
States  was  carried  in  1915,  was  in- 
augurated last  month  as  a  modern 
television  transmitter  under  the 
Ministry  of  Posts  and  Telegraphs. 
Starting  with  25,000  watts,  soon  to 
be  raised  to  30,000,  which  it  is  said 
will  make  it  the  most  powerful  tele- 
vision transmitter  in  the  world, 
the  station  was  engineered  and  in- 
stalled by  Le  Materiel  Telepho- 
nique,  French  licensee  of  the  Amer- 
ican I.  T.  &  T.  Co.  Eiffel  was  first 
used  for  television  during  the  Paris 
Exposition,  but  the  new  installa- 
tion modernizes  it,  particularly  the 
1250-foot  coaxial  cable,  five  inches 
in  diameter  and  weighing  more 
than  12  tons,  which  connects  trans- 
mitter and  antenna. 


LYLA  MANTELL,  women's  commen- 
tator in  Canada,  died  recently  in  To- 
ronto. She  had  been  on  the  dramatic 
stage  in  the  United  States  and  Can- 
ada, was  active  in  the  program  for 
shutins  on  CKCL.  Toronto. 


If  you  are  thinking 
about 

JEWISH 
ADVERTISING 

Think  of 

•  WLTH  • 

NEW  YORK 


Jewish  Market 
Information 


Merchandising 
Service 


DOLLARS  "POP"  SALES 
ON  THIS  POPULAR  STATION 


*Down  highway  and  byway — city  road  and 
country  lane — all  through  the  rich  Wichita 
market — that's  where  your  advertising 
money  goes — to  "pop"  buying  inertia  for 
products  advertised  on  KFH,  the  Voice  of 
the  Wichita  Eagle. 


KFH 


WICHITA  •  KANSAS 

Saiic  SuppUmentaKj ,  CBS 


A/ationaL ^epteientaiit^ei,  Edward  Retry  &  Co.,  Inc. 
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Better  Programs  Now  On  Air 


(Continued  from  page  32) 


LARGEST 
PUBLIC  DOMAIN 
RECORDED  LIBRARY 
in  the  WORLD 


LANG-WORTH 

FEATURE  PROGRAMS 
420  Madison  Ave. 
New  York 


logical  reforms"  that  would  dis- 
courage radio's  pioneering  spirit 
and  retard  its  progress. 

"Everyone  should  remember  that 
radio  is  in  its  infancy,"  he  said, 
"and  that  there  are  gi'eat  possi- 
bilities for  future  technical  de- 
velopment. Today,  technical  prog- 
ress IS  proceeding  at  such  a  rapid 
rate  that  by  tomorrow  not  only  will 
the  technical  base  upon  which  ra- 
dio is  now  operated  be  changed, 
but  also  the  existing  limitations 
which  now  influence  its  social  and 
economic  significance  will  be  con- 
siderably broadened.  There- 
fore, those  who  would  cut  the  pat- 
tern of  the  suit  to  fit  the  future 
radio  should  not  design  this  pat- 
tern upon  the  dimensions  of  this 
rather  youngish  radio  of  today. 


Cor  Ytmnn's 

CtiAMV  TnoM 
SlQHW  cmcKsf 

Today  in  its  classification,  Fargo  is  ithe  nation*s  sec- 
ond city  in  bank  clearings  on  personal  checks--  and 
one  of  the  country's  largest  farm  impftement  markets . 
Retail  sales  in  the  Red  River  Valley  are  ONE-THIRD 
of  those  for  the  three  combined  states,  North  Dakota, 
South  Dakota  and  Minnesota  [exclusive  of  the  counties 
containing  Minneapolis  and  St.  Paul}. 

Fellers,  the  whole  rich  area  is  commanded  by  WDAY 
—and  yours  at  one  low  cost!  It's  a  buy! 

WDAY.  INC 


N.  B.  C. 


Affiliated  with  tlie  Fargo  Forum 

FARGO 
N.  D. 


FREE  and 
PETEBS,  INC. 
NATIONAL 
REFRESENTATIVES 


940  KILOCYCLES 
Sooo  WATTS  DAY 
1000  WATTS  NIGHT 


"At  present,  the  law  specifying 
the  regulation  of  radio  in  this  coun- 
try contains  four  important  funda- 
mental factors,"  he  continued.  "One 
of  these  is  that  the  development  of 
radio  and  its  application  to  the 
service  of  the  public  shall  be  en- 
trusted to  competitive  private  en- 
terprise— the  kind  of  enterprise 
that  has  been  so  prominent  in  the 
development  and  progressiveness  of 
this  wonderful  nation  of  ours.  The 
second  of  these  factors  is  that  the 
Government  shall  not  censor  what 
is  transmitted  by  radio.  In  other 
words,  radio  should  be  maintained 
as  open  forum  on  the  basis  of  the 
freedom  of  speech  guaranteed  in 
the  first,  amendment  to  the  Consti- 
tution of  the  United  States. 

"The  third  factor  is  that  the 
radio  waves  belong  to  the  people  of 
the  United  States  and  radio  li- 
censes are  for  limited  periods  of 
time.  The  fourth  requires  that  if 
licensees  permit  the  use  of  their 
stations  by  qualified  candidates  for 
public  office,  they  must  afford  equal 
opportunity  to  all  other  such  can- 
didates; and  that  the  licensees  shall 
not  censor  the  material  broadcast 
by  such  candidates.  In  a  democ- 
racy such  as  ours  these  four  fun- 
damentals create  a  balance  which, 
in  my  opinion,  augurs  well  for  the 
future  of  radio  in  this  country." 

A  Check  on  Hecklers 

Describing  radio  as  a  "20th  Cen- 
tury John  Alden"  which  has  won 
public  favor  for  countless  persons 
and  products  while  remaining 
"singularly  inarticulate"  on  its  own 
behalf,  Paul  W.  Kesten,  CBS  vice- 
president,  said  that  the  critics  who 
had  made  radio  heckling  a  "par- 
lor pastime"  are  at  last  being 
answered  by  a  "spontaneous 
sprinkling  of  informed  public  com- 
ment in  behalf  of  American  broad- 
casting." 

"Broadcasting  was  criticized  by 
lovers  of  serious  music  because  it 
offered  too  much  popular  music," 
Mr.  Kesten  said.  "It  was  criticized 
by  lovers  of  popular  music  because 
it  offered  too  much  serious  talk.  It 
was  criticized  by  one  social  group 
because  it  gave  voice  to  another 
and  opposing  group,  and  vice  ver- 
sa. It  was  criticized  by  a  few  of 
its  listeners  because  it  allowed 
many  of  its  programs  to  be  punc- 
tuated by  messages  from  Ameri- 
can manufacturers  about  their 
products.  It  was  criticized  by  a  few 
of  those  manufacturers  for  not  al- 
lowing more  time  for  such  mes- 
sages." 

David  SarnofF,  president  of  RCA 
and  NBC  board  chairman,  also  de- 
fended the  American  system  of 
broadcasting,  pointing  out  that  "an 
adequate  service  of  sustaining  pro- 
grams cQuld  not  be  furnished  with- 
out the  financial  support  made 
possible  by  the  sponsors  of  paid 
programs.  "On  the  other  hand,"  he 
continued,  "a  system  of  nation- 
wide broadcasting  which  excluded 
unpaid-for  services  now  rendered 
to  the  public  in  the  fields  of  cul- 
ture, religion,  education,  govern- 
ment and  public  questions  would 
not  conform  to  the  principles  upon 
which  the  American  system  of 
broadcasting  is  founded." 

He  said  that  the  broadcasters 
have  constantly  tried  to  increase 
appreciation  of  the  better  pro- 
grams, but  warned  against  setting 
up  too  narrow  standards  of  good 
taste,  pointing  out  that  as,  400 


years  ago  the  University  of  0 
ford   attacked   Shakespeare  as 
"vulgar,  commercial-minded  opp 
tunist,"  so,  400  years  hence  Chaj 
McCarthy    and    Benny  Goodrr; 
may  be  regarded  as  the  classi': 
artists  of  our  day. 

Fun  in  Learning 

The  hobby  of  condemning  rs 
is  due  to  mistaking  growing  ps 
for  disintegration,  Alfred  J.  1 
Cosker,   president   of   WOR  c 
chairman   of   MBS,  told  his  c 
dience.    Speaking  specifically 
education  on  the  air  he  said  ti 
the  best  teachers  were  the  ones  v 
made  their  subjects  interesting  i 
in  the  same  way  radio  is  succe. 
ing  best  when  it  entertains  wbi 
it  teaches.  Asking  how  it  is  po 
sible  for  This  Wonderful  World. 
program  on  natural  history  ai 
astronomy,  to  attract  a  large  ju 
nile  audience  on  Saturday  moi 
ings,  the  traditional  play  time,  I 
said   "the   answer  is   that  we 
made  a  question  and  answer  gan 
out  of  education.  We've  made  it  e 
tertaining." 

Likewise  discussing  education  c 
the  air,  and  particularly  his  ov, 
prize-winning  America's  T  0  vj 
Meetiyig  of  the  Air,  Mr.  DeTir 
said  that  the  popularity  of  th 
program  is  due  to  a  "techniqi 
which  under  most  conditions  cha 
lenges  and  sustains  the  interest  ( 
the  listener  throughout  the  dur; 
tion  of  the  program,  and  most  in 
portant  of  all,  leaves  him  in  a  sta' 
of  mind  where  he  wants  to  do  sonp 
thing  about  what  he  has  just  hean 
The  program  consists  of  a  discu 
sion  between  two  or  more  qualifie 
authorities  about  questions  of  in 
mediate  public  interest,  followed  t 
a  question  period  in  which  the  ai 
dience  participates.  The  principlf 
involved  are  simple — conflict,  striif 
gle — struggle  about  something  th; 
concerns  us  all.  We  try  to  avoi 
the  old  fashioned  debate  techniqi; 
as  much  as  possible,  and  ask  tl 
speakers  to  present  a^firmati^ 
views  on  the  question  at  issue.  I 
this  way  we  try  to  direct  the  li: 
tener  to  think  constructivelv  abc: 
the  problem  rather  than  simply  a] 
plauding  the  views  which  are  ii; 
turally  congenial  to  him." 
*       *  * 

Chicago  Discussion 

TWENTY    Midwestern  educate 
met  at  the  Palmer  House  May 
under  the  chairmanship  of  Norma 
Woelfel,  of  Ohio  State  U.,  for 
conference   on   the    evaluation  0 
school  broadcasts,  the  third  in 
series  of  monthly  round  table  dif 
cussions  held  in  Chicago  as  a  par 
of  a  study  sponsored  by  the  U.  E 
Office  of  Education.   Similar  cor 
ferences  have  been  held  in  Ne'i 
York,  Michigan  and  California. 

The  forenoon  was  devoted  t 
problems  encountered  in  classroor 
use  of  radio  and  in  an  evaluatio: 
of  educational  broadcasts.  Mos 
frequently  mentioned  among  educa 
tional  broadcasts  on  commercia 
stations  were  the  CBS  Americ-- 
School  of  the  Air  and  the  WL: 
School  Time  progi-am. 

During  the  afternoon  the  grou 
discussed  a  sample  transcriptioi 
program  of  the  Epic  of  America 
series  written  and  produced  by  th 
New  York  division  of  the  Federa 
Theatre  Radio  project.  Attentioi 
was  also  called  to  the  summe 
workshop  in  radio  education  spon 
sored  by  the  Progressive  Educa 
tional  Association  at  Bronxville,  N 
Y.,  and  the  new  workshop  spon 
sored  by  the  Radio  Council  of  thi 
Chicago  Public  Schools. 
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i|)ur  Students  Awarded 
jckefeller  Fellowships 
k  Training  With  NBC 

:iOPERATING  for  the  third  year 
ifti  Rockefeller  Foundation  in  ac- 
rting  fellowshir)  students  for 
ijning  in  network  broadcasting, 
jC  has  enrolled  four  new  stu- 
|.ts  for  the  five-months  term 
•tti  May  1  to  Oct.  1.  They  are 
pirles  Anderson,  announcer  for 
jr  years  at  KOA,  Denver,  who  is 
jig  trained  to  become  program 
^pager  of  the  Rocky  Mountain 
iiio  Conference,  an  organization 
ih  headquarters  in  Denver  set 
to  create  educational  programs; 
k  Baird,  graduate  of  New 
sico  State  College  where  educa- 
lal  programs  are  presented 
DUgh  KOB,  Albuquerque;  Ger- 
Bartell,  of  the  program  staff 
WHA,  Madison,  Wis.,  who  will 
trained  for  increased  duties  at 
station;  Shackleford  Bauer, 
e  '37,  for  several  summers  past 
attache  at  the  League  of  Na- 
is,  Geneva,  who  will  be  trained 
issume  the  position  of  radio  di- 
:or  of  the  National  Peace  Con- 
.mce. 

he  students  will  be  assigned  to 
epartments  of  NBC  for  vary- 
lengths  of  time,  concentrating, 
ever,  in  the  divisions  where  the 
t  aptitude  and  interest  is 
by  the  individual.  A  separate 
se  of  study  is  set  up  for  each 
iw,  devised  by  Franklin  Dun- 

NBC  educational  director, 
lince  the  procedure  was  adopted 
:C  has  "graduated"  six  fellows 
jof  whom  are  now  successfully 
■jaged  in  educational  broadcast- 
These  include  Friel  Heimlich, 
■  program  manager  of  WOSU, 
3     State     University;  Leora 
:W,  head  of  the  script  division, 
li.A,  University  of  Wisconsin; 
:n  Miller,  director  of  the  Uni- 
liity  Broadcasting  Council,  Chi- 
jO;  Harley  Smith,  director  of  ra- 
iat  Louisiana  State  University; 
rge  Jennings,  director  of  radio 
he  Cornish  School  of  the  Arts, 
i;tle;  Milton  H.  Patridge,  radio 
ctor  of  Washington  Square  Col- 
,  New  York  University. 


SE  L.  LASKY,  who  recently  re- 
?d  as  associate  producer  of  RKO- 
io  Pictures,   Hollywood,  has  es- 
shed  offices  at  6253  Hollywood 
that  city,  and  will  devote  his 
,  to  other  activities  in  the  field  of 
on  pictures  and  radio,  it  was  an- 
-iced.  It  is  understood  that  Mr. 
,:y  is  preparing  a  radio  program 
around  film  names,  which  will  be 
sed    transcontinentally,  under 
sorship,  in  the  fall. 


:N  F.  WEIMER,  president  and 
iger  of  W.JW,  Akron,  is  disclosed 
a  FCC  application  as  one-fourth 
;r  of  the  stock  in  Richland  Inc., 
icant  for  a  new  2.50-watt  daytime 
on  on  1370  kc.  in  Mansfield,  O. 


KFRU 

• 

CCMLUMBIA,  MISSOURI 
»A  Kilowatt  on  630 

J.  Sales  Mffisage  over  KFRU 
^lOTers  the  Heart  of  Missouri 


574  HOURS  ON  the  air  without 
cease  during  the  1937  flood  crisis 
earned  for  WREC,  Memphis,  the 
U.  S.  Junior  Chamber  of  Com- 
merce plaque  for  meritorious  ser- 
vice, which  is  here  shown  being 
awarded  to  Hoyt  Wooten  (left), 
station's  owner,  by  Rodney  Baber, 
president  of  the  Memphis  chapter. 
Because  WREC  raised  more  than 
$75,000  in  Red  Cross  funds  and  fed 
the  network  regularly  during  the 
crisis,  CBS  aired  the  presentation. 

Sparkletts  Returning 

SPARKLETTS  Drinking  Water 
Corp.,  Los  Angeles  (bottled  water), 
an  occasional  user  of  radio  time,  is 
using  a  weekly  quarter-hour  pro- 
gram on  KFI,  that  city,  titled 
Sparkletts'  Bridge  Club.  Contract 
is  for  52  weeks,  having  started 
May  9.  This  is  being  supplemented 
with  spot  announcements  twice 
weekly  on  KECA,  Los  Angeles. 
Lockwood-Shackelford  Adv.  Agen- 
cy, Los  Angeles,  has  the  account. 


Honor  Brand  Placing 

HONOR  BRAND  Frosted  Foods 
Corp.,  New  York,  has  started  a 
schedule  of  participation  in  For 
Ladies  Only  and  Kitchen  Kapers, 
five  days  a  week  each  on  WNEW, 
New  York,  and  is  also  sponsoring 
a  Saturday  half-hour  program, 
School  Days,  on  the  same  station; 
and  five-a-week  participation  in 
Foodcasters  on  WINS,  New  York. 
Agency  is  N.  W.  Ayer  &  Son,  New 
York. 

SO  COMPLETELY  "sold"  was  Ted 
Husing,  CBS  sports  announcer,  on  the 
horse  Larwin  while  watching  him  run 
in  Florida  last  winter,  that  he  placed 
bets  on  him  at  the  recent  Kentucky 
Derby  and  netted  $10,000,  says  a  CBS 
press  release. 


MEMO: 


George : 

Twenty  percent  of  the 
nation's  oil  is  produced  in 
the  area  covered  by  these 
stations.    We'll  need  them 
in  our  new  sales  campaign. 

Bob. 


SHREVEPORT,LA. 

Represented (n/\W^  BRANHAM  CO. 


Kendrick  Louisville  Plea 
Given  Favorable  Report 

THIRD  of  a  series  of  examiner's 
reports  on  applications  for  a  new 
local  station  in  Louisville  was  re- 
leased by  the  FCC  May  6,  carry- 
ing a  recommendation  by  Examin- 
er Bramhall  that  the  Commission 
grant  the  application  of  Kentucky 
Broadcasting  Corp.,  headed  by  D. 
E.  Kendrick,  for  a  new  outlet  on 
1210  kc,  using  100  watts  night  and 
250  day.  Previously  Examiner  Hyde 
had  recommended  denial  of  the  ap- 
plication for  the  Louisville  Times 
Co.  for  the  same  frequency  with 
100  watts  full  time  and  had  also 
recommended  against  the  applica- 
tion of  S.  0.  and  P.  C.  Ward,  of 
Nashville,  for  the  same  frequency 
with  250  watts  daytime  only. 

A  fourth  application  from  the 
same  area,  that  of  WGRC,  New 
Albany,  Ind.,  asking  for  a  change 
in  frequency  to  880  kc.  with  250 
watts  full  time  in  lieu  of  its  pres- 
ent 250-watt  daytime  assignment 
on  1370  kc,  has  also  been  recom- 
mended favorably  by  Examiner 
Dalberg.  It  is  likely  the  Commis- 
sion will  now  await  oral  argu- 
ments on  the  Kendrick  report  be- 
fore taking  all  four  cases  under 
advisement  and  deciding  them  to- 
gether. Mr.  Kendrick  was  formerly 
manager  of  WIRE,  Indianapolis, 
and  until  recently  was  with  the 
West  Virginia  Network. 


RCA  Salaries 

SALARIES  of  RCA  officials  for 
1937  as  revealed  in  the  annual  re- 
port recently  filed  with  the  Securi- 
ties &  Exchange  Commission  were: 
James  G.  Harbord,  chairman  of 
RCA  board  and  a  director,  $56,800; 
David  Samoff,  RCA  president  and 
director,  $84,153;  Otto  S.  Schairer, 
vice-president  in  charge  of  the 
RCA  patent  department,  $30,200. 
M.  H.  Aylesworth,  former  presi- 
dent of  NBC  and  recently  named 
publisher  of  the  'New  York  World- 
Telegram,  received  $35,000  for 
"special  services  rendered  in  1936 
and  1937  in  the  motion  picture 
field",  according  to  the  report. 


ORIGINATING  in  the  studios  of 
WMT,  Cedar  Rapids,  la.,  the  Corn- 
tassel  Nooe  is  being  carried  for  Peter 
Pan  Bakers  over  a  special  hookup  com- 
prising WOW,  Omaha;  KMA,  Shen- 
andoah, la.;  WHBF,  Rock  Island, 
111.;  WCAZ,  Carthage,  lU. 


FUN  FlOfr; — S^AHITOBA 


KROC  SERVES 


Population 
Families 
Radio  Homes 
Retail  Sales 


Primary 
239.794 
57,324 
51,459 
$67,328,000 


Secondary 
237,901 
58,271 
50,347 
$39,851,000 


Spendable  Income  $109,358,000  $87,491,000 

89%  of  all  families  own  one  or  more  radio 
sets.  Nearly  500,000  persons  are  K  ROC  minded. 
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IKS  FOCUS     Hearings  Start  on  Short  Wave  Bill 


Car  stop:  Street  cars,  motor  cars,  crowds 
and  radio  dials  all  stop  at  KSFO's  "Side- 
walk Reporter"  program  for  Holsum  Bread. 
Old  stuff?  Not  the  way  KSFO  does  it. 


Find  the  ears:  Not  much  of  a  puzzle  picture. 
Just  take  time  on  KSFO  and  win  a  prize  of 
more  audience  at  lowest  cost  per  listener. 
(The  tower:  400  ft.,  transmitting  over  salt 
water. 


{Continued  fri 
ones,  since  all  members  of  the  com- 
mittee  are   government  employes 
and  the  private  viewpoint  is  in  no 
wise  reflected  in  its  deliberations. 

When  the  hearings  on  the  Chavez- 
McAdoo  bill  were  opened,  Senator 
Bone  (D-Wash.)  its  chairman,  as- 
sured representatives  of  the  broad- 
casting industry  they  will  be  given 
full  opportunity  to  present  their 
views.  Only  Government  spokesmen 
appeared  at  the  initial  session, 
which  recessed  until  May  18. 

The  industry  viewpoint,  broadly, 
is  that  passage  of  any  legislation 
for  a  Government-owned  station, 
even  in  the  international  field, 
could  serve  only  as  the  entering 
wedge  for  Government  operation  of 
radio. 

Sen.  Chavez  (D-N.M.),  said  he 
will  not  press  for  action  on  the  bill 
until  the  report  of  the  Interde- 
partmental Committee  is  released 
with  representatives  from  the 
State,  Navy,  Interior  Departments 
and  FCC  considering  the  proposal. 

The  Chavez-McAdoo  bill  author- 
izes the  Secretary  of  Navy  to  con- 
struct, maintain,  and  operate  a 
"United  States  Pan-American  Ra- 
dio Station"  at  San  Diego,  Cal.,  on 
frequencies  assigned  by  the  FCC. 
Programs  "to  promote  friendly  re- 
lations" with  the  nations  of  the 
western  hemisphere  would  be  se- 
lected by  the  Secretary  of  State, 
aided  by  an  advisory  council  com- 
posed of  the  FCC  chairman,  the 


Visual  broadcasting:  Not  television, 
but  window  displays  like  this  for  Arm- 
strong Linoleum  join  sight  with  sound 
to  spread  your  KSFO  message.  Mer- 
chants cooperate.  The  arrow  below 
points  with  pride. 
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Secretary  of  Commerce,  and  two 
other  Government  officers  selected 
by  the  President,  beside  himself. 
The  council  would  determine  the 
general  policy  of  operation.  Pri- 
vately-owned companies  could  use 
the  station,  with  approval  of  the 
Secretary  of  State  and  council, 
without  profit. 

Funds  for  Operation 

The  measure  also  authorizes  ap- 
propriation of  $3,000,000  to  build 
and  place  the  station  in  operation; 
$100,000  each  fiscal  year,  begin- 
ning with  the  fiscal  year  ending 
June  30,  1940,  for  maintenance  and 
operation;  and  "such  sums  as  may 
be  necessary  to  enable  the  Secre- 
tary of  State  to  provide  programs 
to  be  broadcast." 

Witnesses  appearing  before  the 
Senate  subcommittee,  which  in- 
cludes beside  Bone,  Senators  Hill 
(D-Ala.)  and  Austin  (R-Vt.),  said 
Central  and  South  America  would 
be  the  chief  beneficiaries  of  a  high- 
power  American  short-wave  sta- 
tion, that  the  $3,000,000  provided 
in  the  bill  would  be  enough  to  con- 
struct the  station  and  set  it  in  oper- 
ation, that  annual  operating  costs 
would  be  well  over  the  $100,000 
provided  in  the  measure,  and  that 
the  choice  between  public  and  pri- 
vate operation  of  the  station  was 
strictly  a  matter  of  policy. 

Senator  Bone  observed  the  bill 
was  the  "first  formal  suggestion 
that  the  Government  go  into  the 
broadcasting  business."  Senator 
Chavez  answered:  "It  is  not  the 
idea  of  the  sponsors  to  get  into 
competition  with  other  nations,  but 
only  to  put  our  ideas  before  these 
neighboring  peoples."  He  added 
that  the  new  station  would  be  "only 
a  means  of  transmission"  and 
would  not  necessarily  mean  govern- 
ment programs  to  which  could  be 
attributed  any  "official"  color. 

Power  Problems 

Lieut.  Commander  J.  B.  Dow,  U. 
S.  Navy,  testified  that  Navy  De- 
partment estimates  on  a  previously 
proposed  station,  located  along  the 
eastern  seaboard,  ran  to  $470,000 
for  construction  of  a  studio-audi- 
torium and  auxiliary  equipment, 
$748,600  for  a  transmitting  sta- 
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tion  with  three  50,000-watt  and  tv 
10,000-watt  high-frequency  tran 
mitters.  Operating  costs,  he  sai 
had  been  estimated  at  $224,860  p 
year,  not  including  the  cost 
control  lines  and  program  wires. 

Pointing  out  that  some  increa 
in  power  must  be  figured  into  the 
estimates  if  the  transmitter  si 
were  on  the  West  rather  than  t', 
East  Coast,  since  it  would  mej 
about  1,000  miles  added  transmi 
sion  distance  to  Latin  American  li 
teners,  Comdr.  Dow  conceded  the 
would  be  an  advantage  to  a  We 
Coast  station  in  time  of  war. 

E.  K.  Jett,  chief  engineer  for  t 
FCC,  emphasized  the  need  f 
speedy  action  in  securing  freque 
cies  for  any  international  stati 
of  this  type,  whether  it  be  prival 
ly  or  publicly  run,  before  the  sp( 
trum  becomes  more  crowded.  I 
said  FCC  estimates  for  constn 
tion  of  a  station  with  a  minimi; 
of  four  25,000-watt  transmittei 
including  transmitter  buildings,  ( 
rectional  antennas,  miscellaneo 
equipment  and  a  power  substatic. 
ran  to  about  $690,000.  The  F( 
estimate  on  operating  costs  al 
ran  well  above  the  bill's  provisit; 

Dr.  J.  H.  Dellinger,  chief  of  t: 
radio  section  of  the  Bureau 
Standards,  agreed  that  from  thi' 
to  six  frequencies  would  be  needt- 
depending  on  the  location  of  ti 
transmitter,  to  carry  out  the  pi 
posed  plan  of  international  broE 
casting,  but  differed  with  Liev' 
Comdr.  Dow  and  Lieut.  Jett  on  t 
need  for  transmitting  over  thi 
frequencies  simultaneously.  Tli 
Bureau  has  determined,  he  sa 
that  Europe-United  States  sign; 
are  fundamentally  weaker  th 
United  States-South  America  s 
nals  would  be. 

Dr.  Dellinger  said  assignment 
frequencies  by  international  tret 
is  based  on  broad  standards 
service  and  the  mutual  desire 
prevent  interference.  He  said 
thought  a  United   States  stati 
would  easily  establish  its  serv 
benefits    to    Latin    America  a 
would  have  little  difficulty  in 
curing  frequencies. 

Albert  K.  Dawson,  a  South  Am 
ican  travel  lecturer  declared 
the  hearings  that  Germany,  Ita 
and  England  are  "having  a  terri 
struggle  to  secure  and  hold  the 
terest  of  Latin  America."  T 
number  of  shortwave  receiving  S' 
in  Central  and  South  America 
now  small,  compared  with  Noi 
America,  he  said,  but  is  increasi 
fast.  He  also  pointed  out  that  1 
percentage  of  listeners  is  greal 
there  than  here. 
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ijay  State  Defers 
ibel  Legislation 

CONCERTED  campaign  by 
;?aehusetts  broadcasters,  led  by 
W.  Holman,  manager  of 
.  Boston,  proved  fruitful  in 
lassachusetts  Legislature  May 
len  the  State  Senate  on  a  roll 
-ote  of  21  to  14  referred  "to 
lext  annual  session"  a  bill 
1  would  place  the  spoken  word 
e  same  category  of  the  laws 
e  written  word  with  respect  to 
and  slander. 

e  bill,  filed  by  Rep.  Phillip 
;er,  of  Brookline,  was  aimed 
lassachusetts'  radio  stations, 
i  ted  out  of  the  Judiciary  Com- 
'6  favorably,  the  bill  was  placed 
Targe  of  Rep.  Charles  Innes 
;  r  ston.  Its  passage  through  the 
;  ;e  was  quick  despite  a  deluge 
(.    telegrams   from  broadcasters. 
(  oonents  of  the  measure  could 
I    muster  enough  strength  in  the 
1  er  house  to  get  a  record  vote 
c  the  bill. 

;)pponents,  however,  though  fac- 
apparent  hopeless  defeat,  re- 
1  ,'ed  their  efforts  in  the  Senate 
J  I  were  successful.  A  motion  by 
\  ponents  to  reconsider  awaits  ac- 
t  1  May  16. 

"e  proposed  law  if  enacted 
1   require   radio    stations  in 
-achusetts  to  keep  transcrip- 
of  all  political  speeches  and 
/ments  and  discussions  on  pub- 
affairs   or   by   public  officers 
;  cling  any  proposed  court  action 
i  slander.  Its  supporters  were  re- 
j  ted  to  be  aiming  particularly 
i  the  forthcoming  election  cam- 
I-gns. 


AFA  Books  McGrady 

iWARD  P.  McGRADY,  RCA's 
fector  of  labor  relations,  vdll 
je  his  first  public  address  since 
left  the  Department  of  Labor  at 

34th  annual  convention  of  the 
vertising  Federation  of  Amer- 

at  the  Hotel  Statler,  Detroit, 
jie  12-16.  Mr.  McGrady's  talk,  to 
heard  on  June  13,  will  be  titled 
jibor,  Industry  and  the  Public." 

departmental  session  of  the 
;s  managers  division  of  the 
IB  will  be  held  Tuesday,  June 
.  under  the  chairmanship  of 
•vis  H.  Avery,  commercial  man- 
(r  of  WGR  and  WKBW,  Buffalo. 


I    Marrow  Adds  Six 

,JV.  marrow  Mfg.  Co.,  Chicago 
=ar-0-Oil  Shampoo),  is  using 
]fkly  quarter-hour  WBS  tran- 
Ijptions  featuring  Isham  Jones' 
ihestra  on  six  West  Coast  sta- 
ts in  addition  to  the  14  eastern 
.tions  listed  in  Broadcasting 
\y  1.  Stations  are  KECA,  KFI, 
MO,  KGW,  KPO,  KFPY.  Steve 
(■ton,  yiee-president  of  Baggaley, 
■ton  &  Hoyt,  Chicago  agency 
Idling  the  account,  returned  to 
tago  May  1  from  San  Fran- 
o  where  he  had  studied  the 
jtern  market. 


leForest  Show  on  Three 

''OREST  TRAINING  Inc.,  Chi- 
0  (radio  and  television  home 
\y  course),  has  started  weekly 
rter-hour  show  of  recordings 
louring  Harvey  Rodman's  or- 
Jtra  on  WOR,  Newark.  Similar 
ws  are  being  used  on  KFRC, 
Francisco,  and  WIBX,  Utica, 
,Y.  Agency  is  Presba,  Fellers  & 
fjsba,  Chicago. 


Radio-Journalism  Award 

MARY  MARGARET  McBRIDE, 
CBS  news  commentator,  was 
awarded  the  University  of  Mis- 
souri's medal  for  distinguished 
service  in  journalism  May  12,  the 
first  woman  so  honored  in  the 
history  of  the  award.  The  awards 
are  made  annually  as  the  highlight 
of  Journalism  Week  at  the  college 
and  heretofore  have  gone  solely  to 
newspaper  institutions  or  to  men. 
As  Martha  Deane,  Miss  McBride 
celebrated  her  fourth  anniversary 
May  3  as  commentator  for  women 
on  WOR,  Newark. 


NAB  Board  to  Act 

(Continued  from  page  12) 

sociation  of  American  Law  Schools. 

It  was  while  serving  as  dean 
that  influential  Democrats  persuad- 
ed him  to  run  for  the  Louisville 
mayoralty  nomination.  He  won  the 
1933  election,  becoming  the  first 
elected  Democratic  Mayor  in  16 
years.  He  immediately  reorganized 
the  city's  financial  system  and  per- 
fected the  budget,  setting  up  the 
most  complete  and  accurate  budgets 
the  city  had  ever  experienced.  In 
the  utility  field,  he  advocated  low- 
er rates  and  obtained  reductions  in 
electric,  gas  and  telephone  levies. 

A  stickler  for  full,  free  and 
thorough  research  before  undertak- 
ing any  project,  he  established  a 
reputation  as  Louisville's  Mayor  of 
knowing  every  detail  of  city  oper- 
ation. According  to  Louisville  lead- 
ers his  administration  had  less  un- 
favorable reaction  on  important  is- 
sues than  probably  any  other  in  the 
municipality's  history.  He  always 
carried  on  a  heavy  correspondence 
in  his  unending  quest  for  every 
fragment  of  available  information. 

When  only  30  years  old,  in  1924, 
Mr.  Miller  was  elected  president 
of  the  Louisville  Bar  Association 
• — the  youngest  president  in  its  his- 
tory. He  is  a  member  of  the  Amer- 
ican and  Kentucky  bar  associa- 
tions, and  is  a  past  exalted  ruler 
of  the  Louisville  Lodge  of  Elks.  He 
is  an  elder  and  trustee  of  the  First 
Presbyterian  Church,  where  he 
sei'ved  six  years  as  superintendent 
of  the  Sunday  School. 

Mr.  Miller  has  retained  his  in- 
terests in  athletics.  At  Princeton 
he  was  a  member  of  the  soccer  team 
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— is  Western  Carolina!  In- 
flux of  part-year  residents 
and  visitors  to  Great  Smoky 
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other  tourist  points  brings 
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ofifers  the  sole  blanket  radio 
coverage.  Use  this  shining 
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and  captain  of  the  swimming  team. 
While  Mayor,  he  could  be  found 
several  times  a  week  at  the  hand- 
ball courts  at  the  YMCA  or  the 
golf  links.  He  usually  manages  to 
spend  a  month  or  so  at  his  summer 
home  at  Cape  Cod.  He  also  plays 
tennis.  Gardening  is  one  of  his  hob- 
bies, and  another  is  "just  plain 
tinkering."  In  the  basement  of  his 
Louisville  home  he  maintained  a 
complete  workshop  in  carpentry. 

Mrs.  Miller  is  the  former  Kath- 
erine  Castleman  Wilson,  of  Sum- 
mit, N.  J.,  whom  he  married  in 
1924.  They  have  four  daughters, 
Barbara,  Gale,  Katherine  and  Mary 
Welman.  His  clubs  include  the  Pen- 
dennis,  Louisville  Country  and  Ro- 
tary in  Louisville,  Ivy  at  Prince- 
ton, and  Yacht  at  Hyamisport, 
Mass.  He  was  trustee  of  the  Syn- 
odical  Presbyterian  Orphanage  in 
Louisville  from  1929  to  1932. 
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Finance  Series 

PERSONAL  FINANCE  Co.,  Phil- 
adelphia, has  started  a  five  weekly 
five-minute  disc  series  on  WFIL, 
that  city,  featuring  dramatized 
short  stories  on  the  value  of  loan 
service.  The  series  is  planned  for 
use  on  other  stations  also.  Mar- 
garet Schaefer,  assistant  program 
director  of  WFIL,  is  producing  the 
program  which  is  being  cut  by  the 
WFIL  recording  division.  Business 
placed  direct. 

GULF  OIL  Corp.,  New  York,  on 
July  3  replaces  Phil  Baker  with  a 
summer  show  featuring  John  Nesbitt ; 
Al  Garr,  tenor,  and  Oscar  Bradley's 
orchestra.  The  program  is  heard  Sun- 
day evenings  on  CBS.  Agency  is 
Young  &  Rubicam,  New  York. 


Curtailed  Courtesy 
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You  Get  the  EAR 
of  Central  Ohio  through  our 
domination. 
You  Get  the  EYE 
through    our    complete  mer- 
chandising and  promotion. 
All  You  Need  in  Central  Ohio 
John   Blair,  Representative 
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WATTS  DAY 


By  DWIGHT  BURROUGHS 

WCAO,  Baltimore 

LET'S  forget  at  the  moment  that 
we  are  salesmen;  let's  forget  that 
we  are  advertising  men,  or  radio 
men,  or  that  we  have  anything  at 
all  to  do  with  this  business  of  util- 
izing the  ether  waves  for  the  pur- 
pose of  gain. 

And  let  us  put  ourselves  in  the 
position  of  the  man  or  woman  in 
the  home  who  has  a  nice  little  ra- 
dio with  which  he  may  pick  out  of 
the  air  any  one  of  several  programs 
at  any  time  of  the  day  or  night. 
Let  us  settle  down  in  an  easy  chair 
near  the  radio  and  prepare  for  a 
period  of  entertainment,  relax  un- 
til we  are  in  a  thoroughly  comfort- 
able position  and  at  peace  with  the 
world.  Turn  on  the  machine,  adjust 
the  dial,  and — 

"Good  evening,  ladies  and  gentle- 
men ;  this  program  is  coming  to  you 
through  the  courtesy  of  the  Hif  alu- 
tin  Reinforced  Cuspidor  Company, 
Incorporated,  sole  manufacturers 
and  distributors  of  the  Hifalutin 
Reinforced  Cuspidor  and  accessor- 
ies, the  only  reinforced  cuspidor  to 
receive  the  medal  of  merit  at  the 
Paris  Exposition  in  1936,  and  a 
blue  ribbon  at  the  Altoona  annual 
clam  bake;  a  cuspidor  than  which 
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Farm  buying,  always  a  vital  factor 
in  saleS  build-up  in  Oklahoma,  looms 
as  an  even  more  powerful  force  in  1938. 

April  crop  reports  indicate  the  best 
wheat  crop  since  1931  and  the  third 
largest  of  record.  Ample  vvrinter  and 
spring  moisture  is  giving  the  cotton  and 
com  farmers  their  best  start  in  seven 
years.  Soil  conservation  checks  in 
1938  vTill  reach  a  total  of  $12,000,000  by 
June  30. 


WKY  offers  the  one  sure-fire  airway 
into  the  homes  of  these  Oklahoma  farm- 
ers. It  covers  more  radio  homes  and 
influences  a  greater  buying  power  in 
Oklahoma  than  any  other  station. 

OhlcUtoma  CiUf 
Representative  —  The  Katz  Agency,  Inc. 


there  is  no  superior  at  the  moderate 
price  at  which  it  is  sold  uniformly 
throughout  the  United  States 
($3.93;  slightly  higher  in  Canada)  ; 
guaranteed  against  wear  and  tear 
through  ordinary  usage;  developed 
through  long  years  of  experience, 
designed  by  outstanding  architects, 
the  Hifalutin  Reinforced  Cuspidor 
is  a  thing  of  beauty  and  a  joy  for- 
ever; it.  has  the  unqualified  endorse- 
ment of  leading  physicians  and 
scientists,  has  passed  rigid  tests  by 
the  Bureau  of  Standards,  and  is 
approved  by  the  Board  of  Trade 
and  the  National  Council  of  the  Re- 
tail Crossroads  Stores  Association. 
But  more  of  that  later.  The  pro- 
gram continues  through  the  courte- 
sy of  the  Hifalutin  Reinforced  Cus- 
pidor Company,  Incorporated,  with 
John  Doe  and  his  band  presenting, 
'Swing  It'." 

Who's  Courteous? 

Now,  still  remembering  that  for 
the  moment  you  are  not  an  adver- 
tiser, a  salesman,  or  a  radio  man, 
what  is  your  reaction  to  this  char- 
acter of  "commercial"  that  is  not 
infrequent  on  today's  programs  ? 

Please  bear  in  mind  that  we  are 
not  condemning  it,  nor  criticizing 
it.  We  are  merely  wondering 
whether  you,  as  a  radio  listener  in 
the  home,  seeking  entertainment 
and  diversion,  do  not  feel  that  you 
have  displayed  greater  courtesy  in 
according  an  attentive  hearing  to 
this  sales  talk  than  the  sponsor  has 
extended  to  you.  If  you  have 
thoroughly  discarded  your  real 
identity,  and  have  actually  assumed 
the  role  of  entertainment-seeking 
listener,  you  are  better  able  than 
any  one  else  to  tell  just  what  effect 
the  talk  has  produced  in  your  mind. 
Has  it  sold  the  product  and  made 
you  anxious  to  patronize  the  spon- 
sor? Or,  do  you  feel  that  the  adver- 
tiser has  taken  advantage  of  an  op- 
portunity that  you  innocently  gave 
him?  If  the  latter,  to  what  extent 
has  your  friendliness  toward  the 
sponsor  and  his  product  been  af- 
fected? 

The  average  fair-minded  listener 
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does  not  begrudge  advertisers  t 
few  seconds  set  apart  in  n-ii 
broadcasts  for  the  commerc 
plugs.  Radio  is  supported  by  advi 
tisers,  and  most  people  do  not  < 
ject  to  the  mention  of  names  a 
reference  to  the  character  of  1 
products.  Objection  increases,  he 
ever,  with  the  increased  use  of  ti 
in  elaboration  on  the  merits  of  1 
product,  and  the  question  is,  ji 
how  far  the  advertiser  may 
without  danger  of  incurring  1 
displeasure  of  his  listener.  We  c 
recall  a  certain  15-minute  brc; 
cast  in  which  11  minutes  w( 
given  to  advertising  and  four 
the  actual  program.  Surely  t 
was  dangerous  ground. 

Suppose  a  trial  were  made  of  1 
broadcast  of  an  entertainment  p 
gram  without  once  naming  1' 
sponsoring  product — merely  givii 
at  the  beginning  and  at  the  end  1 
name  of  the  sponsoring  compar 
Put  yourself  again  in  the  role 
the  listener  at  home,  relaxed  a 
a-hungering  for  diversion.  Wl 
would  be  your  reaction  to  such 
program  and  to  its  sponsors?  ' 
will  let  you  answer  that  questi 
but  it  is  a  fair  guess  that  you  \ 
be  mightily  impressed. 


Legislature  Lauds  W. 
For  Coverage  of  Sessic 

SOUTH  Carolina's  General  j 
sembly  expressed  its  appreciat 
for  "full  and  accurate  reports 
its  proceedings"  to  WIS,  Coin 
bia,  S.  C,  in  a  formal  resolution 
the  close  of  the  1938  legislat 
session.  Radio's  part  in  "coverir 
the  legislature  was  cited  in  a  Hoi 
resolution  that  expressed  "to  Jc 
K.  Cauthen  its  appreciation  of  ■ 
daily  reports  made  of  the  proce 
ings  of  this  body  over  Radio  S 
tion  WIS  and  desires  to  thank  t 
station  for  the  facilities  afforded 
it  in  conveying  to  the  people  of  t 
State  a  daily  report  of  its  proce 
ings."  Cauthen,  newspaperman  ? 
columnist,  had  a  daily  lO-miir 
resume  of  legislative  proceedii 
over  WIS  each  day  of  the  sessi 
WIS  maintained  a  direct  wire  1 
to  the  House  of  Representati' 
during  the  session  and  from  ti 
to  time  special  broadcasts 
made  direct  from  the  floor. 


WMBG  Plea  Denied 

THE  petition  of  WMBG,  ILv 
mond,  Va.,  seeking  revocation 
the  license  of  WRNL,  Richmoi 
on  the  ground  that  it  allegei 
failed  to  live  up  to  promises 
connection  with  program  servi 
was  denied  May  4  by  the  F( 
Simultaneously,  the  Commissi 
dismissed  the  WRNL  answer  to  1 
petition. 
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isual  Receivers 
lut  on  the  Market 


immunicating  Systems  Inc. 

SeU  Two  Types  of  Sets 

MMUNICATING  SYSTEMS 
.,  manufacturer  of  audio  loud- 
aker  systems,  has  entered  the 
jvision  receiver  field  and  is  cur- 
;|itly  demonstrating  sets  which 
i.eive  pictures  but  not  sound, 
jese  will  be  placed  on  the  market 
nediately  at  retail  prices  of 
aut  ?125  for  a  9-tube  table  model 
jl  $175  for  an  11-tube  console, 
;;ording  to  C.  H.  Sterenfeld,  vice- 
Hsident  of  the  company,  who  said 
i';  receivers  are  being  manufac- 
|-ed  under  the  company's  own 
i;ents.  Demonstrations  are  being 
ide  at  the  firm's  headquarters  at 
i)  W.  56th  St.,  New  York,  during 
j;  times  of  NBC's  experimental 
-'lavision  broadcasts  from  its 
i.nsmltter  atop  the  Empire  State 
jilding. 

fiFhe  nine-tube  set  shows  pictures 
a  three-inch  oscilloscope  tube 
d  the  11-tube  set  uses  a  five-inch 
|)e  as  its  viewing  screen.  Each 
is  operated  with  only  five  con- 
Is,  including  the  tuning  knob, 
lages  are  clear,  but  of  a  decided 
;en  color.  Sets  are  video  only, 
:  an  auxiliary  three-tube  sound 
leiver  will  be  made  available  at 
but  $15  for  purchasers  who  do 
own  all-wave  audio  receivers. 

Danger  of  Obsolescence 

iVIr.  Sterenfeld  said  the  company 
i  i  now  turn  out  about  150  or  200 
:  s  a  week  and  that  it  already  has 
ijlers  for  enough  sets  to  keep  it 
IBv  for  the  next  six  months.  He 
d  the  sets  had  been  tested  in  all 
i  boroughs  of  New  York  City 
;,;h  good  results  and  that  he  con- 
'  ered  the  experimental  programs 
iv  being  broadcast  by  NBC  of 
Bcient   entertainment   value  to 
jp  the  purchasers  of  the  video 
eivers  interested  for  the  pres- 
;.  As  soon  as  the  sets  get  out 
ong  the  public,  he  said,  there 
1  be  such  a  demand  for  addi- 
I'nal  programs  that  the  broad- 
i'.ting  companies  will  be  forced  to 
joand  their  schedules  of  television 
wadcasts. 

Asked  whether  there  is  not  a 
pger  of  his  sets  being  made  obso- 
5  and  useless  by  further  changes 
video  broadcasting  standards, 
'.  Sterenfeld  said  that  he  felt  the 
iasent  day  standards  will  prevail. 
4s  is  contrary  to  statements  of 

BA_  and  other  concerns  experi- 
titing  with  this  new  art,  who 


i 


jKGMB 

HONOLULU 

DKHBC 

HILO 


First  in  Coverage 
First  in  Listener 
Preference 
First  in  Advertising 
Volume 

FRED  J.  HART, 
President  and  General  Manager 
San  Francisco  Office,  Californian  Hotel 
Representatives: 
CONQUEST    ALLIANCE  COMPANY 
New  York.  515  Madison  Ave. 
CMcago,  228  N.  LaSalle  St. 
0.  P.  MacGREGOR 
729  S.  Western  Ave.,  Hollywood 


THEY'RE  ALL  STUDENTS  AT  KUOA 

Yet  Station  Is  Commercial  and  Claims  to  Have  One  of 
 Best  Orsanized  Plants  in  Southwest  


UNIQUE  in  radio  is  KUOA.  Si- 
loam  Springs,  Ark.,  a  commercial 
station  owned  and  operated  by  the 
local  John  Brown  University  which 
requires  its  students  to  take  aca- 
demic, vocational  and  Bible  train- 
ing. As  a  part  of  their  vocational 
training  the  students  work  three 
hours  each  day  in  one  of  the 
school's  30  departments,  of  which 
the  radio  station  is  an  example. 

Nine  of  KUOA's  announcers  and 
its  four  control  operators  are  stu- 
dents ranging  in  age  from  19  to  22 
years  and  most  of  the  station's  tal- 
ent comes  from  the  student  body. 
Commercial  copy  is  prepared  in 
part  by  business  students.  Storm 
Whaley,  manager  of  KUOA,  esti- 
mates that  radio  students  on  grad- 
uation have  the  equivalent  of  four 


years'  continuous  training  in  prac- 
tical radio.  "To  prove  that  our 
operation  is  not  amateurish",  Mr. 
Whaley  said,  "we  have  managed  to 
keep  our  sponsors  as  well  as  any 
station  and  we  boast  one  of  the  best 
organized  plants  in  the  Southwest." 

KUOA  operates  on  1260  kc.  day, 
5,000  watts  and  uses  WE  equip- 
ment. The  station  subscribes  to  UP 
and  Transradio  Press  Service, 
World  and  Langworth  program 
service. 

On  May  12  KUOA  will  be  for- 
mally dedicated  as  a  part  of  the 
commencement  ceremonies  which 
will  be  led  by  Jesse  H.  Jones,  chair- 
man of  the  RFC,  Washington.  A 
university  station  since  1935, 
KUOA  went  on  the  air  in  1922. 


have  consistently  said  that  they 
could  not  safely  put  their  sets  on 
the  market  until  the  standards 
they  are  now  testing  have  been  ap- 
proved by  both  the  RMA  standards 
committee  and  the  FCC  and  until 
the  FCC  has  issued  licenses  for 
television  on  a  regular  commercial 
basis. 

Samuel  M.  Saltzman,  president 
of  Communicating  Systems,  has 
been  engaged  in  the  electrical  busi- 
ness, chiefly  in  connection  with 
theatre  lighting,  for  the  last  30 
years,  Mr.  Sterenfeld  said,  getting 
into  the  sound  equipment  field 
about  10  years  ago.  The  company 
specializes  in  the  manufacture  of 
emergency  and  operating  speaker 


systems  for  use  aboard  ships.  Mr. 
Sterenfeld  is  the  company's  attor- 
ney as  well  as  vice-president.  Chief 
engineer  is  Louis  W.  Parker. 

Beginning  May  12,  NBC  is  in- 
cluding the  following  message  in 
all  of  its  television  broadcasts: 
"These  television  demonstrations 
are  experimental  and  should  not 
be  regarded  as  establishing  a  tele- 
vision service.  Any  revision  of  the 
television  standards  of  transmis- 
sion or  changes  to  apparatus  will 
necessitate  discontinuance  of 
schedules.  Your  comments  on  these 
experimental  programs  will  be  ap- 
preciated by  the  National  Broad- 
casting Company." 


RAIX 

One  Dollar 
per  Drop! 


590  KC. 


5000  Watts 


OMAHA,  NEBRASKA 
JOHN  J.  GILLIN,  Jr.,  Mgr. 

John  Blair  Co.,  Representative 
Owned    and    Operated   by  the 
Woodmen    of    the    World  Life 
Insurance  Society 

On  the  N.B.C.  Red  Network 


Rain  fell  on  Nebriowa*  last  month 
.  .  .  rain  that  means  millions  of 
dollars  to  the  farms  and  businesses 
of  this  rich  trade  territory. 
Nebriowa  is  definitely  on  its  way  to 
a  season  of  sales.  Alert  advertisers 
will  get  a  better  harvest  with  WOW. 


*NEBRIOWA:  The  rich  trade  area 
made  up  of  eastern  NEBRASKA, 
western  IOWA  and  parts  of  six 
other  states. 


FEATURES 
AVAILABLE 


m 


BROADWAY  MELODY 

Thirty  minutes  of  sparkling 
comedy  with  Jack  Waldron  .  .  . 
guest  stars  . . .  plus  Don  Albert  and 
his  orchestra. 

M-G-M  MOVIE  CLUB 

One  hour  filled  with  stars 
.  .  .  gossip  .  .  .  previews  of  screen 
hits  . . .  music  and  mirth. 

MUSIC  TO  READ  BY 

One  hour  of  uninterrupted 
classical  music  on  the  air  every 
night  at  twelve  o'clock. 

FRANK  GRAHAM 

Noted  columnist  of  the  New 
York  Sun  talks  about  the  world  of 
sports... in  a  daily  program  called 
"Setting  the  Pace". 

SAM  TAYLOR 

Exclusive  news  of  the  screen 
...  on  the  air  twice  weekly ...  in  a 
gay  program  of  "Hollywood  High- 
lights". 

GEORGE  COMBS,  Jr. 

Well-known  ex-Congress- 
man, whose  daily  "Editorial  Slant 
on  the  News"  keeps  thousands  in- 
formed of  daily  events. 

HARRY  GLICK 

Now  celebrating  his  tenth 
year  as  New  York's  morning  phy- 
sical instructor.  His  exercises  are 
on  the  air  15  minutes  daily. 

UNITED  PRESS  NEWS 

Daily  spot  news  at  the  right 
spots  during  the  day  .  .  .  rushed  to 
the  mike  from  the  U.  P.  teletype. 

MUSICAL  SHOWS  •  COMEDY 
PROGRAMS  •  AIR  NOVELTIES 


DIAL  1010 
NEW  YORK  CITY 
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New  Improved 

Radio 
Outline  Map 

(31  by  21}4  Inches) 

Radio  Outline  Map  of  the  United  States  and 
Canada,  showing  the  location  of  all  broadcasting 
stations.  Shown  also  are  county  outlines,  time  zones 
and  the  number  of  stations  in  each  city.  The 
reverse  side  of  the  map  carries  a  complete  log  of 
U.  S.  and  Canadian  broadcast  stations,  alphabeti- 
cally by  state,  dty,  and  call  letters,  with  frequencies 
and  powers  shown.  Printed  on  white  ledger  paper 
that  permits  the  use  of  ink.  Mailed  flat. 


Advertising  Agencies 

In  mapping  spot  and  network 

campaigns 

Radio  Advertisers 

In  mapping  markets  and 

campaigns 

Station — Sales  and  Engineering 
In  defining  coverage,  market  and 
areas 

Station  Representatives 
In  mapping  stations 


tic  25 

Single  Copies  35c 
10  or  More  Copies  25c  Each 

10%  Discount  in  Quantities 
of  50  or  More 


BROACmSTING 


National  Press  Bldg. 


roadcast 

dvertlsingr 


Washington,  D.  C. 


Wholesale  Spots 

A  UNIQUE  radio  merchan- 
dising effort,  exhorting  lis- 
teners to  visit  hardware 
stores  everywhere,  was 
launched 
this  month 
over  WHAS 
by  the  Bel- 
knap Hard- 
ware  and 
Mfg.  Co., 
old  -  estab- 
1  i  s  h  e  d 
wholesa  1  e 

hardware  . 
house  in  Mr.  Stem 
Louisville.  Devised  by  Lu- 
ther R.  Stein,  vice-president, 
the  initial  campaign  com- 
prised 32  spot  announce- 
ments from  May  9-14.  At  the 
same  time  Mr.  Stein  mailed 
out  thousands  of  folders  to 
retail  dealers  urging  com- 
plete stocks  to  meet  consum- 
er demand,  and  listing  the 
time  of  the  spot  broadcasts. 


Heitmeyer  Plea,  Denied, 
Goes  to  Supreme  Court 

DENIAL  of  the  motion  of  Paul  R. 
Heitmeyer,  applicant  for  a  new 
station  in  Cheyenne,  Wyo.,  to  re- 
quire the  FCC  to  grant  its  new 
station  request,  was  ordered  May 
13  by  the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia. 

Former  Senator  C.  C.  Dill  and 
James  W.  Gum,  counsel  for  Heit- 
meyer, announced  that  the  U.  S. 
Supreme  Court  would  be  petitioned 
to  review  the  case.  The  FCC  on 
March  2  had  reopened  the  entire 
case  permitting  other  applicants  to 
participate,  and  it  was  from  this 
action  that  Heitmeyer  sought  re- 
lief from  the  lower  court.  [Broad- 
casting, May  1]. 

Vinson  Joins  Court 

REP.  FRED  M.  VINSON,  Demo- 
crat, of  Kentucky,  resigned  from 
Congress  May  12  to  take  his  seat 
on  the  U.  S.  Court  of  Appeals  for 
the  District  of  Columbia,  which 
hears  radio  appeals  from  the  FCC. 
He  was  named  to  the  court  several 
months  ago  by  President  Roosevelt. 
JOHN  STEELE,  special  representa- 
tive in  Europe  for  Mutual  and  foreign 
correspondent  for  the  Chicago  Trib- 
une, on  May  1  started  broadcasting 
NeiDS  About  Europe,  Saturdays, 
9-9  :15  p.  m.  from  London. 
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New  Local  in  Misso 
Takes  the  Air  Mav  ! 

THE  new  KWOC,  Poplar  Bi 
Mo.,  100  watts  daytime  on  1310 
is  nearing  completion  and  will 
on  the  air  May  21,  according  t 
report  from  Don  M.  Lidenton, 
will  be  manager  and  chief  engir 
and  who  is  co-owner  with  A. 
McCarthy,  his  partner  in  a  h 
radio  service  and  electrical  b 
ness.  Studios  are  located  in 
Bank  of  Poplar  Bluff  Bldg.,  an 
composite  transmitter  has  b  e 
built  by  Mr.  Lidenton.  A  Leb 
vertical  radiator  and  RCA  mc 
lation  monitor  have  also  been  ~ 
stalled.  ■ 
Cliff  Atkinson,  formerly  wi 
KWOS,  Jefferson  City,  Mo.,  wil 
commercial  manager.  Randall  i 
see,  also  formerly  with  KWOS 
later  with  KCKN,  Kansas  City,  • 
be  program  manager.  Ken  You 
formerly  with  KXBY  and  KCI 
Kansas  City,  will  be  combinal 
announcer  and  operator.  Willi 
Bates,  recent  journalism  gradu 
of  the  University  of  Missouri, 
be  news  and  continuity  editor,  v. 
Roy  Barham  as  relief  announ 
and  writer.  Venita  Scott  will 
women's  commentator.  UP  m 
service  and  NBC  Thesaurus  i 
gram  library  have  been  ordered 


Crosley  Annual  Repoi 

ANNUAL  report  of  the  Cros* 
Radio  Corp.,  filed  April  30  v, 
the  Securities  &  Exchange  d 
mission,  indicated  that  net  sales 
1937  totaled  $18,735,450,  cost 
goods  sold,  $16,308,432.  Figures 
elude  WLW  operation,  which  is 
separately  broken  down.  A  loss 
$343,314  was  claimed  in  the 
port  as  a  result  of  the  refrige 
tor  plant  destruction  in  the  0 
valley  floods  bringing  the  net  1 
for  the  year  to  $376,914.  Salai 
reported  were:  Powell  Crosley,  . 
president  and  treasurer  $24,0' 
Lewis   M.   Crosley,  vice-presid' 
and  general  manager,  $20,000; 
P.  Rogers,  vice-president  in  chai 
of  sales,  $16,000.  The  statement 
vealed  that  28%  or  151,369  sha 
of  the   common   capital  stock 
owned  by  Powel  Crosley,  Jr.,  wl 
Gwendolyn  A.  Crosley  owns  24 
or  129,532  shares.  

School  by  Television 

THE  first  classroom  lesson 
television  in  this  countrj',  with 
group  of  science  students  gathei 
around  receivers  putting  questic 
to  an  instructor  in  a  distant  stuc 
will  be  conducted  by  NBC  in  i 
operation  with  New  York  Univi 
sity  May  19  at  Radio  City.  Dr. 
C.  Clark,  of  the  N.  Y.  U.  facul 
will  lecture  on  and  demonstn 
the  uses  of  the  photo-electric  c( 
The  novel  demonstration  was  cc 
ceived  by  Dr.  James  Rowland  Ar 
ell,  former  president  of  Yale  a 
now  educational  counsellor  of  NE 
It  is  one  of  a  series  of  NBC  f 
periments  in  the  use  of  televisi 
for  educational  purposes. 

CBS  Salaries 

SALARIES  of  CBS  officials  i 
1937  shown  in  its  annual  report : 
cently  filed  with  the  Securities 
Exchange  Commission  were  as  f 
lows:  William  S.  Paley,  CBS  pr^ 
ident,  $190,196;  Edward  Klaub 
executive  vice-president,  $80, 5'^ 
Hugh  K.  Boice,  vice-president,  $4 
315.  Grouped  under  "aggregate  i 
muneration"  were  salaries  of 
directors,  $353,574;  12  officers  otb 
than  directors,  $224,381. 
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lADIO  VS.  READING 

Student  Listening  Said  to 
 Be  on  Low  Plane  


IV 

rl 

'M 

^, 

H    SCHOOL    students  spend 
36  as  much  time  listening  to  the 
io  as  they  spend  on  recreational 
iing,  according  to  a  survey  of 
listening  habits  of  pupils  of 
•  laham  Lincoln  High  School,  New 
k,  by  A.  H.  Lass  of  the  school's 
jjiijlish  department, 
reporting  on  his  study  in  the 
Lrd  of  Education's  publication, 
'h  Points,  Mr.  Lass  finds  that 
ident  listening  is  on  a  generally 
I  plane,  and  suggests  that  "the 
k  of  discrimination  in  radio  fare 
jj  be  laid  directly  at  the  door  of 
j  school  system  which  has  thus 
;i  done  little  or  nothing  to  de- 
pp  standards  for  judging  the 
Tijii'th  of  radio  programs.  The  criti- 
■'  faculty  has  received  even  less 
;-ture  from  radio  sponsors." 
j  If  educational  broadcasts  are  to 
:'ture  a  wide  audience,"  says  Mr. 
iss,  "it  would  appear  that  they 
1st  utilize  the  dramatic  sensa- 
iialism  of  March  of  Time  or  the 
.r'  drawing-card  of  Lux  Radio 
ater.  Pure  unadulterated  edu- 
ion,  intellect  in  the  raw,  has 
iparatively  little  appeal."  The 
grams    referred   to    were  the 
.it  popular  in  the  group  termed 
■Itural  programs"  as  opposed  to 
ipular  programs." 
A.  significant  fact  noted  by  Mr. 
-;s  is  that  there  is  no  marked 
iorovement  of  student  taste  or 
?  ference  from  freshman  to  senior 
isses.  He  considers  it  a  hopeful 
;n  for  teachers  that  64%  of  stu- 
-nts  indicated  a  preference  for 
lignments  which  involved  listen- 

to  radio  programs. 
;«Ir.  Lass'  "most  dismal  supposi- 
las"  were  confirmed  by  answers 
sich  indicate  that  radio  has  no 
iiscious  effect  in  encouraging  stu- 
i}its  to  read  material  related  to 
iitat  they  hear  on  the  air.  He  says : 
llhus  far  radio  seems  to  have  con- 
outed  little  of  importance  to  de- 
oping,  guiding,  or  enriching  stu- 
Jjits'  outside  reading.  A  few  scat- 
led  and  inconclusive  studies 
|iild  seem  to  indicate  that  radio 
•e  has  great  possibilities." 


5  AFRA  Signs  WRJN 

i^JN,  Racine,  Wis.,  and  the 
■jierican  Federation  of  Radio 
Hists  signed  a  contract  May  3 
'■ering  the  station's  announcers 
d  artists  and  provided  for  AFRA 
working  conditions  and  wage 
Sxeases  averaging  42%.  American 
'deration  of  Musicians  and  AFRA 
|als  in  Montreal  have  signed  an 
-reement  for  concerted  action  in 
jputes  between  either  union  and 
Moyers.  Neither  union  will  ac- 
ht  contracts  unless  employers 
jl  hire  members  of  both  unions. 


LOXIAL  EARPHONE  Co.,  New 
"r.  has  named  J.  Dresner  Adv. 
ency,  New  York,  to  handle  its  ac- 
nt  and  plans  to  use  radio  among 
er  media. 


ED  ALLEN  was  chospn  the  fa- 
ite  radio  star  by  both  fathers  and 
thers  in  a  recent  poll  of  nearly 
•000  parents  can%'assed  by  the  Child 
dfare  League  of  America  and  the 
<ys'  Athletic  League. 


SCRIPTION  of  the  running  of 
English  Derby  and  word-pictures 
(jthe  350,000  people  who  are  expeet- 
Ito  witness  it  will  be  heard  on  NBC 
ae  1. 


CBS  CHAMPS  — Only  outside  en- 
try in  the  New  York  Advertising 
Agency  Bowling  League,  this  team 
walked  off  last  month  with  the 
championship.  Erwin  -  Wasey  fin- 
ished second.  The  CBS  team,  stand- 
ing (1  to  r):  Walter  Pierson,  sound 
effects;  George  Lehman,  play- 
houses; Charles  McCarthy,  build- 
ing operations.  Kneeling:  James 
Kane,  publicity;  Ted  Danley,  traffic. 


RUN  By  STUDENTS 

WBNS  Stresses  Trade  Slant 
 In  College  Day  


TWENTY-THREE  students  of  the 
Ohio  State  U.  radio  class  "attended 
school"  at  WBNS,  Columbus,  May 
5  when  they  assumed  the  duties 
of  continuity  writers,  producers, 
announcers,  salesmen.  Starting 
with  the  sign-on,  the  day  was  de- 
voted to  giving  the  students  a  taste 
of  actual  radio  work. 

Many  WBNS  sponsors  gave 
special  attention  that  day  to  the 
students  assigned  to  their  partic- 
ular programs.  Students  visited 
sponsors'  stores  merchandising 
problems  and  prepared  shows  which 
they  also  helped  produce. 

At  9:30  p.  m.  students  who  par- 
ticipated in  the  day's  activities 
talked  over  their  work  in  a  forum 
discussion  which  was  broadcast  for 
a  half  hour. 

The  university  class  is  in  charge 
of  Prof.  Donald  W.  Riley  and  ar- 
rangements for  the  WBNS  day 
were  made  by  Jerome  R.  Reeves,  a 
member  of  the  class  and  the  WBNS 
program  department.  Text  used  by 
the  class  is  Broadcasting  and 
discussions  of  its  articles  are  part 
of  the  classroom  work.  All  mem- 
bers are  subscribers. 


JACK 
agency 
Sunset 
Curtis, 
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CURTIS  Agency,  new  talent 
,  has  been  established  at  8954 
Blvd.,  Hollywood,  by  Jack 
New  York  producer  and  asso- 
Besides  artists,  firm  is  handling 
rs,  producers  and  writers.  Har- 
rd  is  in  charge  of  radio. 


Industries! 


Payrolls! 


Advertisers  over  WAIR  often 
express  amazement  at  the  quick, 
constant  response  from  listen- 
ers. WAIR  is  a  sales  producer 
is  there  ever  was  one. 

WAIR 

Winston-Salem,  North  Carolina 


ClevelandFoodTerminal 
Is  Granted  a  Rehearing 

REARGUMENT  on  the  application 
of  the  Food  Terminal  Broadcast- 
ing Co.  of  Cleveland,  for  a  new 
broadcasting  station  on  the  1500 
kc.  channel  daytime,  was  author- 
ized May  11  by  the  FCC.  The  ap- 
plication was  denied  by  the  Com- 
mission on  Feb.  23  and  the  petition 
for  rehearing  or  reargument  was 
filed  by  Arthur  W.  Scharfeld  and 
Philip  G.  Loucks,  counsel  for  the 
station,  Mai'ch  24.  The  reargument 
will  be  held  on  June  2.  It  was  con- 
tended additional  material  evidence 
has  become  available.  The  station, 
which  would  be  operated  by  a 
corporation  controlled  by  sellers  of 
food  products,  proposed  a  unique 
service  in  that  the  facilities  would 
be  used  to  disseminate  informa 
tion  on  local  market  conditions, 
availability  of  perishable  food 
products  and  price  information. 

It  was  also  contended  that  only 
five  of  the  seven  commissioners 
had  heard  the  oral  argument  in 
the  case  and  actually  only  four 
commissioners  who  heard  the  oral 
argument  participated  in  the  deci- 
sion. Commissioner  Craven,  it  was 
held,  although  not  present  at  the 
oral  argument,  participated  in  the 
action  denying  the  application. 


In  ^ashingtorh^ 


PURITY  BAKERIES,  Chicago, 
has  started  a  sports  review  on 
WWJ,  Detroit,  featuring  Ty  Ty- 
son. Using  spot  announcements  in 
most  instances,  the  firm's  31  whole- 
sale bakeries  throughout  the  coun- 
try are  advertising  on  16  stations. 


(jLvironment 

Consistent  with  the  atmos- 
phere oi  a  distinctive  location, 
the  luxurious  comfort,  digni- 
fied service,  and  superior  cui- 
sine of  the  Hay-Adams  H  ouse 
blend  into  an  environment  that 
parallels  the  tastes  oF  discrimi- 
nating travellers.  Hay-Adams 
rates  make  any  other  choice 
a  poor  economy. 

Gmifi£ete£if  tli/j-CcnuUtumeJ^ 
FROM  ^3  SINGLE  ^4^''dOUBLE 

HAY-ADAMS  HOUSE 

SIXTEENTH  AT  H  STREET 

Opposite  the  White  House 
Overlooking  Lafayette  Park 


WASKINGTON,D.C. 


THE  MOST 

POWERFUL 

STATION 


between 

St,  Louis 
Dallas  and 
Denver 


Covers  the  Heart  of  the  Triangle 


25,000  WAHS 

NATIONALLY 
CLEARED  CHANNEL 

COMPLETE  NBC 
PROGRAM  SERVICE 


More  population,  more  radio  sets  and 
more  spendable  income  than  any  other 
Oklahoma  station,  with  extensive  cover- 
age in  Kansas,  Missouri  and  Arkansas. 

EDWARD  PETRY  &  CO.,  NafI  Representatives 

New  York      Chicago      Detroit      San  Francisco 
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AAA  Travel  Scripts 

A  NEW  series  of  travel  scripts 
covering  tourist  news  is  being  dis- 
tributed by  American  Automobile 
Association,  Washington,  to  affili- 


ated motor  clubs  for  use  by  local 
stations.  The  scripts,  timed  for 
weekly  five-minute  programs,  cov- 
er major  events  such  as  carnivals, 
celebrations  and  sports. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,   Wash.,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consuliing  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  Bldg.      Nat.  4048 
Washington,  D.  C. 


JOHN  BARRON 

Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 


HECTOR  R.  SKIFTER 

Consulting   Radio  Engineer 

FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 

SAINT  PAUL,  MINNESOTA 


PAUL  F.  GODLEY 

Qonsidting  Hadio  Sngimer 
Phone:  Montclair  (N.  J.)  2-7859 


PAGE  &  DAVIS 

Consulting    Radio  Engineers 
Munsey  Bldg.  District  8456 

Washington,   D.  C. 


A.  EARL  CULLUM.  JR. 

Consulting  Radio  Engineer 
2935  North  Henderson  Avenue 
Telephones   3-6039   and  5-2945 
DALLAS.  TEXAS 


FIELD    STRENGTH — 
QUESTIONNAIRE 
SURVEYS 

350  MADISON  AVE. 
NEW  YORK  CrjY 
Murray  Hill  2-2046 


HERBERT  L.  WILSON 

Consulting  Radio  Engineer 

Design  of  Directional  Antennas 
and  Antenna  Phasing  Equip- 
nieiit,  Field  Strength  Surveys, 
Station  Location  Surveys. 

260  E.  161st  St.  NEW  YORK  CITY 


ROBERT  S.  RAINS 

Special  Consultant 

Accounting  Taxes 

Munsey  Building — V/ashington,  D.  C. 
Telephone:  Metropolitan  2430 
Robert  S.  Rains 
Former  Special  Consultant 
Federal  Communications  Commission 


R.  D.  MARTIN 

Consulting  Engineer 

Field  Surveys 
Over  all  Transmitter  and 
Antenna  Testing 

7  S.   Howard  St.  Spokane,  Wash. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N.  Y. 


00  U  1^1 
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WHEN.  Ken  Carpenter,  NBC 
Hollywood  announcer,  won  a  re- 
cent popularity  contest  conducted 
through  the  network's  house  or- 
gan, Transmitter,  he  was  present- 
ed with  the  original  drawing 
which  is  reproduced  here.  Drawing 
is  by  Bill  Eddy,  NBC  New  York 
television  engineer.  It  was  pre- 
sented to  Carpenter  by  fellow  em- 
ployes for  his  work  as  a  chimes 
ringer  on  the  Kraft  Music  Hall. 


FRANK  .7.  HOGAN,  head  of  the  law 
firm  of  Hogan  &  Hartson,  Washing- 
ton, which  engages  in  radio  practice, 
has  been  nominated  for  the  presiden- 
cy of  the  American  Bar  Association. 
Nomination  is  tantamount  to  election. 
He  participated  in  the  first  radio  ap- 
peals case  taken  to  the  Supreme 
Court — that  of  WGY  vs..  the  Federal 
Radio  Commission. 


Commercial  Broadca 
Favored  in  Melbour 

REPLIES  to  a  questionnaire 
culated  last  August  among  I\ 
bourne    (Australia)  listeners 
Goldberg   Advertising    Pty.  L 
Melbourne  agency,   indicate  ; 
listeners  in  that  Australian  < 
prefer  commercial  to  governr.' 
broadcasting  by  a  more  than  t 
to-one  ratio.  Weekday  division 
the  audience  showed  8.2%  list 
ing  to  Class  A  (government)  i 
tions,  and  91.8%  to  Class  B  (cc 
mercial)  stations.  On  Sundays 
preference  for  Class  B  was  e 
greater,  92.9%   as  against  7. 
for  Class  A. 

According  to  government  lice 
figures,  there  are  about  216, 
radio  homes  within  a  50-mile 
dius  of  Melbourne,  which,  on 
basis  of  3.8  listeners  per  licei 
gives  a  total  potential  audience 
something  more  than  800,000 
teners.  Evening  listening  hab 
as  indicated  by  the  questionna. 
show  Monday  to  have  the  larg 
potential  audience,  with  99% 
their  sets,  and  Saturday  the  \^ 
est,  with  87%.  Other  days:  Tt 
day,  97.7%;  Wednesday,  97.2 
Thursday,  98.2%;  Friday,  88.2. 
Sunday,  98.8%.  Program  pref 
ences,  listed  in  the  summary 
title  and  without  details  of  t; 
of  program,  frequency,  etc.,  m( 
little  to  one  not  familiar  w 
these  Australian  shows,  but  it 
interesting  to  note  that  the  fav 
ite  by  a  wide  margin  is  One  Ma 
Family,  which  is  broadcast  ft 
the  American  script  by  an  A 
tralian  cast  on  3XY,  Melbourc 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Sltnaticns  Wanted,  7e  per  word.  All  other  classi- 
fications, 12c  per  worxi  Mfaunnzm  eharse  $1.00.  Payable  in  advance. 
Forma  close  ZSth  and  10th  of  month  preceding  issues. 


Help  Wanted 


Salesman  for  basic  network  station  lo- 
cated in  good  territory.  Small  sales  staif. 
Excellent  opportunity  for  right  man.  Write 
in  detail  to  Box  969,  BROADCASTING. 

Announcer,  copywriter,  musically  in- 
clined for  small,  progressive  station.  En- 
close photograph  with  letter.  Box  980, 
Broadcasting. 

We  have  an  opening  on  our  commercial 
stafE  for  a  hustling,  top-notch  radio  sales- 
man. Station  experience  necessary.  Rapid 
opportunity  for  advancement.  Replies  will 
be  held  in  strictest  confidence.  Write  to 
WKAT,  Miami  Beach,  Florida. 

Wanted — Commercial  manager  who  wants 
to  gret  into  his  own  business.  Have  radio 
station  to  lease.  Illness  only  reason.  Give 
character  and  business  references.  Box  96B, 
Broadcasting. 

Situation  Wanted 

Broadcast  operator,  7  years  experience, 
now  employed,  wishes  change  to  different 
locality.  Box  979,  Broadcasting. 

Unambitious,  lazy,  erratic,  opinionated 
radio  writer  will  dump  his  dubious  experi- 
ence on  your  plantation  at  slightest  pro- 
vocation. Box  981,  Broadcasting. 

Continuity,  publicity  writer-editor,  ex- 
perienced, good  record,  seeks  creative  pro- 
gram-building post.  Box  982,  Broadcast- 
ing. 

Eastern  announcer-newscaster.  Three 
years  experience,  including  continuity, 
production,  dramatics,  selling.  Single.  Box 
986,  Broadcasting. 

3  years  experience  program  director  and 
announcer.  Desire  situation  as  program 
director  and/or  announcer.  Eastern  station. 
Available  immediately.  Box  983,  Broad- 
casting. 

Embryo  genius,  Yale  graduate,  now 
writing  successful  continuity,  scripts,  com- 
mercial copy,  desires  hard  work,  low  pay, 
progressive  advertising  agency,  radio  sta- 
tion. Box  985,  Broadcasting. 


Situations  Wanted  (Con'td.) 

Young  man,  five  years  radio  work 
writer,  actor,  salesman,  etc.,  now 
nected  with  the  U.  S.  Government 
producing  part  of  NBC's  leading  d 
network  program,  would  like  opportu: 
to  work  as  announcer  anywhere.  Box 
Broadcasting.  

Executive  and  accountant,  formerly 
ployed  as  assistant  general  manager,  1 
iness  manager,  treasurer  and  chief  ; 
countant  of  a  chain  operating  ten 
tions.  Desires  position  of  station  manaj^ 
business  manager  also  willing  to  su) 
vise   accounting.    Box   959,  Broadcasti 

Employed  engineer  desires  change.  C 
three  years  practical  experience  as  br( 
cast  engineer,  newscaster  and  marine  oi 
ator.  Accurate  Transradio.  Telephone  fi 
telegraph  second  licenses.  Best  referen 
Box  978,  Broadcasting.  

Engineer  desires  change.  College  tr; 
ing,  ten  months  small  station  experiei 
telephone  first  and  class  A  amateur  ti 
ets.  Limited  experience  copying  code 
announcing.  Single,  go  anywhere,  sal 
secondary.    Box    984,  BROADCASTING. 

Broadcast  operator-engineer,  34,  n 
ried.  14  years  experience.  At  present 
ployed  tropics  desire  relocate  states.  Pos: 
first  telegraph  and  first  telephone  liecn; 
Copy  Transradio.  Willing,  efficient,  act 
tomed  responsibility.  Open  any  broadt 
or  communication  assignment.  Box  ! 
Broadcasting. 

Seeking  position  with  future.  ExP' 
enced  all  around  announcer,  commerc 
sports,  specialty.  Voice  recording  availa 
Experienced  operator,  formerly  chief 
gineer  two  local  stations.  Also  excell 
program  man.  Available  immediat- 
Best  references.  3602  San  Pedro,  Tain 
Fla.  

For  Rent — Equipment 

Approved  equipment,  RCA  TMV-7' 
field  strength  measiu-ing  unit  (ne": 
direct  reading ;  Estiline  Angus  AntwM 
Recorder  for  fading  on  distant  staii* 
G.  R.  radio  frequency  bridge ;  radio  •sei 
tors,  etc.  Reasonable  rental.  Allied 
search  Laboratories,  260  East  161st  Stn 
New  York  City. 
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Durt  Reverses  FCC  Again 
ad  Points  to  Lack  of  Policy 

Local  Ownership  Question  Cited;  Thorns  Denial 
On  'Character'  Issue  Remanded  to  Commission 


)THER  reversal  of  an  FCC 
sion  denying  a  new  station 
ication  was  ordered  May  9  by 
U.  S.  Court  of  Appeals  for  the 
rict  of  Columbia  in  the  appeal 
le  Pottsville  Broadcasting  Co. 
the  decision  denying  it  a  new 
daytime  station  in  Pottsville, 

its  opinion  the  court  held  the 
erred  in  holding  that  the  ap- 
nt,  Charles  D.  Drayton,  Wash- 
m  lawyer  and  president  of  the 
)any,  did  not  have  the  financial 
ty  to  carry  through  the  project 
ase  of  an  error  in  connection 
procuring  consent  of  the 
|isjdvania  Securities  Commis- 
for  authorization  to  issue 
for  the  station. 
Le  court  reversed  and  remand- 
e  Commission's  decision,  which 
reconsideration  mandatory, 
so  went  into  detail  in  connec- 
with  the  FCC  conclusion  that 
Drayton  was  not  a  resident 
jttsville  and  not  familiar  with 
roadcasting  needs,  the  appli- 
n  should  be  denied.  Pointing 
hat  this  was  a  secondary  con- 
t'ation,  the  court  held  that  the 
had  never  established  any 
and  fast  rule  on  the  matter 
cal  residence  of  an  applicant. 

ustained  in  Wisconsin  Case 

an  opinion  on  May  2  the  court 
ined  the  FCC  in  granting  a 
jse  for  a  new  local  station  at 
rior,  Wis.,  to  Fred  A.  Baxter, 
ippeal  having  been  taken  by 
L,  Duluth,  on  economic 
ids.  The  court  held  that  KDAL 
ot  attempt  to  become  a  party 
!e  application  of  Baxter  before 
i'CC  and  that  it  was  not  en- 
to  juridical  relief  until  it 
exhausted  all  administrative 
dies.  The  effect  of  the  opinion 
jonstrued  as  one  which  in  the 
e  may  see  all  aggrieved  appli- 
before  the  FCC  seek  recon- 
lation  by  that  body  before  tak- 
ppeals. 

reviewing  the  case  the  court 
without  deciding  the  issues, 
KDAL  was  an  interested  or 
leved  party;  that  it  was  en- 
to  formal  notice  of  the  hear- 
1  the  Baxter  case  and  had  re- 
i  no  such  formal  hearing; 
it  had  no  actual  notice  prior 
i  commencement  of  the  20-day 
!i  allowed  for  petitioning  for 
*'iring.  "However,"  said  the 
,  "it  is  indisputable  that  it 
receive  actual  notice  during 
20-day  period.  It  then  became 
rivilege  and  its  duty  to  peti- 
-or  a  rehearing.  A  rehearing, 
•  the  circumstances  assumed, 
■ilan  available  administrative 
■-ly  which — it  is  conceded — ap- 
it  did  not  attempt  to  use." 
its  session  on  May  9,  the 
,  also  opened  a  new  legal  ques- 
in  connection  with  FCC  ac- 
»'  when  it  postponed  argument 
Jie  appeal  of  WOW,  Omaha, 
the  FCC  decision  granting 
0,   Kalamazoo,   authority  to 


operate  full  time  on  the  590  kc. 
channel. 

The  question  involved  was  a  pe- 
tition for  reconsideration  filed  on 
behalf  of  WOW,  which  had  not 
been  acted  on  by  the  FCC  and  is 
still  pending.  The  court  held  it 
would  like  to  have  argument  on  the 
jurisdictional  question  of  whether 
it  has  the  authority  to  entertain  an 
appeal  befoi'e  the  FCC  has  finally 
acted  on  such  motion.  It  said  it 
would  hear  arguments  both  on  the 
merits  involved  in  the  WOW- 
WKZO  appeal  and  on  the  matter 
of  jurisdiction  during  its  June  ses- 
sions. 

On  May  6,  the  court  announced 
from  the  bench  that  the  same  ques- 
tion had  arisen  in  its  consideration 
in  conference  of  the  appeal  of 
WOAI,  San  Antonio,  from  a  deci- 
sion of  the  FCC  authorizing  a  new 
station  in  Greenville,  Tex.  In  that 
case,  it  developed  that  the  FCC 
had  dismissed  the  petition  for  re- 
consideration filed  on  behalf  of 
WOAI  after  the  appeal  was  taken. 
Presumably,  the  court  will  ask  for 
briefs  and  arguments  on  that  point 
during  its  June  sessions. 

Thorns  Case  Remanded 

Another  novel  question  was  re- 
manded to  the  FCC  for  further 
hearing  when  the  court  on  May  6 
issued  an  order  on  the  application 
of  Harold  H.  Thoms  who  was  de- 
nied a  new  local  station  in  Ashe- 
ville,  N.  C,  on  grounds  of  "evi- 
dence of  lack  of  that  character  and 
qualification  required  of  a  licen- 
see." It  appeared  that  Mr.  Thoms, 
publisher  of  the  Asheville  (N.  C.) 
Daily  News,  had  been  convicted  in 
a  libel  action  held  to  be  in  viola- 
tion of  a  North  Carolina  statute 
growing  out  of  publication  of  a 
story  during  a  political  campaign 
which  was  not  signed  as  the  law 
required.  The  Commission  in  all 
other  respects  had  found  the  appli- 
cant qualified  and  a  need  for  the 
service. 

In  its  order,  which  was  not  op- 
posed by  the  FCC,  the  court  or- 
dered that  the  case  be  remanded  to 
the  Commission  for  a  further  hear- 
ing "upon  the  single  issue  of  appel- 
lant's character"  and  also  author- 
ized the  Commission  to  receive  and 
consider  "such  further  and  addi- 
tional evidence  upon  that  issue  as 
may  be  made  available  to  it." 

This  order  was  construed  as  of 
significance  because  it  restricts  the 
FCC  to  consideration  of  the  Thoms 
application  and  does  not  permit  it 
to  enlarge  the  rehearing  to  include 
other  pending  applications  for  fa- 
cilities in  Asheville.  The  same  ques- 
tion has  been  raised  in  an  action 
before  the  court  involving  the  so- 
called  Heitmeyer  -  Cheyenne  case 
[Broadcasting,  May  1],  in  which 
the  court  originally  reversed  the 
FCC  after  which  the  Commission 
reopened  the  case  "de  novo"  and 
served  notice  not  only  on  Heitmeyer 
but  on  two  other  applicants  for  fa- 
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Gerard  in  Nation's  Business 
'Young  man,  I  haven't  cared  much 
for  your  radio  program  lately." 


To  Teach  Yankees 

WHEN  the  Western  Ex- 
plorer, new  type  fishing  boat, 
set  forth  from  Tacoma  early 
this  month  for  New  England 
to  introduce  Puget  Sound 
fishing  methods  to  the  North- 
east, on  board  was  James 
Peterson,  announcer  of  KVI, 
Tacoma,  going  along  for  a 
vacation  but  actually  acting 
as  a  radioman.  He  recently 
secured  a  third-class  radio- 
phone license  and  will  be  with 
the  vessel  three  months.  De- 
parture of  the  ship  was  a  big 
event  for  Tacoma,  drawing  a 
crowd  of  30,000.  It  was 
broadcast  by  Ed  Jensen, 
commercial  manager  and  Jer- 
ry Geehan,  sportscaster,  with 
Engineer  Lewis  North  at  the 
controls. 


cilities  who  were  not  parties  to  the 
original  proceeding. 

In  its  decision  reversing  the  FCC 
in  the  Pottsville  case,  the  court  as- 
serted that  it  was  obvious  that 
both  Drayton  and  the  FCC  acted 
wholly  in  good  faith  in  making  the 
"mutual  mistake"  about  the  Penn- 
sylvania Securities  Commission 
sanction  of  the  stock  issue.  "If,  as 
we  think,  both  Mr.  Drayton  in  his 
testimony  and  the  Commission  in 
its  finding  based  on  his  testimony 
were  in  error,  it  would  be  a  silly 
business  to  perpetuate  the  error 
and  permit  it  to  destroy  the  rights 
of  the  applicant  in  the  instant  con- 
troversy," Chief  Justice  Groner's 
opinion  stated. 

On  the  question  of  local  resi- 
dence of  an  applicant  for  a  station, 
on  which  the  FCC  based  one  of  its 
grounds  for  denial,  the  court  said 
this  particular  ground  for  refusal 
has  never  been  placed  before  it  but 
that  it  knew  from  published  re- 
ports of  the  FCC  decisions  that  on 
the  question  of  the  propriety  of 
confining  grants  of  a  local  nature 
to  local  people  "the  Commission  has 
not  given  any  indication  of  the 
adoption  of  a  fixed  and  definite 
policy." 

Policy  Not  Uniform 

On  this  score  it  continued: 

If  the  contrary  of  this  were  true,  we 
should  be  slow  to  say  that  the  establish- 
ment of  such  a  policy  would  be  either 
arbitrary  or  capricious.  But  the  policy 
should  be  applied  with  substantial  unifor- 
mity, and  the  lack  of  that  uniformity  in 
the  past  convinces  us  that  the  Commission 
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Coast  Group  Gets 
Tips  on  Business 

Platform  for  the  Promotion 

Of  New  Accounts  Offered 

A  PLATFORM  for  the  promotion 
of  new  radio  advertising  business 
was  advanced  when  the  Southern 
California  Broadcasters  Associa- 
tion played  host  to  approximately 
200  agency  executives  in  Los  Ange- 
les, April  28.  Keynote  of  the  reve- 
nue increase  program  was  sounded 
by  Leo  B.  Tyson,  general  manager 
of  KMPC,  Beverly  Hills,  Cal.,  and 
president  of  the  association  who 
urged  closer  relations  between 
agencies  and  broadcasters  on  the 
basis  that  such  cooperation  might 
lead  to  the  tapping  of  heavy  adver- 
tising sources  not  educated  to  ra- 
dio. 

For  the  most  part,  Mr.  Tyson 
said,  the  inclination  is  to  rely  on 
old  accounts,  which  either  remain 
loyal  to  one  station  or  agency,  or 
shift  constantly  from  one  to  an- 
other, assuring  a  fairly  stable  in- 
come throughout  the  local  broad- 
casting structure.  He  labeled  this 
"contentment  factor"  as  a  fore- 
runner of  retrogression  and  pro- 
posed that  new  business  be  de- 
veloped both  for  revenue  and  as  an 
incentive  toward  better  programs. 
He  also  urged  that  broadcasters 
accept  advertising  from  only  bona 
fide  agencies  and  eliminate  those 
"percenters"  who  make  a  racket 
out  of  the  agency  business. 

Leo  Fitzpatrick,  vice-president 
and  general  manager  of  WJR,  De- 
troit, and  an  NAB  past  president, 
pictured  radio  as  the  fourth  dimen- 
sion of  advertising.  He  pointed  out 
that  radio  as  an  advertising  me- 
dium has  been  subjected  .to  the 
heaviest  criticism  and  investiga- 
tion, but  had  "come  through  with 
flying  colors". 

Donald  W.  Thornburgh,  CBS  Pa- 
cific Coast  vice-president,  Holly- 
wood, and  Frank  M.  McKellar, 
president  of  the  Los  Angeles  Ad- 
vertising Club,  also  gave  brief 
talks.  The  banquet  meeting  was  the 
first  of  several  which  will  be  held 
between  broadcasters  and  agency 
executives  to  create  better  under- 
standing and  closer  cooperation. 


has  not  sought  to  lay  down  a  hard  and 
fast  rule.  As  applied  here,  this  ground  of 
refusal  was  obviously  secondary  rather 
than  primary.  It  perhaps  would  not  have 
influenced  the  Commission  to  the  point  of 
denying  the  license,  except  for  what  the 
Commission  viewed  as  the  lack  of  financial 
ability  on  the  part  of  the  applicant.  Con- 
sidering the  record  as  a  whole,  and  in  view 
of  the  obvious  good  faith  of  the  applicant 
and  the  subscribers  to  its  stock,  of  the  con- 
clusion of  the  Commission  that  the  estab- 
lishment of  the  station  is  desirable  and  in 
the  public  interest,  and  of  the  manifest 
error  which  the  applicant  led  the  Com- 
mission into  making,  we  think  the  inter- 
ests of  justice  require  that  the  case  be 
sent  back  to  the  Commission  solely  that  it 
may  reconsider  it.  If  the  Commission 
should  be  of  opinion,  upon  reconsideration, 
that  the  application  ought  not  to  be 
granted  because  a  stranger  to  Pottsville 
has  the  controlling  financial  interest  in  the 
applicant  corporation,  and  should  announce 
a  policy  with  relation  to  the  grant  to  local 
station  licenses,  confining  them  to  local 
people,  we  should  not  suggest  the  substitu- 
tion of  another  view.  But  in  saying  this 
we  are  not  unmindful  of  the  obvious  fact 
that  such  a  rule  might  seriously  hamper 
the  development  of  backward  and  outlying 
areas.  We  never  have  assumed,  however, 
and  do  not  intend  now  to  assume,  such 
supervisory  control  of  questions  of  policy. 
We  think  it  perfectly  clear  it  is  the  in- 
tent of  the  statute  that  such  matters 
should  be  left  wholly  in  the  hands  of  the 
Commission,  and  our  remand  in  this  case 
should  be  understood  only  as  growing  out 
of  the  feeling  on  our  part  that  the  con- 
trolling consideration  in  the  Commission's 
disposition  of  this  case  was  its  erroneous 
view  of  the  Pennsylvania  law  and  that  to 
perpetuate  this  error  would  be  wrong. 
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Timers  Radio  Section 

DEVOTING  its  front  cover  to  a 
photograph  of  FCC  Chairman  Mc- 
Ninch  and  seven  columns  to  radio 
news,  Time  Magazine  with  its  May 
16  edition  introduced  its  new  radio 
department,  edited  by  Aaron  Stein, 
former  radio  editor  of  the  New 
York  Post.  Leading  article  of  the 
section  was  devoted  to  the  FCC 
and  the  Washington  situation.  An- 
other topic,  apparently  to  be  perma- 
nent, was  "Programs  Previewed," 
listing  advance  schedule  of  nine 
major  network  programs  for  the 
week  beginning  May  14.  For  the 
most  part,  the  leading  article  re- 
vealed an  understanding  of  radio's 
problems. 


THEYRE  TUNING  IN  WATL 
IN  ATLANTA 


Late  Personal  Notes 

VICTOR  C.  DIEHM,  manager  of 
WAZL,  Hazleton,  Pa.,  is  author  of 
an  article  on  five  years  of  broadcast- 
ing by  the  local  Kiwanis  Club  ap- 
pearing in  the  May  issue  of  the  Ki- 
wanis Magazine. 

RAY  SWEENEY,  of  the  production 
department  of  KMOX.  St.  Louis,  on 
.Tilly  .30  will  marry  Lorraine  Grimm, 
CBS-KMOX  singer. 

PAUL  BUCK  and  Lloyd  Swank,  of 
the  Fanchon  &  Marco  St.  Louis  or- 
ganization, have  joined  WIL.  that 
city,  as  members  of  the  sales  depart- 
ment. 

RAY  C.  SHROEDER.  after  an  ab- 
sence of  nearly  a  year,  has  returned 
to  WIL.  St.  Louis,  as  "Mr.  Fixit". 
to  conduct  the  Civic  Service  Period 
of  1.5  minutes  each  evening.  He  deals 
with  civic  matters  and  general  in- 
formation requested  by  listeners.  He 
left  WIL  to  return  to  newspaper 
work,  after  having  inaugurated  the 
"Mr.  Fix-it"  program  in  1930. 

HOWARD  E.  WOODARD.  former 
announcer  of  WTMV.  East  St.  Louis, 
has  re.ioined  the  station.  Since  last 
.January  he  was  with  WCBS,  Spring- 
field. 111. 

PAUL  WILLS,  sports  commentator 
of  WTMV.  East  St.  Louis,  on  April 
2.5  married  Madeline  Young,  well- 
known  singer  in  the  St.  Louis  area. 

PAUL  SLOANE.  staif  engineer  of 
KDKA.  Pittsburgh,  and  Miss  Mildred 
Renter,  former  secretary  to  D.  F. 
Dickson.  KDKA  general  manager, 
were  to  be  married  May  14. 

GORDON  KAPPER  has  been  named 
musical  director  of  WPTF.  Raleigh. 
N.  C.  in  connection  with  the  station's 
expansion  of  its  studio  orchestra. 

EARL  DENHAjVI,  engineer  of  KOIN, 
Portland,  Ore.,  is  the  father  of  a  baby 
boy  born  May  6. 


NEW! 

Type  G 
DESK 
STAND 


Designed  with  Convenient 
Relay  Control  Switch 


In  this  new  and  practical  desk  stand,  designed  particularly  for  air-way  ground  sta- 
tions, inter  communicating  systems  and  amateur  use,  complete  control  is  placed  in 
the  palm  of  the  hand.  Slight  pressure  upon  switch  bar,  attached  to  standard,  oper- 
ates relay  switch  for  remote  control  of  amplifiers  and  transmitters  through  suitable 
relay  systems.  Interchangeable  socket  connector  accommodates  microphones  illustrated. 
Most  practical  and  convenient  stand  made.  Chrome  and  black  finish.  "See  it  at  the 
Chicago  Show." 


COMBINATION  LIST  PRICES 

GT-3   Microphone  and  Stand   $30.00  GK-2      Microphone  and  Stand 

GO-2  Microphone  and  Stand    30.00  GD-104  Microphone  and  Stand 

Type  G  Stand,  alone,  $10.00 


.$32.50 
.  27.50 


ASTATIC  MICROPHONE  lABORATORY.Inc.YOUNGSTOWN.O. 


Licensed   Under  Brush  Development  Co.  Patents 


COURT  ON  THE  AIR 

Chicago  Bench  Is  Upset  by 
 Ruling  on  Discs  


RULING  THAT  a  recorded  broad- 
cast of  court  proceedings  would 
make  a  joke  of  the  court,  Chief 
Justice  John  Sonsteby  of  Cook 
County  (Chicago),  on  May  4  trans- 
ferred Judge  J.  M.  Braude,  who 
had  requested  the  recordings,  from 
the  safety  branch  of  the  Munici- 
pal Court  to  a  civil  jury  court. 
Judge  Braude  for  some  time  had 
been  broadcasting  safety  court  pro- 
ceedings, which  involved  auto  driv- 
ers charged  with  reckless  driving, 
on  WJJD  daily  from  11:30  a.  m. 
to  noon. 

Judge  Braude  had  planned  to 
make  a  recording  of  the  proceed- 
ings from  noon  till  12:30  and  have 
the  record  broadcast  on  an  evening 
hour.  Chief  Justice  Sonsteby  point- 
ed out,  however,  that  the  use  of 
records  might  work  a  hardship  on 
the  defendants.  "We  have  no  as- 
surance the  records  would  be  de- 
stroyed, and  not  rebroadcast  at  a 
later  date  after  the  defendants  had 
served  out  their  time  in  jail,"  he 
said.  "This  obviously  would  be  un- 
fair to  the  defendants." 

Judge  Sonsteby  said  that  his  ac- 
tion was  not  directed  exclusively 
toward  the  safety  court  of  Judge 
Braude.  The  order  applies  to  all 
judges  and  all  courtrooms. 

"We  are  just  on  the  borderline 
when  we  permit  broadcasting  from 
the  courtroom,"  he  said.  "That 
practice  is  permissible  in  certain 
courts.  But  we  must  draw  the  line 
somewhere."  Judge  Sonsteby  said 
that  he  would  not  attempt  to  inter- 
fere with  the  regular  daily  broad- 
casts from  the  courtroom,  since 
they  tended  to  "extend  influence  of 
the  court." 

Another  Chicago  court  broadcast 
is  that  from  Judge  John  Gutnecht's 
speeder's  court  broadcast  on 
WIND,  Gary,  thrice  weekly,  10- 
10:30  a.  m. 


Wincharger  Defers 

WINCHARGER  Corp.,  Sioux  City, 
la.  (wind  driven  generating  equip- 
ment), has  placed  its  business  with 
the  E.  H.  Brown  Adv.  Agency, 
Chicago.  J.  B.  Allen,  agency  vice- 
president,  said  spot  radio  would 
not  start  until  fall.  The  agency  al- 
ready handles  publication  adver- 
tising of  Zenith  Radio  Corp.,  Chi- 
cago, parent  firm  of  Wincharger. 
J.  Walter  Thompson  Co..  Chicago, 
handles  Zenith's  radio  advertising. 


Hecker  in  Polish 

HECKER  PRODUCTS  Corp.,  N 
York,    has    started   a   test  ca 
paign  of  25  spot  announcements 
Polish    on    WBNY,  Buffalo, 
Force  cereal.  Series,  placed  throi 
Erwin,  Wasey  &  Co.,  New  Yo 
and  Johnston-Natirbov  Co.,  ^  i 
York  foreign  language  represen  | 
tives,  will  be  expanded  if  the  1  [ 
series  proves  successful.  Johnst  ' 
Natirbov  has  also  placed  a  13-w 
series  on  WMEX,  Boston,  for  ► 
coa  Marsh  Products  Co.,  New  Yc  • 
which  calls  for  three  spot  announe 
ments  daily  and  a  Sunday  hal 
hour  program,  all  in  Italian,  to  a 
vertise    the    sponsor's  chocola 
syrup,    Cocoa  Marsh. 


Godfrey  for  Cremo 

AMERICAN  TOBACCO  Co.,  Nf 
York,  on  May  17  is  to  start  a  ii 
campaign  for  Cremo  cigars  ( 
three  stations,  using  Arthur  (3o 
frey  twice  weekly  on  WABC,  Nf 
York,  and  via  discs  on  WBBI 
Chicago,  and  WEEI,  Boston.  T 
program  may  go  network  in  t 
autumn.  Lawrence  C.  Gumbiiu 
Adv.  Agency,  New  York,  is  agent 


New  P  &  G  Soap  Test 

PROCTER  &  GAMBLE  Co.,  G 
cinnati,  is  starting  test  promoti! 
on  its  new  product,  Coolwat 
Ivory  Snow.  Cut-in  announcemei 
are  being  used  at  WJAR,  Proi 
dence,  on  The  O'Neills,  for  Ivo: 
soap,  which  is  heard  five  days 
week  on  the  NBC-Red  netw 
Compton  Adv.,  New  York, 
agency. 


J.  FRED  COLL.  formerly  public 
director  of  WMCA,  New  York,  ' 
afterward  with  Publicity  Associ 
has  established  an  organization  u 
his  own  name  in  the  Hotel  McA^ 
Xew  York,  to  handle  radio  pubL 
and  production.  With  him  is  Geo: 
McCoy,  formerly  of  Publicity  As 
ciates.  Among  accounts  being  hand 
is   special   contact  work   for  Sts 
Goble  Advertising  Agency  in  codl 
tion  with  production  of  the  Ener 
Radio  'Netcsreel  on  NBC. 


QUAKER  OATS  Co.,  Chicago,  in 
ducing   a   new  cereal   called  "L 
Kurnels".  has  started  a  quarter-l) 
sports  program  for  that  product  t 
WLS.   Chicago,  seven  night  weel 
7-7  :lo.  Distribution  for  the  pres 
is  confined  to  Chicago.  Lord  &  The  ^ 
as  is  agency. 


Built  to  Order  for  Electric  Utilities 


Ij 


MARTHA  LANE'S  RADIO  KITCHEN 

40  transcribed  15 -minute  dramatized  home  eco- 
nomics episodes  featuring  a  national  authority. 

Write  or  wire  for  folder. 
"TO  HELP  YOU  BUMP  THE  SUMMER  SLUMP" 


MERTENS   AND   PRICE,  INC. 

1240  South  Main  Street  Los  Angeles,  CaliJ 
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Montana  Extension 

SETTING  aside  its  recent  default 
order,  the  FCC  on  May  4  gave  the 
Lewistown  (Mont.)  Democrat- 
News  30  days  from  that  date  to 
begin  construction  of  the  new 
KDNC,  100  watts  night  and  250 
day  on  1200  kc,  and  ordered  that 
the  station  be  completed  within  six 
months  of  June  4.  Authorized  for 
construction  in  1936,  the  station 
secured  frequent  extensions  of  con- 
struction permits  and,  having 
failed  to  start  building,  it  was  or- 
dered defaulted  and  set  for  hearing 
anew.  The  May  4  action  granted  a 
petition  for  another  extension  of 
time. 


NOTHING  TO  DO  BUT  DECIDE 

A  Station  Manager  Has  It  Pretty  Soft,  Says 
 Glenn  Snyder,  Who  Knows  the  Ropes  


I.  J.  FOX  Inc.,  New  York,  has  been 
charged  by  the  Federal  Trade  Com- 
mission with  allegedly  misrepresenting 
designations  of  furs  and  pelts. 


(UP) 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 


WHEN  Glenn  Snyder,  vice-presi- 
dent and  general  manager  of  WLS, 
Chicago,  was  interviewed  on  the 
station's  Tall  Story  Club  broadcast 
from  the  Eighth  St.  Theatre  April 
30,  he  put  in  a  "plug"  for  adver- 
tisers. Were  it  not  for  sponsors, 
he  reminded,  stations  would  not  be 
able  to  give  the  public  the  fine  en- 
tertainment now  on  the  air. 

Citing  WLS  as  an  example,  Mr. 
Snyder  said  the  station  pays  out 
$250,000  annually  on  talent,  $30,- 
000  annually  for  rights  to  broad- 
cast the  musical  selections,  and 
$20,000  for  news  service.  "It's  the 
advertising  that  keeps  a  station  go- 
ing," Mr.  Snyder  told  WLS  listen- 
ers. 

Queried  by  Pokey  Martin  as  to 
just  what  a  station  manager  does 
with  his  time,  Mr.  Snyder  said: 
"Nothing — except  to  decide  what  is 
to  be  done;  to  tell  somebody  to  do 
it;  to  listen  to  reasons  why  it 
should  not  be  done,  why  it  should 
be  done  by  somebody  else,  or  why 
it  should  be  done  in  a  different 
way,  and  to  prepare  arguments  in 
rebuttal  that  shall  be  convincing 
and  conclusive. 

"To  follow  up  to  see  if  the  thing 
has  been  done;  to  discover  that  it 
has  not  been  done,  to  inquire  why 
it  has  not  been  done;  to  listen  to 
excuses  from  the  person  who  should 
have  done  it  and  did  not  do  it;  and 
to  think  up  arguments  to  overcome 
the  excuses — 

"To  follow  up  a  second  time  to 
see  if  the  thing  has  been  done;  to 
discover  that  it  has  been  done  but 
done  incorrectly;  to  point  out  how 
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GLENN  SNYDER 

Hero — with  hair 

it  should  have  been  done;  to  con- 
clude that  as  long  as  it  has  been 
done,  it  might  as  well  be  left  as  it 
is;  to  wonder  if  it  is  not  time  to 
get  rid  of  a  person  who  cannot  do 
a  thing  correctly;  to  reflect  that 
the  person  in  fault  has  a  wife  and 
seven  children,  and  that  certainly 
no  other  station  manager  in  the 
world  would  put  un  with  him  for 
a  moment;  and  that,  in  all  prob- 
ability, any  successor  would  be  just 
as  bad  or  worse — 

"To  consider  how  much  simpler 
and  better  the  thing  would  have 
been  done  had  he  done  it  himself 
in  the  first  place;  to  refiect  sad- 
ly that  if  he  had  done  it  himself 
he  would  have  been  able  to  do  it 
right  in  20  minutes,  but  that  as 
things  turned  out  he  himself  spent 
two  days  trying  to  find  out  why  it 
was  that  it  had  taken  somebody 
else  three  weeks  to  do  it  wrong; 
but  to  realize  that  such  an  idea 
would  have  a  highly  demoralizing 
effect  on  the  organization,  because 
it  would  strike  at  the  very  founda- 
tion of  the  belief  of  all  employes 
that  an  executive  has  really  noth- 
ing to  do." 
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Roster  of  Seriai 
Radically  Changt 

P  &  G  and  General  Mills  SI 

Time  of  Panel  Programs 

ANOTHER  DAY  of  confusior 
faithful  followers  of  Proctei 
Gamble  and  General  Mills  se: 
comes  up  May  30,  when  Ger 
Mills  moves  its  afternoon  hou 
five  programs  from  CBS  to  N 
and  P  &  G  moves  two  progr 
from  NBC  to  CBS,  drops  two  : 
on  CBS  and  moves  one  from  (: 
to  NBC,  as  well  as  changing  ti 
of  others. 

The  General  Mills  schedule  c 
split  NBC  basic  network  of  29 
tions,  will  run  from  2  to  3  p. 
Monday  through  Friday,  as 
lows:  Betty  &  Bob,  2-2:15;  Ari 
Grimm's  Daughter,  2: 15-2 : 
Valiant  Lady,  2:30-2:45;  Hy. 
of  All  Churches,  2:45-3  on  Mon( 
Tuesday  and  Thursday;  and  Bi 
Crocker  at  the  same  time  on  'V^ 
nesday  and  Friday.  The  first 
programs  are  placed  by  Black 
Sample-Hummert,  Chicago,  and 
others  by  Knox-IJeeves  Adv. 
Minneapolis. 

For  P  &  G,  Vic  &  Sade,  now 
NBC-Red    at    3:30-3:45  p. 
moves  to  CBS  at  1:15-1:30  p. 
and  Gospel  Singer,  now  on  N' 
Blue  at  11:45-12  noon,  moves 
CBS  at  1:45-2  p.  m.  Kitty  Kev 
which  is  now  heard  on  CBS 
12:15-12:30  p.  m.  in  the  West, 
the  same  time  that  The  Goldbe 
are  on  in  the  East,  moves  to  Nl 
Red   at   12:15-12:30    p.  m., 
heard  only  in  the  West,  while  '.■ 
O'Neills  will  continue  at  that  t 
on  NBC-Red  in  the  East.  Ma  I 
kins,  now  on  CBS  at  2-2:15  p. 
and  The  O'Neills,  now  at  2:15-2 
p.  m.,  will  go  off  the  air.  The  i 
CBS  schedule  will  be  as  folic 
The  Goldbergs,  for  Oxydol,  1-1 
p.  m.;   Vic  &  Sade,  for  Cri; 
1:15-1:30  p.  m. ;  Road  of  Life, 
Chipso,   1:30-1:45  p.   m.;  Gos 
Singer,    for    Ivory    soap,  1:4 
p.  m.  Thus,  instead  of  the  pres 
arrangement  of  five  shows  in  f 
quarter-hour    periods,  there 
now  be  four  shows  in  one  full  he 

NBC's  schedule  for  P  &  G  on 
Red  network  will  be  as  follow 
Road  of  Life,  for  Chipso,  mo 
from  4:45-5  p.  m.  to  11:45 
a.  m. ;  O'Neills  for  Ivory  now  he; 
on  eastern  stations  at  12:15-12 
p.  m.,  will  remain  in  that  s 
while  Kitty  Keene  for  Dreft  fr 
CBS,  will  be  heard  at  the  saj 
time  in  the  West;  Story  of  Mi 
Marlin  for  Ivory  flakes,  mo" 
from  4:15-4:30  p.  m.  to  3-3. 
p.  m. ;  Ma  Perkins,  Oxydol,  mo" 
from  the  Red,  3:15-3:30  p.  m.,; 
the  Blue,  10:45-11  a.  m.;  Pejr, 
Young's  Family  for  Camav,  mo" 
from  3-3:15  p.  m.  to  3:30-3. 
p.  m.;  Guiding  Light,  for  Wh 
Naphtha  soap,  remains  at  3:4 
p.  m. 

On  the  Blue,  Story  of  Maj-y  !/■ 
lin.  Ivory  flakes,  remains  at 
11:15  a.  m. ;  Pepper  Youn 
Family,  for  Camay,  moves  fr 
11:15-11:30  a.  m.  to  11:30-11 
a.  m.;  Vic  &  Sade,  for  Cris 
moves  from  11:30-11:45  a.  i 
11:15-11:30  a.  m. 


FORD  MOTOR  Co.,  Dearborn,  Mi( 
whose  Sunday  Evening  Hour  goes 
CBS  on  June  5,  is  expected  to 
turn   in   the   fall,   although   no  C(' 
tracts  have  been  signed.  Agency 
N.  W.  Ayer  &  Son,  Detroit. 
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The  Other  Fellow's  Viewpoint  . 


Source  of  Quiz 

TOR,  Broadcasting: 
ibunking  seems  to  be  a  trend 
16  times  and  while  we  do  not 
ove  of  it  as  a  steady  diet,  we 
d  like  to  present  a  few  facts 
thus  save  our  face  from  em- 
assments  resulting  from  a 
j^jig  impression. 

rtain  feature  articles  in  news- 
|rs  and  magazines  accredit  the 
vation  of  question  and  answer 
rams  to  our  very  capable  and 
•esting  Prof  Quiz.  The  impres- 
I,  is  made  that  the  "Prof"  was 
jjiripted  to  develop  a  radio  pro- 
1  from  questions  and  answers 
.Iffijhis  current  program  is  the  re- 
If  the  stories  had  stopped  at 
j|  point  and  had  not  alluded  that 
program  was  the  original  Q. 
A.  production  and  that  all 
1  f(rs,  naming  some  80  or  90,  were 
jitions,  we  would  have  little 
it^AS  in  the  matter,  but  under 
circumstances,   we'd    like  to 
a  few  facts: 
jie  writer  produced  a  question 
answer  game  on  KMTR  in 
iywood  in  1927,  for  Winslow  B. 
i,  Chevrolet  dealer.  It  ran  nine 
I  '|:.hs  and  was  renewed  for  an- 
re  Jr  13  weeks  the  following  year. 
J(  |ie    same    program    ran  on 
|lC  in  Houston,  Texas,  in  1933. 
tj;  WSGN,  Birmingham,  in  the 
ft  oer  of  1934,  a  new  set-up  of 
tions  and  answers  was  formu- 
jl   and   the   production  called 
f,ory  Baseball.  In  the  following 
I  it  was  adapted  to  football  and 
Id  Memory  Football.  The  game 
iitves  competitive  team  action  in 
jStudio.  The  routine  has  been 
jrighted  and  it  is  syndicated. 
•memory  Baseball  began  produc- 
on  KWKH  in  the  fall  of  1936 
jis  now  being  sponsored,  in  its 


Si 


Dt  1  ( 
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i  Goose  Hangs  High 

HE    other    night    a  bird 
li;ruck  and  was  caught  on  the 
pO-foot  tower  of  KDLR, 
i  evils    Lake,    N.    D.  Local 
|)unters  speculated  wildly  on 
]iie  bird's  identity  during  the 
wo  days  that  it  hung  from 
lie  tower.  Two  game  war- 
[sns,  using  field  glasses,  of- 
^cially  pronounced  it  a  Ca- 
nadian Blue  Goose.  A  couple 
'.I  kids  climbed  the  antenna, 
■-ushed  the  bird  with  a  stick, 
;,nd  when  it  plunked  on  the 
round,  behold  a  Hell-Diver! 
ert  Wick,  KDLR  manager, 
lys  he  hasn't  seen  the  game 
rardens  since. 


ASSOCIATED  RECORDED 
^  PROCRAM  SERVICE  | 

i  Quality  Programs 
]  for 

Commercial  and 
j   Sustaining  Uses. 

fes  West  45th  Street 
New  York  City 


second  year,  by  the  Arkansas  Fuel 
Oil  Co. 

It  is  to  the  commercial  managers 
throughout  the  country  who  have 
received  information  about  Mem- 
ory Baseball  that  we  wish  to  con- 
vey the  assurance,  through  the 
courtesy  of  Broadcasting,  that  this 
feature  is  not  one  of  the  so-called 
80  or  90  imitations  of  Prof  Quiz. 

Incidentally,  even  with  our  1927 
production  of  a  question  and  an- 
swer radio  program,  we  feel  that, 
perhaps,  somewhere,  someone  may 
have  preceded  us  and  if  so,  it 
would  be  interesting  to  know  about 
it. 

Edwakd  Murphy, 
KWKH-KTBS, 
Shreveport,  La. 


Three  Fires  in  a  Month 
At  NBC,  San  Francisco 

FIRE  struck  three  times  at  the 
NBC  offices  in  San  Francisco  in 
less  than  a  month.  The  first  blaze, 
April  15,  damaged  the  offices  of 
the  audience  mail  department  and 
the  office  of  Arthur  Garbett,  the 
NBC's  Western  Division  Educa- 
tional Director  [Broadcasting, 
May  1]. 

A  week  later  a  second  blaze 
started  in  the  same  offices  while 
workmen  were  repairing  the  dam- 
age done  by  the  first  fire.  The  lat- 
ter fire,  however,  was  extinguished 
with  minor  damage.  It  was  started 
from  a  hand-torch  being  used  by  a 
workman  to  remove  varnish.  Fire- 
men broke  a  huge  stained-glass 
window  in  the  office  of  Lloyd  E. 
Yoder,  San  Francisco  manager  of 
NBC. 

The  third  fire  occurred  on  the 
evening  of  May  5  in  the  offices  of 
Curtis  Peck,  NBC  chief  engineer. 
More  than  $500  damage  was  done 
to  his  offices.  The  walls,  ceiling  and 
floors  were  ruined,  as  well  as  fur- 
niture, an  expensive  radio  set  and 
other  equipment  and  furnishings. 
The  blaze  was  believed  to  have 
started  from  defective  wiring  in 
the  office.  It  was  confined  to  Peck's 
quarters  on  the  22nd  floor  of  the 
Hunter-Dulin  Bldg.,  where  NBC  is 
housed. 


THE  CBS  summer  symphony  series, 
Everybody's  Music,  enters  its  third 
season  on  May  15.  Howard  Barlow 
directs  the  Columbia  Symphony  Or- 
chestra, with  Henry  M.  Neeley  as 
commentator. 
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LINGO  has  introduced 
a  new  realization  of 


Performance 


Efficiency 
I  Low  Cost 


This  is  important  news  to  every  station 
owner  or  manager  ...  be  sure  to  read  itl 


•  "Please  let  me  have  your  entire  story  of 
antenna  efficiency  and  economy^'.  Such  a 
statement  is  typical  of  the  many  inquiries 
we  constantly  receive  about  Lingo  Vertical 
Tubular  Steel  Radiators.  For  here  is  an 
achievement  in  antenna  design  that  offers 
a  new  performance  value  never  before  at- 
tained by  any  radiator. 

•  Actual  field  and  working  tests  made  by 
noted  radio  engineering  authorities,  against 
the  conventional  type  of  antenna  prove 
the  outstanding  superior  performance 
characteristics  of  Lingo  Tubular  Steel 
Radiators. 

•  Get  the  facts  in  ivriting  today!  Let  us 
show  and  prove  to  you  that  Lingo  Tube 
Radiators  give  within  3%  of  100%  effi- 
ciency! Let  us  explain  how  savings  up  to 
one-half  have  been  effected  by  our  single 
responsibility  of  constructing  and  erecting. 
Learn  how  our  forty  years  of  experience 
and  reliability  .  .  .  and  our  exclusive  five- 
year  guarantee  protect  your  investment. 


Write  for  this 
folder  today 


^Wmm/tA  entire  amazing  story  of  Lingo  Ver 

'ffUSMb  ^''^fl  Tubular  Steel  Radiators.  Today 
m  write  for  your  copy  of  our  brochure- 

#"NEW    STANDARDS    FOR    VERTICAL  RADI- 
ATORS".  Gladly  sent  to  executives  and  engineers 


John  E.  Lingo  &  Son,  Inc.    Est.  1897   Camden,  N.  J. 


LINGO 

VERTICA 


RADIATORS 
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FEDERAL 


ACTIONS  OF  THE 

COMMUNICATIONS  COMMISSION 


APRIL  30  TO  MAY  13,  INCLUSIVE 


Decisions  .  .  . 


MAY  2 

MISCELLANEOUS  —  NEW,  Madison 
Bcstg.  Co.,  Madison,  Wis.,  granted  con- 
tinuance oral  argument ;  NEW,  Inland 
Empire  Bcstg.  Co.,  Pasco,  Wash.,  granted 
pet.  accept  written  appearance  and  take 
depositions ;  WTBO,  Cumberland,  granted 
continuance  oral  argument  on  applic. 
transfer  control ;  NEW,  Monocacy  Bcstg. 
Co.,  RockvUle,  Md.,  granted  continuance 
hearing  6  months. 

MAY  3 

WSJS,  Winston-Salem,  N.  C— Dismissed 
without  prejudice  applic.  change  1310  to 
900  kc,  increase  to  1-5  kw  directional  N. 

MISCELLANEOUS— KID,  Idaho  Falls, 
granted  license  for  CP  increase  D  1  to  5 
kw;  WFIL,  Philadelphia,  granted  mod.  CP 
and  license  change  equip.  ;  WGRM,  Gre- 
nada. Miss.,  granted  license  for  CP 
change  location  and  call  letters  from 
WMFN,  Clarksdale:  WGIL,  Galesburg, 
lU.,  granted  mod.  CP  change  trans,  site 
etc.  1500  kc  250  w  D. 

MAY  4 

KDB,  Santa  Barbara,  Cal. — Granted  in- 
yol.  transfer  control  to  executors  of  Don 
Lee  estate. 

KGHL,  Billings,  Mont. — Granted  trans- 
fer  control   to   Charles    O.  Campbell. 

SET  FOR  HEARING— KTOK,  Oklahoma 
City  ;  WBLK,  Clarksburg,  W.  Va. ;  WEDC, 
Chicago,  CP  increase  power  from  100  to 
250  w  D.  ;  WHJB.  Greensburg,  Pa.,  CP 
move  trans.,  install  directional  antenna, 
increase  time  to  unl.  using  directional 
ant.  N;  KSEI,  Pocatello,  Id.,  CP  install 
directional  antenna,  change  freq.  from  900 
to  600  kc,  increase  to  1  kw  N ;  KMED 
Medford,  Ore.,  CP  amended  install  new 
equip.,  increase  power  to  1  kw. ;  WMFD 
WOmington,  N.  C,  CP  amended  move 
trans,  site,  install  vert,  radiator,  increase 
power  to  100  w  N,  250  w  D,  unl. ;  WDBO, 
Orlando,  Fla..  Mod.  license  increase  to  5 
kw  N;  WJIM,  Lansing,  Mich.,  vol.  assign 
license  from  Harold  F.  Gross  to  WJIM 
Inc. 

MISCELLANEOUS  — WNBZ,  Saranac 
Lake,  N.  Y.,  reconsidered  and  granted  ap- 
plic. for  renewal  of  license;  WMBG,  Rich- 
mond, Va.,  denied  pet.  for  order  of  revo- 
cation of  license  of  WLBG  and  dismissed 
answer  to  pet.  filed  by  WLBG;  KDNC. 
Lewistown,  Mont.,  granted  mod.  CP  ex- 
tending commencement  date  to  30  days 
from  5-4  and  completion  date  six  months  ; 
WSYR,  Syracuse,  granted  auth.  intervene 
applic.  Sentinel  Bcstg.  Corp.,  Salina,  N. 
Y. ;  KFEL,  Denver,  granted  auth.  inter- 
vene applic.  of  F.  W.  Meyer,  Denver; 
NEW,  Cuyahoga  Valley  Bcstg.  Co.,  War- 
ren, 0.,  granted  motion  dismiss  applic.  CP 
1200  kc  100  w  unl.  without  prejudice; 
NEW,  F.  W.  Meyer,  Denver,  granted 
auth.  take  depositions ;  NEW,  Pontiac 
Bcstg.  Co.,  Pontiac,  Mich.,  granted  auth. 
take  depositions  new  station  1100  kc,  1 
kw.  D. 

MAY  6 

MISCELLANEOUS— WSFA,  Montgom- 
ery, Ala.,  granted  auth.  postpone  hearing 
mod.  license;  WMFR,  High  Point,  N.  C, 
granted  continuance  oral  argument  to  5-26 
on  applic  increase  to  unL 
MAY  9 

MISCELLANEOUS  —  WHJB,  Greens- 
burg, Pa.,  denied  amended  petition  con- 
solidated hearing  with  Sentinel  Bctsg. 
Corp.,  Salina,  N.  Y.,  granted  continuance 
Sentinel  hearing ;  NEW,  Roberts-MacNab 
Co.,  Livingston,  Mont.,  granted  continu- 
ance hearing ;  KATE,  Albert  Lea,  Minn., 
granted  auth.  take  depositions ;  WRR, 
Dallas,  granted  auth.  iijtervene  applic. 
Eugene  DeBogory,  Dallas;  WFIL,  Phila- 
delphia, granted  continuance  to  after 
Sept.  1  hearing  on  applic.  increase  power ; 
KTEM,  Temple,  Tex.,  granted  auth.  with- 
draw without  prej.  applic.  mod.  license ; 
KNX,  Ix)s  Angeles,  granted  auth.  with- 
draw without  prej.  applic  500  kw ;  NEW, 
Rock  Hill  Bcstg.  Co..  Rock  Hill,  S.  C, 
granted  auth.  withdraw  without  prej  ap- 
plic CP  1310  kc  100  w  D. 

MAY  10 

MISCELLANEOUS— WWJ,  Detroit,  ex- 
tension temp.  auth.  5  kw  N ;  WBNO. 
New  Orleans,  granted  license  for  CP 
change  trans.,  radiator;  WOSU,  Colum- 
bus, granted  license  for  CP  move  trans., 
new  radiator. 

MAY  11 

WPEN,  Philadelphia— Granted  mod.  li- 
cense directional  D  only. 

WGRC,  New  Albany,  Ind. — Granted  in- 
vol.  transfer  control  to  Charles  Lee  Harris. 

SET  FOR  HEARING— KID,  Idaho  Falls, 
Id.,  mod.  license  1320  to  630  kc ;  WLVA, 


Lynchburg,  Va.,  CP  amended  to  1390  kc 
250  w-1  kw;  WEST,  Easton,  Pa.,  mod. 
license  to  unl. ;  WKBO,  Harrisburg,  Pa., 
mod.  license  to  unl.  ;  WDEL,  Wilmington, 
Del.,  mod.  CP  increase  to  500  w  1  kw  D  ; 
NEW,  Sumter  Radio  Bcstg.  Co.,  Sumter, 
N.  C,  CP  1420  kc  250  w  D  ;  WMMN,  Fair- 
mont, W.  Va.,  renewal  to  9-1-38;  WBBZ, 
Ponca  City,  Okla.,  renewal  license. 

MISCELLANEOUS— NEW,  Food  Termi- 
nal Bcstg.  Co.,  Cleveland,  granted  reargu- 
ment ;  WPEN,  Philadelphia,  mod.  license 
unl.  1  kw  directional  N ;  WBAA,  W.  La- 
fayette, Ind.,  retired  to  closed  files  applic 
change  hours  ;  KVOD,  Denver,  granted  pet. 
intervene  applic.  F.  W.  Meyer,  Denver ; 
KFIO,  Spokane,  granted  pet.  accept  answer 
re  applic.  KSL ;  WFQD,  Anchorage, 
Alaska,  granted  auth.  take  depositions ; 
WDNC,  Durham,  N.  C,  granted  continu- 
ance oral  argument  30  days  from  5-12-38. 

MAY  12 

MISCELLANEOUS— WHEF,  Kosciusko, 
Miss.,  granted  continuance  heari  ng ; 
KRKO,  Everett,  Wash.,  granted  auth.  take 
depositions ;  WOC,  Davenport,  la.,  grant- 
ed auth.  withdraw  applic.  CP  1230  kc 
250  w  1  kw.  unl.  without  prejudice ;  KYW, 
Philadelphia,  same  except  50  kw. 

MAY  13 

NEW,  Summit  Radio  Corp.,  Akron — ^De- 
nied CP  1530  kc  1  kw  unl. 

WRVA,  Richmond,  Va. — Granted  CP  50 
kw  unl. 

NEW,  Dallas  Bcstg.  Co.,  Dallas:  NEW, 
Richard  S.  Gozzaldi  etc.,  Dallas;  NEW,  A. 
L.  Chilton,  Dallas  ;  NEW,  Centennial  Bcstg. 
Corp.,  Dallas — Dallas  Bcstg.  Co.  denied  CP 
1500  kc  100  w  D  ;  Richard  S.  Gozzaldi  de- 
nied CP  same  freq. :  A.  L.  Chilton  denied 
CP  990  kc  1  kw  D ;  Centennial  Bcstg. 
Corp.  denied  CP  1500  kc  100  w  D. 

WMF  J,  Daytona  Beach,  Fla.  —  Denied 
mod.  CP  to  1240  kc  1  kw  unl. 

NEW,  Fall  River  Herald  News  Pub.  Co., 
Fall  River,  Mass. — Denied  CP  1210  kc  100- 
250  w  unl. 

KTUL,  Tulsa — Granted  CP  increase  to  1 
kw  5  kw  D. 

NEW,  Curtis  Radiocasting  Corp.,  Indian- 
apolis ;  WKBV,  Richmond,  Ind. — Curtis 
Radiocasting  Corp.  denied  CP  1500  kc  100- 
250  w  spec. ;  WKBV  granted  unl.  time. 

NEW,  Sam  Houston  Bcstg.  Assn.,  Hunts- 
ville,  Tex. — Granted  CP  1500  kc  100  w  D. 

WACO,  Waco,  Tex. — Granted  CP  in- 
crease D  to  250  w. 

WIBG,  Glenside,  Pa.  —  Denied  increase 
100  w  D  to  5  kw  ltd. 

WKOK,  Sunbury,  Pa.  —  Denied  applic 
unl.  time  as  in  default. 

KOOS,  Marshfield,  Ore. — Applic.  vol.  as- 
sign, license  to  KOOS  Inc.  granted. 

NEW,  Fred  M.  Weil,  Grand  Coulee, 
Wash.— Denied  CP  1420  kc  100-250  w  unl. 

NEW,  Cumberland  Bcstg.  Co.,  Portland, 
Me. ;  Twin  City  Bcstg.  Co.,  Lewiston,  Me. ; 
Philip  J.  Wiseman,  Lewiston ;  Cape  Cod 
Bcstg.  Co.,  Barnstable,  Mass. ;  George  M. 
Haskins,  Hyannis,  Mass. ;  Arthur  E.  Sea- 
grave,  Lewiston,  Me. — Cumberland  Bcstg. 
Co.  denied  CP  1210  kc  100  w  unl.;  Twin 
City  Bcstg.  Co.  granted  CP  1210  kc  100  w 
unl. ;  Philip  J.  Wiseman,  Lewiston,  denied 
CP  1210  kc  100  w  unl. ;  Cape  Cod  Bcstg. 
Co.  granted  CP  1210  kc  100-250  w;  George 
M.  Haskins,  denied  CP  1210  kc  100-126  w; 
Arthur  E.  Seagrave  denied  CP  1420  kc  100- 
250  w. 

MISCELLANEOUS  —  NEW,  Paul  R. 
Heitmeyer,   Cheyenne,  Wyo.,  granted  ex- 


tension time  to  file  appearance ;  WQDM, 
St.  Albans,  Vt.,  granted  continuance  30 
days ;  KELA,  Chehalis,  Wash.,  granted 
auth.  take  depositions ;  NEW,  Pontiac 
Bcstg.  Co.,  Pontiac,  Mich.,  granted  supple- 
mental request  take  depositions. 

Examiners'  Reports  .  .  . 

NEW,  Kentucky  Bcstg.  Corp.  (D.  E. 
Kendrick),  Louisville — Examiner  Bramhall 
recommended  (1-635)  that  applic  CP  1210 
kc  100-250  w  unl.  be  granted. 

Applications  .  .  . 

APRIL  29 

NEW,  Richland  Inc.,  Mansfield,  O. — CP 
1370  kc  250  w  D. 

KIUN,  Pecos,  Tex. — Mod.  license  1420  to 
1370  kc. 

MAY  5 

WMFF,  Plattsburg,  N.  Y. — CP  change 
1310  kc  100-250  w  to  1240  kc  1  kw. 

WFBR,  Baltimore — Exp.  auth.  satellite 
station  in  Frederick,  Md. 

WGAR,  Cleveland — License  for  CP  as 
mod. 

WOMI,  Owensboro,  Ky. — Mod.  license 
1500  to  1200  kc. 

WICA,  Ashtabula,  O. — Vol.  assign,  li- 
cense to  WICA  Inc. 

WSMB,  New  Orleans — Mod.  license  elim- 
inate  directional  D. 

KVOS,  Bellingham,  Wash. — CP  new 
trans,  antenna. 

MAY  9 

NEW,  Midnight  Sun  Bctsg.  Co.,  Fair- 
banks, Alaska — CP  610  kc  1  kw  unl. 

NEW,  Kingston  Bctsg.  Corp.,  Kings- 
ton, N.  Y. — CP  1510  kc  100  w  D,  amend- 
ed re  equip.,   corporate  structure. 

KGKO,  Fort  Worth — License  for  CP  as 
mod. 

WBRC,  Birmingham  —  Auth.  transfer 
control  from  Eloise  H.  Smith  (now  Han- 
na)    as  executrix  to  Eloise  H.  Hanna. 

WCAL,  Northfield,  Minn. — License  for 
CP  as  mod.  change  freq.,  equip,  etc. 

KLS,  Oakland,  Cal. — CP  new  trans.,  in- 
crease 250  to  500  w. 

KIEM,  Eureka,  Cal.  —  Auth.  transfer 
control  to  Wm.  B.  SmuUin. 

MAY  10 

NEW,  Evening  News  Assn.,  Detroit — - 
CP  facsimile. 

WSFA,  Montgomery,  Ala. — License  for 
CP  as  mod.  new  trans.,  antenna. 

KLUF,  Galveston— CP  new  antenna,  D 
to  250  w,  move  studio,  trans. 

WLB,  Minneapolis — License  for  CP  as 
mod.  new  trans,  change  freq.,  increase 
power. 

NEW,  M  &  M  Bcstg.  Co.,  Marinette. 
Wis.— CP  570  kc  250  w  D. 

MAY  12 

Mutual  Bcstg.  System — Extension  auth. 
transmit  programs  to  CKLW  and  other 
Canadian  stations. 

KWLK,  Longview,  Wash.  —  License  for 
CP  as  mod.  new  station. 

KGIR,  Butte,  Mont.— Mod.  license  D  to 
5  kw. 


ROTATING  TOWERS 

Dutch  Station  Has  a  Novel 
 Antenna  System  ■ 


A  ROTATING  antenna  built  o 
bridge  which  rests  on  eight  ( 
that  travel  around  a  broad  ga 
railroad  track  is  the  outstanc 
feature  of  PCJ,  Dutch  internat 
al  shortwave  station  on  15220 
50,000  watts.  The  towers  weigl 
tons  and  are  200  feet  high, 
steel  bridge  weighs  95  tons, 
antenna  was  placed  in  opera 
in  1937  on  the  10th  annivers 
of    PCJ's    world-wide  shortM 
service. 

Holland's  broadcasting  sys 
is  unique,  with  domestic  br< 
casting  being  operated  by  lis 
ers.  There  is  no  tax  on  recei^ 
sets  and  stations  sell  no  t 
They  are  supported  by  volun' 
public  contributions  to  five  r 
societies  which  devote  most  of  t 
funds  to  program  production, 
cording  to  Edward  Startz,  sta 
manager  and  chief  announce! 
PCJ  and  PHI,  Huizen,  who  is  p 
ently  studying  broadcast  techn 
in  the  United  States.  Mr.  St 
broadcasts  in  seven  languages 
is  heard  by  shortwave  listener 
America  on  Wednesday  evenin 

Longwave  stations  in  Hoi 
are  Radio  Kootwijk,  operated 
the  government,  and  Radio  Hil 
sum,  owned  by  Philips  R; 
while  shortwave  stations  inc 
PCJ  and  PHI.  Time  on  the 
mestic  stations  is  allocated  tc 
societies  according  to  their 
and  subscriptions. 


THE  NBC-RCA  television  unit  joined  the  World's  Fair  motorcade  April 
30  in  New  York,  and  contrasts  with  the  early  make  of  motor  cars  in  the 
foreground.  NBC  engineers  on  the  roof  simulated  television  broadcasting. 


CBS  Declares  Divider 

A  CASH  dividend  of  25  cents 
share  of  Class  A  and  B  stoe 
$2.50  par  value  was  declarec 
CBS  at  a  board  meeting  on 
11.  Dividend  is  payable  on 
10  to  stockholders  of  recor 
close  of  business  on  May  27 
duction  in  dividend  from  the 
40-cent  quarterly  rate  is  expl 
by  company's  policy  of  fina 
expansion,  which  has  recently  c 
for  sizable  capital  expendit 
out  of  earnings  and  its  desii 
maintain  its  cash  position. 
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I  !  WORK  ACCOUNTS 

J  :ioe  KDST  niileM  otlienrUe  »pe«ifi«d) 

New  Business 

"  WATKINS  Co.,  New  York 
IaJOUs'  toothpowder) ,  on  June 
'Its  Alias  Jimmy  Valentine  on 
8C-Blue  stations,  Mon.,  7-7 :30 
lEDT  (repeat  11-11:30  p.  m.) 
Blackett- Sample- Hummert, 

i)RILLAED  &  Co.,  New  York 
"ktion  cigarettes)  on  May  17 
i  Don't  You  Believe  It  on  24 
!Lee  and  5  McClatchy  stations, 
land  Thurs.,  9:45-10  p.  m.  EDT. 
*!y :  Lennen  &  Mitchell,  N.  Y. 

fTH  CHEMICAL  Co.,  New 
!  (.Freezone),  on  May  5  started 
B  Other  Wife,  on  10  NBC-Red 
as,  Mon.  thru  Fri.  10:15-10:30 
formerly  sponsored  by  Affiliated 
jjicts.  New  York.  Agency :  Blaek- 
iimple-Hummert,  N.  Y. 

fVIS-HOWE   Co.,  St.  Louis 

(is),  on  May  6  started  The  Rural 

'■  (8:30-8:45  p.  m.)  on  Texas 
■ty    Network  (WFAA-WBAP, 

(J  and  KPRC),  for  13  weeks, 

'cy:  H.  W.  Kastor  &  Sons  Adv. 
icy,  Chicago. 

INSYLVANIA  Publicity  Commis- 
Harrisburg,  will  sponsor  Penn- 
mia  on  Parade  on  CBS  for  two 
licasts,  June  9  and  June  16  at 
*:15  p.  m.  Agency:  Walker  & 
ning,  Pittsburgn. 

I  LOWE  Corp.,  New  York  (Pop- 
on  May  26  started  for  13 
s.  Popeye  the  Sailor  Alan,  tran- 
■ed,  on  26  Mutual-Don  Lee  Pa- 
:  Coast  stations,  Mon.,  Wed.,  Fri., 
;15  p.  m.  (PST).  Agency:  Black- 
(lample-Hummert  Inc.,  N.  Y. 

|)WN  &  WILLIAMSON  Tobacco 
Louisville    (Bugler  cigarettes), 

Jay  7  starts  for  13  weeks  Plania- 
Party    on    2    Alutual  stations 

jN,  WLW),  Sat.,  10:30-11  p.  m. 
:acy:  Russell  M.  Seeds,  Chicago. 

•AS.  H.  PHILLIPS  CHEMICAL 
New  York    (.Milk  of  Magnesia, 

ets),  on  June  6  starts  Back  Stage 
-e  on  7  NBC  Pacific  stations,  Mon. 

I  Fri.,  4-4:15  p.  m.  Agency: 
:  3kett-Sample-Hummert,  N.  1'. 

LLAND  FURNACE  Co.,  Holland, 
-h.,  on  May  14  sponsored  broad- 
:  of  Holland  Tulip  Festival  on  72 
S    stations,    Sat.,    2-2 :30    p.  m. 
j  ncy ;  Ruthraulf  &  Ryan,  Chicago. 

Renewal  Accounts 

G^GETT  &  MYERS  Tobacco  Co., 
York    (Chesterfield  cigarettes), 
j  July  1  renews  for  26  weeks  Paul 
■  ite/nan  on  81  CBS  stations,  8  :30- 
j„3.  m.,  EDT.  Agency :  Newell-Em- 
^:t,  N.  Y. 
r 

i.CIFIC  COAST  Borax  Co.,  New 
-rk,  on  May  17  renews  for  52  weeks 
i^.ath  Valley  Days  on  5  NBC-Pacific 
pitions   (KPO  KFI  KGW  KOMO 
•^JlQ),  Tues.,   9-9:30  p.   m.,  PST. 
•^lency:  McCann-Erickson,  N.  Y. 

i»CA-COLA  Co.,  Atlanta,  on  May  6 
lewed  for  13  weeks  Song  Shop  on 
i  CBS  stations,  Fri.,  10-10  :45  p.  m. 
j  -ency:  D'Arcy  Adv.  Co.,  St.  Louis. 

;REST0NE  tire  &  Rubber  Co., 
ijlirron,    on   June   6    renews   for  52 

•eks  Voice  of  Firestone  on  77  NBC- 
2-;d  stations,  Mon.,  8:30-9  p.  m.  (re- 
xjjat  11:30-12).  Agency:  Sweeney  & 
fc  .mes,  Cleveland. 


EXPERTS  ON  SPOT 

NBC  Program  Reverses  the 
 Quit  Procedure  


FEASTING  on  fried  chicken  was 
Phil  MerrjTnan,  of  NBC  station  re- 
lations, as  the  candid  camera 
snapped  him  during  the  buffet  lunch- 
eon given  by  the  Advertising  Club 
of  Fort  Worth  on  the  occasion  of 
the  opening  of  the  new  studios  of 
KGKO.  Station,  moved  from  Wich- 
ita Falls,  began  operation  May  1 
but  holds  its  formal  dedication  May 
18  a  three-hour  show  on  the 

stage  of  the  Will  Rogers  Coliseum, 
part  of  which  will  be  fed  to  NBC- 
Blue. 


Network  Changes 

GENERAL  FOODS  Corp.,  New  York 
(Grape-Nuts),  for  Burns  &  Allen  on 
May  2  added  WGBF  to  its  NBC-Red 
network,  will  add  WORK  on  May  23, 
and  KANS  and  KTHS  join  the  re- 
peat broadcast  at  a  later  date.  Agen- 
cy :  Young  &  Rubicam,  N.  Y. 

ALLIS-CHALMERS  Mfg.  Co.,  MH- 
waukee  (tractors),  on  May  7  added 
KMA,  Shenandoah,  for  Family  Party, 
on  27  NBC-Blue  stations.  Sat.,  9:30- 
10  p.  m.,  CDT.  Agency:  Bert  S.  Git- 
tins,  Milwaukee. 

ADAM  HAT  Stores,  New  York,  have 
added  KTOK,  KGKO,  and  WMFF 
for  fight  broadcasts  on  38  NBC-Blue 
stations,  Fri.,  10  p.  m.  Agency : 
Glicksman  Adv.,  N.  Y. 

FIRESTONE  TIRE  &  Rubber  Co., 
Akron,  on  May  2  added  KTHS  and 
on  May  9  added  KSOO  and  KOB, 
for  Voice  of  Firestone,  formerly  on 
78  NBC-Red  stations. 

BRISTOL-MYERS  Co.,  New  York 
(Ipana,  Sal  Hepatica),  on  July  6 
drops  the  second  half-hour  of  Town 
Hall  Tonight,  now  on  44  NBC-Red 
stations,  Wed.,  9-10  p.  m.,  and  moves 
into  latter  spot  For  Men  Only  (for 
Vitalis),  now  on  6  NBC-Red  sta- 
tions, Mon.,  10:30-11  p.  m.  Agencies 
Young  «&  Rubicam,  N.  Y.  for  Ipana, 
Sal  Hepatica ;  Pedlar  &  Ryan  for 
Vitalis. 

LA^ilBERT  PHARMACAL  Co.  on 
May  17  adds  WFIL  and  KSTP  for 
True  Detective  Mysteries,  on  Mutual. 

CUMMER  PRODUCTS  Co.  on  May 
23  adds  4  McClatchy  stations  for  Vox 
Pop  on  30  NBC-Red. 


CLIFTON  FADIMAN,  literary 
critic  of  The  New  Yorker,  will  be 
master  of  ceremonies  on  Informa- 
tion, Please,  to  be  heard  each  Tues- 
day evening  on  NBC-Blue,  starting 
May  17.  Four  well-known  person- 
alities will  serve  on  a  board  of  ex- 
perts which  will  endeavor  to  an- 
swer all  questions  put  to  it  by  the 

The  board  consists  of  Franklin 
P.  Adams,  writer;  Prof.  Harry 
Allen  Overstreet  of  the  philosophy 
department,  College  of  the  City  of 
New  York;  Marcus  Duffield,  day 
news  editor  of  the  New  York  Her- 
ald-Tribune; and  Bernard  Jaffee, 
writer  and  head  of  the  physical 
science  department  of  Bushwick 
High  School. 

A  board  of  editors  will  pass  on 
questions  submitted,  and  those  ac- 
cepted will  be  paid  for  at  the  rate 
of  $2  each;  for  each  question  the 
experts  fail  to  answer  there  will  be 
further  payment  of  $5.         *  ^ 

General  Foods  Acquires 
Al  Pearce  for  Autumn 

GENERAL  FOODS  Corp.,  New 
York,  will  sponsor  Al  Pearce  & 
His  Gang  in  a  network  series  this 
fall.  Product,  time  and  stations 
lineup  are  as  yet  undetermined, 
but  probability  is  that  Pearce  will 
go  into  the  8-8:30  p.  m.  Monday 
spot  on  NBC-Red,  replacing  Bums 
&  Allen,  who  make  their  last 
broadcast  for  Grape  Nuts  on  Sept. 
26  after  which  they  will  begin  a 
new  series  under  sponsorship  of 
Liggett  &  Myers  Tobacco  Co., 
New  York  (Chesterfield  cigarettes). 

Contract  between  Pearce  and 
General  Foods  was  signed  May  11, 
following  a  series  of  negotiations 
between  the  star  and  executives  of 
American  Tobacco  Co.,  which  is 
said  to  have  planned  to  feature 
Pearce  and  his  company  in  a  full 
hour  program  on  NBC-Red  oppo- 
site the  Lux  Radio  Theatre  on 
CBS.  Following  the  sign-off  of 
Pearee's  Watch  the  Fun  Go  By 
series  on  June  28,  its  sponsor,  Ford 
Motor  Co.,  will  have  no  program 
on  the  air  for  the  first  time  in 
nearly  four  years.  However,  Ford 
is  expected  to  resume  in  the  fall 
its  Sunday  Evening  Hour  series, 
which  goes  off  for  the  summer 
after  the  broadcast  of  June  5. 
Agency  for  General  Foods  is  Young 
&  Rubicam,  New  York;  for  Ford, 
N.  W.  Ayer  &  Son,  Philadelphia. 


KYW  Plans  Ceremonies 
To  Dedicate  New  Studios 

NEW  STUDIOS  of  KYW,  Phil- 
adelphia, at  1619  Walnut  St.  will 
be  dedicated  May  19  during  a  se- 
ries of  special  broadcasts  a  part  of 
which  will  be  aired  on  NBC-Red 
network.  Using  as  theme  the  fam- 
ous kite  experiment  of  Benjamin 
Franklin  to  symbolize  America's 
progress  in  electrical  engineering, 
a  mammoth  kite  will  be  flown  from 
the  new  KYW  building.  A  golden 
key  will  officially  unlock  the  new 
studios  and  carrier  pigeons  will 
fly  to  Washington  with  greetings 
for  FCC  Chairman  McNinch,  to 
New  York  with  greetings  to  NBC 
President  Lenox  Lohr. 

A  formal  dedicatory  program 
will  be  given  at  the  Ritz  Carlton 
Hotel  May  21  with  hundreds  of 
prominent  guests.  The  program 
will  include  Frank  Black,  NBC 
musical  director,  and  Lucille  Man- 
ners, NBC  singer.  Leroy  Miller, 
KYW  announcer  of  its  musical 
clock,  will  interview  the  postman 
who  delivers  the  first  mail  to  the 
new  studios.  Leslie  Joy,  KYW  man- 
ager, on  May  6  presented  four  gold 
medals  to  eyewitnesses  of  last 
year's  Hindenburg  crash  who  spoke 
on  KYW  and  NBC  from  the  scene 
of  the  disaster. 


"The  Crystal  SpeeialUU  Since  192S" 

SCIENTIFIC 
LOW  TEMPERATURE 
CO-EFFICIENT  CRYSTALS 

Appievad  by  FCC 

Two  for  $75.00  V'HlEaeh 

Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  guaranteed  to  be  "less 
than  three  cycles"  per  million  cydes 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


IVICE 


124  JACKSON  AVENUE 
University  Park 
HYATTSVIIXE,  MARYIAND 


New  Morrell  Product 

JOHN  MORRELL  Co.,  Ottumwa, 
la.,  has  started  participation  on  the 
Martha  Deane  program  on  WOR, 
Newark,  for  its  new  Morrell's  E-Z 
Cut  Ham.  Quarter-hour  live  shows 
are  planned  on  stations  in  Iowa, 
Nebraska,  Missouri  and  Kansas,  to 
start  sometime  in  June,  according 
to  Frank  Ferrin,  radio  director  of 
Henri,  Hurst  &  McDonald,  Chicago 
agency  handling  the  account. 


Two  Way  Communication 


Inter-offlce,  remote  studios,  offlco  to  office, 
house  to  garage.  Hundreds  of  other  uses. 
Simple  to  install.  Any  number  of  'phones 
on  same  line. 

Mlaophone  Division 
UNIYEESAL  MICEOPHONE  CO.,  LTD., 
424  Warren  Lane,  Inglewood,  Calii^  U.S.A 


RGOOD  IN 
ADIO 

HAVE  GOOD  JOBS 


SEND  FOR 
FREE 
BOOKLET 


There  is  a  real  oppor- 
tunity now  for  ambitious 
men  already  in  the  radio 
field.  But,  you  need 
something  more  than 
"good  intention  s."  It 
means  TRAINING  NOW. 
Equip  yourself  to  be  able 
to  accept  the  many  op- 
portunities that  await 
men  with  modern  train- 
ing. We  have  the  plan. 
Our  bool<let  "A  Tested 
Plan  for  a  Future  in 
Practical  Radio  Engi- 
neering" tells  all.  It's 
yours  for  the  aslting. 


CAPITOL  RADIO 
ENGINEERING  INSTITUTE 

Dept.  B-5,  14th  &  Park  Road,  N.  W. 
WASHINGTON.   D.  C. 


IFOR  YOUR  NEW  STUDIOS — 
Choose 
— Gates  speech  Equipment 


i.^5ROADCASTING  •  Broadcast  Advertising 


May  15,  1938  •  Page  81 


Crown  Likers — Whoppers — Where  Gold  Is  Found — 
Tickets  for  Games — Bit  of  Studio — Tour  Data 


1«  /TORE  THAN  100,000  entries 
w  ■  '^sre  submitted  during  the 
J_f  J.  first  month  of  the  contests 
on  Royal  Crown  Revue, 
heard  on  Fridays  on  NBC-Blue 
network  under  the  sponsorship  of 
Nehi  Inc.,  Columbus,  Ga.,  for  Royal 
Crown  cola.  Prizes  totaling  $2,000 
are  awarded  weekly  for  the  best 
sentences  completing  the  statement 
"I  like  Royal  Crown  cola  because." 
One  metal  bottle  cap  is  required 
with  each  entry.  In  addition  to  re- 
sponse from  consumers,  the  eon- 
test  has  won  approval  of  Royal 
Crown  bottlers  and  dealers,  as  a 
stimulus  to  sales. 

H.  R.  Mott,  president  of  Nehi, 
announces  the  first-quarter  sales 
were  approximately  35%  higher 
than  for  the  same  period  last  year. 
By  months,  the  increases  were,  over 
last  year,  35%  in  January,  27% 
in  February,  and  42.8%  in  March. 
With  an  advertising  expenditure 
60%  greater  than  1936,  the  com- 
pany's sales  increased  substantial- 
ly in  1937,  and  net  profits  were 
82%  greater  than  in  the  previous 
year. 

Details  of  the  Royal  Crown  con- 
test and  names  of  the  11  major 
winners  are  announced  each  week 
by  Graham  McNamee.  Tim  and 
Irene  are  featured  on  the  program, 
with  George  Olsen's  orchestra. 
Agency  is  James  A.  Greene  &  Co., 
Atlanta. 

❖  :!;  * 

Going  to  Town 

STORY  of  how  a  food  manufac- 
turer introduced  a  new  product  on 
a  quarter-hour  children's  program 
is  told  through  cartoons  in  a  bro- 
chure called  "Going  to  Town,  a 
Cereal  Story"  recently  published  by 
WLS,  Chicago.  The  morning  pro- 
gram began  in  1935  and  with  WLS 
the  sole  advertising  medium,  64 
distributors  were  signed  the  first 
week.  To  date  $100,000  in  retail 
sales  are  traceable  to  WLS  through 
letters  containing  proofs  of  pur- 
chase, according  to  the  brochure. 


FLASHING  the  call  letters  of 
WHO,  Des  Moines,  not  only  in  let- 
ters but  in  International  Morse 
code  is  this  neon  sign  on  the  build- 
ing housing  the  offices  and  down- 
town studios  of  that  station.  Auto- 
matic flashes  above  carry  the  dot- 
dash-dash,  dot -dot -dot -dot  and 
dash-dash-dash  that  spell  out  the 
call  letters  while  the  "WHO" 
gleams  constantly. 


Murmuring  Pines 

SMALL  pine  trees  are  being 
shipped  to  advertisers  and  agencies 
by  WCCO,  Minneapolis,  in  a  sum- 
mer promotion  campaign  to  empha- 
size that  "$70,000,000  in  vacation 
money  will  be  spent  this  summer 
in  Minnesota."  The  attached  card 
carries  a  picture  of  a  lake  with 
the  cutline,  "As  softly  as  the  mur- 
muring pines,  may  we  remind  you 
on  the  eve  of  summer  schedules 
that  this  money  will  be  spent  in 
Minnesota,  the  land  of  WCCO." 
^      ^  ^ 

The  Biggest  Yet 
BIGGEST  promotion  piece  of  the 
year  is  NBC's  4-28  Reasons,  which, 
folded  once,  measures  about  19x27 
inches.  The  center  spread  lists 
"381  reasons  for  bigger  and  better" 
service,  which  are  the  improve- 
ments made  by  stations  last  year. 
The  back  page  gives  47  more  rea- 
sons, which  are  the  nine  stations 
newly  available  to  the  Blue  net- 
work; three  stations  newly  avail- 
able to  the  Red  network;  and  35 
stations  newly  available  to  either 
network. 

WHIP  Contest 

ORANGE  and  blue  car  cards  in 
Chicago  elevated  trains  and  Illinois 
Central  suburban  coaches  are  used 
by  WHIP,  Hammond,  Ind.,  to  ad- 
vertise a  contest  which  is  a  part 
of  its  nightly  baseball  program. 
During  the  recreation  of  the  Cubs 
and  White  Sox  games,  key  words 
are  announced  and  contestants 
send  in  the  key  words  with  a  sta- 
tion slogan.  Winner  gets  a  free 

plane  trip  to  Dallas. 

^     ^  ^ 

Voucher 

DESIGNED  like  a  voucher  to  indi- 
cate the  $450,000  recently  spent 
for  new  studies  and  transmitter, 
WRC-WMAL,  Washington,  have 
issued  a  novel  promotion  piece 
which  lists  a  series  of  popular 
local  programs  ready  for  sponsor- 
ship. The  "check"  is  drawn  on  the 
"Bank  on  the  Best  in  Broadcast- 
ing" and  is  "for  the  use  and  bene- 
fit" of  advertisers. 

*  *  * 

Radiogram 

DESIGNED  for  delivery  of  im- 
portant information  and  data  to 
agencies  and  advertisers,  WLS. 
Chicago,  has  created  the  "WLS 
Radiogram"  by  arrangements  with 
Postal  Telegraph.  Similar  in  ap- 
pearance to  an  ordinary  telegram, 
the  radiograms  are  delivered  by 
Postal  messengers.  They  help  get 
our  message  across,  says  WLS. 

*  *  * 

WENR-WLS  Teamed 

NBC-Chicago  has  issued  its  first 
promotional  piece  which  advertises 
both  WENR  and  WLS,  Chicago. 
Theme  of  the  new  brochure  is :  "It's 
the  station  with  the  programs  that 
gets  the  listeners."  Photos  of  in- 
ternationally famous  broadcasts 
which  have  been  carried  by  the  two 
stations  recently  are  included  in  the 
booklet.        ^      ^  ^ 

Buck  Certificates 
MERCHANDISING  certificates  of 
$1  are  given  participants  in  man- 
on-the-street  broadcasts  conducted 
by  Stan  Corley  on  WHIP,  Ham- 
mond, Ind.,  under  sponsorship  of 
the  Hurwich  Furniture  Corp. 


The  Week's  Thrill 
KYW,  Philadelphia,  is  holding  a 
contest  for  the  best  "Thrill  of  the 
Week,"  in  connection  with  the 
opening  of  its  new  studios.  First 
prize  is  a  radio-phonograph  combi- 
nation to  be  personally  awarded  by 
Jack  Johnstone,  who  writes  and  di- 
rects the  "Thrill"  feature  on  the 

Philip  Morris  programs. 

*  *  * 

Finding  Gold 

SPECIAL  edition  of  its  weekly 
paper  called  Dope  Sheet  has  been 
issued  for  summer  promotion  by 
WTMJ,  Milwaukee.  Banner  line 
reads  "Gold  Is  Where  You  Find 
It"  and  the  "$200,000,000  spent  in 
Wisconsin"  by  summer  toui'ists  is 
stressed.  A  postcard  teaser  pre- 
ceded the  promotion  piece. 

*  *  * 

KLZ  Drug  Store  List 

FOR  drug  salesmen  and  others 
calling  on  the  trade,  KLZ,  Denver, 
has  prepared  a  route  list  of  retail 
drug  stores.  The  booklet  contains  a 
complete  list  of  retail,  wholesale, 
national  chain  and  local  chain 
druggists,  with  corollary  data  and 
street  guide.  The  stores  are  divid- 
ed into  11  routes. 

*  * 

Nightowl  Quiz 

FROM   the    stage    of    a  Detroit 

theatre  each   Saturday  midnight, 

WJBK    broadcasts    a    series  of 

quizzes  of  late  theatre-goers  with 

cash  prizes  ranging  from  $1  to  $10. 
^      ^  ^ 

WIP  Cartoons 
CARTOON  advertisements  of  pro- 
grams on  WIP,  Philadelphia,  have 
been  placed  with  three  local  news- 
papers to  run  for  an  indefinte  per- 
iod. Program  titles  are  used  as 
punch  lines  and  the  advertisements 

are  run  on  the  day  of  the  show. 

*  *  * 

Baseball  Tickets 
BASEBALL  tickets  for  New  York 
games  are  awarded  by  Strauss 
Stores,  New  York,  for  the  best  let- 
ters on  thrilling  moments  in  games 
witnessed  by  listeners  to  its  daily 
Today's  Baseball  on  WMCA,  New 
York,  featuring  Bert  Lee. 


Bathrooms  Painted 

ILLNO  Nu-Enamel  Product:. 
Chicago,  the  Illinois  divisi' 
Nu-Enamel,  has  appointed  Mi 
Howard  Adv.  Agency,  Chica, 
handle  its  advertising.  Six  v 
spot  announcements  are  us' 
WJJD,  Chicago,  and  a  sports 
following  Hal  Totten's  bro^ 
of  the  ball  games  on  WCFL 
cago.  The  two  listeners  se 
in  the  best  letters  saying  why 
like  Nu-Enamel,  are  awarder 
tickets  semi-monthly  and  furr: 
transportation  to  either  New 
or  Detroit  depending  on  whei 
Cubs  or  Sox  are  playing.  Tv.  . 
five  bathroom  paint  jobs  are 

awarded  every  two  weeks. 

*  *  * 

WKZO  Buy  Now 

EXPLOITING  the  results  of  ; 
operative  "Buy  Now"  campaig  . 
Kalamazoo,  Mich.,  WKZO  has 
leased  a  composite  sheet  of  r 
clippings  explaining  the  effect 
ness  of  a  prize  contest  sponsi 
by  local  business  men,  newspa 
and  WKZO.  Cash  prizes  of  f 
were  given  for  letters  on  way 
increase  employment,  keep 
worker  working. 

*  *  * 

A  Piece  for  You 
BLOCKS  of  the  material  usee 
deadening  the  walls  of  its  new 
dios  are  being  mailed  to  adve: 
ers  and  agencies  by  WEW, 
Louis,  with  the  legend,  "We  M 
You  to  have  a  Piece  of  our  ]! 
Studios,  3642  Lindell  Blvd."  W 
has  a  new  RCA  transmitter,  a 
torium  studio  seating  1,200.  , 

,^ 

Tribute  to  Toscanini 

ARTURO  TOSCANINI's  phc 
graph  appears  on  the  cover  c 
new  NBC  folder  about  the  mae; 
and  a  facsimile  of  the  conduct 
farewell  letter  to  David  Sarno; 
tipped  in.  Three  pages  are  dev 
to  comments  of  music  critics 
editorials  which  appeared  in  i 

York  Times  and  Herald-Tribui 

*  *  * 

Empty  Shop 

TITLED  "The  Little  Old  Anti 
Shop",  a  brochure  has  been 
leased  by  CKLW,  Windsor-Deti 
telling  the  story  of  a  poor  fail 
in  Detroit  whose  shop  was  ful 
antiques,  empty  of  customers 
CKLW  newscaster  mentioned 
shop  twice  and  today  it's  ne; : 
empty  of  antiques,  nearly  i\x\. 
customers. 
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WLW  SCORES  WITH 
ANOTHER  SMASH  HIT 

"MUSICAL  STEEPLECHASE" 

In  line  with  the  latest  trend  in  successful  radio  programs, 
WLW  goes  out  in  front  again  with  the  "Musical  Steeple- 
chase". An  audience  participation  program  with  all  the 
thrills  and  glamour  of  the  race  track  combined  with  the 
excellent  music  of  Josef  Cherniavsky  and  his  orchestra. 
A  fascinating  program  in  which  every  member  of  the  air  and 
studio  audience  takes  part. 

Heard  over  WLW  and  The  Mutual  Broadcasting  System. 


A  Listener-Tested  Program 
From  THE  NATION'S  STATION 


A  CLOSE-UP  OF  THE  NEW  RCA  833 

RCA  MANUFACTURING  CO.,  INC.,  CAMDEN,  N.  J 
A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERIC/ 


Every  station  wants  high  efficiency — plus  economy! 
And  here's  a  tube  that  gives  you  both!  Two  of  these 
RCA  833's,  each  rated  at  500  watts  by  F.C.C,  may 
be  used  as  final  r-f  stage  in  one- kilowatt  transmitters. 

Low  in  cost,  the  new  RCA  833  gives  you  more 
for  your  tube  dollar! 


Performance  that  means 
more  for  your  tube  dollar 

RESERVE  POWER  with  100-watt  Tho- 
riated  T  Filament  and  Tantalum  Plate. 
HIGH  EFFICIENCY  at  HIGH  FRE- 
QUENCY through  short  leads  and  ex- 
cellent insulation.  LOW  DRIVING 
POWER  with  high  mu,  high  perveance 
construction.  Uniformity  with  accurate 
machine- aligned,  rigid  structure. 


RCA  833,  $8500 

(picture  shows  tube  in  actual  size) 


•  Ask  your  distributor  or  send  250  to 
Commercial  Engineering  Section,  Harri- 
son, N.  J.,  for  new  192  page  manual — TT5 
— covering  tech  lical  information  on  aU 
RCA  Air  Cooled  Transmitting  Tubes. 

RCA  presents  the  Magic  Key  every  Sunday,  2 
to  3  P.M.,  E.  D.  T.,  on  the ISBCBlueNetwork. 
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Was 
anybody 
here  heard 
OSCAR? 

The  man  in  the  odd  posture  is  Oscar  Keep. 

Formerly  an  accountant  for  Sme,  Small  & 
Longstreet,  Oscar  is  now  an  efficiency  engineer. 
More  specifically,  he  is  a  cost-cutter. 

Oscar  is  employed  by  a  nationally-known  firm  of 
business  consultants.  These  being  fretful  times, 
boards  of  directors  employ  the  business  con- 
sultants who  employ  Oscar  to  prowl. 

Above  you  see  Oscar  on  the  prowl. 

WOR  is  not  particularly  enthusiastic  about  people 
like  Oscar,  or  the  job  Oscar  does.  But  we  do 


admire  his  thinking  .  .  .  about  WOR,  that  is. 

"Personnel,  the  president's  take,  expense  ac- 
counts .  .  .  such  stuff  is  easy  to  chop,"  admits 
Oscar.  "But,  dammit,  how  are  you  going  to  tell  a 
guy  to  stop  using  a  radio  station  that's  paying 
him  back  dollar  for  dollar  and  more  on  the  time 
he  buys?  Even  if  it  didn't,*"  Oscar  continued, 
"SOMETHING  has  to  happen  if  you  keep  on 
jabbing  50,000  watts  down  on  the  greatest  radio- 
active market  on  earth  where  94.5'^7  of  the  homes 
have  radios—  over  4M  million  of  them!" 

"Well,  don't  sell  US!"  we  said. 


*/<  IJQESl 


.WOR 


CHICAGO  flAS  A  RADIO/ 

ITS  NAME  'TIS  WISE  TO  KNOW, 

FOR  WHERE  MID-WESTERN 

PEOPLE  LIVE 

'LS  IS  SURE  TO  GO! 


WLS  advertisers  know  that 
they  are  reaching  not  only  a 
large  audience  throughout  the 
Mid- West  but  also  a  large  and 
important  market  in  metropol- 
itan and  suburban  Chicago  as  • 
well!  And  they  have  also 
found  that  because  WLS 
serves  listeners  first,  it  serves 
advertisers  best. 


WIS 

GETS  RESULTS! 


,^  REPRESENTATIVES?       INTERNATIONAL  RADIO  SALL^^ 
iCO,  NEW  YORK,  DETROIT,  LOS  ANGELES,  SAN  FRANCISC^  \ 


hach  the  THREE  MILLION  EXTRA  Vacation  Spenders 


OUMMERTIME  is  a  season  of  prodigality  — 
^  especially  at  the  shore,  lake  and  mountain 
resorts  that  comprise  New  England's  immense 
vacationland. 

Here  is  a  region  of  activity  in  the  quick 
tempo  of  recreational  enthusiasm  —  a  region 
peopled  by  vacation  fund  spenders,  gratifying 
varied  needs  and  whims. 

Summer  vacationists  add  approximately 
3,000,000  spenders  to  the  normal  population 
of  New  England. 

Their  purchases  give  tremendous  stimulus  to 
New  England's  market  —  a  stimulus  which  is 
felt  over  the  entire  territory  extending  from 
the  Connecticut  shore  of  Long  Island  Sound  to 
the  distant  forest  and  lake  regions  of  Maine. 


Reach  this  great  plus  audience, 
in  all  New  England  vacation 
resorts  through  the  75  Station 
coverage  of  The  Yankee  Network. 


THE  YANKEE  NETWORK/  INC.  W.^^:^^^ 

EDWARD  PETRy  &  CO.,  INC.,  Exclusive  National  Sales  Representatives 


jblished  semi-monthly.  25th  issue  (Year  Book  Number)  published  in  February  by  BroaDCAStinc  Pubucations,  Ino.,  870  National  Press  Building,  Washineton,  D.  C.  Entered 

second  class  matter  March  14,  1933,  at  the  Poet  Office  at  Washington,  D.  C.  under  act  of  March  3,  1879. 


"Behind  the  8  Ball" 


^  We  borrowed  that  headline  because  it 
is  such  an  excellent  description  of  many 
WGR-WKBW  activities.  When  things  hap- 
pen in  Buffalo  and  Western  New  York  you 
will  always  find  a  member  of  the  WGR- 
WKBW  staff  "behind  the  8  ball"  to  describe 
exactly  what  is  taking  place. 

Nationally  these  two  stations  are  currently 
gaining  recognition  with  the  Buffalo  Sum- 
mer Theater,  a  regular  Friday  afternoon 
dramatic  presentation  through  60  stations 
of  the  Columbia  Broadcasting  System,  and 
with  "Buffalo  Presents"  each  Saturday 
afternoon. 


LocaUy  WGR  and  WKBW  identify  them- 
selves more  and  more  with  the  particular 
interests  of  the  community.  Hourly  news- 
casts kept  listeners  informed  when  a 
Supreme  Court  jury  deliberated  on  the 
fate  of  a  former  mayor.  A  series  of  23 
broadcasts  took  local  listeners  to  the  local 
airport  during  National  Air  Mail  Week  and 
more  than  500  air  mail  letters  were 
received  offering  congratulations  on  the 
"mikemanship"  of  the  airport  broadcasts. 

WGR-WKBW  carry  the  complete  CBS 
schedule.  In  addition,  these  two  stations  are 
always  on  the  alert  to 
translate  local  headlines 
into  local  broadcasts.  The 
result  is  a  balanced 
broadcasting  day  that 
offers  unusually  attractive 
time  to  advertisers.  Why 
not  let  us  tell  you  about 
it  and  suggest  time  avail- 
able? 


WGR-WKBW 


THE  ENDS  Ot  THE  DIAL 


the  air. . . 


from  COLUMBIA  SQUARE 


COLUMBIA 
SQUARE 


Already  familiar  to  mil- 
lions of  radio  listeners  on  the 
Pacific  Coast  is  the  new  by-line 
with  which  KNX  opens  its  programs: 
'On  the  air  from  Columbia  Square.' 
In  this  way  the  most  popular  station 
in  Southern  California  reminds  its 
audience,  in  nine  Western  states, 
of  its  magnificent  new  quarters  in 
Hollywood. 

The  auditorium,  studios,  control 
booths  are  as  nearly  perfect  as  the 
latest  developments  in  sound  insu- 
lation, acoustics,  and  audio-facilities 
permit.  Couple  these  mechanical 
advantages  with  the  station  that  had 
already  cinched  FIRST  PLACE  in 
the  estimation  of  the  Southern 
California  radio  audience  and  you 
have  the  one  station  for  your  spot 
campaign  in  this  wealthy  territory. 


KNX 


50,000  WATTS  •  LOS  ANGELES 

Owned  and  operated  by  the  Columbia  Broadcasting  System. 
Represented  by  RADIO  SALES:  New  York,  Chicago, 
Detroit,  Milwaukee,  Birmingham,  Los  Angeles,  San  Francisco 
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V/ORCESTER 

BALT\NlORE 

CHICAGO 

OKLAHOrAA  CITY 
V/ACO 
.  AUST\N 
'    SAN  ANTONIO 
PHOENIX 
LOS  ANGELES 
's^^NFRANOSCO 


NEW  YORK 
20  E.  57fh  S». 
Plaza  8-2600 


CHICAGO 
326  W.  Madison  St. 
Central  4547 


DETROIT 
General  Motors  BIdg. 
Trinity  1-1170 


LOS  ANGELES 
141  N.  Vermont  St. 
Exposition  1341 


SAN  FRANCISCO 
Hearst  Building 
Yukon  0320 


RCA  Continues  to  Build 
A  mericas  Radio  A  udience! 


Better  programs— which  increase 
the  demand  for  better  radios — 
are  constantly  being  fostered  by 
NBC's  own  unsponsored  pro- 
grams .  .  .  they  constitute  707o  of 
NBC's  time  on  the  air! 


NBC  HIGHLIGHTS 

These  are  but  a  few  of  the  many 
fine  programs  which  make  up  NBC's 

707o  unsponsored  time  on  the  air! 

*  Metropolitan  Opera  Broadcasts 
■*  NBC  Symphony  Broadcasts 

'k  Music  Appreciation  Hour 

*  National  Farm  &  Home  Hour 

*  NBC  Radio  Guild 

*  America's  Town  Meeting  of  the  Air 

*  The  Radio  Pulpit 

University  of  Chicago  Round  Table 


RCA  presents  the  Magic  Key  e'very  Sunday,  2  to 
3  P.  M.,  E.  D.  S.T.,  on  the  NBC  Blue  Network. 


During  1937  the  National  Broad- 
casting Company,  a  service  of 
RCA,  broadcast  more  than  50,000 
unsponsored  programs.  Such  ser- 
vice accounted  for  70%  of  ail  NBC 
time  on  the  air.  The  vari  ety  offered 
was  as  wide  as  human  interests. 

Through  the  miracle  of  radio 
such  programs  bring  to  millions 
entertainment,  information  and 
help  which  they  could  not  receive 
otherwise.  Through  NBC,  living 
rooms  become  boxes  at  the  Met- 
ropolitan Opera.  Or  they  are  filled 
with  the  sonorous  cadences  of 
great  symphonies,  played  by  the 
NBC  Symphony  Orchestra,  con- 


ducted by  Arturo  Toscanini,  or 
some  other  famous  conductor. 

Again,  it  may  be  current  prices 
of  eggs,  or  pork,  or  a  discussion 
of  books  and  plays.  But  whatever 
the  subject,  if  it  is  of  interest  to 
any  considerable  part  of  the  pub- 
lic, NBC  provides  programs 
which  deal  with  it. 

Programs  such  as  these,  to- 
gether with  the  fine  programs 
sponsored  by  NBC  advertisers, 
have  been  largely  responsible  for 
the  increased  sale  of  radios.  And 
in  offering  listeners  better  radios 
RCA  further  stimulates  America's 
interest  in  fine  radio  programs. 


Radio  Corporation  of  America 

RADIO  CITY,  N.  Y. 

RCA  MANUFACTURING  CO.,  INC.  RCA  INSTITUTES,  INC.  RCA  COMMUNICATIONS,  INC. 
RADIOMARINE  CORPORATION  OF  AMERICA  NATIONAL  BROADCASTING  COMPANY 


THE  um  mm 


He's  great  entertainment  for  Young  and  Old.  He's  also  proved  he 
can  produce  sales  for  sponsors  far  beyond  what  it  costs  to  employ  him. 

Put  him  in  the  saddle  for  your  product  and  watch  him  go  to  town 
for  you  and  your  dealers. 

Try  him  as  a  tonic  for  summer  sales  where  markets  need  bolstering. 
He  has  proved  he  is  a  sales  specialist  who  can  really  produce. 

THE  LONE  RANGER  program  is  available  for  the  first  time  on 
transcriptions  for  use  in  certain  markets  in  the  United  States  and 
Canada,  made  available  through 

KING-TRENDLE  BROADCASTING  CORPORATION 

Detroit 

NATIONAL  BROADCASTING  COMPANY 

Neiv  York  and  Chicago 
For  information  and  data  regarding  availability,  costs,  etc.,  WRITE 


MTIOrVAL  BROADC ASTI]\G  COMPAIVY 

A  RADIO  CORPORATION  OF  AMERICA  SERVICE 

Electrical  Transcription  Service 

30  ROCKEFELLER^PLAZA  •  NEW  YORK  MERCHANDISE  MART  •  CHICAGO 


(/J  AX    •  JACKSONVILLE 

:  _  5000  watts  day,  1000  watts  night  —  900  kc 
;  onlv  station  that  serves  Avith  a  primary  signal 
135,359  radio  homes  in  the  Jacksonville  market 
Florida  and  Southern  Georgia.  This  station 
•ies  90  per  cent  of  the  national  spot  business 
leading  advertisers  in  this  market. 

i^FLA    •  TA1\IPA 

jC  _  5000  watts  day,  1000  watts  night  —  620  kc 

ILA  exclusively  serves  all  of  Central  Florida 
|iprised  of  108,790  radio  homes  with  its  out- 
iiding  NBC  Red  and  Blue  programs.  The  popu- 
lon  of  this  market  is  increased  50  per  cent 
lins  the  winter  months. 

I^QAM    .  MIAMI 

5  —  1000  watts  day  and  night  —  560  kc 

?  dominant  station  serving  lower  Florida,  where 
buying  power  index  is  twice  the  national 
rage.  Greatest  volume  of  retail  sales  in  South 
antic  area  excepting  Baltimore  and  Atlanta. 
,\  Overseas  Highway  to  Key  West  and  Ever 
des  National  Park  biggest  summer 
paction  in  the  South. 
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r  tourist 


Prosperous  Florida  is  the  nation's  ideal  Test 
Market.  Here's  why.  The  winter  population,  as  well 
as  the  year-around  population,  represents  a  true 
cross-section  of  the  United  States — made  up  of 
people  from  every  state  in  the  Union. 

If  radio  can  sell  your  product  in  Florida — radio 
can  sell  it  to  the  whole  country.  And  if  it  can  be 
sold  anywhere  the  Big  Three  can  sell  it  in  Florida. 
These  three  stations  give  you  complete  coverage  of 
the  wholesale  market,  the  retail  market  and  the 
back  country. 

When  you're  planning  sales  campaigns  remember 
this  .  .  .  business  is  good  in  Florida.  No  strikes! 
No  strife!  No  starvation! 

Ask  a  John  Blair  man  for  complete  merchan- 
dising data  on  the  Florida  market. 
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Big  things  will  happen  to  you  too,  when  you" 
advertise  over  WGAR.  You  will  blanket 
Northern  Ohio,  the  state's  greatest  retail 
market ...  at  a  very  low  cost  too.  You  will 
find  dealers  more  co-operative . . .  consumers 
more  ready  to  spend. 
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cleveland;s  f 

John  F.  Patt,  Vice-President 
and  General  Manager 


lENDLY  STATIC 


Edward  Petry  &  Company 
National  Representatives 
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Ifliller  Expected  to  Take  NAB  Post  July  15 


i  By    SOL  TAISHOFF 

iormally  OflFered  Industry  Helm;  Board  to  Meet  June  6; 

Ijggressive  Drive  to  Combat  Government  Interference 
bviLLE  MILLER,  former 
h,yor  of  Louisville,  is  expect- 
to  assume  the  presidency 
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NAB  about  July  15. 
iCulminating  a  search  for  an 
ttstanding  figure  of  proved 
lility  that  began  last  Feb- 
ary,  the  NAB  executive 
mmittee  of  six  has  formally 
offered  the  post  to  the  law- 
r-educator,  subject  to  ratifi- 
ftion  by  the  full  board  of  23 
lembers.  Mr.  Miller  has  at 
list  impHed  his  availability, 
'(le  board  has  been  called  by 
Resident  Mark  Ethridge  to 
eet  in  Washington  June  6. 
Approval  of  the  appoint- 
ment appears  assured.  Nearly 
!lf  the  members  of  the  board  al- 
ady  have  conferred  with  the 
ospective  appointee,  and  there 
no  hint  of  discord. 
To  accept  the  presidency,  Mr. 
filler  will  leave  his  present  post 
assistant  to  the  president  of 
inceton  University,  which  he  as- 
med  early  this  year.  As  NAB 
esident  he  will  succeed  Mr.  Eth- 
ge.  The  salary  will  be  $25,000 
ir  annum,  plus  $5,000  for  ex- 
_  -nses. 

On  the  Aggressive 

Mr.  Miller's  appointment  comes 
a  time  when  the  reorganized 
AB  under  the  Ethridge  leader- 
'dp  has  demonstrated  perhaps  the 
'eatest    effectiveness    in    its  15 
;ars  of  existence.  Mr.  Miller  is 
ipected   to    pick  up  where  Mr. 
thridge  leaves  off,  in  the  new  of- 
:nsive  against  tendencies  toward 
j:eater  Governmental  interference 
jith  broadcast  operations. 
Ij  The  new  offensive  was  keynoted 
f-^  Mr.  Ethridge  May  16  in  two 
^jparate  addresses  —  one  opposing 
le  Celler  Bill  for  a  Government 
,iternational  broadcasting  station 
3r  the  purported  purpose  of  com- 
atting  foreign  radio  propaganda 
1  the  Latin  American  nations,  and 
le  other  embodying  a    plea  for 
:iendly  cooperation  between  Gov- 
rnment  and  broadcaster  toward 
«ie  common  goal  of  efficient  broad- 
cast operation  in  the  public  inter- 
t. 

The  first  broadside,  before  the 


House  Naval  Affairs  Committee, 
indirectly  resulted  in  the  shelving 
of  all  pending  proposals  for  a  Gov- 
ernment-owned international  sta- 
tion. The  second  address,  before 
the  Federal  Communications  Bar 
Association,  with  six  of  the  seven 
FCC  members  present,  gave  the 
industry  new  inspiration  because 
it  signalized  the  arrival  of  the  ag- 
gressive trade  organization  for 
which  rank  and  file  broadcasters 
have  been  clamoring  for  years. 

An  open  fight  against  the  ene- 
mies of  radio,  rather  than  the  use 
of  subsurface  and  "ghosting"  tac- 
tics of  the  opposition,  is  the  the- 
sis of  the  NAB  campaign.  The  af- 
firmative story  of  the  job  being 
done  by  the  broadcasting  industry 
will  be  told.  By  a  process  of  keep- 
ing the  public  informed,  it  is  felt 
the  onslaughts  of  minority  oppo- 
sition groups  can  be  combatted. 

Mr.  Miller  is  viewed  by  those 
who  know  him  best  as  an  excel- 
lent choice   as   successor  to  Mr. 


Ethridge  to  take  over  NAB  lead- 
ership. As  mayor  of  Louisville 
from  1933  until  November  of  last 
year  he  won  acclaim  as  a  cour- 
ageous and  resourceful  organizer 
and  leader  [Broadcasting,  May 
15].  Although  a  newcomer  to  the 
regulatory  side  of  radio,  he  is 
thoroughly  acquainted  with  its  ser- 
vice aspects,  for  during  the  Ohio- 
Mississippi  flood  of  February  1937 
he  worked  with  stations  in  setting 
up  the  largest  network  in  history 
(some  300  stations)  to  assist  in  re- 
lief relays. 

Fills  the  Bill 

In  advancing  the  Miller  name, 
the  NAB  executive  committee  ap- 
pears to  have  complied  with  every 
requisite  propounded  at  the  Febru- 
ary convention  of  the  NAB. 

It  was  at  this  convention  the 
old  NAB  order  was  retired  and  the 
new  organization  plan  adopted. 
Prior  to  this  year  the  NAB  presi- 
dent had  been  selected  from  among 
active  members.  The  managing  di- 


Hearst  Liquidation  by  End  of  Summer 
Is  Foreseen  as  Offers  Are  Pondered 


LIQUIDATION  of  the  remaining 
Hearst  Radio  properties,  with  the 
single  exception  of  WCAE,  Pitts- 
burgh, is  likely  bv  the  end  of  this 
summer,  although  no  additional 
tentative  contracts  or  options  have 
been  negotiated  in  recent  weeks, 
Joseph  V.  Connolly,  chairman  of 
the  board  of  Hearst  Radio  Inc., 
disclosed  May  26. 

Admitting  a  number  of  proposi- 
tions are  pending  for  the  stations 
as  well  as  for  International  Radio 
Sales,  representation  organization, 
Mr.  Connolly  asserted  that  none 
has  reached  the  point  where  sale 
contracts  are  in  immediate  pros- 
pect. The  seven  remaining  stations, 
he  said,  are  "available"  and  deals 
may  be  closed  at  any  time.  Thus 
far  the  only  two  units  of  the  10- 
unit  Hearst  radio  structure  which 
have  been  sold  are  KEHE,  Los  An- 
geles, sold  to  Earl  C.  Anthony  for 
$400,000,  subject  to  FCC  approval, 
and  WINS,  New  York,  sold  to  Col. 
Arthur  O'Brien  of  Washington,  D. 
C.  and  Seattle,  for  $250,000,  also 
contingent  upon  FCC  approval. 

Since  all  of  the  Hearst  stations 
are  said  to  be  earning  profits,  Mr. 
Connolly  indicated  his  organization 
was  in  no  great  haste  to  liquidate 
them.  The  decision,  however,  has 


been  reached  to  dispose  of  them  on 
as  satisfactory  terms  as  can  be 
procured  and,  based  on  proposi- 
tions already  made,  it  is  felt  that 
most  of  the  properties  will  be  dis- 
posed of  before  fall. 

For  sale,  in  addition  to  Interna- 
tional Radio  Sales,  are  the  four 
stations  of  the  Southwest  Group 
(KTSA,  San  Antonio;  KNOW, 
Austin;  KOMA,  Oklahoma  City; 
WACO,  Waco)  ;  WBAL,  Balti- 
more; WISN,  Milwaukee,  and 
KYA,  San  Francisco.  It  became 
known  that  a  transaction,  said  to 
involve  $900,000,  for  the  sale  of 
the  four  Southwest  stations  plus 
International  Radio  Sales  and  In- 
ternational Radio  Productions,  has 
been  discussed  tentatively  with 
John  Ewing,  Shreveport  publisher 
and  broadcaster.  Mr.  Ewing's  ill- 
ness several  weeks  ago,  together 
with  the  sudden  death  of  his 
bi'other,  halted  the  negotiations  and 
they  are  no  longer  in  progress.  A 
similar  tentative  offer  from  a  group 
of  prominent  business  men  also  had 
been  made  in  the  early  stages  of 
the  Hearst  sales  undertaking  but 
likewise  did  not  crystallize. 

Active  bidding  is  understood  to 
be  in  progress  in  connection  with 

(Continued  on  page  58) 
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rector  was  the  paid  executive  offi- 
cer. The  managing  directorship 
was  abolished,  the  board  structure 
changed,  a  new  set  of  by-laws 
adopted,  and  the  dues  quadrupled 
over  last  year. 

Mr.  Ethridge,  vice-president  and 
general  manager  of  the  Louisville 
Courier- Journal  and  Times,  and  of 
WHAS,  who  first  was  introduced 
to  the  industry  last  summer,  soon 
took  over  leadership  in  the  reor- 
ganization, along  with  Edwin  W. 
Craig,  of  WSM,  Nashville,  who  fa- 
thered the  plan  from  the  start. 
Philip  G.  Loucks,  Washington  at- 
torney and  former  NAB  managing 
director,  was  retained  to  draft  the 
reorganization  plan  and  to  serve 
as  special  counsel  and  acting  ex- 
ecutive officer  pending  retention  of 
the  paid  president,  meanwhile  con- 
tinuing his  law  pi'actice. 

It  was  Mr.  Craig  who  first  ad- 
vanced Mr.  Miller's  name  to  the 
board. 

When  the  search  for  a  paid  ex- 
ecutive reached  what  amounted  to 
an  impasse  last  March,  Mr.  Eth- 
ridge, who  had  served  as  acting 
president  since  the  last  convention, 
was  named  president,  but  vidthout 
salary.  Favored  generally  through- 
out the  industry  for  the  perma- 
nent post,  he  declined  to  consider 
it  on  anything  but  an  interim 
basis  because  of  his  commitments 
in  Louisville,  and  it  was  agreed 
that  the  quest  for  a  permanent 
head  would  be  continued. 

Will  Have  Aides 

Mr.  Loucks  as  well  as  Mr.  Eth- 
ridge will  retire  from  the  NAB 
headquarters  staff.  The  former, 
however,  is  expected  to  keep  him- 
self available  for  consultation  un- 
til the  new  president  becomes 
grounded  in  his  work.  Mr.  Miller 
also  will  have  available  the  ser- 
vices of  three  experts  recently  ap- 
pointed to  the  headquarters  staff- — 
Edward  M.  Kirby,  public  relations; 
Paul  F.  Peter,  research  and  sta- 
tistics, and  Joseph  L.  Miller,  pub- 
licity, with  particular  emphasis  on 
labor  relations.  Edwin  M.  Spence, 
veteran  broadcaster,  also  is  serv- 
ing at  headquarters  as  the  interim 
executive  officer. 

The  NAB  membership,  now  to- 
taling some  440  stations  of  which 
more  than  375  have  qualified  as 
dues-paying  members,  probably 
will  not  meet  the  new  president 
until  the  next  NAB  convention. 
Only  cursory  consideration  has 
been  given  to  a  convention  up  to 
this  time  by  the  board.  It  is  not 
{Continued  on  page  28) 
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Neville  Miller — He  Conquered  a  Crisis 


PROSPECTIVE  NEW  NAB  CHIEFTAIN 


NEVILLE  MILLER 


A  Quiet  Man  of  Action 
Who  Ignores  Brass 
Hats,  Red  Tape 

By  ULRIC  BELL* 

HE  IS  the  last  man  in  the  world 
one  would  take  for  a  "czar".  Yet 
Neville  Miller  was  in  supreme  com- 
mand of  a  great  American  city  un- 
der catastrophic  conditions,  and 
emerged  not  to  be  damned  but  to 
be  lionized. 

His  manner,  in  some  degree,  is 
that  of  a  schoolboy.  But  his  record 
is  that  of  a  man  who  once  routed 
the  whole  United  States  Army, 
overwhelming  red  tape,  gold  braid 
and  brass  hats  by  knowing  what 
he  wanted  and  feeling  that  he  was 
right. 

Neville  Miller  was  not  taken  too 
seriously  as  mayor  of  Louisville  by 
two  gi'eat  corporations  of  the 
country  when  he  set  out  to  obtain 
what  he  deemed  were  just  utility 
rate  reductions.  But  their  lawyers 
and  statisticians  discovered  that  he 
could  compete  with  them  on  their 
own  ground  because  he  set  for  him- 
self the  task  of  learning  their  busi- 
ness. 

He  is  not  a  great  orator  or  a 
professional  politician.  But  his  ad- 
ministration as  mayor  was  called 
so  pronounced  a  success  that  he 
could  have  commanded  bi-partisan 
backing  for  higher  office  had  he 
chosen.  One  office  which  beckoned 
to  him  was  the  Governorship  of 
Kentucky. 

Academic  Yet  Dynamic 

When  Neville  Miller,  after  fin- 
ishing his  term,  went  to  Princeton 
University  as  assistant  to  the 
president  of  that  institution,  he 
thought  he  was  immuring  himself 
in  academic  cloisters,  far  from  the 
madding  throng.  But  the  world 
was  to  seek  him  out,  calling  him 
back  to  the  field  of  action. 

His  whole  mien  is  in  keeping 
with  the  quiet  atmosphere  of  the 
campus.  But  it  was  the  same  when 
Miller  was  holding  his  own  in  the 
rough  and  tumble  of  ward  politics. 

He  is  a  student,  a  scholar,  a 
Bible  teacher,  a  lawyer,  a  little  bit 
of  a  recluse,  a  soft-spoken,  gentle- 
manly fellow  who  has  a  ready  smile 
and  nothing  of  the  "iron  man" 
about  him.  But  watch  out  if  he  is 
pitted  against  you. 

Tall,  a  little  stooped  but  with  an 
energetic  stride,  Neville  Miller  at 
44  has  had  experiences  of  such  di- 
versity that  his  mildness  of  man- 
ner is  probably  only  a  manifesta- 
tion of  inner  assurance. 

Probably  his  outstanding  charac- 
teristic is  his  belief  in  prepared- 
ness in  the  broad  sense — prepared- 
ness along  with  the  logic  that  can 
confute,  in  the  words  of  Omar,  the 


*The  author  is  Washington  corre- 
spondent of  the  Louisville  Courier- 
Journal  and  former  president  of  the 
National  Press  Club  and  the  Gridiron 
Club.  He  is  an  intimate  friend  of  long 
standing  of  the  proposed  new  presi- 
dent of  NAB.  He  was  asked  by 
Broadcasting  to  write  this  article  in 
order  to  provide  a  rounded  picture  of 
Neville  Miller,  the  man. 
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jarring  sects.  One  of  the  reasons 
his  successor  as  mayor  was  recent- 
ly able  to  win  quick  Federal  ap- 
proval for  a  Louisville  public 
works  grant  was  that  Miller,  while 
in  office,  insisted  upon  having 
drawn  up  a  municipal  improve- 
ment program  looking  ten  years 
ahead.  In  this  respect,  his  techni- 
cal staflFs  were  obliged  to  plan  for 
future  contingencies  in  the  manner 
of  the  Army  War  College. 

Miller  is  thorough.  Among  his 
faults,  perhaps,  is  the  fact  that  he 
has  a  tendency  to  credit  others 
with  being  equally  thorough.  When 
he  dwells  upon  utility  problems, 
for  example,  he  talks  the  language 
of  the  technical  experts — making 
it  difficult  for  the  layman  to  follow 
him.  His  enthusiasm  for  every 
cause  in  which  he  enlists  is  im- 
mense but  he  is  nevertheless  quick 
to  get  the  feel  of  a  given  audience 
or  situation. 

There  is  more  than  a  little  drawl 
in  his  voice,  a  fact  both  disarming 
and  a  token  that  he  is  a  Kentuck- 
ian.  But  he  is  not  quick  in  anger 
or  quick  on  the  draw.  Rather  his 
weapon  is  logic,  carried  in  a  hols- 
ter of  mellow  good  nature. 

His  penchant  for  preparedness 
did  Mr.  Miller  no  good  when  the 
great  flood  of  1937  made  him  over- 
night a  combination  of  dictator. 


Father  Noah  and  the  Old  Woman 
Who  Lived  in  a  Shoe.  Louisville 
had  experienced  floods — bad  ones — 
many  times,  but  nobody  had  deemed 
possible  the  disaster  that  over- 
whelmed the  city  in  January  of 
that  year,  throwing  the  whole  pop- 
ulation of  more  than  350,000  into 
a  struggle  for  existence.  This  was 
an  emergency  problem  for  an  exec- 
utive who  had  been  taught  nothing 
about  it  in  his  law  books  or  his  po- 
litical experience. 

During  the  Flood 

More  than  200,000  persons  wei-e 
made  dependent  upon  the  wisdom 
of  the  mayor  in  organizing  for 
their  relief.  More  than  a  fourth  of 
these  had  to  be  removed  quickly 
from  their  homes  as  the  flood  tide 
rose,  swamping  the  greater  part  of 
the  city.  Conditions  were  so  fright- 
ful that  even  such  commonplace 
items  as  a  cup  of  coflFee,  a  bed  or 
a  piece  of  candle  were  great  boons. 

Against  mighty  odds.  Mayor 
Miller  had  to  organize,  establish 
communication  with  and  get  help 
from  the  outside,  and  keep  the  pop- 
ulace from  panic,  besides  taking 
all  possible  measures  to  safeguard 
life  and  health.  He  got  plenty  of 
help,  of  course.  He  had  to  make  in- 
stant decisions  and,  in  that  time  of 
peril. 


Few  men  have  undergone  sue 
an  experience  and  emerged  wit} 
out  censure.  Mayor  Miller  not  onl 
came  out  of  the  flood  with  the  a: 
fection  of  all  Louisvillians  but  h:* 
conduct  in  the  emergency  has  bi 
come  a  part  of  an  American  sag;i 

This    is    partly    because  rad'' 
stood  forth  in  that  crisis  as  a  gre?  • 
agency    of    public    service.  Wit 
other  means  of  communication  sht 
off  or  crippled,  Miller  used  the  a; 
to  make  known  Louisville's  pligl 
to  the  nation.  "Send  a  boat"  bi 
came  a  classic  phrase  of  the  ethe 
because  along  with  the  appeals  ( : 
Miller  and  his  helpers  went  ovt- 
the  air  a  constant  description  c 
the  rescue  work. 

A  Red-Tape  Ripper 

At  the  outset,  in  that  emergenc;r 
Miller  had  his  encounter  with  th 
Regular  Army.  What  was  mo! 
feared  at  the  time  was  that  ad 
quate  policing  could  not  be  pri 
vided  for  the  darkened  and  di 
tressed  city.  Regular  troops  we] 
rushed  quickly  to  Louisville.  Bu 
when  they  arrived,  their  office: 
declared  they  were  without  ai 
thority  to  order  the  troops  to  pei 
form  police  duty  because  marti. 
law  had  not  been  declared.  Thi 
red  tape — technicalities  of  the  rej. 
ulations — intervened. 

Neville  Miller,  with  conditioi 
about  him  hourly  growing  mo: 
threatening,  thought  this  wj 
carrying  legalistic  quibbling  t< 
far.  He  said  so  in  no  uncerta: 
language  to  an  unbending  brig; 
dier  who  insisted  that  the  regul. 
tions  were  inviolate.  The  gener 
did  not  relent. 

But  Miller  got  through  to  Was" 
ington  on  one  of  the  few  telephor 
lines  in  operation.  He  did  n 
bother  about  formalities  but  ask* 
that  Mr.  Franklin  D.  Roosevelt  1 
put  on  the  line  in  person.  It  wj 
no  easy  matter — even  for  a  mayi 
— to  get  to  talk  directly  to  tl 
Commander-in-Chief  of  the  armi 
forces.  But  Miller  insisted.  I 
talked  to  Mr.  Roosevelt,  explainir- 
the  real  situation  to  him  and  tht 
to  Malin  Craig,  chief  of  staff. 

Next  the  Utilities  \ 

After  that,  there  was  no  dif: 
culty  about  the  regulations.  Ge 
Craig  became  one  of  his  most  ear/ 
est  co-workers,  detailing  himse 
to  the  flood  problem  and  staying  ( 
the  job  night  and  day  during  tl| 
crisis  that  the  army  might  gi'i 
maximum  help  in  many  ways. 

Miller's  success  in  obtaining  ut  i 
ity  rate  reductions   in  Louisvili 
can  be  credited  to  his  persistent 
and  thoroughness.  When  he  becaiT 
Mayor   in    1933— incidentally  tl 
first  nominee  of  his  party  to  1 
elected  in  17  years — he  studied  tl 
rates  of  both  the  Louisville  Gas 
Electric  Co.  and  the  Southern  B(" 
Telephone  Co.,  deciding  they  we 
getting  too  much  for  the  servi  j 
rendered.  ^ 

What  is  more  important,  ]\ 
studied  the  capital  structures 
the  two  corporations  and  made  h 
decision,  not  only  from  the  stan 
point  of  justice  to  consumers  bi 
justice  to  the  companies  and  the 
investors.  He  called  in  experts,  co 


mand  instant  obedience.  (Continued  on  page  61) 

BROADCASTING  •  Broadcast  Advertisin 


lear  Channel  Issue  to  Dominate  Hearing 


gionals  to  Launch  Attack  at  FCC  Sessions  to  Start 
DC  6,  But  Clears  Will  Press  Plea  for  500  kw. 


OLLY  apart  from  the  so-called  superpower  issue  which 
ilines  the  allocation  hearings  to  begin  June  6  before  the 
the  question  of  preservation  of  clear  channels  will  be 
^cted  into  the  proceedings  with  the  likelihood  it  will  be- 
cte  the  paramount  topic. 

r^hile  superpower  has  been  heralded  as  the  dominant  issue, 
as  become  apparent  that  a  vigorous  assault  upon  clear 
mels  for  exclusive  station  operation  will  be  launched 
nly  by  the  newly  formed  permanent  National  Association 

:i  Regional  Broadcast  Sta-  

•  s.  The  hearings,  before 
•~  Superpower  Committee  of 
■[  FCC,  will  run  from  two 
'jks  to  a  month. 
Jlecause  of  the  fire  leveled 
ilinst  superpower  operation 
uch,  little  hope  is  held  for 
lediate  action  by  the  FCC 
Quitting  Class  1-A  stations 
jse  500,000  watts.  Despite  that, 
[aver,  the  Clear  Channel  Group, 
"lesenting  a  dozen  applicants  for 
1)00  watts,  will  present  its  case 
'I  amendment  of  proposed  new 
so  as  to  permit  superpower 
ption  in  the  future, 
j        Case  to  Preside 

lie  hearings  have  been  called 
:<:3nsider  proposed  new  rules  and 
ilations  and  engineering  stan- 
Is  which  have  been  promulgat- 
by  the  FCC.  In  general  these 
l!|l|s  are  regarded  as  acceptable, 
spt  for  the  battle  on  super- 
^jer  and  consideration  of  clear 
;jmels.  There  are  certain  other 
1  roosed  regulations  which  will  be 
a;  f'cked  by  various  groups  but  at 
writing  they  do  not  appear 
nffious. 

residing  at  the  hearings  will  be 
Bi  :  imissioner  Case,  chairfnan  of 
ti  1  Superpower  Committee.  Other 
jabers  are  Chairman  McNinch, 
iifficio ;  Craven,  vice  -  chairman, 
'  Payne.  Procedure  to  be  fol- 
fed  will  be  that  of  a  "legislative 
jring",  which  means   that  the 
afjctest  rules  of  evidence  will  not 
ly  as  in  the  case  of  judicial 
rings  but  that  witnesses  will  be 
irn  and  testify  on  a  "question- 
f  t?wer"  basis  with  all  respondents 
ileged  to  cross-examine. 
Lssistant    General  Counsel 
rge  Porter  will  be  in  charge  of 
ajfei;  FCC  examination  of  witnesses. 
■■  chief  FCC  witness  will  be  An- 
j|w  D.  Ring,  assistant  chief  en- 
Ber  for  broadcasting,  who  was 
crumental  in  drafting  the  pro- 
led  new  rules  and  regulations 
engineering  standards  [Broad- 
ITING,  May  15]. 
^  ^m\e  the  precise  order  of  pro- 
cure has  not  yet  been  devised,  it 
sxpected  the  FCC  first  will  in- 
duce in  evidence,  through  Mr. 
\g  and  Chief  Accountant  Wil- 
lih  J.  Norfleet,  the  mass  of  tech- 
(31 1^1  and  economic  data  prepared 
.  I  J;  the  hearings.  Mr.  Ring  will  of- 
,jj  I  in  evidence  the  proposed  new 
,es   and   the   engineering  stan- 
ids,  explaining  their  scope  and 
olications,  along  with   the  re- 


sults of  a  postcard  survey  of  rural 
radio  reception  made  a  year  ago 
and  a  technical  coverage  survey 
showing  primary  and  secondary 
day  and  night  coverage  of  sta- 
tions, according  to  population, 
based  on  engineering  standards. 

Mr.  Norfleet  will  offer  in  evi- 
dence the  results  of  the  three  ques- 
tionnaire surveys  undertaken  by 
the  FCC  in  conjunction  with  the 
hearings  —  financial  statistics  of 
stations  for  1937,  employment  fig- 
ures and  program  breakdowns,  all 
on  an  aggregate  rather  than  in- 
dividual station  basis.  Much  of  this 
information  will  be  available  for 
the  first  time.  The  financial  state- 
ment is  expected  to  show  total  in- 
vestment in  all  stations,  gross  and 
net  incomes  for  the  industry  as  a 
whole  and  for  station  groups  in 
various  categories  according  to 
size,  power,  network  affiliation  and 
related  data. 

Actual  allocation  phases  of  the 
rules  do  not  fall  within  the  hear- 
ing scope  per  se  since  the  Senate 
has  not  yet  ratified  the  Havana 
Treaty.  However,  the  hearings  em- 


brace reclassification  of  stations 
into  six  groups  with  some  objec- 
tions to  be  raised. 

The  treaty  itself,  which  sets 
forth  the  reallotment  of  frequen- 
cies among  the  North  American 
nations,  is  still  pending  before  the 
Senate  Foreign  Relations  Commit- 
tee where  it  has  reposed  for  the 
last  fortnight.  Chairman  Pittman 
(D-Nev.)  declared  May  25  he  had 
asked  several  members  of  the  com- 
mittee, including  Senator  White 
(R-Me.),  to  analyze  the  treaty. 
Favoi-able  action  is  expected  in 
early  June.  There  is  no  known  op- 
position to  it.  Despite  anticipated 
adjournment  of  Congress  in  June, 
it  was  stated  in  Congressional  cir- 
cles that  expeditious  action  could 
be  taken;  that  the  fact  that  the 
treaty  is  not  yet  out  of  committee 
does  not  mean  that  all  hope  for 
ratification  is  lost. 

WLW  Hearing  Next 

Assuming  ratification  at  this  ses- 
sion, it  is  the  plan  of  the  Commis- 
sion to  proceed  with  the  June  6 
hearings  without  regard  to  the 
changes  in  allocations  prescribed 
in  the  pact.  After  the  new  rules, 
in  amended  form,  are  promulgated, 
the  FCC  can  order  the  proposed 
shifts  in  station  assignments.  Sta- 
tions aggrieved  over  such  shifts 
then  would  be  in  the  position  of 
demanding  formal  hearings  before 
the  FCC,  with  each  case  considered 
on  its  individual  merit. 

Immediately  following  the  hear- 
ings on  the  proposed  new  rules 


Pleas  to  Participate  in  FCC  Hearings 
Filed  by  110  Stations  and  Other  Groups 


WHEN  the  FCC  deadline  on  ap- 
pearances for  the  June  6  "alloca- 
tions" hearings  closed  May  25,  a 
total  of  110  stations — aside  from 
the  NAB,  Clear  Channel  Group, 
National  Association  of  Regional 
Broadcast  Stations,  and  National 
Independent  Broadcasters — had 
filed  individual  appearances  ask- 
ing to  participate  in  the  proceed- 
ings. 

In  addition  the  American  Civil 
Liberties  Union  through  Sol  M.  Al- 
pher,  attorney,  had  filed  an  ap- 
pearance as  had  S.  Howard  Evans, 
secretary  of  the  National  Commit- 
tee on  Education  by  Radio,  and  At- 
torney General  John  K.  Claxton,  of 
Montana.  The  latter  two,  however, 
had  not  filed  formal  appearances, 
having  made  their  requests  by  tel- 
egram, and  their  pleadings  must 
be  perfected  legally  before  their 
appearance  is  permitted. 

Organizations  First 
The  order  of  appearance  and 
agenda  for  the  hearings  have  not 
yet  been  prepared.  It  was  consid- 
ered likely,  however,  that  the  Com- 
mission after  hearing  testimony  of 
FCC  officials  first,  will  then  hear 
the  various  organizations  such  as 
NAB,  to  be  represented  by  Mark 
Ethridge,  president,  and  John  V. 
L.  Hogan,  chairman  of  the  engi- 


neering committee;  the  Civil  Liber- 
ties Union;  other  non-operating  or- 
ganizations, and  the  special  station 
groups  such  as  the  clear,  regional 
and  local  groups.  Afterward,  it  is 
presumed,  individual  stations  which 
filed  appearances  may  be  heard, 
perhaps  in  the  order  of  the  filing 
of  their  notices. 

NBC  filed  a  blanket  appearance 
as  a  network  and  for  its  stations 
through  A.  L.  Ashby,  vice  presi- 
dent and  general  counsel,  and  Phil- 
ip J.  Hennessey,  Washington  attor- 
ney. CBS  filed  appearances  for  its 
nine  owned,  operated  and  leased 
stations  through  Paul  A.  Porter, 
Washington  counsel.  Don  Lee  Net- 
work filed  an  appearance  through 
Horace  L.  Lohnes. 

Appearances  for  substantial  lists 
of  stations,  representing  the  bulk 
of  their  clientele,  were  filed  by  a 
number  of  Washington  attorneys. 

In  addition  to  the  order  of  ap- 
pearances, the  FCC  also  proposes 
to  make  public,  in  advance  of  the 
hearings,  a  statement  as  to  the 
precise  procedure  to  be  followed. 
Hearings  will  be  in  the  main  audi- 
torium of  the  Interstate  Commerce 
Commission,  adjoining  the  Postof- 
fice  Bldg.,  and  the  hearing  days  are 
expected  to  run  from  10  a.  m.  to 
4  p.  m.  Mondays  through  Fridays. 


the  FCC  committee  will  begin 
hearings  on  the  application  of 
WLW  for  renewal  of  its  experi- 
mental authorization  to  operate 
with  500,000  watts  power.  Best  es- 
timates are  that  the  hearings  on 
the  rules  will  run  from  two  to 
three  weeks,  with  the  WLW  hear- 
ing itself  running  perhaps  a  week. 
The  dozen  pending  applications  for 
500,000  watts  power  from  individ- 
ual clear  channel  stations  are  not 
designated  for  hearing  at  this  time 
but  have  been  postponed  indefi- 
nitely. Thus  the  superpower-clear 
channel  issue  will  crop  up  first 
during  consideration  of  the  rules. 
Then,  of  course,  the  superpower 
question  will  be  fought  out  on  eco- 
nomic grounds  as  well  as  on  the 
engineering  phase  in  the  WLW 
proceeding.  WHO,  Des  Moines, 
which  has  filed  an  application  for 
experimental  authorization  to  use 
500,000  watts  (whereas  the  other 
applicants  sought  regular  author- 
ity) has  withdrawn  that  request, 
thus  eliminating  it  from  that  por- 
tion of  the  hearing. 

In  addition  to  the  superpower- 
clear  channel  outburst,  it  is  antici- 
pated that  opposition  will  develop 
to  the  provision  of  the  new  rules 
requiring  local  ownership  of  local 
stations  or  those  in  the  Class  IV 
(250-watts)  category.  NAB  Presi- 
dent Mark  Ethridge,  for  example, 
is  expected  to  question  that  pro- 
vision as  discriminatory  since  it 
would  apply  only  to  one  class  of 
station. 

Objections  to  Rules 

It  is  a  foregone  conclusion  the 
rule  proposing  that  the  Commis- 
sion may  "require"  cultural  pro- 
grams will  be  fought  as  discrimi- 
natory, tending  toward  censorship, 
and  wholly  outside  the  Commis- 
sion's sphere  of  authority.  No  seri- 
ous difficulties  are  expected  be- 
cause it  is  felt  the  FCC  will  be 
willing  to  alter  these  provisions  to 
remove  any  doubt. 

How  far  the  industry  will  go  in 
opposing  the  proposed  new  experi- 
mental rule  which  would  prevent 
commercial  operation  with  the  ad- 
ditional experimental  facilities,  is 
not  yet  established.  Some  clarifica- 
tion of  the  rule  will  be  sought,  and 
the  NAB  will  seek  its  elimination 
altogether. 

At  least  five  separate  forays 
having  to  do  with  classification  of 
stations  in  the  Class  I- A  (entirely 
clear)  or  Class  I-B  (duplicated) 
channels,  are  in  prospect.  Under 
the  proposed  rules,  channels  oc- 
cupied by  such  stations  as  WCAU, 
WOR  and  KPO  are  earmarked  for 
class  I-B  or  duplicated  operation. 
WOR,  for  example,  has  KIRO,  Se- 
attle, operating  full  time  on  its 
wave,  while  KPO  has  WPTF,  Ra- 
leigh, operating  on  its  channel. 
WCAU,  on  the  other  hand,  does 
not  have  a  night-time  station  on 
its  wave  at  this  time  but  is  slated 
for  I-B  operation.  All  three  of  the 
stations  have  served  notice  of  in- 
tent to  seek  I- A  status.  These  con- 
troversies grow  out  of  the  fact 
{Contimied  on  Page  52) 
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WESTERN  STYLE  hats,  presented  by  Amon  Carter,  owner  of  KGKO 
and  publisher  of  the  Fort  Worth  Star-Telegram,  were  in  evidence  at 
KGKO's  dedication  May  18.  Among  the  wearers  were  (left  to  right) 
William  S.  Hedges,  NBC  station  relations  vice-president;  Mr.  Carter; 
Lenox  R.  Lohr,  NBC  president;  Niles  Trammell,  NBC  Chicago  vice- 
president.  KGKO,  recently  moved  from  Wichita  Falls,  becomes  an 
outlet  of  both  Red  and  Blue  networks.  Yippee! 

Prominent  Radio  and  Advertising  Folk 
Join  Big  Dedication  Program  of  KGKO 


AFA  to  Consider 
Broadcast  Selling 

Radio  Departmentals  Will  Be 

Among  Detroit  Features 

UNDER  the  chairmanship  of 
Craig  Lawrence,  commercial  man- 
ager of  the  Iowa  Broadcasting 
System  and  recently  named  chair- 
man of  the  NAB  Sales  Managers 
Committee,  radio  will  figure  promi- 
nently in  the  proceedings  of  the  an- 
nual convention  of  the  Advertising 
Federation  of  America  in  Detroit 
June  12-15. 

At  open  meetings  June  14  the 
Sales  Managers  Committee  will 
conduct  two  separate  department- 
als to  which  all  AFA  delegates 
have  been  invited,  along  with 
broadcast  station  executives.  Invita- 
tions to  address  the  sessions  al- 
ready have  been  accepted  by  Edgar 
Kobak,  vice-president  of  Lord  & 
Thomas,  former  vice-president  of 
NBC  and  one  of  the  moving  spii'its 
of  AFA;  Dr.  Herman  S.  Hettinger, 
radio  economist  and  faculty  mem- 
ber of  the  University  of  Pennsyl- 
vania, and  Charles  C.  Hicks,  sales 
promotion  manager  of  WXYZ,  De- 
troit, and  the  Michigan  Network. 

Broadcast  Selling 

Mr.  Kobak  plans  to  compare  the 
American  system  of  radio  with  tax- 
supported  systems  in  other  nations 
and  to  discuss  the  competitive  side 
of  radio  selling.  Dr.  Hettinger  has 
chosen  as  his  subject  radio  sales 
and  service.  Mr.  Hicks  will  tell  the 
"Inside  Story  of  the  Lone  Ranger", 
successful  radio  serial  conceived  at 
WXYZ. 

On  the  following  day,  according 
to  Mr.  Lawrence,  the  sales  man- 
agers will  hold  a  closed  session  for 
a  forum  discussion,  with  the  prin- 
cipal topic  "Ideas  That  Are  Selling 
Radio  Today". 

Mr.  Lawrence  was  named  chair- 
man of  the  NAB  committee  last 
month  upon  resignation  of  Lew 
Avery,  sales  manager  of  WGR- 
WKBW. 

General  Session  Speakers 

Speakers  at  the  general  sessions 
of  the  convention  include:  Roy  S. 
Durstine,  president,  BBDO,  who 
will  discuss  "Future  Trends  of 
Showmanship  in  Advertising";  Ed- 
ward M.  McGrady,  director  of  labor 
relations  for  RCA,  speaking  on 
"Labor,  Industry  and  the  Public"; 
Thurman  Arnold,  assistant  Attor- 
ney General,  who  will  tell  the  dele- 
gates "What  Makes  a  Monopoly"; 
Mrs.  Bert  W.  Hendrickson,  leader 
in  consumer  movements,  describing 
"Mrs.  Consumer  in  the  World  of 
Tomorrow";  Alexander  Dow,  pres- 
ident, Detroit  Edison  Co.,  talking 
on  "Value  in  Public  Utility  Adver- 
tising", and  a  symposium  on  "The 
Common  Road  to  Progress".  Wil- 
liam J.  Cameron,  spokesman  for 
the  Ford  Motor  Co.,  will  address 
the  Newspaper  Advertising  Execu- 
tives Association  at  its  Tuesday 
luncheon.  Plans  call  for  the  broad- 
casting of  many  of  these  addresses. 

A.  M.  Dantzer,  WXYZ,  is  co- 
chairman  of  the  convention's  trans- 
portation committee,  and  Ruth  F. 
Crane,  WJR,  is  chairman  of  the 
committee  on  decorations.  A  num- 
ber of  local  and  national  radio 
luminaries  will  entertain  at  the 
banquet  on  Monday  evening,  fol- 
lowing which  Tommy  Dorsey  and 
his  orchestra  will  play  for  dancing. 


SEVENTY -FOUR  Southwestern 
station  managers;  50  agency  rep- 
resentatives; Lenox  R.  Lohr,  pres- 
ident of  NBC,  and  Niles  Trammel 
and  William  S.  Hedges,  NBC  vice- 
presidents,  attended  the  new 
KGKO's  formal  dedication  and  the 
attendant  festivities  in  Fort  Worth 
May  18.  The  guests  included  250 
radio  officials  and  newspaper  men. 

Following  a  two-hour  program 
that  played  to  a  capacity  audience 
in  Fort  Worth's  Municipal  Audi- 
torium the  visitors  were  guests  at 
Amon  G.  Carter's  Shady  Oak 
Farm. 

Mr.  Lohr,  as  principal  speaker, 
praised  KGKO  as  "the  last  word 
in  technical  development".  He  said: 
"Listeners  will  get  a  fine,  clean, 
clear  signal  and  it  will  adequately 
serve  both  Fort  Worth  and  Dallas 
as  well  as  a  vast  area  in  the 
Southwest.  Too,  this  area  now  will 
receive  both  of  NBC's  services,  the 
Red  and  Blue,  giving  the  listener 
selective  listening." 

Amon  G.  Carter,  owner  of 
KGKO;  Harold  V.  Hough,  general 
manager,  and  Darrold  A.  Kahn, 
business  manager,  were  hosts  to 
the  visiting  throng. 

A  half-hour  portion  of  the  dedi- 
catory program  was  piped  to  a 
coast-to-coast  NBC  network.  Car- 
ter and  Lohr  spoke  briefly  during 
this  part  of  the  broadcast.  Easily 


DUST  IN  TEETH 

WOR  Claims  Dirty  Fangs 
 Secrete  Swing  

WHEN  a  man  turned  up  at  the 
transmitter  of  WOR  the  other  day 
and  told  engineers  that  WOR  pro- 
grams kept  going  on  inside  his 
head  every  night  after  he  had 
turned  off  his  radio,  the  engineers 
looked  at  him  from  the  corners  of 
their  eyes,  began  to  edge  him  to- 
ward the  door.  It  turned  out  that 
the  man  worked  in  a  machine  shop 
which  specialized  in  grinding 
knives,  that  carborundum  dust  from 
the  grinding  wheels  had  lodged  in 
the  gold  fillings  of  his  teeth. 

Explanation:  When  he  snapped 
off  his  bed  lamp  the  partial  radio 
short  circuit  was  removed  and  the 
bed  frame  became  an  antenna.  As 
his  jaw  relaxed  upon  falling  half- 
asleep,  his  mouth  acted  as  a  crys- 
tal detector.  Solution:  New  tooth 
bx'ush  to  keep  the  carborundum  dust 
away  from  his  gold  fillings. 


the  biggest  air  show  ever  staged 
in  the  Southwest  was  the  two- 
hour  dedicatory  broadcast  handled 
by  Sylvester  Gross,  KGKO's  pro- 
duction manager. 

KGKO,  which  went  on  the  air 
from  its  new  location  on  May  1, 
having  moved  from  Wichita  Falls, 
carries  NBC  Red  and  Blue.  The 
transmitter  is  located  midway  be- 
tween Fort  Worth  and  Dallas. 
Studios  and  offices  occupy  the  en- 
tire top  floor  of  Medical  Arts  Bldg. 
in  Fort  Worth. 

The  station's  move  to  Fort 
Worth  from  Wichita  Falls  has  been 
publicized  with  a  25,000-line  cam- 
paign in  the  Fort  Worth  Star-  Tel- 
egram, the  Dallas  newspapers  and 
25  other  dailies  and  weeklies  in 
Texas  and  Oklahoma. 


KGKO  New  York  Rep 

PURSUING  an  announced  policy 
of  branch  office  representation, 
KGKO,  Fort  Worth,  announces 
that  it  has  opened  its  own  New 
York  office  at  650  Fifth  Ave.,  with 
John  I.  Prosser  as  eastern  sales 
manager.  Mr.  Prosser  formerly 
was  with  N.  W.  Ayer  &  Son  and 
with  WLW,  Cincinnati. 


New  Salmon  Drive 

THE  third  in  a  series  of  extensive 
advertising  campaigns  on  behalf  of 
the  Canned  Salmon  Industry  of 
Seattle,  was  launched  recently  in 
70  markets  in  which  radio  pro- 
grams and  spot  announcements  are 
playing  a  major  part.  The  present 
campaign  supplements  the  early 
spring  and  Lenten  season  drives  in 
which  practically  all  media  were 
used.  The  new  drive  started  May 
19  and  is  scheduled  to  continue  to 
early  summer.  Copy  is  being  used 
on  participating  programs  and 
spot  announcements  in  more  than 
35  key  markets.  In  addition  63 
newspapers  in  48  cities  and  a  num- 
ber of  magazines  are  carrying 
large  space  copy  and  outdoor  post- 
ers are  used  in  23  markets.  The 
campaign  may  be  curtailed  due  to 
labor  troubles  in  the  Northwest  be- 
tween the  Alaska  Packers  Assn. 
and  the  CIO  Alaska  Cannery 
Workers  Union.  The  dispute  is  a 
severe  threat  to  this  year's  salmon 
canning  season.  Account  is  handled 
by  J.  Walter  Thompson  Co.,  San 
Francisco. 


Elliott  Roosevelj 
May  Lease  WR]. 

Negotiates  With  Dallas  for  tl, 

Management  of  City  Station 

A   MANAGEMENT  contract  f 
the  operation  of  WRR,  Dallas  :t. 
nicially-owned    station,  may 
procured  by  Elliott  Roosevelt, 
ond  son  of  the  President  and  pi  : 
dent  of  Hearst  Radio  Inc., 
would  conduct  the  station  as  a 
arate"  enterprise.  Conversation 
that  end  have  been  going  on  : 
several  weeks  and  an  agreeme 
may  be  reached  shortly. 

Mr.  Roosevelt,  in  addition  to  } 
presidency  of  Heart  Radio,  is  < 
recting  the  operations  of  KF.j 
Fort  Worth,  recently  purchased 
his  wife,  Ruth  Googins  Rooseve 
The  Roosevelts  make  their  home 
a  ranch  near  Fort  Worth. 

Same  Deal  as  Thornwald's  ; 

If  the  negotiations  with  the  Cj 
of  Dallas  are  completed,  Mr.  Rooi- 
velt  will  take  over  the  station  u 
der  a  probable  five-year  contra ; 
In  that  capacity  he  would  replat 
John  Thorwald,  of  Dallas,  who  h- 
operated  the  station  commercia 
under  a  similar  arrangement  i- 
some  years.  The  municipal; 
would  retain  the  license  and 
ership  of  the  station  and  the  £ 
rangement  would  be  that  the  ci 
pay  for  the  transmitter  and  teck 
cal  maintenance  while  the  operal 
defrays  the  cost  and  maintenai 
of  studios  and  programs.  The  c; 
and  the  operator  then  would  she 
net  profits,  as  they  do  under  t 
expiring  Thorwald  contract. 

If  the  arrangement  is  consU: 
mated,  it  is  expected  Mr.  Roosev. 
will  tie  KFJZ  and  WRR  into 
inter-city  network,  possibly  addi 
other  stations  in  Texas  at  so:  | 
future  time. 

An  application  shortly  will 
filed  for  KFJZ  for  assignment  , 
the  930  kc.  regional  channel  w 
500  watts  power  full  time.  The  s 
tion  now  operates  on  1370  kc,  w 
250  watts  local  sunset  and  1 
watts  night. 


Waring  for  Grove  ] 

GROVE  LABORATORIES,  J 
Louis  (Bromo-Quinine) ,  has  sign 
Fred  Waring  and  his  orchesi 
for  a  weekly  half -hour  show,  S 
urdays,  8:30-9  p.  m.,  with  repi 
at  midnight,  to  start  on  an  Ni 
Red  network  Oct.  8.  The  comps 
sponsored  Gen.  Hugh  S.  John; 
on  the  Blue  during  the  past  wint 
Stack- Goble  Adv.  Agency,  N 
York,  is  in  charge. 


Woodbury  Replaces 

JOHN  H.  WOODBURY  Co.,  C 
c  i  n  n  a  t  i,  sponsoring  Hollyw 
Playhouse  on  NBC-Blue  netwo 
on  July  3  replaces  the  show  for 
summer  with  Win  Your  Lady,  st 
ring  Jim  Ameche.  The  progr£ 
originating  in  Chicago,  will  i 
for  13  weeks.  Agency  is  Lenner 
Mitchell,  New  York. 


Biilova  List  Now  148 

BULOVA  WATCH  Co.,  New  Yc 
has  added  WBZ-WBZA,  Bosb 
KPO,  San  Francisco,  and  KZl 
and  KZEG,  Manila,  bringing  ; 
list  of  stations  carrying  its  ti' 
signals  and  announcements  to  1' 
Agency  is  the  Blow  Co.,  New  Yc 
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en  the  Marines  Tell  About  7'Up 


x4ns  Aiding  Drama 
In  Development  of 
Pacific  Sales 

By  GRACE  GLASSER 

esident,    Glasser   AdTerlising  Agency, 
Los  Angeles,  California 

itP  is  a  highly  carbonated,  bot- 
i|  beverage  that  is  widely  sold 
jadvertised  throughout  the 

fed  States.  Formula,  syrup,  de- 
of  carbonation,  machinery  and 
(|c  merchandising  for  7-Up  are 
jlitical  in  all  territories,  as  is  its 
ry  advertising — the  extensive 
>|  of  point  of  purchase  material, 
the  7-Up  Bottling  Co.  of  Los 
pies,  in  a  short  three  and  one- 
f  years  has  become  one  of  the 
test  and  most  successful  plants 
|its  kind.  Radio  is  the  reason 
K  Starting  the  very  first  year 
ji  an  inexpensive  transcribed  re- 
,  of  a  popular  strip  show  on  a 
cost  station,  Don  Washburne, 
ident  and  general  manager  of 
7-Up  Bottling  Co.  of  Los  An- 
I'ss,  has  yearly  increased  his  ra- 
j  activities.  The  firm  is  sponsor- 
|!  a  live  talent  half-hour  Sunday 
!tit  dramatic  feature  on  3  Mu- 
i-Don  Lee  network  stations 
ilHJ,  KFXM,  KPMC),  titled  The 
{<rines  Tell  it  to  You.  The  series 
irted  Nov.  15,  1937. 

Wins  Public  Favor 

in  its  first  13-week  period  on 
j  air,  without  contests,  prizes, 
'2-aways  or  ballyhoo,  the  pro- 
^|m  became  a  favorite  in  the  Los 
(geles  territory  with  Monday 
%t  listeners  from  7  to  7:30  p. 
':(PST),  even  topping  two  lead- 
coast-to-coasters  of  long  stand- 
.  This  was  according  to  tele- 
■^ne  surveys  made  during  that 
'iod. 

iVithout  any  special  promotion 
isupporting  newspaper  advertis- 
the  series  consistently  made 
"best  bet"  columns  and  re- 
:/ed  much  publicity  in  the  radio 
itions  of  the  daily  publications  of 
ilthem  California.  Voluntarily, 
amy  high  and  junior  high  schools 
jLos  Angeles  county  put  the  pro- 
jim  on  their  current  events  lists 
'be  studied  and  reported  on  each 
3k. 

uQie  Marine  base  at  San  Diego, 
i  the  Pacific  Coast  headquarters 
the  Marine  Corps  in  San  Fran- 
co were  quick  to  acclaim  this  show 
[  not  just  another  layman's  idea 
.  what  our  most  colorful  soldiery 
like,  but  as  the  "real  thin^." 
jjiien  this  production  was  first  con- 
jved  in  our  agency  about  a  year 
3,  we  determined  that  it  must  be 
^:hentic  in  every  detail  and  must 
nsmit  to  the  listener  that  ring 
3  authenticity,  that  thrill  of  hav- 
encountered   first  hand  the 
lendid  ideals  of  courage,  sacrifice 
,d  service  that  we  like  to  call 
aericanism. 

To  this  end  we  engaged  the  ser- 
^:es  of  Captain  Charles  D.  Bay- 
5,  a  Marine  of  32  years  service, 
technical  advisor  and  coUabora- 
■  on  the  stories  taken  from  the 
irine  files.  Hence,  the  smallest 


details  of  equipment,  slang,  com- 
mands and  voice-type  are  authen- 
tic. The  writer  of  the  series,  a  mem- 
ber of  our  own  staff,  Julian  E. 
Steyskal,  is  a  lieutenant  in  the  U. 
S.  Marine  Resei've  Corps  and  well 
versed  in  his  subject.  Clinton  Jones, 
well  known  on  the  Pacific  Coast  for 
his  production  ability,  was  chosen 
to  produce  the  show. 

Timely  Program  Subject 

We  were  fortunate  in  launching 
The  Marines  Tell  It  To  You  at 
this  time.  A  more  topical,  timely 
subject  for  a  radio  program  could 
not  be  imagined,  as  subtly  woven 
into  the  thread  of  the  stories  is  a 
theme  of  the  desirability  of  ade- 
quate defense  as  a  preventive  meas- 
ure, the  horror  and  futility  of  war. 
As  a  result,  unsolicited  mail  pours 
in  each  week  from  Marines;  Army 
men,  both  officers  and  privates; 
American  Legion  posts,  schools,  col- 
leges, educators,  civic  and  public 
officials,  and  from  private  individ- 
uals alike,  who  praise  the  program. 


The  sponsor  has  yet  to  receive  an 
adverse  criticism.  Letters  have  been 
received  from  high  government  and 
military  officials  and  from  the 
White  House,  too. 

Capitalizing  on  the  popularity  of 
the  program,  7-Up  Bottling  Co.  of 
Los  Angeles  ties-in  its  window  and 
counter  display  material  with  the 
series.  Display  space  on  its  deliv- 
ery trucks  is  also  utilized.  Perhaps 
the  most  pertinent  fact  of  all  is 
that  on  a  "carry  home"  carton  of 
six  bottles  of  7-Up,  advertised  con- 
sistently on  the  program  and  in 
no  other  way,  January  1938  busi- 
ness showed  a  700%  increase  over 
that  of  January  1937.  The  proof  of 
the  pudding  is  in  results.  The  7-Up 
Bottling  Co.  of  Los  Angeles  is 
doubling  its  plant  capacity  to  meet 
this  radio-made  demand. 

As  a  result  of  tremendous  in- 
terest and  general  timeliness  to 
America  at  large,  the  broadcast 
time  has  been  changed  to  Sundays, 
6  to  6:30  p.  m.  (PST),  for  trans- 
continental release  on  Mutual. 


TAKE  a  woman  and  some  Marines  and  pour  out  a  few  thou- 
sand gallons  of  7-Up  soft  drink  and  you  have  the  formula  of  a 
show  that  keeps  West  Coast  listeners  on  the  edge  of  their  chairs. 
Grace  Glasser,  president  of  Glasser  Advertising  Agency,  Los 
Angeles,  reversed  the  old  catch  line  and  devised  a  program 
called  The  Marines  Tell  It  to  You.  At  a  time  when  peaceful 
folk  have  war  jitters,  the  factual  story  of  the  Marines  has  inter- 
ested the  public  so  much  that  Mutual  now  has  the  show  coast- 
to-coast.  The  local  7-Up  Bottling  Co.,  sponsor  of  the  show, 
reports  sales  of  its  carry-home  cartons  up  700%  over  last  year! 


She  Told  the  Marines 


La  Choy  Tests  Radio 

LA  CHOY  Food  Products  Inc.,  Los 
Angeles  (canned  prepared  Chinese 
foods),  has  appointed  Glasser  Adv. 
Agency,  that  city,  to  direct  its  ad- 
vertising, and  on  June  6  will  start 
a  13-week  test  campaign  on  KNX, 
Hollywood,  using  daily  participa- 
tion in  the  combined  Sunrise  Sa- 
lute and  Houseiuives  Protective 
League  programs.  This  is  the  spon- 
son's  first  use  of  radio. 


W.  C.  Swartley  Becomes 
ManagerofWOWO-WGL 

W.  C.  SWARTLEY,  former  ad- 
ministrative assistant  to  the  presi- 
dent of  Westinghouse  in  Pitts- 
burgh, has  been  named  iii;in:m-er  of 
WOWO  -  WGL, 
Westinghouse  sta- 
tions in  Fort 
Wayne,  Ind.  W. 
Ward  D  o  r  r  e  1 1, 
former  WOWO- 
W  G  L  manager, 
who  has  been  de- 
voting consider- 
able time  to  the 
sales  activities  of 
the  stations,  has 
been  named  sales  manager. 

Mr.  Swartley,  a  native  of  North 
Wales,  Pa.,  was  graduated  from 
Cornell  U.  in  1930  with  a  degree 
in  mechanical  engineering.  From 
the  industrial  relations  department 
of  Westinghouse  he  was  moved  to 
the  group  insurance  department, 
then  to  the  president's  office  where 
he  was  closely  identified  with  the 
management  of  KDKA,  Pitts- 
burgh. He  is  a  member  of  the  Pitts- 
burgh Personnel  Assn.,  Chamber 
of  Commerce  and  a  first  lieutenant 
in  the  ordinance  reserves. 


Mr.  Swartley 


New  Benrus  Watch 

BENRUS  WATCH  Co.,  New  York, 
stai'ting  a  campaign  for  its  new 
"Ful-Vue"  watch  for  men,  will  use 
its  present  schedule  of  spot  and 
station-break  announcements  on  20 
stations  to  promote  the  new  prod- 
uct. Agency  is  'Brown  &  Tarcher, 
New  York. 
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Mr.  Bonebrake 


KOCY,  Oklahoma  City, 
Names  Bonebrake  Head, 
Moves  to  New  Studies 

COINCIDENT  with  the  change  in 
call  of  KFXR,  Oklahoma  City,  to 
KOCY,  announcement  was  made 
of  the  appointment  of  Matthew  H. 
Bonebrake,  com- 
mercial manager 
of  WKY,  as  man- 
ager of  the  100- 
watt  outlet.  The 
station  has  moved 
to  Plaza  Court 
Bldg.,  occupying 
studios  formerly 
housing  WKY, 
Oklahoma  City. 

KOCY  is  owned 
by  the  Plaza  Court  Broadcasting 
Co.,  of  which  John  B.  Thomas  is 
president,  Charles  E.  Johnson, 
vice-president,  and  M.  S.  McEl- 
downey,  secretary  -  treasurer.  All 
three  are  prominent  business  and 
civic  leaders  in  Oklahoma  City  and 
are  financially  interested  in  the 
Plaza  Court  Bldg.,  in  which  the 
studios  are  located. 

The  station  will  operate  as  an 
independent.  With  Mr.  Bonebrake's 
assumption  of  the  management,  a 
complete  new  engineering  pro- 
gramming, announcing  and  busi-: 
ness  staff  was  employed.  All  con- 
tracts and  programs  of  the  pre- 
vious management  were  discon- 
tinued. Studios  are  modern  and 
accoustically  treated  throughout. 
There  are  two  large  studios,  an 
audience  reception  room,  a  glassed- 
in  control  room,  and  a  suite  of  four 
executive  offices.  Engineering  sur- 
veys are  under  way  for  selection  of 
a  new  transmitter  site.  As  soon  as 
the  site  is  located  and  approved, 
a  new  transmitter  and  antenna 
system  will  be  constructed. 


Plug  Kendrick  Is  Named 
KXBY  General  Manager 

D.  E.  (Plug)  KENDRICK,  former 
manager  and  part  owner  of  WIRE, 
Indianapolis,  on  May  21  was  ap- 
pointed vice-president  and  general 
manager  of  KXBY,  Kansas  City, 
operated  by  First  National  Tele- 
vision Inc.  His  appointment  was 
made  by  the  board  of  the  organiza- 
tion, which  also  operates  a  radio 
school.  Chief  stockholders  in  the 
corporation  are  Sam  Pickard,  re- 
tired CBS  vice-president,  and  Les- 
lie Herman,  New  York  broker. 

Following  the  resignation  of 
Sidney  Q.  Noel  as  general  man- 
ager of  the  school  and  station,  it 
was  announced  that  Richard  K. 
Phelps,  brother-in-law  of  Mr.  Pick- 
ard and  an  assistant  district  at- 
torney of  Kansas  City,  would  be 
general  manager.  Later  it  was 
stated  that  C.  E.  Salzer,  chief  en- 
gineer, would  manage  the  station. 
Mr.  Kendrick's  selection  comes 
close  on  the  heels  of  an  FCC  ex- 
aminer's report  favoring  his  ap- 
plication for  a  new  local  station  in 
Louisville  [Broadcasting,  May  15]. 


Canners  Start  News 

CRANBERRY  CANNERS  Inc.,  S. 
Hanson,  Mass.  (sauces  and  cock- 
tails), has  started  a  15-minute 
news  review  of  local  events  titled 
Voice  of  New  England,  featuring 
John  Stanley,  commentator.  The 
five-weekly  series  is  broadcast  on 
WNAC,  Boston;  WTAG,  Worces- 
ter; WMAS,  Springfield;  WLLH, 
Lowell  -  Lawrence ;  WSAR,  Fall 
River;  WNBH,  New  Bedford. 
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House  Rules  Committee  to  Call 
FCC  Members  for  Questioning 

Chairman  O'Connor  Says  Commissioners  Will  Be 
Asked  to  Answer  Charges  Made  by  House  Trio 


By  WALTER  BROWN 

AFTER  the  House  Rules  Commit- 
tee on  May  26  heard  three  Rep- 
resentatives —  W.  D.  McFarlane 
(D-Tex.),  Lawrence  J.  Connery 
(D-Mass.)  and  Richard  B.  Wig- 
glesworth  (R-Mass.)  —  give  their 
reasons  for  asking  a  Congressional 
investigation  of  the  FCC  and  the 
broadcasting  industry,  Chairman 
John  J.  O'Connor  (D-N.  Y.)  abrupt- 
ly announced  he  v^rould  call  mem- 
bers of  the  FCC  before  the  Com- 
mittee for  questioning  regarding 
the  charges. 

This  unexpected  turn  in  the  de- 
mand on  Capitol  Hill  for  a  radio 
investigation  took  most  members 
of  the  Rules  Committee  by  sur- 
prise, and  some  confusion  followed 
Chairman  O'Connor's  announce- 
ment. As  a  general  practice  the 
Rules  Committee  only  hears  mem- 
bers of  Congress,  but  there  have 
been  instances  where  officials  of 
the  Government  have  been  called 
in  connection  with  a  proposed  in- 
vestigation of  their  particular 
agency. 

In  the  Senate  a  hearing  on  a 
resolution  proposing  an  investiga- 
tion often  becomes  an  investiga- 
tion itself.  While  Mr.  O'Connor 
gave  no  indication  that  this  is 
what  he  had  in  mind  regarding 
the  six  resolutions  before  his  Com- 
mittee asking  for  a  probe  of  ra- 
dio, his  decision  to  call  members 
of  the  FCC  may  be  significant. 

Monopoly  Charge 

Rep.  Byron  B.  Harlan  (D-0.),  a 
member  of  the  Committee,  said  it 
was  his  understanding  that  the 
charges  made  by  the  House  mem- 
bers in  support  of  their  resolutions 
would  be  submitted  to  the  FCC 
for  whatever  comment  the  commis- 
sioners desired  to  make. 

Chairman  O'Connor,  however, 
told  Broadcasting  after  the  Com- 
mittee met  that  he  intended  to 
"request"  the  FCC  to  be  represent- 
ed at  the  next  meeting  of  the  Com- 
mittee, which  is  expected  to  be  held 
shortly  after  Memorial  Day.  The 
"request"  will  go  to  Chairman 
McNinch. 

Rep.  E.  E.  Cox  (D-Ga.)  declared 
May  27  the  Rules  Committee,  of 
which  he  is  a  member,  would  meet 
on  May  31  in  executive  session  and 
probably  would  decide  upon  pro- 
cedure in  connection  with  appear- 
ance of  FCC  members.  He  said 
there  was  no  known  opposition  to 
such  a  course. 

Despite  the  attention  which 
Chairman  O'Connor  is  having  his 
Committee  devote  to  the  proposals 
for  a  radio  investigation,  and  his 
latest  action  in  announcing  he 
would  call  members  of  the  FCC  to 
discuss  the  charges  made  by  the 
three  House  members,  no  great 
amount  of  sentiment  has  devel- 
oped among  individual  members  of 
the  Committee. 

Rep.  Bayard  Clark  (D-N.  C.) 
said  he  had  found  no  general  de- 


mand for  an  investigation  and  re- 
iterated his  opinion  that  his  col- 
leagues on  the  Rules  Committee 
would  not  approve  any  of  the 
resolutions. 

In  calling  members  of  the  Com- 
mission before  the  Committee, 
Chairman  O'Connor  may  desire  to 
conduct  a  "baby  investigation"  of 
his  own.  This  he  can  no  doubt  do 
without  any  interference  from 
members  of  the  Committee.  Many 
believe  this  will  be  the  extent  of 
any  investigation  by  either  body 
at  this  session. 

By  next  Congress  the  FCC  is 
expected  to  have  ready  for  sub- 
mission some  definite  legislative 
recommendations,  covering  many 
of  the  subjects  about  which  there 
have  been  complaints.  These  pro- 
posals will  be  submitted  to  the 
regular  committees  of  Congress 
handling  radio  legislation,  and 
hearings  will  be  held.  In  connec- 
tion with  these  FCC  recommenda- 
tions, the  Senate  and  House  In- 
terstate Commerce  Committees  will 
unquestionably  make  a  thorough 
and  complete  investigation  or 
study  of  the  whole  radio  picture. 


Orphan  Annie's  Hookup 

WANDER  Co.,  Chicago  (Oval- 
tine),  for  the  first  time  will  be  on 
the  air  in  the  summer,  using  a 
special  seven-station  network 
starting  June  27.  Little  Orphan 
Annie  will  be  originated  at  WGN, 
Chicago,  and  piped  to  six  NBC 
station  s — WE AF,  New  York ; 
WNAC,  Boston;  KYW,  Philadel- 
phia; WCAE,  Pittsburgh;  WGY, 
Schenectady;  WBEN,  Buffalo. 
Blackett  -  Sample  -  Hummert,  Chi- 
cago, is  the  agency. 

The  statements  made  by  McFar- 
lane, Connery  and  Wigglesworth 
followed  the  general  tenor  of  their 
various  speeches  on  the  House 
floor  asking  an  investigation.  Mc- 
Farlane continued  the  testimony  he 
began  at  the  opening  meeting  of 
the  Committee  May  12,  dwelling 
on  his  charge  that  an  "air-tight 
monopoly"  exists  in  the  communi- 
cations field  "which  controls  the 
moulding  of  public  opinion  in  this 
country  and  cannot  and  will  not 
be  broken  up  unless  your  commit- 
tee approves  investigation  resolu- 
tions which  will  permit  the  expo- 
sure of  these  known  existing  evils 
so  that  the  people  of  this  country 
may  know  the  truth."  The  Texan 
cited  the  1932  consent  decree  on 
patents  as  the  beginning  of  the 
monopoly.  He  broadened  his  charge 
that  members  of  Congress  were  a 
party  to  the  "corruption"  in  con- 
nection with  this  decree  to  include 


'A  mericanR  adioA  udiencelnc.^Fo  rmed 
To  Combat  Alleged  Evils  in  Radio 


HEADED  by  James  P.  Kiernan, 
onetime  radio  time  broker  and  for- 
mer commercial  manager  of  the 
Paulist  station  WLWL  (now 
WBIL,  New  York) ,  "American 
Radio  Audience  Inc."  is  operating 
in  the  radio  field  with  its  primary 
energies  apparently  directed 
against  the  established  order  in 
broadcasting. 

Five  members  are  listed  on  its 
board,  with  Mr.  Kiernan  as  execu- 
tive secretary.  Others  include  Paul 
Bailey,  identified  with  the  Suffolk 
(L.  I.)  Every  Week,  and  close  as- 
sociate of  FCC  Commissioner 
Payne;  Rev.  Edward  Lodge  Cur- 
ran,  head  of  the  International 
Truth  Society  and  editor  of  the 
Catholic  Light;  Clare  G.  Fennerty, 
former  member  of  Congress  and 
former  Assistant  District  Attorney 
of  Philadelphia,  and  John  K.  Cloud, 
publisher  of  the  Cranford  (N.  J.) 
Citizen  &  Chronicle,  a  weekly. 

Mr.  Kiernan  was  commercial 
manager  of  WLWL  until  its  sale 
last  year  to  Arde  Bulova,  watch 
manufacturer.  He  was  active  in  the 
negotiations  leading  to  the  trans- 
action which  at  that  time  culmi- 
nated a  three-year  feud  over 
WLWL's  quest  for  full  time. 

Mr.  Bailey  was  listed  as  chair- 
man of  the  "board  of  directors"  of 
the  "Committee  for  the  Protection 
of  the  Public  in  Communications," 
created  last  year  and  now  appar- 
ently defunct.  It  issued  several 
publicity  blasts  immediately  after 
its  organization,  and  Mr.  Bailey 
sent  a  letter  and  editorial  to  all 
members  of  Congress  attacking 
Rep.  Wadsworth  (D-N.  Y.)  for  ob- 
jecting to  the  inclusion  of  one  of 


Payne's  speeches  in  the  Congres- 
sional Record. 

Among  the  aims  of  the  new  or- 
ganization expressed  in  its  pros- 
pectus are  "to  combat  this  radio 
monopoly  [of  the  networks] ;  to 
eliminate  from  the  air  all  propa- 
ganda programs  that  constitute  a 
threat  to  American  ideals  and  de- 
mocracy; to  curb  all  obnoxious,  in- 
decent and  profane  broadcasts;  to 
work  in  legitimate  and  lawful  ways 
so  that  all  organizations  of  a  social, 
economic,  agricultural,  educational 
and  religious  nature  shall  have 
proper  and  adequate  facilities  in 
radio  allocated  to  them;  to  place 
the  non-commercial  use  of  Ameri- 
can radio  facilities  on  the  same 
basis  as  their  commercial  use  by 
conducting  campaigns  of  education 
by  literature,  lectures  and  broad- 
casts." 

Mr.  Kiernan  described  the  or- 
ganization as  "a  non-profit  mak- 
ing, non-political  and  non-sectarian 
organization."  He  said  it  is  op- 
posed to  government  ownership  of 
radio  and  favors  the  present  com- 
mercial system  provided  the  con- 
trol of  the  "radio  trust"  can  be 
broken.  Actual  work  probably  will 
not  get  under  way  until  fall,  ac- 
cording to  its  executive  secretary, 
with  the  summer  months  devoted 
to  building  membership.  Many  in- 
dividuals will  be  invited  to  join  in 
a  "nationwide  appeal  to  individ- 
ual members  of  Congress  for  the 
purpose  of  not  only  attaining  the 
particular  objectives  for  which  the 
organization  was  founded,  but  also 
to  pass  legislation,  if  necessary,  to 
enforce  and  strengthen  the  rules 
and  regulations  of  the  FCC." 


those  holding  judicial  offices,  i 
gave  no  names. 

Rep.  Connery  listed  five  reas 
why  the  Committee  should  oi 
an  investigation: 

"1.  Proven    inefficiency  of 
Commission  to  protect  the  pul 

"2.  Existence  of  a  dangerous 
dio  monopoly  which  has  been  j 
moted  and  protected  by  some  m 
bers  of  the  Commission. 

"3.  The  broadcasting  of  ii 
cent,  profane  and  obnoxious  k 
programs,  with  little  or  no  aci 
on  the  part  of  the  Commission, 

"4.  Broadcasters  challenging 
honesty  of  election  officials,  s 
as  alleging  that  votes  of  the  r& 
bers  of  a  legislative  body  can 
bought  for  $100,000  down  t( 
pound  of  tea  without  any  acS 
on  the  part  of  the  Commission. 

"5.  No  apparent  effort  on  t 
part  of  the  Commission  to  insu 
the  carrying  out  of  the  Commui 
cations  Act  wherein  licensees  he 
and  secure  renewal  of  licenses  on 
when  public  interest,  convenien 
or  necessity  is  served." 

List  of  Questions  | 

In    response    to  questions 
Committee  members,  Mr.  Conne 
said  the  40  clear  channels 
held  by  the  "alleged  monopoly" 
if  the  Government  should  dei 
to  build  a  Government-owned 
tion,  as  proposed  by  bills  pen' 
in   Congress,  there  would  be  ■ 
clear   channel   on  which   it  cov 
operate. 

Rep.  Wigglesworth  charged  the 
had  been  a  wholesale  "traffic 
licenses"  for  radio  stations  and 
thought  this  alone  justified  a  Cc 
gressional  investigation. 

It  was  during  Mr.  Wigglt 
worth's  testimony  that  Chairm 
O'Connor  announced  the  hearin 
on  the  resolutions  would  be  cc 
tinued,  and  that  at  the  next  mei 
ing  he  would  ask  members  of  t 
FCC  to  be  present.  He  suggest 
that  Wigglesworth  prepare  a  1 
of  questions  to  be  propounded 
the  FCC  representatives  when  th 
appeared. 

While  the  agitation  for  an  inv( 
tigation  was  gaining  some  he£ 
way  on  the  House  side,  the  pi 
posal  in  the  Senate  for  a  simil 
inquiry  was  dormant.  Senat 
White  (R-Me.)  said  he  had 
plans  to  ask  that  his  resolution 
acted  on  at  this  session  and  h 
not  decided  if  he  would  even  ma 
a  speech  on  it. 

There  has  been  only  one  call 
the  calendar  since  the  Audit  a 
Control  Committee  reported  t 
White  Resolution  without  reco 
mendation  and  Senator  Willi; 
King  (D-Utah)  objected  to  cons 
eration.  On  a  calendar  call  any  o 
Senator  can  block  consideration 
a  bill  or  resolution. 


More  Corn-Kix  Discs 

GENERAL  MILLS,  Minneapo' 
for  Corn-Kix,  on  June  6  will  a 
seven  stations  for  Those  Hap 
Gibnans,  quarter-hour  five-weel 
discs  now  carried  on  KMOX  a 
WRVA.  New  stations  are  KTl 
WWJ,  KANS,  KYRA,  WK 
WTAM,  WHO.  The  show  may 
network  next  year.  Backett-Sa 
ple-Hummert,  Chicago,  is  agen^ 
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A  Man  Waited  in  the  Belfry 


On  July  3,  1776  a  man  waited  in 
the  belfry  of  Independence  Hall,  Phila- 
delphia. , 

Below  him,  spread  round  the  public 
square,  hundreds  more  waited,  too. 

The  old  man  peered  over  the  bannister,  down 
the  shaft  below. 

ji       Suddenly  a  barefoot  boy  rushed  to  the  foot  of 
the  stairs,  looked  up  and  shouted: 

"Grandfather:  They've  signed  the  Declaration 
of  Independence!  Ring  the  bell!" 

Tears  came  to  the  old  man's  eyes.  This  was  the 
moment.  Out  went  his  gnarled  hands  to  grasp 
the  heavy  rope.  And  he  rang  the  Liberty  Bell 
"z'w  the  -public  interest.,  convenience  and  necessity.'' 

Of  such  is  the  soul  of  radio,  then  and  now. 

|i        Had  radio  then  existed,  the  strong,  proud  notes 
J        of  the  Liberty  Bell  would  have  sounded  in  every 
[        home  in  city  and  village  so  that  all  might  hear 
what  had  happened  when  it  happened;  so  that 
all  might  know  a  great  day  was  at  hand. 

For  under  the  American  System  of  Broadcasting, 


all  barriers  of  time  and  distance  and  cir- 
cumstance are  swept  aside  in  the  public 
interest,  convenience  and  necessity. 

No  moment  of  transcendent  impor- 
tance occurs  in  the  state,  nation  or  the 
world,  that  radio  is  not  there  to  record  — 
instantly,  impartially,  fully.  .  .  . 

And  yet  no  tax,  no  charge  of  any  kind  is  im- 
posed upon  the  American  people  for  such  serv- 
ice. This  is  the  broadcaster's  obligation  as 
trustee  in  the  public  interest. 

In  America  radio  is  free:  tax-free;  and  free  from 
partisan  domination. 

In  our  competitive  system  no  one  can  be  com- 
pelled to  listen.  The  problem  of  getting  the 
listeners'  ear  challenges  only  the  ingenuity  of 
the  broadcaster  and  not  that  of  the  police  force. 
Here  one  is  free  to  select  the  things  he  will 
listen  to — if,  as  and  when  he  cares  to  listen. 
That  is  the  American  way. 

Here,  a  man  waits  in  the  belfry  .  .  .  "in  the 
public  interest,  convenience  and  necessity." 


A  message  in  the  interests  of  the  American  System  of  Broadcasting  by 
one  -proud  to  he  a  part  thereof;  by  one  privileged  from  time  to  time  to 
have  contributed  to  its  progress;  by  one  seeking  new  opportunities  to 
broaden  its  service  to  the  American  listener. 


W    S  M 
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Novel  Ceremonies 
Mark  Opening  of 
KYWs  New  Plant 

$600,000  Building  Is  Placed 

In  Service  at  May  21  Fete 

FOLLOWING  a  week  of  whirlwind 
activity,  KYW,  Philadelphia,  of- 
ficially dedicated  its  new  $600,000 
building  May  21,  with  a  special 
network  program  and  a  buffet- 
dansant  at  the  Ritz-Carlton  Hotel. 

To  this  event  and  to  many  events 
preceding  May  21,  hundreds  of 
prominent  people  in  radio  and  re- 
lated fields  came  from  such  points 
as  Cleveland,  New  York,  Baltimore 
and  Washington.  Ceremonies  and 
special  programs  were  tied  in  with 
the  dedication  of  a  huge  statue  of 
Ben  Franklin  at  the  Franklin 
Memorial  Bldg.  Suspended  from  a 
cable  stretched  from  the  roof  of 
KYW  to  the  building  on  the  other 
side  of  the  street  was  an  exact 
replica  of  Ben  Franklin's  kite  with 
an  enormous  key  flashing  an  inter- 
mittent electric  light  signal. 

Doors  to  the  building  were  offi- 
cially opened  May  19  by  ex-Senator 
George  Wharton  Pepper  with  a 
gold  key  flown  to  KGU,  Honolulu, 
the  farthest  NBC  station,  for  an 
inscription  in  the  Hawaiian  lan- 
guage and  returned  to  KYW  in 
record  time. 

Participating  in  the  door-open- 
ing exercises  were  Leslie  Joy,  sta- 
tion manager;  Alfred  H.  Morton, 
manager  of  NBC  operated  sta- 
tions; Lee  B.  Wailes,  his  assist- 
ants; Clarence  Chamberlin,  avi- 
ator; Postmaster  Joseph  Gallagher, 
of  Philadelphia;  Clayland  T.  Mor- 
gan, NBC  director  of  public  rela- 
tions; Wayne  Randall,  NBC  direc- 
tor of  publicity;  Thomas  H.  Huff", 
designer  of  the  first  air  mail  plane, 
and  many  others.  Planes  from  the 
Philadelphia  Navy  Yard  flew  over- 
head and  carried  on  a  two-way 
conversation  during  this  same  pro- 
gram. 

Notables  Attend 

On  May  20  KYW  entertained 
more  than  1,500  advertising  and 
agency  men  with  a  specially  con- 
ducted tour  through  the  new  build- 
ing and  a  cocktail  party.  Attend- 
ing were  representatives  from 
most  of  the  agencies  doing  radio 
business.  Chief  hosts  were  Messrs. 
Morton,  Joy,  Jack  Hammann,  sales 
manager  of  KYW;  Lambert  Bee- 
uwkes,  sales  promotion;  Jim  Beg- 
ley,  program  manager;  Joseph 
Proulx,  auditor;  and  Phil  Kirby, 
of  NBC  sales  promotion. 

Among  company  officials  who  at- 
tended the  events  were  Vernon 
Pribble,  director  of  WTAM;  Wal- 
ter Logan,  Tom  Manning,  Hal 
Metzger  and  Russell  Carter,  also 
of  WTAM;  John  Dodge  and  Ben 
Baylor  of  WRC-WMAL,  Washing- 
ton; Kolin  Hager,  WGY. 

Among  NBC  officials  were  Vice- 
Presidents  0.  B.  Hanson,  William 
S.  Hedges,  A.  L.  Ashby;  Charles 
Phelps  of  sales;  E.  P.  H.  James, 
sales  promotion  manager;  Frank 
Black,  general  music  director; 
William  Hillpot,  NBC  Artists' 
Service;  Vance  Babb,  manager  of 
press  division.  Jack  Miles,  writer; 
George  McElrath,  engineering,  and 
Phil  Kirby,  of  sales  promotion. 

At  the  conclusion  of  the  broad- 
cast from  the  Ritz  Carlton  Hotel 
May  21,  William  A.  Carr,  presi- 
dent of  the  Betsy  Ross  Memorial 
Assn.,  presented  an  American  flag 


Catching  Dealers 

PROCTER  &  GAMBLE  Co., 
Cincinnati  (Ivory  Soap),  is 
awarding  a  case  of  Guest 
Ivory  to  members  of  the 
Oklahoma  City  baseball  team 
hitting  homers.  Games  are 
broadcast  over  KTOK.  The 
local  grocer  whose  phone  call 
is  first  received  by  the  sta- 
tion after  the  announcement 
of  the  award  over  the  air, 
and  who  has  an  acceptable 
display  in  his  store,  is  the 
one  selected  to  give  the  ball 
player  his  case  of  Guest 
Ivory.  Procter  &  Gamble  re- 
mits the  full  retail  price  to 
the  grocer  so  a  normal  profit 
is  made.  This  creates  an  in- 
centive for  grocers  to  listen 
to  the  game  and  to  merchan- 
dise the  broadcasts  with  dis- 
plays in  their  stores. 


to  KYW  which  was  accepted  on 
behalf  of  the  station  by  Mr.  Mor- 
ton. 

Besides  Ernest  Gager,  KYW 
plant  manager,  the  following  West- 
inghouse  officials  participated  in 
the  dedicatory  exercises ;  Walter 
Evans,  manager  of  radio  broad- 
casting; S.  D.  Gregory,  assistant 
manager;  Ralph  Kelly,  vice-presi- 
dent, and  Arthur  Goodnow,  de- 
signer of  KYW's  broadcasting 
equipment. 

Technicians  and  engineers  from 
Westinghouse,  RCA  and  NBC  con- 
tributed in  the  engineering  setup. 
Executive  offices  in  the  building 
have  a  tuning  dial  with  access  to 
18  circuits.  Many  studio  doors  have 
vestibules  serving  as  sound  locks, 
with  self-closing  doors.  Indirecli 
lighting  is  used  throughout  and 
Westinghouse  air-conditioning 
equipment  has  been  installed.  Con- 
trol circuits  can  handle  output  of 
seven  studios  as  well  as  incoming 
programs,  and  can  accommodate 
six  outgoing  programs  at  once. 


OPENING  of  KYW's  $600,000 
plant  in  a  building  devoted  only  to 
station  activities  was  marked  by 
elaborate  ceremonies  on  May  21. 
Archives  of  the  station  were  de- 
posited in  a  bank  vault,  not  to  be 
opened  until  May,  2038.  Here  Les- 
lie W.  Joy  (at  vault),  KYW  gen- 
eral manager,  is  receiving  copy  of 
the  Public  Ledger  from  George 
Opp  (second  from  left),  radio  ed- 
itor. Others  (1  to  r)  are  Bob 
Thatcher,  NBC  engineer  who  su- 
pervised construction;  James  Beg- 
ley,  manager;  Jack  Hammann, 
sales  manager;  Alfred  W.  Morton, 
manager  of  NBC-operated  stations. 
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Express  Agency  Spots 

RAILWAY  EXPRESS  AGENCY, 
New  York,  the  end  of  June  will 
start  a  26-week  campaign  of  spot 
announcements  on  44  stations.  One- 
minute  or  100-word  announcements 
will  be  heard  three  to  six  times  a 
week  in  evening  hours.  Agency  is 
Caples  Co.,  New  York. 


AGRAP  Votes  to  Retain 
Its   Independent  Status 

BY  A  MORE  than  two-thirds  ma- 
jority of  its  28  chapters  the  Amer- 
ican Guild  of  Radio  Actors  and 
Producers  has  voted  to  remain  in- 
dependent and  not  to  affiliate  with 
either  the  American  Federation  of 
Radio  Artists,  AFL  talent  union, 
or  the  American  Communications 
Association,  CIO  union  covering  all 
broadcasting  employes.  Ballots  on 
the  three-way  choice  had  been  dis- 
tributed to  members  of  all  chap- 
ters of  AGRAP  early  in  the  spring, 
each  chapter  collecting  the  votes 
of  its  membership  and  returning 
them  to  national  headquarters  in 
New  York,  where  they  were  opened 
by  the  executive  board  on  May  23. 

Roy  S.  Langham,  founder  and 
president  of  the  oi'ganization,  told 
Broadcasting  that  organizing  ac- 
tivities, which  had  been  held  in 
abeyance  during  the  balloting,  will 
be  resumed  immediately.  Negotia- 
tions will  be  started  shortly  for  a 
new  contract  at  WJSV,  Washing- 
ton, the  present  contract  expiring 
July  1.  AGRAP  will  also  resume 
its  efforts  to  secure  a  new  contract 
for  its  members  at  WMCA,  New 
York,  who  are  still  working  under 
the  terms  of  the  former  contract 
which  expired  in  January. 


KSAM  are  the  call  letters  assigned 
for  the  new  local  station  in  Hunts- 
ville.  Tex.,  authorized  May  12  by  the 
FCC  [Broadcasting.  May  1.51. 


Stations  in  Bend 
Savannah  Grantei 

FCC  Denies  Grants  to  Fresn 

And  Evanston  Applicants 

NEW  local  stations  in  Savanna 
Ga.,  and  Ben,  Ore.,  were  autho 
ized  by  the  FCC  in  decisions  rei 
dered  during  the  first  two  weel 
in  May.  At  the  same  time  the  Cor 
mission  denied  applications  fc 
new  stations  in  Evanston,  111.,  ai 
Fresno,  Cal. 

In  Savannah,  the  FCC  on  Mj 
25  authorized  Arthur  Lucas,  oper 
tor  of  a  chain  of  41  theaters  : 
Georgia  and  one-third  owner  i 
WRDW,  Augusta,  Ga.,  to  erect 
new  100-watt  outlet  on  1310  ki 
using  100  watts  power.  The  grai 
was  made  effective  June  4. 

In  Bend,  the  FCC  on  May  : 
authorized  the  owners  of  the  Bey 
Bulletin,  a  daily  newspaper, 
erect  a  new  100-watt  night  and  25 
watt  day  outlet  on  1310  kc,  u 
holding  its  examiner's  recomme' 
dation  and  ordering  the  grant  e 
fective  May  28.  A  competitive  aj 
plication  for  similar  facilities 
the  same  community  by  Elwoc 
Warwick  Lippincott  was  denie 
The  new  Bend  station  will  be; 
the  call  letters  KBND. 

Denied  also  were  the  applic 
tions  of  Evanston  Broadcasting  C 
for  a  new  250-watt  daytime  outl 
on  1020  kc.  in  Evanston,  111.,  and  > 
Charles  S.  0  shorn  Jr.,  for  a  ne 
500-watt  station  on  1440  kc. 
Fresno,  Cal.  Partners  in  the  Evan 
ton  application  were  Thomas  '. 
Airth,  local  office  supply  merchan 
Wythe  Walker  and  Rex  Schep 
salesmen  of  WBBM,  Chicago. 

In  the  Fresno  decision  it  w; 
held  that  Fresno  is  not  in  need  < 
additional  facilities.  Mr.  Osbor 
son  of  the  former  Governor  i 
Michigan,  was  formerly  a  new 
paper  publisher  in  Fresno.  His  a; 
plication  was  heard  jointly  wii 
that  of  KRE,  Berkeley,  Cal.  Iocs 
which  asked  for  a  shift  to  the  14' 
kc.  channel  with  500  watts  nigl 
and  1,000  watts  day.  The  KRE  a; 
plication  was  also  denied. 


Kellogg's  Serial  List 

KELLOGG  Co.,  Battle  Creek,  Mic 
(corn  flakes),  which  started  Hoiv 
Wing,  aviation  serial,  on  transcri 
tions  early  in  the  spring  on  i 
stations,  is  now  running  the  pn 
gram  twice  weekly  on  54  statioi 
and  may  expand  further.  Agen( 
is  N.  W.  Ayer  &  Son,  Detroit.  St; 
tions  are:  KHJ  KGB  KDB  KFX 
KPMC  KVOE  KXO  KFRC  KQ^ 
KGDM  KDON  KIEM  KFB 
KRNR  KALE  KSLM  KORE  KjM 
KIT  KPQ  KVOS  KXRO  KOL  KG 
KELA  KGA  KGGM  KGHL  KID 
KGIR  KPFA  KTSM  KMJ  KFB 
KGVO  KTAR  KOH  KFBK  KVO 
KUJ  KOA  KSL  WELL  CFR 
CFCO  CJRC  CJRM  CFCN  CB 
CFCF  CJOR  CJCA  CHSJ  CHNr 


Gulf ,  Union  Agree 

GULF  OIL  Corp.,  Pittsburgh 
troleum  products),  which  replace 
Phil  Baker  -with  a  new  CBS  sho 
headed  by  John  Nesbitt,  commei 
tator,  on  July  3,  has  agreed  to  pe: 
mit  the  latter  to  finish  his  13-wee 
contract  with  Union  Oil  Co.  L( 
Angeles,  on  the  present  NB 
Passing  Parade  series.  The  Gu: 
series  also  will  be  titled  Passiri 
Parade.  Young  &  Rubicam  is  tl 
Gulf  agency ;  Lord  &  T  h  o  m  a, 
handles  Union. 
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ills  for  Government  Stations 
/"ither  From  Lack  of  Support 

Congress  Buries  Propaganda  Plans  as  They  Meet 
Heavy  Fire  From  Opponents  at  Hearings 


PHONES  PARALYZED 

Atlantic  City  Listeners  Use 
 Trunk  Blocker  


By  LEWIE  V.  GILPIN 

DER  a  barrage  of  industry  fire 
osing  entry  of  the  Government 
|;he  broadcasting  business,  legis- 
fon  proposing  Government  sta- 
is  to  combat  "European  propa- 
,da  influences"  in  South  Amer- 
has  collided  with  a  Congres- 
Qal  impasse,  with  no  chance  of 
ion  at  this  session. 
;Lack  of  evidence  that  a  Govern- 
ht  station  is  needed,  despite  ef- 
|ts  of  Congressional  proponents 
|am  through  legislation,  has  re- 
ced  in  the  shelving  of  both  the 
ller  Bill  for  such  a  station  in 
shington  and  the  Chavez-Mc- 
iDO  Bill,  for  one  in  California, 
io  other  measures  proposing  in- 
national  stations  haven't  gotten 
of  committee,  and  all  of  them 
I  die  with  this  session  of  Con- 
ss. 

"'he  demise  of  these  measures  is 
particular  importance  because 
iiy  could  only  be  regarded  as  the 
erunner  of  efforts  by  Govern- 
jat-ownership  advocates  to  in- 
Ijle  the  standard  broadcast  band, 
e  industry  assault  had  that  in 
|id,  and  stopped  the  measures 
j.d  in  their  tracks.  The  Celler 
jl,  first  of  the  foreign  fusillade, 
H  been  introduced  last  year.  Rep. 
jler  (D-N.  Y.),  its  author,  had 
/ibrmed  the  House  Naval  Affairs 
mmittee  that  FCC  Commis- 
Ijjtoer  Payne  had  helped  him  pre- 
e  the  original  draft  of  the  bill. 

Possible  Revival  in  1939 

»  ilAThether  the  fight  for  the  Gov- 
^plment  station  measures  will  be 
umed  at  the  next  session,  which 
venes  in  January,  is  problemat- 
1.  Sponsors,  however,  have  indi- 
led  they  will  reintroduce  their 
;s. 

ndustry  opposition  to  the  mea- 
■e  was  first  sounded  by  NAB 
asident  Mark  Ethridge.  He  ap- 
ired    before    both  Committees 
th  substantially  the  same  mes- 
fe.  His  opposition  was  picked  up 
|ftorially  by  newspapers  through- 
the  country,  who  applauded  the 
■eon-holing  of  the  measures  and 
)recated  any  move  to  place  the 
Jvernment  in  the  business  of  dis- 
linating  information, 
i^fter    Chairman    Carl  Vinson 
_.  -Ga.),  of  the  House  Naval  Af- 
^.  -rrs  Committee,  had  postponed  in- 
linitely  further  hearings  on  the 
introduced    by    Rep.  Celler 
jf  'Ijiding  the  report  of  the  Interde- 
^""ftmental  Committee,  Senator 
ne  (D-Wash.)  eased  hearings  by 
Interstate   Commerce  subcom- 
ftee    on    the    Chavez  -  McAdoo 
asure  to  a  quiet  end  with  the 
servation,  "If  there  is  any  evi- 
|iice  of  the  effect  of  foreign  broad- 
IBting  on  South  American  minds, 
has  not  been  brought  out  here." 
jphairman  Frank  R.  McNinch's 
|tement  that  continuation  of  his 
Wdepartmental  Committee's 
idies  of  international  broadcast- 
at  President  Roosevelt's  re- 


H  3: 


quest,  would  delay  a  report  until 
"some  time  this  fall"  makes  the 
proposed  legislation  definitely  a 
next-session  matter.  Both  the  Sen- 
ate and  House  committees  were 
awaiting  this  report. 

Senator  Chavez  (D-N.  M.)  de- 
clared he  would  introduce  substan- 
tially the  same  bill  next  session 
and  that  new  hearings,  if  neces- 
sary, would  be  held.  He  added  that 
he  was  not  pressing  for  passage 
now  because  of  the  adjournment 
rush,  but  that  he  would  act  when 
Congress  reconvenes. 

Bills  Are  Similar 

Both  Senate  and  House  hearings 
drew  almost  identical  testimony, 
with  representatives  of  private  in- 
dustry and  Government  depart- 
ments testifying  before  both  com- 
mittees. No  testimony  indicated 
that  private  licensees  were  not  ade- 
quately developing  the  "experi- 
mental" Latin  American  field,  al- 
though some  doubt  was  expressed 
by  layman  witnesses  that  these 
companies  could  continue  to  stand 
the  heavy  expense  of  international 
broadcasts,  with  no  commercial  re- 
turn. Private  representatives  dis- 
counted this  attitude,  said  their 
companies  stood  ready  to  spend 
whatever  amount  is  needed,  asked 
for  greater  opportunity  to  develop 
the  field. 

The  Chavez-McAdoo  and  Celler 
bills  are  much  alike.  Both  author- 
ize the  Secretary  of  Navy  to  con- 
struct, maintain  and  operate  a  Pan 
American  radio  station;  both  place 
policy  control  of  the  station  in  an 
advisory  council;  both  authorize 
appropriation  of  a  lump  sum  for 


ILLUSTRATING  the  extent  to 
which  listeners  will  go  in  compet- 
ing for  program  prizes  is  the  re- 
sponse to  a  new  riddle  contest  on 
WPG,  Atlantic  City,  which  offers 
18  to  20  conundrums  during  a  2%- 
hour  afternoon  series.,  with  $1  prize 
for  first  telephoned  solution. 

Listeners  participating  in  the 
series  have  developed  the  habit  of 
dialing  all  but  the  last  digit  of  the 
WPG  telephone  number,  thus  hold- 
ing the  ti^unk  line  until  they  have 
worked  out  the  solution.  The  tele- 
phone company  has  installed  spe- 
cial trunk  facilities  to  meet  this 
practice,  since  subscribers  on  cer- 
tain groups  of  numbers  otherwise 
would  be  without  service. 

Several  stations  have  had  the 
Atlantic  City  situation  brought  to 
their  attention  by  the  telephone 
company,  which  frequently  runs 
into  overloaded  trunks  as  a  result 
of  concerted  program  response. 

plant  construction  and  $100,000  an- 
nually for  operating  expenses — 
$3,000,000  and  $700,000  for  coi^- 
struction  costs,  respectively. 

The  Senate  measure  puts  pro- 
gram selection  in  the  hands  of  the 
Secretary  of  State;  the  House  bill, 
in  the  Commissioner  of  Education. 
The  advisory  council,  in  the  for- 
mer, would  include  the  Secretary 
of  State,  FCC  Chairman,  Secretary 
of  Commerce,  and  two  others  se- 
lected by  the  President;  in  the  lat- 
ter, the  Secretary  of  State,  direc- 
tor general  of  the  Pan  American 
Union,  FCC  chairman.  Commis- 
sioner of  Education,  and  such 
others  as  the  President  may  select, 
with  total  membership  not  exceed- 
ing nine  persons. 

The  Celler  measure  also  author- 
izes an  annual  appropriation  for 
the  Office  of  Education  for  pro- 
gram production,  in  addition  to 
$100,000    annually    for  operating 


INSIDE  THE  PUBLIC-  MIND 

who's  Advisory  Board  Pulls  No  Punches  in  Tel 
 Station  What  Listeners  Want  and  Expect- 


ing 


to.  I.  ±  ik; 
OAD 


TO  FIND  out  what  the  public 
wants  and  expects  from  radio, 
WHO,  Des  Moines,  has  organized 
an  Advisory  Board  of  Public  In- 
terest consisting  of  40  listeners 
chosen  fi'om  various  occupations  in 
17  Iowa  and  Missouri  communities. 
At  the  first  monthly  dinner-meet- 
ing held  in  May,  J.  0.  Maland, 
vice-president  and  manager  of 
WHO,  explained  the  purpose  of  the 
board,  asked  for  criticisms  of  radio 
programs — and  got  them  ! 

Almost  without  exception,  the 
board  members  were  quick  to  dis- 
cuss their  reactions  to  specific  pro- 
grams. The  meeting  was  extended 
two  hours  so  everyone  could  com- 
plete his  statement.  Significant  was 
the  fact  that  so  many  persons  not 
used  to  speaking  in  public  told 
exactly  what  they  thought  was 
good  or  bad  about  many  WHO 
programs.  Among  the  board  mem- 
bers are  a  linotype  operator,  a 
farm  wife,  two  doctors,  a  club  wo- 
man, a  small  town  banker,  stenog- 
rapher, garageman,  spinster,  rabbi, 
musician.  Catholic  bishop,  police- 
man, plumber's  wife,  two  farmers. 


school  teacher,  building  custodian, 
college  professor,  village  news- 
paper editor,  housewives. 

Col.  B.  J.  Palmer,  president  of 
Central  Broadcasting  Co.,  which 
owns  WHO,  told  the  group  the  his- 
tory of  radio  and  discussed  its  com- 
mercial phases.  He  explained  ra- 
dio advertising  and  asked  board 
members  to  keep  in  mind  radio's 
revenue  when  formulating  their 
opinions  or  reporting  the  reactions 
of  the  groups  they  represent. 
Harold  Fair,  WHO  program  direc- 
tor, outlined  program  production 
methods  and  explained  the  tech- 
nique of  broadcasting. 

In  his  speech,  Mr.  Maland  said 
that  WHO  is  making  a  sincere  ef- 
fort to  determine  listener  wants, 
and  to  meet  them.  He  asked  the 
group  to  listen  in  alertly  and  re- 
port their  criticisms  at  the  month- 
ly board  meeting.  Of  the  first  meet- 
ing, Mr.  Maland  said,  "I  think  our 
staff  learned  more  about  what  the 
public  was  interested  in  from  the 
new  board  than  from  any  other 
source  such  as  mail  analysis,  fan 
letters  or  comments  from  the  staff's 
acquaintances." 
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expenses.  The  Senate  bill  carries 
authority  for  $100,000  annually  to 
operate  the  station,  along  with 
"such  sums  as  may  be  necessary  to 
enable  the  Secretary  of  State  to 
provide  pi-ograms".  Testimony  has 
placed  Government  estimates  of 
annual  operating  cost  at  well  over 
these  figures. 

The  House  proposal  would  estab- 
lish the  station  near  Washington, 
D.  C. ;  the  Senate  bill,  at  San 
Diego,  Cal.  Two  other  pending 
measures,  one  for  a  station  in  St. 
Petersburg,  Fla.,  by  Rep.  Green 
(D-Fla.),  and  another  for  one  in 
Texas  or  the  Canal  Zone,  by  Rep. 
Maverick  (D-Tex.),  have  not  yet 
reached  the  hearing  stage. 

Privately-owned  commercial  com- 
panies could  use  the  facilities  of 
the  Government  station,  without 
profit,  under  both  proposals.  The 
Celler  bill  stipulates  their  pro- 
grams would  be  "suitably  con- 
trolled and  censored  by  the  Com- 
missioner of  Education",  that  they 
could  carry  no  advertising  and 
would  be  "exclusively  in  the  public 
interest". 

Just  Propaganda 

Representing  the  broadcasting 
industry,  NAB  President  Mark 
Ethridge  appeared  before  the 
House  Naval  Affairs  Committee 
May  16  and  the  Bone  subcommittee 
May  18,  told  them  bluntly  the  only 
purpose  of  a  Government  radio  sta- 
tion would  be  to  act  "as  an  active 
propaganda  agent". 

"Any  proposal  to  put  the  United 
States  Government  in  control  of 
media  for  the  dissemination  of 
news  or  information  is  utterly  at 
variance  with  democratic  princi- 
ples and  follows  the  pattern  of 
authoritarian  states  where  govern- 
ment control  and  operation  of  ra- 
dio, newspapers  and  other  instru- 
ments of  communicating  informa- 
tion already  is  an  accomplished 
fact,"  Mr.  Ethridge  declared.  "It 
suggests  the  Nazi  philosophy  which 
seeks  to  fuse  the  people  with  a 
common  thought,  with  common 
aims  and  ultimately  obtains  com- 
plete submission  to  the  thinking  of 
a  small  group. 

"It  would  seem  folly  to  risk  what 
has  been  achieved  by  borrowing 
the  technique  of  dictator  countries 
in  which  radio  is  the  instrument  of 
the  central  government,  designed 
to  serve  the  will  and  prejudices  of 
the  individual  ruler.  The  only  justi- 
fication urged  for  this  proposal 
which  might  appeal  to  reason  is 
the  contention  that  nations  broad- 
casting political  propaganda  to 
South  America  are  gaining  certain 
commercial  advantages  and  that 
the  infiltration  of  their  political 
philosophy  is  a  threat  to  the  demo- 
cratic ideals  of  the  Western  Hemi- 
sphere. If  this  were  true  and  there 
existed  no  method  of  offsetting  the 
evils  complained  of,  then  it  would 
be  the  duty  of  the  Federal  Govern- 
ment to  consider  what  should  be 
done  to  meet  such  a  situation. 

Private  and  Untrammelled 

"But  the  facts  do  not  support 
the  assumption  that  commercial 
preference  is  necessarily  accorded 
these  countries  which  overload  the 
airwaves  with  propaganda,  nor 
does  it  appear  that  the  political 
{Continued  from  page  50) 
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Awards  to  WBBM 
KOIN,  WORL  for 
Air  Mail  Efforts 

Plaques  Are  Presented  to 

Winners  by  Mr.  McNinch 

OUT  OF  199  entries  from  all 
classes  of  stations,  judges  in  the 
radio  contest  phase  of  National  Air 
Mail  Week  on  May  19  selected  as 
the  award  winners  stations 
WBBM,  Chicago;  KOIN,  Portland, 
Ore.,  and  WORL,  Boston.  Chair- 
man Frank  R.  McNinch  presented 
three  bronze  plaques  to  the  winners 
on  a  CBS  broadcast  May  26  and 
commended  them  for  having  given 
"the  most  enthusiastic  coopera- 
tion" in  publicizing  National  Air 
Mail  Week  during  the  period 
March  31  to  May  21. 

WBBM  won  the  award  in  the 
category  of  stations  above  5,000 
watts  for  its  initiative  in  sending 
a  blank  acetate  disc  around  the 
world  via  air  mail  and  having 
postal  and  aviation  officials  tran- 
scribe their  greetings  thereon  to 
Postmaster  General  Farley.  The 
disc  went  to  about  a  dozen  cities 
where  officials  were  cabled  instruc- 
tions how  to  record  their  brief  mes- 
sages at  local  radio  stations.  Copies 
were  later  made  as  souvenirs  and 
presented  to  the  Postoffice  Depart- 
ment. 

KOIN's  Campaign 

KOIN  won  the  award  among  sta- 
tions of  1,000  to  5,000  watts  for  its 
all-around  activity  in  connection 
with  Air  Mail  Week,  which  included 
a  second  prize  trophy  award  in  the 
air  mail  essay  contest  conducted  by 
the  Postoffice  Department  (first 
prizes  in  each  State  being  officially 
presented)  ;  a  high  school  editors 
news  story  contest;  a  free  plane 
trip  to  Seattle  for  winner  of  the 
State  contest;  speeches  to  clubs  by 
its  own  staff  man  assigned  to  the 
task;  sponsor  participation  in  air 
mail  promotion;  special  dramatic 
sketches  built  around  the  air  mail; 
an  open  air  show  and  model  air- 
plane display,  and  providing  copies 
of  proposed  interviews  with  local 
postal  officials  to  all  radio  stations 
in  Oregon. 

WORL  won  in  the  class  of  stations 
under  1,000  watts  for  the  thorough- 
ness, comprehensiveness  and  origi- 
nality of  its  broadcasts,  which  in- 
clude'd  talks  by  postmasters  in 
practically  all  communities  in  the 
surrounding  territory;  original 
sketches  written  and  presented  by 
staff;  distribution  of  special  air 
mail  posters  to  merchants;  talks 
before  civic,  scholastic  and  wom- 
en's clubs;  dispatching  of  air  mail 
letters  from  each  sponsored  pro- 
grams; designing  and  distributing 
its  own  special  stamp  promoting 
air  mail. 

Honorable  mention  in  the  lower 
power  classification  was  given 
WHBF,  Rock  Island,  HI.,  for  con- 
ducting an  elaborate  open  air 
pageant  depicting  the  progress  of 
communications  and  transporta- 
tion, and  KFVS,  Cape  Girardeau, 
Mo.,  for  conducting  a  model  air- 
plane contest  among  local  youths. 

Originality  of  ideas  and  excel- 
lence of  presentation  rather  than 
bulk  of  broadcasts  carried  weighed 
chiefly  with  the  judges,  trade  pa- 
per editors,  in  making  the  awards. 
By  far  the  greatest  number  of  en- 
tries came  from  local  stations,  rela- 
tively few  being  submitted  by  high 
power  stations  and  only  a  few 
dozen  from  the   regionals.  Some 


Temporary  Licenses  Issued  by  the  FCC 
In  Complaints^  But  Secrecy  Prevails 


DESPITE  official  assertions  that 
procedure  on  "informal  complaints" 
against  stations  has  been  modified 
to  eliminate  the  temporary  license 
extension  until  complaints  are 
thoroughly  investigated,  recent  ac- 
tions of  the  FCC  indicate  that  it 
is  pursuing  an  even  more  drastic 
policy  from  the  standpoint  of  sta- 
tion operation. 

At  its  meeting  May  18,  tempo- 
rary licenses  were  meted  out  to  a 
dozen  stations  largely  on  grounds 
of  alleged  violation  of  FCC  regu- 
lations or  of  the  law,  pending  fur- 
ther investigation.  In  several  in- 
stances, however,  temporary  licen- 
ses previously  issued  on  program 
complaints  were  extended  pending 
the  investigations. 

Tending  further  to  show  a  "star 
chamber"  attitude  on  the  part  of 
the  Commission  in  connection  with 
these  complaints,  which  have 
brought  a  deluge  of  criticism  from 
within  the  industry,  is  a  new  form 
letter  being  used  by  the  Secretary, 
presumably  upon  direction  of  the 
Commission,  in  connection  with  in- 
quiries about  complaints. 

In  the  Dark 

This  letter  in  effect  states  that 
hereafter  it  will  not  be  the  prac- 
tice of  the  Commission  to  supply 
any  person  with  copies  of  com- 
plaints against  stations.  It  was 
added  that,  in  following  up  each 
complaint  which  on  its  face  ap- 
pears meritorious,  the  Commission 
will  request  the  station  involved  to 
supply  certain  information  related 
to  the  complaint. 

The  feeling  in  the  industry  gen- 
erally is  that  regular  licenses 
should  be  issued  until  the  FCC  de- 
cides there  is  sufficient  foundation 
for  the  complaint.  When  that  ac- 
curs,  it  is  felt  the  station  should 
be  set  down  for  hearing  with  the 
charges  fully  revealed,  rather  than 
placed  under  the  stigma  of  a  tem- 
porary license  without  being  con- 
versant with  the  details  and  thus 
being  unable  to  answer  charges, 
whatever  their  origin. 


It  also  developed  during  the  past 
week  that  the  FCC  is  now  ask- 
ing stations  for  verbatim  copies 
of  continuity  in  cases  of  com- 
plaints. This  procedure  also  has 
caused  mounting  concern,  since 
there  is  nothing  in  the  law  or  in 
the  regulations  requiring  stations 
to  keep  transcripts.  Although  any 
intention  of  censorship  is  dis- 
claimed, this  extension  of  its  com- 
plaint procedure  inevitably  re- 
sults in  further  "intimidation",  ac- 
cording to  station  executives,  who 
feel  they  now  may  be  required  to 
keep  all  continuity  of  all  words  ut- 
tered over  their  facilities.  The  tre- 
mendous amount  of  detail  involved 
in  such  a  requirement,  totally  aside 
from  the  censorship  implications, 
would  be  burdensome,  it  is  held. 

Although  a  committee  of  three 
members  of  the  FCC  is  devising 
new  procedure  for  informal  com- 
plaints, only  one  meeting  has  been 
held  since  its  creation  several 
months  ago.  It  is  said  to  be  await- 
ing a  report  from  the  law  depart- 
ment. 

Temporary  license  extensions  for 
three-month  periods  issued  by  the 
FCC  May  18  included: 

For  purported  violation  of  engi- 
neering rules:  WJBW,  New  Or- 
leans; WBHP,  Huntsville,  Ala.; 
KIUN,  Pecos,  Tex.;  WJRD,  Tusca- 
loosa, Ala. 

For  alleged  transfer  of  licenses 
without  approval:  WCLO,  Janes- 
ville,  Wis.;  KOVC,  Valley  City,  N. 
D.;  WAYX,  Waycross,  Ga.; 
WBRY,  Waterbury,  Conn. ;  KMLB, 
Monroe,  La.  (also  complaint  alleg- 
ing lottery,  technical  violations 
and  frequency  deviation  made  by 
F.  P.  Cerniglia,  former  applicant 
for  a  station  there)  ;  KFOX,  Long 
Beach,  Cal.,  for  pending  investiga- 
tion alleging  solicitation  of  funds, 
astrological  broadcasts,  etc. 

At  the  same  meeting,  temporary 
licenses  previously  issued  to  sev- 
eral other  stations  were  made  reg- 
ular, including  WIBU,  Poynette, 
Wis.;  WOL,  Washington;  WJBK, 
Detroit. 


Bay  State  Defeat 
Radio  Libel  Bil 

Broadcasters  Win  Campaign 
Prevent  Passage  of  Measure 

MASSACHUSETTS  broadcasts 
won  a  major  victory  in  the  Mass 
chusetts  Senate  May  23  by  defe! 
ing  a  bill  which  would  have  plac 
the  spoken  word  in  the  same  cal 
gory  of  the  statute  laws  as  t 
written  word  with  respect  to  lil 
and  slander. 

Under  the  terms  of  the  b 
broadcasting  stations  would  ha 
been  compelled  to  keep  transcr 
tions  of  all  political  speeches.  T 
bill  also  provided  that  no  rai 
station  should  broadcast  any  sta 
ment  in  the  nature  of  a  comm( 
on,  or  discussion  of  public  affa 
or  public  offices,  or  political  sta 
ment,  without  either  obtaining 
manuscript  of  such  statement 
advance  or  having  the  statemi 
transcribed  by  mechanical  or  otl 
means.  Violation  of  its  provisii 
would  have  been  punished  by  a  f 
or  not  more  than  $1,000  or  by  i 
prisonment  of  30  days  or  both. 

The  drastic  bill  was  fought 
the  broadcasters  in  the  Commit 
on  Judiciary,  where  it  was 
ported  our  favorably,  in  the  Hoi 
where  it  was  advanced  rapidly 
engrossment,  and  then  finally 
the  Senate  where  the  victory  ^ 
won. 

The  bill  was  defeated  in  the  S 
ate  on  a  roll  call  vote  of  21  to 
but  reconsideration  was  asked 
and  prevailed.  The  vote  then  ca 
on  the  main  question  to  "refer 
bill  to  the  next  annual  sessic 
The  roll  call  vote  to  defeat  the 
was  20  to  16. 


criticism  of  the  contest  arose  after 
it  was  first  announced  by  Paul  R. 
Younts,  postmaster  of  Charlotte, 
N.  C.,  and  chairman  of  National 
Air  Mail  Week,  because  of  the  fact 
that  the  awards  were  being  made 
in  the  name  of  Mr.  McNinch  and 
because  it  was  at  first  believed  the 
FCC  chairman  would  scrutinize 
the  entries,  which  it  was  later 
agreed  he  would  not  do.  There  was 
also  objection  to  the  implication  of 
duress  on  the  part  of  a  government 
department  in  sending  out  its  own 
transcriptions  directly  to  stations 
instead  of  asking  local  postmasters 
to  secure  the  cooperation  of  local 
stations,  particularly  in  view  of 
the  enormous  number  of  similar  re- 
quests for  free  time  received  daily 
from  other  government  agencies. 

Aspertone  Placing 

BLACKSTONE  PRODUCTS  Co., 
New  York  (Aspertone),  which  re- 
cently appointed  Peck  Adv.  Agen- 
cy to  handle  its  account,  about 
June  1  will  start  two  quarter-hours 
weekly  on  WLW,  Cincinnati,  fea- 
turing Peter  Grimm,  commentator. 
This  is  in  addition  to  the  schedule 
of  three  local  programs  weekly  on 
WBT,  Charlotte.  Additional  plans 
are  now  being  made. 


Gulfspray  Disc  List 

GULF  OIL  Corp.,  Pittsburgh 
(Gulfspray  insecticide) ,  started  its 
twice  -  a  -  week  transcription  pro- 
gram, Happy  Meetin'  Time,  May 
16  on  28  stations  [Broadcasting, 
April  15].  Harry  Von  Zell,  Frank 
Luther,  Zora  Layman,  and  the 
Gulfspray  -  0  -  Liers  orchestra  are 
featured.  Placed  by  Young  &  Rubi- 
cam,  the  discs  are  heard  on  these 
stations:  WGBI  WPG  WRVA 
WHP  WBT  WPTF  WIS  WGST 
WJAX  WFLA  WBRC  WJDX 
WWL  KWKH  KLRA  WMC  WSM 
WNOX  KTRH  WOAI  WFAA- 
WBAP  KRBC  KRGV  WHAS 
WSPD  WJAS  WFEA  WDEV. 


Krim-KO  on  Coast 

GOLDEN  STATE  Co.  Ltd.,  San 
Francisco  (dairy  products),  is  us- 
ing radio  exclusively  in  a  cam- 
paign to  advertise  Krim-KO,  a 
chocolate  drink.  One-minute  an- 
nouncements five  times  weekly  are 
used  over  eight  California  stations 
(KPO  KHJ  KQW  KGDM  KFBK 
KMJ  KFOX  KTMS).  Radio  cam- 
paign will  continue  for  the  sum- 
mer. The  account  was  placed 
through  N.  W.  Ayer  &  Son,  San 
Francisco. 


Bayuk  Net,  Discs 

BAYUK  CIGARS,  Philadelp 
will  sponsor  a  thrice  weekly  qi 
ter-hour  sports  commentary  se 
on  MBS  this  summer,  featui 
Sam  Baiter,  West  Coast  comn 
tator.  Program,  titled  Inside 
Sports,  consists  of  four  sectic 
Coming  Events,  Irony,  Once  i 
Lifetime  and  Today's  Sports.  E 
program  will  be  broadcast  tl 
times  on  the  network:  7:30-8  p 
on  WOR  WLW  WCAE  WK, 
WABY  WBAX  WHK  WR| 
WNBF;  7:45-8  p.  m.  on  WS 
WEAN  WICC  WTHT;  11:15-1] 
p.  m.  on  KHJ  KFRC  KGB  KP 
Four  more  stations:  WGN  K 
WNAC  WTAG,  will  record 
programs  off  the  lines  and  br( 
cast  them  at  later  times.  Serie 
placed  through  McKee,  Albrigl 
Ivey,  Philadelphia. 


Bus  Line  Spots 

CHICAGO  &  Northwestern  Sta 
Chicago  (bus  lines),  has  sta 
daily  five-minute  shows  featu 
interviews  with  travelers  di 
from  bus  depots  on  WCLO,  Ja 
ville.  Wis.,  and  KDAL,  Dul 
Minn.  Other  stations  are  being 
sidered  according  to  Hugo 
Vogel,  radio  director  of  Beaun 
&  Hohman  Inc.,  Chicago  ag< 
handling:  the  account.  Pacific  G 
hound  Lines,  San  Francisco,  is 
rently  using  a  quarter-hour  w 
ly  show,  Romance  of  the  H 
ways,  featuring  Commodore  E 
on  19  Don  Lee  stations.  Beaur 
&  Hohman  Inc.,  San  Francisd 
agency. 
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/WJ,  America's  pioneer  radio  station,  established  August  20, 1920, 
ordially  welcomes  Advertising  Federation  of  America  delegates 
^1  and  extends  an  invitation  to  visit  its  modern  studios,  inspect 
the  complete  broadcasting  facilities  and  witness  interesting 
presentations  from  its  uniquely  appointed  auditorium  studio. 


UllUJ 


.  Hollingbery  Company 

:  Chicago  :  Detroit  :  Kansas  City 
San  Froncisco  :  Jacksonville 


iROADCASTING  •  Broadcast  Advertising 


June  1,  1938  •  Page  21 


MABEL  POTTER  HANFORD,  Batten,  Barton,  Durstine  &  Osborn,  is 
said  to  have  bought  more  business  publication  space  than  any  other 
person.  She  has  made  a  long,  patient,  analytical  study  of  business 
papers,  their  results,  their  value.  She  knows  what  they  will  accomplish 
when  effectively  used.  She  knows  why  they  should  be  used,  and  when. 
In  her  new  book*,  just  released,  she  summarizes  the  advertising  value 
of  business  publications  in  seven  points  of  particular  importance: 


// 


i 

1  <»  Business-publication  advertising  presents  the  story  before  the  salesman  calls, 
enabling  the  buyer  to  be  sufficiently  familiar  with  the  product  or  the  service  to  be 
able  to  listen  and  ask  questions  intelligently. 


Business-publication  advertising  can  repeat  the  same  story  over  and  over, 
without  offense,  with  new  sales  arguments,  new  angles  of  adaptation.  It  continues 
the  selling  long  after  the  salesman  has  gone — with,  or  without,  the  order. 


3 


<»  Business-publication  advertising  does  away  with  blind  buying.  It  sells  the  com- 
pany name,  establishes  prestige,  opens  the  door  to  the  company's  representatives. 


*  Advertising  and  Selling  Through  Business  Publications,  Harper  &  Brothers,  New  York.  $2.50. 


4 


Business-publication  advertising  tells  the  story  to  many  executives.  Especially 
does  it  tell  it  to  those  who  may  be  most  influential  in  the  final  purchase,  but  whom 
the  salesman  may  never  see,  no  matter  how  important  they  may  be  when  selection 
is  made,  order  placed. 


<»  Business-publication  advertising  confirms  the  buyer's  own  opinion  of  his  wis- 
dom in  the  purchase,  helps  to  keep  him  sold,  and  directly  influences  him  in  the 
selection  of  that  company  for  other  materials,  equipment  and  accessories  when  they 
are  required. 


^  Business-publication  advertising  serves  as  an  encouraging  background  to  the 
salesman's  own  effort,  selling  him  on  the  company,  convincing  him  that,  as  far  as  it 
is  able,  the  company  is  opening  the  door  of  the  buyer  to  his  call,  providing  him 
with  an  interested  listener  to  the  personalized  sales  story. 


7 


And,  of  greatest  importance  —  business-publication  advertising  carries  the 
sales  story  direct  to  the  prospect  in  the  publication  which  he  consults  and  reads  for 
the  successful  operation  of  his  own  business'^.  It  fits  the  key  to  the  door. 


t  In  the  broadcast  advertising  industry,  this  means  Broadcasting.  Its  7200  circulation  includes  nearly 
every  national  and  regional  advertiser  and  prospective  advertiser,  nearly  every  advertising  agency 
in  the  U.  S.  and  Canada.  They're  radio-minded  when  they  read  Broadcasting. 


BROA^ISTING 

National  Press  M^VfO^QCSiSt  Washington 

^Advertising- 
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THE  250,000  WOMEN  OF  WKRC 

Kitchen  Program  Has  Direct  Tieup  With  More  Than 
 3,000  Local  Clubs  and  Social  Groups  


Canadian  Inquiry 
Lauds  CBC  Worii 

Lower  Listener  Fees,  Higher 

Station  Levies  Are  Advised 

By  JAMES  MONTAGNES 

REPORT  of  the  Canadian  com- 
mittee of  Parliament,  which  has 
just  concluded  an  investigation  of 
radio,  upheld  the  technical  and 
financial  policies  of  the  Canadian 
Broadcasting  Corp.  under  General 
Manager  Gladstone  Murray  and 
concluded  that  its  policies  "are 
well  designed  to  carry  out  its  pur- 
poses and  executed  in  a  business- 
like manner." 

"With  the  resources  at  its  dis- 
posal the  CBC  can  give  Canada 
satisfactory  broadcasting  service, 
while  at  the  same  time  enabling 
Canada  to  create  programs  worthy 
of  exchange,"  said  the  report. 

The  committee  recommended 
higher  license  fees  for  broadcast- 
ers operating  stations  of  more 
than  100  watts,  stating  that  "the 
present  scale  of  license  fees  of 
$50  per  year  for  privately-owned 
stations  of  100  watts  or  under  is 
adequate,  but  license  fees  should 
be  increased  on  high  powered  sta- 
tions servicing  densely  populated 
areas."  The  CBC  policy  of  build- 
ing more  50,000-watt  stations  for 
better  national  coverage  was  corn- 
mended  by  the  committee  and  it 
recommended  that  the  Government 
grant  sufficient  capital  for  exten- 
sion of  the  high  powered  service. 

The  establishment  of  a  short- 
wave station  was  also  I'ecommend- 
ed  and  the  report  concluded  the 
license  fee  of  $2.50  per  year  per 
set  should  be  reduced.  This  in- 
creased fee,  which  went  into  effect 
April  1,  has  created  a  storm  of 
public  protest.  The  report  to  Par- 
liament was  signed  by  all  commit- 
tee members  save  one  who  declared 
that  private  broadcasters  should 
be  permitted  to  appear  before  the 
group  which  heard  only  CBC  offi- 
cials. 

Canadian  Censorship 

Freedom  of  speech  was  much  de- 
bated in  Parliament  recently  when 
Premier  King  declared  that  CBC 
news  commentators  should  not  be 
allowed  to  attack  the  foreign  poli- 
cies of  Great  Britain  and  foreign 
countries.  This  was  interpreted  as 
an  attempt  to  muzzle  radio  and 
implied  that  CBC  governors  might 
have  to  resign  because  they  had 
agreed  to  serve  on  the  CBC  board 
on  condition  that  Parliament 
would  not  interfere  in  CBC  ac- 
tivities. Canadian  newspapers 
were  quick  to  support  the  view 
that  radio  commentators  should 
broadcast  the  news  uncensored. 
The  debate  brought  out  that  H.  H. 
Stevens,  former  Minister  of  Trade 
and  Commerce,  believed  Govern- 
ment ownership  of  radio  should  be 
replaced  by  private  ownership,  the 
Government  being  limited  to  su- 
pervision of  the  technical  phases. 

Various  civic  organizations  are 
urging  the  abolition  of  the  CBC, 
freedom  of  the  air,  and  the  for- 
mation of  listener  leagues  to  force 
a  reduction  of  license  fees  and  the 
reestablishment  of  private  owner- 
ship of  broadcasting. 

The  CBC  is  presently  involved  in 
a  suit  for  $250,000  brought  by 
Gooderham  &  Wor  .s,  Toronto  dis- 
tillers and  owners  of  the  5,000- 
watt  station  operated  under  lease 
by  the  CBC  prior  to  the  opening  of 
the  50,000-watt  CBL.  The  CBC,  ac- 


WITH  a  potential  daily  audience 
of  250,000  women  members.  Econ- 
omy Kitchen  of  WKRC,  Cincinnati, 
is  well  into  its  ninth  year  of  suc- 
cessful merchandising.  Direct  par- 
ticipants in  the  program  include 
3,000  local  and  nearby  clubs  and 
social  organizations  with  individual 
memberships  of  more  than  100 
women.  These  clubs  are  units  of 
the  Cincinnati  Domestic  Arts  Guild 
of  which  Miss  Virginia  List,  dieti- 
cian and  director  of  Economy 
Kitchen,  is  president. 

Advertisers  who  participate  in 
Economy  Kitchen  on  WKRC  each 
weekday  at  10:15  a.  m.  display 
their  merchandise  and  serve  their 
foods  at  Guild  headquarters  where 
daily  luncheons  are  given  members 
of  local  clubs.  The  Guild  furnishes 
the  luncheon  tickets  and  hostesses 
guide  the  groups  through  various 
exhibits  and  the  model  kitchen. 
The  clubs  profit  from  the  ticket 
sale  to  their  own  members  who  are 
given  a  free  lunch  by  the  sponsors. 

Everybody  Profits 

Following  the  luncheons  Miss 
List  lectures  on  foods  and  recipes. 
She  distributes  cards  listing  the 
participating  advertisers  with  the 
request  that  items  the  women  in- 
tend to  buy  on  their  next  grocer 
order  be  checked.  Moreover,  the 
club  members  give  their  names,  ad- 
dresses and  locations  of  their  local 
grocery  stores.  More  than  100  cards 
are  obtained  daily  and  the  Guild's 
field  workers  take  them  to  the 
stores  on  condition  that  the  grocer 
will  obtain  articles  not  in  stock. 

Miss  List  keeps  a  card  file  of 
250,000  women  who  have  been  en- 
tertained at  the  luncheons  since 
1929.  A  majority  of  these  women 
comes  from  the  middle  and  higher 
purchasing  classes.  These  data  are 
made  available  to  any  participat- 


MBS  Hearing  Ordered 

A  HEARING  on  continued  relay 
of  programs  of  Mutual  Broadcast- 
ing System  to  Canadian  stations 
and  to  CKLW,  Windsor,  as  the  De- 
troit outlet  of  the  network,  was 
ordered  May  25  by  the  FCC.  It  ex- 
tended to  MBS  authority  to  relay 
such  programs  for  three  months 
from  June  1  pending  the  hearing. 
WJBK,  Detroit,  had  protested 
against  the  extension,  alleging  un- 
fair competition  among  other 
things. 


MARY  PICKFORD  Cosmetics,  New 
York,  wliieh  recently  appointed  Camp- 
bell-Ewald  Co.  of  New  York  to  direct 
advertising,  will  eventually  use  net- 
work radio,  according  to  a  spokesman 
for  the  agency.  Since  the  products  are 
not  yet  on  the  market,  there  will  be 
no  advertising  until  next  fall. 


cording  to  report,  attempted  to  re- 
turn the  property  to  its  owners  on 
May  15,  but  it  was  not  accepted. 
The  equipment  had  been  leased  for 
the  last  five  years  for  $12,000  with 
a  contract  clause  that  all  equip- 
ment be  kept  modern.  The  CBC 
also  has  before  it  the  disposal  of 
CRCW,  former  1,000-watt  station 
at  Windsor  which  is  no  longer  in 
use. 


STOMACHS  and  sponsors  are  hap- 
py in  Cincinnati  when  Miss  Vir- 
ginia List,  dietician  and  director 
of  Domestic  Arts  Guild,  broadcasts 
recipes  and  household  hints  during 
Economy  Kitchen,  a  daily  partici- 
pating program  on  WKRC,  Cin- 
cinnati. A  potential  listening  au- 
dience of  250,000  women  drawn 
from  3,000  women's  clubs  hangs  on 
Miss  List's  every  word. 


ing  sponsor  approved  by  Miss  List. 
In  addition,  she  mails  cards  to  this 
list  and  to  all  local  grocers,  advis- 
ing them  of  the  time  of  her  morn- 
ing broadcast  on  WKRC  and  invit- 
ing their  friends  and  customers  to 
listen. 

WKRC  has  exclusive  radio  rights 
to  broadcast  direct  from  the  Do- 
mestic Arts  Guild.  Miss  List's  pres- 
entation of  Economy  Kitchen  fol- 
lows the  informal  style  of  a  friend- 
ly counsellor  rather  than  the  tech- 
nical language  of  the  dietician.  The 
boast  of  the  Guild  and  WKRC  is, 
"The  Guild  puts  it  on  the  shelves 
— the  Economy  Kitchen  moves  it 
off  the  shelves  into  the  homes  of 
hungry  people." 


Higher  Canadian  Fee 

A  BILL  now  before  the  Senate  of 
the  Canadian  Parliament  may  in- 
crease fees  of  broadcasters  to  the 
Canadian  Performing  Rights  So- 
ciety, the  bill  making  it  unneces- 
sary for  small  users  of  copyright 
music  such  as  restaurants,  lunch 
wagons,  etc.,  to  pay  the  CPRS  the 
amount  to  be  claimed  by  the  CPRS 
from  increased  fees  to  broadcast- 
ing stations.  The  bill  has  gone 
through  the  House  of  Commons,  is 
now  being  revised  by  the  Senate 
and  will  then  go  back  to  the 
House  of  Commons.  The  Canadian 
Association  of  Broadcasters  has 
raised  objections.  If  the  bill  passes, 
the  Copyright  Appeal  Tribunal  ap- 
pointed by  Parliament  will  set  new 
rates. 


La  Choy  Tests  Radio 

LA  CHOY  Food  Products  Inc.,  Los 
Angeles  (canned  prepared  Chinese 
foods),  has  appointed  Glasser  Adv. 
Agency,  that  city,  to  direct  its  ad- 
vertising, and  on  June  6  will  start 
a  13-week  test  campaign  on  KNX, 
Hollywood,  using  daily  participa- 
tion in  the  combined  Sunrise  Sa- 
lute and  Housewives  Protective 
League  programs.  This  is  the  spon- 
sor's first  use  of  radio. 


I 

Moser  Offers  House  Bill 
To  Halt  Copyright  Racket. 

FIGHTING  what  he  term 
"ASCAP's  copyright  racket",  Rep 
Moser  (D-Pa.)  has  introduced  ; 
bill  in  the  House  to  "regularize 
royalty  payments  to  copyright  own 
ers,  with  the  FCC  as  mediator.  Th 
measure,  now  before  the  Patent 
Commitee  will  not  be  acted  on  thi 
session,  Mr.  Moser  said. 

The  bill  provides  that  any  pei' 
son  unable  to  secure  permission  t 
use  copyrighted  material  from  tb, 
copyright  owner  may  file  an  appl ' 
cation  with  the  FCC  for  a  perm 
to  use  the  material  at  "equitab: 
rates"  determined  by  the  Commi 
sion.  The  FCC  would  grant  a  pe 
mit  only  when  use  of  the  materL ' 
is  "in  the  public  interest".  Sui 
use  would  not  be  considered  a  vi 
lation  of  the  copyright  laws. 

Mr.  Moser  attacked  the  practi.j 
of  ASCAP  in  "making  deals  ou, 
side  the  law"  for  the  use  of  tl| 
copyrighted    material    it  contrcl 
and  said  it  was  time  to  make  sort 
arrangement    for  "regularizin/ 
the  charges  that  could  be  levied  i 
the  holders.  The  FCC  was  chos 
as  mediator,  he  said,  because  mu 
of  the  copyrighted  material  lies 
the  radio  field.  ,1 


Independents  OrganiJ 
Group  Rivaling  ASCy^ ' 

A  RIVAL  to  the  American  S 
ety  of  Composers,  Authors  &  P 
lishers  has  been  announced  by  L: 
iel  M.  Hunsacker,  Los  Angeles 
torney,  with  incorporation  of 
Independent  Publishers,  Authorsi 
Composers  Association,  tempor; 
headquartered    at     7750  Suri 
Blvd.,  Hollywood.  Purpose  of 
non-profit  organization  is  to  fos' 
encourage  and  create  a  public 
terest  and  bring  about   a  bel 
and  more  general  understanding 
the  values  of  writings  of  all  kit 
including  musical  compositions,  '< 
cording  to  articles  of  incorpc 
tions  filed  at  Sacramento,  Cal. . 

Officers  of  the  organization  fl 
Clare  that  ASCAP  has  deM 
membership  to  persons  wishing™ 
enter  this  field  and  also  chail^ 
that  it  holds  a  monopoly.  IP.^m 
is  intended  to  provide  an  outlet"W 
prospective  entrants  into  the  f  I 
it  was  stated.  Besides  Hunsacl 
incorporators  include  J.  B.  Cox  I 
B.  DuBain,  J.  J.  Cox,  and  R I 
Lawes.  II 


Copyright  Act  UpheL 

CONSTITUTIONALITY  of  j 
Federal  Copyright  Act,  atta 
in  demurrers  of  NBC,  J.  WjJ 
Thompson  Co.,  Standard  Br/ 
Inc.,  RCA,  Mae  West,  Don  Am 
and  others,  in  the  plagiarism 
of  Joan  Storm,  Hollywood  wr 
over  material  used  during  an  ] 
Chase  &  Sanborn  Hour  Dec.' 
has  been  upheld  by  Federal  J  I 
Harry  Hollzer  of  Los  Angeles  I 
held  the  copyright  act  valid  I 
declared  filing  of  story  matj 
with  the  copyright  bureau  co| 
tuted  publication  and  that  defl 
ants  must  file  answers  to  the  I 
Miss  Storm  alleges  that  mati 
used  in  the  Adam  &  Eve  1 
which  featured  Mae  West  and  I 
Ameche  on  the  Chase  &  Sar.t 
Hour,  had  been  lifted  from] 
play.  Love  &  Applesauce.  She  I 
$10,000  damages,  plus  all  p  I 
from  the  broadcast.  I 
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^  WiKM^en,  PLANS  OCTO^^ 


•5 

99 


K^NS,  STfiTE  AT  NORM  AM  NOV.  S 
MISSOURI  AT  NORM/^N  NOV.  12 
/OWA  STATE  /\T  AMES  NOV,  19 
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^  That's  the  way  of  leaders  ...  in  radio  as  well 
as  in  sports.  Take  WKY.  In  recognition  of  its 
top  ranking  among  the  sports  followers  of  Okla- 
homa, the  state  university,  in  late  May,  signed 
an  exclusive  contract  with  Oklahoma's  No.  1 
station  for  the  broadcast  of  all  football  games 
for  the  1938  season  .  .  .  the  second  successive 
year  that  WKY  has  been  selected  to  carry  these 
popular  southwestern  broadcasts. 

The  reason:  No  other  Oklahoma  station 
serves  as  m.any  radio  homes  .  .  .  no  other  Okla- 
homa station  commands  such  listener  loyalty. 
And  of  prime  interest  to  advertisers:  No  other 
Oklahoma  station  influences  as  great  a  buying 
power  as  WKY. 


Affiliated  with  The  Oklahoma  Publishing  Co.  —  Representative  —  The  Kalz  Agency,  Inc. 


NBC  —  900  Kc. 


Department  Store 
Extends  Customer 
Area  by  Programs 

Broadcasts  Bring  Customers 
From  Over  300  Counties 

By  H.  KENNETH  TAYLOR 

Vice-President,  John  Taylor  Dry  Goods  Co. 
Kansas  City 

SIXTH  anniversary  of  Joanne  Tay- 
lor, a  five-weekly  morning  program 
on  KMBC,  Kansas  City,  under 
sponsorship  of  John  Taylor  Dry 
Goods  Co.,  was  celebrated  in  May. 
New  customers  for  this  store  in 
314  counties  of  Kansas  and  Mis- 
souri traceable  to  radio  advertis- 
ing indicate  the  progress  of  the 
program  when  compared  with  the 
customers  in  182  counties  in  1936. 

The  production  technique  of  the 
series  is  very  simple.  Joanne  Tay- 
lor is  a  personal  service  shopper, 
and  with  her  office  atmosphere  as 
a  background  and  herself  as  the 
personal  shopper,  she  constructs  a 
dramatic  scene  to  present  her  mer- 
chandising story.  Comedy  relief  is 
furnished  by  a  pretty  young  girl 
secretary  who  wisecracks  with  an 
unruly  office  boy. 

One  method  of  keeping  abreast 
of  what  customers  like  has  consist- 
ed of  a  careful  analysis  of  all  lis- 
tener mail.  Many  letters  concern 
domestic  problems,  not  a  few  criti- 
cise styles  that  fit  only  "the  per- 
fect figure."  It  seemed  logical  to 
assume  that  if  so  many  women 
were  asking  what  good  it  did  them 
to  buy  smart  clothes  when  they 
were  not  physically  attractive, 
many  listeners  who  had  not  writ- 
ten in  were  thinking  the  same 
thing. 

Charm  and  Style 

Accordingly,  Miss  Taylor  began 
a  series  of  charm-style  broadcasts 
on  Saturday  mornings,  in  which 
she  assumes  the  role  of  a  personal 
advisor  in  matters  of  personality, 
health,  diet,  hair  styles  and  make- 
up. Mail  response  to  this  feature 
has  been  large.  Suggestions  for 
colors,  correct  lines  and  styles  to 
emphasize  physical  charm  are  en- 
thusiastically received.  In  these  dis- 
cussions Miss  Taylor  stresses  home 
treatment,  thereby  avoiding  the 
feeling  that  listeners  have  to  spend 
any  considerable  sums  to  make 
themselves  more  attractive. 

Five  of  Kansas  City's  leading 
physicians  check  Miss  Taylor's 
scripts  on  diet  and  exercise  and 
they  have  commended  her  on  the 
material  broadcast.  This  tactic  has 
given  authority  to  the  health  and 
diet  programs  and  at  the  same 
time  has  created  goodwill  among 
the  local  physicians. 

In  conjunction  with  the  program 
series,  Miss  Taylor  has  added  num- 
erous services  to  listeners.  For 
example  there  is  a  file  of  "tired 
business  men,"  containing  the  an- 
niversaries of  their  marriages  and 
birthday  dates  of  their  families. 
By  phoning  the  store,  gifts  of  mer- 
chandise are  sent  on  these  days  or 
flowers  are  sent  by  the  store  in  co- 
operation with  local  florists. 

Style  shows  are  given  in  the 
store  auditorium  and  many  listen- 
ers attend.  Yet  another  service  in- 
cludes education  projects,  goveim- 
ment  classes,  and  small  study 
groups.  During  the  study  courses, 
trips  are  made  to  various  depart- 
ments of  the  store  Vvhere  short 
talks  on  merchandise  are  given. 
Women  shoppers  have  been  educat- 


PRIMARY  election  time  in  Pennsylvania  May  17  found  WFIL,  Phila- 
delphia, carrying  6%  hours  of  election  returns  sponsored  by  Pep  Boys  Auto 
Stores  Inc.  In  B  studio,  set  up  as  a  city  room,  returns  were  tabulated  and 
remotes  to  the  Philadelphia  Record,  INS  bureau,  men  on  street,  Repub- 
lican and  Democratic  headquarters  keyed.  Some  52  reporters,  taljulators, 
editors,  board  boys  comprised  the  staff,  with  President  Samuel  R.  Rosen- 
baum  taking  his  turns  at  the  mike  until  signoff  at  3:4.5  a.  m.  In  this 
photo  Mr.  Rosenbaum  views  the  board  while  Don  Withycomb,  general 
manager,  stands  over  the  announcer  reading  the  results. 

Half  of  Net  Sponsors  Give  Premiums; 
Local  Tieups  Spreading^  Says  Schmid 


THE  connection  between  litho- 
graphers and  broadcasters,  already 
close  because  of  the  i  m  m  e  n  s  e 
amount  of  display  material  used  by 
advertisers  to  promote  their  radio 
programs  and  tie  them  to  merchan- 
dise at  point  of  sale,  will  become 
even  closer  with  the  advent  of  tele- 
vision, Robert  A.  Schmid,  sales  pro- 
motion manager  of  Mutual,  told 
the  Young  Lithographers  Associa- 
tion at  a  meeting  at  the  Advertis- 
ing Club  of  New  York  on  May  12. 

Offering  numerous  displays  of 
streamers,  counter  cards,  booklets, 
store  displays,  premiums  and  other 
lithographed  material  to  disprove 
the  allegation  that  radio  has  tend- 
ed to  displace  or  smother  the  use  of 
printed  advertising,  Mr.  Schmid 
cited  dozens  of  examples  of  radio 

ed  to  ask  the  thread-count  in 
sheets,  demand  to  know  the  "rea- 
son why"  behind  every  article  of 
merchandise. 

Moreover,  Miss  Taylor  appears 
several  times  each  week  before 
women's  clubs  and  social  groups  to 
discuss  styles  and  clothes.  So  per- 
sonal and  intimate  have  her  pro- 
grams become  that  listeners  follow 
her  eveiy  suggestion.  A  few  months 
ago  our  drapery  buyer  had  a  large 
stock  of  slow-moving  Egyptian 
yard  curtains  with  a  crown  pat- 
tern. Calling  them  Coronation  Cur- 
tains on  one  of  her  broadcasts. 
Miss  Taylor  sold  the  entire  stock 
in  one  morning. 

Sound  effects  are  used  effective- 
ly. A  stock  of  Indian  bells  was  sold 
over  night  at  Christmas  when  at- 
tention was  called  to  their  pleasant 
tone.  Miss  Taylor  pretended  to  tie 
little  bells  to  packages  on  one  of 
her  programs  and  the  entire  stock 
was  sold  within  two  hours. 

The  signal  success  of  this  pro- 
gram is  due  in  the  main  to  the  per- 
sonal bond  established  between 
Miss  Taylor  and  her  listeners.  A 
fine  example  of  listener  confidence 
was  that  of  a  blind  woman  who 
came  in  to  buy  a  fur  coat  that  had 
been  advertised  on  the  program. 
"If  Miss  Taylor  says  it  is  all  right, 
it  is  fine  with  me,"  she  said. 
"Joanne  Taylor  is  my  eyes." 


advertisers  who  have  successfully 
used  tie-in  printed  matter,  point- 
ing out  that  in  addition  to  the 
more  obvious  tie-ins,  wrapping 
paper,  bill  heads,  dividend  checks 
and  envelopes  can  be  used  to  in- 
crease audiences  for  programs  and 
sales  for  products. 

Why  Premiums? 

Stating  that  56 9<-  of  all  network 
advertisers  offer  samples  or  pre- 
miums on  their  programs,  he  said 
that  these  offers  are  made  for  four 
basic  reasons:  To  measure  and 
classify  a  program's  audience,  to 
compare  results  of  radio  advertis- 
ing with  other  media,  to  influence 
dealers,  and  to  build  sales  and  at- 
tract new  users  to  a  product.  Mr. 
Schmid  discussed  a  number  of  of- 
fers made  on  the  air  and  their  re- 
sults, and  concluded  his  address  on 
program  merchandising  with  a 
prediction  for  its  future  develop- 
ment : 

"I  believe  there  will  be  a  more 
widespread  use  of  the  technique  of 
directing  the  program  each  week 
at  a  different  city.  Maxwell  House 
did  this  sevei'al  years  with  great 
success.  Maxwell  House  salesmen 
found  it  easy  to  arrange  for  local 
dealers  to  feature  Maxwell  House 
in  their  window  displays,  when 
that  particular  city  was  made  the 
focal  point  of  that  week's  radio 
program.  More  recently.  Major 
Bowes  has  gained  success  with  the 
same  formula. 

"I  believe  that  it  is  usually  good 
strategy  to  have  the  dealer  share 
the  reward  in  prize  contests.  Gil- 
lette Razor  Co.  employed  the  met- 
od  successfully,  when  giving  away 
tickets  to  the  Baer-Carnera  fight. 

"I  believe  strongly  in  the  type 
of  tie-in  that  makes  the  prospect 
actually  go  to  the  dealer  to  receive 
the  premium  or  whatever  it  may 
be.  For  instance,  Kolynos  em- 
ployed an  interesting  radio  cam- 
paign in  which  they  offered  a 
Mickey  Mouse  book  in  exchange 
for  a  Kolynos  boxtop.  If  the  boxtop 
was  mailed  in,  it  had  to  be  accom- 
panied by  4c.  If,  however,  you  went 
to  the  drug  store  and  bought  a 
tube  of  Kolynos,  the  Mickey  Mouse 


General  Mills  Adds  Four 
To  Season's  Baseball  Lkt 

GENERAL  MILLS,  Minneapolis 
(Wheaties),  has  added  four  sta- 
tions to  its  list  carrying  baseball 
games.  KFH,  Wichita,  is  broadcast- 
ing home  and  away  games  of  the 
St.  Louis  Cardinals  as  available 
together  with  other  major  league 
games,  with  Vic  Rugh  as  announ- 
cer. WTAX,  Springfield,  111.,  is 
carrying  play-by-play  reports  of 
the  Springfield,  111.  Three-I  League 
games,  both  home  and  away,  with 
Don  Hill  as  announcer.  WCHS, 
Charleston,  W.  Va.,  is  broadcast- 
ing games  of  the  Charleston  Sena- 
tors in  the  Middle  Atlantic  League 
with  announcer  Blair  Eubanks,  as- 
sisted by  Arthur  Reilly.  WOC, 
Davenport,  la.,  carries  a  rebroad- 
cast  of  who's  reconstruction  of 
the  home  and  away  games  of  the  i 
Chicago  Cubs  and  other  major 
league  teams. 

General  Mills  is  sole  sponsor  of 
the  KFH  and  WTAX  broadcasts 
now  although  a  co-sponsor  may  be 
added  late,  and  is  sponsoring  half 
of  the  broadcasts  on  WCHS  with 
the  balance  of  the  broadcasts  to  be 
either  co-sponsored  or  sustaining. 
The  WHO-WOC  broadcasts  are  co- 
sponsored  by  General  Mills  and 
Socony  -  Vacuum  Oil  Co.  Knox 
Reeves,  Minneapolis,  is  the  Wheat- 
ies agency  with  J.  Stirling  Getchell, 
New  York,  the  Socony  agency. 


Paramount  Rejects 

PARAMOUNT  Pictures,  Holly- 
wood, has  turned  down  the  offer 
of  a  group  of  California  industri- 
alists to  utilize  the  film  company's 
talent  in  a  series  of  sponsored 
transcontinental  weekly  programs. 
[Broadcasting,  May  15].  Although 
Paramount  executives  would  not 
confirm  the  report,  it  is  understood 
the  52-week  campaign,  to  cost  ap- 
proximately $2,000,000  for  time 
and  talent,  was  to  propagandize 
against  the  New  Deal.  Negotia- 
tions, under  way  several  weeks, 
had  progressed  to  a  point  of  near 
consummation  when  Paramount 
executives  withdrew. 


book  was  given  on  the  spot  with- 
out charge.  At  present,  this  method 
is  used  more  on  high-priced  prod- 
ucts than  on  low-priced  ones.  For 
instance,  when  Frigidaire  wanted 
the  public  to  come  in  and  look  at 
their  refrigerators,  they  announced 
in  their  radio  program  that  photo- 
graphs of  Seth  Parker  and  his  ship 
would  be  given  away  at  the  dealers. 
In  13  weeks  more  than  a  million 
people  called. 

"I  believe  radio  programs  built 
on  dramatizations  might  well  be 
able  to  provide  high  school  and 
dramatic  groups  in  various  parts 
of  the  country  with  parts  and 
scripts  enabling  them  to  put  on 
these  plays  themselves.  | 

"I  do  not  believe  it  at  all  improb- 
able that  in  the  future  salesmen 
for  products  will  carry  portable 
radios,  set  them  up  in  the  dealers' 
offices,  and  tune  in  their  own  radio 
programs  then  and  there,  thus 
making  sure  that  the  dealer  hears 
the  radio  program. 

"We,  in  radio,  frankly  feel  that 
you  in  lithography,  in  your  ability 
to  produce  colorful  reproductions 
inexpensively,  have  gone  a  long  way 
towards  making  radio  broadcasting 
more  resultful.  I  honestly  believe 
that  our  two  futures  will  be  even 
more  closely  linked  as  television 
becomes  practical." 
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THE  NEW  22  TYPE  SPEECH  INPUT 

Here's  what  you've  been  asking  for:  high  fidelity  pick-up 
equipment  at  low  cost — easily  handled  hy  one  man — 
designed  for  fast  set-up  and  easy  operation,  even  in  the  dark. 

These  new  Western  Electric  22B  and  22C  equipments 
fill  the  bill.  They're  ideal  for  covering  sports,  outdoor 
concerts,  political  rallies,  remote  pick-ups  of  every  kind. 

They  operate  from  AC  supply  or  batteries — give  you 
4  mike  mixers  and  main  gain  control.  These  new  models 
are  popular  sellers  —  ask  Graybar  for  all  the  facts  and 
figures — and  place  your  order  now. 

Distributors : 

Graybar  Electric  Co.,  Graybar  Bldg.,  N.  Y,  In  Canada  and  Neicfoundland :  Northern 
Electric  Co.,  Ltd.  In  other  countries:  International  Standard  Electric  Corp. 


Western  Efectrm 


RADIO       TEL  E  P  H  ONE       B  R  O  A  D  C  A  STING       EQUIP  MEN  T 


Ethridge  Asks  FCC  to  Shape  Policies 


Lashes  Radio's  Critics 
In  Address  Before 
Bar  Dinner 

NAB  President  Ethridge's  ad- 
dress of  May  16  before  the  Federal 
Communications  Bar  Association 
was  delivered  in  the  presence  of 
six  of  the  seven  FCC  members 
(Payne  absent)  as  well  as  a  num- 
ber of  its  attorneys  and  engineers. 
Setting  a  new  tempo  for  NAB 
operation,  he  touched  every  phase 
of  FCC  relationship  with  station 
licensees.  In  unvarnished  terms  he 
lashed  those  who  have  charged  in- 
dustry domination  of  the  FCC  and 
the  existence  of  an  active  "radio 
lobby"  with  "sinister"  purpose.  He 
said  he  understood  monopoly 
charges  emanated  largely  "from 
one  of  the  men  who  is  charged  with 
judging  us — an  allegation  that 
came  in  advance  of  any  hearing  on 
the  evidence." 

Asserting  that  radio  had  passed 
the  time  when  it  can  be  regarded 
as  an  infant  industry,  Mr.  Eth- 
ridge said  it  should  be  treated  as 
an  adult  both  by  those  who  have 
their  money  invested  in  it  and  by 
those  who  have  regulatory  powers 
over  it.  It  was  clear  that  Mr.  Eth- 
ridge was  addressing  himself  to 
the  Commission  when  he  asked  for 
a  "permanent  policy"  on  regula- 
tion. Broadcasters  recognize  the  de- 
sirability of  such  a  policy,  he  said, 
providing  it  is  shaped  toward  the 
end  of  taking  the  confusion  and  un- 
certainty out  of  the  industry  and 
out  of  its  regulation.  But  they  do 
want  to  come  out  of  all  these  hear- 
ings and  all  this  probing  a  policy 
that  is  fair  to  them  and  fair  to  the 
public  and  a  method  of  regulation 
that  is  intelligent. 

Broadcasters  feel  that  they  have 
the  right  to  make  known  to  the 
Commission,  to  Congress  and  to  the 
public  their  own  reaction  on  all 
measures  that  are  advanced  affect- 
ing radio  and  that  they  have  been 
"remiss  in  the  past  in  not  doing 
so." 

Declaring  this  could  not  be  legiti- 
mately resented  so  long  as  it  is 
legitimately  done,  he  said  that  is 
true  "unless  it  be  by  somebody  with 
a  Fascist  type  of  mind  who  expects 
the  radio  operator  to  be  a  guinea 
pig  merely  to  furnish  the  body." 

Painter  and  Painting 

"The  broadcaster  occupies  a  pe- 
culiar status  in  American  life,"  Mr. 
Ethridge  explained.  "He  is,  in  ef- 
fect, an  officer  of  the  court  in  that 
he  has  been  handpicked.  No  man 
in  the  United  States  holds  a  license 
to  broadcast  unless  the  Commission 
itself  has  certified  to  his  financial, 
legal  and  moral  responsibility  and 
to  his  devotion  to  the  public  inter- 
est. No  other  industry  has  been  so 
guided  from  its  infancy  as  has  ra- 
dio and  no  other  industry  is  regu- 
lated to  such  infinitude  of  detail. 
Regulation  has  been  imposed  upon 
other  industries  as  the  result  of 
abuses,  or  alleged  abuses,  of  the 
public  interest.  Regulation  came  to 
radio  purely  to  prevent  abuses  and 


because  there  was  no  other  way  to 
operate  its  mechanical  facilities  in 
the  public  interest.  The  present  ra- 
dio setup  is  particularly  the  handi- 
work and  pattern  of  the  Govern- 
ment, through  its  Commission. 

"The  point  I  am  making  is  that 
if  the  picture  is  not  perfect,  those 
who  painted  it  also  have  a  respon- 
sibility for  the  way  it  looks." 

What  Broadcasters  Want 

Discussing  monopoly,  Mr.  Eth- 
ridge said  he  knew  of  none  existing 
in  radio  but  that  if  one  does  exist 
it  is  certainly  the  Commission's 
duty  to  ascertain  the  facts  and 
deal  with  it  "recognizing,  however, 
that  if  there  is  a  monopoly  it  could 
not  have  come  into  being  without 
benefit  of  the  mid-wifery  of  the 
Commission."  Broadcasters,  he 
said,  welcome  the  hearings  before 
the  Commission  since  they  feel  that 
the  air  will  be  cleared  of  "loose 
talk  and  smoke",  if  the  Commission 
approaches  its  inquiries  of  this 
summer  in  an  impartial,  fair  and 
friendly  spirit,  —  indeed,  in  the 
spirit  of  an  inquiry  rather  than  a 
crusade. 


Citing  to  the  lawyers  and  the 
FCC  members  and  staff  what  he 
thought  broadcasters  want,  he 
enumerated  as  follows: 

"They  want  a  frank  recoguition  of 
the  fact  that  while  radio  has  a  pri- 
mary basis  of  public  interest,  it  also 
has  a  commercial  basis  in  the  United 
States.  They  believe  it  is  best  so ; 
they  believe,  from  the  experience  of 
other  countries  and  from  a  study  of 
the  quality  of  programs  in  other 
countries,  that  American  people  get 
the  best  pi-ograms  on  earth.  That  is 
possible  in  the  United  States  because 
radio  does  depend  for  its  financial  suc- 
cess upon  commercial  initiative  and 
competition  and  not  upon  taxes  di- 
rectly laid  upon  the  radio  consumer. 
The  same  resources  which  have  drawn 
the  best  in  the  theatre,  in  art,  litera- 
ture, music  and  the  movies  to  the 
United  States,  are  available  to  those 
who  finance  commercial  programs  on 
the  air.  American  entertainment  tal- 
ent, upon  the  whole,  is  far  superior 
to  any  other  radio  talent  in  the 
world.  Broadcasters  are  convinced 
that  it  would  be  a  mistake  decidedly 
against  the  public  interest  in  this 
country  to  abandon  the  pattern  which 
has  distinguished  American  broadcast- 
ing from  European  broadcasting. 

"They  want  to  perpetuate  the  recog- 
nition by  Congress,  by  the  Commission 
and  by  the  public  that,  since  the  air 
belongs  to  the  people,  it  belongs  to 


Miller  Expected  to  Take  Post  July  15 


(Continued  fr 
expected  to  take  place  before  late 
fall,  and  the  chances  are  that  it 
iTiay  not  be  held  until  early  next 
year.  The  last  convention,  an  ex- 
traordinary one  called  for  reor- 
ganization purposes,  was  held  last 
mid-February  and  there  is  no  re- 
quirement that  another  be  held 
until  1939. 

Executive  committee  attendance 
included  Mr.  Ethridge;  Frank 
M.  Russell,  NBC;  Walter  J. 
Damm,  WTMJ;  Herb  Hollister, 
KANS;  and  John  Elmer,  WCBM; 
with  Mr.  Craig  absent.  It  met  with 
Mr.  Miller  in  Washington  May  17 
for  discussion  of  the  presidency. 
Several  other  directors  were  in  the 
city  at  the  time,  including  John 
Shepard  3rd,  and  they  also  met 
with  the  committee. 

Accounting  Problems 

Prior  to  his  conference  with  the 
executive  committee  Mr.  Miller 
had  discussed  the  tentative  prof- 
fer with  his  chief.  President  Har- 
old W.  Dodds  of  Princeton.  While 
Dr.  Dodds  was  represented  as  be- 
ing reluctant  to  agree,  he  never- 
theless declared  he  would  not  stand 
in  the  way  of  his  aide  if  he  chose 
to  accept  the  call  to  the  NAB 
helm.  Mr.  Miller  himself  had  long 
debated  the  question  of  departing 
from  Princeton  so  soon  after  hav- 
ing taken  over  his  position  there, 
especially  since  he  had  found  the 
university  work  satisfactory  both 
to  himself  and  family. 

In  addition  to  the  presidential 
matter,  the  NAB  accounting  com- 
mittee, of  which  Harry  S.  Wilder, 
WSYR,  Syracuse,  is  chairman,  con- 
ferred with  the  executive  commit- 
tee regarding  plans  for  a  project- 
ed voluntary  cost  accounting  sys- 
tem for  stations  in  lieu  of  one  be- 
ing   espoused    within    the  FCC. 
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These  plans,  worked  out  by  the 
committee  in  conjunction  with  the 
board,  encompass  a  method  of  ac- 
counting which  would  provide  all 
of  the  basic  information  held  to 
be  necessary  or  desirable,  and  at 
the  same  time  be  far  less  drastic 
than  the  proposed  mandatory  sys- 
tem talked  about  within  the  FCC. 

It  has  been  estimated  that  most 
stations  will  find  it  necessary  to 
employ  one  and  probably  two  ad- 
ditional auditors  to  comply  with 
the  requests  for  data  projected  by 
the  proposed  FCC  system.  That 
might  mean  the  difference  between 
profit  and  loss,  it  is  felt,  for  per- 
haps half  the  stations  are  in  the 
low  income  brackets,  many  of 
which  have  staffs  of  a  dozen  or 
less. 

The  committee  also  met  with 
the  new  staff  employes,  Messrs. 
Kirby,  Miller  and  Peter — and  out- 
lined immediate  work  ahead.  Mr. 
Miller  took  over  his  post  May  15 
after  having  resigned  from  the  As- 
sociated Press,  where  he  was  the 
labor  news  specialist.  Mr.  Kirby 
spent  several  days  in  Washington, 
but  returned  to  Nashville  to  clean 
up  his  desk  as  sales  promotion 
manager  of  the  National  Life  & 
Accident  Insurance  Co.,  and  its 
station  WSM.  Mr.  Peter,  secretary 
of  the  Joint  Committee  on  Radio 
Research,  hopes  to  complete  his 
work  by  June  1  and  then  take 
over  his  permanent  assignment  in 
Washington. 

Headquarters  of  the  NAB  have 
been  enlarged  in  the  National 
Press  Bldg.  to  accommodate  the 
additional  staff.  Offices  adjacent  to 
the  NAB  suite  occupied  by  the 
NAB  Bureau  of  Copyrights  have 
been  occupied  by  NAB  itself,  the 
Copyrights  Bureau  moving  across 
the  corridor  on  the  same  floor. 


all  the  people  and  to  no  group,  party 
clique,  or  even  administration  of  thi 
moment.  Responsible  people  in  th 
industry  recognize  that  if  radio  is  t< 
survive  they  can  not  use  licensed  f; 
cilities  to  propagandize  for  their  ow; 
points  of  view,  but  they  do  not  wan 
radio  to  become  a  partisan  instru 
ment  or  propaganda  agency  for  any 
body.  They  want  its  fairness  to  th 
public  safeguarded  by  Commissioi 
rules  according  to  Congressional  pol 
icy,  but  after  the  Commission  ha 
certified  to  their  legal,  moral,  an 
financial  responsibility  and  has  lai 
down  the  rules  of  fairness,  they  d 
want  to  enjoy  that  freedom  of  actio 
within  the  scope  of  general  law 
vouchsafed  to  every  American. 

Whose  Speech  Is  Free? 

"They  do  not  want  to  make  the  mii 
take  tiiat  an  element  of  the  i>ress- 
and  I  am  now  speaKing  as  a  new; 
IJapermau — has  made  in  clamoring 
freedom  of  the  press  as  if  someoi 
were  about  to  snatch  it  away.  Thi 
recognize  that  the  Constitution 
not  vouclisafe  franchises  in  freedoi 
of  thought  and  speech  to  a  few  peopL 
but  that  it  was  a  grant  in  right 
all  of  us.  If  the  public  interest  is  t 
be  served  by  radio  it  must  become  th 
voice  of  minority  groups  as  well  a 
of  majority  groups.  In  no  case  ca 
it  ever  become,  or  should  it  ever  bi 
come,  the  voice  of  any  individual. 

The  radio  broadcaster  wants  onl 
the  censorship  of  good  taste  and  pul 
lie  opinion.  It  is  necessary,  of  cours 
to  safeguard  the  public  against  tl: 
charlatan  with  false  claims  for  h: 
product,  against  the  comedian  wi 
his  smutty  jokes  or  against  t 
speaker  with  his  profanity.  Generi 
laws  are  already  in  effect  touch' 
those  and  other  matters.  The  broai 
caster  is  glad  to  abide  by  them  ai 
to  submit  to  periodic  judgements, 
hearings  upon  application  for  rene' 
als  of  license,  as  to  whether  he  h: 
kept  the  laws  and  served  the  publ 
interest,  but  beyond  that,  prograi 
regulation  should  not  go. 

"As  I  have  said,  the  quality  of  radj 
programs  has  been  constantly  impro' 
ing  and  will  continue  to  improve 
talent  in  this  country  is  developed  a: 
as  broadcasters  themselves  learn  tl 
new  uses  of  talent.  No  fewer  th; 
fifty  new  types  of  programs,  a  gre 
many  of  them  educational,  have  mad 
their  appearance  on  radio  within  th 
past  two  years.  A  few  years  ago,  nine 
tenths  of  the  people  in  the  countn 
had  never  heard  a  symphony  orches 
tra  ;  now  there  is  enough  appreciatioi 
of  symphony  music  to  justify  it  as 
sustaining  program.  Educators  ar, 
learning  how  to  use  radio  as  a  mea 
of  education  that  is  not  as  dry  a' 
dust.  Radio  is  in  a  ferment  of  creal' 
ing  that  is  producing  and  is  bound  t 
continue  to  produce  increasingly  beV 
ter  programs.  I' 

What  the  Public  Wants 

"But  it  is  nothing  less  than  foolii 
for  anybody  to  expect  a  miracle  c- 
perfection  from  radio.  Radio  is,  afte 
all.  the  mirror  of  the  talent,  the  geniuj 
and  the  thought  of  American  peop" 
Its  level  can  be  no  higher  than  t: 
general  level  of  culture  and  the  appr( 
ciation  of  cultural  things  in  the  coui| 
try.  It  does  create  new  types  of  ed' 
cation ;  it  does  create  or  give  voice 
new  types  of  information  ;  it  has  en 
ated  a  new  technique  in  the  discussio 
of  public  affairs,  but  it  will  never  t 
any  better  as  an  educational  mediui 
than  the  educators  who  use  it ;  it  wi" 
never  be  any  better  as  a  vehicle  ft* 
the  theater  than  the  playwrights  an 
actors  of  the  theater ;  it  will  never  I 
any  more  intelligent  as  a  forum  o 
public  affairs  than  the  people  who  c 
our  thinking  on  public  affairs. 

"It  is  utterly  futile  to  expect  of  k 
dio  that  it  can,  or  should,  elevate  tl 
cultural  level  of  the  United  Stat( 
except  by  slow  projection  of  ne 
technique  and  new  ideas.  Culture 
not  something  that  can  be  turned  'i 
like  water  out  of  a  spigot,  by  tl 
mere  command  to  turn  it  on.  Culti; 
{Continued  on  page  JfO) 
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BROADCASTING  •  Broadcast  Advertisin 


WEEI  is  the  only  Boston  station  deliver- 
ing 32  rich  New  England  counties  as  well 
as  Metropolitan  Boston.  Into  this  area  most 
of  New  England's  3,000,000  paying  guests 
(with  $500,000,000  to  spend)  wiU  come 
this  summer  and  join  'WEEPs  enthusiastic 
year-round  audience  of  five  million  listen- 
ers from  Provincetown  to  Bar  Harbor, 

Thole's  CLOVER  for  the  alert  advertisers  who 
use  WEEl  — extra  buyers  and  extra  dollars. 

Be  sure  your  name  is  on  the  mailing  list 
for  our  latest  brochure,  "KNEE-DEEP  IN 
clover!"- the  story  of  WEEl's  big  summer 
bonus  over  its  bigger  year-round  coverage. 

WEEI-BOSTON 

CBS  KEY  STATION  IN  NEW  ENGLAND 
REPRESENTED  BY  RaDIO  SaLES 


Mr.  Voynow 


Persuasive  Power 
Of  Radio  Detailed 

Voynow  Tells  Milwaukee  Club 

Methods  of  Selling 

AS  GUEST  speaker  of  the  Mil- 
waukee Advertising  Club,  May  19, 
Edward  E.  Voynow,  vice-president 
of  Edward  Petry  &  Co.,  national 
radio  representa- 
tives, declared 
one  of  r  a  d  i  o's 
dominant  adver- 
tising forces  was 
its  supple  power 
"to  move  people 
and  mold  them, 
to  enlist  them 
and  command 
them,  for  nine 
people  out  of  ten 
do  do  what  they  are  told." 

Brought  to  Milwaukee  by  Don 
Abert,  manager  of  WTMJ,  to  dis- 
cuss radio's  potentialities  in  the 
national  advertising  and  merchan- 
dising program  to  sell  Wisconsin- 
made  cheese,  Mr.  Voynow  ampli- 
fied this  "commanding"  theme.  He 
said,  "You  may  rebel  against  this 
idea,  but  it's  true  that  you  do 
what  you're  told.  You  tuck  the 
baby  in  bed  when  your  wife  tells 
you;  you  open  your  mouth  to  say 
'ah'  when  the  doctor  tells  you  to; 
you  go  to  Minneapolis  when  your 
sales  manager  tells  you,  and  you 
have  a  drink  when  your  friends 
say,  'stop  in  and  hoist  a  couple'." 

Power  of  the  Word 

According  to  Mr.  Voynow,  "a 
thousand  little  things  in  adult  life 
between  every  breakfast  and  bed- 
time impel  action  through  the 
spoken  word. 

"Think  how  natural  it  is  to  hear 
the  friendly  things,  the  intimate 
things  and  the  authoritative  things 
of  life  spoken  to  us  by  a  human 
voice,"  he  said.  "How  natural  to 
talk  with  friends  but  ivrite  to 
strangers.  How  natural  to  hear  the 
boss  say  it — and  see  the  stenog- 
rapher scribble  it.  Any  good  sales- 
man would  far  rather  talk  to  his 
prospect  than  write  to  him. 

'These  voices,  of  authority,  of 
intimacy,  of  friendliness  are  what 
we  listen  to — and  what  we  act 
upon.  And  any  or  all  of  these 
voices  can  be  and  are — built  into 
a  radio  program  by  the  astute  ad- 
vertiser. Built  into  the  very  spoken 
words  that  will  advertise  your  par- 
ticular cheese  products — and  make 
them  more  easily  remembered, 
more  quickly  recalled  and  more 
favorably  desired  by  customers." 

Further  emphasizing  the  power 
of  the  spoken  word  available  for 
mass  selling  only  through  radio, 
Mr.  Voynow  drew  upon  findings 
by  Harvard  University,  whose  ex- 
tensive studies  revealed  that  peo- 
ple understood  facts  better  when 
they  heard  them.  "Harvard  found 
that  people  understood  narrative 
better  when  they  hear  it  than  when 
they  read  it,  that  people  remem- 
ber and  recognize  advertising  trade 
names  far  better  and  for  a  longer 
period  of  time  when  they  hear 
them,"  he  explained. 

Clarifying  a  charge  made  by 
some  advertisers,  accustomed  to 
think  about  media  in  terms  of  net 
paid  circulation,  that  because 
America  levies  no  tax  on  radios 
the  advertising  message  corre- 
spondingly loses  its  vplue,  he  point- 
ed out  that  in  a  single  year  the 
radio  audience  paid  .$4.50,000,000 
for  new  radio  sets,  $150,000,000 


Say  Something  Simple 


By  MERLIN  F.  STONEHOUSE 

Program  Director 
WKZO,  Kalamazoo 

SAY  Something  Simple  is  a  rule 
of  those  young  men  who  are  prop- 
erly known  as  the  "old-timers"  of 
radio.  As  long  as  we  continue  to 
sell  advertising  in  limits  of  25,  50, 
and  100-words,  every  syllable  will 
be  precious.  Wasted  words  mean 
wasted  money.  Now  that  advertis- 
ers are  educated  to  the  need  of 
word-limitations,  it  is  up  to  the 
continuity  writers  to  put  the  spon- 
sor's entire  sales  story  within  these 
limits. 

Copy  written  by  advertisers  or 
agencies  can  usually  be  reduced 
65%  without  destroying  its  effec- 
tiveness. Indeed,  the  shorter  copy 
will  do  a  better  selling  job  than 
the  wordy  variety.  Sometimes  a 
whole  series  of  announcements  are 
so  loosely  written  that  all  of  them 
can  be  reduced  to  one  sound  100- 
word  spot.  Instead  of  scattering 
weak  arguments  over  several  days, 
the  sponsor  using  the  re-written 
copy  can  punch  home  his  complete, 
strong  argument  every  day. 
Listening  Fatigue 

A  reference  to  aural  comprehen- 
sion tests  will  establish  the  point 
that  there  is  a  point  of  listening- 
fatigue.  To  go  beyond  this  limit  is 
to  invite  disaster.  Under  the  con- 
ditions of  the  home,  you  can  hold 
attention  for  50  to  100-words,  and 
then  the  listener's  mind  wanders. 

The  sales  message  must  be  re- 
duced to  its  essentials,  leaving  de- 
tail to  im  p  1  i  c  a  t  i  o  n.  Only  the 
graphic,  pictorial  elements  can  be 
comprehended  and  retained  by  the 
listener  under  the  bustling  condi- 
tions of  the  home. 

Expletives  drive  copy  home, 
punch  the  idea  of  the  copy  angle 
in  a  few  choice  phrases.  Punch 
copy  in  a  line  or  two  of  type  can 
do  the  work  of  a  hundred  words. 

"Pretty"  writing  is  that  literary 
composition  many  agencies  and  ad- 
vertising departments  pass  off  as 
advertising.  Mr.  Average  Citizen 
can  ignore  big  words  and  pretty 
phrases  in  his  newspaper.  He  even 
accepts  far-fetched  metaphor  and 
similie,  comfortable  in  the  fact 
that  he's  "not  one  of  them  writing 
fellows".  He  can  afford  to  reserve 
judgment  when  all  he  need  do  is 
turn  the  page.   Mr.   Citizen  does 

for  electric  power  and  a  similar 
amount  for  tubes  and  replace- 
ments. "Divided  roughly  by  25-, 
000,000  radio  families,  the  average 
family  pays  about  $30  a  year  for 
the  privilege  of  listening  to  the 
radio,  enough  to  cover  ten  expen- 
sive magazines  and  The  Milivaukee 
Journal,  daily  and  Sunday,  for  a 
year." 

Voynow,  a  pioneer  in  radio  sales, 
was  in  commercial  broadcasting 
since  its  inception  and  he  was  a 
member  of  Edward  Petry  &  Co., 
when  that  organization  first  en- 
tered the  national  field.  The  com- 
pany represents  WTMJ  nationally. 


talk,  however.  Furthermore,  he 
prides  himself  upon  talking  "good 
American"  and  he  resents  it  when 
"a  fellow  puts  on".  He  won't  be 
talked  down  to.  "Pretty"  writing 
can  damn  any  announcer  in  his 
estimation,  for  few  listeners  bother 
to  remember  that  the  announcer  is 
reading. 

What's  in  A  Name?  A  continuity 
writer  can  give  a  pointed  answer 
to  that  poser:  Usually,  too  many 
words  are  in  a  name.  "R.  B. 
Thomas'  Sons  and  Company,  1306 
Washington  Street  West,  telephone 
Lexington  1-5364"  constitute  20 
words,  and  still  the  name,  address, 
and  phone  can't  be  remembered 
long  enough  to  mark  down.  Adver- 
tisers still  insist  upon  this  logotype 
designation,  despite  the  fact  that  a 
pictorial  address  (such  as  "the 
only  yellow  front  on  Michigan 
Avenue")  is  more  desirable  for 
radio. 

Unpretentious  Mr.  Average  Citi- 
zen reduces  the  proud  incorporated 
name  to  plain  Thomas'.  Taking 
our  cue  from  popular  usage,  all 
names  should  be  reduced  to  their 
usable  forms,  if  for  no  better  rea- 
son than  to  save  on  words  and 
thereby  save  money  for  the  adver- 
tiser. 

Reducing  National  Copy 

Here  is  a  national  advertiser's 
recent  continuity,  somewhat  dis- 
guised, and  a  condensed  version. 

Original:  229  words. 

If  you  drive  a  ear  don't  miss  this ! 
It's  tlie  biggest  news  of  the  year  for 
motorists  .  .  .  straight  from  the  Na- 
tionally Known  tire  store  at  Main 
Street  and  Broad  Avenue  in  Middle- 
ville.  It's  the  inside  story  of  the  surest 
thing  on  wheels  .  .  .  the  Nationally 
Known  tread.  Developed  after  two 
years  of  exhaustive  research  .  .  .  after 
gruelling  tests  of  tread  designs  by  the 
hundred  .  .  .  this  amazing  Nationally 
Known  tread  stops  you  quicker  and 
safer  on  wet,  slippery  roads  than 
you've  ever  stopped  before.  Its  never- 
ending  spiral  bars,  like  a  battery  of 
windshield  wipers,  sweep  water  from 
under  the  tire  .  .  .  force  it  through 
special  deep  drainage  grooves  .  .  . 
make  a  dry  track  for  the  rubber  to 
grip.  Thus  it  protects  you  against 
skids  in  all  directions.  You'll  never 
know  what  the  word  STOP  really 
means  until  you've  felt  the  grip  of 
Nationally  Known  tread  on  wet, 
treacherous  roads.  And  that's  not  all. 
Nationals  are  the  only  tires  in  the 
world  that  give  you  Nationally  Known 
blow-out  protection.  And  think  of  it ! 
You  get  both  of  these  priceless  safety 
features  .  .  .  skid  protection  and  blow- 
out protection. 

Rewritten:  87  words: 

Quick  stop  !  Safe  stop  !  .  .  .  even  on 
wet  roads !  Never  ending  spiral  bars 
of  the  National  tire  sweep  away 
water  like  a  battery  of  windshield 
wipers.  Rubber  grips  the  dry  track  .  .  . 
prevents  skids  in  all  directions.  But — 
safety  tread  is  only  HALF  the  Na- 
tional story:  No  other  tire  (at  any 
price)  gives  double  protection  against 
both  skids  and  Itlow-outs.  For  your 
family's  sake,  equip  your  car  today. 
This  two-way  protection  may  save  a 
life  in  your  family.  Go  now  to  the 
National  store  .  .  .  Main  and  Broad 
in  Middleville. 


LISTEM^G  AREAS' 
COMPLETED  BY  CB^' 

COMPLETING  its  study  of  C: 
"listening  areas"  and  "dealer  . 
fluence   zones",   the   network  haj 
released  Volume  II  of  "CBS 
teners   and   Dealers",  compris: 
the  daytime  coverage  maps  for  et 
CBS  affiliate.  Volume  II  is  almf-i 
identical   with   Volume   I,  which 
dealt  with  evening  coverage  (ra- 
viewed  in  Broadcasting,  April  l\ 
except  that  the  coverage  maps  arj ! 
printed  in  orange,  signifying  daj*  i 
time,  instead  of  blue,  for  evenirj  t 

Second  volume  contains  data  o 
102  stations,  two  more  than  tli 
first  volume,  as  WESG  and  WMA 
are  on  the  air  only  in  the  daytin 
hours.  Summary  shows  88%  of  a 
families  and  92%  of  all  U.  S.  r; 
dio  families  living  in  the  CBS  da; 
time  primary  area,  which  also  ii 
eludes  88%  of  the  country's  reta 
business.  Similar  data  in  the  vo 
ume  on  evening  coverage  showJ 
CBS  primary  area  in  the  eveniil 
included  85%  of  all  families,  91| 
of  radio  families  and  92%  of 
nation's  retail  business. 

Audience  coverage,  that  is, 
slightly  greater  in  the  daytii 
than  in  the  evening,  but  retaileJ 
listen  more  regularly  in  the  evi 
ning  than  during  the  day.  Volunl 
II  contains  a  bookmark  listing  m 
CBS  stations,  by  call  letters  on 
side  and  by  cities  on  the  other. 

Market  Research  Division 
CBS  has  issued  a  breakdown 
"U.  S.  Radio  Ownership  as  of  Janj 
ary,  1938,"  which  contains  not  onl 
the  county  breakdown  of  radf 
families  as  compiled  by  the  Joii 
Committee  on  Radio  Research,  b| 
also  the  total  families  in  eaJ 
county  and  the  percentage  of  radii 
to  total  families.  For  comparisoj 
the  report  also  lists  the  total  faiT 
ily  and  radio  family  population 
each  countv  in  1930,  according 
the  U.  S.  Census  data. 


KOIN,  KALE  Discardii 
All  Advertising  of  Bed 

ELIMINATION  of  all  beer  advf 
tising  from  KOIN  and  KALE,  d 
fective  at  the  end  of  May,  was  a 
nounced  May  17  by  C.  W.  Myei^ 
president.  I 
Liquor  advertising,  Mr.  Myd 
said,  has  never  been  accepted  1 
either  of  the  stations  but  conservj 
tively  worded  beer  advertisemen 
have  been  accepted  after  10  p.  ri 
being  confined  strictly  to  a  descri] 
tion  of  the  beer  Itself  without  aii 
reference  to  its  use  as  a  bevera^ 
in  the  home  or  elsewhere.  Neithi 
station  accepts  spot  medical  adve 
tising,  dental  or  other  professioni 
advertising,  or  loan  company  bu^ 


Publishers  Buy  KWNO 

FULL  ownership  of  KWNO, 
nona,  Minn.,  new  250-watt  dayt 
station  on  1200  kc,  which  we 
into  operation  last  January,  wo 
pass  to  M.  H.  White,  business  m 
ager,  and  H.  R.  Weicking,  edit 
of  the  Winona  Republican-Hera 
partners,  under  a  proposed  tra 
fer  of  ownership  for  which  app 
cation  has  been  filed  vsdth  the  FC 
At  the  present  time  Mr.  White  a 
Mr.  Weicking  are  partners  wi 
Harry   Dahl,   Wisconsin  Packa 
distributor,  and  Otto  M.  Schlaba 
LaCrosse,   Wis.,   attorney,  in 
ownership  of  the  station.  The 
ter  two  will  sell  their  interest 
the    newspapermen    if    the  FC 
grants  pei-mission. 
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Detroit  Minister 
Heard  on  Network 

Rev.  Zoller  Using  Nationwide 
List  for  Sunday  Program 

SUNDAY  network  broadcasting  on 
a  religious  theme,  as  practiced  by 
Father  Charles  E.  Coughlin,  has 
found  an  emulator  in  Rev.  John 
Zoller,  Detroit  Methodist  pastor, 
whose  chain  of  stations  is  now  al- 
most as  large  as  was  Father 
Coughlin's  during  his  series  last 
winter,  and  whose  audience  ap- 
pears to  be  constantly  growing. 
Unlike  the  Royal  Oak  priest.  Rev. 
Zoller  interjects  no  politics  or  con- 
troversial matter  in  his  broadcasts. 
He  preaches  a  return  to  the  gospel, 
and  urges  an  end  to  modernism  in 
churches. 

Rev.  Zoller's  talks  originate,  as 
do  Father  Coughlin's,  with  WJR, 
Detroit,  and  are  placed  through 
Aircasters  Inc.,  Detroit  agency. 
They  extend  from  coast-to-coast, 
hooking  up  on  the  Pacific  to  the  en- 
tire Don  Lee  network  and  includ- 
ing these  other  stations:  WCKY, 
Cincinnati;  WISN,  Milwaukee; 
KSTP,  St.  Paul;  WHO,  Des 
Moines;  WOC,  Davenport;  WORC, 
Worcester;  WBAL,  Baltimore; 
WDAS,  Philadelphia;  KQV,  Pitts- 
burgh; WSM,  Nashville;  WCFL, 
Chicago.  In  the  fall,  it  is  planned 
to  extend  the  hookup  into  the 
Southwest. 

The  talks  I'un  for  a  full  hour 
over  WJR,  the  last  half  going  into 
the  network.  They  start  at  11  a.  m. 
(EST)  Sunday  mornings  at  De- 
troit, and  the  network  hookup 
starts  at  11:30  a.  m.  In  addition, 
Rev.  Zoller  uses  morning  time  five 
days  a  week  over  WJR. 

Meanwhile,  Aircasters  Inc.  is  ac- 
tively engaged  in  preparing  the 
1938-39  winter  schedule  for  Father 
Coughlin.  From  appearances  now, 
this  network  will  be  at  least  as 
large  as  it  was  last  winter,  and 
probably  will  include  about  all  of 
the  stations  which  were  in  it.  The 
series  is  being  scheduled  for  a  30- 
week  period  starting  Nov.  6,  and 
originating,  as  before,  with  WJR. 
The  time  next  winter  will  again  be 
from  4  to  4:30  p.  m.  (EST). 


TWO  YEARS  OF  WPA  PROGRESS 

Staff  of  150  Employed  in  Production  of  Two 
 Score  Programs  by  Federal  Agency  


New  WNBZ  Operators 

RAY  ENGLISH  has  been  ap- 
pointed general  manager  of  WNBZ, 
Saranac  Lake,  N.  Y.,  100-watt  day- 
time station  on  1290  kc,  under  its 
new  ownership  recently  authorized 
by  the  FCC.  Willard  I.  Cody  has 
been  retained  as  chief  engineer. 
Station  is  now  operated  by  Up- 
state Broadcasting  Corp.,  headed 
by  Carl  F.  Woese,  of  Syracuse, 
who  purchased  it  for  $17,000  from 
Earl  J.  Smith  and  William  Mace. 


Warner  Discs  to  160 

WARNER  Bros.  First-National 
Studios,  Burbank,  Cal.,  has  started 
placing  transcriptions  of  the  broad- 
cast score  of  The  Adventures  of 
Robin  Hood  on  160  stations  na- 
tionally to  exploit  the  picture.  Erich 
Wolfgang  Korngold  conducted  the 
60-piece  orchestra  on  an  NBC 
broadcast  from  which  the  tran- 
scriptions were  made. 


THE  FCC  has  assigned  the  call  let- 
ters WOCB  for  the  new  station  at 
Barnstable,  Mass.,  :  nd  WGOU  for 
the  new  station  at  Lewiston,  Me.,  both 
locals  on  1210  kc,  which  were  author- 
ized for  construction  on  May  11 
[Broadcasting,  May  151. 


LOOKING  BACK  over  its  two 
years  of  existence,  the  Federal 
Theatre  Radio  Division,  a  WPA 
project  employing  a  total  acting, 
production  and  clerical  staff  of  150 
persons,  reports  that  since  its  in- 
ception in  March,  1936,  it  has  pre- 
sented 43  program  series  on  New 
York  stations  and  nationwide  and 
regional  networks,  which  have  do- 
nated some  $3,000,000  worth  of 
time  to  the  organization.  NBC, 
CBS.  MBS,  Inter-Citv  network  and 
WLW  Line,  WOR,  WMCA,  WHN. 
WNYC,  WQXR.  WEVD  and 
WNEW  have  all  broadcast  FTRD 
productions,  some  of  which  have 
been  acclaimed  as  outstanding  by 
critics  and  listeners  alike. 

Operations  of  the  organization 
are  directed  toward  a  two-fold 
goal:  To  preserve  the  skills  and 
nrovide  for  the  reemployment  of 
its  people  in  radio,  the  theatre  and 
the  movies,  and  to  produce  educa- 
tional and  cultural  programs 
"which  will  familiarize  the  Ameri- 
can radio  public  with  the  best  in 
drama,  art.  historv  and  music  in 
order  to  advance  the  general  cul- 
tural level  of  the  American  people 
and  further  the  significant  nrog- 
••ess  of  radio,"  according  to  Evan 
Roberts,  managing  director  of  the 
proiect. 

As  examnles  of  the  first  motive, 
he  cites  the  Professional  Parade 
varietv  series  which  was  broadcast 
on  NBC  during  the  winter  of 
1936-37,  resulting  in  the  profes- 
sional reemnloyment  of  a  number 
of  nerformers.  and  Tish,  a  comedy 
series  on  CBS  last  winter  which  is 
expected  to  return  in  the  fall  as  a 
sponsored  n  r  o  e  r  a  m.  Such  nro- 
erams,  having  the  makings  of  good 
commercials,  are  produced  with  the 
idea  of  turning  over  to  a  sponsor 
the  personnel  of  that  series,  there- 
by returning  them  to  private  in- 
dustry. Many  FTRD  alumni  are 
now  emnloved  on  network  produc- 
tions, Mr.  Roberts  said. 

Cultural  Leadership 

Reception  of  Epic  of  America. 
historical  series  recently  broadcast 
on  MBS,  illustrates  the  project's 
progress  toward  its  cultural  and 
educational  goal.  At  the  request  of 
the  board  of  education  of  New 
York  City,  the  series  was  rebroad- 
cast  on  WNYC,  municipal  station, 
during  school  hours  to  1,500,000 
pupils  in  their  classrooms.  Tran- 
scriptions of  the  programs  were 
furnished  to  other  cities  for  simi- 
lar classroom  use.  Ohio  State  Uni- 
versity's committee  for  evaluating 
school  broadcasts  ranked  this  pro- 
gram as  the  finest  on  the  air.  Two 
new  series  alone  this  line,  Chil- 
dren in  the  Classics  and  See  Amer- 
ica Right  are  now  under  prepara- 
tion. 

Culturally,  the  FTRD  boasts 
that  it  anticipated  the  networks  by 
more  than  a  year  in  broadcasting 
Shakespearean  and  other  classical 
dramas  and  that  it  will  maintain 
its  leadership  with  a  forthcoming 
series  of  Command  Performances 
of  famous  plays  chosen  by  critics 
and  the  public  in  a  just-concluded 
poll.  The  leading  actors  of  Broad- 
way will  be  starred  in  this  series, 
which  will  be  launched  over  a  na- 
tionwide network  in  June. 

Currently,  the  group  points  with 
pride  to   Their   Greatest  Stories, 


EVANS  ROBERTS 


radio  adaptations  of  stories  by  con- 
temporary authors,  broadcast  on 
MBS,  one  of  which  evoked  such  a 
response  that  it  has  been  continued 
in  a  series  of  further  adventures  of 
its  characters,  Mr.  Mergenthwirk- 
er's  Lobblies.  Programs  of  purely 
cultural  content,  which  might  prove 
costly  experimentations  for  com- 
mercial broadcasters,  are  viewed  as 
a  proper  testing  ground  for  the 
FTRD  as  a  noncommercial,  gov- 
ernmentally  supported  organiza- 
tion. 

Roberts  Widens  Work 

Mr.  Roberts,  who  joined  the 
group  as  a  dollar-a-year  man  to 
get  it  started  and  who  has  con- 
tinued as  its  active  head,  has  re- 
cently been  named  radio  consultant 
to  the  20th  Century  Fund  created 
by  the  late  Edward  A.  Filene  and 
even  more  recently  became  as- 
sistant national  director  of  the  en- 
tire Federal  Theatre  Project,  in 
charge  of  radio  and  subscriptions. 
In  this  latter  capacity  he  will 
supervise  the  work  of  the  15  FTRD 
groups  throughout  the  country, 
supplying  them  with  scripts  and 
other'  material  and  lending  them 
trained  directors  from  New  York 
headquarters. 

Roster  of  actors  and  actresses  on 
the  FTRD  staff  includes  such 
names  as  Lucius  Henderson,  at  93 
perhaps  the  world's  oldest  working 
actor;  Edward  B.  Latimer,  former 
program  director  of  WNBF,  Bing- 
h  a  m  t  o  n ;  Marie  Hunt,  Hiram 
Hoover,  Philip  White  and  others 
with  loner  experience  on  the  stage, 
in  the  movies  and  on  the  air.  Leo 
Fontaine,  former  drama  critic  of 
the  New  York  Morning  Telegraph, 
feature  writer  for  Transradio 
Press  and  network  script  writer, 
who  adapted  Epic  of  America  for 
radio,  is  continuity  editor  of  the 
oi'ganization.  Production  director 
is  Oliver  W.  Nicoll,  formerly  as- 
sistant to  Samuel  Rothafel  (Roxy), 
who  has  handled  every  phase  of 
radio  productions. 

Set-up  of  the  FTRD  is  exactly 
like  that  of  a  network,  in  minia- 
ture. It  has  its  own  actors,  writers, 
directors,  production  staff,  tech- 
nicians and  sound  men,  its  own 
sound-proofed  rehearsal  studios  and 
control  rooms.  Programs  are  com- 
pletely rehearsed  there  before  go- 
ing to  the  stations  for  the  actual 
broadcasts.  The  studios  are  also 
used  for  classes  in  radio  technique 


West  Coast  Advertisers 
Plan  Radio  Departmental 
At  Los  Angeles  Meeting 

SPOKESMEN  for  radio  and  ad- 
vertising from  all  parts  of  thi 
West  Coast  will  attend  the  35tl: 
annual  convention  of  the  Pacifii 
Advertising  Clubs  Association,  b 
be  held  at  the  Ambassador  Hotel 
Los  Angeles,  June  26-30.  Don  E 
Oilman,  NBC  western  divisioi 
vice-president,  Hollywood,  is  chair 
man  of  the  radio  departmental  ses 
sion  scheduled  for  June  28. 
vice-chairman  is  Sydney  Dixoi 
NBC  western  division  sales 
ager,  who  is  also  chairman  of 
ways  and  means  committee.  Other 
on  Mr.  Oilman's  committee  includ 
W  Carey  Jennings,  manager  o 
KGW-KEX,  Portland;  Earl  . 
Glade,  manager,  KSL,  Salt  Lai 
City,  and  Howard  Lane,  busmes 
manager  of  McClatchy  Broadcast 
ing  System,  Sacramento,  Cal. 

The  University  of  Advertisini 
theme  initiated  for  the  Salt  Lai 
City  convention  last  year,  is  bein 
continued.  Mr.  Oilman  has  title 
the  radio  departmental  sessioi 
School  of  Radio  Broadcasting.  D 
Frank  N.  Stanton,  CBS  Director; 
Market  Research,  New  York,  -wi 
be  one  of  the  speakers.  Irene  Ric 
radio  and  film  actress,  sponsorf 
on  NBC  network  by  Welch  Graj 
Juice  Co.  is  also  scheduled  to  spea 
Her  subject  will  be  "An  ^^Arti 
Looks  at  Commercial  Radio". 

Tracy  Moore,  NBC  HoUywa 
account  executive,  is  conventi( 
banquet  chairman.  Harry  W.  Wr 
CBS  Southern  California  sal 
manager,  is  in  charge  of  lunch© 
entertainment,  assisted  by  Thay 
Ridgeway,  Don  Lee  network  sal 
manager,  Los  Angeles;  Fox  Ca: 
CBS  West  Coast  director  of  pub 
affairs,  Hollywood,  and  Sydnc 
Dixon.  T.  R.  Paulson,  manager 
J.  Walter  Thompson  Co.,  Los  A 
geles,  on  the  general  committee 
the  convention,  has  arranged  i 
delegates  to  witness  the  June 
NBC  broadcast  of  Good  News 
1938,  sponsored  by  General  Foe 
Corp.,  from  Hollywood.  They  v, 
also  witness  CBS  and  Mutual-D 
Lee  network  programs  that  en 
nate  from  Hollywood  and  Los  ^ 
geles. 

D.  D.  Durr,  assistant  advertisi 
manager  of  Tidewater  Associa 
Oil  Co.,  Los  Angeles,  is  gene 
convention  chairman. 


Hope  for  Pepsodent 

PEPSODENT  Co.,  Chicago  (toe 
paste)  which  sponsored  the  N 
Mickey  Mouse  Theatre  of  the 
for  20  weeks,  will  replace  that 
ries  with  a  new  half-hour  vari 
show  in  the  fall.  It  will  origin 
from  Hollywood  and  feature  ] 
Hope  as  master-of-ceremonies 
singer.  Time  and  network  to  be  u 
have  not  been  announced.  It  is 
derstood  that  the  series  will 
main  on  NBC.  The  Sunday  af 
noon  time,  formerly  utilized  by 
Mickey  Mouse  program,  will  no 
used.  Agency  is  Lord  &  Thoi 
Chicago. 

conducted  by  the  Federal  The 
and  by  various  schools  and  coUe 
Cost  of  all  this  to  the  taxpa 
from  March,  1936,  to  Janu 
1938,  was  $305,000,  of  which  $: 
000  went  for  salaries  of  other 
unemployed  professional.?  in 
fields  of  the  theatre  and  radic 
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New  device  improves  reception  by  stveeping 
away  distortion^  brinyiny  Hiyh  Fidelity  trans^ 
mission  to  ail  the  NBC  stations  listed  below 


Another  proof  that  NBC  is  TOPS  IN  SPOT! 


proof  I  A  short  while  ago,  a  bright  young  engineer  discovered  the 
"Magic  Broom."  And  his  discovery  means  finer  program  reception, 
because  the  "Magic  Broom"  now  provides  the  transmitters  of  the  NBC 
Stations  listed  below  with  new  high  fidelity  characteristics.  It  literally 
sweeps  distortion  out  of  the  transmitter — one  more  reason  why  it  pays 
to  "Spot  with  NBC!" 

proof!  Here's  more  proof  that  NBC  is  tops  in  spot!  These  stations 
flash  your  commercials  through  the  air  with  power  that's  actually  a 
real  selling  force.  And  the  strong,  clear  reception  this  powerful  trans- 
mission assures  means  that  NBC  listeners — your  prospects  —  hear  a 
"signal  to  buy"  that's  clear,  crisp,  compelling! 

proof!  These  NBC  stations  offer  you  the  advantages  of  strategic 
location.  They're  spotted  to  cover  leading  markets  —  with  no  waste  — 
and  at  low  cost.  They  are  the  most  impressive  list  of  stations  available 
for  spot  broadcasting  through  any  single  representation  service. 

Add  it  all  up.  NBC  gives  you  high  fidelity  transmission  with  the 
"Magic  Broom,"  powerful  transmitters,  favorable  frequencies,  strategic 
locations — and  the  lion's  share  of  radio's  best  programs.  In  short — NBC 
gets  your  sales  message  across  to  the  people  you  want  to  reach — at  the 
kind  of  cost  you  appreciate.  No  wonder  it  pays  to  "Spot  with  NBC." 


Reverse  Feed-Back 

The  technical  experts  describe 
the  "Magic  Broom ^  as  '^Reverse 
Feed-Back — a  method  whereby 
distortion  products  normally 
present  are  canceled  by  the  use 
of  newly  developed  circuits.'' 


Broadcasting  Headquarters 
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THE  TEXAS  QUALITY  NETWORK 

EACH  STATION  AFFILIATED  WITH  THE  NATIONAL  BROADCASTING  CO. 

■ 

Ask  for  Texas  Quality  IS  k 

EDWARD  PETRY  &  COMPANY,  I 


(The  Indians  Have  Moved  to  New  York) 

No  fooling.  There  are  only  1,001  Indians  left  in  Texas,  and  the  1930  census  shows 
more  than  six  times  that  many  in  New  York! 

There's  a  lot  of  people  left  in  Texas  though  —  5,824,715  of  them  —  including  the 
thousand  redskins.  16.3%  of  them  live  in  the  four  star  Texas  markets — Dallas,  Fort 
Worth,  Houston  and  San  Antonio. 

But  the  other  83°^°  of  the  population  Uve  in  smaller  towns  and  rural  communities 
scattered  throughout  the  265,896  square  miles  that  is  Texas. 

There  is  only  one  economical  and  efficient  way  to  cover  a  territory  so  vast,  in 
which  live  so  many  people — the  Texas  Quality  Network.  This  group  of  four  NBC 
stations  is  powered  to  reach  and  programmed  to  please  its  great  Southwestern 
audience  —  in  every  city  and  town  in  Texas — every  hamlet  and  radio  home. 

The  next  time  you  sit  in  a  directors'  pow-wow  and  the  subject  of  White  Man's 
Magic  comes  up,  suggest  radio  in  Texas — suggest  using  TQN. 

WFAA-WBAP     KPRC  WOAI 

DALLAS  FT.  WORTH  HOUSTON  SAN  ANTONIO 


rd  Market  Data  Brochure 
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NAB's  Redemption 

EVENTS  of  the  last  fortnight  have  proved 
the  oft-expressed  conviction  that  the  broad- 
casting industry,  organized  and  fortified  with 
solid  facts  presented  under  aggressive  lead- 
ership, can  redeem  itself  from  the  do-nothing 
state  of  the  last  few  years.  The  results  of  the 
NAB  reorganization  are  beginning  to  blos- 
som. After  too  long  taking  it  lying  down,  the 
industry  at  last  is  on  the  offensive. 

The  short  shrift  which  committees  of  both 
houses  of  Congress  made  of  the  proposed 
Governmental  shortwave  station  bills,  the  first 
of  which  had  the  same  origin  as  the  now  de- 
funct wattage  tax  bill,  proved  that  American 
radio  is  not  without  its  advocates  in  the  Na- 
tion's highest  court  of  public  opinion  —  the 
Congress.  In  the  open  fight  against  these  bills, 
we  believe  more  was  accomplished  toward  the 
goals  of  stability,  self-respect  and  courage  for 
the  industry  at  large  than  anything  else  done 
in  the  last  half-dozen  years. 

The  NAB  now  is  about  to  acquire  a  new 
chief  executive,  a  man  big  enough  to  fill  the 
post  shortly  to  be  vacated  by  President  Mark 
Ethridge,  who  has  captained  the  ship  in  in- 
spiring fashion  since  last  February.  Neville 
Miller  is  the  Executive  Committee's  candidate 
and  all  who  have  met  him  are  enthusiastic  in 
their  belief  that  he  more  than  measures  up  to 
the  requisites. 

It  is  more  than  a  coincidence  that  radio's 
greatest  example  of  spontaneous  public  serv- 
ice is  about  to  give  to  radio  its  new  leader. 
As  mayor  of  Louisville  during  the  harrowing 
days  of  the  Ohio-Mississippi  floods  of  last 
year,  Mr.  Miller  leaned  heavily  upon  radio  in 
the  immediate  task  of  saving  human  life.  His 
expert,  courageous  and  resourceful  direction 
of  rescue  and  relief  operations  during  Louis- 
ville's worst  catastrophe  is  now  national  his- 
tory. But  aside  from  that  work,  his  whole 
legal  and  academic  career,  capped  by  his  five- 
year  tenure  as  Louisville's  mayor,  during 
which  he  is  reputed  to  have  given  that  city 
its  most  successful  administration  in  history, 
seems  to  qualify  him  admirably  for  the  task 
at  hand. 

Neville  Miller  is  very  much  like  Mark 
Ethridge  in  temperament,  outlook  and  capacity 
for  action.  Like  his  predecessor,  he  comes  to 
radio  without  previous  background  or  experi- 
ence in  that  field.  Like  him,  he  brings  to  radio 
a  fresh  viewpoint  and  an  active  mind  in  addi- 
tion to  a  rich  administrative  and  academic 
background.  He  is  not  the  "czar"  type  in  any 
sense;  he  is  a  man  of  intelligence  and  fore- 


sight whose  forte  appears  to  be  administration 
and  the  ability  to  follow-through. 

Mr.  Miller  steps  in  when  Mr.  Ethridge  re- 
turns to  his  newspaper  and  broadcasting 
pursuits  in  Louisville.  He  will  have  the  benefit 
not  only  of  Mr.  Ethridge's  counsel  but  that 
of  Philip  G.  Loucks,  who  was  Ethridge's  right 
bower  in  eflrecting  the  NAB  reorganization.  He 
will  also  have  the  assistance  of  the  three  ex- 
perts in  their  particular  fields  who  have  just 
joined  the  NAB  executive  staff — Ed  Kirby, 
Paul  Peter  and  Joseph  L.  Miller,  along  with 
Edwin  M.  Spence,  interim  executive  officer. 
*      *  * 

The  big  guns  of  radio's  long-delayed  oflFen- 
sive  boomed  on  May  16.  On  that  day  President 
Ethridge  delivered  two  public  utterances  which 
may  be  regarded  as  keying  the  new  industry 
tempo.  Before  Congressional  committees  he 
ably  and  persuasively  spoke  out  radio's  case 
in  opposition  to  proposed  governmental  inva- 
sion of  the  radio  sphere  by  way  of  shortwave 
broadcasting.  Before  the  Federal  Communica- 
tions Bar  Association,  with  six  FCC  members 
present,  he  delivered  some  plain  talk  about 
radio  regulation,  radio's  regulators  and  the 
aims  and  ideals  of  the  broadcasters.  The 
favorable  response  to  both  addresses  was  a 
remarkable  tribute  not  merely  to  Mr.  Eth- 
ridge's capacity  for  expression  but  to  the 
cogency  of  the  case  he  presented. 

It  now  appears  that  the  Government  station 
projects  are  dead  because  the  Administration, 
quickly  sensing  the  reaction  to  the  measures, 
drew  in  its  horns  and  the  leaders  in  Congress 
displayed  scant  patience  with  the  idea.  The 
press  generally  responded  overwhelmingly  in 
favor  of  the  Ethridge  arguments,  many  news- 
papers picking  up  his  theme  that  Federal 
operation  of  any  kind  of  station  was  undemo- 
cratic and  opposed  to  American  principles  of 
private  operation.  Some  newspapers  were  far 
more  vehement  against  the  Government's  entry 
into  the  radio  field  than  were  the  spokesmen 
for  the  industry  itself. 

Mr.  Ethridge's  bar  association  address  em- 
bodied the  broadcasters'  appraisal  of  radio 
regulation  as  it  is  and  as  it  should  be.  He 
expounded  the  broadcasters'  grievances  against 
pre-judgment  of  their  aims  and  activities  by 
Federal  authorities.  It  was  a  frank  and  coura- 
geous summation.  He  pointed  to  the  evils  that 
have  cropped  into  Federal  regulation  through 
no  fault  of  radio  and  he  admonished  his 
official  audience  that  radio  should  not  be 
singled  out  for  discrimination  simply  because 
the  authorities  themselves  have  been  remiss. 


Bad  to  Worse 

THE  "informal  complaint"  situation  at  th 
FCC  appears  to  be  worse  than  ever.  Whil ' 
Commission  spokesmen  feel  they  have  amehoi 
ated  the  evil  by  introducing  a  "new  policy* 
from  where  we  sit  it  looks  as  if  it  has  onl 
made  a  bad  situation  practically  intolerable. 

Several  months  ago  the  practice  of  metinj 
out  temporary  licenses  to  stations  upon  "in 
formal  complaints"  was  introduced.  Any  crack 
pot's  kick  was  accepted,  along  with  all  othen 
as  sufficient  grounds  upon  which  to  penaliz 
stations  by  giving  them  a  temporary  renewa 
"pending  investigation".  Now,  we  understanc 
the  FCC  has  concluded  as  policy  that  station 
be  given  renewals  immediately  following  rt 
ceipt  of  complaints,  but  they  will  then  be  in 
vestigated,  presumably  through  the  FCC  fiel 
force  of  inspectors. 

More  than  that,  the  Secretary's  ofiice  upo 
inquiry  now  has  informed  stations  that  henc( 
forth  the  Commission  will  not  supply  any  pei 
son  with  copies  of  complaints,  but  will  reques 
the  station  to  supply  information  based  o 
them.  In  other  words,  it  appears  the  static 
hereafter  will  have  to  fight  such  complaint 
completely  in  the  blind. 

And,  in  addition,  the  FCC  now  is  asking  fo 
"verbatim"  copies  of  continuity  from  station 
after  receipt  of  complaints.  There  is  nothin 
in  the  law  or  in  the  regulations  requiring  st£ 
tions  to  keep  transcripts.  This,  added  to  th 
advanced  case  of  jitters  suffered  by  station 
over  temporary  licenses,  tends  all  the  moi 
toward  fear  of  censorship. 

Reports  from  the  field  indicate  that  inspei 
tors  are  becoming  more  active  in  connectio 
with  station  investigations,  notably  on  pre 
grams.  Stations  view  all  this  as  a  furtheranc 
of  a  subsurface  intimidation  campaign,  a  soi 
of  OGPU  operation.  It  certainly  is  time  fc 
establishment  of  definite  policy.  If  it  can't  b 
done  by  the  Commission  itself,  then  we  su| 
gest  a  government-industry  conference  to  clea 
up  the  confusion. 


What  Price  Prizes! 

IT'S  NICE  to  know  that  listeners  in  drov< 
are  phoning  solutions  to  guessing  program: 
That's  what  they  are  doing  in  Atlantic  Cit; 
where  WPG  offers  dollar  bills  for  first  answei 
to  afternoon  riddles.  Unfortunately,  the  rc, 
sponse  got  so  big  that  listeners  nearly  drov 
the  telephone  company  into  the  ocean  by  dia 
ing  all  but  the  last  digit  of  the  WPG  phor 
number  and  thus  blocking  the  trunk  whi! 
they  devised  answers  to  riddles. 

The  Atlantic  City  problem  calls  to  min 
the  backfires  that  stations  often  encounter  i 
prize  programs.  In  some  cases  they  bare! 
manage  to  avoid  the  lottery  laws.  In  othei 
they  draw  a  heavy  response  at  the  moment,  b; 
the  growls  of  those  who  failed  to  win  ma 
be  too  big  a  price  to  pay  for  the  good-will  en 
ated  among  the  comparatively  few  who  wi 
prizes. 


He  again  urged  longer  licenses  and  cited  tl 
oft-repeated  logic  in  justification. 

The  force  and  sense  of  his  arguments  ai 
unanswerable;  the  temperate  yet  decisive  di 
livery  and  the  earnestness  and  honesty  of  h 
appeal  struck  all  those  who  heard  the  Ethridj 
speech  with  the  fact  that  the  NAB  is  now  i'j 
capable  and  courageous  hands.  The  industi 
will  and  can  expect  Mr.  Miller  to  carry  oi 
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EDMUND  BIRCH  RUFFNER 


WHATEVER  your  task,  what- 
ier  your  pleasures,  whatever 

||»ur  dreams  and  hopes,  do  them 
lid  do  them  now.  Tomorow  may 
too  late.   Even  if  you  don't 
icceed  in  accomplishing  quite  all 
U  hoped  to  do,  make  a  try  with 
1  the  zest  you're  capable  of." 
This,  in  his  own  words,  is  the 
lilosophy  behind  the  life  and  suc- 
ss  of  Edmund  Birch  (Tiny)  Ruif- 
ir,  Pacific  Coast  radio  manager 
RuthraufF    &    Ryan    Inc.,  in 
Itollywood,  who  since  last  Oct.  9 
ks  been  a  vice-president  of  the  na- 
iional  advertising  agency. 
He's  6  foot,  6%  inches  tall,  with 
iirly  blonde  hair,  blue  eyes  and  un- 
^ilingly,  a  big  broad  smile,  and 
'dmits  that  his  hobby  is  building 
'adio  personalities.  He  has  been  in 
adio   since   1922,   starting   as  a 
inger  in  Los  Angeles  and  return- 
ig  later  as  an  announcer  in  1927. 
ince  then  Tiny  has  made  quite  a 
ame  for  himself  as  account  execu- 
A'c,  announcer  and  producer.  He 
'orks  like  a  demon  and  plays  the 
ame  way.  He  believes  in  organiza- 
:    ion  and  delegates  duties  to  his  as- 
:   istants,  giving  them  plenty  of  au- 
hority  to  carry  through.  He  likes 
hings  to  run  smoothly  and  is  very 
liable  to  see  that  they  do. 
j  The   son   of   a  newspaperman, 
(Ciny  was  born  in  Crawfordsville, 
,jnd.,  on  Nov.  8,  1899,  and  was  bap- 
'lized  Edmund  Birch  Ruffner.  He 
(fras  only  two  years  old  when  his 
atamily  moved  to  Seattle,  so  he  real- 
|y  considers  himself  a  Westerner. 
He  received  his  early  education  in 

■  hat  city,  graduating  from  the  Bal- 

■  ard  High  School  in  1917.  Imme- 
liately  afterward  he  entered  the 
Jniversity  of  Washington.  Known 
hrough  ifiis  school  days  as  "Ed- 
lie,"  he  left  college  to  join  the 
irmy  in  1918  and  as  a  heavy- 
veight  fighter  accumulated  the 
lickname  "Tiny."    Coming  out  of 

'  :he  army  he  went  to  work  for  the 
Standard  Oil  Co.  of  California  as 
a  junior  salesman,  earning  money 
x  pay  for  singing  lessons,  with  a 
:areer  as  a  concert  tenor  as  his 
?oal. 

In  1924  Standard  Oil  Co.  pio- 
neered with  a  show  on  KFI,  Los 
Angeles.  Tiny  was  chosen  as  lead- 
ing man,  singing  in  Victor  Herbert 
and  Gilbert  &  Sullivan  operettas. 
1  i).  In  the  meantime  he  had  also  earned 


himself  a  reputation  on  the  West 
Coast  as  a  concert  singer,  so  he 
started  looking  for  new  fields  to 
conquer.  But  before  that,  in  June, 
1925,  he  married  Florentine  Ko- 
walewska  who  was  studying  with 
the  same  voice  teacher.  Leaving 
his  bride  in  Los  Angeles,  he  went 
to  New  York  to  "crash"  the  con- 
cert and  opera  stage. 

His  West  Coast  press  reviews 
helped  him  in  securing  a  job  with 
the  Schuberts.  He  was  cast  in 
good  roles  and  was  quite  encour- 
aged, so  sent  for  his  bride.  Things 
were  looking  up  for  the  Ruffners. 
Then  on  Christmas  Day,  1927,  the 
show  Tiny  was  playing  folded  in 
Baltimore.  The  RufFner  ire  was 
aroused  and  the  stage  lost  one  of 
its  most  promising  tenors. 

Alois  Havrilla,  whom  Tiny  had 
known  in  his  earlier  days  in  the 
show  business,  was  an  NBC  New 
York  announcer  at  this  time.  Tiny 
wired  him  inquiring  the  possibili- 
ties of  an  announcer's  job  and  was 
informed  that  auditions  were  being 
held  the  following  day.  Tiny  hur- 
ried to  New  York,  took  the  audi- 
tion and  became  an  NBC  announc- 
er. For  one  year  and  nine  months 
he  announced  shoes  and  ships  and 
sealing  wax  and  then  quit  to  sell 
radio  time.  He  became  sales  man- 
ager of  the  Judson  Program  Ser- 
vice Co.,  formed  in  New  York  to 
develop  and  sell  programs,  in  the 
meantime  building  himself  as  a  ra- 
dio personality. 

Then  the  networks  decided  to  put 
in  their  own  production  depart- 
ments. The  agencies,  sensing  the 
future  trend  in  advertising,  started 
establishing  radio  departments  of 
their  own.  The  Judson  Program 
Service  Co.  retired  from  the  field. 
Tiny  had  sold  Erwin-Wasey  &  Co. 
Inc.,  New  York,  several  shows,  so 
when  the  break  came  he  joined  that 
agency  and  was  placed  in  charge 
of  radio  for  the  General  Foods 
Corp.  account. 

When  the  sponsor  changed  agen- 
cies and  moved  to  Benton  &  Bowles 
Inc.,  Tiny  went  with  the  business 
as  head  of  radio.  Then  he  really 
went  to  work,  he  admits.  Besides 
announcing  and  producing,  he 
helped  write  as  many  as  eight  net- 
work shows  a  week,  and  liked  it. 
Show  Boat,  and  Town  Hall  Tonight 
(Continued  on  page  J+8) 


NOTES 


E.  O.  SYKES,  T.  A.  M.  Craven  and 
Thad  H.  Brown,  members  of  the  FCC, 
along  with  members  of  the  Gridiron 
Club  of  Washington  correspondents 
and  various  Government  oflBcials,  were 
guests  May  11  of  Comdr  Eugene  F. 
McDonald,  president  of  Zenith  Radio 
Corp..  aboard  his  yacht  Mizpah  on  a 
short  cruise  down  the  Potomac.  The 
yacht  was  in  Washington  after  a  Car- 
ibbean cruise. 

WEBLEY  EDWARDS,  manager  of 
KGMB,  Honolulu,  has  been  elected 
vice-president  of  the  Honolulu  Broad- 
casting Co..  operating  KGMB  and 
KHBC,  Hilo.  He  plans  to  return  to 
Honolulu  about  mid-June  after  a  six- 
week  business  tour  in  the  States.  In 
the  May  15  issue  of  Broadcasting 
it  was  erroneously  stated  Mr.  Ed- 
wards had  been  elected  vice-president 
of  Conquest  Alliance  Co.  This  error  is 
regretted. 

ARTHUR  SIMON,  formerly  with  the 
treasurer's  department  of  NBC  and 
a  former  newspaperman,  has  been  ap- 
pointed station  manager  of  WPEN, 
Philadelphia. 

A.  D.  WILLARD  Jr..  manager  of 
WJSV,  Washington,  has  been  elected 
second  vice-president  of  the  Washing- 
ton Advertising  Club. 
RANDALL  JESSEE,  formerly  of 
KCKN,  Kansas  City,  and  KWOS. 
Jefferson  City.  Mo.,  is  the  manager  of 
the  new  KWOC,  Poplar  Bluff,  Mo. 

AMON  CARTER,  owner  of  WBAP 
and  KGKO.  Fort  Worth,  and  nnb- 
lisher  of  the  Fort  Worth  Star-Tele- 
gram has  been  elected  to  the  board 
of  directors  of  the  American  Airlines. 
RALPH  SAYBES.  formerly  sales 
manager  of  KYW,  Philadelphia,  has 
.ioined  the  sales  staff  of  Associated 
Recorded  Program  Service,  New  York. 
JAMES  A.  WARD,  with  Crossley 
Inc.,  New  York,  for  three  years,  has 
been  named  head  of  the  radio  division. 
STEVENS  JACKSON,  formerly  of 
Benton  &  Bowles,  has  joined  the  sales 
department  of  WHN,  New  York. 
C  H.  HACKETT.  formerly  with 
Eastman,  Dillon  &  Co.,  brokers,  has 
joined  the  sales  staff  of  WMCA,  New 
York. 

FRANK  E.  MASON,  vice-president 
of  NBC  in  charge  of  international 
broadcasts,  spoke  on  that  topic  before 
the  Foreign  Traders  Association  of 
Philadelphia  on  May  23. 
JOHN  R.  PATNODE,  new  to  radio, 
has  joined  the  sales  staff  of  WTAD. 
Quincy,  111. 

FRED  WEBER,  general  manager  of 
Mutual,  is  making  a  tour  of  stations 
east  of  the  Mississippi. 
C.  W.  FARRIER,  television  coordi- 
nator of  NBC,  snoke  May  24  before 
the  American  Federation  of  Arts 
convention  meeting  in  Washington. 

FRANK  McLATCHY.  of  the  com- 
mercial staff  of  KSL.  Salt  Lake  City, 
has  been  elected  president  of  the  Salt 
Lake  Advertising  Club. 
FCC  Commissioner  Thad  H.  Brown 
will  address  the  annual  membership 
meeting  of  the  Radio  Manufacturers 
Association  in  Chicago,  June  7.  The 
RMA  convention,  to  be  held  with  the 
National  Radio  Parts  Show,  will  be 
at  the  Stevens  Hotel.  June  7-11. 
CHARLES  STOOKEY,  who  formerly 
conducted  the  early  morning  pro- 
grams on  WLS.  Chicago,  and  on 
KMOX,  St.  Louis,  has  returned  to 
KMOX  as  farm  broadcast  specialist. 
He  takes  charge  of  the  new  KMOX 
farm  program  which  on  May  23  was 
expanded  to  take  in  the  period  from 
5:30  to  7  a.  m. 


LEWIS  ALLEN  WEISS,  general 
manager  of  Don  Lee  network,  spoke 
on  "Radio  in  the  General  Scheme  of 
Advertising"  May  26  before  Alpha 
Delta  Sigma,  national  advertising 
honorary  fraternity.  Don  E.  Oilman, 
NBC  western  division  vice-president, 
is  president  of  the  fraternity  and  will 
preside  at  its  convention  sessions 
June  24-30  in  Los  Angeles. 

EARL  E.  MAY.  president  of  KMA, 
Shenandoah,  la.,  will  receive  an  hon- 
orary degree  of  Doctor  of  Laws  at  the 
coming  commencement  exercises  of 
Tarkio  College,  Tarkio,  Mo. 
WILFRED  GUENTHER,  formerly 
of  WSAZ,  Huntington.  W.  Va.,  and 
more  recently  of  Frederick  W.  Ziv 
Adv.  Agency,  has  been  appointed  sales 
promotion  manager  of  WSAI,  Cin- 
cinnati. 

VICTOR  L.  COHEN  of  the  legal 
staff  of  Broadcasting  Service  Assn. 
Ltd.,  owners  of  2GB  and  2UB.  Syd- 
ney. Australia,  arrived  in  Hollywood 
late  in  May  on  company  business 
and  will  continue  to  New  York  in 
mid-.Iune. 

GEORGE  HARVEY,  for  the  last 
year  assigned  to  the  Mutual  Net- 
work's western  sales  staff,  has  re- 
turned to  the  commercial  staff  of 
WGN,  Chicago. 

A.  ERNEST  BAGGB,  account  ex- 
ecutive of  KHJ.  Los  Angeles,  has 
joined  the  CBS  Hollywood  sales  staff. 

SYDNEY  DIXON,  NBC  western  di- 
vision sales  manager,  was  guest  speak- 
er May  31  at  the  annual  spring  meet- 
ing of  the  Junior  Division.  Los  An- 
geles Advertising  Club.  He  also  ad- 
dressed the  California  Retail  Drug- 
ffist  Association  in  Long  Beach,  Cal., 
May  18. 

HERBET  LYSER,  former  associate 
editor  of  Western  Advertising  maga- 
zine and  prior  to  that  with  West 
Coast  newspapers,  has  been  appointed 
to  the  merchandising  department  of 
KSFO.  San  Francisco,  as  assistant  to 
Robert  W.  Dumm,  merchandising 
manager. 

L.  B.  WILSON,  nresident  and  gen- 
eral manager  of  WCKY.  Cincinnati, 
was  siven  a  surprise  birthdav  party 
by  his  staff  Mnv  20  when  he  w^is 
lured  to  the  studios  at  11  o.  m.  He 
pftrticinated  in  a  special  broadcast 
which  lasted  till  .5  a.  m.,  his  first  mi- 
crophone appearance. 

CHARLES  KFNNEDY.  recently  as- 
sociated with  KOY.  Phoenix,  as  com- 
mercial manager,  and  forrnorlv  of  the 
sales  denartment  of  WT,S  Chicn'^o. 
has  been  named  commercial  manager 
nf  KYSM.  new  local  in  Mankato, 
Minn. 

■ROB  DILLON,  formerlv  of  WOC. 
Davenport,  and  KSTP.  S*-.  Paul,  has 
ioined  the  sales  staff  of  KSO-KRNT. 
Des  Moines. 

F.  A.  WEIR,  commercial  manager  of 
Canadian  Broadcasting  Corp..  _  has 
been  made  supervisor  of  nublieity. 
with  the  move  of  the  publi'^ity  de- 
Tiartmert  fv^m  Ottawa  to  Toronto. 
F.  H.  Wooding  is  acting  publicHy 
manager,  with  headquarters  in  To- 
ronto. 

DAVE  DAVIDSON,  sales  promotion 
director  of  Atlas  Radio  Distributing 
Corp..  Chicasro.  has  resigned  to  join 
the  sales  staff  of  WJ.TD.  Chicago. 


World  Fair  Relays 

JOHN  S.  YOUNG,  radio  director 
of  the  New  York  1939  World  Fair, 
sailed  May  17  for  Europe  on  the 
Normnndie  to  arransre  for  a  series 
of  "salutes"  to  the  fair  from  Euro- 
nean  countries  to  start  in  October. 
He  accompanied  Julius  S.  Holmes, 
administrative  assistant  to  Grover 
A.  Whalen,  president  of  the  Fair 
Corporation,  and  they  will  be 
joined  later  by  George  McAnemy, 
chairman  of  the  fair's  board  of  di- 
rectors. A  similar  tour  of  South 
America  has  been  undertaken  by 
Edward  F.  Roosevelt,  the  fair's 
commissioner  for  Latin  America. 


BROADCASTING  •  Broadcast  Advertising 


June  I,  1938  • 


Page 


I 


Neel  Enslen 

NEEL  ENSLEN,  45,  announcer 
of  NBC,  after  a  serious  illness 
was  found  dead  May  22  in  his 
New  York  apartment  where 
jets  on  a  gas  stove  had  been  open- 
ed. Mr.  Enslen  was  a  native  of 
Ohio  and  a  graduate  of  Ohio  U., 
of  the  Eastman  School  of  Music 
and  of  Bush  Conservatory  in  Chi- 
cago. A  baritone,  he  was  an  origin- 
al member  of  the  American  Opera 
Co.  He  joined  NBC  in  1929,  one  of 
the  few  anouncers  to  qualify  with- 
out previous  radio  training.  He  is 
survived  by  his  widow,  the  former 
Beatrice  Kneale,  musical  comedy 
star. 


100,000  modern  homes 
will  welcome  a  personal 
message  from  you,  and 
no  other  medium  can 
give  the  personal  appeal 
and  receive  the  same 
welcome  accorded  WBIG. 

• 

Time  after  time  it  has 
been  demonstrated  by 
both  national  and  local 
advertising  accounts  that 
WBIG  delivers  more  per 
dollar  than  any  other 
method  of  advertising. 

Columbia  Broadcasting 
System,  World  Broad- 
casting System,  Transra- 
dio  Press  News  ...  all 
give  WBIG  listeners  the 
widest  choice  of  programs. 

REACH  NORTH 

CAROLINA'S 
RICHEST  AND 
MOST  POPULOUS 
TRADING  AREA 
THRU 
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\j  WBIG 


EDNEY  RIDGE, 
Director 


IN 

6REENSB0R0.N.C 

CR.AIG  &  HOLLINGBERY,  INC.,   NATL.  REPS. 


BEHIND 
^IKE 


.JAMES  ALLAN  has  been  named 
program  director  of  WIP,  Philadel- 
phia, in  line  with  a  reorganization 
plan.  Murray  Arnold,  former  press 
head,  is  assistant  program  director. 
Marx  Loeb  has  been  named  produc- 
tion director  and  Edward  Wallis  has 
been  appointed  night  supervisor. 

HAL  GOODWIN,  formerly  program 
director  of  WNBC,  New  Britain, 
Conn,,  and  later  with  WMAS,  Spring- 
field, Mass.,  is  now  chief  announcer 
of  the  new  WHAI,  Greenfield,  Mass. 

VIRGINIA  FALLON,  formerly  of 
Ruthrauff  &  Ryan,  Chicago,  has  joined 
the  staff  of  WCKY,  Cincinnati,  as 
secretar.v  to  Mendel  Jones,  program 
director. 

DON  SIMS,  formerly  of  CJIC,  Sault 
Ste.  Marie.  Ont.,  has  joined  the  an- 
nouncing staff  of  CKLW,  Windsor. 
GUNNAR  BACK,  formerly  of  KFAB, 
Lincoln,  Neb.,  has  joined  the  an- 
nouncing staff  of  WXYZ,  Detroit. 

FRANK  RAND,  publicity  director  of 
CBS-Chicago,  discussed  methods  of 
radio  network  publicity  and  radio  as 
a  medium  for  publicity  before  a  jour- 
nalism class  at  Northwestern  U. 
May  17. 

R.  L.  ANDERSON,  former  conUnuity 
head  of  WNOX.  Knoxville,  Tenn.,  has 
been  named  production  manager,  with 
Charles  Davis  moving  from  publicity 
to  continuity. 

CY  MORGAN  has  joined  WHN,  New 
York,  to  handle  sports  and  racing  pro- 
grams. 

GEORGE  C.  BIGGAR,  program  di- 
rector of  WLS,  Chicago,  and  Chuck 
Acree,  director  of  special  events, 
spoke  at  the  16th  annual  convention 
of  the  Illinois  College  Press  Assn.  at 
Wheaton  College,  Wheaton,  111.,  in 
early  May. 

EMIL  CORWIN,  of  NBC's  press  de- 
partment, discussed  radio  before  the 
dramatic  society  of  Massachusetts 
State  College,  at  Amherst,  May  27. 
NATHAN  CAPLOW,  former  conti- 
nuity director  at  WAAF,  Chicago, 
and  later  with  D'Arcy  Laboratories. 
Chicago,  has  opened  the  Mutual  Book- 
ing Corp.  at  10  N.  Clark  St..  Chicago, 
with  Herbert  Daniels  Jr.,  advertising 
man.  The  firm  will  specialize  in  book- 
ing radio  and  other  talent. 
DON  HOPKINS  has  been  promoted 
to  the  captaincy  of  the  night  crew  of 
pages  at  NBC-Chicago,  succeeding  R. 
C.  Lichtenberg. 

JOHN  CONTE.  Hollywood  announc- 
er, has  been  signed  to  announce  the 
CBS  Passing  Parade  series,  with 
John  Nesbitt,  which  starts  July  3  un- 
der sponsorship  of  Gulf  Oil  Corp. 


*  *  ^  ^  *  ''The  Voice  of 


Northern  New  England^  ^ 


LAWRENCE 

Massachusetts     1,000  Watts 


WL  AW 

Estimated  Potential  Listening  Audience 
2,300,000  Persons 

680  Kilocycles 


Studio  Strippers 

JUST  as  Hal  Simonds  and 
Ira  Walsh  of  the  WFIL 
sports  department  went  on 
the  air  from  "B"  studio  to 
describe  the  weighing  in  cere- 
monies  of  Philadelphia's 
first  outdoor  boxing  card  of 
the  season  which  featured  a 
bout  betwen  Jimmy  Adamick 
and  Al  Ettore,  the  door 
opened  and  in  trooped  a  bevy 
of  feminine  thespians,  re- 
hearsal bound.  Things  hap- 
pened fast  in  the  next  min- 
ute. The  air  was  filled  with 
squeals  as  10  brawny  leath- 
erpushers  in  various  stages 
of  undress  fled  for  cover.  A 
typist  had  struck  the  letter 
"B"  for  the  dramatic  re- 
hearsal instead  of  the  "C" 
originally  assigned. 


JOHN  THOMPSON  has  returned  to 
NBC-Chicago  as  assistant  to  Kenneth 
Fry,  special  events  director,  and  is 
editing  UP  copy  for  newscasts  by 
Fort  Pearson  on  WMAQ,  Chicago. 

JAMES  S.  TYLER,  formerly  man- 
aging editor  of  Advertising  d  Selling, 
has  been  appointed  director  of  the 
trade  news  division,  CBS,  succeeding 
Maury  Gaffney,  transferred  to  the 
promotion  copy  staif, 

ROSANNA  ROSS  has  joined  the 
news  bureau  of  KGER,  Long  Beach, 
Cal.,  as  editor  of  news  from  the  wom- 
en's angle.  She  is  also  commentator 
on  a  daily  quarter-hour  broadcast, 
Xeics  For  Women  Only. 

BILL  WARE,  formerly  of  WCAU, 
Philadelphia,  has  joined  the  staff  of 
WKRC,  Cincinnati,  as  sportcaster, 

JOSE  RODRIGUEZ,  KFI  -  KECA, 
Los  Angeles,  continuity  editor  and 
commentator,  will  give  a  series  of  lec- 
tures on  music  in  Hollywood  from 
.June  15  to  Aug.  15. 

BILL  T ALLEY,  formerly  of  WIBX. 
Utica.  N.  Y.,  has  joined  the  announc- 
ing staff  of  KFRU,  Columbia,  Mo. 

ROBERT  YOUNG,  new  to  radio,  has 
joined  Don  Lee  Broadcasting  Sys- 
tem, Los  Angeles,  as  commentator  on 
the  thrice-weekly  quarter-hour.  As  the 
Story  Goes.  Al  Beich  writes  the  se- 
ries. 

ERIC  NORMAN,  formerly  of  WHAS, 
Louisville,  and  KFXR,  Oklahoma 
City,  has  joined  the  announcing  staff 
of  WIBW,  Topeka,  Kan. 

KNOX  MANNING,  CBS  Hollywood 
news  commentator,  won  the  competi- 
tion among  western  radio  personali- 
ties to  announce  a  series  of  commer- 
cial motion  picture  shorts  for  a  na- 
tional manufacturer. 

LARRY  GENTILE,  announcer  of 
CKLW.  Windsor.  Ont..  is  convales- 
cing from  an  operation  on  his  leg. 

MIKE  FRANKOVITCH.  Los  An- 
geles sports  announcer,  has  started  a 
five-weekly  commentary  program.  The 
Coach,  on  Don  Lee  network  from 
KH.J.  Los  Angeles.  He  also  announces 
Pacific  Coast  League  baseball  on 
KFAC.  that  city,  under  joint  spon- 
sorship of  B.  F.  Goodrich  Rubber 
Co..  and  General  Mills. 

MILES  MANDER,  English  film  ac- 
tor, has  started  a  weekly  quarter- 
hour  commentarv  program,  A  Briton 
Speaks,  on  KFWB.  Hollywood. 

GEORGE  ISIENARD,  formerly  of 
WROK.  Rockford.  111.,  has  joined  the 
announcing  and  production  staff  of 
WLS.  Chicago. 

DALTEN  McALISTER.  announcer 
of  WGL,  Ft.  Wayne.  Ind..  on  its 
''School  of  the  Air",  won  second  place 
in  the  National  Speech  Contest  re- 
cently held  in  Washington. 


ROBERT  LOUIS  S  H  A  Y  O  N,  pro 
ducer  and  director  of  Twenty  Yt'ir 
Ago    d    Today,    on    Mutual  dura;' 
the  winter,  has  joined  the  staff  o 
WOR,  Newark,  as  an  assistant  pro 
ducer.  Henry  Morgan,  formerly  w  tl 
WNAC,  Boston,  has  joined  WOIf 
announcing  staff.  Harry  Mack,  v  h 
has  been  in  charge  of  the  scatiou' 
Newark  studios,  has  resigned  and  i 
replaced    by    Charles    Godwin,    1  ■ 
merly  an  announcer  in  the  New  Y 
studios.    Herb    Morrison,  annouii 
who   described   the  Hindenburg 
aster,  also  has  resigned  from  W' 

LOUIS  READ  has  been  named  n 
ehandising  director  of  WWL,  > 
Orleans. 

SHIRLEY  HOSIER,  program  dii 
tor  of  WTAR,  Norfolk,  Ya.,  reeeij 
spoke  before  the  business  and  prot  - 
sional  women's  convention  in  Pete:> 
burg. 

LEW  KENT,  announcer  of  WMAZ 
Macon,  Ga.,  will  marry  Miss  Rut: 
Conradi  on  Sept.  3. 

HAROLD  NORMAN,  formerly  o 
WIRE,  Indianapolis,  and  K  F  H 
Wichita,  has  joined  the  announcin 
staff  of  KCKN,  Kansas  City.  Kan. 

DON  BECKER,  executive  progr 
director,  Transamerican  Broadcasr 
&  Television  Corp.,  New  York.  1 
added  Harry  Hoff  and  Chick  Vinc< 
to  his  production  staff. 

DON  THOMPSON,  special  eveur 
producer  and  news  editor  of  NB< 
San  Francisco,  has  returned  to  rh 
studios  following  an  influenza  attad 

WILLIAM  HOLWORTH.  who  ha 
been  handling  dance  band  remotes  i'> 
various  Los  Angeles  stations,  ha 
been  added  to  the  announcing  stal 
of  KEHE,  that  city. 

LEONARD  LAKE,  KFI-KECA.  Lo 
Angeles  announcer,  and  Sylvia  Chai 
lotte  Schwartz,  wiU  be  married  i 
that  city  June  26. 

HELEN  HANCOCK,  formerly  in  th 
production  department  of  WOR.  New 
ark,  has  joined  KMTR,  Hollywood. 

LOWELL  CARTRIGHT  GUBBINN 
formerly  announcer  of  WOR,  New 
ark,  has  joined  KHJ,  Los  Angeles 
in  a  similar  capacity.  He  succeed 
Floyd  Mack,  resigned. 

EDDIE  ALBRIGHT,  KNX.  Hollj 
wood,  writer-producer  since  1924  ha, 
resigned  to  free  lance. 

DOUGLAS  EVANS,  KFI-KECi 
Los  Angeles  announcer,  has  bee 
signed  by  Universal  Pictures  Corp- 
HoUvwood,  for  a  part  in  the  fib 
"Afraid  to  Talk". 

ROBERT  LEWIS,  formerly  ident, 
fied  with  Hollywood  film  studios,  ha' 
been  appointed  radio  departmeu' 
manager  of  H.  N.  Swanson  Ine 
Beverly  Hills,  Cal.,  talent  agency.  H 
succeeds  Donald  Clark,  resigned. 


THEY'RE  TUNING  IK  WATL 
IK  ATLANTA 
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BUZZINI.  who  resigned  sev- 
y  months  ago  to  study  law  at  the 
irersity  of  California,  has  rejoined 
!  announcing  staff  of  KTA,  San 
Incisco.  for  the  summer  months, 
eeding  Richard  Moyes  Deasy.  who 
is  to  leave  for  Honolulu.  Cleone 
th,  formerly   of   KOIL.  Omaha. 

been  named  night  receptionist, 
•eeding  Mrs.  Edna  Herold,  re- 
ed. Miss  Helen  Hess  is  the  new 
-f)!:ime  receptionist,  succeeding  Fran- 
Pike,  who  was  transferred  to  the 
'.ram  department  to  succeed  Gladys 
d.  resigned. 

JESTER  SMITH,  musical  diree- 
of  KFRC.  San  Francisco,  won 
place  with  his  yacht  in  one  of 
Corinthian  Yacht  Club  races  on 
Francisco  Bay  recently.  Rupert 
y.  of  the  KFRC  production  staff, 
a  member  of  the  crew. 

he  ELLIXGTOX,  roving  reporter 
fWBBM.  Chicago,  has  announced 
engagement  to  Miss  Harriet  Brad- 
y.  daughter  of  Prof.  C.  E.  Brad- 
y  of  the  University  of  Elinois. 

"X  DAVIDSON,  announcer  of 
RC,  San  Francisco,  recently  re- 
aed  to  his  duties  following  an  ap- 
dectomy. 

»"IX  CARLSOX.  announcer,  for- 
•ly  with  KSRO,  Santa  Rosa,  Cal., 
jntly  resigned  to  go  to  Hollywood. 

liBERT  LAXG.  formerly  of  KRE, 
■keley,  Cal.,  and  KDB,  Santa  Bar- 
a.  has  joined  KSRO,  Santa  Rosa, 
(announcer-producer. 
LLIE  WELLS,  guitar  player  of 
'juston.  Tex.,  has  joined  the  talent 
IB  of  KWTO-KGBX.  Springfield, 
Lloyd  Hansuid.  former  radio  star 
Kansas  Citv  and  Chicago,  has  also 
lied  the  KWTO-KGBX  talent  staff. 


lion  Lee  Restricts  Discs 

10  Feature  Live  Talent 

ABORATION  of  live  talent  and 
carding  of  all  transcribed  pro- 
ims  except  those  contracted  un- 
commercial sponsorship,  has 
adopted  as  policy  by  Don  Lee 
oadcasting  System,  Los  Angeles. 
ffJ,  Los  Angeles,  key  station,  has 
)laced  its  staff  orchestra  of  25 

11  Director  Frederick  Stark  with 
aller  groups  and  ensembles. 
This  does  not  reduce  musical  ex- 
(iditure,  according  to  Lewis  Allen 
feiss,  general  manager,  but  in- 
ad  gives  employment  to  more 
•isicians.  Agreement  with  the 
nerican  Federation  of  Musicians 
Is  for  an  expenditure  of  $84,000 
nually  by  Don  Lee. 

Committee  to  Name 

'INT  Committee  on  Radio  Re- 
irch  probably  will  meet  in  New 
iirk  June  3  to  select  a  successor 
Paul  Peter,  executive  secretary 
the  group  who  has  had  active 
arge  of  its  research  projects  and 
10  leaves  June  1  to  take  over  the 
st  of  research  director  of  the 
:\B.  President  John  Benson  is 
w  contacting  the  members  to  se- 
:t  a  satisfactory  date  for  the 
jeeting,  probably  June  3,  so  that 
-thur  Church,  KMBC,  and  J.  0. 
laland,  WHO,  may  attend  by  com- 
g  to  New  York  on  their  way  to 
e  reallocation  hearings  in  Wash- 
gton,  June  6.  In  addition  to 
oosing  a  new  secretary,  the  Com- 
ittee  will  also  discuss  the  future 
urse  of  its  investigations  in  the 
■Id  of  radio  coverage  through 
^ich  it  is  hoped  to  establish  a 
liform  yardstick  which  will  be 
)plicable  to  all  stations. 


HE  FCC  on  May  16  authorized 
'onard  A.  Wilson,  operator  of 
GIW,  Alamosa.  Col.,  to  withdraw 
s  application  to  sell  the  station  to 
'hn  L.  and  William  A.  Dier.  pub- 
ihers  of  the  Alamosa  Daily  Courier. 


FOOD  FAIR  RECORD 

Spot  Campaign  Brings  Crowds 
 To  Providence  Event  


ALL  attendance  records  were 
broken  at  the  mid-May  food  show 
staged  by  the  Rhode  Island  Food 
Dealers  Association,  which  attrib- 
utes the  success  of  the  event  to  ra- 
dio promotion  on  WJAR,  WEAN 
and  WPRO.  The  appropriation  was 
divided  evenly  among  the  stations 
and  each  cooperated  in  supporting 
the  exposition. 

Big  baskets  of  food  were  award- 
ed to  station  commentators  who 
took  part  in  programs.  The  spot 
copy  stressed  time,  place  and  spec- 
ial features  and  advised  listeners 
to  get  part-paid  complimentary  ad- 
mission tickets  from  grocers.  No 
mention  of  door  prizes  was  made 
but  samples,  souvenirs  and  gifts 
were  discussed  on  the  air. 


Sweetheart's  New  List 

MANHATTAN  SOAP  Co.,  Brook- 
lyn (Sweetheart  soap),  continuing 
its  plan  of  using  stations  in  all 
cities  of  25,000  or  more  in  various 
sections  of  the  country  in  six-week 
shifts,  on  May  15  started  on  a  new 
list  of  26  stations  mostly  in  New 
York  and  New  England.  One-min- 
ute dramatized  transcriptions  are 
broadcast  six  times  a  week  in  con- 
junction with  a  one-cent  sale  in 
each  city.  The  next  territory  to  be 
covered  will  be  Indiana  and  south- 
ern Ohio.  Peck  Adv.  Agency,  New 
York,  is  in  charge;  stations  are: 
WOKO  WGY  WSYR  WFBL 
WLEU  WKBN  WGAR  WTAM 
WADC  WBEN  WGR  WKBW 
WEBR  WJTN  WHAM  WHEC 
WNBF  WESG  KDKA  WCAE 
KQV  WJAS  WWSW  WWVA 
WJAC  WFBG. 


Wliite  Pine  Series 

WHITE  PINE  BUREAU,  Toron- 
to, has  started  weekly  five-minute 
transcribed  talks  on  the  uses  of 
white  pine,  to  run  for  13  weeks 
on  CFCF,  Montreal;  CKCL,  To- 
ronto; CFCO,  Chatham;  CKOC, 
Hamilton;  CKCR,  Kitchener;  CBO, 
Ottawa;  CKPG,  Brantford.  Asso- 
ciated Broadcasting  Co.,  Toronto, 
made  the  recordings  and  placed  the 
account. 


UIQLTER  BIDDICK 

;  COMPANY 


THE  21st  season  of  summer  Stadium 
Concerts  will  be  broadcast  exclusively 
on  CBS  Sunday  evenings  beginning 
June  26  for  eight  weeks. 


THE  1938  National  Radio  Parts 
Trade  Show  will  be  held  at  the  Stev- 
ens Hotel,  Chicago,  June  8-11  under 
sponsorship  of  the  Radio  Manufac- 
turer's Association  and  Sales  Man- 
agers Club. 


o 


liOS  ANGELES 
SAN  FRANCISCO 
SEATTLE 


LISTENER  PREFERENCE 


IN  ST.  LOUIS 

PROVED  AGAIN 

Th  irteen  citations  For  merit  by  the  Women  s 
National  Radio  Committee  were 
Siven  to  programs  broadcast  by  KSD. 


The  Distinguished  Broadcasting  Station 

Station  KSD — The  St.  Louis  Post -Dispatch 

POST-DISPATCH  BUILDING,  ST.  LOUIS.  MO. 
FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 
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Midwest  Educators  Plan 
School-Radio  Conference 

UNDER  auspices  of  the  Chicago 
Radio  Council  the  first  Midwestern 
School  -  Broadcasting  Conference 
will  be  held  in  Chicago  June  18-19. 
Representatives  from  colleges  and 
high  schools  will  meet  with  sta- 
tion and  agency  men  to  discuss  the 
practical  phases  of  radio  in  educa- 
tion. The  conference  program  will 
include  forum  discussions  of  edu- 
cational continuity,  production, 
schoolroom  radio  equipment. 

Speakers  scheduled  for  the  con- 
ference are  James  Whipple  of  Lord 
&  Thomas;  Clarence  Menser,  NBC 
program  director  central  division; 
Urvan  Johnson  of  WBBM;  David 
E.  Strom,  director  of  audio-visual 
education  of  Minneapolis  public 
schools;  William  Robson,  CBS  di- 
rector of  the  Columbia  Workshop; 
Miss  Luella  Hoskins,  radio  division 
of  Chicago  public  schools.  Confer- 
ence headquarters  are  in  the  Civic 
Opera  Building,  Chicago. 


Ethridge  Asks  for  Policies 

(Continued  from  page  28) 


is  a  slow  development  of  a  people  who 
reflect  their  tastes  through  media 
which  they  support.  Congress  could 
pass  all  the  laws  on  earth  and  the 
Commission  could  exhaust  all  the  un- 
written rules  in  a  command  to  radio 
to  turn  on  culture  and  yet,  in  the 
end,  the  radio  would  reflect  only  that 
cultivation  which  the  American  ijeo- 
ple  have  attained. 

"We  have  gone  as  far  as  we  have 
toward  cultivation  in  this  country  by 
encouraging  and  supporting  the  play 
of  creative  mind.  There  have  been 
sour  notes ;  there  wiU  be  sour  notes 
as  long  as  books  are  written,  as  long 
as  plays  are  staged,  as  long  as  movies 
are  made,  as  long  as  painters  are  free 
to  follow  the  fancies  of  their  minds, 
but  after  all,  we  have  come  a  long 
way  since  our  wilderness  days.  The 
most  stifling  thing  that  could  hai)pen 
to  radio,  the  thing  that  would  guar- 
antee its  failure  to  achieve  its  possi- 
bilities as  a  medium  of  public  appre- 
ciation of  cultural  things,  would  be 
to  impose  a  priore  any  sort  of  stifling 
regulations  concerning  program  con- 


tent. A  creative  artist  can  not  work 
in  a  vacuum.  The  public  has  the  most 
Ijotent  method  of  enforcing  censor- 
ship ;  in  radio  it  has  the  perfect 
method.  The  broadcaster  wants  the 
public  to  be  his  censor. 

Not  a  Prisoner 

"The  broadcaster  wants  a  greater 
feeling  of  security.  He  wants  to  feel 
that  he  is,  before  the  Commission,  not 
a  prisoner  at  the  bar,  but  indeed  an 
officer  of  the  court  and  a  friend  of 
the  court  and  the  people.  He  wants  to 
feel  that  the  Commission  is  not  only 
in  law  but  in  thought  judicial  in  its 
considerations  and  that  no  member 
of  the  Commission  has  any  attitude 
except  that  of  judicial  determination 
of  the  merits  of  a  case. 

"Responsible  broadcasters  would  like 
to  feel  that  the  era  of  political  pres- 
sure is  at  an  end ;  that  cases  which 
are  brought  to  hearing  before  the 
Commission  are  decided  upon  merit, 
rather  than  upon  any  other  considera- 
tion. They  admit  that  they  have  used 
political  pressure  in  the  past,  but  they 
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would  like  for  those  who  charge  thir 
with  playing  politics  to  face  the  stai 
reality  that  they  would  not  ha, 
played  politics  unless  politics  hac 
availed  them  in  the  past.  Broadcastei  f 
with  whom  I  have  talked  would  likf 
nothing  better  than  to  feel  that  tbt 
regulatory  policy  affecting  them  would 
be  laid  with  even  hand  upon  all  alike 
That  may  be  Utopian ;  I  do  not  know 
What  I  do  know  is  that  no  applicanl 
would  try  to  supplement  his  case  with 
any  sort  of  pressure  if  he  had  the 
firm  conviction  that  pressure  was  n'^^ 
substitute  for  merit ;  if,  indeed,  he 
knew  that  outside  pressure  would 
Ijrejudice  his  case. 

"But  that  is  not  the  only  element 
of  uncertainty  in  the  industry.  The 
broadcasters  want  an  alteration  of 
present  procedure  on  temporary  li- 
censes and  a  lengthening  of  the  term 
of  the  license.  The  present  procedure 
on  temporary  licenses  is  to  theii 
minds,  grossly  unfair,  unjustifiable' 
and  even  whimsical,  in  that  it  dig- 
nifies and  encourages  irresponsible! 
complaints." 

Short-Term  Evils 

Mr.  Ethridge's  final  theme  was  or  J 
the  six-month  license.  Projecting  the 
viewpoint  he  has  previously  espoused, 
he  said  the  short  tenure  results  in  an  I 
additional  burden  of  expense  both 
upon  the  Commission  and  upon  the 
broadcasters.  Radio,  he  added,  is 
probably  the  only  major  industry 
forced  to  operate,  even  theoretically, 
upon  a  six-month  license  when  the- 
law  prescribes  a  three-year  tenure.  - 

"Certainly,  it  cannot  be  in  the  pub- 
lic interest  for  a  business  with  such 
a  great  investment  to  have  any  uni- 
form element  of  uncertainty,  applica- 
ble to  all  stations  and  to  all  owners.". 

In  enumerating  the  evils  of  the! 
short  tenure,  Mr.  Ethridge  declared  it; 
operates  against  the  public  interest  in 
that  it  tends  to  foster  rather  than 
discourage  exploitation  of  facilities. 
A  great  number  of  broadcasters  are 
still  in  the  red  on  their  total  invest-, 
ment,  by  virtue  of  the  high  rate  of 
obsolescence  and  the  high  depreciation 
charges  and  each  new  major  engineer- 
ing advance,  he  said,  requires  an  out-i 
lay  of  large  sums  of  money  and  broad  . 
casters  desire  to  take  advantage  ol 
every  new  facility  for  improvement  of 
broadcasting.  Thus,  he  said,  the 
broadcaster  is  confronted  on  the  one 
hand  with  the  necessity  for  these  out- 
lays if  he  is  to  keep  pace  with  tech- 
nological advances,  and  on  the  other 
he  has  the  uncertain  and  hazardous 
factor  of  a  short-term  license. 

Moreover,  the  NAB  president  stat- 
ed, the  short-term  license  is  contrarjs 
to  public  interest,  whatever  its  pur-s 
pose,  because  it  is  "an  effective  threat 
over  the  control  or  management  of  a 
station."  After  the  Commission  has 
established  the  responsibility  of  appli-_ 
cants  as  it  does  in  its  hearings,  they' 
should  feel  free  to  operate  their  owtf^ 
property  within  the  limits  of  the  regu-' 
lations  and  within  the  bounds  of  good, 
business  and  public  morals.  They- 
should  not  be  confronted  eternally  by 
the  spectre  of  potentially  arbitrary 
action  on  the  part  of  the  regulatory 
body.  In  conclusion,  Mr.  Ethridge- 
made  a  plea  for  friendly  cooperation. 

"What  the  NAB  does  want  is  to 
be  helpful  to  the  Commission  ;  to  give 
it  advice  that  comes  out  of  operating- 
experience ;  to  be  regarded  as  friends, 
rather  than  as  enemies ;  to  be  allowed' 
to  express  our  own  ideas  without  hav-, 
ing  it  felt  that  we  are  as  an  industry^ 
either  sinister  or  wholly  self-centerec 
in  greed. 

"The  Commissioners  having  al",, 
power,  can  set  the  entire  tempo  of  re-f 
lationship  between  themselves,  the  at- 
torneys who  practice  before  them,  and 
the  broadcasters.  I  hope  that  tempr 
will  be  friendly  and  helpful  to  all  ol' 
us.  I  can  assure  you  that  if  it  -is.  the. 
broadcasters    will    meet    it    in  thai 

spirit."   

EDDIE  CANTOR,  star  of  Cantor"!, 
Camel  Caravan  on  CBS,  is  searching 
for  juvenile  talent,  auditions  to  b( 
held  by  Jesse  Block  and  Eve  Sullj 
starting  May  31.  Applicants  are  tc 
present  themselves  at  Studio  5,  CBS 
Bldg.,  New  York. 
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gh  Readership  Shown 
f0r  Chicago  Radio  News 

TH  newspapers  all    over  the 
ntry  either  deleting  or  reduc- 
their  radio  columns,  a  recent 
partial  survey  made  by  the  Chi- 
'"*fo  Times  refuted  the  statement 
de  by  many  newrspaper  publish- 
that  their  radio  columns  have 
y  few  readers.  The  Times'  sur- 
[Ir  indicates  that  its  radio  column 
lied  highest  readership  among 
iividual    columns    while  daily 
jgram  listings  proved  to  be  the 
:ond  most  widely  read  portion  of 
;  entire  newspaper,  being  slight- 
topped  only  by  the  tabloid's  pic- 
'e  page.  The  latter  scored  92% 
the  Times  poll  of  its  361,000 
aders  while  the  program  listings 
iili'lted   91%.    The   gossip  column, 
^'WiBfew  In,  conducted  by  Bill  Ir- 
n,  who  uses  the  nom  de  plume 
Don  Foster,  rated  78%. 
The  survey  was  made  by  sending 
,000  readers  a  "confidential  bal- 
stuffed  in  the  paper.  To  ob- 
!i|'|in  complete  coverage  of  every 
:tion  of  the  city  and  get  a  real 
3SS   section   of   opinion,  ballots 
;re  received  by  both  home  deliv- 
y  readers  and  news  stand  buyer, 
stribution  was  arranged  in  all 
ighborhoods — poor,  middle  class 
d  wealthy. 

As  a  result  of  the  survey,  the 
mes  increased  its  radio  space, 
le  Chicago  Evening  American 
IS  also  increased  its  radio  space 
increasing  the  size  of  type  used 
the  program  listings  from  the 
.lall  agate  to  a  larger  type  face, 
he  Daily  News,  however,  has 
iminated  its  radio  gossip  column, 
ntinuing  only  the  program  list- 
|gs. 


I'  Coast  Radio  Give-Away 

'jIaDIO  news  is  featured  in  Fan 
mre,  a  weekly  give-away  maga- 
I'ne,  which  made  its  debut  in  San 
rancisco  recently.  The  periodical, 
so  containing  a  generous  sprin- 
ling  of  movie  notes  and  house- 
Did  news,  is  distributed  through 
iiore  than  700  independent  grocers 
il^ji  Northern  California.  Richard  F. 
n  r,iuggenheim,  who    operates  Gug- 
u  lenheim    Adv.    Agency    in  San 
n  ijrancisco,  is  publisher.  He  charges 
I 'fie  grocers  a  fraction  of  a  cent 
!%r  copy.  The  initial    copy  con- 
ained  16  pages,  with  food  ads  and 
arious  feature  articles,  including 
adio  features,  pictures  and  logs. 


I.  E.  WALKER,  commercial  mau- 
ler of  WIBA,  Madison,  Wis.,  and 
|i- resident  of  WSAU,  Wausau,  Wis., 
i-igether  with  M.  F.  Chapin.  chief  en- 
l.ineer  of  WIBA;  Wayne  W.  Cribb. 
:;]|eneral  manager  of  WSAU,  and  D. 

Burt,  program  manager  of  WSAU, 
li  re  disclosed  as  principals  in  an  FCC 
,  pplication  for  a  new  2.50-watt  day- 
time station  on  570  kc.  in  Marinette, 


w 


RITE  for  bulletin 
listing  complete  line 
of  Water  and  Air 
Cooled  Transmitting 
Tubes. 

AMPEREX  ELECTRONIC 
PRODUCTS,  Inc. 

79  Washington  St. 
Brooklyn,  N.  Y. 


Women  and  Sport 

WITH  revived  interest  in 
baseball  in  Central  Illinois, 
the  makers  of  "Cosmetics  for 
Madame"  are  capitalizing  in 
feminine  sport  enthusiasm  by 
offering  Grover  Cleveland 
Alexander  on  WCBS,  Spring- 
field, three  afternoons  a 
week.  The  great  Alex  tells 
stories  from  his  colorful  ca- 
reer and  advises  youngsters 
on  how  to  play  the  diamond 
sport.  He  is  interviewed  by 
Sig  Roush.  Besides  this  se- 
ries, the  firm  sponsors  John 
Preston,  film  actor,  in  a 
thrice-weekly  Hollywood 
chatter  program. 


Gilniore's  Radio  Log 

GILMORE  OIL  Co.,  Los  Angeles, 
to  fill  the  void  left  by  withdrawal 
of  radio  news  and  comment  from 
Los  Angeles  and  other  Southern 
California  newspapers,  is  publish- 
ing a  weekly  illustrated  eight-page 
tabloid,  mastheaded  Mike.  Tabloid 
contains  logs,  commentary  columns 
and  general  radio  news  of  all  Los 
Angeles  county  stations.  There  is 
no  advertising  and  only  casual  men- 
tion is  made  of  Gilmore  petroleum 
products  and  NBC  Gilmore  Circus 
which  the  firm  sponsors.  Distribu- 
tion is  free  through  Gilmore  ser- 
vice stations.  Bernie  M  i  1 1  i  g  a  n, 
formerly  Los  Angeles  Examiner 
radio  editor,  edits  the  weekly  pub- 
lication. 


Inland  Press  Discusses 
Radio  Publicity  Question 

JOE  M.  BUNTING,  general  man- 
ager of  the  Bloomington  (111.) 
Pantagraph,  criticized  free  promo- 
tion of  radio  advertisers  by  news- 
papers during  a  quiz  period  at  the 
s_pring  convention  of  the  Inland 
Daily  Press  Association  held  in 
Chicago  May  18-19.  He  said  that 
since  his  paper  banned  all  radio 
publicity  in  1932,  circulation  has 
gone  up  rather  than  down  and  is 
now  at  an  all-time  high. 

Other  newspaper  executives  at 
the  meeting  felt  that  radio  adver- 
tising, limited  by  the  fact  there 
are  only  24  hours  in  each  day,  is 
nearing  its  peak,  and  that  the 
publishers  would  make  headway 
by  stressing  that  newspapers  are 
read  by  choice  and  at  the  reader's 
leisure. 


TEST 


the  , 
typical 
American 

City 


DLETOWN 

MUNCIE,  INDIANA 


THE  TEST  TUBE  STATION  OF  ] 
  THE  NATION  j 
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SOUTH  TEXAS 
TELLS    US  . 


Doryicnani 


PROGRAMS 

"KTSA's  programs  have  more 
interest  ...  we  like  'em!." 


.  .  .  more  local  commercial 
programs  than  any  network 
station   in  Texas  .   .  .  ten 

times  as  many  as  the  near- 
est network  station  in  San 
Antonio  .  .  .  plus  a  full 
CBS  schedule. 


SHOWMANSHIP 

"enjoyed  your  'special  events' 
program  again  last  evening 
.  .  .  they  are  always  TOPS!" 


Whatever  and  wherever  it 
happens,  KTSA  is  there.  At 
the  railroad  station,  on  the 
street,  from  the  convention 
floors,  in  the  hotel  lobbies. 
.  .  .  KTSA  broadcasts  it 
while  it  IS  news. 


LARGE,  EFFiaENT  PERSONNEL 

"Our  organizatiin  was  surprised  at  the  extent  of  your  serv- 
ices, until  our  visit  to  your  offices  ...  a  large,  efficleni 
staff.  .  . 


42  people  to  serve  you.  .  .  .  The  most  complete  radio  staff 
in  South  Texas,  offers  KTSA  advertisers  thorough  service 
.  .  .  from  first  contact  to  final  broadcast. 


COVERAGE 

"fine  to  know  that  one  San 
Antonio  station  can  be  heard 
out  this  far."  .  .  .  (500 
miles  west) 


Our  field  intensity  survey 
last  year  showed  KTSA's 
South  Texas  coverage  better 
than  higher-powered  network 
station.  Recently,  CBS  called 
our  hand,  said  cup  actual 
M  ste  n  i  n  g  area  is  even 
GREATER  than  field  survey 
showed. 


LISTENERS 

"I  feel  right  at  home  driv- 
ing in  the  Rio  Grande  Val- 
ley, listening  to  my  favorite 
KTSA  programs." 


Listeners  like  us — ^Ilke  our 
announcers,  know  them  by 
name.  That  big  "listener 
family"  likes  the  way  we  do 
things  for  them.  Lots  of  them 
come  by  to  visit  us,  ask 
about  this  program,  about 
that  singer,  get  acquainted 
face  to  face. 


ULTRA  MODERN  EQUIPMENT 

"we  always  use  KTSA  in  demonstrating  our  new  high  fidelity 
receiving  sets.  .  .  ." 


High  fidelity  from  start  to  finish  .  .  .  modern  studios  and 
offices  in  the  Gunter  Hotel,  center  of  everything  in  San  An- 
tonio .  .  .  KTSA  is  a  model  radio  station. 


RESULTS  THAT  PLEASE 

"Thank  you  for  selling  us  this  program.  Attached  is  renewal 
contract.  .  .  ." 

"you  folks  operate  a  radio  station  after  our  own  heart.  .  .  ." 

KTSA's  audience  is  responsive  and  faithful  to  the  station 
they  admire  .  .  .  when  KTSA  tells,  it  SELLS! 


KTSA 

THE  MOST  EFFICIENT*  500  WATT 
STATION  IN  THE  UNITED  STATES 
SAN  ANTONIO,  TEXAS 


Reason  Why — 
ON  550 
KILOCYCLES 
— ask  any  radio 
engineer 


NATIONAL 


inTERnnTi 


NIW  TOtK   •  CHIC 


lOS  ANOIIIS 
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THE  audinadl  OF 
BROADCASTING 


STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptioTis 
sa — spot  announcements 
ta — transcription  announcements 


KNX,  Hollywood 

Ramirez  &  Feraud  Chili  Co.,  Ventura, 
Cal.,  (Las  Palmas  canned  food), 
6  weekly  sp,  thru  Hillman- Shane 
Adv.  Agency,  Los  Angeles. 

Nu-Enamel  Pacific  Corp.,  Los  An- 
geles (paints),  6  weekly  sp,  thru 
Advertising  Arts  Agency,  Los  An- 
geles. 

Coast  Federal  Savings  &  Loan  Assn., 
Los  Angeles  (loans).  6  weekly  sp, 
thru  Elwood  J.  Robinson  Adv. 
Agency,  Los  Angeles. 

Crown  Products  Corp.,  Los  Angeles 
(Sani-Clor  bleaching  &  washing 
fluid).  6  weekly  sp,  direct. 

Fisher  Flouring  Mills  Co.,  Seattle 
(flour),  6  weekly  sp,  thru  McCann- 
Erickson.  Seattle. 

KPO,  San  Francisco 

J.  "W.  Marrow  Mfg.  Co.,  Chicago 
(Mar-O-Oil),  2  weekly  t.  thru  Bag- 
galey,  Horton  &  Hoyt,  Chicago. 

American  Tobacco  Co.,  New  York 
(Lucky  Strike),  11  weekly  sa,  thru 
Lord  &  Thomas.  N.  T. 

Johns  -  Manville  Corp.,  New  York 
(building  materials),  4  weekly  t, 
thru  J.  Walter  Thompson  Co., 
N.  Y. 

Bulova  Watch  Co.,  New  York 
(watches),  30  weekly  sa,  thru  Blow 
Co.,  N.  Y. 

Johnson,  Carvel  &  Murphy,  Los  Ange- 
les (Kellogg's  ant  paste),  weekly 
sp,  thru  Wm.  A.  Ingoldsby  Co.,  Los 
Angeles. 

Albers    Bros.    Milling    Co.,  Seattle 

(cereals),  weekly  sp,  thru  Erwin, 

Wasey  &  Co.,  Seattle. 
Cardinet  Candy  Co.,  Oakland  (candy 

bars),  weekly  sp,  thru  Tomaschke- 

Elliott  Inc.,  Oakland. 

KYA,  San  Francisco 

Unity  School  of  Christianity,  San 
Francisco  (religion),  6  weekly  sp, 
thru  R.  H.  Alber  Adv.,  San  Fran- 
cisco. 

Standard  Beverages,  Oakland  (Par- 
T-Pak),  60  weekly  sa,  thru  Emil 
Reinhardt  Agency.  Oakland. 

Electric  Appliance  Society  of  North- 
ern California.  San  Francisco,  10 
sa,  thru  Jean  Scott  Frickelton,  San 
Francisco. 

B.  F.  Goodrich  Rubber  Co.  (Oak- 
land dealers),  weekly  sp,  direct. 

7-Up  Bottling  Co.,  San  Francisco 
(soft  drinks),  4  so,  thru  Allied  Adv. 
Agencies,  San  Francisco. 

Star  Outfitting  Co..  San  Francisco 
f clothing  stores),  15  sp,  thru  Allied 
Adv.  Agencies,  San  Francisco. 

Hollywood  Knickerbocker  Hotel.  Hol- 
lywood, 5  weekly  sa,  thru  Harry 
Atkinson  Inc.,  Los  Angeles. 

CKGB,  Timmins,  Ont. 

Rolex  Watch  Co.,  Toronto,  26  ta,  thru 
E.  W.  Reynolds  &  Co..  Toronto. 

Radio  College  of  Canada,  Toronto, 
daily  sa,  thru  Norris-Patterson,  To- 
ronto. 

KEHE,  Los  Angeles 

Popular  Foods,  Los  Angeles  (Kon- 
gone).  5  weekly  sp,  thru  R.  H.  Al- 
bers Co..  Los  Angeles. 

WNAC,  Boston 

Hecker  Products  Corp.,  New  York 
(Force).  25  ta,  thru  Erwin,  Wasey 
&  Co.,  N.  Y. 


KBTM,  Jonesboro,  Ark. 

Griesedick  Bros.,  St.  Louis  (beer), 
daily  sp,  thru  Anfenger  Adv.  Agen- 
cy, St.  Louis  . 

General  Mills,  Minneapolis  (Wheat- 
ies),  all  St.  Louis  Cardinals  home 
games,  thru  Knox-Reeves,  Minne- 
apolis. 

Central  Distrib.  Co.,  St.  Louis  (Grand 

Prize,  Tast-Good  food),  6  weekly 

sp.  direct. 
Lightfoot-Howse    Commission  Co., 

Memphis,  daily  sp.  direct. 
National    Oats    Co.,    E.    St.  Louis 

(Corno  feed),  6  weekly  sa,  direct. 
Happy    Mills,    Memphis     (feed),  6 

weekly  sa,  direct. 
Dixie  Greyhound  Lines,  Memphis,  21 

weekly  so,  direct. 

KFRC,  San  Francisco 

Progressive  Optical  System,  San 
Francisco  (optical  store  chain),  3 
weekly  sp,  thru  Emil  Reinhardt 
Adv.,  Oakland,  Calif. 

American  Tobacco  Co.,  New  York 
(Lucky  Strike),  6  weekly  ta,  thru 
Lord  &  Thomas,  N.  Y. 

White  Laboratories,  New  York  (Feen- 
amint).  25  weekly  so.  thru  Wil- 
liam Esty  &  Co.,  N.  Y. 

Industrial  Training  Corp.,  Chicago 
(school),  4  weekly  t,  thru  James 
R.  Lunke  &  Associates,  Chicago. 

United  Air  Lines  Corp.,  Chicago  (air 
transportation),  5  weekly  ta  and 
so,  thru  J.  Walter  Thompson  Co., 
Chicago. 

Star  Outfitting  Co.,  San  Francisco 
(clothing  store  chain),  15  so,  thru 
Allied  Adv.  Agencies,  Los  Angeles. 

WHO,  Des  Moines 

Schlitz  Brewing  Co.,  Milwaukee,  6  sp, 

thru  dealer. 
Oshkosh  Overall  Co.,  Oshkosh,  Wis. 

(Oshkosh  B'Gosh  overalls),  weekly 

so,  thru  Ruthraufl:  &  Ryan,  Chicago. 
Father  Charles  E.  Coughlin,  Detroit, 

26  sp,  thru  Aireasters  Inc.,  Detroit. 
Rev.  John  Zoller,  Detroit,  26  sp,  thru 

Aireasters  Inc.,  Detroit. 

WFIL,  Philadelphia 

R.  J.  Reynolds  Tobacco  Co.,  New 
York  (George  Washington  smoking 
tobacco),  daily  sp,  thru  Wm.  Esty 
&  Co.,  N.  Y. 


WiMCA,  New  York 

Modern  Living  Health  Institute,  New 
York.  3  weekly  sp,  52  weeks,  thru 
C.  E.  Hood  &  Co.,  N.  Y. 

Community  Opticians  Brooklyn,  N. 
Y..  5  weekly  sp.  52  weeks,  thru 
Commonwealth  Adv.  Agency,  Bos- 
ton. 

Fruit  Industries  Ltd.,  New  York,  6 
weekly  sp.  thru  Lawrence  Fertig 
&  Co.,  N.  Y. 

WHN,  New  York 

Community  Opticians  of  Brooklyn,  N. 
Y..  6  weekly  sp,  thru  Common- 
wealth Adv.  Agency.  Boston. 

Wilbert  Products  Co.,  New  York  (No 
Rub  Shoe  White),  13  sp,  thru  W. 
I.  Tracy,  N.  Y. 

Quality  Laundry  Service,  New  York, 
.3  weekly  sp,  13  weeks,  thru  Red- 
field-Johnstone,  N.  Y. 

WIP,  Philadelphia 

R.  J.  Reynolds  Tobacco  Co.,  New 
York  (George  Washington  tobac- 
co). 10  weeklv  so,  thru  Wm.  Estv 
&  Co.,  N.  Y. 

Varady  of  Vienna,  Chicago  (cosmet- 
ics), 3  weekly  t,  thru  Baggaley, 
Horton  &  Hoyt.  Chicago. 

WOR,  Newark 

Fischer  Baking  Co.,  Newark,  weekly 

sp,  thru  Neff-Rogow,  N.  Y. 
Lewis-Howe  Co..  St.  Louis  (Turns), 

weekly  t,   thru   H.  W.  Kastor  & 

Sons  Adv.  Co.,  Chicago. 
Industrial   Training   Corp.,  Chicago, 

weekly  t.  thru  James  R.  Lunke  & 

Assoc.,  Chicago. 

KQW,  San  Jose 

Montgomery  Ward,  San  Jose  (de- 
partment store),  2  weekly  so,  di- 
rect. 

Aircraft  Metal  School,  Santa  Clara, 
Cal.,  3  weekly  sa,  direct. 

Florence  Maberg,  Gilroy,  Cal.  (re- 
sort), 6  weekly  sa,  direct. 

WAAB,  Boston 

Simoniz  Co.,  Chicago  (auto  polish), 
13  t,  thru  George  H.  Hartman  Co., 
Chicago. 

Starck  Piano  Co.,  Boston,  2  sp.  thru 
George  H.  Hartman  Co.,  Chicago. 


WJJD,  Chicago  ^ 

Axton-Fisher  Tobacco  Co.,  Louisvil". 
(Spudj,  daily  sa,  thru  Lawrence  (• 
Gumbinner  Adv.  Agency,  N.  Y.  i 

Consolidated  Cigar  Corp.,  New  Yoi< 
(Harvester  cigars),  daily  sp,  thi 
Erwin,  Wasey  &  Co.,  N,  Y, 

General  Tire  &  Rubber  Co.,  Akro  | 
daily  sp,  thru  D'Arcy  Adv.  Co.,  ,S 
Louis.  i 

Consumers  Insulating  &  Roofing  C(  i 
Chicago  (roofing),  3  weekly  .si 
thru  Selviair  Broadcasting  Systei; 
Chicago.  ', 

WIND,  Gary 

Prima  Brewing  Co.,  Chicago  (beer  • 
daily  sp,  thru  Bozell  &  Jacobs,  Ch ' 
cago. 

Illinois  Automobile  Club.,  Chica; 
(auto  club),  weekly  t,  thru  Ba 
galey,  Horton  &  Hoyt,  Chicago. 

Morris  B.  Sachs,  Chicago  (clothii 
store),  daily  sa,  thru  Schwimm 
&  Scott,  Chicago, 

Dodge  Dealers  Assn.,  Chicago.  3  uaii 
so,  thru  RuthraufE  &  Ryan,  CI, 
cago,  I 

WGN,  Chicago  ' 

Joe  Lowe  Cofp,,  New  York  ( Po : 
side),  3  weekly  f,  thru  Blacket 
Sample-Hummert,  Chicago. 

Walgreen  Co.,  Chicago  (ice  cream 
daily  so,  thru  Dade  B.  Epstein  Ad 
Agency.  Chicago. 

Feldman  Petroleum  Co.,  Chicago  (g. 
stations),  daily  sa,  thru  Selvia 
Broadcasting  System,  Chicago, 

WFAA-WBAP,  Dallas-Ft.  WortP 

Gulf    Oil    Corp..    Pittsburgh  (Gu 

spray),  2  weekly  t,  thru  Young 

Rubicam,  N,  Y. 
Joe   Lowe   Corp.,   New  York  (Po 

sides),  3  weekly  t,  thru  Blackei 

Sample-Hummert,  N,  Y. 
American  Stove  Co.,  Cleveland  (Mag ! 

Chef),  weekly  /,  thru  BBDO,  N. 

KFYR,  Bismarck 

American    Tobacco    Co..    New  Yo 

(Duckies),  t  series,  thru  Lord 

Thomas,  N,  Y. 
Firestone  Tire  &  Rubber  Co..  Akro  i 

2  weekly  t,  thru  Sweeney  &  Jam(i 

Cleveland. 
International  Harvester  Co..  Chicag 

sa   series,   thru  Aubrey,  Moore 

Wallace,  Chicago, 

KJBS,  San  Francisco 

Eggo  Milling  Co.,  San  Jose,  C: 
(prepared  flour),  5  weekly  sa,  th 
N.  W.  Ayer  &  Son,  San  Francisc 

Samaritan  Institute.  San  Francisc 
5  weekly  /.  thru  Allied  Adv.  Age 
cies.  San  Francisco. 

Laura  Lee  Candy  Co.,  San  Francis 
(candies),  weekly  sa,  direct,  [ 

KFI,  Los  Angeles  * 

Lambert  Pharmacal  Co.,  St.  Lor, 
(Listerine  shaving  cream),  week^ 
t,  thru  Lambert  &  Feasley,  N.  ' 

Nash-Kelvinator  Corp.,  Kenosha,  W 
(autos).  3  weekly  sa.  thru  Gey^ 
CorneU  &  Newell,  N.  Y. 

Glass  Container  Assn.,  Toledo  (be 
ties),  2  weekly  t,  thru  U,  S,  Ac 
Corp.,  Toledo. 

CFCH,  North  Bay,  Ont. 

Libby,  McNeill  &  Libby,  Chatha 
Ont.,  6  weekly  so,  thru  McConne^ 
Baxter  &  Eastman,  Toronto, 

Radio  College  of  Canada,  Toronf 
daily  so,  thru  Norris-Patterson,  1 
ronto, 

WFLA,  Tampa 

Gulf  Oil  Corp.,  Pittsburgh  (Gu 
spray),  2  weekly  t,  thru  Young 
Rubicam,  N,  Y, 

American  Cigarette  &  Cigar  Co,,  Nt* 
York  (Pall  Mall  cigarettes),  so  s 
ries,  thru  Compton  Adv,  Inc,  N,  I 

CJKL,  Kirkland  Lake,  Ont. 

Libby,  McNeill  &  Libby,  Chatha 
Ont..  6  weekly  so,  thru  McConnc 
Baxter  &  Eastman,  Toronto.  m 

Lever  Bros.,  Toronto,  5  weekly  .jH 
thru  J,  J.  Gibbons  Ltd,,  Toronto.B 


Drawn  for  Bro.\dcasting  by  Sid  Hix 

"This  Week  Our  Spelling  Team  Consists  of  Five  Advertising  Men." 


Page  42  •  June  J,  1938 


BROADCASTING  •  Broadcast  Advertisin 


CORDING  to  present  plans,  new 
FO-CBS  studios  in  the  Palace  Ho- 
San  Francisco,  will  open  in  mid- 
y.  Rapidly  neariug  completion  are 
eral  dozen  private  offices,  six  stu- 
au  electrical  workshop  and  other 
irters.  Two  of  the  studios  are  as 
as  small  theatres.  Special  fea- 
es  will  include  floating  walls,  felt- 
ed air  vents,  new-style  volume-in- 
ators  for  control  rooms.  The  stu- 
s  and  control  rooms  will  be  sep- 
ted  by  two  parallel  panels  of  glass 
;  than   an  inch   apart.   The  new 
irters  will  cover  one   end   of  the 
|v  studio  construction,  with  a  single 
jtm  set  aside  exclusively  for  teletype 
ilchines  with  which  the  chain  keeps 
touch  with  affiliated  offices. 

programs    of   unusual  nature 
'Ire  recently    broadcast    on  WSM, 
Ishville.   During   Music   "Week,  65 
al  musicians  rehearsed  six  hours  for 
lalf-hour  jjrogram  and  donated  their 
vices.  On  the  second  program  20 
ladies  from  the  local  Old  Ladies 
ime  were  featured  in  a  concert. 
MBD,  Peoria,  111.,  was  responsible 
•  helping  the  local  police  catch  a 
ef  when  it  aired  a  wanted  notice 
;  other  night,  had  a  caU  10  minutes 
er   saying    that    the    suspect  was 
rking  in  the  listener's  home. 
irtjfl300,  Sioux  Falls,  S.  D.,  recently 
jadcast  an  emergency  call  for  local 
y  Scouts  to  help  in  the  search  for 
amnesia  victim.  Within  10  min- 
is 50  scouts  volunteered. 
^JUSUAL    contest    was    held  by 
CKY,  Cincinnati,  recently  when  12 
'!al  car  salesmen   were   given  two 
Inutes  each  to  teU  why  his  particu- 
^■jr  car  was  the  "best  buy."  Listeners 
pre  asked  to  vote  for  the  most  con- 
I  iQcing  salesman. 

_^''j'ft.MPAIGN  for  four  new  buildings 
*  (r  George  Pepperdine  College,  Los 
j'jigeles,   is   broadcast   weekly  on 

WWB,  Hollywood. 

™p;GB,  Timmins,  Ont.,  announces  that 
j^S  studios  have  been  rebuilt  and  ac- 

^Tjustically  treated. 

■  ERCURY  THEATER,  New  York, 
I  reducer  of  the  current  Broadway 
jiecesses,  "Julius  Caesar"  and 
pLSeartbreak  House"  under  the  direc- 
ym  of  Orson  Welles,  on  May  22 
!^'larted  its  first  radio  series,  S'hake- 
^'"'^eare's  England,  on  WEVD,  New 
'^rork. 

'VAL  TINNEY,  columnist  and  hu- 
•  yorist,  is  the  star  of  NBC's  new 
'  pries  of  novelty  programs,  //  /  Had 

■  f-e  Chance.  Celebrities  in  all  walks 
life  are  interviewed  on  what  they 

j  dsh  they  had  done  with  their  lives. 
S^HN,  New  York,  on  May  28  started 

1  regular  schedule  of  opera  broadcasts 
jy|-:om  the  New  York  Hippodrome.  Two 

'.)urs  of  opera  are  to  be  heard  each 

'aturday  and  Sunday. 


h 
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GROUND  for  the  new  transmitter  of 
WWL,  New  Orleans,  was  broken  May 
23  by  Victor  D'Geralamo,  mayor  of 
Kenner.  Located  near  Lake  Pontchar- 
train,  the  new  transmitter  will  go  on 
the  air  in  early  fall. 

WOPI,  Bristol,  Tenn.,  will  celebrate 
its  ninth  anniversary  June  15  with 
a  24-hour  broadcast  including  speeches 
by  the  governors  of  Virginia  and 
Tennessee.  WLW,  Cincinnati,  and 
WSM,  Nashville,  will  salute  WOPI 
with  special  programs. 

TO  ASSIST  the  listener  in  following 
the  trend  of  world  events  on  his 
broadcasts  over  WMCA  and  the  In- 
tercity network,  Johannes  Steel, 
WMCA  foreign  news  commentator,  is 
furnishing  his  audience  a  21  x  28-inch 
political  map  of  Europe  indicating 
the  boundaries  before  and  after  the 
World  War. 

WTMV,  E.  St.  Louis,  celebrated  its 
third  anniversary  May  19  with  a  se- 
ries of  special  broadcasts,  including  a 
resume  of  the  station's  history  by  Wil- 
liam H.  West,  general  manager. 

WHEN  excessive  rains  sent  the  Mis- 
sissippi on  a  rampage  near  Aitken, 
Minn.,  the  other  day,  WCCO,  Min- 
neapolis, rushed  its  crew  the  150 
miles  for  an  on-the-scene  broadcast  of 
the  flood. 


News  From  Sky 

NEWS  fell  out  of  the  sky 
and  brought  a  scoop  to  the 
front  door  of  KRSG,  Seattle, 
the  other  afternoon.  KRSC  is 
situated  on  the  shores  of  Lake 
Union  and  when  an  airplane 
fell  into  the  lake  killing  two 
persons,  Announcers  Ted 
Bell  and  Robert  Ferguson  de- 
scribed the  catastrophe  from 
the  studio  window. 


THE  NBC  publicity  department  has 
taken  over  the  letter-answering  sec- 
tion of  the  audience  mail  department. 
Lenox  Lohr,  NBC  president,  believes 
the  audience  contact  to  be  a  public  re- 
lations job  and  as  such  belongs  in  the 
publicity  department. 

CELEBRATING  the  100th  day  that 
no  lives  had  been  lost  in  Providence 
traffic  accidents — a  record  for  cities  its 
size — CBS  broadcast  a  special  pro- 
gram from  WPRO,  Providence,  dur- 
ing which  the  mayor,  fire  and  police 
chiefs  spoke  and  a  near-accident  was 
dramatized. 


Townsend  Renews 

MISUNDERSTANDING  between 
Dr.  Francis  E.  Townsend,  old-age 
pension  advocate  and  Don  Lee 
Broadcasting  System,  Los  Angeles, 
caused  by  the  latter  censoring  por- 
tions of  a  sponsored  program,  has 
been  straightened  out  [Broadcast- 
ing, April  15].  As  a  result  the 
weekly  quarter-hour  Townsend  Ra- 
dio Club  program,  cancelled  fol- 
lowing the  difficulties,  was  I'enewed 
May  16  for  52  weeks  on  11  Cali- 
fornia Don  Lee  network  stations 
under  continued  sponsorship  of 
Prosperity  Publishing  Co.,  the  con- 
tract having  been  signed  by  Lisle 
Sheldon  Adv.,  Los  Angeles  agency. 


AN  INDICATION  that  the  CBS 
concerts  of  the  New  York  Philhar- 
monic Symphony  Society  "are  grow- 
ing in  favor"  appears  in  the  annual 
report  by  Marshall  Field,  president, 
who  says  more  than  25,000  letters 
were  received  this  year,  and  that  near- 
ly 10,000  listeners  contributed  finan- 
cial support,  2,845  more  than  in  the 
I)revious  season. 


5000  Wans  (LS.) 
1000  Watts  Night 


WNAX 


570  Kilocycles 
Yankton,  So.  Dakota 


Hea^y.ls  Over  | 
Conttno«^f  Stat? 

WNAX 


65 

^   Gets  ^o\2>\^ 


\  jecoT' 


soft 


offers  a  greater 
market  with  rain  and  crop  con- 
ditions above  normal.  Not  only 
So.  Dakota  but  No.  Dakota, 
Minnesota,  Iowa  and  Nebraska. 
Your  product  placed  in  the  heart 
of  this  rich  farm  area  will  pay  you 
dividends. 

Representatives 
HOWARD  H.  WILSON  CO. 
Kansas  City  -  Chicago  ■  New  York 
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LOUDEX  PACKING  Co.,  Terre 
Haute,  Ind.  (canned  foods),  has  ap- 
pointed Reincke  -  Ellis  -  Toimgreen  & 
Finn,  Chicago,  as  advertising  agency 
with  R.  S.  Ghiselin,  vice-president 
and  account  executive.  Quarter-hour 
and  30-minute  programs  will  be  used 
in  metropolitan  markets  this  summer 
for  Doggie  Dinner.  The  cost  of  the 
radio  advertising  will  exceed  that  of 
the  newspaper  advertising,  which  runs 
10.000  lines  annually.  Mr.  Ghiselin 
said  Louden  will  add  new  canned 
products  to  its  line. 

GEORGE  WESTON  Ltd.,  Toronto 
(biscuits),  is  running  test  program 
with  close  dealer  tie-up  at  CHML, 
Hamilton.  Ont.,  where  interviews 
from  local  grocery  stores  are  aired 
twice  weekly,  and  from  CHNS,  Hali- 
fax, N.  S.,  where  daytime  interviews 
in  grocery  stores  are  recorded  for  eve- 
ning broadcasting.  Cockfield,  Brown 
&  Co.,  Toronto,  handles  the  account. 


AFFILIATED  SALES  Co.,  New 
York  (Loxol  Oil  Shampoo  Tint), 
sponsoring  twice  weekly  the  piano 
team  of  Fray  &  Braggiotti,  with  Bob 
Carol  vocalist,  in  a  quarter-hour  tran- 
scribed, series  under  title  Glamo 
Rhythm  on  KSFO,  San  Francisco 
and  KNX,  Hollywood,  on  May  18  re- 
newed for  13  weeks  as  a  live  talent 
program.  Series  emanates  from  Hol- 
lywood on  the  two  CBS  stations,  Wed. 
and  Fri.,  11  :lo-ll  :30  a.  m.  Transcrip- 
tions of  the  California  broadcasts  are 
sponsored  twice  weekly  on  KRLD, 
Dallas.  Milton  Weinberg  Adv.  Co., 
Los  Angeles,  has  the  account. 

CHEVROLET  Dealers  of  Southern 
California,  Los  Angeles,  in  a  five-week 
campaign  which  ends  June  16  is  using 
35  and  100-word  announcements  five 
times  daily  on  KHJ,  KGB,  KFXM, 
KPMC,  KXO,  KVOE.  Agency  is 
Campbell-Ewald  Co.,  Los  Angeles. 

CALIFORNIA  FLYERS  Inc.,  Ingle- 
wood,  Cal.  (school  of  aviation),  an 
occasional  user  of  radio  time,  is  using 
a  thrice-weekly  quarter-hour  program. 
Question  &  Ansiver  Machine,  on 
KMPC,  Beverly  Hills,  Cal.,  in  a  four- 
week  test  campaign,  which  started 
May  18.  McCarthy  Co.,  Los  Angeles, 
has  the  account. 


POPULAR  FOODS  Inc.,  Los  An- 
geles (Congoin),  out  of  radio  for  the 
last  year,  on  May  16  started  spon- 
soring a  five-weekly  ten-minute  news 
broadcast,  News  By  Air,  on  KEHE, 
that  city.  Contract  is  for  13  weeks 
with  Jerry  Mohr  featured  as  com- 
mentator. Agency  is  R.  H.  Alber  Co.. 
Los  Angeles. 

NU-ENAMEL  PACIFIC  Corp.,  Los 
Angeles,  out  of  radio  for  some  time, 
on  May  9  started  daily  participation 
in  the  combined  Houseicives  Protec- 
tive League  and  Sunrise  Salute  pro- 
grams on  KNX,  Hollywood.  Contract 
is  for  52  weeks.  Advertising  Arts 
Agency,  Los  Angeles,  has  the  account. 

COCA  COLA  Co.  of  Canada  has  re- 
newed for  six  months  the  transcrip- 
tion series  Singing  Sam  on  CBO,  Ot- 
tawa ;  CFCF,  Montreal;  CFRB,  To- 
ronto ;  CJRC,  Winnipeg.  The  Toronto 
office  of  D'Arcy  Adv.  Co.,  St.  Louis, 
placed  the  account. 

PURITY  BAKERIES, Toronto  (chain 
bakers),  is  running  15  minutes  of 
home  economics  talks  three  times 
weekly  over  CFRB,  Toronto;  CFCF, 
Montreal;  CKY  and  CJRC,  Winni- 
peg; CKX,  Brandon;  CFAC,  Cal- 
gary. Account  was  placed  by  McCon- 
nell,  Baxter  &  Eastman,  Toronto. 


FAMILY 


Ao/i  OAT 

^34777,000^ 

AUTOMOTIVE  PRODUCTS 


The  family  car  is  a  definite  part  of  the  lives  of 
the  2,143,412  people  who  make  up  the 
WOWO  Family.  Their  annual  bill  for 
automobiles,  gasoline,  oil,  tires,  etc.,  is 
$134,777,000  (1935)  ,  .  .  The  influence  of 
WOWO  on  the  buying  habits  of  its  big  family 
is  a  powerful  factor  in  the  automotive  field, 
as  it  is  in  other  lines  of  merchandise  .  .  . 
Case  histories  furnished  on  request. 

WESTINGHOUSE  RADIO  STATIONS,  Inc. 

FREE  &  PETERS,  National  Representatives 
♦Residents  within  the  WOWO  Primary  Area 


FORT  WAYNE  •  INDIANA 


INDIANA'S     MOST     POWERFUL    RADIO  STATION! 


GENERAL  MILLS  Inc.,  Minnta 
lis,   has  renewed    three  transcri 
quarter-hour  ijrograms  of  Betty 
Boh,    Hymns    of    All  Churches 
Those  Happy  Cfilmans  five  timtf 
week  for  52  weeks  on  WFAA-WB 
Dallas-Fort  Worth,  effective  June 
Jack  Armstrong  transcriptions, 
.summer  layoff,  wOl  begin,  five  tii^ 
a  week,  on  Sept.  26.  Agency :  Bk 
ett-Sample-Hummert,  Chicago. 

ONTARIO  TOBACCO  Co.,  Toro 
which  has  been  testing  on  CKCL, 
ronto,  on  May  31  added  CKNX,  W 
ham,  Ont.,  for  twice-weekly  pari 
pating  announcements  on  the  Can 
an  Farm  &  Home  Hour,  placed 
Associated  Broadcasting  Co.,  Toro 

RADIO  COLLEGE  of  Canada, 
ronto  (radio  courses),  which  has  i: 
spot  announcements  on  CKNX,  W 
ham,  Ont.,  and  other  Canadian 
tions  since  April  6,  has  bought  Hj 
Boyle's  Dr.  Peter  Harris  sketch 
CKNX.  Sketch  has  just  complete 
five  weeks  run  for  Standard  Bra: 
"bread  diet".  It  will  be  revamped 
a  dramatization  of  success  stories 
graduates  of  Radio  College.  The  : 
series  started  May  22  and  is  the 
ent's  first  use  of  programs,  only 
announcements  having  been  used 
viously.  Programs  may  be  used  L 
for  other  stations.  Account  is  pit, 
by  Norris-Patterson,  Toronto  * 

SALTAIR,  Salt  Lake  City's  fa: 
amusement  resort,  has  signed  a 
tract  with  KSL  for  use  of  n; 
bands  daily  except  Sunday,  togei 
with  variety  show  on  Sundays,  pl£ 
through  R.  T.  Harris  Co.,  Salt  L 
agency.  It  is  reported  to  be  the  1; 
est  time  contract  for  resort  adver 
ing  in  local  history. 

RELIANCE  Mfg.  Co.,  Chicago  {' 
Yank  work  shirts),  extensive  ri 
users,  will  shortly  put  on  the  mai 
a  new  style  of  overall.  Paul  Holi 
Faust,  radio  director  of  MitcK 
Faust  Adv.  Co.,  Chicago,  agency  h 
dling  the  account,  told  Broadcast 
May  24  that  radio  plans  are  not  c 
plete. 

GOODYEAR  TIRE  &  Rubber 
Akron,  is  planning  to  use  radio 
the  fall.  No  details  have  been 
Agency  is  Arthur  Kudner,  New  Y 

HOFFMAN  BEVERAGE  Co.,  N 
ark,  on  May  23  started  a  scheduLl 
25  spot  announcements  weekly,  to 
for  16  weeks  on  New  York  City 
tions  WHN  WMCA  WNBW  W 
WINS.  Agency  is  BBDO,  New  Yj 

WHITE  LABORATORIES,  i 
York,  is  the  new  name  of  the  j 
manufacturing  Feenamint,  forme, 
known  as  Health  Products  Inc.,  I 
ark.  Spot  announcements  for 
product  started  on  25  stations  e 
in  April  [Broadcasting,  April  ]. 
Agency  is  William  Esty  &  Co.,  N  i. 

Agency  Appointments 

BATCHELDER     Whittemore  Coal 
Boston,  to  BBDO,  Boston. 

KEELING  -HARRIS  Co.,  Des  Mc  i 
(tooth  brushes),  to  Matteson-Fogarty  ^ 
dan  Co.  Inc.,  Chicago. 

LA  CHOY  FOOD  PRODUCTS  Inc.,  ^os 
Angeles  (canned  Chinese  foods),  to  i  s- 
ser  Adv.  Agency,  that  city. 

LOUDEN  PACKING  Co.,  Terre  H;  c. 
Ind.  (canned  foods),  to  Reincke-] -S- 
Youngreen  &  Finn,  Chicago. 

MILLER  BREWING  Co.,  MUwa « 
(beer),  to  Rickerd,  Mulberger  &  H  3, 
Milwaukee. 

RAMIREZ  &  FERAUD  Chili  Co.,  VenI 
Cal.  (Las  Palmas  canned  foods,  packl 
to  Hillman-Shane  Adv.  Agency,  Los  f 
geles. 

REMAR  BAKING  Co.,  Oakland.  Cal/to 
Sidney  Garfinkel  Adv.  Agency,  San  I  n- 
cisco.  Radio  may  be  used  in  a  fortKn- 
ing  campaign. 
WM.  S.  SCULL  Co.,  Camden  (Boscul  )f- 
fee) ,  to  Ward  Wheeloek  Co.,  Philadel  ia. 

VALMOR  PRODUCTS  Co.,  Chicro 
(Sweet  Georgia  Brown  cosmetics ),  to 
(iaron  Adv.  Agency,  that  city. 

WINCHARGER  Corp.,  Sioux  City,  a., 
(farm  generators),  to  E.  H.  Brown  /Iv. 
Agency,  Chicago. 
MOHAWK  BEDDING  Co.,  Chicago  to 
Schwimmer  &  Scott,  Chicago. 
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riNNER  of  the  recent  Tour  For 

-  '  alent  on  WMIN,  St.  Paul,  was 

trie  Lois  Elaine  Kaplan,  prodigy 
:  the  piano  who  astounded  listen- 
's on  an  NBC  program  during 

-  ar  New  York  tour  of  NBC  and 
BS.  Sponsored  by  the  Weyand 

-  -  urniture  Co.,  the  Tour  For  Tal- 
■     *  brought  86  amateurs  to  WMIN 

.icrophones,  garnered  70,897  lis- 
.j^jner  votes.    Oddly   enough,  this 
V;£i<(opular  program  was  sponsored  by 
1  competitor  of  the  Hoffman  Fur- 
jjiture  Co.  which  owns  and  oper- 
■jjlltes  WMIN.  Congratulating  Lois 
-^^  re  Mayor   Mark   Gehan   of  St. 
;  jt  'aul  (left)  ;  Alice  Rosenfield,  Lois' 
nstructor,   Lois,   and   Frank  De- 
-_  aney.  WMIN  production  head. 


AFRA  Gets  Ruling 

ftotN  THE  first  case  of  its  kind  on 
-  .^he  Pacific  Coast,  the  National  La- 
^-oor  Relations  Board  ruled  at  Seat- 
y^de   recently   that    the  American 
MilPederation  of  Radio  Artists  is  the 
',:ertified  bargaining  agent  for  ra- 
y  dio    announcers    and  microphone 
^-Performers  in  the  dispute  between 
'-AFRA  and   station   KFPY,  CBS 
X  putlet  at  Spokane,  Wash.,  follow- 
ing the  discharge  of  Ralph  Rogers, 
-,->the  station's  production  manager. 
;''AFRA  alleged  that  Rogers  was 
dropped  from  the  staff  for  union 
/■  activities.  After  the  NLRB  ruling 
\">  Rogers  was  offered  reinstatement, 
but  turned  down  the  opportunity 
and  left  for  Southern  California, 
; according  to  Vic  Connors,  execu- 
tive secretary  of  the  San  Francis- 
taico  chapter  of  AFRA. 


SUMMER  STATIC 

Prevents  outside  station  reception. 
Central  Illinois  listeners  dial  W.C.B.S. 


for  clear  reception. 
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Artist  Pact  Progresses 

WITH  both  sides  friendly  and 
anxious  to  complete  negotiations, 
rapid  progress  toward  a  standard 
contract  for  all  artists  employed 
on  nationwide  network  broadcasts 
is  being  made.  Committees  headed 
by  Emily  Holt,  executive  secretary 
of  the  American  Federation  of  Ra- 
dio Artists,  AFL  talent  union; 
Mark  Woods,  NBC  vice-president, 
and  Lawrence  Lowman,  CBS  vice- 
president,  have  been  meeting  twice 
weekly  and  while  there  is  yet  no 
complete  agreement  the  major 
points  are  being  settled  and  the 
end  is  in  sight,  according  to  all 
parties. 


Umph  for  Ump 

THEY  call  it  the  "Machine 
Gun  Mike"  at  WJSV,  Wash- 
ington, where  a  focusing  mi- 
crophone was  taken  to  the 
ball  park  recently.  Bat  cracks 
were  picked  up  nicely,  but 
with  total  disregard  for  audi- 
ence sensibilities,  Mike  caught 
a  batter's  tart  comments  on 
an  umpire's  questionable  de- 
cision. 


Union  Biscuit  Plans 

UNION  BISCUIT  Co.,  St.  Louis, 
division  of  the  United  Biscuit  Co., 
^\ill  use  radio  and  newspaper  ad- 
vertising for  its  Princess  Crackers, 
Supreme  Butter  Cookies  and  other 
company  products.  The  firm  has 
appointed  Gardner  Advertising  Co., 
St.  Louis,  as  agency. 


MACFADDEX  Publications,  X  e  w 
York.  {True  Story  magazine),  on 
XBC-Red  since  September,  1935,  took 
A.  L.  Alexanders  True  Stories  off. 
the  air  May  27.  Tlie  program  is  ex- 
pected to  return  in  the  fall.  Agency 
is  Arthur  Kudner,  New  York. 

R.  B.  DAVIS  Co.,  Hoboken,  X.  .T. 
(  Cocomalt),  which  has  sponsored  the 
weekly  CBS  Joe  Penner  xerogram  from 
Hollywood  for  the  last  two  years  will 
discontinue  the  series  after  June  26. 
Future  radio  activities  of  the  sponsor 
have  not  been  announced. 


WFIL  to  Dedicate 

WFIL,  Philadelphia,  will  dedicate 
its  new  $350,000  plant  in  a  two- 
day  ceremony  June  16-17,  accord- 
ing to  Donald  Withycomb,  general 
manager.  New  facilities  include 
studios  and  offices  in  the  Widener 
Bldg.  and  a  new  5  kw.  transmitter 
and  vertical  radiator.  The  dedica- 
tion will  include  an  exchange  of 
salutes  with  NBC,  Mutual  and 
Quaker  Networks,  with  which  the 
station  is  affiliated,  along  with  ad- 
dresses by  nationally  prominent 
personages,  guest  appearances  by 
stars  of  stage,  screen  and  radio, 
and  an  extensive  program  of  spe- 
cial features.  A  special  12-page 
section  of  news  and  pictures  will 
be  published  in  the  Philadelphia 
Record. 


AT  THE  request  of  the  chief  wire- 
less operator  of  Queen  Mary,  ar- 
rangements have  been  completed  to 
have  all  broadcasts  of  major  events 
sent  out  by  W2XE.  CBS  internation- 
al station,  picked  up  by  the  Queen 
Mary  and  given  to  the  ship's  pas- 
sengers by  means  of  a  public  address 
system. 


During  1938,  Mrs.  Kansas  Farmer 
will  gather  1,513,208,300  eggs.  She 
drives  to  town,  sells  the  eggs  and  many 
of  her  chickens.  In  return,  she  re- 
ceives cold,  hard  cash  amounting  to 
twenty-nine  million  dollars.^ 


needs  .  . 
her  home. 


for  herself,  her  children. 


By  unwritten  farm  law,  this  is  her 
money  .  .  .  "pin  money"  to  spend  as 
she  wishes.  With  it  she  huys  personal 


Influencing  her  purchases,  day 
after  day,  is  the  friendly,  intimate 
voice  of  WIBW  .  .  .  the  station  that's 
The  Voice  of  Kansas  .  .  .  the  station 
that  guides  the  buying  habits  of 
839,770  farm  homes.  Let  us  show 
you  how  WIBW  can  help  you  get  your 
share  of  this  $29,000,000. 


*  Based  on  figures  of  JJ.  S.  Bureau 
of  Agricultural  Economics. 


Ben  Ludy,  Manager 

Represented  by  Represented  by 

CAPPER  PUBLICATIONS,  INC.  WALTER  BIDDICK  COMPANY 

New  York — Detroit — Chicago  Los  Angeles — San  Francisco 

Kansas  City,  Mo. — San  Francisco  Seattle 
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LISTENERS  are  invited  to 
have  breakfast  with  Bill 
Evans  during  his  Top  O'  The 
Mornin'  program  on  WTMJ, 
Milwaukee.  Swamped  with  requests 
for  reservations,  Bill  has  arranged 
playlets  for  his  guests  to  act  in 
and  he  photographs  each  partici- 
pant, giving  them  copies  as  souve- 
nirs. A  coffee  advertiser  soon 
grabbed  the  breakfast  coffee  tie-in 
and  other  sponsors  are  after  the 
rest  of  the  breakfast  menu,  says 
WTMJ. 

*  *  * 

Newspaper  Game 
LISTENERS  of  CKGB,  Timmins, 
Ont.,  are  having  fun  these  days 
with  a  new  game  sponsored  by  a 
local  paper.  The  announcer  tells 
them  to  turn  to  a  certain  page  of 
the  paper,  such  and  such  a  column, 
so  many  lines  up  and  phone  the 
station,  naming  a  certain  word 
hinted  at.  First  listener  phoning 

wins  a  small  prize. 

*  *  * 

Spring  Cleaning 

TO  LOOSEN  its  listeners'  pocket- 
books,  WFIL,  Philadelphia,  de- 
voted the  last  two  days  of  May  to 
a  Spring  Cleaning  Campaign  using 
a  series  of  spot  announcements 
which  ran,  "Spring  time  is  clean- 
up time;  Pitch  in  and  make  the 
city  of  homes,  the  city  of  beautiful 
homes;  Do  your  renovating  now 
...  it  may  put  a  man  to  work." 

*  *  * 

Safety  Signals 

SAFETY  signals  are  substituted 
for  time  signals  by  KFI-KECA, 
Los  Angeles,  during  its  present 
safety  campaign.  Sponsors  buy  sig- 
nals such  as,  "Drive  slowly.  That 
may  be  your  child!" 


no  dtou^ki 

on  tke  £1  Pdio 


\u5tne66 


ancsQ 


Forbes  Magazine  of  May 
15th  lists  El  Paso  as  one 
of  the  nation's  best  places 
for  concentrating  sales  ac- 
tivity. El  Paso  is  now — as 
it  nearly  always  is — in  the 
center  of  the  country's 
"whitest"  spot.  You  can 
sell  your  product  in  this 
prosperous,  diversified  mar- 
ket most  effectively  and 
economically  by  using 
KTSM,  El  Paso's  only  ra- 
dio station. 
NBC  Red  and  Blue  Networks 
CRAIG  and  HOLLINGBERY 
National  Representatives 


PROGRAMS 


A  Setup 

IF  you  want  a  home-made  audience 
here's  the  way  to  do  it.  Get  an  ac- 
count that  has  dealers  all  over  your 
area,  then  interview  a  dealer  on 
each  program.  He  will  have  told 
everybody  in  town  that  he's  going 
on  the  air.  And  the  interview  may 
well  be  used  as  a  commercial. 
WBT,  Charlotte,  does  just  that  on 
its  six  weekly  program  for  Sinclair 
Refining  Co.,  with  William  Winter, 
WBT  news  commentator,  inter- 
viewing a  dealer  every  night. 

*  *  * 

Food  and  Women 

HOUSEWIVES  are  the  listeners 
for  whom  Kitchen  Kwiz,  a  daily 
9  a.  m.  series  on  KGVO,  Missoula, 
Mont.,  was  designed.  Bob  Young 
asks  a  number  of  questions  con- 
cerning food,  tells  the  women  to 
list  their  answers  and  take  them 
to  the  nearest  store  of  the  sponsor, 
Drive-In-Markets.  Free  grocery 
awards  are  given  daily  for  the  five 

most  correct,  neatest  lists. 

*  *  * 

Talent  Quest 

TALENT  for  a  Friday  night  series 
on  KIRO,  Seattle,  titled  Commun- 
ity Club  Talent  Quest,  is  drawn 
from  the  various  clubs  in  King 
County.  Prizes  are  offered  by  KIRO 
to  the  3  clubs  whose  entrants  win, 
as  well  as  to  the  contestants.  The 
program  is  building  a  fine  commun- 
ity spirit,  says  KIRO. 

*  *  * 

Rink  Rowdies 

WEARING  roller  skates,  the  men- 
on-the-street  for  WHLB,  Virginia, 
Minn.,  have  started  a  novel  series 
from  a  local  rink.  Sponsored  by  an 
ice  cream  firm.  Bill  Lofback 
and  Wayne  Byers,  of  WHLB,  skate 

around,  ask  questions. 

*  *  * 

Why  They  Left 

NEW  slant  on  programs  dealing 
with  missing  persons  is  the  Radio 
Bureau  of  Missing  Persons  on 
KYA,  San  Francisco.  A  local  judge 
and  public  defender  interview  the 
relatives  of  the  missing  people  who 
tell  the  circumstances  preceding 
their  disappearance,  describe  them 
in  detail.      *      *  * 

CHILDREN'S  series  on  WTMV,  E. 
St.  Louis,  that  is  attracting  wide 
listener  response  is  Sto7-ies  for  the 
Little  Folks  consisting  of  Irish 
and  English  folk  tales. 


SAN  JOSE 
n  CALIFORNIA 


Santa  Clara  Valley  leads  the 
world  in  Prune  and  Apricot 
production. 
• 

Farmjncome  over 
$16,000,000  annually 


Business  Later  On 
WITH  AN  eye  to  future  business 
and  present  good -will,  WSOC, 
Charlotte,  N.  C,  has  started  a  se- 
ries called  Meet  the  Merchant,  a 
sustaining  program  originating 
from  the  local  chamber  of  com- 
merce offices.  Idea  is  to  get  busi- 
ness men  to  tell  the  histories  of 
their  firms,  comment  on  cuiTent 
trends.  Dewey  Drum,  WSOC  an- 
nouncer, handles  the  show  and 
staff  talent  is  used  along  with  the 
talks.       ■     *      *  * 

Pert  Shopper 
DESIGNED  to  give  housewives 
tips  on  best  buys.  Consumer  News 
has  been  broadcast  1,000  consecu- 
tive times,  six  weekly,  on  KOIN, 
Portland,  Ore.,  under  sponsorship 
of  the  local  Fred  Meyer  Stores 
which  sell  groceries,  meats,  drugs 
and  dry  goods.  A  pert  woman  shop- 
per known  as  Peter  Mudie  (right 
name)  heckles  Art  Kirkman  about 
bargains.  Her  name  is  practically 
a  household  word,  says  KOIN. 

*  *  * 

Nation's  Playiiouse 
ORIGINAL  dramatizations  based 
on  historical  events  and  biograph- 
ies have  started  in  a  Friday  eve- 
ning series  called  The  Nation's 
Playhouse  on  WLW  and  Mutual. 
Heretofore  programs  in  the  series 
titled  Theatre  Digest  was  limited 
to  adaptations  of  classical  plays 
and  novels.  First  program  on  June 
3  will  dramatize  the  life  of  Poe 

without  the  use  of  narration. 

*       *  * 

Day  of  Birth 
GIVING  the  historical  setting  on 
the  birthdays  of  now-famous  inter- 
national celebrities,  a  new  Satur- 
day evening  series  titled  The  Day 
You  Were  Born  has  started  on 
Mutual.  Featured  is  Cedric  Foster, 
manager  of  WTHT,  Hartford, 
Conn.,  who  will  gather  his  source 
material  from  the  Hartford  Times, 
published  since  1817. 

*  *  * 

Wives  of  Candidates 

DURING  the  recent  political 
scramble  in  Minnesota,  Gertrude 
Lewis,  women's  news  commentator 
on  WDGY,  Minneapolis,  invited  the 
wives  of  all  candidates  for  gover- 
nor to  appear  on  her  daily  pro- 
gram News  of  Women  For  Women. 
The  program  resulted  in  much  lis- 
tener response,  says  WDGY,  and 
there  was  no  jealousy,  no  gun  play. 


THAT  SMILE  is  a  bit  forced,  Ja 
Mitchell,  KVOO  program  direct  , 
admitted  after  he  had  broadcE 
120  feet  in  the   air  perched 
the  traveling  block  of  a  giant 
derrick   during  the  Internatior 
Petroleum  Exposition  at  Tulsa. 

*  *  * 

Air  Full  of  Magic 

MAGIC  for  the  home  is  the  gyst 
a  new  series  titled  Magic  in  t 
Air  starting  June  2  on  Mutu;; 
Featuring  Richard  DuBois  of  t 
National  Society  of  American  M 
gicians,  the  series  will  give  exp]) 
nations  of  tricks  that  may  be  pe 
formed  in  the  home  utilizing  or( 
nary  household  objects.  A  numbe 
trick  will  be  included.  Listene 
will  go  through  individual  comp 
tations  and  Mr.  DuBois  will  gi 
the  correct  answer  on  the  air. 

*  *  * 

Round  the  Table 

NEW  ad  lib  program  on  WWN 
Asheville,  N.  C,  is  Rotary  Row, 
Table,  a  Friday  night  series  featv; 
ing  local  Rotary  members  in  d. 
cussions  of  social  and  politic 
problems  under  the  direction 
Ezra  Mcintosh,  WWNC  progrs 
director. 

*  *  * 

Curiosity  and  News 
NEWSCASTERS  on  CKAC,  Mo: 
treal,  end  each  news  period  wi 
a  question  that  is  answered  at  t'' 
beginning  of  the  following  ne-wj 
cast.  Questions  pertain  to  curr^ 
news  topics  and  have  created  mu' 
listener  curiosity,  says  CKAC. 

^  Jj:  * 

Dramatic  Tie-in  \ 

DRAMATIZED  stories  from  ti 
Sunday  magazine  section  of  a  loe 
newspaper  are  broadcast  weel 
on  WSGN,  Birmingham,  Ala.,  in 
series  directed  by  Ira  Leslie  titl 
This  Week's  Drama. 


WANTED— 


ACCOUNT  EXECUTIVE 

An  unusual  opportunity  is  now  available  in  our  organization 
for  an  Account  Executive,  or  the  owner  of  a  small  advertising 
firm,  who  is  seeking  desirable  credit  and  operating  facilities. 

The  man  selected  will  be  offered  an  especially  attractive  re- 
munerative arrangement  on  all  new  accounts  he  develops  or 
handles  for  our  agency,  and  the  possibility  of  an  interest  in 
the  business.  The  executive  we  are  looking  for  is  not  a  job 
seeker,  but  one  who  has  some  business  following  and  is  "in- 
terested in  a  genuine  opportunity  to  capitalize  on  his  abilities. 

If  interested,  write  full  particulars  as  to  your  present  con- 
nection and  piyst  experience.  All  information  received  will  be 
held  strictly  confidential.  Box  990,  Broadcasting. 


KTSM 

EL  PASO,  TEXAS 


Full  Mutual  Don  Lee 
Network  Schedule 

Representatives 

John  Blair  &  Company 
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RESULTS 


RADIO  AND 
SCHOOLS 


||l>IO  Education  Council  of  tlie 
ago  Public  Schools,  an  organiza- 
\  consisting  of  Chicago  educators 
ded  by  William  H.  Johnson,  su- 
iiitendent  of  Chicago  schools,  to- 
jer  with  station  executives  and 
iu  editors  will  hold  a  diuner-meet- 
I  at  the  Morrison  Hotel  June  2. 

'klED  for  classroom  schedules,  a 
ly  series  called  School  News  has 
jrted  on  KECA,  Los  Angeles,  with 
I;  Bishop  as  commentator.  Current 
ints  are  given  an  educational  slant 
Jose  Rodriguez,  educational  direc- 
of  KFI-KECA.  and  Vierling  Ker- 
of  the  local  board  of  education. 

FOURTH  series  of  adult  educa- 
1  programs  started  on  CBS  May 
under  the  direction  of  Prof.  John 
Frederick,  professor  of  modern 
:ers  at  Northwestern  U.  The  pro- 
ms, titled  Of  Men  d  Books,  will 
;e  prominent  writers  as  guests. 

CHIGAN  U's  Bureau  of  Broad- 
tmg  under  direction  of  Dr.  Charles 
l-'isher  announces  that  during  the 
t  school  year  it  broadcast  190  pro- 
ims  on  WJR,  Detroit,  37  on 
Istj|viBC,  that  city.  The  bureau  sup- 
es  other  colleges  with  educational 
[fitinuity,  uses  equipment  ijrovided 
e  of  charge  by  WJR. 

'¥jsAV  YORK  educators  have  formed 
jsP-fe  advisory  board  to  guide  the  Uni- 
'.fWsiiy  of  the  Air  on  WEVD,  New 
orijirk,  beginning  in  the  fall.  The  edu- 
jlifyiors  will  discuss  their  ideas  of  ra- 
fjlj)  in  the  clas^  room  and  in  the  field 
^jjj^i  adult  education. 

gijilpHOOL  authorities  of  northern  Cal- 
rnia  have  endorsed  Salute  to  In- 
stry,  a  weekly  series  on  KSFO,  San 
■ancisco,  and  local  teachers  remind 
pils  to  tune  in.  A  recent  program 
itured  the  asparagus  growers,  told 
e  history  of  that  industry.  Walter 
atuiiild  of  the  State  Chamber  of  Com- 
diljirce  produces  the  series. 

^HSCOND  annual  High  School  Day  at 
(BST,  Big  Springs,  Tex.,  was  held 
tey  13  with  students  taking  over 
[eduction  and  sale  of  KB  ST  pro- 
lams.  Staff  positions  were  filled  by 
j'pular  vote  of  the  senior  class  and 
pal  merchants  gave  the  students  a 
!'%  commission  on  time  sold. 

jifjlGH  schools  in  New  Jersey  listen 
jjjj'jgularly   to   Municipal  Government 
j   New  Jersey,  a  weekly  series  on 
jVNEW,  New  York,  presented  under 
'J|e    direction    of    the    New  Jersey 
eague  of  Municipalities. 

toUCATIONAL  programs  on  WLW- 
'vSAI,  Cincinnati,  include  24.19% 
til  the  total  programs  broadcast,  ac- 
otDlirding  to  a  recent  analysis  by  Joseph 
etil  ies,  educational  director,  and  Mere- 
iji,'th  Tunck,  head  of  the  WLW-WSAI 
jjijiisearch  department. 

j,ARIOUS  departments  of  Miami  U. 
ute  covered  in  an  interview  and  lec- 
Tljire  series  on  WIOD,  Miami,  five 
j'lys  weekly.  The  program  is  titled 
I'  lassroom  of  the  Air  and  it  began 
lii  WIOD  in  1930. 


Wl 


ECORDING  shortwave  broadcasts 
I  foreign  languages,  Prof.  C.  A. 
?'heeler,  head  of  romance  languages 
t  Tufts  College.  Medford,  Mass.. 
I  lays  the  records  for  his  classes  as  a 
art  of  instruction  routine. 


Talking  Dresses 
slant  on  selling  dresses  is 
he  one  used  on  KDYL,  Salt  Lake 
City,  during  a  weekly  series  spon- 
ored  by  the  local  Stevens  Apparel 
So.  Idea  is  to  personalize  individ- 
ual dresses  through  dramatic  mon- 
Uogues  assigned  to  the  dresses 
jhemselves.  A  staff  actress  talks 
lor  the  dresses  on  the  early  Sun- 
iay  afternoon  program. 


WHK's  New  Series 
Stirs  Realty  Mart 
In  Cleveland  Area 

Bureau  Formed  to  Tell  Public 

About  Properties  for  Sale 

DESIGNED  to  sell  real  estate  in 
a  novel  way,  Real  Estate  Call 
Bureau  has  started  on  WHK, 
Cleveland.  Sponsored  by  a  group 
of  dealers  under  the  auspices  of 
the  City  &  Suburban  Loan  Co., 
the  bureau  was  organized  as  a 
clearing  house  for  realty  informa- 
tion. The  noon  hour  on  Sunday 
was  chosen  as  the  best  time  to 
inform  families  about  specific  prop- 
erties that  might  be  visited  that 
afternoon. 

More  than  40  homes  are  de- 
scribed during  the  hour  and  exact 
locations  of  the  houses  are  broad- 
cast. Knowing  that  prospective 
home  buyers  feel  more  welcome  if 
they  know  someone  on  the  prop- 
erty, the  names  of  all  salesmen  are 
given  on  the  program.  A  private 
branch  telephone  exchange  has 
been  installed  at  WHK  and  the 
number  is  broadcast  so  that  ap- 
pointments to  see  the  houses  may 
be  made  for  times  other  than  the 
regular  Sunday  afternoon  periods 
from  2  to  6. 

Merchandising  Tie-ins 

In  addition  to  the  spot  campaign 
that  introduced  the  show,  folders 
listing  the  properties  and  plugging 
the  program  have  been  widely  dis- 
tributed. The  folders  include  up-to- 
the-minute  lists  of  the  homes  that 
will  be  open  for  inspection  on  the 
following  Sunday  afternoon  and 
may  be  obtained  by  calling  WHK 
where  an  expert  on  real  estate 
supplies  additional  information. 
Tie-ins  include  large  signs  at  the 
various  houses  identifying  them  as 
homes  advertised  on  the  Real  Es- 
tate Call  Bureau  series.  A  second 
sign  is  put  up  when  the  property 
is  sold. 

The  popularity  of  the  program 
indicates  that  radio  is  a  powerful 
medium  for  describing  the  home 
sites,  furnishing  complete  data  on 
the  practical  points  of  home  own- 
ership. The  descriptions  are  inter- 
spersed with  classical  music  so 
listeners  may  jot  down  notes,  com- 
pare values,  decide  which  homes  to 
visit.  The  series  is  well  received, 
according  to  WHK. 


"W  D  R  C 
sells  for  me 

You,  too.  can  get 
definite  results  if  you 
reach  this  major  market 
through  WDRC.  There 
are  more  than  a  million 
people   in    this  area, 
whose  tastes  and  needs 
are  diversified.  Tell 
them  about  your 
product ! 


B.4SIC  STATION  OF 
COLUMBIA     BRO.*DCASTING  SYSTEM 

Nad'oiinl  Reprf.<!i-ii  In  lives- 
INTERNATIONAL    RADIO  SALES 


Lucky  Friday 

ENDLESS  are  the  schemes 
that  stations  devise  for  Fri- 
day the  13th  programs,  but 
the  May  occurrence  of  this 
calendar  phenomenon  yielded 
an  idea  with  a  sales  slant. 
WSOC,  Charlotte,  N.  C,  went 
through  the  city  directory  in 
advance,  picked  out  all  firms 
with  business  addresses  con- 
taining "13"  and  sold  a  man- 
in-street  participating  pro- 
gram. The  sponsors  have 
asked  a  repeat  performance 
on  the  next  Friday  the  13th. 


NBC  Symphony  Orchestra  series, 
scheduled  to  end  June  18,  has  been 
extended  to  June  25,  when  Hans  W. 
Steinberg,  conductor  of  the  Palestine 
Symphony  Orchestra,  will  be  guest 
conductor. 


MEMPHIS 

SELLS  THE 
HID-SOUTH 

Owned  dnd  operated  by 
THE  COMMERCIAL  APPEAL 
"The  South's  Greafelt  Newspaper" 

NBC    RED  NETWORK 
REPRESENTED  BY;THE  BRANHAM  COMPANY 


MS 


vnoTvrsSusn/ 


Fertile  soil  and  big  crops  make  Red  River  Valley  farm- 
ing a  paving  business — yield  our  hayseeds  their  bare 
necessities  plus  a  whole  lot  more!  WDAY^s  audience 
buys  33*1%  of  all  retail  purchases  made  in  the  three 
combined  states  of  North  Dakota,  South  Dakota  and 
Minnesota  [exclusive  of  the  counties  containing  Minn- 
eapolis and  St.  Paul]. 

And  WDAY^s  low  rates  are  a  boon  to  careful  adver- 
tisers Shall  we  tell  you  the  whole  story? 

WDAY.INC 

 ^ 


' —  m 

N.  B.  C. 


Affiliated  with  the  Fargo  Forum 


FREE  and 
PETERS,  INC. 
NATIONAL 
REPRESENTATIVES 


FARGO 
N.  D. 


940  KILOCYCLES 
Sooo  WATTS  DAY 
looo  WATTS  NIGHT 
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Haley  for  Continental 

CONTINENTAL  Baking  Co.,  New 
York  (Wonder  bread,  Hostess 
cake),  on  Sept.  30  will  start  a  new 
weekly  half-hour  show  featuring 
Jack  Haley,  comedian,  and  Ted  Fio 
Rito,  orchestra  leader,  who  were 
heard  during  the  winter  for  Gen- 
eral Foods  Corp.  (Log  Cabin 
syrup).  The  program  will  be 
heard  Fridays  on  CBS,  through 
Benton  &  Bowles,  New  York.  The 
sponsor's  script  show  on  CBS, 
Pretty  Kitty  Kelly,  will  continue. 


.JOHN  GORDON  SMITH  aud  Philip 
Shaftel,  uew  to  radio,  have  joined  the 
Chicago  sales  staff  of  Atlas  Radio 
Distributing  Corp.  Smith  will  cover 
Ohio,  Michigan,  Kentucky  and  In- 
diana while  Shaftel  will  cover  Wis- 
consin, Minnesota,  North  and  South 
Daliota. 


THE  lEM  IS  TO  WBI\X 


Y/mx 


NEW 
YORK 

1000  Wins  DAY  AND  NIGHT 
'7Ae  Station  tltat  SpeeJu  Ifowi  £.atiquaife 


RADIO  TRANSCRIPTION  Co.  of 
America,  Hollywood,  producers  of  the 
juvenile  transcribed  program,  Jerry 
of  the  Circus,  will  cut  another  130 
quarter-hour  episodes  of  the  series 
for  fall  release  under  title  of  Jerry 
At  Fair  OaliS  Military  Academy. 
Jerry  of  the  Circus  is  currently  spon- 
sored three  to  five  times  weekly  by 
Volunteer  Food  Stores.  Sioux  City, 
on  KSCJ;  Midland  Bakeries,  Terre 
Haute,  on  WBOW ;  Fannin  Furni- 
ture &  Hardware  Co..  Phoenix,  on 
KTAR;  Richters  Bakery  Co.,  San 
Antonio,  on  KTSA.  and  KNOW,  Aus- 
tin ;  Mrs.  Baird  Bakery  Co..  Dallas, 
on  WFAA.  and  KPRC,  Houston  ; 
Zinsmaster  Bakery  Co.,  St.  Paul,  on 
KSTP  and  WEBC,  Duluth. 
STANDARD  RADIO,  Chicago,  has 
issued  a  new  catalog  devoted  exclu- 
sively to  natural  .sound  effects. 
KTRI,  Sioux  City.  la..  KYSM,  Man- 
kato.  Minn.,  and  KFAM,  St.  Cloud. 
Minn.,  have  subscribed  to  Standard 
Radio  service. 

ATLAS  Radio  Distributing  Corp.. 
Chicago,  has  sold  its  Captains  of  In- 
dustry transcribed  series  to  KWK 
WTCN  KRLD  KDAL  WEAN  KSL 
KFBI. 

H.  C.  WEBBER  has  been  appointed 
manager  of  the  new  custom  built 
transcription  department  of  Radio 
Transcription  Co.  of  America,  Holly- 
wood. He  was  formerly  southern  ter- 
ritory field  representative,  headquar- 
tered in  Chicago. 

GEORGE  H.  KOHN  Inc.,  Atlanta, 
has  been  appointed  Southeastern 
sales  representative  for  the  programs 
division  of  Walter  Biddick  Co.,  Los 
Angeles. 


THAT  ENGLAND'S  QUEEN 

BERENGARIA 

(wife  of  RICHARD  THE  LION-HEARTED  ) 

WAS  NEVER  IN  ENGLAND? 


—  THAT   55%  OF  ALL 
U.S.  CIGARETTES 
ARE  MADE  IN 

NORTH  CAROLINA 

-AND  THAT  ALL  OF 
THESE  ARE  MADE 
WITHIN   125  MILES 

OF  RALEIGH  ? 


RALEIGH,  NX. 

5,000  WATTS-CLEAR  CHANNEL 
T=REE  &  PETERS,  INC.,  NATl  REPRESENTATIVES 


Edmund  B.  Ruffner 

(Continued  from  page  37) 

were  two  of  Tiny's  idea  shows  that 
clicked  in  a  big  way.  Palmolive 
Beauty  Box  Theatre,  Cliquot  Club 
Eskimos,  Ipana  Troubadours,  At- 
water  Kent  Hour,  Real  Folks,  Log 
Cabin  program,  Ziegfeld  Follies 
with  Fanny  Brice,  Camel  Program 
with  Morton  Downey  and  Tony 
Wons,  are  just  a  few  of  the  radio 
shows  that  have  felt  the  Ruifner 
touch. 

A  couple  seasons  ago  when  the  Al 
Jolson  Show  (Lever  Bros.  Co.)  was 
failing  to  click,  RuthraufF  &  Ryan 
Inc.,  agency  handling  the  account, 
sent  Tiny  Ruffner  to  Hollywood  as 
program  doctor  and  also  as  mana- 
ger of  its  West  Coast  radio.  Under 
his  treatment,  the  show  began 
crawling  up  in  popularity  and  fin- 
ished the  season  as  one  of  the  top 
six  shows  on  the  air. 

Tiny  is  enthusiastic  about  the 
future  of  Hollywood  as  the  radio 
center  of  the  world.  It  is  his  opin- 
ion that  the  public  demands  per- 
sonalities. Besides  finding  Califor- 
nia an  ideal  radio  center,  he  has 
chosen  it  for  his  permanent  home 
and  built  a  house  in  the  Tocula 
Lake  section  of  North  Hollywood. 

A  slow  and  steady  rise  to  his 
present  position  has  given  Tiny 
a  balanced  background.  Having 
known  almost  every  side  of  the  en- 
tertainment field — performing,  sell- 
ing and  building — he  is  considered 
an  ideal  agency  man.  He  sees  every 
side  of  a  problem.  There  is  little 
cautious  conservatism  in  his  na- 
ture. Level-headed  he  is,  but  his 
judgments  are  made  decisively^ 
without  too  much  deliberation.! 
Once  his  course  of  action  has  beenl 
determined,  he  never  swerves.  Ob- 
stacles only  serve  to  whet  his  abil- 
ity. In  his  office  Tiny  is  cordial 
but  dignified.  The  "welcome"  sign 
is  on  his  door.  He  always  seems 
to  know  exactly  what  he  wishes  to 
say  and  never  fumbles  for  a  word 
to  express  an  idea.  And  his  poise 
serves  to  clarify  the  idea  of  those 
to  whom  he  is  talking.  He's  all 
business  until  that  business  is  fin- 
ished. Then  he  is  just  a  big  kid, 
clowning. 

Ruffner  wins  golf  tournaments 
and  is  also  a  crack  shot.  He  plays 
a  good  game  of  tennis  and  likes  to 
speed  in  his  car  which  he  drives 
like  a  professional.  His  favorite  re- 
laxation is  going  to  the  beaches  of 
Southern  California.  His  physical 
prowess  at  the  shooting  galleries 
along  the  mid-way,  the  ball  pitch- 
ing and  batting  concession,  and  his 


fondness  for  the  chute-the-chut( 
are  the  delight  of  the  boardwal 
boys. 

There  is  much  about  Tiny  Rv' 
ner  that  escapes  the  black  £ 
white  of  the  printed  page.  H 
flashing  smile  and  extraordinai 
grace,  his  quick  consideration  an 
inherent  kindness,  his  uncanny  abi 
ity  to  size  up  a  person  or  situatio 
almost  instantaneously,  his  dry  w 
and  humor  and  keen  appreciatio 
for  the  other  fellow's  side  of  tl 
argument — those  things  are  tl 
Tiny  Ruffner  that  his  friends  kno 
and  admire.  Those  and  the  fa< 
that  there  is  nothing  studied  aboi 
the  man,  either  in  business  or  pr 
vate  life.  He  is  completely  spoi 
taneous,  unaffected  and  enthusia 
tic. 

Both  Tiny  and  Mrs.  Ruffner  ai 
intensely  fond  of  the  theatre  ar 
of  music.  He  is  considered  a  coi 
noisseur  of  food  and  enjoys  the  oi 
extravagance  of  dining  to  suit  h 
fancy.  Not  in  swank  at  all,  bt 
choosing  the  spot  that  prepares  h 
favorite  dishes  the  way  he  liki 
them.  The  tall  fellow  who  answei 
to  the  name  of  "Tiny"  has  only  oi 
nervous  habit  at  the  office — -ar, 
that  is  answering  all  telephon( 
that  ring  when  he  is  working  undc 
a  mental  strain. 


HEARD  daily  except  Sundays  on  {_ 
NBC-Blue  stations,  the  Nation< 
Farm  &  Home  Hour  on  June  27  wi 
celebrate  its  completion  of  3,000  hou 
of  broadcasting. 


BERNARDINO  MOLINARY,  dire; 
tor  of  the  Augusteo  Concerts  in  Rom 
will  be  guest  conductor  of  the  NB 

I  Symphony  Orchestra  in  the  broadcas 

lof  June  4,  11  and  18. 


BFFl  LI  0T«0 
lU  IT  H 

CBC 


klMOUSKI  ,  QUEBEd 


CJBR's  1000  watts  (full  tim; 
cover  rural  French  Canada. 


CJBR  carries  outstanding  n 
work  programs  of  the  Canad; 
Broadcasting  Corp. 

French-speaking  Quebec  rel 
on  CJBR  for  up-to-the-min 
news,  agricultural  reports,  m 
ket  data,  weather  reports. 


RIMOUSKI  is  the  impor+a 
center  of  Eastern  Quebec,  ar 
the  outlet  for  the  lower  St.  La' 
rence  North  Shore,  includir 
Bale  Comeau  and  Clarke  CH 


1000  WATTS  FULL  TIM 
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F.  WILSON  has  been  appointed 
!Ctor  of  media  plans,  including  ra- 
of  McCann-Erickson.  New  York. 
IS.  Briggs  was  recently  made  vice- 
j  ?ident  in  charge  of  creative  plans. 
Sliding  programming    and  produe- 
1.    The    new    arrangement  places 
le-buying  and  station  relations  in 
'I  media  instead  of  the  radio  de- 
(•tment. 

.  iWARD  LASKER,  vice-president 
jLord  &  Thomas,  New  York,  has 
[in  appointed  vice-president  in  charge 
I  radio.  Edgar  Sisson,  radio  direc- 
L  recently  resigned  to  join  Pedlar 
fttyan,  New  York. 

THN  J.  LAWLER,  formerly  with 
Bncke-Ellis-Youngreen  &  Finn,  Chi- 
fo,  has  joined  Burnet-Kuhn  Adv. 
.  that  city,  as  account  executive. 

;STER  H.  SCHROEDER,  former- 
■jof  J.  Walter  Thompson  Co.,  Chica- 
"*!  has  been  appointed  media  direc- 
of    Blackett  -  Sample  -  Hummert, 
Iw  York. 

JRTHUR  E.  TATHAM  has  re- 
tned  as  advertising  manager  of 
™kuer  &  Black,  Chicago,  to  become 
I  account  executive  with  Young  & 
abicam,  Chicago. 

^Y  D.  CASEY,  of  the  publicity  of- 
,ie  of  N.  W.  Ayer  &  Son,  Detroit, 
s  been  made  public  relations  man- 
■er  of  the  agency's  Chicago  office. 

SSTER  H.  SCHROEDER,  former- 
with  the  media  department,  J.  Wal- 
r  Thompson  Co.,  Chicago,  has  been 
\  )jipointed   space   buyer   of  Blackett- 
(imple-Hummert,  New  York. 

flLLIAM  H.  LEWIS  Jr.,  of  the 
dio  department.  Lord  &  Thomas, 
lew  York,  was  married  May  28  to 
ietoria  Potter  of  Needham,  Mass. 

DHN  HYMES,  radio  time  buyer, 
id  Herbert  Glover,  director  of  radio 
ablicity  for  Lord  &  Thomas,  New 
lork,  on  May  28  sailed  for  South 
merica  on  the  Antigua. 

COTT  -  TELANDER  Adv.  Agency, 
ilwaukee,  has  moved  from  312  E. 
■'isconsin  St.  to  John  Martinger 
Idg. 

RANK  G.  SILVERNAIL,  formerly 
ith  the  radio  department  of  Stephen 
Jesinger  Inc.,  New  York,  has  been 
ppointed  time  buyer  of  Pedlar  & 
yan,  New  York.  He  succeeds  Shel- 
3n  Millikin,  resigned. 

lOWER  Adv.  Agency,  Denver,  now 
under  joint  management  of  Mer- 
tt  F.  Riblett,  former  president  of 
|Qe  Rocky  Mountain  Neics,  and  Har- 
d  Monahan,  formerly  of  Advertising 
ge. 

HESTER  FOUST,  formerly  with 
i  win,  Wasey  &  Co.  and  BBDO,  has 

^)ined  the  Chicago  office  of  J.  Walter 

"hompson  Co.  as  account  executive. 

I.  R.  STEWART,  formerly  with 
lJuchanan  &  Co.,  Chicago,  has  joined 
i'ohn  H.  Dunham  Co.,  that  city,  as 

ccount  executive. 

lUBBELL  ROBINSON  Jr.  and 
'j^om  Lewis,  Young  &  Rubicam  pro- 
'aieers,  and  Jerry  Devine,  free-lance 
writer,  will  sail  for  a  European  vaca- 
ion  June  24  on  the  Statendam. 
|iOY  McGEGOR,  counsel  on  public 
elations  for  Chicago  industrial  con- 
ems,  has  been  named  vice-president 
a  charge  of  publicity  and  public  re- 
ations  of  Hays  MacFarland  &  Co., 
^'hieago. 


Agencies  Merge 

MERGER  was  announced  late  in 
May  of  the  Detroit  advertising 
agency  of  Brooke,  Smith  &  French, 
and  the  Miami,  Fla.  agency  of 
Loomis  &  Hall.  Horace  E.  Loomis, 
president,  and  C.  Stuart  Hall,  vice- 
president  and  treasurer  of  the 
Southern  agency,  will  retain  their 
offices,  but  will  make  their  head- 
quarters in  Chicago  and  New  York. 


TINY  RUFFNER,  in  charge  of  Hol- 
lywood radio  production  for  Ruth- 
rauff  &  Ryan,  addressed  the  members 
of  the  San  Francisco  Advertising 
Club  May  25. 

LOUIS  S.  SIMON,  formerly  with 
Hearst  newspapers  and  more  recently 
with  the  Seattle  Post-Intelligencer, 
has  joined  the  staff  of  Allied  Adv. 
Agencies,  San  Francisco,  as  account 
executive.  He  succeeds  Gerald  Nor- 
ton who  resigned  to  join  KYA,  San 
Francisco,  as  account  executive. 

CY  'LELAND  Inc.,  Ft.  Worth,  has 
been  incorporated  as  a  general  ad- 
vertising firm  by  Cy  Leland.  former 
sports  announcer  of  WBAP,  that 
city.  Mr.  Leland  will  continue  his 
special  sportcasts. 

NATHAN  E.  JACOBS,  vice-presi- 
dent and  general  manager  of  Bozell  & 
.lacobs,  Chicago,  recently  became  the 
father  of  a  baby  girl. 

DONALD  COPE,  Hollywood  produc- 
tion manager  of  Benton  &  Bowles, 
has  returned  to  his  West  Coast  head- 
quarters after  a  week  in  New  York. 

THEODORE  B.  CREAMER  Adv., 
has  moved  to  new  offices  at  660.5  Hol- 
lywood Blvd.,  Hollywood. 

H.  L.  MOONEY,  formerly  of  Pedlar 
&  Ryan,  New  York,  has  joined  Gard- 
ner Adv.  Co.,  St.  Louis,  as  research 
director. 

FLORENCE  MONTGOMERY  has 
been  named  public  relations  manager 
of  the  Izzard  Co..  Seattle.  She  has 
been  with  the  company  for  eight 
years. 

WARD  TANZER,  formerly  resident 
manager  of  the  Los  Angeles  office  of 
Beaumont  &  Hohman,  has  joined  the 
copy  department  of  J.  Walter  Thomp- 
son Co..  San  Francisco. 

SAM  G.  WINGFIELD.  publicity  di- 
rector of  Kenyon  &  Eckhardt,  New 
York,  on  May  16  opened  his  own  of- 
fices at  247  Park  Ave.  as  public  rela- 
tions and  publicity  counsel.  He  re- 
tains the  agency  and  its  accounts  as 
clients. 

OSCAR  BRYN.  formerly  vice-presi- 
dent and  art  director  for  the  Chicago 
office  of  Erwin  Wasey  &  Co.  has 
joined  Bowman.  Deute.  Cummings, 
San  Francisco,  in  an  executive  ca- 
pacity. 

JOE  DONAHUE,  radio  executive  of 
William  Esty  &  Co.,  New  York,  now 
on  the  West  Coast,  will  remain  in 
Hollywood  until  July. 

LONG  ADY.  SERVICE,  San  Fran- 
cisco, has  moved  from  the  Russ  Bldg. 
to  the  Monadnock  Bldg. 


PARTIAL  "Americanising"  of  Brit- 
ish Broadcasting  Corp.  program  meth- 
ods, with  a  "speeding  up"  of  presen- 
tation, may  follow  the  visit  of  R.  E. 
L.  Wellington,  BBC  assistant  pro- 
gram controller,  to  New  York,  where 
he  has  been  spending  three  months 
studying  broadcasting  at  Radio  City, 
reports   Wireless   World  of  London. 


1«JIJ>N(  ALONE!) 

■■  wiowAP 


)ES  MOINES 


^|;ot  IOWA  plus/ 

50,000  WATTS,  CLEAR  CHANNEL 


JOSEPH  HERSHEY  McGILLVRA. 
New  York,  station  representative,  has 
been  appointed  by  Texas  stations 
KPLT,  Paris;  KGKL,  San  Angelo ; 
KBST,  Big  Spring;  KRBC,  Abilene, 
all  of  which  are  owned  by  B.  Hanks, 
publisher  of  the  Abilene  Reporter- 
Netcs.  Mr.  McGillvra  has  opened  a 
Los  Angeles  office  at  5128  Marathon 
St.,  managed  by  William  S.  Wright, 
and  has  placed  W.  H.  Van  de  Grift 
in  charge  of  the  San  Francisco  office. 
Mr.  Van  de  Grift  succeeds  Harlan 
Oakes,  who  has  been  transferred  to 
Chicago. 

FRANK  M.  HEADLEY,  head  of  the 
radio  department  of  Kelly-Smith,  New 
York,  station  and  newspaper  repre- 
sentatives, on  .June  10  will  marry 
Miss  Ruth  Mallery  of  Washington. 

WCAU,  Philadelphia,  has  appointed 
Edw.  S.  Townsend  Co.,  San  Francis- 
co, as  its  Pacific  Coast  representative. 
Transamerican  represents  WCAU  in 
Chicago  only.  New  York  contacts  are 
handled  from  the  WCAU  office  in  the 
CBS  building,  with  a  direct  line  avail- 
able to  clients  for  contact  with  the 
main  Philadelphia  office. 
.JOHN  KIEWEL,  Seattle  manager  of 
Walter  Biddick  Co.,  Los  Angeles  sta- 
tion representatives,  is  the  father  of 
twin  boys,  born  May  10.  They  have 
been  named  Paul  Charles  and  Philip 
John. 

BRYANT,  GRIFFITH  &  Brunson, 
New  York,  has  been  appointed  na- 
tional advertising  representatives  for 
KSEI,  Pocatello.  and  KFTI,  Twin 
Falls.  Ida. 


Dallas  Agency  Moves 

TRACY  -  LOCKE  -  DAWSON,  Dal- 
las and  New  York,  handler  of 
numerous  Southwestern  radio  ac- 
counts, observed  its  25th  anniver- 
sary by  moving  Dallas  headquar- 
ters from  the  Majestic  Bldg.  to  the 
entire  third  floor  of  the  Guardian 
Life  Bldg.  The  firm  was  estab- 
lished in  1913  by  Raymond  P. 
Locke  and  Shelley  Tracy  in  Okla- 
homa City,  and  was  first  known  as 
the  Southwestern  Advertising 
Agency.  Honoring  Mr.  Locke  and 
the  anniversary  of  the  firm  he  es- 
tablished, the  Dallas  Advertising- 
League  celebrated  "Raymond  Pres- 
ton Locke  Day"  May  24  at  its 
weekly  luncheon. 

RUTH  BRYAN  OWEN  ROHDE. 
former  Congresswoman  from  Florida, 
former  Minister  to  Denmark  and 
daughter  of  the  late  William  Jen- 
nings Bryan,  will  present  the  first  of 
a  regular  weekly  series  of  broadcasts 
It's  News  to  Me  on  June  8.  7 :30- 
7:45  p.  m.  (EDST)  on  NBC-Red. 


COL.UM  BUS 


SGTDO 

WATTS  DAY 


BROADWAY  MELODY 

Thirty  minutes  of  sparkling 
comedy  with  Jack  Waldron  .  .  . 
guest  stars  . . .  plus  Don  Albert  and 
his  orchestra. 

M-G-M  MOVIE  CLUB 

One  hour  filled  with  stars 
.  .  .  gossip  .  .  .  previews  of  screer\* 
hits  . . .  music  and  mirth. 

MUSIC  TO  READ  BY 

One  hour  of  uninterrupted 
classical  music  on  the  air  every 
night  at  twelve  o'clock. 

FRANK  GRAHAM 

Noted  columnist  of  the  New 
York  Sun  talks  about  the  world  of 
sports... in  a  daily  program  called 
"Setting  the  Pace". 

SAM  TAYLOR 

Exclusive  news  of  the  screen 
...  on  the  air  twice  weekly ...  in  a 
gay  program  of  "Hollywood  High- 
lights". 

GEORGE  COMBS,  Jr. 

Well-known  ex-Congress- 
man, whose  daily  "Editorial  Slant 
on  the  News"  keeps  thousands  in- 
formed of  daily  events. 

HARRY  GLICK 

Now  celebrating  his  tenth 
year  as  New  York's  morning  phy- 
sical instructor.  His  exercises  are 
on  the  air  15  minutes  daily. 

UNITED  PRESS  NEWS 

Daily  spot  news  at  the  right 
spots  during  the  day  .  .  .  rushed  to 
the  mike  from  the  U.  P.  teletype. 

MUSICAL  SHOWS  •  COMEDY 
PROGRAMS  •  AIR  NOVELTIES 


DIAL  1010 
NEW  YORK  CITY 
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THE  l^yll  OF  THE 
NATION  ARE  ON 
PENNSYLVANIA ! 

Especially  on  Luzerne 
County  and  Wilkes- 
Bar  re,  the  C ounty 
Seat. 

WERE,  Wilkes-Barre,  is 
the  favorite  home  station 
of  this  Anthracite  Empire, 
and  serves  its  450,000 
population  with  select 
NBC  Red  and  Blue  pro- 
grams as  well  as  local 
programs  of  unusual  in- 
terest. 


^^^HMM^  Business  is  above  average 
^^^^^^  and  getting  better-— politi- 

cal    interest     and  action 

will  run  high  through  the  November 

elections. 

Your  summer  advertising  budget 
should  include  WBRE  for  quick,  eco- 
nomical results. 

Basic  NBC  Red  and  Blue 


Government  Station  Bills  Wither 

(Continued  from  page  19) 


doctrines  which  these  nations 
espouse  are  being  accepted  by  the 
South  American  nations. 

"Many  individuals  have  come  to 
rely  upon  the  broadcasts  of  our 
privately-operated  stations  in  the 
United  States  as  their  primary 
source  of  accurate  information,  be- 
cause they  know  the  news  is  sup- 
plied by  untrammelled  press  asso- 
ciations. The  news  broadcasts  of 
stations  operated  by  foreign  gov- 
ernments are  necessarily  discount- 
ed as  listeners  have  come  to  recog- 
nize that  no  information  would  be 
broadcast  without  first  being  cen- 
sored by  the  particular  govern- 
ment. This  is  a  contrast  favorable 
to  this  nation,  which  seems  worth 
preserving. 

Urging  the  government  to  "en- 
courage" present  licensees  to  ex- 
pand and  develop  their  activities  in 
the  international  short-wave  broad- 
cast field,  Mr.  Ethridge  said: 

"Under  the  present  regulations 
of  the  FCC  there  can  be  no  com- 
mercial return  from  the  use  of  fre- 
quencies assigned  for  international 
bi'oadcasting.  The  present  licensees 
of  international  facilities  are  not 
urging  that  the  prohibition  against 
commercial  use  be  removed.  The 
commercial  utility  of  international 
broadcasting  has  yet  to  be  deter- 
mined. From  a  commercial  stand- 
point, shortwave  broadcasting  is 
about  in  the  same  stage  of  de- 
velopment as  our   domestic  long- 


It's  that  final,  decisive  punch  that  counts,  in  advertis- 
ing as  well  as  prize-fighting.  WTCN's  showmanship 
aim  is  straight,  perfectly  directed.  The  power  and 
effectiveness  of  its  blows  were  developed  in  the  train- 
ing camps  of  practical   and   successful  journalism.* 

It's  the  combination  you  need  to  knock  out  any  sales 
resistance  you  may  have  in  the  Twin  Cities  area. 

W  T  C  N 

(NBC) 

"IN  THE  TWIN  CITIES" 


*Orvned  and  Operated  by 

MINNEAPOLIS   TRIBUNE,  ST.  PAUL  DISPATCH- 
PIONEER  PRESS. 

Free  and  Peters,  Inc.,  National  Representatives 


wave  broadcasting  more  than  a 
decade  ago. 

"What  is  sought  is  a  clarifica- 
tion of  Government  policy.  No  ad- 
ditional legislation  is  necessary. 
The  FCC  has  ample  discretion  to 
develop  a  sound  policy  that  will 
give  needed  assurance  to  the  pres- 
ent operators  that  their  present 
'experimental'  licenses  will  not  be 
subjected  to  the  uncertainties  of 
sharing  frequencies  or  arbitrarily 
withdrawn  so  long  as  the  licensees 
are  doing  a  creditable  job. 

Celler's  Position 

Speaking  for  his  proposal.  Rep. 
Celler  said  he  did  not  believe  "this 
is  anything  where  private  com- 
panies can  compete  with  these 
European  countries"  as  he  referred 
to  their  "vicious  propaganda  pro- 
gram coming  to  Latin  America". 
His  bill,  he  declared,  carried  the 
endorsements  of  the  Pan  American 
Union,  State  Department,  Interior 
Department,  and  Commissioner  of 
Education. 

The  Western  Hemisphere  is  "not 
necessarily  a  limitation"  to  the  ex- 
tent of  the  proposed  station's  field, 
Mr.  Celler  said,  but  its  purpose 
would  be  "primarily  to  counteract 
these  vicious  programs".  Its  three- 
fold function  he  said  would  be  to 
(1)  create  good  will,  (2)  eradicate 
misunderstanding,  (3)  advance 
trade  by  publicizing  our  products. 

Questioned  by  Rep.  Brewster 
(R-Me.),  a  committee  member,  re- 
garding Government  responsibility 
for  the  station's  programs.  Rep. 
Celler  replied,  "The  Government 
should  rise  to  the  responsibility." 
Chairman  Vinson,  citing  "Govern- 
ment responsibility",  again  sug- 
gested the  State  Department  super- 
intend the  station.  Mr.  Celler  re- 
plied he  was  "not  married"  to  the 
plan  to  vest  the  authority  in  the 
Secretary  of  Navy,  and  stated  that 
Secretary  Ickes,  in  endorsing  the 
measure,  had  inquired  about  plac- 
ing it  with  the  Interior  Depart- 
ment. 

Representative  Maas  (R-Minn.), 
also  a  member  of  the  Committee, 
cited  the  cooperative  relations  of 
the  Government  with  Pan  Ameri- 
can Airways  and  recommended  a 
similar  arrangement  between  the 


KCMB 

HONOLULU 

KHBC 

HILO 

First  in  Coverage 
First  in  Listener 
Preference 
First  in  Advertising 
Volume 

FRED  J.  HART. 
President  and  General  Manager 
San   Francisco  Office,  Californian  Hotel 
Representatives : 
CONQUEST    ALLIANCE  COMPANY 
New  York,  515  Madison  Ave. 
Criicago,  228  N.  LaSalle  St. 
C.  P.  MacGREGOR 
729  S.  Western  Ave.,  Hollywood 


Government  and  broadcasters,  a 
lowing  commercial  development,  j 
"a  more  American  way"  of  dealiij 
with  the  problem.  "I  am  a  little  i: 
clined  to  think  private  interea 
could  do  a  better  job  of  sendii 
good  programs  to  South  Ameritj 
than  the  Government",  he  d 
clared. 

Rep.  Maverick  (D-Tex.),  testif 
ing  before  the   House  commitfc 
May  17,  came  out  for  the  CellrB 
bill,  declaring,  "I'm  in  favor  of  tlij 
Government  competing  with  pi 
vate  business  only  where  we  can  ( 
a  better  job,  where  functions  a 
standardized  as  in  the  mails  ai 
highways — and  we  might  do  a  be 
ter  job  with  radio."  He  urged  a 
proval  of  the  bill  "to  combat  M  ) 
Hitler  and  Mr.  Mussolini,  who  a 
poking    their    noses    into  Sou 
America."    If    the    Governmei  ; 
established   a   station,  the  Texs 
commented,  it  should  be  run  on 
commercial  basis,  "not  by  brai 
trusters". 

CBS  Achievements 

Frederic  A.  Willis,  CBS  exec 
five,  told  the  committees  his  cor 
pany  had  shown  "a  voluntary  di 
sire  and  effort  to  cement  closer  r 
lationships  with  our  Latin  Amet 
can  neighbors",  as  he  outlined  tl 
history  of  Columbia's  short-wa^ 
activities.  Mr.  Willis  said  betwec 
30  and  35%  of  CBS  programs  ■ 
South  America  are  presented  : 
Spanish  and  Portuguese,  that  aboi 
13,000  programs  are  going  to  Lat: 
America  by  shortwave  each  yea 
including  educational  program 
public  discussions,  classical  musi 
American  dance  bands  and  pop 
lar  orchestras,  outstanding  perso: 
alities,  sports  and  public  affair 
and  special  South  American  pr 
grams. 

"We  think  we  should  have  tl 
chance  to  do  the  developing  in  th 
international  field,"  Mr.  Will 
said,  although,  he  added  priva 
licensees  do  not  now  think  openir 
up  the  field  to  commercial  broa^ 
casting  would  amount  to  much. 

Boyd  W.  Bullock,  assistant  ma: 
ager  of  broadcasting  for  Gener 
Electric,  reviewed  G-E's  shortwa'' 
developments  during  the  last  ] 
years,  said  his  company  stood  reac 
to  "do  the  technical  part"  wheth 
the  Government  enters  the  field 
not.  Upon  questioning,  he  admittt 
"indirect  commercial  benefits"  ai 
one  of  the  reasons  for  G-E  activH 
in  the  South  American  field,  whic 
is  still  "experimental  to  a  gre; 
extent". 

Mr.  Bullock  stated  reports  read 
ing  Schenectady  from  South  Ame 
ica  indicate  American  broadcaste 
are  doing  a  good  job  in  the  shor 
wave  field.  He  pointed  out  that  b 
cause  of  North  America's  ge^ 
graphical  location,  a  U.  S.  static 
would  require  a  wider  transmissic 
beam,  and  hence  greater  powe 
than  a  European  station — more  ( 
South  America  can  be  covert 
from  Europe  with  antenna  bea 
widths  of  15  degrees  than  from  tl 
United  States  with  widths  of  c 
degrees,  and  if  equal  signs 
strength  is  desired,  the  power  i 
the  U.  S.  antenna  must  be  at  lea; 
double  that  in  the  European. 

"We  feel  there  is  no  competitic 
between  shortwave  broadcasters 
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United  States,"  he  commented, 
are  working  toward  one  objec- 
Increasing  the  good-will  of 
r  nations  toward  the  United 
4es.  NBC  has  made  available  to 
11  their  programs.  Our  stations 
always  been  available  for  use 
ny  member  of  the  Government, 
n  American  officials  or  any 
rs  who  might  furnish  our  audi- 
with  good  programs.  Like- 
,  we  are  anxious  to  obtain  ad- 
from  any  competent  source  as 
lOW  to  improve  our  operation." 
r.  C.  B.  JollifFe,  engineer  in 
rge  of  RCA's  frequency  bureau 
f|  former  chief  engineer  of  the 
(P,  .told  the  Bone  subcommittee 
b  Germany  and  Great  Britain 
le  leading  the  way  in  shortwave 
iadcasting  out  of  Europe,  with 
'y,  France,  and  Russia  well  on 
r  heels.  Dr.  Jolliffe  said  Ameri- 
broadcasters  have  progressed 
dly  in  their  shortwave  program 
'rice  to  South  America  and 
bope  by  making  more  efficient 
of  direct  broadcasting  and  by 
\ig  the  facilities  of  RCA  Com- 
setlnications  to  deliver  programs  to 
tn  (2ign  countries  for  rebroadcast- 
over  local  stations, 
pr.  JollifFe  estimated  22  different 
jquencies  were  being  used  with 
lie  duplication,  by  12  United 
.tes  shortwave  stations  —  NBC 
,  G-E  (2),  Westinghouse  (2), 
S,  WCAU  (Philadelphia), 
Wh  (Chicago),  Crosley  (Cin- 
nati ) ,  World  -  Wide  ( Boston ) , 
OD  (Miami).  An  FCC  report  of 
y  18  lists  27  frequencies,  used 
13  international  broadcast  sta- 
lls in  the  United  States. 

Lppearing  for  NBC,  Frank  E. 
son,  vice-president  in  charge  of 


aiifr;!  international  division,  told  the 
jnate  committee  NBC  is  now 
grating  on  a  16-hour  day,  seven- 
jjr  week  shortwave  program,  with 
tJ|)adcasts  in  Spanish,  Portuguese, 
jiilrman,  French,  Italian,  and  Eng- 
plb.  The  NBC  program,  Mr.  Mason 
liljid,  worked  on  the  proposition 
jXat  international  broadcasting 
1  list  be  a  two-way  proposition  if 
Jj  is  to  develop  friendships.  He 
jj|,,ded  that  the  German  propaganda 
"j^jihnique  in  South  America  was 
•jparently  "backfiring",  and  that 


acbl 


nerican  interests  could  best  be 


,;rved  there  by  continuing  to  give 

"half-truths". 
^IJliS.  D.  Gregory,  assistant  general 
j^jinager  of  Westinghouse,  filed  a 
ijjitement  with  the  committees,  out- 
jl  ing  their  successful  experiments 
shortwave  broadcasts  and  gave 
jSurance    Westinghouse  interna- 
J|inal  stations  would  "give  to  our 
tlreign  listeners  a  service  that  will 
II  more  acceptable  than  that  of 
J'irious  foreign  stations." 
Dr.  Herbert  Wright,  professor 


0 


«4  Blind  Spot''  for  AU 
Outside  Stations — 

Ttr  y  **      want  to 
Cover  Rich 

Central  Pennsylvania 
You  MUST  Use 

WFBG 


Altoona 


Pa, 


SPORTS  winners  in  Hollywood  ra- 
dio circles  got  trophies  for  their 
conquests.  At  top,  CBS  golf  tourn- 
ament winners  (1  to  r)  are  Joe 
Bishop,  musician;  Charles  Ryder, 
Coast  auditor,  and  Cliff  Thors- 
ness,  sound  effects,  with  Donald 
W.  Thornburgh,  Pacific  Coast  vice- 
president  extending  congratula- 
tions. Below  Lew  Frost  (center), 
assistant  to  Vice-President  Don  E. 
Gilman  of  NBC,  and  Jack  Cream- 
er, maintenance  staff,  are  receiving 
a  trophy  from  Walter  C.  Norris, 
of  Randall  Motor  Club,  for  win- 
ning the  NBC  Hollywood  tennis 
doubles  championship. 

of  international  law  at  Catholic 
University,  and  Samuel  Guy  In- 
man,  professor  of  international  re- 
lations at  the  University  of  Penn- 
sylvania, both  testified  that  estab- 
lishing a  Government  station 
would  be  no  first  step  toward  Gov- 
ernment radio  monopoly,  that  it 
would  not  mean  duplication  of  pro- 
grams, since  Government  and  pri- 
vate operators  could  both  serve  the 
field.  Mr.  Inman,  urging  close  co- 
operation between  the  Government 
and  private  licensees,  proposed  a 
central  agency  to  coordinate  gov- 
ernmental and  private  efforts  in 
developing  the  Latin- American 
field,  and  construction  of  a  Gov- 
ernment-owned station  to  serve  as 
"a  yard-stick  and  cooperator". 

Harvey  B.  Otterman,  of  the 
State  Department  Treaty  Division, 
told  the  Bone  subcommittee  as  a 


N  EW  ORLEANS 


member  of  the  McNinch  Interde- 
partmental Committee,  that  the 
President  had  asked  members  to 
refrain  from  giving  out  any  infor- 
mation or  comment  until  the  re- 
port had  been  submitted.  He  com- 
mented on  the  McNinch  statement 
that  the  Committee  would  broaden 
its  studies  and  probably  not  sub- 
mit its  report  to  the  President  un- 
til fall.  The  McNinch  statement, 
issued  May  17,  follows: 

1  have  just  discussed  with  the 
President  the  progress  of  the  work  of 
the  Interdepartmental  Committee  to 
Study  International  Broadcasting,  and 
the  President  directed  the  Committee 
to  continue  its  studies.  The  further 
investigations  will  be  directed  espe- 
cially toward  certain  important  phases 
of  international  broadcasting  which, 
for  lack  of  time,  the  Committee  had 
not  been  able  to  study  and  include  in 
its  report.  This  additional  work  will 
require  a  matter  of  several  months,  as 
the  Committee  members  are  not  free 
to  devote  tlieir  undivided  attention  to 
this  matter  but  must  carry  on  this 
activity  in  connection  with  their  regu- 
lar departmental  duties. 

The  Committee  will  probably  not  be 
able  to  submit  its  report  to  the 
President  until  some  time  this  fall. 
In  view  of  the  fact  that  the  Commit- 
tee is  to  explore  other  aspects  of 
intei-national  broadcasting,  I  shall  not 
be  prepared  to  testify  this  week  before 
the  Committee  on  Naval  Affairs  of  the 
House  on  Bill  No.  4281,  introduced 
by  Congressman  Emanuel  Celler. 


WFM.I  are  the  call  letters  assigned 
to  William  F.  Maag  Jr.,  publisher  of 
the  Youngstoion  (O.)  Vindicator,  for 
the  new  local  station  recently  au- 
thorized by  the  FCC.  [Broadcast- 
ing, May  1]. 


KENTUCKY 


COVERAGE— This  map  shows  ap- 
proximately our  Proved  Primary 
Listening  Area,  minimum  of  audi- 
ence territory.  Regular  daily  lis- 
teners live  in  some  330  counties  in 
Kentucky,  Indiana,  Illinois,  Ohio 
and  Tennessee,  with  population  ex- 
ceeding 5,000,000. 

TECHNICAL— 50,000  watts.  New- 
est equipment.  820  kilocycles.  CBS 
outlet.  Nationally  cleared  channel. 
Edward  Petry  &  Company,  national 
representatives.  Owned  and  oper- 
ated by  Courier-Journal  and  Louis- 
ville Times. 

STATION 

WHAS 

LOUISVILLE 


A  OUT  OF  5 

HAVE  ITi 


Yes,  sir,  we  mean  to  say 
that  four  large  bread 
manufacturers  have 
WSPD  as  their  major 
advertising  medium  in 
the  Todelo  area. 

Wonder  Bread  has  just 
signed  another  renewal  of  con- 
tract— incidentally,  its  seventh 
consecutive  one  since  1936 — 
for  the  justly  popular  Mon- 
day-through-Friday Sidewalk 
Interviews.  Bond  Bread  spon- 
sors the  well-liked  Quiz-Bee, 
Jim  Uebelhart's  Sunday  eve- 
ning half  hour  show.  Every 
kid  in  town  knows  Johnny 
Lawrence,  Jersey  Bread's 
"Freshest  Thing  In  Town," 
the  five-days-weekly  wax  strip. 
And  "Heigh-Yo,  Silver"  is  a 
•  family  byword,  due  to  the  ex- 
traordinary influence  of  Sil- 
vercup's  Lone  Ranger  pro- 
gram. 

Perhaps  you  in  your  busi- 
ness belong  to  that  fictitious 
other  one-fifth  who  don't  have 
IT  (of  course  we  mean 
WSPD)  as  your  best  advertis- 
ing medium.  Then  take  a  tip 
from  the  four  examples  listed 
above,  who  weighed  WSPD  in 
the  advertising  balance  and 
found — they  got  an  extra 
measure ! 


WSPD  is 
Toledo's 
NBC  Outlet 

5000  watts  day 
1000  watts  night 


JOHN  BLAIR  CO. 

National  Representatives 

WSPD 


Toledo,  Ohio 
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WAVE 
DOESN'T 

"PULL" 
IN  CHINA, 

BUT-'.    ^  ^„ 

-       «ne  of  Louisville  si-  ^ 
into  one  oi  ^  •  aaification. .  •  •  ^  ^fi_^ 
items  in      ^J^f  W  AVE'S  sure-fire 

program  techni«I«e^ca  most  of 
Soing  sries  are  made! 

the  Trading  Area 
Want  data.    ^  ^ 

.    .  Representatives: 


Issues  at  June  6  Hearing 

{Continued  from  Page  13) 


that  the  new  rules  provide  for  re- 
duction of  the  number  of  clear 
channels  from  a  theoretical  40  (but 
an  actual  29)  to  25.  There  are  32 
exclusive  waves  provided  for  this 
country  in  the  Havana  Treaty,  of 
which  seven  will  be  duplicated.  The 
actual  channels  prescribed  for  dup- 
lication in  the  Havana  Treaty  are 
not  established  as  a  matter  of  rec- 
ord. As  a  consequence,  these  three 
stations  intend  to  put  on  the  fight 
for  preferred  status. 

Other  Requests 

In  addition,  an  appearance  filed 
by  WHKC,  Columbus,  operating 
daytime  on  the  640  kc.  channel,  on 
which  KFI  is  the  dominant  station, 
indicates  the  Columbus  station  will 
seek  to  have  KFI  designated  a  I-B 
channel  to  permit  operation  full 
time  of  the  wave.  The  640  wave  is 
a  I-A  channel  under  the  proposed 
rules. 

WEAU,  Eau  Claire,  has  indicat- 
ed a  fight  on  the  1050  kc.  channel, 
now  assigned  to  KNX,  which  be- 
comes a  Canadian  exclusive  under 
the  Havana  Treaty,  proposing  to 
have  it  classified  as  a  I-B  wave 
under  the  rules  which  might  per- 
mit it  to  go  to  full-time  operation. 

An  argument  for  new  standards 
of  station  classification  to  be  based 
on  economic  and  social  considera- 
tions rather  than  purely  technical, 
may  be  made  during  the  hearings 
by  certain  regional  stations.  Allo- 
cations on  the  basis  of  sufficient 


?C  veterans  said  .  -  • 

stand  lot  todoY- 

em  Colorado.  P 
shelves. 


KVOR  . 


COLORADO  SPRINGS 


LOOO  Watts— CBS  Network— Full  time 
Representative— The  Katz  Agency,  Inc 

Affiliated  with  WKY,  Oklahoma  CitY'  and  The  Oklahoma  Publishing  Co. 


power  and  signal  to  cover  a  given 
contiguous  trading  area,  rather 
than  to  arbitrary  signal  strength 
levels,  may  be  projected  on  the 
theory  that  the  purely  technical 
considei'ations  constitute  a  service 
misnomer.  This  plan  is  understood 
to  have  the  endorsement  of  a  num- 
ber of  stations. 

In  the  major  appearances  filed, 
the  NAB,  through  Philip  G.  Loucks, 
special  counsel,  proposes  that  the 
"cultural  program"  requirement 
provision  be  stricken;  that  the  re- 
quirement of  local  residence  for 
local  stations  be  eliminated;  that 
the  experimental  station  provision 
be  removed;  that  the  license  period 
provision  be  made  three  years  to 
conform  with  the  law,  and  in  no 
event  less  than  one  year,  and  that 
rules  in  the  Standards  of  Engi- 
neering Practice  held  to  be  am- 
biguous be  "modified,  clarified  or 
liberalized".  As  a  catchall  it  asks 
permission  to  introduce  testimony 
concerning  any  additional  rules  or 
testimony  which  may  be  offered. 

NARBS,  in  its  appearance,  sets 
forth  in  detail  reasons  for  its  sup- 
port of  the  power  rule  as  now 
written  (for  a  flat  power  of  50,- 
000  watts  on  clear  channel)  and 
presents  its  case  in  support  of 
clear-channei  duplication.  A  plea 
is  made  for  elimination  of  the 
rigid  specifications  of  Class  III-A 
(5,000  watts  day  and  night)  and 
III-B  (limited  to  maximum  of  1,000 
watts  night)  for  regional  stations, 
with  the  request  that  wherever 
conditions  render  it  possible  that 
all  such  stations  operate  with 
5,000  watts  day  and  night,  "when 
such  operating  powers  do  not  in- 
terfere with  other  stations  on  the 
same  and  adjacent  frequencies  to 
such  an  extent  as  to  reduce  the 
service  areas  of  such  other  sta- 
tions." 

From  a  reading  of  the  NARBS 
appearance,  it  was  evident  the 
group  would  seek  to  effect  dupli- 
cation on  all  clear  channels  on  the 
coasts,  but  little  emphasis  is  placed 
upon  duplication  of  such  channels 
in  the  center  of  the  country. 

The  appearance  filed  for  the 
Clear  Channel  Group  by  Counsel 
Louis  G.  Caldwell  stresses  pri- 
marily the  effort  to  open  the  way 


OFFICE  HEAD  of  the  Natio 

Association  of  Regional  Broadci 
Stations  is  Mrs.  Wanda  Johns! 
who  holds  title  of  secretary-tre 
urer  and  who  holds  forth  at  ne'w 
established  headquarters  in 
National  Press  Bldg.,  Washing! 
She  was  retained  by  Presid 
John  Shepard  3d  immediately  : 
lowing  setting  up  of  NARBS  a 
permanent  unit  last  month. 
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"  O'ut         7tic tlon 

With  sincere  appreciation  of 
N.A.B.'s  efforts  in  the  past  and 
with  an  expectation  of  greater 
cooperative  solidarity  in  the 
future. 

WTOC 

SAVANNAH,  GA, 
1260  Kc 
CBS  NETWORK 
UNITED  PRESS  NEWS 
Represtnted  N^tiam^y  By 
Paul  H.  Raymcr  Company 
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for  superpower.  It  proposes  t 
the  rule  governing  clear  chan 
power  be  amended  to  read: 

"A  'Class  I-A  Station'  is  a  CI 
I  station  which  operates  vi 
power  of  not  less  than  50  kilowc 
and  which  has  as  its  prim: 
service  area  free  from  objecti 
able  interference  from  other  s 
tions  on  the  same  and  adjac 
channels,  and  its  secondary  e 
vice  area  free  from  interfere 
except  from  stations  on  the  ac 
cent  channels." 

The  appearance  was  filed  on 
half  of  KFI  WSM  WLW  W' 
WSB  WJR  WBAP  WFAA  WH 
WWL   WLS    WHO    WHAM  j 
WOAI.  j 

Hearing  Procedure 

At  a  meeting  May  23  the  Sup 
power  Committee  decided  to  c 
duct  the  hearings  on  the  basis 
legislative,  rather  than  formal 
dicial  procedure.  Witnesses  will 
sworn  and  qualified  as  is  cus^ 
mary.  The  witnesses  will  be  asl 
questions  by  counsel  but  si; 
strictly  formal  procedure  will 
be  followed,  the  questions  and 
swers  can  be  written  out  in  ■ 
vance.  In  this  manner  witnes 
will  be  permitted  to  go  into  a  r 
sonable  degree  of  "hearsay"  tei' 
mony  rather  than  be  confii' 
strictly  to  fact.  Thus  the  hearii- 
will  be  substantially  along  ~ 
lines  of  the  allocation  sessions; 
Oct.  5,  1936.  ; 

It  is  hoped  that  only  one  or  t 
witnesses  will  appear  for  each: 
the  principal  groups,  such  as  ' 
Clear  Channel  Group,  National  1 
sociation    of    Regional  Broadc; 
Stations  and  National  Independ 
Broadcasters,  the  latter  repi  ese 
ing  local  stations.  The  chief  pj' 
formers  are  expected  to  be  spoki- 
men  for  the  clear  channel  and  ■ 
gional  groups  on  the  superpowi' 
clear  channel  issue.  John  Shep;}: 
3d,  president  of  NARBS,  Gre  !• 
field  Whittier  Pickard  and  Paul ! 
Godley,  consulting  engineers  for 


up,  and  Paul  D.  P.  Spearman, 
nsel,  will  handle  the  bulk  of  the 
RBS  case.  For  the  Clear  Chan- 
Group,  the  chief  engineering 
ness  will  be  Jack  DeWitt,  chief 
ineer  of  WSM,  and  chairman 
the  engineering  committee  of 
group,  with  Mr.  Caldwell  as 
msel.  One  or  possibly  two  broad- 
ters    representing    the  group 
0  may  appear  to  present  the 
nomic  case  for  the  Clear  Chan- 
Group. 

n  addition  to  the  appearance  by 
Ethridge  for  the  NAB,  John 
L.  Hogan,  operator  of  WQXR, 
^v  York,  and  chairman  of  the 
ii.B  Engineering  Committee,  also 
.1  appear.  R.  M.  Wilmotte,  con- 
ting   engineer   associated  with 
Ji  jr.  Hogan,  has  been  retained  to 
)ai  Jeist  him  in  the  preparation  of 
lui  ?b  engineering  testimony  for  the 
lustry.  The  NAB  will  take  no 
pnite  stand  with  respect  to  su- 
^•power  and  clear  channels  but 
'-111  present  the  broad  picture  for 
Ij  industry  as  a  whole, 
por    NIB,    George    0.  Sutton, 
kshington  attorney,  will  appear 
_  I  counsel,  with  Page   &  Davis, 
insulting  engineers,  handling  the 
Chnical  testimony.  Edward  A.  Al- 
NIB  president,  probably  will 
^jike  the  introductory  statement 
^  ^ir  the  local  independents. 
jNo  opposition  whatever  has  been 
ijiced  in  connection  with  the  pro- 
isions  of  the  rules  which  would 
iovide    for    horizontal  increases 
\r   local   stations   to   250  watts 
jiwer  day  and  night  and  to  5,000 
atts  day  and  night  for  regionals 
ider  certain  circumstances,  each 
.se  to  be  considered  on  its  indi- 
dual  merit.  The  only  power  issue 
is  developed  in  connection  with 
ear  channel  outlets. 

Coverage  Studies 
The  results  of  the  FCC  analyses 
f  coverage  and  of  industry  finan- 
(al,  program  and  employment  in- 
lirmation  probably  will  be  released 
bout  a  week  before  the  hearing  or 
ot  later  than  June  1,  it  was  stated, 
he  postcard  survey  will  cover  a 
reakdown   of   the   returns  from 
uestionnaires  sent  to  34,000  rural 
'r  fourth  class  postmasters,  show- 
ig  rural  service  rendered  by  all 
'T[i.asses  of  stations.  The  coverage 
'parvey  in  relation  to  population 
'jlras  devised  by  the  engineering  de- 
partment by  plotting  the  percent- 
sfege    of    primary    and  secondary 
ijiervice  areas  of  stations  day  and 
etfght  based  on  known  conditions 
ftii'i  propagation  plus  other  informa- 
^ijion  available  to  it. 
r  After  this  information  is  placed 
IJfi  the  record  by  Assistant  Chief 
|mgineer  Ring,  Chief  Accountant 
jilorfleet  will  present  the  informa- 
ttion  gleaned  from   the  question- 
b  f.aires  sent  out  during  the  last  two 
i  aonths. 

1  The  financial  questionnaire,  based 
in  station  operations  during  the 
1937    calendar    year,    will  cover 
breakdowns  of 
^'  xpenditures  in  practically  every 
t'|ategory.   Approximately  700  re- 
k'^'urns  to  the  questionnaires  have 
1  -een    received.    The  employment 
viilata  will  be  based  on  returns  from 
ijinore  than  600  stations,  with  a  like 
,j;  lumber  of  stations  reporting  on 
|:(:he  program  questionnaire, 
ij  Reports  became  current  that  su- 


FUN  WITH  SIGNS 

Lawyers  Gambol  In  Corridors 
 With  Warnings-  


ATTORNEYS  for  the  Clear  Chan- 
nel Group  and  the  National  Asso- 
ciation of  Regional  Broadcast  Sta- 
tions are  able  to  retain  their  sense 
of  humor  in  spite  of  their  urging 
and  representing  opposite  and  con- 
flicting viewpoints. 

When  the  Regional  Association 
opened  its  office  next  door  to  its  at- 
torney, Paul  D.  P.  Spearman  (9th 
floor  National  Press  Bldg.),  and 
before  the  name  on  the  door  was 
dry,  a  sign  was  placed  on  the  same 
door  reading  "CLEAR  CHANNEL 
GROUP  DOWN  THE  HALL." 
Next  day  on  the  door  to  the  offices 
of  Louis  G.  Caldwell,  attorney  for 
the  Clear  Channel  Group  (also  9th 
floor  National  Press  Bldg.),  there 
appeared  a  sign  of  warning  to 
regional  stations  saying  "RE- 
GIONALS, BEWARE!  All  hope 
abandon,  ye  who  enter  here!  Re- 
verse your  steps;  enter  Room  900 
— there  you  will  find  light  and 
comfort." 

Spearman  doesn't  accuse  Cald- 
well ;  Caldwell  doesn't  accuse 
St)earman.  But  everyone  has  a  fair 
idea  who  it  was  who  hung  out 
signs  on  the  other's  door. 

perpower  applicants  might  with- 
draw such  requests  because  of 
mounting  opposition  in  congres- 
sional circles  to  such  grants.  The 
matter  was  projected,  it  is  under- 
stood, in  a  conference  telephone 
call  to  the  Clear  Channel  Group 
on  May  20  but  was  vetoed  on  a 
practically  unanimous  basis.  While 
there  appears  to  be  no  immediate 
likelihood  of  additional  superpower 
grants,  it  was  felt  that  the  issue 
should  be  argued  with  the  hope  of 
amending  the  proposed  rule  speci- 
fying a  flat  50,000  watts  on  clear 
channels  by  making  it  the  mini- 
mum requirement,  thus  opening 
the  way  for  superpower  grants  in 
the  future. 


Sinclair's  Sports 

SINCLAIR  REFINING  Co.,  New 
York,  is  using  local  news  and 
sports  programs  three  and  five 
times  a  week,  through  Federal 
Adv.  Agency,  New  York,  on  WBBM 
WBT  KMOX  WABC  WCAU  WOAI 
KOMA  KMBC  WHO  WGST  WLW 
KRLD  WWJ. 


(UP) 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 


Another 


CBS  contribution  to 
basic  radio  data, 

1  RADIO  OWNERSHIP  DATA,  by  indi- 
vidual U.  S.  counties:  compiled  by  the 
Joint  Committee  on  Radio  Research  .  .  . 

2  PERCENTAGE  OF  RADIO  OWNER- 
SHIP, &  TOTAL  FAMILIES,  by  individ- 
ual U.  S.  counties:  computed  by  the  Co- 
lumbia Broadcasting  System  .  .  . 

3  U.  S.  1930  CENSUS  DATA,  by  individ- 
ual counties  ... 

in  one  volume 

available  from  CBS  for  the  advertisers  and 
advertising  agencies  who  want  to  see,  at  a 
glance,  the  comparative  radio  importance 
of  any  two  counties,  or  groups  of  counties. 

COLUMBIA  BROADCASTING  SYSTEM 
485  Madison  Avenue,  New  York 
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SLight  Mistake 

MODERNISTIC  lamps  are 
beautiful,  say  officials  o  f 
CKBG,  Timmins,  Ont.,  but 
they  don't  work  so  well  as 
microphones.  And  they  should 
know!  In  setting  up  the  stu- 
dio for  a  piano  program,  one 
of  the  engineers  mistook  a 
modernistic  lamp  for  a  ve- 
locity mike  and  placed  it  to 
pick  up  15  minutes  of  music. 
When  it  didn't  work,  the  pro- 
gram had  to  be  switched  to 
microphones  at  the  announc- 
ers' desk. 


EARNERS! 
SPENDERS! 

•  Consistently  active  industries 
keep  money  flowing  freely  in 
the  territory  covered  by  WAIR. 
Tap  this  rich,  receptive  market 
through  the  sales  power  of — ■ 

WAIR 

Winston-Salem,  North  Carolina 


Federal  Court  Dismisses 
Three  Appeals  on  Shift 
Of  WATR's  Frequency 

DISMISSAL  of  three  appeals  from 
the  FCC  decision  granting  WATR, 
Waterbury,  Conn.,  a  change  in  fre- 
quency from  1190  kc.  to  1290  kc. 
and  an  increase  in  power  from  100 
watts  to  250  watts  full  time,  was 
ordered  by  the  U.  S.  Court  of  Ap- 
peals for  the  District  of  Columbia 
May  16  in  an  opinion  holding  the 
appellants  had  no  appealable  in- 
terest. 

The  case,  which  raised  the  un- 
usual situation  wherein  the  FCC 
on  one  day  denied  the  WATR  ap- 
plication and  then  later  the  same 
day  reversed  itself  and  granted  it, 
was  thrown  out  of  court  without 
deciding  that  single  issue.  Because 
of  the  lack  of  appealable  interest 
on  the  parts  of  WJAS,  Pittsburgh, 
KDYL,  Salt  Lake  City,  and  WEBC, 
Duluth,  the  court  held  it  had  no 
right  to  overrule  the  Commission. 

"In  the  view  we  have  just  ex- 
pressed," the  court  said  in  the 
opinion  written  by  Chief  Justice 
Groner,  "it  is  clear  we  have  no 
right  to  consider  the  claimed  ir- 
regularity on  the  part  of  the  Com- 
mission in  first  denying  and  then 
granting  Waterbury's  application. 
However  irregular  the  action  in 
that  respect  may  be,  it  is  not  sub- 
ject to  review  save  at  the  instance 
of  a  person  aggrieved  or  whose  in- 
terests are  adversely  affected. 
None  of  the  appellants,  for  the 
reasons  we  have  pointed  out,  can 
meet  the  test  of  appealable  inter- 
est laid  down  in  the  statute,  and 
therefore  the  three  appeals  are 
dismissed." 


RADIO-PRESS  DUO 

WJSV  and  Newspaper  Filling 
 Each  Other's  Tills  

DISPELLING  the  myth  that  ra- 
dio and  newspapers  can't  get  on  to- 
gether is  the  participating  pro- 
gram titled  Arlington  County 
Hour,  a  weekly  series  on  WJSV, 
Washington.  Produced  by  the  ad- 
vertising staff  of  the  Arlington 
(Va.)  Siin,  the  program  features 
the  activities  of  various  social  or- 
ganizations in  the  county,  com- 
mercial spots  plugging  Arlington 
stores  and  industries  interspersed 
with  music.  According  to  Jess  Wil- 
lard,  manager  of  WJSV,  everyone 
is  satisfied  with  the  sliow.  The 
sponsors  report  increased  business, 
the  station  collects  its  revenue  and 
the  newspaper  renders  a  commun- 
ity service  as  well  as  filling  its 
coffers  fi'om  correllated  display 
and  classified  space  purchased  by 
the  sponsors.  Larry  Elliott,  chief 
announcer  of  WJSV,  is  master  of 
ceremonies  on  the  Arlington  County 
Hour. 


Radio  Press  Cards 

CHML,  Hamilton,  Ont.,  is 
issuing  "CHML  Radio  Press 
Cards"  to  selected  high  school 
students  who  will  act  as  re- 
porters for  the  local  news 
broadcasts  of  the  station  by 
phoning  in  any  news  develop- 
ments, which  are  immediate- 
ly checked  by  the  station's 
news  staff  and  if  put  on  the 
air  paid  for  at  press  rates. 
Only  a  few  weeks  old,  500 
youths  have  been  appoint- 
ed, and  of  these  20  are  de- 
veloping into  first  class  re- 
porters whose  reports  after 
checking  can  be  used  on  the 
air  as  sent  in.  Each  youth 
reporter  receives  a  list  of  in- 
structions of  what  is  news 
for  CHML  and  how  to  han- 
dle it. 


COLGATE  -  PALMOLIVE  -  Peet 
Co.,  Jersey  City,  on  May  16  filed 
suit  in  U.  S.  district  court  to  re- 
strain Phillips  H.  Lord  from  sell- 
ing or  attempting  to  sell  the  pro- 
gram Gangbusters  or  its  title  for 
radio  purposes.  Mr.  Lord  is  said  to 
have  issued  a  statement  that  the 
program  was  for  sale.  C-P-P's  com- 
plaint states  it  is  the  sole  owner 
of  the  title  and  of  the  basic  ele- 
ments of  the  series  of  programs. 

*  Are  i^our 

SOUND  EFFECTS 


A  complete,  quality  catalog  of  unsurpassed 
sound  effect  discs,  flawlessly  recorded  homlile 
and  released  on  quiet,  unbreakable  Victroiac 
pressings.  Preferred  by  leading  networks  and 
stations  throughout  the  world.  Write  for  catalog. 

^180  N.  Michigan  Avenue,  CHICAGO  j 


Westinghouse  Transf ei  i 
Radio  Staff  to  Baltimore 
Erecting  Office  Buildir 

HEADQUARTERS  of  the  W'; 
inghouse  radio  stations  were  mo ; 
May  16  to  new  quarters  in  Bal 
more  from  Chicopee  Falls,  Ma 
Temporary  offices  have  been  set 
in  the  manufacturing  building 


Mr.  Evans  Mr.  Gregory 


the   new   Westinghouse   plant  j 
2519  Wilkins  Ave.,  pending  co  • 
pletion  in  July  of  a   new  off 
building  for  the  radio  division 
Westinghouse  at  the  same  site.  | 

Activities    of   the   broadcasti  | 
organization  include  complete  si  | 
ervision  of  operation  of  Westirl 
house  stations  KDKA,  KYW,  WE; 
WBZA,  WOW  and  WGL,  as 
as  the  several  experimental  s1 
tions  maintained  by  the  compai 
which  include  WAXK  and  WIX 
international  broadcasting  statioi 

Members  of  the  broadcasting  ( 
ganization  now  in  Baltimore  e 
S.  D.  Gregory,  assistant  genei 
manager  of  Westinghouse  statior 
Ralph  N.  Harmon,  chief  engines 
Gordon  Hawkins,  program  sup; 
visor,  and  J.  B.  Rock,  in  char 
of  the  headquarters  ofRce.  Wall 
C.  Evans,  general  manager  of  t 
radio  division  and  of  all  the  We, 
inghouse  stations,  will  not  take 
his  quarters  in  Baltimore  until  1 
manufacturing  organization  mo\ 
there  probably  in  July. 

*      *  * 
WESTINGHOUSE  will  spend  a 
proximately  $50,000  for  impro\ 
ment  of  the  facilities  of  its  st 
tions    WOWO    and    WGL,  Fc 
WajTie,  as  well  as  additional  sui 
for  radio  activities  in  other  are; 
according    to    an  announceme 
May  25  by  A.  W.  Robertson,  z\ 
chairman.  He  announced  that  $1 
000,000  will  be  expended  by  Wei 
inghouse  for  new  buildings,  mi 
chinery  and  equipment  througho 
the  country,  including  radio  st 
tions  and  plants. 


Dermalab  Feelers 

DERMALAB  Inc.,  Chicago,  start 
initial  radio  advertising  for  Gl 
Shampoo  on  May  16  using  D 
Moines  as  a  test  market.  Sixty  a 
100-word  announcements  are  bei 
used  from  seven  to  15  times  wee 
ly  on  two  stations,  KRNT  a 
KSO.  Other  stations  will  be  add 
if  test  proves  successful  and  wh 
increased  distribution  has  been  ; 
cured,  according  to  Gene  Fro; 
herz,  radio  time  buyer  of  J.  Walt 
Thompson  Co.,  Chicago,  ageni 
handling  the  account. 


Would  SeU  WFOR 

PROPOSED  sale  of  WFOR,  He 
tiesburg.  Miss.,  by  its  present  opt 
ators,  C.  J.  Wright  and  Birtie  '. 
Wright,  was  disclosed  last  mon 
in  an  application  for  authority 
transfer  ownership  filed  with  t 
FCC.  Purchaser  would  be  Mil 
A.  Metzger,  an  accountant,  ai 
Helen  G.  Metzger.  WFOR  operat 
full  time  with  100  watts  on  13 
kc. 


THE  MOST 

POWERFUL 

STATION 


between 

St,  Louis 
Dallas  and 
Denver 


Covers  the  Heart  of  the  Triangle 


25,000  WAHS 

NATIONALLY 
CLEARED  CHANNEL 

COMPLETE  NBC 
PROGRAM  SERVICE 


More  population,  more  radio  sets  and 
more  spendable  income  than  any  other 
Oklahoma  station,  wttti  extensive  cover- 
age in  Kansas,  Missouri  and  Arkansas. 

EDWARD  PETRY  &  CO.,  Naf'l  Representatives 

New  York      Chicago      De+roit      San  Francisco 


K  V  O  O 


"THE  VOICE  OF  OKLAHOMA"  —  TULSA 
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ATHERMY  LICENSE 
f  'GED  BY  W  HEELER 

INDMEXT  of  the  Communi- 
ns  Act  to  enable  the  FCC  to 
V  interference  to  radio  recep- 
caused  by  diathermy  appara- 
is  proposed  in  a  bill  (S-4074  ) 
educed  in  the  Senate  May  24  by 
Btor  "VMieeler    (D-Mont.).  The 
!'  was  offered  following  receipt 
■he  Senator,  as  chairman  of  the 
rstate  Commerce  Committee,  of 
pecommendation    to    that  end 
IE  the  FCC  through  Commis- 
er  Paul  A.  Walker  as  acting 
irman. 

(  he  amendment  would  authorize 
Commission  to  make  such  rules 
regulations  and  prescribe  such 
:i-ictions  and  conditions  as  it 
ht  deem  necessarj'  to  prevent 
;:':|;crference  from  any  apparatus 
ich  uses  radio  frequency  elec- 
lal  current  as  an  essential  to  its 
ration.  It  would  prescribe  that 
t  'person  shall  operate  any  appa- 
js  using  radio  frequency  elec- 
(al  current  in  any  manner  incon- 
ent    with    the    proposed  new 

-  "Diathermy  machines,  FCC  inves- 
:  :ations  have  shown,  cause  the  in- 
ference primarily  with  high-fre- 
'^ncy  ti-ansmission  and  might  be- 
lae  an  important  factor  in  the 
ntful  development  of  television 
nsmission  in  the  ultra  -  short 
/ve  bands.  The  Commission  held 
its  report  that  unless  measures 
suppression  or  mitigation  can 
promptly  undertaken  "there  is 
';.l  danger  that  the  usefulness  of 
'arge  part  of  the  radio  spectrum 
communication  purposes  will  be 
ntroyed." 
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Labor  Disc  Series 


SERIES  of  four  quarter-hour 
cs  prepared  by  Labor's  Commit- 
-.  for  Civilian  Relief  in  China  has 
en  offered  to  275  stations  by  AFL 
terests  on  behalf  of  the  labor  ball 
be  held  June  17  to  raise  money 
'  war  zone  "victims.  The  series 
IS  recorded  by  Radioscriptions 
■i^c.,  Washington,  with  production 
charge  of  Chester  M.  Wright 
ssociates,  Washington,  under  di- 
ction of  Walter  Knobeloch.  Music 
by  Rudy  Schramm  orchestra.  A 
'?t-:sc  with  spot  announcements  ac- 
iimpanies  the  program, 
ip   


TOMPLAINT  has  been  made  by 
W    Federal    Trade  Commission 
'-rainst  Knox  Co.,  Los  Angeles,  for 
legedly  misrepresenting  therapeu- 
arf:  value   of   its   Xixoderm.  and 
!gl;:ainst  Mantle  Lamp  Co.  of  Amer- 
ica, Chicago,  for  allegedly  using 
x-fifair  competitive  methods  in  de- 
:€ri:tribing  its  Aladdin  lamps.  Brack- 
rskt  Products  Co.,  Cincinnati  (cos- 
L'fetics),  has  stipulated  with  the 
ruTC  to  revise  claims  for  Formula 
Formula  X-2  and  X-Ilator. 

1  ji 


y  .  .  I  Yes,  it's 
reeS  Ready! 


YOV  can  have  for  the  asking 
a  new  32-page  book  showing 
the  most  startling  surrey  in 
Chicago  Radio  History,  field  in- 
tensity surveys  and  data  that 
prove  these  stations  Americans 
greatest    publicity    investment .' 

WGES-WCBD-WSBC 
Chicago 


MILENS  TIMELY  SIGNALS 

Oakland  Jeweler  Adapts  Spots  to  the  Season  on 
 KSFO  and  the  Listeners  Are  Responsive  


By  HERBERT  LYSER 

RADIO  time  signals  can  wallop 
sales  resistances  and  lick  the  de- 
pression— that  is,  if  circumstances 
are  right. 

Circumstances  were  right  for 
Louis  Milenbach  of  Oakland,  Cal., 
who  opened  a  jewelry  store  in  the 
fall  of  1935  with  a  staff  of  six.  To- 
day he  employs  30  people,  handles 
more  diamond  sales  in  California 
than  any  other  retailer  and  credits 
radio  time  signals  in  particular  for 
his  good  fortune. 

Westerners  know  the  store  as 
Milens  Credit  Jewelers. 

Mr.  Milenbach  is  convinced  of 
radio's  effectiveness.  He  reports  the 
results  of  a  recent  test  to  station 
KSFO,  San  Francisco: 

"As  you  know,  we  recently  ran 
35  word  announcements  on  your 
station,  covering  a  sale  for  a  three- 
day  period  of  a  cross  and  chain, 
and  locket  and  chain  selling  for  $1. 

"It  was  indeed  a  surprise  to  us 
to  find  that  during  those  three  days 
we  brought  380  purchasers  into 
our  store.  This  is  a  result  that  we 
have  never  been  able  to  duplicate 
in  newspaper  or  any  other  type  of 
medium,  and  it  certainly  makes 
both  my  partner  and  myself  feel 
exceedinglv  gratified  with  this  re- 
sult." 

Mr.  Milenbach's  introduction  to 
radio  as  a  sales  medium  was  in 
July,  1936,  when  he  bought  spot 
announcements  over  KSFO.  Radio 
results  proved  so  effective  that  he 
thought  of  renewing  for  a  five- 
year  period,  but  station  policy 
limited  renewal  to  one  year. 

Last  year  the  store  invested 
§60,000  in  advertising,  with  radio 
accounting  for  A5<^c.  Newspapers 
got  40T<:,  direct  mail  14"^^  and  mis- 
cellaneous 1%.  The  account  is  han- 
dled through  Theodore  Segall 
Agency,  San  Francisco.  It  is  inter- 
esting to  note  the  sales  technique 
used  in  connection  with  time  sig- 
nals. Announcements  are  timely. 
On  May  8,  for  example,  the  stress 
was  on  gifts  for  June  brides  and 
gi-aduates.  During  the  period  May 
1-7  emphasis  was  upon  timely  gifts 
for  Mother's  Day.  June  business  is 
usually  25  to  30  ""r  ahead  of  other 
months,  according  to  Mr.  Milen- 
bach and  December  sales  are  up 
400 '^"'c  over  the  average  month. 
Special  merchandise  is  featured 
constantly. 

The  store  is  the  largest  jewelry 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  NBC  Affiliate       1000  Watts 

June  Opens 
Western  Carolina's 
Busiest  Season! 

Summer  brings  throngs  to 
the  cool,  scenic  mountains. 
Normal  population  practically 
doubles  —  and  business  goes 
UP  in  proportion.  "Cash  in" 
bv  placing  vour  advertising 
schedule  NOW  over  WWNC 
— the  sole  blanket  radio  cov- 
erage available  I 


manager  of  a  chain  of  16  stores 
in  Northern  Califoniia.  Associated 
with  him  at  the  present  time  is 
Ben  Shane,  formerly  in  the  jewel- 
ry business  in  Oakland  for  16 
years. 

Mr.  Milenbach  reports  that  his 
vear's  advertising  appropriation  is 
up  Wye  over  1937,  with  radio  an 
increasingly  important  factor.  He 
estimates  that  60%  of  his  total 
sales  are  the  direct  result  of  his 
radio  time  signals. 


THIRD  consecutive  52-week  con- 
tract for  time  signals  on  KSFO, 
San  Francisco,  was  signed  recent- 
ly by  Louis  J.  Milenbach,  head  of 
Mile'n's  Jewelers,  Oakland,  while 
Lewis  Lasky,  of  KSFO,  watched. 

advertiser  in  Oakland  and  the 
only  one  in  that  city  using  a  San 
Francisco  station.  Radio  played  a 
major  role  in  building  up  32,000 
accounts,  three-fourths  of  which 
are  for  women.  Mail  orders  repre- 
sent about  49f  of  the  total  business 
and  customers  as  far  away  as 
Montana  send  in  money  for  goods 
advertised  over  the  radio.  People 
within  200  miles  of  Oakland  some- 
times make  trips  to  the  store  in  re- 
sponse to  special  radio  offers. 

Jewelry  and  watches  account  for 
90%  of  the  business  of  Milens. 
Store  space  has  been  enlarged  up- 
on throe  occasions  already  to  ac- 
commodate customers  and  mer- 
chandise. Prior  to  launching  his 
establishment  Mr.  Milenbach  was 


A  DETAILED  survey  of  its  program 
structure  has  been  published  by  CBS 
in  a  4S-page  booklet  titled  A  Resume 
of  CBS  Broadcasting  Activities  Dur- 
ing 1937.  Of  the  18.33.5  programs 
broadcast  by  CBS  during  1937,  7,704 
were  sponsored,  10.631  were  sustain- 
ing. A  special  section  of  the  booklet 
is  devoted  to  CBS  shortwave  pro- 
grams and  its  cooperation  with  the 
Government. 


NEW  PORTABLE 
PLAYBACK  FOR 
BETTER  AUDITIONS 
TO  CLIENTS  AND 
PROSPECTS 


Easy  to  carry.  Easy  to  set  np.  Plays 
10,  12.  16-inch  records.  Complete 
witt  speaker,  microphoDe  jack,  and 
4-tube  amplifier.  Remarkably  true 
tone.  Stations,  agencies,  producers^— 
USE  THIS  NEW  PLATOACK  TO 
SELL  PROSPECTS  ON  THEIR  OWS 
"GROUND:" 

Write 

Sound  Projects  Company 
612  North  Michigan  Avenue,  Chicago. 


*HOW  FORCIBLE  ARE  THE  RIGHT  WORDS! 


*The  ability  of  KFH  to  forcibly  impress  its 
rich  Wichita  market  with  the  right  words  has 
inspired  advertisers  to  put  their  advertising 
dollars  in  the  trustworthy  hands  of  this 
powerful  selling  media. 


WICHITA  •  KANSAS 

liaiLC  SuppLamentatij ,  CBS 


KFH 

A/athnaL }Q.epte6entatlvei,  Edward  Retry  &  Co.,  Inc 
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Broadcast  Awards 
By  Women's  Club 

TEN  radio  programs  in  six  classi- 
fications were  awarded  certificates 
of  merit  by  the  Woman's  Press 
Club  of  New  York  at  the  conclu- 
sion of  a  national  radio  contest 
conducted  by  the  club  and  affiliated 
clubs  throughout  the  country. 
Awards  were  presented  by  Mrs. 
Minna  Hall  Carothers,  president, 
at  the  club's  annual  President's 
Day  meeting,  at  the  Hotel  Penn- 
sylvania, New  York,  May  28,  as 
follows : 

Editorial  Analysis  of  News  of  the 
Day;  To  Rogers  Peet  Co.,  for  its 
Gabriel  Heatter  broadcasts  on  WOR, 
New  York. 

Unbiased  Discussions  on  Economic, 
Political  and  International  Prob- 
lems :  To  NBC  for  America's  Town 
Meeting  of  the  Air. 

Cultural  Music  (three  awards) — ■ 
For  quality  of  music  and  its  rendi- 
tion: To  the  Ford  Motor  Co.,  for  the 
Ford  Sunday  Evening  Hour  on  CBS. 
For  encouragement  given  to  develop- 
ment of  modern  cultural  music :  To 
NBC  for  Musical  Appreciation  Hour. 
For  quality  of  announcer's  presenta- 
tion :  To  Milton  Cross,  announcer  of 
Metropolitan  Opera  and  Magic  Key 
broadcasts  on  NBC. 

Cultural  Programs  for  Children 
(two  awards) — For  younger  children: 
To  Kellogg  Co.  for  its  Singing  Lady 
programs  on  NBC.  For  older  children  : 
To  E.  I.  du  Pont  de  Nemours  &  Co. 
for  Cavalcade  of  America  series  on 
CBS. 

Cultural  Dramatic  Programs  (two 
awards) — For  cultural  quality  and  ex- 
cellence of  material  and  presentation  : 
To  Standard  Brands  for  One  Man's 
Family  on  NBC.  For  the  best  single 
performance  of  a  new  play  written 
for  radio  :  To  CBS  for  Madam  Curie. 


Oxydol  on  Discs 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Oxydol),  supplementing 
its  NBC  and  CBS  shows.  Ma  Per- 
kins and  The  Goldbergs,  on  May 
30  started  quarter-hour  WHS 
transcriptions  of  The  Goldbergs  on 
13  stations,  all  CBS  affiliates.  The 
list  comprises  KMOX  WBT  WKBH 
WDOD  WNOX  WGBI  WWVA 
KSCJ  WGR  WDBJ  KFH  WCCO. 
Blackett  -  Sample  -  Hummert,  Chi- 
cago, handles  Oxydol. 


Harvester  in  Canada 

INTERNATIONAL  HARVESTER 
Co.,  Chicago  (bindertwine,  trac- 
tors) ,  plans  to  start  18  thrice-week- 
ly spot  announcements  on  four 
Southern  Ontario  stations  starting 
June  13.  On  July  1  International 
plans  similar  announcements  on 
four  Saskatchewan  stations,  four 
stations  in  Alberta,  two  in  Mani- 
toba and  two  in  the  maritime  prov- 
inces. Aubrey,  Moore  &  Wallace, 
Chicago,  is  the  agency,  with  Jack 
North  the  radio  time  buyer. 

a  presentation  of  the  Columbia  Work- 
shop. 

Program  for  Farm  and  Rural  Au- 
diences: To  NBC  for  its  National 
Farm  and  Home  Hour. 

Mrs.  George  Howard  was  chair- 
man of  the  radio  awards  commit- 
tee, which  functioned  under  the 
general  supervision  of  Mrs.  Joseph 
E.  Goodbar,  general  director  of  all 
contests  and  newly  elected  presi- 
dent of  the  National  Federation  of 
Press  Women.  Program,  which  in- 
cluded cash  awards  for  the  best 
essays  in  several  fields  written  by 
NFPW  members,  was  broadcast  by 
both  NBC  and  CBS. 


cation 


Enjoy  Chicago's  outstanding 
program  of  summer  sports  and 
entertainment  while  Hving  in  the 
midst  of  beautiful  surroundings 
at  Chicago's  Finest  Hotel. 

A.  S.  Kirkeby,  Managing  Director 
MICHIGAN  AVENUE,  CHICAGO 


Stations  Asked  to  Remit 
Radio  Educational  Fees 
For    Cooperative  Fund 

ASKING  stations  to  submit  their 
first  contributions  to  the  coopera- 
tive radio  educational  fund  by 
June  10,  Mark  Ethridge,  NAB 
president,  in  a  special  bulletin  to 
all  stations  May  27  called  the 
$83,000  fund  allotted  to  broadcast- 
ing stations  a  "debt  of  honor". 

To  finance  10  separate  coopera- 
tive projects  devised  by  the  Fed- 
eral Radio  Education  Committee 
last  year,  a  fund  of  $250,000  has 
been  established,  of  which  all  save 
the  $83,000  is  being  contributed  by 
the  Rockefeller  and  Carnegie 
Foundations.  The  fund  is  to  be 
subscribed-  over  a  two-year  period 
by  stations,  with  the  contributions 
prorated  by  the  NAB  on  an  equit- 
able basis  according  to  established 
rates.  To  be  made  in  five  payments, 
the  first  payment  of  June  10  would 
be  25%  of  the  aggregate  assess- 
ment with  a  20%  payment  to  be 
made  July  10  and  two  additional 
20%  payments  on  Oct.  10  and  Jan. 
10,  and  a  final  15%  payment  next 
April  10. 

Mr.  Ethridge  emphasized  the 
NAB  is  acting  purely  as  the  collec- 
tion agent  for  the  Federal  Radio 
Education  Committee,  seeking  the 
contributions  from  all  stations,  ir- 
erspective  of  NAB  membership. 
He  brought  out  that  the  Federal 
committee  drafted  the  project  as 
a  means  of  proving  that  no  legis- 
lation is  necessarv. 


P  &  G  Prize  Offer 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, on  May  30  announced  a 
five-;week  contest  in  which  weekly 
prizes  will  be  given  for  the  best 
entries  completing  in  25  additional 
words  or  less  the  sentence:  "I  like 
Ivory  Flakes  because — ."  Each 
week's  ten  winners  will  receive  a 
Studebaker  Commander  sedan;  a 
specially  designed  Philco  car  radio; 
1,000  gallons  of  Texaco  Fire  Chief 
gasoline,  and  $100  cash  for  vaca- 
tion money.  The  contest  will  start 
on  June  6,  and  is  announced  on 
The  O'Neills  on  NBC-Red;  Stary 
of  Marlin  Marlin  on  NBC-Red  and 
Blue;  Across  the  Breakfast  Table 
on  KMBC,  Kansas  City;  and  The 
Gospel  Singer  two  days  a  week 
only  on  two  Hawaiian  stations  on 
transcriptions,  and  two  days  a 
week  on  two  U.  S.  stations,  via  cut- 
in  announcements.  Agency  is 
Compton  Adv.,  New  York. 


Daytime  Primary  Area  With 
3,078,558  People.  570  Kilo- 
cycles. 5,000  Watts  Day; 
1,000  Night. 

KG-KO 


FULL  TIME  N  BC  OUTLETS 

^MIDWAY  BETWEEN 

FORT  WORTH W  PALLAS 


Decisions  by  FC(1 
Delete  3  Stations 

WMBQ,KWTN,KGDYOrdere.  I 

Off  the  Air  By  Commissioiu^ 

THREE  stations  were  ordered  d( :) 
leted  by  the  FCC  in  decisions  ar  i 
nounced  May  27  in  which  the  regt  ^ 
latory  board  refused  to  renew  thei  i 
licenses.  The  local  stations  affecte 
which  must  go  off'  the  air  June 
unless  they  obtain  court  relief,  ai  ; 
WMBQ,  Brooklyn;  KWTN,  Watei 
town,  S.  D.,  and  KDGY,  Huron, S.I  . 

By  unanimous  decision  the  Corr  • 
mission  denied  a  license  renewal  t  i 
WMBQ  and  ordered  its  time  turne 
over  to  WWRL,  New  York,  wit 
which  it  shares  time  on  1500  k  i 
At  the  same  time  it   denied   tl:  : 
competitive  applications  of  Lillia  > 
E.  Kiefer  and  Paul  J.  Gollhofe 
for  the  WMBQ  license,  the  tw 
having  previously  fallen  out  as  C( 
operators   of   the   station.   A  1 
page  opinion  by  the  Commissio 
set  forth  the  various  phases  of  tt 
conflict,  which  has  lasted  sever; 
years.     The    Commission's  stat^ 
ment  charged  them  with  using  tl: 
station  "to  broadcast  informatio 
pertaining  to  a  lottery,"  and  ah 
with   having   "failed   to  exercis 
proper    control    over    the  broa 
casting  of  foreign  commercial  ai 
nouncements." 

Dakota  Denials 

In  the  case  of  KWTN,  100  wati 
on  1210  kc,  the  Commission  di 
nied  the  renewal  licenses  on  tl 
ground  that  the  Watertown  sts 
tion  had  been  operated  "in  viol; 
tion  of  the  Commission's  rul( 
governing  the  technical  operatic 
of  broadcast  stations"  and  that  tl 
licensee  "has  demonstrated  an  ui 
fitness  to  continue  further  in  tl 
operation  of  these  facilities." 

KGDY's  technical  operation  wit 
250  watts  daytime  on  1340  kc.  wj 
also  found  "most  irregular  ar 
contrary  to  the  Commission 
rules,"  the  opinion  pointing  o\ 
that  "by  virtue  of  its  defecti^ 
equipment,  this  station  has  bee 
silent  for  more  than  a  vear."  TI 
Commission  also  denied  proposf 
transfer  of  the  controlling  stock 
KGDY  to  the  Greater  Kampesl 
Radio  Corp.,  operator  of  KWTI 

An  application  by  KWTN  i 
shift  to  1340  kc.  with  250-5C 
watts  was  rejected  as  creating  m 
due  interference.  The  Commissic 
also  pointed  out  that  while  the: 
is  a  need  in  the  Huron  area  for 
station,  the  record  of  violations  ( 
law  and  rules  established  a  "lac 
of  fitness"  on  the  part  of  the  ovn 
ers  and  operators  of  KGDY. 

Commissioner  Brown  concurrt 
'"-I  -f-h"  denial  of  a  renewal  1 
KGDY  but  dissented  from  the  d 
nial  to  KWTN.  Commission< 
Sykes  dissented  from  the  majoril 
decision  in  both  cases.  ' 


is  your  best  bet 
TRAXSRADIO 
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IrlEX  Is  Granted  FCCs  Multiple  Ownership  Opposition 

Reaffirmed  in  Denying  WREN  Transfer 


reaee  to  5  kw. 

jpA  Is  Refused  Status  as 
l[onal;  KGO  Denied  Boost 

i!  5  to  2  opinion,  the  FCC  May 
^tranted  WMEX.  Boston,  a 
■  fer  from  local  status  to  high- 
ir  regional,  placing  it  on  1470 
js\'ith  5,000  watts  unlimited 
'i  Commissioners  Case  and 
k  strongly  -dissented  on 
hds  of  lack  of  financial  re- 
kibility  plus  interference  and 
\3vted  lack  of  need  for  the  ad- 
nal  service  in  the  Boston  area. 
'  other  written  opinions,  the 
I  denied  the  application  of 
tA,  Springfield,  Mass.  to  cease 
hronized  operation  with  WBZ, 
t)n,  and  to  establish  a  new  re- 
kl  station  on  550  kc.  It  also 
fd  the  application  of  KGO, 
i  Francisco  to  increase  from 
[[  to  50,000  watts,  and  in  so  do- 
iffnade  a  significant  statement 
ft  station  leases. 
,8  WMEX  grant  settled  a  ca_se 
iing  nearly  two  years.  The  ap- 
)|tion  was  granted  originally 
itaut  a  hearing  but  WNAC  and 
Kb,  Boston,  as  well  as  WLAC, 
r:(iville,  the  latter  operating  on 
s^ame  frequency,  protested  and 
iias  thrown  into  hearing.  The 
>rity  held  they  had  failed  to 
din  their  protests  and  that  the 
&X  owners  were  financially 
'lly  and  otherwise  qualified  and 
'  there  was  need  for  the  addi- 
al  service.  Moreover,  it  was 
t  the  granting  of  the  applica- 
would  not  result  in  objection- 
interference. 


maintain  the  same  character  of 
service  in  event  of  disapproval  of 
the  transfer. 


il 


Dissent  by  Case 


jbvernor  Case,  in  his  dissent  con- 
ned in  by  Judge  Sykes,  ques- 
ed  financial    responsibility  of 
EX  owners  and  analyzed  the 
.ement  submitted  for  the  rec- 
concluding  that  the  applicant 
not  financially  qualified.  More- 
.  ,  he  held  that  WLAC  would 
jiive  objectionable  interference 
that  the  Boston  area  is  "well 
plied  with  broadcast  service". 
;i  denying  the  KGO  application 
increased  power  on  790  kc,  on 
;:2h  WGY  also  operates,  the  FCC 
f  'ited  out  that  the  equipment  of 
D  is  owned  by  General  Electric 
5  3  that  it  was  the    former  li- 
j  Lee  of  the  station.  NBC  began 
j  I'ration  of  the  station  under  li- 
j  ioe  transfer  to  it  in  1930. 
J  ^Although  not  in  issue  in  this 
seeding,"  said  the  decision,  "the 
J  jiimission  deems  it  appropriate 
-,>:"efer  to  the  last  agreement  of 
' 21,  1932,  for  the  purpose  oT 
Jibing  nothing  in  said  agreement 
ji  could,  or  will  operate  in  any 
as  an  acceptance  or  recogni- 

f"^'  of  any  rights,  equities  or  pro- 
ties   of  the   General  Electric 
.  either  upon  the  date  of  termi- 
JJion  of  said  license,  or  other- 
e  with  respect  to  the  license  for 
(  ;ion  KGO. 

'  The   Commission  held  on  the 

1  'er  increase  that  KGO  had 
ed  to  show  the  need  for  an  ad- 
onal  service  and  that  granting 
the   application    would  cause 

'  ;rference    with    operation  of 

I  EE,  Los  Angeles. 


WINS  Foreign  Series 

;  3NST0N  &  NATIRBOV,  New 
t'k,  foreign  language  radio  coun- 
i)r  and  representative,  has  pur- 
sed  an  hour  across  the  board, 
en  days  a  week  on  WINS. 


REAFFIRMING  its  stand  against 
multiple  ownership  of  stations  in 
the  same  area,  the  FCC  in  an  unan- 
imous opinion  May  27  denied  the 
application  to  transfer  WREN, 
Lawrence,  Kan.,  to  the  Kansas 
City  Star,  which  operates  WDAF. 
The  purchase  price  was  $295,000. 

Involving  not  only  the  multiple 
ownership  issue  but  also  the  ques- 
tion of  newspaper  acquisition  of 
stations,  the  decision  held  that 
joint  ownership  of  the  stations  by 
the  Star  company  would  create  a 
competitive  situation  dangerous  to 
KMBC,  Kansas  City,  and  would 
"materially  reduce  competition  in 
the  area." 

The  FCC  called  attention  to  its 
ruling  last  Jan.  12  in  the  case  of 
WSMB,  New  Orleans,  which  sought 
a  second  station  in  that  city.  At 
that  time  the  FCC  said  it  was 
loathe  to  grant  facilities  for  an 
additional   station  to   anyone  al- 


ready holding  a  license  in  the  same 
community. 

While  the  opinion  cannot  be 
viewed  as  a  hard  and  fast  ruling 
affecting  all  cases  of  newspaper  ac- 
quisition or  of  multiple  ownership, 
it  nevertheless  tends  further  to 
show  that  the  FCC  will  be  inclined 
to  throw  the  weight  of  its  opinions 
in  favor  of  applicants  not  already 
holding  facilities  in  the  same  area. 
The  newspaper  issue  as  such  was 
not  materially  raised  in  the  WREN 
opinion.  WREN  is  owned  by  the 
Jenny  Wren  Co.,  flour  millers,  and 
operates  on  1220  kc.  with  1,000 
watts  night  and  5,000  watts  local 
sunset,  sharing  time  with  KFKU, 
University  of  Kansas  station  at 
Lawrence.  It  is  the  NBC-Blue  out- 
let for  the  Kansas  City  area.  The 
Commission  pointed  out  that  the 
Wren  Company  planned  to  con- 
tinue to  operate  the  station  and 


LOUISVILLE  civic  authorities  have 
approved  planting  a  tree  and  placing 
a  brass  marker  on  the  courthouse 
lawn  in  recognition  of  the  services 
rendered  during  the  1937  flood  by  the 
late  Pete  Monroe,  staff  announcer  of 
WHAS. 


WJBY 


GADSDEN,  ALA 


.  .  .  intensified  coverage 
of  Alabama's  SECOND 
industrial  area  .  .  . 

COMPLETE 

Merchandising  Service 


Just  Two  Stations... 


KCNC,  Amarillo,  and  KFYO,  Lubbock,  Cover  About 


i 


70% 


 .     OF  THE 

NATIONS  WHITE  SPOT 


Courtesy  of  Nation's 
Business,  June,  19SS 
Issue. 


There's  no  business  slump  in  the  rich  Pan- 
handle-Plains .  .  .  cattle,  wheat,  cotton  and  oil 
make  this  market  the  "brightest"  spot  in  the 
nation.  KGNC  is  the  NBC  outlet  for  75,400 
prosperous  radio  homes  in  the  isolated  North 
Plains  area — KFYO  the  home  station  of  the 
South  Plains.  Together,  they  can  do  a  power- 
ful job  of  selling  for  you  in  a  spot  where  folks 
have  money  with  which  to  buy! 


National  Representative:  Howard  H.  Wilson  Co., 
NEW  YORK    •    CHICAGO    •    KANSAS  CITY 


The  Globe-News  Station 
Amarillo,  Texas 


The  Avalanche-Journal  Station 
Lubbock,  Texas 
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E  LECTRI CAL 
TRANSCRIPTION 
PROCESSING! 


Quality  recordings  require  quality  pro- 
cessing. That's  why  leading  transcrip- 
tion manufacturers  and  radio  stations 
specify  CLARK  pressings. 

For  20  years  CLARK  has  been  the 
standard  in  electrical  transcription  and 
phonograph  record  processing.  Both 
wax  and  acetate  "masters"  get  careful 
skillful  supervision.  They  come  out 
right  when  CLARK  does  them. 

For  quality  processing — say  CLARK. 


N  E  W  A  R  K  •  N  •  J  • 

a.  I  6     HIGH  ST. 

HUmbold-t  a-0880 
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Hearst  Radio 

(Continued  from  -page  11) 

WBAL,  with  at  least  two  organi- 
zations or  individuals  interested. 
John  Elmer,  president  and  part 
owner  of  WCBM,  Baltimore  local, 
is  understood  to  have  advanced  a 
proposition  on  behalf  of  a  Balti- 
more group,  while  the  chief  owners 
of  the  American  Oil  Co.  (Amoco 
Gas)  also  are  understood  to  have 
been  interested  in  acquiring  the 
station.  The  price  quotations,  it  is 
reported,  have  ranged  between 
$600,000  and  $700,000. 

Offers  likewise  have  been  made 
by  at  least  one  local  group  in  Mil- 
waukee for  the  purchase  of  WISN 
for  approximately  $250,000,  but  it 
is  understood  a  figure  of  $50,000 
more  had  been  quoted  on  behalf  of 
Hearst.  While  preliminary  conver- 
sations had  developed  in  connection 
with  KYA,  San  Francisco  inde- 
pendent, there  have  been  no  indi- 
cations of  consummation  of  a  deal. 
The  figure  mentioned  in  connection 
with  that  outlet  has  been  around 
$150,000. 


Biscuit  Disc  Shifts 

NATIONAL  BISCUIT  Co.,  New 
York,  which  has  been  sponsoring 
Dan  Harding's  Wife  five  days 
weekly  on  7  NBC-Red  stations 
since  Jan.  3  for  Premium  Soda 
crackers,  on  June  27  will  shift 
sponsorship  to  Shredded  Wheat. 
The  program  is  also  heard  on  25 
stations  on  transcriptions.  Agency 
for  Premium  Sodas  is  McCann- 
Erickson,  Chicago;  for  Shredded 
Wheat,  Federal  Adv.  Agency,  New 
York. 


S.  C.  JOHNSON  &  SON,  Racine, 
Wis.,  used  100-word  spot  announce- 
ments twice  daily  on  four  Canadian 
stations  between  May  19  and  31.  Sta- 
tions were  :  CKCK.  Regina  ;  CHAB. 
Moose  Jaw;  CFRB.  Toronto;  CJOR, 
Vancouver.  Needham.  Louis  &  Brorby, 
Chicago,  is  agency. 


Col.  O'Brien  to  Request 
WAOB  Call  for  WINS 

CHANGE  in  the  call  letters  of 
WINS,  New  York,  to  WAOB  will 
be  sought  by  Col.  Arthur  A. 
O'Brien,  Seattle  and  Washington, 
D.  C,  attorney,  who  is  completing 
negotiations  for  purchase  of  the 
station  from  Hearst  Radio  Inc.,  for 
approximately  $250,000. 

Col.  O'Brien  has  set  up  a  New 
York  corporation  to  operate  the 
station  with  the  designation 
WAOB  Inc.,  utilizing  his  initials 
for  the  call.  Fred  Lohmeyer,  secre- 
tary to  Col.  O'Brien,  is  president 
of  the  new  corporation  in  which 
Col.  O'Brien  holds  all  of  the  stock 
save  qualifying  shares.  FCC  au- 
thority for  the  change  in  call  will 
be  sought^  

Ads  on  Coin  Records 

NATIONAL  Phonographic  Net- 
work, recently  incorporated  in  New 
York,  expects  to  get  under  way 
with  its  plan  to  sell  advertising 
announcements  on  phonograph  rec- 
ords to  be  used  in  coin-operated 
machines  throughout  the  country 
as  soon  as  it  has  received  approval 
from  the  American  Federation  of 
Musicians.  John  B.  Griffith,  oper- 
ating head  of  the  organization,  has 
had  several  conferences  with  AFM 
officials  and  expects  a  favorable 
reply  after  the  AFM  convention  in 
June.  National  Phonographic  Net- 
work claims  contracts  to  place  rec- 
ords in  some  250,000  coin  machines 
and  says  that  a  number  of  national 
advertisers  have  expressed  inter- 
est in  this  new  medium. 

WEST  END  Brewing  Co..  New  York 
(L'tica  Club  beer  and  ale),  is  plan- 
ning a  schedule  of  station-break  an- 
nouncements in  New  England.  Agency 
is  Compton  Adv..  New  Tork. 
GIRLS  graduating  from  high  schools 
in  the  Ashtabula,  O.,  area,  who  have 
taken  part  in  any  programs  of  WICA 
either  as  soloists  or  members  of  units, 
are  being  presented  with  corsages  at 
commencement  time  by  the  station. 


WHERE  SUMMER'S  "ON  THE  LEVEL"  .  .  . 

Sales  charts  for  the  rich  Capital  District  just  don't  have 
summer  valleys  .  .  .  WOKO's  vast  territory  ranks  among 
the  top  ten  the  country  over  for  stable  business,  potent 
buying  power,  all  year.  Check  the  surveys. 

WOKO — In  the  Heart  of  "The  State  that  Has  Everything'' 

Harold  E.  Smith,  General  Manager 
John  Blair  and  Company,  National  Representatives 

STATION       W  O  K  O   ALBANY,  N.y. 


Sliding  Rep  Sca^ 
Proposed  by  IF 

A  PLAN  to  replace  the  starrj 
15%    commission,    after  age 
usually  charged  by  station  re 
sentatives,   with    a  sliding 
based  on  national  spot  volum^ 
each  station,  is  under  consic 
tion  by  International  Radio  Si 
Hearst  representative  or  gar. 
tion.  Stating  that  the  plan  is 
precedented  ih  this  field,  an 
nouncement  by  Murray  Grabb 
vice-president  and  general  mane 
of  IRS,  says  that  it  is  based 
the  principle  that   some  stat: 
are  easier  to  sell  than  others, 
that  IRS  proposes  to  adjust 
scale  of  charges  accordingly,  gi 
ing  them  from  20%  down  to 
according  to  the  gross  volume 
national  spot  business. 

"For  the  first  time,"  the 
nouncement  states,  "a  station 
resentative  will  place  a  meas 
ment  upon  the  relative  sales  ef 
and  cost  of  securing  national  ; 
business.  It  is  well  recognized  • 
the  more  popular  the  statioi 
lesser  sales  effort  is  neces; 
with,  consequently,  a  lower  s 
expense.  Inversely,  smaller  stat 
or  stations  in  secondary  mar 
call  for  a  greater  sales  effort 
a  greater  sales  expense." 

Tentative  scale  has  been  set 
as  follows:  Gross  volume  of 
tional  spot  business,  $350,000, 
centage  of  commission,  8%;  |c 
000,  8.5%  ;  $250,000,  9%  ;  $200, 
10%,;  $150,000,  11%;  $125, 
12%;  $100,000,  1S%;  $75, 
14%;  $50,000,  15%;  $40,000,  K 
$35,000,  17%c;  $30,000,  18%,;  S 
000,  19%o ;  less  than  $25,000,  2 

Scale  is  to  apply  retroacti 
over  a  contract  year,  with  a  re 
due  to  the  station  if  gi-oss  busi 
is  increased  enough  to  put  it 
a  higher  income  level  with  a  Ic 
percentage.  IRS  executives 
favorably  inclined  toward  the  i 
but  want  to  give  it  more  study 
fore  recommending  it  as  a  defi 
company  policy. 


When  Buddy  Died  . 

DEATH  of  "Buddy",  famou 
shepherd  dog  of  the  "Seein; 
Eye"  school  in  Morristowri 
N.  J.,  and  eyes  for  Morri' 
Frank,  the  school's  foundeii 
was  so  vividly  described  bj 
Jack  Harris,  WSM  news 
caster,  on  his  May  24  pro 
gram  that  many  listener 
wrote  and  phoned  their  sjTn 
pathetic  reactions.  News 
caster  Harris  could  take  n 
bows  for  literary  composj 
tion.  It  was  real  to  him.  Bud 
dy  was  his  favorite  dog.  Men 
ris  Frank  his  blind  cousin.  1 


KFRU 


COLUMBIA,  MISSOUR 
A  Eil<rwatt  on  630 

A  Sales  Message  over  EFB^ 
Covers  the  of  IVCssooi 
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THE  PERFORMANCE 
OF  YOUR 


ijiials  of  Applications 
jlTransfer  WMPS  and 
LS  Are  Favored 


The  Other  Fellow's  Viewpoint  . 


PIAL  of  the  application  for 
lifer  of  WMPS,  Memphis,  from 
i]ommercial  Appeal  Co.  to  the 
iphis  Press  Scimitar  Co.,  both 
ips-Howard  subsidiaries,  was 
;j|iimended  to  the  FCC  May  17 
xaminer  Robert  L.  Irwin.  In 
ler  report.  Chief  Examiner 
%  G.  Arnold  recommended  de- 
of  transfer  of  WCLS,  Joliet, 
rom  R.  W.  Hoifman  to  L.  W. 
li  and  Walter  Ashe, 
the  Memphis  case,  the  Exami- 
iield  it  did  not  appear  that  the 
,^fer  application  could  be  grant- 
iithin  the  purview  of  the  Com- 
Lcations  Act  since  it  was 
In  that  the  Appeal  Co.,  which 
'{•ols  WMPS,  has  been  "more 
jested  in  the  operation  of  Sta- 
■  WMC  [which  it  also  owns] 
i  it  has  in  the  success  of  sta- 
:WMPS." 

le  conclusion  continued: 
{lS  a  result,  the  Appeal  Co.  has 
!  compelled  to  advance  money 
;;he  operating  expenses  of  sta- 
iWMPS.  Pursuant  to  the  agree- 
b  for  the  transfer  of  control, 
press  Co.  obligates  itself  to  re- 
Jall  the  advances  made  by  the 
leal  Co.  for  the  operation  of  the 
/'on.  It  would  be  economically 
financially  unsound  to  permit 
iipplicant  to  be  reimbursed  for 
inces  made  to  an  affiliated  com- 
\7  under  the  circumstances 
Vn  above." 

tiief    Examiner    Ai-nold  held 
the  transfer  of  WCLS  from 
Hoffman  to  the  new  licensee 
I'M  not  be  approved  within  the 
flriew   of    the  Communications 
y  because  it  was  shown  that  the 
.ideration  to  be  paid  for  the 
(ik  "greatly  exceeds  the  value  of 
J  assets  to  be  transferred."  He 
T;.ted  out  that  Mr.  Wood,  man- 
iif  of  WCLS  in  Joliet,  and  Mr. 
|lte,  owner  of  the  Walter  Ashe 
g|io  Co.  of  St.  Louis,  radio  sup- 
T  house,    had    agreed    to  pay 
MOOO  for  the  station  and  that  the 
iion  has  a  depreciated  value  of 
poximately   $9,000    and   a  re- 


tir 


Gregg  County  Slight 

EDITOR  Broadcasting; 

In  the  May  15  issue  of  your  pub- 
lication is  published  the  latest  fig- 
ures of  radio  families  as  released 
by  the  Joint  Committee  on  Radio 
Research.  Inasmuch  as  these  fig- 
ures are  based  upon  the  1930  Cen- 
sus and,  also,  due  to  the  fact  that 
oil  was  discovered  in  1931  in  Gregg 
County  and  the  East  Texas  Area 
we  feel  that  these  figures  are  very 
inaccurate.  For  example,  Gregg 
County  is  shown  to  have  only  2,660 
radios.  We  feel  that  there  are  more 
automobile  radios  in  Gregg  County 
than  the  figures  given  above.  Ac- 
cording to  the  1937  automobile  reg- 
istrations Gregg  County  has  16,497 
automobiles  and  we  are  advised  by 
the  local  Chevrolet  dealer  that  40% 
of  all  cars  sold  within  the  last  four 
years  are  radio  equipped. 

During  the  last  four  years  more 
than  11,000  new  cars  have  been 
sold  in  Gregg  County  and  using 
the  figure  40%  this  would  give  ap- 
proximately 4,400  car  radios  alone 
in  Gregg  County.  According  to  the 
Texas  Almanac,  Gregg  County  has 
a  population  of  70,000  and  using 
the  basis  of  4  people  to  a  family 
this  would  give  18,500  families. 
The  Joint  Committee  uses  68%  of 
Texas  families  owning  radios  and 
if  this  figure  were  used  Gregg 
County  would  have  18,500  families 
or  12,580  radio  families  in  Gregg 
County.  The  Joint  Committee 
misses  the  number  of  radios  in 

placement  value  of  approximately 
$12,600. 

The  examiner  said  the  situation 
"appears  unfortunate,  since  the  lis- 
teners in  the  service  area  of  the 
station  would  probably  receive  bet- 
ter broadcast  service  under  the 
operation  expected  by  the  trans- 
ferees who  would  devote  more  time 
and  attention  to  the  management 
and  programs  of  the  station." 
WCLS  operates  on  the  1310  kc. 
channel  with  100  watts  power 
specified  hours  of  operation. 


Gregg  County  by  approximately 
10,000  in  the  home  and  makes  no 
mention  of  the  4,400  car  radios. 

Unfortunately,  Gregg  County 
has  never  been  given  the  proper 
recognition  in  Census  figures  due 
to  the  fact  that  oil  was  discovered 
slightly  after  the  1930  Census.  We 
sincerely  hope  that  when  the  1940 
census  is  taken  we  will  get  a  true 
estimate  of  the  people,  wealth  and 
purchasing  power  of  Gregg  County 
but  until  that  time  we  feel  that  ad- 
vertising agencies  and  manufac- 
turers should  not  be  deprived  of 
this  information  and  that  is  the 
reason  why  we  are  writing  you 
this  letter. 

James  R.  Curtis, 
May  17       KFRO,  Long-view,  Tex. 


Third  Year  for  Talley 

RALSTON  PURINA  Co.,  St.  Louis 
(Ry-Krisp),  for  the  third  consecu- 
tive year  will  sponsor  Marion  Tal- 
ley's  song  series  on  35  NBC-Red 
stations,  having  renewed  her  con- 
tract for  52  weeks  effective  June 
26,  Sunday,  1-1:30  p.  m.  (PST). 
Weekly  broadcasts  will  continue  to 
emanate  from  Hollywood.  Talent 
includes  Josef  Koestner's  orches- 
tra, Paul  Taylor's  Hollywood  Sing- 
ers for  choral  backgi'ound  and  Ken 
Carpenter.  Marvin  Young  is  NBC 
producer  of  the  series.  Agency  is 
Gardner  Adv.  Co.,  St.  Louis. 


County  Census  Error 

IN  THE  county  radio  census  pub- 
lished in  the  May  15  Broadcast- 
ing, as  compiled  by  the  Joint  Com- 
m-ttee  on  Radio  Research,  Frank- 
lin County,  Ohio,  was  listed  as  hav- 
ing 9,880  radio  families.  The  cor- 
rect figure  is  90,880.  Broadcasting 
regrets  the  typographical  error. 

EDWARD  H.  ARMSTRONG,  noted 
inventor,  now  working  on  his  fre- 
quency modulation  system  in  New 
.Jersey,  on  May  10  was  granted  Pa- 
tent No.  2,116,501  by  the  U.  S.  Pa- 
tent Office  covering  a  radio  receiving 
system. 


LINE     OF    RADIOTONE  RECORDERS 

For  more  than  four  years,  Radiotone  Recorders  have  been  favorites  in  the  critical 
Hollywood    market  where  they  are   manufactured.    Now   a   new,   complete   line  is 
offered  to  users  of  Recording  Equipment 
everywhere.  Two  models  are  shown  her 


there  are  4  other  standard  models 
of  equal  interest. 


PR-50  CONSOLE 
Where  appearance  is  important,  the 
Radiotone  PR-50  is  ideal.  Complete  with 
16"  dual-speed  turntable,  variable  lines- 
per-inch  (90  to  135);  inside-out  or  out- 
iide-in  recording;  line-spreader;  special 
built-in  recording  and  playback  amplifier. 
Every  feature  of  a  studio  or  other  heavy- 
duty  Recorder,  in  a  beautiful  Walnut 
Console ! 


PR-12  PORTABLE 

Light,  portable,  sure-fire — the  Radiotone 
PR-12  is  a  popular  78  RPM,  12"  Re- 
corder. 90  lines  per  inch,  quick-change 
from  inside-out  to  outside-in,  perfected 
overhead  lathe-type  lead  screw.  Very 
moderately  priced. 


ANUFACTUREriS 


6103    MELROSE  AVENUE 

620     NORTH     MICHIGAN  BLVD. 


HOLLYWOOD,  CALIFORNIA 

•  CHICAGO     •  ILLINOIS 


RECENT  IDECO 
VERTICAL 
RADIATOR 
INSTALLATIONS 

KOA— Denver 
KPLC— Abilene,  Tex. 
KOL— Seattle.  Wash. 
K  RNT — Des  Moines 
KRLH— Midland,  Tex. 
KECA— Los  Angeles 
KFWB— Los  Angeles 
KEH  E — Los  Angeles 
KSTP— St.  Paul,  Minn 
KRBC— Paris,  Tex. 
KOMA— Oklahoma  City 
WMT — Cedar  Rapids, 
la, 

WPAR — Parkersburg, 

W.  Va. 
WMMN — Monongah, 

W.  Va. 
WFBM — Indianapolis 
WGPC— Albany.  Ga. 
WSYR — Syracuse,  N.Y. 
WBLY— Lima,  Ohio 
WNOX— Knoxville, 

Tenn. 

WMAQ— Chicago 
WCPO — Cincinnati 
WDZ— Tuscola,  III. 
WPTF— Raleigh,  N.  C. 
WHIO— Dayton.  Ohio 
WLBL— Auburndale. 
Wis. 

WCAT— Rapid  City. 

S.  D. 
WGL— Fort  Wayne. 

Ind. 

WPDH— Richmond, 
Ind. 

W  FLA— Clearwater, 
Fla. 

WGH— Newport 

News,  Va. 
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PROFESSIOXAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

iNational   Press   Bldg.,   Wash.,   D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
Na+ional  Press  Bldg.      Nat.  4048 
Washington,  D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 


JOHN  BARRON 

Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle   Building,  Washington,  D.  C. 
Telephone  NAtional  7757 


HECTOR  R.  SKIFTER 

Consulting    Radio  Engineer 

FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 

SAINT  PAUL,  MINNESOTA 


• 

PAUL  F.  G( 

3DLEY 

(Consulting  Hadio 

Engineer 

Phone;  Montclair  (N 

.  J.)  2-7859 

PAGE  &  DAVIS 

Consulting    Radio  Engineers 
Munsey  Bldg.  District  8456 

Washington,    D.  C. 


HERBERT  L.  WILSON 

Consulting  Radio  Engineer 

Design  of  Directional  Antennas 
and  Antenna  Phasing  Equip- 
ment, Field  Strength  Surveys, 
Station  Location  Surveys. 

260  E.  I6lst  St.  NEW  YORK  CITY 


A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
2935  North  Henderson  Avenue 
Telephones    3-6039   and  5-2945 
DALLAS,  TEXAS 


ROBERT  S.  RAINS 

Special  Consultant 

Accounting  Taxes 

Munsey  Building — Washington,  D.  C. 
Telephone:  Metropolitan  2430 
Robert  S.  Rains 
Former  Special  Consultant 
Federal  Communications  Comtnission 


FIELD    STRENGTH — 
QUESTIONNAIRE 
SURVEYS 

350  iVIADISON  AVE. 
NEW  YORK  CITY 
Murray   Hill  2-2046 


ECONOMIC  CONSULTANT 

Research     •  Analysis 
Expert  Testimony 

Herbert  M.  Bratier 

218  Munsey  Bldg.       National  9180 
Washington,  D.  C. 


R.  D.  MARTIN 

Consulting  Engineer 

Field  Surveys 
Over  all  Transmitter  and 
Antenna  Testing 

7  S.  Howard  St.  Spokane,  Wash. 


TAeif  Mei^et  Miii  .  .  . 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 

Commercial  Department 
A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N. 
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Late  Personal  and  News  Notes  | 


MERYYX  RATHBORNE,  president 
American  Communications  Associa- 
tion, CIO  affiliate  which  has  iurisdie- 
tion  over  the  entire  communications 
field  including  broadcasting,  is  mak- 
ing a  trip  to  the  West  Coast  to  at- 
tend a  conference  of  locals  from  that 
part  of  the  country  on  June  18,  pre- 
liminary to  the  national  convention 
which  will  be  held  in  New  York  July 
IS.  He  is  visiting  a  number  of  locals, 
which  may  result  in  increased  or- 
ganization activity  in  the  broadcast- 
ing field. 

TOM  MORTON,  production  man  of 
WFLA,  Tampa,  is  expected  to  return 
to  his  post  early  in  June  after  a  two 
months  absence  due  to  a  paralyzed 
leg. 

BILL  CAVANAGH,  formerly  of 
WKZO,  Kalamazoo,  and  now  with 
WCFL.  Chicago,  on  .Tune  3  will  marry 
Sally  Krenz,  administrator  of  the 
Marathon  County  Pension  Bureau  of 
Wausau,  Wis.,  whom  he  met  while 
production  manager  of  WSAU  in  that 
city. 

COMMUNITY  OPTICIANS  of 
Brooklyn.  New  York,  recently  signed 
for  19  hours  a  week  on  WMCA.  New 
York  [Broadcasting.  May  15],  has 
reduced  the  schedule  to  two  hours 
weekly.  The  change  is  said  to  be  due 
to  a  controversy  over  the  type  of 
copy  to  be  used.  Agency  is  Common- 
wealth Adv.  Agency,  Boston. 

FRED  WILE,  assistant  manager  of 
the  radio  department.  Young  &  Rubi- 
cam.  New  York,  is  the  father  of  a 
seven-pound  girl  boni  May  25. 

HAROLD  L.  CURTIS,  with  Shell 
L'^nion  Oil  Corp.  for  the  last  1-5  years, 
has  been  appointed  sales  promotion 
and  advertising  manager.  He  succeed's 
Fred  C.  Foy,  resigned. 


JOHN  TAYLOR,  script  supen , 
and  program  manager  of  the  ra 
department  of  Compton  Adv.,  >| 
York,  left  New  York  May  29  tov 
week  of  conferences  with  scriijt  v? 
ers  in  Chicago. 
WALTER  WALDORF  WALRAT 
chief  announcer  of  WICA,  Ashtab 
O.,  will  marry  Mi.ss  Ruth  Johnson 
late  August. 

WORTH  KRAMER,  program  di 
tor  of  WGAR,  Cleveland,  will  ma 
Alice  Hougue,  of  the  staff  of  WK 
Ashtabula,  O.,  in  late  fall. 
WEED  &  Co.  on  July  2  will  ass 
representation  of  CFRC.  Kingsl 
Ont.  The  station  is  licensed  to  Que 
University  and  is  operated  in  p: 
nership  with  the  Kingston  \Vi 
Standard. 

XELO.  Tia  Juana.  Mexico,  has 
pointed   Me.xican   Radio    Sales.  ( 
eago,    as    Midwestern  representat 
with  Louis  Graf  as  West  Coast  . 
eastern  representative. 
FLOYD   ROGERS,    news  editor 
WIS,  Columbia,  S.  C.  is  makin: 
good-will    tour    of    South  Carol 
contacting    civic    leaders    and  ne 
paper  editors  in   various  cities 
towns.  In  his  absence,  Bev  Dean.  \ 
duction  manager,  is  pinch-hitting 
publicity    director,     and  Chief 
nouncer    James    Young    is  hand'; 
news. 

Wheaties  Prize  Test 

GENERAL  MILLS,  Minneap^ 
(Wheaties),  has  started  a  fo 
week  test  campaign  on  WO 
Bristol,  Tenn.  The  program,  he; 
Saturdays,  is  called  the  WC 
Wheaties  Champion  Club,  i 
prizes  are  given  weekly  for 
three  best  essavs  on  "Why  I  L 
Wheaties". 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Sittiations  Wanted,  7e  per  word.  All  other  classi- 
fications, 12c  per  word.  Mhiimtim  eharge  $1.00.  Payable  in  advance. 
Forms  close  25th  and  10th  of  month  preceding  Issnes. 


Help  Wanted 


Situations  Wanted  (Con'td.) 


RADIO  WRITERS:  Over  150  Karl  Zo- 
mar  client  stations  want  new  program 
scripts,  dramas,  skits,  novelty  ideas.  Send 
audition  scripts  for  prompt  consideration. 
KARL  ZOMAR  SCRIPT  SERVICE,  P.  O. 
Box  150,  Springfield,  Mo. 

Situations  Wanted 

Radio  operator,  6  years  experience  broad- 
cast, marine  and  point-to-point.  First  class 
radio  telephone,  second  class  radio  tele- 
graph. Will  go  anywhere.  Excellent  refer- 
ences. Box  998,  Broadcasting. 

Young,  experienced  announcer  specializ- 
ing in  sports,  desires  position  with  small 
Southern  station.  Also  write  continuity. 
Box  991,  Broadcasting. 

University  journalism  teacher  with  news- 
paper and  radio  speech  experience  wishes 
to  return  to  work  handling  news  editing  or 
news    commentating.    Go    anywhere.  Box 

987,  Broadcasting. 

Chief  Engineer 

Do  you  want  a  permanent  chief  engineer 
(ten  years  experierce)  who  i«:  capable, 
ambitious,  sincere,  efficient,  loyal,  progres- 
sive and  foresighted  ?  Please  write  Box 
989,  Broadcasting. 

Sales  job  for  national  and  local  business. 
Can  also  handle  promotion.  Ex-advertising 
agency  radio  man  who  has  sold  time  for 
representative  N.  Y.  station.  Excellent  ex- 
perience and  contacts.  Available  immedi- 
ately. Box  997,  Broadcasting. 

Radio  operator,  first  class  radiotelephone 
license,  age  32,  married,  police  and  aero- 
nautical experience,  desires  position  in 
broadcast  station,  go  anywhere  in  United 
States,    available   two    weeks    notice.  Box 

988,  Broadcasting. 

Sales  promotion  man  with  advertising, 
merchandising  and  publicity  background ; 
network  and  station,  desires  New  York  or 
New  England  connection.  In  New  York 
after  .lune  1st.  Write  Box  992,  Broad- 
casting. 


Permanent,  vacation  relief  work.  F 
graduate,  first  radiotelephone,  3  years 
amateur.  Box  994,  BROADCASTING. 


Experienced  studio  control  engineer 
sires  permanent  connection.  Any  type 
station  work.  1st  class  phone  license.  B 
Graduate.  Assistant  transcription  engii^ 
for  3  years.  Single.  Box  993,  Broadcj 
ING. 


Attention  station  owners  anywhr 
Two-man  crew  available  to  run  your  < 
let.  One  as  manager,  production,  and  s 
manager,  other  as  splendid  salesman.  I 
announce,  sell,  and  are  go-getters.  J. 
running  thousand  watt  outlet,  desire  n 
ambitious  owner,  want  salary  and  comr 
sion  basis.  Finest  references  in  radio. 
995,  Broadcasting. 


WRITER-EDITOR 
PUBLICIST 

If  you  need  an  all-round  writer,  he: 
your  man.  E.xperienced  in  continu 
news,  publicity,  production.  Netw- 
scripts.  Newspaper  background,  vs 
able  press  contacts.  University  gra 
ate,  age  23.  Go  anywhere.  Milton 
Hill,  2728  Euclid  Avenue,  Clevela 
Ohio. 


Wanted  to  Buy 

Will  purchase  all  or  part  interest 
station  where  area  is  potentially  prod 
tive  under  capable,  experienced  mana 
ment.  From  100  to  5000  watts.  Box  f 
Broadcasting. 


For  Rent — Equipment 


Approved  equipment,  RCA  TMV-7 
field  strength  measuring  unit  (nei 
direct  reading ;  Estiline  Angus  Automs 
Recorder  for  fading  on  distant  static] 
G.  R.  radio  frequency  bridge  ;  radio  osci 
tors,  etc.  Reasonable  rental.  Allied  j 
search  Laboratories,  260  East  161st  Str< 
New  York  City. 
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nice  in  1937  Flood 
iliigs  Paley  Amateur 
•jard  to  Ham  Operator 

■ERT  T.  ANDERSON,  ama- 
'  operator  of  W9MWC,  Harris- 
<,  111.,  has  been  named  by  a 
of  five  as  winner  of  the  Wil- 
S.  Paley  Amateur  Radio 
(I'd  for  1937.  He  will  be  given 
iward  by  ilr.  Paley  at  a  lunch- 
■  at  the  Waldorf-Astoria,  New 
t,  June  9.  The  presentation 
Ibe  broadcast  over  CBS. 
^|ie  selection  was  based  on  An- 
Dn's  heroic  performance  dur- 
the  January  1937  flood  emer- 
y  when  he  worked  for  four 
i,  getting  only  10  hours  sleep, 
jecure  relief  for  the  town  of 
K-neetown,  threatened  with  in- 
^tion  by  the  Ohio  River.  He 
lied  his  amateur  transmitter 
jss  three  dangerous  bodies  of 
3r  and  worked  in  below-zero 
Deratures  with  snow  and  sleet 
ng  heavily  to  get  means  of 
::uation  for  the  1,500  inhabi- 
s  of  the  isolated  town.  Ander- 
3  transmitter  was  Shawnee- 
■n's  only  means  of  communica- 
with  the  outside  world.  Large- 
';hrough  his  efforts  the  entire 
jlation  was  moved  without  loss 
ife. 

nderson  is  the  second  recipient 
"he  Paley  Award,  presented  an- 
.lly   "to   that    individual  who, 
ough  amateur  radio,  in  the  opin- 
j  ^  of    an    impartial    board  of 
'^krds,  has  contributed  most  use- 
ly  to  the  American  people,  either 
research,  technical  development 
'joperating  achievement,  and  to 
j  open  to  all  amateur  radio  opera- 
^5   in    the    United    States  and 
!  aada."  The  first  award  last  May 
'  Qt  to  Walter  Stiles  Jr.,  of  Coud- 
oort.  Pa.,  for  heroic  work  dur- 
"the  March  1936  flood. 
Jyomprising   the    awards  board 
,  Norman  H.  Davis,  chairman  of 
!'(  American  Red  Cross;  Dr.  J.  H. 
"  linger,  chief  of  the  Radio  Sec- 
ijii,  U.  S.  Bureau  of  Standards; 

Comdr.  Charles  P.  Edwards, 
■~ef  of  Air  Services,  Canadian 
.jPartment  of  Transport;  A.  E. 
>:nnelly,  professor  -  emeritus  of 
Metrical  engineering  at  Harvard; 
"'ar  Admiral  Russell  Randolph 
-lesche,  commandant,  U.  S.  Coast 

=j:ACIE  ALLEN,  co-star  of  the 
|ape  Nuts  program  with  George 
*^'rus.  has  been  uniquely  honored  by 
^  S.  Tan  Dine,  mystery  writer,  whose 
:  f  opus  bears  the  title.  "The  Gracie 
I  len  Murder  Case."  Gracie  will  play 
p  title  role  when  the  novel  is 
'eened  by  Paramount  in  the  fall. 


Neville  Miller 

{Continued  from  page  12) 

suited  other  municipalities,  went 
all  over  the  country  to  saturate 
himself  in  information  by  way  of 
preparedness. 

When  he  sought  negotiations 
with  the  companies,  however,  he 
met  difficulty  even  in  getting  them 
to  discuss  the  question.  The  tele- 
phone company  said  there  was 
nothing  to  discuss.  Miller  thought 
there  was — and  he  had  an  ordi- 
nance passed  to  compel  the  utility 
to  sue  the  city  so  that  the  matters 
at  issue  could  be  aired.  In  the  proc- 
ess, the  mayor  confounded  his  op- 
ponents by  knowing  both  sides  of 
the  argument,  discussing  capital 
investment,  depreciation  and  rate 
structures  as  glibly  as  any  of 
them,  and  with  special  application 
to  the  particular  rates  in  effect. 

In  both  instances  the  companies 
agreed  to  a  settlement.  Rates  of  the 
gas  and  electric  company  were  re- 
duced by  $1,500,000  annually  and 
telephone  rates  by  $440,000. 

Miller's  record  as  Mayor  was 
not  one  in  which  he  sallied  forth 
as  the  people's  champion  to  slay 
dragons  besetting  them.  In  the 
utility  fight  he  did  not  picture  the 
corporations  as  monsters  devouring 
the  people's  rights,  or  resort  to  the 
usual  politician's  devices.  He  sim- 
ply said  the  rates  were  too  high 
and  set  out  to  prove  it  by  the  facts. 
When  he  left  Louisville,  his  depart- 
ure was  deplored  as  much  by  busi- 
ness elements  as  by  other  groups. 

Miller  can  look  you  in  the  eye 
and  tell  you  he  does  not  under- 
stand why  people  are  interested  in 
him  and  his  services.  He  is  in  all 
outward  aspects  the  ordinary,  aver- 
age person  he  claims  to  be.  But 
there  are  qualities  of  leadership 
about  this  modest  individual  who 
gets  things  done.  He  was  valedic- 
torian of  his  Princeton  class,  head 
of  the  Louisville  Bar  Association 
and  dean  of  the  University  of 
Louisville  Law  School  in  his  30's 
and  Louisville's  mayor  a  little 
later  despite  the  fact  that  he  had 
not  previously  been  a  figure  in 
politics. 


NBC  has  issued  a  file  card  to  accom- 
pany the  Joint  Committee  Report  on 
Radio  Ownership.  In  addition  to  the 
state  totals,  the  card  includes  break- 
downs of  the  official  figures,  a  map, 
and  pictorial  charts. 


W  Nea 


Near  the  top  of  the  dial  are  the  1 
programs  folks  here  like  hest 
To  most  listeners  we're — 

Ttiencf  and  A/elakb 


THE 


ton 


AND 


THE 


ouse 


NEW  STYLE 


Once  upon  a  time,  telephone 
wires  were  used  to  carry  only 
speech  from  one  point  to  an- 
other. A  person  speaking  into 
a  telephone  transmitter  was 
heard  clearly  and  distinctly  in  a  telephone 
receiver  a  few  yards  or  many  miles  away. 

That  was  before  the  days  of  broadcasting 
networks.  Today,  special  telephone  circuits  have 
been  perfeaed  that  will  carry  the  roar  of  a  lion 
or  the  squeak  of  a  mouse.  The  whole  gamut  of 
broadcast  sound  from  the  thundering  "umpah" 
to  the  shrill  pipings  of  a  piccolo  can  now  be 
transmitted  faithfully.  Telephone  research  and 
the  application  of  new  developments  contribute 
constantly  to  the  business  of  broadcasting. 
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A  favorite  for  ijuality 
"speech  range"  perform- 
ance. Popular  with  ama- 
teurs everywhere.  Inter- 
changeable socket  connec- 
tor. 

LIST  PRICE  $22.50 


NEW  TYPE  G  DESK  STAND 

Grip-to-Talk  Model  with  relay  operating  switch  for 
remote  control  of  amplifiers  and  transmitters 
through  suitable  relay  systems.  Palm  control.  In- 
terchangeable socket  connector  to  accommodate 
microphones  illustrated. 

CT-3  Microphone  and  Stand  $30.00 

GD-2  Microphone  and  Stand  30.00 

GK-2   Microphone   and  Stand  32.50 

GD-104  Microphone  and  Stand  27.50 

Type  G  Stand  alone  10.00 


MODEL  T-3 
MICROPHONE 
Gives  Real  Performance 

Designed  for  public  address,  broad- 
casting, recording  and  amateur  fields. 
Swivel  mount,  tilting  head  for  di- 
rectional or  non-directional  pickup. 
Improved  crystal  assembly.  Inter- 
changeable plug  and  socket  connec- 
tor and  cable. 

LIST  PRICE  $25.00 


CRYSTAL 
MICROPHONE 
MODEL  K-2 

IVon  -  directional  type 
for  studio,  P. A.  and 
amateur  use.  Inter- 
changeable plug  and 
socket  connector  and 
cable. 

PRICE  $27.50 


B-16  CRYSTAL  PICKUP 

Astatic's  finest  crystal  Pickup.  Designed 
especially  for  professional  use  on  lateral 
transcriptions  of  all  sizes.  Offset  head. 
Reduced  tracking  error.  Moisture  sealed 
crystal  element.  Ball  bearing  swivel  base. 
Black  and  chrome.  Complete  with  cable. 

LIST  PRICE  $27.50 
NEW  0-7  PICKUP 

Highly  efficient,  streamlined  crystal  pick- 
up for  amplifier  and  radio-phonograph 
combinations.  Offset  head.  Axial  Cush- 
ioning and  other  improved  features. 

New  Lower  List  Price  $6.50 


SEE  YOU 
AT  THE 
SHOW 


Visit  the  Astatic  Booth 
and  enjoy  looking  over 
the  complete  line  of  As- 
tatic Crystal  Microphones, 
Pickups  and  Stands.  Cata- 
log sheets  and  other  liter- 
ature will  be  available. 


ASTATIC  MICROPHONE  LABORATORY.Inc.YOUNGSTOWN.O. 


Licensed  Under  Brush  Development  Co.  Patents 


USING  RCA  equipment  throughout 
with  a  165-foot  Harrell  tubular  an- 
tenna, the  new  WGIL,  Galesburg. 
111.,  250  watts  daytime  on  1500  ke., 
expects  to  be  ready  for  operation  early 
in  June.  Glen  Callison  has  been  ap- 
pointed chief  engineer  of  the  station 
which  will  be  managed  by  Howard  A. 
Miller  and  is  largely  owned  by  the 
executives  of  the  Galeshiirg  Register- 
Mail. 

RAY  COLLINS,  technical  super- 
visor of  WFAA,  Dallas,  on  May  21 
announced  the  signing  of  a  contract 
with  Truscon  Steel  Co.  for  a  653- 
foot  uniform  cross-section  tubular 
steel  vertical  radiator.  Construction 
will  begin  within  30  days,  he  said,  and 
will  be  completed  Sept.  1. 

CONSTRUCTION  of  the  new  510- 
foot  KNX,  Hollywood,  transmitter 
tower  has  been  started  in  the  El 
Nido  section  of  Los  Angeles.  The 
transmitter  building  is  nearing  com- 
l>letion  with  occupation  slated  for 
September.  Electrical  equipment  is 
now  being  installed.  When  completed 
the  transmitter  will  represent  an  in- 
vestment of  approximately  .$350,000. 
RADIOTONE  Inc.,  Hollywood  and 
Chicago,  on  May  19  announced  in- 
troduction of  six  standard  model  re- 
corders designed  both  for  home  and 
professional  acetate  recordings.  Two 
home  models  are  sold  through  retail 
music  dealers.  Two  professional  port- 
able models  are  available,  using  sepa- 
rate amplifiers.  A  studio  model  (PR- 
20)  is  designed  primarily  for  use  in 
stations  and  a  console  model  (PR-50) 
has  a  complete  built-in  amplifier. 
SOUND  PROJECTS  Co.,  Chicago, 
announces  a  new  portable  playback  to 
facilitate  auditions  to  prospective 
sponsors.  The  machine  weighs  40 
pounds,  plays  10,  12  and  16-inch 
records  and  is  complete  with  4-tube 
amplifier,  10-inch  detachable  speaker, 
microphone  jack  and  self-contained 
record  compartment.  It  operates  with 
dual  speed  on  AC  or  DC  current. 

WHBF,  Rock  Island,  111.,  started 
operations  May  20  at  its  new  trans- 
mitter house,  using  a  new  300-F  Col- 
lins transmitter.  Collins  speech  am- 
plifier and  terminating  equipment  are 
used  with  General  Radio  frequency 
monitoring  equipment. 
WCFL.  Chicago,  has  installed  RCA- 
Victor  Type  70-B  transcription  equip- 
ment. 

WXTZ,  Detroit,  and  WOOD-WASH. 
Grand  Rapids,  Mich.,  have  installed 
new  Presto  recording  equipment. 
WMAQ,  Chicago,  is  improving  its 
transmitter  by  installing  a  "reverse 
feedback"  and  an  automatic  power 
line  switch  which  cuts  in  auxiliary 
power  supply  in  less  than  a  half- 
second  if  failure  occurs  in  regular 
supplJ^ 


'"The  Crystal  SpecitrlUta  Since  1925" 

SCIENTIFIC 
LOW  TEMPERATURE 

CO-EFFICIENT  CRYSTALS 

Appioved  by;FCC  CilA 
Two  for  $75.00  d^VEaeh 

Supplied  in  Isolantite  Air-Gap  Hold- 
ers in  the  550-1500  Kc.  band.  Fre- 
quency Drift  ^aranteed  to  be  'less 
than  three  cycles"  per  million  cycles 
per  degree  centigrade  change  in 
temperature.  Accuracy  "better" 
than  .01%.  Order  direct  from — 


IVICE 


124  JACKSON  AVENUE 
University  Park 
HYATTSVILLE,  MARYLAND 


WSFA.    Montgomery,    Ala.,   put  T 
new    Collins    1,000-watt  transmin'' 
and  190-foot  Blaw-Knox  vertical  ;  ^ 
diator  into  operation  the  week  of  .1  ji 
9,  carrying  a  special  dedicatory  br- 
cast.  The  plant  is  located  on  Nai 
Lane  Road,  about  five  miles  fron- 
city. 

COLLINS  RADIO  Co.,  Cedar  I: 
ids,  la.,  has  installed  a  single  chai 
12-T  remote  amplifier  at  KMTR.  H 
ly  wood ;  two  12-Y  remote  amplif 
and  one  12-X  remote  amplifier 
KDON.  Monterey.  Cal. ;  a  1:: 
speech  input  console  at  KRKD.  ' 
Angeles. 

ALLEN  B.  DuMONT  Labs..  Pas> 
N.  .L,  announces  a  new  9-incH  pi 
sion  oscillograph,  Type  169,  with 
independent  power  supplies  and 
amplifiers  with  push-pull  electrost.i 
deflection. 

WOR.  Newark,  has  installed  a  SI 
000  air  conditioning  plant  in  its  rj 
studios  at  1440  Broadway,  New  Yn 

C.JRM,  Regina,  Sask..  is  installin. 
new  transmitter  plant  includins 
440-foot  vertical  radiator. 


New  RCA  Catalog  Sho\ 
All  Broadcast  Equipmei 

A  COMPLETE  catalog  of  all  of 
broadcast  equipment  has  been  pi 
lished  by  RCA  Mfg.  Co.  In  ad 
tion  to  the  equipment  materi 
there  is  included  a  data  section  i 
use  as  an  auxiliary  handbook 
studio  technicians. 

The  catalog  follows  through 
logical  sequence  from  the  mic 
phone  in  the  studio  to  test  equ 
ment.  Each  item  listed  is  fully  < 
scribed  and  accompanied  by  cur^ 
or  diagrams  enabling  the  enginf 
to  grasp  quickly  its  function 
purpose.  A  summary  gives  facti 
data  regarding  different  units  d 
played  on  the  page,  enabling  1 
engineer  to  make  quick  comps 
sons.  The  book  is  being  supplied 
station  managers  and  chief  en 
neers  with  extra  copies  availa 
at  50c  each. 


WWVA  Cancels  Protest 

FULL-TIME  operation  for  WA: 
Birmingham,   and   KVOO,  Tul 
on  the  1140  kc.  channel  under 
experimental   grant,  will  proc( 
as  originally  planned  by  virtue 
the  withdrawal  May  16  of  the  p 
test  filed  by   WWVA,  Wheelii^ 
The  protest  was  filed  May  4  a* 
would  have  had  the  effect  of  thro' 
ing  the  proposed  duplicated  ope: 
tion  into  hearing.  Withdrawal, 
is  understood,  was  based  upon 
understanding  by  WAPI  that 
would  not  stand  in  the  way 
WWVA's  projected  full-time  op 
ation  under  the  terms  of  the  I 
vana  treaty  on  the  1170  kc.  chi 
nel  to  be  duplicated  with  KV(, 
and  KEX,  Portland. 


ITC  Stock  Issue 

INTERNATIONAL  Televisi 
Corp.,  has  filed  a  report  with  1 
Securities  &  Exchange  Commissi' 
indicating  the  issuance  of  a  milli 
shares  of  stock  from  which  it  c 
pects  to  realize  $1,200,000.  Retui 
from  this  issue,  according  to  t 
report,  will  be  expended  in  1 
main:  For  television,  $500,000;  1 
facsimile,  $250,000;  for  infra  i 
ray  purposes,  $250,000.  The  co, 
pany,  of  which  William  H.  Prit 
is  president,  controls  a  series 
foreign  and  domestic  patents  in 
dent  to  the  "Priess  vibratory  te 
vision  system." 
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NTROl^ 
IROOM 


IRTEENTH  annual  convention  of 
institute  of  Radio  Engineers  will 
iiilcl  in  the  Hotel  Pennsylvania, 

tToi-k.  June  16-18  and  a  program 
ding  48  papers  is  now  being 
n  up,  along  with  an  elaborate 
'tarn  of  entertainment  for  visiting 
aeers  and  their  ladies. 

ii&ERT 


HAIGH,   transmitter  en- 
;r  of  KFRU,  Columbia.  Mo.,  will 
Miss  Marjorie  Hitchings  June 


)  DEXTOX,  CBS  Hollywood  en- 
9r,  in  a  contest  among  network 
loyes  for  photographs  by  ama- 
s  of  the  new  Columbia  Square 
ios,  that  city,  was  awarded  first 
9  of  $25  posted  by  Donald  W. 
rnburgh,  Pacific  Coast  vice-presi- 
Don  Forbes,  chief  announcer 
Maurice  Webster,  staff  announc- 
(•eceived  first  and  second  honorary 
^ion. 

R.  JOHNSON,  engineer  of 
NR.  Chicago,  sailed  from  New 
!\  May  28  with  his  wife  and 
ilihter,  for  a  two-month  visit  to 
idinavian  countries.  Frank  Zurek 
Uing  his  post. 

;rT,|i.  VAN  COTT,  assistant  to  O.  B. 
(jison,  NBC  vice-president  in  charge 
{Engineering,  is  the  father  of  a  boy 
'ji  May  24  at  Glendale,  L.  I. 

,Ll  DAVIS,  engineer  of  WTAR, 
jjfolk.  Va..  ill  for  the  last  month, 
Jexpected  to  return  to  his  desk 
'liin  a  week. 

ci]r*"TOR  J.  ANDREW,  Chicago  con- 
jji  jiing  engineer,  presented  a  paper 
kl  "Directional  Broadcast  Anten- 
'  before  the  Detroit  section  of  the 
|:itute  of  Radio  Engineers  at  a 
Iting  May  20. 

M.  POPPELE,  chief  engineer  of 
[»R.  N  wark.  and  Mrs.  Poppele  re- 


j,Jned  May  26  from  a  two-month  Bu- 
T'ean  tour  during  which  Mr.  Pop- 
'r-  surveyed  broadcasting  conditions 
l^ngland,  Holland,  Belgium.  France, 
Itzerland,  Italy  and  Gei'many. 

^N  M.  BALDWIN,  chief  engineer 
estl'KDTL.    Salt  Lake   City,   is  the 
1PT  of  a  baby  girl  born  recently. 

-;"\lPH    JORDAN,    formerly  of 
"PO,    Cincinnati,    has   joined  the 
,^ .,  iueering  staff  of  WCKY.  that  city. 

niejiRCY  COON,  engineer  of  CKGB. 
epiQ.imins.  Ont.,  has  returned  to  his 
■eli^ies  following  a  protracted  illness. 

Isfax  D.  FLEWELLING,  engineer 
tall!  AVXTZ,  Detroit,  is  the  father  of 
jpefliaby  boy  born  May  9. 

alijilWREXCE  SHIPLEY,  assistant 
ffl  ef  engineer  of  WGAR.  Cleveland. 


'the  father  of  a  babv 
|y  19. 


;irl  born 


;X  WHITE  has  joined  the  engi- 
;  fai  ring  staff  of  WSGX",  Birmingham, 
mi. 


jlLAX^  SMITH  has  joined  the  staff 
KVSO,  Ardmore,  Okla.,  as  relief 
;ineer. 


Ilidwest  Engineers  Meet 

^^;,'80UT  100  radio  en^neers  rep- 
:„Uenting  stations  in  Iowa,  Min- 
'jii;[|sota  and  Illinois  met  at  Iowa 
t  J  May  13  in  general  session, 
^uniiipics  ranged  from  the  theory  of 
iti'dern  studio  design  discussed  by 
1  i|aarles  F.  Quentin,  chief  engi- 
jifier  of  WMT,  Cedar  Rapids,  to  a 
i>rady  of  field  intensity  measuring 
*uipment  by  John  F.  Burn  of  the 
'"'^'■llins  Radio  Co.  Faseimile  and 

,  evision  were  demonstrated  and 
J^j^iplained  by  E.  B.  Kurtz,  of  the 

jwa  U.  engineering  department. 


Horn  Elected  President 
Of  Electrical  Association 

CHARLES  W.  HORN,  NBC  di- 
rector of  research  and  develop- 
ment, was  elected  president  of  the 
New  York  Electrical  Society  at  its 
annual  meeting,  May  20.  Mr.  Horn, 
who  has  served  as  first  vice-presi- 
dent of  the  organization  for  the 
past  year,  succeeds  Arthur  H.  Ke- 
hoe,  vice-president  of  the  Consoli- 
dated Edison  Co.,  New  York. 

Other  officers  elected  were:  R. 
W.  King,  assistant  to  Dr.  Frank 
B.  Jewett,  president  of  Bell  Tele- 
phone Lab.,  first  vice-president;  G. 
Failla,  physicist  at  Memorial  Hos- 
pital, second  vice-president,  and 
George  F.  Fowler,  a  member  of  the 
technical  staff  of  the  Bell  Tele- 
phone Laboratories,  treasurer.  Col- 
in G.  Fink,  professor  of  electro- 
chemistry at  Columbia  U.  and  H. 
L.  Ward,  assistant  engineer  of  the 
Western  Electric  Co.,  were  made 
members  of  the  board  of  directors 
to  serve  three-year  terms. 

More  than  550  technicians  and 
laymen  witnessed  a  demonstration 
of  the  all-electronic  television  sys- 
tem given  jointly  by  RCA  and 
NBC. 


New  Radiotone  Plant 

RADIOTONE,  Inc.,  Hollywood  and 
Chicago,  has  broken  ground  for  a 
new  manufacturing  plant  to  be  lo- 
cated at  7356  Melrose  Ave.,  Holly- 
wood. In  addition  to  the  manufac- 
turing space  of  modern  open  con- 
struction, the  building  will  con- 
tain general  and  private  offices,  a 
display  room  and  laboratories. 
Construction  is  expected  to  be  com- 
pleted on  June  30,  at  which  time 
the  manufacturing  capacity  of  Ra- 
diotone will  be  expanded  largely. 


Navy  Shortwave  Test 

ULTRA-HIGH  frequencies  will  be 
tested  by  the  U.  S.  Navy  Depart- 
ment during  the  periods  June  3- 
June  18  and  July  23-Aug.  6  on 
94.6  mc,  150  mc.  and  275  me. 
Transmissions  will  be  limited  to  the 
first  and  third  15  minutes  of  each 
hour  from  8  a.  m.  to  4:40  p.  m. 
from  Mondays  to  Fridays  inclusive 
during  these  periods,  but  will  be 
continuous  at  other  time  between 
these  dates.  The  public  is  asked  to 
report  on  its  success  or  failure  to 
hear  the  signals. 


WLW-WSAI,  Cincinnati,  is  using  the 
75-foot  flagpole  atop  the  44-story 
Carew  Tower  as  a  receiver  for  special 
events  programs.  The  top  of  the  pole 
is  649  feet  above  the  sidewalk.  The 
top  24  feet  are  used  as  antenna.  Six- 
teen feet  below  the  top  is  an  insulator 
extending  eight  inches  from  the  pole. 
For  the  next  eight  feet  a  wire  is 
strung  downward  to  another  insulator, 
connected  to  concentric  transmission 
line  running  into  a  room  below  where 
four  shortwave  receivers  operate  auto- 
matically 24  hours  a  da  v. 


Two  Way  Communication 


Inter-office,  remote  studios,  office  to  office, 
house  to  garage.  Hundreds  of  other  uses. 
Simple  to  install.  Any  number  of  'phones 
on  same  line. 

Microphone  Division 
UNIVEESAL  MICROPHONE  CO.,  LTD., 
424  Warren  Lane,  inglewood,  CalU.,  U3.A. 


If  You  Want  Proof 

of  money'Saving  construction 
and  new  records  in  Antenna 
performance  .  ♦  ,  then'" 

Look  to  Lingo 

for  new  standards  for 
VERTICAL  RADIATORS 


At  last,  Lingo  has  developed  an  advanced- 
type  antenna  which  will  give  you  the  highest 
peak  of  efficiency  yet  attained  hy  any  radiator 
.  .  .  available  at  surprising  low  cost. 

After  you  investigate  the  amazing  story  of 
Lingo  efficiency  and  economy,  you  will  probably 
realize  that  here  indeed,  are  netv  standards  that 
vitally  affect  you.  And  if  you  are  like  many 
other  alert  radiomen  you  will  want  to  do  some- 
thing about  it.  You  will  want  to  take  advantage 
of  this  new  high  in  efficiency  and  new  low  in 
cost. 

Modernize  your  antenna  system 

At  stations  where  Lingo  Tubular  Steel  Radi- 
ators have  already  been  installed,  antenna  per- 
formance has  reached  a  new  high.  Enthusiastic 
comments  from  station  managers  and  engineers 
confirm  the  proof  that  extensive  field  tests  have 
already  disclosed.  If  you  would  like  to  know 
the  names  of  the  progressive  stations  now  using 
Lingo  Radiators,  just  write  us  and — we  will  be 
pleased  to  send  you  full  particulars. 


Get  the  facts! 
Write  today  for  details  on 
Lingo  economy 
installations 


/"NEW  S 


' — V — 

HtVITuiMtM 


The  entire  amazing  story  of  Lingo 
tical   Tubular    Steel    Radiators.  Today 
write  for  your  copy  of  our  brochure — 
STANDARDS    FOR    VERTICAL  RADI- 
ATORS". Gladly  sent  to  executives  and  engineers. 


\  OPTIMUM 

Ver-  *  PMffomiiaiieE 


John  E.  Lingo  &  Son,  Inc.   Est.  1897   Camden,  N.  J. 


VERTICA 


0 
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ACTIONS  OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 

MAY  14  TO  MAY  27,  INCLUSIVE 


Decisions  .  .  . 

MAY  17 

MISCELLANEOUS  —  KRGV,  Weslaco, 
Tex.,  granted  CP  change  equip.  ;  WKBH, 
La  Crosse,  Wis.,  granted  CP  new  trans.  ; 
KLPM,  Minot,  N.  D.,  granted  license  for 
CP  vert,  radiator,  move  trans.,  change 
1240  to  1360  kc,  increase  to  500  w  1  kw 
D  unl. ;  KYSM,  Munkato,  Minn.,  granted 
mod.  CP  trans,  site,  change  antenna ; 
WIOD-WMBF.  Miami,  granted  pet.  inter- 
vene Miami  Bcstg.  Co. ;  WKAT,  Miami 
Beach,  Fla.,  same;  NEW,  Provo  Bcstg. 
Co.,  Provo,  Utah,  granted  auth.  intervene 
Citizens  Voice  &  Air  Show ;  WHO,  Des 
Moines,  granted  auth.  withdraw  without 
prej.  applic.  500  kw ;  KNEL,  Brady,  Tex., 
granted  auth.  withdraw  without  prej.  ap- 
plic. CP  1340  kc  250  w  D  ;  KGIW,  Ala- 
mosa, Col.,  granted  auth.  withdraw  with- 
out prej.  applic.  vol.  assign,  license  1420 
kc  100  w  spec. 

MAY  18 

MISCELLANEOUS  —  NEW,  Hazeltine 
Service  Corp.,  New  York,  granted  petition 
dismiss  without  prejudice  applic.  experi- 
mental  television ;  WJAS,  Pittsburgh, 
granted  acceptance  brief  on  WWPO  Inc. 
applic.  ;  NEW,  Cheyenne  Radio  Corp., 
Cheyenne,  Wyo.,  granted  pet.  dismiss 
without  prejudice  applic.  CP  1210  kc  100- 
250  w  LS  unl.  ;  NEW,  Cascade  Bcstg.  Co., 
Everett,  Wash.,  granted  auth.  intervene 
KRKO  applic. ;  WSYR,  Syracuse,  granted 
auth.  intervene  applic.  Civic  Bcstg.  Corp.  ; 
NEW,  Clifton  A.  Tolboe,  Provo,  Utah, 
granted  auth.  take  depositions ;  KRKO, 
Everett,  Wash.,  granted  pet.  continue 
hearing  ;  City  of  Hot  Springs,  Ark.,  grant- 
ed pet.  intervene  applic.  KTHS  etc.  ; 
WLWL,  Stevens  Point,  Wis.,  oral  argu- 
ment continued  to  6-30-38. 

MAY  19 

NEW,  Bend  Bulletin,  Bend,  Ore.  ;  NEW, 
Elwood  Warwick  Lippincott  Inc.,  Bend — 
Bend  Bulletin  denied  CP  1310  kc  100-250 
w  ;  Elwood  Warwick  Lippincott  denied  CP 
1310  kc  100  w  unl. 

WEED,  Rocky  Mount,  N.  C— Denied  CP 
change  1420  kc  100-250  w  to  1240  kc  500 
w  unl. 

NEW.  Chase  S.  Osborn  Jr.,  Fresno. 
Cal.  :  KRE,  Berkeley— Chase  S.  Osborn  Jr. 
denied  CP  1440  kc  500  w  unl.  ;  KRE  de- 
nied CP  change  1370  kc  100-250  w  to  1440 
kc  500  w-1  kw. 

MISCELLANEOUS— KFBK,  Sacramen- 
to, granted  extension  exp.  auth.  facsimile ; 
WBEN,  Buffalo,  granted  exp.  auth.  fac- 
simile. 

SET  FOR  HEARING — NEW,  Fred- 
ericksburg Bcstg.  Corp.,  Fredericksburg, 
Va.,  CP  1260  kc  250  w  D  ;  NEW,  Utica 
WUTK  Inc.,  Utica,  N.  Y.,  CP  1420  kc 
100-250  w  ;  KLRA,  Little  Rock,  Ark.,  mod. 
license  to  5  kw  unl.  ;  NEW,  Peter  J.  Cald- 
arone,  Providence,  CP  in  docket  amended 
to  1270  kc  250  w  D,  trans.,  site;  NEW, 
Larry  Rhine.  San  Francisco,  CP  amend- 
ed to  1150  kc  250  w  D  ;  NEW,  Edward 
J.  Doyle,  Rochester,  N.  Y.  CP  amended 
to  1270  kc  500  w  D  ;  NEW,  Sweetwater 
Radio  Inc.,  Sweetwater,  Tex.,  CP  1310 
kc  100  w  D  ;  WJBL,  Decatur,  111.,  auth. 
transfer  control  to  Decatur  Newspapers 
Inc.  ;  WHBI,  Newark,  renewal  applic. 
(temp,  license  pending  hearing)  ;  KFPW, 
Ft.  Smith,  Ark.,  renewal  license  (temp, 
license  pending  hearing)  ;  KLIV,  Fergus 
Falls,  Minn.,  renewal  license  (temp,  li- 
cense pending  hearing)  ;  Fergus  Falls,  re- 
newal applic.  (temp,  license  pending  hear- 
ing) . 

NEW,  Harold  H.  Thoms,  d/b  Asheville 
Daily  News,  Asheville,  N.  C.  ;  pursuant  to 
court  order.  Commission  order  of  2-5-38 
vacated  and  case  reopened  for  further 
hearing. 

MAY  20 

MISCELLANEOUS— NEW,  Press-Union 
Pub.  Co.,  Atlantic  City,  granted  auth. 
take  depositions ;  WQDM,  St.  Albans.  Vt., 
granted  motion  accept  appearance  ;  WAZL, 
Hazleton,  Pa.,  granted  continuance  hear- 
ing :  KGBX,  Springfield.  Mo.,  granted  pet. 
continue  hearing  ;  WORL,  Boston,  granted 
pet.   continue  oral  argument. 

MAY  23 

MISCELLANEOUS— WEMP,  Milwaukee, 
granted  continuance  hearing;  KFDM, 
Beaumont,  Tex.,  granted  auth.  intervene 
KWTO  applic.  ;  NEW,  W.  B.  Greenwald, 
Topeka,  denied  continuance  hearing  applic. 
Emporia  Bcstg.  Co. 

MAY  24 

MISCELLANEOUS— WGAR,  Cleveland, 
granted  license  for  CP  new  equip.,  in- 
crease to  1-5  kw ;  WCAL,  Northfield, 
Minn.,  granted  license  for  CP  new  equip.. 


change  1250  to  760  kc,  5  kw  D  Sh.-WLB ; 
WLB,  Minneapolis,  granted  license  for  CP 
new  equip.,  change  1250  to  760  kc,  5  kw 
D  Sh.-WCAL;  WSFA.  Montgomery,  Ala., 
granted  license  for  CP  vert,  radiator,  new 
equip.  ;  KWLK,  Longview,  Wash.,  grant- 
ed license  for  CP  780  kc  250  w  D  ;  KTKC, 
Visalia,  Cal.,  granted  auth.  take  deposi- 
tions. 

MAY  25 

MISCELLANEOUS — WBEO,  Marquette, 
Mich.,  granted  temp.  mod.  license  operate 
Central  Daylight  Time;  WRR.  Dallas,  re- 
considered grant  of  increased  D  power  and 
set  for  hearing  ;  Mutual  Broadcasting  Sys- 
tem, granted  3-month  extension  auth. 
transmit  programs  to  CKLW ;  WMCA. 
New  York,  reconsidered  grant  without 
hearing  of  mod.  license  re  radiator  and  set 
for  hearing ;  WCAX,  Burlington,  Vt., 
granted  temp.  auth.  operate  Eastern  Day- 
light Time;  NEW,  George  B.  Storer, 
Pontiac,  Mich.,  granted  auth.  intervene 
applic.  Pontiac  Bcstg.  Co.  ;  KRKO,  Ever- 
ett, Wash.,  granted  pet.  intervene  applic. 
Cascade  Bcstg.  Co.  ;  WHKF.  Kosciusko. 
Miss.,  granted  auth.  withdraw  without 
prej.  applic.  CP  1500  kc  :  NEW.  Miami 
Bcstg.  Co.,  Miami,  granted  auth.  withdraw 
without  prej.  applic.  CP  1420  kc. 

SET  FOR  HEARING— NEW.  Timpan- 
ogos  Bcstg.  Co..  Provo,  Utah.  CP  1210  kc 
100-250  w  ;  WJBL,  Decatur.  111..  CP 
change  equip.,  increase  radiator  height, 
change  1200  to  1310  kc,  increase  D  to  250 
w,  change  Sh.-WJBC  to  unl.  ;  KLS.  Oak- 
land, CP  increase  250  to  500  w  ;  NEW,  Pee 
Dee  Bcstg.  Co.,  Florence,  S.  C.  CP  1200 
kc  100-250  w;.  WOMT.  Owensboro,  Ky., 
mod.  license  1500  to  1200  kc  ;  KSAL,  R.  J. 
Laubengayer.  Salina,  Kan..  CP  chancre 
1500  to  1120  kc  directional,  increase  100- 
250  w  to  500  w-1  kw. 

MAY  26 

NEW,  Arthur  Lucas.  Savannah,  Ga. — 
Granted   CP   1310  kc   100   w  unl. 

NEW,  Evanston  Bcstg.  Co.,  Evanston,. 
111.— Denied  CP  1020  kc  250  w  D. 

WBZA,  Springfield,  Mass.  ;  WDEV,  Wa- 
terburv,  Vt. — WBZA  denied  shift  to  550 
kc  and  shift  of  WDEV  to  560  kc  ;  WDEV 
granted  renewal  license  550  kc. 

WMEX.  Boston — Granted  CP  1470  kc 
5  kw  unl.  directional. 


THE  FIRST  convention  of  radio 
station  salesmen  on  a  statewide 
basis  ever  to  be  held,  conducted  in 
Akron,  Ohio,  May  14,  resulted  in 
unanimous  view  that  such  meet- 
ings be  scheduled  twice  annually, 
spring  and  fall,  according  to  its 
chairman,  Fred  Bock,  sales  man- 
ager of  WADC,  Akron. 

With  60  salesmen  and  other  of- 
ficials representing  13  stations  in 
attendance,  the  meeting  was  de- 
voted to  better  radio  salesmanship. 
Called  the  Ohio  Broadcasting  As- 
sociation Sales  Institute,  the  ses- 
sion was  opened  with  an  address 
of  welcome  by  J.  Harold  Ryan,  gen- 
eral manager  of  WSPD,  Toledo, 
president  of  the  Ohio  Association. 
He  explained  the  motive  was  to 
make  available  to  the  salesmen  of 
Ohio  stations  every  opportunity 
and  facility  for  better  salesman- 
ship. 

Handling  the  Prospect 

Dr.  Maynard,  of  Ohio  State  Uni- 
versity, discussed  advertising  fun- 
damentals and  analyzed  informa- 
tion from  his  well-known  Logan 
Survey.  He  emphasized  particular- 
ly that  salesmen  should  clearly 
show  the  prospect  his  need  for  ad- 
vertising and  should  get  down  to 
business  on  this  line  within  the  first 
five  minutes  of  his  interview. 

At  the  afternoon  session,  John 
W.  Karol,  market  research  direc- 
tor of  CBS,  discussed  summer 
broadcasting,  graphically  illustrat- 


KGO,  San  Francisco — Denied  CP  in- 
crease to  50  kw. 

MISCELLANEOUS  — WFOY,  St.  Au- 
gustine, Fla.,  dismissed  without  prej.  ap- 
plic. change  1210  kc  100-250  w  to  590  kc 
250  w;  NEW,  George  B.  Storer,  Pontiac, 
Mich.,  granted  continuance  hearing  King- 
Trendle  applic.  Pontiac  etc.,  and  denied 
consolidation  Pontiac  applications  ;  WMFR, 
High  Point,  N.  C,  oral  argument  Ex. 
Rep.  1-601  cancelled. 

MAY  27 

KWTN,  Watertown,  S.  D.  ;  KGDY,  Hu- 
ron, S.  D. — KWTN  denied  license  renewal 
and  shift  1210  kc  100  w  unl.  to  1340  kc 
250-500  w  unl.  ;  KGDY  denied  license 
renewal  and  shift  1340  kc  250  w  D  to 
1210  kc  100-250  w  unl.  ;  applic.  KGDY 
transfer  control  to  Greater  Kampeska  Ra- 
dio Corp.  dismissed. 

WREN,  Lawrence.  Kan. — Denied  applic. 
transfer  control  to  Kansas  City  Star  Co. 

WMBQ,  Brooklyn  :  Lillian  E.  Kiefer, 
Brooklyn  ;  WWRL.  Woodside,  Long  Island  ; 
Paul  j.  Gollhofer.  Brooklyn— WMBQ  de- 
nied CP  change  equip.,  move  trans.,  re- 
newal license  ;  Lillian  E.  Kiefer  denied  ap- 
plic. for  WMBQ  operating  assignment ; 
Paul  J.  Gollhofer  denied  applic.  for  WMBQ 
operating  assignment ;  WWRL  granted 
hours  of  WMBQ. 

WLAK,  Lakeland,  Fla. — Granted  CP  in- 
crease D  to  250  w. 

Examiners'  Reports  .  .  . 

KVOD.  KFEL.  Denver — Examiner  Dal- 
berg  recommended  applic.  KVOD  change 
920  kc  500  w  Sh.-KFEL  to  630  kc  1  kw 
unl.  be  granted  ;  that  applic.  KFEL  change 
920  kc  500  w  Sh.-KVOD  to  920  kc  1  kw 
unl.  be  granted. 

WCLS.  Joliet,  111.  —  Examiner  Arnold 
recommended  (1-637)  that  applic.  transfer 
control  to  L.  W.  Wood  and  Walter  Ashe 
be  denied. 

WMPS,  Memphis — Examiner  Irwin  rec- 
ommended (1-638)  that  applic.  transfer 
control  from  Memphis  Commercial  Appeal 
Co.  to  Memphis  Press-Scimitar  Co.  be  de- 
nied. 


ing  his  talk  with  studies  made  by 
the  network.  George  L.  Willman 
lectured  on  sales  technique. 

After  the  unanimous  vote  to  hold 
the  sessions  twice  annuallv,  Presi- 
dent Ryan  reappointed  Mr.  Bock 
as  chairman  of  the  Sales  Institute 
for  the  fall  session.  No  date  has  yet 
been  set.  Appointed  on  the  Com- 
mittee were  Bob  Thompson,  man- 
ager of  WCOL,  Columbus,  and 
Dave  Brown,  sales  manager  of 
WHIO,  Dayton.  Present  at  the 
meeting  were: 

WSPD,  Toledo  — J.  H.  Ryan,  E.  Y. 
Flanigan,  Don  loset,  W.  F.  Shannon,  R. 
B.  Stone.  M.  N.  Pheatt,  Clifford  Coe,  T. 
O.  McCuUough. 

WHIO,  Dayton — Leonard  Reinsch,  Dave 
Brown.  Tom  Stewart. 

WLW,    Cincinnati — E.    C.  Krautters. 

WSAI,   Cincinnati — C.   J.  Thornniest. 

WHK.  Cleveland  —  Harry  Stair,  R.  S. 
De  Tschon,  W.  K.  Brusman,  J.  B.  Maurer, 
Mina  Kahn,  R.  C.  Brown,  J.  A.  Beres, 
E.   J.  Devney. 

WGAR.  Cleveland— Earl  Schueren,  M.  B. 
Maurv.  S.  De  Witt,  Ellis  VanderPyl. 

WKBN.  Youngstown— W.  P.  William- 
son.  E.   E.   Evans,  M.   J.  Rifkin. 

WTAM,  Cleveland  —  Howard  Barton,  R. 
G.  Carter,  Harold  Gallagher. 

WCOL,  Columbus— W.  R.  Link,  Jack 
Kelly,  Don  Brandes,  Fred  Huffman.  Neal 
Smith. 

WICA,  Ashtabula — R.  B.  Rowley. 

WHBC,  Canton  —  S.  A.  Spilker,  Paul 
Morgan,   R.   H.    Bruce.   Harvev  Royale. 

WJW,  Akron— Rae  Carde.  S.  W.  Town- 
send.  F.  DeLeone,  L.  M.  Robertson,  Ted 
Winter.  Bill  Grifhths". 

WADC,  Akron — Allen  T.  Simmons,  Fred 
Bock.  Merv  Robertson,  Ruth  Richey.  Paul- 
ine Rogers,  Marie  Carrier,  Joe  Jolliff,  Vir- 
ginia Fair,  E.  A.  Marchal,  R.  E.  Waldo, 
Bob  Wilson,  John  Aithkenhead. 


NEW,  Arlington  Radio  Service,  Arl' 
ton,  Va. — Examiner  Bramhall  recommer  ' 
(1-639)  that  applic.  CP  1140  kc  1  kw  L 
denied. 

NEW,  W.  C.  Irvin,  Amarillo,  T 
NEW,  Amarillo  Bcstg.  Corp.,  Amaril 
Examiner  Seward  recommended  (1-6 
that  applic.  W.  C.  Irvin  CP  1500  kc 
250  w  be  denied ;  that  applic.  Arat 
Bcstg.  Corp.  CP  1500  kc  100  w  unl.  be 
nied. 

NEW,  Joe  L.  Smith  Jr.,  Beckley, 
Va. — Examiner  Bramball  recommer 
(1-641)  that  applic.  CP  1210  kc  100-2.^ 
unl.  be  denied. 

KGDM,  Stockton,  Cal. — Examiner  E. 
recommended  (1-642)  that  applic.  chu 
1100  kc  1  kw  D  to  1150  kc  5  kw  ltd 
denied. 

WISN.  Milwaukee;  WJBO.  Baton  Ro 
La.  :  WAPO,  Chattanooga — Examiner 
berg  recommended  (1-643)  that  ar 
WISN  mod.  license  increase  250  w-1 
to  1  kw  unl.  be  denied;  that  api 
WJBO  increase  500  w  to  1  kw  be  gran 
that  applic.  WAPO  change  1420  kc  100 
w  unl.  to  1120  kc  500  w-1  kw  unl. - 
denied. 

WPAX,  Thomasville.  Ga. — E  x  a  m  i  i ! 
Berry   recommended    (1-644)    that  ap' 
change   100    w   D   to    100-250    w  unl. 
granted.  ; 

NEW,  Broadcasters  Inc..  Gastonia. 
C.  :  F.  C.  Todd,  Gastonia — Examiner  £ 
ard  recommended  (1-645)  that  ap 
Broadcasters  Inc.  for  CP  1420  kc  100  i 
w.  unl.  be  dismissed  with  prejudice ; 
applic.  F.  C.  Todd  for  CP  1420  kc  100 
w  unl.  be  granted. 

WKBZ,  Muskegon,  Mich. — E  x  a  m  i  i 
Hyde  recommended  (1-646)  that  ap 
vol.  assign,  license  to  Ashbacker  R 
Corp.  be  granted. 

KHUB,  Watsonville,  Cal.— E  x  a  m  i  i  i 
Irwin  recommended  (1-647)  that  ap  ^ 
assignment  license  to  John  P.  Scripps 
granted. 

Applications  ... 

MAY  16 

WEVD,  New  York — CP  new  trans. 
WGAR,     Cleveland  —  License    for  .■ 
trans. 

WGH,  Norfolk — Mod.  license  re  Nor 
studio. 

KTBS.  Shreveport.  La. — CP  new  tr 
WFOR,  Hattiesburg,  Miss. — Auth.  tr 
fer    control    to    Miles    A.    and  Helen 
Metzger.  ; 
WGL,  Fort  Wayne — CP  change  equii  \ 

MAY  18 

NEW,    Enrique    Abaroa  Sanfeliz, 
Juan,  P.  R.— CP  580  kc  1  kw  unl.  di 
tional. 

WHAI,  Greenfield,  Mass. — License  for 
as  mod. 

WRTD,  Richmond,  Va. — CP  change 
to  590  kc,  increase  100  to  500  w,  ch; 
name  to  Times  Dispatch  Radio  Corp.  1 
directional  N. 

KFDM,  Beaumont,  Tex. — Mod.  licens, 
studio  site. 

KWNO,  Winona,  Minn. — Vol.  assign 
cense  to  Winona  Radio  Service,  part 
ship. 

WEBQ,  Harrisburg,  111.  —  Mod.  lici 
1210  to  1310  kc  unl. 

KFVS,  Cape  Girardeau,  Mo. — Mod. 
cense  spec,  to  unl.,  contingent  WI 
grant. 

MAY  21  j 

WCAX,  Burlington,  Vt.— Mod.  lie 
spec,  to  unl. 

NEW,  Lane  J.  Horrigan,  d/b  Coi 
Country  Bcstg.  Co..  Hancock,  Mich.— i 
1370  kc  100-250  w  spec,  as  part 
WHDF  s  hours. 

WEAU,  Eau  Claire,  Wis.— Mod.  lie 
ltd.  to  unl.  1  kw. 

WCLO.  Janesville,  Wis. — ^Involv.  tr 
fer  control  to  Sidney  Bliss,  Robert 
Bliss  and  Rock  County  Savings  &  T 
Co. 

MAY  2S 

WBOW.  Terre  Haute,  Ind.— CP  chE 
1310  to  1200  kc,  move  trans. 

KEUB,  Price,  Utah  —  Vol.  assign., 
cense  to  Eastern  Utah  Bcstg.  Co. 

NEW,  Yuba-Sutter  Bcstrs.,  Marys^ 
Cal.— CP  1320  kc  250  w  unl. 

KRSC,  Seattle — CP  increase  250  to  50' 

MAY  27 

NEW,  Civic  Bcstg.  Corp.,  Syracuse- 
1210  kc  100  w  unl.,  amended  to  1420  li 

WHDH,  Boston — Exp.  auth.  spec,  h 
amended  to  5  kw,  change  equip. 

WJMC,  Rice  Lake,  Wis. — Mod.  CP 
kc  250  w  D  re  studio,  antenna  sites. 


First  Convention  of  Salesmen  Is  Held 
As  Ohioans  Plan  Semi- Annual  Sessions 


Page  64  •  June  1,  1938 


BROADCASTING  •  Broadcast  Advertisi 


TWORK  ACCOUNTS  WWL  Defers  Dismissal  of  Orchestra 

As  Musician^ s  Local  Pleads  for  Delay 


\    ime  EDST  unless  otherwise  specified) 


I        New  Business 

K'E  LABORATORIES,  St.  Louis 
•tmo-Quinine) ,   on   Oct.   8  starts 

5  weeks  Fred  Waring'B  Pennsyl- 
'):ns  on  an  NBC-Red  network, 
1  8:30-9  p.  m.    (repeat  12-12:30 

..),  both  EST.   Agency:  Stack- 

;  Adv.  Agency,  Chicago. 

-UK  CIGARS  Inc.,  Philadelphia, 
(line  14  starts  for  13  weeks  The 
'"'.e  of  Sports,  with  Sam  Baiter, 
'aentator,  on  23  Mutual-Don  Lee 
iDns,  Tues.,  Thurs.,  Sat.,  3-3:15 
T  (PST),  with  Pacific  Coast  re- 
5!  (KHJ,  KPMC,  KGB,  KFRC) 
1-7:30  p.  m.  Agency:  McKee,  Al- 
ijit  &  Ivey,  Philadelphia. 

'ItTINENTAL  Baking  Co.,  New 
1:  (Wonder  bread,  Hostess  cake), 
Uept.  30  starts  program  with  Jack 
,1-y  and  Ted  Fio  Rito's  orchestra 
[13  CBS  stations,  Fri.,  7:30-8  p. 
-  EST)  repeat  9:39  p.  m.  (PST). 
'icy:  Benton  &  Bowles,  N.  Y. 

^A.KER   OATS    Co.,    Chicago,  on 
.  26  starts  Girl  Alone  on  NBC- 
Mon.  thru  Fri.,  4:4.5-5  p.  m. 
bT).    Agency:    Lord   &  Thomas, 
\. 

ItoE  FASTENERS  Inc.,  New 
ti  (Talon  fasteners),  on  May  12 
Nlted  James  McCormack  on  2  Mu- 
'  stations  (WOR,  WAAB),  Tues., 

fs.,   11 :45-12   noon.   Agency :  G. 
Sumner  Co.,  N.  Y. 
Renewal  Accounts 

!3ERS  BROS.  Milling  Co.,  Seattle 
c^eals),  on  July  5  renews  for  26 
'ks  Good  Morning  Tonight  on  5 
r-Pacific  stations,  Tues.,  9-9  :30  p. 

Agency :  Erwin,  Wasey  &  Co., 
jttle. 

uLSBURY  FLOUR  Co.,  Minne- 
ilis,  on  May  30  renewed  for  52 
ks  Women  in  White  on  36  NBC- 
.  stations,  Mon.  thru  Fri.,  10:45- 
la.  m.  Agency:  Hutchinson  Adv. 
I  Minneapolis. 

S.  TOBACCO  Co.,  New  York 
|.ll's  Best  and  Model)  on  May  30 
Wed  for  52  weeks  Pick  &  Pat  on 
iCBS  stations,  Mon.,  8:30-9  p.  m. 
peat  11 :30  p.  m.).  Agency  :  Arthur 
jdner,  N.  Y. 
\ 

(EDINET  CANDY  Co.,  Oakland, 
'i..  on  June  5  renews  for  13  weeks 
)ht  Editor  on  10  NBC-Pacific  sta- 
os.  Sun.,  9-9:15  p.  m.  (PST). 
pncy :  Tomaschke-Elliott,  Oakland. 

'OSPERITY  PUBLISHING  Co., 
i;  Angeles  (political),  on  May  16 
'lewed  for  52  weeks,  Toivnsend  Ba- 
Clul),  on  11  California  Don  Lee 
'■work  stations,  Mon.,  8  :30-8  :45  p. 
lj  (PST).  Agency:  Lisle  Sheldon 
|kr.,  Los  Angeles. 

TEN  UP  BOTTLING  Co.,  Los 
'geles  (soft  drink),  on  May  15  re- 
ved  for  26  weeks,  The  Marines  Tell 
fo  You,  on  3  California  Don  Lee 
Itions  (KHJ,  KFXM,  KPMC), 
p.,  6-6:30  p.  m.  (PST).  Agency: 
fi.sser  Adv.  Agency,  Los  Angeles. 

tIERICAN  TOBACCO  Co.,  New 
irk,  (Lucky  Strike)  on  June  29  re- 
Ws  for  13  weeks  Kay  Kyser's  Mus- 
\l  Klass,  on  81  NBC-Red  stations, 
!id.,  10-11  p.  m.  Agency :  Lord  & 
lomas,  N.  Y. 


POSTPONEMENT  until  latter 
June  of  the  emergency  situation 
involving  the  decision  of  WWL  to 
dismiss  its  orchestra  because  of 
union  difficulties  with  other  New 
Orleans  stations  was  agreed  to  May 
25  by  Vincent  F.  Callahan,  WWL 
general  manager,  upon  request  of 
the  local  musicians  union. 

Last  month  Mr.  Callahan  an- 
nounced he  would  dismiss  his  or- 
chestra as  of  May  26,  on  the 
ground  of  unfair  competition.  He 
announced  receipt  May  25  of  a  let- 
ter from  G.  Pipitone,  president  of 
the  New  Orleans  local,  asking  that 
his  decision  be  deferred  until  after 
the  annual  convention  of  the  Amer- 
ican Federation  of  Musicians  in 
Miami  in  June,  asserting  he  felt 
the  situation  would  be  settled  one 
way  or  the  other  during  that  meet- 
ing. 

Asked  Equal  Rights 

Mr.  Callahan  had  originally 
planned  to  dismiss  his  orchestra 
May  19  but  postponed  it  for  a 
week  at  the  request  of  Joseph  M. 
Weber,  AFM  president,  and  Mark 
Ethridge,  NAB  president.  A  tele- 
gram from  Mr.  Ethridge  urged  the 
week's  delay  as  a  service  to  the 
industry,  stating  that  "success  of 
national  program  depends  largely 
on  what  happens  in  New  Orleans." 

Grounds  for  the  station's  action 
in  deciding  to  let  its  musicians  go 
were  that  the  union,  in  its  con- 
tract, guaranteed  WWL  the  same 
privilege  granted  to  other  network 
stations  in  that  city.  As  the  union 
had  not  enforced  the  employment 
of  musicians  on  WSMB  and 
WDSU,  WWL  held  it  was  free  to 
operate  similarly  without  a  staff 
orchestra. 

Meanwhile  another  difficult  situa- 
tion was  brought  to  a  close  in 
Savannah,  where  WTOC,  CBS  sta- 
tion, exchanged  contracts  with  the 
local  after  Fred  Birnbach,  nation- 
al secretary  of  AFM,  visited  the 
city  and  aided  in  the  completion 
of  negotiations.  The  National  Com- 
mittee of  Independent  Broadcast- 
ers, representing  the  non-network 
stations  in  dealing  with  the  union. 


RALSTON  PURINA  Co.,  St.  Louis 
(Ry-Krisp).  on  .June  26  renews  for 
52  weeks,  Marion  Talley,  vocalist,  on 
35  NBC-Red  stations.  Sun.,  1-1:30 
p.  m.  (PST).  Agency:  Gardner  Adv. 
Co.,  St.  Louis. 

AFFILIATED  SALES  Co.,  New 
Yoi'k  (Loxol),  on  May  18  renewed 
for  13  weeks  Glamo  Rhythm  on  2 
CBS  California  stations  (KNX, 
KSFO),  Wed.,  Fri.,  11:15-11:30  a. 
m.  (PST).  Agency:  Milton  Weinberg 
Adv.  Co.,  Los  Angeles. 

McKESSON  &  ROBBINS,  Los  An- 
geles (Currier's  Tablets),  on  May  8 
renewed  for  39  weeks.  Secrets  of  Suc- 
cess, on  10  Pacific  Coast  Don  Lee 
stations,  Sun.,  10 :30-10 :45  a.  m. 
(PST).  Agency:  General  Adv.  Agen- 
cy, Los  Angeles. 


on  May  19  mailed  out  copies  of  the 
standard  agreement  to  all  stations 
not  affiliated  with  the  nationwide 
networks,  and  hope  that  before  long 
these  stations  will  have  completed 
contracts  with  the  AFM  locals  in 
their  towns. 

Convention  Approaching 

Another  reason  for  Mr.  Weber's 
anxiety  to  get  the  New  Orleans 
situation  satisfactorily  settled  is 
the  fact  that  he  will  have  to  make 
a  report  of  the  progress  of  his  ra- 
dio negotiations  to  the  AFM  mem- 
bership at  the  union's  annual  con- 
vention in  Tampa  on  June  13.  It 
was  at  the  1937  convention  that 
the  musicians,  at  the  instigation 
of  James  C.  Petrillo,  president  of 
the  Chicago  local,  voted  the  at- 
tack on  "canned  music"  that  was 
the  direct  cause  of  the  union's  de- 
mands on  the  broadcasting  indus- 
try. 

To  meet  these  demands  and  to 
negotiate  new  musicians'  contracts 
that  recognized  the  need  of  the 
musicians  for  increased  employ- 
ment without  placing  undue  hard- 
ships on  broadcasting  has  been  a 
major  problem  of  the  broadcasters 
during  the  past  year,  the  solution 
of  which  so  vividly  showed  up  the 
weaknesses  in  the  NAB  that  it 
brought  about  a  complete  reorgan- 
ization of  that  industry  associa- 
tion. 

Mr.  Petrillo  will  again  be  pres- 
ent at  the  1938  AFM  convention 
and  it  is  reasonably  certain  that 
he  will  lose  no  opportunity  to  point 
out  any  flaws  in  the  results  se- 
cured by  the  musicians  under  Mr. 
Weber's  leadership.  For  the  rival- 
ry between  the  two  men  has  been 
brought  out  into  the  open  by  vig- 
orous attacks  on  the  Chicagoan 
appearing  on  the  front  page  of  the 
May  issue  of  AFM's  official  .jour- 
nal, the  International  Musician. 
Written  by  Mr.  Weber  and  titled 
"Democracy  in  the  Federation," 
the  article  denounces  Petrillo  for 
advertising  himself  at  the  expense 
of  the  Federation. 


REGIONAL  ADVERTISERS  Inc., 
Los  Angeles,  on  May  31  renewed  for 
26  weeks  Mystery  Chef  on  14  NBC- 
Red  stations,  Tues.,  Thurs..  9:4.5-10 
a.  m.  Agency :  McCann-Erickson,  Los 
Angeles. 

FORD  MOTOR  Co.,  Detroit,  on  Sept. 
11  resumes  for  39  weeks  Ford  Sun- 
day Evening  Hour  on  93  CBS  sta- 
tions. Sun.,  9-10  p.  m.  Agency  :  N.  W. 
Ayer  &  Son,  Detroit. 

Network  Changes 

S.  C.  JOHNSON  &  SON,  Racine, 
Wis.  (wax),  on  May  30  shifted 
torney-at-Lnw  broadcast  at  9:30-9:45 
a.  m.  (CDST)  on  14  NBC-Blue  sta- 
tions to  2-2:15  p.  m.  On  .July  5  in- 
stead of  being  broadcast  five  times 
weekly,  the  show  will  be  made  into  a 
weekly  half-hour  and  will  replace 
Fihler  McGee  d  Molly  for  the  sum- 
mer. 

ALBERS  BROS.  Milling  Co.,  Seattle, 
on  .July  5  renews.  Good  Morning  To- 
night on  5  NBC-Pacific  stations, 
Tues..  9-9 :30  p.  m.  Agency :  Erwin, 
Wa.sey  &  Co.,  Seattle. 

CUMMER  PRODUCTS  Co..  Bedford. 
O.  (Energine),  on  Mav  22  moved 
Radio  Newsreel  on  23  NBC-Red  sta- 
tions on  Sundays  from  3-3 :30  p.  m. 
to  5:30-6  p.  m. 


GOLDEN  GATE  RADIO 
COLUMNS  DROPPED 

SAN  FRANCISCO  Publishers 
Assn.  cancelled  all  radio  gossip 
and  news  columns  at  its  meeting 
of  May  30,  retaining  only  program 
logs  in  the  San  Francisco  Exami- 
ner, Call  -  Bulletin,  News  and 
Chronicle,  and  the  Oakland  Trib- 
une and  Post-Enquirer.  The  can- 
cellation will  be  effective  for  three 
months,  it  is  understood. 

In  discussing  the  move,  Eugene 
Bittler,  secretary  of  the  associa- 
tion, said:  "The  publishers  felt 
that  they  were  hurting  their  own 
livelihood  in  publishing  such  radio 
news".  Radio  editors,  in  most  in- 
stances, are  being  kept  on  the  staffs. 


Summer  Substitutes 

SUMMER  substitutes  for  the  Jack 
Benny  and  Fred  Allen  programs 
were  announced  May  27.  General 
Foods  Corp.,  New  York,  will  use 
Hobby  Lobby  for  Benny,  not  What 
Would  You  Have  Done  as  previous- 
ly announced,  on  86  NBC-Red  and 
50  Canadian  Network  stations, 
Sundays,  7-7:30  p.  m.,  for  13 
weeks,  starting  July  3.  Bristol- 
Myers  Co.,  New  York,  replaces  Al- 
len for  13  weeks  beginning  July 
6  with  Big  Game  Hunt  for  Ipana 
and  Sal  Hepatica,  Wednesdays,  9- 
9:30  p.  m.,  and  For  Men  Only  to 
promote  Vitalis,  9:30-10  p.  m.,  on 
44  NBC-Red  stations. 


KOIL  KFAB  Sales  Chief 

FRANK  E.  PELLEGRIN,  since 
1930  director  of  publicity  and  as- 
sistant professor  of  journalism  at 
Creighton  University,  has  been 
named  sales  manager  of  the  Cen- 
tral States  Broadcasting  System, 
operating  KOIL,  Omaha,  and 
KFAB-KFOR,  Lincoln,  effective 
June  20,  according  to  an  announce- 
ment by  Don  Searle,  general  man- 
ager. Mr.  Pellegrin  for  many  years 
has  taken  active  part  in  Omaha 
civic  affairs  and  at  present  is  a 
member  of  the  board  of  directors 
of  the  Junior  Chamber  of  Com- 
merce, director  of  the  Omaha  Ad- 
vertising Club,  member  of  the  Ad- 
vertising Research  Council  and 
chairman  of  the  publicity  commit- 
tee of  the  Boy  Scout  Advisory 
Council. 


J.  B.  WILLIAMS  Co.,  Glastonbury, 
Conn,  (shaving  cream),  on  July  4 
moves  True  or  False  from  12  Mutual 
to  32  NBC-Blue  stations,  Mon.,  10- 
10  :30  p.  m.  Contract  is  for  26  weeks, 
thru  J.  Walter  Thompson  Co.,  N.  Y. 

PROCTER  &  GAMBLE  Co..  Cincin- 
nati (Chipso),  on  May  30  moves 
Road  of  Life  on  23  CBS  stations. 
Mon.  through  Fri.,  from  9:30-9:45 
a.  m.  to  1 :30-l  :45  p.  m.  Agency : 
Compton  Adv.,  N.  Y. 

PACIFIC  COAST  Borax  Co.,  New 
York  (20  Mule  Team  borax),  on  June 

10  moves  Death  Valley  Days,  now  on 
23  NBC-Blue  stations.  Fri..  8:30-9 
p.  m.,  to  32  NBC-Red  stations,  Fri., 
9:30-10  p.  m.   (repeat  12:30  a.  m.) 

COLGATE-Palmolive-Peet  Co..  Jer- 
sey City  (Palmolive  shaving  cream), 
on  .June  4  moves  Dale  Carnegie  on  31 
NBC-Red  stations  from  Tues.,  10  :45- 

11  p.  m.  to  Sat.,  8 :30-S  :45  p.  m. 
(repeat  12-12:15  a.  m.)  Agency:  Ben- 
ton &  Bowles,  Chicago. 

PROCTER  &  GAMBLE  Co..  Cincin- 
nati (Oxydol),  on  May  30  moves  The 
Goldbergs  on  34  CBS  stations.  Mon. 
through  Fri..  from  1215-12 :30  p.  m. 
to  1-1 :15  p.  m.  Agency :  Blackett- 
Sample-Hummert,  Chicago. 


Gates  Remote  Equipment— 

"Does  a  Better  Job  at  a  Lower  Cost" 

GATES  RADIO  &  SUPPLY  CO.  Quincy,  111. 
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Lunch   Hunch  —  On   the   Move  —  Treat   by  Babbitt- 
Diamond  Dope  —  Angler's  Plugs 


OFFERS  on  recent  NBC  pro- 
grams include:  A  Charlie 
McCarthy  teaspoon  for  10c 
and  a  Chase  &  Sanborn 
bag  front;  sample  kit  of  Wood- 
bury's cosmetics  on  Hollywood 
Playhouse ;  electric  hot  cups  for  $1 
and  a  wrapper  of  G.  Washington 
Coffee;  65  stamps  of  $2  catalog 
value  for  10c  and  a  bottle  cap  from 
Dari-Rich  Chocolate  Flavored 
Milk;  24-karat  gold  "Beetle  Pin" 
for  10c  and  a  carton  from  Kolynos 
toothpaste;  choice  of  ivy  plant  or 
butterfly  bush  for  10c  and  a  wrap- 
per of  Borden's  Chateau  Cheese  on 
Borden's  Hughesreel;  two  sets  of 
colored  pictures  for  a  carton  from 
Pepsodent  toothpaste  on  Mickey 
Mouse  Theatre  of  the  Air;  10 
gladiola  bulbs  for  10c  and  a  sales 
slip  showing  purchase  of  Johnson 
wax  on  Fibber  McGee  &  Mollie 
series;  flower  seeds  for  10c  and 
box  top  from  Twenty  Mule  Team 
Borax  on  Death  Valley  Days. 

Captains  in  Iowa 

TO  PROMOTE  its  Captains  of 
Industry,  KRNT,  Des  Moines,  dis- 
tributes printed  slips  to  be  put  at 
plates  during  club  luncheons,  is 
sending  letters  to  firms  founded  by 
men  dramatized  on  the  series,  has 
arranged  for  library  cooperation 
on  collateral  reading  for  young- 
sters. The  program  is  also  an- 
nounced in  bulletins  of  local  busi- 
ness men's  clubs.  The  series  is 
sponsored  by  the  O'Dea  Finance 
Co.  of  Des  Moines. 

For  Bread  Bakers 
BREAD  BAKING  contest  followed 
a  spot  and  participating  campaign 
on  WFMD,  Frederick,  Md.,  under 
sponsorship  of  Wilkins-Rogers 
Milling  Co.,  Washington  (Wash- 
ington flour).  More  than  227  loaves 
were  submitted  by  women  from 
three  states  in  competition  for 
prizes  totaling  $50.  Contest  was 
supervised  by  Florence  Neely  who 
directs  the  participating  WFMD 
Homemakers  Hour. 


GRIFFIN  MFG.  Co.  products  are 
on  display  in  the  foyer  of  WGAR, 
Cleveland,  which  has  a  large  illum- 
inated booth  for  merchandise  set- 
ups. The  displays  are  changed 
once  each  week. 


G-E  Contests 
GENERAL  ELECTRIC  Co.,  Sche- 
nectady, on  its  Hour  of  Charm 
heard  Sundays  on  NBC-Red  net- 
work, is  conducting  two  contests, 
one  with  prizes  totaling  $20,000 
and  the  other  with  product  awards. 
One,  the  home  building  contest,  is 
open  to  any  home  containing  G-E 
equipment,  on  which  construction 
or  modernization  is  now  under 
way;  20  prizes  of  $1,000  each  will 
be  awarded  for  descriptions  of  the 
best  utilization  of  equipment,  irre- 
spective of  cost  or  size.  Five  G-E 
washers  and  two  ironers  will  be 
given  each  week  for  eight  weeks 
for  the  best  25  words  finishing  the 
sentence,  "I  like  the  G-E  automatic 
flatplate  ironer  (or  G-E  washer) 
because  .  .  .".  Maxon  Inc.,  New 
York,  is  agency. 

At  a  Moment's  Notice 

NBC  is  mailing  "Always  Ready  to 
Move,"  a  brochure  describing  its 
special  events  mobile  units,  and 
the  parts  they  have  played  in  re- 
cent broadcasts.  An  accompanying 
letter  from  Roy  C.  Witmer,  vice- 
president,  says:  "These  mobile 
units  are  an  important  feature  of 
NBC's  organization  for  service  to 
the  listening  public.  From  the  ad- 
vertising viewpoint,  they  are  effec- 
tive circulation  builders  —  one  of 
the  reasons  why  NBC  advertisers 
get  the  lion's  share  of  the  listening 
audience." 

Ice  Cream  Festival 

AS  A  promotional  stunt,  KEHE, 
Los  Angeles,  in  keeping  with  Na- 
tional Ice  Cream  Week,  on  May  20 
staged  an  old-fashioned  ice  cream 
social  at  its  studios  following  the 
Listeyi  Ladies  program.  Social  was 
for  women  only,  and  three  an- 
nouncements were  made  prior  to 
the  event.  More  than  500  women 
attended  the  party  which  was  pre- 
sided over  by  Al  Poska,  program 
director  and  master-of-ceremonies 
of  the  afternoon  program. 

^  ^  ^ 

Babbitt  Fetes  Grocers 

OVER  700  independent  grocers 
and  their  friends  were  guests  of 
B.  T.  Babbitt  Co.  to  see  two  broad- 
casts in  the  WOR-Mutual  Play- 
house on  May  24.  The  programs 
were  Morton  Gould's  orchestra  and 
the  new  audience  participation 
show.  Say  It  With  Words.  The  com- 
pany sponsors  David  Haruvi  five 
days  weekly  on  WOR  through 
Blackett  -  Sample  -  Hummert,  New 
York. 

Newsboy  Distribution 

WHBF,  Rock  Island,  111.,  owned 
and  operated  by  the  Rock  Island 
Argus,  is  distributing  its  bulletins 
and  contest  announcements  through 
200  of  the  newspaper's  carriers. 
Samples  of  the  advertiser's  prod- 
ucts are  also  distributed  in  this 
way. 

Ad  Men  in  Kitchen 
ADVERTISING  officials  of  Seat- 
tle agencies  lunched  May  16  in  the 
new  kitchen  of  KIRO.  From  the 
model  kitchen  auditorium  KIRO 
broadcasts  a  daily  program  called 
Feminine  Forum,  featuring  Helen 
Malloy  and  Isabelle  Campbell. 


120.000  Baseball  Books 
P.  LORILLARD  Co.,  New  York, 
distributed  approximately  120,000 
copies  of  its  baseball  record  book 
during  the  first  month  of  the  base- 
ball season  to  listeners  of  Bob  El- 
son's  play-by-play  broadcasts  of 
the  Cubs  and  Sox  home  games  on 
WGN,  Chicago.  The  248-page  vol- 
ume, which  contains  records  of 
players  and  teams  in  the  major 
leagues  since  the  turn  of  the  cen- 
tury and  numerous  photographs  of 
prominent  players,  is  edited  by  El- 
son  and  given  to  his  listeners  in 
exchange  for  two  wrappers  from 
Old  Gold  packages  and  ten  cents. 
The  book  is  also  being  offered  on 
the  twice  -  weekly  quarter  -  hour 
Headline  news  dramatization  se- 
ries sponsored  on  WOR  by  Loril- 
lard  for  Muriel  cigars,  but  returns 
have  not  been  tabulated.  Programs 
were  placed  through  Lennen  & 
Mitchell,  New  York. 

Seams  That  Zip 

SLIDE  FASTENERS  Inc.,  New 
York,  sponsoring  James  McCor- 
mack,  tenor  brother  of  John  Mc- 
Cormack,  twice  weeklv  on  2  Mutual 
stations  (WOR,  WAAB),  is  offer- 
ing 317  prizes  in  a  contest  for  the 
best  100-word  letter  on  "Why  I  Use 
Talon  Slide  Fasteners  in  My  Sew- 
ing." The  first  two  awards  will  be 
Singer  sewing  machines.  The  pro- 
gram, which  started  on  WOR  late 
in  March,  added  WAAB  on  May 
12.  The  agency  is  G.  Lynn  Sum- 
ner Co.,  New  York. 

Script  to  Dealers 

TO  TEST  a  new  dealer  tie-in  plan, 
KSOO,  Sioux  Falls,  S.  D.,  recently 
mailed  samples  of  the  continuity 
for  broadcasts  sponsored  by  Nash 
Coffee  Co.  to  all  accounts  in  its  ter- 
ritory. Client's  salesmen  report 
that  25%  of  the  dealers  had  posted 
the  script  on  their  cash  registers 
or  doors. 

Funk  With  Words 

PRIZES  of  standard  Funk  &  Wag- 
nails  dictionaries  will  be  given  win- 
ners in  Mutual's  new  sustaining 
program,  Say  It  With  Words.  Al- 
len Prescott,  best  known  as  The 
Wifesaver,  is  master-of-ceremonies, 
with  Dr.  Funk  supplying  authori- 
tative answers  on  the  use  of  words. 

Balloon  News 
TOY  balloons  are  distributed  by 
WATL,  Atlanta,  Ga.,  to  exploit  its 
newscasts.  When  inflated,  the  bal- 
loons display  the  words,  "Serving 
in  the  Public  Interest  WATL,  the 
News  Station  of  Atlanta." 


NO  MATTER  how  far  announcers 
of  WKBW-WGR,  Buffalo,  stray 
from  its  mobile  unit  during  on-the- 
scene  broadcasts  they're  still  identi- 
fied by  the  lettering  on  their  linen 
jackets.  Cliff  Jones,  announcer,  is 
here  interviewing  Mayor  Thomas 
L.  Rolling  (left)  during  a  recent 
program. 


Life  in  West  Virginia 
GIANT    promotion    folder,  24 
inches,  titled  "This  is  Life", 
been  issued  by  WWVA,  Whefcl:/ 
W.  Va.,  to  follow  through  on  i 
recent  publicity  given  the  progi 
It's  Wheeling  Steel  in  LAfe  ma  i 
zine.  The  folder  makes  much 
Life's  comment,  "The  current  rj ', 
season  has  produced  at  least  , 
program  which  is  something  i 
on  the  air."  The  series,  under  S{  i 
sorship    of    Wheeling    Steel  j 
draws  its  talent  from  mill  work 

Steel  in  Sheets 

WITH  a  cover  that  feels  lib! 
thin  sheet  of  steel,  a  promoi  i 
booklet   titled   "The   Human  ] 
ment  in  a  Sheet  of  Steel"  has  b 
published  by  Mutual.  The  hist 
of  It's  Wheeling  Steel,  a  progi 
that  began  modestly  on  WW" 
Wheeling,  W.  Va.,  and  spread, 
a  17-station  Mutual  network  is 
eluded   with   pictures    and   co  j 
nuity  galore. 

St.  Paul  Snaps 

MORE  THAN  30,000  ginger  sn 
in  glassine  bags  were  distribi 
by  KSTP,  St.  Paul,  to  plug  7 
Story  Court.  Bag  front  read,  " 
a  True  Story,  There's  Ginger 
Snap  in  KSTP  Radio  Prograr 
Carriers  of  Liberty  magazine 
tributed  20,000  bags  to  subscril 
on  their  regular  deliveries  and 
cookies  were  given  with  drinks. 

local  soda  fountains. 

*  *      *  ' 

Fishing  Plugs 

TIE-INS  galore  are  obtained  b 
promotion  gift  mailed  to  advei 
ers  and  agencies  by  KWTO-KG 
Springfield,  Mo.  Five  bass  pi 
bearing  the  call  letters  are  wi 
ped  in  cellophane  with  a  perse 
invitation  to  use  them  in  Oz 
fishing  grounds.  "Land  Big  Res 
with    KWTO-KGBX  Plugs", 

card  reads.  i 

*  *  * 

That  Tourists  May  Know  ' 

WITH  an  eye  on  the  two  mil 
tourists  who  visit  Minnesota  c 
ing  the  summer,  WCCO,  Minnet 
lis,  has  distributed  1,000  poster 
resorts   and   summer  hotels, 
posters   list   programs   and  ti 
with  special  emphasis  on  news 
sports.  WCCO  cooperates  with 
Minnesota  State  Tourist  Burear 
distributing  the  posters. 

They  Gave  Away  Turtles 
KTSM,  El  Paso,  in  a  progi-an 
the  opening  of  a  lunch  stand.  < 
ried  interviews  between  Roy  C\ ' 
man,   program   director,  and 
stand  manager  as  well  as  ofRc 
of  supply  firms.  Van  Des  Aui 
special  events  man,  gave  away  i 
turtles  to  children  attending  i 
remote. 

Wing  Over  Calgary 

CFCN,  Calgary,  Alb.,  distribt 
25,000  blotters,  window  cards 
other  promotional  pieces  annoi 
ing  the  opening  of  the  Howie  Tl 
show   sponsored  by  Kellogg 
Battle  Creek. 

Night  Letter  Followup 

TO  augment  its  merchandis 
piece  on  radio  advertising  of  i 
products,  WOWO-WGL, 
Wayne,  Ind.,  recently  sent  out  1. 
night  letters  about  the  brochi 

*  *  I 

Summing  Up 

WITH  a  strip  of  adding  macl 
tape  pasted  on  the  picture  of 
adding  machine,  the  promoi 
folder  of  WIBW,  Topeka,  sugg^ 
"To  Sum  It  All  Up,  WIBW  s 
Kansas". 
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M'm  on  my  way  to  spread  that  swell  news  about  our 
new  WLW  show  to  my  dealers.     They'll  lap  it  up." 


WLW 


CINC IN  NATI 


The  Nation^s  Station 


FOR  BROADCASTING  AT 


THE  RCA  100-F  transmitter  enables  you 
to  start  experimental  broadcasting  service 
in  the  ultra  high  frequency  band— for  either 
sound  or  facsimile  programs.  It's  economical 
to  install,  costs  little  to  operate,  is  thoroughly 
modern  in  its  high  fidelity  performance. 

For  stations  that  wish  to  start  experimen- 
tal service  in  this  new  field  of  broadcasting, 
the  100-F  offers  many  advantages.  The 
power,  100  watts,  is  sufiicient  for  tests.  If 
more  power  is  required,  it's  easy  to  boost 
the  output  to  1  kw  by  adding  a  standard 
amplifier  unit. 

The  majority  of  u.h.f .  broadcasting  stations 
use  RCA  100-F  transmitters.  If  you  are  con- 
sidering service  on  these  channels,  drop  a 
line  to  the  nearest  district  office  and  find 
how  little  the  100-F  costs. 

Use  RCA  Tubes  in  your  station— for  greater  reliability. 


RCA  MANUFACTURING  CO.,  INC.,  CAMDEN,  N.  J.  •  A  Service  of  the  Radio  Corporation  of  Americc 
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BIG 


YES! 


leaking  of  listen  t«>  thi*! 

Marrh.  u  radio  j»rel«Teiiff  t*ur\ey  hus*  made  hy  an 
ihoritative  out-of-8tate  organization,  revering  rural 
small-town  familie8  in  every  alternate  county  of 
fa. 

survey  consisted  of  4.918  personal  interviews, 
len  asked  the  question — 

"To  which  station  do  yon 
listen  most  frequently?" 

4.918  people  gave  the  following  indi!«(>utable 
px  to  radio  preference  in  Iowa: 


ttion  WHO 


Iowa 
lal  Stations 


DAYTIME 

2453  Fa 
(or  4^' 

1153  F;. 
(or  23. 


that^s  just  one  of  the  interesting  factt*  which  the 
vey  diHcloses.  You  ought  to  8ee  a  I'opy.  Just  call 

llir  iu':irf«l  oHlrr  of  I-><  <'  X  P'-lcr-  nr  \»r?f«'  to  n-! 


mc;httime 


H  OKIOWA-PLUS 


s  Moines 


50,000  Watts 


J.  0.  MALAND,  Mgr. 


FREE  &  PETERS,  INC.,  Representatives 


lO  Of 


HI.* 


THE 


1931 


THE 


CBS  Arr*''**'^^ 


RRIS  SIOMAN 


KfcB  IViddwil^ftfoyfahmCDL 


April  8,  1938 


1 525  BLAKE  STREET 

KEYSTONE  3131 


DENVER.  COLORADO 


Radio  Station  KLZ, 
Shirley-Savoy  Hotel, 
Denver,  Colorado. 

Gentlaneii : 

Your  continued  Interest  in  our  progrem  is  un- 
doubtedly one  of  the  reasons  why  it  continues  to  get  such 
good  results  for  ufl. 

As  you  know  we  accomplished  a  sales  increase  of 
ZZ%  in  1937,  the  largest  increase  for  any  one  year  in  the 
history  of  our  compeny.    Since  the  only  change  in  our  adver- 
tising methods  was  the  addition  of  our  program  over  KLZ,  we 
are  compelled  to  give  it  a  major  share  of  the  credit  for  this 
fine  showing. 

Tlile  year  the  recsseion  has  retarded  business  quite 
a  little  but  we  are  still  showing  a  gain  jTunning  about  855 
over  1937.    Since  we  are  spending  7556  of  our  advertising 
budget  on  KLZ  we  shall  continue  to  give  you  credit  for  three- 
fourths  of  our  present  gains.    Even  though  the  program  Is  no 
longer  new,  we  are  not  forgetting  the  fact  that  we're  405S 
ahead  of  what  we  were  before  the  pro^^m  started. 

Yours  very  truly, 

K  &  B  PACKING  t  mOVlSIQN  CO. 


SSS:h 


ON 


ItJ 


OUB 


COT 


PAW 


BLZ 


.  THE 


1U< 


WAAB 

Boston 

WEAN 

Providence 

W  I  c  c| 

Bridgeport 
New  Haven 

WTHT 

Hartford 

WNLC 

New  London 

WS  AR 

Fall  River 

W  S  P  R 

Springfield 

WH  AI 

Greenfield 

WLB  Z 

Bangor 

WFE  A 

^lanchester 

WNBH 

New  Bedford 

W  L  L  H  ^1 

Lowell 
Lawrence 

W  B  R  Y 

Waterbury 

WLNH 

Laconia 

WRDO 

Augusta 

Application  of  grip  and  leverage  over  a  wide  surface  is  what 
enables  a  wrench  to  turn  a  pipe  in  its  tightly-threaded  joint. 
The  same  principle  governs  in  the  solution  of  your  sales  problem 
in  New  England. 

Here  you  will  find  more  than  a  dozen  separate  trading  areas, 
each  dominated  by  an  urban  shopping  center,  and  all  together 
comprising  that  important  unit  known  as  the  New  England  market. 

To  sell  this  market  effectively  and  economically  it  is  essential 
that  you  apply  leverage  at  all  points.  This  can  be  done  directly 
through  the  15-station  facilities  listed  herewith. 

No  other  group  of  stations  provides  such  complete,  sales- 
producing  service  at  comparably  low  cost. 


COLONIAL  NETWORK 

21  BROOKLINE  AVENUE,  BOSTON,  MASSACHUSETTS 
EDWARD  PETRY        CO.,  Inc.,  Exclusive  National  Representatives 
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THIS  IS  NO  LONGER  TRUE! 

We  find  that  WSAI  is  now*  carrying  106.2%  more  LOCAL  and 
NATIONAL  SPOT  quarter-hour  units  in  Cincinnati  than  local  net- 
work station  A,  and  661.5%  more  than  local  network  station  B,  or 
62.2%  more  than  local  network  stations  A  and  B  combined. 

*Week  of  May  29th.  And  SO  voluntary  choice  of  WSAI  marches  on! 

CINCINNATI 

•  National  Spot  Representative  TRAN5*AMERICAN 


NEW  YORK 

CHICAGO 

HOLLyWOOD 

WSA 


WCAE 


OSS  FEDERAL 
SURVEY  PROVES 

^as  Pittsburgh's  Largest  Radio  Audience 


9  DAY  AND  NIGHT  # 

WCAE— 40.52%   of  AUDIENCE 


40.52% 

1^  ENTIRE  AUDIENCE  FROM  9  A.M.  TO  11  P.M. 


OD 


jlTICNAL  |e^^e|iTATION  BY 
iTERnnTI^^DIO  SHIES 

I*  10HK  •  CHICA^'^iS'^ffBOIt  .  SAM  HANCISCO 

\  


Listen  Regularly  to 

WCAE 

NBC  RED  -  MUTUAL  - 
NETWORKS 


3RD  4TH  5TH  ALL  NOT 

STflTIOH    Ml   STATION     MM    5TATI0H    MM    OTHERS     Mi  KNOWH 

In  Pittsburgh's  most  recent  radio  survey — 20,029  completed 
telephone  calls,  by  Ross  Federal  Research  Corporation— 
during  the  week  ending  May  26,  1938,  WCAE  was  the 
FIRST  choice  of  the  listening  audience,  DAY  and  NIGHT! 

Ross  Federal  found  that  34.47%  of  the  Pittsburgh  radio 
audience,  between  9  and  12  noon,  listens  regularly 
to   WCAE! 

Ross  Federal  found  that  35.17%  of  the  Pittsburgh  radio 
audience,  between  12  noon  and  6  p.  m.  listens  regularly 
to   WCAE! 

Ross  Federal  found  that  45.58%  of  the  Pittsburgh  radio 
audience,  between  6  and  11  p.  m.  listens  regularly 
to   WCAE! 

Ross  Federal  proved  that,  for  the  greatest  audience — and 
greatest  profit  —  your  Pittsburgh  radio  program,  or  sales 
message,  should  be  broadcast  by  WCAE! 


Revenue,  Expense  and  Other  Income  Items  of  Stations 
By  Class  and  Time  Designation,  1937 

(Table  15:  Summary  of  Responses  of  Broadcast  Stations  to  Commission  Order  No.  38) 


Cle 


Channel 


Regional 


Item 


50.000  watts  or  more     5.000  to  25,000  watts 


Unlimited 


Unlimited    Part-time      Unlimited    Part-time  High-power 


Other 


Limited 
and  day 


Part-time  Unlimited 


Dav 


Part-time 


(Col.  1) 


(Col.  2)        (Col.  3)        (Col.  ij      (Col.  5) 


Number  of  stations                                                29  4 

Time  sales  : 

Network   $9,508,283  5432,303 

Local                                                         5,176,548  156,823 

National  spot                                          10,038.441  956,760 

Total                                                 24,723,272  1,545,886 

Talent  and  miscellaneous  sales                    2,136,458  336,139 

Gross   sales                                       26.859,730  1,882,025 

Less :  Agency  commissions                          2,564,441  44,221 

Net  sales                                          24,295,289  1,837.804 

Bxpenses  : 

Salaries  to  offii-ers                                      520,821  80,931 

Salaries  to  all  others  (except  em- 
ployees    included    under  program 

expenses  as  detailed  below)                  2,421,138  156,392 

Payments  to  national  representatives, 
and  other  time  brokerage  commis- 
sions                                                            516,284  53,996 

Program  expenses                                     6,509,871  585,802 

Program  and  talent  expenses — 
Extraordinary  —    332,450 

Advertising,  sales  promotion,  miscel- 
laneous selling  and  publicity                   893,538  76,895 

Repairs,  maintenance  and  supplies  —       558,220  17,817 

Light,  heat,  power  and  miscellaneous 

rents                                                         1,083,773  37,360 

Rent  for  broadcasting  equipment 

leased  from  others                                   138,955  140,676 

Wire  costs                                                     378,433  56,785 

All  other  general  expenses  not 

detailed   above                                       1,229,474  82,241 

Depreciation    _-.                            —  —       862,425  18,186 

Amortization  of  intangibles  applicable 

to  broadcasting  —  —    —                         21,901  20.000 

Taxes     (applicable    to  broadcasting, 

iixcept  Federal  income  taxes)                  358,403  26,454 

Total  expenses                                  15,825,686  1,353.535 

Number  of  stations                                             29  4 

Net  sales   $24,295,289  $1,837,804 

Total  expenses                                            15,825,686  1,353,535 

Net    revenue    from  broadcasting 

services                                            8,469,603  484,269 

Rent  from  broadcasting  equipment 

leased  to  others  _                                                  -  58,338 

Total  broadcasting  services  income     8,469,603  542,607 

Other  income                                                  152,563  7,009 

Gross  income                                      8,622,166  549,616 

Income  deductions                                           196,591  42 

Net  income  before  Federal  income  taxes       8,425,575  549,674 

Estimated  Federal  income  taxes  (deduct)         929,019  72,295 

Net  income                                          7,496.556  477.279 

d — Deficit  or  other  reverse  item. 

NOTE  A : — Of  the  624  responses  accounted  for  in  this  table,  5 
NOTE  B  : — The  term  "part-time"  as  used  in  this  table  refers 


$839,478 
607.907 
716.086 


$233,087 
664.643 
475,711 


(Col.  6) 
Stations 


736,368 
579,727 


(Col.  7)  (Col.  8) 

with  Net  Sales  of  $25, 


175 

$9,580,920 
14.978.025 
8.235.765 


46 

$70,635 
2,712.971 
776,707 


(Col.  9) 
000  or  more 
30 

$345,572 
2.525,901 
618,826 


(Col.  10)      (Col.  11)       (Col.  12)   (Col.  1, 


106 

$492,333 
5,350,141 
644,955 


2,163,471      1,373,441       1,915,581      32,794,710      3,560,313      3,490,299  6,487,429 


162,824 
2,326,295 
124,993 


120,983 
1,494,424 
83.710 


96.320 
2,011,901 
153,352 


2.264.418 
35.059,128 
2,314.702 


187.932 
3.748,245 
277.609 


155,070 
3,645.369 
329,369 


239,849 
6,727,278 
201,858 


$10,524 
292,532 
6,159 

309,215 

7,767 
316.982 
16,049 


$28,516 
822.806 
67,999 

919,321 

23,932 
943,253 
68.106 


2,201.302      1.410.714        1.858.549      32,744.426      3.470,636  3,316,000 


6,525,420 


300.933 


875.147  78.835 


47.926  78,852 
318,399  209,181 


73,852        1,969,463        271,058  242,0 


625,284 


334,207        5,483,620        660,758        625,084  1,415,357 


56,461 
506,096 

42,106 

66,825 
49,640 

65,492 

1,264 
24,569 

125,961 
60,806 

3,318 

35.627 


74.549 
347,364 


81.999 
36,172 

72,177 

5,189 
40,648 

142.358 
68.086 

1,563 

23.858 


61.998 
399,816 

19,301 

87,346 
51.890 

76,812 

1.500 
47,048 

171,131 
157,603 


34.804 


1.046.140 
8.187,038 

184,562 

1,291,094 
947.592 

1,040,472 

324,838 
742,658 

2,620,988 
1,454,295 

103,030 

645.979 


112,876 
1,077,771 


198 


193,089 
137,751 


76,943 
828,668 

11,460 

165,588 
96,643 


137,925  105,532 


15,991 
114,168 

393,474 
170.900 

7,097 

71,393 


8,400 
114,236 

338,416 
166,941 

7,270 

56,326 


198,839 
1,589,087 

14,493 

314,546 
168,881 

186,575 

16,454 
227,817 

627,491 
317,344 

30,727 

119.445 


26,677 
63,846 


275 
70,779 


11.074 
7,728 


12,145 


201 
10,472 


48,655 
15,604 


4,692 


93,010  4,029  , 
167,847  11,845 


20,830 
222,112 

572 

37,245 
23,622 

53,676 

3.420 
22,010 

67.501 
42.497 

275 

21,462 


1.404.490      1.181.996       1,617.308      25.941.769      3.364.449      2.843,589  6,852,340 


262,148 


776,082  60,i 


All  Commercial  Stations 


$2,201,302 
1.404,490 

796,812 


796,812 
5,380 

802.192 
2.743 

799.449 

107,124 

692.325 


-10 

$1,422,263 
1,205,218 

217,045 


217,045 
15.576 

232.621 
72.326 

160.295 
66,424 

103.871 


$1,858,549 
1,517,308 


$33,037,389 
26,249,543 


68 

$3,809,346 
3,828,385 


341,241        6,787,846    d  19,039 


341.241 
7.914 

349,155 
7,475 

341,680 
44,601 

297,179 


60,117 
6,837,963 

178,300 
7,016,263 

281,911 
6,734,362 
1,207,668 


21 

19,018 
12,694 
6,324 
34,896 
41,220 
42.906 


6.526.684    d  84,126 


37 

$3,402,676 
2,939,769 

462,907 

4,049 
466,956 
9,152 
476,108 
24,684 
451,424 
81,321 

370,108 


187 

$7,800,060 
7,190,347 

609,708 

7,483 
617,186 

28,434 
646,620 

69,819 
576,801 
114,774 


35 

$658,982 
652,967 

6,015 

1,750 
7,765 
579 
8,344 
16,342 
i  7,998 
5,649 


461.027    d  13,547 


50 

$1,326,068  $81,645 
1,222,467  63,38£ 

103,601 

796 
104,397 

38.263 
142.660 

45.308 

97.362 

12,575 

84,777 


cover  2  stations  each.  Thus  the  table  actually  embraces  data  for  629  stations, 
to  share-time  and  specified-hour  stations. 


Commerce  following  its  question- 
naire survey  of  broadcasting  fiscal 
operations  for  the  year  1935  in- 
sofar as  major  brackets  of  income 
and  expense  are  concerned. 

While  the  FCC  analysis  was  un- 
dertaken especially  for  the  pur- 
poses of  the  superpower  and  chain- 
monopoly  inquiries,  it  is  entirely 
possible  it  will  be  made  annually, 
but  the  decision  will  not  arise 
until  late  this  year  or  early  in 
1939. 

In  offering  the  welter  of  mate- 
rial for  the  superpower  hearing 
record  on  June  6,  Chief  Account- 
ant Norfleet  explained  that  624 
stations  responses  were  included  in 
the  summaries,  as  against  an  ag- 
gregate of  721  stations  licensed  as 
of  Dec.  31,  last,  including  those 
with  construction  permits.  Of  this 
total,  32  had  construction  permits 
only,  and  therefore  could  not  sub- 
mit data;  a  like  number  were  non- 
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commercial;  10  were  extra-terri- 
torial; five  filed  joint  reports;  sev- 
en filed  too  late  for  tabulation; 
six  filed  incomplete  and  unusable 
reports,  and  five  were  delinquent 
and  did  not  file  returns. 

Sales  of  Stations 

For  the  629  commercial  broad- 
casting stations  covered  in  the 
FCC  report,  including  the  network 
keys  and  network  owned  and  man- 
aged stations,  it  is  calculated  that 
total  net  sales    (including  talent 


sales)  after  commissions  and  dis- 
counts amounted  to  $81,649,718 
during  1937.  Net  revenues  after  all 
expenses  totaled  $18,260,003.  This 
represents  an  average  net  income 
per  station  of  $29,263. 

By  far  the  largest  gross  and  net 
revenue  earners  were  the  full-time 
and  part-time  50,000-watt  stations 
(including  the  500,000-watt  WLW) 
and  the  5,000  to  25,000-watt  full- 
time  clear  channel  stations.  For 
example,  the  29  full-time  stations 


Our  Chicago  Office 

PAUL  BRINES,  for  the  last  year  associated  with  Washington 
headquarters  of  BROADCASTING,  has  been  appointed  Chicago 
representative,  with  headquarters  at  360  N.  Michigan  Ave.  The 
phone  is  CENtral  4115.  Hal  Tate,  for  the  last  year  Chicago  corre- 
spondent, has  resigned  to  write  and  broadcast  a  new  radio  feature, 
scheduled  to  begin  in  July. 


accounted  for  $24,295,289  of 
sales  and  $8,469,603  of  net  r( 
nues  out  of  the  629-station  to 

Running  ahead  in  total  sales 
a  fairly  close  second  in  net  rt 
nues  were  the  188  full-time 
gional    stations   other   than  t 
power  (500  to  5,000  watts),  wlf 
accounted  for  $33,037,389  in  * 
sales  and  $6,787,846  in  net  rr 
nues.  There  was  a  wide  gap 
tween  these  and  substantially 
same  number  of  full-time  loi 
(100  to  250  watts)  which  accoi 
ed  for  $7,800,050  in  net  sales 
only  $609,703  in  net  revenues. 

The  breakdowns  of  the  vari 
categories    of    stations  sho^^ 
gross  and  net  incomes,  average 
incomes,  average  investments 
average  depreciated  values  foil 

a.  Twenty-nine    full-time  c. 

{Continued  on  page  86) 
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mperpower  Eliminated  as  Immediate  Issue 


By    SOL  TAISHOFF 


enate  Adopts  Wheeler  Resolution  Fixing  50  kw.  Limit 
s  Allocation  Hearings  Proceed  Before  the  FCC 


□OPTION  by  the  Senate  of  a  strong  resolution  expressing 
to  be  the  sense  of  that  body  that  power  in  excess  of  50,000 
atts  is  against  public  interest,  has  forcibly  removed  the 
uperpower"  issue  from  FCC  consideration  in  current  hear- 
gs  on  proposed  new  rules  and  regulations  which  got  under- 
ay  June  6  and  which  are  likely  to  run  until  the  end  of  the 
onth. 

Adoption  of  the  resolution,  offered  by  Senator  Wheeler 
)-Mont.),  chairman  of  the  powerful  Interstate  Commerce 
jmmittee,  came  as  a  prelude  to  ratification  by  the  Senate  of 
e  North  American  broadcasting  agreement  (Havana  Treaty) 

oviding  for  new  allocations.  The   

adopted  prior  to  treaty  considera- 
tion. There  was  a  question  whether 
the  treaty  would  be  blocked  with  re- 
sultant serious  implications  to  al- 
locations in  North  America,  or 
whether  superpower  would  be  ruled 
out  by  a  senatorial  expression  of 
opinion. 


A  complete  running 
account  of  the  alloca- 
tions hearings  which  be- 
gan June  6,  covering  all 
the  hearing  sessions  from 
June  6  to  14,  will  be 
found  on  pages  53-61 
inclusive. 


net 

;  p. 
liii 
;e 

li 

le  ^ 
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oposed  new  rules  and  regula- 
ns  are  based  on  these  alloca- 
ns. 

Actual  frequency  shifts,  provid- 
for  the  division  of  the  106 
tve  lengths  in  the  broadcast  band 
50  to  1600  kc)  are  specified  in 
s  treaty  but  are  not  involved  in 

2  current  FCC  hearings.  With 
ratification  of  the  treaty,  how- 

r,  the  way  is  now  clear  for  the 
jC  to  revise  assignments  in  con- 
fmity  with  the  treaty  and  to  take 
;o  account  the  weight  of  the  evi- 
nce at  the  hearings  on  the  rules 

as  to  specify  definite  allocations, 
(jarings  on  assignments  obviously 
le  expected,  but  probably  not  un- 

late  this  year  or  early  in  1939. 

The  Status  of  WLW 

The  Senate  was  due  to  ratify  the 
»aty  June  15 — the  day  after  it 
d  given  final  approval  to  the 
,neeler  Resolution.  While  the  reso- 
ion  reads  that  it  is  the  sense  of 
5  Senate  that  the  FCC  should  not 
rmit  power  in  the  broadcast  band 
;n  a  regular  or  other  basis"  in 
:ess  of  50  kw.,  Senator  Wheeler, 
his  statement  to  the  body  pre- 
iratory  to  the  unanimous  vote, 
serted  that  it  would  not  affect 
xisting  facilities." 
iThis  was  taken  to  mean  that  the 
LW  experimental  operation  with 

0  kw.,  now  in  litigation  before 

3  FCC  on  renewal,  is  not  pre- 
iged  and  is  in  no  way  immediate- 
affected  by  the  Senate  action, 
a  matter  of  legislative  fact,  it 

.s  stated,  the  resolution  has  no 
-cal  weight  but  simply  expresses 
opinion  of  the  Senate.  Of  course, 
[iis  felt  the  FCC  would  not  ig- 
jre  any  such  unanimous  vote  by 
Senate  and  it  is  a  certainty 
at  whatever  hopes  may  have  been 
rbored  for  additional  500  kw. 
ants  now  are  stymied  at  least 
til  the  Senate  expresses  itself 
aerwise.  It  leaves  the  FCC  open, 
wever,  to  adjudicate  the  WLW 
perimental  renewal  although  the 
light  of  the  Senate's  vote  de- 
;.ring  such  power  to  be  not  "in 

1  public  interest"  unquestionably 
II  be  taken  into  account  by  the 
lanmission. 

|3enator  Wheeler  informally  had 
rv'ed  notice  he  would  oppose  the 
:aty  (it  required  unanimous  con- 
jfit  for  ratification)  unless  his  res- 
ition    against    superpower  was 


Hearings  on  the  WLW  experi- 
mental renewal  will  occur  imme- 
diately after  testimony  is  conclud- 
ed on  the  new  rules  and  regula- 
tions— probably  within  ten  days.  It 
is  certain  that  should  the  extreme 
penalty  be  meted  out  in  the  way 
of  refusal  to  permit  WLW  to  con- 
tinue with  its  500  kw.  operation. 


Wheeler  Resolution  on  50  Kw.  'Ceiling' 


THE  resolution  adopted  by  the  Senate  June  13,  offered  by  Senator 
Wheeler  (D-Mont.)  expressing  it  as  the  sense  of  the  Senate  that  power 
of  more  than  50,000  watts  shall  not  be  granted  by  the  FCC,  is  as  follows: 

"Resolved,  That  it  is  the  sense  of  the  Senate  of  the  United  States  of 
America  that  the  operation  of  radio  broadcast  stations  in  the  standard 
broadcast  band  (550  to  1600  kilocycles)  with  power  in  excess  of  50 
kilowatts  is  definitely  against  the  public  interest,  in  that  such  operation 
would  tend  to  concentrate  political,  social,  and  economic  power  and  in- 
fluence in  the  hands  of  a  very  small  group,  and  is  against  the  public 
interest  for  the  further  reason  that  the  operation  of  broadcast  stations 
with  power  in  excess  of  50  kilowatts  has  been  demonstrated  to  have 
adverse  and  injurious  economic  effects  on  other  stations  operating  with 
less  power,  in  depriving  such  stations  of  revenue  and  in  limiting  the 
ability  of  such  stations  to  adequately  or  efficiently  serve  the  social,  re- 
ligious, educational,  civic,  and  other  like  organizations  and  institutions 
in  the  communities  in  which  such  statons  are  located  and  which  must 
and  do  depend  on  such  stations  for  the  carrying  on  of  community  wel- 
fare work  generally. 

"Resolved  further-,  That  it  is,  therefore,  the  sense  of  the  Senate  of  the 
United  States  of  America  that  the  Federal  Communications  Commission 
should  not  adopt  or  promulgate  rules  to  permit  or  otherwise  allow  any 
station  operating  on  a  frequency  in  the  standard  broadcast  band  (550 
to  1600  kilocycles)  to  operate  on  a  regular  or  other  basis  with  power 
in  excess  of  50  kilowatts." 


the  station  will  attempt  to  restrain 
the  FCC  from  making  the  order 
effective  by  extensive  litigation. 

At  best,  it  is  not  expected  the 
Commission  can  decide  the  WLW 
case  for  several  weeks  following 
the  hearings.  More  than  likely  the 
decision  will  not  come  until  fall. 

A  parliamentary  complication  re- 
sulted on  the  Wheeler  Resolution 
when  Senator  Bulkley  (D-Ohio), 
entered  a  motion  for  its  reconsid- 
eration on  June  13.  This  had  the 
effect  of  nullifying  action  on  the 
Wheeler  Resolution.  On  June  14, 
however.  Senator  Bulkley  withdrew 
his  motion  after  making  the  state- 
ment that  it  was  to  be  understood 
as  not  affecting  existing  assign- 
ments, thus  again  establishing  for 
the  record  that  the  WLW  renewal 
application  would  not  be  prejudged 
and  that  it  would  be  assured  final 
adjudication  of  its  renewal  by  the 
FCC. 

Does  not  AflFect  WLW 

Prior  to  withdrawing  his  recon- 
sideration motion.  Senator  Bulkley 
asked  Senator  Wheeler  regarding 
the  specific  language  of  his  resolu- 
tion, particularly  in  connection 
with  WLW.  "I  would  like  to  ask," 
he  asserted,  "whether  the  resolu- 
tion is  not  intended  as  a  direction 
to  the  Commission  in  respect  to 
pennits  heretofore  granted."  Sen- 
ator Wheeler  replied:  "Certainly 
not."  Then  Senator  Bulkley 
asked:  "It  is  not  intended  to  af- 
fect any  proceedings  which  are  now 
pending  before  the  Commission?" 
to  which  the  Montana  Senator  re- 
sponded: "Of  course  not." 

Action  on  the  treaty  had  been 
slated  for  June  13,  but  Senator  La- 
Follette  (P-Wis.)  objected  because 
of  the  motion  to  reconsider  on  the 
Wheeler  resolution.  Thus,  the  Sen- 
ate was  expected  to  ratify  the 
treaty  just  before  adjournment 
June  15. 

The  so-called  "superpower"  com- 
mittee of  the  FCC  sat  from  Mon- 
days through  Fridays,  except  for 
two    interruptions    occasioned  by 
(Continued  on  page  65) 


FCC  QUARTET  comprising  the  Superpower  Committee  snows  mtense  preoccupation  with  proceedings. 
Left  to  right:  Commissioners  Frank  R.  McNinch,  ex- officio  member  of  committee;  T.  A.  M.  Craven;  Norman 
S.  Case,  who  serves  as  chairman  of  the  special  committee;  George  H.  Payne. 
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Record  for  Summer  Disc  Placements  ASCAP  Compih 
Now  Appears  Likely^  WBS  Declares  Theme  Song  Li 


Conspiracy  Action 
Instituted  by  KOL 

Seattle  Station  Names  Bone, 
Haas  in  ^250,000  Suit 

THREATENED  for  many  months, 
a  conspiracy  suit  against  Senator 
Bone  (D-Wash.),  named  co-de- 
fendant with  Saul  Haas,  collector 
of  customs  in  Seattle  and  part 
o\yner  of  KIRO,  with  CBS  and 
with  other  individuals  identified 
with  KIRO,  was  filed  in  Tacoma 
courts  June  11  by  the  owners  of 
KOL,  Seattle.  Damages  of  $250,000 
are  sought. 

The  complaint  largely  centers 
around  the  transfer  of  the  CBS 
network  franchise  in  Seattle  from 
KOL  to  KIRO  last  year.  Among 
other  things  it  is  alleged  that  Sena- 
tor Bone  used  his  public  office  in 
connection  with  KIRO  activities 
and  against  KOL. 

Talk  of  the  suit  had  been  heard 
throughout  the  Northwest  months 
ago.  Archie  Taft,  president  of 
KOL,  is  the  principal  plaintiff  on 
behalf  of  KOL.  He  is  the  brother- 
in-law  of  Louis  Wasmer,  owner  of 
KHQ,  Spokane,  part  owner  of  KOL 
and  interested  in  various  other 
Washington  stations. 

Specifically,  the  complaint  al- 
leges that  Senator  Bone,  as  a  mem- 
ber of  the  Senate  Interstate  Com- 
merce Committee,  had  interested 
himself  in  the  transfer  of  the  Co- 
lumbia franchise  from  KOL  to 
KIRO.  Allegation  also  was  made 
that  KOL  had  declined  to  negotiate 
for  an  arrangement  under  which 
Senator  Bone  and  Mr.  Haas  would 
have  procured  control  of  KOL.  It 
is  alleged  that  Mr.  Haas  and  Sena- 
tor Bone  own  and  control  KIRO. 

Bone's  Denial  of  Charges 

According  to  press  reports,  both 
Senator  Bone  and  Louis  K. 
Lear,  president  of  KIRO,  issued 
statements  in  Seattle,  denying  the 
conspiracy  charges.  Senator  Bone 
was  quoted  as  having  said: 

"I  am  not  now  and  never  have 
had  any  interest  whatever  in  Sta- 
tion KIRO.  The  same  is  true  of 
Mrs.  Bone. 

"During  the  very  time  mentioned 
in  the  complaint,  I  was  urged  to 
be  helpful  to  Station  KOL  in  its 
efforts  to  secure  a  large  increase  in 
power.  I  was  glad  to  do  this  so  far 
as  I  could  do  so  legitimately.  Sta- 
tion KOL  was  granted  the  increase 
it  sought  and  now  has  five  times  as 
much  power  as  Station  KIRO.  If 
this  is  a  conspiracy,  it  is  the  fun- 
niest conspiracy  ever  hatched  by 
human  beings." 


Sign  With  ACA 

FOUR  independent  Los  Angeles 
stations,  KEHE,  KFVD.  KRKD 
and  KFAC  have  been  signed  by 
Broadcasters  Local  15,  American 
Communications  Assn.,  affiliate  of 
CIO.  Negotiations  are  under  way 
with  KGFJ,  to  be  followed  by 
drive  to  sign  the  remaining  14 
stations  in  Los  Angeles  county. 
More  than  150  Los  Angeles  tech- 
nicians and  announcers  are  now 
ACA  members.  Although  no  labor 
trouble  is  anticipated,  the  South- 
ern California  Broadcasters  Asso- 
ciation, Los  Angeles,  at  a  recent 
closed  meeting  discussed  CIO  affili- 
ation of  its  respective  members. 
Discussion,  it  was  unc'erstood,  cen- 
tered around  price  schedule  and 
problems  a  general  unionization 
would  bring  to  the  stations. 


TRANSCRIBED  spot  business  is 
moving  toward  its  best  summer, 
according  to  World  Broadcasting 
System,  whose  vertical-cut  wide 
range  transcriptions  are  said  to 
account  for  about  70%  of  all  radio 
recording  business.  Total  volume 
will  be  only  slightly  below  the  peak 
winter  months,  the  May  report  of 
WBS  business  reveals. 

Time  placements  by  42  WBS  ad- 
vertisers in  May  totaled  11,714 
quarter  -  hours,  18%  over  May, 
1937,  and  only  8%  less  than  April 
of  this  year,  which  was  21%  bet- 
ter than  March.  The  report  fol- 
lows : 

No.  Station 
Accounts  Vi  Hours 


Automotive    4  2,129 

Drugs  &  toilet  goods   2  9 

Foods  &  food  beverages   2  6,102 

Finance  &  insurance   1  74 

Household  appliances    3  245 

Jewelry   &   tableware   1  77 

Laundrv  soaps   &  cleaners  3  2,439 

Oil  &  gas    2  238 

Paints    3  70 

Tobaccos    1  314 

Miscellaneous    1  17 


Totals    30  11,714 


In  addition  there  were  12  an- 
nouncement accounts. 

Coca  Cola's  Expansion 

Among  sponsors  that  have  al- 
ready stepped  up  their  disc  sched- 
ules for  the  summer  is  Coca  Cola, 
which  recently  added  15  stations, 
for  a  total  of  113  now  broadcasting 
the  five  -  per  -  week  Singin'  Sam 
show,  through  D'Arcy  Adv.  Agen- 
cy, St.  Louis.  Firestone  Tire  & 
Rubber  Co.,  Akron,  which  began  a 
WBS  campaign  on  26  stations  in 
April,  has  increased  to  over  80  its 
list  for  The  Voice  of  the  Farm, 
twice  weekly.  California  Fruit 
Growers'  Exchange  (Lord  & 
Thomas)  has  added  seven  stations 
on  its  early  morning  half-hour  It's 
Sunkistime,  now  heard  six  days  a 
week  on  18  stations. 

Standard  Oil  Co.  of  Ohio, 
through  McCann-Erickson,  has  be- 
gun Let's  Explore  Ohio  on  10  Ohio 
stations,  an  intensive  goodwill  ef- 
fort that  began  May  22. 

Many  advertisers  are  continuing, 
according  to  present  plans,  their 


Deutsch  Outlines  Plans 
To  Start  Disc  Network 

PRELIMINARY  plans  for  a  tran- 
scription network  were  outlined 
June  8  by  Percy  L.  Deutsch,  presi- 
dent of  World  Broadcasting  Sys- 
tem, at  a  dinner  meeting  in  Wash- 
ington attended  by  more  than  a 
score  of  prominent  broadcasters. 
Details  have  not  been  divulged, 
pending  crystallization  of  a  defi- 
nite project. 

Held  at  the  Willard  Hotel  coin- 
cident with  the  FCC  hearings  on 
proposed  new  regulations,  the  at- 
tending broadcasters  were  told  of 
the  project,  which  is  understood  to 
embrace  a  basic  major  market 
group.  WBS,  pioneer  in  tailor- 
made  transcriptions  and  in  the  cre- 
ation of  spot  transcribed  programs, 
would  operate  in  the  same  man- 
ner as  wire  networks  except  that 
the  transmission  medium  would  be 
via  WBS  high-fidelity  transcrip- 
tions with  the  disc  cost  prorated. 

Formal  announcement  of  the 
plan  will  be  made  by  Mr.  Deutsch 
when  details  are  worked  out,  it 
was  said. 


extensive  selective  broadcasting 
campaigns.  Armstrong  Cork  Co., 
through  BBDO,  has  The  Heart  of 
Julia  Blake  twice  weekly  on  19  sta- 
tions. The  program,  advertising 
linoleum  products,  just  renewed 
for  the  balance  of  the  year. 

Procter  &  Gamble  continues  a 
heavy  schedule  of  WBS  programs, 
led  by  Ma  Perkins  on  61  stations, 
five  days  a  week,  for  Oxydol, 
through  Blackett-Sample-Hummert. 
Through  the  same  agency  is  House- 
boat Hannah,  on  24  stations  for 
Lava  Soap,  and  Kitty  Keene,  an- 
other five-per-week  serial  drama 
on  24  stations,  advertising  Dreft. 

Kroger  Grocery  &  Baking  Co., 
through  Ralph  H.  Jones  Co.,  has 
Linda's  First  Love  and  The  Edi- 
tor's Daughter  on  20  and  18  sta- 
tions, respectively.  Food  advertis- 
ers, consistent  leaders  in  the  use 
of  WBS  transcriptions,  are  repre- 
sented this  summer  by  the  Kellogg 
Co.,  sponsoring  Howie  Wing  four 
days  a  week  on  30  stations  through 
N.  W.  Ayer  &  Son,  and  J.  A.  Fol- 
ger  &  Co.,  whose  Judy  &  Jane  is 
heard  on  17  Midwest  outlets  on  be- 
half of  Folger  coffee.  Like  most  of 
the  above,  this  is  a  15-minute  day- 
time drama,  five  times  a  week. 

Chevrolet  Motor  Co.,  on  behalf 
of  its  dealers,  continues  its  three- 
year-old  campaign  through  Camp- 
bell-Ewald  Co.,  with  the  WBS 
Musical  Moments  Revue  on  approx- 
imately 200  stations.  The  program 
features  the  singing  of  James  Mel- 
ton, with  Victor  Arden's  34-piece 
orchestra,  the  Songsmiths  and 
Graham  McNamee. 

Also  presenting  a  musical-va- 
riety show  is  Axton-Fisher  To- 
bacco Co.,  which  has  Let's  Cele- 
brate on  19  stations  three  times 
weekly.  The  talent  includes  Joe 
Rines'  orchestra,  the  Pickens  Sis- 
ters, and  Martin  Block  as  m.  c. 
The  campaign,  on  behalf  of  20 
Grand  cierarettes,  is  placed  by  Mc- 
Cann-Erickson. 

The  National  Association  of 
Manufacturers  has  had  American 
Family  Robinson  on  more  than  200 
stations  continuously  for  over  three 
years. 


Trio  Book  Blue 

RETURNING  to  the  air  Sept.  26 
on  NBC's  basic  Blue  network  are 
Kellogg  Co.,  Battle  Creek,  Mich., 
with  Don  Winsloiv  of  the  Navy; 
Ralston  Purina  Co.,  St.  Louis 
(cereals  and  feeds),  with  Tom  Mix, 
and  Bowey's,  Chicago  (Dari-Rich), 
with  Terry  &  the  Pirates.  These 
programs  will  be  heard  on  WJZ 
WBZ-WBZA  WEAN  WICC  WFIL 
WBAL  WMAL  WSYR  WHAM 
WEBR  KDKA  WHK  WSPD 
WXYZ  and  Kellogg  Co.  will  use 
these  additional  stations:  WLW 
WJTN  WREN  WENR  (or  another 
Chicago  station  yet  to  be  chosen) 
and  a  station  in  Omaha.  Ralston 
Purina  Co.  will  use  these  added 
stations:  KWK  WTCN  WMAQ 
WCKY  WABY  WJTN  WMFF 
WOOL  WOOD.  Bowey's  will  use 
WABY  WJTN  WMFF  and  a  sta- 
tion in  Cincinnati.  Agencies  are: 
Hays  MacFarland  &  Co.,  Chicago, 
for  Kellogg;  Stack-Goble  Adv. 
Agency,  Chicago,  for  Bowey's  Inc.; 
Gardner  Adv.  Agency,  St.  Louis, 
for  Ralston-Purina  Co. 


A  REGISTER  of  theme  songs  t 
musical  signatures  used  for  j. 
grams  over  stations,  comprising  : 
pages  of  listings,  was  issued  J. 
10  by  ASCAP. 

In  a  letter  to  stations,  E. 
Mills,  chairman  of  ASCAP's  ; 
ministrative  committee,  explaii 
the  register  was  designed  to  ass 
in  avoiding  conflict  or  unpleasa 
ness  which  might  result  from  di 
licated  or  competitive  uses 
themes.  All  stations  had  been 
quested  to  furnish  a  list  of  com; 
sitions  used  as  signatures  togetl 
with  the  titles,  along  with  the  ti 
of  the  program  identified  by  the 
to  aid  in  compiling  the  regist 
Sent  gratis  to  stations,  the  regis 
also  includes  a  number  of  regist 
tion  card  blanks  to  be  used  by  s 
tions  in  entering  new  theme  soi 
and  signatures  for  later  editions 
the  reference  book. 

Mr.  Mills  explained  ASCAP  d. 
not  guarantee  the  accuracy  of  1 
list,  imply  exclusive  right  in  a 
connection  for  the  use  of  the  co 
positions  or  undertake  to  arbitr; 
or  adjust  any  conflict  or  disagr 
ment  between  stations  relating 
the  use  of  compositions  for  the 
purposes. 

Copies  of  the  register  have  be 
furnished  not  only  to  stations 
censed  by  ASCAP  in  this  couni 
but  also  to  those  licensed  by  1 
Canadian  Performing  Rights  I 
ciety  and  to  advertising  agenc 
known  to  be  specializing  in  rac 
business  as  well  as  to  radio  edit( ' 
and  trade  journals. 

Birmingham  Ball  Tea: 
Acquired  by  Ed  Norte 

THIRD  radio  executive  to  acqu 
control   of   a   professional    spo:  • 
aggregation   is    Ed    Norton,  w 
with  Manager  Thad  H.  Holt  ho: 
the  operating  contract  on  WAJ 
Birmingham,    and    who    contr' , 
WMBR,  Jacksonville,  Fla.  Mr.  N< 
ton,  a  Birmingham  business  m; 
recently  acquired  the  Birminght 
Barons  of  the  Southern  League  f 
a  reported  price  of  about  $300,0' 
Powel    Crosley    Jr.,  operator 
WLW,  owns  the  Cincinnati  Rei 
and  George  (Dick)  Richards,  pre 
dent  of  WJR,   Detroit,  owns  t 
Detroit  Lions  pro  football  team.  - 
According  to  Mr.  Holt,  Mr.  N( 
ton  had  no  sooner  acquired  the  b 
club    than    he    gave  permissic 
never  before   obtainable,  to  ha 
all    its    home    and    away    gair , 
broadcast.  An  immediate  increa 
of  33 in  attendance  was  noti 
WAPI's    competitor,    WSGN,  f,' 
cured  the  broadcast  franchise  I' 
cause  it  was  able  to  clear  time  f 
the  games,  many  of  which  are 
night,  and  they  are  sponsored 
Kellogg's^  

ASCAP  Depositions  \ 

DEPOSITIONS  of  12  witnesses 
appear  in  the  Nebraska  ASC.-' 
trial  were  taken  in  New  York  eai 
in  June,  and  L.  D.  Frohlich  of  t 
society's  counsel,  Schwartz  &  Fro, 
lich,  is  now  in  Hollj^vood  seei; 
witnesses  there.  Depositions  are 
be  filed  with  the  court  before  Ju  ' 
25,  and  the  case  may  come  up  a^ 
time  thereafter.  According  to  J: ' 
Frohlich,  Gene  Buck  ASCAP  pre 
ident,  and  E.  C.  Mills,  chairm: 
of   the   administrative  committt 
definitely  will  attend  the  trial. 
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filler  Assumes  Active  Duties 
[s  New  NAB  President  Julyl 


Unanimously  Named  by 
Loucks  Resigns;  Spence 


.MED  to  a  three-year  term  as 
..B  president  under  the  new 
ime,  Neville  Miller,  former  May- 
of  Louisville,  will  take  over  ac- 
3  dii'ection  of  the  trade  associa- 
h  July  1.  The  NAB  board  of 
ectors,  with  only  three  of  its 
members  absent,  unanimously 
bointed  him  to  the  post  at  a 
k'ial  board  meeting  in  Washing- 
June  6. 

dv.  Miller's  appointment,  pre- 
ted  exclusively  by  Broadcasting 
its  May  15  issue,  was  hailed  by 
rubers  of  the  board  as  marking 
japlete  fulfillment  of  the  reor- 
lization  plan  inaugurated  last 
bruary.  His  salary  is  $25,000  a 
(ir  plus  $5,000  for  expenses.  Mr. 
Her  leaves  his  post  as  assistant 
[the  president  of  Princeton  Uni- 
psity  to  assume  the  NAB  helm. 
^?|ij5ucceeding  Mark  Ethridge,  tem- 
'l^ary  president,  Mr.  Miller  de- 
ired  he  would  first  undertake  a 
dy  of  industry  problems.  After 
luming  office  July  1  he  will  spend 
iisiderable  time  with  Mr.  Eth- 
|ge  and  with  chairmen  of  NAB 
inmittees  in  Washington  in  con- 
ntion  with  the  association's  ac- 
iities.  He  probably  will  leave 
but  Aug.  1  for  a  vacation  at 
|pe  Cod,  following  annual  cus- 
p,  returning  to  the  city  toward 
[pjj!:  end  of  the  month. 

ort( 


Loucks  Resigns  Post 

;]oincident  with  Mr.  Miller's  ap- 
jntment,  Philip  G.  Loucks,  spe- 
jll  counsel  of  the  NAB  in  connec- 
!n  with  its  reorganization,  and 
]  former  managing  director,  for- 
Llly  resigned  that  post  together 
:h  other  NAB  posts  which  he  as- 
(ned  last  February.  He  had  been 
'ftfted  for  the  special  counselship 
;er  his  reorganization  plan  had 
en  unanimously  voted  at  the  Feb- 
jBry  NAB  convention.  Mr.  Loucks 
'  s  managing  director  from  1930 
jtil  1935  when  he  resigned  to 
ber  private  practice  of  law  in 
iashington.  In  relinquishing  his 
lecial  counselship  he  fulfilled  a 
m~i  'i)mise  to  remain  with  the  NAB 
Is  'til  it  acquired  permanent  direc- 

jM.v.  Miller  made  the  acquaint- 
ce  of  members  of  the  board  at 
dinner  prior  to  the  meeting  at 
[lich  he  was  formally  appointed, 
ll  members  of  the  board  except 
[maid  Thornburgh,  CBS  vice- 
lesident;  Elliott  Roosevelt,  presi- 
:nt  of  Hearst  Radio  Inc.,  and  C. 

Myers,  president  of  KOIN  and 
>^LE,    Portland,    were  present, 
e  board  met  June  6  and  again 
,r'£8!|i  June  7  to  complete  its  business. 
The  Executive  Committee  of  six 
•s  designated  to  make  a  thorough 
i  -^^'dy  and  report  of  the  situation 
•'olving  continuance  of  the  NAB 
(pyright   Bureau,   created  some 
})o  years  ago  for  the  purpose  of 


i.  pri 
m 


itcre 
:  noi 

;  are 


,cting  up  a  library  of  public  do- 


un  transcriptions.  The  report  is 
•pected  to  be  made  within  a  few 
kks. 
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Board  at  June  6  Meeting; 
Secretary  of  Board 

Edwin  M.  Spence,  serving  under 
a  temporary  appointment  as  exec- 
utive officer  of  the  trade  associa- 
tion, was  continued  in  office  and 
also  designated  as  secretary  to  the 
board  of  directors  to  fill  the  va- 
cancy created  by  Mr.  Loucks'  re- 
tirement. 

Membership  of  the  trade  associa- 
tion was  increased  to  437  with  the 
admission  of  nine  stations  by  the 
board.  There  was  considerable  con- 
troversy regarding  the  readmission 
of  WCAU,  Philadelphia,  a  previous 
motion  for  reinstatement  made  at 
the  board  meeting  a  month  ago 
having  been  tabled.  The  station, 
however,  finally  was  admitted. 
Others  admitted  to  membership 
were  WMIN,  St.  Paul;  KAWM, 
Gallup,  N.  M.;  KGFL,  Roswell,  N. 
M.;  KIUL,  Garden  City,  Kan.; 
WJBL,  Decatur,  111.;  WABI,  Ban- 
gor, Me.;  KELO,  Sioux  Falls,  and 
WHAI,  Greenfield,  Mass. 


Fisher  Leaves  WOAI 

BEEMAN  FISHER,  who  joined 
WOAI,  San  Antonio,  last  Septem- 
ber as  general  manager,  resigned 
early  in  June  to  return  to  join  the 
Texas  Electric  Service  Co.,  Fort 
Worth,  as  assistant  to  the  presi- 
dent. He  was  formerly  with  the 
Texas  Power  &  Light  Co.  in  Dal- 
las as  advertising  manager.  His 
duties  at  WOAI  have  been  as- 
sumed by  Hugh  A.  L.  Halff,  who 
reports  no  successor  has  been 
chosen.  Also  leaving  the  WOAI 
staff  in  June  was  Carl  Doty,  sales 
promotion  manager,  who  has  joined 
the  staff  of  Edward  Petry  &  Co., 
in  New  York. 


PROCTER  &  GAMBLE  Co.,  Cincin- 
nati, has  ijlaced  its  liquid  dentrifice 
account  with  H.  W.  Kastor  &  Sons 
Adv.  Co.,  Chicago.  Henry  Kastor 
Kahn  and  C.  C.  Chappelle  are  the 
account  executives. 


From  Savannah  News 

Hotv  to  Make  Friends  and  Influence 
South  America. 


Three  Pacific  Tests 

HOWARD  RAY  Adv.  Agency,  for- 
merly operating  under  the  firm 
name  of  ABC  Adv.  Agency,  with 
offices  at  320  W.  9th  St.,  Los  An- 
geles, has  signed  three  new  ac- 
counts. Dr.  Ross  Dog  &  Cat  Food 
Co.,  Los  Alamitos,  Cal.;  Amei'ican 
Institute  of  Floral  Technology 
(home  study  course),  Hollywood; 
and  Bartlett  Products  Co.,  Azusa, 
Cal.  (manufacturers  of  Kevo,  choc- 
olate-flavored soy  bean  drink).  Ex- 
tensive campaigns,  which  will  in- 
clude radio,  are  being  prepared  for 
the  three  accounts  to  start  immedi- 
ately. The  Ross  Co.,  along  with 
other  media,  will  use  five-minute 
programs  on  KIEV,  Glendale,  Cal., 
and  five  time  signals  daily  on 
KFAC,  Los  Angeles,  during  the 
summer.  Firm  will  increase  its  ra- 
dio regionally  with  an  early  fall 
campaign  using  time  signals  and 
spot  announcements  in  rhyme.  A 
jingle  contest  is  also  planned. 
American  Institute  of  Floral  Tech- 
nology, now  testing  on  KIEV, 
Glendale,  with  spot  announcements, 
will  also  increase  its  radio.  Along 
with  other  media,  radio  will  be 
used  extensively  by  Bartlett  Prod- 
ucts Co.  Firm  is  now  using  three 
quarter-hour  programs  daily  on 
KIEV  in  a  test. 


NEW  CHIEF  and  ex-chief  of  NAB  exchange  greetings  on  the  occasion 
of  the  formal  appointment  June  6  of  Neville  Miller  (left),  former  Mayor 
of  Louisville,  as  president  of  the  broadcasters'  trade  association  for  a 
three-year  term.  Mark  Ethridge  (right),  interim  president  drafted  last 
March  to  lead  the  industry  pending  appointment  of  his  successor,  re- 
linquishes his  post  July  1  to  Mr.  Miller.  The  latter's  appointment  was 
exclusively  predicted  by  Broadcasting  in  its  May  15  and  June  1  issues. 


Deals  to  Purchase 
Hearst  Properties 
Show  No  Change 

Jones   and   Storer  Interests 

Latest  Bidders  Disclosed 

NO  DEFINITE  deals  for  the  dis- 
posal of  any  of  the  remaining 
Hearst  Radio  broadcast  station 
properties  were  made  during  the 
last  fortnight,  and  Joseph  V.  Con- 
nolly, chairman  of  the  board  of 
Hearst  Radio  Inc.,  reported  to 
Broadcasting  June  14  that  the 
situation  was  in  "status  quo".  He 
is  still  hopeful,  he  indicated,  that 
the  properties  will  be  sold  by  the 
end  of  summer  [Broadcasting, 
June  1]. 

Except  for  the  $400,000  sale  of 
KEHE,  Los  Angeles,  to  Earle  C. 
Anthony  and  the  still  pending  deal 
for  the  $250,000  sale  of  WINS, 
New  York,  to  Col.  Arthur  O'Brien, 
deals  for  none  of  the  other  seven 
stations  in  the  group  have  as  yet 
been  made.  The  negotiations  now 
are  entirely  in  the  hands  of  Mr. 
Connolly. 

It  was  leained  on  reliable  au- 
thority that  the  Jesse  Jones  radio 
interests  had  shown  an  interest  in 
acquiring  the  Southwestern  group, 
which  comprises  KOMA,  Oklahoma 
City,  and  the  three  Texas  stations 
— KTSA,  San  Antonio;  WACO, 
Waco,  and  KNOW,  Austin.  Mr. 
Connolly  asserted,  however,  that 
they  had  consulted  with  Elliott 
Roosevelt,  president  of  Hearst  Ra- 
dio, but  that  no  definite  proposi- 
tion had  been  made  to  him. 

Approach  by  Storer 

Also  reported  but  not  verified 
was  an  approach  by  a  repx'esenta- 
tive  of  George  Storer,  Detroit  and 
Toledo  industrialist,  regarding 
WINS,  Milwaukee.  Mr.  Storer  con- 
trols WSPD,  Toledo;  WRVA, 
Wheeling,  and  WMMN,  Fairmont, 
W.  Va.,  and  has  a  minority  inter- 
est in  KIRO,  Seattle.  He  recently 
disposed  of  his  one-sixth  interest 
in  WJBK,  Detroit.  Mr.  Connolly 
asserted  that  nothing  has  come  of 
this  either,  stating  he  could  not  re- 
call the  name  of  the  man  who  rep- 
resented Mr.  Storer. 

At  first  the  report  was  that  the 
Storer  interests  also  wanted  to  buy 
WBAL,  Baltimore,  on  which  vari- 
ous Baltimore  interests  were  last 
reported  to  be  bidding,  and  WCAE, 
Pittsburgh.  The  latter  station  be- 
ing part  of  the  Hearst  Consolidated 
Newspapers,  will  not  be  sold,  it 
was  officially  stated.  WISN  also  is 
being  sought  by  local  interests  in 
Milwaukee. 

It  now  appears  that  the  proposal 
to  sell  the  Southwest  group  to  John 
Ewing,  operator  of  KWKH  and 
KTBS,  Shreveport,  and  publisher 
of  the  Shreveport  Times,  is  defi- 
nitely out.  Mr.  Ewing  evinced  an 
interest  for  a  time  but  was  sudden- 
ly stx'icken  ill  and  for  10  weeks 
was  away  from  business.  If  the 
Jones  group  should  revive  interest 
in  the  Southwest  group,  the  nego- 
tiations presumably  would  be  han- 
dled by  Tilford  Jones,  nephew  of 
the  chairman  of  the  Reconstruction 
Finance  Corp.  Tilford  Jones  and 
T.  Frank  Smith,  a  cousin,  operate 
KXYZ  and  KRIS,  and  also  are  in- 
terested in  several  smaller  stations 
in  the  State.  The  Jesse  Jones  prop- 
erties also  include  KPRC  and 
KTRH  in  Houston,  but  these  sta- 
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House  Repudiates  Radio  Investigation  Pla 


By   WALTER  BROWN 

Overwhelming  Vote  Defeats  Connery  Probe  Resolution  as 
Session  Nears  End;  Leaders  Rebuke  Backers  of  Measure 


IN  A  TUMULTUOUS  atmosphere,  the  House  the  night  of 
June  14  voted  down  the  Connery  Resolution  for  an  investiga- 
tion of  alleged  monopoly  in  radio  by  a  select  committee  by  the 
overwhelming  vote  of  234  to  101. 

Action  came  after  a  Herculean  effort  by  Chairman  O'Con- 
nor (D-N.Y.)  of  the  House  Rules  Committee,  to  force  its 
approval.  He  predicted  a  "scandal"  of  giant  proportions  if 
it  failed. 

The  vote  came  after  impassioned  speeches  on  both  sides. 
Opponents  laid  responsibility  for  the  resolution  coming  be- 
fore the  House  on  the  doorstep  of  FCC  Commissioner  George 
H.  Payne,  charging  him  with  having  fostered  the  proposal  for 

months.  Commissioner  Fayne  had  

0.)  and  Lewis  (D-Colo.).  Mapes 
(R-Mich.)  did  not  vote. 

The  Connery  Resolution  (H. 
Res.  92),  was  introduced  by  the 
late  William  Connery  (D-Mass.) 
who  was  succeeded  by  his  brother, 
Lawrence,  Jan.  28,  1937.  It  pro- 
vided for  a  select  committee  of 
seven  members  of  the  House  to 
"inquire  into  and  investigate  the 
allegations  and  charges  that  a 
monopoly  or  monopolies  exist  in 
radio  broadcasting,  alleged  to  be 
held  by  the  Columbia  Broadcasting 
System,  National  Broadcasting  Co., 
Mutual  Broadcasting  System,  or 
others." 


testified  before  the  Rules  Commit- 
tee that  FCC  members  had  yielded 
to  outside  influences,  but  failed  to 
substantiate  his  charges  at  a  sub- 
sequent executive  session. 

Vindication  of  McNinch 

The  House  action  was  regarded 
as  a  \'indication  of  Chairman  Frank 
R.  McNinch,  who  had  in  two  ap- 
pearances before  the  Rules  Com- 
mittee taken  the  position  there 
was  no  need  for  a  Congressional 
investigation.  High  tribute  to  the 
chairman  was  paid  in  the  floor  de- 
bate. The  chairman  contended  that 
the  FCC  already  has  scheduled  its 
own  inquiry  into  allegations  of 
monopolistic  tendencies,  and  that  it 
should  be  permitted  to  follow 
through. 

Even  the  action  of  the  Rules 
Committee  in  reporting  out  the 
measure  was  challenged,  when  Rep. 
Cox  (D-Ga.)  charged  on  the  floor 
that  a  majority  of  the  Committee 
did  not  favor  an  investigation. 

By  virtue  of  the  House  action, 
which  came  on  the  eve  of  the  Con- 
gressional adjournment,  the  mea- 
sure— along  with  a  half-dozen  oth- 
er pending  resolutions  for  Con- 
gressional investigations  of  the  in- 
dustry, the  FCC  and  radio  in  gen- 
eral— passes  into  legislative  obli- 
vion. All  pending  bills  die  with 
this  session.  A  new  House  mem- 
bership is  elected  in  November. 

After  the  resolution  had  lost  by 
what  appeared  to  be  a  tidal  wave 
of  opposition  in  a  "voice  vote",  a 
standing  count  was  demanded. 
This  yielded  a  count  of  209  to  65. 
Despite  this  a  roll  call  was  de- 
manded, wnth  the  resultant  count 
of  234  to  101. 

When  the  House  Rules  Commit- 
tee reported  out  the  Connery  mea- 
sure on  June  10,  the  vote  was  re- 
ported as  7  to  6.  It  was  reliably 
reported  that  those  voting  in  favor 
of  the  action  were  O'Connor  (D- 
N.  Y.),  Sabath  (D-Ill.),  Driver 
(D-Ark.),  Smith  (D-Va.),  Martin 
(R-Mass.),  Taylor  (R-Tenn.)  and 
McLean  (R-N.  J.).  Voting  against 
it  were  said  to  be  Greenwood  (D- 
Ind.),  Cox  (D-Ga.),  Clark  (D-N. 
C),  Dies    (D-Tex.),   Harlan  (D- 


In  opening  the  one-hour  debate 
on  the  resolution.  Rep.  O'Connor 
unleashed  a  bitter  attack  on  what 
he  described  as  the  "radio  lobby". 
Declaring  he  had  never  seen  such 
a  situation  in  all  his  years  in  Con- 
gress, he  said  everybody  from 
those  "high  in  the  Administration" 
to  "page  boys"  and  even  "colored 
messengers"  were  lobbying  for  the 
"radio  trust."  They  have  come 
from  every  department  of  the  gov- 
ernment, he  declared. 

Wigglesworth  Suggests  Tax 

Asking  to  split  his  time,  in  order 
to  permit  him  to  answer  the  op- 
ponents of  the  resolution,  he  said 
derisively  that  he  knew  of  "all  the 
pressure"  brought  on  both  sides  of 
the  House,  and  that  he  could  "'take 
a  licking"  but  that  if  the  resolu- 
tion is  defeated  it  will  precipitate 
"a  scandal  in  America". 

"We  ^vill  have  a  roll  call  vote 
to  see  who  is  for  the  public  and 
who  is  for  the  radio  trust,"  he  con- 
cluded. 

Rep.  Wigglesw^orth  (R  -  Mass.) 
followed  Mr.  O'Connor,  advancing 
the  same  arguments  for  an  investi- 
gation that  he  presented  to  the 


Rules  Committee  during  its  coi 
eration  of  the  seven  House  i-es 
tions  calling  for  a  Congressii 
probe.  He  told  the  House  an 
vestigation  "is  absolutely  essei 
to  secure  the  proper  relationshi 
the  industry  and  the  proper  pro. 
tion  for  the  public." 

"We  are  dealing  with  an  ini 
try  that  does  not  pay  one  cent 
its  licenses  but  received  an  inc 
last  year  of  something  over 
000.000."  he  observed.  He  sugg 
ed  that  if  the  resolution  was  pa; 
the  committee  should  study 
subiect  of  invoking  a  tax  on  r; 
stations. 

Mr.  Wigglesworth  said  a  "pi 
facie  case"  had  been  made 
against  the  FCC  in  not  carr^ 
out  the  objectives  of  the  r; 
statute.  He  listed  monopoly 
trafficking  in  licenses  as  two  of; 
subjects  which  should  be  invc 
gated. 

Rep.  Celler  (D-N.Y.)  asked 
Wigglesworth  why,  since  monoj 
was  to  be  the  subject  of  a  gen 
Congressional  investigation  ui 
a  resolution  which  would  be  i 
sidered  later  in  the  night,  he 
not  move  to  include  radio  ii' 
rather  than  ask  for  a  special  in 
tigation. 

Mr.  Wigglesworth  said  t  h  ( 
favoring  the   Connery  Resolu 
(Continued  on  Page  16) 


Commissioners  Before  House  Committee  on  Payne  Charg 


Prior  to  June  10  action  by  the 
House  Rules  Committee,  reporting 
out  the  Connery  Resolution,  four 
other  hearings  -were  held  on  the 
subject.  A  well-oiled  campaign 
had  been  instituted  to  procure  fa- 
vorable action,  it  was  apparent. 
Hearings  were  held  May  12,  May 
26,  June  2  and  June  8,  with  the 
action  coming  at  an  executive  ses- 
sion June  10.  The  virtually  unpre- 
cedented spectacle  of  members  of 
a  Federal  agency  appearing  before 
the  Rules  Committee  developed  on 
three  separate  occasions.  The  Com- 
mittee usually  hears  only  members 
of  Congress  in  connection  with 
pending  legislation. 

On  June  13  Rep.  Sabath  (D-Ill.) 
proposed  that  Chairman  O'Connor 
be  instructed  not  to  call  up  the 
Connery  Resolution  in  the  House. 
This  failed  also  bv  a  7  to  6  vote, 
it  is  understood.  One  member  op- 
posed to  an  investigation  took  the 
position  that  once  the  resolution 
was  voted  out  the  Committee  lost 
all  control  over  it. 

McNinch,  Payne  Appear 

When  the  Rules  Committee  met 
June  2  it  had  previouslv  heard 
Reps.  McFarlane  (D-Tex."),  Wig- 
glesworth (R-Mass.)  and  Connery, 
(D-Mass.)  in  support  of  an  inves- 
tigation. Only  Chairman  McNinch 
and  Commissioner  Pa>Tie  appeared 
before  the  Committee  that  day. 

Speaking  extemporaneously,  the 


Chairman  first  explained  that  other 
commissioners  were  busy  with 
hearings  but  were  in  readiness  to 
appear  before  the  Committee  at  its 
pleasure. 

At  the  outset,  Chairman  Mc- 
Ninch said  "my  position  has  been 
and  is  that  the  question  of  an  in- 
vestigation is  a  matter  for  Con- 
gress to  determine  and  we  would 
not  be  so  presumptions  as  to  ad- 
vise you." 

He  parried  arguments  for  an  in- 
vestigation by  explaining  that  the 
FCC  was  undertaking  an  inquiry 
of  its  own  into  the  chain-monopoly 
situation.  He  recounted  at  length 
the  nature  of  the  FCC's  work  and 
the  procedure  it  was  following. 
[See  article  on  chain-monopoly 
plans  in  this  issue.] 

When  Chairman  O'Connor  in- 
quired about  the  so-called  Payne 
resolution  and  the  action  taken  on 
it  by  the  Commission,  Mr.  McNinch 
said  the  resolution  proposing  that 
the  Commission  "welcome  a  Con- 
gressional investigation"  was  voted 
down  5  to  2.  The  manner  in  which 
the  resolution  was  phrased,  he 
said,  inferred  a  "lack  of  confi- 
dence" in  the  Commission.  "Five 
members  of  the  Commission  de- 
cided it  was  not  a  sane  thing  to  do 
to  pass  the  resolution,"  said  Mr. 
McNinch.  "Comdr.  Craven  later  said 
to  me  that  in  seconding  the  Payne 
resolution  he  did  so  to  bring  it 
before  the  Commission  for  discus- 


sion and  his  action  did  not  i: 
cate  approval."  He  added  1= 
along  with  the  action  on  the  Pa^ 
resolution  the  Commission  ente 
on  the  record  a  statement  pled^ 
cooperation  with  Congress  she 
it  decide  to  make  an  investigat 
After  more  than  an  hour  on  ■ 
stand.  Cox  (D-Ga.)  thanked 
Ninch  for  an  "informative 
most  impressive  exposition  of  I 
activity." 

Payne's  Accusations 

Commissioner  Payne  folic- 
Chairman  McNinch,  explaining- 
would  read  a  prepared  staten^ 
in  order  to  conserve  the  comi"^ 
tee's  time.  He  read  at  rapid 
pace,  reiterating  charges  aga: 
the  broadcasting  industry, 
said  the  desire  for  huge  profits 
the  broadcasters  had  been  de* 
mental  to  public  interest  and  " 
tendency   in   programming  is 
establish  a   dead  level   of  mi 
ocrity  in  order  to  please  the  grt 
est  number   of  people."  He 
that  in  this  efl'ort   to  reach 
"lowest  common  denominator", 
dio  stations  were  driving  int( 
gent  people  away  from  their 
ceiving  sets." 

The   commissioner  then  tur 
his  fire   on  what  he  termed 
"broadcast  lobby"  and  "aii"og 
lawyers"  who  practice  before 
Commission.  It  was  not  until 
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ne  charged  the  FCC  itself  "has 
li  susceptible  to  this  outside 
Uure"   that   Committee  mem- 

a i;  let  go  a  barrage  of  questions. 
}ep.  Cox  led  the  examination, 
■terving  that  serious  charges  had 
ji  made  by  the  witness  against 
!  colleagues,  he  asked  him  to 
le  the  members  of  the  Com- 
sions  and  the  "lobbyists"  who 
1  le  involved.  "If  you  make  a 
r;  u'ge  you  ought  to  be  able  to 
Hfy.  Are  you  the  only  honest 
ij  ,1  on  the  Commission?"  asked 
[.  Cox. 

„  ,[r.  Payne  replied  that  when  an 
;  airy  is  ordered,  such  as  he  rec- 
jn ended,  he  would  substantiate 
charges  under  oath.  Rep.  Cox 
^  "^jsted  that  he  name  the  accused 
'Gnissioners    but  Chairman 
'jonnor  came  to  Payne's  defense 
^  I  announcing    his    intention  to 
an  executive  session.  He  ex- 
'^~|ned  that  would  be  the  time  for 
Commissioner  to  give  names. 
[|he  lobby  charge  was  picked  up 
bther  Committee  members  after 
t  'l.irman  O'Connor  had  stated  lob- 
•;ts  were  filling  the  halls  of  the 
litol   since   he   had  announced 
.ings  on  the  resolutions  pro- 
ving an  investigation.  Rep.  Dies 
j'Tex.)    promptly    asked  mem- 
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Many  Measures  Affecting  Broadcasters 
Slatedf or  Death  With  End  of  Congress 


I  if 

r  E 

;]3  of  the  committee  if  they  had 
'ki  contacted  by  any  "lobbyists" 
there    were    no  affirmative 
'tements,   save  the  remark  by 
Ml:jiirman  O'Connor. 

'"^^        Payne  Is  Grilled 

'3  Jill 

tesponding  to  questions,  Mr. 
•me  said  a  member  of  the  Com- 
ision  had  informed  him  that  a 
|adcaster  had  threatened  to  deny 
1  time  if  he  did  not  "change  his 
ws"  on  certain  legislation.  He 
ft  at  the  propor  time  and  the 
[■J-'per  place  he  would  give  the 
lies  of  lobbyists  and  the  FCC 
fnbers.  Representatives  of  broad- 

 ^ters,  he  declared,  had  tried  to 

w  "gi-eat  friendliness"  to  mem- 
s  of  the  FCC  including  himself. 
Vced  whether  he  had  been  offered 
■  "financial  reward",  he  said  he 
,.  not  but  he  had  been  "led  up  to 
mountains"  but  "I  don't  like 
(Untains." 

Nhen  Commissioner  Payne  be- 
_i  his  sensational  testimony 
ijiinst  his  colleagues  on  the  Com- 
5ie^.sion,  Chairman  McNinch  pulled 
I   chair   close   to    the  vdtness. 
en  Mr.  Payne  had  finished,  the 
irman  jumped  to  his  feet,  his 
e   flushing,   and    demanded  to 
)w  from  the  witness  whether, 
making  charges  against  mem- 
is    of    the    Commission,  "you 
an  me?"  Mr.  Payne  promptly 
lied  that  he  did  not.  Mr.  Mc- 
ijich  then  asked  permission  to  be 
j'jijifclisent  when  Mr.  Payne  resumed 
g  F  testimony  in  executive  session. 
Both    Mr.    McNinch    and  Mr. 
,,r,;j  iyne  appeared  June  8  for  the 
fjcutive  session.  Rep.  Cox  made 
.[  unsuccessful  effort  to  open  the 
uring  to  the  public.  Chairman 
.V"^|[Ninch  was  asked  to  leave  the 
m  and  Mr.  Payne  was  invited 
^itell  all  he  know  behind  closed 

He 


Committeemen  Unimpressed 

^fter   meeting   for   almost  an 
ar,  the  session  ended  and  mem- 
•s   rushed  to   the   House  floor, 
p.    Sabath   told  newspapermen 
:t  Commissioner  Payne  had  re- 
'Cted  his  previous  charges  against 
4mbers  of  the  FCC  and  that  it 
jrl  s  impossible  for  the  committee 
iirJ  '  get   any   definite  information 
tVii  the  witness. 

j'l  see  no  use  for  any  more  hear- 


AS  THE  drive  for  adjournment  of 
the  third  and  probably  final  ses- 
sion of  the  75th  Congress  reached 
the  home  stretch,  the  many  bills 
pending  before  the  Senate  and 
House  dealing  with  radio  were  be- 
ing prepared  for  a  quiet  burial. 

Unless  the  President  should  call 
a  special  session,  the  present  Con- 
gress ends  with  the  closing  of  this 
session  and  with  it  die  all  pending- 
bills. 

Aside  from  the  futile  effort  for 
passage  of  the  Connery  Resolution 
calling  for  a  radio  investigation 
there  were  no  plans  for  enactment 
of  any  legislation  during  the  clos- 
ing days  of  the  session  which  di- 
rectly concerned  the  industry 

The  big  item  during  the  final 
days  when  a  June  15  or  16  end 
was  expected,  was  the  wages  and 
hours  law.  Since  the  radio  indus- 
try is  paying  higher  wages  than  the 
minimums  provided  in  the  compro- 
mise bill  it  will  not  be  affected  by 
the  legislation. 

Duffy  Resolution 

Having  abandoned  all  hope  of 
Senate  action  on  the  international 
copyright  treaty.  Senator  Duffy 
(D-Wis.)  introduced  in  the  Senate 
a  resolution  authorizing  a  commit- 
tee to  make  a  study  of  the  possible 
effect  of  United  States  ratification 
on  labor.  Some  protests  were  filed 
against  the  treaty  on  the  ground 
that  it  would  result  in  loss  of  em- 
ployment to  the  printing  trade.  Mr. 
Duffy  does  not  agree  with  this  con- 
clusion but  with  the  hope  of  alle- 
viating any  opposition  from  labor 
he  asked  that  a  committee  make 
a  study  of  the  subject  during  the 
recess. 

Senator  Duffy  will  again  intro- 
duce his  copyright  bill  in  the  next 
Congress.  A  hostile  House  Patents 
Committee  has  blocked  this  legisla- 
tion, largely  through  the  influence 
of  ASCAP.  Rep.  Deen  (D-Ga.)  was 
primed  to  make  a  determined  effort 
to  secure  approval  by  the  Patents 
Committee  of  the  Duffy  Bill  at  this 
session  but  he  became  seriously  ill. 
Mr.  Deen,  who  openly  assailed  the 
opposition  of  ASCAP  to  the  Duffy 
Bill,  was  stricken  with  a  heart  at- 
tack early  in  the  year  and  will  re- 
tire from  Congress  at  the  end  of 
this  session. 

During  the  closing  days  of  the 


session,  Senator  Sheppard  (D- 
Tex.)  introduced  a  bill  (S-4098) 
to  amend  the  Communications  Act 
of  1934  "so  as  to  prevent  monop- 
olies and  prohibit  excessive  dupli- 
cation of  broadcasting  programs  in 
any  area."  The  measure  directs  the 
FCC  to  refuse  licenses  or  renewal 
of  licenses  to  any  chain  station  with 
power  in  excess  of  50  kilowatts." 

"Unless  this  check  is  put  on  the 
superpower  stations  they  will  ab- 
solutely drive  the  smaller  stations 
out  of  business,"  Senator  Shep- 
pard asserted.  He  said  he  would 
reintroduce  his  bill  in  the  new 
Congress  and  seek  its  passage.  Rep. 
Peterson  (D-Fla.)  introduced  a 
companion  bill  in  the  House. 

As  passed  by  the  Senate,  the 
amendments  to  the  Walsh-Healy 
act  did  not  include  the  provision 
urged  by  the  CIO  to  revoke  licenses 
to  radio  station  which  did  not  com- 
ply with  provisions  of  the  National 
Labor  Relations  Act. 

Food-Drug  Situation 

The  five  -  year  -  controversy  over 
food  and  drug  legislation  came  to 
an  end  during  the  session  with  the 
passage  of  a  new  food  and  drug  bill 
to  replace  the  Pure  Food  &  Drug 
Act  of  1906.  Early  in  the  session 
Congress  passed  amendments  to 
the  Federal  Trade  Commission  act 
and  in  this  bill  jurisdiction  over 
advertising  of  food,  drugs,  cosmet- 
ics and  therapeutic  devices  was 
given  to  the  FTC. 

Senator  Copeland  (D-N.Y.)  and 
others  had  made  a  strong  fight  to 
place  control  of  such  advertising 
under  the  Food  &  Drug  Adminis- 
tration in  the  Department  of  Ag- 
riculture. This  controversy  was 
largely  responsible  for  the  delay 
in  enacting  new  food  and  drug  leg- 
islation. With  passage  of  the  FTC 
amendments,  the  Senate  and  House 
had  little  difficulty  in  getting  to- 
gether on  the  main  features  of  the 
food  and  drug  regulation  bill. 

Senator  Herring  (D-Iowa)  had 
on  desk  during  the  closing  days  of 
the  Congress  his  bill  to  set  up  in 
the  FCC  a  special  division  through 
which  all  radio  programs  would  be 
cleared  before  they  went  on  the 
air.  He  has  complained  about  some 
of  the  "blood  and  thunder"  pro- 
grams which  are  being  "pumped  in- 
to our  homes." 


ings  with  that  sort  of  testimony," 
Mr.  Sabath  observed. 

Rep.  Cox  was  more  outspoken: 
"Payne  made  a  very  unfavorable 
and  poor  impression  on  the  com- 
mittee. He  fluked  out  altogether. 
There  was  nothing  to  what  he  had 
to  say." 

Expressions  of  other  members 
of  the  Committee  after  the  execu- 
tive session  indicated  that  they 
were  not  satisfied  that  Payne  had 
substantiated  his  allegations. 

When  Chairman  O'Connor  called 
his  Committee  to  order  in  open 
meeting  on  June  10,  Chairman 
McNinch  and  Commissioners  Sykes, 
Case,  Craven  and  Brown  were 
present.  Commissioner  Walker 
was  ill.)  Mr.  O'Connor  wanted  to 
know  why  the  five  commissioners 
were  on  hand  and  Chairman  Mc- 
Ninch promptly  replied  by  reading 
a  vn'itten  notice  from  the  com- 
mittee requesting  their  presence. 
Thereupon  Chairman  O'Connor  as- 


serted the  invitation  was  a  "gra- 
tuitous intrusion"  on  the  part  of 
one  of  his  clerks. 

McNinch  Takes  Leadership 

Taking  the  leadership  on  behalf 
of  the  Commission,  Chaii'man  Mc- 
Ninch said  he  and  his  fellow  com- 
missioners were  present  at  the 
pleasure  of  the  committee  to  an- 
swer any  questions.  Rep.  McLean 
(R-N.  J.)  wanted  to  know  whether 
the  Commission  maintains  a  list 
of  attorneys  authorized  to  appear 
before  it.  Mr.  McNinch  replied  in 
the  affirmative,  calling  attention 
to  the  Federal  Communications 
Commission  Bar  Association.  Com- 
missioner Brown  added  that  any 
attorney  admitted  to  the  highest 
bar  of  his  State  could  appear  be- 
fore the  FCC. 

Rep.  Dies  asked  about  Mr. 
Payne's  charges  that  "an  exami- 
ner" in  the  KNX  case  had  been 
"demoted"  because  of  his  work  in 


the  case.  Mr.  Dies  said  he  had  seen 
something  in  the  papers  about  it. 
Mr.  Sykes  and  Mr.  McNinch  both 
took  part  in  the  colloquy  that  en- 
sued, explaining  that  no  attorney 
had  been  demoted  and  that  the  gen- 
eral counsel  of  the  Commission, 
Hampson  Gary,  had  merely  trans- 
ferred the  lawyer  in  question 
(identified  as  Andrew  Haley)  to 
another  division. 

Mr.  Sykes  said  that  KNX  case 
had  involved  many  programs  of 
doubtful  medical  character,  into 
which  the  Commission  was  inquir- 
ing, but  added  that  the  lawyer's 
transfer  was  of  a  routine  charac- 
ter and  that  he  has  since  been 
transferred  back  to  broadcast  work 
at  a  higher  salary. 

"When  I  saw  the  statement  in 
the  press  about  the  demotion,  quot- 
ing Mr.  Payne,"  said  Mr.  McNinch, 
"I  sent  for  the  general  counsel.  He 
said  there  was  no  truth  in  it." 

"Has  any  member  of  the  Com- 
mission protested  against  lobbying 
in  the  KNX  matter?"  asked  Rep. 
Dies. 

"I  have  been  with  the  Commis- 
sion eight  months,"  replied  Mr. 
McNinch,  "and  not  a  member  of 
the  Commission  has  brought  to  our 
meetings  any  complaint  against 
any  other  member  of  the  Commis- 
sion in  relation  to  lobbyists." 

Queried  About  Networks 

Chairman  O'Connor  referred  to 
press  reports  that  "two  or  three 
big  chains  had  been  favored"  by 
the  Commission  and  asked  if  the 
Commission  had  adopted  any  policy 
with  respect  to  licenses  granted  to 
chains.  McNinch  replied  that  not  a 
single  license  had  been  granted  to 
the  chains  in  the  last  eight  months; 
in  fact,  that  several  had  been  de- 
nied the  networks. 

Mr.  O'Connor  referred  to  "chain 
control  of  95%"  of  radio,  and  Mr. 
McNinch  said  that  "within  that 
95%  are  many  corporations  and 
stations  taking  chain  programs  but 
not  owned  by  the  chains."  Mr. 
O'Connor  wanted  to  know  more 
about  the  "Mae  West  episode"  and 
also  about  the  broadcast  of  the 
Spanish  version  of  the  poem  which 
he  said  was  titled  "The  Bastard  . 
Mr  McNinch  replied  with  respect 
to  the  Mae  West  case  that  the 
Commission  had  agreed  that  the 
broadcast  was  "legally  not  a  viola- 
tion of  the  statute."  O'Connor  as- 
serted the  Commission's  decision 
had  been  a  mere  "slap  on  the 
wrist"  of  NBC.  Mr.  McNinch  re- 
plied that  the  reprimand  was  all 
the  Commission  could  do  under  the 

la'^'  ■■      n    -J?    «  > 

Rep.  Dies  again  asked  if  ^  cer- 
tain lawyers  were  favored  by 
members  of  the  FCC,  and  whether 
a  lobby  reallv  existed.  Mr.  McNinch 
replied,  "I  had  heard  there  was  a 
radio  lobby,  but  whatever  has  oc- 
curred in  the  past  has  been  cor- 
rected." Mr.  Dies,  in  a  Ji'iendly 
vein,  asked  whether  Mr.  McNinch 
felt  the  Commission  was  now  func- 
tioning as  a  judicial  body,  and  the 
chairman  said  he  felt  it  was. 

Again  Rep.  Dies  asked.  About 
this  lobbying  business,  are  you 
aware  that  certain  commissioners 
are  supposed  to  have  been  seen  m 
the  company  of  lobbyists?" 

Mr.  McNinch  replied,  "Oh  yes,  I  ve 
heard  the  general  charge  of  lobby- 
ing just  as  I've  heard  charges  of 
lobbving  here  on  Capitol  Hill." 
Then  Rep.  Smith  (D-Va.)  de- 
clared, "I  want  to  make  it  clear 
(Continued  on  Page  6U) 
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Movie  Exhibitors  Discard  Opposition 
To  Radio  Previews  of  New  Productions 


Chicago  Education 
Series  Concluded 

Conferences,  Workshops  Will 

Be  Organized  by  Council 

MORE  than  104,500  pupils  of 
Chicago's  elementary  and  high 
schools  listened  to  special  educa- 
tional broadcasts  on  nine  Chicago 
stations  from  November  to  May  of 
the  last  school  year.  Of  the  city's 
334  schools,  200  are  equipped  with 
514  receiving  sets  and  p. a.  sys- 
tems, according  to  Harold  Kent, 
director  of  the  Chicago  Radio 
Council,  who  discussed  the  survey 
June  2  at  a  dinner  meeting  of  local 
broadcasters  and  educators. 

The  Radio  Council  was  organized 
last  November  [Broadcasting, 
Sept.  15,  1937],  following  wide- 
spread interest  in  radio's  power  as 
an  educational  medium  evidenced 
during  an  epidemic  of  infantile 
paralysis  when  the  Chicago  schools 
were  closed  and  lessons  broadcast. 
Important  to  commercial  broad- 
casters is  the  fact  that  the  Council 
acts  as  a  clearing  house  for  all  re- 
quests in  Chicago  for  educational 
air  time,  that  the  Council  is  de- 
veloping a  generation  of  listeners 
critical  of  commercial  announce- 
ments and  the  products  of  radio 
sponsors. 

Under  the  supervision  of  Dr. 
William  H.  Johnson,  superinten- 
dent of  Chicago  schools,  Mr.  Kent 
and  his  staff  of  seven  have  audi- 
tioned 1,200  students,  have  given 
three  months  of  radio  instruction 
to  three  student  groups.  Staff  mem- 
bers file  regular  reports  on  listener 
interest,  and  courses  of  study  in 
radio  production,  continuity  and 
listener  discrimination  have  be- 
come a  part  of  the  curriculum. 

Workshop  Planned 

The  Council  publishes  a  weekly 
program  bulletin  and  is  organizing 
conferences  and  workshops,  the 
first  of  which  is  the  Midwest 
School-Broadcast  Conference,  June 
18-19,  at  the  Civic  Opera  Bldg., 
Chicago.  Display  space  has  been 
reserved  by  RCA,  NBC,  CBS  and 
a  number  of  radio  set  distributors, 
according  to  Mr.  Kent.  To  this  con- 
ference will  come  teachers  from 
the  five  central  states  to  receive 
instruction  in  radio.  Among  topics 
and  speakers  are:  "Continuity  for 
the  School  Broadcas  t",  James 
Whipple  of  Lord  &  Thomas;  "Plan- 
ning the  School  Broadcasting  Pro- 
grams", Clarence  Menser,  pro- 
gram dii-ector  of  NBC  central  di- 
vision; "Sound  Effects",  Urvan 
Johnson,  of  WBBM,  Chicago;  "Pro- 
ducing the  School  Broadcast", 
Earle  McGill,  director  of  CBS 
Ameyica7i  School  of  the  Air; 
"Equipment  Utilization",  David  E. 
Strom,  director  audio-visual  educa- 
tion, Minneapolis  Public  Schools. 
A  registration  fee  of  50  cents  will 
be  charged. 

Another  project  of  the  Radio 
Council  is  the  Chicago  Workshop 
to  be  held  in  the  Builders'  Bldg., 
June  20-July  14.  With  a  fee  of  $35 
and  the  class  limited  to  60,  the 
preliminary  registration  on  June 
6  was  48  and  there  is  a  strong 
possibility  that  the  workshop  will 
be  repeated  in  the  four  weeks  im- 
mediately following  July  14.  Speak- 
ers will  include  Miss  Judith  Waller, 
educational  director  of  NBC  cen- 
tral division;  Hill  Blackett  of 
Blackett-Sample-Hummert;  Allen 
Miller   of  the   University  Broad- 


By  DAVID  GLICKMAN 

A  COMPLETE  reversal  of  attitude 
on  the  part  of  motion  picture  ex- 
hibitors toward  radio  previews  of 
major  film  releases  is  taking  place. 
A  year  ago  producers  looked  upon 
radio  with  great  alarm.  Exhibitors 
raised  a  national  cry  that  radio 
presentations  were  handicapping 
both  the  boxoffice  through  direct 
competition  and  pictures  through 
inexpert  handling  of  material.  Con- 
sensus in  Hollywood  and  other 
parts  of  the  country  was  against 
radio  exploitation  of  films. 

Today  there  is  an  increasing 
tendency  toward  opening  avenues 
to  radio  releases  both  of  talent  and 
material.  Recently  for  example,  the 
Paramount  Pictures  release  "Co- 
coanut  Grove"  was  exploited  with 
a  radio  preview  on  CBS  Hollywood 
Hotel,  sponsored  by  Campbell  Soup 
Co. 

A  few  nights  later  there  was  an 
NBC  release  from  the  scene  of  its 
actual  preview  in  Hollywood.  In 
addition  such  double  radio  cover- 
age is  elaborated  by  song  and  tal- 
ent exploitation  on  independent 
stations  and  programs.  "The  Ad- 
ventures of  Robin  Hood"  was  re- 
cently capsuled  for  the  air  after 
the  usual  radio  preview,  with  its 
music  lavishly  spotlighted  on  NBC 
in  a  half-hour  program.  Warner 
Bros,  in  addition  has  released  ap- 
proximately 160  transcriptions  of 
the  musical  score  of  the  picture  to 
independent  stations  throughout 
the  country. 

Preview  for  Hawaii 

Preview  of  "Alexander's  Rag- 
time Band,"  released  by  20th  Cen- 
tury-Fox Film  Corp.  was  sent 
transcontinentally  by  Mutual-Don 
Lee  network  from  Carthay  Circle 
Theatre,  Beverly  Hills,  Cal.,  on 
Mav  24.  It  was  also  released  to 
KGMB,  Honolulu.  This  was  said  to 
be  the  first  time  in  history  that  a 
film  preview  was  released  to  the 
Hawaiian  Islands  from  Hollywood. 

Latest  booking  of  a  film  preview 
is  that  for  the  Walter  Wanger 
Productions  film  "Blockade",  which 
will  be  routed  over  NBC  on  June  8 
with  Henry  Fonda  and  Madeline 
Carroll  and  Werner  Janssen,  com- 
poser, conducting  the  orchestra. 

Paramount  Pictures  gave  a 
transcontinental  preview  of  "Tropic 
Holiday"  over  the  NBC  Blue  net- 


casting  Council;  Paul  Dowty  of 
WBBM;  James  Whipple  of  Lord 
&  Thomas. 

A  total  of  33  hours  was  used  on 
nine  Chicago  stations  during  the 
November-May  period,  according 
to  Mr.  Kent.  Distribution  of  the 
100  programs  follows:  WJJD,  26; 
WBBM,  32;  WAAF,  13;  WLS, 
10;  WCFL,  7;  WGN,  4;  WMAQ, 
4;  WGES,  3;  WIND,  1.  In  his 
discussion  of  receiving  sets  in  the 
classroom,  Mr.  Kent  said  that 
many  rebuilt  sets  had  been  given 
the  schools  by  local  radio  shops 
and  Miss  Judith  Waller  told  how 
a  small  set  may  be  used  in  a  large 
classroom  because  of  the  children's 
intense  interest  in  radio  programs. 
In  addition  to  Miss  Waller  the 
meeting  was  attended  by  these 
broadcasters:  Miss  Myrtle  Stahl, 
WGN;  William  R.  Cline,  WLS; 
Hal  Burnett,  WBBM;  Bradley  R. 
Eidmann,  WAAF;  Al  Hollander, 
WJJD-WIND;  R.  H.  Kross,  WCBD. 


work  June  10  with  talent  from  the 
film  appearing  on  the  program. 
Warner  Bros.'  White  Banners,  with 
Fay  Bainter,  Claude  Rains,  Jackie 
Cooper  and  Bonita  Granville  guest- 
ing, was  previewed  on  that  same 
date  during  the  CBS  Hollywood 
Hotel  broadcast. 

To  exploit  its  forthcoming  film 
"Men  With  Wings",  Paramount  is 
planning  an  elaborate  weekly  half- 
hour  program  for  release  on  Mu- 
tual-Don Lee  network  in  early 
June.  Titled  "Cavalcade  of  Amer- 
ican Aviation",  and  centered  around 
the  historical  background  of  flying, 
the  weekly  program  will  be  the 
biggest  promotional  campaign  ever 
staged  by  a  film  company  to  ex- 
ploit a  picture  still  in  production. 

It  wall  also  be  the  first  time  ra- 
dio has  been  used  so  extensively 
for  this  purpose.  It  will  be  a  half- 
hour  Sunday  program  for  13  weeks, 
with  Robert  Redd  writing  the 
series.  William  Wellman,  director 
of  the  film,  and  Paul  Mantz,  tech- 
nical advisor,  will  cooperate  in  the 
radio  production  which  will  have 
an  outstanding  roster  of  Para- 
mount players. 

Latest  booking  of  a  film  preview 
is  RKO's  Mother  Carey's  Chick- 
ens, slated  for  June  17  on  Holly- 
wood Hotel  with  Ruby  Keeler. 
Anne  Shirley,  Fay  Bainter  and 
James  Ellison  enacting  their  re- 
spective roles.  On  the  final  broad- 
cast of  its  current  series,  June  24, 
Hollywood  Hotel  will  preview  the 
20th  Century  Fox  film,  Always 
Goodbye,  with  Barbara  Stanwyck 
and  Herbert  Marshall  guesting. 

The  trend  toward  increased  ra- 
dio exploitation  is  traced  by  astute 
observers  to  a  better  understand- 
ing of  how  to  treat  film  material 
on  the  air.  Such  prosrrams  as  the 
CBS  Hollywood  Hotel,  and  NBC 
Good  News  of  1938,  as  well  as  the 
CBS  Lux  Theatre  of  the  Air,  have 
aided  materially  in  pointing  new 
ways  of  exploiting  pictures  via 
radio. 

Simultaneously,  radio  has  grown 
more  cognizant  of  the  film  studio's 
requirements  and  the  liberties 
which  may  be  taken  \vith  material 
to  provide  entertainment  without 
impairing  subsequent  theater  in- 
terest in  the  picture  involved. 


Lydia  Pinkham  Revamps 

STELLA  UNGER,  head  script- 
writer, Erwin,  Wasey  &  Co.,  New 
York,  will  be  Hollywood  News  Girl, 
three-a-week  script  show  which  re- 
places Voice  of  Experience  on  Mu- 
tual for  ten  weeks,  beginning  June 
27.  The  program  is  sponsored  by 
Lydia  E.  Pinkham  Medicine  Co', 
Lynn,  Mass.  Miss  Unger,  who  took 
the  same  part  in  Special  Edition 
for  the  Borden  Co.,  will  write  the 
show,  stage  it  and  be  the  principal 
actor.  John  Schultz,  also  of  the 
agency's  radio  staff,  will  announce 
the  program.  Eight  Mutual  sta- 
tions are  to  carry  the  program  by 
wire  and  WLW  will  use  a  tran- 
scribed version. 


GENERAL  MILLS,  Knox  -  Reeves 
Adv.  Agency  and  broadcasters  met  in 
Des  Moines  early  in  June  for  the  sec- 
ond time  to  revise  the  five-station 
baseball  hookup  comprisins  KRNT. 
WMT,  WNAX.  KMA,  KFAB.  Corn 
Kix.  new  product,  is  being  intro- 
duced. 


Arizona  Network  Inst 
Own  Studio  inHoUywo 

ARIZONA  NETWORK,  comp 
ing  KOY,  Phoenix;  KGAR,  Tuc 
and  KSUN,  Bisbee-Douglas, 
established  its  own  studio  in 
Hollj^ood  Professional  Build 
Hollywood.  New  studio  is  su] 
vised  by  George  Ferguson,  fonr 
ly  of  WLS,  Chicago,  and  Cha 
Jones,  formerly  KOY  produc 
manager. 

Regular  broadcasts  from  ' 
West  Coast  quarters  for  the  • 
work  now  include  the  Richfield 
porter,  The  Hollywood  Woman, 
Singing  Redheads,  and  with  p] 
for  other  shows  started  adv£ 
KOY's  program  policy  of  u: 
more  live  talent.  Regular  netw 
programs  cover  the  Arizona  D 
Ranch,  The  Gay  90's,  K-Circh 
along  with  special  events  pic 
up  with  portable  transcription 
corder  and  shortwave  pack  trs 
mitter. 


Newsreel  Changed 

WALLY  BUTTERWORTH 
Parks  Johnson,  who  conduct  1 
Radio  Newsreel  for  Energine, 
Vox  Pop,  for  Molle  shaving  ere 
on  the  NBC-Red  network  for  C: 
mer  Products  Co.,  Bedford,  0... 
June  12  dropped  the  former  ]' 
gram,  in  order  to  devote  their 
tire  time  to   Vox   Pop,  which 
heard    Tuesday    evenings.  T 
are  succeeded  on  Radio  Newsi 
heard   Sundays,   by   Pat   Bar ' 
actor,   entertainer    and  narra 
who  will  use  the  name  Bob  Ba 
The  company's  agency  is  St; 
Goble,  Chicago. 


Las  Palmas  to  Extend 

RAMIREZ  &  FERAUD  Chili  , 
Ventura,  Cal.,  packers  of  Las  Ji 
mas  canned  food  products,  has 
pointed  Hillman-Shane  Adv.  Aj 
cy,  Los  Angeles,  to  direct  its 
vertising  and  recently  started 
eight- week  test  campaign  on  KI' 
Hollywood.  Daily  participation; 
the  combined  Sunrise  Salute  ; 
Housewives  Protective  League  \ 
grams  are  used.  Radio  activi ' 
will  be  extended  as  new  marl  i 
are  opened.  ■ 


Illinois  Meat  Shift 

ILLINOIS  MEAT  Co.,  Chic 
(Broadcast  Brand  food  produc 
has  appointed  J.  Stirling  Getcl 
New  York,  to  direct  its  advertis 
in  the  East.  Account  has  bee: 
heavy  user  of  radio  advertising 
the  Midwest  and  during  the  \ 
spring  had  a  daily  quarter-h 
program  on  WNEW,  New  Yi 
placed  through  George  H.  Hi 
man  Co.,  Chicago. 


Adam  Hat  Sports 

ADAM  HAT  STORES,  New  Y<- 
will  return  to  NBC-Blue  Oct. 
sponsoring  boxing  matches  Frid 
from  Madison  Square  G  a  r  d 
About  37  stations  will  be  u 
Glicksman  Adv.  Co.,  New  York 
the  agency. 


THE  STORY  of  the  WOR  f 
market  is  presented  in  "Plowpoint 
Pocketbook,"  produced  under  the 
rection  of  Joseph  Creamer,  sales 
motion  manager.  A  map  illustrates 
contention  that  the  WOR  farm  r 
ket  is  the  largest  and  most  hea 
concentrated  area  of  high  rural  s 
per  square  mile  in  the  entire  Un 
States. 
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)I0  bulked  large  in  the  annual 
ention  of  the  Advertising  Fed- 
ion  of  America  convention, 
h  met  in  Detroit  June  12-15. 
tantly  threading  through  the 
lention  was  mention  of  radio — ■ 
: !  jjjf  radio  as  a  "shining  example" 
'|d  the  appearance  of  advertis- 
['  executives  on  speaking  plat- 
•"jis  who  not  only  were  radio  con- 
las,  but  in  many  instances  were 
D  executives. 
^.^Il'pis  was  especially  true  of  the 
iral  sessions,  at  one  place  in 
'th  Roy  S.  Durstine,  president 
SBDO,  declared  that  "radio  is 
j.aps  the  most  dramatic  appli- 
\>n  of  showmanship  to  busi- 
Radiowise,  interest  was  di- 
|d  between  the  general  sessions 
the  sales  managers'  conference 
;he  NAB,  which  took  place 
e  14. 


Qier 
*!iti! 


ten 

Las 


adio  Plays  Major  Role  at  AFA  Meeting 


oadcast  Sales  Problems  Are  Considered  in  Detail  at 
IB  Group  Session;  Long  Commercials  Criticized 


Extent  of  Radio  Industry 

-|ie  business  of  broadcasting 
Amoved  into  a  spotlight  position 
(t  at  the  start  of  the  convention, 
;b  on  Monday  Edward  F.  Mc- 
;|iy,  director  of  labor  relations 
Jadio  Corporation  of  America, 
:e  on  "Labor,  Industry  and  the 
Lie".  In  his  discussion  of  the  in- 
flations of  labor  and  industry, 
•utlined  what  he  characterized 
'the  scope"  of  the  radio  indus- 
:|today. 

e  put  forth  these  estimates — ■ 
3;ic  investment  in  home  radio  re- 


m 
hit 


"■fJers,  $1,350,000,000;  factories 
-iged  in  radio  manufacturing, 
^^|7;  sale  of  time  and  talent  costs 
"■^eST,  $180,000,000;  sale  of  radio 
tubes,  parts  and  servicing  in 
_  $597,000,000;  and  sale  of 
■.j,  ,i;ricity  and  batteries  for  opera- 
j  of  sets  in  1937,  $150,000,000. 
(ednesday  and  its  morning  ses- 
i  marked  the  high  spot  of  the 
ping,  so  far  as  general  interest 

1  concerned.  This  was  the  ses- 
Ce  I  at  which  the  highly  informa- 
rod)  '  and  often  ludicrously  amusing 
Gejjch  of   Roy   S.   Durstine  was 

d — built,  for  the  most  part, 
i ''■^  •  nd  the  role  played  by  radio, 
article  on  page  19.] 
le  major  share  of  Mr.  McGrady's 
2'ess  was  devoted  to  the  prob- 
of   labor   relationships.  He 
jted   out    that    statesmen  are 
iing  their  attention  more  and 

2  to  economic  and  social  prob- 
.  He  said,  however:  "Whether 

1  legislation  will  be  good  or  bad 
0(  ^  depend  to  a  large  extent  upon 
,ic  interest  and   an  informed 
|lic  opinion." 

,|e  congratulated  the  Detroit 
raft  Club  for  the  plan  it  hopes 
•ut  into  operation,  to  sponsor 
irtising  via  radio  and  newspa- 
outlining  the  good  that  indus- 
does  the  nation.  "Every  one  of 
industries  has  a  great  story  of 
evement  to  tell,"  Mr.  McGrady 
.  "Most  of  us  have  agreed  that 
lof  the  most  important  steps  to 
aken  toward  a  settlement,  and. 


It 


Fi 
an 


eventually,  a  solution  of  the  prob- 
lem is  to  bring  into  the  open  all 
the  facts." 

Radio  was  both  praised  and  criti- 
cized in  a  sharp  debate  during  the 
June  13  meeting  of  the  Newspaper 
Advertising  Executives  Assn. 

Perry  J.  LaBounty,  of  the  Bloom- 
itigton  Pantograph,  said  his  paper 
had  felt  no  adverse  effects  from 
the  elimination  of  radio  news — and 
that  newspapers  were  foolish  in 
building  an  audience  for  broad- 
casters. 

A.  Schaeffer,  of  the  Fort  Wayne 
Journal-Gazette,  referred  critically 
to  radio  as  a  propaganda  medium 
and  labeled  it  an  "octopus"  which 
is  destroying  national  newspaper 
lineage. 

Don  U.  Bridge,  advertising  di- 
rector of  the  New  York  Times,  said 
that  when  radio  was  added  to  an 
advertising  program  the  agency's 
net  profits  usually  were  reduced. 

Lee  Anderson,  president  of  the 
Detroit  agency  bearing  his  name, 
scheduled  for  a  prepared  address, 
spoke  extemporaneously  at  the  con- 
clusion of  this  debate  before  enter- 
ing the  text  of  his  speech.  He  told 
the  newspaper  executives  they 
should  not  count  on  the  fact  that 
broadcast  programs  might  reduce 
the  net  income  of  agencies,  since 
agencies  must  use  every  device  to 
sell  goods,  even  going  into  the  show 
business. 

Kobak  Offers  Suggestions 

Mr.  Anderson  said  newspapers 
could  not  remove  radio  listings  and 
publicity  because  of  the  enormous 
public  interest  in  broadcasting.  He 
added  that  radio's  main  limitation 
was  its  inability  to  market  goods 
whose  selling  required  considerable 
analytical  thinking. 

Edgar  Kobak,  vice-president  of 
Lord  &  Thomas,  New  York,  spoke 
at  the  radio  departmental  on  "Ra- 
dio— With  One  Ear  to  the  Ground". 
Pointing  to  the  dangers  of  exces- 


sive government  control  under 
which  a  small  group  decides  what 
it  wants  the  public  to  have,  he 
called  on  broadcasters  to  offer  ser- 
vice so  excellent  that  the  public 
will  not  desire  an  overdose  of  pub- 
lic supervision. 

Recalling  that  radio  lives  in  a 
glass  house  and  that  the  present 
propaganda-free  American  system 
is  an  audience  builder,  he  offered 
a  series  of  suggestions  by  which 
they  could  meet  the  three-sided 
challenge  of  better  programs,  bet- 
ter technical  advancement  and  bet- 
ter advertising  and  continue  to  re- 
main a  flexible  industry.  His  rec- 
ommendations included: 

Tell  the  public  the  significance  of 
commercial  sponsorship. 

Advertise  for  listeners  through  the 
use  of  radio  as  well  as  other  media. 

Sell  time  and  programs  more  con- 
structively —  and  don't  forget  —  the 
sponsor  must  get  results. 

Know  more  about  listening  habits 
and  listeners'  needs.  Develop  sounder 
research  methods. 

You  have  earned  a  three-year  li- 
cense period.  Fight  openly  for  it. 

Take  a  broadminded  view  toward 
all  other  forms  of  advertising. 

Have  tighter  censorship  than  a  gov- 
ernment agency  would  impose. 

Don't  misuse  the  confidence  the 
public  has  in  you. 

Speeches  about  our  system  won't 
improve  it  or  necessarily  stop  opposi- 
tion. Self-improvement  is  the  answer. 

Demand  constructive  help  from  the 
FCC  and  any  other  group  that  has  a 
sincere  interest  in  the  future  of  broad- 
casting. 

Study  the  systems  of  other  coun- 
tries and  be  willing  to  try  out  the 
best  part  of  any  other  system.  Be 
open  to  new  ideas. 

Have  the  courage  to  improve,  to 
clean  up,  and  then  fight  hard,  and 
clean,  when  you  know  that  you  are 
in  the  right. 

Dr.  Herman  S.  Hettinger,  radio 
economist  and  assistant  professor 
of  marketing,  Wharton  School  of 
Finance  &  Commerce,  Pennsyl- 
vania U.,  reminded  the  NAB  de- 
partmental of  radio's  ability  to  of- 
fer the  advertiser  control  of  both 


Drawn  for  Broadcasting  by  Sid  Hix 
"I've  Landed  a  New  Account,  Chief!  It's  a  Company  That  Makes  a 
Device  to  Eliminate  Radio  Commercials." 


the  advertising  and  editorial  con- 
tent of  a  program.  He  spoke  of  the 
unappreciated  value  of  small  inde- 
pendents by  advertisers  who  are 
more  interested  in  power  as  against 
specific  market  coverage,  and  gen- 
eral popularity  as  against  indi- 
vidual pulling  power. 

The  number  of  program-wise 
agencies  is  limited,  though  grow- 
ing rapidly,  he  said,  pointing  out 
that  radio  must  sell  programs 
rather  than  time.  As  an  example 
he  cited  the  potentialities  of  the 
retail  advertising  field,  which  still 
is  an  open  prospect  for  radio  pro- 
vided effective  program  ideas  are 
developed.  He  blamed  this  on  ra- 
dio's lack  of  complete  appreciation 
of  the  retail  problem  and  serious 
program  experimentation. 

In  selling  programs  to  sponsors, 
Dr.  Hettinger  favored  use  of  a 
comfortable  audition  room  resem- 
bling an  average  living  room,  and 
advised  salesmen  to  keep  prospects 
from  seeing  a  program  performed 
until  it  has  been  bought. 

Daytime  Radio 

John  J.  Karol,  CBS  director  of 
market  research,  marshalled  a 
striking  array  of  facts  and  statis- 
tics to  bolster  his  subject  "Day- 
time Radio  Advertising  Makes 
Good.'; 

He  indicated  that  daytime  radio 
time  recently  was  in  the  same  cate- 
gory of  evening  time  much  earlier 
— that  it  was  untried  and  hence 
regarded  with  suspicion  by  adver- 
tisers. 

"Procter  &  Gamble,  General  Bak- 
ing and  Edna  Wallace  Hopper 
were  among  the  first  who  dared  in- 
vestigate the  potential  power  of 
radio  in  broad  daylight,"  he  stated. 
"It  was  in  that  fabulous  year  of 
1929,  notable  for  having  started 
other  things,  when  Procter  & 
Gamble  first  dipped  a  tentative  toe 
into  daytime  radio;  inside  of  two 
years  the  other  two  were  echoing 
P  &  G's  shouts  of  "Come  on  in — 
the  water's  fine!" 

Mr.  Karol  stated  that  where 
leading  advertisers  spent  about 
$7,500,000  on  daytime  network 
shows  in  1931,  the  figure  had 
soared  past  the  $21,000,000  mark 
in  1937.  He  characterized  this 
growth  as  "the  most  striking  of  all 
radio's  advances." 

The  investments  of  individual 
advertisers,  he  said,  have  made 
even  sharper  advances  than  that. 

Daytime  listeners  are  attentive, 
for  one  thing,  he  said  in  analyzing 
reasons  for  the  growth  of  daytime 
radio.  He  went  on  to  say  that  they 
have  "the  housewife's  habit  of 
turning  to  the  radio  for  informa- 
tion on  what  to  buy — and  then  buy- 
ing it." 

The  farm  market,  too,  is  listen- 
ing to  radio  in  the  daytime  more 
and  more,  he  added. 

Mr.  Karol  went  "behind  the 
scenes"  in  analyzing  audience  re- 
search on  daytime  listening.  Some 
reports,  he  said,  indicated  a  rather 
low  percentage.  He  atttributed  this 
to  the  fact  that,  first,  the  surveys 
were  generally  made  by  telephone, 
thus  missing  about  half  the  U.  S. 
radio  homes;  and,  second,  surveys 
such  as  the  Crossley  ratings  rep- 
resent an  average  of  the  audience 
for  each  of  five  weekdays.  "But," 

{Continued  on  page  68) 
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House  Repudiates  Radio  Inquiry  Plan 


Measure's  Promoters  Are 
Rebuked  During 
Debate 

{Continued  from  Page  12) 

felt  that  radio  was  such  a  techni- 
cal and  important  subject  that  a 
special  committee  should  be  ap- 
pointed to  handle  the  investigation. 
He  declared  every  one  of  the  40 
so-called  clear  channels  were  con- 
trolled by  stations  owned  or  af- 
filiated with  one  of  the  big  chains. 
He  told  of  alleged  large  sums  paid 
to  license  holders  for  transfers, 
many  times  more  than  the  equip- 
ment value  of  the  stations. 

Connery  Reiterates  Charges 

Rep.  Connery  (D-Mass.)  brother 
of  the  author  of  the  resolution,  re- 
iterated previous  charges  about 
monopolies,  wrongdoing  on  the 
FCC,  and  skeleton-rattling  in  gen- 
eral. He  said  there  was  not  a 
"clear  channel  available"  should 
the  Gk)vernment  desire  to  build  a 
station. 

When  Rep.  Rich  (R-Pa.)  inter- 
rupted to  assert  that  he  should 
turn  his  charges  of  monopoly  over 
to  the  Department  of  Justice,  Mr. 
Connery  said  the  Commission  can't 
investigate  itself.  "Let's  go  ahead 
and  prosecute  them  through  the 
Department,"  Mr.  Rich  interjected. 

More  loose  charges  about  the 
"gang  from  New  York  being  at 
work"  against  the  resolution  were 
made  by  Mr.  Connery.  His  final 
plea  was  that  his  late  brother  who 
introduced  the  resolution  had 
worked  hard  for  it,  and  that  he 
was  confident  the  membership  of 
the  House  would  report  the  resolu- 
tion a  day  before  the  anniversary 
of  his  passing. 

Attack  on  Payne 

Staunch  opposition  to  the  mea- 
sure came  first  when  Rep.  Warren 
(D-N.C.)  loosed  a  vitriolic  attack 
on  Cominissioner  Payne.  The  cam- 
paign for  the  resolution,  he  said, 
was  started  by  Mr.  Payne,  whom 
he  described  as  "a  disgruntled  Re- 
publican smart-aleck  on  the  FCC". 
There  was  an  outburst  of  applause 
from  both  sides  of  the  chamber. 

Rep.  Warren  said  no  lobbyists 
had  talked  to  him  about  defeating 
the  resolution.  On  the  contrary,  he 
said  it  was  a  well-known  fact  that 
the  corridors  were  covered  with 
lobbyists  for  the  resolution.  De- 
claring he  was  in  favor  of  House 
investigations  by  special  commit- 
tees when  they  were  warranted,  he 
said  that  the  proposal  was  not 
justified;  that  the  Senate  had  for- 
gotten it,  and  that  it  had  been 
"palmed  off"  on  the  House.  He  re- 
ferred to  the  President's  monopoly 
study  by  a  joint  committee  as 
broad  enough  to  cover  the  pro- 
posed radio  monopoly  inquiry. 

Moreover,  Mr.  Warren  said  the 
Connery  Resolution  was  so  loosely 
drawn  that  it  provided  the  com- 
mittee should  report  its  findings  to 
the  "75th  Congress''  which  "ex- 
pires within  24  hours  or  so". 

After  upbraiding  Payne,  Mr. 
Warren  said  he  held  no  brief  for 


Chairman  McNinch,  but  that  his 
"lofty  character  and  high  integri- 
ty" were  well-recognized.  He  allud- 
ed to  the  President's  drafting  of 
the  dynamic  North  Carolinean  as 
FCC  chairman  to  "clean  up"  the 
situation,  and  declared  he  had  done 
a  "fine  job"  and  could  be  relied 
on  to  "clean  up  any  undesirable 
situation  that  might  exist." 

A  second  onslaught  against  Mr. 
Payne  and  against  the  action  of 
the  Rules  Committee  chairman 
came  when  Rep.  Cox  (D-Ga.)  as- 
serted that  as  a  Rules  Committee 
member  he  did  not  discern  the 
slightest  basis  in  fact  for  an  in- 


vestigation of  the  FCC. 

"The  resolution  is  not  for  the 
purpose  of  investigating  a  radio 
monopoly  but  to  take  members  of 
the  FCC  for  a  ride,"  he  said. 

Observing  that  Chairman  O'Con- 
nor had  said  the  resolution  was 
not  his  own,  Mr.  Cox  declared  it 
was  well  known  that  "it  is  at  least 
his  baby  by  adoption".  He  charged 
the  chairman  with  exerting  "pres- 
sure", and  also  asserted  that  the 
"majority  of  his  Committee  is 
against  the  resolution". 

Chairman  O'Connor  inter iected 
to  assert  that  the  "resolution 
wouldn't  be  here"  if  the  Commit- 


Roll  Call  on  Connery  Probe  Resolution 


Against  Resolution  (234) 

Democrats 


Aleshire 

Alien  (Del.) 

Allen  (La.) 

Allen  (Pa.) 

Anderson  (Mo.) 

Arnold 

Barden 

Bates  (Ky.) 

Beam 

Beiter 

Bigrelow 

Bland 

Bloom 

Boland 

Beyer 

Boykin 

Bradley 

Brooks 

Brown 

Buck 

Buckley    (N.  Y.) 

Bulwinkle 

Byrne 

Cannon  (Mo.) 
Casey  (Mass.) 
Celler 
Chapman 
Citron 

Clark    (N.  C.) 

Clavpool 

Cochran 

Collins 

Colmer 

Cooley 

Cooper 

Costello 

Cox 

Cravens 

Creal 

Crosser 

Crowe 

CuHen 

Daly 

Delanev 

D.'Muth 

D  ■'Rouen 

Dickstein 

Pies 

Dingell 

Dixon 

Doxey 

Duncan 

Dunn 

Fberhai'ter 

Eckert 

Eicher 

Elliott 

Evans 

Faddis 

Farley 

Fitzgerald 

Fitzpatrick 

Flaherty 

Flannagran 

Flegrer 

Fletcher 

Forand 

Ford  (Miss.) 

Frey  (Pa.) 

Fuller 

Garrett 

Gavagan 

Gildea 

Gingery 

Goldsborough 

Gray  (Ind.) 

Greenwood 

Greever 

Gregory 

Griffith 

Haines 

Hamilton 

Harlan 

Harrington 

Hart   (N.  J.) 

Harter  (Ohio) 

Healey 

Hennings 


(O.) 
(Tex.) 


(Neb.) 
(Mich.) 


Hill 

Hobbs 

Honeyman 

Houston 

Imhoff 

Izac 

Jacobsen 
Jenckes  (Ind.) 
Johnson  (Okla.) 
Luther  A.  Johnson 
Lyndon  Johnson 
Johnson    (W.  Va.) 
Jones 
Kee 
Keller 
Kelly  (111.) 
Kelly    (N.  Y.) 
Keogh 
Kerr 
Kirwan 
Kitchens 
Kleberg 
KniflR'n 
Kocialkowski 
Kopplemann 
Kramer 
Lambeth 
Lamneck 
Lanham 
Larrabee 
Lea 
Leavy 
Lesinski 
Lews  (Col.) 
Long 
Lucas 
Luckpy 
Ludlow 

Luecke   

McCormack 
McFnrlane 
McGehee 
MeCrath 
McKeough 
McLaughlin 
McReynolds 
McSweeny 
Magnuson 
Mahon  (S.C.) 
Mahon  (Tex.) 
Maloney 
Martin  (Col.) 
Massingale 
Maverick 
Mead 
Meeks 
Morritt 
Mills 
Mitchell 
Moser  (Pa.) 
Mosier  (O.) 
Murdock  (Ariz.) 
Nelson 
Nichols 
O'Brien  (111.) 
O'Connell  (Mont.) 
O'Connell  (R.L) 
O'Learv 
O'Malley 
O'Neal  (Ky.) 
O'Neill  (N.J.) 
O'Toole 
Owen 
Pace 

Palmisano 
Patman 
Patterson 
Patton 
Pearson 
Peterson 
Peterson 
Pettengill 
Pfeifer 
Pierce 
Quinn 
Rabaut 
Ramsay 
Ramspcck 


(111.) 


Randolph 

Sumners  (Tex.) 

Rankin 

Swope 

Rayburn 

Tarver 

Richards 

Taylor  (S.C.) 

Rigney 

Terry 

Robertson  (Va. ) 

Thom 

Robinson  (Utah) 

Thomas  (Tex.) 

Rogers  (Okla.) 

Thomason  (Tex.) 

Romjue 

Towey 

Roy 

Transue 

Sabath 

Turner 

Sacks 

Umstead 

Sanders 

Beverly  M.  Vincent 

Satterfield 

Voorhis 

Schuetz 

Wallgren 

Schulte 

Warren 

Scott 

Wearin 

Shanley 

Wene 

Shepuard 

West 

Sirovich 

WV'it+ington 

SotT^ors  (N.Y.) 

Wilcox 

South 

Siarkman 

Wood 

Spence 

Woodrum 

S+arnes 

Zimmerman 

Sullivan 

Repu 

blicans 

Burdick 

Reeee   (Tenn. ) 

Halleck 

Rich 

Lambertson 

Barton 

Progressive 

Buckler 

Voting  Present 

Driver 

For  Resolution  (101) 


(Fla.) 
(Ga.) 


Democrats 

Biermann 

McGranery 

Cannon  (Wise.) 

May 

Chandler 

O'Connor  (N.  Y 

Coffee  (Wash.) 

Parsons 

Connery 

Phillips 

Dorsey 

Reilly 

Edmiston 

Schaefer  (111.) 

Ferguson 

Shannon 

Flannery 

Smith  (Conn.) 

Gray  (Pa.) 

Smith  (Wash.) 

Havenner 

Sutphin 

Hunter 

Thompson  (111.) 

Kennedy    (N.  Y.) 

Tolan 

Republicans 

Andresen 

Hope 

Arends 

Jarrett  (Pa.) 

Bacon 

Jenkins  (0.) 

Bates  (Mass.) 

Kinzer 

Brewster 

Knutson 

Carlson 

Lord 

Carter 

Luce 

Case 

McLean 

Church 

Maas 

Clason 

Mapes 

Crawford 

Martin  (Mass.) 

Crowther 

Michener 

Culkin 

Mott 

Dirksen 

Oliver 

Dondero 

Plumley 

Dowell 

Powers 

Eaton 

Reed  (111.) 

Engel 

Reese  (Kans.) 

Englebright 

Robsion 

Fish 

Rockefeller 

Gamble  (N.  Y.) 

Rogers  (Mass.) 

GifTord 

Rutherford 

Gilchrist 

Seger 

Guyer 

Shafer  (Mich.) 

Gwynne 

Short 

Hancock   (N.  Y.) 

Simpson 

Holmes 

Smith  (Me.) 

Progressives 

and  Farm-Labo 

Bernard 

Amlie 

Johnson  (Minn.) 

Boileau 

Kvale 

Gehrmann 

Teigan 

Hull 

Sauthoff 

Schneider 

With  row 

tee  had  opposed  it.  Whereupon 
Cox  said  the  resolution  was  in 
House  because  "of  what  was  <J 
by  Mr.  Payne  before  the  Comr 
tee."  Then  he  recounted  that 
Committee  had  heard  Mr.  Pa 
make  his  charges  of  "undue  in 
ence"  on  Commission  members,: 
that  he  was  given  further  opi 
tunity  to  "make  a  full  disclos 
of  the  insinuations  and  charges 
had  made  for  many  months." 

"Payne,"  he  said  "made  a  v 
sorry  figure  in  his  appearance 
fore  the  Committee.  Upon  a  sul 
quent  appearance  he  had  no 
dence  upon  which  to  support 
charges  that  he  had  made." 

Mr.  Cox  concluded  that  the  f' 
had  issued  an  order  to  investi^ 
allegations  of  monopoly  in  the' 
dustry,  and  that  after  hearing  ' 
McNinch,  "no  one  could  have 
slightest  doubt  in  the  world"  i 
it  would  conduct  a  full  inquir;: 

Rep.  Karl  Stefan  (R-N 
strode  across  the  chamber  anc 
high-pitched  voice  criticized 
Connery  Resolution  by  facing  1 
Connery  himself.  He  said  the  t: 
ble  was  that  those  experience( 
radio  were  not  consulted  on  r- 
ters  having  to  do  with  the  im 
try.  Mr.  Stefan  himself  is  a  for; 
radio  commentator,  having  1 
associated  vnth  WJAG,  Nori 
Neb. 

Fish  Asks  Questions 

Rep.  Fish  (D-N.Y.)  drew  a  y 
of  disapproval  from  the  De 
cratic  side  as  he  offered  to  b( 
"campaign  hat"  that  the  resolu 
would  be  defeated.  Represen 
Roosevelt's  district  in  Congress 
told  the  House  there  were  a  n 
ber  of  things  that  needed  to  be 
vestigated  in  the  radio  industr 

"I  would  like  to  know  if  Cha 
Michelson  [publicity  director 
the  Democratic  National  Com 
tee]  is  still  receiving  $10,000  f 
the  Crosley  Radio  Corp.,  who  h 
a  license  for  one  of  the  largest 
dio  stations  in  America,"  Mr.  1 
said. 

Mr.  O'Connor  inteiTupted  to- 
the  Crosley  superpower  permit 
one  of  the  chief  reasons  for 
ing  passage  of  the  resolution.  : 

"But  is  it  more  rotten  1 
that?"  Mr.  Fish  asked. 

"Oh,  yes,  much  m  o  r  e,' 
O'Connor  shot  back.  He  added  - 
during  the  1936  campaign  W 
was  unfair  in  distribution  of  1 
to  the  Democrats. 

Resuming  his  speech,  Mr.  1 
said: 

"I  would  like  to  know  if  El 
Roosevelt  received  his  licenses 
radio  stations  and  those  for 
Hearst  without  hearings." 

Rep.  Martin  (R-Mass.)  told'; 
House  he  did  not  know  whether 
the  reports  were  true  or  not, 
he  felt  there  was  "the  occasion 
a  real  investigation  in  the  r 
field."  "Let  us  turn  on  the  full  1 
of  publicity,"  he  declared. 

A  Persecution  Complex 

Mr.  O'Connor  was  about  to  ' 
the  remaining  time  set  aside 
the  debate  when  Rep.  Harlan 
O.)  demanded  five  minutes  whic 
said  had  been  promised  him. 

"I  will  yield  five  minutes  to 
gentleman  from  Ohio  to  talk  al 
Crosley  Radio,"  the  Rules  Com 
tee  chairman  broke  in. 

"The  gentleman  from  New  1 
(Continued  on  Page  6^) 
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i  E  "chain-monopoly"  inquiry 
:|.horized  by  the  FCC  last  March 
fbably  will  reach  the  hearing 
ige  early  this  fall.  The  special 
:jC  committee  comprising  Chair- 
;fn  McNinch  as  chairman,  and 
j-nmissioners  Sykes,  Brown  and 
Uker,  now  is  directing  the  pre- 
jinary  "paper"  preparation  for 
hearing  and  a  full-time  staff  is 
jiected  to  be  assigned  to  it  by 

jy  1. 

.phairman  McNinch,  in  his  testi- 
Jny  June  2  before  the  House 
lies  Committee  in  connection  with 
.,iding  resolutions  to  investigate 
[  FCC  along  with  the  industry, 
!d  that  much  of  the  "spadework" 
leady  has  been  done  and  that  the 
Iflmittee  plans  to  call  public  hear- 
j-s  as  soon  as  the  preparation  is 
■npleted.  In  no  event  could  these 
wings  start  before  the  super- 
;  jiver  hearings  are  concluded,  he 
d.  He  estimated  the  hearings 
ght  run  from  four  to  six  weeks. 


:5 


jCC's  Chain-Monopoly  Study 
ay  Go  to  Hearing  by  Autumn 

Chairman  McNinch  Says  Groundwork  Is  Being  Laid ; 
Ahandons  Views  on  Regulation  of  Rates 


i 


No  Rate  Regulation 


(Most  significant  was  the  state- 
tut  by  Mr.  McNinch  that  he  had 
lered  his  view  in  connection  with 
\  'te  regulation  insofar  as  broad- 
-rting  is  concerned.  Responding 
"•JiEep.  Martin  (R-Mass.),  Mr.  Mc- 
";hch  said  that  when  he  first  as- 
•^"^med  the  FCC  helm  last  October 
believed  that   rate  regulation 
ght  be  necessary  on  the  ground 
■  ,»t   broadcasting    stations  were 
blic    utility    common  carriers, 
anting  out  that  the  statute  does 
:  provide  for  such  regulation  and 
■;iit  the  listener  does  not  pay  for 
;-vice  directly,  Mr.  McNinch  said 
tt  if '  rates  were  regulated,  the 
bion  could  only  be  viewed  as  in 
.!  interest  of  a  small  number  of 
jyertisers.   Radio   regulation,  he 
dared,  is  not  primarily  a  rate 
Dblem. 

He  observed  that  he  had  one  con- 
>n  regarding  rates  but  did  not 
3W  the  solution.  It  is  conceivable, 
said,  that  station  and  network 
•  'ces  may  be  built  up  to  such  a 
ch  level  that  only  those  with 
5at  wealth  and  power  could  buy 
ae.  That  might  affect  competi- 
n,  he  said,  and  a  serious  legisla- 
*e  problem  might  be  presented. 
,'A.nother  problem,  he  pointed  out. 
|Ows  out  of  purchase  of  substan- 
|1  time  by  large  companies  on 
j  Ose  programs  speakers  give  ex- 
sssion  to  social,  economic  and 
jrj  (litical  views.  Those  with  opposite 
ws  have  no  means  of  competing 
fch  them  unless  they  purchase 
aivalent  time,  he  said,  adding 
at  there  might  have  to  be  legis- 
ion  covering  editorial  conduct 
..'^  jer  the  air. 

""■hairman    McNinch    made  the 
u-im,  in  opposing  any  Congres- 
nal  investigation  either  of  the 
;  ]|  ^C  or  of  the  industry,  that  the 
-mmission  would  be  prepared  to 
Dmit  legislative  recommendations 
Congress  for  the  next  session, 
ese  recommendations  would  grow 


r : 


out  of  both  of  the  inquiries  under- 
way by  the  FCC  and  probably 
would  deal  with  such  matters  as 
superpower,  network  licensing  and 
regulation,  editorial  policies  on  the 
air  and  similar  controverted  issues. 

The  chain-monopoly  order  adopt- 
ed by  the  Commission,  the  FCC 
Chairman  said,  provides  for  a 
thorough  and  businesslike  investi- 
gation of  chain  broadcasting,  sta- 
tion contracts,  programs,  practices, 
and  the  degree  and  kind  of  control 
that  networks  may  hold  over  affili- 
ated stations.  It  is  the  intention  of 
the  FCC  committee,  he  said,  to 
hear  civic,  religious,  labor  and 
other  organizations,  representing 
the  "public  interest  aspects"  of  ra- 
dio during  the  course  of  the  hear- 
ing which  he  said  might  run  from 
four  to  six  weeks. 

Already  two  thick  volumes  com- 
prising analyses  of  existing  net- 
work contracts  have  been  submit- 
ted to  the  FCC  by  its  law  depart- 
ment as  the  first  phase  of  the  pre- 
paratory work.  He  told  the  commit- 
tee that  the  FCC  has  a  trained 
force  available  and  he  felt  they 
could  do  an  efficient  job.  By  July  1 
a  special  staff  will  be  functioning. 

While  Mr.  McNinch  made  no 
statement  to  the  Congressional 
committee,  it  is  understood  consid- 
eration is  being  given  to  retention 
of  a  "special  counsel"  to  conduct 
the  chain-monopoly  inquiry.  Wheth- 
er the  attorney  would  be  selected 
from  the  FCC  staff  or  from  the 
outside  its  not  known. 

One  of  the  purposes  of  the  in- 
quiry, Mr.  McNinch  declared,  will 
be  to  determine  whether  indepen- 
dent broadcasters  have  any  "lib- 
erty left  to  them  for  local  expres- 
sion". A  number  of  small  stations 
had  discussed  this  matter  with 
him,  he  asserted.  Regarding  the 
likelihood  of  the  hearings,  it  is  gen- 
erally felt  the  additional  prepara- 
tion necessary  will  preclude  their 
launching  until  the  fall.  Moreover, 


PORTABLE  shortwave  equipment 
of  NBC  was  classified  as  35  pounds 
added,  when  Stare,  stocky  jumping 
horse,  on  June  7  provided  a  pre- 
view of  the  Wilmington  Handicap, 
held  the  following  day.  The  broad- 
cast by  the  jockey  from  the  back 
of  the  racing  hor-se  was  heard  on 
the  Red  network  at  5-5:30  p.  m. 


stations  must  be  given  at  least  30 
days'  notice  under  the  statutes  and 
the  Commission  probably  will  be 
inclined  to  give  even  a  greater  time 
leeway  because  of  the  proposed 
scope  and  magnitude  of  the  in- 
quiry. 

Mr.  McNinch  said  the  Commis- 
sion had  received  numerous  com- 
plaints from  labor  groups  and 
other  organizations  alleging  that 
stations  had  refused  them  time.  He 
said  the  Commission  had  adopted 
the  procedure  of  eliciting  from 
such  stations  complete  reports.  Be- 
cause of  the  requirements  of  the 
law,  the  remedy  in  such  cases  must 
come  later  in  the  way  of  "appro- 
priate legislation",  he  said. 

Moreover,  he  declared  the  ques- 
tion of  treatment  of  both  sides  of 
controversial  issues,  entirely  aside 
from  the  political  section  of  the 
law  which  guarantees  equal  treat- 
ment, constitutes  a  problem  which 
may  require  legislation.  Mr.  Mc- 
Ninch told  the  committee  substan- 
tial progress  has  been  made  by  the 
Commission  in  its  work  and  that 
broadcasting  cases  now  are  almost 
current.  He  disagreed  with  the 
O'Connor  observations  that  the 
Commission  has  complicated  condi- 
tions, particularly  in  connection 
with  transfers  of  station  assign- 
ments during  the  last  few  months. 
The  Commission  should  try  to 
"undo  some  of  the  things  done," 
Chairman  O'Connor  observed. 


Holes  in  Copyright  Laws 
Halt  Program  Innovation 

INADEQUACY  of  regulations  on 
program  copyrights  and  priority, 
which  in  the  past  has  caused  con- 
siderable loss  to  sponsors  and  agen- 
cies, is  creating  a  major  problem 
in  broadcasting.  Unless  the  mat- 
ter of  program  rights  can  be  clari- 
fied, agency  executives  in  Holly- 
wood declare  radio  may  be  strang- 
led. Incentive  for  innovations  in 
programs  is  stultified  by  threat  of 
action  from  plaintiffs  claiming 
prior  rights  to  the  program. 

Such  controversies  as  that  in- 
volving Gang  Busters  and  What 
Would  You  Have  Done?  attest  to 
the  weakness  of  current  laws  in 
establishing  program  rights,  it  was 
pointed  out.  Several  priority  suits 
have  been  filed  in  Los  Angeles  Su- 
perior Court  in  recent  months. 
Many  have  been  settled  out  of 
court,  others  are  pending. 


Calls  of  the  Wild 

CANADIAN  Broadcasting 
Corp.,  with  its  new  mobile 
unit  that  includes  a  short- 
wave transmitter  and  record- 
ing equipment,  intends  to 
present  a  new  series  of  pro- 
grams this  summer  titled  Ca- 
nadian Scene.  The  unit  will 
visit  national  parks  at 
Banff,  Jasper  and  Prince  Al- 
bert where  recordings  of  wild 
life  will  be  made  and  then 
broadcast  on  the  CBC  net- 
work as  well  as  via  short- 
waves  to  England  and  other 
parts  of  the  British  Empire. 


LIGHTNING  struck  W3XEX,  high- 
frequeucy  experimeutal  unit  of 
WTAR,  Norfolk,  on  June  13,  par- 
tially destroying  several  stages  of  the 
transmitter. 


RENAMING  OF  CASE 
IN  RECESS  LIKELY 

REAPPOINTMENT  of  Norman  S. 
Case,  Republican  member  of  the 
FCC,  on  a  recess  basis  was  seen 
June  14  as  Congress  prepared  to 
adjourn  without  submission  of  his 
name  to  the  Senate  for  ratification 
by  President  Roosevelt.  Gov.  Case's 
term  expires  July  1.  There  is  no 
known  opposition  to  his  reappoint- 
ment for  a  seven-year  term  from 
July  1. 

Failure  of  the  President  to  sub- 
mit his  name  as  Congress  went  in- 
to its  final  hours  was  interpreted 
as  an  indication  that  the  President 
probably  would  give  him  a  recess 
appointment  by  July  1.  Then,  pre- 
sumably, he  would  be  nominated 
for  the  regular  term  when  the  next 
session  of  Congress  convenes  in 
January,  1939,  retroactive  to  July 
1,  1938. 

Gov.  Case  was  named  to  the 
original  FCC  in  July,  1934,  for  the 
four-year  term,  the  first  appoint- 
ments having  been  made  on  a 
"staggered"  basis  of  one  to  seven 
years.  All  new  appointments,  how- 
ever, are  for  seven-year  terms. 


WOW  Wins  Reversal 

RIGHT  of  a  WOW  crew  to  broad- 
cast the  National  Cornhusking  Con- 
test last  autumn  from  a  nearby 
field  was  upheld  in  a  recent  Mis- 
souri Circuit  Court  decision  revers- 
ing the  convictions  of  the  crew  on 
a  trespass  charge  filed  by  another 
station  claiming  the  exclusive 
rights  to  broadcast  the  event.  Fos- 
ter May,  news  editor  of  the  Omaha 
station,  Joseph  Herald,  and  Paul 
MacDonald,  engineers,  had  been 
found  guilty  by  a  justice  of  the 
peace  and  fined  $10  and  costs.  May 
had  broadcast  the  contest  with  the 
aid  of  field  glasses. 

Appealing  New  Station 

FURTHER  delay  in  the  construc- 
tion of  WDSM,  Superior,  Wis., 
authorized  by  the  FCC  in  January 
1937  to  construct  with  100  watts 
on  1200  kc,  was  seen  in  the  an- 
nouncement that  an  appeal  from 
the  decision  of  the  Court  of  Ap- 
peals of  the  District  of  Columbia, 
upholding  the  grant,  would  be 
taken  to  the  U.  S.  Supreme  Court. 
The  opposition  to  the  new  station 
in  the  Duluth-Superior  area  is 
headed  by  KDAL,  Duluth.  Follow- 
ing the  court  decision,  the  Com- 
mission on  June  10  authorized 
Fred  A.  Baxter,  former  mayor  of 
Superior,  holder  of  the  construc- 
tion permit,  to  proceed  with  con- 
struction. 

NBC  Television  Tour 

TELEVISION  will  be  added  to  the 
sights  available  to  New  York  visi- 
tors in  August,  when  NBC  opens 
to  the  public  its  television  demon- 
stration studio,  now  under  con- 
struction on  the  ninth  floor  of  the 
RCA  Building.  Exhibit  will  con- 
tain a  small  television  stage  set 
and  iconoscope  cameras  as  well  as 
the  latest  model  RCA  tele\asion 
receivers,  so  visitors  will  be  able  to 
see  a  performance  televised.  A  lec- 
ture will  give  a  simple  explanation. 
Tickets  will  be  sold  singly,  or  in 
combination  with  studio  tours. 


JOINT  district  NAB  meeting  of  the 
combined  Florida,  Georgia  and  Ala- 
bama broadcasters'  associations  will 
be  held  June  26  at  Ponde  Vidri,  near 
Jacksonville,  Fla.,  with  John  Hop- 
kins, manager  of  WJAX,  Jackson- 
ville, as  host. 
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Poppele  Asserts 
Television  Here 
Equal  to  Foreign 

Tells   of   Progress  Observed 
In  London  During  Tour 

IT  IS  DOUBTFUL  whether  Brit- 
ish or  continental  television  engi- 
neers have  advanced  any  farther 
than  Americans,  technically  speak- 
ing, according  to 
J.  R.  Poppele, 
chief  engineer  of 
WOR,  Newark, 
but  they  have 
progressed  a  long 
way  in  produc- 
tion of  programs 
and  in  exploita- 
tion of  television. 
Mr.  Poppele,  who 
Mr.  Poppele  recently  returned 
from  a  two-months  tour  of  Eng- 
land and  seven  continental  coun- 
tries in  which  he  conducted  a  sur- 
vey of  European  radio,  was  inter- 
viewed May  28  on  WOR  by  Tom 
Slater. 

"I  was  much  impressed,  while  in 
England,  with  the  advancement 
made  by  the  BBC  which  now  has 
3,000  television  subscribers  in  the 
Greater  London  area. 

"Television  broadcasts  are  trans- 
mitted for  two  hours  in  the  after- 
noon and  for  an  hour-and-a-half  in 
the  evening.  They  are  pretty  well 
received  all  over  London,  but  they 
do  not  have  our  major  problem — 
that  is,  numerous  high  steel  build- 
ings which  tend  to  absorb  and 
blanket  the  signal.  But  neither  do 
they  have  the  advantage  of  tall 
buildings  from  which  to  transmit. 
The  BBC  television  station  is  lo- 
cated in  Alexandra  Palace  which  is 
not  more  than  300  feet  high,  over- 
looking greater  London,  but  puts  a 
very  creditable  image  into  the  tele- 
vision receivers  throughout  Lon- 
don. 

A  Strain  to  Watch 

"The  pictures  are  projected  on  a 
vacuum  tube  cathode-ray  screen  of 
about  8x10  inches  which  may  be 
viewed  in  a  semi-darkened  room. 
The  type  of  program  material 
transmitted  is  of  considerable  in- 
terest although  it  places  more  of  a 
strain  on  the  audience  than  does  a 
usual  sound  broadcast.  It  required 
all  of  your -attention,  the  same  as 
a  motion  picture.  The  voice  and 
pictures  are  broadcast  on  separate 
frequencies  and  synchi-onized  as 
are  our  American  movies. 

"I  saw  at  Alexandra  Palace  two 
television  cameras  in  use  which 
enabled  the  BBC  program  men  to 
create  elaborate  effects  on  the  tele- 
vision screen,  such  as  fade-ins,  dis- 
solves and  other  tricks  similar  to 
those  employed  by  motion  picture 
cameramen. 

"I  found  that  in  France  great 
strides  had  also  been  made,  and 
that  the  antenna  of  the  Eiffel 
Tower  is  employed  to  transmit  the 
television  program,  but  on  the 
whole  the  results  have  not  been 
taken  far  beyond  the  laboratory 
walls.  Germany,  contrary  to  popu- 
lar belief  over  here,  is  third  in  the 
European  development  of  the  art. 
However,  the  Germans  have  gone 
quite  a  way  in  perfecting  the  tele- 
vision telephone. 

"While  still  a  scientific  curiosity, 
I  think  that  this  utilization  of  tele- 
vison  has  a  great  future  ahead  of 
it.  But  the  United  States  still  has  a 


NBC  Rebuilding  Television  Layout;  Visual  Standarc 
Two  Firms  Offer  Video  Sets  to  Public  Deferred  by  RM 


By  BRUCE  ROBERTSON 
WHEN  NBC  on  June  9  shut  down 
its  Empire  State  Bldg.  television 
transmitter  for  a  period  of  over- 
hauling equipment  and  studios  af- 
ter the  most  strenuous  session  of 
video  broadcasting  in  the  18 
months  since  its  inception,  it  had 
chalked  up  two  firsts  by  televising 
the  first  full-length  feature  motion 
picture  and  the  first  scene  from  a 
Broadway  play  with  original  cast. 

Other  firsts,  not  of  NBC's  mak- 
ing, were  that  these  broadcasts 
were  witnessed  not  only  by  officials 
and  engineers  whose  homes  are 
equipped  with  RCA  receivers  and 
by  guests  in  the  network's  review- 
ing rooms  but  by  thousands  of 
average  citizens  standing  before 
demonstration  video  receiving  sets 
in  Manhattan  depai'tment  stores. 
These  latter  sets,  made  by  Tele- 
vision Corp.  of  America  and  by  the 
Allen  B.  Du  Mont  Laboratories, 
were  also  the  first  television  sets 
to  be  offered  for  sale  to  the  Amer- 
ican public,  orders  being  taken  for 
delivery  within  five  or  six  weeks 
at  prices  ranging  from  $125  to 
$650. 

Originally  announced  in  April 
for  a  four-week  period,  NBC  ex- 
tended its  television  series  an  ad- 
ditional three  weeks  to  allow 
groups  interested  in  engineering 
progress  and  program  technique 
to  witness  the  broadcasts  on  16 
receivers  installed  on  the  62d  floor 
of  the  RCA  Bldg.  Programs  were 
carried  by  coaxial  cable  from  the 
network's  television  studios,  also 
in  the  RCA  Bldg.  to  the  transmit- 
ter in  the  Empire  State  Tower, 
from  which  they  were  broadcast. 
Schedules  were  also  enlarged  from 
two  hours  weekly  to  as  many  as 
six  hours  in  a  single  day  to  ac- 
commodate the  many  groups  who 
wished  to  see  the  demonstrations. 

Will  Make  Changes 

The  next  few  weeks  will  be  oc- 
cupied in  incorporating  changes  in 
both  studio  equipment  and  the 
transmitter  that  the  experimental 
period  has  shown  to  be  desirable, 
according  to  0.  B.  Hanson,  NBC 
vice-president  and  chief  engineer. 

Images  on  the  RCA  receivers 
are  of  a  clear  black  and  white  and 
can  be  watched  for  a  considerable 
period  without  any  symptoms  of 
eye  strain  or  fatigue.  The  scene 
from  "Susan  and  God,"  starring 
Gertrude  Lawrence,  was  excep- 
tionally good  television  entertain- 
ment, not  only  because  of  the  ex- 
cellence of  the  acting  but  also  be- 
cause the  cameras  and  the  receiv- 
ers caught  every  facial  expression 
or  bodily  movement  of  the  actors. 
The  motion  picture,  "The  Return 
of  the  Scarlet  Pimpernal,"  was 
less  satisfying,  at  least  to  this  ob- 
servor,  because  the  figures  in  the 


sizable  lead  over  its  European  com- 
petitors in  the  technical  develop- 
ment of  this  field. 

"Development  in  facsimile,  ex- 
cept in  Germany,  has  not  kept  pace 
with  the  advancement  in  this  coun- 
try. However,  the  perfection  of 
both  television  and  facsimile  is  be- 
ing closely  watched  by  the  military 
in  all  European  countries.  There 
are  no  regularly  scheduled  fac- 
simile transmissions  in  Europe 
such  as  those  of  American  sta- 
tions." 


longer  shots  were  too  small  to  be 
clearly  distinguished  on  a  mirror 
©f  71/2  X  10  inches. 

The  Du  Mont  set  does  not  em- 
ploy a  mirror,  but  uses  the  side  of 
its  spherical  tube  as  the  viewing 
point,  giving  an  image  about  10  x 
12  inches  on  the  larger  set,  which 
employs  a  14-inch  tube,  and  some- 
what smaller  on  a  table  model 
with  a  12-inch  tube.  Images  are 
black  and  white  but  of  a  lesser  in- 
tensity than  in  the  RCA  receivers, 
which  may  have  been  due  to  the 
fact  that  the  sets  had  been  hastily 
installed  for  the  demonstration  and 
might  not  have  been  properly  ad- 
justed. The  larger  receiver,  which 
combined  both  audio  and  video  re- 
ception, was  priced  at  $650;  the 
table  model,  which  was  video  only, 
was  $425.  A  Du  Mont  engineer 
said  this  company  has  filed  an 
application  with  the  FCC  for  a 
television  broadcasting  license  and 
plans  to  furnish  a  regular  schedule 
of  programs  for  the  purchasers  of 
its  sets. 

Television  Corp.  of  America  is 
a  subsidiary  of  Communicating 
Systems  Inc.  [Broadcasting,  May 
15],  formed  to  manufacture  and 
market  the  television  receivers 
made  under  the  patents  of  the 
parent  company.  Denying  rumors 
that  stock  will  be  offered  to  the 
public,  spokesmen  definitely  stated 
the  company  is  a  closed  corpora- 
tion with  no  stock  for  sale.  Sets 
are  much  smaller  than  the  others, 
using  5-inch  and  3-inch  viewing 
tubes  of  the  oscilloscope  type, 
which  present  the  image  against 
a  deep  green  background.  These 
sets,  retailing  from  $125  for  video 
only,  will  be  placed  on  the  market 
in  all  communities  receiving  tele- 
vision broadcast  service,  it  was 
stated,  and  officials  of  the  company 
are  contacting  broadcasters  and 
distributors  in  a  number  of  cities. 

Queried  as  to  when  RCA  would 
put  its  sets  on  the  market,  spokes- 
men for  this  company  reiterated 
that  every  change  in  transmitting 
equipment  necessitates  a  complete 
rebuilding  of  receivers  and  that 
they  would  not  make  their  sets 
available  to  the  public  until  the 
standards  of  both  transmitters  and 
receivers  have  been  approved  by 
the  standards  committee  of  the  Ra- 
dio Manufacturers  Assn.  and  the 
FCC.  They  added  they  did  not  be- 
lieve it  fair  to  sell  sets  until  a 
definite  program  service  is  assured. 
When  the  standards  are  approved, 
RCA  equipment  will  be  available 
to  any  manufacturer  who  applies 
for  an  RCA  license,  it  was  said. 
No  member  of  the  RMA  has  as 
yet  put  a  set  on  the  market. 

CBS,  which  has  ordered  a  tele- 
vision transmitter  from  RCA,  hopes 
to  begin  its  experiments  with 
visual  broadcasting  this  fall,  but 
no  definite  date  has  been  set.  Space 
in  the  Chrysler  Tower,  in  which  the 
transmitter  will  be  installed,  has 
not  yet  been  prepared  to  receive 
the  equipment,  although  that  part 
of  the  job  is  expected  to  be  com- 
pleted shortly.  Gilbert  Seldes,  who 
will  have  charge  of  the  television 
programming  at  CBS,  is  at  pres- 
ent producing  the  network's  adult 
educational  broadcasts  and  will  not 
begin  to  specialize  in  television  un- 
til the  scanning  cameras  are  in- 
stalled in  the  Grand  Central  stu- 
dios. 


Convention  Refers  Code  Bt 

For  Additional  Study 

RADIO  Manufacturers  Assoi 
tion  meeting  June  8  in  its  1 
annual  convention  at  the  Ste-. 
Hotel,  Chicago,  elected  Albert 
Wells,  of  Wells  Gardner  &  ' 
as  president  succeeding  Leslie 
Muter,    of    Muter    Co.,  Chica 
More  than  140  members  atten 
the    convention    which    reelec  t 
Bond   Geddes   as   executive  vi 
president  and  reappointed  John  | 
Van  Allen  general  counsel.  j 

The  RMA  television  commit  , 
failed  to  agree  on  a  code  of  sta 
ards  for  transmitting  and  receiv 
apparatus  which  was  to  have  b 
submitted  to  the  FCC  for  appro- 
The  code  was  referred  to 
standards  section  for  further  stu 

Some  140  manufacturers  ' 
played  their  products  at  the  ^ 
tional  Radio  Parts  Trade  Sh' 
June  8-11.  S.  N.  Shure,  presid 
of  Shure  Bros.,  Chicago,  was  h 
of  the  trade  show.  Among  displ; 
of  interest  to  broadcasters  we 
Amperex  water-cooled  tubes  23: 
and  air-cooled  tubes  857-B  ; 
849- A,  products  of  the  Ampe 
Electronic  Prod.  Inc.,  Brookl 
N.  Y. ;  microphones  with  accou. 
cal  compensator,  SKH  and  SI 
and  small  velocity  mikes,  ACH  ; 
ACL,  offered  by  Amperite  ( 
New  York,  and  displayed  by 
Ruttenberg,  president,  and  And 
Barbieri,  chief  engineer. 

Astatic  Exhibit 

Astatic  Microphone  La' 
Youngstown,  featured  a  new  m 
tiple  unit,  crystal  pressure-op 
ated  microphone,  nondirectio 
with  high  internal  capacity  to  p 
mit  use  of  long  cables,  M-U  seri 
The  Astatic  booth  was  attended 

F.  H.  Woodworth,  president;  R. 
Schottenberg,  sales  manager;  C. 
Semple  Jr.,  general  manager;  J. 
Bird,  chief  engineer,  and  Engin 
K.  L.  Coulter. 

Transmitting  equipment  was  c 
played  by  E.  F.  Johnson  C 
Waseca,  Minn.,  which  distribu' 
a  new  catalogue  of  antenna  coi 
ling  equipment  and  coaxial  tra'-' 
mission  lines.  The  booth  was 
tended  by  E.  F.  Johnson,  gene- 
manager;  Lloyd  W.  Olander,  ch: 
engineer;  Byron  E.  Hargove,  sa' 
manager,  and  Fred  Hager  . 
engineer. 

Presto  Recording  Corp.,  N 
York,  featured  a  cabinet  mo, 
console  recorder  and  phonogra 
combination  as  well  as  its  16 
transcription  recorder  c  o  m  p  1  e 
with  playback  turntable  and  a 
plifier.  In  charge  of  Presto's  d 
play  was  R.  C.  Powell,  assisted 
a  number  of  Presto  regional  rep 
sentatives. 

ElectroSound  Products,  Chica; 
displayed  its  Radiotone  PR-20  p 
fessional  recorder  and  a  new  HR- 
home  consollette  recorder.  R. 
Bellack,  president  of  Elect 
Sound;  Wm.  H.  Snow,  president 
Radiotone  Inc.,  Hollywood;  and 

G.  Geisel,  vice-president  of  El 
troSound  were  in  attendance. 

Shure  Bros.,  Chicago,  featui 
a  "true  unidirectional  crystal  1 
crophone"  and  a  914-A  crys 
record  reproducer  with  a  bent  ar 
In  charge  of  the  Shure  displ 
were  S.  N.  Shure,  president;  Ge 
Berman,  sales  manager;  R. 
(Continued  on  page  71) 
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when  Advertising  Turns  to  Showmanship 


I  IG  business   has   learned  a 
J  new   vocabulary.    It  has 
'  grabbed  a  new  sales  tool, 
absorbed  a  new  technique, 
ted  a  new  medium.  It's  now  in 
'  business, 
aalsidio  is  perhaps  the  most  dra- 
c  application  of  showmanship 
usiness  but  it  is  only  one  ex- 
le  of  the  quickened  tempo  of 
y.  Nobody  has  time  for  a  bore, 
ness  has  to  be  interesting.  It 
to  be  exciting.  And    even  if 
^e  had  been  no 
thing  as  ra- 
showman- 
would  have 
applied  to 
ness  over  the 
decade, 
le  stepped-up 
of  life  to- 
iisplji  clamored  for 

Whether    we     Mr.  Durstine 
it  or  not,  masses  of  people  to- 
!can  be  influenced  only  by  the 
riiatic,  the  exciting,  the  graphic, 
J'simple  smash. 

y  I^Jiere  are  those  who  may  feel 
showmanship  was  known  in 
country  in  our  last  presiden- 
campaign  when  a  gentleman 
.iicfci'd  for  a  glass  of  water  in  the 
|it  of  a  fireside  chat  with  his 
hundred   and   thirty  million 
Ihbors.  Or  the  other  day  when 
Isame  gentleman  talked  to  13 
-'^^  ;ients  graduating  from  Arthur- 
High  with  nobody  else  lis- 
hg  except  the  radio  listeners 
eoast-to-coast  network, 
it  any  wonder  that  American 
jlstry  realizes  that  it,  too,  must 
Ifiteresting  ? 

hen   a    publisher    wanted  to 
ipf-'liote  his  magazine  or  newspa- 
not  so  many  years  ago,  he 
to  get  out  a  circular  letter, 
||e  was  feeling  very  daring  that 
^,  he  would  print  a  small  folder 
jis  many  as  two  colors.  Today 
ire  in  what  may  be  termed  the 
.  ware.  Notions,  Pet  Shop  and 
jr.  i  iberies  Era  of  magazine  promo- 
te, s|l  It's  a  poor  day  in  an  agency 
lutive's  life  if  he  doesn't  get 
immer,  a  horn  and  a  magnet, 
^  lirlor  game  or  a  box  of  candy, 
';i>ming  pigeon,  or  a  package  of 
se.  An  idea  wouldn't  venture 
into  the  cold  world  without  an 
coat  of  Cellophane. 

Times  Have  Changed 

newspaper  used  to  be  a  news- 
pr  and  a  magazine  a  magazine, 
^ay  a  newspaper  can  be  any- 
1-3]  [g  from  a  picture  pamphlet  to 
rffi  *)lored  supplement  which  calls 
f  a  magazine;  and  a  magazine 
Ekcf'  fill  itself  with  hot  news  and 
a  shorter  closing  date  than 
;  rotogravure  sections  of  the 
'ispapers.  It's  very  confusing, 
ew  functions  are  all  very  well 
ong  as  we  know  what  we  are 
;lg  when  we  embrace  a  new  de- 
fipment.  Let's  realize,  for  ex- 
ile, that  the  reason  we  are  go- 
into  commercial  pictures  is  not 
just  to  offer  a  complicated 
service  on  which  Will  Hays 
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New  and  Exciting  Trends  Supplant 
Drah  Routines  of  Past  Era 

By  ROY   S.  DURSTINE 
President,  Batten,  Barton,  Durstine  8C  Osborn 


hopes  we'll  break  our  necks  and 
on  which  for  a  while  we  shall  prob- 
ably lose  money,  but  because  one 
of  these  days  we'll  hitch  our 
knowledge  of  movies  to  what  we 
have  leai'ned  about  radio  and  then 
we'll  be  ready  for  television. 

And  that's  when  the  fun  will 
start  if  television  is  to  be  com- 
mercially sponsored,  too.  The  hard 
part  won't  be  from  the  technical 
side  because  the  engineers  haven't 
far  to  go.  Things  are  close  to  the 
starting  point  both  here  and 
abroad,  so  far  as  technology  goes. 

In  England,  sending  spot  news 
by  shortwave  from  the  scene  of  the 
event  to  the  transmitter  is  an 
everyday  occurrence.  They  have 
actually  sent  it  in  over  an  ordi- 
nary telephone  wire  which  eases 
the  pressure  on  this  coaxial  cable 
trouble. 


in  is  as  good  a  measure  as  any. 
Each  of  us  can  apply  it  to  his  own 
shows  and  by  some  pretty  accurate 
guesswork  can  get  a  similar  figure 
for  the  competing  shows  on  oppo- 
site networks.  Especially  on  some 
of  the  big-name  shows  the  results 
of  these  cold-blooded  analyses  are 
very  revealing. 

It's  only  extending  to  radio  the 
technique  that  we  use  every  day 
in  tests  by  consumer  juries,  tests 
by  coupons  or  by  buried  offers  and 
all  the  other  14  or  15  ways  of 
measuring  the  effectiveness  of  ad- 
vertising. 

Things  aren't  going  to  stay  put 
in  the  future  any  more  than  they 
have  in  the  past  few  years.  The 
depression  taught  us  to  take  what 
we  had  and  make  the  most  of  it. 

If  we  had  gone  along  as  we  were 
in  1928  and  1929  we  might  have 


TIME  was  when  about  all  an  advertiser  had  to  do  was  order 
a  double  truck  and  hopefully  await  a  sales  deluge.  Times  have 
changed,  however,  and  no  keener  observer  of  these  changes 
can  be  found  than  Roy  Durstine,  one  of  the  first  to  see  the 
selling  possibilities  of  radio.  In  adjoining  columns  are  excerpts 
from  his  address  scheduled  for  June  15  delivery  before  the 
Advertising  Federation  of  America  convention  in  Detroit.  The 
speech,  titled  "Showmanship  in  Advertising",  might  better  have 
been  labeled  "The  Past  and  Future  of  Advertising". 


They  can  give  you  an  image  on 
a  screen  three  feet  high  and  three- 
and-a-half  wide  and  they  are  get- 
ting fine  average  reception  at  one 
hundred  miles. 

But  apart  from  engineering  and 
taking  it  only  from  the  production 
stand-point — there  is  the  headache 
of  television.  A  single  half-hour 
show,  needing  only  three  or  four 
hours  for  rehearsals  if  it  were  on 
the  radio,  means  scenery  for  tele- 
vision and  costumes  and  lighting 
and  memorizing  by  the  actors  as 
well  as  direction  in  positions,  move- 
ment and  "business".  In  England 
that  half  hour  show  by  television 
needs  rehearsals  of  not  three  but 
63  hours! 

Use  Sense  in  Radio 

In  all  this  headlong  development 
of  showmanship,  sometimes  we 
must  dig  in  our  heels  and  refuse 
to  be  carried  along  by  the  danger- 
ous undertow.  Let's  realize  that 
just  because  some  advertisers  go 
haywire  occasionally  and  run  up 
the  prices  of  radio  talent  by  offer- 
ing anything  anybody  demands,  it 
doesn't  mean  that  these  ridiculous 
figures  make  sense.  Let's  see  what 
we  are  getting  by  applying  the 
same  kind  of  measuring  rods  to 
radio  that  we  would  to  any  other 
medium. 

The  cost  per  thousand  sets  tuned 


degenerated  into  a  nation  of  over- 
fed, dull,  over-confident  fatheads. 
The  past  nine  years  have  made  us 
tighten  our  belts  and  get  resource- 
ful. They  have  sent  Business  back 
to  its  laboratories  and  its  work- 
shops to  make  better  existing 
things  for  less  money  and  gave 
the  chemists  and  engineers  an  op- 
portunity to  turn  out  new  exciting 
things  and  made  management  glad 
to  adopt  an  open  mind. 

Purge  From  Within 

Advertising  has  a  great  capacity 
either  to  help  or  hurt  business  in 
its  relations  to  Government.  It's 
nothing  new  for  Washington  to 
concern  itself  with  business  and 
there  is  only  one  way  to  circum- 
vent the  politicians  who  can  always 
make  headlines  by  threatening  cen- 
sorship. That  is  for  an  industry  to 
clean  itself  up  from  within. 

There  is  no  finer  example  of 
progress  in  this  direction  than  the 
start  made  by  the  Toilet  Goods 
Association. 

This  plan  is  working,  according 
to  first-hand  reports.  Members  are 
submitting  their  copy  and  the  Com- 
mittees are  functioning.  When 
every  industry  whose  advertising 
covers  controversial  claims  organ- 
izes itself  to  clean  house  from 
within  the  menace  of  bureaucratic 
control  will  disappear. 
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But  it  is  not  only  on  the  nega- 
tive side  that  advertising  can  ren- 
der service  to  business.  It  can  work 
positively,  too,  by  helping  business 
to  be  articulate  in  explaining  it- 
self. It  seems  to  be  fashionable 
these  days  to  spread  the  impres- 
sion that  social  justice  is  some- 
thing which  always  must  be  wrung 
from  the  reluctant  hands  of  indus- 
try. So  often  the  plain  story  of 
satisfactory  relations  between  em- 
ployers and  employes,  of  long  ex- 
isting benefits  voluntarily  estab- 
lished, are  described  either  with  a 
tone  of  apology  or  defiance.  Mr. 
Cameron  has  clearly  shown  that 
these  subjects  can  be  discussed 
without  bitterness,  without  boast- 
ing and  without  cringing. 

Fight  Fire  With  Fire 

That  much  abused  function  called 
Public  Relations,  which  now  bids 
fair  to  cover  as  much  territory  as 
the  threadbare  word  Institutional, 
offers  advertising  one  of  its  most 
inviting  challenges.  It  must  use 
the  channels  which  will  reach  down 
to  the  millions,  especially  radio  and 
the  foreign  language  press  for 
those  who  read  no  English  and  mo- 
tion pictures  for  those  who  cannot 
understand  our  language  and  can- 
not easily  read  their  own.  If  busi- 
ness fails  to  fight  fire  with  fire  it 
will  be  losing  by  default  its  great- 
est opportunity  to  tell  its  story 
before  it  is  too  late. 

As  we  come  out  of  the  depres- 
sion, we  must  shake  the  mud  from 
our  shoes.  We  still  have  radio  pro- 
grams, for  example,  which  make 
capital  out  of  the  unfortunates 
who  present  to  the  Travellers  Aid 
Society  one  of  its  most  baffling 
problems. — caring  for  the  young- 
sters who  find  themselves  stranded 
in  New  York  after  an  unsuccess- 
ful attempt  to  be  a  star  overnight. 
The  number  would  undoubtedly  be 
greater  if  so  large  a  percentage  of 
the  contestants  were  not  veterans 
whose  years  in  vaudeville  have 
taught  them  how  to  shift  for  them- 
selves. 

We  still  have  rubber-stamp  com- 
mercials delivered  by  hot  potato 
announcers.  If  the  listening  pub- 
lic could  only  talk  back! 

But  any  decade  which  has  de- 
veloped for  radio  such  artists  as 
Jack  Benny  and  Gracie  Allen  and 
Jack  Pearl  has  been  worth  its 
weight  in  kilowatts. 

Any  span  of  years  marks  gain 
when  the  people  of  this  country 
have  received  the  music  of  the 
Metropolitan  and  the  Philharmonic 
and  Toscanini,  the  magnificent  con- 
certs of  General  Motors  and  Ford, 
the  dramatic  production  technique 
of  an  Arthur  Pryor  originated  for 
the  March  of  Time,  the  high  level 
of  excellence  of  the  Lux  Theatre 
of  the  Air,  and  the  brilliant  versa- 
tile musicianship  of  Andre  Kos- 
telanetz  and  Frank  Black. 

Appraising  radio  purely  as  ad- 
vertising there  have  been  tremen- 
dous forward  strides.  There  is  the 
daytime  strip  which  still  remains 
a  happy  secret  between  the  spon- 
{Continued  on  page  43) 
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Radio  Aids  Hunt 
For  Child  Slayer 

Three  Miami  Stations  Active 

In  Helping  Authorities 

RADIO  -  NEWS  cooperation  be- 
tween WQAM,  WIOD  and  the 
Miami  Daily  News  brought  listen- 
ers and  readers  in  the  Miami  area 
graphic  accounts  of  the  hunt  by 
federal  agents  for  the  kidnaper  of 
5-year-old  James  Bailey  Cash  Jr., 
who  was  snatched  from  his  Prince- 
ton, Fla.,  home  the  night  of  May 
28. 

WKAT,  Miami  Beach,  also 
claimed  a  scoop  when  at  2:10  a.  m., 
June  9,  it  interrupted  its  late  12 
to  3  a.  m.  Insomnia  Club  swing 
show  to  flash  first  news  of  finding 
of  body  of  Skeegie  Cash  and  appre- 
hension of  Franklin  Pierce  McCall, 
confessed  ransom  note-writer. 

WQAM  carried  30  broadcasts  di- 
rect from  Princeton,  aggregating 
6%  hours,  by  using  toll  phones, 
broadcast  circuits,  Fairchild  re- 
corder, and  two  shortwave , outfits. 
WQAM's  first  Princeton  broadcast 
was  on  the  air  at  9:55  a.  m.  May 
31,  as  the  G-men  entered  the 
search.  WQAM  also  supplied  com- 
plete loud-speaker  service  for  the 
searching  party  and  a  direct  phone 
line  to  Miami,  broadcasting  150 
messages  about  the  search  and  sup- 
plies for  the  searchers. 

After  sitting  on  the  story  of  fed- 
eral intervention  for  nearly  36 
hours  at  the  request  of  FBI  Di- 
rector Edgar  Hoover,  a  WIOD 
crew  with  the  station's  mobile  unit 
and  a  staff  of  reporters  and  photo- 
graphers from  the  Daily  N  e  iv  s 
swung  into  action  at  2  a.  m..  May 
31,  on  the  heels  of  the  G-men.  Later 
that  day  remote  equipment  was  in- 
stalled in  a  Princeton  hotel  and 
programs  went  out  over  a  telephone 
circuit  to  main  studios  in  Miami. 
The  mobile  unit  was  kept  constant- 
ly available  and  was  sent  to  points 
in  the  Keys  where  no  telephone 
circuits  could  be  had,  maintaining 
constant  contact  between  search- 
ing parties  and  the  temporary  ho- 
tel studios  in  Princeton,  and  be- 
tween Daily  Netvs  editors  and  their 
reporters  and  photogi-aphers 
through  the  portable  transmitter 
WIOE  in  Miami. 

By  weekend  WIOD  had  estab- 
lished a  shortwave  station  at  Card 
Sound  bridge,  headquarters  of  the 
water  search,  and  was  relaying 
broadcasts  to  Miami  via  its  tem- 
porary studios  at  Princeton,  with 
authorities  directing  the  Card 
Sound  search  by  boat  using  it  as  a 
contact  with  Miami  FBI  head- 
quarters. June  4  the  mobile  unit 
WMFT  went  dovm  into  the  Keys, 
to  Tavenier,  about  60  miles  south 
of  Miami,  and  set  up  direct  two- 
way  communication  with  WIOE. 
Here  a  high-frequency  2-watt  pack 
transmitter  was  used  to  describe 
activities  of  searchers  from  a  boat. 

The  WIOD  staff  on  the  assign- 
ment included  Manager  Marvin 
Wales;  Chief  Engineer  Milton  C. 
Scott;  Fred  Clark,  Bob  Barwick 
and  Wilton  Chiles,  engineers ; 
Frank  Malone,  newscaster ;  Charles 
Green,  Sam  Parker,  Bill  Hightow- 
er,  Noah  Tyler,  and  Bill  Pennell, 
announcers. 


Time  Sales  of  Major  Networks  in  May- 
Increase  2.5%  Over  Figure  Last  Year 

COMBINED  time  sales  of  the  na-  gain  of  9.2%  from  the  $12,326,- 

tionwide  networks  in  May  totalled  689  for  the  same  period  of  1937, 

$6,078,764,   an   increase   of   2.5%  and  MBS  has  an  increase  of  8.7%, 

over  the  $5,930,010  of  May,  1937.  with  $1,139,767  to  date  this  year  as 

This  May  increase  in  network  bill-  compared  with  $1,048,232  for  the 

ings  was  a  reversal  from  the  1.9%  same  period  of  last  year. 

April  decrease  from  the  previous  ^^^^^  Monthly  Time  Sales 

year  and  partly  dispelled  fears  the  ^^.^ 

approach  of  warm  weather  would  ^ggg    g^g^  ^937  ^537 

result  in  a  general  decline  in  net-  NBC 

work  advertising  below  the  1937     Jan.   $3,793,516      7.1%  $3,541,999 

level.  Cumulative  billings  for  the     Feb.   liHH^,      ^  IfA'lll 

year  to  date  are  $32,452,012,  a  gam     ^pril   sisio.sos      1.0  3;277.837 

of  7%  over  $30,319,641  billed  in     May   3,442,280      7.1  3,2i4,8i9 

the  first  five  months  of  1937.  r'TSG 

Individually,  NBC  showed  a  gain   $2,879^45    21.1%  $2,378,620 

of  7.1%  for  the  month  over  the     pg^.    2,680,335    18.4  2,264,317 

same  month  last  year;  MBS  re-     March    3,034,3i7    18.5  2,559,716 

ported  a  25.6%  increase,  and  CBS     April    2,424,180  —5.4  2,563,478 

J      1  4!  A  cr^    -ci^,         -R,.         May    2,442,283    — 4.6  2,560,558 

showed  a  loss  of  4.6%.  For  the  five- 
month  period  all  networks  showed  MBS 

increases:  NBC's  cumulative  total     Jan.   $  269,894    26.3%  $  213,748 

of  $17,851,185  passes  its  last  year's     Feb.    253,250      9.0  232,286 

c    ™l„+v.   +„4.„i  01  c  Q/f/l  fyofv  l^,r      March    232,877    — 5.9  247.431 

five-month  total  of  $16,944,720  by     April    189,545  -5.3  200,134 

5.3%;   CBS  shows  $13,461,060,  a     May    194,201    25.6  154,633 


WSAV  are  the  call  letters  assigned 
by  the  FCC  for  the  new  local  on  1310 
kc.  authorized  by  the  FCC  for  con- 
struction in  Savannah,  Ga.  [Broad- 
casting, June  1]. 


KOOS,  KVEC  Affiliate 
As  Don  Lee  Net  Expands 

KOOS,  250-watt  Marshfield,  Ore., 
station  on  1200  kc,  joined  Don  Lee 
Broadcasting  System  June  2  as  an 
affiliate.  KVEC,  250-watt  San 
Luis  Obispo,  Cal.,  station  on  1200 
kc,  joined  the  network  June  15. 
The  latter  station  is  owned  and 
operated  by  Valley  Electric  Co., 
and  managed  by  Les  H.  Hacker.  J. 
B.  Toles  is  general  manager  of 
KOOS,  owned  and  operated  by 
Sheldon  F.  Sackett,  publisher  of 
the  Coos  Bay  Times. 

KTKC,  Visalia,  Cal.,  also  operat- 
ing on  250  watts  on  1190  kc,  will 
become  an  affiliate  of  the  Don  Lee 
network  when  its  application  for 
full  time  has  been  granted  by  the 
FCC.  Station  is  owned  and  operat- 
ed by  Tulare-Kings  Counties  Ra- 
dio Assn.,  which  has  also  request- 
ed an  increase  to  1000  watts  on 
890  kc.  Charles  P.  Scott  is  man- 
ager. Don  Lee  network,  which  is 
the  West  Coast  outlet  of  Mutual 
Broadcasting  System,  now  includes 
28  owned  and  affiliated  Pacific 
Coast  stations.  Lewis  Allen  Weiss, 
general  manager,  stated  that  sev- 
eral other  stations  will  be  added 
as  affiliates  within  the  near  future, 
but  refused  to  name  them.  Nego- 
tiations are  now  under  way. 


Thorwald  Signs  Again 
To  Manage  WRR,  Dallas 

JOHN  THORWALD,  for  the 
last  13  years  manager  of  the  mu- 
nicipally-owned WRR,  Dallas,  has 
signed  a  new  two-year  contract  to 
continue  operating  that  station 
under  which  gross  receipts  are  di- 
vided with  the  city.  A  special  com- 
mission on  June  3  reported  to  the 
city  council  against  the  proposal 
of  Elliott  Roosevelt,  president  of 
Hearst  Radio  Inc.  and  operator  of 
KFJZ,  Fort  Worth,  to  lease  the 
station.  Under  his  new  contract 
Mr.  Thorwald  pays  the  cost  of 
programming  and  commercial  op- 
eration while  the  city  finances  all 
mechanical  operations.  It  is  under- 
stood young  Roosevelt  had  also 
offered  to  buy  the  station,  which 
he  hoped  to  link  by  wire  with 
KFJZ,  but  that  the  offer  was  under 
the  $200,000  fixed  by  city  officials 
as  the  value  of  the  station. 


WWm,  KARM  PLAN 
CBS  AFFILIATIONS 

NEGOTIATIONS  were  concluded 
in  early  June  between  Don  S. 
Elias,  manager  of  WWNC,  Ashe- 
ville,  N.  C,  and  Herbert  V.  Aker- 
berg,  station  relations  vice-presi- 
dent of  CBS,  whereby  WWNC  will 
join  the  CBS  network  as  soon  as 
it  can  terminate  its  present  affilia- 
tion with  NBC.  In  announcing  the 
new  affiliation,  Mr.  Akerberg  stated 
that  it  is  hoped  to  link  the  station, 
owned  by  the  Asheville  Citizen, 
with  CBS  by  Sept.  1.  WWNC  oper- 
ates with  1,000  watts  on  570  kc, 
and  will  shortly  apply  to  the  FCC 
for  5,000  watts  daytime. 

KARM,  Fresno,  Cal.,  on  July  1 
will  become  a  member  of  the  basic 
CBS  Pacific  Coast  group,  offered 
to  advertisers  at  a  rate  of  $75  per 
evening  hour. 

WRVA,  Richmond,  recently  au- 
thorized to  increase  power  to  50,000 
watts,  will  have  its  new  transmit- 
ter ready  Oct.  1,  at  which  time  it 
will  be  quoted  on  the  CBS  rate 
card  at  $300  an  hour  at  night,  $150 
days.  Current  CBS  advertisers  us- 
ing WRVA  will  continue  to  pay 
their  existing  contract  rates  until 
contracts  expire,  but  all  new  con- 
tracts after  Oct.  1  will  carry  the 
new  rate  schedule,  according  to 
William 
manager. 


WJTN  as  Blue  Bonus 

WJTN,  Jamestown,  N.  Y.,  has 
been  made  a  bonus  station  for  ad- 
vertisers using  the  NBC  Basic 
Blue  Network.  Station,  which  oper- 
ates with  100  watts  nights,  250 
watts  daytime,  on  the  1210  kc. 
channel,  has  been  an  additional 
Blue  station,  with  a  network  eve- 
ning hour  rate  of  $120. 


Swift  Spots  for  Jewell 

SWIFT  &  Co.,  Chicago  (Jewell 
shortening),  has  started  a  twice- 
weekly  series  of  spot  announce- 
ments in  its  first  national  use  of 
radio  for  this  product  on  these 
stations:  WAPI  WHAS  KRLD 
KTRH  KTSA  WHK  WDBJ 
WMMN  WBT  WTOC  WMBR 
WQAM  WDBO  WJNO  KOMA 
KTUL  WDOD  WLAC  WCHS 
WPAR  WWL.  J.  Walter  Thomp- 
son Co.,  Chicago,  is  agency. 


NETWORKCOVERA 
AUGMENTED  BY  N 

ADVERTISERS  sponsoring 
grams  on  either  of  NBC's  netW' 
may  now  order  additional  stat 
from  the  other  network  to  augr 
coverage   in   particular  locali 
The  new  rule  does  not  permit 
stitution,  but  only  additions  to 
network,  and  is  subject  to  a 
ability  of  the  stations  and  to  a 
day  recapture  clause,  so  that  if 
other    advertiser  purchases 
other  network  at  the  same  tim 
may  have  its  full  facilities. 

The  rule  was  put  through 
marily  to  permit  advertisers  or 
Red  network  to  add  Blue  sta1 
WSYR,    Syracuse,    and  WH 
Rochester,  and  to  allow  Blue 
vertisers  to  add  WIRE,  Indiar: 
lis,  and  WCSH,  Portland,  to 
basic  Red  network.  The  move 
line  with  NBC's  recent  drop 
of  Red  and  Blue  appellations 
supplementary  networks  which 
now  numbered  and  available 
either  of  the  basic  networks  ai 
part  of  a  general  plan  to  make 
NBC  setup  as  flexible  as  possi 


Sale  of  KVCV,  KB 
For  $55,000  Is  Sou 

A  DEAL  for  the  purchase  of 
entire  stock  of  Golden  En, 
Broadcasting  Co.,  operating 
100-watt  KVCV,  Redding, 
and  the  250-watt  KHSL,  C 
Cal.,  was  disclosed  early  in 
in  applications  for  transfei 
ownership  filed  with  the  FCC. 
total  purchase  price  is  $55,000, 
the  purchasers  are  Ray  McCl 
publisher  of  the  Merced  (( 
Sun-Star,  licensee  of  K"* 
Merced,  who  would  acquire 
shares  of  stock;  Horace  E.  The 
publisher  of  the  Marysville  (( 
Appeal-Democrat,  who  would 
quire  75  shares,  and  Stanle; 
Pratt,  of  Chico,  a  radio  consul 
who  would  acquire  75  shares. : 
Golden  Gate  company  is  now  d 
in  equal  parts  by  Harold  Smitl 
manager  of  both  stations;  Wi), 
Schield,  of  San  Francisco,  and, 
ney  R.  Lewis,  of  San  Francisc 


Interest  Sold  in  WJB 

GEORGE  B.  STORER,  Detroi 
dustrialist  and  operator  of  se^ 
broadcasting  stations,  has  sol< 
16  2/3%  interest  in  WJBK, 
troit  local,  to  John  Lord  Bi 
son  of  the  late  Ralph  Booth, 
time  president  of  the  Booth  N 
papers  of  Michigan.  The  rep( 
price  was  $16,500.  No  FCC 
proval  was  required  for  the 
since  it  involved  only  a  minorit 
terest.  One-third  interest  in  W 
is  held  by  James  F.  Hopkins,  1 
ager,  and  50%  by  Richard 
nell,  Detroit  auto  dealer.  Mr.  J 
er  also  holds  controlling  intere 
WSPD,  Toledo;  WRVA,  Whee 
W.  Va.;  WMMN,  Fairmount 
Va.,  and  has  a  minority  inti 
in  KIRO,  Seattle. 


Sun-Gold  Feelers 

CALIFORNIA  Fruit  Prod 
Hollywood  (Sun-Gold Fruit Spre 
through  Gerth-Knollin  Adv.  A 
cy,  Los  Angeles,  on  May  28  sta 
a  test  campaign  on  KSCJ,  S 
City,  Iowa,  and  KGKO, 
Worth,  using  six-weekly  five- 
ute  transcribed  commercials. 
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Before  Breakfast 

A  M  or  thereabouts)  talked  only  to  themselves.  We  showed 
i        A  of  letters  received  from  an  active,  early  morning  aud.ence,  eager 

thousands  of  letters  receive  .      c^.a^,  to  7-00  A.  M. 

„  W  WLS  advertised  products.  One  adverfser  us.ng  6 .4     o  7^0 

.         1     •  WT  S  territory  mounted  3U  /O,  wimc 

•    o  iq^5  told  us  that  sales  m  the  WL»  term  y 

since  1935,  told  ^^^^^  ^^^^  ^^^^^^^ 

sales  outside  WLS  territory  increased  only  3  /c-  IV  y 

•     w/T     t^ro^rrams  produced  definite  proof  of  purchase 
likewise.  Early  morning  WLS  programs  pr  ^^^  ^ 

__sales  soared  in  the  midwest  area-merchandise  moved.  WLS  ge 


Burridge  D.  Butler,  President 
Glenn  Snyder,  Manager 
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Radio  Set  Figures 
Are  Amplified  in 
Special  Analyses 

Breakdowns  of  Data  Compiled 

By  Both  Major  Networks 

SPECIAL  breakdowns  of  the  state 
and  county  radio  census  figures 
recently  announced  by  the  Joint 
Committee  on  Radio  Research 
[Broadcasting,  May  15]  have  been 
issued  by  both  NBC  and  CBS  for 
the  benefit  of  agencies  and  adver- 
tisers. CBS  in  May  issued  a  spe- 
cial brochure  which  includes  the 
Joint  Committee's  county  figures 
and  also  shows  the  percentage  of 
radio  ownership  and  total  radio 
families  for  each  county,  alongside 
the  1930  Federal  census  of  total 
families  and  radio  families. 

NBC,  in  a  filing  card  circulated 
in  May,  illustrates  how  radio 
homes  have  increased  from  12,048,- 
762  shown  in  the  1930  official  cen- 
sus to  26,666,500  shown  in  the 
Joint  Committee's  count  as  of  Jan. 
1,  1938.  In  addition,  the  NBC  card 
shows  that  51%  of  the  total  num- 
ber of  radio  families  is  located  in 
the  Eastern  Time  Zone,  37%  in 
the  Central  Zone,  3%  in  the  Moun- 
tain Zone  and  9%  in  the  Pacific 
Zone.  Other  NBC  breakdowns 
show: 

By  Geographic  Divisions 


Radio  Ownership  by  Geographic  Divisions 


New  Eng. 
Mid.  Atl. 
E.  N.  Cen. 
W.  N.  Cen. 
S.  Atlantic 
E.  S.  Cen. 
W.  S.  Cen. 
Mountain 
Pacific  2 
U.S.  Total  Z2 


,166,000  92 

922,000  92 

729,000  90 

580,000  80 

977,000  65 

561,000  60 

146,000  65 

975,000  80 

585,000  95 

641,000  82 


o  e  e      o  e  e 


1,990,900 
6,361,200 
6,050,300 
2,861,900 
2,598,700 
1,537,000 
2,040,000 

778.000  3 
2,448.500  9 
26,666,500  100 


7 
24 
23 
11 
10 
6 
7 


Radio  Families  by  City  Size 

Percentage  Total 

Total  Families  Radio 

Population             Owning  Radios  Families 

Over    500,000                    88.5  5,000,000 

100,000  to  500,000              93.4  4,030,000 

25.000  to  100,000                95.0  3,380,000 

10,000  to  25,000                  91.3  2.215.000 

2,500  to  10,000                   86.4  2,571,000 

Rural— Non-Farm              80.3  5,210.000 

Rural — Farm                     58.9  4,261,000 

Radio  Families  by  Income  Groups 

Percentage  Total 

Total  Families  Radio 
Income                    Owning  Radios  Families 

Over  $10,000                      99.9  400,000 

$5,000  to  $10,000               99.7  1.495,000 

$3,000  to  $5,000                  98.2  3,730,000 

$2,000  to  $3,000                  95.6  4.780,000 

$1,000  to  $2,000                  88.3  10,600,000 

Under  $1,000                     57.0  5,662,000 


Lorillard  May  Expand 

P.  LORILLARD  Co.,  New  York 
(Sensation  cigarettes),  on  June  14 
started  Don't  You  Believe  It,  au- 
dience participation  program,  on 
WOR,  Newark,  handled  locally  by 
Allen  Kent  and  Tom  Slater.  The 
program,  which  uses  the  same 
script  as  the  series  which  started 
May  17  on  the  Coast  on  29  Don  Lee 
and  5  McClatchy  stations,  replaces 
Lorillard's  Headlines  &  Bylines, 
sports  show  which  was  heard  two 
evenings  a  week  for  Muriel  cigars. 
The  new  program  is  broadcast 
Tuesdays  and  Thursdays  at  7:45- 
8  p.  m.,  and  may  be  expanded  to  a 
Mutual  network.  Blayne  Butcher, 
radio  director  of  Lennen  &  Mit- 
chell, New  York,  is  in  charge. 


Map  by  NBC 


RADIO  AND  THE  FARM  CENSUS 

Government  Data  Said  to  Be  Rich  in  Material 
 For  Use  of  Broadcast  Stations  


By  Z.  R.  PETTET 

Chief   Statistician   for  Agriculture 
U.  S.  Bureau   of  the  Census 

AN  ALMOST  untouched  treasure 
chest  of  material  for  broadcasting 
is  offered  by  the  Farm  Census  com- 
piled by  the  U.  S.  Census  Bureau. 
The  actual  known  uses  to  which 
this  information  has  been  put  by 
the  broadcasters  range  all  the  way 
from  laying  out  potential  sales  for 
advertisers  to  furnishing  a  part  of 
quiz  programs.  A  few  follow: 

Business:  Advertising,  research. 

News:  News  broadcasts  on  re- 
lease of  information,  special  news 
flashes. 

Programs:  Editorials,  special  ar- 
ticles and  stories,  descriptions  of 
territory  reached  by  station,  and 
agricultural  production,  basic  ma- 
terial for  farm  and  home  hours, 
background  for  local  stories  and 
material,  general  agricultural  pro- 
grams, discussion  of  serial  or  agri- 
cultural policies,  forums,  question- 
and-answer  programs,  educational 
broadcasts,  including  library  work. 

Use  of  Census  Data 

The  advertising  and  research  or- 
ganizations can  compute  from  the 
Census  data  the  probable  amount 
of  merchandise  that  could  be  sold 
in  any  desired  territory,  the  num- 
ber and  general  income  level  of  the 
farm  population,  the  type  of  agri- 
culture, farm  machinery,  etc.  Some 
of  this  is  available  not  only  on  a 
county  basis  but  by  minor  civil 
divisions  which  average  about  17 
per  county.  This  makes  possible 
intensive  study,  demarcation,  and 
sampling  not  only  of  trade  areas, 
but  of  primary  listening  areas. 
With  census  minor  civil  division 
figures,  it  may  be  possible  to  re- 
duce the  cost  of  sampling  listen- 
ing areas. 

Immediately  after  a  census,  the 
news  feature  of  the  material  is 
usually  given  the  most  attention 
by  broadcasting  stations.  This  ex- 
tremely important  census  informa- 
tion is  necessary  as  a  basis  for 
the  formation  of  national  policies 
and  decisions  upon  principal  points. 
Among  a  few  may  be  listed  farm 
tenancy,  crop  failure  and  insur- 
ance, movement  back  to  the  farm, 
displacement  of  farm   labor  and 


horses  by  machinery,  farm  income, 
etc. 

Within  the  last  few  weeks  first 
results  of  a  Trial  Survey  of  3,000 
farms  in  40  states  made  in  prep- 
aration for  the  1940  Census  of  Ag- 
riculture have  been  issued.  Typical 
releases  are  those  showing  obso- 
lescence of  farm  automobiles  and 
tractors,  and  movement  of  popula- 
tion back  to  the  farm. 

From  straight  news  use  the 
transition  is  short  to  that  of  edi- 
torial program  and  comment.  For 
example,  no  discussion  of  farm 
tenancy  and  share  croppers  is 
complete  without  Census  data  as 
all  base  figures  and  classifications 
are  those  of  the  Farm  Census. 
Census  information  covers  prac- 
tically everything  in  connection 
with  the  farms — utilization  of  land, 
field  crops,  fruits,  vegetables, 
poultry,  and  livestock. 

The  library  display  project,  for 
example,  lists  several  dozen  Farm 
Census  publications  in  the  material 
upon  which  the  groups  base  their 
debates.  From  this  point  it  is  a 
short  step  to  the  use  of  Census 
material  in  a  wide  variety  of  other 
programs;  for  example,  the  general 
agricultural  programs,  agricultural 
discussion  hours,  question  and  an- 
swer "leaders"  or  programs,  back- 
ground for  local  stories  (there  is 
a  special  Census  release  for  each 
county  in  the  United  States),  local 
area  and  production  talks,  basic 
material  for  farm  home  hours,  and 
special  articles  and  stories  for  edu- 
cational programs. 

We  have  prepared  special  ar- 
ticles, maps,  and  tabulations  cover- 
ing portions  of  the  territory  of 
particular  interest  to  the  various 
stations.  We  are  trying  to  adapt 
our  material  to  business  and  pro- 
gram needs  of  the  broadcasting 
stations. 

Thirty-five  hundred  summary 
leaflets  of  Census  information  and 
reprints  of  various  articles  describ- 
ing their  use  by  many  types  of 
business  men,  editors,  farmers,  and 
teachers  are  available  for  free 
distribution.  Mention  Broadcast- 
ing and  address  Division  57-A, 
Bureau  of  the  Census,  Department 
of  Commerce,  Washington. 


Stations  in  Los  Ang*^ 
Squelch  Rumor  of  PL 
For  Press  Retaliatic 

DENIAL  that  Los  Angeles 
tions  are  planning  a  retalia 
movement  against  newspapei 
that  city  for  discontinuing 
columns  has  been  made  by 
Southern  California  Broadca 
Association.  Reports  have 
circulated  that  the  associatior 
cooperation  with  advertising  a 
cies,  contemplates  backing  a  p 
cation  devoted  to  exploiting 
member  stations'  programs 
talent.  Independent  stations 
Southern  California  declare 
dropping  of  the  columns  has 
a  boon  instead  of  a  detrimen 
was  pointed  out  that  the  new 
pers  gave  preference  to  nefr^ 
shows  and  in  many  instances 
nored  those  of  independents.  1 
only  logs  listed,  all  are  gettin] 
even  break.  Seattle  and  Port 
newspapers  have  joined  in  the 
cott  on  radio,  making  the  acti 
sweeping  one  on  the  Pacific  C' 
with  metropolitan  publications 
ning  logs  only  now.  San  Fran 
and  Oakland  joined  in  the 
May  30.  Spokane  newspapers' 
their  radio  shortly  after. 

Meanwhile,  to  offset  this  ac 
many  stations  have  started 
quarter-hour  features  explo; 
their  respective  programs.  Ot 
will  launch  a  similar  service, 

Los   Angeles   Times   has  t 
further  steps  to  divorce  the  n 
paper  from  radio  by  cancellin 
thrice  daily  news  broadcasts 
Marian  Manner's  household 
on  KFAC.  Edwin  Schallert, 
commentator  and  Paul  J  o  r 
Smith,   book   reviewer,  who 
conducted    weekly  broadcasts 
that  station,  under  sponsorsh 
the  Times,  have  also  diseonti 
their  series,  effective  June  15 
Armstrong,  formerly  radio  e 
of  the  Times,  handled  the  seri( 


Two  Papers  in  Chici 
Retain  Radio  Colui 

RADIO  gossip  columns  have 
retained  by  the  Chicago  Times 
the  Chicago  Herald  &  Exav 
despite  the  deletion  of  column 
the  Tribune,  Daily  News  and 
ning  American.  Early  in  June 
Tribune,  owner  of  WGN,  dro 
its  daily  comment  column  wr 
by  Larry  Wolters  and  ret£ 
Mr.  Wolters  as  radio  editor 
similar  column  in  Sunday  edit 
There  has  been  no  conc< 
action  in  Chicago  by  publis' 
associations  as  characterized 
recent  deletion  of  radio  columi 
San  Francisco  and  Los  Ani 
papers.  It  is  understood  publis 
are  considering  the  use  of  s 
sors'  names  opposite  program 
ings  with  the  usual  lineagi 
classified  charge.  The  namei 
sponsors  would  be  put  in  bold 
and  bracketed  on  the  line 
program  titles. 


Esso  Reporters  Fetei' 

TWENTY-NINE  "Esso  News 
porters",  representing  all  the: 
tions  carrying  the  programs, 
guests  in  New  York  June 
Standard  Oil  of  New  Jersey, 
the  company's  agency,  Marsc 
&  Pratt.  Stations  represented 
WBAL  WRC  WBT  WCHV  W^ 
WBEN  WGY  WHAM  WT 
WPTF  WJZ  KYW  WBZ-W 
WRVA  KDKA. 
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IT'S!  WAR  REWIIG! 


len  you  hear  how  it  sounds,  you  will  understand  why 
!j  a  sound  investment.  It  is  a  record  ranked  among  the 
|t  and  priced  equal  to  the  worst.  It's  all  tone  of  the 
lliest  fidelity  struck  on  a  material  that  has  an  affinity 
I  all  tones.  Here,  for  the  first  time,  WOR  engineers  have 
^jreloped  a  series  of  individual  recording  techniques  that 

e  the  reproduction  you  want  at  the  price  you  want  it. 


As  a  recording  service  we  can  save  you  money. 
As  sound  authorities  we  can  save  vou  mistakes. 
And  what  we  haven't  said  may  be  seen  in  a 
folder  entitled,  "A  Matter  of  Record."  Ask  for  it. 


WOR 


ELECTRICAL  TRANSCRIPTION 
AND  RECORDING  SERVICE 
1  440    BROADWAY,   IN    NEW  YORK 


New  Orleans  Holds 
Musician  Spotlight 

Pre-convention  Period  Finds 

Parties  Still  in  Discord 

HOPES  for  an  early  settlement  of 
the  New  Orleans  impasse,  which 
had  risen  with  the  resumption  of 
negotiations  between  WSMB  and 
the  New  Orleans  local  musicians 
union,  fell  again  after  a  meeting 
between  E.  V.  Richards,  president 
of  WSMB,  and  G.  Pipitone,  head  of 
the  union,  failed  to  bring  the  part- 
ies any  closer  to  an  agreement. 

Union  had  previously  agreed  to 
waive  the  closed  shop  clause  which 
was  one  of  the  major  points  of  dis- 
pute, but  stood  pat  on  its  demand 
that  the  contract  be  retroactive  to 
Jan.  17,  date  on  which  all  contracts 
between  local  unions  and  network 
stations  throughout  were  to  go  into 
effect  according  to  the  national 
agreement.  Richards  likewise  re- 
fused to  concede  this  point,  main- 
taining that  the  contract  must  go 
into  effect  as  of  the  date  of  sign- 
ing and  no  earlier.  Further  nego- 
tiations have  been  postponed  until 
after  the  conclusion  of  the  annual 
convention  of  the  American  Fed- 
eration of  Musicians,  which  began 
June  13  in  Tampa.  Situation  was 
to  have  been  discussed  by  Pipitone 
with  the  AFM  international  execu- 
tive board  during  the  week,  and  as 
NBC  is  also  urging  the  station  to 
get  the  matter  wound  up,  both 
sides  may  be  in  a  more  conciliatory 
frame  of  mind  at  their  next  meet- 
ing. Meanwhile  an  immediate  crisis 
had  been  averted  by  the  agreement 
of  Vincent  F.  Callahan,  manager 
of  WWL,  CBS  outlet  in  New  Or- 
leans, to  defer  dismissal  of  his 
staff  orchesti-a  until  the  end  of 
June,  following  the  convention 
[Broadcasting,  June  1]. 

Disc  Dilemma 

Chief  radio  topics  at  the  AFM 
sessions  were  to  be  the  report  of 
President  Joseph  N.  Weber  on  the 
progress  made  in  securing  increased 
employment  of  AFM  members  in 
broadcasting  and  a  discussion  of 
the  licenses  to  be  issued  to  the 
manufacturers  of  transcriptions 
and  phonograph  records.  While  it 
was  found  advisable  to  complete 
negotiations  with  the  broadcasting 
stations  before  coming  to  terms 
with  the  mechanical  reproduction 
industry,  this  is  nonetheless  a  most 
important  consideration,  as  the 
basic  reason  for  the  musicians'  de- 
mands on  the  broadcasters  was 
their  determination  to  regulate  the 
use  of  the  "canned  music"  which 
they  feel  is  the  chief  cause  of  un- 
employment among  musicians. 

The  convention  also  was  to  con- 
sider the  next  step  toward  reem- 
ployment of  musicians  in  motion 
picture  theatres.  The  movie  pro- 
ducers have  already  agreed  to  stop 
dubbing  musical  passages  from 
records  or  film  onto  new  films.  Six 
hundred  accredited  delegates  and 
a  like  number  of  alternates  and 
officials  were  to  attend  the  conven- 
tion, the  largest  in  AFM  history 
according  to  Mr.  Weber,  who  left 
New  York  June  7  to  attend  a  five- 
day  session  of  the  executive  board 
preceding  the  convention. 

Progress  between  the  AFM  and 
the  nonnetwork  stations  is  also  be- 
ing made,  with  more  tnan  100  inde- 
pendent broadcasters  reporting 
their  readiness  to  begin  negotia- 
tions with  their  local  unions. 


A 

Few  Words 
from 
Coolidge 


Calvin  Coolidge,  June  12, 
1928— KGHL  was  4  days  old 
— Said  "The  worst  enemy  of 
the  wage  earner  is  extrava- 
gance in  spending." 


PAUL  BLAKEMORE.  PRESIDEf 
n.  H.  CARV.  VICE  PRESIDENT 
HENRY  KROEGER.  SECRETAR 


COOUDGE 

ADVEimSINO 
COMPANY 

DES  MOINES 
May  31,  1938. 


Mr.  Ed  Yocum 
Badio  Station  KGHl 
Billings 
Montana 

Dear  Itr.  Yocum: 

During  the  greater  part  of  l.!ay,  I  was  absent  from  Des  Moines  on 
a  trip  south.    On  my  return,  I  found  that  a  check-up  of  results 
on  the  Jolly  Time  radio  schedule  dTiring  this  past  season  had 
"been  completed. 

Since  you  have  expressed  interest  from  time  to  time  in  knowing 
just  where  you  stood  on  this  schedule,  I  am  reporting  this 
significant  fact  taken  from  our  tahulation: 

In  returns  per  dollar,  station  EGHL  stood  third  in  the  entire 
list  of  radio  stations  used  on  the  Jolly  Tine  account  last  year. 

Since  the  Jolly  Tine  list  included  more  than  fifty  stations, 
carefully  selected  on  the  "basis  of  their  previously  proved 
ahility  to  produce  results,  you  can  see  that  Station  EGHL  did 
a  real  selling  Job  for  Jolly  Time  to  land  in  third  place 
nationally, 

Gordon  Gray  of  the  Eatz  agency  was  in  the  office  a  day  or  so 
ago,  and  I  reported  this  information  to  him.    He  may  have  al- 
ready relayed  it  to  you. 

Speaking  both  for  our  organization  and  for  our  client,  the 
American  ?op  Corn  Company,  we  feel  that  Station  KGHl  has 
thoroughly  proved  its  ability  to  do  an  outstanding  selling  job. 
Before  long,  we  expect  to  send  you  an  order  for  Jolly  rime  broad- 
casting scheduled  for  next  season. 


Sincerely  yours, 
COOillGE  ADSSSiPISING  Ca^EAHY 


COMPLETTE  ADVERTISING  AND 
MARKrriNG  SERVICE 


OFFICES  30e-3t4 
ANCE  EXCHANGE  BUI 


Paul  Blalcemore  President, 
NED 

MEMBER  AMERICAN  ASSOCIATION  OF  ADVERTISING  AGENCIES 


KGHL,  Billings,  Montana 


Represented   by   The   Katz  Agencyl 
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KGHL — 10  years  old — para- 
phrases—  "Excess  wattage, 
duplication  of  coverage — low 
income  audiences  —  these  are 
advertising's  worst  extrava- 
gances today." 


KGHL-BiUiiigs. 

Third 
in  National 
MESULTS! 


mi 


KGHL 


BILLINGS 
MONTANA 


June  9,  1938 


Mr-  paiil  Blakemore,  President 
The  Coolidge  Advertising  Agency 
Des  Moines,  Iowa 

Dear  Mr.  Blakemore, 

We  take  great  pride  ranking  third  in  results  for  the  American  Pop  Corn 
Company.    The  renewal  promise  is  no  new  experience,    jiach  local  contract 
expiring  the  first  five  months  this  year  was  renewed.    Thirty-seven  per 
cent  of  our  clients  increased  appropriations.    It  is  no  surprise  to  us 
that  KGHL  should  attain  such  a  ranking  on  a  cold,  calculating  basis. 
Geography  is  our  best  friend,  pemits  us  to  serve  almost  without  competi- 
tion more  than  300,000  persons.    Persons,  of  course,  mean  nothing.  This 
is  one  of  our  contentions.    We  believe  the  payoff  rests  in  the  cash  reg- 
ister where  you  found  it. 

Billings,  of  course,  is  a  small  city.    Its  per  capita  retail  sales,  typ- 
ical of  our  territory,  exceed  ;^1, 000. . .quite  a  few  times  the  national  av- 
erage.   Billings,  itself,  represents  less  than  five  per  cent  of  the  pur- 
chasing poiver  we  cover. 

Territory  entirely  dependent  on  us  for  service  spends  «;.150 , 000 , 000  annu- 
Eilly.    The  territory  we  serve  spends  a  million  dollars  a  day.    The  Feder- 
al Reserve  Bank  report  shows  retail  sales  exceed  a  year  ago.  Combined 
industry,  agriculture. . .grain  and  stock. . .mining,  tourists,  contribute 
to  an  even  flov;  of  money. 

',Te  are  proud  on  our  tenth  anniversary,  using  the  most  modern  equipment 
money  will  buy,  retaining  manageinent ,  engineering  and  program  direction 
which  has  continued  since  1926. 

Give  us  good  copy. ..such  as  you  did. ..an  alert  advertiser,  and  you  have 
a  rigiit  to  expect  results  high  above  the  national  average,  i.lontanans 
are  still  pioneering,  progressing,  willing  to  spend  money.    Keeping  ahead 
of  the  industry  technically  and  in  experienced  personnel,  we  deliver  re- 
sults such  as  you  received.    (Eombined  Red  and  Blue  affiliation  with  KBC 
builds  our  audience.    Active  representation  by  The  Kats  Agency  is  break- 
ing the  provincial  view  in  winch  the  v/estern  states  are  often  held. 

Cordially  yours, 
RaIiO  S^IATION  KQJi 


Commercial  Manager 


Owned  and  Operated  by  The  Northwestern  Auto  Supply  Company,  NBC  Affiliate 


IKGHL,    Billings,  Montana 


Represented   by   The   Katz  Agency 


Pacific  Advertisers  Plan 
Los  Angeles  Convention 

APPROXIMATELY  1,000  radio 
and  advertising  representatives 
from  11  western  states  and  many 
from  eastern  cities,  will  attend  the 
35th  annual  convention  of  the  Pa- 
cific Coast  Advertising  Clubs  As- 
sociation in  the  Ambassador  Hotel, 
Los  Angeles,  June  26-30. 

Radio  problems  will  be  discussed 
on  June  28  when  Don  E.  Oilman, 
NBC  western  division  vice-presi- 
dent, Hollywood,  presides  at  the  ra- 
dio departmental  session.  There 
will  be  open  forum  and  general 
discussion  on  various  phases  of 
the  industry.  Dr.  George  Burton 
Hotchkiss,  professor  of  marketing, 
New  York  U.,  is  to  be  the  princi- 
pal radio  departmental  speaker. 
His  subject  will  be  "radio  and  Its 
Effects  On  Personal  Economics"  of 
the  United  States.  Dr.  Frank  L. 
Stanton,  CBS  director  of  market 
reasearch,  New  York,  is  to  talk  on 
"Broadcasting  and  Marketing". 
Irene  Rich,  actress,  will  have  as 
her  subject  "An  Artists  Looks  at 
Commercial  Radio".  The  KOMO- 
KHJ  sound  motion  picture,  "The 
Pacific  Northwest",  will  be  shown. 


P  &  G  Pacific  Discs 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, has  placed  transcribed  ver- 
sions of  five  of  its  daytime  network 
serial  programs  on  a  six-station 
network  of  the  California  Broad- 
casting System,  with  the  possibility 
more  will  be  added.  Sponsor  is  us- 
ing Road  of  Life  for  Dash,  Ma 
Perkins  for  Oxydol,  Mary  Marlin 
and  The  O'Neills  for  Ivory,  and 
Vic  and  Sade  for  Crisco.  Each  pro- 
gram is  15  minutes;  all  are  broad- 
cast five  times  weekly.  Agencies 
are :  Pedlar  &  Ryan,  New  York,  for 
Dash ;  Blackett-Sample-Hummert, 
Chicago,  for  Oxydol,  and  Compton 
Adv.  Inc.,  New  York,  for  Ivory 
and  Crisco.  Recordings  for  Road 
of  Life,  Ma  Perkins  and  Vic  and 
Sade  are  shipped  from  the  east; 
Mary  Marlin  and  The  O'Neills  are 
recorded  by  NBC  Transcription 
Service  in  San  Francisco. 

Use  of  the  California  network  is 
in  line  with  P  &  G  policy  of  broad- 
casting the  same  programs  in  the 
same  city  at  different  times  on  two 
or  more  stations,  difference  in  time 
making  it  impracticable  to  extend 
the  morning  programs  in  the  east 
to  the  Coast. 


P  &  G's  27  in  Canada 

PROCTER  &  GAMBLE  Co.  of 
Canada  Ltd.,  Toronto,  on  July  4 
starts  a  one-hour  afternoon  pro- 
gram over  27  stations  of  the  Ca- 
nadian network,  to  advertise  P  &  G 
products  made  in  Canada  by  Ca- 
nadian labor.  The  program  will 
come  from  New  York  NBC  studios. 
The  afternoon  live  talent  show  re- 
places transcriptions  now  running 
in  Canada,  and  brings  P  &  G  to  15 
privately-owned  Canadian  broad- 
casters for  the  first  time.  The  pro- 
gram will  run  in  Quebec  province 
only  over  CBM  Montreal,  and  be- 
cause of  NBC  arrangements  in  De- 
troit and  Seattle  will  not  be  car- 
ried over  CKLW,  Windsor,  or  CBR, 
Vancouver.  The  account  is  being- 
placed  by  P  &  G  agencies  in  U.  S. 
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NBC-BIue  network  on  July  2  will  be- 
gin a  summer  festival  of  popular 
music,  nine  weekly  programs  present- 
ing leading  dance  bands  and  vocalists 
from  all  j'^n'ts  of  the  world. 
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El  Paso  Regrant; 
New  Kansas  Outlet 

ITS  ORIGINAL  decision  having 
been  remanded  to  the  FCC  by  the 
Court  of  Appeals  of  the  District 
of  Columbia  on  appeal  of  KTSM, 
El  Paso,  the  FCC  on  June  2  an- 
nounced a  regranting  of  the  ap- 
plication of  Dorrance  D.  Roderick, 
publisher  of  the  El  Paso  Times, 
for  a  new  100-watt  station  on  1500 
kc.  in  that  community.  Construc- 
tion permit  for  the  station,  to  be 
known  as  KROD,  was  originally 
granted  Jan.  12,  1937,  Commis- 
sioner Stewart  dissenting  on 
grounds  of  newspaper  ownership. 
Although  the  decision  was  re- 
versed by  the  court  and  remanded 
to  the  Commission  for  reconsidera- 
tion, the  FCC  announced  the  re- 
grant  "in  the  light  of  the  record 
and  the  evidence  before  us."  It  is 
expected  further  steps  to  prevent 
the  grant  will  be  taken  on  behalf 
of  KTSM. 

A  new  100-watt  daytime  station 
in  Atchison,  Kan.,  to  operate  on 
1420  kc,  was  also  granted  June  2. 
The  licensee  will  be  Carl  Latenser, 
proprietor  of  music  and  home  ap- 
pliance stores  in  Atchison,  Leaven- 
worth and  Fall  City,  Neb. 

The  Commission  denied  the  ap- 
plications of  the  Louisville  Times 
Co.,  seeking  a  new  station  in  that 
city  to  operate  full  time  with  100 
watts  on  1210  kc,  and  denied  a 
similar  application  by  S.  0.  and 
P.  C.  Ward,  asking  for  the  same 
frequency  with  250  watts  daytime. 
Also  denied  was  the  application  of 
Clark  Standiford,  owner  of  KGFW, 
Kearney,  Neb.,  L.  S.  Coburn,  his 
sister-in-law,  and  A.  C.  Snider,  at- 
torney, who  as  partners  sought  a 
new  100  watter  on  1370  kc  in 
Fremont,  Neb. 


KWTN  Fights  Deletion; 
WMBQ  Stops  Operating 

KWTN,  Watertown,  S.  D.,  ordered 
deleted  by  the  FCC  in  a  decision 
announced  May  27  [Broadcasting, 
June  1]  for  alleged  violation  of 
technical  rules  and  for  other 
causes,  on  June  3  was  given  a  30- 
day  extension  of  the  effective  date 
of  the  order  refusing  a  license  re- 
newal. Effective  date  was  first 
fixed  as  June  4,  and  the  station 
thus  has  until  July  4  to  remain  on 
the  air.  Its  counsel,  meanwhile, 
have  asked  the  FCC  for  a  rehear- 
ing and  are  preparing  for  court 
appeal  if  the  petition  is  denied. 

On  the  same  day  the  FCC  denied 
an  extension  of  the  June  4  effec- 
tive date  of  the  deletion  of  WMBQ, 
Brooklyn,  which  also  was  denied  a 
license  renewal  and  ordered  off  the 
air  June  4.  It  ceased  operating  on 
that  date,  its  share  of  the  time  of 
1500  kc.  being  turned  over  to 
WWRL,  New  York.  No  request  for 
stay  of  the  June  4  deletion  order 
affecting  KGDY,  Huron,  S.  D.,  was 
entered  and  that  station  is  no 
longer  on  the  license  rolls.  It  has 
not  been  operating  for  about  a 
year. 


For  Congress  Again 

JAMES  PEARSON,  radio 
pastor  of  KFNF,  Shenan- 
doah, la.,  was  high  man  for 
the  Republican  nomination 
for  Congress  from  that  dis- 
trict in  Iowa's  recent  pri- 
maries, but  failed  to  poll  the 
requisite  35%  of  the  vote 
and  the  nomination  is  now 
thrown  into  convention.  He 
ran  in  1932  also  for  the  Dem- 
ocratic Congressional  nomi- 
nation and  at  one  time  was 
Populist  Party  lieutenant-gov- 
ernor of  Nebraska.  His  vary- 
ing political  affiliations  in  the 
past  make  his  nomination  by 
the  Republicans  this  year  un- 
certain, according  to  reports. 


Wearin  Out  of  Congress 

WITH  THE  defeat  June  6  in  the 
Democratic  primary  of  Rep.  Otha 
D.  Wearin,  of  Iowa,  who  sought 
the  senatorial  nomination,  one  of 
the  leading  protagonists  of  legis- 
lation to  divorce  newspapers  from 
radio  station  ownership,  was  re- 
tired from  public  life.  Mr.  Wearin 
two  years  ago  introduced  a  bill  in 
the  House  providing  for  complete 
separation  of  newspapers  from 
station  ownership  and  vice  versa. 
The  bill  was  referred  to  the  House 
Interstate  Commerce  Committee 
but  was  never  given  a  hearing. 
Despite  talk  about  legislation  on 
newspaper  ownership  the  Wearin 
Bill  was  the  only  measure  actually 
introduced. 


FOREGOING  the  usual  stump 
speeches  and  campaigning  for  Con- 
gress entirely  via  radio,  Foster 
May,  news  editor  of  WOW,  Omaha, 
has  announced  his  candidacy  for 
the  Democratic  nomination.  He 
will  make  no  stump  speeches  or 
personal  appearances,  he  announc- 
es, but  will  wage  his  battle  for  the 
political  post  from  the  front  porch 
of  his  home,  microphone  in  hand. 
Beginning  July  9,  a  direct  line  will 
be  run  from  his  home  to  WAAW, 
Omaha,  for  daily  except  Sunday 
broadcasts  from  7  to  7 :30  p.  m. 
and  a  Sunday  program  from  2  to 
2:30  p.  m. 


FCC  Studies  Station  Lease  Question; 
Schedules  NBC-Westinghouse  Hearing 


Good  Humor  Test 

GOOD  HUMOR  ICE  CREAM  Co., 
Hollywood  (packaged  ice  cream), 
new  to  radio  and  placing  direct, 
is  using  thrice-weekly  spot  an- 
nouncements on  KHJ,  Los  Angeles 
and  KFXM,  San  Bernardino,  in  a 
ten-week  test  campaign  which 
started  June  6. 


THE  WHOLE  question  of  station 
leases,  involving  the  proper  li- 
censee in  case  of  operation  by 
other  than  the  actual  franchise 
holder,  as  well  as  station  manage- 
ment contracts,  is  being  studied 
by  the  FCC  and  a  hearing  already 
has  been  scheduled  in  connection 
with  operation  of  four  Westing- 
house  stations  under  contract  with 
NBC. 

For  the  last  several  months,  it 
was  learned,  the  law  department 
upon  instruction  from  the  FCC  has 
considered  the  matter  of  station 
leases  under  the  Communications 
Act's  provisions  relating  to  li- 
censee of  stations.  On  June  1  the 
Commission  ordered  a  hearing  on 
the  Westinghouse  contracts,  which 
have  not  been  interpreted  as  leases 
but  under  which  NBC  directs  pro- 
gram and  commercial  operations 
of  the  stations  while  Westinghouse 
itself  actually  maintains  technical 
operations  and  also  keeps  a  pro- 
gram supervisor  on  duty  at  each 
of  the  stations. 

The  hearing  date  has  not  yet 
been  set  but  the  inquiry  will  be 
conducted  by  the  special  commit- 
tee of  the  FCC  designated  to  in- 
quire into  chain  broadcasting  and 
alleged  monopoly,  possibly  this  fall. 

The  Westinghouse  stations  un- 
der contract  with  NBC  are  KYW, 
Philadelphia;  KDKA,  Pittsburgh; 
WBZ,  Boston,  and  WBZA,  Spring- 
field. Ten-year  contracts  with  NBC 
were  entered  into  Nov.  21,  1932. 

The  question  involved  is  whether 
these  contracts  actually  delegate 
to  NBC  responsibility  for  pro- 
grams broadcast  and  for  manage- 
ment of  each  station  which  in  effect 


would  mean  that  the  station's  fa- 
cilities have  been  leased.  Westing- 
house holds  the  actual  licenses  for 
the  stations. 

There  are  at  least  a  dozen  other 
lease  situations  covered  in  the  FCC 
study.  Among  such  leases  are 
those  involving  WEEI,  Boston, 
operated  by  CBS;  WMAL,  Wash- 
ington, operated  by  NBC  but 
leased  from  the  Evening  Star  un- 
der a  recent  transaction:  pending 
proposal  to  lease  KSFO,  San 
Francisco,  by  CBS;  lease  of  WESG, 
Elmira,  by  the  Gannett  Newspa- 
pers from  Cornell  University;  op- 
eration of  KEX,  Portland,  KJR, 
Seattle,  and  KGA,  Spokane,  for 
NBC  by  other  station  owners  in 
those  cities;  NBC  operation  or  as- 
sociation with  General  Electric  Co. 
in  connection  with  the  manage- 
ment of  KOA,  Denver,  KGO,  Oak- 
land, and  possibly  WGY,  Schenec- 
tady. Possibly  falling  within  the 
purview  of  the  study  also  would 
be  the  status  of  such  stations  as 
WAPI,  Birmingham,  owned  by 
three  universities  but  not  operated 
directly  by  them,  and  WGST,  At- 
lanta, owned  by  the  Georgia  Insti- 
tute of  Technology,  but  operated 
under  a  lease  arrangement. 

Directly  involved  is  Section 
310(B)  of  the  Communications  Act 
which  specifies  that  station  license 
and  frequencies  authorized  to  be 
used  by  the  licensee  "shall  not  be 
transferred,  assigned,  or  in  any 
manner  either  voluntarily  or  invol- 
untarily disposed  of  or  directly  by 
transfer  or  any  corporation  holding 
such  license  to  any  person,"  unless 
the  Commission  shall,  after  secur- 
ing full  information,  d^^cide  that 
the  transfer  is  in  the  public  interest. 


Sponsored  Net  Progran 
Show  Popularity  Jum] 
In  New  Ratings  by  CA 

COMMERCIAL  network  progrt 
this    spring   jumped    in  avera 
popularity  with  rural  and  urbij 
listeners,  according  to  Cooperatiij 
Analysis  of  Broadcasting,  condu  '. 
ed  under  ANA  auspices. 

The  second  CAB  survey,  bas:j 
on  21,154  interviews  with  set-OM  j 
ers,   about   half-and-half  farm(  I 
and  small-towners,  shows  that 
the  10  programs  favored  by  rui 
set-owners,  seven  are  favored 
urban   listeners.   The   10  leadi 
shows  in  rural  areas  are  Chase 
Sanborn,  Jack  Benny,  Major  Bow 
Lowell    Thomas,    National  Bo. 
Dance,  Burns  &  Allen,  Town  Hi 
Lux   Radio    Theatre,    One  Ma; 
Family,  and  Phil  Baker.  Of  fi 
leading   daytime   shows   in  rui 
communities,  only  two  are  amo 
the    five    city   leaders,   and  v: 
versa.  The  five  most  popular  ds 
time  programs  in  rural  areas  a 
Guy  Lomhardo,  Dick  Tracy,  T 
Woman  in  White,  Gospel  Sing 
and  David  Harum. 

National  Barn  Dance,  Believe  i 
or  Not,  Lowell  Thomas,  Dick  Trai 
The  Gospel  Singer,  and  Hillt 
House  seem  to  appeal  to  rural  si 
owners  much  more  than  to  urb 
listeners,  it  was  shown.  Avera 
daytime  listening  is  higher  in  t 
country  than  in  the  city  un 
early  evening;  after  8  p.  m.  urb; 
listening  is  greater  for  the  balar 
of  the  evening,  reaching  a  peak 
9:30,  while  rural  listening  reach 
ots  peak  between  7  and  7:30. 

KFAM,  St.  Cloud,  Minn 
Takes  Air  on  1420  k 

KFAM,  St.  Cloud,  Minn.,  own 
and  operated  by  Fred  J.  Schilpi 
president  of  Times  Publishing  C 
and  a  gubernatorial  Candida 
took  the  air  June  14  on  a  14-ho 
daily  schedule  on  1420  kc.  with  10 
250  watts.  George  Bairey,  form 
manager  of  KOVC,  Valley  City,  : 
D.,  is  manager  and  chief  enginei 
LaVell  Waltman,  formerly 
WSAU,  KBIX  and  KGFF,  is  pi 
gram  director,  assisted  by  Wilhi 
mine  Schindler,  formerly  radio  c 
rector  of  H.  S.  Chamberlin  Ad 
Agency,  St.  Paul. 

Kenneth  C.  Titus,  recently 
WCCO,  Minneapolis,  is  gener; 
sales  manager,  assisted  by  Edg; 
Parsons.  Jerry  Harrington,  fori 
erly  of  WCCO,  will  handle  spor 
and  other  announcing.  Byri 
Holtz  is  musical  director.  On  tl 
technical  staff  are  Robert  B.  Wi 
schen  and  Ernest  Pappenf  i; 
KFAM  is  RCA-equipped  throug 
out.  Transmitter  building  outsii 
the  city  adjoins  a  178-foot  Truscc 
antenna.  Standard  Library  is  use 

Halifax  Party 

THE  International  Radio  Club  wi 
hold  its  ninth  annual  Internation 
Radio  Party  July  6-8  at  the  Loi 
Nelson  Hotel,  Halifax,  N.  S.  Gues 
will  assemble  at  the  Hotel  Statle 
Boston,  for  a  "Pre-Conventioi 
party  July  3  and  sail  for  No^ 
Scotia  July  4,  returning  to  Bostc 
July  11,  according  to  Jack  Ric 
president  of  the  club. 

DR.  JOHN  R.  BRINKLEY,  form 
Kansas  broadcaster  now  operatii 
from  Del  Rio,  Tex.,  was  disclosed  : 
donor  of  $500  to  the  Democratic  N 
tional  Committee  in  the  committe€ 
financial  report  submitted  to  Congre 
June  11. 
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Rural  Listeners 
Depend  on  Clears, 
FCC  Study  Shows 

Mail  Study  Reveals  Habits  of 

Listeners  in  Farm  Areas 

THAT  THE  rural  listener  is  main- 
ly dependent  upon  clear  channel 
station  service,  particularly  a  t 
night,  was  forcibly  demonstrated 
by  the  post  card  questionnaire 
conducted  by  the  FCC  in  April 
1937,  according  to  an  analysis  of 
the  returns  made  public  June  6 
by  the  Commission  as  part  of  its 
testimony  in  the  hearings  on  pro- 
posed new  rules  and  regulations. 

On  the  basis  of  30,000  post  card 
questionnaires  sent  to  all  fourth 
class  postmasters,  of  which  some 
15,600  were  usable,  the  FCC  con- 
cluded that  59.1%  of  the  rural 
population  prefers  dominant  clear 
channel  service  during  the  daytime 
while  81.4%  rates  it  first  choice 
at  night.  The  percentages  showed 
that  substantially  half  of  the  rural 
listeners  depend  upon  dominant 
clear  channel  service  as  first,  sec- 
ond, third  and  fourth  choice  dur- 
ing daytime  as  against  regional, 
local  and  daytime  station  service, 
while  at  night  the  percentage 
ranged  from  81.4%  as  first  choice 
to  76.0%  as  fourth  choice. 

Purely  Rural 

Conducted  under  the  supervision 
of  Andrew  D.  Ring,  assistant  chief 
engineer  in  charge  of  broadcast- 
ing, the  FCC  survey  was  made  to 
gain  an  opinion  from  postmasters 
as  to  reception  in  their  communi- 
ties. Fourth  class  postmasters 
serve  communities  having  a  popu- 
lation generally  not  over  1,000,  with 
gross  annual  receipts  not  in  excess 
of  $1,500. 

This  class  of  postmaster  was  se- 
lected as  the  best  means  of  ob- 
taining a  cross-section  of  rural  re- 
ception, it  was  explained.  The  sur- 
vey was  confined  purely  to  rural 
areas  and  was  in  no  way  designed 
to  indicate  reception  conditions  in 
urban  and  metropolitan  areas. 

"Conditions  in  such  areas  un- 
questionably are  materially  differ- 
ent from  that  disclosed  by  this 
survey,"  the  Commission  an- 
nounced. "In  view  of  this  situation 
the  Commission  hopes  that  no  com- 
mercial use  will  be  made  of  the  re- 
sults of  this  survey  since  it  is  only 
making  the  data  available  to  inter- 
ested parties  so  that  they  may  com- 
ment thereon  and  give  the  Com- 
mission any  additional  informa- 
tion considered  appropriate  with 
respect  to  the  Commission's  use  of 
the  results  of  the  survey  in  the  al- 
location matters." 

The  survey  was  the  second  un- 
dertaken by  the  FCC,  the  previous 
one  having  been  made  in  Febru- 
ary, 1935.  Results  of  the  new  sur- 
vey coincided  generally  with  the 
earlier  one,  although  the  FCC  did 
not  make  available  the  same  sort 
of  breakdown  because  of  criticism 
leveled  against  the  initial  study. 
In  that  study,  WLW  was  shown 
to  be  the  first  choice  of  rural  lis- 
teners in  13  states. 

In  addition  to  the  inquiry  ask- 
ing postmasters  to  give  their  own 
observations  on  reception,  the 
FCC  questionnaire  asked  postmas- 
ters not  having  radio  sets  to  give 
the  opinions  of  others.  The  two 
breakdowns  coincided  generally,  it 
was  shown.  Another  question  re- 


RELYING  ON  RADIO  FOR  NEWS 

Iowa  Rural  Survey  Shows  Listeners  Get  Most 
———Of  National  Items  From  Broadcasts  


IOWA  rural  residents  depend  far 
more  upon  radio  than  printed  me- 
dia for  their  news  of  "national  im- 
portant happenings",  according  to 
"Iowa  Rural  Radio  Listener  Sur- 
vey, 1938",  just  completed  by  H.  B. 
Summers,  of  Kansas  State  College, 
for  WHO,  Des  Moines. 

In  a  statewide  study  of  small- 
town and  farm  listeners,  it  was 
shown  that  71.4%  of  men  on  farms, 
74.5%  of  women  on  farms,  58.9% 
of  men  in  small  towns  and  67.6%) 
of  women  in  towns  depend  most 
upon  broadcasts  for  national  news. 

The  same  groups  depend  on  city 
daily  newspapers  most  for  their 
national  news  in  this  order:  20.7%, 
39%,  19.5%,  23.3%.  They  depend 
on  local  daily  newspapers  in  this 
ratio:  7.8%,  10.1%,  6%  8.8%.  Just 
.1%  of  men  on  farms  depend  on 
weekly  newspapers,  and  .3%  of 
women  in  towns  depend  on  the 
weeklies. 

A  staff  of  42  field  workers  from 
Iowa  State  College  and  the  Uni- 
versity of  Iowa  conducted  the  sur- 
vey, aided  by  faculty  members  of 
the  two  institutions.  The  workers 
used  the  personal  interview  tech- 
nique and  were  equipped  with 
printed  questionnaires.  They  were 
informed  that  the  study  was  being 


made  in  the  interests  of  educa- 
tional research  and  none  knew 
that  a  radio  station  was  in  any 
way  interested.  Questioners  rotat- 
ed the  order  in  which  they  pre- 
sented queries.  In  all  some  5,000 
homes  were  visited,  with  each  in- 
terviewer getting  35%  of  his  inter- 
views in  small  towns  and  65% 
from  farm  families. 

The  tabulation  reveals  elaborate 
data  on  station  and  program  pref- 
erences arnong  Iowa  rural  listen- 
ers. Numerous  suggestions  were 
made  for  program  improvement. 
Objections  were  made  in  some 
cases  to  the  amount  of  advertis- 
ing; to  the  use  of  any  advertising 
whatever  in  a  few  cases;  to  the 
length  of  advertising  credits,  par- 
ticularly daytime  serials.  No  evi- 
dence appeared  of  opposition  to  the 
use  of  commercials  in  the  middle 
of  evening  half -hour  or  hour  shows. 
Some  were  opposed  to  Sunday  ad- 
vertising. Too  many  programs 
come  at  the  same  time,  many  indi- 
cated, and  lack  of  variety  is  noted 
on  Sunday  afternoons  and  during 
the  daytime  from  Monday  thi'ough 
Friday.  More  music  and  more  high- 
quality  programs  in  daytime  were 
favored. 


lated  to  conditions  of  reception 
along  with  radio  receiver  data,  also 
broken  down  into  "own  observa- 
tions" and  "opinions  of  others" 
categories. 

In  the  station  choice  breakdovsm 
during  daytime,  7,679  returns,  or 
59.1%,  named  dominant  clear 
channel  stations  as  their  first 
choice;  6,096,  or  51.2%,  named 
them  as  second  choice;  5,397,  or 
52.4%,  as  third  choice,  and  4,318, 
or  52.2%  as  fourth  choice.  Con- 
versely, 5,318,  or  40.9%  selected 
the  rural,  local  or  daytime  stations 
as  first  choice  during  the  day; 
5,819,  or  48.8%,  second  choice; 
4,912,  or  47.6%,  as  third  choice, 
and  3,959,  or  47.8%  as  fourth 
choice. 

At  night,  dominant  clear  chan- 
nel stations  were  named  first 
choice  by  9,958,  or  81.4%;  second 
choice  by  8,817,  or  78%;  third 
choice,  by  7,779,  or  78.3%,  and 
fourth  choice  by  6,313,  or  76%. 

Regional,  local  and  daytime  sta- 
tions were  selected  as  first  choice 
at  night  by  2,273,  or  18.6%,  sec- 
ond choice  by  2,482,  or  22%;  third 
choice  by  2,155,  or  21.7%,  and 
fourth  choice  by  1,992,  or  24%. 

Daytime  Preferences 

Based  on  the  opinions  of  others, 
dominant  clear  channel  stations 
were  selected  as  first  choice  dur- 
ing the  day  by  1,230,  or  59.2%; 
second  choice  by  972,  or  51%; 
third  by  895,  or  53.9%,  and  fourth 
choice  by  693,  or  50.1%.  Regional, 
local  and  daytime  stations  were 
selected  as  first  choice  during  the 
day  by  849,  or  40.8%;  second 
choice  by  935,  or  49%;  third  choice 
by  766,  or  46.1%,  and  fourth  choice 
by  690,  or  49.9%. 

In  the  same  category  at  night, 
dominant  clear  stations  were  named 
first  choice  by  1,606,  or  81.5%; 
second  choice  by  1,400,  or  77.3%; 
third  choice  by  1,232,  or  76.2%, 
and  fourth  choice  by  982,  or  73.3%. 

Regional,  local  and  daytime  sta- 


25  Orchestras 

"CARNIVAL  of  Swing"  put 
on  by  WNEW,  New  York, 
on  May  29  for  the  benefit  of 
the  hospital  fund  of  Local 
802,  AFM,  brought  out  more 
than  23,000  swing  fans  to 
Randall's  Island  Stadium  for 
the  Sunday  concert,  which 
lasted  nearly  six  hours  and 
included  25  orchestras.  Af- 
fair was  directed  by  Martin 
Block,  who  handles  the  regu- 
lar WNEW  Sunday  Morn- 
ing Swing  Show  from  which 
the  carnival  developed. 


tions  were  selected  on  the  basis  of 
opinions  of  others  as  first  choice  by 
365,  or  18.5%;  second  choice  by 
411  or  22.7%  ;  third  choice  by  384, 
or  23.8%,  and  fourth  choice  by 
358,  or  26.7%. 

In  the  breakdown  on  conditions 
of  reception  and  radio  receiving  set 
data,  postmasters  reported  from 
their  own  observations  that  during 
the  daytime  7,104  received  clear 
reception  while  5,555  reported  un- 
satisfactory reception.  At  night, 
6,334  reported  clear  reception  as 
against  unsatisfactory  reception  re- 
ported by  6,215.  In  the  daytime 
category,  of  those  reporting  unsat- 
isfactory reception,  1,549  named 
local  interference  as  the  reason; 
615  named  station  interference; 
2,193  weather;  211,  weak  signals, 
and  179,  miscellaneous.  At  night, 
of  the  6,215  reporting  unsatisfac- 
tory reception,  1,057  named  local 
interference,  2,582,  station  inter- 
ference; 1,861,  weather;  56,  weak 
signals,  and  164,  miscellaneous. 

Postmasters  reported  they  owned 
12,204  radios,  of  which  4,108  were 
one  year  old;  2,241,  two  years  old; 
1,459,  three  years  old;  1,052,  four 
years  old,  and  3,344,  five  years  or 
over. 


THE  WlNiNEK,  Joe  Walters  (cer 
ter)  of  KSFO,  was  awarded 
trophy  June  2  for  winning  the  Sa 
Francisco  announcing  contest  spor 
sored  by  Sidney  Garfinkel  (left 
head  of  the  agency  bearing  h: 
name.  At  right  is  Phil  Lask; 
KSFO  manager. 


Trophy  in  San  Francisc< 
Is  Won  by  Joe  Walter  | 

IN  THE  presence  of  San  Francis 
CO  radio  executives,  advertisin 
agency  directors  and  others,  Jo, 
Walters,  staff  announcer  at  KSFG 
was  presented  with  a  three-foe 
bronze  trophy  June  2  as  winner 
the  annual  San  Francisco  radi 
announcer's  contest.  To  the  static 
went  a  trophy,  to  be  held  until  ai 
other  announcer  from  another  sts 
tion  is  acclaimed  the  best  commei 
cial  announcer. 

Last  year  Abbott  Tessman,  NBC 
won  the  announcer's  trophy  anj 
NBC  got  the  perpetual  trophj 
During  the  presentation  ceremon 
Lloyd  E.  Yoder,  NBC  San  Frani 
Cisco  manager  turned  over  th 
station  trophy  to  Philip  Laskj 
manager  of  KSFO.  Sidney  Gai 
finkel,  head  of  Sidney  Garfinb 
Adv.  Agency,  sponsoring  the  ai 
nual  contest,  made  the  presents 
tion  to  Walters.  Others  who  ai 
peared  included  Art  Linkletter,  ra 
dio  director  of  the  1939  Golds' 
Gate  Intel-national  Expositioi 
Walter  Guild,  master  of  ceremoi 
ies,  and  Walters'  bride  of  thre 
weeks  —  the  former  Mary  Elle: 
Herrick,  radio  actress. 


WGIL,  IN  ILLINOIS, 
MAKES  JUNE  DEBV'l 

THE  NEW  WGIL,  Galesburg,  111 
made  its  air  debut  June  12  with 
dedicatory  program  featurin 
prominent  state,  county  and  Iocs 
officials.  Howard  A.  Miller,  presi 
dent  and  general  manager,  intrc 
duced  the  speakers  as  the  new  25C 
watt  station  on  1,500  kc.  went  o: 
the  air.  Pierre  Andre,  announce 
of  NBC  and  WGN,  Chicago,  wa 
master  of  ceremonies. 

RCA  equipment  is  used  through' 
out,  with  studios  in  the  Hill  Arcad 
Bldg.  The  personnel  of  WGIL  vd 
eludes  Glenn  Callison,  formerly  o 
WHIP,  Hammond,  Ind.,  as  chie 
engineer;  Fred  Ratliffe,  formerl; 
of  WCAZ,  Carthage,  111.,  as  chie^, 
announcer;  Virgil  Schmidt  ani' 
William  Traylor,  sales;  Paul  Kalb 
fieisch,  engineer;  Virginia  Millei- 
program  director;  Verna  Mae  Lai 
son,  music  staff. 

Mr.  Miller  was  graduated  fror 
Knox  College,  Galesburg,  in  1934 
and  later  worked  in  the  script  de' 
partment  of  WGN,  Chicago,  befor 
joining  Louis  G.  Cowan  Co.,  Chi 
cago  radio  advertising  and  public 
ity  firm  which  will  handle  WGIl, 
advertising.  The  three  studios  am 
the  transmitter  were  installed  at 
cost  of  $14,000. 


Page  28  •  June  15,  1938 


DO  A  FINISHED  JOB  .  . 


in  this  Billion  Dollar  Market 


The  rich  Southern  New  England  market  covered  by  WTIC  rates 
Ij  a  thorough-going,  finished  sales  and  advertising  job  from  any  adver- 
tiser who  wants  to  make  the  most  of  its  consistent  billion  dollar 
I  spendable  income. 

! 

Manufacturers  have  found  that  it  pays  handsomely  to  round  out  and 
■  polish  up  their  sales  and  advertising  programs  with  the  help  of 
Southern  New  England's  most  popular  station. 

.  WTIC 

^Irhe  Travelers  Broadcastirig  Service  Corporation  # 
aul    W.    Morency,    General    Manager  % 
Representatives:    Weed    &    Company  % 


FIRST 


]ust  look  at  the  record  for  WTIC  in  this  important  area. 

In  Listener  Popularity  by  more  than  2  to  1 

In  Number  of  Network  Advertisers 

In  Number  of  National  Spot  Advertisers 

As  you  might  expect  from  this  impressive  showing,  WTIC  ranks 
first  in  popularity  with  listeners  in  the  Hartford  area — in  fact 
WTIC  outranks  the  next  most  popular  station  by  better  than  two 
to  one! 

Write  today  for  our  interesting  32-page  brochure  giving  full  details 
on  the  Ross  Federal  Survey  of  WTIC's  popularity  and  facts  about 
the  WTIC  billion  dollar  market. 

50,000  WATTS 
HARTFORD,  CONN. 

Member  NBC  Red  Network  and  Yankee  Network 
James  F.  Clancy,  Business  Manager 
New  York        Detroit       Chicago        San  Francisco 


r^«*4  PROGRAMS 


ORSOK'  WELLES  and  Mer- 
cury Theatre  have  been  en- 
gaged by  CBS  for  nine 
one-hour  weekly  broadcasts 
titled  First  Person  Singular,  start- 
ing July  11  on  CBS  Mondays,  9- 
10  p.  m.  Mr.  Welles,  23-year-old 
actor-director,  has  carte  blanche 
to  choose  medium  and  subjects  and 
will  star  in,  write,  cast,  direct  and 
produce  the  series,  with  entire 
Mercury  Theatre  company  at  his 
disposal. 

CBS  has  assigned  no  director, 
but  Davidson  Taylor,  of  the  pro- 
gram department,  will  be  general 
supervisor.  Mr.  Welles,  reported  to 
have  rejected  a  Hollywood  offer  to 
do  the  radio  series,  said  he  plans 
"to  bring  to  radio  the  experimental 
techniques  which  have  proved  so 
successful  in  another  medium 
(Mercury  Theatre  stage)  and  to 
treat  radio  itself  with  the  intelli- 
gence and  respect  such  a  beautiful 
and  powerful  medium  deserves." 

Radio  Previews 

ADAPTING  movie  preview  tech- 
nique to  radio,  WLW,  Cincinnati, 
went  after  advance  audience  reac- 
tion to  a  new  show  Twentieth  Cen- 
tury Fight,  premiered  over  WLW 
June  13.  Two  weeks  before  pre- 
miere, the  show,  a  new  angle  on 
quiz  and  answer  game  involving 
three  "fight"  rings  and  three  eon- 
testing  couples,  was  presented  to 
preview  audience  of  300  people, 
and  their  suggestions  and  reactions 
asked.  Eldon  A.  Park,  assistant 
program  director,  indicated  the  ra- 
dio preview  will  become  a  regular 
WLW  procedure. 

Trail's  End 

WHEN  WWVA's  Night  Owl  goes 
out  interviewing  Wheeling  people 
at  parties  and  on  the  streets  the 
hour  before  midnight  Thursdays,  a 
string  of  radio-equipped  automo- 
biles several  blocks  long  trails 
WWVA's  mobile  unit  around  the 
city,  the  Wheeling  station  reports. 
Night  Owl  Dutch  Haid,  WWVA 
staff  announcer,  rambles  over  dif- 
ferent sections  of  the  city  Thurs- 
day nights  from  11  to  12,  fratern- 
izing at  social  events  and  on  street- 
corners,  broadcasting  from  the  mo- 
bile unit  the  entire  hour. 

Prosit! 

FOR  RADIO  dancers  WCKY,  Cin- 
cinnati, has  inaugurated  Vienna 
Night  Club,  dance  transcriptions 
Saturdays  from  10:30  p.  m.  to  mid- 
night, for  Vienna  Brewing  Co.  Re- 
ported as  longest  program  of  kind 
in  Cincinnati,  Vienna-  Night  Club 
features  name-band  recordings, 
with  m.  e.  and  Big  Dutch  &  Little 
Dutch,  comedians  named  for  a  new 
beer  being  introduced  by  sponsor. 

Blue  and  Gray 

LOCATING  a  Union  and  a  Con- 
federate veteran  in  the  city,  KBST, 
Big  Spring,  Tex.,  featured  its 
Memorial  Day  hour.  Reunion  of 
the  Blue  and  the  Grey,  by  inter- 
viewing 91-year-old  Cann  Powell 
and  89-year-old  W.  C.  Brooks  by 
remote  control  in  their  homes.  Both 
received  gifts  from  KBST  after 
the  interviews.  Studio  talent  filled 
out  program  between  interviews. 
*      *  * 

Parlez-Vous  Esperanto! 

ESPERANTO,  international  lan- 
guage, is  being  taught  on  a  new 
educational  program  recently  start- 
ed on  WHK-WCLE,  Cleveland,  by 
Frank  Tomich,  head  of  modern  lan- 
guage department  of  Fenn  College. 


Negro  Amateur  Program 

NEGRO  amateurs  troupe  through 
every  minute  of  Fabons  Street  Fol- 
lies, all-colored  amateur  show  of 
KTAT,  Fort  Worth,  produced  by 
Grover  A.  Godfrey  Jr.,  originator 
of  Amateur  Night  on  Beale  Street 
for  WMPS,  Memphis.  Negro  m. 
c.'s,  song-writers  and  talent-plug- 
gers  feature  the  30-minute  Wed- 
nesday broadcasts  from  the  stage 
of  the  Fort  Worth's  New  Grand 
Theatre,  billed  as  Texas'  finest  all- 
negro  showhouse.  During  first  pro- 
grams local  songwriters  contested 
in  composing  a  Fabons  Street 
Blues  to  be  used  as  program's 
theme  song.  Everybody's  Depart- 
ment Store,  Fort  Worth,  sponsors 
the  shows. 

Pump  Organ  and  Songs 

DUSTING  OFF  an  old  pump  or- 
gan and  creating  a  home-spun 
character  to  lead  the  singing,  WIS, 
Columbia,  S.  C,  has  filled  the  de- 
mand for  a  week-day  religious  fea- 
ture with  its  Mid-Week  Commun- 
ity Hymn  Sing.  Two  spot  an- 
nouncements the  day  of  the  first 
sing  inviting  listeners  to  the  stu- 
dios to  take  part  drew  more  than 
100  participants,  WIS  reported, 
and  with  crowds  grown  to  around 
500,  the  feature  now  operates  from 
a  large  auditorium.  With  an  Uncle 
Silas  Snell  as  conductor,  the  pro- 
gram is  informal  but  draws  heavy 
mail  response  from  listeners,  par- 
ticularly old  folks  and  shut-ins. 

A  Chef  on  Cooking 

TAKING  microphones  into  the  es- 
tablishment to  pick  up  descriptions 
and  interviews  of  patrons,  waiters, 
waitresses,  chefs,  and  management, 
KDYL,  Salt  Lake  City,  success- 
fully exploited  the  opening  of  a 
new  cafe  with  thrice-daily  broad- 
casts over  a  four-day  stretch.  A 
kitchen  interview  with  the  chef, 
carrying  recipes,  drew  such  re- 
sponse from  woman  listeners  that 
copies  of  the  interview  were  mime- 
ographed and  disti-ibuted  by  mail. 

Parade  of  the  Pooch 

DOG  LOVERS  lend  their  ears  to 
the  daily  five-minute  Lost  &  Found 
Dog  Column  of  WSYR,  Syracuse, 
with  commentator  Leslie  Marcus 
giving  hints  on  care  of  dogs,  des- 
scribing  dogs  lost  and  found  in 
Syracuse  area,  and  plugging  spon- 
sor's product — dog  food. 


Radio  Heroine 

CLOVER  KERR,  Hollywood 
writer-commentator,  who  lost 
both  legs  and  her  right  arm 
in  an  auto-train  crash  16 
months  ago,  is  now  able  to 
walk  with  aid  of  artificial 
limbs.  Miss  Kerr,  for  the  past 
year,  has  been  writing  and 
broadcasting  inspirat  i  o  n  a  1 
talks  on  KFWB,  Hollywood. 
She  types  her  own  contin- 
uity, using  her  left  hand. 
Her  book,  Banners  of  Cour- 
age, now  in  the  hands  of  pub- 
lishers, is  to  be  released  on 
July  1. 


Brain  Teasers 
AN  INVITED  audience  supplies 
ad  lib  talent  for  the  Words  From 
Ideas  and  Ideas  From  Words  sus- 
taining feature  of  CKAC,  Mon- 
treal. Several  competitors  selected 
from  the  audience  are  asked  to 
pass  from  any  idea  associated  with 
a  suggested  word  to  any  idea  sug- 
gested by  a  second  one,  i.e.,  to  pass 
from  statute  to  slavery,  the  con- 
testant might  answer:  statue-mar- 
ble-Italy-Ethiopia-slavery  —  with 
answers  ranging  from  five  to  ten 
words.  Varying  this  idea,  contest- 
ants are  asked  to  give  in  30  sec- 
onds a  number  of  words  beginning 
with  a  letter  of  the  alphabet. 

sjs  sjs  * 

The  Want-Ads  of  WIS 

TWENTY-FIVE  word  want-ads, 
run  in  blocks  of  40  in  1.5-minute 
periods,  are  broadcast  daily  in  a 
Quick  Ad  Service  by  WIS,  Colum- 
bia, S.  C.  Bennett  Adv.  Agency 
handles  all  the  soliciting,  writing 
and  collecting;  one  voice  reads  the 
ads  with  a  tone  signal  punctuating 
the  "quickies".  Each  Quick  Ad  is 
brand  new,  with  no  standing  or 
institutional  copy. 

Sentences  from  Words 

ALL  MEMBERS  of  the  studio  au- 
dience get  a  turn  before  the  mike 
in  Give  Me  a  Sentence,  new  pro- 
gram of  WHN,  New  York.  The 
weekly  half-hour  show  is  based  on 
a  contest  in  which  participants 
compose  complete  sentences  of 
words  suggested  by  the  audience. 

*  ^  ^ 

Take  Your  Pick 

WMCA,  New  York,  has  started  a 
daily  half-hour  program,  Battle  of 
Bands,  in  which  listeners  choose  be- 
tween sweet  and  swing.  To  date, 
the  surveys  indicate  a  slight  lead 
for  swing,  and  Benny  Goodman's 
orchestra  is  far  in  advance  of  the 
30  other  bands  mentioned. 

*  *  * 

Ask  Another 
SCHOOL  KIDS  work  noisily  at 
problem-solving  games  on  the  new 
Let's  Get  Together  broadcast  of 
WMCA,  New  York.  Directed  by 
Lewis  Wolfe,  who  also  writes  and 
narrates  the  program,  it  bears  the 
endorsement  of  many  organized 
child  eroups  in  the  city. 

Swapping  Service 

A  TRADING  POST  for  pets  is 
provided  in  the  Pet  Corner,  daily 
feature  of  WSIX,  Nashville.  Of- 
fering its  services  free  to  pet-ex- 
changers, the.  Corner  also  enlists 
listeners  in  hunting  strayed  and 
stolen  pets. 

Memories  From  Songs 

LISTENERS  are  asked  in  submit- 
ting requests  to  WINS's  new  pro- 
gram, Your  Old  Songs,  to  tell  what 
memories  are  connected  with  each 
tune,  and  the  numbers  with  the 
most  interesting  associations  are 
chosen. 

Recollections  of  the  Famous 

CHILDHOOD  memories  of  famous 
people  are  revealed  on  J  un  i  o  r 
News  Reel,  conducted  by  "Jolly 
Bill"  Steinke,  which  started  on 
NBC-Red  network  June  4. 


Roving  Nighthawk 

POPPING  IN  on  parties,  porch 
sitters,  and  pedestrians.  The  Night 
hawk  of  WSPD,  Toledo,  roams  th( 
residential  neighborhoods  fron 
11:30  to  midnight  Saturdays  inter 
viewing  "stay-up-lates"  right  ii 
listeners'  homes.  Clad  entirely  ir 
white.  The  Nighthawk  uses  WSPD'F 
new  mobile  unit  to  broadcas' 
everything  from  opinions  on  th( 
weather  to  songs  by  musically  tal- 
ented party-goers. 

The  Labor  Problem 

RADIO  came  to  the  fore  promi- 
nently when  San  Francisco's  crit- 
ical employer-employe  relationj' 
problem  was  debated  at  a  meeting 
in  the  civic  auditorium  on  the  eve- 
ning of  June  3.  Business  leader; 
of  the  city  and  CIO  union  heads 
participated  equally  in  the  oper 
discussion  of  local  labor  difficul- 
ties, with  several  thousand  citizens 
present.  Three  San  Francisco  sta- 
tions—KYA,  KPO  and  KFRC- 
broadcast  portions  of  the  meeting 


Tips  to  Builders 

REMINDING  listeners  of  the  ad 
vantages  of  homes  built  by  a  con- 
tractor-sponsor, the  Roving  Re 
porter  of  KWTO-KGBX,  Spring- 
field, Mo.,  on  Sunday  afternoons 
inspects  the  new  residences,  accom- 
panied by  the  owner  and  contrac- 
tor, broadcasting  comments  or' 
building  features.  The  program 
Custom-Built  Interviews,  reflects 
the  contractor's  slogan,  "Custom 
Built  Homes". 


BEE  IN  LANSING 

All  Grade  Pupils  Required 
 To  Participate  


mm 
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LANSING'S  1,200  grade  school 
pupils  last  January  began  spelling 
each  other  down  in  WJIM's  sec- 
ond annual  Spelling  Bee  of  the  Ah 
sponsored  again  by  the  Board  oi 
Water  &  Light  Commissioners,  mu- 
nicipally-owned utility.  With  par- 
ticipation obligatory  for  all  grade- 
school  students,  groups  of  20  sixth- 
to-eighth  graders  competed  three 
times  a  week  for  the  semi-final 
contests,  held  Friday  evenings; 
finalists,  72  pupils  from  26  differ- 
ent schools,  met  June  6  and  spelled 
before  1,500  citizens  in  Eastern 
Auditorium,  Lansing. 

Eleven-year-old  Thelma  Cleeves 
(right)  correctly  spelled  "poltice". 
nosed  out  young  Bob  Smith,  and 
won  the  1938  championship  with 
its  reward  a  thousand-mile  all-ex- 
pense trip  up  the  St.  Lawrence  tc 
Quebec,  while  Bobbie  won  a  Leica 
camera  as  runner-up.  WJIM's  1937 
and  1938  Spelling  Bee  of  the  Air 
are  reported  to  have  doubled 
spelling  interest  of  Lansing  pupils 
and  have  drawn  much  comment  in 
Michigan  education  circles.  Plan  is 
to  take  the  contest  into  senior  high 
schools  next  year.  In  center  is 
Howard  Finch,  WJIM  program  di-i 
rector. 


Page  30  •  June  15,  1938 


BROADCASTING  •  Broadcast  Advertising 


$         $         $  $ 


w-iLL  ABOARD  .  .  .  and  that's  \ 
just  what  Progressive  Adver-  \ 
tisers  are  doing  to  reach  our  \ 
"Friendly  Family"  of  2.500.000  \ 
I    Italo- Americans!  They  know  that  \ 
Y    June  and  July  are  the  months  to  \ 
\    Start  Sales  Soaring.  Advertising  \ 

\  it's,  therefore,  no  surprise  to  them  \ 
\     when  succeeding  Fall  and  Win-  \ 
\    ter   broadcasts   enjoy  double  \ 
\  sales  effectiveness.  All  Aboard 
.  .  Time  is  Flying  so  get  your 
V      reservations  in  NOW ! 


NEW  YORK  •  1000  WATTS 


NEW  YORK  •  5000  WATTS 


PHILADELPHIA  •  1000  WATTS     >  THE  INTERNATIONAL  BROADCASTING  CO^^ 


Showmanship  does  it.  Progressiveness  does  it.  KDYL 
has  both! 

Something  new  for  Salt  Lakers — a  radio  playhouse 
where  local  favorites  perform  for  visual  audiences 
as  well  as  for  the  thousands  of  home  and  auto  radio 
listeners  in  the  intermountain  west's  richest  market. 

Opened  May  27,  the  KDYL  Radio  Playhouse  won 
instant  and  enthusiastic  popularity — just  as  KDYL 
has  won  and  held  preference  among  tuners-in. 


Such  popularity  offers  real  opportunity  to 
advertisers  who  want  to  "pack  them  in"  via 
the  cash  register  route. 

KDYl 

SALT  LAKE  CITY 

Represeniatives:  JOHN  BLAIR  &  COMPANY 

Chicago    -    New  York    -    Detroit    -    San  Francisco    -    Los  Angeles    -  Seattle 


RADIO  AND 
SCHOOLS 


DETROIT'S  Wayne  University  Broad- 
casting Guild,  coordinating  unit  for 
stiident  radio  activities,  has  sponsored 
63  programs  since  organization  last 
September  and  Guild  members  have 
appeared  in  41  programs  sponsored  by 
other  groups.  Three  summer  radio 
classes,  beginning  July  5,  will  present 
four  student  programs  each  week — 
two  speaking  and  two  dramatic — over 
Detroit  stations.  The  Guild  has 
worked  over  WMBC,  W8XWJ. 
WJBK,  CKLW,  and  NBC  network. 

ADDING  a  Radio  Workshop  to  its 
1938  curriculum.  National  Music 
Camp,  Interlochen,  Mich.,  promises 
practical  training  in  the  writing, 
musical  mounting,  and  production  of 
radio  programs,  with  four  instructors 
and  guest  lecturers  on  the  Workshop 
faculty,  including  William  Dow  Bout- 
well,  director  of  the  U.  S.  Office  of 
Education's  Educational  Radio  Proj- 
ect ;  Rudolf  Schramm,  music  director 
of  the  Project  and  leader  of  NBC 
staff  orchestra  for  WRC  and  WMAL. 
Washington  ;  Jerry  Weisner,  assistant 
to  director  of  radio.  University  of 
Michigan,  and  Camp  Director  Joseph 
B.  Maddy.  NBC  has  invited  the  Camp 
to  present  two  network  programs  a 
week  during  the  season. 

GIVING  pointers  on  the  use  of  radio 
in  classrooms.  Ben  H.  Darrow.  direc- 
tor of  education  of  WBEN,  Buffalo, 
has  been  loaned  by  WBEN  to  teach 
the  first  class  in  radio  education  at 
the  State  Teachers  College  at  Buffalo 
during  the  summer.  Most  students  will 
be  teachers,  and  for  five  hours  of  in- 
struction each  week  will  receive  three 
lionrs  credit.  A  second  course.  Radio 
Workshon.  conducted  bv  Mr.  Darrow 
and  members  of  the  WBEN  staff,  will 
offer  fundamentals  of  script  writing. 
Tftdio  acting,  and  radio  production. 
The  collesre  is  installing  a  public  ad- 
dress system  and  fitting  up  a  room 
as  a  studio. 

AFTER  THE  .Wth  number  of  its 
Sfchnol  of  the  Air  series  for  19.37-38, 
WGL.  Fort  Wayne,  compiled  statistics 
on  "school  eners-v"  expended  in  co- 
operating with  WGL  on  the  bi-week- 
ly urograms :  Punil  hours.  8.000 : 
teacher  hours.  57.5  ('45  teachers  as- 
sisting) ;  Drodueers'  hours,  600;  total 
number  of  hours,  9.175. 

WTLTJAM  MONTGOMERY  Mc- 
GOVERN,  The  Roving  Prof  of  NBC- 
Red's  new  network  feature  and  pro- 
fessor of  Dolitical  science  at  North- 
western University.  Evanston.  111., 
relates  "little  known  sidelights  of 
family  life  in  the  Orient",  drawing 
largely  upon  anecdotes  from  his  globe- 
trotting experiences  to  reveal  the  pure- 
ly personal  side  of  the  Far  East.  He 
is  said  to  have  spent  more  time  travel- 
ing than  at  home.  The  Roving  Prof  is 
heard  Tuesdays,  7  :45-8  p.  m. 


Lip-Reading  Tour  namen 
At  Cleveland  Conventioi 
Of  Deaf  Is  Broadcas 

BIENNIAL  convention  of  th 
American  Society  for  the  Hard  o 
Hearing  in  Cleveland  May  24-2 
gave  an  opportunity  to  Cleveland' 
WTAM  and  WGAR  to  broadcas 
unique  programs.  High  spot  wa 
the  15-minute  broadcast  d  u  r  i  n 
which  WTAM  listeners  v^ere  give: 
a  glimpse  into  the  Society's  Nation 
al  Lip-Reading  Tournament  to  se 
lect  the  country's  lip-reading  chare 
pion. 

Competing  were  five  finalists  wh 
survived  rigid  elimination  contests 
Being  handicapped  severely  by  los 
of  hearing,  contestants  had  to  rel 
almost  wholly  on  their  ability  t' 
follow  lip  movements  with  the  ey< 
The  contestants  were  heard  answei 
ing  questions  and  parrying  convei 
sation  which  the  audience  coul 
hear  but  they  could  not. 

The  Society,  with  headquarter 
in  Washington,  is  a  national  oi 
panization  with  114  chapter 
throughout  the  United  States.  Sta 
tions  in  almost  every  State  are  noA 
cooperating  in  a  public  educatio: 
campaign  to  tell  the  story  of  th 
society's  work  on  behalf  of  th 
hard-of-hearing.  Erwin  M.  Frey  < 
Affiliates,  274  Madison  Ave.,  Nei 
York,  is  public  relations  counsel  fo 
the  society.  , 


WRITING  their  own  scripts  on  mo( 
ern  mechanical  writers  for  the  sigh' 
less  and  then  speaking  to  an  outsid 
world  they  will  never  see,  students  < 
the  Missouri  State  School  for  th 
Blind  are  conducting  a  unique  radi 
workshop  at  their  school  in  St.  Loui: 
Undaunted  by  their  inability  to  prt 
pare  and  read  radio  scripts  like  sighi 
ed  persons,  the  blind  students  througi 
out  the  school  year  have  nresente 
their  own  programs  over  WEW,  S 
Louis,  using  scripts  of  the  LT.  S.  0: 
fice  of  Education's  script  exchange 
translated  into  Braille  and  rehearse 
on  a  room-to-room  wire  hookup  befoi 
going  on  the  air. 

WITH  its  course  in  radio  productio 
taught  by  M.  U.  Bildersee  of  th 
NBC  education  department.  Michiga 
State  College.  E.  Lansing.  Mich.,  ha 
announced  a  summer  curriculum  ths 
includes  a  radio  workshop  and  othf 
credit  courses  in  radio.  Prof.  A.  1 
Applegate,  head  of  the  journalism  d( 
partment,  heads  the  radio  writin 
course,  and  Prof.  Donald  HaywortI 
head  of  the  speech  department,  teach« 
radio  speech. 

EDUCATIONAL  WORl 
BROADENED  BY  WW, 

CLASSROOM  education  by  radi 
in  Detroit  will  pick  up  this  sun 
mer  where  the  regular  school  ten 
left  off  under  the  program  c 
W8XWJ,  WWJ's  experimenta 
anex  station.  WWJ  has  offered  th 
Detroit  board  of  education  firs 
choice  of  all  broadcasting  time  c 
W8XWJ,  and  ten  "listening  ceni 
ers"  with  ultra-high  frequency  n 
ceivers  have  been  established  ove 
the  city,  with  an  estimated  75  mor 
to  be  operating  by  September. 

Planninp  for  Tomorrow,  gener£ 
title  for  the  June  program,  deal 
with  vocations  and  vacations.  Th 
first  episode,  broadcast  June  6,  cai 
ried  interviews  with  pupils  an 
drama  built  around  constructiv 
recreation  of  summer  vacations 
the  second,  June  13,  was  buil 
around  Detroit's  history;  and  th 
third,  June  20,  will  give  summe 
health  instruction  for  children. 


WWNC 

ASHEVILLE,  N.  C. 

Full  Time  NBC  Affiliate       1000  Watts 

June  Opens 
Western  Carolina's 
Busiest  Season! 

Summer  brings  throngs  to 
the  cool,  scenic  mountains. 
Normal  population  practically 
doubles  —  and  business  goes 
UP  in  proportion.  "Cash  in" 
by  placing  your  advertising 
schedule  NOW  over  WWNC 
— the  sole  blanket  radio  cov- 
erage available! 
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RESULTS  OF  THE  LARGEST 
COINCIDENTAL  RADIO  STUDY 
EVER  MADE  IN  CINCINNATI 


V 


CROSSLEY,  INC.  conducted  38,811  Cincinnati  telephone  interviews  dur- 
ing the  week  of  April  3, 1938  . . .  200  completed  interviews  every  half-hour, 
14  hours  of  the  day,  every  day  of  the  week.  The  results,  broken  down  into 
half-hour  units  for  the  entire  period  of  the  survey: 

WKRC  had  27%  MORE  first  place  mentions 
during  the  daytime  than  the  nearest  local  net- 
work competitor.* 

WKRC  had  15^%  MORE  first  place  mentions 
during  the  evening  than  all  other  local  network 
stations  combined. 

WKRC  dominated  the  Cincinnati  audience 
with  over  80%  MORE  first  place  mentions  than 
its  nearest  local  network  competitor,  morning, 
afternoon  and  evening  for  the  entire  week;  over 
23^  MORE  than  all  other  local  network  stations 
combined. 

'^The  phrase  "local  network  stations"  is  commonly  accepted,  by  all  stations  serving  Cincin- 
nati as  referring  to  the  three  regional  ( not  clear-channel )  stations.  The  one  clear-channef 
station  in  the  city  does  not  designate  itself  as  a  local  Cincinnati  advertising  medium... 


WKRC  .  Columbia's  station  for  Cincinnati 

550  KILOCYCLES.  OWNED  AND  OPERATED  BY  THE  COLUMBIA  BROADCASTING  SYSTEM. 
Represented  by  Radio  Sales  :  New  York,  Chicago,  Detroit,  Milwaukee,  Birmingham,  Los  Angeles,  San  Francisco 
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CONTRO 
ROOM 


NBC's  national  division  engineers  met 
ill  New  York  the  week  ending  June 
11.  Among  those  attending  the  con- 
vention were  George  McElrath,  oper- 
ating chief ;  Alfred  H.  Morton,  man- 
aged-and-operated  station  manager ; 
Lee  Wailes.  assistant  to  Mr.  Morton  ; 
A.  H.  Saxton,  San  Francisco ;  How- 
ard Luttgens,  Chicago  :  George  Milne. 
New  York ;  S.  E.  Leonard,  Cleve- 
land ;  W.  J.  Purcell.  Schenectady ; 
A.  E.  Johnson,  Washington ;  C.  A. 
Peregrine,  Denver ;  Raymond  F.  Guy. 
radio  facilities  engineer.  New  York ; 
Robert  M.  Morris,  development  engi- 
neer, New  York  ;  E.  R.  Cullen.  audio 
facilities  engineer.  New  York ;  Ches- 
ter Rackey,  video  facilities  engineer, 
New  York. 

J.  P.  TAYLOR,  radio  engineer  for- 
merly associated  with  RCA  Mfg.  Co. 
at  its  Camden  headquarters,  has  re- 
turned to  the  organization  as  assist- 
ant to  Bill  Witty,  in  charge  of  trans- 
mitter sales  in  the  Southwestern  Dis- 
trict and  headquartering  at  Dallas. 
WILLIAM  G.  H.  FINCH,  facsimile 
inventor  and  president  of  Finch  Tele- 
communications Laboratories,  New 
York,  has  been  granted  Patent  2,118,- 
917  on  a  dual  tone  telegraphy  sys- 
tem to  transmit  dot-dash  telegraphic 
signals.  The  system  uses  a  narrow 
frequency  spread  without  side  band 
suppression,  the  inventor  claims,  and 
with  positive  marking  and  spacing 
impulse  conditions  at  the  receiver. 
O.  B.  HANSON,  NBC  vice-president 
in  charge  of  engineering,  left  New 
York  June  6  for  Holl.vwood. 
ERNEST  ROBERTS,  of  WMBD, 
Peoria,  111.,  engineering  staff,  is  the 
father  of  a  boy  born  June  3. 


RICHARD  KELLY,  control  'hj< 
ator  of  WICC,  Bridgeport,  will  marr! 
Miss  Muriel  Minogue  June  21. 
GORDON  MORRISON,  formerly  wit 
KRE,  Berkeley,  has  joined  the  KP' 
KGO  engineering  staff  in  San  Frai 
Cisco. 

WILFRED  SIDDLE,  of  WRBL,  C> 
lumbus.  Ga.,  is  back  at  the  contro 
after  a  three-week  illness. 
DONALD  DE  WOLF,  NBC  Holl. 
wood   engineer   in   charge,  discuss^ 
"Broadcasting  Technique"  at  the  Maj 
26    meeting   of    the    Southern  Call 
fornia    Meter    Assn.    in  Huntingto 
Park,  Cal. 

W.    W.    CARRUTHERS.  former! 
Los   Angeles    radio   consulting  eng 
neer,  has  joined  the  technical  staff 
KHJ. 

JERRY  COLEMAN,  of  KDK, 
Pittsburgh,  transmitter  staff,  has  ai 
nounced  his  engagement  to  Helene  1 , 
Wildi,  of  Saxonburg,  Pa. 

DR.  SHUZO  ITO,  Imperial  Goven 
ment  radio  engineer.  Tokyo,  .lapai 
on  an  inspection  tour  of  America 
broadcasting  studios,  visited  Holl; 
wood  early  in  .June. 
E.  O.  WILLOUGHBY.  radio  engJ 
neer.  Standard  Telephone  &  Cab. 
Co.,  London,  is  inspecting  major  sti 
tions  in  this  countrj'  and  was 
Hollywood  early  in  .June. 
HOLT  DYESS  has  been  named  chit 
engineer  of  WFOR,  Hatticsburi 
Miss. 

CHARLES   SMITH,  master  contrr 
engineer  of  WCAU,  Philadelphia, 
the  father  of  a  baby  girl  born  i 
eently. 

GEORGE  HERRICK,  supervisor  >i 
engineers  at  WINS,  New  York,  anj 
John  M.  Watters,  studio  engineer,  wi 
marry  sisters  —  LUlian  and  Hele 
Campbell.  Date  of  the  wedding  he 
not  been  announced. 
CONTROLMAN  Stroupe,  of  WBT 
Charlotte,  is  the  father  of  a  boy,  an 
transmitterman  John  Carey,  of  a  gir 
born  recently. 


"Say,  listen!  Did  you  paddle  me  out 

here  just  to  rave  about 
Western  Electric  s  Doherty  Circuit?" 
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+  ^  

IfAB's  Views  on  Proposed  New  Rules  Expounded  Before  FCC  by  Ethridge  .  . 


Alstract  of  testimony  of  Alark 
\Ethridge,  ^AB  president,  before 
[FCC  June  6  at  hearings  on  neic 
•rules  and  regulations.  Portions  of 
'testimony  repetitious  of  remarks 
\on  May  16  before  Federal  Com- 
^iniunications  Bar  Association 
[BEOADCASTI^-G.  June  1}  have 
\leen  deleted. 

The  rules  and  reflations  as  a 
bole  make  a  contribution  to  the 
dustry  in  that  they  bring  engi- 
jering  standards  and  practices 
-ore  in  line  with  the  progress  and 
le  practices  of  radio.  These  pro- 
edings  are  but  another  step  in  the 
ntinuous  and  searching  studies 
:at  have  been  made  by  the  Com- 
ssion  and  its  technical  staff  for 
e  purpose  of  impro\'ing  the  ser- 
be  to  the  American  listener.  It 
in  the  same  spirit  that  Mr. 
pgan  and  I  appear.  Both  of  us 
11  make  suggestions  as  to 
lendments  to  the  regulations  be- 
use  we  feel  that  they  are  in  the 
:erest  of  both  the  public  and  the 
iustry.  We  feel,  moreover,  that 
e  suggestions,  if  adopted  will 
■ntribute  to  the  stability  of  the  in- 
istry  itself. 

In  general,  it  does  not  seem  that 
s  proposed  regulations  are  re- 
•ictive.  However,  certain  of  the 
les  illustrate  a  trend  in  regula- 
-ry  policy  which  gives  the  indus- 
/  cause  for  apprehension.  To 
!3se  regulations  we  respectfully 
iKe  exception.  It  is  almost  axio- 
itic  that  any  governmental  agen- 
charged  with  the  duty  of  regu- 
ling  any  industry  is  constantly 

Ider  pressure  to  extend  the  scope 
its  jurisdiction  and  the  tempta- 
in  too  frequently  is  for  the  regu- 
ory  body  to  extend  its  jurisdic- 
m  without  a  mandate  from  the 
ople  through  Congress. 
STe  believe  that  certain  of  the 
fieral   regulations    depart  from 
tely  technical  considerations  and 
concerned  with  broad  questions 
policy  in  the  social  and  eco- 
-nic  sphere.  We  except  to  some 
these    regulations,  principally 
:ause  we  believe  the  Commission 
|i  accomplish  their  intended  ob- 
ictives  by  considering  specific 
•ts  in  an  indi\'idual  case.  More- 
pr,  it  would  appear  unnecessary 
the  Commission  to  restrict  its 
edom  of  action  by  attempting  to 
-uce  to  formal  regulation  mat- 
s   concerning    social    and  eco- 
fnic  policy. 

Asks  for  Revisions 

^or  the  NAB  membership,  I 
•11  address  myself  to  four  regu- 
-ons  which  we  believe  could  be 
Droved  by  deletion  or  amend- 
nt.  The  first  regulation  to  which 
eption  has  been  taken  by  the 
is  rule  31.4  (1)  which  reads 

An  authorization  for  a  new 
ndard  broadcast  station  or  in- 
ase  in  facilities  of  an  existing 
tion  will  be  issued  only  after  a 
;sfactory  showing  "has  been 
[ie  in  regard  to  the  following, 
3ng  others: 

(1)  That  the  proposed  pro- 
ms are  of  such  standard  as  to 
vide  a  meritorious  ser\ice,  in- 
iing  such  cultural  programs  as 
y  be  required,  to  the  listening 
lie;  and  that  there  is  a  need 
;  such  sei-vice ;  and  that  the  nec- 


essary program  material  is  avail- 
able to  provide  such  service." 

The  NAB  has  proposed  that  this 
rule  be  amended  by  striking  out 
the  clause  "including  such  cultural 
programs  as  may  be  required."  In 
the  first  place,  it  is  not  at  all  clear 
what  is  contemplated  by  this  pro- 
vision. It  may  be  that  the  Commis- 
sion does  not  intend  the  construc- 
tion which  has  been  placed  upon  it 
by  many  broadcasters.  Is  it  here 
proposed  that  the  Commission  de- 
velop certain  definite  requirements 
with  respect  to  cultural  programs 
with  which  each  applicant  for  new 
or  improved  facilities  must  com- 
ply? The  regulation  as  it  stands 
certainly  is  capable  of  such  an  in- 
terpretation. If  it  is  so  interpreted 
and  applied,  it  is  submitted  that 
the  Commission  would  be  exer- 
cising a  positive  control  and 
super\'ision  over  program  content 
which  is  incompatible  with  the 
spirit  if  not  the  letter  of  the  pro- 
hibition against  censorship  as  con- 
tained in  the  Communications  Act. 

It  is  not  suggested  that  the  Com- 
mission should  not  take  into  ac- 
count the  program  service  of 
broadcasters  in  passing  upon  ap- 
plications for  various  authoriza- 
tions. The  program  structure  of  an 
indi%'idual  station  obviously  is  the 
most  important  element  '  in  the 
standard  of  public  interest.  But 
there  is  a  vast  difference  between 
the  Commission  considering  the 
general  program  structure  of 
broadcasting  stations  and  layine 
do\vn  nrogram  specifications'  to 
which  licensees  must  adhere. 

American  Leadership 

It  is  a  matter  of  common  knowl- 
edge that  the  American  system  has 
produced  the  highest  tynpe  and 
widest  variety  of  progi-arns  in  the 
world.  No  apologies  need  be  offered 
for  the  general  program  structure 
of  the  American  broadcasting  in- 
dustry. But  if  government  assumes 
control  and  attempts  to  dictate  the 
types  of  programs  to  be  broadcast, 
the  very  foundation  of  the  existing 
system  is  destroyed.  It  is  doubted 
if  the  Commission  has  the  au- 
thority to   specify  what  is  to  be 


broadcast  any  more  than  it  can  di- 
rectly exercise  the  power  of  cen- 
sorship. Personally,  I  am  unable  to 
make  any  practical  distinction  be- 
tween actual  censorship  and  the 
imposition  of  arbitrary  standards 
for  programs.  To  my  mind,  the  im- 
position of  cultural  standards  is,  in 
fact,  a  priore  censorship. 

I  confess  to  a  total  inability  to 
understand  how  any  group  of  'men 
or  women  would  be  able  to  draw  a 
cultural  pattern  in  a  democratic 
country.  Of  course,  it  can  be  done, 
after  a  fashion,  at  least,  in  a  coun- 
try that  has  a  dictator.  Herr  Goeb- 
bels  has  the  power  to  order  all 
opera  companies  in  Germany  to 
give  only  Wagnerian  operas,  as  he 
did  for  one  year,  and  the  people 
hear  Wagner,  whether  they  like  it 
or  not.  He  has  the  power,  and  ex- 
ercises it,  to  purge  the  libraries 
and  the  people  have  to  read  what 
Mr.  Goebbels  thinks  is  good  for 
their  minds.  Germany  is  the  per- 
fect example  of  a  country  that  has 
a  fixed  pattern  of  culture  and  it  is 
the  most  eloquent  testimony  to  the 
contention  that  a  country  "can  not 
have  rigid  pattern  without  military 
enforcement.  In  other  words,  cap- 
sule culture  is  incompatible  with 
democracy. 

Under  the  competition  between 
networks  and  the  individual  sta- 
tions themselves  the  quality  of  ra- 
dio progi-ams  has  been  constantly 
improving  and  will  continue  to  ini- 
prove  as  talent  in  this  country  is 
developed  and  as  broadcasters 
themselves  learn  the  new  uses  of 
talent.  A  few  years  ago,  most  of 
the  people  in  the  country  had  never 
heard  a  symphony  orchestra;  now 
there  is  enough  appreciation  of 
symphony  music  to  justify  it  as  a 
sustaining  program.  Educators  are 
learning  how  to  use  radio  as  a 
means  of  education  that  is  not  as 
dry  as  dust.  Radio  is  in  a  ferment 
of  creating  that  is  producing  and 
is  bound  to  continue  to  produce  in- 
creasingly better  programs.  *  *  * 

Residence  Requirement 

The  second  regulation  to  which 
the  NAB  has  taken  exception  is 
section  5  of  rule  31.4.  This  rule 
undertakes   to   make   residence  a 


OLD  TIMERS  are  these  three  veterans  of  the  wavelengths,"^now  leading 
bi-oadcast  executives,  reunited  at  the  FCC  hearings.  Left  to  right  are 
Harold  Hough,  director  of  WBAP  and  KGKO,  Fort  Worth,  once  known 
on  the  air  as  the  "Hired  Hand";  Lambdin  Kay,  manager  of  WSB 
Atlanta,  famous  as  radio's  "Little  Colonel";  Leo  J.  Fitzpatrick,  vice- 
pi  esident  of  WJR  Detroit,  who  once  introduced  the  Kansas  City  Night- 
hawks  over  \\  DAF.  So  great  was  their  early  radio  fame  that  they  once 
traveled  together  over  an  extensive  vaudeville  circuit. 
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necessary  requirement  for  an  ap- 
plicant for  a  Class  IV  station.  The 
NAB  has  urged  that  all  of  section 
5  be  stricken.  Here  again  we  en- 
counter a  question  of  legislative 
and  administrative  policy  which  is 
a  matter  of  opinion  and  not  sub- 
ject to  the  evidential  proof.  As  a 
matter  of  fact,  it  is  hoped  that 
upon  this  point  the  Commission 
will  assume  the  burden  of  proof 
and  develop  for  the  benefit  of  the 
industry  its  reasons  for  promul- 
gating this  particular  regulation 
The  NAB  has  no  information  that 
the  public  interest  has  been  illy 
served  by  absentee  ownership  of 
local  stations  nor  is  it  aware  of 
any  manifestations  of  public  re- 
sentment which  might  have  sug- 
gested this  prescription. 

Absentee  Ownership 

Many  analogies  could  be  de- 
veloped in  an  effort  to  dispute  the 
soundness  of  the  policy  that  the 
ownership  of  new  local  stations  be 
restricted  to  the  residents  of  that 
community.  The  question  of  absen- 
tee ownership  of  local  enterprise 
has  long  been  a  popular  subject  of 
political  and  economic  discus'^ion 
The  opposition  of  the  NAB  to  the 
principle  involved  in  this  rule  is 
based,  first,  upon  the  fact  that  it 
might  well  retard  the  progress  of 
the  industry  and  deprive  some  com- 
munity of  a  needed  service,  and 
second,  that  the  regulation  is  un- 
necessary. 

It  is  not  difficult  to  envision  a 
situation  in  which  there  exists  an 
opportunity  for  the  establishment 
of  a  radio  station  in  a  particular 
community  but  where  local  capital 
or  residents  of  that  community 
have  no  desire  to  enter  the  broad- 
casting business  and  no  experience 
in  the  operation  of  a  radio  station. 
Under  such  circumstances,  should 
a  stranger  to  the  community  be 
denied  the  opportunity  of  provid- 
ing the  facilities  for  a  needed 
service? 

It  is  the  apparent  intent  of  this 
rule  to  identify  station  manage- 
ment with  the  communitv.  It  is 
submitted  that  the  successful  oper- 
ation of  a  radio  station  necessarily 
means  that  such  station  will  be- 
come an  institution  in  the  com- 
munity it  serves.  The  mere  fact 
that  the  person  who  establishes  the 
station  does  not  reside  in  the  com- 
munity does  not  mean  that  he  is 
incapable  of  rendering  community 
service.  And  it  does  not  seem  that 
the  accident  of  previous  choice  of 
residence  should  restrict  the  op- 
portunity of  a  qualified  individual 
to  engage  in  the  radio  business. 

Radio  vs.  Provincialism 

The  Commission  is  now  properly 
required  by  the  Act  to  pass  upon 
the  legal,  technical  and  financial 
qualifications  of  any  applicant. 
The  standard  of  residence  would 
not  seem  to  be  sufficient  cause  to 
deprive  a  community  of  a  service 
its  people  want  and  in  the  absence 
of  this  regulation,  could  obtain. 
Radio  has  made  a  great  contribu- 
tion in  combatting  provincialism 
in  this  nation  and  we  feel  that  the 
Commission  should  not  through  its 
formal  regulations  treat  any  citi- 
zen as  alien  to  any  community  if 
he  has  the  desire  and  the  qualifi- 
(Conthiued  on  page  66) 
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{Continued  from  page  8) 

channel  stations  of  50,000  watts 
or  more  accounted  for  $24,295,289 
in  net  sales  (including  talent  sales) 
after  commissions  and  discounts, 
and  showed  net  revenues  after  all 
expenses  of  $8,469,603.  This  repre- 
sents an  average  net  income  for 
these  stations  of  $292,056.  The 
average  total  investment  in  plant 
equipment  of  this  group  of  sta- 
tions (including  the  500,000-watt 
WLW)  is  $445,127;  the  average 
depreciated  value,  $228,120. 

b.  Four  part-time  clear  channel 
stations  of  50,000  watts  accounted 
for  $1,837,804  in  net  sales  (includ- 
ing talent  sales)  after  commis- 
sions and  discounts,  and  showed 
net  revenues  after  all  expenses  of 
$484,269.  This  represents  an  aver- 
age net  income  for  these  stations 
of  $121,067.  The  average  total  in- 
vestment in  plant  equipment  of 
this  group  is  $445,127;  the  average 
depreciated  value,  $228,120. 

c.  Eight  full-time  clear  channel 
stations  of  5,000  to  25,000  watts 
accounted  for  $2,201,302  in  net 
sales  (including  talent  sales)  after 
commissions  and  discounts,  and 
showed  net  revenues  after  all  ex- 
penses of  $796,812.  This  represents 
an  average  net  income  for  these 
stations  of  $99,602.  The  average 
total  investment  in  plant  equip- 
ment of  this  group  ranges  from 
$94,837  to  $100,799,  the  average 
depreciated  value,  $41,717  to  $59,- 
607. 

d.  Ten  part-time  clear  channel 
stations  of  5,000  to  25,000  watts 
accounted  for  $1,422,263  in  net 
sales  (including  talent  sales)  after 
commissions  and  discounts,  and 
showed  net  revenues  after  all  ex- 
penses of  $217,045.  This  repre- 
sents an  average  net  income  for 
these  stations  of  $21,704.  The  aver- 
age total  investment  in  plant 
equipment  of  this  group  and  the 
average  depreciated  value  are  the 
same  as  in  paragraph  c. 

e.  Eight  full-time  stations  in  the 
high-power  regional  category  (5,000 
to  25,000  watts)  accounted  for 
$1,858,549  in  net  sales  (including 
talent  sales)  after  commissions 
and  discounts,  and  showed  net  rev- 
enues after  all  expenses  of  $341,- 
241.  This  represents  an  average 
net  income  for  these  stations  of 
$42,655.  The  average  total  invest- 
ment in  plant  equipment  of  this 
group  is  $260,469;  the  average  de- 
preciated value,  $125,037. 

f.  188  full-time  regional  stations 
other  than  high  power  (500  to 
5,000  watts,  including  16  stations 
with  lesser  powers  on  regional 
frequencies)  accounted  for  $33,- 
037,389  in  net  sales  (including 
talent  sales)  after  commissions 
and  discounts,  and  showed  net  reve- 
nues after  all  expenses  of  $6,787,- 
846.  This  represents  an  average 
net  income  for  these  stations  of 
$36,106.  The  average  total  invest- 
ment in  plant  equipment  of  this 
group  of  stations  ranges  from 
$42,997  for  500  watters  to  $65,- 
637  for  1,000  watte-s,  to  $85,511 
for  2,500  watters,  to  $132,906  for 
5,000  watters;  the  average  depre- 

{Continued  on  page  40) 


ANALYSIS  OF  NETWORK  REVENUES,  1937 

Table  2:  Analysis  of  Net  Revenues  from  Broadcast  Services  and  Other  Financial  Data; 
Covering  All  Networks,  Including  Key  Stations  Operated  by  Networks. 


Particulars 

(a)  Revenues 

1.  Time  sales  to  advertisers   (after  trade  discounts)   

2.  Received  of  other  networks  and  stations  for  netvpork  broadcasting  of  their 

time  sales  to  advertisers   

3.  Total  commercial  time  sales   

4.  Less :  Portion  of  sales  paid  to  other  networks   

Portion  of  sales  paid  to  stations   

5.  Balance :  Time  sales  to  advertisers  retained  by  networks   

6.  Sustaining  program  sales  to  stations   

7.  Sale  of  talent,  and  booking  commissions   

8.  Other  revenue  incidental  to  broadcasting   

9.  Rent  received  from   broadcast  equipment  and  other  fixed  assets  leased 

to  others   

10.  Total  sales  and  other  revenues  of  networks   

11.  Deduct:  Commissions  paid  to  agencies  and  brokers   

12.  Balance:  Total  revenues  of  networks   

(b)  Expenses 

1.  Salaries  :  Officers   

Program  staff   

Advertising  and  selling   

Other  salaries   

2.  Payments  for  communication  lines  used  in  program  transmission   

3.  Payments  for  rent  of  complete  broadcast  stations  leased  from  others  

4.  Program  expense,  including  sustaining  programs  purchased   

5.  Advertising  and  selling,  not  including  salaries   

6.  Repairs,  maintenance,  and  supplies   

7.  Light,  heat,  power  and  miscellaneous  rents   

8.  Depreciation  of  assets  devoted  to  broadcasting   

9.  Amortization  of  intangible  assets  applicable  to  broadcasting  

10.  Taxes  applicable  to  broadcasting  (except  Federal  income  taxes)   

11.  All  other  general  expenses  (including  rents  paid  for  use  of  land)   

12.  Total  expenses   

(c)  Net  revenue  from  broadcast  services   

(d)  Other  income  (not  included  in  (a),  above)   

(e)  Gross  income   

(f)  Deductions  from  income  (not  included  in  (b),  above)   

(g)  Net  income  before  Federal  income  taxes   

(h)  Estimated  Federal  income  taxes  (deduct)   

(i)  Net  income  for  the  period   

'Major  networks  are  NBC,  CBS,  MBS. 


All  Networks 
(Including 

Keys) 
Amount 

•Major 
Networks 
(Including 
Keys) 

Amount 

•Majoi 

Networl 
(Not  Includi 
Keys) 
Amoui 

$58,831,681 

$56,169,269 

$53,254,', 

214,763 

23,127 

23,1 

$59,046,444 
219,021 
16.696,706 

$56,192,396 
109,291 
15,861,438 

$53,277,! 
109,: 
19,266,: 

$16,914,727 

$15,970,729 

$19,375,' 

$42,131,717 
60,384 
5,533,054 
1,759,631 

$40,221,667 
60,384 
5,053,942 
1,713,948 

$33,902,' 
60,: 
904,( 
1,713,! 

89,576 

89,576 

89,! 

$49,574,362 
9,033,300 

$47,139,517 
8,491,766 

$36,670,-: 
8,043,!- 

$40,541,062 

$38,647,751 

$28,626,1 

$  874,203 
1,625,274 
1,452,075 

$  821,276 
1,555,092 
1,403,016 

$  734,t 
1,555,1 
1,225,1: 

4,256,740 

$  8,208,292 
5,710,222 
39,915 
11,004,078 
1,203,638 
469,624 
2,208,605 
697,854 
310.000 
690,835 
2,648,639 

$33,181,702 

$  7,359,360 
384,981 

$  7,744,341 
25,128 

$  7,719,213 
1,323.259 

$  6.395.954 


4,028,027 

$  7,807,411 
5,222,906 
39,915 
10,351,880 
1,156,258 
425,957 
2,199,379 
692,121 
310,000 
688.948 
2,455,249 

$31,330,024 

$  7,317,727 
349,302 

$  7,667,029 
21,366 

$  7,645.663 
1,315,215 

$  6,330,448 


3,541,'. 


$  7,056,! 

5,222,! 
36,1 

6,143,' 

1,009,! 
360.' 

1,955.: 
595,' 
290, 
597,: 

2,214,- 

$24.484.1 

$  4.142,. 
349, 

$  4,491,5 
21,1 

$  4,470, 
1,064,' 

$  3,406. 


Investment,  Depreciation  and  Replacement  Value  of 
Broadcasting  Properties  by  Power  Classes,  1937 

(Table  24:  Summary  of  Responses  of  Stations  to  FCC  Order  No.  38) 


Class  of  station  and 
maximum  power 


Original  cost  Depreciated  value  Replacement  value  new 

No.  of      Technical  Total         No.  of    Technical         Total  No.  of     Technical      _  Total 

stations   equipment     investment    stations  equipment    investment    stations   equipment  investm 


(Col.  1)  (Col.  2) 

Clear  channel  stations: 

500,000  watts   [  32 

50,000  watts   ) 

25,000  watts   t  10 

10,000  watts   ) 

7,500  watts   I  8 

5.000  watts   i  

Total    ^° 

Regional  stations : 

26,000  watts   | 

20,000  watts   >  * 

10,000  watts   ' 

5.000  watts    90 

2,500  watts    11 

1,000  watts    113 

500  watts    49 

250  watts    22 

200  watts   I  -J 

100  watts   (  

Total    296 

Local  stations : 

250  watts    134 

100  watts   (.  ,„„ 

50  watts   f 

Total    267 

Grand  total    513 


(Col.  3) 

$7,929,427 
689,571 
495,898 


(Col.  4)       (Col.  6)     (Col.  6) 


(Col.  7)       (Col.  8)     (Col.  9) 


$14,244,069 
1,007,987 
758,695 


31 
10 


$2,339,190 
347,233 
163,994 


$7,071,708 
596,070 
333,736 


25 
10 


$7,924,397 
930.143 
339,351 


(Col.  1 

$14,634. 
1,278, 
547, 


$9,114,896  $16,010,751 


49 


$2,850,417 


8,001,614       41       $9,193,891  $16,460, 


$    856,145        $  1,041,874 


6,874,865 
642,236 
4,800,956 
1,502,744 
375,935 
117,549 


11,961,566 
940,617 
7,416.936 
2.106,835 
609,216 
136,261 


11 
109 
45 
22 


$  353,927 

3,852,432 
262,766 

2,286,720 
789,850 
258,553 
68,818 


$  500,147 

7,582,900 
487,998 
4.010,545 
1,222,156 
427,270 
86,393 


$   579,608       $  827 


82 
11 
104 
43 
21 
6 


5,947,427 
562,113 
3,861,199 
1,255.300 
337,586 
92,361 


10,761. 

846, 
6,234, 
1,834. 

557. 

IIP 


$15,170,430       $24,213,305      287       $7,873,066      $14,317,409      271      $12,635,584  $21,171 


$2,227,476 
1.870,216 


$3,405,357 
2,610,715 


128 
121 


$1,293,772 
937,405 


$2,084,029 
1,392,152 


121 
123 


$1,726,970 
1,571,967 


$2,82t 
2,288 


$4,097,692 


$6,016,072      249  $2,231,177 


,476,181      244  $3,298,937 


$5,115  ■ 


$28,383,018       $46,240,128      585      $12,954,660      $25,795,104      556      $25,128,412  $42,747 

NOTE: — Of  the  613  responses  showing  original  cost  data,  5  cover  2  stations  each.  Thus  the  table  actually  embraces  data 
618  stations. 
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Balance  Sheets  of  the  Combined  Networks  as  of  Dec.  31,  1937 

(Summary  of  Information  Submitted  to  FCC  by  National  and  Regional  Networks) 


ALL  NETWORKS  (Including  Key  Stations  Operated  by  Networks) 


ASSET  SIDE 

URRENT  ASSETS: 

Cash    $4,189,074.05 

Marketable  securities    2,000,000.00 

-Accounts  receivable   $6,559,872.23 

,    Less  reserve                                                     478,978.29  6,080,893.94 


LIABILITY  SIDE 

Liabilities 

CURRENT  AND  ACCRUED  LIABILITIES: 

Accounts  payable  _    $2,774,773.59 

Advances  from  employees    46,554.27 

Notes    payable    2,217,916.75 


rotes   receivable    $  141,435.01 

Less  reserve    None 


141,435.01 
148,845.17 


L.|Other  current  assets   

H  TOTAL  CURRENT  ASSETS   

[;)rVESTMENTS : 

-  Securities  of  affiliated  companies   $  158,611.87 

Advances  to  affiliated  companies   5,000.00 

I  Other  securities    2,819.01 


Accrued  wages,  interest,  rent,  etc. 

Other  current  and  accrued  liabilities  : 

Accrued  taxes  ( including  Federal  income  and  surtax) 

Accrued  discounts  and  similar  items   

Other  accounts   


573,511.42 

2,264,928.45 
768,046.43 
22,340.56 


TOTAL  INVESTMENTS   

TOTAL  CURRENT  ASSETS  AND  INVESTMENTS 


$12,560,248.17 


166,430.88 
$12,726,679.05 


TOTAL  CURRENT  AND  ACCRUED  LIABILITIES 

FIXED  LIABILITIES: 

Mortgages     _  „   

OTHER  LIABILITIES: 

Notes  payable  (due  more  than  1  year  from  date)  

Deferred  income  _  -       

Due  to  stations  affiliated  with  networks  

Due  to  parent  corporations   


$  8,668,071.47 
1,367,050.00 


260,416.75 
14,720.47 
60,214.20 
6,126.51 


riXED  ASSETS  DEVOTED  TO  BROADCAST  SERVICE: 

Land  

Buildings    $2,560,127.11 

Less  allowance  for  depreciation   991,350.46 


Transmitting  equipment   $4,486,874.03 

Less  allowance  for  depreciation   3,714,225.16 


ictRadiating  system   

Less  allowance  for  depreciation 


68,702.37 
33,771.35 


:|Studio  equipment   $2,443,313.31 

1    Less  allowance  for  depreciation   1,679,569.79 


SlOther  technical  equipment  $  372,082.21 

Less  allowance  for  depreciation   56,645.37 


$2,526,878.28 
1,568,776.65 

$  772,648.87 

34,931.02 

763,743.52 

315,436.84 


$  4,095,654.1 


TOTAL  OTHER  LIABILITIES   

RESERVES: 

Contingencies  $  166,905.00 

Reserved  for  Federal  taxes    57,401.91 

Reserve  for  operating  adjustments   27,832.15 


341,477.93 


TOTAL  RESERVES   

TOTAL  LIABILITIES  AND  RESERVES 


252,139.66 
$10,628,739.06 


Wther  fixed  assets   $4,121,670.21 

ii    Less  allowance  for  depreciation   2,131,000.95 


TOTAL  FIXED  ASSETS  DEVOTED  TO 
BROADCAST  SERVICE   


IFHER  FIXED  ASSETS:   

-TTANGIBLE  ASSETS: 
<Joodwill    $4,320,083.23 


1,886,760.25 

1,990,669.26 

.  $  7,973,084.44 
.  $  1,719.80 


Capital  and  surplus 
CAPITAL  STOCK: 
Preferred   stock : 


Common  stock : 


Issued   

Less  treasury  stock  


None 
None 


None 


Outstanding   

Issued  

Less  treasury  stock- 


$8,790,959.02 
1,105,170.64 


None 


Outstanding    7,685,788.38 


TOTAL  CAPITAL  STOCK   $7,685,788.38 

SURPLUS : 

Capital  or  paid-in   $  56,000.00 

Arising  from  revaluation    31,312.19 

Earned    8,140,070.48 


|.|   TOTAL  INTANGIBLE  ASSETS   

STHER  ASSETS:  -   

INFERRED  CHARGES: 

Prepaid   line   charges    $  386,477.28 

Other  prepaid  expenses    233,736.48 

Other  deferred  charges : 

-    Inventory  of  transmitter  tubes    58,817.49 

Advances  on  equipment  purchase  orders    306,000.00 


4,320,083.23 
535.312.34 


TOTAL  SURPLUS  — 
TOTAL  CAPITAL  AND  SURPLUS 


8,227,382.67 


15,913,171.05 


TOTAL  DEFERRED  CHARGES 
TOTAL    


985,031.25 
$26,541,910.11 


TOTAL   $26,541,910.11 


*MAJOR  NETWORKS  (Including  Key  Stations  Operated  by  Networks) 


ASSET  SIDE 
JRRENT  ASSETS: 

Cash    $3,980,171.13 

(Marketable  securities    2,000,000.00 

Accounts  receivable    $6,042,704.51 

Less  reserve    470,067.73 


Notes  receivable 
Less  reserve  _ 


36,214.59 
None 


Other  current  assets 


5.572,636.78 

36,214.59 
128,813.51 


LIABILITY  SIDE 

Liabilities 

CURRENT  AND  ACCRUED  LIABILITIES: 

Accounts  payable  -    $2,627,240.86 

Advances  from  employees,  wages  and  interest   414,264.71 

Notes  payable    2,160,416.75 

Accrued   taxes,    mortgage   installments,    discounts  and 

other  items    2,962,863,94 


TOTAL  CURRENT  ASSETS 
"VESTMENTS:   


$11,717,836.01 
41.610.60 


TOTAL  CURRENT  ASSETS  AND  INVESTMENTS  $11,759,446.61 


TOTAL  CURRENT  AND  ACCRUED  LIABILITIES   

FIXED  LIABILITIES: 

Mortgages    -   

OTHER  LIABILITIES: 

Notes  payable  (due  more  than  1  year  from  date)  $  275,137.22 

Due  to  stations  affiliated  with  network   60,214.20 


'!XED  ASSETS  DEVOTED  TO  BROADCAST  SERVICE: 

Land    $2,452,153.91 

Buildings    $2,448,012.64 

Less  allowance  for  depreciation                     980,674.62  1,467,338.02 


$  3,919,491.93 


TOTAL  OTHER  LIABILITIES 
RESERVES : 

Reserve  for  contingencies   

Reserve  for  operating  adjustments   


166,905.00 
7,174.35 


(Transmitting    equipment    $3,986,696.80 

Less  allowance  for  depreciation    3,445,405.50  $ 

Studio  equipment   ^   $2,240,490.00 

Less  allowance  for  depreciation   1,545,327.83 

Other  technical  equipment    $  249,496.57 

Less  allowance  for  depreciation    16,082.94 


541,291.30 


695,162.17 


233,413.63 


TOTAL  RESERVES   

TOTAL  LIABILITIES  AND  RESERVES 


$  8,164,786.26 
1,360,050.00 

335.351.42 

174,079.35 
$10,034,267.03 


Capital  and  surplus 
CAPITAL  STOCK: 

Preferred  stock :  Issued 


Other  fixed  assets    $3,665,921.03 

Less  allowance  for  depreciation   1,890,892.84 

TOTAL  FIXED  ASSETS  DEVOTED  TO 

BROADCAST  SERVICE   


•TANGIBLE  ASSETS: 

.CJoodwill    $4,136,083.23 

"HER  ASSETS:   

JFERRED  CHARGES: 

Prepaid  line  charges   J  386,477.28 

Other  deferred  expenses    231,938.28 

^  Advances  on  equipment  purchase  orders    306,000.00 


TOTAL  DEFERRED  CHARGES 
TOTAL   


1,469,867.10 

1,775,028.19 

.  $7,164,387.22 

$  4,135,083.23 
414,168.42 


924,415.56 
.  $24,397,501.04 


Common  stock : 


Less  treasury  stock- 


Outstanding   

Issued     

Less  treasury  stock- 


None 
None 


$8,052,875.00 
1,055,670.64 


None 


Outstanding    6,997.204.36 


TOTAL  CAPITAL  STOCK   $6,997,204.36 

SURPLUS : 

Capital  or  paid-in   $  41,000.00 

Earned    7,325,029.65 


TOTAL  SURPLUS    7,366,029.65 

TOTAL  CAPITAL  AND  SURPLUS   


14,363.234.01 


TOTAL   $24,397,501.04 


lij  Wlajor  networks  are  NBC,  CBS,  MBS. 


M 

IT-i-AKE  your  radio  campaign  wake  up  and  live  —  make  it  sit  up  and  talk  sales  —  with 
WORLD'S  Vertical-Cut  Wide  Range  recording. 

This  "Living  Sound"  method  makes  both  the  entertainment  and  the  advertising  clear, 
convincing,  alive  with  persuasive  appeal.  Its  beauty  and  realism  turns  casual  dialers  into 
loyal  listeners,  and  listeners  into  buyers.* 

Only  WORLD'S  Vertical-Cut  Recording  is  truly  Wide  Range,  because  only  WORLD 
records  exclusively  on  Western  Electric  equipment.  Back  of  your  World-built  transcriptions 
stand  the  resources  and  experience  of  the  world's  leading  sound  organization.  Years  of  Bell 
Laboratories  research  and  Western  Electric  engineering,  combined  with  WORLD'S  unchal- 
lenged record  as  Transcription  Headquarters — these  are  yours  to  command  in  WORLD'S 
Vertical-Cut  Wide  Range  recording. 


I 


pnd  SELL  with 


With  World,  your  radio  advertising  dollar  is  protected  all  the  way.  Life  in  your 

transcriptions  begins  at  711  Fifth  Avenue,  in  New  York  (301  East  Erie,  in  Chicago  —  1000 

North  Seward,  in  Hollywood). 

★  ★  ★ 

*  "Hearing  is  Believing!"  An  audition,  at  any  World  office  or  World-affiliated  station,  will 
make  you  want  to  buy  when  you  listen.  It  will  prove  to  you  there's  nothing  to  equal  the  amaz- 
ing QUALITY  of  World's  Western  Electric  recording  and  reproduction. 

WORLD      BROADCASTING  SYSTEM 


ATLANTA    •    CHICAGO    •    NEW  YORK    •    HOLLYWOOD    •    SAN  FRANCISCO    •  WASHINGTON 


Miami  Places  Discs 

MIAMI,  Fla.,  has  started  a  tran- 
scription campaign  to  promote  the 
city  as  a  summer  resort.  John  B. 
Kennedy,  commentator,  describes 
scenes  and  sports  in  Miami  in  a 
series  of  six  five-minute  discs  made 
by  NBC.  Graydon  E.  Bevis  Inc., 
Miami  agency,  placed  the  business 
on  WFBC  WSPA  WMBG  WCHS 
WQBC  WSFA  WJRD  WMC 
WBRC  WBIG. 


UlflLTER  BIDDICK 

COMPANY 


The  Other  Fellow's  Viewpoint .  . 


LOS  ANGELES 
SAN  FRANCISCO 
SEATTLE 


Fairy  Soap  Sponsor 

EDITOR,  Broadcasting: 

It  has  come  to  my  attention 
through  our  London  office  that  in 
your  May  1  issue  of  Broadcasting, 
there  is  an  article  on  page  77, 
right  hand  column,  on  the  subject 
of  radio  activities  in  England, 
concerning  one  of  our  English  ac- 
counts. In  that  article,  you  made 
mention  that  Gracie  Fields  was 
sponsored  by  the  Hecker  Products 
Corp.,  New  York  (Fairy  Soap). 
This  is  not  the  case,  but  rather 
Miss  Fields  is  sponsored  by  Thom- 
as Hedley  &  Co.  (Fairy  Soap).  We 
have  been  requested  by  our  Lon- 
don office  to  inform  you  of  this 
error  and  to  request  a  correction 
on  this  matter. 

Gager  Wasey, 
Erwin,  Wasey  &  Co.,  Inc., 
New  York  City 

June  1,  1938. 


Fun  for  Spellers 

EDITOR,  Broadcasting: 

I  should  appreciate  your  sending 
a  dozen  copies  of  the  current  issue 
of  Broadcasting  Magazine,  con- 
taining the  cartoon  about  the  New 
York-Boston  Spelling  Bee. 

I  should  like  to  send  a  copy  to 
each  member  of  the  two  teams. 
Also,  if  you  could  let  us  have  the 
original  drawing,  I  should  be  glad 
to  present  it  to  Norman  S.  Rose, 
who  won  the  Spelling  Bee,  with 
your  compliments. 

The  cartoon  gave  us  all  a  good 
laugh  here  at  headquarters  and  I 
am  sure  they  would  enjoy  it  too. 

Earle  Pearson 
General  Manager 
Advertising  Federation  of  America 
June  2,  1938 

FIRE  damaged  the  roof  and  consider- 
able television  equipment  in  the  RCA 
television  laboratory  and  plant  at 
Camden,  N.  J.,  June  7. 
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.  .  Knowledge 

13  years  oF  service  to  the  Northwest 

.  .  Finest 

Finest  staFF,  programs  and  equipment 

.  .  Yours 

regional  rates  with  clear  channel  coverage 

.  .  Results 

proved  by  renewals 

WRITE  FOR  OUR  NEW  ENGINEER'S 
MEASUREMENT  SURVEY 


MEYER  BROADCASTING  CO 

Bismarck  -  North  Dakota 


GENE  FURGASON  AND  CO.   -   -    National  Representatives 


Radio's  1937  Revenu 

(Continued  from  page  36) 

ciated  value,  $27,159  for  500  w 
ters,  to  $36,794  for  1,000  watte 
to  $44,363  for  2,500  watters, 
$86,169  for  5,000  watters. 

g.  Sixty-eight  limited  time  a 
daytime  regional  stations  (500 
5,000  watts,  including  the  16  st 
tions  mentioned  in  paragraph 
accounted   for   $3,809,346   in  n 
sales  (including  talent  sales)  aft 
commissions    and    discounts,  ai 
showed  a  net  loss  after   all  e 
penses  of  $19,039.  This  represen 
an  average  net  loss  for  these  st 
tions  of  $280.  The  average  tot 
investment  in  plant  equipment  ai 
average  depreciated  value  are  t 
same  as  in  paragraph  f. 

h.  Thirty-seven  part-time  regie 
al  stations  (500  to  5,000  watt; 
accounted  for  $3,402,676  in  n 
sales  (including  talent  sales)  aft 
commissions  and  discounts,  ai 
showed  net  revenues  after  all  e 
penses  of  $462,907.  This  represen 
an  average  net  revenue  for  the 
stations  of  $12,511.  The  averaj 
total  investment  in  plant  equi 
ment  and  the  average  depreciatt 
value  are  the  same  as  in  par 
graph  f. 

i.  187  full-time  local  statioi 
(100  to  250  watts)  accounted  f( 
$7,800,050  in  net  sales  (includir 
talent  sales)  after  commissioi 
and  discounts,  and  showed  n 
revenues  after  all  expenses  < 
$609,703.  This  represents  an  ave 
age  net  revenue  for  these  statioi 
of  $3,260.  The  average  total  ii 
vestment  in  plant  equipment  ( 
this  group  ranged  from  $19,629 
$25,413;  the  average  depreciate 
value,  $11,505  to  $16,281. 

j.  Eighty-five  daytime  and  par 
time  stations  (100  to  250  watts 
accounted  for  $1,985,050  in  m 
sales  (including  talent  sales)  aft( 
commissions  and  discounts,  an 
showed  net  revenues  after  all  e: 
penses  of  $109,616.  This  represeni 
an  average  net  revenue  for  the; 
stations  of  $1,289.  The  averag 
total  investment  in  plant  equij 
ment  and  the  average  depreciate 
value  are  the  same  as  in  pars 
graph  i. 


HARTFORD 

Exclusively 


A    leading  gasoline 
distributor    in  Connecti- 
cut has  been  using  WDRC 
exclusively    for   years!  There 
must    be   a    good    reason  for 
this  preference— RESULTS. 
Over    a    million  people, 
with    money    to  spend 
in  this  major  market, 
means  big  busi- 
ness I 


BASIC  STATION  OK 
COLLMBIA     BROAUCASTIiNG  SYSIIM 

Notional  Repre^i'ntalives 
INTEUNATtON  AI.    I«  A  n  I  O  SALES 
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^  FALL  GUY:  the  station-operator  who 
says,  "Let's  start  our  promotion  in  the  fall, 
when  business  is  up."  He  forgets  that  appro- 
priations are  made,  schedules  planned,  sta- 
tions selected,  in  the  heat  of  the  summer. 


JULY,  August,  and  September  may  spell 
vacation,  fishing  and  cool  nights  in  the 
North  Woods  to  a  lot  of  fellows,  but  to  the 
boys  on  Boul  Mich  and  Park  Avenue  (we 


mean  the  advertising  fraternity)  they  spell 
plain  hard  work.  It's  no  secret  that  when  the 
thermometer's  hitting  a  new  high,  and  the 
perennial  f  rying-an-  egg  -  on  -  the-  city  -  hall-steps 
story  makes  the  front  pages,  the  schedule 
makers  and  media  selectors  are  putting  in 
their  best  licks.  That's  when  they  eat,  sleep 
and  dream  fall  schedules.  That's  when  they're 
determining  markets,  choosing  stations. 

And,  it  goes  without  saying,  that's  the  time 
to  get  in  your  best  licks,  too.t 


+  How?  Tell  your  story  through  Broadcasting.'  Then  you  know  your  message  is  read,  and  appreciated. 
Broadcasting's  7200  circulation  includes  nearly  every  national  and  regional  radio  advertiser  and  prospec- 
tive radio  advertiser,  nearly  every  advertising  agency  in  the  U.  S.  and  Canada.  They're  radio-minded  when 
they  read  Broadcasting.' 


BROAimSTINC 


National  Press 
Building 


broadcast 

Advertising' 


Washington 
D.  C 


This  is  the  Model  F-26-2  Recorder,  bringing  even  finer 
quality  to  the  finished  recording  through  the  incorpora- 
tion of  many  new  features  in  both  recorder  and  amplifier: 


1.  RECORDER  HEAD  CARRIAGE 
MECHANISM— assures  absolute 
freedom  of  movement  verti- 
cally, with  no  movement  hori- 
zontally, by  ground  cone  ball- 
bearings supporting  the  cutter 
head  arm. 

2.  RECORDING  SCALE-a  new 
scale  reading  direct  in  min- 
utes for  all  pitches  and  both 
OUT-IN  and  IN-GUT. 

3.  CRYSTAL  CUTTER  HEAD -a 
completely  new  design  incor- 
porating improvements  in  the 


advance  ball  and  its  method  of 
adjustment. 

4.  MOTOR DRIVE-at 33  Var.p.m., 
split-second  timing  is  achieved 
by  direct  synchronous  speed 
gear  and  worm  drive.  The 
playback  of  a  program  always 
coincides  to  the  second  with 
the  original  program's  length. 

5.  RECORDING  AMPLIFIER -re- 
designed for  ease  of  operation 
with  an  inclined  front  panel 
and  all  controls  conveniently 
grouped  at  the  top. 


The  Model  F-26-2  Recorder  in  its  light,  smart  and  sturdy 
new  carrying-case,  has  been  brought  to  a  new  pilch  of 
perfection  in  both  appearance  and  performance. 

For  full  information,  send  for  descriptive  literature. 
'. . .  it  had  to  satisfy  Fairchild  IA^^^\  iirst' 


Dr.  Proctor's  Gamble 

IN  1925  George  H.  Bowles, 
then  owner  of  the  old  WGHB, 
Clearwater,  Fla.,  broadcast 
an  offer  of  a  free  crate  of 
oranges  to  the  first  listener 
in  each  community  to  tele- 
graph him  a  certain  coded 
word.  Several  hundred  boxes 
were  awarded.  Among  those 
complying  with  the  contest 
rules  was  Dr.  A.  Proctor  of 
Lincoln,  Neb.  Dr.  Proctor 
wired  the  station,  but  ap- 
parently received  no  oranges. 
The  other  day,  after  three 
changes  of  ownership,  WFLA 
(WGHB's  successor)  was 
called  upon  to  deliver  the 
goods.  Dr.  Proctor  wrote  that 
he  had  complied  with  the  re- 
quirements and  sent  along 
his  credentials  to  prove  it. 
WFLA  obliged  and  sent  the 
citrus  fruit. 


Zoller  Resigns  Pulpit, 
Plans  New  Radio  Series 

RESIGNATION  of  Rev.  John  E. 
Zoller  from  the  pulpit  of  Wesley 
Methodist  Episcopal  Church,  and 
the  conclusion  "for  a  temporary 
period"  of  his  chain  broadcasts 
[Broadcasting,  June  1]  occurred 
early  in  June.  In  the  meantime,  it 
became  known  that  Rev.  Zoller,  E. 
G.  Mistle,  Detroit  coal  dealer,  and 
Douglas  Hines,  business  manager 
of  Rev.  ZoUer's  church — who  also 
resigned  —  had  incorporated  the 
Wesley  Radio  League  Inc.,  in  prep- 
aration for  a  more  extended  radio 
hookup  later  in  the  summer  or 
during  the  fall. 

Tentatively,  the  agency  of  Air- 
casters  Inc.,  Detroit,  is  lining  up 
stations  for  a  series  of  Sunday 
morning  broadcasts  by  Rev.  Zoller, 
to  start  Nov.  6,  the  same  date  as 
the  start  of  Fr.  Charles  E.  Cough- 
lin's  winter  series.  But  there  were 
indications  that  Rev.  Zoller  might 
return  to  chain  programming  soon- 
er than  that.  Meanwhile,  he  is  on 
the  air  in  Detroit  through  WJR, 
with  four  talks  a  week  including 
one  on  Sunday,  and  WMBC,  which 
is  carrying  his  talks  daily. 

FRANK  B.  FALKNOR.  CBS  chief 
engineer  in  Chicago,  received  a  frac- 
tured arm  and  severe  cuts  and  A.  B. 
Chamberlain,  CBS  chief  engineer  in 
New  York,  lacerations  in  an  auto- 
mobile collision  on  the  Queensboro 
Bridge  in  New  York  .June  4,  Mr. 
Chamberlain\s  ear  was  badly  smashed. 
Both  spent  several  days  in  the  hos- 
liital   but  are  now  recovering. 


MEMO: 


George : 

Twenty  percent  of  the 
nation's  oil  is  produced  in 
the  area  covered  by  these 
stations.    We'll  need  them 
in  our  new  sales  campaign. 

Bob. 


SHREVEPORTLA. 

RepreseMtedh/\YiL  BRANHAMCO. 


Mr.  Frankli 


New  St.  Louis  Statio 
KXOK,  to  Be  Dedicate 
By  Star-Times  in  Augu 

KXOK,  new  St.  Louis  station  ! 
ing  built  by  the  Star-Times,  will 
dedicated  about  mid-August,  ; 
cording  to  Ray  V.  Hamilton,  g< 
eral  manager. 
Mr.  Hamilton  al- 
so announced  ap- 
pointment of  Al- 
len Franklin,  for- 
mer sports  com- 
mentator  of 
WLW,  as  p  r  o- 
g  r  a  m  director. 
The  author  o  f 
several  well- 
known  books  of 
poems,  Mr.  Franklin  will  be  hea 
regularly  in  his  own  program  T 
Cozy  Corner.  To  start  work  Ju 
15,  Mr.  Franklin  was  to  organi 
a  program  department,  hiring  a 
nouncers,  artists,  and  others 
round  out  the  staff.  Special  ei 
phasis  will  be  placed  on  news,  dr 
matics,  music,  sports  and  speci 
events,  according  to  Mr.  Hamiltn 

A  construction  permit  for  KXO 
was  issued  April  14  by  the  FC 
following  months  of  litigation.  St 
dios  will  be  located  in  the  Stf 
Times  Bldg.,  while  the  transmi 
ter  is  being  built  across  the  Mi 
sissippi  River  in  Illinois.  The  st 
ton  will  operate  on  1250  kc.  wii 
1,000  watts  power  full  time. 

The  Star-Times  already  ope 
ates  KFRU  at  Columbia,  Mo.,  ar 
shortwave  experimental  statioi 
W9XOK-W9XSP,  St.  Louis,  wil 
the  latter  licensed  to  transmit  fa 
simile. 


TWO  HEADS 
THAN  ONE 

YOU  NEED 

•  WTCN's  planning  and  program 
■facilities,  and  the  profitable  Twin 
City  market  which  this  NBC  sta- 
tion blankets  completely. 
C  The  additional  counsel  of  astute 
newspaper-trained  advertising  ex- 
perts, an  advantage  only  a  news- 
paper-owned station  can  offer. 

WTCN 

(NBC) 

"In  fhe  Twin  Cities" 

Owned  and  Operated  by 
MINNEAPOLIS  TRIBUNE, 

ST.  PAUL 
DISPATCH-PIONEER  PRESS 

Free  and  Peters,  Inc., 
National  Representatives. 
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'     Wilshire  Returns 

LSHIRE  OIL  Co.,  Los  Angeles 
itroleum  products),  out  of  radio 
more  than  a  year,  on  June  8 
rjrted  a  13-week  test  campaign 
KFI,  that  city,  using  an  audi- 
ta participation   program,  Pull 
Neighbor.  Weekly  half-hour 
)gram,  directed  by  Art  Shank, 
classified  as  a  "touring  game" 
;h  winners  being  awarded  prizes. 
iDgram  emanates  from  the  NBC 
jlljrwood  studios.  Dan  B.  Miner 
Los  Angeles,  has  account. 


OVERAGE — This  map  shows  ap- 
jljiDximately  our  Proved  Primary 
,itening  Area,  minimum  of  audi- 
'ice  territory.  Regular  daily  lis- 
jiers  live  in  some  330  counties  in 
lentucky,   Indiana,   Illinois,  Ohio 
idd  Tennessee,  with  population  ex- 
I  ipding  5,000,000. 

:CHNICAL— 50,000  watts.  New- 
■f  t  equipment.  820  kilocycles.  CBS 
tlet.  Nationally  cleared  channel. 
Iward  Petry  &  Company,  national 
presentatives.  Owned  and  oper- 
Ed  by  Courier-Journal  and  Louis- 
lie  Times. 

STATION 
LOUISVILLE 


Advertising  I'urns  to  Showmanship 

(Continued  from  page  19) 

women  who  are  making  the  adver- 
tisements in  newspapers  and  mag- 
azines so  entertaining,  who  have 
already  applied  so  much  showman- 
ship to  print,  that  it  is  a  common- 
place to  hear  people  say  that  they 
look  at  the  advertisements  first, 
before  they  read  the  editorial  con- 
tents. 

May  this  suggest  a  way  to  ac- 
complish what  we  are  after?  Too 
often  radio  remains  a  mystery  be- 
cause the  best  creative  minds  in 
advertising  are  unfamiliar  with 
studio  technique.  Too  often  a  pro- 
gram is  planned  or  bought  purely 
as  a  show  and  then,  as  an  after- 
thought, somebody  writes  a  com- 
mercial to  stick  on  the  end  as  a 
necessary  evil. 

Consider  radio  just  as  an  adver- 
tisement. The  artwork  occupies 
more  of  the  space  than  is  usual  on 
a  printed  page.  But  just  as  a  copy 
man  gets  the  best  results  when  he 
sits  down  beside  an  art  director 
and  when  they  blend  their  talents 
into  a  finished  unit  in  which  the 
contribution  of  each  is  indistin- 
guishable, so  a  creative  person 
working  in  the  studios  until  the 
devices  and  tools  cease  to  be  un- 
familiar, can  help  the  specialist  in 
radio  production  to  turn  out  a 
fully  blended  program.  A  radio  de- 
partment is  just  another  art  de- 
partment working  with  the  copy 
brains  in  their  appeal  to  the  ear 
instead  of  the  eye. 

Censorship  by  the  networks, 
aimed  only  at  restricting  the 
length  of  a  commercial,  can  never 
solve  this  problem.  It's  not  that 
commercials  are  necessarily  too 
long;  it's  just  that  they  seem  too 
long. 

Perhaps  we  can  stand  a  little 
improvement.  Perhaps  we  are  go- 
ing into  a  new  phase.  Perhaps  a 
new  day  is  coming  for  radio  and 
for  all  advertising.  Perhaps  we 
are  about  to  see  the  Second  Act 
in  "Showmanship  in  Advertising". 
In  fact,  don't  look  now,  but  the 
curtain's  going  up. 


sors  and  the  American  housewife. 
Both  of  them  are  extremely  pleased 
with  this  institution  even  though 
business  executives  with  busy  wives 
and  without  radio  sets  in  their  of- 
fices continue  to  say  that  nobody 
listens  to  radio  in  the  daytime. 

There  are  the  children's  pro- 
grams which  nobody  hears  except 
the  children  and  their  parents  and 
which  are  gradually  finding  that 
honest  adventure  and  an  interest- 
ing continued  story  or  Bill  Spier's 
Music  for  Fun  can  build  a  greater 
and  more  resultful  audience  than 
horror. 

The  healthiest  development  in 
radio  in  recent  years  has  been  the 
excellent  start  made  by  the  net- 
works in  experimental  programs. 
This  is  something  which  only  the 
networks  themselves  can  do  in 
their  sustaining  periods  because 
the  commercial  sponsor  is  loathe 
to  venture  into  unknown  fields 
since  it  is  his  first  responsibility 
to  make  his  program  pay  and  he 
hardly  feels  justified  in  gambling 
with  his  stockholders'  money.  But 
there  is  a  wholesome  growing  feel- 
ing in  the  network  studios  that 
novelties  in  engineering  technique, 
experiments  with  programs  origi- 
nating from  several  studios  at  one 
time  through  a  multiple  panel, 
nemo  pickups  to  achieve  startling 
alfects,  can  whet  the  jaded  appe- 
tite of  the  radio  listener.  Once  the 
trails  have  been  blazed  on  sustain- 
ing shows  we  shall  see  new  devices, 
new  twists  of  engineering  and  pro- 
duction filtering  into  commercial 
programs,  too. 

Room  for  Improvement 

There  are  even  an  increasing 
number  of  evidences  that  ingenuity 
in  new  forms  can  be  applied  to 
commercials  though  it  is  here  that 
the  greatest  progress  must  be  ex- 
pected in  the  years  that  lie  ahead. 

For  we  must  accept  this  simple 
fact:  A  day  is  coming  when  the 
greatest  entertainment  will  fail  to 
entertain  if  we  bore  them  at  the 
finish.  Here  is  a  problem  for  the 
best  creative  brains  in  advertising. 
Here  is  a  challenge  to  the  men  and 


WRVA  to  Dedicate 

DEDICATION  of  the  new  50  kw. 
transmitter  for  WRVA  is  contem- 
plated in  September,  according  to 
C.  T.  Lucy,  general  manager.  The 
Richmond  station  was  authorized 
to  increase  its  power  from  5,000 
to  50,000  watts  by  the  FCC  on 
May  13 — the  same  date  on  which 
it  dedicated  a  new  CBS  pro- 
gram. Cross  Roads  Hall.  Announce- 
ment of  the  power  increase  was 
made  during  the  broadcast.  Because 
both  events  fell  on  Friday,  the 
13th,  Mr.  Lucy  hopes  to  dedicate 
the  new  RCA  transmitter  on 
Sept.  13. 


THE  new  road  linking  Passyuuk  Ave. 
and  the  new  WFIL  transmitter  site 
in  Philadelphia  has  been  officially 
named  "Tily  Lane"  in  honor  of  Dr. 
Herbert  ,J.  Tily.  chairman  of  the 
WFIL  board  of  directors.  Three-quar- 
ters of  a  mile  long,  "Tily  Lane"  was 
built  by  WFIL  between  Passyunk 
Ave.  and  its  new  transmitter  on  the 
banks  of  the  Schuylkill. 


What  a 
Value 
In  Ears! 


They  say  some  of  the  boys 
have  their  ears  to  the  ground 
for  time  bargains  and  it's 
whispered  they're  getting 
them.  And  that  puts  '"The 
Friendly  Voice  From  Out  of 
the  Hills  of  West  Virginia" 
right   in   the  middle   of  the 


Columbia's  Daytime  Listener 
Area  Study,  just  off  the  press, 
(and  a  swell  job  it  is! )  gives 
WWVA  50  primary  counties. 
Take  one-fiftieth  of  S35.00 
and  you  have  70  cents — the 
cost  per  county  to  deliver  a 
15-minute  daytime  program 
message.  Take  our  maximum 
discount  rate  of  $28.00  and 
you  have  a  cost  of  56  cents 
per  county — mind  you  AN 
ENTIRE  COUNTY! 

But  wait — there's  more!  There 
are  69  secondary  counties  of 
"regular"  listeners  only — not 
''occasional"  ears.  We'll  just 
throw  these  69  in  for  good 
measure,  because  we  haven't 
got  the  heart  to  give  you  the 
ridicuously  low  cost  per 
county.  You  can  charge  them 
up  against  a  good,  live 
WWVA  talent  show  cost. 

What  kind  of  counties  are 
they?  3,051.400  population  for 
the  50  primary  and  6,145,000 
population  for  the  69  secon- 
dary. 

Yes,  indeed.  WWVA  is  offer- 
ing you  a  big  bargain  in  ears 
these  days  and  best  of  all — 
there  are  no  favorites — every- 
body gets  the  same  value. 


National  Representatives 

JOHN  BLAIR  &  CO. 

NEW  YORK  .  .  .  CHICAGO 
DETROIT  . .  SAN  FRANCISCO 

Columbia  Station 


Hii 
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DAVID  H.  CLICKMAN 


The  RADIO 
BOOK  SHELF 

METHODS  of  diagnosing  voice  deficier 
and  corrective  means  as  well  as  a  compre 
sive  discussion  of  better  voice  response  ar' 
eluded  in  Voice  of  Speech  [McGraw-Hill, 
York,  $2],  by  Frederick  Wesley  Orr,  Un. 
sity  of  Washington. 


A  NEW  64-page  mimeographed  bibliogrt 
of  literature  pertaining  to  radio  has  been  c 
piled  by  Lawrence  D.  Batson,  of  the  E 
trical  Equipment  DiArision,  Department 
Commerce.  It  covers  legal,  technical  and  ; 
ernmental  phases  of  radio  as  well  as  var 
aspects  of  broadcasting. 


Figures  and  Facts 

AN  X-RAY  of  the  financial  structure  of  the 
broadcasting  industry  has  been  produced  by 
the  FCC  in  its  analysis  of  1937  operations. 
While  it  discloses  that  the  industry  as  a  whole 
enjoyed  a  profit,  to  which  it  is  justly  entitled, 
it  nevertheless  exploded  the  theory  that  every 
class  of  station  figuratively  rolls  in  wealth 
and  that  a  radio  franchise  carries  with  it  a 
pass  key  to  the  mint. 

On  the  theory  that  anything  can  be  proved 
by  figures,  there  will  be  those  who  will  pounce 
upon  them  to  prove  every  conceivable  type  of 
claim.  The  showing  for  the  industry,  as  a 
whole,  is  a  satisfactory  one.  For  particular 
classes  of  stations,  creditable  profits  are 
shown;  for  others  the  returns  were  meagre, 
and  for  one  group  actual  red  ink  appeared. 

Because  the  figures  are  based  on  the  1937 
calendar  year — admittedly  the  best  the  indus- 
try has  enjoyed — they  are  not  a  true  index  to 
the  current  position.  It  should  be  remembered 
stations  are  paying  5%  of  their  receipts  for 
union  musicians,  a  figure  that  subtracts  from 
net  income,  and  in  1937  only  one  month  of 
such  payments  was  accounted  for.  Additional- 
ly, membership  dues  in  the  revitalized  NAB 
have  been  quadrupled  during  the  last  few 
months,  which  on  the  1938  returns  will  con- 
stitute another  minus-factor  in  net  percentage. 

Thus,  instead  of  an  industry-wide  figure  of 
some  16%  net,  it  actually  would  drop  below 
10%  even  if  the  same  high  business  level  were 
retained.  In  dull  times,  for  radio  particularly, 
it  is  a  short  haul  from  seeming  prosperity  to 
red  ink. 

If  treated  in  the  proper  light,  these  com- 
prehensive statistics  can  be  used  beneficially 
by  the  industry.  Stations  and  networks  alike 
are  given  an  opportunity  to  appraise  them- 
selves and  to  devise  means  of  rectifying  in- 
equities on  an  industry-wide  basis.  Certainly 
no  one  should  suffer  by  acquiring  for  the  first 
time  basic  comparable  information  governing 
what  constitutes  their  life  work. 

Bi'oadcasting  has  been  called  by  investment 
experts  the  most  hazardous  industry  extant. 
That  is  because  of  the  short-license  tenure, 
the  heavy  investment  factor  (as  revealed  in 
the  analyses)  and  the  peril  of  the  power  of 
life  and  death  over  stations  held  by  the  regu- 
latory authority.  By  utilizing  the  data  made 
available  in  the  FCC  summaries,  stations  and 
networks  alike  should  be  able  to  devise  bases 
for  stabilized  operations.  The  first  step  in 
that  direction — and  an  essential  one — should 


be  the  longer  license  term  which  the  FCC  can 
provide  without  any  new  legislation. 

The  "rainy  day"  axiom  is  real  with  the 
broadcaster.  Substantial  reserves  are  neces- 
sary, for  when  broadcasting  business  slumps, 
stations  must  continue  to  offer  full  program 
schedules  and  must  do  it  out  of  capital  if 
income  is  not  available.  Unlike  other  pursuits, 
it  costs  more  to  operate  a  station  in  dull  times 
than  when  business  is  good. 

Moreover,  as  everyone  knows,  radio  moves 
swiftly.  The  obsolescence  factor  is  probably 
greater  than  for  any  other  major  industry. 
Equipment  installed  today  may  be  outmoded 
next  month.  And  stations,  to  keep  abreast  of 
developments,  must  be  prepared  to  make 
heavy  expenditures.  Despite  a  six-month  li- 
cense, and  against  the  advice  of  many  invest- 
ment experts,  they  continue  to  build  new 
studios,  install  new  equipment  and  otherwise 
take  advantage  of  the  best  that  science  and 
the  arts  have  to  offer. 


Rate  Fixing  Out 

IF  BROADCASTERS  (and  their  clients) 
have  had  one  paramount  concern  over  the  ra- 
dio regulatory  trends  in  Washington,  it  has 
been  the  spectre  of  rate  regulation. 

Of  course,  in  these  times  of  bombastic  po- 
litical accusations,  of  movements  toward  gov- 
ernment ownership,  and  of  wild-eyed  and  fan- 
ciful tirades  against  radio,  the  broadcasters 
have  fairly  reeled  under  the  anti-radio  crusad- 
ing impact.  But  most  of  these  efforts  fell  of 
their  own  weight  because  broadcasting  is  too 
well-entrenched  as  a  public  service  and  too 
strongly  backed  by  public  opinion  to  become 
victimized  by  political  demagoguery. 

When  Frank  R.  McNinch,  fiery  little  admin- 
istration trouble-shooter,  took  over  the  FCC 
chairmanship  last  fall,  one  of  his  first  public 
pronouncements  related  to  the  possibility  of 
rate  regulation  on  the  theory  that  broadcast- 
ing was  a  public  utility  with  common  carrier 
implications.  We  did  not  agree  and  so  stated 
editorially. 

Now,  after  nine  months  of  deliberation,  Mr. 
McNinch  has  publicly  proclaimed  before  a 
Congressional  committee  that  he  has  altered 
his  view.  He  has  concluded  that  the  law  not 
only  does  envisage  fixing  of  rates  for  time,  but 
also  that  such  regulation  is  not  a  "public  in- 
terest" function.  The  listener,  he  observed, 
pays  nothing  directly  for  broadcast  service,  as 
he  does  for  power,  light  and  transportation. 
We  can  only  express  greatest  admiration  for 


the  chairman's  candor  in  admitting  his  chs 
of  view. 

And  while  on  the  subject  of  McNinch 
might  be  well  briefly  to  appraise  his  stew 
ship  since  he  was  drafted  by  the  Presides 
lead  the  FCC  out  of  a  widerness  of  disseri 
and  turmoil.  He  has  been  instrumental  in 
shaping  FCC  policies  under  tremendous  c 
He  has  not  yet  been  able  to  root  out  of 
FCC  the  infections  that  made  his  late  pi- 
cessor's  task  so  arduous  but  he  certain]; 
driving  in  that  direction. 

As  to  his  policies  relating  to  future  br^ 
cast  regulation,  it  may  develop  that  the  im 
try  will  not  see  eye  to  eye  with  him.  His  i 
task  has  been  largely  that  of  putting  the  Ff 
house  in  order,  with  obstacles  thrown  in 
path  from  many  sides. 

But  this  we  do  know.  Chairman  McNi 
has  demonstrated  beyond  doubt  that  he  i 
man  of  courage  and  vigor.  He  doesn't  1 
away  from  a  fight.  And  he  doesn't  ask  for  ; 
port  unless  that  support  rallies  spontane< 
ly.  Events  of  the  last  few  weeks  have  requ 
fast-thinking,  resourcefulness  and  determ 
tion.  Chairman  McNinch  has  shown  hiiri 
possessed  of  those  qualities. 


Too  Good  to  Shackle! 

OBVIOUS  to  all  who  attended  the  Advertis' 
Federation  of  America  convention  in  Det 
was  the  constructive  approach  to  radio's  p: 
lems  that  the  advertising  profession  is  disp 
ing.  Program  progress,  in  particular,  ' 
stressed  by  sage  advertising  executiv 
schooled  in  the  art  of  appraising  and  influi 
ing  public  opinion. 

Progress  must  come  from  within  the  brc 
cast  industry,  as  both  Roy  Durstine,  presic 
of  BBDO,  and  Edgar  Kobak,  vice-presiden 
Lord  &  Thomas,  pointed  out  to  AFA  attend 

To  Mr.  Durstine  this  self-purifying  ; 
self-improving  is  the  "one  way  to  circum\ 
the  politicians  who  can  always  make  headl; 
by  threatening  censorship."  To  Mr.  Kobal 
is  a  means  of  avoiding  the  dangers  of  exces 
governmental  control  under  which  a  si 
group  decides  what  it  wants  the  public  to  h 
regardless  of  what  the  public  wants  from 
loudspeakers. 

The  moral,  of  course,  is  plain:  Make  ] 
grams  so  good  that  the  public  itself  will  si 
down  undemocratic  efforts  at  official  cen; 
ship. 
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JOHN  FRANCIS  ROYAL 

",Imerican  listeners  get  the  Hired  by 
atest  radio  fare  of  any  people 
^the  world,"  according  to  John 
'jincis  Royal,  NBC  vice-president 
'^j  charge  of  programs,  who  has 
%,  returned  from  a  European 
i:ket  that  he  insists  was  "pure 
,)iday",  but  which  seem  to  have 
jailed  a  great  deal  of  listening 
I  the  programs  that  are  broad- 
t  abroad. 

'The  U.  S.  radio  audience  gets 

re  good  music,  more  comedy, 

(re  of  anything  it  wants  than 
other  nation,"  he  says,  "and 
people  who  most  appreciate  the 

[•.ellence  of  American  radio  are 

'>se  who  live  in  other  countries, 

jich  is  proved  by  the  great  num- 
e.'  of  them  who  come  over  here  to 
siidy  our  American  system  of 
[jjadcasting. 

j|!'Such  freedom  of  broadcasting 

j  we  enjoy  over  here  does  not 

list  anywhere  else.  One  does  not 

'Ve  to  listen  very  long  in  Europe 

I' realize  that  freedom  of  the  air 

(pdly  restricted.  While  I  was  in 

j  position  to  know  official  plans, 
heard   much    under-cover  talk 

put  bans  on  shortwave  listening 
S  certain  countries,  even  extend- 
r?  to  proposals  that  all  regular 

aadcast  receivers  be  confiscated 

Id  replaced  with  wired  wireless 

PS  through  which  people  could 

ar  only  the  programs  piped  out 
them  from  studios  under  com- 

fete  governmental  control.  Despite 

jeh  abuses,  however,  I  still  be- 
ifve  that   European   radio  is  in 

jirly  healthy  condition  and  offers 

fe  most  hopeful  means  of  build- 

^    international  understanding 

id  goodwill." 

[This  interest  in  freedom  of  the 
^  for  both  broadcaster  and  lis- 
riier  is  a  natural  attribute  of  Mr. 
pyal,  stemming  astrologically  per- 
ps  from  the  fact  that  he  shares 
jith  his  country  the  Fourth  of 
lly  as  a  birthday.  The  year  was 
186,  the  place  Cambridge,  Mass., 
(lere  John  spent  an  uneventful 
|yhood  until  the  early  death  of 
5  father  sent  the  high-school  lad 
|b-hunting. 


the  Boston  Post  as 
night  office  boy,  John  took  natural- 
ly to  the  newspaper  environment; 
at  18  he  was  carrying  the  police 
card  that  identified  him  as  a  full- 
fledged  reporter,  and  he  was  the 
Post's  city  editor  in  1910  when  B. 
F.  Keith  hired  him  as  a  press 
agent  for  the  Keith-Albee  vaude- 
ville interests.  Two  years  later  he 
was  made  manager  of  the  Keith 
theater  in  Cincinnati,  and  when  he 
left  Keith  after  19  years  to  be- 
come director  of  WTAM,  Cleve- 
land, John  Royal  was  in  charge  of 
the  vaudeville  chain's  interests 
from  Cleveland  to  Denver,  Winni- 
peg to  New  Orleans. 

Much  had  occurred  in  radio  since 
Royal's  first  contact  with  it  in 
1909,  when  he  had  covered  the 
dramatic  story  of  the  sinking  of 
the  Republic,  whose  wireless  opera- 
tor. Jack  Binns,  had  focussed  the 
attention  of  the  world  on  the  in- 
fant art  by  flashing  the  "CQD" 
that  called  other  vessels  to  the 
rescue  and  proved  the  value  of 
wireless  at  sea.  Much  had  occurred 
even  since  1920,  when  Royal,  then 
manager  of  the  Hippodrome  in 
Cleveland,  had  helped  make  radio 
history  by  putting  the  first  vaude- 
ville show  on  the  air  from  WHK. 

Now  it  was  1929;  vaudeville  was 
definitely  on  the  way  out;  broad- 
casting was  emerging  from  the 
novelty  stage  and  beginning  to 
take  itself  seriously  as  a  medium 
of  entertainment,  education  and 
advertising.  If  Royal  had  deliber- 
ately spent  his  early  years  to  fit 
himself  for  radio,  he  could  not  have 
been  better  prepai-ed.  How  valu- 
able to  broadcasting  were  his  sense 
of  news,  his  judgment  of  enter- 
tainment, and  his  ability  to  select 
and  guide  subordinate  executives, 
is  clearly  shown  in  his  advance- 
ment within  two  years  from  the 
management  of  a  single  station  to 
complete  charge  of  all  programs 
of  a  national  network. 

His   continued   success   in  this 
difficult  post  is  probably  most  easi- 
ly  explained   by   his  unfaltering 
credo  that  the  best  possible  public 
(Continued  on  page  52) 
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NOTES 


DAVID  SARNOFF,  president  of 
RCA  and  chairman  of  NBC,  delivered 
the  dedicatory  address  at  Oglethorpe 
University's  "Crypt  of  Civilization" 
May  30.  He  was  given  a  doctor's  de- 
gree by  the  University. 

JOHN  EWING,  operator  of  KWKH 
and  KTBS,  Shreveport,  and  publish- 
er of  the  Shreveport  Times,  returned 
to  his  desk  June  6  after  a  10-week 
illness. 

ALVIN  G.  PACK  has  joined  the 
sales  department  of  KDYL,  Salt  Lake 
City. 

GERALD  KING,  of  Standard  Radio, 
with  Mrs.  King  sailed  June  11  on  the 
Corinthia  for  a  cruise  to  Havana. 
He  will  return  to  New  York  late  in 
June,  then  will  motor  back  to  Los 
Angeles,  ari-iving  there  about  July  15. 

CESAR  SAERCHINGER,  former 
CBS  European  director,  sailed  June 
1  on  the  Normandie  for  Europe,  to 
visit  Great  Britain,  France  and 
Czechoslovakia  on  behalf  of  the 
American  Historical  Association. 

W.  CORT  TREAT,  general  manager 
of  WORL,  Boston,  was  guest  speaker 
at  the  annual  convention  of  the  New 
England  Coal  Dealers'  Association  at 
the  New  Ocean  House  in  Swamp- 
scott,  Mass. 

DAVID  ROSKIND  has  left  the 
WSIX,  Nashville,  sales  staff  to  open 
his  own  agency.  L.  C.  Sweatt,  for- 
merly of  the  Nashville  Times,  has 
joined  the  WSIX  sales  force. 

TED  HERBERT  of  the  sales  staff 
oi  WOR,  Newark,  recently  married 
Miss  Florence  Pearl  of  Los  Angeles. 

DUNCAN  WOOD,  formerly  with 
Johnson  &  Wood,  brokers,  has  joined 
the  sales  staff  of  WQXR,  New  York, 
to  specialize  in  financial  accounts. 

THAD  H.  BROWN  Jr.,  son  of  the 

FCC  Commissioner,  is  a  member  of 
the  June  Princeton  graduating  class, 
and  will  enter  the  Harvard  Business 
School  next  autumn.  His  senior  the- 
sis, "The  American  Problem  in  In- 
ternational Propaganda",  dealt  large- 
ly with  the  international  shortwave 
situation. 

E.  K.  CARGILL,  manager  of  WMAZ, 
Macon,  Ga.,  participated  in  the  re- 
cent Georgia  Annual  Air  Tour  and 
as  chairman  of  the  Chamber  of  Com- 
merce aviation  committee  helped  en- 
tertain pilots  and  passengers  in  the 
57-plane  fleet.  Owners  of  miniature, 
gas-motored  planes  held  a  show  at 
Macon  under  Mr.  Cargill's  direction. 

C.  G.  PHILLIPS,  manager  of  KIDO, 
Boise,  Id.,  has  been  elected  president 
of  the  Boise  Advertising  Club. 

FRED  ELSETHAGEN,  of  KGVO. 
Missoula,  Mont.,  is  the  father  of  a 
boy  bf    May  21.  - 

W.  CAl  JENNINGS,  manager  of 
KGW-Kl.  Portland,  is  the  father 
of  an  8  lb.  oz.  boy,  Michael  Allen, 
born  May  20. 

RAY  RHODES,  of  the  NBC  sales 
staff  in  San  Francisco,  spoke  recently 
on  "Advertising  and  Youth  Move- 
ment" at  the  San  Francisco  Adver- 
tising Club. 

WILLIAM  S.  RYAN,  NBC,  San 
Francisco  sales  manager,  recently  ad- 
dressed the  Junior  Department  of  the 
San  Francisco  Advertising  Club  on 
"Radio  as  an  Advertising  Medium". 

ARDE  BULOVA,  president  of  the 
Bulova  Watch  Co.,  returned  from  Eu- 
rope June  13  on  the  Normandie. 

AL  LOGAN,  salesman  of  WFBM, 
Indianapolis,  has  recovered  from  in- 
juries received  on  a  motor  trip. 


DON  E.  OILMAN,  NBC  western  di- 
vision vice-president  and  John  Swal- 
low, regional  program  director,  are 
to  be  in  New  York  in  mid-June  for 
conferences  with  network  executives 
on  plans  for  opening  of  the  new  Hol- 
lywood studios  and  the  inaugural 
program  scheduled  for  Sept.  17. 

DUDLEY  FAUST,  salesman  of 
WBBM,  Chicago,  recently  won  first 
l)lace  in  the  advanced  amateur  class 
of  the  recent  Marshall  Field  camera 
exhibition  judging.  Prize-winning 
photo,  taken  with  a  Leica  camera, 
shows  2%-year-old  Dudley  Faust  Jr. 
with  his  negro  nurse. 

MARCO  MORROW,  vice-president 
and  assistant  publisher  of  Capper 
Publications  and  president  of  WIBW, 
Topeka,  on  .lune  6  addressed  the 
Peoria  Advertising  &  Selling  Club  on 
"How  Good  Is  Business." 
BRUCE  SPINK,  former  salesman  of 
WGN,  Chicago,  has  joined  the  Chi- 
cago staff  of  Radio  Sales. 
OLIVER  MORTON,  formerly  in 
charge  of  national  spot  for  central 
division,  is  directing  national  spot 
time  and  local  sales  of  NBC's  central 
division,  Chicago,  after  concentration 
in  Chicago  sales  department.  W.  W. 
Smith,  former  director  of  local  sales, 
has  been  transferred  to  network  sales 
division. 

JAMES  F.  APPELL.  sales  manager 
of  WABC.  New  York,  before  acqui- 
sition by  CBS  in  1928  and  since  con- 
nected with  the  network's  New  York 
sales  staff  and  artist's  bureau,  re- 
signed as  of  June  15. 

RAY  E.  BRIGHT,  commercial  man- 
ager of  KTRH,  has  been  elected  vice- 
president  of  the  Houston  Advertising 
Club. 

ANDREW  G.  HALEY.  FCC  attor- 
ney, received  a  Degree  of  Master  of 
Arts  at  George  Washington  Univer- 
sity June  8. 

.TACK  GROSS,  manager  of  KEHE. 
Los  Angeles,  has  been  annointed  chair- 
man of  District  No.  14,  sales  man- 
agers division,  NAB. 

.TACK  DOYLE,  formerly  KHJ.  Los 
Anseles,  account  executive,  has  joined 
KEEL,  Denver. 

JACK  WENDT.  formerlv  with  a  Pa- 
cific agency.  Gene  McCollom,  former- 
lv of  St.  Louis  Glohe-Democrat.  and 
Marshall  Lehr,  ex-theatre  onemtor, 
have  joined  the  sales  staff  of  WTMV. 
East  St.  Louis. 

HERBERT    WIXSON.    KHJ.  Los 

Angeles,  account  executive,  married 
Miss  Helen  Hudson  of  Spokane, 
.Tune  4. 

HERBERT  BROOKES,  vice-chair- 
man of  the  Australian  Broadcasting 
Commission.  Svdnev.  is  here  observ- 
ing American  broadcasting  methods. 

EVERITTE  K.  BARVT<1S.  onetime 
assistant  manager  of  KH.T.  Los  An- 
geles, is  now  producing  educational 
motion  pictures. 

DON  ALDERMAN.  KFOX.  Long 
Beach,  Cal.  account  executive,  re- 
cently won  the  Southern  California 
Skeet  Assn.  Class  A  championship  at 
Santa  Monica,  scoring  99  out  of  100 
birds. 

F.  E.  WENDLING,  new  to  radio, 
has  joined  KH.T,  Los  Angeles,  as  ac- 
count executive.  He  succeeds  Ernest 
T?affge.  who  resigned  to  join  the  CBS 
Hollywood  sales  staff. 

V.  HAMILTON-WEIR,  general  man- 
ager of  WLEU,  Erie,  Pa.,  has  been 
appointed  chairman  of  the  program 
committee  of  the  Erie  Advertising 
Club. 

SAM  HENRY,  sales  promotion  man- 
ager. World  Broadcasting  System,  is 
spending  his  vacation,  as  usual,  with 
the  101st  Cavalry  of  the  N.  Y.  Na- 
tional Guard,  at  Pine  Camp,  near 
Watertown.  N.  Y. 

J.  ED  REYNOLDS  has  been  named 
general  manager  of  WFOR.  Hatties- 
burg,  Mass.,  with  Eddie  Vann  resi- 
dent manager. 
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WWL 


N  EW  ORLEANS 


E.  Diirand  Hansen 

E.  DURAND  HANSEN,  22,  an- 
nouncer with  KVOX,  Moorhead, 
Minn.,  since  it  went  on  the  air  last 
Thanksgiving  Day,  was  fatally  in- 
jured in  an  automobile  accident 
June  3.  He  was  off  duty  at  the 
time,  and  was  driving  a  car  belong- 
ing to  Alfred  Monkkonen,  operator 
at  the  station.  He  had  driven  out 
into  the  country  roads,  south  of 
Moorhead.  Losing  control  when  the 
wheels  caught  in  a  rut,  he  was 
thrown  from  the  car  and  sustained 
a  broken  left  leg,  a  broken  hip, 
and  other  internal  injuries.  Due  to 
the  long  exposure  while  waiting  for 
an  ambulance,  he  contracted  pneu- 
monia and  died.  He  is  survived  by 
his  mother.  Funeral  services  were 
at  Grand  Forks  June  7,  attended 
by  the  entire  staff  of  KVOX. 


DonV  Skimp 
tot  scrvawts" 

QUARTERS,  LEM/ 


When  it  comes  to  building  new  homes  and  such,  oar 
average  Red  River  Valley  farmer  builds  much  and 
well.  So  well,  in  Sact,  that  his  lands  and  buildings  to- 
gether are  valued  just  33%  higher  than  the  average 
of  $69S*62  for  those  in  the  remaining  West  North 
Central  area! 

And  he  lives  33%  higher  too!  All  figures  show  that 
this  Fargo  territory  is  one  of  the  best  bets  in  the  en- 
tire  United  States.   May  we  send  you  the  proof? 

WDAY.nrc 

 ^ 


N.  B.  C. 


Z 


Affiliated  with  the  Fargo  Forum 


FREE  and 
PETEBS,  INC 
NATIONAL 
REFRSSENTATIVES 


FARGO 
N.  D. 


940  KILOCYCLES 
Sooo  WATTS  DAY 
looo  WATTS  NIGHT 


JOSEF  CHERNIAVSKT  is  in  charge 
of  all  musical  activities  of  WLW  and 
WSAI,  Cincinnati.  Cherniavsky.  who 
resigned  as  musical  director  of  Buf- 
falo Theatres  Inc.,  Feb.  15.  to  join 
the  Crosley  stations  as  associate  musi- 
cal director,  is  well-known  for  his 
Musical  Camera,  program.  William 
Stoess.  who  has  been  associate  musi- 
cal director  of  the  two  stations,  will 
devote  full  time  to  creating  new  mus- 
ical programs. 

MEREDITH  WILLSOX.  XBC  mus- 
ical director  in  Hollywood,  sails  from 
New  York  July  8  on  the  lie  de  France 
for  his  first  vacation  in  three  years. 
He  will  visit  London,  France  and 
Scotland,  returning  in  August. 

TOM  MURRAY,  announcer  and  news- 
caster of  WHAM,  Rochester,  will 
marry  Miss  Barbara  Pease  this  sum- 
mer. Art  Kelly.  WHAM  publicity  di- 
rector, will  marry  Miss  Helen  O'Xeill. 

HARRY  McTIGUE.  baseball  com- 
mentator of  WHAM  for  a  cereal 
sponsor,  has  taken  a  staff  position 
with  the  Rochester  station  to  handle 
the  daily  Socony  Sports  Reporter. 

PIERRE  ANDRE,  veteran  announc- 
er of  WON,  Chicago,  has  left  that 
station  to  handle  several  Blackett- 
Sample-Hummert  programs  on  NBC 
in  Chicago. 

HUGH  IVY,  announcer  of  WSB,  At- 
lanta, is  recovering  from  an  appen- 
dicitis operation. 

LARRY  NIXON,  publicity  director 
of  WNEW,  New  York,  has  written  a 
novel.  "Vagabond  Voyaging",  due  for 
publication  soon  by  Little.  Brown  & 
Co. 

ED  LOWELL,  assistant  head  of 
NBC's  service  division,  will  marry 
Martha  Howard,  of  NBC's  sales,  in 
.Jersey  City  .July  10. 

S.  KIRBY  AYERS  and  Robert  J. 
Prescott,  formerly  of  CBS,  have 
formed  an  artists'  management  com- 
pany at  1270  Sixth  Ave.,  New  York. 

A.  DINSDALE  has  joined  Morner 
Productions.  New  York,  as  vice-presi- 
dent in  charge  of  production. 

TINY  KNAPP  has  left  WSIX.  Nash- 
ville and  returned  to  his  former  iDlace 
as  announcer  at  WAPO.  Chattanooga. 
Xew  members  of  the  WSIX  announc- 
ing staff  are  Dean  Upson,  formerlv 
of  WSM,  and  Dale  I.  Knox. 

RICHARD  XORMAN.  announcer  of 
WOV-WBIL.  New  York,  was  to  sail 
June  15  on  a  month's  cruise  in  the 
Carribbean  to  finish  a  book.  Radio 
yuts. 


WARREN  McCLOY.  new  to 
has    joined    the    continuity  .st^ 
KOMO-KJR.   Seattle,  with 
Banker  becoming  assistant  news' 
tor.     Louis    Kolitsch,  formerly 
KINY.  Juneau,  Alaska,  is  doing 
tinuity.  David  Crockett,  new  ti; 
dio.  has  joined  the  announcing 

REGINALD     HARDIN  has 
named  program  director  of  WI, 
Hattiesburg.  Miss. 

JOHN  D.  McTIGUE,  NBC  prcs 
partment,  is  the  father  of  a  girl 
.June  7. 

IRVE  TUNICK  of  the  continuit; 
partment  WINS.  New  York,  and 
Adele  Lehnstul  will  be  man 
June  18. 

MISS    CARROLL  BARTHOL( 
has  returned  to  WOWO-WGL. 
Wavne.  as  secretary  to  sales  mar 
W. 'Ward  Dorrell. 

DON  SIMS,  formerly  of  CJIC.  i 
Ste.  Marie,  Ont.,  has  joined  CK 
Windsor-Detroit,  to  replace  E 
Chick,  who  resigned  to  take 
management  of  Hotel  Lincoln,  V 
.sor,  Ont. 

ROBERT  C.  MARVIN,  prograr 
rector  of  WICA,  Ashtabula,  O 
the  father  of  a  girl  born  June  1. 

BILL  COLLINS  of  the  KYW 
Philadelphia,  is  the  father  of  a^ 
born  May  31. 

RUTH  ROWAN,  formerly  of  L 
Electric    Light    &    Power  Co.. 
joined  WTMV,  E.  St.  Louis,  a; 
sistant    to    Program  Director 
Godt. 

DAVID    BYRN    Jr..  formerly 
KLRA,  Little  Rock.  Ark.,  has  j< 
the  announcing  staff  of  WBAP, 
Worth,   to  replace   Cy  Leland, 
has  opened  an  advertising  agency, 
der  his  name. 
NELSON  OLMSTED,  announce 
WBAP.   Fort  Worth,  married 
Alma  Rae  Holloway  June  9. 

HEXRY  C.  WOOD,  former  annc 
er  of  KPAC.  Port  Arthur.  Tex., 
joined  Wood  Radio  Productions, 
lywood.  as  sales  manager.  Paul 
ger  has  joined  the  firm  as  edito: 

JOHX  BAKER,  former  directo 
School  Time  and  DinnerleU  Tim 
WLS.  Chicago,  has  joined  the  De; 
ment  of  Agriculture.  Washingtoi 
develop  agricultural  radio  show 
be  given  by  state  colleges  and  co 
agents. 

JACK    WALLACE,  formerly 
KRBC.     Abilene.     Tex.,  has 
named  program    director   of  KI 
Denton.  Tex. 

HARVEY  OLSEX.  conductor  ol 
Shoppers    Special  of  WDRC.  I 
ford,  was  guest  of  WXBH,  Xew 
ford,   Mass.,  on   that  station's 
birthday. 

MISS  ERIX  DAY  has  replaced  i 
Dunne,  resigned,  as  production 
sistant  at  KGVO.  Missoula.  Moi 


★  KMPC* 

"The  Station  of  the  Stars^^ 
BEVERLY  HILLS,  CALIFORNIA 

KMPC  is  the  ideal  test  station  for  your 
BB*^  spot  campaign.  It  delivers  a  selected  audi-  ^I^H 
-jc  ence  at  a  low  rate  in  the  rich  Southern 
^  California  market. 
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REST  W.  CLOUGH.  formerly 
KBC.  Abilene.  Tex.,  received  his 
)er"s  degree  in  government  from 
ihern  Methodist  University.  Dal- 
i  June  7.  using  the  thesis  title 
rjeral  Communications  Commis- 
I .  Crippled  from  paralysis.  Clough 
1  received  three  college  degrees 
[  his  wheel-chair.  He  is  now 
lalism  instructor  at  Dallas  Cpl- 
downtown  unit  of  S.M.U. 

(RGIA  XEFF,  secretary  to  John 
^h.  CBS  Hollywood  executive. 
Ensign  R.  E.  Odening.  will  marry 
Los  Angeles  .June  IS. 

-I'ELIA  JENSEN,  of  KDYL.  Salt 
f  City,  is  recovering  from  an  ap- 
jectomy. 

fiTIN  GOSCH.  CBS  New  York 
'peer,  is  in  Hollywood  to  produce 
.laies  of  summer  sustaining  pvo- 
iis  and  to  record  Robert  Bench- 
por  a  prospective  eastern  sponsor. 

3i?ERT  L.  REDD.  NBC  Holly- 
il  writer-producer,  married  Ga- 
jle  Belauger  .Tune  6.  A  network 
"'?r.  Mrs.  Redd  is  known  profes- 
iilly  as  Gogo  Delys. 

;LNK  W.  HEMINGWAY,  presi- 
•:  of  Press-Radio  Features.  Chica- 
fractured  his  right  ankle  while 
jing  baseball  at  the  annual  Ox 
,t5t  of  the  Chicago  Federated  Ad- 
'sing  Club,  June  4. 

IN  CARLILE,  CBS  production 
lager,  has  written  a  book.  Produc- 
■  tt  Direction  of  Radio  Programs. 
'?  published  by  Prentiee-Hall,  New 

^■ 

ju  HUBERT,  formerly  of  WHK. 
•  leland.  has  joined  the  announcing 
of  WMBD.  Peoria.  111. 

■RMAN  NESBITT.  KHJ,  Los 
-jeles,  news  commentator,  has  be- 
a  weekly  series  on  Don  Lee 
-adcasting  System,  recapitulating 
id  events  under  title.  Best  yews 
ties  of  the  Week. 

.E    ARMSTRONG.    KFI,  Los 
*les,  commentator,   and  formerly 
Angeles   Times   radio   editor,  is 
;  a  book,  Hoic  to  Write  for  Ra- 

■■j.L  CRUGER.  continuity  editor 
-liVood  Radio  Productions,  Holly- 
a  program  builders,  is  writing  a 
;  on  radio. 

'\'TON  EARNSHAW.  vice-presi- 
)i  Earnshaw  Radio  Productions, 
■ywood.  married  Dorcas  Brown  of 
/port  Beach,  Cal.,  at  Laguna 
ch,  .June  7. 

'3  BROWN,  announcer  of  NBC. 
,?ago,    narrowly    escaped  injury 
ita  a  hoist  broke  as  his  sail  boat 
being  dry-docked  recently. 

'  KEMPER,  formerly  of  WHB. 
Vsas  City,  and  WDOD.  Chatta- 
?a,  has  joined  KANS,  Wichita. 

"ax  HARRINGTON,  announcer 
WBBM.  Chicago,  and  baseball 
■t;^c•aster  for  Kellogg  on  WJJD. 
Tied  Miss  Bettv  Lou  Martin,  for- 

'iy  of  WBBM  and  KNX,  Holly- 
id,  June  4. 

r  FLAXAGAX*.  veteran  sports- 
er  of  WBBM.  Chicago,  has  re- 
led  to  duty  after  a  severe  illness. 

BS  LEE  WILLIAMS,  formerly 
!ie  manager  of  Al  Pearce  enter- 
*s  and  announcer-writer  at  W  JIM. 
'Sing,  has  joined  Fred  ColFs  or- 
ization  in  New  York. 

3RGE  PUTNAM,  formerly  with 
Don  Lee  network,  and  Henry  M. 

ly.  free-lance  announcer,  have 
ed  the  announcing  staff  of  CBS, 
York. 

iXLEY     CHURCH,     chief  an- 

ncer  and  director  of  special  events. 

IX.  Portland,  has  returned  from 
Icago  where  he  received  the  Mc- 

ch  Award  to  KOIX  for  outstand- 
promotion  of  X'ational  Air  Mail 
,5k.  Church  produced  the  KOIX' 
)-ial  programs  and    was  awarded 

trip  to  Chicago. 


YOUNGEST  commercial  announ- 
cer is  two-year-old  Jimmy  Dean, 
son  of  WIS,  Columbia,  S.  C,  pro- 
duction manager  Bev  Dean.  Jimmy 
showed  professional  snap  on  Fresh- 
est Thing  in  Toivn  program,  spon- 
sored by  Carolina  Baking  Co.,  with 
"0  Boy  Bread  tastes  good.  I  like 
it!" 


Changes  in  WBAX  Staff 
Are  Made  by  Robertson 

ANNOUNCEMENT  of  additions 
to  the  staff  of  WBAX,  Wilkes- 
Barre,  Pa.,  was  made  June  4  by 
Dale  Robertson,  former  general 
manager  of  WIBX,  Utica,  who  has 
taken  over  direction  of  the  Wilkes- 
Barre  station.  William  C.  B. 
Franklin,  formerly  of  the  WIBX 
sales  staff,  and  before  that  with 
WSYR  as  announcer,  has  joined 
the  WBAX  sales  staff,  along  with 
Harry  Thomas,  formerly  a  per- 
former, and  until  early  this  year 
sales  manager  of  WRR,  Dallas. 

Program  director  is  Drury  Len- 
ington,  known  to  Pacific  Coast  lis- 
teners as  Drury  Lane.  He  con- 
ducted the  Golden  Memories  pro- 
gram over  KNX,  Hollywood,  where 
he  stayed  until  1936.  Originally  a 
singer,  he  became  assistant  man- 
ager and  for  the  last  three  years 
of  his  stay  was  program  director. 
Olive  Furman,  former  school 
teacher,  for  four  years  with  WIBX, 
is  auditor  and  credit  manager  of 
WBAX. 

ROGER  HUXT.  son  of  C.  Roy  Hunt, 
genera]  manager  of  KOIX.  Portland. 
Ore.,  on  Aug.  7  will  marry  Carlotta 
Peterson,  a  sister  of  Geraldine  Peter- 
son, staff  violinist.  Hunt,  a  former 
T'niversitv  of  California  student,  has 
been  witli  the  KOIX-KALE  staff  for 
the  last  three  years. 

B  E  R  X  I  E  MILLIGAX.  editor  of 
Mike.  Los  Angeles  weekly  radio  fan 
tabloid  published  by  Gilmore  Oil  Co.. 
sponsors  of  the  weekly  XBC  Gilmore 
Circus,  is  the  father  of  a  girl  born 
.June  .3. 

JIMMY  WALLIXGTOX.  Hollywood 
commentator,  is  on  a  six-week  per- 
sonal appearance  tour.  He  opened  in 
Baltimore  .June  10. 

THEODORE  E.  SMITH,  former 
Penn  State  actor,  has  joined  WEIL. 
Philadelphia,  as  announcer. 

JACK  ALKIRE.  formerly  of  KFEL. 
Denver,  has  joined  the  press  depart- 
ment of  KDYL.  Salt  Lake  City. 

.JACK  LYMAX.  producer  at  XBC. 
San  Francisco  is  on  a  month's  leave 
of  absence,  doing  a  special  job  for  the 
Golden  Gate  International  Exposition. 
.Jack  Edwards  is  substituting  for 
him. 

JAMES  PARKER,  formerly  of  Hol- 
lywood, recently  joined  the  XBC  pro- 
duction staff  in  San  Francisco. 

MURRAY  MOLLER  has  been  trans- 
ferred from  the  Los  Angeles  radio 
news  division  of  United  Press  to  the 
UP  bureau  at  KSL,  Salt  Lake  City. 


JOE  THOMPSON,  XBC  HoUywood 
producer,  has  been  assigned  to  the 
weekly  Signal  Oil  Carnival,  sponsored 
by  Signal  Oil  Co.  on  Pacific  Red.  He 
succeeds  Bob  Redd,  who  withdrew  to 
devote  his  time  to  Hall  of  Fun.  which 
he  is  preparing  for  sponsor  considera- 
tion. Walker  Bunker  Jr.,  X'BC  Hol- 
lywood production  manager,  is  super- 
vising the  petroleum  program  with 
Carl  Hertsinger  writing. 

DOX  CURLIX.  formerly  CBS  Hol- 
lywood announcer,  has  joined  KH.J. 
Los  Angeles.  He  succeeds  Floyd 
Mack,  resigned. 

MICHAEL  BLAIR.  KFATB.  Holly- 
wood, fight  announcer,  has  been  as- 
signed a  similar  role  in  the  M-G-M 
film  "Give  &  Take". 

TED  PEARSOX'.  Hollywood  an- 
nouncer on  X'BC's  Good  Seics  of 
19.38,  sponsored  by  General  Foods 
Corp..  will  co-star  with  Xorman 
Phillips  in  an  M-G-M  film  short  "'A 
Criminal  Is  Born". 

HAL  FIMBERG,  Hollywood  writer, 
has  been  assigned  to  the  writing  staff 
of  the  new  CBS  -Jack  Haley  series 
starting  Sept.  30  under  sponsorship 
of  Continental  Baking  Co. 

CHARLES  VAXDA.  CBS  Pacific 
Coast  program  director.  Hollywood, 
was  guest  at  a  birthday  and  farewell 
party  June  6  before  he  left  for  Xew 
York  where  he  will  remain  six  weeks 
conferring  with  network  executives 
on  fall  activities. 

LOU  LaHAYE.  chief  announcer  of 
WICC.  Bridgeport.  Conn.,  will  marry 
Miss  Ann  Matus  June  18. 

COXXIE  STEVEXSOX'  has  resigned 
as  publicity  director  of  KMTR.  Hol- 
lywood. 

JULES  BUCK,  publicity  director  of 
KFWB.  Hollywood,  is  in  Xew  York 
on  a  business  and  pleasure  trip. 

TRUE  BOAR  DM  AX.  Hollywood 
writer  -  producer  -  actor,  has  returned 
from  a  five-month  world  tour. 

BILL  KELSO,  formerly  KMTR. 
Hollywood  announcer,  has  joined 
KFAC.  Los  Angeles. 

TORLEIF  TORLAXD,  University  of 
Washington  student,  recently  joined 
KVI.  Seattle. 

J  O  H  X  X  Y  DAVIS,  announcer  of 
W  W  S  W.  Pittsburgh,  will  marry 
Elaine  Poulton  June  25. 

AUSTIX  PETERSEX.  after  several 
months'  absence,  has  returned  to  the 
Hollywood  staff  of  Y'ouug  &  Rubicam 
as  writer-producer. 

.JOHX  ZUCKERMAX  and  Claude 
Kirchner  have  joined  the  announcing 
staff  of  WGX',  Chicago.  John  Fleming. 
WGX  announcer,  was  graduated  this 
month  from  the  University  of  Chicago. 

GEXE  SHUMATE.  Iowa  Xetwork 
sports  announcer,  on  May  28  married 
May-Floyd  Sinex,  radio  actress,  Des 
Moines.  .  


Sylvester  Gross 

SYLVESTER  GROSS,  22,  recent- 
ly appointed  program  director  of 
KGKO,  Fort  Worth,  died  in  that 
city  May  27.  He  was  a  brother  of 
Jack  Gross,  manager  of  KEHE, 
Los  Angeles.  He  is  survived  by  his 
widow. 


(reel  K^^^'Jt'*, 

¥■  gg«  Ready! 


YOU  can  have  for  the  asking 
a  new  32-page  book  showing 
the  most  startling  survey  in 
Chicago  Radio  History,  field  in- 
tensity sur>-eTs  and  data  that 
prove  these  stations  America's 
greatest    publicity  investment! 

WGES-WCBD-WSBC 
Chicago 


You  win  a  prize:  One  of  the 

KSFOlks,  loe  V/alters,  wins  the 
Sidney  Garfinkle  Agency  trophies 
for  himself  and  KSFO  as  San 
Francisco's  best  announcer.  KSFO 
announcing  wins  prizes  for  you, 
too ...  in  sales. 


Bridge  to  business:  Nearly  10 
million  a  year  use  the  San  Fran- 
cisco-Oakland bridge,  centralizing 
trade  in  the  Bay  area.  KSFO  is 
your  bridge  to  them  . . .  and  their 
dealers. 


Shredded  whole  fan -mail:  Elma 
Latta  Hackett,  "Friendly  Home- 
maker"  of  the  KSFOlks,  turns 
over  her  mail  to  the  Salvation 
Army  which  shreds  and  sells  it. 


Swing  high:  loe  Sanders  and  his 
Nighthawks  go  away  from  town 
in  a  United  Air  Lines  plane  to 
salute  the  Golden  Gate  Inter- 
national Exposition.  Their  music 
went  to  many  a  town  via  KSFO. 
Arrow  below  points  with  pride. 


KSFO 

SAN  FRANCISCO 

KSFO-Russ  Building,  San  Francisco 

560  KG. . .  50  00W  day . . .  lOOOW  night 
PHILIP  G.  LflSKY,  General  Manager 

National  Representative: 
FREE  &  PETERS,  Incorporated 

COLUMBIA  BROflDCflSTING  SYSTEM 
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THE  audinadd  of 
BROADCASTING 


STATION  ACCOUNTS 

ap — studio  programs 
t — transcriptions 
sa — spot  announcements 
ta — transcription  announcements 


WBT,  Charlotte,  N.  C. 

Dodge  Bros.  Corp.,  Detroit  (autos), 

5  m,  thru  Ruthrauff  &  Ryan,  N.  Y. 
Southern  Bell  Tel.  &  Tel.  Co.,  Char- 
lotte, 4  sa,  direct. 

Joe  Lowe  Corp.,  New  York  (Pop- 
sicle),  3  t  weekly,  thru  Blackett- 
Sample-Hummert,  N.  Y. 

Gulf  Oil  Corp.,  Pittsburgh  (Gulf- 
spray),  2  t  weekly,  thru  Young  & 
Rubicam,  N.  Y. 

Black  i'lag  Co.,  Baltimore  (insecti- 
ciae ) ,  a  up  weekly,  direct. 

DeWoody  Mfg.  Co.,  Pine  BlufE,  Ark. 
(Mexican  Jzteat  Ir'owder),  5  ta  week- 
ly, thru  Simon  &  Gwynn,  Memphis. 

Southern  (Jotton  Oil  Co.,  iNew  Or- 
leans (Scoco),  4  sa  daily,  direct. 

Swiit  &  Co.,  Chicago,  Z  sa  weekly, 
tliru  J.  W  alter  Tnompson  Co.,  Chi- 
cago. 

Procter  &  Gamble  Co.,  Cincinnati 
(OxydolJ,  5  t  weekly,  thru  Black- 
ett-»ampie-Hummert,  Chicago. 

Railway  Jiixpress  Agency,  iNew  York, 
3  sa  weeuiy,  thru  Caples  Co.,  N.  Y. 

American  iiome  -froducts  Corp.,  New 
Xork  (i'lyded),  3  t  weekly,  thru 
Blackett-Sampie-Hummert,  N.  Y. 

Retrig.  &  Air  Cond.  Training  Corp., 
loungstown,  2  t,  thru  National 
Classihed  Adv.  Agency,  Youngs- 
town. 

WHN,  New  York 

Adam  Hat  Stores,  New  York  (chain 
hat  stores),  weekly  sp,  thru  Glicks- 
mau  Adv.  Agency,  N.  Y. 

Chevrolet  Motor  Co.,  Detroit  (auto- 
mobiles), weekly  t,  thru  Campbell- 
iuwald  Co.,  JJetroit. 

Hudson  River  Dayime,  New  York,  15 
sa  weeiily,  S  weeks,  thru  Platt- 
±!  orbes,  N.  Y. 

Hoffman  Beverage  Co.,  Newark,  N. 
J.,  sa,  lb  weeks,  thru  BBDO,  N.  Y. 

Madison  Personal  Loan  Co.,  New 
York,  24  sp,  thru  Klinger  Adv. 
Agency,  N.  Y. 

KTHS,  Hot  Springs,  Ark. 

Eye  Gene  Co.,  Chicago,  sa  series, 
thru  Ruthrauff  &  Ryan,  N.  Y. 

Gospel  Bcstg.  Assn.,  Los  Angeles,  t, 
thru  Roy  H.  Alber  Co.,  Los  An- 
geles. 

Gardner  Nurseries,  Osage,  la.,  t 
series,  thru  Northwest  Radio  Adv. 
Co.,  Seattle. 

Faultless  Starch  Co.,  Kansas  City,  t 
series,  thru  Perry-Hanly  Co.,  Kan- 
sas City. 

Premier  Pabst  Sales  Co.,  Chicago,  sa 
series,  thru  Morris-Schenker-Roth, 
Chicago. 

WLAW,  Lawrence,  Mass. 

Vendol  Co.,  Baltimore  (proprietary), 

6  sa  weekly,  thru  L.  A.  Sandlass 
Co.,  Baltimore. 

Kellogg  Co.,  Battle  Creek  (Rice 
Krispies),  14  sa,  thru  N.  W.  Ayer. 

WEEI,  Boston 

Atlantic  Coal  Co.  of  Mass.,  Boston, 
sa  series,  thru  Dowd-Ostreicher, 
Boston. 

American  Tobacco  Co.,  New  York 
(Cremo),  2  weekly  t,  thru  Law- 
rence C.  Gumbtnner  Adv.  Agency, 
N.  Y. 

KGLO,  Mason  City,  la. 

Schlitz  Brewing  Co.,  St.  Paul  (City 
Club  beer),  7  weekly  sp,  direct. 


WNBX,  Springfield,  Vt. 

American    Tobacco   Co.,    New  York 

(Lucky  Strike),  21  ta,  thru  Lord  & 

Thomas,  N.  Y. 
Kellogg    Co.,    Battle    Creek,  Mich. 

(Rice  Krispies),  70  ta,  thru  N.  W. 

Ayer  &  Son,  Philadelphia. 
John  F.  Trommer,  Brooklyn  (Trom- 

mer's  Ale),   daily   sa,   thru  Cecil, 

Warwick  &  Legler,  N.  Y. 
Beverwyck  Breweries,  Albany,  daily 

sp.  thru  Peck  Adv.  Agency,  N.  Y. 
P.  Ballantine  &  Sons,  Newark  (beer), 

2  daily  sp.  thru  J.  Walter  Thomp- 
son Co.,  N.  Y. 
Sinclair    Refininfr    Co.,    New  York, 

daily  sp.  thru  Federal  Adv.  Agency, 

N.  Y. 

WNEW,  New  York 

Gruen  Watch  Co..  New  York.  3  sp 

weekly.    13   weeks,    thru  McCann- 

Erickson.  N.  T. 
Hoffman  Beverage  Co.,  Newark.  25  sa 

weekly.    16    weeks,    thru  BBDO, 

N.  Y. 

Watcbung  Lake  Inc.,  New  Jersey,  24 
sp.  thru  Radio  Adv.  Corp.  of  Amer- 
ica, Jersey  City. 

Dr.  H.  Sellers.  Paterson.  N.  ,7.  (op- 
tometrist), 13  sa  weekly.  4  weeks, 
thru  Bacon  &  Graham  Adv.  Agen- 
cy. Paterson,  N.  J. 

Walter  Simon.  Brooklyn  (Nomis  sun- 
burn cream).  2  sa  weekly,  direct. 

Hudson  River  Day  Line,  15  sa  week- 
ly, 8  weeks,  thru  Platt-Forbes,  N.  Y. 

WDNC.  Durham,  N.  C. 

Miller  Brewing  Co.,  Milwaukee 
(beer).  6  weekly  sa.  thru  Roche- 
Williams  &  Cunnyngham.  Chicago. 

Atlantic  Ice  &  Coal  Co.,  Atlanta 
(beer),  12  weekly  so,  direct. 

Ex-Lax  Inc.,  Brooklyn  (Ex-Lax),  5 
weekly  sa,  thru  Joseph  Katz  Co., 
Baltimore. 

WHO,  Des  Moines 

National  Biscuit  Co.,  New  York 
(Shredded  Wheat),  325  t.  thru  Fed- 
eral Adv.  Agency,  N.  Y. 

WJZ,  New  York 

Benrus  Watch  Co.,  New  York,  5  daily 
so,  52  weeks,  thru  Brown  &  Tarch- 
er,  N.  Y. 


KDYL,  Salt  Lake  City 

Soiloff  Mfg.  Co.,  Glendale,  Cal.  (paint 

cleaner),  13  ta,  thru  Hillman-Shane 

Agency,  Los  Angeles. 
Mountain    Fuel    Supply   Co.,  Ogden 

and  Salt  Lake  City  (natural  gas), 

56  sa,  thru  Gillham  Adv.  Agency, 

Salt  Lake  City. 
Lever   Bros.   Co.,   Cambridge,  Mass. 

(Spry),   6   so,   thru   Ruthrauff  & 

Ryan,  N.  Y. 
American    Tobacco    Co.,    New  York 

(Lucky  Strike).  273  ta,  thru  Lord 

&  Thomas,  N.  Y. 

KEHE,  Los  Angeles 

Davis  Perfection  Bakeries,  Los  An- 
geles (chain  bakery),  3  so  weekly, 
thru  Bert  Butterworth  Agency,  Los 
Angeles. 

Union  Pacific  System,  Omaha  (rail 
transportation),  6  sa  weekly,  thru 
Caples  Co.,  Chicago. 

WMAQ,  Chicago 

Chevrolet  Motor  Division,  Detroit, 
weekly  t,  thru  Campbell-Ewald  Co., 
Detroit. 

Refrigeration  &  Air  Conditioning  In- 
stitute, Chicago,  weekly  sp.  thru 
James  R.  Lunke  &  Associates, 
Chicago. 

KFI,  Los  Angeles 

Battle  Creek  Foods  Co.,  Battle  Creek 
(Zo  &  Pep),  2  sp  weekly,  thru 
Erwin,  Wasey  &  Co.,  Chicago. 

Interstate  Transit  Lines,  Salt  Lake 
City  (bus  transportation),  27  sa, 
thru  Beaumont  &  Hohman,  Omaha. 

WKRC,  Cincinnati 

Illinois  Meat  Co.,  Chicago  (Broadcast 
Corn  Beef  Hash),  3  sp  weekly,  thru 
George  H.  Hartman  Co.,  Chicago. 

Manhattan  Soap  Co.,  New  York 
(Sweetheart),  7  ta  weekly,  thru 
Peck  Adv.  Agency,  N.  Y. 

KHJ,  Los  Angeles 

United  Airlines  Transport  Corp.,  Chi- 
cago (air  transportation),  5  ta 
weekly,  thru  J.  Walter  Thompson 
Co.,  Chicago. 

WMCA,  New  York 

Sachs  Qualit.y  Furniture,  New  York, 
5  sp  weekly,  direct. 


WGY,  Schenectady 

Albany  Diesel  Institute,  Albany, 
ly  sa,  thru  DeRouville  Adv. 
cy,  Albany. 

John  E.  Cain  Inc.,  Cambridge, 
(mayonnaise),  6  weekly  sp. 
Chambers  &  Wiswell,  Boston. 

Cranberry  Canners,  S.  Hanson,  J 
(Ocean  Spray),  3  weekly  sp, ' 
Harry  M.  Frost  Co.,  Boston. 

Curtice  Bros.  Co.,  Rochester  (' 
Label  food),  weekly  sp,  thru  Is 
Ayer  &  Son,  Philadelphia. 

R.  B.  Davis  Co.,  Hoboken  (b; 
powder,  Cut-Rite  wax  paper),  i 
ly  sp,  thru  Charles  W.  Hoyt 
N.  Y. 

International  Harvester  Co.,  Chi 
6  weekly  sa,  thru  Aubrey,  Moc 
Wallace,  Chicago. 

Ivanhoe  Foods,  Auburn,  N.  Y.,  ^ 
ly  sp,  thru  Moser  &  Cotins,  I 

Kellogg  Co.,  Battle  Creek  ( 
Wheat  Krispies),  10  weekly 
thru  N.  W.  Ayer  &  Son,  N.  Y., 

Joe  Lowe  Corp.,  New  York  ( 
side),  3  weekly  t,  thru  Blac 
Sample-Hummert,  N.  Y. 

McKesson  &  Robbins,  Bridgi 
(Pursang),  5  weekly  so,  thn 
W.  Kastor  &  Sons,  Chicago. 

Manhattan    Soap    Co.,  New 
(Sweetheart  soap),  so  series. 
Peck  Adv.  Agency,  N.  Y. 

WFOR,  Hattiesburg,  Miss. 

Gulf  Coast  Oil  Co.,  New  Orleai 
sa  weekly,  thru  local  dealer. 

Gulf  Refining  Co..  Pittsburgh  (( 
spray ) ,    2    t    weekly,  thru 
dealer. 

Standard  Oil  Co.  of  La.,  New  Orh' 
6  weekly  baseball  scores,  thru  !j 
dealer. 

New  Wallace  Labs,  Laurel,  I 
(Hexaline),  6  so  weekly,  direct 

Coca  Cola  Co.,  Atlanta,  5  week! 
thru  local  dealer. 

CKNX,  Wingham,  Ont. 

International  Harvester  Co.  of  ' 
ada  (twine),  13  so,  thru  Aul 
Moore  &  Wallace,  Chicago. 

Quaker    Oats    Co.,  Peterboro, 
(Ful-O-Pep  feed),  7  t,  thru  ] 
&  Thomas,  Toronto. 

KNX,  Hollywood 

Scudder  Foods  Products,  Mont 
Park,  Cal.  (potato  chips),  6  we 
sp,  thru  Emil  Brisacher  &  S 
Los  Angeles. 

Railway  Express  Agency,  New 
(rail  &  air  service),  3  so  we( 
thru  Caples  Co.,  N.  Y. 

WOV,  New  York 

General  Mills,   Minneapolis  (Wf 
ties),  5  sp  weekly,  13  weeks, 
Blackett-Sample-Hummert,  Chit 

Parodi  Cigar  Co.,  New  York,  3  we 
sp,  direct. 

KYA,  San  Francisco 

New  Century  Beverage  Co., 
Francisco,  6  so  weekly,  direct. 

Royal  Typewriter  Co.,  New  T 
(typewriters),  5  so,  direct. 

WHIP,  Hammond,  Ind, 

Cascade  Laundries,  Chicago,  H 
thru  Malcolm  Howard  Adv.  Agei 
Chicago. 

WGN,  Chicago 

Railway  Express  Agency,  Chicago 
so  weekly,  thru  Caples  Co.,  N 


ALL  WOWO  and  WGL  depart- 
ments are  represented  in  this 
tennis  scene,  as  station  members 
stop  to  quaff  a  sponsor's  bever- 
age. Left  to  right  are  John 
Berghoff,  president  of  sponsor 
company;  Russell  Sparks, 
WOWO,  WGL  sales  promotion 
manager;  Mrs.  Berghoff;  Bill 
Davies,  announcer. 


lilli 


FTC  Stipulations 

STIPULATIONS  to  cease  cerj 
advertising  claims  for  their  p: 
ucts  have  been  signed  with  the  I 
eral  Trade  Commission  by  L< 
Bros.  Co.,  Cambridge  (Lifebi 
Lux) ;  Consolidated  Drug  Ti 
Products,  Chicago  (Malena  p 
ointment)  ;  Crosley  Radio  Cc 
Cincinnati  (Xervac  hair  sti 
lant)  ;  Luden's  Inc.,  Readi 
(cough  drops).  Horlick  Ma 
Milk  Corp.,  Racine,  Wis.  Jergi 
Woodbury  Sales  Corp.,  Cincinr 
has  been  charged  by  the  FTC  \ 
unfair  competition  in  claims 
chemical  and  bacteriological  eff- 
of  its  products. 
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MIEEZ  &  FERAUD  Chili  Co., 
tura,  Cal.,  packers  of  Las  Palmas 
led  food  products,  has  appointed 
iman-Shane  Adv.  Agency,  Los  An- 
k.  to  direct  its  advertising  and  re- 
IJt    started    an    eight-week  test 

fpaign  on  KXX.  Hollywood.  Daily 
icipations  in  the  combined  Sun- 
!  Salute  and  Houseicives  Protec- 
i  League  programs  are  used.  Radio 
yities  will  be  extended  as  new 
f|kets  are  opened. 

XTOS  PRODUCTS  Co.,  Phila- 
•hia  (skin,  scalp  treatment)  is 
-fiidering  use  of  radio.  Agency  is 
lagher  &  Muir,  Philadelphia,  E. 
McKeon,  account  executive. 

.L'DDER  Food  Products,  Monterey 
(potato  chips),  frequent  user 
radio,  after  a  series  of  tests  on 
jX,  Hollywood,  on  Aug.  1  will 
't  for  39  weeks  participation  in 

combined  Houseicives  Protective 
)gue  and  Sunrise  Salute  programs 
that  station.  This  will  be  in  addi- 

to  its  other  California  radio  ac- 
:ies  planned  for  fall.  Emil  Bri- 
iier  &  Staff,  Los  Angeles,  has  the 
bunt. 

LDEN    STATE    Insurance  Co., 
Angeles,  occasional  user  of  radio, 
catering  exclusively   to  colored 
ale,  to  celebrate  its  13th  anniver- 
on  July  10  only  will  sponsor 
!!pecial  program  on  12  California 
Lee    network    stations.  Titled 
den  State  Anniversary,  the  half- 
1  program  will  feature  the  Hall 
mson  Singers.  Account  was  placed 
-ct. 

THERAX  LATMEX'S  League. 
'Louis,  will  use  49  Mutual  stations 
'.e  19  for  a  special  broadcast  from 
triennial  meeting  of  Lutheran 
tors  and  laymen  in  St.  Louis, 
■ncy  is  Kelly,  Stuhlman  &  Zahrndt, 
Louis. 

LIFORXIA  HAWAIIAX'  Sugar 
ining  Co.,  San  Francisco,  has 
•ted  a  six  weekly  quarter-hour 
iscribed  series  of  interviews  with 
ppers  called  Listen  to  Yourself  on 
XD.  Chicago.  George  H.  Hartman 
Chicago,  is  agency. 

\RD  BAKIXG  Co.,  New  York, 
e  20  will  start  Jane  Arden.  girl 

orter  script  show,  five  days  week- 

'on  TV.JZ,  Xew  York.  Agency  is 
•rman  K.  Ellis  &  Co.,  Xew  York, 

Ty  Holeomb,  radio  director. 

CA.  SMITH  Inc.,  western  Florida 
ributors  of  Utica  Club  beer  and 
recently  signed  for  a  thrice-weekly 
Tts  review.  Sports  Flashes,  on 
'LA.  Tampa,  highlighting  results 
schedules  of  sporting  events.  Don 
I  writes  and  announces. 

iRD  &  THOMAS,  Chicago,  has  re- 
led  the  advertising  account  of  the 
aker  Oats  Co..  Chicago. 

?SOCIATED  Broadcasting  Co..  To- 
ito.  is  cutting  dramatic  spot  discs 
(place  on  Canadian  stations  start- 
July  1,  for  T.  Eaton  Co.,  largest 
tin  department  store  in  the  British 
;pire.  All  stations  have  not  yet  been 
•eted. 

UTRAL  THOUSAXDS,  Los  An- 
5S     (political),      has  appointed 
DO,  Hollywood,  to  direct  its  ra- 
and  on  June  17  will  start  for  13 
'ks  a  half-hour  dramatization  of 
-ional    labor    problems    on  KH.I. 
':2h  week  program  will  salute  a  dif- 
-3nt  southern  California  community, 
•  I  Don  Lee  station  in  that  city  will 
J  release  the  program. 

COXY-YACUUM  Oil  Co.,  Xew 
'k.  on  June  6  started  daily  sports 
adcasts  featuring  Harrv  McTigue. 
.  "WHAM.  Rochester.  J.  Stirling 
pchell,  Xew  York,  is  the  agency. 


THE  GAME  is  to  tell  which  one  is 
Arthur  Godfrey,  CBS  network  art- 
ist and  Sun  Dial  pilot  of  WJSV, 
Washington,  recently  initiated  in- 
to the  Cremo  tribe  of  the  Ancient 
Order  of  Cigar  Store  Indians.  God- 
frey is  running  a  test  series  for 
American  Tobacco  Co.,  fed  from 
WJSV  to  WABC,  with  transcrip- 
tions going  to  two  other  stations. 

XORTHERX  Broadcasting  Co.  Ltd., 
announces  that  J.  C.  Eno  (Canada), 
(Eno's  Fruit  Salts)  will  go  on  the 
air  with  daily  morning  newscasts 
starting  June  20  on  CFCH.  X'orth 
Bay:  CJKL  Kirkland  Lake;  CKGB 
Timmins.  Tandy  Adv.  Agency  Ltd., 
Toronto,  handles  the  account. 

Agency  Appointments 

HORLICK'S  Malted  Milk  Corp..  Racine, 
Wis.,  to  Roche,  Williams  &  Cunnyngham, 
Chicago. 

COLONIAL  EARPHONE  Co.,  New  York, 
to  J.  Dresner  Agency,  N.  Y. 
BLATCHFORD   CALF  MEAL  Co.,  Wau- 
kegan.  111.    (stock  feed),  to  Beaumont  & 
Hohman,  Chicago. 

FLORIDA  CITRUS  COMMISSION,  Lake- 
land (fruit),  to  Arthur  Kudner  Inc.,  Lake- 
land. 

HAMLIN'S  WIZARD  OIL  Co.,  Chicago 
(Wizaroyal),  to  John  Barnes  Adv.  Agen- 
cy, Milwaukee. 

MILLER  BREWING  Co.  Milwaukee 
(beer),  to  Ricker,  Mulberger  &  Hicks, 
Milwaukee. 

MUNSINGWEAR  Inc.,  Minneapolis  (un- 
derwear, hosiery,  foundations),  to  Kenyon 
&  Eckhardt  Inc.,  N.  Y. ;  Edith  F.  Martin, 
A-E. 

JOHNSTON  &  MURPHY,  Newark 
(men's  shoes),  to  O'Dea,  Sheldon  &  Can- 
aday.  New  York.  Radio  may  he  used  in 
the  fall. 

GROCERY  PRODUCTS  Mfg.  Corp.,  New 
York  (Kitchen  Bouquet,  Jacobs  mush- 
rooms ) ,  to  Ruthrauff  &  Ryan,  New  York. 

AMERICAX  Cranberry  Exchange, 
Xew  York,  to  BBDO,  Xew  York. 


THE  247-pound  tarpon  caught  re- 
cently off  Tampico,  Mexico,  by  Harry 
Sedgwick.  CFRB,  Toronto,  president 
of  the  Canadian  Association  of  Broad- 
casters, has  been  recognized  as  a  new 
world's  record  for  the  species,  accord- 
ing to  the  Xew  York  Times.  It  meas- 
ured 7  feet.  5Vo  inches  in  length  and 
displaces  the  242%-pounder  caught  in 
Mexico  in  1934. 


GOING 
PL  ACES  I 

You  probably  wear,  smoke  or 
sleep  under  products  of  this 
industrially  famous  market. 
This  territory  is  famed  for  its 
consistent  activity.  Yours  to  tap 
through  the  sales  power  of — 

For  Sales  at  a  Profit 

WAIR 

Winston-Salem,  North  Carolina 

Sears  and  Ayer 
National  Representatives 


Illinois  Meat  Series 

ILLINOIS  MEAT  Co.,  Chicago 
(Broadcast  Corn  Beef  Hash)  is 
using  a  quarter-hour  five  times 
weekly  transcribed  series  on 
WKRC,  Cincinnati,  titled  The  Bet- 
ter Half,  featuring  shopping  inter- 
views with  housewives.  Stations 
using  quarter-hour  five  weekly 
studio  programs  are  WBBM,  Chi- 
cago, and  WNEW,  New  York. 
George  H.  Hartman  Co.,  Chicago, 
has  the  account.  

Vic  &  Sade  Discs 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Crisco),  on  May  30  start- 
ed transcriptions  of  Vic  &  Sade 
on  NBC  affiliate  stations  WTIC 
WGY  WDAY  KFYR  KVOO 
WFAA,  and  on  June  13  added  six 
Canadian  stations,  list  of  which  is 
not  available.  Agency  is  Compton 
Adv.,  New  York. 


UlEED  E  COIDPflny 


new  YOKK  '  cHieaoo  I 
perao/r-SM  r/MAfC/seo 


CANDLES 

STILL 
GLEAWI 
IN  THEM 
HILLS! 

p,„,pect.  tor  elecmc  retage  ^^^^ 
.uch.  But  the  milUon  '"""'T  ,he  remaining 

67%  more  «ired  home=  ^^^^^^^  j^^aentally,  they 
93  Kentueky  counties  «>»'""^^  .  j„  «ord», 
,l,oo.-n  59%  more  passenger  ^^^^^^ 

rJ^:-— lehu^e^^^^^^ 

:i::ttvr:;rrru.«emeaium.. 

^  An  N.B.C.  Outlet 
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Follow  the  lead  of 
shrewd  food  ad- 
vertising buyers. 
Add  your  product 
to  the  ever-grow- 
ing list.. on  KMBC 

KMBC 

or  KANSAS  CITY 

FREE  &  PETERS.  Nat'l  Rep's. 


JOHN  H.  PERRY  Associates,  New 
York,  has  opened  a  Philadelphia 
branch  at  1524  Chestnut  St.  under 
management  of  M.  S.  Lewin,  who  also 
will  service  agencies  in  Baltimore, 
Washington  and  Pittsburgh.  Other 
branches  are  in  Chicago,  Detroit  and 
Atlanta,  with  West  Coast  serviced  by 
R.  J.  Bidwell  &  Co.  The  firm  repre- 
sents WCOA,  Pensacola,  Fla. ;  Jack- 
sonville (Fla.)  Journal;  Pensacola 
(Fla.)  News-Journal;  Panama  City 
(Fla.)  News-Herald;  Reading  (Pa.) 
Times. 

PAN  AMERICAN  Broadcasting  Co., 
representing  stations  in  Latin  Amer- 
ica, the  Philippines,  Newfoundland. 
Hawaii  and  Alaska,  has  moved  its 
New  York  offices  to  17  E.  42d  St. 
Fred  R.  Jones,  authority  on  Latin 
American  export  trade,  has  joined  the 
Chicago  office  at  228  N.  LaSalle  St., 
in  charge  of  the  midwest  territory. 
Alonzo  B.  Hawley  has  been  named 
Ohio  representative,  with  offices  at 
163.5  E.  2.5th  St.,  Cleveland. 

JOHN  G.  DALE.  .551  Fifth  Ave., 
New  Y'ork,  has  been  appointed  na- 
tional advertising  representative  of 
KOB.  Albuquerque,  N.  M.,  covering 
all  territory  east  of  the  Mississippi. 
WCAO.  Baltimore,  has  appointed 
Paul  H.  Raymer  Co.  national  repre- 
sentative. 

WALTER  MONROE  Jr.,  San  Fran- 
cisco manager  of  Walter  Biddick  Co., 
married  Marcia  Myrick  Putnam 
May  28. 

(.'ARL  DOTY  has  been  added  to  the 
sales  staff  of  Edward  Petry  &  Co., 
New  York,  effective  June  7.  He  for- 
merly was  with  WOAI,  San  Antonio, 
and  NBC  in  New  York  and  Chicago. 

A.  N.  ARMSTRONG,  of  E.  Katz 
Agency,  Chicago,  is  the  father  of  a 
boy  born  May  20.  his  second  son. 


In  1£ashingtorL^ 


Consistent  with  the  atmos- 
phere o\  a  distinctive  location, 
the  luxurious  comfort,  digni- 
fied service,  and  superior  cui- 
sine of  the  Hay-Adams  House 
blend  into  an  environment  that 
parallels  the  tastes  of  discrimi- 
natins  travellers.  Hay-Adams 
rates  make  any  other  choice 
a  poor  economy. 

FROM  ^3  SINGLE  ^4^''dOUBLE 

HAY-ADAMS  HOUSE 

SIXTEENTH  AT  H  STREET 

4-  Opposite  the  White  House 
Overlooking  Lafayette  Park 


WASHINGTON,  D.C. 


Arnold  to  Agency 

FRANK  A.  ARNOLD  has  been 
named  vice-president  in  charge  of 
radio  of  Edwin  Bird  Wilson  Inc., 
New  York.  For  six  years  he  was 
NBC's  director  of 
commercial  devel- 
opment following 
his  resignation  as 
secretary  and  di- 
rector of  Frank 
Seaman  Adv. 
Agency,  and  be- 
fore that  presi- 
dent and  general 
manager  of  The 
Mr.  Arnold  Suburban  Press, 
as  well  as  national  chairman  of 
the  export  committee  of  AAAA 
and  a  trade  adviser  of  National 
Foreign  Trade  Council.  He  is  au- 
thor of  the  book,  Broadcast  Ad- 
vertising, the  Fourth  Dimension, 
whose  television  edition  was  pub- 
lished recently. 


RAMBEAV  TO  FORM 
BIG-MARKET  GROUP 

PLANS  for  formation  of  a  new 
major  market  station  group  to  be 
represented  nationally  in  the  spot 
field  were  outlined  to  a  group  of 
prominent  broadcasters  June  7  in 
Washington  by  William  G.  Ram- 
beau,  station  representative.  At  a 
dinner  held  at  the  Mayflower  Hotel, 
Mr.  Rambeau  and  his  associates 
outlined  the  project.  No  announce- 
ment was  made  beyond  the  fact 
that  Mr.  Rambeau  said  a  descrip- 
tion, together  with  a  formal  state- 
ment regarding  its  purposes,  will 
be  made  in  the  near  future.  It  will 
be  in  the  nature  of  a  major  mar- 
ket spot  service,  dilfering  in  many 
respects,  it  was  understood,  from 
present  representation  plans. 

Among  those  attending  the  din- 
ner were  John  Shepard  3d,  for 
WNAC,  Boston;  Walter  J.  Damm, 
WTMJ,  Milwaukee;  Donald  Wlthv- 
conib,  WFIL,  Philadelphia;  Ar- 
thur B.  Church,  KMBC,  Kansas 
City;  H.  J.  Brennen  and  Robert 
M.  Thompson,  WJAS-KQV,  Pitts- 
burgh; John  J.  Gillin,  WOW,  Oma- 
ha; Harold  V.  Hough,  KGKO,  Fort 
Worth;  Harold  W.  Batchelder  and 
Purnell  H.  Gould,  WFBR,  Balti- 
more; Dick  Richards,  Leo  Fitz- 
patrick  and  John  F.  Patt,  WJR, 
Detroit,  and  WGAR,  Cleveland; 
Robert  T.  Convey,  KWK,  St.  Louis; 
Herman  Bess,  WNEW,  New  York; 
Gene  O'Fallon,  KFEL,  Denver. 
Other  Rambeau  men  present  in- 
cluded William  H.  Cartwright, 
Chicago;  Myron  Elges,  New  York, 
and  Clark  Brannion,  Detroit. 


(UP) 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 


STANDARD  RADIO.  Hollyv 
announces  among  the  new  subscr 
to  its  library  service :  KZRM  W.> 
WGAU  KRBA  WWL  KDNT  KI 
WOOL  KXL  KSO  KFAM  W( 
KYSM  KPDN  WIRE  KYA  Wl 
WIND  KWTN  WAVE. 

ADDITIONS  to  the  WBS  stii 
subscriber  list  are  KIRO,  Sea* 
W  F  O  R.  Hattiesburg.  Miss.. 
KICA,  Clovis,  N.  Mex. 
FIVE  stations  have  subscribed 
NBC  Thesaurus  library  s  e  r  v  i 
KOH,  Reno;  WQDM,  St.  Alb 
Vt. ;  KVRS,  Rock  Springs,  W 
KWLK,  Longview.  Wash.;  KP 
Laredo,  Tex. 

R.  U.  McINTOSH  &  Associates, 
Angeles  program  producer.s.  has  mf 
from  Los  Angeles  to  its  own  buil<- 
at  10558  Camarillo  Ave.,  North  1 
lywood. 

PROGRAMS  DIVISION  of  Wa 
Biddick  Co.,  Los  Angeles,  has 
pointed  Press-Radio  Features,  Cli 
go.  its  midwest  sales  representat 
Firm  has  sold  its  Daredevils  of  J 
lytvood  transcribed  serial  to  WM 
Macon,  Ga.,  for  local  sponsorship 
Gulf  Oil  Corp. 
WOOD  RADIO  Productions,  He 
wood,  has  started  producing  a  qy 
ter-hour  dramatic  serial.  Walks 
Life,  written  by  Paul  Cruger  \ 
cutting  at  Otto  K.  Olesen  Recon. 
Studios.  Firm  has  sold  its  Ice  Cr^ 
Song  Spots  series  to  Challenge  Cre 
ery.  Phoenix,  Ariz.,  for  release 
KCMA,  Yuma. 

IRVING  FOGEL  Radio  Producti. 
Hollywood,  is  cutting  a  series  of 
dition  transcriptions  of  .Jack  Lond' 
Sea  Wolf,  at  C.  P.  MacGregor's 
dios.  that  city,  for  International 
dio  Sales.  Half-hour  series,  featu^ 
Noah  Beery  as  Wolf  Larsen.  is  bi 
prepared  for  transcribed  or  live  ta 
sponsorship. 

C.  P.  MacGREGOR,  Hollywood  tr 
scription  concern,  has  started  cut 
a  new  quarter-hour  serial  Mutiny 
the  Bounty,  based  on  the  book 
written  by  John  Slott. 
OTTO  K.  OLESEN  Recording  i, 
dios.    Hollywood  transcription 
eern.  has  moved  to  5939  Sunset  B 
Dixon  McCoy  is  manager. 
JERRY  LYNTON,  formerly  ope' 
ing  as  LTnit  Radio  Productions,  1 
lywood,  has  joined  Richard  W.  W' 
Productions   as  writer-producer. 


DURING  recent  three-day  industs 
exhibition  staged  in  Flin  Flon,  M 
toba,  by  Rotary  Club,  CFAR  mc 
its   entire    studio   equipment  to 
Flin  Flon  skating  rink  where  exl 
tion  was  held,  built  temporary  stv 
and    broadcast    entire  schedule 
three  days  from  the  exhibition.  S 
worked  all  night  moving  equipm 
but    gained   many  compliments 
much  publicity.  Jack  Penson,  busii 
manager  of  CFAR,  interviewed  i 
tors  and  described  displays  and 
hibits  during  three  days. 


ASSOCIATED  RECORDE 
PROGRAM  SERVICE 

Quality  Programs 
for 

Commercial  and 
Sustaining  Uses. 

25  West  45th  Street 
New  York  City 
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'ICKERD,  Mulberger  &  Hicks  is 
|,T  name  of  the  former  C.  E.  Rickerd 
■j?nc.v,  with  olBce  still  in  Maccabees 
lag..  Detroit,  and  branch  in  Milwau- 
p  in  charge  of  vice-president  H.  C. 
jilberger.  formerly  of  Roche,  Wil- 
■)|ms  &  Cunnyngham.  Vice-president 
fingston  P.  Hicks  was  formerly  art 
j-ector  and  creative  layout  man  of 
ace  &  Bement. 

NIS  HARRIS  of  the  radio  depart- 
nt,  Erwin,  Wasey  &  Co.,  New 
rk,  has  been  transferred  to  the 
iladelphia  office  to  work  on  the 
mther  Brewing  Co.  account. 


tWREXCE  C.  GUMBINNER  Adv. 
lency,  New  York,  has  taken  over  a 
i.rd  floor  in  its  building  at  9  E. 
3t  St.,  to  quarter  the  radio,  art 
d  production  departmerits. 

lEAT  EASTERN  Adv.  Co.,  New 
rk,  has  moved  to  larger  quarters 
1819  Broadway.  William  J.  Kelly 
.Id  Horace  F.  Rugg  have  joined  the 
ency  as  account  executives,  and 
.elvin  H.  Umane  has  been  appointed 
Bistant  production  manager. 

liXEST  KOSTING,  formerly  in  the 
ivertising  departments  of  several 
:!W  York  department  stores,  has  re- 
ined from  the  CBS  sales  promotion 
[iifE  to  become  a  copywriter  for  Blow 
New  York. 

bRMAN  FRANKEL,  formerly  ra- 
)  director  of  Freitag  Adv.  Agency, 
ilanta  and  Chicago,  and  more  re- 
atly  radio  director  of  Houck  &  Co., 
«hmond,  has  joined  Gussow,  Kahn 
Co.,  New  York,  in  that  capacity. 

pY  F.  SHULTZ,  with  Compton 
jlv.  Inc.,  New  York,  for  ten  years, 
IS  resigned  as  space  buyer.  Walter 
|irber  of  the  media  department  will 
tceed  him.  Jack  Bissell  of  the  new 
siness  department  has  also  resigned. 

eORGE  WHITSETT,  formerly  of 
3  New  York  and  London  ofiiees  of 
W.  Ayer  &  Son,  recently  joined 
13  San  Francisco  office  as  head  of 
9  Pacific  Coast  creative  department. 

AYNE  R.  STEFFNER,  media  an- 
?st  of  McCann-Erickson,  San  Fran- 
co office,  recently  married  Miss 
[)rothy  N.  Melherin,  of  Oakland. 

..  C.  KARBACH,  account  executive. 
IS  resigned  from  Erwin,  Wasey  & 
•„  Los  Angeles. 

iRR  &  MILES,  new  Los  Angeles 
«ncy,  has  been  established  at  1151 
Broadway  by  Cedric  Tarr  and 
lenneth  Miles.  Firm  purchased  the 
jterests  of  Shaw  &  MUes,  and  has 
ken  over  accounts  formerly  serviced 
i:  that  agency. 

.SAL  D.  IVEY,  vice-president  and 
i,:retary  of  McKee,  Albright  &  Ivey 
tc..  Philadelphia  and  New  York,  has 
ithdrawn  from  the  agency,  effective 
f.ne  13. 

AUL  KEENAN,  executive  of 
iiaekett  -  Sample  -  Hummert,  Chicago, 
iBited  Hollywood  early  in  .June. 

aiLIP  F.  MYGOTT,  formerly  with 
Walter  Thompson  Co..  New  York, 
s  joined  the  radio  writing  depart- 
int  of  McCann-Erickson.  New  York. 

SANK  AND  ANNE  HUMMERT, 
ce-presidents  of  Blackett-Sample- 
lummert,  Chicago,  sailed  on  the 
teen  Mary  June  8  to  complete  ar- 
ngements  for  opening  a  London 
anch. 

'-^INTON  D.  CARR.  formerlv  of 
ilkins  &  Holden,  New  York,  and 
cKee,  Albright  &  Ivey.  Philadelphia, 
s  joined  VanSant,  Dugdale  Co.,  Bal- 
nore,  as  traffic  and  production  man- 
1  er. 

AMES   F.   O'BEIRNE   has  joined 
|elly,  Stuhlman  &  Zahrndt  agency, 
.  Louis. 


GOOD  NEWS 


~if  you 


are  tired  of  hearing  ^^sob-stories^^ 
read  this: 

MAY,  1938  WAS 
THE  BEST  MONTH 
IN  THE  ENTIRE 
HISTORY  OF  WFBR 

We  don't  claim  to  be  miracle  workers.  But  we 
do  believe  we're  doing  an  honest,  sincere 
job  of  winning  local  favor  through  local  flavor 
here  in  Baltimore.  That  policy  has  paid  our 
advertisers  extra  dividends  and  they're  coming 
back  for  more. 


iNBnmmoR 

THEY  LISTEN  TO - 
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THE  PICK  OF  THE 

RADIO 

STATIONS  IN  WESTERN  CANADA 


In  Western  Canada  — 
all  these  stations  are 
C.B.C.  basic  outlets. 


Manitoba 


CKY  Winnipeg 

is  western  Canada's  Most 
Powerful  Station 

and 

CKX  Brandon 

completes  the  Manitoba 
radio  coverage. 


Saskatchewan 


The  people  listen  to  — 
CKCK  Regina 


Alberta 


These  three  stations  afford 
the  only  100%  coverage. 

CJCA  Edmonton 

CFAC  Calgary 
CJOC  Letlibridge 


British  Columbia 


You  cover  a  wealthy 
Mining  and  Fruit  Farm- 
ing Area  with  — 

CJAT  Trail 


Canadian  Representatives 
ALL-CANADA 
RADIO  FACILITIES 

TORONTO  -  MONTREAL  -  WINNIPEG 
CALGARY  -  VANCOUVER 

U.  S.  Representatives 

WEED  &  C«. 

NEW  YORK    -  DETROIT 
CHICAGO    -   SAN  FRANCISCO 


John  Francis  Royal 

(Continued  from  page  i.5) 

service  at  all  times  and  at  all 
costs  should  be  the  constant  goal 
of  every  program  director. 

"The  next  big  problem  of  the 
program  director  will  be  televi- 
sion", he  says,  "but  I  have  no 
doubt  that  Americans  will  lead  the 
way  here  as  they  have  in  sound 
broadcasting.  At  present  it  is  un- 
fair to  compare  our  purely  ex- 
perimental television  broadcasts 
with  the  regular  public  program 
service  offered  in  England,  but  I 
do  not  believe  we  will  be  found  in- 
ferior when  television  really  gets 
under  way  over  here. 

"The  program  director  must  be 
aware  of  program  trends  but  he 
must  be  wary  of  trying  to  create 
them.  Anything  may  start  a  trend, 
but  it  only  becomes  one  when  the 
public  accepts  it  as  such.  Music 
and  humor  are  fundamentals  of 
all  good  programming,  with  such 
novelties  as  are  popular  at  the 
moment.  One  must  remember  that 
show  business  is  just  another  busi- 
ness and  that  success  in  giving  the 
public  what  it  wants  is  the  same 
thing  whether  it  is  called  show- 
manship or  salesmanship  or  ap- 
plied psychology." 

An  indication  of  Royal's  success 
in  pleasing  the  public  was  his  se- 
lection for  the  1937  award  of 
Advertising  &  Selling  for  "out- 
standing service  in  adding  to  the 
knowledge  or  technique  of  radio 
advertising,"    pointing    out  that 


"while  Royal's  leading  contribu- 
tions have  been  largely  concen- 
trated on  sustaining  features,  their 
ultimate  effect  on  commercial 
broadcasting  has  been  profound," 
and  paying  particular  tribute  to 
his  victory  in  overcoming  preju- 
dices against  picking  up  broadcasts 
from  remote  points.  A  great  trav- 
eler. Royal  visits  Europe  and  South 
America  nearly  every  year,  usually 
returning  with  a  brief-case  brim- 
ming with  papers  signifying  that 
American  listeners  will  be  able  to 
listen  in  on  the  finest  entertain- 
ment the  world  can  offer  and  that 
many  outstanding  American  pro- 
grams will  likewise  be  available  to 
foreign  listeners. 

An  ardent  sports  fan,  John  Roy- 
al attends  as  many  of  the  major 
sports  events  as  his  duties  permit, 
and  also  manages  to  see  most  of 
the  worthwhile  theatrical  produc- 
tions of  the  New  York  season.  His 
active  participation  in  sports,  ex- 
cept for  an  occasional  game  of 
golf,  consists  chiefly  of  handball, 
which  he  particularly  likes  because 
"I  can  imagine  the  ball  is  the 
problem  that  has  been  giving  me 
so  much  trouble  all  day  and  I  find 
a  great  deal  of  satisfaction  in 
smacking  it  as  hard  as  I  can."  Mr. 
Royal  is  married  and  the  father 
of  two  children,  a  boy  and  a  girl. 


MARCONI'S  famed  yacht  Elletra. 
once  his  experimental  laboratorj', 
which  the  Italian  government  pur- 
chased from  his  estate,  may  be  brought 
to  New  York  next  year  to  be  an- 
chored in  the  Hudson  as  part  of  the 
Italian  exhibit  at  the  World's  Fair. 


THE  MOST 

POWERFUL 


STATION 


between 

St,  Louis 
Dallas  and 
Denver 


Covers  the  Heart  of  the  Triangle 


25,000  WAHS 

NATIONALLY 
CLEARED  CHANNEL 

COMPLETE  NBC 
PROGRAM  SERVICE 


More  population,  more  radio  sets  and 
more  spendable  income  than  any  other 
Oklahoma  station,  with  extensive  cover- 
age in  Kansas,  Missouri  and  Arkansas. 

EDWARD  PETRY  &  CO.,  Nat'l  Representatives 

New  York      Chicago      Detroit      San  Francisco 


K  V  O  O 


"THE     VOICE     OF     OKLAHOMA"  —  TULSA 


WRU  Plans  Dormant 

ORGANIZATION  activities  ' 
Western  Radio  Union,  subsidia, 
of  Western  Newspaper  Unir 
which  was  recently  formed  to  c 
fer  programming  and  advertisir 
service  to  small  stations  compar; 
ble  to  the  WNU  service  to  count - 
newspapers  [Broadcasting,  Ma 
1,  15],  are  at  a  standstill  and  fi 
ture  plans  are  uncertain  folio- 
ing  purchase  of  WNU  by  John  I 
Perry,  president  of  America 
Press  Assn.,  a  competitor  of  WN 
in  the  small  newsnaper  field.  M 
Perry  is  also  publisher  of  a  grou 
of  Florida  newspapers  and  own( 
of  WCOA,  Pensacola. 


Kellogg's  WBBM  Sports 

KELLOGG  Co.,  Battle  Cree 
Mich.,  has  contracted  for  the  19:- 
and  1940  baseball  broadcasts  of  tl 
Cubs  and  White  Sox  on  WBB? 
Chicago,  according  to  an  announc 
ment  June  7  bv  H.  Leslie  Atlas, 
CBS  vice-president.  General  Mill" 
Minneapolis,  has  sponsored  tl 
WBBM  games  for  the  last  foi 
years,  sharing  with  Socony-"Vacuu 
Co.,  New  York,  for  the'  last  tv^ 
years.  It  is  understood  Kellogg  wi; 
pay  $135,000  for  each  of  the  t^^ 
years'  sportcasts.  Pat  Flanaga. 
and  John  Harrington  have  het 
signed  to  handle  the  1939-40  broair 
casts  which  will  include  the  annu. 
city  series  and  crucial  out-of-tou; 
games  as  well  as  the  regular  schei 
ule_  of  home  games.  N.  W.  Aye 
Chicago,  is  agency  in  charge. 

KRBA  in  Full  Swing 

DARRELL  E.  YATES,  former 
with  KLUF,  Galveston,  Tex.,  h: 
been  annointed  manager  of  tl' 
new  KRBA,  Lnfkin,  Tex.,  autho 
ized  by  the  FCC  last  year  to  u; 
100  watts  daytime  on  1310  kc 
which  went  on  the  air  last  May 
Victor  Bracht,  formerly  wi1 
KOCA,  Kilgore,  Tex.,  is  comme 
cial  manaeer,  and  "Sonny"  Phi 
lins,  also  from  KOCA,  is  proerra 
director.  Chief  engineer  is  B.  j 
Smith,  formerly  with  KGKB,  T; 
ler,  Tex.  Wiley  Poston  is  assistai 
commercial  manager  and  annoui 
cer.  and  Clifford  Kirby  is  on  tV 
engineering  staff.  Collins  transmi 
ter  and  speech  innut  are  beir' 
used,  together  with  a  composi- 
tubular  radiator. 


Coca-Cola  Now  on  110 

COCA-COLA  Co..  Atlanta,  has  ii 
creased  its  list  of  stations  carr: 
insT  WBS  transcriptions  five  da^ 
weekly  from  90  to  110.  Agency 
D'Arcy  Adv.  Co.,  St.  Louis. 


FCC  Chief  _  Examiner  Davis  t 
Arnold.  in  a  ioint  report  released  Mt 
.3.  recommended  grantins  of  new  10 
watt  stations  on  1360  kc.  in  Clintr 
and  Burlington.  Iowa. 


is  your  best  bet 
TRAXSRADIO 
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!^CC  Hears  Industry's  Allocation  Views 


jroposed  Changes 
jin  Regulations 
I  Discussed 

IeE  FCC  committee  considering 
pposed  allocation  changes  con- 
ned June  6  \s-ith  Commissioner 
!se  as  chairman,  Commissioners 
iaven  and  PajTie,  and  Chairman 
pNinch  attending  ex-officio.  Some 
D  were  in  attendance.  George  B. 
rter,  FCC  assistant  general  coun- 
j,  and  Ralph  L.  Walker,  senior 
^torney,  appeared  as  Commission 
ansel  with  Mr.  Porter  handling 
lamination  of  Commission  wit- 
feses  and  cross-examination  for 
-'e  Commission  of  all  other  ^vit- 
sses. 

In  defining  the  scope  of  the  hear- 
■^s,  Chairman  Case  explained 
-at  while  there  was  no  desire  to 
nit  cross-examination,  but  to  ex- 
dite  procedure,  examination  of 
rtnesses  by  private  counsel  would 
conducted  through  questions 
%nded  to  Commission  counsel  un- 
:is  waived  on  request. 
The  first  day's  session  was  de- 
-Hd  of  any  fireworks.  A  strong 
atement  in  behalf  of  the  industry 
as  made  by  NAB  President  Eth- 
3ge  who  attacked  particularly  the 
•ovision  of  the  proposed  new  rules 
loviding  that  in  licensing  new  sta- 
ins or  increasing  facilities,  the 
^C  should  take  into  account  "such 
(Itural  programs  as  may  be  re- 
ired."  This  was  \iewed  as  sus- 
ptible  of  interpretation  and  a  di- 
et step  toward  program  censor- 
iip. 

First  witnesses  were  FCC  As- 
stant  Chief  Engineer  Andrew  D. 
ng  and  FCC  Chief  Accountant 
illiam  J.  Norfleet.  They  placed 
to  the  record  the  voluminous  doc- 
nents  compiled  by  their  respec- 
e  departments  for  the  hearing. 
T.  Ring  offered  in  e\'idence  both 
«  proposed  new  rules  and  regu- 
tions  and  the  engineering  stand- 
ds  upon  which  they  were  based, 
e  placed  in  the  record  the  analy- 
5  of  a  post  card  questionnaire  of 
000  postmasters  dealing  with 
dio  reception,  together  with 
arts  and  explanatory  material 
vering  ground  wave  intensity  of 
ations  and  ground  conductivity 
a  means  of  depicting  the  type 
service  now  rendered. 
Mr.  Korfleet  placed  in  evidence 
e  results  of  the  FCC  question- 
lire  dealing  with  station  and  net- 
,3rk  financial  data.  Twenty-seven 
j,parate  statistical  breakdowns 
lere  included  in  the  survey  [see 
•ecial  feature  elsew-here  in  this 
.sue].  Questionnaires  relating  to 
nplojnnent  and  program  service 
'  stations  also  analyzed  by  the 
CC,  were  to  be  introduced  later 
1  in  the  hearings. 

isfes  Protection 

or  Montana  Listeners 

Appearing  for  the  State  of  Mon- 
na,  Attorney  General  John  K. 
laxton  read  a  statement  in  oppo- 
tion   to    superpower    and  clear 
iannel_  with  particular  reference 
service  rendered  by  the  seven 
ations  in  his  native  state.  Em- 
lasizing  that  Montana  like  other 
,ocky  Mountain  States,  is  almost 
jitirely  dependent  upon  radio  for 


its  news,  market  reports,  educa- 
tion and  entertainment,  he  argued 
against  any  changes  in  allocation 
procedure  by  which  Montana  listen- 
ers would  receive  primary  service 
from  outside  the  state.  That  would 
occur,  he  contended,  if  superpower 
w-ere  permitted.  By  giving  greater 
power  to  "outside  stations",  he 
said,  the  service  of  Montana's  own 
stations  would  be  diminished. 

Placing  in  the  record  maps  on 
Montana  coverage  prepared  by  R. 
S.  Martin,  consulting  engineer,  Mr. 
Claxton  said  the  proposed  new 
rules  would  mean  that  63 '^c  of  the 
State's  population,  or  340,000  of 
its  547,000  people,  would  have  to 
look  to  stations  outside  the  State 
for  reception.  There  are  many  "va- 
cant spots"  on  the  dial  in  Montana 
where  additional  stations  might  be 
placed  on  clear  channels,  the  wit- 
ness declared,  mentioning  particu- 
larly WBZ,  Boston.  Arguing  against 
maintenance  of  clear  channels,  he 
said  such  frequencies  should  be 
made  available  to  the  West  as  well 
as  in  the  East.  Assignment  of  a 
single  station  on  a  frequency  was 
described  as  a  "waste." 

Another  objection  to  high  power 
raised  by  Mr.  Claxton  was  that 
many  advertisers  drop  Montana 
stations  on  the  theory  that  they 
get  coverage  through  high-power 
clear  channel  outlets.  In  one  week, 
such  programs  dropped  from  sta- 
tions amounted  to  nearly  $4,000,  he 
said. 

Specific  mention  was  made  of 
WLW  when  Mr.  Claxton  declared 
that  the  station  had  advertised  the 
fact  that  it  received  25%  of  the 
aggi'egate  fan  mail  in  a  network 
program  broadcast  over  69  sta- 
tions. Proper  use  of  channels  re- 
quires their  duplication  with  direc- 
tional antennas  where  necessary, 
he  said. 

Under  cross-examination  by  Mr. 
Porter,  Mr.  Claxton  said  he  didn't 
object  to  regional  or  local  stations 


but  only  to  those  in  the  first  brack- 
ets. Declaring  he  had  no  "selfish 
motive",  he  said  he  was  interested 
in  procuring  for  Montana  as  much 
radio  service  as  possible  from  with- 
in the  State. 

Evans  Comes  Out 

For  Program  Standards 

S.  Howard  Evans,  executive  sec- 
retary of  the  National  Committee 
on  Education  by  Radio,  commend- 
ed the  cultural  program  provision 
of  the  proposed  rules  as  a  step  in 
the  right  direction.  Former  Wash- 
ington representatives  of  the  Veiv- 
tura  (Cal.)  Free  Press,  which 
years  ago  conducted  a  campaign 
against  commercial  broadcasting, 
Mr.  Evans  said  the  FCC  should 
not  confine  itself  to  technical  ac- 
tions and  that  it  has  a  definite  ob- 
ligation dealing  with  regulation  of 
programs.  He  made  a  special  plea 
for  "general  standards  for  program 
service,"  deprecating  children's 
programs  and  other  commercial  ef- 
forts over  the  air. 

The  FCC  is  responsible  for  the 
diversified  economic  positions  of 
stations,  Mr.  Evans  asserted,  by 
allocating  particular  facilities  to 
particular  stations.  In  this  connec- 
tion, he  mentioned  the  last  report 
of  James  W.  Baldwin  as  NAB  man- 
aging director,  issued  Feb.  14,  in 
which  he  said  that  the  conflicting 
interests  within  the  NAB  made 
the  trade  association  problem  most 
difficult.  Such  economic  difi'erences, 
Mr.  Evans  declared,  cannot  be 
solved  by  the  broadcasters  them- 
selves but  must  be  resolved  by  the 
Commission. 

Responding  to  Commissioner 
Craven,  Mr.  Evans  said  he  was 
"optimistic"  because  of  the  pro- 
vision having  to  do  with  program 
standards.  He  also  urged  definite 
economic  standards  to  be  set  by 
the  Commission.  The  "cultural  pro- 
gram" rule,  Mr.  Evans  continued 
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in  reply  to  Counsel  Porter,  was 
viewed  as  "an  acceptance  that  the 
Commission  will  go  ahead  with  the 
establishment  of  program  rules." 

Sol  M.  Alpher,  Washington  rep- 
resentative of  the  American  Civil 
Liberties  Union,  opposed  any 
changes  in  rules  which  would  per- 
mit increased  power  on  the  gi'ound 
that  small  stations  are  necessary  in 
order  to  give  minority  groups  a 
voice.  In  eff^ect  he  argued  for  de- 
creases rather  than  increases  in 
power,  holding  that  by  so  doing  ad- 
ditional stations  might  be  licensed 
for  local  expression.  He  decried 
maintenance  of  clear  channels  for 
rural  coverage.  More  than  2.5  of  the 
32  clear  channel  stations  now  list- 
ed are  in  the  Eastern  half  of  the 
country,  he  said. 

Mr.  Alpher  explained  that  the 
statement  had  been  prepared  in 
New  York  by  technical  experts 
and  that  he  was  not  familiar  with 
its  preparation.  Under  questioning 
by  Commissioner  Craven  he  said 
he  did  not  know  the  identity  of  the 
technical  expert. 

In  his  testimony,  NAB  Presi- 
dent Ethridge  made  specific  ob- 
jection to  only  four  provisions  of 
the  rules.  In  general  he  said  the 
standards  proposed  should  contrib- 
ute to  the  stability  of  the  industry. 

In  opposing  the  provision  deal- 
ing with  "cultural  programs"  as 
may  be  required,  Mr.  Ethridge 
said  it  might  be  interpreted  to 
give  the  Commission  a  "positive 
control  and  supervision  of  pro- 
gram content  which  is  incompat- 
ible with  the  spirit  if  not  the  let- 
ter of  the  prohibition  against  cen- 
sorship as  contained  in  the  Com- 
rnunications  Act."  He  summed  it 
up  by  saying  that  "capsule  cul- 
ture" is  incompatible  with  democ- 
racy. 

Secondly,  Mr.  Ethridge  opposed 
the  provision  requiring  local  resi- 
dence of  applicants  for  Class  IV 
or  local  stations,  asking  its  com- 
plete elimination.  Declaring  he  had 
no  information  that  the  public  in- 
terest had  been  illy  served  by  ab- 
sentee ownership,  he  said  the  NAB 
opposition  to  the  principal  was 
based  on  the  fact  that  it  might 
retard  progress  of  the  industry  and 
deprive  some  community  of  needed 
service  and  also  that  the  regula- 
tion was  unnecessary. 

Renetvs  Plea  for 
Longer  Licenses 

The  so-called  "experimental  rule" 
which  would  prohibit  stations  oper- 
ating with  experimental  licenses 
from  commercializing  experimental 
operation  itself  was  opposed  by  Mr. 
Ethridge,  who  suggested  it  be 
stricken.  Declaring  it  would  dis- 
courage experimentation,  he  said 
that  if  this  proposed  regulation  is 
designed  to  prevent  abuse  of  "ex- 
perimental grants"  that  result  can 
be  accomplished  by  considering  the 
merits  of  individual  applications 
and  imposing  suitable  stipulations 
in  the  license. 

Finally,  Mr.  Ethridge  renewed 
his  plea  for  three-year  licenses  as 
permitted  under  the  Communica- 
tions Act,  in  lieu  of  the  present 
six-month  tenures  and  that  licenses 
be  granted  in  no  event  for  less 
than  one  year.  In  this  regard,  he 
placed  in  the  record  statements  he 
had  made  May  16  before  the  Fed- 
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eral  Communications  Bar  Associa- 
tion [Broadcasting,  June  1]. 

Cross-examined  by  Mr.  Porter, 
Mr.  Ethridge  explained  on  the  cul- 
tural program  provision  that  the 
inclusion  of  the  particular  clause 
dealing  with  the  requirement  "is  a 
wedge  by  which  the  Commission 
could  move  on  to  program  con- 
tent." He  said  culture  is  a  "nebu- 
lous thing"  and  that  no  standards 
exist  for  it.  Opinions  vary  as  to 
what  would  constitute  a  cultural 
program,  he  said.  Asked  regard- 
ing his  comments  on  the  local  resi- 
dence requirement  having  to  do 
with  local  stations,  the  NAB  execu- 
tive said  anything  that  would 
tend  to  make  the  rules  more  rigid 
and  less  fluid  would  be  bad.  He  said 
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the  Commission  could  accomplish 
its  result  without  any  such  rigid 
requirements. 

Asked  by  Mr.  Porter  whether  the 
six-month  license  had  occasioned 
any  hardships  in  his  particular  ex- 
perience at  WHAS,  Mr.  Ethridge 
declared  the  very  fact  that  it  has 
not,  serves  as  proof  that  the  FCC 
does  not  need  the  short-term  license 
to  administer  the  Act.  Longer  li- 
censes, he  said,  would  be  a  factor 
toward  stability.  Moreover,  by  is- 
suing temporary  licenses  to  sta- 
tions from  time  to  time  in  connec- 
tion with  purported  violations,  Mr. 
Ethridge  said  the  Commission  has 
other  means  of  intercepting  sta- 
tions in  between  license  periods. 

Interrogated  by  Commissioner 
Craven,  Mr.  Ethridge  said  the  sug- 
gestion by  the  previous  witness, 
Mr.  Evans,  that  standards  of  pro- 
gram service  be  established,  would 
never  work  in  radio.  He  declared 
also,  responding  to  Mr.  Craven, 
that  he  felt  technical  development 
in  connection  with  radio  had  now 
reached  the  stage  where  longer  li- 
censes are  desirable,  both  from  the 
standpoint  of  the  Commission  and 
the  industry.  Radio,  he  said,  has 
outgrown  the  "probationary"  stage. 
Hogan  Suggests  Changes 
To  Prevent  Confusion 

Supplementing  the  testimony  of 
Mr.  Ethridge  for  the  NAB,  John 
V.  L.  Hogan,  New  York  consulting 
engineer,  chairman  of  the  Engi- 
neering Committee  of  the  NAB 
and  owner  of  WQXR,  New  York, 
analyzed  the  proposed  new  rules 
and  regulations  and  engineering 
standards  in  detail,  suggesting 
more  than  a  score  of  changes  and 
urging  elimination  altogether  of 
some  of  the  rules. 
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VETERAN  John  V.  L.  Hogan,  New 

York  consulting  engineer  and  in- 
ventor, who  also  operates  WQXR, 
presents  the  NAB's  suggestions 
for  modifications  of  proposed  new 
FCC  rules  and  regulations. 

Placed  on  the  stand  by  Mr. 
Loucks  as  NAB  counsel,  Mr.  Hogan 
categorically  dissected  the  rules 
and  engineering  standards.  His 
comments  were  interrupted  fre- 
quently by  Commissioner  Craven, 
who  sought  to  clarify  proposed 
changes  in  the  rules.  Mr.  Hogan, 
making  his  first  appearance  before 
the  FCO  in  several  years,  in  great 
detail  described  reasons  for  at- 
tempting to  perfect  the  rules,  al- 
though he  explained  that  it  was  im- 
possible to  procure  a  complete 
unanimity  of  engineering  and  ad- 
ministrative opinion  on  regulations 
of  that  character. 

Numerous  changes  in  phrase- 
ology were  urged  to  avoid  any  pos- 
sible misunderstanding,  such  as 
description  of  a  10-kilocycle  band 
in  the  broadcast  spectrum  as  a 
"frequency  separation"  rather  than 
a  channel. 

Elimination  of  the  auxiliary 
transmitter  requirement  and  sub- 
stitution of  a  proviso  that  two 
transmitters  used  at  any  time  al- 
ternately without  any  specification 
as  to  the  main  transmitter  was 
recommended.  Changed  definitions 
governing  television  and  facsimile 
were  suggested. 

The  paragraph  proposing  that 
special  experimental  authorizations 
be  limited  to  noncommercial  opera- 
tion was  termed  unnecessary.  The 
NAB  Engineering  Committee,  Mr. 
Hogan  said,  believes  it  is  not  rea- 
sonable to  prohibit  transmission  of 
sponsored  programs  during  addi- 
tional periods  of  operation  gi-anted 
in  connection  with  a  special  experi- 
mental authorization,  provided  the 
program    or    announcement  does 


not  interfere  with  the  experim': 
being  carried  out.  On  the  oth 
hand,  he  said,  such  commerc 
operation  might  facilitate  the  ' 
perimentation. 

The   proposed   rule  prohibit; 
use  of  a  common  antenna  by  t 
stations  unless  both  stations  a 
licensed  to  the  same  licensee,  v 
recommended  for  deletion  or  char 
on  the  ground  that  no  good  reat 
appeared  to  exist  for  its  promi 
gation.  Pointing  out  that  it  is  oft 
uneconomical  and  unnecessary 
require  a  second  licensee  to  erf 
another  antenna  in  the  immedia 
neighborhood  of  an  existing  oi 
Mr.    Hogan    suggested    the  Ff 
treat    such    applications   as  th 
arise.  Rules  relating  to  interff 
ence,  modulation,  measurement 
power  and  similar  technical  oper£ 
ing  standards  were  held  to  be  tj 
rigid  with  numerous  suggestio 
made  for  their  amendment,  del. 
tion    or    alteration    in    other  i 
spects. 

Urges  Amendments 

In  Log  Requirements 

Regarding  maintenance  of  lo 
and  identifying  announcemen 
Mr.  Hogan  suggested  the  requii 
ment  that  an  entry  be  made  of  t 
identification  announcement  at  ea 
time  of  announcement  is  too  rig, 
in  that  it  requires  "an  indicatii' 
of  the  type  of  announcement."  P 
said  this  was  indefinite  and  supe, 
fluous  since  only  the  call  lette 
and  the  location  are  necessary  ar 
those  two  items  already  are  spei 
fied. 

Another  rule,  requiring  an  ent 
briefly  describing  each  progra 
broadcast,  such  as  music,  dran; 
and  the  like,  together  with  t" 
title,  by  whom  presented  and  t' 
sponsor's  name,  would  lead  to  co 
fusion,  he  said.  He  thought  it  be 
to  indicate  that  programs  are  spo 
sored  by  giving  them  in  the  cust 
mary  way  and  only  giving  tl 
name  of  the  program,  such 
"Ivory  Soap  Hour"  rather  than  tl 
actual  name  of  the  sponsor,  whii 
might  not  appear  in  the  progra 
itself. 

During  cross-examination  son 
discussion  developed  on  this  poir: 
with  Commission  Counsel  Porti 
contending  the  law  and  regulatio/ 
require  the  identity  of  the  acta' 
sponsor  of  the  program,  and  th/ 
for  that  reason  he  felt  no  har' 
ship  would  be  incurred  in  havii^ 
the  logs  read  the  same  way. 

Nevertheless,  Mr.  Hogan  co: 
tended  that  the  station  and  pr 
gram  logs  should  not  be  encur 
bered  with  entry  of  such  matter. 


One  of  the  pioneers  in  cultural  broad- 
casting ;  in  every  respect  rendering  the 
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■f  Regarding    the    rule  requiring 
u  identification  announcements 
:  I  ring  operation  need  not  be  made 
^en  they  would  interrupt  a  single 
:t  ipsecutive  speech,  play,  symphony 
:  ihcert  or  operatic  production  of 
.,pger  than  30  minutes,  Mr.  Hogan 
1  ijggested  it  be  broadened  to  in- 
.31  Xde  "similar  productions"  so  as 
i  r avoid  any  possible  misinterpre- 
1  ibon.    Religious    programs  and 
::  :|her  broadcasts  not  covered  in  the 
7  |le  itself  might  be  spoiled  if  an 
knouncement  had  to  be  made  in 
i  jtween  the  music  and  the  speech, 
:  I  said. 

F  jAs  for  the  requirement  govern- 
:  fjg  mechanical    records,  specify- 
:      that  announcements  shall  be 
•  iade  at  15-minute  intervals  and 
a  :  the  beginning  and  end  of  each 
•rogram,    Mr.    Hogan  suggested 
3  )le   rule   be    relaxed   to  provide 
s  reater  flexibility  and  permit  an- 
Buncement   within    two  minutes 
Ither  way  of  the  15-minute  re- 
tirement. He  argued  against  pay- 
|g  "too  strict  attention"  to  the 
Bck  both  in  this  rule  and  in  con- 
sction  with  other  proposed  rules, 
■y  inserting  the  words  at  "ap- 
"iroximate  15-minute  intervals"  in 
■■nnection  with  the  transcription 
•  record  rule,  he  said  he  thought 
he  Commission's  purpose  could  be 
[^complished. 

f.arket  Areas  Favored 

Defining  Service 

I  Mr.  Hogan  suggested  the  Com- 
j  ission  give  consideration  to  mar- 
3t  areas  as  well  as  to  actual  sig- 
al  strength  in  defining  service  of 
..cations.  He  pointed  out  that  in  the 
^irger  geographical  areas  ordinary 
.ignal  strength  did  not  afford  the 
■Bme  degree  of  service  to  which 
jsteners  now  are  accustomed  and 
(ih  a  t  perhaps  the  Commission 
jtiould  devise  means  of  encourag- 
-ng  delivery  of  programs  beyond 
py  defined  intensity  standards  in 
ae  interest  of  remote  listeners, 
.le  suggested  an  alternative  grade 
,f  service.  Specifications  as  to 
'.jlasses  such  as  A  and  B  service 
light  be  set  up,  he  said,  with  no 
-lew  station  permitted  to  violate 
Jae  standard  A  of  service  and  pro- 
action  and  no  new  station  per- 
,'aitted  to  violate  the  standard  B 
-If  service  and  protection  unless  it 
'.faows  that  the  additional  service 
]:  will  provide  will  have  sufficient 
^erit  to  far  outweigh  the  loss  of 
^ervice  that  would  be  caused  to 
isteners  of  existing  stations.  Thus, 
-le  said,  standard  A  may  be  the 
standards  given  in  the  Commis- 
sion's proposed  technical  standards, 
Vhile  standard  B  might  be  more 
I  beral  in  the  standards  of  service 
nd  more  strict  in  the  standards  of 
nterference. 

Mr.  Hogan  said  that  in  many  in- 
tances  population  is  the  only  cri- 
erion  recognized.  More  considera- 
5on  must  be  given  to  "areas",  he 
|aid,  as  a  means  of  providing  ade- 
quate service  in  the  open  spaces 
f  the  West. 

Mr.  Hogan  said  the  provision  es- 
ablishing  a  quantitative  level  of 
nterference  permitted  a  new  sta- 
lion  "formulates  a  dangerous  doc- 
I  Tine  that  may  be  formed  to  result 
tn  a  progi-essive  destruction  of  re- 
rional  and  local  channels,  and 
which  will,  in  certain  cases,  cause 
I  substantial  reduction  in  service 
ireas."  In  this  connection  he  rec- 
ommended that  both  judicial  as 
(veil  as  technical  consideration  be 
jiven  to  this  problem. 

Under  cross-examination,  Mr. 
3ogan  said  the  committee  made  no 


recommendation  in  connection  with 
the  suggestion  advanced  regarding 
classes  A  and  B  stations  with  re- 
spect to  service  to  remote  listeners. 
While  the  committee  made  no  rec- 
ommendation, it  recognized  the 
adoption  of  the  definite  field  in- 
tensity method  rather  than  the 
trading  area  method,  he  said.  He 
emphasized  too  that  the  factor  of 
trading  area  without  regard  to  ar- 
bitrary levels  of  signal  intensity, 
looms  as  an  important  one. 

After  completion  of  his  direct 
testimony,  Mr.  Hogan  was  cross- 
examined  by  Assistant  Chief  Engi- 
neer Ring  as  well  as  by  Commis- 
sioner Craven. 

ISBC  Asks  Change  in 
Assignment  of  KPO 

NBC  confined  its  case  in  chief  to 
one  issue — that  of  procuring  for 
KPO,  San  Francisco,  a  Class  1-A 
assignment  in  lieu  of  the  1-B  as- 
signment specified  in  the  proposed 
rules.  The  station  shares  680  kc. 
with  WPTF,  Raleigh,  N.  C,  which 
operates  full  time  on  an  experi- 
mental basis.  P.  J.  Hennessey,  NBC 
Washington  counsel,  cross-exam- 
ined W.  C.  Lent,  NBC  engineer, 
in  this  connection. 

Mr.  Hennessey  brought  out  that 
WPTF  is  rendering  a  meritorious 
service  at  Raleigh  but  that  NBC 
did  not  propose  to  touch  upon  the 
problem  arising  out  of  the  station's 
special  experimental  operation  on 
the  KPO  channel.  Unless  the  Com- 
mission is  first  convinced  that  KPO 
should  be  made  a  Class  1-A  sta- 
tion, WPTF  would  not  become  a 
problem. 

Modification  of  the  rules  speci- 
fying the  number  of  Class  1-A 
channels,  Mr.  Hennessey  said,  is 
based  on  the  lack  of  service  to 
rural  listeners  between  the  Mis- 
sissippi River  and  the  West  Coast. 
Should  the  FCC  decide  to  make 
KPO  a  Class  1-A  station  and  au- 
thorize or  require  the  use  of  as 
much  power  as  500  kw.  by  such 
stations,  he  said,  "NBC  is  prepared 
to  meet  such  requirements  and  to 
assume  its  full  share  of  the  bur- 
den of  supplying  the  service  to 
the  sparsely  populated  area  where- 
in the  use  of  such  power  by  KPO 
would  enable  it  to  render  a  service 
superior  to  its  present  service." 

Cross-examined  by  Mr.  Hennes- 
sey, Engineer  Lent  said  he  had 
made  an  analysis  using  the  96th 
meridian  as  the  line  for  the  ap- 
proximate division  of  the  territory 
of  the  United  States  into  halves 
with  respect  to  area.  West  of  the 
96th  meridian,  he  said,  51.5%  or 
more  than  11,000,000  people  reside 
in  the  rural  areas,  48.5%  or  10,- 
400,000  in  urban.  Of  the  total  num- 
ber of  stations  (667)  225  stations 
or  33.7%  are  located  west  of  the 
96th  meridian.  Under  the  proposed 
regulations,  he  said,  only  five  of 
the  Class  1-A  stations  would  lie 
west  of  the  96th  meridian.  Thus, 
he  said,  58.3%  of  the  total  area 
of  the  United  States  will  have  as- 
signed to  it  only  20%  of  the  Class 
1-A  stations.  Asked  by  Commis- 
sioner Craven  whether  a  Class  1-B 
station  performs  a  satisfactory 
service,  Mr.  Lent  said  yes.  Cross- 
examined  by  Mr.  Porter,  Mr.  Lent 
declared  no  undue  interference  re- 
sults from  the  operation  of  WPTF 
at  its  present  power  with  a  di- 
rectional antenna. 

Craig  Urges  Retention 

Of  25  Clear  Channels 

Opening  the  case  for  the  Clear 
Channel  Group  at  the  afternoon 


SUPER-REGIONALS  might  have 
been  the  subject  of  discussion  be- 
tween (left)  Edwin  W.  Craig, 
WSM,  Nashville,  spokesman  for 
the  Clear  Channel  Group,  and  Paul 
D.  P.  Spearman,  counsel  for  the 
National  Association  of  Regional 
Broadcast  Stations. 


session  June  7,  Edwin  W.  Craig, 
executive  vice-president  of  the  Na- 
tional Life  &  Accident  Insurance 
Co.  and  head  of  its  station  WSM, 
appeared  as  chairman  of  the  group. 
He  gave  the  history  of  the  group, 
formed  in  1934,  and  its  effort  to 
protect  clear  channels  and  serve 
rural  listeners.  He  listed  the  14 
stations  which  are  members  of  the 
Group,  described  the  service  they 
render,  their  ownership,  and  net- 
work affiliations. 

Arguing  for  retention  of  25  clear 
channels,  as  "barely  sufficient", 
Mr.  Craig  urgeri  that  Paragraph 
1  of  Rule  31.2  of  the  proposed 
rules  be  modified  to  provide  for 
not  less  than  50  kw.  on  Class  1-A 
channels  rather  than  the  present 
specification  of  a  flat  power  of  no 
more  or  no  less  than  50  kw. 

He  did  not  urge  immediate  grant- 
ing of  500  kw.  for  all  of  the  sta- 
tions applying  for  it  or  all  of  those 
on  Class  1-A  channels,  but  simply 
argued  for  removal  of  the  maxi- 
mum power  limitation. 

Questioned  by  Louis  G.  Cald- 
well, chief  counsel  for  the  Clear 
Channel    Group,    Mr.    Craig  ex- 


plained the  Group  was  opposed  to 
an  amendment  which  would  in- 
crease or  remove  the  maximum 
power  limitation  for  some  Class 
1-A  stations  and  not  for  others.  If 
any  distinction  is  to  be  made  be- 
tween stations  to  which  this  power 
should  be  granted,  he  urged  that 
recognition  be  given  the  principle 
of  "independent  ownership"  as  op- 
posed to  network  or  absentee  own- 
ership of  stations. 

"If  the  Commission  is  to  sub- 
divide the  Class  1-A  stations  and 
exclude  some  of  them  from  th;^ 
privilege  of  seeking  higher  power," 
he  said,  "we  ask  that  those  sta- 
tions which  are  independently 
owned  be  not  among  those  ex- 
cluded." 

Stations  now  applicants  for  500 
kw.  on  a  regular  basis,  aside  from 
the  WLW  application  for  contin- 
ued authority  to  use  its  experi- 
mental output,  were  listed  as  KFI, 
WSM,  WGN,  WSB,  WJR,  WHAS, 


We  have  the  Man 
you  are  seeking . . . 

Several  graduates  of  our  re- 
cent radio  engineering 
course  are  available  to  fill 
responsible  technical  posi- 
tions. We  know  all  about 
their  ability,  training  and 
past  experience.  We  believe 
we  have  just  the  man  you 
are  looking  for.  There  is  no 
charge  for  getting  you  to- 
gether— our  reward  is  de- 
rived from  the  satisfaction  of 
seeing  GOOD  MEN  find 
GOOD  JOBS.  Write  your 
requirements  to  E.  H. 
Rietzke,  President,  Capitol 
Radio  Engineering  Institute, 
14th  and  Park  Rd.,  N.  W., 
Washington,  D.  C. 


are  manufactured  for  all  fre- 
quencies from  20  Kc.  to 
30  Mc.  Bliley  Broadcast 
Frequency  Crystals  are  ap- 
proved by  the  F.  C.  C.  Pre- 
cision manufacturing  and 
correctly  designed  holders 
assure  full  dependability. 

BLILEY  ELECTRIC  COMPANY 

UNION  STATION  BUILDING  ERIE,  PA. 
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ENGlNliliiKS  were  much  in  evidence  at  the  FCC  hearings,  this  group 
representing  a  fraction  of  those  attending.  Seated  (1  to  r)  are  G.  P. 
Houston,  WCBM,  Baltimore;  James  McNary,  McNary  &  Chambers, 
Washington;  Paul  Godley,  consulting  engineer;  M.  R.  Mitchell,  WJR, 
Detroit.  Standing  (1  to  r)  are  Frank  Marx,  WMCA,  New  York;  Joe 
Chambers,  McNary  &  Chambers;  R.  E.  Poole,  Bell  Laboratories;  R.  J. 
Rockwell,  WLW,  Cincinnati;  E.  G.  Pack,  KSL,  Salt  Lake  City;  Orrin 
Towner,  WHAS,  Louisville;  Frank  Falknor,  WBBM-CBS,  Chicago. 


WHO  and  WOAI,  all  members  of 
the  Clear  Channel  Group.  In  ad- 
dition, stations  not  members  of 
the  group  but  applicants  for  the 
power  are  WOR,  WJZ  and  WGY. 
Three  others,  KDKA,  KNX,  and 
WBZ,  which  had  filed  applications 
for  500,000  watts,  withdrew  them 
during  recent  months. 

Mr.  Craig  called  the  term  "su- 
perpower" a  misnomer,  declaring 
that  it  is  secondai'y  in  importance 
to  maintaining  of  "tracks  of  good 
radio  reception,  free  and  clear 
from  interference,  into  the  millions 
of  homes  that  must  rely  on  clear 
channel  stations  for  any  service 
at  all." 

He  traced  the  history  of  power 
increases,  pointing  out  that  back 
in  1922  when  the  Crosley  station 
in  Cincinnati  increased  its  power 
from  20  watts  to  50  watts,  it  was 
called  "superpower"  and  that  every 
successive  power  increase  in  every 
category  has  been  vigorously  at- 
tacked as  tending  toward  monopoly. 

Declares  Group  Opposes 

Monopoly  Trend 

"I  have  seen  absolutely  no  indi- 
cation of  any  desire  or  expecta- 
tion on  the  part  of  any  member  of 
our  Group,  or  any  combination  of 
two  or  more  members,  of  drifting 
toward  anything  that  might  be 
called  monopoly,"  he  said.  "In  other 
words,  there  is  no  evidence  of  any 
drift  toward  the  acquisition  of  un- 
healthy power  in  this  group  of  14 
stations. 

"They  are  14  independent  busi- 
nesses competing  vigorously  with 
each  other  for  audience  and  for 
sales,  and  by  this  competition  are 
spurred  constantly  to  improve 
their  appeal  to  the  listening  public 
through  better  service.  In  fact,  in 
my  opinion,  the  chief  bulwarks 
against  the  acquisition  of  too  much 
power  by  anyone  else  are  to  be 
found  in  precisely  this  Group  and 
that,  if  it  had  not  been  for  them, 
there  would  be  much  more  danger 
of  monopoly  in  this  country  than 
there  actually  is." 

In  tracing  the  origin  of  the  Clear 
Channel  Group,  Mr.  Craig  said  it 
grew  out  of  events  which  led  to 
duplication  on  10  of  the  40  clear 
channels  originally  set  up  in  1928. 
Duplication  resulted  from  "con- 
sents" for  simultaneous  evening 
operation  on  these  channels  on  ex- 
perimental bases  which  afterward 
became  permanent.  He  mentioned 
also  the  "pressure"  brought  upon 
clear  channel  stations  from  Sen- 
ators, Congressmen  and  others  in 
public  life  who  had  been  enlisted 
in  the  cause  of  the  applicant  to 
give  such  consents. 

Emphasizing  the  desirability  of 
making  50  kw.  the  minimum  rather 
than  the  maximum  power  on  clear 
channels,  Mr.  Craig  pointed  out 
that  a  Mexican  station  (which  he 
identified  under  cross-examination 
as  XERA,  operated  by  Dr.  John  R. 
Brinkley,  across  from  Del  Rio, 
Tex.)  recently  has  been  authorized 
to  use  power  of  850  kw.  on  840  kc. 
and  that  two  500  kw.  stations  are 
in  operation  in  Europe  (later  said 
to  be  in  Russia).  Similar  advances 
in  power  may  be  expected  on  other 
channels  used  by  Mexican  stations 
and  by  stations  in  other  countries, 
he  said.  He  declai'ed  the  Clear 
Channel  Group  felt  there  should 
be  no  "artificial  obstacle"  created 
to  the  ability  of  stations  in  the 
United  States  at  least  to  keep  pace 
with  progress  in  Mexico  and  other 
countries. 

Mr.  Craig  made  clear  there  was 


no  unanimity  among  the  Clear 
Channel  Group  on  superpower  at 
this  time.  Within  the  Group  are 
many  diff"erent  points  of  view  re- 
garding immediate  use  of  500  kw. 
He  said  one  member,  WLW,  wants 
to  continue  using  its  500  kw.  while 
others  have  had  applications  pend- 
ing for  over  two  years  and  are 
anxious,  ready  and  willing  to  in- 
stal  such  stations.  A  third  group 
has  a  "passive  attitude"  believing 
high  power  is  inevitable  in  the  fu- 
ture, and  being  willing  to  take  the 
step  if  necessary  to  protect  its 
rural  audience  from  duplication 
but  not  enthusiastic  about  doing  so 
immediately,  particularly  in  view 
of  the  uncertainties  in  the  busi- 
ness situation. 

Then  a  fourth  group  "is  not 
ready  to  take  the  step  and  would 
oppose  being  forced  to  take  it  at 
this  time  although  they  would  not 
want  the  door  closed  to  increased 
power  for  their  stations  in  the  fu- 
ture," he  said.  "I  hope,  therefore, 
that  neither  the  Commission  nor 
any  other  group  present  will  con- 
strue our  position  as  urging  that 
the  country  immediately  leap  from 
a  total  of  one  500  kw.  broadcast 
station  to  a  total  of  25.  This  may 
come  in  the  future  but  it  certainly 
is  in  no  immediate  prospect  and  it 
is  a  matter  which  at  all  times  will 
be  under  the  control  of  the  Com- 
mission." 

Seeks  Greatest  Good 
For  the  Listener 

Under  cross-examination  by  Com- 
missioner Craven,  Mr.  Craig  de- 
clared he  felt  the  Commission 
should  take  into  account  the  great- 
est amount  of  good  radio  service 
to  the  greatest  number  of  people 
rather  than  the  interests  of  the 
broadcasters.  Commissioner  Craven 
questioned  him  in  connection  with 
developments  of  superpower  abroad 
and  the  desirability  of  this  country 
keeping  abreast  of  trends  in  other 
countries.  He  reemphasized  that  no 
one  should  fear  technical  progress. 

He  agreed  with  Commissioner 
Craven  that  if  at  the  moment  the 
question  of  power  in  excess  of  50 
kw.  was  deemed  unwise  it  should 
not  preclude  the  grants  of  higher 
power  in  the  future.  He  said  he 
presumed  that  higher  powered  sta- 
tions would  have  network  connec- 


tions. When  Commissioner  Craven 
asked  if  500  kw.  operation  on  a 
number  of  stations  might  not  go 
"too  far"  in  the  way  of  service, 
Mr.  Craig  said  that  if  50  kw. 
power  served  all  of  the  needs  his 
answer  would  be  "yes"  but  that  it 
was  his  view  that  sufficient  rural 
service  is  not  now  being  rendered. 

The  question  of  duplication  of 
service,  particularly  with  50  kw. 
operation,  was  raised  by  Commis- 
sion Counsel  Porter.  He  asked  if 
overlapping  would  not  result  by 
virtue  of  WSM's  operation  with 
50,000  watts  power  because  of  its 
proximity  to  WLW  and  if  the  sta- 
tions did  not  carry  the  same  NBC 
network  programs.  Mr.  Craij:  as- 
serted there  was  some  degree  of 
overlapping  in  rural  areas  at  pres- 
ent but  declared  his  station  had 
not  suffered  from  the  competition 
in  sale  of  time  by  WLW's  opera- 
tion. He  said  regional  and  local 
stations  are  not  experiencing  trou- 
ble by  duplication  of  network  pro- 
grams carried  by  his  station. 

Referring  to  Mr.  Craig's  direct 
testimony  that  many  leading  engi- 
neers in  radio's  earlier  days  had 
made  pleas  for  retention  of  clear 
channels  for  rural  service,  Mr. 
Ci'aven  asked  if  these  statements 
had  not  been  made  prior  to  the 
development  of  the  practical  direc- 
tional antenna  and  whether,  for 
that  reason,  the  statements  did  not 
anply  to  present-day  conditions. 
Mr.  Craig  responded  he  "was  not 
certain  but  possibly  the  circum- 
stances have  changed." 

Responding-  to  questions  on  the 
economic  side  regarding  super- 
power operation,  Mr.  Craig  be- 
lieved regional  and  local  stations 
would  not  be  affected  seriously  but 
that  high-power  operation  would 
give  a  greater  number  of  people 
good  program  service. 

Queried  About  Data 

On  Station  Profits 

Then,  on  the  economic  side,  com- 
missioner Craven  asked  the  wit- 
ness what  inferences  he  might 
draw  from  the  revelation  in  the 
financial  analysis  of  station  re- 
turns made  by  the  FCC  Account- 
ing Department  which  showed  that 
29  clear  channel  stations  enjoyed 
a  net  profit  of  approximately  $8,- 
500,000  in  1937  as  against  total 


net  income  of  the  624  reporti 
stations  of  something  more  tli 
$18,000,000,  meaning  that  th. 
stations  did  approximately  46%^ 
the  aggregate  net  volume. 

The  same  figures,  he  pointed  o 
showed  a  net  income  of  only  $61 
000  for  local  stations.  Mr.  Cr; 
declared  he  was  not  sufficiently  : 
miliar  with  the  figures  to  dr, 
any  inferences  but  felt  that  in 
vidual  stations  could  apply  th 
own  answers  and  throw  consid 
able  light  on  these  statistics.  Coi 
sel  Caldwell  explained  that  a  la 
witness — Joseph  0.  Maland,  vi 
president  of  WHO — would  co\ 
the  financial  and  economic  aspei 
of  station  operation. 

Mr.  Craig  said  under  questic 
ing  by  Counsel  Porter  that  W£ 
at  night  does  not  render  an  < 
tirely  satisfactory  service  over  t 
entire  State  of  Tennessee  with 
50,000  watts,  mentioning  partic 
larly  that  it  does  not  cover  Me 
phis.  He  was  then  asked,  on 
question  submitted  by  counsel  i 
the  Regional  Group,  Paul  D. 
Spearman,  whether  he  expect 
WSM  to  cover  Memphis  with  5 
kw.  He  responded  that  he  was  r 
enough  of  a  technician  to  give  t 
answer. 

Asked  by  Mr.  Porter  if  W£ 
was  serious  about  going  to  5 
kw.  regardless  of  other  statioi 
Mr.  Craig  replied  in  the  affirmd 
tive.  Mr.  Porter  observed  that  t 
sentiment  appeared  to  be  that 
one  station  went  to  500  kw.  oth, 
stations  wanted  the  same  trei. 
ment  but  that  there  was  no  unai 
mity  of  view. 

DeWitt  Claims  Large  Part 
Of  Nation  Needs  Clears 

Claiming  82%  of  the  countrj 
total  area  does  not  receive  prima 
night  service  from  regional  or  loc 
stations.  J.  H.  DeWitt,  chief  enf' 
neer  of  WSM  and  chairman  of  t 
Clear  Channel  Group's  engineerii- 
committee,  presented  the  technic 
case  on  behalf  of  that  group.  I 
introduced  evidence  to  show  th 
large  areas  in  the  South  and  We 
are  so  sparsely  settled  they  ca' 
not  support  stations  of  their  ov- 
and  must  rely  upon  clear  channe' 
He  produced  maps  to  show  t] 
scarcity  of  large  cities  and  elaimi 
it  is  useless  to  think  of  improvir 
reception  through  new  stations,  e' 
cept  in  a  few  isolated  cases,  b' 
cause  of  lack  of  economic  suppo> 

Mr.  DeWitt  said  there  is  r 
feasible  way  of  improving  servi 
in  over  80%  of  the  area  of  tl 
country  at  night  other  than  by  pr 
serving  the  clear  channels  and  1. 
increasing  the  power  of  clea 
channel  stations.  Regarding  sk 
wave  service,  as  distinguished  fro; 
ground-wave  service,  Mr.  DeWi 
said  there  will  be  hours  in  the  ev 
ning,  evenings  in  the  week,  se 
sons  in  the  year  and  years  in 
cycle  when  the  average  signal  w 
be  considerably  less  than  predicti 
from  available  data.  He  declan 
there  is  no  truth  to  statements  th; 
this  country  is  "literally  floodf 
with  signals  of  at  least  500  micr 
volts  from  clear  channel  statioi 
in  the  evening  and  that  these  si; 
nals  constitute  satisfactory  ser 
ice." 

In  discussing  daytime  coveraj 
by  regional  stations,  Mr.  DeWi 
declared  formidable  roles  are  play< 
by  frequencies  and  conductivit 
which  more  than  counter-balan< 
great  discrepancies  in  power.  E 
cited  two  instances  of  regiona 
with  5  kw.  daytime,  one  on  a  lo 
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quency  and  in  an  area  of  good 
iductivity    such    as    KFYR  in 
;  jsmarck,  N.  D.  on  550  kc.  and  the 
Iper  on  a  relatively    high  fre- 
iLency  in  an  area  of  poor  conduc- 
yity  such  as  a  station  in  Con- 
Jicticut  in  the  1300  kc.  band. 
'"They   have   exactly  the  same 
Ikwer  in  the  daytime  and  yet  one 
[livers  a  computed  500  microvolt 
^nal  over  a  radius  of  190  miles 
.^d  an  area  of    113,000  square 
Jf-jiles,  while  the  other  delivers  the 
■^ime  signal  to  a  radius  of  only  24 
*|iles  over  an  area  of  only  1810 
^[uare  miles.  The  station  in  Con- 
ijcticut  would  have  to  increase  its 
■pwer  to  approximately  16,000  kw. 
achieve  the  same  coverage.  Only 
,  jiree  of  the  50  kw.  clear  channel 
^  '.ations  occupying  the  25  frequen- 
tes  designated  for  Class  1-A  sta- 
ions  get  daytime  coverage  equal 
|i  or  better  than  that  of  the  5  kw. 
lorth  Carolina  station  and  only  11 
'j:  them  will  get  such  coverage  if 
'ff\ie  power  of  all  is  increased  to 
DO  kw,"  he  declared. 

joints  to  Weakness 
Daytime  Reception 

I  Regarding  day  coverage,  Mr.  De- 
l/itt  said  that  something  more  than 
:0%  of  the  total  area  of  1,233,161 
fjuare  miles  does  not  receive  a 

00  microvolt  signal,  regarded  as 
atisfactory  reception,  that  some- 
ning  over  30%  of  the  total  area 

"  ^ceives  such  a  signal  from  only 
ine  station,  and  that  about  117c 
jeceives  such  a  signal  from  only 
!wo  stations,  with  the  remainder 
'-eceiving  the  signal  from  three  or 
■aore  stations. 

In  defining  night  coverage,  Mr. 
!)eWitt  produced  a  map  showing 
135  stations,  including  nine  high- 
tower  regionals,  296  regionals  and 
30  locals  and  their  service  areas. 
Je  said  that  827c  of  the  total  area 
f  the  country  receives  no  night 
ervice  from  these  stations,  being 
.ependent  on  clear  channel  sta- 
ions  for  night  reception  while  an 
dditional  157o  is  entirely  depen- 
lent  on  clear-channel  stations  for 
my  choice  of  programs.  Mr.  De- 
Vitt  mentioned  the  North  Amer- 
can  situation  in  connection  with 
oossible  interference.  He  reiterat- 
d  the  Craig  statement  that  Brink- 
ey  is  building  an  850  kw.  station 
'Xt  Villa  Acuna,  Mexico,  and  that 

1  substantial  number  of  Mexican 
stations  are  operating  on  channels 
assigned  to  this  country.  When  the 
N'orth  American  regional  broad- 
tasting  agreement  is  ratified  by 
;he  requisite  countries  and  be- 
;omes  eifective,  interference  ques- 
tions of  this  sort  will  disappear, 
ne  said. 

Projecting  superpower  opera- 
don  on  the  25  Class  1-A  channels 
ioroposed,  Mr.  DeWitt  said  the  pri- 
mary service  area  of  the  500  kw. 
Station  retains  the  same  diameter 
It  had  at  50  kw.,  the  rapid  fading 
zone  has  the  same  boundaries,  and 
7all  beyond  is  secondary  service 
area  from  the  skywave.  At  this 
;Point,  he  added,  the  resemblance 
/2eases  because  the  people  in  the 
, remote  areas  will  receive  a  far 
[.stronger  skywave  signal  from  other 
^and  more  distant  clear-channel 
stations.  In  this  outer  area,  he 
said,  vastly  improved  service  will 
result.  With  power  increased  to 
500  kw.,  the  signal  everywhere  is 
]at  least  three  times  as  good  as  be- 
•fore,  and  while  not  yet  perfect,  it 
•;will  be  an  important  step  forward. 
.  To  break  down  the  allegations 
3f  duplication  of  network  service, 
jMr.  DeWitt  took  particular  situa- 
jtions  involving  clear-channel  sta- 


tions to  bear  out  his  argument 
that  no  excessive  duplication  ex- 
ists or  would  develop  in  primary 
service  areas  with  500  kw.  power. 
With  power  increased  to  500  kw. 
on  the  25  Class  1-A  channels,  he 
said  his  study  showed  a  total  of  11 
regional  stations  and  22  local  sta- 
tions would  be  brought  within  the 
10  millivolt  contours  on  the  Class 
1-A  stations,  of  which  seven  re- 
gional and  eight  locals  have  net- 
work affiliations,  A  total  of  51  re- 
gional stations  and  68  locals  would 
be  brought  within  the  two  milli- 
volt contour  of  which  33  regional 
and  18  locals  have  network  affilia- 
tions. Of  these,  however,  only  four 
come  within  the  10  millivolt  con- 
tour of  the  500  kw.  stations  and 
are  affiliated  with  the  same  net- 
work. 

"Under  the  purely  technical  as- 
sumptions on  which  I  am  proceed- 
ing and  disregarding  the  program 
advantage  which  the  smaller  sta- 
tion enjoys,  these  regional  and  lo- 
cal stations  brought  within  the  10 
millivolt  contour  are  in  some  dan- 
ger of  losing  their  network  affilia- 
tions. TTiis  is    not    a  very  large 


ENGINEERING-  spokesman  for 
the  Clear  Channel  Group  was  Jack 
DeWitt,  chief  engineer  of  WSM, 
Nashville,  here  shown  while  testi- 
fying. 

number.  Even  if  the  29  stations 
that  would  be  included  within  the 
two  millivolt  contour  lose  their  net- 
work affiliations,  the  number  is 
still  small,  but  our  present  and 
past  experience  indicates  they  will 
not." 

Defines  Extent  of 
Power  Increases 

Turning  to  the  proposed  increase 
in  power  of  Class  1-A  stations,  Mr. 
DeWitt  said  it  must  not  be  forgot- 
ten that  regionals  are  to  receive  a 
5007c  increase  by  the  increase  in 
night  power  from  1,000  to  5,000 
watts  and  locals  a  2507o  increase 
by  a  boost  in  night  power  from 
100  to  250  watts.  The  actual  in- 
creases of  power  proposed  are  not 
quite  in  the  same  ratio  in  connec- 
tion with  Class  1-A  stations  which 
would  go  up  from  50  to  500  kw. 
Such  an  increase  gives  an  im- 
proved signal  of  slightly  more  than 
three  to  one,  he  said.  The  regional 
increase  represents  a  2%  times 
boost  and  the  locals  a  2%  times 
boost,  he  said. 

In  addition  to  WLW,  which  has 
power  in  excess  of  50  kw,  Mr.  De- 
Witt  said  there  are  46  stations 
elsewhere  in  the  world  ranging  in 
power  from  55  kw.  to  850  kw. 
Thirty-six  of  these  are  in  Europe, 
four  in  Asia,  two  in  South  Amer- 
ica and  four  in  Mexico. 


Mr.  DeWitt  said  the  cost  of  a 
500  kw.  amplifier,  including  addi- 
tional equipment,  power  and  trans- 
mission line  equipment  and  instal- 
lation is  $363,000  each,  based  on 
the  assumption  that  only  one  is 
purchased,  $302,000  each,  if  five 
are  purchased.  Enlargements  of 
transmitter  building  he  estimated 
at  $30,000. 

In  case  a  transmitter  location 
must  be  changed  and  a  complete 
new  installation  made,  the  cost 
was  calculated  at  $430,000  where 
one  purchase  is  made  and  $368,000 
if  five  are  made.  The  annual  cost 
of  operating  a  50  kw.  station  with- 
out interest  on  investment  is  $65,- 
400,  and  $75,900  with  interest. 
The  annual  cost  of  operating  a 
500  kw.  station  without  interest  is 
$208,700;  with  interest  $242,820. 
The  annual  increase  involved  in 
the  first  case,  he  said,  is  $143,300 
and  in  the  second,  $162,920. 

Secondary  Areas  Would 
Reeeive  Most  Benefit 

On  the  assumption  a  station 
operates  6,500  hours  per  year,  the 
cost  per  hour  at  50  kw.  is  $11.69, 
and  at  500  kw.,  $36.75.  If  all  sta- 
tions in  the  country  receive  their 
power  increase  in  the  same  ratio, 
their  relative  situation  would  re- 
main the  same,  Mr.  DeWitt  said. 
This  is  true  without  qualification 
so  far  as  interference  is  concerned. 
He  maintained  that  while  the  audi- 
ence of  Class  1-A  stations  would  be 
increased  by  the  horizontal  power 
boost,  this  would  not  detract  from 
the  audience  of  any  other  class  of 
station. 

Under  cross-examination  by  Com- 
missioner Craven,  it  was  brought 
out  that  Class  1-A  stations  are 
concentrated  more  or  less  in  the 
Northeast.  Comdr.  Craven  asked 
about  the  advisability  of  redistri- 
bution of  such  Class  1-A  assign- 
ments. Class  1-B  assignments,  and 
Class  2  assignments  to  fill  the  open 
spaces  in  the  West  not  now  re- 
ceiving adequate  night  service  as 
well  as  daytime  service.  Mr.  De- 
Witt  agreed  such  a  redistribution 
would  aid  in  providing  better  serv- 
ice but  brought  out  that  economics 
must  be  taken  into  account  since 
he  had  previously  testified  of  the 
inability  of  cities  and  towns  in 
these  areas  to  support  additional 
stations  of  low  power,  much  less 
those  in  the  clear  category. 

Mr.  DeWitt,  questioned  also  by 
Counsel  Porter,  reiterated  that  the 
primary  service  of  a  clear-channel 
station  would  not  be  measurably 
increased  by  the  ten-fold  boost  in 
power  but  that  the  people  in  the 
secondary  areas  as  well  as  the  pri- 
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mary  would  receive  far  better 
service. 

The  40%  of  the  nation's  area 
not  now  receiving  adequate  day- 
time service  would  be  reduced  to 
31%  with  the  proposed  increase  in 
power  on  the  Class  1-A  channels, 
he  asserted. 

Explains  Possibilities 
Of  High-Power  Clears 

At  the  June  9  session,  Mr.  Porter 
continued  his  cross-examination  of 
Mr.  DeWitt  in  an  effort  to  break 
down  the  exclusive  channel  high- 
power  arguments.  Referring  to  the 
710  kc.  channel  classified  as  I-B 
and  on  which  WOR  is  the  domi- 
nant station  with  KIRO,  Seattle, 
secondary,  he  asked  whether  such 
a  station  might  not  effectively 
cover  the  State  of  Washington 
with  a  possible  power  increase  to 
50,000  watts.  Mr.  DeWitt  replied 
in  the  negative,  pointing  out  that 
a  directional  antenna  would  have 
to  be  used  and  that  the  service  of 
the  Seattle  station  would  be  limit- 
ed. Commissioner  Craven  inquired 
whether  a  "figure  8  antenna"  with 
the  axis  north  and  south  would  not 
accomnlish  the  coverage  purpose 
but  Mr.  DeWitt  insisted  there 
would  be  severe  limitations. 

Responding  to  further  questions, 
Mr.  DeWitt  said  that  while  dupli- 
cated operation  of  Class  I-B  and  II 
stations  would  mean  an  increase  in 
population  served,  such  duplicated 
stations  inevitably  would  be  lo- 
cated in  areas  already  well  served. 

Asked  if  use  of  500  kw.  by  all  25 
Class  1-A  stations  would  interfere 
with  other  radio  services,  such  as 
aviation,  Mr.  DeWitt  said  there 
was  always  such  a  possibility  but 
he  thought  the  danger  was  slight. 

On  redirect  examination,  Mr. 
Caldwell  brought  out  that  Class  II 
stations  on  duplicated  clears  would 
serve  only  limited  local  or  regional 
areas.  Moreover,  he  carried  Mr. 
DeWitt  through  an  explanation  of 
the  status  of  stations  on  channels 
classified  as  I-B  in  an  effort  to 
show  that  no  other  stations  could 
be  assigned  these  channels  as  a 
means  of  providing  greater  service. 
He  said  that  on  all  19  of  the  Class 
I-B  channels  there  was  little  possi- 
bility of  including  stations  which 
would  serve  the  underserved  areas 
of  the  West  and  South. 

If  clear  channels  were  duplicated 
east  and  west,  Mr.  DeWitt  said, 
responding  to  further  questions  by 
Mr.  Caldwell,  there  would  be  no 
"contribution  to  science"  because 
it  would  simply  mean  more  service 


to  towns  already  having  adequate 
service. 

A  question  asked  by  Ben  S. 
Fisher,  counsel  for  WCAU,  Phila- 
delphia, concerned  the  service  of 
WJZ  as  a  50  kw.  station  and  the 
prospects  of  service  as  a  500  kw. 
station.  Mr.  DeWitt  said  the  10 
millivolt  contour  of  the  station 
with  50  kw.  is  31  miles  and  that  it 
would  be  50  miles  with  500  kw. 

Jolliffe  Tells  of  Use 
Of  High  Power  Abroad 

Dr.  C.  B.  Jolliffe,  former  FCC 
chief  engineer  and  engineer  in 
charge  of  the  RCA  Frequency  Bu- 
reau, appeared  as  the  final  techni- 
cal witness  for  the  Clear  Channel 
Group.  In  a  prepared  statement  he 
covered  the  international  situation, 
particularly  with  regard  to  power. 
His  service  on  numerous  American 
delegations  as  delegate  or  advisor 
during  his  five-year  tenure  as  chief 
engineer  qualified  him  for  this  type 
of  testimony. 

Dr.  Jolliffe  pointed  out  that  in 
past  European  conferences  the  sub- 
ject of  power  always  has  been 
raised.  While  the  subject  was  treat- 
ed rather  gingerly  at  the  earlier 
conferences,  he  said  that  in  1927 
the  American  delegation  to  the 
CCIR  Conference  at  The  Hague 
proposed  that  power  should  not  be 
limited  on  any  broadcast  channel 
occupied  by  a  single  station.  There- 
after certain  limitations  were 
placed  on  power  but  he  pointed  out 
that  numerous  stations  in  other 
parts  of  the  world  use  power  in 
excess  of  50  kw.  He  said  engineers 
of  European  broadcasting  organi- 
zations, having  observed  improve- 
ment in  service,  "no  longer  fear 
higher  power  and  some  of  the 
broadcasting  organizations  are  con- 
templating higher  power  in  order 
to  give  a  better  service  to  their  own 
nationals.  The  engineers  frankly 
state  that  power  limitation  is  no 
longer  necessary  in  the  European 
region." 

No  great  danger  of  international 
interference  was  seen  by  Dr.  Jol- 
liffe by  superpower  operation  in 
this  country.  Several  alternative 
methods  of  safeguarding  against 
interference  with  stations  in  South 
America  using  the  same  broadcast 
band  were  advanced.  He  also  em- 
phasized the  trend  toward  super- 
power in  other  nations,  notably 
Mexico. 

Dr.  Jolliffe  placed  in  the  record 
a  list  of  65  European  stations  using 
power  above  50  kw.  and  an  exhibit 
showing  56  stations  in  South  Amer- 


for  the  land.  The  grand  total  f( 
the  physical  equipment  was  $39*: 
287. 

Figures  on  increased  costs  < 
maintenance  of  the  500  kw.  tran 
mitter  as  against  the  50  kw.  st; 
tion  based  on  the  calendar  yes- 
1937  were  given  by  Mr.  Rockwe 
as  follows: 

50  kw.    500  fci 

Engineers  and  operators__$36,170  $38,6' 

Materials  and  supplies   5,016  14,6! 

Vacuum  tubes    14,954  70,9i 

Power  and  light    18,075  87,2' 

Water  for  cooling  tubes   180  9i 

Miscellaneous,  including 

surveys,  field  intensity 

studies,   etc.    4,390  8,1. 


A  TYPICAL  local  discusses  matters  with  the  representatives  of  the 
nation's  most  powerful  station.  Left  to  right:  Duke  M.  Patrick,  counsel 
for  WLW,  Cincinnati;  Herbert  Hollister,  manager  of  KANS,  Wichita; 
James  D.  Shouse,  vice-president  and  general  manager,  WLW,  Cincinnati. 


COUNSEL  for  big  fellows  and  lit- 
tle were  (left)  Louis  G.  Caldwell, 
attorney  for  the  Clear  Channel 
Group,  and  George  Sutton,  attor- 
ney for  the  independent  locals. 

ica  using  power  over  5,000  watts 
of  which  two  are  using  more  than 
50  kw.  A  third  exhibit  showed  sta- 
tions in  Mexico  using  power  of 
1,000  watts  or  more. 

Under  cross-examination,  Dr. 
Jolliffe  was  asked  about  two  Euro- 
pean situations  in  which  high- 
power  stations  are  operating  on 
the  same  channel.  He  said  that 
operation  by  a  Roumanian  and 
Dutch  station  on  the  160  kc.  chan- 
nel, the  former  with  150  kw.  and 
the  latter  with  120  kw.,  has  caused 
very  serious  interference  and  is 
now  being  arbitrated.  The  fact  that 
the  two  stations  were  assigned  to 
the  same  wave  prevented  Holland 
from  signing  the  European  Broad- 
casting Agreement  at  Lucerne  sev- 
eral years  ago.  Stations  in  Moscow 
and  Luxembourg  are  operating  on 
the  232  kc.  channel  with  100  kw. 
and  200  kw.  respectively,  he  said, 
but  he  declared  he  had  no  definite 
information  on  them  although  he 
suspected  there  was  serious  inter- 
ference. 

Commissioner  Craven  asked 
whether  it  was  not  a  fact  that  in 
the  high-power  discussions  at  the 
European  Conference,  conclusions 
on  power  were  reached  by  tech- 
nicians only,  with  the  result  that 
no  economic  factors  were  consid- 
ered. Dr.  Jolliffe  replied  in  the  af- 
firmative. 

The  500  kw.  station  built  in  Mos- 
cow, Dr.  Jolliffe  said,  was  designed 
as  a  European  propaganda  medi- 
um and  he  said  he  understood  the 
Russian  government  is  "consider- 
ably disappointed"  with  its  cover- 
age. 

Operation  of  WLW  With 
500  Kw.  Is  Described 

WLW  began  presentation  of  that 
portion  of  its  case  having  to  do 
with  the  proposed  rules  and  regu- 
lations immediately  following  pres- 
entation of  the  clear  channel  case. 
R.  J.  Rockwell,  technical  super- 
visor of  broadcasting  in  charge  of 
all  technical  operations  of  the  Cros- 
ley  stations,  placed  in  the  record 
figures  regarding  investment  and 
operating  costs  of  the  500  kw.  sta- 
tion. 

The  WLW  500  kw.  transmitter 
cost  1303,906,  he  said.  The  power 
sub-station  represented  a  cost  of 
$31,185  and  the  cost  of  an  addition 
to  the  building  was  $10,625,  a  total 
of  $345,717.  A  vertical  radiator 
and  additional  land  purchased  in 
connection  with  the  500  kw.  proj- 
ect represented  an  expenditure  of 
$46,243  for  the  antenna  and  $4,626 


Total   $78,785  $220,5 

Asked  by  Commissioner  Crave, 
whether  the  transmitter  price  : 
typical  of  cost  today,  Mr.  Rockwe 
said  there  probably  would  be  son 
variations  and  he  agreed  thi 
$300,000  might  cover  equipmei 
purchased  on  today's  market. 

Question  was  raised  by  both  Con 
missioner  Craven  and  Counsel  Per 
er  as  to  the  items  for  surveys  ar 
field  measurements,  with  emphas 
on  whether  they  were  necessai 
and  typical  of  expenditures  mac 
by  other  clear  channel  stations.  M- 
Rockwell  said  that  probably  a' 
stations  did  not  undertake  the  stu(- 
ies  but  that  in  the  case  of  WLT 
they  were  deemed  advisable  frol 
the  standpoint  of  checking  oper{» 
tions  and  also  because  of  use  of  : 
directional  antenna  in  the  Niagar 
Falls  area  to  prevent  Canadian  ii 
terference. 

Rates  and  Financial 
Data  Placed  in  Record 

James  D.  Shouse,  vice-presidei 
of  Crosley  Radio  Corp.  in  charg 
of  broadcast  operations,  placed  i 
the  record  three  separate  exhibit 
One  charted  the  increase  in  WL"^ 
rates  since  1928,  a  second  covere 
the  financial  statement  of  the  sti 
tion  submitted  to  the  FCC  in  n 
sponse  to  General  Order  No.  3 
covering  station  financial  operj 
tions,  and  the  third  related  to  tl 
FCC  program  questionnaire. 

The  rate  chart  showed  that  i 
1928  the  station  had  a  rate  of  ! 
per  hour;  that  this  was  raised  t 
$800  in  July,  1929,  and  to  $1,0& 
in  January,  1930.  It  was  raised  t 
$1,152  on  Sept.  1,  1930,  but  ws 
dropped  to  $990  on  Dec.  1,  193,' 
It  was  increased  to  $1,090  on  JuT 
1,  1934 — some  four  months  afU 
WLW  began  full-time  operatic, 
during  regular  hours  with  500  k\ 
power.  On  Oct.  1,  1934,  the  ral 
was  raised  to  its  present  level  c 
$1,200. 

Cross-examined  by  Mr.  Porte 
Mr.  Shouse  explained  the  increaj; 
was  arrived  at  to  return  to  the  sts, 
tion  the  approximate  cost  involve' 
for  the  increased  operations.  Aske 
if  the  rate  received  by  the  static 
is  the  same  in  all  cases  except  ne 
work  revenue,  Mr.  Shouse  respon( 
ed  in  the  affirmative.  To  the  ii 
quiry  whether  the  rate  increas* 
had  a  relationship  to  the  increase 
in  power,  Mr.  Shouse  said  they  di 
to  a  certain  extent. 

When  Mr.  Porter  asked  aboi 
network  service  over  WLW,  M 
Patrick  objected  on  the  grour 
that  the  questions  did  not  fall  witl 
in  the  scope  of  the  hearings  o 
rules  and  regulations  but  that  a 
of  this  information  would  be  di 
veloped  at  the  subsequent  hearin 
involving  WLW's  application  fc 
renewal  of  its  experimental  licenS' 
Chairman  Case  sustained  the  o1 
jection,  holding  that  such  questior 
would  depart  from  the  general  lef 
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ive  character  of  the  hearing 
that    the    matters  properly 
lid  be  introduced  at  the  future 
fing. 

be  financial  statement  placed 
.he  record  showed  that  WLWs 
jn:e  for  the  calendar  year  1937 
regated  $2,477,796.38.  Of  this 
pnt,  $1,335,682.05  represented 
ork  time  sales  and  $1,142,- 
!3  national  spot  sales.  The  net 
ime  for  the  year  aggregated 
j,673.11.  Together  with  talent 
I  miscellaneous  sales,  the  net 
e  of  the  station  aggregated 
^8,806.22  after  discounts.  Pro- 
-|n  expense  amounted  to  $734,- 

reo. 

ye  Data  on  Regionals 

fshed  by  Caldwell 

jhe  session  scheduled  for  Fri- 
ll morning,  June  10,  was  recessed 
Chairman  Case  due  to  House 
:Bs  Committee  consideration  of 
industry  investigation  resolu- 
(see  article  elsewhere  in  this 
ie). 

I'hen    the    hearings  resumed 
J.  afternoon,   Mr.   Caldwell  as 
[iisel    for    the    Clear  Channel 
;iip,  made  a  formal  request  for 
itional  data  on  the  FCC  finan- 
study  asserting  it  did  not  give 
necessary  comparable  informa- 
as  between  all  regional  sta- 
s  and  those  in  important  mar- 
.  He  said  it  was  diificult  for  his 
hp  to  complete  preparations  of 
bconomic  case  without  this  data, 
fter  Chief  Accountant  Norfleet 
estimated  that  some  two  to 
Be  weeks  would  be  necessary  to 
.pile  all   this   data,  Chairman 
;e  suggested  that  Counsel  Cald- 
!  confer  with  Commission  Coun- 
Porter  and  Mr.  Norfleet.  Paul 
P.  Spearman,  counsel  for  the 
iional  Group,  requested  author- 
jito  participate  in  these  sessions, 
ch  was  granted, 
n  asking  for  the  data,  Mr.  Cald- 
L  said  the  Commission  exhibits 
not  differentiate  between  re- 
ial  stations  in  important  mar- 
!  and  those  in  the  smaller  cities, 
■eover,  he  said,  they  did  not 
e  into  account  the  variations 
i.'requency  and  whether  the  sta- 
fs  happen  to  be  network  out- 
Ij.  These  considerations,  he  said, 
.8  important  to  station  revenue 
^3ies. 

Recalled  to  the  stand,  Vice-Pres- 
■it  Shouse  of  WLW,  was  cross- 
J mined  further  by  Mr.  Porter  in 
nection  with  station  exhibits, 
echnical    Supervisor  Rockwell 
■wise  was  recalled  and  placed 
•he  record  figures  on  the  cost  of 
original  50  kw.  WLW  trans- 
l:er  and  building.  The  initial  cost 
.  $210,275  for  these  two  items 
s  $41,711  for  towers  and  bases 
:d    approximately    $8,000  for 
'nbing,  ventilation  and  miscel- 
isous  expenses. 
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Gerald  T.  Branch,  research  en- 
gineer of  WLW,  placed  in  the  rec- 
ord an  exhibit  showing  stations 
within  the  one-half  millivolt  line 
of  the  500  kw.  WLW  transmitter. 
Listed  were  22  stations  in  Ohio; 
19  stations  in  Indiana;  15  stations 
in  Michigan;  3  in  West  Virginia; 
6  in  Kentucky,  and  8  in  Illinois. 

Data  on  NBC  Stations 

In  WLW  Area  Offered 

Hugh  M.  Beville  Jr.,  chief  statis- 
tician of  NBC,  placed  in  the  record 
three  exhibits  dealing  with  net- 
work traffic  over  stations  in  the 
WLW  area  on  the  NBC  networks, 
comparative  rates  of  stations  in 
the  area  and  a  breakdown  of  unit 
hours  of  sponsored  programs  car- 
ried on  WLW  and  stations  "under 
the  gun"  of  the  500  kw.  transmit- 
ter. 

The  exhibit  dealing  with  NBC 
network  sponsored  station  hours  in 
the  WLW  area  tended  to  show  that 
programs  broadcast  over  WLW  in 
many  instances  also  were  trans- 
mitted over  stations  within  its  pri- 
mary service  area,  and  that  the 
ratio  of  such  duplicated  featui-es 
has  increased  from  year  to  year  to 
the  present.  Moreover,  Mr.  Beville 
testified  that  six  stations  in  the 
WLW  primary  area  had  been  added 
to  the  NBC  networks  since  WLW 
began  500  kw.  operation. 

The  summary  of  traffic  in  unit 
hours  on  Cincinnati  stations  also 
carried  by  neighboring  stations 
covered  the  first  week  in  April  for 
the  years  1934-1938.  This  revealed 
that  WLW  in  1938  carried  26.500 
unit  hours  during  the  first  week 
in  April  as  against  21.063  over 
WSAI  and  WCKY,  the  competing 
NBC  Network  outlets.  Mr.  Beville 
explained  that  all  three  of  the  sta- 
tions are  optional  Red  or  Blue  out- 
lets on  the  basic  networks.  WIRE, 
Indianapolis,  an  optional  outlet  al- 
so, carried  53.3%  of  the  same  com- 
mercial programs  placed  on  WLW 
and  60.5%  of  those  carried  on  the 
other  Cincinnati  stations. 

WAVE,  Louisville  carried  57.1% 
of  the  WLW  commercials  and 
17.2%  of  the  other  stations  during 
the  first  week  of  April,  1938. 
WOOL,  Columbus,  carried  12.3% 
of  WLW's  programs  and  20.2%  of 
the  others;  WGBF,  Evansville,  car- 
ried 4.7%  of  WLW's  programs  and 
3.69!;  of  the  others;  WBOW,  Terre 
Haute,  carried  8.5%  of  WLW's 
programs  and  4.7%.  of  the  others, 
and  WGL,  Fort  Wayne,  carried 
7.5%  of  WLW's  programs  and 
4.7%  of  the  others. 

Cross-examined  by  Mr.  Porter, 
Mr.  Beville  brought  out  that  the 
rates  of  optional  stations  on  the 
NBC  networks  in  the  area  adja- 
cent to  WLW  totalled  $1120  per 
hour  when  WSAI  was  used  as  the 
Cincinnati  outlet,  and  $1200  per 
hour  when  WCKY  was  used.  He 
pointed  out  that  the  $1200  rate  was 
exactly  the  same  as  the  WLW  one- 
hour  rate. 

Asked  whether  such  large  adver- 
tisers as  Procter  &  Gamble  and 
General  Mills  used  these  optional 
stations  for  advertising  purposes 
together  with  WLW,  Mr.  Beville 
said  he  did  not  have  that  precise 
data  but  he  believed  these  pro- 
grams are  on  WLW.  Mr.  Porter 
asked  the  witness  whether  the  fact 
that  WSAI  was  owned  by  the  Cros- 
ley  company  resulted  in  any  effort 
to  place  more  of  the  optional  pro- 
grams on  WSAI  than  on  WCKY. 

Mr.  Beville  said  it  was  not  a  mat- 
ter of  selection  but  that  the  rate 


plus  the  station  coverage  factor 
had  to  be  taken  into  account.  WSAI 
has  a  $240  hourly  evening  rate  as 
against  a  $320  hourly  evening  rate 
over  the  network  for  WCKY.  He 
said  he  "knew  of  no  policy"  to  sell 
WSAI  and  WLW  against  WCKY. 

Tells  of  Depreciation 
Rates  for  Transmitter 

E.  C.  Ellig,  comptroller  of  the 
Crosley  company,  testified  as  to  de- 
preciation rates  used  in  connection 
with  the  500  kw.  transmitter.  In 
1937,  he  declared,  the  rate  of  6.9% 
was  used.  With  the  50  kw.  trans- 
mitter, which  already  has  been  ful- 
ly depreciated,  he  said  a  rate  of 
approximately  18%%  was  used. 
Upon  installing  the  500  kw.  am- 
plifier to  be  used  in  conjunction 
with  the  50,000  watt  transmitter, 
he  said  the  first  rate  used  on  de- 
preciation was  17%%  but  that  the 
Internal  Revenue  Bureau  felt  it 
was  too  large  and  that  the  matter 
now  is  in  arbitration.  The  rate 
of  6.9%  proposed,  he  said,  probab- 
ly is  more  acceptable  to  the  gov- 
ernment. 

In  tracing  the  depi-eciation  his- 
tory of  the  WLW  transmitters,  Mr. 
Ellig  declared  a  rate  of  approxi- 
mately 18%  was  established  in 
1931  and  1932.  In  1933  the  entire 
investment  on  the  50  kw.  transmit- 
ter was  written  off. 

Asked  by  Commissioner  Craven 
regarding  the  depreciation  rate  of 
a  500  kw.  transmitter  as  against  a 
50  kw.  transmitter,  Mr.  Ellig  said 
the  cost  of  the  former  is  so  much 
greater  that  it  probably  would 
have  to  be  depreciated  over  a 
longer  period  of  time. 

Responding  to  Mr.  Porter,  he 
said  the  500  kw.  amplifier  for  the 
years  1934  to  1937  was  depreciated 
at  a  rate  of  17^/2%  and  that  for 
the  last  fiscal  year  the  depreciation 
was  at  the  rate  of  11%  so  that 
approximately  63%  of  the  initial 
cost  has  been  written  off. 

WLW  Continues  Case 
Into  Second  Week 

The  second  week  of  the  hearings 
began  June  13  with  WLW  continu- 
ing its  case  in  connection  with  the 
rules  and  regulations,  as  distin- 
guished from  its  experimental  re- 
newal hearing  scheduled  to  get  un- 
der way  immediately  following  the 
formal  hearings  on  the  rules.  Up 
to  this  point,  nothing  sensational 
had  developed.  The  brunt  of  the 
Commission  questioning  had  been 
handled  from  the  outset  by  Com- 
missioner Craven.  Chairman  Case 
had  asked  a  number  of  perfunctory 
questions.  Commissioner  Payne  had 
not  made  a  single  inquiry. 

Recalled  to  the  stand  for  the 
third  time,  Technical  Supervisor 
Rockwell  placed  in  the  record  typi- 
cal figures  governing  cost  of  50  kw. 
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and  500  kw.  transmitters.  A  new  50 
kw.  transmitter  together  with 
tower  and  transmission  line  costs 
about  $210,000,  he  testified.  A  500 
kw.  transmitter  with  antenna, 
transmission  line  and  building 
would  cost  approximately  $470,000. 

Meredith  S.  Runk,  head  of  the 
merchandising  research  department 
of  WLW,  placed  in  the  record  three 
separate  maps  showing  analyses  of 
the  post  card  survey  on  reception 
made  in  1935  by  the  FCC.  The 
FCC  had  shown  in  its  survey  that 
WLW  was  the  first  choice  of  lis- 
teners in  13  States  and  the  second 
choice  in  six  others.  The  WLW 
breakdown  of  the  same  cards,  pro- 
jected somewhat  further  than  the 
FCC's  survey,  disclosed  that  WLW 
was  the  first  choice  in  14  States 
and  second  choice  in  nine  others. 
Maps  introduced  in  the  record 
showed  county-by-county  break- 
downs  listing  WLW's  position  as 
first  and  second  choice.  These  were 
based  on  mail  breakdowns  from  the 
clear  channel  survey,  he  said. 

Rural  Electrification 
Declared  a  Problem 

G.  F.  Lydorf,  development  and 
research  engineer  of  WLW,  who 
designed  most  of  its  technical 
equipment,  was  examined  by  WLW 
Counsel  Patrick  regarding  mea- 
surements of  WLW  signal  strength 
from  1933  to  1935  which  included 
operation  with  both  50  and  500  kw. 
Exhibits  tended  to  show  the  good 
service  signal  of  the  station  un- 
der varying  conditions  and  at  vary- 
ing distances  from  the  transmit- 
ter. 

Mr.  Lydorf  pointed  out  that  the 
trend  toward  increased  electrifi- 
cation, especially  in  rural  areas, 
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will  necessitate  more  power  for 
stronger  signals  to  override  other 
interferences.  Declaring  this  a 
"long  time  variable",  he  said,  how- 
ever, it  is  steadily  increasing. 

Mr.  Lydorf  held  that  progi'am 
or  signal  duplication  in  rural  areas 
is  desirable  and  necessary  under 
the  present  broadcast  structure. 
Some  overlapping  even  of  primary 
service  is  desirable,  he  declared, 
so  that  every  area  may  get  at  least 
one  usable  signal. 

Under  cross-examination  by 
Commission  Counsel  Porter,  Mr. 
Lydorf  said  there  was  duplication 
in  the  primary  service  area  of  sta- 
tions, notably  in  the  Northeast, 
but  that  no  technical  detei-mina- 
tion  had  been  made  of  such  dupli- 
cation as  a  general  thing. 

Commissioner  Craven  asked  if 
WLW  had  lost  some  of  its  prefer- 
ential standing  since  the  1935  sur- 
vey and  the  witness  responded  he 
did  not  know.  He  said  that  1935, 
from  the  propagation  standpoint, 
was  a  good  year.  He  said  it  was 
fair  to  assume  that  listener  re- 
sponse is  influenced  by  signal  in- 
tensity and  program,  again  re- 
sponding to  Commissioner  Craven. 
Generally  speaking,  he  said,  the 
survey  has  shown  listeners  pre- 
ferred local  stations  when  their 
signals  were  good,  and  that  this 
applied  in  the  case  of  WLW 
service. 

Signal  Intensity 

vs.  Program  Quality 

Mr.  Lydorf  also  pointed  out  that 
the  ranking  of  WLW  or  any  other 
station  in  the  survey  did  not  mean 
that  all  listeners  in  an  area  lis- 
tened to  that  station  primarily, 
nor  that  even  a  majority  did  so. 
He  added  that  at  times  the  actual 
percentage  of  popularity  was  as 
low  as  10%.  He  conceded  that  sig- 
nal intensity  in  the  secondary  field 
may  be  responsible  for  a  particu- 
lar station's  rank,  and  that  raising 
or  lowering  its  power  could  af- 
fect its  popularity  with  listeners, 
although  most  listeners  were  con- 
cerned more  with  program  than 
with  signal  intensity. 

When  Mr.  Patrick  objected  to 
quizzing  of  his  "technical  expert" 
witness  (Mr.  Lydorf)  on  points  of 
listener  interest.  Commission  Coun- 
sel Porter  contended  it  was  prop- 
er cross-examination  to  question 
the  witness  on  WLW's  exhibit 
based  on  the  FCC  survey  of  1935. 
Mr.  Patrick  commented  that  the 
exhibit  was  simply  an  interpreta- 
tion of  the  Commission  survey  and 
urged  that  the  Commission's  new 
survey  be  made  public  rather  than 
"theorizing"  on  the  old.  Chairman 
Case  ruled  that  Mr.  Lydorf  answer 
questions  "as  completely  as  possi- 
ble" from  his  technical  and  gener- 
al knowledge. 

Dr.  Richard  R.  Mead,  instruc- 
tor in  the  marketing  department 
of  Wharton  School  of  Finance  & 
Commerce,  introduced  as  an  author- 
ity on  merchandising,  marketing, 
and  advertising,  entered  exhibits 
showing  distribution  of  the  na- 
tional advertising  dollar  among  ra- 
dio, newspapers  and  magazines, 
based  on  figures  of  the  Depart- 
ment of  Commerce.  Dr.  Mead 
pointed  out  that  the  FCC  question- 
naire set  1937  radio  advertising 
revenues  at  $117,909,000  for  gross 
time  sales,  and  $11,265,000  for  tal- 
ent sales,  a  total  of  $129,174,000. 
Chain  and  spot  broadcasting  by 
national  advertisers  amounted  to 
$91,000,000,  he  said,  25.4%  of  this 
amount  going  for  spot. 


Responding  to  Mr.  Patrick,  Dr. 
Mead  said  he  did  not  believe  any 
ceiling  had  yet  been  reached  for 
expenditures  in  national  radio  ad- 
vertising because  (1)  in  the  last 
four  years  there  has  been  an  up- 
ward trend  in  the  ratio  of  radio 
advertising  dollars  against  news- 
paper and  magazine  advertising 
revenue,  and  (2)  despite  phenome- 
nal growth,  radio  still  takes  less 
than  25%  of  the  national  adver- 
tiser's dollar,  and  its  continued 
growth  is  restricted  only  by  the 
relative  extent  of  services  offered 
by  competitive  mediums. 

Dr.  Mead  observed  that  while 
the  advertising  revenues  of  news- 
papers and  magazines  had  dropped 
11.6%  and  5.5%,  respectively,  dur- 
ing January  and  February,  1938, 
against  January  and  February, 
1937,  radio  revenue  was  up  14.9%. 

To  support  the  contention  that 
superpower  operation  is  no  bar  to 
the  granting  of  local  stations, 
WLW  Engineer  Branch,  r-ecalled  to 
the  stand,  introduced  a  series  of 
exhibits  dealing  with  FCC  appli- 
cations, tracing  their  costs  through 
the  Commission  to  the  grant,  de- 
nial or  dismissal  stage. 

A  summary  of  applications, 
based  on  tabulations  computed  from 
issues  of  Broadcasting,  showed 
that  from  July,  1934  to  January, 
1937  (during  which  time  WLW 
operated  with  500  kw),  868  appH- 
cations  had  been  received  by  the 
FCC,  of  which  118  were  granted, 
or  13.6%  of  the  total.  The  FCC  de- 
nied 179  applications,  or  20.6%, 
while  158  were  dismissed  and  .  413 
withdraAvn.  From  Jan.  1,  1932  to 
July  1,  1934,  when  WLW  operated 
with  50  kw.,  his  computation 
showed  340  applications  received, 
of  which  47,  or  13.8%,  were  grant- 
ed. Seventy-six,  or  22.3%  were  de- 
nied, 46  dismissed,  and  171  with- 
drawn. 

Graphs  showing  breakdowns  of 
station  grants  in  particular  states 
over  the  period  Jan.  1,  1932  to 
July  1,  1934,  and  from  July  1,  1934 
to  Jan.  1,  1937,  also  were  intro- 
duced, with  the  objective  of  show- 
ing that  individual  States  have  not 
been  denied  increased  facilities  be- 
cause of  WLW  superpower  opera- 
tion. 

New  FCC  Tables 

Are  Introduced 

When  the  hearings  resumed  June 
14,  Commission  Counsel  Porter  of- 
fered for  the  record  three  addi- 
tional financial  tables  prepared  by 
the  FCC  Accounting  Department 
pursuant  to  the  request  made  by 
Clear  Channel  Counsel  Caldwell. 
Supplementing  the  27  tables  and 
analyses  offered  for  the  record  at 
the  opening  day,  the  new  tables 
dealt  with  revenues  of  stations  ly- 
ing within  and  outside  the  one-half 
millivolt  contour  of  dominant  clear 
channel  stations,  which  made  up 
two  of  the  computations,  and  a 
third  showing  an  analysis  of  radio 
homes,  retail  sales  and  station  net 
sales  by  states  and  broadcast  re- 
gions. 

Table  No.  28  showed  that  213 
stations  located  outside  the  primary 
night  time  service  area  of  domi- 
nant clear  channel  stations  had 
net  sales  of  $11,436,003;  total  ex- 
penses of  $9,645,448,  and  net  broad- 
casting revenues  of  $1,790,555  with 
net  income  of  $1,442,377.  The  term 
primary  night  time  service  area 
was  defined  as  an  area,  the  outer 
limits  of  which  is  the  one-half 
millivolt  contour. 

Table  No.  29  showed  the  income 
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REGIONAL  chieftains  at  FCC 
hearings;  at  left  is  Dr.  Greenleaf 
Whittier  Pickard,  veteran  engineer 
and  inventor  and  chief  engineering 
witness  for  the  National  Associa- 
tion of  Regional  Broadcast  Sta- 
tions opposing  superpower,  dis- 
cussing matters  with  John  Shep- 
ard  3d,  president  of  NARBS  and 
prime  mover  in  the  regional  group. 


WRVA  Limits  Serials 

WEIGHING  the  prevalence 
of  serials  on  the  air,  WRVA, 
Richmond,  has  announced  a 
policy  of  presenting  no  more 
than  two  script  shows  suc- 
cessively in  scheduling  fu- 
ture bookings.  This  ruling 
adds  to  past  policy  pro- 
nouncements of  WRVA:  ban- 
ning advertising  of  beer, 
wine,  liquor,  and  small  loan 
enterprises,  along  with  laxa- 
tive and  kindred  accounts  af- 
ter 6  p.  m. 


items  of  stations  within  and  out- 
side the  primary  night  time  serv- 
ice area  of  dominant  clear  channel 
stations.  350  stations  within  the 
primary  area  had  net  sales  of 
$40,457,057,  total  expenses  of  $33,- 
955,338,  net  broadcasting  revenues 
of  $6,501,719  and  net  income  of 
$5,199,720  as  against  the  figures 
quoted  for  the  213  stations  outside 
the  area.  All  figures  were  for  the 
calendar  year  1937  as  were  the 
other  FCC  breakdowns. 

Table  30  was  a  compilation  of 
radio  homes,  retail  sales  and  sta- 
tion net  sales  by  states  and  broad- 
cast regions  made  up  of  data  pro- 
cured from  the  Census  Bureau, 
Joint  Commitee  on  Radio  Research, 
Census  of  Business  1935,  and  from 
responses  by  broadcast  stations  to 
the  Commission's  financial  ques- 
tionnaire. 

Rate  Trends  by  Station 
Classes  Are  Shown 

Engineer  Branch  resumed  the 
stand  June  14  and  offered  22  tables 
and  graphs  showing  rate  trends  of 
clear  channel,  regional  and  local 
stations  from  1930  to  January, 
1938,  compared  with  WLW  operat- 
ing on  both  50  kw.  and  500  kw. 

Pointing  out  that  the  exhibits 
were  based  solely  on  percentages, 
Comdr.  Craven  asked  how  WLW's 
rates  compared  dollar-for-d  o  1 1  a  r 
with  the  rates  of  the  stations  cited. 
Mr.  Patrick,  declaring  that  "gen- 
eralization would  be  misleading", 
said  he  would  present  dollar-and- 
cent  rate  comparisons  in  a  few 
days  in  order  to  "give  a  complete 
picture  of  the  rate  structure."  He 
added  that  generally  speaking,  he 
thought,  the  Chicago  rate  structure 
was   not   as   high    as  Cincinnati 


(WLW),  which  is  more  like  t. 
of  metropolitan  New  York. 

Interrupting    the    WLW  < 
WCAU,  Philadelphia,  began 
sentation  of  its  plea  for  a  C 
1-A  assignment  in  lieu  of  the 
or  duplicated  channel  position 
lotted  it  under  the  new  rules 
also  under  the  proposed  Hav 
Treaty.    Ben    S.    Fisher,  WCj 
counsel,  asserted  that  while  WC 
had  no  intention  of  entering 
a  "superpower  controversy  at  , 
time,"  it  nevertheless  felt  it 
entitled  to  a  clear  assignment 
virtue  of  its  pioneering  public 
vice  record  and  status  in  Phila 
phia. 

John  Leitch,  WCAU  chief  e 
neer,  outlined  the  history  of 
station.  He  pointed  out  that  exp 
mentation  undertaken  over  the 
six  years  has  entailed  an  expe 
ture  of  some  $50,000.  He  presei 
exhibits  showing  cities  slated 
1-A  assignments.  He  pointed 
that  Philadelphia  has  a  popula 
of  7,600,852  within  a  radius  of 
miles  and  ranks  second  among  • 
score  of  cities  in  which  Class 
assignments  would    be    p  1  a  c 
though  Philadelphia  is  not  om 
them.    A    second   exhibit  sho- 
that    Philadelphia    ranked  eig 
among  the  21  cities  when  calcu^ 
ed  on  the  basis  of  population  w 
in  a  radius  of  720  miles  of  the; 
cities  proposed  for  1-A  classifj 
tion  ' 

Also    scheduled   to  appear 
WCAU  at  the  June  15  session 
Dr.  Leon  Levy,  president  of  the 
tion,  who  was  prepared  to  prei; 
a  statement  covering  the  stati' 
operations  from  its  establishn 
and  to  cite  the  desirability  of 
ing  to  Philadelphia  a  1-A  ass: 
ment. 

Incomes  of  Stations 

In  WLW  Area  Analyzed 

Dr.  Mead  followed  Mr.  Leitcl 
the  stand,  presenting  a  series 
analyses  of  information  seer 
from  FCC  files  "to  see  if  the  tr 
of  income  in  the  WLW  area  sh'; 
any  discrepancy  with  the  couni 
wide  income  trend".  One  exh 
showed  income  increases  from  1 
to  1937  of  190.8%  for  WI 
166.3%  for  clear  channel  statii 
207%  for  1  kw.  stations.  118. 
for  less-than-1  kw.  stations,  i 
119.4%  for  local  stations — an  ai 
age  gain  of  117%.  ' 

Responding  to  Comdr.  Cravi. 
Query  as  to  the  probable  situal 
"if  there  were  ten  500  kw.  s 
tions  in  the  present  WLW  arc 
Dr.  Mead  explained  that  althoi 
hieh  power  would  probably  be 
added  attraction  for  national 
vertisers.  the  trend  has  been  to'^'' 
greater  distribution  through  du. 
cation  by  national  advertisers. 
a  high-power  program  would 
necessarily   doom    small  stati( 
He  qualified  this  statement  as 
plying  only  to  the  pai'ticular  W; 
area  and  did  not  attempt  to  ap 
this  reasoning  to  other  parts 
the  country. 

Dr.  Mead  pointed  out  that  ' 
national  advertiser  was  interes 
in  gaining  the  support  of  the  Ic 
merchant  as  well  as  the  local  b 
er  and  would  use  all  media  nec' 
sary  to  reach  them.  He  added  t, 
since,  according  to  the  FCC  s 
vey,  local  stations  derived  o 
about  12%  of  their  income  fi 
national  advertisers,  the  mosi 
large  station  could  be  expected 
gain,  even  if  it  took  over  all 
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(onal  accounts,  would  be  one- 
I  th  of  the  small  station's  busi- 

The  local  merchant  feels  that 
jo  does  him  more  good,"  he 
•Iniented,  explaining  that  the 
jijchant  generally  hears  both  the 
gram  and  listeners'  comments, 
lOUgh  he  may  not  read  printed 
ertisements  for  products  he 
fcles. 


3 :, 


alyzes  Accounts 
tried  by  WLW 


a  Jo  combat  allegations  of  WLW's 
"^Qopolization  of  national  business 
Its  regular  service  area,  a  series 
'iCommission  exhibits  were  of- 
ed  by  Dr.  Mead.  One  showed 
it  during  1937  there  were  ex- 
|y  10  NBC  accounts  carried  lu 
liW  which  were  not  duplicated 
lother  stations  in  its  two  milli- 
(;  or  primary  service  area. 
Long  these  were  American  Roll- 
Mills,  H.  Fendrich,  Horlick's 
'^ted  Milk  Co.,  International  Sil- 
^  Co.,  Jell-Sert  Co.,  Luden's  Inc., 
Silk  Hosiery  Mills,  Shell  Un- 
Oil  Corp.,  David  A.  Smart, 
blisher,  Wasey  Products  Inc., 
ich  constituted  48  "program 
nths". 

Por  the  first  three  months  of 
NBC  accounts  can-ied  by 
^JW  and  not  duplicated  in  its  2 
area  totaled  five — H.  Fendrich 
Kellogg  Co.,  Horlick's  Malted 
|:k  Co.,  Mennen  Co.,  and  Swift  & 
;,  for  a  total  of  17  "program 
•nths". 

Another  exhibit  listed  NBC  ac- 
^nts  carried  by  WLW  and  not 
:^olicated  by  other  stations  in  its 
nv.  area  for  1933,  or  prior  to  its 
)  kw.  application.  In  that  ex- 
it there  were  23  accounts  listed 
a  total  of  151  "p  r  o  g  r  a  m 
nths". 

fourth  exhibit  showed  NBC 
;ounts  carried  by  stations  in  the 
;LW  2  mv.  area  for  1933.  These 
ed  approximately  100  national 
tounts.  The  total  showed  WLW 
Tied  399  "program  months"  of 
;h  accounts  during  the  vear; 
SAl,  235;  WCKY,  153;  WIRE, 
WAVE,  5,  during  the  1933 
r.  The  source  of  this  informa- 
m  was  given  as  the  NBC  statis- 
al  department. 


iation's  Radio  Columns 
idGoldenGateAudience 

HEN  San  Francisco  metropoli- 
n  dailies  dropped  their  radio  col- 
ms  on  May  30,  three  local  stations 
mediately  inaugurated  a  "radio 
.umn  of  the  air"  calling  atten- 
•n  to  forthcoming  programs, 
arence  B.  Juneau,  KYA  man- 
ler,  started  the  idea,  and  ordered 
daily  air  column  giving  equal 
blicity  to  the  progi-ams  of  all 
n  Francisco  stations,  along  with 
ildups  of  its  own  programs, 
me  comment  and  gossip  is  being 
'cd  along  with  the  program  news, 
le  broadcast  is  presented  at  4:45 
m.  and  is  written  by  J.  Clarence 
yers,  KYA  publicity  director. 
KFRC,  Mutual-Don  Lee  station, 
broadcasting  a  five-minute  and 
15-minute  period  of  radio  news, 
it  confines  it  to  the  programs  re- 
ased  by  its  own  station.  KSFO, 
38  station,  is  presenting  two 
milar  periods  of  news  about 
■  SFO  releases.  Neither  NBC  out- 
t,  KPO  or  KGO,  had  planned  any 
j'ograms  of  radio  news  beyond 
iistomary  daily  program  resumes. 


STORE  ANNIVERSARY 

Brings  3?  Hour  Program  to 
 KVI,  in  Tacoma  


ADVERTISING  plum  fell  into  the 
lap  of  KVI,  Tacoma,  Wash.,  recent- 
ly when  the  local  Rhodes  Depart- 
ment Store  bought  3V2  hours  to 
promote  its  46th  anniversary,  con- 
centrating its  entire  advertising 
budget  on  KVI.  Novel  slant  was 
the  fact  that  each  of  the  programs 
was  devoted  to  some  particular  de- 
partment of  the  store,  such  as  an 
Aloha  show  of  Hawaiian  music  in 
the  interests  of  the  Rhodes  Surf 
Shop. 

Highlight  of  the  day's  series  was 
an  hour  program  from  the  store's 
auditorium  featuring  a  fashion 
show  which  contrasted  styles  of  the 
Victorian  era  with  modei'n  fash- 
ions. Included  were  Mike  Men's 
Mixup,  a  quarter-hour  show  dram- 
atizing mistakes  made  by  announc- 
ers, and  Sports  Slants,  featuring 
Jerry  Geehan,  KVI  newscaster. 
The  program  schedule  was  worked 
out  by  Ed  Jansen,  KVI  commercial 
manager,  and  directed  by  Kay 
Kelly,  editor  of  KVI's  Woman's 
Page  of  the  Air. 


Summer  Dramas 

DRAMAS  and  comedies  of  Ameri- 
ca's "rural  theater",  plays  pro- 
duced countless  times  in  crossroads 
auditoriums  for  audiences  who 
have  never  seen  a  city  theater, 
form  the  basis  of  a  summer  series 
on  CBS,  titled  Four  Corners  The- 
ater. Broadcast  on  Friday  evenings 
throughout  the  summer,  the  series 
will  start  July  1  with  Aaron  Slick 
of  Punkin  Crick.  NBC  is  likewise 
presenting  a  summer  series  of 
American  dramas  this  year,  radio 
versions  of  11  Pulitzer  prize  plays, 
broadcast  on  Thursdays  from  June 
2  to  Aug.  18. 


SALESMEN  and  staff-members  who 
contact  the  public  for  KWTO-KGBX, 
Springfield,  Mo.,  have  new  lapel  but- 
tons, designating  their  connection  with 
the  stations.  The  small  gold  squares 
were  specially  designed  for  the  Spring- 
field stations. 


FIFTY-FIVE  members  of  the  Ta- 
coma Engineers  Club  played  at  a  big 
clambake  at  the  KVI,  Seattle,  trans- 
mitting plant  on  Vashon  Island,  in 
Puget  Sound  between  Seattle  and 
Tacoma.  Club  president  Jim  Wallace, 
KVI  chief  engineer,  was  host. 


COl-UMBUS 


SGTOO 

WATTS  DAY 


G-tNERAL  MANAG-ER 


CHIEF  -BUG  I  NEER 


-LINGO 

Vertical  Tubular  Steel  Radiators 

give  you  both! 

i  Now  is  the  time  for  you  to  get  the 

facts  and  figures  on  the  amazing 
records  Lingo  Radiators  have  achieved. 

Construction  time  is  here  ...  if  you  are  planning  or  even 
thinking  about  a  new  antenna  system  .  .  .  do  it  now  .  .  . 
but  first  be  sure  you  have  seen  or  heard  Lingo's  sensational 
story.  After  you  know  these  advantages,  your  entire  expec- 
tations of  Antenna  Performance — Efficiency — Cost  will  be 
altered  .  .  .  for  Lingo  has  actually  introduced  new  factors 
never  before  thought  possible. 


Check  the  exclusive  PLUS  features 

OPTIMUM  PERFORMANCE— actual  working  and  field 
tests  prove  that  Lingo  Radiators  give  within  3%  of  100% 
efficiency — a  record  not  yet  attained  by  any  other  antenna 
system  now  in  use.  .  .  .  LOWERED  COSTS — savings  up  to 
one-half  have  been  effected  by  our  single  responsibility  of 
constructing  and  erecting  each  radiator.  Complete  prices 
quoted  in  advance.  .  .  .  5-YEAR  INSURANCE — protection 
at  no  extra  cost  during  this  time  against  loss  or  damage. 
.  .  .  RELIABILITY — in  the  40  years  we  have  been  con- 
structing and  erecting  vertical  structures  THERE  HAS 
NEVER  BEEN  A  FAILURE! 

»The  entire,  interesting  story  is  told  in  our  brochure  "New 
Standards  for  Vertical  Radiators,"  gladly  sent  on  request  to 
B  interested   station    managers   and   engineers.    Write    to  — 

John  E.  Lingo  &  Son,  Inc.    Est.  1897  ^^Camden,  N.  J. 


Free 


VERTICA 


RADIATORS 
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PROFESSIONAL 
DIRECTORY 


Late  News  and  Personal  Notes 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 
Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National   Press  Bldg.,   Wash.,   D.  C. 


There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 

Consulilng  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 


McNARY  and  CHAMBERS 

Radio  Engineers 
National  Press  Bldg.      Nat.  4048 
Washington,  D.  C. 


PAUL  F.  GQDLEY 

Qonsulting  T^adio  Engineer 
Phone:  Montclair  (N.  J.)  2-7859 


JOHN  BARRON 

Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 


HECTOR  R.  SKIFTER 

Consulting   Radio  Engineer 

FIELD  INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 

SAINT  PAUL.  MINNESOTA 


A.  EARL  CULLUM.  JR. 

Consulting  Radio  Engineer 
2935  North  Henderson  Avenue 
Telephones   3-4039   and  5-2945 
DALLAS,  TEXAS 


PAGE  &  DAVIS 

Consulting   Radio  Engineers 
Munsey  Bldg.  District  8456 

Washington,   D.  C. 


HERBERT  L.  WILSON 

Consulting  Radio  Engineer 
Design  of  Directional  Antennas 
and    Antenna    Phasing  Equip- 
ment, Field  Strength  Surveys, 
Station  Location  Surveys. 

260  E.  I6lst  St.  NEW  YORK  CITY 


ROBERT  S.  RAINS 

Special  Consultant 

Accounting  Taxes 

Munsey  Building — Washington,  D.  C. 
Telephone:  Metropolitan  2430 
Robert  S.  Rains 
Former  Special  Consultant 
Federal  Communications  Commission 


FIELD    STRENGTH — 
QVESTIONNAIRE 
SURVEYS 

350  MADISON  AVE. 
NEW  YORK  CITY 
Murray  Hill  2-2046 


ECONOMIC  CONSULTANT 

Research     •  Analysis 
Expert  Testimony 

Herbert  M.  Bratter 

218  Munsey  Bldg.       National  9280 
Washington,  D.  C. 


R.  D.  MARTIN 

Consulting  Engineer 

Field  Surveys 
Over  all  Transmitter  and 
Antenna  Testing 

7  S.  Howard  St.         Spokane,  Wash. 


"fAe^  A/evQt  M'lii  .  .  . 

Station  owners,  managers, 
sales  managers  and  chief  en- 
gineers comb  every  issue  of 
Broadcasting. 


FREQUENCY  MEASURING  SERVICE 

Many  stations  find  this  exact  measuring  service  of  great 
value  for  routine  observation  of  transmitter  perform- 
ance and  for  accurately  calibrating  their  own  monitors. 
MEASUREMENTS  WHEN  YOU  NEED  THEM  MOST 
at  any  hour  every  day  in  the  year 
R.  C.  A.  COMMUNICATIONS,  Inc. 
Commercial  Department 

A  RADIO  CORPORATION  OF  AMERICA  SERVICE 
66  BROAD  STREET  NEW  YORK,  N.  Y. 


EWING  BUTLER  HAWKINS,  son 
of  the  chairman  of  the  board  of 
Scripps-Howard  Newspapers  and  an 
executive  of  Scripps-Howard  Radio 
Inc.,  and  Jean  Chatfield  Clark,  daugh- 
ter of  the  owner  of  WNBF,  Bing- 
hamton,  N.  Y.,  were  married  in  New 
Yorli  .June  11.  The  bride's  father  is 
also  president  of  Wylie  B.  .Jones  Ad- 
vertising Agency,  New  York. 

RAY  N.  PETERSON,  formerly  with 
Minnesota  Valley  Canning  Co.,  Le 
Seur,  Minn.,  and  Erwin-Wasey  &  (^o., 
has  been  named  advertising  manager 
of  Stokely  Bros.  &  Co.  and  Van 
Camp's  Inc.,  Indianapolis. 

WILLIAM  H.  GREEN,  for  three 
years  personal  representative  for  Dave 
Rubinoff,  violinist,  has  resigned  to 
.I'oin  Music  Corp.,  of  America,  in 
Chicago. 

A.  O.  COGGESHELL,  program  man- 
ager of  WGY.  Schenectady,  and  Mrs. 
Coggeshall  were  recipients  of  a  hand- 
some silver  set  from  members  of  the 
WGY  staff  this  month  on  their  2.5th 
wedding  anniversary. 

MERWYN  LOVE,  formerly  of 
KOAM,  Pittsburg,  Kan.,  has  joined 
the  production  staff  of  KWTO-KGBX, 
Springfield,  Mo. 

HORTON  MOSHER,  of  the  engi- 
neering staff  of  WGY,  Schenectady, 
has  returned  to  work  after  a  two- 
month  absence  due  to  illness  and  an 
operation. 

JOHN  G.  GRAY,  formerly  of  WBBM, 
Chicago,  and  WCOA,  Pensacola,  Fla., 
has  joined  the  announcing  staff  of 
WDOD,  Chattanooga,  Tenn. 
ALVIN  ROBINSON,  junior  NBC 
announcer,  has  been  appointed  senior 
announcer,  succeeding  the  late  Neal 
Enslen. 


RITA  McCUSKER,  traffic  ma, 
of  Mutual  Network  until  last  f:j.l 
.June  8  joined  McCann-Erickson. 
York,  as  detail  manager  in  the 
department,  a  newly-created  post. 

EARL  McGILL,  CBS  casting  d 
tor,  left  New  York  June  10  for  I 
City,  where  he  is  conducting  a  ; 
week  course  on  radio  production 
the  University  of  Iowa.  On  Jul 
McGill  will  start  a  six-week  cours' 
program  technique  at  New  York. 

J.  LLOYD  WILLIAMS,  time  b 
for  J.  Stirling  Getehell,  New  Y 
will  return  to  his  desk  June  27  f 
a  two-week  vacation  in  New  Jei 

WCPO,  Cincinnati,  and  WMPS,  M 
phis,  have  appointed  Weed  &  Co 
national  representative.  Both  stat 
are  operated  by  the  Scripps-How 
interests. 

WARREN  WADE,  formerly  x 
NBC  artists  service  in  New  Y 
has  joined  the  network's  televi; 
staff  as  production  man. 

PAUL  BRAKE,  formerly  with 
American  Airways,  has  replaced 
bert  Wolf,  resigned,  on  the  engin 
ing  staff  of  WQAM,  Miami.  Joaf 
Ossoria,  WQAM  Cuban  exchange 
gineer,  has  rejoined  the  staff  of  C. 
Havana. 

RALPH  TALLEY,  56,  chairman 
the  board  of  the  Charles  W.  Hoyt 
New  York   agency,  was  found  <1 
in  his  apartment   at   Kew  Gai 
June  13,  a  suicide.  He  had  been 
recently. 

Too  Late  to  Classify 

Wanted  to  buy  100-250  station  in 
ket  not  less  than  30,000.  Cash  or  te 
Box  All,  Broadcasting. 


CLASSIFIED  ADVERTISEMENTS 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Minimum  charge  $1.00.  Payable  in  advance. 
Forms  close  25th  and  10th  of  month  preceding  issues. 


Help  Wanted 


Wanted :  Combination  man,  must  be 
good  announcer,  know  something  about 
sports  and  have  a  radiotelephone  first  class 
license  to  do  relief  operating.  Box  A5, 
Broadcasting. 


Operator,  announcer  and  transradio 
press  man  for  new  western  station.  Write 
in  detail  including  salary.  Box  AlO,  Broad- 
casting. 

Experienced  transcription  salesman; 
newly  equipped  studio,  drawing  account 
when  ability  is  proven.  Mr.  Gray,  Eldorado 
5-0780.  New  York. 

Situations  Wanted 

Experienced  writer-producer-announcer. 
Go  anywhere.  Formerly  with  NBC  Los  An- 
geles stations.  378  Bella  Vista,  Pasadena, 
Cal. 

Fii-st  class  radiotelegraph,  radiotele- 
phone operator  unemployed.  Graduate  RCA 
Institutes,  three  years  United  States  Army 
Signal  Corps,  one  year  Pan  American  Air- 
ways. Code  speed  40-45.  Robert  Edwards, 
Essex,  Conn. 

Young  announcer,  able  in  production 
and  directing,  desires  position  with  pro- 
gressing western  or  southern  station.  Also 
write  scripts  and  continuities.  Excellent 
references  if  desired.  Box  A7,  Broadcast- 
ing. 

Chief  Engineer 

Do  you  want  a  permanent  chief  engineer 
(ten  years  experience)  who  is  capable, 
ambitious,  sincere,  efficient,  loyal,  progres- 
sive and  foresighted?  Please  write  Box 
989,  Broadcasting. 

SKILLED  WRITER 

All-round  writer  available  immedi- 
ately. Experienced  in  continuity, 
news,  publicity,  production;  for- 
merly with  major  outlet.  Newspa- 
per background.  University  gradu- 
ate, age  23.  Go  anywhere.  Broad- 
casting will  relay  your  wire  to  me. 
Box  A8,  Broadcasting. 


Situations  Wanted  (Con'td.) 

First  radiotelephone,  RCA  graduate 
years  A  amateur.  Broadcast  or  other  r. 
work.  Box  999,  Broadcasting. 

Employed  announcer  wants  change, 
go  anywhere.  Voice  recording  on  reqT: 
Box  A2,  Broadcasting. 

Announcer,  eight  years  experience,  i, 
working  high  powered  regional,  des 
change.  Box  A4,  Broadcasting. 

Broadcast  engineer  operator  employee 
small  station  desires  change.  Will  go  a 
where.  Box  A3,  Broadcasting. 

DO  YOU  WANT  AN 
OPPORTUNITY 

To  give  a  young  engineer  a  satisfaci 
service  record  on  his  first  class  radiot 
phone  license?  RCA  graduate.  Can  c 
code,  design  and  build  radio  appara 
and  sell  advertising.  Will  go  anywh 
Small  salary.  Box  Al,  Broadcasting. 

For  Sale — Equipment 

Western  Electric  12-B  100-w 
transmitter,  excellent  conditii 
used  approximately  one  year,  co 
plete  with  set  of  tubes  and  set 
spares.  Standard  original  moi 
lated  driver  for  1000-watt  ampliii 
Price  $1795.00.  Box  A9,  BROA 
CASTING. 

Wanted  to  Buy 

Will  purchase  all  or  part  interest  in  i 
tion   wherein   it  is   potentially  product 
under    capable    management    100    to  1, 
watts.  Price  must  be  reasonable.  Box 
Broadcasting. 

For  Rent — Equipment 

Approved  equipment,  RCA  TMV-7 
field  strength  measuring  unit  (nev 
direct  reading ;  Estiline  Angus  Automi 
Recorder  for  fading  on  distant  static 
G.  R.  radio  frequency  bridge :  radio  osci 
tors,  etc.  Reasonable  rental.  Allied 
search  Laboratories,  260  East  161st  Stn 
New  York  City. 
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WHO  WRITES  AGENCY  RADIO  COPY? 


By  HARRY  W.  PASCOE 
READING  some  of  the  radio 
ertising  copy  emanating  from 
ly  of  the  foremost  agencies,  the 
tion  arises:  "Who  in  heaven's 
16  writes  it?  And  why?" 
;  is  obvious  in  many  cases  that 
person  assigned  to  write  cer- 
copy   either   forgot   all  .  the 
damental    rules    of  English 
mmar  or  else  he  never  knew 
•n.  For  example,  the  mistake  is 
est  invariably  made  of  writ- 
"be   sure   AND   listen" — "be 
b  AND  ask  your  dealer",  in- 
|id  of  "be  sure  TO  listen"- — "be 
je  TO  ask  your  dealer".  And 
the  former  phrases  are  heard 
y  over  nearly  every  radio  sta- 
ll and  the  networks, 
p.  classic  example  of  what  it 
ijes  to  be  a  writer  of  radio  copy 
;jan  advertising  agency  is  the 
jlowing  almost  unbelievable  ex- 
ijpt   from    some    copy  recently 
[miitted  to  a  leading  radio  sta- 
I  in  New  York  City:  "Everyone 
_^|ws  that  fresh  green  vegetables 
supposed  to  be  good  for  you. 
f did  you  know  that  the  min- 
tls  and  vitamins  which  are  sup- 
"["jed  to  make  vegetables  so  val- 
jtle  are  sometimes  sadly  deficient 
those  self-same  vegetables  ?  In 
ier  words,  carrots  and  spinach, 
_M  example,  may  look  like  car- 
ls and  spinach  but  be  sadly  lack- 
all  the  elements  that  make 
(Irots  and  spinach  good  for  you. 
kt's  because  the  soil  upon  which 
|y  are    grown   is    exhausted — 
[bed  of  its  minerals   by  rains 
'kh  wash  them  away  in  brooks 
|1  rivers  into  the  sea.  And  that 
Mhe  reason  why  we  have  dust 
fms  in  the  Southwest  and  often 
fr    crops    and    barren  waste 
ids." 

tfow  try  to  figure  that  out!  In 
first  place  it  is  not  correct  to 
that  "everyone  knows  that 
J|sh  green  vegetables  are  sup- 
'ted  to  be  good  for  you"  because 
::ryone  knows  that  they  are. 
"en,  why  say  "supposed"? 
JiJeeondly,  there  is  too  much  rep- 
'liion  of  the  words,  "carrots  and 
"nach",  and  thirdly,  after  vege- 
^'les  have  been  taken  from  the 
[jtund  and  made  ready  for  con- 
bption,  it  is  incorrect  to  use  the 
|i:sent  tense  as  in  that  part  of 
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paragi'aph  cited  which  reads  : 
"That's  because  the  soil  upon 
which  they  are  grown  is  exhaust- 
ed". It  should  read  "upon  which 
they  were  grown  may  have  been", 
or  "was  exhausted." 

One  Smiles,  Doesn't  One! 

But  the  climax  is  reached  when 
the  brilliant  writer  of  that  particu- 
lar copy  added:  "And  that  is  the 
reason  why  we  have  dust  storms 
in  the  Southwest  and  often  poor 
crops  and  barren  waste  lands." 
What  a  fertile  imagination!  He 
might  have  better  added:  "And 
that  is  why  we  have  depressions 
and  recessions!"  It  would  have 
made  just  as  much  sense,  if  not 
more. 

After  wading  thru  copy  such  as 
the  above,  day  after  day,  one  can 
not  help  but  smile  as  he  thinks  of 
one  of  the  requirements  exacted 
by  most  advertising  agencies  for 
a  job  as  a  copy-writer  in  one  of 
their  establishments.  Invariably, 
they  will  ask,  "have  you  had 
agency  experience  ?"  What  a  laugh! 
In  other  words,  it  makes  no  differ- 
ence whether  or  not  the  applicant 
knows  the  ABC's  of  the  English 
language,  just  as  long  as  he  has 
had  "agency  experience". 

It  appears  that  agencies  prefer 
to  promote  mailboys  gradually  un- 
til they  are  assumed  to  know  all 
about  wi-iting  copy,  rather  than 
employ  people  who  really  know 
how  to  write  convincing  and  sensi- 
ble material  that  will  put  over  a 
sponsor's  product. 

There  are  some  mailboys,  of 
course,  with  real  intelligence  and 
possessed  of  splendid  educations 
who  can  some  day  qualify  to  write 
good  advertising  copy.  Judging 
from  some  of  the  copy  that  comes 
from  many  of  the  agencies,  how- 
ever, there  are  certain  writers  who 
never  should  have  been  promoted 
from  their  positions  as  mailboys. 
They  have  had  agency  experience, 
to  be  sure,  but  they  are  still  just 
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Players  Rated 

GIL  MARTINO,  sports  com- 
mentator of  WDRC,  Hart- 
ford, has  devised  a  new  sys- 
tem of  compiling  averages  of 
baseball  players.  He  sums  up 
players'  averages  in  nine  de- 
partments to  reach  the  final 
figure.  Included  are  batting, 
fielding,  slugging,  bases-on- 
balls,  runs  batted  in,  runs 
scored,  stolen  bases,  sacrifice 
hits  and  trips  to  the  plate. 
Allen  Gould,  Associated 
Press  sports  editor,  wrote  a 
story  for  nationwide  release 
through  that  service  in  which 
the  system  is  described. 


Orator  Joins  KOY 

.    JOHN  JANSON, 
1     of  Phoenix,  Ariz., 
winner  gf  the 
P  American  Legion 

?■   ^       f ,     national  oratori- 
'■■     cal  championship, 
'     has  joined  the 
s  t  a  ff   0  f  KOY, 
Phoenix.   He  is 
p  heard  nightly  as 

L  J     news  commenta- 

Mr.  Janson  tor,  the  program 
going  to  the  Arizona  Network. 

good  mailboys.  Perhaps  the  heads 
of  many  of  the  big  agencies  could 
brush  up  on  the  rules  of  the  Eng- 
lish grammar.  Then  they  would  be 
better  able  to  judge  the  true  worth 
of  some  of  the  moronic  copy  sent 
oat  by  their  writers. 
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to    open   the   NEW  field 
Home"    Facsimile  broadcasting. 


SYSTEM  placed  in  ac- 
tual operation  by  the  MAJORITY  of 
MAJOR  facsimile  broadcasting  sta- 
tions. 


FIRST 


to  PERFECT  automatic, 
fully  visible,  continuous  feed 
"HOME"  recorders,  requiring  neither 
liquids  nor  carbon  transfer  sheets. 


FIRST 


to  develop  an  auto- 
matic selective  synchronizing 
method  which  permits  "HOME"  fac- 
simile recording  in  all  AC  or  DC 
power  areas. 

The  FINCH  laboratories  are  open  to 
licensed  broadcasters  for  demonstra- 
tion, by  appointment.  Call  Plaza 
5-6570. 
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House  Repudiates  Radio  Probe 


(Continued  from  Page  16) 


is  just  about  as  reliable  in  talking 
about  the  Crosley  station  as  he  is 
in  the  other  statements  he  has 
made,"  Mr.  Harlan  shot  back.  He 
charged  that  the  reason  behind  the 
resolution  was  the  charge  of  cor- 
ruption by  Payne  whom  he  termed 
"a  man  of  a  persecution  com- 
plex." He  said  that  after  making 
his  charges  against  the  Commis- 
sion Payne  was  to  appear  later  in 
executive  session — "and  came  back 
with  nothing." 

"There  is  no  more  testimony  to 
justify  an  investigation  against 
the  FCC  since  Mr.  McNinch  be- 
came head  of  it  than  there  is  to 
justify  an  investigation  of  the  Fed- 
eral Trade  Commission  or  the  In- 
terstate Commerce  Commission," 
he  asserted. 

"Mr.  O'Connor  is  the  only  man 
on  the  Rules  Committee  who  has 
taken  any  interest  in  this  matter. 
Of  course  the  Republicans  have 
gone  along  with  him  but  why 
shouldn't  they  want  to  see  the 
Democrats  engage  in  a  mud-sling- 
ing contest." 

Mr.  Harlan  criticized  the  pro- 
ponents sponsoring  the  resolution 
of  the  late  Rep.  Connery  in  order 
to  appeal  to  the  emotions  of  the 
House. 

Chairman  O'Connor  ended  the 
debate  as  he  began  it  —  with  a 
slashing  attack  on  what  he  termed 
the  "radio  lobby".  He  denied  that 
Commissioner  Payne's  appearance 
before  the  Committee  had  anything 
to  do  with  the  action  taken  on  the 
resolution.  He  said  two  members 
of  the  Commission  had  voted  for 
an  investigation  and  compared  the 
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internal  strife  in  the  FCC  to  the 
TVA,  of  which  an  investigation 
has  been  ordered. 

Mr.  O'Connor  conceded  the  reso- 
lution would  be  defeated  before 
taking  his  seat.  He  attributed  the 
attitude  in  the  House  against  an 
investigation  to  pressure  from  ad- 
ministration circles  and  the  work 
of  the  "radio  lobbyists".  He  said 
Postmaster  General  Farley  was 
the  only  man  in  high  Administra- 
tion quarters  who  "has  not  stuck 
out  his  chin"  in  opposing  this  reso- 
lution. 

The  Rules  Committee  chairman 
moved  the  previous  question,  which 
was  carried.  After  a  voice  vote  the 
roll  was  called  and  Speaker  Bank- 
head  announced  the  result.  Rep. 
Harlan  moved  to  reconsider  the 
vote  and  lay  that  motion  on  the 
table,  which  sealed  the  death  of 
the  Connery  Resolution. 

McFarlane  Votes  Con! 

The  most  amazing  result  in  the 
roll-call  was  that  Rep.  McFarlane, 
(D-Tex.),  who  has  made  several 
impassioned  addresses  on  radio  on 
the  House  floor,  and  who  appeared 
before  the  Rules  Committee  in 
favor  of  an  investigation,  voted 
against  the  measure. 

The  vote  revealed  that  227  Demo- 
crats were  joined  by  six  Republi- 
cans and  one  Progressive  in  de- 
feating the  measure.  Voting  in  its 
favor  were  64  Republicans,  26 
Democrats  and  11  Progressives  and 
Farmer-Laborites. 

Rep.  Sabath,  who  voted  to  re- 
port the  resolution  out  of  Commit- 
tee, voted  against  its  passage.  Rep. 
Driver  and  Smith,  who  voted  to 
report  the  measure  out  of  Commit- 
tee, were  not  registered  on  the 
House  roll  call.  Rep.  Mapes,  who 
did  not  vote  in  Committee,  voted 
for  passage  in  the  House. 

During  the  debate,  the  sugges- 
tion was  made  that  the  resolution 
proposing  a  general  monopoly  in- 
vestigation in  line  with  the  Presi- 
dent's recommendation  should 
specifically  include  radio.  This  res- 
olution was  brought  up  later  under 
suspension  of  the  rules  and  there- 
fore could  not  be  amended,  thus 
eliminating  any  instructions  to 
this  committee  for  special  atten- 
tion to  radio. 

On  the  Senate  Side 

In  the  midst  of  the  agitation  on 
the  House  side  for  an  investigation 
of  the  FCC  and  the  radio  industry, 
Senator  White   (R-Me.)   took  the 
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Senate  floor  on  May  27  and  deliv- 
ered a  speech  in  support  of  his  reso- 
lution proposing  a  Senate  probe. 
He  reviewed  the  progress  of  radio 
since  1912  when  the  first  legisla- 
tion dealing  with  radio  was  passed 
and  took  the  Senate  into  the  pos- 
sible future  development  of  televi- 
sion. He  contended  the  problem 
now  facing  the  broadcasting  indus- 
try involved  questions  of  policy, 
such  as  chain  broadcasting,  monop- 
oly, newspaper  ownership,  term  of 
licenses,  censorship  and  advertis- 
ing— and  it  was  up  to  Congress, 
not  the  FCC,  to  deal  with  them. 

"I  conceive  it  to  be  the  duty  of 
the  legislative  body  to  determine 
matters  of  fundamental  policy,  and 
to  lay  dpwn  the  principles  which 
shall  guide  an  administrative  body 
in  the  performance  of  its  legiti- 
mate functions,"  he  said,  adding: 
"The  FCC  should  neither  have  the 
right,  nor  should  it  have  placed 
upon  it  the  burden  of  determining 
questions  of  governmental  policy." 

Senator  White  made  no  charges 
against  the  FCC  excent  failure  to 
stop  what  he  called  "trafficking  in 
licenses".  He  said  Congress  wrote 
into  the  1927  and  1934  acts  a  pro- 
vision "to  prevent  the  assertion  of 
a  vested  right  in  any  license  or  in 
any  frequency"  but  there  had 
grown  up  "all  sorts  of  financial 
transactions"  in  connection  with 
transfer  oi  licenses. 

Wheeler  Lauds  McNinch 

Chairman  Wheeler  (D-Mont.), 
of  the  Senate  Interstate  Commerce 
Committee,  joined  in  asking  for 
passage  of  the  resolution.  Mr. 
Wheeler  expressed  high  regard  for 
the  integrity  and  ability  of  Chair- 
man McNinch  but  said  in  view  of 
the  "internal  situation"  in  the  FCC 
he  thought  the  Senate  should  order 
an  investigation. 


Commissioners  Appear 

{Continued  from  Page  13) 
that  no  one  ever  charged  in  execu- 
tive session  that  they  ever  saw  an 
FCC  member  consorting  with  lob- 
byists." Mr.  O'Connor  asked  Mr. 
McNinch,  "Didn't  you  recognize 
seven  lobbyists  here  last  week?" 
He  replied,  "No." 

Mr.  Sabath  inquired,  "And  no 
one  but  attorneys  of  the  bar  ap- 
pear before  the  Commission?  Are 
there  men  who  are  not  lawyers 
busy  appearing  in  one  way  or  an- 
other trying  to  obtain  matters  be- 
fore the  FCC." 

Cox  Sees  Nothing  Wrong 

"No  one  is  permitted  to  appear 
before  us  except  authorized  attor- 
neys," replied  Mr.  McNinch.  He 
added  that  he  had  seen  various  in- 
dividuals at  the  Commission  who 
might  be  connected  with  radio  com- 
panies but  did  not  appear  in  cases. 

Rep.  Cox  thereupon  exclaimed: 


"I'll  say  for  myself  that  I  hav. 
heard  any  evidence  of  wrongdc 
in  the  slightest  on  the  part  of 
Commission  or  any  member  of 
Commission."  Then  another  m 
ber  of  the  committee  wanted 
know  about  program  complai 
Mr.  McNinch  replied: 

"Mr.  Payne  has  made  the  st; 
ment  that  he  has  had  hundred- 
letters   about  so-called   degrac  < 
programs — but  not  one  of  them 
ever  been  brought  to  the  atteni 
of  myself  or  any  member  of 
Commission." 

Then  the  discussion  turned 
Rep.  Connery's  charges  publis ; 
in  that  day's  Congressional  Ret 
which  several  committee  meml 
pointed  out  charged  by  infert 
that  improper  relations  existed 
tween    commissioners    and    r£ , 
companies.  Judge  Sykes  arose 
asserted: 

Deny  Company  Connections 

"Any  intimation  that  I  have  c 
nections  in  any  way  with  N 
CBS  or  any  radio  company,  dir' 
ly  or  indirectly,  is  absolutely  fal- 

"I  will  say  the  same,"  decla 
Commissioner  Brown,  "thougl 
might  say  that  long  before  I 
came  a  member  of  the  Commist, 
I  was  a  stockholder  in  Stai 
WJAY  in  Cleveland." 

Mr.  McNinch  declared,  "I  hj 
never  owned  a  dollars  worth 
stock  in  any  radio  company," 
Commissioner  Case  said  he 
once  owned  some  General  Elec 
stock  but  was  not  now  a  holdei 
any  radio  stock  whatever.  Ch: 
man  O'Connor  then  paid  tributf 
Gov.  Case  as  "an  old  classmate 
mine  at  Brown"  and  "a  fine  gen 
man".  Rep.  Sabath  interjected 
declare  that  "I  never  met  the  ju 
here,  but  he  is  one  of  the  fii 
citizens  in  America."  He  was  as' 
to  identify  "the  judge"  and  poir 
to  Mr.  McNinch. 

The  committee  session  adjour 
on  this  note,  with  committee  m 
bers  freely  stating  to  newspai 
men  that  no  evidence  of  wrong 
ing  on  the  part  of  the  commiss: 
ers  had  been  produced — one 
them  even  characterizing  , 
charges  against  the  commissior 
as  "hearsay"  and  "farce". 

Resolution  Is  Reported 

Meeting  in  executive  session, 
committee  by  a  vote  of  7  to  6 
ported  the  resolution  offered  by 
late    Rep.   William   Connery  I 
Mass.)  whose  seat  is  now  held 
his  brother,  Lawrence.  Since 
other  resolutions  alleging  wrc' 
doing  on  the  part  of  the  Comi; 
sion  were  passed  over  and  tha1^ 
a  deceased  member  selected,  it  ' 
taken  for  granted  that  the  C 
mittee  did  not  seriously  regard j 
charges  made  by  Mr.  Payne.  _ 
Connery  Resolution  called  stri' 
for  an  investigation  of  an  alle 
monopoly  in  radio.  Rep.  Cox  l 
the  testimony  before  the  commi 
did  not  produce  "a  single  breatl 
suspicion  against  the  commiss 
ers." 


75TH  ANNIVERSARY  of  the  B: 
of  Gettysburg,  to  be  held  June 
.July  6,  will  be  covered  with  a  s< 
of  NBC  broadcasts,  climaxed  by 
address  by  President  Roosevelt  Ju 
on  the  Red  network. 


MINNEAPOLIS 


SAINT  PAUL 


SUMMER  CONCERTS  of  the 
win   Franko   Goldman   Band,  to 
heard  for  the  21st  consecutive 
from  Central  Park,  New  York, 
be  broadcast  each   Sunday   by  ( 
from  June  19  to  August  14. 


Albert  Lea  and  Austin 
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Is  Golfers  Take  Cup 
Annual  Radio  Match 

IjjNING  the  third  annual  River 
Radio  Golf  tournament,  on 
;    10,    CBS    golfers  repeated 
f  victories  of  the  two  previous 
s  over  teams  from  NBC,  WOR 
WMCA,  and  took  complete  pos- 
on  of  the  trophy  put  up  by  the 
r    Vale    Golf    Club,  Bergen 
ty,  N.  J.  Scores  were:  CBS, 
NBC,    559;    WMCA,  570; 
,  667.  Individual  low  score  of 
j(|jjA'as  shot  by  Horace  Heidt,  of 

jhe  Columbia  team  included  An- 
I  Baruch,  announcer,  captain; 
l/ard  Phillips,  singer;  Walter 
■son,  manager,  sound  effects  di- 
m;  Buddy  Clark,  singer,  and 
Rinker,  production  man. 

addition    to    Heidt,  NBC's 
n  included  William  Abernathy, 
i  Van,  Ben  Grauer  and  Clyde 
as,   announcers;    George  Fry, 
sman.   WOR  was  represented 
i|3arry  Carlson,  production  man- 
[•,  captain;  Jack  Poppele,  chief 
;neer;    Jack    Lowe,  salesman; 
Ison  Tuttle,  announcer;  Michel 
2|coe,  artist,  and  Otis  Williams, 
'^sman,  and  Jack  Byrne,  engi- 
:,    alternates.    WMCA's  team 
headed  by  Richard  E.  Fishell, 
:ial  events  director,  as  non-play- 
captain;    actual  participants 
e  Lou  Hyams,  Ira  Herbert  and 
Hackett,    salesman ;  William 
sman,  vice-president  and  attor- 
;    John    Littlepage,  WMCA's 
ufshington  attorney,  and  Si  Per- 
5,  performer. 


Superpower  Eliminated  as  Issue 

(Continued  from  page  9) 


RCA  Golf  Winners 

fi^EN  C.  ANDERSON,  RCA  li- 
Be    administrator,    took  first 
ike  in  the  annual  golf  tourna- 
kt  of  the  RCA  family,  includ- 
if'l  NBC,  with  guests  from  RKO 
.  Lord  &  Thomas,  held  at  Rock- 
Country  Club,  near  Nyack, 
1^,  Y.,   May  25.   Mr.  Anderson's 
I  gross  score  was   79.   M.  L. 
I'ier  and  A.  E.  Reoch  of  RKO 
ire  in  second  and  third  place, 
ipk  Mullen,  RCA,  won  a  con- 
for  shooting  the  ball  nearest 
pin  on  the  short  tenth  hole, 
tk  Woods,  NBC  vice-president, 
t  the  greatest  number  of  par 
les  and  E.  J.  King,  RCAC,  held 
h  gross  score.  Players  numbered 
and  90  were  present  at  dinner, 
ink  Jones,  NBC  artists'  service, 
(langed  the  outing. 
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hearings  at  the  Capitol  and  in  the 
handling  of  its  routine  business. 
Presiding  was  Chairman  Case, 
with  Commissioners  Craven  and 
Payne  as  regular  members  and 
Chairman  McNinch  sitting  in  occa- 
sionally as  ex-officio  member.  Prac- 
tically all  of  the  examination  from 
the  bench  was  handled  by  Com- 
missioner Craven,  with  FCC  Coun- 
sel George  B.  Porter  handling 
cross-examination  for  the  Commis- 
sion. 

The  Chief  Developments 

There  were  several  significant 
developments  during  the  hearing: 

1.  The  Clear  Channel  Group  did 
not  ask  for  immediate  assignment 
of  500  kw.  to  applicant  stations — 
it  simply  requested  change  in  the 
rules  to  make  50  kw.  the  minimum 
power  so  as  to  open  the  way  for 
possible  future  superpower  grants. 

2.  No  opposition  developed  to 
horizontal  increases  in  power  for 
regional  stations  and  local  stations 
from  1,000  watts  to  5,000  watts 
and  100  watts  to  250  watts  respec- 
ively  on  a  full-time  basis. 

3.  Release  by  the  FCC  of  finan- 
cial statistics  on  the  industry, 
based  on  returns  to  its  Order  No. 
38,  proved  a  bombshell  and  result- 
ed in  last-minute  alteration  of  the 
economic  and  social  presentation  of 
groups  involved. 

4.  Evidence  presented  by  WLW 
in  the  rules  and  regulations  case 
purported  to  show  that  stations 
"under  the  gun"  of  its  500  kw. 
transmitter  actually  have  substan- 
tially increased  their  business  from 
NBC  rather  than  lost  such  busi- 
ness since  it  began  superpower 
operation  four  years  ago,  and  that 
six  stations  have  been  added  to 
the  NBC  networks  during  that 
time,  tending  to  disprove  economic 
contentions  that  WLW's  operation 
spells  "economic  ruin"  for  stations 
in  its  primary  area. 

Present  so-called  clear  channel 
stations  slated  for  1-B  or  duplicat- 
ed operation  under  the  rules  made 
individual  pleas  for  Class  1-A  or 
actual  clear  operation.  These  in- 
cluded KPO,  San  Francisco; 
WCAU,  Philadelphia,  and  WOR, 
Newark. 

Regionals  Yet  to  Come 

As  Broadcastng  went  to  press, 
only  the  affirmative  cases  for  re- 
tention of  clear  channels  and  for 
superpower  had  been  presented. 
The  National  Association  of  Re- 
gional Broadcast  Stations,  formid- 
able group  opposing  both  super- 
power and  retention  of  clear  chan- 
nels, had  not  yet  begun  its  pre- 
sentation, nor  had  local  stations, 
represented  by  National  Indepen- 
dent Broadcasters. 

Thus  far,  the  hearings  have  been 
orderly  from  the  standpoint  of 
their  conduct  and  examination  of 
witnesses.  Pyrotechnics  which  had 
been  predicted,  particularly  in  con- 
nection with  WLW,  failed  to  ma- 
terialize. Instead,  all  groups  that 
had  presented  their  cases  up  to  the 
point  of  Broadcasting's  deadline, 
had  done  so  in  orderly  fashion  and 
without  recriminations  or  outbursts 
of  antagonism.  Commissioner 


Craven  handled  the  bulk  of  the 
examination  of  witnesses  from  the 
bench  largely  along  technical  and 
economic  lines.  Rulings  on  admis- 
sibility of  evidence  and  objections 
were  handled  promptly  and  with- 
out resei-vation  by  Commissioner 
Case,  presiding.  Commissioner 
Payne  had  asked  only  one  perfunc- 
tory question  during  all  the  hear- 
ings through  June  14. 


Hearst  Deals 

(Continued  from  page  11) 

tions  are  under  entirely  separate 
management. 

Thus  far  the  only  actual  appli- 
cation for  transfer  of  ownership 
filed  with  the  FCC  is  that  of  KEHE 
to  Mr.  Anthony,  who  operates  KFI 
and  KECA  in  Los  Angeles  and  who 
has  also  applied  for  authority  to 
sell  the  latter  station  to  Warren 
Worcester,  of  San  Diego,  for  re- 
moval into  that  city.  The  final  deal 
for  the  sale  of  WINS  to  Col. 
O'Brien,  an  attorney  with  homes  in 
Washington,  D.  C.  and  Seattle, 
awaits  closing  on  June  20,  after 
which  application  for  transfer  is 
to  be  made  to  the  FCC.  No  negotia- 
tions are  known  to  be  under  way 
for  the  sale  of  KYA,  San  Fran- 


PAUL  WING,  director  of  NBC's 
Spelling  Bee  and  formerly  in  charge 
of  the  network's  children's  pi-ograms, 
has  written  a  boys'  radio  book.  Take 
It  Aioay,  Sam,  soon  to  be  published 
by  Dodd,  Mead  &  Go. 
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'RECESSION'' 
-''PROCESSION''! 


Mississippi  Business  placed 
•5.4%  more  new  employees  on 
its  payroll  during  the  1st  quar- 
ter of  1938  than  were  dropped 
according  to  State  Unemploy- 
ment Compensation  Commission 
figures. 

.Jackson  Banks  report  debits  to 
individual  accounts  sharply 
higher  than  the  seasonal  de- 
pressed total  for  1938  —  also 
higher  than  1937.  Standard  sta- 
tistics places  Jackson  debit 
gains  above  both  State  and  Na- 
tion. 

Money  in  circulation  and  in- 
creasing employment  spells 
"Buying  Power"  in  the  area 
dominated  by  WJDX  ! 
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WITH  a  Western  Electric  transmit- 
ter and  two  230-foot  Blaw-Knox  tow- 
ers on  order,  work  starts  June  15  on 
the  new  plant  of  WOL,  Washington, 
at  Chillum,  Md.,  on  the  outskirts  of 
the  District  of  Columbia.  William  B. 
Dolph,  manager,  reports  he  expects 
the  station  to  be  ready  for  tests  on 
its  new  12.30  kc.  frequency  with  its 
new  power  of  1,000  watts  by  Aug.  1.5. 
with  regular  operation  by  Sept.  1. 
WOL  is  now  operating  with  100 
watts  on  1.310  kc. 

WIRE,  Indianapolis,  has  purchased 
an  RCA  .5-D  transmitter  along  with 
speech  input  equipment.  WCBS. 
Springfield,  111.,  has  purchased  a  1-G 
1,000  watt  transmitter,  contingent 
upon  issuance  of  a  construction  per- 
mit. 

A  M  P  E  R  E  X  Electronic  Products. 
New  York,  has  prepared  printed 
sheets  describing  uses  and  ratings  of 
water-cooled  tubes.  Available,  also,  is 
complete  engineering  data  for  Am- 
perex  type  water-cooled  and  air- 
cooled  tubes  220C,  849A,  228A,  949H, 
212E,  892. 

COMPLETE  RCA  equipment  has 
been  ordered  for  the  new  WCOU, 
Lewiston.  Me.,  recently  authorized  bv 
the  FCC  to  operate  with  100  watts 
on  1210  kc,  [Broadcasting,  May  151 
Leslie  Hall  will  be  chief  engineer. 
Lingo  tubular  radiator  has  been  or- 
dered, according  to  Bernard  R.  Howe, 
who  wiU  be  general  manager. 

COMMERCIAL  Radio  Equipment 
Co.  announces  its  removal  to  7134 
Main  St..  Kansas  City,  housing  in 
one  building  its  laboratory,  monitor- 
ing service  and  new  1.000-watt  ex- 
perimental station  on  26,4.50  kc. 

UNIVERSAL  Microphone  Co..  Ingle- 
wood,  Cal.,  has  issued  two  catalogues 
of  latest  equipment.  One  gives  data 
on  microphones  and  accessories ;  the 
other,  information  on  recording  ma- 
chines. 

WILLIAM  HENRY  SNOW,  presi- 
dent of  Radiotone.  Hollywood,  mar- 
ried Lois  Wilde,  film  actress,  in  Los 
Angeles  .June  6.  Mrs.  Snow  was  Miss 
America  of  192.5. 

APPLICATION  for  authority  to  in- 
stall a  new  264-foot  vertical  antenna 
and  move  transmitter  to  a  new  local 
site  was  filed  .June  1  with  the  FCC  by 
KF.JZ.  Fort  Worth  local  recently  ac- 
quired by  Mrs.  Elliott  Roosevelt. 
KFJZ  is  also  applying  for  500  watts 
on  930  kc. 

ELECTRO-SOUND  Products,  Chica- 
go, has  been  appointed  midwest  rep- 
resentative of  Radiotone  Inc.,  Holly- 
wood manufacturers  of  instantaneous 
recorders. 


THEY'RE  TUNING  IN  WATL 
IN  ATLANTA 


NAB  on  FCC  Rules 

(Continued  from  page  35 j 
cations  to  engage  in  busine.M 
that  community. 

On  the  question  of  compet 
applications  between  a  strange 
a  community  and  a  local  pt 
or  group,  a  different  questic, 
suggested.  In  specific  cases  v. 
the  facts  show  public  int' 
would  be  served  thereby,  the  ^_ 
mission  undoubtedly  has  the  i 
to  accord  preference  to  the  1 
group.  However,  it  appears  un 
essary  to  incorporate  as  a  mi 
of  regulation  any  provision 
might  deny  a  community  broadc 
ing  service.  In  an  individual  c 
the  Commission  through  its  ( 
sion  could  develop  the  standar 
local  residence  as  between  com 
ing  applicants  as  a  matter  of  C 
mission  policy.  Such  a  deci 
could  serve  as  guide  for  the  in 
try  and  for  future  Commission 
tion.  The  Commission  is,  of  coi 
familiar  with  the  language  usei 
the  U.  S.  Court  of  Appeals  for 
District  of  Columbia  in  the  P( 
ville  case  wherein  it  was  said: 

"If  the  Commission  should  b 
the  opinion,  upon  reconsidera 
that  the  application  ought  no 
be  granted  because  a  strange^ 
Pottsville  has  a  controlling  fii 
cial  interest  in  the  applicant 
poration,  and  should  announce  : 
a  policy  with  relation  to  the  g 
of  local  station  licenses,  confii 
them  to  local  people,  we  should 
suggest    substitution    of  ano 
view.  But  in  saying  this  we 
not  unmindful  of  the  obvious 
that  such  a  rule  might  serio^ 
hamper  the  devlopment   of  b 
ward  and  outlying  areas." 

Technical  Experiments 

We  desire  to  urge  upon  the  C 
mission  the  same  doubts  as  ^ 
expressed  by  the  court  conceri 
the  wisdom  of  such  a  policy. 

The  third  of  the  proposed  r* 
lations  to  which  the  NAB  exc 
is  sub-section  (b)  of  section  3, 
31.12.  This  is  the  regulation 
ing  to  do  with  special  experir 
tal  authorizations.  The  NAB 
urged    that    sub-section  (b) 
stricken. 

It  is  obvious  that  the  Com: 
sion    desires    to  encourage 
foster    technical  experimental 
To  prohibit  the  commercial  uti; 
tion  of   special  experimental 
thorizations    might  constitute 
backward  step  and  remove  an 
centive  for  individuals  within 
industry  to   devise  new  and 
proved  techniques.  It  is  our  j 
tion  that  this  provision  is  unne 
sary  and  that  its  deletion  from 
regulations  will  in  no  way  in! 
the  Commission  in  the  proper 
ercise  of  its  regulatory  power 
achieve  whatever  results  were 
tended  by  the  rule. 

It  is  desired  to  observe  at 
point  that  should  this  partic 
provision  be  adopted  and  enfo 
retroactively,  considerable  h 
ship  and  confusion  would  rei 
Commission  records  show  thai 
the  present  time  there  are  a  t 
of  22  licensees  which  now 
special  experimental  authoi 
tions.  These  facilities  are  b' 
utilized  for  commercial  progrrj 

Among  the  outstanding  spe 
experimental  authorizations, 
broadcast  stations  which  form 
shared  time  are  now  operating 
time.  Under  the  pi'oposed  reg 
tions  and  the  Inter  -  Amer 
Treaty,  provision  has  been  n 
for  each  of  these  stations  to 
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a  regular  assignment.  Five 
i  0  n  a  1   stations,  which  were 
ited  increases  in  power  by  ex- 
jiiental  authorizations  because 
nterference  from  foreign  sta- 
fi,  will  be  accommodated  on  a 
liar  basis  when  the  treaty  is 
5ed.  The  hours  of  operation  of 
part-time    stations   were  in- 
Eed  by  an  experimental  grant 
I  provision  has  been  made  for 
fe  under  the  new  rules.  Of  the 
kining  five,  four  are  doubtless 
e  provided  for  bv  the  new  rules 
the  fifth,  WLW,  will  have  a 
\ing  upon  the  renewal  of  its 
kt  following  this  proceeding. 
Ihen  the  proposed  rules  become 
ttive  and  the  treaty  is  ratified 
I  will  be  required  to  file  and 
iect  the  application  to  obtain 
|i-egular  grant.  Additional  time 
'be  required  in  many  instances 
tthe  installation  of  new  equip- 
■f.  Presumably  this  particular 
43ion  if  adopted  would  be  sus- 
led  during  the  interim  between 
effective  date  and  the  time  the 
'ient  experimental  licensee  gets 
•he  air  under  his  regular  assign- 
l.  Doubtless  some  of  these  li- 
|ees  will  appear  individually  at 
e    proceedings    and    ask  for 
lification   of   this   point.  How- 
„  it  is  submitted  that  should 
particular  provision  be  adopt- 
.ppropriate  language  might  be 
aded  to  assure  the  present  ex- 
Iknental  licensees  that  the  rule 
■jtended  to  operate  only  prospec- 
]y. 

'he  final  point  which  will  be 
'  %  with  here  concerns  the  pres- 
jlicensing  policy  of  the  Commis- 
.  The  NAB  has  suggested  that 
Pp  31.14  should  be  amended  by 
I  pding    for    a    normal  license 
ipd  which  corresponds  with  the 
imum  period  provided  in  the 
^munications  Act  of  1934,  and 
,'.ny  event  for  a  period  of  not 
than  one  year. 

have  undertaken  on  another 

ySion  to  express  my  own  views 

those  of  the  industry  on  the 

jtion  of  the  short-term  license. 

,9  not  desire  to  be  repetitious, 

^  it  is  necessary  to  some  extent, 

.Depress  the  views  of  the  indus- 
'  *  *  * 

|.,ie  hearings  on  these  regulations 
an  important  step  in  the  evo- 

tfnary  development  of  radio  in 
country.  The  Inter-American 

)ty  is  another  signal  advance 
,.ards  technical  stability. 
]he  NAB  hopes  for  the  immedi- 

latification  of  the  treaty.  When 
,  agreement  is  made  effective, 

problems  of  interference  with 
(Neighbors  to  the  South  and  the 
rth  will  have  been  settled.  The 
f.at  of  a  race  for  power  by 
.ier  stations  and  the  occupany 
.frequencies  utilized  by  broad- 
jers  in  the  United  States  will 
'b  been  removed.  The  negotia- 
of  this  agreement  constitutes 
nuine  service  to  the  American 
rilic  and  to  broadcasters.  Failure 
fatify  by  this  nation  would,  in 

opinion,  be  a  major  catastrophe 

in  future  negotiations  for  an- 

!r  agi'eement,  this  nation  could 

expect  to  maintain  the  advan- 
(5S  it  now  possesses, 
j'^ith  the  adoption  of  these  regu- 

3ns  and  the  ratification  of  the 
,;.ty  the  radio  industry  of  this 
j.on  will  be  in  a  position  to 
:'e  forward.  It  is  the  opinion  of 
I!  NAB  that  an  extension  of  the 
,5ent  license  period  is  an  im- 
::ant  part  of  the  opportunity 
presented  for  greater  useful- 

5  of  radio. 


TO  PROVE  the  value  of  naviga- 
tion on  the  Arkansas  River,  100 
Tulsa  business  men  took  a  tour  of 
inland  ports.  On  the  train  were  J. 
T.  Griffin  (right),  president  of 
KTUL,  and  Wm.  C.  Gillespie, 
KTUL  general  manager,  who  were 
so  pleased  with  the  successful  tour 
that  they  opened  shop  in  their 
stateroom,  started  shaking  hands. 


Paley  Awards  Trophy 

WILLIAM  S.  PALEY,  president  of 
CBS,  on  June  9  presented  the  sec- 
ond Paley  Amateur  Radio  Award 
to  Robert  T.  Anderson  of  Harris- 
burg,  111.,  for  valiant  service  dur- 
ing the  1937  flood  emergency  in  the 
Ohio  River  valley.  At  the  presenta- 
tion luncheon  Rear  Admiral  Rus- 
sell Randolph  Waesche,  Comman- 
dant, U.  S.  Coast  Guard,  and  Cap- 
tain Stanford  C.  Hooper,  U.  S. 
Navy,  joined  Mr.  Paley  in  praising 
Anderson  and  the  55,000  North 
American  amateur  radio  operators 
for  their  work  in  times  of  emer- 
gency. George  W.  Bailey,  vice- 
president  of  the  American  Radio 
Relay  League,  spoke  on  behalf  of 
his  organization,  which  retains 
permanent  custody  of  the  master 
trophy,  an  abstraction  symbolizing 
amateur  radio  designed  by  Alex- 
ander Calder. 


AFRA  in  Toronto 

AMERICAN  Federation  of  Radio 
Artists  has  chartered  a  new  local 
in  Toronto.  AFRA  negotiations 
with  NBC  and  CBS  are  nearing 
completion,  with  most  of  the  points 
agreed  on  and  a  tentative  schedule 
of  salaries  for  sustaining  network 
programs  now  being  worked  out. 
As  soon  as  this  schedule  has  been 
approved  AFRA  will  concentrate 
on  its  second  task,  of  agreeing  with 
the  AAAA  on  a  similar  schedule 
for  commercial  network  programs. 
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New  Improved 
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Outline  Map 

(31  by  21  >^  Inches) 

Radio  Outline  Map  of  the  United  States  and 
Canada,  showing  the  location  of  all  broadcasting 
stations.  Shown  also  are  county  outlines,  time  zones 
and  the  number  of  stations  in  each  city.  The 
reverse  side  of  the  map  carries  a  complete  log  of 
U.  S.  and  Canadian  broadcast  stations,  alphabeti- 
cally by  state,  city,  and  call  letters,  with  frequencies 
and  powers  shown.  Printed  on  white  ledger  paper 
that  permits  the  use  of  ink.  Mailed  flat. 
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Waltman  Manages  KRIC 

W.  L.  WALTMAN,  who  built  and 
operated  KALB,  Alexandria,  La., 
of  which  he  was  general  manager 
until  early  in  June,  has  been  named 
general  manager  of  the  new  KRIC, 
Beaumont,  Tex.,  authorized  last 
February  by  the  FCC  to  operate 
with  100  watts  on  1420  kc.  Con- 
struction of  the  station  started 
June  1  and  it  is  expected  to  go  on 
the  air  early  in  July.  James  F. 
Manship,  chief  engineer  of  KALB, 
will  take  the  same  post  with  the 
Texas  local.  KRIC's  license  is  held 
by  B.  A.  Steinhagen,  former  mayor 
of  Beaumont  and  president  of  the 
Steinhagen  Rice  Milling  Co.,  Beau- 
mont; D.  C.  Proctor,  wholesale 
druggist,  and  T.  N.  Whitehurst,  an 
insurance  man. 


Radio's  Role  at  AFA  Meeting 


7    out  of  'lO 

Listeners  to 
BUFFALO  STATIONS 

tune  In 

WGR  or  WKBW 

between  5  and  7  P.  M. 
says  Ross  Federal 

BUFFALO  BROADCASTING 

CORPORATION 
RAND  BUILDING,  BUFFALO 

Represented  by 

FREE  &  PETERS 


(Continued  fr 
he  said,  "we  have  found  the  turn- 
over, or  cumulative  audience 
reached  in  the  course  of  a  week  is 
one  of  the  foremost  reasons  for 
the  terrific  success  of  programs 
heard  five  times  a  week  in  the  day- 
time." He  reported  that  one  pro- 
gram with  only  a  3%  rating  ac- 
tually reached  a  12.8%  total  by  use 
of  an  automatic  recording  device 
— because  different  listeners  were 
tuned  to  the  program  on  different 
days. 

Fears  Overcome 

Roy  C.  Witmer,  NBC  vice-pres- 
ident, told  the  50  broadcasters  at 
the  NAB  sales  conference  that 
whereas  advertisers  formerly 
feared  Sunday,  Thursday  and  day- 
time programs,  they  have  overcome 
these  fears  and  similarly  are  over- 
coming a  prejudice  against  sum- 
mer sponsorship. 

He  stated  as  reasons  the  im- 
proved signal  strength,  better  re- 
ceivers and  better  summer  pro- 
grams. 

Mr.  Witmer  explained  that 
NBC's  summertime  sales  this  year 
will  be  better  than  1937  despite 
the  depression.  He  said  that  use  of 
home-consumed  products  in  sum- 
mer is  equal  to  their  use  in  winter. 
He  likened  radio  to  a  train  in  that 
if  a  program  is  discontinued,  every- 
one notices.  This,  he  added,  is  not 
so  with  other  media. 

Paul  Blakemore,  president  of 
Coolidge  Adv.  Agency,  Des  Moines, 
advised  a  four-sided  program  gear- 
ing radio  to  the  moderate  budget. 
This  program  comprises:  Make  a 
dent  in  listener  consciousness;  in- 
tensify delivery  and  sales  coopera- 
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Hotel  Chase  St.  Louis 
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PAUL  H.  RAYMER 


om  page  15) 
tion;  inform  advertisers  of  the 
good  job  being  done;  gear  pro- 
grams to  basic  advertiser  prob- 
lems. 

Growth  of  'Lone  Ranger' 

Charles  W.  Hicks,  sales  promo- 
tion manager  of  WXYZ,  Detroit, 
traced  the  remarkable  history  of 
the  Lone  Ranger,  which  started 
sustaining  in  January,  1933,  and 
was  taken  by  Gordon  Baking  Co. 
in  November  of  that  year.  Gordon 
has  sponsored  it  ever  since. 

The  Lone  Ranger,  Mr.  Hicks  told 
the  NAB  gi-oup,  meets  all  program 
requirements.  By  entertainment 
value  it  holds  the  audience  and 
sells  the  product,  he  explained.  It 
appeals  to  children  who  ask  elders 
to  buy  the  product;  has  features 
for  indefinite  life;  is  eff'ective  for 
both  rural  and  urban  audiences; 
lends  itself  to  frequent  schedule. 

From  the  beginning  Gordon  has 
confined  its  entire  budget  to  the 
Ranger  buildup,  which  includes  de- 
livei-y  truck  signs,  and  counter  and 
window  cards.  In  1937  a  test  offer 
of  a  map  was  broadcast  and  500,- 
000  were  mailed. 

Mr.  Hicks  cited  as  an  examnle 
of  Lone  Ranger  promotion  the 
methods  used  bv  Schnlze  Baking 
Co.,  of  Cincinnati,  on  WCKY.  First 
a  sales  meetine  was  held,  with  an 
audition  of  the  program,  then 
street-car  cards,  taxi  signs,  news- 
paper publicitv.  nost  card  mailines 
to  retailers  distributing  the  prod- 
uct and  tie-ins  with  the  Lone 
Ranger  movie  serials  were  ar- 
ranged. The  ereatest  concern  in 
transcribine  the  nroeram,  he  said, 
is  to  prevent  overlapping  coverage. 

Ford  Commentator  Explains 

W.  J.  Cameron,  public  relations 
director  of  Ford  Moto^-  Co..  De- 
troit, whose  social  and  economic 
comments  on  the  CBS  Ford  Sun- 
day Evening  Hour  are  said  to  have 
aroused  New  Deal  resentment,  ex- 
plained that  he  attempts  to  give 
the  public  needed  facts  about  the 
place  of  industry  and  business  in 
the  social  structure.  Many  half- 
truths  about  business  and  industry 
are  told,  he  said,  and  "the  people 
need  the  other  half."  Mr.  Cameron 
said  that  "destructive  advertising" 
in  the  form  of  newspaper  head- 
lines kindled  a  fear  psychology 
that  started  the  recession.  Actually 
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there  is  no  economic  reason  fc  j 
recession,  he  claimed. 

The  radio  award  offered  b;  | 
Public  Utilities  Advertising  . 
was  won  by  Southern  Calif' 
Edison    Co.,    with    its  prog 
Women's  Forum,  sponsored  b;/ 
Electrical  Home  Institute  of  Sc 
ern  California.  Announcemen 
the  contest  winners  in  abou 
classifications   was   made   at " 
Tuesday  session  by  H.  J.  E 
chairman  of  the  better  copy  coi 
committee   and   advertising  i 
ager  of  the  Iowa   Electric  I 
&  Power  Co.,  Cedar  Rapids. 

The    Women's  Forum  won 
award  by  reason  of  the  "exchf 
of  ideas  and  discussion  of  all 
jects  of  interest  to  women." 
program,    a    15-minute  day 
show  presented  daily,  was  sta 
in  1934,  and  features  three  t 
of  entertainment — factual  tall; 
interest  to  women,  a  so-called  ' 
and  fancy"  type  of  program, 
scribing    interesting,    unique  , 
unusual  facts,  and  guest  progr 

The  show  originates  over  K 
Los  Angeles,  and  is  nnw  b 
used  by  several  other  utilitv  ■  i 
panies  through  Radioaids  , 
Hollj'wood.  Larrv  Wolters.  i . 
editor  of  the  Chicaao  Trih\ 
judged  the  contest  entries.  \ 

In  announcine  the  radio  wir, 
Mr.  Rowe  stated  V^^t  a  consi 
able  number  of  utility  comns. 
were  using  radio  for  adverti; 
but  that  many  of  their  nrogi 
could  not  be  nut  in  shape  for 
test  submission. 

Thomas,  Coughlin  Speak 

Lowell  Thomas,  Sun  Oil  Co.  < 
mentator  and  pre=id°nt  o-F  the 
verfcising  Club  of  New  York, 
clared  in  a  recorded  sneech  ^er 
the  convention  that  since  all  t 
programs  are  nnrplv  entfH 
ment,  radio  advertising  shoulc 
so  stress  the  ente'H-ninmPTit  ai 
He  stressed  the  vnhie  of  ma 
listeners  name-  nnd  brnrid-'^oTisc 
by  adroitly-woven  nlup-s.  hv  ir 
]v  nutb'ne  the  soun'^s  of  nnmes 
"Sun  Oil  ComnpTiv"  and  "S"n 
in  the  ears  of  the  rfd'o  nudie 
and  conerntulnted  adi^erti^er" 
making  radio  advertising  enterf 
ing. 

Fr.  Charles  E.  Cnup-^iTn  of 
Shrine  of  the  LittV  Flower 
voted  much  of  his  nrlrl-i-pqs  on  ' 
lionon  in  jAdvertisino-"  to  xiT<. 
that  Christian  nrinciri''fs  of  ti' 
be  annlied.  He  stated  that  roli' 
was  definitelv  in  ^^^^nr  of  adve' 
ins".  and  that  the  Rible  was  stnc 
with  instances  where  the  anci 
used  the  enuivalent  of  arlverti: 
in  their  day  to  proclaim  t 
words. 

Alex  Dnw.  nreoident  of  Det 
Edison  Co..  dpsf>rihpd  the  necn 
problems  faced  bv  ntilitj''  com] 
ies  in  their  advertising. 

Orieinat'-nor   at   the  convent 
a   round-table   disf^nssion  on 
Mission  of  Adverfisina  was  hr< 
cast   on   NBC   June   1  ^.  Par 
pants  were  Prof.  D'^nald  H.  Hai 
Universitv    of    Michicran;  A 
Schoenfeld.    Detroit  Netvs; 
Durstine.  BBDO;  Ravmond  R 
cam,    Young    &  Rubicam: 
David  M.  Noyes,  Lord  &  Thor 

Several  hundred  of  the  con' 
tioneers  danced  June  13  to  the  n 
ic  of  a  WWJ,  Detroit,  orches 
led  by  Tommy  Dorsey.  The  vr 
of  the  AFA  members  had  as  a  1 
spot  of  their  day's  entertainn 
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Bert  W.  Hendrickson, 
man  of  the  American  Home 
liirtment  of  the  New  York  State 
ration  of  Women's  Clubs,  New 
made  a  deep  impression  on 
■laudience  in  this  session  with 
talk  on  "Mrs.  Consumer  in  the 

!d  of  Tomorrow", 
e  particularized  on  radio,  say- 
ithat  radio  as  a  medium  de- 
|ls  upon  the  friendship  or  an- 
bism  aroused  by  the  commer- 
I  She  said:  "When,  as  in  the 
I  of  one  weekly  program,  the 
hiercial  takes  one-third  of  the 
!.  time  and  includes  ballyhoo 
j  fairy  tales  impossible  to  be- 
e,  consumers  remember  the 
tuct  name,  but  with  disgust, 
jcuriosity.  When,  as  in  the  case 
I  certain  gasoline,  the  commer- 
|is  brief,  in  clever  poetry  form 
definitely  humoi'ous,  they  also 
ember  the  product  name,  but 
1  gratitude  and  curiosity, 
jn,  as  in  the  majority  of  cases, 
commercial  is  just  straight 
ing  and  over  30  seconds  in 
(th,  they  turn  down  the  dial  un- 
-ou  finish.  Though  they  can  tell 
the  name  of  the  radio  stars 
feature,  they  do  not  know  or 
!  what  product  pays  their  sal- 
's. Advertisers  should  realize 
c  radio  listeners  in  all  income 
jps  tune  out  the  commercial 
rss  it  is  extremely  brief,  and  not 
boring.  You  would  be  disagree- 
r  surprised  to  discover  how 
h  they  do  consider  boring!" 


Ian -Alsop- Eddy  Firm 
Iters  Disc  Business 

jRMATION  of  a  new  transcrip- 
.  service,  Allan-Alsop-Eddy  Ra- 
Recording  Corp.,  with  offices  at 
W.  57th  St.,  New  York,  has 
n  announced  by  James  H.  Allan, 
ident.  Mr.  Allan  was  formerly 
ih  the  Canadian  Broadcasting 
amission,  NBC  in  New  York, 
AL,  Baltimore,   WRC,  Wash- 
ton,  and  Broadcasting  Abroad, 
York.    Personnel  includes 
leton  W.  Alsop,  head  of  the 
Tier    Alsop    Radio  Recording, 
president;  Ezra  B.  Eddy,  for- 
■ly  president  of  the  E.  B.  Eddy 
tch  Co.  of  Canada,  vice-presi- 
t;   William   Lundell,  formerly 
NBC,   promotion  manager; 
fburn   Burgess,  formerly  with 
nson  &  Johnson,  Westinghouse, 
'.  E.  R.  Squibb,  executive  sales 
'Wager.  Joseph  Sponseller,  who 
i  been  with  A.  T.  &  T.,  RCA 
Dimunications,    CBS,  Gravbar 
ictric  and  Southern  Radio  Corp. 
South  America,  is  chief  engi- 
jir,  assisted  by  Paul  Darrell,  for- 
Jrly  with  British  Broadcasting 
i*p.  J.  Ernest  Cutting,  formerly 
ih  NBC  Artists'  Service,  is  pro- 
ter  and  artists'  service  repre- 
itative  for  the  corporation. 


KMLB  Hit  by  Storms 

jHTNING  struck  the  radiator 
;KMLB,  Monroe,  La.,  June  8,  de- 
oying  the  antenna  equipment, 
gineers  got  the  station  back  on 
air  in  a  half-hour.  Next  day  a 
it  of  wind  blew  the  246-foot 
i^er  to  the  ground.  It  fell  across 
antenna  tuning  house  and 
lin  destroying  tuning  equipment, 
temporary  rigging  was  set  up 
SO  minutes. 


RADIO  PLAYWRIGHTS 

Air  Employment  Now  Luring 
 Broadway  Writers  


RADIO  offers  a  solution  to  the 
problem  of  supporting  young  and 
underprivileged  playwrights,  just 
as  it  has  aided  actors,  according  to 
a  recent  article  by  Herbert  Drake 
in  the  New  York  Herald-Trihune. 
With  the  theatre  unable  to  support 
its  own  actors,  the  air  offers  a 
lucrative  form  of  employment,  the 
article  adds. 

Playwrighits  who  originally 
scorned  broadcast  affiliations  are 
now  deeply  interested,  especially 
since  a  rumor  got  around  that 
Maxwell  Anderson  received  $10,000 
each  for  three  plays  delivered  to 
NBC.  Literary  agencies  are  now 
starting  to  represent  established 
radio  writers  as  well  as  Broadway 
playwrights,  Mr.  Drake  writes, 
with  the  emphasis  placed  on 
younger  and  unknovra  writers. 


New  Arizona  Station 

USING  Western  Electric  equip- 
ment throughout  and  erecting  a 
studio  and  transmitter  building 
entirely  of  adobe  to  furnish  a 
Mexican  motif,  the  new  KWJB, 
Globe,  Ariz.,  expects  to  get  under 
way  on  or  about  July  15,  accord- 
ing to  Bartley  T.  Sims,  formerly 
musical  director  of  KEHE,  Los 
Angeles,  who  will  be  its  manager. 
Mr.  Sims,  his  father  and  brother 
will  be  licensees  of  the  station,  au- 
thorized in  March  by  the  FCC  to 
operate  with  100  watts  night  and 
250  day  on  1210  kc.  A  204-foot  ra- 
diator fabricated  by  Allison  Steel 
Co.,  Phoenix,  is  being  erected. 
Transradio  Press  service  has  been 
ordered.  The  only  staff  selection 
thus  far,  according  to  Mr.  Sims, 
is  William  Schmitz  as  chief  engi- 
neer. He  vnll  leave  a  similar  post 
with  KOY,  Phoenix. 


JCRR  Holds  Meeting 

MEETING  of  the  Joint  Committee 
on  Radio  Research  was  held  in 
New  York  June  3,  with  eight  of 
the  15  members  present.  Group  re- 
viewed the  reports  of  the  technical 
subcommittee  on  methods,  but  took 
no  action.  Neither  was  any  action 
taken  on  the  appointment  of  a  new 
secretary  to  succeed  Paul  Peter, 
who  resigned  June  1  to  become  re- 
search director  of  the  NAB. 
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Colorado  Program 

COLORADO  Chain  Stores  Assn., 
Denver,  (political)  on  July  25  will 
start  a  15-week  campaign  on  KOA, 
that  city.  Program  will  be  titled 
Colorado's  Hour  and  is  to  be  sim- 
ilar in  format  to  California's  Hour 
which  was  broadcast  on  California 
stations  approximately  two  years 
ago  under  sponsorship  of  Califor- 
nia Chain  Stores  Assn.  Series  will 
be  produced  by  Lord  &  Thomas, 
under  direction  of  Jack  Runyon, 
assistant  manager  of  the  agency's 
Hollywood  radio  production  office. 


KGLU,  new  local  at  Saiford,  Ariz,  ou 
1420  kc,  will  go  on  the  air  about 
Aug.  1,  with  John  Merino  as  manager 
and  chief  engineer.  Remainder  of  the 
staff  has  not  yet  been  chosen,  reports 
Mr.  Merino. 


LOOKING  FOR 
A  BRIGHT  SPOT? 


USE 


WROK 

ROCKFORD,  ILL. 

RADIO  VOICE 

of  the  rich  northern  Illinois, 
southern   Wisconsin  area 

KELLY-SMITH  CO.,  Reps. 


THEY'RE  BEAUTIFUL  TO 
TOURISTS.  J>«;7^ 


What  outside  station  wouldn't  give  a  "'pxzih.'i"  to  add 
this  $177,939,000  trading  area,  with  its  98,400  radio 
Families,  to  its  coverage  statement  to  national  and  re- 
gional advertisers? 

But  alas,  there  are  the  mountains  hemming  in  thousands 
of  people  ready  to  be  sold.  ISOLATED  from  all 
dependable  NETWORK  Service,  their  sole  dependable 

radio  reception  is  from  WTBO  the  station  with 

programs  tailored  to  their  tastes. 

It's  all  yours  for  the  asking  ....  but  when  "asking" 

 do  it  over  WTBO  ....  The  ONLY  Station 

serving  this  rich  market  consistently  and  effectively. 

To  National  Advertisers  WTBO  is  a  MUST  Medium. 


CLEAR  CHANNEL*  800  KC '250 WATTS 

AeCta>na.L  ^ep^Le^&ydeCtLye.:  JOSEPH  H  •  AAc  C ILLVRA 
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Favors  WFAB-WEVD  Deal      Livable  Homes  on  MBS 


THE  proposed  sale  of  WFAB,  New 
York,  to  the  Debs  Memorial  Radio 
Fund  Inc.,  operators  of  WEVD, 
with  which  it  shares  time,  was  rec- 
ommended to  the  FCC  for  approval 
June  3  in  a  report  by  Examiner 
Bramhall.  WFAB  operates  with 
1,000  watts  on  1300  kc.  On  the 
same  frequency  are  WBBR,  Brook- 
lyn, and  WHAZ,  Troy,  N.  Y.,  thus 
making  the  time-sharing  arrange- 
ment a  four-way  division.  Under 
the  proposed  purchase,  for  a  price 
of  $85,000,  the  combined  WFAB- 
WEVD  would  secure  86  hours  per 
week  on  the  air.  Owners  of  WFAB 
are  Paul  F.  Harron,  lessor  of 
WTNJ,  Trenton,  and  onetime  part 
owner  of  WPEN-WRAX,  Philadel- 
phia, and  Joseph  Lang,  of  New 
York. 


^  SAN  JOSE 
fl  CALIFORNIA 


Santa  Clara  County 

Is  California's 
5th  Radio  Market 

• 

42,960  Radio  Families 
1  Radio  Station 


Full  Mutual  Don  Lee 
Network  Schedule 

Representatives 

John  Blair  &  Company 


LIVABLE  HOMES,  cooperative 
organization  for  the  home  furnish- 
ing industi-y,  will  start  the  use  of 
radio  about  Aug.  15,  on  a  Mutual 
network  of  six  stations.  The  group 
is  composed  of  representatives 
from  the  floor  covering,  paint, 
wallpaper,  fabric  and  furniture 
fields.  Gladys  Miller  will  be  the 
home  commentator  in  the  program, 
to  be  played  by  Serena  Royle.  The 
program,  to  be  known  as  Movie 
Room  Cues,  was  tested  live  during 
the  winter  for  26  weeks  on  WOR, 
Newark,  WLW,  Cincinnati,  and 
used  for  13  weeks  by  Bigelow-San- 
ford  Carpet  Co.  by  transcription 
on  86  stations.  It  has  previously 
been  called  Hollywood  Room  Reci- 
pes. Mutual  stations  to  be  used  are 
WOR  WLW  WON  CKLW  WCAE 
WHK.  The  program  will  run  for 
39  weeks,  not  consecutively,  but 
with  a  six-week  break  in  the  win- 
ter and  seven  weeks  off  in  the  sum- 
mer. Joseph  M.  Koehler,  head  of 
Radio  Events,  New  York,  is  han- 
dling the  program,  which  is  placed 
direct. 


Gas  Discs  Renewed 

RENEWING  the  Mystenj  Chef 
broadcasts  on  NBC  for  another  26 
weeks.  Regional  Advertisers,  a  co- 
operative advertising  association 
of  local  gas  companies,  announced 
that  in  the  2%  years  the  program 
has  been  on  the  air  it  has  pro- 
duced 2,885,000  personal  calls  at 
gas  company  offices  for  recipe 
booklets  offered  on  the  broadcasts. 
Program,  placed  through  McCann- 
Erickson,  New  York,  promotes  the 
use  of  gas,  not  only  for  cooking, 
but  also  for  refrigeration,  water 
heating  and  house  heating. 


BASIC  RED  NETWORK  programs,  plus  alert  showmanship  in  local  pro 
gram-building,  have  given  WOW  dominance  in  Nebriowa.  The  extent  of 
that  dominance — in  the  seven  major  cities 
of  the  area — is  accurately  measured  and 
graphically  portrayed  in  WOW's  recent 
''survey  that  counts  ears." 
Thousands  of  copies  of  the  survey — illu- 
strated   above  —  have    been  distributed 
among    advertisers,    ■igencies    and  radio 
executives.  A  second  printing  now  makes 
them    available    again.    Write   for  your 
copy. 
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WOW 

201    Insurance  Bldg. 

OMAHA,  NEBRASKA 

590  KC.  3000  Watts 

JOHN  I.  GILLIN,  Jr.,  Mgr. 

John  Blair  Co..  Representatives 
Owned    and    Operated   by  the 
Woodmen    of    the    World  Life 
Insurance  Society 


Another  FicUer 

RADIO  has  another  Jimmie 
Fidler  beside  the  fast-talk- 
ing Hollywood  commentator, 
Radio's  Original  Weatherman 
of  WLBC,  Muncie,  Ind.,  who 
has  just  published  some  tips 
on  weather  broadcasts.  The 
Hoosier  Fidler,  former  direc- 
tor of  the  weather  bureau  at 
Ball  State  Teachers  College, 
Muncie,  has  been  reporting 
the  weather  for  WLBC  sev- 
eral years. 


WFIL  TO  DEDICATE 
$350,000  PROJECT 

WFIL  on  June  17  will  dedicate  its 
$350,000  expansion  project,  includ- 
ing new  studios  and  a  new  trans- 
mitter with  an  elaborate  all-day 
program,  according  to  Donald 
Withycomb,  general  manager.  Sev- 
enteen special  programs  will  be 
broadcast  during  the  day,  including 
an  exchange  of  salutes  with  the 
NBC  Blue  and  Mutual  Networks. 

Among  prominent  persons  sched- 
uled to  participate  are  Senator 
James  J.  Davis,  Gov.  George  H. 
Earle,  Mayor  S.  Davis  Wilson,  Su- 
perior Court  Justice  Arthur  James 
and  Rear  Admiral  Watt  T.  Cluver- 
ius,  Commandant  of  the  Philadel- 
phia Navy  Yard.  Many  outstand- 
ing artists  will  participate.  Among 
other  noted  guests  will  be  Major 
Gladstone  Murray,  general  mana- 
ger of  the  Canadian  Broadcasting 
Corp.,  Philip  C.  Staples,  president 
of  Bell  Telephone  Co.  of  Pennsyl- 
vania; Charles  E.  Grakelow,  pres- 
ident of  the  Poor  Richard  Club; 
Jack  Dempsey,  and  Jimmy  Wilson, 
manager  of  the  Philadelphia  Na- 
tionals. 

The  day's  programs  will  get  un- 
der way  when  Mrs.  George  H.  Earle 
and  Mrs.  Gustave  Ketterer  present 
to  Samuel  R.  Rosenbaum,  WFIL's 
president,  a  facsimile  of  the  orig- 
inal copy  of  the  Constitution  on  be- 
half of  the  National  Constitution 
Commemoration  Committee  for  the 
service  rendered  by  WFIL  in  con- 
nection with  the  Constitution  cele- 
bration. The  new  RCA  5  kw.  trans- 
mitter will  begin  operation  June  17 
when  Mayor  Wilson  presses  a  gold 
key  releasing  a  circuit  breaker.  The 
transmitting  system  was  designed 
by  Paul  Godley,  radio  engineering 
consultant,  and  Frank  V.  Becker, 
WFIL's  chief  engineer.  A  single 
330-ft.  Blaw-Knox  antenna  has 
been  built. 
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A  complete,  quality  catalog  of  unsurpassed 
sound  effect  discs,  flawlessly  recorded  Izomliis 
and  released  on  quiet,  unbreakable  Victrolac 
pressings.  Preferred  by  leading  networks  and 
stations  throughout  the  world.  Write  for  catalog. 

Sidnda/id Radio 

ISO  N.  Miciiigan  Avenue,  CHICAGO 


PERMANENT  GROl 
FOR  LOCALS  LRG, 

TO  FLANK  the  permanent  or,' 
ization  set  up  by  both  clear  cl 
nel  and  regional  stations,  a 
posal  that  the  NAB  foster  the 
ation   of  a   permanent  group 
local  stations  was  adopted  by  - 
tions  comprising  the  ninth  > 
district    (Wisconsin   and  Illin 
at    a    meeting    in  Chicago 
month. 

A  resolution  offered  by  Fa 
James  A.  Wagner,  WHBY,  G 
Bay,  Wis.,  brought  out  that 
locals  were  not  organized  and  ' 
important  matters  affecting  all 
tions  now  are  before  the  FCC. 
resolution  concluded  that  local 
powered  stations  of  the  ninth 
trict  petition  the  NAB  boarc 
designate  a  committee  to  orga 
local  stations  along  the  same  1 
as  the  clear  and  regional  gro 
It  was  recognized  that  the  pro! 
presented  is  not  one  that  car 
properly  handled  by  the  NAB 
cause  it  concerns  conflict  in  ir 
est  between   NAB  members, 
local   stations  therefore   s  h  o 
finance  it. 

No   mention   was   made  in 
resolution  of  the  existence  of 
tional    Independent  Broadcast 
organized  several  years  ago  ui 
the  leadership  of  Edward  A.  A 
WLVA,  Lynchburg,  Va. 

The  meeting  also  discussed  m 
copyrights   and   program  solic 
tions.  Chairman  Walter  J.  Da 
WTMJ,  Milwaukee,  district  di 
tor,   said  NAB  headquarters 
been  advised  of  the  group's  ac 
suggesting  compilation  of  a  lis 
all  suits  by  artists  against  stat 
with  a  recommendation  that  tl 
be  published.  The  question  of  ] 
ported    copyrighted  scripts 
to  stations  resulted  in  a  recomn 
dation  that  the  NAB  look  into 
matter  and  decide  just  where 
tions  stand  when  using  such  ] 
grams   as   a   "question  bee" 
other    question  -  and  -  answer  ] 
grams,  spelling  bees,  etc.,  follov 
receipt   of   purported  copyrigl 
scripts,  even  though  the  stat 
do  not  use  the  actual  scripts.  , 

A  suggestion  that  the  NAB 
vestigate  the  matter  of  sheet  m 
sent  to  stations  with  a  "perfo 
ing  license"  was  advanced.  Foil 
ing  a  long  discussion  it  was  rec 
mended  that  the  NAB  prepar' 
typical  rate  card  using  the  st£ 
ard  AAAA  form.  The  idea 
that  the  NAB  should  once  and 
all  definitely  recommend  stand 
units  of  time,  sales  and  discou 


KDNT  Goes  on  the  Ai 

WITH  many  Texas  notables  in: 
tendance,  the  new  KDNT,  Den 
Tex.,  100  watts  daytime  on  1 
kc.  authorized  last  February  by 
FCC,  went  on  the  air  June  1  \' 
a  dedicatory  program  that  inclu 
a  remote  from  the  Texas  Coll 
for  Women  and  address  by  ( 
Allred.  The  station  is  owned 
managed  by  Harwell  V.  Shep; 
with  Jack  Wallace,  formerly 
KRBC,  Abilene,  Tex.,  as  progi 
director;  William  Honeycutt, 
merly  of  KADA,  Ada,  Okla.,  cl 
engineer;    Bob   Douglas,  formi 
of  KFDM,  Beaumont,  news  edi 
Attending    the    dedication    w « 
James   Jeffries,   Eddie  Dunn 
Ralph  Nimmons,  of  WFAA,  I 
las;  John  Thorwald,  WRR,  Dall 
C.  W.  Rembert,  KRLD,  Dallas, 
artists   from   various    Texas  : 
tions. 
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iIHIGAX  Horticultural  Society  on 
'ill  presented  its  193S  award  for 


anding  landscaping  of  public 
gs  to  WWJ.  Detroit,  for  the 
ids  at  its  transmitter  building, 
presentation  ceremony  was  broad- 
(iver  WW-J  before  more  than  300 
aers  of  the  society,  the  Federated 
en  Clubs  of  Michigan,  and  the 
Dit  Association  of  Estate  Gar- 
's, with  Ruth  Place,  garden  edi- 
f  the  Detroit  Xews,  introducing 
les  TVilliams.  landscape  gardener 
WJ. 


it. 


youngsters   interested  in  avia- 
a  new  series  of  Saturday  after- 
programs  started  .June  11  on 
-Red  network  under  auspices  of 
.  Ijunior  Birdmen  of  America,  an 
jl.jiendent  national  youth  club  whose 
"lliership  totals  500.000. 

)p  Woman's  Magazine  of  the  Air, 
r  afternoon  program  released  from 
Francisco  for  the  XBC-Red  net- 
on  the  Pacific  Coast,  celebrated 
|enth  anniversary  May  28.  Bennie 
'feer.  who  started  with  the  show  in 
,  is  still  master  of  ceremonies. 

^A  HFTTOX'S  WSAI  Wonder 
'then,  which  last  three  months  has 
coming  from  auditorium  of  H.  & 
j<~>gne  Co..  Cincinnati,  has  removed 
'V\'SAI  studios  for  the  summer, 
iwill  return  to  the  downtown  audi- 
4.^*m  next  fall. 

LE.  Cleveland,  offers  five-minute 
leasts  each  afternoon  at  o  :4.5  in 
•preign  tongue,  using  a  different 
£!iiage  each  day. 


ACCOMMODATE  the  growing 
and  of  visitors  to  see  its  new  stu- 
KYW.  Philadelphia,  has  estab- 
fd  an  Invitation  Department  to 
pie  the  requests,  with  Bill  Collins, 
jferly  of  XBC's  Xew  York  office, 
(large.  Mr.  Collins  will  arrange  all 
«  through  the  building,  open  by 
lission  cards  only,  and  also  wiil 
►rvise  distribution  of  tickets  for 
io  programs. 

?  Hollywood  department  heads 
inaugurated  Tuesday  noon  con- 
nces.  presided  over  by  Donald  W. 
rnburgh.  Pacific  Coast  vice-presi- 

ELIMIXATE  handicaps  of  blind- 
io  operation.  WMBD.  Peoria,  111., 
nstalling  a  new  "talk-back"  sys- 
in  both  its  studios,  wired  so  an 
1  microphone  in  either  studio  pre- 
a  conversation  to  that  point. 

jTR,  Syracuse,  has  broadcast  a 
kly  program  of  five  interviews 
1  the  unemployed  during  the  last 
•e  years,  averaging  two  jobs  for 
five  interviews. 

,rL.  Tulsa,  chartered  a  23-place 
le  recently  for  a  half-hour  trip 
■•  Tulsa,  with  talent  performing 
the  KTFL  audience. 

J  TC.  Xew  York,  on  June  1  added 
extra  half-hour  to  its  daily  broad- 
;  ing  schedule,  and  will  be'  on  the 
daily  until  10  p.  m..  to  Aug.  1. 

lAT.  Philadelphia,  followed  its  re- 
:  successful  presentation  of  The 
■doliers  with  another  operetta.  Gil- 
:  and  Sullivan's  H.  M.  8.  Pinafore. 
(ved  to  1%  hours.  Both  shows  were 
in  by  the  Cosmopolitan  Light  Opera 
many  and  Symphony,  directed  by 
Theodore  Feinnian. 

iSHVILLE'S  new  daily.  The  Kash- 
?  Times,  heralded  its  first  edition 

■  y  in  June  with  a  heavy  two-day 
t  schedule  and  a  1.5-minute  ti-an- 

^Ibed  show  over  WSIX.  The  disc 
cut  in  the  Times'  editorial,  com- 

-ing  and  press  rooms  and  detailed 

■Auction  of  the  first  edition  through 
ouneers  Jim  Turner  and  Dean 
son  of  WSIX.  Times  cooperation 
h  "WSIX  was  described  as  sigiiifi- 
t  due  to  the  clamp-down  on  radio 

jthe  J^ashville  Tennessean  and  the 

kner  several  months  ago. 


ON  A  PLATTER 

WTMJ  Serves  Sales  Story 
 In  Dramatic  Style  


A  STATION'S  sales  story  will  be- 
come a  canned  "show"  as  the  re- 
sult of  a  new  recorded  sales  pre- 
sentation plan  being  adopted  for 
use  in  the  sales  department  of 
WTMJ,  Milwaukee. 

When  the  WTMJ  salesman 
beards  a  tough  prospect  in  his 
lair,  the  staff  man  will  be  armed 
with  a  record,  fifteen  minutes  in 
length,  presented  in  entertaining 
cavalcade  style.  The  dramatized 
sales  story  will  depict  in  forceful 
detail  the'  WTMJ  market  and  the 
advantages  of  the  station. 

The  new  form  of  controlled  sales 
presentation  not  only  enables  the 
salesman  to  secure  the  undivided 
attention  of  his  prospect  while  tell- 
ing a  complete  story,  but  serves  to 
capitalize  radio's  own  technique  of 
dramatizing  a  firm's  advertising 
with  real  characters  against  a 
background  of  musical  and  other 
entertainment  interludes. 

The  selling  platter  can  either  be 
taken  by  the  salesman  right  into 
the  prospective  client's  office  for 
presentation,  by  means  of  WTMJ's 
portable  audition  unit,  or  the  client 
can  be  brought  to  WTMJ's  studios 
for  a  "hearing"  in  audition  form. 

To  afford  all  salesmen  an  even 
break,  a  definite  set  of  "bookings" 
for  the  show  is  being  arranged. 


A  WEEKLY  News  Review  is  now 
broadcast  in  five  languages  by  XBC's 
shortwave  station,  ^V3XAL,  each 
Sunday.  Quarter-hour  broadcasts  in 
Italian,  German,  French,  Spanish  and 
Portuguese  will  summarize  the  week's 
news  for  listeners  in  Europe  and 
South  America. 

THE  CBS  department  of  education 
will  demonstrate  its  education-by-ra- 
dio activities  to  visitors  at  the  Xa- 
tional  Education  Association's  conven- 
tion in  Xew  York  June  25-30  with  a 
simulated  three-hour  broadcast  of  its 
American  School  of  the  Air  and  an 
actual  broadcast  of  the  companion 
feature.  Exits  &  Entrances.  The 
Exits  and  Entrances  staff,  with  a 
Bronxville,  X.  Y..  high  school  class, 
will  give  a  preview  broadcast. 
Other  plans  include  special  broadcasts 
of  Living  History  and  Americans  at 
Work.  Recordings  of  past  CBS  edu- 
cational shows  will  be  made  available 
for  visiting  teachers. 

XBC  will  present  seven  broadcasts, 
culminating  in  an  address  by  Presi- 
dent Roosevelt,  from  the  Xational 
Education  Association  convention  in 
Xew  York  June  22-29. 
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Representative:  HOWARD  H.  WILSON  CO. 
CHICAGO  •  NEW  YORK  •  KANSAS  CITY 


A  TESTIMOXIAL  dinner  was  held 
.Tune  4  in  honor  of  Albert  X.  Dennis, 
labor  commentator  heard  weekly  on 
W.TSV,  Washington,  on  the  occasion 
of  his  200th  program.  Mr.  Dennis 
started  his  Lahor  News  Review 
series  in  the  summer  of  1934  and 
has  missed  only  one  program  since 
that  time.  The  testimonial  was  ar- 
ranged by  the  Washington  L'nion 
Label  League.  Three  b  r  o  a  d  c  a  st  s 
marked  the  event,  one  on  a  CBS  hook- 
up. Lahor  Xeics  Revieiv  is  credited 
with  the  longest  con.secutive  run  of 
any  labor  program.  Many  nationally 
prominent  persons  participated  in  the 
testimonial,  including  Harry  C.  Butch- 
er, CBS  Washington  vice-president. 

WFOR.  Hattiesburg.  Miss.,  has  reno- 
vated studios  and  equipment  and  has 
purchased  WE  amplifier,  turntables, 
control  cabinet  and  equalizer,  as  well 
as  two  Gates  preamplifiers  and  one 
Gates  monitor  amplifier. 

HARRY  MAIZLISH.  general  man- 
ager of  KFWB.  Hollywood,  has  can- 
celled all  dance  band  remotes.  'They 
are  replaced  by  a  nightly  lo-minute 
variety  program  split  into  quarter- 
hour  segments  for  sponsors. 


Visual  Standards 

{Continued  from  page  18) 

Glover,  chief  engineer;  J.  B.  Al- 
bert, sales  promotion  manager. 

United  Transformer  Corp.,  New 
York,  was  showing  its  large  trans- 
formers but  featured  the  UTC 
Ouncer,  a  unit  weighing  one 
ounce  having  high-fidelity  charac- 
teristics. S.  L.  Baraf,  vice-presi- 
dent of  UTC,  and  L  A.  Mitchell, 
chief  engineer,  were  in  attendance 
at  the  UTC  booth. 

The  exhibit  of  RCA  Mfg.  Co., 
Camden,  included  test  equipment 
and  vacuum  tubes.  Representing 
RCA  were  D.  J.  Finn,  J.  A.  Milling, 

D.  Y.  Smith,  L.  A.  Goodwin  Jr., 

E.  C.  Hughes  Jr.,  F.  E.  Grain, 
H.  P.  Kasner,  J.  P.  Allen. 


Seek  to  Move  KMMJ 

REMOVAL  of  KMMJ,  Glay  Cen- 
ter, Neb.,  to  Grand  Island,  Neb.,  is 
proposed  in  an  application  filed 
June  8  with  the  FGG.  The  1,000- 
watt  outlet  which  operates  daytime 
on  740  kc.  would  locate  its  studios 
in  Grand  Island  and  its  new  verti- 
cal antenna  at  a  point  just  east  of 
Phillips,  Neb.  The  station,  which 
specializes  in  farm  programs  and 
is  managed  by  Randy  Ryan,  is 
owned  chiefly  by  Don  Searle,  man- 
ager of  KOIL,  Omaha,  and  Her- 
bert Hollister,  manager  of  KANS, 
Wichita. 


CFCF 

MONTREAL  f 


•  That  there  are  over  1,000,000  people  in  Greater 
Montreal. 

•  67  %   of  the  total  retail  sales  in  the  Pro'vince  of 
Quebec  are  made  in  the  Montreal  trading  area, 

•  That  outside  radio  stations  cannot  be  heard  with 
any  degree  of  regularity,  day  or  night. 

•  That  the  logical  outlet  to  reach  this  rich  metropolitan 
market  is  through 

CFCF  &  w^AVE  CFCX 

(NBC  AFFILIATE) 


Representatives  : 
U.S.A.:  Weed  &  Company       Canada:  All  Canada  Radio  Facilities 
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ACTIONS   OF  THE 


FEDERAL  COMMUNICATIONS  COMMISSION 


MAY  28  TO  JUNE  14,  INCLUSIVE 


Decisions  .  .  . 


MAY  28 

KARK,  Little  Rock— Applic.  mod.  CP 
remanded  to  hearing  docket,  with  permis- 
sion to  specify  directional  antenna. 

MAY  31 

WEVD,  New  York — Granted  CP  new 
equip. 

KGFW,  Kearney,  Neb.  —  Granted  mod. 
CP  antenna,  trans,  etc. 

WGBF,  Evansville,  Ind.  —  Granted  CP 
change  equip. 

KGKY,  ScottsblufF,  Neb.  —  Granted  CP 
change  equip.,  move  trans.,  new  radiator. 

WGL.  Ft.  Wayne — Granted  CP  change 
equip. 

WGAU,  Athens,  Ga. — Granted  license  for 
CP  new  station. 

WMAI,  Greenfield,  Mass.  —  Granted  li- 
cense for  CP  and  mod. 

KTBS,  Shreveport,  La.  —  Granted  CP 
new  trans. 

WEW,  St.  Louis — Granted  license  for 
CP  new  equip. 

JUNE  2 

NEW,  Carl  Latenser,  Atchison,  Kan.— 
Granted  CP  1420  kc  100  w  D. 

NEW,  Dorrance  D.  Roderick,  El  Paso — 
Granted  CP  1500  kc  100  w  unl. 

NEW,  Louisville  Times  Co.,  Louisville: 
NEW,  Louisville  Bcstg.  Co.,  Louisville — 
Louisville  Times  Co.  denied  CP  1210  kc 
100  w  unl. ;  Louisville  Bcstg.  Co.  denied 
CP  1210  kc  250  w  D. 

NEW,  Clark  Standiford.  L.  S.  Cobum, 
A.  C.  Sidner,  Fremont,  Neb. — Denied  CP 
1370  kc  100  w  unl. 

MISCELLANEOUS  — WSMB,  New  Or- 
leans, granted  mod.  license  eliminate  di- 
rectional D  ;  KLUF,  Galveston,  granted  CP 
increase  D  to  250  w,  move  studio,  etc.  ; 
KGIR,  Butte,  Mont.,  granted  mod.  license 
D  to  5  kw;  KGDY.  Huron,  S.  D.,  denied 
extension  temp.  auth.  remain  silent  in 
June  to  rebuild  trans,  (renewal  license 
denied  5-25-38)  ;  Dr.  Wm.  States  Jacobs 
Bcstg.  Co.,  Houston,  denied  rehearing  and 
dismissed  opposition  KPRC,  KXYZ; 
WSVA,  Harrisonburg,  Va.,  dismissed 
applic.  approval  invol.  transfer  control  to 
Mrs.  Mabel  Linton  Williams,  adm.,  and 
directed  addition  of  this  statement:  "such 
dismissal  not  to  be  construed  as  a  finding 
as  to  whether  such  control  has  passed"  • 
WDNC,  Durham,  N.  C,  denied  pet.  re- 
mand applic.  for  further  hearing  and  per- 
mit amendment ;  denied  petition  Gallatin 
Radio  Forum,  Bozeman,  Mont.,  for  rehear- 
ing before  Commission  on  applic.  new  sta- 
tion, and  applic.  Roberts-MacNab  Co.  for 
new  station. 

ORAL  ARGUMENT  SET  —  W  D  Z 
(1-611),  KRQA  (1-625),  Tri-City  Bcstg. 
Co.  (1-627)  and  Kentucky  Bcstg.  Corp. 
(1-635),  all  9-8-38. 

SET  FOR  HEARING— WHDF,  Calumet, 
Mich.,  mod.  license  re  hours :  NEW,  Suf- 
folk Bcstg.  Corp.,  Suffolk,  Va.,  CP  1200 
kc  100-250  w  unl.  ;  NEW,  George  B. 
Storer,  Pontiac,  Mich.,  CP  600  kc  500 
w-1  kw  unl.,  7-15-38 :  Westinghouse  E.  & 
M.  Co.-NBC  contract  of  11-21-32  set  for 
hearing  before  special  committee  investi- 
gating chain  broadcasting. 

JUNE  4 

MISCELLANEOUS  —  NEW,  Paul  J. 
Gollhofer,  Brooklyn,  denied  extension  ef- 
fective date  decision  May  27  re  WMBQ ; 
also  denied  postponement  asked  by  Lillian 
E.  Kiefer:  KWTN,  Watertown,  S.  D., 
granted  extension  to  7-4-38  effective  date 
denial  of  renewal  license  KWTN :  KMLB, 
Monroe,  La.,  granted  intervention  applic. 
Sentinel  Bcstg.  Co.,  Salina,  N.  Y. :  Lillian 
E.  Kiefer  and  Paul  J.  Gollhover,  Brooklyn, 
denied  reopening  record  WWRL  and 
WMBQ  :  NEW,  King  Trendle  Bcstg.  Corp., 
Pontiac,  Mich.,  granted  intervention  Pon- 
tiac Bcstg.  Co.  :  WCAZ,  Carthage,  III., 
granted  continuance  hearing  :  KTOK,  Okla- 
homa City,  granted  continuance  hearing ; 
WSAN,  WCBA,  Allentown,  Pa.,  granted 
waiver  Rule  104.6(b)  and  accept  answers 
re  applic.  WHP,  to  be  treated  as  petitions 
for  extensions  of  time. 

HEARING  ASSIGNMENTS— WJIM, 
Lansing,  Mich.,  granted  advance  of  date 
to  6-9-38:  WMBR,  Jacksonville,  Fla., 
change  hearing  date  11-7-38  because  of 
conflicting  WDEL  hearing  ;  NEW,  So.  Cal. 
Edison  Co.,  Anaheim,  Cal.,  granted  auth. 
take  depositions ;  WBIL,  New  York,  dis- 
missed without  prej.  api.'.ic.  set  for  hear- 
ing asking  mod.  license  re  hours ;  NEW, 
Eugene  Debogory,  Dallas,  continued  hear- 
ing ;  WJBW,  New  Orleans,  continued 
hearing ;  WBLK,  Clarksburg,  W.  Va.,  con- 
tinued hearing. 


JUNE  7 

MISCELLANEOUS— NEW,  Cascade 
Bcstg.  Co.,  Everett,  Wash.,  granted  con- 
tinuance hearing  and  denied  without  preju- 
dice pet.  for  consolidation  with  KRKO 
case ;  WKBN,  Youngstown,  granted  with- 
drawal without  prejudice  applic.  mod.  CP ; 
NEW.  Cuyahoga  Bcstg.  Co.,  Cleveland,  de- 
nied postponement  decision  on  Food  Term- 
inal Bcstg.  Co.  :  WMFD.  Wilmington.  N. 
C.  granted  auth.  take  deposition ;  NEW, 
Clifton  A.  Talboe,  Provo,  Utah,  continued 
hearing  on  applic. 

JUNE  8 

WHJB,  Greensburg,  Pa.,  granted  con- 
tinuance hearings  Sentinel  Bcstg.  Corp., 
Tri-State  Bcstg.  System  to  same  date  as 
WHJB  amended  applic. ;  WPG,  Atlantic 
City,  dismissed  without  prejudice  applic. 
mod.  license  for  part  of  WBIL's  time. 

JUNE  9 

MISCELLANEOUS  —  NEW.  Frontier 
Bcstg.  Co..  Cheyenne.  Wyo.,  granted 
auth.  take  depositions  ;  WHAM,  Rochester, 
granted  extension  time  file  exceptions  Ex. 
Rep.  1-642  :  NEW.  Times  Ptg.  Co..  Chat- 
tanooga, granted  extension  time  file  ex- 
ceptions Ex.  Rep.  1-643. 

JUNE  10 

SET  FOR  HEARING  — WFBR.  Balti- 
more, exp.  auth.  satellite  station  in  Fred- 
erick. Md.  ;  NEW.  Breen  &  Loomis,  Ft. 
Dodge,  la.,  CP  1370  kc  100-250  w  spec. : 
NEW,  Midwest  Bcstg.  Co.,  Provo,  Utah. 
CP  1210  kc  100  w  unl..  and  CP  in  docket 
amended  to  100-250  w:  KRKO,  Everett, 
Wash.,  vol.  assign,  license  to  Everett 
Bcstg.  Co. 

MISCELLANEOUS  —  WKBW,  Buffalo, 
reconsidered  action  4-20-38  and  granted 
renewal  without  hearing ;  KFQD,  Anchor- 
age, Alaska,  denied  pet.  reconsider  and 
grant  without  hearing  applic.  transfer 
control :  NEW.  Pottsville  Bcstg.  Co.  and 
Pottsville  News  &  Radio  Corp.,  Pottsville. 
Pa.,  denied  without  prej.  pet.  CP  590  kc 
250  w  and  granted  petition  Pottsville 
News  &  Radio  Corp.  for  oral  argument 
on  all  three  Pottsville  cases ;  NEW.  Fred 
A.  Baxter,  Superior,  Wis.,  decision  of 
1-19-37  granting  applic.  CP  1200  kc  100 
w  unl.  may  now  be  carried  forward  fol- 
lowing court  ruling ;  NEW.  Radio  Service 
Co..  Brunswick.  Ga.,  dismissed  at  applic. 
request  without  prej.  CP  1310  kc  100-250 
w  unl. :  KFIM.  Beaumont,  Tex.,  granted 
pet.  intervene  KWTO. 

JUNE  14 

MISCELLANEOUS  —  WEST,  Easton. 
Pa.,  granted  auth.  take  depositions  ;  NEW, 
Coastal  Bcstg.  Co.,  Brunswick.  (3a.,  de- 
nied continuance  hearing  Radio  Service 
Co.,  Brunswick. 

Examiners'  Reports  .  .  . 

KFBI,  Abilene.  Kan.  —  Examiner  Hill 
recommended  (1-648)  that  applic.  CP 
move  to  Wichita  be  granted. 

WBLY,  Lima,  O.  —  Examiner  Seward 
recommended  (1-649)  that  applic.  vol.  as- 
sign, license  to  Fort  Industry  Co.  be 
granted. 

WFAB,  New  York — Examiner  Bramhall 
recommended  (1-650)  applic.  vol.  assign- 
ment license  to  Debs  Memorial  Radio  Fund 
be  granted. 

NEW,  Clinton  Bcstg.  Corp.,  Clinton, 
la.  ;  NEW,  Burlington  Bcstg.  Co.,  Bur- 
lington, la.  —  Examiner  Arnold  recom- 
mended (1-651)  that  applic.  Clinton 
Bcstg.  Corp.  CP  1310  kc  100-250  w  unl. 
be  granted :  that  applic.  Burlington 
Bcstg.  Co.,  CP  1310  kc  100  w  unl.  be 
granted. 

NEW,  Great  Western  Bcstg.  Co.,  Omaha 
— Examiner  Berry  recommended  (I-6B2) 
that  applic.  CP  1500  kc  100  w  unl.  be 
denied. 

NEW,  McComb  Bcstg.  Corp.,  McComb, 
Miss.  —  Examiner  Berrv  recommended 
(1-653)  that  applic.  CP  1200  kc  100  w  D 
be  denied. 

First  Baptist  Church,  Pontiac,  Mich. — 
Examiner  Hyde  recommended  (1-654)  that 
applic.  auth.  transmit  programs  by  wire 
to  CKLW  be  denied. 

NEW,  Four  Lakes  Bcstg.  Co.,  Madison, 
Wis.  —  Examiner  Berry  recommended 
(1-655)  that  applic.  CP  830  kc  100  w  D 
be  denied  as  in  default. 

WMBS,  Uniontown,  Pa. — Examiner  Ir- 
win recommended  (1-656)  that  applic.  in- 
crease 260  w  D  to  100-250  w  unl.  be 
granted. 

KUJ,  Walla  Walla,  Wash.— Examiner 
Dalberg  recommended  (1-657)  that  applic. 
CP  change  1370  kc  100  w  unl.  to  560  kc 
250  w  unl.  be  granted. 


KMBC,  Kansas  City,  victim  of  a 
buckled  radiator  in  a  June  6  gale, 
is  broadcasting  from  this  remaining 
120-foot  stub  of  its  254-foot  tower. 
The  station  was  off  the  air  from 
5:40  p.  m.  to  6  the  next  morn- 
ing. New  sections  are  being  built 
atop  the  stub.  Wires  stretched  from 
the  top  to  the  ground  serve  as 
a  temporary  radiator,  giving  a 
highly  directional  signal  to  the 
eastward.  Loss  is  estimated  at  be- 
tween $4,000  and  $5,000,  partly 
covered  by  insurance.  WDAF,  Kan- 
sas City,  was  off  the  air  two  min- 
utes and  20  seconds  when  the  light- 
ning protective  device  was  set  off. 
Later  the  same  day  telephone  fa- 
cilities failed,  keeping  the  station 
off  the  air  three  minutes  while 
temporary  circuits  to  the  transmit- 
ter were  installed. 


KMAC,  San  Antonio — Examiner  Arnold 
recommended  (1-658)  that  applic.  renewal 
license  be  granted ;  that  applic.  assign 
license  to  Walmac  Co.  be  granted. 

NEW.  William  F.  Huffman.  Wisconsin 
Rapids.  Wis. — Examiner  Hill  recommended 
(1-659)  that  applic.  CP  580  kc  250  w  unl. 
direction  N  be  denied. 

NEW.  Colonial  Bcstrs.,  Savannah : 
NEW.  Seaboard  Bcstg.  Corp.,  Savannah — 
Examiner  Hill  recommended  (1-660)  that 
if  applic.  Arthur  Lucas  be  granted,  each 
of  these  be  denied :  if  Arthur  Lucas  be 
denied,  then  Colonial  Bcstrs.  applic.  CP 
1310  kc  100  w  unl.  be  granted  and  Seaboard 
be  denied ;  that  if  Lucas  and  Colonial  are 
denied,  then  applic.  Seaboard  CP  1310  kc 
100-250  w  unl.  be  granted. 

Applications  .  .  . 

MAY  31 

WNBH.  New  Bedford,  Mass.— Mod.  li- 
cense N  to  250  w. 

WSAY,  Rochester — License  for  CP  in- 
crease power. 

JUNE  3 

WLAW,  Lawrence,  Mass. — CP  change 
D  to  ltd.,  directional  N. 

KFJZ.  Fort  Worth — CP  new  antenna, 
move  trans. 

KSAM,  Huntsville,  Tex.— Mod.  CP  an- 
tenna, trans.,  studio  sites. 

NEW.  John  T.  Alsop  Jr.,  Ocala.  Fla. 
— CP  1500  kc  100  w  unl. 

KDLR,  Devils  Lake.  N.  D. — CP  new 
trans.,  increase  D  to  250  w. 

KVOX,  Moorhead.  Minn.— Mod.  license 
N  to  250  w. 

KECA.  Los  Angeles — CP  move  trans., 
studio  to  San  Diego,  vol.  assign,  license  to 
Worcester  Bcstg.  Corp.,  contingent  KEHE 
grant. 

JUNE  6 

WKST,  New  Castle,  Pa.— Mod.  CP  re 
antenna,  trans.,  change  equip. 

WMFG,  Hibbing,  Minn.— License  for  CP 
change  equip. 

WCBS,  Springfield,  111. — CP  change  1420 
kc  100-250  w  to  1290  kc  500  w  1  kw  D, 
new  trans.,  directional. 


JUNE  8 

WOLS,  Florence,  S.  C— Mod.  licenf 
to  unl. 

WWL,  New  Orleans  —  Extension 
auth.  unl. 

WDWS,  Champaign,  lU.  —  License 
CP  change  equip.,  increase  power,  ch 
hours. 

KHSL,  Chico,  Cal. — Auth.  transfer 
trol  to  Ray  McClung,  Horace  E.  Tho 
Stanley  R.  Pratt  Jr. 

KVCV,  Redding,  Cal.  —  Auth.  trai 
control  to  Ray  McClung,  Horace 
Thomas,  Stanley  R.  Pratt  Jr. 

JtlNE  9 

WTNJ,   Trenton— License  for  CP 
trans.,    antenna,    move    trans,  to 
Twp.,  Pa. 

WHJB,  Greensburg,  Pa. — CP  chang 
to  unl.  250  w  etc.,  amended  to  1  kw. 

WOWO,  Ft.  Wayne— License  for 
change  equip. 

KFAM,  St.  Cloud,  Minn.— License 
CP  as  mod.  new  station. 

NEW,  Ben  J.  Sallows,  Alliance,  N( 
CP  1210  kc  100-250  w  unl. 

KMMJ,  Clay  Center,  Neb. — CP  vert, 
tenna,  move  trans. 

JUNE  11 

WBZ,  Boston — CP  new  trans.,  d 
tional  antenna,  move  trans. 

NEW,  Bernard  Goldsmith,  Metuc 
N.  J. — CP  1420  kc  100  w  D. 

NEW,  WJMS  Inc.,  Ashland,  Wis.- 
1200  kc  100-250  w  unl. 

NEW,  Albemarle  Bcstg.  Station,  j 
marie,  N.  C. — CP  1420  kc  100  w  D. 

WWL,  New  Orleans — Mod.  CP  ame 
for  directional  antenna. 

KTBS,  Aberdeen,  S.  D. — License  foi 
new  trans.,  etc 


Labor  Board  Certifi 
Guild  for  WTCN  Stj 

THE  American  Newspaper  G 
(CIO)  of  Minneapolis  and  St.  I 
was  certified  June  14  by  the 
tional  Labor  Relations  Board, 
exclusive    representative  of 
employes"    of   Minnesota  Brc 
casting  Corp.  at  WTCN,  Minne 
olis,  and  its  business  office  in 
Paul.  Not  included  are  engine 
musicians,  salesmen,  executiA 
production   manager,    sales  m 
ager,  secretary  to  the  general  m 
ager  and  all  other  supervisory 
ployes,  the  Board  announced. 

Board  action  was  based  on  c 
parison  of  Guild  membership  ca 
with  a  list  of  the  17  employes, 
suiting  in  a  finding  of  majo:j 
representation  by  the  Guild.  In  ' 
national  Brotherhood  of  Electr 
Workers,  Local  292  (AFL),  wl 
had  intervened  in  the  case,  w 
drew  in  favor  of  the  Guild  to 
jurisdictional  dispute. 


Finch  Duplex  Tests 

TO  TEST  duplex  transmission  ; 
reception  of  regular  broadcast  ; 
facsimile  programs  on  a  sin 
channel,  W.  G.  H.  Finch,  i 
simile  inventor  and  president 
Finch  Telecommunications  Labc 
tory.  New  York,  has  announced 
duplex  transmitter,  W2XBF, 
been  completed.  Using  a  power 
1,000  watts  and  designed  to  oj 
ate  in  the  ultra-high  freque 
band  31-41  mc,  the  newly  cc, 
pleted  transmitter  now  will  un 
go  a  series  of  tests  prior  to  J 
operation  in  New  York  by  ea^ 
fall. 


SIR  JOHN  REITH,  director-gen. 
of   British   Broadcasting  Corp., 
been   named  chairman  of  the  A 
nauties  Board  of  Great  Britain. 
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II        New  Business 

!:TER  &  GAMBLE  Co.,  Cin- 
Ci  (.iJashJ,  ou  June  6  started 
I  of  Lije  on  6  California  Broad- 
|g  System  stations,  Mon.  thru 
aO  :au-lU  :4:5  a.  m.  Agency  :  Ped- 
Ryan,  N.  Y. 

tTER  &  GAMBLE  Co.,  Cincin- 
lUxydolj,   on   June   6  started 
^'■oi's  Uu-n  Ma  Pei'kins  on  6  Cali- 

1  Broadcasting  System  stations, 
.  thru  i' ri.,  4-4:15  p.  m.  Agency: 
]iett-  Sample  -  Hummert,  Chicago. 

.:;TER  &  GAMBLE  Co.,  Cincin- 
^k'R  June  6  starteu  iStory  of  Mary 
''11  clvory)  3:15-3:30  p.  m..  The 
tils  (ivory)  2-2:15  p.  m.,  Vic  & 

(.CriscoJ  2:15-2:30  p.  m.,  on  6 
arnia  Broadcasting  System  sta- 

Mon.,  thru  Fri.  Agency  :  Comp- 
».dv.,  X.  Y. 

..-WELL   DESSERT    Co.,  Los 
"les  (packaged  pudUing),  on  Aug. 
arts   lor   52   weeks    The  G-reen 
€t,  adventure  serial,  on  4  Don 
network  stations    (KHJ,  KGB, 
,  M,  KFRC>,  Tues.,  Thurs.,  7:30- 
m.    (PSTj.   Agency:   Lord  & 
»as,  Los  Angeles. 

HERAX  LAYMEN'S  LEAGUE, 
.ouiS,  on  June  19  only  sponsors 
(least  on  4y  Mutual  stations,  Sun., 
It)  p.  m.  Agency :  Kelly,  Stuhl- 
a{-i  &  Zahrndt,  St.  Louis. 

ERNATIONAL  Silver  Co.,  Meri- 
Couu.   (.1S)4(  Rogers  Bros.),  on 

2  resumes  iSilver  Theater  on  43 
stauons,    Sun.,    ti-ti  :30    p.  m. 

icy :  Young  &  Rubicam,  N.  Y. 

»NNOR  FOR  Governor  Inc.,  Los 
ies,  will  sponsor  hve  political 
on  3  CBS  stations  (.KARM 
O  KNX),  Aug.  15,  23,  25,  26, 
Agency :  R.  H.  Alber  Co.,  Los 
les. 


Renewal  Accounts 


ERNATIOXAL  SHOE  Co.,  gt. 
s  (feters  Uivisionj,  on  May  22 
ived  its  time  on  2  NBC-Pacific- 
stations,  and  started  a  new  show, 
A  i'act,  Sun.,  2 :45-3  p.  m. 
iCy :    Long    Adv.    Service,  San 

iClSCO. 

.  REYNOLDS  Tobacco  Co.,  Win- 
Salem  (.Camel,  Prince  Albert) 
uly  5  renews  Camel  Caravan  for 
?eeks  on  by  CBS  stations,  Tues., 
-10  p.  m.  Agency :  AVm.  Esty  & 
N.  Y. 

Network  Changes 

MGTER  &  GAMBLE  Co.,  Cincin- 
(, Ivory  Flaiies),  on  May  30  in- 
sed  its  network  tor  tStory  of  Mary 
tin  from  2o  to  49  NBC-Red  sta- 
Mon.  thru  Fri.,  8-3 :15  p.  m. 
acy:  Compton  Adv.,  N.  Y. 

•CTER  &  GAMBLE  Co.,  Cincin- 
( Ivory   flakes),   has   added  23 
Red  stations  to  Story  of  Mary 
hn. 

NERAL  FOODS  Corp.,  New 
i,  on  June  30  drops  Mary  Mar- 
!t  McBride  on  Tues.  and  Thurs. 
Minute  Tapioca,  retaining  Mon., 
Fri.  shows  for  La  France  and 
nex,  on  45  CBS  stations,  12-12  :15 
.  Agency  :  Young  &  Rubicam,  N.  Y. 

3IA  E.  PINKHAM  Medicine  Co., 
n.  Mass.,  on  June  27  for  10  weeks 
aces  Voice  of  Experience  on  56 
ual  stations  with  Your  Hollywood 
s  Girl  on  9  Mutual  stations  Mon., 


Wed  in  Droves 

A  MARRIAGE  epidemic  is 
sweeping  WOW,  Omaha.  The 
recent  marriage  of  Rose  Ce- 
puran,  hostess,  to  Tony  Nit- 
tler  was  hardly  over  before 
Announcer  Ray  Olsen  an- 
nounced that  he  would  short- 
ly marry  Ruth  Ringquist,  of 
WNAX,  Yankton,  where  he 
formerly  worked.  Still  two 
more  June  weddings  are  in 
sight,  with  WOW  Secretary 
Pauline  Tully  scheduled  to  be 
wed  to  Joe  McDonald  June 
18,  and  WOW  Engineer 
Slenn  Flynn  marrying  WOW 
;\.ssistant  Traffic  Manager 
Mildred  Nelson  June  27. 


Seek  to  Buy  WQDM 

GLENN  D.  GILLETT,  consulting 
radio  engineer,  in  partnership  with 
G.  S.  Wasser,  have  completed  ne- 
gotiations for  the  purchase  of 
WQDM,  St.  Albans,  Vt.,  1,000-watt 
daytime  station  on  1390  kc,  and 
will  shortly  file  an  application  wath 
the  FCC  for  transfer  of  owner- 
ship. Mr.  Wasser,  formerly  with 
the  Gene  Furgason  representative 
firm,  is  now  managing  the  station. 
Present  owners  are  E.  J.  Regan, 
who  would  remain  as  chief  engi- 
neer, and  F.  A.  Bostwick,  who 
would  remain  on  the  program  staff. 
Application  has  already  been  filed 
with  the  FCC  for  full-time  opera- 
tion. 


Wed.,  Fri.,  1 :45-2  p.  m.  Agency : 
Erwin,  Wasey  &  Co.,  N.  Y. 

ALLIS  CHALMERS  Mfg.  Co.,  Mil- 
waukee (farm  equipment),  has  ex- 
tended Family  Party  on  37  NBC-Blue 
stations,  to  July  2. 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Ivory  soap),  on  May  30  moved 
Your  Gospel  Singer,  formerly  on 
NBC-Blue  at  11:45-12  noon,  to  22 
CBS  stations,  Mon.  thru  Fri.,  1:45- 
2  p.  m.  Agency :  Compton  Adv.,  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati (Crisco),  on  May  30  moved 
Vic  d  Bade,  formerly  on  NBC-Red  at 
3:30-3:45  p.  m.,  to  43  CBS  stations, 
Mon.  thru  Fri.,  1 :15-1 :30  p.  m.  Agen- 
cy :  Compton  Adv.,  N.  Y. 

GENERAL  MILLS,  Minneapolis 
(Wheaties),  on  June  27  adds  4  sta- 
tions (WNAC  WOR  WFIL  CKLW) 
for  Get  Thin  to  Music,  previously 
heard  on  2  Mutual  stations  (WGN 
WCAE)  Mon.  through  Sat.,  9:30- 
9  :45  a.  m. 

LIGGETT  &  MYERS  TOBACCO 
Co.,  New  York  (Chesterfield  ciga- 
rettes), on  July  13  moves  Paul 
Whiteman's  Program  on  98  CBS  sta- 
tions from  Fri.,  8  :30-9  p.  m.,  to  Wed., 
8:30-9  p.  m.  (Rebroadcast,  11:30- 
midnight).  On  June  22  Liggett  & 
Myers  concludes  its  Chesterfield  Pre- 
sents series  on  CBS. 

TIME  Inc.,  New  York  (Time,  Life, 
Fortune  magazine),  on  July  8  re- 
sumes sponsorship  of  March  of  Time, 
on  35  NBC-Blue  stations  Fri.,  9-9  :30 
p.  m.  The  'program  has  been  spon- 
sored by  Servel  Inc.,  New  York  (Elec- 
trolux  refrigerators),  since  April  7. 
Agency  for  both:  BBDO,  N.  Y. 


BOUND 


To  Give 
Greater  Value 


MANY  SUBSCRIBERS  want  to  preserve  their  copies  of 
BROADCASTING  because  of  its  future  reference  value. 
They  prefer  to  avoid  the  chance  that  the  supply  of  past 
issues,  to  which  they  may  want  to  refer,  will  be  exhausted. 
Indeed,  it  is  next  to  impossible  now  to  get  some  of  the  past 
issues  of  BROADCASTING  because  the  great  demand  from 
subscribers  has  exhausted  our  supply. 

A  NEW  BINDER  has  been  produced,  and  we  have 
contracted  for  a  supply,  which  we  believe  answers  your  filing 
and  library  needs.  It  is  neat  and  convenient.  It  is  bound 
like  a  book — looks  like  a  book  in  every  respect  except  that 
you  can  snap  each  current  issue  for  a  year  into  the  cover 
and  remove  it  at  will.  The  narrow  binding  wire  does  not 
cut  or  mutilate  the  copies  in  any  way. 

The  binder  is  pictured  above.  It  holds  24  copies  (one 
year's  issues).  It  is  your  perfect  reference  book  of  the 
year's  business  of  broadcasting. 

Price  5212  Postpaid 

(Your  name  in  gold  25c  extra) 
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870  National  Press  BIdg.  Washington,  D.  C. 


Gates  Remote  Equipment — 

"Does  a  Better  Job  at  a  Lower  Cost*' 

GATES  RADIO  &  SUPPLY  CO.  Quincy,  lU. 
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Lessons  for  Buyers — Iowa  Maize — Free  Ice  Cream — How 
WOR  Does  Things — Distant  Listener — Slug  Stuff 


BROADENING  its  cycle  of 
service  to  listeners  and  com- 
mercial clients  alike,  Don 
Lee  Broadcasting  System, 
Los  Angeles,  has  started  a  Con- 
sumer Education  Bureau  to  solve 
merchandising  follow-up  problems 
of  advertisers  according  to  Lewis 
Allen  Weiss,  general  manager. 
Evelyn  Blewitt,  Pacific  Coast  au- 
thority on  consumer  education,  has 
been  placed  in  charge. 

"The  bureau  may  be  contacted 
by  the  advertiser  for  consultation 
without  cost,"  Mr.  Weiss  said. 
"Likewise,  research  facilities  and 
material — case  histories  of  success- 
ful campaigns  where  possible  — 
are  available  to  the  advertiser  as 
part  of  the  network's  service. 
Consumer  activities  are  contantly 
covered  in  the  market.  Here,  the 
Don  Lee  network's  Consumer  Bu- 
reau serves  the  consumer  by 
'teaching'  the  value  of  truthful  ad- 
vertising. Women's  clubs  are  con- 
stantly contacted  to  defeat  the 
critically  sensational  type  of  litera- 
ture so  prevalent,  which  is  destroy- 
ing the  confidence  of  the  buying 
public.  These  club  members  and 
housewife-consumers,  organized  as 
'truth  testing  consumer  groups', 
are  pledged  to  the  crusade  by  writ- 
ten endorsement.  Their  interest 
and  attention  to  the  broadcast  and 
the  advertiser's  product  are  solicit- 
ed by  twice-weekly  newspaper  in- 
sertions. 

*  *  * 
Snaps  for  Guests 
SNAPPING  candid  shots  of  studio 
visitors  and  sending  prints  to  them 
is  newest  promotion  wrinkle  of 
KFYR,  Bismarck.  Pictures  of 
themselves  against  background  of 
working  artists  and  studio  in- 
teriors go  over  big  with  visitors, 
KFYR  declares. 

^  ^ 

Recipes  in  Polish 
PET  MILK  Co.,  sponsors  of  the 
15-minute  Pet  Milk  Ensembles,  of- 
fers a  new  cook-book  of  Polish 
recipes  on  the  Morning  Polish  Hour 
of  WJBK,  Detroit.  Book,  printed  in 
Polish,  is  sent  for  one  Pet  milk 
label. 


Corn  From  Cedar  Rapids 

TO  ADVANCE  listener  interest  in 
Corntussel  Nooz,  broadcast  over  a 
special  mid-western  network,  the 
promotion  staff  of  WMT,  Cedar 
Rapids,  turned  out  10,000  copies  of 
a  5-column  community  weekly  rep- 
resenting the  paper  published  by 
Toby  and  Susie,  stars  of  the  pro- 
gram and  formerly  featured  on 
National  Barn  Dance.  Five  thou- 
sand copies  were  mailed  to  listen- 
ers who  requested  it,  the  re- 
mainder distributed  through  gro- 
cers by  drivers  for  bakers  of  Peter 
Pan  Bread,  sponsors.  Corntussel 
Nooz  originates  in  Cedar  Rapids 
studios  of  WMT  and  is  carried  by 
WOW,  Omaha,  WHBF,  Rock  Island, 
KMA,  Shenandoah,  WCAZ,  Car- 
thage. 

*  *  * 

WEAL  in  Show  Windows 

WBAL,  Baltimore,  by  arrange- 
ment with  45  Read  Drug  Stores, 
largest  Maryland  chain,  offers  ad- 
vertisers a  place  in  "WBAL  win- 
dows" appearing  in  five  stores  at 
a  time  for  a  full  week  each,  be- 
ginning June  15.  Each  window  has 
large  "WBAL  man"  as  background, 
with  balanced  display  of  program 
talent  photos  and  products  sold  by 
program.  The  offer  is  open  to  new 
advertisers  as  well  as  old,  with  dis- 
plays aggregating  several  months' 
exhibition. 

*  *  * 
Grapevine  Promotion 

TO  STIR  listener  interest  CJCA, 
Edmonton,  Alta.,  uses  what  it  calls 
the  "grapevine  system",  dispatch- 
ing program  memos  to  its  staff 
members  each  fortnight  which  tell 
them  to  plug  the  shows  to  four 
friends,  who  in  turn  pass  the  word 
along  to  four  more  friends,  ad  in- 
finitum. The  idea  has  all  the  pos- 
sibilities of  a  chain  letter,  says 
CJCA. 

*  + 
Tags  and  Buttons 
KFVO,  Missoula,  Mont.,  has 
equipped  autos  of  employes  with 
metal  call-letter  silhouettes  sur- 
mounting license  plates.  Male  staff 
members  wear  chi'omium  and  bake- 
lite  lapel  buttons  with  call  letters. 


1,000  BROADCASTS  of  Portland's  Fred  Meyer  Stores  Inc.,  sponsoring 
Consumer  News  on  KOIN,  brought  out  station  staff,  sponsors  and  guests 
to  celebrate.  Back  row  (1  to  r)  :  Don  Douglas,  Ivan  Jones,  Walter  Stew- 
art and  Marc  Bowman,  announcers.  Middle  row:  Henry  Swartwood, 
program  manager;  James  Riddel,  vocal  director;  John  Walker,  produc- 
tion manager;  WaUon  McKinney,  vocalist;  Stanley  Church,  chief  an- 
nouncer; Neil  Mudie  and  Mel  Smith,  guests.  Front  row:  Evelyn  Haas 
and  Rollin  Killoram,  store  executives;  Art  Kirkham,  KOIN  public  rela- 
tions director;  Peter  Mudie,  Meyer  Stores  radio  representative;  Marie 
Lou  Nichols,  KOIN  hostess;  Ruby  Carr;  C.  Roy  Hunt,  KOIN  manager. 
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Pharmaceutical  Greeting 

GREETING  delegates  with  a  spec- 
ial 15-minute  "salute  program"  and 
cards  listing  all  drug  products  ad- 
vertised on  the  station  in  June, 
KSFO,  San  Francisco,  will  impress 
on  the  California  Pharmaceutical 
Assn.,  meeting  at  Oakland  June 
19-22,  its  slogan:  "June  means  va- 
cations, but  not  in  the  advertising 
of  drug  products."  Two  officials  of 
CPA  will  be  interviewed  by  Wal- 
ter Guild,  KSFO  producer,  on  the 
Salute  to  Industry  feature,  and 
delegates  in  Oakland  will  adjourn 
their  convention  for  15  minutes  to 
hear  themselves  saluted  by  radio. 

Baseball  Premiums 

TWELVE  packages  of  Elam's 
Food  Yeast  are  given  the  holders 
of  lucky  ticket  numbers  at  each 
semi-pro  baseball  game  in  Chicago 
and  a  case  of  the  yeast  is  awarded 
the  winning  pitcher  of  the  Sunday 
games,  the  slugger  of  every  home 
run.  Elam  Mills,  Chicago,  spon- 
sors The  Ladder  of  Fame,  a  base- 
ball resume  on  Saturday  evenings 
on  WCBD,  that  city.  Fans  are  giv- 
en "Baseball  Advice  Books"  writ- 
ten by  Babe  Ruth  for  coupons  dis- 
tributed in  yeast  packages. 

Prizes  for  WPTF  Likers 

NIGHTLY  on  WPTF,  Raleigh, 
N.  C,  the  WPTF  on  Parade  pro- 
gram offers  a  letter-writing  con- 
test, with  three  cash  prizes  award- 
ed every  week  for  best  100-word 
letters  on  "I  like  WPTF  because 
.  .  .  ".  Prizes  are  $10,  $7.50  and  $5. 
All  entrants  get  a  brochure  with 
pictures  of  WPTF  announcers. 
The  program  features  studio  or- 
chestra, vocalist,  organist,  guest 
stars  and  interviews  with  depart- 
ment heads. 

*  *  * 
Young  Mouths  Water 

KIDS  ARE  already  flocking  into 
WTMV,  East  St.  Louis,  every  Sat- 
urday morning  following  announce- 
ment that  Edwardsville  Creamery, 
coming  sponsor  of  weekly  Kiddie 
Jamboree,  will  give  free  ice  cream 
to  program  visitors,  although  give- 
away does  not  begin  for  several 
weeks.  Charles  E.  Barnhart, 
WTMV  feature  writer,  currently 
conducts  Kiddie  Jamboree. 

*  *  * 

Again  and  Again 
MORE  THAN  10,800  listeners  re- 
sponded to  a  mending  kit  offered 
on  two  broadcasts  of  NBC  Club 
Matinee,  a  six-weekly  afternoon 
show  on  WLS-WENR,  Chicago, 
according  to  an  NBC  promotion 
piece  titled  "WENR-WLS  Does  It 
Again  and  Again".  The  facilities 
of  the  two  stations  are  jointly  ad- 
vertised. 

KWOS  Special  Train 

ARRANGING  a  special  excursion- 
rate  train  to  carry  Jefferson  City 
fans  to  the  St.  Louis  Cardinal- 
New  York  Giant  double-header  at 
Sportsman's  Park,  June  12  KWOS, 
Jefferson  City,  and  Kellogg  Co., 
sponsors  of  Card  and  St.  Louis 
Browns  broadcasts  over  KWOS, 
gave  listeners  a  real-life  taste  of 
what  they  hear  on  their  radios. 

*  *  * 

Through  a  WOR  Keyhole 

OUTSTANDING  among  the  year's 
humorous  presentations  of  station 
information  is  "What  Goes  On 
Here",  a  booklet  containing  some 
20  pages  of  WOR  data,  presented 
in  the  best  whimsical  style  of 
Joseph  Creamer,  promotion  man- 
ager of  the  station. 


Long-Eared  Listener 

JACK  GRANEY  and  Pinky  I 
ter,  Wheaties  and  Mobilgas  ' 
ball  commentators  of  W  C 
Cleveland,  offered  an  autograi 
baseball  to  the  listener  repoi 
reception  from  farthest  point.  T 
showed  listeners  in  40  States, 
the  winner  was  Raymond  G.  V' 
man,  USS  Tracy,  Pearl  Haj 
T.H.,  who  heard  the  game  ; 
a.  m.  (his  time)  and  gave 
plete  resume  of  several  inning 
letter.  During  the  contest  Gr; 
and  Hunter  received  a  cable  ■ 
Al  Sutphin,  president  of  A 
Co.,  claiming  reception  and  as 
that  a  ball  be  sent  to  him  at  P 
France.  Since  he  had  sailed 
previous  week,  his  message 
barred  because  he  knew  the  coi 
was  scheduled. 

WRVA  Bee  Winners 

CHOICE  of  a  one-year  scholai 
in  a  Virginia  college  or  $150 
went  to  the  Virginia  high  sc 
senior  who  won  the  Schohn 
Spelling  Bee  of  WRVA,  Richn- 
Twelve  winners  of  weekly  elin 
tion  contests  met  in  finals  of 
Bee,  which  was  sponsored  by 
lumbia  Furniture  Co.  of  Richn 
and  conducted  by  Randolph  Sa 
ers  and  Irvin  Abeloff  of  WE 
The  winner,  Floyd  Evans,  will 
the  money  for  college  expense; 
*      *  * 

Plugs  for  Pugs 
BUICK  DIVISION,  General 
tors  Corp.,  Detroit,  sponsoring 
world's  heavyweight  champion 
fight  between  Joe  Louis  and 
Schmeling  June  22,  to  be  desci 
by  Clem   McCarthy  on  comb 
NBC-Red  and  Blue  network: 
offering     merchandising  sup 
with   windshield   stickers  sa; 
"My  money  is  on" — the  name 
the  fighters  follow,  and  room 
checkmarks ;    window  poster 
four    colors;    and  listening- 
counter  cards  for  dealers.  Ag 
is  Arthur  Kudner,  New  York 


Mail  Bag  at  WLW 

FOURTH  annual  WLW  "M 
Bag"  picnic  was  held  at  Sh 
Woods,  near  Cincinnati,  June 
with  "Mail  Bag"  Postmistress 
Pownall  welcoming  more  thai 
000  members  of  "Mail  Bag" 
through  the  south  and  m: 
west.  On  a  special  early-after 
broadcast  Miss  Pownall  prese 
officers  of  the  radio  club.  Men: 
of  WLW-WSAI  artists  staff, 
Charles  Dameron  as  emcee,  ei 
tained  over  p.  a.  system. 

*      *  * 

By  Popular  Demand 

OVER  15,700  letters  were  rec€ 
in  a  week  when  Jimmy  Scril' 
who  does  The  Johnson  Family 
days  weekly  on  Mutual,  asked 
teners  if  they  thought  he  sh 
recess  the  program  for  the 
mer.  The  above  figures  ap 
only  to  WOR,  Newark.  In  acc 
ance  with  demand  the  serial  s 
ed  its  summer  schedule  June  1 


INS  Promotes 

IN  A  recently  issued  40- 
brochure.  Some  Secrets  of  Sui 
in  Broadcasting  News,  Inte 
tional  News  Service  presents  If 
monials  from  INS-users  in  r 
ad  reprints,  facts  and  figures.  ( 
bining  mimeographed  and  prij 
pages,  the  book  is  metal-claspe 
a  green  cover  with  hand-lette 
in  white. 


BROADCASTING  •  Broadcast  Advertise 


NEW  YORK  HEADQUARTERS 

company  president  tells  his  sales 
^kanager  and  advertising  manager: 


^^Your  mm  in  the  field  are  certainly  all  hopped  up  about  our 
new  show  on  WLW.  Thafs  the  smartest  move  we  ever  made.  ^' 


WVLW 

CINCINNATI 


The  Nation^s  Station 
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The  RCA  OP-5  Field 
Amplifier  has  other  important  features,  too 


;IT 


FIDEI 


JCOMPACT 


1.  EASY  TO  CARRY... 
EASY  TO  OPERATE! 

Easy  to  carry  through  doors 
—  completely  enclosed  in 
sturdy  aluminum  case  with 
removable  cover.  No  pro- 
jecting knobs.  Convenient 
carrying  handle  at  top.  Only 
one  unit — no  battery  cables 
— flick  the  switch  and  you're 
ready  to  go. 

For  full  details  get  in  touch 
with  your  nearest  District 
Office  or  write  direct  to 
Camden,  New  Jersey 


2.  UTMOST  ACCESSIBILITY 

Batteries  easily  reached — all  parts 
readily  accessible  for  inspection. 
High  quality  components— ladder 
type  mixers. 


3.  TEST-PROVED  CONVENIENCE 

Four  mixers  and  a  master  gain  control.  Designed  for  use 
with  high  quality,  low  level  mikes.  Functional  knobs  pre- 
ferred by  operators— ^>j)'  actual  test. 


4.  SPECIALLY  BUILT  TUBES 

New,  low  microphonic,  high  gain  RCA  l609 
pentodes  especially  designed  for  long  battery 
life.  Draw  only  1  4  amp.  at  1.1  volts,  filament. 


5.  HIGH  FIDELITY; 
LOW  DISTORTION 

High  fidelity  operation 
— distortion  below  1% 
RMS  from  50  to  7500 
cycles.  Response  uni- 
form to  ^  1  db.,  3  0- 
10,000  cycles.  Noise 
level  —  58  db. 


Use  RCA  Victor  Tubes  in  your  station — for  finer  performance. 


RCA  MANUFACTURING  CO.,  INC.,  CAMDEN,  N.  J.  •  A  Service  of  the  Radio  Corporation  of  Am 


New  York:  1270  Sixth  Ave.  •  Chicago:  589  E.  Illinois  St.  •  Atlanta:  490  Peachtree  St.,  N.  E.  •  Dallas:  Santa  Fe  Building  •  San  Francisco:  1 70  Ninth  St.  •  Hollywood:  1016  N.  Syc 
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